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For House- 
cleaning Time
For All (he 
Time

EDDY’S
INDURATED
FIBREWARE

With the approach of the Spring Clean-Up you are probably 
at this moment estimating your customers’ wants, and as a 
matter of mutual interest

Eddy’s Indurated Fibreware
should occupy a prominent place in both your Window and Store display, 
for through the educational campaign now being waged by us the buying 
public are daily becoming more familiar with our Merchandise and more 
insistent that they secure it.

If larger profits and an increased volume of business interest you, you’ll surely 
feature

Eddy’s Indurated Fibreware
WASHBOARDS 
WATER PAILS 
HALF SIZE PAILS 
MILK PAILS

FLOWER POTS 
WASHTUBS
SMALL SIZE WASHTUBS

STABLE PAILS 
FIRE PAILS 
CUSPIDORS, ETC.

You can safely guarantee Eddy Products because Eddy guarantees them to you.

The E. B. Eddy 
Company, Limited

Mammoth Works
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CANADIAN GROCER

COWAN’S COCOA
Cowan's Cocoa and Chocolate are made from the finest selected Cocoa Beans 

The upper illustration is of natives gathering Cocoa pods, a cluster of
which is shown m the insert. The lower picture shows the beans after 
they have been dried and are ready for putting in bags for shipment.

Made in Canada.
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MILK PRODUCTS LEAD IN QUALITY

y3ortU4tï

'MifF

V.vi
The Name That Counts

To the question, “What’s in a name?” one can truth­
fully answer that, as far as Milk Products are con­
cerned, there’s quite a bit in the name Borden’s.
Three generations ago it was recognized as a symbol 
of all that was desirable in Condensed Milk Products, 
and each passing year serves but to enhance the 
popularity of the name Borden’s with lovers of good 
quality everywhere.
Know the selling appeal of the name Borden’s by dis­
playing your stocks of these Milk Products regularly.

Borden Milk Company* Limited
“ LtaJtrs of Quality

MONTREAL fr VANCOUVER

iBordetté *]5cnU*Ci *J3o?xùaÙ
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Cash In on [the Demand for Good Candy
In a corner of your show case put a few boxes of our well 
known brands of Chocolates such as

“Peerless,” “Elgin” and “Nobility”
and get your share of the ever present call for good, well 
flavored, wholesome candy.

We also carry an extensive range of 
bulk lines.

Nobility Chocolates, Limited
ST. THOMAS, ONT.

Diâtributon :

Maclure & Langley, Limited
MONTREAL TORONTO WINNIPEG

GLASS AND STONE JUGS

4 TO CRATE

GLASS BOTTLES

2 DOZEN TO CASE

A POPULAR LINE — STEADY DEMAND

DOMINION CANNERS LIMITED
HAMILTON, CANADA

THROUGH YOUR JOBBER OR DIRECT

Canada Food Board License No. 14-11

PROFITABLE
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PORK & BEANS
iLl'LSf?

During the present transition 
period, Mr. Grocer, it is im­
portant that you should buy 
“Best Sellers” and not load up 
with dead stock. If you are in 
the market for Pork and Beans

CLARK’S
are undoubtedly your best buy. 
They have long years of repu­
tation behind them, the name 
which guarantees the quality 
and the publicity which helps 
your sales.

DON’T HESITATE.

W. Clark, Limited
CLARK’S ALWAYS SELL.

MONTREAL
CANADA POOD BOARD 

License Ne. 14-216
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THE MARVEL BAKERY WHERE

KEEPS THE QUALITY UP
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MÆ. GROCER
Are You Handling Bread?
Then you should be selling your customers the finest bread 
that is baked.

DENT HARRISON’S BREAD
is known for its quality

We have the equipment, the experience, the expert bakers 
and the reputation that

“We Keep the Quality Up”
There is no reason now why you should not be selling your 
customers just as good bread as the city grocer. You will 
be surprised how they will appreciate it.

Send Us a Trial Order
The bread is packed neatly in cartons of two, three and four 
dozen sizes. Fruit cake in cartons of sixteen pounds, and 
mother’s cakes in one dozen lots shipped anywhere in the 
province.

Write, Phone or Wire for Quotations.

DENT HARRISON
WESTMOUNT, P.Q.

TELEPHONES

WESTMOUNT 3860 3««7-3860

Corner of Prince Albert 3 Somerville Avts.
WESTMOUNT, P,Q.
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Story for Week Dated March 14, 1919 Being No. 25 in the Series
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SULPHITE PULP THE PURE BASIS OF MANY 
EDDY COMPANY PAPERS

THERE are two processes for making wood- 
pulp, as you know. The process you read of 
in the last two articles in this series was the 

mechanical process by grinders. There is also the 
sulphite process, which is a gigantic “cooking” 
operation, turning out the purest possible pulp in 
immense quantities. During the process the wood 
fibre becomes delicately clean and white as a 
snow-drift. It looks good enough to eat. Out of 
this pure substance Eddy papers are made. The 
appetizing cleanliness of Eddy Co. paper bags for 
holding foodstuffs, the perfection of purity in 
Eddy Co. tissue papers for all purposes can be 
guaranteed to the customer in every case.
In the case of the mechanical process the logs 
sawn to short lengths, barked clean and white, go 
direct to the grinders. In the Sulphite process the 
logs, after being sawn to length and barked, go 
through more elaborate preliminary treatment. 
They have to meet the revolving knives of the 
powerful Chippers, which reduce them to frag­
ments, just like the chips around a chopping 
block. But these chips must all be about the same 
size, and not too big.
The chippers work tremendously fast. They will 
chip 150 cords of wood in ten hours. From their 
busy knives the chips are hurried through hoppers 
to the crushers, which free them from over-large 
chips and sawdust. The sawdust goes to the fur­
naces. Passing through large revolving tubular 
screens, the chips are shaken up and winnowed of 
all clumsily shaped or over-large pieces which 
remain, and thus they are prepared for the Diges­
ters, in which they are “Cooked." All unsuitable 
chips eliminated by the screens are returned to 
the machines for rechipping. There is no waste 
that can be prevented about the Eddy Company 
Plant.

Some of EDDY’S Many Kinds of

Toilet Papers
DIAMOND
STANDARD
HOTEL
COTTAGE
PLAIN ROLL
FACTORY
OVAL KING
IMPERIAL
ROYAL
CRESCENT OVAL 
VELVFT
SILVER BRAND 
REGAL 
FAMILY 
BIGLOT
MOUNT ROYAL
MAMMOTH
NILE
CHAUDIERE 
PILOT OVAL 
ORIENT 
NAVY
DREADNOUGHT 
PRAIRIE QUEEN 
GREAT WEST 
MANITOBA OVAL 
ALBERTA OVAL 
SASKATCHEWAN OVAL 
SENTRY 
ADMIRAL 
YORK
CZAR OVAL
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Enquiry Department
WHEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any 

assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out and mail to u» 
if you want to know where to buy a certain product, agents for any particular line, manufacturers of a special article, etc.

RUBBER STAMPS
Please advise where I can buy rubber 

stamps for the alphabet and numbers. 
Want them larger than the stamps sold 
locally in the stores.—W. Pedder, Regina, 
Sask.

Answer—E. C. Vance A Co., 3 Manning 
Arcade Annex, Toronto.

LEATHER GOODS AND MOUTH ORGANS
Please give me information regarding 

firms handling leather goods (purses) and 
mouth organs in British Columbia?—W. T. 
Wickham, Robson, B.C.

Answer—J. P. Burns (leather goods), 
Vancouver, B.C.; Imperial Trunk A Leather 
Goods, Vancouver, B.C. Mouth Organs— 
W. F. Evans, Vancouver, B.C.

NO STAMPS ON LIFEBUOY SOAP
Kindly advise me if it is necessary to 

put a war stamp on Lifebuoy Soap, when 
selling same?—John A. McLean, Wyoming, 
Opt.

Answer—No.

BUYERS OF MAPLE SYRUP
Kindly advise us through your columns 

of names of firms who are buyers of maple 
sugars?—Dominion Paper Co., Kingsey 
Falls, Que.

Answer—Bowes Co., Toronto; Gunn, 
Langlois * Co., St. Paul St., Montreal; 
Whyte A Co., William St., Montreal; A. 
Vaillancourt, Montreal.

CORRUGATED BOXES
Can you tell us where we can buy corru­

gated cardboard boxes?—Wenger Milling 
Co., Ayton, Ont.

Answer—Thompson-Norris Co., Niagara 
Falls, Ont.; Corrugated Paper Box Co., 
Geary Ave., Toronto, Ont.; Hinde * Dauch 
Paper Co. of Canada, Ltd., 43 Hanna Ave., 
Toronto, Ont.; Dominion Paper Box Co., 
Ltd., 469 King Street West, Toronto, Ont.; 
Fibre Boxes Limited, 60 Bathurst Street, 
Toronto, Ont.; Martin Corrugated Paper A 
Box Co., 368 Pape Ave., Toronto, Ont.; 
Adams Cellboard Co., 6 Defries Street, Tor­
onto, Ont.

HAND-TURNED COFFEE ROASTERS
Could you kindly give me the names of 

several firms manufacturing hand-turned 
coffee roasters?—Robt. Benson, 112 Queen- 
ston St., St. Catharines, Ont.

Answer—Huntley Mfg. Co., Silver Creek, 
N.Y.; Lamoert Machine Cp„ Marshall, Mich­
igan; Jabez Burns, Mfrs. of Coffee Roasters, 
New York, N.Y.

MONTREAL WHOLESALE GROCERY.
FIRMS

Kindly give us the names of some Mont­
real wholesale grocery firms?—W. S. Fair- 
weather, Sussex, N.B.

Answer—The following are some of the 
more important Montreal wholesale gro­
cery firms: Laporte, Martin, Ltd., St. Paul 
St., Montreal, Que.; Hudon, Herbert, 18 De 
Bresoles St., Montreal, Que.; L. Chaput, 
Fils A Cie, 2-16 De Bresoles St., Montreal, 
Que.; Patenaude-Carignan Ltd., 107-111 
Commissioner St., Montreal, Que.; Mathew- 
son Bros., McGill St., Montreal, Que.

A PORTABLE IRON GARAGE
Kindly advise us where we can get gal­

vanized iron garage (transportable)?—Blue 
Bros. * Co., Eustis, Que.

Answer—Pedlar People, Oshawa. Ont.; 
Metal Shingle * Siding Co., Preston, Ont.

MANUFACTURERS OF DILL PICKLES
Can you kindly tell me who are the 

manufacturers 'of Dill pickles put up in 
casks?—Mason A Dean, Sydney, N.S.

Answer—H. J. Heinz * Co., 7 Church St., 
Toronto, Ont. Agent—John Tobin, Halifax, 
N.S. T. A. Lytle A Co., 128 Sterling Road, 
Tofonto, Ont.

PASTRY DEALERS IN MONTREAL
Please advise me of the names of pastry 

dealers in Montreal?—H. J. Varin, St. 
Jacques, Que.

Answer—Dent, Harrison, Westmount, 
Que.; Standard Confectionery; L. Martin­
eau A Cie; J. H. McKeown, Jas. Strachan, 
all of Montreal.

DEALERS IN BAKERS’ SUPPLIES
Could you give the names of firms selling 

bakers' supplies, comprising ovens, pans, 
mixers, etc.?—J. A. Lacroix, Cochrane, Ont.

Answer -Fletcher Manufacturing Co., 41

Hayter Street, Toronto, Ont.; Brantford 
Oven A Rack Co., Brantford, Ont.

ABOUT HONEY
Is it necessary for me to put my name on 

honey that I am putting up in glass jara? 
I have a guarantee from the man who sold 
me the honey that it is pure.—Robt. W- 
Aj^e, Toronto.

Answer—We know of no regulation re­
quiring you to put your name on the honey 
you are putting in Jars. You must, of 
course, stand sponsor for it being pure if 
you are the vendor. See item regarding 
the standard for honey in CANADIAN 
GROCER issue of January 31st. The guar­
antee you have from the producer would 
release you from responsibility, if you have 
any way of proving that the honey in the 
jars you are filling is the same as that to 
which the guarantee applies.

BROOM CORN
Please give us the names of some hand­

lers of law broom corn.--------- , Tillsonburg,
Ont.

Answer- The American Warehouse Co., 
Wichita, Kansas; Boggs Broom Corn Co., 
1206 North Main St., St. Louis, Mo.; J. P. 
Gross A Co., 162 East Kenzie St., Chicago; 
Kavanagh Bros. A Co., 1234 West Kenzie 
St., Chicago. 111.; S. Lands A Co., 162 East 
Kenzie St., Chicago.

HAY AND GRAIN HANDLERS
Please g:ve us the names of firms and 

jobbers dealing in hay and oats.—Superior 
Grocers, Sault Ste. Marie.

Answer—G. T. Harrington, R. S. Muir, 
John Moffat, all of Toronto, for hay. 
Robert Hay Co., J. C. McKeggie A Co. and 
Canada Grain Co,, of Toronto, for grain.

TYPE, INK AND ROLLERS
From what Canadian firms may I obtain 

type and supplies for a small job press and 
get ink rollers for cash?—H. J. Parnell, 
Newbury, Ont.

Answer—The Toronto Type Foundry Co., 
Toronto, Montreal and Winnipeg, can sup­
ply your requirements.

MANUFACTURERS OF FANCY 
CHOCOLATES

We would like to communicate with a 
good firm manufacturing a high grade of 
chocolates put up in fancy boxes. Also the 
name of a firm manufacturing marshmallow 
cream put up in small tins. M. A L., Lake 
Megantic, Que.

Answer—Names of firms have been for­
warded.

»

CANADIAN GROCER,
143-163 University Avenue, 

Toronto.

Please give me information on the following; 
Address .................................................................

For Subscribers

INFORMATION WANTED
Date.........................;.........................191..

Name ................................................................... '............. '...............

I
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Chocolate Decorated
EASTER EGGS

Buy them now
We have all sizes to retail at 5c., 10c., 20c., 25c.,
75c., $1.25, $2.00 and $3.00
Also some good novelties in feather and cotton 
chicks, etc. Do not wait. Order while we have 
a good selection.

Lauder’s Fine Chocolates—-Cent Goods.

Chas. Lauder Co.
95 and 97 Ontario St. Toronto

/ÏRST AID IN THE KITCHEN

IN EVERY HOUSEHOLD
Vol-Peek finds a place. Mends pots, pans, tinware, 
graniteware, copper, aluminum, etc. Easily ap­
plied, sanitary, hardens quickly and costs only 
Vt cent per meed.
Send a sample order to-day. A bright colored dis­
play stand of 24 packages for $2.26. Vol-Peek sells 
on sight and is guaranteed; 60% profit for the 
dealer.

At your jobber or
H. NAGLE A CO., Box 2024, MONTREAL

(Oimé«ttdQp*.tme VoLPwfcMfs.C*)

- •' • * Æ

iT<jy
The Mathieu Lines 

Are Always In 
Demand

Because both “Ner­
vine Powders” and 
“Syrup of Tar” are 
thoroughly depen­
dable, always giving 
results in keeping 
with their quality re­
putation. If you’re 
not now selling these 
two favorites, write 
for trial supply.

J. L. Mathieu Co.,
Proprietor»

SHERBROOKE , , QUEBEC
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WAGSTAFFE’S

Prepared
in

Copper
Kettles
Boiled

in
Silver
Pans

Packed

Gold
Lined
Pails
and

Glass

The Most Modern and Up-to-date Fruit 
Preserving Factory in Canada

NEW SEASON’S 1919

CELEBRATED SEVILLE
Orange Marmalade

Now Ready for Delivery
Containing all the essential oils that 
give such a piquant zest to a Real 
Orange Marmalade.

Order from Your Wholesale Grocer

WAGSTAFFE, LIMITED
Pure Fruit Preservers

HAMILTON CANADA
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The Standard of 
Scientific Refrigeration

SIMPLE! 
EFFICIENT! 
SAVES ICE!

Eureka Principle Cold Dry 
Air Circulation

Patented 1886, 1900, 1910, 
1914,1917

Purchase Now, we do 
not want to disappoint 
you on delivery.
H'rife for our new Catalog

Eureka Refrigerator Co., Limited
Head Office: Owen Sound

Branches: Toronto, Montreal, Hamilton

Give Your Customers 
Real Value—

Babbitts
the real, round, con­
fidence - compelling 
value so apparent in 
Babbitt’s Cleanser.

Babbitt’s will never 
collect dust on your 
shelves. It’s a quick 
mover. Every sale is 
a repeat-maker and 
gives you an excel­
lent profit.
Try a Babbitt dis­
play in your window 
or on your sales 
counter.

Canadian Sailing Repretentative*:
WM. H. DUNN, LIMITED

MONTREAL
Ontario Agent»:

DUNN-HORTOP, LIMITED
TORONTO

Cleanser

Safety Sanitation

CROWN

Simplicity
The Essence of Successful Preserving 

Fruit Jars with those Essentials Guaranteed
EPRFECT SEAL GEM

Easy to Operate

The Rubber Ring 
Seals the Jar

ÜU.0.WM
Screw Too

WSKEEI*

Reliable

Extra Quality Rubber Ring 
in Each Jar

Screw Top

Lessen labor—Buy good jara—Enaura Success—Procure your tupplioa NOW through tha jobber».

Dominion Glass Company, Limited, Toronto, Hamilton, Montreal, Wallacebnrg, Rcdcfiff
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Exporters and Importers
Vancouver Canada

Wm. BRAID -CO.

We have in stock two thousand (2,000) chests of Choice Broken 
Orange Pekoe Java Teas, to sell at prices that will command the 
attention of the Trade. The quality is of a superior grade—grown 
in the hill-gardens of Java—-from carefully selected India Seed. 
These Teas are the season’s choicest pickings. In fact, the quality 
will command your approval as well as the attractive prices. We 
have facilities for repacking in 3, 5, 10, 25 and 50-pound boxes 
for the Jobbing Trade. Owing to the limited quantity we would 
suggest that you send for samples and prices at once.

Bankers
Canadian Bank of Commerce
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms i* all parts of Canada whose announce­

ments appear on this page.
> i a iyy.ii 11 ivm ws * iïykü/,1 iImiiii;iimiiii! iSilii

WESTERN PROVINCES

ALEX. BAIRD LTD
Manufacturer»' Aient»

300 Montreal Truat Bldg.
WINNIPEG, MAN.

Corraspoodonca SeKcited

WHEN WRITING TO ADVERTISERS 
KINDLY MENTION THIS PAPER

Wholesale Grocery Brokers, 
Commission Merchants 

410 Chamber of Commerce, Winnipeg 
Personal attention given to all business entrusted 

to us.
Canraspandanca Solicited. Established here 1100.

GEORGE ADAM & CO.

A. M. Maclure & Co
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES Williams Storage Company, Winnipeg

alao Winnipeg Warehoueing Company
LARGEST STORAGE, DISTRIBUTING AND FORWARDING' 

HOUSE IN WESTERN CANADA
Track Facilities Total Storage Space 96,000 square ft. Bonded or Free Storage

Watson & Truesdale, Winnipeg
Have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They 
get the bueineis, and can get it for you. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers’ Agents

Trackigi
Stoiagi
Dislri-

betloi

Donald H. Bain Co.
WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 
5 prove iL

Are all at your disposal if .WE represent you.
Every branch a business in itself, directed by capable, experienced

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER

Canada Food Board License No. •—MS

^35445
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WESTERN PROVINCES

Hm service department of Canadian Grocer
will rladly assist manufacturers at home and
abroad in makins arranaaments with the
Arms in all parts of Canada whose announce­
ments appear on this pare.

I 1 . V i M
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MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re­
sponsible representation west of the Great Lakes. An efficient selling organization, and <m old- 
established connection vtith the trade, place us in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

' '■ " ...... -........ - —"Always On The Job" ' i=

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg
As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING

SIX HOUSES IN WESTERN CANADA
W. H. ESCOTT CO„ LIMITED Winnipeg, Man. W. H. BSCOTT CO- LIMITED Calgary, Alta.
W. H. BSCOTT CO- LIMITED Saskatoon, Saak. W. H. BSCOTT CO- LIMITED. Fort William, Ont.
W. H. BSCOTT CO- LIMITED Regina, Saak. W. H. ESCOTT CO- LIMITED Edmonton. Alta.

WHOLESALE GROCERY BROKERS, MANUFACTURERS' AGENTS,IMPORTERS
CmUtnmmU SoUcHtJ HEAD OFFICE: 1*1-183 Bannatyne Art. East, WINNIPEG WriltV,

This is the House of Service 
in the Western Field

Our organisation and our staff of aggressive salesmen are 
the two links required to connect your product with the 
splendid markets of Western Canada.
Let us show you how.
We are agents for Christie’s Biscuits and Robertson’s 
Confectionery.

Scott-Bathgate Co., Limited
Whmhmlo Grocery Broker e end Menu facturera’ Agent §

149 Notre Dame Ave., E., Winnipeg
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The service department of Canadian Grocer 
will gladly aaslst manufacturers at home and 
abroad in making arrangements with the 
Arms in all parta of Canada whose announce­
ments appear on this page.

WESTERN CANADA

D. J.MacLeod &Co.
Manufacturer»’ Agent» 
and Grocery Broker»

EDMONTON, ALTA.
Open to negotiate for new lines In Albert* 
Our staff calls en wholesale trade and does 
detail work.

Joseph E. Huxley & Co.
Wholesale Grocery I

WINNIPEG

i Agents

CANADA

MacDONALD BROKERAGE CO.
ARE YOU SEEKING REPRESENTATION 

IN ANY PART OF CANADA? 
Through our complete organisation we arc 
in a position to represent some good gro­
cery specialty lines. If interested, address 
Box 494, Canadian Grocer.

The McLey Brokerage Company
Wheleeale Cessmlseien Merchants and 

Brakesa
Manufacturers of foodstuffs who want dis­
tribution In Western Canada will secure 
excellent results by placing their products 
in oar hands.

**T Confederation Life Building, 
WINNIPEG

Have you read page 
68? It will interest 

you.

C. H. GRANT CO.
Wholesale Cam mission Brokers mid 

Manaf.cter.ri' Agent.
1206 McArthur Bldg., Winnipeg

We have the facilities for giving manu­
facturers flrst-elass service.

F. D. Cockburn Co., 149 Notre Dame Ave. E., Winnipeg
We represent some et the beet Manufacturera, of wheel the undermentioned are example». We will giro year line the same 
attention. „
Among the lines we represent are product» of Pugeley, Dlngman Co., Ltd., John Taylor A Co., Ltd., end Quaker Molasses Candy 
from Pert Arther to the Reekiee.

FINEST CRYSTAL 
GELATINES

Powdered and Sheet

FINE LEAF GELATINE
British Manufacture

GELATINE
OURY, MILLAR & CO.
9 Mincing Lane, London,E.C.,Eng.

SOLE AGENTS FQH CANADA

F. S. Jarvis & Co.
18 TORONTO ST., - TORONTO

EVERY DOG OWNER
throughout the World

Knows

SPRATT’S
DOG CAKES

and

PUPPY BISCUITS
Will you cater for 
those in your town?

A»k your jobber for them or write for 
aamplee and prices to

SPRATT’S PATENT LIMITED
Congress Street, NEWARK, New Jersey, USA.

or
24-25 Fenchurch Street, London, England.
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will gladly assist manufacturers at home and 
abroad la making arrangements with the 
ftrma la all part» of Canada whose ann 
rnenta appear on this page.

1 (
OMTAUO

T. M. SIBBALD & SON
GROCERY BROKERS 

Agent for KELLOGG’S Toasted Cornflake»
Another Agency Solicited

311 KING ST. E. - TORONTO
Storage and Bonded Warehouses

MACLURE & LANGLEY
LIMITED

Manufacturers* Agents
Grocers,(Confectioners and Drug 

Specialties
12 FRONT ST. EAST, TORONTO

H.D. MARSHALL
Whole tale Grocery Broker 

OTTAWA MONTREAL HALIFAX

W. G. PATRICK & CO.
Limited

Manufacturers' Agents 
and Importera

51-53 Wellington SL W, Toronto

LOGG1E, SONS 
& CO.

Merc hand tee Broken ami 
Manufacturers* A g e a t s

Grocery, Drug and Confec­
tionery Specialties.

Foy Bldg., 32 Front Street 
TORONTO - - ONTARIO

GIVE A LIFETIME
OF

SERVICE I
ill

Tï\ \ ’kN $
\ j r Lizr^HrtTiT-Trijy ■

BOWSER outfits have been perfected through our thirty-four 
years’ experience in designing and building Oil Storage Equipment 
of all kinds for grocery and general stores. Many BOWSER 
outfits have been in use over twenty-five years and are still giving 
accurate measure and complete satisfaction.

There is aÉ 7f\ \ 'hN )j i Outfit for You
Think what it would mean to you to install such equipment. Remember a# 

BOWSER outfit will handle your oil business with absolute accuracy—safety from 
fire and explosion—give you a clean store—oleased customers, all of which means 
continued increased profits for you.

We will be glad to give you complete information 
upon request.

vXikidili 11 ?lllllKlP!llllKili!ill 11111 ! IIIIIIIII iiB III IFM
Il S. F. Bowser & Co., Inc^ 66-68 Frazer Are., TORONTO, ONT. A ■■

Mention this Paper When Writing to Advertisers
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III
The servie# department of Canadian Grocer 

will gladly aaawt manufacturers at heme aad 
abroad In making arrangements with the 
arm» In all parte of Canada wheee announce­
ments appear on this page.

«HT—C

ROSE & LAFLAMME
LIMITED

Commission Marchants 
Grocers’ Specialties

MONTREAL TORONTO
Canadian Food Control License Noe. 6-2367 8

THE S. G. BENDON 
UTILITY CO.

Broker» end Commiaaion Agent a

30 St. Francis Xavier St., Montreal
Our Motto: Always at Your Service

C. B. HART, Reg.
Montreal, P.Q.

Grocery and Chemical Brokers 
Commission Agents

Paul F. Gauvreau
Wholesale Broker, Flour, Food, Provisions

84 Peter Street, Quebec
am buyer of Pea». Beans and all kinds of 

Feeds and Grains.

MARITIME PROVINCES

Genest - Genest, Limited
Grocers' Specialties

If you want good, live representation by 
extk'rienced salesmen, write us.
Best references can be furnished on de-

Board of Trade Bldg., - Montreal

Schofield & Beer, St. John, N.B.
Manfacturere Agents 

Agents lor: Acedia Sugar Refining Ce.. 
Ltd., of Halifax. N.S. : W. C. Mac­
donald Hard.. Montreal. P.Q. : F. W. 
Bark â Co., London, Sng. ; The T. 
Upton Co.. Ltd.. Hamilton. Ont.

SAY YOU SAW IT 
IN CANADIAN GROCER 

WHEN WRITING TO 
ADVERTISERS

ATLANTIC MILLING CO., Limited
PICTOU, N.S.

Wholesale Grocers, Millers Agents
Manufacturers Flour. Cornmeal and Feeds. 
Splendid connections with Western Ele­

vators atid P.E.I. Produce Dealers.

johne TtnaroN
Wholesale Grocery Broker 

BOARD OF TRADE BUILDING

MONTREAL

J. L FREEMAN & CO.
Wholesale Grocery Brokers

MontrealROOM 122 BOARD OF 
TRADE BUILDING

GAETZ & CO.
MANUFACTURERS AGENTS AND 

GROCERY BROKERS
47-49 Upper Water St., Halifax, N.S.

The Colwell Brokerage Co., Dd.
Mdse. Broker b, Man* F a Agen ta 

Liberal Advances Made on Consignments

18 Germain St., St John, N.B.

Man Left You, Did He?
And for the life of you you don’t know where to 
And another to replace him. Well, our advice to 
you—end it’s good advice—is: Find him by adver­
tising — a small condensed advertisement in 
CANADIAN GROCER.
If you wanted a blacksmith, we wouldn’t recommend 
CANADIAN GROCER, but when it comes to Anding

* man for the grocery business, honestly we don’t 
know of a better or cheaper way of Anding him than 
the use of CANADIAN GROCER.
The way to And the man you want is to look for 
him where he is likely to be found—in the grocery 
business.

Rate is 2 cents a word 6 ret insertion and 1 cent per word each 
Five cents additional per insertion when replies are to be sent to Box 
care. Send your advertisement and remittance to

in enr

Canadian Grocer Want Ads. 143-153 University Avenue 
TORONTO

EL ROI-TAN pKfcT

51088

6969999
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The eerrlce depart meet of The Canadian 
Grocer will gladly aealat manufacturera at 
home and abroad In making arrangements 
with the Irais In all parts of Canada whose 
announcements appear on this page.

I QV
BRITISH COLUMBIA

The Robert Gillespie Co.
Importer* and Exporter»

323 Homer St., Vancouver
Live Sale»men covering Alberto end B.C

C. T. NELSON KELLEY-CLARKE CO.
VANCOUVER, B.C.

GROCERY AND SALMON BROKERS 
MANUFACTURERS' AGENTS 

Offices also at Seattle, Tacoma and Spokane, 
Waeh.; Portland. Ore.; San Francisco. Los 
Angeles. Cal.; Boise, Idaho; New York City-

Squirrel Brûud butter
PEANUT

M. DESBRISAY & CO.
Salmon Cannera and Manufacturera’ 

Agente
VANCOUVER, B.C.

Our organisation is equipped to 
handle any manufacturera’ line. 

Onr aaleamen get results.

North West Trading Co., Ltd.
Importer* of Australian 

and Oriental Produce 
SALMON BROKERS 

DOMINION BLDG. VANCOUVER

WE CAN HANDLE A FEW 
MORE GOOD LINES

day we include yours among the quality products 
ire are now successfully representing in this field? 
’articulait from

J. L. TORRY & CO.
VANCOUVER

LITTLE BROS. LTD., VANCOUVER, B.C.
Established 15 Years. Live Staff of Salesmen. First-Class Storage and Warehouse Facilities.

W. can place mm er tws feed specialty lines on the B.C. market. If yen want tire represents tien, write m to-day.

m

Your Customers Will Like 
ALBATROSS

BRAND

PILCHARD
It la a wholesome and delie Iona Sen Feed 
and with the prevailing big demand for 
Ash dealers will And Albatross Brand 
Elk harde a quiek-mover and a feed
money-maker, too.

CUyoquot-Sound Canning Co., Ltd.
J. L BECKWITH Agent

VICTORIA - B.C. •

' rt w

kippered
|~V HERRING

, Ktoper», Blnataas. Boneless Herring, Herring 
Chteka. Pickled 1 Seetoh-fumd Herring (barrels and helf- 
bnrrtla and pells) : Frauen Herring. Flak Parts to glass Jars.

■a
WATSON HBOS.

» t -
FISHING * PACKING CO, LTD, VANCOUVER

4 I
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ORIENTAL
PRODUCTS
Desiccated Cocoanut, Cocoa- 
nut Oil, Rice, Beans, Preserved 
Ginger, etc.

Our quotations are very at­
tractive.

Dod well & Co.,Ltd.
Importers and Exporters

VANCOUVER, B.C.
Head Office at Exchange Chamber», St. Mary Axe.. 

London, E.C., England 

Branches at
Hong Kong. Shanghai, Foochow, and Hankow, 
China. Yokohama, Kobe a*nd Tokto, Japan, Colom­
bo, Ceylon. New York. N.Y., U.S.A. Seattle and 
Tacoma. Wash., U.S.A. Portland. Ore.. U.S.A. 
San Francisco. Cal., U.S.A. Victoria. B.C., Can­
ada. Antwerp, Belgium.

44 PRIMROSE”

Timm

PILCHARDS
Strictly Prime 

Quality

Ocean Caught

Packed Only By Hand

Rich in flavor and high 
in food value

Defiance Packing Co., Ltd.
Head Office : VANCOUVER B.C.

Canneries at West Vancouver and Port 
Renfrew, B.C.

Sales Agents : Balfour, Guthrie A Co. 
Vancouver, B.C.

Salmon
Commandeered

Packed in 1 lb. Telia 
and 1-2 lb. Flats

PlLCHXR®8

SNOW CAP
BRAND

PILCHARDS
arc more deli­
cious than 

SOCKEYE 
and are 'ess 
than hall the 
price.
For Salads and 

Sandwiches
They are More of 
j Dainty Than 

Tuna Fish

“Snow
Cap”

is Hand Packed 
by

The Nootka Packing Co., Ltd.
NOOTKA, B.C.

Imperial Rice Milling 
Co., Ltd.

VANCOUVER, B.C.

IAMRICE1AM RIC
un.flux mulch
Vmcouvo. B.C.

fun Rice Mulch 
<wcouvo.EC.

ri.T

Wcareoffering thebest value 
in Rice on the Canadian 

market to-day.
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Canadian and American Goods
Wanted for the

British Market

F) RODUCERS and exporters of 
American Food Products will 

find it to their interest to corre­
spond with us. We wish to open 
accounts for lines of goods selling 
through the Grocery Trade. 
American producers and exporters 
visiting England should call on us 
in London or Liverpool.
Cable Address, “Grecian, London.” 
Reference : London County West­
minster and Parr’s Bank.

E. W. GARNHAM LTD.
LONDON

9
Mincing Lane

LIVERPOOL
13 <fc 15 Union. Court

Castle Street
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For Increasing Daily Sales
What you are looking for is a line of products to feature in your store that can be depend 
upon to bring ever-increasing daily sales. The experience of thousands of grocers in the g«4 
Northwest has proven No-Vary Quality Groceries to be such a trade-building line. /'
Fill your shelves with a complete range of No-Vary “Always Good” Pure Food Products and 
increase your profit, steadily. Place your business on the most secure foundation of all—genuine 

atiafaction.consumer sat

NO-VARY QUALITY GROCERIES
“If It’a No-Vary It*a Always Good*'

No-Vary Quality Foods are producing fresh evi­
dence of their unequalled selling value every day. 
Supreme quality, real honest money's worth, and 
delicious, satisfying flavor has made No-Vary gro­
ceries the choice of discerning housewives wher­
ever Introduced.

Read over the Hat below of Wholesale Jobbers In 
Western Canada who handle No-Vary Quality 
Groceries ; ask the one nearest your store about 
this quick-selling line.

