
-ÿ». ■
#*!> *.. lîl*S9t ^lSümSme JUS 'ï zLLzi»Sz - _.

.j »‘ ..."•'S-iSF-^L-i- ' -• ■ ...fcj ...... Jpi* ! .m. • ' :-"Z ■■»'■ ■ »-. ; *. . |j ■-»».<. ... 2yiw s ia*Ti‘JÉSfeï-- T* . *-f'k<rj5i*v ' 4P|&.'-:.» =.;>• - >•» .MS&dF ---• ‘ i f-'X.- —

CIRCULATES EVERYWHERE IN CANADA
Also in Qreet Britain, United States, West Indies, South Africa and Australia.

Canadian Grocer
A Weekly Newspaper Devoted to the Grocery, Fruit( Provision, 

Canned Goods and Foodstuffs Trades of Canada.
Office of Publication 10 Front Street East, Toronto.

VOL. XXI. MONTREAL, TORONTO, WINNIPEG, JULY 26, 1007. NO. 30.

“ Comparisons are odious Don Quixote

This is eminently true as regards goods 
of such high and tried merit as

Keen’» Oxford Blue
You can’t compare Keen’s Blue to any other 
—it isn’t fair to Keen’s

Buy the incomparable Blue—Keen’s 
Frank Mogor & Co., 403 St. Paul Street, Agents tor the Dominion Montreal.

Summer Dishes and Desserts

are best prepared with

Benson’s “Prepared Corn
_ (The Original Yellow Package)

For absolute purity of selected corn, perfect hygienic and 
scientific production, ÿ: is the genuine Pure Food.

EDWARPSBURG STARCH CO., Limited
S3 Front

ESTABLISHED 1S6S 
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THE CANADIAN GROCER

Pleasant 
Vacation !

The grocer who goes away on his 
vacation with a comfortable bank account has a pleasant time—and restful. One 
reason why he makes money is because he keeps his stock of goods seasonable. He 
carries what people want at just the time when they want to buy it. There are no 
dull times for him.

Take a vacation, gentlemen, but take it “ feeling tit.” Keep seasonable goods in 
stock and make some money by selling them. Three hints follow for your vacation trade.

Hints for Your Vacation Trade :

“Thistle”
Canned Haddie

Caught, cured and 
canned right at the water’s 
edge. No bone, dirt or 
slime in the “Thistle" 
Brand. Open a can your­
self for the most con­
vincing proof—they are 
all right at all times.
Genuine Haddie only.

Stower’s 
Lime Juice

Cordial
Nothing but pure, 

freshly - squeezed Lime 
Juice and refined loaf 
sugar. No vegetable 
mucus or albumin sub­
stances or impurities in it. 
A delicious, cooling drink, 
all ready to serve with 
the addition of water.

“ Taylor’s” 
Candied and 
Drained Peels

Made in England 
from the best Corsican 
peels only. Prepared from 
finest selected whole fruits 
—not from fruit skins 
from which the essential 
oil has been extracted. 
Highest quality.

Always the same.

All BEST Houses Sell These.

Arthur P. Tippet (EX Co.,
GENERAL AGENTS

Montreal and Toronto
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T / BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

HALIFAX, N.S. NEWFOUNDLAND TORONTO.

'

TORONTO

VANCOUVER.

WINNIPEG.

Import Currants
PACKER

C. CEBONI, 
Patras, Greece

W. H. MILLMAN &8ON8
Wholesale Grocery Brokers

TORONTO
(Continued on page 4.)

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Oerrespondenoe solicited. Established orer 13 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

MANUFACTURERS’ AGENTS
and COMMISSION MERCHANTS 

Importers and exporters. Prompt and 
careful attention to all business. Highest 
Canadian and foreign references. Cable 
address : “ Macnab,” St. John's.

Codes: A, B, C, 5th edition, and private.

T. A. MACNAB & CO

Commission Broker
Correspondence Solicited

P.O. Box 1163, Vancouver, B.C.

A. G. STUART

C. E. JARVIS & CO
Manufacturers’ Agents 

Wholesale Only
Flack Block, Vancouver

A. R. McFarlane Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention

You Don’t Throw Good Money
After Bad when you employ

RICHARD TEW & CO.
to collect your outstanding accounts. You get 

yours—or we get nothing.
23 Scott St. and 28 Front St. East 

TORONTO, ONT.
Established 1890

W. G. Patrick & Co.
Manufacturers’ Agents 

and
Importers

29 Melinda St., Toronto

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.8.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

General Commission Merchant 
MONTREAL

Agencies : “ Royal Crown ” Skinless Codfish.
Canned Salmon—“Lifebuoy,’’ “Otter” and ' Salad. 
Brands. Morris & Co., Fork, Chicago.

ROBERT ALLAN & CO MacLAREN IMPERIAL CHESEE GO.
Limited

AGENCY DEPARTMENT.

Agents for Grocers’ Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

STUART WATSON & CO
Wholesale Commission Brokers end 

Manufacturers’ Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

REGINA
Direct Importer of Pure Ceylon 
green and alack teas of all grades, 
and coffees. Will act as manufac­
turera’ agent in other lines of

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents,
Established 1885.

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER
Manufacturers’ Agents and Wholesale 

Commission Merchants
REGINA, SASK.

Correspondence is solicited from firms wish in ar 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada;
Highest references and financial responsibility.

H. W. MITCHELL
WINNIPEG, MAN.

Cheap for cash, Fruit Cleaning 
Plant with Date Press. In good 
running order.

J.T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal 
TEL. MAIN 778 BOND 28

FOR SALE

Anderson, Powis & Co.
15 Wellington St. E., Toronto

SELECTED 
VALENCIA RAISINS

Best Brands 

Now in Stock.
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TRAVELLERS’ HOLIDAYS
-__V

Our city travellers withdrawn for ONE week commencing JIJLY 27th 
Our country travellers withdrawn for TWO weeks commencing u

During This Time We Solicit Your Orders

WRITE
WIRE

PHONE
AT OUR EXPENSE

REMEMBEB-We are noted for being quick shippers 

ALL ORDERS SHIPPED SAME DAY AS RECEIVED

TRY US ON A RUSH ORDER

THE EB Yf BLA/N CO., Limited
The largest exclusively

WHOLESALE GROCERS in the Dominion

TORONTO CANADA
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Manufacturers’ Agents—Continued.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, "Capstan.”
Storage facilities. Correspondence solicited

THOS. B. GREENING & CO.
TORONTO

Consignees uirect from primary markets, and 
distributors of

Our samples will invariably indicate current 
market value.

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan) 
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transferred and re-ship- 
ped promptly. Moderate charges, corres­
pondence solicited.

Extensive connections with retail and wholesale 
grocery trade of this city.

Highest references.

ii sr.
MANUFACTURERS’ AGENT

EDMONTON.

F. J. FOLEY & CO.
Manufacturers’ and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARD BLOCK. EDMONTON, ALTA.

TRADE WINNERS.
Pop Corn Poppers, 
Peanut Roasters and 

Machines.
Many Styles. 

Satisfaction Guaranteed. 
Send for Catalog. 

KINGERY MFG. CO.. 106-108 E. Pearl St..Cincinnati.O

EXPORT TRADE DEPARTMENT
Fir mm Abroad Open for Canadian Burn!noms

JAMBS nETHVEN, SON St CO.
St. George s House 

EASTCHEAP, LONDON, ENG.
Large connection amongst best Wholesale Grocers and 
akers in Great Britain. We also ship several British lines 

to United States and Canada. Correspondence invited.

Gordon McDonald & Co., 6-7 Cross Lane, 
London, E.C., have been importing goods of all 
descriptions for the Grocery and Provision Trade 
from Canada for several years now, and can give 
references to several well-known firms in Montreal. 
Write us.

HENRY COLBBCK
NBWCASTLE-Upon-TYNE.

Invites consignments of green and dried fruits. Newcastle 
isthe centre of one of the largest mining and industrial dis­
tricts in the United Kingdom, with a population of upwards 
nf2.000,<>00 within a 20-mile radius

DAVID SCOTT St CO.
Established 1878. 10 North John St.

Liverpool, England.
Splendid connections and references. Try us with a ship­
ment of CANNED GOODS.

T. A.—Scottish, LiverpooL

JAMBS MARSHALL
Aberdeen, Scotland,

invites consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
returns. Reference—Clydesdale Bank, Aberdeen. Codes— 
A.B.C. 4th and 5th Eds.

This space $15 per year

QUEEN CITY WATER WHITE OIL
GIVES PERFECT LIGHT

The most economical high-grade oil ever sold in Canada.
FOR SALE BY ALL DEALERS

...ESTABLISHED 1849...

Capital and Surplus, $1,600,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, Ü.S.A.

. THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances ol every seeser ol mercantile credit, its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an 
authority oh all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the civilized world. °

Subscriptions are based on the service furnished, and are available only by reputable wholesale jobbing 
and manufacturing concerns, and bv responsible and worthy financial, fiduciary and business corporations 
Specific terms may be obtained ty addressing-the Company at any of Its offices. Correspondence invited.

---- OFFICES IN CANADA-----
CALGARY, ALTA. 
HALIFAX, N.R. 
OTTAWA, ONT.

HAMILTON, ONT. 
QUEBEC, QUE. 
VANCOUVER, B.C.

LONDON, ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN.

MONTREAL, QUE. 
TORONTO. ONT.

THOB. 0. IRVING, Gem. Man. Western Canada. Toronto.

4

Five hundred neatly printed Business Cards, H 
heads or Dodgers one dollar. Full line of Price Tick 
and Window Cards. Samples and price list on applicai

FRANK H. BARNARD, PRINTER
246,8padina Ave. Telephone Main 6367, Toj-oi ;.j

mmm

This is the season when Chinese 
Starch proves itself the Beet of 
all laundry starches.

Write for particulars.
Big profit to you.

OCEAN MILLS, MONTREAL

You can make money as well as 
oblige your customers if you handle 
our

BASKETS
Butcher Baskets, 
Clothes Baskets, 

Grain and Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE OUT.

COMMON SENSE
IX11 | o J Roaches and Bed-Bui» 

1 Bats and nice

All Deilers and 381 Queen St.
TORONTO, ONT.

Dealers find Common Sense a very good seller, rcr 
the reason that It gives general satisfaction and esuh 
customer tells others about same.

Write for prices.

A.:^^
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1
How is yimr slock ol" AYLMER BONED 

POULTRY?

Are you keeping tins article to the front? It 
will sell freely with a little pushing, as it is an
ideal summer food.

AYLMER BONED POULTRY has no competi­
tors. 11 is superior to anything else of its kind 
on the market.

It is absolutely pure poultry.

It has been prepared under perfect sanitary 
conditions

A tm of AYLMER BONED POULTRY con 
tains more tender flesh than an ordinary fowl pre­
pared at home.

No worry. No work. No tough meat. Ready 
to serve.

benefit yourself and your customers by sell­
ing AYLMER POULTRY.

A pleased customer is your best advertisement.

!
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Reputation and Profit
The wise grocer is just as anxious to secure a high reputation as he is to make money. 

Since both are essential to lasting success it is evidently short sighted policy to stock an 
inferior brand of canned goods. You clinch both reputation and profit by stocking the 
housewife’s favorite, the far famed

OLD HOMESTEAD
BRAND

because that brand is simply a revelation of sterling goodness through and through. Some 
competitors wonder because we don't claim more in our advertising, but we prefer to let
Old Homestead Brand prove our claims.

Let your customers decide for us. If you never carried Old Homestead Brand 
let’s ship you a trial order and we’re willing to stand by the decision of your customers.

There’s just another interesting reason for stocking

OLD HOMESTEAD BRAND
a cash reason—there’s more profit, direct and indirect, in handling Old Homestead Brand 
of canned goods than any other most grocers know about.

Yes, you clinch both reputation and profit by stocking Old Homestead Brand.

The Old Homestead Canning Co.
PICTON, ONTARIO
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REPEAT X 
ORDERS X 
ARE ONE THING CEYLON TEA

when these are accompanied by unsolicited and entirely 
voluntary remarks, such as the following, their value is 
increased tenfold.
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“Please repeat our last order. “Salada” is getting to 
be a great seller with us.”
“Ship us at once 60 lbs. of Black and the same of Green. We 
are surely helping you to swell your splendid Increases.” 
“Send us another case of “Salada” as before. We are 
gradually discarding loose teas altogether, as we find 
more satisfaction this way.”

Pleased Customer is the Best Advertiser”

GROCERS !
You are wide-awake, open to opportunities 
and anxious to obtain your fair share of profits.

Washing Powder is a profit-bearing line if it is 
good, satisfying to customers, a trade-winner, in 
short if it is

PHENIX
WASHING
POWDER

We have been handling Phénix for some time, 
and will answer for its quality. The greatest 
seller imaginable. Profits are very reasonable.

Write us

C. A. CH0UILL0U & CO.
14 Plae* Royal*, MONTREAL

SOLE CANADIAN SELLING AGENTS

Hot Weather 
Thirst

finds it’s Waterloo in

LYTLE’S
LIME FRUIT JUICE

Your customers once using this popular 
summer drink will want more of it, and 
will find pleasure in recommending it to 
their friends.

Keep well stocked, with dog days around us.

Made in Canada by

The T. A. LYTLE CO.
Limited

TORONTO, CANADA

7
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llOUNG XSMYUE'S

3ôj£r " ACMELicomcr
Pellets

Stick Licorice.

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Church Street,
R. 8. Mol N DOE, Agent.

Montreal Depot, 322 Notre Dame 8t.,
J. M. BRAYLEY, Agent.

Ashley & Ughtoap, Agents, Winnipeg, Man.
H. 8. Daly, Agent, St John, N. B.

J. F. Mowat A Co., Agents, Vancouver, B. C.

When Ordering

Valencia Raisins
Remember these Marks—

“M.D.&Co.’VJ^.y
“W. Abel”

4 Cr. Layers
Selected

Fine Off-Stalk

They will please you.

PACKED BY

Mahiques,Domenech&Co.
Agents: ROSE & LAFLAMME 

Montreal and Toronto

“Gingerbread”
IRAND

Molasses
In 2, 3, B and tO-lb. can«

Put up so/e/y by

Dominion Molasses Co.,
LIMITES

Halifax, - Nova Sootla

Agents
C. DeCARTERET, .... KINGSTON 
QEO. MU8SON * CO. ... TORO~l~ 
JOHN W. BICHLE « GREENING, - HA MIL lO 
GEO. H. GILLEBPIE. ... LONDON 
CARMAN. E8COTTCO. - . WINNIPEG
C. E. PARADIS, .... QUEBEC

When Buying Californian 
Prunes,

Evaporated Fruits, 
Seeded Raisins 

Loose Muscatels
Et*c.

Specify
•» ««

andPansy - Daphne
Brand Brand
Always of tHe Highest Quality

Paohed by Guggenhime & Company,
San Francisco, Cel.

Agent* 9

Bose & L&flamme, Montreal
MacLaren Imperial Cheese Co., Ltd., Toronto 

G. H. Gillespie, London, Ont.
J. H. Dunlop, Moncton, N.B.

B. D. Adams, Halifax, N. S.
G. B. Thompson, Winnipeg



England's Foremost Fruit Sauce
There Is nothing to hide In the oom-

position of “O.K.” SAUCE
Muscatels,/''from Malaga Ralelna, from Valencia
Cane Sugpr, Mangoes,

from West Indies from West Indies
Oranges, from Seville Cinger, from Jamaica
Bed Peppers, from Zanzibar Capsicums from Zanzibar
Nutmegs, from Penang Maoe, from Penang
Cloves, from Penang Cinnamon, from Ceylon
Tomate Puree, from Italy Carlloa, from Italy
Shallots, Soy, from India

from Channel Islands Lemons, from Messina
Virgin Malt Vinegar

A select proportion of the above constitutes
the delicious “ O.K.” Sauce.

$5000 Challenge
We Guarantee every ingredient of the

“O.tt.” SAUCE
to be absolutely pure and of the finest 
quality only, and the above sum will be paid 
to anyone who can prove to the contrary, 
whether by analysis or otherwise.

MASON’S ‘O. K.’ SAUCE
Mftlok and hinlnmic* London, 1885, 1888, 1889, 1890,1904; Berlin, 1890; Paria, 1890 ; 
tUUldlS dim UipiUUlda. Edinburgh, 1890; Nowcaatio, 1903; Nolaao, 1903.

RETAILS 25 CENTS PER LARGE BOTTLE.
REPBE8ENTED

BY McTavish ®L Worts, GEO. MASON <®L CO., LTD.,
74 Yonge Street Arcade, Toronto. LONDON, Eng.

Telephone. Maim 6365

WRITE FOR LAID DOWN TERMS, CANADIAN PORTS OR RAILWAY DEPOTS.

o
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Traveller»* Holidays
Our travellers will he holidaying. During above time we will appreciate your orders.

Write, wire or ’phone at our expense for prompt shipments.

Thomas Kinnear Co.
Wholesale Grocers TORONTO and P ET ERBOR.O

The 
Quality'’ 

Salt

Since “the proof of the pudding is in the eat­
ing” we think that Windsor Salt has proved up by facts, 
by sales, by test. It passed the “comparison’’ stage long 
ago—now other salts are proved by “Windsor”.

If ‘‘other salts” prove up, 60 per cent, that 
means they are 50 per cent, as pure, white, crystalline as 
Windsor Salt.

Windsor 
Salt is the so-called 
weather gauge 
—the testing glass 
—the “prover” — 
the one hundred 
per cent salt.

Windsor
Salt

The Cnnadlad Salt Co., Limited 
Windsor, Ont.

JAPAN TEAS
Are best value at a given figure to-day, and in spite of an exceptionally high market this 
year, numerous import orders are being placed with me for second and third crop Teas. 
Recent cable advices say the crop is estimated considerably below normal season with 
upward tendency. I shall be glad to quote buyers on third crop standards.

S. T. NISHIMURA, Sole Agent
55 St- Francois Xavier Street, MONTREAL

JAPAN Consolidated Tea Co. Japan Tea Firing Co. Ito's Tea Firing Dept. Nakamura's Tea Firing Dept. Fuji Company

IO
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SIGN OF PURITY Brand

I Special Sale in Every Line
When the Boys are Away,

Phones 596, 1996, 1997, 1804, 1807

%

All fr« ■to luyari

BALFOUR, SMYE (EX CO.
Wholesale Grocers, - - HAMILTON

'Se<is®e®e®e@e®e®e(^$e®e®e®e®e®e®#®#s®e®e@i

Six For 
A Quarter 
JELLY

The latest and best thing on 
the market.

BEE JELLY POWDER
Six good sized cartons in a handsome 
special box. Six flavors—Raspberry, 
Strawberry, Lemon, Cherry, Pine­
apple and Hutto, or put up in any 
flavor required.

THE WHOLE RETAILS FOR 25 CENTS

Selim at Sight Quality Guaranteed

Write us for samples and prices.
They will interest you.

SNOWDON, FORBES & CO.
M9 St. Paul Street ■ MONTREAL

When a particularly 
good customer asks for

a particularly good 10c. soap—you 
are doing yourself and your customer 
a particularly good turn if you recom­
mend

“ROYAL CROWN”

Witch-Hazel
Toilet Soap

Your good customer is sure to come 
hack for more. Write for prices.

The ROYAL CROWN Limited. 
Winnipeg, Man.

W. H. MUlmen & 3one, 27 Front St. E., Toronto, 
Ontario Agonte.

Wro H. Dunn, 394-896 St. Petsl St. Monts eel. 
Agent for Quebec end Lower Province#

II
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CODES,
ABC. 4-r"Edition 

Western Union. > 
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J SH PPERS

c.

BAIMNATYNE ST EAST 
TRANSFER TRACK.

Calgary Branch Nicholson & Bain

TO A
June 27th, 1907.

NlCMOLSO>l
Cable address 

N/CHOLSON, W/NN/REG

Dear Sirs :

If you care to intrust to us the pushing of your interests in Western 
Canada, we can place at your command exceptional facilities and a wide 
and thorough knowledge of the trade in this territory.

We have been successfully prosecuting the business of general 
selling agents and manufacturers’ representatives for many years. There 
is no better known house in Western Canada, or one possessing a larger 
or more loyal circle of clients.

Our facilities for storing and handling goods are excellent. We 
have three warehouses—-one each at Winnipeg, Calgary and Edmonton-— 
from which points we can readily and quickly reach all towns in this region.

We should like to receive some consignments from you, and believe 
you would find a connection with us very profitable.

A reply from you would be greatly appreciated.

Very truly yours,

NICHOLSON & BAIN,
WINNIPEGCALGARY

T 2

EDMONTON
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Mr. Grocer! Are You Sure That You Are 
Safeguarding Your Profits?

I am aware of the fact that no Grocer would deliberately endanger his mar­
gin of profit; but unless you stock and recommend the famous

E. D« S. Brand
î V ' • > '

\j E «

JAMS and JELLIES
you are not taking necessary precautions. E. D. S. Brand Jams 
and Jellies are the wholesomest, purest and best manufactured in 
Canada. Government inspectors say so. Ask for the proofs!

Agents : W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & Hickey, Winni­
peg; W. A. Simonds, St. John, N.B. ; A. & N. Smith, Halifax, N.S.

D. Smith’s Fruit Farms,
WINONA, ONTARIO

and Stout
(NON ALCOHOLIC)

Are prepared from ingredients of undoubted purity, 
and the bitter principle is derived from the finest 
hops. The ALE has a delicious and appetising 
aroma, and is an agreeable salutary bitter, and 
whilst they both will be found to act as tonic 
stomachics and aids to digestion, they are so free 
of alcohol that they will be found a veritable boon 
to total abstainers. Sufficiently aerated to make 
them pleasantly sharp.

