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I, EXECUTIVE SUMMARY

A. The Meaning of Trade

For Canadians, trade is "rocks and logs,” and it is important. When asked what "kind of
industry or products is Canada best at producing which Canada could sell world-wide,”
the overwheiming response mentioned resource products. Over one-third {38%) of
respondents mentioned renewable resources -- primarily agricultural products. Forest
products stood second at 22%, while energy was third with 10%. While all mentions of
manufacturing or production stood at 14%, this can be broken down into heavy
manufacturing (primarily autos} at 5%, traditional manufacturing {e.g., textiles) 3%, and
future-oriented manufacturing and processes at 6%. In all, this is a very clear picture of
a country which sees as its comparative advantage, its resource riches. From other work
we know that there is no denigration of being "hewers of wood and drawers of water.™
Instead, building on that comparative advantage by doing further wrocessing of those

resource riches is often seen as the best economic development strategy.

When these data are ldoked at on a regional basis, we see that there is-a tendency for
each province to be more likely to helieve that its products are the sort of products
which the country is best able to produce and sell. Table | makes this clear.

Table |
BEST PRODUCTS FOR EXPQRT BY REGION

CANADIAN AVERAGE  RECION
% %

FRODUCT

Primary Renewahble .
{apricuiture & fisherigs) 33 Prairies 58
Atlantic 48

Forest Products 22 B.C. 60
Energy _ 10 Alberta 26

Québec : &
Heavy Manufzcturing 3 Ontario g
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Taken together, this table and the overail results indicate a belief by Canadians — or
perhaps more a hope -- that ‘their particular province's products will do well
internationally. As'we shall see later, this does not necessarily mean that their products
would do well in a freer trade arrangement with the United States. The clearest example
of this is provided by the provinces of Manitcha and Saskzichewan: both provinces
believe that their grain crops are excellent exports for the country; however, they are
skeptical about their benefiting from freer trade with the United States, clearly because

they do not see a market in the United States for their products.

B. Trading Partners

As the data from the prévious section hint, there is a very large différence between
generzl attituces about trade ang specific beliefs about freer trade with the United
Stztes. In fact, there is no consensus that the United States should provide the focus for

our future trade efforts.

There'is @ very widespread (78%) awareness that the United States is the primary market
for Canadian exporis, as well as the primary source of Cahadian imports (69%). %hen
asked, however, in "the future where Canada snould try to seil more of the goods and
services we produce,” the United States did not dominate responses; although more

people did mentien it than any ather area, Table 2 shows the regional responses.

Table 2

WHERE CANADA SHOULD TRADE BY RECION

UNITED STATES  PACIFIC  EUROPE OTHER

8 %5 % %% .

REGION

British Columbia 28 43 2l 7

Alberta 35 31 20 10

Saskatchewan/Manitoba k1Y, 2& ZE ¥

Ontario 29 28 25 15

Québec 37 20 26 L5

Atlantic . 35 22 27 12
CANADIAN AVERAGE 33 27 25 13
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This table shows the relatively low pricrity attached to trade with the United States;

indeed, strong majorities in every province can be mustered for diversification rather

than reinforcing existing United 3tates-centered trading patterns.

C. Attitudes Towards the United States

As the earlier section alerted us, there are mixed views about the United States. First,
the fact of its dominance and its influence on Canada is recognized and is not a source of
disquiet for most Canadians. [t is, instead, a fact — one which conditions the way in
which we look at the world. ‘

When asked what form they would like our relationship with the United States to take, a
near majority (46%) said "businesslike but neighbourly.™ In contrast, only 13% said “the
warmest and closest of friends,” while 36% said "good friends and trading par‘tners."
Only a small numbec (6%) said that they wanted the reationship to be "cool and indepen-

dent."

In comparison with their assessments of the current relationship, this represents a very

mild desire for a warmer relationship with the United States.

As well, the respondents were asked for their descriptien of "what the government sees
25 the ideal relationship with the United Siates™ Overail, the respondents thought that

the government wanted a significantly closer relaticnship with the United States than

currently existed, or than they the public wanted. The public believe that the
government wants a relationship which is out of step with public desires. This does not
mean that they want us to distance ourselves from the United States, rather they only

wani 1o ensure that the relationship is not toe close.

This preference seems 10 resl on a belief that the Aimericans are gur friends, but that
they will not put their gwn naticnal Interests aside just because of our friendship.
Canadians expects. the government of the United States 10 act in the interesis of their
own country, not of ours. Thus, 73% agree that "Americans, while they may bike us, don't
do us any special favours when it comes to trade and economics." Only 2Z1% disagree
with that proposition. Similarly, solid majorivies in all regiens would like to see trade
shifted towards countries other than the United States.

= DrciMa ReSEARCH LIMITED
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The preference for a diversified series of economic relationships does not.arise out of a
fear of the United States or out of an inferiority complex. Indeed, 61% said that they
were "confident that we will bargain firmly and effectively with the Americans,” while
39% thought that "we will end up with a poaor deal,®

When asked why they thought Canada would be able to bargain well, most peaple talked
about the ability of our negotiators and the intelligence and resourcefuiness of our
leaders. Through these responses, one can see a real sense of pride in our ability to deal

with the Americans, and even to be able to outdo them through wit and agility.

Canadians reject the idea that success in negotiations can come (indeed, even whether

‘they should come) from close personal ties between the President and the Prime

Minister. Seventy-two percent {72%) of the respondents said that "there are powerful
industrial and congressional leaders who can force the President to take certain steps to
improve the American economy even if this hurts Canada,” while 27% say that "a good
personal relationship between Prime Minister Mulroney and President Reagan is the most

important ingredient in ensuring geod econemic relations.”

Canadians would also like to see the government push our point of view mare strongly
with the Americans. Fifty-eight percent, 58% say thdat the Canadian government does
not push its own point of view strongly encugh with the Americans, while 33% believe

that they have the right balance and 9% believe that they are pushing too hard,

Taken together, these signs constltute a major warning for the government. Canadians
want a {riendly, but formal relationship with the United States. They do not want us 1o
be at all dependent on American largesse or iriendship. Furthermere, such dependence,
as well &s being demeaning, 15 thought unlikely to be successful.

On the other side of this warning is a very clear indication of opportunities. Canadians
would very much like to be able 10 see themselves as out bargaining the Americans. If
their success came from agility and negoriating prowess, it would be 2 source of pride. [f
it were seen 1o be something given by the Americans, it would be z source of embarrass-

ment.
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D. Regional Variations

While the views of freer trade are not deeply divided across moest groups' lines, there are
some quite significant differences which show up regionally., At a very simple level,
there is a significant difference in the importance which is attached to trade. In
response to a question asking "how important trade is to our country,” the regional
responses showing the percentages saying "very important” are shown in Table 3,

Table 3

TRADE [5 "WERY IMPORTANT™
TGO COUNTRY BY REGION

PERCENTAGCE

REGIQON

British Columbla 74

Pratrias 76

Ontario 71

Quétec 55

Atlantic &7
NATIONAL AVERAGE 68

A similar pattern is repeated when respondents were asked how impertant international
trade was tc the company for which ’the;,f worked, Again, Québec respondents are
significantly less likely to believe that trade is important, while residents of Ontario and

the West are more likely to say that it is important.

Even more telling, however, is the general drop-off in the perceived imporiance as one

moves from the national level to the personal or Household level. While 68% say that
trede is "very imporiant” to the country, only 41% believe thzt it is "very important” to
their company or employer. This is a consistent pattern throughout the datar while rade

is important, it is not very immediate.
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E. Beneficiaries of Freer Trade

While we have seen different attitudes about the importance of trade, there are also
differences in the perceived beneficiaries of a trade agreement and In regional views of
the hational impact of freer trade. Respondents were asked "if trade harriers were
removed, and goods and services were able to fiow more freely across the Canada -
United States border" would Canada benéfit or [ose. While the overall response is
favourable {55% say Canada would benefit}), Table 4 shows the regional differences. As
well, it shows the regional responses to the question of whether your provirce would

benefit more or less than other provinces if trade barriers were removed.

Table 4
NET BENEFIT TO CANADA AND TO PROVINCES
OF THE REMOVAL OF
TRADE BARRIEES WITH UNITEL STATES BY REGION

BENEFIT TO CANADA BENEFIT TO PROVINCE

{Benefit-Lose} {More-Less)
REGION
British Calumbia +28 +4h6
Alberta +4y +61
Saskatchewan +10 +2h
Manitoba +7 +13
Balance of Ontario +7 +Z1
Total Ontario -2 +15
Quéhec +19 +37
New Brunswick +7 +3%
Nova Scotia +21 +36
P.E.L +16 20
Newfoundlang +54 +4§
NATIONAL AVERAGE +19 . +173

This tzble shows that there is an overall belief thai the country will benefli, but an even
stronger belief that their particular province will do better from freer trade than will the
couniry as a whole. While this is clearly not possibie, it points out the general mild
optimism — or perhaps the hope that things will turn out well - which underlies feelings
in this debate.

DeCiva RESEARCH LIMITED
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The table also underscores a persistent cencern, Ontario, while believing thar the

province will benefit disproportionately from freer trade, does not think that it will do

much for the country. In Toronto, this feeling is particularly strong and, in fact,
Q Torontonians believe that there will be a net cost to the country.

A comparison of Tables 3 and 4 also points out another phenomenon: the lack of
correlation between perceptions that frade is important and a belief that freer trade
with the United States will benefit Canada, or that it will be particularly poed for my

region. This can be summarized regionally as follows:

o Trade Is important and Canada benefits from freer trade with the United
States::

- Alberta,
- British Columbia;

-0 Trade is important but Canada is unlikely to benefit much from freer trade
with the United Stares:

- Ontario,
- Manitoba,
- Saskatchewan; and

0 o  Trade is not overly important but Canada is likely 1o benefit a fair amount:

- Québec,
~ Atlantic Canada.

The conclusion is clear: there must be three distinct, regionally sensitive communications
themes. [n the two westernmost provinces, the continued thrust must be to emphasize
the importance of ireer trade to the region's economy. In Québec znd the Maritimes, the
importance of trade — particularly United States trade — needs to he emphasized., In
Onrtario, Manitoba and Saskatchewan, the tmportance of the cufrent talks as part of a
targer frade strategy seems 10 be the appropriate course. Al of these patterns of
preference are consistent with the preferences for future trade discussed earlier, as well

as with perceptions of current trading patterns.

[DECMA RESEARCH LIMITED




As a final look at regional views about the beneficiaries of freer trade, two issus

propositions were included in a battery of statements. The first was that "freer trade
with the United 5States would help Ontarlo industry more than industry in other

provinces." Later, a similar statement was made about Québec industry. The summary

figures on these questions are interesting: 58% agree that Ontaric will benefit
disproportionately and 31% disagree, while only 29% agree that Québet will benefit more

than others and 53% disagree. Even more impartant are the regional figures on this

question.
Tahle 5
QUEBEC AND ONTARIO'S NET BENEFIT FROM
FREER TRADE WITH UNITED STATES BY REGION
ONTARIC BENEFITS QUEBEC BENEFITS
' (Agree-Disagree) {Agree-Disagree)
REGION
" British Columbia +26 -27
Prairies +23 -23
Ontario +19 -30
Québec +34 -18
Atiantic +34 -23

This table peints cut three important facts. First, there is very little regional differen-
tiation -- everyone agrees that Ontaric industry will be helped more than industry in
gther provinces and everyoné agrees that Québec industry will not. Second, Ontari is
seen as the winner. Finally, Québec is-seen as a likely loser, even among Québechis.

The irony in these data is thet Ontaric is the province with the prezlest resistance 1o
freer trade with the United States, while Québec generally favours it. This also means
that there is the potential to have the worst of all worlds: a consénsus that Qniario
benefits, and thus the possibility of an anti-Onrtario feeling being generated, without

winning the suppert of Ontario.

DECIMA RESEARCH LIMITED
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F. Thematic Analysis

An examination of the ¢correlation between various thematic issue statements and levels

t overall support for the trade initiative suggests that views are being formed more on
Qhe basis of emotional concerns than. practical ones. More spe::if-icé.‘lly, the dominant
question appears not so much to be one of economic competitiveness, productivity, and

‘trade balance, but one of arriving at a comfortable middle ground in our relationship with
the United States.

On the cne hand, many people are concerned that our political, cultyral, and economic
well-being are at risk in any move 1o establish closer ties with the United States and
oppose the initiative for that reason. Among supporters the opposité view has wide
appeal, which holds that we should not be so nervous about our ability to retain our
independent qualities, and instead should have a greater sense of confidence about our
ability 1o work closely with Americans withou. becoming like them.

Two other issues are also heavily in play, First is the concept that fréer trade will resuit
in more jobs in the long-igrm, and that shori-term shocks may be a necessary corollary.
Second, the question of whether this debate will reopen healing wounds and damage the
rogress made towards national reconciliation is also a pawerful predictor of attitudes
towards the initiative In general.

Table 6 illustrates the degree of correlation between each of the |8 issue statements
tested and the guestion which asked people if they thought ™reer trade would be good for
Carada™ or "not having freer trade would he better,” They are listed in descending order
af strength of relationship. |

ik
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Table &

CORRELATION
[SSUE STATEMENT CO-EFEICIENT

. There may be econcemic dislocations and short-term problems
if Canada enters into free trade arrangements but:we wiil
haveto have free trade in order to ensure that there will
be more jobs in the future, 4001

I'm really concerned that the free trade issue is only going
to create tensions and frustrations in Canada, just as things
were getting better, 3305

[f our -economy becomes any more closely tied to the American
economy we will loge our political independence. L3103

Because Canada is small compared to the United States,
Canadian companies would never survive if there were no trade
barriers between the two countries. - . L3013

Peopte who oppose a free trade agreement with the lnited States
just don't have enough confidence in Canada. 2786

If Canada appears to be too friendly with the United States,
the Americans will take advarnitage of us, <2283

Canada should limit the amount of foreign goods which can be
sold in Canada. 2273

Americans, while they may like us, don't de us any special
favours when it comes 1o trade and eConomics. L1162

Canada must maintain entirely independent social, cultural,
and fereign policies even if they lead io problems in our
economic and trade relations with the United States. 052

Canadian trade with the United States essentially means that we sel!
them raw natural resources and that they sell us finished
products., Q929

American workers are generally more productive than Canadian
warkers. 656

In the years ahead our exports will .prc:bably be more in the
areas of inforrmation, services, and research rather 1han in
natural resources or manufactured goods. D637

DeCima RESEARCH LIMITED
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CORRELATION
ISSUE STATEMENT . CO-EFFICIENT

Fres trade with the United States would help Québec industry more
than industry in other provinces. U549

Free trade with the United States wouid help Ontario industry more
than industry in other provinces, . L0352

We shouldn't be worried if the Canadian dollar continues

to lose ground against the American dollar; it's better for

our economy because we can sell more Canadian gooeds and

services to Americans. D324

Today, very few Canadian companies develop and manufacture
world class products which can compete Internationally. JL20L

All the discussions about free trade may matter to-businesses,
but free trade won't make any difference to the average
Caradian worker. 0131

A lot of people talk-about high technology and new. types
of industry, but we must recognize that Canada's future
lies.in the things we have always done well, like mining -
and forestry. L0202

In order te be evidence of a strong relationship between the tweo variables in question,
the coefficient should be 2t minimum .2500, which would argue that the first six
statements reflect the dominant issues in the debate today.

In short, the overarching conterns weighing on people's minds are about exposing our-
selves 10 the risk of American domination, while the arguments scoring poi'nts in favaour
of the initiative focus on the expectation of long-term gain and a faith that Canada has
nothing td fear from going "head-to-head™ with the United States, indeed much to look
forward to. At the same time, the prospect that freer trade neg_u:}.tiations could damage
relations between groups and provinces within Canada is something very strongly linked
to levels of support for the initiative and is thus a perception to be -avoided, almost at

any cost.
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. Summary Points/Caoncluzions

A national communications program, with national themes and regional sub-themes;

is possible and most appropriate.

The nlat‘i-::-’nal themes should focus on the fact that this imitiative is a fundamental
part of planning for Canada’ future success and that we should feel proud of our
capabilities and hence anxious for a chance to go "head-to-head” with the Americans
in our trading relationship. This clearly Implies harnessing Canadian natienalism and

aligning it with support for the Initiative.

In each province, in focusing on the "future success" theme, every effort should be
made to talk about that province's leading industries and their potential to reap

benefits from a trage deal.

In some provinces, Manitoba: and 5askatchewan in particular, it is particularly
important to characterize the initiative as Ipart' of a multilateral push for greater
trade, in order to avaid fueling corncerns that Canada is too focused on its
refatiohship with the United States.

Minimizing tensions within the couniry, in particular between the federal

government and the provinces, is fundamental to ongoing support for the initiative.

P DeCiMA RESEARCH LIMITED
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IL. INTRODUCTION

The following report provides a detailed analysis of Canadians' attitudes toward
international trade in general, and freer trade with the United States, specifically. The
report discusses the public's perception of foreign trade and Canada's primary trading
partners. As well, peneral attitudes toward the United States, the current Canada-
United 5tates trade situation, perceptions of freer trade {the economic effects ard
beneficiaries of such an agreement), and of the process towards such a trade
arrangement will be probed. Along with demographic and regional variations, four
indices have been created in order to delirieate particular characteristics within the
public. The four indices which have been created are social activism#, ownership
nationalisim, cuitural nationalism and general naticnalism. These indices will be used in
order to further examine attitudes and perceptions of Canada's trading relationship with
the United States.

1
. .

* Respondents to The surfvey were 2cked a series of questions designed *o idenfify "sooisl
activigtg " In order to idontify social activists, participatian lewels in thres distinet
tarms of activifty were measured; more specificatly, 133 have hetped circulate 3 petitian in
order to influence the cutcome of & pubtic issue in the lost fwo or *hree years, 193
gemetimes or often confribute money o a political party, and 35% sey they cften sersuace

others o +ake their wiess on public issuwes. Consistent with findings from The Decima
Quarterly, anty a smgll minerity of respondenfs can be defined as Uhiga-levgl" social

activists (171 1hesé’ are pegprle. who are not only more active, but participste more
freguently in the more diffigult acﬂu!'r»ie5. A further 371 can be dafined as "mid-=leyel"
activists and 273 can be defined as "low=level™ activists., One in five werd defined as "npn-
‘BeTivists™ as they rarely participated in *he identifled activities.

DECIMA RESEARCH LIMITED
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Table 1 outlines the demographic characteristics of social activists. This group terds to
be upscalerpersons of high socio-economic status and the middle-aged. As well, activism
is influenced by unicn affiliation and rmedia consumption.

Table |
SOCIAL ACTIVISTS NON-ACTIVISTS
Residents of Quebec and British Atlantic Canadians
Celumbia. , 55 years and older
Middle aged Low income
High income Elementary/high school education
University educated Fernale
Unior affiliation Nt e‘mplo}fed
Employed English speaking
French speaking Seldom watch news
Frequent news watchers Rely on TV or radia
Rely on newspapers as as primary source of
primary scurce of ' information

information
Business section readers

The second .index to be created was labelled ownership nationalism., One in five (21%)
were defined as ownership nationalists; these respondents favour governments limiting
foreign ownership in Canada even If it means fewer jobs for Canadians. Twenty-nine
percent {29%) were defined as "no-cost™ nationalists because, while they favour a limit
on foreign ownership, they would change their position if it cost jobs. A forther 49%
were defined as "non-natioralists" as they oppose placing limits on- foreign ownership.

Table 2 shows the demographic and social characteristics of nationalists.

DECiMA RESEARCH LIMITED

o




NATIONALISTS

University Educated

25-34 years

45-54 years

Less than $10,000

$50,000 or more

More frequently
read newspapers

More likely to

15

Table 2

NO-COST NATIONALISTS

Elernentary/high school
education

Middle aged

Children

Watch news infrequently

Union member

Mare likely to rely on
TV as primary seurce

NON-NATIONALISTS

Elementary education

18-24 years

65 years or older

No children

‘Seldom read newspapers

Nen-union member

Life/fashion/shopping
news readers

regardiess of the costs invélved.

of information

Front page/international
new readers

French speaking

Atlantic Canadians and
Quebecers

rEly on news-
papers as
primary source
of information
Biisiness section
readers
Residents of Manitoba
and 3askatchewan

English speaking
Albertans

As shown in Table 2, ownership nationalists have a similar demographic and social profile
1o "high-fevel™ social activists. They tend to be of higher soclo-economic status and
heavy media consumers: ©On the other hand, non-nationalists are less likely to be
employed in the work force due to their age and show less interest in business and

international affairs.

The third index to be created was lahelled cultural nationalism, and is similar to the
ownership nationalism index. Respondents labelled as "cultural nationalists” {28%) would
oppose including the cultural indusiries i free trade negotiations with the Unired States
INo-cost” nationalists {17%) favour excluding these
industries only if i1 would not cause the loss of jobs in other areas; A majority (54%)
were labelled ™on-nationalists™; they favour including these industries in trade talks.
Table 3 examines the characteristics of cultural nationalisis alomg regional and

demographic lines.

DeCivia RESEARCH LIMITED
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NATIONALISTS

65 years and older

Freguently read
newspapers

Rely on newspaper
as primary source
of information

Read front page/
international and
business sectioris

University educated

Men

Urbanites

1€

Tahbile 3

NO-COST NATIONALISTS

18-24 years

&3 years and older

Seldom/never read
newspapers

Rely on radio as
primary source of
information

Read classified ads

NON NATIONALISTS

Séldom watch news
Sometimes read
newspapers
Rely on TV as primary
source of information
Read life/fashion/
shopping sections
High school education
Women »
Residents of British
Columbia, Alberta, and
Mewfoundiand

High leve] social
activitists

Residents of Metro
Toronto and Balance
Quebec

As shown in Table 3, cultural nationalism varies to a lesser degree on the basis of

demogiaphic-factors and more an the basis of media consumption. Nationalists fend to
rely heavily on newspapers and express more Interest in Current events and bisiness
gffairs, while non-nationalists tend o consume the media more for entertainment

PUrPOSES:

The final index to be creztéd was labelled general nationslism. Respondents to the
survey weré asked a series of questions regarding their perceptions of the federal
government's preference towards Canada-United States relations. Four in 10 responded
that they would prefer 1o have a colder {14%) or cocier {23%} relationship with the
On the other hang, 24% would prefer

to have a closer {18%]) or much closer (%) relationship with the United States than they

United States than the governemnt would prefer.

perceive the government as waniing. Persons who would prefer the coldest relationship
were labelled "anti-Americans,” while those wha would prefer the closest relatiotship
were labelled "pro-Americans™ in this study. Table 4 outlires the demographic and social

characteristics of each group.

DeCIMA RESEARCH LIMITED
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Table 4
PRO-AMERICANS ANTI-AMERICANS
65 years & older Manitoba and Metro
Alberta residents _ Toronte residents
High school educated Always watch news
Rely on TV as primary source University educated
of inforrmation Rely on newspapersfradio as
Read local news and sports primary source of information
~ and entertainnient Owrnership nationalists
Non-cultural nationalists Read front page and national
Rural dwellers or international news
Cultural nationalists
Urbariites

Data from Table 4 show that cultural and ownership nationalists.are more likely to be
found among those classifed as anti-American, As well, anti-Americans tend to be
heavier media consumers and rely on the media primarily for informationi’” Pro-
Americans are more likely to rely on the media as a source of entertainment; as well,

they exhibit more "downscale™ demographic characteristics.

In the final section of the report, a more theoretical approach is employed in order to
create four typologies of Canadians, This analysis outlines those perceptions and
attitudes which are important in forming impressions of fréer trade and suppeort or

opposition to trade negotiations.
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IIL. THE MEANING OF TRADE

A majority (60%) of Canadians say that, compared to dther people, they have a very good
{12%) or good {48%) understanding of hew trade barriers operate. While a plurality in
every group in society claim to have a good understanding, levels of knowledge differ
markedly on the basis of socio-demographic factors.

Residents of Metropolitan Toronto {65%)} and Quebec (66%), specifically francophones
(68%), are more likely to say they have a better understanding of trade bharriers than
others; while Atlantic Canadians (51 ») are less likely to claim they have a good or very
good understanding. As well, men {,63‘\?6‘}, high income earners {(65%), the highly educated
(73%) and those with a union affiliation {67%) claim higher levels of understanding.

Understanding of trade barriers also differs on the basis of media consumption, Frequent
news weotchers (64%) and newspaper readers {64%), especially business sectic.a readers
{71%), ctalm a better understand'ing. In addition, high-level social activists {(70%), pecple
with strong anti-American feelings 1':“66%}, and ownership nationalists (66%) say they have

a better understanding in comparison to others.

Respondents were alse asked what exactly the term free or freer trade meant to them.

A plurality (82%) responded that freer trade means that there are less or no tariifs/taxes
on goods and services Crossing international borders. As well, Canadians were just as
likely te say that freer trade means less barriers or government restrictions on foreign
trade {16%) as they were to say freer trade means increased foreign trade and better
relations between countries {16%}, The meaning of freer trade for 6% of Canadians was
& "pad idea for Canada," while 5% said that it was 2 "good idea” because of job creation,

lower prices and economic growth,

Residents of British Columibia {53%), men (48%), the wel! educated {54%), and persons
earning over $50,000 (52%) were most likely to say that freer trade means less or no
taxes{tariffs on international goods, while Quebecers (26%) were more likely to say it

means increased trade and better nterndtional relations.
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In addition, respondents who express the most anti-American feelings (4¢%) were more
likely to say freer trade means fewer taxes/tariffs, while pro-Americans (22%) were
more likely 10 say that freer trade means increased trade and better foreign relations.

When asked whether or not freer trade wouid he good for Canada, Canadians are divided
in their responses, While 55% sald freer trade would be good because it would increase
our expert opportunities and create jobs and economic. growth, 42% said not having freer
trade would be better because more peopte would buy Canadian products and services,

Crosstabular analyses reveal that perceptions of {reer trade differ greatly along regional

lines, Residents of Br.tish Columbia (66%), Alberta (66%), Newfoundland {73%), and

Metropolitan Montreal (65%) are more likely to say that freer trade would be good for
Canadz, while Ontarians {49%), especially Metropolitan Toronto residents {32%), are
mare likely 10 say no free trade is better, Attitudes toward freer trade also vary on the
basis of nationalistic sentiments. As shown in Table 5, ownership nationalists and

cultural nationatists are significantly less iikely to favour freer trade than no-cost

nationaiists or nen-nationalists.

Table 5
PERCEPTIONS OF FREER TRADE IN RELATION TQ NATIONALISM

FREE TRADE NO FREE TRADE
GOOD FOR CANADA, BETTER FOR CANADA
% %
QWNERSHIP NATIONALISM
Nationalist 68 45
No-Cost Nationalist 55 38
Non-Nationalist 36 |
CULTURAL NATIONALISM
Nazionalist } 39 57
MNe-Cost Nationalist Y& 572
Mor-Mationalist &7 ag
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As well, 39% of persons who expressed the most anti-American feelings said that no free
trade is better for Canada, while 70% of the most ardent pre-Americans said freer trade
is a good idea.

While the public is divided over whéther or not freer trade hetween countries would be
good or bad for Canada, there is a general consensus on the types of goods and services
Canada is best at exporting.

For Canadians, trade is "rocks and logs," and it is importan.. When asked what "kind of

‘Industry or products is Canada best at producing which Camada could sell world-wide,™

the overwhelming response mentioned resource products. Over one third {33%} of
respondents mentioned renewable resources -- primarily agricultural products. Forest
products stood second at 22%, while energy was third with 10%. While all mentions of
manufacturing or preduction stodod at [4%, this can be broken down into heavy
manufacturing {primarily automobiles) at 5%, traditional menufacturing {e.g., textiles)
3%, and future-oriented manufacturing and processes at 6%. In all, this is a veéry clear
picture of 'a country which sees as it5 comiparative advantage, its resource richas, From
other work, we know that there is no denigratien of being Shewers of wood and drawers
of water.” Insteac, building on that comparative advantage by doing further processing

of those resource riches is-often seen as the best economic development stratagy.

When these data are looked at on a regionel basis, we see that there is a tendency for
each province to be more likely to believe that its products are the sort of products
which the country is best able to produce and sell, Table € makes this clear.
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Tahle &
BEST PRODUCTS FOR EXFORT BY REGION
PRODUCT PERCENTAGE

Primary Renewable
(agriculture & fisheries}

National 38
Prairies 5
Atlantic Canada 43

Forest Praducts

Nationa) 22
British Columbia 60

Energy
. Natianial 14
Alberta 26
Quebec lé

Heavy Manufacturing

National
Ontario

20 \n

Taken together, this table and the overall results indicate & belief on the part of
Canadians — or perhaps more a hope -- that their particular province's products will do

well internationally, As we shall see later, this does not necessarily mean that their

products would do well in a freer trade arrangement with the United %tates. The

clearest example of this 15 provided by the provinces of Manitoba and Saskatchewan:
residents im beth provinces believe thav their grain crops are excellent exports for the
country; however, they are skeptical about their henefiting from freer trade with the
United States, clearly because they do not see a market in the United States for their

products.
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i¥. TRADING PARTNERS

Canadians were asked a series of questions regarding their perceptions of Canada's
trading partners. There is & very widespread (?E%},awéreness that the United States is
the primary market for Canadian- goods, as weil as the primary source of Canadian
imports (68%) (Table 7).