Brandon Grocery Co., Ltd., Brandon, Man.
Camroso Grocery Co., Ltd., Cam roes, Alta.
Medicine Hal Grocery Co.. Ltd- Medicine Hot. Alto. 
Moose Grocery Co., Ltd., Moose Jaw, Saak.
MacLean Grocery Co.. Ltd.. Begins, Soak.
Red Door Grocery Ce„ Ltd.. Bed Deer. Alta.
Swift Current Grocery Co., Ltd., Swift Carrent, Saak. 
Sleshigton Co., Ltd.. Calgary, Aha.
Weykarn Grocery Co., Ltd., Weybem, Saak.

No-Vary Products Co., Ltd., Winnipeg
Wfir
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Popular Brands
Canada’s foremost selling tobaccos have borne the “heart-shaped” 
trade-mark since 1858. It’s the Macdonald guarantee of quality.

Plug Smoking
“British Consols” 
“Brier”
“Index”

P
Trade Mark 
Registered

Every package we ship 
carries the above trade­
mark.

m&mK
|ZrSg),

Plug Chewing
“Prince of Wales” 
“Napoleon”
“Black Rod” (Twist)

P
Trade Mark 
Registered

W. e MACDONALD, REG’D.
Established Over 60 Years
MONTREAL, P. Q.

American Steel Wool
Cleans, Smooths and Polishes Anything and Everything
“My Right Hand in the 
Home" — the Aluminum 
Cleanser.
URICTION is sometimes 
1 better than suds. Where 
soap fails, American Steel 
Wool begins.
Cleans aluminum, Pyrex, 
copper, glass, crockery 
enamel and other cooking 
utensils.
Saves the hands. No gloves 
are necessary as the fine 
steel strands are wooled to 
a soft mass.
The attractive package 
contains a “Dictionary of 
Uses’’ and “Instructions 
for Using."
Six grades and each for a 
special use: Numbers 00, 0, 
1, 2. 3, 4.
Grade No. 0 is the ALU­
MINUM Cleanser.
Goods packed in a counter 
display container. One doz­
en in each.
You will make a profitable 
investment when you stock 
this link.

The Baking Soda 
the housewife prefers

It’s good-bye to the paper bag way of 
packaging soda when the housewife and 
grocer co-operate for their mutual good.
Cow Brand Soda neatly packaged is 
handy for the grocer, convenient for the 
housewife and keeps the soda pure, clean 
and of full strength.

Have your wholesale grocer 
supply your requirements.

w. J. CHAMBERS & Co
Sole Agents, 43 Scott St., Toronto

Church & Dwight, Limited
MONTREAL •



Buffalo, N.Y. Bridgeburg, Ont,

March 14, 1919

$500.00 
FIRST 
PRIZE

Read About the Liquid 
Veneer Cow Contest!

Mr. Dealer, you can enter this contest as well as your customers. We will give 
50 Cash Prizes, ranging from $500 down to $1.00 and every contestant will re­
ceive a beautiful colored picture of Segis Fayne Johanna, the $150,000 Liquid 
Veneer Cow, free of charge. All this advertising about this contest is bound to 
increase your sales ofmm mm
This contest lasts until June 1, 1919, and has to do with 
the Liquid Veneer Cow. Everybody wants to know 
what the cow has to do with Liquid Veneer. If you will 
display in your window the free and unusually attractive 
advertising matter we will furnish you, hundreds of 
people will flock into your store to learn about this con­
test and obtain a copy of the rules, a quantity of which 
we will furnish, without charge.

Remember, Liquid Veneer pays you well over 65% 
profit on your investment and it is as good as gold, as 
staple as sugar. You can’t go wrong. It is bound to 
sell, and SELL BIGGER than ever this Spring.

Drop us a line and get all the particulars. Enter the 
contest yourself. You simply can’t afford to pass this 
up this Spring.

Buffalo Specialty Co.
runNiTum
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The Big Equation
Service -f- Quality ^Growing Trade + Satisfied Customers

We have proved the correctness of this during our mrany 
years in business. It always works out with us, and it will 
with you.
Only when you BUY SERVICE and QUALITY can you 
SELL Service and Quality. You cannot reap what you 
do not sow.

SERVICE
In the fruit business, this word 
means a great deal. What a great 
thing it is to have a wholesaler who 
can deliver on time, who can ship 
if need be fifteen minutes after an 
order is received. Wholesalers who 
you know will do what they say, 
wholesalers who have had over fifty 
years’ buying experience—who are 
always on the job with one purpose 
—to give service to their customers. 
This service you get when you buy 
from

THE FIRM FOR SERVICE

QUALITY
How far quality goes in developing 
trade, in giving satisfaction. Have 
you ever noticed how hard it is to 
sell cheap or inferior goods? People 
don’t want them at any price. Even 
after you have sold them there is 
alwrays a “kick,” a dissatisfied cus­
tomer. Howr much better it is to 
buy the best, even if you have to pay 
a little extra for the quality that is 
bound to give satisfaction? Good 
stuff will sell itself, will give you 
fewer losses and better profits.
Buy only the best from

THE HOUSE OF QUALITY

HUGH WALKER & SON
Established 1861

GUELPH, ONTARIO
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Losing Trade to Pedlars?
V70U know some of your cus- 
A tomers buy their tea from the 

pedlar. Perhaps if you made a 
list you would be surprised to find 
out how much tea trade you are 
losing.
You might see it would be worth 
making a strong effort to regain 
this trade.
Red Rose will help you. It is a

T. H. ESTABROOKS CO., LIMITED
ST. JOHN MONTREAL TORONTO WINNIPEG CALGARY

Do you row up-stream when you can 
just as readily row down-stream ?

• Are you looking for attractive shelf packages, or is the cash in the till what you are
watching first?

QUAKER OATS and TILLSON’S OATS in your store are as good as 
cash any time—they sell themselves.

The sale of package goods is increasing every year, every week, yes, every 
day, and properly so.

Package oats require no weighing, tying, wrapping—save time and money 
in handling—no loss by shrinkage or mice.

Push Quaker Oats and Tillson’s Oats — need no talking to sell — yield a 
reasonable, assured profit and a quick turn-over.

Row down-stream, not up-stream.

The Quaker Qats Qmpaivy
Peterborough and Saskatoon 

Canada

tea that the pedlar does not sell 
and cannot match.
Your bulk tea and the pedlar’s 
bulk tea look the same to the 
housewife.
But Red Rose is different. It is a 
“distinctive” tea—blended by ex­
perts — trade-marked — pack­
aged — advertised.
Red Rose will win and hold trade 
for you.
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//êju»
All British 
and All Quality

—the Blue your customers know and 
prefer because of its goodness.
That’s KEEN'S.
The best Blue to handle and recommend.

Magor.l Son' & Company, Limited
191 St. Paul St. West, MONTREAL 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

Fine for Your 
Provision Counter

Beaver Brand Hams
Bacon and Lard

So good that your customers will buy them by preference after a 
first trial.
Beaver Brand Hams, Bacon and Lard always measure up to the 
very highest quality ideals.
Try the Beaver Brand lines in your next provision order.

Ingersoll Packing Co., Limited
Ingersoll, Ontario
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Few Buyers Ask for Bacon by Brand
Quality of the Product One 

Determining Factor 
In Sales.

~\ 7E handle different lines of 
\\ bacon," stated Mr. Kent of 

Hilton and Kent, Dundum 
Street, Hamilton, “but we make a spe­
cial point of selling ------ ’g.”

“Do you make more on this brand?” 
he was asked.

“No, as a matter of fact we make 
lass. This particular brand costs more 
than the others we stock, about 5 cents 
a pound.”

“But would not that difference of 
price, influence your trade away from 
the brand you favor?”

“It might if we permitted it to, but 
to avoid this we charge the same price 
for all our brands.”

“Yet, despite the fact that you would 
make roughly 5 cents a pound more on 
this other bacon, you prefer to sell___?”

“Yes. we do, we are as keen for pro­
fit as the next person, but we think that 
is the way to get it. We are confident 
that the brand we suggest will give real 
satisfaction, and that this satisfaction 
will mean increased trade for us. That 
is how we profit.”

Sampling at Store’s Risk
Only a block away is the store of 

Geo. A. Gow, Locke street. “We handle 
only one line of bacon,” he stated in 
reply to a question. “But in our esti­
mation, we handle the best. It is not 
possible to stock all lines, and make 
any sort of success of the transaction. 
^ ou have to choose what you consider 
the best, and build a reputation upon 
it. If people ask for other lines of 
goods, we tell them plainly that we do 
not carry them. We tell them that we 
are fully convinced that we have the 
very best bacon on the market, and we 
urge them to try a sample half pound. 
‘If you do not like it,' we say, we wili 
he more than ready to give you your 
money back, without any comment.' This 
has proved a very satisfactory method, 
and we have built a business that has 
stayed with us for years.”

It is an interesting fact that these 
two merchants are only a block apart. 
They sell in the same locality, to people.

The experiences of the above re­
tailers with bacon show that the 
dealer is called upon in his own 
interests to select a certain brand of 
bacon for his customers. He does 
not base this selection on any one 
thing. There are appearance, flavor, 
uniformity of quality from shipment 
to shipment, his knowledge of the 
reliability of the packer, consumer 
publicity, profit, etc., etc. These are 
some of the points on which he must 
have knowledge before he finally de­
cides to push a particular brand. 
This is the kind of information he 
wants from the packer.

who presumedly would have the same 
taste. Each sells the bacon that he is 
firmly convinced is the best, each sells 
it on his own personal guarantee, and 
each has built a substantial trade in 
rhis line, yet each sells a different brand. 
One brand is given considerable publicity 
through consumer mediums, the other 
none at all.

Quality the Great Element
F. A. Nixon who operates two stores 

on Barton street, Hamilton, sells two 
brands of bacon, but specializes on one 
of these lines.

“Is that in response to the customers’ 
demand?” he was asked.

“No, in our experience, very few 
people ask for bacon by a brand name. 
They merely ask for bacon, and are wil­
ling to accept the merchant’s word in 
regard to the quality. Quality is the 
great element in sales of bacon, and we 
must pin our faith on that in our efforts 
to develop trade. We push this brand 
because we believe that we are giving 
the best goods possible.”

It is interesting to note again that 
the brand given the preference in this 
store, is different from that sold in 
cither of the other stores referred to.

O. Dyment, Barton street, Hamilton, 
handles only one line of bacon, and be­
lieves that is the best policy. He hon­
estly believes that he is giving his cus­
tomers the best possible value, and they 
are quite ready to accept his word for 
if.
Merchant Encourages Customer to De­

mand Certain Brand
Fred R. Martin, King street. East 

Hamilton, has selected two lines of bacon

Merchants Choose Goods For 
Several Reasons—Various 
Brands Considered Best

to handle. He believes that they rep­
resent the best that is procurable.

“And if a customer asked for another 
brand?” he was asked.

“We would simply tell her that we 
did not have it, and would show the 
brands that we do carry. We do not 
often have to do that. We find that 
very few people ask for bacon by name, 
but mostly buy on the appearance. We 
have found, however, that when we have 
sold them one or other of the .brands 
we carry, and they have used it, they 
will ask us who is the maker, and we 
have a number of people who always 
ask for one or other of the brands we 
carry by name. We proved to them 
that they were good, and that the quality 
was uniform, anil they wanted therefore 
to assure themselves that they would 
get the same quality and flavor again.”

Seldom Ask for Bacon by Name
The manager of the Tisdale Grocery 

states that probably only once in every 
two or three weeks do they have cus­
tomers ask for bacon by name. They 
isk whether it is lean or fat, and wheth­
er it is salty or not. These things wTe 
can know, and can assure ourselves that 
the brand we carry meets the require­
ments of our customers. We handle 
only one brand, and have found it quite 
satisfactory. We can’t handle all, and 
so must choose the one that we believe 
will give the best satisfaction.”

The manager of the grocery denart- 
ment of J. B. Harrell & Son, Midland.
Ont., states that they handle...............
bacon exclusively. They believe it to 
be the best on the market. They have 
at various times tried other well-known 
brands, but have not found them as 
satisfactory, and_ so have devoted them­
selves entirely £o the sale of this one 
line. Their customers have now come 
to look upon it as a settled thing and 
never ask for other brands.
Handles Shortening from One Firm.

Bacon from Another
A. D. Parsons, Midland, handles........

meats and bacon and curiously enough 
he handles shortening manufactured by
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another packing firm. When he was 
isked why he stated he believed that 
in so doing he was giving the best 
satisfaction. He thought that the firm 
vihose goods he handled made the best 
bacon. He was thoroughly convinced 
that it was, and he was able in turn to 
convince his customers of this fact.

B. E. Brown, Collingwood, Ont., hand­
les the cooked meats of one firm, and 
states that he could not sell any other 
brand at half the price. But he does 
not handle the bacon of this firm. He 
handles --------bacon, which he has con­
vinced himself is the best, and handles 
this alone. He finds his customers 
quite satisfied to take his advice in this 
matter.

Sells the Best at Higher Price
D. Nicolson, Roneesvalles avenue, To­

ronto, handles two lines of bacon, but 
he lays special emphasis on -------- .

“This bacon costs me 5 cents more

I N order to get an intelligent grasp 
of the broom situation as at pres­

ent, it is necessary to go back a few 
years.

When war broke out in 1914 and for 
two years after, the broom manufact­
urers of Canada found themselves fac­
ing a situation unparalleled in the his­
tory of the business in this country. 
Everybody will admit that- brooms could 
not be manufactured and sold at a 
profit on a retail basis of 26c. The con­
sequence was, broom manufacturers had 
no surplus laid by to meet the conditions 
that arose. Prices of raw materials, 
labor, etc., went up but there was no 
consequent rise in prices. This kept on 
until the fall of 1916 when, because of 
a very serious shortage in broom com, 
owing to the acreage being planted in 
grain, broom com jumped from an aver­
age of $100 per ton to $400 and over 
per ton. This brought the manufacturer 
face to fac# with a situation which 
meant either an advance in price or a 
discontinued business.

Price Remains High
Since then the price of broom com 

has remained high, while other mater­
ials such as handles, twine, wire, labor, 
etc., have kept advancing steadily.

This was the situation when in Nov­
ember the armistice was signed. Even 
in normal times the broom manufact­
urers of the United States and Canada 
use on an average of 50,000 tons of 
broom com in a year. The total tonnage 
averaged for 1916-17-18 was only about 
50,000 tons according to Government re­
ports, so that there will be no surplus 
com on hand when the new crop is 
harvested in the fall of 1918. Prev-

CANADIAN GROCER

a pound than the other, but I, sell the 
most of it, and always show it to cus­
tomers, when they ask for bacon, and 
can usually convince them that this line 
is better value at the higher figure. Very 
fvw people ask for bacon by name, and 
I have favored this line because I have 
found it always the same in quality.”

Frank H. Taylor Co., Niagara Falls, 
Ont., handle only two lines of bacon.

“We found that we had to narrow 
down the variety of these goods car­
ried,” said Mr. Mussell, manager of the 
grocery department, “if we were to 
make a success of handling bacon. So 
we chose the lines that we had the most 
confidence in, and eliminated the rest. 
If a customer asks for another brand, 
we simply show her the brands we 
carry, with a slice cut, so she can see 
tne quality, and ask her to give it a 
fair trial. It is very rarely indeed that 
the customer is not quite ready to do 
so.”

ious to 1916 there was always a surplus 
cf 25 to 50,000 tons on hand to provide 
against a short yield.

A Strong Feeling in Broom Corn
Now this means that farmers or brok­

ers holding com will not sell at less 
than market price, for they know if they 
do not sell to-day, that the buyer must 
buy to-morrow and they are safe. Add­
ed to this the United States Government 
has guaranteed the farmers of that 
country a good price on wheat and re­
ports show that the acreage on other 
crops is going to be rendered. This 
means less broom com and consequently 
a high level of price for what- is pro­
duced.
No Broom Products Have Yet Declined

The consequence of all this is that 
present prices must remain in effect 
until a new crop is harvested. No raw 
material entering into the manufacture 
of brooms has been reduced and labor 
is still commanding the same high war 
level.

It should be added that the broom 
com districts of the United States have 
had considerable snow and rain during 
December, January and February. The 
broom com mostly is without protection 
after being baled, consequently consid­
erable com has been damaged. Some 
of this damaged com has reached the 
Canadian market in the shape of some 
cheap brooms and the trade should be­
ware of these because the com is very 
brittle, dark colored, and breaks off 
when sweeping.

President Wilson of the National 
Broom Manufacturers’ Association of
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the United States, speaking en the sub­
ject recently, stated:

“Broom prices are based upon the pre­
sent cost of high grade material an3 
skilled labor.

“It is my conviction that there can 
be no reduction in the price of brooms 
until the price of material is reduced.

“Labor, and necessarily so, is the big 
factor in determining the cost of any 
manufactured product.

“The process of the readjustment of 
the wage scale and other essential em­
ergencies of war times, will and should 
of a necessity be slow.

“The skilled workman, as you will 
agree, is no longer receiving war wages. 
He is well paid to be sure, but who 
would deny him just and reasonable 
compensation for his labor?

“Likewise the manufacturer of brooms 
is entitled to a reasonable profit (or his 
labor and investment, and to obtiin 
this there should be no reduction in 
prices.

“Without a sacrifice of quality it 
would be impossible to lower the cost of 
manufacturing under existing condi­
tions.

“You cannot afford to manufacture 
and the customer cannot afford to buy 
ether than on a quality basis.”

Reports from Wichita, Kansas, the 
centre of the broom com belt, point to 
a strong tendency in the market for 
the raw product.

High grade corn, it is stated, is firm 
and held at practically the same range 
as heretofore. The amount of this 
grade that can be secured from first 
hands is comparatively light and will 
have no influence on the present visible 
supply in warehouses, which supply is 
limited. The opinion is expressed that 
if manufacturers desire to uphold the 
duality of the hicrh grade brooms 
all and more than the present supply 
will be required.

TEMPERANCE ALLIANCE OF NEW 
BRUNSWICK ASKS RESTRIC­

TIONS ON FLAVORING 
SALE

A formal request for restrictions 
upon the sale of lemon and other flav­
oring extracts containing a high per­
centage of alcohol was laid before the 
New Brunswick Government at the open­
ing of the legislature by a delegation 
from the N. B. Temperance Alliance.

SUGAR COMPANY GETS EXPORT 
ORDER

The Atlantic Sugar Refineries, St. 
John, have received an order for 7,000 
tons of sugar for March delivery, from 
the British Royal Commission on sugar 
supply. Other orders of a similar nature 
ore expected.

INDIA PROHIBITS EXPORT OF RICE 
A shortage of the rice crop in India 

has caused the Government to prohibit 
exporting of rice except to those coun­
tries dependent in the past on India as 
the nearest source of supply. For the 
present exportation will not be permitted 
to the United States, Australia, Canada, 
Dutch Indies, Japan or China.

Broom Prices Will Remain High
No Declines Till New Crop of Com Available in the Late Fall 

—Some Damaged Com on Market—Retailer Should 
Protect Himself Against Inferior Grades 

of Brooms.
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Dept. Store Adopts Profit-Sharing
Robert Simpson Company, Toronto, Signalizes Its Majority By Profit-Sharing System 

The First of Its Kind in Canada—How It Compares With an American Scheme.

THE recent announcement of the 
Robert Simpson Company, To­
ronto, that they intended to sig­

nalize the consummation of 21 years of 
successful business life by the adoption 
of a profit sharing plan, whereby every­
one connected with the company would 
share in its future, is another indication 
of the general tendency noted of late, 
to meet possible labor difficulties by 
developing the idea of mutual benefit.

The general idea of the scheme as an­
nounced by the president of the com­
pany, H. H. Fudger, was to assure the 
future of those who spent an appreciable 
■number of years with the store. The 
■system adopted would provide a com­
petence for those whom advancing years 
compelled to leave the store’s employ, 
or would secure the accumulation of a 
substantial reserve by those who spent 
many years in the store’s service, and 
left it for other fields of activity.

The Plan Outlined
Briefly the idea is as follows: Any 

member of the staff who has had a year’s 
service with the store, may participate 
in the benefits, or may refuse to do so 
at will. There is no element of com­
pulsion in the scheme. The member of 
the staff desiring to participate, must 
deposit 5 per cent, of his or her wages. 
This sum however must not exceed $100. 
This limit is set, in order that the 
higher salaried employee should not ben­
efit disproportionately. To these savings 
of the staff, the company would add 
annually a sum equal to five per cent, 
of its net earnings. This sum, aug­
mented from year to year, to be invested 
for the benefit of the participating em­
ployees.

May Withdraw After Ten Years
Participators completing ten years of 

service would be permitted to withdraw 
with all interests and profits. Those 
leaving before completing their ten 
years’ service would be entitled only to 
the amount of their deposits plus 5 per 
cent, interest; save in the case of a 
woman leaving after five years service 
to be married, who would be entitled 
to all the privileges that a ten years' 
connection with the firm would give, 
and in the case of death, when benefic- 
i.tries would benefit in accrued profits 
as though the deceased had completed 
the ten years’ term.
'The First Arrangement of its Kind in 

Canada
.Mr. Fudger, in introducing the plan, 

stated that it was the first arrange­
ment of its kind made in Canada by 
any large commercial or industrial cor­
poration.

While the scheme is new to Canada 
there can be little doubt that it has 
been modelled on the scheme in oper­
ation in the Sears, Roebuck A Co. store, 
Chicago, and as the parallel in many

instances is so close, and as the Amer­
ican concern has had the scheme .in 
oneration for nearly three years, a con­
sideration of the results obtained there 
will be of interest.

Sears, R.oebuck & Co. have between 
30,000 and 40,000 employees, and the 
plan was begun to engender harmony 
and loyalty between employer and em­
ployee. '

The Sears, Roebuck & Co. Plan
The plan a* put into operation by 

this store on July 1, 1916, obligated the 
company to contribute 6 per cent, of 
its net earnings, without deduction of 
dividends to stockholders to an em­
ployees’ profit sharing fund. The em­
ployee desiring to participate in the 
benefits was required to deposit 6 per 
cent, of his salary in the same fund, 
the amount deposited in no case to ex­
ceed $160. There is no obligation to 
join in the profit sharing plan, unless 
the employee desires, and no employee 
who has not served three years with 
the company is eligible. In a recently- 
issued report of the plan 92 4-10 per 
cent, of those eligible are at present 
enrolled. Their holdings of the com­
pany’s stock total 80,000 shares or 10 
per cent, of the company’s stock, 20,000 
of these shares belonging to the fund, 
and the balance being the personal pro­
perty of the employees. This is an 
interesting fact, indicating as it does the 
possibility of a gradual -assumption of an 
ever greater interest of the employees 
in the company, a development tending 
toward a practical socialistic scheme of 
an industry operated by and for the 
workers.

Profits cannot be withdrawn till the 
end of ten years, save in the case of 
young women leaving to be married. 
They can withdraw their share after 
five years of service or two yerfrs after 
entering. Those leaving at this time 
could not have invested more than $300, 
as $150 is the maximum that may be 
invested in any one year by any em­
ployee. Figures contained in the re­
port of the fund, indicate that during 
the month of January of this year 45 
young women took advantage of the op­
portunity to get married, three times 
as many ns in any previous January. 
Granting that these young women had 
contributed to the fund the maximum, 
they would have invested $375. Thev 
drew as their share in the fund $19,000, 
an average of over $425 each with% 
maximum of $644. In other words the 
depositor of the maximum $375 with­
drew from the fund as her deposit and 
har share of the profits $644.

Plan a Great Succès*
The Sears, Roebuck fund after two 

and a half years’ operation has at pres­
ent a total of $3,012,123 credited to its 
members. Of this amount the employees 
contributed $656,299, the balance $2,355,-

824 represents the company’s contribu­
tion plus dividends on the stock in which 
the fund is invested. At the present 
market value the 20,000 shares of stock 
held by the fund would show additional 
profits of considerably over $400,000. 
This amount is not included in the total 
given above.

Even this plan has scarcely been in 
operation long enough to draw any hard 
and fast conclusions regarding its prob­
able outcome. The report however gives 
actual instances of what has been ac­
complished up to the present time. An 
employee earning $20 a week deposited 
$1 a week, a total of $130. This em­
ployee had on December 31, 1918, to his 
credit in the fund $593.62, invested in 
3 8-10 shares of the company’s stock, 
which at present value is equal to $643. 
In a like manner an employee who de­
posited $3 a week or $3.75 since the 
plan has been in operation on the same 
date was credited with 11 shares of the 
company’s stock at a present par value 
of $1,900. These figures are of course 
based on present profits, but assuming 
tiiat these profits will continue on a par 
with the past two and a half years the 
lesults for the different salaries and 
periods have been estimated by the- 
trustees of the fund as follows:
___ Member- Total

Aveng* ship Saving# eat. accmnula- 
•alary period. deposited tion of saving#

P*r week year# by employee and profit# 
*18 • 5 * 178.50 * 901.22

10 170.60 2.648.68
15 565.60 5,787.61
20 760.60 11,426.66

*6 ----- 5 214.00 1,201.62
10 404.00 1.611.40
16 764.00 7.716.71
20 1.014.00 15,286.41

25 ........ 5 292.60 1,602.02
10 617.60 4.414.26
15 942.50 9.645.89
20 1.267.60 19,044.26

The amount contributed by Sears, 
Roebuck & Co for each $1 saved by 
an employee is shown by the following 
table :

Company
Total Paid for Bach

Paid by *1 Saved
Period Company by Employee
1916 (Half) ........... *. 412.216.66 21.09
1917 ........................... 905,484.04 8.02
1918 ........................... 1.077.888.19 8.26

The total contributions of the corpor­
ation amount to $2,355,824 for the per­
iod of two and a half years. The em­
ployees in the same time have paid ir. 
$656,229.

In the case of the Robert Simpson 
Company, the plan varies little from 
this one whose tangible results are al­
ready beginning to be oBserved. The 
Robert Simpson Company is not as 
large an organization ns the Sears, Roe­
buck Company, but neither does it rep­
resent the same number of employees, 
while the net earnings are known to be 
large and there is little question that 
this innovation will work out in Canada 
on as favorable a basis for the partic­
ipants, as it has done in the case of the 
American concern.
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WOULD IMPERIL FRUIT INDUSTRY 
P. E. L Protects Against Proposed In­

crease in Express Rates—Claim the 
Increase Would More Than Eat Up 

Profits of Fruit Industry 
A. É. Dewar of Charlottetown, presi­

dent of the P. E. Island Fruit Growers’ 
Association, in speaking of the proposed 
express rate increase, stated that it 
would practically eliminate the small 
fruit and vegetable industry of the pro­
vince.

“The fruit mainly shipped from here 
by express are strawberries, gooseber­
ries, plums and tomatoes,” he states. 
“The greater part of these go to Sydney. 
The present rate per a 36-box crate of 
strawberries is 50 cents. This is to be

Will Ask For Inland

OTTAWA, March 12 (Special).— 
Preparations are nearly complete 
for the big annual meeting of 
the Dominion Retail Merchants’ Associa­

tion, and a large attendance is looked 
for. In this connection there will be a 
meeting of the members of Parliament, 
both of the Commons and the Senate, 
who are retailers, in order that they 
may acquire a full understanding of the 
questions which the Retail Merchants’ 
Association will be asking to have legis­
lation on. This meeting is called for 
Tuesday morning, March 18, in the 
Chateau Laurier.

On Wednesday morning, the 19th, the 
executive of the Dominion Board will 
meet the Cabinet to place before and 
discuss with them the questions on 
which legislation will be asked for 
this session. This will include the fol­
lowing matters:

1. The creation of an Inland Trade 
Commission to handle all questions of 
internal trade; for example, such mat­
ters as excessive profits, conspiracy in 
restraint of trade, etc. In fact, almost 
anything which affects inland trade 
might properly come before such a com­
mission, in the same way that railroad 
questions come before the Railway 
Board.

2. If the War Profits Tax is to be re­
tained on business lines supposed to be 
luxuries, it should not be confined to a 
few, such as jewelry and automobiles, 
but applied to all luxuries, or to none.

3. All war tax stamps should be col­
lected from the manufacturer and not 
from the retailer.

4. All who* enter business should be 
compelled to keep proper books and ac­
counts from the time of beginning busi­
ness.

5. Certain amendments to proposed 
'Jankruptey Act

6. A committee of the House should be 
appointed to deal with the mail order 
question, particularly that the payments

increased to 95 cents. This would mean 
an increase for expressage of $63 per 
acre, in many cases more than the sell­
ing value of the land on which the ber­
ries are grown, and would mean wiping 
out the growers’ profit. For vegetables, 
the increased cost per acre for trans­
portation is even greater than for fruit.

Since the war began, the production 
of small fruits and vegetables has de­
creased here, growers finding other lines 
more profitable, and if the proposed in­
crease in rates goes into . effect, the 
quantities grown for export will be 
further reduced.

The Charlottetown Board of Trade is 
also vigorously opposing the proposed 
charges.

Trade Commission

cn all mail order material shall cover 
the cost of carriage, and none of its cost 
be taken out of the revenue of the letter 
service. '

7. Legislation fixing the weight of 
contents in cartons and other sealed 
containers.

8. Amendment to the Lord’s Day Act, 
making the purchaser equally guilty 
with the seller of goods in contravention 
of the Act.

The Ottawa branch o' tha Retail 
Merchants’ Association will give a ban­
quet to the visitors at the Chateau on 
Tuesday evening, March 18.

VANCOUVER, B. C., March 6, 
Special.—There is naturally much 
speculation here among salmon 
packers as to the action the Govern­

ment will take this year. One packer 
acknowledges that probably the fact of 
the Government commandeering the sal­
mon last year had a stabilizing effect on 
the market, and also a beneficial effect. 
They are all unanimous however in 
stating that to do so this year would not 
be at all warranted and would be a 
distinct injury to the salmon canning 
business on the Canadian Pacific coast 

The regular markets that had been 
cultivated and captured at great expen­
ditures of time and money had been 
lost during the past year. The packers 
had had no incentive to spend money on 
attractive labels, with the result that 
while the ones who had large stocks of 
three or four color varnished labels, used 
them, other lots of the same salmon, 
at the same price, and from the same 
waters were marketed probably under

CREDITS SUSTAIN OUR FOREIGN 
TRADE

The public hardly realises the extent 
to which Canada’s export trade is de­
pendent on the providing of credits for 
other governments. Since the middle of 
1918 credits amounting to $240,000,009 
have been advanced to the British Gov­
ernment as follows:—

Imperial Munitions Board, $132,000,- 
000; for the purchase of Canadian grain, 
$56,000,000; for exports of dairy pro­
ducts, $35,000,000; for the sale of the 
B. C. salmon pack, $8,000,000; for other 
exports of food, $10,000,000.

This money came from the Canadian 
public in the form of loans. Out of their 
savings over 1,000,000 people in this 
country brought Dominion bonds, and 
thus provided the funds out of which 
these advances were made.. This prac­
tice must be continued if Canada is to 
get her share of the export trade. 
Those who buy War Savings and Thrift 
Stamps supply money for these credits.

MOLASSES COMPANY WILL LOCATE 
AT TORONTO

The Pure Cane Molasses Corporation 
of Canada is to be established with head­
quarters at Toronto at an early date. 
This will really be the distributing centre 
for all Canada for the products of this 
corporation, embracing, it is said, all 
kinds of grocery molasses from black 
strap to finest Barbadoes. The plans 
of the corporation, though not yet com­
pleted, provide for the erection of large 
storage tanks in which to carry stocks. 
The activities of the corporation at the 
present time are under the supervision 
vf T. J. Duggan. The head office of the 
company is in New York City.

the cheapest possible label that could be 
procured—with about all the artistry 
that one would expect for the price.

The Canadian market wants sockeye 
salmon; the packers have spent thous­
ands of dollars making their brands of 
sockeye salmon household words to the 
Canadian public; and the entire pack 
was commandeered for overseas ship­
ment—and a large proportion for civ­
ilian consumption. The Canadian public 
had to buy American red salmon, on 
which they paid 30 and 7H per cent 
duties.

In this respect the packers of canned 
salmon seem unanimous in the opinion 
that the sooner the salmon business is 
allowed to again adjust itself to the 
present market, governed by supply and 
demand, the better for the industry. 
There is a world-wide demand for can­
ned salmon that would keep all handy 
employed under unrestricted trade con­
ditions.

Dominion Board of R.M.A. Will Ask the Government For Many 
Changes in Matters Pertaining to Trade at 

Annual Convention

B.C. Packers Want No More Requisitioning
This Year’s Experience Convinces Them That This Method of 

Selling is Bad Business—Canadian Market 
Should Be Supplied

e.
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An “Amateur” Shows the Veterans
Average Increase of Upwards of 43 Per Cent, on Invested Capital For Six Years 

Running—A Splendid Showing of Enterprise, Backed by Courage
By HENRY JOHNSON, Jr.

THAT lack of technical knowledge 
is a small handicap for the ear­
nest worker is demonstrated daily 
ah around us. The Canadian grocer who 

tells his own story in his own words, 
and tells it so well in his letter to me is 
another exemplar of this truth. Here 
is how he telle it:

“Dear Sir.—I have just been reading 
ir. this week’s issue the experience of 
a grocer who felt like quitting because 
he did not seem to be making a success 
jf his venture. I have often thought I 
should like to tell you my experience 
and ask whether you thought I should be 
satisfied with the progress I am making 
—whether you think I have done well or 
should have done better.

“Six years ago last May I started tn 
this business with absolutely no ex­
perience or knowledge of the trade. I 
had worked twenty years for a big cor­
poration, and suddenly, at the age of 
•«5, with a wife and two daughters de­
pending on me, found myself out of a 
job and in poor health besides. I had 
an equity in a couple of houses on which 
I realised, and with $2,400 to start with 
I found a place that I thought would 
suit me, and made a fresh start in life.
1 bought the store and property, paying 
$1,100 cash on the building and $400 for 
the stock and fixtures. The turnover 
was said to be about $160 a week. I also 
assumed a mortgage of $3,600 for the 
balance of the purchase price on the 
building. I put $600 in the bank for 
working capital, and with the remaining 
$300 I increased the stock so as to fill 
up the shelves and give me more variety 
than had been carried previously.

