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One of the most attractive sellers I :

ever introduced to the grocery trade |

INSTANT N
< | INSTANT POSTUM
is regular Postum in concentrated form '; This ie the ramtns Bostuss in o conconmats? 11 of
nothing added. \0 form  nothing added Seed;““""’ o
0 for preparing on other side g
v ’
Made in the cup 3 v

; No boiling required 't 'l

} 2 T i q |

E-i Has a delicious flavour that people like. ‘3 |

y Is backed by heavy advertising of its o L 4 |

! merits, that move it quickly. 7 CEREA :,

; <ol s of Wheat 284

g Like all products of the Canadian ig * oPpeund made of gftereat parts of BLZ ;

‘ Postum Cereal Co., Limited, Instant : p MANUFACTURED BY d | }
Postum vyields good profit to both % ostum Cereal Co., Limi I ;
wholesalers and retailers. Sattle Crook, Mich., U. S- 4- L |

N IR et
"“”\llmmun NET wnanLﬂ"/ /
Sale Guaranteed ¥v/’/
50-cup tin sells at 30c. -
I ’ ’» . |
There’s a Reason 100-cup tin 50c. bt
i

Canadian Postum Cereal Co., Ltd.

Windsor, Ontario iy
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A GOOD FOUNDATION

There is nothing
more 1mportant in
building than a se-
cure foundation. Do
you see the connec-
tion between this and
“SURPRISE” Soap
as applied to your
own business”
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‘1 histle”’ Brand
Canned Fish

The |vll.\\'l'< of (llllli(\’ have a
particular desire for Thistle Brand
fish they serve the appetite
with such delicious satisfaction
that to "ll'.\' even to sell another
brand to one who has already test-
ed Thistle Brand would be useless.
The “Thistle” Brand of Canned
Haddies, l";lln"\ l.obsters, l\l['
pered Herring and Herring and
Tomato Sauce, are canned right
where lll\‘) are caught at the
water side. Sell “Thistle” Brand
and vou sell the best

Olsen & Kleppe

Sardimes

The trade in Olsen & Kleppe’s Sardines is
enormous and grows steadily from year to
year. The product has a national reputation
for quality. The two special brands (*“Alba-
tross” and “Ambrosia”) signify small and
medium sized fish respectively—each the
best of its kind.

Packed in Olive Oil whose purity can not be
questioned. Selected with the skill and care
that long experience dictates. Sardines that
reach the tgp-notch of perfection.

PACKED IN NORWAY

ARTHUR P. TIPPET & CO.

Montreal Agents Toronts
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WAGSTAFFE’S

Jine OO English

MINCE MEAT and PLUM PUDDINGS, now ready for delivery. Packed in
the most up-to-date plant in Canada.

FINE OLD ENGLISH MINCE MEAT. FINE OLD ENGLISH PLUM
BT abe e D, ... .. 8¢ PUDDING.

25 1b. Gold Lined Pails, in crates, per 1b. 8lse
12 1h. Gold Lined Pails, in crates, per Ib. 9e¢
2s. Gold Lined Tins, 2 doz. per case, per

R T R S $2.00
5s. Gold Lined Pails, 8 in case, per pail. . .50

1s. Bowls, 1 doz. in case,
B $2.75

2s. Bowls, 1 doz. in case,

7s. Gold Lined Pails, 6 in case, per pail.. .70 o o doz. ........ ceyak e 4.50
16 oz. Glass, 2 doz. in case, per doz. .... 1.60 3s. Bowls, 1 doz. in case,
28 oz. Vacuum Jar, 1 doz. per case, p. doz. 2.75 e 6.50

WAGSTAFFE LIMITED

Pure Fruit Preservers

~ Hamilton . - - - Ontario

OILY HANDS

Loss of oil means loss of other articles as well, because oil taints everything it touches, and even the odor will taint butter,
lard, bread and many other foods You will increase your whole business, besides making money on oil when you get a

BOWSER

SELF-MEASURING OIL TANK

because it will please your customers by its cleanliness and accuracy Unless you have a BOWSER OUTFIT you not only

lose money on the oil itself, but you also permit the oil nuisance to drive customers off to trade with your competitor who

has &4 BOWSER. The grocer who uses the old style tank pays for 2 BOWSER OUTFIT without getting it. The BOWSER

OUTFIT does away with measure and funnel, tells the right price to charge for any quantity of oil, tells how much oil is
L left in your tank If you want an oil “business” instead of an oil “nuisance,” write us for free book No. 222, and full
particulars

S. F. Bowser & Co., Inc., 66-68 Fraser Ave, Toronto, Ont,

Patentees and manulacturers of standard, self-measuring, hand and power driven pumps, large and small tanks,
gasoline and oil storage systems.

Established 1885.

Y
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The System
Comprehensive

—BORDEN’S

" ¥ gl‘”’;
dfor &m.vln M will h"'w
lddlhonnl protection

ar the uqnuu . M‘/‘/

aOR"ENSWDEN.S«ED N'L"

The Original

ROM the very details of the feeding of the ecattle to vour cus
Ftnnwrs’ table the Borden vigilanee never ceases. The Borden
System was inaugurated back in the early fifties by Gail Borden,
the founder of the company. Sinece then it has been perfected to the

last degree, forming itself into one endless, strong-linked chain.

The system of produeing Borden’s milk produets under the most
sanitary conditions, reaches from the dairy to the home, and the most
rigid regulations are observed throughout the entire proeess of con
densing.  The result is the best and purest milk produets, with the
highest awards wherever exhibited. Eagle Brand Condensed Milk
is the original. Some of our other Brands arve: **St. Charles,”
“Peerless,” “Jersey’ and *‘Reindeer,”” also Reindeer Brand Con

densed Coffee.

“Borden’s” means Purity in Milk Produets.

Borden Milk Company, Limited

Leaders of Quality

MONTREAL

Branch Office: No. 2 Arcade Bldg., Vancouver
3




THE CANADIAN GROCER

SELLING
ARGUMENTS

There are selling arguments that are good
and there are selling arguments that are
hetter.

In reply to enquiries from the consumer,
we have found that it is much more effec-
tive to quote oysters in pints, rather than
quarts. In years gone by oysters were han-
dled very differently from -what they are
now. The consumer feels that the price has
heen advanced, but the value they receive
for their money at this time is greater than
that which they received ten years ago;
that is, they are receiving more solids or
actual food properties. The family that
required a quart of oysters under the
methods that prevailed a few years ago,
will only require a pint under the present

methods, and will really obtain more satis-
faction. There, of course, continues to be
more or less watering of oysters, but this
method is wrong, and will, as a mnatural
result, be its own undoing. How often the
consumer purchases oysters, depends en-

tirely upon the satisfaction obtained in eat-
‘* ing them, with the result that it is up to

every dealer to put the oysters out'in the
best possible condition, and obtain a price
that will afford his doing so. Obtain the
best oysters possible, put them out in the
hest possible condition, and the trouble of
getting a price for your stock will be pretty
well taken care of.

We can supply you with the necessary
quality; the rest of it is up to you. COAST
SEALED oysters stand for more with Cana-
dian trade to-day than all other brands
combined.

CONNECTICUT OYSTER CO.

50 JARVIS STREET

g 1
T

The business of the
“SEALSHIPT" Oyster
System’s Canadian
Branch has been taken
over by us. We can fill
all orders promptly for
“SEALSHIPT" Oysters

or equipment.

TORONTO
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STOCK NOW FOR WINTER

Buy the best, quality

guaranteed by

DOMINION GAHNERS LIMITED

HAMILTON - - - CANADA
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Lawrason’s

Snowflake

(Perfumed, Antiseptic)

Bath Powder and
Water Softener

Lawrason's

Lawrason’s}
Snowflake

Ammonia |s A

i.ondon Canada

Put Your Salesmanship Behind
These Goods

The popularity of Lawrason’s moder-
ate priced articles for cleansing and
purifyving is inereasing rapidly, and
the merchant who puts his salesman-
ship behind these goods will not only
add prestige to his business, but will
make a good addition to profit margin.
The profits are good and the goods are

of superior strength and quality.

WRITE AT ONCE

S. F.Lawrason & Co.

LONDON - - ONTARIO

OUR GUARANTEE OF QUALITY

Established 1845

Always Look for Our Name
and Trade-mark

ON
Baking Powder, White Pepper, All
Gingers, Nutmegs, Cream Tartar, Black
Pepper, Allspice, Cloves, Etc.

Spices of every nature, whole or ground as required, guaranteed by us to be
the best obtainable. We ought to know—over half a century
established.

CORKS AND CAPSULES

We are making everything in the way of corke and capsules. We are
prepared to supply brewers, druggists, ginger ale and soda water factories,
ia fact anyone in need of good, honest, substantial corks, machine or
hand made, as desired. If you use them write tor quotations,

S. H. EWING & SONS

MONTREAL, s - -« - (UEBEC

Ask Your Wholesaler
for this package

L

pA NSy
THEY

R

EEDLES
BRAND

GUGGH NHIME & (OMPANY

( ALIFORNIA
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Clark’s Pork and Beans
Plain Chili Tomato Sauce

A matter of importance to every merchant is the extent
to which the lines he carries are KNOWN by the
public. Goods of quality well and widely advertised
are worth infinitely more to him than the unknown
brands, the sale of which consumes such considerable

time and energy.

Clark’s Pork and Beans

Are the Beans for Your Trade

The QUALITY is indisputably the BEST.

The ADVERTISING is extensive and reaches all con-
sumers. You have not this work to do.

CLARK’S SELL THEMSELVES
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ARE YOU SELLING FISH?

Do you know that it is one of the best paying lines that you
can handle?

You don’t have to create a demand for

Canada Brand Pure Boneless Cod
IT SELLS EASILY AND NETS A HANDSOME PROFIT.
BONELESS FISH.

Canada Tablet ........ 20 1 1b. Tablets. Atlantic Special ....... 20 1bs., 1 1b. and 2 1b. Blocks
Canada Orate ......... 12 2 1b. Boxes. Mariner Brand ....... 25 1bs. Bulk.
Canada Strip .......... 30 1b. Boxes, Whole Strips R8BI ..o lavies 25 1bs. Bulk.
SKINLESS FISH.
Eastern Fifties .......... 50 1b. Boxes. Eastern Hundreds ....... 100 1b. Boxes.

Wholesalers :—We can supply
LARGE DRIED CODFISH BY THE QUINTAL. LARGE FAT JULY SALT HERRING BY CAR LOAD. \

OCEAN BRAND ;
Haddies Kippers Bloaters

Are the choicest and fleshiest possible. Get some from your wholesaler.

WRITE

NORTH ATLANTIC FISHERIES, LIMITED

Selling Branch:—47 William Street, MONTREAL

MR. GROCER! L _NO PISTOL-LIKE
~ REPORT

When a Dominion Match
is struck it lights silently,
without sputtering or spark-
ing. It is the kind you
should sell your customers,
you will-make no mistake if

you push the sale of the
DOMINION SILENT MATCH.

DOMINION MATCH CO.

Investigate the merits of the new

“WALKER"™
Refrigerator Counter

IT is just what you need for the economical handling
of cooked meats, faney dairy goods, fresh fruit, vege-
tables and seasonable delicacies.

IT combines perfect sanitation with economical refrig-

eration, and so temptingly displays your goods that cus- LIMITED :
tomers will erowd around this counter to buy. Deseronto, Ontario
IT will boost your sales, win public confidence, o Txe Canada Bruker-xel(‘ompmyi Limited, Torm:oimt))i:-‘t.;
- e o . : : 3 The A. Macdonald Co., Winnipeg, Man.; Snowdon tt,
lndlv;duahze your store, and qumkly pay for itself in Montreal, Que.; J. B. Renaud & Co., Quebec, Que.; J. A, Tilton,
a saving of waste alone. St. John, N.B.; J. W. Gorham & Co., Halifax, N.8.

Let us tell you more about it. Drop us a card for par-
ticulars and we will immediately get in touch with yoa.

We manufacture the best in modern grocery fixtures— / A \ ] ‘O N
‘‘Walker Bins.”’ . i B P’ l
|
\0

Write for Illustrated Catalogue and Estimates. S I L E N T
Walker Bin & Store Fixture Co., N\ &

LIMITED y
REPRESENTATIVES - | M ATC H .
ne

Manitoba: Watson & Truesdale, Wianigeg. Man. H :
Swuk. and At ). . smitn. 8o 635 nogina. sasx,  Berlin, Ontario
Vancouver : Western Plate Glass Co. 318 Water Street.
Montreal: W §. SHcock, 33 81 Nichelas Street.

Maritime Provimces : R K. Rankine, 4 Wright 81., $t. Joha, N.B.

MALLE N CAINVADA
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK,FREAN’S
SHORTCAHRE

BISCUITS

So great is the demand for this new introduction

that during the first three months the quantity sold

amounted to 83 million Biscuits.

See that “P.F.” is on every Biscuit

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND
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Stock of Special “Class”

gives dignity to the entire stock of a grocery. Even
though you use only a moderate quantity of quality

goods, there is no wiser selection for you than

CARR’S BISCUITS.

With such
stock on hand
you invite a
trade that will
advertise you
and make you

successful.

Carr’s _Bis-

cuits are paeck-

\_IE.C_E_R,_C_R,EA_M,_S} | ed for export
& CARLISLE | ® in air - tight
1 | / tins.
‘d Write for
Prices.

CARLISLE

CARR & C e ENGLAND

AGENTS—Wm. H. Dunn, Montreal and Toronto; Hamblin &
Brereton. Wmnlvel and Vancouver, B. C.: T. A. MacNab &
Co., St. John's, Newfoundland.

The Most Improved Egg
Carton on the Market.

Made of one piece of paper, durable, strong. For
simplicity and rapidity excell all others.
QUALITY—ECONOMY—PERFECTION

all centre in our SELF-LOCKING CARTON. Nothing
like it on the market. You cannot afford to use any
other.

ONE OF THE LARGEST DEALERS IN CHICAGO

employed four girls to set up cartons. Now he uses
the SELF-LOCKING CARTON, and one girl does the
work.

The Egg Carton is covered by Canadian and U.S. For-
eign patents, and any infringements will be prosecuted to
full extent of the law,

Send for further particulars to

Self Locking Carton Co.

(Incorporated)

507-509 S. Clinton St., CHICAGO, ILL.

Sanitary Cans
“The Can of Quallty”

Baked Beans, Soups,
? Meats,Condensed Milk,
' Evaporated Milk 22

Sanitary Gan Go., Ltd.,

NIAGARA FALLS, ONT.

AL

Sen
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BAG-MAKING & PACKETING

% - . - ‘ ;
Machinery of » Every Description : .
| : Pre il - ] .

i | | ,

L2

Labelling, Bag Machines

: Wrapping,

any :
etc., etc. v

AGO \

uses

. With folding in both

For- these methods

ed to

Send us Samples for Quotations

Packeting Machine, with automatic coupon feed and labelling attachments.

ILL. Lovell's Bag and Packet Machinery, Ltd., London, Eng.

S | | Your Line Will Get the |
3 | “Glad-Hand” in the West

if you introduece it right and if it is right.
Our long experience in the Commission business in Alberta gives us a stand
ing with the trade not enjoyed by others. This section is in the heart of the

‘S, most thriving distriet in the World, and the trade, which is now inereasing b
k rapidly, will reach unlimited proportions very soon. !

!

b :

: Let us introduce your line here and you will be as-
74 j sured of getting the Western ‘‘Glad Hand.”

| McKelvie & Stirrett
l, ,

Calgary N\
Branch Offices: LETHBRIDGE, EDMONTON N
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You

if you are think-
ing of installing
any store equip-
ment in the line
of Coffee Mills
Spice, Tea or Cof-
fee Bins. We are
the general agents
for the United =
States and Cana-
da for the incom-
parable Henry
Troemner Agate
Bearing Scales,
exclusive Tea,
Coffee and Spice
Bins and Cans,
Coffee Mills, ete.
Our fixtures pos-
sess uniqueness
and individuality,
and ecan be ob-

tained at the low-
est possible price.
Information, Estimates and DPrices cheerfully

J. A. FLESCH & SON John Gray & Co.,Ltd.

1300 Medinah Building

178 W. Jackson Blvd. Chicago

PEELS

The kind that keeps its rich,

juicy flavor after cooking.

We make one quality only—
THE VERY BEST

Samples and prices from

Maritime Provinces, Quebec, Mani-
toba; Saskatchewan and Alberta, W.
H. Dunn, 396 St. Paul Street, Mont-
real; Toronto, Lind Brokerage Co.,
73 Front Street East; Ottawa, E. M.
Larner & Sons, 11 York Street; Brit-
ish Columbia and Yukon, Kirkland
& Rose, 312 Water Street, Van-
couver.

Glasgow

“Ln® || Candied and Drained

There is one Sugar that never suffers in comparison with other brands
—that is never criticized by the most fastidious—that always pleases and

holds the most desirable trade—and that is

GraEnx:{aated SUGAR

For over fifty years no other sugar has stood so high in the estimation
of Canadian housewives, or proven so thoroughly satisfactory to Canadian

grocers.

The new 2-1b. and 5-1b. Sealed Cartons provide the ideal way of selling

sugar, and still further emphasize the leadership of Redpath Extra

Granulated. o & ".m.

The Canada Sugar Refining Co.

MONTREAL LIMITED

1

{UGA

“Ye Old Sugar Loafe”
of 1854

THE CANADA
SUGARREmJLrgTGm .
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BRAND'S

1 SAUCE

For over 100 years, Brand’s famous Al Sauce has had
an international reputation as a relisher for fish, flesh

and fowl.

Brand’s A1 Sauce and Invalid Specialties were granted
the highest possible award—THE GRAND PRIX—at the

Festival of Empire Exhibition, Crystal Palace, London,
1911.

Sold at a price that is within the means of everybody;

its users are universal.

An effectual display of Brand’s Al Sauce will produce a
ready sale which will profit the grocer and® give satis
faction to the customers. E’Z}

We alsomake a full line of Meat Extracts, Essences,
Soups anh Potted Meats.

Brand & CO., Limited

Purveyors to H.M. the Late King Edward VII.

Mayfair, - - London, Eng.

NEWTON A. HILL, 25 Front St. East, TORONTO
H. HUBBARD, 27 Common St., MONTREAL
McLEOD & CLARKSON, VANCOUVER

Some Important Features

of

STIMPSON

Automatic Scales

1. 100 lbs. weighing and computing capacity.
A tare beam that can be locked when not used.

[ 3]

A low base and large platform.
A total adder that makes it possible to compute to

W

the full capacity of the scale, or 100 lbs.

5. Blectric Flashlight which illuminates the scale while
the goods are being weighed.

6. An absolute check against giving of overweight and
the saving of time in weighing goods.
QUESTION: Can you afford to do business without one?

Stimpson Computing Scale Co.
Detroit, Michigan

g et e gy
A

TIR R S s e
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NELSON!

Crystal

Leaf

CELATINE

Unrivalled in the kitchen.
can be obtained from

W.G.PATRICK &Co.

St.Paul St.. Montreal.
York St.. Toronto.

From a Hard Headed Business Standpoint

Coles Machines embody in quality of materials and work-
manship, a construction, guaranteeing a long term of service.

They are very
economical to oper-
ate, due to their
great simplicity
and design. For in-
stance, to grind one
pound of coffee re-
quires no more
power than to burn
an ordinary electric
light for three min-
utes, or, in  other
words, one-fiftieth
of a cent.

Again, by com-
parison you will
find that in every
mstance there is a
considerable differ-
ence in favor of the
COLES. Combine
these facts then,
Price, Endurance,
Economy, and they
will present three
very ood reasons
why the COLES is
the one logical ma-
~hine for you.

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Co , Winnipeg:
Eby, Blain, Limited, Toronto: James Turner & Co., Hamilton,
Ontario; Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne
& Co.. Calgary, Alta.

WHITE SWAN

YEAST CAKES

are the most reliable and satisfactory
yeast cakes on sale in Canada. Your
customers will not complain of poor
results if you supply this brand.

ORDER FROM
YOUR WHOLESALER

White Swan Spices & Cereals

Limited
SOLE DISTRIBUTORS - TORONTO

A SLIGHT DIFFERENCE

in price on a cheap article like

SAL SODA

should 'not count when quality is considered

BRUNNER, MOND & CO.S
ENGLISH SAL SODA

Is the PUREST, contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda Sold.

WINN & HOLLAND, uure

SOLE AGENTS

MONTREAL

14
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Our Extensive
Advertising has
made Holland
Rusk known to
Everybody.

HOLLAND RUSK is a byword in thousands of homes from Maine to
California, women everywhere know this “dainty Dutch delicacy,” made in
the “old country way.” You ought to have a dozen packages displayed on
your counter because once your customers start buying it, they’ll tims SO many
ways to eat it, they’ll always buy it. Just a hint to you—HOLLAND RUSK
makes the most delicious toast for a WELSH RAREBIT, so whenever you
sell cheese for a RAREBIT, sell also a package of HOLLAND RUSK. This
is so easy it only needs a word of suggestion from you.

HOLLAND RUSK CO.

HOLLAND, MICH.

Valuable premium coupons in every package increase sales. Send for list of gifts. J

THIS FIXTURE PAYS FOR ITSELF

in the saving of overweights which
oceur without it.

It shows exactly how much will be
received for a cheese. You should know
this. Never trust to guess work.

The “SAFE” is the cutter which
continues to cut accurately.

It is an investment. Not an expense.

Pays for itself in a few months.

No overweights. No erumbs. No
drying out.

Order one to-day and stop your loss
on cheese.

If your Wholesale Grocer has none
in stn‘('k, write us.

COMPUTING CHEESE CUTTER CO.

621-625 MAIN STREET, - . ANDERSON, IND. US.A.
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TEAS, COFFEES, SPICES, EXTRACTS,

BAKING POWDER,
JELLY POWDER, SOAP.
Canned Vegetables, Fruits and Salmon, Syrup, Etc.
B RAND All goods branded “TARTAN"” ensures the handler

of the first quality, every package guaranteed.

’Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597,
THE S FUTY 3598 Order 'Phones. 748 Shipping Office.

All orders shipped same day as recelved.

BALFOUR, SMYE & CO., wuuuacturing croces, HAMILTON

2
’ 7 TEA LEAD
(Best Incorrodible)
Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most

of the leading packers of Tea in Canada.
The_Salt that is ALL SALT

Itis always in demand, because it is of the first quality. Stock ISLAND LEAD MILLS Ltd.

RICE'S and earn the favor of your customers, It is the best ob- Tel. Address: ‘“‘Laminated,’”’ London. LIMEHOUSE
tainable for Table, Dairy and Cooking. A.B.C. Codes used 4th & 5th Editions LONDON,E,, Eng.
HUGH LAMBE & CO., TORONTO

Canadian Agents: J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

Write for Prices, Prompt Shipment.

THENORTH AMERICAN CHEMICAL CO. Lud., Clinton, Ont.

|
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GOLD DUST

is s0 well known, due to our extensive and persistent advertising, that uny

s . %
e

grocer can sell it, and it’s so well liked on account of its cleansing power
—so sure to give satisfaction, that it pays to sell it as often as possible.

It will pay you to push GOLD DUST, because you can sell more of it, and
sell it with less effort, than any other washing powder, and because it will
please your customers, which means holding them.

i
:
g
4

LET THE GOLD DUST TWINS DO YOUR WORK.

The N. K. Fairbank Company,
LIMITED, . . MONTREAL
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A USEFUL PACKAGE

The attention of Merchants is called to the fact that

efs

| Granulated

is being packed in 25-1b. packages. A handsome package and a handy size. The demand for
this sized package is inereasing wherever they are known, and are proving verv convenient to
consumers,

LASCELLES pE MERCADO & CO.

General Commission Merchants

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

Have No Hesitation

in recommending to your best customer

SMITH
‘Bluenose’ Butter AND

It always opens up in excellent shape, and PROCTOR

its quality and flavor are remarkably fine.

Taste *Bluenose' yourself! Then you'll
feel more enthusiastic about recom- SOLE PACKERS
mending it. Halifax i) N S
9 . N
SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.

This is the Season For

James Dome Black Lead

Keep your stock well sorted up. The demand throughout the

country is increasing.
17
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JOBBERS

should ask our agents to show them our samples of JAPAN
TEAS and Fannings. We have a good assortment on spot
and arriving.

i
i
:
. 1
E
You will see why it’s selling so freely—there’s a “want-more”
fascination about H.P. that is crowding the grocer’s store all
over the world, besides it shows a good profit. i
If there is any difficulty in obtaining H. P. Sauce ;
send a post card to our agents. p
1
3
|
L |
}
1
3
;‘
H Tl
: |
.
Meadow-Sweet Cheese ,
has certainly ‘‘taken hold’’ throughout the country, for ever since we entered our larger 2
premises we have been very much rushed. We, however, are not surprised, because f.
we have got an article in ‘‘MEADOW-SWEET’’ which is undoubtedly ‘‘The King of all H

Package Cheese.”’

10 Cents Retail. Dandy Profits. B

Mr. Grocer, you can sell this line and lots of it. The price is within the reach of everyone.
The quality will please even the ‘‘kickers.’’

THE MEADOW-SWEET CHEESE
29 and 31 William Street - - 2 Montreal, Canada

Sell Your Customers B LACK JACK 1

Riga Water

j A most pleasant beverage and pur-
33 ti ater that should be in ever
= | | oS —
Cures Constipation and all Stomach CLEAN
troubles. HANDY SOLD BY
Strongly Recommended ALL
by the Medical Board. JOBBERS
Il WE WANT AGENTS E
( "J B Z x-lb.'tuu—
= La Societe des Eaux Riga 3 doz. in case
GUARANTEED MONTREAL

18
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Next Week's
BUSINESS

depends on this week's Sales. On the
quality of them, not on the amount. On the
satisfaction, or otherwise, that customers
derive from their purchases. It is significant
that “GIPSY” has won golden opinions
amongst those Stove Polish users who will
have nothing but ‘‘ the best.” While “ satis-
faction " holds business you cannot afford to
ignore

GIPSY

STOVE GLOSS.

HARGREAVES BROS. & CO.,, LTD,,
HULL, England

Agents for ONTARIO
F. E. ROBSON & CO., 25 Front St. East,
TORONTO

Moreover, E.

i1s generally a good seller.

The dealer who handles E. D. S. g

Made only by

WINONA @

CANADIAN

4 HE E. D. S. mark on Jams, Jellies
{ antee for gquality, purity and e
: DL S, products ar

of Foods (Government Bulletin No
E. D. 8. pure fruit and vegetable p

back i the approval of the G

194 ) es | LS. g . pure.)
veldl ad a Vel t1s "

H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R. B. COLWELL,
* o Halifax. N.S.; J. GIBBS. Hamilton.

ONTARIO

GROCER

!
‘CAMP’ pays ' |
Buyer and Seller alike!
No better Coffee Essence can be
bought—or sold —since no better
c¢'n be made.
‘CAMP’ please; your customers — ALWAYS
‘CAMP’ shows you a good profit. You do
the summing up’— then ask vour Whole-
sale House about supplies.
R. Paterson & Sons, Coffee S dists, Glasgow
|
|
!
|
; i
:
Ca Por | I |
at !
ol

-

5

AGENTS : NEWTON A. HILL, Toronto; W.
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| Attention, Mr. Grocer !

Are you satisfied that you are giving your customers .
the best value in tea and coffee? Also, are you holding
their trade? Unless you are giving them the best, you
will not and cannot hold them. The only sure way to build
up a winning Tea and Coffee Department is to supply
your customers with the leading beverages,

“MELAGAMA”

Tea and Coffee—We guarantee your Tea and Coffee

trade will increase, by selling“MELAGAMA’ .

exclusively. Order a 100 lb. box To-day.

MINTO BROS., * %27t TORONTO

Aim for the

ADS » SALES best

Coffee is something
on which the whole
family express their

A Study of Advertising and Selling from

the standpoint of the New Principles of opinion at the morn-
Scientific Management. ing meal. Their
By Herbert N. Casson. judgment is in the cup alone. Adim,

therefore, to supply them with cup quality
coffee. Rideaw Hall is blended from the

An Invaluable Book for the'Manufacturer, finest cup selections only, and will please
Jobber and Retailer. the most exacting.
GORMAN, ECKERT & CO., Ltd.
This is the first book which has attempt- LONDON ONTARIO
. = - = Western Selling Agents
ed to apply the prlnClpleS Oi SClentlﬁC MASON & HICKEY WINNIPEG

Management to the Problems of Sales
and Advertising.

Cloth-bound, Limited Edition, 167 pages.

Sent Postpaid on Receipt of $2 to any Address.

Technical Book Department

MacLean Publishing Co.

143-149 University Avenue, Toronto
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THE CANADIAN GROCER

Facts When You Want Them

(=) \
" '|

You can have, at a moment’s notice, an
accurate, up-to-the-minute statement of
the important items of your Business if
you use

The National Office Register

This machine makes printed records of office transactions,
and adds and classifies what it prints.

It compels a correct entry, furnishes information and protec-
tion on moneys handled and records kept, and at the same
time an immediate personal audit on any or all departments
of the business.

It saves time, labor and expense, and simplifies office system.
Can be built to meet your particular requirements.

Write for Free Booklet

The National Cash Register Company

Canadian Factory, TORONTO

285 Yonge Street, TORONTO

21
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THE CANADIAN GROCER

Owing to the large increase in sales of

“NUGGET?”

WATERPROOF

SHOE POLISH

we have had to obtain larger premises.

The ‘“Nugget”

9, 11 and 13 Davenport Road

NEW ADDRESS

Polish Co., Limited

TORONTO, ONT.

You Want to Earn More,
Don’t You ?

Your answer is Yes, Certainly!

The first essential is to find a way.
We are going to solve this problem for you.

You can suit yourself as to whether you
give up your present position or not. If you
choose, you can devote only spare time to
our proposition.

If you are enterprising and intelligent, and
willing to work for $7.00 or $8.00 a week
during your spare hours, for the first two or
three weeks of your connection with our
staff, we can put you on the road to success.

Aiter a few weeks, when you have had a
little experience at our business, you can
earn from $25,00 to $50.00 per week.

Write for full particulars to
THE MACLEAN PUBLISHING CO.

143-149 University Ave. Toronto, Ont.

-
N;f’an Enterprise
for the *“Quitter"”

“‘If there is one enterprise on earth,’’
says John Wanamaker, ‘‘that a ‘quitter’
should leave severely alone, it is adver-
tising. To make a success of advertising
one must be prepared to stick like a barn-
acle on a boat’s bottom.

‘‘He must know before he begins it that
he must spend money—lots of it.

‘*Somebody must tell him that he cannot
hope to reap results commensurate with his
expenditure early in the game.

¢¢ Advertising does not jerk; it pulls. It
begins very gently at first, but the pull
is steady. It increases day by day and
year by year, until it exerts an irresistible
power.”’

I
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GROCER

Every pound of

CHASE & SANBORN'’S

COFFEE

you sell is an investment in your customers’
good will that will pay constant and perman-

ent dividends.