Table 7

PERCEPTIONS OF PRIMARY MARKET FOR CANADIAN
EXPORTS IN COMPARISON TO PRIMARY SOURCE
OF CANADIAN IMPORTS!

COUNTRY THAT COUNTRY THAT
CANADA _ CANADA
SELLS MOST TO IMPORTS MOST FROM
% %
United States 78 &9
Japan 6 Zl
Europe 7 z
China i 3
Other i &

While the majority in every group insociety believes that Canada sells the most goods to
the United States, there are some regional variations, Residents of the Prairies,
specifically Saskatchewan (63%) and Manitoba {62%), are somewhat less likely 1o view
the United ‘States as the primary market for Canadian goods. On the basis of sex and
socio-dernographic factors, men {85%), high income earners (36%) and the well educated
(37%) are among the most likely to ciie the United States;, as are people wha rely on
newspapers (84%) as their primary source of informatien. In addition, perceptions of the
United 3tates as the country where Canadz sells the most increases with social activism,

cultural nationalism and feelings of anti-Americanism.

Perceptions of where Canada buys most of i1s goods and services varies in much the same
way as perceptions of the country's primary export market, with men {76%), petsons of
high socic-economic status, high-level social activists (77%), and those who relvy on
newspapers for their information {77%) disproportionately citing the United States,
Interestingly, there are no significant regional differences nor variations on the basis of

awnership and cultural nationalism.
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While the vast majority of Canadians cited the United States as the focus of current
trading efforts, a significant minority (21%) view Japan as.the country from which
Canada imports the most. Those among the most likely to say most imports are from
Japan are women (24%), non-activists (27%), pro-Americans (29%), and persons of lower
socio-economic status. Perceptions do not vary widely on & regional basis.

While the public currently views the United States as Canada's primary trading partner,
there is no consensus that the United States should provide the focus of our future trade .
efforts. When asked, in ™he future where Canada should try to sell more goods and
services we produce," the United States did not dominate responses, although more
people did mention it than any other area. Table 8 shows the regional responses.

Table 8

WHERE CANADA SHOULD TRADE BY REGION

[

U.5. PACIFIC EURQOPE ©OTHER

5% % 96

REGION
British Columbia 28 &3 21 7
Alberta 35 3l 24 10
Saskatchewan, Manitoba 30 26 26 18
Ontario 29 28 25 15
Quebec 37 20 26 15
Atlantic Canada 33 22 27 12
NATIONAL AVERAGE 33 27 25 13

Table & shows the relatively low priority attached to trade with the United States;
indeed, strong majorities in every province can be mustered for diversification rather
than reinforcing existing United States-centered trading patterns.

Crosstabular analyses reveal soclo-dermographic differences in attitudes toward where
Canada shouid focus its trading efforts in the. future.. Among older respondents {33%) and
the highly educated (35%), a plurality beiieve trade should be focused on the Pacific Rim,
while men are egually divided between the Pacific Rim {31%} and the United States
(3195), Respondénts who usually read the business sectien thoroughly are the miost likely

DECiMA RESEARCH LIMITED
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10 say that Canada should focus on the Pacific Rim (43%). Of particular note.is the fact
that cultura! nationalists (23%) and anti-Americans {21%) are significantly less likely to
say trade efforts should be focused on the United 5tates than are non-cultural
nationalists {39%) and pro-Americans {37%}.

Respondents who did not believe that the United States should be the focus of Canada's

future trade efforts were asked "How much effort should we place on our future trading

opportunities with the United States?" As shown in Table %, a plurality (44%) said that -

Canada should place a little more {28%} or a lot more (16%) emphasis on the United
States than other countries.

Table 9

COMPARED TO OTHER COUNTRIES, HOW MUCH
EMPHASIS SHOULD WE PLACE ON FUTURE
TRADING OQPPORTUNITIES WITH THE UNITED STATES*

BERCENTAGE
A lot more 16
A littte more 28
About as much as
on other countries 37
A little less/fA lot [ess 19
tn=),335

On a regional basis, residents of British Celumbia {51%), Newfoundland (62%3, and Prince

Edward [sland{61%) are amang the most in favour of placing a lirtle more or & lot more
emphasis on the United States in comparison ta other countries.. Attitudes do not vary
widely on the basis of other socio-econemic factors; however, persons who express the
mest anti-American feelings {38%} are the most likely to say that Canada should place a
little less or a lot less trading emphasis on the United States.

These findings emphasize the public's perception of the currerit imeortance of the United
States as Canada's primary trading partner. As well, while most Cenadians express 2
desire for diversification in the country's future trading practices, even among those who
do not want the United States to be the focus of future trade, a majority do not believe

less effort should be placed on opportunities in this area.
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V. IMPORTANCE OF TRADE

When asked about the trading that Canada does with other countries, the vast majority

(68%) said that trade is very imporfant to our country. lndeed, while 26% believe that

trade is somewhat important, only 6% sald that it is not very or not at all important.

Significant regional differences are evident in the perceptions of the importance which is

attached to trade in general. Respondents were asked, "How important is tradé to our
country?" The regional responses showing the percentages that sald ™very lmportant™ are
presented in Table 10,

Table 10

TRADE 15 "WERY IMPORTANT"
TO COUNTRY BY REGION

‘ REGION PERCENTAGE
British Columbia 74
Alberta A0
Saskatchewan 7
Bdanitoba 71
Qntario 7
Quebec 33
Atlantic Canada 67
NATIONAL AVERAGE 68

A similar pattern is repeated when respondents are asked how lmportant international
trade is to the company for which they work. On a naticnal level, seven out of 10
respondents said that rrade is either very important (41%) or somewhat important {29%)
for them personally. Again, Quebec respondents (34%} are significantly less likely to
believe that trade is very important, while residents of Ontario {449%) and the West {44%)

are more likely to say it is very impaortant.

On the basis of other demegraphic factors, men (72%), persons over 43 years of age
{73%), high income earners (80%) and the well educated {81%) are among the most likely

to say that trade is very importani to Canada, as are people who express the most anti-

American feelings (75%). However, there are few demographic differences in the

perceived imporiance of trade on a more personal level.
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Even more telling, however, is the general drop of{ in the perceived importance of trade
as one moves from the national level to the personal or household level, While £3% said
that trade is "very important" to the country, only 4l% believe that it is “very
important® to their company or employer, This is a consistent pattern throughout the

data: while trade is important, it is not very immediate,
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VI. BENEFICIARIES OF FREER TRADE

While we have seen different attitudes about the importance of trade, there are also
differences in the perceived heneficiaries of a trade agreement and in regional views of
the national impact. of freer trade. REEi:mndants were asked "if trade barriers were
removed, and goods and services were able to flow more freely across the Canada-United

States border™ would Canada benefit or lase.

As shown in Table 11, the overall response is favourable {34% say Canada would benefit)
and attitudes have not changed significantly since July 1985,

Table 1!

BENEFIT TO CANADA OF THE REMOVAL
OF TRADE BARRIERS WITH UNJTED STATES

. APRIL JULY
1986 1585
% e

Benefit a Great Deal 17 16

Benefit Somewhat 36 36

Neither Benefit nor Lose ki [3

Lose Somewhat 23 20

Lose a Great Deal 14 13

On a regional basis, residents of Alberta {69%) and Newfoundland (76%) fee! most
strongly that Canada would berefit from freer trade with the United States, while
residents of Ontario (48%) and Manitoba (45%) are less likely to say the country would
benefit. While those employed In the public secter {?.D%'} disproportionately cite benefiis
with fresr trade, few other socio-demographic differences are evident. In terms of
nationalism, marked differences in attitodes appear; a majdrity of cultural nationalists
(52%) and people with anti-American leanings {57%} believe that Canada would he the
loser in a freer trade agreement with the. United States.

As shown in' Table 12, perceptions of the benefits of {reer irade to Canada are related to
attitudes of whether or not fréer trade would be good for the country, Those who believe

that freer trade would be good for Canada are more likely to believe -that our country

wouid benefit from a freer irade arrangement with the United States, while pedple who
‘believe that no free trade is beiter tend 1o say that Canada would be the loser if trade

barriers were removed.
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Table {2
ATTITUDES TOWARD FREER TRADE IN
RELATION TO PERCEPTIONS
OF BENEFITS OF FREER TRADE

BENEFIT SOMEWHAT/  LOSE SOMEWHAT/

GREAT DEAL GREAT DEAL
™A )
Free Trade Cood 73 18
No Free Trade Better 29 62

Respondents were also asked whether or not they, personally, would benefit from freer
trade with the United States. While a plurality {ua%} reported that they would benefit a
great deal (17%) or somewhat (36%), a significant minority (34%) believe that they will
neither benefit nor lose. As with perceptions of the benefits of freer trade on a national
level, perceptions of personal benefits tend to vary by specific groups in much the same

way.

if .a freer trade agreement- with ‘the United States were negotiated, virtually all
respondents agree that some provinces would benefit substantially more than others, and
this belief has miarginally increased since July 1985 (from 8% to 85%). On the other
hand, the belief that all provinces would benefit equally has declined over the last year
from 17% to 13%. While attitudes do not vary greatly, it is notable that Alberta {90%)
and Prince Edward I[sland residents (90%), those earning over $530,000 (90%), the well
educated (89%) and high-level social activists {89%) beleive most strongly that some

provinces would benefit dispropartionartely,

While the vast majority of Canadians agree that some provirces would benefit more from
a freer trade agreement with the United States, the public i5 also inclined to believe that
their province of residence would benefit more from such an dgreement. Tabte 13 shows:
the regional respénses 1o the question of whether your province would benefit more or

less than other provinces if trade barriers were remaved.
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. Tabie 13

MNET BENEFIT TO CANADA AND TO PROVINCE
OF THE REMOVAL OF
TRADE BARRIERS WITH UNITED STATES BY REGION

REGION BENEFIT TO CANADA BENEFIT TO FROVINCE

{Benefit - Lose} (Mecre - Less)
British Columbia +28 +46
Alberta +ig +6]
Saskatchewan 1 +26
Manitocba +7 +13
Balance of Ontario +7 +7]
Toronto -2 +]5
Quebec +19 +32
New Brunswiclk +7 +3%9
Nova Scotia +21 +36
PE.L +lh +20
Newfoundiand +54. +46
NﬁTI.DNAL AVERAGE +19 ‘ +33

This table shows that there is an overal] belief on the part of Canadians that the country
will benefit, but an even stronger belief that their particular province will do better from
freer trade than will the country as a whole. While this is clearly not possible, it points
out the general mild optimism — or perhaps the hope that things will turn oﬁt well --
which underlies feelings in this debate.

The tabie also underscores a persistent concern. Ontario residents, while believing that
the province will benefit disproportionately from freer trade, do not think that it will do
much for the country. In Toronto, this feeling is particularly strong and, in fact,
Tarentonians believe that there will be 4 net cost to the Country.

A comparison of Tables 10 and [3 points out another phenomenon: the ldck of correlation

between perceptions that trade is important and a belief that freer trade with the United

‘States will benefit Canada,-or that it will be particularty good for my region. This can be

summarized regipnally as follows:
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o Trade is important and Canada benefits from freer trade with the United
States:

- Alberta,
- British Columbia;

o Trade is important but Canada is unlikely to benefit much from freer trade
with the United States:

- On lar 10y
- Manitoba,
- Saskaichewan;

o Trade is not overly important but Canada is likely to benefit a fair amounts

- Quebec, and
- Atlantic Canada.

Thf.- conclusion is elear: there must be three distinct, regionally se-sitive communications
thermes. [n the two western mosi provinces, the continued thrust must be to einphasize
the importance of freer trade to the region's economy. in Quebec and the Maritimes, the
importance of trade — particularly United States trade — needs to be emphasized. ‘,In
Ontario, Manitoba and Saskatchewan, the importance of the current talks as part of a
larger trade strategy seems 10 be the appropriate course. All of these patterns of
preference are consistent with the preferences for future trade discussed earljer, as well

as with perceptions of current trading patterns.

As a final took at regional views about the beneficiaries of freer trade, two issue
propositions were included in a battery of statements. The first was that “freer trade
with the United States would help Ontarlo industry more than industry in other
provinces.” Later, a similar statement was made about Quebec industry. The summary
figures on these questions are interesting! 58% agree 'that Ontaric will benefit
disproportionately and 31% disagree, while only 29% agree that Quebec will benefit more
than others and 33% disagree. Even more important are the regional figures on this

gquestien.
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Table 14

QUEBEC AND ONTARIQ'S NET BENEFIT FROM
FREER TRADE WITH UNITED STATES BY REGION

@ ' ONTARIO BENEFITS QUEBEC BENEFITS
T (Agree - Disagree]) (Apree - Disagree)
: % %

. REGION

N N

i British Columbia +26 -27

P Prairies +23 -23

i Ontario +19 -30

I Quebec +34 -138

; Atlantic Canada +34 =23

I This table points out three important facts. First, there is very little regional
differentiation -- everyone agrees that Ontario industry wil'. be helped more than
industry in othér provinces and everyone agrees that Quebec industry will not. Second,
Ontario is seen as the winner. Finally, Quebec is seen as a likely loser, even among
Quebecols.

: ' The irony in these data is that Ontario is the province with the greatest resistance to
: ' freer trade with the United States, while Quebec generally favours it. This also means
' that there is the potential to have the worst of ali worlds: a consensus that Ontario
benefits, and thus the possibility of am anti-Ontario feeling being generated, without
o winning the support of Ontario.
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Vil. ATTITUDES TOWARD THE UNITED STATES

As the earlier section alerted us, there are mixed views about the United States. First,
the fact of its dominant economic influence on Canada is recognized and is not & source
of disquiet for most Canadians. It»:is, instead, a fact -- one which conditions the way in
which we look at the world.

When asked 1o describe the current relationship which exists between Canada and the
United States, a near majority {44%) said it was "business-like but neighborly." In
contrast, only 11% said "the warmest and closest of friends,” while 31% said "good
friends and trading partners." Only one in 10 {13%) said the relationship was "cool and
independent.”

On a regional level, residents of Newfoundland {21%), Alberta {18%), and Manitoba (18%)
are more likely to describe the relationship as *cool and independent,” w~hile New
Brunswick (55%), Prince Edward Island (52%), and Toronto residents {50%) are more
jikely to say the relationship is "business-like." Attitudes do not vary greatly on the Basis

of other socig-economic factors.

As well, respondents were asked what form they would like our relationship with the
United States to take. A plurdlity (46%) said they would like the relationship to be
"business-like but neighborly," while 36% said "good friends and trading partners”. Only
[3% would like the United States to be ™the warmest and closest of friends" and 6% said
the relationship should be "coel and independent.” In comparison with their assessments
of the current relationship, this represents a very mild desire for @ warmer relationship

with the United States.

Preferences regarding what form our relationship with the United States should take
differ along regional lines. Atlantic Canadians (41%) are somewhat more likely 1o say

' while

they would prefer the United States to be a "good friend and trading partner;’
Quebecers (50%) and Torontonlans (52%) would p:refer a mare business-tike relationship.
Although there are few differences on the basis of other demographic factors, senior
citizens (23%) are significantly more -likely to prefer the United States to be the
mwarmest and closest of friends,” whereas, the university educated {52%) and high income

earners (49%) would prefer a husiness-like relationship.
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Crosstabular analyses reveal that preferences regarding Canada-United States trade
relations are related to both perceptions of freer trade and perceptions of personal
benefits of & freer trade agreement. Canadians who say freer trade would be good for
Canada are more likely to want the United States to be a "good friend and trading
partner” {40% compared to the nationai average of 36%), while people who say no free
trade is better are more likely than the national average 1o prefer a business-like
relationship (51% compared to #6%). In addition, people who believe they would benefit
a great deat from freer trade are among the most likely te prefér the United States 1o be

‘the "warmest and closest of friends” (17%), whereas a majority of those who believe they

would lose a great deal with a {ree trade agreement would prefer relations to be
business-like {53%),

As well, the respondents were asked for a description of ™what the povernment sees as
the ideal relationship with the United States." Overall, the respondents thought that the
government wanted a significantly closer relationship with the United States, than
currently existed, or than they, the public, wanted (Table 15).

Table 15
CANADA-UNITED STATES RELATIONS

PERSONAL GOVERNMENT

PREFERENCE PREFERENCE

CURRENT REGARDING REGARDING
RELATIONS RELATIONS RELATIONS

o5 % h
Warmest and Closest
of Friends 11 13 Z1
Close Friends and
Tracding Pariners 31 36 - 4
Business-like but
Meighbouriy b 46 34
Cool and Independent L3 6 5
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It is interesting to note that residenis in Manitoba (32%), Metropolitan Toronto {27%) and
Metropolitan Montreal {29%) are more likely to believe that the Canadian government
wants their relationship to the United 5tates 1o be the "warmest and closest,” while the

balance of Quebec EQG%} and Prince Edward lsland residénts (40%) are more likely to say

the government's ideal relationship would be business-like. Economic (26%) and cultural

{27%) nationalists are more likely to perceive the government as wanting the closest and
warmest of relations with the United States, as are people who believe they would lose a
great deal if freer trade was negotiated with the United States {34%),

Owverall, the public believes that thé government wants a relationship which is out of step
with public desires. This does not mean that Canadians want the country te distance
itself from the United States, rather they only want to ensure that the relationship is not
100 Close,

This preference seems to rest on a belief thdt the Americans are our friends, but that
they will not put their own national interests aside just because of our friendship.
Canadians expect the goverrniment of the United States to act in the interests of their
own country, not of eurs. Thus, 73% agree that "Americans, while they may like us, don*t
do us any special favours when it comes to trade and economics.,” Only 21% disagree
with this position. While this feéling is doeminant in all groups of society, Quebecers
(83%), the university educated {82%), and high-level social activists (819%)
disproportionately agree with the .statement. As well, anti-Americans {(82%} are
significantly more likely to agree that the Americans will loiok after their own interests
first than are pro-Americans {34%).

Taken together, these signs constitute a major warning for the government. Canadians
want a friendly but formal relationship with the United States. They do not want us to
be at all dependent on American largesse or friendship. Furthermore, such dependence,
as well as being demeaning, is thought unlikély to be successful in achieving national

economic goals.
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VIII. FREER TRADE WITH THE UNITED STATES

A. The Current Trade Situation

Whén asked to describe the duties and tariffs or other barriers governing trade between
Canada and the United States, a plurality (46%) said that thére are a large number of
tariffs and barriers on trade between the two countries., While 42% said that there are
somne tariffs and barriers on trade, only 12% believe there are only a few or no barriers.

Residents of Quebec (56%) and the Prairies (49%) are among those most likely to believe
there are a large number of tariffs and trade barriers between Canada and the United
States and Atlantic Canadians {19%) are more likely to say there are few or no barriers,
Perceptions of trade barfiers also vary according to socic-economic status and social
activismy a maijority of those earning over $50,000 (0%, the university educated (53%)
ppd_ high-level social activists (54%) believe there are a large number of barriers to
trade.

As well, respondents were asked whether they believe Canada or the United States was
more protectionist towards the other, Fifty-five percent (55%) believe that the United
States places more restrictions on goods coming from Canada this is down from 60%
recorded & year ago. However, there has been no change in the number of people

reporting that Canada places more restrictions on goods coming from the United States

{35%).

Quebecers {64%) and Atlantic Canadians (62%) continue to. be more likely than average
to feel the United States has erected the most barriers, while Cntarians (52%) and
Westerners {49%) are less likely to feel this way. In addition, older Canadians (60%), the
less well educated {61%}, and people with low incomes {60%} are more likely than
average to say the United States sets up more trade restrictions. !t is interesting to nots
that no-cost ownership (60%) and cultural nationalists (62%) are among the most tikely 1o

view the United States as protectionist.

Just as Canadians are somewhat less likelv now than a year ago 10 view the United States

as protectionist, the ‘number of respondents who feel itis very or somewhat like!v that
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the American government might take protectionist a¢tion to protect jobs and industry
has declined (from 74% to 66%). Quebecers (59%) remain less convinced that this will
happen; residents of Saskatchewan and the Atlantic provinces, with the exception of
Newfoundland, are currently most convinced. There are few significant differences on
the basis of other factors; however, ardent anti-Americans {76%) and cultural
nationalists (72%) are the most convinced the United States government may take these

steps.

There is little disagreerment over the effects such an action would have on the Canadian
economy. Two in 10 respondents said the effect would be very serious, and 1% say
somewhat serious. Indeed, perceptions of the seriousness of the effects have marginally
increased since July 1985 {{irom 77% to £1%). While the university educated remain the
mest convinced of the seriousness of this action (86%), Canadians in all regions and
socio-demographic groups agree the effect on the country's economy would be serious.

Although the previous findings indicate that Canadians believe the American government:
to be somewhat protectionist, the. public believes that aur country is a valuable trading
partner wi-tﬁ the United States, While a majority (57%) believe that Canada is either the
most impertant (L79%) or a fairly important (40%) trading partner to the United States,
this also means that only one in six Canadians knows Canada’s position as the United
States' major trading partner. As shown in Table 16, there are significant regional

differences in perceptions of Canada's importance,
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Table 16

PERCEPTIONS OF CANADA'S IMPORTANCE TO THE
UNITED STATES AS A TRADING PARTNER

NOT TOG/ -
NOT AT
MOST FAIRLY  AS IMPORTANT “ALL

MPORTANT IMPORTANT AS OTHERS IMBRORTANT

% % % %
REGION

British Columbia 21 40 23 3
Alberia 15 &0 33 ) 13
Saskatchewan 10 46 28 i9
Manitoba i6 38 30 16
Onitario 21 4l 29 9
Quebec 10 38 34 18
Atlantic Canada i8 4o 25 14
NATIONAL AVERAGE 17 40 30 13

Cleariy, Ontario and British Columbia resldenfs attach the greatest importance 1o
Carada as a trading partner with the United States, while Quebecers attach the least
importance to Canada's role. As well, perceptions of Canada's importance to the United
States vary greatly on the basis of age, sex, and media consumption. Older Canadians
{25%), men {23%) and people who read the business section of newspapers most
thorouphly (28%) are among the most likely to believe that Canada is the rmost important
trading partner t¢ the United States, as are ownership (21%) and cultural {22%)

natianatists.

The data indicate that the public believes there is & strong mood of protectionism in the
United States; however, there is an indication that Canadlans' believe this mood has
dissipated somewhat over the last year. If the United States did move to further protect
Arnerican indusiry and jobs, Canadians believe this would have a significant eifect-on the

Canadian economy.
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B. Perceptions of Freer Trade

Canadians were asked whether or not it would be a good idea to enter into "some type of
more open trade agreement with the United States.™ While a majnrit}f {79%} said it

* would be a very good {18%) or good (61%) idea, support levels have significantly declined

from one year ago {from 85%). Residents of British Coiumbia (86%) and Alberta {86%)
were more likely to say this type of an agreement would be a good idea, while Ontarians
{72%), especially those from Metropelitan Toronto {68%), were less likely to think so.
Not surprisingly, those with the most anti-American leanings {65%), and ownership {73%)
and cultural (66%) nationalists were among the least likely to think a more open trade

agreement would be a good idea.

Crosstabular analyses revea! that attitudes toward freer trade are related to perceptions
of whether or not a more open trade agreement between the United States and Canada is
& good idea. As shown in Table 17, people who believe that freer trade would be good for
the Canadian economy are the most likely to favour an agreement. However, even
among ‘those who say no free trade is better; a majority helieve it.would be a pood idea

for Canada 16 have a more open trade agreement with the United States.
Table 17
PERCEPTIONS OF WHETHER CR NOT A MORE OPEN TRADE AGREEMENT
IS A GOOD IDEA IN RELATION TO ATTITUDES TOWARD FREER TRADE

GOOD IDEA TO ENTER TRADE AGREEMENT

Very Very
Good Good Bad Badg
) % ES) %
PERCEPTIONS QF
FREER TRADE
Free Trade Good 28 67 g [
No Free Trace Better b 32 32 10
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While there is general support for a more open trade arrangement between the two
countries, respondents were subsequently asked how urgent they felt the need was to
negotiaie such an agreement. Only %2% of the respondents felt there was some urgency,
(very urgent 7%, urgent 35%), down from #9% measured in July 1985. Again, residents of
the two western-most provinces, British Columbia (47%) and Alberta (49%), are more
likely to ascribe an urgency to such an agreement, while Torontonians (32%) are less so.
Table 18 outlines other atritudinal differences toward the urgency of such an agreement..

Table I8
BELIEVE TRADE AGREEMENT IS URGENT

BPERCENTAGE
Business Section Readers 55
Mon-Cultural Nationalists 52
Less Than High Schocl Education 5l
45-54 Years of Age 50
Pro-Americans 49
550,000 Annual Income 47
NATIONAL AVERAGE u7
Ownership Nationalists 37
Students 37
18-24 Years of Ape 35
Cultural Nationatists 2%
Anti-Americans 27

if Canada dig reach a trade agreement with the United States, respondents were asked
how long it would be before the effects would be felt in Canada. Cleériy, the public does
not believe the efigects would be .immediate; only one in five said the effects would be
felt right away. A plurality {45%) said it will be three ta five years before Canada would
fee] any impact from such a trade agreement, while 23% said it will be five years or
moré. In addition, t2% of the respondenis said it will be more than {ivé vears befare

Canada is affected.
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Perceptions of the length of time before effects will be feit in Canada differ primarily
along regional lines.. Western Canadians (British Columbia, 27%; Prairies 23%) are more
likely to say the effects will be felt in the immediate future, while residents of Quebec
(17%) and Atlantic Canada (14%) are more likely to say the effects will be felt-in the

long-term.

i the trade agreement were planned in such a way as to phase in the effects on the
Canadian economy over a 10 year period, a plurality (43%) said they would be no more or
Jess likely to favour such an arrangement. However, 41% said they would be more likely
to favour such an agreement, while only 1% sald they would be less likely 1o do so.
British Columbia (48%), and Alberta (4#€%) residents are more likely 1o favour such an
agreement, while Quebecers (22%) are less tikely to do so.

The data indicate that attitudes toward an agreement phased in over 10 years are related
to general Eerceptinns of such an agreement. As shown in Table 19, people who believe
it is a good idea to enter & trade agreement are more likely 1o favour it if the effects are
phased in over L0 years, while the vast majority of persons who do not think an
agreement is a good idea say that if it were phased in over ten years this would not

change their attitudes toward such a trade arrangement.

Table 19
ATTITUDES TOWARD A TRADE AGREEMENT PHASED
IN OVER 10 YEARS IN RELATION TO ATTITUDES TOWARD
A MORE OPEN TRADE AGREEMENT

FAVOUR TRADE AGREEMENT IF PHASED IN

No Mere/No
Mare Likely Less Likely Less Likely
1o Favour to Favour to Favour
3 % e
TRADE ACREEMENT

Very Good ldea 47 15 37
Good 1dea ‘_ 45 & 9.
Bad Idea 23 L& Jg
Very Bad ldea 11 |7 72

DeCMA RESEARCH LIMITED

Gt




[

41

These findings show that Canadians generally favour more open trade between Canada
and the United 3tates. As discussed previously, while trade is important, the public does
not believe there is any urgency to achigve a trade agreement. In fact, there are strong
indications that if trade were made more open, Canadians would prefer that it be phased
in over a number of years,

C. The Economic Effects Of Freer Trade

Respondents were asked a series of questions regarding their perceptions of the economic
effects freer trade with the United 5tates would have on Canada. As shown in Table 20,

attitudes are divided on the impact such an agreement would have.

Table 20

PERCEPTIONS OF THE EFFECT OF FREER TRADE
ON CANADA'™S ECONOMY

PERCENTAGE

COMPETITION

Canadian companies could compete . 53

Canadian companies coulo rnot compete 46
JOB CREATION

Mote jobs created 52

Canadian industry would be overwhelmed 43
PRICES

Prices would be lower 43

Prices would be no lower 50
SALES

American companies would increase sales

to Canada ' 5%
Canadian companies would increase sales

to United States. 38
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Canadians are somewhat mare likely 1o believe that Canadian companies would do well in
head-on competition with the Americans, Sirilar to regional breaks on the question of
the urgency of a trade agreement, British Columbia (66%) and Alberta {61%) residents
disproportionately say that Canadian cormpanies would do well, while. a majority of
Quebecers (54%) believe Canadian.compariies would not be ahle to compete, as do people
employed in the manufacturing sector {53%).