“I enclose my annual financial state­
ment for my first and sixth years in 
business. I cannot call them balance 
sheets, for they are scarcely that. I 
"imply got them up to show me how I 
stand at the end of my financial year, 
so that after paying all my expenses and 
supporting myself and family I may 
know how much I am ahead; in other 
words, how much I have saved in the 
year. For, according to my logic, no 
matter what a man’s income or expen­
diture is, the only thing that really 
-ounts is how much he can save.

“My business is about one-third credit 
and two-thirds cash. Half of one per 
cent, on turnover will more than cover 
my losses through bad debts. I have no 
telephone and no delivery, except just 
a boy on Saturdays. I never go after 
orders and never have asked anyone to 
give me hie trade. I try to give satis­
faction both in price and quality of 
goods, but do not cut rates, and I figure 
out a percentst^e basis for everything I 
**.!!. I cannot always get the percentage 
I should get, but what I miss on one 
thing I try to make up on another, and 
find that by so doing the law of averages 
works out fairly well.

“The mortgage runs out next year and 
I intend to pay it off and have the place 
clear. You will see from my statement 
just how I stand, and I would like you 
to tell me just what you think about it.
1 have better health now than when I 
started in business, but still am not very 
robust. So, though I would like to do 
things on a bigger scale I feel that I 
have as much work as I am able to 
attend to.

“My customers come to the store and 
carry their goods away with them. 1 
count caeh received as business done for 
the day. I keep a daily and weekly re­
cord, so that if I think I have had a poor 
week I can look up and see what I did 
the same week in the previous year. 
Generally I find that my poor week is 
really better than the same week a year 
ago. Hoping that I have not wearied 
you with these details, and that maybe 
they will be of sufficient general in­
terest to warrant an answer from you, 

I am, yours truly,
AN AMATEUR GROCER.

“P.S.—I was not quite satisfied with 
what I had written and thought I would 
rewrite it, but one of your friends call­
ed at my store, and when I showed it to 
him he advised me to send it in just 
as it was—so I am doing it. If you care 
to use it you are at liberty to prune it 
or trim it up to make it readable.”

Who Cares for “Science 7"
In the face of such a performance as 

that, who shall ask this man whether he 
has effected each operation exactly ac­
cording to the rules? Who shall insist 
on any science better than such as en­
ables an "amateur” (!) to make such 
a showing? Seems to me that all we

shall pray for is that this tribe of 
“amateurs" may increase and" multiply 
exceedingly. Here, now, is what those 
statements make clear in plain facts:

Beginning with $2,400 capital he has 
made a net profit of $1,060 average per 
year. That means that he has made 
practically 4314 per cent, on his invested 
means euch year.

The first year, with sales of $11,134.67, 
he made a net profit on his sales of 
better than 91-6 per cent. The last 
year, with sales of $17,360.79, his net 
profit seems to be no better than 6.55 
per cent. plus. That is a natural course 
for the net profit to take. As capital 
grows, unless things are carried along 
on a process of geometrical progression 
such as I never knew in practice, the net 
is bound to shrink until we reach that 
“irreducible minimum” below which we 
cannot go, and below which, in practice, 
it is not necessary to go.

Statement is Not Complete
Of course, this statement is, as my 

friend nays, incomplete. I have really 
no figure of expense, nothing on which 
to base gross margin, no way in which 
I can check his figures. But here is a 
cud on which we can chew, reflecting 
very deeply while we chew: This man 
has accumulated not merely convertible 
and available quick assets, but actual 
hard cash, in the sum of $4,492.34! 
Think of a grocer whose total posses­
sions foot up to only $6,767.12 gross 
having three bank accounts and fully 
two-thirds of his resources in cash!

With this kind of figure staring me 
in the face, I am inclined to think that 
the actual cash capital with which he 
is operating at this time is only about

Debit
Stock. May 16. 1*1* .........
Cash In bank ....................
Cheques out May 15. ISIS 
Owing wholesalers, 1918 ,

Financial Statement,

................ « 340.48
...................... «86.80
.......................... 128.73
....................... *47.17

*1.888.*8

Turnover. 811,1*4.67
Net value cash and stock. May 15. 1818. .11,8*1.1*

May 18. 1813
Credit
Stock, May 16, 1818 ........................
Cekh In till ...............................
Cash in No. 1 bank..............................
Cash In No. 2 bank ..........................
Customers* accounts O.K....................

Lees debit..............................................
$2,291.02

Gain ...................................... ..............
Paid on store mortgage ....................
Paid on purchase of vacancy ....

Total gain for year 11.826.64

« Annual Statement,
Debit
Cash and stock. May 16, 1817 ..................86,818.68
Owing wholesalers ........................................... 418.62

*5,788.8*

Net value oesh and stock. May 16. 1818. .*«.*68.« 
Turnover. *17.868.78

May 1*. 1818 
Credit
Stock, May 16. 1818 ........................................ *1.888.41
Cash on hand ..........................    55.60
Cash In No. 1 bank ........... .............................. 1.1*1.66
Cash In No. 2 bank ........................................ 1,604.30
Cash In No. * bank ........................................ 700 89
Victory Bond ...................................................... 1480.00
O.K. customers' accounts ............................. 286.87

Grom credit ...............   *8,787.11
Lees ossw wholesalers .................................... 418.78

Net value cash and stock. May 16. 1818. .*8.168.41
Lees cash and stock. May 1*. 1817 .........6,818.68

Gain ................................................................... *1.888.8*
Paid on store mortgage................................... 188.80

Total gain for year....................................... *1,1*8.82
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$2,000, and if that guess is right, then 
this Inst year he made more than 67 per 
cent, on his working capital. Probably 
that is better than close examination 
would show he did; but he did well 
enough to challenge our eincere admir­
ation and stir us to emulation in any 
event.

True Enterprise Backed by Courage
Do yod note the evidence of character 

in the undertaking with which this man 
started out in 1912? With total re­
sources of $2,400 he saddled himself with 
an obligation of $3,600. How did he 
dare do it? The answer is: He had the 
character. He had the same sterling, 
self-contained character that has en­
abled him to gather up nearly $4,600 in 
cold cash and not yield to the tempta­
tion to expand unduly and unwisely; the 
character which leads him now to feel a 
solemn, modest pride in looking forward
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to the day when he will meet the 
Lalance of that mortgage, fortified with 
such financial resources that all he will 
need to do is draw his checks for the 
amount, pass them over, and receive in 
return the cancelled obligation. Oh, 
what can equal the joy of such accom­
plishment? As Burns sang—poor 
Cobbie who never reached such a goal:

“Not for to hide it in a ditch,
Not for a train attendant;
But for the glorious privilege 
Of being independent!”

What more has this man done?
He has re-established himself in life. 

He has regained a sturdier health than 
he started out with. He has supported 
his wife, himself, and two daughters 
growing up to womanhood in such a 
manner as to enable them to look about 
them undismayed for the future.

He is to-day master of his destiny.

March 14, 1919

And these are things beyond the 
ability of the mere cash account to 
measure—yet only made possible be­
cause the said cash account has been 
treated with due respect.

“Slopping Over" a Bit?
I have a letter which I expect to write 

about next week in which the writer in 
dicates that he thinks I have spread the 
praise on pretty thick in the instance of 
another grocer whose statement we have 
reviewed lately, who also has done un­
usually well. But I do not apologise 
for thus heaping on the good words. I 
speak thus unstintingly in praise for 
two very good reasons:

1. Because the men deserve every
word I can hand them. t

2. Because there are more of that kind 
than we suspect, and I want to en­
courage them to come out and tell us 
bow they do it.

Simple Book-Keeping for Merchants
How to Draw Up Profit and Loss Statement Showing Exact Profit Made — Balance 

Sheet Also Dealt With, Demonstrating How Assets Are Made Up—
Question of Depreciation

By C. J. MORRIS,
(Continued from last week)

IN our last issue the two items under 
the heading, Furniture and Fixtures 
Account, were inadvertently trans­

fused. The entry, To Fixtures, should 
have appeared in the left hand column 
and By Balance in the right.

We will now show how to draw up 
a Profit and Loss Statement from which 
we shall be able to ascertain exactly 
how much profit we have made in the 
period under review. In order to follow 
these instructions the reader must have_ 
before him the last two articles appear­
ing in the issues of CANADIAN GRO­
CER for Feb. 7 and Mar. 7.

First of all we have to take stock 
valuing everything at cost price. We 
will suppose for the purpose of making 
up the accounts that the present value 
of the stock works out at $1,928.95.

One other item with which we have to 
deal is the amount of $25 drawn out from 
bank and entered in the Private Draw­
ing Account. As we have to allot cer­
tain sums for fixed charges such as 
rent, salaries, light, heating, etc., we 
will assume that this $26 covers these 
amounts for the four days we have been 
working and we will, therefore, for the 
purpose of making up our Profit and 
Loss Statement, consider this as the 
Fixed Chargee Account.

On the Dr. side we enter the value of 
slock on hand when we started, then the 
amount of goods we have purchased 
since. This we take from the Dr. side of 
the Goods account. On the right hand 
or Or. side we enter the value of the 
stock as shown by our inventory at

stocktaking and also the total of our 
sales which we take from the Cr. side 
of the Goods account. The difference 
between these two jsides would now 
represent our gross profit, but we have 
one or two other items to consider which 
we shall find in the Profit and Loss 
account in the Ledger. The total of 
cut purchases is reduced by the amount 
of any discounts we have taken and we 
therefore enter these on the opposite 
side of the account, which is the same as 
deducting them from the purchases 
total; similarly our sales are reduced by 
any discounts we have allowed and 
these we also enter on the opposite side 
to that on which our sales appear. Thus 
the discount we took, $1.74, is entered 
on the Cr. side and the discount we

allowed, 15c, on the Dr. side of the 
statement. Our sales are also reduced 
by any goods we have had returned to 
us and we therefore enter the value of 
these, $1.40, also, on the Dr. aide.

As stated rbove the difference be­
tween the totals of the two sides now 
shows our gross profit, but we cannot 
consider we have made any profit until 
we have paid all charges and expenses

vf every kind incurred in connection with 
the business. We therefore enter on the 
Dr. side our Fixed Charges $26, which 
we have agreed is to represent salaries, 
rent, heat, lighting and all fixed charges 
of any kind whatsoever for the four 
days’ period with which we are dealing, 
and we also enter the total of our Sundry 
Trade Expenses account in the same 
column. Items short or over in our 
cash must also be entered by us in the 
Profit and Loss Ledger account and 
the difference between the totals of the 
two columns will then represent our 
absolute net profit after expenses of 
all kinds have been covered. The final 
Profit and Loss Statement now appears 
as follows:

Thus our net profit for the four days 
works out at $69.86. One item we have 
not allowed for is depreciation in value 
of our stock and furniture for four 
days. This would be too small to consider. 
Lut for the year it is customary to 
allow something like ten per cent on 
the fixtures, furniture, etc., and as re­
gards stock, a fair allowance should 
b<. made according to circumstances.

Dr.
To stock on hand Jan. 1
To purchases .......... ....
To returns ........................
To discounts allowed -----
To fixed charges ..............
To 8. T. E......................
To cash (short in till) .. 
To balance (net profit) ..

PROFIT AND LOSS STATEMENT

$2,©00.00By stock on hand Ja*n. 4
211.96By total sales....................

1.40By discounts taken ........
.lBBy cash (over in till) ... 

25.00 
20.57,

.85
50.85

$2,819.25

Cr.
$1.928.9»

588.21
1.74

.8»

$2.819.25
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Whatever amount is decided upon would 
have to be entered on the Cr. side of 
the Statement and would reduce the 
profit by that amount.

The Balance Sheet now claims our 
attention. We started with a capital 
of $2,800, which has now been increased 
by $69.86 and the Balance Sheet will show 
us how this amount of $2,869.85 is made 
up.

Under the head of Assets we still have 
our fixtures valued at $600. Cash on 
'land is now $236.47 and at bank $242.83. 
Our stock is worth $1,928.95 and cust­
omers owe us $55.66, a total of $2,963.90,

On the other hand we owe our cred­
itors $104.05, which deducted from this 
total leaves us $2,869.86, our present 
capital.

Our balance sheet will thus appear 
as follows:—

CANADIAN GROCER

Had we allowed anything for depre­
ciation of furniture, it would have been 
entered on the right hand side of the 
Furniture and Fixtures account and on 
the left hand side of the Profit and Loss 
account and in the Balance Sheet the 
amount against Furniture and Fixtures 
would have been reduced by that amount, 
as likewise would the Excess of Assets 
over Liabilities item.

It now only remains for us to close 
our books and bring forward our bal­
ances. With this we will deal next 
week.

(To be concluded)

B. F. Smith & Co., of East Florence- 
ville, N.B., lost about $6,000 by a fire 
which destroyed their potato warehouse 
.it Lakeville, Carleton county.

BALANCE SHEET
Asset» Liabilities

Furniture, fixtures, etc................................. $ 500.00Accounts payable (sundry creditors)., 8 lOt.05
Cash on hand ................................................ 286.47
Cash at bank ................................................... 242.98
Stock (present value) ................................ 1.928.95
Accounts receivable (sundry debtors).. 55.65Excess of assets over liabilities............. 2.889.85

«2.968.90 82.968.90

BULK SALE ACT IN FORCE
Those Purchasing Businesses in Ontario 

Should Assure Themselves That 
Terme of Act Have Been 

Fulfilled
H. G. Kelly, Toronto manager of R. 

G. Dun â Co., in a recent interview 
pointed out the necessity of added care 
in operations pertaining to the purchase 
of stores in Ontario,—owing to the oper­
ations of the Bulk Sales Act that has 
recently come into force.

“It is possible," he said, “that many 
returned soldiers will, within the next 
few years, engage in business on their 
own account, in many cases buying out 
established ventures. It is to be feared 
that some of these transfers, partie-- 
ularly of small stores, etc., will be made 
in a more or less informal manner."

“It would be a great pity if any of 
these returned men, through not under­
standing legislation which has occurred 
in their absence, should lose their sav-_ 
ings. I refer particularly to the Bulk 
Sales Act now in force in this Pro­
vince.

“I have knowledge of several instances 
which have already occurred, where the 
transfer has been made without the 
knowledge of or attention to the provis­
sions covering bulk sales of merchandise 
stocks. It is to. be hoped that purch- 
arers will protect themselves in these 
transactions, with good legal advice and 
guidance, which should be their only 
proper course.”

Operations of Bulk Sales Act
Under the Bulk Sales Act, it is the 

duty of every person who buys any 
stock in bulk, for cash, or on credit, be­
fore closing the purchase, and before 
paying any part of the price in excess 
of $50, before giving any note or secur­
ity for the price to demand and receive

from the vendor a written statement ver­
ified by a statutory declaration of the 
vendor, containing the names and ad­
dresses of all the creditors of the vendor, 
and the amounts of the indebtedness or 
liability due and payable by the vendor 
to each of the creditors. If there be a 
failure to obtain the statement, the sale 
is deemed to be fraudulent and is void 
as against the creditors, unless all the 
creditors are paid in full out of the pro­
ceeds of the sale. The purchaser, upon 
obtaining the statement, shall either ob­
tain a written waiver from the creditors 
of the vendor, or shall pay the whole 
of the purchase price, or deliver his notes 
or other documents securing the price 
into the hands of a trustee for distribu­
tion pro ratn among the creditors of 
the vendor, subject to any preferences 
provided by law or by previous contract.

If the purchaser shall fail to observe 
the requirements in respect to the 
trusteeship, without obtaining the writ­
ten waiver of the creditors, the sale is 
deemed fraudulent and is void as against 
the creditors of the vendor, unless all the 
creditors are paid in full out of the pro­
ceeds of the sale. Any sale or transfer 
of stock, or part thereof, out of the 
usual course of business or trade of the 
vendor, or whenever substantially the 
entire stock of the vendor is sold, or 
whenever an interest in the business or 
trade of the vendor is sold, or conveyed, 
the sale, transfer or conveyance is deem­
ed “a sale in bulk,” within the meaning 
of the Act. But if the vendor produces 
and delivers to the vendee a written 
waiver of the provisions of the Act from 
his creditors having claims of $50 and 
over, renresenting 60 per cent, in number 
imd value of the claims of $50 an i 
over, as shown by the statutory dec­
laration, then the provisions of the Act 
do not apply.

JAVA SUGAR CROP MOVING
As a result of release of shipping, 

Java sugars are understood to be mov­
ing more freely, in large measure, to 
Europe. Normally they go for the most 
part to the Far East—China, Japan, 
India and Australia.

The movement to Europe is in re­
sponse to the demand existing there as 
France and England have been on very 
short sugar rations during the war, due 
to lack of available tonnage. It is un­
derstood that last year English con­
sumption was less than 61 per cent of 
normal, and in France the shortage has 
also been very acute.

India does not normally produce 
enough sugar for her own requirements, 
but last year on restricted consumption 
managed to get along on her own output. 
It is estimated that an increased acre- 
pge of about 40,000 was to be devoted 
to sugar production last year, but 
droughts in some sections and floods in 
others decreased the estimate yield. It 
in indicated that there are possibilities 
of increased consumption when condi­
tions are again normal.

Some believe there is an outlook for a 
considerably increased consumption in 
this country, due to the greater pur­
chasing power of the average family as 
a result of war-time prosperity. Others 
believe that there are large invisible 
stocks of sugar in this country, as a 
result of the hoarding of sugar by house­
wives.

ALL IMPORT RESTRICTION IN 
BRITAIN REMOVED

Sir Thomas White, in answer to some 
criticisms in the House recently stated 
tnat the British Government had with­
drawn all restrictions on goods imported 
from other parts of the Empire. He 
read a report from Lloyd Harris of the 
Canadian Trade Commission in London: 
“In reply to questions in House this 
afternoon’s Parliament, Secretary Board 
of Trade says: ‘The Government had de­
cided no import restrictions shall be or 
continue to be imposed on goods coming 
from any part of the Empire, without 
the assent of the Cabinet, which shall 
not be given unless some unforeseen 
necessity arises. It is not possible at 
present to remove all restrictions on 
all imports from foreign countries be­
cause of the state of exchange, but all 
raw materials will be free from import 
restrictions.’ ”

From the Canadian Trade Commission 
in London: “Board of Trade announced 
yesterday removal of all restrictions on 
imports from British Empire.”

ON TRIP THROUGH TO COAST 
T. B. Cooke, of the Dominion Molas­

ses Co., Halifax, N.S., is a Toronto 
visitor this week in the interests of his 
firm. Mr. Cooke left Halifax about four 
weeks ago and has covered Quebec pro­
vince quits thoroughly, where he reports 
conditions are excellent. He leaves To­
ronto on Thursday for Hamilton and 
expects to go right throu~h to the eo-ist 
on his present trip, taking about six 
weeks more to cover the balance of the 
territory which he wishes to reach.
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’ ■ •I WORLD’S GOLD OUTPUT 

HE world’s gold output for 1918 totalled $405,- 
000,000, a reduction of $23,000,000 over the 

figures of thé previous year when the value of the 
gold produced was $428,380,000. The reduction 
took place in the United States, as despite war ac­
tivities other countries fully maintained their pro­
duction. At the opening of the year the world’s 
stock of gold was placed at $9,675,000,000. Of 
this amount the United States owns $3,080,510,000, 
or approximately thirty-one per cent. Canada as a 
producer of gold is steadily climbing, but not so 
rapidly as in some other lines of mineral production»

BUY WHAT YOU NEED—NOW 
HJËRE are still some merchants who are work­
ing under the mistaken impression, that a ces­

sation of buying is a sign of profound wisdom and 
forethought. Sane buying is certainly an indication 
of sound business sense, but a complete cessation of 
buying, is merely clogging the wheels of industry, 
and engendering a feeling of hard times that will 
assuredly react on the merchant himself.

Of course, prices are going to decline. Every­
one knows that, sooner or later. But you cannot 
change a world situation over night, you cannot re­
place world stocks of food in a day or a week, nor 
yet in months, and until these supplies are replaced,

until there has once again been an accumulation of 
reserves, there is no likelihood of slumping prices.

Declines there may be, and increases there may 
be, as the temporary conditions of the market war­
rant, but underneath and behind it all there is the 
outstanding fact of a world almost on the breadline 
after four years of war. The mere fact of the sign­
ing of the armistice, and the general feeling of se­
curity that this engenders, does not alter this great 
fact.

The merchant has little to fear if he buys wisely, 
and he has as much to fear if he does not buy at 
all. Tt is a foolish practice to disturb confidence, and 
to induce a stagnation of "business, from a panicky 
condition of over cautiousness.

RESULTS OF PUBLICITY

THERE is nothing mysterious or wonderful about 
the big business built up by the mail order 

houses. On the contrary, their plan of action is 
very simple. They get the goods and then they 
take good care to let everybody for hundreds of 
miles around know’ about it, They make sure that 
everybody in every possible home they can reach 
knows all about the goods. They do this by advér- 
tising. . There are hundreds of newspapers which 
will not accept mail order advertising and the mail 
order house tries to get around this disadvantage by 
it« catalogues. This is another form of advertising. 
Advertising, however, is the whole secret of the sell­
ing success of these firms and there is a big lesson 
right here that the home merchant can learn and 
turn into profits. The mail order house realizes that 
it is terribly handicapped in the efforts it has to 
make to get business in many sections. The home 
town merchants if they are on the job can demon­
strate the merchandise they have to offer. People 
can come in and talk things over with them and see 
the goods and compare sizes and prices. The mail 
order house, hundreds of miles away, cannot do this, 
its only salesman is its newspaper ad. or its cata­
logue description. .It depends on these for the big 
percentage of its sales. One of the quickest and 
surest ways of destroying mail order competition is 
to fight it with its own weapons. The merchant 
who advertises and advertises intelligently, who has 
the goods and who is prepared to give service in 
his store can oust the mail order firms from his field 
every time. The mail order firm knows this and is 
tireless in its efforts to find out the towns where the 
merchants either do not advertise at all or use such 
small ads that they are non-effective. It is useless 
to try to accomplish with a toothpick a job that re­
quires a crowbar. The mail order firm, when it 
comes to advertising, is prepared not only to use 
a crowbar, but to supply a travelling crane if the 
effort is worth while and it has demonstrated that it 
pays and pays well.
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Current Events in Photograph
Bomb-Proof Sheds 

for Hun U-Boats
The destruction 
wrought by the Allied 
airmen in the vicinity 
of Bruges, especially 
where the German 
U-boat fleet was quar­
tered, was so great that 
the Huns spent large 
sums of money in con­
structing the bomb­
proof sheds shown in 
the picture. These 
were built for no other 
reason than to mini­
mize the losses caused 
by the aviators.

British Goods Off Market For Some Time
Toronto Grocery Broker, Recently Returned From the Old 

Country, Speaks of Conditions Obtaining There—Does 
Not Expect Any British Goods in Market Till Fall

EA. LANGLEY, of Maclure and 
Langley, grocery and specialty 
brokers, Front Street, Toronto, 

who has recently returned from a two 
months’ visit to England, does not think 
that the English manufacturer will be 
a commercial factor on this market for 
some time to come. It is possible, he 
thinks, that people wanting certain 
goods of British manufacture may be 
F.ble to secure them by paying exorbi­
tant prices, but the possibility of British 
food products becoming general on this 
market again within the next few months 
is anything but probable.

“There are a number of factors that 
influence these conditions," stated Mr. 
Langley, “but probablv the greatest is 
the disturbance in labor conditions. 
These food nmducing firms have been 
combed of their man-power time and 
time air-tm. and in many instances are 
now manned with far from competent 
help. It is true that soldiers are being 
discharged very rapidly now, but these 
men have come direct from the front and 
are not in a condition to step right back 
*nto their old positions, and moreover 
they are showing no tendency to do so. 
The labor situation in the British Isles 
is far more serious at the present time 
than many people realize, and until this 
has righted itself business cannot re­
turn to normal.

“Then there is the fact that many raw 
products are still unobtainable or pro­

hibitive in price, and this halts the whole 
business. Many jam manufacturing 
and confectionery firms who for the 
first time in several years received in 
February 100 per cent, of their require­
ments of sugar, were compelled to re­
turn a proportion of this to the Govern­
ment because they could not obtain 
other materials to enable them to return 
to a 100 per cent, output.”

SOME housewives have complained 
that brown sugar is difficult to 
keep as it hardens in the bag and 

requires bre-kin" un befo-e it '-an be 
used on the table or mixed in cakes or 
sauces, and in many instances they have 
been inclined to blame the grocer or 
the quality of the sugar.

This trouble is easily avoided by giv­
ing the sugar proper care. Brown sugar 
must be keut in just the opposite way 
from granulated sugar which should be 
stored in a warm dry place. Brown 
sugar has naturally a little moisture 
which must be retained to keen it in 
good condition. In a brown paper bag

In regard to confectionery Mr. Lang­
ley thinks that it will be fall before any 
stocks will be available on this market. 
Rigid restrictions are still in vogue in 
regard to a great many commodities, 
and he does not think that the British 
people would, even if export were per­
mitted, be inclined to look with any 
complaisancy on the export of products 
which they were unable to obtain in un­
limited quantities at home. He does not 
think, therefore, that the British food 
manufacturing firms will be in a posi­
tion to touch business in this country 
till late fall, though they are very eager 
to get into this market again.

in a warm dry pantry it will harden in 
a very short time.

Keep your brown sugar in a covered 
stone crock. If you have a cellar or 
cool pantry this precaution will be suf­
ficient. If you must keep the crock 
in a warm kitchen wring out a clean 
white cloth in cold water, place it under 
the lid or in a cup or dish and keep 
this in the crock with the sugar. Brown 
sugar which has hardened can be res­
tored to its original freshness by this 
method.

THE PROPER HANDLING OF BROWN
SUGAR
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

77

MARITIME
Charles Peters, of Baird & Peters, St. 

John, is spending the week in New York.
J. E. Charron, grocer, Montreal, has 

sold out.
R. H’tmelin & Fils, Montreal, have 

dissolved partnership.
J. Da gênais A Co., general merchants, 

Farnham, have sold out.
A. Legault A Fils, grocers, Montreal, 

have dissolved partnership.
Beàuchemin & Fils, groceries and 

hardware, Granby, have so'd to Casavant 
6c Tanguay.

Joseph and Charles Choquette, groc­
ers, Montreal, have been registered un­
der the name of Choquette Freres.

Mrs. Arthur Rov. groceries -md meats, 
Ste. Anne de Bellevue, has been reg­
istered under the name of J. A. Bebeau 
A Co.

Among those who suffered by the 
fire that recently swept through the 
town of Alberton, P.E.I., were J. E. 
Buck, M. M. Foley, general merchant, 
White A Pridham, general merchants.

The plans for a chain of retail gro­
cery stores in St. John are progressing 
steadily, but have not yet reached the 
point where the promoters are ready to 
announce their plans in full. They ex­
pect, however, to have at least half a 
dozen stores in operation by May 1, scat­
tered over the city so as to be in touch 
with every district. It is their intention 
to adopt the cash-and-carry principle as 
the foundation of the new venture. 
Some existing stores may be made part 
of the new venture.

ONTARIO
W. Burtch, Gormley, has sold out.
L. F. Frair, grocer. Ottawa, is dead.
D. Crossen, general merchant, Law­

rence Station, has sold out.
John W. Wilson, Gormley, has sold 

out.
Wm. A. Hanna, grocer, Toronto, has 

sold out.
R. H. Beck, Ottawa, has sold to J. 

D. Lagrave.
Fannie Wolfe, grocer, London, has 

sold to Louis Wolfe.
A. Mills, general store, Eganville, has 

been succeeded by R. P. Mills.
Hillman A Milne, Port Burwell, has 

been succeeded by W. F. Milne.
W. G. Jones, general merchant. Beach- 

burg, has been succeeded by W. Plim- 
lott.

D. Deguire, grocer, Eastview Centre, 
had his store burnt out recently. The 
loss was covered by insurance.

H. A. Eggleston A Co., general mer­
chants, Ancaster. have dissolved part­
nership. H. A Eggleston continues the 
business.

Joseph T. Lemon, general merchant of

West Lorne, has taken his son into part­
nership, under the style of J. T. Lemon 
& Son.

T. H. Estabrooks, of T. H. Estabrooks 
Co., Limited, St. John, N.B., was in To­
ronto the first three days of this week 
on a business visit to the Toronto office 
of the firm.

A corporation under the name of The 
Cook Cheese and Butter Manufacturing 
C»., Limited, has been granted incor­
poration in Ontario, to manufacture 
butter and cheese, with a capital of two 
thousand dollars.

W. J. Chambers, Toronto. Canadian 
representative of the American Steel 
Wool Co., leaves at the end of the week 
for Ottawa. He will spend the balance 
of this month in Ottawa, Montreal and 
Quebec City.

Richard McQueen, a resident of 
Brantford for 70 years, passed away 
at the General Hospital there recently. 
He conducted a grocery store on Albion 
street for half a century, and was a fam­
iliar figure in city life. A widow and 
three sons survive.

Capt. H. C. Cauldwell is erecting a 
new store building on the old Cameron 
hardware store site, Fort Frances. The 
building will be a fifty foot front, frame 
structure, and Mr. Caldwell intends 
opening a grocery as soon as it is com­
pleted.

A corporation under the name of the 
Port Dover Fish Company, Limited, has 
been granted an Ontario charter, to carry 
on the business of buying and selling 
fresh, frozen, salted and smoked fish; 
dehydrating meats, fish fruits and veg­
etables; manufacturing and selling ice; 
and operating a cold storage plant, etc. 
The head office of the company is at Port 
Dover, Ont.

H. Boswell-Reid, has taken over 
the canning factory until lately con­
ducted by the late D. F. Hamlink. Mr. 
Reid has secured V. Chapman as man­
ager of the concern and proposes to 
operate the factory to full capacity, add­
ing other lines so as to make the fact­
ory an all-the-vear round industry.

Mackenzie Robertson of the Belleville 
Creamery, Ltd., and the Bancroft Cream­
ery, has purchased the Napanee cream­
ery. It is the intention this year to 
manufacture ”-hev butter besides reg­
ular butter. Last year's m-odu'-tion at 
the Belleville and Bancroft factories 
totalled 600,000 pounds of butter.

WESTERN
Thomas Holmes ' grocer, Prince Al­

bert. Sask., is dead.
The Prince Albert Trading Co., Prince 

Albert. Sask., has sold out.
A Ms toff i Co., general merchants, 

Markinch, Bask., has sold out.

M. Janosky, grocer, Winnipeg, has 
been succeeded by Wm. Punch.

Joseph Asbell, general merchant, 
Moreland, Sask., has sold out.

J. C. McFarland of J. C. McFarland 
A Co., general merchants, Irma, Alta., is 
dead.

John Lloyd A Co., grocers and confec­
tioners, Manitou, Man., have sold to Geo.
Stacey.

McMillan Bros., general merchants, 
Newton Siding, Man., have sold to D. 
D. McLean

W. L. Kostynink, general merchant, 
Tolstoy, Man., has been succeeded by 
M. Ginsburg.

Robinson A McConnell, general mer­
chants, Walpo’.e, Sask., hâve dissolved 
partnership.

The Farmer's Supply Store, Howard- 
en, Sarfk., has sold to F. Crenoweth, 
Dunkirk, Sask.

Sergt. E. J. Moore, who before going 
overseas with the 101st Battalion, was 
with his father in the Pioneer Store, 
Roseisle, Man., Has been married in 
England, and expects shortly to return 
with hia bride

K. B. Reimcr Company, general mer­
chants, Steinbach, Man., have taken over 
the general store business formerly op­
erated under the name of K. B. Reimer 
and the hardware business of Jacob F. 
Backman.

LATE CLYDE B. EPPS’ REMAINS 
BROUGHT EAST

The remains of the late Clyde B. Epps, 
who, up until October last, represented 
Proctor and Gamble Distributing Co. of 
Canada, Ltd., in various territories, ar­
rived at Guelph recently and were in­
terred in the family plot in the Union 
Cemetery there. The late Mr. Epps died 
in Regina, Sask., some time ago, follow­
ing an attack of pneumonia, but was 
only brought East recently. The late 
Clyde B. Epps was greatly respected and 
admired by a wide circle of friends, and 
his loss is keenly felt by them and the 
company whom he represented. H. D. 
Elliott, of Hamilton, and F. W. Wade, of 
Toronto, represented the sales depart­
ment of the company at the funeral in 
Guelph.

STEWART MEN7.IES DIES IN 
LONDON

Stewart Menzies, head of Stewart 
Menzies A Co., Toronto, grocery brokers, 
died from influenza in London, England, 
while there on business, on February 
26th. Mr. Menzies was very well and 
favorably known to the trade and his 
connection was Dominion wide. His 
death will be a real loss to his many 
fnends both in the trade and out.
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CANADIAN MANAGES OF QUAKER 
OATS CO. DIES

W. H. Denham Paw— Away la Chicago 
After a Protracted Illness

W. H. Denham, who, since the estab­
lishment of the Quaker Oats Company's 
plant at Peterborough, has been man­
ager of that concern, died in Chicago on 
Tuesday morning of this week.

He had been ailing for some time, and 
some time ago he was taken to Florida 
in the hopes that the trip would benefit 
him. He grew gradually worse, how­
ever, instead of better, and his death 
was not unexpected.

He is survived by his wife. One son. 
Donald, died about four months ago, 
following an attack of pneumonia, and 
it is believed that his intense sorrow over 
this loss contributed to a great break­
down that resulted in his death.

Mr. Denham came here from Akron, 
Ohio, with the establishment in Peter­
borough of the Quaker Oats Company, 
and supervised the evolution of the 
Peterborough plant from its original 
modest beginning to a three-million-dol- 
lar plant, as it stands to-day.

The funeral was held at Akron, Ohio, 
on Thursday. Geo. A. Macdonald, sales 
manager for Canada, was present at the 
funeral.

D. A. GORDON PASSES 
Prominent Wallaceburg, Ont., Citizen

Called by Death, was Prominently 
Connected With Leading 

Industries
D. A. Gordon, a prominent citizen of 

Wallaceburg, Ont., and formerly Liberal 
member for West Kent in the Dominion 
House, died at Braithwaite, La., where 
he has resided for some time past. He 
was born in Wallaceburg in 1858 and had 
been identified with the progress of the 
town throughout his business life. He 
first started the stave business there, 
and in 1883 went into partnership with 
James Steinhoff. In 1896 the Sydenham 
Giass Works was started, and the next 
year he became its managing director. 
Then he became interested in the Do­
minion Sugar Co., and was instrumental 
in having the plant located in Wallace­
burg, at which time he became president. 
The glass works are now part of the 
Dominion Glass Companv, and the sugar 
plant is part of the Dominion Sugar 
Company. He was also interested in the 
biass works and the Wallaceburg Cut 
Glass Works. For some time he had 
been devoting his attention to lumber 
holdings in the South.