CHASE

@& SANBORN

MONTREAL

ERY

The Fact

that you sell “PURITY” SALT. Itisa
sure sign that you are pleasing your
customers. Your customers can buy
staples in any store, but they will go a
long way to get a high-grade table salt.
The people will have “Purity” Salt,
therefore we say, stock this quality article
and make known the fact you have it
for sale and watch how rapidly it sells.

THE
WESTERN SALT CO., Limited

Mooretown, - Ontario

“King” Brand Jams

Every dealer has a num-
ber of customers who want
a real good jam, but who
are only willing to pay a
moderate ‘price.  We an
able to offer vou goods,
which will not only please
that class, but which will
il[l[w;l] to the ]Hllil[\' of
those always ready to pay
more. Further, we are in
a [msilinn o prove that
KING BRAND JAMS are
equal, if not superior, to
any other brand on the
market.

Labrecque & Pellerin, Montreal

AGENTS:

John J. Gilmor & Co.
Winnipeg

J. Hunter White
St. John, N.B.




THE CANADIAN GROCER

If You Want Anything

To Buy a Business
To Sell a Business
To Rent a Store

To Hire a Clerk
To Get a Position
To Get a Partner

Anything whatever from the grocery trade.

Tell your wants in the Classified Advertising Department of The
Canadian Grocer.

Advertisements under this heading, 2¢. per word for first insertion,
lc. for each subsequent insertion.

Contractions count as one word, but five figures (as $1,000) are al-
lowed as one word. :

Cash remittances to cover cost must accompany all advertisements.
In no case can this rule be overlooked. Advertisements received
without remittance cannot be acknowledged.

Where replies come to our care to be forwarded, five cents must be
added to cost to cover postages, ete.

THE CANADIAN GROCER
TORONTO MONTREAL WINNIPEG

Send Advertisements for this Department to
143 UNIVERSITY AVE., TORONTO, ONT.
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FIRST ARRIVAL OF

Registered

New Shelled Bordeaux Walnuts

For November First Delivery

We can also quote you interesting prices on

No. 1 Broken Walnut Pieces. No. 1 Bordeaux Halves.
No. 1 Chabert Halves.

W. G. Patrick '& Co., Limited

IMPORTERS
Toronto Montreal Winnipeg Vancouver

Tea Dints Eureka s, Refrigerator
Jor Retailers o

By JOMN H. BLAKE

Dry air circulating Refrigerator of the age.
This book, written by a practical tea man, comtams

information whicb will be of great value to every grocer.
There are ten chapters, one being devoted to each of the

? . This is the Refriger-
following subjects :--

ator that has become
famous from Coast to
Coast.

The Tea Gardens of the World

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bulk versus Package Teas

How to Establish a Tea Trade

More of them are used i |
by Butchers than all 3
other patented Refrig- o
erators combined in
Canada.

-

Made all sizes and

Tea Blending prices for every pur-
ose,
(275 pages) (24 full-page lllustrations) P
Seat to any address on receipt of $2.00. WRITE FOR CATALOGUE AND PRICES

) 54 NOBLE STREET
dacTean Publishing Company Eureka H""“'EIELE?:;‘H&ME TORONTO

(Technieal Book Department) JAMES RUTLEDGE - Telephone St. Lowis 3076

148-148 Univerasity Ave., TORONTO Distributing Agents, WALTER WOODS & CO., Winnipeg
Agents at Fort Willlam, Hamilton, Calgary, Moose Jaw, Sashatoon




THE CANADIAN GROCER

The Cup is the Final Test

Our Standard Blends composed of the choic-
est growths of India and Ceylon, Challenge
comparison with any teas on the market !

Send us your order now. Offer them to your
customers. Watch your increasing TeaTrade.

We guarantee success and will take back at
our expense any Blend not entirly satisfactory.

COST SELL

£ B Dmecpmpe drow slied, SRS - 16, - 206
<z> b Dnolumorgood, repuiariont. BESRNS & 10c.  26e.
<3> Bisnond Soice, fowory, rich Uguor, BENE - 00,  90e.
<:;> Diamond Golden color, piquante liquor. Green ......... 22c¢. 30c¢.
(o star  BERTE T liyad e 27c. 40,

Freight paid on 100 Ibs. in Ontario.

EBY.BLAIN, LIMITED

TEA BLENDERS TO THE TRADE

TORONTO

J. F. EBY, President HUGH BLAIN, Vice President

\
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THE CANADIAN GROCER

Last Week We Sold In All Branches Combined
177,555 pounds of

"SALADA"

TEA

Can anything prove more conclusively to the Grocer that
“SALADA” is the most desirable of all teas to handle?

The public want it in ever increasing quantities.

“SALADA”

TORONTO
“SALADA” “SALADA”

41 Eastcheap, London, Eng. 198 W. Broadway, New York

Tk

WHAT'S GOOD FOR ROYALTY IS
GOOD FOR YOUR GUSTOMEHS

most

Per ectly sim wl. ted and prepared fruits—fruits as are used in the
1mgl perfect when made” production of

'«sz:'

ARE YOU GETTING YOUR SHARE
OF

“KIT "

PROFITS
9

Another Shipment has justarrived.

Spec,al Advertls"]g and Samples Haundle t‘h best in Jams (Jx.‘n‘!!!. goods bring and
supplled free—this month. hold trade, and put mouey in your pocket k».wau.w
quality goods move out m;lll iu lnns le
Cairns’.
KIT COFFEE CO. GOVAN, GLASGOW
ALEX TYTLER, Temple Building, London, Ont.
J. A,
él%K:“vﬁA(N)éKl%sNRBéggrgl]:\:/l:‘t‘eiSt'Vnncouver B.C. ALEX‘"DER clln"s & so"s
L igragpenng PAISLEY, SCOTLAND
FREDERICK E. ROBSON & CO. TORONTO :

Canadian Agents: SNOWDON & EBBITT, Montreal




THE CANADIAN GROCER

KEEN’S OXFORD BLUE. The truest and best'of blues;

known the world over by every good housewife. It repre-
sents perfection of quality and real economy.

For sale by all the Canadian Jobbing Trade

MAGOR, SON & COMPANY

403 St. Paul St., Montreal

Agents for the Dominion of Canada

30 Church St., Toronto

Taking Advantage of the Season

Right from the start of the cold weather
the demand for

CROWN BRAND
CORN SYRUP

Attains its greatest volume. Most grocers are aware of this fact, and sell five times
more Crown Brand than any other Corn Syrup.

Users of Crown Brand know that it is For children, during school days,
a heat producing food—wholesome and Crown Brand forms a splendid food —
nourishing—a delicious table delicacy for being strengthening and stimulating.

Mothers know this, and insist on getting

Fall, Winter and Spring use.
Crown Brand Corn Syrup.

The Demand Is There---You Simply Have To Supply It

+* FDWARDSBURG STARCH (0

LIMITED
~CARDINAL -TORONTO —BRANTFORD ~VANCOUVER

28
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Last year's Christmas window in the H. O. Kirkham store, Victori

Pushes Fancy Lines by Window Display

B.C This was

in exceedingly bandsome display

Methods of a Victoria, B.C., Firm for Increasing Turnover in Such Goods
Good Profits in the Luxuries—Something About Their Last December’s Christ
mas Display—Large Provision Department Maintained.

It is a well-known faet that faney

lines of groceries give the most substan-
tial profits to the dealer and for this
reason a good trade in them is desirable.
Wlhile a certain business in staple gro-
ceries will eome of itself, in most lines
ol Taney groceeries some Spe cial efforts
must be put forth to aequire anything
like an appreciable trade. Demand for
these lines must be worked up in most
cases by special methods.

Many Western Canadian grocers have

ne strongly after the trade in faney
aroceries in recent ycars, spurred on by
the larger profit and also by the desire
to gradually raise the standard of goods
sold.  One of these firms is H. 0. Kirk-
am & Co., Ltd., of Vietoria, B.C., who
make a speecialty of carrying the finest
class of groceries and provisions and
also make it a point to sell them.

Selling Through Displays.

One of the methods that have proved
effectual in bringing these lines into
ereater prominence and extending their
sale has been attractive window display.
his firm have large premises on Fort
St., where they ecommenced business in
December, 1910, and here their windows
prove of great value as 'an agent in
creating demand for goods. Faney lines
have a way of appealing themselves to
customers if they are properly displayed.

Last December this firm had a par-

ticularly attraetive Christmas window

That it attracted no little attention will
be guessed Ly an inspection of the trim
whieh is reproduced on this page. That
it was attractive ecannot be denied. Its
arrangement, the class of coods shown,
the manner in whieh they were shown
with the addition of the floral and other
decorations all combined to make
especially pleasing display
Fancy Lines in Glass.

I'he goods shown were those whieh ax
called for around the Christmas seaso
One of the features of the display was

the showing of many lines sueh as olives,

pickles and fruit in high glass display
jars with elosed top. Another featur
15 the shelf whieh extends along the
baeck, thus econsiderably inercasing the

display space and adding to the appear
ance of the background and window in
general. Partieular care was taken by
the trimmer to guard acainst erowding
and to have the window symmetrically
and evenly balanced. The result was a
display that appealed to both the eye
and the palate, and this is the aim of
every grocery display.

Use Efforts to Increase Turnover.

The main thing in faney groceries is
to work the trade up to such a point
that the turnover of each line is large
enough to well warrant a stoek being

29
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Strive to Give Efficient Service.

The staff employed in office, stores and
delivery is now around forty and stead-

ily inereasine. The me

polite and efficient serviee, realizine that
it is one of the best ady
Attention
delivery as promptness in this depart-

store ean have.

ment 1s essential. Regular distriet de-
maintained, and all the
horses used by this firm are worked only
half a day.

liveries are
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Inducing the

Public to

“Shop Early”

Christmas is Now Only a Couple of Months Distant and Plans Should be Made
Early—Letter on Question of Service Which Had a Good Effect—Advantage in
Purchasing Early Should be Emphasized on all Regular Customers.

As regularly as the Christmas season
rolls around the ery goes up through the
daily press ‘‘shop early.”” No one
knows better than the retailer the good-
ness of this advice—if it were only takan
by the general publiec. But does the
average dealer by his own initiative sup-
plement the co-operation of the daily
paper by aggressively ‘going after’ the
Christmas shopper and seeing positively
that he or she does shop early?

What Methods Are in Use.

These are questions that each and
every retail grocer should ask himself:
‘What methods do I pursue to get the
early Christmas shopper?’ ‘How can
the bulk of the non-perishable goods he
got into every customers home long be-
fore Christmas eve?’

In the Fall Campaign Number of The
Canadian Grocer was an article deserip-
tive of the methods of a Hamilton, Ont.,
dealer for selling Christmas goods early.
He pointed to the power of newspaper
advertising and window display and to
the importance of announecing the arrival
of the first dried fruits, peels, ete., which
he elaimed were always the best. He
hammered home this point ahout quality
with the result that he had the bulk of
bis Christmas trade in dried fruits, ete.,
completed soon after the arrival of the
first goods.

To get the public to shop early some
inducement should be offered them. This
Hamilton dealer offers quality. Others,
by seizing hold of market features should
the erop he short, sell sometimes by
pointing out the price advantages in
early purchasing. With still others ser-
vice is made the inducement.

Service is Emphasized.

From the accompanying illustration
will be observed one method used last
year by Michie & Co., King St., grocers,
Toronto. This was a letter sent out to
customwers early in the season with a view
to getting purchasers to shop early. The
buyer is appealed to on the serviee plat-
form. The comparisons on amount of
business done during certain days prior
to Christmas are foreibly emphasised by
the length of the lines. The talk whieh
follows is reasonable and at the same
time strong enough to get the attention
of a good many customers the result be-
ing that more purchased Christmas goods
well in advance.

Handicap on the Dealer.
Unless the public can be induced to buy
early, the dealer has no chance to effi-

ciently handle his own customers nor
those extra ones which always come
round at Christmas times. By getting
regular patrons of the store to purchase
all their non-perishable goods two weeks
or a month before the holiday, the dealer
is in a splendid position to give adequate
service to the ‘‘strangers’’ as well as
customers when Christmas week arrives.
As it is there is always too much business
crowded into Christmas eve.

However, nature is prone to delay, pos-
sibly thinking that values will be bet-
ter just before the holiday. If this idea

is dispelled from people’s minds, if they
can be shown that delay is dangerous
both in so far as price, quality, and ser-
vice is concerned, they will undoubtedly
buy much of their Christmas goods early.

‘It is a positive delight to meet a man

you feel you can trust,”” remarked the
individual with the high forehead.

““Oh, I don’t know, I prefer a man
who pays eash,’’ replied the man who
kept the grocery store.

¢ IMPORTANT'! (0}

MICHIE & CO., LiMITED

—— A1 Average day's business in Decembe:

——  da.ys before Christmas.
5 days before Christmas.
4 days before Christmas.

8 days before Christmas.
2 days before Christmas.

Chri as Eve

HIS illustrates exactly the intense strain that is put upon
Store Service and delivery during the last three days

before Christmas.

€ Much of the strain of the last three days could be distributed
over the week if our customers would order EARLY everything but

goods of a perishable nature.

€ The Wines and Liquors, for instance, will keep indefinitely and
your order Now can have better attention than during the rush

of the final days.

€ —And this applies to all Staple Groceries, Xmas Crackers,
Stockings, and everything but Fresh Fraits and Dairy Produce.

€ Do not leave your WHOLE order until the last thing, because
you must leave soME of it. Let us have all you can now, for
early delivery, and we shall be the better able to give good service
to all, with satisfaction to our customers and to ourselves.

€ We respectfully, urge the importance of this, and solicit your

kind co-operation.

MICHIE & CO., LIMITED.

Reproduction of a letter used by Michie & Co. to get customers to shop early.
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Display Goods the Hunter Will Require

Deer Season Opens November 1 and Followers of the Big Game
Will Want Heavy Larders—All Kinds of Canned Goods Should

be Shown—Meat Extracts, Soups,

Tobacco, Cigars and

Matches are Other Necessary Lines — Displays Ought to be

Made Now.

When you emerge into the open these
fine fall mornings just as the strength-
ening sun is banishing the ehill from the
morning atmosphere, and take a deep
hreath of the erisp fresh air, where is
it your fancies ramble as you betake
vourself to your place of business?

If a eanvas were made, it would probab-
Iv be found that the thoughts of most
How

ve wish we were out on our favorite

of us point in the same direction.

mting grounds, invigorated by the in-

vicating fresh air that is found among

e hills and roeks, standing at the

nway while an alert ear follows the
having of the hounds in the distance

nd awaits the appearance of the ap-
proaching game.
Known as the Buck Fever.

The very thoughts send a thrill of de-
light through many a person. With some
it is the first sign of an approaching
fever that eannot be checked and which
must be appeased. The wilds are call-
ine and the call must be answered. They
know it is so, and so they begin to care-
fully form their plans to betake them-
selves to the woods at no distant date.

Such is not the case with every per-
son. It would not be well; but the in-
dividual who is a follower of the hunt-
me game and who feels the eall of the
wilds at this season of he year, can
hardly withstand it. He must respond
He is all on edge until he once more
finds himself in his favorite haunt. Dif-
ferent kinds of game attraet him.

Deer Season Opens Nov. 1.

\Iready this fall, there have been
many exeursions in quest of some of the
aller members of the animal and bird
nigdom, but Nov. 1, marks the opening
of the season for deer and moose—the

narehs of the forest—and then the
biz portion of the fall hunting season
can really be said to be here.

**And what has all this to do with the
rocer and the groeery business?’’ the
reader may ask of himself.

““The groe-
er is a busy man, his business requires
his elose attention and he has little time
to give to following the monarchs of the
forest, no matter how invigorating the
exercise may be.’’

Where the Grocer Comes In.

Yes, it is probable that a good many
grocers will not be able to betake them-
selves to the hunting grounds, but there
is nothing to prevent them from think-
ing of the hunting season; and if they

think deeply enough, it will by no means
prove a time. On the con-

trary it will be greatly to the

waste ol
advant-
age of their business. That invigorating
air will develop an appetite of appreci-
able proportions, which must be appeas-
ed during the recess periods when the
hunter is not on the trail,

To get down to brass tacks without
hunter will
need an extensiv list of food artieles

further preliminaries, the
along with him and this is the way in
which the hunting
beneficial to the

season 1s going to
prove most aroceery
trade in general. The hunting ground is

cenerally far removed from any place
where food supplies may be secured and
accordingly, the huntsman will require
a good supply. He will purchase these
at the store where he believes his wants
can best be eared for, and it is the
grocer who shows him the goods most
temptingly who is going to get the busi
ness.

What the Window Will Do.

One of the best methods which the
grocer has at hand of catehing the eye,
and securing the
tending huntsman is by

business of the in-
good window
Here, the attention of both

customers and non-customers may be at

displays.

tracted. One of the most important fea
tures to such a display is an appropriate
setting that will connect up the goods
shown with the purpose with which they
are shown. The more realistic this set-
ting is made, the more business it is like
ly to pull for the groeer.
Suggestive Background Needed.

While a re alistie setting
if the trimmer feels that he has not the

1s desirable,

time to put in an elaborate one, a simple

construetion will serve the purpose.
Even sueh a simple arrangement as a
window, or a deer’s

few guns 1in the

head or picture of a hunting scene
will be suggestive. If more time ean be
expended on the work, a hunter waiting
at a runway, gun in hand, might be rep-
resented. For the grocery store, a good
setting is that of the hunter’s eamp
with a eamp fire and a table set ready

for a meal.
Goods That Can Be Shown.

The window should show all those
goods which the hunter usually takes
along with him and some others. The
display should assist him materially in
seleeting his hamper of goods, Canned
goods will of course be an important
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feature. Hot beverages that may be
speedily prepared is another item that
should not be forgotten. In addition to
the staple lines of canned goods such as
ire po!‘k
corned, roast, boiled and
potted

Along the fish line,

tomatoes, peas and corn, there
and beans,
T(‘;i\lk\' luneh beef, v ied veal,
tongue and veal.
the groeer has to offer salmon
herring, smelts, anchovies and lobsters

Cooked ham, cheese and condensed soups

are some other lines Preserved fruits is
another iten \s stated before the bev-
erage line is an import Here

there 1s tea, coffee, cocoa, condensed cof-

fee, meat extracts and a line which
should not be forgotten is econdensed
milk because irtiele S S
dom obtainable near t mp. The list
of goods w { the inter miecht want 1s
extensive ind genera stores wald
clude such lines as pots and pans, b ir
Kets, guns 1 1 < S

Don’t Overlok the Staples.

In fitting out the hunter su
tals as salt, pepper and sugar should n
it.  Last but by no 1 s least
come matches and tobacco L a
would be well to feature the latter line
as hunting without plenty of tobaceo is
almost as bad as el in a 1 t

In regard to the arrangement of the
window, outside the settingz, little ean
Here, the trimmer can follow
his own ideas In eping with the
“rough and readv” idea of camping, a

be said

o l"',l_';i ri"'
window and ar-
range the goods on and around t}

good idea might be to place
i\llt"l box or c¢ase 1n t
1S }lv’tY,
It would be well to use show cards to in-
crease the selling power window

and one feature outlined on these show

cards might be the wrefulness with
which goods are packed so as earry
safely in transit, not matter how roug
the road may be.
The Time is Now

The present is an excellent time for
the arrangement a hunting window.
Deer hunters w shortly he betaking
themselves to the woods, and windows
should be arranced now in order to in
terest them. 1 her S Ilwavs mueh to
be gained by timel SS

Son ivert 1z just at this season In

the loeal paper ean be 1sed to good ef-
feet. When combined with window dis
play as well as personal salesmanship,
the business secured by the three united

should be

wppreciable

_,-_{é:.¥ -

““So you don’t want no hueklebe
ries?’’

‘“No; I have changed my mind. I see
your eat is asleep in these huckleber
ries.”’

““That’s all right, mum. I don't

mind waking the cat up.”’
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THE ACCEPTANCE OF DRAFTS.

There are yet a great many retail dealers who look
upon the draft system of collecting accounts with dis-
pleasure.

Why this should be, is difficult to ascertain. No
doubt the average reason would be that it is considered
a reflection on the credit of the dealer. But there are no
grounds whatever to substantiate this. The other day The
Grocer asked an accountant closely in touch with meth-
ods of banks and financial agencies if the acceptance of a
draft had any tendeney to lower the credit standing of
the merchant in the eyes of these institutions.

‘‘ Emphatiecally no,”’ he replied, ‘‘no bank or finanecial
agency would think of such a thing as long as the dealer
had money in the bank to meet the account.’’

In fact he claimed it would tend to strengthen the
credit of sueh a merchant, because if he paid by cheque
he might occasionally delay payment and thus possibly
lower his eredit standing in the eyes of the bank and the
financial agencies.

Payment by draft helps particularly the dealer who has
not much time to spare in looking after a number of
books. When the draft comes in all he has to do, if he
already does not know the amount of invoice, is to look it
up and accept. There is no doubt many wholesale firms
are given considerable unnecessary trouble through this
unwarranted prejudice against the draft. It is an easy,
sound, business method of disposing of accounts and does
not at all reflect on anybody’s eredit so long as it is ac-

cepted.
—

SHOULDERING RESPONSIBILITIES.

One of Elbert Hubbard’s epigrams is, ‘‘Responsibilities
gravitate to the person who can shoulder them,’’ and The
Fra has again as usual expressed himself very lucidly.

Everybody knows too that the man who shoulders the
responsibilities is the individual who is most in demand.

Q
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He is the one who ean command a salary instead of a
wage, and it is up to the clerk himself whether he ad-
vances to the salary stage or remains where he is.

i
Many of our best traveling salesmen on the road to-
day were at one time clerks in the retail stores. They
proved their value by their eapacity to shoulder responsi-
bilities and have thenceforth heen in demand. Others have
developed into some of the most sucecessful merchants of
the day.

It is, too, the duty of every employer to see that his
salesmen and other employees are given responsibilities
to attend to. If he finds their eapacity lacking after a
reasonable trial, they are a detriment to the store and
should be weeded out.

_@_
PROPER DEGREE OF FRIENDLINESS.

It is desirable that the merchant and his clerks be
friendly with customers. But is there such a thing as
overdoing friendliness? One grocer at least believes there
is. To explain how, he tells of a eommercial traveler who
called upon him recently.

‘‘He had evidently got well loaded with information
before leaving the loeal hotel,”” said this merchant, ‘‘for
althouzh it was only his second call on me, he walked
right up to the desk and said, ‘Hello, Bill How are
things going with you?’ and then went on making en-
quiries about the several members of the family as if he
had known us since childhood. I recognized his aim, but
thought that he was overdoing it a little.”’

In the same way there is probably a possibility of the
retailer appearing too friendly with eustomers whom he
has only known a short time and thus defeating his own
purpose. The degree of familiarity adopted towards a
customer by a retailer should be based on the length of
acquaintance and also the kind of customer being dealt
with. With some one can be much freer than others.
This ean only be gauged by a study of the customer.

Friendliness, however, should be more of the genuine
character and not that assumed for the time as is frequent-
ly the case in order to please the customer and put him
in a better purchasing mood.

_@_

MEETING BUSINESS.

There can be no contradiction of the statement that
business always comes quickest to the man who go:
farthest to meet it.

The retail dealer who sits behind the counter in an
uninviting store and worries over slackness of trade is
responsible for the wrath of stagnant business falling on
his shoulders. He must get out and hustle. This does
not mean literally outside the store, but he must use every
means at his command to attract the trade that is going
elsewhere or not being done at all for lack of aggressive-
ness on his part.

Now that the biggest season of trade of all the year
with most stores is looming above the horizon, every
dealer has opportunities to ‘‘meet’’ the coming business
if he will. An aggressive campaign wust be early got
under way. Plans for regular window displays should be
made at once and advertisements drafted for the news-
paper in order that strong announcements can be made
at the psychological moment. As soon as new dried fruits

o I it
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are received, efforts should be made to get them into the
hands of regular customers.

By going out to meet business in this way, the dealer
is bound to sell more goods than by the proerastination
method. Delay means loss to the grocer. He must,
therefore, eliminate delay.

——
CLERKS AND NEW SYSTEMS.

System is a splendid thing, but it must always be
remembered that the man who formulates the system is
not the one upon whom its success dt‘[)tﬁ“(l}. It is the
man behind the eounter who is largely responsible for
the sueccess or failure of the plan. It is therefore very
necessary to secure the co-operation of the man behind
the counter.

Perhaps dealers hardly give sufficient time to advising
their elerks of the new systems they are introducing.
Sueh explanations are absolutely necessary to the success
of these schemes. How is the clerk to enter into the
spirit of the projeet if it is not properly presented to
him?

In different stores the appeal to the clerks may be
made in different ways. One large establishment has a
recreation elub, and at meetings of this, brief announce-
ments of new systems are made, the saving or the better
service these are expected to give, being thoroughly ex-
plained, and the clerk’s co-operation asked.

In another establishment, of smaller size, the pro-
prietor explains his new projects to each clerk. He pever
fails to get whole-hearted co-operation.

Clerks are generally willing to do their best for the
man who employs them, but it is human nature that they
will be more thoughtful of their employer’s interests if
these interests are laid before them in a taetfu! way.
Orders are all very well, but more genuine co-operation
is secured by asking, and consulting, than by ¢iving
orders. The merchant who succeeds best is the one wlo
can inspire his employees with the feeling that they cre
working with him but not for him.

_&@__
BE ENTHUSIASTIO.

‘““Be a good listener, be honest, study your business,
keep healthy, and, of greatest importance, be enthusi-
astie,’”’ were the prineipal points emphasized by a speaker
at a salesman’s convention recently.

A great many manufacturing concerns to-day are con-
ducting salesmen schools for the education of men in
their particular line. The sole objeet is that by a thor-
ough and complete education of both new as well as old
men, they expect that they shall gain such knowledge
and such facts relative to the particular article, to make
them enthusiastie.

Why should not the retail dealer aim to create a
greater enthusiasm among his sales force, just as do these
manufacturing firms? By brief conferences at periods
when business is not rushing, hints as to advisability of
practising the above points could be judiciously thrown
out.

Enthusiasm is based on belief in the goods being sold,
and belief in the store itself, and every salesman in the
store should study enthusiasm, remembering that an
enthusiastic man always gains confidence.
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CUT DOWN IDEAS.

All will remember those trousers, whi
days served first father, then big brother, then yvo
were not discarded because they were too large
They were eut down. Strange as it may seem there
lesson in these old trousers.

A number of dealers to-day are lamenting
fact that their business is small, that they !
large number of men working for them. Theyv read

fine business method ‘“Yes,”” they say, ‘‘that

avoid losses and would help in ordering, but the syster
for a man with a big business. 1 can not use it

such men think of those long serving trousers. Let them
cut down the methods which come to their attentior
meet their own needs. It is doubtful if one man in a
hundred gets an idea which is exaetly suited to his bus

iness. But the idea shows him what his business lacks

He ean apply another man’s system to his own particular
use.

Why, the man doing business on a fairly small scale
has a beiter chance to operate money saving systems than
has the manager of a large econcern. He can give a eloser
personal supervision to the operation of the system. Let
not the small dealer eall a halt, therefore. Let him ecut
down the ideas of others to suit himself, but let him use
them.

—8
EDITORIAL NOTES.

Don’t be afraid to do more than vou are paid to do, and
don’t shirk responsibility

The more responsibility placed on the store employees,
the more time the proprietor has to develop sales

If the uncertainties of the grocery business were eli
minated, failures would soon be reduced to a minimum

Unless the exact eost of placing a line of goods in the
store i1s known, how ean the dealer intelligently fix the
selling price?

. . .

Better lose a sale than to make the positive statement
that goods will be delivered at a certain time when there
is no certainty that they will be.

- e .

If you ean’t go hunting yourself, the next best thing
is to get some money from the man who does before he
goes. He may never come back.

. . L

If any department in the store is not paying interest
on investment, spruce up the department instead of eli-
minating it. Others are making money from it and why not
you?

* - *

A carpenter without tools to work with will waste an
enormous amount of energy in a day. Same applies to the
merchant or clerk without present day fixtures and equip-
ment.

Too mueh business is being erowded into Christmas
eve. If only the dealer could sell his customers the ma-
jority of their goods ten days before, what a merry
Christmas he would have!
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System in Management---Store Equipment

Delegate Responsibility on All Employes and Reward Their
Accomplishments—By This Means They Develop Their Degree
of Usefulness to the Business—Value of the Best Tools and

Appliances.

*By Henry Johnson, Jr.

I have the following good letter:
Oct. 4, 1912.
Henry John, Jr.—

Dear Sir—Your letter on store man-
agement, re employing a manager, has
been the most interesting of any.

I will sugeest to the Dashville grocer
in Western Canada, that he make every
clerk in his employ a manager over a
certain amount of floor space, and teach
him to buy the stoek and arrange it to
sell. lave each one give an itemized
account of every article damaged and
to what extent. The more responsibility
a clerk lias the better man he will be.
The general manager should know every

man personally and direet him personal-
ly. By this system you avoid diseord

each man is independent of any other.
He need take no order from any save his
manager.

In this manner all losses would be ae-
counted for and the cause known.

Flach and every elerk should be made
to feel and to know that he is part of
the foree that drives a large business to
sueccess, And as each of these manag-
ers of departments inecreases the earn-
ings, inerease his pay and wateh him
hustle.

Respectfully,
Chas. E. Sandford.

That is a straight, practical sugges-
tion. It carries some of my own plans,
1deas and practices an important step
forward over anything I have yet evolv-
ed in my own business. I shall work it

out in my own store at once.

Responsibility Develops Men.

I will say, however, that T have known
for so many years that I have forgotten
when I did not know it, that responsibili-
ty is the great developer. This has be-
come so obvious to me that I always
marvel when I hear a man say that he
cannot get good help or he cannot get
anybody to shoulder any of his respon-
sibility. The delegation of responsibili-
ty should begin when the boy eomes into
the store and should eontinue without
interruption so long as he stays in the
store. To get results, the boy must be
set to doing something and only the most
general directions must be given to him.
Left to his own deviees, he will think or

*The writer of this article is one of the most success
ful dealers on the continent. He has spent almost 30
years in the retail grocery business and is well equipped
to answer questions and smooth out difficulties with
which others may have met. If a special request is
made names of inquirers will be omitted when their
Jetters are printed for discussion.

he will stop still and wait for further
orders: When he waits in this way, I
tell him to go ahead and use his own
brain. ‘‘The Lord gave you a brain to
use. If you do not use it, you might
as well have a turnip on your shoulders.
Go ahead. Make a few mistakes. I’ll
tell you very quickly if you do not do
right, Then you will get it right; then

. . . o ¢
also you will not forget it all so quiek-

ly as if I did all your thinking for
.\'ull.”
Not Enough Management.

There is generally too little manage-
ment—which means too little logieal
thinking on the part of the hoss and eon-
sequent disappointment with results
which, after all, are of our own making.
When I hear a man say that he eannot
oet organization or system into his busi-
ness, I think it is his own fault- T fur-
ther think that there are not less than
180,000 other grocery stores on the eon-
tinent all of whieh are running and
many of which are making money—yet
this eomplainant is running one only and
acknowledging that he fails at the job.

