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There’s a Constant Demand for

ROBINSON'’S
PATENT BARLEY

And being a food itis a line you should most certainly
handle. There’s no more healthy and nourishing food
than this, and the profit is a good one. Why not have
this profit for yvourself?
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Write for sample and particulars, or ask your jobber tor it.

MAGOR, SON & CO., “sFu MONTREAL

Agents for thg Dominion of Canada
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grocer The Syrup Season is with us! {
" t,alk Are you taking full advantage of this? You will be doing a large
and-profitable trade if you are handling |
at one |
“Crown Brand” Corn S
% rown Dran orn Syrup
em the
L g Feature “Crown|’ Syrup and you will be amazed at the results.
; : It’s all anyone could wish for in point of flavor and quality.
ne time
is (th
b EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858 ;
53 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St James St., Montreal
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“Thistle”
Haddses

Known throughout the
Dominion for the virtues

of cleanliness, genuineness
and the natural flavor of
the freshly-caught and in-
stantly-canned fish, just as
they are taken from their
ocean home. The “This-
tle” brand is

A Quick |
“Turn Over’

You'll not find them lin-
gering on your shelves,
and they won’t eat up in-
terest on your invested
capital. No slime, no dirt,
no haste in canning. The
_“Thistle” brand gains in
popular favor with each
succeeding ‘year.

You can’t be “nilllb}ef\,ﬁitll
articles of questionable worth,
They will stick to your shelves
like a fly to molasses. You'll
become heart-sick and weary
with listing and re-listing them
on your stock sheets year in
and out. Read the brief de-
tails of three “nimble sixpence”
sellers below.

.

.r "A Nimble-Sixpence 1s Better
than a Slow Shilling’

The sign that is prominently displayed in the purchasing departments of some of the largest
retail stores in this country reads: “Money is made on turn-overs, lost on left-overs.”
presses buyers for the store to turn their stocks into money with the least possible delay.
- Quick “turn-overs” are as necessary -as staple -goods.

It im-

\

|

Cox ,S

Gelatine

As safe as a gold dollar to
stock—as certain as sunrise to
sell. The pure Gelatine that
never, never, never disappoints
the cook! In powdered or
shredded form.

o (
T
Coco
Fruitine

The pure, palatable, rich
and nourishing substitute
that is rapidly crowding
butter, oil and lard out of
the race for the favor of
the

economical  cooks

world over. No water or

It is

. A Quick
“Turn Qver”’

moisture in it.

because once used, it is
never given the ‘“go by.”
The demand grows con-
stantly and thereby it fol-
lows in the footsteps of
the established permanent

trade it has won abroad.

Arthur P. Tippet & Co., Agents

Toronto

Montreal
3 i
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys

HALIFAX, N.S.

Toblers

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemesn
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

MacLaren Img:nnl Cheese Co.

AGENCY DEPARTMENT

Agents for G v’ Specialties and Wholesal
Grocery Brokers
TORONTO, Ont. Dn}lﬁ'r. Mich.

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.
Manufacturers’ Agents and Grocery
Brokers

WAREHOUSEMEN
oan give close attention to few more firstclass
ol Highest

and White Beans

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

»
27 St. Sacrament Street,
TEL. MAIN 778

Montreal
BOND

Can give best quotations.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

Evaporated Apples

NEWFOUNDLAND

T A. MACNAB & CO.

GENTS
nnd OMMISSION MERCHANTS
Importers and exporters. Prom; ocareful at-
&n’:dhn and lord‘n
ble add : “Macnab,” 8t. John's.

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

and Cod Oils, White Beans, Peas, etc.

Green Cod, Skinless Cod, Herrings, Seal

Oodes: A,B,O, ummmm

POT AND PE
MAREET ADVANCING. UR PRICES ARE RIGHT

Lind rage Com any
73 Front St. Fast - RONTO

THE HARRY HORNE CO.
309-311 King Street West, Toronto
Grocery Brokers, Manufacturers’ Agents
and Importers of Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS
AND INVITE YOUR CORRESPONDENCE

WATSON & TRUESDALE

(Buccessors to Btuart, Watson & OCo.)

Whoilesale Commission Brokers and
Man ' Agents.
WINNIPEG N MAN.

Domestic and Foreign Agencies Solieited.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE

AGENT
Trade Established 12 Years.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Mcnhlhuu, Customs
Brokers and Manufacturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

Domestic and Foreign Agencies Solicited

BROKER, and MANUFACTURERS’

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Oanadian, British and Foreign Agencies SBolicited.
130 Chambers of Commerce. P.O. Box 1812

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885 ¥

If you are leoking fer trade with Irish merchants ~

M::m::ﬂn&n-’dmhm&'ﬂ

The lnuh Grocer, Provi-
sion and Gen Trades’
Journal.

10, Garfield Chambers, Belfast, Ireland

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

BUCHANAN & AHERN
Whelessls Commission Merchests sad lmperters
QUEBEC, Pr.Q,

Onuriu. Provisions, Sugars, lol-uu. Dried

Fruit aad Nuu. Grain Mi | Feed,
Fish, Fish Oll,

Ceor 4 Salicited

P.O.Box ®

W. G. PATRICK & CO.

Mnmlhctur:ti\ Agents
aad
Importers

77 York Street,

Toronto

DISTRIBUTORS, LIMITED
P. O. Drawer

EDMONTON, ALBERTA

Manufacturers’ Agents, Commissio= Mer-
P Wareh
Track don with all 4

A. Franocols Turcotte

Room 16, Morin Block
Quebeoc, - Canada

One or two more agencles wanted
FIRST CLASS CONNE

—MOOSE JAW-+

WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.

Promptness and Satisfaction guaranteed.
Business Solicited.

Exter
TINE
buyin
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ARE YOU
INTERESTED i

LE SYRUP?

Quality Guaranteed

tﬁ’n ALL SIZES—
e best .
\ Pints, quarts, hf. gals., gals. and 5-gal. tins.

. pn&m:iﬁon
§ . ever, Our Quotations---

offered ' Are the lowest ever named in the lﬁ:tory
to the trade. of the Syrup Trade.

WRITE NOW-—or see our travellers.

EBY-BLAIN,LIMITED

Wholesale Grqcers . , TORONTO

Why you ought to sell
KNOX GELATINE

First, because it pays you a good profit; second, because it is
sure to please your customers, both by its absolute purity and
because it makes two full quarts of gelatine to the package.

Extensive and persistent advertising has made KNOX GELA-
TINE easy for you to sell and when you start your customers
buying it, its quality will cause them to KEEP ON BUYING.

Chas. B. Knox Co.

JOHNSTOWN, N.Y.

CHARLES B, KNOX €O
Sy ik
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Persistent, forceful, attractive advertising
led the people of Canada to try COWAN'S
PERFECTION COCOA. Its perfect purity and

delicious flavour have made them all regular users.

The result is that Cowan’s Perfection Cocoa
is sold from the Atlantic to the Pacific, and
there is more of it sold than any other brand.

THE COWAN CO.

LIMITED

TORONTO,

ONTARIO

4
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) ‘SIMCOE Brand
Baked Beans

A popular line that has
found wide-spread favor
by reason of its unvaried
quality and generous
quantity.

All beans used in “Sim-
coe” Brand are guaran-

teed hand-picked, pro-
cessed with the great-
est care, and nothing
but the purest sauces
and spices are used.

A size to suit every
‘demand

I’s, 2’s, 3’s (Family)
and 3’s (Tall)

3’'s Family contain more beans than
3’s flat and at less price. The size
for you to feature.

Dominion Canners, Limited

Hamilton, Canada

ASK YOUR WHOLESALER FOR PRICES
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Modern Methods Spell Increased Trade !

And one of the most profit-
able business bringers yet in-
troduced into a grocery store
is the

BERKEL
Meat Slicer

This well-made and well-
finished machine is both an
ornament and attraction to
your store, and it slices all
kinds of boned meats with an
ease and accuracy that is sur-
prising. In the ‘““Berkel’” the
kaife is protected to prevent
accident, and is fitted with
automatic sharpener. It will
positively cut at least twice as
many slices to the pound as
is possible with a knife.

Will Slice Boiled Ham and Bacon

down to the last ounce.

Read what J. W, ISLLAND, a leading Toronto grocer, says:

“We wouldn't be without it, and we wouldn't selllit for
any money if we couldn’t get another.”

CANADIAN GROCER, of Dec. 30, 1910. af

Look into the merits
the ¢ Berkel”

ONE POUND OF HAM IN EACH PLATE

Cut with siicer—20 uniform slices. Cut with knife— 8 irregular pieces

Slicer. It will surely
increase your sales
of bacon and ham, and in-
cidentally put you in touch
with a number of new cus-
tomers.

Write to-day
Jor details.

CANADIAN AGENTS

W. A. FREEMAN (0.,

Limited

Hamilton, Ont.
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WAGSTAFFE’S

FINE OLD ENGLISH, 1911

Seville Orange Marmalade - Green Fig Marmalade

(ALL ORANGES AND SUGAR)

Fig and Lemon Marmalade Ginger Marmalade
Pineapple Marmalade Jelly Shred Marmalade

GUARANTEED FREE FROM PRESERVATIVES,
GLUCOSE OR COLORING

s The most up-to-date Fruit Preserving Plant in Canada, costing
upwards of $75,000.00 when completed.

WAGSTAFFE LIMITED

Pure Fruit Prgservers HAMILTON
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| L o o3 NECTAR |

81scurtd

CRISP AND TASTY BEYOND COMPARISON
WITH ITS DELICIOUS CREAM FILLING. JUST THE GOODS

TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

i FOR

. WINTER PACK

gl : OF

I ;~ BAKED BEANS, SOUPS,
! MEATS, CONDENSED MILK,
?; EVAPORATED MILK. &
\? .
! !
| Sanitary Can Co.; Ltd., |
| Niagara Falls, Ogv-/ ’
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Give your Goods a Chance!

It is quite useless to spend time and money
perfecting your product if it reaches its destina-
tion in a battered and damaged condition. Insure
delivery in a clean, fresh and attractive condition

“H. and D.”
Corrugated Fibre Board Boxes

The modern package that protects from water, damp and damage.

by packing your wares in

We have an “H. and D.” Box that will exaetly suit the_ article you have to ship;
the package is neat, attractive and strong; and, being much lighter than wood, saves you
a big amount in freight And it saves packer’s'time and storage space too.

Write us TO-DAY saying what you have to ship. Ask for free
booklet “How to Pack It.”

The Hinde & Dauch Paper Co., Limited

TORONTO, - CANADA

Swiss Cheese

Your customers are becoming more and more particular aboulg the quality and purity of their
foodstuffs, and that is why it will pay you to recommend to them

Otto Wartmann’s Emmenthal Cheese 4

which is absolutely pure. Mauuf;u-tnﬁd in the valley of Emmenthal, Switzerland, from milk
of the highest quality and guaranteed unskimmed. It is so rich and creamy that it will please
even your most particular customers. ;

IT IS SUPERIOR
to the Gruyere cheese, which is made of partly skimmed milk, and  which, therefore, cannot
have that delicious flavor which has done much to make the Emmenthal cheese famous. Further,
the Gruyere loaves are 1-3 or 1-2 smaller than the lIimmenthaler.

BEWARE OF IMITATIONS

Such has been the success and reputation gained by IEmmenthal cheese that many manufacturers,
both in Canada and the United States, have tried to imitate it.

Note:—We import ours direct from Switzerland, and in very large quantities, so that we are in a
position to quote you the right prices.

WRITE FOR PRICES
YOUR ORDER WILL HAVE OUR BEST ATTENTION AND WILL BE PROMPTLY ATTENDED TO.

Enquiries from Enquiries from all
Ontario to our
Toronto office.

of Canada outside
of Ontario to our
Montreal office.

vl A AR TS,
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The Star Egd Delivery Service °

Get the reputation of being up to the minute. Your
customers judge your store by your delivery methods.

STAR EGC CARRIERS AND TRAYS

FOR SAFE EGG DELIVERY
The SURE, SAFE, SANITARY SERVICE.

Made in one and two dozen sizes.

They deliver full count dozens and no more without breakage—save your clesks’' time and cost
you less to use than paper bags or boxes. You can be’ up to date, satisfy your customers, and use
Star Service for less money than you are spending now—Get your pen—Ask your Jobber and write -
for our booklets “ No Broken Eggs”™ and " Advertising Suggestions for Star Egg Trays.” Both
worth while.

Star Egg Carriers are licensed under Canadian Patent No 96566, to be used only with trays supplied by us Manufacturers,
jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent

rights and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

The Best, The Sweetest
and The Cheap€st
Free Lathering Soap

in the Market.

GUARANTEED GENUINE 2o
William Gossage & Sons, Ltd., Widnes, Eng.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.
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In the Lead for
.75 Years |

FOR the above lengthy
period, during which
tea has been the popular
drink of the British peo-
ple, RIDGWAY’S TEA,
one of the first imported,
has always been in the
front rank.

Ridgway’s
Teas

because of the care in
selection and the art
shown in blending, have
always enjoyed the highest
reputation for quality and
flavor, and will surely be
as welcome in the homes
of Canada as they are
elsewhere.

| Good tea means good
( trade! Why not try a line
of RIDGWAY'’'S? The
housewife will surely
place her grocery order
where she gets her tea,
and it is ‘up to you’ to get
her custom by selling her
good tea—RIDGWAY'S.

In the same standard
class are

Ridgway’s Coffee and Cocoa

Better send aleng to-day for
detalls and prices

Donnelly,Watson & Brown
Calgary and Vancouver Limited
SOLE AGENTS for ALBERTA and BRITISH COLUMBIA

%

Stop and Consider

et -

what it means to have
lines which will make

customers! Stock

Rowat’s
Picklcs

AND

Paterson’s

Sauce

and you will materially
strengthen your hold on
your trade.

Rowat & Co.

Canadian Distributors :

Snowdon & Ebbitt, 325 Coristine
Building, Montreal, Quebec,
Ontario, Manitoba and the North-
West; F. K. Warren, Halifax,
N.S.; F. H. Tippett & Co., St.
John, N.B.; C. E; Jarvis & Co.,
Vancouver, B.C. /
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Three of

our
Leaders

Sold by all Jobbers

Cane’s Washboards

are the Best and Cheapest..

We make this statement - without any reser-
vation because /'we know that Cane’s Wash-
boards are better made, from better materials,
than any otherline of washboardson the market,
at anywhere near—the same price.

The high-class finish and appear-
ance of Cane’s Washboards are in
keeping with the soundness of
their quality.

The Wm. Cane
& Sons Co., Ltd.

NEWMARKET, ONTARIO

TO THE WHOLESALE TRADE ;

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782.

Ask us for prices before filling
your orders for the coming season

West India Co., Limited

COLES MANUFACTURING CoO.

1625 North 23rd St., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: Todhunter, Mitchell & Co.
Toronto: Young Bros., Vancouver, B.C. Wm, Braid, Vancouver
B.C.: L. T. Mewburne & Co., Calgary, Alta.

e
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Mitchell & Co.
id, Vancouver
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T. O. BAXTER, 25 Front St. E., Toronto.
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Right in the Grocer’s Line

After typhoid or scarlet fever, anaemia,
pneumonia, grippe, or any exhausting

disease, Doctors recommend

Brand’s Essence of Beef

It is a clear, amber-colored jelly and can best be taken in this form, though
it is easily assimilated in any manner the Doctor orders.

The merits of Brand’s Essence of Beef have been attested in all countries
of the world, and, wherever introduced, it has found a ready sale.

Brand and Co. are at present actively engaged in bringing this preparation
before the medical profession of Canada, and already grocers in many parts of
the country are receiving enquiries for Brand’s.

Put up In glass and tins. 8S8hows a good profit for the merchant.

WRITE FOR PARTICULARS TO
H. HUBBARD, 27 Common St., Montreal

BRAND & CO., e T aee London, England

To Retailers---

. 1
Wi ¥ast of Fort Willizi untie e it B
‘B

0 i we will rebate you 25 cents per case

m{z‘& o on all purchases of
ORK U.S A

COROES o LK
M Borden’s Eagle Brand

The Original
Send wholesalers’ invoices to Montreal office, showing purchase at $5.75 per case.

(_ Order from Grocery ‘Salesmen.

Wm. H. Dﬁnn Borden’s Condensed Milk Co.,

Selling Representative ; “Leaders of Quality” Est. 1857
for Eastern Canada Originators of Condensed Milk and largest
396 St. Paul Street, Montreal Manufacturers of Milk Products in the world.
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“For Old Acquaintance Sake”

is all right sometimes
BUT NOT IN BUSINESS

“FOR PROFIT SAKE"
WILL SUIT YOU BETTER

n‘ i3 Shows you a profit of 607, To BAcco

and gives your customers
g . much more for their

B

3 e T TR ST -

1!’ ¥ | money than other brands,

i : and is

1. Guaranteed Absolutely Pure Rock City Tobacco Go.
b | Sold from Ocean to Ocean Quebec - and - Winnipsg

ON MERIT

5 R
Better Profit ASEPT e

Bigger Business

are assured every grocer who is
handling

ST. GEORGE
Evaporated Milk

SWEETENED

THE ENEMY OF DIRT T

Recommends Itself for 5 Reasons

1. It saves labor. There’s not half
the rubbing required.

2. It prevents disease. It is thor-
oughly antiseptic.

T ; It is odorless.
Its purity is unequalled, and it cannot

fail to enhante your reputation for
! handling ‘guality’ goods.

§ The finest sybstitute known for fresh
! cow’s milk. /

4, Itis harmless. It will not damage
the most delicate fabric.

5. It is economical. A 5c. packet
makes 4 gallons of liquid soap.

Try a case. You will be astonished to find
how soon it is gone.

- Order from Your Jobber.

We also cdn, from the richest country
milk and pure sugar, the following
guaranteed brands of condensed milk:--

“BANNER” and “PRINCESS” Brands

3 Try them! They will satisfy your
particular customers.

J. MALCOLM & SON

ST. GEORGE, - ONTARIO

Tue ASEPTO MANUFACTURING CO.
ST. JOHN, N.B.

Agents: Rose & Laflamme, Limited, Montreal
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The Sugar that has Stood the Test of Time

Extra Granulated Sugar

First made in 1854 by John Redpath and
to-day by the largest and best equipped Sugar
Refinery in Canada.

It is a matter of pride with us to turn out
nothing but the best. We will stop business
when we stop doing that.

All Grocers who have regard for the best
and most permanent custom will give “Redpath”
Sugars first place.

Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in “Red Seal”
Golden Yellow. dust proof cartons. :
The Canada Sugar Refining Co.,

Limited
Montreal, Can.

Established in 1854 by John Redpath

Flavouring

In Daily Use!

Increase your profit and insure satisfaction by selling

Sterling Brand
Jellies and Flavouring Extracts.

They are noted for their fullness of strength and pur-

ity,_ and they retain, to a remarkable degree, the natural
fruit Aavour.

Keep a generous stock of these rapid sellers.

GET OUR PRICES

THE T. A. LYTLE COMPANY, LIMITED,
Sterling Road, - - - - Toronto

- on each bottle of Shirriff’s True

Have Your Wife
Try a Bottle

Take home a bottle of Shirriff’s
True Vanilla to-night. Have
your wife use it for flavoring her
sauces, puddings and cakes. Get
her verdict. Then you’ll know
how pleased other women—your
customers—will be when they

have tried it on your

Mexican  recommendation.
Vanilla Bean

Shirriffs
True Vanilla

is made from first-quality Mexican
Vanilla Beans. It is the REAL

extract—aged until its strength,

flavor and bouquet excel all others.
Very economical—a little drop

goes a long way.

You are doing your customer a

good service in persuading her to
try Shirriff’s True Vanilla in place
of extracts which are vanilla in

name only. There is a good profit

Vanilla. Each bottle you sell
is “another step gained in the

“good will” of your customer.

Imperial Extract. Co. |

TORONTO - “ CANADA

d
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NOTHING like them, they are unique.

The next best line to

MEADOW CREAM SODAS

has a long way to go, and on top of this superiority of quality. The Meadow Cream
Soda Package is the largest for the money in the trade. No wonder so many dealers
push them as one of their leading lines.

Meadow Cream Sodas are distinguished
by a degree of dainty, lasting crispness that places them in a class by themselves.

Why don’t you try them?

THE W. J. CROTHERS CO. - Kingston, Ont.

ONE PACKAGE MAKES
SIX FULL QUARTS

If you want a rapid seller—one that will
appeal to your women customers all the year
around, just order

MINUTE TAPIOCA

You couldn’t have a better selling line than Minute
Tapioca. [t requires no soaking, and in fifteen minutes
a delicious pudding can be made, ready to serve. Minute
Tapioca is made in a factory that is unequalled in its
sanitary construction, by a psocess that assures a pro-
duct of absolute purity.

Ask your Jobber for
Minute Tapioca

Minute Tapioca Co.

ORANGE, MASS.

Canadian Representatives: Canadian
Specialty Co., Toronto; R. B. Hall &
Son, MJr real; W. S. Clawson & Co.,
St. John, N.B

The Perfection
of Quality.

Johnston, Baird & Co.

Glasgow, Scotiand

Agents:--Maclure & Langley, Ltd., 12 Front E., Toronto, 604
Liodsay Bldg., Montreal; W. L. McKenzie & Co. Winnipeg; R. Robert-
son & Co., Vancouver and Victoria.

stock and feature

SAFE — RICH — PURE

Three sufficient reasons why every grocer should

Canada First Evaporated Milk

SAFE, because it is canned in air-tight, sanitary
cans, without the use of acid or solder.

RICH, because Government Bulletin No. 208 has
found it richest in genuine food value.

PURE, because its preparation is one long tale of
care, skill and cleanliness.

A line that pays you well to recommend !
MADE IN CANADA BY CANADIANS.

The
Aylmer
Condensed
Milk Co., Ltd.

Aylmer,
Ont.

Head Offices:
Hamilton, Ont.

rn



hed

=am
lers

THE CANADIAN GROCER

==THERE ARE MANY REASONS=——

WHY YOU SHOULD HANDLE

ST. LAWRENCE GRANULATED

From the quality argument you can get no better sugar, but just now when prices
are so low it gives every retailer the opportunity of securing this highest grade
sugar at the lowest price and it is as profitable handling as other cheaper grades.

THE ST. LAWRENCE SUGAR REFINING CO, LIMITED, MONTREAL

MATHIEU'S
SYRUP

of Tar and Cod Liver Oil

has a more certain sale
than most remedies. Itis
largely advertised, so that
every one is familiar with
the name.

It has been so successful in
effecting cures that every
user is a publisher of its
excellent qualities.

Its sales have increased
wonderfully everywhere.
Itis a sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever.

See that you are well sup-
plied with both, as the sea-
son of Colds is now on.

J. L.MATHIEU CO., Props.
SHERBROOKE, P. Q.

Distributors forWestern Canad a

Foley Bros., Larson & Co., Wholesale Grocers and Confectiocers
Winnipeg, Edmonton, Vancouver

L. Chaput, Fils & Cie., Wholesale Depot, Montreal

Branch: Sault Ste. Marie

The

Only
Account
Register |

THAT will fit
any safe.

THAT takes
little counter
space. Sheets lift out and fit any space

USED OVER THREE YEARS

Newmarket, Ont., Jan. 3, 1911,

Am pleased with the new Commercial Register
which I purchased of you. 1 used the old one over three
years, and while it was in good order, it became too small
for my increased business.

I have examined others, but still think yours takes
the lead.

G. H. KNOWLES.

Send postal—we will mail you full information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

BIGGER AND BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
** Aurora ”’ is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and fetails at 40c., leaving you a splendid profit.

W. H. GILLARD ®&® CO,, 5

Hamilton, Ont.
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Your particular customer
wants the best!

WHITE
DOVE
COCOA-
NUT

because of its purity
and quality, is the
acknowledged leader
in Cocoanuts!

The iriend of all who
cook!

W. P. Downey,

MONTREAL

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They den’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER”

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

The W. H. ESCOTT CO.

WHOLESALE

Grocery Brokers

187 BANNATYNE AVENUE

COVERING

CORRESPONDENCE SOLICITED
e

i MANITOBA ane SASKATCHEWAN

THE CANADIAN GROCER

Does Advertising
Help" You Any?

¢ As between\ two brands of the same

product, one advertised to consumers,
and the other/not, can't you practically
always sell the advertised one easier?

¢ Apply your answer to our Drome-
dary Dates, which are and have been
advertised to your customers in all the
leading magazines, as compared with
ordinary bulk dates. Is there any
comparison as to their comparative
salability ?

Y And we bhaven’'t mentioned one very
important fact—their relative attrac-
tiveness. Dromedary Dates, selected
fruit, clean and moist in a tight car-
ton: and bulk dates, exposed to the
dust and sold from a broken and
crumbling bundle.

Y The carton means a good deal more
in dates than it means in most other
things.

We also pack ROYAL EXCELSIOR and
ANCHOR BRAND package dates
hY

The Hills Brathers Co.

Beach and Washington Sts., NEW YORK

——WARMINTON’S

Shipping Specialties
STRAPPING, CLUTCH NAILS, PAIL HOOKS, BYC.
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

MILK PUDDING

is becoming more
and more popular in
the household, as its
ingredients are thor-
oughly wholesome
and of a nutritious

nature.

No Milk Required

nor has much time
to be spentin prepar-
ation. Just what the
housewife wants.

No difficulty in sell-
ing and

it Pays Well

S.H. EWING & SONS

Montreal and Toronto”

SUCHARD’S COCOA

This is the season to push SUCHARD'S

COCOA. From now on Cocoa will be in

demand daily. It pays to sell the best. We

guarantee Suchard’s Cocoa against all other

makes. Delicious in flaver. Prices just right.

FRANK L. BENEDICT & CO., Montreal
Agents

Leard’s Lobsters, Canned Chicken,
Chicken Soup and Quahaugs.
Write for prices,

W. A. LEARD
SUMMERSIDE, P.E.L

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prises. Phone order eur expense

TORONTO SALT WORKS
TORONTO, ONT. Guo. J. Or1ry, MANAGER

18

- P A AL g




10re
ar in
1S its
thor-
iome

tious

lired

time
‘par-
t the

UCHARD'S
will be in
e best. We
15t all other
8 just right.

.» Montreal

SALT

pt shipments
' eur sxpemse

PRKS

oy, MAoviens

THE CANADIAN GROCER

JAPAN TEAS

Are BEST Value on the Market to-day.

S. T. Nishimura & Co., - Montreal

DON'T/RUN CHANCES,
wits xducustomsns. oxt s Livs
GCabinet Brand

Maple Syrup

has stood the test of years
of success. It is reliable.
1t sells well It gives a
good margin of profit.

SAVE FREIGHT
DROP SHIPMENTS KITCHEN MOLASSES
MAPLE SUGAR TEA ROSE DRIPS

lmperial S)’l'llp CO.,Limited, Montreal

PEEK
FREAN'S
PAT-A-GAKE

BISCUITS

Dainty Shortbread Squares.

Over 425,000,000 sold in one year.

PEEK, FREAN & CO., LTD.,LONDON, ENC.

BIG

Your Particular Customer will welcome your recommendation to try this line! None but small,
selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices

are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves
a ‘real’ good margin of profit for YOU. Try a case.

JOHN W. BICKLE & GREENING (J. A. HENDERSON) HAMILTON

Canadian Agents

Ask your wholesaler.

who s taatne BJELLAND’S
——— 041§ Smoked Herrings in Bouillon
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.

BRAND

Our travellers have specials in:

Mall orders specially looked after.

‘ﬁ

Dried Fruits of all kinds, Currants, Raisins, Peaches,
Evaporated Apples, Figs.

200 Kegs Labrador Sea Trout. Very fine red fish.

Fine assortment of TARTAN Brand Canned Fruits
and Vegetables.

.L«Ac"&“’:r-‘;t;‘.“ Wk

it BALFOUR, SMYE & CO., 225 HAMILTON

THE MOLASSES THAT

INCREASES SALES!

Apart from the unquestioned quality and
flavor of

it GINGERBREAD

BRAND

MOLASSES

it will sell readily because the large
variety of sizes in which it is put up can-
! not fail to suit every individual require-
i ‘ ment of your customers.

; Gingerbread Brand is a strong baker,
of good body, and a profitable line to
handle.

S TR

T

Put up in tins—2's, 3's, 5's, 10’s and
i 20's; pails—1’s, 2's, 3's and 5’ andn
! ' barrels and halves.

o ——

GIVE YOUR WHOLESALER A TRIAL ORDER

The Dominion Molasses Co.,

6L j LIMITED

HALIFAX NOVA SCOTIA

The Package of Quality!

You can be sure of the flavor, goodness, quality and
wholesomeness of every packet of GRAHAM WAFERS---
if they come from Telfer Bros. They are golden-brown
squares of nourishment, and always reach you in a fresh
and appetizing condition,

]

1

t
{14

|

1

FEATURE THIS LINE—IT PAYS.

Telfer Bros., Ltd., collingwood, ont.

Branches:
TORONTO

WINNIPEG HAMILTON

FORT WILLIAM

Grocery Profit Insurance

q You can get Insurance against many losses,
but none to prevent loss of profits.