He will be buried at Wallaceburg.

FRASER V1GER AND CO. GOING 
. OUT OF BUSINESS 

Have Been in Business in Montreal for 
Sixty-Three Tears

Fraser, Viger and Company, Ltd., St. 
James Street, Montreal, whose “Italian 
warehouse," as the St. James Street 
store was called, was established in 1856, 
thus making it one of the oldest, if not 
the oldest grocery business in Canada 
that is yet in existence, have given no­
tice over the signature of the president 
Geo. A. Fraser, that they arç retiring

from business, and it is expected that 
the store will be closed by May 1.

The decision of the company to cease 
operations W'ill come as a great surprise 
to the trade who have come to look upon 
the store as one of the established in­
stitutions of the city of Montreal.

A. PERRAS.
Of S. J. Major, Ottawa, who $a on the Executive 
of the Ontario Wholesalers Grocers' Association 

for the coming season.

CANADIAN GROCER IN CALI­
FORNIA

Allen McIntyre, a retail grocer of St. 
Johns, New Brunswick, Canadh, who is 
making a tour of the Pacific Coast for 
the first time, called on us Tuesday, this 
week for an interchange of grocery 
conditions. An enthusiast in Association 
work, Mr. McIntyre congratulated us on 
the efficiency of our California State 
Association and' its affiliating locals. 
He accompanied us to the Hardware 
Dealers’ Convention and the weekly 
luncheon of the Rotarians at the Palace 
Hotel.—“Retail Grocers’ Advocate,” San 
Francisco.

WHOLESALE GROCERY HOUSE 
BURGLARIZED

Burglars recently broke into the whole­
sale grocery house of W. T. Harris & 
Co.. Second Ave. East, Owen Sound, Ont.

When the warehosue was opened in 
the morning it was found that someone 
had been in during the night, and an ex­
amination showed that they had gained 
entrance through a window at the 
rear, leading into the basement. It is 
not thought that they carried much 
away.

CLAIMS $8.000 DAMAGES 
J. Cuthbertson Doyle, secretary of the 

Retail Merchants’ Association, who was 
in Charlottetown recently presented to 
the Halifax Citv Board of Control, 
claims for riot damage amounting in all 
to $8,502.35. He said the claims were 
those of members, directly or indirectly, 
of the restaurant section of the asso­
ciation, and he submitted there was with 
the citv a moral, if not legal, responsi­
bility to make good the losses, and he

simply presented the statements as sub­
mitted to him. He referred particularly 
to the amount of money actually stolen, 
amounting to $600 from two of the cafes 
alone. The total claim is from five of 
them.

HARRY HORNE CO. ABSORBS 
LITSTBR PURE FOOD CO.

Takes Over Assets and Premises of the 
Ulster Company and Will Continue 

the Manufacture of the Lines 
They Sold

The Harry Home Co., Ltd., Toronto, 
have purchased the entire assets of the 
Litster Pure Food Co., Ltd., and will in 
future handle the lines manufactured 
by this company in addition to their own 
established lines. The Harry Home 
Company, needing more commodious 
quarters, has moved from its old address, 
309-311 King Street West, to the pre­
mises formerly occupied by the Litster 
Pure Food Co., 1297-99 Queen Street 
West. The Montreal address of the firm 
will be the Lindsay Building, and the 
Winnipeg address, the Maltese Cross 
Building.

SIMCOE, ONT., MERCHANTS ADOPT 
EARLY CLOSING

After about twelve or fifteen years tr. 
attempting to arrive at a mutual agree­
ment regarding a closing hour, the mer­
chants of Simcoe, Ont., at last succeeded 
in getting the majority of the business 
men to sign a petition to the town coun­
cil, asking them to give us a compulsory 
by-law, closing all stores at the hour of 
seven o’clock every evening, excepting 
evenings before holidays, and evenings 
during December from the 1st until the 
23rd, and Saturday evenings. We have 
now had this in operation for about nine 
months and have found it to work out 
advantageously.

An amendment to the original by-law 
passed recently exempts barber shops, 
fruit stores, confectionery stores from 
the by-law, and they may remain open. 
The by-law allows open shop on Wednes­
day nights and nights of county fair days 
and days of race meets at the agricul­
tural grounds.

At first there was eobsMasable hard 
feeling amongst the merchants who did 
not see eye to eye with the large ma­
jority, but, however, some of those that 
were the most opposed to the by-law are 
now its warmest friends. Previous to 
being able to secure this law merchants 
had kept their stores open fifteen, six­
teen, and in some cases seventeen hours 
a day and night, each one waiting until 
the other one went home. They are now 
hoping that it is an established thing 
for the rest of our natural lives, for they 
feel it is a step forward. There was quite 
a feeling of timidity at first that per­
haps it was a mistake, but after the nine 
months’ trial this is gradually wearing 
off and the merchants are enjoying their 
release from bondage. All classes of 
trade are included, with the exception of 
those released, whose business seems 
to be largely a night trade.
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WEEKLY GROCERY MARKET REPORTS
Statements From Buying Centres

THE MARKETS AT A GLANCE

COFFEE markets continue their tendency 
towards higher levels, and it looks now as 
though a general revision upward in prices 

to the trade must soon be necessary. Stocks in 
hand in Canada are becoming pretty well de­
pleted, and new arrivals just about due have 
been bought at figures which will mean a prob­
able advance of about four cents per pound.

Tea seems to be holding its own, and whereas 
freight rates which have been quite a factor in 
the cost are lower, the markets at primary 
points have advanced, more than offsetting the 
decline in transportation rates. It is understood 
there have been some fairly substantial parcels 
exported from 'Canada, and it would not re­
quire much of this business to place the tea 
trade in excellent shape as regards supplies.
MONTREAL—Amon8 the declines of the

week is one of one cent per 
pound for ground sulphur. Shelled peanuts 
also are lower, and salted too. Pearl barley 
and oatmeal are quoted less, while gluten feed 
is less by $2 to $3 per ton. Crated tomatoes are 
also lower to the extent of $2 per crate. Spices 
are easier in New York, but unchanged here 
and firm at primary points.

Among the advances noted is one for glucose 
of 35c per 100 pounds. Raisins are also up one 
cent at growing points. Oats and barley are 
marked up again this week also, and walnuts 
registered an advance in one quarter.

Canned fruits are steady, enquiries coming 
from Europe for supplies, but these surplus 
stocks seem to be.short. Coffees and teas are

steadily firm, and sugar is steady and un­
changed.

There is, if anything, a better spirit in trade 
circles, and a gradual bettering of trading is 
being brought about.
TORONTO—The cereal situation seems to 

be slightly improved, the mar­
kets on grain, though fluctuating a great deal, 
tending gradually upward. This has not 
affected rolled oats so much, on which there is 
a wide range of prices, but corn cereals seem 
in a much steadier position.

A decline of 7c per pound in one line of 
tobacco and 3c in another has been made this 
week. Peanut butter is lower. Steel wool is 
being quoted, and higher prices have been 
named on washboards.

Lima beans have sagged substantially, and 
general outlook on beans show little of inter­
est. Rice shows up somewhat firmer, and some 
grades Japan rices are becoming scarce.
WINNIPEG—Bean marketa are decidedly

weak, and further reductions 
seem due at an early date. Rice is holding 
firm, with Siam reported scarce.

The tea trade is ruling with a firmer under­
tone, the possibility of export trade with high 
prices asked at primary points being factors to 
stabilize the markets materially.

Oranges have advanced in price, and grape­
fruit are ruling quite high, with arrivals of 
both lines good and consuming demand splen­
did. Apples are high in price and none too 
plentiful.

QUEBEC MARKETS

MONTREAL, March 12.—With indications pointing to a 
resumption of freer buying, the trade is taking on a 
renewed lease of life, and it is fully expected that ere 

many weeks pass, there will be general activity in the grocery 
trade. Several changes have been made during the week*

Ground Sulphur Down;
Sal Soda Up

GROUND SULPHUR, SAL SODA.— 
There is a lower quotation in one quarter 
on ground sulphur, the reduction being 
one cent, per pound, and sales being 
made at 3c to 4c per pound according to 
the quantity. ■ Sal soda, in boxes contain­

ing 60 pounds, is up 5c and is selling at 
$1.80 for this sise box.

Strikes May Affect
Sugar Deliveries

Montreal. .....
SUGAR—While there has been a 

steady and satisfactory delivery of raw 
sugars to the various refineries, the

strike situation at New York is viewed 
with some misgivings. There would 
seem to be a temporary adjustment of 
difficulties there, but labor unrest does, 
not seem to be any less from day to day. 
There has been some labor trouble in 
Cuba also, but up to this writing the 
sugar refiners are able to make good 
deliveries. Prices are without change 
r.nd the undertone is steady, with a fair 
amount of business passing.
Atlantic Baser Company, entra granalataë

•usera. IS# the. ......................................... | H
AcaSla Sugar Reflnery. antra granulated • *
St Lawrence Sugar Reflnery .................... * W
Canada Sugar Reflnery ............................. » SS
Demie ten Sugar Co.. Ltd, errata! granu­

lated ..................................................... . y
î*5*- .......................IS U- 1«
,eS* »?**• Wee) ......................  It Sfl- lflDe., 1-Dk .............................................
Yellow, Ne. 1.............................. . t 7S- 9
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Yellow. No. 2 (Golden) ...................  6 46- S U
Yellow. No. t ..................................  • M- t M
Powdered, berreli ................................... 1» 88- 10 *•
Powdered. 60. .......................................... 1» 14- It 60
Powdered. Me.......................................... 1» W- 10 ••
Cubee end Dice (meet tee). 100-lb. bas It id- 10 «8

Do., 60-lb. boxes .................................. 10 66- 10 16
Do.. 26-lb. boxes .............................  16 86- 10 M
Do.. 1-6». peek......................................  11 06- 12 06

Perle lampe, barrels ............................ - 10 M
Perk lampe (100 He.)...................................... 10 06
Perk lampe (60-Ib. boxes) .............. - 10 76
Perk lampe (2S-n>. boxes) .............. - 10 06
Perk lampe (cartons. 6-lb.) .............. - 11 TO

De., (sortons, 2-lb.) ......................... - II *
Crystal diamonds, barrels ................ - 10 66
Crystal diamonds (boxes 100 lbs.).. - 10 66
Crystal diamonds (60-Ib. boxes)____ - 10 76
Crystal diamonds (26-lb. boxes)____ - 10 06

Good Movement
Canned Fruits

Montreal. ——
CANNED GOODS.—Locally there is a 

fair movement of canned goods in a 
general way. It is said that many of the 
retailers have excess stocks of some 
lines, and at the same time investigation 
among retailers reveals the fact that 
there has been a good sale for canned 
goods lately. From Europe there is a 
steady request for fruits, and this is 
partly because of the fact that the Eng­
lish market is a popular one for canned 
fruits. There does not appear to be 
enough of these to go around, and prices 
arc steadily held.
Salmon—

“Clover Leaf,” %-lb. flak........  2 46 2 60
Soverefen. 1-lb. flats .. ........................ 4 88%

Do.. 14-lb. flats.................................... 2 66
1 lb. tails, eases 4 doe., per doa. 4 60 4 80
14 flats, eases 8 doa.. per doa... 1 60 2 00

Chums, 1-lb. talk ......................... 2 06 2 1714
Do., lés. flat................................ 1 1714 1 26

Pinks, 1-lb. flat ........................... ............. 2 M
Pinks, 1-Ib. talk ............................ 2 00 2 78
Pale. 14-lb., doa. ........................................ 1 87
Pale. 1 lb., doa.............................................
Pinks. 14-lb., doa. ......................................
Cohoes, Mb. talk........................................
Cohoes. 1-lb. flats .......................................
Cohoes, % lbs., flat..................................
Herrings, kippers, da. (4 da. cabal ....
Herrings (tomato sauce), doa. .. 2 26
Haddiee (leneh) (14-lb.) ..........................
Red Springs. 1-lb. talk............ .. 4 00
Bed Springs. 14 Jb......................................
White Springs (la) ..................................
Salmon. Gasps. Nlobe Brand

(ease of 4 dee.), par doe.................
Labrador salmon. 1-lb. flat ..................
Pilchards. 1-lb. talk ...................... 1 86
Whale Steak. 1-Ib flat ........ .....................
Canadian sardines (ease) .......... 6 76
Norwegkn sardines, per earn of

100 (14s) .....................................  22 00
Lobsters. 14-lb., des......................................

Do.. 14-lb. tins, doa.................... 8 60
Do.. 1-Ib. talk ............................ ' 8 00
DOm 22—fa», dsn. ..... * ...... ....
Do.. 1-Ib. flak .........................................

Sardines (Amor. Norwag*n stifle) ....
Sardines (gen. Norwegian) ..................
Sardines—Canadian brands (as

to qnaHty). ease ........................  7 00
ardlaas, French .......... ..............................

119111 OPt. 1-lb., dOL eesee.es sees sees
Scotch Snack, No. 1. da.. Montreal ....

Do., Eastern trade ..............................
Do.. Winnipeg and Western................

Scotch Snack. No. 8. doa.

2 87
1 0214 
8 76 
8 26
1 76
2 26 
2 60 
1 00 
4 40 
2 46 
8 80

2 26 
8 60
I 00
1 to
7 t0

20 00
2 26
8 78 
7 00 
0 00
7 00 

14 80 
22 00

14 60
81 80

8 16 
2 60
1 06
2 86 
4 60

Bhrhnpe. No. 1 ............................. 2 86 2 60
Crabe. No. 1 <e 4 do*.) ............ 1 76
Clama (river) (1 lb.), do*.............. 2 26
Canned Vegetables «Aid Fruits— 

Asparagus (Amer.) mammoth 
green, doa.................................. 4 00

Com (fa) ................................... 8 10 S 16
Canute ieiked). fa.................... 1 45 1 76
Core (2%e) ................................ 2 46
Corn (on cob), gallons............ 7 60

0 M 1 00
Tomato**. 2s .............................. 1 25
Tomato*. 2Vfc« .. 1 76 1 SO

1 86 1 00
Tomatoes, gallons ...................... « 00 7 021
Peas, standards ........................ 1 40 1 47)
“ass. early June ...................... 1 *7% 1 00
Peas, extra flu*. 2s.................... 1 SO 2 16

Do., fancy, ft ns .... 1 *71
Potatoes. Can. sweet 2%-lb tins

Do.. 2-lb. tins ............................ .... 2.75

Speck I ties
Olive oil (pars). 1 gal. tins ....

Do.. 14 gal. tine ................
Do., 6 gal. tins ...................... ..

Tomato Paste, 140 tins (ease) ...
Do., 200 tins (ease) .;.............
Do.. 12-10 lbs............ ...............

Salad oil (bbk. 60 ink.), gal. ... 
OHvee (In bk. 40 wine gak.). gal. 
Olives. Queen, gal...................-....

Per gal.
7 60
8 00 
7 04

12 00 
88 00 
80 00 

2 60 
1 86 
1 46

Small Lots Beans
Are Selling

Montreal. ...........
BEANS.—Grocers are generally buy­

ing in small quantities and this is prob­
ably due to the fact that the surplus 
in the market is so large, lower prices be­
ing constantly looked for. Occasionally
a car lot is sold, but the demand is 
for the most part.
Been»—

light

Canadian, hand-picked, bush. .. 4 60 6 00
British Columbia ..................... 4 60 5 00
Brown Beana ............................. 4 60 6 00
Japanese ....................................... 5 00 6 60
Yellow Eyea ................................ 6 50
Lima, per lb.......................... 0 17 0 19
Kidney beana .............................. 6 00 « 60

Peas, white soup, per bushel ... 6 00 8 60
Peas, split, new crop (98 foe.).. 6 60 7 00
Peas (blue) ...................................... 0 OS 0 09
Barley (pot), per bag 98 Ibe. .. 4 00
Barley, pearl, per bag 98 Ibe. .. . ... 7 25

3

Glucose Advances 35c;
Syrups Unchanged

Montreal. --------
MOLASSES, SYRUPS.—There is a 

fairly steady, though light demand for 
molasses and prices are unchanged. 
Glucose has advanced a full 3Be per ICO 
pounds, and this will affect the users of 
this product to a material extent. There 
are no further changes in this direction. 
Syrups are steady and in light demand.
Core Syrup—

Barrels, about 700 lbs............................... 0 06%
Half bbk.......................................................... 0 07
Kegs................................................................ 0 07%
2-lb. tins, 2 doe. In ease, ease.................. 4 66
5- lb. tins. 1 des. in case, ease.................. 8 16
10-lb. tins, % des. in ease, esse -------- 5 86
20-Ib. tine. % do*. In ease, case .... 5 80
2-gal. 26-lb. palls, each ........................... 2 00
8-gal. 8814-lb. pails, each ...................... 8 16
6- gal. 46-lb. pa Ik, each ......................... 6 86

White Corn Syrup—
2-lb. tins, 2 doa. in case, ease .... 6 06
6-lb. tins. 1 doa. In ease, case .... 6 66
10-lb. tins, % des. in ease, ease .... 6 M
20-lb. tins, % doa. In ease, ease .... 5 SO

Can* Syrup (Crystal) Diamond—
2-lb. tins, 2 do*, in ease, per ease.... 7 00
Barrek. per 100 lbs...................................... 0 76
Half barrek, per 100 lbs...................... 10 00

Glucose, 6-lb. cans (ease) .......................... 4 80
Prisas fer

Barba does Molasses— Island of Montreal
Puncheons ..................................................... 1 •*
Barrels........................................................... 1 04
Half barrek.................................................. 1 *0
For outside territories pries* rangs about Sc 

lower.

Rice is Steady;
Sales Moderate

Montreal. 1
RICE, TAPIOCA.—There is a season­

ably fair bale for rice, but beyond this 
there ia no feature of outstanding in­
terest. Slight readjustments are made 
from time to time, and it is pointed out 
that the supplies on- spot are much smal­
ler than they were. Tapioca ie unchang­
ed.
les Drips—Japan (per 100 Me.) .... 11 86
Carolina ............................................. 18 00 18 60
Slant. No. I...................................... 8 60 0 00
Siam (tansy) ..............   14 60 11 00
Kaneeoa “B” .................................. 8 70 0 28
Rangoon CC .................................... * *• * 86
Mandarin ...................................................... 1* ••
Pakling ............................................. 8 00 8 70

Tapioca, per lb. (seed)*v,0 1144' 
Tapioca (pearl) .........................................." 0 11)4
Tapioca (flake) A. ; .*. M .'.. f -‘"■I 11

Shelled Peanuts
Less; fFaliitets Ùp

Montreal. ; -------— Vwv« ■ n
NUTS.—The tendencies’’6n shelled 

peanuts arç weaker and the range on 
No. 1 Spanish is down to 161» to lfrÇfctits 
per pound. ’ Salted Spanish, also. are. less 
and the range is given at from 91'to 22 
cents. Walnuts are higher, W6 tbrige 
being from 72% to 75 cents tor shelled, 
and the quality of these is said to be 
very uncertain. .
Almonds (Tara), per lb.................... 4 28 -0 81
Almonds (shelled) ........................... 0 60 - 0 68
Almonds (Jordan) ...................................... 0 74
Brasil nuts (new) ......................... 0 26 0 80
Brasil nuts (med.) .......................... 0 16 0 17
Filberts (Sicily), per lb. ................. 0 20 4 M
Filberts, Barcelona ........................ 0 23 0 24
Hickory note (large and small),

fb. .................................................... I N 0 1»
Peanuts (roasted)—

Extra’ large..................................... 0 20 0 21
Large ............................................... 0 16 0 17
Medium ............................................ 0 14 0 16

Shelled, No. 1 Spanish ............. 0 16% 0 16
Salted Spankh, per lb.................. 0 21 0 22
Shelled, No. 1 Virginia............ 0 16 0 16%

Do.. No. 2................................................ 0 14
Peanuts (salted)

Fancy wholes, per lb............................. 0 88
Fancy splits, per lb.................................. 0 36

Paeans (new Jumbo), per lb. .. 0 28 0 82
Pecans, large. No. 2,. pelkhed... 0 28 0 82
Paeans; New Orleans. No. 8 ... 0 21 0 84
Pecans “paper shell.” extra large

Jumbo......................................................... 0 44
Walnuts (Grenoble) ....................... 0 29 4 M
Walnuts (new Naples) ................ -0 14 0 10
Walnuts (shelled) ........................... 0 72% 0 80
Walnuts (Spanish) ......................... 0 80 0 88
Note—Jobbers sometimes make an added eharge 

to above prices for broken lota.

Raisins Firming;
New Figs Arrive

Montreal. —------
DRIED FRUITS.*—There is a decided 

tendency to firmness on raisins, and 
prices at growing points have advanced, 
some state, one cent per pound. It is 
not improbable thrft.tftÿre will be a firm­
ing here and changed of an upward na­
ture are not improbable. The British 
Government has beèn making heavy pur 
chases in California, and one importer 
stated to CANADIAN GROCER that 
practically -all the seedless raisins had 
been secured. Some new figs in boxes 
are received and cooking figs, too, have 
come in. The same are quoted on a 
somewhat lower basis than old stock, 
but they are still abolie the low range.

......................................  4M 4M
..........................................  0 24% 0 M

Fancy ......................................................... 0 80
(evaporated) ..................... 0 17 0 12
(fancy) .............. ..........  0 21 0 28
...................... ................................. 0 18

Choke ..................i..................—... 0 20 4 84
Extra choice...................a.*... 0 21 0 24
12 ee.. per pkga. ...... ».«.« 0 10 0 12

Pears ..........................................!... 0 24 4 M
Drained Peek (old)—

CKroa ........................................................ 0 44
»............  0 40
Orange ........................................... 0 41 0 48

Drained Peek (now)— 
lemoe 0 40 0 41
Orauge .......................................... 4 42 0 48
Ottree ............................................ 0 47 4 M
Cut ashed (1-Ib. cartons), des. 4 10 4 00
In M Is. ease.......................................... 1* 70
Cut W-fa. bases (lb.) ............................. 0 40

Bakina—
Malaga, table be* ef 28 Ibe- I-crown cluster.

80.70.
cream. 27.64 ; 0 crown electee. 87.00- 
Cal. seed lees, carton*. 10 «... 0 14% 0 16%
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Malaga Hale h» (!%-». kxa), * er. .... in
Do., 6 er.......................................................... a *
Muscatels. loose, S-erown, IK................ * u
Do.. « er. ....................................................... | n
Meoeatel». lease. Isnn ...................... t 14
Df.. • er. ........................................ .... an
Choice seeded, 11 os......................... • 1M
Vuney seeded, 1« os. pkg». ... « 14 « 1«
Choice seeded. IS os. piece. .. » IS e 17
*».*•: 4-erown dieter. S6.6M4.74 ; I
Valensia», selected................ ................... • 11%
Valencia». 4-crewn luyeu ......................... t 11%
Seltanaa (bleached) SS-Ib. beaus • 1S% • H

Currants, old peek.. 11 es. ...... » at • 11
it os. ................................................• n • at
Sd-Ib. boues, lease ..................................... e 1*
Carton».................................................... S SI
IS Pkg*........................................ • IS « 14
ftn • OS. (IS pkge.)................ I ee l ss
l'bes. 4 es. (SS pkgs.)................ S SS 4 IS
Pkg». 4 os. (TS plus.)................ S IS S SS
Muscatels. 4-crown. Ib............................ . S IS
SS H». Alnslla....................................... S IS
V os. .............................................................. S 14
•e.. new ............................................ .... 6 11
Cal. currants (loose) .................. S IS 0 11
Cal. "Kurrants," 1» os. pkge . S IS • It

Date», Excelsior, per ca»e 136-1 Ss) ___ 7 SO
De.. Dromedary (S4-1S os.)... S SO-S SS-S 44
Papkaeee only, fa eel» lor...................... S IS
Package» only .............................. S It i S SO
Do., Dromedary .......................................... Sit

*tge <eew). MS to cas»............................. 11 SS
Fige (layer), 10-lb. boxes ..... 1 90 2 40
Ptgs (mata) ........................................ 0 II 0 IS
Fig» (cooking), 60-lb. boxes, lb.............  0 16

Santa Clare .............
California. 44-64» . 
64-lb. box*. 14-44»
44-144» ....................
Ît-Sto .....................

............... 4 14 4 26
.............................. 4 16%
.............................. • tt

It-40$ ....................... • tt
26-lb. case», 5t-«to .................... s 11 • tt
16-7 to ...... ................ t 17
74-44» .......................
44-90. ......................
94-144» .....................
144-114................... <
Oregon, 44-64» ....
64-64» .......................
64-74» .......................
74-14. .....................

........ 4 14
.................... 4 14
..................... 4 11

4 14
4 16%

• 14% 
4 16% 
4 14%
4 17% 
4 14%

New York Spice
Market Weaker

„ SPICES.— It cannot be said that there 
is a real activity of trade in this line. 
There are numerous orders from time 
to time of small proportions, and the 
trade is not inclined to stock heavily. 
At New York the markets are somewhat 
unsettled and seme business has been 
done on a much reduced basis in some 
lines. On the other hand costs on most 
commodities at growing points are 
steadily maintained on a higher basis.
Allspice...................  4M 4M
Casein (pure) ................................. I 44 0 46
Cleese ................................................. S TS 6 Tt
Cream ef tartar.............................. 4 44 1 44
(Hagar ................................................ 4 44 4 44
Ohwer (Cash ta er Jama lea)................. 4 44
Msec................................................... 4 14 1 44
Mixed spies.......................... .. 4 44 4 44
Nutmegs, whole............................... 4 46 4 46

Do., ground................................... 4 J74 4 44
Pepper, bleak .................................. 444 444
Pepper, white ....................... 4-44 4 44
Pepper (Cayenne) ........................  4 44 4 44
Pickling spice ................................ 4 «4 -4SI

Carrs way. Dut*.

CANADIAN GROCER

There are no changes of price for honey, 
and, considering the ample supplies, this 
market has held particularly well and 
Very steady. Sales, now that Lent is 
here, will be even better. There is very 
little to say regarding maple syrup and 
sugar, and supplies are not heavy. Quo­
tations are unchanged. ’
Maple Syrup—

14-lb. cess, 4 in ease, per ease..........  Ill 14
Mb. seas. It la ease, par earn.... IT 14
1%-lb. seas, t« in ease, per case........  14 44

Maple Sugar (nominal)................. e 24 4 14
Honey, Clever—

Comb (fancy) .............. 4 14
Oomb (Ne. 1* .................................. 4 II
In tin». 44 Iba............................................ t M
4Mb pell» .......................  4 «
1Mb. pail» .............................................. s 1|
6-lb. pails................................................ 4 #

Honey—8u* wheat, tin» or bbls..............  4 11

Steady But Quiet
is Coffee Market

Montreal. ------- ■
COFFEE, COCOA.—There is a steady 

demand for coffee in a general way, but 
the movement is pretty closely confined 
to present needs. The basis is fully 
maintained from a price standpoint and 
this is practically the same condition as 
prevails at New York. Cocoa selling is 
satisfactorily active and the basis re­
mains without change.
Coffee. Routed—

March 14, 1919

Bogota». Ib.
Jamaica, Ib. .............
Maracaibo. Ib...............
Mocha (types) ........
Mexican. Ib...............
Rio. lb............................
Santos. Bourbon, lb. 
Sain toe. Ib...................

4 14 
4 It 
4 14 
4 IT 
I IT 
4 44 
I 16 
4 14

Bulk cocoa. 104-lb. bbls. (Ib.)..
Do.. 100-lb. bbls. (lb.) .............
Do., 64-Ib. cuba (lb.)..................

I 41
4 16 
4 44% 
4 41 
4 44 
4 It 
4 17 
4 II

4 44 
4 II 
4 M

Latest Advices
Say High Teas

Ment real. .......
TEAS. — Several things serve to 

strengthen the contentions set forth 
from time to time that there will be a 
continued strong tea market. A large 
operator just leaching Japan has cabled 
that all indications for best Japans are 
toward firmness. In addition to this 
fact it is stated that considerable ship­
ment of some poorer grade teas has been 
made to Europe, via New York, the 
amount going forward being placed at 
around 3,000,000 pounds within the past 
two weeks.

has been reduced a full cent per 
in one quarter and the range here 
$6 to $6.50 per 100 pounds.

Self-raising Fleur—
1-lb. pkge., dos. ...... ...'.
6-lb. pkge., dos.........................
Commeal, Gold Dust .......... .

pound 
is now

Barley, peer) ___
Barley, pot, II Jba...........................
Barley (reacted) ................. ..........
Buckwheat flour, 41 I be. ..............

(As to grade)
Cornflour, white .............................
Rice flour .. ...............................
Hominy grits. 41 Ib»..................
Hominy, purl, 41 Iba. ................
Graham flour...................................
Oatmeal (standard-granulated

and fine) ......................................
Oatmeal (paefcagae) flne eut.... 
Peu. Canadian, boiling, bush. .. 
Split peu (per 44 lbs.)................

4 S66 44
6 44 6 44
1 44 4 166 40 6 50

4 tt
7 64

4 76 7 44

4 64 4 tt
4 76 9 446 76 1 5t
4 n 5 tO
8 64 5 tt

4 75 4 90
S 7t

4 tt 6 606 04 « 50
4 30 4 fit

5 «0
2 00

7 14 4 44

4 44

6 tt
« 45 6 *6
4 16 e it

Rolled oat» (family pa*.), ease 
Rolled outs (small sise), eue 
Rolled wheat (144-lb. bbh.)....
Porridge Wheat-

Packages, H Hi ease ..............
Packages, 14 in case (family

psek.) ...........................................
Rye flour (Can.), 41 lbs. .. 6 TÏ
Tapioca flour, Ib..............................

Wheat Flours Slow;
Little Promising

Montreal. »■ 1
WHEAT FLOURS.—There is a con­

tinued dearth of large orders and the 
mills are not operating to capacity in 
any sense. The domestic needs are 
readily taken care of and export business 
does not seem to have opened up to any 
great extent.

Wheat Fleurs—
Straight or mixed car», 64,444 

Ibe. on true*, per bbL. la (I)
jute bap, 41 Iba. ......................

Per bl.„ in (1) cotton bacs. 41 Ibe.
Small lota, per bbl. (1) jute 

bags, 41 Ibe.....................................

11 44
11 14

11 14

Feeds Are Steady
But Very Slow

Meetreel. --------
FEEDS.—There is usually a fairly 

good demand at this season of the year 
for mill feeds but this cannot be re­
ported at the present time. Prices are 
maintained on bran and shorts, and, in 
sympathy with the higher prices for 
barley and oats there is naturally a 
firming of special feeds. Gluten feeds, 
on the other hand, have declined $3 to 
$4 per ton.

mm
Aborts—

Mixed sure................................................ 141 IS
Pekoe, Souchong», per Ib. .. 
Pekoe», per lb..........................

... » «

... S 4»
4 47
4 61

Straight ears ............................
Bran—

.444 64 47 44

Orange Pekoe» ..........  .....
Japan Teu—

... 4 61 t 65 Mixed urn ..................................
Straight oaTi ............................. . « 44

44 46 
46 44

Choice .................................... t Tt Crushed ont» .................................. . 64 44 44 44
Early Picking .................... .

Java»—
.... 4 44 4 64 Barley chop ..................................

Gluten Feed <11% Prate*)—
. 47 44 66 44

Pekoe. . ............................... t 41 F.O.B. Cardinal ....................... 52 00
Orange Prkoei ....................
Broken Orange P*o* .. 
Small lot»..................

444
.... 4 41

4 47
4 41

11 14

F.O.B. Fort WllllaVn ............

H/IV 1 C Slt0/lÀv •

48 00

Inferior grades of broken teu may be had from 
Jobbers on request et favorable prism.

__ per flk ........................
Mus turd seed, bulk.........................
Celery seed, bulk (nominal) ...
Shredded oceanaut. Hi pflOs ...
Pimento, whole..............................

For spicee perked in carton» afld 1% cento a 
Ib. and for apiece packed Hi thf container» add 
IS cents per to.

Honey is Held
And Goes Well

Meetreal. ---------
HONEY. MAPLE PRODUCTS. —

Barley is Down;
Oatmeal Shaded

CEREALS.—While it cannot be said 
that the cereal markets are particularly 
active, there is a steady outgo of sup­
plies in a limited way. Prices have been 
Shaded somewhat on oatmeals, and the 
range is narrowed to $4.76 to $4.90. 
Rolled oats are anehanged. Pearl barley

Oats; Barley Up
Neutre*!. -------

HAY AND GRAIN. — The demand 
from Government account is steadily 
good for best hay and prices are main­
tained. There is still an advancing grain 
market, oats and barley being marked 
up this week two to five cents per bushel.
Hay, Straw, Grain (wholeule priées In ear lota)— 

Good No. 1. per 4.444-16. ton..............  tU 44
Do.. No. 2 .;.... .......................... 44 44
£•-. G. M.............................................. 44 44
Do.. No. 4 ...;................................. 24 4*
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10 00
0 M
0 80
0 81
0 78
0 78

1 09

No. 2 C.W. (14 lbe.) ...........................
No. S C.W.....................................................
Extra feed .....................................................
No. 1 feed.....................................................
No. 2 feed .....................................................

Barley—
No. 3 Extra ............... .................................
Note:—Thera priera afre at elevator 

and bagging are not Included.
and baga

Fruit Market
Rather Quiet

Meetreel. ---------

FRUITS.—There is very little this 
week in the way of change. Oranges 
and bananas are fairly steady and quite 
active, while apples are finding a ready 
sale in the smaller boxes and baskets, 
and prices on these are steadily high.
Apples—

Ben Davie......................................... 9 00
Baldwins .................................. 0 60 

10 00Baldwins, No. 1 ...........................
Greenings .......................................... 8 80 10 00

8 00
8 00

12 00 
10 00Ruraeto ...............................................

Kings. No. 1 ..................................
Warners ...........................................

a oo 10 00 
• 00
4 86Apples (In base*) ........................