In most businesses the employer does
too mueh work and too little planning,
thinking, organizing. T do less work in
proportion to the size of my business
than, I think, most men do. Yet I daily
feel that T do too mueh as it is. T love
to handle groceries. Tt is a positive
pleasure to me to pile goods on the
shelves, arrange them neatly and logical-
lv and generally make them attraective;
but I have to check myself in this, for
that is work mnot only whiech elerks
should do, but whiceh it is their right to
do in the inferest of their own edueca-
tion- It is my business to lay out their
work. T fail whenever T do what they
should be not made to do but allowed to

do.

> - .

Fixture Matter Important.

One of the ways in whiech we do not
do justice to our business is in the mat-
ter of tools and equipment generally. For
many years | have worked on the
theory that the best appliances and
plenty of them is the bhest investment
I ecan make. I know that this may run
to extremes. Then we have the fixture
fever and lose out on that tack; but
most of us can go a long way, a very
long way indeed, on this tack and not
eet into the wind.

Twelve years ago I fitted out my store
with the finest kind of oak shelves and
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counters: There must be no misunder
standing about this. I put in nothing
whatever that was merely ornamental;
but everything of the best materials and
every item thoroughly praectical. To-day
I am removing that equipment to a new
store and, barring some refinishing, there
is nothing to be done to it. This is be-
cause it was good to start with. Yet
in the twelve years my depreciation
charge has wiped it all out; so you can
see that it was a good investment.

Has Installed Computing Scale.

Twenty-five years ago, in the days of
the elder Johnson, we bought some agate
bearing scales and later, in my own time,
say fifteen years ago, I bought some
more of a later design. These are as
good, as sensitive, as efficient to-day as
the day they were unpacked; but they
have been set aside now for the most
aceurate line of computing scales I have
heen able to find. These last I am sat-
isfied, will last me about as long as I
shall need to use seales—and I feel that
the investment will prove to be a good
one. I have seen numbers of men fool
themselves thus in two ways: (1)
Through not having the scales which
were accurate enough for their require-
ments and (2) through not having en-
ough scales. If a clerk has to walk
twenty feet to weigh an article, that
time and energy is a constant expense
to the business: Such waste motion will
very rapidly eost more than the price of
many sets of the finest seales made.

Uses the Auto Delivery.

I never tried to ‘‘save money’’ on a
cheap wagon that I did not regret the
step. Only a few wagons of ours have
heen of the bargain eounter type, Most-
ly they have been specially made for
us and have ecost accordinglyy but they
have lasted long, have given good ser-
vice, have ‘‘earned their keep’’ every
day of the year. Now I have taken on
auto-delivery, as may bhe seen any day
about my store and in our town; and I
have no regrets. I do not think I have
got it all yet. I am sure that I shall do
better with deliveries and the cost there-
of in six months than I am doing now.
But I know that we are doing much bet-
ter than we used to do and I expeet to
keep right on doing better.

Elevator With Ton Capacity-

It is poor economy to buy a hand ele-
vator. Those things are man-killers and
cost extravagantly in time and energy.
My elevator will carry a ton to the third
floor in less than one minute, taking up
a platform truck with 38 or 40 sacks of
flour and taking the man along with the
load. Thus, one man can handle that
flour and do it easily and quiekly. Think
of the economy of time and labor,
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Beware of Waste Motion.

Every bit of waste motion and energy
frittered away in useless hard labor
that you ean eut out of your business is
cood management and true economy.
First eost may seem heavy, but if yeu
spread it over a term of years, it be-
comes negligible—and the results are
oreat. Good paper conveniently placed;
plenty of the strongest bags properly

THE CANADIAN GROCER

scattered where they ean be reached
with few motions; rapid aceounting
systems—all these things are true
economizers, Then let you and me de-
vote ourselves to the really high grade
work of planning and making sales, and
the business ean and will grow beyond
anything possible under any scheme of
“‘saving’’ the needful investment in
cood tools.

Buying Methods Discussed by Grocers

Some Advocate Hand to Mouth Policy as Best—Breaking Back
to Buy Ahead Condemned—Business Tax Up for Discussion—
Views on Canned Goods Situation—Association Endorse David

Bell as Aldermanic Candidate.

l'oronto, Oet. 24— (Speecial). - The
methods whieh the groeer should follow
in the ]nlll'v]nhin'_' of his }_"lv1'||‘ was one of

ie interesting subjects that came up for
disenssion at the monthly meeting of the
l'oronto Retail Groeers on Monday
iicht. The opinion was expressed by
many of those present that in most eases,
on the whole, a hand-to-mouth poliey
would be the most  profitable for the
dealer. As one dealer put it, ‘“the poliey
of the retailer breaking his back trying
to finance the purchase of goods which
he has bought ahead is a foolish one.”’
Bat that buying ahead is sometimes pro
fitable is shown by the remark of one
dealer, ““T have made a good deal of
noney by buying ahead at the right
time. In this way I have made as much
as 30 to 40 per cent. on sugar.”’

‘“Some years, as for instance last
vear, we made money by buying our ean-
ned goods ahead. This year, however,
we will make praectieally nothing by this
poliey,”” remarked one dealer.

““There are many retailers breaking
their baek trying to finance the pur-
chase of goods whieh they should never
have attempted,”” was the comment of
Neil Carmichael.

Money and Storage Space Used Up.

‘“Taking one year with another,”’ ad-
ised J. S. Bond, ‘T believe it would
pay not to buy ahead. We use up our
storage space which is worth something
and we have our money tied up and
while sometimes we make a little, other
times we do not.”’

““1 know groeers,’’ broke in another,
““who had the money to buy ahead, but
who bought a few cases or boxes at a
time and they are the fellows who made
the money. Some fellows will buy a ear
of sugar and nearly have to break their
backs paying for it, in some eases hav-
ing to sell it off cheap to eustomers in
order to get the money to pay for it. A
fellow who has to do that is not follow-
ing the right buying methods.’’

Business Tax Discussed.

The business tax eame up for discus
stion, beine introdueed by Frank Jo

ston. Wm. ( Miller expla ed that a

larece number of Yonee street dealers
had protested against the high business
tax but found that was not in t inds

ol the eity but coverned by provineial
vs. He understood that the eity eowm
eil would apply to the Ontario Legisl

Lure or a chanee in the system of as
sessment.
‘It affeets the downtown distrie

mostly, and not so mueh the small deal

er.”” remarked one member. ‘‘I really
think it 1s not detrimental to majority of
small retailers It catehes the fellow
who should pay a high business assess
ment

“OIf vour property has advaneed vou
can afford to pay the extra business
tax.”” said J. S. Bond.

“But it affeets the fellow who has a
rented store,” argued D. Bell. “‘T consid
er it a rank injustice to have the busi
ness tax figured on the value of the pro
perty instead of amount of business
done,’

Grocer Endorsed for Alderman.

The Toronto Retail Groeers are coing
to take more interest in municipal af
fairs. Wm. C.
maintained that the retail groeers should

Miller in a fiery \[n«'ri\,

he I'l'['l’l'\(‘l.lwl in the eity ecouneil

““Nearly every other department o

trade has or has had a representative in

the eouneil but this the groeers have
never had, at least not in recent years.
I understand that members will come
forth at the coming election with the
purpose of having annulled some of the
legislation whieh the grocers have had
enacted during the past year and it is
only proper that the groecers shonld have
some one there to guard their interests.
It requires a man engaged in the groe
ery business to understand our needs.’’

Other members ineluding J. G. Bond.
D. MeLean, Frank Johnston and Neil
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Carmichael also maintained that

the
grocers of Toronto should be represent-
ed in the city eouneil and the assoeia-
tion unanimously went on record as en-
JHI\HI; David Bell, 702 Y mee street, as
a eandidate for alderman in Ward 3 in

e eomi m. Mr. B 15 been
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MARKET NOTES FROM HERE AND
THERE.
Chili during 1911 exported S.518.200
pounds of walnuts

I'he Grenoble walnut erop in Franee
is showing a prospective outturn of 60
per cent. of the yield of 1911

The 1912 erop of potatoes in the U.S
is estimated at 396,000,000 bushels eom-
pared with 292,737,000 last vear

("alifornia planters are elated over the
suceess of the almond erop, the vield
having proved the best in the history f
the State.

Estimates of the number of barrels of
grapes that will be shipped from Al-
meria this yvear are now generally placed

at 1,700,000,
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Selling Goods at Loss is Poor Business

THE

An Instance Where Pork and Beans Costing 60 Cents per
Dozen Are Sold at Five Cents Each Tin—Means Direct Loss
Without Taking Cost of Doing Business Into Consideration—

Value of a Cost Book.

Selling coods at little or no profit is
still the biz a great many
retail stores. Some dealers seem to have
the idea that beeause they sell an artiele

trouble with

at a eent above 1nvoice cost they are
A great

makine 12 cents on a dozen.
many others eling to the three-for-a-
six-for-a-quarter selling
method recardless of any advance that

quarter and

may have taken place recently.
Selling Pork and Beans at a Loss.

Just the other day a dealer pointed
to the trouble he was having with eus-
tomers who claimed they could buy a
small tin of pork and beans for 5 cents
in some stores. This grocer was asking
6 cents.

‘I do not understand,”’ he declared,
““how they can exist on sueh methods.
Why, those beans cost us 60 cents a
dozen and we would absolutely lose
money on selling them at that price tak-
ing into consideration only invoice cost
plus freight.”’

As a matter of faet a dozen of these
tins at 5 cents would bring the grocer
just 60 cents which the invoiece shows
he paid for them. He is out freight, if
any is charged, and his cost in turning
them over which in the average store
amounts to from 12 to 15 per cent.

If these one-pound tins were sold at
6 cents, the margin ahove invoice cost
would amount to 12 cents on a dozen.
Twelve cents on a turnover of 72 means
a total margin of 16 2-3 per cent., which
in a great many ecases would a little
more than cover cost of doing business.
If sold at 7 cents the margin would be
two on seven or about 281% per cent. on
turnover, which might he considered
somewhat steep exeept by a store giving
a very high grade service.

What Cost Book Would Do.

But the point is why should any dealer
sell this line of pork and heans for 5
cents? It must be hecause he had not
recently looked up his cost. And here
1s just where a Cost Book, as shown in
an article in the Fall Campaign num-
ber, would come in handy. A. G. Bain
& Co., of Hamilton, Ont., who operate
the Cost Book in question, know exaectly
where to look to find the cost of any
article. Pork and beans is tabulated on
a certain page and every time a sales-
man wants to sell them pork and beans,
the buyer looks up this Cost Book. If
he should happen to forget what they

\

Sy

cost him before, the information comes
to his attention. With sueh a book there
is little ehanee for a dealer to unknow-
ingly sell any artiele at a loss.

No Money On This Salmon.

The dealer above who has had trouble
with pork and bean prices is also fre-
guently told that eompetitors are selling
salmon at 15 cents which costs them a
fraction over 14 cents a tin.

This system. of retailing is what is
keeping the groecery trade down. The

CANADIAN GROCER

dealer who sells one article at eost will
rno doubt do the same with others. Hq¢

therefore will naturally get a lot of

business from competitors on thes:
lines; but if he loses money on them,
ol what use are the sales? If he loses
mueh money it is only a matter of tim
till he goes out of business.

Lowering Standard of the Trade.

While sueh a dealer is getting trad:
and losing money, eompetitors have to
suffer through no fault of their own
This all checks the uplifting of the
standard of the groecery trade.

In the matter of emphasizing the
necessity of getting a fair profit on
every grocery article, the retail assoeia
tions are doing great service. Meetings
at whieh this phase of retailing is talked
over means time well spent.

Great Care Necessary in Extending Credit

In Address Before Canadian Credit Men’s Association Stress
Is Laid on Honesty, Capital and Ability—The Greatest of All
Is Honesty—National Association Is Proposed.

Toronto, Oect. 24 (Speecial).—*‘Hon-
esty, capital and ability are the three
important and essential elements to be
taken 1into econsideration in extending
credit.””  So said H. B. Buell, of Syra-
cuse, N.Y., at the first fall meeting of
the Ontario division of the Canadian
Credit Men’s Association at MeConkey'’s
on Thursday night last in his address on
*“Credit and Credit Granting.’”’ While
his remarks were addressed to whole-
salers and manufacturers they should
also contain much of interest to the re
tail dealer.

Credit was defined as the capitaliza-
tion of reputation. Honesty, eapital
and ability are the three elements to he
taken into consideration in extending it.
Unless a man is honest, eredit is unsafe
regardless of the other two. Too many
men to-day are trying to struggle along
with too small a capital. With present
strenuous competition, unless a man has
sufficient capital to take advantage of
all opportunities, such as taking all dis-
counts, he has a hard row to hoe. And
last but by no means least, unless a man
has the ability for proper use of his
capital, although he is honest, may prove
an unsafe man to whom to extend credit.

Must Be Authentic Information.

Credit should be granted, he said, on
speeifie information and not on intuition
or surface conditions. A full and com-
plete statement of financial econdition,
showing both live and dormant assets,
should be required. Fire insurance is
important and it should bhe seen that eus-
tomers are adequately protected in this
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regard. Inquiry should be made into the
personal habits and integrity of the per-
son to whom eredit is extended.

Sparks from the Credit Speech.

““Credit once impaired is hard to re-
gain.”’

‘‘Incompetence is largely the cause of
failures.’’

‘““The man who fails will generally
find the trouble in himself.”’

““With two men of equal capital, one
may succeed while the other will not.”’

““Insist that your debtor he sufficiently
protected against loss by fire or refuse
the eredit.’”’

““The man of good hahits will make a
more desirable customer than he that is
not so.”’

‘“Be decent to the underdog. He may
be on top to-morrow. Help him get
there.”’

National Association.

There was a large attendance at the
meeting. Tt was announced that a
branch of the association had heen open-
ed at Vancouver, B.C., thus completing
a chain from the Atlantie to the Pacific.
“The next step,’’ said A. G. Maleolm,
the chairman, ““will be the formation of
a national association.”’

86—

There are 750,000 acres planted with
cocoanuts in Ceylon. Forty full grown
Ceylon cocoanuts will produce one gal-
lon of oil. It requires 170 to 200 nuts
to make 112 pounds of dessicated cocos-
nut. One hundred and twelve pounds of
copra will produce four or five gallons
of oil.
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Sugar Declines During the Past Year

How and Why Market Dropped From High Level Last Fall to $1.10 Per Cwt.

Less—Figures Show a Gradual Fall—What are Prospects for the Future?
Part Played by the Weather,

A faet in regard to sugar that many
grocers at the present time fail to fully
realize is that it is at a comparatively
low price, especially when compared
with the range of recent years or with
usual prices at this time of year. It is
true that last year this staple of the
grocery store soared to a dizzy height
but it is also true that gradually but
certainly it has been worming its way
down to a reasonable level. The price
of sugar on the Toronto market to-day
is $4.85. Look at these figures ruling on
Oect. 25 for the previous three years:—

| SIS s AR O $5.95
B il s v 4.90
RO L v 540

Last Year’s Price High.

This means that sugar is lower at the
present time than it has been at this sea-
son for a number of years back. A com-
parison shows that one year ago, prices
were exactly $1.10 per ewt. higher than
they are to-day. The grocer well knows
the story of last year’s nightmare ex-
perience in the sugar market when ex-
ceedingly dry hot weather put a erimp
in the growth of the European beet
erop and made history by sending prices
seurrying to the highest point that had
been attained in 22 years.

One year ago this record price, namely
$5.95 on the Toronto market was ruling.
Then the approach of an appreciable
cane crop in Cuba cast a shadow that
caused prices to break in December. In
fact this was the first downward move-
ment sugar had shown since the pre-
vious February. Further concessions
followed until the end of January, by
which time values had been forced
down to $5.45. Then eonditions in Cuba
took an unfavorable turn, sending re-
finers seurrying to cover and strengthen-
ing refined sugar by 20 points.

Declines Were Inevitable,

But not for long. The yield in Cuba
began to show up more certain, esti-
mates had to be extended and gradually
step by step, the market had to bow to
the inevitable and descend from the high
perch it had held. Europe which the
year before had played the lion, this
year played the lamb. It had nothing
sensational to offer; on the contrary,
bearish news was prominent so that
right through the preserving season a
tone of weakness prevailed. This is a
very unusual order of things for in past
years when demand has been at its best

there has ben a tendency to strength.
This year declines took place right in the
middle of the preserving season. Here
are the year’s ehanges:

Sept. 1, 1911 ...
Sept. 8, 1911 ..
DA AN .
[)(‘ll. 7 .. “oe . « sseee

i S SR TECIGE

TR | RS IR T 5.65
Jan. 12, 1912... e e A
JOn O Y. .. .. e B
R B I RS e 5.55
Pt S .. ... s 5.65
Mar. 29, 1912.. e 5.0
Apr. 5, 1912 ... Sewaames . TN
U R SO SIRES: Y
.June 21, 1912.. i Ehe
Jund 3 AR, .. ... ... o T
U T - s 5.05
OIS .. .. i O
Ot X1, 38 .. ... et o A0

An Eye on the Future.

But this is all past and gone, and is
now merely a matter of history. While
the unusual changes which have marked
the past year and a half are interesting,
another factor of interest is what the
future probably holds in store for this
particular article. This is something
whieh the grocer would really like to
know.

Well, there have bheen two downward
changes of 10 points during the present
month but the end is acknowledged to
be not yet. While there are always dif-
ferences of opinion, and while sugar al-
ways holds a marked degree of unecer-
tainty, it is held that sugar may probab-
ly see another couple of declines or at
least the present raw market seems to
warrant that. However, by the time
they have arrived, the raw outlook may
have changed enough to mean still furth-
er reduetions.

Points to Low Market.

The truth of the matter is, prospects
at present looming up are eausing the
opinion to gain ground that we are going
to see low sugar before the end of the
Cuban eampaign whieh begins in Janu-
ary. This year’s European beet crop is
large, in faet it might be deseribed as
very large and with the present pros-
pects of being followed up by a large
Cuban eane crop, is ereating the impres-
sion that low prices are ahead.

For instance one authority says that
Cuban cane reports continue highly fav-
orable and the crop will likely exceed
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the highest yet produced, it the cane
in the fields can be » sugar by
favorable eonditions of bor | weath-
er. However, there 1s not r of cer-
tainty in regard to this. In raect there
15 mueh uncertainty I'he C'uban erop
does not begin its outturn until Janu-
ary, and is, therefore, still in its swadd-
ling elothes, so that it would be nothing
but a guess, to prediet the course of
prices up to February next, although
the present ¢ mditions are favorable for

reasonable values
Two Posers.

““How low will sugar go before Feb
ruary next?’’ one sugar man was queri-
ed this week

“When is the world coming to an
end?’ was his very pointed reply.

“It is diffieult to tell how far the
pendulum will swing back,”” he continu-
ed. ‘'l think the tendency is to expeect
too mueh of a decline in the immediate
future. I would say that the present
level of the raw market will probably
warrant a couple of deelines

‘¢ As to further ahead, it is difficult to
prediet. Sugar is always sugar. During
the last period of high prices in sugar,
the high point of 5.75 on the Montreal
market was reached in Feb. 1905. Then
began a series of continued declines un-

til the low point of $& was reached in
Mareh, 1906."’

That was a total deeline of $1.75 from
the high point. Sugar this tune has so

far reacted $1.10 per ewt

—
OPENING ANNOUNCEMENT.

King Bros., of Winghaw, Ont., in an-
nouneing the opening of their new store
in the loeal paper say, “*We are now
seitled in our new premises and extend
to all a cordial welecome to visit us
whel et iw' buy or not \\4(' Hnow il:l\e
one ol the finest and brightest stores

outside the eities and it belongs to our
customers for trading purposes and we

want every transaction to be pleasant

and profitable to them.”” Some of the
mottoes used by this firm in their adver-
tising are ““‘Good Goods,”” “‘prices
right,,”” “*we want vour trade.”’

—@

Customer—*‘Do you keep coffee in
the bean?’’

New Clerk—*‘Upstairs, Madam; this
is the ground floor.”’




2

B et

. 2 Al T 80 U

S ¥

The Pulse of the Grocery Markets

Pefined Sugar Declines During Week—Now 1.10 Per Cwt. Lower Than Year

Ago—Many New Lines of Dried Fruits Arriving—Figs and Dates Coming to
Hand—Nuts in Demand for Thanksgiving.

QUEBEC MARKETS.
POINTERS—
Sucar.—Down 10e., now $4.75.

Evapo Fruoits.—Some changes.

Rice. aay.

Montreal, Oct. 24.-—The week has seen
another ceneral deeline in sugar. due of
course to the fine erops of heets and
cane.

In dried fruits there have heen a num-

bher o price ehanges, al d it 1s eertain
that more will he recorded next week, for
new shipments of several lines will be

then recéived.

Rice 15 weak. The helief is that the
market mayv 2o still lower, and no heavy
bnvine 1s heine done.

SUGAR.—Raw sugar has heen redue-
ed in price, and refined has followed by
avother 10 eents since last report. The
dechive 15 of course due to the splendid

n Furope and in Cuba, The ten-

18 still downward.

-

wl yellow may be had at 5e

MOLASSES.- The eool weather has
brought a stronger demand, and as
stocks are good this can readily he met.
It seems the season will he a heavy one.
No price chances have oceurred.

Fancy Barbados

Fancy RBarbados
Fancy Bar

ses, puncheons .... 038 040
ses, barrels ........ 04] 043
“ang >3, half-barrels .. 043 045
« Lch:: la iolasses, puncheons .. 033 035
Choice Barbados molasses, barrels
Choice Barbados molasses, half-barrels.. 0 38
New Orleans 4 v 85
Antigua .
Porto Rieo .......
Corn syrups, bbls. .
Corn syrups, half-barrels
Com syrups, quarter-bar
< ;a8

PP

Corn pails

Corn )S, pails ..

Cases, 21b, loz. per

Cases, doz. per c

Case 10-1b, tins, % doz. per case

wuwHe—“occooo s
SHR8HERZ 8BRS

Cases, 20-1b. tins, % doz. per case B s

DRIED FRUITS. — Quotations on
prunes, given helow, are really nominal.
As a matter of faet there are hardly
any prunes to he had-only a few sizes
are available liere. Furope is said to.he
buying heavily.

New dates are expected early in No-
vember, These, of course, will be quot-
ed at econsiderably higher priees than
those given helow. At present dates are
rather searce. Hallowee loose, indeed,
are not available.

New raisins are expected this week.
This also will mean a change in priees.
Indeed, prices generally are stiffer than
for some little time. Part of this feel-
ing is eredited to the Balkan trouble.

Evaporated pears have dropped eon-
siderably, and there have heen a num-
her of changes in figs,

as per
Currants, 1 pk fine f
Currants, Patras, per Ib.
Currants, Vostizzas, per b, ...eovevninnnn
Dates, 11b. puock

Dates, Hallowee, loose

Fards

liatr

mats

box
Glove boxes, 1 per
Prunes—
20-30 .. 013
30-40 012
40-50 o
50-60 010
60-70 0 09%
70-80 nn9
80-90 0 08%
L R 008
Rosnia prunes 009
Raisins—
Choice seeded 008
Choice fancy pkgs. ) 0 N8%
Choice loose m atels, 3-crown, per lh. .... 008
Choice loose muscatels, 4-crown, per lb. .... 0 083
Seedless, new,-in packages ........ .0 007%
Select raisins. 7-1b. box, per 0N07% 008
Sultana raisins, loose, per 01 013
Sultana raisins, 1-1b, cartons “ .. 016 819
Malaga table raisins, clusters, per box.. 250 5 5%
Malaga table raisins, clusters, per % box 075 19
Valencia, fine, off stalk, per It . 0 07%
Valencia, select, per Ib. ....... 006% 007T%
Valencia, 4-crown layers, per lb. 007T% 008

COFFEE.—A bearish movement has
started at the Havre. Tt is elaimed that
reports of damaged erops were some-
what exagcerated. The fall off on the
primary market has brought mo
changes loeally, even as the advance
brought none.

Mocha 025 028
Rio 021% 023%
Me 0% 028
Santos .. 022 0%
Maracaibo ..... PR 023 026%
SPICES.—-The market is exceedingly

quiet. T.oeally, ordering is fair, but
there is no excitement. Peppers and
cloves are firm,

A e S PR < L] UV S = 013
Cinnamon, whole 54
Cinnamon. ground
Batavia cinnamon ..
Moves. whole -
Cloves, ground
“ream of tartar
Ginger, whole

o
™
odoococooOoDOoO
RRBUBEBRELEEE

Ginger, Cochin 017
Mace .....
Nutmegs 025
*eppers, blac 016
Permers,  white 022

NUTS.—The eoming of the Thanks-
giving season has seen the usual increase
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in demand for nuts. The larger orders,
however, have not brought any advance
in prices, though sueh an advanece is eon-
sidered as quite possible. Spanish shell-
ed are especially scarce. Chestnuts, on
the other hand, are somewhat more

plentiful.

In shell—
Brazils T RRORAYY SRS pR . 04 015
Filberts, Sicily, per Ib. 012% 014
Filberts, Barcelona, per Ib. ou 012
Tarragona Almonds, per 1b. = 016 017
Walnuts, Myette Grenobles, per Ik 04 015
Walnuts, Marbots, per 1b. = 014% 015%
Walnuts, Cemes, per Ib. 011 012
Hungarian oz 013% 015

Shelled—
Almonds, 4 crown, selected, per lb... 037
Almonds, 3 crown selected, per lb. .. 034
Almonds, 2 crown selected, per Ib.. 032
Almonds (in bags), standards, per Ib 028
Valencia shelled almonds, new crop. 037
Cashews LR e 017

Peanuts—
American—
Japanese roasted
Coon, roasted ..........
Diamond G, roasted
Bon Ton, roasted ....
Sun, roasted saoe
Spanish No. 1
Virginia No. 1
Pecans, jumbo
Pistachios, per lb.
Walnuts
Bordeaux, halves, bright
Broken .

RICE.-—Word comes that an advance
in rough rice is booked for next month;
that the planters’ assoeciation still holds
high ideas; vet there is no future buying
noted. On the other hand the impres-
sion seems to prevail that lower rice
may be looked for. Present prices, even
at the decline of last week, are high.
Crops are promising. Leaving manipu-
lation out of the question, therefore, a
revision downward is deemed possible,
at least in some quarters.

Rangoons— ’
grade B, bags 250 1h3. .....ce0eneee

:, grade B, bags 100 lbs.

», grade B, bags 50 lbs.
Rice, grade B, '& pockets,
Rice, grade pocket
Rice, grade bags
Rice, gra ( bags
Rice, grade & §
Rice,  grade
Rice, grade C.C.
Patna, polished

PR . ovvioseoes

l‘mxn ial Glace

OO D00 U U OO O L) 00 L) L 00 L L e e
SBIBATRATS A AN RN R AN

Carolina  Rice ssnes 79
Brown Sago, lb. ............. 0 06
Tapioca, medium pearl, 1b, .. 00
e R L i s s oncnisipEon s b sanes 007

ONTARIO MARKETS.
POINTERS :—

Sugar.— Now down to $4.85.

Dried Fruits.—Many new lines arriv-
g,

Celery Seed.—Down to 40c.

Toronto, Oct. 24.—A fair volume of
business in general lines is reported by
jobhbers this week, and October is expeet-
ed to measure up well with last and pre-
vious vears. Trade in faney lines has

1 1 T R Ry s W 2 38
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‘been stimulated to some extent by the
approach of Thanksgiving and Hallow-
e’en. Nuts are mentioned as one line
that has been benefited but not so much
as if the new season’s goods had been in.
They will begin to arrive shortly.

Many new lines of dried fruits are
coming to hand, figs having been added
at the first of the week and dates ex-
pected at any time. The arrival of new
lines gives the retailer a chance to fea-
ture them and seeure some additional
business.

Sugar has declined 10e. per ewt. since
our last report as anticipated. Crop eon
ditions eontinue bright.
hipping |n~»\ulltr the

'l‘lwl'!' i.\ some
lakes being done, but wholesalers are in
many ecases awaiting arrival of new
'_'m)(l.\‘,

SUGAR.—The
sugar in our last issue eame into effeet

decline ]bl'm‘l]ir!z'd in
hefore the week was out, a reduction of
10 cents being registered, bringing local
prices down to $4.85 as compared with
$5.95 one vear ago.

With the big vield in Europe which is
estimated at about 2.400.000 tons more
than last yvear, followed by the big cane
erop which has been ficured out on paper
as representing Cuba’s coming vield, the
attitude of the sucar world is to look
for lower [»1'il't'~’.

As to the immediate future, while quo
fations are low, a searcity of nearby
sugar is somewhat of a steadying faetor.
iin back to

Sugar consumption 1s
normal. The past three or four months

have seen a partieularly good demand.

Extra granulated, 1 85
Extra granulated bags ! 5
Extra granulated, 5-b, artons 515
Extra granulated, 2-1b. cartons 5 15
Imperial granulated 470
Beaver granulated 17

145

Yellow, bags

Barrels of granulated and yellow will be furnished
at 5 cents above bag prices.

Extra ground, bbls.

Extra ground, 50-1b. boxes

Fxtra ground, 25-1b. boxes

Powdered, bbls, #

Powdered, 25-1b. boxes

Powdered, 50-1b. boxes

Red Seal, 5-1b. box

Crystal diamonds mee

Paris lumps, in 100-1b. boxes 5 6

Paris lumps, in 50-1b, boxes creve B

Paris lumps, in 25-1b. boxes 6

SYRUP AND MOLASSES.
son of god demand for corn syrups is
now here and a good seasonable trade is
Cooler weather is proving
Molasses are

le sea-

being done.
beneficial in this regard.
also receiving a fair share of attention.
Syrups— Per case.
2- 1b, tins, 2 doz. in case
5-1b. tins, 1 doz. in case
10-1b, tins, % doz. in case
20-1b, tins, % doz. in case
Barrels, per b, .....coovnne
Half barrels, 1b.
Quarter barrels, .
Pails, 38% 1bs. ch . . e
PREE 30 I O «o.c.cccrsnsescavescrsssnsasso
Maple Syrup—Compound—

——— D D 83883 89

Gallons, 6 to case 4%
% gals.,, 12 to case 5 40
% gals., 24 to case 5 40
Pints, 24 to case 300
Maple Syrup—Pure—
Gallons, 6 to case ................. 6 60
1% gallons, 12 to case 7%
uarts, 24 to case 12
Pints, 24 to case .... 40
Quart bottles, 12 to case ........ 35
Molasses, per gallon—
New Orleans, barrels 0 02
New Orleans, half barrels 02 on
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West Indies, barrels ... . — 02
West Indies, half barrels .............. 03
Barbados, fancy, barrels seses 888 ) 47
Barbados, fancy, half barrels . snies 9D ) 50

DRIED FRUITS.

new dried and evaporated fruits are now

Several lines of

on the market while others are close at

hand. Thert will be found several
changes In quotations this week, the new
figures being on new crop goods. Prices
now n[\lulml are all on new goods with the
exception ol prunes, the lirst shaipment ol
which will arrive in Toronto about the
first of November, and baer and tapnet
figs whieh are not yet in

New flaney figs arve in this week and

are selling at about same price as first

slipment last year, ranging trom 10

14 eents, accordinge to size of the fru

Oune firm for mstand iotes 4 erown at
125e. and 6 erown at 15e. The first new
dates should be in this week Whole
salers are hoping that they will get in,
in time for the Thanl ving trade I'hey

will be taken up well as old stoek
cleaned up and the new frait 1s s !
be of exeellent qualit We quote prices
tor the new Iruit.