(] The best profit insurance is a stock of salable
goods; most of the ‘‘dead
stock.”

losses result from

{ HEINZ PURE FOOD PRODUCTS are the
kind of goods that are ‘‘Safe to Buy” and ‘‘Safe

to Sell,” because always salable.

(] The 57 Varieties are every one guaranteed Pure
and guaranteed to please, or money back. You
take no chances when stocked with reliable brands

that are advertised and backed by their makers.

H. J. HEINZ COMPANY

New York Pittsburgh

Chicago London
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Strong, delicious Coffee can be prepared in one moment without trouble by using

SYMINGTON'S GOFFEE ESSENG

Peaches,

ed fish.

'd Fruits Your customers will appreciate this, and when they find that
SYMINGTON'S has the flavor, strength and aroma of the finest Coffee
b5 will become regular buyers. It is the purest and most economical of

all Coffee Essences.

Thos. Symington & Co., Edinburgh and London

~GENTS:— Ontario—Messrs W. B. Bavley & Co.. Toronto. Quebec Messrs. F. L.
Benedict & Co., Mcntreal. Vancouverand Winnipeg-—Messrs. Shallcross, Macaulay & Co.

nce ~ i & ,"IHE
This Was No Joke Flysac Flycatcher

The other day over in the Town of G--, Ontario, Mrs. It
came into Mr. B.s store and asked for a couple of pack-
B ages of Dye. He only kept the old-style Dyes, and
g asked her if she knew what kind of cloth her goods \\‘(‘1':]'
5 made of. Mrs. R. said she wasn’t sure, so he advisec poe -
% her to go home and make the following test:— /OC ﬁ€7
[ salable % “First to take a small piece of the goods and ravel <

8t out the threads each way of the cloth, then put a match éOL’ 0

1 ‘“dead y to them. Cotton would be apt to burn freely with little ~

odor. Wool might merely singe and be apt to give out .

a disagreeable odor, something like burning hair. Silk 50 ngc‘gs

would burn less freely than Cotton and smell like burn-

ing Wool. Now, if it did not smell very much she was

to use a Dye for Cotton, if it did she was to use a Wool $ -

' Dye, but she was to look out to see that it did not smell [273

) are the too. much or too little. ; :

Unfortunately, Mrs. R. had a cold in her head at the

id “Safe . time and ecould not smell anything, so she naturally ﬁei’

4 thought that the goods were Cotton, and used the Cot-

ton Dye. It turned out that her goods were really all

Wool and naturally her Dyeing was a failure. 1,000

E Since then Mr. R. has put in an assortment of o

DY-0-LA, the Guaranteed ONE DYE for ALL KINDS of ﬁ
2ECES.,

British Manufacture

An
effective
worker
under
any
condit-
1078

= cloth, which does away with all chance of using the
zed Pure wrong Dye for the Goods one has to color.
Mrs. R. is naturally much relieved, as well as Mr. B.'s

k. You other Lady Customers. ’ I
Get the idea? Nothing like pleasing your Lady Cus-
e brands tomers to retain their Patronage.”

The Annual Spring Dyeing among the Ladies is just

ak i starting in, and now is the time to get busy. : s : . .
ers DY-0-LA Is the Dye they want—4sk them. into buying any inferior lines,
DROP A POSTAL FOR FULL PARTICULARS RE but send us yo
SPECIAL SPLENDID OFFER SHOWING HOW YOU d y 1.}1‘ order now to
MAKE 126% PROFIT ON ALL DY-O-LA THAT YOU ensure early delxvery.
SELL—AND HOW YOU DO NOT HAVE TO BUY ANY

SPECIAL QUANTITY TO TAKE ADVANTAGE OF THIS We Guarantee 1009, Profit

MORE THAN LIBERAL OFFER.
HODGSON, SUMNER CO., LIMITED
The Johnson-Richardson Co. 345351 5. Pund Sivast M il

Montreal Qu.. Limited Exclusive Agents for Provinces of Quetec, Ontario, New Brunswick, Nova Scotia
’ and Prince Edward Island.

London

)

7
Cream Custard

The Cream of All Custards
Sold in 5 Cent Packages, and 10, 15 and 25 Cent Tins
Make an Early Start with this New Line. It Will Be All the Rage

Agents for Ontario— THE HARRY HORNE CO., 309-311 King Street West, Toronto
Valuable Buying Agencies waiting for Progressive Brokers in each of the Provinces of Canada
Address: FOSTER CLARK LTD, Maidstone, England

| ||
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(GOLDEN BUTTERFLY BRAND)

FUSSELL'’S && CREAM

Has the largest sale throughout the world of any Real Cream. Not a substitute;

; not con
densed ; no preservative; no deception---JUST HONEST THICK CREAM.
DIHICK‘ :R Samples and particulars of Ray & Windle, Vancouver, for Eritish Columbia and Yukon District; W. H. Escctt.
! 137 Bannatyne Avenue, Winnipeg, for' Manitoba and Saskatchewan: C. Fairall Fisher, 22 St. John st Montreal, for
(STERILIZE Quebee | MeKelvie & Cardell Co., Jad., Edmonton, for Alberta  The Harry Horne Co., 309 King St. West, Toronto, for
* -y m (L—L-Ce/u‘ Ontario : R. B. Colwell, 265 Barrington Street, Halifax, for Nova Scotia : W. A. Simonds, St. Juhn, for Nvu'lirun»\nu:k' or
Ay E

\
4, Monument Stre¢
“Nos Ty ONDON. EC

FUSSELL & CO., LTD., 4 Monument Street, London, Eng.

Big Stock

<o TEAS

For sale at less than present
cost of importation.

Japan Teas:
150 4 Chests Early May picked
Japan Tea ... . at 18c. per lb.

You will find this Tea difficult to match for less than 20c.)

Black and Green Teas:
At 12ic., 134c. and 14ic. per Ib.
Write for Samples and
Quotations.

We get the business because
we have the values.

ROBERT SIMPSON & CO.

Importers of Teas, Coffees, Spices
and Wholesale Grocery Specialists

Phones No. 3541 and 3444
Cor. Gore and Hughson Streets, HAMILTON, ONT.

No Grocer
can afford

to do business
without a

Eureka

Refrigerator

Goods will keep
longer and in
better condi-
tion than in
anything else.
The Eureka
Patented Sys-

\ tem is an abso-
lute guarantee against Foul and Stagnant
Air. Write for New Catalogue.

Eureka Refrigerator Co., Ltd.
56 Noble Street, Toronto

McLean’s Cocoanut

ALWAYS SELLS WELL BECAUSE IT IS
PURE AND OF EXQUISITE FLAVOR.

;‘m
Canadian
Cocoanut,

L0 N, (D(OANUT

“\.‘.
LEN

Sole Makers,
Montreal,
~ Quebec

N
W

Z
%

Sells at Sight to Every HouSEWIfE e

The mere mention of the word “‘economy” is enough to rivet
the housewife’s attention, and

KOKOBUT

Pure Vegetable Butter

is not only much more economical than butter and other
animal products, but its flavor 1s very delicious, and it is free
from odor. ""KOKOBUT " is guaranteed absolutéls pure.
contains no water or salt and never becomes rancid Give
this rapid seller the prominence it deserves! No kitchen is
complete without it Packed in 1, 5, 10, 20, and 50 Ib,
packages and tins,

SOLE MANUFACTURERS

Cocoa-Nut Butters, Limited
z . MONTREAL

TR

206 Papineau Avenue
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Increase
Your Salary

$5 to $10
Per Week

Acting as circulation representative
ior the MacLean Publishing Company is
in itselfi an excellent business training.

By looking aiter the new and renewal
subscriptions of their thirteen publica-
tions you can increase your present in-
come at least $5.00 each week.

One hour a day is ample time to en-
able vou to earn this salary.

Competent representatives will be giv-
en charge of our entire business in their
respective towns—securing renewal or-
ders also new business.

This work is pleasant and does not re-
quire experience.

No matter what size your town may
be there is plenty of opportunity icr a
circulation representative of The Mac-
Lean Publishing Company to earn five
dollars every week, in addition to his
present salary.

Write at once for particulars.

MacLean Publishing Co.

143-149 University Ave. Toronto, Ont.

You are the man we want

—that is, if we haven’t yet had the pleasure

of putting an
ELGIN
National Coffee Mill

in your store. Nomill can match the “Elgin”
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
Equipped with special adjuster device and
the new style force feed steel-cutting grinders

Ask any of the following jobbers
for our illustrated catalogue:
WINNIPEG—G. F. & J. Galt (and
branches): The Codville Co. (and
branches); Foley Bros., Larson &
Co. (and branches).

VANCOUVER—The W. H. Malkin
Co., Ltd., Wm. Braid & Co.: Kelly,
Douglas & Co , Ltd.

HAMILTON—James Turner & Co.:
Balfour, Smye & Co.; McPherson,
Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON—Gorman, Eckert& Co.

ST JOHN, N.B—G. E. Barbour &
Co.: Dearborn & Co.

REGINA, Sask. Campbell, Wilson
& Smith.

MONTREAL — The Canadian Fair-
banks Co. (and branches).

EDMONTON, ALTA.—The A. Mac-
Donald Co.

Woodruff & Edwards
co.
ELGIN, ILL., U.S.A.

Cea Dints
Jfor Retailers

By JOHN H. BLAKE

q This book, written by a practical tea man, contains
information which will be of great value to every grocer.
There are ten chapters, one being devoted to each of the
following subjects :—

The Tea Gardens of the World

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bi:lk versus Package Teas

How to Establish a Tea Trade

Tea Blending

(275 pages) (24 full-page lilustrations)

Sent to any address on receipt of $2.00.

Macean JPublishing Company

(Technical Book Department)
143-149 University Ave., TORONTO
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DON'T SHUT YOUR EYES

to the importance of pure foodstuffs. The health of your customers and their |\
families depends largely on the purity of the articles you sell them,and you are N
seriously 3eopard1z1ng your chances of retaining their good-will if you sell them \
anything that is not pure.

PRIDE OF CANADA
Maple Syrup and Maple Sar

T

<

Guaranteed
Absolutely

Pure

because our brands are made in the maple groves, right where the sap
runs from the trees. We use it ONLY. No temptation to adulterate.

Our sap is supplied by members ot our Association, composed of
farmers owning groves in the famous Eastern Townships, the finest
maple district in Canada. Each member has a personal interest in our
packing absolutely pure maple products.

} : . Innumerable Government Tests have proved
v Spec:1al Note :—our claims. Never has a sample of our brand
been found adulterated.

The Maple Tree Producers Association®

MONTREAL. Toronto Office, 512 Dundas Street
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Leslie’s Weekly Gives Some Points on the
Selling Quality of Food in Packages——

“Few things have done so much for the health and Anyone familiar with the ordinary grocery store
comfort of the family and economy in its care as
the putting up of food in packages, and from a ;
Sanltary po]nt of v]ew it is one of the great achieve- 1'915, boxes or chests to (lllh[, flies and the constant
ments of the age. Under the old method of selling handling by hands that are at best not over-clean.
goods in bulk, the food thus sold was exposed to all ;
sorts of contammatlon and infection, and in a large
majority of cases to deterioration in quality. Al- of even the same quality of article carefully packed
most all foods deteriorate quickly when exposed to
the air, and their food value, as well as their palat- : =
ability, is rapidly reduced. pensive than the package goods.

knows how goods sold in bulk are exposed in bar-

If food thus sold could be bought at half the price

in air-tight packages, it would still be more ex-

Last year 23,087,810 packages of “SALADA” Tea were sold. That represents 23,087,810
purchases by people who know that “SALADA ”’ represents the utmost in tea value and tea

quality. It represents 23,087,810 sales by grocers who recognize that “SALADA’ makes
possible quick turnovers, small stocks, attractive display. It is quickly and profitably handled.

TR ———
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Dealer’s Quandary as to His Profits

/

Correspondent Asks How Prompt and Cheerful Payment of Bills Would In- \
fluence Price of Goods he Buys—Some Pointers in the Securing of ‘‘Insidest’’
Price on Lines Where Competition Obtained.

Dear S This department has been
ol greatl interest to me and I have of-
ten been tempted to put in an oar.

By the way, I buy—'s gelatine in
dozens at §1 per dozen. I wish to
raise this question : How does prompt
and cheerful payment of bills bear on
getting inside prices? I do a small
business in groceries, crockery and
$10,000 to $11,000 I year
Most -0l “my grocery bills are paid by
check to salesmen, and as soon as' pos-
sible after they (goods or salesmen)
enter my, store I settle in full and if 1
have any kick it is done pleasantly. 1
am interested in store expenses, espe-
cially in a small business like my own
I figare on $900 expense, not counting
my own labor. 1 figure on the follow-
ing items of expense : Rent, salary,
fucl, lights, watchman, taxes, insur-
horse-keep, telephone, interest,
and less than $10 for incidentals. Last
vear sales were $11,227 ; expenses, as
above, 8 per cent. of sales. 1 cannot
figure more than 20 per cent. average
profit on and crockery
run more, but groceries, on account of
small profit on sugar, etc., run less. I
might add that shoe sales were $4,000,
crockery not known, but probably not
more than $1,000. I am in a town of
1,000, seven selling groceries, and five
selling shoes and crockery. Our com-
bined manufactories employ not more
than sixty hands, most all men. Who
is doing better under like circumstanc-
es, and how do they do it ?

J. BLANK

Concessions to Customers.

shoes,

ance,

sales. Shoes

The “‘prompt and cheeriul payment of
bills’” is of the first importance, not so
much, perhaps, in directly securing lower
prices as in establishing ‘‘bang up”
credit. But this method of payment
will enable any buyer to secure inside
prices by insisticg upon getting them
I.ook at it from your own standpoint.

If you have a prompt-paying customer
you are willing to make concessions to
him first of all. Not that you do it un-
solicited—you are apt to think it’$sgll
right to get full figures as long as he’s
willing to pay such. But let him ask
for some concession or other and you'll
give him anything in reason and some-
times more. It’'s just the same with

By Henry Johnson, Jr.

jobbers—they’re human, you see. If you
simply pay what they ask and make no
complaint, why, they’'ll willingly Ilet
you do that, no matter how long you do
business with them ; but, if you ‘‘wake
up’’ some day and make a protest,
you'll find them ‘“‘Johnny on the spot”
for making you inside figures. But the
way to buy is not to kick. Do your
kicking beforehand, with the salesman,
or, if you order by mail, place a limit
on what you’ll pay for a given item.
Best Way to Sell.

I used to sell considerable goods to
Charley Ott, who runs a big share of
the great ——business, in ——. When 1
suw him he’d always look pleasant and
say : ‘““Good morning, Mr. .Johnson.”

I'd quote prices after the usual greet-
ing and ask if he needed any goods. If
he bought, I'd know my prices were
strictly right. If he said : ‘“No, I'm
filled up to-day,” and passed me a plea-
sant smile, I knew I was too high. He'd
play fair—as all good buyers do ; that
is, if I were right, I'd get the order
without any bluffing. Thus I always felt
safe to make a lower figure—give my
‘‘insidest’’ price, in fact, if I did-fiot
sell him on first figures. 1 sometimes,
before I knew him well, used to ask him
what he paid last. But he had always
‘“forgotten,”” so I gave that up. But the
minute I struck the proper figure he’'d
order ten or fifteen boxes

Best Way to Buy.

Now, it’s just so in buying. Know
your market. Be familiar with the best
price for which yvou can expect to get
the goods anywhere. Then, ii your sales-
man names you the correct figure, close
with him. If he does not name the right
price on an article on which there is ro
set price to the retail trade, don’t argue
or bargain with him. .Just tell him you
can't, buy. He mayv ask the reason. Tell
him, plainly, in so many words: ‘‘Be-
c‘\usc{}-*éun buy at a lower figure ; just
the same goods, not ‘just as good’, and
I must buy as low as possible in order
to do my business justice.”

Take that stand. Stay by it. Let
everybody understand that that is just

your position and you cannot deviate
from it.

In order to be so posted you must read
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and listen ; ask questions; be alert ;
think. Think deeply of your business all
the time. Try to find the short cuts and
the lines of least resistance. In this
way, imperceptibly almost, you will add
a pennv here and another there, gra-
dually swelling the percentage of difier-
ence between cost and selling price, un-
til you have materially increased ycur
earnings. And that’s the way profit will
Zrow.

Not Enough to Estimate.

I'm not clear whether my firiend is
selline  $11.000 or $16,000. He makes
two amounts of it. Ii, however, he's
selling $11,000 at 20 per cent. margin on
sales and paying only $900 per year ex-
penses, he’s still doing very well. His
own returns in this case would be $1,300.
On such a business this would be a very
satisfactory showing. If he’s selling
$16,000 on $900 expense, he’s doing so
remarkably well that few can hope to
equal him and in his small town, w_i!,h
limited opportunities for wasteful spend-
ing, he should be comfortably well off in
a few years. But is he only spending
$900 7 Is he sure of this? Is it not
mere estimate ? He says he figures thus
and so; but does he do more than

\‘ﬁgure” ? It won’t do simply to estim-
ate. He must KNOW.

Wants More Concise Figures.

I'd like much to hear more from this
correspondent, ~for he is a thoughtful
man \\'it’h “earnest aims and seems to be
in a fair way to make a considerable
success. If there's any way in which I
can help him to better his success, I
want to have the chance to give him an
upward hoost.- I suggest that he send
me accurate, actual figures. State rent ;
give number of help employed and
amount paid to each; size of room ;
items of fuel, light, watchman, insur-
ance, horse-keep, etc. Thus I'll be in po-
sition to know something of what I am
talking about and maybe point a lesson
for many other readers at the same
time. It’s a comfiort to gne.that so many
of my readers are now perfectly certain
that none of their figures or affairs will
be exposed when they write to me. It
makes work much easier for all of us and
will in time make this department a use-
ful one.
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The Importance of Seeds as a Side Line

Profitahle Line That Can be Taken up by the Grocer or General
Dealer During S8pring Months—Plans S8hould be Laid Early and
Comprehensive Scheme Arranged—Importance of Quality, and

Display of Goods.

One of the most profitable lines that
the grocer or general dealer can take
up during the spring months is seeds.
Under present methods, this can be
done by devoting only a small space in
the main part of the store, and can be
made td reap a fairly good profit, as
there will be no left overs if this de-
partment is conducted properly. The
merchant therefore should start at once
to look to his seed stocks and to do his
planning for the coming season.

The merchant who intends to make
sceds a side line in the spring should
et started in the work early. He
should look after his purchasing before
the winter is gone, as seeds usually ad-

ance in value as the seeding season ap-
proaches, and stocks shorten under the
demand. And early buyers can make
sure of securing good seed, and also
have a chance to test it before ofiering
for sale if they so wish.

Seed should be on exhibition long be-

- fore the planting season arrives so as to

get the farmer interested. They are
always looking ahead and if you are the
first to introduce the seed question to
them, you have a greater chance to sell
them their supplies.

Handle Only the Best.

As in all other lines, if the dealer
wishes to keep trade in seeds, he must

handle only the best. If you give poor
seed to the farmer, it will not only des-
troy vour seed trade eventually but it
will break down his confidence in you in
all lines as well. Poor seed will not
make the farmer your best friend and
will he remembered' by him far longer
than a little higher charge would be.
Therefore take great care that your seed
is of such a quality that you will not
fear to ofier it to any customer. Keep
the kind that you would sow yourself if
you were a farmer. Ocassionally you
will find a person enquiring for cheap
seed but you should do your utmost to
convince him of the folly of buying
cheap, and low grade seeds. The best
will have to sell at a higher price, but
by being able to explain to the farmer
how it is the cheapest in the end, you
will have no difficulty in making sales.
You will also find that the selling best
seed will result in repeat orders as the
price is soon forgotten if the crop is
good. Buy seeds of some reputable
company whose goods are well known to
the public, as you will find it easier in
introducing them to your customers.
How to Sell Seeds.

In order to sell seeds, they must be
well displayed and this should be start-
ed early in the season to get the best
results. For garden seeds in packages,
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seed firms supply holders which makes
their display easy. If you handle gard-
en seeds in bulk it would be well to ex-
hibit them in glass jars, with the name
and price on each, for the information
of the customer. Timothy, clover, al-
sike, and similar seeds can be shown in
either the original containers, or in
dishes, but care should be exercised that
they do not become mixed. It might be
wise to have a magnilying glass, that
customers could examine seeds, but your
guarantee of quality, backed by the be-
lief that the seeds are the highest qual-
ity, should ©be the best selling power
that a merchant could employ. It is
well to have the display near the door
so that it will catch the customer’s eye
when they enter the store. As the sea-
son for sowing approaches, it will also
be well to have a window display of
seeds so as to catch the passerby as
well as those who enter the store.

Growing Exhibits.

The farmer may be interested if seeds
by growing exhibits of the different
kinds which is a strong point in convinc-
ing him of their germination. Small
boxes may be filledgwith earth, and the
principal lines in which he is interested,
such as timothy, clover, alsike and
corn, sowed. Nothing is of greater in-
terest or more convincing to the farmer
than a practical example of the produc-
tive powers of the seed you wish to
sell him.

But, while proper display and good
selling stock may interest regular cus-
tomers, it will not get trade outside of
that circle, and in order to extend, some
advertising must be done. In most

A BRIGHT WESTERN GROCERY STORE INTERIOR

'his is an interior view of the grocery
.ore of George Kerr & Company, Leth-
dge. Note the- tasteful manner in
ich the crated oranges are displayed

in the foreground, and also the attrac- addition to the other equipment of the

tive piling of the packages on the store, has installed a computing scale
‘shelves. A close scrutiny of the picture
will reveal the fact that Mr. Kerr, in
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cases, the local paper is a good medium
to use.

Quality the Keynote.

Quality should be the keynote of your
advertising, and price the secondary
consideration. Facts which will be help-
ful in advertising and in general selling

talk, may be secured from the cata-
logues issued by seedmen. Merchants
should acquaint themselves with all im-
portant facts in connection with seed.

He should know how many bushels to
sow to the acre, and the kind of land
certain grains will grow best upon; he
then can talk intelligently to the farm-
er

#
Red clover, alsike, and seed corn, are
ranging about the same in price as last
year, but some grades show a slight ad-
vance. Timothy is considerably dearer,
and sales, which are generally very
large in this line will probably be de-
creased this year. This fact should also
be taken into consideration when buying
that the supply ordered will not be too
Jarge. Merchants should gauge their
needs as nearly as possible and remem-
ber that it is best to run out than have
any big quantity leit over. As soon as
supplies get low during the selling sea-
son, additional shipments should be or-
dered so that customers need not be
disappointed when they come to you.

Retailers Ventilate Reciprocity Views

Lively Discussion at Their Asszociation Meeting Pro and Con
—Which Way Will Sugar Move the Question of the Hour—
Newspapers Criticised for Their Accusations Against the Pro-
fits of the Dealer—Presentations to Retiring President and

Secretary.

Toronto, Feb. 23.—That retail grocers
are keenly alive to the questions of the
day was amply demonstrated by the in-
teresting discussion on reciprocity and
other questions ol interest to the gro-
cery trade which came before the meet-
ing of the Retail Grocers’ Association
at their monthly meeting on Monday
night with President W. C. Miller in the
chair.

A pleasant feature of the evening was
the presentation to Past President D.
Mcl.ean of a beautiiul oak china display
cabinet, which was made by D. W.
Clark, who spoke in complimentary
terms of Mr. McLean’s work during the
past year J. € Jeaumont, who for

the past two yvears has been secretary
of the association, was the recipient oi a
purse of gold, the presentation being
made by J. S. Bond, who spoke favor-
ably of the work which Mr. Beaumont
had performed during his tenure of of-
fice

The reciprocity question  incident-
ally came up for discussion and the gen-
eral opinion was that if it would be of
benefit  to the masses, it would be a
good thing for the country. The asso-

ciation wished to know/ how it would
afiect them or their siness, as it was
impossible to find~ this out from the

C
daily papers “m% were exiremely on
one side or tMthcr, barely discussing

the question”from a national stand-

[)Uiht.
B. Snow believed that the proposed
change in tariff would be beneficial to

the consumer which was what the groc-
ers wished. The cost of living has been
high and anything that would relicve
this, should be warmly welcomed by the
grocer in the ipterest of his customers.

Je S. BondAelieved that free exchange
wou € a better market to the Cana-
dian producer, while the producer would
not be aficcted by United States goods
because they are brought in at a season
when our own cannot be secured. If the
proposed change would benefit the mas-
ses, it is what is wanted.

Opposition to Recipr\bcity.
Reciprocity was also championed by
D. W. Clark and John Blood, but found
opposition from Frank Johnston and F.
C. Thorne. Mr. Johnston maintained
that if the manulacturers’ interests were

Al

injured so would be the int,yfests of the
people who depended on them for em-
ployment. Mr. Thorne contended that a
high tarifi wall was necessary if we were
to retain the large manufacturing inter-
ests which had spread to Canada f{rom
the United States, and that reciprocity
would mean the los many oi these
as well as the curtailment of further
United States capital as far as Canada
was concerned.

Uncertainty of Sugar.

Some discussion took place in regard
to the present uncertain position of the
sugar market.\ It was pointed out that
some big deale§s were purchasing heavy
stocks, which Would findicate that they
believed had been reached.
One opinion was e
be best to wait for the market to show
an upward tendency before putting in
their stocks; but it was recalled by a
member that one year, sugar went up
ten cents and everyone believing that
the turning point had come bought
heavily and when they had made some
large purchases it dropped back 20
cents.

It was also pointed out that
years when raws were at
price, refined was cheaper
is at the present time.

The Retailer’s Profit Again.

Those daily newspapers ‘‘which are
continually pointing out to the consum-
er that retail prices are too high,’’ were
criticised by D. W. Clark.

‘“‘Some papers seem to think that the
grocer is in business for his health only
and should not get any profit on his
goods. The papers have no right to in-
terfere in the grocer’s business nor to
attempt to show him at what prices
to sell. They know nothing about the
cost of doing business and are in no bet-
ter position to say at what prices goods
should sell than the grocer is to say
what a paper should be sold at or the
amount that ought to be charged for
advertising.”

One dealer thought the price of canned
goods too high considering the crop of
vegetables last year and pointed out
that the grocer was not making nearly
as much money out of canned goods as
other years because the sales were

other
the same
than it

smaller. Other

claimed to be selling
just as many as before.
Canned Lobster Dearer.
The fact was noted that new pack
lobsters are higher and that it will be
impossible to sell one-half pound tin at

25 cents at a fair profit. Cases in
which profits were being clipped were
mentioned, one being an advance of twc
cents per pound a company had made on
its tea, which it was claimed meant
just so much less profit for the groce:
as the retail price could not be increas
ed.

““The papers are maintaining that gro
cers are getting too much profit on but
ter and eggs,”” remarked one dealer,
‘“‘while at the present time profits are
much smaller than some years ago an:
the amount of money invested has bee:
greatly increased.”

A communication was received fron:
S. L. Sheppard, St. John’s, Newf
land, asking for information in re
to organizing a retail grocers’ associa
tion in that city. This information wili
be forwarded with a copy of the by
laws, regulations, etc. :

Dealer Secured]
Fair Profit on
Every Day Seller

By J. W. Bryans.

Besides careful buying, endeavoring to
sell more goods and looking aiter all
leaks both large and small, the retail
grocer has at hand other methods which
may be used to increase his profits. Tle
merchant is in business to make as
much money as possible and should coi-
stantly be on the lookout for any wa;s
in which he may make more money.

One method that will assist in ii-
creasing the profit column is by selling
those goods which pay the biggest mai-
gin of profit. In all cases, however,
when substituting an article one must
be sure that its quality is as good, or
better, especially when he is substitui-
ing an article that pays a better proii
This rule should never be forgotten, i
even il the increase in profit is large, !
in no way compares with the harm do
by substituting an inferior article.

You should be fully -convinced, youi-
self, that the article you are offering s
just as good, or, you should have behi.d

-1t a guarantee that will protect tu
customer. There are many cases whn
an article paying a large profit is ju
as good if not better than one with a
smaller profit. This latter condition
usually brought about hecause certa:
manufacturers allow the retailer only
small margin and use part of t'c
amount they have clipped off the mer«
ant’s profit to advertise the article
the consumer, believing that this w
{orce the dealer to sell what is ask
or.

A grocer recently told me that he h:
the confidence of his customers and p:
sesses sufficient salésmanship to sell t
article he wishes no.matter how w:
advertised a similar article may be. I
was not a “slot machine,”’” he said.

A manufacturer of a well-known foo:
stufi, who advertises extensively to tl
consumer, recently advanced the price «
his product, so that the margin of pro
fit to the retailer was cut down con
siderably. “I had a big sale of thi:
particular foodstulf,” he said, ‘‘but I re
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quired something more in my business
ihan a big sale; that something is a
iair profit. 1 secured the names of three
nanufacturers of a similar line and
rote them saying they might call and
ow me their goods. After a careful
.+amination I selected one which I be-
iicved to be of as high quality as the
e I had been selling. I decided to
oush this believing that doing so would
e to my own advantage and would also
~.ve the customer equal satisfaction.

““When I came across a customer who
vas any way doubtful I would say: ‘You
ake this home, and if you don’t find it
s good as the one you have been using,
pring it back and your money will be
cheerfully refunded.’

“I never had one purchase returned
sor did I have a complaint—and I made
15 cents more on every dozen. I have
iound several instances of this and have
peen able in all cases to sell the brand
of goods that I wished.”

