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ISTANBUL AND ANKARA — May 9, 2005 — The
annual joint conference of the Canadian-Turkish
Business Council (CTBC) and Turkish-Canadian
Business Council of the Turkish Foreign Economic
Relations Board (DEIK) will bring together business
and government leaders from both countries to explore
ways to further expand trade and investment.

The conference is part of a trade mission to be held
from May 8 to 11, 2005. Canadian companies are
encouraged to take advantage of the many oppor-
tunities available in Turkey. Turkish companies are
also looking westward to Europe and North America
for business partners, financiers and suppliers of a
broad range of goods and services. For this reason,
the conference theme is “Canada and Turkey:
Now is the Time."

Who should attend?
Canadian companies already doing business in
Turkey can make new contacts and reinforce existing
relationships to increase their profile and raise impor-
tant issues that could advance their business activities.
Companies not yet familiar with Turkey can also
meet with senior business and political leaders to
increase their understanding of the Turkish political
and regulatory environment, learn about opportu-
nities in the country and leverage the experience
of other companies already present there.
Canadian companies already established in
Europe will learn about the benefits of manufacturing
in Turkey and discover its role as a manufacturing
base for goods destined for the European market.
Canadian companies interested in Russia and Central
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Istanbul stands tall: The city is leading the modernization
of Turkey.

Asia will meet Turkish business leaders who can
make valuable partners in this growing region.
Financial institutions and venture capital investors
will have the opportunity to promote the strengths of
Canadian financial markets and sources of financing
to key contacts in the Turkish business community.
All participants can take advantage of contacts
established by the CTBC, the only organization
in Canada with an extensive network in Turkey
continued on page 3 — Canada-Turkey conference







Florida water shortage could
open doors for Canada

Water and wastewater manage-
ment in Florida offers significant
potential for Canadian environmental
firms. There is a critical shortage of
potable water in Florida, with water
use expected to increase by 30% by
2020. Some areas of the state may
experience permanent drought as early
as 2010. Additionally, there are fewer
safe areas where treated wastewater
can be stored, and alternative storage
techniques are needed.

Florida's population of over 17
million relies heavily on groundwater
for consumptive and industrial water
supplies. With a predicted population
of 20.7 million by 2025, the demands
for potable water are increasing as
Florida’s water supply is progressively
exhausted. To keep up, Florida’s
drinking water infrastructure will need
an estimated $5.2 billion in invest-
ments for repair and new developments
over the next 20 years. The table
illustrates Florida's budgetary priorities
for water project funding.

Wastewater treatment and storage
in Florida also needs an estimated
$8.4 billion in infrastructure investment
over the next 15 years. Many counties
in Florida use treated groundwater
aquifer storage and recovery systems
(ASR). In these systems, groundwater is
sourced from underground aquifers by
drilling deep wells. In periods of excess
water supply, water can be pumped info
the aquifer to be held for use during
periods of drought and excess demand.

Many counties in the state also use
underground wells to store treated
wastewater. Following use and treat-
ment, the wastewater is pumped into
underground wells that can no longer
be used to draw groundwater. The
storage wells are increasingly in short
supply, and new systems must be deve-
loped to handle Florida’s wastewater.
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The most significant project taking
place in Florida is the Comprehensive
Everglades Restoration Program (CERP).
With an expected project life of 50
years, the plan is to restore, protect
and preserve the water resources of
central and southern Florida at an esti-
mated cost of $16.1 billion. Opportu-
nities may be available for a wide
range of Canadian environmental
products and services.

Canadian environmental firms may be
able to supply wastewater treatment
technologies to the Miami-Dade County
Water and Sewer Department. Due to
concerns over the possibility of treated
wastewater leaking into new wells, the
Florida Department of Environmental
Protection and the Southwest Water
Management District have suggested that
the Miami-Dade County Water and
Sewer Department include in its plans the
construction of a $560-million waste-

water treatment plant. The treatment
plant would pump drinkable quality
wastewater into the unused wells, thus
minimizing the risk from any leakage
to the county’s drinking water supply.
Canadian innovation for water treatment
techniques and equipment may be needed.