HAVE YOU TRIED THEM ? IF NOT, DO 80 AT ONCE.

By introducing them to your customers you are 
likely to create steady demand and permanent trade 
in a very profitable line.

let us send you printed 
MATTER end FURTHER PARTICULARS

HOPS BREWERIES, LONDON, 
S.W. ENGLAND

AGENTS : Hudson’s Bay Co., Vancouver, B.C.
Kv!^&ÏÏ ’ Wlnn'Pc8- 0 Kenneth H. Munro, Coristlnc Bldgs., Monti 
Nyle & Hooper, Front St. E., Toronto. Royal Stores, St. John’s, N.F.

DRIED FRUITS
Before ordering New Crop goods for Fall 

Shipment, apply for prices to

Thos.Beli, Sons& Co.
Montreal

REPRESENTING :

A. Mahiques Paris,
P. G. Barff & Co., Ltd., - 
D. S. Parthenopulo,

ALL «(LIABLE SHIPPERS

Dénia
Smyrna
Patras

VALENCIA RAISINS,
SULTANA RAISINS,

COOKING FIGS,
CURRANTS,

etc., etc.

THOS. BELL, SONS &. CO.,

i3

1119
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CLOUDY" SURFACES
corné from using “Majestic” furniture 
polishes. When applied according to 
directions the result is a brilliant lustre 
— none of those smeared surfaces so 
common to many so-called polishes.

Free from grit and dirt, “ Majestic” 
furniture polish is all a furniture polish 
should be.

Write for samples and prices. 72
MAJESTIC POLISHES, Limited

575 Yonje Street, Toronto, Canada

Persons addressing advertisers will kindly 
mention having seen their advertisement in 
The Canadian Grocer.

<4
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TEA TASTING.

Ridgway’s Celebrated Teas
Sold In and l-lb. Tins, also 3-lb. Canisters

Capital Household, 40c. f In very 
Five o’clock Tea, 60c. J attractive 
Her Majesty’s Blend, 1.00 ( tin packages

AGENTS WANTED in towns where not 
already represented. Only leading 
merchants need apply

To John Robertson & Son, Ltd.
Al Common St., MONTREAL

SOLE AGENTS FOR CANADA

High G rade
Printing
from the conception of the 
idea to the finished job—we 
are now ready to produce in
our NEW PRINTING 
DEPARTMENT

With everything new— 
NEW MANAGER— 

from New York City, full of 
the ideas and methods of the 
best printers, advertisers and 
publishers of the States— 

NEW PRESSES—the 
latest products of the press 
makers—

NEW TYPE—the
best faces selected from the 
stocks of leading foundries 
and a

NEW RESOLVE—to 
make every job a credit to 
us and to you—we ask for a 
chance to figure, furnish lay' 
outs, dummies, schemes and 
designs for anything from 
a letterhead to a catalog—

If you want
"printing t h a ts 

different"
let us hear from you

MACLEAN
PUBLISHING
CO LTD
John Bayne MacLean 
President
10 Front St East Toron 10
MONTREAL WINNIPEG 
LONDON EN G

PRINTING DEPT
Cha.les Edward Peabod ■< 
Manager

14
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cents

package

There has been a demand for 
sometime for a Jelly Powder to 
retail at five cents. Here it is

WHITE CROSS
JELLY POWDER

each package makes a pint of 
excellent jelly-—pure and whole­
some, fifteen flavors to choose 
from, five cents each, with a 
good profit to the dealer.

Have Some

THE ROBERT CREIC CO.,
TORONTO. LIMITED

“Canada’s Pride
Brand of Peas will be the finest quality this year 
possible to pack. The raw material is being 
received in fine shape, and owing to the very 
short pack, we are enabled to give special atten­
tion in packing. Give “CANADA’S 
PRIDE ” Peas a trial and be convinced that 
they are the finest on the market. Packed by

ThcNapanee Canning Co., Limited
W. A. CARSON, manager

W. Galbraith & Son, Sole Agents Montreal and District.

15
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We have just received a large shipment of

and have also to arrive shortly

BLACK and GREEN CEYLON and INDIANS
For the wholesale trade only

8. H. EWING & SONS
96-104 KING ST., MONTREAL

Telephone Bell, Main 65 
“ Bell, Main 155

TORONTO BRANCH, 29 CHUROH STREET
Telephone Main 3171

•: I-

si

Wholesale Grocers and Jobbers
When estimating your requirements 

get our prices on following lines:
Raw and Refined Walnuts Raisins

Sugars Almonds Currants
Molasses Filberts Shelled Nuts

Either for import orders or from spot consignments

D. RATTRAY SONS Limited

QUEBEC Montreal OTTAWA

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World's Fair 6t. 
Louis, Mo., 1904. Proven the pirest and belt 
and for many purposes PREFERABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.
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UAKER.
CANNED
GOODS

Packed by

The Bloomfield Packing Co,
at» Bloomfield, Ont».

17
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Red Feather B.B.C.
FANCY TABLE SUGAR

Have you bought a case yet ?
5-lb. bags, 12 in case—can be 
bought with or without a handsome 
glass shaker with each bag. For 
table use this is the finest sugar 
you can buy, and everybody likes it.
Ask our travellers about this.

Fruit Syrups
For Fountain and Ice Cream Use

Quality Unexcelled

W. H. GILLARO 8 CO.
Whofaalm Oroomrm

HAMILTON

Branch House—Sau/t Ste. Marie

Manufacturers !
Do you want your goods

Sold in British Columbia?
If, so, write the up-to-date Brokers,

The Standard Brokerage Co., Limited
ARTHUR NELSON, Manager.

144 Water Street

VANCOUVER, B.C.
!
Bonded and other Warehouse Facilities.

18
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ENGLISH MALT
VINEGAR

Bulk and Bottled. Wa carry the finest Vinegar made.

THE DAVIDSON C& HAY. LIMITED
Wholesale Grocers, TORONTO

V

The average person thinks that 
Baked Beans are all alike, but any­
one who has ever tried

ESSEX PORK i BEAMS
finds them appetizing beyond com­
parison, and different entirely from 
the usual canned beans. They have 
the genuine flavor of good old-fash­
ioned cooking—the result of the 

most rigid care and inspection in preparing food products.

The Essex Canning and Preserving Co.
28 WELLINGTON STREET EAST TORONTO, CAN. LIMITED

Factory at Essex, Ontario.

Agents for Ontsrio :
Messrs. W. B. Bayley & Co., Toronto. 

Agents for Quebec :
Messrs. F. L. Benedict & Co., Montreal. ALWAYS READY! 

ALWAYS PURE! 
ONE STANDARDCOFFEE ESSENCE Quality !

EDINBURGH

UNQUESTIONABLY THE VERY
T°wBHeo^AeERA»LL THOS. SYMINGTON & CO.

■■■ ■ ' ■ ■ ■ ■ i
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the FAIRBÂNKplan
LOOK INTO IT

and see just what “The Fatrbank Plan” is. 
While we spend hundreds of thousands of dollars 
every year advertising the six great Fairbank 
specialties:

Gold Oust Washing Powder 
Fairy Soap, Copco Soap 

Fairbanks Glycerine-Tar Soap 
Fairbank’s Scouring Soap 
Fairbank’s Sanitary Soap

and educating the public regarding them ; and while we intend to continue doing this, we realize fully 
that advertising alone has not accomplished the splendid results we have enjoyed in the sale of these 
goods, but that “the man behind the counter" has been an important factor in extending and increasing 
our trade. It was the realization of this fact that gave birth to “The Fairbank Plan,” as a method 
of rewarding the retail clerks for their earnest co-operation in selling these goods and, consequently, a 
portion of our immense advertising appropriation is now set aside for the recognition of the dealer and 
his clerks.

“The Fairbank Plan” is an absolutely fair method of rewarding the clerk in direct proportion 
to the interest displayed in pushing the six specialties, as each package of these goods is couponed in 
such a manner that the coupon can be easily removed before the goods pass into the 'hands of the 
consumer. For these coupons we offer many valuable articles.

If you will send for an illustrated premium list of “The Fairbank Plan” it will convince you 
that this is no cheap trading-stamp scheme. .

THE N. K. FAIRBANK COMPANY - Montreal, Canada.

A Dollar Saved
Is a Dollar Made.

This cut shows the Diamond Hall Awning, Toronto, 
after four years wear. It covers fifty feet frontage.

We make every description—from the smallest up 
to seventy-five feet on one roller. Our special gear 
operates a seventy-foot awning with a twenty-pound 
pull.

Durability, Ease of Operation and Reason­
able Price.

You cannot afford to ereot an Awning 
before consulting us. It will pay you to do so.

Wm. Bartlett & Son
20 Adelaide St. West, Toronto

[\ Pure Food is Essential 
to Good Health

Wagstaffe’s
New Season’s Goods
If you wish to secure some of these 

celebrated goods see your jobber early.

Wagstaffe Limited
PURE FRUIT PRESERVERS

HAHILTON, CANADA

20
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There are Reasons for our Success
Canada's particular women declare that the delicious, succulent goodness and vitalizing 

qualities of ripe, juicy fruit and fresh vegetables are preserved in

FARMER BRAND
Our experts have reduced the canning business to an exact science. We control 

vast areas of the best fruit and vegetable lands on this planet and
We can the goodness, not some of it, but all the goodness of 

ripe, juicy fruit and the energy • building qualities of fresh 
vegetables.

These are some of the reasons for the growing demand for Farmer Brand.

Can you supply the demand?

FARMERS’ CANNING CO., Limited, bloqmf.elo, or.

Pride
of

Canada
Thousands of gallons of this standard 

brand maple syrup and maple sugar are sold 
annually.

People are asking for it everywhere. Live 
grocers meeting this great demand are reap­
ing large profits and are adding to their rep­
utation through the selling of a line that is 
guaranteed in purity and excellence.
If you do not handle PRIDE OF CANADA brand 

maple (foods, please let us know.

IT PAY S.

The Maple Tree 
Producers’ Association

WATERLOO, - QUE.

We Don't Exaggerate
when we say there is nothing " just as good ” as our

JAMS and 
JELLIES

They stand alonein their 
excellence. That is why 
you should push them— 
they please your 
customers. Same thing 
with our

PURE
APPLE JUICE

It pays you to handle goods which satisfy 
your customers. Don’t lose any time getting 
into communication with us.

The Belleville Fruit & Vinegar Go.
LIMITED

BELLEVILLE, ONT.

■'.UtoA
■iïli33*
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' :

OUR MOTTO. QUALITY FIRST.

BURLINGTON
CAN NED* "fj0 0 D S

Are Sound, Best Quality Fruit and Vegetables carefully 
processed in one of the largest, most modern and 

best managed factories in Canada.
These Goods are distributed over the entire Dominion and are appreciated everywhere.

Burlington Canning Co., Ltd., - Burlington, Ont.

:

I

Dealers are requested to write for special free deal.

Milk Chocolate
"fHCHESr/M C/fEAAf' 

-Surprisingly Sustaining 
LAMONT, CORLISS & CO.. 27 Common St., MONTREAL

Remember
i8
V

Full weight in every 
package of McLean’s 
White Moss Cocoa- 
nut and costs you no 
more. “ Ask for it.”

Canadian Cocoanut Co.
Montreal, Canada

Canadian National

EXHIBITION
1907—TORONTO, 0NT.-1907

Saturday, . Monday, 
Aug. 24th Sept. 9th

$400,000 In New Buildings $400,000 
In Premiums $45,000 In Premiums 
$40,000 For Attractions $40,000

Historical Art Loan Extra Fine Exhibit of
In New Art Gallery Pure Bred Live Stock

Five Acres of Industrial Exhibits
Grand Musical Festival

Brilliant Military Spectacle
Highest Class Special Features

Battle of Badajoe (Nightly)
Largest Fire-Proof Grand Stand In America

Cat Shows

Great DogSix Tickets

One Dollar Lines of Travel

Reduced Rates
on all

The First Week Is the Beet Week for Comfort

22
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FOR EIGHT PICKLING SEASONS
our registered brands of VINEGARS have been on 
the market, and they are known by the best buyers
as STANDARDS OF EXCELLENCE. They
are the purest distilled, strong, clear and always the same.

Four Strengths. One Quality: The Best
Condor.........................30 c.
Old Crow......................23ic.

3MD32 he.
Black Swan.................27±c.

Also Purnell'S choicest and best imported Malt Vinegar at 50c. and 60C. per gal.
TERMS : FIVE PER CENT. 30 DAYS

Freight paid to Quebec, Levis, Sherbrooke, Ottawa, Broekville, Kingston, Pembroke,
and all large cities.

The E. D. Marceau Co., Ltd.
Wholesale Teas, Coffees, 
Spices and Vinegars,

m9 
Montreal

OWL CHOP JAPAN TEAS
HAVE PLEASED THE CONSUMED

Says “ Mr. Qrocer.”
HOW MANY WILL WE SHIP THIS TIME?

NO CHANPF OWL CHOP No. 1 H/c 80 x 1 lb.......................... 36c. lb.
-------rnftWMC OWL CHOP No. 4 H/c 80 x 1 ti>.......................... 30c. lb.
IN OUR PRICE OWL CHOP No. SO H/c HO x l lb...........................20c. lb.
---------------------------------------  OWL CHOP No. 100 H/c 80 x 1 lb...........................24c. lb.

3 PCS CENT.30 DAYS.
FREIGHT PAID IN ONTARIO AND QUEBEC ON THREE CASE LOTS OR MORE.

NO TROUBLE TO SELL. NO LOSS IN WEIGHT. TRY A SHIPMENT AT ONCE.

L. CHAPUT, FILS & CIE. -
Wholesale Grocers and Tea Importers

2i 4, 6 and 8 DaBrasoles Street, MONTREAL.
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Sell Syrup in Hot Weather?
Why, yes! If you think the best is good 
enough, to increase your profits and 
sales, give your jobber an order for

Nv Pure Cane 
çty' Table Syrup

The purest .form in which syrup can 
be used. Your money back if it gets 
sour in summer. Attractive packages.

Free samples to give to your cus­
tomers. Put up in 2, 3-lb. tins; 6,
10, 20-lb. tin palls and barrels by

Imperial Syrup Company
Refiners of Natural 
Flavor Food Products

Montreal - - Canada
—as————

YOvAiVib WKAWù \
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1 Ol R F.C T I O N 5

25 CENTS LA bOilt

Sell
Tie Best

That’s the idea that wins—that will make yon 
successful—that will bind your customers to you.

Don’t offer any substitute, but sell

Mathieu’s Nervine 
Powders

Everywhere they are known as the best and 
safest remedy for headaches and all nerve 
pains (18 powders in every 25c. package).

Don’t let your holding of Mathieu’s Syrup 
of Tar and Cod Liver Oil run out jnst be­
cause it is not winter. Many people use 
it all the year round.

J. L. MATHIEU CO.,
Proprietors, SHERBROOKE, P.Q.

QOUDRONj

fOÆMIKWUt
D.**nnnj

Syrup of Tu

C0DÜVU0U.

Grocers
Commence now and specialize on

“Balmoral” 
Pure Jams, Jellies

and

Marmalades, etc.
These are absolutely the finest preserves 

and the best finished package on the Canadian 
market, no faking of any description but straight 
goods, at every process of manufacture cleanli­
ness is reduced to a science. Make your con­
tracts now for supplies during season. Prices 
and full particulars, write

J. W. WINDSOR
MONTREAL

(Do It now) Sole agents for Canada

MARGE FILS & DIE

Vermicelli and Macaroni
Now is the time to look over your stock 

and to prepare your import order. We are 
ready to take it at the best prices of the 
market for

Any Quantity 
Any Size 
Any Quality

Remember that we are one of the oldest ^ 
and best firms.

i-

!
Leon Fontanel & Co. [

General Agents
6 St. James St., - Montreal ■
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MATHEWSON’S
RED

VICEROY SALMON
Price $1.75 dozen

This salmon carries our personal 
guarantee to be equal to anything 
on the market. Every tin contains

The Choicest Red Salmon Procurable
Vhe solicit a trial of this most excellent brand

Mathewson’s Sons
WHOLESALE GROCERS

MONTREAL

RIVERDALE RRAND
Fresh Fruits and

Verdant Vegetables 
Properly Processed by

Modern Machinery and 
Daintily Dressed in

Lakeside Labels 
Produce Popularity and

Please Purchasers.
REMEMBER! BUY! 
RIVERDALE BRAND 
CANNED GOODS

The Lakeside Canning Co.
LIMITED

WELLINGTON - • ONTARIO

THE

MOST BEAUTIFUL

Xipas Cracker Novelties 
Table Decorations and 

Xmas Stockings
ever offered to the Canadian trade.

These goods are most popular in 
Great Britain and United States at the 
present time, and large quantities have 
been sold by some of the leading Cana­
dian houses for the past five years.

The Profit is Large

Write for illustrated catalogue to-day.

Manufactured by

A. J. HOVELL <6 CO.
London, IV. C., England

ARTHUR E. BOWRON
Hamilton, - - Canada

Canadian Agent

Diamond Brand
Maple Syrup

Twin Block
Pure Maple Sugar

Maple Cream Hearts
Marmalade,Jams,etc.

Sugars, Limited Montreal
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HOLIDAYS, HOLIDAYS
While our travellers are taking their much needed rest 
for the next two weeks, kindly Phone Main 985--- 
Wire or write your orders at our expense.

SHIPMENTRIGHT ind

WARREN BROS. & CO., limited
TORONTO

COFFEE
The Business of a Grocer
is more easily damaged than any other 
business on earth. People expect his 
goods to be perfect. That explains two 
things—the growing demand for

The
Golden Rule !

Once tried, always 
wanted—that is the 
golden rule that governs 
the sales of “CAMP” 
Coffee. Through all 
weathers and all seasons 
this delicious, easily

Manufacturers—
R. Paterson &• Sons,

Coffee Specialists,Glasgow r\

made and economical 
coffee steadily grows in 
favour with all coffee 
drinkers. “CAMP” 
Coffee yields excellent 
profits and also adds to 
your reputation for sel­
ling only the very best 
of everything. Stock 
it freely. Stock it now.

AGENTS:
Rose & Lallamme 

Montreal

2 in 1
and just why the 
wise grocer stocks 
the incomparable 
polish.

2 in 1 is not only 
a perfect polish—it 

is also a wonderful leather food.

When ordering, please mention The Canadian Grocer.

Tïîè F. F. Dailey Co.
' LIMITED

Hamilton, Canada. Buffalo, U.S.A.

WILLIAM GALBRAITH (Q. SON
Wholesale Grocers

80 AND 82 ST. PETER ST., - MONTREAL

“ CANADA’S PRIDE ” CANNED GOODS
THE BEST IN THE WORLD

“HOME SWEET HOME” CEYLON TEA
TRY IT
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VINEGAR PERFECTION
To do one thing well is to ensure SUCCESS.
To sell one perfect vinegar is to win trade.

OUR PURE MALT VINEGAR
is as perfect a vinegar as it is possible to produce, and the 
feeling of solid satisfaction comes to those who handle it.
It’s a good thing when there’s satisfaction on both sides of the 
counter. What about a trial lot ?

WHITE, COTTELL & CO. Z55

CATSUP
To enable you to give your customers a snap 
during the season when Catsup sells the best, 
we are making SPECIAL PRICES on

CHAMPION CATSUP, PINTS and QUARTS 
RED LABEL CATSUP, PINTS and QUARTS

Our travellers have full information. If they 
don’t call, write, wire or phone.

JAMES TURNER & CO., un,™, Hamilton, Ont.

A Leak in the Till
is only one way of losing money. You can los 
more by giving over-weight. One cent lost this 
way in one sale mighty soon means a dollar tost. 
The loss by over-weight

Can be Stopped by
giving correct weight—and no more. You are 
sure of having the correct weight when you use

Toledo Computing Scales
They save your money. us show you why
you can’t afford to be Without them.

THE TOLEDO COMPUTING 2CALE CO., Hamilton, Ont.

BOY WANTED
TO START IN BUSINESS TON HIMSELF.

We will Establish YOU in a good-paying busl- 
ness of your own.

Profits right from the start, and Prizes.
No money required to begin.
We will mail to you FREE 5 copies of our 

publication.
These can be sold and will provide the 

capital for the next week’s supply.
The work Is easy.
You be sure to write at once and we will send 

you 5 copies for next week and everything 
necessary.

The Maclean Pub. Company
10 Front Street East, TORONTO, CANADA
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Many Grocers Make Holiday in Ontario
Mighty Delegation of Retailers from London Visit the Queen City—Toronto Grocers Hit Buffalo with a Loud Clang— 

Hamilton and Brantford Combine to Show Niagara Falls Where the Good Grocers Come From — 
Magnificent Weather Favored the Holiday—Everybody had a Good Time.

Tlio terrible catastrophe which visited 
London on the night of July 16, and in 
which eight of lier citizens lost their 
lives, detracted considerably from the 
numbers of those who would otherwise 
have been present at the annual excur­
sion of the Retail Grocers’ Association 
of London, and saddened many of those 
who actually did take part in the ex­
pedition. It was thought that well over 
1,000 people would be present; at least 
200 of the expected number were unable 
to leave the city, either on account of 
the death or injury of some relative or 
friend, or because they were momentar­
ily expecting news of a similar nature 
from the workers at the wrecked build-

brought back just in time to be includ­
ed in the expedition, but it was a long 
while before his friends could quiet 
him.

Rut don’t imagine for a minute that 
everybody caught the train as easy as 
it sounds.

“What’s the matter ?” gasped Frank 
Smythe to Bob. Ross, with 300 yards 
to go, and all sails set.. "Are you train­
ing for a race ?" "No danger of it,” 
breathed Frank, with difficulty, “I’m 
racing for a train."