Win waps (box) .. 4 76
Bananas (fancy large), bunch .. 8 00 6 00
Cranberries, bbl................................... M 00 16 00

Do., gal............................................... 1 00 1 18
Grapes—

Spanish Almeria. keg (heavy). 16 00
Do. (raed.) ................................. 7 SO 8 00

Grapefruit (Sgney Porto Rico) .. 4 76 6 00
1-croons (fancy raw Malaga*) .. 0 00
I-emons (California) .................... 6 88 8 80
Pears. Cal., rating, small bag... 4 00
Pears. California (110 alee) ......... 6 80
Oranges, Porto Riee...................... 4 16 8 80
Oranges. Florida ............................... 6 00
Oranges. Calif. (200 rira) ........... 7 80 7 80
Orknges, Calif. (100-124) ........... 7 00 7 641
Oranges (Mexican) ......................... 8 08

Crate Tomatoes Down
Two Dollars

Montreal. _____
VEGETABLES.—There is but one 

change this week in the vegetable list, 
that of a reduction of $2 to $2.60 per 
crate for imported tomatoes. The po­
tato situation is without material change 
from day to day, some expecting declines 
white others are of the opinion that there 
rre many inferior potatoes in the mar­
ket, which, if true, might firm the 
market for the better ones.
Been», new string (Amcrissn)

basket .................................................
Beets, bag ...........................................
Brussels - prouts. quarts.........
Cucumbers. Boston (dot.) ...........
Cauliflower (imported), do*. ___
Cabbage, bbl..........................................
Cabbafcc. dox. .....................................

0 76 1 80
0 25
6 00

............. 8 80
1 60 1 71

.................... 1 00
Celery (Wash.), dot.........................
Horseradish, lb..............................

. ______ 2 50

Lettuce (curly), box (8-4 do*.)............... 3 00
Lettuce. Boston, box.................................... 4 DO
Leeks ................................................................... 8 M

1 SB
Bakket (about 8 lbe.) ...................
Onion*. Can., bag (78 lbs.) ....

No. 1 Yellow (71 Me.) ...............
No. 1 Rod (TS ft*.), orate .... 

Onions. Spring (Imported), do*.. 
Oyster Plant........................................

1 M
1 (0
1 10
0 40

8 00 
2 00
1 78
1 78 
0 00 
1 00
1 80Paraky*((^radian) .....................

Parsley (American) .........................
Pots tara. Montreal bow (004b.

bag) ....................................................
Potato** (New Brunswick), bag. iso

8 60

0 76
2 M

1 to
1 75

• M 
1 w

Turnips, par baa, Montreal .... 1 H
1 7S

Tomate* (botteras), lb..................
Tomatoes, era too ................................
Watercress (Can.)............................
Spinach, bble.........................................

8 oo
9 4i
« 59
i «• 
4 N

ONTARIO MARKETS

TORONTO, March 12.—Lower prices have been named 
on molasses this week. A decline of 7c per pound in a 
couple of lines of tobacco has also been made. The 

cereal market maintains a fairly steady basis. Apples are 
becoming cleaned up fairly well with prices on available sup­
plies ranging high. Oranges have soared higher, with grape­
fruit holding at firm levels. Onions have advanced sharply, 
and potatoes show a little firmer tone owing to export move­
ment.

Sugar Demand
Shows Improvement

TerwBte. ---------
SUGAR.—The demand locally is be- 

coming better, and in view of the harbor 
-t.«ke at New York and troubles with

Atlantia. extern grannlatod 81# 87
St Lawrunec, extra grannlatod 1# 87
Acadia Sueur granulated. 16 87

granulated
antra granulated.

Atlantia.
Derain leu i Granulated, advance

86-lb. saeka, 10* ■nan lea.
8/86a. tie: gunnlee 10/10*. Itc carton*. 8#/le.
48c : carton*. 8#/8a, Me.

1. 40*: M*. 8. 80a; Me. 8. 00a
barrel*, No. 1, : Ne. 8. 48c: No. 8. 88c.

lübor in Cuba, the outlook for supplies 
from that source has just an element of 
uncertainty. Locally the trade has not 
been affected as yet, supplies being 
ample and no disturbing factors yet ap­
parent.

Acadia' granulated, advance over basis : gun­
nies. 8/Ms. 40* ; gunnies. 10/l#e, 80*: sortons. 
’0/8*. 80c : cartons. 80/8*. 70s. Tallow* suss* a* 
above.

Tobacco Shows
Decline of 7c

*TOBACCO, ETC.—W. C. Macdonald, 
Reg’d., Montreal, announced on March 7, 
ar.d effective that day, a reduction of It 
per pound on their brand of “Crown” 
chewing tobacco; also a reduction of 3c 
per pound oo “Index” smoking tobacco. 
American steel wool, cleaner and polisher 
is being offered to the trade, the No. O, 
packed twelve 16c packages in display 
carton, being quoted at $1.20 per doxen 
packages. Pure cider vinegar XXX is 
quoted at 40c, and XX Extra at 37c per 
gallon. Bowes’ peanut butter is lower. 
1 pound lithographed tins- in cases of 3 
dozen being quoted at $3.60 per dozen ;

No. 2 lithographed tins in cases of 2 
dozen being quoted at $6 per dozen, and 
24 pound lithographed pails being quoted 
at 28c per pound.

Molasses Shows
Decline; Syrups

Terse t*.
MOLASSES, SYRUPS, —A decline 

amounting to 60c a case on the No. 2 
tins has been made in the price of 
gingerbread molasses this week. The 
new prices which have been adopted on 
this grade are as follows: No. 2 tins, 2 
dozen in case, $3.60 per case; No. 3 tins, 
2 dozen in case, $4.70 per case; No. 5 
tins, 1 dozen in case, $3.75 per case; 
No. 10 tins, H dozen in case, $3.60 per 
case. There have been no new develop­
ments in regard to corn or cane syrups. 
Business is just a little quiet arid mar­
kets are holding steadily.
Corn Syrup#—

Barrel*, about 700 lb#., yellow,
per lb. ....................................................... 80 00%

Halfjbarrele. H« over bbl*. : % bbl*.. %* ever

Caeca, 2-lb. tin#, white. 2 doe.

Caeca, 8-lb. tin*, white. 1 do*.
In cab*...................................................... 8 46

Came*. 10-lb. tin», white. % do*.
In eaee.......................   8 86

Caeca, 2-lb. tin*, yellow, 2 do*.
in ease ...................................................  « OS

Cara*. 8-lb. tin*, yellow, 1 dot.
In eaae...................................................... 6 18

Caara. 10-lb. tin*, yellow, % da.
In eaee....................................................... 4 86

Cane Syrup*—
Barrel* and half barrel*, lb.. 0 00
Half barrel*. %e ever bbl*. ; % bbl... H* ever

Cara*. 2-lb. tine. 2 de*. In

Weet India, bbl*., gal.
Wet ladle. Ne. 10, keg*
Weet India. No. 6. Inga

table grad*.Tina. 2-lb.
doe., Baibadera

Tin*. 8-lb. table grade.

Tin*. 8-lb.. 1 doe.

eaee 2 

to era*. Bar-

1 08
0 06

eeerae ......................................... . ....
Tine. 10-Ib.. H do*, to eaae.

Barbed*»..................................................
Tin*. No. 2. baking grade, case

2 do*..............................................................
Tina. No. 8, baking grade, cake

of 2 dot. ...................................................
Tin*. No. S, baking grade, eaee

of 1 dot. ...................................................
Tin*. No. 10, baking grade, ca«e

of H dot. .................................................
Weet Indio*. 1 He. 48a .............................

7 00

1 10
1 00 
0 04 
0 80
8 28

4 00

8 78 

6 80 

8 80

8 60

4 70

8 75

8 SO 
0 06

Canned Goods
Holding Steadily

Teraale. ---------
CANNED GOODS.—A fairly steady 

market is shown in canned goods with 
some very good sales reported. Stocks
are good but export movement is grmdu-
ally bringing supplies available to a
much better basis. Prices show 
variation.

little

Salmon—
Sofkeye. le, dos.................... 4 SO
Soekeye, Ha, des. .............
Alaska reds. Is. dot. ...

......... 2 40 2 50

......... 8 76 S 85
Chums, 1-lb. tails............... 2 SO

Do.. H«. dee. .................. 1 45
Pinks. 1-fc. tall*................ 2 60

Do.. H». do*. .................. 1 SO
Coho**. H-Ib. tins.............
Cohoes. 14b. tins ..............

i oo
S 76

Rod Spring», 1-6. tells . .. ......... S 66 8 06
White Springs. Is. damn . ......... 2 .10 2 35

Lobster*. H-lh- do*. ......... 8 75
Whale Steak, la flat, dot. ......... 1 75 1 90
Pilchard*. 1-lb. tall*, da*. 2 IS
Canned Vegetable#—

Beets. 2*................. .... 2 80
Tomatoes. 2H>................ ...................... 1 *

/
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Pee*, standard ............................ j go 1 H
P«s, early Jane ......................  1 67% 2 26
Bean», golden wax. dot. .......... 2 00 2 10
Asparagus tips, dot...................... 8 42% * 48
Asparagus butts.......................... 2 00 2 01%

Corn, 2s. do*.......................... ....................... 2 26
Pumpkins, 2%s .........................  0 90 1 00
Spinaeh, 2s, dot. .................................... 1 00
Do., 2%s, dot................................. 2 62% 2 80
Do., 10s, dot............................................... 10 00
Succotash, 2s, dot. .................... 2 80 2 26
Pineapples, sliced. 2s. dot.......... 8 20 2 60

Do., shredded. 2s. dot. .......... 8 00 8 02%
Rhubarb, preserved, 2a, dot... 2 07% 2 10

•Do:; preserved. 2%s, dot.........  2 66 2 67%
DO., standard, 10s. dot...........  4 60 4 62%

Peaches. 2s .................................................. 2 87%
Boors; 2s ........................................... 2 $6 2 87%
Plums, Lombard, 2s ...................... 1 07% 2 22%
Plums. Green Gage ........,......... 2 17% 2 87%
Raspberries, 2s. HÜ.................................... 4 60
Strawberries, 2s, H.S.................................. 4 60
Blueberries. 2s .........................  2 10 2 86
Preserved Fruits, Pint Sealers—

Pbaches, pint sealers, dot. ___ S 40 8 46
Jams—
Apricot. 4s, each ...................................... 0 84
Black currants, 16 os., dot..........  8 40 8 00

Do., 4s, each ............................................ 0 98
Gooseberry, 4s, each .............................. 0 84
Peach, 4s. each .......................................... 0 82
Red currants. 16 dt.. doe........................... 8 46
Raspberries, 16 ot„ dot.................. 3 90 4 26

Do., 4s. each .....................  0 98 1 10
Strawberries, 16 ot„ dot.............. 8 90 ' 4 26

Do., 4s, each ............................... 1 08 1 10

Citron Peel Lower;
Dried Fruits Scarce

Toronto. ---------
DRIED FRUITS.—A lower price has 

teen named on Wagstaffe’s citron peei 
this week in some quarters, 47c per 
pound being the figure quoted in 12 
pound boxes. Apricots are firmer at 
the coast and indications seem to point 
to a high market in all dried fruit lines 
with available supplies small.
Apples, evaporated, Ontario
Apricots, unpitted .................

Do., fancy. 26a ................
Do., choice, 26s..................
Do,, standard, 26s ............

Candied Peels. American—
Lemon ..................................
Orange .................................
Citron ....................................

Currants—
Grecian, per lb.............................. 0 26
Australians, reeleaned, lb.

Cherries. 2s ........................ ».
Dates—

Excelsior, kgs.. 3 dos. in 
Dromedary dates, 8 dos. in 

Fix»—
Taps, lb....................... ....
Malagas, lb.............................
Cemadre figs, mate, lb. ..
CaL, 4 as. pkg»„ 98a. earn
Cal., 8 os., 26s. ease..........
Cal., 16 as., 12s, ease ....

36.49s, per lb. ... 
4686s, per lb. ... 
6686a, per !b. .. 
6676s, per B>. ..

«51".:
96166s. per lb. . 
166126s. per lb.

Standard. 261b. 
Chaise, 26-lb. be

Practically Haled. 
Extra choice. 26-lb.

California bleached, lb. ;............
Extra fancy sulphur blsaehed. 26s 

~ 16 os. packets
fancy. Mb.
16 os. packets 

Thompson’s. 1 
______  16-os. packets

Do?, Bakers’. Thompsons. 66s 
1 Crown Muscatels. 21s

o 16% 0 17
8 16% 
6 86

« 28 6 27
0 22% 6 26

0 38 0 «8%
6 46%6 47

6 26 6 28
6 86

2 76 2 96

7 66
8 00

ê'ii â’iê
« 66
8 26

— 2 86

6 U
6 16

6 16% 6 12
6 14 6 17
6 14% 6 16
4 18% 6 14%
6 11% 6 12%
9 66% 6 16%

.6 24
6 26
6 22
6 22%
6 86

6 17 6 18
0 17

6 14% 6 14%
6 16% 6 16
6 18 0 16
6 14 . 6 16
6 14% 6 16
6 16 6 17%

l 4 16 6 16
6 18

Tea Situation
< Showing Improvement

CANADIAN GROCER

parent and situation shows steady im­
provement. The market rules with a 
firm undertone.
Pekoe Souchongs ..........   6 46 6 48
Bokoes ................................................ 6 46 6 66
Broken Pekoes ...; ...............  6 66 6 68
Orange Pekoes ...............................  6 16 6 66
Broken Orange Pekoes................  6 66 6 68

Javas—
Broken Pekoes ................................ 6 46 648

Japans and Chinas—
Early pickings, Japans ... .................. « 66
Second pickings ....:..................  6 46 s 48
Hyson Thirds, lb. ......................... 6 46 648

Do.. Second. ................................. t 66 6 64
Do., sifted .................................... 6 66 6 62

Higher Coffee
Prices Coming

Toronto. ---------
COFFEE.—Higher côffee prices seem 

just about due. Present stocks are pretty 
well cleaned up and new arrivals will be 
invoiced at figures which will mean ad­
vances locally of pretty close to 4c per 
pound. There is a very good movement 
of coffee and the situation is quite satis­
factory.
Coffee—

Java. Private Estate.............................. 6 46
Java. Old Government, lb.......... 6 28 6 46
Bogota», lb. .............................. 6 87 6 88
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Plekling spice .............................
Mfcee...................................................

0 22
6 P8
6 42

6 86
1 16
6 44Peppers, black ................................

Peppers, white ................................ 6 49 6 68
Paprika, lb......................................... 6 60 6 66
Nutmegs, selects, irhole. 169s .. 6 46 6 60

Do., 80s......................................... 6 66
Do., 64».......................................... 6 66 6 66

Mustard seed, whole ...................... 6 46 .0 46
Celery seed, whole ........................ 6 76
Coriander, whole .......................... 0 26 8 66
Carra way seed, whole .................. 0 76 0 76
Tumeric ............................................
Create of Tartar—

4 80

French, pure .............................. 6 90 1 06
American high test....................
2-ox. packages, dox. .... »... 2 66
4-ox. packages, dox..................... 8 60
8 ox. tins, do*.............................. e n

Nut Markets
Maintain Strength

Terente. —
NUTS.—The markets generally are 

strong and as they apply to walnuts 
supplies are considered small. New 
Eratils should be available at an early 
date and prices will be lower. Filberts 
are strongly held.

Almond», Tarmgonaa. lb............. 6 28
Butternuts, Canadian, lb........................
Walnuts, California, lb. ........... 9
Walnuts, Grenoble», lb. ,
Walnuts, Bordeaux, lb. .,
Filberts, lb....................................... 6 16
Pecans, lb................................

Cocoanuts, Jamaica, sack ..
Peanuts, Jumbo, rook ted

Brasil nuts, lb.....................
Shelled-

Almonds. lb..............................  .. 6 46
Filberts, lb..................................... 6 89
Walnuts, lb............................
Peanuts, Spanish, lb..........

Do.. Chinese. 86-82 to

6 28 
6 84

6 19 
6 86

lb.Brasil nuts.

Japan Rices

6 78 
6 16
6 14

6 82 
068 
6 42 
6 26
6 25 
0 26 
6 86
7 60 
6 26 
6 82
6 66 
6 46 
6 86 
6 17
6 16 
6 81

Hard to Get
Toronto. ------—

RICES.—Stocks of Japan rices seem 
to be getting pretty well cleaned up with 
opportunity of replacement none too

TEAS.—The outlook is better, dealers 
reporting a greater buying interest ap-

—Tuthlll in St. Louis "Star” 
The delegate from Ireland sends in his card.

Guatemala, lb................................... 6 86 6 87
Maracaibo, lb................................... 6 34 6 84
Mexican, lb.....................................    6 88 6 86
Jamaica, Ih....................................... 6 88 6 84
Blue Mountain Jama lee .................... 6 48
Mocha, Ih. .................................... 6 28 8 88
Mocha, Arabian, lb................................. 6 46
Rio, lb. ............................................ 6 27 6 82
Santas, lb.......................................  6 82 6 88
Santos, Bourbon, Ih. ......................  6 84 6 88
Ceylon, Plantation, »................. 6 28 6 88
Chicory, lb. ..............................  6 86 6 88

Cocoa-
Pure, lb. .........................................  6 86 6 86
Sweet, lb........................................... 6 26 4 24

Marking Time
Attitude in Spices

Teresite. ■ ..... -
SPICES.—The attitude in spices seems 

to be one of marking time. The demand 
ia showing improvement and outlook 
generally is satisfactory.
Allspice................................................ 6 IS 0 86
Cassia ................................................... 6 82 6 «
Olnmtaon ...........................   6 « 4 66
Cayenne .............................................. 6 86 6 88

Ginger..........................................- 6 86 6 46
Herbs — sage, thyme, parsley, 

mint, savory. Marjoram ---------- 0 44 6 76

good. Prices generally seem fairly
steady.
Texas, fancy, per 166 lbs.............
Blue Rose Texas, per 166 lbs.........

. 12 si1 18 00
12 60

Honduras, fancy, per 106 lbs....... IS 06 IS 60
Siam, fancy, per 100 Ibe................ 10 50 11 60
Slam, second, per 160 Ihe............. 16 66 11 00
J spans, fancy, per 166 lbe............. 11 06 It 00
Japans, second, per 100 Ihe........... 16 66 11 66
Chinese XX. per 106 lbe.............. 9 66

Do.. Shnia ................................... 11 00
Do.. Mujin. No. 1 ...................... 16 66
Do., Paitlinx ............................... 10 00

Tapioca, per lb................................... 6 18 0 14%
White Sago ..................................... 6 18 o 14H

Lima Beans
Go Lower

BEANS.—Lima beans are being quot­
ed at 12V&C per pound, spot delivery, and 
10c per pound for delivery in about six 
weeks time. The market on other grades 
shows little change and the demand as 
yet Is small.
Ontario. 1-lb. to 2-lb. pickers, bai. 8.... 84 66

Do., hand-picked.............. ..................... 4 66
Japanese Kotenashi, per bash................ 6 66
Rangeons, per bushel.................... 2 76 2 66

or pound ......................... 6 12% 6 14

Little New in
Package Goods

PACKAGE GOODS. — The situation 
generally in all lines of package goods 
is without change. Business is fairly 
good and prices unchanged.
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FACEAGB GOODS

Do.. Do, Mi somare. am
Do.. Do, Ms. mm ..........
Do-. Do., IS*, mm 

Oora
BMW Wheat, Mi, Nfikr, mm 
PorrMco wheat. Me. regular, mm 

Dy- Do, IK family. mm 
Cooker Package Peak. Me, com.
WhMt Flakes. 24e..........................
Cornstarch. No. 1, lb., cartona..

Do., No. 2, lb. cartona ............
Laundry Starch, in 1-lb. cartona. 

Do.. Do, in t-Ib. tin Mnistera 
Do, Do, in S-lb. wood boxes. 

Potato Floor, in 1-lb. y kgs.........

8 10

« M

M M
s SO 
4 M 
I M 
4 M 
4 M 
4 M 
4 M
4 M
5 M 
0 11
0 00tt 
0 11% 
0 11$ 
0 11$ 
0 20

Honey Weak;
Maple Syrup

Toronto. ---------
HONEY, MAPLE SYRUP.—The mar­

ket on maple syrup remains weak and 
unchanged. Sales are small and stocks 
heavy. So far as can be learned, out­
look for maple syrup is none too promis­
ing. Some has been offered at various 
points selling as high as $3 per gallon.
Honey—

Clover, ift-lb. tins................ .............. 80 28 
0 27

10-lb. tin. ................................ 0 26
60-lb. tins .................................. 0 26
Buckwheat, 40-lb. tin. lb. . 0 21
Comb. No. 1, fancy, dos.___ 4 26

Do.. No. 1. do*. ................ 4 M
Maple Syrup-

No. 1, 10-lb. tins, 6 to case ... ;... ....
No. 2, 6-lb. tins, 12 to case.............. ....
No. 8, 2%-R>. tins, 24 to case............. ....
No. 8, 32-o*. bottles, 24 to case ......................
Gallon tins. Imperial, per gal...........................
5-gullon tins, Imperial, per tin ......................
Barrels, 25 or 46 Imp. gals., gal............................

Apples Scarce;
Oranges Move Up

Tereuti. ______

FRUITS.—Local apples are becoming 
pretty well cleaned up, and any boxed 
apples offered at the coast are higher 
than selling prices on stocks here. Prices 
on oranges are moving higher and offer­
ings are running to large sizes. In­
dications are that crop of navels free 
from frost damage is none too large. 
Seedlings and sweets are not expected 
for another couple of weeks, with crop 
said to be short. No Valencias are look­
ed for before the end of April. Grape­
fruit are coming principally from Cuba 
with some uncertainty manifest regard­
ing deliveries owing to harbor strike at 
New York. Lemons are selling well with 
a steady market showing. Some pine­
apples are coming along by express but 
arc not generally expected in volume 
for about a month. Reports state that 
Porto Rico pines may run a greater pro-
portion to small sizes than last year.
Range of prices locally follow:
An»:*—

Do.. Rome Beauty, box ___ 1 60 4 76
Da. Wtne*»pe. box ................ 4 26
Da, Spy», but ........................ 4 60
Do., in Barrel». No. 1 No. 2 No. 4

Spy» ........................ io oo 6 00
B»n«naq per lb................................ 0 07%
Or.pee -

Do., Malana, bbl......................... is oo 14 M
Grapefruit—

Florida. 40» ................................. 4 76
Da. 64* .................................... 4 00 6 76
Do., 04a .................................... 5 60
Do.. 70» .................................... 4 00
Do.. 80». 04, ............................ 4 40
Da, 124» ................................... 0 00

Cuban, 44a .................................... 4 60 5 *6
Do. 44a ..................................... 6 00 4 60
Do.. TOo. 00a ......................... 8 60

IrangM— 
California navel»,

Da. 174»
200a 214,.

Da, 28*.

Pan,
Pineapp] 24». 40»,
Strawberries, box

5 60 6 00
0 25
0 60

6 60 6 76
6 60 7 00

0 60
6 00
6 60
8 00
1 00

Cabbage Scarce,
High; Onions Up

Toronto. ---------
VEGETABLES.—Cabbage is reported 

as rather scarce with prices tending up­
ward; all imported lines are very high. 
Onions show a further advance, there 
having been quite a movement to United 
States points, though this trade seems 
temporarily satisfied. There has been 
some buying of potatoes for United 
States markets and this is tending to 
firm markets here.
Beet», bag .................................................... 0 45
Cabbage, Can., bbl............................$____ $1 75

Do., Cal., 80-ib. crates................... 4 50
Carrot*, bag .........  0 65
Cauliflower, Cal., case .........       4 50 4 76

Do., Do., pony crate............................... 2 50
Celery—

Do., Cal., 6 to 10 do*............................. 13 50
Cucumbers, do*................................  . ... 4 00
Endives, dozen ........................................ ... 0 85

Lettuce, head, Cal., 5 doz. boxes .... 6 00
Do., Do., Florida, large hampers _ 7 00
Do., leaf, dozen............................ 0 80 0 86

Onions, Can., Yellow, 75-lb. bag......... 2 75
Do., Do., 100-lb. bag ................... 4 00
Do., green Shailote, do*.............. 1 00

Parsley, jumbo bunches, do*.... 0 65 0 76
Parsnips, bag ............................................ 0 66
Potatoes, sweet kiln dried, hamper .... 8 50
Potatoes, Ontario, bajg....................... 1 25

Do.. N.B., Delawares, bag....... 1 76
Spinach. Louisiana, bush, hamp’s .... 3 00
Tomatoes, Florida, 6 baskets to

case, case ...................................  7 50 9 00
Turnips, bag........ ..................................... 0 65

Flour Situation
Clouding Up

Toronto. ---------
FLOUR.—Export business in volume 

is still lacking and the situation is be­

coming clouded up again. The mills re- 
p^rt' stocks as* very heavy and in its pre­
sent condition outlook is not promising. 

FLOU*
GmruuBt Standsrd. 74% BxtrMtiaa. 

Manitoba Wheat Floor, hi carload «hip- v
on track, bbl..................................  fu M

Mill Feeds
Fairly Active

Tarent#. ---------
MILL FEEDS.—A very fair amount 

of activity continues to manifest itself 
in mill feeds with prices holding at un­
changed levels.
_ In car lota, track
Bran, per ton ............................................  440 26
Shorts, per ton .............................. $42 00 ..........

Cereals Hold in
Steady Position

Toronto. -----;—
CEREALS. — A somewhat steadier 

tone to the market in cereals is shown 
though rolled oats are being quoted at 
a wide range of prices. Corn cereals are 
slightly firmer, the grain, though fluc­
tuating, generally tending upward-. 
Range of quotations to-day follows:

Barley, pearl, 94a ............................
Ba*rley, pot, 88s .............................
Barley Flour, 98s ...........................
Buckwheat Flour, 98s ..................
Commuai, Golden, 98s ................

Do., fancy yellow, 98s ..............
Corn flour, white, 98s ..................

Do., Government standard, 98s
Hominy grits, 98s..............»............
Hominy, pearl, 98s ........................
Oatmeal, 98s....................................
Oat Flour ...».................................
Rolled Oats. 90s ............................
Rolled wheat," 106-lb. bbl.............
Rice Flour, per 100 lbs..................
Rye Flour. 08s........................ .
Peas, split, 98s................................
Blue peas, lb......................................
Linseed Meal, 98s ......................

Single Bag Lots
F.o.b. Toronto

04 00 40 26
4 50 4 75

4 50
7 26 » ee

4 26
3 75 .
4 50
4 25
4 60
4 25

4 46 4 65
4 60

4 00 4 10
6 60 7 00

4 00
0 60 7 M

6 60
0 10
6 76

Above prices give range of quotations to the 
retail trade.

WINNIPEG MARKETS

WINNIPEG, March 12.—The sugar situation shows little 
zhange, with demand as yet comparatively small. The 
zanned goods situation is causing some speculation, and 

some factors look for a marked scarcity to develop before 
new pack goods are available. The bean market continues 
weak, whereas rice shows signs of strengthening.

Sugar Shows No
Signs Weakness

WlaatpM. ---------
SUGAR.—The representative of one of 

the leading sugar refineries in Canada 
speaking on the sugar situation this 
week, stated that the market was very 
quiet indeed. The trade generally were 
expecting a slump, and for that reason 
there was very little buying. Personally, 
he did not see how there could possibly 
be a decline before July, unless there was 
a marked drop in wages and in freight 
rates, which was unlikely. He pointed 
out that refiners had purchased their 
raws for a year ahead, so that there 
could not be any decline from that 
source. In view of this fact, he expected

th*1 demand for sugar to be quiet until 
well on in the year.

SUGAR
Granulated— Per 100 lbs.

Best, in barrels ................................. Ill 00
Beet, in 100-lb. bate, ........................ 10 95
Best, in 50-lb. bags ............................ 11 06
Best, in bales of 5x20-Ib. bags........ 11 20
Best, in bales, 10x10-lb. bags ----- 11 45
Beet 6-lb. packages. 20 in ease___ 11 40
Best. 2-lb. packages, 50 in caee----- 11 60

Liuht Yellow—
In barrels.............................................. 10 60
In 100-lb. bags .................................... 10 46
In 60-lb. bags .................................... 10 66

Lump Sugar—
Hard. 100-Ib. cases.............................. 11 so
Hard. 26-lb. boxes............................... It 16
Tea Cubes, 26-lb. boxes...................... 11 90
Tea Cube#. 100-Ib. boxe» .............. 11 00

Market on
Starch, Syrup Holds

Winsfiwr. ------ —
STARCH AND SYRUP.—This market
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is weak at recent declines, whereas the 
corn market is tending upwards and ex­
periencing a heavy demand. No further 
declines is expected immediately.

Canned Goods
to be Scarce f

Winnipeg. .
CANNED GOODS.—There is a heavy 

overseas demand for all lines of canned 
fruits. Evaporated apples in gallon cans 
are steadily advancing, and considerably 
higher prices are looked for.

One of the largest handlers of canned 
goods made some interesting observa­
tions on the situation this week to a 
representative of CANADIAN GROCER. 
He is firmly of the opinion that there is 
going to be a scarcity of canned goods 
about July and August. He states that 
the export demand is tremendous. Ship­
pers may not be actually exporting can­
ned goods in large quantities, yet they 
are purchasing supplies ready to ship as 
soon as tonnage is available. This 
broker states that he was told by canners 
that the trade in Western Canada- (who 
are the big buyers of canned goods), did 
not purchase enough, and that they were 
certain that between the time when their 
last year’s purchases are exhausted and 
the new pack arrives, that they will be 
up against it. He stated that the market 
was advancing on all lines slightly. For 
instance. Standard peas opened at a cer­
tain price last year, then dropped, but 
they have since been advancing. By 
July, he stated that there would be a 
scramble for canned goods, and that the 
brisk demand would be reflected in all 
lines of goods.

Maintained Prices
For Jams Likely

Winnipeg. ---------
JAM—Manufacturers are being handi­

capped in filling orders for pure jams, 
and the present high level is expected to 
be maintained for some time. The jam 
market is very firm with blended varie­
ties coming into favor.

Dried Fruits
Rule Very Firm

Wlnlptf. -■
DRIED FRUITS.—This market is 

very firm, and jobbers think there is no 
possibility of a decline. Prunes are likely 
to reach higher levels before long. A 
great scarcity of dried fruits is expected 
before the new - crop comes in; large 
sized prunes are particularly scarce. 
Some poor quality prunes, damaged by 
rain, are being offered; also some ship­
ments of damaged raisins. Dealers are 
advised to buy only guaranteed stock in 
these lines of dried fruits.

per lb.IMS. 18-lb. box*
66-76». tS-lb. boxe», per lb.

80-66», 16-lb. boxe», per lb.
7S-SS», Î6-Ib. boxe», per lb.

ebelee, 26-lb. base»

lisrd, 16-lb. bos.

Raisins—

1 Crown, 16-lb. boxe» ...................... • 11%
Seeded—Bulk, 16-lb. boxes .................. » 1114

Teas Show
» Firmer Tendency

Winnipeg. ---------

TEAS.—The predicted removal of im­
port restrictions on teas by the British 
authorities has already had the effect of 
firming the local tea market and an ad­
vance on bulk teas is expected. These 
restrictions will be removed by April. As 
result of this situation, Java teas on the 
New York market have advanced from 
5c to 7c a lb., and further advances are 
expected. This will undoubtedly affect 
the local market, as spot stocks are small 
and London uses large quantities of 
Broken Pekoe and Broken Orange Pekoe 
teas, which are largely sold in Canada.

TEAS
Black, Bulk—

Broken Fokoe. No. 16. cheat», lb .... • 46
Do., Orange Pekoe, No. 19, 
chests, lb................................................. 0 48

Less than chests, one cent per pound more.
Choice broken Pekoe, No. 10, 

black, 80 x 8-lb. wooden bxes, 
lb................................................................ 0 60

Strong Tone to
Coffee Markets

Winnipeg. ---------

Siam, 166-lb. bags......................... . 6 6S14
Tapioca, lb................ 6 11%
Sago, H>., in sacks .............. 0 1614
Loss quantities .....................■................ 6 16%

Apples Higher;
Oranges Strong

Wtanlpsg. ----------
FRUITS.—Apples are scarce on the 

local fruit market and prices have ad­
vanced. Oranges are very firm at $6.50 
to $7.50 and an advance is expected. 
Lemons remain stationary at $7.00 per 
box. No new lines have been received 
as yet. Some small shipments of Florida 
strawberries are coming in and are 
quoted at 85c a quart. There are no 
more B. C. Spies to be had and it is ex­
pected that available supplies of On- 
tarios will soon be cleaned up. While 
there are a few Cuban pineapples of poor 
quality on the market at present, it is 
not expected that a trade in the fruit 
will commence until the end of this 
month, when better quality fruit comes 
in.
Fruits—

Orange»..............................r.........  6 66 7 SO
Lemon», C«J............................................... 7 66
Banane», lb. ..........   6 66
Grapefruit, caae...................  6 66 7 66
Orange» (marmelade)................ 6 66 6 66
Stnwberriea, Florida, quart................. 6 86
Japanese bitter oranges ....................... 6 66

Apples—
No. 1. bbl.................................................... 6 66
No. 6, bbl................................................... 7 60
Boxe» .............................................. « 60 4 56

COFFEE.—This market shows con­
siderable strength, largely as result of 
the placing of heavy foreign orders. No 
decline is looked for.

Beans Show
Further IVeakness

Winnipeg. -------------
BEANS.—This market shows a weak­

ening, and a decline is expected shortly. 
Fancy Kotenashi beans are steady at 
$4.95 per bushel, but some offerings of 
the Canadian hand-picked variety are ex­
pected on this market within the next 
two weeks, and prices on these will be 
about $4.25 per bushel.

Manchurian (hand-picked) 100 lb. bag. 
$8.26.

This weakening of the bean market 
may be attributed to some extent to the 
announcement that Great Britain has a 
supply of beans sufficient to last three 
years, and that Canada cannot look to 
this market as ah outlet for her large 
crop of beans.

