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Two Standards

0

Highest Quality.

““ Hand-in-Hand” }
Brand of
Bi=Carb Soda.

Made by

the United Alkali Co. of (ireat Britain, and dis- h 5’
tinguished from all other Brands by the Trade Step cn
Pure

Mark of the ‘“Clasped Hands.” Containing

98 50'100 of pure Bi-carbonate of Soda. Pure,

white, strong and absolutely unvarying in the 1

evenness of the grade. The Bi-carbonate of Soda nalt VInegar'

of confidence—beeause it never disappoints! | | Made
‘ from genuine pure English Malt in one of the
largest Breweries in all England. There is ab-
solute cleanliness in the Stephens’ Brewery—all
their piping is made with vuleanite’ We
can supply Stephens’ Malt Vinegar in bulk or in

bottles. It is the standard of highest quality
everywhere.

i
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Arthur P. Tippet & Agents,

8 Place Royale, 23 Scott Street,
Montreal. Toronto.
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In buying . . .

Geylon = Indian

Black and Green

TEAS

one gets the natural leaf
free from any adulteration,
coloring or ﬂavoring matter

so injurious to the health.

Hence their wonderful
sale.
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“Just
If the
comparison  of
as my Cigars with
other brands was

not made so

9 often, and the
O words ‘‘just as
[ ] good as Payne's

Cigars' were not
so frequently
used, I might
think that I was a little too much prejudiced in
favor of my own goods—but comparisons are
made right straight along!

What in the world do you gain by waiting before
sending in for that trial order of a thousand o1
more? Be frank and ask yourself whether it pays
to adopt such dilatory tactics. 1 am hitting right
out from the shoulder to-day because my orders
this week have doubled up. [ am feeling good and
I want to enthuse you a little also. Send along
for that trial order—I'll pay the freight charges.

J. Bruce Payne, Cigar Mfr.,
Granby, Que.

PURITY —~

is one of the leading features of

“Sterling”
Brand
Pickles

but not the only one. Purity, quality, and
. _ , profit-making price have equal considera-
/Z’/;/é/é&{{ tion. The grocer who does not handle

Jovordee || ““Sterling ” goods is standing in the light

of his best trade.

T. A. LYTLE & CO.

124-128 Richmond St. West, TORONTO.

se000s "JETC’S S

must have intrinsic value back of it. For a

Cereal Food may command some attention, but time alone must prove its intrinsic worth.
The best proof we have to convince you of the permanent trade secured by selling

Tillson’s
Pan-Dried Rolled Oats

of its sales.  Better yet, the largest proportion of growth comes from our oldest custom-
ers. Can you do better than follow in their footsteps > There is no comparison whatever

in the rich, nut-like flavor, the cleanliness and

others for which equal claims are made. * Here's success” and permanent trade for you

Will you grasp the opportunity ?

HCCCSS | 599990

Success that endured
day, for a week, for a year, perhaps, a new

is in the great growth

the wholesomeness of Tillson’s Brand with

The Tillson Co

Tilsonburg, Ont.

'y, Limited,
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Fine Fruits “... Fall and Winter Trade:

VALENCIA RAISINS— SULTANA RAISINS—
Three Grades— very superior quality.
TRENOR S Blue Eagle”’ Finest Selected.
Fine Off-Stalk. ELEME FIGS—
‘ ‘“Aranda’ Fine Selected. “Choice 8 Crown,” 20-1b. boxes.
GRUSTAN'S Finest Selected. “Imperial,” 10-1b. boxes.
ARGUIMBAU'’S Finest Selected. “Aurora,” 1-1b. glove boxes.

A fine quality of Comadre Figs in stock.

W. H. GILLARD & CO., «.n ke ler.. Hamilton, Ont.

Rowat's Pickles, an
Rowat's Worcester Sauce

The most popular in Canada.

] ssst QUM. v

MIXED PICKLES

Al Rowara coMPany |
: GLASGOW ]

Agents A. G. Snowdon, 10 Lemoine Street, Montreal.
F. H. Tippet & Co., 10 Water Street, St. John. N. B.
C. E. Jarvis & Co., Holland Block, Vancouver, B.C.

~( AYE READY!

OLIVES o
AND
: i O CURRIES
7| OLIVE [|@&% aND
IS thne BEST. OILS. @*@wumzow ce CHUTNIES.

PRODUC'NC A CUP OF DEL'CIOUS COFFEE Makers of High-class ‘

PICKLES SAUGESJ

ALL KINDS. ALL KINDS.

ASK YOUR WHOLESALE GROCER
FOR IT.
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WINDOW DRESSING HINTS.

WINDOW dresser, says a writer in
A Michigan Tradesman, should study
the peculiarities of his windows,
noticing at what times of the day their con-
tents are clearly visible and at what times
of the day they are not, what kind of goods
are the easiest to display and what kinds
are the most difficult to treat properly and
satisfactorily, and what are the special con-
ditions governing the light admitted to his
windows. A trimmer who studies his
windows thus for the first time will be
surprised to see what changes of color, light
and shadow are visible to the critical eye at
different times of the day. A trimmer
should know at what times of the day his
windows appear to the best advantage and
at just what times they appear to the worst
advantage. He should be prepared when
possible to correct these disadvantages by
little changes that will restore the true pro-
portion of things. To the trained eye the
composition of a window is as interesting
a study as the composition of a picture, and
more difficult, because the pigments used
are in inflexible masses.

COLOR IN WINDOW TRIMS.

Every window-trimmer knows what a
valuable color green is, in trims, and in
how great a variety of ways it is possible to
use it. Sometimes it is desirable to intro-
duce a touch of green into a window trim in
some other form than backing or draping
or goods displayed. In such a case the
artificial palm is often of great use. These
palms can be used in a great variety of
ways, and are ornamental and useful for
interior trimming, as well as for window
pieces.

THE PLACE TO STUDY COLOR.

The place for a man to study color is in
the woods and the fields, where he can see
all the varied combinations that Nature
makes of the material at her disposal.
The autumn leaves are always beautiful
examples of harmonious coloring, whether
studied singly or collectively. The manner
in which one color runs into another, and
how the dullest color is made to enhance
the brilliancy of the total effect, can be
learned with accuracy from a study of
Nature herself. Color charts are valuable
as guides, but color charts can never give
those daring, original, startling and vigor-
ous color combinations that Nature pro-
duces with such abundance, and that wait
only for the intelligent eye to fix upon them
to command wonder and delight. Fresh-
ness of the color sense, constant originality
and power in the production of color effects
cannot be had except by the study of
Nature. These are the indispensable char-
acterisiics of a successful window-trimmer
as of any successful artist.

THE WINDOUW TRIMMER.

A merchant ought so far as possible to
put the'work of trimming the windows in
the hands of one man and hold him respon-
sible for them. Windows where everybody
tries a hand are like soup made by many
cooks—spoiled. The man in charge of the
windows should be given an opportunity to
study the work done in other stores and by
other trimmers and encouraged to try effects
that will be of a character different from
effects already used. If the trimming of
the windows is worth doing at all it is worth
doing well, but nothing is done well in

which there is no personal responsibility or
pride felt. If a trimmer does his work
well, don’t be mean and take the credit to
yourself or divert it to someone else, but
deal fairly by him. It does not make you
popular with your patrons to know that you
are unjust to your employes.

METAL FIXTURES.

The value of metal fixtures for windows
can hardly be overestimated. The various
effects that may be secured by the change-
able fixtures enable the window-trimmer to
present some new feature each week. There
are a number of manufacturers who put out
these metal fixtures at moderate cost. The
handsomest is the circular stand which has
a pyramidal shape. This stand may be
reversed to form an arc or a square. The
little clasps which hold the goods may be
turned in any direction, allowing a wide
scope of display. To the dealer who devotes
much attention to his windows these fixtures
are invaluable.

TROPICAL PLANTS.

The use of tropical plants in interiors has
become a fad, and a very pleasing one it is.
Some interiors are made bowers of beauty
by an array of palms, potted plants and
vines. These flowers are so skilfully made
of artificials that it is impossible almost to
detect them from the products of Nature.
The handsomest palms are manufactured,
and have the advantage of the natural pro-
duction that they require no hot-house air
nor careful attention. A little attention
from a duster daily and a little brightening
up with a damp cloth will keep them fresh
for years. The prettiest vines and ivy
branches may be secured from finding
dealers for nominal cost. Large bunches
of flowers of rare beauty are to be had from
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CAKES

WELL KNOWN~~RELIABLE,

Our packages are larger and more attractive in style than any others.
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LD-~ GUARANTEED roe TRADE

The quality of our goods is superior to anything else on the marker.

MORSE BROS., Proprietors, Canton, Mass.

For sale by all Wholesale Grocers; also the McClary Mfg. Co.,

London, Montreal, Winnipeg, Vancouver and Toronto.

nearly any dealer in store fixtures. A few
dollars expended in the purchase of flowers
will be more than returned in one season by
the drawing power of your interiors.

REAL SYMPATHY.

WO horses, a white one and a red one,
were driven into the village, from
opposite directions, and hitched at

the stone posts in front of the store, writes
E ]J.B. in an exchange.

A keen-eyed little woman alighted from
one wagon, brushed away the white horse
hairs adhering to her black dress, and
nimbly tripped up the steps with a small
basket of eggs. From the other wagon a
middle aged man took out a bushel of
potatoes and placed them on the piazza ;
there the two people met and engaged in
the following conversation :

Widow Tate : ‘* How be ye, Mr. Kent~
I wuz a-thinkin' on ye only this mornin’.
You've met with a great loss'' (drawing a
deep sigh).

Mr. Kent (whose wife has recently died) :
““Yes, Merry Ann wuz a good cook, an’ 't
didn't take a gret sight for her to do with
nuther.”’

Widow Tate: ¢ An' you're a-gittin'
along all alone ' I've heerd't you were
dretful handy 'bout house tho'."’

Mr. Kent: “*\V'es, Merry Ann allus enjoyed
sich pore health 't hed to take holt some in
doors."’

Widow Tate: “*'Pears ter me you're look-
in’ kinder peaked yourself."
Mr. Kent: ‘ Wall, I don’t relish my

vittles, eatin’ all alone so."’
Widow Tate: ‘‘A body don't.
ful lonesome, hain’t it 7"’
Mr. Kent: ‘“'Tis, an’ no mistake."’

It's dret-

Widow Tate: ‘*When you're down our
way drop in. Come down an’ eat dinner
some day.’’

Mr. Kent: ‘*Thank ye, I will, an' be
glad ter."”’

Just then the proprietor looked out, and
soon the Widow Tate's basket of eggs was

exchanged for 10 yards of black and white
gingham (with a good deal of white in it),
and then she drove hurriedly home.

Mr. Kent traded his potatoes for crackers,
cheese and molasses ; then the red horse
was turned homeward, too, but he was
allowed to walk very slowly, and he even
had an opportunity to browse some by the
roadside, for his driver was lost in thought.

Not many days later the two horses found
themselves fastened near each other again,
though the white horse had not been out of
his traces since he went home from the
store, but the red horse had, for he was
hitched in the vacant stall in the Widow
Tate’s barn.

NEW FIRMS STARTING.

Joseph Robitaille has started as grocer in
Montreal.
F. W. Williamson is opening as grocer in
Orono, Ont,
Wm. Moorish has started a grocery in
St. John, N.B.
R. Embree is commencing as grocer in
Amherst, N.S.
Patrick Garland is starting as grocer in
Hintonburg, Ont.
Brine Brothers have opened a grocery
store in Halifax.
Andre Beaudet has opened a grocery
store in Montreal.
D. L. Chauvin is starting a general store
at Comber, Ont.
L. McDonald has opened a general store
in Parrsboro’, N.S.
Benjamin Bowring is starting as grocer at
International Pier, N.S.
M. G. Anderson has opened a grocery
store in Franktown, Ont.
White & Tweedie are opening a general
store in Centreville, N.B.
Moukton & McKay have opened a general
store in Smith’s Falls, Ont.
Frank Brett is about to commence as
grocer at Lawrencetown, N.S.
. M. McDonald has started as produce and
commission dealer in Calgary, N.W.T.

STORE CHARACTER.

ANY merchants do not realize what
M an important thing store character
is. Stores, says Portland Trades-
man, have character just the same as indi-
viduals and it is something upon which the
personality of the owner has great effect.
A merchant may almost be judged by his
store. Everyone knows what it is to go
into a store and feel at once that peculiar
sensation we call being ‘“at home'' and
everyone also knows what it is to go into a
store and feel as if they were intruding.
Everything about the place seems to par-
take of this general character. It need
hardly be said that the store in which one
feels most at home will get most of his
trade.

Now, this store is not a dull, dingy or
untidy place. Its floers are not covered
with the accumulated dirt of months, or
perhaps years, less the little that has been
removed daily from the top with a broom.
It is not a store where goods are kept in an
untidy fashion and without any systematic
attempt at order and display. It is not a
store where the clerks are indifferent to their
duties and unwilling to take the trouble to
display goods, or where they continually
endeavor to persuade the customer that he
or she don't know what they want, and it
is, above all, not a store where the pro-

prietor or manager, himself, is not always
on hand during business hours to give any
attention that may be required to customers.

A pleasant chat while waiting for change
with the proprietor will often win the
allegiance of a customer. We could name
a score of stores that have a reputation for
pleasant dealing with customers which is
worth more than any other asset they
possess, and which brings them annually
numerous sales which might otherwise find
their way elsewhere.  We regret to say too
that as many more could be named which
have just the opposite sort of a reputation.
The strange part of it is that this store
character once formed seems never to
change. Clerks come and go and even

proprietors, but the store seems always to
create the same old impression upon those
who have occasion to deal in it.
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“L. S. & B,” and “EMPIRE”
COFFEES i

“ Prices’’ are ‘“moderate.” In store—Ceylon Tea Fannings; also Green Ceylons,
bulk and in cases containing 50 lbs. 1 and 1Y-1b. circle canisters.

LUCAS, STEELE & BRISTOL, . e Hamilton, Ont.

'PHONES 447, 488, 1258.

BROOMS! BROOMS! BROOMS!

Our buyer has just returned from the cornfields of Illinois,
having secured by hard work a lovely lot of corn (first car
expected here this week).

We offer for future delivery our known brands of brooms :

‘“ Standard,” “ Signal,”
“ Bamboo Curlers,” “Heavy Miners.”

At prices and quality that cannot be beaten.

' James Turner & Co., - familten.

i WHOLESALE GROCERS.

THE DOMINION BREWERY CO., LIMITED

Brewers and Maltsters

TORONTO

Manufacturers of the Celebrated

WHITE LABEL ALE

ASK FOR IT AND S8EE THAT OUR
BRAND I8 ON EVERY CORK.

Our Ales and Porters have been examined by the best Analysts, and they have de-
clared them Pure and Free from any Deleterious Ingredients.

WM. ROSS, Manager.
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THOS. KINNEAR & CO.

49 Front Street East, TORONTO.

Our stock is now complete with = wvewwsyoy

Ceylon, Indian and Japan Teas.

Style and Quality unsurpassed.

WHOLESALE ONLY.

Write us for samples and prices

ON THE OTHER HAND.

O much has been written about the
S retailer who gives credit and the
heartless manner in which he is
frequently defrauded that, as a diversion,
this article may find some readers who may
profit by its suggestions, says Interstate
Grocer. Therefore, we launch it. Hit or
miss, it may be worth the space it occupies.
Some of the very brightest minds of this
country have been burning the midnight oil
trying to solve the great credit problem, and
it remains at a point about where it started,
as far as late advices would indicate. We
all know that there is one sure way to solve
the credit plan, and that is to abandon it.
A cash basis is the only truly scientific and
safe principle to employ in business, but
credit giving has been a fact ever since the
beginning of the world, and it probably will
always exist, to a more or less extent. So
long as it does exist, so long will the retailer
be defrauded, to a more or less extent. The
suave customer, whose tale of woe interests
his grocer, willfalways be found in all
localities, and, as a result, some dealers in
all localities will suffer from his wiles.

All these things are well known and
volumes have been written about them, pro
and con, but is it not possible that a word of
defence for the consumer may adorn a tale
in this connection - The dealer has had all

the best of it up to date as far as we know
and we are just going to advance a brief
defence for the customer—not the pro-
fessional dead beat understand, but the
unfortunate who, by force of circumstances,
is compelled to ask for credit. In making
this defence we may possibly tread lightly
upon the bunions of some dealers, but it
must be borne in mind that all this is merely
for the sake of adorning a tale. Let us
assume that our client goes by the name of
Jones. Jones establishes a line of credit
with his grocer when he (Jones) is in rather
hard lines and, as his means will permit, he
pays up and discharges his obligations as
rapidly as possible, but does not get entirely
free from indebtedness and there is always,
at the end of each month, a little balance
left with the grocer or butcher.

In the meantime, he is giving all his trade
to the man or men who befriended him in
his hour of need, and, while his monetary
obligations are being gradually discharged,
he feels that, by giving his trade to his
friends, he is thereby discharging a debt of
gratitude as well.

Now, right here is where we may injure
the corns.

Under the conditions just enumerated, is
it not true that these dealers are sometimes
found gouging Jones a little on prices ?
Jones has now recovered from his temporary

embarassment, and he finds that he is being
overcharged by his dealer friends, who were
friends in need, but he doesn’t like to
register a kick, for didn’t he need this help
badly when it was extended him ? Things
drift along in this manner until Jones feels
that he must, as a matter of self-protection,
make a change, and this information comes
to the ears of his erstwhile friends, and
sometimes we hear from them : ‘‘No, he
won’t quit me. He dare not do it. Wasn't
I his best friend when he needed a friend 7"’

That's it. That's the way Jones feels
too, but isn’t it a fact that sometimes Jones
has to pay too great a premium for this
friendship ? Jones feels grateful for favors
extended his family, but he alsc feels that
he would like to get a square deal now. All
of these conditions have been known to
prevail and Jones paid the freight until he
grew weary and began to talk out in meet-
ing, and as a result the very object which

the grocer hoped to gain was defeated—
namely, continued friendly expressions from
Jones in favor of the grocer at all times and
at all opportunities.

We do not know where this will hit—
whether it will hit at all—but, as we stated
in the beginning, it may be worth the space
it occupies. If it serves as a preventive of
such practices it will have filled an accept-
able mission and make it possible for the
grateful Joneses to become walking adver-
tisements for their benefactors.

Roquefort Gorgonzola Swiss b —
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Canadian Canadian Canadian

Stilton Somwr Twins

Quality Right. Price Right.

A. F. MacLAREN IMPERIAL CHEESE CO.,

TORONTO.
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IN STOCK

New Season’s

PEEL

We have also in stock CROSSE & BLACKWELL’S New Peels.

Finest Imported

DRIPPED CAPS

Free from Sugar Deposits.

Prices Right.

THE DAVIDSON & HAY, LIMITED

36 Yonge Street

Wholesale Grocers

TORONTO

WHERE CASH IS NOT WANTED.

O accustomed are we to securing cash
whenever it can be obtained, that

we can hardly imagine it possible
that credit would be preferred to receiving
cash, yet such is the case with merchants
in Buenos Ayres, says an exchange.

The laws of Argentine compel every
business man to render statements of his
accounts to proper officials, and if he
is indebted more than he can pay, his busi-
ness is at once supervised or investigated.
If he wilfully goes into debt with the view
of wronging creditors he receives punish-
ment. The business standing of every
merchant can at any time be ascertained,
and credit in Argentina is as safe as cash.

To make it plainer, the creditor is so
well protected that for a manufacturer to
receive cash is really a drawback, as he
loses the discount. The. large German
houses will always prefer the credit customer
to one paying cash, as the profits are larger,
and it is rare for loss of any kind to occur.
Business, as a rule, is done on credit, and
the dealer not only expects to receive credit
but is also willing to extend it to his cus-
tomers. Credit is given for from six months
to a year, but at the end of the period the
cash is paid, sometimes with interest added.

To do business in that manner in Argen-

tina, the large houses must be provided with
ample capital, but, as there is as much capi-
tal in this country as in Germany, there is
no reason why we should not meet the
Germans on common ground, especially as
the credit system gives much larger profits
on capital.

Other Spanish-American States follow the
same custom, and yet failures are rare, that
of the Barings, several years ago, being
unexpected, and for which the Government
and people were not responsible. In this
country our courts are filled with lawsuits
arising from business transactions and
credit. With our boasted civilization we do
not seem . to have studied and solved the
problem of law, as wrong frequently
triumphs over right, and the pardoning
powers liberate criminals on the commun-
ity to further disorganize society and render
justice uncertain.

HE CAN SELL SCALES.

As an inducement to their sales agents,
the Computing Scale Co., Dayton, Ohio,
periodically offer cash prizes to those who
sell the largest number of scales. In the
competition extending over July and Aug-
ust, Mr. ]J. B. E. Poirier, the Montreal
agent, stood in third place and won a prize
of 60 in gold. Over 200 salesmen were

entered in the contest. Mr. DPoirier will be
remembered as the founder of the Montreal
Retail Clerks’' Association. He has given
up the grocery business to accept the
situation he now holds.

A PERFECT CHART COMPUTING
SCALE FOR $50.

On page 14 of this issue will be found the
advertisement of The Computing Scale Co.,
of Dayton, Ohio, with the above heading.
By an error the price of this scale was given
at $35 in their advertisement of our issue of
September 28.

Anyone who knows anything about the
merits of this scale will readily understand
that this price is below its value, and that
the company could not possibly supply it for
the figure erroneously quoted. As ‘‘to err
is human to forgive divine,’’ it is to be
hoped, therefore, that the Canadian trade
will overlook the error.

The company has explained the error at
some length, and assert that it is an utter
impossibility for them to sell this scale for
less than gs50.

Wm. Thomson, formerly with Robinson
& Hamilton, general merchants, Moose Jaw,
N.W.T., has started a grocery at Caron
Station, about 18 miles west of Moose Jaw.

N 1 1 G G
“ Substitution”

is often an effort to get rid of unsalable goods.

Some (Jrocers attempt to do so by substituting other
preserves in place of UPTON’S MARMALADE, JAMS
and JELLIES. When you buy something “as good as” Upton’s
you will pretty likely afterwards do your trading somewhere else, or
insist on getting what you order,

=Upton’s.
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TORONTO RETAIL GROCERS’ ASSOCIATION.

TRADING STAMPs AND EARLY CLOSING DISCUSSED.

HE Toronto Retail Grocers’ Associa-
tion held an open meeting on Monday
evening, which was attended by many

grocers not members of the association.
Among the visitors were President Reddick,
Secretary Black and several other members
of the Toronto Retail Grocers and Pro-
vision Dealers’ I’rotective Association, the
opponents of early closing. There was also
a good representation of the members of the
parent association present. D). ]J. Kelly
occupied the chair.

TRADING STAMPS.

The principal discussion was upon the
trading-stamp question. The committee
appointed at a general meeting of Toronto
grocers early in the summer reported that
much progress had been made in their
work, as the use of trading stamps in
grocery stores east of Yonge street had been
reduced to a minimum, and as it was ex-
pected that the same results could soon be
reported from the western section of the
city. But, as the committee had not had
sufficient financial support, they had decided
to resign—or, rather, disbhand—and sug-
gested that the association appoint a com-
mittee to carry on the work.