When Co-operation
Becomes Blessing

TO all Concerned

Because of an unfriendliness that blos-
somed out into a full-fledged enmity the
pectacle is often to be seen in small
towns of two or more grocers indulging
i a price-cutting war, that the one
might outstrip the other. As a result
the profits of all concerned are cut down
considerably and generally no extra
husiness is gained.

‘“‘Now,” said a merchant in Toronto
lately, *‘if the retailers would work har-
moniously together instead of deliber-
ately attempting to injure each other, it
would be greatly to their advantage.
We find it so in this district. If I hap-

‘“There is, however, a much greater ad-
vantage, which we derive from this co-
operation. For instance, last week, tlLe
grocer from across the street came over
and asked if Mrs. Blank was running an
account with me. She had, as a matter
of fact, just started to do so. 1 found
that she had run a grocery bill across the
street amounting to $25.00 and had then
come to me. She had run a hill of
about $10, so I informed her that she
would have to pay up. No doubt if I
had not learned from the other grocer,
she would have run as large a bill as
she could and then leit to deal with yet
some other store.

‘“By these methods. the grocers in this
vicinity are able to keep bad credits
down very low and bad customers culled
out,”” he said.

A merchant in a country town recent-
ly said: “‘In a small town like this we
find iriendliness bhetween the dealers a

good thing. It takes a couple of days
to get supplies of groceries in, and it is
very handy to be able to borrow some
article which you have run short of irom
another dealer. We also combine in
buying sugar, salt and other goods which
can be bought cheaper in quantity. By
this method, we do not have to keep
our money invested in goods so long. Ii
I bought a car load of salt myseli, it
would take me a year to sell it but by
four of us buving together, I only get
one-quarter of a car and, therefore, not
so much money invested. It works the
same way with sugar and other articles.

) ¢

he said, “‘oiten combine in
shipments to save (reight Last week
another merchant down the street was
getting a small shipment by express and
as I was also getting some {rom the
same place, we bulked the shipments and
got both for about the same expense as
the one would have cost.”’

“We also,’

Dealer Takes Advantage of Both Streets

Method Adopted by Hamilton Grocer to Obtain Best Results

From Corner Position—Window
Silent Salesman Prominently Placed

Display on Two Sides—
Mirrors Put in to Re-

flect Window Goods—Display Case Against Walls.

Hamilton, Ont., Feb. 23.—The plan of
the grocery store of II. Cummings oi this
city is here shown. The store borders
on two streets and advantage has been
taken of this fact to have the entrance
on the corner, leaving a show—yindow
on either side, so that a window dis-
play is open to view on both/streets.

A six-foot silent saslfxmﬁl is situated
at the front of the ore, so that it

will catch the eye of systomers as they

central position, so that it will be con-
venient.

The main show window is improved by
the addition of a mirror which helps in
display. Another mirror is also placed
into the shelving on one side of the
store where it is ornamental and also
useful to the women customers.

At the back part of the store, the re-
frigerator is placed in  a position that
makes it handy for the clerks. On each
side, against the wall, is a display case,

pen to run short of any article, my bro- enter. Grocery counttrs are placed  while a door opens into the store house
iher grocer across the street is always down one side of the store only, display just opposite the grocery counter, thus
illing to lend me some. If he runs shelves being erected on the other. On aking it casier to secure goods from
liort he comes to me. this side of the store is the office, in a the reserve stock
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Synopsis of Martin’s Co-operative Bill

Survey of Legislation Introduced Into the Commons by Mem-
ber for Regina—Similar in General Plan to Monk Bill —
Gives Any Seven Persons Power to Borrow Money, Sell
Shares and to Buy, Sell or Manufacture Anything.

The following is a synopsis of a Co-
Operative Societies Bill which has been
introduced into the House of Commons
at Ottawa, by W. M. Martin, M.P., of
Regina. _

This condensation explaining just what
bearing this piece of legislation will
have on the manufacturing, wnolesale
and retail business has been sent out to
the members of Parliament by the Re-
tail Merchants’ Association of Canada,
through its Dominion secretary, E. M.
Trowern of Toronto.

This Martin Bill seems to go even
farther than did the legislation fathered
by Mr. Monk, a synopsis of which was
given in The Grocer some time ago.

“Two years ago, the preceding (Monk
Bill), and the following bill were intro-
duced as one measure. Last year they
were separated into two bills, and the
same plan is being followed this year,
but while they are introduced separate-
ly, they bear a very close relationship
one to the other.

““The former is for the purpose of se-
curing the money from the people, and
the latter is to enable them to secure
and invest the money in co-operative so-
cieties to - manufacture and to do a
wholesale and retail business

Same General Plan.

“Tlie same general plan is followed in
ihe one, as in the other. Seven persons
¢an secure a charter from the Govern-
ment at no cost to themselves, and they
place the words ‘‘Co-operative land Lim-
ited””__to w hatever name they may
('hbn‘:m with seven ($7.00) dollars,
they can commence business. They can
secure credit if they choose, and they
can borrow money from the Co-opera-
tive lL.oan and Savings Company, and
with the borrowed money together with
the sale of shares, they can buy, sell or
manufacture anything from an ocean ves-
sel to a tin pot. They can manufacture,
or buy and sell at wholesale or retail,
grain, land, timber, paper, coal, produce,
cement, dry goods, hardware, jewelery,
boots and shoes, or anything they
choose, from a bale of hay to a needle.

““The preamble to this bill sets out
that its purpose is ‘‘to promote economy
and thrifit,”’ and the official figures in
Lancashire, England, the birthplace of
this system, and where they are operat-
ing on a large scale, shows that the per-
centage of indoor paupers is on the top
of the list, out of fifty difierent coun-
ties.

No Restrictions.

“No restrictions are placed in their
charter as to how they shall conduct
their business, only by the rules they
make themselves, or how their opera-
tions can be properly inspected or con-
trolled by Government, until some one
scents danger.

““They can issue any sort of prospectus
they wish, without any supervision.

‘““They can advertise and announce in
Canada as they advertise and announce
in England and Scotland, that their
chief mission is to ‘eliminate the private
trader,” which means that they are not
‘private traders.” Their endeavor being
to leave the impression that they are
‘state-owned’ or ‘owned by the people,’
or authorized by the Government.

‘“‘Evidence shows that over eight hun-
dred of these societies failed in Eng-
land and Scotland during twenty years,
and caused serious and disastrous loss.

‘““T'o induce the public or their mem-
bers to deal with them, they ofier them
dividends or more properly speaking,
‘bribes,” on their purchases, every three,
six or twelve months, ranging from five
to twenty-five per cent. In other words,
it is the old trading stamp scheme, cnly
dressed up in other garments. There is
no provision in this bill to prevent
this.

““They claim that these bills which
they have introduced in Canada, are mo-
delled on the same plan as those operat-
ed in England or Scotland.

‘“So silently and unnoticed was -this
legislation secured in the British House
of Commons, that the merchants and
manuiacturers did not realize what it
meant until after it had become law.

‘“Since they have commenced opera-
tions, and got themselves entrenched,
and pay no income tax, and pay nothing
for their charters, the commercial or-
ganizations all over Great Britain have
become thoroughly aroused, and they are
lining up man to man, and shoulder to
shoulder, to attack this monster. Their
task will be a big one, and we hope
them success, but we fear they have
awakened too late.

““One co-operative wholesale society,
in Manchester, did a business in one
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year of one hundred and ten million dol-
lars ($110,000,000.00). They supply a
host of retail co-operative stores. The
manufacturers at first supplied them
with goods and helped them to destroy,
or ‘eliminate’ as they say the ‘private
trader.” Now they have factories, ves-
sels, farms, mines, banks, etc., of their
own, and they manufacturers also have
joined the army of commercial men, who
are demanding that the special privilege
they secured while the business men of
Great Britain ‘were asleep at the
switch’ should be taken away from them
and that all men in trade should have
equal rights, and no one should have
special privileges.

“If these bills pass the Dominion Par-
liament, they will be able to operate
and ignore all restrictions that govern
Provincial charters, and thus secure
special privileges over legitimate incor-
porated companies.

“In Canada, ‘The Retail Merchants’
Association of Canada,’ being numeric-
ally in the fore front, have been on the
watch tower keeping an eye on unfair
commercial and financial legislation, and
we have so far kept this monster out
of this fair Dominion. We have fought
a good fight; and we have been spread-
ing the educational work. Those mem-
bers of the Dominion House and of the
Senate who have listened to our story,
and who understand the financial im-
portance of our commerce, have stood
loyally by us. They recognize the dang-
er of these measures, and by their zeal
and their wisdom, they have thrown
these bills out three times. May we
hope that they throw them out again,
and thus carry out the wishes of the
thousands of manufacturers, wholesalers,
retailers and financial men of Canada
Can we rely upon you to assist us?”’

EATON MAY BUILD GREATER TORONTO STORE

.Statement That Mail Order House is Actual Purchaser of
Expensive Toronto Block at Yonze and Carlton Streets —
Structural Engineers Said to Have Incspected Old Store and
Reported Adversely —Value of Ground Floor.

Toronto, Feh. 23.—Although the veil
of mystery which hid from the first the
identity of the power behind the pur-
chasers of that valuable block oi Toron-
to real estate, at Yonge and Carlton
Streets has never bheen entirely liited,
the gauze has been pulled up far enough
to enable some responsible persons to
make the statement that the T. KEaton
Company holds the key, and that the
land was secured solely with a view to
the erection there of a department store
larger than the old. And those who
make the statement give what appears
to be a reasonable chain of argument to
substantiate their claim.

Visit of Structural Engineers.

There came to Toronto last fall, it is
said, on the invitation of John C.
Jlaton, president of the T. Katon Com-
pany, two structural engineers, to pro-
nounce upon the possibility of there be-
ing constructed out of the present chain
of buildings that stand at the corner of
Queen and Yonge™Streets, one big, solid,
uniform store. It is understood these
engineers examined the present edifice,
from basement to roof, and that their
report was to the efiect that while the
newer sections of the store would bear
up, the older, wings would not stand
the strain of such construction. Further-
more the experts are reported to have
said, that the loss to the company due
to interruption oi business, would be

heavy enough to almost suffice to build
a new store on another site.

It has also been remarked that all re-
modelling work which has been done by
the company on their present building,
since the visit of these experts to To-
ronto, has been along lines calculated to
stand for but a short time, that is, wood
has been put in where steel would have
gone under ordinary conditions.

Ground Floor Business.

And then again there are those who
say that Mr. Katon has declared his in-
tention of building a new store with a
tremendous ground floor space. It is re-
ported that he has estimated that by
far the greatest part of the business oi
the company is done on the ground floor
Some say, even that it is his belief that
85 per cent of his entire business in To-
ronto is transacted on the ground floor.

So, it would seem that all these facts
combined make it highly probable that
the Katon Company is in reality the
purchaser of the block in question. The
floor plan of a structure raised there
would be large. When the land is to
be built upon is not known. Cards have
been displayed, however, in the windows
of the stores along its Yonge Street
front carrying the assurance that leases
covering five years, would be given. So
it would appear that the owners of

this expensive property are in no hurry
to commence construction.
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OPPORTUNITIES IN SEEDS.

The Grocer would draw attention to
an article appearing in this issue, deal-
ing with the display and sale of seeds.
It is written by a retail grocer who has
fiad considerable experience in that line,
and is worthy of the econsideration of
cvery dealer who handles this side line.

In country eommunities, villages and
<mall towns—anywhere where the farm-
cr or garden man is wont to congregate

there is a chance for the groeer and
veneral merehant to transact consider-
able business in seeds. This sort of
irade goes to the man who is first in
the field. The nearness of spring makes
now the time to stock up. No time
liould be lost about aranging for proper
display, and energetic selling methods.

Opportunity is there for some bright

oung clerk to strike out along original
Jines in the handling of the spring sup-
v of seeds.

KANSAS EGGS IN B. C.

I'rom market reports sent in from
British Columbia it is as plain as the
freckles on your face that, whether Re-
iprocity goes through or nnt, eggs from
the state of Kansas, U. S. A., are going
to be a strong feature of the produce
arket of the Province on the Pacifie
oast for some time to come.

California, it appears, was the state
o which citizens of the sunset province
looked for relief when the prices of the
wal eggs soared skyward. But it
cems now that the domestic hen in
IKansas has been so energetic the past
hile that there were plenty to spare.
.ccordingly, some were billed through
» Vancouver, and gt a price, almost
‘n cents a dozen lower than that charg-
| for the California produect.

Possibly this invasion will not last, but
it only goes to show that one can never
tell exactly what’s going to happen any-
where on this old world of ours. But it
seems queer that the price of eggs in
Vancouver and Victoria should have to
tumble before the onslaught of a pro-
duet of Kansas, U. S. A.

THE POWER OF PERSONALITY.

To every man belongs the power to
affect in some degree, everyone with
whom he comes to address himself.
Every man may not realize nor
appreciate  this heritage for heri-
tage it is — but it i1s  therve
all the same. It is, as the breath of
the flesh and blood of him; as powerful
and as kind as the kick of his foot and
the e¢lasp of his hand. And you, Mr.
Groeer, beecause of your personal touch
with so many women customers who do
not reason always, ean well afford to
study this effeet.

It would be easier to cateh a humming
bird with a fish-net than to find a man
the effect of whose presence upon his
fellow-beings is always pleasing. There
may be such a phenomenon, but he has
not deelared himself around these parts.
So it is for everyone, and especially
a grocer whose business depends almost
entirely upon the good will of his cus-
tomers to gauge this effect, and, where
he finds it repelling, to either correct
it by simple power of will, or else have
some one else wait upon that enstomer.

A typieal instance, in  which this
‘presence effect’”’ played a prominent
role came to the attention of The Can-
adian Grocer a little while ago.

The dealer in question was the pro-
prietor of at least two stores, with prob-
ably half a dozen eclerks under him.
Personally, he was a likeable c¢hap, who
strove to make himself agreeable, and
his goods were the best, probably, in
a considerable neighborhood.

Now there was a certain woman-—a
good eustomer, too— who would go to
the door of one of those stores and
glance in. If that dealer were in the
store she would simply not go in, but
would go on down the street to a little
establishment where the display was not
nearly so good nor the range of grocer-
ies so wide.

That man lost money every day be-
cause of that ‘‘effect.”” He was, it can
be easily believed, absolutely uncons-
cious of it himself, and yet it was there,
a tangible thing, tangible too, because
it ercated an atmosphere that cost him
money.

In each’ one of vou is that power; it
would be good for business, somewhere,
if it were studied out and the cause
removed.

THE DOCTOR GOT THE BUSINESS.

It is expedient that the merchant
should at all times put on the appear-
ance of business. People undoubtedly
like to deal at the store where clerks are
alert and where business is on the hum.
What a bad impression it makes on a
customer to enter a store where the
clerks are leaning on the show cases,
reading books, or in other ways present-
ing an appearance of dullness and sleep-
iness ! Much better that they should be
pulling down a counter or sheli display
and rebuilding it, than standing listless-
ly around discussing the topics of the
day.

Ten vears ago a young doctor took up
a practice in a tdwn of 2,000 population,
where there were already two doctors.
Ile put out his sign and waited for busi-
ness to come. But it lailed to come his
way, and he realized that something
would have to be done if he were ever
going to- make a living. After a great
deal of thought he decided to put on an
appearance of business at any rate, and
see il it would not do gomhe good. Next
morning he made several trips through
the town with his satchel. Ile appeared
to be busily engaged, as if he had so
much to do that he could not spare a
moment.

In the afternoon he got out his horse
and took a hurried drive through several
sections of the country. Sometimes, be
drove so much that he found it neces-
sary to hire livery horses

The people saw him alwavs on the go
from early morning to late at night, and
thought that he must be a pretty good
doctor to be getting all this business.
Very soon this young doctor had worked
up an excellent practice, and all by
merely putting on an appearance of
business

His experience should be a lesson to
many grocers and clerks. Il a merchant
does not keep on the move and make a

good showing, he will soon find the cob-

webs collecting in his store. Busy
clerks, good window and counter dis-
plays, a well loaded delivery waggon
and all such things as these, make a
store all the more attractive.

There is another point in regard to
putting on a good appearance and that
is in regard to the store front. i a
coat of paint or a new walk will im-
prove its look, do not hesitate at a lit
tle expense, for a dealer will be wmply
repaid. It is certainly false economy to
allow the store front or any part i tle
store to become unattractive for vant
of the expenditure of a small amount of
money.

On one day this week the visible sup-
ply of sugar in the world was 3,660,000
tons, an inerease of 490,000 tons over
the supply a year ago. 5
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By An

SHORT TALKS TO CLERKS

Ex-Clerk

Salesmanship.

Salesmanship is the fundamental basis
of success in every line of business
kKnown to commeree.

When a great eriminal lawyer faces
the jury to plead his client’s eause, what
1s he 1I}j!;'_’ to do? SELL something!—
Tryving to sell that jury that his elient
is innocent. It is nothing else in the
world but salesmanship.

When a politician gets up in his con-
stitueney in front of an audience, for
re-election, what is he trying to do?
SELL something! Sell his audience that

he 1s the man

to be elected.

What am I trving to do? SELL vou
the faets of Salesmanship—sell« you
the importance ot 1t The majority of
In-u!-Io use the word ““tell’’ instead of
““cell.’”” There should be a word that
will take them both in.

In a broad way, everyone is a sales

man; and everyone is praetising

or failine to practise, as the ecase
may the prineiples of sales-
manship, and these prineiples
are simply the prineiples of influen-
cing favorably and not unfairly the hu-
man mind. It is a sslesman’s business
to change H..:':~'l~. to overcome ];I(‘i&‘“l‘d'.\.
to break down bad enstoms, to soften
stubbornness, and let the light of reason
into dark places.

Is not life in general pretty much a
matter of making other people feel as
you do about something or other about
3O wrself, 1:!.'1;.‘.1:1& ?

Salesmanship i1s a science, and it is
also an art. You ean acquire it, and
after once acquiring it then it is a ques

tion of its proper application. When
vou aequire the art of salesmanship you
have an asset no one ecan take from
vou, or steal from you. It is YOURS.
One important adjunet-is necessary to
apply it properly. When I say ‘‘apply
it properly,”” what do I mean? I mean
WORK. You may be the finest salesman
in the world, the ecleverest artist in sell-
ing goods that ever was known, but you
must WORK, or your art is wasted.

Some Clerks Are Waiters.

There 1s a great difference between an
ordinary elerk and a salesman in a re
tail store. Some clerks are simply wait-
ers; they wait on people, give people
what they want. Anyone can do that.
A lady comes in and says, ‘I want a
pound of coffee.”” 1t is not verv mueh
trouble to get her a pound of coffee.

The salary you eommand is in your
own hands, namely, as to how good a
salesman you are. How good a salesman
you are depends on your ability and
your willingness to learn. A elerk who
is a good salesman will study all the ad-
vantages of salesmanship, grasp every
opportunity and become a dividend pay-
er for the house.

I "don’t believe there is a elerk but
who, if he made up his mind, eould sell
one or two dollars’ worth of goods more
each day than he has been selling. That
does not seem very much, but stop and
figure it up for a minute—$2 a day; five
clerks in the store; $10 per day; 20 p.c.
profit; $2 a day net profit; 313 days in
the year—$626 per year extra profit to
the house? What does that mean? Tt

When a Politician Gets up in his Constitueney for Re-

Election He is ‘“Selling”’

Something

to His Audience.
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means better salaries to( those who
work there and are good salesmen. It
cannot mean anything else.

You have something to sell. You
come to me and you say, ‘‘I am a
salesman. I want to go to work in your
store.”” “‘Well,”” I say, ‘how muech do
you want for six days per week of your
salesmanship?’’ You say, ‘‘I want what
I am worth to the store.”’ ‘¢All right,”’
I say, ‘“come to work. At the end of
the week I will tell you what you are
worth. If you are a better salesman than
anyone e'se in the store, you are going
to get more money.’’

It is the same old problem over again
—the supply and the demand. If 1
won’t pay it to you, someone else will,
and glad to do it.

In a certain instanece, you find a young
man who has not been a suceess, who is

discouraged and dogs not think much of
Lis chances for shiccess. A salesman
comes along and sells him something
he needs. What is i Why, a Course
in Salesmanship.

How Sales a‘re Made.

A woman comes into your store, and
the good salesman will welecome her as
if he meant it; will. say to her. ‘‘Good
morning, Madam, what ean I do for you?
Do you want some coffee?’”’ ‘‘Yes.”
He puts the coffee up, then says, ‘‘Here
is a brand of cereal food which has been
strongly recommended to us, and which
we recommend to you. I believe you
would like it. Try a package of this.
and if not satisfactory please return it.”’
Or, ‘““We have some lovely fresh celer
in to-day, which will soon be scarce,”’
and so on, and so on. He sells her the
cereal, he sells her the celery. How?
He had studied his customer from her
previous visits to the store, gradually
acquiring that knowledge of human
nature by a little extra effort, and that
was all.

To be a successful salesman you must
be able to analyze your customers, and
I know of no walk in life where there
are greater opportunities for this than
in retail stores. You soon get to know
the likes and dislikes of your customers
And think how important it is to the
House that you are a good salesman.
Competition is very keen; there are
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other stores cropping up around your
locality; and as competition gets keener
and keener, the greater is the need for
good sales clerks. The eclerk who ecan
sell more goods than the other fellow is
bound to get more money; he ean ecom-
mand it. The elerk who is the best sales-
man has seldom indeed to ask for a raise
in salary; he gets it; the house knows
he is worth it; they do not want to lose
him. Again, it only goes to show that
clever sales clerks are scarce, and always
will be searce as long as you fail to ap-
preciate the great advantage of more
knowledge along these lines, and the
important things I have taken up with
you.

Two Varieties of Clerks.

In many eases, it simply resolves it-
self down once more to the differences
between doing things right and doing
them wrong. I go)into retail stores
every day, and you )would be amazed
at the way some things appear to me;
they are awful! I went into a Gents’
Furnishing Store, and, after waiting a
minute or more, a cletk who was doing
nothing walked up untilhe got opposite
me, and said: ‘‘Anything you want?”’
Now, what do you think of that? Any-
thing I want? What would I be doing
in that store if I didn’t want anything?
I told him I wanted to see a tie of a
certain shade. He picked one out, hand-
ed it to me and said, ‘‘ That’s a dollar.”’
Then he started to look out the window
at the passing street cars. I did not
buy it.

I went into another store, and the
clerk stepped up to me in a brisk, bright
sort of a way and said, ‘‘Good day, sir!
Is there anything I can show you that
might interest you?’’ That was differ-
ent. Here was a courteous and sales-
manlike reception. I told what I want-
ed. He brought out many more ties than
I required. Nothing seemed a trouble,
and he never allowed his attention for
a moment to be diver from me. He
took one of the iest ties, deftly
folded it, and held it in position beneath
his own eollar, and said to me, ‘‘Does
that not strike you as being about what
you would like?’’ He saw I was sold,
and before he was through sold me three
shirts»=—just along the same tactful lines.
That man will be in business some day
and be a success.

I have heard retail clerks say, ‘‘O
what is the use? What is the use of
keeping yourself on the qui vive every
minute? I have been getting $10 a week
for a long while now, and I don’t see
any chance of getting any more.’”’ That
is just the reason he has always been
getting $10 a week. That man will
never be a success.

Do you ever realize, you retail clerks,
that when a merchant employs you he
must place confidence in yon? Do you
realize what that responsibility is that
he ‘has .placed on your shoulders?—Be-
cause you represent his place of busi-
ness. ;

You may think you are smart if you
can side-step some duties, and give them
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to others to do. You may think it clever
to be able to fool your employer, and
you CAN fool him, but for how long?
A very short time, I assure you, and the
only one who is getting fooled is your-
self.

On the Successful Road.

The thing to do is to be influenced by
suecessful clerks—eclerks who are getting
more money than you are—clerks who
are selling more goods than you are;
and if there are none in the store who
surpass you, there are others in mauny
other stores who do. And just along
that line for a minute I will say, when
you begin to reach the stage where,
honestly speaking and eliminating all

egotism, you have got a long way to look
to find someone making more money
than you are, or selling more goods than
you are, you are fast getting towards
the road to sucecess.

Remember it takes a live fish to swim
up stream; any old dead one can float
down. Don’t be influenced by the ones
that float down! Don’t be influenced by
the average class! Set a standard as
high as you possibly ean, and be pre-
pared to put in all the hard licks that
are in yvou. Stick to it, day and night,
early and late. Be willing to learn from
others; be loyal to your employer; keep
yourself in good health; be absolutely
honest, and alwavs in dead earnest, and
vou are sure of Suecess.

Practical Methods in Retail Stores

B. C. Trading Company Inaugurates Profit-Sharing
to Encourage Employes—Post Cards to Customers.

Plan
A Rhyme

Used to Attract Attention in Vancouver.

Employes Share in Profits.

Fernie, B.C., Feb. 23.—The Crow’s
Nest Trading Company, I.td., of Fernie,
has inaugurated a semi-annual profit-
sharing plan to encourage their em-
ployes. For the past six months, §600
was distributed, which amount is over
and above the profits distributed to
those employes holding stock in the
company, of which there are several.
The next distribution will be in August.

In offering an incentive to its em-
ployes, the company claim to have been
the gainer, for the business has been
constantly growing. They state that,
added to this is the goodwill which na-
turally follows when it is seen that the
firm’s success is to bring money to those
who help to make it. The present build-
ing is to be enlarged and measures will
also be taken looking to a greater ex-
tension. The company also issue a let-
ter . of appreciation to its stafi—a
thoughtful consideration if nothing else

Coffee Display with a Rhyme.

Vancouver, B.C., Feb. 23.—Hallam &
Wyndham, of this city, recently had a
display of coffee in their window, with
the following rhyme prominently dis-
played: .

“I want to hear the simmer of the

old cofice pot,

I want to hear it simmer when its

getting good and hot; X

I love the smell of roses along abou

in June,

And I'd hang about and listen to al-

most any tune,

But the fragrance and the music that

nothing else has got.

Are the odor and simmer of the old

coffee pot.”

Value of Suggestion.

Haliflax, N.S., Feb. 23.—Your corres-
pondent, when looking over a number of
.orders that a local rrocer had received,
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remarked that in but very few cases did
the customer specily the brand of goods
she wished. ‘‘They alwavs leave it to
me,”’ said the grocer, ‘“‘to choose the
brand. You will generally find that a
customer places enough dependence on
the dealer to allow him to name the
brand that she should use. OI course,
we do have cases where a certain brand
is asked for but if the customer has
ever dealt with us before, she will gen-
erally take the kind we recommend. It
was only yesterday that a customer ask-
ed me for a well  advertised brand of
jam. I do not carry that brand, one
reason being that it does not pay
enough profit, while the one I have is
equally as good and gives me a fair per-
centage. Now I have tried both brands
and find the one I carryv just as good as
the one the eustomer asked for and for
that reason I recommended it to her and
she purchased it. T find the same thing
to happen verv often but I am careful
never to substitute an article that is
;mt‘nus high quality as the one asked
or

Post Cards for Customers.

Toronto, Febh. 23.—Doves, grocers and
butchers, 102 Wilton avenue, have a
system whereby they are able to keep a
customer’s t{rade no matter to what
part of the citv she may move. Orders
are taken and deliveries made every day
in the immediate neighborhood, and
twice a week in the outlying districts,
so that they are able to serve their pat-
rons well. If a customer who lives near
the store is moving to another district,
they assure her that they can handle all
her wants even there, by covering the
ground twice a week for orders and by
the telephone. They also have private
post cards which they give to customers
who live some distance away, so that if
they need anything between order days
and have not a telephone, they may send
their orders on these post cards. If a
customer sends for goods in the morn-
ing, the post card is received at the
store that same day and the goods de-
livered promptly.
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The Markets — Sugar Appears Strong

Dealers Think That Bottom Has Been Reached—Market Shows an Upward Ten-
’ dency—Demand Brisker—Prunes Scarce and High in Price—Rice Has Advanced —
Tomatoes are Higher in Toronto—Beans Firm in Winnipeg.

See also Provisions, Cereals and Fruit, Pages Following.

QUEBEC MARKETS

POINTERS—

Rice—Advance of ten cents

Evaporated Apples—Very firm

Prunes—Scarce and dear

Montreal, Feb. 23.—One of the things
grocers should remember during the next
six weeks is that they are in the midst
of the Lenten season and should endeav-
or to cater to those who observe that
time. There is an increased bhusiness in
what might be called meat substitutes
Fish enjoys a heavy demand, eggs are
looked for more than before, and cheese,
honey, jams, dried fruits, and other
goods will find new purchasers, especial-
ly if the grocer endeavors to increase
his trade by calling the attention of
those in particular who.are, as before
mentioned, observing the Lenten season
The individual, of course, always fol-
lows his own ideas, but it should be of
interest to him especially as there is
the opportunity of new business

During the week an advance of ten
cents has been made in the price of
rice This was not altogether unlooked
for as .the primary market has been
showing strength for some time. Evap-
orated apples are scarce and are high in
price. They are in the same class with
other dried fruits, prunes being especi-
ally scarce. There is a fairly good de-
mand for sugar and in the primary mar-
ket the price is slightly higher. The
local market is described as steady

Sugar. —The market is rather steady
this week before conditions that show
some improvement Demand is better,
and in the primary market prices are
slightly advanced. The opinion is ex-
pressed that present indications point
away from lower prices and that the
bottom has been reached.