On the job creation front, the Canadian public is samewhat inclined to believe that more

jobs would be created because of the access to a new, larger market. Regional breaks

are consistent with perceptions of competition; residents of in British Columbia {68%)
and Alberta (65%) are most confident more jobs would be crested.

A similar guestion probed the respondenis on the issue of job creation. When asked
specifically if more jobs, the same number, or less jobs would result from more open
trade, four in 10 respondents replied that miore jobs would be created {up from 35% ‘in
July 1985). This finding is consistent with results from the March [986 Decima
Quarterly, where 37% of respondents said that more jobs would be created. While 33% of
the public sald that the same number of jobs would result frem such an agreerient, only
27% said fewer jobs would result. [t is notable that Newfoundland residents {53%), as
well as British Columbia {46%) and Alberta (50%) residents are significantly more likely
1o believe more jobs would be created.

Perceptions of the effect of a freer trade agreement on the cost of goods in Canada are
equally divided; 49% said prices would decrease and 30% said prices would be no lower

than currently, While perceptions do not vary along regional lines, men (54%}, high
income earners (56%), and people employed in the public secter (65%) are the most likely.

to say prices will be lower, while those employed in the wholesale/retail sector (60%) and

high-level soclal activists {56%) are most likely to say prices wiil not decrease.

In the ‘area of increased cansurmer saies, & majority {59%) Believe that American
companies would increase their sasles to Canada more than Canadian ~companies; wouid
increase their sales to the United States. Again, British Columbia (#6%) and Alberta
{49%) respondents disproportionately say that Canadian companies would increase their
sales: more; however, In no group do a majority say that Canadian compdnies would

increase their sales more than American companies.
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A consistent pattern emerges in relation 1o the economic benefits of freer trade with the
United States and feelings of nationalism. People with anti-American leanings are more
likely to say that Canadian companies cannot compete with Americans (52%), that fewer
jobs would be created as a result of an agreement (42%), that prices would be no lower
{55%), and that the United States would increase jts exports more than Canada would
{73%). As well, attitudes vary in much the same way among cultural nationalists.

Canadians were also probed as to which Canadian industries would be harmed or would
benefit from a free trade apgreement with the United States. Table 21 shows the
perceived Mwinners” and "losers” from a free trade agreement.

Table 21

PERCEPTIONS OF BENEFIT/HARM OF FREER
TRADE TO SPECIFIC SECTORS

BENEFIT HARM NET BENEFIT

% % %
Primary Renewable 13 {7 -k
Lumber 17 5 +12
Energy & 3 +J
Heavy Manufacturing 15 15 0
Primary Extractive 2 1 +]
Traditional Manufacturing 5 14 -9
Future Manufacturing & 2 +
Blue CollarfTrades. 5 3 +2
White Collar/Business 3 5 =2
Other 12 18 -6

Table 2} illustrates that the lumber industry is perceived to be the big winrér in a {reer
trade agreement with the United States, followed by energy and future manufacturing.
The big losers are believed to be Traditional manufacturing and primary rengwable

tndustries.

When these data are examined on a regional basis, we discover that there is g tendency
for Canadians to belleve that their province's products will do wetl in a ireer Cznada-

United States irade agreement.
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Table 22

NET BENEFIT OF FREER TRADE TO SPECIFIC
SECTORS BY REGION

B.C. PRAIRIES ONTARIO QUEBEC ATLANTIC

% % % % %

INDUSTRY
_ -2 -4 -3 10
Lumber 47 4 3 13 &
Energy 0 11 74 7 2
Heavy Manufacturing -14 -5 2 3 -2
Primary Extractive 2 2 2 2 -2
Traditional Manufacturing  -16 -4 -6 -12 -7
Future Manufacturing 3 3 5 4 2
Blue Collar/Trades 2 0 2 L |
White Collar/Business -1 -3 -2 -3 o
-7 -6 -3

Other -3 -3

|
l Prirnary Renewable =15
1.
L
)
Table 22 indicates that Canadians in all regions of the country believe the |lumber
( industry will benefit from a free trade agreement, however, people in British Columbia
and Quebec express the most optimism. As well, Prairie residents are most likely fo
. believe that the energy industry will benefit and Atlantic Canadians dispropertionately
cite the berefits that would accrue to primary renewable industries. While the public is
less convinced that manufacturing industries would bepefit from such a trade

arrangement, Cntarians foresee the most bene{its for this sectoc.

L. Resporicents were also asked a series of questions regarding the impact of freer trade on
specific industries. These data are presented in the following Table 23.

»

L

b
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. Table 23
IMPACT OF FREER TRADE ON SPECIFIC INDUSTRIES

HELP  NOIMPACT HARM  NET BENEFIT

% % %
INDUSTRY

High Technology

Industry 63 13 23 +40
Forest industry 62 13 24 +38
Fishing Industry 47 i7 34 +13
Farming, Agriculture 46 16 37 +9
Manufacturing Sector 46 10 G4 +2
Automobilé Industry 40 20 39 +1
Cultural Industry 39 19 42 -3
Textile, Clothing Industry ag 14 50 ~14

Clearly, Canadians beligve that the high technology and forest industries will henafit the
most fromt freer trade. Interestingly, residents of Alberta (72%) and Newioundland (70%)
expressed greatef confidénce that the high technelogy industry will be helped. On the
other hand, British Columbia residents (76%} and Quebecers {68%) are among the most
likely to say that the forest industry will kenefit from an agreement.

The public is divided over whether or not farming, fishing and the manufacturing
industries will benefit or be-harmed by freer trade. A plurality in British Columbia {42%)
and Ontario (44%) believe that the farming industry will be harmed, while a majority of
Atlantic Canadians (60%) have confidence that the agreement will benefit the fishing,
industry, Residents of the Atlantic provinces {54%} are mdre inclined to believe that
manufacturing industries will benefity however, Ontarians (47%) especially those from
Metropolitan Toronte (34%), express the greatest comcern that this industry will be

harmed.

While Canadizns are just as likely to say that ‘the Canadian automobile industry will be
helped as harfned, Quebecers (43%) are more likely to sav it wiil be helped. ‘Perceptions
of the effect of free trade on the automobile industry in Ontatie do not differ from the
national average. However, a majority in Ontario believe that the textile and clothing
industry will be harmed {52%).
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A plurality of respondents feel that the cultural industries would not be helped by freer
trade. Ontaric residents (469%), especially those from the Metropolitan Toronto area
{47%), are the most likely to say this industry will be harmed. Respondents were also
asked whether or not cultural industries should be included in the freer trade negotiations
with the Americans. Over half {54%) of Canadians said that they should be included
because it would provide new markets and opportunities to this industry, While 46% said
they should rot be included, one-third of this number would favour including them if by
nat including the industry in negotiations, jobs would be lost in other areas. However,
£1% of those who oppose including cultural industries in negotiations would do sp even if
it cost jobs. These findings are consistent with those from the December 1985 Decima
Quarterly, Not surprisingly, pecple who oppose including cultural industries in trade
talks with the United States regardless of the costs involved are the most likely to
believe that these industries would be harmed by freer trade (56%).

Table 24 summarizes the net benefit (percent help - percent harm) of freer trade with

the United States for each of the specific industries examined by region. This table

provides further evidence of the tendeéncy for Canadians' to believe their province's

industries will benefit from such a trade agreement.

Table 2%

NET BENEFIT OF FREER TRADE ON SFECIFIC
INDUSTRIES BY REGION

B.C. PRAIRIES ONTARIQ QUEBREC ATLANTIC

% % % % e
INDUSTRY

Farming, Argriculture -2 +15 -3 +Z4 +22
Forest Industry +53 +32 + 724 ] | +36
Fishing Industry +13 +6 +4 +22 +30
High Technology [ndustry +43 +i 1 +36 +4} +40)
Manufaciuring Secior -10 +2 -7 +3 +19
Cultural Industry 0 Q -10 =5 +20
Textile/Clething Industry -24 -1l -13 -8 -5
Autornibile Industry -6 : -3 -2 +10 -+
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The data presented in this section.indicate that the public is skeptical about the
economic benefits to be derived from free trade with the United States. Whije
Canadians generally support a more open ‘trade agreement, they believe certain
industries would benefit a great-deal from such a trade arrangement, while other sectors
would be "big losers,” However, there is a hope among the public that their province's
industries would do well in an open trade situation.

D. The Process Towards Freer Trade

As discussed In an earlier section, there is a preference among the public for a

diversified series of economic relationships. However, this preference does not arise out
of a fear of the United States:.or cut of an inferiority complex. Indeed, £|% said that
they were "confident that we will bargain firmly and effectively with the Americans,”
while 32% thought that "we will end up with a poor deal." It is notable that the numbet
of people who believe that Canada will bargain effectively has increased over the last
five months. In the December 1985 edition of The Decima Quarterly, 54% of the.
respondents polled said that Canada would be effective at the bargaining table, while

46% had gquaims about our ability to negotiate.

Residents of Newfoundland {(77%), Alberta (72%), and Prince Edward Island (70%) were
the most confident that Canada would bargain firmly; Manitoba residents expressed the
least confidence {52% were nervous about the negotiations). While senior citizens (519%)
and those with an elementary educatjon (46%) are somewhat more rervous about entering
nto negotiations, there are few other demographic differences in attitudes. However,
cultural nationalists {34%) and people who would prefer a colder relationship with the
United States (59%) are among the most likely to say we will end up with a poor deal.

Crosstabular anatyses reveal that perceptions of Canada's bargaining ability are related
to perceptions of free trade. As shown in Table 23, people who believe thart free trade
would be good for the Canadian economy express the mist confidence that Canadians

will bargain firmly and effectively.
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Tabla 25

PERCEPTIONS OF CANADATS BARGAINING ABILITY
[N RELATION TO PERCEPTIONS OF FREE TRADE

BARGAINING ABILITY

L5, Better Canada Bargain
Bargainer Effectively
% %
FREER TRADE
Free Trade Good 25 73
No Free Trade Better 57 i3

Whern asked why they thought Canada would be able to bargain well, most peonle talked
about the ability of our negotiators and the intelligence and resourcefulness of our
leaders {58%). Only 13% believe it is because the United States needs Canadian
products, while 4% say it is because of the friendly relationship that currently exists
between the two countries. Through these responses, one can see a real senseof pride in
our abillt;y to dea! with the Americans, and our ability to even out do them through wit

and agility.

Canaﬁians réject ‘thé idea that success in negotiations can come {indeed, even whether
they should come) from. close personal ties between the President and the Prime
Minister. Seventy-two percent (72%) of the respondents said that "there are poweriul
industrial and congressional leaders who can force the President to take certain steps to
improve the American economy. even if this hurts Capada," while 27% agreed that "a
good personal relationship hetween Prime Minister Mulroney and President Reagan is the

most impertant ingredient in ensuring good economic relations.”

It is interesting to note that residents of Manitoba (80%) and Metropelitan Toronto {81%)
are most likeiy to believe that the American government may take steps which will harm
Canada, while Newfoundland residents f#B%} and residents in the balance of Queber

{36%) are most likely to say the close personal ties involved will ensure success. In

addition, high income earners (£5%), the university educated {12%), anti-Americans

{13%), and cultural nationalists (18%) are less likely to say success will come from
friendship.
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Canadians would also like to see the government push our point of view more strongly
with the Americans. Fifty-eight percent (58%) said that the Canadian governrrent does
not push its own point of view strongly enough with the Americans, while 33% believe
that they have the right balance and 9% believe that they are pushing too hard. These
attitudes have not changed substantially since July 1985.

On a regional basis, Quebec respondents (46%) are most convinced there is the right
balance currently, while Nova Scotia (67%) and New Brunswick (70%) residents believe
that the government does not push its own point of view strongly encugh. Not
surprisingly, the vast majerity of ardent anti-Americans {72%) believe that the Canadian
government does not push strong enough, while pro-Americans (52%) are less likely to say
this.

Canadians were also questioned on whether or not the government should pursue a trade
agreement if it lacked provinclal approval. One-third of the public said the government
should negotiate an agreement only if all the provinces approve, and 43% said only if
mast of the provinces approve. Only §% said the povernment should négotiate if half the
provinces approve, while 14% said the government should pursue an agreement regardless
of opposition; if it is in the best interests of Canada. Although people from Metropoiitan
Montreal (51%) are more likely to say the government should have the approval of all the
provinces, the vast majority in all groups believe the government should have the

approval of all or most provinces before pursuing a trade agreement,

While. Canedians belleve the government should have provincial approvalﬂ' before
proceeding with an agreement, they would be unlikely to oppose an zgreement if other
provinces benefited more than their own province, The ddta in Table 26 show that this

feeling has not changed over the last vear.
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Tahble 26

SUPPORT OF FREER TRADE AGREEMENT IF OTHER PROVINCES
BENEFIT MORE THAN PROVINCE OF RESIDENCE

JULY 1985 APRIL 1986
% %
Strongly Support 6 7
Support 57 55
Oppose 29 29
Strongly Oppose & 9

While 62% sald they would support an agreement even if some provinces would benefit
more than théir own, significant regional differences In responses are measured
{Tahle 27).

' Table 27

SUPPORT FOR FREER TRADE IF 30ME PROVINCES
BENEFIT DISPROPORTIONATELY

SUPPORT OPPOSE

% 2
REGION

Brittsh Columbia (231 32
Alberta 74 24
Saskatchewan 62 34
BManitoba £l 36
Ontario 58 40
Quebec b6l 3%
New Brunswick 30 49
Novs Scotia 60 38
PEI b4 36
Newfoundland 23 . 46

It is notable that while British Columbia ang Alberta residents are most likely to support
an agreement, regardless oi the disproportional benefits, they are also the most likely ta
say that tHeir provinces would benefit more in comparison to other provinces if trade

barriers were removed. ©On the "other hand, while residents of New Brunswick and
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Newfoundland are more likely to say their provinces would benefit from freer trade, they
are rost likely to say that they would oppose an agreement if benefits were not shared
equally. As well, there is a significant minority in every province which would oppose
more open trade if its benefits were not felt across the country. This is a sharp
indication-that if Canadians perceived that thelr province was not benefiting, they would
not support the agreement.

Canadians were also asked whether or not they thought the federal povernment would be
able to negotiate an agreement which would be -satiﬁiactory to the American
government, the provincial governments, the labour union movement, and business in
Canada.. A majority {39%) believe that it is not.too tikely (37%) or not likely at all {22%}
that such an agresment would be satisfactery to all parties involved: one in four
respondents thought that it was likely. Attitudes do not vary greatly along regional lines;
however, Metro Toronto residents (EE% unlikely to satisfy all) expressed less cenfidence
that the agreerment would satisfy all invelved and Newfoundland residents expressed
more {53% likely to satisfy all). The university educated {72%} and high-leve! social
activists {66%) are more likely to say such an agreement would not satisfy all parties
involved. Attitudes among. persons with a union affiliation do not differ from the

national average.

Not surprisingly, perceptions of the agreement vary considerably on the basis of
niationalism. People who would prefer a colder relationship wiih the United States (70%),
pwnership nationalists {65%3? and cultural nationalist (69%) are the most convinced that
an agreement would not be satisfactory to all parties involved., On the other hand, most
pecple w‘ho believe that free trade is 2 goodd idea (57%) and who believe that attaining

such an agreement is urgent (59%), believe it will be satisfactory.

The data show that the public does not believe that the federal government will he able
to negotiate a trade agreement which will satisfy all parties invoived. Itis perceived to
be impertant for the government to consult with the provinceés before pursuing such an
arrangement because, while it may be in Canada's bést interesis, regional effects may
vary, However, when Canada does enter into nggotiations, there is -a very clear
indication of opportunities.. Canadians would very much like 10 be able {0 see themselves
as out-bargaining the Americars. I their success came from agility and negotiating
prowess, it would be a source of pride. I it were seen as something given by the

Americans, it would be a source of embarrassment.
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i IX. THEMATIC ANALYSIS

l E. Public Consensus On Free Trade lssues

O Respondents to the survey were presented with 18 issue propositions, and asked whether
I they were moare likely to agree or disagree with each statement. As shown in Table 28,

public censensus varied depending on the specific issue examined. The propositions are
|’ ranked in order of public consensus, beginning with the issues of greatest consensus and

following through to the issues over which there is the greatest division in attitudes,

r
I . N
. Table 23

! . AGREE DISAGREE
% %

ISSUE STATEMENT

Americans, while they may like us, don't
do us any speclal favours when it comes
to trade and economics. . 73 Zl

i

Cahada must maintain entirety independent
‘social; cultural, and foreign policies
*-Q even if they lead to problems in cur
economic and trade relations with the
United States. % 29

] "'..;
| [ Canadian trade with the United States
essentially means that we sell them raw
[-:' natural resources and that they sell us _
S finished products. 64 29

- American workers are generally more
productive than Canadian workers, 28 63
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ISSUE STATEMENT

All the discussions about-free trade
‘may rmatter to businesses, but free
trade won't make any difference to
the average Canadian worker.

There may be economic dislocations and
short-term problems if Canada enters

53

AGREE

%

31

into free trade arrangements, but we will

have to have free trade in order to
ensure that there will be more johs
in the future.

6!l

Free trade with the United 3tates would help

Ontario industry more than industry
in other provinces,

37

A lot of pegple talk about high technology

and new types of industry, but we must

-recognize that Canada's future lies in
the things we have always done well,
like rmining ard forestry.

27

Canada should limit the amount of fpreign

goods which can be seld in Canada.

If Canada appears to be too friendly with

36

the United States, the Americans will take

advantage of us.

Ju

Frae trade with the United States would help Quebec
industry more than indusiry in other provinces, 29.

We shouldn™ be worried i the Canadian
dollar centinues to ground against the
American dollar; it's better for our
economy because we can sell more
Canadian goods and services to
Americans.,

40

Peaple who oppose a free trade agreement

with the United States just don't have
enough coniidence in Canada.

22

DISAGREE

%

63

28

32

37

24

39

23

53
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AGREE DISAGREE
% %

1SSUE STATEMENT

In the years ahead our exports will probably
be mgre In the areas of information, services,
and research rather than in patural resources
or manufaciuvred goods. 51 40

Today, very few Canadian companies develop
and rmanufacture world class products
which can compete internationally. 43 50

Because Canada is small compared to the
United States, Canadian companies would
never survive if there were no trade
barriers between the two countries. 43 49

I'm really concerned that the free trade
«  issue is only going to create tensions
and frustrations in Canade, just as thmgs ,
were getting better. 4 i©LR

If our economy becomes any more closely
tied to the American economy we will
lese our poiitical independence, 47 47

The data indicate that there is the greatest consensus among Canadians on the issues
that deal with the very nature of Canada, While the public may view the United States
as a friend, a majority agree that the Americans are unlikely to do Canada any economiic
favours and, in fact, may try to take advantage of our country's friendship.. As well, free

trade is perceived to be important, howeyer, Canadian inidependence s more important.

Propositions in the middle of the patk centre more on the debate over free trade. There
i$ consensus that Ontario would benefit more from such an agreement, while Quebec
would not, [n addition, there is a belief that the Canadian econcimy should continue to
rely on traditional industries for which there is a market in the United States; however,
the public is in favour of limiting the amount of foreign goods which can be sold in

Canada,
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The issues over which there 15 the greatest division have 1o do with the consequences of
free trade. These issues concern whether or not Caradian companies could survive
American competition, whether an agreement would create tension within Canada, and

the fear of American domination.

B. Support For Freer Trade

An examination of the correlation between the various thematic issue staternents and
levels of overall support for the trade initlative suggests that views are formed more on
the basis of emotional concerns than practical ones, More specifically, the dominant
question appears not so much to be one of economic competitiveness, productivity, and
trade balance, but one of arrivihg at'a comfortable middle ground in our relationiship with

the United States.

‘On the one hand, many people are concerned that our political, cultural, and ecaonomic

well being are at risk in any move to establish cleser ties with the United States and
oppose the initiative for that reason, Among supporters; the opposife view has wide
appeal, They tend to believe we should not be so nervous about our ability to retain our
independent qualities, and instead, should have a greater sense of confidence.about our

ability to work closely with Americans without becoming like them.

Two othér issues are also heavily in play, First is the concept that freer trade wiil result
in more jobs in the Iohg-term, and that short-term shocks may be a necessary coroilary.
Second, the question of whether this debate will reopen healing wounds and damage the
progress ‘made towards natiomal reconciliation is also a powerful predictor of attitudes
towards theinitiative ih general

Table 29 illustrates the degree-of correlation between each of the 18 issue statements
tested and the guestion which asked people if they thought "freer trade would be good for

Canada® or ™ot having freer trade would be better." They are listed in descending order

by strength of relationship.
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Table 29
CORRELATION
i } COEFFICIENT
. ISSUE STATEMENT

Shor{-term problems, but frée trade beneficial R
Free trade wili create tensions 3305
Canada will lose political independence 203
Canada can't compete with Americans D018
Those opposed, lack confidence in Canada 2786
United States will take advantage of our friendship 2583
Canada should limit imports 2273
‘United States won't do us any favours 1142
Canada must remain independent 059

Canada sells raw natural resources/
United States sells finished prodicts 0929
. o United States workers more productive ] 0656
Future exports will be information and services 637
Free trade help Quebec more 0545
Free trade help Ontario more 0392
Low dollar good for Canadian exports 0224
Few. Canadian world-class products 0201
Mo difference for average Canadian worker : O1LEL
Future trade wil! be in mining and forestry 0052

L
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} The first six statements reflect the dominant issues in the debate today, as shown ]:ny'
their high correlation to overall support for freer trade.

In short, the over arching concerns weighing on peopie's minds are about exposing

e ourselves to the risk of American domination, while the argurments scoring points in
[ favour of the initiative focus on the expectation of long-term gain and a faith that
Canada has nothing to fear from going "head-to-head" with the United States, rather,

]‘.'-} much to look forward to. At the same time, the prospect that freer trade negotiations
could damage relations between groups and provinces within Canada s something very

{ strongly linked to levels of support for the initiative and is thus a perception to be
i avoided, aitnost at any cost. Conversely, eConomic arguments aboui Competitiveness,
provincial effects, and the nature of future Canadian exports do rict have a large effect

[_-
I- on support or opposition to free trade.

C. Factor Analysis: Attitudes Toward Free Trade

Factor analysis was applied to the 12 issue propositions on general attitudes toward

E ‘ trade. This analysis helps 1o determine the Interrelationships between these distinct
Q issues and provides manageable information for understanding Canadians’ attitudes

toward trade and formulating a freer trade strategy. In factor analysis, those variables
f. which are related to each other are linked together into a partern of characteristics

which can be used to collapse all the variables into a manageable few for discussion.

——
r.

r-.

These "factors” describe an underlying continuum of extremes for the grouped

variables. The following discussion presents those variables which load highest on the

o ——

factors, as well as a briel description of their correlation with demogrzphic and

nationalist variabies.

r—a

1. Defining the factors

f; Four clearly defined factors result from the analysis. These factors define Canadians

in terms of their general attitudes toward freer trade.

&
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FACTOR 1 — Raw nationatists — the first factor js made up of the following
variables.
PROPOSITION FACTOR LOADING EXCLUSIVE/SHARED
Canada will lose

political independence 0.674 Exclusive
United States will take

advantage of our friendship 0.657 Shared
Free trade will create

tensions 0.645 Exclusive
Short-term problems, bot

free trade beneficial ~-0.586 Shared
Canada can't compete with

Americans 0.583 Shared
Canada should limit imports 0.492 Shared
Those opposed, lack

confidence in Canada -0460 Shared
{Canada must remaln

indepzandent 0.328 Shared
Canada sells raw natural

resources/United States sells

finished products 0,325 Shared
United States won't do us .

any favour 0.294 Shared.

In this analysis, the factor loading refers to the correlation between the issue
proposition and the fzcior; propositions with the higher values are mere tmpaortant
componenis of the factor. Propositions which are exclusive only appear in this

factor; propositions which are shared will appear in-another factaor,

Ciearly, raw nationalists perceive freer trade issues in terms of natienalistic
sentitments, These people would prefer 1o place seme distance between Canada
and the United Stdates, not out of economic concerns, but Irom a fear of lost

independence and the creaticn of tensions within the country.
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E' FACTOR: 2 -- Optimistic Traditionalists

! PROPOSITION FACTOR LOADING EXCLUSIVE/SHARED
‘ _“0 Future trade in mining
P & forestry 0.699 Exclusive
I
e No difference for average
Canadian worker 0.598 Exclusive
b4
] Free trade help Quebec more 0.528 Exclusive
1 Few Canadian world-class A
r" products 0.400 Shared
- Short-term problems, but _
]7{' free trade beneficial 0.346 Shared
Those opposed, lack.
[ . confidence in Canada 0.325 Shared
Canada should limit o ,
f - imports 0.291 Shared
i
. ; For these Canadians, trade is "rocks-and logs" and they perceive a market for
IO these products in the United States. They believe that freer trade would be

: beneficial for the Canadian economy, especially for Quebec, and that it ‘would
b not affect the average Canadian a great deal.

o —— e

U/
on
.
=
I~
v
i
Lo
%
)
T
~
=
=
)




——

60

FACTOR 3 — Wary Optimists

PROPOSITION FACTOR LOADING EXCLUSIVE/SHARED

Low dollar good for
Canadian exports 0,553 Exclusive

United States won't do us any
- favours 0.525 Shared

Canada must remain
independent 0.497 Shared

Free Trade help Ontario
more G445 Exclusive

Short-term problems, but »
free trade beneficial 0.250 Shared

United States will 1ake
advantage of our friendship 0.266 Shared

These Canadians are wary of the United States; however, they are not opposed to
‘free trade, They perceive economic benefits in a freer trade agreement with the
United States, especially for Ontario; but this preference does not rest on the
belief that the Americans are cur friends. They would like to ensure that Canada
remains entirely independent, even If this causes preblems in reaching a trade
agreement,
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FACTOR 4 — Inferiority Complex

PROPOSITION FACTOR LOADING EXCLUSIVE/SHARED
United States workers more

productive 0.683 Exclusive
Canada sells raw natural

resources/LIS. sells

finished products 0.503 Shared
Future exports will be

information and services 0.313 Exclusive
Canada must remain

independent -0.287 Shared
Canada can't compete _

with Americans 0.281 Shared

" Few Canadian world-class
products 0.268 Shared

These Canadians clearly believe that Canadian industries cannot compete with
Americans. In order for the country to survive economically in the future,
Canadian industrigs must diversify rather than continue to depénd on traditional
exports. For these people; this means looking to the United States for suppert,

even M it costs Canada its independence,
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Z. The factors

Fables 30 through 33 present a mote descriptive look at the specific characteristics

,I o of those who comprise the four factor types,

This analysis will illustrate which

demographic groups are stréongly or negatively associated with each ¢f the factors;

; who is most lkely or Jeast likely 10
en specific policy issues.

Table 30

fall into the various groups and where they stand

FACTOR | - RAW NATIONALISTS

POSITIVE ASSOCIATION

NEGATIVE ASSOCIATION

! DEMOGRAPHICS
f Residents of Metro Residents of Pritish
] ‘ Toronto Columnbia, Alberta,

Newfoundland
5 Bzlance of Quebec
I
18-24 years of age

{

i O 65 years of age or

older

|

| $10,060 - $19,995 $50,000 or over

. Elementary/some high University educated
i school education
: Currently unemploved Currently employed
- French speaking
I Emplgyed in primary/ Employed in public
N renewable industries sector

Note: it is nateworthy that there is no difference on the basizs of social
L. activism or union affiliation.

!
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Takle 30 -- Continued
POSITIVE ASSOCIATION

POLICY ISSUES

Personally lose somewhat/
great-deai if trade
barriers removed
bad/very bad idea

Ban‘fvery bad idea
to epler trade
agreement

Not urgent at all 1o
enter trade negotiations

Prefer cooler relationship
'with United States
Ownership nationalist

Cultural or no-cost
cultpral nationalist

SUPPORT/QPPQOSITION
TO FREE TRADE

Mo freetrade better
for Canada

NEGATIYE ASSOCIATION

Personally benefit
somewhat/a great
deal if trade
barriers removed

Good/very good idea
to enier more open
trade agreement

Urgent/very urgent
1o enter trade
negotiations

Prefar same or
warmer relatignship
with United States

Non~cultural
nationalist

Free trade good
ior Canada

This factor tends to be comprised of downscale respondents: the very young. or senior

ciilzens and those of lower soClo-eCconomic starus.

They sre miore likely ta live in

tMetropolitan Tarento or the balance of Quebec. Raw nationalists do not believe that

freer trade would be a good idea, and would prefer to distance Camada from the

Linited Stztes.