Wholesalers’ Hospitality.
It did not require a second glance at 

the party to see that everyone had

CART ME HOME.
Name ................................................

Residence .......................................
Keep this out of the papers and I'll 

my wife it was an old stomach troubh
To prevent any misapprehension as lu 

the future behavior of the wearers of 
these temperance tags, it may he said 
at once that the instructions did noi 
have to be carried out any oftener lli.,n 
might have been expected under the in 
cumstances.

One of the circumstances was tne flee 
bar-car hooked to the engine, wherein 
was gratuitously dispensed every method

f > 1 > II

H- U
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mg. London has added another to her 
terrible list of accidents, and one the 
memory of which can never be effaced.

Out for a Good Time.
Notwithstanding the gloom shed oxer 

the city by the grim list of casualties, 
the 700 or 800 people who stepped off 
the C.I’.R. train at Toronto at 10.30 
on Wednesday morning last, were cheer­
ful and enthusiastic and evidently in­
tended to enjoy themselves. The train, 
which was to have left London at 7 
a.m., was a few minutes late in start­
ing, owing to some trifling delay occa­
sioned by Ed. Ryan, who insisted that 
the bat car had been omitted and went 
up the track to look for it. He was

London Grocers in Todhunter, Mitchell's Coach.

agreed upon the motto for the day. It 
was carved on their faces in letters an 
inch deep, and read something like this:

“We are out for a good time and 
mean to get it.”

This attitude of determined optimism 
was further emphasized by the appear­
ance among some of the male members 
of the party of a blue ticket, supplied 
by Todhunter, Mitchell &$ Oo., tied with 
red ribbon, the reverse side of which 
read as follows :

I AM OUT
FOR A GOOD TIMB.

When I can’t stand, tic this to my 
button-hole, steal my pocket book, 
sponge my clothes, and

28

of liquidation known to man, be: ides 
about 15 new ones which were inxi;/ d 
on the spot to meet special emergen. :e.s.

There was lots of noise made on Led 
train before it reached its destinai n, 
and the major part of it was conti i! ii- 
ed by the exuberance of the juvenile 
members. With a determination to nke 
themselves heard that nothing n-ild 
cither justify or check, they beat he 
tin drums distributed among them i>y 
the McCormick Biscuit Co., and so n- 
cessful were their efforts that hey 
eventually drove their distracted fa' ts 
to the very top of the train, whew ><» 
rumor whispers, they were some ;ine 
in returning, 0



They All Lilted it.
When the train reached Toronto, the 

, rocers were met on the platform by 
: presentatives from Todhuntcr, Mit­

chell & Co., Cowan’s, Sunlight Soap, 
lied Hose Tea, Salada Tea, Christie, 
mown & Co., and the Pure field Co. 
todhunter, Mitchell & Co. and t he Pure 
ilold Co. had each sent about forty in-

HARRY RANAHAN
President London Retail Grocers’ Association.

vitalions to the Ijondon grocers lo take 
advantage of the exceptional opiortun- 
ity which they were offering to see To­
ronto by means of the electrically-driv­
en Imperial Coaches. When the , ride 
was over, the Todhunter & Mitchell 
party lunched at the King Kuward, 
while those in charge of the Pure Cold 
Company were escorted to the St. 
Charles restaurant, where a satisfying 
spread had been prepared for them.

electric coaches. A halt was made in 
front of Todhuntcr, Mitchell «V Co.’s of­
fices on Front, near Yonge, where three 
rousing cheers and a tiger were given 
for Mr. Mitchell. Three cheers were also 
given for The Canadian firocer, whose 
ollices are directly across the way. The 
drive, which occupied about two hours, 
was one greatly enjoyed by the visitors

THOMAS 8 HAW
Vice-President London R.Q.A.

Right here it should be said that all 
of tlie above mentioned firms left no 
stone unturned to give the visitors no- 
filing but the most pleasant remem­
brances to take back to London, and

CYRIL HAYES 
Secretary London R.G.A.

all of whom were loud in their p-aises 
of Todhunter, Mitchell & Co. for his 
unexpected treat. At the lon.'lusum of 
the drive the party were entertained in 
the. American (lining room of the King 
Edward. After luncheon the members 
separated to seek enjoyment ; ml diver­
sion in shopping, sight-seeing, the 
Island, and Scarhoro Beach Park. Be­

lla
ex

ED. J. RYAN 
Treasurer London R.Q.A

fore the party left with their fellow ex­
cursionists, Messrs. Piper, "'unless and 
MacCabe, of Todhuntcr, Mitchell &1 Co., 
gave then a hearty bon voy ige. A plea­
sant little souvenir in the shape of a

TOBACCO AND CIGARS

every member of the excursion henefit- 
ted, directly or indirectly, from their 
generosity.
.C. E. Moyle, sales manager, E. W. 
Gillett Co., was also at the station on 
arrival of the train extending the glad 
hand of welcome.

Why Not a Universal Picnic?
About nine o’clock the party assem­

bled at Scarhoro Beach park, several 
hundred free entranco tickets having 
been distributed among them on the 
train. It would be hard to say which 
of the various attractions at the park 
proved most popular, because they were 
all crowded all the time. The children, 
of course, would find the problem an 
easy one to solve. Most of their after­
noon was spent hilariously on the 
“bumps,” and it was a treat to watch 
them at it. Whoever it was that in­
vented this form of amusement was 
blessed with a pretty clear insight into 
the mind of a child. They never seemed 
to tire of it, and many had to he forc­
ibly removed by their parents when the 
time came to go.

And which of them all enjoyed the 
day most ? The husbands, the wives, or 
the youngsters ? Well it is a moot 
question and not worth quarreling over. 
The kids say they never had such a 
time. The mothers say that the “bumps’’ 
relieved them of all responsibility, and 
that they were able to enjoy themselves 
to the limit in consequence, and the 
fathers declare that Toronto is the lin- 
est place ever for a picnic, and that 
they never knew before that so much 
enjoyment could be crammed into one 
day.

Excursion Well Patronized.
An expedition such as this, which was 

a big success from start to finish, sets 
one to wondering whether next year it 
would not be feasible to gather the 
members of every Retail Grocers’ Asso­
ciation in Ontario together for one or 
two days, and to hold a vast mass pic­
nic, the like of which should never have 
been seen in Canada. It would em­
phasize the bond which should exist be­
tween all the Retail Grocers’ Associa­
tions, and would in addition, give the 
members of each body an opportunity 
to exchange opinions on management 
and organization. We should he glad 
to hoar what the retailers think of this 
suggestion, and invite criticism of every 
sort from every quarter.

Credit to Whom Credit is Due.
The following are the officials of 

association and committee of flic 
cursion :

President—Harry Ranahan. 
Vice-President—Thomas Sliaw.
2nd Vice-Ptesident—W. Mullins. 
Treasurer—Ed. J. Ryan.
Secretary—Cyril Hays.
Committee — R. A. Ross, Frank 

Smythe, Gordon Drake, C. II. Lee and 
Frank Paul.

The Coaching Party.
One of the greatest treats enjoyed by 

a number of London grocers was their 
entertainment by Todhunter, Mitchell <fc 
Co. This company had arranged witli 
Treasurer E. J. Ityan to tag about 
thirty of the visitors with a untqjue blue 
shipping tag tied to the lapel (described 
elsewhere). The party was met on ar­
rival of the train by A. M. Piper and 
R. D. Wanless, of the Todhunter, Mitchell 
Co., and escorted to one of the Imperial
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specially prepared package of eating 
chocolate, was handed to every member 
of the excursion. This package I oic the 
inscription, “With Compliments of Tod- 
hunter, Mitchell A Co.,” ami ‘We hope 
you had a good time. Come ; gain.” 
Several members of the Todhunter, 
Mitchell A Co. party expressed to The 
< 1 rocer their thorough appréciation of 
the kindness and hospitality extended to 
them by their hosts, arid on behalf of

A Tour of dcarboi o Beach Park.
S. -VI. 8i rrato#i Geo. M<Cormi<k .1. Haskel

Ibemselves and family wished Tiie Gro- 
eer publicly to express their thanks. As 
The (1 rocer representative was honored 
with an invitation to join the party in 
their outing, these thanks are hereby 
extended for all.

Heard on the Coach.
That Garfield McCormick, of A. Mc­

Cormick <V Son was voted he best 
looking grocer on the train, '.'hat box 
of cigars will be cherished by the win­
ner.

That E. J. ltyan is the whole tip. 
“Where’s Ryan," was the constant call, 
lie’s a hustler and an out-and-out gen­
ial fellow. Shake !

That U Mullins, Tom ilia V, Roll 
Ross and Jim Haskett are a euaitette 
hard to beat. Their songs were much 
appreciated on the way up. Did they 
sing going home ?

That Charley Maher and .James Dean 
were somewhat lost. There wasn’t 
anything to weigh, and they missed the 
hay racks.

That Gordon Drake and Tom McCor­
mick had no opportunity to repeat their 
hurdy-gurdy perfoimauve of July 1st. 
Too bad, and they are so musical, too.

That for real, painstaking workers, 
Crank Smytiie, Gordon Drake and R. 
A. Ross carry away the honors as pre­
mier committee men. Engaged for 
11>08 !

That A. M. l’iper made an ideal host, 
particularly as regards looking after 
the comforts of the wives and sweet­
hearts of the party was concerned.

That R. 1). Wanless’ smile was a 
winner and those Benedict cigars of his 
much appreciated.

That D. S. Perrin & Co. and the Mc­
Cormick Biscuit and Confectionery Co.’s 
beautiful souvenir samples of confec­
tions were highly appreciated by all the 
excursionists.

That Thos. R. MacCabe, accountant 
for Todhunter, Mitchell & Co., had the 
time of his life, “and so say all of us.”

That Sidney M. Screaton, managing 
director of the Lea Pickling and Pre­
serving Co., Simeoe, met a lot of his 
old London friends and was one of them. 
The pleasant smiles and hearty hand­
shakes which greeted him said every­
thing good.

That Secretary Hayes wras much in 
demand and active in making every­
thing go off well.

That N. McLeod would rather sell 
groceries than go shopping in Eaton’s. 
I le knows how lo do the first but. won’t 
ever do the other again.

That “David Haruin” J. N. McLeod 
knows how to make good cigars but 
that lie should advertise them in The 
Grocer. Here’s hoping !

That Clem. Garvey took a day off 
with his host of customers anil that the 
oldest-youngest grocery traveler in Lon­
don was entitled lo a holiday.

That Harry Itanahan, the president, 
knows how to get up an outing and get 
I lie right men into line with him.

A M. PIP£R, Todhunter, Mitchell & Co.
Who with Bert Wanless, of the same firm, showed 

Toronto to a coach full of London Grocers.

That R. J. Donagliy had a real good 
time in the right spirit.

That W. T. Mullins said lie couldn’t 
do wit lion t The Canadian Grocer, lie’s 
up-to-date, sure.

That A. S. Goimaly traveled all the 
way from Windsor to he with his 
friends. For once lie didn’t talk Salada 
Tea.

That E. J. Ecclestone was looking 
after his friends with Comfort-able 
ideas. He also came in oft his ground 
to try and make things pleasant for the 
London grocers.

That Sid. Screaton was the champion 
shot at the Scaritoro Beach galleries 
and that the “chutes” were all right.

That the Laughing Gallery is a libel 
on the good looks of London grocers.

That the Imperial Coach guide should 
improve his history and get his facts 
right. However, he’s young and may 
improve.

That everybody had a royally good 
time.

PICNIC POINTERS.
It was London let loose.
Comfort Soap distributed unlimited 

buttons to the crowd.
Cowan’s cocoa extended a general ii, 

vital ion to visit their factory.
D. S. Perrin gave boxes of fancy bis 

cuits and confectionery to everyone In 
could see.

T. B. Escott, one of London’s lcadiip 
wholesale grocers, presented everyone on 
the train with a handsome fan.

A. McCormick & Sons, one of tin 
leading retail grocery stores in London 
distributed fans with a lavish hand.

Todhunter <fc Mitchell have put anotli 
er feather in their cap, and there is 
nothing in London now which they'may 
not have.

The Sunlight Soap people had a n 
presentative on the train issuing invita 
lions t-o visit their factory when in To 
route.

Boh. Ross and Frank Smytiie are the 
hoys to put up the drinks. Rumor has 
it that they are no snails at putting 
them down, either.

All the wholesale grocers of London 
sent representatives to the excursion 
Walter llungerford, of the A. M. Smith 
Co., was well to the fore.

The McCormick wholesale biscuit pen 
pie gave out several hundred boxes of 
biscuits, and in addition presented 
every grocer’s wife with a one-pound tin 
of their best fancy.

C. Maker, the market clerk, and Jim 
’can, the gentleman who superintends 

the weigli-scales in the London market, 
were both presented witli complimentary 
tickets by the association. Everybody 
likes them.

Said Harry Ranahan : “Our visit 
could not have been made more pleas 
ant for us by our friends among tin 
wholesalers and others. They laid them 
selves out lo make us enjoy ourselves, 
and they succeeded.”

Dick Woods wasn’t allowed to miss 
anything at the Beach. Harry Ranahan 
and company put him through even 
thing in sight. He crawfished at tin 
Third Degree and said he had nevn

Quite at Home.
M. Millman Clem. Harvey H. J. Glamlvillu

■» w.

been treated so cruelly in his life. >• 
(lowers, by request.

Shaw T. Nishimura cabled his Cai 
adian office the following message 1 
Monday of this week : “Tea crop is ' 
timated at much below normal. Marks - 
advanced.”
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Hamilton vs. Braniiord Fat Ladies' Race.

WM. 8MYE
President of the Hamilton R.M.A.

Mil I lie respective committees were at 
•iv considerable pains to provide en­

luminent. The principal feature, of 
• use, was the games. A large area 

' 's roped off for the contests, and the

a land flowing with tea and coffee. The 
associations own a splendid equipment 
for this purpose, eight furnaces and 
boilers, the latter big square affairs 
with faucets attached. Highly pounds 
of coffee and tit) pounds of tea were 
brought along in the stores and there 
was none to spare. The furnaces were 
set up the day before in one of the 
open pavilions, and most of the day 
the pavilion was the scene of greatest 
activity. Each family was provided with 
a small pail in which to carry coffee 
or tea. Last year these pails were pro­
vided by the associations. This year 
some manufacturers were found will­
ing, not only to contribute the pails but 
to till them with biscuits. Weston, of 
Toronto, furnished A,000 and E. W. Ew­
ing, Hamilton, 1,500. And just to show 
how greedy and ungracious some peo­
ple are and the troubles that fall to 
the picnic managers, Bay Hill found one 
man (thank goodness ! not a grocer) 
with 28 of these pails, lie would not 
give over in response to Bay’s oratory,

3i

chairman of the Hamilton (lames Com­
mittee, and he kept the record of the 
winners, lie had a long blotter, with 
each event, as set forth in the printed 
programmes, pasted in. The winners 
were brought to him ; their names were 
entered, and he had a little red pad 
and handed each competitor an order 
for his prize.

The Baby Show.
The first event was the baby show on 

the band stand. There were 40 entrees 
of hope fuis under 15 months, and the 
judges, the mayors of Hamilton, Brant­
ford and Niagara Kails, had their 
troubles. We’ll draw a veil over the 
feelings of the mothers who didn’t win : 
beaten, but unconvinced. The winners 
were: 1st, Caroline Montgomery, Brant­
ford, 5 months old ; 2ndl Herbert Wil­
liam George Fuller, Hamilton, !) months 
old; Aril, Harold Martin, Brantford, 7 
months; 4th, 1 lugliie McHugh, Brant­
ford, 11 months. Brantford, it will be 
noticed, took three of the four prizes.
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THE BIGGEST OF THEM ALL

Hamilton and Brantford Grocers’ Picnic at Niagara Falls Was Attended by 
Over 8,000 People—How They Enjoyed it.

It’s something to be the biggest ever, 
i'li,. picnic of Hamilton and Brantford 

rs at Niagara Falls Wednesday of 
!.,-I week was the largest gathering of 
;•, hind ever held in Canada. Eight

spectators stood ten deep all the way 
around. The 01st Highlander’s band gave 
a concert during the afternoon. There 
was a Rube band, half a dozen of the 
Highlanders masquerading as Rubes, 
with a roving commission to create 
music and amusement throughout the 
park. Still another feature was a pair 
of tambouriuists, one a burnt cork art­
ist, who entertained large audiences.

Flow of Tea and Coffee.
The associations furnished free tea 

and coffee, and the most arduous work 
of the day fell to A. G. Rain, who had 
charge of this department, and his noble 
band of volunteers who served the 
drinkables. If there had been a prize 
offered for the man who tilled the most 
pails it must have gone to Adam Bal- 
ienline, of Hamilton, who was inde­
fatigable in his efforts to make the park

so Bay backed his appeal by calling 
in a couple of park policemen to assist.

Downpour of Rain.
The pleasure of the day was marred 

by a heavy shower about three o’clock. 
The rain fell in torrents for half an 
hour, and it was a bedraggled multi- 
t ure the sun came out to dry.

In the morning there was a baseball 
match, Hamilton vs. Brantford, and 
they put up some pretty presentable 
ball. Brantford won out on a score of 
8 to 5. The teams were :

Hamilton: Lewis, Sommons, Hobson, 
Williamson, Brown, W. Caun, Burkhold­
er, Donovan, Cummings. Brant ford :— 
Croomc. MeCallum, Taylor, Burns, 
Campbell, Fonlds, Copeland, Woodley, 
(’ale.

Donald Barton was umpire, and there 
were no kicks coming.

The games went off splendidly in the 
afternoon with a moist intermission for 
the rain.

They were put through expeditious­
ly, too. The centre of activity was 
.John Forth, of Hamilton. lie was

thousand was a conservative estimate of 
ilie number congregated in Queen Vic­
toria Park within earshot of the mighty 
cataract and under the auspices of the 
grocers of the two cities.

Two special trains carried the Ham­
ilton contingent, and three trains ran 
mil of Brantford. The day in the park 
was given over entirely to amusement

J. O. CAHRfc.Nl ER
President Grocers’ Section of the Hamilton R.M.A.
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Of the other 19 events, those open 
only to grocers or their employes, re­
sulted as follows :

Association Itace, 100 yds—1st, J. ' 
Clendenning; 2ind, M_ Semmens ; 3rd, 
A. Ilobson.

Great Tunnel Race, 100 yds, open to 
employes—1st, L. Brown ; 2nd, W. Cor-" 
nell; 3rd, B. Cornell.

Three-legged Race—1st, Carey and 
Carey ; 2nd, Brown and Brown ; 3rd, 
Roadie and Lucas.

One of the most exciting events was 
a chicken catching contest. Three 
guinea hens were let loose before about 
40 girls under 16, and there was a 
great scramble for a few minutes.

Boys under 15 were allowed to enter 
the chase for a small porker. The pro­
gramme remarked : “This is the race 
where ‘everybody works but father’.” 
On the contrary, father ran, too, and 
was just about as interested as the boys.

A Heavy Matter.
The fat ladies’ race also created a 

good deal of excitement. Four ponder-

gave away a great number of balloons 
and fçms, both of which tvere much ap­
preciated. The Morton Soap Coi. pro­
vided handsome badges with buttons-

red for Hamilton and blue for Brant­
ford.* Everyone was decorated.

It was a great picnic, splendidly man­
aged.

R. B. SNOW
President Toronto Retail Grocers’ Association.

ous matrons tore up the turf for 51) 
yeards, and the one President J. Burns, 
of Brantford, was waiting for carried 
him clean off his feet, but you bet he 
hung on and landed all right. The other 
officers of the Brantford Association 
are: S. Sudaby, vice-president ; N. Wil­
letts, secretary ; A. V. Vanstone, trea­
surer. ■

The games committee consisted of John 
Forth, chairman ; M. Semmens, secre­
tary; II. P. Boyd, treasurer. Both as­
sociations felt greatly indebted to Don­
ald Barton, of the Hamilton Y.M.C.A.. 
who, as in former years, acted as offi­
cial starter, and to Bobby Kerr, the 
champion runner, who was official judge. 
Both men did much to make the games 
a success and did their work with great 
heartiness.

Mr. Moore, of Comfort soap, put on 
a race for ladies. There were 20 or 
more entrees, and much excitement.

Pratt & Co., and R. McRay & Co.,

TORONTO GROCERS GO TO BUFFALO

Retail Grocers’ Association Held Their Annual Outing on July 17—Great D. 
ings in the Bison City—A Few Persona Is.

The Retail Grocers’ Association of 
Toronto held their annual excursion to 
Buffalo on Wednesday of last week. 
The tickets were good on any of the 
big Niagara boats, but most of the ex­
cursionists took passage on the splendid 
steamer Cayuga, the latest addition to 
the trans-Ontario fleet. There were other 
excursions aboard, making up a large 
company. The voyage was not enliven­
ed. as last year, by guessing and pie­
eating contests. P. McIntosh & Son 
held a guessing contest by ballot on the 
number of passengers aboard, the prizes 
for which were some cases of break­
fast cereals. The committee evidently 
thought the excursion sufficient in itself. 
The weather was perfect. The lake 
was like a pond all day. A choice of 
objective was given, Buffalo or Nia­
gara Falls, and the large majority 
made it Buffalo. They disembarked at 
Niagara-on-tbe-Lake and crowded a long 
Michigan Central train awaiting them 
there. This meant an early arrival in 
the Bison City, about 11 o’clock, and 
seven hours before they must needs re­
turn to catch the last homeward boat.

Whatever managing was necessary in 
such a go-as-you-pletKfe affair, Davie 
Bell was there to do. He carried a 
large, handsome handbag, in which he 
kept the responsibility of office. He 
wore his usual smile. Somehow that 
smile of Mr. Bell’s never does grow 
rusty. It’s always as fresh and volun­
tary as a June morning. It’s almost 
certain that considerable of his success 
in the grocery business rests on that 
smile.