A discussion of ways and means followed.
it was soon apparent that the general
opinion was, that if a certain firm, one of the
largest on ()ueen street west, would agree to
discontinue giving trading stamps it would
not be difficult to secure a generally-signed
agreement to stop their use in the west end
of the city.

John Wrigley suggested that the asso-
ciation should enter the field as competitors
of the trading stamp company by organizing
a system of their own. He had studied the
matter in detail and was convinced that the
cost of such 2 move would only amount to
about 1 per cent. discount on their cash
sales. le thought that it would be worth
that much to get a cash business.

M. Moyer saw no reason why the grocer
should give his customer back part of the
price of his purchases. It was not in accord
with the true principle of retailing, which
was to sell goods on their own merits.

D. Mclean, of McLean & VanLoon,
considered that if the association went into
the trading stamp business the advantage
claimed for them would certainly be lost.
They were only good, if ever good, when
one grocer had them and could draw trade
from his neighbors who had not them.

George Good believed that the people of
Toronto were in the proper frame of mind

to stop gathering stamps. The failure of
the red stamp company and of the coupon
concern had made them distrustful of the
whole business. Besides, they were tiring
of the trouble of gathering the stamps. It
was his opinion that the majority of better
class of customers in the city would never
start another book. He would advise that
the fight against the stamps be continued
unabated.

A. White had come to the conclusion
that he had nothing to fear from trading
stamps. He did not bandle them and had
not found that those of his neighbors who
gave them were getting his trade.

It was eventually decided, on motion of
F. S. Roberts and F. W. Johnston, that the
association should take over the work of the
anti-stamp committee and appoint the
members of the association who had been
on that committee as the association’s com-
mittee to continue the work.

A SMOKER.

It was proposed to give a smoker with
funds left over from the baseball games,
but, as the baseball committee had not
reported, no action was taken. The com-
mittee was asked to report at the next
meeting.

EARLY CLOSING.

President Kelly reported for the early-
closing committee that they had been
advised by their solicitor, F. S. Mearns,
not to force matters in connection with the
by-law. It had been proved thoroughly
sound, and, while Magistrate Kingsford's
decision was not altogether satisfactory in
its definition of a grocer, it would be well to
let the law take its course for some time
before endeavoring to enlarge its scope.
An effort would be made in the meantime,
however, to establish in court that fruits are
part of a grocer’s stock-in-trade, and, con-
sequently, come under the scope of the law.

The executive was advised by several
members to watch carefully all matters
connected with the by-law, as Mayor Mac-
donald was in full sympathy with the
opponents of the by-law.

The request of the Retail Grocers and
Provision Dealers’ Protective Association,
that the city council should remit the costs
entailed by the recent appeal against the
by-law, was discussed by several members,
all agreeing that the request should, under
no circumstances, be granted.

On motion of F. W, Johnston and W. H.
Marmion, the association passed a resolu-
tion expressing the thorough satisfaction of

all its members with the manner in which
F. S. Mearns, their solicitor, had represented
them in the struggle to secure early closing.

INQUIRIES ABOUT CANADIAN
PRODUCTS.

HE following were among the recent

inquiries relating to Canadian trade

received at the High Commissioner’s
office in London:

1. Inquiry has come from Dresden for the names
of the most important firms in Canada trading in
asbestos and of asbestos mine owners.

2. The proprietors of a fluid for preventing and

removing incrastation in land and marine boilers
are desirous of introducing the article into the
Canadian market where they are not as yet

represented.

3. The patentees of a zinc roof-light ventilator
desire to have their goods placed on the Canadian
market, and would be glad to hear of an agent who
could push this business.

[ The names of the firms making the above
inquiries will be supplied on application to
the editor of THE CANADIAN GROCER.
When inquiring kindly give date of issue
and number of paragraph.]

Mr. Harrison Watson, curator of the
Canadian Section of the Imperial Institute,
London, England, is in receipt of the fol-
lowing inquiries :

1. A Scotch house claiming connection in the

upholstery trade asks to be placed in communica-
tion with Canadian shippers of feathers.

2. The manufacturers of a well-known descrip-
tion of gas and oil engines are prepared to appoint
a responsible resident agent in Canada for the sale
of their engines.

3. A firm of fruit brokers and commission merch-
ants in Hull desires consignments of Canadian
apples and invites correspondence.  Stirling &
Gibson, Hull, Yorkshire.

4. A lLiverpool importer asks for names of Cana-
dian shippers of sea grass or moss.

5. Another firm of distillers of Scotch whiskey
seek reliable Canadian agents.

6. An importer in Elberfeld, Germany, asks to be
placed in touch with Canadian manufacturers of
wood hammer, shovel and other handles.

7. An important Dublin house asks for names of
Canadian manufacturers of cloth boards.

8. A firm of manufacturing brushmakers is open
to purchase Canadian supplies of horsehair drafts
up to 18 in. prepared for brushmakers.

CEYLON TEA AT PARIS.

A gentleman interested in Ceylon tea
writes as follows from London, England, to
a friend in Toronto: ‘‘I returned this
morning from Paris. The crush every after-
noon at the Ceylon tea room was enormous,
and chiefly composed of French people.
They were drawing from 8oo to 1,000
francs a day. If we had had ten tea rooms
I believe they would have all done equally
well, and Ceylon might have done the
educating at a profit. The ultimate result
remains to be seen.”’
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Fine
Imported
Peels

WHOLESALE, IMPORTING

AND -MANUFACTURING GROCERS.

CRYSTALLIZED--DRIPPED CAPS.

CONFECTIONERS’

—IN STORE—

CUT MIXED PRESERVED-%Ib. Drums.

—TO ARRIVE SHORTLY—

™ EBY, BLAIN CO., .wwo
C——— TORONTO.

DRY DRAINED.

EARLY CLOSING IN KINGSTON.

INGSTON, Ont., has adopted an early-
K closing by-law. It goes into effect
on Monday next, October 15.

The matter was finally decided upon at
a meeting of the City Council on Monday
night last, after a good deal of discussion.

Ald. McLeod stated he favored shorter
hours, and the grocers should have every
consideration. He was surprised it had
any opposition whatever.

Ald. Craig felt that at the last meeting of
the council the larger grocers were not on
the petition, now many had signed, and
under the present circumstances the by-law
should be passed.

Ald. Bell stated many grocers objected to
the petition, and asked for a two weeks’
delay. He favored early closing.

Ald. Knapp — ‘“ We
cautiously in this matter. Every citizen
should be treated alike, and I favor leaving
the matter over for two weeks longer. 1
favor early closing.”’

should move

Ald. Wright favored early closing ; he
always carried it out in his business. Many
stores did considerable business on Friday
night, and the matter should be deferred for
two weeks.

Ald. Cunningham — * Though ample
time had been given grocers to attend to

this matter by to-night. If the matter was
not attended to at once, the grocers would
be forced to present another petition, accord-
ing to statute.”’

Ald. Walkem—*‘The matter should be
attended to, if signatures on petition repre-
sent 75 per cent. of the grocers, the council
can be made to pass the by-law.”” Ald.
Walkem felt every man had a right to con-
duct his own business, and he did not favor
early closing. The poor man suffered by
the early closing by-law, and these should
be protected.

Mr. Gilbert, presentin the interests of the
petitioners, stated there were not as
many grocers as the city directory stated,
and he would be willing to take his affidavit
that on the petition there were over 75 per
cent. of the grocers in the city. Some who
had not signed were out when called upon.

Mr. Gilbert, in reply to a question from
the Mayor, could not clearly define a
grocery, stating some women have a few
groceries, candies, stove pipes, nails,and,
incidentally, furs, and she classes herself as
a grocer. He urged the passing of the by-
law, stating the grocers and their clerks of
the city need more recreation than they
have been receiving.

Ald. Bell was of the opinion the poor
woman should be protected, even did she
handle furs and a variety of articles.

Ald. Cooke followed, endorsing the early
closing by-law on the condition only that
the stores be allowed to remain open if
necessary on Friday and Saturday nights.

Further discussion followed, and the by-
law was given its readings and passed. As
already stated it will go into effect on Mon-
day, October 15.

AN UP-TO-DATEV GROCERY STORE.

Whitehead & Huether, grocers and dry
goods dealers, Walkerton, Ont., have erected
a new store which 1s a credit to that town.
To the old dry,goods store, a new store 124
ft. long has been connected by a large arch-
way. In this store are kept crockery, glass-
ware and groceries. The former occupy
shelves to the left of the store. On the right
there are two counters. Behind the one are
the staple lines of groceries. At the other
counter, butter and other farm produce are
handled. There are three cellars, one for
butter, etc., another for roots and the third
for vinegar, syrups, etc. All have cement
floors and are wall ventilated.

An electric hoist has been installed at the
back of the store for loading and unloading
goods. Computing scales and a cash carrier
system make it a completely-fitted grocery
store of the most up-to_date type.

Patrick Garland, late of Bryson, Graham
& Co., departmental dealers, Ottawa, has
started as grocer in Hintonburg, Ont.

Beware
of imitations
of the one sauce.

J. M. DOUGLAS & CO.

Canadian Agents,
Montreal.

LEA &
PERRINS’

It is head and shoulders above all others.
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or Money-lt'elght Scale Co., No. 47 State st.

A Perfect Chart...
Computing Scale for $50

SOME OF ITS FEATURES:

The pound and ounce beam is in the centre of the

chart, thus separating the chart, making it easy to read the
values.

The figures are large and easy to read.
The poise is operated from the centre of the chart with

no chance to bind.

Painted a rich maroon, finish enamel, full nickel trimmings.

The weighing capacity in pounds and ounces is 110

pounds.

Price per pound capacity 3c. to soc. per pound.

SOLD ON EASY MONTHLY PAYMENTS.

THE ___&

COMPUTING SCALE CO.

DAYTON, OHIO, U.S.A.

Chicago, IIl.

Money-Weight Scale Co., No. 142 Chambers St., New York, N.Y.
James A, Hossack, Dist’ Agent, No 1662 Notre Dame St. Montreal Que., Canada.
L. A. Davidson, Dist. Agent. No. 104 King St. West, Toronta Canada.

The Canadian||
Grocers Know

a good mill when it is
presented to them.

They have taken up
the. . .

COLES
COFFEE
MILL

Because it saves them dollars
in moneyand pounds of energy
when they grind coffee. It
works easily, grinds evenly,
and is recommended earnestly.

TODHUNTER, MITCHELL & CO., Toronto.
DEARBORN & CO., St. John, N.B.
FORBES BROS,, Montreal.

\ GORMAN, ECKERT & CO, London, Ont.

Coles Manufacturing Co.

PHILADELPHIA, PENN'A

Agents

A Warm Weather oney- [
Maker for the Trade.

One of the best summer sellers on the market,
easily handled, affording a liberal margin of profit,
making new customers and keeping old ones is ‘

(0] S
eect Lemonade

a pure, refreshing I.emonade, exceptionally deli-
cious in flavor and strength, and economical in

[ cost.

ROWNTREE’'S OTHER SPECIALTIES:

Elect Cocoa High-Class Chocolates
Gum Pastilles.

Agents for Canada are:

For Manitoba, Northwest Territories and British Columbia:
THE HUDSON'S BAY CO., WINNIPEG.

And for Quebec, Ontario and the Maritime Provinces:

} MR. CHAS. GYDE, 20 St Francois Xavier 8t.,, MONTREAL.
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WHEN WRITING ADVERTISERS

PLEASE MENTION THAT YOU SAW

THEIR ADVERTISEMENT IN THIS PAPER

A MEDIUM FOR TRADE GETTING.

STRONG feature of the work of
A many shrewd and successful adver-

tisers is their readiness to take
advantage of any strong direction of public
feeling or sympathy. By adapting their
advertising to the current trend of thought
they seldom fail in their effort to secure
attention, and to impress what they have to
say on those they are trying to reach.

The present excitement over the general
elections creates an opportunity for enter-
prise along this line on the part of the retail
If it is
to be made good use of, the merchant must

merchants all over the Dominion.

leave any partizan predilections to one
side, for it is easier to lose customers than to
gain them by manifesting a strong party
bias.

One of the best local hits that has been
scored for many years was made by a
grocer in an Eastern Ontario town during
the last general election contest. There are
two weekly papers published in his town ;

one Conservative, the other Reform in
politics. Two weeks before the voting day,
the merchant inserted in the Conservative
paper, which was issued on Tuesday, a
double quarter-column advertisement, which
read about as follows :

THE BRIBE I OFFER :

I hereby promise that if R. B.

I Jones, the Conservative candi- |
date, is elected on June 26, I

‘ will make the following reduc-

‘ tions in prices :

T. BROWN,

The Cash House. The Grocer.

He persuaded the editor of the paper to
draw attention to his offer in the reading
columns., Needless to say, the advertise-
ment caused comment. But, the following
day, the Reform paper came out with an
advertisement similar in size and construc-
tion, but with the name of the Reform
candidate substituted for that of the Con-
servative one, and with a different list of

bargains constituting his bribe.

When one remembers how eagerly every-
thing of a political nature is devoured in
election times, and how general is the cir-
culation of a country weekly it is readily
understood what success was attained by
this unique advertising stroke.

This interest in things political could also
be used to advantage in window dressing.
One window might be dressed with staple
goods, with price-tickets showing prices
slightly below the average. A picture of
Sir Wilfrid Laurier might be placed in the
centre, with below it a card reading some-
what as follows : ¢ Laurier is no more
Liberal than we are in prices. Examine
these goods.”” The other window might be
filled with goods of known quality, with a
picture of Sir Charles Tupper, near whom a
card might be placed to read : *‘ Tupper is
no more Conservative than we are regarding

quality. Try our goods.”’

In some cases the names of the candidates
can be worked off in a pun to good purpose.
In all such attempts one should be careful
to offend none. If the result is funny all

the better, but never let it be offensive.

BUSINESS MEN AND ELECTIONS.:

N another month the excitement natur-
ally attendant upon the general election
will be over and the men who are to be

our representatives in the Dominion Parlia-
ment for another five years will have been
selected.

It is obvious, therefore, that what the
business men of this country do in the way
of selecting representatives of business
common sense must be done quickly if it is
to be done at all.

Most of the candidates of the respactive
parties have been already selected, and there
is not much that can now be done in the
way of influencing the party caucus, but,if it
is too late to do it at the party caucus, it is
not too late to do it at the polling booth.

If the candidate with practical business
experience and common sense is not carry-
ing the banner of his own party, then let
the merchant vote for the candidate of the
other party, if he is efficient in what the
other is deficient.

At present the business man is not recog-
nized by either party. Each will boast that
its methods and principles are business-like,
but neither are prompt in initiating or sup-
porting legislation which the business
interests of the country demand.

Party exigencies, not commercial require-
ments, are the forces that rule political
parties, whether they are in or out of
office.

If the business men in each constituency
were to assume an independent attitude
when occasion demanded it, their wishes
would be respected a great deal more than
they are at present.

Party leaders do not concern themselves
about the opinions of those who submis-

sively follow wherever they chose to lead
any more than task-masters care for the
opinions of their serfs.

The business men of this country are
numerous enough to exercise a potent influ-
ence in Parliamentary affairs. There are
approximately 300,000 individual firms in
the Dominion, or about 22 per cent. of the
total number of votes on the electoral lists.

The business men of Canada do not
realize what a power for good government
they might be. We believe, however, they
are gradually recognizing the fact. And it
is to be hoped that during the ensuing
general election they will not only recognize
it, but exercise it.
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THE DEMORALIZED SUGAR MARKET.

T was announced Jast week in these
columns that just as we were going to
press an unexpected decline of 1oc.

per 100 lb. had taken place in the price of
all refined sugars, consequent upon a
depreciation in values in the United States.
This was followed by another decline of
10c. the next day, making the total reduc-
tion for the two days 2oc. per 100 lb.

In the United States the decline during

the same period was 4oc. per 100 lb.

As a result of these declines the market
is demoralized, and particularly in the
United States.

As to the causes of the decline opinion is
not altogether unanimous. Among most
people there is a strong suspicion that there
is an outbreak of the war between the Trust
and the independent refineries, and particu-
larly in view of the fact that when the first
decline was made the Arbuckles put their

prices sc. below those of the Trust.

Mr. W. A. Havemeyer, the head of the
Sugar Trust, declares there is no war. To
a New York paper he declared it was the
result of supply and demand. ‘* The rush,”’
he said, ‘‘is over, and prices have been a
little high. In my opinion the decline,
while unusual, only amourts to a readjust-
ment of prices.”” Noless an authority, how-
ever, than Willett & Gray's Sugar Trade
Journal unhesitatingly declares that the re-
duction was due to a new outbreak of
hostilities between the refiners. ‘* The
Arbuckle refinery,”” says Willett & Gray,
‘*attempted to establish a price of 5c. per
100 lb. for their product below the A.
5. R. Co.’s list price. If this move
had passed unnoticed the Arbuckle re-
finery could have run to full capacity
and sold all its product at a profit, while the
A. 5. R. Co held the umbrella, but the
A. 5. R. Co. made a violent second cut of
¥ c. per lb., carrying the price of refined to
but little above the cost of production,
and Arbuckle evidently did not care for
the trade at any lower basis, so prices rest
at a level for all refiners at g5.75c. for
granulated, equal to 5 49c., net cash.”

While competition between the refineries
evidently accelerated the decline, the mar-
ket was not without its weak point.

It is true, the receipts of raw sugar were
below the requirements for meltings, and
total stocks of raw in the United States were
but 32,230 tons, the lowest since 1893, but
it must be remembered that the season has
arrived when not only the demand becomes
light, but when the new sugar campaign
opens and an abundance of beet sugar, if

not of cane, also, will be available.

Centrifugal sugars declined 3.32c. in New
York last week. This brought the price
down to 4 gic., but, early this week,
a further decline brought the figure down to
4.75c. The market has also declined in
Great Britain, both on raw and refined

sugars.

The tendency of the sugar market is now

more likely to be downward than upward.

THE CHEESE SITUATION MIXED.
HE decline of 4c. per lb. in the first
cost of Canadian cheese has confined
movements to narrow limits. The
factorymen on most of the boards are
refusing to sell at the reduced figures. Yet,
the bear element is more aggressive than it
has been for some days.

At present, there is some trading being
done in Montreal at 11} to 1134c. for
finest Eastern September, but even this
price cannot always be obtained, and the
feeling is in favor of buyers.

At London, Ont., last Saturday, the
highest bid was 11c., and some stock sold
at 10%c. At‘Cowansville, Que., the same
day, the figures ruled from 104 to
10 g-16c. At Cornwall, Canadian colored
sold at 10 11-16¢c.; last year, it brought
11%c. Naturally, factorymen are dissatis-
fied with these prices, and many are holding
for advances. They can afford to do this,
for all admit that cheese has never been so
well cleared out from the country as it has
been this year.

But, at the moment, it would seem advis-
able to accept buyers’ offers, for conditions
do not favor any increase. The London,
Eng., market is offering only 53 to 55s.,
with stocks increased, and Bristol, 53 to
56s., with stocks fair. Exports to Great
Britain have been heavy lately, and it is
reported that the Liverpool market is over-

stocked. On the whole, this season, there
has been shipped from Montreal and Port-
land, 1,686 788 boxes, as compared with
1,450,805 boxes for the corresponding
period last year, showing an increase of
226,983 boxes. New York has sent an
increased stock of 125,275 boxes. It is not,
then, to be wondered at that Englishmen
should have enough cheese to get along
with for the time being.

The pivot of the situation seems to be the
fall make. There is no doubt that the
September make has been heavy, favored
as the farmers have been by good pastures
and mild weather. Some creameries have
changed their machinery this last month and
are now producing cheese. Buyers here
and in England know this and are naturally
afraid of a surplus at the end of the season.

Stocks in Montreal are variously estimated
at from 225,000 to 275,000 boxes, which
shows that goods are scarce. It should
also be remembered that a number of letters
have lately been received from Liverpool
and Manchester showing some apprehension
of a gloomy winter in quite a number of
lines of manufactures, especially the cotton
industry.

Now that there are signs of improvement
it might be well for factorymen to coax
bargaining by accepting slight declines.
Indeed, this policy has been adopted by
some sellers during the last few days, fearing
that a continued hold off would demoralize
the market. At the Montreal wharf on
Monday 10,000 boxes changed hands. The
Canadian farmer need not grumble even if
the cheese goes at 104 to 107%c.

EARLY CLOSING IN TORONTO.

The early-closing movement inaugurated
by the retail grocers of Toronto has ex-
tended to dealers in hardware lines. Forty-
eight retail store dealers, housefurnishers
and hardware merchants of that city have
petitioned the council for an early-closing
by-law. They ask that a by-law be passed
ordering the closing of all shops of this class
from January 1 to August 1, between 8
o'clock p.m. and 50 ’clock a.m. From
September 1 to December 31, they ask that
these stores be closed between 10 o'clock

p-m. and 5 o'clock a.m.
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ANOTHER VICTORY FOR OUR CHEESE.

AKERS of Canadian cheese will soon
be following the example of Alex-
ander the Great who, when he

became master of all the world known at
his time, wept because there were no more
. worlds for him to conquer.

Canadian cheese established its supremacy
on the American continent at Chicago in
1892. It has since so far established its
supremacy in the great consuming market
of Great Britain that we sell more of it on
that market than do all other countries
combined. Now we have invaded France,
where the European producing states,
especially Switzerland, find such an excel-
lent demand, and have again secured the
premier position as a cheese-producing
country.

Canada’'s food commissioner at ihe
World's Fair, at Paris, W. A. McKinnon,
states in his report: *‘‘In the permanent
international competition Canada’s exhibits
of dairy products, including butter, factory,
and cream cheese, were awarded the highest
possible diploma, the grand prix, and with
Other
grand prizes were awarded, but Canada

the maximum number of points.

alone received the maximum rating.”’

But even more significant is the fact that
our exhibit at the Exposition has so im-
pressed critics with the superiority of our
product that Felix Potin, who is generally
recognized as the first of high class grocers
in Paris, and who was a member of the
International Jury, has been led to place
his initial order for Canadian factory
cheese.. Mr. McKinnon says in regard to
this order :

** This house is so important that if it can
be induced to take up any new article in
the trade the success of that article is con-
sidered assured ; it is, therefore, at once a
tribute to the quality of Canadian cheese
and a good augury for the establishment of
a trade with France in that product. Among
the qualified critics were the United States
Commissioner of Dairying, the British and
Danish jurors, the director of the British
dairy at the Exposition and a number of
Swiss exhibitors from the famous Gruyere
district. = The exhibits of Gruyere cheese
aggregate 95,000 pounds, toget_hér with
an assortment of various fancy kinds

in smaller quantities.  The fact that it was
deemed wise to go to such expense shows
the importance of the Swiss cheese trade
with France, and the fact that competent
judges think Canadian cheese can supplant

Gruyere in public favor shows the great

field open for this branch of Canadian’

commerce.’