Decima ResearcH LMITED
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| ~ Table 3|
i FACTOR 2 = OQPTIMISTIC TRADITIONALISTS
JO POSITIVE ASSCCIATION NEGATIVE ASSCCIATION
\ DEMOGRAPHICS
. Residents of the balance Residents of the Prairies,
i of Quebec, tMetropolitan Teronto
Newfoundland
f' i8-24 years of age 35-54 years of age
&5 Years or older
‘- Less than $20,000 $30,000 and over
Elementary/some Somie/praduated
i high sthool education university
!
l Non-union mermber Union member {weak)
{weak)
f. ) Curreritly unemployed Currently emploved
(" Women Men
@
French speaking English speaking
[ Rural dwellers Small vrban dwellers
.. Employed in whole- tmploved in
l sale/retall sector service sector
Not social activists Social activists

- Deciva RESEARCH LIMITED
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[ Table 3] ~- Continued
r POSITIVE ASSOCIATION NEGATIVE ASSOCIATION
0 POLICY ISSUES

Personally lose
somewhat/great
deal if trade
barriers removed

ey

Bad/very bad idea
to enter trade

—_

agresment
Urgent/very urgent Not &t all urgent
i to enter trade 10 enter trade
! agreement agreement
Prefer closer Prefer colder
] . relationship wich relationship with
United States United 5tates

| ] Ownership nationalist

Nen-cultural Cultural nationaiist
. ] 9 nationalist
” SUPPORT/OPPOSITION
| TO FREE TRADE
, Free trade good Na free trade better
| {medium}

Optimistic traditionalists are very similer t3 raw nationahists along demographic
lines, with the exception of location; thesé people are less likely to be residents of
| Toronto and more likely 16 be found in Newfoundland. These respondents look at the
¢ world differently than natienalists; they believe that free trade would be'good for the

country and thai Canada shou!d have a closer reélationship with the LUnitéd States.
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Table 32

FACTOR 3 - WARY OPTIMISTICS

POSITIVE ASSOCIATION

DEMOGRAPHICS

Residents of Quebec

45-5b years of age

540,000-549,999

Some/graduated
university

Men
French speaking
Urbanities

High-level social
acrivists

POLICY ISSUES

Yery good idea 19
gnter trade
apreement

Prefer colder
refauonship
with United States

NEGATIVE ASSOCIATION

Residents of Alberta;
Ontario, Newioundland

18-24 years of age
€3 years or older
Less than 510,000

Some high schcol
education

Wotmen
English speaking

10,060-999,999
population

Non-activists

Lose somewhat/great deal
if trade barriers
remoaved

Bad{very bad idea
to.enter trade
agreement

Not at all urgent
1o enter trade
neEgolidtions

Préfer closer
relationship
with United States
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Table 32 — Continued

POSITIVE ASSOCIATION NEGATIVE ASSQCIATION
SUPPORT/OPPOSITION
TO FREE TRADE
Free trade good No free trade
{medium) better {medium)

Wary optimists tend to be upscale; middle-aged, those of high socis-economic statuys,
and urbanities. While they think that frée trade is a good idea for the Canadian
economy, they would prefer to have a colder relationship with the United States.

Table 33
FACTOR 4 -- INFERIORITY-COMPLEX

POSITIVE ASSOCIATION NEGATIVE ASSOCIATION
DEMOGRAPHICS
Residents of Metropolitan Residents of balance
Montreal of Ontario and

balance of Quebec
55-64 years of age
Less than 510,000

Elementary education

Non-union family Union affiliation
POLICY ISSUES
Very urgentfurgent Not too urpent
to enter trade to enter trade
agreement sgreement
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r Table 33 -- Continued
| POSITIVE ASSOCIATION NEGATIVE ASSOCIATICON
Q SUPPORT/OPPOSITION
. TO FREE TRADE
b Free trade good No free trade
(weak) better {weak)

People in this group tend to be of lower socio-economic status and from the
. Metropolitan Montreal area. While they favour free trade somewhat, they are less

likely to take a stand on the issues involved in negotiations:

| 3. Surmmary

T O . As we might expect given the correlations on whether or not fres trade would be good
for Canada, the issues that drive support or opposition to an agreement are
{ nationalist ones. The centre of the debate i3 around Canada's relationrship with the
f United States; the economic ‘issues are not as strong predictors of attitudes. Clearly,
raw nationalists have the greatest fear of American intervention into Canada's
._,0 political and sécial life; however, wary optimists would only favour free trade for
economic reasons. There is a strong indication that they would with draw their
| support if they felt Canada’s independence was threatemed. While optimistic
rraditionalists favour a more open trade arrangement, this eppears to be because they
do not perceive the agreermnent as having non-economic effecis. People with an

inferiority complex are least likely to say they fear American domination, and do not

supporters.of freer rade,

show concern over a loss of Canadian independence; however, they are not sirong.

DECIMA RESEARCH LIMITED
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X. SUMMARY AND CONCLUSIONS

A national comrmunications program, with national themes and regional sub-
themes is possibie and most appropriate.

The national themes should focus on the fact that this initiative [s a
fundamental par{ of planning for Canada's future success and that we should
feel proud of our capabilities and hence anzious for & chance to go "head to
head™ with the Americans in our trading relationship, This clearly implies
harnessing Canadian nationalism and aligning it with support for the initiative.

In each province, in focusing on the "{uture success" theme, every effort
should be made to talk about that province's leading ihdustries, and their
potential to reap benefits from a trade deal.

In some provinces, Manitoba and Saskatchewan in particular, it is particularly
important to characterize the initiative as part of a multilateral push for
greater trade, in order to aveid fueling concerns that Canada is too focused on
its relationship with the United States

Minimizing tensions. within the country, in particular between the federal
government and the provinces, Is fundamental to ongoing support for the
initiative,
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A. BURVEY OVERVIEW

- Ian McKinneon and Bruce Andersen were principal investigators for this study.

b They were assisted in the various pheses of research and enalysis by Wendy
Gﬁebb and Martha Cronyn.

L

e
la¥

1. Sample Selection

Male and femzle respondents were selected in ‘the same proportion as the
general populatien, on a 30/50 sex quota.

completed.

%
r- The population consists of all Canadian vesidents, 18 years of age or older.
(_ A total of 2,000 interviews were

[ Effective survey research must be based on a sample truly representative of

the universe of interest. A multi-stage sampling rtechnique was emplayed to

gather the data for this study. The essential feature of this procsdure
* that individual cespondents are predetermined by the
itself.

selection procedure
That predetermination is made by careful speculation of a series of

. ' Oﬁntrolled cholces.

The sampling technique produced & systematic random sample with probability of

selecrion dispruportionate to size at the natiomal level. The first step.in

the sampling procedure was the division of the country into 11
"regions® (Table 4).

strata or

Table & presents the total population ef Canada represented in each region,

followed by the percentages of the total population. The third coloemn

presents the dispropertiocnare sample actioally completed, folliowed by the

weiphts used in each regicn., The fifth column represents the number of cases

in each strata sfter the weighting was applied.
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Table 4

SAMPLE STRATA

TOTAL PERCENTAGE DPS
POPULATION QF POPULATION N WEIGHTS WEIGHTED W
REGTOMS
British Columbia 2,900,400 11.4 250 916 229
Alberta 2,357,600 9,3 200 .93 186
Baskatchewan 1,020,100 4.0 125 +632 79
Manicoba 1,072,100 4.2 125 B8 85
Balance Ontario 6,247,100 27.3 324 1.6913 5348
Metro Teronto 2,164,000 ‘B.5 ‘176 L9713 171
Queber 6,597,700 25.9 450 1.1533 519
Néw Brunswick 719,400 2.8 100 .57 57
Hova Seotis 883,400 3.5 100 .70 70
PEY 127,700 0.5 50 .20 10
Mewfoundland 581,100 2.3 100 46 46

Within each of these repgions, a sampling procedure was employed which is based

‘upon mapping the linkage between the geographic lccation of individual

telephone exchanges and Statistics Canada's fundamental building block for the

census -- the enumeration area (Ea).

Telephone compsnies divide their service régions into smaller areas served by
a single switching centre. Within each switching centre area, all telephone
numbers begin with the same two digits. We refer to these mutually exclusive
exchange areas as NNXs (NNX representing the first three digits of a telephene
number). Using census data, together with maps shewing the géographic bounda-
ries of MN{s, it is possible tdo determine exact population figures for each
NNX and determine thé appropriate number of respondents to be surveyed in each

NNX .

Primary sampling wunits (grovps of W®WYs) and secondary sampling. units
{individual KNXs} were selecied on the basis of probability propirtionete to
population sizeé. Telephone numbers were then generated using a compubterized
random number generatien program eﬁplnying random start and fixed inrerval

methods.
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[- 3. Field Procedures

.. The questioennaires were printed, consecutively numbered, and assembled into
!— field packs of three interviews -- two males and one female or two females and
_ane male. This procedure ensured that cthe 50/50 sex quota would be met by

preselecting half males and half females before the interviewing began.

was conducted between the hours of 5:30 and 10:00 p.m. Weekend interviewing

[T The interviews took place between April 10 znd 20, 1986. Weekday interviewing
[gv was conducted between the hours of 10:00 a.m. and 5:00 p.m. The questicnnaire

contained 116 questions, eight of which required open-end responses, and took

[

were monitored while in progress for procedure and content frem an extension

manitor. All interviews were carefully edited as scon as they were completed

E“ to ensure that no guestions were omitted and thet skip-patterns were followed

correctly.

=
Fa-

Experienced telephone interviewers were used to callect the data. A briefing
. was held by the Field Supervisar and the Research Assistant was present to
LOnf.wer questions or clarify procedures, The Fiald Supervisor first read the
N questionnaire to the interviewers, thereby ensuring that pronunciation would
[: be correct and unifdérm, and secondly, interviewer-respondent role-playidg was
used te illustrate skip and rotation patterns. Thé interviewers {hen had an

ppportunity to ask questions.

On the first evening in the field, the Research Assistant’ listened to the
& interviewers cn an extensign menitor. The monitor prevents the interviewer
and respondent from knowipg chey are being listened to. This ensured that the
skip and rtotatien patterns were followed correctly and that rthere were no
questions causing interviewers any particular difficulry. When an evror was

caughrt, the interviewer was briéfed agzin and the respondent was called back

-

in prder t¢ correct the gquestignnsire.

apprnximately 40 minutés te complete. Fifteen percent (15%) of all int&rﬁfeus

—_———
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All wark was edited by the Senior Field Supervisor, checked for compléteness,

quality, and skip-pactern adherence. Then, 15 of each interviewer's work was

verified; that is, respondents were contacted by relephone and were asked to

verify that the interview actually took place, Respondents were also asked te

answer 4 few questions from the questionnaire in order to check the accuracy

of rhe data collected.

4. 'Cﬂding

The questionnaires were coded and the data were entered by experienced Decima

personnel. The follawing standard procedures were followed:

©  An inicial briefing;

¢ Supervizion of trained staff} and

o Yerificarion

Using the first
constructed for

responses  1nto

of 13X of each coder's work.

25% of completed questionnaires in. each stratum, codes were

the open-end questions by sorting and writing out the

independent categories, The Research Analyst checked all

categorles for compleceness and consistency.

5. Data Processing

The entry and processing of the data were carried out on-site using Decima's

Digital BDP 11/44 computer. Decima's interactive software system, designed

specifically for

permits clganing
errors,; a3 well
summarized into
crosstabularion

Facter analysis.

survey analysis, has e robust data entry facility, which
of the data, including out-of-range values and skiﬁ—pattern
as other logic errors, The fully cleansd data were rhen
aggregate tables. . Further anaelysis of rthe #ata included

tables, measures of associaticn, regression analysis, and
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6, Confidence Limits and Yalidation

The weighted sample of 2,000 cases produces results which are accurate for the
population of Canada as & whole within *2.2 paercentage points, 95 out of 100

EiMES .

In order to validate the sample, we compared our data for the age categories
of the population with figures provided by Ststistics Canada. Table B
gutlines the percentage of respondéntz in each age category for the sample and
the cnrrespnnding population figures. As these figures suggest, the sampie
drawn for this study reflects the more general characteristics of the Canadian

aduly pepulation,

Tabie B

) SAMPLE VALIDATION

SAMELE UNIVERSE -
(n=1997) (N=18,445,000)
x 3
AGE
18~19 Years 3.5 4,8
20=-24 Years 12,0 1.0
25-29 Years 16,1 12.5
30=-34 Years 13.0 11.4
35-39 Years 13.4 10.3
40-44 Years g.& g.1
453-49 Years 7.1 6.9
30-%3& Years B.bB 6.8
35-39 Years 6.0 6.5
60-64 Years 5.3 6.0
65 Years and Older 7.5 13.5

Adult population of Canada.

Sourca: Post Census Annual Estimaceées of Population
by Marital Status, Age, Sex, -and Components cof Growth
of Canada, Provinces and Territories June 1, 1984,
Catalogue 92-210.
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It should be noted that age has been validated for Canadians who are 18 years
of age or older. 4As well, the sample is only representative of residents in
the provinces who have direct dialing telephone services. Therefore,
Canadians who are accessible only by s telephane servicing a large numbér of
people, such as senior citizen homes, hospitals, and Indian Reserves, .and
those who have only radio-telephone service or no relephone service at all,
are automatically excluded frém the sample. Any further guestiocns the reader

haz abautISamplingvshuuld be referred to the Besearch Consultant.

While the most sophisticated procedures have been used to collect and analyze
the information presénted herein, it must be remembered that surveys are .ot
predictions. They are designed to measure pubiic opinion within idencifiable
statistical limits of accuracy at specific points in time. This survey is in

no way 2 prediction of opinion or behaviour at any future point in time.

DeCiva RESEARCH LIMITED
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B. INTERVIEW SCHEDILE

4. Are you 18 years of age or
elder and a resident of Canada?

YES (CONTINUE}s.ssaunea. veesash

B0 (ASK TO SPEAK TO ELIGIBLE
RESPONDENT, IF STILL "NO,"
THARK AND TERMINATE}.yseurs.B

B. Have I rveached you at your
home phong number?

¥YES (CONTINUE) ceunvennsnnrennn A

MO {ASK TO SPEAK TO ELIGIBLE
RESPONDENT, IF STILL "No,"
THANK AND TERMINATE)«+evvassaB

Note l: Responses may not sum to 100% due to rounding througheut the

Technical Appendixes.

2: { * ) denctes a percentage value greater than 0 but less thar
0.5 throughout the Techriical Appendixes.

Deciva RESEARCH LIMITED
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1, There have been discussions in the news osver the last while
about Canada beceming invoived in free or freer trade with other
countries. What exactly deoes the term free or freer .trade mean
to you? (PROBE...ACCEPT ONLY ONE RESPONSE,..ANSWER MUST BE AT

0 LEAST TEN WORDS)

REMOVAL/LESS TARIFFS e uvucsvnosororaranrsrnnnnnes S + b (17%)
NO TAX.cvuonrns e R e AP A bt an i aeshsanas s e et mnann 02 (12%)
NO DUTY ---------- 41;{.|.1..otlt||-||t----ot-..,----i---oltlt'oo.-...-u.}» (lﬂz}
NO CHARGE .ON GOODS CROSSING BORDERwvuserencannanns strsreninnnalh { 323
LESS RESTRICTIONS/BARRIERS/LIMITS .. vevru... saeaassasaeansna iees05 (15%)
LESS GCOVERNMENT RESTRICTIONS/CONTROL...uvsssssnasananansorssssal6 ( 210
TRA.DE EETWEEN CGIIHTRIE.Sfitvltoi|nv|tiii----iai|---|-n-ot-|o|ill ----- ﬂ'? {laz}
BETTER CANADA - UNITED STATES RELATIONS. . ..uveveenovnrveres aaean og {123
CHEAPEE PRICES.esuvvnvons rmesiraataretavinann fesamsarsarasnean .09 ( 22)
FEWER JOBS IN CANADA. ucuouronacsasnesonenmenoonnsnnnennen R £ ¢ ( 12
MGRE JORS IN CANADA..... VR | | { 123
PRICES SAME TN CANADASUNITED STATES.vuvuunnns P naebeentanasnranrs 12 (1)
INCREASED TRADE. iuuivensusonesraasnnnannens tFsssnasEsEsasdenvrn 13 { 3%)
LOSE INDEPENDENCE/UNITED STATES TAKEOVER. vvvsevsnnranivossnnenld ( 22
T NG POLITICAL IMNVOLVEMENT IN TRADE s uvcennncearassssosavonrananrald { =3
GOUD FOR CANADIAN ECONOMY v v imeaurnsnannaresasteionnrsrs raenrea 16 { 1)
CODD IDEA - GENERAL...... e W17 { 1%
BAD IDEA ~ GEMERAL.'W.eeuesnnnosasan T I - { 22
INCREASED THKESIDUTIESITARIFFS.........,,...........,;...A ..... 219 { %)
INCREASED PRICES.usiisnunerasuostinrararsananns .11 { )
0 O THER s e cnrmvrvmrasortsstnncsn - | { 3%)
DON'T KNOW,uuvsuovasonsansrarrnnns PR PR st er e 22 {102
MO RESPONSE+.ivuwas R recerenn s EisssaiiiEEsietanceranancana w23 ( 2%)
REFER TC APPENDIX € FOR COMPLETE VERBATIM RESPONSES
Z. Thinking geperally about the VERY IMPORTANT..... tensasanenn 1 (67%)
trading that Canada does with SOMEWHAT IMPORTANT.....uvunnan 2 {26%)
other countries, how importaht NOT VERY IHPORTANT....... waeard { 5%)
would vou say chis trade is teo NOT IMPORTANT AT ALL..:i.......4 { 2%}
QUT COUNLIV...VETY imporcant, NO OQFINION (VOLUNTEEREDY......5 (=)

somewhat important, not very
important, or nob important
at all?

DeCIMa RESEARCH LIMITED
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And what sbout the impurtance

of Canada's international trade

: to you personally? In other

J words, how impartant is Canada's
international trade to the well-

being of the company you work

[ for, or if you are not working,
the company that the principal

wgge earner in your household

works for.,.very imporcant,

somewhdl ‘important, not very

impertant, or not important

at ali?

—
'
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YERY IMPORTANT . vuuvnnrnna rral
SOMEWHAT IMPORTANT........ teeel
NOT VERY IMPORTANT....... PP |

HOT IMPORTANT AT ALL.u.csecsq.d

HO ONE IN HOUSEHOLD WORKING.

{VDLUNTEERED}- LI BN AN I Y R 5‘
NO QPINION (VOLUNTEERED)..... 6

4.  Would you strengly favour,

—

STRONCLY FAVOUR

EQI' 5.

favour, ocppose, or strongly {GO TO 5 T |
appuse governments limiting FAVOUR (GO TO Q5)ssunsnranns .ol
foreign ownership of business OPPOSE (SKIP TO QfJ.veawunsnaed®
i in Canada? STRONGLY OPFOSE.
(SKTP IO QbJuunn.. Y -
MO OPINION (VOLUNTEERED)...... 5
| r-———+*—+——~~------—-----*-----*~—*"h-----------+———~ ------------
IF "STRONGLY FAVQUR" OR "Favou&” TO Q4, ASK:
What 1f less foreign FAVOUBR v v viimmnaans Fesrurua 1
ownership of business OPPOSE e renrunsancaranannns 2

meant fewer jobs for
Canadians? Would you
favour or oppose

: governments allowing less
i foreign ownarship of
buziness in Canada?

RO DPINION (UDLULTEERED}

(41%)
(29%)
(13%)
(12%)

{ 52)
{ 12}

{10%)
{612)
{3923}

{ ox)
{ 2%)

f40%)
(592}
{ 5%}

| DECIMA RESEARCH LIMITED
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Thinking of the many kinds of goodz and services which Canada
produces, which particular kind af industry or products is
Canada best at producing which Canada could sell wvorld~wide?
(PROBE...ACCEPT ONLY OWE RESPONSE...TRY FOR A VERY SPECIFIC
RESPONSE. . .ANSUWER EAN BE FIVE WORDS OR LESS)

WHE&T“I‘.QIC‘IQ'QIIIl-lIH'II!_IA'I.‘.‘lllllllItf|'-.‘|.‘IIIIIIIIIIQIllln"l.

GMIH - GEHE,R-AL._"l..'.'l'"l'__-"'-'f-ll'!-ID-OOOOF'IJQlJ“l"!‘l"l._lj"li"n-z
EGRICULTURE\0--lI.iIli!'I*ii‘lr‘lllOUQ’DtiIii llllll ‘l".l.l'l"fi!iiUB

TUBACCG ...... S R B R EEEEEE RN aFsasasssnwn "i[ll!li!ﬂE
OTHER SPECIFIC CRAINS e v snsevnrnrnnsen ressagaannnn famme e R o
WOOD/ LUMBER / FORESTRY /TIMBER e i v v v e aw Vrererensisanancncnnnnanian 07
PULP AMD PAPER.ussmsnansranaransvsnsssnrssssnmstsnansnasanssrssDB
GIL AND GhSIJIi}ijtit!!IIII?#'ijttiiIiﬁlblfllvﬁ}i‘iqiiit!ti1titag
AUTGHOEILEJ{GA‘RE;TRUC_KSI-IlI.[l!Itlti_itt'grIioul'»u'lvdl!!!itp!i'!tyivl'u
IRDH}.;.&.; ooooo E RS IR N R A PE U R D R R R RO B A B R R R ] oltl-itolrltll

BTEE Lt v s s s sannnosnesensnens e eveisnmecnaisansonnanas P 3

HINERELEfHINIHG - GEHER&L..r...= ............ T %aenld

OTHER SPECIFIC MINERAIS . . wuivunsuraananaran ceraans P e e L

RESOURCE /NATURAL RESDURCES.-......i..............4........f....lﬁ
REay HIHEEALSl--.Iull-lllilllll-ll:n'll,!-!_illubtt'l"l-ilivnii'iIiiiif!ilt’!.i"ilﬁ
CLOTHING s assnmnssnnnrerinrvanneasrnarrnnses P R ¥
T T L E S s asusaramaonadnenananatonnissnstonsnnonnsonannnansonss 18

MANUFACTURING = GENFBAL.siviuiwnunsaanna I T T el

MANUFACTURING ~ SPECIFICaiacucansnsinnnenn A R vansand2l
HIGH TECHNOLOGY .t aviveranpnanannsnsanes S A A varssanasdl
COMPUTERS we s v von e v v aravnssansrasnarassnanonsos e rrarenaiaeaean 22
FISHINGIO IIIIIIII ‘Ilii“i'!‘»i.i",‘"'...."l.‘il"‘i..f‘."'ili[,.ttt.2.3
vPDTATDES.!I!IleIII- ------- 'lgt'll‘ll!l.v-p--t't-ti""t’ltitrtit!ip!_bitii’,z.#
LI?‘ESTGCK‘l“l'&ll‘ll-ﬂlllil'Iii!il‘llll"l'llll"l".‘".l.‘.l.“.‘.‘.l‘.125
ME'AT...............'n.".--n------i-.i--.--o---n--»-wn-.-.-i--t-41--1‘-1-.--'--2,6
PRODUCE- - FRUITS - VEGETABLES . uuuuusunns mEmmE s EeErEy mrwmaanad?d
FOOD — GEMERAL. s -vvvvearus hasmbEmsnssnanan GEssodoemrmensa ..
OTHER SPECIFIC FOODW.utavatasaansaanannansarnascnsonsansananaan .24

ENERGY a e s s semnnnnessnnnrosnsnssnnen e eaaesnaeeraneran e 30

TDURISM‘....|.~-.--.-9-¢--g-rp-_t-i-,---t----o,unooolpi-111trtuvor-g3_1

ELECTRDNIES ------- I RN T I R I BN B B SR R A I O B R B 1*!!.#.!#4‘3.2‘::
‘SHDES--‘.u-i.-------o---i--t-"tltti.t-tt--titto-.-o-iirvl---1-i--|-it|¢ir33

ARTS/ CHLTURAL /MEDI A, v vr tvavesasanausansispaaioinmarasn P T
HUCLEAR s v ennnmianamncr PR . e EsEaEraEraEsE e PR S |
HUMAN. RESGURCES..... [ . 36
COMMUNTCATIONS s s ssnarncdssssasansananasnaaas Ak m R E s r R 37
ENCIHEER I s s s mama s st panaa st ssunrvasunns rensrananan S 4
0 A ma B AT AT A AL RN A EAAEaEE A Ea A a Ak PP |-

EvERYTHENG.ip'.jljitll'lll_ IIIIII "i'!lii--ilili--lii.iliivil-liri lllll LD

D{]’H'T EWHOW. . i a e’ s AR R E R4 EENERA R TN Y L e Ee IR LR SR s
NO RESPONSE..ivuvns E % mw we m sk kA M A EEeE MmN R NA R RS Rk $03

REFER TO APPENDIK C FOR COMPLETE VEREATIM RESPONSES

— »
b e B Fad
et e M e i A Ml et e

L= R R
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One issue which has been talked about lately is internatisnal trade.
As you know, Canada buys goods and services from different countries,
end sells to different countries as well.

7. To the best of your know- UNITED ST&TES;......A.......th {78%)
ledge, which country or JAPAN. .. .. ... thsaanna vensnass02 {.6%)
area of the world would ELGLAHDKUNITED KINGDOM. ., 4...03 { 213
1:pr':'ﬂ.l- 5ay Eﬂ.nadﬂ EEllg the EUHGPE»-.;.o-;ounll-----q . Uf!- { 5:}
mest goods and services to? CHINA. . s essonsnsmwannanna ...a.DS { 22)
{ACCEFT DHLY‘EEE RESPONSE. .. RHSEIA.....J.;r...a.-........ﬂﬁ { 223
DC NOT READ LIST). THIRD WORLD..vowwe.a. Cirienea 07 (%)

FRA.NEE ------ FF B EA Ym0 .--qﬂﬂ { * :I'
OTHER {PLEASE SPECIFY),s....a09 { 1%}
NO OPINION (VOLUNTEERED).....lD ( 30

8. From which country or area UNITED STATES.vsusesvcsmacnss vo01 (69%)
of the world would you say BN Y 1 ¥ (21%)
Canada buys the most godds ENCLAND/UNITED KINGDOM, . aw..o03 { 1%)
end services? (ACCEPT ONLY ONE EUROPE . s e nrasomnnnns cibamenas 04 { 22}
RESPONSE...DO NOT READ LISTY CHIFA. s vas vanivnsnnrsnonnens .05 { 323

TAIWAN. .. .vu... aetersnsnana 2 06 ( 12)
BONC KONG.aeiivasrtnonnas roeesB7 { =
KOREA.: e carsuwanensanan Abaaman a8 £ )
THER [PLE&SE EPECIFY} R {f 1%)
NO QGPINIONW {VOLUNTEERED).....10 ( 1%)
. ==
DeCMA RESEARCH LIMITED =5




Thinking about the future and
where LCanad2 should try Lo

gsell more of the goods and
services we produce, what
country or area cf the world

do you think our efforts should
be focused? (ACCEPT ONLY ONE
RESPONSE, . .DO NOT READ LIST)

82

FRANCE (GO TO QI0)sseseunsa. .0l
ENGLAND/UNITED KINGDOM
(GO TO Ql0)ueunenunenn PR 02
PACIFIC RIM (JaPAN, KOREA
CHIRA, AUSTRALIA)

(GO TO QIO)}e.ucrunan wassaaa03
EUROPE (CO TO Q10)...uu.. RPN 1 71
UNITED STATES (SKIP TO GQl1),.05%
RUSSIA.uerarnancnaanena R T

CANP‘-DAl'.'l.v'!'.."i'.“.‘l‘f!‘ﬂ-ﬂ.?
THIR]} W.ORL..D"'I'UOI.IDB&IG‘C l~¢«lﬂa
OTHER (SPECIFY} (GO TO Q10)..0%

NO OPINION (VOLUNTEERED)...,..l0

that we trade with, how
much emphzsis should we

opportunities with the

UWITED STATES...should we
place a lor mere emphasis
on the United States than

more, as much as on other
countries, a little less,
or a lot less than other
countries?

[ L AL M L A L B A e T W T N T L R L L R L L L . L. o e T T . "

If U.S5. NOT MENTIOWED iN Q9, ASK:

10. Compared te other councries A LOT MORE. . vavuua. esassaraal

place oh our future treding

on other countries, a little

A LITTLE MORE«s.cuasaverensasl

ABOUT AS MUCH AS ON OTHER
GGUNTEIES.FUI#Ii.nlh-llllh3

A LITTLE LESS.incarnnvairedsd

A LDT LE3S.iennsarnnansnan-sd
NG OPINION {(VOLUMTFERED}....6

g.
®
i
L
L 1.

Which of the following best
describes how you persanally
would like Canada's relacigon-—
ship with the U.5. to be...
(READ AND ROTATE)},..the

warmest and closest of friends,
close firiends and Erading
partners, businesslike bu:z
neighbourly, coel and
independent?