A Good Pair.
Mr. VanLoon’s graceful genuflection 

made the whole excursion look polite. 
VanLoon is the right bower of the as­
sociation all right. His side partner in 
perigri nation from deck to deck was 
usually Ben Pan ter. Now Ben can no 
more make a graceful bow than he can 
help making good baking powder. So 
they struck a nice average, helped to 
gather up the ballots in the guessing 
contest, and gave Davey Bell all the 
help he wanted.

Mr. Bond was on hand to lend all ne­
cessary assistance, but as no emergency 
call was rung in, he quickly resorted to 
euchre.

The favorite lay-out for this innocent 
frivolity was in the smoking room on 
the upper deck. A brace of friends on 
opposite benches, with a chair in the 
centre for table, was a common arrange­
ment.

Pretty nearly everyone of any account 
aboard wore a red badge, setting forth
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that they were on the Retail Groce: , ’ 
excursion, and the large button, with 
which the badges were fastened, hi.re 
the imprint of the Davidson, Hay Co. 
This little decorative effect was seen to 
by C. Newman, S. E. Qua, “Goal’’ 
Blackburn and Ralph Robinson, under 
the able’supervision of Capt. Adams.

Big Alex. Hutcheson, who has put it 
all over Canada with Taylor’s soap, was 
aboard, and there was no mistaking it, 
for he suffused geniality wherever lie 
went.

J. J. Fee, the wholesale provision 
merchant, wouldn’t miss a grocers’ out -

DAVEY BELL
Secretary Toronto Retail Grocers' Association.

ing for a car of eggs, and whether it 
be making motion music at the annual 
at-home or admiring the lake breezes 
on the off-to-Buffalo trip, he’s the lest 
pleased man in any company.

Two Tea Totalers.
Fred Rose and Chas. Pott were al g, 

and just their presence reminded ev. v- 
body that “Red Rose tea is.good t>
R. Maxwell, W. Collins and F. -V. 
Heyes, of Perkins, Ince & Co., Wm. '<■- 

Farren, Queen street, and Mr. Fax of 
E. K. Scolery & Co., made up a p ty 
that held together throughout the ay 
and arrived home in good order on ilie 
early evening boat.

James Langskill. whose sombre s le 
illuminates the fruit market, was a gro­
cer again for a day. He was a mig'iiy 
good grocer when he was at it, but l ow 
good he was Wednesday is no pai ‘ of 
this story.
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MUTUAL FIRE INSURANCE COMPANY NOW
ASSURED

■ ill'1 j"“i >•" . ;Fred Brown, wh° is,.a genial anden- 
|.i|.rising young man, despite his 
I,, , ,;ty, circulated in the room and 

nf Ed. Hawes, who is now tour- 
ji, Europe. Other wholesale représen­
tâmes present were : T. Grant, of the 
Iv;, Blain Co.; “Jack” Wright, of the 
M l,area Imperial Cheese Co.; Arthur 
Si-..it, of Scott Bros.; Chas. Kimpeton, 
|. il. Mason, Deacon Owen and G. H. 
( lausby, of Warren Bros., the latter of 
whom had his daughter with him for 
the first time. Just a few of the gro­
cers present were Wm. Baltimore, J. 
A. Farewell, A. E. Manning, I). Rad- 
clille, H. G. Macdonell, I. Irving and J. 
M. Cork.

E. W. GILLETT CO. PICNIC.

Last week was a picnic week for the 
grocers and grocery interests. Besides 
the Toronto Retail Grocers’ Associa­
tion’s excursion to Buffalo, the Hamil­
ton and Brantford Grocers’ Excursion 
to the Falls, and the London Retail 
Grocers’ Excursion to Toronto on Wed­
nesday last, E. W. Gillett &1 Co. held 
their annual picnic at Lome Park on 
Friday, 19th inst. The offices and fac­
tory were closed up and everybody at­
tended, with their wives and families. 
Some two hundred employes and their 
friends were conveyed by speeial train 
at 9 a.m. to the park where sports and 
games commenced at 11 o’clock. A long 
list of interesting events, such as base- 
hall, tug-of-war, and races, were gone 
lb rough with. An interesting feature 
of the picnic, and one not on
the programme, was the presenta­
tion by Geo. H. Macfarlane, as­
sistant general manager, on behalf of 
I lie employes, of a very handsome tra­
veling outfit to Wm. Dobie, president. 
Mr. Macfarlane’s well expressed senti­
ments of the employes’ esteem of Mr. 
Dobie were cheered by all present. The 
event was a complete surprise to Mr. 
Dobie, and his thanks were doubly 
heartfelt. Refreshments were served 
h the Harry Webb Co. and music by 
IFAlesandro’s Italian orchestra. The 
nay was an ideal one for a picnic and 
« i ryone enjoyed himself. A feature of 
ID outing was the treat furnished the 
employes by President Mr. Dobie, who 
r. c all of them a spin in his auto- 
■ "bile. The run through the park and 
- 'll was a happy one for all. Assistant 

i inager G. H. Macfarlane, Treasurer 
11. Kirkpatrick and Secretary Hep- 

1,1-:n, as well as Sales Manager C. E. 
'" He and Supt. A. P. Craig, were all
• i luously engaged in seeing their 
' !°us duties carried out with prompt- 
'■ ' and to the satisfaction of all. The 
i into the city at six o’clock ended 
1 of the best picnics ever held by this
• pany.

• Itaput, Fils & Cie receive next week 
ar load of imported lager, contain- 

i only 2 per cent, alcohol. It is de- 
s 'ied as particularly saleable, and 
1 ISI! wishing a cooling summer bever- 
a "■ practically temperance in charac- 
1 will find that this meets all ex- 
11G a lions.

Experience has shown that it is im­
possible during the summer months to 
get a satisfactory attendance of the 
Retail Merchants’ Association of West­
ern Canada at a convention in Winnipeg, 
although a large attendance can always 
be secured at the annual meeting in 
February. Accordingly, the executive 
decided this year to dispense with the 
regular semi-annual meeting and instead 
to hold a full executive meeting to dis­
pose of all business that has come up 
during the last six months. According­
ly a full executive meeting was held in 
Winnipeg on the Kith in the secretary’s 
office, President W. G. MacLaren, of 
Souris, being in the chair.

The most important business that 
came up for consideration was contain­
ed in the report of the mutual lire in­
surance committee, appointed last Feb­
ruary. It will be remembered that the 
proposition to organize a strong Mutual 
Fire Insurance Co. to carry the risks 
of the retail merchants of the western 
provinces occupied the attention of the 
annual meeting last February and that 
a strong committee was appointed to 
look into the matter. This proposition 
has been a hardy annual at the conven­
tions ever since the association was 
formed and there are many doubting 
Thomases in the trade who have had 
very little faith in the plan ever going 
through. However, the committee now 
on the job have proved themselves very 
capable and they have gone to work in 
a businesslike way. Mr. Ledoux, the as­
sistant organizer, has been out in the 
country for some three or four months 
conducting the organization work of the 
association in the country districts and 
he has been able to secure applications 
from the, trade for lire insurance amount­
ing in the aggregate to more than 
$300,000. With applications for this 
large amount already secured, there is 
every reason to believe that a mutual 
company can easily be placed upon a 
substantial footing.

Legal Conditions.
R. White, of the legal firm of Ilannc- 

son White, attended the meeting last 
week by special request, and answered 
many enquiries put to him by members 
of the executive as to the steps which 
it is necessary to take in order to form 
a Mutual Fire Insurance Company. He 
explained that the regulations call for 
a cash deposit of $5,000 with the Gov­
ernment, but he added that the payment 
of the actual cash might be avoided by 
having the secretary give bonds for the 
amount and paying the amount of the 
bonds from the insurance premiums as 
soon as they are received.

The executive and the' members of the 
insurance committee were very much 
encouraged by the report and the explan­
ations of Mr. White, and it was unanim­
ously decided to proceed to organize a 
Mutual Fire Insurance Company for the 
benefit of the members of the Retail 
Merchants’ Association of Western Can­
ada. Mr. White was instructed to pre­
pare a prospectus and a copy of this 
prosppetus will be mailed to each mem­
ber of the association who has applied 
for insurance. He was also instructed 
to secure incorporation papers as soon 
as possible. From this it can ne sien 
that the long looked for Mutual Fire In­
surance Company will very soon be a
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reality and the saving in insurance 
premiums to the members of the Retail 
Merchants’ Association of Western Can­
ada will undoubtedly amount to a very 
large sum each year.

The collection of small debts and the 
improvements necessary in the legal 
machinery for this purpose have occu­
pied the attention of the association for 
some time. Mr. White was instructed 
by the executive to print a bill along 
the lines suggested at the convention 
last February and this bill will be in­
troduced at the next session of the 
Manitoba Legislature.

The secretary gave a verbal report of 
the work of the asssocàa.tjikm s^nee, the 
annual meeting in February, and was 
able to show that the finances are now 
in a flourishing condition. It will be 
remembered that last February the fin­
ancial condition of the association oc­
casioned the convention no little:anxiety 
but during the last few months there 
has been a marked improvement, many 
new members having joined the associa­
tion an’d a large proportion of the out­
standing dues having been collected. At 
his own request Mr. Coulson was in­
structed to prepare an itemized state­
ment for the information of the conven­
tion next February.

The work of Mr. Ledoux, as an as­
sistant organizer in the country, was 
favorably commented upon. He has se­
cured some 3011 new members for the 
association during the last three or feur 
months and has done effective work in 
organizing local sections in the various 
towns. The enterprise of the grocers’ 
section of the association in conducting 
the Pure Food Show in Winnipeg met 
with the approval of the executive, 'l he 
secretary was commended for the publi­
cation of the association hard book, 
which has recently been sent to all the 
members.

CHEESE AND BUTTER FIRM AS­
SIGNS.

The firm of D. A. McPherson Produce 
•Co., Montreal, exporters of butter and 
cheese, has gone into liquidation, under 
the Winding-up Order Act. The petition 
was presented by A. Chase Oasgrain, of 
McGibbon, Casgrain, Mitchell &' Co., on 
behalf of Stephen J. Lelluray, ac­
countant. Mr. Lelluray's claim is based 
on a note for $-12,60(1, which was trans­
ferred to him by the Sovereign Bank of 
Canada.

Although a statement of the assets 
and liabilities had not yet been filed at 
the insolvency department of the Su­
preme Court, at the time of going to 
press, it is understood that Mr. Le- 
Huray is practically the only creditor.

The I). A. McPherson Produce Co. 
was organized about two years ago, the 
chief members being Thos. Ryan and 
Barclay McPherson. I). A. McPherson, 
the founder of the firm, who began busi­
ness in Montreal some twenty years 
ago, fell from the deck of a Richelieu <ti 
Ontario Navigation Co. steamer and 
was drowned. His death caused the 
company’s affairs to be reorganized.

The firm, upon which a demand of as­
signment has been made, was particular­
ly well known in the eastern townships, 
doing a large business with the farmers 
in that section. They also had a large 
connection in the Lake St. John dis­
trict.

fhi i .e,J
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Markets and Market Notes
QUEBEC MARKETS

POINTERS'—
Sugar—Firm.
Raspberries—Eirsl arrivals.
Japan Teas—Advanced.

Montreal, July 25. 1907. 
Business was fair throughout the week. 

There are lower prices quoted on im­
ported herrings in tins, also in (irenople 
walnuts. Some lines of pure olive oil 
have also declined. \ cry little of old 
crop Japan teas remain on the market 
at present. New crop is sure to he high­
er. Advices from shippers is to the ef­
fect that the new crop will he fully 10 
per cent, higher on arrival. Raspberries 
are now beginning to arrive and arc 
quoted at $1.50 a pail.

There is a fair demand for all lines, 
but no special features to the market.

St (iAlt—The sugar market is firm, 
with an exceptionally good demand. Ad­
vices from the primary market are that 
the general tone is improving. Price 
quotations are unchanged.
Granulated, bbls ............................................................. *4 40

“    < |5
“ bags ..................................................  4 3o

Paria lump, botea. 100 lbs............................................... 2 -2
........................ 60 lbs................................................  6 3u
........................85 lbs......................................................... 5 55

Extra ground, bbls .......................................................... ’ ° '
“ “ 50-lb. boxes.............................................  5 09
" " 25-lb. boxes.............................................. 5 21

Powdered, bbls................................................................... \ ^
" 50-lb. boxes.....................................................  \ 8]

Phoenix ............................................................................ \
Bright coffee ....................................................................  f £0
No. 3 yellow........................................................................ * 20
No. Î "   \ S
No 1 " hairs....................   ’ J'

SYRUPS AND MOLASSES — Corn 
syrups are neglected at present. The 
feeling for molasses keeps fairly good.
Barhadoes, in puncheons ...................................... 0 29 0 3H

“ - fancy ............................. 0 3C1 0 33i
" “ extra fancy.............................. 0 35
" in barrels................................................ 0 31* 0 33 £
“ in half-barrels .....................................  •••• 0

New Orleans............................................................... 0 22 0 35
Antigua ................   0 30
Porto Rico ........................................................................... 0 40
Corn syrups, bbls................................................................  0 0.)

•• l-bbls ................................................................... 0 131" 1-bbll ..................................................................  Ç
“ 384 lb pails........................................................... J59
" 25 lb pails........................................... ................ ' J5

Cases, 2 lb tins. 2 doz per case.......................................  2 25
" 5-lb. " 1 doi. "   2 55
" 10-lb. “ 1 doz. “   2 50
•• 20-tb “ 1 doz. “   2 4o

TEA—Latest cable reports from the 
Japan tea market states that teas such 
as were imported last year, for direct 
shipment to Montreal, at 18c., cannot 
he obtained under 20c. this season, and 
further, that tea offered at l(i|e. to 
17 Ic. now was sold last year for Id 4c. 
to 151c.

In first hands or wholesale trade there 
is verv little old crop Japan teas on 
the market, these being pretty well 
cleaned out owing to the high prices of 
new crop teas. For present delivery 
none of the English houses are quoting 
Japan teas under 20c. Tea sold at 164 
and 17 4c. is only for shipment during 
September. There is a fair demand for 
other lines.
Japan»—Fine....... ..................................................  J® J *1

Medium .................................................... 0 30 0 23
Good common.................................................. 0 18
Common.................................................... U 16* 0 17?.

Ceylon — i»rok* n Orange Pekoe........................... 0 20 « • 33
Pekoe Souchongs .................................. 0 15?. 0 20£

India—Pekoe Souchongs .....................................  0 15 0 18
Ceylon green — Young Hysons..............................  0 19 0 22

Hysonr .......................................  0 18 0 20
Gunpowders.................................. 0 17 0 19

China greens—Pingsuey gunpowder, low grade. 0 11 0 19
r‘ " pea leaf... 0 19 0 22
“ " pinhead... 0 30 0 36

demand isCOFFEE—The 
prices steady.
Jamaica.............................

Santos ................................................................
Maracaibo .........................................................
Roasted and ground 20 per cent, additional.

DRIED FRUITS—The dried fr 
ness as usual at this time of 
featureless, with the exception c 
which continue in fair demand, 
prices prevail.
Valencia Raisins—

Pine off-stalk, per lb............................................
Selected, per lb ..................................................

Dates—
Hallo wees per lb ...............................................
Sairs, per lb......................... .......................
Packages " ......................................................

California Evaporated Fruits—
Apricots, per lb....................................................
Peaches, “ ....................................................

Malaga Raisins—
London layers......................................................

Connoisseur Clusters "....................................
“ •* i-box...........................

“ Royal Buckingham Clusters." j-boxes...

"Excelsior Window Clusters ” ......................
“ “ i'B ........................

California Raisins—

r, wi th

0 12 0 20
0 18 0 30
0 19* 0 25
0 185 0 09
0 09! 0 11
0 11 0 13

nit husi- 
vear is 
>f prunes 
Nominal

0 08! 
0 09

0 03 
0 05

0 09 
0 10 
0 10

0 04 
0 03*
0 i6

0 23 
0 18 
0 16

2 25
3 00 
1 «0 
1 371
4 50
5 50 
1 50

Fancy seeded. 1-lb. pkgs............................................. 0 13
Choice seeded, 1-lb. pkgs............................................. Oil!
Loose muscatels 3 crown........................................... 0 09j

“ *' 4 crown .. .................................... 0 10

0 081
Four crown, fancy, 10db. boxes ........................ 0 061
Three crown ......................................................... 0 06
Glove boxes, fine quality, per box .................. n 071
Fancy washed figs, in baskets, per basket .... 0 15

“ pulled figs, in boxes, per lb................... U 15
" stuffed figs “ “ box ................ 0 25

kvl is very firm. Quotations are i . 
changed.

Tapioca continues very scarce, vv.'ii 
little doing owing to the exceptions \ 
higli prices. Any buying there is. 13 
from hand to mouth.
B rice, in 10 bag lots......................................................... 5 :0
B rice, lets than 10 bags............................. ..................... 3 20
C C rice, in 10 bag lots .................................................... 3 00
C C rice in less than 10 bag lots..................................... 3 10
Tapioca, medium pearl............................................ 0 09 0 10

MAPLE PRODUCTS—The demand mr 
maple products continues slow and ; hr 
market is dull. Quotations remain 
t ionary.
Pure maple syrup, bulk, per lb.......
Compound maple syrup, per lb— 
Pure Townships sugar, per lb —

.................... 0 08

.................... '• 05
.........  0 07 0 08

lb.
0 08* 
0 07? 
0 07 
0 06* 
0 OR 
0 05 
0 05 
0 07* 
0 07 
0 07 
0 06 * 
0 01!

Prunes— per
30 40a ..............................................................................
40-50s ...............................................................................
50450s ...............................................................................
60-70s ...............................................................................
70-SOs ...............................................................................
80-90-» ...............................................................................
90 100s’...............................................................................
Oregon prunes (Italian style), 40-50s.........................

" " 50-608..........................
Oregon prunes (French style), 60-70s.........................

" 90-1008.........................
'• " 100-120s.............0 05

Currants—

Filiatras, uncleaned, barrels..............................  0 07% 0 08!
Fine Filiatras, per lb., in cases ................................ 0 08

" " cleaned.................................. 0 08
“ " in 1-lb cartons...................... 0 09

Finest Vostizzas “ .........................................  0 03* 0 09
Amalias " .......................................... 0 08 0 081

“ 1 lb. packages...................................... 0 08 0 08*
Sultana Raisins—

Sultana raisins, per lb..........................................0 13* 0 15
" “ 1-lb cartons........................................ 0 15

Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes........... 0 09 

0 07 
0 06* 
0 08 
0 18 
0 20 
0 30

EVAPORATED APPLES—The mar­
ket is featureless. While stocks in most 
cases are low there is still a fair sup­
ply to be had.
Evaporated apples, box 50 lbs........................................ 0 09

SPICES—The spice market is feature­
less and is expected to continue so till 
September. Nominal prices prevail.

Per lb.
Peppers, black........................................... ........... 0 16 0 20

Ginger, whole ............................................................  0 16 0 20
*• Cochin ......................................................... 0 17 0 20

Cloves, whole ............................................................  0 20 0 30
Cream of tartar......................................................... 0 25 0 32
Allspice  .......................................................... 0 12 0 18
Nutmegs...................................................................... 0 30 0 65

BEANS—There is a fair demand for 
beans, with prices well kept. Soup peas 
are very scarce and it is hard to. pro­
cure any of suitable quality. Prices are 
unchanged.
Choice prime beans.........................#....................... 1 60 1 65
Soup pea*, whole, bag 2 bushel............................... 2 26 2 55

RICE AND TAPIOCA—The rice mar-
34

CANNED GOODS
MONTREAL—There are still i.iii 

stocks of canned vegetables on the mar­
ket, but, demand is only fair, with Un- 
exception of corn, tomatoes and peas 

In canned fruits, stocks are deplvinl 
There is a fair demand for goods si ill 
procurable.

TORONTO—All canned goods are go­
ing into heavy consumption, most Inns 
of fruit being almost impossible to pm 
cure. There are a few stocks of vege­
tables still held, but at the present de­
mand these will scarcely last till the 
new supply.

Most dealers anticipate a complete 
clean-up for this season.
Group No. 1 comprises—

"Canada First," " Little Chief," "Log Cabin," "Horse­
shoe " and " Auto " brands, also all private brand»

Group No. 2 comprises—
“ Lynn valley, "Maple Leaf," "Kent" " Lion,
"Thistle," and "Grand River" brands.

Group No. 3 comprises—
“Globe," “Jubilee," and “White Rose," hramla.