@ranaated,

N DONTNADO R A S,
KBRYLLSSSEVSTREY

-
o
on

'rmul:::md yellow may be bad at Sc
AhOn bag prices

Syrups and Molasses.—The demand for
molasses is good and in the primary
market there are new signs of what are
considered strength. Syrup is also mov-
ing out freely and a good season is be-
ing looked for with the beginning of

March.

Fency Barbad 031 033
- vt 03¢ 036
» » 038 038

Cholce Barbadoes molasses, D 031 033

o = 034 02
o » 036 038

s T R e o 02 2

BRI s+ densovasssonssssesssstnsgonnsvhabiogipel 030

B 55 0 404562 0009550000 00 sosans srastli T (]

Oprnagrups, BB .....oooovviiiiiiiiiiiiniiis s 00

* -bbis. .. 0:1
-bbls. 0

170

1%

ves 338

5 "1 doz. 160

“ 10b * §dor v 350

AR G ¢ AR b e e 245

Dried Fruits.—Prunes are in small

compass, some of the houses having less
supplies than others. Evaporated ap-
ples, as was expected, are scarce. The
price is decidedly high and it is safe to
say that some of the dealers have prac-
tically no stock. Apricots are away up
also. Practically all the lines in dried
fruits are firm and in not a few cases
the supplies are rather meagre. Demand

is fairly good, but with prices ruling

rather high a great deal is not expect-

ed.

Evanorated apricots. . ....oceeeenerescessnsses 02

Bvaporsted aPples .ccccoo osvs - scenscasisas 014 015
vt

Oun:nuu. Due plistras, per Ib., not r::i.ne‘ ........
- Patras, perlb......c.cc00000
Vostizzaa, per Ib.

DIEEE. . ccocnvasinissvise sonssnnsssssonssnss sevassonse
Figs, 4 crown.., .... 009 F'F' fcrown. .. 011 013
“'Beorown. .. 010 011 Scrown... 013 014

Rainins—

Choice seeded raising. ..............c. «ooees ssas . 0B
fancy seeded, 11b. pkas.......... S T

et loose mlmuh Scrown, perlh... 0074 008
4crown, perlb... .... 0 08§

Malaga table raisins, clusters. per box. 5 60
Vlleud. fine off stalk, per Ib 0 07%
select, perlb......... 0 N7}
4-crown layers, per Ib 0 08}

Nuts.—There is a good demand for
nuts and it might be said that enquiry
has not fallen offi much even through the
quiet period following the Christmas
scason. Peanuts of a high grade are
scarce.

In shell—
Rrazi!

Virginis. No. 1
Pecans. perlb. ...
Pistachios, perlb...

Walnuts—
Bordeaux halves
WIDUIINDS < +:5.0 50-6 5.0 # us s b oSO ASE SRS
Spices.—The market
rather quiet. The shipments of pepper,
black and white, this year from Penang
and Singapore are much lower than for
the same period last year. Practically

is ﬁrm but is

in all spices there is a noticeable
strength.
Per Ib Per b
Allspice ..013 018 Ginger, whole.. 030 030
Cinnamon, whole? 16 018 ** Cochin 017 020
= ground 0 15 0 19 BN oo vavrd sins 078
Cloves, whole .. 0 23 035 Nutmegs .03 060
ground.. " 25 N 3% Peppers, biack . 0 18 0 18
Cream of tartar 0 25 0 32 Peppers, white. 0 30 0 35

Tea.—The tea market is fairly active
with a good steady trade. 'There is
special interest in colored teas .nd it
is stated that holders of these in Can-

36

ada have been responding to enquiries
from the United States. In consequence

the local market is active and Canadian
purchasers have been getting their sup-
plies in anticipation of higher prices or
a shortage before the new crop is ready
for the market.

sccccoccccccecce
ZTERU2RINBS2BRRLE

Coffee.—The market is :nchanzed here
but is generally firm with the primary
conditions practically the same.. Demand
is steady and prices are the same as
have been quoted.

Moochs......... 022 030  Bantos......... 0 18 0131
Rio, No. 7..... 017 019 lulﬂlbo 0320 035
Mexican ...... 02 o3

Rice and Tapioca.—Quotations for rice
were raised ten cents this week. The
primary market has been considered
strong for some time past and the ad-
vance was not altogether unlooked for
in many places. It is expected that
under the new prices the advance will
help increase interest in business. Tap-
ioca is steady.

Rice, grade B, o 310
e, 73de B, baee Y
“ o “ 310
" grade c.c., 350 . 300
ot it 100 . 300
s . 50 . 300

Tapioos, -odlnm pearl.

Beans and Peas.—There is a good de-
mand for both beans and peas. Prices

are steady. Demand should continue
heavy during the next four or five
wee 5.

SN ettt | |
CANNED GOODS

MONTREAL.—The canned goods busi-
ness is practically the same as a week
ago. Gallon apples are scarce and are
quoted as high as $3.50. Peas are
practically offi the market and in a few

other. instances the same condition pre- y
vails. Canned goods are valuable pro-
perty just now. In' fish the trade is
opening up better and where it was dull 2

for some time an improvement has been >
noticed of late and a much better feel-
ing prevails.

8352 8LIBL8E SENSE
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Lawtenberries, s, d2%n.....ccoivieineiiinnns woee 100
ver Leuf «nd Horseshoe brands salmon—
Ab. talls, per dosen............... R S AT
1b. tists per dozen . ey 1 324
r mol—
Bumpbaoss, QUB0....o00iiriecrcecsscaserssess sese 3 40
Ovhovs, dogen. . ... ee sessee swannen  wees 380
190
ssavusniniaraeni ibtsn NN
‘-Ib lu-. dnnn .115 1-1b. talls, dosen, $4.25.

Minoed collops, 3 50
200  Oorued beef nash, s !w
Uornied beef hash, 38 3

33 ellied hoocks, 3s..... 3
315 ellivd hocks, Gs. .. .. 12 00
316 P.l"‘on ox Longue, 7 50
. 160 rm&bhi{iié&m """ % 8650
360 9 650

200

335 400
180 350
¢ }“ Buoced smoked beef,§s 1 50
l:g #Wliced smoked beef, 1s 2 50

TORONTO.—The feature of the canned
goods market is the big scarcity of both
peas and tomatoes. A number of deal-
ers have advancede tomato prices to
$1.45, and as high as $1.50 is being ask-
ed in some cases, while others agree
that present conditions warrant that
quotatlon for them. So great is the
scarcity in this market that quantities
of tomatoes are being brought in from
the United States market. Peas are
also firm and standard are quoted at
$1.35 to $1.40 per dozen. Prices in
other lines, however, show no change.
Trade in salmon and other canned fish
is only normal, but wholesalers are
looking for an improvement as soon as
the Lenten season opens.

VEGUETABLES Per dos.
Group B Group A
363 52

Asparagus tips, 3's

Beaus, Uolden Wn.ll ' 0!'1 00
m.ou. . 30

" Rotugee or Vaiiii iesn)30. 0 i 18

or llonuu. ucn ..

“ Midgots 3's ' 30

" o 3 197} 40
Beetas, sliced, blood red, " 0 97, N0
“ 0w 00

“ oed, 133 35

" 137 14

*  whole, 30

“ " i 55
Oabbage, 3's............. 0 97, 00
1 0 Wt on

Oom, ¥s .. 095 a7
o 105 [

" ‘ s‘ 0ss 77,
P-u. Standard. size 4, ¥'s 13 40
Barly um.dul.l'l 50

**  Bweet Wrinkle, size 3, 1's. . woiwe 80
* Extrs fine sifted, size 1, 9 v Jeran 87}

. 097k 00

. 309y ]

. 13 30

.17 30

5 03 (1]
108 074

140 50
375 403

113% 15

1%

3 60

130

Oherries, black, um'i'. h l‘ 188
uvy syrup, ¥'s 113

:: hlwk nll.ud. heavy syrup, 2s... 92 95

- tted, heavy lyrup. s, 153 55

2 nd pu , heavy syrup, s...... 17 2%

* white, not uz heavysyrup, 2's 1 63 a5

o '”ial M heavy syrup, 9's i g “ﬂg

e aieioe T b w4
es, 7's, heavy syrup 77

Peaches, 2 te, heavy syrup 874 90
ow, heavy syrup 87 90

, heavy » 7 80

gl 03 08

SRS 8 18

o rod. solid mt

Bhubarb, preserved, t. :; a
27| 3)

50 80

m 80

u lmuuum lu %""'Wl ':::-'-'...‘.117

eesrvencerse vese § 00

Winnipeg—A good demand still con-
tinues for all lines. Plums in heavy
syrup are verv scarce and stocks light
which is likely to cause an advance
before long. Karly June peas are also
scarce and are now quoted at $1.45.
Tomatoes still scarce, and further ad-
vance is almost certain. Starch and
cornmeal markets are the lowest they
have been for many years, while existing
market is extremely weak.

VEGETABLES Per doz.
Grnuéx B (‘.r2mlh A
Asparagus tips, 2 ...... . 264 6
. alls) 28.. 2 h4 2%
Beans, Golden \\ nx 2% 104 1 08,
5 o Ml«l\;un. 2s 14
o 157 159
b Rr-hmeo or Vulnnlme (Green) 19, 111
» Refugee \|uh.cln2n ......... 139 141
3's 157 15)
Beets. sliced blood red. 2s. . 199
v+ whole blood red, 2 . ... 109
" sliced blood red. 38 ... 157 154}
«» Wwhole, blood red. 3's.... 157
= > R 174}
IO s 108 109
Peu Standard. size 4, 25 .. 100 111}
» Early June. size3 9'«........ ....... 145 1474
»w Bweet Wrinkle, size 2. 2'« 129 131}
w Fxtra fine sified, size 1, 28.......... 1 RA} 18"
Spinach, table, 2's 139 14
3's 1% 1 99
Tomatoes, 3's. . ... 178} 1}
3 s 16) 1624
s T A R R P (I 395 3 97}
FRUITS
Apnlei. sundnrd 3's 127 1 29%
gal.. 3 55 8 57¢
" preserved. ’!u e i 197 1 99%
Cherries, blac , not vitted, 2%, 164 1 N‘nz
" black pitted heavy syrup. 2 ... 2 0t 2 05
" red. not pitted, heavy syrup, 2s.. 1 64 1 65}
w  red pitted heavy syrup 2s. 28{ 208}
4 white, not pitted heavy ayrun, 3,: 174 1 78}
> white pitted. heavy syrup, 2s.. 214 2 164
red pitted, gal ... 905 ©0°)
I’LB' hes wluh he Avy syrup, <. a9 2 N
- TN 30 307y
“ yellow heavy svrup, 2's ? 77 377
“ o . . e 307 3 eay
Pineapvle, sliced heavy syrun 2 159 1 91}
Raspberries. black heavy svrap, 2% ...... 189 1 a1y
2 black standard. gal.. 755 7 57%
3 red. heavy svrup 189 1 01y
= red etandard eal | 755 7 57%
red. solid pack, gal 9’0 9 £%
Rhuhurh preserved. 2s...... 164 1 60}
D RS 247 2 19%
standard. gal....... . 000000 °n 3 £04
“)trnwimrrua heavy syrup.......... WS 191}

ONTARIO MARKETS
POINTERS—
Sugar—Demand reported good
Prunes—Scarce.
Rice Standard B—Ten cents advance
Tomatoes—Ten cents advance.

Toronto, Feb. 23 —Immediately after
the holiday, the wholesale trade started
at a very high speed and the satisfac-
tory amount of trade done during .Janu-
ary has had some efifect on making the
February business dull. However some
firms report a slight improvement in
business during the past week, while
collections have heen very good, consid-
ering the slackness in trade. The tem-
porary period will give the wholesale
trade time to make plans in the interest
of their business.

Perhaps the one redeeming feature in
the trade has been the big demand for
sugar during the past week. Dealers
agree that the bottom price has been
struck and as the raw market is very
strong, refined shows an upward ten-
dency. One dealer in expressing his op-
inion said : ‘‘The sugar market is very
strong and 1 expect an advance in price
at any time.”

No doubt if an advance takes place
and retailers become firmly convinced
that the trend is upward there will be
a big rush to fill up stocks. The raw
sugar market is now at 3.67, an advance
of 25 cents over the auotations of the
first of the month. The visible supply
is 3,737,322 tons as against 3,235,952
tons last year or an increase of 501,370
tons.

37

Trade in syrups is brisk on account of
the scarcity and high prices of dried
fruits and the high prices of canned
fruits. Prices are satisiactory, being
lower than last year and retailers are
evidently pushing that line. Trade in
dried fruits is not overly brisk, retailers
ordering only in small quantities for
immediare needs.

An advance has taken place in stand-
ard B. rice which was not unexpected as
a firmness has existed in this line in
the primarv market for some time, and
the advance was only delayed by the
absence of demand.

Canned goods are in a strong position
and an advance has taken place in to-
matoes, some dealers quoting them as
high as $1.50 for 3’s. Canned fish does
not show any great briskness, but re-
tailers are expected to take hold of this
line in the near future.

Sugar.—No change has taken place in
the price of sugar, but the general op-
inion seems to be that sugar has struck
the bottom price and that indications
point upward. The purchase of over
100,000 bags of raws at 3.67 or 25 cents
above the lowest point for this during
this season, would indicate an upward
tendency. Owing to the improved con-
ditions of the raw sugar markets of the
world, the reduction in American refin-
ed which was looked tor last week failed
to materialize. From last week’s quo-
tations of 3.51, raws in New York have
advanced to 3.67, at which figure big
purchases were made. Furopean beet
sugar has exhibited another advance and
is quoted ar 9s 9d f.o.b. Hamburg,
which is equal to 4.01 duty paid New
York or 37 cents per cwt. above Cuban
quotations. The beet sugar market is
however easy at the advanced price

The demand for sugar just now is
heavy as dealers believe that it is as
low as can be expected for some time
and sales have been free in anticipation
of an advance.

Extra granulated, ha{: 4 30

bw- 4 10

Imperial Kranuhwd 410

Beaver granulated. . 410

Yellow, bags > 390
Barrels »f granulated and yellow will be furnished

at 5 cents above bag prices.

Bxtra ground, L I . 470

50-1b. hoxes. . 49

i o 25.1b, boxes. . 500

Powdered, brls ............ 450

50-1b. hoxes. 470

i 25-1b. boxes 4 9

Red Beal,cwt............ 710

8t. Lawrence Crystal Dia 770

Paris Iumpo. in 100-1b. boxes 52)

inbf0lb. ** . 5 30

in 36-1b. . 550

Syrups and Molasses.—Conditions be-
ing very much in their favor this sea-
son, as dried and canned fruits are
high in price, syrups are enjoying a
lively trade, and business in this line
is reported verv much in excess of last
yvear, when prices were higher than at
the present. Some factories have had
difficulty in getting orders out to re-
tailers on account of the heavy snow
storms, and dealers have been slightly
inconvenienced in some cases. The trade
in molasses continues with about the
same demand, while prices show no
change, but are steady.

Per oase Maple Byrup—
!‘b t.lnl. 9 dos.

Gal on-.Obomu 88
in onn..l. P 338 m [ T ﬁ
g 0% uarts,
'l}:\m: e 360 Pints, 4 " 00
10 1b. tin Molasses—
in case. vove 380 N ew Orleans,
20 1b. tins, medium ..... 030 038
inonse. . 345 New Orleans
Barrels,per Ib.. .... 0 Phiscooseosnve 028 32
Half barrels, 1b. s 3 03! BtrMou,onn
p % ... 0038 _fanoy......... .-o.
.ea.. ,... 170 Pom ico. 045 052
%“’* W 18 Muscovedo. . ...
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Dried Fruits.—Among the dried fruits, Rie,roasted..... 018 020 Mochs, rossted, 038 028 - mild weather prevailing during t,hg last I
prunes are particularly scarce and high ;;;';";ﬁ’““d st -{;::,-“M"M 0N :g few days has been of untold benefit to :
in price. The scarcity the greatest Mancaibo, ** .... 020  Gautemol 018 all wholesalers and jobbers in getting ]
in the small sizes, while the large sizes Bogorss 022 075 Jamaica........ . 020 the condition of the trade in general ¢
: are hi e Retailers should Spices.—There is more strength notice- l)aC}( to an even level. B (
hay no d in selling the large ;nm in the primary market for some The presence of large number of visi-
size when 1 explain  to customers gpices but on account of this being the  tors to the city during the week, at-
that they are the cheapest in the end slack season, it has had no eflect on tending th(-_ annual honspiel, agricul- Y. 1
the difierent ines shows 20 prices here. A normal trade is passing tural and other conventions, as well as 3 |
activity retailers buving for {or this month. the auto show, has resulted in large 1 ]
et only 11 nost cases 5 = s orders being delivered direct to the city :
( raisins as usual at - __gg 2 &g f_; houses to be forwarded with all haste 5
P ¢ vyear is light Loose £ £R W . ey Country roads throughout the north-
. ’ 2 are rather scarce but there i1s  Anspice.............. 014 016 017 076 080 west are just becoming traversible again
little demand. On the coast seedless, Cionsmon.... 2R I 2m D o and farmers are able to travel with
and sultanas, are reported to be pretty  Claves : 024 02 021 0% 0% greater comfort to the towns, whieh is
well cleaned up and the market shows Cresm u"('i‘.: 02 03 3%: 0% ... resulting in a general brightening up of
! e : g urry powder........ . R : . 2
1 an upward tendency thers urrants are  Ginger . DI G# 6% e2 0w 0w trade in all lines.
4 firm but the demand just now is slack :.‘.{fuqi SRE A T -4 Prices during the week have held un-
j Pepper, black ........ 18 817’ 075 gm usually firm and dried pears and citron
: Prunes ) P , whits 035 26 100 o \ > 7 lines ave adv 5
‘ ! 90 40 40, in 36-1b. boxes 0”3“"’ e el o5 6% 680 09 peel are the ()n?v }nus to have advanc
! 60&:(0 012 2}5 Pickling spics....... 015 016 :ig 07 0T ed during the week.
: o &0 ' 5 £+ Turmeric Sugars—The faw Sl on- <
] ﬁ“m ee 0114 Mustard seed, per 1b. in bulk o Hen 0132 . ugar The . raw sugar _mark(*t con b
] 10 vo 80 s s glll Celery seed. per Ib. in bulk b tinues to advance, and quite a flurry !
) % 1o W 0 (9} 8 10 P p Y our W i
; Wil 009 009§ Rice and Tapioca.—Standard B. rice '.(""l‘ place 2 the New \A“rk nmr.l\H
. me fruit in ib. boxes § cent lesa. . s b § « a € . > ’
£ j Same f w i cent | has been advanced 10 cents per cwt vesterday I'he market here, however
i " Apricows - 3 " = , L . nrice Owing to the large stocks at present on
¥ dar : 016 0168 during the past week, bringing the price hand remains fir This recent scare of
i slos, 36 1b bopes 3 o up 1o £3.00. The higher grades for I“_‘ "‘ remains l‘ 1”, d (“‘d r'”"‘"h scare (’f
t 5 e e e - g
i’ I ik e Te nob - ne miuch Pemand: iigher prices has induce 1e_buying o
Y ! Lemon 009 011 Citron ; €15 017 hiax however not been . affiected, al- Mmany car loads hy local retailers, while F
- 3 > OoOwWe - « N < > = .
g Orange 01v 012 1‘]“ : ]‘ | I‘m = ‘ is noticeable in Ran- irom country points many large orders
! wough & irmness 1s n ‘eabl e are B S ronld .
: Eices, por ik 01018 goon. Trade in this line continues 3¢ arriving, an '"t would appear as if :
§y 14 inches 008 010 n - TRTRRT. S retailers were stocking fairly heavily :
R = o & j’," Umbreliabosm ST u'l e A el While difierence of opinions prevails re- b
& dard 0 1=, 50 )$. Or over, ). b, S s
i &4 2 e PRI i Chcionis ... 300 garding the way the market will go,
sy .. A .. 0043 6 08 Per Ihy Sago, medimm S the majority predict that a slight ad- d
i 1 : TR S g { dB.. 803} 003 brown .... .. ' 3 " o
2 4. led pesches 1 Hg% o s Sal S e vance will take place shortly.
{4 e 005 006  Bullet,double Montresl and B.O. grapulated, in bbls 485
- Currants k¥ , ' 0012 006 goa 068 - B "“fnmu 480
Bt e Filiatras 0074 008 Vostizzas... 010 013 008 007 “Pdmm pearl. 0054 008 S b . 41
s ! ! atrar 008 00} na 010 011 Flake...... 0 08 o [ﬂ“& 440 3
(R | . Uncleaned ¢ less Qeed U] 0'{ 0 08 Ieing sugar, in bbls 5 45 2
1 sins - 0 CRd A 5 68
N i ! Bultana wresee 219 21 Nuts.—Trade is slow, with only oc- “ - B uu.., 610
y ' fancy hon b etailers as {hey Powdereds lnbb 5%
i ! extra fancy ..014 016 casional orders from retailers as they o uger, s -4
Valencias seleoted - 908 09 run low. Prices remain unchanged and “ “ m.m.u'éim',ua.'. 5 80
' Seeded, 11b packets, f - - Lugp, bard, in b 576
LRI ! ' 160z packets, 0 07 0 08 steadyv. Almonds and walnuts are firm, wnp, 1D §-bhia &8s
# | . - cssvers OO “00“':: but the absence of important demand at o m‘ " 878 ;
Sairs . . < > revenis f 3 i ve > . = .
1 , Dater Packege dates, ' oo this time 1”"\_“'“[ ‘”fr”l;i; ;’]']”"';;'““’]":’\1 Dried ]'rmts--.qpot- stocks in evapor-
wWoes wr 1D eSS , > 5 < A pe 3 = 4
s ! " Sl Honey. 005 005  Firdscholee. 010 e30) 1 PIICES i s ""‘]i 'l".\‘ - ated apples appear to be all in sight
. i RINIE. OB WHOICEAICES for the trade, and while these remain
{ ) Tea —“During the past two or three 815 2::‘ firm a further advance is expected. Cur-
" ; years, d a dealer vyesterday, ‘‘the 035 038 rants and Mediterranean fruit are still
1.? price of bulk tea to- the retail grocer 015{2:: strongz, but remain unchanged. Pears
H# has bet increased  from six to seven ek are now quoted at 16} cents per pound,
*‘; | cents. Tihe best te however, have E?;‘::g and citron peel at 147 cents.
i3 3 not been abeceted a much as the lower 18 630 8m o i SRl 012
'y \rx.m.-\ ’ Ihe reason given for this is oM 016 01K yxos Bultans rajgine, ;[,.,, mﬁ AR 013
th oW rades al 1 grow on the Teenued "‘“'"’ sense 009 01%%  Galifornis raisins, choloe unl-lbmk Sin
ia 2 B¢ e © j v - 5 : per .
1518 1',“ ground and this is where the rub Fovaporated Apples —‘“‘Evaps’ remain " " '.no,...ﬁ, n!-lb
ber plant ¢ vs best, so that in the steady at present prices with stocks o ao,;"mhji'ﬁ'i_ 0073
1 planti ' r it has been the low none too plentiful and some dealers look- % 4 p.akug_‘ 0 08}
|5 grade tea t have been afiected while ing for higher prices hefore the spring "‘"’Y"’d 11n 1-1b. 209
,‘ v the higl wdes grow where the rub- opens up. Mdm.!o:ownmmmzh porlb . 007
: ber plant does not thrive and have not Evaporated anples 012 012} 4 0 07! ]
$ been disturbed. There has also l)m_-h» an Beans.—There are no further changes 251!,'1,,,90.100,13 veee 009 Prunes, 5080 ** .... 013 1
increase in  the consumption of low in the price of beans, but the market re- . 9 01 Prunes, 40-50,1b .... 013}
] 1 1} ’ 1 » R . Bilver prunes,ac.
grade teas and this has also helped to mains steadv with a normal demand. If “ quality. .... 0113 0 143
i raise prices. Cevlon and India teas the proposed ftarifi goes into eflect, Ourrants uncl:rned loose pack, pe: &) i
§ A h *: the only kinds dealers agree that it will mean a Dbig ¢ < G ﬁm'n"""w”
s have been gradually advance in the price of beans, as large - nu-tm.ln 1ib. pkg.
¢ d the United quantities are annually imported from {")e:‘r:-ﬁpurlb,.a ..... 0 16}
i been asking for these C(Canada by the United States e.rdeu'er:;m 009
] Peaches,choice. .... 010
£ L Prime beans.perbushel . . ... ...........00vnunnnnn 19 200 : . 4
i i speculative cofice Hand pioked beans, par basbel 308 518 A‘.’?;";;',‘;“‘ 016 ; g
i and at times shows WEHCS Aprlo?rt,a \choice . 7 arange ... glog
: easiness, still the statistical position is Plioson KIEAN Th a IS crie B9
5 ac «f o S 3 gives 2 4
i e "”"}' R4 ever, ok 3 “‘" }‘“"‘ hope ”" MANITOBA MARKETS Syrup and Molasses.—A strong demand
’ i « > wcldy 1 S WKl .
: : s isagl gl s b M ““L'.““l . POINTERS still continues for both these lines and
i wope that prices may show some reduc 1! L the market remains firm at last week’s
i tion I'he current drazil crops are at Syrup.—Steady. ;
! ) Sk e o quotations. 3
: an end and there is a long spell when Dried Fruits—Steady and scarce Syrups— -
! the market must depend upon the small Beans—Advance expected 24 2.1b. tins, per case...... .. . ceeriuas %g
{ available stocks in home. ports. The Winnipez, Feb. 23 —The expected rush 332 ° 4
! eyes af those interested are at present is on hand, and orders which should 3&
L turned to the growing crops which will have heen shipped weeks ago, but which g Is., per gal. . 0 50
i undoubtedly be an important factor in owing to the unsettled conditions of New Orleans molasses, § bbls., porgai ... 038
- the question of prices. Local demand is the weather, were delaved, are

now be- Cofiee.—The cofiee marktl still con-
ing sent forth with great rapidity. The tinues to fluctuate due to manipulation
38

normal with prices steady:
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by large holders. The demaad is good
and the stocks held are of fair size.
Prices on this market remain unchaug-
ed. =

Ooffee, standard Rio.... 0 144 COoffee, choice...
Coffee, extra choic:

.015
016
Beans and Peas.—Considerable intevest

is being taken in the bean market at

present,~as it is thought thai ii the
reciprocity agreement with the Urited

States is passed the market here will

advance about 25 cents “er hushel, as

American packers pay fhat amourt of

duty on beans shipped firom (anada

into their country. - And even with this
duty in existence, owing to the demand
being greater than the supply, the Amer-
jcan packer has had to import Cana-
dian beans and has been very active in
so doing for the last two or three years.

Peas are rather uncertain and a differ-

ence of opinion prevails regarding the

effect of free trade on the pea market.

In the meantime, however, prices re-

main firm.

Beans, 8-1b. picker, per bushel...... ............ ... 15
Hand pioked, per bushel 25
Peas, split. 100 1bs ik e srssraat ease B-ID
DERUINOTIay, RIS, . . ... .0 o ordovsoahakeuey ity 35)

Tapioca and Sago.—A good demand
continues and advances are predicted on
account of recent strength of markets.
Ponpi LOBIODR, PIEAD. . covo5: 0%+ sainssipnrane vigs 0 06} 0 063
Sugo, per Ib 0 044 0 05}

NEW BRUNSWICK MARKETS.

St. John, Feb. 23.—There were few
changes in the local markets during the
week. Onions advanced slightly and
are now quoted at $3.25 to $3.50 per
case for Valencias, and $1.10 per bag
for Ontario stock. Yellow-eyed beans
declined to $2.50 and $2.65 per bushel.
Beans, hand

picked,bus ... 216 310,
Beans, yellow

eye, bus...... 2 27
Cheese, new, 1b 913 01 '
OQurrants, Ib ... 0 08§ 0 08

d goods—

Butter, eream-

E 120
“"" No. 187} % ery, ib...... 034 0138
e 5 132§ % Egg, newlaid .... 30
o 2R . 1 Eggs,
Peaches, 3,
ozen.......
Peaches, 3's,
OZeR - .. ... 3
Ruaspberries,
doszen. . . 186
Tomatoes..... 1 3§
Birawberries. 1 85
Flour, Manitobs 6 35 6 45
o Ontario.. b 20
Ood, dsy..... 400 B ... 23 50 35 50
Herring, salt, case—
BONS ..o ..o BEB ing... 70 780
Bloaters, box.. 085 0 %0 088.......... 650 675
&rnmen{, gran. ’ ?g 4 72 beans,
jornmeal, b‘ﬁ 14 12 1380
Ossmeat wbls'- § 18 2:0
abmeal, 3 5. na, per box... 300 3 25
Std. oatmeal .. 560 5 70 !u‘n‘r
Rolled oatmeal 510 § 20 'y Standard gran. 4 35 ¢ 45
Buokwheat, } Austrisn ' 435 435
west. grey, bag 2 300 "% Brightyellow.. 4 15 4 25

2% No.1yellow... 385 3895

NOVA SCOTIA MARKETS.