WARMEST AND CLOSEST QF

FRIENDS . vosnanas Cereeennaaa 1
CLOSE FRIENTS AND TRADING
PARTHERS--ii-lot-d ----------- 2

BUSINESSLIKE BUT

HEIGHBOURLY +uvu cessnnrrannss3
COOL AND INDEPENDENTuuuvuvsnsatdh
KO OPINION (VOLUNTEERED)...,..5

{ 12)

{ 311)

(27%)
(19%)
(337)
{ 2%)
{ 1)
{ 31)
{ 9z)

{ 3%)

(153>
(28%)

(362)
{142)
{ 5%)
{ 127

DeciMa RESEARCH LIMITED
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12. And which of thosé four do WARMEST AND CLOSEST OF
you think the Canadian FRIENDS i ressasvsmnnarannel
government sees as the ideal CLOSE FRIENDS AND TRADING
relationship with the United PARTHNERS cuvvwvotsmwernnnnas -
States....(READ AND ROTATE)}? BUSINESSLIKE BUT.

HEIGHBGURE?’. LA L L L L N |3A
COOL AND INDEPENDENT 4uvuswnas. i

NG OPINION (VOLUNTEERED)......5

13. And which do you thiok best WARMEST AND CLOSEST OF
describes the way the FRIENDS..,.v.u-a. amaaran sl
relarionship is at the present CLOSE FRIENDS AND TRADING
timE bgtweén our two PARTHERS. t,t.l!-lgciot.-i;pr-;z
countries...{READ AND BUSINESSLIKE BUT
ROTATE2? HNEIGHBOURLY cuccuenans JFPEPRR |

COOL AND INDEPERDENT . vwveinas b
KO DPIN?DH (VOLUNTEERED)...... 5

1%, Thinking about the amgunt of MOST IMPORTANT . . veenan . 1
trade Canada ddes with the FATELY IMPORTANT ivevencansivea?
United States, I'd like you ABGUT AS IMPORTANT AS QTHER
to tell me, to the best of yaur TRADING PARTNERS. ., enarsaesad
knowledge, how important a NOT TOO IMPORTANT ... .iivivirvath
trading partner we are to them., WOT.AT ALL IMPORTANT..suvew..a5

Would you say we are their most
important trading partner, a
fairly important trading
partner, about as important

as other trading partners,

not too important, ¢r not at
all important to the Americans
as & trading partner?

As you may know, trade in goods and serviges between countries is ant
always completely free and open. Many countries place impore taxes
called tariffs or duties on certain goods and services coming into
their ¢ountrty. There are also non-tariff barriers sveh as government
regulations. These tariffs 'and other non-tariff barriers make the
imported goods and services more costly te consumers, and ‘thereby
gncourage them to buy goods and services prodiced in their owm
country.

15, Compared to most other people VERY GOODYe.eiivwenna. sarvcarena l
you know, would wou say vour GOOD. ssivnsosnscnsnnnnnaa sre sl
understanding of how these rrade HNOT 50 GOOBD,......... tenrnrarad
barriers wark is very good, good, NOT GODOD AT ALL.......... van e

not 50 good, or not good at all? NO OPINION (VOLUNTEERED}e..v..5

(213}
(40%)

{342
{ 5%}
{ 11}

(112
(31Z)

(44%)
(1373
(1%

{17%)
{40%)

(30%)
(12%)
( 12)

(12%)
{68%)
£33%3
(" 7%)
(%)

DeCMA ResearRCH LIMITED
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Same Eenplg say that free or
freer trade would be poed for
Canada because the removal of
tariff and non-tariff barrviers
would increase our ezport
opportunities and ultimacely
craate Jobs and stimulate

the Canadian economy.

Other people say that not
having free or freer Lrade

is better for Canada's economy
and jub sitwation because

by keeping trade barriers in
place more people buy Canadian
pruducts and services.

Which one of these two points of

view best represents your own?

84

FREE TRADE GOOD..... .

NO FREE TRADE BETTEH.....
NO OPINION (VOLUNTIEERED},.

.3

17,

Which of the fellowing do
you think best describes the
duties or tariffs and other
barriers governing trade
between Canada and the United
States...there are a large
number of tariffs and barriers,
some cariffs and barriers,
only & ftew, or no tariffs

and barriers at all governing
trade between Canmada and the
Uniced Staktes?

THERE ARE A LARGE NUMBER

OF TARIFFS AND BARRIEES.....1l
‘SOME TARIFFS AND BARRIERS..... 2

OHLY A PEMaveusrivivarias
NO TARTFFS AND BARRIERS

AT ALl savasonvnansass
HO OPINION {VOLUNTEERED}

15.

To the best of your know-
ledge, which country, Canada

or the United Staces, places
the most restricrions on goods
coming from the ather?

(46%)
(422)
(10%)

{ 22}

1)

{3587
(55%)
{ 9%)
(L 1X)

[DeCIMA RESEARCH LIMITED
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15.

Actuvally, there are a fair
number of barriers put in

place by each country. If

these barriers were all removed,
and goods and services were
able to flow mére freely across
the Canada-U.S5. border, do you
think Canada would benefic a
great deal, somewhat, neither

benefit nor lose, lose somewhat,

ar lose & great deal?

&5

BENEFIT & GREAT DEAL:vvivaenusn 1
BENEFIT SOHEWHAT- LB R N EEERER NN -2

WEITHER BEWEFIT NOR LOSE.,....3

LGSE SDHENHATIIlilll'lv'ﬂi.";ﬁ
LOSE A GREAT DEAL.wuiavraceoans$
NO OPINION (VOLUNTEERED}......6

20.

And how about your family and
the wage earners in your
family, do you thHink they
would benefir a grear deal,
somewhat, neither benefit nor
lose, lose somewhat, or lose
a2 grear deal?

BENEFIT & GREAT DEALss,ssenvosal
BEHEFIT SUHEWP‘T. G:I LI ili * % 44 ‘:'2
WEITHER BENEFIT NOR LOSE....:43

LOSE EDHEHHAAT----it'-t-.-tnbtaéﬁ'
LOSE A GREAT DEAL..vvevcanaws W5
NO QPINION (VOLUNTEERED)...... £

21..

Campared to other prowvinces,
do you think your province
would benefit a lot. more, a
litcle more, about the same,
a little less, or a lot less
if all Erade barrierc were
removed?

ALDT HDRE‘.I‘IO‘..‘».v'...ll.#...l
lﬁ.ln LITTLE .HDREQﬂili&!.‘ﬂ..i’.liiiz

ABOUT THE SAMEwasevsunancnseasd
4 LITTLE LESS.ucuusns feemscaasd
A LOT LESSiuennsnrasnsnnnnnnan 5

N OPINTON {vDLUNTEERED}.,..,,E

(172}
{36X)
{ 9%)
(23%)
(14%)
{ 1%}

(12%)
{342)
(34%)
(12%)
( 6%}
( 1%)

(24%)
(33%)
(182)
(162
{ 52}
{ 1%
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Thinking about what would change if Canada had free trade with
the United States, which type of industry or worker would be
most helped by free trade with the United States? (PROBE..,
ACCEPT OHWLY ONE RESPONSE...TRY FOR A& VERY SPECIFIC RESPONSE...
ANSWER CAN BE FIVE WORDS OR LESS)

wHEﬂTI.titiltdlcﬁlll«ancuqnlnl.'i..---q..i.....n..I'itl'llluollol

GRAIN-GEHEML"'llll'l‘l'l'lI'Ilil.iiilolll‘-.-'---l.'nll'l'lllj'l.lioz
AGRICULTURE . v iasisavsnsiresinrnanasssronnsnis S R |
FARMING..consnasna PrsuTrAasE bRt ranana Friamoeananbannna e « 04
TOBACCO . s vivnnnanarssnrnavarnsnnanans. Gemasnanmana PP 1 b
OTHER SPECIFIC GRAINS...vwwranas N T LT 06

HODDFLWBERKFGR_E_STEYITIHBER"‘l’i‘lI'-i?ﬂﬂllQ‘.l'l'l.li.l.ﬂ.l.!!ﬂ'lllo?.

PULP MD PhRERi'ii-l'Illil|'!4lllnﬂrlrl'!'lii;il-l!-i'tlln.ii.i-i-l-l'l-l--'l-llul-lIl.lABE

UIL AND GAS ---------- LR RN S L LN "addaddtanemnnnon m;;.....ﬂg

AUTDHGBILEJCARS!TRUCKS.....;,;..;......., ________ emansreressenall
IRDH R N R N I T I T SR "Ed v iraman é’l'ili‘uivitg.tinu--.].l

STEEL'.""'.“.I‘I. llllllll W kA B F FwaA s+ E AN AN P 4 ¢ . EF. T NN NN #OE lz

HINEMLS!HIHIHE - GEHER-AL‘G.:.‘-!" ------ tl..iiiiijiii!l-ul:l!l'l-'illl‘

OTHER SPECIFIC MINERALS . ieusmvccnaranssrsnssnnsnnannnann resaseld
RESOURCE/NATURAL RESOURCES. .ecvrnasa Tristtertaroeanensnsavansaasld
RAW MINERALS . uuavassononainanasarntsiviormanmaarcannarassasesselh
L OTHIH e e e s s ee i eatvoeasarnaraonenssnnssonstnnnsnannes sresssnnald

TEKTILEE--ODéo--iolabioi---oi -------- THE R Fd k¥ b E reasaannDD ).1...1&

MANUFACTURING - GEMERAL..... M wma e st asdn et e neaan ererenaaal®
MANUFACTURING = SPECIFIC.+cvuvsnvnurinsacanmnanonassasonsnsnssnll
HIGH TECHHOLOGY vuvinensra Feas sttt riatrannnaa .
COMPUTERS s o vv v twnmmansanassotsssrononsnnnmmnan 7
FISHING..... Y
POTRTGES-G-!QQOQiQooto.-;].imm-innunyﬂniq-.ti ---------- drearvanit
LIvESTOCK"I!.l.‘I‘IIIll&l&l-ll’llii‘1“.1n-.—u‘.-l"lnlnll'ﬁ'-..p-.-g,’5
MEAT et e a v vranrvnooansnaanaiossrassradnsnnnnssnsssrssesnsnnnnanaes?h
PRODUCE - FRUITS - VEGETABLES..... cvamana et s b 0027
FOOD = GENERAL..usuiussavsssonrnnonsnnsonsoacsocosnnnnnenss ..
OTHER SPECIFIC FOOD.vuvsvoneassronnnnns G enmrsese e aenrananann P29
ENERGY'l-i!onqlror-on-o---o---'ﬁ--o‘ ------------ LRI T R I R R »....3U
TOURTSM, s s ivenararvurasnnenss e e e ra s e n s eevesr3l
ELECTRONICS . vinuswnnna rweaaen et ataaeacmaacaras TR b's
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HOME . s snaunmiononinsnns CveraEtaeasEaneasnaanaran Cerareaana RPN I
BV R THING . cvaincsevarntsnrnmnnnnansranonaanas Crrararans R
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BUSINESSMAN/WHITE COLLAR . cvussiainssaarnansasiorsarsnna . ev..38
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UPPER CLASS..ovevnwn. tiersamimeannn arenae Meresmiasreeirenancnaan L
PRIVATE SECTOR . usvrsosnsvnrnnanna reetnommananann chardmeana Y
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MEDTCAL w4 v e e v osas vme vas sacnosnosesosssnsnnnsssssoersonennnesnss .53
METALLURGICAL s ceravaarsorarnctsousssrnnnsnruonrnnsssnnnans 1
OTHERIIIitiiiiItlliitiliiliitilli'i ------------ aoosasnnm ...-.q.;ﬁS
BDH T Kﬂﬁwtltottottltotliitot-i--ii ----------- h-i-nuinvtadnot10155
NU RESPDNSE AR R R R R RN P T I L |

REFCR TO APPENDIX C FOR COMPLETE VERBATIH RESPONSES

g

=y

Lo
r

L

—— =

-

I
!

23.

And which type of industry or worker would be most hurt by
free trade with the United States? (PEDBE...ACCEPT ONLY ONE
RESPOHSE TRY FOR A VERY SPECIFIC RESPONSE,..ANSWER CAN BE FIVE
WORDS OR LESS}

HHEﬁTi'iTti.tt004|l.'t.til?-""!OJI'!QCUUl! nnnnn -y---m-a;;-g,..ﬂl
GRAIN ~ CENERAL..uusavarsaonssrrnsnrsnrannnrannncinnsnan SR ¢ 3
EGEIEULTURE ----- ‘#u FAd d s dkord rd BT FYUTYT ETOLRSOAER BN AN E AN A A cihfttrﬁj
FARMING . s e avn s nsnmonsnbrsnnsonsnenns PR wnaann R + [
B L2 O | I
OTHER SPECTFIC GRATHS..eivsineneruunevsuocnsossinsnoncooncassasb
WOOD/ LUMBER/ FORESTRY/ TIMBER . v v v anesvsscnvnenorotsnsrncnraonsasald?
PULP QND PAPER!#l,il'ltliiii_lil"'*i‘&il'l,l,-liuxlIl_‘lvroll.llltlcla\l..ﬁs
GIL AHD GQS-011§100010901MQ-LG00'-mo--ouq»gil-[qt--»-»-a----gr.ﬁg
AUTOMOBILE/CARS/TRUCKS s v au v v assrrmrnrennsrrrnsnsrmansnsnnnanssll

IR’DHII’IIII’I’III""’I!I»l»l'l"lll"‘lnl'lllD-II’III‘IIII-’I)'I;H"I!.I-Ill.t';‘g‘lﬁ;

STEEL-t ------ LRCIE N B N BN -v!----!ll»-llm-ll-ll-lloll"’ltln-lililagal-.lz

MINERALS /HINING - GENERAL S visesmvumas Crtedsaeas e el
OTHER SFPECIFIC MINERALS......;.................,..A ........... e 1
RESCURCE/NATURAL RESQURCES..u.vr.n. P .
RAW MINERALS . ivuwwnre g [ X
CLOTHIHG e w e v nenws tatetti et rrnrenennaa eremsnnaan e bt e ra weal?
TEXTILES-;-------i-\ooo-lol-l1----> --------------- IR TR EE ] ,;lﬁ
MANUFACTURING = GENERAL vutvvnrrasannsramoianansnnns rveraamnannsl
MANUFACTURIHG = SPECIFIC. tuvunmunasnsnramemerasnosrnsrnsas e 20
HIGH TECHNOLOGY coveantaannananusrisansananarnsnsnannan weraenanall
COMPUTERS 44 s vsnnrrnosnsnoncnnsansaan G aemasnrennenea frbeienans . e22
FISHING . vvuvnrnsvarstcmtsstrsmsitannnnnnan Ceerrassennronarereenld
BOTATOES . s s iana s et i nrarisaatasnsinsanmorinartnrannassnn trumns 264
LIVESTOOK s suissnanrossanananns Cimeetserraancnesmnnn tararemana 225
MEAT i v smnwnraras S 26
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1%)
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3%}
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L }
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1%)
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23: Continuved

PRODUCE — FRUITS — VEGETABLES s e uaa s oo nss stssssanannnrnoenna tared?
FOOD = GENERAL..uiiiieoeananansnn fremamaasrsenannnn e v ena2B
OTHER SPECIFIC FOOD.sasuunonona et besnssssrrannntavtserennnansedD
BNERGY e v o ae savnssanatssnencsarsasannasnsosanansureansrncsnansil
TOURISM e a v saenneronossornaroronsasenarsessossnnasmnannsnrnennassdl
ELECT‘RGNI;CEi.liII.Iiti.'.l.l.l.lil'llliIfl‘..l.ll’i'IIIniIiI!!'!l'i"32

SHGEEIFI‘;'I". lllllll 'ﬁ'l‘l-.-‘.ﬂ'ﬂiﬂl-'.I.'litll....‘”."""GC"QOS'B

EVERYTHING, cvsravrnresonsssraasinensans tiecesrersaanannans vraes35
BLUE COLLAR/LABQURER/INDUSTRIAL/FACTORY . vevrenenausnnvrorassssddB
CONSTRUCT IO/ TRADE e s sosasusascosarnsnnesnsassraneaancorensnvessd?
BUSINESEMAN/WHITE cuLLAR........,..............................38
BM.ELL BUSIHESS A rmrwn s wadtad rd o EcEEan i.u'l!!ltt‘tlt‘iiiitt#.t-}g
LARGE CORPORATIONS....ivctrorrcnsansassocanssosresossnssnsssessdl
GOVERNMENT/ CIVIC. ccivnanncasnosnncsarnnivassssarioarsssanarsns Bl
WORKER = UHSPECIFIED .o uuanssnsnnnanasasrnsominaransnennsrarsnsilid
MIDDLE CLASS . ueunranassnansnanaansnsarssssinsrartrensrtvarransaddd
UPFEE CL%-SS'I.' lllll 4 FA AR AT A SRR Al AT YRR R RO PO AN 1---,-44
PRIVATE SECTOR. s euvsssasronoronssanamamnsnntnanonnanensonanna A
RETAILIll-lllillll'li.i.-tlllll-..l.llirti.ilt -------- 1 u----.-.n.anani.h.&é
BENKIHGJFIHANC_I.AL-IUIInlii'tltliutd---» .......... -;---lu.litiititﬁl-tl&A?
ARTS/CULTURAL/MEDTA. vuuvasunsnnnnvnsnnans seassrassessarsraavsaadB
BHIPPING/TRUCKING .0 vns anans eeessasaanna R 1.
EXPORTERS cnnenorenanrnnanaaans . 1.
TRANSPORTATTON . v s vaavoresanaranaansnerassrestsorsosnnnmnns RS |
SERVIEEJ:'I!#.!?O!OFJOIllllil'll'llllItit!iliilil‘uq.it'itai.i lllllllllllll 52
MEDICP&L ----- EmsEmwEw A atdaddisd b dd.rédarrnan ‘mE N+ Ea ..---..-.‘--.-‘-453
METALLURGICAL. .vuua. wvimae memrEmEEmEsEsenanna wisninnsraaraseessd
GTHER‘---... ------ ‘a EEEEEEE R mamwa CEmE e . ...r-»-i'-'.-.oaulttr-oc-acss‘
DON'T KHOW, s nanvinannnss rrsnenan B 36
O BESPONSE s v v s v av savenenanesosesnssotnnnsaetetsriosnrnnans el 57

REFER TO APPENDIX C FOR COMPLETE VERBATIM RESPCNSES

I'd like te read you a list of industries and ask you to tell me for
gach one, how you think that a freer trade agreement would affecrt
thase industries in Canada. For each ome, pleace tell me whether you
think that industry would be helped a great deal, helped a bit,
neither helped ner harmed, havmed. a bit, or harmed 4 grear deal. Haw
about...(READ AND ROTATE Q24 TO Q31).

HELPED & GREAT BEAL ..+ vivraw-cel
HELPED A BIT...-.......-;-..;.E
HNEITHER HELPED KCR

24. farming and agriculture

e
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(117)
{ 1%

{162}
(3L%)

(16%}
(22%)
{15%)
(1%}
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5.

the forestry industrey

£3

HELFED A GREAT DE&L ...... veesal
HELPED A BITwuvunonnas araarennd
NEITHER HELPED HOR

HARMED. .. .. rrmsamaEma e eaaald
HARMED A BITuveussessamunnnnna 4
HARMED A GREAT DEALa+uisesvnnntd
WO OPINIOH (VOLUNTEERED)......6

26.

‘the fishing industry

HELPED A GREAT DEAL.......u...l

HELPED A BIT....... creramensna2

NEITHER HELPED NOR
HﬁRHEDlQrlJttiiiviI--!rII'!;a

HARHED &- BIT IIIIIIII '-.-'...‘.&,v

HARMED A GREAT DEAL...... verssd
RO OPINION (VOLUNTEERED).:.us.6

27.

high technelogy industries

HELPED A GREAT DEAL..vuuvcnnns 1

HELPED A BIT.uiuensnnnanonnanc?

NEITHER HELPED NOR
.HARMED.....;. --------- qo;roccr3

HARMED A BIT---ir-ivtalOv¢Ovié&
HARMED A GREAT DEAL......ovwuad
NO OPINION (VOLUNTEERED ). .s.us &

the manufacturing sector

HELPED 4 GREAT DEAL...vou.u.. .1
HELPED A& BITuusrurnreannnonses?
NEITHER HELPED NCR
HﬁRHEDiwuottaav----a..;qopqu
HARMED A BITuvs:ssunvernonnondd
HARMED A GREAT DEAL...........5
NQ OFINION (VOLUNTEERED)......8

29.

cultural industries, such as
book publicshing, televlslon,
and the performing arts

HELPED 4 GREAT DEALueievnrananl

HELPED PJ- BIT"-';“!l!Il'!Ithg

NEITHER HELPED HOR

HARMED . s e avenens eaanas R
HARMED A BIT.vsennaan M reareus 4
HARMED & GREAT DEALwvs enwavess 5
NO OPINION {VOLUNTEERED).,..... 6

(28X}
(34%)

(131>
(14%)
{10%)
{12}

(17%)
(30%}

{17%)
(222>
(133)
(123

(293}
(34%)

(132)
{13%}
{ 9%}
{ 12}

(laz)
£30%)

(10%3
{28%)
(162}
{ 1%}

{1ex)
(23%)
(19%)

{20%)
(22%)

{ 1%)
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30. the textile and cleothing HELPED A GREAT DEAL+vssevansinel

industry . HELPED & BIT..u.ssssr-varavenns?
NEITHER HELPED NOR

HARMED. sessanananmnsnansanian’d

HARMED A BIT.esvenannns weaa void

HARMED A GREAT DEAL..vc.ieionash

NO OPINION {VOLUNTEERED)...,..6

41, the Canadian automobile industry HELPED A GREAT DEAL:sssaasssedl

HELPED A& BIT,...e0.. Arrsnannrn 2
HEITHER HELPED HOR

H.EEHED. S s dd N+ AN AN AR ED TN EREER 3
HARMED A BiTesessrtaicantananns &
HARMED A& CREAT DEAL....vaaws aed

NO OPINION (VOLUNTEERED).esresb

END OF ROTATION

Now, I'm poing to read you & list of statements different pepple have

made recently about Candada-U.B8. relations and ask you to tell me, for
each of them, whether you agree or disapree. You can do this by

vgiving me & number bertween =% .and +%, where -5 means you ctotally

disagree wlth the statement, and +5 mesns you totally agree with the
statement. Many people's uplnlans fall somewhere in berween these
two points dEpendlng on how they feel about the statement. The first
statement 1s...(ROTATE STATEMENTS 32 THROUGH 49...READ FIRST
ST&TEHEHT.,.RE?EQT SCALE INSTRUCTIONS IF REQUESTED) Where would you
place yourself ob this scale?

TOTALLY DISAGREE DEPENDS TOTALLY AGREE
=5 =& -3 -2 -1 0 L %2 +3 +&  #5
RATING
-5 TQ *5

32. Americans, whiie they may 'like us, don't do us any
special favours when it comes to trade and economics. 1.99

33, Canadian trade with the U.S. essentialiy means that we
sell them raw natural resources and that they sell
us finished prbducts. 1.28

34. In the yeats ahead our exports will probably be more
i the areas of information, services, and reseach
rather than in natural resources or manufactured gaeds. 0.33

(13%)
(23%)

(14%)
{252)
(25%)
{ 11X}

{16%}
(24%)

(20%)

{20%)

(152)
( 1%)
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35.

36.

37.

38.

39,

40.

41.

42.

43,

44 .

45.

46.

21

RATING
25 1O +5

American workers are generally more productive than
Canadian workers. +~1.53
We shouldn't Le worried if the Canadian dollar
continués ro lose ground agsinst the American doliari
it’s better for our economy beécause we can sell more
Canadian goods and services te Americans. -0.57
Because Canzda is small gompared to the United States,
Cansdian companies would never survive if there were no
trade barriers between the two countries. ~0.18
If Canada appears to be too friendly with the United
States, the americans will take sdvantage of us. 0.54
Today, wery few Canadian companies dewelop and
manufacture woerld class products which can compete
internationally. -0.37
There may be economic dislocations and short-term
problems if Canada enters into free trade arrangements,
but we will have to have free trade in grder to ensure
that there will be more jobs in the future. 1.10
Free -rade with the D.5. would help Ontario industry
more than industry in other provinces. 0.79°
Cenada should limit the amount of foreign goods
which can be sold in Canada. D.76
All the discussions about free rrade may matter to
busingsses, but free trade won't make any difference
to the average Canadian warker, -1.26

If cur econemy becomes any more closely tied to the
dmerican econcmy we will lase our political independencz., -0.13

People who oppose a Eree trade apteement with the
United Staces just dun'tzhgve.enﬂugh confidence in
Cansda. 0. 30

4 lot uf people talk about high technolagy and

new types of industry, but we must recognize that

Canada's future lies in the things we have always

done well, 1 _.ke mining and forestry. 0.73

DeciMA RESEARCH LIMITED
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4¥. Free trade with the U.S. would bhelp GQuebec industry
more than indusktry in other pravirices.

48. Pansda must maintain entively independenr socisl,
cultural, and foreign policies even if they lead to
problems in our economic and trade relations with
the United States.

49. 1'm really concerned that the free trade issue is only
poing o create tensions and frustrations in Canada,

just as things were getring better.

END OF ROTATION

RATIRC

~5 TD +5

.88

1.38

0,24

50. There has been some talk about ZHOULD INCLUDE CULTURAL
whether or not Canada's cultural INDUSTRIES (SKIP TO Q52})....1%  (542)
industries such a2t television, SHOULD MOT INCLUDE CULTURAL

boek publiszhing, and the

INDUSTRIES IN NEGOTIATTOMS

performing arts should be (GO TO Q91)ieeerennnancenas o2 {462)

included iv our trade negotia- NO' OPINION (VOLUNTEERED) .ess4.3 ( 1%)

tiens with the United States.
Same people say that Canada's
culcurgl identity has been
growing stronger and that we
should include cultural .
industries in the negatiations
because it would provide them
with ney markets and
opportunities.

Other people say that cultural
industries should not be included
in the negotiationg because if we
do nok prokect these industries
from American competition, sooner
or later our cultural identity
will be seriously threarened.

Thinking of these two points
of view, which one best veflects
your cun?

Decima RESEARCH LIMITED
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IF "SHOULD NOT INCLUDE CULTURAL
TC Q50, ASK: ’

51. what if not including
¢ultural industriés in
our trade negotistions
with the United States
meant that we would have
to make concessions iDn
other areas which could
cause the loss of jobs?
Would you then favour or
oppose including cultural
industeies In our trade
negotiations with che
Uniced States?

o b U o i o o B B

b o s =k, b T i L

T ————— " . i i e S Y — ——— T ——— — T —

INDUSTRIES IN NEGOTIATIONS™

S v —————— ——— L - R v ok ———— —

FAVOUR. v nuuuas verenssevnnnn 1
UPPGSEf!IIQICGGtﬂfllild}l‘l--nz
NO DOPINION {VOLUNTEERED)....3

52.

Some people say Yhat a pood
personal relationship betweén
Prime Minister Mulropey and
President Reagan is the most
important ingredient in ensuring
good economic relations wirth the
United States as a whole.

Others say that even though

the President and Prime Minister
might like each ether, there are
powerful industrial and
congressional leaders who can
force the President to take
certgin steps to improve the
American economy even if this
hurts Canada.

Whiech sne of these two points
vf view best represents your own?

RELATIONSHIP BETWEEN PM AND
PRESIDENT MOST IMPORTANT....1

POWERFUL INDUSTRIAL AND
CONGRESSIONAL LEADERS. vy emuel

NO OPINION {VOLUNTEERED),.....3

{3723
(61%}
{ 22

{27%)

{122)
(1)
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33. Some pecple say that they are NERVQUS ABOUT ENTERING FREER
nervous about Canada entering TRADE NEGQTIATIONS
into freer trade nepotiatiecns {CO TO Q54)...... S §
because they feel that the CONFIDENT IN BARGAINING
Americans are better bargainers FIRMLY AND EFFECTIVELY
than Canadians and therefoze {S5KIF TO Q55)ccvucnss . 2%

we will end up with a poor desl. NO OPINION (VOLUNTEERED}......3

Others say that thay are
confident that we will bargain
firmly and effectively with the
Americans and will get the best
deal possible.