Group Groups
FRUITS. No. 1 No. 2

Apples, standard, 3's....................................... 1 07* 1 05
" preserved, 3's.......................................... 1 32$ i 30
“ standard, gal.................................................. 2 95

Blueberries—
2's, standard...........................................  0 95 o 921
2’s, preserved.......................    1 45 i 42$
Gala., standard................................ ........................ 4 50

Cherries— . j
2's, red, pitted.................................................  2 27* 2 25
2’s, “ not pitted..............................  1 77* i 75
Gals., red pitted............................... .................... 8 90

“ “ not pitted........................... .........  ...... 7 40
2's, black, pitted.................................. ;..... 2 271 2 '25
2’s, “ not pitted............................ il 77$ : 75
2’s, white, pitted.............................................. 2 42$ / 40
2’s, “ not pitted....................................... 1 92$ 1 90

Currants—
2’s, red, H.S........................................................1 82* 1 80
Gals., red, solid pack.............................................. 7 40
Gals., red, standard............................................... 15
2 s, preserved....................................................  2 024 00
2 s, black, H.S................................................... 1 92$ i 90
2‘s, preserved....................................................  2 15 l 12)
Gals., black, standard........................................... - 6)
Gals. “ solid pack............................................. 3 15

Gooseberries- -
2’s, H. 8...............................................................2 17* 15
2’s, preserved................................................... 2 40 >7$
Gals., standard......................................................... 50
Gals., solid pack...................................................... <’50

Lawtonberries—
2’s, H.S..............................................................  1 80 77*
2’s, preserved...................................................  1 97* ; 05
Gals, standard..........................    50

Peaches —
li e, yellow (flats) .........................................  1 72* 70
2a, yellow ..............................   25
2|’s, yellow.......................................................  2 65 ’ 02)
3a, yellow ..............................................   25
3’s, yellow (whole).......................................... 2 42) M
2’s, white ...........................................   1 77* 75

3’s, pie............................    1 32* 30
Gal., pie, not peeled...................................... 5 72$ ■* 70
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Paars—
2 s, Flemish Beauty,
2i'8, Flemish Beauty,
3 b, Flemish Beauty.,
2 8, Bartlett..............
24 a. Bartlett.............
3 s, Bartlett.............................
3 a, pie, not peeled................
Oal.. pie, peeled....................
Gal., pie, not peeled.............

Pineapple—
2's, sliced................................
2's, grated...............................
2%’s. whole............................
Florida 2's, sliced or grated
Singapore, 1%’s, sliced.......

“ 2%’s, whole...........
Plums, Damson—

2's, light syrup......................
3's, light syrup ..................
2's, heavy syrup..................
2i's, heavy synip..................
3 «, heavy syrup..................
Gal., standard......................

1 6742 02$ 

2 174
, 1 824
, 2 22ft
. 2 374 
. 1 32$ 
. 4 02| 
. 3 42$

. 2 024 

. 2 12$ 

. 2 82$

1 20 
, 1 72| 

1 35 
, 1 674 
, 1 974 

3 37$

1 65
2 00 
2 15 
1 80 
2 2»
2 35 
1 30 
4 00
3 40

2 00 
2 10 
2 80 
2 60
1 50
2 30

1 174 
1 70 
1 324 
1 65 
1 95 
3 53

Plums, Lombard—
2s, light syrup................................................
3's, light syrup................................................
2’s, heavy synip..............................................
24 s, heavy synip. 
3’s, heavy syrup. 
Gal., standard ...

Plums, greengage—
2’s, light synip/.......
2’s, heavy synip-----
24's, heavy syrup... 
3’s. heavy synip — 
Gal., standard.........

1 25 
1 75 
1 40
1 724 
1 97$ 
3 57$

1 70 
1 05 
3 55

1 30 
1 45
1 724
2 00 
3 874

1 274 1 42$ 
1 70 
1 974 
3 85

Plums, egg— , . „
2’s, heavy syrup..............................................  1 724 1 70
24’s, heavy syrup ........................................... 2 00 1 97#
3’s, heavy syrup..............................................  2 324 2 3U

Raspberries, Red—
2 b, L. 8. (Shafferberries)............................. 1 55 1 52%
2’s, H 8............................................................. 1 7<4 1 75
2's, preserved.................................................. 1 97% 1 95
Gals., standard....................................................... 5 65

“ solid pack..................................................... 8 65

Raspberries, Black—
2’s, black, H. 8................................................
2’s, preserved..................................................
Gals., standard...............................................   -

“ solid pack...................................................... 8 40
Strawberries—

2’s, heavy syrup......................................................... 2 50
2 s “ preserved................................ 2 174 2 15
Gals. " standard................................ 6 424 6 40
Gals. “ solid pack...............................  9 17% 1 59

1 774 
1 92$

1 75 
1 90

VEGETABLE
Asparagus—

24’s. tips, California................................................. 3 90
2’s, Canadian................................................... 2 80 2 77%

2’s, sliced, sugar and blood red........................... 1 02%
2’s, whole, “ “   0 92%
3’s, sliced, “ "   1 25
3 s, whole, " “   1 15

Beans—
Fancy brands........................................................................
2’s, golden wax................................................  6 90 0 85
3 s •' ................................................  1 35 1 32|
Gals. “ “ ................................................. 3 92% 3 90
2’s, refugee or valentine (green)......................... 0 90
Gals..........................................................................................
2’s, crystal wax..............................................  0 974 0 95
Red kidney, 2’s ............................................. 1 05 1 02
Lima, 2*s ...........................   1 30 1 274

(°r,2s.................

Gal., on cob.
0 95 0 92|

465
Garrots—

’S. .................. 0 97%
.................. 1 07%

0 95
1 05

Cabbage—
3s............ ................................ .................. 0 92% 0 90

Cauliflower—
2s................................................. 1 45

Parsnips—
1 $

2s.................................................
3 s.................................................. ::::::::::: fffi* 0 95

1 05

I s, extra fine sifted .....................................  1 024 1 00
2 a. standard................................. 0 85
2 s, early June............................ ...................  0 974 0 95
2 s, sweet wrinkled..................... .................. 1 02$ 1 00
2 s extra fine sifted.................... ..................1 27ft 1 25
Gals., No. 4................................ ...................  3 92| 3 90

Pumpkins, 3's..................................... 0 92%

Rhubarb—
2's, preserved...........
3's " .........
Gal., standard.........

3 024 3 00

. 1 20 
1 974 . 2 77$

1 174
1 96
2 75

jpinach—
2’s............................................. 1 424

1 85
5 17

3 s ............................................

Squash—
3’s.............................................
Gal........................................... 3 SO'4

o *7y, 1 17# 
3 «0

Tomatoes—
2 s .......................................... . M 1
3 s, all kinds...........................
G»h , all kin^s...,..,...........

.....................  1 20

ONTARIO MARKETS.
POINTERS—

Sugar—KawS, firmer.
Canned Goods—Heavy consumption.
Dried Fruits—Australian raisins ex­

pected.
Raspberries—Small crop.
Poultry—Spring stud in demand.

Toronto, July 25, 1907.
Everyone in the wholesale grocery 

trade, in Toronto at least, is thorough­
ly satisfied with last week’s business, 
and collections, especially from coun­
try points, were unusually good. The 
wholesalers are becoming more careful 
of their accounts every year, with the 
result that many of them are now prac­
tically immune from demands for cred­
it extension and carry only a class of 
retailers who are able to make prompt 
settlement in the slack as well as the 
busy season.

Canned goods were again the feature 
of the week’s business. As the weeks 
go by, prophesy becomes easier, and it 
is now a fairly safe statement to say 
that the carry-over this year will 
amount to very little;, if, indeed, there 
is any at all. Stocks of fruit are in 
very narrow compass, and all vegetables 
are rapidly getting cleaned up.

There is a good demand for all the 
lower-priced teas, 25c. blends and the 
like, and the market is strengthening 
under the heavy consumption. With re­
gard to the official record of the tea 
trade for the past half-year, a recent 
London advice says:

“Thé most striking feature of the 
official record of the past half-year’s 
trading is the manner in which home 
consumption has been maintained in the 
face of the high level of values ruling. 
Whether this would have been the case 
had the prices of the cheaper canisters 
been raised to the general public is a 
matter for conjecture, but it would 
seem at any rate that the action of the 
wholesalers in continuing to supply tea 
to the retail trade at a very small pro­
fit has been largely responsible for the 
satisfactory progress of deliveries. There 
is no doubt, however, that as regards 
re-exports, business has been prejudi­
cially affected by the quotation for com­
mon, especially with countries other than 
Russia, where demand has been sur­
prisingly strong for British growths, al­
though the buying of Levions for that 
market has been to a great extent 
transferred from London to Colombo.

The tone has again been active 
throughout the auctions, the lower me 
dium broken Pekoes being perhaps in 
most request, at about }d. per lb. ad­
vance on late rates, while the best li­
quoring sorts appear to have met with 
more attention. Present indications 
point to the level of prices being main­
tained during the next few weeks, for 
previous reports of short Indian crops 
have been fully confirmed by mail ad­
vices. ’ ’

TEA — The market is quiet, the great­
est activity being exhibited in the lower 
grades. There is not much enquiry, 
however, and prices remain firm. Mail

advices from London, dated July 10th. 
say:

“The tea market in June remained 
very quiet ; offerings consisting mostly 
of end-of-the-season invoices of Indian 
tea, and as arrivals from Ceylon were 
of less attractive quality, buyers were 
inclined to limit their purchases to the 
supply of their immediate wants. Some 
early arrivals of new season’s Indian 
teas were also catalogued, but as is 
usually the ease with first pickings, they 
were more attractive in leaf than in 
liquor, and cannot be regarded as giv­
ing any reliable indication of the quali­
ty of the coming crop.”

COFFEE — There is no special fea­
ture to the market, the situation re­
maining about as last week. Willet & 
Gray, New York, report that :

“The most important feature in con­
nection with coffee of late is the con­
tinued very cold weather throughout the 
State of Sao Paulo. The very low tem­
peratures have ruled for about two 
weeks, preceded and accompanied by- 
cold rains, which have done considerable 
damage to both the quantity and quality 
of this crop, besides being of serious 
consequence to the flowering of the next 
crop. The importance of these matters 
is having some weight in the steadier 
markets of the past few days.”

With regard to the rumors that have 
been circulating of late to thé effect that 
the Rothschilds have been making them­
selves a power in Brazil, they say :

“The publication of reports that the 
Bankers Rothschilds are exercising a 
controlling influence in Brazil is done 
either out of ignorance or bias. The 
Federal Government of Brazil holds free 
gold deposits in London of about £7,- 
000,000. and the Government neither re­
ceives nor accepts any advice or dicta­
tion when in the market for a loan of 
£3,000000. Nor would any banker offer 
an indignity of such a nature to a coun­
try whose exports reach £55,000,000 in 
value in a year.

“Nor is it at all feasible that the 
Federal Government of Brazil would 
try to dictate to the leading state 
(Sao Paulo is a state, not a province) 
of the Union, which state exports about 
$50 per capita, against an average of 
about $20 per capita for the United 
States. From the start, the coffee world 
as well as many newspapers have tried 
hard to belittle Brazil and her coffee 
relief policy, publishing widespread 
stories of financial weakness and so 
forth. They began this tirade in Janu­
ary. when the Government had bought 
only 2,000,000 bags, and have kept it 
up ever since. Meanwhile, the Govern­
ment operations have extended to 8.- 
000,000 bags, which they control, and 
which are to be kept out of the mar­
ket. and now the Government has a 
much larger amount of money at their 
disposal than when the purchases were 
only 2,000.000 bags. These facts in them­
selves are proofs of the strength of 
the Government, and ought to set at 
rest all adverse discussions of the Gov­
ernment policy and position.

“The crops will decide the future

■

35



THE CANADIAN GROCER

value of coffee, and if the crops in Sao 
J’aulo turn out as small as those which 
followed the previous record crop, 1901- 
1902, the Government will have little 
trouble in liquidating their holdings sat­
isfactorily.”

The world "s visible supply of coffee, 
in bags, was, on July 1st of this year, 
16,399,904, a decrease of 151,754 from 
the same date a month ago, and an in­
crease of 5.280.198 over the visible sup­
ply on July 1st, 1900.

SUGAR — The demand for fine sugar 
is active. More sugar is going into con­
sumption than a week ago, but the in­
crease is not sufficiently great to cause 
any likelihood of a raise. Refiners, who 
two weeks ago were as busy as they 
have been all year, are now not called 
upon to exert themselves so strenuously. 
Crops in the West Indies are about ex­
hausted. and holders there, realizing 
this, are not making any concessions. 
Willett & Gray say of raws :

‘‘The weather conditions in Europe 
were the prevailing important feature 
of the week.

“These have had a decidedly unfavor­
able effect on the growing beet crops.

“All countries report crops back­
ward. As a result, we have a change 
in the raw sugar market values every­
where. B.eet sugar advanced from the 
low point of the downward reaction, 
9s. 5Id. to 9s. 9d. at the close. Cane 
sugar in Europe also advanced lid. for 
Javas.

“European values were reflected here 
in decidedly firmer and strong market 
tone and tendency without material ad­
vance in established quotations.

“At the close, however, it is difficult 
to make purchases of Cuba centrifugals 
without a notable advance in price.

“The business of the week has been 
done at basis of 3.835c. per lb. for spot 
centrifugals up to 3.86c. per lb. for 
July shipment, and at 2.15-32c. c. and f. 
95 deg. test, equal to 3.86c. landed 95 
deg. test for August shipment.

“It has become evident in view of 
the whole situation at home and abroad, 
that 4c. per lb. for 96 deg. test centri­
fugals, is the objective point which is 
likely to be reached for the sales of a 
good part of the remainder of the Cuba 
crop still on hand.

“The visible Cuba crop is 1,398,000 
tons, of which 195,000 tons remain in 
stock and can secure the improving 
prices on the unsold portion.

“Java sugar sellers have advanced 
prices to 10s. 6d. for cargoes afloat c. 
and f. 96 deg. basis, equal to 4.02c. 
landed.

“July-August shipments are held at 
10s. 3d. to 10s, 41d. c. and f., and Aug­
ust-Sept ember at 10s. 1 Id.

“There is considerable uncertainty as 
to the quantity of Java sugar which 
has been secured by our refiners. No 
actual sales to refiners are reported here 
this week, although there is a suspicion 
of some business having been done pri­
vately.

“The Java planters have disposed of 
nearly all the sugar available for the

July and August shipments, the major 
portion of which is understood to be 
held in second hands for sale to tlur re­
finers of America or Europe.

“Quite a rapid decrease is noticeable 
iiPtlie stocks of Cuba and the ILS. dur­
ing the past few weeks, which is sug­
gestive and in confirmation of the ex­
pectation of continued improvement in 
prices. ’ ’
Paris lumps, in 50-lb. boxes...................................... 5 15

" in 100-lb. " ................................  4 85 5 05
8t Lawrence granulated, barrels.................................... 4 50
Kedpath’e granulated.........................................................  4 50
Acadia granulated ........................................................... 4 50
Berlin granulated................................................................  4 50
Phoenix..................................................................................  4 50
Bright coffee.........................................................................  4 3)
Bright yellow........................................................................ 4 35
No. 3 yellow........................................................................... 4 35
No. 2 “   4 20
No. 1 "   4 10
Granulated and yellow. 100-lb. ham 5c. less thanhbls.

MOLASSES AND SYRUPS—Busi­
ness done for the past week has been 
inconsiderable. Prices are unchanged.
Eferk?...........................................................
Medium....................................................  0 S3 0 35
Bright ............................................................................ 0 S3
Corn syrup, bbl., per lb........................................................ 0 03

" -bbls " .......................................................... 0 03
" kegs " ........................................................ 0 03
" 3gal. pails each ....   1 60
" 2 gal. “ " .......................................... 1 15
" 2-lb. tins (in 2 doz. case) per case.................  2 25
" 5-lb. " (ini " ) “   2 55
" 10-lb. " (in * " "   2 50
•• 10-lb. " (in$ " ) “   2 45

Molasses-
New Orleans, medium............................................... 0 30 0 36

" bbls...................................... 0 30 0 *35
Barbadoes, extra fancy............................................... 0 40 0 50
Porto Rico.......................................................................  0 45 0 60
West Indian.................................................................. 0 30 0 36
Maple syrup— *
Imperial qts.......................................................................... 0 871
1-gal. cans............................................................................... 0 95

DRIED FRUITS — The most reliable 
reports obtainable state that the Cali­
fornia prune crop will not exceed 60 
per cent, of a full yield. It is said 
that there have been some enquiries on 
orders for export to Europe, which 
would indicate that the European crop 
is also short. Reliable advices, how­
ever, are difficult to obtain regularly, 
but from the action of the packers in 
offering to take all that the California 
growers can give them on a basis of 
5 cents leaves no doubt as to the scar­
city of the crop.

The next few weeks should see the 
arrival on the market of some Austra­
lien raisins, which in appearance and 
taste are quite similar to the Valencia.
Prune», Santa Clara—

Per lb Per 1 .
100-1208.......................... 0 05
yu-1008,50-lb boxes 0 051 0 051 60-70b, 50-lb boxes 0 07* 0 07 f 
80-90e “ 0 06 0 061 50-608 “ 0 08
70-80* " .... 0 07 40-50e 25-lb" 0(9 0 10

Note—25 lb. boxes *c. higher than 59 lb.
Candied and Drained Peels—
Lemon..................0 11 0 11* Citron.......................  0 21 0 22
Grans*........  .. 0 11 0 12

.......................................................... 0 18 0 20Peaches,
Figs—
Elemea, per lb............................................................0 18 0 16
Tapnets, “ ............................................................ 0 03* 0 03*
Bag Figa......................................................................  0 04* 0 05

Voetlzzae., . 0 09* 0 10

, 0 12%0 Id

Currants—
Fine Filiatrae.... 0 07* 0 08
Patrw.........  " tWol Ob*

Uncleaned, *c less.
Raisins-
Sultans .......................................

" Fancy.............................................................................. .
“ Extra fancy .....................................................................

Valencia», selected....................................... ................... 0 09*
Seeded, 1-lb packets, fancy ............................................. 0 11*

•' 16 oz. packets, choice..........................................  0 11
“ 12 oz. " “ ........................................ 0 09

Dates—
Hallowees........... 0 06 .... Fards choicest.............. 0 09
Bairs..................... 0 04 ___ " choice............  0 08*
Domestic evaporated apples..................................... 0 (9 u uV*

NUTS — A rise in the price of Bra-
36

zil nuts, due to the actions of the com 
bine of importers, is anticipated in tin 
near future. Present quotations ar< 
unchanged.
Almonds, Tarragona, pei lb........................................... 0 15

“ Formigetta ............................................ 6 13* 9 15
“ shelled Valencias.......................................  0 32 0 35

Walnuts, Grenoble, *’ ......................................  0 12* 0 13*
" Bordeaux, " ...................................... 0 10* 0 11
“ shelled................................................  0 27 0 28

Filberts, per lb................................................................... 0 11
Pecans, per lb..................................................................... 0 17
Brazils, per lb............................................................  0 13) 0 14

(The following quotations on peanuts are for sack lot» 
green. For roasted add 2c.)
Selected Spanish................................................................. 0 08*
A I s, banners and suns ..................................................  0 09)
Japanese Jumbo’s............................................................. 0 Oil?
Virginia " ........................................................-.. Oil

SPICES — Prices are firm, but trade 
is on the quiet side.
Peppers, bik............................

Ginger.......................................
Cassia.........................................
Nutmeg....................................
Cloves, whole...........................
Cream of tartar.......................
Allspice....................................

*' whole......................
Mace ........................................
Mixed pickling =pices, whole.
Cinnamon, whole..................

“ ground..................

Per lh. 
0 16 0 20 
0 25 0 30 
0 18 0 35 
.... 0 75 
0 45 0 25 
0 25 0 30 
0 25 0 35 
0 22 0 i
0 17

0 15 
0 17 
0 20

0 20 
0 85 
0 20 
0 20 
0 52

RICE AND TAPIOCA — The mar­
ket is bare of tapioca, but the demand 
is in no way diminished. Quotations 
for all other lines are firm.
Rioe, stand. B................
Rangoon.........................
Patna...............................
Japan...............................

Sago................................
Seéd tapioca................
Carolina rioe . ...........
Tanioca, medium pearl 

" double aroat, __

Per lb.

0 05 0 051 
0 04 0 06) 
0 06 0 07 
0 041 0 05
.... 0 07) 
.... 0 10
0 07* 0 "Ô71/,

BEANS — Supplies are getting into 
very small compass, and prices are ad­
vancing. Unless some bidden stocks 
come to light, it will soon be impossible 
to obtain supplies at anything but pro­
hibitive quotations.
Beans, hand picked, per bush, 

" prime No. 1. “
" Lima, per lb ...............

.... 1 65 

.... 16) 
0 07 0 0ïi

HIDES AND WOOL — Business is 
very dull. Pulled wools are slightly 
easier. Sheep skins are no longer 
quoted.
Hides, Inspected, cows and steers, No. 1.

Country hides, flat, per lb., cured............
Calf skins, No. 1, city....................................

" " No. 1, country.............................
Lamb skins.....................................................
Horse hides, No. 1 .......................................
Rendered tallow, per lb...............................
Pulled wools, super, per lb..........................

Horse hair, per lb.........................................
Wool, ui washed...........................................

“ washed ......................... ..................
“ rejections......................J).................

. 0 07* 0 fiS

......... 0 13

. 0 11 Ü 12
. 0 25 U 35
. A 25 3 (i
. 0 05* (J '.6
. 0 24 b 25

0 26 0 'il 
. 0 28 20 
. U 13 0 Ï4
. 0 23 6 /i
......... i;

Jas. Rutherford & Co., tea brok -, 
Montreal, are fortunate in havim a 
shipment of new Japan tannings -I 
arrived. As this line is reported sea 
grocers will be glad to know wl • i e 
they can be got.

Teacher—What is the meaning 4 
“aperture ?”

Class (in chorus)—An opening.
Teacher—-Tommy Smith, give a »- 

tence containing the word “aperture.
Tommy—All the big stores have “I 

their fall apertures.—Baltimore A: :> 
can.
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THE CANADIAN GROCER

Winnipeg s Greatest Pure Food Show
Splendid Display of the Food Manufactures of the Canadian West—Eastern Producers Also Represented by Many 

Beautiful Booths—Many Evidences of Rapid Development of the Great Grain Country—Descriptions 
of the More Attractive Displays—Record Event of its Kind in Western Canada

It is not the language of fulsome 
eulogy but the simple statement of a 
plain truth to say that Winnipeg's first 
pure food show, held in the Auditorium 
Rink during the first two weeks in .Inly, 
was an unqualified success. The interest 
grew with each succeeding day and the 
attendance last Saturday night at the 
close of the exhibition broke all pre­
vious records. Being the first exhibition 
of its kind ever held in Western Canada 
the show was undoubtedly an experi­
ment involving the expenditure of a large 
amount of money; but in the hands of a 
capable committee, loyally supported by 
enthusiastic exhibitors, a big success 
was scored and already a large number 
of those who exhibited this year have 
reserved space in the second exhibition 
to be held a year hence.