Best Grades
Rice Firmer

Winnipeg. ---------
RICE.—Fancy Carolina rice, which has 

been off this market fdr some months, 
is expected to be received in some quan­
tity within the next few weeks. The 
price is expected to be about 1214c per 
pound. Grain rice is very firm at pres­
ent. There is a good demand for higher 
grades of rice, and some dealers expect 
an advance.
Rice—

Extra fancy. Japon, 166-lb.
bogs ............................................................. 6 1614

Fancy Japon. 166-lb bags .Vi'." .... 6 1*H

Vegetables Coming
A long Freely

Winnipeg. — ,
VEGETABLES.—Supplies are coming 

in fairly well and vegetables are in good 
condition. Some large shipments of cel­
ery, lettuce, cauliflower and cabbage 
have arrived this week. Some small ship­
ments of tomatoes have come in from 
Florida by express and dealers’ expect 
carloads will be coming within the next 
two weeks. Prices are expected to be 
about $16.00 a case. Onions have shown 
a small advance. California new cab­
bage is being quoted at 6c a lb., though 
Manitoba cabbage at 3c a lb. is receiving 
best sale. Some shipments of hothouse 
cucumbers, grown in Hlinois, are also 
coming in. Price advances are few, and 
the general tendency of the vegetable 
market is to decline.
Vegetable»—

Cucumbers, dos.............................. 4 66 5 56
Cabbage. Cal., new.................................... 6 66
Cabbage, lb., local..................................... 6 66
Beet», with head» on. hamper». .... 4 66
Carrot», with beads, hampers.............. 4 66
Head Lettuce, per dos. ........................ 6 66
Turnips, cart. ............................................... 166

Onions, silvers end yellows, lb.............  6 66
Radishes, dos..................................... 6 16
Parsley. Imported, dos............................. 6 66

Tomatoes. Florida, case ......................... 16 66
Celery, lb.......................................................... 6 IS
Cauliflower, dos......................   t T6
Potatoes. 16-66 bush. lot», bush............. 6 66

Cereals Easy;
Feeds Scarce, High

WFLOUR, FEEDS, CEREALS.*—There 
is still an easy feeling in this market, 
though prices remain steady.' Domestic 
business on these lines is quiet at the 
present time. Feed remains scarce and 
high in price.



March 14, 1919 43

BY WIREWEEKLY 1ARKET REPORTS
uements From Buying Centres, East and West

ntiffniMnHflimiMiiimiiiiiimiitiiitiiitiiiiiiiHimiiiiiiiimuiiiiKiiiHiiiiiiiiiimiiiiiiiiiiitiiiiiHiiiiitiiiiifiiiiiimrmiiiiitnmniiiiiii

British Columbia
FROM VANCOUVER, BY WIRE.

Vancouver, B.C., March 12.—Onions 
are scarce and going up to-day, Okan- 
ogans $6; California $8 per sack. Cali­
fornia rice on market $226 per ton. 
Fishermen’s strike still on, and fresh 
fish supply is insufficient for local de­
mand; chilled fish are quoted the same 
as last week. Best Saskatchewan and 
Alberta and New Zealand butter are all 
quoted at 54c. No. 2 China rice $140 per 
forty mats. An increase on corn pro­
ducts is anticipated. Coffee up 3c all 
round.

BRITISH COLUMBIA :
Sneer, grmnulstrd ...........................

Do., yellow ......................................
Do., letne..........................................

Rolled oats, 80s, each......................
Flour, Oort, standard. 14a .........

49. .......................................................
98.........................................................

Cornflour. 98a. per bbl....................
Comment, 98» ....................................
Barley, pot, 88e ................................

Do., pearl ........................................
Beans, llmst Manchurian, 10«e...

Do., Mme. California ....................
Do., white. 180a ...........................
Do.. Kotenaahl, 100.....................

a toe. Slant, No. 1, per ton ...........
Do.. Do., No. 1. per ton .........
Do., China, No. 1, per 48 mate 
Do.. Do., No. I. per 46 mata.
Do.. California! ..............................

Tapioca. 148. ....................................
Saco. 148...............................................
Canned tomatoes, 214*. doe. ...

Do., pea., .tend., 2a, do*...........
Do., early June, 2a, do*...............
Do., cor*. 2e. do*...........
Do., beans, green, do*..................
Do„ Do., yellow .......................
Do., raspberries, 2s, do*. ...........
Do., strawberries, 2s. do*.....
Do., penehee. 214*. do*. ...........
Do., plume. 2s, do*. ....................
Do., pineapple. 2s, do*. .............
Do., pumpkin, 2%s, do*...............
Do., salmon, sock eye, Is. tall,

2 26
2 26
4 16
4 26
8 76
2 16
2 26
1 48

17 66
14 88Do., echoes ......................................

Do., pinks ........................................ 16 88
Do., chums ...................................... 9 68
Do., pilchards ................................. 8 26

Dried Fruits—
Choice prertira. 2&* 8 26

6 22
Do., apples ................................. 6 19
Do., prunes, 78-88, 66s........... 8 1714

Oranges, run. per case ............... 5 00
Lemons, per ease ........................... 5 00 5 BO
Grapefruit, per ease ........................ 4 25
California.............................................. 8 76
Bananas, lb.................... ....................

Apples Yellow Newtons, per box
6 09 0 0914

4 t0
Do., Winesape. per box ............. 4 00

PRODUCE
Dressed hogs ....................................... 9 18 0 20
Breakfast bacon, medium ......... 6 44 8 4714
Hums, medium .................................. 0 84 0 88
Pure lard, tierce baeie ................. 6 82

Do., compound ............................. 6 26
Butter, New Zealand prints ___ 0 54

Do., Alberta Cr„ prints ......... 6 54
Margarine, prints.............................. 8 84
Eggs, fresh ..........................................

Do., storage....................................
• si

Do., twins .. 6 8114
Potatoes, LUIooet per ton ........ 84 60
Fish—

Krumen Halibut, per lb................ 8 15 8 17
Salmon, Quelle, per lb................ .... 6 16

Salmon, Cohoe. per lb................................ 6 18
Salmon. Spring, per lb............................ 8 17

AIberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., March 12.—Rolled oats 
are down 15c. Local new laid eggs here 
gradually dropped to $15.60. No. 1 white 
B.C. beans quoted at $7 to $7.50. A 
shipment of rice grown in California 
from Japanese seed is expected soon; it 
is a very nice sample and is quoted 
about 12c per pound. No. 1 creamery 
butter is very scarce. Bovril in all sizes 
has now arrived. Imported mustards 
are again higher. Olive prices are get­
ting stiffer. Ontario cheese 31c. Peaches, 
choice evaporated, 18 He to 22c. Local 
potatoes 32c to 34c. Oranges, navels, 
$5.60 to $7.

7 oo 7 50
Flour. 98s. per bbl.............................. 10 68
Rolled oats, 80b ............................... 3 65 8 76
Rice, Siam, ewt.................... ........... 8 30 9 60
Rice, China mat., No. 1 ............... 4 80

Do.. No. 2 ........................................ 4 16
Tapioca, lb............................................. « 1614 6 1214
Sago, lb.................................................... 8 11 0 1214
Sugar, pure eane, granulated, ewt. 11 02
Cheese, No. 1, Ontario, large ... 0 81
Butter, creamery, lb......................... 0 60

Do., dairy. Ib................................... 8 86 0 40
Lard, pure, 8s, per case ............. 18 80
Eggs, new-laid, local .......... 16 60
Tomatoes, 214s, stand, ease ......... 3 60 4 25
Corn. 2s. case ................................ 4 80 6 88
Peas. 2s, standard case ............... 8 40 8 60
Apples, gels., Ontario, case ... 2 60 8 00
Strawberries, 2s, Ontario, ease 8 JO 8 76
Raspberries, ts. Ontario, ease .. 8 40 8 76
Cherries. 2s. red. pitted ................ 8 40
Apples, evaporated. 66a. lb........... 8 18

25s, lb.................................................. 0 18 0 1814
tprieote. evaporated, lb.................. • 20 8 29
Peaches, evaporated, lb.................... 6 18% 0 22
■aimau. pink. tall, earn ............. • 00 18 88
Salmon, Seek eye. tall, ease ......... 16 66 18 76

Do., halve, .................................... 18 60 19 80
Potatoes, per ton ............................... 82 00 34 00
Oranges, navels................................... 5 60 7 00
Lemons, case ...................................... 6 00 6 50
Grapefruit........................................... 7 25 7 75

Saskatchewan Markets
FROM REGINA, BY WIRE.

Regina, Sask., March 12.—There have 
been few changes noticed in this market 
during the past week. Egg receipts are 
increasing and there is a considerable 
supply of fresh poultry on the market. 
Some fruits show tendency toward ad­
vance. Markets quiet, but business pick­
ing up.
Been*, smell white Japan*, bu..................
Beane, Lima, par lb.
Flour, standard. 98* .
Rolled oate. boils ....
Rite, Slam. ewt .........
Sago, lb.........................
Tapioca, lb. ..................
Sugar, pure cane, gran., ewt 
Cheese. No. 1 Ontario, large ..

6 46 
6 1*14
6 41a «
6 48 
8 It 
6 18 is te 
8 88

Butter, creamery ..........................................
Lard, pure, 8s, per case............................
Bacon, lb............................. ..................................
Eggs, new-laid ...............................................
Eggs, storage...................................................
Tomatoes, 8s, standard ease....................
Corn, 2s. standard ease ................ ,....
Peas, 2s, standard case ............................
Apples, gal., Ontario ................................
Apples, evaporated, per lb.........................
Strawberries, ta, Ont. ease....................
Raspberries, le. Ont, case........................
Peaches, ts. Ontario, ease........................
Plums, 2s, ease................................................
Salmon, finest Sock eye, tall, ease ___
Salmon, pink, tall, ease ..........................
Pork, American clear, per bbl.................
Onions, ton .....................................................
Potatoes, bushel ............................................
Apples. Washington, box ........... 2 96
Grapefruit ..................................... ’.................
California oranges ........................................
Pineapples..........................................................
Lemons ...............................................................

8 42 
18 76
6 47 
6 62 
6 66 
4 26 
4 86
1 46
2 86
• 1*14 
8 (8
8 78 
6 68 
4 86

10 R6
41 06 
69 00 

1 16
* 08
7 688 68 
6 76 
8 88

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., March 12.—With the 
exception of sharp advances in the bet­
ter grades of pork, the general tendency 
this week is downward. Changes in­
clude commeal gran. $6 to $6.10; ordin­
ary $3.20 to $3.25. There is no New 
Brunswick cheese left in the market. 
Ontario twins are selling 30c to 30Hc. 
American pork 56c to 65c. Canned com 
84.30. Evaporated apricots 19c to 20c. 
Onions are running short and are quot- 
el $2 to $2.50. Grapefruit $6.50 to $7. 
There are very few Eastern. apples left. 
Western box are selling at $5.25.

ST. JOHN, N.B.:
Flour, No. 1 patents, bbla.. Man. 812 60
Commeal, gran., bags . ............... 6 00 6 10
Commeal, ordinary, bags ........... 8 20 3 25
Rice, Slam, per 160.......................... 9 06 • 10
Molasses................................................. « 90 0 96
Sugar—

Standard, granulated ............... 18 26 16 36
No. 1, yellow ................................. 9 76 8 86

Cheese, Ont., twins.......................... 0 38 6 3614
Eggs, fresh, dox.................................. 0 50
Egg» case............................................. 0 46 0 47
Breakfast bacon ............................... 0 30 6 38
Butter, creamery, per lb ............. 0 52 0 64
Butter, dairy, per lb........................ 0 47 0 50
Butter, tub........................................... 6 42 0 46
Margarine ............................................. 6 18 6 36
Lard, pure, lb....................................... 0 SO 8 8014
Lard, compound ............................... 0 27 0 2714
American clear pork ........... ....... 56 00 66 00
Beef, corned. Is ............................ 4 98

Tomatoes, Ss. standard, case .. . 4 00
Raspberries. 2a, Ont-, ease ......... 8 86
Peaches. 2s, standard ease ........... 6 00
Corn. 2». standard ease................. 4 30
Peas, standard ease.......................... 2 90
Apples, gal., N.B., do*. ............. 4 00
Strawberries. 2a. Ont. case ......... 8 26
Salmon, Red, spring, eases...........

Pinks ................................................. 11 88 11 66
Cohoes ................................................ 14 68 16 88

8 60
Evaporated opplee. per lb............... 6 1614 • 17

Peaches, per lb...............................
Apricots, per Ib. . .............................. 6 19 • 20
Potatoes—

Natives, per bbl.............................. 8 26
Onions, Can.. 76-lb. bags ........... 2 90 2 98
Lemons. Cal........................................... 6 60 7 80
Oranges. Cal., ease ........................ 6 50 7 60
Grapefruit case ............................... 6 50 7 00
Bananas, per lb................................... 6 88 • Ï0
Apples, bo* ......... .. ........................ 5 26



44 March 14, 1919

*eew»t
PMVUMN3

Vg&A'*'

Storage Stocks of Provisions
Cost of Living Department Issues Statement of Stocks of Provisions in Storage, 

Showing Material Increase in Holdings in Some Lines

THE cost of Living Department in 
its report of stocks in storage 
shows a satisfactory state of af­
fairs.

The market is not oversupplied with 
eggs and the butter situation is also 
satisfactory, beef and lamb quantities 
are decreasing j»nd cheese stocks have 
diminished to less than one-half of last 
year’s stock, but pork quantities are 
increasing and are over 38 per cent, 
greater than last year, according to 
statements in the report of the Cost of 
Living Commissioner to the Department 
of Labor on the cold storage situation 
for February.

Beef stocks, though declining, are 
still 44 per cent, greater than a year 
jgo, and mutton and lamb have de­
creased by about 10 per cent from last 
month, but are still 105 per cent, above 
last year. Chickens and poultry, though 
they have dropped 21 and 8V4 per cent, 
respectively from last month, are 109 
per cent, more than last year. Fish 
stocks are nearly 50 per cent, greater 
than last year, according to the re­
port.

Qf the eggs put into storage last sum­
mer, there are only 414,637 dozen re­
maining at the first of the month. In 
addition, there were then 276,439 dozen 
eggs on hand, other than those in cold 
storage, and 1,354,204 pounds of bulk 
frozen eggs, used by confectioners and 
not directly consumed in the household. 
As the domestic consumption of eggs 
is about 3,500,000 dozen monthly, the 
market is not overstocked, but new sup­
plies are now coming on the market.

Butter Satisfactory
“The butter situation is also satisfact­

ory, especially in view of the abnormal 
demands for overseas shipment last 
fall. We have 8,400,060 pounds cream­
ery butter, which is 29 per cent, less 
than last month, and 698,703 pounds 
dairy butter, which is only about half 
of the stock of last month. Compar­
ing these quantities with the most rel­
iable figures for domestic consumption, 
we see no cause for alarm in either .dir­
ection.

“The oleomargarine stocks have fallen 
„iT by 21 per cent, to 597,607 pounds,

which is only about half a month's 
supply.

“Cheese stocks have decreased by 25 
per cent, to 3,485,316 pounds, which is 
•ess than one-half of last year’s stock.

“Pork stocks in general are greater 
than last month and 38.7 per cent, great­
er than last year. Comparing with 
last month, frozen pork has increased 
27.77 per cent.., unfrozen fresh pork 
has decreased .78 per cent., dry salted 
has increased 129.16 per cent., sweet 
pickled decreased 13.46 per cent., and 
pork in process of cure has increased 
18.46 per cent. The quantities are: 
Frozen, 6,787,619 pounds; not frozen, 
2,560,810 pounds ; dry salted, 7,599,641 
pounds; sweet pickled, 9,739,619 pounds; 
in process of cure, 18,482,655 pounds. 
The best consumption figures available 
show consumption through wholesale 
channels to be 6,152,000 pounds of 
cured pork and 3,875,973 pounds of 
fresh pork a month.

Beef Stocks Show Slight Decline
Beef stocks have declined somewhat, 

but are still 44 per cent, more than a 
year ago. We have 48,120,834 pounds 
of frozen beef, 3,220,746 pounds not 
frozen, 338,551 pounds of cured, and 
537,992 pounds in process of cure, mak­
ing a total of 52,378,123 pounds. Whole­
sale consumption figures at hand show 
a monthly domestic demand of over 
15,000,000 pounds of fresh beef and 
1,250,000 pounds of cured beef.

Mutton end lamb stocks have de­
clined by about 10 per cent, from last 
month, but are still 105 per cent, above 
last year. Wo find 8,137,668 pounds of 
frozen stock arid 165,681 pounds of un­
frozen, making a total of 8,303,349.

Poultry Shows Heavy Increase 
There are 2,534,691 pounds of 

chickens and 2,644,125 pounds of other 
poultry. This is 109 per cent, more than 
last year, but a decrease of 21 and 8t4 
per cent, respectively from last month.

Fish stocks are nearly 50 per cent 
greater than last year, but the com­
mercial stocks have declined 13 per cent, 
from last month. All kinds this month 
are 20,978,767 pounds, with 3,172,868 
pounds for bait

A Comparative Statement
The following statement compares 

holdings of February 1, 1919, with Feb­
ruary 1, 1918, taken from such limited 
iists of firms as the records of last year 
allow :

Increase

Butter..............
Cheese ..............
Bees ...............
Pork ................
Beef .................
Mutton â lamb
Poultry.............
Fish ..................

Cheese shows

1918 1919 <X>
7.010,326 8.908.860 27.01
7,539,788 8,8*5,77»
1.427.832 1,616.951 6.24

31.607.116 a,839,804 38.70
35.478.643 61.088.874 43 98
3.969,897 8.160.948 105.31
2.421.006 6.082.216 109 92

15,196,882 22.714.000 49.47
decrease of 63.76 per cent.

Stacks in Storage. Jan. I, ISIS
In warehouse 

Jan. 1
Bees ................................................................ 2.031,«87
Creamery butter ........................................ 8.383,101
Dairy butter ............................................. 1,712,870
Cheese .............................................................. 4.220,488
Oleomargarine..................  778.883
Lard.................................................................. 4.114,432
Lard compound .......... '.................... ... 2,314,631
Beef, cured................................................... 1,342.972
Beef, fresh ................................................... 42,926.785
Pork, cured ................................................... 30,472,980
Pork, fresh ..........................  5.792,181
Mutton and lamb .................................... 4.077,932
Poultry ............................................................ 4.869,970

Stocks in Storage. Feb. I. 1919
The amounts of food commodities in storage 

February 1, 1919. were :—
Butter— Lbs. or doi.

Creamery.......... ..................................... 8,400,060
Dairy ...................................................... 698,703

. Oleomatearine.......................................... 597.607
Cheese ........................................................ 3,483.316
Eggs—

In cold storage .................................... 414.637
Other than cold etor. ge .................. 276.439
Froaen .................................................... 1,334.204

Pork—
Froaen .................................................... 6,787,619
Not froaen ........................................... 2.560.810
Dry salted ............................................. 7,398,641
Sweet pickled ..................................... 9.789.619
In process of cure............................... 18,482,653

Tbtol ........................................................ 44,179,844
Beef—

Froaen .................................................. 48,129,834
Not froaen ........................................... 3,220,746
Cured ........................................................... 888,631
In process of cure ............................. 397,992

Total ...... ...................................... 62.878,128
Mutton and Lamb—

Froaen .................................................... 8.137.668
Not froaen............................................ 166,981

Total ......
Poultry—

Chickens ........
Other poultry 

Fish-
All kinds........
For baH..........

8.898,8a

2,634,691
2.844.126

29.978.767
3.172469
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, March ll.—Following the announcement 
regarding the purchasing of large lots of bacon, etc., for 
the overseas market, there has been a firmer tone to the 

hog market and an advance of 50c per cwt. for abattoir hogs 
has been made. The prices for dressed and country dressed 
also are advanced. Cooked ham is up one cent and there is a 
fair demand for smoked ham.

The lard market is a firmer one and there is every indica­
tion of prices advancing more. Shortening is steadier but 
unchanged. Margarine is steady and up one cent in some 
quarters. Butter is firming and some are asking one cent 
more this week for finest creamery.

Hogs Higher;
Beef is Firm

Maaitraal. ----- 1—
FRESH MEATS.—In spite of the an­

nouncement regarding the buying of 
more pork products for-export account, 
hogs are not affected materially but 
are 50c up over last week's price. It 
was expected that the market would 
firm more. In view of the fact that 
packers had large supplies on hand this 
big increase did not materialize. The 
beef market is firm but without change, 
excepting for a narrowing of the range 
on hind quarters of heifers and steers.
Hoe», Dmird—

Abattoir killed, «mail............................... $26 00
Sow» ................................................................ 22 00
Hogs (country dreaaed) ...........  21 00 22 00
Hoe». live ...................................................... 18 60

Freeh Pork—
Lee of pork .................................................... 0 82
Loto» ................................................... 0 84 (U
Tenderloin, lb.................................. 0 42 0 44 V.
Spare rib» .....................................    6 20

Trimmed «boulder» ...................... 0 25 0 26
Freeh Beef—

(Steer» and Heifer») (Com)
$0 24 $0 10 Hind quartern . $0 20 $0 26

0 16 0 It .Front quarter». 0 14 0 16
0 80 0 86 .... Loto» .... 0 25 0 28
0 20 0 28 ........... Rib»   0 20 0 26
0 15 0 17___ Chuck» .... 0 14 0 16
0 22 0 26 ........... Hip»   0 17 0 22

Calve» (ae to grade) .................. 0 26 0 27
Lamb»—freak killed .................... 0 26 0 28

Do., froeen ................................ 0 26 0 27
Sheep .................................................................... 0 20

Hams Selling;
Cured Meats Steady

Montreal. ---------
CURED MEATS.—The market is 

steady and firm for these lines and 
there is little of a new nature to report. 
In accordance with a fairly firm under­
tone for fresh pork and like products 
there is a maintenance of prices without 
change. Hams are moving freely.
Cured Meat»—
Ham»—

Medium. imaged. per lb.—
(Weights) 10-16 Iba.................................. 0 87
I6-Î0 Iba. ................................................... 0 86
20-88 Ike...................... ............................. 0 14

Hatki—
Plain .................................................. 0 43 #44
Boneleee. per lb................................ 0 41 0 4T

Break fast, per lb. (aa to qual.)
Roll, par lb. ....................................

Dry Ml Mente—
Lang dear kaeon. ten lota ...

0 18 0 «6 
0 12% 0 11%

0 16 0 16

Long clear bacon, email lot» .. 0 26 0 27
Fat back», lb................................................. 0 SO

Barrel Pork—
Canadian ehort cut (bbl.) ......... 60 00 62 00
Clear fat back» (bbl.) (40-60

plecee) ........................................................ 60 00
Do. (10-40 piece») ............................. 61 00

Short cut clear pork (bbl.) ... 58 00 64 00
Heavy mee» pork (bbl.) ......... 42 00 44 00
Bean pork (bbl.) .......................  42 00 46 00

Cooked Hams Hold;
Trade is Fair

Mentreal. ---------
COOKED MEATS.—With a fair trade, 

cooked hams are slightly higher and the 
range given is 49 to 51 cents per pound. 
In a general way the cooked meat trade 
is, and has been, only fair.

Cooked Meats-
Head cheese...................................................... 0 16
Meat loaf with macaroni and

cheese, lb.......................................................... 0 29
Choice jelHed ox tongue........................... 0 44
Ham and tongue, lb.................................... 0 82
Veal and tongue.............................   0 26
Hetas, roast ........................................ 0 50 -----
Hams, cooked....................................... 0 50 0 51
Shoulders, roast ................................ 0 44 0 48
Shoulders, boiled  .................................. 0 44

Lard More
Active, Higher

Montreal. —
LARD.—The market is a much im­

proved one. Viewed in the light of its 
condition two or three weeks ago, it is 
not only firmer but there is an apparent 
shortage in different quarters. Prices 
are steadily firm and advances are con­
templated in some quarters.
Lard. Pure—

Tierce». 400 lb»., per lb............... 0 27 «27%
Tub». 50 lb»., per lb...................... 0 28 0 28%
PalU, 20 Iba.. per lb.................... 0 28 0 28%
Brick». 1 lb., per lb.................... 0 29 0 80

Fair Selling
of Shortening

Montreal. *'■■■■■ —
SHORTENING.—The demand for this 

line is fair, but might be heavier. There 
is a tendency to use lard in larger quan­
tities with the prices so favorable as 
those obtaining for some time past. The 
undertone is steadier but no price 
changes are made.
Tierce». 400 Iba., per lb.
Tube. 6» As.......................
Pall». 20 Ike., per lb. 
Brick», 1 *>.. per lb. ..

0 26%

Firmer Margarine,
Say Fats Scarcer

Montreal. ---------
MARGARINE.—There is a firmer 

undertone in the margarine market arid 
this is attributed to a reported shortage 
of various fats used in its manufacture. 
The best grades are selling again as 
high as 34 cents per pound in prints and 
some report the movement better.
Margarine—

Prints, according to
quality, lb....................................... 0 32 0 34

Tube, according to
quality, lb................................................... • S#

On Shorter Stocks
Butter Firming

Montreal. ---------
BUTTER.—The continued strong de­

mand for butter, and particularly for 
that of the better grade, is fast using 
up storage stocks and some are of the 
opinion that there will not be enough 
supply to carry the trade through until 
sufficient new make butter is available. 
From present indications in this part of 
the country, and in the Eastern Town­
ships, it appears that no creameries ex­
pect to be operating before April. In 
the meantime best creamery is firmer 
and the range of price is now 52 to 53 
cents for solids. Dairy also is firmer at 
43 to 47 cents.
latter— !...
Creamery print» (storageI ... 0 .1! 0
Creamery solid» (storage) » 62 0 63
Dairy prints, choice .................... 0 43 0 47
Dairy, In tube, choice.................. • 42

Larger Demand For
Best Cheese

Montreal. ------
CHEESE.—Lenten season is making 

an appreciably better demand for cheese. 
The movement is reasonably satisfactory 
and there is ample stock to meet require­
ments with prices well maintained on a 
firm basis.
Cheese-

Large, per lb. .............................
Twins, per lb...................................
Triplets, per lb............... .................
Stilton, per lb...................................
Fancy, old eheeee, per lb.............

0 3»

New Laids Reach

!• 21% 
• 29 
0 86
0 82
0 8#

45c; Steadier
Mentreol. ---------

EGGS.—There is a tendency for. eggs 
to halt in their downward movement and 
the lowest price for new-laids is now 
45c. The strength of the Chicago mar­
ket is a factor, for the prices there at 
this writing are not more than 2%c to. 
Sc below figures here, and this is usually 
rearer 10c by way of difference. Sup­
plies arc larger but there is a heavy de­
mand from all sections of the trade.

New-laid» ....................................................... • «

Export of Poultry
Holds Markets

“‘POULTRY. — Several carloads of
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frozen poultry have gone forward for 
export to Europe and this has had the 
effect of creating even a firmer under­
tone here, but without change of prices 
being made. The demand for domestic 
supplies is steady and reasonably active, 
particularly for roasting and boiling 
chickens.
Chickens, roast (S-6 lbe.) ......................
Chickens, roast (milk fed) ..................
Broilers (S-4 lb. pr.) .................................
DUCKS—

Brome Lake ...........................................

.. $0 IS

Young: Domestic .......................................
Turkeys (old toms), lb. ............................
Turkeys (young) ...........................................
Geese ...................................................................

.. • 43

Old fowls .........................................................

Small .............................................................

... 0 ss

... 0 so

Fish Movement
Has Bettered

Montreal. ■■ ■ . ■■
FISH.—Notwithstanding the fact that 

weather conditions have been unseason­
able, the advent of Lent has served to 
make for a bettering of conditions in the 
natter of selling. For weeks to come 
there will be a good movement, and the 
wholesalers appear to be well fitted to 
take care of this. There has been some 
difficulty in maintaining a full supply 
of certain lines of frozen fish, but the 
available variety is still large.

FRESH , FISH
Haddock ................................................. Q 08 0 16
Steak Cod ............................................ 0 09 0 11
Market Cod ...............   0 08 0 09
Flounders ............................................. 0 09 0 10
Prawn» ......... ..................................................... 0 Ï8
Lire lobeier» ...................................... 0 *6 0 70

FROZEN FISH
Halibut larve and chicken .■____  0 20 0 21
Halibut, medium ............................. 0 22 0 28
Haddock ................................................ 0 07 0 07%
Mackerel ................................................ 0 16 0 16

Dore......................................................... eu 0 16
Salmon Cehoee. Hd. and Dd. .. 0 II 0 II
Salmon Cabo*, round ................... 0 17% 0 18
Salmon, Quelle, Hd. and Dd. ... 0 II 013
Oeape Salmon, per lb...................... 0 14 0 26
Whiteflsh................................................ 0 16 6 16
Whiteflsh, «mall ................................. 0 11 0 12
Pike, Headless and Dreesed ......... 0 10 0 11
Market Cod .......................................... 0 06 % 0 07%
See' Herring»........... ......................... 0 07 % 0 08
Steak Cod ............................................ 0 08 % 0 00
Smelts, No. 1, per lb.......................... 0 17 0 18
Smelts, No. 2, per lb.......................... 0 18 0 14
Smelt», extra large ........................................ 0 24
Lake Trout .......................................... 0 19 0 20
Tom Cod», per bbl............................. 4 00 6 00
Lake Herrin.», bag, 100 lbe...................... 6 60
Alewlre* ................................................ 0 07 0 07%

SALTED FISH
Codfish—

Codfish, large brl„ 200 lbe...................... $20 00
Codfish, No. 1, medium, bbl.,

200 lbe.............................................. 18 00 20 00
Codfish, No. 2, 200 lb. barrel.. 17 00 18 00
Pollock. No. 1. 200 lb. barrel................. 16 00
Codfish, strip boneleae (80-lb.

boxe»), lb................................ 0 20 0 25
Codfish (boneless) (Id 1-lb. eeitono) 0 10
Codfish (Ivory) (2-Ib. blocks, 20-lb. bx> 0 II
Boneless cod (2-lb.) ................................. 0 23
Shredded codfish (12-lb. box)............... 2 60
Dried codfish (100-lb. bbl.).................... 20 00

PICKLED FISH
Herring:» (Scotch

I1s 13 00
Scotia, barrel ... 14 00

Do., half barrel 7 26 7 50
Mackerel, barrel . 84 00
Salmon, Labrador (200 lbe.) .. 27 50
Salmon. B.C. (200 lbe.) ............. 26 00 26 00
Ses Trout (200-lb. bbl*.) ........... 25 00
Turbot (260 lbs.) 18 00
Codfish, tongues and sound, lb............... 0 16
Eels, lb................................................ 0 16 0 17

OYSTERS
Cape Cod, per barrel ............................... $16 00
Batouehe, per barrel ............................... 16 00
Scallops, gallon ............................................ 4 00
Can No. 1 (Solids) .................... 2 60 2 60

Can No. 3 (Solids) .................. 7 25 7 50
Can No. 6 (Solids) ................................. II 00

Can No. 1 (Selects) .................... 2 60 3 00
Can No. $ i Selects) ................................... 8 40

SUNDRIES
Crushed Oyster» Shell, 100-lbs............... $1 60
Paper Oyster Palls, %-lb. per 100 . .. 2 28
Paper Oyster Palls. % per 100........... I 7$

MARKETSONTARIO

TORONTO, March 12.—Live hogs have undergone a sharp 
advance in anticipation that shipping space for overseas 
movement of meats will be available. Good beef is also 

very scarce and hard to get with prices strong. Lard has 
firmed up, and shortening is ruling with a strong undertone. 
Butter is somewhat firmer, whereas eggs have been shaded 
downward another couple of cents. Business generally shows 
improvement.

Hogs Higher;
Good Beef Scarce

FRESH MEATS.—Live hogs soared 
tremendously for the first of the week, 
prices on Monday showing a 75c jump 
and Tuesday another 50c per cwt., mak­
ing the fed and watered basis $18.76. 
Expectation of shipping space so that 
larger quantities have been handled than 
îecently seems the main factor in this 
upward move. The run is only fair. 
Dealers report real good beef very hard 
to get and prices have soared as a re­
sult. Fresh ribs of beef are scarce, 
prices ranging as high as 30c; short loins 
are moving freely at quotations named 
of 38c. Lambs are firm' and the general 
outlook very good.

FRESH MEATS
Hags—

Dressed. 76-100 lbs., per cwt___ S2S 00 $24 00
Live, off cars, per cwt. ............
Live, fed e*nd watered, per cwt.

19 00
18 76

Live, f.o.b., per cwt. .................... 17 75
Fresh Perk—

Legs of pork, up to 18 lbe........... 0 27 0 80
Loins of pork, lb............................ 0 34 0 86
Tenderloins. Ib.................................. 0 43 0 46
Spare Ribs, Ib................................. 0 20
Picnics, Ib.................................. ... 6 22
New York shoulders, lb............. 0 25
Montreal shoulders, lb.................. 6 27
Beaton butts, lb.............. ............... 0 SI

Freak Beef—Prom Stasis and Heifers—
0 82

Hind quarters, Ib............................ 0 22 0 26
Front quarters, lb........................... 0 16 0 18
Bibs, lb................................................. 0 22 0 80
Ohoeke, lb. ........... ............................ e is 0 16
Loins, whole. Ib............................... e ts 0 30

Do., short. Ib................................. e 36 0 88
Hips, lb................................................ 0 28
Cow beef quotations about 2c per Ib. below

above quotations.
Calves, lb. ........................................ s ta 0 26
Lambs, whole, lb. ....................... 0 2* 0 32
Sheep, whole, lb............... ............... 0 20 0 12
Above pries» subject to dally fluctuations of tbs 

market. •

Firmer Feeling
in Cured Meats

Tereate. -------- :
PROVISIONS.—A somewhat firmer 

feeling has developed in the provision 
list this week, hams reflecting this in an 
advance and other lines revealing a 
strong undertone. A much better feeling 
in the trade is shown and outlook seems 
much more promising.