WILLS OF BUSINESS MEN.
THE late William John Thomas, presi-

dent and manager of the Ontario

Brewing and Malting Company,
Limited, and of the Davies Brewing and
Malting Company, Limited, Toronto, whose
death took place on October 4, last, at his
residence, 32 River street, left an estate
aggregating $126,908.44. This amount was
made up as follows : Promissory notes,
$3.583.26 ; money secured by mortgages,
$34.080.92 ; bank stock, $21,600; cash in
bank, $324.46; real estate, $6,750 ; cash
due and cash advances, $60,069.80 ; steam
launch, g500. Probate of the will has been
issued by the Surrogate Court, on the appli-
cation of the widow, Sarah Ann Thomas,
the executrix, and Robert Davies and
William Brand‘., brothers in-law, the execu-
tors.

The executors each receive 1,000, a
sister, wife of Wm. Brand, $1,000, and the
four children of Wm. Brand $250 each.
The widow, Robert Daviesand Wm. Brand
are appointed trustees of the estate. They
are empowered to make such investments
as they may deem advisable, and the income
goes to the widow for life and after her death
to the four children—Robert, S. A., Fide-
lia, and Susan. When the youngest son
becomes of age the capital is to be divided
equally among the children.

With regard to the deceased’s interest in
and advances to the Ontario breweries the
trustees are directed to discontinue the
advances and realize on the present in-
debtedness. The interest and advances
amount to $60,069 8o. The dead man held
216 shares in the Traders’ Bank. The real
estate consists of the ‘* Lindsay lot,”” Qu en
streel east, $1,500; Concord avenue, 213,
215 and vacant lot, $2,250; 139 Simcoe
street, $3.000.

H. LAMONT MOORE DEAD.

One of the most progressive young busi-
ness men of St. John, N.B., Henry Lamont
Moore, who carried on two crockery and
tea businesses, one on King street and the
other on Mill street, died of typhoid fever
on Tuesday evening last week. Mr. Moore,

who was only twenty-two years of age, was
a son of J. R. Moore, Port Elgin, N.B. He
started in business about two years ago,
and had made a success of it from the start.
His illness was comparatively short. He
left his house before he had fully recovered
from the fever, and was taken down with a
relapse, which eventually proved fatal.

A KINGSTON OPINION RE EARLY
CLOSING.

** I wish the merchants of this city would
‘get wise ' to their own interests,’’ remarked
a prominent merchant this morning, ‘‘ and
realize that it 1s to their own interests to
close their places of business each evening
at 6 o'clock. If a merchant cannot do a
respectable business in from 8 to 1o hours
each day, he should shut up shop. Apart
from that, there is the fact that he is cutting
short his days by injuring his health in
poking around his store until all hours of
the night, not to mention the fact that he is
depriving himself of the comforts of his
family surroundings and home life. Then,
also, he deprives his clerks of life’s pleasures
by keeping them indoors in a stuffy shop,
prematurely ageing them. I, for one, do
not want to keep my store open later than
6 o'clock, but, if one merchant is obstinate
enough to be blind to his own interests to
hang around his store, burn gas and ostra-
cize himself from his family, he places in
bondage all other merchants in the same
line of business. Then, the purchasing
public ought to know that they cannot do
as well in selecting goods by gaslight as by
daylight, and would find it to their advant-
age to do their shopping by daylight. If I
were a clerk, I would join a union and
gather strength to compel the merchant to
either close his place of business at 6
o'clock or to allow his clerks to go at that
hour.”’ —Kingston Whig, October 8.

A PRODUCE DEALER FAILS.

W. H. Smith, wholesale fruit dealer,
Toronto, has assigned to J. P. Langley. His
liabilities are placed at about $10,000, with
practically no assets. The creditors are
principally United States firms.

A PURSE FOR DAVID SPENCE.

David Spence, who formerly represented
The Dawson Commission Co., Limited, and
has for the last two years traveled for
Clemes Bros., intends spending the winter
in County Armagh, Ireland. On Wednes-
day morning he was given an evidence of
his popularity among the fruit commission
men when he was presented with a purse
filled with gold sovereigns.
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The acme of every grocer’s desire should be “success’” with his Tea depart-
ment, this being the pivot upon which the whole business must revolve.

lKSAI.AD " CEYLON TEA

BLLACK OR GREEN

will the more speedily and effectually accomplish this than any other Tea in the
wide, wide world.

Sealed Lead Packets Only—Black—Mixed—Uncolored Green.

Toronto. Montreal. Boston. Buffalo. Philadelphia. Detroit. Toledo. Cleveland. Pittsburgh.
Newfoundland.

COWAN’S Most Toronto Salt Works

Hygienic GOCOa@ Exc 611 ent TORONTO, ONT.

Royal Navy Ch000|ate Write us for SALT of any kind.

Famous BleA::; coﬁee COffee Also SALTPETRE, car lots or less.

are the favorities with all grocers.

THE CBWAN CO., LiwiTen, TORONTO | el
FINE CARPET " OUR NEW
TRADE MARK \ REISTERI-.'.D

ounnofd et
BROOMS g:_ @r_! HORSE-SHOE

Also o full T of AR SALMON

%% Medium Grade and
AR Bamboo Handle
Brooms

SPECIAL VALUE.

Is packed ONLY from the finest

Fraser River Sockeye Salmon.

For twenty years the leading
brand on the Canadian Market,

It pays to buy the best.

Walter Woods & Co. - o
HAMILTON. Trial Order Solicited. L e

IS MORE THAN A TRADE-WINNER

GRAND MOGUL Tea

IT IS A PROFIT-MAKER.

An average of 40 per cent. on all grades over 25c. is a good showing. Can you average as
much on bulk teas, after allowing for waste, wrapping, etc., and succeed in winning new trade ? If
not, push Grand Mogul which always pleases and brings in new customers.

T. B. ESCOTT & CO., L.ondon, Ont.
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GROCERY QUOTATIONS
BY WIRE. 3

Should readers of this journal desire to
secure between regular issues, the quota- o
tions on any staple line, they will, on appli-
cation, be furnished by return mail or by
telegraph ; if by the latter method, at the
cost of the person seeking the information.

ONTARIO MARKETS.

Toronto, October 11, 1900.
GROCERIES.

CANN ED vegetables are probably the

most interesting line on the local

market just at the moment. The
cause of this is the lower prices that have
been quoted for some of the brands of to-
matoes. Although the pack is large, it is
probably more due to the fact that there
seems to be quite a little canned tomatoes
on the market this year which are more
than usually ‘‘watery.”” As far as the
Canadian staple brands are concerned, there
have been no change in prices. Thereis
not a great deal of business doing in
canned -vegetables, as buyers are now
waiting to see what developments may
take place during the next few weeks.
Canned salmon is as firm as ever. The
slump in sugar has further emphasized
the dullness noted last week. Shortly after
we went to press last week there was a
further decline of 10c., making the total
drop 20c. in two days. This was, however,
only half of what prices fell in the United
States. The tea market still rules firm, but
there is not much business being done.
Coffees are also quiet. Spices are steady to
firm. The currant market has not lost any
of its strength, although we hear of no
further advances. A small shipment of
Malaga raisins arrived on the market this
week. Valencia raisins are cabled firmer.
In both Tarragona almonds and Grenoble
walnuts advances have taken place in the
primary market. A small shipment, and
the first for the season, of Californian
prunes reached this market this week.
Corn syrup is }%c. per lb. higher.

CANNED GOODS.

Somewhat unsettled feeling has developed
in regard to canned vegetables, and more
particularly in tomatoes. It is caused by
the low prices which are being quoted by
some of the wholesale houses for certain
brands. As the brands put up under the
Association are unchanged in price, there is
quite a range in the figures which are being

quoted. The explanation of the situation is,
that a good many tomatoes which were
packed early in the season have turned out
to be more than usually ¢ watery,’’ and,
while in some instances, at least, the flavor
is good, the fact that the contents of the
tins are not as solid as they should be, is
causing prices on these lines to be lower
than those quoted for brands of what are
known as ‘‘ standard quality.”’  All kinds
of prices are being quoted. = Some houses
quote 8o to 8sc., and others again, 87 %c.
Even lower figures than the minimum
amount are heard, but they cannot be sub-
stantiated. In the meantime the Associa-
tion shows no sighs of reducing its prices,
and, although the pack is undoubtedly
large, taking it in the aggregate, there are
some packers who claim that they
have not up more than enough
to fill orders, while others state
that they have not enough to fill
orders. We know of one factory that noti-
fied one of its customers that it would only
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put

g See pages 29 and 30 for
Toronto, Montreal, and St.
John prices current.

L ol o o il Do L T

be able to supply him with one-third of the
quantity he had ordered. His order wasin
the neighborhood of 1,500 cases. The
factory, it should be stated, is a new one.
There are a good many who are firmly of
the opinion that the unsettled condition of
the market for tomatoes is only temporary,
but, in the meantime, the conditions are so
uncertain that nearly everyone is prepared
to await developments before placing fresh
orders. There is little business being done
in corn at from 77!'; to 8o:., and in
peas at the same Canned
fruits are quiet, but prices are being
fairly well maintained. In canned meats,
the demand is beginning to fall off.
There is very little doing in canned lobster,
and stocks appear to be lighter than usual.
The ruling prices are : ¥ -lb. flats, $1.75 ;
1-lb. flats, $3.50, and 1-lb. talls, $3.25.
The demand for canned salmon is keeping
up fairly well, notwithstanding the high
prices. If anything, prices are a little
firmer than they were a week ago. For
standard brands of Fraser river sockeye,
the wholesalers are still quoting $1.75 to
$1.85, according to brand, and $1.60 to
$1.65 for Northern sockeye. There is wha.

figures.

is known as fine-pick salmon, which is
selling at g1.50 per doz. First-class brands
of cohoe salmon are 10c. higher, being
quoted at §1.35 to $1.40 per doz. There
are some cheaper cohoes than these, how-
ever, to be had.

COFFEES.

The market continues quiet, and prices
are locally unchanged. The outside market
has been characterized by some fluctuations.

SUGAR.

There has been quite a little excitement in
the sugar market during the past week.
Shortly after we went to press last week
there was a further decline of 1oc., making
a total depreciation of 2oc. per 100 lb. in
two days. This brought the price of Mont-
real granulated down to #$5.18, and of
Acadia to $#5.13 per 100 lb.; while yellows
ranged from $4.38 upwards. Sharp as was
the decline in Canada, it was even more so
in the United States, where prices fell 4oc.
altogether during the week. The feeling is
a little better than it was a few days ago,
but it is still by no means yet a confident
one. The raw market has also been easier,
and early in the week centrifugal sugars de-
clined !gc. in New York, being now quoted
at $4.75. In the United States stocks of
raw sugar were, at the end of last week,
153,000 tons less than at the same time
a year ago. And stocks of refined sugar in
second and third hands are light, and pro-
bably more so than usual at this time of the
year. Locally, business is quiet, being of a
hand-to-mouth character.

SYRUPS AND MOLASSES.

The most interesting feature in this line
is a decline in the price of corn syrups in
barrels and kegs. We now quote 3c. per
Ib. for barrels, 3!5c. for half-barrels, and
3% c. for kegs. Three and two-gallon pails
are unchanged. The demand for both
syrup and molasses is improving. The
demand is mostly for bright corn syrups.

SPICES.

Black pepper is slightly firmer, prices
having advanced !sc. in the primary
market. While pepper, however, is barely
holding its own. Cochin ginger is firmly
held. Locally, trade in spices is small.

NUTS.

A cable received this week announces an
advance of three francs per 100 kilo. in
Tarragona almonds, and the market is firm
at the advance. Grenoble walnuts-are also
cabled dearer by four francs per 100 kilo,
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RICE AND TAPIOCA.

There is a fair demand for rice, although
trade cannot be called brisk. Tapioca is
in request, with prices steady at 43 to 53/c.

TEAS.

The Japan tea market continues firm.
One day this week a cable was received
from |apan stating that it was no longer
possible to match teas in cup and in leaf
which had been selling this season at 16c.
per Ib. The day following, another cable
was received stating that they were able (o
match the teas as far as the leaf was con-
cerned, but not in cup, and then only at
higher prices. Low-grade Japan teas are
cabled active, and some teas have been
offered at 21c., which last year sold at
17%c. per Ib. The cable also stated that
a little more business is being done in low-
grade teas, and as the United States has
stopped buying it is presumed that the teas
are for Canada. Locally, a few old teas
are still being picked up, but little or noth-
ing is being done in teas of this season’s
It appears that most of the
American buyers have left Japan for home
so that the market there is practically closed.

growth.

Some new China green teas are arriving
on this market, and there is a little business
being done at prices about 2c. higher than
those of last year.

There is very little doing in Indian and
Ceylon teas, as wholesalers are pretty well
supplied. Mail advices from England under
date of September 28 state that the demand
for Indian tea is, on the whole, fairly steady,
except for poorer descriptions, which sold
with decided weakness ; other grades, how-
ever, held steady, with better liquoring teas
in stronger demand. In Ceylon teas the
conditions are much the same,

FOREIGN DRIED FRUITS.

CurraNTs —There is a little business
being done to arrive. Prices, both at home
and abroad, are still decidedly firm. Filia-
tras are quoted at from 13 to 13%c.;
Campos, 14%c.; Patras, 15c., and Vostizzas,
VG

VarLeEnciA RAISINS—A cable received on
Wednesday from Denia advised the Valen-
cia raisin market very firm at the highest
price yet quoted. l.ocally fresh supplies are
coming forward, butthere isnot a great deal
of business being done. We quote fine off-
stalk at g to g’ c. and selected at g} to
10c. per lb.

MaLAGA small shipment
came forward this week, and it is in the
hands of one or two grocers. A majority of
the grocers are still without any.

Fics—There has been an advance of i1s.
in tapnet figs during the past week. For
the few E'eme figs that are in stock there is
a good demand at 11 %4c. for 10 and 20-lb.

RAisINS — A

boxes. Tapnet figs are selling at 3%c. for
prompt shipment, and 3{c. for later ship-
ment,

PrUNES—The first shipment of new Cali-
fornian prunes arrived on the market this
week. It consisted of a carload and was
only for a few houses. This lot is selling at

% to 6¢. for go-100’s.

CALIFORNIAN LVAPORATED FRUITS—
New season’s Californian evaporated
peaches are in stock this week in some of
the houses, and there are a few of them
going out at 1oc. per lb. Californian
apricots are in fair demand at 15c. per lb.

GREEN FRUITS.

The Scott-street fruit market, where the
native small fruits are handled, is beginning
to show symptons of dullness. The receipts
of practically all lines, but grapes, apples,
and red peppers are diminishing daily. The
trade is turning, in consequence, towards
the large imported fruits, such as oranges,
lemons, bananas, etc., and a good move-
mwent in these lines is reported. Oranges
are firm at steady prices. Lemons are
coming from Palermo, Malaga, and Mes-
sina, They are from goc. to g1 lower in
price. There has been such a revival in the
demand for bananas that the market, which
has been saggy for weeks, is now quite stiff.
Only one house has yet received Malaga
grapes. They are still at §7 per keg. Eating
apples are steady at $1.25 to §1.75 per bbl.
Many varieties are offering in baskets at
about 20c. Siberian crab apples are steady
at 25 to 3oc. per basket. (Quinces are
selling in a quiet way at 20 to 35c. per
basket. The pears offering are of medium
quality. They are worth from 20 to 4oc.
PPeaches are still in fair quantity, but only
seconds and inferior qualities are to be had.
Peppers are in slow sale. There are rather
too many offering, and prices are easy at 15
to 25c. Spanish onions are firm at gi.
Sweet potatoes as steady at $2.50 to $3 per
bbl. Cranberries are moving well, and are
firm at §7 to $7.50 for Cape Cod and #4 to
#5 for Ontario varieties. Chestnuts are
coming to hand in liberal quantities. The
first lots sold as high as $6 to $6 5o per
bushel, but these prices are only likely to
hold for a few days.

COUNTRY PRUDUCE.

I26Gs — There is a decided improvement
in the market, as a good export trade has
opened up. This has cleared the market of
both first and second qualities of stock, and
now there is an excellent demand for guar-
anteed fresh eggs at 17 to 18c., for pickled
at 15 to 162, and held-fresh at 16 to 16 %c.
It is held by some dealers that the price of
boiling stock will shortly be at 2oc. on this
market,

Beans — The feeling is not firm, but, as

the conditions of the market are not yet
well defined, there is little change in price.
We quote hand-picked at $1.50 and mixed
at $1.40 to $1.45.

HoNEy — The market is stiff. The
offerings are liberal, but the demand
seems to keep strong.. Dealers are still
asking g to 10c. for clover strained and $2
to $2.25 for clover comb. Some fancy
stock has been sold at even higher figures.

PoULTRY — Some stock arrived towards
the end of last week in such bad shape that
some of it could not be used. This week,
the cool weather has improved the quality
of receipts and increased the demand. We
quote :  Chickens, 40 to 5oc. per pair;
ducks, 60 to 75c. per pair ; geese, 6%c.
per lb.; turkeys, young, 10 to 11c. per lb.;
old, 8 to gc. per lb.

Driep ArpLEs—There is a fair move-

ment in dried apples at 4% to 5c. Offerings
are liberal, but the demand has not yet
become strong. Evaporated stock is easy,
as the production seems to be large, and
as the export market has not yet manifested
any vigor. There is little doing locally at
5 to 53¢,

PoraToes—There are a few cars offering
at 35 to 36c. per bag, on track, Toronto,
but the demand has not yet started. Good
stock is selling at 40 to 45c. per bag, out-
of-store.

BUTTER AND CHEESE.

BUTTER - - There is a general decline.
The export price having been lowered has
affected the local trade in all lines. There
is a big local trade doing, especially in
finest qualities. We quote : Dairy prints,
18 to 19c.; tubs, 18 to 18)4c.; creamery
prints, 22 to 23c.; boxes, 19 to 20c.

CHEESE—The market is easy. Prices at
country boards are i to 34c. lower than a
week ago, but there is no change in local
quotations.  Early makes are selling at
113 to 11%c., and Septembers at 12c.

PROVISIONS.

There is still a strong upward tendency.
Long clear bacon, shoulder hams and lard
are ¥ to %c. per lb. higher. The packers
of dressed hogs have not yet started their
winter’s operations.

FISH AND OYSTERS.

The cool weather has given an impetus
to oyster sales. Fresh fish are moving
fairly well. Dried and salted kinds are
selling actively. There is no change
in prices. We quote as follows :
Trout, 8 to gc.; white fish, 8 to gc.;
perch, 3c.; blue pike, 3c.; grass pike,
4%c.; yellow pickerel, 7c.; bluefish, 10 to
12c.; herrings, 3 to 3%c.; steak cod, 6 to
634c.; haddock, 6c.; white halibut, 13c.;
fresh sea salmon, 17c.; redsnappers,
11c.; fresh mackerel, 14%c. each; haddie,
7% to 8c. per Ib. ; ciscoes, per 100, goc.
to $1; Labrador herrings, splits, $3.25 per
half-bbl., $5.75 to $6 per bbl.; boneless fish,
4% to s5c.; quail-on-toast, 4% to 5%4c.; pure
cod, 5%c.; shredded cod, $1.80 per box.
Opysters, Southern mediums, $1.10 per gal.;
Baltimore standards, $1.30 per gal.; Bal-
timore selects, $1.60 per gal.; New York
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Toronto Commission Houses.

CANADIAN PEACHES

are now coming in, and there promises to be a heavy
yield in both early and late varieties.

Plums, Pears, Apples and all fruits are handled by us,
and special attention is given to them.

Foreign Fruits and Nuts will always be billed at lowest
marke: price. All orde:s receive our prompt and caretul
attention. Consjgnments of fruit will be personally
cared for,

McWILLIAM & EVERIST

Wholesale Commission Merchants,

a5and 27 Chureh 8t.,, TORONTO, Oan
Telephone 645.

Butter Cheese
Eggs  Poultry

Consignments Solicited.
Highest Prices. Prompt Returns.

The Wm. Ryan Co.,

. .. Limited.
70 and 72 Front St. E., Toronto.

SMOKED MEATS
PURE LARD

Our “MAPLE LEAF?” brand is unexcelled.

We are large dealers in EGGS and
BUTTER. WRITE US.

D. GUNN, BROTHERS & CO.

Pork Packers and Commission Merchants

76-78-80 Front 8t. E. - - TORONTO.

EGGS WANTED

If any to offer, write, wire or 'phone us,
we are prepared to pay extreme prices
delivered at your station.

Agents for large Butter Tub Manufac-
tory in Quebec, write us for quotations
f.o.b. Factory or Toronto.

Rutherford.]a_rsnall & Co.

68 Front Street East, Toronto.
Telephone 2669, 2641.

The

A SO Commission

D W N Co., Limited
FRUIT, PRODUCE AND
COMMISSION MERCHANTS.

Cor. Market and
Colborne Streets,

TORONTO

-+ EVERY...
COMMISSION MERCHANT
in Canada should have a card in these

columns. We will be pleased to talk to you about

it and quote rates.

mediums, 8oc. per 100 ; New York selects,
goc. per 100.
GRAIN, FLOUR. BREAKFAST FOODS'

GRAIN—The advance of last week in
Manitoba wheat is well maintained. We
still quote at 98c. Toronto freights and $1
grinding in transit. Ontario wheat is steady
at 58c. at outside points. There is not
much doing on the local street market.

Prices are steady as follows : Wheat,
white and red, 69 to 6g%c.; goose,

69c.; peas, 56 to 59c.; oats, new, 23 to 29c.;
old, 32 to 34c.; barley, 44 to 49c.; rye, 53
to 54c.

FLour—There is a good demand at the
advance made a week ago. We quote :
Manitoba patents, $4.75; Manitoba strong
bakers’, #4.50; Ontario patents, $3.75 to
$3.85 ; straight roller, $3.50 to $3.75,
Toronto freights.

BREAKFAST FooDS—Manufacturers state
that they are doing as much business in an
export way as they can handle. Thereisa
good local trade doing. Prices are steady.
We quote as follows : Standard oatmeal and
rolled oats, $3.40 in bags, and $3.50 in
bbls.; rolled wheat, §2.50 in 100-1b. bbls.;
cornmeal, $3; split peas, $4; pot barley,
$4.00.

HIDES, SKINS AND WOOL.

Hipes—Thereis little doing. Prices are
steady at last week’s figures. We quote: Cow-
hides, No. 1, 7%c.; No. 2, 6%c.; No. 3,
53c. Steer hides are worth 4c. more.
Cured hides are quoted at 8 to 8 4 c.

SkiINs—Trade is dull and prices are easy.
We quote : No. 1 veal, 8-lb. and up, 8c.
per lb.; No. 2,7c.; dekins, from 40 to 6oc.;
culls, 20 to 25c.  Sheep are selling at 55
to 8sc.

WooL—DBusiness is quiet at unchanged
prices. We quote for combing fleece, 15 to
16c., and for unwashed, 9 to 10cC.

SEEDS.