Potential wastewater supply contracts
may also come from a $25.2 million
plan by the Florida Department of
Environmental Protection to construct
wastewater infrastructure in the Florida
Keys. Additionally, the 2004-2005
Florida State Budget has allocated
$14 million to Florida's five water
management districts for surface
water and stormwater improvement
projects. The need for new techniques
for water improvement may offer
lucrative opportunities to Canadian
environmental firms.

For more information, contact
Beatrice N&el, Trade Commissioner,
Canadian Consulate General in Miami,
tel.: (305) 579-1600, fax: (305)
374-6774, e-mail: beatrice.noel@
international.gc.ca, Web sites: www.
infernational.gc.ca/can-am/miami.

Water Project Funding in Florida from 1999-2000 to 2004-2005

Everglades restoration $567.4 million

Loans for clean water
program

Source: Florida E-Budget (2004)

$870.4 million

$140.1 million $707.5 million

$133.1 million $1003.5 million

Uranium mine development gets go ahead

n late December, Japan's Idemitsu Kosan and Tokyo

Electric Power Corporation (Tepco), together with Canada’s
Cameco and France’s Cogema, have given the green light
to an investment of $447 million to develop the Cigar Lake
uranium mine in Northern Saskatchewan.

This will be the first time either Japanese firm will partici-
pate in an overseas uranium mine development project. Idemitsu
expects to receive about 540 tons of uranium from the mine
each year, which it plans to sell to domestic power companies.
Tepco, which consumes about 3,000 tons of uranium annually
for nuclear power generation, aims to secure a steady supply
of nuclear fuel. Through the project, Tepco expects to
procure 12% of this figure, or 350 tons, each year.

There are 52 nuclear reactors in Japan (12% of the world's
438 reactors), providing about 34% of the country’s energy.
They required 7,660 tons of uranium in 2004. With uranium
reserves proven at 136,000 tons, Cigar Lake is viewed as
one of the world’s richest uranium mines. Once operational,
the mine will produce 9,000 tons of uranium per year.

Three additional reactors are currently under construc-
tion in Japan and 12 more are planned over the next
11 years.

The decision to proceed follows a long-awaited approval
by the Canadian Nuclear Safety Commission (CNSC) to
issue a construction license for the project.

Construction of mining facilities began in January, and the
mine is expected to produce uranium over 15 years, starting
in 2007. Plans to develop this mine had been stalled for two
decades due primarily to environmental considerations.

Saskatoon-based Cameco has a 50.03% stake in the
project, while Cogema has 37.1%, Idemitsu Kosan Co.
7.87%, and Tepco a 5.0% share.

In 2003, Japan imported $40 million worth of yellow
cake uranium from Canada, about 58% of total Japanese
yellow cake imports. Some $220 million of the enriched
uranium that Japan imported originated from Canada, for
a fotal of about $260 million.

For more information, go to www.cameco.com. ¥

Make the link at Taiwan food show

Taipel, TAIWAN — June 16-19, 2005 — The Canadian Trade
Office in Taipei is currently recruiting exhibitors for the
Canadian pavilion at the Taipei International Food
Show, one of Asia’s biggest food
industry shows.

With rising income levels and an
affinity for Canada, Taiwan is becoming
an increasingly important customer
for Canadian food and beverage
products. Perhaps surprisingly, Taiwan
is Canada'’s number one customer for
Canadian icewine.

Taiwan may be much smaller than
China—it has a population of 23
million—but disposable income there
is higher and consumers are developing a taste for western-
style goods. Taiwan’s GDP grew by 5.8% in 2004 and is
forecast to expand by 4.3% in 2005.

Reaching out
There is increasing foreign investment in Taiwan'’s retail food

sector. In fact, since hypermarkets, supermarkets and other
modern outlets account for just 25% of consumer sales, oppor-
tunities for Canadian companies in this sector are plentiful.
Taiwan's agricultural imports have steadily increased since
joining the WTO in 2002. For instance, Taiwan consumed

a record amount of Canadian pork products in 2004,
becoming Canada’s fifth-largest customer worldwide. Prior
to a temporary ban, Taiwan was also Canada’s fifth-largest
export market for beef. Canadian fish
and seafood have also been popular
in this market, and Taiwan resently
removed its quota on poultry imports.