Medium ...........................................    $0 $6 10 87
Large, per lb................................ 0 28 0 83

Back*—
Skinned, rib in ..........  0 46 0 46
Boneless, per lb.................  0 49 0 60

Bacon—
Breakfast, ordinary, per lb. ... 0 *8 0 40
Breakfast, fancy, per H»......... 0 44 0 46
RotL per lb................................. 0 » 0 81
Wiltshire (ranked aide»), lb. .. 0 84 0 86

Dry Salt Meats—
Lon*, clear bacon, av. $6-70 lbe. 0 $7 0 2$

Do., a ear, 70-100 lbe.......... 0 $6 0 $0%
Fat bebke. 16-26. Ib.................................... 0 $0
Out of pickle, price» range about 2e per pound 

below corresponding cute above.
Barrel Pork—

Mesa pork. 200 lbs.................. 42 00 46 00
Short cut backs, bbl.. 100 lbs.. 50 00 ....
Pickled rolls, bbl., 200 lbs. ... 48 00 60 00
Above prices subject to dally fluctuation» of the 

market.

Revisions Downward
in Cooked Meats

Tereate. ---------
COOKED MEATS.—A general revis­

ion downward in cooked meats has been 
made this Week. No particular reason 
is assigned for the change and new 
prices now quoted to the trade follow:

COOKED MEATS
Boiled hams, lb...................................... 80 48 $0 49
Hams, roast, without dressing, lb. 0 47 0 49
Shoulders, roast, without drew-

ing, per lb.......................................... 0 46 0 47
Head Cheese, 6». lb......................... 0 14
Meet Loaf with Macaroni and

Cheese, lb....................................... 0 24
Choice Jellied Ox Tonirue, lb. .. 0 50 0 62

Ham and Tongue, lb..................... 0 82
Veal and Tongue, lb...................... .... 0 26
Above prleee subject to daily fluctuations of 

the market.

Export Demand
Firms Lard

Tereete. ---------
LARD.—There is a big demand fo> 

export developing and this has served 
to firm up the market considerably. Re­
ceipts are comparatively light and sup­
plies have been reduced to a much nar­
rower compass. Prices are up another 
%c per pound and strong at new levels.

Lard, tierces. 400 lbe., lb............... *0 28 80 29
In 80-lb. tube. %e higher than tierces, palls %t 

higher than tierce», and 1-lb. priât». 2c higher 
tha*n tierces.

Strong Undertone
in Shortening

SHORTENING.—No quotable change 
has been shown in prices on shortening 
this week but a very strong undertone 
is developing which may result in quo­
tations moving up slightly. The follow­
ing figures, tierce basis, per pound are 
still being named: Easifirst, 2614c; Do­
mestic, 2514c; Peerless, 2614c Cotasuet, 
2314c to 2514 c. Range for other brands 
follows':

Shortening, tierce». 400 lbe.. lb.. M 16% $• * 
la 60-lb. tube. %-%a per lb. higher than Mares»: 

pella. %-V higher than Maroc*, and 1-lb. print». 
1%-I%e higher
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Steady Demand
For Margarine

MARGARINE.—There is a steady 
demand tot margarine although some 
factors report a slightly easier tendency. 
This has not yet developed into a quot­
able price change. Figures ruling at 
following levels:

Firmer Feeling V
Shown in Butter

Tmto. ---------
BUTTER.—The movement of cream­

ery from Western Canada to United 
States markets and the cleaning up of 
some undesirable stocks of dairy butter 
ill the East has had a tendency to firm 
up the butter situation somewhat and 
stocks generally are in much better 
shape. Prices rule at following figures: 
Butter—

Creamery prints ( storage) .... $0 52 $0 58
Creamery solids (storage) ... 0 51 0 52
Creamery prints (fresh made). 0 W> 0 67
Creamery solids (fresh made).. 0 54 0 5»
Dairy prints, fresh separator, lb. 0 46 0 47
Dairy print*. No. 1. tb,v............  6 44 0 46

Eggs A rriving m
Ample Volume

Tinm. ---------
EGGS.—Arrivals of new laid eggs are 

good and dealers are not finding it 
necessary to bring in any from United 
States markets as is usually the case at 
this season of the year. Dealers are 
working on a very narrow margin and 
Trices have been pared down again this 
week.

New-laids, In cartons, do*. ... $0 10 SO 47 
New-la ids. do*................................ 0 44 0 15

Stocks Cheese
in Narrow Compass

CHEESE.—Stocks are reaching the 
vanishing point and it is still some time 
before new cheese in marketable quan­
tities will be available. There is a feel­
ing that the commission which handled 
ciieese purchases last year will be on 
the job again during 1919. but that prices 
they will name will be well below last 
year’s high figures.
4 New. large ..................................... SO 28% to 2»

Stilton (new) ............................. t 14% t SI
Twin*. He lb. higher than large cheese. Trip­

lets l He higher than lare, eheere.

Poultry Holds at
Unchanged Figures

POULTRY.—No changes have been 
made in the prices this week. The 
general situation on frozen stock is 
much improved as a result of the move­
ment of ten to twelve cars for export. 
Dealers intimate this business has help­
ed out materially.

White Fish Lower;
Quail on Toast Too

FISH.—A sharp decline has been re­
corded in whitefish this week, prices to 
the trade being named at 9% to 10c per

pound. Quail on toast has also sagged, 
being quoted at $3.60 per box. Dealers 
report business good and supplies coming 
along very plentifully.

ransH sea toe
Cod Steak, lb............................. 14 11

4 14
4 14

Do., market, lb.....................
Haddock, heads on, lb.............

FRESH FROZEN SEA FISH
Cod Steak, lb............................. 4 MV 

4 47V
0 10
4 14
« 07

Do., market, lb....................
Flat Fish. B.C., lb..................
Flounders, lb. ..........................
Gaspereau, lb.............................

0 10
0 08
0 06

Do., heads on, lb...................
Do., small, case, 200 Ibe., Ib..

Halibut medium, lb................. 4 to
Do., chicken, )b.................... 0 20 0 21
Do., large, lb................. 4 22

Herring, lb................................ . . 0 06 0 47
Mackerel, lb............................. 0 13

0 22
0 18Do., Quails, lb....................

Do., Red Spring, lb........... ... 0 28 0 24
Do.. Gaepe. Ib.................... • ss

0 09Smelt», No. 2. Ib..................... . 0 08
DO., NOa 1, lb. eeeers.ee*
Do., Btttra. lb.......................

... 0 12 0 16
0 25
0 07

FROZEN LAKE FISH
Herrings, Lake Superior . . ... o 08% 0 04

Do., Lake Erie, ib................. . . 0 08 0 09
Mullets, Ib................................. ... 0 07 4 48
Pickerel. Ib............................... ... 4 14 4 18
Pike, round, Ib........................ ... 0 49 • 10
Trout, lb..................................... 0 18

Tallinn*, Ib. ........................................ 0 08 • IS
Whitefish, lb. ...... ...................... 0 09'4 0 10

SMOKED KISH
Bloaters. «0 Count, box............. I SO 2 00
Cod. smoked, lb................................................ OU
Cisco**, lb............................................... 0 12 0 16
Dlgby Chick*, bdle............................ 1 SS 1 to
Boneless Digbys, box ................................... 2 SO
Haddles, chicken .............................. 0 08 0 08%

Do., fillets, lb................................... 0 10 0 17
Do., Finnan, lb................................ 0 11 0 12

Herring, Kippered, box ............... 1 SO 2 76
Shrimps, «an .......................................... 1 TS

DRY AND PICKLED FISH
Cod, Acadia Strip, box ...............  * SO 7 00

Do.. Acadia Tablets, 1 lb., 20 to
cue ................................................ S M 4M

Do., Audio Tablet*, t lb, IS le
crate ........................................................... 0 St

Herring, Labrador, bbl............................... 18 00
Do., Do., keg ......................................... t 50
Do.. Do., No. 4 else ......................... 4M
Do., De.. No. 2 *iae ......................... 2 90
Do.. Lake Superior, keg ........... 6 00 5 to

Imperial, 25 lbs., loose, ease...................... 2 75
Mackerel, salt, 20-lb. kit............................ * 90
Quail on Toast, 24 1-lb. tablets, cs .... 3 60 *
Shrimps, headless. No. 1 sise, tin 1 to 1 76 

Do.. Do.. No. t she. tin .... 4 to
Skinless Fish, 100s. lb.................................... 0 14
Su Trout, keg .............................................. 12 M
Whitefish, No. 1. keg................................... IS 00
OYSTERS, No. 8 sise package 

Do.. No. 5 sise package (4 1-4
• (2% gallons) ....................................... • 40
gallons) ....................................... .... It to

Do.. No. 1 sise package........................ 4 to
Shell Oysters, 900 count, bbl..................... 14 to

Do., Do., 1.000 count........................ 19 M

WINNIPEG MARKETS
Look For

Lower Hogs
Winnipeg

PROVISIONS.—There is a great deal 
oi uncertainty about the provision mar­
ket though prices are steady. Packers 
anticipate a little weakening in the hog 
market though prices this week are firm 
ac 19%c. Removal of the minimum price 
for hogs by the United States Food Ad­
ministration has had little effect on the 
hog market in the United States, and 
the Canadian market generally is in 
sympathy. Prominent United States 
packers declare hog prices will drop 
in the near future, pointing out that the 
yield of hogs this season has been the 
greatest in history, and that there are

car shortages and embargoes. Some
livestock men in the United States ex-
pect prices to go as low as 12c shortly.
Hama—

Light Ib................... 0 84 0 86
Medium, per lb.................. 0 84
Heavy, per Ib.......... 0 88

Bacon—
Breakfast select lb. .. 0 40
Backs ............................... 4 44 0 66

Dry Salt Meats- -
Long cleer bacon, light 4 24
Backs ................................ • 88

Barrelled Pork—
Mess pork, bbl................ 52 00

1-ard. Pure—
0 80

20» ........................................ 4 44
Cares, Ss .................. 18 52
Came. 8e ........................... 18 44
Tierces ................................ 4 29%
Tubs. 50s. net . .............. 12 87
Pails. 20s. net................ ....... . 8 40

Ontario, large fresh . 
Manitoba, large fresh

Lower Priced
Eggs a Prospect

EGGS.—Should the present spell of 
v.arm weather continue a big drop in

prices of eggs is expected. Prices are 
steady this week at 43 to 48 cents per 
dozen.

BUTTER.—A few cars of butter are 
moving to the East for export. Local 
market is steady, prices firm at 47 to 
48 cents per pound.

Fish Demand
Shows Improvement

Winnipeg. ---------
FISH.—This week has seen an im­

proved demand for fish, with prices re­
maining steady. The present mild 
weather has not yet affected the fish 
market, and as the weather is seasonable 
no decided 'Tailing off in trade is antici­
pated. Some weakness is noticeable in 
the smoked fish market as holders are 
unloading with the approach of spring. 
Prices are expected to remain steady, at 
least until the fresh catch comes on the 
market.

LAKE FISH
Whitefish (cleaned), lb.................................. 4 18%
Whitefish (frosen). lb.................................... 4 12%
Pickerel, lb.......................................................... I »
Pickerel Fillet lb............................................ » *
Froeen Trent, lb.............................................. 9 1*
Round Jack Ash. lb. ...................................... » 99
Dressed Jackfikh. lb........................................... 9 44%
Frosen Go Mere, lb........................................... 9 97%
Speckled Trent lb. ..................................... 999

SEAFISH ‘
Frosen Halibut lb. ..................................... 4 22
Fresh Halibut ». ........................................ 4 28
Frosen Salmon. »........................................... 9 28
Frosen Mackerel, lb........................................ 4 IS
Red Carp, lb.................................................... 4 99%
Sable Fish, lb................................................... 4 II
Haddock. »......................................................... 4 19
Soles, lb. (54-1M) ....................................... 9 48
Soles (less) ...................................................... 4 48%
Flake, lb.............................................................. 4M
Skate, lb............................................................... 4M
Smelt lb. ............................................... 4 IS
White Salmon, lb............................................. 4 It

SMOKED FISH
Finnan Haddle (84-lb. boxes), lb.................. 4M
Finnan Haddle (It-», boxes. ».. 9 19%
Smoked Golteye, lb........................................ 4 IT
Smoked Codfish, lb........................................ 9 29
Smoked Fillet (lt-lh. boxes), lb............... 4 22
Bloater* (It-», boxes), ease..................... 2 98

IT,------- w—r,n,v .............
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CHEAPER
BACON

Breakfast Bacon is high in 
price. So are Hams. Why 
not try some of the cheaper 
cuts of Bacon. Roll Bacon 
is 8 cents a pound cheaper 
than Breakfast Bacon. It is 
sugar cured, boneless, and 
in every way desirable. Try 
it.

F. W. Fearman Co.
LIMITED

Hamilton, Canada

March 14, 1919

ATTRACTIVE
DISPLAY

is one of the main factors in selling goods—so. naturally, a 
desire for your wares will be created when you display them in

FREEMAN REFRIGERATOR EQUIPMENT
Write far Catalogue.

THE W. A. FREEMAN CO., LTD. - HAMILTON, CANADA

Put Your 
Perishables 
Id A
Refrigerator 
Like This

This is one of the 
many Arctic 
models — refrig­
erators that are 
built upon the 
most approved 
principles of sci­
entific refrigera­
tion.

Mark the unusual 
fabilities for dis­
playing contents 
while preserving 
them in absolute 
security at the 
lowest possible ice 
consumption.

Get your copy of the Arctic Catalogue and see the different 
models described in detail. Yours for the asking.

: A. Tilley, it St„ Montreal
St- Ottawus
Butchers Co. ; M. B.

St., Vancouver, B.C.

John Hillock & Company
Limited

TORONTO
Agencies
■getter
Wester*

; Gm. C.
IL, Winnipeg: 

Wttt, IT1 Km

HEINZ
Baked Beans
Display and recommend them

Heinz Products are half sold when you 
put them on your shelves. Your cus­
tomers know that they are wholesome 
and nutritious, economical, and of a 
rich, nut-like flavor.

Baked Beans with Pork 
and Tomato Sauce 

Baked Pork and Beans
without Tomato Sauce 

Baked Beans in Tomato 
Sauce without Pork

ALL HEINZ GOODS
Sold in Canada ar 
Packed in Canada
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Plant* at Branch Houmi 
Toronto Montreal Winnipeg Fort Wllliai
Hull Peterboro Ottawa Sydney

Brantford Halifax

enede Food Board Ucenn It—IS.

a . ■
RODUCTS
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OUR customers judge your integrity by 
the class of goods you stock.

Therefore—the one way to gain their confi­
dence and retain their continued patronage 
is by selling them nothing but the best.
Every product bearing the Matthews-Blackwell 
trade-mark is supreme in quality and flavor. 
"Quality First” has been the keynote in the manu­
facture of these products for the past sixty-seven 
years. Discriminating housekeepers refuse to use 
any other brand.
Insure your trade by pushing Matthews-Blackwell 
Products, and let our consumer advertising be 
your assistant in selling.

Write for information or send 
your order to our nearest plant.

Matthews-Blackwell, Limited
Eatablished 1852
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Have No Hesitation
in choosing SMITH

• ‘Bluenose ’ Butter AND

it always opens up in excellent shape, 
and its quality and flavor are remark­
ably fine. Taste “Bluenose” yourself!

PROCTOR
\ SOLE PACKERS

Then you'll feel more enthusiastic about
it. Order from yOtir grocer.

SOLE PACKERS.
Halifax « N.S.

SMITH A PROCTOR HALIFAX, N.S.

Something New in Appetizers—

MAROMA
■ .«**„ , ^

Made in conjunction with 
our famous Blue Seal Pro­
ducts and made from the 
very finest ingredients.
Fine for Fish and all kinds 
of grilled meats, and gives 
a declicious piquancy to 
salad dressings. Mayonnaise 
Sauce, etc.
Maroipa will captivate your 
most particular customer.
Try a little display.

E. W. Jeffress, Ltd.
WALKF.RVILLE, ONT.

Ask us for

Butter Boxes
and

Tubs
Egg Carriers 

Brooms
WALTER WOODS & CO.

HAMILTON AND WINNIPEG

BUY
BUTTER BOXES, EGG CRATES

had
BASKETS

Your customers will buy them it you take the trouble" 
to introduce them.

s-eL. S4.se : «-st, *«.«•; n-rt, ss.se p« its.
•mi far trial erSar.

A. B. SCOTT, LIMITED, Niatara Falk, Q*mm

Crates

The 12 Dmatm Crete

EGG CASE FILLERS and EXTRA FLATS

For
30 Dos.

Egg



CANADIAN GROCER—Quebec Section 51

«

A D6— ]
XX Week* Mwbew. / ivs^ "■

BRUNSWICK 
BRAND 

Sea Foods
are entirely Canadian

From the moment they are 
taken from the waters of Old 
Atlantic until they reach your 
customers’ table these delicious 
sea foods are handled and 
processed entirely by Cana­
dians.
Brunswick Brand Sea Foods 
are good sellers and reliable 
repeaters, and the profit on 
each sale makes a good display 
worth while.
Stock from this list:

X 011 Sardines 
V Mustard Sardines 
Finnan Haddles 

(Oval and Round Tins) 
Kippered Herring 
Herring in Tomato Sauce 
Clams 
Scallops

Connors Bros., Limited
BLACK’S HARBOR, N.B.

Canada Food Board Ueanaa No. 1-SOS

Send Your Order In 
Now for a Supply of

“INDIAN CHIEF”
Brand

PREPARED
HERRING

S*1AW Sr ELU*

We are booking orders for 
next season’s delivery, also 
have a limited quantity for 
immediate shipment.

INDIAN CHIEF Brand Pre­
pared Herring are “ready 
cooked” and may be eaten 
after removing from can. They 
are particularly delicious when 
heated for a few moments in 
boiling water. Where some­
thing nice is wanted quickly, 
Indian Chief Brand Prepared 
Herring have few equals and 
no superiors.

Nothing more profitable for 
your canned fish displays.

Shaw and Ellis
POCOLOGAN, N.B.
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RICE FLOUR
Healthy 

and
Nourishing

Use anywhete from 10% to 20% Rice Flour.

Mount Royal Milling and Mfg. Co., Limited
Agent» : Mill• at

D. W. Ross Co., Montreal Montreal and Victoria, B.C.

This product, when blended WholeSOmt 
with other Hour, makes
whiter bread and better and
bread. You will be surprised » j
at the difference it makes. NutritlOUS

JAMS
MARMALADES

John Gray & Co., Ltd., Glasgow
Established over a Century

Cable: Lamberton, Glasgow.
Codes: A.B.C. 4th and 5th Editions.

CONFECTIONERY
MARZIPAN

CHOCOLATE
Agant»

Wm. H. Dunn, Limited, Montreal
Maritime Frorlwc— and Waaunt Canada

Lind Brokerage Co, Ltd, Toronto
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This is the Tea 
that we blend 
and recommend

SiBLACKWOOD’S 
Heather Blend Tea

Selected from the choicest teas grown on the hill gardens of India 
and Ceylon, and blended by us in a way that enhances its richness 
and flavor—A tea to please the most critical tea lover.
Get a trial stock of Heather Blend Tea. Take a package home. 
Taste its quality and its strength. Realize the delicious aroma of 
it—then you’ll feel like recommending it to every one of your 
customers.

BLACKWOODS LIMITED - Winnipeg, Canada

Grocers like to sell
PURITy FLOUR

(Government Standard)

because it brings customers back with a satisfied smile for another sack.
PURITY FLOUR has the QUALITY that home cooks appreciate. 
And it has a UNIFORMITY that makes it always dependable—a safe 
and satisfactory flour for the grocer to recommend. ,h

*'‘More bread and better bread, and better pastry **

Western Canada Flour Mills Co., Limited
Head Office : Toronto, Ontario

Branches et Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, 
Nanaimo, Prince Rupert, Nelson, Rossland, Goderich, Ottawa, Montreal and St. John, N.B.
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ProbableJPrices 
on 1919 Pack 
Canned Goods

HERE’S what THE FIN­
ANCIAL POST has to say 
in connection with the an­

nual report of the Dominion 
Canners, Ltd., just issued.
Note the business value to any 
alert retail grocer of this item 
coming with such authority. 
This shows why many of the 
best business men in the Can­
adian grocery field are sub­
scribers to THE FINANCIAL 
POST. Here are two other in­
teresting POST items:—

“Weather and labor con­
ditions referred to interfered 
with the size of the pack and 
attendant profits. Stocks of 
canned goods have been prac­
tically all sold and the new 
season will be commenced 
without goods on hand. Raw 
materials and supplies have 
been conservatively valued 
and should be marketed to 
advantage even though there 
should be a readjustment of 

prices. High prices are ex­
pected to continue for the 
reason that labor, produce, 
tins, etc., still range from 50 
per cent, to 100 per cent, 
above the pre-war level.”

BIG BRITISH ORDERS FOR 
CANADA'S BACON

“There has been a very material im­
provement in the situation facing the 
packing concerns of Canada of recent 
date. Advice received by the trade 
this week indicates that the British 
Government has decided to place con­
tracts with Canadian packing firms for 
about ten thousand tone of bacon. 
This while it will not be sufficient to 
clear all the surplus stocks at present 
in the ha*nds of the packers, will dis- . 
pose of roughly two-thirds of these 
stocks.”

ATLANTIC SUGAR IN EX­
PORT FIELD |

“The Atlantic Sugar Company has 
made a successful bid for British busi­
ness on refined sugar. The exact quan­
tity of the orders being filled at the 
present time are not known but they 
are of considerable proportions. The 
company hah been working on them 
for some time past, and it is stated 
that it will take three weeks operations 
yet before the order is completed.”

These are only three of the many 
subjects of real profit-making interest 
to Canadian merchants which-have 
been dealt with by expert writers and 
editors in THE POST this week. THE 
POST will keep you informed on Cana­
dian business matters in a way un­
rivalled by any other publication. 
Send for a' subscription to-day. The 
price is *8.06 per year, and you have 
only to fill in this form:

The MacLean Publishing Co..
148-158 University Ave., Toronto.

Send me THE FINANCIAL POST every 
week till further ordered. I will pay sub­
scription price, 88.00 per year, on receipt 
of bill or you may draw on me for this...

Name %..................................................... ................

C.G. 14.8.

The quality of

HOLBROOKS
Imported

WORCESTERSHIRE
SAUCE

is beyond question

Msde *n«i Bottled 
im Erglaod

Hoi^.yo
r-""r.

VOU cun get lieliiud 
Holbrook’s Im­

ported Worcester­
shire Satice with all 
the enthusiasm you 
are capable of. It's 
a winner from the 
word go.

People who buy it 
once will buy it 
again. There’s a deli­
cate piquancy — an 
exquisite “zest”— to 
every drop of Hol­
brook’s that wins 
approval from hard- 
to-please-people.

And you’ll ring up 
a profit on every Hol­
brook’s Sale that 
makes a continued 
selling effort worth 
while.

Holbrooks,f Ltd.
Toronto and Vancouver

L J

FISH
Pickled Lake Superior 
Herring, in kegs, half­
kegs and pails. Trout 
and whitefish in kegs.

Frozen Georgian Bay 
Trout and Lake Su­
perior Herring.

We Invite Correspondence

LEMON BROS.
OWEN SOUND, ONT.

Baker’s Cocoa 
and Chocolate

MAKE AND 
KEEP GOOD 
CUSTOMERS

They are roost 
reliable goods
sold with a posi- 
tive guarantee of 
purity and su­

perior quality ; put up in con­
formity with the Pure Food 
laws; are readily sold, giv­
ing a quick turnover of 
stock.

MADS IN CANADA

WALTER BAKER * CO. Limited
Meatrml, Css. Dertheiter, Man.

B»ukllik#4 17M

in le
et. er
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KOCGdil
The finest quality tobacco
The men of your town who look for and 
appreciate a chewing tobacco that is un­
questionably superior will find their anti­
cipations fully met by the splendid texture 

and flavor of King George’s 
Navy.
No good grocer can afford 
to omit this popular line 
from his tobacco stocks.

Rock City Tobacco*Co.. Li
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SATISFACTION
Satisfied customers are your assur­
ance of repeat orders 

Nugget'* Brooms are giving com­
plete satisfaction to thousands of 
women, who want a good quality 
broom of light weight

NUGGET BROOMS
•re in steady demand. If you aren't 
stocking them, you’re losing custom- 
era and money.
Write for prices and particulars to

STEVENS-HEPNER CO.
LIMITED

PORT ELGIN, ONT.
Makers of the famous Keystone Line

The "Nugget” Broom is only one of
wa famous Keystone Brand Brooms
and Brushes.

CO.,/j
- PORT ELt; N, o*. vttiC -

PEANUT BUTTER
The Finest Spread 

for Bread
A delicious line. Made 
from selected hand­
picked, blanched pea-■ 
nuts.
Healthful, nutritious 
and palatable. 
Physicians recommend 
it for children.
When you sell a cus­
tomer one can of 
WANTMOKE Peanut 
Butter you will sell 
her many more.
Its goodness will keep 
it repeating and you 
make a good profit on 
every sale.
Ask your jobber for 
it. or write direct to 
us.

R. L. Fowler & Co., Ltd.
Manufacturers

CALGARY SASKATOON

License Ne. 1S-241

REGINA
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Field & Co.
(Frail Merchants) Ltd.

40-41-42, KING WILLIAM ST.
LONDON, E.C.4) ENGLAND

, Cable, i ' Loadly. London "
(Ma I Private): A.B.C. 4 th and 5th Edideae,

Western Union and Ben liera

Direct Shippers
Portuguese Sardines, French Sardines, Norwegian Bris­
ling, Sild. Herrings, Ac ; Dried Fruits, Currants, Dates, 
Raisins. Evaporated Fruits ; Almonds and Nuts of all 
kinds ; Shelled and Prepared Almonds; Almonlike (sub­
stitute for Prepared Almonds) ; Shelled Walnuts and 
Kernels ; Spices, Rices, Tapiocas, Ac. ; Confectionery, 
Chemicals, &c.

Proprietora of

pounds

Ground Rice

IN CARTONS. Cases each 60 nominal

Turban
— COMPLET!

Puddings
Whole Rice Cuatard 
Barley Flake Cuatard 
Sago Cuatard

Cuatard 
Tapioca Cuatard 
Semolina Cuatard

All ingredients in the packet. No Eggs, Sugar or Milk- 
required. A quart of water and a packet of Turban 
gives a rich milky pudding for six persons. Cases each 
6 dozen assorted. ' —

The Elite of the Sea

REAL
INES

Guaranteed real Sardines, carefully packed in pure oil. Of high 
grade quality and fine flavour. Attractive gold and blue labels.
Packed in fo lowing sizes, 22 m/m. |-club. Nominal 10 oz., 

12 oz and 18 oz. All with keys.
Special <_ notations upon Application

White Swan 
Wheat Flakes

are back again and going 
stronger than ever.

WllllihlFIHIIilH

Dealers who appreciate the 
importance of featuring real 
customer - pleasing goods 
should make room in their 
displays for these perfect, thin 
appetizing Wheat Flakes.
Only the very finest wheats 
are used in the making of this 
White Swan Product. It is 
quality through and through 
—a certain “repeater.”
Prove it by a trial order.

White Swan Spices & Cereals
LIMITED

TORONTO CANADA
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ysm
,ii(CArgyll- Bute 

637 St. Urbain St., 
Montreal 

Phone East 8271

Omtarie Agente 
Walter G. Bayley 
It Prent St. 

Terente
Phene Mala MM
Wee tern Agente 

We teen * Tmeetele 
Winnipeg

In reordering SCOTCH SNACK, the man­
ager of the Riti-Carlton Hotel. Montreal, 
writee ue that "SCOTCH SNACK maker the 
meet ECONOMICAL” aa well aa "Dainty,
Tkety Sandwiches."

See ear dleplay at Ogilrie’e Pare 
Feed Show, Montreal.

The big flab-eating season of the year, 
LENT, starts March 5th.

HaVe you sufficient stock and display 
hangers T

Recommend SCOTCH SNACK to your cus­
tomers. They will appreciate your interest 
and the delicious flavor of SCOTCH SNACK.

Chocolate Bars, best 5c seller 

English Hard Boiled Candies

MAPLE SUGAR - MAPLE SYRUP
Baines’ Products are genuine 

Warranted pure in every respect

BAINES LIMITED - MONTREAL
A. W. BARNUM

Winnipeg and Vancouver, Western Representative

fmm

Man Left You, Did He ?
And for the life of you you don’t know where to 
find another to replace him. Well, our advice to 
you—and it’s good advice—is: Find him by adver­
tising—a small condensed advertisement in CAN­
ADIAN GROCER.

If you wanted a blacksmith, we wouldn’t recommend 
CANADIAN GROCER, but when it comes to finding 
a man for the grocery business, honestly we don’t 
know of a better or cheaper way of finding him 
than the use of CANADIAN GROCER.
The way to find the man you want is to look for 
him where he is likely to be found—in the grocery 
business.

Rate ie 2 cents a word first insertion and 1 cent per word each subsequent insertion. 
Five cento additional per insertion when replies are to be sent to Box Number in our 
care.
Send your advertisement and remittance to

Canadian Grocer Want Ads. 143-153 University Avenue 
TORONTO
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SALT it FLOWS
BEST FOR TABLE USE

fa

'w
Quality, real quality, plus steady, 

snappy advertising, is a telling 
combination in the sale of Salt.

«
X These two “Dominion” brands

have it. Our steadily increasing sales 
show it. YOUR customers want 

------------- them, too. Why not stock them?

Cemtury
T/W^I

CENTURY 
SALTI z/7$Y/ IkX BEST /MM |H|^for generalsitea

If your jobber cannot supply you we invite your inquiry, when 
pricellimtm and full information will be promptly ment you.

DOMINION SALT*CO., Limited SARNIA Canada
Manufacturer» and Shippers

Y & S
STICK LICORICE

in 10c Cartons

Everything in Licorice for all 
Industries using

LICORICE
in any form.

Mode in Canada by

National Licorice Company
MONTREAL

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE [IN THIS DEPARTMENT IS $8320 

PER INCH PER YEAR

JAMS
DOMINION CANNERS. LTD.

"Aylmer" Pur» Jem* and Jellies. 
Guaranteed Fresh Fruit and 

Pure Surer Only.
Screw Vae top Glass Jan, IS os. 

else». I do*, ease. Pardos.
BUtckberry................................... S3 35
Currant, Black ..........  .......... 3 80
Pear ..............................................3 25
Peach ........................................... S 26
Plum ............................................. 2 95
Raspberry, Bed ......................... 3 00
Apricot .........................................I 35
Cherry ... ’..............  ................ 3 45
Gooseberry ...................................3 35

CATSUPS—In Glass Bottles
Pardee.

H Pts.. Aylmer Quality..........SI SS
Pta., Aylmer Quality................* Si

Gallon Jure. Aylmer Quality 1 «2H 
Per dot

Pints, Delhi Epicure ..............  2 7*
H Pints. Bed Seal ..................  15»
Pints, Bed Seal ........................  I OS
ate.. Bed Seal ........................  2 SI

BAKED BEANS WITH POSE
Brands—Canada Pint Simeon. 

Quaker.
Individual Baked Beans, PlalT 

tot, or with Sauce, 4 des.
I"» Baked Beans. Ffait. Plein,** **

4 doe. to ease .......................1 11
l’e Baked Beane, Fiat Tom.

Sauee, 4 doe. to ease ..........  1 M
i'a Baked Beane, Tall. Tomato 

or Chili Sauee. 4 doe. to ease 1 44 
IH'e (ta-oe.) Plain, per doe. 1 44
Tomato or Chill Saeee ..........  1 84
l'e Baked Beans. Plain, t doe.

2'e Baked Beans. Tom. Sauee,
tall. 1 doe. to ease ............ 1 M

2’e Baked Beans. Chill Sauee.
tall. 2 doe. to ease .................* 44

214*1 Tall. Plain, per doe. ... 2 74
Tomato or Chill Sauee ........ S 21
Family. Plain. St.SS doe.: Family. 

Tomato Sense. MAS doe. ; Family. 
Chill Samoa. 42.14 doe. The above 
2 doe. to ease. It’s, H doe. per 
ease: Chili and Tomato Sanaa, 
for hotel and restaurant urn 
(rale.). Ill: plate. SIS.

EVAPORATED MILK

St Charles Brand. Hotel, each
24 earn...................................... 4 44

Jersey Brand. Hotel, each 14
cans ............................................. 4 44

Peerless Brand, Hotel, seek 14
cent ............................................. 4 44

St Charles Brand, Tall, each
41 eana ....................................  I Tl

Jersey Brand. Tall, sash 44
eana........................................     4 II

Peeriest Brand. Tall, each 41
eana....................................................1 Tl

St Charles Brand. Family.
each a sans ........... 1 tl

Jersey Brand. Family, each
44 eana .................................... I Tl

Peerless Brand. Family, cash
41 eana ........................... I TS

St Charles Brand, email, sash
41 tant ....................................  | 44

Jersey Brand, small, aaeh 41
cans ...........................................IN

Peer late Brand, email, each 41 
44 I ............................ .............. eues

CONDENSED COFFEE
Reindeer Brand, la rue. each

24 eana ...................................... I 14
Reindeer Brand, email, aaeh

48 eana .......................................  I 44
Basal Brand, aaeh 24 eana.. I PS
Cocoa. Reindeer Brand, large,

each 14 eana .............................4 24
Reindeer Brand, email 44 eana 4 44

W. CLARK. LIMITED. 
MONTREAL.

Cotap retold Corn Beef—14». 44.44:
la. «4.14 ; la. MAI; Is. MATS. 

Lunch Ham—U. 47.44 ; 2a. I14A4. 
Ready Lunch Beef—la, 44.44 : to. to. 
Dnstieh Brawn—14». «A4; 1». 

«4.84 : Is. 14.44.
Boneless Plg’t Feet—14». 41.8»: la. 

14.94 ; Is. 48.11.
Ready Lunch Veal Leaf—14», It.44 ; 

la. $4.44.
Reedy Lunch, Beef-Hem Leaf—14a. 

12.45 : la. 44.44.
Ready Lunch Beef Loaf—%», «2.46 : 

la, *4.46.
Ready Lunch Aset Loaves—Ha. 

42.54: 1», «4.61.
Geneva Sautas»—1», 4141 : It, 24.44. 
Roast Beef—He, 12.90; la, 44A4:

to. $8 26; la, 444.75.
Roast Mutton—17.26 : to. «16A4;

square eana, $48.SO 
Boiled Mutton -It $7.25 ; 2t, $14.56 :

429.90 : St. «46.
Boiled Beef—1». «4.44; to. 44.U: I», 

«44.75
Jellied Veal—14». *4.21; la. 24.44;

2a. 18.21.
Cooked Tripe—It. 22.84; to. 14.94. 
Stewed Ox Tail— It. 42.44; to. 14.44. 
Stewed Kidney— It, «4.44 : to, M.44. 
Mince Collope—14s. $1.44 : le. $4.44 ; 

2a, 46.94.
Sausage Meat—1». 11.90: la, «7.44. 
Corn Beef Hash—H*. 41.44; le.