The feature of the market this week is a
decline of 30 to 5oc. per bushel for alsike
clover seed. The range is now 7 to $7.50
for good to choice and $7.75 to $8 for extra
choice to fancy. Many samples of inferior
stock are shown which are worth from gg
up. In red clover, too, the feeling is easier.
The range is from $5.75 to $6.25 for choice
and $6.50 for finest qualities. There is
nothing doing yet in timothy.

MARKET NOTES.
Valencia raisins are cabled firmer at the
highest point yet touched.

Tarragona almonds and Grenoble wal-
nuts are each cabled higher.

All grades of butter except creamery
pounds are }%c. per lb. lower.

Long clean bacon, shoulder hams and
lard are }4c. per lb. lower than last week.

New Californian prunes have reached this
matket. These are the first for the season.

A shipment of new season’s Californian
peaches arrived on the local market this
week.

The best brands of cohoe canned salmon
have been advanced 1oc. per dozen by the
local dealers.

Messina lemons at $4 and Malagas at
$3 50 per box are offering this week.
Palermos have declined $1 per case, the

price now being $4.50.

Toronto Fruit Merchants.

NEW GOODS

SPANISH ONIONS,
JAMAICA ORANGES,
SWEET POTATOES,
MALAGA GRAPES.

YOUR ORDERS SOLICITED.

CLEMES BROS,

51 Front Bast, TORONTO.

West Indian Commission Merchants.

'l‘goo.l

SANDBACH, PARKER & CO0.

Demerara, British Guiana.
General Commission Merchants
Importers and Exporters.

All consignments receive careful attention and proceeds
are remitted without delay. If needed, financial facilities
will be given for regular and substantial consignments. -

Orders for Sugars, Molasses, Rum, Greenheart, Wall-
aba Shingles, Charcoal, Cocoanuts, Cocoa, Coffee, etc.
receive special and prompt attention. : g

hli!.lil};>| Sheds and Dock at Lots 8 to 11 Werk en
Rust. Every facility for prompt despatch of steamers and
sailers.  River frontage 340 feet.

Telegraphic address: “ Sandbach,” Demerara. Codes
used :—Scott’s Editions, 1880, 1885 and 1896; A.B.C.
Fourth Edition ; Watkin's 1884, and Appendix ;

.ieher'
Standard. Lieber's

English Commission Merchants.

A. S. HOOPER & CO.

WATER ST, | IVERPOOL.

Commission Agents.

SEED, GRAIN and
General Produce.

We make a specialty of

BEANS, PEAS, SEEDS, FEED,
OIL-CAKE and PEANUTS.

Consignments and Correspondence Invited.

Victoria Fruit Merchants.

From the Atlantic to the Pacific,
OKELL & MORRIS’

sionas o Whole Fruit Preserves

Brands) of

Messina Orange Marmalade, Tomato Ketchup,
Sauces, Pickles and Vinegars
are acknowledged the purest and best. ‘Trade-Builders.
I'tade-Winners 15 Gold and Silver Medals, and
Diplomas for purity and excellence. 1
Factory, Victoria, B.C.

30

Write for prices to

New Brunswick Lobster Canners.

GOLDEN CROWN LOBSTER, flats and talls.
GOLDEN KEY LOBSTER, flats only.

GOLDEN CROWN CANNED CLAMS, 1-1b. talls.
GOLDEN DIAMOND BLUE BERRIES, 2's size.

W. S. Loggie Company,

CHATHAM, N.B. Limited

AN IR A
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QUEBEC MARKETS.

MONTREAL, October 11, 1900.
GROCERIES.

RADE has been brisk this week and
T fall business has now commenced in

full swing. The only articles that
are at all quiet are sugar and teas. A good
trade is being done in most other lines.
Dried fruits are moving freely and houses
here will be busy receiving and shipping
these goods till the close of navigation.
Valencia raisins have advanced about *4c.
per Ib. Syrups and molasses are beginning
to go out in fair quantities. Canned goods
continue fairly steady, with the feeling in
salmon quite strong ; red sockeye has been
quoted as high as $7.20 per case this week.
Dealers here do not anticipate any change
in prices of tomatoes or corn. Shipments
of these lines are now being made. The
feature of the week is the drop of 2oc. per
100 lb. in sugars. This cut was unexpected
and many believe that it has been made by
refiners in order that they might obtain the
raw article at low figures. There has been
no depressing element enter the market to
cause the drop, for stocks of the raw article
continue extremely light. Some fair quan-
tities of Smyrna figs have come to Montreal
this week and have turned out a fine quality.
Valencia raisins can no longer be obtained
at primary markets, and Malaga raisins are
also extremely difficult to get. It seems
probable now that Californian raisins will
find a good sale on this market. Dealers
will be able to procure them for 10:., while
it costs 10%c. to lay do»:"n Malaga loose
muscatels in the city. Payments are, on
the whole, very fair.

SUGAR.

The sugar market is unsettled and weak.
The net decline in New York has been goc.
per 100 lb. ; the Montreal refiners quote a
reduction of 2oc., making granulated gs,
No. 1 yellow $4.20, and ‘* Phanix’’ §4.90.
Whether the market will go lower immedi-
ately is impossible to say, for it depends
altogether upon the whims of the American
refiners. The present situation of the raw
article does not warrant the reduction
already made. The stocks of raw sugar in
America to-day amount to 32,230 tons, as
compared with 175,831 tons last year. The
new crop of sugaris of course quoted 1s.
3d. lower than the spot article, but it will
be about the last of November before it can
be melted. 5o, although the cut was ex-
pected this month or next, and a deeper
one must come in time, it must be confessed
that the decline came sooner thaa expected.
It is believed by many that the refiners
took advantage of the fact that the season
for an active demand for refined was past,
and thus by making a sharp cut in prices

they could demoralize the market for the
refined product and bear the raw sugar
market. Certainly they have demoralized
the market, and merchants are now buying
from hand to mouth. Advices from Europe
have reported improved prospects for the
beet crop.  Centrifugal has declined from
5C. to 43 c. in New York.

SYRUPS.

A little better business has been done in
syrups this week ; merchants are getting in
full supplies. Corn syrup is worth 27c.
per lb. in barrels, 3c. in half-barrels, and
3%c. in kegs. The demand is chiefly for
small lots.

MOLASSES.

The tone of the market for molasses is
very firm on account of the small supplies
held in first hands, and the impression is
that present prices will be maintained.
There has been an improved demand from
jobbers, and sales of Barbadoesare reported
at 4oc. A fair distributing trade continues
to be done at unchanged prices of 4ic. in
small quantities and 4oc. in carlots.

CANNED GOODS.

The only feature in canned goods is the
strong feeling in salmon. One house is
quoting flats, ‘“Clover Leaf,”’ and ‘* Horse-
shoe,’’ at $7.20 per case. Goods are very
scarce and cannot be had in large quantities.
We have heard that some salmon was
shipped to England a week or ten days ago
at a primary cost of $6 45, but that move-
ment has ceased. There are some cohoes
obtainable at $6 a case and cheaper, but
by the dozen talls are worth $1.65 to $1.75,
and flats, $1.75 to $1.85. There is no
doubt but that the short pack will exercise
an upward tendency when the consumptive
demand comes on. In vegetables, the
feeling is steady at unchanged figures. All
the contracts in tomatoes and corn are
being filled. Tomatoes are worth 85 to goc.
per dozen; corn, 8oc.; peas, 77 %c. to $1.05;
beans, 82%c. Shipments on orders placed
early are now being made, but new busi-
ness is slack. In fruits there is nothing new.

SPICES.

The primary markets are active, with
continued demand from grinders, especially
for cassias of all grades, cloves, mace and
white peppers.  The pepper situation re-
mains firm, with a decided upward ten-
dency. Good grades of pimento are in
small supply. In the city we hear of a
bullish feeling in cloves. The trade in
spices is hardly as good as it was last week.
We quote : Nutmegs, 25 to 5oc. per lb.as
to size; mace, 45 to 50. per lb. as to quality;
pimento, gc.; cloves, 12 to 14c.; pepper,
black, 15c.; white, 23c.

RICE.
Business in rice is active, and prices rule

firm in sympathy with foreign advices. We
quote : B standard, §3.20 to $3.30; Patnas,
#4 to $4.65; Japans, $4.40 to $4 9o, and
Carolina, 36 to 7.

DRIED FRUITS AND NUTS.

CURRANTS—So_ far as we can learn,
dealers here who expect goods on the
Escalona next week will not quote less than
12 to 12%c. for Filiatras, although some
early contracts may have been made at
lower figures. The market looks now as if
it would settle down about the neighbor-
hood of these prices. The demand for
currants at these figures is slow, and con-
sumers will look long for substitutes before
they will pay these prices.

VALENCIA RAISINS —(QQuotations on Val-
encia raisins are %c. higher this week. To
arrive, they are worth 83 to gc. for finest
off-stock, g% to g%c. for selected, and 93
to 1oc. for layers. All quotations at pri-
mary markets are withdrawn, and goods are
no longer obtainable. Present indications
are that Valencia raisins will go higher, as
it is reported that some orders cabled for
shipment by the first steamer have not been
filled. The demand has been good.

SuLTANA RaIsINS—A few lots of Sultana
raisins have been disposed of at 11 to 13c.
on spot, and 12 to 12}4c. to arrive.

MaLaGca RaisiNs—Buyers find difficulty
in getting their wants covered. Apparently
only 40 per cent. of last year's crop will be
available for shipment in the Belona, due
this week in Malaga. Continued heavy
rains have damaged the crop. Quotations
have advanced this week, and it will now
cost 10%c. to lay down Malaga loose mus-
catels in g5o-lb. boxes. This figure will
drive dealers to the use of Californian raisins,
which are obtainable at 1oc. for 3-crown.

PruNes—Californian prunes are arriving
on the market this week and will be sold at
1ic. for 40450'5', 7%c. for 60-70's, 7c. for
70-80's, and 6¢. for go 100's. French prunes
are firm at 5% to 6c.

CALIFORNIAN RaAISINS—We hear that
some business has been done in Californian
fruit this week, a fact due chiefly to the
higher prices of Malagas and Valencias.
Prices are unchanged. 2-crown are quoted
at 83/c.; 3-crown, 9}4cC.; 4-crown, IoC.
It is probable that business may spring up
even at these figures.

FiGs—Smyrna figs have come upon the
market in fair quantities during the last ten
days, and are claimed to be the finest qual-
ity grown in fifteen years. It is probable

that the consumption will be large on ac-
connt of the low prices, these first goods
having sold at 3% c. Figs are the only ar-
ticle in the foreign fruit line that are obtain-
able at the average prices of former years.

Nurs—A great falling off has occurred
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in the importations of Valencia almonds.
They now cost about 14% to 15c. alb.
Shelled almonds are worth 35 to 36c., and,
of course, heavy receipts would not occur
at these figures. Filberts are a little stiffer
on the Montreal market, although in Sicily
the market has reacted to a decline. About
11%c. is the ruling figure. Some business
continues to be done in Grenoble walnuts
at 11c. for early arrival, and 103}c. for
later. The crop is earlier than usual
Cable advices state that Jordan shelled
almonds have advanced 2s. per bag over
the last prices quoted.

TEAS.

There is no change in teas to note. The
market continues quiet, but the feeling is
strong and the indications are that as soon
as the demand sets in higher prices will be
in order, as supplies of suitable grades in
first hands are limited and stocks generally
are small. On this account holders are
firm in their views and quite willing to wait.
We hear of one line of Japan tea that sold a
monthago at 2oc.,which cannot be duplicated
now in Japan at less than 22c. High
grades are advancing and scarce. A
Yokohama report says that our market
must advance 2c. before consignments will
be sent here. Settlements to date are 177,
goo piculs against 200,000 to this date last
year. Some low-grade Japans have been
received here lately, but although they
draw a dark liquor they are not obtaingble
under 16 or 17c. China greens also pro-
mise to be good value in view of the rise in
Japans. Congous, we hear, are rather
weak.

COFFEES.

The market here remains unchanged,
with a good trade doing. Maracaibo is
worth 12 to 14c.; Rio, 10 to 11C., and
Santos, 9 to I1Ic.

GREEN FRUITS.

Trade has been fairly brisk this week,
particularly in grapes, large quantities of
which have been received. Californian fruits
have been taken out of cold storage and
placed on the market this week. ILemons
are in slow demand, and have declined 75c.
to 1 per box this week. Bananas are also
inactive. Peaches are now falling off in
supply and increasing in value. Cran-
berries are gaining in importance. Quite
a quantity of Spanish onions have
crossed the market this week. Receipts
of apples have been light. We quote:
Oranges, barrels, 4 5oto $5 50; new Jamaica
Verdilli lemons, $4.75to $5 per box; bananas
soc. to $1.25, as to quality ; Californian
peaches, g1.25 per box ; Californian plums,
$#1.25 per box ; watermelons, 20c. each;
apples, $1.25 to $2 per bbl., 20 to 3oc. per
basket ; Californian pears, $2 50 to $3 per

A Buyer ™

the price paid for

may frequently forget

Rc¢ady-Lunch Becf

but the Quality will be remembered.

Try it and see!

SWEET POTATOES.

JAMAICA ORANGES. OQYSTERS.

We are giving special attention to the above lines for the coming season.
Our ‘‘S8eal Brand'’ Oysters are unsurpassed both for quality and measure.
Let us have your orders. Send us your name and address for weekly price list.

Wholesale Fruit and Commission Merchants, Tmporters of
WHITE & co., Nuts, Figs, Dates, Ete. 64 Front St. East, Toronto.

box ; Canadian pears, 15 to 30c. per basket;
Canadian peaches, 50 to 75c. per basket;
Canadian plums, 25 to 5oc. per basket ;
grapes, 1} to 2c. per lb., 16 to 2oc. per
basket; cranberries, $7.75 to $8.25 per bbl.;
Spanish onions, $2.25 per large crate and
75¢. per small crate.

COUNTRY PRODUCE.

EGes —The market continues active,there
being a good demand from both local and
foreign buyers ; in consequence, the feeling
is firm, and prices are fully maintained. We
quote : Strictly new-laid, 18 to 22c.; No. 1
candled stock, 16 to 17¢c.; No. 2, 11to 13c.,
and culls, 6 to 10c. per dozen.

MarLE PRrobpuCT — Business in maple
product continues quiet, but the tone of the
market is steady, and prices show no
change. Syrup sells at 70 to 75c. per tin of
14 lb., 50 to 6oc. per tin of 10 1b., and 6
to 7c. perlb., in wood. Sugar is worth 8c.

HoNEY — There is a fair demand for
honey, and, as supplies are small, prices
rule firm. White clover honey is worth
12 to 12%c.; white extracted, in large tins,
8 to 814c., and in small tins, 8% to gc.,
and buckwheat extracted, 61 to 7%c.

BEANS—Only a small trade is passing in
beans, and the feeling is easy. A decline
is to be noted this week. We quote : Can-
adian hand-picked at $1.60 to $1.65, and
primes at $1.40.

AsHEs -The receipts of ashes have been
small and the market quiet. We quote :
#5 to $5.15 for first pots, $4.70 for second,
and first pearls, $6 per 100 Ib.

PROVISIONS.
The demand continues very fair for bacon
and lard, of which supplies are somewhat
limited, consequently, prices are firm-

ly held. The movement of pork and
ham is only fair. We quote as
follows : Heavy Canadian short cut
mess pork, $19.50 to $20.00; selected
heavy short cut mess pork, boneless special
quality, $20.50 to $21.00; heavy Canada
short cut clear pork,$19 ooto $19.50, hams,
10! to I4c., and bacon, 12 to 14c. per lb.
Refined lard compound (Fairbank's) $1.75
per pail; Snow White and Globe com-
pound, $1.65 per pail ; cottolene, 875c. per
lb. in tierces and g3 c. in pails; pure
Canadian lard, !, 10 to 11%c.

FLOUR AND GRAIN.

FLour—There has been no important
change in the situation of the flour market.
Manitoba grades are good sejlers; Ontario
brands, not so good. We quoie: Manitoba
spring wheat patents, $4.70 ; winter wheat
patents, #4 25to $4.40; straight roller, $3.25
to $3.50; in bags, $1.60 to $1.75, and
Manitoba strong bakers’, $4.20 to $4 4o.

GraiN—We quote : No. 1 spring wheat,
763 to 77c. atloat; peas, new crop, 661
to 67c.; rye, 55% to 56c.; No. 2 barley,
47% to 48c.; oats, 28% to 283 c.; buck-
wheat, 52 to 53c.

FEED—The tone of the feed market is
very firm, owing to the small offerings
and the good demand. We quote as
follows: Manitoba bran, in bags, $16 ;
shorts, $18 ; mouille, $20 to $24 ; Ontario
bran in bulk, 15 to $15.50, and shorts,
$16.50 to $17 per ton.

OATMEAL—In rolled oats, a moderate
amount of business has been done, and
prices rule steady at $3.25 to $3.30 per
bbl., and at $1.574 to $1.6o per bag.

HAav—The tone of the market is easy.
We quote as follows: No. 1, $9.50 to
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WING & SONS

- 96 King Street, MONTREAL

Headquarters for Ceylon, Indian and Japan Teas.

Consult us now, as we have some splendid values in these brands.

sale only.

Whole-

——SAMPLES AND PRICES ON APPLICATION—

g10; No. 2, $8.50 to 9, and clover, $7.50
to $8.25 per ton, in carload lots on track.
CHEESE AND BUTTER.

CHEESE—/P’rices rule about the same as
last week, with buyers and sellers still
remaining apart. The last few days the
factorymen have tended to recede from
their position and accept buyers’ offers.
Cable advices are not reassuring. Finest
Western Septembers are quoted at 1134¢.;
Augusts, 11c.; Eastern Septembers, 10% to
1034 c., and Quebec, 10%c.

53U TTER —The dominant influence in the
butter market is the demand on home
This, and the fact that the high
prices for cheese have seriously curtailed the
output of butter, constitutes the strong bull
influence in the butter market.

account,

Australian
butter is keeping Canadian prices down.
We quote: Iinest creamery, 2034 to 20%c.;
seconds, 1g%4c. Dairy is extremely scarce
at 15 to17c.

MONTREAL NOTES.

The Japan Central Tea Traders’ Associa-
tion of Japan are establishing a branch
office in Montreal in the Sun I.fe building
for the purpose of encouraging the sale of
Japan teas in Canada, bringing their
superior qualities before the Canadian pub-
lic and disseminating literature to that effect.

On Saturday evening, fire did about
#1,000 damage to Wm. Parish’s grocery
stock, Athens, Ont. The premises, which
Mr. Parish owned, were also destroyed.

NEW BRUNSWICK MARKETS.
OrFFICE OF THE CANADIAN GROCER.

St. John, N.B., October 10, 1900.

USINESS continues good. The coming
B election is occupying some attention,

and, for a few weeks, will somewhat
interfere with general business, perhaps
even more outside the city than inside. Our
people have spent a large amount of money
to put us in a position to do the winter
export business of Canada, and this is likely
to be an important factor in the election
here. In business, the chief matters of
interest for the week are the strengthening
of molasses and the weakening in sugar.
Dried fruits continue to occupy an important
place, owing to the very high figures. In
dairy produce, except eggs, prices are high
and the market is strong. Fish are tending
higher. In rice, values are rather higher,
and there is a tendency on the part of the
trade to buy a better quality.

OiL—In burning oil the movement is
Jarge, but the tendency is to lower figures,
and there 1s a likelihood of lower prices.
This is particularly noticed at outside points,
where there seems to be more competition
than in the city. Paint oils are quiet. In
lubricating oils this is the dull season. Cod
oil is still being received.

SaLt—In Liverpool coarse salt business
is dull. The demand, owing to herring be-
ing scarce this season, has not been as large
as usual. Stock held is quite large. No

fresh arrivals are expected. Prices firmly

held. Factory-filled finds very little sale.
In Canadian there is a fair business. We
quote as follows: Liverpool coarse, 50
togsc. ; English factory-filled, g5c. to $1 ;
Canalian fine, §1 per bag; cheese and
butter salt, bulk, $2.40 perbbl. ; 5-lb. bags,
$2.85to $2.90 per bbl.; 10-lb. bags, $2.70
to §2 75 per bbl.; 20-1b. wood boxes, 22c.
each ; 10-lb. wood boxes, 14c. each ;
cartons, $2 per case of 2 doz.; English
bottled salt, $1.25 to #1.30 per doz. ;
mineral rock salt 6oc. per 100 lb.

CaNNED Goobs.—In vegetables there is
a fair movement, but prices are cut very
close. In fruits, there is little sale at pres-
ent. Prices, however, are quite firm. In
meats, there is iless movement, Prices show
no change. In devilled and potted meats,
and in chipped beef and in bacon, market
is largely supplied with American goods.
Baked beans are largely sold. In Canadian
goods, low prices rule. Some local packed
of extra quality are offered very low. In
salmon, the price is very firm, being higher.
There is a fair stock. Some lobsters are
offered, but at full figures. In domestic
sardines, prices are firm, the supply being
light. Baltimore packers are offering new
packed oysters. Prices show little change.
This is not a large market. The demand
for domestic packed haddies and kippered
herring in the oval tins is increasing. The
supply this season is not large.

GREEN FRulTs—Business is good. In
apples the supply is large, but there are
rather firmer prices, the quality of the
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goods showing improvement. Prices will
rule low. Pears are about out of the
market. Those received from Ontario did not
give satisfaction. In spite of the large
quantity of Nova Scotian plums, which
sold quite low, those from Ontario sold
largely and at quite good prices. They
showed little profit to dealers. In grapes,

there are still quite free receipts. Malaga
fruit is just coming to hand. Quality is
good, but supply is not large. In oranges,

Jamaicas still have the market. The quality
shows improvement. [Lemons are quite
plentiful, but sell in a small way. Bananas
have but limited sale. Cape Cod cran-
berries have quite a free demand.

Driep FRruits — Though Californian
raisins will cost a cent and a-half
more than last year the market is
firm, and there is a strong likelihood of
higher figures, particularly in seeded. Our
trade have bought quite freely, the quantity
of seeded being large. The importation of
Malagas will not be large, owing to the
rapid advance at that point. In Valencias,
dealers who bought early and got their
stock, will make a nice profit. (Quantity
bought will be much below last year. An
American house has a consignment of 2,000
boxes coming here. In prunes, the rebate
of a quarter of a cent on four sizes, allowed
on Californian goods, will make prices low.
Some French goods will also be on the
market. In peels, new goods are daily
expected. In evaporated apples, while
prices are low, market tends firmer; there
have been quite free sales. In onions,
while the price is rather easier, low prices
are not expected. Nuts rule high.

Dairy ProDUCE—In eggs, while there
has been but little change in price, the ten-
dency seems easier; there is a fair sale. In
butter, supply is light and prices tend higher,
with a good demand for good butter. It is
not often the market is in such a strong con-
dition. The same is largely true of cheese,
for which full figures rule.

Sucar—Wohile the tendency is to lower
prices, as we noted in our report a few weeks
ago, there is but little change yet. The de-
cline has been rather more noticed in yel-
lows. In granulated, some very nice foreign
in bags is offered.