Halifax, Feb. 23.—The grocery trade is
fairly brisk for the season of the year.
In several lines prices are easier than
they have been for some time, and as a
consequence larger sales are reported.

Sugar prices are away down. xtra
standard granulated is now quoted at
$1.35 ; United Kmpire, at $3.25; Aus-
trian granulated, at $4.25; bright yel-
low, $4.15 ; No. 1 yellow, $3.85, and un-
branded, $3.70.

There has heen quite a drop in the
price of eggs, and firesh laids are now
coming on the market in fairly good sup-
ply. New laid eggs can now he pur-
chased for 28 cents per dozen. Case eggs
are quoted at 27 cents, but the demand
is light.

-~
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Cheese is firm and prices are slightly
higher, twins being quoted at 13} to 14,
and large at 13 to 13}.

The butter markets hold fairly firm
though supplies are coming in a little
better. Some small shipments of dairy
butter in small tubs reached the market
this week.

Apples are very” scarce. All the cheap
stock has been cleaned up and the best
apples are selling at $5.50. There is a
firm market for potatoes at $2 per bar-
rel, and cabbages have been advanced
from $1 to $1.50 per dozen.

Apples, bbl..... Fruits

}:'TL" stock. 250 4 50 Lemous, Messinad (0 4 75

utter —
: Oranges—

Cr;::nlebry prinis 029 ilu]u’ ica oranges 5 5)
R RESCREEy ¢ & RES [Hute s . Jal avels .... 300 3 50
Cresmery solids ' . ,;  Rolled oats, bbi. 4 80 4 %0
Dairy, tubs, 023 024 Pork, American
Bacon. . .. 021 022 parbbL....... vo.. 26 50
Bananas. . 200 2% Pork, clear bbl .... 28 00

w0 Hams smoked 8 2) © 21

5§ | R e

ba Molasses, fancy
Barbados, bbl. 0 29 6 32

Cornmeal, hll: 160
Cream of tartar 0 30

Canned goods—

0

2

Beaus, pe s.. 198 %
0

l“:]::.” o 100 Potatoes, bLl s - OB

Tomatoes vs k30 108 Onions, Spanish

Peas, std. ...... .... 120 ver lb... 0 02% 0 02}

Peas, earlyJune .... 125 Onions, Can., 75

Oorn beef, 18.. .... 300 1b. beg...;v..o wins 140

Oorp beof, 29 . ... 385 Raisins, Val.... .... 008}

Oocoanuts, 100.. .. .. 580 Bugars—

Eggs, case egas ... 027 Extra Btandard,

Eggs, new laid. ... 023 granulated .. .... 435

Flour h. wheat Aurtrian granu
perbbl........ 625 630 lated .... .... 42

Flour, Ontario T/nited Empirs. . 425
blends, bbl... B 15 5 40 No.1 yellow.... .... 385

BRITISH COLUMBIA MARKETS.

Vancouver, Keb. 23.—Kansas eggs are
sweeping the market here. Kansas is an
ideal country for chicken raising acd
with the favorable climate more eggs ave
produced per hen than even in Califor
nia. Kansas eggs are coming in hore
laid down at 22 cents, the cost heing 15
cents in Kansas, while its competitor
from California costs 31 cents here, be-
ing 30 cents at point of shipment. The

quality is represented to ‘be fine, besides.
The duty qwow is three cents a dozen, but,
according to local men, with reciprocity
there will be that muech more in their
favor, with the result that the chicken
rancher in British Columbia will be tore-
ed out of the market, except for a short
time while ezgs are high. In the end
they claim it will mean that egegs will
be little cheaper, but the money will go
to the United States instead of to own-
ers of small holdings in British Colum-
bia.

Considerable \ustralian and New
Zealand butter is coming into the city.
On Tuesday one companv received a con-
sienment of 2,600 cases via San Fran-
cisco. This is jobbed at 32¢. The qual-
ity is said to he good.

Indications are that cold weather is
past, which will mean no high prices in
potatoes and other vegetables. The past
month  has been disagrecable, with
storms, but not cold. Iad a cold sunap
set in, it is net improbable that a cable
would have been sent to Japan for po-
tatoes. The samples received 1trom that
country were ol excellent quality

Apples, cooking 1 0 1 50 Dried Fruit
Apples, taide. . 209 Val. raisins, 1b.. . 0 0o
Potatoes, local . 33 €0 Qal. ¢ 0 083
Canned (Goods— Prunes..... 003} 013
Peas, EarlyJune .... 1 Currants. .. 003 010
Tomatoes 1 Dried apricots.. 015 013§
Sant 17"  Evaporated
Apples 3 Apples... il 911
Strawber; % : | Butlter, E
Raspbarries 2 020
Canned salmon. .... 6 ‘ 0 30
Butter, local
realery g 035
Tmported Butte \ust
Light yellow ut : <
Dark yellow e 1 Pl
Cornmeal, p. 100 Bavon, ... SR
Y 2 40 Ham, cooked 115 810
Cornmeal, local 2 60 5 " 3 R G
Choces OritestsiDis 0158 o e bl
Beans, per lb. . 0 034 0 043 Lard, compound 0 120 0 13
Taploca, per lb. . . 0 04 Eggs, Eastern
Rice, per ton 85 00 75 00 fresh 0 30
Eggs, local 0 40

.. 630

Mail Order House and the Country Dealer

Story of How the Neglect of Small Town Retailer to Stock
Shelves Brought About Invasion by City Houses, and How, in
Turn, He Filled up With Every Article to Hold His Customers

— Where Personality Counted.

Through the neglect of a general mer-
chant in failing to stock up his shelves
with goods his customers needed, mail
order house goods were introduced into
a little Ontario town of 1,500 inhabi-
tants a short time ago. The new business
gradually expanded until the thriity
housewife was sending down for such
large consignments that the merchant
came at last to realize that the very
foundation of the business he had built
up with much care and labor to him-
self, was in danger. \

Driven desperate, he at last “Wecided
that he would stock up with goods, so
varied in character that it would be no
longer necessary for his old customers
to pass his store, and take up the city
dealer’s catalogue.

Extent of the Trade.

He discovered then that the ravages
of the Mail Order House had been
greater than first supposed. The women
of his town had gone so far as to make
up twenty-five dollar orders, so that
the freight charges could be eliminated.
Said he : “I’ll put in a stock of goods
that the people in town will have no
excuse for sending away for goods ; even
if some of the articles are not asked for

once in - six  months When they come
for them, T1’'Il have the goods to sell
them.”’

His idea was to put in a stock of all
articles that his customers desired and
he figured that when the people knew he
had the goods, a trade for them would
soon spring up. He knew that by carry-
ing all lines, he would get business be-
cause the people liked to deal at a store
where they could get any article they
wanted.

A Small Mail Order House.

So he started in with gearly all the
articles kept by a small mail. order
house. e had behind him that great
resource that -the . mail ordey houses
have not, personality. Ile was a iriend
and adviser to all his customers. I a
man had trouble he sympathized with
him and ofiered his best advice. Ii a
farmer had some bad luck that put him
behind financially, this was the mer-
chant who assured him that he would
not crowd him for his bill, and the
story is told that on one occasion, he
spent an afternoon putting up the stove
pipes for an old lady customer who
lived alone. His trade grew immensely,

R e e
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Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light”” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

The Condensed Ads. in this
Paper will bring good results

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

912-813 Dominion Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference—Bank of Montreal.
Write us for information about B.C. trade.
Cable Address—" Robin,” Vancouver.
Oodes—A B C, 5th Edition; Revised Economy; Modern
Economy ; Utility and Dowling's.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Manufacturers’ Agdents and
WholePble Commission Merchaats
Codes—A B O 5th Edition, Western Uniea
6185 Dominion Trust Building

VANCOUVER, B.C.

Oorrespondsnce
Bolicited

VICTORIA

' FRUIT GROWERS' ASSOCIATION

The largest
class Fruits

OFFICE AND WAREHOUBES
COR. WHARF AND YATES STS. - VICTORIA

Branch at 140 Water Street, Vanocouver.

kers and shippers of first-
all kinds in British Columbis.

McLEOD & CLARKSON

Manufasturers’ Agents and Whelesale Commissies
Agents B

144 WATER ST., VANCOUVER, B.C. ¥

Can give strict attention to a few first-glass Gre-
cery Agencies. Highest Referensses.

freights! WHY NOT YOU?
to YOUR advantage.

are right.

THE YOUNG COMPANY, Limited

NCRTH BAY - and

GROGERS of NORTHERN ONTARIO

Why let Freight Rates eat up your legitimate
profits? Our customers all agree they can save
the above percentage by avoiding unnecessary

Get in touch with us to-day; trade with us

OQOur goods are at your door and our prices

UTILITY

A Strong Combination:

CLEANLINESS

A “*Walker Bin"

ATTRACTIVENESS
Outfit is a ‘“Necessity’” to the

REPRESENTATIVES:—

SUDBURY

Modern Grocery

Write for Illustrated Catalogue
‘“Modern Grocery Fixtures.”

Walker Bin Store Fixture Co.

Masitobe: Watson & Truesdale,Winsiped, Was.
Saskaichewas sad Alberts: J.C. Siokes,

Regina,
Mestresl; W.S, Silcock 33 St. Nicholas Street

LIMITED

o Derlin, Ontario
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. Why Not Get After

ALL Your Tea Trade?

You ought to be selling on an average twenty-five pounds of tea a year
to every family that does business with you.
awake competitor or possibly a peddler is doing a part of your tea trade.

If you are not, some wide-

Look into it and you’ll find that the man who has part of your tea trade is

pushing 40c. tea, or better.

by pushing the 40c. grade of Red Rose.

You can get that trade AND SOME MORE
Try it in your home and you will

agree there is no other tea at the price to compare with it. You can

guarantee the quality.

Just try pushing 40c. tea

“is good tea.”

Red Rose Tea

T. H. Estabrooks

Toronto,

Winnipeg, St. John, N.B,

Ten of your Customers bought WONDER-

SHINE 1ast week.

Probably ten more will buy this week. on

The immediate profits are not
the question at issue. A small bill
of staples MAY accompany the
WONDER-SHINE purchase

—Ilarger bills will follow

WONDER-SHIKE is the enter-

ing wedge—the firstaid in landing
a satisfied, permanent customer.

Is your competitor reaping

the profits that MIGHT be yours?

QN | JREMOVES TARNISH INSTANTLY
N WITHOUT RUBBING

W Paice @5 cCenva
it Housenowp Cwvonowce Cose ™ pnd

Your Customers may not Ask You where to Buy

WONDER-SHINE, but---they are Buying it.

advertising this new silver cleaner—-in the

newspapers, magazines, street cars, and

Case

We are spending thousands of dollars boxes.

Household Convenience Co., Ltd., Toronto, Ontario

A&mu for Quehec and Maritime Provinces:
Smith Hardware Co.. 212 Lemoine 8t., Montreal

the bill boards.

Every day we receive enquir-
ies about WUNDER-SHINE asking
where it can be purchased.

Show your customers you sell
it —keepadisplay boxalwaysin the
window, and one always on the
counter. Make every sale yours.

Buy from your jobber or
direct.

contains three dozen in display

Ag mts for Manitoba and Saskatchewan:
Daw & W pssman Co , 67 Merchants Bank Bldg., Winnipeg
for Albecta and British Columbia: Donnelly, Watson & Brow i, Limited, Calgary, Alta

©o0
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and continued to grow and his store
was a busy place.

But even with the large business, this
merchant did not make money. He real-
ized the fact himself, but could not find
the reason.

Took in a Partuer.

So he took a bright young man of the
same town into partnership with him,
hoping that he would solve the myster-
ious disappearance of profits. The young
partner soon hit upon the right trail
He analyzed the business and found
that the merchant had not been  paying
enough attention to buying. Although
the plan of having everything eustomers
asked for was a good one, he found
that too large quantities had been
bought. There would be a six dozen
case of some article of which he sold
probably only 1 dozen in a year, and
this, to a certain extent, was carried
out in nearly all lines. It had a par-
alyzing effect upon the business The
plan of buying in small quantities was
introduced It was also found that
enough attention was not directed to
clearing out odd lines, and when this
defect had been overcome, the business
was put on a firm footing

WESTERN ONTARIO NOTES.
Fonger & Taylor, groceries and dry
goods, 469 Grey Street, London, Ont.,
have dissolved partnership. John Tay-
lgr carries on the business from Feb. 1.
C. G. Moore, Chatham, Ont., has
made an assignment of his grocery stock
for the benefit of creditors. Mr. Moore
purchased the bhusiness over a year ago.
Henry Mann, who has conducted a
general store in Petrolea, Ont., for the

THE CANADIAN GROCER

past 25 years, was attacked wixd in-
fantile paralysis the other day, is
in a serious condition. Mr. Mann's
brother, from Port Huron, is attending
to the business.

Halliday & Davies, Chesley, Ont.,
have sold the stock and good-will to
Ross & Warrington, who have already
taken possession. Mr. Schant has sold
his grocery business to Mr. Faust, of
Port Elgin.

A grocery store in Dornock, Ont., run
by Mrs. Cummings, was destroyed by
fire last week.

Little Bros., grocers and butchers,
Owen Sound, Ont., will move their place
of business to a difierent number on
10 St., as soon as some changes and im-
provements have been made.

POSITION WANTED.

SPECIALTY MAN wishes to travel for some special
line pertainiog to groceries from Wisnipeg to

Vaocouver. Fully experienced in grocery busi
ness and can furnish first-elass referznce. Box 373,
THE CANADIAN GROCER, Toronto. (8)

POSITION as traveler wanted by live young man
with good grecery and general store experience.

Good salesman, first-class references. Box 876,
Soo, Ont. (8)

GEORGE & BRANDAY
Established 1879
Shipping and Commission Agents

Dealers in Coffee, Cocos, Pimento, Hides, Honey
Wazx, SBugar, Rum, etc., etc.

KINGSTON, JAMAICA

A. C. LANDRY
STE. FLAVIE BTATION, QUE,
Jobber and Whol ler in

Grooeries, Fliour, Crain and Provisions

O to Timothy, Red, White and Alsyke
ot e don - S g

53 Highest Awards In Europe and Ameries

WALTER BAKER & GO.'S

Our Cocoa and Ch;colate
preparations are AB-
soLUTELY Pure—free
from coloring matter,
chemical solvents, or
J adulterants of any kind.
and are therefore in full
conformity to the require-
nents of all Pure Food Laws.

Walter Baker & Co., Lid.

Estabiished 1780

DORCHESTER, MASS.

I
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for the Dealer.

» BOVRI

No substitute or imitation of

BOVR IL has ever..been successful

BECAUSE

BOVR“.. has never Dbeen equalled.

Our staff includes analytical chemists
of the highest scientific attainments
and our board of directors includes
Sir James Crichton Browne, M.D,,
one of the leading authorities of the

day on-diet.

The BOVRIL ESTATES cover more than nine million acres.

The whole province of Manitoba would only cut up into five
portions equal in size to those estates.

We shall continue to make the merits of BOVRIL known to
the public and at the same time Maintain an Excellent Profit

—— ——— ——
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Let Us Get Acquainted

Having a most extensive connection with the grocery trade of
Western Canada, and exceptional facilities for developing bus-
iness, we are anxious to get acquainted with manufacturers and
shippers of grocery lines in Eastern Canada, Europe and the
U.S.A. Our large track warehouses are situated in the five
great distributing centres of the West—Winnipeg, Calgary,
Edmonton, Saskatoon and Regina. We thoroughly understand
the business conditions of the West and can successfully place
deserving grocery lines.

If you are interested, write us, and we will send you detailed information
about the West and its enormous commercial possibilities.

NICHOLSON & BAIN, "S5 Ve

HEAD OFFICE, - - WINNIPEG, MAN.
WINNIPEG REGINA SASKATOON EDMONTON CALGARY

For the Social Evening or Party !

OW is the time of year when social festivities

are in full swing and the very_best and most /
suitable liquid refreshment for you to recom-

mend and handle is

*“E.D.S."” Brand Grape Juice and Raspberry Vinegar

Like all products made under the “E.D.S.” label their purity
is guaranteed, and in point of flavor they will be found very
refreshing and thirst-quenching.
Send along a trial order, and be convinced how easily these
lines will sell. Wfrite us to-day.

at his own Fruit Farms,
Made . .
only by o . s Winona, Ontario
AGENTS :—N. A. HILL, Toronto; W. H DUNN, Montreal; MASON & HICKEY, Winnipeg;
R. B. COLWELL, Halifax, N.S.; J GIBBS, Hamilton.

— e




"Pon-Honor Products

of
* Canada’s House of Quality—

Are the finest that scientific Packing
House Methods can produce.

All Departments under Government
Supervision.

INSIST ON HAVING
Gunns well-known Brands of Hams,
Bacon, Sausage, Lard, Shortening,

Cooking and Salad Oils, Mince Meat,
etc.

APPETIZING AND SATISFYING

GUNNS Limited

Pork and Beef Packers,
West Toronto, 2 Ontario

- For Grocers and Clerks!

' Have you told your customers—
That Jersey Cream is wholesome, fine-flavored, rich and
always uniform in quality—always reliable ;

That, being sterilized, Jersey Cream is absolutely free l
& from the germ life common to raw ‘milk, and is a i3

nourishing food for children:

That, being unsweetened, Jersey Cream is superior to
raw milk for all culinary purposes ?

Tell vour custnmers thess facts. We'll tell you other facts
sbhoruy about Reindeer Condensed Milk, Reindeer Coffes and
Reindeer Cocoa.

TRURC-CONDENSED
<)| MILICCOLIMITED
il FACTORIES
: TRURO'N S.

7 HUNIINGDONRQ

:
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Gooked Hams

Our Cooked Hams are more
popular than ever. Last month
we just doubled the output of
last year. We know these
hams will please you and give
every satisfaction to your cus-
tomers. Send us an order for
sample shipment.

If they are not as we say, the
finest, youcansend them back.

F. W. Fearman Co.
_ HAMILTON 2 iaskie

Breaktast Bacon

That mild, sweet, crisp bacon you are looking
for to give your customers satisfaction and
build up a steady trade.

Ryan’s Hams

ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Pouliry

AND ALL KINDS OF FARM PRODUCE.

—

THE WM. RYAN, LIMITED

" Pork Packers and Wholesale Produce Merchants

70-72 Front St. East
TORONTO

Packing Houses

FERGUS
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Lard is Easier, with Slight Reductoin

Live Hogs Show No Change in Price—The United States Mar-
ket Slightly Firmer—Another Decline in Egg Prices — Con-
sumption Has Increased With Lower Prices — Butter Market

is Steady—Cheese is Quiet.

A normal trade for this season ir all
kinds of pork products is reported irom
most centres, with prices on the whole
showing but little change. The price of
hogs in Canada is about the same as
last week, the easiness noted last week
having been overcome to a certain ex-
tent by the reaction in United States
prices. Hogs, in the States, slumped
Jast week under big arrivals and the ex-
pectation of larger shipments. The mar-
ket, however, has reacted to a certain
extent this week as the supply has been
much smaller than expected. It is easy
at the advance as the opinion is that
there are plenty of hogs in the country
but that the farmers are holding them
pack. The English bacon market is al-
so reported easy and quiet. Pure lard is
easier this week with slight reductions
in some cases.

Ioggs are easy and continue to decline,
from the same causes that have been
forcing the market downward during the
past six weeks. Receipts are larger
than at this time last year and quan-
tities are still being brought in from the
United States markets. There is no
large quantity of storage eggs being im-
ported now, as Canadian storage men,
realizing small chance of higher prices
for a time, are offering them at equal
urices to American firms. Lower
prices have had the result of causing a
creater demand for eggs. In British
Columbia, California eggs have been
brought in for some time at a lower
price than the local article, but now sup-
plies are being brought in from Kansas
which are very much lower than even
those from California.

Butter, while arriving in fairiy large
gquantities at some markets, is becoming
scarce at others. Prices remain steady
and seem to show greater strength at
some points. A fair demand keeps up,
mostly for good quality, the poorer
grades selling very slowly. Small quan-
tities of butter are being shipped from
castern points to the west to supply the
demand there.

The cheese market is quiet, but prices
show no easiness, as supplies of cheese
are limited. The English market is re-
ported also quiet with stocks light,
finest Canadian cheese quoted at 61s. to
63s.

Poultry from time to time shows some
revival in trade at the different centres
but on the whole continues quiet, the de-
mand for fresh killed keeping well up to
supplies, while the limited supply of
storage is gradually being cleaned up.

MONTREAL.
Provisions.—A number oi price changes
are noticeable ti#s week. Pure lard is a
iittle easier an%in the other lines the
changes are in both directions depending

lllpon the supply in that particular direc-
ion.

Pure Lard—

coce
ot
L8

Pails, wood, 20 lbe. net, perlb....... ...... 011 013}
Pails, tin, 20 1bs. gross, per lb. AL [
Tubs, 50 1bs. net, perlb.... 013
ierces, 3751bs., per 1b 0123
Oompound Lard—
Boxes, 50 1bs. net, perlb...... ...... . PR 4
Un:u‘aea, 10-1b. n‘l‘u, 80 IE& to case, per 1b 012 01
SR R o
Pails, wood, 201bs. net, perlb..... s, A lSi
Pails, tin, 20 1bs. gross, per Ib 0§ 0113}
Tubs, 50 lbs. net, per lb...... 1 012
Tierces, 275 lbs., per Ib o i anes. (208
Pors—
Heavy Canada short cut mess, bbl. 3545 pieces .... 25 00
I?oun i e N R e S N 20 5u
Canada short cut back pork, bbl. 45-55 pieces.. .... 25 00

Clear fat backs
Heavy tiank pork, bbl ,
Plate beef, 100 Ib bbis. .
v RS

" 800
Dry Salt Meats—

Green bacon, flauks, 1b.................. : 011
Long clear bacon, heavy, 1b. . > asre ) RS
Loug clear bacon, light, Ib ... ... s pee DS
Hams—

Extra large sizes, 25 lbs. upwards, ib 014
L.‘r:e sizes, 18,00 25 1bs., per Ib... 0 14}
Madinm sizes, 13 to 18 Ibs.. per Ib 016
Extra small sizes, 10 to 13 Ibs., per 1b 0 163
nge out, rou?d. large, 16 to 25 lbs., per lb.. 016
**  small, 9to 12 Ibs., per Ib. 0173

Breakfast bacon, English, boneless, per lb. . 017
Windsor bacon, skinned, backs, per Ib... 018}
8, Ioeduroll blcm‘l'.cboneleu, short, per lb. T, L
Ve, POF OWh.o.oveecorocsoosnenss .800 850
q,.'dnuod.perowt.... ............... ... 1100 11 50

Butter.—The butter market seems to
be growing stronger. Creamery is now
being supplied [p the centres and the
smaller towns” and\ countryside is de-
pendent upon the rather limited stocks
that are being held in Montreal. There
is plenty of dairy butter but the big
houses are refusing it. The fact is that
there is no demand for it, and even the
lumber camps which have bheen taking
considerable of it are beginning to refuse
it. This shows the extent to which the
public taste has been cultivated toward
creamery butter. One of those in close
touch with the local market says that
with normal consumption, and with the
receipts equal to those of last year at
this season there is going to be a short-
age of from 10,000 to 15,000 packages
before the new supplies are received.
This refers to Montreal and the sur-
rounding places alone, and it is felt that
the conditions that are prevailing here
and are likely to prevail must obtain
throughout the entire country. This
same dealer stated that there is about
one package of dairy butter sold now
where formerly 200 packages were sold.

New milk creamery.. 026 026
D-lrz, tubs, 1b.... 022 0 2\5A
Fresh dairy rolls. PR T

Cheese.—The market is steady and sup-
plies are limited. Prices are firm in
keeping with the feeling that the quan-
tity of cheese held is very light.

uebec, large. ..

estern, large. . . o seve 024

if twi . o wens MERE

” small, =

Old cheese, large. . - sves. DG

ceipts are heavy f{or this time of the
vear and the ecasier prices have had the
efiect of bringing the demand up to an
appreciable figure. The receipts are
much in advance of those at this time
last year. It is a question whether first
attempts at organization have had any-
thing to do with the present supplies or
whether it is due to the efforts to se-
cure supplies at this season when in the
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past they were always scantiest. It is
believed that the price of eggs this sum-
mer will be below those of last year
largely on account of the decline coming
so early in the season.
New laids. .
Selects. ..
No.1
Poultry.—Trade is rather quiet. Flat
is the word one dealer used in reierring
to the present state of affairs. There is
some business passing in chickens and
turkeys but for the most part things are
inclined to be quiet.

Fowl. ..o 01t 015 DUCkS ...... .- 017 01
tieese. . %a 014 015 Turkeys .... ....02) 02
Chickens .... .. — 18

Honey.—There is no change to this

market. The demand is normal, prices
are unchanged and the general conditions
are practically the same as those of a
week ago.

White clover comb honey

..015 016
PR 1 ¢

Buckwheat, extracted........ . 08%
Clover, strained, bulk, 30 1b. tins 010
Buckwheat comb............... 0124
WINNIPEG.
Provisions.—Trade continues active and
prices steadsy \ sharp decline had taken

place in all grades of lard owing (o a
weakening of the American markets.
Corn fed cattle, at this period ol the
vear, are alwavs rushed to the packers
which consequently results in a decline.
New prices are therefore quoted. Cured
and salt meatls remain steady and un-
changed.

Cured meats Boneless backs,

Haws, large ... .... 014} perlb .. S DAY
Hams. mediam. ... 013 Mess pork, bbl.. .... 2810
Breakfast bacon Mess pork,3bbl. ... 14 00
DICKE. o5 oohs enes 020 Lard | *
: Intierces, 1b.... .... 0 14§
Brenkishi bacon 019y obtubs..... ... 730
Shoulders . i v eas RS T
Long rolls. ceise A8
Short rolls. sinave AT
Dry salt meats
Long clear sides Compeund, 20 :
PErIbL e 013} 1b pails....... i 2 60
Dressed hogs... .... 012}
TORONTO.

Provisions.—The trade in provisions
continues fairly good. Live hogs, the
supply of which is only normal, continue
at the same price as last week. The
casiness in the hog market is not as
noticeable as last week as the United
States markets, which slumped then
have reacted slightly. The casiness in
lard has resulted in another slight re-
duction and in pails, the pure article is
quoted at 12 to 12} cents. Long clear
bacon is enjoying a fair trade.

Long clear bacoun, per 1b .. 011 vil}
Smoked bLreakfast bacon, per ib.. 017 018
Pickled shoulder.... . 009: 0113
Roll bacon, per 1b. 0123013
Light hams, per 1b.. 015 016}
Medium hams, per ib.. .01 016
Large hams, per Ib .013 014
Cooked hams  ...... sone 981
Fresh shoulder hams. . o sene D32
Shoulder butts  ........ 014 015
Backs, plain, boneless, per . 0135019
o o per b 017}
‘* peameal........... .019 02
Heavy mess pork, per bbl 21 Ou 23 00
Short cut, per bbl. 24 00 26 00
Lard, tierces, per | L0113 0118
o be 012 012}
Y pails o 0124 015]
‘*  compounds, per b .010i 011
Live lmp_,1 Gountry puinite. ... ...... -~ 700
TAVO DOMB IGBE. . . ovives.- . csseseesonoassnnnnae 725 730
Dreased hoen 9 25 10 00

Butter.—The price ol butter shows no
change from last week. Creamery prints
are quoted at 28 to 29 cents, and dairy
prints at 19 to 20 cents. Arrivals of
butter are quite free and supplies on the
market are quite plentiful. There is a
fair demand but retailers are not buying
heavily, believing that lower prices may
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You Love Your
Competitor,
But—

If somebody put you on to a
sure and honest method of
beating him to bigger business
you would listen hard.

Well, here is one —sell

CHOGOLATE
“BORDO”

Now, don’'t stop. Chocolate
“Bordo"” is the “one thing need-
ful” to make a recumbent con-
fectionery department leap into
vigorous, expansive life.

Samples will convince you
quicker than anything.

They will prove that Choco-
late “Bordo” has a delectable-
ness of flavor that makes the
best chocolate you ever tasted
before seem flat as boiled
water.

It's up to us---write, and the
proof comes by return mail.

THE

Montreal Biscuit Co,

(The Originators)
Brewster Ave. - MONTREAL
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be seen. There is a difference of opin-
ion existing as to the future in butter.
Some dealers believe that all the pre-
sent supplies will be needed within the
next few months at prices at least as
high as quoted at present.. There are
others again, who believe that the guan-
tity in storage is large enough to keep
the price down for a time at least.

Fresh creamery print ....
Creamery solids .
Farmers separstor butte
Dairy printa. choice....
Fresh large rolls ...
No. 1 tubs or boxes. .... ¢
No 2tuhenrhoxes. . ........... . 16 017

Fges —The price of eggs has heen re-
duced another notch and this costly lux-
ury of six weeks ago should soon hecome
a common article of food at present
prices. New laids are now quoted at
23 to 21 cents, while the storage article
can be had for 15¢ to 16e. The United
States markets are still well supplied
at very low prices, and while this con-
tinues, prices here will show no im-
provement as large quantities are bhe-
ing imported from the United States
cities. Some dealers bhelieve that local
holders have considerable storage eggs
on hand, waiting for the market to re-
act. The demand for eggs is good, but
it is expected that as soon as the retail
grocers reduce their prices that the con-
sumption will be much larger

I B I . s o s 50 S A D R RS RS nes 02
Eexs, storage........ : R PORRROES 015 016
Pickled eggs ............. 016 020

Cheese.—A fair amount of cheese is
going out at present prices. A firmness
is noted in the market which may lead
to higher prices.