Attendance Large.
In spite of hot weather, fully 311,(100 

people attended the show and of these 
more than 10,000 were housewives who 
were after information—and samples. 
The exhibitors hail a splendid oppor­
tunity to demonstrate the merits of 
their goods to people who had paid an 
admission fee to see and learn and lienee 
were interested in what the people in 
charge of the various booths had to 
show them. It was no idle, sightseeing 
crowd, but a great throng of serious 
people who attended the show because 
they wanted to learn something.

Enthusiastic Endorsements.
Saturday night of last week saw the 

exhibitors well satisfied with the results 
obtained. Nearly ail followed the plan 
of selling their goods through the city 
grocers. Customers were asked to sign 
an order form calling for various lines 
of goods to be delivered by their own 
grocer and to be paid for When deliver­
ed. Grocers were grateful for a long list 
"f profitable orders and the exhibitors 
were able in this way to introduce tlieir 
goods to stores which formerly did not 
handle them.

"We are more than satisfied with the 
direct results of our exhibit, to say 
nothing of the moral effect,” said the 
manager of one Winnipeg firm to The 
* anadian Grocer. “We now have our 
goods in every store in Winnipeg, but 
I wo. We have demonstrated to those 
grocers who were not handling our 
-omis that there is a demand for them. 
Wo have turned in the actual orders to 
ihoni and the results arc mutually grati­
fying.”

\ es, the show has done us a world 
1 t good, said I,. ,T. Clark, representa­
tive of Wood’s coffees, etc., to The Can­
adian Grocer, in reply to a question.

We have sold a big pile of goods 
1 hrough the grocers and we have had a 
qitendid chance to introduce our goods 
to the consuming public. You know 
\ ourself what a crowd we have had at 
•>ur booth.”

Well satisfied. Have booked a big pile 
ot orders through the grocers, and have

introduced the 57 
people,” said Mr. 
manager for the 
Canadian Grocer.

“No complaint 
exhibited,” said 
Marceau & Co. 
and thousands of

“The show is a

varied les 
Gordon 

Heinz g<

to crowds of 
advertising 

oils, to The.

at all. Glad that we 
Mr. Nash, of E. 1). 

“People liked our tea 
cups were served.” 
big success and 1 am

“We have sold a lot of goods through 
the retail trade as a result and have 
demonstrated that the Gold Standard 
lines can hold their own with any of 
their competitors. Personally, I am 
more than satisfied.”

“A big success. I am well satisfied,” 
said Mr. Wharton, of l.owney's.

Other exhibitors expressed - themselves

w. A. COULSON
The Tireless and Energetic Secretary to Whom the Success of the Wirnipeg Food 

Show was Mainly Due.

well satisfied,” said A. E. Carson, 
Canadian manager of Lipton's teas.

“We have sold our entire display sex 
era! times over,” said Mr. Musham, of 
Holbrooks l.td. “We are very well sat 
isfied indeed.”

“No complaint at the Gold Standard 
booth,” said Win. Mackay, manager of 
the Codville-Georgeson Co.’s factory.
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to The Canadian Grocer in similar lan­
guage and there was practical unanimity 
among the exhibitors as to the success 
of the show.

The Busy Committee.
The committee of the Retail Mer­

chants Association of Western Canada, 
who were in charge of the show, deserve

I
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gnat credit for their effective work. Tv 
B. Nixon, the chairman of the commit­
tee, ua> indefat igalile in his efforts and 
was always on hand to give assistance 
and direction to the exhibitors and to 
straighten out any little difficulties. W. 
( I. .McLaren, of Souris, the president of 
the western association, was unfortu­
nately unable to attend until near the 
close of the exhibition, but he did valu­
able work in connection with the pre­
liminary organization of the show. On 
the shoulders of Secretary C'oulson, of 
course, fell the big burden of work, but 
his ,-h<miners were broad enough for Un­
load and his smile cheery in spite of all 
the inevitable little difficulties, lie was 
tirelcs» in lii> efforts and always on 
hand to direct the progress of the ex­
hibition. To him the success of tne 
show is mainly due.

Where the Exhibiticn was Held.
The exhibition was held in the Audi­

torium Kink, the largest and most suit­
able building for the purpose in thecitv 
of Winnipeg. It was gaily decorated

E. B. NIXON, WINNIPEG
Chairman Food Show Committee.

with Hags and bunting and every after 
noon and evening sweet music was ren­
dered by a brass band. The band music 
was the only outside attraction offered, 
it being felt by the management that to 
provide anything in the nature of a 
vaudeville entertainment to distract the 
attention of the people would be unfair 
to the exhibitors.

The Canadian Grocer.
The Canadian Grocer booth was the 

popular meeting place for the trade and 
many wholesale commercial travelers 
and retailers paid The Canadian Grocer 
a call. All the MacLean trade papers 
were on exhibition there and copies of 
The Canadian Grocer were distributed 
among exhibitors who, being away from 
home, missed getting their copies in the 
regular way.

Gold Standard Goods.
Gold Standard goods made many new 

friends at the Winnipeg Pure Food 
Show, and the throngs of Winnipeg peo­
ple were delighted to be able to prove 
to their satisfaction I hat a local firm, 
the Codville-Georgeson Co., is turning 
out teas, coffees, extracts, spices and a 
host of similar lines which can safely 
and favorably be compared with the 
output of any factory in any country.

The Gold Standard booth was un­
doubtedly one of the most popular at 
the show, and the two demonstrators, 
Mrs. Helm and Mrs. Iline, and their as­
sistants rarely had an idle minute. Tea 
and coffee were served to visitors every 
afternoon and evening, and thousands 
of generous sized samples of Gold Stand­
ard baking powder were given away 
every day. Goods were sold on order 
to city grocers, and as a result many 
a Winnipeg grocer had a nice list of 
profitable orders turned in to him to fill.

The Codville-Georgeson Co. insist up- . 
on absolute purity in their goods, and 
their factory in Winnipeg is a model of 
what a factory should be. It is because 
of the purity and excellence of their 
goods that the Codville-Georgeson Co. 
continue to advertise the Gold Stand­
ard line as being “guaranteed the 
best.”

E. D. Marceau Co. Limited.
The E. 1). Marceau Co. of Montreal 

figured prominently in the show with an 
attractive exhibit of "Condor" brand 
teas, coffees, and baking powders, and 
"Madame Jluot’s" coffee. This booth 
was located on the centre of the east 
aisle and was one of the busiest in the 
show. Tea and coffee were served to 
hundreds of visitors every day and 
many new friends for these brands were 
made from day to day.

li. Nash, of Montreal, who was in 
charge of the exhibit, is recognized by 
I tie grocery trade of Canada to be one 
<d' the leading tea authorities of ttie 
Dominion as he has had a long experi­
ence in both the English and Canadian 
markets. Visitors to the show weie 
given many valuable pointers from a 
tea expert as to the proper mode of pre­
paring tea and coffee ami the import­
ance of insisting upon absolute purity 
in purchasing these lines.

E. I). Marceau Co. do a large trade 
in all parts of Cangda in teas, coffees, 
spices, and baking powder. Roth pack­
age and bulk goods are carried by this 
house and as they arc direct importers 
and have their buying done by experts, 
they are always able to offer the trade 
particularly good values. A high stand 
aid of quality is always insisted upon 
and the reputation of this firm’s lines 
is a very valuable asset. The E. D. 
Marceau goods have had a large sale in 
the west for many years, but it is safe 
to predict that the popularity of the 
“Condor” and “Madame Moot” brands 
will he much greater in future because 
of the demonstrations at the Winnipeg 
Pure Food Show.

Golden West Soap.
Golden West soap has been taking 

Canada’s golden west by storm and the 
“Golden West” booth at the food show 
attracted the attention of thousands of
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visitors and did much to increase the 
popularity and spread abroad the name 
and fame of the Standard Soap Co. s 
products. The booth made a fine show­
ing. Backed and surmounted by a huge 
cake of soap eight feet long and three 
feet six inches across the base, in imita­
tion of the regulation cake of Golden 
West laundry soap, the booth was tilled 
with an imposing array of the Golden 
West cartons, packages of soap powder, 
tar soaps, washing soda, lye, powdered 
ammonia, bottled ammonia, and polish­
ing soap, while in one corner a circular 
formation built up of cakes of toilet 
soap, transparent and of different col 
ors, was lighted from the inside by an 
electric light which shone through the 
soap in parti-colored rays and with a 
most pleasing effect. At the opposite 
end of the booth stood a Chinaman with 
fan in one hand and paddle in the other, 
looking the impassive Asiatic to the 
life as he skilfully dabbled in a tub of 
white, frothy lather set before him and 
fanned himself casually from time to 
time, jichind the expert in laundry op 
dations was a placard bearing the in 
script ion “Lather made with Golden 
West soap in hard water,” and this

w. g. McLaren, souris, man.
President Retail Merchants Association of Western 

Canada and Member of Food Show Committee.

fetching combination caught the eye of 
the crowds of Winnipeg housewives who 
visited the pure food show and who 
knew, only too well, how reluctant is 
the ordinary soap to make lather in 
water drawn from the alkali strata of 
the Manitoba prairie.

Information was cheerfully furnished 
at the Golden West booth to those who 
asked and those who were sufficiency 
curious to ask about the business of 1 iic 
Standard Soap Company were give; a 
complete surprise when told that lids 
company, now well known to be doing 
an enormous business throughout 1 lie 
whole of Western Canada, was formed 
only twenty-one months ago. Under l lie 
direction of its officers, President I’. 
Burns, General Manager F. T. V. If, 
Sales Manager T. Herron, and with lie 
hearty co-operation of the large nun ucr 
of Alberta and Saskatchewan merchants 
who have stock in this busy enterprise 
of the Canadian Northwest, the com­
pany that makes the Golden West soaps
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anil snap products lias advanced by 
leaps and bounds in a manner at once 
su almost instantaneous, and yet so 
firmly and solidly, that, from what was ! 
within the period of two short years but j 
an idea in the brain of a resourceful 
man. the Standard is all that its name 
implies and has increased its business 
so fast that work is now in progress 
which will double the producing 
capacity of the Calgary plant, a move 
made necessary by the favor which the 
company's goods have found in the mar­
kets of Western Canada.

The Standard Company now have a 
very large output and the golden opin­
ions won for the Standard products are 
the result of honest and skilled work­
manship coupled with energetic effort 
oil the part of tlie officers of the cor­
poration and the salesmen selected by 
these officers to represent the company 
in the different sections over which the 
operations of the (loldcn West manage­
ment have so rapidly spread, together 
with advertising truly remarkable for 
its unique features and admirable for 
the results obtained.

Standard Soap Co., of Calgary.

Thousands of visitors called at the to sample some of the 57 varieties and 
Heinz exhibit; in fact it would be quite as a result many orders were booked for
within the mark to say that (I!) out of delivery through Winnipeg firms, 
every WO attending the show stopped The IL J. Heinz Co. now have 15

factories distributed throughout the 
United States, Canada, England and 
Spain, their main factory being located, 
of course, in Pittsburg. Branch houses 
and agencies are maintained in all the 
leading commercial centres of the world. 
The factories employ over 4,1101) people 
and a force of 50U traveling salesmen 
are on the road all the time, pushing 
the sales. Over 30.0(H) acres of land are 
devoted to the cultivation of vegetables 
for the Heinz factories, and the assist 
ance of 40,000 people is required in 
order to harvest the crop. The com­
pany have 67 pickle-salting houses, lo­
cated in parts of the United States and 
Canada best adapted to tne growing of 
the vegetables required. The Heinz Vo. 
have their own glass works and last 
year more than $14,000,000 glass bottles 
were blown in their own factory. These 
were far from being sufficient ami others 
had to be bought.

These figures -give some idea of the 
magnitude of the Heinz interests. The 
company have too much at stake to 
risk putting inferior goods or. the mar­
ket. Their absolute guarantee stand» 
behind every package of llein: goods.

Up to the present the II. * ^j.nz 
Co. have had no représentâti in Win­
nipeg, although their goons ve been 
sold extensively throughout c west. 
The Codville-Georgeson Vo. \ li handle 
their products now and westt : grocer» 
can obtain their supplies of i«z l,ro" 
ducts promptly from them.

Winnipeg Pure Food Show—Heinz 57 Varieties.

Wagstaffe’s.
The throngs who frequent be c°rd 

dors of a pure food show are nvanably

Fifty-seven Varieties.
A pure food show without an exhibit 

of the famous "Fifty-seven Varieties" 
would surely lie incomplete and, as can 
be seen from the accompanying cut, tne 
Heinz exhibit at the Winnipeg show was 
one of the finest there, it was hand­
somely and substantially built and it is 
the intention of the management to re­
tain it in Winnipeg as a permanent fix­
ture. It was moved last week from the 
Pure Food Show, to the Winnipeg in­
dustrial, where it will be left until next 
year.

Peking for son 
lukle l lie palate 
pie were the sa 
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fere, that the V 
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dainty samples 
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I i lug for some toothsome morsels to 
tickle the palate, and the Winnipeg peo­
ple were the same as all others in this 
respect. It naturally followed, there­
fore, that the Wagstaffe booth was one 
of the most popular in the whole show, 
fur at this booth there were served 
dainty samples of the Wagstaffe jams, 
marmalades and sealed fruits. The at­
tractive looking bottles in which the 
Wagstaffe lines are contained and the 
lietuv evidences of the standard of puri-

telligent advertising of the Wagstaffe 
management, and the absolute purity 
and high quality of the Wagstaffe goods 
have been responsible for a speedy suc­
cess which is almost without precedent 
in the Canadian market. The new sea­
son ’s pack is practically sold now, and 
dealers desiring a stock would be well 
advised in placing their orders right 
away.

The Canadian headquarters of Wag­
staffe, Ltd., is in Hamilton, Out. West­

Royal Crown Co.
Winnipeg’s big soap company, tile 

Royal Crown, had two handsome booths 
on opposite sides of the east aisle, one 
being devoted to the display of the 
company’s products and the other t*> 
the many premiums given to the users 
of the Royal Crown lines. For every 
six Royal Crown soap wrappers brought 
to the Royal Crown booth during the 
progress of the exhibition, the com­
pany’s representatives gave in exchange

Winnipeg Pure Food Show—Wagstaffe’s Jams and Preserves.

veil ,.

sled upon in the manufacture of 
iods, won for the Wagstaffe line 
place in the interest of the Win-

■oplc.
iVagstaffe goods are well estali- 
n England, and are already in 
Canada, from Halifax to Van- 
allhough it is only some eiglit- 
iills since they were first intro- 

u the Canadian people. The in­

ern dealers should place their orders 
through Dingle & Stewart, of Winni­
peg, the western agents of this firm, 
thus ensuring prompt delivery.

It is (lie simple truth to say that 1 ho 
Wagstaffe goods captivated the Win­
nipeg people who attended the Pure 
Food Show, and the sales in the Mani­
toba capital are sure to show a big in­
crease.
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a piano coupon on which the customer 
wrote her name and address. These 
ballots were put in a box and one was 
drawn on Saturday night at the close 
of the show. The person whose name 
was drawn was the lucky winner of a 
tine Morris piano which was on exhi­
bition during the show.

Winnipeg people are proud of the 
Royal Crown Co.’s phenomenal progress 
in recent years and they have every

Mi

${«* r
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reason to be. Over *200 kinds of toilet 
soaps arc manufactured by this firm. 
Witch Hazel is the leader among* these 
and it is used by the C.P.R. from 
Liverpool to .Japan on all its steamers 
and ears and in its big string of pala­
tial hotels. It is also used by the Can­
adian Northern Railway, by the On­
tario and Richelieu Navigation Co., and 
the Ontario and Rainy River Navigation
( O.

The Royal Crown Co.'s laundry soaps 
arc sold in nearly every store in West­
ern Canada. These include the follow­
ing brands : Royal Crown. Peerless, 
Ivory. Linen. Electric, and Naptha. A 
lull line of washing sodas and sal sodas 
are also manufactured by this firm. 
Tar soaps and "Levita." a soap for 
mechanics, are also meeting with an 
immense sale.

Witch Hazel shaving soap is some­
thing comparatively new. but it is safe 
to predict that it will yet capture a 
big part of the Canadian market. It is 
put up in stick form in a handsome box 
and also in cakes and bars for barbers' 
use. The well established reputation of 
the Witch Hazel toilet soaps will no 
doubt be of great assistance in pushing 
the sale af this new shaving soap.

A full line of perfumes. Florida water, 
and toilet waters of all kinds, was on 
exhibition. Particular attention was 
directed to the Viona shampoo, manu­
factured by this company.

During the progress of the show the 
demonstrators gave away thousands of 
Teddy bears. Swastika pins, samples of 
Witch Hazel toilet soap, and booklets 
of all kinds.

fore mentioned, were swimming about. 
The exhibit attracted a great deal of 
attention, as the collection included 
some very handsome lake trout, white- 
fish, red horse, black bass, pickerel, cat­
fish, goldeyes and other fish caught in

it was the second exhibit that was 
photographed for The Canadian Grocer.

The Winnipeg Fish Co. have a large 
refrigerating plant in Winnipeg and have 
every facility for supplying the trad
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“Royal Crown” Premium Booth.

Unique Fish Display.
One of the features of the show was 

the exhibit of the Winnipeg Kish Co. 
and it is unfortunate that the accom­
panying cut does not show it at its 
best. This is not the fault of the 
photograi her or the engraver, but is

the west and as the booth was very 
brightly illuminated at night the effect 
was pleasing indeed. The Winnipeg Fish 
Company went to considerable expense 
to prepare this exhibit and dining the 
opening days of the show their efforts 
were well rewarded.

promptly with all kinds of fresh fish in 
season.

Lipton’s Teas, Coffees, etc.

Upton's teas and coffees were served 
daily to hundreds of visitors. The Lip- 
ton tea room, being situated at the 
entrance, in a large room ordinarily 
used as the vestibule to the rink, could 
not fail to attract the attention of the 
visitor and its tempting coolness made 
it the Mecca of the great majority of 
those attending the show. Tea was 
served afternoon and evening by cour­
teous attendants and there were also on 
exhibition Lipton’s coffee, jams and gen­
eral provisions. The accompanying cut 
shows the general arrangement.

Lipton products arc known the world 
over and as the name stands for high 
quality the Lipton teas and coffees and 
provisions meet with a favorable recep­
tion wherever placed on sale. The Lip­
ton industry is now one of the largest 
in the world and the marvellous busi­
ness success of Sir Thomas Lipton has 
been due in no small measure to his 
strict insistence upon the maintenait 
of high quality and absolute purity i.i. 
all stages of manufacture.
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“Royal Crown”

due to the frolicsome aimes of a big 
sturgeon fish weighing more than 120 
pounds.

At the opening of the show the Win­
nipeg Fish Co. s exhibit consist eu of a 
large aquarium in which several large 
live fish, including the big sturgeon bc-

Soap Exhibit.

Unfortunately the big sturgeon grew 
frolicsome, not being accustomed to so 
much attention, and one afternoon dur­
ing the first week of the show a power­
ful swish of its tail broke the glass and 
flooded the aisle. Thereafter the ex­
hibit consisted of dead fish on ice and

Recently a Canadian branch has her:, 
opened in Toronto and Mr. Carson, t; 
manager from Toronto, was in at tern 
ante during the first week of the exh 
bition. J. J. E. Collier, the wcstei 
manager, was the man in charge, 
will be strange if the sale of Lipt . i 
products is not greatly increased in tl.o 
west as a result of this show.

4A
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Lowney’s.
Few shows of the kind arc over held 

without an exhibit of Lowney's cocoa, 
chocolate, and other preparations. The 
name Ivowncy is so intimately connect­
ed with chocolate and cocoa prepara­
tions that wherever it is seen it sug­
gest s a host of good things to cat and 
drink, delightful to the taste and whole­
some as well. Purity has always been 
the Ijowney watchword and the hosts of 
visitors to the Izjwncy booth were given 
practical demonstration of this fact.

The Lowney Vo. have set a high 
standard and in the making of their 
products nothing is used but pure cane 
sugar, the choicest cocoa beans, and the 
finest of fruits and flavorings. The violet 
and rose flavors are made from the 
(lowers themselves, the peppermint and 
w intergreen from the leaves of the 
plants, and so oil throughout the entire 
list. 1 .owner's cocoa consists of the 
choicest cocoa beans ground to the 
fineness of flour. It contains no ground 
cocoa shells, flour, starch, dyes, alkalis, 
or other adulterants. It is a strictly 
high grade cocoa, the best that it is 
possible for a manufacturer to make 
from the best ingredients obtainable.

During the show this firm sold to the 
public a handsome cook book containing 
1 recipes, of which only 73 call for 
cocoa or chocolate, it is a complete 
cook book prepared by Maria Willett 
Howard, an experienced and successful 
teacher of cooking.

The exhibit was in charge of Stanley 
Wharton, the western representative of 
the Walter l.owncy Vo. of Canada, as­
sisted by .1. Adams. Miss il. G. \ ancc, 
the company’s expert cocoa demonstrat­
or. presided at the cocoa counter.