MoLrasses—This is a line of interest.
Values are higher, and, in Halifax, the
upward tendency is more noticed than here,
though the market is quite strong at 1c. ad-
vance. The quantity of Barbadoes held is
very light, and there is no large quantity of
Porto Rico. In New Orleans dealers buy
but from hand-to-mouth. At the price these
goods show extra value.

Fisu—Prices show an upward movement,
the supply in all lines being light. Dry

cod are quite scarce, though fair receipts are
coming forward. In pollock, there is
improved attention at the difference in price.
In pickled herring, supply is light and prices
have been marked up. It looks as if the
high prices of last year would rule. Thisis
the time of demand. Smoked herring hold
their price, but business is not large. Some
nice mackerel are offered. In haddies,
bloaters, and Kkippers, the season is still
early. A few of the former begin to be
shipped West. Fresh halibut is still offered.
We quote : Large and medium dry cod,
$3.25 to $3.50; small, $2.00 to $2.25;
pickled shad, g4.50 to $5.00; haddies,
4% to 5c.; smoked herring, 8 %4 to gc. ; fresh
haddock and cod, 2%%c.; boneless fish,
4 to sc.; pollock, g1.70 to $1.75 per 100 ;
pickled herring, §2 oo to $2.05 per half bbl.,
bloaters, 75c., and kippers, $1 ; halibut, 10c.

Provisions—Barreled pork has moved
up quite rapidly. Fair stocks are held,
which were bought early. In beef, the
market is firm. Smoked meats are largely
confined to local packers. Lard is higher ;
stock not large. Packers are backward in
offering.

FrLour, FEED AND MEgAL—In Manitoba
flour, there is no change in price. The
market is quite firm in Ontario flours, though
there is little change. Some millers are
inclined to shade last week’s figures. There
is good business. In oats, quite low prices
rule, but the sale is large. Oatmeal moves
slowly. Cornmeal is a large seller at even
figures. Feed has a good aemand, and
prices hold high. There is improved
demand in barley and peas, at even figures.
Beans are firmer, with improved sale. We
quote : Manitoba flour, $5.10 to $5.25 ;
best Ontario, $4 to $4.25 ; medium, $3.75
to $395; oatmeal, $3.70 to $3.75;
cornmeal, $2.30 to $2.35; middlings,
$21 to $22; oats, 35 to 4oc.; hand-picked
beans, $1.45 to $I1.50; prime, $1.40 to
$1.45; yellow-eye beans, $2.25 to $2.45;
split peas, §3.80to $4; round peas, $3.25 to
$3.40 ; pot barley, $3.85 to $4; hay, $9
to $9.50.

ST. JOHN NOTES.

Jones & Schofield had an inquiry this
week from Gibraltar for their ‘* Beacon
Blend "’ tea.

J. E. Angevine, of Bowman & An-
gevine, who has just arrived home from his
wedding trip through the west, has been
kept busy receiving the congratulations of
his friends.

M. Wiley, representing Armour & Co.,
in company with J. Hunter White, called on
the trade during the week. Mr. Wiley,
who goes from here to Halifax, is on his
way to Newfoundland.

Few brands of goods have become so
quickly popular as the ‘“Acorn,”’ which is
the brand of the Maritime Spice and Coffee
Co. In spices, extracts, dried fruits, etc.,
it is a guarantee of quality.

Itis with deep regret THE GROCER re-
ports the serious illness of the Hon. A. F,
Randolph, the head of the wholesale gro-
cery house of A. F. Randolph & Sons,
Fredericton.

MANITOBA MARKETS.
Winnipeg, October 8, 1900.

HE wet and unsettled weather has
T continued the entire week, and has
been general through the Province.
Business, consequently, is still depressed,
though there is, of course, a certain volume
being done. As a matter of fact wholesale
houses would rather make even fewer sales
than at the present time, unless they were
on a cash basis. There is nothing for it
but to wait until such time as threshing can
be done, and it is doubtful if it will be done
at all in some districts this season.  There
are few changes in prices to report,
'LouR—The market is unchanged for
this week, but indications are that there
will be an advance before the next issue
of this paper. Quotations are: Ogilvie's
Hungarian patent, $2.30; Glenora, $2.15 ;
Lake of the Woods Five Roses, $2.30;
patent, $2 15.

CEREALS — In rolled oats, there is no
change for the week. Quotations are :
#1.75 to $1.80 for the 8o-lb. sack ; stand-
ard oatmeal, $2.50, and granulated, $2.50;
pot barley, $2.30 to $2.40, and pearl barley,
#3 75 to 84 ; split peas, §2.50. Cornmeal
shows a slight drop in price,, and 1s now
quoted at gi1.40. The market for white
beans is weaker, but for the present the
quotation is the same as last week, $1.75 to
$1.85.

Rice—There is little or no change in the
feeling of the market, and quotations are
the same as last week : B rice, 4% to
435c.; Patna, 54 to 53}c., and Japan,
53 c. and very firm.

SAGo—Limited demand at 4c.
at 5 to s}c.

DRrIED FruUITS—No further advances for
currants are reported from the primary
markets, and the prices here have not really
advanced to meet the higher quotations of
last week, but this is probably due rather to
the smallness of sales than anything else ;
11} to 12c. is nominally quoted, but it is
doubtful whether purchases in quantity
could now be made at these figures from
any house in the city, as fresh stocks can-
not now he laid down here for less than 14c.
per lb.

Tapioca,

RaisiNs—Have advanced in the primary
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markets, and there is great difficulty in
securing stocks; in fact, it is almost impos-
sible to do so. Houses here now will not
quote on new stocks as they state they
really do not know what they will eventually
cost them laid down here.

EvaroraTED Frulrs—There appears to
be no change for the week in this market;
prices are firm with an upward tendency.
We quote : Apricots, I12C; peaches, 83 c.
for unpeeled ; prunes, 5 to 10C., according
to size; evaporated apples, 6} to 7cC.;
pitted plums not yet quoted.

CaxNED Goops —The trade in these has
been nominal throughout the week, and no
change in price is reported. Itis still some-
what difficult to get quotations, as different
houses vary very much. A fair market
would seem to be: Tomatoes, $2.25;
corn, #z; peas, #2; strawberries, $4 ;
raspberries, $£3.50; 2-lb. peaches, #4 ;
2-lb. pears, $3.75. Cherries are prac-
tically unobtainable at §4 5o.

CANNED MEgaTs—Market is firm, and no
change in prices reported.

CureD FisH—The first finnan haddie of
the season arrived by express on Saturday
morning. The sample is very fine, but the
price, of course, is high, 11c. per lb. beirg
the opening figure. New codfish, 7%c.;
Labrador herrings, in half bbls., $3.75.

StGar.—The drop announced by kast-
ern refineries has taken effect here, and
sugar is now 20:. per 100 lb. less than last
week. This makes quotations $5.75 for
granulated and #5.10 for bright yellow.

Teas —The market is firm, and it is
almost impossible to get the cheaper grades
of tea, either in Ceylons or Japans.

CureD MEATs.—The market is firm and
demand fair. We quote: Sugar cured
smoked hams, 14c.; sugar cured bellies,
12%c. ; back, long and short, 11c. ; shoul-
ders, 10c. ; spiced rolls, 10}5c.; dry salt
long ¢lear bacon, 10c. ; dry salt smoked long
clear bacon, 1ic.; backs, 10%c.; square
shoulders, g % c.

I.ARD) — Vure lard in 20-1b. pails, $2 ; in
cases of 3, 5 and 10-lb. tins, $6.50; in
tierces, yc. per lb.; in 50-1b. tubs, g¥c.

Burter—"The market for creamery is
firm and has advanced sharply during the
week. ()uotations are now 20 to 22c. at

factories; 2oc. is being paid for really first-
class late August make ; 22c. is for late
September, and in some cases is the price
made to factories who are willing to con-
tract for their October make in advance.
Dairy BurTER—The supply has some-
what decreased, and the price, in sympathy
with creamery, is higher ; 15 and 16:, are
being paid for the first-class grade of late
September-made butter, but the increased
price has thrown on the market quite a

large quantity of butter which farmers have
been holding. Country storekeepers buying
this at advanced figures find it difficult to
dispose of it in the city at anything higher
than 12% to 13c. Dealers there are not
willing to pay the advance for anything
except the fresh-made.

EGGs—The market is somewhat bare, the
supply having fallen off very materially
during the past week. Evidently the hens
of Manitoba do not like bad weather any
better than the rest of us, and are going on
strike ; 14c. Winnipeg is quoted for strictly
fresh-gathered eggs.

GREEN FruiTs—Market is fairly active.
Large supplies of apples and grapes have
been received during the week. The supply
of snow apples for this market appears to be
limited. Of course the wet weather is
affecting trade in this line, as in all others.
Quotations for the week are: Californian
lemons, #6.50 per case; bananas, $2.75
per bunch ; sweet potatoes, $6 to $6 50 per
bbl.; choice Cape Cod cranberries, $8.50
per bbl.; grapes, Concord and Niagaras,
25 to 27c. per basket ; Rogers, 30 to 35c ;
green grapes, 4oc.; choice Malagas, #8 per
bbl.; apples, §2.50 to $2.75 per bbl., ac-
cording to variety, with the exception of
snows, which cost $3.00. A few cases of
peaches are selling at gi1.20 per case.
Pears, Washingtons, $2.25 per box; Cali-
fornian, $2.50; Ontario pears, 75 to $1.00
per basket; Ontario tomatoes, soc. per
basket. The first shipment of Spanish
onions will arrive on Tuesday. The opening
price will be g1.50 per box.

VEGETABLES—Owing to the wet weather,
potatoes continue scarce and dear, and
there will probably be no improvement in
this market until the roads dry up.

WILL CEMENT THE PROVINCES.

At the monthly meeting of the Board of
Trade of St. John, N.B., held a few days
ago, the following resolution was adopted
regarding the decision of the Maritime Board
of Trade to hold its next annual convention
at Chatham, N. B. : ‘* The choice of
Chatham as the next place of meeting will
do much towards cementing the interests of
the Maritime Provinces and uniting the
various boards of trade in the common effect
to develop their wealth and resources. It
is to be hoped that the local boards, and
especially those in New Brunswick, will
respond heartily to the invitation to attend
the meeting there, and that the result may
be to give to the great lumbering and other
interests of the Miramichi, a prominence
they have never received before.’’

M. Menier, the owner of Anticosti Island,
Que., is erecting a large lobster factory at
Fox Bay.

The following Brands manufactured by

The AMERICAN TOBACCO GO,

OF OANADA, Limited.
Are sold by allthe Leading Wholesale Houses
CUT TOBACCO .« o e
OLD CHUM.
SEAL OF NORTH CAROLINA
OLD GOLD
CIGARETTES —————a
RICHMOND STRAIGHT CUT.
SWEET CAPORAL.

ATHLETE. DERBY

Winnipeg Brokers.
ENGLISH AND CANADIAN MANUFACTURERS

desiring to place their goods on the Market
of'u\’Vestern Canada, should communicat2
with

STEELE & TOMS,
W holesale Commission Merchants and Brokers,
WINNIPEG, MAN.

JOSEPH CARMAN. ..

WHOLESALE MERCHANDISE BROKER
AND MANUFACTURERS’ AGENT.

Winnipeg, Manitoba, Canada.

Secretary Winnipeg Fruit and Produce Exchange.
Correspondence and Agencies Solicited.

W. R. ROWAN

Manufacturers’ Agent and Com-
mission Merchant.

Correspondence Solicited.

OFFICE :

132 Princess St., Winnipeg, Man.

STORAGE

Eastern firms desiring Storage in WINNIPEG
will find it to their advantage to communicate with
me. Track facilities. Lowest rate of insurance in
the city.

E. NICHOLSON

Wholesale Commission Merchant and
Broker.

115 Bannatyne Street East, Winnipeg, Man.

Winnipeg Fruit Merchants.

THE RUBLEE FRUIT CO.

LIMITED.

IMPORTERS OF FOREIGN AND DOMESTIC
GREEN AND DRIED FRUITS, NUTS, Etc.

12th St.,
BRANDON, MAN.

151 Bannatyne St.,
WINNIPEG, MAN.

Winnipeg Advertising Agents.

ADVERTISING in WESTERN CANADA

will be Carefully, Efficiently, and Promptly
attended to by

The Roberts Advertising Agency,
WINNIPEG, CANADA.
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Our Hobby:

DOUGLAS AND RATCLIFF

PAPER DEALERS

. .« . Telephone 1773.

.. 34 Church Street, TORONTO

BEE STARCH CO., MFRS.,

“BEE”

STARCH

THFRF SEASON'S SUCCESS.

LIVE GROCERS ARE MAKING MONEY SELLING IT.

“Now You SEE IT, Now You DON'T”

Was the cry of the

old-time ‘‘Thimble |
Rigger” who ma- |
nipulated the little

Peas under the Wal-

nut shell. When the

Vietim *‘ saw it "’ he

lost; when he “*didn’t

see it’’' the Gamester |
won. Did it ever oc-
cur to you that in
retailing gasoline
from a wooden barrel
or from an ordinary
tank that you stand
aboutasmuchchance
to quit the gasoline
season ‘‘winner’’ as
thevictimhad to beat
the ‘ shell game?"’
Gasoline is the most
volatile of liquids,
and if contained in |
anything but an ab- |
solutely tight recep- \
tacle, evaporates and |
disappearsinairlike |
the ** dew before the |
morning sun.” It
goes through wood |
" The above Cut shows like water through a

| THE BOWSER casotineoamimes

With the WORLD FAMOUS

3 MEASURE P U M P
SELF MEASURING

GALLONS, HALF GALLONS and QUARTS
at a stroke, with 8pecial Gasoline Equip-

1fty per cent. a |
month is a low esti- |
mate of loss. There |
is a nice profit in
gasoline if handled |
right. The ‘‘right”
way is to have a‘

|

‘tight " tank
ment and felt “swufling boxes” rendering it BOWSER TANKS:‘
|} " EVAPORATION PROOF.” Can be locked up, ARE
|§l making it *‘thief” and ‘‘boy proof.” Any capi- “
city. Swing doors if preferred. TICGHT” '|'ANK8-i

Why not step the ‘‘ Now you see it, now you don’t’’ game? You ’
can’t win. Catalogue free if you send your address to-day.

S. F. BOWSER & CO., %25 5
Factory : FORT WAYNE, IND.

sieve, and with it |
oes your profits. ||

10 Lemoine St., Montreal.

A cablegram received at the Department of Agriculture from
the pgentin Manchester and Liverpool, A. W. Grindley, reports
that the shipment of tender fruits, principally pears, which was
sent in cold storage on the ss. Manchester Commerce, sailing from
Montreal last month, has been landed at Manchester in good con-
dition.

4 T THE AUER
STALES

GASOLINE
LAMP —

No. 9,
200 Candle Power

Suitable for
STORE,
RESIDENCE
°® CHURCH.

The only Lamp on the Canadian market which
is guaranteed not to clog, flicker or smell.

YOUR MONEY BACK IF NOT ENTIRELY SATISFIED

For Catalogues and Prices on Lamps, Mantles and Sundries,
write

AUER LIGHT CO.
1682 Notre Dame St., MONTREAL.

E. SIMPSON & CO., Moose Jaw, Agents for the Territories.
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VALENCIA RAISINS.

Another <little block ” of Finest Off-Stalk, consisting of 5,000 boxes, is
now being loaded for us on SS. ¢ Bellona,” at Denia, by Messrs. ]J. B. Yvars &
Co. This will raise to 37,700 boxes, our fall importations of Valencia Raisins

" OLIVES.

TALBOT FRERES,

BORDEAUX .
®
[Mammoth Queen Olives
No. 442, 64-0z. Bottles, Cases s-Dozen, - $16 00 per Dozen.
No. 443, 36-0z. Bottles, Cases 1 Dozen, - - g.00 per Dozen.
No. 444, 20-0z. Bottles, Cases 1 Dozen, . 6.00 per Dozen.
No. 445, 10-0z. Bottles, Cases 2 Dozen, - -  3.60 per Dozen.
Choice Queen Olives
No. 454, 64-0z. Bottles, Cases s -Dozen, - $11.00 per Dozen.
No. 455, 36-0z. Bottles, Cases 1 Dozen, - -  7.00 per Dozen.
No. 456, 20 oz. Bottles, Cases 1 Dozen, - 5.00 per Dozen.
No. 457, 10-0Z. Bottles, Cases 2 Dozen, - - 2.9o per Dozen.

EVAPORATED APPLES.

Our first carload of new stock is in store.

roo Boxes of ro lbs., “Elite”’ Brand and Elite Quality, - &5 Cents.

Hudon, Hebert & Cie.

MONTREAL.
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Thislist 18 corrected every Thursday, and the quotations herein given are for the

cities of Montreal, Toronto, St. John, N.B,, and Halifax.
uantities and qualities as are usually ordered by retail
For Winnipeg market report and prices see

publication, and are of such
dealers on the usual terms o
page 23.

credit.

The prices are solicited for

Goods in large lots and for prompt pay are generally obtainable at lower prices.
All guotations for staple products are under the direct control of the Editors !
who call daily upon all the leading houses in the principal centres.

BUTTER, CHEESE

AND EGGS
I.)ulry cholce large rolls, perlb
poundb 0CKS.
& ‘  tubs, best...

“ ““

tubs, second grade
Ureumery, tubs and boxes.,

prints and squares
Cheese, new, perlb........
Eggs, new lald per doz

CANNED GOODS

Apples, 8's
gallons .
gsparagus

Blackberries, 2's.
Blueberries, b
Beans, 2's .

“  extra sifted
Pears, Bartlett, 2's.
s “ 3's.

Piueapple, 2’8
3's

Peacues 2'8.
38

Plums green gages, 2's .
Lombard ......
e Damson, blue
Pumpklns, 38 ........
gallon .
Raspberries, 2's.
Strawberries, 2's
Succotash, 2's.
Tomatoes, 38's8
Lobster, talls ..
“

1-1b. fiats

L 4-lb. flats

Mackerel ...............

Snlmon sockeye Fraser .

Northern .....

L ¢ Horseshoe .
o ‘ Clover Leaf, talls
“ “

Clover Leaf, flats

4 Cohoes..
snrdlues Albert ,‘8

o Sporlaman ,(s

s key opener, 4’ a

i '

“ P .&C., Ws..
« '3

£ Mustard, ¥ slze (,asenﬁ
mtlus, per 100 ........ 1

Haddles ...................

Kippered Herrings .

Herring in Tomato Sauce . |
CANDIED PEELS

Lemon, perlb ...

Orange, ‘¢
Citron,

GREEN FRUITS }

Oranges. Jamaica, per bbl........ |
Lemons, Palermo. per box ......|
s Messina, per box i

% Malaga, per box
Bananas, per bunch . 1
Apples, perbbl. ...
Peaches, Crawfords, per ‘
Pears, per basket ... -
|
\

Grapes, large basket
Mnlaga grape +, per keg. ..
Sweet potatoes, per bbl

Cranberries, Cape (‘od, per hbl.

SUGAR

Granulated EL‘Law’ce and Red.

Granulated, Acadia.................. '

Pnrlslump,bbls and 100-1b. bx!

in 50-1b. boxes s

Extra Ground Icing, bbls

ll:owdered, bblei .. 5l
hoant

Cream ...
Extra bright coffee
Bright coffee ...
Bright yellow
No. 3 yellow .

No 2. yeilow..
No. 1 yellow.

Montreal,

3D -
o
S

11

I

Toronto. Tl.a‘:i(:‘:::("
§ . $0 17 $0 18
18 19 <0 21
18 133 20 22
4 16 | 18 20
19 20 | 25 24
22 23 | 22 24
ik 12 | 11 12
17 1 13 14
0 85 090 100 110
...... 225 225 2 40
2 00 2 40
...... 100
140 170 150
7 85 85
85 95 90
e 30 80
2 00 225 2 30
2 00 SEEnAr Sl
77 80 50
100 110
1 00 125 120
1 50 175
2 00 2 40 2 25
225 2 50 215
2 50 2 60 2 50
175 1900-1 - ...
2 50 2 60 2170
110 125 130
100 110 130
..... 1 00 110
- 85 100
210 225 210
1 60 180 170
160 180 175
...... 115 110
85 490 105
3 25 2 50
8500 | s
175
1 125
175 185 135
160 165 130

125 13 14 15
20 21 20 21
o B 12
..... 21 20 21
10} 11 16 18
183 23 10 11
23 25 23 25
33 36 33 36
4 4% 33 4
9 & ISR R DR R
8 50 9 00 10 00 11 00
100 116 | 80 100
100 160 90 100
100 1 60 2 00
11 12 13
12 13 ]
16 17 16
|
6 5 50 6 50
4 5 00 5 50
125 17 175 200
125 1 12 1 50
50 60 90
20 :

25 20 3)
7 00 5 00 6 50

2 50 3 00

7 00 a1 e Rt

M e e e SV D EVEN O T

| |

HARDWARE,

Montreal, |
PAINTS AND OILS
Wire nails, base.. $2 85
Cut nails, base. . 2 35
Barbed wire, per "100-1b.. 320
Smooth Steel Wire (olled and 1
annealed, etc.), base 2 80
White lead, Pure . 6 50
Liuseed onl 1 to -1 bbls., o 80
boiled. 83
Turpentine, slugle bbls......... 59
SYRUPS AND |
MOLASSES !
Syrups— '
Dark 2
Medium . 25|
Bright .. za.,i
Corn Syrup, barrel, per 1b . 2%
I fri 1% bl 3
« o« fe s IR ST 3%
S L 3 gal. pails, emh 150
“ “ 2 gal 20

Honey.
T ;

. ¥ 5

e 38-1b. pails...
Molasses—

New Orleans....... .. 25

Barbadoes, new 40

Porto Rico

Antigua .
St. Croix S e
GANNED MEATS
(‘nmp (‘orn heel 1-lb.cans ... 1 65
-1b. cans . 2 80
s £ 6-1b. cans
L ¢ 14-1b. cans. 21 00

Minced callops, 2-1b. can
Lunch tongue, 1-lb. can..
b 2-1b. can. . .

English brawn, 2-1b. can..
(‘amp suusage, 1-1b. can
2-1b. can
soupﬂ assurled 1 1b. cau

-1

5(1up~; aud Boull 2- lb um
-1b. cal

Sliced smoked beel, 3’

“ 7 « '1'g

FRUITS

Foreign— |
(1urfauts, Provlnclals,bbl. s
7 -bb

“ Fillatras, bbls.....
¢ )f-bbls
cases..

‘e

2 -
e l’ntras bbls

e Campos .
Vostizzas, cases .
Dates, boxes.....
Figs, 10 and 20-1b. boxes ...

‘¢ Mats, per lb. ..
‘“  Naturals, per 1b
¢ 1-l1b. glove boxes
Prunvu (allfornia 30's,

: . Lo o
i . s
“ “ | 7
e o
6 Bosnia, i

“ “

“ .

K renc h,

Rslslns Fine oft stalk.
e Selected..