Other bestselling Canadian products
include beverages, canola oil, snack
foods, fruits and vegetables, confectio-
nery, dairy products and a range of
R processed items. Health food products

- and organic products are also growing
in popularity.

Get started
Accessing the Taiwan market is usually done through a local
agent or distributor. However, the Canadian Trade Office in
Taipei can help Canadian companies by introducing them
to buyers or including new products in Canadian food
promotions like the Canadian pavilion at the Taipei
International Food Show.

For more information, contact Karen Huang, Senior
Commercial Officer, Canadian Trade Office in Taipei,
e-mail: karen.huang@international.gc.ca, Web site:
www.canada.org.tw/english/missions.php. w
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exporting, developm
government representatives will
Canadian pavilion to help companies
pursuits. ; \

inference: Exporting to the United States
'you want fo increase your exports fo the U.S., don't miss the
 chance to participate in the “Exporting to the United States”
_conference at SIAL Montreal. The conference will take place
on the morning of April 15, before the trade floor opens.
The following topics will be discussed: the perception
of American consumers, American food regulations, and
consumer trends.

You can obtain more information on this conference by
visifing the “Special Events” section of the SIAL Montreal
2005 Web site at www.sialmontreal.com or by sending an
e-mail to infocafeexport@agr.gc.ca.
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Rebuild Iraq 2005 just around the corner

AMMAN, JORDAN — April 4-7, 2005 —
Rebuild Iraq 2005 is the second
international trade exhibition for the
rebuilding of Iraq. Last year's exhibition,
which was held in Kuwait, received the
largest international support ever exten-
ded to any trade event in the region.
The show welcomed more than 1,400
companies from over 48 countries.

The demand in Iraq for the full
range of infrastructure supplies and
equipment, services and technologies
for key economic and industrial sectors
has been estimated to exceed $195
billion over the next ten years. Major
sectors at the show include: building
and construction, oil and gas, electricity,
HVAC, telecommunication, agriculture
and food, health and environment,
hospitality, packaging and printing,
education, industrial machinery,
security and IT.

This year’s exhibition will offer inter-
national suppliers a safe meeting place

to present their products and techno-
logies to Iraqi entrepreneurs, regional
and international contractors and
subcontractors, traders and importers,
and Iraqi officials responsible for the
Iraq Development Fund.

To give added value to participating
international delegations and acquaint
them with the security and business
environment in Iraq, organizers will
also hold a two-day conference. This
event will address all the major issues
including security, finance, contracting,
business, health, infrastructure
development and trade.

For more information, or fo
register, contact Bechara Nacouzi,
International Trade Fairs, tel.: (514)
685-3530, fax: (514) 6856873,
e-mail: bnacouzi@videotron.ca. For
more information on the Iragi market,
contact Albert Galpin, Middle East
Division, Foreign Affairs Canada and
International Trade Canada,

tel.: (613) 944-2396, fax: (613)
944-7975, e-mail: albert.galpin@
infernational.gc.ca. w

water
¢ oil and gas: $15 billior
electricity: $20 billion
infrastructure: $6 billion
IT and telecom: $8 billion

health facilities and public
schools: $2 billion

housing: 2 million new homes

Doing business with the UN in Iraq

rocurement is organised by
Pindividual UN executing agencies
according to their own financial rules
and procedures. For large-scale
procurement (over $100,000) the UN
system uses two types of international
competitive bidding: invitation to bid,
where companies are requested to
bid against precise specifications
for goods, and request for proposal,
for consulting or similar services.
The UN is looking for:

e consultants in diverse fields such
as education, financial manage-
ment, environmental assessment,
public health, governance and
community planning;

e manufacturers, wholesalers and
exporters of many types of products,

from heavy equipment, agricultural
tools and vehicles to specialized
materials, personal computers and
pharmaceuticals; and

e engineering and contracting firms
with expertise in infrasfructure projects,

water, sanitation, power systems,
and construction, among others.

For more information, go to
www.irffi.org and click on ‘'UNDG
Iraq Trust Fund’, “UN Procurement’
and ‘Current Opportunities.’ e
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