Wood’s Coffees.
Thomas Wood & Vo., of Boston and 

Montreal, had an attractive display of 
their teas and coffees, which were served 
free to thousands of visitors during the 
progress of the show. Their business 
comprises the importation and sale of 
teas and coffees and it now extends over 
the entire 1'nited States and Canada. 
Five years ago they established a 
branch house in Montreal and their Can­
adian business has been a success from 
the start. In great measure this has 
been due to their system of co-operat­
ing with the grocers in the introduction 
and sale of their high grade lines. They 
appoint exclusive agents in the various 
trade centres and support their efforts 
with aggressive and common sense ad­
vertising methods. Their agents are 
protected as no competitors can buy the 
Wood lines and as the goods are strict­
ly high class they net the trade a nice 
substantial profit. Many grocers devote 
too much of their energy to the lines 
that are sold at a small margin of pro­
fit to the neglect of the money-making 
trade in high class lines of package teas 
and coffees. Thomas Wood & Co. in­
vite correspondence with grocers who 
are anxious to push profitable lines.

E. J. Clark, the western repre­
sentative of Thos. W7ood & Co. was a 
busy man during the show explaining to 
the throngs of visitors the standard of 
absolute purity which is insisted upon 
by this firm in the manufacture of their 
products and, as a result of his efforts, 
hosts of new friends were made for 
Wood’s Boston coffees and Wood’s pure 
teas.

Winnipeg Pure Food Show—Lowney’s Chocolates.

Winnipeg Pure Food Show—Wood’s Coffees.
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Winnipeg Pure Food Show—Wheat City Flour Mills Co.

he west because it is situated in one 
i the most fertile and productive wheat 
owing districts: in the world. .No 
tter wheat is grown anywhere than 

; > produced in the Brandon district and 
is in the “Wheat City" that the

■ heat City Flour Mills Co. has its 
ill and buys its wheat. The best 
heat grown in the district is used in

■ he manufacture of the “Premier Hun­

visitors the superiority of the com­
pany’s products .and in handing out 
miniature bags of White Rose flour 
neatly wrapped in tissue paper.

Wheat City flour is now being used all 
over Canada. The C.P.R. use it ex­
clusively in the Royal Alexandra Hotel 
in Winnipeg and the endorsations of the 
C.P.R. hotel management speaks vol­
umes for the quality of the flour.

45 ' .

friends were made for these lines in 
the Manitoba capital. As can be seen 
from the accompanying illustration, the 
McCormick exhibit was without doubt 
one of the most attractive in the whole 
show, the display of biscuits and con­
fectionery being arranged to good ad­
vantage.

The central feature of the display was,

The Canadian Grocer WINNIPEG PURE FOOD SHOW

garian,” “White Rose," and “Royal 
Patent" brands and the milling plant 
being thoroughly up-to-date it is small 
wonder that expert analysis has found 
such an unusually large proportion of 
glutinous matter.

The exhibit was tastefully arranged, 
and, being situated at the entrance, 
made a substantial and imposing dis 
play. L. Maclachlan, who was in charge 
of the display, found his time well oc­
cupied in demonstrating to the many

Grocers can obtain supplies direct 
from the company’s agents, as mention­
ed each week in the advertisement of 
this firm in this paper.

McCormick’s Biscuits.
McCormick’s biscuits and confection­

ery have a sure hold on the Canadian 
trade from the Atlantic to the Pacific, 
but as a result of the exhibit at the 
Winnipeg Pure Food Show many new

Wheat City Flour Mills Co.
The largest booth in the show was 

devoted to a display of the flour manu­
factured by the Wheat City Flour Mills 
(Jo., of Brandon, Man. This is the 
jinn formerly known as the Alexander 
Milling Co. and its products arc recog­
nized all over Canada as deserving of 
recognition for their purity and excel­
lence.

Brandon has been known as the 
•Wheat City" since the early days of
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Winnipeg Pure Food Show—McCormick’s Biscuits and Confectionery.

of course, the McCormick line of Jer­
sey cream sodas. These sodas arc cele­
brated from the Atlantic to the Pacific 
because of excellencies all their own.
Being packed in tin boxes, they retain 
their freshness a long time and they 
are always crisp and pleasant to the 
taste.

Hundreds of visitors daily stopped to 
sample the McCormick line of hard 
sweet biscuits, served by capable demon­
strators. who explained to all those in­
terested the absolute standard of purity 
insisted upon by the manufacturers.
Not only do the McCormick Mfg. Co. 
insist upon an absolute standard of puri­
ty, they insist also upon a uniform 
standard of excellence. No package is 
allowed to leave the factory until it lias 
satisfied every requirement. It is this 
uniform excellence that makes the Mc­
Cormick line so desirable for a dealer 
to handle.

But biscuits do not constitute the 
whole of the McCormick line ; confec­
tionery is a very important part of the 
output. The same standard of purity 
and high quality are insisted upon in 
the manufacture of confectionery as in 
the manufacture of biscuits. This ac­
counts for the high place won by the 
McCormick high-grade chocolates.

London, Ont., is the home of the Mc­

Cormick Mfg. Co., but in the west they 
are represented by Dingle & Stewan 
of Winnipeg, to whom all orders froi 
the western provinces should be sent.

The Nugget Polish Co.
Though not, strictly speaking, a pin 

food, yet quite in keeping with a gr< 
ce ties exhibition and providing 
pleasant variety from the majority . 
booths with good things to cat, was 11 
exhibit of the Nugget Polish Compair . 
Limited, which occupied a promincu 
position in the centre aisle. This firm 
whose head office is in Toronto, had u. 
exhibition a very neat display of the , 
splendid English shoe polish, and a 
though introduced into this country 
little over a year, has already taken .: 
prominent place by reason of its excel 
lent quality. The booth was in charge 
of A. li. Kent, Canadian sales managei, 
who was kept busy demonstrating tin 
quality of the goods, especially in re 
gard to its proof against water. .Shoe- 
shined with Nugget polish form the pro 
verbial “duck’s back,’’ upon which no 
water can stay. A basin of water on 
the front of the booth proved this to 
the satisfaction of all visitors. A lad 
in neat khaki uniform was also in at 
tendance upon a chair where free shine 
were provided for everybody who wished 
to avail themselves of the opportunity.

The Nugget polish, in addition to 
being waterproof, does not rub off and 
will not even soil a clean towel, prov­
ing conclusively how valuable it is to 
anyone who wishes to avoid soiling 
clothes. The polish is being retailed at 
11) cents per tin and the grocers who 
visited the exhibition were convinced of 
the advisability of adding it to their 
stock, especially in view of the fact 
that it can be kept in stock without fear 
of its diving up and becoming worth­
less; neither will it freeze. The firm 
also manufacture a harness polish and 
a furniture polish in paste form, tin: 
latter retailing at 10 cents.

Winnipeg Pure Food Show—“Nugget” Polish.
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Holbrooks Limited.

Winnipeg Pure Food Show—Holbrook’s Sauce.

For several months past, I loll-moKs 
Ltd. have been conducting an extensive 
demonstrating campaign and it is their 
intention to cover all the Canadian 
trade centres in this way. A large stall' 
of demonstrators are now at work in 
Western Canada but perhaps nowhere 
have this firm done more effective work 
than at lhe Winnipeg Pure Food Show, 
where their handsome booth was the 
popular meeting place tor so many 
visitors. Samples of their Worcester 
sauce and pickles were served lo hun­
dreds of people every day and approving 
comments were many and enthusiastic.

Holbrooks Ltd. claim to have the 
largest sale of Worcester sauce in the 
world and they arc making a determined 
effort now to capture the Canadian 
trade. In their English factory they use 
the largest vat in the world, a vat- 
three times larger than the great vat 
on exhibition at 1 leidelburg. This vat 
contains sufficient to till over 2,5(11),00(1 
bottles and as it is only one of many 
vats in use at the factory some slight, 
idea may be gained from this statement 
of the enormous output of Holbrook’s 
Worcestershire sauce.

Visitors to the show were anxious to 
learn about pure foods and the demon­
strators were careful to point out the 
dangers from adulterations. The name 
“Worcestershire Sauce" covers many 
injurious concoctions sold at a low price 
but the manufacturers of Holbrook's 
sauce stand behind their goods and ab­
solutely guarantee their purity. As one 
result of the exhibit at the Winnipeg 
Pure Food Show the Winnipeg ladies 
arc now fully alive to the dangers of 
using Worcestershire sauces of doubtful 
quality.

The Canadian headquarters of 
Holbrooks Limited are in To­
ronto, 11. Gilbert Nobbs being 
manager. Brack & Kirkland, 2.18 
Princess Street, Winnipeg, arc the west­
ern agents for this firm. rl lie exhibit 
was in charge of 11. Musliam, an expert 
window dresser. Window dressing, by 
the way, is a department to which Hol­
brooks Ltd. arc paying particular at­
tention, and many attractive displays 
have been arranged by them in Can­
adian stores.

The Dyson Co.
At the booth of The Dyson Company it 

was plainly demonstrated that Winni­

peg need yield the palm of quality to no 
other city in the world in the manufac­
ture of pickles and baking powder. It 
is the simple truth to say that the ex­
hibit afforded an eye opener to many 
visitors to the show, and helped to con­
firm many a Winnipeger in his belief 
that his city can manufacture goods of 
as high quality as any in the world.

The booth was situated at the west 
side of the building, and was t lie first 
on the west aisle to attract the atten­
tion of the visitor. Containing many 
luxuries and necessities dear to the 
housewife’s heart, displayed in attrac­
tive form, it was a popular booth with 
the ladies, and the samples of sweet 
“Red Cross’ pickles served to the visi­
tors did much to increase the popularity 
of the brand.

The “Red Cross” line includes baking 
powder, flavoring extracts, coffees, 
spices, pickles, catsups, sauce and vine­
gars. The pickle business of this firm 
has grown so rapidly that they have 
found it impossible to obtain a sufficient 
supply of vegetables from the market, 
gardeners, and they have therefore found 
it necessary to secure land of their own 
for the purpose. Five hundred acres of 
land have accordingly been bought near 
Tiower Fort Garry, and this year some 
50 acres of cucumbers are under cultiva,-Winnipeg Pure Food Show—Red Cross Goods.
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tion, and under ordinary circumstances 
about 15,000 bushels of this vegetable 
will be grown on the company’s own 
land.

The Dyson Co. have a separate vine­
gar plant which has at present a ca­
pacity of 1,000 proof gallons per day. 
This vinegar is manufactured from pure 
alcohol under the supervision of the 
Dominion Government in the only bond­
ed factory in Manitoba.

Brack & Kirkland.
As will be seen from the accompany­

ing cut, this firm, exhibiting Todhunter,

11. ti. Kirkland was in attendance 
most of the time and was fully occupied 
in superintending the demonstrations of 
Todhunter, Mitchell & Company’s cof­
fees to the large and appreciative 
crowds.

Purity Flour.
Purity flour, the flour that “makes 

more bread and better bread,’’ was 
shown in a handsome booth near the 
entrance. The material that is the 
principal ingredient of the staff of life 
is the most important element in near­
ly every variety of pure food and every

barrels, and the Brandon mill 400 bar­
rels, making 7,200 in all.

Not all of this output bears the 
“Purity” brand; only such of it as is 
absolutely the finest product possible. 
Yet, known to the world as the pro­
duct of the “Purity” mills and inferior 
only to the “Purity” patents, are a 
number of brands which are of very- 
high quality. These, in order of fine­
ness, are : “Five Stars,” “Buffalo,” 
“Medallion,” “Three Stars.” “Choice 
Bakers’,” “Maitland,” and “Huron;” 
and any one of them is good enough for
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Winnipeg Pure Food Show—Todhunter, Mitchell & Co.

Mitchell & Co.’s coffees and spices, had 
a very prettily decorated booth where 
coffee was served to large numbers of 
visitors daily.

Both Messrs. Branch and Kirkland are 
well known to the trade, the former 
having been connected with Todhunter, 
Mitchell & Co. for some 25 years.

Brack & Kirkland, as mentioned else­
where, are also western representatives 
for Holbrooks, Limited, and the suc­
cess that has attended their efforts is 
clearly seen when the phenomenal sale 
which these goods have already had in 
western territory is taken into con­
sideration.

housewife interested in the food prob­
lem was interested in the Purity Hour 
booth and the explanations given as to 
the absolute purity of all “Purity” 
flour.

Winnipeggers are proud of the big 
mill across the river in St. Boniface in 
which so much of the Purity flour is 
made. This company also have mills in 
Goderich, Ont., and Brandon, Man., and 
the largest is in St. Boniface. This 
mill is one of the best equipped in the 
world and represents the highest 
triumph of the miller's art. It has a 
capacity of 5,000 barrels per day; the 
Goderich mill has a capacity of 1,800

48

a housewife’s satisfaction and a wheat 
food consumer’s blessing.

These, and many other interesting 
facts about “Purity” brands were ex­
plained to many visitors during the 
show. Thousands of picture post cards, 
showing the big mill, were distributed 
and it is safe to say that “Purity” 
flour made many new friends during the 
progress of the show.

Blue Ribbon Limited.
An interesting and instructive exhibit 

was that of Blue Ribbon Ltd., of Win­
nipeg, situated on the west aisle, be­
tween the booths of the Winnipeg Fish
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Winnipeg Pure Food Show—Purity Flour.
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Co. and The Canadian Grocer. Proh- quences which surely follow the con- to the effect that “Of the many thou-
ably no other exhibitor so carefully fol- sumption of impure spices. Samples of sand packages of Blue Ribbon goods sold
lowed out the idea which is supposed to pure and adulterated cassia and china- every year, not a single one has ever
be the cause d’etre of pure food shows. mon were shown side by side in glass been found adulterated. See Govern-
.1. H. Morrow, advertising manager of tubes and it was clearly demonstrated ment bulletins.”
the company, was in charge of the ex- that while the difference can easily be 'the display was a spacious and at-
hibit and he was thoroughly capable of detected by the sense of smell, there is tractive one, as may be seen from the
explaining in lucid and interesting little apparent difference in the appear- accompanying illustration. The “Blue
fashion the many dangers which lurk in an ce. Tt was impressed upon all visit- Ribbon” line of teas, coffees, spices and
adulterated spices. In glass jars and ors, trade and general public alike, that extracts were tastefully displayed and
tubes were shown many samples of the only safety lies in purchasing the the decorations were harmonious and
compounds which arc used to adulterate package goods of a reliable manufactur- pleasing to the eye. An interesting
cheap spices and the many visitors to er, and in this connection attention was feature was a large chart showing that
the booth were warned of the cotise- drawn to the sign prominently displayed the raw material for the manufacture
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Winnipeg Pure Food Show—Blue Ribbon Tea.
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of Blue Ribbon products is gathered 
from every corner of the world.

Manitoba Canning Company.
The Manitoba Canning Co., of Grande 

Pointe, Man., had an attractive exhibit, 
of canned meats and westerners were 
pleased and interested to see that such 
a large variety of high class canned 
meats were prepared within a few 
miles of Winnipeg. Roast beef, corned 
beef, lunch tongue, boneless chicken, 
etc., were among the varieties of canned 
delicacies served to the throngs of visit­
ors to the booth.

The Manitoba Canning Co. has not 
been very long organized, but its pro­
ducts have already obtained a strong 
hold upon tlie trade and consuming pub­
lic. The most scrupulous cleanliness is

by spurious products which have only 
a very slight maple flavor. Adultera­
tion of maple products has been so pre­
valent that it has often been very diffi­
cult for dealers to be sure that they 
were getting the genuine article. To 
protect the public and to safeguard their 
own interests, some of the largest 
maple syrup producers in the Eastern 
Townships formed not long ago the 
Maple Tree Producers' Association and 
they absolutely guarantee the perfect 
purity of every can of their "Pride of 
Canada"’ maple syrup and sugars. The 
association is composed of reliable busi­
ness men and maple sugar makers and 
they will not under any circumstances 
allow or permit the adulteration of 
maple syrup or maple sugar.

among the pure food exhibits. The pro­
fits of the grocer would be larger if he 
did not throw away so much in over­
weights, ’and the computing scale, like 
the cash register, is designed to stop 
the small leakages that are responsible 
for so many losses. Among the various 
computing scales on the market the 
Stimpson scales occupy a foremost place 
and W. ,1. Butt of Winnipeg the west­
ern manager of the Stimpson scales, is 
placing a large number of these scales 
in the up-to-date stores of Western Can­
ada.

Lucerna Chocolate.
Luccrna chocolate made many new 

friends during the progress of the show, 
thousands of samples of this delicious 
Swiss milk chocolate being distributed.

insisted upon at every stage of manu­
facture, and when a year ago so much 
was said about the unsanitary condi­
tions prevailing in canning factories 
across the line the Manitoba Canning 
Co. management were able to demon­
strate to the Government inspectors 
that everything was as it should be in 
the factory at Grande Pointe.

Nicholson & Bain are the distributors 
to the wholesale trade and retailers ran 
obtain supplies front any wholesale 
house.

Maple Tree Producers’ Association.
One of the most popular booths in the 

whole show was that of the Maple Tree 
Producers’ Association of Waterloo, 
Que., in charge of S. E. Bradley. West­
ern people are large consumers of maple 
syrup and maple products of all kinds, 
but they have often been imposed upon

Baker’s Cocoa.
Walter Baker's cocoa was to the fore 

as usual, cocoa being dispensed to hosts 
of visitors by cocoa maids neatly and 
tastefully dressed in the costume of 
1701), and according to the well known 
design, as shown in all the Baker ad­
vertising. Baker’s cocoa is made in a 
large factory and under the most sani­
tary conditions. Absolute purity is in­
sisted upon in all stages of preparation 
and the Walter Baker Co. can safely 
guarantee every tin of cocoa that leaves 
their factory.

Stimpson Computing Scales.
Scales are scarcely pure food, but 

they are a necessary part of the equip­
ment cf the grocer who dispenses pure 
food and hence the Stimpson Computing 
Scale Co. were entitled to a place

50

The Dominion agents for Luccrna choco­
late are John Beams, Ltd., 14 Bank of 
Hamilton Building, Winnipeg. Dingle ik 
Stewart, Winnipeg, arc selling agents in 
the west.

Mr. Ledoux Talks.
W. Ledoux, assistant organizer of the 

Retail Merchants’ Association of West­
ern Canada, returned to Winnipeg last 
Saturday from an extended trip through­
out the west. He called at The Cana­
dian Grocer booth at the Pure Food 
Show.

“Our membership is growing very 
rapidly,” said Mr. Ledoux, in response 
to a question by The Canadian Grocer 
man. “We have added at least 300 new 
members during the last four months, 
and we have formed strong local boards 
at many points.”

Winnipeg Pure Food Show—Manitoba Canning Co.
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“Yes, I find the,dealers very much in 
sympathy with the association,” he 
continued. “1 have covered a good part 
il Saskatchewan and part oi Manitoba 
luring the last four months, and 1 have 
met with a splendid reception in every 
town I have visited,”
Here and There with the Pure Food 

People.
A. E. Carson, Canadian manager of 

Upton's teas, was in Winnipeg this 
month attending the Pure Food Show. 
Before the close of the show he went 
west to Calgary on business.

11. Gilbert Nobbs, Canadian manager 
of Holbrooks, has recovered from his 
ievent illness. He went west from Win­
nipeg last week on a business trip to 
the Pacific coast.

Win. Georgeson, of Winnipeg, who is 
retiring from the Codville-Ueorgeson 
Co., has bought the Codville-Smith Co. 
business in Calgary. Mr. Smith is re­
tiring from the firm and the business 
will now be carried on under the name 
of Georgeson Co., Ltd.

,1. C. Dietrich, of Shutly A: Dietrich, 
Galt, Ont., was in Winnipeg last week 
on business and went west to the coast 
after a few days’ stay. Because of bis 
many good qualities Mr. Diet rich is 
familiarly known among the boys on the 
road as the “Prince.” lie visited the 
MacLean Publishing Co. booths at the 
Pure Food Show during his stay in 
Winnipeg, and there held a pleasant re­
ception for his friends in the trade.

Other Exhibits.
Foley, Lock & Larson, of Winnipeg, 

had a large and attractive exhibit of 
"Lock Brand Ever Fresh” biscuits, 
made in Winnipeg, and succeeded in de­
monstrating to the crowds of visitors 
that Winnipeg can produce biscuits and 
confectionery in competition with the 
world.

St. George's Baking Powder was at­
tractively displayed and made many 
friends.
Christie. Brown & Co. had a large booth 

devoted to their big line of biscuits. It 
was situated in the east aisle.

Price’s Baking Powder was on exhi­
bition and its good points were well 
brought out by expert demonstrators.

Boyd’s bread was displayed in a large 
booth at the entrance, fashioned in the 
■shape of Fort Garry gate.

The Crescent Creamery, of Winnipeg, 
attractively displayed their brands of 
creamery butter and pointed out the 
safety of having butter sold in sealed 
packages.

INDIAN TEA CROP.
For the season ending March 31,1907, 

die London Times says that it is now 
practically certain that the yield of tea 

"in all districts of India amounted to 
‘lout 237,000,000 pounds, compared 
ith 221,000,000 pounds in 190.'). A de­
letion from the total available for ex- 
ort has to be made on account of what 

■ retained for local trade and consump- 
'"ti—variously estimated to be between 
1100,000 and 7.00(1000 pHinds—but, al- 
wing for this, there will remain about 
11,000,000 pounds, of which 52,000,000 

1 ave been taken by the colonies and for- 
countries, leaving 179,000,000

pounds for the United Kingdom. For 
the corresponding period in 1905-0 the 
total received in the United Kingdom 
was about 174,000,000 pounds, and the 
quantity shipped elsewhere from India 
about 42,000,000 pounds. Though not a 
specially fine crop, the quality has 
proved to be equal to, and in some dis­
tricts superior to, the general average 
of former years, notwithstanding the 
large increase in the yield.