Valeneia rais

s have been 1 U SO
time while California stoek is not far
to leeward New apricots and peaches
are now in and priees show a big redud
tion from the prohibitive figures of last
vear and as a result they should be dealt
in quite freely.

New currants are at hand and more
are on the way from Montreal Prices
are muech the same as last vem New
h. I -.||-‘-r‘1‘v-l

apples are quoted at 715 to 8 cents

peels are, however, |

Seeded raisins continue easy on the
("oast and as a result some lower prices
are bheing quoted here on new season’s
Prunes are by no means firm in

coods.

(‘alifornia.

Prunes—
30 to 40, in 25-1b. boxes . 011% 012%
40 to 50, in 25-1b. boxes . 010% 01l%
50 to 60, in 25-1b. boxes cos . 010
60 to T, in 25-Ib. boxes 9 ) 09

70 to 80, in 25-1b. boxes . ) 08
80 to 90, in 25-1b. boxes csoes &% ) 08
90 to 100, in 25-1b. boxes ...... ) 67
Same fruit in 50-1b. boxes, % cent less
Apricots
Standard, 251b. 1
( .

ce, 251b. boxes ; ) 15

Pe
nedard I hox 1
Choiee 5 1t i
Candied Peel
Lemon 12
Orange ) 13
Citron 18
Tapnets ) Mg
Bag figs o
Fancy | 0 1 15
Evaporat T 3
Currants—
Patras save . 008 0 08%
Fine Filiatras 00T 008
Vostizzas ) ' 11
S le dried D1
aned w
Rai
Ana 1 ) 1
Itana. f 12 0 11
ilenci ) 09
ilencia I 008
edes h. pack i 008
Seeded, 1 pach hoi 007
Dat
Hallowee', full box 0o
Hallowee', half 1 00T'%
Fards, choicest, 12-1b. box 0me 01
Fards, choicest, 60-1b. boxes 0 07'%

COFFEE.—As last week, there is no
particular change to the local coffee sit-

unation, a steady feeling prevailing. As
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to the general situat
tos crop unless reee
prove n the next
total 8,000,000 bacs
a 11,000,000-bag viel
combined 1s given up
.l‘Iwc'It‘ s already
erop at the coftee p
with that ol last y

hags less and w

1"
tin "
i
s 1 "
Ma )
M i
Jav
Mex
Ga A
) N
SULOES 1
1 1 N |
MEes
|
e Interes \ -
I
! -
Winte 1 1 1
S I 8 S
¢l S |
I'e vortl wa n
s | -
| |
eneral ) S@¢
prices 3 ter
chang el S
{0 nts

Pickling spice

Turmeri

NUTS.—The first of the season’s new
~.'|(“l‘ll \!Al'\illi be .A'\.t.l.ll»l(‘
around the first of the month. New erop

o1

walnuts

Tarragona almonds are due
so. French walnuts are still held at higl
prices by shippers on primary markets
Indeed ideas on- most lines ineluding
pecans, filberts and Brazils tend to firm
ness.

There has been more aetivity of late
in nuts in view of the Thanksgiving and
Hallowe’en trade. They should be given
more than ordinary attention during next>

week.

Almonds, Formigetta ¢ 15%
Almonds, Tarragona ; 17
Almonds, shelled 03 03%
Walnuts, Grenoble 15 018
Walnuts, Bordeaux 012 0 13
Walnuts, Marbots 013 0 "
Walnuts, shelled 028 0 \-2
Filberts . . ) (l 12
Pecans . 0 (30
Brazils 01 015
Peanuts, roasted o1 013
Peanuts, green, extras . ) 'jq
Peanuts, green, jumbo oW
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RICE AND TAPIOCA.—There seems
some little degree of uncertainty n-u;n':l—
ing the future of rice. Last week’s de-
cline of 15 cents per ewt. in Hnnuunn was
not altogether expected. Better erop
prospects was the eause of the reduction.
Even now there is no big buying move-
ment. Fven at the deeline, prices are
high, but it must be remembered that
reports from the Far East have been far
from bright at many times during the

year.
Is, 500 lbs. or over,
= 37
: 38
Per 1b.
0 0 04%
0 05
005% 006
006 007
006% 007
008 010
006% 007
wine 008
006% 007
Sass 008
006% 007

BEANS.
on the market and there are no prices
heing quoted on new c¢rop. One thing is
certain and that is that farmers’ ideas

Still there are no new heans

as to prices are high. Imported beans
are supplying the present demand.

Prime beans, per bush. 310
Hand picked. per bush. 32
California Lima, . 008 0 N8l
Austrian, per bush, 250 260

CANNED GOODS.

Toronto. —It is probable that the de-
livery of corn will be more than 75 per
cent, as was announced when opening
prices were given out. Canners have
in most cases heen able to add another
week’s pack to the amount they had
then. Corn opened at 97%e for group
A, but faney will sell at $1.0714 for 2’s.
Corn on cob in 3’s is quoted at $1.80
and ecallons at $4.80.

There will likely be a full delivery of
suceotash and squash and probably also
of pumpkin, although not definitely an-
nounced, With the latter line 15¢ per
dozen helow last year’s price, it should
sell mueh more freely this year.

The delivery of tomatoes will not be
above 60 per cent. General opinion
seems to he that there will be little or
no speeculative value on this line this
year on account of high figure at which
they opened. Tlowever, gossip on the
street says that there was some purchas-
ing among jobbers during past week at
about opening prices.  ““They cannot
be brought in from the States for less,”’
suld one Jl)l)l)"l'.

Group A,
VEGETABI Per doz.
2's, Asparagus Tips
2's, Asparagus Butts
Beans—
23, golden wax
3s, golden wax
Gal., golden wax
2s, Refugee, green
3s, Refugee, green
23, Midgets s
2's, Beets, sliced
Beets, whole
sliced
whole

o
B
EXS
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WRTIONN  oniosiaminanal 130
Cauliflower 167%
Cauliflower . 210
Parsnips ek 115
Parsnips o 130
Turnips v 115
Peas—
2s, extra fine sifted, size 1 17
Zs, sweet wrinkles, size 2 13%
Early June, size 3 130
Standard, size 4 12%
Gal., standard, N 500
2’s, Spinach 130
3's, Spinach 180
Gals,, Spinach 5 32%
3’s, Tomatoes 1371%
Gal.,, Tomatoes 400
S8 O Coosie 0 9%
3's, Squash ...... 115
Gal.,, Squash 135
2's, Succotash . SN Yo N4
s.  Pumpkin ssnve s Vau e 085
ek, PUIRDEIR . io.vicevisinssrvanvecssssosnbiiensbn 25

FRUITS.

e

S0 Applon. standedl ... uucoisicsviieserinnaiane
Apples, preserved
Gal. Apples, standard
Gal, Apples, preserved
2's, Huckleberries, std.
2's, Huckleberries, preservec
Gal. Huckleberries, std,
2's, Grapes, white, preserv
Grapes, white, standard
Lawtonberries, heavy syrup
Lawtonberries, preserved ...
Peaches, white, heavy w)rup
Peaches, “hm heavy syrup ?
Peaches, white, heavy syrup ..........
s, Peaches, \11luw, flats, heavy syrup
Peaches, yellow, heavy syrup

¢'s  Peaches, yellow, heavy symp .
s, Peaches, yellow, heavy syrup ......
8, Peaches, yellow, whole, heavy w)mp
’s, Peaches, pie, not peeled
8
a

s

&

IEBRERY
-

v
L
C

¥

Peacl peeled
sal. Peaches, pie, not pe
Peaches, pie, peeled
ars. Bart., heavy syrup .
Pears, Bart.,, heavy syrup
l':ari Bart., heavy syrup
Flemish Beauty, heavy ﬂ)rup v
i ll.un Flemish Beauty, heavy syrup
luu Flemish Beauty, heavy syrup
Pears. Keiffers, heavy syrup ..
. Pears, Keiffers, heavy syrup
Pears, Keiffers, heavy syrup
Pears, light syrup
Pears, light syrup
Pears, pie, not pee
Pears, pie, peeled
xal, Pears, pie, not peeled -
Plums  Green Gage, standard
2's, Plums, Green Gage, light syrup
2's, Plums, Green Gage, heavy syrup .
3's, Plums, Green Gage, heavy syrup
's, Plums, Lombard, light syrup
Plums, Lombard, light syrup
Plums, Lombard, heavy syrp
Plums, Lombard, heavy syrup
Plums, Lombard, standard

&

ed

JKESNIRSLNKEE

B SN

2's, Plums, Eg heavy syrup

2%'s, Plums, . heavy syrup

3 Plums, Egg, heavy syrup

3's, Plums, Damson, heavy syrup ........

Gal.,, Pears, pie, peeled ............. %
:.7" Plums, Damson, light syrup

s,
3’s. Plums, Damson, light syrup
8, Plums, Damson, heavy syrup
sal. Plums, Damson, standard .........

0 ol el D e et 1D bt ek 0 e ek ok T ek et ek e D Bt et ek et 0D B Bt DD 0D bt 1D 1D St G0 bt bt et 1D 1D Bt bt 0D 0D Bt D 1D 3 bt DT et et i D Bt
=
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Group B are 2%c per doz. less than above.

ruits.
2's, BRlack pitted cherries. heavy syrup 7%
2's, Black not pitted cherries, heavy syrup 56
2's, Red pitted cherries, heavy syrup ..... %
2's, Red not pitted cherries, heavy syrup
Gals. Red pitted cherries ............

Gals.. Red not pitted cherries .........
2’s, White pitted cherries, heavy syrup
2’s, White not pitted cherries, heavy sy
2's, Black currants, heavy nymp
2’s, Black currants, preserved
Gals., Black currants, standard ..
Gals.. Black cnrrants, solid pack
2's, Red currants, heavy syrup
2's, Red currants, preserved ......
Gals., Red currants, standard
Gals., Red currants, solid pack
2’s, Gooseberries, heavy svrup
2’s, Gooseberries, preserved
2's. Gooseberries. standard
Gals.. Gooseberries, solid pack ..
2's, Pineapples, sliced. heavy n)nm vio
2's, Pineapples, shredded. heavy syrup
2's, l'mnmﬂn. whole, heavy syrup
3's, Pineapples, whole, heavy syrip ..
2's, Pineapples, sliced, Hygeian Brand.
2's, Rhubarb, preserved ..............
3's. Rhnbarb, preserved .
Gals., Rhubarb, standard
Raspberry—
25, black, heavy syrup .........
23, black, preserved
21, red, heavy syrup
2s. red, preserved
2's, Strawberries, heavy nrup
2's. Strawberries. preserved ....
Strawberries, standard ..
Gals., Strawberries, solid pack

o

35888;3388388888&!8&‘&!

7

2
3 52%

Group B are 2%c per doz. less than above.
SALMON PRICES.

Bockeye—
1 1b. talls 2 87T%
1 Ib. flats .. 2%
% 1b. flats 170
(5 case lou 2%c doz. less.)
Red spring, 1 1b. talls 250
Red, % 1b. flats 160
Cohoe, 1 1b, talls 230
Humpback, % 1b. flats 0%
Humpback, 1 1b, talls .... 1%
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MANITOBA MARKETS, ;
POINTERS—
Sugar—Weak.
Figs and Raisins—Strong.

Winnipeg, Oet. 23.—Splendid weather
has generally prevailed since last review
and business has received quite an im-
petus in consequence, The great grain;
erop is moving in fine style and Winni-|

peg receipts average about 1,200 ears\

per diem or 15,000,000 bushels. Prices
are keeping up well and money is eir-
culating freely. A marked improvement
in collections is reported.

Price changes are quite numerous in
some lines. In dried fruits, raisins are
strong and dried figs are likely to go
higher, the new crop being quoted at a
sharp advance.

There are also some changes in nuts.
Sugar is weak and further reductions
are reported.

Merchants, wholesale and retail are
optimistic ©of the prospects of fall
business,

SUGAR.—The extremely weak situa-
tion in the eastern market has brought
about further reductions here. Demand
is still good but not as keen as during
month previously.

Montreal and B.C. granulated, in bbls. .........

Montreal and B.C., in sacks ............ :
Montreal and B.C.. yellow, in bbls.
Montreal yellow and B.C. yellow, in sacks

A BRI, iississiisssanssdenniann
Icing sugar, in boxes, 2

SYRUPS. — Syrups are firm and in
fair demand but no changes in prices are
announced.

2 b, tins, per case .....
8 1b. tins, per case
10 1b. tins, per case
20 1b. tins, per case .
Barrels, per 100 Ibs. S Ciias .
Molasses, New Orleans, gal. ...... s B8
Molasse Barbados, gal. .. *
Maple ».)mp quarts, per €ase ........
Maple syrup, % gals. ..........
DRIED FRUITS. Raisin prices as
forecast in these columns some times
ago, are much stiffer. KEuropean lines
are dear, and scarce, but Californias
are plentiful and will hold back any
sensational advanee. No change is at
present announced in figs, but the new
erop is quoted at a sharp advance and
634 is the price to be for choice boxes.

BE

i
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=88
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Corn Syrup— .
Prunes Per 1b.

90 1008, 25s, s.p. 0 06%

99-100s, 10s, s.p. 0 (51'
80-99s, 25s, s.p. 067
80-90s, 10s, s.p. %
70-80s, 26s, s.p. ﬂré%
70-80s, 10s, s.p. %

60-70s, "."n 8.p.
50-60s, s AR e
40-50s, ..’54 BRI dossvnnins 5
Cooking Figs
Choice boxes
Half boxes
Half bags SRR
Valencia Raisins

oo oococoocoe

285 3
#EE #

Fine, f.0.8., %8s, s.p., per box . 24
Fine, selccted, 28s, s.p., per box . Zsé
4-crown layers, 228, s.p., per box 265
4-crown layers, lds, s.p., per box 120
4-crown layers, 7s, s.p., per box 0'.,5
Ne plus ultra, 82s, s.p., per box 22
Currants—
Dry, clean, per lb, .......... i 008
Washes, per Ib. 0 08%
1-1b. package 0 08%
2-1b. package 01T%
COFFEES.—Rios are quuted 1 cent

cheaper and other lines steady. From
the aspect of the New York coffee mar-
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ket coffee will rule firm for some time to

come.

Coffee—

Coffee—
Green Rio, No. § . . Srats 07
Roasted Rio ) 21
Green Santos 09
Roasted Santos .. . & 24
Chicory ...... . . 0 12%

Teas
China blacks, choice 0% 040
India and Ceylon, choice 040
Japans, May picking (5] ) 50
Japans, cholce ........cccccvvevcccsccsane 03 046

NUTS.—Many changes in nut priees
are to hand. On the whole, prices have
a decidedly downward tendenecy. Wal-
nuts, almonds, Brazils and peanuts are

all eheaper, Other lines are steady.

Bragll cccococsecsesscsssos e 013 014
Tarragona almonds . . 0 1%
Peanuts, roasted, Jumbos 012
Peanuts, choice o 0 09'%
Pecans Angpisse . 023
Marbot walnuts > ¢ 0 iltg
Grenoble walnuts . 01
Sicily filberts 5 0 1%
Shelled almonds . 033 03
Shelled walnuts ...... H 028

BEANS.—Beans are firm. Any hopes
of a reduetion following the harvesting
of new erop have bheen dispelled as the
Ontario erop is mueh below average
yield.

Beans, hand-picked, per bushel
Beans, 3 1b. pickers, per

Split peas, sack 98 Ibs
Whale peas

WINNIPEG.
FLOUR AND CEREALS. Flour
prices throughout the West have been
reduced from 30 to 50 cents per barrel.
Rolled oats have advanced 10 cents per
80-1b. sack.
Flour—
Ist patents, cwl.
nd patents, cwt.

Strong  bakers’, cwt
Rollel  Oats
J

20 1 sack
0 1h. sack

80 1b. sack

sacks .. 230

48 1b. sacks .. 115

NEW BRUNSWICK MARKETS.

St. John, N.B., Oect. 22.
tivity has inereased with the fall season
and orders are being received by the
wholesale trade in a most satisfactory
manner. The annual rush of freights
before the elose of navigation upon the
river has begun and the storing of wint-
er vegetables for the closed season is on
in earnest. The steamers down the St.
John river are bringing large cargoes of
farm produce for the local market which
grocers find in brisk demand, while they
in turn are shipping encouraging orders
to the river sections, and best of all re-
ceipts are of the best. Potatoes are
coming in large quantities and are really
much lower than was expected in price,
being sold from $1.15 to $1.30 per bar-
rel.

Much interest now centres in the Bal-
kan situation with loeal grocers. It is
feared if complications expected are ful-
ly realized in that territory, there will
be a difference in the cost of flour. At
present outlook for prices seems very
bright. In faet, it is thought, that if

Business ac-
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there is any change at all in Manitoba,
it will be downward. The bountiful har-
vest in the Canadian West as well as in
the United States has led loeal groeers
to advise their eustomers that now or
during the next few weeks would be a
good time to stoek in Manitoba patents
as prices will be low. The shortage in
the erop of Ontario, however, has foreed
price of winter wheat flour higher and
there may be advances in Ontario pat
ents before long.

Sugar market was weakened consider
ably this week and a decline of 10 cents
in all grades was made in quotings. The
beet erop in Europe is a source of mueh
satisfaction while Cuban reports are
also encouraging. In molasses, outlook
is for higher prices and immediate pro-
teetion i1s advised becanse stocks are re-
ported short. Pork and pork produets
are advanced and market is mueh firmer
in this conneetion. The same is true of
oatmeal whieh is twenty-five eents high
er, and still in good demand.

The country market is being well sup
plied with poultry and dairy products
Butter is firm but unchanged in price

while the same is true of

rs. (Chickens

are now being sold by the pound instead
of per pair, and are bringing 22 cents,

while 18 cents is asked for fowls

i .8 $0 15

Be hand picked, bushel . 325

Beans, yellow eye, bushel 3

Butter, dairy b 03 3

Butter, creamery, per Ib D27 )

Buckwheat, W., grey, bag

Theese new, b, D 15% Y 15
Currants. 1's, Ib 8 8t,
Canned Goods—

Beans, baked 1

Be ring !

i 110

P 1 140

Py 3 i

Pe 2 146

P 1 8

P s, d X

Pes s, o

Rasphe i 4

Strawberrie 2

Tomat 18
Clams i i
Commeal, gran 52
Commeal, bags 19
Commenl. bbls, 3%

hennery 03 )
a 2 32
n  Haddies 140 $ 5
o, dry 5 0
Manitoba
Ontario b 1 15
1b. ) 10% 1
.
per box 1
fanc
"

k. American clear 2
P'otatoes, barrel, new 12 14
Raisins, California, seeded )

Rice, per 1b 35 15
Y

Coh 85 8
Sugar—

Standan]  granulated 10 -

Austrian granulated i 8 L

Bright vellow 17 ‘8

N 1_vellow LB 15

5 O

Paris lumps

NOVA SCOTIA MARKETS.

Halifax, Oct. 22.—The most import-
ant ehange in loeal grocery market this
week is a drop of ten cents in sugar. Ex-
tra standard granulated is now quoted
at $4.90, which is $1.10 per hundred
pounds cheaper than it was twelve

months ago.
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\\'flnlzwl:(' erocery trade 1s now brisk.
Large orders are being filled tor coasta
potits, and the outlook is good for busi-
ness until the elose vf -
shore i""!l"

Fresh laid ecos are searce at 30 ¢ rs
per dozen ['here is also leerded
ne of in e recein .
er,

Barrelled por ‘

Former is (uot d at =28

$26.50 for lea Beet \merieat 3
$21 to $22. Smoked hams "
19 cents, the rhest priece for vears

There 1s a good demand for potatoes,
but most of t stock rin S
Island stoek is quoted here at 35 cents
New Brunswick potatoes are selling
$1.80 per three bushel bag {1
business 1s cood Girapes are e or
the market at 25 cents per bask |
ipple business is now a S t and
enormous shipments are bemng n ’
the London market Over 50000 harrels
were sent awayn rot ere t s week

LATE MARKET NEWS
loronto.— Live rs have strengthen
ed during the week on aecount eavy
demand, Prices went as s 38,45 at
country points and $8.75 loc \ Eees
are strong \s v butter Montreal is
sald to have made some ) L I
New Zealand stoek for Janunaryv-Febra

ary ~:\|nl|;\nr il W ¢ d vered

Grapelruit i1s easy and prices a X
]"v{\“i O Weake First s
new i\-lt,'h‘ W irrive
week PPriee \ T v
around F6.50 but w wlditional stup
ments prices will ease (i 1 Florida
oranges will ) i ! vhout two
weeks

“-'wx\ Is rep

TRADE NOTES
B. Bool Iter Winn peg
s I st ed by A Wisema
\ mottled s Vi s spect
startled t packers in e bhaser t of

the Rogers Fruit ( s warehouse, Win-

nipeg, recently, as it was revealed in the
separation of two large bunehes of ban-
aunas. The reptile, when first discovered,
was partially cotled n the grooves of the

fruit, and stirring torpidly. It was given

a wide berth at first, but, as its move-
ments continued slugeish, two of the
men |»]'v~rn[ proeut d a ) A indy Jar;s

and, while one held the vessel, the other
pushed the snake in coil after ¢oil, with
a stick. It was about eighteen inches
long. It was later transferred to a small
elass ease, and placed on exhibition in
the window of the Rome ecafe, near
Sherbrooke street, where erowds viewed

it last evening

gy s o
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Making a Profit on Every Department

Number of Retailers Discuss Losses on Broken Bottlés in Case
of Soft Drinks—A Store Criticized Where all Fancy Biscuits
Are Sold at One Price Regardless of Cost.

Careful management of each depart-
ment of the grocery store is“necessary
in order to secure a profit. Each de-
partment should be made to bear its
proper share 1n the maintenance of ex-
penses and the providing of profits.
Profits in each part of the business de-
pend to a large extent on the kind of
managenent.

That this 1s so was demonstrated quite
plainly at a recent gathering of grocers.
The article under discussion was bottled
water. **DBy the time the broken hottles
are allowed for,”” commented one dealer,
“*a person doesn’t-make much out of the
and he went on to tell of the
number of bottles he had broken and
how this elipped the profits on this
article.

““Why,’” spoke up another dealer, ‘‘I
have only broken one hottle since 1 be-
gan to handle 1t."’

b I=11 €SS,

Gets Pay for All Bottles.

Thus, it is shown that the kind of
management decides whether a depart-
ment shall be profitable or not. Anoth-
er dealer who handles soft drinks re-
cently said: ‘““Two years ago when I
began to handle soft drinks, I allowed
customers to take the bottles free of
chiarge on promise that they would re-
turn them. Some kept their promise
but the greater ‘majority did not. I
fizured that I made very little out of
soft drinks that year. When 1 went
around taking orders I found many of
the bottles at the customers’ homes fill-
ed with eating or some other home-made
produet.

‘I decided that the next year they
would not get their eatsup holders at
my expense. I now charge for each
hottle as 1t goes out whether it is to a
regular customer or not and refund the
amount when the hottle is returned.’’

At the same meeting of groeers men-
tioned hefore, the case of a dealer who
was selling all his faney biseuits at 16
cents regardless of cost, was mentioned.

““That would be alrizht if a sufficient
quantity of the lower priced ones could
he sold,”” commented one groeer, ‘“bhut
this seldom will he found to bhe the case.
You can trust the ]“.}s’it' to ])i('k out the
highest priced cnes every time. T don’t
consider it a satisfactory method of do-

ing busisess.”’

Reasons for Different Prices.

‘You will sometimes find,”’ spoke up
another, ‘“that there is a difference in
price at which eakes which cost the
same amount are sold at different stores.

For instance, a cake which eosts a cer-
tain price will sometimes be sold a
couple of cents higher by one dealer
than another. Perhaps they are both
figuring on making the same percentage
of profit, but one man takes into ae-
count the broken ones, and other losses
while the other does not. The broken
and unsaleable eakes and amount lost
in weighing, amount to considerable.

CANADIAN GROCER

Some dealers fail to take this into con-
sideration.’’

Here are some points well worth eon-
sideration.

——
A CRUEL JOKE.

A little girl entered the store, aceord-
ing to the story and deposited four eggs
upon the eounter.

‘‘Please sir, I’ve brought these eggs
back and muvver says you said they
were laid to-day, so she wants to-mor-

row’s eggs, ’cos these are something aw-
ful.”’

Grocers’ Reputations in the Housewife’s
Eye

Women Discuss Service of Respective

Dealers—Some Get

Poor Reputations While Others Are Boosted—To Which Class

Do You Belong?

A number of women were talking
about grocers and the service they give

“‘I went into Jones’ yesterday,’’ said
one, ‘““and I was in a terrible hurry too.
Jones himself was sitting at the desk,
while the boy was perched on a chair
fixing the shelves. Both continued with
their work, while I waited, all on pins
to get my goods and get back home. At
last the boy elimbed leisurely down from
the shelf and said, ‘do you want any-
thing?” I wonder what he thought I
went in there for. It certainly wasn’t
to admire their swift service. The other
stores will be pretty busy when I go in
there again, especially if I'm in a
hurry.’’

““I think the clerks at Blanks are so
obliging and nice,”’ ¢commented another.’’
When you go into the store, if they hap-
pen to be fixing anything, they drop it
at once and come to wait on you. I
think that is what gets them so muech
trade. People appreciate anything like
that. I know I do.”’

‘“Yes, they certainly are on the alert,’’
agreed a third. ‘‘I was passing there a
few days ago and stopped to look at
some pineapples which were at the door.
Immediately, one of the clerks was at
the door. ‘It’s about time to start pre-
serving pineapples,’ he said, and went on
to explain the different sizes and which
were best for putting down. T like
clerks to he willing to explain these
things to a person.’’

Apparently little escapes the eagle eye
of the exacting housewife, and he who
would court her favor sueccessfully,
must give attention to all particulars of
his service to make it as favorable as
possible to his customers. This little
dialogue shows that the grocer comes in
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for a great deal of discussion among the
public and it is all advertising, either
of a good or bad nature.

TWENTY YE.ARS Aco

Following items are from The Grocer
of Oectober 28, 1892:

‘“A test made at Kingston, Ont.,
of the use of black pepsin in milk
in order to increase the quantity of
butter is pronounced a failure.
The quality of the butter was in-
jured.”’

. . -

‘“Next year is expected to be a
fat year on the Fraser River. There
appears to be a regularly recurring
strong run every fourth year.”’
Editor’s Note.—Without doubt there

is a strong run every fourth year. The
last big salmon run was in 1909 so that
we may look forward to a heavy run in
1913

- - L3

““The prospect of the Hallowe’en
festivities is appreciated by the
irade here (Montreal). It 1is in-
creasing sale of nuts and fruits to a
material extent.’’

FEditor’s Note—IHere is an idea for
dealers of to-day. See that every cus-
tomer knows of the approach of Hallow-
e’en and that the attention of all is
called to fruits and nuts.
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Current News of the Week

Quebec.

(ieorge Robertson, deputy receiver
ceneral of St. John, N.B., and a former
member of the New Brunswick legisla-
ture, who died last week, was for many
years a retail grocer in St. John. His
establishment was of the highest elass,
both in appearanee, management, and in
the goods earried. Mr. Robertson was
among the first to import from the West
lll!“t‘.\

The Hon. C. J. Doherty, minister ot
justice was the speaker at a meeting ol
the Quebee braneh of the Canadian
('redit Men’s Association in St. Law
rence Hall, Montreal on Thursday last
[le expressed himself as in sympathy
with a uniform insolvency law for the
whole of (‘anada, and stated that if the
assoeiation would present the nueleus of
such a law he would give it his sup-
port. The Quebee hranch of the asso-
ciation has now a llwlltil('l'.~h.|' of 140.

At a meeting of the Montreal Mer
chants’ Association last week, the griev
anee of the merchants against the agri-
cultural interests whieh control the sale
of butter was presented to IHon. J, E
(‘aron, minister of agriceulture for Que
bee. A speecial eomplaint was lodged
against the system of selling butter and
cheese by the Co-operative Agrieultural
Society of the Provinee, and the mereh-
ants charged that the Government in-
spectors assisted in getting new members
for the society. It was also claimed
that the society had become commereiu-
lized, and that the Government diserim
inated in its favor by eclassing the goods
of its members. Mr. John MeKergow
contended that the quality of Quebee

cheese commenced to improve long be-

fore the society eame into existence.

Ontario.

Mr. Ditselweig, of Toronto, has open-
ed up a general store at Norwieh, Ont

Reid & Reid, grocers of Toronto, have
been succeeded by D. MeCoskery.

C. R. Templeton is opening a grocery
store on Gerrard street, Toronto.

P. . Milne, Queensville, Ont., has
sold his general store to F. W. Smith.

E. Mailloux, general merchant, Rus-
corn Station, Ont., has sold to Geo.
Fraba.

W. C. LaFraugh, general merchant, of
Mongolia, Ont., has sold to Adam M.
Darling.

John Joynt’s apple evaporator at
Lucknow, Ont., was destroyed by fire on
Monday.

. W. Thompson, grocer, of Niagara
Falls, Ont., has been succeeded by Brad
ley & Niehols.

M. Wilkins, Belmont,

his stoek ol groeeries to (. Bloomfield,

Ont., has sold

ind 1s retiring from business.
D, W. Clark, Toronto,

Ontario Retail Girocers’ \ssociation,

!il'\'\u!«'ll[ ol the

with Mrs. Clark 1s on a holiday trip to
New York

{ B. Parker, gencral merchant, of
Dexter, Ont., was married on Tuesday

last week, Miss | s| Spitler, of the
same town, beinge the bride

Sir Tho s Lipt f London, E
president of the Lipton Tea Co., was in
l'oronto this week Ile will make a trip
through Western Canad:
ing to England.

David \ Met'le | erchant ol
Owen Sound, Ont., was knocked down
and seriously injured by a runaway
horse. He suffered a fracture of the hip
hone and internal injuries

It is reported in Hamilton, Ont., that
John Forth, groeer, will give up business
on or bhefore Mareh 1 Mr. Forth is a
strong association worker, being active
ly conneeted with the Hamilton as well
as the Ontario R.G.A

The sum of $40 was stolen from the
till in the store of Wallace Hough,
Wingham, Ont., on Saturday last while
Mrs. Hough, who was in t‘i|.ll“_’v' of the
store was in the basement. There was
no one in the store when she left or re-
turned.