£ Layers ...

e Malaga, 3-crown ... | :

o Sultanas. i 11

52 California, . %

¥ ¢ 3 crown

i &= f-crown

L o seeded, 3-c1 10t

& Malaga, Lon. layer: e

A Black baskets.........

s8 Blue baskets ..

s Dehesa clusters.

o Royal clusters.........

" 1¢-flats black basket:

& i§-flats blue baskets. |
PROVISIONS ‘

Dry Salted Meats—
Long clear bacon ........ ... , g2 i
SBmoked meats—

Breakfast bacon... 13
Rolls ... i
Hams . 12
Shoulder hams. 10%
Backs ... ... AR SR
Meata ont of pickle Ic. less
Barrel Pork—
Cansdlan heavy mess.. 18 50
short cat 19 50
(lear shoulder mess, 20 50
Plate beef .............. 13 60
Lacd, tierces, per lb.
‘ubs.. 10

H

P Gumeoss
R

54

8l
i

T St. John
o2ons0 Halifax.
$2:8b 5. $3 20
2LgREE 2 85
...... 3 00 3 50 375
...... 2 80
6 62}
78
81
...... 58
30 32
35 37
...... 3
T P R
3l
150
120
40
1 00
T e e B
23 27 29 36
.......... 37 40
38 42 42 46
............ 34 36
$1 60  $1 65 $1 60
2 85 300 60
: 8 25 8 75
19 50 20 00
2 60 2 50
3 00 3 00
7 00 5 80
2 45 275
2 50 2 50
100 4 00
1 50 140
2 20 225
1 80 175
4 50 425
170
2 95

S 10
11 8
8% 8
6% 7%
61, 7
5 |
6
9 |
8 |
)
7 |
4%
ol 5
10 | 9
9%
i B
15 10
£ 9
10 93¢
10% ;
11% 11
175 1656
200 180
226 190
82 27
450 3 50
v S e
g e
10 ...
13%
1y 9
131 12
103 8
13%
18 50 15 50
20 00 17 00
1400
12 50 14 50
10 94
104 9
10 10
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“NECTAR” TEA
BLACK

MADAME HUOT’S COFFEE

‘‘CONDOR"” TEA
JAPAN

STOP A MOME

300 Kegs Bi-Carb Soda, 112-1b. each, ** Baker Brand,”" the best,
at - - - 81.75
Special prices to buyers in quantity and to jobbers
A beautiful basket-ired May Picking japan Tea, at 24C.
Far better than Ceylon Green, and much the same
in appearance.
BEST SINGAPORE PEPPER
Whole, black, at - - - 16 C.
Pure ground, black, at 174 C.
Whole, white, at 23:C.
Pure ground, white, at 26 C.

T--This will help you to buy.

BEST PENANG PEPPER

Whole, black, at - - - 156 C.

Pure ground, black, at - - - 16%C.

Whole, white, at - B 22%0C.

/ Pure ground, white, at 25 C.

These when ground contain no pepper shell, no pepper
—they are absolutely pure.
AMBOVNK CLOVES—The finest lmpullt’d here.

_— Whole, at - - - - 224%C.

Pure gxoumi, at - - - 27%C.

‘““NECTAR”—The best blend, China, Indian and Ceylon Teas, rich,
fragrant. If itis quality you want, give it a trial. Prices, 2,
26, 38, 45C. Retails average, 1's, %'s, {'s—26, 36, 60,
and 60C.

Do not forget that Madame Huot’s Coffee is the best put in tins.

Terms 3

30 days.

MY SPECIALTY-HIGH-GRADE GOODS, TEAS, COFFEES AND SPICES, WHOLESALE.

E. D. MARCEAU,

COFFEE Montreal, Toronto. | St John,
Green— I Halifax.,
Mocha 24 23 28 25 30
Old Government java 27 22 30 25 30
Rio ! ? 10 10 123 12 13
Santos < illg 14 wo5a o
Plantation Ceylon. g 29 26 30 29 31
Porto Rico. o 2 Sante 22 25 24 28
Gautemala ... o 22 25 24 26
Jamaica . e 18 15 20 18 22
Maracaibo .......... 13 13 18 13 15
NUTS
Brazil bis 15 16 8¢ 9
Valencia shelled ulummln % 40 28 B5Y 22 25
Tarragona almonds . ....... 15 16 I 13 15
Formegetta almonds , 13 :
Jordan almonds. 40 35 40 o5
Peanuts ( roasted ) o 6l 8 9 10 9 10
(green ) ... bl 7 4 R <
Cocoanuts, per sac K.. ive 3 00 . 37 3 50 400
per doz « 8 60 60 70
Grenoble walnuts.. 1l 12 : 14 9 12
Marbot walnuts........... 10 11 10} 11 9 10
Bordeaux walputs, ... 5 9 s 9 9 10
Sicily filberts . 12 13 11 121 9 10
Naples filberts. ... " 10 11 10 11
Pecaus, 12 15 10 11 12 14
Shelled Walnuts. 20 21 25 30 chasen 5
SODA
Bl-carh, standard, 112-1b. kex 1 65 1 50 2 00 225 185 200
Bal 8oda, per bbl, > 70 75 80 90 85 90
Sal Boda, PP O .ov oo nonmsie 93 100 e o 100 95 100
Granulated sal Hodu per ib : as i I Gy =
SPICES
Pepper, black, ground, in kegs,
pails, boxes 16 18 . 18 14 15
g in 5-1b. cans 14 v G5 P 19 15 16
£ whole 15 17 s 19 | 12 13
Pepper, white, ground, in keg
pails, boxe 26 27 26 27 A 26
.“ 8-1b. cans 25 26 25 26 20 22
“ whole 23 25 23 25 20 22
Gioger, Jamaica 19 25 22 25 20 25
Cloves, whole ... .. 12 30 14 35 | 18 20
Pure mixed spice 25 30 25 30 | 25 30
Cassia .... ..... 13 18 20 40 16 20
Cream tartar, French .. ... : 2% 24 2% | 20 22
£ best ... 28 25 30 | 25 30
Allspice .. . 10 15 13 16 16 18
WOODENWARE \
Pails, No. 1, 2-hoop... 190 190 ‘ 180
4-hoop 2 05 2 05 205
RS AT T R, R 17 17 | 176
o quarter, jam snd covers 145 145 145
o caudy and covers. 270 320 320 32
Tubs, NO. 0 .ccceecrvecnens covennnense]  crnnee 11 60 11 00 11 00
o il 9 00 9 00 9 00
“ “ g 8 00 ‘ 8 00 4 8 00
“ B B ieissinssesisiiesisnesasessl wsess 4 T e 7 00 700

296 St. Paul

MONTREAL

Street,
‘ St. Joh
PETROLEUM Mountreal, ‘ Torouto Hah(;al;.
Canadian water white . ... 17k 18 1% 133 195,
Sarnia water white.. 18 ‘ 173 19¢ 20}
Sarnia prime white....... ......| . e 16%| o
American water white.......... [ .. 20 ‘ 185/ 20 21
Pratt’s Astral (barrels 21 ‘ 1Bl e
Black— TEAS ‘ |
Congou -Halt-chests Kaisow, : |
Moning, Paking... ........ 13 60 ]
Caddies Paking, Kaisow.. 17 40
Indian—Darjeelings 35 55 ‘
Assam Pekoes. , 20 40
Pekoe Souchong. > 18 25
Ceylon—Broken Pekoes. 35 42
e 20 30
Pekoe Souchong .. 17 40 |
China Greens— |
Gunpowder-Cases,extra first 42 50 |
Half-chests, ordinary firsts 22 28 |
Young Hyson—Cases, si |
CXUIA BIBLA. ... ccioecreons 42 50
Cases, small leaf, firsts. . 35 40 |
Halt-chests, ordinary firsts 22 38
Half-chests, seconds. 17 19 |
< thirds... 15 17
“ common. 13 u |
Pingsueys -
Young H\ son, 3 -chests, firsts 28 32 |
¢ seconds 16 19
o lluII boxes, firsts 28 32 ‘
L seconds 16 19
Japans ’ ‘
% -chests, finest May pn:klugu 38 40
Choice 32 36 ‘
Finest.. 25 30 |
Fine . 25 27 |
Good medium 22 24 |
Medium .. ..... e 19 20 |
Good common .............. 16 18
Common 13 15
Nagasaki, 14-chests, Pekoe.. 16 22
“ Oolong.. ... 14 15
“ “ Gunpowder 16 19
“ “ Siftings ......| T L R < iy i T
RICE, MACARONI,
SAGO, TAPIOCA.
Rice—Standard B 32 3 30 hats 3% 325 3 40
Patna, per Ib 425 4 50 434 b 5
Japan .. 410 4 E0 b 6 b 6
Tmperial Se: eta.. 430 4 50 4% b ) 6
Extra Burmah - U 44 4% 4 b
Java, extra £ b3 Gl 6 i §
Macaroni. dom’ic. perlb. ,hquA D o = e s 7
imp'd, 1-1b. pkg., French.. 8 12 9 10
nauan \ 8 10 11 T eSS
3k 4 ] 4 4% 5 "
4% 43| 4% 5 8
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THE CORNER GROCERY.

HEN any retail branch of trade is
W compelled to face a double form
of outside competition, as the boot
and shoe dealers are to-day, it would seem
that there is something wrong with the
dealers themselves, remarks The Store-
keeper. The department stores sell shoes,
and the big manufacturers of shoes also sell
them at retail, and there would seem to be
little room left for the legitimate shoe
retailer, but how has the business fallen
into so deplorable a state? If the grocers
had to compete with stores stocked and
managed by manufacturers, they wouldn't
think much of the competition of the de-
partment stores. Fortunately for the grocers,
the plan that has proved successful with
boots and shoes would never work in the
case of groceries, and for obvious reasons.
In some respects the grocers have a hard
time, but, compared with nearly all other
branches, the grocery business is a desir-
able occupation for many reasons.

The grocer works hard and must expect
but a small profit. He is harassed by
many laws that are of no public utility, and
he is open to the depredations of the dead
beat fraternity. His work would be gigan-
tic if he were forced to familiarize himself
with the articles in his stock, but, even as

it is, he has to toil from morning till night
for a small recompense, considering the
bulky nature of the goods, and yet, he has
some advantages.  First, his wares com-
orise many daily necessaries.  Second, if
he loses on one article, he has a chance to
make up the loss on another article, because
he handles so many kinds of articles.
Third, the public does not take kindly to
the departmental plan of selling groceries,
and no matter what new-fangled system of
distributing groceries were introduced, the
public could be implicitely trusted to stick
to the old-fashioned corner grocer. Though
American administrations may change and
entire forms of government disappear in the
Old World, the corner grocery continues
running on the same old basis, and its
owner never ceases to be in considerable
request.

BE PATIENT WITH THE “ CUTTER.”

¢« Cut, cut, cut, on thy staple goods, oh
C.; and I would that my tongue could utter
the thoughts that arise in me.”” Such the
wail of many a worthy grocer of moderate
trade and capital, when some nearby
<t cutter,”’ with more zeal than discretion,
makes falchion-like strokes at the margin of
profit, only to wind up by cutting his own
throat. Possess thy souls in patience, oh

dealers, who suffer from the close proximity
of a rash cutter, one of those queer beasts
who cut without rhyme and reason ! Have
patience, for your deliverance may be nigh.
The ‘‘cutter’’ is more destructive to his
own interests than to those of other people,
as a rule, and one only needs patience to
overcome him. — New York Merchants’
Review.

A QUESTION TO DECIDE.

The time for easy.going grocers has
passed, and the art of conducting a success-
ful grocery business has become a science,
which can and must be acquired by hard,
vigilant work and proper application of
careful, earnest thought, ever keeping in
view, first and last, the financial problem,
watching with jealous care your accounts
as they grow ; not overlooking the fact that
to extend credits on accounts past due is
only another way of loaning cash to your
customers, as on inquiry we find that in but
a small per cent. of cases are the amounts

paid on accounts owed sufficient to cover
cost of goods bought. Can you afford to
act as banker for 60 or 75 per cent. of your
customers, and that, too, at a risk equal to
5o per cent. loss >—C. D. Healy.

Geo. Craig & Son, general merchants,
North Gower, Ont., have opened a branch
in Kars, Ont.

Canadian trade.

Boston
Laundry

Starch...

is the best domestic starch ever offered to the
It is very simple to use,

PRATTS
FOODS

THE GREATEST OF POULTRY AND
ANIMAL REGULATORS.

NOW IS THE SEASON TO SELL.

gives a beautiful hard finish to linen and cot-
ton goods, and is sold at popular prices by all
dealers at 10c. a package. One package goes
as far as two of the ordinary cold water
starches.

D
—_—

THE F. F. DALLEY CO.,

LIMITED

HAMILTON.

S8OLD BY

If you have not seen our great adver-
tising offer, we will be glad to send a copy
at your request. It will pay you to look
into it.

ROBERT GREIG & CO.,

TORONTO.




THE CANADIAN GROCER

32
BANANA FLOUR.

URING the past two or three years
many popular statements have ap-
peared concerning banana flour or

meal., Little reliable information, however,

has apparently been available on this sub-
ject. Banana flour is prepared by cutting
the fruit into suitable pieces, drying and
grinding. Several years ago the Royal
Gardens, Kew (England), published a some-
what extended discussion of the food value
of bananas and banana flour, and stated
that the latter article, according to the testi-
mony of travelers, had been prepared by
native inhabitants of tropical countries since
early times. The Government Experiment-
al Station in Connecticut, according to The
New l.ngland Grocer, recently published
analyses of banana flour made from three
sorts of bananas. In the following table
the composition of these samples is shown.
For purposes of comparison, the composi-
tion of fresh bananas, wheat flour, rice, and
fresh and dried apples is also included.

0.54
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AND OTHER

BANANA IFLOUR

o

co truit

COMPOSTTTION

Banana flour:

Dried bananas are seen to contain in the
same bulk more nutritive material than the
fresh. This would naturally be the case,
since a large part of the water in them is
removed in drying. Fresh bananas and
apples are somewhat similar in chemical
composition, and the same is true of the
dried products. Banana flour
much less protein than wheat flour.

contains

GILLARD’S PICKLE.

Gillard & Co., England,
whose advertisement appears on another
page of THE CANADIAN GROCER, state that
during the present year theirsales of Gillard's
pickle and Gillard's sauce have grown
largely, thanks to the energy of the whole-

of London,

sale grocers, the appreciation of the
Canadian public of a really good thing, and,
in no small measure, to the wide circulation
and influence of THE CANADIAN GROCER.

CLOSE ANALYSIS OF CREDIT.

LARGE amount of the work of train-
ing customers will be obviated by
making the credit a sound and

conservative one at the start. The credit
man may get from his customer all the in-
formation requisite for a safe credit, and
then fail to act judiciously through an ina-
bility to analyze the facts thus secured. This
failure to go to the bottom of conditions and
see the weak point of very plausible situa-
tions is a common and an easy fault, and it
often arises with reference to a customer
who has long been an excellent and a trust-
ed patron.
AN ILLUSTRATION

Only recently an instance of this nature
arose in my own experience which may il-
lustrate this point. At the close of 1898, I
received from a certain customer a statement
of his financial condition. This was of the
regulation kind asked of all customers ; it
showed he had real estate valued at 11,000,
cash $5,000, and §2,500 worth of wool, and
was free from debt. In other words he had
a clear fortune of $18,500. All the other
features of his showing were excellent, and
he was therefore given a liberal credit.

Oanly a few months ago he asked foran

EXTENSION OF TIME
in which to pay bills due and amounting to
a considerable figure. | was informed that
he had the same real estate as when the
account was opened. However, I deter-
mined to ask of him another full statement
of his affairs. At this request he became
seriously offended, raised the money due
us, settled his account, and declined to
furnish the statement other than to say he
had a stock of goods worth $20,000 which
our salesman had reported in good con-
dition. ‘¢ The fact men-
tioned in your letter makes us still more
anxious for a complete statement, as it is
evident you must owe for a large propor-
tion of your stock.”

My answer was :

A PLAUSIBLE SHOWING.

Here was a very plausible showing, well
calculated to tempt the unwary credit man
in the habit of taking things for their face
value without carefnl analysis. The fact
that the man raised the money and paid his
accounts simply proves that he was able to
convince some other person of his financial
soundness. I expect the future to show that
my diagnosis was sound, and that I was
not unduly conservative.

It might be seen, from what has already
been said, that the

NEW SEASON’S

Galifornia Prunes

NOW IN STORE.

WARREN BROS. & CO.

TORONTO.

CONDENSED OR ¢¢ WANT”
ADVERTISEMENTS.

Advertisements under this heading, 2c. a word
each iusertion; cash in advance. Letters, figures,
and abbreviations each count as one word in estimat-
ing cost.

FOR SALE.

An old-established Grocery Business. Having
decided to retire from the grocery business, |
am now offering it for saie, which I have for 17
vears successfully carried on. Satisfactory reasons
will be given for my selling by addressing,

Fred Carne Jr.,

(44) Victoria, B.C.

ATTITUDE OF THE CREDIT MAN
is naturally one of practical opposition to
the salesman. The tendency is in that
direction, but the salesman’s side of the
problem should never be lost sight of. 1
am inciined to believe that, as a general
rule, the credit man has too little, rather
than too much, fear of losing a good
customer. Certainly, a stff, arbitrary and
unyielding credit man can easily demoralize
the selling department, and make the sales-
man feel that it is hardly worth his while to
make a special effort to get a new customer,
because of the likelihood that he will not
pass muster at the credit desk. Thereis a
reasonable conservatism in keeping with the
spirit of progress and not opposed to taking
a fair risk, and when this kind of modera-
tion obtains in a credit department the
salesmen are likely to understand its sound-
ness and make little or no complaint. It is
when the rulings of the credit man become
exacting that it looks from the viewpoint of
the salesman as if he were trying to keep
away all customrers,” instead of simply
ruling out those who are not up to a fair
standard of reliability. Then the salesmen
are plunged into discouragement and charge
their sorrows to the credit department.—-
Harlow N. Higinbotham.

Mackerel have been caught for the first
time by fishermen in English Bay and Howe
Sound, near Vancouver. They are sup-
posed to come from minnows let loose by
officials of the Dominion Fisheries Depart-
ment a few years ago. The specimens

caught were of excellent quality.
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Fruits Fruits Fruits

Now on board of Steamer Escalona---due to arrive in a few days.

e
-

850 bbls. Fine Filiatra Currants.
180 cases Fine Filiatra Currants.
250 half-cases Fine Filiatra Currants.

Also a small shipment of Bevan’s Table raisins, viz:

15 boxes, 125 quarter-boxes, all different qualities.

50 cases Fine Eleme Table Figs, Protopassi Bros.,
to arrive shortly

NOW ON THE WAY:

3 carloads Griffin & Skelley’s Dried Fruits, comprising :

850 boxes Santa Clara Valley Prunes, all sizses.
50 cases, 1 dos, each, 5-1b. tins, 60/70 Prunes,
to retail at 50c.
100 boxes evaporated Golden Apricots.
150 boxes 2-crown lovse Muscatels.
800 bo.ves 3-crown loose Muscatels,
100 boxes 4-crown loose Muscatels.
300 boxes choice and fancy seeded 1-lb. packages.

also
1,125 boxes Oregon Prunes, assorted sises,
All the prunes are put up in 25-1b. boxes—the quality is fine.

Have Your Choice. Ask For Our Prices. We Are Sellers.

L. CHAPUT, FILS & CIE.

Wholesale Grocers and Tea Importers,

e Agexti;siﬁeg: %:(}:‘oflosr Scotch Whiskies. Sl M O N T R EAL
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CLEANLINESS IN THE GROCERY STORE,

others in a grocery it's cleanliness,

writes W. Woodhouse in American
Grocer. And yet how few they are, in com-
parison with the whole number of grocers,
who cultivate it.

I}-‘ there’s one thing more important than

I don’t mean to charge that the majority
of grocers’ stores are absolutely dirty, but I
do say that there is a great degree of careless-
ness which is bound to repel one’s cleaner
nature. There is too little endeavor to make
a store as clean as possible, and too much of
the spirit of allowing things to run pretty
much as they please.

There are so very many grocery stores
whose floors, shelves and often the counters
are dusty and dirty ; too many with boxes
and barrels lying around carelessly, that
when one does enter a nicely kept store th
difference is striking.

One’s eatables ought to be kept scrupu-
lously clean. One likes to think that one's
groceries and meats are handled in the most
cleanly manner possible. One likes to deal
where cleanliness is the rule.

()n the other hand, one can’t help feeling
a repugnance when entering a slovenly-kept
store, and it's bound to have a bad effect
on one's buying inclinations.

How many grocers, for instance, allow
their meat department to run its own gait.
I’ve been in lots of stores where hams and
bacon, sausages and the like are hung upon
dirty hooks, and those hooks are fastened
to rails that haven’t seen the cleaner’s ser-
vices for weeks. ['ve seen the counters
thick with grease that has become absolutely
dirty with age. And I've seen the floors
around the meat department slippery with
the same lubricator.

And this, too, in stores pretending to sell
the better classof goods. If | named some
of these stores, I know their owners would
throw up their hands in holy horror and
contradict me in the strongest terms. Yet,
if those same owners would take a look
around, ‘‘as in a looking-glass,”’ they'd
certainly see that what I write is true.

Some of these grocers handle greenstuffs,
and their stores are the dirtiest of the bunch.
I'll swear their floors haven’'t seen the
scrubbing - brush in weeks — probably
months. Because the handling of veget-
ables tends to make a store dirtier than
usual, no extra effort is put forth to offset
the dirtiness.

Some of these grocers, in order to make
things seem cleaner, throw down sawdust,
which, truth to tell, hides the dirt, but doesn’t

eliminate it. The fact is, in a little time,
it only makes the dirt more prominent. It
adds to it.

Now, a grocer makes the greatest sort of
a blunder when he allows his store to
become dirty and filthy. It's an advertise-
ment of the fact that he's slovenly, and
cares less for his patrons’ comfort than his
own ends. He doesn t even care properly
for his own interests, either ; for keeping
his store clean means a more appreciative
patronage, and that means more business.

I've seen stores, on the other hand—and
some in small towns, too—whose floors
were absolutely as clean as your parlor floor
at home. Never dirty. No boxes nor barrels
here and there, no littering on floors, but a
ear counter room and floor room, wherein
no can ever tear a dress or soil itin
any way.~\J've seen the meat department
kept scrupulausly clean. Tiled window-
floors, tiled @t back of meat-racks ; those
meatrracks_:{tlolutely spotless ; all counters
with marblétops—only the chopping-blocks
showing any wood, and those chopping-
blocks scraped with brushes with sharp-
pointed steel bristles, and then scrubbed
with hot water and a cleanser ; the meat-
handlers white coated and white.aproned,
and everything displaying an endeavor on
the part of the store-owner to keep the place
in the pink of condition.

I've seen the grocery shelves made of
quartered oak, or sometimes pine stained in
a light shade, and kept free from dust. The
goods thereon were as clean, too. Each
clerk had a certain allotment of shelving,
and it was his duty not only to keep up the
stock, but to have that stock displayed
tastefully and in the most cleanly manner.