New cheese New twins...... 0 13}3:“
4

Targe......... 013 018§ Btiltons
Old cheese..... 014 015

Poultry.—The trade in poultry is much
brisker during the past week, there be-
ing a good demand for fresh killed fowl
Prices are firm and turkeys have ad-
vanced, being quoted at 20 to 22 cents
for fresh killed. Storage fowl are two
cents per pound lower.

Chickens, dress- Geese, dressed.. 013 0 14

2

.....016 018 Hens, dressed. . 013 0 14
Ducks, dressed . 0 14 015 Turkeys, dressed 0 20 0 22

Honey.—There is no change in the
price of honey. Some firms report a lit-
tle increase in the trade lately. There
is considerable comb honey on the mar-
ket at $2 to $2.50 per dozen.

Clover honey, extracted, 60 1b. cans. ..., ...... 00
s - - 10 Ib pails L0l N2
’” » o 5 1b. pails iss. WY
” ** ecomb, per dozen.. 20 950

Buckwheat honey, lb.... .............. .. 0068, 007

PICKLE AND OLIVE WINDOW.

The following method of displaying
pickles and olives in a window was re-
cently described by a grocer : The win-
dow is fitted with three steps, each step
heing about the height of the pickle bot-
tle to be used. These steps are covered
over with cheese cloth loosely folded.
This efiect can be improved if cheese
cloth of difierent colors is used on each
step—say red, white and blue. Each
step is devoted to one line of pickles or
olives, which are not stood straight up,
but are allowed to slope with the tops
resting against the back of the step, and
the bottles lving in the creases and
folds of the cheese cloth. On the centre
of each step is placed a ticket bearing
the price of the line exhibited on that
shell.
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INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

The MacLaren Imperial Cheese Co.,
who have been doing a large business in
Canada and the United States for a
number of years are continually getting
closer to the trade by opening new of-
fices. They have now decided to open an
oflice in Montreal by the first of April.
Already they have offices in New York,
Detroit, and Chicago, under their own
management, and in Canada, at Toronto
and Woodstock. Their new office in
Montreal will be under the management
of J. R. F. Fisher who is well known
to the Montreal trade and it will be lo-
cated at 81 Youville Square, their tele-
phone number being, Main 7178. In ad-
dition to the Imperial products such as,
MacLaren’s Imperial cheese, Canadian
Cream cheese, Roquefort cheese, Impe-
rial Pimento cheese, peanut butter, pre-
pared mustard, Imperial oils, Imperial
desert jelly, theyv will handle a full line
of imported cheese such as, Swiss,
Roquefort, Camembert, Knglish Stilton,
1odam, Pine Apple, Limberger, and Brick
(C'ream cheese, etc. They also represent
Maconochie Bros., London, Eng., manu-
facturers of pickles, preserves, fish, peel,
ete. The Snider Preserving Co., of Cin-
cinnati, who manufacture catsup, chili
sauce, ete. ; Knorrs, Ltd., manufacturers
of soup squares, dried vegetables, etc. ;
The Redio Co., Ltd., London, Eng., mak-
ers of the celebrated metal cleaning and
polishing cloths, etc. The MacLaren Im-
perial Cheese Co. in opening these va-
rious offices aims to supply the trade to
the best advantage and at the same time
to give the manufacturers it represents
the best possible service. From the suc-
cess which Henry Wright, the manager
of this company has attained in the past
there is every reason to believe that the
Montreal office will be a splendid acqui-
sition to the many fine Montreal busi-
ness houses.

Oxo Co. have been appointed purvey-
ors to His Majesty the King. Liebig’s
Foxtract if Meat Company, Ltd., makers
of Lemeco and Oxo, have been granted a
roval warrant of appointment to His
Majesty

Fussell’s cream, lately introduced to
ithe Canadian market, is meeting with
approbation. It is simply a pure, na-
tural, rich cream, equal in every respect
to the finest Devonshire cream. Put up
in sterilized tins, it is guaranteed free
from preservatives and will keep good
for any reasonahble time in any climate.

The Johnson Richardson Co., of Mont-
real, publish a pretty amusing incident
in their advertisement in this issue. Our
readers ought to refer to it and become
acquainted with the old method of dis-
tinguishing whether cloth contains cot-
ton or wool.

From St. John, N.B., comes the news
that Gilbert W. Ganong, Arthur D.
Ganong, and Beverley Stevens, of St.
Stephen ; J. IHerbert Emery, of St.
John and George H. McAndrews, of
Calais, are applying for incorporation
as White’s Limited, with a capital stock
oi $150,000 and principal place of busi-
ness at St. John, for the purpose of
carrying on a manufacturing confection-
ery business. An offer has-been made
for the business and stock of the White
Candy Co.
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Grocers: The reputation of manufacturers depends upon
the quality of their goods. Manufacturers of bulk and private
brands of baking powder are unlike the manufacturers of some
special brand of baking powder on which thousands of dollars
are spent in advertising, as the latter’s success depends entirely
upon maintaining the high standard of quality of their goods.

MAGIC BAKING POWDER

Contains no Alum and contorms to the high standard
of Gillett’s Goods.

E. W. GILLETT COMPANY LIMITED

TORONTO, ONT.

Winnipeg

Bookkeeping Without Books !

Sixty thousand merchants in all parts of Canada, the
United ‘States and foreign lands are saving time,
labor and money in handling their credit accounts by
the use of

The McCaskey Gravity Account Register System

The McCaskey System, with One Writing and in one-
fourth or one-third of the time, accomplishes every-
thing that is done by use of day books, journals,
ledgers, bills, statements, etc., and in this way saves
time, labor and money. Let us refer youto some of
our customers in your locality. i Y

Information about the System is free.

DOMINION REGISTER CO., Limited

Manufacturers of Duplicating and Triplicating - _ .
Sales Books in all varieties.

90-98 Ontario Street, > Toronto, Can.

Made in Canada

FIRST
AND
STILL
THE
BEST

THE CANADIAN GROCER

Montreal

A National Dish

Pork and Beans are a standard
article.

CLARK’S

Pork and Beans

have shown Canadians how
delicious, digestible and whole-
some baked beans can be.
The wise dealer keeps a full
supply on hand.

Wm. Clark, - Montreal

Manufacturer of
High Grade Food Specialties

™y
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All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS|THTM

John P. Mott @& Co.
Halifax, N.S.

BELLING AGENTS:
G. . Estabrook J. M. Douglas & Co. R, S.'Mcindoe
St. John, N.B. Montreal Toronto
Jos. E. Huxley Tees & Persse Johnston & Yockney
Winnipeg Calgary Edmonton
Standard Brokerage Co., Vancouver; Frank M. Hannum, Ottawa

Do You Realize

what it means to handle biscuits in
perfect condition? Why, it is the very
crux of a successful biscuit trade!

55 are sent out in
air-tight tins,
1‘»/’
and invariably
reach the re-
tailer in first-
class condi-
ey T fresh. Prompt
Sasr® om0 @ delivery is
AilPiCER CREAMS?}* guaranteed.
agent.
CARR & CO. exciano
e ENGLAN
AGENTS=Wm. H. Dunn, Mostreal and Torento ; Hamblin &
Br , Winni and V , B.C; L. T. Mewburn & Co.,

E : s -a 7 i »rc well packed
-y |) V
\‘,BBR&CO |
ala o :“

’" tion, crisp and

& SO : 1 Send your order

b ls C U\ ' to our nearest
Rt A Sl !

Ltd., Calgary; T. A. MacNab & Co St. John's, Newfoundland.

e

Donald says

Quaker Brand
Baking Powder

contains 12.479, available Carbonic
Acid Gas, and No Alum, and is
therefore an efficient and health-
ful Baking Powder.

Put up in 10c and 25c tins.

The Handsomest Shelf Package Made.

Samples and Price on Application.

MATHEWSON’'S SONS

P.0O. Box, 2360. MONTREAL

Letiers Patent

NELSON’ S

POWDERED GELATINE |

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery dgpartment.

G. NELSON, DALE & CO,, Lud.

EMSCOTE MILLS, WARWICK, ENGLAND

The afove can be had from any of the following agents :
The Smith Brokerage Co,, Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.0. Box 1204, Montreal.
J. L. Watt & Scott, 27 Wolllulon Street East, Toronto.
W. E. Ashley, Winnipe
Geo. A. Stone, M4 lnn- ol Court Buildings, Vancouver, B,C.
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Dullness Continues in Flour Trade

Export Demand Shows No Improvement — Domestic Trade
Keeps Up Fairly Well—Prices Show No Change Over Last
Week—Wheat is a Little Basier—Flour Market Uncertain —

Cereals are Steady.

There has been no change in the price
of flour during the past week, but wheat
has shown another slight decline, and
May wheat in Chicago is now quoted at
912, being a drop of 5 cents in- two
woeks and of 11 cents in the past month
on that market, while No. 1 northern in
Winnipeg has shown 5 cents decline dur-
ing the past month. Difierences ¢i opi-
nion still exist as to how the ﬂuur mar-
ket will act, or whether it \nl) ciiange
at all for a time.

Millers do not at least look tor ligher
wheat prices, until the world’s”supply of
wheat has been materially reduced, while
a lower level may be seen on L‘\e busis
of supply and demand. The Canadian
visible supply of wheat, at present, is
9,970,000 bushels, Cnmpared with 3 189,-
000 bushels last year, while ihe world’s
visible supply is 18,000,000 bushels larg-
er than at the same Lune in 1:4910. The
world’s visible wheat supply 1s 16w
larger than at any time since 1895.

The trade in flour throughout Canada
continues at a low level and in most cen-
tres shows very little improvemcnt, over
last week. Domestic trade is keeping up
fairly well but it is pointed out that this
trade varies very little, as consumers
are not mterested enough to buy accord-
ing to r;mrhct conditions. There has,
however,(been but little enquiry for Can-
adian flour from E uropean markets dur-
ing the past week.

The demand for flour in -the United
States is also very dull and slightly
lower prices have been named, but this
has had little efiect in increasing trade.
A recent report from the United States
says, ‘‘The poor demand for flour has
without doubt been largely owing to the
course of wheat since jobbers never take
hold while the market is weak, and if
there are indications of a decline, it gen-
erally stops their buying dlt()bbﬂl(r As
soon as the wheat market shows
strength and holds its position long
enough to inspire confidence in the
minds of jobbers and bakers, trade will
improve with the mills. At present
there is very little doing in export
trade.”

Trade in cereals at most centres is
normal and prices in both rolled oats
and rolled wheat seem to be steady.

MONTREAL.

KFlour.—There is no new feature to the
flour market. Prices show no change.
The demand shows no improvement and
the present business is largely of a local
character. The stock of flour in store on
spot on Monday showed an increase of
7,813 barrels compared with a week ago
and an increase of 4,312 with a year
ago. The flour market across the bor-
der has dropped lightly owing to the
dullness that YLes prevailed for some
time.
Kﬁﬂizk“n:‘m"%"??’. e P =
Ilmlt.ob. 1st spring wheat patents, bbl
straight patents. bbl
urm blk-n..
second ae

"

“

- e o
885885

Rolled oats.—Business in this line is
well maintained. Prices are steady and

demand is good. There is no feature to
report and the market seems to be

steady.
neu.unul.

Bolted cornmeal, 100-bags. .
Bollad oats, baws, 90 1b
barrels

WINNIPEG.

Flour.—There was a fairly good do-
mestic demand for flour last week. De-
layed orders are being shipped out and
millers report large orders to be still
coming in. Export demand for flour was
rather quiet. Prices quoted at present
are :

1st Pa‘ents, per cwt .. 29
2u0d Patents per cwt . 217
Strong Bakers, | er cwt 2 60

Cereals.—A large demand exists for
rolled oats and oatmeal. Rolled oats
are still selling at $2 per sack of 80
pounds, and standard and granulated
oatmeal at $2.50

TORONTO. \
Flour.—Prices, during the past week,
have undergone no change. Manitoba
wheat has been reduced 1} cents and is
now quoted at 99 cents. While some are
looking for a reduction in flour prices on
account of the easiness in wheat and al-
so the slackness in trade which might
cause some millers to cut prices, still
there are others who expect present
prices to hold for a time. It is argued
that flour prices did not advance when
wheat went up in January and therefore
no reduction can be looked for unless
wheat declines further.

While it was thought, that on account
of the slackness in business, some of the
big mills might cut prices in order to
stimulate trade, it is a question whether
that would have the desired efiect, as
there is very little enquiry for flour from
outside even at reduced prices. Ontario
wheat has gone down and is quoted at
82 to 83 cents.

Mauitoba Wheat.
BOE FAbOnt, I OBr MOtS. ... ooncenosacsasnaincans
ind Patent, in car lots. ...
Atrong bakers, in car lots..

Feed flour, in car lots

Straight roller : 4325 470
Paten 480 500
Blendod 480 510

Cereals.—Trade in cereals continues
about the same, some mills reporting
that business is none too brisk. Oat
prices are unchanged and therefore rolled
oats remain steady at present prices.
There is nothing out of the usual in rol-
led wheat, but cornmeal is just now en-
joying a brisk trade. Mills report that
enquiry for rolled oats for export has
shown no improvement of late

B.ol.led ouu. small lots, 90 1b. sacks ............. .... 22
Whags tocarlots. ...coveoccecscine coee 210
Standard and granulated on:ne%l $8 1b. sacks.. .... 24

nd 'MM.. small lots, 1
5 bris. to car lots. .

H. Finlayson, grocer, Vancouver, B.
C., is reported to have sold to Allan &
Edwards.
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JOHN D.
ROCKEFELLER

is said to have lived for several
years entirely on Soda Biscuits.
This is hard lines, because the
best of Soda Biscuits—even the
incomparable MO ONEY’S
PERFECTION CREAM SODAS -
can hardly be recommended as
an invariable diet.

But

as a dealer in groceries you can
conscientiously recommend that
Mooney’s Perfection Cream Sodas
be on every table in your locality
at every meal.

The unvarying and lasting
crispness of Mooney's Perfection
Cream Sodas is the strongest
imaginable selling argument and
it’s always a winner.

' PERFECTION

C“ i mw”.

= 1' MOONEY BISCUIT 8 CANDY, C0
STRRTFURD CANADA

The Mooney Biscuit
& Candy CO., Limited

——— STRATFORD, - ONT.
e Factories a

e STRATF(c)tRl), -tONT.
——| WINNIPEG, - MAN.

MAPLEINE

(The New Flavor)

Mapleine is a high-grade pro-
duct—absolutely pure— posses-
sing a most delightful flavor—
superior to Maple.

Oneounce of Mapleine (with
white sugar) makes a gallon of
delicious syrup.

Sold in 20z.,40z., 80z., 1 60z.,
320z. and gullon bottles.

" Mapleine Dainties” sent
free on request.

Fredevick €. Robson
& €o. Sales Agents
26 Front St. E., Toromte

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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ROLLED OATS WINDOW.

A simple rolled oats window may be
arranged as follows : at the front, close
to the glass, a row of package oats,
lying down, is placed. Behind this, in
the centre, there comes a barrel on its
side, containing rolled oats, and with a
quantity slopping out of the mouth and
on to the window floor. At the side oi
the loose rolled oats on bhoth sides can
be placed 25¢ worth of bulk rolled oats

done up in a paper package with a
ticket, ““This Amount for 25c¢.” Back
of this on both sides, a couple of empty
paper bags standing up with the inscrip-
tion on the side : “7 Ib. for 25¢.” or

whatever Price are selling at Back
of this o1 car side  of the barrel is
placed a pyvramid of package oats. The
display completed by a large
card y of the barrel with the
inscriptior Freshly Milled—7 b 1o1
2507

show”

First Outing of
Grocers' Section

at Halfax, N.S.

Halifax, Feb. 23 —Speech making of a
high order marked the initial outing of
the Retail Grocers’ Association of this
city, which was held to the Florence
Hotel, Millview, at the latter end of
last week. One hundred retailers and
their guests, were present, and the event
was thoroughly enjoyed by all. Edward
lubley, president of the Halifax branch,
who presided, acted as toast master in
efficient fashion.

H. G. Bauld, one of the oldest whole-
sale grocers of this city, in responding
to the toast of ‘‘The Wholesalers’
Trade,”” gave in interesting fashion some
1eminiscences of bygone days. As he con-
cluded he expressed the opinion that the

Increase Your Salesand

;; Profits on Vegetables

You can do both with our Vegetable
Display Stand, because it not only re-
duces spoilage of vegetables and greén
truck, but makes them look so attractive they
almost sell themselves. When writing to us
state whether you have a city water supply.

GALESBURG CORNICE WORKS

93 Cox Street, Galesburg, Illinois

g&t&;ﬁﬁgz’*/

HOLBROOKS

LIMITED

of Birmingham, England

Sole proprietors of

The “HOLBROOK” Brand
Norwegian Smoked Sar-
dines in pure Olive Oil.

“SWAN” Brand Pure
English Pickles in 200z.
tall, square bottles with
patent stoppecr.

And

HOLBROOKS

WORCESTERSHIRE

SAUCE
Canadian Offices:

40 Scott St., TORONTO, ONT.
Manager : H. GILBERT NOBBS.

Do Your Customers
Pay Up?

Don’t continue to lose money through
credit business Don’t drive good
credit customers away by jumping on
them ** rough shod.”” Hold the credit
business—get more of it, but make it
SAFE by using the right tactics.

AII. c

systematize credit accounts, simplify
collections, please the customer and
eliminate arguments. They cost but

little and pay for themseives many
times over.

HOW THEY WORK

A man wants credit
You think he is good.
Give him a $10 Alli-
son Coupon Book.
Have him sign the
receipt or note form
in the front of the
book, which you tear
out and keep. Charge
him with $10.— No
When he
buys a dime's worth,
tear off & ten-cent
coupon, and so on
until the book is used

For sale by the jobbing trade everywhere
Manufactured by Allison Co c ;
Indianapolis, lnx. e e o g

retail grocer could not successfully do
business without the wholesaler. By
working together, in harmony, he said,
both would greatly benefit.

In speaking to ‘“The Retail Trade,”
Mr. Smith touched upon the question of
cost and profits and compared present
conditions with those of former days.
W. H. Hart, J. J. Skerry and Mr.
Banks, also spoke briefly to this toast.

The toast of ‘““The Manufacturers and
Manufacturers’ Agents’” was spoken to
by Mr. Rankine, A. .J. Davis, and C.E.
Choat. The latter provoked a storm of
applause by his rendition of a recitation
entitled ““The Grocers’ Heaven.”

Other speakers were F. A. Miles, man-
ager of the National Drug Company; C.
E. Ritchie, and J. C. Lithgow.

Mouth
to Ear

advertising of
Fels-Naptha put
the soap well to
the front, before
general public-
ity made it the
foremost laun-
dry soap.

Women simply
could not
resist telling
each other
just how well
Fels-Naptha
does its work.

N
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- hy Does The American

The
House

of

“ Character

Lree W hear?

1

D ¢

And to be fed economically much flour must they make

for export.

And to meet the “quality” competition of the Canadian
millers in the British market they seck to flour our Cana-
dian wheat, don’t you see.

Because Manitoba No. 1 Hard—the Red Fife kind—is the
sturdiest, healthiest, primest wheat that grows.
Superlative in every way.

And the keen, aggressive Yankee grinding the Manitoba
strength-giving berry with his own inferior wheat will
('()Illli(‘l(‘ f“l' our ('Xli(il't (l'il(]('.

To hoist us with our vwn ammunition.

That’s what the American thinks of the Manitoba wheat.
It’s what he Lnows.

Think, Brother Grocer, what a magnificent flour FIVE
ROSES must be.

Milled from the very cream of the Manitoba harvest.
Every bushel selected by our own expert buyers at country
elevators.

Direct from the farmer’s wagon.

Wheat that our own experts have seen seeded, grown,
threshed.

Wheat they have known intimately from birth to sturdy
maturity.

So FIVE ROSES, you see, is milled from “wagon wheat”
—the only wheat that hias never passed through many
hands.

And the wheat that makes FIVE ROSES, Brother Grocer,
has never known bad company or evil environment.

And you can say to your trusting customer in all sincerity :
“Madam, I stake my reputation on FIVE ROSES. It is
“milled from specially selected Manitoba wheat, the top

“of the crop. Guaranteed by the Lake of the Woods, call-
“ed the ‘House of Character.’”

Your sincerity carries weight—FIVE ROSES bears you
out.

That’s Confidence, Brother Grocer.

And having her Confidence, you can sell her anything.

Remember this: FIVE ROSES builds up Confidence.

LAKE OF THE WOODS MILLING CO,, Ltd.
MONTREAL

10¢ IX0Ses our

The
House
of

Character

Barrels and halves—Bags of 7, 14, 24, 49, 98 pounds

51
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THIS WEEK'S TRADE CHANGES.

New Men in the Grocery Business —
Changes and Assignments Through-
out Canada.

ONTARIO —H. B. Scidmore, general
merchant, Cultus, Ont., has sold to C.
W. Sanderson

C. G. Moore, grocer, Chatham, Ont.,
has assigned

R. A. Gardiner, grocer, Toronto, sui-
fered loss by fire.

Wm. Naylor, grocer, Toronto, has
sold to Cross & Urquhart.

John Doersam, grocer, Penetangui-
shene, has sold to O. Herbert.

James Mills, Westover, Ont., has sold
his general store to F. Fernley.

J. J. Bailey, grocer, Huntsville, Ont.,
has moved into the Mayhew store.

Jas. McDermott, grocer, Alliston,
Ont., has sold to Henry Whiteside.

Erastus Rannie, general merchant,
Hensall, Ont., sufiered loss by fire.

Isaac Adelman, general merchant, Bel-
rose and Verona, Ont., has assigned.

Fonger & Taylor, grocers, London,
Ont., have dissolved, Taylor continuing.

W. Kennedy, Fair Ground, Ont., has
sold his general store to H. B. Scid-
more

A. Ruggle & [Son, Floradale, Ont.,
have dissolved, A-4{(:. Ruggle continu-
ing

E. C. Caulton, Delhi, Ont., has pur-
:‘)hasc-d a grocery store in Brantiord,

nt

Joseph .J. Henderson, Jr., general
merchant, Marshville, Ont., has sold to
John Haynes.

John Mayberry, of John Mayberry &
Co., grocery and liquor dealers, Prescott,
Ont., deceased.

Sabourin & Mauvel, general merch-
ants, Vankleek Hill, Ont., have dissolved,
J. M. Sabourin will continue.

D. T. Milliard, grocer, North Bay,
Ont., has moved into the Pardiac Block,
while Mr. N. J. McCubbin will occupy
Mr. Milliard’s store.

QUEBEC.—The assets of L. Remil-
lard, grocer, Montreal, have been sold

Corbeil & Frere, grocers, Montreal,
have dissolved.

G. L. Elmes, grocer, Farnham, Que.,
sufiered loss by fire.

Desire Therien, grocer, Windsor Mills,
Que., has sold to H. Poudrier.

The assets of Daveluy & Fils, general
merchants, La Tuque, have been sold.

Omer LaFrancois, general merchant,
St. Anne Des Monts, Que., has assigned

Fernando Lord, whose general store at
St. Boniface De Shawinegan, Que., was
destroved by fire, has assigned.

MARITIME PROVINCES.— C. E.
Sharp, general merchant, Blackville, N.
B., has sold to C. L. Sypher.

T. A. Nickerson, grocer, Shelburne,
N.S., has assigned.

McKenzie & Trueman, grocers, and
stationers, Campbellton, N.B., have sold
their grocery business to Young &
Keays.

WESTERN CANADA. — Leo Braun-
stein & Co., grocers, Winnipeg, have
sold to I. Braunstein & Bros.

T. R. Spears, grocer, Vancouver, B.
C., has sold.

Walter Clarke, grocer, Victoria, B.C.,
has sold to W. J. Williams.

[o.

Lvons Bros., have opened a grocery
store at Edmonton, Alta.

Jos. P. Maddore has opened a general
store at Hutton, Alta.

Gordon Bros.’ general store at Harris,
Sask., was destroyed by fire.

Fred Frederickson, - Glenboro, Man.,
has opened a general store. .4

Facey, Gray & Co., have opened a
general store at Lougheed, Alta.

J. T. Hall has purchased the grocery
business of II. Cross, Calgary, Sask.

Wolkman Bros., grocers, Edmonton,
Alta., are discontinuing business.

Halter & Bricker, general merchants,
Stornaway, Man., have dissolved.

J. B. Wilson, Alexander, Man., has
sold his general store to W. N. Reid.

William Donaldson is opening up a
grocery store at IEdmonton, Alta.

Nelson & Kijosness have discontinued
their general store at Ryley, Alta.

J. W. Broatch, general merchant,
Fairlight, Sask., has sold to A. P.
Cook.

B. Isman, MgTaggart, Sask., is trans-
ferring his geferal store to Estevan.

C. N. Maywood & Co., grocers, Win-
nipeg, have sold to Richard Seymour.

E. Bernard has purchased H. B. Daw-
son’s general store at St. Albert, Alta.

Israel Bronstein, Winnipeg, has pur-
chased the general store of Bronstein &
Kosyday.

Walmsley Bros., have discontinued
their general store bhusiness at Lough-
head, Alta.

B. W. Caldwell & Co. have purchased
the grocery stock of T. R. Brough at
Carberry, Man. S/

~

appetising freshness.

worth-while line to handle.

have won their way into the affections of thousands of
particular Canadians through their delicious flavor and

As a breakfast food Tillson’s Oats are ideal and the steady
and increasing demand for them has made Tillson's a

Cut is a reproduction, much reduced, of one of our con-
sumer advertisements—a part of our wide publicity cam-
paign that is fast increasing the sales of Tillson’s Oats.
Be ready to meet the demand!
Feature Tillson’s- It pays!

Canadian Cereal & Milling Co.

LIMITED
Head Office : Lumsden Building, Toronto

A Food—Not a Fad

TILLSON'S sies OATS

Our new
flake ---

Open a package
and see it. Then
prepare some for
breakfast and you
will vote Tillson's
the most delicious
oats you've ever
tasted.
Pan-Dried

A food—not a fad e
Cooks in 15 Minutes it
Two sizes: 10c. and 25¢. Each 25¢c.
Packsge contains 3 handsome piece of
Eoglish Seml - Porcolaln Tableware.

Canadian Cereal and
Milling Co., Limited

Torento,}, 7 Ontario

s Oa
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When It Comes to Biscuits

the Grocer Who Knows Stocks

CERISTIE’S

Because They Are the Best

q The superiority of Christie Biscuits is unquestioned. Since particular
women from coast to coast call Christie Biscuits “The Best Baked” and
“The Purest of all Pure Foods,” the reasons for the wise GGrocer’s preference

are self evident.

 There’s just ome surety of biscuit purity—right inspection of every ingredient
entering into the “Dbakes,” combined with cleanly, scientific baking under
modern and sanitary conditions.

 CHRISTIE BISCUITS are the dest and purest because we take every
precaution that makes for biscuit perfection. For fifty years we have
endeavored to bake the best biscuits—we have been insistent on high grade
quality —we have constantly improved our facilities until to-day our big
factory is known as the cleanest and most modern in all Canada.

g All our energies have been concentrated in the making of better biscuits.
The name “CHRISTIE” is not only a surety of biscuit purity, but also a
household word all over the Dominion.

G N.B.—Christie Biscuits sell more than biscuits.

CHRISTIE, BROWN & CO.

LIMITED
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25-27 CHURCH ST.
are Largest Receivers

Navel Oranges

We have arriving daily,
so can fill orders with best
and freshest stock.

Marmalade Oranges

Lemons
Grapes
Grape Fruit

California Celery

Head Lettuce
Bananas, etc.

Prices right.

TORONTO

IPACKER :
FRANC TRACUZZI

/
/
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Almeria Grapes Scarce in Montreal '

Practically None to be Had—Montreal Potatoes Still Hold
Around $1.25 Mark—Marmalade Oranges Have Sold Well—
California Orange Shipments are Still Large—Grape Fruit
Shows Improvement in Quality—Better Demand Also.

The trade in fruits is fairly well dis-
tributed over the most important lines
which the average merchant handles.
Trade in oranges keeps at a high level,
backed by the good quality and fair
prices of the fruit, the advertising of
the packers, and the attention which
most retailers are giving at present to
this line. The shipments from Califor-
nia still keep up well, 165 carloads of
oranges and 16 of lemons being sent
out in one day, on February 14, making
a total of 10,260 carloads for the season
to that date. What marmalade oranges
that have been brought to the difierent
markets have been taken up well at
prices which would allow them to be
sold to the consumer at a fair price.

Grapefruit shows an improvement in
quality and dealers are giving more at-
tention to this line than they have been,
and are pushing its sale in conjunction
with the sale of oranges. Lemons re-
main firm with a fair trade passing.