A. H. Paffard, of Davidson, Hay &
Co., and F. M. Sloan, of Jno. Sloan &
("o., Toronto, were last week elected to
the conference committee of the Toron
to Board of Trade '|“|“\ represent the
crocery and kindred lines seetion. H. C
Tomlin and John Turnbull were elected
to the bread and bisenit manufacturers

and confeetioners’ division

King Bros., ieral  merchants, of
Wingham, Ont., have just recently mo
ed into a new store It is a two-storey
brick structure, 33 x 75 feet, and botl
floors will be used for the d *;'il\ /|
oods. Fine plaie glass windows give
an abundanee of light while the store is
further given a bright appearance by a
metalliec eeiling. The bunilding will be

steam heated. Thomas and Robt. King
are the two members of the firm
William Hayes, a well-known grocer
of London, Ont., died suddenly on Thurs-
day last from blood poisoning contraeted
by a eut on his thumb. He was 74

years of age. His son, Cyril Hayes, at
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Fruits in Demand for Thanksgiving

Holiday Trade Gives Impetus to Fruits — Cranberries Selling
Quite Well—New Crop Lemons and Florida Oranges Will Soon
bhe on Market—Potatoes Promising Better—Preserving Fruits

Dwindling,

This week certain lines of fruit have
been 1n hetter demand in anticipation of
the Thanksgiving trade. Around every
holiday there i1s always a bhetter demand
for faney fruits, and thus the aetivity
in several varieties during the past
week. This is expected to continue the
first part of next week as another oe-
casion when fruit is in a little better
demand is Hallowe‘en, which eomes on

Thursday next. Cranberries, an essen-
tial part of the Thanksgiving dinner
have heen moving out well of late.

The season for a number of new lines

of imported fruits is here. Grapefruit
from Florida made its initial how on
Canadian markets last week. The quality
is excellent and with the large erop that
is expected this line should have a ¢nod
year. Reports as to the size of the erop
are just as encouraging; as ever and
there is a tendency to easiness. Florida
will shortly be sending forth some new
erop oranges, which also promise a good
yield, and reasonable prices this year.
New erop lemons will also soon adorn
our markets. They are now on their
way from Europe.
As noted last week, it seems possible
that the potiato situation may ner sarn
out as disconracing  as sorme dealers
would have us to believe. True, it is,
that rot has made its aprearance ‘n
some sections, as a result of tlie wet
weather whiel wus experienced Tlow-
ever, the opinion is gaining ground that
this is pretty well confined to low
ground and to the earlier varieties. Re-
cent arrivals seem to he more free from
rot. TFor instance, the first arrivals of
New Brunswick stock on the Toronto
market were particularly had, hut recent
shipments have heen quite good. Deal-
ers are hoping that the improvement will
continue.

The preserving fruit séason is decided-
ly on the wane. There are still some

peaches coming along in some sections,
but shipments will gradually dwindle to
the zero market. Grapes are quite a
feature just 'now and an appreciable
husiness is being done in them.

MONTREAL.

GREEN FRUITS.—Apples are shap-
ing up better and better. The fruit, it
is said by those who have examined
many oreharls, is of an exceedingly
high order, due largely to the spraying
methods adopted,

Apples, fall, No. 1
Apples, fall, No. 2 .

Bananas, crated = FIFAAE
Grape fruit, Florida, case

BGUNORE  «icoosonsssonsnanes
Limes, box IR SRR
Oranges, late Valencias 2 %
Pineapples, Cubans, cases of 24 ...
GIrapes ..............
Summer apple
Summer apples, No. !
California plums
California pears

California peaches i
Ontario pears, basket ..
Ontario plums, basket

TS YT
-
o

Ontario peaches, basket : 075
Pears, in barrels 800 1200

VEGETABLES.—Sweet potatoes are
finding a better demand, though there
has been a tendeney toward slightly
ligher prices. Onions, too, are being
largely hought. Spinach is becoming
scarcer but potatoes, eahbage and ear-
rots are somewhat more plentiful than
for the past fortnight.

Spanish onions, large Cases ....evveeeeen. e 250
Canadian red onions, per 1b, 18 002
Beans, green, bags ....... - 075
Wax beans ..... 075
Carrots, bags .. 07 100
R R S N AT 120
Cauliffower, dozen = " 0 60 07
Gucumbers, basket ............ R R AR 030 035
Peppers, green, basket -5 37
Radishes, dozen ............. 022
Sweet potatoes, per basket 200
New potatoes, bag - 100
Spinach, box P 100
Parsnips, bag 300 37%
Tomatoes ...... 300
Tumips, per 12

TORONTO.

GREEN FRUITS. — The local fruit
market lacks the hum of aectivity that
marked it a few weeks ago, when the
fruit season was in full swing. There
are still peaches coming along, but the
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quantity is dwindling, Grapes are the
big feature on the market now, and a
good business continues to be done. They
will probably last for two weeks more.
A certain business is being done in pears
and quineces.

Grapefruit, the new erop of which
came on the market last week has been
fairly well taken up, as the quality is
excellent. At present it is selling at
$5 per case. New erop Florida oranges
as well as new lemons should be on the
market before long. Apples are now be-
ing given more attention.
Apples, fall stock, per barrel ..............
Bananas, per bunch .......
Cranberries, per bbl. ...
Grapefruit, per case
Lemons, Verdelli
Limes, per 100 ..
Musk melons, basket ..
Oranges, late Valencias,
Imported Fruits—

Peaches, box

Grapes, Tokay,

Idaho plums, box
Canadian Fruits—

50
50

DO -3 w
rRs8LE8s

w8

Peaches, fancy, Leno, 11 qt. 068 0%
Peaches, ordinary, 11 . e 02 040
Pears, best quality ......... 050 0 60
Pears, lower grade SRS POSRLS Woae. <<~ 8 03
Quinces, basket ........ Seesve case~ B4 0 50
Grapes, 6 qt. basket .... . 017 019

VEGETABLES, — It was stated last
week that in the face of rot experienced
in several sections it was difficult to tell
liow the future of potatoes might rule.
The wet weather caused appearance of
rot on low land, but it was thought pos-
sible that the later varieties might not
he affected, at least not so much. The
hetter quality of recent arrivals would

seem to bear out this idea. In addition
some further shipments have bheen re-
ceived by loeal dealers from New Bruns-
wiek, and are of good quality while the
earlier ones were particularly bad in
respeet to rot.

Beets, earrots and turnips are being
quoted by the bag. Storing of these
lines will soon commence. Boston hot-
house cueumbers are quoted at $1.50 per
dozen, Sweet potatoes are ecoming along
in larger quantities, selling at $1.50 per
hamper and $4.50 per barrel.

Beols, DO DB ..o..ooo0acoee 075
Carrots, per bag ...... 07
Cabbage, per dozen 0 50
Celery, per doz. ... 0 35 040
T TR e R 012 018
Cucumbers, Boston, hot hou. . gads 150
Marrow, bushel basket .................... 015
Onions— ©
Marrow, bushel basket ................... 015
Onions—
Spanish, per crate ..........ccciveencee 2650 27
White picking, basket .... . 100 125
Yellow onions, 100 1b. sack 228
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Potatloes, Untario, per bag 100 110 I ¥ruit
Peppers, green, hasket .. ik ) 30 ears 1
Peppers, red, basket ............ Gthane X Flogid .

lomatoes, per basket . 03% n4n ¢ "raiberrion

Sweet potatoes, hamper 15 Florida grapefr

Sweet potatoes, barrel 150 |

WINNIPEG. :
FRUITS AND VEGETABLES.—There Wishiugton appics
is not quite so keen a demand for fruit Grapes, Tobay, can ;
and most preserving lines are off the S .
market. Blue grapes are plentiful and '
Florida grape fruit, and all lines of On- i et

tario apples are on the market.

B.C. Fruit Chances in the Prairie Markets

Reason Why So Much United States Fresh Fruit Is Sold There
—Buyers Complain of Poor Packing, Slow Transportation and
Heavy Freight and Express Rates on British Columbia Fruit
Market Should Be Better Later.

Calgary, Alta., Oct. 21 (Special). vme forward promptly. The chief rea
large quantities of fruit from the Pa i1 of this appears to be want of gouod
cific slope are bheing shipped to Calgary wganization for the assembling of the
and other points in the West this season different varieties. For instanee, whe
and selling at reasonable prieces. The & merchant in say Calgary ovders a can
crop east of the mountains on both sides i fruit, it is not likely to be all one
of the line is this year quite abundant ind espeeially if it is to be consizne
and of good quality. In British Colum- o some of the smaller towns. The ¢m
bia the peaeh crop is so heavy that it is cquenee is there is likely to be a delay
said large quantities are bheing wasted cetting together the different varieties
for want of sufficient facilities for hand required. This is a difficulty the ha
ling and shipping. lers on the prairies say they seldom me

in importing from the United Stat

Fault Finding Reported.

= FewWers
There is some mutual fault finding |
7 i o Crop Is Later.
tween the growers and shippers of Brit
ish Columbia and the fruit handlers in Another handicap upw e British (

the pruirie prn\‘ill('es. lumbia grower is the fact that his eroj
The former complain that the latter 's tWo weeks later than that of Was

are too prone to buy and import fresh Oue of the chief complaints, how

foreien erown fruit when just as good €ver, 18 the freizht and express rates
. . . - - 1 NI
{ not better can be obtained in their from British Columbia. This a diffi
own country and much nearer. On the culty over which neither the British Co

her hand the dealers in the cities of lwmbia grower nor the prairie handler

the plains retort that they would prefer as any
e prairies there i1s no competition and

control. From the Okanagan i«

purchasing their supplies from their
hrethren in the mountain provinee if the railways and express companies ap

conditions were as satisfactory as aeross puear to fully live up to the rule of charg

the line. ing all the tratfie will stamd. On the
In support of this they say that in ¢the hand the shippers fron e soul

British (‘olumbia the fruit erowing and bave the advantage of some eompetit i

shipping industry is not properly or suf Comparison of Rates.

ficiently developed to give the best re To wive an idea of the rates from the

sults or insure satisfaction to the hand
lers in the prairie eities. In Washington
and the other fruit-growing States o
the Pacific the industry is older and it
is claimed is better organized than in
Rritish Columhia. This vear with the
abundant erop the want of competent

coast to Alberta a few figures are suf
ficient. A shipment of 16 erates of
peaches from Kelowna, B.C., to Calgary
hy express cost $7.20 or 45 cents per
crate, while 12 hoxes of cherries from
Lewiston, Idaho, nearly three times the
. distance, cost $1.62 or 3814 ecents per
packers, shippers and handlers is severe )
ly felt and the consequence is that the
fruit does not reach the east in as good

hox

On apples the rate is more favorable

ire > o tha Biatie . e : o
condition as it should. to th y Brit ‘}' Columbia STV ““_
rate from Washington to Calgary 1s 95

Say Cars Are Slow. cents while from the Okanagan it is this

Another ecomplaint is that cars of fruit vear 59 cents, a reduction of 11 cents
ordered from British Columbia do not per 100 pounds
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Editor Canadian Grocer.—We would
be thankful to you for the address of
the agent of Messrs. C. & E. Morton,
London, Eng

QUEBEC DEALER

Editorial Note.- The agents are Watt,
Scott & Goodacre, 32 St. Sulpice St
Montreal

L K L

Editor Canadian Groeer [ shall
esteem it a great favor if you can supply
me with the following information. Have
Van Camps, makers of pork and beans,
soups, ete., an agent or traveler in East
ern Canada? Kindly reply through your
next issue if possible

A\ CLERK

Montreal, Que

Editorial Note.- A number of whole
sale houses handle these goods, but we
cannot locate an agent or traveler in
Eastern Canada. Will some reader kind
ly supply the information?
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Flour Reduced in Western Canada

Prices Winnipeg and West Reduced 30c. Per Barrel—Some Mills Quoting 50c.

Below Former Prices—No Change in Eastern

Causes Delay—Spot Flour Not Plentiful in East.

There has been a decline in Manitoba
flour as antieipated, and there hasn’t.
To make this statement more elear, it
mizht be explained that flour priees in
Western Canada have heen reduced but
in the eastern provinees there has heen
no announcement of any change.

It will be remembered that last week
we noted that reports from the West
suld that some mills had brought down
prices. In most eases the reduetion has
heen 30 cents per barrel, but there are
some mills as low as 50 cents helow
There has bheen no de-
finite agreement yet as to just what

former prices.

ficures will become general.

Prices in the ¥ast are unaltered. Tt
was anticipated that there would have
heen some e¢hange before this in keeping

with values on new ecrop wheat. It is
probable that there would have been

some change before now if the trouble in
the Balkans had not interfered. ‘“We
have heen expecting a change for the

past three weeks,”” said the Toronto rep-
resentative of one mill. ‘‘They are ap-
parently holding off on account of Bal
kan trouble. There is no use in setting
a price that may have to he altered in a
short time to meet changed eonditions.”’

While there has heen no announce-
ment of lower prices in the East, con-

fract bhusines for new erop goods is he

ing done at auite marked coneession.
This is mostly with hakers. ““There is a
seareity of spot flour,”” explained a flour
broker this week. ‘“While you ean buy
ahead for new goods at eonsiderably re-
dueed prices, vou have to pay the top
price for spot goods.”’

In regard to the reduetion in the West
and none in the East, an eastern miller
offered the arcument that they eould af-
ford to come down in the West as they
have heen on a higher hasis than the
East.

The shortage of rolled oats still con-
tinues, at some centres of the Kast, but
more so with some companies than with
others.

Demand for rolled oats has been quite
hrisk, taking hoth domestie and export
trade into account. Indeed, one eastern
miller stated this week that he had en-
ough business hooked ahead to keep him
husy close on to the end of the year.

MONTREAL.

FLOUR.—Still there are no changes
in prices here. The market is steady,
and it appears that it will econtinue so
for some little time. No considerable
chanees are looked for this month.

This week has seen a good deal of buy-
ing, many merchants stocking up. The
result has been a somewhat larger redue-
tion of stocks. There is plenty of flour,
however ,to meet the probable demand.

Still there is little, being done with
new erop wheat. Buyers are waiting to
see what will develop.

Winter wheat, fancy patents, in bags .... 450
Straight rollers, in bags ........... % 130
Manitoba 1st Spring wheat patents, bags..

Munitoha straight patents, in bags

Manitoba strong bakers, in bags
Manitoba second, in bags ..................

ROLLED OATS. Business is satis-
factory in volume. The week has not
seen any changes in price, and none
seem likely to come at onece.

3=8B8L

Fine oatmeal, single bag lots .......... 3
Standardl oatmeal, single bag lots ....
Granulated oatmeal, single bag lots
Rolled oats, 90 lbs, sacks, jute, 25 bags
T S RSO B 2 2 40
Rolled oats, jute bags, 90-1b. single bag

@

DO s s e v e
Rolled oa barrels
Rolled wheat, bbl. ..
Hominy, 98 1b. sack ...........
Bolted cornmeal 100 bags .

B e
R¥sigR

TORONTO.

FLOUR.—There has been no redue-
tion in Manitoba flonr on Ontario mar-
kets, although prices in Western Can-
ada have taken a drop. A deeline has
heen anticipated but the trouble in the
Balkans is the reason assigned for the
delay. As regards the drop in the
West, one miller said this week, ‘‘They
were high out there and ean afford to
reduce prices. We didn’t go up to so
high a basis on this market.”

46

Provinces — Balkan

Trouble

While there is no announced deeline as
vet, contraet business is being booked
ahead with bakers at econsiderably re
duced figures. ‘“You ean buy ahead at
lower prices,”’ said one man this week,
““but you have to pay top price for spot
voods, which is in small supply.”’

Manitoba Wheat,

1st patent, in car lots, per bbl. .. [ B (]
2nd patents, in car lots, per bbl. . 52
Strong bakers, in car lots, per bbl. ...... 50
Feed flour, in car lots, per ton .......... % 2w
Winter Wheat.
Fancy patents, domestic consumption... 4 8§ 515
Patents, 90 p.c., domestic consumption. 4 56 48
Straight roller, domestic consumption 4% 45
Blended, domestic consumption ......... 485 505

CEREALS.—Situation in rolled oats
shows no change. Wlhile some mills are
hetter situated in regard to supplies
than others, eonditions with some firms
are acufe. For instance, the Toronto
hraneh of one big mill has not reeeived
any bulk rolled oats since the first of
the month and only one ear of package
goods, Needless to say wholesalers are
clamoring for supplies. Relief is hoped
for by this ecompany in 10 days. New
erop western oats are beginning to eome
forward in more appreeiable quantiiies.

Rolled oats, small lots, 90 Ib. sacks ... 2 50

Rolled oats, 25 bags to car lots 24
Standard and granulated oatmeal

e T IR T AR 27
Rolled wheat, small lots, 100-Ib. 300
Rolled wheat, 5 barrel to car lots. 280 29
Cormmeal, 98 1b. bags, 256 bag lots. e S8 2%
Rolled oats in cotton sacks, 5 cents more.

MILL FEEDS.—There is no change in
either hran or shorts and they are still
firmly held. Milling of new wheat has
not by any means reached appreeciable
proportions as yet.

&—
PHRASES FOR ADS.

The people’s popular groeer.

The right goods at the right price.

A sale is not a sale unless you are
pleased.

A little out of the way—but it pays
to walk.

Don’t buy from pictures-come in and
see.

Reliable merchandise, reasonably prie

ed.
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Fish Trade Appreciable for Season

Compares Well With Other Years—More Dealers Taking Hold
—Smoked and Prepared Lines Moving Better—Oysters Are in
Better Demand—Scarcity of Fresh Halibut and White Fish.

The fish trade appears to be quite up
to the standard for the season This
is indieated in reports whieh eome for
ward from different centres of the Dom
inion. More dealers are taking hold as
they now have more time to devote to
this department while those who have
already been handling fish are adding
additional varieties. There has been a
seareity of fresh halibut on most mar
kets and some frozen stoek has had to
be used. White fish is also searce.
Smoked and prepared lines of fish are
heing taken up beter, now that ecooler
weather has set in.

There has been an improved demand
for oysters this week in anticipation of
a good trade around the Thanksgiving
holiday. The weather is now also more
conduecive to demand in this line while
another important factor is the improv-
ed quality. By the middle of November,
the (]llﬂ“f_v is (’xpm'h'd to be ahead of
last year at the same time.

QUEBEC.
MONTREAL.—The week has seen a

drop in oyster prices—a drop whieh
comes just when the retail demand is
erowing rapidly. Those who had their
order placed in time will have secured
the supply needed to meet the Thanks-
giving day trade at this more attractive
figure,

The holiday trade, it seems, will be a
large one. The early part of Oectober
was just a little warm for oysters. It
takes epol weather to make people long
for stews and fries. Now, however, the
cool, erisp days have come. There is cer-
tain to he a heavy demand, and indeed
this is already reflected in the orders re
ceived by the wholesale dealers.

The week sees a seareity of fresh hali-
but. Little is to be had, but this lack is
partially offset by shipments of frozen
halibut. Lake fish is plentiful with the
solitary exception of dressed pike.

Haddies, fillets and kippers are to be
had in good quantities. Also, there is
plenty of honeless smoked herring. All

these lines are being larcely ordered,
the fish trade evidently being largely on
the merease,

FRESH AND FROZEN

Fancy spring salmon, per Ib. ) 18
lLarge shad herring, each 0
Market cod, cases, 250 lbs., per b i
Less than case i
Smelts, fancy . . |
Haddock

Halibut, p Ib.

Herring, frozen, per 100 fish 1 &
Mullets 0 Odig

"1Ke Iressedd and head

Steak, cod ... ®
Mackerel . - 0!
B.C. red salmon 0w ) 11
New QGaspe salmon, per 1b, ) 15
Qualla salmon . 4 ) 0T 8
No. 1 smelts, per 1b. . )
Lake trout, per Ib,

Whitefish, large, per Ih J

Pure cod tablets, 20 1-1b. tablets 2
Whitefish, small, 1b. ) 06

Barbotte (dressed) bullheads. per Ih.
PREPARED FISH
Boneless cod, in blocks or pkgs., 1b. 810, 11
Dry pollock, 100 Ib. bundles, per bundle 5
Shredded cod, 2 doz. in box, per box
Boneless strip eod. 30-1b. box
SALTED AND PICKLED,
New green cod per bbl., 200 lbs.
New Labrador herring, per bhbl
New Labrador herring, per half bbl
No. 1 mackerel, pail
No. 1 mackerel, half bbls,
Lake trout, kegs
No. 1 green haddock, per 200 lbs 75
Salt eels. per Ib.
Salt sardines, bbis,
Salt sardines., half bbils.
Lake trout, half bbl.
Seotch herring e
Scoteh herring, keg
Holland herring, half bbi
Holland herrﬁnﬁ keg .
Boneless new herring, 10-1b. boxes
Salt eels, per b, .
Labrador salmon, bbls.

BMOKED.

Bloaters, box ........... . l
Yarmouth bloaters, fancy, per box 1
Haddles, fancy, 151b. boxes, per Ib,
Fillets fancy, 151b. boxes, per Ib
Herring, new, smoked, per box 18
Kippers (small), per box of 50 fish
Smoked salmon, per Ih

SHELL FISH,
Solid meats—Standards, gal., $SLIT5

mew

EBEBREs

SEB35ER

SAD T

“
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8

selects, gal 2

Solid meats -Standards, gal T0; selects, gal
ONTARIO.
TORONTO.—Loeal fish dealers report

that the fish trade is appreciable for the
season of the vear. It has not really got
under way, but more retailers are taking
hold each week and it is fast developing
a healthy tone. White fish are searce
and frozen stock is being used. There
is not enough fresh halibut eoming along
and some frozen stoek is also being used
in this line.

Under the better quality of oysters
and the cooler weather, there is a brisker
trade being done in this line. The con-

sumption so far this season is said to
well up with last year.

&

RS,

Smoked Kippers are quoted v
$£1.25 per box, w le Labrador T
in kees are higher at 3.25
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NEW BRUNSWICK

ST, JOLIN 'he supply o \
and halibut  fel off considerably
week Hard blows off the coast w
little rain have been sihl
c¢line in stoeks. The ehief shipment
mackerel this week ve been from Yar
mouth, and they have been re \
from 8 to 10 ecents It s said
week by a loeal fis lealer that vessel
owners about Lunenbw id eonferred
regarding prices amd as a result
the cost of fish would be increased

to about $6.50. There has been a deeline

n the eateh in the waters near Lunen
bure this vear, the difference being about

25,000 quintals

NOVA SCOTIA
HALIFAX.—The local fisl

are becoming a little more active On

markets

the western shore this week some fair
catehes of mackerel were made, hut they
are far below the average for season
Prospeets are not bhright for anv large
catehes. The inshore fisheries are fairly
good, but the bank fishing is poor, and
the trawlers now out are getting few
fish. The total eateh of the Lunenburg
bank fleet this season is 211,080 quintals,
as against a ecatech of 216,450 quintals
last year., More vessels were engaged

but the average catech was smaller
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Butter Maintains Its Firm

Froduce ¢ Hovisions

Position

Additional Advances at Several Centres—Demand From West Has Prevented
Accumulations Elsewhere—Opinions as to Future Vary—Egg Receipts Falling
Offi—Poultry in Demand This Week—Little Too Early for Turkeys.

The batter market eontinues to main-
tain a firm and interesting position, Al-
though prices now average from 114 to
2 cents per pound higher than a year
ago, strength still eontinues and values
at many centres have been further ad-
aneed during the past eouple of weeks.
I'he situation is shown by a eomparison
of - prices at Que., the
centre of a big produeing distriet. On
Saturday last, the ruling price at that
place was 3114 cents as compared with
2914 the previous week.

Although not a single package has
heen <hipped to England this season as
azainst over 133,000 packages to this
date last year, prices have slowly but

(‘owansville,

certainly heen elimbing to a higher level
sinece early July and are now about 2
cents above ruling values of one year
ago. Probably the most important fae-
tor in hringing this about has heen the
nereased demand from the Northwest
md British Columbia.  Already there is
held a large quantity in storage in Mon-
treal for western acconnt and there are
till mquiries.

As to the future there are
opinions expressed. Some dealers think
that demand from the West will prevent
any accumulations elsewhere. In some
quarters the opinion prevails that with
cheese factories elosing, there will be a

various

larger produetion and an easier ten-
deney.  Whether this will prove true or
not depends 1o a large extent on the
kind of weather during the next month.
A continued open fall would probably
add materially to the make.

I eces there is also a stronger feel-
ing, resulting from the decrease in re
Wiholesalers are experieneing no
little difficulty in getting enough fresh
stoek to fill the demand and some ecold
storage stoek is now heing used. Egg
prices attained quite a record mark last
winter and they are certainly getting off
to a good start in that direection this
season.

celpts,

Poultry lras been in the limelight this
week on aceount of the Thanksgiving de-
mand,  Turkeys are supposed to be con-
nected up with this oeeasion but this year
in most distriets they are found lacking
somewhat in both quality and quantity.
GGeese are in a better position and in
many cases have heen substituted, while
other lines ‘also eame in for their share
of attention.

TORONTO.

PROVISIONS.—There is a fair move-
ment of hog produets reported by most
hiouses. Seareity of haeks still eontinues
with several firms and there is an under-
tone of firmness. Some houses are quot-
Most prices on long eclear
rule from 14 to 15!, cents aeeording to
the size of the sides. One firm quotes
80 to 100 Ihs. sides at 1314 cents, 50 to
S0 at 14e., and 55 to 65 at 15 cents.

Apparently farmers did not feel like
aceepting lust week’s priee for hogs, and

ing higher.

quotations had to be inereased this week.
ruling at $8.10 at country points. Prices
have come down considerably from the
the high point but further eoncessions
are eonceded as [)():-‘S”)]l'.

Smoked Meats

Light kams, per lb. .... 017% 018
Medium hams, per lh. ...... 017 017%
Large hams, per Ib. . R 015 016
Backs, plain, per b : ! W 0 21'%
Backs, pea meal eeee 021% 0224
Breakfast bacon, per lb Sl 018% 019
Roll bacon, per Ib s 014X 015
Shoulders ............. s 611% 012
Pickled Meats—Ic less than smoked.
Heavy mess pork, per bbhl 2 2060
Short eut, per bbl, : L2100 B00
Cooked hams 025 0%
Long eclear bacon 014 0 15%%
Lard, tierees, per Ib. . 014% 0143
Lard, subs, per 1b. 014% 015
Lard, pails, per Ib. ......... 616 0 16%
Lard, compounds, per 1b., tierces ...... 009% 010

®
s

Live hogs, local . sessscee
Live hogs, at country points ........ et ARy 810
Dressed hogs . e L1200 12 60

BUTTER. Again there is a slightly
firmer feeling and inside quotations on
bhutter have been advanced. ‘‘Tt is the
high figures that Montreal is paying that
is causing us to pay higher prices,’’ said
a local dealer this week. ‘‘Fresh made
goods is pretty near keeping us going
but ereameries point to the prices that

are being paid in Montreal and demand
the same.”” The West is a big faetor in
the situation and the demand from that
direction is apparently havipg a good
deal to do with the firmness.

Per 1b.
Fresh  erecamery pring . 029 0 30
Creamery solids ............ o & k. 0
Farmers' separator butter ... P Es st 026 028
Dairy prints, choice ............ sisee B 0 02
Dairy solids ........... sasiis . 023 02

EGGS.—Higher prices are being de-
manded for eggs this week for the rea-
son that has been pointed out before.
Receipts are dropping off to a marked
degree and with a few houses some stor-
age stock has had to be used. With
prices having attained such a high price
so early in the season, it would seem
that we are in for a winter of high
prices, unless something turns up to al-
ter the situation.

As high as 32 cents is heing asked for
some seleet stock.

New laid eggs, per doz. 029 0 30
Firesh eggs, per doz. . PR 02 02

CHEESE.—There is little ehange in
veneral situation. Prices at country
hoards show little variation from the
previous week.

s R

ARERLAB 015 8 15%

.o cssssss 016% 015
..... visrssss OB LR

POULTRY. This is a week of eonsid
erable importance in poultry, in antiei-
pation of the Thanksgiving trade. Deal-
ers expect to be pretty well able to sup-
ply demand. The season proves to be
too early for turkeys, both in respeet to
quality and quantity. The dressed ar-
ticle will probably rule about 23 to 28
cents per pound. Geese are in good
supply and the quality is also quite good
so that they will likely be in good de-
mand. They will sell at about 13 cents
per pound. There is a slightly firmer
feeling all round in poultry this week.

LIVE POULTRY (prices paid to country merchants)
Spring chickens el o O 013

Spri ducks . 012 013
0ld fowl oo sess 009
Roosters .00 008
’(l;"x':::yl g g
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THE CANADIAN GROCER

WHOLESALE PRICES (to city reuilen)
Spring chickens, 1b. 17

Spring ducks, Jruud lh 5 U 18 02
Fowl, dressed ............cco..o. . 012 ou
Turkeys, dressed SERN poUBR I © 0%
Geese, dressed ........ 013

HONEY.—A Idll‘ tmdo 18 henw done
in honey. There is no change in prices
or general situation.

White clover honey, in combs, No, 1, doz. 275 i
Honey, » ed—

Clover honey, 6-1b, pails, per Ib...... 12
Clover honey, 10-1b, pails, per lb...... " 12%
Clover honey, 5-1b. pails, per Ib...... .... 0 levy
Buckwheat, 60-1b, tins, Ib............ . oor 008
MONTREAL.

PROVISIONS.—A few advances in
bacon and in lard are noted this week.
The general tone of the market, indeed,
is upward, and seems likely that the
high prices will obtain for some time.
In some lines still higher ficures are
likely to be reached.

Long clear bacon, heavy, b, . 0 13%
Long clear bacon, light, 1b. ....... 0 14%
Hams—
Extra large sizes, 28 to 40 lbs., per Ib 0 e
Large sizes, 20 to 28 lbs., per Ib. 016
Medium sizes, 15 to 19 Ibs., per Ib 0 16%
Extra small sizes, 10 to 14 lbs., per Ib 0 18%
Bone out, rolled, large, 18 to 25 lbs., per Ib 0 16%
Bone out, rolled, small, 9 to 12 lbs., per Ib 0 18
Breakfast bacon, English, boneless, per 1b...... 019
Windsor bacon, skinned, backs, per Ib 020
Spiced roll bacon, boneless, short, per 1b 016
Boiled ham, small, skinned, boneless 02 0T
Hogs, live, per cwt, 8 60
Hogs, dress, per cvrt 12 50 12175
Pure Lard—
Boxes, 50 1bs. net, per b, .. 0 10%
Cases, tins, each 10 1bs per 1h ) 16,
(ases, tins, each 5 lbs., per Ib. . 0%
(ases, tins, each 3 lbs., per Ib 0 16
Pails, wood, 20 Ibs. net, per Ib. 016
Pails, tin, 20 lbs. gross, per 1b . 0w
Tubs, 50 lbs. net, per lb. ..... 0 1%
Tierces, 375 Ibs., per Ib, 0
One pound bricks ......... 0 13%

Compound Lard—
Boxes, 50 lbs., per Ib. 0
Cases, 10-1b. tins, 60 lbs. to case, per Ib 0
Cases, 51b. tins, 60 Ibs. to case, per Ib 0
Cases, 3-Ib. tins, 60 lbs. to case, per Ib 0
Pails, wood, 20 Ibs. net, per Ib. 0 10%
Pails, tin, 20 lbs. gross, per Ib. 0
Tubs, 50 1bs. net, per Ib, 0
Tierces, 375 lbs., per Ib. 0
One pound bricks 0
Pork—

Heavy Canada short cut mess, bbl., 3545 pieces 2T 0

Canada short cut back pork, bbl., 4555 pieces. 27 00

l|nvy short cut clear pork bbl. 230

(lear fat backs ve 25 50

Heavy flank pork, “bbl. ... 2 50
Dry Balt Meats—

Green bacon, flanks, 1b. . 3 o

Plate beef, barrel 1700 18 00

BUTTER.—From the West has come
a large demand, and as the loeal eall
has kept up—indeed inereased largely
and as supplies have not inereased any
thing like in proportion, the prices have
naturally risen. Indications are that
further advances will be struck within
another week. Tandlers are experiene-
ing a good deal of diffienlty in seeuring
supplies to meet the growing demand.