It pays to do it ; but, whether it pays or
doesn’t pay, every patron has a right to
insist that her eatables shall be kept clean
and shall be properly handled.

CEYLON TEA IN RUSSIA.

According to the Customs returns, the
remarkable features in the import trade of
Odessa in 18gg are the increased demand
for Ceylon and China teas, which attained
the high figure of 7,500,000 lb.—a sub-
stantial advance of about 1,000,000 1b. over
1898—and for coal, of which the importa-
tion has been nearly quintupled; that is,
from 32,480 tons in 1898 to 160,200 tons in
1899. Ceylon tea is consumed in increas-
ing quantities, and is competing favorably
with China teas. Japanese tea has been
introduced, but does not suit Russian tastes,
and cannot compete with Ceylon teas, either

in quality or in price. The bulk of the tea
imported into Odessa passes in transit to
Moscow and other towns. The trouble in
China will, it is feared, affect this trade, as
the vessels of the Volunteer Fleet, which
carry tea at preferential rates of freight, are
at present engaged as Government trans-
ports, and in many instances have already
declined cargo from merchants.

KICKERS vs, CROAKERS.

The kicker is a developer ; the croaker
is an incubus, remarks an exchange. The
kicker incites to improvement ; the croaker
to indignation and resentment. The kicker
is only heard when he is given one-dollar
accommodations at three-dollar rates ; the
croaker would be just as noisy if he were
getting three-dollar accommodations and
paying nothing. The kicker is a lively,
jovial, progressive fellow ; the croakeris a
dismal nuisance, who lags superfluous on
the stage.

HOW TO TEST EGGS.

Take a deep dish and partly fill with
water ; then place the eggsin the water a
few at a time, giving them room enough to
turn, If they are fresh they will lie quietly
on theside. If they are a week old, they
will turn to stand on the small end, and the
older they are the higher they will stand up,
because the air space in the large end
grows larger as it grows older, by the evap-
oration of the moisture in it. This may
prove of assistance in selecting eggs for
cooking, and also for setting, if they have
not been chilled at any time. The fresh
eggs will hatch better and result in stronger
chickens than old eggs. It does not, of
course, tell whether the egg is fertile or not,
and this can be ascertained by examination
after they have been under the hen or in
the incubator a week or 10 days, A tester
for this purpose may be easily made by
taking a pasteboard box, such as dealers
give with a pair of shoes, and cut holes
through the bottom and top at one end,
large enough to put a lamp chimney
through. Then a hole in the other end,
large enough to admit about half the egg,
small end foremost. Look through the egg
at the light, and if infertile at the end of
10 days it will be clear. If fertile, little
blood veins can be seen radiating from the
centre. If entirely dark it has addled,
perhaps from having been chilled.—
National Rural.

Representatives of a big eastern milling
firm have been in Portage la Prairie, Man.,
to ascertain what advantages that town will
offer a flour mill. They propose to erect a
mill of at least 1,000 bbls. capacity per day.
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THE MERCHANT’S EVENING.

VERY business man of common
sense knows, whether he chooses
to acknowledge it or not, that the
farther away he gets in the evening from
his commercial associations during the day,
so that his business associates or thoughts of
it or them cannot get at him, the healthier
he is, the wiser life he leads ; in short, the
better off he is in every respect, and the
abler for the duties of the morrow,”’ writes
J-dward Bok, of ‘* The American Man and
the Country.”’

66

« Now, what does he get in thecity in the
evening, even if he lives a carefully regu-
lated life 7 There is no mode of life he can
possibly follow which is in any way recuper-
ative to his mental or physical being. He
has never been out of hearing of the noises
of the city or out of range of its lights.
Every night he has slept in the polluted air
of the city, and in the morning has looked
out on the grey sidewalks which he sees all
day long. What does such 2 man know of
the exhilarating, refreshing and blood-
quickening experience of opening the shut-
ters of his chamber window upon a lands-
cape of space and sunshine ? And what is
far worse, what do his wife and children
know of such a blessing 7 Yet, he deludes
himself into the belief that he must live in
the city so as to be ‘in touch with things.’

« If you ask him what those ‘things’ are
you invariably discover that they are of a
business nature, either strictly business or
some social convention which he feels has
a bearing on his business. But it is always
business, business !
under this pressure rarely does his best
work, although he fully believes that he is
doing it. But he cannot be giving out the
best, because he does not allow the best to
get within him."”’

Now, a man living

HOW GERMAN BEET SUGAR IS
SOLD.

More than go per cent. of the 400 beet-
sugar factories of Germany, according toan
exchange, are united in a sugar trust for
the purpose of marketing their product.
The association not only fixes prices, but
pays for experiments conducted for the gen-
eral good. This is not a trust after the la-
test American fashion of concentrating all
the factories under one ownership. Under
the German laws this is not necessary. The
association works in harmony with the Gov-
ernment, the object being to make sugar at
the least possible cost and sell at the high-
est possible price. The most of the German
output is exported. Great efforts are made
to improve the processes of manufacture,
and a good factory is expected not to lose
more than 1 per cent. of the sugar content

of the beet, as shown by laboratory tests.
The Germans are expecting more strenuous
competition than ever when the Cuban
planters get once more squarely on their
feet, and are bending every effort to devise
ways for making sugar from beets as cheaply
as it can be produced from cane. They
believe that they will succeed.

PRESERVATION OF EGGS.

UGGESTIONS are from time to time
being made in regard to the preser-
vation of eggs. The experimental

station of Dakota has been experimenting,
and it has recently issued a bulletin in regard
to the matter. The bulletin reads as follows:

““ Some of the water glass on the market
is of a very inferior quality, is strongly alka-
line from the presence of free soda or potash,
and in such the eggs will not keep well.
They soon take on a disagreeable odor and
flavor. Again, some of the water glass is
very thin, and in such cases the proportion
used should be somewhat larger. None who
have tried the method, following the instruc-
tions given, report a failure.

“ The station quotes the following from
one letter commenting on the experiment :
*1 put down three barrels—nearly 300
dozen. Barrels Nos. 1 and 2 were strictly
fresh eggs when put down and came out in
very good condition at the end of four
months. Barrel No. 3 was filled with store
eggs, but supposed to be fresh-laid eggs,
and when put under the tester, appeared to
be all right. They came out with a dis-
agreeable odor, and the liquor was also
spoiled—all caused by stale eggs, I suppose.
This system of preserving could be used on
a large scale, if it was possible to get per
fectly fresh eggs, but our method of testing
is so crude and unreliable that it is impos-
sible to depend upon it.’

« The general tenor of all reports thus far
received agrees with the above. By this
method of preserving eggs, when the water
glass is drawn off, and water run through,
the eggs are left uniformly clean and with
no discoloration of the shell. Many ex-
periments have been made with other means
of preserving eggs, but none have proved
so uniformly satisfactory. If the eggs are
coated with vaseline they will keep for some
time, but such eggs are disagreeable for
handling."”’

GIVE THEM PUBLICITY.

Josh Billings said that the best time to set
a hen was when the hen was ready. Has
it ever occurred to you that there are any
number of people in this great country who

are ready to buy your goods, if you will
only let them know where they may be had
and what attractive merits they possess '—
Interstate Grocer.

FOR SALE BY TENDER.

The undersigned having accepted a position with The
Good Roads Machinery Co., of Hamilton, has decided to
offer his general store business and property in the village
of Grand Valley for sale by tender.

1t consists of the following . Steck of dry goods, boots
and shoes, groceries, crockery, ready-made clothing, etc.—
$6,000 in all. Two-storey biick building containing store
20 x 72 feet, well lighted and heated. Hall above same
size as store, and driveway, with three rooms above. This
could be converted into a store, as a lane from back street
to store will answer the purpose.

Also, store and dwelling on Main street, 24 x 36 feet.

Also, house and two lots on Crozier street, in the village
of Grand Valley. House 22 x 26 feet,and has a kitchen
18 x 24 feet ; heated by furnace, and has bathroom with
hot and cold water attachments.

This is a rare chance for anyone to secure a gocd
running business and property in the thriving village of
Grand Valley. This village has one of the best grain and
cattle markets in the Dominion. There are one chartered
and two private banks, three hotels, and the village is in
the midst of a fine farming section.

Tenders received for the whole, or each block separately.

JOHN ROBINSON,
BOX 44.. GRAND VALLEY, ONT.

The Cyclone Fruit
Cleaner ana Dresser
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is built entirely of metal and is the most efficient,
durable and yet simple fruit cleaner ever invented.

It will clean over 1,000 lbs. of currants per hour
and leave the fruit with the natural bloom revived,
the skins uninjured and apparently of a higher
grade than before, ready for immediate packing or
using in any form required.

Sole owners and patentees for Canada,

NICHOLSON & BROCK,

TORONTO, o by - CANADA.
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WALL PAPERS

e WATSON, FOSTER (-3

1901 LINE

IS STILL COMPLETE IN EVERY GRADE, STYLE AND
EFFECT NECESSARY TO A WELL -APPOINTED WALL
PAPER BUSINESS.

NO COMPETITION, DOMESTIC OR FOREIGN, HAS IN-
I'LUENCED OUR ABILITY TO MEET OUR MOST EXACTING
CUSTOMER'’S NEEDS IN ALIL THAT IS GOOD IN APPLIED
ART AND DECORATIVE EFFECT IN WALL PAPERS.

OUR GOODS RETURN \ PROFIT WHEN SOLD. AND CON-
TINUE AN ADVERTISEMENT WHEN HUNG.

THEY HAVE MADE OUR BUSINESS \ SUCCESS—THEY
WILL MAKE YOURS.

THE WATSON, FOSTER GO, LIMITED

MONTREAL.
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Ogilvie’s

Hungarian

Ogilvie’s

All Bakers and Grocers handling

this Flour exclusively are making

Glenora“" Superior Quaﬁty

Always Good

BUSINESS CHANGES.

DIFFICULTIES, ASSIGNMENTS, COMPROMISES.

SSIGNMENT has been demanded of

A Barrett & Connell, grocers and

liquor dealers, Montreal. The
demand will b contested.

The stock of M. Elliott & Co., grocers,
Montreal, is under seizure.

Hodges & Co., grocers, Winnipeg, Man.,
are offering 25c. on the dollar.

J. T. Kanady, confectioner, Windsor,
Ont., has assigned to John Scott.

J. L. Langlais, general merchant, Amqui,
Que., is offering 25c. on the dollar.

l.arue & Pickard, general merchants,
Edmonton, N.W.T., are embarrassed.

Wm. M. larl, general merchant, Bear
Island, N.B., has assigned to the sheriff.

J. E. McGlashing, general merchant,
Bayfield, N.B., is offering 4oc. on the dol-
lar.

The stock of Sears & Co., grocers, Anti-
gonish, N. S., has been levied under
execution.

The sheriff is in possession of the stock of
S. Dominick & Co., cigar dealers, etc ,
Rossland, B.C.

Maud Watson, general merchant and
sawmiller, Kinmount, Ont., has assigned
to J. H. Sootheran.

Joseph Asselin, jr., grocer, Montreal, has
assigned, and C. I’. Herbert has been ap-
pointed provisional guardian.

Charles T. Tremblay, general merchant
and cheese manufacturer, l.es Eboulements,
(Jue., is offering soc. on the dollar, cash.

). Tremblay, general merchant, Pointe-
a-Pic, (ue., has assigned, and a meeting to

appoint a curator has been called for
October 12.

John Tobin & Co., Limited, general
merchants and tea importers, Halifax and
Vancouver, have assigned to Robert Martin.

PARTNERSHIPS FORMED AND DISSOLVED

Capstick & Birch, general merchants,
Dorchester Station, Ont., have dissolved,
John H. Birch continuing.

D. A. Simpson, general merchant, of
Wardsville, Ont., has admitted Edward
Hacker, under the style of Simpson &
Hacker.

Mills & Hicks, wholesale dealers in teas
and fancy groceries, Winnipeg, have dis-
solved, and their business will be contin-
ued by James N. Hicks and W. Hicks.

SALES MADE AND PENDING.

T. A. Rivet, grocer, Montreal, has sold
out,

J. L. Bernier, grocer, Montreal, has sold
his stock.

T. Desroches & Co., grocers, Montreal,
have sold out.

W. M. York, provision dealer, Toronto,
is advertising his business for sale.

The assets of J. O. Clermont & Co.,
grocers, Montreal, have been sold.

The assets of I. Trudel & Co., grocers,
Montreal, are to be sold on October 17.

R. |. Miller, general merchant, Eady,
Ont., is advertising his business for sale.

The assets of W. J. Inglee, grocer, etc.,
Aylmer, Que., areto be sold on October 17.

The assets of Joseph Pepin, general
merchant, St. Albert, Ont., are advertised
for sale.

The stock of A. L. Brun, general mer-
chant, Sayabec, (Que., has been sold at
51c. on the dollar.

The stock of Joseph Pelletier, general
merchant, St. Samuel de Gayhurst, Que.,
has been sold at 14 c. on the dollar,

CHANGES.

George Sutton, grocer, etc., Goderich,
Ont., is closing out.

W. T. Bunt, general merchant, Centralia,

Ont., has sold out to E. Colwill.
Chas. E. Turner has bought out John

Deal & Son, grocers, Vancouver.

John Mains, grocer, Winnipeg, has been
succeeded by J. A. C. Blackwood.

James Canning, general merchant, Kip-
pen, Ont., has sold out to D, Hay.

R. W. Ballock, general merchant, Centre-
ville, N.B., is closing up his business.

Angelina Corbeil, general merchant, St.
Malo, Man., has sold out to Miss Cote.

A. Sharp & Co., general merchants,
Cypress River, Man., are giving up business.
C. F. Boardman, baker and confectioner,
Roland, Man., has sold out to D. McKenzie.

W. ]. Sparkman, grocer, St. Thomas,
Ont., has sold out to W. H. Wiles, Listowel,
Ont.

Duncan Bros., general merchants, Oil
City, Ont., have been succeeded by W. C,
Curtis,

John Hannah, general merchant, Wing-
ham, Ont., has been succeeded by Mary L.
Hannah.

Mrs. Daniel Lacey has registered as pro-
prietress of ]J. H. Howard & Co., grocers,
Montreal.

Gaspard Deserres has registered as pro-
prietor of Chas. Langlois & Co., provision
dealers, Montreal.

Mrs. P. Vandelac has registered as pro-
prietress of P. Vandelac & Co., provision
and fruit dealers, Montreal.

DEATHS.

H. L. Moore, crockery and tea dealer,
St. John, N.B., is dead.

—THR DEMAND FOR—:

ik

is rapidly increasing, and grocers will find them Seaneo
“easy sellers.”

REG!

They are largely advertised and are giving

perfect satisfaction.

WRITE US FOR PRICE LIST.

THE BRANTFORD PACKING CO., Limited,

“BACON

BRANTFORD, ONT.
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| “Where
the Shoe
Pinches.”

You remember the old saying,
“If the shoe fits put it on.” Exception has been taken to some of the statements we
make in our advertising. It has been said that we claim too much for our Flavoring
Extracts—that we could not produce facts to verify our remarks. And right here we
throw the gauntlet down. '

We pay too much money for our advertising space to be over bold in using it.
We'll not cover up lean value with fat type. We'll be truthful or we’ll not talk at all.

Again, we say,

Jonas’
Flavoring Extracts

are absolutely pure. Because
they are pure, they are rich, and, because they are the coneentracted Extracts of
the fruits, flowers and spices that they represent, they are very, very strong.

Because they are strong they are economical, and because they are economical
for a woman to use they are safest and surest for you to sell. Their uniformity and
evenness of grade is the same to-day, to morrow, and it will be the same for all the
to-morrows there are to come.

If exception is taken to our remarks, let the * exceptors” come forward. If
the shoe pinches let them put it on.

HENRI JONAS & CO., Mfrs.,
Montreal.
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TRADE IN COUNTRIES OTHER THAN OUR OWN.

TOMOTO0ES IN THE STATES.
T was stated in New York on Saturday
I that the situation in tomatoes is con-
siderably easier,although not materially
lower. The reasons given were that stocks
of old are now being offered more liberally
from second hands, causing buyers to divide
their attention between the old and new.
Said an operator to The New York Journal
of Commerce: ‘“ There is a much easier
teeling noted in the spot situation, due
largely to the offerings of old goods here
from second hands and the fact that the
new goods are not as a whole as good in
quality. The pack for the season is practi-
cally over, and, while returns are not all in,
it is assured that the total for the country is
about the average of other years, except last

season, which was extremely large.”’

TRINIDAD COCOA CROP.

Mail advices of the date of September 13
received from Trinidad say of cocoa that the
anticipated stoppage in picking has not
taken place, and a fair amount is still com-
ing in to market, and, as prospects for the
main picking at the end of the year are at
present very promising, the belief gains
ground that the cocoa crop for 1900 will be
the largest ever gathered in Trinidad.
Weather still continues favorable for grow-
ing crops, all of which are in a promising
condition, and despite the heavy showers of
rain which have fallen.

CALIFORNIAN RAISINS STRONG.

A press despatch from San Francisco
says: ‘‘The raisin market is strong ; sul-
tanas and Thompson seedless are difficult
to obtain ; no prices yet on Pacifics. The
raisin pack is now estimated at 3,500 cars.
Heavy rains yesterday did no damage.
Sellers are backward in offering stock, be-
lieving that the association will advance
prices to-morrow."’

THE UNITED STATES CANNED GOODS PACK.

At this date the canned goods packing ot
igoo 1s practically over, so far as fruits and
vegetables are concerned, and we begin to
feel the first advance of malarious Fall
temperatures. About this time of the year
there occurs annually a sort of final deter-
mination as to where the bulk of the sup-
plies will locate and who will control them.
Uusually at this season, either by force of
habit or some kind of agreement, the
jobbing fraternity appear anxious to get
control of at least one of the great staples,
and there are very clear indications at
present that an effort of that kind is pro-
gressing. Last year, it will be remembered,
they succeeded in almost entirely owning
and controling the tomato pack, and it

really looked as if they had a big bonanza.
But they make a mistake somewhere in
their calculations that they would have
heavy supplies of the rosy vegetables in tin
on hand in their warehouses in the Spring.
It seems to be a fact that some of them
have not yet become convinced that those
tomatoes are not in existence, that their
estimate of the pack and the holdings
throughout the country were never as great
as they believed. There is, of course, to-
day indisputable proof that tomatoes are
short in supply even for current wants, and
that the price has advanced and 1s advanc-
ing because of that condition of the market.
—The Trade, Baltimore, Md.

CURRANTS IN ENGLAND.

The fourth cargo of currants since the
commencement of the season, comprising
about 600 tons of both old and new fruit,
has arrived, but hardly any samples are yet
on show. The fruit brought by this steamer
is mostly sold to arrive, but is, of course,
open for resale at the enhanced prices which
now prevail. No further cargo of impor-
tance can arrive in London for at least a
fortnight. The market during the week
has been extremely active, and most kinds
of currants show a further advance. This
is more particularly so as regards Vostizza,
most of the parcels already sold having
been again turned over at a profit of from
5s to (in some cases) 10s. per cwt. The
quantity of currants consigned to English
markets unsold is this year phenomenally
small, even when compared with the very

small total shipments, and dealers have
found it necessary to buy all quantities in
Greece for shipment in order to supply
their requirements. This condition of things
seems likely to continue, as growers are
holding back their fruit with great determin-
ation. Some Greek merchants, who should
be in a good position to discover the true
state of affairs, estimate that the total quan-
tity of currants remaining in Greece at the
close of the present month will amount to
less than 20,000 tons as against an average
of 120,000 tons to 140,000 tons in the last
few years. In spite of the heavy business
which was done from the beginning of June
up to the time of the first arrivals of the new
crop, duty paid clearances continue to be on
an important scale, and, if the present
volume of distributive business should con-
tinue for many weeks longer, it would seem
that the period of unusual scarcity antici-
pated by some of the prophets may be
nearer than has been hitherto imagined.—
Produce Markets’ Review, September 22.

OREGON PRUNE HARVEST.

A despatch from Los Angeles, California,
says: ‘‘The prune driers are rapidly
finishing their work in the vicinity of Rose-
burg, Ore., having had a fine season’s run.
The Fallenbergs are very large and are
selling rapidly. One grower has disposed
of his entire crop, 20,000 lb., at 4%c. net,
ungraded. There will be about 130 to 150
carloads of prunes in Oregon this year.

Although the crop is short, the prunes are
large, running 30’s to 40’sand 40’s to 50’s,
and are of good quality. The majority of
the prunes are out of the hands of the grow-
ers, but few sales have been made in the
East of Europe as yet.

POPULARITY

is the proof of merit, and no brand has
ever achieved popularity so quickly as

EMPIRE

SMOKING TOBACCO

In 5, 10 and 15c. Plugs.

EMPIRE costs you only 36 cents,
and pays a good profit.

EMPIRE 1is well advertised.
EMPIRE ip selling well in al-

Made by

coseamezena: [HE EMPIRE TOBAGCO CO.

to Dawson City.

EMPIRE is A BIG PLUG FOR
LITTLE MONEY.

LIMITED

MONTREAL, QUE.
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Curious

Why ?

It certainly 1s curious that your

customers should be willing to buy an un-
known brand of Mustard,
cally the same price they can buy

when at practi-

KEEN’S

KEEN’S MUSTARD, in the dining

room, brings out the flavor of the meat.

KEEN’S MUSTARD,
room, brings healing and comfort to the

afflicted.

in the sick

PEOPLE WHO WANT THE BEST
CANNOT AFFORD TO USE ANYTHING BUT THE BEST.

Qctober 11, wb"

Quotations for proprietary articles, b
etc., are supplied by the manufacture
agents, who alone are responsible for théir
accuracy. The editors do not supervise them.
If a change is made, either an advance or de-
cline, it is referred to in the market reports
a8 & matcer of news, whether manufacturers

P.G. FRENCH BLACKING
per gross
84 00

ver gross
No. 2—Y gross boxes ..
No. 4—% gross boxes

BAKING POWDER. No. 5—Y% gross boxes

HENRI JONAS & Co.

Slze 1,in2 lnd 4 doz boxes
* 10 4

s i v
Pound tins : doz o case = Keen' ; leotord T

o. .
Reckitt’s Square Blue, 12-1b. box..
Reckitt's Square Blue, 5 box lots. .

BLACEK LEAD.

Reckitt's, per box

Box contains either 1 gro., 1 oz.
ize; Y, gro., 2 0z. or % gro. 4 oz.
OORN BROOMS

BOECKH BROS & CO!
Bnn.xboo Ha‘ndlea. A, : stri
‘ ‘ tri

W. H. GILLARD & CO
1b. tins,3doz.in JSage......
b tins, 3 ~

IMPERIAL BAEING POWDEK.
doz. net
435

MAGIC BAKING POWDER.