Supplies of apples seem to be plenti-
ful enough at the present high prices
which keeps the demand from becoming
very large. A recent report from Liv-
erpool, England in regard to apples,
says that choicest quality Baldwins,
Spies, Greenings, Canadian Reds and
Seeks are bringing 20s. to 23s. ; Golden
Russets, 21s. to 28s.; Ben Davis, 17s
to 21s., and Starks, 20s. to 24s. The
report says the market opened weak
and closed the same, demand not equal
to supply.

MONTREAL.

Green Fruits.—There is a scarcity of
Almeria grapes and practically none are
to be had. The price is reported to be
around $12 and $13 in New York. The
season is well advanced now, but the
situation has reached such a position
that the price is going too high. One
dealer stated that it should not be long
until practically any price can be ob-
tained. Enquiries are coming in for
these grapes, but there is not a strong
tendency to meet the present demand
Cranberries are a little cheaper as are
also strawberries.

Apples, bbl. ..... 4650 750
Bananas crated,

175 2325 (‘;AIlilorph
......... alencia. . ......
Oranberries, bbi.10 00 11 00  Mesican.. . 2
Cranberries, bxs. .... 275 Bitter .. .. 3R
Cocoanuta, Tangerines 475 500
Grape fruit, Piuespples—
Malagas keg Floridas, oase... 4 50 500
Almeriss, ke; Strawberries, Flo.

I oo v

rida, qt. box... 0 40 0 50

Vegetables.—There is no change in the
vegetable market. Prices are practi-
cally the same as a week ago. Potatoes
are holding around the $1.25 mark.
Among the imported goods are carrots,
caulifiower, cabbage, etc., the demand
for these lines is fair, but it should not
be long until the season begins to show

signs of a new life.
Beets, bag....... .... 100 Onions—
Qarrots, bag..... .... 100 Spanish, cases.. .... 3m
&bhu %?z]. (IH;J) gf‘g DB Lo e e ‘sone 150
s SR Potatoes, 130 125
Celery, crate.... 500 525 Roatoenbag
Oahnllll'ﬂn-on.()ll "\ 75 300 bbl 900
crate...... :
Qucumbers, doz. 250 275 Sweet W‘m 200
guuc. %bu.nchu 0325 Pardd 3 00
reen 'eD) W ey, crate.... ...
mall Daakei .... 155 Pamnigs bag. .. 100 1%

Leeks, doz ...... 175 200
Lettuce—
Curly lettuce,box 1 60 2 40
Florida lettuce,
bamper........ .... 375
Boston, box. .... 225 260
TORONTO.

Green Fruits.—There is nothing of
special importance in green fruits this
week, trade remaining normal with
prices unchanged. Another shipment of
marmalade oranges was received last
week and have bheen going out freely at
the prevailing price, $2.50 to $2.75 per
case. The present is a good season for
lemons and trade is held well by the
good quality of the lemons arriving.
Grapefruit is enjoying a fair trade, re-
tailers having apparently taken hold of
this line again as the quality of the
fruit is much better than that at the
beginning of the season. Strawberries
are selling fairly well considering the
time of the year or rather the price,
which still keeps at 50 to 55 cents
Rhubarb is on the market at $1 per
dozen.

Apples, bbl...... 360
Apples, box .... ....
Bananss........ 1

wWOmw:
83 88 88838
8

00

Strawberries, bx 0 50
Tomatoes, case

of 6 baskets... ....

Lemons— Rhubarb, doz... ....
California ...... .... 3E0

W =a=
on ©OmwWes
88 238838

Vegetables.—Trade is normal in all
lines of vegetables, with steady prices.
For potatoes, just now, a steady and
satisfactory demand keeps coming in.
Supplies of Spanish onions are -plentiful
and the demand is good, retailers hav-
ing turned to this line as home grown,
besides being very scarce, are hard to
sell at the present price, $1.75 per bag.
California celery keeps moving out fair-
ly well, while other imported vegetables
are in fair demand for this season.
Beets, Louisania Lettuce, e(‘.a ns-

R e o vone ass 135 dian, h 40
Canadian beet, Boston head let-
W sy sovs 07 tuce, doz..... .... 25

Canadian. .... 076 125 %l"e‘e, hamper. 250 275
Oab b 10085) 500 ons—
Oarrotab."° pemr Spanish, large.. .... 300
dian, B8 , §-cases 150
Carrots, ellow, per bag 165 175
ania, doz

Pc:_'mou. Onta-

lery, dozen .. 030 040 o,
Oclery, doze Bweet, hamper. 125 1 40

Celery, Califor-
n

ia, case...... 460 475 Parsley, per doz 075

Cucumbers, Bos- P'v-nlp-. bag .. .... 060
ton,doz ..... ... 2% New turnips,p.r

Endive, 12heads .... 100 11-gt. basket... .... 060

Point Out Food
Value of Diied
Fruits and Nuts

For those merchants who are not fol-
lowing the old idea of giving up the
iruit and nut trade immediately after
the holiday season but who are still
keeping up their stocks and endeavoring
to increase sales in these lines, it will
be well to remember the great food

value
aid to
Man)
are ta
than
wherei
can be
are se
ant a!
compl
body;
ing ot
the ul
elimin
of dis
both «
Why
sauce
Sim
assist
in thi
custo
nouri
facts
the ¢

The
ter, i
every
used
the
they
indig
that
nuts
are
little
great
tible

Of
nuts
they
displ
the
incre
pron
with
the

Nu
unde
to t
be §
the
expc
will
fron
get
and
help

Ti
Zroc
Ben:

\

i |




THE CANADIAN GROCER

3 value of both fruit and nuts as it will
Ll aid to a great extent in making sales.

’ ‘ Many people have the idea that fruits
o are taken more for the agreeable taste E ER
f than for the benefit to the system, I /

whereas the best and hardest of work

“ can be done on a meal of fruit. There f ! -
& are several reasons why fruit is import- Our first car Florida Celery arrived this week Stock
7 ant as a food. It is itself a food, a . -
i complete and full nutriment for the is very fine. Sizes run 3%, 4, 43, 6 and 8 doz. to crate.
450 500 body; it is of essential value in assist- e =
ggg 3% ing other foods to behdligestedﬁ agddis gf g - ks l 1
the utmost value in helping the body to
eliminate waste matter. In some forms Callfornla Celery arr1V1ng regu ar y
of disease fruit is given because it is
tiv d tritive. A .
_ b b S L Specialties such as STRAWBERRIES,
o th(i)sf- sauce with their roast goose? PINEAPPLES, TOMATOES, LETTUCE,
with Simply because the acids in the fruit LANT
ent of assist in digesting the fats so abundant CUCUM-B'ERS’ I?EPPERS’ EGGP >
d last in this kind of food. Impress upon your Etc., arriving daily.
eely at custqull]ers th(; grete;.lt t:'a(;ue ofdfruit tﬁs - <
.75 per nourishment for the body, and use the : ;
i Ir)or facte In Sweh & manner a6 50 Insceans Headquarters for Fancy Fruits and Vegetables
by the 5 the consumption of this line. = o
triving. - The importance of nuts and fruit but- WHITE ®. CO I d
gg,ld re; 2 ter, as food, is becoming better known o9 llt‘,lte
0 - every day. People have in the past been
of the used to ravenous eating of nuts during TORONTO - Branch at HAMILTON
at the the holiday season with bad effects and
'berries they come to the belief that nuts were
ng the indigestible, but this is true of all food
&rgfev that is not properly masticated. Wal-
S

nuts and peanuts are rich in proteid and

$1 per are excellent food. Nuts are far too
. little known, nevertheless they are of MARMALADE
276 ;g 3 great importance and are readily diges-

tible when care is taken in mastication.

550 600 Of course, keeping up a large stock in
250 275 nuts and fruits will not sell them if NOW IS THE TIME
8 L they are not well displayed and even
€00 450 display will not sell, so that it rests on . .
050 055 the merchant and clerks whether sales Fresh Shlpment unloaded thlS Week
1533 increase in these lines. Keep your fruit
prominent and in a splendid condition, : s ) ’
e wilhfa libergl use of cards in describing Sizes 160’s, 200’s, 240’s. Extra Fancy
n the fruit and giving prices.
GOLDEN ORANGE BRAND
ling in. under the counter and no attention paid :
lentiful . to their sale by the clerks. They should (Thompson’s Improved Navel Oranges.)
rs hav- ! bl? prominentlythexhibited on trays on
: o the counter with a good large quantity e
agr?“tn(; ] exposed to view so that the customers Grape Frult LemonS Bananas
er bag. 3 will n??] think that it is a few left-overs i A h d D t.
fair A from Christmas, that you are trying to —_— .
?ettat?llers 2 get rid of. The addition of price cards Onlons Sl)a'tu's an omestic
b ian]d suggestions from the clerks will
‘ g HUGH WALKER & SON
040 Wy S TR
SR L 3 The stock of T. T. Sargent & Co., Established ELPH, ONTARIO
250 275 3 grocers, Winnipeg, has been sold to L. ( @ i6e1) GU 3
=5 Benson.
e 300
165 175
181
'z Old picker Bill went up the hill
. 080 In search of Fancy Lemons.

He went up high, he would not lie,
He says he reached the Heavens.
The lemons he got won great renown.
We pack them under Buster Brown.

Nuts

not fol-
up the
ly after
re still
avoring
it will
bt food

LEMON INSURANCE
Order the Brands of Lemons Packed by Fratelli Follina

' FRATELLI FOLLINA, Packers W. B. STRINGER, Sales Agent
55
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& Fish - Oysters

Fish Dealers are Preparirig for Lent

Retailers are\Stocking up for Lent, Which Opens on Wednes-
day Next—Trade is Good—Some Scarcity is Noted in Salt
Fish—Frozen Fish are in Good Supply—Dealers Should Look

After Oyster Trade.
During the gré:rter/part of last week

the leading fish dealers were forced to
buy from United States ports supplies
But on Monday of phis
week a generous supply was offered from
Digby, N.S., and immediately it was
taken advantage of. About 100,000 of
this iresh fisli, composed largely of had-
dock and cod, are known to have been
accepled, and proved a welcome addi-
tion of the market this week.

On Wednesday next Lent opens and one
sign of its approach is to be seen in
belated orders that are now coming in.
Trade is decidedly active and apparently
quite a number of retailers have delayed
sending in their orders until the last
moment. The result is a market rush.

Salt fish are scarce, as was pointed
out last week and this is especially
noticeable in green cod and Labrador
herring in barrels. All kinds of firozen
fish are in good supply and the tendency
of the trade on account of this condi-
tion of demand and supply is to use
fresh frozen where formerly salted fish
was more largely used

Stormy weather has interfered with
the lobster catch of late and as a re-

of fresh fish

sult Canadian lobsters are scarce and
are quoted at from five to ten cents
higher. Retailers should not overlook
the opportunity to sell oysters during
the next six or seven weeks. The de-
mand is bound to be greater and with
a little extra work business can be
greatly  increased. Supplies are coming

forward freely

NEW BRUNSWICK.

St John.—The weather during the
last week has been a little less severe
and consequently there has been a Ilair
supply of iresh fish. Haddock and cod
are coming in fairly well ; there is a
fair supply of smelts from the north
shore, some gaspereaux are being taken
through the ice on the Kennebeccasis
and St. John rivers, and a few small
herring have been coming in from Grand
Manan, while larger fish are received
from Newioundland. Some Alaskan hali-
but is now on the market, though it is
sold as British Columbia stock, as it
all comes to the dealers irom the Paci-
fic coast, under that head.

The smelt fishing seasen on the north
shore closed Wednesday, February 15,
and taking the season all through the
catch has not been as large as in prev-
ious years.

The provincial government is seeking
control of the inland fisheries of the pro-
vince, which are now under the federal
authorities.

QUEBEC.

Montreal.—Fillets are scarce and are
marked ofi the market by the leading
dealers, who are unable to get sufficient
supplies. Green cod are also decidedly
scarce and are practically off the mar-
ket for the rest of the season. Labrador
herrings in barrels are also limited in
supply and they too are practically cfi
the market. As noted above lobsters
are scarce and dearer. Supplies have
been curtailed by stormy weather inter-
fering with operations. The result is an
advance in quotations. Finnan haddies
are plentiful and are meeting a heavy
demand. The supply of frozen fresh
fish is also good. On the whole business
is good and orders are coming in satis-
factorily.

FRESH
Steak cod. ..... 0044 006 Haddoek........ 005 006
FROZEN
Qodfish.. ....... 0033 0 04 Balmon, B.O.,red 08} ¢ (9
Dore, winter oaushl. Gaspesalmon. ...... “
ib.. ....0 08 [ reAateent .20

e
No. 1 Bmelts, boxes,

10 and 151bs. each. 0 09
No. 2 Smelts, boxes,

15 and 26 1bs. each. 0 05
‘Whitetish, large,

IS se nxanpavesd 0 084 0 09
Whitefish, small.0 06y 0 07

SALTED AND PICKLED

1 Lake trout, half bbl. 6
............ 850 908 Balmon,B.C.,red, bbl 14
- * pink, bbl 12
‘" Labrador, bbl 18
o “ jbbls 9

“ "

g
.

50
50
00  Balt eels, per 1b..0 07}
00 Baltsardines,20 1b. pls
00 Bootoh herring.. ....

k
Holland herring,} bﬁ 5
.. " rog

el Lol -]
NZTRESRE 88888

SMOKED

Bloaters, large, per box, 80s. .
Haddies

Herring, new smok

Kippered

Bhell oysters, bbl., choiCe......covvverevrriinsens 130013 00

XXX 8hell Oygters........ - 10 80

Lobsters, live, perlb....... 030 035

Oysters, choice, bulk, Imp. . 140
“  bulk, selects 18

Solid meats—Standards, gal., $1.85 ; selects, gal., $3.
PREPARED FISH
Boneless cod, in blooks or packages, per 1b. .64, 7, §, 10, 11
hredded cod, per pkg A

)
288885

ONTARIO.

Toronto.—Trade in fish is extremely
good and with present conditions and
the outlook for the next seven weeks,
dealers are well satisfied. They state
they are getting orders from retailers
who handle fish at no other time of the
year, but during the lenten season and
who are already getting in supplies to
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have a little start in developing the
trade before Lent arrives. Supplies of
all kinds of fish are quite plentiful, with
the exception of fillets and ciscoes, which
are held in limited quantities only.
Stocks of smoked and boneless fish are
quite heavy, showing that dealers ex-
pect a good trade in that line. At pre-
sent there is a good demand for pickled
fish, Labrador and pickled lake herrings
being the leaders. However under the
favorabhle weather conditions, trade in
fresh frozen fish is keeping up to a high-
er standard, halibut, trout and salmon
taking a prominent position. Prices
show no change from last week.

FRESH CAUGHT FISH

Bteakcod....... .... 008 Haddook........
FROZEN LAKE FISH
Balmon trout... ....
Smelts, No. 1.
Bmelts, extra .
Tullibees. .....
White fish, win-
ter caught.... 009 010
Yellow pickerel. .... © 08§
OCEAN FISH (FROZEN)
Herring, per100...... 190 Mulets......... .... 0
Flounders...... .... 008 Bluefish ........ .... 012

Acadia, tablets,
bo

Bossssseesee ssos 210
Acadis 1-1b. bxs
percrate...... .... 1% 3
Acadia, 21b. boxes, pr.
L 08
Acadis 31b. bxs 30
percrate......
Bhredded cod.. %
Bloaters, box.. Oysters, uloeu;rl... 18
Boneless Digbys, Orur:, standard.gal. 1 8§
, Bluenose, P lcg(}‘ig hkh herring, R
Cod steak, per 1b . kegs........
b o on toast, per 1b.. 0 06

NOVA SCOTIA.

Halifax.—The situation in regard to
the fish trade shows practically no im-
provement. There is a marked scarcity
of ““iresh and salt fish at all the impor-
tant centres in the province. No great
improvementt is looked for until the
weather conditions change and the fish-
ermen are able to reach the grounds.
The presence of ice at some points along
the coast has also helped to retard the
operations of the fishermen.

According to advices from Cape Bre-
ton there is a fish famine in that part
of the province. No fresh fish are being
landed, and practically all those cured
during the past season have been dis-
posed of to parties abroad. Outside of
some smal lots of fish at Ingonish, no
stocks are/held.

Three vessels arrived here this week
with cargoes of fish. One brought fresh
and frgzen herring, and another dry
fish, both from Newfoundland, while the
third s¢hooner was from Lunenburg, her
cargo ‘consisting of nine hundred quin-
tals of bank fish. Orders had been plac-
ed for all this fish before it was landed
here. The foreign markets are firm,
and the demand about the average for
the season.

Herring are a little firmer, but out-
side of these prices are unchanged.

TROUBLE CAUSED BY ONE LETTER

A Kansas newspaper office was shot
into with buckshot the other day by a
local grocer, because of a little mistake
in the groeer’s ad; when it should have
said, ‘‘A fresh sfock of dairy butter
daily,’’ the printer used an ‘‘h’’ instead
of a ‘“d’’ in the word ‘‘dairy.’”’” The
printer takes more chances than any
man on earth.
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YOUR LENTEN SEASON HARVEST

Proper attention to your fish department during the Lenten season will increase
your sales to a most gratifyingextent. NOW IS THE TIME TO THINK ABOUT IT.

Quick

Sellers
2 S

OCEAN BRAND
Finnan Haddies
Kippers
Bloaters

Boutilier’'s
Smoked
Fillets

Frozen, Haddock

Frozen Cod

.

If your wholesaler cannot supply you, write us direct.

. B4 illi
Halifax Cold Storage Co., s.ijipq'sranch. wentrear

Pure

Sea Foods

care given to their selection and
each season. Are YOU getting your
line gives the same satisfaction as

“Brunswick”

Brand

Sea Foods, owing to the greater
packing, are growing in popularity
share of this profitable trade? No
“BRUNSWICK BRAND"—the brand with the natural fish flavor

Look to your stocks! The Profit is a “we[l-worth-while” one!

Here’s the full line :
% Oil Sardines Kippered Herrings Finnan Haddies
% Mustard Sardines Herrings in Tomato Sauce  Clams, Scallops

CONNORS BROS., Limited

Black’s Harbour, N. B.

AGENTS — Grant, Oxley & Co., Halifax, N S.:; C. H. B.
Hillcoat, Sydney, C.B.; J. L. Lovitt, Yarmouth, N.S.; Buchanan &
Ahern. Quebec; Leonard Bros., Montreal ; A, W. Huband, Ottawa:
C. DeCarteret, Kingston: James Haywood, Toronto: Chas.
Duncan, Winnipeg: Shallcross:, Macaulay & Co. Calgary, Alta.;
klﬂlrlcy Brown, London, Ont.; Joh & Yockney, Edmonton,

ta.

N emRAN
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5

y » CONNORS BROS @
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Schools of Herring Defy all Computation

Indisputable Evidence That Numbers of This Fish are Not
Diminishing—Inability of Experts to Locate Them Because
of Migratory Habits—Improved Methods of Fishing in Mari-

time Provinces Would Probably Treble Catch—Fifth Article
of a Series.

By A. M. Payne.

Schools of herring covering six square
miles and even larger deep water areas
are on record. Huxley, universally ad-
mitted as one of the foremost authori-
ties during his life time, estimated that
there are scores of such schools in the
North Atlantic, any single one of which
would supply the whole world's con-
sumption at any given time

Approximate estimates of the world’s
catch can be designated in figures for
ordinary comprehension, but the indivi-
dual numbers of these finny resources of
the sea deiy computation. Imagination,
however, yields to actual facts, within
living memory.

Beach Strewn at Crail

Near the Village of Crail, on the east
coast of Fife, as narrated in the British
Naturalist, a strong southeast gale
strewed the beach for miles with banks
of herring several ieet high. Outside the
town limits, the people took them in
baskets as they pleased. In Crail, the
town crier proclaimed that ‘“Caller
Herring'’ i.e., herring fresh out of the
sea, might be had forty for a penny. As
the tide rose, the fish accumulated so
rapidly that the crier’'s note was chang-
ed to a shilling a cartload. Successive
waves, however, soon led the crier to
shout that they could be taken gratis.
When the waters did ebb, the corpora-
tion ofiered a shilling reward for every
cartload removed. The fish were in
primeé condition, barely dead. In spite

2 of the use oi every grain of salt in the

town and neighborhood, not a thou-
sandth part of the mass was saved.

It may be argued, that hali a cen-
tury’s incessant fishing must have de-
pleted nature’s supply, and that such a
lavish sacrifice of valvable food could
not be witnessed in the present day.
Although the Crail incident was in the
nature of a revelation, somewhat simi-
lar experiences have occurred on our
own coasts, when schools of fish have

~been driven shorewards in such immense

umbers, as to overtax every modern
method of securing nature’s bounties
! within immediate reach. Estimates are

of course largely conjectural, but econ-
omic students of repute merit the credit
of definite scientific research. The U.
S. pamphlet by Hugh M. Smith, prev-
iously referred to, estimated the annual
herring catch of the world in 1903 at a
billion and a halfi pounds, valued at
twenty-five and a quarter million dol-
lars. Some regard this estimate as un-
der the mark.

The point intended to be proved being
conceded, that the supply of herring in
the North Atlantic is practically inex-
haustible, the question arises as to their
frequent disappearance from former
haunts, on both sides of the ocean.
Various reasons are advanced, among
other supposed causes, naval guns and
torpedo practice, fog and siren signals,
submarine bells, etc., the noise and dis-
turbance of lobster fishing, unusual pre-
valence of off shore gales, continuous
unfavorable weather conditions, steam
trawling, diminution of accustomed food

from unknown changes in nature’s ordin-
ary course, forcing the herring farther
and farther into deep water and result-
ing in more capricious dashes for the
shore at spawning time.

Live in the Deep Water.

A recent German Commission to study
the natural history of the Baltic, came
to the conclusion that herring live in
the deep water ofi the coast, which they
approach periodically, swimming in se-
parate schools and moving independent-
ly, and spawning at different localities
at various seasons.

The herring is a migratory fish, and
its movements are so complicated that
much mystery still baffles the scientists,
the abundance of the fish at former re-
sorts varying from year to year. With-

in the last few years, vast schools have
appeared on the south coast of Sweden
after they had deserted that region for
seventy years. Artificial fertilization of
herring ova has been easily effected in
hatcheries, but no wide spread efforts at
propagatio&] have ever been carried out,
simply becdtse it has never yet been de-
monstrated that the supply has any-
where continuously diminished. The na-
tural fertility of productiveness has been
sufficient to overcome the yearly increas-
ing drain of the fisheries, and the still
greater destruction due to the hordes of
“big fish eating little fish,”” porpoises,
sharks, dogfish, in fact nearly every
species of larger fish, with even the
gulls following the schools to prey upon
them.

Although seasons may vary f{rom
causes beyond human control, the time
is coming when the Nova Scotia fisher-
man, with improved methods and ade-
quate government administration, will
double, treble, or perchance quadruple
the herring fishery on our coasts.

A word or two on methods, and the
need of enlisting a larger degree of pub-
lic interest in the seli-denying occupa-
tion of the fisherman will be the subject
of the next article.

How the Farmer Used to Buy Salt Herring

Old-time Custom Passing Away — Big Demand for Fish—
Some Varieties Which are Scarce and Plentiful—Handling Salt
and Pickled Fish—Haddie in Good Demand.

Montreal, Feb. 23.—Once upon a time
the average grocer used to handle during
the winter months large quantities of
Labrador herrings. In fact he generally
sold them by the barrel and especially to
farmers who purchased the bulk lot
knowing that the fish would keep in
some cold outhouse as well as in the
grocer’s shop. But that custom has
passed with many of the other pioneer
ideas, and besides, Labrador herrings,
to-day, are rather scarce.

But there is still the demand for fish :
in fact it has greatly increased since
grandfather’s day and covers a greater
number of varieties.

Frozen fish are now in good demand
and are easily handled by dealers,
thanks to the weather man. They are
all fresh caught stock and.once frozen
should remain so until sold to the con-
sumer to retain their best qualities.
Haddock is one of the leading Atlantic
fresh frozen fish. Codfish and steak cod
also come under this heading as do also
pike, mullets, etc.

Whitefish is very dainty and comes
principally from the inland lakes. Hali-
but and salmon are for the most part
from Pacific waters and are also obtain-
ed from eastern waters. Both these fish
are delectable and are prominent as fresh
frozen.

Salt and pickled fish are easily handled
and are popular at this time of the year.
Labrador herrings, mackerel, green cod.
sea trout, etc., are the most important
kinds. There is always a good demand
but strange to say green cod are in
small compass and herrings are scarce.

Many Profitable Lines.

Under prepared and smoked fish there
are several lines that are real favorites.
Prepared cod brings a heavy trade dur-
ing Lent but just now it is reported
rather scarce. Finnan haddies are also
in heavy demand and supplies are pretty
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plentiful. Kippered herrings are includ-
ed with the general list. Then there are
fillets and bloaters and going over the
whole list it is not difficult to find a
number of good selling limts that would
be handled easily and would prove pro-
fitable.

All of the fish mentioned are delect-
able and as they are slightly different in

taste they will appeal difierently to dif-
ferent people.

OFFICERS OF R. G. A.

Victoria, B.C., Feb. 23.—Satisfactory
reports were presented at the annual
meeting of the Victoria Retail Grocers’
Exchange. E. J. Wall, the president,
gave an address on the work of the first
year. Officers were elected as follows:
E. J. Wall, president; H. Schroder, vice-
president; B. W. Hall, treasurer; F. C.
Futcher, secretary ; directors, A. Thorn-
ton, A. Tait, W. C. Paterson.

Trade Notes.

Angove & Stinson, Vernon, B.C., have
purchased the dry goods and grocery
lines of The Supply Company.

J. J. Friesore, general merchant,
Laird, Sask., has sold to John P. Epp.

W. J. Lloyd has purchased the grocery
store of F. W. Hughes, at Brandon,
Man.

Union Trading Co., general merchants,
Pdnnce Albert, Sask., has been dissolv-
ed.

The biggest cargo of fish ever shipped
to Boston in one vessel was recently sent
to that port from Newfoundland. The
ship had beneath her hatches and on her
deck 235,000 pounds of codfish, 170 bar-

rels of pickled herring and a quantity
of turbot.
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FISH FOR LENT

Lent begins March, 1st. Secure your supplies at once from THE LARGEST FISH
WAREHOUSE IN CANADA. A full line of all kinds in season carried in our
own cold storage.

LARGE FROZEN SEA HERRING

COD HADDOCK HALIBUT SALMON
PIKE PICKEREL WHITE FISH SMELTS

THESE ARE A FEW OF OUR LEADING LINES.--
BONELESS AND PREPARED FISH SALTED AND PICKLED FISH
HADDIES - BLOATERS KIPPERS

OYSTERS in BULK and SHELL
LOBSTERS CLAMS and SCALLOPS

WRITE FOR OUR NEW PRICE LIST

Branches:

LEONARD BROS. St o ..

Five Long Distance

i g Montreal and St.. John, N.B.  CL.G0

Bluenose &==== Butter
CONCORD L=
NORWEGIAN SARDINES

will bring satisfaction and profit to every Grocer
handling them, because they are highest quality
goods, backed by a guarantee appearing on
each tin.

The quality of this famous brand of
Butter is uniformly good.

It is always sweet, always fresh, and
always delicious.

BLUENOSE BUTTER keeps good
in any climate, and is invaluable to
hunters, travellers, prospectors and
the like.

Every can sold means another per-
manent customer for you.

Only the finest, freshly-caught autumn fish,
and the purest olive oil are used, all hard, tough
fish being rejected. 24to 28 fish go to atin, and
they are mild cured and not too much smoked.

The demand for these high-class sardines
is steadily increas-
ing, appreciation of
their quality being
thereby shown.

Are you handling
4 o,b’ CONCORD? Order
(<)

\. ¢ from your whole-
Clap c.:n‘a saler TO-DAY.

How is your stock? See to it to-day!

PACKED BY

SMITH & PROCTOR

Halifax, N.S.

LIST OF AGENTS:

R. S. Mclndoe, Toronto. Watson & Truesdale, Winnipeg.

A. H. Brittain & Co., Montreal. W. A, Simonds, St. John, N.B.
Radiger & Janion, Vancouver and Victoria, B.C.

3
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How Some Merchants

Are Realizing on
the Window Space

A careful observance of the stores in
any town or city, demonstrates that
merchants are beginning to fully appre-
ciate the great importance of display in
the increasing of sales. Foremost
among those who have been so convinced
are the grocers who are constantly on
the look out for methods which may be

use to them in this line. New schemes
to increase the power of display in win-
dows, are constantly being thought out
by merchants who desire their windows
to present a pleasing and attractive ap-
pearance.

Many merchants have brackets set up
in their window on which they may
show goods other than those in the
main part of the exhibit. A window
was recently noticed where such a
bracket extended all the way across the
window, placed high enough as not to
spoil the main display. On this shelf
was arranged another tasteful array,
adding considerably to the selling power
ol the window

Another merchant had strung wires
irom the ceiling, which was attached to
suspend a shell oi plate glass. On this
goods were arranged These shelves

Lent

either :—
FRESH

FROZEN
SALTED
PICKLED

can be hung at difierent elevations, at
various sections of the window, but they
should always be in such a position as
not to interfere with the regular dis-
play.