Creamery  blocks ) 3l'e

Dairy tubs, 1b. 0 2% 03
LY " a 5 :
KGGS. .\nplbllxs continue inade-

quate, indeed as each week passes the
difference bhetween the demand and the
supply is more striking. The eggs do
not seem to bhe forthecomong. A econsid-
erable advance was struck this week in
new laid eggs. Handlers are loth to
predict, but it seems certain that high
prices are to be expected. A further ad-
vanee is quite possible, in view of the
faet ‘that no relief is in sight for the
inadequate supply.

New laid eggs, per doz. ) 40
Selects . wessens 032
No. 1's 0%

POULTRY. Pm\] is fﬂlrlv plentiful,
and it is well that sueh is the case, for

the demand is heavy. To date there has
been a somewhat remarkable lack of ord-
ers for geese. Few of these are on
hand, not so much that they are searece,
as that there is no eall. For turkeys,
too, the demand has not reached great
proportions, though the approach of
Thanksegiving has eaused a considerable
awakening. Chickens and ducks are
moving well. Prices are rather lower
than they were a week ago.

Turkeys. \u 1 |-er 1b. 0%
Turkeys Ib 2 ) >
Chickens pxr 1b.
} "
I ‘¢ M 3
per 1b 5
WINNIPEG.

PRODUCE AND PROVISIONS

Lard is firm and further advanees are

expeeted. There is nothing new to re-
port in other lines. Eggs and butter are
both reported as scarce and likely to go
high throughout the winter

Land, tierces 5
3 Ib tins, cases ) 65
5 Ib. tins s 3 55
10 1b, tins s 1
2 b, pails o
% Ib. tubs 0
L Ib. bricks
{ 1 Meat
Hams %
ong . 5
Short clea ) 6
Shoukders ».
Baco -
'}
Onta
Ontari \ .
Ma b L
Ma
"
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Good Location Helps Provision Trade

Well To Be Where People Pass — Trenton, Ont., Store Has
Street on Three Sides—Right in the Flow of Trafic Where

Large Number of People Pass

This Has Helped Provision

Trade—Fresh Sausages are Handled.

Location has sometimes a good deal
to do with determining the amount of
business which a store will do or the
trade it will find possible to work up in
certain departments. FEvery merchant
realizes the value of heing so loeated that
the largest number of people will pass
the store. Just what the reason is, we
will not attempt to explain but people
seem to be inelined to deal at the store
which is the least out of the way. Thus,
the desire of merchants to be in a loea
tion whieh eustomers consider as handy
to deal at.

Streets on Three Sides.

It is not very often that a merchant
has a store with a street on each side
of it Sometimes his store borders on
two streets as when he located on a
corner but very infrequent is it that a
street passes along each side of the
building as well as the front Such,
Im\w\nr is the singular position of the
store of T. MeConville, a grocer of Tren-
ton, Ont. THis store forms a wedge
W 'll"'(' fwo sire (".‘ converde ;lf an iill'_'lt'
of about 35 degrees. Thus he really has
a publie thoroughfare on three sides of
his store.

In the Traffic Zone.

The number of people who pass the
store is large, not only becanse of his
location on three streets but also his
location in respeet to the distriets to
and from which there is always a heavy
traffic. The people from the main resi-
dential portion of the town must pass
his store on their way to the post-office,
while those people in the other section
of the town must pass it in going to the
market.

49

\ separa L | ! | ~
s mau ! 1 S re a S &
handy place custoners il co
siderable business 15, as a result, done
\ ecounter with two small marble slabs
s devoted to the line (On one end ol
this counter 1s a vase in w 4 chieese Is
shown, while another display case sit
wmted on the counter eontains  butter
To the rear 15 a large refrigerator with
class front i which meats are kKeplt

Fresh Sausages Handled.
One line which 1s handled m the pro

vision department is fresh sansages. The

store does not find 1t possible to carry
them recularly but they are brought
each Saturday and during some parts ol
the vear it is found possible t andle
them more frequently I'hey are, how
ever, brought 1 each Saturday and eus
tomers knowing this do not order other
fresh meat for that day

Now that the weather 15 beeoming
cooler, a good many grocers are taking
up the sale of fresh sausages and some

of them have already worked up a con

siderable trade this fall. A good many
dealers have also adopted the idea of
celting them in on certain dJdays each

week, customers being made acquainted
with those days that shipments come 1n
As a result many look forward to then
Some grocers have got regular orders
from ecertain customers for a ecertain
amount each time a shipment comes 1n
A dealer is enabled to work ahead so
that by the time the shipment comes in,
he may probably have a goodly portion
sold, so that they are all disposed of
hefore it is possible for the quality to

hecome impaired
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THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH

BAKING POWDER.

W. H. GILLARD & CO.
Diamond.
1-4b. tins, 2 doz. In case ..$2 00
1%-1b. tins, 8 doz. in case.. 125
3%-1b. tins, 4 doz. in case .. 073

ROYAL BAKING POWDER.

Sizes. Per doz.
Royal—Dime .... .... .... 0935
= L TR S R

AR o Y e e
LTS | R SRR 2 55

i e P R 385

- e B 4 90

R R R R 13 60

5 T Rl A SN 22 35

Bauarrels-—When packed in barrels

epe per cent. discount will be

allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-1b. tins, §2;
12-0z. tins, $1.60; 8-o0z. tins, $1.20;
6-0z. tins, 90c¢; 4-0z. tins, 65¢;
He tins, 40c.

BORWICK'S BAKING POWDER

Sizes. Per doz. tins.
Borwick’s 14-1b. tins ...... 135
Borwick’s %-1b. tins ...... 235
Borwick’s 1-1b. tins ...... 4 65

COOK'S FRIEND BAKING

POWIDER.

Cartons Per doz
No. 1, 1-lb., 4 dozen ...... 240
Ne-k 1-lb., 2 doxen . .... 2 50
No. 2, 5-oz., 6 dozen ...... 0 80
No. 2, 5-0oz., 3 dozen ...... 08
No. 8, 2¥%-0z., 4 dozen 015
No. 19, 12-0z., 4 dozen .... 210
No. 18. 12-0z., 2 dozen 2 20
No. 12, 4-0z, 6 dozen ... 070
No. 12, 4-0z., 3 dozen ...... 07

In Tin Boxes—

No. 18, 1~1b., 2 dozen ...... 3 00
No. 14, 80z, 3dozen ...... 175
No. 15 4-0z., 4 dozen ...... 110
No: 36 9%as ... 725

No. 17, 5-1bs o .. 1400
FOREST CITY BAKING POW-

DED.
BRI S i s 07
ol AR S S AN 125
2-0n. LIRS .. il i 17
BLUE.
Keen’s Oxford, per 1h. .... 017
In 10-1b. lots or case .... 016

COUPON BOOKS—ALLISON’S.

For sale in Canada by The Eby-

Blain Co., Ltd., Toronto; . O

Beauchemin & Fils, Montreal, $2,

$3, $5. $10, $15, and $20. All same

price, one size or assorted.

UN-NUMBERED.

Under 100 hooks ....each 0 04

100 books and over, each 0 031

500 books to 1000 Lhooks 0 03
¥or numbering cover and each

coupon, extra per hook 1% cent.

CEREALS,
WHITE SWAN SPICES AND
CEREALS, L'TD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.

The King’s Food, 2 doz. in case,
per case, $4.80

White Swan Barley Crisps, per
doz., §)

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.

White Swan Self-rising Pancake
Flour, per doz., $1.

White Swan Wheat Kernels, per
doz., $1.50.
White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.
DOMINION CANNERS.
Aylmer Jams. Per doz.

Strawberry, 1912 pack ....§ 2 156
Raspberry, red, h'vy syrup 2 15
Black currant ............. 200
RES CHFEANE ... ionsee 185
Peach, white, heavy syrup 1 60
Pear, Bart., bheavy syrup 1 T7%
Jellies.
ReGeBIPEBE oo oo vovoinins 2 00
BigckE CREFRDE ... ... c00s 220
CEbapple ... i s 165

Raspberry and red currant 2 00
Raspberry and gooseberry. 2 00

PIOM BRI Cies eseias P T
Green Gage plum, stoneless 1 65
Gooseberry ...... e weaa A
L e s 155
Marmalade.
Orange jelly ...... APEREIEtes S 1
Green fig ...... Teaa ue ve e
RO v vess  sanisn s L
Pineapple ...... T ISR 200
g A RS R, 225

Pure Preserves—Bulk.
5 1bs. 7 lbhs.

Strawberry .... .... 069 095
Black currant ...... 065 009
Raspherry .... .... 069 095
14's and 30’s per lb.
SEEBWBOLEY ivhv oiein PR
Binck currant ... ...... 013
RASPhErsy ... ..... sve AN

Freight allowed up to 25¢ per
100 1bs.

COCOA AND CHOCOLATE.

THE COWAN CO., LTD.

Cocoa—
Perfection, 1-1b. tins, doz.. 4 40
Perfection, 14-1h. tins, doz. 2 35
Perfection, 14-1b. tins, doz. 1 25
Perfection, 10¢ size, doz... 0 90
Perfection, 5-1h. tins., per 1b.0 35
Soluble, bulk, No. 1, Ib... 0 20
Soluble, hulk, No. 2, 1bh. ....0 18
London Pearl, per 1b. .... 0 22

Special quotations for Cocoa in
barrels, kegs, ete.

Unsweetened Chocolate—
Supreme chocolate, %’'s 12-

Ib. bhoxes, per lh. ...... 0 385
Perfection  chocolate, 20c¢
size, 2 doz. in box, doz.. 1 80

Perfection  chocolate, 10¢
size, 2 and 4 doz. in box
per dom. ;..... el 0 950
Sweet Chocolate— Per 1h.
Queen’s Dessert, 14's and

14's, 12-1b. hoxes ........ 0 40
Queen’s Dessert, 6's, 12-1b.

R R e sk 0 40
Vanilla, %4-1b., 6 and 12-1b

DOXES .....: T s a4 035
Diamond, 8s, 6 and 12-1b

R R R SR, 028
Diamond, 6’8 and 7's, 6 and

12-1b. hoxes ...... ...... 0 24
Diamond, 3%’s, 6 and 12-1b.

DO o i v asranias 025

Icings for Cake—

Choceolate, white, pink, lemon,
orange, maple., almond, cocoa-
nut, cream, in 14-1b. packages,
2 doz. in hox, per doz.. 0 90
Chocolate Confections—Per 1b.

Maple buds. 5-1b. hoxes ... 0 36

Milk medallions, 5-1b. bxs. 0 36

Chocolate wafers, No. 1,

B-1b. DOXES sieeie sesves . 030
Chocolate wafers, No. 2,

B-1b. BOXeS . .cviv saenss 025
Nonpareil wafers, No. 1,

S-lh. DOEGE ..vs i aeieuve 0 30

Nonpareil Wafers, No. 2,

B-1h. DOXER (oo svsienens 025
Chocolate ginger, 5-1b. bxs. 0 30
Milk chocolate wafers, 5-1b.

DO ccssss siravs sivve O 9
Coffee drops, 5-1b. boxes .. 0 36
Lunch bars, 5-1b. boxes .. 0 368
Milk chocolate, 5¢ bundles,

3 doz. in box, per box.. 135
Milk chocolate. 5¢ cakes,

3 doz. in box, per box.. 135
Nut milk chocolate, 14's, 6-

Ib. o BN viiwe witess 0 36
Nut milk chocolate, 14's, 6-
1b. DOXRn, BB e cvs sibens 0 36
Nut milk chocolate, 6¢ bars,
24 bars, per box ........ 0 90
EPPS'S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N.S.; Buchanan & Gor-
don, Winnipeg.

In 3%, % and 1-1b tins, 14-

Ib. boxes, per 1b. ........ 035
Smaller quantities .... .... 0 37
JOHN P. MOTT & CO.S.

G. J. Estabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F'. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Bd-
monton; D. M. Doherty & Co,,
Vancouver and Victoria.

Eilte, 10c size (for cooking)

QOPONE i i e L S [
Mott's bhreakfast cocoa, 2-doz.
10c size, per doz. ....... 085
Nut milk bars, 2 dozen in
DOX:  couish Aaaeey . eut kb 0 80
“ Dreakfast cocoa, ¥'s
and- W i kv 0 38
“ No. 1 chocolate ...... 0 30
‘“ Navy chocolate, 4's .. 0 28

‘“ Vanilla sticks, per grs 1 00
“ Diamond chocolate, 14's 0 24
Plain choice chocolate
NGUOREH si eviusics 20 30

‘“ Sweet chorolate coat-

INgS .o coeny a0

WALTER BAKER & CO., LTD.

Premium No. 1, chocolate, %
and %4-1b. cakes, 33c 1b.; Break-
fast cocoa, 1-5, %, %, 1 and 5-1b.
tins, 39¢. 1h.; German’s sweet
chocolate, 1%, and %-1b. cakes,
6-1h. boxes, 26¢ 1b.; Caracas
sweet chocolate, 14, and 34-1h.
cakes, 6-1b. boxes, 32¢ 1b.; Auto
sweet chocolate, 1-6 1b. cakes, 6-
Ib. hoxes, 32¢ 1b.; ecinquieme
sweet chocolate, 1-5. cakes, 6-
Ih. boxes, 20¢ 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tins, 34c
1h.; Cracked Cocoa, %-1b. pkgs.,
6-1b. bags, 82¢ 1b.: Caracas tab-
lets, Be eartons, 40 cartons to
bhox, $1.25 per box.

The above quotations are f.o.h.
Montreal.

COCOANUT.
CANADIAN COCOANUT CO.
Packages—b&c, 10e, 20c, and 40c
packages, packed in 15-1b. and
30-1b. cases. Per 1b.

1-1b. pkgs. White Moss. .. 0 28

PER YEAR

14-1b. pkgs. White Moss ..
%-1b. pkgs. White Moss ..
1 and 34-1b. pkgs., assert-
08 ciives suva sxed wune S
14 and %-1b. pkgs., asstd. 0 27%
14-1b. pkgs., astd., in §-1b.

DOREE sisvee seeves e &9
%4-1b. pkgs., astd., in B5-1b.

BONED 5iiiii saveis atins 029
1%-1b. pkgs., astd., 5, 10, 15-

T O iviive vuswiennan 0 3

Bulk—

In 15-1b. tins, 20-1b. pails and
10, 25 and 50-1b. boxes.
Palls Tins Bbls.
White Moss, fine
Melp. ...c .. O BN 0N

Best shredded . 018 .... 016
BIDDON: . iiis Fy .... N7
Macaroon .... 017 .... 0156
Desiccated .... 0 16 014

CONDENSED AND EVAPOR-
ATED MILK,
BORDEN MILK CO,, LTD.

Per Case
East of Fort William, Ont.
jagle Brand, each 4 doz.. $6 00
Gold Seal Brand, each 4 ds 5 25
Challenge Brand, each 4 ds 4 50
Peerless Brand, “Hetel,”

kD G0N ..siiii e 425
Peerless Brand, “Tall,” each

B OO ciivnn vniiiis maneie 4 50
Peerless Brand, “Family,”

ench & QOB .i.ieoe soniss 3.90
Peerless Brand, “Small,”

oneh & Q0 \vesisiivines 2 60
St.  Charles dvaporated

Milk (baby size) ........ 200
St. Charles Evaporated

Milk (family size) ...... 3 90
St. Charles Evaporated

Milk (hotel size) ........ 425
Silver Cow Milk ........... 540
PRERE W i e 525
Good Luck Milk .......... 4 50
Reindeer Brand (4 doz. in

T R R 517
Mayflower Brand (4 doe.

0RIN) S i LoitEeses 525
Clover Brand (4 doz. fin

B o isa vhmavas her i 4 50

Reindeer Jersey Braad,
Family (4 doz. in" case) 3 90
Reindeer Jersey Braad,

tall (4 doz. in case) ...... 4 50
Reindeer Jersey Brand,
Hotel (2 doz. in case) ... 425

Reindeer  Jersey Brand,
Gallon (% doz. in case).. 475
CCANADA FIRST BRAND.
The Aylmer Condensed Milk Co

Per Case.
(Canada PFirst Baby Eva-
porated Milk .... ........ 200
Canada First Family Hva-
porated MIIk .... ...ccvee 3 %

Canada First Medium (20

0z.) Evaporated Mik.... 4 50
Canada First Hotel Bva-

porated Milk .... ....... 425
Canada First Gals Evapor-

ated Milk, Manufactur-

er's Speclal ...... ciicvq 47
Canada First Condeased
(sweetened) .... ..... .« BB

Rose Bud Condensed Mikk 5 15
Beaver Condensed Milk ... 400
COFFEE.

(Combined with Milk and Bugar)

Reindeer Brand (2 dos. In

case) ...... 5 sesennenene 500
Regnl Brand < 2 dos. In
PRNE) . ;oo abavne. ShRERSES 4 50

& ohsibd

el

e




pails and
8.
1 Tins Bbls.

021 017
. 018

..... 425
e &
..... 525
..... 4 50
..... 57
..... 525
.... 450
case) 3 90

..... 4 50

se).. 47

IRAND.

i Milk Co
Per Case.
Eva-

nd Bugar)
. In
. 500
in
. 450
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PROGRESS

/’u not overlook this market I I:III ['N ’/" D.1)

NICHOLSON & BAIN

Wholesale Commission Agents and Brokers

HEAD OFFICE, WINNIPEG, MAN.

Bt T AND WESTERN CANADIAN

l.i_lllv need be said about the bumper erops and the [1 perity tha
will abound in Western Canada this vear. And if vou as a wide
awake manufacturer, have vour ear to the ground—vou know tl
facts,

THIS YEAR'S CROP WILL BEAT ALL RECORDS and pros
perity generally in Western Canada has taken a double stride tl
year. These remarkable facts, granted; and vou, as a manufacturen

wit!

W11

who could do excellent business among these prosperous luw-}':v
org ranized represent: ition.

\\« are at \nm service with five great warehouses and a sellhing st
that is daily in touch with every pulsating point in this Wester
('1)!“!“"\.

WINNIPEG, REGINA, SASKATOON, EDMONTON, CALGARY

There are hundreds of patent medicines which claim to cure the sluggish mind.

It has been discovered by hundreds who are susceptive to this trouble, that
the most successful and permanent cure is to join the sales force of

MACLEAN’'S MAGAZINE, and take subscriptions for this great monthly.

It gives relaxation from your regular routine of work. It is healthful,
pleasant and educative. It develops you physically and mentally.

Hundreds of men and women are to-day earning $10.00, $12.00 and $15.00
per week during their spare hours, by taking subscriptions for M ACLEAN'S
MAGAZINE, who a year ago, some only six months ago, were wasting
their valuable spare hours doing nothing.

Work never killed any man.

Taking subscriptions tor MACLEAN'S MAGAZINE is pleasant, health-
ful work and pays you better than you think.

Join our organization now. Do not put off writing for full information to

Does Your Mind Ever Feel Sluggish?

The MACLEAN PUBLlSHlNG COMPANY Limited

143-149 UNIVERSITY AVENUE TORONTO,

ONT.

51
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e ot

R b i 5
G Ay aieney

Reindeer Brand, iu
jars (2 doz. in case)
COCOA.
(Combined with Milk and Sugar)

Reindeer Brand (2 doz. in
case)

glass
6 20

COFFEES.
EBY-BLAIN, LIMITED.
Standard Coffees.

Roasted whole or ground, pack-
ed in damp-proof bags.

King Edward ...... SRR =
Cluh- House ...... .voees 0 38
o S S S e 0 32

Royal Java and Mocha. 0 32

Empress ...... cvme’ i vis e A
T T R S S 029
Ambrosia R e 028
Plantation ...... ..} S 0 2614

Fancy Bourbon .... .... 0 26
Crushed Java and Mocha 0 19
Package Coffee.

Gold  Medal, 2-1h. tins.
whole or ground ...... 0 31
\-4;..1:1 Medal, 1-1b. tins, do 0 32

Gold Medual, 1%-1b. tins do 0 33
Anchor Brand, 2-1b. tins,

= ke 0 31
German Dandelion, 1-1b.

ting, ground ... J.i:io 026
German Dandelion, 4-1b.

ting, ground ..... ST
English Breakfast, 1-1b.

tins, ground .... .... 019

Grand Prix, 1 and 2-1b.

tins, ground .... ...... 0 30
Demi-Tasse, 1 and 2-1b.

tins, ground ... ...... 0 30
Flower Pot, 1-1b. pots,

grennd .. ... ... . 92
WHITE SWAN SPICES AND

CEREALS, LTD.
WHITE SWAN BLEND.

1-1b. decorated tins, 1h.... 0 35
Mo-Ja, %-1b. tins, Ib. 0 32
Mo-Ja, 1-1b. tins, lb..... 0 30
Mo-Ja, 2-1h. tins, 1b..... 0 30

Presentation (with tumblers) 27¢
per 1h.

MINTO BROS
MELAGAMA BLEND,

Ground or bean— W.S.P. R.P.
TEand - e 025 030
- T B SR e 032 ‘o 40
onnd 38l 037 050

Packed in 30's and 50-1b. case.
Terms—Net 30 days prepaid.

BRANSON’S SHEREEF COF-
FEE,
AGENT: F. COWARD.

402 Spadina Avenue, Toronto.
Small size ..... $1.50 per doz., net
Large size ... .. $3.00 per doz., net

In 3 dozen free cases. Freight
paid on 14 gross order.

CEREALS,
Grape Nuts—No. 22, $3: No. 23,
$4.50.
Post Toasties—No. T3, $2.85.
Postum Cereal—No. 0, $225; No.
1, $2.70.

CONFECTIONS.
PEANUT BUTTER.

Ontario Prices
MacLaren’s Imperial— Per doz.

el 3 Aok ..ccoiconiis 0 95
Medium, 2 doz. .... 180
Torge Aok .....c..eiv. 27
Tumblers, 2 doz. . 135
Pails, 24 1bs, per Ih..... 015

CHEESE.
MACLAREN’S IMPERIAL.
Ontario prices per doz.

Individual (each 2 dez.) .. 100
Small (each 2 doz.) ...... 24
Medium (each 1 doz.) 4 50
Large (each 3% doz.) ...... 825

MacLaren'’s Roquefort—
Small (each 2 doz.) 140
Large (each 1 doz.) .... 2 40

MacLaren’s Canada Cream—

Small (each 1 doz.) .... 090

1

Medium (each 2 doz.) 35
Large (each 1 doz.) ...... 2 40
FLAVORING EXTRACTS.
SHIRRIFF'S.

1 oz. (all flavors) doz. .... 1 00
2 oz. (all flavors) doz. 17
21% oz. (all flavors) doz. .. 2 00
4 oz. (all flavors) doz. 3 00
5 oz. (all flavors) doz. .... 37
8 oz. (all flavors) doz. .... 5 50
16 oz. (all flavors) doz. ... T 00
32 oz. (all flavors) doz. ... 8 00

Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.

2 oz. bottle (retail at 50c) 4 560
4 oz. bottle (retail at 90c) 6 80
8 0z. bottles (retail at §1.50) 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00
GELATINE.

Knox Plain Gelatine (2 qt.
BIge), Per dOB ..o 130

Knox Acidulated Gelatine
(2 qt. size), per doz...... 130
CLARK’'S PORK AND BEANS

IN TOMATO SAUCE.
Per doz.
No. 1, 4 doz. in case ...... 0 60
No. 2, 2 doz. in case ...... 0 9
No. 3, flats. 2 doz. in case 115
No. 3, talls, 2 doz. in case 1 35
No. 6, 1 doz. in case ...... 4 00
No. 12, 14 doz. in ecase ... 5 50
LAPORTE, MARTIN & CO,

MONTREAL AGENCIES.
These prices are F.0.B. Mont-
real. Tmported Peas *“Soleil”
Per case
Sur Extra Fins, % flacons,

L T Rt SR R s 11 90
Sur Extra Fins, tins, 1%

BRO.“ 1080 Has :......c 15 50
Bxtra Fins, ting, 1% kilo

a2 Tt R N 15 00

100 tins 14 00
100 tins 12 50
kilo, 100

Tres Fins, 1§ kilo,
Fins, tins, 14 Kkilo,
Mi-Fins, tins, 1%

LA L R R 11 00
Moyens No. 1, tins, %4 kilo,

G 1 ARG S 10 00
Moyens No. 2, tins, 14 kilo,

T R S e SR 9 50
Moyens No. 3 ...-....... R75

Asparagus, Haricots, etc.

MINERVA PURE OLIVE OIL.
Cage—
L el R 6 50
12 gQRAEES ool cvviesas 575
R R S R 6 25
o e T S SR 425
Tins—
Bl B i e 23 00
T el D O R 29 00
s B A S SR S 25 00
T R S S NN 26 00
H-ga) W e 13 50
35-80), TN 80, ..oncoeeis 17 00
k-gal. 488 rd. .......... 15 50
BASSIN DE VICHY WATERS.
La Capltale, 50 qts. ...... 5 00
T.a Neptune, 50 qts. ...... 6 00
St. Nicholas, 50 qts. ...... 700

La Sanitas Sparkling, 50
quarts

THE CANADIAN GROCER

La Sanitas Sparkling, 100

PINES ..iiiiiinensnsotion 9 00
La Sanitas Sparkling, 100
SDMLB s it e etk 4 00

Lemonade Savoureuse, 50's 7 50
CASTILE SOAP,

“Le Soleil,” 72 p.c. olive oil.

Case 12 1bs. 21%-1b. bars, 1b 0 0814

Case 25 1bs. 11-1b. bars, 1b 007%

Case 50 1bs. %-1b. bars, case 3 50

Case 200 1bs. 3%-0z., case. 3 75
“La Lune,” 65 p.c. olive oil.
Case 25 1bs., 11-1b. bars, 1b. 0 07

Case 12 1bs., 2%-1b. bars, 1b. 0 08
(C'ase 50 1bs., 8;-1b. bars, case 3 25
Case 100 1bs., 3%-0z. bars,

CORH '+ iivicann eTirs s R TR 180
Case 200 1bs., 3%-0z. bars,
CABL i disiansniin e neeas 34

ALIMENTARY PASTES.
BLANC & FILS.

Macaroni, Vermicelli, Animals,

Small Pastes, ete.
Box, 18, Y I .coinvi 0 07%
Box, 25 1hs., 1008€ .....cts 007

DUFFY & CO. BRAND.

Grape Juice, 12 qts. ...... 475
Grape Juice, 24 pts. ...... 515
Grape Juice, 36 splits .... 475
Apple Juice, 12 qts. ...... 4 50
Apple Juice, 24 qts. ...... 4175

Champagne de Pomme, 12q 5 00
Champagne de Pomme, 24 p 5 50
Matts Golden Russett—

Sparkling Cider, 12 qts. 5 00
Sparkling Cider, 24 pts. 5 60
Apple Vinegar, 12 gts. .... 2 50
CANNED HADDIES, “THIS-

TLE” BRAND.
A. P. TIPPET & CO., Agents.

Cases 4 doz. each, fiats,
Per CBBE - .ivivrireanneite 5 40

Cases 4 doz. each, ovals,
PEr CABD ..iiviseierinane 5 40

INFANTS’ FOOD.
Robinson’s patent barley, 3-1b.

tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 1%-1b. tins,

$1.25: 1-1b. tins, $2.25.
BOAR’S HEAD LARD
COMPOUND.

N. K. FAIRBANK CO., LTD.
Tierces, I L il iivitncis 010
Tuls. O R 0 10%
Palle, B it 0 101
Ting, e .. it a0 010
Cases, 3 1bs, 20 to es... 0 11
Cases, 5 1bs., 12 to es... 0 10%
Cases, 10 Ibs., 6 to es.... 0 10%

F.0.B. Montreal.
GUNN’S “EASIFIRST” SHORT-
ENING.

TICOM civavidinsinsicn 010
Tub® ..covivie e 0 10y
2000 palls oo 0 10%
0. Und . e 010
10-1b. Hnm ... i 0 10%
510, tne il s 011
5. tins il on
LD cavton® s 0114
MARMALADE,

SHIRRIFF BRAND,
“SHREDDED.”
1 1h. glass (2 dz case).$1.90 $1.80

2 1b. glass (1 dz case). 3.20 3.00
4 1b. tin (1 dz case)... 550 5.35
7 Ih. tin (1% dz ecase).. 860 835
“IMPERIAL SCOTCH.”
1 1h. glass (2 dz case).$1.60 $1.55
2 1b. glass (1 dz case). 2.80 2.70
4 1b. tin (1 dz case)... 480 4.65
7 Ib. tin (% dz case).. 775 7.50

MUSTARD.
COLMAN’S OR KEEN'S.
Per doz. tins
1 40

BB I iR aennaan 5 00
e B Wl s iioarianisoens 08
B e I s hininissning 145

Per jar
Durham, 4-1b. jar ......... 075
Durham, 1-1b. jar ......... 025

MACLAREN'S IMPERIAL PRE-
PARED MUSTARD.
Ontario Prices.

Small case 4 doz., per doz. 0 45
Medium, cases 2 doz., doz. 0 90
TLarge. cases 1 doz.,, doz... 135

VERMICELLI AND MACARONI
D). SPINELLI C'Y.,, MONTREAL
Fine.
4-1b. box “Special,” per box 0 22
8-1b. box “Special,” box... 0 44
5-1b. box “Standard,” box. 0 27%
10-1b. box “Standard,” box 0 55

G0-1b. cases or 75-1b. bbls.,

PR M. seivenniisnnaiunva 005
25-1b. cases, 1-1b. pkgs
(Vermicelll), per 1b. 008
Globe Brand.
5-1b. box *“Standard,” box 0 30
10-1b. box “Standard,” box 0 60
25-1b. cases (loose), per 1h. 0 06

25-1b. cases, 1-1b. pkgs., 1h. 0061
JELLY POWDERS.
JELL-O.

Assorted case, contains 2
T IR St T 180
Straight.
TL.emon contains 2 doz..... 80
Orange contains 2 doz..... 80
Raspberry contains 2 doz. 80

1

1

1
Strawherry contains 2 doz. 1 80

Chocolate contains 2 doz... 1

1

80
80
80

Cherry contains 2 doz.....
Peach contains 2 doz...... 1
Weight ® 1bs. to case. Freight

rate, 2nd class.
JELL-O ICE CREAM POWDER-
ED.