PEEK, FREAN & Co.
Metropolitan mixed

ns 36¢.
. 8mall binsss 10 perdoz
CARR & CO., LIMITED.
Frnnk Magor & Co., Agents.

b i N s
-1

JERSEY OREAM BAKING POWDER

14 size, 5 doz. in case
li'z'e. ; doz.v. in case ...

F Tins for Xmas
and other lines on application.

CANNED GOODS. Chcolate— per ib
I Caraccas, ‘/. 8, 6- lb boxes ........ 0 42
MUSHROOMS. Vanilla, ¢l ..................... 0 42
HENRI JONAS & Co. ‘‘Gold Medal "' Sweet, %'s, 6 Ib.bxs. 0 29
M b Ri 1 $14 75 Pure, unsweetened, V,s, 61b. bxs. 0 42
O Cholos Pk, ‘1750  Fe.Dlamond” i 141b. bas. 024
3 7 50 i 18t choice Lenoir ...... 18 50 Fry's Monogram. 74’8, 141b. bxe. 0 24
8 25 2 extra Lenoir........... 20 00 Cocoa— er doe
Per case, 100 tine. Concequnted ‘/. 8,1 doz. Iu box. 2 40
x l. . 450
FRENCH PEAS--DELORY'S. . 11 ) . 8125
HENRI JONAS & Co Hon mupaLhic. 1/. a 141b. boxes. .
e ; e bs. 12 1b. boxes
e NG T - s 10 50 JOHN P. lm’r'r & CO.'8.
1% Fins.. 12 50 R. 8. Mclndoe Agent, Toronto.
R 14 00 Mott's Broma perlh. 0 30
Tres fins 15 00 Mott’s Prepared Cocoa.. 028
Rxtra fina 16 50 5035 gomigpattglc CO(E“(/ u)) ..... g 32
" % ott's Breakfast Cocoa (in tins 3 40
Surextrafiog ... ic issiiiieeieny 18 00 Mott's No. 1 Chocolate. .. ... 0 50
FRENCH SARDINES. Mott's Breakfast Chocolate . 028
Hanrilovicoo Mott's Caraccas Chocolate. . 0 40
s - ¢ Mott's Diamond Chocolate, . 023
l/ Trefavennes 59 00 Mott's French-Can. Chocolate.. . 018
Rollan: 950 16 00 Mott's Navy or Cooking Chocolate. .. 0 28
) Delory. .... 1050 Mott's Cocoa Nibbs 035
4 Club Al s 11 50 nvﬁotti.ﬁ Cé)cloz Shells. . . 005
anilla Sticks, per groi 200 1=0:90
OHOCOLATES & 000035- Mott's Confectionery Chocolate. 0 31 0 43

Epps's cocoa, case of 14 lbs., perlb.. 0 35 Mott'sSweet Chocolate Liquors. 0 19 0 30
Smaller quantities................ 0 37% " cov:AsogocoA iAbND CHOCOLATE Co.
x yglen c 08, tins, per doz.. §3 75
CADDURE S Cocoa Essence, Vy’lb tins, per doz. .. ‘2 25
Frank Magor & Co., Agents. per doz ]B)oluble mt. NID b‘ilﬂk perlb . 020
(locoa essence, 3 oz. packages........ $1 65 iamon ocolate, 1b. boxes. 025
Mexican chocolate, 1% and % Ib. pkge. 040 Royal Navy Chocolate, 12 Ib. boxes. 0 30
Rock Chocolate, loose 0 40 Mexican VanillaChocolate, 121b. bxs 35
" “ -Ib. ¢ i OCHERNE
Nibs, 11-1b. tins vevs... 0351 lmperial- Large size jars, per doz $8 25
TODHUNTER, MITOHELL & CO.'S. g‘;‘:}r:’;gﬁ}:’fm. ;ig
Chocolate— per ib. Individual size jars..... 100
French, %'s—6 and 12 1bs........ 030 Imperial Holder—Large size . 18 00
Oaraccas, %'s—8 nnd 12 Ibs...... 035 edium size.......... 15 00
Premium, %' 2 lbs 0 30 8mall size..... ..... 12 00
Sante, % 's—8 .nd 12 ]bg 036 Paragon—Large size, p(r doz 825
Diamond, %'s—6 and 12 ibs, 022 **" Medium size. 450
Sticks, gross boxes, each ........ 100 Smallsize .. 240
Individual size......... 100
Cocoa— OOFFEK.
Homeopathic, Yf 8, 8 and M lba 0 30 JAMES TURNER & (0. per b
Pearl, .. 035 . 032
London Pearl 12and 18 " .. 023 048
Rock LONELERLL LR - 020
Bulk,in boxes............c...0n... 018 Birdar . ....... 017
Royal Cocoa Essence, pkgs., per doz. 1 40 0ld Dutch Rio..... 0 12%

g S ORI

ABNETS

e




12

FT’HE CANADIAN GROCER

STARCH

BENSON’S PREPARED CORN
BENSON’'S ENAMEL STARCH
EDWARDSBURG SILVER GLOSS

THE

3 Winners.

Works, CARDINAL, ONT.

53 Front street East,

TORONTO.

ESTABLISHED 858

EDWARDSBURG STARCH CO.,

Limited.

164 St. James street
MONTREAL.

DUNN’'S PURE MUSTARDS

GIVE UNBOUNDED SATISFACTION.
The reason is—They are profitable to dealers and satisfying to consumers.

TODHUNTER MITCHELL
Excelsior Blend
Jereey s
Rajah .
0ld Government J
Maracaibo
West India...
Rio, choice

CLOTHES PINS.

BOECKH BROS. & CO.

Clothes Pineg (full count), 5 gross in
...... 0 55 11b. tins ..

case, per case .
4 #eg. packages (12 to a cage) .
§ doz packages (12 to a case).

& 00.'8 2 oz. Flat, Axuhor OXLEROM: o000+ 0 0000

032 % oz. Square ...........

pas SR eoned)

02 Boz

g % 4 0z. v glas'a stop extracu 50

018 8 oz @ ves 00

012 2% o0z. Round quintessence exlracu 200
4 oz. Jockey decanters . 350

FOOD.
per doz.

Kubmsuu 8 PnLeuL Buley ‘Alb tins.. 125

“ “
'

22
Grosu. % lb. tine .. 135
- 11b. tins . 225

EXTRACTS. per doz JAMS AND JELLIES.
P.G. FLAVORING EXTRACTS SOUTHWELL'S GOODS.  per doz'

8 oz. Glass SLopper bott....$6 00 Frank Magor & Co., Agents.

4 oz, " . 400 81"“; hlll;rum‘l.df B SO gg
51, + ear Je armala e 1

§ oz Plain bottles ........ 5 00 gyrawherry W. F. Jam. 2 00

4 oz. ' i . 3 00 Raspberry e 200

2% oz (.hlnuelboules .. 200 Apricot g . cive - BBO

2 oz Bottles ........ . 180 Bnchurnnt 2 eses 285

R S G . 120 Other Jams, W. F. .. .. 1556 19

Per gallon..... . 700 Red Currant elly: s v 189S

HENRI JONAE & Co.

. London Extracte ...
0 h
“" “" (
Bpruce essence .
o

. Anchor extracts
“ .

[-X-X-] [-] [-X-}
FRRRRERER

bt 00 M D D b 15 bt et

°©
[

Per pound......... ;

T N

P. G. JELLY POWDER.

Raspberry, strawberry.
orange, lemon, vanilla,
pinenpple. chen-y, calves
foot and glpe fruit,
doz. cases, per doz.

P. G. ICINGS.
Chocolate, 2 doz. cases
$1.25 per doz.
Lewmon, white, pink, canary and Kerneline
2 doz. cases, $1.00 per doz.

T. UPTON & CO.
Raspberry, Strawber:
Pineapple.

, Red Currant,

1-1b. glass jars, 2doz, in case, perdoz $1 05

5-1b. tin pails, 8 pml..s in crnt,e, per lb

7-1b. woo J)mlz
14-1b WO0O! pnils per lb ......

LICORICE.
YOUNG & SMYLIE'S LIST.

5-1b. boxes, wood or pa r. psr
Flncy boxel (36 or 50 st
‘Ringed "

r box..
5 1b. boxes, per Kf -

“*Acme’’ Pellets, 5 1b. cans
"Acme 4

CAnB, POr CAN .....vvvsvnns

Llcorloo Lp:zengu. 5“1‘: zhnjm

5 Pumy Lloorioo, 200 ltioh
100 sticks
Dulce, large centsticks, 100 in

GILLETT’'S POWDER
4 doz. in case ....

COLMAN'S OR EEEN'S

D. S.“F.. ‘/y;t;br.lm, per doz
Ib, tins, **

Pelleu. fancy soxu l40)

BAYLE'S PBEPABRD ILSTABDS
Jnn 1-1b.
Horseradish .. ...... per oz
English S8andwich..

Mustard (with fine herbs) o

0
Packed in our self-sealing half nnd one-pound Case of 5'0‘ up)kzl (containing

jars, two dozen in a case.

English S8andwich Mustard, Mustard (with

e herbsH If 10-gal 5-gal. 1-gal.
8| gal. -gal. -gal

Bbls.  Bpl.  Kegs. Kegs. Jugs.

0 87: 50c. Sbe. 60c. 65¢c. 70c.
...... 0 0912 JONAS' FRENCH MUSTARDS.
0 07%4 HENRI JONAS & Co. Per gross,
PODY SR, . ccoaassvssssss $7 50
%mperin}, inedlum
mperial, large........
Ib.... $0 40  Tumblers............
125 Mugs....
040  Pint jars . e
200 Quartjars ..................
150 MINCE MEAT
2 00 Wet.hey s Condensed, per gross, net $)2 (0
"""" 175 per case of 3 doz., net.. 300
150 ORANGE HABI(AI.ADE.
1 45 T. UPTON & CO.
- 073  1Ib. glass 2 doz. case, per doz $1 05
ox... 075  7.]b, pails pails in crate, per b . 007
ED LYE. PlCKLES---STEPHENS’
...... A.P. TIPPET & CO. AGENTS.
. Patent stoppers (pints), per doz. .... 2 30
Corked 53 (pints), pel. A ]

SODA .—cow BRAND
NDWIGHT' S/ Case of 1 lbs. (con-
= S ulnlng 80 pkgs.), .
. r box ?8
ot 5{ bs. (con

taining 120 pkgs.)
perbog &‘

ars Oase of liu and zz

7% lbl (oonulnln
175 1 1bs. an 5{
17 packages) per box,

W
pkgs), pe:

box,

RECKITT

S DBlue and Black Lead !

(ALWAYS GIVE YOUR
(CUSTOMERS SATISFACTION
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CANADlAN ADVERTISING is best done by THE
E. DESBARATS ADVERTISING AGENCY.
MONTREAL.

66 (2 o 99
Daisy Fruit
is a great seller. Itis a good Fruit Biscuit
at a low price. You should have a barrel
at least. Samples and prices on application.
THE HOME CAKE CO
GUELPH, ONT.

~ NOW READY

the new price list of

WOODENWARE.

manufactured by

|
The Wm. Cane & Sons Mfg. Co’y, |‘
\

Limited.
Newmarket, Ont.

WRITE FOR IT

Boeckh Bros. & company

TORONTO, ONT.

Bread-Baking Customers.

. It any of your customers bake their own bread or
cakes, don't fail to sell them a package of

DWIGHT'S
COW BRAND SODA

Its strength, its purity, and its cleanliness recom-
mend it to all who try it.

* John Dwight & Co., Toronto and Montreal.

AT RIGHT PRICES.

. . A Victoria, B.C. Hulifmf, 3!: 'SL\}I;TH‘ N.B. Quebec, P.Q.
OUR SPECIALTIES! Francy Bananas.
3 e 40 oo

“  LEMONS ..« ORANGES.

“  PINEAPPLES.

Wholesale Fruits,

HUGH WALKER & SON

- GUELPH, ONT.

GRIMBILE'S "."
Six 60LD Medals W7 T INT I E G AR

GRIMBLE & CO., Limited, London, N.W., Eng.

Soap

“IMPERIAL™
“SNOW”
Twin Cakes.
NOW IN STORE.
Perkins, Ince & Co., - Toronto.

BUSINESS
NEWS

of any kind that is of value to business men
supplied by our Bureau. We can give you
market quotations from any town in Can-
ada, reports from the city markets, stock
quotations, etc. You can get commercial

news from any Canadian paper through us.

Write us, giving us particulars of what
you want and where you want it from, and
we will quote you prices by return.

“Chgpmgs from any Canadian paper on

any subject

CANNDIAN PRESS CLIPPING BUREAL

5056 Board of Trade Bldg., MONTREAL, QUE.
Telephone Main 1255.

28 Front. 8t. West, Toronto. Telephone 2148.

Every grocer should keep it.

WHEAT MARROW

SATISFYING FULLY, RECUPERATING QUICKLY,
DIGESTING EASILY.
The best properties of Choice Winter Wheat are given in this article.
You can recommend it to your customers
and the first package will insure their buying it from you regularly.

Manufactured by

WM. MACK, Proprietor

THE EXPRESS ROLLER MILLS

CORNWALL, ONT.

pERSONS addressing advertisers

will kindly mention having
seen their advertisement in The
Canadian Grocer.

ARE YOU USING OUR— a4

==—=== Cold Blast
or Jubilee
Globes

Aetna or
Quaker Flint
Chimneys ?

Give them a Trial.

THE SYDENHAM GLASS CO,,

of WALLACEBURG, Limited.

The BES'T lines of

Grain  Root Baskets
Clothes Baskets
Fruit Baskets
Butcher Baskets

can be secured from
OAKVILLE BASKET (O.,
Oakville, Ont.,

We would be pleased to hear from youif in
rieed of any of the above kinds of baskets.

it
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GILLARD'S PICKLE

IS SOLD BY ALL WHOLESALE GROCERS IN CANADA.

Manufactured from the choicest vegetables and finest English pickling vinegar, it stands to-day THE
FINEST PICKLE IN THE WORLD. 12 Gold Medals have been awarded for superior excellence.

GILLARD’S PICKLE cucor: e GILLARD’S SAUCE e

5-Case Lots and over . $3.20 Per Dozen. 5-Dozen Lots and over - $1.40 Per Dozen.
Less Quantity, - - - - 3.30 i Less Quantity - - - - 1.50 3

GILLARD & CO., vimites,”“The Vintry Works,”” Walthamstow, London, Eng.

o’

PUB.E—!O lb boxea 1- lbl a({)k g 8’71
OXi
S8 / . For puddlngl, custards, eto.
- - g
3 OBWEGO 40-1b. boxes, 1-1b.
5% EF gmelin cOBN STAROR. | **pachazer i 0 07%
8:FEs INTARIO) 38.1b. to 45-Ib. boxes,
21222 N e vt v N ) 3TARCH 6 bundles ............ 0 08
8ic B2 ’ . s STAROCH IN | Silver Gloss.. 0 07%
g gas 3ARRELS [ Pure 0 06%
s:3 T BEE STARCH.
3: 8= A4S, BLBROR B oo ievsiusissssssnvone £5.00
25 f’ ¥ Cases, 32 pkgs. WB...covoscinssocass 2.50 = } 035
L. Packages 1Cz. each. ' 301- bl SRS Bl o
e R e a e SRR e
3 .0 §
@ B = No. 4—3 dozen in case, per grose . ¢ 8L TEAS.
2 8.5 % 6—3 dozen in case .. 840 i
S .35 LUDELLA OEYLON, 1's
;5:- gg E: 2 STARCH. SALADA CEYLON aND Y%’s PEas.
a SO
=B aRE®GS EDWARDSBURG BTARCH 00., LTL. Wholesale. Retail el
H< c c 3 5
2 B EsE® Laundry Starches— Brown Label, ln 02 02 g’nﬁﬁ %:g:%: : g }95’: e
< Brpes No.1 White or Blue, 4- 1b. cnnom 0 gg{ Green Label b nn i o g gg Orange Label, I's and ‘021 030
g =& Ak Do.1 oth, / di Brown Label, 1's and . 028 0 40
= = O Canada Laundry ................ Blue Label, 1, %8, %8 and s... 0 30 040 pr Tabel %'s T 080 040
ohves i Bilver Gloss, 6- lb draw-lid boxes 0 Red Label, 1s and /z! 03 050 Green Label, 1's and '1&'. 035 050
(:loriola Soap, per gross............. 12 00 Silver Glosg, 6-1b. tin canisters... 0 0 Gold Lnbel 1%8... 0 60 Red Label 'V'n ...... 0 40 0 60
Straw Hat Polish, per gross ........ 10 20 Edwaédf'g SiGll'er G}oagl 1-lb. pkﬂ g gg v /2Biiiiiiens
Kegs i'ver loss, large crysta TOBACCO.
sTovE roLIsH. Pl Ll i o Capon
Benson's Enamel, per box.... 300 1 and % Ib. lead THE EMPIRE TOBACCO 00., LIMITED.

packages, black g. o king— Empire, 38, 4% and 95 036
or mixed. Boyn‘l Onk.%x 3, Solace, 88.. 052

Culinary Starch—

Benson & Co.’s Prep. Corn... Something G0Od, TBevervrarerrnnnen 053
Canada Pure Corn Chewing — Currency, 13% oz. bars,
abiity 80 tov _ Black Label, 1ib., retai st %c...... 019 e 0 39
c\wnmss s prepa - Rice Starch— B e cm e D 020 Currency, 6s and 108 ... .. 039
ralon 1S truly unrivalled. Edwardsburg No.1 white,1-lb.cart. 0 09  Blue Label, retail at 30c.. 022 0ld Fox, Narrow 108 044
Edwardsburg No. 1 White or g;%ehlﬂlebe 2 & . gnowsll’xoe. 10% ?lzbbnru. apa.c;%a 88 g ::
8 Blue, 4-1b. I IR e ST 0 07% nowshoe, pound bars, space
o a6 % b P:r::: - i s (Qrﬁzf It;tlbel retail -tggg g;g Snowshoe, 234, 68 ........oouiinnn 0 44
181ng Sun, 6-0z. cakes, -grose DXE8. . g ’ >0 B8, & 2 B0 cecececcne
Rising Sun, 3-0z. cakes, gross bxs .... 4 50 KINGENORD S OSWEGO STABOH. OROWN BRAND WOODENWARE.
S g“}e' = ‘“Z‘",/V‘ “’°“bb°‘°‘ L Wholesale Retail BOECKH BROB. & COMPANY.
D T S I boxon. Red Label, L1b. and 3'..... 035 050 Washboards Leader Globe. I 55
Blue Label, 1-1b. nnd AR 028 040 Improved Globe. 165
== Green Label, 1-1b. 0135 “ Sta lo 180
- \\wlr,, A%, Green Label, %'s.. 025 o Bolid Back Globe .. 190
i — Tapan.l's........ 025 e Jubilee (perforated! 210
. " Crown....... 145

‘* SNELLINGS PATENT.' F.o.b. Toronto.
7 Engli-h Break-

= /\\\4 fast Hopped Tea, Matches, Kodak. per case (27(0's' 9

. Plr[,,, 29c.: retail, 4Cc. boxes t ) packages, 4) packages to
' HOP_4I TEA

J A. Waddgl“l & Co., OBBB. .- sanss seosstpessseares 330
agents, Toronto. - -

/ Samples on appli- YEA T.

= cation.

40-1b. boxes, 1-1b. pkgs., U Us
SILVER< 6-1b. boxes, sliding covers
GLOSS (12-1b. boxes each crate) 0 08

LICORICE

We manufacture everything in the Licorice line carried by the Gro-
cery, Drug and Confectionery trades. We might mention—Y. & S. Stick
Licorice, plain and corrugated ; Acme Licorice Pellets; Y. & S. Licorice
Lozenges, in cans or glass jars; A B C Blocks; Purity & Dulce Brand one
cent sticks ; Bundled Licorice Root; Small Cigars, 300 to box, etc. In PLiI-
ABLE Llcomcn, Triple Tunnel Tubes, Mint Puff-Straps, Navy Plugs and
Golf-Sticks 100 to box ; Blow Pipes 200 and 300 to box; Manhattan
Wafers, 2% lb. boxes. Write for illustrated catalogue.

sowrres,sotosox ~ YOUNG & ST1YLIE

Styled, TRIPLETS. Established 1945. BROOKLYN, N.V.

Royal yeast, 3 doz. §c.-pkgs. in case...







| toxen—T$ |

weNeNONORONOR®
N

THE CANADIAN GROCER

Lamps and
Lamp Goods

We have a better line than
ever of good goods at a fair price.

WETHEY’S

CONDENSED MINCE MEAT

HAS A DELICACY

OF FLAVOR

ALL ITS OWN,

You get value for every dol-| TO HAVE A THOROUGHLY UP-TO-

lar's worth you buy from us.

DATE STOCK, YOU MUST ALWAYS
HAVE A GOOD SUPPLY OF THIS
MINCE MEAT ON HAND.

Write for Prices, lllustrations, etc. ARE YOU SELLING IT?

(zowans, Kent

IF NOT, START NOW.

& CO. TORONTO and J. H. WETHEY,

WINNIPEG.. .

Sole Manufacturer

ST. CATHARINES, ONT.

Crosse & Blackwell, vimited

LLY TABLETS = SOUP TABLETS

LATELY ADDED TO OUR LIST. HAVE YOU ORDERED ?

C. E. COLSON & SON,

<« _MONTREAL.

HAS. F. CLARK, President. - JARED CHITTENDEN Treasurer.

...ESTABLISHED 1849...

BRADSTREET’'S

Capital and Surplus, $1,500,000. Offices Throughout the Civilized World.
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.8.A.

THE BRADSTREET COMPANV gathers information that reflects the financial condition and the
controlling circumsta, seeker of mercantile credit. Its business may be defined as of the merchants
by the merchants, f( In pr ycuring, verifying and promulgating information. no effort is spared, a.nd
no reasonable expe great, that the results may justify its claim as an authority on all matters
le credit. Itsoffices and connections have been steadily extended, and it
le persons throughout the civilized world.

e furnished, and are available only by reputable wholesale, jobbing and
hiv and “orth) financial. fiduciary and business oorpomlons Specific

affecting commercial affair
furnishes information conc:

Subscriptions are based on th
manufacturing concerns, and by r L

terms may be obtained by addre s g tl he ¢ upany at any of its offices. Correspondence Invited.
2 —~QOFFICES IN CANADA
HALIFAX, N.S. uA\m 1 ON, ONT. LONDON, ONT. MONTREAL, QUE.
OCTTAWA, ONT. QU QL l< ST. JOHN, N.B. TORONTO, ONT.
VANCOUVER B.C. VICI‘UI IA B.C. WINNIPEG, MAN,

THOS. C. IRVING, Gen, Man, Western Canada, Toronto. JOHN A, FULTON, Gen. Man, Eastern Canada, Montreal.

OAKEY 8 Th;gsiﬁlgx? lzﬁf‘é%:tg::»

KNIFE POLISH

JOHN OAKEY & SONS, LIMITED

MANUFACTURERS OF

Emery, Black Lead, Emery, Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, England,

Agent:

JOHN FORMAN, 644 Craig Street
MONTEEAL
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