Thinking of these two points of
view, which one best reflects
your own?

o T T - — ——— T ———— " L S L i e S o ————— T ——— -

IF "NERVOUS ABOUT ENTERING FREER TRADE NEGOTIATIONS" TO
Q53, ASK:

o . e e . T T T . . S S N S L S L it e e R o e " T o T o S — . . . e 7 e

24, Why do you think the Americans are better bargainers?
(PEOBE... ACCEPT ONLY ONE RESPOWSE...ANSWER MUST BE AT
LEAST TEN WORDS)

MORE EXPERTENCE s crscivssvevrtnnnnnnnsnnmunanas R 1} |
MORE POWERFUL4sxssvnvnmswtrnonnannnnss P 4
MOBE MONEY...ussonccrnonsanninsanans saresearraaeeaven .03
AR CER s w v v ntuannmnrnmnsnansnnnnuanansarseasssstemnnssli
MORE INDUSTRY/BUSINES . s cunenrausaseerssstsssnsnasneralh
MORE TO BARGAIN WITH...viceunues e S 0&
WORLD REPUTATION. s o v inanaiurannanesn v P et .07
MORE AGCRESSIVE...... P PN waiissersreacann +.08
OUT FOR THEMSELVES.esveeraararuns AP + -
PAST PERFORMANCES . euevuvnaas. P et are s r et e b e 18
SHEAKIER . s e s v enrannnsrasnsnsnnonssnssoosrassrsannrannnnll
AKEAD OF US..... e e hb L ambea b et P e s D be T nb i nsneaas 12
NEED THEM. i vsuanoas frrevereirasrerasbennarrnadinnarninsld
BETTER BARCAINERS = CENERAL .y vurasovotrvssnnnmensnms . 1b
SMARTER/BETTER cunenn. e daereerae A - |

TQUG‘HERQJ<|1ioaillol'i-tv-.-.puuuq'l-u|!-;u_|i'||glol--lnttltvls
MULRONEY/COVERNMENT WEAK. . uvvevmnsnreosrravamsnansssansel?

REAEM;G‘O?ERWEHT STROHG ----------- LR RN RN LI R B R R »-»13
STRONGER. BARGAINING POSITION . ueuvvenasonscanarcsnsrmasall
OTHER. coasunvnsnnnrs I L A A . 20
DON'T KNOW.usnvvnanasresissranas vamanan hebmeana PP |
HO RESPONSE. . vvarainnuvnsnanina amsrtrrrainsnia taemanannn 22

REFER TO APPEWDIX C FOR COMPLETE VERBATIM RESPCONSES

(392

(61%)
¢ 127

{17%)
{187)
(10%)
gt)
5%)
3%)
2%}
5%
22}
223
2%}
1%
1%)
4%)
4%)
1%)
4%)
%)
6%)
2%
1)
-l }
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IF "CONFIDENT IN BARGAINING FIRMLY AND EFFECTIVELY" TO 53,
ASK:

o . k. 7o T . " [ - T —— " P = o o o o

55. Why do’ you think we c¢an bargain firmly and effec-
lvely (PROBE ..,ACCEPT ONLY ONE RESPONSE, . ANSWER
MUST BE AT LEAST TEVW WORDS }

HEEDTI&TDEE'GﬂﬂDfEKILLED...-...........................01
GOOD FPARLTAMENT/ POLITICIANS . cvivtnsusavuanncncnns avnes.02
BRIMI HULRGHEEE|'|.|otiti----olnto-.--n-f---'r-r----ilotit--nj .
ﬂﬁ.ﬂﬂ.ﬂ'ﬂ SIRGNGonﬁtiaiti ----- aot--ia--n---q-;.oiitottot;---ﬂ_ﬂ'
CANADTANS INTELLIGENT... $R b hvamssanciDaTe At AN ke 05
PROGUCTS WAHTED BY iS5, vustinvenca radreutadaracannna 06
UNITED STATES NEEDS CANADA.ecvaceevarvessncncannacrareal?
MUTUAL BENEFITS. .. vuvutannncnnanssssctnanannnna veresia 08
COOD CANADA/UNITED STATES RELATIONS.uuencmssvronessassssDB
WORLD REPUTATION. i civonmansassauesssrnanannsrsusasnrens 10
KNONHGET WHET HE WM'ITn;'--‘-'Ittla'.u------rlltt--------.-ll

! wzﬁﬂsic-cttto-to-.n---n.'--vilo----n-n-a--qqt--c... ------ 12
GOOD REAGAN/PRIME MINISTER BELATIONS . cuasrvosrnennna a1l
STRONG/GOOD LEADERS = PEOPLE. s isnuaceacnssorvrsmmannoans 14
CGNFIDEHCE IN GAHADPL-F--u'r-o,ooo|'-b.a.am---o-vilrton--o'n---15
CANADA ABLE TQ NEGOTIATE A5 WELL...w.. . 16
STRONG CANADIAN ECONOMY .. iieeiconmunonraurnbaninsnnnsasl?
OUR TECHNOLOGY/PRODUCTS . uvuens- LR 1
CAHADA WILL TIGHT . ivivrannes R 1 -
EQUAL OPPORTUNITIES/FAIR. v veasssnnnnes anreresabsanencana 20
NEED TD!FH-G CHDICE--.-;;:...-l-n'--.n--g.---,-_u|tto-.‘..'vg ----- 421
GTHER- ------- 1 ---.qo-........A.....'-..o..:-.....'..-..-..‘....22
DOH.T me.-ttortntrtt ----- A-----‘.';ollOio--..-u'---‘..-o.ivzj
N'D RESPDNEE!i&'t..iui --------- tad v addwnrnaan E R s b ruran 24
REFER TO APPENDIYX C FOR COMPLETE VERBATIM RESPONWSES

Many people have different views about the effects of entering into
some form of free trade agreement with the United Stares. I'd like
to read you a list of cortrasting points of view and ask you to tell
me for each set, which point of view best reflects vour gwn. The
first fwo statements are...(BEAD QUESTIONS 536 — 59, ROTATING ORDER)
Which view is closest to your own?

56. Canadian companies would do WOULD DO VEEY WELL.w.yoevuwaual
very well i hesd-on com- . WOHULD NOT BE ABLE TO
petition with Americans. COMPETE . ... ... baramententan 2
Canadian companies would not HO OPINION (vGLUHTEEHED}......S

be able to compete liead-on
with the Americarns.

(15%)

2%)
3%)

2%)
2%
4%}
32)
2%}
LI
=}
5%)
%)
9%)
1%)
5%)
%)
3%)
3%
1%)
3%}
1%

923
8%1.

6%)
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a7,
more jobs and be more profit-
.able because of the access to
a new, larger market.

Canadian companies would be aver-

Canadian companies would create

%

WOULD CREATE MORE JOBS AND

BE MORE PROFITABLE .eesounsasl

HWOULD BE OVERWHELMED BY THE

STREHGTHUOQ'Iunv ----------- 1112

NO OPINION (VOLUNTEERED),....:3

whelmed by the stremgth of larger,

richer American compeatitors.

$8. Canadian consumers would be able
‘to buy American made goods and

services at lower priceés than
they now pay.

Prices of American goods and
sgrvices probably would not
be any lower than prices for
the gsame Canadian goods and
cervices.

PRICES WOULD BE LOWER...... vanl
PRICES WOULD BE NO LOWER......2
NO OPINION (VOLUNTEERED),.ees.3

59. American companies would
increase their sales of poods
and services to Canada more
than Canadian tompzanies would
increase their sales to the
‘United States.

Carnadian companies would
increase their sales Lo the
United States more than
American companies would

inctease their sales to Canada.

END OF ROTATION

AMERICAN COMPANIES WOULD

INCREASE GOODS AND SEEVICE
TO CANADA....oovuns nubemsewnal

CANADIAN COMPANIES WOUL

INCREASE GOGDS AND SERVICES
TO UNITED STATES. i vuwuwenrwnsl

NO OPINION {VOLUNTEERED)......3

(55%)

(43%)
{ 2%)

{49%)
{50%)
{ 1Z)
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60.

If Canada entered into some form
of more open trade agreemént
with the United States, some
people have suggested that

some of our industries would
probably not be able to

survive the competition with

similar American industries,
and jobs would be lost,

Others say that even if some
jobs were lost in certain
industries, about as many new
jobs would be created in other
industries where we can out-
compete the Americans,

Still others say that such an
agreement would cost some jobs,
bur even more new ones would
be created.

Thinking aboutr these three

‘points pf view, do you think

there would be feder jobs, the
same number, oT more jobs as

result of this ¢ype of .agreement?

97

MORE Jﬂﬂs..,...,..........,..,3

&l.

Regcently, there has been some

VERY LIKELY.cuuivownrnanisnnan 1

Lalk among American congressionsl SOMEWHAT LIKELY....H..........Z

and business leaders abeut
increasing the tariffs and.
barriers placed on Canadian
goods and services ¢oming inte
the United States, to protect
American industry and jobs.

How likely do you feel it iz
that the American government
might take this type of action
...very likely, somewhat likely,
not teo likely, or net at all
likely?

NGT TGO LIKELYHIII.I‘IBII'DH'I}
WOT AT ALL LIKELY iuuen o naanaats
HO OPINTION {VOLUNTEEREDY,.....5

(27%)
(313%)
(40%)

{ 1%)

(21%)
{45%2)
{28%)
{ 6%}
{1
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62. Npw, if the American government VERY SERIOUS . wenunansnnna P |
did take this kind of action SOMEWHAT SERIOUS. . veencanansas 2
would you say the effect on the  NOT TOD SERIGUS...i:vrnanncanas 3
Canadian econcmy would be very NOT AT ALL SERIOUS. veuvunennes &
sericus, somewhat serious, not NO QPINION (VOLUNTEERED)..,...5
too seripus, or not gt all
serious?

63. Do you think that im its PUSHES ITS OWN POINT OF VIEW
dealings with the United States, TOO STRONGLY:sssarwaveassnadl
the Canadian government pushes HAS THE RIGHT BALANCE,..ivsuse2
irs own point of view too DOES NOT PUSH ITS OWN POINT OF
strongly, does not push its VIEW STRONGLY ENOUCH...wv...d
own point of view strongly M0 OPINION (VOLUMTEERED)......4
enough, or has the right
balgnee?

64. Ii the federal gowvernment ALL AFFECTED IN PEETTY MUCH

. negnt1ated a more open trade SAME WAY . i eeunainwnvnenrnnal
agreement with the United S0ME BENEFIT SUBSTANTIALLY
SEates. do you think all of MORE THAN OTHERS.....o.s emaal
the provinces would be NO BEWEFIT AT ALL
affected in pretty much the {VOLUNTEERED) s vevuvusarasaned
came way, or would some ND OPINION (VOLUNTEERED)4..ei &
provinces benefit substan-
rially more than others?

65. What if other provinces STRONGLY SUPPORT..vauvensnamenal

benefited more than your
oun province did from such
an agreement...if that
were the tase would you
strangly support, support,
oppose, or strongly oppose
such an agreemsnt?

SUPPORT 4 ve v sanavncnonsransenl
OPPOSE . ceasiornanes cweian fenan 3
STRONGLY UPPDSE....;...i..‘...q
NO OPINION {VOLUNTEERED)......3

(202)
{602)
{17%)
{2z
{ 12}

( 9%)
(33%)

(58%)
( 12)

(13%)
(85%)

( 22)
(=)

{ 100
(552)
{292}
{ 9%}
{ 1%}
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66. If the federal government
weére able Lo negotiate an
. agreement with the American. =
I ) government, should it pursue
such an agreement only if
. {ROTATE)...all ‘of the provinces
] approved of the agreement, most
’ of the provinces approved, about
half of the provinces approved,
i or in the face of opposition
r from most provinces, should the
' federal government pursue such an
agreemant if it is convinced
that it would be in the best
interests of Canada?

29

ALL OF THE PROVINCES....vsu...l
MOST OF THE PROVINCES.........2
HALF OF THE PROVINCES.......w.3
PURSUE EVEN IF PROVINCES
OPPOSE. cevveasrvaranassvnased
NO OPINION {VOLUNTEERED)}......5

L. 7. How likely do you think it
iz that the federal government
b will be able to negotie=g =z
. deal whith is satisfactory ro
the Américan government and alsa
te the provincial governments, -
' the labour union movement, and
business in Canada? Would you
. say it is wvery likely, somewhat
‘ likely, not too likely, or not
G likely at all?

VERY LIKELY.usuvoooanvaiaavenal

SDHEHHP‘-T LIKELY.“FIFl kA I..l LI ] ‘2
HOT TOO LIKELY.uasvauacssscnnal
HOT 'I‘-lIKE‘-I-'.fi AT ALL' Eddd A A ia

NO OPINION (VOLUNTEERED}..wo..5

8. 1In your view, if Canada and
the U.S were able to reach an
agreement on trade, how long
do you think it would be hefore
the egffects would be félt in
Canada...almost rvight away,
twe ta chree years, three ro
five years, five to ten years,
or more than ten years?

ALMOST RICHT AWAY ., ..ivvuvsasosl
THD TD THREE' YEARSQOOO'DiD'!-'llz

THREE TO FIVE YEARS...ovvsures 3
FIVE TO TEN YEARS...evsuuss et
MOBRE THAN TEN YEARE....vnenasa?
RO OPIRION (VOLUNTEERED)......6

&9. If the agreement were planned

in such a way as to phase in

i the effects on the Canadian

: gconomy over 2 ten year period,.
would this make you more likely
to favour an agreement, less
likely to favour an agresment,
or ag more nor less likely?

MORE LIKELY TO FAVOUR AN

AGREEMENT v cvnasravsnansnnanl
LESS LIKELY TO FAVOUR al
AGREEMENT .. vvnvnna.s vevreannd

NO MORE NOR LESS LIKELY.....:.3
NO CPINION (VOLUNTEERED}......4

{372)
(43%)
{ 6%}

(14X}
( 1%)

{ 6%)
{342)
(372)
{22%)
( 1%

(20%)
{45%)
(23%)
{ &%)
{ 3%}
(=

(41%)

{16%}
{432)
{ 12)
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Overall, would you say it would
be a very good idea, a good
idea, a bad idea, or a very
bad idea to enter intc some
type of more open trade agree-
ment with the United States?

100

VERY GOOD.uavannra- eresenanenal
GOGDtQt'l-o.oi---i'!iiidvu"-t‘lvuz
BAD..viwrans
YERY EAD....
NO OPINION (VOLUNTEERED)aeai+.3

-:-oibtiiioot-aontt,j

Would you say the need to
negotiate such an agreement is
vary urgent, urgent, not too
urgent, or not urgent at all?

YERY URGENT..u.vu-e sisssaseanal
URGENT v v avevananasnonnsmmennad
NOT TOO URGENT. Y EEEEEETET Y] mA-J
HOT URGENT AT ALL.ssansvammuanalt
O OPINICN (VOLUNTEERED)ausess5

Helped circulate a petition
in order to influence the
puteome of a public issue?

Within the last two or three years have you..,

Noil"l‘.ilii’-lifil‘.“iri---‘-l'-l"l

YES’Cl“’!*h‘li‘-..il'.‘."'..-l“‘.‘lz

HD OPIRION (VOLUNTEERED}u. «..3

Contributed money te a political

party or cause...never, seldom

sometimes, or often?

.HEUER!""I.lﬂ,‘l‘lbil.-#.i".W..Dl
SELEOMun v v svarnanannmns warasad
SOMETIMES. . cvieiavandannanaand
GFTEN!!‘I!-"'I.‘I.'"".'.ll’!‘.i'.a
NO OQPINION (VDLUNTEERED}!-evv-E

When you are talking about
publie issves with someone
else and your viewpoints
differ, how often do you
persuade the other person

to accept your point of view...
(READ LIST)?

VERY OFTEN, e vunusesvarnnsamanaal
DFTEHT.-&.&J'&'-J&&-lo-'lOIl-rlQiz
SELDDM.""'D.llﬂ“l*lll""..’.ll":’

VEEY SELDOM. vevinnnwarssaacsnait:

MO QPINION (VOLURTEERED).e..s.5

4 )
i ALt T

¥ s

1E B

al

e B

£ T T

T have a2 few final questions fer statistical purposas...

What is your age, please?

(IF RESPONDENT REFUSES, OFFER
TO READ. CATEGORIES AND HAVE
HIM/HER TELL YOU WHICH CATECORY
HE/SHE FALLS INTO)

18-19 YEARS........ evenisanns 01
20-24 YEARS.....0uss enmenves 02
2529 YEARS...vvenemrnroonanal3
30=34 YEARS.,4uronnnranaen 7
35=39 YEARS..veronsnvansannns 05
40-44 YEARS...... vraeaviaaanallb

45-49 YEARS....
50-54 YE&ES..

55-59 YEARS...... teesrasannsall
ED-E& ‘I.EARS. ------ EAsE s R EFEETE S 10
65 YEARS OB OLDER. . esssaenmnall

'.I."‘l'..'ﬂﬂﬁ.l"a‘

!III“O‘.G“'QGTII

I'lilIIIl!I'I‘I'GS':

{18%)
{612)
{16%)
{ &z2)
{ 1)

( 72)
(35%)
(45%)
(12%)
(¥ 3

(87%)
(13%)
(=}

(70%)
(10%)
{14%)
{ 5%)
{ =)

{ 7%}
{28%)
{40%)
{25%)
(1%}

{ 4%)
{12%)
(16%)
{13%)
(132)
9%
iR
7%)
62)
5%)

8%}

F o B s R A ]
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76. Which of the fellewing income LESS THAN § 5,000,4000uu... |
groups includes your annual § 5,000 - % 9,999....... senna02
household income? (READ 310,000 - $14,999.....00v.....03

i CHOICES) $15,000 - 519,999..........r_0a
0 $20,000 - $24,999, 0iuncnnas..05

; $25,000 - $29,59%. 4 10uncnses.06

. 5305!]':'0 - ,sjﬁpgggoto---nani--ﬂ?
$39,000 - $39,999...... sevsn.(8

340,000 - $44,999............09

, §45,000 - 549,999,..... N
E 930,000 AND OVER...uuvsnnnanall
i 77. Would you say you watch the ALWAY S e s inrtinrmrinnainnmnnal
news...{HEAD LIST)? UL L s s s v narnmnrennsnranns a2
SDMETIMﬂS.'.'.“-..u'.-;v..-'.u-...B

E SELaﬂﬁto--i‘u.»n‘o------l-----.o---":}_
5 Lo .
' NO OPINION {VOLUNTEERED),.....6

78. HWould you say vou read a daily F8 P A S 1

newspaper...{READ LIST})? [E=21 FL 5 0 trnsnnas el
SOMETIMES . . ivvircnnnsrwnmnnessd
SELDOM. s ve e nreananss birarasweall
L .
O RO OPINION {(VOLUNTEERED).,....6
| 9. Thinking about the various NEWSPAPERS . ve e ver vuns R |
sources of infurmﬂtinn availatble, BAD I s vsnnatarrranssananseesd?
what do you rely on the most AT VAR U3
for information on current TVt iav e a b imans tarmaa 4
iesues and events...newspapers, FRIENDS AND- F&HILY.. .......... 3
radio, magazines. T.V., friends PEOPLE YOU WORK WITH..........6
and famlly, 6t people you WOrk NG OPINION (VOLUNTEERED)...... 7
| with? (ACGEPT ONLY ONE
1 RESPONSE)
| - 80. Which section of the newspaper  FRONT PACE, NATIONAL WEWS.....l
i da you usually read most FRONT. FACE, INTERNATIGMNAL
theroughly...the front p page 1 P 2
N and naticral news, the fronc FRONT PACE, LOCAL NEWS........ 3
L page and international news, BUSTNESS SECTION. ... vivnuucnas 4
the front page and local news, . SPORTS OR ENTERTAINMENT...... o3
r the business secticn, sports LIFESTYLES, FASHION,
{: or entertainment, ar lifestyles, SHOPPING. .ov . uvnniusn tenanh
Fashicn, shopping, or classified CLASSIFIED ADS........ venvarnad
, ads? (AGCEPT ONLY ONE RESPONSE)  NO OPINION (VOLUNTEERED)...... g

( 31)
{ 7%}
{ 9%}
(13%)
(12%)
(12%)
(11%)

{ 92)

{ 62)
( 523
(14%)

(431)
(312)
(17%)
( 7%)
{ 22)
(o)

{40%)
(2323
{19%}
{122)
{ 63)
{ 0%}

{307}
{17%3
{ 4%}
(452)
{ 2%)
{ 2%
{12

(28%)

(22%)
(19%)
7%
{12%)
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1G3

B4, Are you currently employed

YES (G0 TO Q8504 vavenenes

putside of home? NO (SKIP TO Q€f)levinan . ven 2%
IF "YES" TO QSa ASK:
b o e e e e e A e o
85. What type of company do you work for?
AERICULTUREi-Alntinl-.-----.g-goi-ijtto ------ [N ] - le

FGRESTRY---t----o-i-o-;»goqotcnnoo-oiiio

TRANSPORTATION..... wreernen Chrearasenaren

. FINAHEE!IHSURANCEfREAL ESTATE ...... .

U‘HEHDLOYED ----- 4 runoa Mordd s R ED kYRR raem
SELF EMPLOYED...... e beraereemanenas faaras

SKIP TO Q87%

FISHINGJ!Oil'lAl!rItI‘ll-'lgl-‘l‘ll'lllIll|ll_rli'lrilln'l'liil.lil'li
MINING. ceevvn st vncnsnans Fedoansbnanmuanr
OIL AND GAS..viiawnoon R R L R I
CONSTRUCTION....... ahdar e F

COMMUNLCATTONS + . v v s v asnnsnennssnnonsenes
FUELIC UTILI‘TIESqtiuy-.---o-p.‘.--.o.---,it ----- vEa
PUBLIC SECTURfGGVERWHENT......-..arwa...--.-q..-.-;..lﬂ
ABMED FORCES i vnusinauacnsvas P

-----

L] sv'y.o ._.ﬂlﬁ

LR N NN

MANUFACTURING vt s e anes snorrnsennnna P K
WHOLESALE..... e e setearaneartonareanas
RETAIL. vun-. feranen f e m e enattaeeeare e artaes
SERVICE  vavsncnoncsnnanons hteearere ey
STUDENT o vuvnnnorsnnsns o st sennnt s annaarsrane e s
RETIRED . 0 rnn.. Crerensieteieenea G bemamhirararutans

B a % & bkuma

-----

.--.4.-,..-.-04

By ddnm

«vel8

* -.019
LI'H'E ALU’NE LEL L L BN BN R EE R I BB NI BT I ] Fa rnanppdddsnpysp

«sD3

.07
.08

.14
.15
16
W17

20

(64%)
(36%)

2%)
2%)
1%)
1%)
2%)
6%)
4%)
2%}
2%)
{10%}
{ 1%}
{2}
(15%)
{ 2%)
(10%)
{33%)
{ 0%}
{ 0%)
{ 0%)
{ Qz)
{1%)
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102

8l.4 Are you turrently attending YES (SKIP TO QB2A) i ninennnnss b¥
school, college, or university HD {C0D TO QBIB).cvrvnrencasredd
as a full-time student? )

IF "wo" TO QEI& ASEL
§1.B What is the highest PUBLIC/ELEMENTARY SCHOOL
l.eVE]. of El:hnﬂl,ing {ERADE 1- E} |
that you have SOME HICH SCHOOL....vss snrand
gompleced? ERADUATED HIGCH SCHOOL
(GRADE 12 OR 13)..... R |
VOCATIONAL/TECHNICAL/
COLLECE/CEGEP .. varnnnen -1
EH’H-E U-HIVERSITY. s wamnmasgan IS
GRADUATED UNIVERSITY suuivnwve?
82.4 Do you have any children CUYES (GO TO QB2B) ... ieiiiainans A
liviag in the home with you? B (SKIP TO Q83).crvsnuna erenal¥

IF "YES" TO QBZA ABK:

lea Ho” many? m"ﬂl"l‘.""l IIIIIIIIIII 2
m*‘.-..nv---i--» IIIIIII .i‘.q.¢3
TRREE. . csivevnnanan. verwasesth
FﬂURBI~I'I-I’~IIii’.‘ﬁ‘.“*"p.'n.'!ﬁ
'FIUE;OIliil'li'v-t-#--o-c-nl.lﬁ
mRE THEH FIvE:'l;’vlilﬂ&lG.lll;l?

83. Do vou or does any other member BESPOMDENT..ivusasesananronaasl

of your family beleng co a
labour union?

G?HEE»-i---v’uvti-i*u-a‘a.-o'-.--z
BOTH (VOLUNTEERED)........ win-3
BONE . ssurinisasansn inssanmana ?.4

{i0%)

( 52
(172)

(292)

(172}
( 823
(162)

{50%)

(18%)
{21%)
{ 9%)
{ 2%

(%)

{15%)
{(17%)
{ 4%}
{65%)
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:
.

86.

104.

What type of company does the principal wage earmer in your
household work for?

AGEICT—ETURE -------- 4 mFramaamaan LI DU B ] --l‘I."ﬂ.‘."'".'...'."..ﬂl

AFﬂRESTRYlI1----r-I!1J-I» llllllll !lili---t|b|1ii|dobotwn!¢!tlo--.02
‘FISHINﬂOFOI ----- amomaw LRI LR RN B tr---flolo1||ro-oi--oo-o—nnmr03

H_IHIHG----- ------------- R L T T T T T T T E T T o
GIL ﬁND EASI-.;11-||1o!11¢mo-o-oor---i-...-.-.-i---irdcuit----ons
COMSTRUCTION, s s v eavunenctnraamrsnnsnnnnsannnanaes PrasammmTEEsEa 06
TRANSPORTATION. v s sunonarrnns R et trannnrarsenasrnananssnes07
COMMUNICATIONS S v e v e nn e manEsa rmsB s asturm st ansasrras e BD
FUBLIC UTILITIES. . ivumnacnamnans ssssssrnasnaianaersarvaseraarsald?
PUBLIC SECTOR/GOVERNMENT cvnnesmsnrroawonnssansrsssvnssussnssssslD
ARMED FORCE s vannsnnaiesssaasnestivsannnsserssusncssncnnss sarnall
FINAMCE /THSURANCE/REAL ESTATE st evwrsnainivannsaniinnmemunnannnnall
HﬁNUFAETURING;U-otLotvt-p--t---wpu---,-.l.....g......pn.u.p-..|13
HHDLESﬁ‘LED'i_..'li»iii.l.',lijlllllilll'llil'u.jjp...g...,"'.ng.‘.g-.'1.'14-
RET‘-#}ILI,D.OO\ivi"'iDDI.I-D'II'I-nlnlllIIQIDI.".pa‘|!|'|n~glgiq-ingqp.,!'la
BERVICE.sieriasnnsnonmea e S [ -
B 13 0 1 R, B |
RETIEEBItI;IGOIUIItl%‘t..[.titlutii ------ *+d v 0 FimmdroEmanrEERAm Alg
0 0 ] 1 19
LIVE ALONE. sucyeuvasssrosnonnnerannnnsns Creredsamiaranmmanaes .e20
SELE EMPLOYED .+ ruvonrencnnns . R 3 |

87.

Sex: (BY OBSERVATION) MALE . teiennnanvanronnarosranal

FEMALE...... A M AdsdF Favu TR PR N A 2

g8.

ENGLISH -------- _---01¢too-n|-itl
FREN:H -------- ‘!t]aouti-4ip-i‘d2

Language of questionnaire.

5%}
31)
12}
2%)
1z}
62)
42
1%}
* )
7%)
12)
az)
{112)
{ 1)
{ 22)
{15%)
{123
{2232)
{ 82)
{ 4%)
{ 22D

A P g S [ g, ey

(50%)
(50%)

(77%)
(23%)

DeCIMA RESEARCH LIMITED

L




) 1G5

I C. VERBATIM RESPONSES
Question 1

o There have been discussions in the news over the last while about Canada
becoming involved in “free or freer trade with other countries: What exaccly
i does the term free or freer trade mean to you?

i 0l1. Eemoval/Less Tariffs —- Free trade, no tariffs. / Trade without tariffs.
r. { No tariffs on goods across borders. / Don't have rtariffs on goods from
' United States and visa versa. / No tariffs on goods entering or leaving a

— country. / No tariffs on goods and services coming from another country.
E- / Wo tariffs. / Mo rarviffs placed on goods going between countries. / It
means po tariffs on borders dnd I wonder how it will work between Canads

_ arid United States. [/ There #ould be no tariff to and from the United

F States in certain industries. / Mo tariffs on goods flowing between
s countries. / Lessening of tariffs between things frem one country to
another. / That we should be able to trade with other countries with no

! tariffs or less tariffs. / That would mean there would be no tariffs
,T . either wdy =- going in or out of the country. / Ho rariffs or less
) tariffs. /[ Dropping tariffs at the border. / Less tariffs, / Lesser

tariffs or no tariffs. / That they would get rid of the tariffs between

] - countries. { Lowering or removing tariffs on goods between Lwo or more
- countries. / Being able to trade with other countries without tariffs. /
It means reduction or elimination of tariff barriers. / Goods can travel

from the United States to Canada without sny tariffs being charged. / No

0 tariffs -- everyone trades freely. I think it would not work. / Selling
to us without tariffs. / No tariffs on paods pasting over the border. /
More goods and services flowing over the border withcut tariffs. / Free
trade means .a non-tariff trade between twe countries. / IE will
definitely help because tariffs go off so you will have more American
services up ip Canada. / Removing teriffs on some thinps leads to
' creation of products im Canada with less cost to us, / Trade across the
barders without any tariffs. / Cutting out tariffs oo trade. / No tariffs
placed on goods being imported or exported from or teo Canada and United
States, / Less tariffs on imported goods. / Products or geods crossing
' the berder without tariff or trade barriers affesting their free flow
back and forth. / Mo tariff structures or duties going back and forth
over the border. / It means we can buy whatever we want and don't pay
tariffs. / The lowering of the tariffs between two countriss invelwved in
trade. / Well, 1 sguess taking down tariffs for free trade -- more
exparting, more importing. / Less rtariffs, lower imparr dutiee. / No
tariffs on products which result in lower prices. / Fewer custom teriffs
between nations. / Relaxing import tariffs to .stimulate trade. / Trading
of goods without tariffs like exrise taxes. / Ho tariffs on pocds coming
in from other countries or on goods. geing to other countries. / It means
that there will be no tariffs or taxes on poods travelling between Canada

'
1
|
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fuestion 1 == Continued

There have been discussions in the news over the. lest while shout Canada
betoming involved in free or freer trade with opther countries. What exactly
does the term free or freer trade mean to you?