Assorted ecase, contains 2

L R e R e e 2 50

Straight.

Chocolate contains 2 doz... 2 60
Vanilla contains 2 doz..... 250
Strawberry contains 2 doz. 2 50
Lemon contains 2 doz..... 2 60
Unflavored contains 2 doz.. 2 560
Weight 11 1bs. to case. Freight

rate, 2nd class.

IMPERTIAL DESSERT JELLY.
Ontario Prices.
Assorted flavors, $10.75 per gross.
Imperial Sterilized Gelatine.
Cartons, 1 doz., 9% ¢ per dozen.
SOAP AND WASHING POW-
DERS.

A. P. TIPPETT & CN.. AGENTS
Criole soap, per gross ,...$10 20
Floriola soap, per grogs.,. 12 00
Straw hat polish, per gr... 18 20

SNAP HAND CLEANER.
3 dozen to box ..... S 3 60
8 domen t0 DOX ....ccqences 720
30 days.

RICHARDS PURR SOAP.
5-case lots (delivered), §4.16 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FRLS NAPTHA.
Prices—Ontario and Quebec:
T.ess than 5 cases
Five cases or more
SAPHO MFG. CO.,, LTD., MONT-
REAL “SAPHO" INSECTICIDE.

1-16 gall, do8. ...s.ccc0eee $20
1-gall, doz. ....coc000nnenn 6 00
1Kh-gall,, dos. .....ooov0vene 10 00
1 gnll, @08, ...ccccvvscnnans 19 20
1-18 gall. gross lot ....... 20 0
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L.udella

The sale for Ludella tea 1s steadily growing,
for the twenty-five cent retailer there 1s a quick
demand. This popular priced tea 1s wanted
again wherever 1t has been used, and those
dealers who want a good repeater in the tea
line and at a price that 1s within the means of all,
try Ludella Blue Label. It retails at twenty-five

cents. Salt

The Diamond Crystal make which we
handle 1s the product of the most modern fac-
tory on the continent, or we might properly
say in the world. In fact 1t would be almost
impossible to produce any that would be purer.
[t is made for both table and dairy purposes, and
the attractive manner in which 1t 1s packed 1s a
big help in the selling.

Try Us

with your mail and telephone order business.
We can do well for you 1n any way you want to
look at it. Put us to the test.

H. P. ECKARDT & CO.

WHOLESALE GROCERS
Cor. Front and Scott Sts. - TORONTO




“SOCLEAN.”
THE DUSTLESS SWEEPING
COMPOTUND.
25¢ Pail, 2 doz. in case (4%
1bs.) enlarged size ...... $4 50
40c¢ Pail, formerly 50c, 2 doz.
IR chse (8 IS iiiiaaes 720
T5¢ Pail, formerly $1.00, 1
doz. in case (17 1bs.)..... 6 75
“ANTI-DUST” SWEEPING
POWDER.
Size No. 1, 3 doz. crates,
T [ e e e MRS $150
No. 2, 1 and 2 doz. crates,
DEEOR. . i iih s s ennnne 300
STARCH.
EDWARDSBURG STARCH CO.
Boxes Cents
Laundry Starches—

40 1bs., Canada Laundry.. .05%
40 1bs., Canada white gloss,

il PR i 06%
48 Ibs., No. 1 white or blue,

4§ Ih. CRrtons ......coneee 07
48 1bs., No. 1 white or blue,

PR ML T T S W A e 07

100 1bs., kegs, No. 1 white .061%
200 1bs., bbls., No. 1 white .06%%
3C 1bs.,, Edwardsburg silver

gloss, 1 1b. ehromo pkgs. .07%
48 1bs., silver gloss, in 6-1b.

i eaninters <. .. ocacin. .08
36 1bs., silver gloss 6-1b.

draw lid boxes ......... .08
100 1bs.. kegs, silver gloss,

Iarge-erystals ... il 07
28 1bs. Benson’s satin, 1-1b.

cartons, chromo label ... .07%
40 1bs. Benson’'s Enamel

{(cold water), per case .. 3 60
20 1bs. Benson’ Enamel

(cold water), per case .. 150
Celluloid—boxes containing

45 cartons, per case ..... 3 60

Culinary Starch.

40 1bs. W. T. Benson &

Co.’s prepared corn ..... 07%
40 lbs. Canada pure corn
starch ...

(20-1b. hoxes 1c higher.)
BRANTFORD STARCH.
Ontario and Quebec.

Laundry Starches—
Canada Laundry—

Boxes about 40 1bs.... .06%
Acme Gloss Starch—
-1h. eartons., boxes of 40
B T e S aeas 0614
First Quality White Laundry—
3-1h. canisters, cs of 48 Ihs. 071
Parrels. 200 Ibs. .......... 08%
HNegs 200 Ibe . o0 . 0614

Lily White Gloss—
1-1h. faney ecartons, cases

-1 e SR e Ck i 073
€-1h. toy trunks., lock and
key. 8 in case . 0814

6-1h toy drums, with
drumsticks. 2 in case... .08
Kegs, extra large crystals,
100 1bhs
Canadian Electric Starch—
Roxes containing 40 fancy
pkgs.. per ecase ........ 3 00
Celluloid Starch—
Roxes containing 45 ear-
per eake il '8

-1
o

linary Starches—

allenge Prepared Corn—

1-1b. pkts. hoxes of 40 1bs. .06
Brantford Prepared Corn—

1-1b. pkte., hoxes of 40 1bs. .07%
“Crystal Maize” Corn Starch—

1-1b. pkts.. boxes 40 lbs... .07%
(20-1b. hoxes ¥c higher than

40's.)

THE

OCEAN MILLS, MONTREAL,

Chinese starch, 48, 1 1b., per
case, $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-0z. tins, 3 doz. per case, $6 75;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per 1b. Ocean blanc mange
48 8-0z.,, $4; Ocean borax, 48 8-
oz., $1.60; Ocean cough syrup,
36 6-0z., $6.00; 36 8-0z., $7.20;
Ocean corn starch, 48 1-1b., $3.60.

SOUPS—CONCENTRATED.

CHATEAU BRAND.
Vegetable, Mutton Broth. Mulli-
gatawny, Chicken Ox Tail, Pea,
Seotch Broth, Julienne, Mock
Turtle, Vermicelli, Tomato, Con-
somme, Tomato.
No. 1's, 95¢ per dozen.
Individuals, 45¢ per dozen.
Packed 4 dozen in a case.
SYMINGTON’S SOUPS.

Quart packets, 9 varieties,

B e e sas 0 Y
Clear soups in stone jars,
5 wvarieties, dos. ....... 140

SODA-—-COW BRAND.

Case of 1-1b., containing 60 pack-
ages, per hox, $3.00.

Case of 14-1b., containing 120
packages, per box, $3.00.

Case of 1-1b. and 14-1b., contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per hox, $3. Case of 5¢
packages, containing 96 pack-
ages, per bhox, $3.00.

SYRUP.

EDWARDSBURG STARCH C(O.

CROWN BRAND CORN SYRUP.

2-1b. tins, 2 doz. in case... 2 55

Z-1b. tins, 1 doz. in case... 2 90
10-1b. tins, % doz. in case. 2 80
20-1b. tins, 3 doz. in case. 2 75
Barrels, 700 1bs. ........... 3%
Half barrels, 350 .......... 33,
Quarter barrels, 175 ....... s
R A e 190
o 20.1bs each ........ 135

LILY WHITE CORN SYRUP.
2-1b. tins, 2 doz. in case... 2 90
5-1b. tins, 1 doz. in case... 325
10-1b. tins, 1% doz. in case. 3 15
20-1b. tins, 14 doz in case. 3 10
(5, 10 and 20-1b. tins have wire
handles.)
BEAVER BRAND MAPLE

SYRUP.
2-1b. tins, 2 doz. in case.... 3 50
5-1b. tins, 1 doz. in case.... 4 00
10-1b. tins, % doz. in case.. 3 95
20-1b. tins, 34 doz. in case.. 3 90

(5, 10 and 20-1b. tins have wire
handles.)
Terms: 30 days net. No discount
for prepayment.

Freight prepaid on 5-case lots
to all stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far
as Sault Ste. Marie inclusive.

To points bevond North Bay
we prepay freight to North Bay
only. MOLASSES,

DOMINION MOLASSES CO.

Gingerbread Brand (Toronto).

2's—2 doz.-to case, per doz. 0 93
3's—2 doz. to case ........ 145

Winnipeg. Per dah.
2's—Tins, 2 doz. cases..... 120
3's—Tins, 2 doz. cases..... 17
5's—Tins, 1 doz. cases..... 3 20
10's—Tins, 1% doz. cases.. 5 3
20's—Tins, 3% doz. cases... 19 40
Pails—1's each ............ 0 65
Pajls—2's each ............ p 5 -

CANADIAN GROCER

Pails—b's each ............ 265
DOMOLCO BRAND.
Maritime Provinces and Ontario:
2's, 2 doz. case, per doz.... 1385
3's, 2 doz. case, per doz.... 195
5's, 1 doz. case, per doz.... 3 76
10's, % doz. case, per case. 3 40
20’s, 3 doz. case, per case. 3 05
Western Prices—Sudbury to
Victoria.

2's, 2 doz. case, per doz.... 1 60
3's, 2 doz. case, per doz.... 2 35
5's, 1 doz. case, per doz.... 4 00
10’s, % doz. case, per case. 4 15
20's, 14 doz. case, per case. 3 80
SAUCES,
PATERSON’S WORCESTER
SAUCE.
1%-pint bottles 3 and 6 doz.
Calien, QOB .iiiiiiivevdies $0 90
Pint bottles, 3 doz. cases,
QON- it ithave e tnia 17
H P
H. P. Sauce— Per doz
Cases of 3 dozen ........ $1 90

H. P. Pickles—
Cases of 2 doz. pints ... 3 35
Cases of 3 doz. %-pints. 2 25

HOLBROOK’'S IMPORTED
PUNCH SAUCE. Per doz.
Large, packed in 3-doz.
CABE ' L viavinkeser v srivnics Us $2 25
Medium, packed in 3-doz.
CREE: N e i 140
HOLBROOK’S IMP. WORCES-

TERSHIRE SAUCE. Per doz.
Rep. 1% pints, packed in 6-

QOB CHUE cciiiiavivieoii $2 25
Imp. %-pints, packed in 4-

BOS. CAN i veiv ity 315
Rep. qts., packed in 2-doz.

CRBG . idcinursdiariars A hs 6 50

STOVE POLISH.
JAMES DOME BLACK LEAD
0a size, QPOBN ... cccvine $2 40
2 plye, BEOBE i iciiioaiies 2 50

NUGGET POLISHES. Doz
Polish, Black and Tan ... 085

Metal Outfits, Black and
PO ..o it 365
Card Outfits, Black and
TN iisiivisseinsiates 325
Creams and White Cleaner 1 10
TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.
Chewing—Black Watch, 6s... 44

Black Watch, 128 ......... 45
Bobs, 6s and 128 .......... 46
Bully, @8 it 44
Curreney, 6%s and 12s..... 46
Btag. 533 todh i cnnrs 38
01 Yox,- 8 o aaovenss 44
Pay Roll Bars, T%s ....... 56
Pay Rol,. T8 o sl i 56
War Hoee, @8 ... .. (iiviis 42
Plug Smoking—Shamrock, 6s,
pIug of -BAF LG aceas s 54
Rosebud Bars, 6s ......... 54
Empire, 6s and 128 ........ 44
3 2 S [ WEESEE e e 5
Starlight. T8 - o ciiisras 50
Cut Smoking — Great West
Pouches, 88 i iveviivens 59
tegal Cube Cut, 9s ........ 70
TEAS,

THE “SALADA” TEA CO.
East of Winnipeg.
Wholesale R’t’1
Brown Label, 1's and %'s .25 .30
Green Label, 1's and 14’s .27 .35
Blue Label, 1's, 1's, ¥4's

and W e 30 40
Red Label, I's and 14’s.. .36 .50
Gold Label, 1%4's ........ 44 60
Red-Gold Label, %'s .... .66 .80

LUDBELLA CEYLON TEA.
Orange Label, %'s ...... 24 30

Brown Label, %'s and 1's .28 .40

Brewn Label, %'s ....... 30 0
Green Label, %4's and 1's. .36 .50
Red Label, %'s .......... 40 60

MELAGAMA TEA.
MINTO BROS.
45 Front St. East.
We pack in 60 and 100-1b. cases.
All delivered prices.
Wholesale R't’]l
Brown Label, 1-1b. or %. 25 .30

Red Label, 1-1b. or %.... .2T .35
Green Label, 1's, % or % .30 .40
Blue Label, 1's, % or ¥%. .36 .50
Yellow Label, 1's, 14 or 14 46 .60
Purple Label, 3% only ... 56 .80
Gold Label, 4 only ..... .70 1.00

“KOLONA"” TEA.
Ceylon Tea. in 1 and 3-lb.
lead packages—black or mixed.

Orange Label, 1's ....... . 23 .30
Black Label, 1-1b, retail at

s TR BT 20
Black Label, 1%-1b., retail at

- BN ey e O 21
Blue Label. retail at 30c .... .24
Green Label, retail at 40c... .30
Red Label, retail at 50c .... .35
Brown Label, retail at 60c.. .42
Gold Label, retail at 80c.... .55

JAMS AND JELLIES,
T. UPTON & CO.

Compound Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black currant, cher-
ry, gooseberry, blueberry, apri-
cot, huckleberry, 12-0z. glass
jars, 2 doz. in case, $1 per doz.;
No. 2 tin, 2 doz. in case, $1.90
per doz.; No. 5 tin pails, 9 pails
in crate, 37%c per pail; No. T tin
pails, 6 pails in crate, 5214c per
pail; No. 7 wood pails, 6 pails
in crate, 521%4c per pail; 30-1b.
wood pails, 7%c per 1b. Packed
in assorted cases or crates if
desired.

Compound Jellles — Raspberry.
strawberry, black currant, red
currant, pineapple, 9-0z. glass
tumblers, 2 doz. in case, 95¢ per
doz.; 12-0z. glass jars, 2 doz. in
case. $1.00 per doz.; No. 2 tin,
2 doz. in case, $1.90 per dog.; No.
b tin pails, 9 pails in crate, 3Tl%ec
per pail; No. T wood pails, 6
pails in ecrate, 52%ec per pail;
30-1b. wood pails, T%ec per 1b.

Packed in assorted cases or
crates if desired.

Pure Orange Marmalade —
Guaranteed finest quality. 12-

oz. glass jars, 2 doz. in case,
$1.10 per doz.; 16-0z. glass jars,
2 doz. in case, $1.50 per doz.:
pint sealers, 1 doz. in case, $2.25
per doz.; No. 2 tins, 2 dog. in
case, $2 per doz.; No. 4 tins, 2
doz. in case, 35¢ per tin: No. 5
tins, 9 in crate, 42%c¢ per tin;
No. 7 tins, 12 in case, §7%c per
tin; No. 7 wood pails, 6 in crate,
571%¢c per pail: 30-1b. wood pails,
& per 1b.

JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1
Goz. in Bandsoind scsates
carton, per dozen ....... $0 90
List Price.
“Shirriff’s” (all flavors), per
SRR R A 9 9%
Discounts on application.
YEAST.
White Swan Yeast Cakes,
per case, 3 doz. bc pack-
SPMB . .coocisericcrsionaia 115
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THE CANADIAN GROCER

Only about one Ham in twenty can quality
with Gunns’ Quality Maple Leat Brand, and
that one must be lean, smooth skinned, and
With our special trim
and cure, the result 1s a perfect ham, sweet
tender and juicy. Specify Maple Leat Brand

average 10-14 Ibs.

when ordering.

Gunns Limited . West Toronto

PON-HONOR

FOOD PRODUCTS

GOVERNMENT INSPECTED

Mince Meat

In preparing “*Star Brand” Old Eng-
lish Minee Meat we seleet only new erop
finest fruits, pure .\l)il‘l‘.\' and choiee meats.
We make it under the supervision of the
inspectors of the Dominion Government,
and with the utmost care and cleanliness.
We know nothing better can be made, and
that you and your customers will like it.
Put up in 70 1b., 28 1b., 12 1b. and 5 b,

pails.

F. W. FEARMAN CO.

Limited

HAMILTON

The quality of

WETHEY'’S

Condensed

Mince Meat

has been daily making friends for the
past twenty-nine years.

WHAT ABOUT YOURSELF?
Are you one of its friends?
If not, now is the time to get acquainted
All Jobbers. 3 doz. to a case.

WRITE US
J. H. WETHEY, Limited

ST. CATHARINES
“THE MINCE MEAT PEOPLE."”

:
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THE WORLD-FAMOUS

Georgian Bay Apples

(Beaver Brand)

Every barrel we put our Brand on
the quality goes in before it is
branded, and it is worth the money.
We are now packing Fall Apples,
and can quote right prices on car
lots or less.

Winter Apples, goad % of Spies
and 60 to 75% No. 1 in a car. Full
Government Standard. We can now
quote prices for future shipment.

We are also handlers of Potatoes,
Live and Dressed Fowl, Butter, Eggs
and all farm produce.

Beaver Brand Evaporated Apples.
We ean now quote prices on cars or
less. Good, bright, prime, well cured
stock. Write or wire us when in
need of any of the above.

ELLIS BROS.

MEAFORD, - ONTARIO
PHONES:
Nights and Holidays. 175
Shipping Office, =Y
Evaporator, - - 177

GeorgianBay
Apples

We will be packing 10,000
barrels for fall delivery.
The quality in this district
is fine this year.

VEGETABLES

Beets, Carrots, Turnips, Etec.

Write for quotations on
car lots and smaller
quantities.

Prompt attention' and first-
class service.

LEMON BROS.

Owen Sound, Ontario

The Probs:

THE probabilities are

that again this year
the Ripest and Best, New
Messina Lemons will be

“St. Nicholas”

“Home Guard”

Order them from your
wholesaler.

J.J.McCABE

Agent
Toronto, - Canada

s
HEALTH COCOA

Manufactured from a
blend of the finest Cocoa
Beans proeurable — Pure,
soluble cocoa with all the
superfluous oil extracted,
making it extremely pal-
atable and easy to digest.
Thorne’s cocoa is stronger
than most makes and
more economical—14-1b.
tin will make 32 cups.
The price of Thorne’s
Health Cocoa is competi-
tive and it allows of a good
rofit being made by you.
Ve also manufacture
cheaper qualities, guaran-
teed pure, to suit yeur
trade.

Send for sample and
prices to

HENRY THORNE & CO.,Ltd.
The Cocoa Works
LEEDS, ENGLAND

This is the package which is sure
to bring you repeat sales. Finest
quality—attractively boxed, giving
a good profit.

Now is the Season
for Nuts

Write us for prices. We have the
most complete stock of all kinds of

Shelled Nuts

You need a good assortment of these
for the coming winter trade. We
can supply you to your satisfaction,
both as to quality and price.

W. P. Downey

Montreal, Que.

Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever pub-
lished on Coffee. Itisattractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.

Commercial Classification and Des-
cription.

Adulteration and Detection.

Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon

the subjects of Tea and Coffee, will be
mailed to you postpaid on rereipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Technical Boek Department
143-149 University Avenue, Toronto

56
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THE CANADIAN GROCER

FLORIDA GRAPE
FRUIT

First car in for season
Fruit ripe and fully matured

Florida Grape Fruit promises to be very
fine this season.

TRY A BOX OR TWO. ALL SIZES.

WHITE & CO., LTD.

TORONTO and HAMILTON
Fancy Fruits, Fish, Opysters, etc.

ALMERIA GRAPES

The first of the season—Bright, crisp fruit
—heavy weights. Just what you want for
Thanksgiving Day trade.

CRANBERRIES
GRAPE-FRUIT
CHESTNUTS

ORANGES LEMONS BANANAS

OYSTERS HADDIE FILLETS

THE HOUSE OF QUALITY.

HUGH WALKER & SON

Established 1861
GUELPH and

NORTH BAY

Smoked Meats

will pay you better than any others
you can }liln«“v, not <>n|.\' because there
1s more profit in them, but because they
are superior in flavor, purity and
cleanliness, and sell better. There is
nothing but satisfaction in handling
these fine quality Elgin Brand Smoked
Meats. Push them.

Send for price list and post card book.

The St. Thomas Packing Co.,

LIMITED

Pork Packers and Provision Merchants. Dealers
in Butter, Eggs and Cheese

ST. THOMAS, ONT.

Wholesale Branches at Windsor and London, Ont.

-

R
URROREMUS

The C. BORGEN
PACKING CO.

STAVANGER NORWAY

Packers of all kinds of
smoked Sardines and
Herrings in pure Olive
Qil and Tomato Sauce.

Unsmoked Sardines after
latest French methods.
Our new factory is
equipped with the very
best French machinery.

Telegrams: ‘‘ PACKING.” Telephones: OFFICE, 1484,
PRIVATE, 1057. Codes: “A.1"” & “A.B.C."”, (5th edition.)
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THELARGEST
BOTTLE FOR
THE MONEY

doesn’'t count for much
when applied to flavoring
extracts. A little extract
of full strength flavors a
large quantity and reaches
equally through the whole
dessert.

Sterling Brand
Extracts

are of full strength flavor, and give the cus-
tomer a liberal quantity for the money. The
purity and uniformity of Sterling Brand extracts
can always be relied upon and your customers
will be sure to find you out if you feature this
high-grade line.

The T. A. Lytle Co. Ltd.

Sterling Road - Toronto, Can.

Liberal Profit to the Dealer

Big Value to the
Customer

A good profit is made on every
sale of SOCLEAN — it has
proven a repeating seller. If
you make an initial sale of
SOCLEAN to a customer
through display, salesmanship,
or through the influence of
our advertising, you may be
assured that you will sell
more. The first sale is a pro-
fit to you, subsequent sales add to it—then you will
notice that SOCLEAN is included in the regular orders
of other customers, who appreciate its dust-laying, labor-
saving and sanitary qualities.

The customer also appreciates the increased quantity in
the 25c¢ package and the reduction in price of the 50c
and $1.00 packages to 40c and 75e¢, respectively. We
improved the quantity because we could not improve the
quality.

This is fall house-cleaning time, push SOCLEAN.

SOCLEAN LIMITED

““The Originators of Dustless Sweeping *’

TORONTO

Agents for Western Canada: J.J, GILMOR & CO., WINNIPEG.
Agents for Mentreal: HEDLEY M. SUCKLI G & CO.
Agents for Ottawa: .BARNARD & CO.

The Best Seller for the Dealer,
The Best Cleanser for the Housewife

The absolute purity of ‘‘Wonderful Soap’’ accounts for
this element.

It thoroughly and quickly cleanses all kinds of soiled
clothing—in fact it works like magic—no bleaching
required.

Attractively labeled and well packed, it presents a good
appearance in your stock and produces good round profits
for you.

Have you ever featured our Crystal Soap Chips?

The Guelph Soap Co.

Guelph, Ontario

There is Call

for the use of SNAP Hand
Cleaner every hour of every day
in the office, factory and home.

SNAP

HAND
CLEANER

removes easily all kinds of soil
and does not injure or roughen
the tenderest skin. Every
dealer should carry SNAP.

SNAP COMPANY, Linited

Montreal, Quebec
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This package will be in demand this
winter. An extensive advertising cam-
paign will be inaugurated in Oectober.

Do not acquire the ‘‘something just
as good’’ reputation. It hurts business.
Be prepared for the demand for Canuck
Rolled Oats and give your customers
what they want.

Canuck Rolled Oats are thoroughly
good, and the profit is satisfactory.

Order now from your jobber, or
direct from us and avoid disappointing
your patrons.

Two sizes, retailing at 10¢ and 25¢.

Chisholm Milling Co., Ltd.

Toronto

Guard Your Cheese Profit

M'LEANS 2 McLean is the
B NAME
White Moss is the
il BRAND
| (0C0ANUT
: Join them when ordering

and aveoid mistakes.

Canadian Cocoanut Co., Montreal

THE ‘M*GREGOF ER BAG HOLDER.

Better Service Means More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

somewhere there are grocers still cutting cheese by gue
work—uneither are methods of an up-to-date merchant

and your mistakes cost money.

THE PERFECTION CHEESE CUTTER

Made in Canada
Day in and day out is guarding your interests and saving
you the profit of over-cutting an order of cheese it 1

to have cut accurately.
you would otherwise miss.

The AMERICAN COMPUTING CO., OF CANADA, Ltd.
HAMILTON, ONTARIO
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Somewhere there are people still writing with a goose quill;
y 55~

You may be an excellent judge of weight, but you are fallible,

simple to operate, and will measure any amount you desire

It is handsome In appearance and invites cheese sales that




THE CANADIAN GROCER

WORLD TIE WA RENOWNED

OAKEY’S

The original and only
Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

Frequency of Sailings

Every eleventh day a
Pickford & Black
steamer leaves Halifax
for Bermuda, St. Kitts,

DELICACIES- Antigua, Barbados, RRAET. °
s Trintidagd and Demer- KNIFE PnlISH

Genuine Caviare, ara; the round trip oc-
cupying thirty days. JOHN OAKEY & SONS, Limited

Tl 8§ .‘

Anchovies in Brine, For further particulars Manufacturers of
IN TINS AND GLASSES. apply to Emery, Black Lead, Emery, Glass
Sold by all High-olass Provision Dealers, PICKFORD & BLACK, LIMITED and Flint Cloths and Papers, etc.

C.F.STUHR & CO.,, HAMBURG HALIFAX, N.S. Agents wamﬂﬂmn ums' l(llldﬂll, Ellllllld

COFFE High Grade Cofiees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a
sample from us. We will send you a big sample on application. You are to be the judge. It’s

easy money to get in touch with us.
W. H. GILLARD & CO,, Wholesalers HAMILTON, ONT.

3 5 as a Well Establishe
BROOMS f) | s Wt

‘ A Some homes, however, have not as

yet had it introduced to them, and 3

| 8
-

{ r it is to the dealer’s advantage to en-
; QUALITY S \ lighten the housewife. Chinese

" Starch is the best, the “‘quality” is
- / unsurpassable, and the quantity is

. A
always cost a little more than L A+ the fullest—full 16 oz. to the pack-

age. This is the line of starch you

should feature.

the other kind, BUT it pays
YOU to merit the approval of E
your customer—on a line used

O. Lefebvre, Prop.
OCEAN MILLS

every day by the one who knows.
Montreal

AGENTS: Standard Brokerage Co.,
Vancouver, B.C.; Escott & Harmer,
Winnipeg, Man.; Harry Horne &
Co., Toronto, Ont.; Norman D.
McPhie, Hamilton, Ont.; The Law-
rence Nfid. Co., Ltd., St. John's,
Nfid.; J. J. McKionon, Charlotte- i
town, P.E.I.; Boivin & Grenier, Que- 3
bec, Que.; Eug. Foliot, St. Pierre, 3
Miquelon; Scott, Boyd & Co., Port
of Spain, Trinidad, B.W.I.; Des-
marais & Gregoire, Chicoutimi,
Que.; and all the Wholesale Gro-
cers throughout the Dominion.

Ask us for prices—or better

still order sample six dozen.

Walter Woods & Co.

HAMILTON - WINNIPEG
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THE CANADIAN GROCER

The Lady Grey
Broom

The Best Broom

made in Canada

W EIGHT—30 lbs. to the dozen.
SEWING—6 orange-colored strings.

HANDILES—Selected, dry, sound,
maple, polished and finished car-
dinal, color will not come off on
the hands.

CORN—Best quality hand sorted,
bleached and toughened, natural
color corn, no dye.

WORKMANSHIP — The highest
quality of work that the best

broom-maker can do goes into

this broom, stapled inside and
out, to prevent loosening.

PRICE—%$6.00 per dozen. Delivered
anywhere in Canada in lots of six
dozen.

ASK ANY WHOLESALER,

he can get them.

The Parker Broom
Company

692 Wellington Street
OTTAWA . . ONTARIO

LIVE GURED FISH

ALL Canadian sardines are caught in the
famous Passamaquoddy Bay.

FREQUENTLY all packers obtain fish from
the same weir at the same time.

SUPERIOR Quality is therefore dependent
upon Superior Methods.

GOLDEN RULE
SARDINES
ARE ALL LIVE GURED

That is—The holds of all our boats are
equipped with sanitary brining tanks, so
that the fish come,

RIGHT OUT OF THE OCEAN INTO
THE BRINE-—ALL ALIVE.

Thus we bring our factory to the fish in
place of the
fish to our
factory.

You do not
need to be
a isher-
man to ap-
preciate
this ad-
vantage.

IT MAKES THE FISH LOOK BETTER
TASTE BETTER- SELL BETTER.

McDonald Packing Company
FAIRHAVEN, N.B.

The spotiess plant-and the largest in Canada
exclusively devoted to Sardines

AGENTS
Vancouver—Oppenheimer Bros,
Calgary—H. Donkin & Co.
Edmonton—D. J. McLeod.
Winnipeg—G. B. Thompson.
London—Geo. H. Gillespie. Juet Ibert
Hamilton—J. W, Bickle & Greening. Halifax—C. E. Creighton & Son.

>y -~ v
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THE CANADIAN GROCER

BISCUITS

from the Old Country

Some of the most popular Biseuits in
Britain are made by

MCVITIE & PRICE

Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to Canada
will welecome the sight of their old favor-
ite varieties in your shop.

AGENTS:

Ontario and Quebec

W. G. PATRICK & CO., York Street, TORONTO

Manitoba and Saskatchewan

RICHARDS & BROWN, James Street, WINNIPEG

British Columbia and Yukon
KELLY,DOUGLAS & CO., Ltd., Water St., VANCOUVER

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT’S

& e

JOHN P. MOTT & CO.

Condensed Milk

Growing Popular

MANUFACTURERS

HALIFAX, NOVA SCOTIA
5 &

Yo

tha
and
you

i

A great change has
come over the publie
in the course of the
past few years and

condensed milk is a re-

cognized household ar-

ticle.

A Grocers who are up-to-date should tone up their
stocks with the Maleolm lines, which are both new

and good.

St. George Evaporated Milk, 4 doz in case..$3.50
Princess Condensed Milk, 4 doz. in case...$4.20
Banner Condensed Milk, 4 doz. in case....$5.00

Our lines will bring you new customers and quick
returns.

Order them from your wholesaler or direct from
the factory. Delivered in 5-case lots to any point
in Ontario or East of Halifax.

J. Malcolm & Son, St. George, Ont.

BUILT ON MERIT

The easiest running, quick-
est grinding and most attract-
ive mill for your store is

& &""1 ELGIN
| NJINational Coffee Mill

‘ {
A ' ) 1t is equipped with our new
S style force feed steel cutting
grinders, which make for fast
grinding and durability.

Prompt shipments our speci-
alty.