Still another merchant whose store
stands back a short distance from the
street, has a double window, lower and
upper This can be best arranged, of
course, when the store is first built, but
nearly any window could be so made if
the merchant so wished. Generally
speaking the second platform should be
constructd about six or seven feet above
the first, but it would have to be lower
where the store front extends right to
the street line. To be of value, both
displays must be completely within easy
vision.

Other wigdows are arranged with
numerous shelves running around the
brack and sides. In this way the ordin-
ary display can be made, and difierent
classes of goods placed on each shelf.
This increases the quantity of goods
open te public view, and, as each dififer-
ent article, is on a separate shelf, the
display is mot mixed yp '\any extent

Some merchants hake gldss display
cases at the front of their store sloping
down below the window level in which
to show goods. Wall cases are some-
times placed at the entrance to the
store when that is possible and no
doubt are valuable selling agents, dis-
playing goods to all customers entering
and leaving the store.

There are many difierent methods to
improve display, all having their good
and their bad points. The merchant

LAST CALL

If you have not yet secured your supplies of

FISH

SMOKED

or Shell fish of any description, don’t lose a minute but send your orders
immediately to the old and reliable Headquarters.

Established in 1874

THE LARGEST DISTRIBUTORS OF FISH IN THE DOMINION

HATTON CO.

GROCFER

PREPARED
BONELESS
or MOLLUSKS

knowing’ the great value of display in
selling goods should make use of the
helps which he considers the greater
value in his case.

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRDOUCE
Commission Merchants, and
Dealers in HIDES, WOOL and RAW FURS

Highest price pald for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886
Ingersoll - Ont.ario

Would you like our Weekly Circular?

Dried Apples

Shipments Bolicited
Bettiements Prompt

W.A. GIBB COMPANY
HAMILTON
JAMES BOMERVILLE Manager

Lent

Montreal
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— | LENT FISH SPECIAL

Marie
JUCE

always fresh, reliable, and wholesome.

FRESH - COD--HADDOCK—OYSTERS

FROZEN TROUT —WHITEFISH—HALIBUT—
SEA SALMONS—(six different qual-
ities) PIKE—PICKEREL—GOLDEYES
“TULLIBEES  SEA HERRING-

LAKE HERRING SMELTS BLUE

FISH-FLOUNDERS.

Every fish guaranteed—Every price rock-bottom.

il BE T . i

S ALT Labrador Herring—Pickled Lake Herring
Dry Cod Lines of every description.
SMOKED Finnan Haddie— Kippers Bloaters
' Fillets of Haddie Ciscoes.

GET OUR “1 ENTEN PRICE LIST”

with any quoted.

€€ I We have large stocks of only the best on hand—Our prices compare favorably
We rely on our reputation for prompt shipment and fair dealing.

What more could you ask? We are expecting your orders.

2 @@Lm.m PHONE 7454
' @
Qysters PRIVATE

N o0ucn BRANCH
_ SALT& SMOKED. EXCHANGE
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Items for Busy Dealersfrom Here and There

U. 8. Board of Tea Experts “Favor Abolition of Colored Tea
Not Stated to be Such—Should a Grocer Blow Into a Paper
Bag?—An Alleged Illegal Coffee Combine —Some Advice on

the Candling of Eggs.

The Board of tea experts of the ’nit-
ed States have recommended that colored
teas, unless so stated, be shut out of
that country after May 1st. The secre-
fary of the treasury will likely approve
the recommendation and the new stand-
ard will thereupon go into efiect. Deal-
ers in the United States are much divid-
ed in opinion as to the probable efiects
of the color standard, but agree that it
will bring about a big change in import-
ation, as large quantities of China and
Japan greens are at present used in
that country.

A Seattle paper condemns the custom
of certain grocery salesmen who make a
practice of inflating the bags with their
breath before filling, ‘as unsanitary. It
claims that outside of the possibility of
éerm transmission, it gives the parcel a

ropsical effect not appreciated by the
contents.

The members of all the local ‘‘egg cir-
cles,”” in Peterboro County, Ont., have
formed an organization to be. known as
the Peterboro Co-operative Poultry As-
sociation. All the eggs produced or con-
trolled -by the members will be marketed
from the Peterboro centre.. A meodern
crate fattening establishment will be
built there, where fowl supplied by the
farmers will be fattened, so as to be
marketed as first class poultry.

Retall grocers have considerable trouble
in the handling of eggs. No matter how
kard he may try and no matter what
price he may pay for them, a dealer
will occasionally sell poor eggs and one
poor egg in a dozen will cause consider-
able trouble with the customer. The re-
tailer should be very particular in the
buying of eggs and will find it better to
buy them in small quantities rather than
buy a lot for the sake of getting a bet-
ter price. kEggs in order to be in best
condition must also be kept in a proper
manner. A dry cool place is the most
desirable. Never place them in a damp
place where the temperature is change-
able. Grocers in the smaller towns of
course purchase most of their eggs from
the farmers. Now while these are as a
rule fresh, occasionally’ the farmer will
find a stray nest and in order to protect
himseli against this danger, it would be
well for the grocer to candle them be-
fore offering them for sale. Any person
with good eyesight can candl® eggs
Hold an egg against a suitable light,
with other light excluded and if it is
fresh it will appear unclouded but if it
is old it will be dark colored. Of course
the color of the shell has to be comn-
sidered also and the candler, especially
she beginner, must take his time if he
wishes to do his work correctly.

Up to 1880, America imported all her
oranges and lemons from Europe, Brazil
or the West Indies. About 1890 Califor-
mia started into the production but for
some years the shipments could be
reckoned by the thousand carloads,
while it is estimated that the present

California crop will amount to about
48,000 cars.

A Denver woman, going home for the
day, locl\ed everything up well, and for
the grocer’s benefit wrote on a card:

‘“All out. Don’t leave anything.’’

This she stuck on the front door. On
her return home she found the house
ransacked and all her chcicest posses-
sions gone. To the ecard on the door
was added: ‘‘Thanks; we haven’t left
much.”’

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR 25 YEARS THE STANDARD
IN QUALITY.

ALL OTHERS ARE IMITATIONS

TR
GErleUR PRICES

Tell Your Customers
That

SHAMROCK

BIG PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard. The jeaves
are so firmly packed that the
plug remainsfresh and molst

Those made by
McDOUGALL

CLAY
PIPES | o e

D. McDOUBALL & CO,, Ltd., Glasgow, Scot,

SPRAGUE
CGANNING MACHINERY 88,

e FVERY HOUSEEEEPER WANTS IT sy

For making a nice brown gravy.

For adding a delicious flavor and
color to soup. 4

For coloring cakes a rich brown.

For making cakes and puddings a
creamy yellow,

lnglehiff’ s Browning

is the best of all\_The only Browning
made in Canada.

Put wp in 3 and 6 oz bottles, retailing at
15c. and 25c. a bottle

ASK YOUR WHOLESALER FOR IT
OR SEND TO

INGLEHART S, MERTON, Ont.

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade

OHISASO, HL., V.8.A \

¥ v O




THE CANADIAN GROCER

Absolutely Pure
The only baking powder
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the
grocer.

i
i

Tuckett’s
Orinoco

Tobacco

{ NO BETTER
JUST

A LITTLE MILDER

THAN

Hamilton,

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCKETT LIMITED

Gkt

"
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Classified Advertising

Advertiscments under this heading, 2¢. per word for
first imsertion, 1¢. for cach subscquent insertion.

Cestractions seunt as ene word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must ascompany all
sdvertisements. In no 0R8e canthis rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
sents must be added to cost to cover postages, etc.

SITUATIONS WANTED.

ITUATION WANTED — First-class grocer wants
work managing store or grocery department. Ad-

dress Box 376, THE CANADIAN GROCER,
Toronto.

ITUATION WANTED — First-class grocer wants
situation on road represeating wholesale grocers
or specialty. Address Box 375, THE CANADIAN

GROCER, Teronto.

MISCELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronte.

CCURATE COST KEEPING IS EASY if you
bave & Dey Cost Keeper. It automatically records
actual time speat on each operation ‘on_ to the

MISCELLANEQUS.

TIIE CANADIAN GROCER

PERIODICAL DEPT.

GRY BUSINESS SYSTEMS are devised to suit
every department of every business® They are
Isbor and time savers. Produce results up to the

requirements of merchants and ] ers. In-

HE BUSY MAN’S MAGAZINE is the most popu-
lar periodical of its kind. Why? Becsuse sach
issue contains a strong list of original articles of

uire from our nearest office. Egry Register Co.,
aytos, Oblo; 123 Bay St., Toronto; 25 Portage
Ave., il..nm; 308 Richards St.,Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FORD. Ageocies everywhere in Canada.

GET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph T{nvrmn Letters. The
Multigraph does absolutely every form of print-
ing. Saves you 25% to 75% of your printing bill.
Multigrapb your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toroato. [{1))

PENS—Tho very best Pens made are those manu-
factured by William Mitche'l Pens, Limited,

London, England. W. J. Gage & Co., Limited,
Toronto, are sole agents for Canada. Ask your sta-
tioner for a 25¢. assorted box of Mitchell’s Pens and
find the pen to suit you.

INDISPBNSA!L! in office, store, home — Canadian
Almanac, 1911 —a National Directory. Complete

classified Informsation on every subject of Domin-

ion interest., Full , banking, insur-
ance, legal, od lonal, ne per, srmy, eclerical,
governmental, particulars of lesding Institutions and
mlc(lu. Paper cover, 80c.; cloth, leather back, 75e¢.

1 s, OF sent p id en receipt of price by
The Copp-Clark Co., Ltd., Toronto.

decimal fraction of am hour, veral of
lobs can be recorded on one card. Forsmall firms we
resommend this as an excelleat combination—em-
ployses’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can uwly you
with a machine suited to your requirements. rite for

ullb:‘ International Time lm'dln! Company of
1‘»:'" » Limited. Office and factory, 20 Alice Strest,
ereste.

UCKWHEAT Flour guaranteed pure and unsur-
d by any mill in the Province. T. H.
uire, Queensboro, Ont., solicits your orders.

COP!LAND-CHATTBISON SYSTEMS — Short,
simple. Adapted to all elasses of business.
Copeland-Chatterson-Crain, Ltd., Toronte and

Ottawa. ()

COUN‘I’!I CHECK BOOKS—Especially made for
the grocery trade. Not made by & trust. Send us

samples of what you are using, we’ll send you
prices that will laterest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-
=ll., m_muml .nld Monthly A 8

KAY'S FURNITURE CATALOGUE No, 306 con-
taine 180 pages of fae hall-tone clfnvl-&o!

newest designs in carpets, rugs, furaiture, p-
eries, wall papers and pottery with cash prices. Write
for a copy—it's free. John Kay Company, Limited,
36 King St. West, Toronte.

system of reinforced concrete work—as success-

y used in any of Canada’s largest buildings—

giyes better results at lower cost. “ A stromg state-

ment” you will say. Write us and let us prove our

claims. That's fair. Leach Cenerete Co., Limited,
100 King 8t. West, Toronto.

MODIIN FIREPROOF CONSTRUCTION. Owr

HE “Kalamazoe” Looss Lea! Binder is the only
binder that will bold just as many sheets as you
actually require and no more. The back Is flex-

ible, 'rmn' surface flat, alignment perfest. No ex-
posed metal or complicated mechanism. Write
for booklet. arwick Bros. & Rutter, Ltd., King and
Spadiaa, Toronto. Im

d. Manufscturing Stationers,
Torosto,

COUNTEI CHECK BOOKS—Write us to-day for
samples. We are manufacturers of the !

WAI!HOUSB AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

Surety Non-Smut duplicating and triplicating
Counter Check Books, and single Carbon Pads in
all varieties. Dominlon Register Co., Ltd., Toronto,

UR NEW MODEL isthe bandiest for the grocer,
operated instantly, never gets out of order. Send

for complete sample and best prices. Th
Office Specialties Co., Toronto. P e

OUBLE your fioor space. An Otis-Fensom hand-
power elevator will double your floor space, en-
able you to use that upper {loor either as sfock

room or as exira selling space, at the same time in-
creasing space on your pound floor. Costs only $70.
Write for catalogue “*B.” The Otis-Fensom Elevator

Co., Traders Bank Building, Toronto. (n

DUR!NG 1910 the MONARCH displaced husdreds
of Typewriters of all makes. In 1911 we antlci-
pate g still greater demand. We have cut dows
the allowance on these second-hand machines and
consequently can sell them cheaper to you. They are
carefully rebuilt and are guaranteed to give satisfac-
tion or your money back. If you want a good, strong,
clean working Tyvewriter, at « mere fraction of the
original cost, write usfor catalogue. THE MONARCH
TYPEWRITER CO., Ltd., 46 Adelside St. West,
Toronte, Ont

MERCHANTS use National Cash Reg-
725-000 isters. We couldn’t sell them unless
they saved people money, The National
will guard your monmey too. Write us for prool.
National Cash Register Co., 285 Yonge St., Toronto.

TECHNICAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer
using power should receive this publication u-

larly, and also see that it is placed In the hands of his
engineer or superintendent. Every issue Is full of
practical articles, well calculated to suggest economies
in the operation of a plant. Condensed advertisements
for * Machinery Wanted ™ inserted free for subscribers
to the GROCER. *‘ Machinery for Sale’ advertise-
ments one cent per word ﬁ“h insertion. Sample copy
onrequest. CANADIAN MACHINERY, 143-149
Uuniversity Ave , Toronte.

ALES PLANS—This book is a collection of 333
successful plans that have been used by retall
merchants to get more busi These Includ

Special Sales, Getting Hellday Business, Co-operative
Advertising, Money- u-" Ideas, Contests, ete.
Price $2.50, postpaid. scLesn Publisbing Co.,
Techoical Book Dept., 143-149 University Avs.,
Toronte.

to every Canadlan, It also reproduces the
most timely, instructive and | ingarticles ap

ing in the other magazines and periodicals of the
month. Thecream of the world’s periodical press is
too valuable to overiook. BUSY MAN’S is on sale at
all news-stands. Better still, send $2 for one year’s
subscription. Mail it to~day. The Busy Man’s Magaz-
ine, Toremto.

When' wntinx advertisers kindly men-
tion having seen the advertisement in

" this paper.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions- for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $200

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto

&

)

Nature has solved the
roblem of distribution.
t uses a_ multitude of
agents to effect the distri-
bution of its products.

Nature does not expect
every seed to fall upon fal-
low ground and to take
root. But, it achieves a
profitable percentage upon
its distribution. This is all
that an advertiser has to
do to reap a profitable
harvest on his outlay.
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Baking Pow:
ond W, H. GILLARD & ©O.

b, um,c “
IMPERIAL

Per doz

;;’llﬂﬁh—"—‘-ﬂ-—lcg
LIVRRBEIHG

or more of ** Magic Baking Powder.”
ROYAL BAKING POWDER

N &.u';:‘" Re

0.

3 '-lb..!lulg ‘n

$do 080 No.

, $-0z.,3d0s 0 85 No.

‘ 4dz 045 No.

,4dz 210 No.

fo. 1015-05.,9ds 3 0 No.
: FOREST CITY BAKING

Cereals

WHITE SWAN SPICES AND

- CEREALS, LTD.

‘White Swan Breakfast Food
dos. in oase,- per case

The King's Food, 3-dos. in
clu.per lr'mioy

wuu J’" -rising

s per
'Mu wan Belf-rising
Pancake Flour, per
fozen §1.

nnlrs doz. “Ku-
per .
‘White Swan l.tl-led
White Bwan Flaked
Peas, per dozen $1.

Dt et DD et et et et DO BD
RESRE RIG5S 3

THE CANADIAN GROCER

Blue
Keen's Oxford, per Ib.................. 017
ummm&'.}:-em .. 018

London Pearl, perib............ seues 0322
Special qnouaom on Cocoa in bar-

rels, kegs, etc
Unsweetened Chocolate— Per 1b.

Supreme, §'s and 1's, cakes, 12-1b. boxes © 35

Perfection chocolate, size, 2 dozen
boxes, per dozen.... .....ceesene s

Perfecuon chocolate, 10c size, 3 and 4
dozen boxes, per dozen ...... ....euee
Sweet Chocolute—

Quoen-Duun {sand }'s, 12-1b. bu ;

sueenl Deuert 6's, 12-1b. boxes

mﬂh 1-1b., 12-1b. boxes, per b,
Parisian, 88  ............

oyal Navy, 1s, i's, boxes, per 1

iasmond, ¥ 12-1b. boxes, per 1b

Diamond, h, 12-lb. boxes, per lb
Ic for cake—

Ohocol white, pink, lemon, orange,

almond, maple and cocoanut cream,

in §-1b. pku 2 doz. in box, per dozen 0 9)

ections— Per

le vuds, 5-1b. boxu
&opeolnu wafers, No. 1 . boxes
wafers, No. 2, 8-1b. boxes
Nonureil wafers, No. 1 5-1b. boxes....
Nonpareil wafers, No. 3, 5-1b. boxes....
Chocolste ginger, 5-1b. boxes
Milk chocolate, 5¢ bundles, per box....
Milk chocolste, bc cakes, per

QE
ooocoece
5R8RREE 8

m—m—ooO0OO0oecC O_
KESRBREKRT

box uues

E

E. Colson & Son, Montreal.
In m(h-lb.umlﬂb box-.w .
fanener O

§
:
4
g
§
s
]
g

coomooes
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o
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QUOTATIONS FOR PROPRIETARY ARTICLES

Condensed Milk
BORDEN'S CONDENSED MILK 00.

Ohallenge Condensed

Peerless Brand Evaporated Milk
ﬂuo-ndu#doun)... . 300
less Brand P d Milk

TRURO CONDENSED MILK CO., LIMITED

"Jemy brand evaporated cream
per case (4 dozen)...... ..........
rand, per case (¢ dozen) 5 oo

EBY, BLAIN CO. LIMITED.

Standard Coffees
Roasted whole or ground. Packed indamp-
proof s s{nd tins.

Club House....$0 32 mbrosis..... .025
Nectar.. 3

Package Coffees.
Gold Medal, 1 and 2 1b. tins, whole or
Cafe, g: Gourmeu. 11b. hncy glass

o R R SR 030
"dellon. j{and l 1b. tins,

nso .................... 022

English breakfast, 1 1b. tins, ground 0 18

WHITE SWAN SPICES AND CEREALS LTD.
‘White Swan Blend.

Gemln

1-lb. decorated
tins, 32¢1b.

Mo-Ja §-1b. tins
30c. 1b.

Mo-Ja, 1-1b. tins
28¢ 1b.

Mo-Ja, 2-1b. tins
28c. Ib.

Oafe des Epicures—1-1b. fancy glass jars, per
atiqgue—1-lb. amber glass jars,
(with 8 tumblers) $10 per doz.

Cheese—Imperial

dos. .
lnd.hldnﬂluhn
W

FUSSELL & CO., LTD
London, Eng.

*“Golden Butterfly’
¥ brand Cream, 8 doz.
10c. size, cases $7.7

‘‘Golden Butterfly”
brand Cream, 8 doz.

15c. size,cases $11.5
Coftee.
Ground or bean—
WSP. RP
land} 025 030
landj 030 040
landf 035 (50
Packed in 30sand 50-1b
case. Terms—Net 30
days prepaid.
Confections
IMPERIAL PEANUT BUTTER

Oonpon nookn—unun ( ]
For sale in Canada br'nlolbrmnln Oo. Ltd.
Tomto. 0. 0 w‘h Montresl
nd

umep uomd.uor

Infants’ Food
Robinson's patent barley,
hlb um.l .25; 1-1b. tins,

.25; Robinson’s plunc
gonl. }ilxl‘)&ﬂm. $1.35; 1-
Flavoring Extracts

SHIRRIFF'S
1 0z. (all flavors) doz. 1 00
g “ w175
H “ “ 200
il “ “ 300
HED " “ 375
g " “ 550
16 “ . “ 1000
32 . “

bt
Discount on application.

CRESCENT MFé. 00.

Mapleine Por dos
20z reta'l at 50c.)........... 450
4 o0z. retail at 90c. . 80
8 oz. ’nuung
16 oz.

Gal. bottles (retail at ")} .
Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & Laflamme, Montreal and
Toronto.

1-1b. glass jar, screw top, 4doz., perdoz. §2 20
T. UPTON & 0O.
Compound Fruit Jams—

12-0z. glass fars, 2 doz. in case, per doz. 1 00
5 bdnb’c%-;"g.n-,m’pﬁﬁum "
an 8 an
1woodpdm lnmh.wlb... Otﬂi
30-1b. wood pails, sosnsassescnss 907
ug? mzm‘i’:’_ doz.. 100
case,
ﬁg Sdozlguu.lgorlbp.;r.. l.z‘
Soups
W. CLARK'®
SPECIALTIES
Ohatesu Brand
Baked P and
Beans, with toma-

No. 1.

lfhh
5 lﬁé

w I.lc
$10; No. 1.813 ds




THE OANADIAN GROCER

There is no more satisfactory Stove Polish
you can handle than

BLACK KNIGHT
STOVE POLISH

It comes quickly and goes slowly- and is
warranted not to stain the bands.

A rapid seller and splendid profit-producer,
especially at this time of year. Order to-day.

F. F. DALLEY CO., Ltd.

Hamilton, Can. Buffalo, N.Y.

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
3 “counter. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That’s SUN
PASTE.@Just push it and see them come back
for more.

- Canton, Mass.. U.S.A.

HOTEL DIRECTORY

HALIFAX HOTEL
HALIFAX, N.S.
THE GRAND UNION
The most popular hotel in
OTTAWA, ONTARIO.

- Jauzs. K. PaisLy, Prop,

ACCOUNTANTS

. Assignees, Chartered Accountants, Estate and
jcnkln: & “.[d Fire Insurance Agents, 15§ Toronto St., Toronte
52 Canads Life Building, ‘Montreal.

=1l

“ Arctic”

GROCER REFRIGERATOR 1

meets every requirement of your
trade. Case is of ash, hardware
of solid brass with lining of spruce,
shellacked. All parts separable.
Perfect circulation of cold, dry
air is guaranteed

Write for Catalogue

John Hillock & Co., Ltd. - Toronto

Representatives Western Provinces: Ryan Bros., 147 Bannatyne
Ave , Winnipeg, Man,; Donnelly, Watson & Brown, Calgary, Alta.

== =

GOOD STOCK!

To hold only good stock is the aim of
every up-to-date Grocer.

“KIT” COFFEE

is good stock.
EASY to make.
ECONOMICAL in use.
EXCELLENT in flavor.

For full particulars apply to

KIT COFFEE COMPANY

GOVAN, - GLASGOW, SCOTLAND

Tea Lead,

Best Inocorrodible

“Pride of the Island”

Manufactured by BRAND :
ISLAND LEAD MILLS, LIMITED
Tel. Address: “Laminated,” Londen. LI“QH,OUII.

A.B.C, Codos used 4th and 5th Editiens. LONDON, K., ENG.

Canbdius b o ALFRED B. LAMBE 80N, TORONTO,
J. EUNTER WHITH, ST.JONN, N.B.
OGBOIL T. CGORDON, NONTRBAL

ALWAYS RIGHT. %
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IN 3 o gy s
STE : . .
i | Prompt Shipment at Factory or Warehouse Prices
ou | BUTTER TUBS BUTTER BOXES
h[ilcg o BUTTER PARCHMENT BUTTER BOWLS
ack EGG CASES EGG CRATES
EGG CASE FILLERS
._ Walter WOOdS‘& Co. - Hamilton and Winnipeg
i = = bty e
ki 4 e 9 ! EBTERN lnco{gosliated w
o | British America Assurance Gompany W e |
. FIRE & MARINE - - . COMPANY MARINE
Head Office, Toronto . 2
S o L HEAD OFFICE, TORONTO, ONT.

2 Bl apae i | | e

Frederi Nl"""":ﬂ'ﬁ".:’:,";‘.’;:n':'.f:.':':?j:f Z.A Lamh, K.C. Income for 1906, over 3,609,000
—_— » W, B. Meikie, @eneral Manager; P. H. Sims, Seoretary HON. GEO. A. COX, President
¢ and : CAPITAL - = $1,400,000.00 W. R. BROCK, Vice-President
o t:)".":'. Pl-lb ;INCI ORGANIZATI.ON k 2:':::'-’8'2'..:: Wl NS S Miannges
— i C. C FOSTER, Secretary

ST. CHARLES OON
DENEING 00
PRICES :
8t. Charles Milk,

family size, per.

............ 1
WHITE SWAN GPIOE CJ by 100stioks........... O%
AND OEREALS, LTD  Dule, large cens sticks, 100 in box..... ....
White Swan, 15 i7e (Concentrated

flavors. 1 dos. in

mw‘.i ...... E
o, hotel,
Silver Gow Milkd.
Purity MIlk...

Good Luck. .. 400

E
i

J
wom mamion
¥s8 x8ss

PATERSON'S WO!

.......

MAGIC SODA Per
lﬂ. No. 1, cases 60 1-1b. packages... {g case S?E;
Fo, Fo3 * mph ¢l 18
e -
IAL 7 No.s v (R « {3 IR
FSS— No.S5, 0400 . - 10BSG........cootiiiiiininiiarinnnncins 2.9
k 2'8

33- Nute—No. ﬂh

.................................
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OUR latest triumph

in perfect blending
and roasting. Your
customers demand the
best and “Rideau Hall”
will satisfy their de-
mand. Packed in 1-Ib.
tins only by i

ERFECTION is not
: attained in a day.
It takes years of experi-
ment, experience and
expense to obtain a per-
fect article. We have
it in

Ltd., Londom, Wimnipeg

GORMAN, ECKERT & (0.,

Fowders Brown Label, ' and {s......... 0385 040 Green Label, retail at 40c............
Seap and Washing Mk, Brown Labei, s e 04  Red Labol rotail st 0. -
050 Brown Label, retail st 600
CANADA FIRST 060 Gold Label, retail at 80c.... ..
BRAND
Oream Tartar.
The Con-
Aylmer

GILLETT'S CREAM TARTAR
Ontario and Quebec Prices.

.............. 018 b. paper pkgs., 4 doz. in case......... §1 00
ﬂbpwﬂphn(&n ........ 200

4 doz. }-1b. paper
9 doz. $4b. pk"}n.onadpla-d
erdoz

#-1b. cans with screw covers, 4 dos. in
case

Co., Ltd.

Rising Sun, No. 1 cakes, § & grs.

ml%m

No. 10 Bun Paste, § gross boxes. .

coccococoo0®
SEBRBREER
mooooo000
S2BTERERR

JAMES DOME BLACK LEAD
Ga size, gross, $3.40. 2s size, gross, §2.50

Syrup
CORNEILLE DAVID
lD'Almlﬂ STARCH ©0., LTD. & oo

Pink Label, 1's and a .o
Gold L.bal 1's and . 3bc B0c
Luﬂﬂulpulllumil 42c 60c
Green Label, 1's and §'s.. 50c 750

Retail

Can Imn—

i

EDWARDEBURG STARCH 00., LIMITED

Starches — Perlb Gold Tina, 6.
No. 1 white or blue, ¢-ib. carton... §0 Gold Tins, 3%,
No. nuuuuu.unm g uﬁ) = g Gold Tins, 1's.
Canads IsundDy. o.....o0oeeeoce e . " Gold Label, 18c ea. 361b. ¢ es. 50Ib
Silver gloss, 6ib. drawdiid boxes... § % -4 Red Tins, » n‘l 35c ea. 701b. 50c ea. 1.00Ib
— 25ces. 1.001b

06
. o
Sllver 64b. tiy canisters.. ... ul (5, 10 and 20 1b. tins have wire handles) ot goss. I8
B silver 14b. pkg. 007 Beaver Brand Byrup. ns, §'s.. es
1J

20-1b. boxes, {c =
Ceumom—nomol cartons, per case 3 60

BRANTFORD STARCH WORKS, LIMITED
and Quebec.

I‘Mhﬂﬂnbouldwlb 0 06
Gloss Btarch—
cartons, boxes of 0 1b..... 0 06}

E
:

Bmmﬂp&lnbm
Red llb or

eowesns
agsuENy
- L-T-T-X 1]
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THE CANADIAN GROCER

Your Customers Know—

AND WILL BUY

Pleasé let us
hear from you
when you want

SALT

or any informa-
tion about it.

Verret, Stewart & Co.

LIMITED

MONTREAL

'WETHEY’S
MINCE MEAT

IN ANY FORM

because they are acquainted with
our quality and cleanly methods.

ARE YOU HANDLING I7?

We have condensed mince meat
in cartons--also ready for use
in enamelled cans and pails--
also in wooden pails and tubs.
We have mince meat to just suit
your trade-—no matter what it
may be.

)
|

WRITE US.

J. H. Wethey, Limited

- ST. CATHARINES, - ONTARIO

If proof is required that The Canadian Grocer’s
suggestions in its market columns are acted upon,

“here 1t i1s:

. Ruttan, a Wallaceburg, Ont., groeer, says: much about the goods advertised in The Grocer—

| recently saved $75 by watching The Grocer’s mar- they place so much reliance on what it says through

This money was saved on a-puxchase

its reading columns, as well as on what is said in
[

P P its advertising columns, that they will risk their

e . money by following the suggestions made.
s 1nstances of this character which have made 5 & g8

hiz paper the reliable trade barometer that it is
o be from i Rilaniic to the Pacific What higher tribute can be paid to any paper

'his explains why the best dealers in Canada know than this?

m <

C