01, continuéd =~ and the. United States, / No tariffs would be placed on goods
and services exchanged between Canada and United States. / Less tariffs
on imports from the United States, so cheaper products for us. § No
tariffs om exports or imports to or from other countries. / Lifring off
different tariffs on goods going across the border to iacrease
competition. / Firms trading -- selling to othar countries £reely
without tariffs. / Goods going from one country to another without any
variffs. / Trade without tariffs =~ without costs added on. / Mo rariffs
or lower tariffs. / Rémoval of tariffs going in and cut of countries. /
Anything entering Canada withour tariffs and the same thing the other
way. / Less tariffs. / Less tariffs on goods being traded. / Relaxation
of tariffs between both countries. / Exchanging geods without tariffs. /
Less tariff dut‘es, tezes and cheaper goodr., / Mo tariffs, or taxes on
items that are being shipped to other countries. / Less tariffs and Lazes
¢n goods on either side. / Wo trade barriers or tariffs between the
nations. / The lowering of all the tariff barriers is all I ¢an say. / Wo
tariffs or barriers affecting trade. / Less tariffs and barriers 'on
imports. / A loosening of restricrive tariffs on commodities entering the
countries. / No tariffs and no rvestriction on importing and exporting
goods. / Wo tariffs or barriers on exported and imperted products. /
Removal of variffs and barriers. / Each piving their products without
undue tariffs or special limitations. / Tariffs and regulations placed on
products. / Mo tarlffs on imported or exported goods -~ no protection
between two countries. / I assume it means uithuut restrictions, wirhout
tariffs. / No tariffs, duties or import quotas.

02. WNo Tex —— Lifting taxzes from gouds coming from other countries, / Lack of
tax = if I buy items from another country I have t¢ pay more tax. / This
means free trade —-— not having to pay border taxes. / Well, something
2bout taxes. / Means Crading with other countties withoutf taxes. / Free
trade means more exchange of goods without taxes across the American and
Canadian borders. / Something that has to do with doing away with tasxes
on products. / Wo taxes or duty on imports. / Reduced taxes on customs. /
Don't have to pay Laxes at borders. / They are not going to tax products
coming over the border, There will b¢ no excise tax on products. / I
think it means taxes will be reduced. / There are lighter taxes for
imports and exports. Canada wiil have 2 1arger selection of goods to
purcHase. { I think it's ro do with removing some kind of tax on certain
things. / Trading with other countries witheout paving taxes for goods, /
Free trade would mean ne taxes for goods bought and sold between the
United States and Canada. / I guess when they say free trade it means no
tax on goods we import or ekport. / Cood ided -- will bring rtaxes down. /
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Question 1 -~ Continued

There have been discussions in the news over the last while abaut Canada
becoming involved in free or freer trade with other countries. What exactly
does the term free or freer trade mean to you?

02.

D-?r m’

continued -- That there are no taxes on imported or on exported
materials. / Isn't it about taxing stuff we ship to them and they ship to
us? / I don't understand -- without excess taxes across the border,

elimination of import snd export tax, lumber subsidation, / Trade —-
Canada and the United States without taxes. / Wo tax on import and export
goods. [ Exports without taxes —— goods coming in or out of a country
without any taxes. / Being able to pass goods to and from countries
without taxes on the gouds. / Mo import taxas should bring down if there
were no taxes. / It means that there would be no extra taxes on some
goods and Canadian geods in the United States would cost the same as
here. / It's when you bring things in from other countries without hiving
to pay tax, / No tax on items imported and exported over the barders. /
No tax on goods coming from another country. / Reduction o0f taxes on
imports &nd exports. / It means tvading back and forth without imposing
hipher taxes. / Free trade means no taxes on goods coming into Ganada. /
Mo tsxes on imperts. / Won't have to pay extra raxes, / Trading at the
border without having to pay taxes for Canadaz and America. / Den't pay
any taxes on goeds. [/ Free ‘exchange of goods across the barder or
internationally without paying taxes. / No taxes or tariffs. / It tends
to lift the many taxes and tariffs from the country. / The removal of
taxes and impert duties on trading goods. / There is no limit on the
import or export of customs and taxes., / The borders would be more open
ko products moving back and ferth -- less taxes and stuff on them, Ir
would be easier tae bring praducks in and out of Canada. §/ It means less
tred tape; reduced taxes on goods coming into ‘the councry and going out. /
The barrier is dropped, therefore Americans could buy things without any
takes. / Free trade with other eountries =-- no E3XEs OT bérriers, !/ Heo
taxes or regulations on poods going between two countries. / Lowering
impart and export tax and quatas. This will have a spin off effect,

Mo Puty —- Wouldn't be any duty or customs on goods Saing brought over
frem the United States. / #ot having to pay dur { Duty-fres --
obtaining more for the dollar. / Elimination of duti.: on tross barder
trade, [/ Less dutiés. [/ Tt's g case of paying duties c- imports frem the
United States. / The eliminatiéon of duties on anything cressing che
border. It would be like there is ne border. / That there ic no duty
placed on grods going between the two countries, between Canada and che
United States. / Mo duties ceming or going. / No duty on items coming
across: the border either way.. / When there is no kind of tariff between
two countries and no duties have to be paid. { It means trading of goods
across the border, duty-free, !/ Free import duties. / Produce aid poods
move from one country duty-free. [ To me, it would mean that there would
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! Question 1 ~= Continued

- Thera have been discussions in the news over the last while about Canada
i becoming involved in free or freer trade with other countries. What exactly
il 2 .
v O does the term free or freer rrade mean to you?

p1.

o4,

05.

continued — not be any 1mported dutiss there with free exchange. / Duty-
free you buy something and don't pay taxes., / Free trade would mean no
duties or excessive taxes betqeen Canada and the United States. / Wo duty
on things you buy in the United States. / Just bfing over United States
good without paying duties. / No import or export duties betwean Canada
and the United States, / Trade in products across the border without
duties to be payed. / NWot having to pay any duties, / Duty you have to
pay if yenw import or export any goods would be reduced or done away with
completely. f Mo duties imposed. [/ Import duties are reduces. / Less
dguties and excise taxes. / I support it, It means enhanced trade withour
duties or tariffs. / Open up the border and have no duty. / Duties taken
off across che borders, povernment restrictions taken off imports and
exports. f It means that. no duty or less restrictions would be placed on
foreign goods entering Canada.

Mo Charge on Goods Crossing Border =- No import feeés -= price of produccs
would go down. f/ Mot having te pay at the border. / Free gonds, no money
charges ower the border. / Not having te pay money at the border. [
Imports and exports sold from oug country to another without charge, /
Canada wouldn't be charged for bringing things over there and vice verza.
{ It means that Canadians can cross the barder without having to pay
anything. / Ability to trade goods without paying for ir:

Less Restrictions/Barriers/Limits -- Less restrictiuns, tarxffs, Laxes on

goods exported or imported. / Exchange with other couniries or trade =-

have ne restrictions or taxes on goods. f Noo restrictionms, tariffs or
barriers. / Sell and buy goods back and forth with no restrictions,
tariffs amd duties. / Open the borders up both ways -- no restrictions,
nc import duties either way -- includes banking. / No restrictions en
trade between Canada and the Unired States and no tariffs. [/ It is the
limits that chey set wpon gouds coming over the border. / Trading withour
protection on our goods and services. f MWo set Limit to what export oz
import with anybody. / Protective banners =-- free trade is free rtrade. /
Being able to trade with whoever you want to with no restrictions
whatsoever. [/ Less restrictions on movement of goods. [ Drop of
restrictions on imports. / & lot less restrictions on trade. / Trading
wirh other countries without any restrictions. ! Theé wiltingness ra trade
anything between two countries without any restrictions. / Means lack of
trade barriers for products being ShlppEd in and out. / Dropplng barriers
which are in place at the border. / Removing trade barriérs and making it

" @aeier to rcrade. J It's a rteduction of trade barriers befween Iwo

countries. / Mo limitations on amount going in or out of country. / Can
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Question 1 -- Continued

There hsve been discussions in the news over the last while about Canada
becoming invelved in free or freer trade with dther countries, What exactly
does the term free or freer trade mean to you?

05.

L

contimied -~ bring as amwch stuff into the country without any hassle. /
No regulations on goods. / Being able to trade what you want uxchout any
restrictions. / More trade both ways between Canada and the United States
with less restricticns. / An agreement between Canada and the United
States to buy and sell to each other without limitation. / Not as much
testrictions on goods =-- jobs will be effected, / More freedom on
importing and exporting. / Be able to trade back and forth with no
barriers, [/ It is supposed to stop the embargoes on a lot of goods which
atre being exchanged between Lanada and other countries. [ I cthiok it
means to trade with the United States or other countries and restrictions
-- will be lifted. { Cutting quantity restrictions will be easier to
export te other countries. That's all. / Mo restrictions, limits or
embargoes -— no quotss either. That's what it means to me. / It means
that there wouldn't be eny restrictions op goods coming in or out of
Canada. / It means the lifting of export and import restrictions. / It
means leéss rvestrictions im trade. / I think this means there is no limit
to how much can be traded and that people can trade for free. / Limiting
restrictions befween coumtries to allow Canadian companies to compete, /
Trading thlngs more freely without restrictions. ¢ Free trade means thac
all barriers between countries will be broken down and poeds can pass
freely. / It's when twe countries lower trade restrictions between the
twe of them. / That we azre sble to trade without restrietions. / There
are less restrictions imposed on .importing and exporting gonds south of
the border. [ The ability to sell something without any regulations
restricting the sale. / Bo restrictions on trade between countries. / Nec
as many restrictions on trade. f Less restrictioms on import and export
goocds,

Less Government Restrictions/Control == A decrease of government
interference and an abeolition of tariffs on goods that cross bordevs. /
The government should govern not he a big business. / Being able to trade
with anyene you want to with no government interference. / Freedom ko
trade with others in trade production =— less gowernment restriction
without tariffs and duties. / Without infringements from government -- to
have no restrictions om trade from country to country. / No government
control over what Canads sells and what the prices are. / Less government
restrictions -- the tariffs at the border on trade. / Wo government
interventicn in the private sector. / There would be less BOVErTmENT
control and regulations oa imports and exports.
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Guestion 1 -- Continued

There have been discussions in the news over the last while about Canada
becaming involved in free or freer frade with other countries, What exactly
does the term frae or freer trade meam to you?

0F. Trade Between Cpuntries -- You've got to be kidding -- tradé between
countries. / Imporcing and exporting to and from other courtries. / IL is
where we trade or send goods %ack and forth. / Canada allowed to trade
with different countries freely. [/ An easier way for trade between
gountries. { Hard to say —- makimpg trading easier with other countries. /
Trade something and get somethime else in return with other councries. /
Easier trade betuween countries. [ Being able to trade with other
countries, f Dealing back and forth with other countries on exporting and
importing gowds. / It means basically trading back and forth goods with
the States and visa versa. / Trading with a country that will trade back
with us. f/ Open trade -- a free flow of goods and services between the
States and Canada. / Free trade over the United States border. / There is
free access between the United $tates and Canada. [/ Products being traded
between countries in an open matter. / Trading between the twe countries
would be free. / Exchange of products between the two countries and
goods. { Free exchange of goods and services between two countries. / It
would open up a lot more opportumities for trade with other countries. [
Import and export of goods between countries. / It's a country having a
‘freer. hahd in trading with other countries. / Free trading with other
countries, / It is to allow us to trade with whomever we want. / To open
up trade back and forth across the border, / It means that free trade.
"would bring more money inco Canada =~ trading between twé counfries
without any cost. / We should import and expert to other countries. /
Just the freedom of exparc znd import between the various countries. f
Being able to trade freely berween countries., / Competitive business
transactions between commuaities, regardless of international borders.
We can buy anything that we wan? to and Americs can export anything that
they want to,.

08. Eetter Capada-United States Belatiop «- "Hope it means peace - can't
explain it. / Peace between Capads and the United States. / Probably
better communicafions with other countries.

09. Cheaper Piices =~ It means trade without additiaonal ¢ost to the consumer
of Canada. / Cheaper prices stimulation of business growth and trade., /
It means that things would be cheaper to buy. { It's betrer for Canadians
because we don't have to pay as much. / Cheaper goods and prices for
Canadians on goods from the States. [/ It means paying less for thinags. /
My husband brings foed from the United States so without the duty his
pricés wouldn't be so high. / less costly trade. / Cheaper products. /
Things would be cheaper to the consumer. / Lower prices for producecs from
the States, [/ Thimgs that have fo come in over the border can have lower
prices. [/ The buying and selling of proeduets checper. [/ To me it means we
will get goods cheaper from other countries,

. . P
Deciva ReSEARCH LiMiTED =




- ) a -
BT sL LM ced moo_a B s

o T

=3

L wm e w _a-ax B xS

= 3

=

‘ Question 1 -- Céntinued

There have beenldiscusainna in the news over the last while about Canada
- becoming invalved in frae or freer trade with other ecountries. What exactly

Q does the term free or freer trade mean to you!?

-

A 10. Fewsr Jobs in {Canada =- Maybe afrer free trade there may be more
unemployment. / Not too sure, but hope we don't lose many jobs <= want to

r- know more. / It means o loss of & let of jebs. / Free trade means loss of

; jobs or fewer jobs for Canada. / It means other countvies gain jobs while
we have jobs.

L. 11. More Jobs in Canada -- It's alright for the Canadian economy and would

‘ make jobs, / It would mean more jobs. It would cost less to import and
export and therefore more people would be able to work because the cost

- of products would come dowm.

— 12. Prices Same In Canada/United States —- I guess if we have goods from the

L United Statns we Just pay our rate on the goods. / Dellar for dellar, it
' ' costs the same to buy something in Canada as ir does in the Urited
States. / Back and forth with Amevrics at equal prices., / If we give the
Inited Strates something free then they give us something free in return.
1 . / We sell to them and they sell back te us ar the same price.

13. Increased Trade -- More exports -- we would increase export out of the
" company. [ More trade, / This means more importing and moTe exporting
0 ponds. / Freer trade means more goods crossing the berder, creating more
work. / Creater access to products from the States. and essier to get
products to the States.

14. Lose Independence/United States Takegver ~— A marter of Americanizing
Canada. / Free trade mesns that eventually we will bacome part of the
i United States. / Trade with United States would be disastrous -— Canada
: couldn't make it. The United States is too, big too smart -- leave
Canada where it is. / America can dump everything in here. / We're ponna
get raked by the aAmericeans. / They'll bring in food and destroy the
Island's farming income. / The more I hear is that free trade won't be
good for the country it will take away our independence. [/ That the
country; is losing it's backbone. / The United. States coming and

dominating our economy.

15. WNo Palirical Involvement Tn Trade —- Without peliticazl hindrance -- toe
many iaspections and United States is mot fair. f Trade is governed by
market issues instead of pelitical facters.

16, GCood For Canadian Economy -- Free trade with the United States =-— just
what it scays, free trade. Free trade -- it would be good for the
Canadian economy. /[ Better economics ahead for all of us. / I think it

! means some sort of economical improvement. / Bring money inte Canada --

1 from other countries and United States.

—_————
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Question 1 -— Contipued

There have been digeussions in the news owver the last while about Cansde
beceming involved in free or freer trade with other coumtries. Whar éxactly
does the term free or freer trade mean to youf

17.

18.

19,
20.

21.

Good Idea - General -- Free is good for Canada in a tertain way —— with
restrictions in guantity. / It is a great idea. f It's a good ides. / I
think it's a good thing. / Cood idea —-- it would help everybaody. /
Trading goods like manufactured goods —-- good for Canada. / A better
trading relaticnship. / We get a fairer deal when we trade with them, I
guess. / Dealing without having a5 hard .a time 25 befora.

Bad Idea — feneral —~ It's not a pood idea for this countey. / It's not a
good idea for Canada. / We might ger shafted. We have to be careful how
we 2o inte it, especially with under developed countries. / Trouble --
I'm not in favour of it. / I don't think we should do it as we'll lose
tog much, / It's not working ocut well, / Losing money for Canada. / I
think that it will hurt sll small business [ Free trade -- we'll
probably up prices for geod in Canada.

Increased Taxes/Duties/Tariffs

Increased Prices

Other -~ To be ahle to do what you want to do. { Canadian exports more
expensive here yet imports cheaper im other countries. / I could run my
business the way I want to. / This is pretty invelved; I don't know how
one can achieve a consensus when it inveolves 5o many industries. / The
government should say more about how free trade is going to affect us. /
Something similar to the common market in Eerope. §/ Doesn’'t understand
why people den't want it -- will be something that we don't like about
it. / We would have to pay less income tax. / From whart I understand, it
ie free for 2 while, but we will be paying it back. Isn't it that we pay
back eventually, 10 years deown the road. / 1f Canada could be more
idealistic instead of practical. { The policy to ship goods across
borders. / It's going te be the szame, no difference. It might help the
companies to write off taxes. J/ That all people are équal and are

genterous to each other. [ There sare pros and cons —— you hear of one
thing and hear of something else. What is it? / That's whar I wish to
know -— relationship between Caneda and the United S5rates business I

think. / Canada wants trade with the United Stares. / Meney, money,
money. / Our trust for the United Btates in our dealings with them. /
Somerimes we're piving away things; we're giving away more trade here,
loosing trade. / Trading with someope else. Having to pay for trade. /
Differences between costs of buying and selling in the countries. / Free
trade wich limited States. / Getting closer 1o trading with the Hniced
States. / Giving away our narural ressurces. / There is no such thing as
free trade. Everything i: taxed.
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Question 1 ~= Continued

There have been discussions in the news over the last while about Canada

becoming involved in free or freer rrade with other countries.
does the term free or freer trade mean to you?

22, Don't Know

23. No Response

What exactly
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Question 34

Why do you think the Americans are better bargainers?

0l.

02,

b

More Experience =-— Because they have more experience -- in a beltter

bargaining position all arouwnd. / They are more experienced then
Canadians. [ Americans have mwch more experience in bargaining than
Canadians have. / More experience -- I think they are better businessmen.
!/ They have more experience im bargaining and talking . / They have been
at ir longer than we have —— negotiation and bargaining. [/ They have
probably done more trading so they are probably better ar it. [ Metre
experience —= greater number of people to choose from {(as bargainers).
They heve more to bargain with e.g. greater industrial basse z2nd g gredter
market. { They have been in the business longer than we have, / Because
they've been at it longer. f They have been at it longer a2s a narion. f
More experience —-- they are bigger, bring more streagth to the issue. /
More experienced people so they have a larger and better choice. [

They're wore experienced. / They've been at it longer. / They've dealt

with more problems -~ larger country, larger problems. / Because they've
been at it longer and they kmow all the dirty tricks. / They've had more
experienci they're a more powerful country. / They have more experience
in dealing with the rest of the world. / They have a lot more experience
in negotisting with people than our government. / More expervienced. / At
it longer -— move experience in barpaining with other countries.

Mare Powerful —-- The Americans have more power and wit than the
Canadiang. / I Jjust think that they are better bargainers. They are
powerful, period. They know it and they let you know. / Simply because
they are a more powerful country, / Powerful country chat they are. /
Americans are mote powerful., / More powerfel, / I simply cthink the
Americans are a more powerfel country. / They have the power. [/ Hore
powerful, a little more financial help -- their taxes. / They have power
behind thém because of the size of the country and bigger industry. /
They have more power, more at stake for every decision they make. It has
moTe impact then a Canadian decision. / More powerful. / I just think
because they are a big power, they can pget away with more than we tan.
We are underdogs to them. f They have more power in negotiating, / They
have more power. They have more to barpain with. { More power, influence
-- richer country with more business experience. / Have more power than
Canada -+~ better ecenomic poser. / Power makes a very strong bargaining
position, threaténing. They can always use other things besides free
trade. / Because the United States have mote power both monitary and
military. / The United States is the more pawerful narion, can ianfluence
others. / More powarful rhan us. They have more to bargain wich. /
Because they are more powerful they have more strength behind them., [
Because they ate more powerful than we are, we have ro military.
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Question 54 - Continued

-/

Why du you think the Americans are better bargainers?

—r———

More Money —-They are ticher than us and know more about it. / Thaey have
mere behind them economically. / The weight of their eccnomic wealth. /
They are stronper economically. / Because they have better ecenomic
¢lout. / They possibly have more dollars to back themselves. / They have
more money, more lawyers, more power -- much more experience. { They have
more money and power hacking them up. {/ They have the money and the pawer
== that's all you need for bargaining. / They have the money. The United
States does not need us as much as we need them. / They have more
money. They have more to bargain with, / They have more money power to
negotiate with. / MHore rich and powerful people in the 8tates -- they
would tell the government what to do. They are not the government.

Larger -- They are a lot bigger cobuntry then us. [/ They are a bigger
country. / They are different people from ug. They are bigger and have
more gaul. / The population is huge and they seem more powerful. T den't
know. / Just burause they are bigger. / They are bigger and have got to
do more bargaining. / They are a prerty large conntry. [ Larger country.
{ They are larger. { More of them and they have more zr stake than the
Canadians do. / They have more people. { More of them te fight against
the ' less manned Canadians, '

More Industry/Business —-- They have a lgt more industry, more at stake
then Canada. / Americans have the industries. / There is more business inm
‘the United States and they control a lot of Canadian industry. / Because
they have 2 manufacturing basis and a market 10 times the size of our,
They have more te bargain fer. / Because they have more quantity and
bigger industries to bargain with. / Big business is a lot more promifnent

in the United States. There 15 a larger market -- used to more
competition. S Théy have larger corporations, more people, more money,
more powar more world wide recognition., / More to bargain with -- think

of all the companies that the United States owns. Free trade is Lo their
advantage. / They are more forceful because they have mure resources to
back them up. / Because they 4re better investors in companies, the
country ang genérally money.

More To Bargein With —- More to bargain with. / They have more than we
have to bargain with. / They have mere to bargaln with. / They have a loc
mere to wffer. / Because they hawe more ts bargaim with, they are better
off -- noc that they are better bargainers. / America Las more to offer.
{ They have more to gain -~ matural resources.

World Reputation —-— America i already well-known but Canada isn't really
known yet, but is getting there. / They have a world-wide réputation of
getting what they want, so they get it. / They have a greater position inm
the world than Canada.

k , _
L DECIMA RESEARCH LIMITED




R Wt WL T

R R

it

PR

j' I
: p 0g.

!

! |
.

l

I—|

L

a%.

14,

11,

12,

13,

116

Question 54 -~ Continued

Why do you think the Americens are better barpainers?

-

More Agpressive =-= They're more aggressive. f They put us at a
disadvantage maybe because we aren't as fotrward as they are. / They are
more- forceful in their negoariations: [ More structured, aggressive. [
Maybe they are more aggressive then we are. f For one thing, they are
ruch more pushier than Canadians. / They gre more agzressive and ere more
comperitive, They are survivors. / I think it is a matter of outleok.
We tend to be peopte of compromise and they are aggressive. / Rough,
tough and bull-headed -— must be to get along with the Russians. '

Qut For Themselves -- They're out for themselves; they don't think about
their country when making desls. [ They're mnot so inward Ilooking.
Canadians are always keeping one eve on the flag. / The Americans look
out for themsalves first and foremost. They really don't care gbout us.
! They always look after their cwm kind. / Théy look out for themselves
more bur ‘ust for rhemselves -- we don't s¢ much. / They are so full of
themselves and they think they are number cne. / They are ‘there for their
cwn pockets, not Ffor Canadians. / The Americans won't give anythinog
away. They are more stubborn and selfish perhaps.

Past Performances -~ They usually have won In the past negotiations e.g.
acid rain. / Historically, they've always been, because Canada is not
firm engugh. { Historically, a smaller natien will not get a better deal
from & larger nation. / They just seem to get the better deals on every
issues. When they were dealing about fishing along the coast they got
the best deal. / Historically Americans expect peopie to follow the
American way -— Amerlicgn way is the right way.

Srieakiér -- They're more devious and sneaky. { Americans are sneaky in
doing things., / They have more pockets, mere con-artists ‘than we have in
Canada.

shead Of Us — They are better because they seem to be one step ahead, /
They séem to be way ahead of us in terms of their technology, population,
everything.

He=d Them —- Because Canada depends on the United States, / I don't think
they will settle for much les: because we are more dependent oo them. /We
are more dependent on them than they are on us, [ We need them mare than
they need us so we are forced te a certain extemr to go aleng. / We are
approaching them first sc¢ they know that we really need it -- we have
exposed ourselves. / Because they don't need us we need them, so they
have nothing t¢ lase.
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[ Question 54 -- Continued

Why do you think the Americans are better bargainers?

O 4. Better Bargainers - General -- They are, that's a fact. Canads has never

[ been known to exercise the two with powerful nations. / They always seem

[ to de better in bargaining with Canadians. / I don't know; 1 just feel
that they are.

! 15. Smarter/Better -- Canada doesn't have the people who can bargain as well
as cthe Americans. We're nor using the right bargainers. / There are more
well educated people in the United States. / They have more confidence in

[ themselves as & nation. / Seem to have more influence. / They are more

i sophisticated and understand business and industrial affairs as & whole.
/ They dre fast at thinking and have to be on their toeés to compete with

[ thEm- .

16. Tougher -- Because they don't really care whether they are liked or not.
f / They have a one track mind and won't chang~ their mind. / They are
! ' harder nosed. They like to talk. There are mere people in the United
States who are in a better position te bargain. / Becsuse they are
stricter and get the better deal.

17. Mulroney/Covermment Weak -- Briam's not really a5 confident, 50 he won'r

push as hard as the States. [/ The politicians of Canada do not have the

: powar behind them te stand up to the United States. / I feel that

. Mulroney can't bargain effectively with the United Scates. / We don':

have strong bargainers in government. / Our government doesn't stand up
: for our needs like the acid rain issue.

18. Reagan/Government Strong -- Because of Resgan, his policies -- he's a
stronger person. / Government —-- they don't ask people, they just do it.
i / They have more government, mote backiug.

19. Stronger Bargaining Pagition =~ They may not be better bargainers, but
: they will end up with the better end of the deal. / We would sell
ourselves ocut for money and logse put because of greed. / We give up too
much and get back too little. / Becauvse Canadians are showing their
interest by putting everything on the table, the Americans can afford to
bargain better. / They're bargaining from s stranger pesition. This
Eives them an advantage iIn bargaining. / Eecause we're on the short-stick
[ of it. We probably need free-trade and export more than they do, so chat
| leaves us in a bad bargaining position. f They &re a developed,
- independent country and can walk eway from Canada whenever they wish,

————-—

20. Octher == Just {form deals you hear and see == o©il deal which Canadians
- have purchased and nothing 1s thare. / They want it all buy cheap from us

~ and sell for more im the United States. / The people have more to say
- gbout 1t. We have a few who make the decision. In the United States,
[ ' tliey have to go through many people before they make a decision.

i. | | =
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[ Question 54 —-- Contipued

l Why do you think the Americans are better bargainers?
0 21, Doa't Know -

[ Z2. HNo Response
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Question 55

Why do you think we can bargain firmly and effectively?

ocl.

0Z.

Negotiators Good/Skilled -- We have people who are capable of negotiating
with the Americens. / Have good bargainers, should be able to bargdin
firmly., / I trust the people who will bargein with the United States. / T
have a strong belief in the bargeining abiliries of Canadian economists.
/ We have the right people who c¢an bargain for us. / We have the people
who can do it. We arén't inferrier. / Because we have enouph good people
to bargain at the upper level with the Americans. / We hawve the persconel
that can handle negotiations. / Qualifications of our bargaioers -- they
are good. [/ Same people, government has experience. / We have the people

and the know how to bargain property without lesing our shirts. f We have

people in the country who can -do it. Don't kpmow why, but I think they

‘ara thare. / We have people capable of dealing with pecple in the Uniced

States. / Because thers are smart guys working for Mulroney, / We have
strong people that can bargain too. / Because the level of psople that we
would send would be as capable as the Americans to do the task. / There
are very confident peuple in our country. They know what they are deing.
/ Well, I think we're pretty good negotiators. / It's part of our
heritage. The people in Canada are good bargainers. / I think we are
just as good bargesiners as they are. [/ We are capable, competent people
and if the right people are sent we could definicely bargain firmly and
effectively. f We have enough skilled people whoe can bargain effectively
with the: Americans. / Our trade negotiators are just as Crained as the
American negotiators. / We have a lat of skill and negotiators. [ If we
get the right person toc negoriate, we should have not problems. [ We'wve
got experienced pecple, / Because I think we have good people in Otfawa
and they will get us the best deal they can, f They know what they are
deing. / Because we have waited long enough for this agreement and are
well prepared for the nepotiation. / We do have thinking power on our
own., We're not afraid ef or influenced by them. / Because we wouldn't
just give anything away without getting something in veturn. / I think
Canada has become much more experienced at dealing with the United
States, so they make sure we get a falr shake. / We improve on our work
and skills. / We will benefit by it so we'll do a good job. / We
initiated the free trade talks and we studied more than the Americdans.