Ask any of the following Jobbers for our Catalogue;
WINNIPEG—G. F. & J. Galt (and branches); The Codrille Co. (aad

ches).
VANCOUVER—The W. H. Malkin Co., I4d.; Wm. Braid & Oo.;
Kel.?. Douglas & Co., Ltd.
HAMILTON—Jas. Turner& Co.; Balfour, Smye & Co.; MoPhemon,
Glassco & Co,

0 3
TORONTO—Eby, Blain, Ltd. ; R. B. Hayhoe & Co
LONDON—German, Eokert & Co.
ST. JOHN, N.B.—G. E. Barbour Oo., Dearborn & Ce.
RBGINA, SASK.—Oampbell, Wilson & Smith

MO AL—The Oanadian Fairbanks Co. (and branches).
EDMONTON, ALTA.—The A. MacDonald Oo.

MADE BY

Woodruff @ Edwards Co.

ELGIN, ILL.. US.A.
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You Need
Not be Told

that quality goods build
and hold trade, and if
you do mot already
know that

D.W.C. OLIVES

1)

are ‘‘quality’’ in every
essential, you will soon
find out, for a good
thing can’t be kept
down. They are made

to sell at a price that
will surprise you. Only
the finest smooth skin
ned olives obtained
from the best localities
are used, while the
packing of the olives is
marked by exceptional
care, skill and cleanli-
ness.

They yield a good mar-
gin of profit.

ROWAT & CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS

Snowdon & Ebbitt, 325 Coristine
Building, Montreal, Quebec,
Ontario, Manitoba and the North-
west ; K. Warren, Halifax,
NS.: L A. Tilton, St. John, N.
B.: C. E. Jarvis & Co.,Vancouver,
B.C..

KERS or HIGH vu-‘ﬁ

u;zouvrs

The Food That
Serves the Appetite

Sardines preserved in the
olive
precluded from
contamination. Besides, the
has appetizing
and where the
digestion

whole state in pure

oil are

sardine
qualities,
appetite serves
follows.

"KING OSCAR"
SARDINES

embody all the features that make sardines an appetizing
and health-giving food. Careful selection of fish and
always uniformly pure; sweet and well packed in pure
olive oil.

By Special royal permission

They produce satisfaction and incidentally profit.

GET A STOCK TO-DAY.

JOHN W. BICKLE & GREENING

(J. A. HENDERSON)

HAMILTON ONTARIO

f

BRUNSWICK BRAND
FINNAN HADDIES

Only the most carefully selected and
sweetest fish caught in the famous
la\\nn(ulluuld\ Bay are used in the
packing of the Brunswick Brand sea
foods.

The high quality of our goods has
given us a large trade, which, by the
exercise of conscientious business
methods, is constantly increasing
When you handle Connors Bros’.
Brands you sell goods that are trade
winners.

Our plant is operated under the most
ideal conditions, and our goods ¢ome
perfect to the consumer.

CONNORS BROS., Limited

Black’s Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, NS.; J. L
Lovitt, Yarmouth, N.S.; Buchanan & Ahern, Quebec
P.Q.; Leonard Bros., Mout PQ.; A. W. Huband
Ottawa, Ount.; A. E. Richards & Co., Hamilton., Ont.;
J. Harley Brown, London, Ont.; C. de Carteret, King
ston, Ont.; James Haywood, Toreuto, Ont.; Chas, Dun
can, Winuipeg, Man.; Shallcross, Macaulay ( Calgary
Alta.; Johnson & Yockney, Edmonton, Alta.; Sh
Macaulay Co., and Victoria, B.( 4

Yancouver
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~LITSTER~

claims your business on the absolutely
fair basis of comparison. Quality for
quality we give more genuine quality
and value than any similar line you
have ever handled. ‘‘Litster’s’’ means
purity and satisfaction for your cus-
tomers and satisfactory profits to you.

Half-Minute Puddings,
Jellies,

Custards, Salad Dressings
(All in powdered form)

Anything Litster’s is Good

THE LITSTER PURE FOOD CO., LTD.
TORONTO

ANTI-DUST

“The powder that makes microbes impossible

If you are not stocking Anti-Dust—
You are missing A SELLER

If you are overlooking Anti-Dust—
You are losing PROFIT

Needed in every store sition for Western
Needed all the year Agents.

Sapho Mnfg. Co., Ltd., Montreal

ONTARIO AGENTS:

Needed in every home || We have a fine propo-

MacLaren Imperial Cheese Co., Limited, Toronte

Quebec City: W. Rousseau, St. Joseph St.

THE EVOLUTION OF THE

Preparation of Milk for Sale and Distribution

from the Uncared-for Raw Milk to

The Perfected Laurentla Milk

IRNT \lll K “ AN \()l I) KAW, :-} the in open
recept o pollution, d ;hw.“ \I\Jyll
ring, wi II\ ,_i'w:l dianger from

‘ml Irn

.‘l‘.""‘.\l \l \l ll \\\\ l\\ll'll{lllli and bottled t

reduce d assure a better, :1-:' milk
FHIRD ll\\ll\ ll \\\\ lll(ll(lll) IN THE FYORM
OF LAURENTIQ MILK.
HOMOGENIZED, BOTTLED, SEALED AIRTIGHT AND
STERILIZED.
tely all 'Ivm;u' of pe me n, skim-
R J;.w-_- poisons ai I u‘ Sl S
g positively a ;1 rich, standar - e II])L
n addition, the most dige stible ]l lu

lhe LAUREN'IIA MILK CO,, Ltd

371 Queen Street West, Toronto, Ont.
Telephone —Adelaide 2760

Agents Wanted

WHEN AUTO 'l:‘ﬂ)?(E}!: ';(g ( ,

APPEARS

INSECTS

o DISAPPEAR

Rid Your Factory of The

Cockroach Nuisance

If you have them in your premises we do not need
to uu[ yhasize the nuisance fact. You simply want
to get rid of them, and the way is Auto Roach way

1o bug or insect of any kind ecan live through
ar Auto Roach .llt.nrk,

We have cleared factories that were thought
impossible.

Auto Roach js a sure winner. Write to-day.

AUTO-ROACH KILLER COMPANY

Montreal

AGENTS WANTED

No C

It m
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Kills Rats and Mice
No Odors or Smells. No Poison

It mummifies them. No matter where they die, they
simply DRY UP. Positively do not smell.

Will not kill cats, dogs or man.

Rat Corn is a new and scientific discovery, and with-
out a doubt the greatest rat destroyer in the world;
the only one that kills rats without any bad, dangerous
or disagreeable effects.

A trial will convince you—sells on sight.

Retail Prices Wholesale Prices

Doz. Gross
15¢ Can $1.25 $15.00, One dozen in box for counter
25¢ Can 2.00 2400/ Display.
60c Can 4.00 4800, Halif dozen In box for Counter
1.00 Can 8.00 96.00/ Display.

Window display with each order. Write for special prices
in assorted gross lots.

Canadian Rat Corn Co., Limited
193 Adelaide St. W. TORONTO, ONT.

TOBACCO DON'TS

D 9 say I haven't it” when a cus

on t tomer asks for tobacco, say 'I'll
get 1t

D i think you can’'t sell tobacco, be

on t cause you can. You have the best

of chances.

D !t wait for the man to ask you for it.

on Point it out to him. In short, tell
the women to tell their husbands
you are carrying tobacco

DOR'E = S ow e e
Master Mason - - Smoking
. .
King George’s Navy - Chewing

.
Maple Sugar - - - Chewing

The Rock City Tobacco Co.

Quebec Winnipeg

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton.

TUCKETT LIMITED




CLASSIFIEDABVERTISING

Advertisements under this heading, Zc. per
word for first insertion, lc. for each subse-
quent insertion.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must ac-
company all advertisements. Ino no case can
this rule be overlooked. Advertisements re-
ceived without remittance cannot be ac-
knowledged.

Where replies come to our care to be for-
warded five cents must be added to cost to
cover postages, etc.

A BOOKKEEPING STAFF IN ITSELF,
doing the work with machine precision and
accuracy, the National Cash Register. Writ:
for demonstration literature. The National
Cash Register Co., 28 Yonge St., Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operatlons of jobs can be recorded on
one card For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your
requirements. Write for catalogue. Inter-
national Time Recording Company of Canada,
Limited. Office and factory, 29 Alice Street,
Toronto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
t‘uru_m: real printing for stationery and ad-
vertising, saving 25% to 5% of average an-
nual printing cost. American Multigraph
Sales Co., Limited, 129 Bay St., Toronto.
COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of busi-
nvess. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor,
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
(0., Traders Bank Building, Toronto. (tf)
EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants
and manufacturers. Inquire from our near-
est office. Egry Register Co., Dayton, Obhio;
23 Bay St.,, Toronto; 258% Portage Ave,
WHMhipeg: 308 Richards St., Vancouver.

FIRE INSURANCE INSURE IN THE
Hartford. Agencies everywhere in Canada.

MOORE'S NON - LEAKABLE FOUNTAIN
pens If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Lenkable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
goed. Price $2.50 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
Capada

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work—as
successfully used in many of Canada’s larg-
est buildings—gives better results at lower
cost “A strong statement” you will say.
Write us and let us prove our claims. That's
fair. Leach Concrete Co., Limited, 100 King
St. West, Toronto

THE CANADIAN GROCER

FOR SALE

BUSINESS FOR SALE—IN GOOD FRENCH
town, six miles from Edmunston, N.B. Turn-
over $15.000 to $20,000 a year among farm
community. Write for particulars. H. U
Daigle, St. Jacques, N.B.

GOOD GROCERY AND FRUIT BUSINESS
for sale—in rapidly growing central Ontario
manufacturing town of 7,000. Turnover near-
ly $15,000. Fine opportunity for one or two
young men with $1,000 capital. Apply Box
450, Canadian Grocer, Toronto.

SNAPS—I'M NO GROCER, BUT 1 HAVE
some snaps in the way of typewriter ribbons.
And, sir, if you contemplate purchasing a
second-hand typewriter please bear me in
mind. I sometimes accept used machines as
part payment on new typewriters, so if you
want to hear of some reliable snaps, send
name and address to S. Brannen, Jr., Fred-
ericton, N.B

TECHNICAL BOOKS

THE ART OF BUSINESS GETTING — AN
essay on the elements of successful selling.
by experts. Paper, 50 cents. Technical Book
Dept., MacLean Pub. Co., 143 University Ave.
Toronto. (tf)

e —————
MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd., Room 314, Stair Building, Toronto.
PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25¢ assort-
ed box of Mitchell’'s Pens and find the pen
to suit you.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will bold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)
YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figurés.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.

Are You Using
Allison’s Coupon
Books, or Losing
Money, Which ?

You CAN'T handle
credit customers
WITHOUT losing
money unless you
DO use Allison
Coupon Books.
Thousands of gro-
cers all ovexw
America find it
mighty profit -
able to use
them.

How They Work:

A man wants credit. You think he is
good. Give him a $10.00 Allison Cou-
pon Book. Have him sign the receipt
or note form in the front of the book,
which you tear out and keep. Charge
him with ten dollars—ne trouble. When
he buys a dime’'s worth, tear off a ten-
cent coupon, and so on until the book
is used up. Then he pays the $10.00
and gets another book. No pass books.
no charging, no lost time, no errors,
no disputes—NO LOSS OF MONEY.
ALLISON COUPON BOOKS are uni-
versally recognized as the Dbest.

For sale by the jobbing trade
everywhere.

Manufactured by ALLISON COUPON
CO., Indianapolis, Indiana

THE ORDERS FOR
ERMALINE
Cooking Bags

COME ROLLING IN
ALL THE TIME

What share are you
getting of this trade?

Have you yet investi-
gated this new system
of cooking?

Are you not willing to
carry a line which is a
sure money maker ?

Write for samples and
Particulars to-day to

Edward Lloyd, Ltd.

508 Eastern Townships
Bank Building

Montreal, - Canada

Wholes:
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uyers

PIPES, TOBACCOS

All grades carried
CANADIAN LEAF A SPECIALTY.
J. A. FOREST - - - MONTREAL.

Goods Highest Quality
Price Always Right

That's Our Pollcy.

COUVRETTE & SAURIOL

Wholesale Grocers - - - Montreal.

VOL - PEEK

adds new life to old pots and pans, ete

Each mend only costs 2 cents. 100% pro
fit Big seller. Jobbers, write for dis
counts

H. NAGLE & CO,, - - MONTREAL.

STORE FIXTURES

Nothing like a fine, attractive showcase
the store

We Can Please You.
Years of experience has made us capable

S. MEUNIER & FILS, Malsonneuve, P Q.

TURKISH DELIGHT
AND CHOCOLATES

The very best that can be produced. Dell
clous confections that sell Write

ORIENTAL PRODUCE (CO. MONTREAL

Ontario Agents
MacLaren Imp. Cheese Co., Ltd., Toronto.

% ENGLISH STILTON CHEESE

1 FINEST QUALITY

L Ist and 2nd PRIZES Lond b

T Show 1012 Writ

O A. C. CHAPMAN

N Purveyor to H R H, The Duke of Cennaught K.G
S 3 Durocher Stree Moutr

Business Opportunities
STORES FOR SALE, ETC.

V. DE LA RONDE,
14-16 McGill College Ave. - Montreal.

OLYMPIA
AND
BEN BEY

CIGARS

Give the proper smoke

Ed. Youngheart & Co.,
Montreal, P.Q.

COON SHOE POLISH

FAVORITE STOVE POLISH

UNCLE SAM DRESSING.
You may carry the “other fellow's” goods,
but sooner or later you'll find the above
are O.K.

Uncle Sam Dressing Co.. Lanorale, P.Q.

CATSUP and PICKLES

Quality Superb
Write now.

H. BOURQUE & FILS MONTREAL

AETNA BISCUIT CO.
Limited
MONTREAL

Are the people for High-class Biscuits and
Confectionery

BAKE OVENS
Bukin Decks eof Scetch
Fire Brick, Sectional Steel
Ovens that caa be placed
anywhere
Bread Racks, Preef Boxes,
Pans and every necessily
for the Bake Shop

Write for General Catalog

The BRANTFORD QVEN AND RACK CO_ LTH., Braniferd, Cannd®

McDOUGALL’S
CLAY PIPES

Tax Brst Iix Tax WorLp

D. McDougall & Co., Ltd., §isrecr:

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, avd that is the

Irish Grocer, Drug, Provision

and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland

COMTE’S COFFEES

Satisfy every user. Let's tell you why
Address

146 St. Urban St. Montreal

For Disinfectants of

any kind
Write
MONTREAL GERMCIDE,
220 Celenial Ave, - - Momtreal

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO.J.CLIFF, Manager

SUCHARD’S COCOA

You want Quality Cecea all the time, Mr
Grocer. It will not pay you to sell a tin
on which you cannot rely. We can prove
beyond a doubt the high quality of
Suchard’s. Remember :—

Suchard’s. Suechard’s. Suchard’s.
FRANEK L. BENEDICT & CO., Mountreal
Agents.

AGENTS

If you want te handle three lines with a
reputation, ask us about:
BISTER'S STARCH
CHINESE LIQUID BLUE
COOK'S PRIDE BAKING POWDER
De It New.
H. F. PACAUD & (0. (Reg.) Montreal.

Your card in our MANUFACTURERS’
AGENTS AND BROKERS’ DIREC
TORY pages will keep you in touch
with every manufacturer at home and
abroad, who is looking for agents to
represent him in Canada.

Many of the best British and for
eign agencies in Canada have been
secured through the cards on these

pages.

|

#

*
When writing advertisers '
kindly mention having seen
the advertisement in this paper
o

*

FRUIT PULPS

Bitter Oranges and Peels

F. KESSELL & CO.7-8, The Approach
Leondon Bridge. London, Eng.
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THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory Ma

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared Mari
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.
C. E.
WESTERN PROVINCES. WESTERN PROVINCES—Continued. ONTARIO—Continued. Beol
ro
Mar
G.C. WARREN
ESCOTT & HARMER Box 1036, Regina Wire us for prices on HAL
Successors to W. H. ESCOTT CO. IMPORTER, WHOLESALE
S ok ey BROKER and MANUFACTURERS’ W t 1 —
WHOLESALE AGENT A
ROKERS, COMMISSION MER- Trade Established 12 Years. ln er pp es
B ) Domestic & Foreign Agencies Solicited.
CHANTS and MANUFACTURERS’ By the carload
AGENTS s’}"'
OFFICES:- DISTRIBUTORS,LIMITED MANU
S P. O. Drawer 99 . H. lmp
Winnipeg, Regina, Calgary, EDMONTON, ALBERTA. W. H.MILLMAN & SONS carefu
: Manuf s Wholesale Grocery Brokers est
acturers’ Agents, Commission Cable
and Edmonton Merchants, Warehousemen. Toronto Codes
Track connection with all Rallreads.
JOHN J. GILMOR & CO. <
Wholesale ’Manuifagturenrs' i&zenu and Com- RUTTAN& CHIPMAN W'G' A' LAMBE & CO' MCL
mission Biokers WHOLESALE OCERY 3 Manu
WINNIPEG, MAN. e T FOREEEe
Covering Manitoba, Saskatchewan and Alberta. MANUFACTURERS’' AGENTS Grocery Brokers and AKOII“. 852
X/e clan z]i_ve l%eclal Snen;u;_n to ahlew m(i)u .Fort. Garry Court, Main Street. Established 1885. s
rst class lines, oT:l‘ici‘;eadx? oreigh agencies Wlnnlpeg‘ i Caﬂada b
WATSON & TRUESDALE THE WESTERN BROKERAGE & MANUFACT- MacLaren Tmperial Cheese
URER’S DISTRIBUTING CO Co. Limited
N k
Wholuull:.f;:‘n:lr::;n A:::::" o Commission Brokers, Customs Brokers DEPARTMENT AGENCY ) I8
WINNIPEG . MAN. o e B Agents for Grocers® Specialties and Whols- Mansfac
Domestic and Foreign Agenciles :oliclteo:- t Your business sale Grocery Brokers g 235 S
. orres;
B 222 Ninth Ave. West - Oalgary, Alta. s e or man
represe
a s referen
ecure our pric
H. G. SPURGEON HOLLOWAY, REID & CO. ‘RA  CURR
Fine FILIATRA CURRANTS,
WINNIPEG Cor. Vermillion Ave. and 5th St. Greek cleaned, in half
Wholesale Broko;‘nntd Manufacturers’ EDMONTON - ALBERTA Satore pu;c:nl:‘ enges,
en
Canadian, British and Foreign A | Importers and Manufacturers’ Agent o
23‘::‘31 L b - -gogcn"ed'o" i W: specialize in Biscuits n:: Cnt::e: LIND BROKERAGE CO' O ]
S ommerf’?b. Box 1812. We are still open for a few good Agencies 48 Willinotun. 8. Koot 3 Torente “'ﬂf
Ingerso
ONTARIO. THE MARS
HALL
The J.J. TOMLINSON CO. BROKERAGE COMPANY —
'"'WINNIPEG WHEN IN THE MARKET FOR 67 Dundas St., LONDON, ONT.
. Wholesale Grocery Brokers. Fully $
O s, Split Pe.as equipped to act as agents for Brit- —
92 Alexander St. E. Split Lentils ish, American and Canadian grocery
Correspondence solicited on domestic lines. WRITE US. WG
and foreign lines. White Beans
or MARITIME PROVINOES.
Evaporated Apples
Let v
FRANK H. WILEY Wire H. R. SILVER, LTD. oo
WHOLESALE COMMISSION MERCHANT MANUFACTUREES' AGENTS is b
i '\:‘v?lfM.ANGD‘ MCBP"{lE AND GROCERY BROKERES. We i
GROGERY BROKER e HALIFAX NOVA SCOTIA
=t 27 Federal Life Bldg., Hamilton, Ont, First-class frost-proof storage facilities. coL
757-759 Henry Ave., WINNIPEG Established 1903 Correspondence solicited on Domestie
and Foreign lines. Se
WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchants, Cus- W. G. PATRICK & CO. W. S. CLAWSON & CO. The
r:.u B?‘Mi-e."m-t.rl;guteghgvuhcﬁu“"d' ufacturers’ Ageuts Manufacturers Agents and
nts. Ca L Man
and Forwarded. Warehouse on“'..[?rnonul.leer and Grocery Brokers
Track. Business solicited. Our position Importers Warehousemen $—
is your oppertunity.
Saska 77 ST. JOHN, N. B.
askatoon - Western Canada York St. - Toronto Opea for s few more first-class limes.
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THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

Maritime Provinces Continued.

C. E. CREIGHTON & SON

Brokers and Commission Merchaats,
Manufacturers’ and Millers’ Agents,

HALIFAX, NOVA SCOTIA.

Domestic and Foreign Agencles Solicited.

NEWFOUNDLAND.

(Continued.)

SHIP YOUR CARS 70
FERGUSON'’S SIDING

Cars continually loading for all cities in the West and Northwest
Inland Revenue and Customs Bonds.
Our siding is on G.T.P. and C.N.R., inter-switching with C.P.R. and Midlan
Railway. Cars distributed carefully
FERGUSON BROS., Warehousemen,
123 Bannatyne Ave., WINNIPEG, Can.

We have records in our vaults covering ten years’ satisfactory service

T. A. MACNAB & CO.

ST. JOHN'S - NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable address: “Macnab,” Bt. John's.
Codes: A, B, C, bth edition, and private.

BRITISH COLUMBIA.

Manufacturers’ Agents and Wholesale
Commission Agents

852-8 Camble St., Vancouver, B.C.

Grecery Agencles. Highest References.

McLEOD & CLARKSON

Can give strict attention to a few first-class

QUEBEC.

L. EMILE GABOURY
235 St. Joha St., QUEBEC, CAN.

references.

Manufacturers’ Afent and Commission Merchant

Correspondence solicited with brokers
or manufacturers looking for a reliable
representative. Can furnish best of

Every Merchant who handles---

Mathieu’s Nervine Powders

knows that thev sell themse
So (‘”\‘\'[i\\' are thev 1n all cases
of headaches that when once tried

MATHIEU’'S

7 they are wdiately reconnmend
NERVINE POWDERS T Rt oo
For Headache and Neuralg S - = ‘
| Comtan me Opram, Mo phvme ov Chioral erfect satety recommend

Mathieu’s Nervine Powders as a
['l‘ll.t‘l'[l\ safe and harmless rem
edy 1n all cases of headaches. \M)
merchant may try Mathieu’s Ner
vine Powders at our expense, as
per coupon attached. Mathieu's
- : . ‘\“,/‘H/: of Tar and Cod Liver Ol
1s a spectlic In all forms of colds.

The b Sl IS 5. Mty Mervien
J. L. MATH[EU CO. l Name
Proprietors I With (Name of firm) .
a | Street "
Sherbrooke, P.Q. | Gitvortown . o.... Prov

O. E. Robinson & Co.

Manufacturers and Buyers of Driled,
BEvaporated and Canned Apples.

Established 1886.

Ingersoll, - - - - Ontario

We Will Get Your
Money For You

Let us diminish your book debts and
get back your money. Too much credit
is bad It depreciates your business
We have the organization to

COLLECT ACCOUNTS ANYWHERE

Send usthe particulars and we will soon
send che money

No collectlon—no charge.

The Nagle Mercantile Agency
WESTMOUNT, QUE.

TWO CENTS PER WORD

You can talk across the continent for two cents per word
&M% with a WANT AD. in this paper e

Not a Substitute

MAPLEINE

Is an original flavoring,
producing a flavor similar
to Maple in cakes, candies,
puddings, tasties and
sugar syrup.

Headquarters

for
Maple Flavor

We can supply anything wanted in
Maple Flavor
Order of your jobber, or
Frodeariok E. Robson Co.,
15 Fromt St.E., Toronto.
Mason & Hickey, Winnipeg

The Crescent Mfg.Co.
SEATTLE. - WASH.

We can quote BETTER PRICES
than you are NOW PAYING

Be sure and ask us to quote—it's
to YOUR ADVANTAGE

THOMAS HENDERSON

Manufacturing Chemist

86 FULTON ST NEW YORK When writing advertisers, kindly

mention having seen the ad. in this
paper.
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Progressive Dealers are profiting and making
big sales of

L. & B. Banner Brand

innipd
\DNERa BINNERE
ORONTO "

JAMS and JELLIES

If you do not already you should sell
these quality products

LINDNER & BENNER

291 ARTHUR ST., - Phone Park 2985 - TORONTO
REPRESENTATIVES:

Laing Brothers, Wholesale Grocers, Winnipeg, Manitoba
The Amos B. Gordon Co., Toronto, Ont.
Escott & Harmer, Alta.

—

NoiR A CrauSSURE
eFFDauer Co Limsres

Certainly You Have

seen our cartoon advertisements em-
phasizing 2 in 1 Shoe Polish to
the consumer. If you are not already
in on this you should be. 2 in 1
will polish wet or oily boots and will not
soil clothes.

The F. F. DALLEY CO.

LIMITED
Hamilton, Canada Buffalo, U.S.A.

Canadian Canned Goods

Full Assortment Just Arrived

VEGETABLES FISH FRUITS
Tomatoes  Salmon ./‘\pp](-s
Corn Sardines Raspberries

Peas Lobsters Strawberries
Haricots Herrings Pears

Beets Oysters Peaches
Asparagus Cod Fish Plums

Ete, Ete, Ete,

Imported Canned Goods

“LE SOLEIL’ BRAND.

Small Peas. Small Peas.

Extra fine, very fine, fine.
Medium Fine, Medium No. 1, Medium
No. 2, Medium No. 3.

Asparagus Haricots Masedoines
Spinach Artichokes Flageolets
CONCENTRATED TOMATOES,

ASSORTED SOUPS,
BRUSSELS SPROUTS

10¢ a Tin Retail.
Just Imagine! Big Sales!
Medium Small Peas
(Francois Petit & Cie.) Brand.

MUSHROOMS. MUSHROOMS.
“F. Lecourt,”’ Paris.
Kxtra Choice. First Choice. Choice.

Galipedes (Hotel).
Write, '"Phone, Wire.

Laporte, Martin & Cie.

Limitee
568 St. Paul Street
Montreal

Tel. M. 3766

Aetna Biscui
Allison Couy
Auto Roach
American  Co
Baker, W.
Balfour-Smye
Benedict, F
Bickle, J. V
Borden Cond
Borgen, (
Bourque &
Bowser &
Brand & Co
Brantford O

Distributors
Dominion  (
Dominion M

Dominion M
Downey, W
Eby-Blain

Eckardt, H

Ac

It cc
spec
cask
cat
card
the
vert
of s
idea
use«(
ful |

Macl

145-449
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53 Highest Awards in Europe and America

WALTER BAKER & C0.S
CHOGOLATE

Supplied by Appointment to the
House of Lords

O.K.
SAUCE

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for i5e
C Delicious Highoot Award
special sales, bargain sales, Our Cocoa and Chocolate Fruity L(.;.h: M.:i.}l_) Octe-
r 191 ostival

ice.

cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

preparations are Abso-
lutely Pure — free from
coloring matter, chemical
solvents, or adulterants
of any kind, and are
therefore in full conform-
ity to the requirements
of all Pure Food Laws.

Walter Baker & Co. Limited
Montreal, Can.

Registered
Trade-Mark

Dorchester, Mass.

71

of Empire Exhibi-
tion, LONDON

Appetizing

Ask your Jobber or apply direct

SALES AGENTS:

The Lind Brokerage Co.
49 Wellington St. E Toronto

George H. Gillespie,
437 Richmond St., London. Ont.

J. T. McBride,
62 Canadian Life Chambers,

1

e. Montreal. %
ALL ORDERS PAYABLE !

1B

IN ADVANCE. The Turnbull Co., M

eet Winnipeg, Man. :
MacLean Publishing Co When writing advertisers, kindly f!

145-449 Uni the A ¢ ;i : i ¥ The Standard Brokerage Co. 3

- niversity Ave., Toronto mention having seen the ad. in this 860-864 Cambie St., Vancouver. !

]

paper. i
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Place Your Christmas Window in
‘the Contest

Again this year The Canadian Grocer will have a Christmas
window competition open to grocers and their clerks. When
you have your best window in shape, have it photographed
and entered in the race. It may be in the money.

Selling Power, Attractiveness and Originality

will be the bases of judgment. Windows must be dressed
with Christmas goods and arranged entirely by dealer or
clerks.

Photographs must be mailed before December 31. See that
photographer gets good picture and give description of the
window when sending photograph.

The Prizes

Towns and Cities over 10,000 Centres under 10,000
Population Population
1st - - - $5.00 1st - - - $5.00
2nd - - B 3.00 2nd - - - 3.00
3rd - - - 2.00 3rd - B - 2.00

The Christmas Ad.-Writing Contest

For the best Christmas newspaper advertisement submitted
by end of year The Grocer will give a prize of $3.00; to the
second best, $2.0c¢. Clip it from the newspaper and briefly
outline your opinions concerning advertising and its ad-
vantages.

ADDRESS *

The Editor, THE CANADIAN GROCER

143-149 University Avenue, Toronto
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Nothing But The Best
The One Inflexible Rule For

DOMOLCO

Every package of Molasses bearing this registered label must contain
the BEST, nothing but the BEST, nothing but Molasses.

Offered as superior for table use to any other Molasses on the
Canadian Market.

We know this to be a strong statement, but vou will find the proot in

every tin.

Every family on your list of customers should use Molasses, and the

majority of them will purchase it regularly after trying

DOMOLCO

Show them quality plus modern package, and note the repeat orders
THE

DOMINION MOLASSES CO.,

LIMITED

Halifax, - - Nova Scotia
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You always lose when you
“Money-back ™ a cusromer

Vol. X
l: IRST-—you lose vour prolit; sccond—you lose you
the: third, you may lose your customer,
IFurther, vour recommendation iz weakened in effect, and
then there is the annovance of elaiming on the miller.
\iidd when finally you get your money back—why, you !
are still out of |m('|\'l‘l. 3
Anyvhody with a new produect can “guarantee™ to money- g
ir;lrln E
.
But cuaranteed flour is wot enough, Brother Groeer.
Isn't it encugh to sell lour without having to buy it baek? 1
Don’t =ell on >|1~|»in‘iu|| when Vou can sell on w'!'t;lilll‘\,
[t is bmaterial what bhrand vou are selling now, IFIVIE
ROSES flour will bhring vou easier, larger sales.
Lewill bring vou a greater volune of net prolit.
Decause 1t 1= more than  merely “cuaranteed” it has
extablished a be /"',I-
A cuarantee 1= based on |w|'nlni.~tn but a belief 1s hased on
Y clormanece.  Sinee 1888, housewives have tried FIVE
ROSES. tested it every way.  And now they KNOW,
Sell o tHowr that needs no “guarantee,” Brother Groeer.
Packed i osizes to suit YOUR trade, ask vour jt»|;|u~l' for
IFIVE ROSES or write our nearest oflice.
?
» \ . 7 Al Al rd Al v :
[.AKI. OF THE WOODS MILIING g
. . : 3 T 1
COMPANY, LIMITID :
Forniio *“The House of Character St Ll
“tana Capacity— 10500 bbls. daily. Keewatin :
London Winnipeg :
Sudbury MONTREAL Vancouver