44.90 : 2». 25.84.
Beef Steak and Onion»—14a, 22.44;

It. 44.84 : to. 28.44.
Jellied Hock»—to. 48.94; to. «84.44. 
Irish Stow—la. 11.44 ; la. M.M. 
Cambridge Sausage—la, 24.44; to.

Boneless Chicken— He. $4.44; U.
44.44.

Boneless Turkey — Ha. 16.44; Is.
19.44.

Ox Tongue—H». SS.SO; la. 44.44.
I Ha, 414.44; to. 117.14 ; IHa.
129.74 ; to, «44.

Lunch Tongue—Ha. 41.44: la, M.44; 
Beef Suet—la. 44.44 ; to. Slt.44. 
Mince Meet (Tina)—la. «1.44; to. 

44.94: to. 412.00.
Mince Meet (Bulk)—5a. 17c: 10a. 

16c; 26a. 15; 60c. 215.
Chateau Brand Pork and Beane, 

with Tomato Sauee—Ind.. 11.16: 
la. «1.74; «a. 41.M: to. MAS. 
With Plain Sanaa—Ind.. 11; Is.
11.44. It. 12.46; to. M.44.

Chateau Brand Concentrated Soups
-Celery. «1.26: Coneomm* HAS; 
Green Peu». 11.26 : Julienne. 21.24; 
Mulligatawny. 11.45 : Motion 
Broth. 41.15 : Ox Tall, 21.21 ; Pee. 
«1.26: Scotch Broth. «1.26; Vege­
table. «1.26 : Chicken. 21.45 ; Meek 
Turtle, 11.46 ; Tomato, ll.M : 
Vermicelli Tomato. *1.14: Assert­
ed. No. 1, ease. 11.44 : Soupe and 
Bouilli, to. *11.14.

Clark*» Peril and Banna. Tome* 
Sauee, Blue leM—lad.. 40a ; la. 
11.24 : IHa. 41.44; to. $2.44: la. 
telle. $4.46; la. Ill; 12a, 224 
Plain Sauee. Pink Label- let 
Me; la. «1.11 : IHa. «1.44 : Ta. 
ll.M; to (talla). «2.44; to. Ill: 

Zt S:r
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This Ad. WÜ1 Create 
Business For You

sfAPMtTEA
Renewed vigor in the hour of fatigue, 
nutriment for the strong and health 
for the ill are in each cup of Japan 
Tea. Natural purity and absence of 
adulteration are Japanese Government 
regulations. Drink Japan Tea and 
be sure your tea is pure.

‘ Tea tempers the spirit, 
awakens thought and 
rejieshes the body."

HERE we show you one of a series of con­
sumer ads by which we are helping dealers 

everywhere to boost their sales of Japan Tea.
Display a few packages of this natural green leaf and be 
one of the dealers to benefit from this National Advertis­
ing. You’ll find Japan Tea an excellent money maker.

2353484848482348485353894823535323235323

55999999999455
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4

Sell Cane’s Washboards

— the wash­
boards that al­
ways g i v e a 
maxi mum of 
good Sendee. 
Basswood 
frames free 
from slivers 
and splinters.

Show these 
boards in a cor­
ner of the store.

WM. CANE & SON CO.
LIMITED

NEWMARKET, ONT.

There is always a 
demand for good

Clothes
Pins

AGENTS: McFarlane & 
Field, Hamilton; Boivin & 
Grenier, Quebec; Delorme 
& Frere, Montreal ; J. H. 
White, St. John, N.B.; 
H. D. Marshall, Ottawa; 
Tomlinson & O’Brien, 
Winnipeg ; Oppenheimer 
Bros., Vancouver; Harry 
Horne Co., Toronto.

The Megantic Broom Mfg. Co.
LIMITED

Mmnufoctmrora mi Brmmana, Cloth*a Pin* 
•nd Chmmmm Boxa a

Lake Megantic, Que.

3

3

3■

S

Chill Saura (rad aad said IsM)-
Ind„ Me; U. $1.«; lHa, «1.M; 
2». $2.80.

Vegetarian Baked Beane aad Ta­
ma to Sanaa—la, St.2*.

Sliced Smoked Beef—Ha, $2.40; U. 
$8.40; 4a. $24.

Canadian Boiled Dinner—la, $2.40 ; 
2a. $8.00.

Army Rations—Beef aad Vegetable» 
la. $8.40; 2a. $5.00.

Spaghetti with Tomato Saoee wit. 
Cheese- H». $140; la. $1.00 ; Sa. 
$8.30.

Tongue, Ham and Veal Patae—m».
12.8$.

Ham and Veal Pate.—Ha. 82.88 
Smoked Vienna Style Sanaage >•

12.45.
Pate De Fete H*> 76e: He. $1 to 
Plum Pudding—Ha. $2.40: la. $1.00 
Potted Beef Ram—H*. T$e; i*. 

11.40
Beef-Ha. 10a: Ha. $1.40.

Potted Tongue-Ha. T5e; Ha. O' m 
Potted Game (Veniaon) — H*. 10e ; 

Ha. 11.40.
Potted Veol—Ha. Tie: He. »’ * 
Potted Meats (Assorted)—He, 80s ;

He. «14$.
Devilled Beef Ham—Ha. Tie 

$1.40. Beef—He. 75e; Ha. 11.40. 
Devilled Tongue—Ha. The. ...

01.40. Veal—Ha. Tie: H» « 
Devilled Meats (Assorted)—H». 80c. 

He. $1.48.
Ik Olaw Owrih

Fluid Beef Cordial—Î» oa. bottU. 
$10: 10 o».. ss.

Ox Tongue - I %a. 014.00; ►
$10.70.

Lunch Tongue (in glace)—la, 00.00. 
Sliced Smoked Beef (in glees)—Ha.

$1.80 : He. 02.80 : la. $0.00. 
Mincemeat (in glass)—la, $8.25. 
Potted Chicken (In glass)—H». 

$2.40.
HaTn (in glass)—Ha. 02.40.
Tongue (in glass)—Ha. $2.40; 
Venison (in glass)—H*. 12.40.
Meats. Assorted (in glass)—12.45. 
Chicken Breast (In glass) — Ha. 

18.90.
Tomato Ketchup—8s. $$.$« ; lie.

22.7$; lie. $$.4$.
Chill Sauce—1$ oa.. $$.$$.
Spaghetti with Tomato Sauce—%» 

$1.40; la. $1.00; Sa. $$.$«. 
Peanut Butter—He, $1.40: Ha. 

$1.90 ; la. $2.80: in pails. 8a. 2«c ; 
12s, 24c ; 24s. 28c : 50s, 28c.

COLMAfTS OR KBRNV 
MUSTARD.

D. S. P.. H-». 
D S. F.. H-lh . 
D. S. F.. 1-lb ..
F. D.. H-lb. ...

Durham. 1-lb. far. 
Durham. 4-lb. Jar.

$8 « 
I $e 

It 40

Faria, 
$0 M 
> S5

Canadian MUh 
Tarante and

Hotel .................................................$1$ M
Household aine ........................... I 1$
Small also .................................... $ W
Fob. Ontario fobbing pointa, east 
ofan including Fart William. Freight 
allowance not to exceed Ida per 
1M lbs , to other points, an 5 ease 
iota or nna
THE CANADA STARCH CO.. LTD.

Manufacturera of tile 
Edwardsburg Brands Starches

Laundry starches—
Boxes Cents

40 lbs. Canada Laundry ... 09H
40 lbs., 1-lb. pkg.. Canada

White or Acme Close.............. 00%
48 Ibbt.. No. 1 White or Blue

Starch. 8-lb. carton,...............10>
100-lb. kegs. No. 1 white... ,
200-lb. bbla., No. 1 white... .
$0 Iba.. Ed ware burg Silver

Gloes. 1-lb. ebranao pkga. .11%
48 lbs.. Silver Glass. In $-tb.

tin canister*................................ 18%
M lbs. Silver Glees, In 4-!b,

draw lid boxes..............................11%
1M lbs., bags. Stiver Glosa.

large crystals.............................. 10%
40 Iba.. Benaoe's Enamel.

(cold water), per eeae... t.SS 
Celluloid. 4$ cartons, ease.. 4.41

Culinary Starch
40 lbs.. W. T. Benson A Co.’e

Celebrated Prepared ............. 11
40 I be. Canada Pure er

Challenge Corn ..................
20^0. Ueeeo Mined Potato

Flour, 1-lb. pkg*.........................h
1 **•*• box**.. >,e higher, except 

potato flour I
GELATINE '

Cox'* Instant Powdered Gelta- 
tlne (2-qt. a lie), per dos... 1 $# 

Knox Plain Sparkling Gelatine
(makes 4 pints), per dox___$2 M

Knox Acidulated Gelatine 
(Lemon Flavor), makes 4 
pints, per dos..........................* ;*

SYRUP
THE CANADA STARCH CO, 

LTD.. CROWN BRAND

CORN SYRUP
Perfect Seal Jam. S lbs.. 1

dox. in ease...................... 24 00
2-jb. tins, 2 dos. In cake ... 4 56 

ti“». 1 dox. In ease ... 1.15 
tins, H dos. In ease.. 4.88 

20-lb. tine, H dox. in ease.. 4.80
(Prices In Maritime Province 10c 

per ease higher)
Barrels, about TOO Iba. to aaet Half bbU. about 850 lb.. !. .«*
H bbla.. about 176 Iba.................«7H
2-gai. wooden palls, 25 iba... 1.1*
*-*» • wooden pa Ha, 1$H lbs. 1.Î5 
5-gal. wooden pails. «5 Iba.. 5.*6

LILY WHITE CORN SYRUP
i"*b- tins, t dos. In easa...$*.M 
**» Un*- 1 doe. in eshe (,** 
10-lb. tins, H dos. in ease 5 86 
20-lb tin. 2 doa. In ( S 
•5. 10 and 20-lb. tins have wire 

handles)

- INFANTS* FOOD 
MAOOR. SOX * OO, LTD -

'TT''..*"?'
Rabtoaon*. Fatoet GeeetoH“
LV............................... •*$•
n "■ .......................................... * to

NUOGET POLISHES

**Dee

Sa*,
i:E

VïïSrSS ot«PIRE «SOOT

BUek Watah, i*,. »..................,, M
Bobs. 12. ............................... . . I to
Curraeey. 12s ..................„
Stag Bar, to, boxes « lbs 1 «0 
P*7 «OH thick bam. j u

plugs. 10s. o-lb. h 
caddies .................................  * , j,

Shamrock, to. H «da.. 12
K rade., f iba................. 1 g

G ÏÏLWeH
hnm'................................7Ï7. i 12

F<7"t and Straam. tins. to.
$-Ib. cartons ....;............« ,,

Ferrat and Straam. Ha. Vto 
“4 1-lb. tins ....7?... . a*

Fernet aad Straam. Mb. gW 
heBUe"............................. 1M

««terJVorkman. bar*. T*
Derby, to. 4-lb. boxes. j *

Old Virginia. IS* .................... j M
°“ K-otacky (be*,), to. 

box*. 0 lb*.......................... t IS

WM. H. DUNN. LTD,
BABBITTS

Srap Powder, ease 100 i 
Cleanser rase M pkga. ... * |*
Cleanser (Kosher), as. M pkgi. « I*
Pure Lye. ease of 4 dee. ..• 0$
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Make it your 
big Summer 
Seller

When Old Sol begins to chase 
the mercury up to the century 
mark there comes an increased 
call for a thirst - quenching 
invigorating beverage like 
Marsh’s Grape Juice.

And it will require very little 
suasion on your part to make 
Marsh's a regular item in the 
weekly grocery order.

One sip of its delicious Concord goodness will 
captivate. People who buy it once will buy 
it regularly, and there's a good wide profit 
for you on every bottle you sell.

Stock Marsh's Grape Juice then and keep it 
well displayed. Back every sale with your 
strongest recommendation.

The Marsh Grape Juice Co.
NIAGARA FALLS, ONT.

Distributors

The MacLaren Imperial Cheese Co., Limited, Toronto. 
Rose & Laflamme, Limited, Montreal.
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For a Big 
Lenten Trade

Chicken
(LILY BRAND) -

Haddies
(REGISTERED)

Here is something distinctively new, appetizing 
and nourishing to offer your customers.

Order a trial case to-day from 
your wholesaler.

Packed at CANSO, N.S., by the

MARITIME FISH CORPORATION
LIMITED

Head Office and Sales Dept. Plants at
MONTREAL CANSO, N.S. and DIGBY, N.S.

Packer* of tha celebrated MAPLE LEAF Canned Codfleh Flake*
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Ludella
This tea is a superb quality and is 
winning out wherever it is placed and 
given attention.
We have customers who are selling 
very large quantities, and why shouldn’t 
they? Just fancy our Blue Label 
Ludella ten cents a pound less in price 
than the advertised kinds, and equally 
as good—perhaps better, also more 
profit for you. Won’t you come in 
on this ?
It’s real big value and will surely attract business 
to your store, particularly at a time like the 
present, when many people are compelled to 
economize in their buying, and when you can 
offer them a tea equally as good at ten cents less 
they are almost sure to be interested.

Blue Label Ludella, x/zs and Is at 50 sells at 60
SEND US A TRIAL ORDER

H. P. ECKARDT & CO
WHOLESALE GROCERS

CHURCH STREET S ESPLANADE TORONTO
Canada Feed Control License Ne. 6-312
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Dominion Spring 
Clothes Pins

An excellent pin that will 
please the housewife. You 
can get a supply from any 
good Wholesale Grocer or 
Jobber.

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

TEA LEAD
(See# Incorrodible)

Buy “PRIDE OF THE ISLAND” Brand
a* extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address : ••Laminated," London. LIMEHOUSE 
A.B.C. Codes used, 4th A 5th Editions. LONDON,E., Eng.

HUGH LAMBE * CO., TORONTO 
Canadian Agent, i J. HUNTER WHITE, ST. JOHN, N.B.

CECIL T. CORDON, MONTREAL

f'AKE

LOn OON

OAKEY’S
“ WELLINGTON ” 
KNIFE POLISH

The original and only reliable prepara­
tion for Cleaning and Poliehlng Cutlery, 
etc.

John Oakey & Sons, Ltd.
Mamrfaduran si Emery Oath, 
Ms* Lead, Glass Paper, ke.

LONDON, S.E., ENGLAND
AGENT:

Gee. B. Jenklnaen. 78 Welliarten Street 
North, Hamilton, Ontario.

Dole Bros. Hops & Malt Co.
BOSTON, MASS., U.S.A.

“SUPERIOR” BRAND HOPS
FOR FAMILY TRADE

They are carefully selected and packed 
for the Canadian trade, in cases of 10, 16 
or 30 lbs. each, containing Vi or 1-lb. 
packets.

R. E. BOYD A COMPANY
Agent* for Ihm Prarlam mt Qmmhmt 

Il »TE. THERESE ST. MONTREAL

DONALD H. BAIN CO.
AGEHrS FOR THE CANADIAN NORTH-WEST

JELL-*
Made In Canada

Assorted case, contains 4 dot. 86 48
Lemon, 1 do*. ............................... Î 71
Orange, Î do*. ............................... i 71
Raspberry, I do*........................... t 71
Strawberry, 2 dos.......................... 2 71
Chocolate, 2 dos............................. 2 70
Cherry. 2 do*. ...........................  2 71
Vanilla, 2 do*................................. t 71
Weight, 8 lb*, to cake. Freight 

rate second class
JELL-O ICE CREAM POWDERS

Made In Canada
Assorted ease, contains 2 do*. 82 70
Chocolate. 2 dos.......................... 2 71
Vanilla, 2 dos. .......................... 2 71
Strawberry, 2 do*........................ 2 70
Lemon, 2 dos................................ 2 71
Unflavored. 2 do*................. 2 71
Weight, 11 lbs. to ease. Freight 

rate second «lass
"AYLMER" PURE ORANGE

MARMALADE
Per do*

Tumblers. Vacuum Top, 1 dos.
In ease .......................................... 1 11

12-os. G leas. Screw Tap, * dee.
in earn ........................................ 1 41

14-oe. (Haas. Screw Tap, 2 dos.
In caw ........................................ t IS

16-os. Glees, Tall Vacuum.
2 dos. In ease ........................... 2 14

2's Tin, t des. per ease........... 4 46
4'* Tin, 12 pells In Crete, par

pall . . ................................. 1 71
6'e Tin, 8 pells In erate. per

peO ............................................... 1 11
7*e Tin or Wood. 1 palls In

erst. ............................................ 1 *
It's Tin or Wood, one pell 

crate, per lb..............................1 1716
BLUE

Keen's Oxford, per ». ......... II SB
In cases It—IS ». hex* to 

ease ............................................. 1 «1%

COCOA AND CHOCOLATE 
THE COWAM OO , LTD

COCOA-
Perfection Cease. »*., 1*8

dot. In box, per dos. ...........14 S»
Perfection. U-lb. tins. dee... * 46 
Perfection. Ü-lb. tins. dee... 1 66
Perfection, lie else. dee. ___ 1 II
Perfection, 6-». tins, per lb.. 1 *1 
Supreme Breakfast Cosea. 64- 

lb. Jars. 1*8 dee. In bo*, 
dee. ..............................................S 78

(Unswmteeed Cbeeelete)
Supreme Chocolat.. 18-lb bas­

es, per lb.....................................1 81
Supreme Chocolate. 11s sins, 

t dos. ha box. per bee ... 1 W

Perfeetion shorn late, lie etas.
1 dee. hi box. per dee........... 1 H

SWEET CHOCOLATE— Per lb
Regie Chemists, 64s, 1-lb. boxas

28 boxes In case..................0 81
Diamond Obooolate, Its,, 8 end

12-lb. boxes, 144 lbs. in esse 0 SO 
Diamond Chocolate, Is, 1 and 

lt-lb. boxes, 144 lbs. In case 1 62 
Diamond Chocolate, 7s. 1 and 

12-lb. boxes, 144 lbs. In ease 0 30 
Diamond Chooolata, 7b, 44b. 

boxas, 61 boxes in sum, per 
box ................................................  1 21

CHOCOLATE CONFECTIONS
Maple Buds, 64b. boxes, 81

boxes in ease, per lb............. 1 40
Milk Medallions, 84b. boxes

In ease, psr lb. ........................ 1 41
Chocolate Ginger, 8-». boxes.

61 boxes In case, per lb. ..0 86 
Crystallised Ginger, 6-». boxes,

30 boxes In esse, psr lb........  0 66

Tarent. Prut. 
Par has

Filbert Nat Bars. 84 In be*. SO
boxw In ease ........................... |1 »4

Almond Not Bam, 84 In box.
61 boxes In ease .................... 0 II

Puffed Rice Bam. »4 ta bee.
81 boxes In ease .................... 8 M

Ginger Bam, 14 In bag. H
boxes In earn ............................0 II

halt Bam, *4 In bags. M
boxes In ease ............................ 0 96

Aetive Servies Bam. 14 In box.
60 boxes In ease .................... 0 06

Victory Bar. 84 In bee. II
boxes in oaAa............................ 0 16

Queen's Dessert Bar. 14 In box.
00 boxes In ease..................... 1 10

24 in box, 61 boxes In ease. 
Royal Milk Cakes, 84 la hex. 

51 boxes In ease ....................
Maple Beds, la display boxas 

8a pyramid packages. 4c 
glass Ins envelopes, 4 dm In
bo* ................................................

0 06 

0 06

1 00

Ils LOUE
Maple Bade, lie. 1 dsn. in box.

61 boxes In mm. per dm.. .61 It 
Medallions, lie, 1 dm In bm.

61 boxes In sms. per dm... 1 tt

BORDEN MILK 00.. LTD . 
CONDENSED MILE 
Terms, net. SI days.

Eagle Brand, meb 41 anna..11 11 
Reindeer Brand, rack 41 mm. • 76 
silver Cow. meb « mm.... 1 41 
Gold Seel. Purity, meb « mas 1 » 
Mayflower Bran* meb 41 mm 1 E 
Challenge Clever Brand, sash 

41 cams ....................................  7 II

A Request to Our Readers

You have often thought that some 
friend or acquaintance would be in­
terested in articles which you have 
read in CANADIAN GROCER. Obey 
the impulse to pass a good thing 
along.

It will be a pleasure to send sample 
copies to your friends if you will send 
us their names and addresses.
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FISH
Be ready for the increased de­
mand during Lent. We offer:

Fresh Frozen Halibut 
Red Springs Cohoe and Qualla 

Salmon
Steak and Medium Cod 
Haddock and Pollock 

Lake Superior and Sea Her­
rings

Labrador Salt Herrings 
Finnan Haddie

Get our prices. We can save 
you money.

DUNCAN’S LIMITED
NORTH BAY, ONT.

Branches: Sudbury, Cobalt and Timmins

New Arrivals
Florida Tomatoes

6 Basket Carriers
* 3

California Cauliflower 
California Celery

Also fresh shipments arriving every few days.

Florida Grapefruit
Stripes Brand

Finest Quality Shipped

WHITE & CO., LIMITED
Importai of Fancy Fraili ani Vegetables

TORONTO

WETHEY’S
Mince Meats

(both Condensed and Bulk)

always lead

When buying 
insist

on this brand
Csnsds Food Board License No. 14-128

'/tlp.

a Welcome.
Little Miss Vi has come to 

Canada as the représenta live 
t>f Vi-GgjMfc* She is known 

. in ’ millions of homes in 
the Qritist) Isles,, and a 
great desire for her beneficial 

beverage is springing up all over the Dominion.
Give her a prominent place on your counter ; she 

will attract many customers to your Store and take 
a prominent place on the credit side of your balance 
sheet. Vi-Gocoa is a ready seller showing sub­
stantial margin for the retailers.

has been known for years as the food beverage of 
the people—it is the super-cocoa, far more nourishing 
and palatable than ordinary cocoa, and is made 
under ideal hygienic conditions in the sweetest and 
cleanest factory in the world.

i

i

Writ* far trad* terms and particulari la tha 
Watford Uft Ca.,Ld., Dtltelalaud, Watford, England. gf
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Ask your wholesaler to send 
you a stock of these gloves

The men of your 
town need them. 
They are strong, 
serviceable and 
comfortable and 
always give the 
wearer 100 per 
cent, value and 
satisfaction. 
There’s a TAP- 
ATCO style and 
weight for every 
purpose. Show 
a n assortment 
in your windows.

The American Pad and 
Textile Company

Chatham, Ontario

'Reproduction of Specialities
MANUFACTURED BY

HENRY THORNE & C? UP
LEEDS .

Established ENGLAND.
OVER.8O7EARS.

Miut chocolate

Becomes a rwourto.
a Perfect food. Cocoas Sugar Only

Toffee

Health 
cocoa 

A Puri cocoa 
of Highest

QuAUTy.

Household Cocoa y
apure

ly Used.l.ït-iL-ttt'

H
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BUYERS’ MARKET GUIDE
Latest Editorial Market News

Pet up la one pound paekagee.
Order from your jobber to-day.

VOGANS, LIMITED TORONTO

STONEWARE
Buy Now—Butter Crocks, 
Juys, Churns, Flower Pots, 
etc. Ask for latest cata­
logue.
The Taranto Pottery Co. 

Limited
Dominion Bank Bldg. 

TORONTO

We are new located In ear new and men 
epaciees warebeeee at

60-62 JARVIS ST. 
TORONTO SALT WORKS

CEO. J. CLIFT

WHITE-COTTELL’S
But EnfUth Malt Fint/ar

QUALITY VINEGAR
White, Cattail A Ce., Camberwell, London,Eng.

W. T. COLCLOUGH, SS Silver Birth Are., Tarent. 
Beech am

The LV PICKLE
Manufactured by

GILLARD A CO., LIMITED
London, England 

4n IsfNrA DatUacy o/ High Kapu ta 
Mager, Ban * Ce.. Ltd.. 4M St. Paal St.. 

(Flaea Rerale >. Mentresl.

All these ads will have 
position on a live page 
each week containing 

reading matter.

HOGS MOVE HIGHER .

The first of the week witnessed 
sharp advances in the prices of 
live hogs, Monday’s quotations be­
ing up 75c over those of the week­
end, and Tuesday’s following wiA 
another 50c jump, making a total 
advance of $1.25 for the two days. 
There is an active demand in evi­
dence, buyers who were discourag­
ing shipments a couple of weeks 
ago being eager to secure supplies 
now.

The outlook seems much brighter 
and the open market starts off 
with a swing which it seems pos- 
isble will do much to do away 
with uncertainty over the future. 
European demands for fats art, it 
is indicated, insistent, and as 
rapidly as space can be secured, 
shipments are going forward.

COCOANUT
For Immediate or future deliveries.

E. B. THOMPSON
20 Front Street Bast, Toronto

SO DOZ. CASE FILLERS 
ONE DOZ. CARTON FILLERS 
%-INCH CUSHION FILLERS 
CORRUGATED FLATS.

The TRENT MFC. CO., Ltd.
TRENTON ONTARIO

emscouTTA
contain, chew late, milk and .near In pew-
dered form.
Make, a delicious drink nmd hat at mid. 
Suggest It to your customers f.r Hem. 
and Overseas.
NUTRIENT FOOD CO., TORONTO

Now i. the time te 
see us regarding 
Salted Lake Herring 
in pails, tube or half 
barrels. Write us at 
ones. Herrins any 
quantity our speci­
alty.
BOWMAN FISH CO.

. M Jarvis Street.
Termite

GROCERS & BUTCHERS
Buy the Beet

FANCY DRESSED POULTRY, 
SELECTED EGGS. CHOICE DAIRY 

AND CREAMERY BUTTER

C. A. MANN & CO.
LONDON. ONTARIO 

“Canada Food Board License No. 7-078“

I—i A A A A A M-1" I ' r'-’ s"' 

V \ , I ' \ I ’ \ P"\ / 1 1 1—' L—■
GAS »nd GASOLINE MANTLES 

FOR FXLL. STYLES OF lights 
dSk FOR SAMPLES «"F QUOTATIONS.
R yM /Moore. V 6°.U°. \fanc°uVJ.[_ 
FAC\ FIG COAST MdNTEE FACTORY.

Ship us your

BUTTER, EGGS, POULTRY 
Etc.

We paY highest wholesale prices
: KAVANAGH PROVISION CO.

Bleury Street, Montreal 
* Phones:

yptswn 4828, Uptown 4821, After 7 p.m. Uptewn 1980

i
rANGLEFOOl

Urn Wag Nlggnm Fly Paatigydr
The Halted Mate. PnhSa SauWi Sag-

L
lag dialaaa amat ha rated

These one-inch spaces 
only $1.60 per insertion 
if used each issue in the 

year.

, i
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CLASSIFIED ADVERTISING
Advertisements under this heading 1* per ward 

for first Insertion, le for each subsequent
Where copies some to our ears to he for­

warded, fire sente must be added to cost to oorer 
rests go. etc.

Contractions count as one word, but fire figures 
las 91.000) are allowed as one word.

Cash remittances to sorer cost must aeeem- 
rany all advertisements. In no ease can this rule 
he overlooked. Advertisements received without 
remittances cannot be acknowledged.

WANTED
VI/ANTED GOOD CASH REGISTER; ALSO 

two show cases or silent salesmen. Deloro 
Trading Co., Ltd., Deloro, Ont.

U7 ANTED FOR SASKATCHEWAN — MAN 
vv with good knowledge of groceries to canvass 
country for orders and assist in store rush days. 
State age, past employment fully, nationality, 
church connection, whether married or single and 
salary expected. Auto and out of town expenses 
furnished. Must be total abstainer from Hquor 
a*nd tobacco. Box 506, Canadian Grocer, Toronto, 
Ont.

WANTED—SECOND-HAND SILENT SALES- 
man. Not more than 4 ft. long and 84 in. 

highs Hopkins, Mark Co., Ltd., Kinmount, Ont.

WANTED-FIRST-CLASS. COMPETENT GRO- 
eery clerk. Apply J. P. McLaughlin, 

Timmons, Ont.

REFRIGERATOR SUITABLE FOR MEAT AND 
butter, in store. Size about 60" and 28" and 6' 

Mgti. Must be in good repair. F. W. Holt. 
Torrance, Ont.

FOR SALE
(COMPUTING SCALE FOR SALE, 1>RACTI- 
V cully new. Suitable for Confectioners. Baker, 
or Grocers. Apply S. Rryan, Bourn, Ltd., Ottawa.

pOR SALE—A GOOD COUNTRY GENERAL 
1 merchandise business about 49 miles north of 
Begins. Present stock I9.M0.M, but will be re­
duced te suit purchaser. Turnover 229.M0.M. 
92.6eo.eo will handle. Buildings will be either 
rented or sold. Apply Box 400. Canadian Grocer. 
Toronto, Ont

Ayr EAT BUSINESS. ANNUAL TURNOVER 
219,000. Clear tIUe. 91.000 will handle it. No 

opposition. Good town and country trade. Good 
reason for selling. Apply Box 402. Canadian 
Grocer. 149-101 University Are., Toronto, Ont.

WHITE COTTON
SUGAR LINERS

TORONTO

TO
THE
TRADE
This Want Ad. page offers 
opportunities to YOU!
There were thirteen re­
plies received to a recent 
advertisement on this 
Page, the results being 
satisfactory to the adver- 
dser.
CANADIAN GROCER 
offers you Dominion-wide 
circulation among the gro­
cery trade, which means 
that this page is read by 
Business men; men who 
are as deeply interested in 
the Grocery trade as you 
ire.
Advertisements are classi­
fied under suitable head­
ings, so that they can be 
located at a glance.
The cost is trivial—2 cents 
per word first insertion, 
and one cent per word for 
each subsequent insertion.
If you wish your replies 
directed to a box, the 
charge is 5 cents per in­
sertion . extra, to cover 
cost of postage.
Send your want ada along 

1 and please enclose remit­
tance to cover, as it saves 
unnecessary bookkeeping, 
etc.

AGENCIES WANTED
DARIS AGENTS DESIRE TO ENTER INTO 

relationship with manufacturer» of food pro­
duct» in order to place these products on sale 
in France. Send particulars of prices, end If 
possible, email samples to L. Saint-Aubin, 22. Rue 
de Dunkerque. Peris. Excellent references.

TRANSLATION»
J7NGLI8H INTO FRENCH. COMMERCIAL.

Financial and Technical Literature. Adver­
tising booklets, catalogues, circulars, posters. 
Private correspondence. Manufacturers and 
Manufacturers’ Agents desiring English to French 
translations will secure expert service at a mod­
erate rate by eddreeelng Leon A. Archambault. 
P.O. Box 129, Station B. Montreal.

EMPTY BAGS FOB SALE
EXCELLENT ONCE USED JUTE FLOUE 

hags. Apply Joseph Wood ft Ce . Halifax. 
N.8.

gUPPLIES, LIMITED. KBNTVILLK, N.S..
Manufacturers Agents. We have four live 

salesmen covering the Maritime Provinces, both 
the retail and wholesale trade. We are open for 
good lines on a commission bdbis.

When answering 
Advertisements please mention 

Canadian Grocer

COLLECTIONS
YOUR MONEY IS YOURS! 

BUT HOW CAN YOU GET ITT
Many merchant* are faced With this un­
pleasant task.
Clearing up bad accounts I» a job most 
merchant* abhor.
It takas time and moat people do not want 
to be bothered with such a task. And yet 
the money really belongs to them.
Well then, let us know all about It and In 
a abort time our thorough and practical 
organisation Will prove Its ability to help 
you.

TIE HAILE MEICAITILE AIENT
VsstMsst (Mrasl) |w.

\
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A Quick, Bright Seller !

A healthful food product—representing the 
best form of nourishment—at low cost

EVERYBODY who has tasted Davies Pork and Beans 
says: “Fine! Couldn’t be nicer!”

And no wonder. These beans are all hand sorted ; and finer, 
sounder, firmer beans you couldn’t wish for. Carefully 
cooked,and accompanied by a tasty piece of choice pork 
they’re simply delicious!
We put them up in attractively labelled tins in three sizes— 
i’s, ij4’s and a’s (n oz., 16 oz. and 20 oz.) and in addition 
to being steady, “all-the-time” sellers they lend themselves 
admirably to effective window and counter display.
Order a few cases and watch your sales grow bigger ! We 
sell them plain or with Tomato Sauce (put up in 2 doz. to 
the case).
I,et our Traveller take your order—or send us a postal card.

Sold in V» (11 oz.), I1/*’» (16 oz.) and 2's (20 oz.) Tins 
PLAIN AND WITH TOMATO SAUCE

TORONTO
BRANCHES AT MONTREAL AND HAMILTON

Canada Food Board Packer'» License No. 13-50
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The Sugar
Grandmother Liked Best

AL antic
Sugar

AN investigation conducted by ourselves developed the fact that there 
were many people who did not know that the old-fashioned brown 

sugar they knew years ago, could be obtainable to-day.
Acting on this information, we put out an advertising campaign 

drawing the attention of the consumer to the delicious qualities of

Lantic Old Fashioned Brown Sugars
The effect of this announcement 

spread rapidly all over the country, 
with the result that our sales of these 
sugars has increased enormously. 
Our recipe book, “Grandmothers 
Recipes” which we advertised would 
be mailed free to anyone writing in 
for it, has been distributed in thou­
sands of homes from one end of the 
Dominion to the other. The booklet . 
not only gives some excellent old-

time recipes, but tells how to keep 
the sugar fresh and moist, an essen­
tial thing to know.

Lantic Old - Fashioned Brown 
Sugars are packed in 100-lb. bags, 
each bag bearing the well-known 
RED BALL trade-mark. We make 
three varieties, known as Light, 
Brilliant and Dark, and each of them 
is the finest grade of soft sugars 
ever offered the public.

If you haven’t a supply of these sugars on hand, you can readily 
obtain same from your wholesaler

May uk sand you a copy of "Grandmother's Recipes" referred to above.

Atlantic Sugar Refineries, Limited
MONTREAL

9999999999999999999999999999999999996
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