Good Parlisment/Poliricians =~ We have our government down there.

There's a major force down there in the United Stactes. [/ We have a2 good
government in Canada: / Because I believe strongly in the govermment we
have now and I believe they can do it. I believe Mulroney can da ic. [ I
thifnk we should be able to d¢ that. We habe goed politicians; they know
whai they doing. / Because I think we have some good politicians who are
able to haold their own in international exchanges. / We have some smart
men in Canada's politics. / I puess because we have a good EUvVETRMENL
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Question 5% —-— Continued

Why do you think we can bargain firmly and effectively?

02.

03.

04.

0>.

‘firmly and effectively.

continued behind us. [/ Our government has experience enough to
negotiste effectively. / We have competent politicians and we'll bargain
effectively. / Because we ave Cansdian -~ when the government puts its
mind to it, they can do things well. / Existing government knows what it
wants. They won't make concessions, but back dewn instead. / Well, we
have a political system a9 old as the States and our peliriciens will de
their best to get a good deal. / Good Parliament -- we know how to go
about it. / We're not pushovers. I feel that we have a good government,

Brian Mulroney I have faith in Mulroney. He's a strong man. /[
Mulroney talks well and I hope he wouldn't let us down no he'll handle it
well., / Mr. Mulrvoney can handle himself well. / Ir is wery important that
we have a very good Prime Minister to imprave everything. / Good
leadership -~ Mulroney is very flexible. / Becamse of Mulroney —— after
doing it for & while we'd ger experience. / Brian Mulroney is a pretty
goocd man -- I think he can bargain prerty well. / Hopefully, we have
elected a leader with enough tact to be a pood megotiator.

Cangda Strong ~— I should hope that the government has the strength not
be get bullied into & bad deal. / We are. stromg and equal enough. /
Becanse Canadian people are as strong as American peopla. / We are strong
enough to hold our own., [ I hope that Canada is strong enough to bargain
/ We're as strong as they are. We're not
{ Because we're as sirong as the Uniced Scates. /
Because we are strong, independent negotiators sho will not loose our
credibility in bargaining. / Canada will show strength in
negotiations. / We are strong encugh Lo survive.

iriferior to them.

Canadians Intellipgent -= I think the negotiators are intelligent encugh
to see that we geét rtreated fairly. / We hawe a certain ampunt of
knowledge in building trade offers. [ Well, we're not 211 stupid. We
know what's best for us., / We areé just ds bright as the United States. /
We're as smart as the Americans. / We're no stupider than rthe Americans.
/ Bercause we're not any more stupid then the Amerirans. / Were not stupid
and we have a good knowledge of the world market. / Just as intelligent
and we have a lot of products they waat, / Smaller country, but we have
intelligent people, good education and good businessmen. / We are just as
smart as they are. / We have just as much intelligence. / I think there
are just a8 smart people in aur government as in the United States. [
Canadisns are just as intelligent and know the issyes as well as the
Americans. / We have just as much knowledge about the issues as the
Americans do, / We are much smarter now, We have better econamists and

the
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[ Question 55 -~ Continued

Why do you think we can bargain firmly and effectively?

|
- 05, continued -- bankers etc. to back ws. / There have a lot of intelligent
f people in Canads who will be able to bargain effectively for Canada. /
| Because the GCanadians aren't that stupid. / Our pecple are just as
intelligent and as good in business as the Americans. / The heads of the
i American corporations -aren't necessarvily any smarter then the heads of
| the. Canadian corporations. [ Because we're more aware now of how to
protect our own interest, equally knowledgeable on bargaining as United
) States and we're not se apt to follow the United States "rule" as in
! | years paslt.

| 06.. Products Wanted By United States -— We have things they don't, hydro,
mining and forestry. / We hsve a lot of resources that should be a
beriefit tp them and the readers should be competent enough toc manage it
: property, / Reliable data gvailable to United States and we have enough
' resources to bargain effectively. / We have a lot of natural resources
: that we can bargain with at least as well as they can. / We have things
they need, natural gas, hydro, so they need us. / We have the natural
i tesources they need. [/ Because we have the respurces and induscries with
1 which to bargain effectively. / We have natural resources which are a
necessity to the Americans. [ We have natural resources, minerals. { We
i have something that they want and can sell, like wood and mining. / With
‘; our roots and our tesources, we can produce just as good products as the
. United States. We are just as important. / Because we have a lof to sell
' te the United States == electricity, power and fresh water and lumber
| gnd patural gas. / We have an advantage when it comes to our resources. /
]: ; We still hold the natural rcescurces that they needs. / We have products
, and materials they want eg. radium. f We have lots to offer: natural
résources, industrial industry, high technolegy wuniversities and
co research. / Because we have a lot of products that could be sold {or
P chesper then they have. / What we have to¢ sell is a good product. We
' have just as much bargaining power as they do. / We have products that
! they want and we must have people in the gevernment who know how to
Y bargain ko get them. { Because we produce products that the United States
, needs and wants and will have te bargain for. / We have the goods they
|; ¢ ‘want. / Because we have pood that they need. / We have the know—how and
i: td they want some of our products. / Because Canada has a lot of products --
i we are a very siable country,.

e 07. United States Needs Canada -— United States needs us s¢ they must play

- faivr., / We have the backing of lowering things the United States wants, /

r We have the cthings, some bf them that are needed by United States. / We

o have the bargaining ‘teols. We have what they want. [/ Because we have
1. just as much to offer. { Because Canada has a lot ty pifer. ! We have

| lots to bargain with teo. [ Wé sheuld barpgain. We have a lot to offer.

| -. !'
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[ Question 353 == Continued

Why do you think we can bargain ficmly and effectively?

|
Q 08. Mutual Benefits -~ Wo difference in ability between United States and
i Canada. Canada has a lot to offer —- United States will also benefitc. f
: We can each offer a lor se competition will be kept at a minimum. [ I
just dop't think that we have to beg to have our products purchased by
b Americans, They need us &5 much as we need them. [/ We have what they
| want and they have what we want. / Because they have ‘ideas and we are the
ones with potential for American investment., / Canada will gain more with
the Onited States.

L 09. Good Canada/United States Relations ~- Becauwse Canada and the United
States are like brother and sister. / Because they aré our neighbours --
i we are good friends, similar cultures. / We're a neighbourly kind of
i country. / We always been friends with the United States. They would noc
hurt us. / Because we are close countries so it will be easier to trade.

10. W#orld Reputation =- Lsately Canada has proven te hold their own -- more
recognized around the world. / Because of our reputation in international
business., / We've had 1nEErnat1ona1 Experlence -and cap bargain equally

R

L; well with anyone. { We baven't logt out in what we have taken a stand --
: paslt experience —-— we can hold our own.

i 11, Know/Get What We Want — Canadians know whst they want and will nor be
:O pushed around. / Beczuse we know what we want and we don't give in antil

we'vé got what we want or until we get at least three—quarters of what we
I want. / We know what we wint and we won't settle for less. / We know what
| we're looking for so we won't be sold out. / Because we know whit we want
and we will go for it. [/ We have our own ideas and we are not any less
than the Americans.

12, Unioens =~~ We have sCLTong unions. Thie makez the peaple better
bzrgainers. / The uniens are much more powarful, put up a good fight.

13. Good Reagan/Prime Minister Relations —-— Because of the good understanding
between President Reagan and cur Premier.

.

. 1%. Strong/Good Leaders - Pepple —- Because most of our leaders are able to
bargain and come out on tep. / We have good leaders and businsssmen. We
can de it. / Just as good as their leaders -~ know what we want and don'r

: want. /¢ I think we can stand up for purselves. We have strong leaders. /

- Well, becausé I think that we have strong leadership quelltles. {1 think

we have equal people and it would be fair, / Because we're good planners

i -— we will knew what we are gettlng into, / We have to have confidence in

l our leaders to do a goed job; if we don't; we should. / If we picked a

good leader, hopefully we will be able to. / We have just the same good

i leaders as the United Stastes. [ We have pood leaders tow and they are
1 educated and negotiate the same as thiers.

| =Y
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Question 55 =- Continued

Why do you think we can bargain firmly and effectively?

15.

16.

17.

18.

19,

fonfidence in Canada == It is an accessibility we have ta bargain firmly
and I think we do. Canada has brains. / I just have confidence. /
Because 1 have great confidence in the pecple of Canada. / I have some
faith they 11 de rtheir bast. I don't think they’'re pushovers. [/ I
believe in Canadians and we hawve ennugh "backbone" to do it. f Tt's &
good country and if Canadians rhink it's gnod for the country they will
be effective. / Because of the fact that we're Canadians., / I just chink
we will be able to. / I have confidence in Canada. / We are confident,

maybe not powerful, but cenfident. / I'm confident im Canada's ability to

negotidte effectively. ‘We are not idiets as the Americans might think /
We should have confidence in our federil leadership. / We are small bat
we know how to handlé cur own country's affairs., We may lLose but in the
long run we will win. [ Because Canadians have stoad up for themselves up
until now.

Canada Able To Wegoriate As Well -— We have the same negotiation ability
as the Americans and even better. [/ We are just as goed as they are. / 1
think we have & mind of our own as well as everyone else. Canada should
be able to voice her own interests with the United States. / No
particular reason -- just don't see why we shouldn’t negotiate as well as
the Americans. / I feel we can bargain as well as they ean.

Strong Canadian Ecconomy -- Right now, we've still got a vital economy so
we won 't have to make vital concessions, ( Economy is set =— it would
take a lot of money for anyone to damage Canada's economy.

Qur Technoleogy/Products -- We havée the capability and. rescurces to

compete, but the people in charge of industry might not have our best
interest at heart. / We have as much capability and technology as they
have. / We have aur independence as well as our technology and expertise.
{ Because we are a main part of the markeat place and have & strong say in
where our goods go. / We have a lot different industries to work wich and
kelp a 1o, / Because we produce just as good & product and deal business
wise as good as others. [ We have the technolegy and know-how.

Canada Will Fight -- Capadians will put up a fight for purselves and net
let Canada be taken over. [/ Because we are suddenly realizing that we
have to be a little craftier te get what we want. { I don't know -~ we
can't give up. The Americans will nor hand us anfthing;-HE»Mus; fight
for ir.
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Question 55 -- Continued

Why do you think we can bargain firmly and effectively?

® .

21.

22.

23,

24.

Equal Opportunities/Fair -~ Won'’t do anything that will disadvantage us.
{1 think it would work out great because we can co-operate. / There are
good points on either side —— bargaining would be wide open. / Because
Canada is our country and nobody has the right to demy ua fairness. /
Everyone should be given s fair chance. We should be able ro bargain
fitmly —— Canadians. / They're as honest as Canadians. / Americans are
decent, They won't set out to destroy. PResides, we aren't completely
stupid. f Well, it's that we have equal opportunity for both. If we
didn't, it wouldn't be fair. / Can work together, get good deal more
jobs.

Need tofNo Choice

Orher —— We still have the final word. We srill have s choice of whether
or not we go into free trade. / Because we've béen getting the short end
of the stick all this time. 1It's about time to get more. / There would
be a pelitical uproar if they didn't bargain effectively. They have to.
! Becaguse of the position that we're in now: / Because our interest are
different and we have different needs. / We should stop being afraid to
do it. We should get off our ass and get on with it, / I don't see why
we can't. { I think cthey can manage well on their own. { Once we get the
wind kicked out of us, we'll have to compete and bargain, without the
granddaddy government locking over our shoulder. / Because we are more- a
wedlk country. !/ Becausze otherwise there would pot be any trads talls. {
I'm basing it on day-to-day living that we will bargain effectively. /
Canada is & stranpge country. / Bacause our doller is low and the Amerigan
dollar is worth more. / We need te. { Sincerity. / I just hope we could
bargain effectively. f Wealthier. / T just think that they are, / Trading
purposes. / Duty is ridiculous =-— the duty added to costs of the goods
makes everything too expensive. f They won't be loocking for votes so rthey
can deal firmer.

Den't Enow

Ho Response -
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r D. DERIVATION OF NEW VARIARLES
B9, SAMPLE STRATA
{ was derived from questionnaire identificstien numbers.
O The resulting categories were labelled as follows:

,- 1- Blci,;

2. ALBERTA;
3. SASKATCHEWAN;

]f 4. MANITORA;
5 BALANCE ONTARIO;
_ 6. METRO TORONTO
[ 7. QUEBEC;
B 8,  NEW BRUNSWICK;
9. NOvA SCOTIAj
\ 10, PRINCE EDWARD ISLAND; and
’ { 11,  NEWFOUNDLAND..
‘ .
Ly
’ 3 90, REGIONM 1
wvas derived from
| . Q.89 .
! by collapsing responses in the following manner:
: 1 1-.- E"":';
r 2,3,4 2,  PRAIRIES;
j 5,6 3.  ONWTARIO;
- 7 4., QUEBEC; and
8,9,10,11 5.  ATLANTIC.

—_—

9], COMMURITY SIZE

1,000,000 AND QVER;
160,000-999,999;
10,000~499,999;and
UNDER 10,000/RUAAL.

.,_._-H
oA R
« 0 om .

R

was derived from questionnaire identification numbers.
The resulting categories were labelled as follows:

(12%)
¢ 9%)
¢ &%)

{ 4%

(27%)
( 9%)
(26%)
¢ 32)
( &%)
( 12}
¢ 22)

{122)
{i8%2)
{36%)
(26%)
( 92)

(29%)
(272)

{10%)
(34%)

@
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92,

93.

94.

UNIDN FAMILY

was derived from
Q.83

by tollapsing response categories in the following manner:

Q.83

1-3
4

1.
2.

QIC:DEFIRITION FREE TRADE

was derived from

Q.1

by collapsing response categories in rhe following manner:

Q.1

1,2,3,4
5,6
7,8,13
14,18,19,20,10
9,11 16,17

12,15,21

22,23

Q.93

1.
.
3.
4.

=) O AN
" s &

QeCIBEST CDN EXPORTATION

was derived from

Q.6

by collapsing response categories in the fellowing manner:

Q.6

1,2,3,4,5,6,15,16
23,24,25,26,27,28,29
7.8

%,30;35

10,11,12

13,14

17,18,33

21,22,32
19,20,34,36,37,38,
40,41,31

39,42,43

Q.94

i.
2.
3.
4.
5.
6.
?l‘

&,
2.

126

UNION FAMILY; and
NON-UNION FAMILY,

LESS = NO TARIFS/TAX;:
LESS RESTRICTION/GOV;
INCREASE TRADE/RELAT;
BAD IDEA FOR CDA/NEC;

G00D IDEA;

OTHER; and
DON'T KHOW/NO RESPONSE.

PRIMARY RENEWABLE;
LUMBER;

ENERCY ;

HEAVY MANUFACTURING:
PRIMARY EXTRACTIVE;
TRADITIONAL MANUFAC:
FUTURE MANUFACTURING;

OTHER; and
DONTT KNOW/NO RESPONSE.

{35%2)
{65Z)

{422)
{16%)
{16%)
{ 6%}
{ 5%}
{ 32>
(12%)

(352
(22%)
{10%2
%)
4%}
&%
6%}

e T e T O i

{ 62)
{ 12)
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95. {J22C;CDH INDUS MOST HELD
was derived from
Q.22
by collapsing respounse catégories in thé following manner:
Q.22 Q.95
1.2,3,‘3,5,6‘,‘15, 16
23,24,25,26,27,28,29 1. PRIMARY RENEWABLE; (13%)
7,8 2., LUMBER; (17%)
9,30 3.  ENERGY; ( B%)
10,11,12 4, HEAVY HANUFACTURING; (15%)
23,24 5. PRIMARY EXTRACTIVE; { 2%)
17,18,33 6. TRADITIONAL MANUFAC; { 52)
21,22,32 7. FUTURE MANUFACTURING; { 62)
36,37 8. BLUE COLLAR/TRADES; ( 5%)
38,29,40 9. WHITE COLLAR/BUSIRESS; ( 3%}
19,20,31,35,41-55 10. OTHER; and (122>
34,56,57 11. DON'T KHOW/NO RESPONSE. {152}
96. Q23C:CDN INDUS MOST HARM
was derived from
Q.23 ,
by collapsing response categories in the folicwing manner:
Q.23 Q.96
1,2,3,4,5,6,15,16
23,24,25,26,27,28,29 1. PRIMARY RENEWABLE; (172)
7.8 2.  LUMBER; { 5%}
9,30 3, ENERGY; ( 3%
10,11,;12 4, HEAVY MANUFACTURING; {(15%)
13,14 5. PRIMARY EXTRAGTIVE; { 1)
17,18,33 £. TRADITIONAL MANUFAC; (16%}
21,22,32 7. FUTURE MANUFACTUEING; { 2%)
36,37 g. BLUE COLLAR/TRABES; { 3%}
38,39,40 9., WHITE COLLAR/BUSINESS; { 51)
19,28,31,35,41-55 10. OTHER; and (182)
34,56,57 11, DON'T KNOW/NO HESPONSE. {18%)
» =
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Q32C:US DON'T DO FAVOURS

was derived from

- Q.32
b by collapsing response categories in the following manner:
il | L] 2 K] ?
2 Q.32 Q.97
1-5 l. DISAGREE] (21%)
[ 2. DEPERDS; and ( 62)
ﬁ: 7-11 3.  AGREE. (731}
FE 98. Q33C:CDA RAW/US FINISHED
was derived from
r Q.33
") by collapsing response categories in the following manner:
[-. Q.ja gtgg
1-5 1. DISAGREE} (29%)
. 7 2. DEPENDS; and { 82)
] 7-11 3.  AGREE. {641)
ro 99. Q34C:FUTUR EXPORT = INFORM
L. .
' was derived from
q.34
] by collapsing response categories in the following manner:
: Q.34 Q.99
!
. 1-5 l.  DISAGREE; {60%)
b 2. DEPENDS; and { 9x)
[ 7-11 3.  AGREE. {3122
|
b
L - 4 _
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- ,
l 100. Q35C:US WORKER MORE PROD

was derived. from
f Q.35

Q by collapsing response categories in the following manners

T' ’ .35 Q.100

1-5 1. DISAGREE; {63%2)
; 6 ‘2, DEPENDS; and { 92)
J 7-11 3.  AGREE. _ {282)
" 101. Q36C:LOW $~GOOD ECONOHY

was derived from

Y .36

by collapsing response categories in the following manner:

I Q.36 g.101
1~5 1. DISAGREE; {53%)
5 2. DEPENDS: and { 7%)
7-11 3.  ACREE. . (40%)

102. Q37CHCDN CO WON'T SURVIVE

was derived from

; q.37 ] _

[ by collapsing response categories in the following manner:

1 Q.37 Q.102

L. 1-5 1. DISAGREE; {49%)
6 2. DEPENDS; and { 82}
=11 3. AGREE. (433

——

Too

o——

‘q.ﬁ

@
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Q38C:US AVANTAG/CDN FRND

was derived from

Q.38

by cellapsing response categories in thé following manner:

1-5 ‘ 1. DISAGREE: (392>
& I DEPENDS; and { %)
7-11 3.  AGREE. (542)

Q39C:FEW CDN W-CLAS PROD

was derived from

Q.39

by collapsing response categories in the fellowing manner:

Q.29 Q.104

1=5 1. DISACGREE; {507
6 2. DEPENDS; and { 8%)
7-11 3.  AGREE, {43%)

Q4OC:FEW PROB BUT NEED

‘was derived from

Q.40 }

by collapsing response categories in. the following manner:

Q.40 Q.105

1-5 ‘1,  DISAGREE; (28%)
& 2.  DEPENDS; and (11%)
7-11 : 3.  AGREE. (61%)
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106, Q4IC:FREE T. HELP ONTARIO

was derived From
Q.41

by collapsing response categories in the following manner:

Q.61

1=5
6
7-11

Q.106

1.
2.
3.

107. Q42C:CDA SHLD LIMIT GOOD

was derived from
Q.62

by collapsing response categories in the following manper:

Q.42
1-5
]
7-11
108, Q43CiN0C DIF FOR AV CDNS

was derived from
Q.42

by collapsing response categories in the following manner:

0.108

g'43
i-3
&
7-11

Q.107

i,
2,
2.

1.
2.
3.

{31

DISAGREE}

DEPENDS; and

AGREE.

DISAGREE;
DEPENDS; and
AGEEE.

DISACREE;
DEPENDS; and
AGREE.

(32%)
(1222
(57%)°

(34%)
(1o%)
{56%3

(63X}
{ 6Z)
(31%)
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1' 109, Q44c:ChA WILL LOSE IWDEP
was derived from
I‘ Q.44
Q by collapsing response categories in the follewing manner:
[ Q.44 3,109
1-5 l. DIBAGREE; {472}
6 2. DEPENDS; and ( 62)
[ 7-11 3, AGREE. (472}
E" 110. Q45C:0PON-HO CONFIDENCE
was derived from
!' Q.45
! by collapsing response categories in the following manner:
I Q.45 Q.110
-5 1.  DISACREE; {41%)
_ 6 2. [DEPENDS; and - { 7%)
i’ 7-11 3. -AGREE. (52%)
[ 0 111, Q4KC:FUTUR = MINE & FOREST
) was derived from
Q.46
E by collapsing response categories in the following manner:
G.46 Q.111
l 1-5 1, DISAGREE; (372)
6 2. DEPENDS; and ( 61
{ 7-11 3.  AGREE. (372)
L
[ m
i
{ r
o
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115. Q54C:WHY US BETTER BARGN

wasg derived from

Q.54

" by collapsing response categories -in the following manner!

Q.54

1,10,7

2,4

3
15,16,19,14,8,18
5,6

12,17

9,11,13,20

21-22

116. Q553C:WHY CDf CAN BARCAIN

was derived from

Q.55

by collapsing response categories in the following menner:

Q.55

1

2,14
4,5,11,15,16

9,13

6,17,18

8,20

3
10,12,17,19,21,22
23,24

F R T T R
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Q.115

MORE EXPERIENCE;

MORE POWERFUL/LARGER;
MORE MOWEY;

STROBGER BARGAINER;
MORE INDUS/BUSIWESS;:
US AHEAD/CDA WEAK;
OTHER; and

DON'T KNOW/NR.

Q.116

L.  NEGDTRS GOOD/SKILLED;
2.  GOOD COV/LEADERS;

3. DA STRONG/CAPABLE;
4, CDOD CDAfUS RELATIDN;
5. US NEED CDH/PRODUCT;
6.  MUTUAL BENEFITS;

7.  BRIAN MULRONEY;

8. OTHER; and

9.  DON'T KNOW/NR,

{437}
(252}
(102}
(22%)
{ 8X)
{ 6%
{ 7%
{ 21

{15%2)
{122)
{31%)
{ 4%)
{15%)
{ 52
{ 2%)
(11%)
{ 4%)

DeCiMA RESEARCH LIMITED
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117,

118,

Q&5C:TYPE OF CO/SELF

was derived from
Q.85

by collapsing response categories in

g.85

1,3

2

&4

5

13

16
14,15
10,
12

6

7,8
9,11,20,21
17

18

19

QBGC:TYPE CO/WAGE EARWR

was derived from

. Q.114
by collapsing respeonse catepories in the following manner:

Q.114

1,3

2

5

8

13

16
14,15
10

12

6

7,8
9,1} ,20,21
17

18

1%
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Q.117

1.  PRIMARY RENEWABLE;
2.  LUMBER;

3. PRIMARY EXTRAGTIVE:
4.  ENERGY;

5,  MANUFACTURING:

6.  SERVICE;

7.  WHOLESALE/RETAIL;
8.  PUBLIC SECTOR;

2.  FINANCIAL SECTOR;
10. CORSTRUCTIN;

11, TRARSPORT/COMMUNICAT;
12. GOTHER;

13. STUDENT;

14. BRETIRED; and

5. UNZMPLOYED.

g.llﬂ

1. PRIMARY RENEWABLE;

2. LUMBER; '

3. PRIMARY EXTRACTIVE:

b . ENERGY} ‘

5. MA NUFACTURING

a. SERVICE:

7.  WHOLESALE/RETAIL:

8. PUBLIC SECTOR:

9.  FINANCIAL BECTOR3;

18. CONSTRUCTION;

11, TRANSPORT/COMMUNICAT:
12. OTHER; ‘
13. STUDENT;

14, " RETIRED; and

15. UREMPLOYED,

the following menner:

{ 3%)
{ 223
{ 1%
{ 23)
{152
(33%2
{121}
(10%)
74
6%}
6%}
2}
0%)
0%)
0%)

e B T B o, T

[DECMA RESEARCH LIMITED
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119. SOCIAL ACTIVISM SCALE

was derived from
Q.100

® o

according to the following scale:

CODE VALUE 0 1 2 3 4 5
Q100 999 3 12 999 N/A  N/A
Q101 999 3 6 9 12 999
Q102 999 8 6 4 2 999

RANGE § memmmmmmm——mm—— e ——— 32

STATS B ——mmmmmmmmmmem————————— e 32

7

The resulting response categories are labelled as follows:

1. Inactive;

2. Low Level Activist;

3. Mid Level Activist; and
‘ 4. Bigh Level Activist.

(20%)
(272)
(372)
(172)

DeCIMA RESEARCH LIMITED
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120. EMPLOYMENT BY SEX

was derived from
Q.87
Q.84

according to the following reference matrixs

Q.84: EMPLOYED

0 1 2

Q.
8 0 0 0 0
7:
S 1 0 2 1
E .
X

2 0 4 3

The resulting response categories were labelled as follows:

1. .MEN UNEMPLOYED;

2. NMEN EMPLOYED;

3. WOMEN UNEMPLOYED; and
4. WOMEN EMPLOYED.

137

. (112)

(392)
(252)
(25%)

DeciMA ResEARCH LIMITED
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1 121. SELF/GOVT AND U.S,

—

was derived from

Q.12
| Q.11
- according to the following reference matrix:

Q.11
0 1 2 3 4 5
] 0 X X X X X X
_ .
| 1 1 X 3 2 1 1 0
]
"W 2 X 4 3 2 1 0
3 X 5 4 3 2 0
a 4 X 6 5 4 3 0
|
' —0 5 0 0 0 0 0 0

s The resulting response categories were labelled as follows:

1. COLDER THAN GOVT; (14%)
- 2. COOLER; (232)
3. SAME; (39%)
- 4. CLOSER; and (18%)
5. MUCH CLOSER. ( 6%)

- DeciMa RESEARCH LIMITED
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122. OWNERSHIP NATIONALIST

was derived from

Q.4:FAVOUR LIMIT FOREIGN OwWM

Q.5:LIHIT FOR OWN IF LESS JOBS

according to the fellowing reference maktrix:

Qute:

a 1 2 3 4 5

0 X X X X X X
1 X 1 1 3 3 4

The resulting response categories are labelled as follows:

1. NATIONALIST;:

Z, NO COST MATIONALIST;
3. NON-WATIONALIST: and
4. DON'T XNOW ~ N/a,

(21%)

{29%)

{492)
{ 22}

DeCiMa RESEARCH LIMITED




23. CULTURAL NATIONALIST

was derived from

) Qo 50 -

Q.51
i according to the following reference matrix:
-'—T Q.SO

' The resulting response categories are labelled as follows:
- 1. NATIONALIST; (28%)
1 2. NO COST NATIONALIST; (17%)
' 3. NON NATIONALIST; and (54%)
4. DON'T KNOW/N/A. ( 12).
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124, REGION 2

was derived from questionnaire numbers,
The resulting categories were labelled ag follows:

1. BRITISH COLUMBIA;
2. ALBERTA;

3. SASKATCHEWAN;

4. MANITOBA;

BALANCE ONTARIO;
METRO TORONTO;

7. BALANCE QUEBEC;
METRO MONTREAL;
9. NEW BRUNSWICK;
10. NOVA SCOTIA;

11. PRINCE EDWARD ISLAND; and
12. NEWFOUNDLAND.

=" |
un

i

J

i

——

——
t

| QR

(122)
( 92)
( 4%)
( 42)
(272)
( 92)
(20%)
( 62)
( 32)
( 42)
(- 12)
( 22)
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