Another Opinion.
Consul-General Michael, of Calcutta, 

reports that the total quantity of tea 
shipped from India during the year end­
ed March 31,1907, amounted to 232,386,- 
944 pounds, an increase of 18,623,440 
pounds over the preceding year. The 
increase in shipments to Australia and 
New Zealand amounted to 2.000,000 
pounds, while the United Kingdom in­
creased its purchases by 9,000.000 
pounds more than in 1906. The ship­
ments to America fell off about 2,000.- 
000 pounds. The total quantity of tea 
shipped from Calcutta and Chittagong 
to the United Kingdom during the 
month of April was 429,261 pounds, a 
decrease of 135214 pounds compared 
with the corresponding month of 1906.

WHY HE GOES THERE.
C. L. Marshall, Toronto sales mana­

ger for the MacLaren Imperial Cheese 
Co., has quit work for a couple of 
weeks, and may be found any morning 
on the banks of streams in the vicinity 
of Burleigh Falls, devising new schemes 
for luring the elusive trout from his 
native element.

It seemed destined to remain forever 
a mystery why Mr. Marshall always 
centred his holiday affections on this 
particular spot, until one day he re­
vealed the secret. “I go to Burleigh 
Falls.” he said. “ primarily because I 
know of no other place where I can 
acquire such a keen appetite, and sec­
ondarily because there I can satisfy it 
to repletion with Panyan pickles.”

OLD CHEESE AT 16C. A POUND.
Henry Wright, president of the Mac- 

La reu Imperial Cheese Co., has .just re­
turned from Detroit, after making an 
inspection of the company’s business in 
the States, the entire management of 
which was lately taken over by Alex. 
Mac Willie.

While Mr. Wright was in Detroit sev­
eral hundred boxes of old cheese were 
sold by the Detroit sales department at 
the record high price of 16c. a pound. 
This is a new high water mark and one 
which will take a lot of beating.

A WELL-EARNED REST.
C. H. Roosmale-Coeq. Toronto mana­

ger for Blue Ribbon tea, has shaken the 
dust of the city from his feet and left 
for Montreal and the east on his sum­
mer holidays. We wish him a good 
time and lots of it.

NEWFOUNDLAND NOTES.
N. Morey & Co. have received a cargo 

of 3,500 tons Cadiz salt,
Edwin Murray is advertising fresh 

arrivals of P.E.I. potatoes.
R. Wright & Son are special agents 

for Graham’s French coffee.
Henry Blair is holding a special sale. 

Mr. Blair carries a fine line of goods.
T. A. Mac Nab & Co. are selling agents 

for Windsor table salt for the colony.
R. Fennell has recently received a 

large consignment of Canadian butter.
Mrs. S. K. Bell, proprietress of the 

Crosbie Hotel, has left for P.E.I. to 
visit relatives.

Geo. M. Barr is shipping large quan­
tities of fish this year direct from the 
west coast to Oporto.

Buffalo flour is a good seller in this 
market. J. W. O’Dca & Co. are whole­
sale agents for this brand.

J. J. St. John is advertising a large 
sale of currants at popular prices, which 
is moving them off quickly.

:). Hunt, commission merchant, does 
a large business on the west coast and 
is very popular with the trade.

T. T. Cartwright, representing Magic 
baking powder, is still on the west coast. 
He is expected in St. John's shortly.

Roth well A Powering are advertising 
a large stock of Canadian butter and 
cheese. This firm report a large busi­
ness to date.

Provisions are very high in price. 
Pork to-day is selling much cheaper on 
the spot than to arrive. Molasses is 
also firm.

C. P. Eagan has always on hand a 
fine: line of new vegetables from the 
States. Mr. Eagan has worked up a 
large business.

T. J. Edens receives large shipments 
of new vegetables by each steamer. He 
also gets large shipments of fresh sal­
mon from the west.

Titos. Smyth & Co,, wholesale gro­
cers, receive large shipments of oranges 
and bananas by each arriving steamer. 
This company are making a specialty of 
tea.

Canned lobsters are higher than they 
have ever been. Packers are getting 
from $15 to $16 per case of 4 dozen, 
this being the highest price ever paid 
in this country.

T, & M. Winter have just received a 
large order for Mont Bernard tobacco. 
This is one of the largest selling to­
baccos in the colony, and the above- 
mentioned firm arc exclusive agents for 
it.

Competition for cured codfish is very 
great and almost all the big St. John's' 
houses have schooners out buying fish. 
This competition makes the prices good 
and the fishermen are reaping the bene­
fit.

The fishermen report about an or­
dinary catch to date in the north, but in 
the west the catch has been very poor 
and prices are exceptionally high. Those 
best posted say there is bound to be a 
drop shortly.
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ENFORCING PURE FOOD LAW.
The full enforcement of the American 

National Pure Food Law is now about 
to be carried out and Canadian food 
stuff men will watch the results with 
interest.

Authoritative officers in the Depart­
ment of Agriculture who have no con­
nection with the Bureau of Chemistry, 
which is charged with the enforcement 
of the law, assert positively that the 
public attitude as to the rigid enforce­
ment of the food law and the support 
that is ••oniing in from the best class 
of manufacturers has been such that 
there can he no hesitation in the full 
application of the law to all classes of 
products. They give the strongest as­
surances that every means will he re­
sorted to under the law in giving the 
widest effect to it. The chief reliance 
will be the corps of inspectors now 
about to go into the field. It is 
realized, of course, that the crucial 
period in the history of the law will 
come when adulterations begin to be 
detected through the work of the in­
spectors and when the ground is

cleared for the institution of suits 
against those who arc found to be 
knowingly violating the provisions of 
the act. When work of this sort is be­
gun it will be positively ascertained just 
how far public opinion will support the 
new system of food law administration.

ADOPT THE CASH SYSTEM.
The adoption of new policies means a 

great deal to the business man and to 
the commercial world. It means a 
great deal because it always involves 
the interests of an individual, of a cor­
poration, of a community, or of all 
combined.

Of all men, perhaps, the merchant is 
the last to commit his fortunes to any 
innovation or change. That which 
makes him so conservative is some 
imaginary element of uncertainty which 
looms up large and terrible before his 
eyes and blinds them to seeing any good 
results which may possibly emanate 
from the change of policy. In a number 
of cases, especially in rural districts 
where the conservative spirit is most in 
evidence, the merchant would rather 
put up with commercial conditions as 
they are, however unsatisfactory they 
may be, than risk the consequences of 
the adoption of some new principle cal­
culated to do him a great benefit.

How long will it take tne merchant 
to see the folly of such unreasonable 
conservatism, and the wonderful possi­
bilities in that which is new ? What 
can we expect from a worn-out axle but 
collapse 1 or what can we expect from 
a worn-out and obsolete system of 
credit but failure to make profits ?

All sorts of flimsy excuses are given 
by merchants for not adopting a strict­
ly cash system in their business, but 
none of these excuses have any weight 
because they are not founded on solid 
facts and absolute truth. True, it is 
hard, for instance in a town of 5,000 
inhabitants for one grocer to start 
asking for cash and refusing credit when 
all the other merchants are giving 
credit for periods of one month, or 
three months, or six months. But that 
difficulty is only apparent and not real. 
That merchant who is trying to estab­
lish his business on a legitimate and 
the only profitable basis is the one who 
will win out, and the others who are 
giving credit will eventually lose foot­
hold and slip back. At first the people 
may go from merchant number one to 
those who will give them credit, but not 
for long. Customers are sensible to 
reason and they will soon show their 
respect and confidence in number one’s 
integrity by coming back to him and 
bringing others with them

The Canadian Grocer

THE PERCENTAGE OF PROFIT
A discussion on the methods of fig 

ing 'the margin of profit has recently 
been going on in some American pape s. 
One writer, in asking the question: 
“What per cent, profit would I male 
if [ bought au article for $10 and s. Id 
it for $20?” was given the answer: 
“One hundred per cent.”

Answers of ibis kind are given in im .4 

arithmetics used in public schools, i ;| 
no more misleading answer could he 
given, as it leads 1 lie prospective busi­
ness man to Ihink of the percentage of 
profit in an entirely false manner. As 
a matter of fact, (lie profit on the above 
transaction was only 50 per cent.

Another writer asks the question : “If 
a man buys a horse for $50 and sells 
him for $75, what percentage of pro­
fit does he make?” Answer : “50 pri­
rent. ”

Suppose a man contemplated the sale 
of a horse on I he basis of the above 
transaction. A broker approaches him 
and offers to conduct the negotiation 
mi the basis of a commission of 33 1-3 
per cent. Now, the owner of the horse, 
having a profit of 50 per cent, in sight, 
agrees to this, and the broker, having 
completed the transaction, renders a bill 
as follows:

Sold, one horse, at .......................... $75
Commission, 33 1-3 per cent........... 25

Due seller ................................... $50

The seller’s books would show a pro­
fil of 50 per cent., entirely eaten up by 
I he commission of 33 1-3 per cent. Not 
good figuring, is it? Yet this is Hie 
way some small merchants figure, which 
fact doubtless accounts for them remain­
ing small.

The following table, given in an a Hi­
de by Fred. C. La riviere, a Montreal 
wholesaler, in Hardware and Metal of 
Jan. 19, 1907, will be found valuable 
where merchants wish to figure on a 
certain percentage of profits :

To make 16 2-3 per cent, profit add 
20 per cent, to the cost.

To make 20 per cent, profit add 25 
per cent, to the cost.

To make 25 per cent, profit add 33 1-3 
per cent, to the cost.

To make 331-3 per cent, profit add >0 
per cent, to (he cost.

To make 50 per cent, profit add 0 
per cent, to the cost.

The only way a merchant can n a* 
100 per cent, is to get something v 
nothing and sell it for something.

Customer—See here, waiter, I’ve L -d 
a button in my salad.

Waiter—Yes, sir; that’s part of ne 
dressing.—Ex.
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GROCERY NEWS FROM
ATLANTIC TO PACIFIC

IN THESE COLUMNS THE GROCER IS IN TOUCH WITH THE TRADE 
IN EVERY PART OF CANADA.

CONTRIBUTIONS ARE INVITED FROM MERCHANTS IN SMALL 
PLACES OR WHERE THERE IS NOT A REGULAR CANADIAN GRO­
CER CORRESPONDENT.

CHATHAM.
The Hawken Milling Co., Limited, of 

Wallaeeburg, want a name for their 
brand of flour. Said name must not be 
in use, or ever used as a name for flour 
by any other person or miller, and must 
lie received on or before the 31st day of 
August, 1907, by the company, who will 
appoint judges to make the selection. 
To the person submitting the winning 
name they will give a bag of the flour.

The St. Clair street pavement has at 
last been finished, and the business men 
are pluming themselves on the up-to- 
date appearance of the street. It is now 
the widest paved street in the city.

Five years ago a few enterprising 
agriculturists in the vicinity of Leam­
ington commenced the shipment of early 
vegetables to satisfy the markets of 
Toronto, Montreal and other places. 
They found the demand for their produce 
quite brisk, and so the shipments in­
creased year by year, until this season 
it is estimated that as many as sev­
enty-live cars of this early produce have 
left Leamington. Lettuce, cabbages, to­
matoes and melons are grown quite ex­
tensively for the city markets. Much 
of this shipping is done by the Eric 
Fruit Co., a farmers’ co-operative con­
cern with fifteen members. Besides the 
Ontario market, the demand from the 
west is beginning to be felt.

Last Saturday Chatham had another 
big gathering, being the annual picnic 
held by the employes of the Buffalo di­
vision of the Pere Marquette Railway. 
There was a big crowd in the city for 
the day, and the employes put on a good 
programme of sports, in addition to 
which there were speeches and band 
music. This is the third year that the 
Pere Marquette people have held their 
picnic in Chatham, which, together with 
the recent C.O.F. convention and L.O.L. 
celebration show's the growing favor 
with whieh the Maple City is regarded 
as a place for an outing.

Wallaeeburg is to have a big demon- 
I ration in the near future, the occasion 

being the firemen’s gathering on August 
a, G and 7. The I.O.O.F. and the busi­
ness men of the Sugar City have signi­
fied their intention of decorating, and a 
gala day is promised.

■lohn Peters, for several years in 
charge of the grocery department of T. 
II Shillington & Co., Blenheim, left last 
week for Hamilton, where he has gone 
into the grocery business in partnership 
With his nephew, Eric Bounsall, also a 
former resident of Blenheim. The firm 
have purchased a good stand and stock 
on Barton street, near" the implement 
works. Prior to the departure of Mr. 
I eters his brethern of the I.O.O.F. hon­
ored him with a complimentary banquet.

Pc.*crs has held practically all the 
offices in the gift of the local lodge, and 
Ins colleagues took occasion to gather

in large numbers for the purpose of 
spending a pleasant evening, and wish­
ing him a fitting god-speed.

Chas. Jeffery's grocery at Blenheim 
was recently visited by fire, the con­
flagration originating in the meat room 
in the rear of the cellar. The fire smoul­
dered for some time before being dis­
covered, but when found it was soon 
extinguished, the damage being chiefly 
from smoke and water. Had it not been 
for the prompt work of the fire fighters, 
one of the best business blocks in Blen­
heim would likely have been destroyed.

A settlement was arrived at between 
the insurance inspectors and Mr. .Jeffery 
in record time, the figure agreed upon 
being $350.

The scarcity of small fruit is having 
a certain discouraging effect upon busi­
ness here just at present. Strawberries 
gave out last week, the final offerings 
appearing about Wednesday. Raspber­
ries arc hard to procure. A few of the 
first appeared on the market last Sat­
urday. Gooseberries and black currants 
will be a short crop from all appear­
ances, though red currants are coming 
in fairly well. Usually there are plenty 
of these fruits in by this time of year. 
Raspberries are largely winter killed. 
Late frosts and lack of rain at the pro­
per season also exerted a detrimental 
effect. Cherries arc scarce. The aver­
age farmer doesn’t feel like picking a 
small crop, preferring to leave them to 
the birds. The amount of work in­
volved in picking a bushel or so of 
cherries is such that the farmers won’t 
bother with them.

Owing to this scarcity, the grocery 
trade are looking forward to a good 
business in canned fruits,, unless the 
prices are outrageously high.

Miss Lily Bosworth, daughter of J. 
V. Bosw'orth, left last week on a trip to 
New York.

Wilfrid McCorvie, of John McCorvie &) 
Son, left on Monday morning, accom­
panied by P. K. Morlcy, on a trip to 
Jamestown exhibition. They will also 
visit Philadelphia, Baltimore, Washing­
ton, New York and other points of in­
terest en route.

Duncan Morrison, of John McCorvie 
& Son’s staff, is confined to St. 
Joseph’s hospital, suffering from typhoid 
fever.

INGERSOLL.
All the local grocers report a very 

brisk trade thus far this month. The 
fruit season is always a busy time with 
the grocers, and this, coupled with the 
warm weather of the past couple of 
weeks, during which the housewife re­
frained from doing only the necessary 
work, materially swelled their receipts. 
There has been a big demand for glass
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jars and sugar, as well as for canned 
goods of all kinds. This week will like­
ly see the end of the strawberries. They 
are still coming in, but in limited quan­
tities, and the price has jumped to a 
much higher mark, while the berries 
are much inferior to those of the early 
part of the season. The dealers are 
agreed that the quality of the straw­
berries was about of the usual standard, 
but they were not as plentiful as last 
season. This is, no doubt, due to the 
cold weather during the time the ber­
ries were maturing. The quantity pre­
served will be far short of that of other 
years, which will mean an increased de­
mand for other fruits. At the pre­
sent time the strawberries are selling 
at two boxes for a quarter. The prices 
here never dropped as low as those of 
previous years, the major portion of the 
sales being made at ten cents a box 
or three boxes for a quarter.

The small fruits are now coming in. 
Red currants promise to be plentiful 
and the red and black berries will also 
be a good crop. The currants are now 
selling at seven cents a box, and the 
berries at fifteen cents a box, with the 
quantities very limited, but it is ex­
pected a much larger supply will be 
marketed before the end of the week.

Cherries are arriving in larger quan­
tities and the demand continues brisk. 
The red ones are selling at $1.25 and the 
black ones from $1.50 to $2 per basket. 
The main difficulty with the grocers is 
for them to fill their orders as cherries 
are one of the most popular fruits of­
fered here.

The prospects for a good tomato crop 
in this section is still a very debatable 
question. The frost of about three 
weeks ago is said to have damaged the 
early plants to no small extent, but 
many state that the early plants are 
thriving and give promise of a good 
crop.

As far as can be learned, the pros­
pects have never been better in this sec­
tion for a big crop of potatoes. The 
vines are well advanced, strong and 
healthy looking, and from their appear­
ance the crop will be one of the best 
in years.

Thursday was observed as a holiday, 
it being the occasion of the excursion 
of the Sunday Schools of the town, 
which was run to Pore Stanley. The 
holiday was proclaimed by Mayor Col­
eridge, and the grocers closed their 
doors and went with the young people 
to the lakeside on pleasure bent.

During the past few weeks many 
deputations have visited In«-ersoll to in­
spect the factory of the St. Charles 
Condensing Co. As previously not­
ed, a number of towns are making 
strong bids for the factory which the 
company intends establishing in western 
Ontario, as they are fully aware of the 
importance of the one here. The fac­
tory is a means of bringing the farm­
ers from a radius of several miles to 
town everv morning, and this fact 
means that the grocers and other places 
of business are benefited.

(Continued on page 56.)
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Chase & Sanborn’s New Warehouse and Factory 
9 and 11 St. Helen Street, Montreal
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CHASE & SANBORN’S NEW QUAR­
TERS.

We are pleased to have the privilege 
of presenting to our readers in this is­
sue a view of Chase & Sanborn’s new 
building. Practically every grocer in 
Canada is acquainted with this old es­
tablished coffee house, and know that 
they have been located for the past 
twenty-five years at Nos. 431 to 435 St. 
Paul street, Montreal. Their new prem­
ises include Nos. !) and 11 St. Helen 
street, just two blocks west of the old 
store, and within fifty yards of the 
Hoard of Trade building, and consequent­
ly in the heart of the wholesale district 
of the metropolis. The phenomenal de­
velopment in business is the cause of 
this change to larger and more com­
modious premises.

The new building has six floors, each 
ill by 100 feet, with provision for an 
extra story when necessity demands. 
The front portion of each floor, with 
(he exception of the oliiee on the ground 
floor, is reserved for manufacturing pur­
poses, the rear being the warehouse sec­
tion. This part faces oil a courtyard, 
thus giving excellent shipping facilities 
and light to the rear portion of the 
building, which is a handsome, substan­
tial structure, with the front of Mon­
treal grey stone, and the sides and rear 
of pressed brick.

The factory part of this mammoth es­
tablishment is indeed interesting, hut to 
give all details would require too much 
space.'

The plant when completed will have a 
capacity of 16,000 tbs. daily. The old 
steam plant has been discarded, and 
electric power is used throughout the 
whole building, each machine being con­

nected to a separate motor. The manu­
facturing process commences on the 
top floor and the coffee passes by gravi- 
tation to roasters, cleaning machines, 
milling machines, and automatic weigh­
ing machines, until it reaches the ship­
ping department on the ground floor 
ready for transportation to all parts of 
the Dominion.

A visit by any grocer to this splendid 
establishment will be time well spent, 
and a cordial welcome can always be 
depended upon by anyone visiting the 
firm in their new home. As one of the 
firm expresses it, “We want all our old 
friends to come and see us, and the new 
ones, too.”

TRANSIENT TRADERS’ ACT.

Interesting Decision by Magistrate 
Houston in Chatham.

Important in its hearings on transient 
trader legislation was the decision hand­
ed down in Chatham last week by Magi­
strate Houston in the ease of Rex v. 
Brody. This was an action brought by 
the city against a young man named 
Benjamin Brody, who refused to pay 
the transient trailers’ license. The evi­
dence was all taken some time ago, when 
Magistrate Houston asked the prose­
cuting attorney and the counsel for the 
defence to hand in written argument on 
the subject. This Messrs. Lewis and 
Stallworth did, and the court, after con­
sidering same, handed down judgment 
dismissing the action without costs. Mr.

Houston's judgment comprises a little 
better than five typewritten pages, 
wherein he gives his reasons for dis­
missing the case.

The magistrate points out that ac­
cording to the evidence taken there was 
no doubt at all that the object of the 
council in passing Bylaw No. Ill was to 
protect the retail merchant and make 
the granting of a license prohibitory, 
or exclusive to one man. This was 
done indirectly with the same effect as 
if it had been done directly. Further 
on the judge says :

‘‘This Bylaw No. Ill was passed on 
the 19th day of March, 11)07, and not 
one single license has been taken out 
under it, and no person has endeavored 
to take out a license under it. One 
man only has offered to cake a license 
— I’etcr Mitgisa—ml only on condition 

that he obtain die exclusive right. That 
being the case, it is beyond doubt in 
my mind that the bylaw is such chat 
the general public or people in the busi­
ness of hawkers or peddlers will not 
lake out a license, if more than one he 
granted, and that I find on the evi­
dence was the intention when passing 
the bylaw. Under the bylaw in force at 
the time the bylaw complained of was 
passed, the defendant in this case, as 
lie did not use the push cart or horse 
or waggon, hut carried his rugs, would 
have been entitled to a license on the 
payment of $10. Under this bylaw he 
would he obliged to pay $100. and the 
only evidence I have is that a person

DURING THE

TRAVELLERS’ VACATION
We will be here to look after your wants.
We have an highly efficient letter order 
staff and can guarantee prompt shipment.

Phone at our expense

422 1265 1816

JAMES TURNER & CO., Limited, HAMILTON, ONT.
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NEW iIA
Just Received

FAN FANNINGS
All May pickings, finest quality, also new 
Ceylon and Indian Green Fannings, chests 
and half-chests. Samples on application.

JAS
2T St. Sacrerr

\. RUTHERFORD & CO’Y.
lent Street - MONTREAL.

in that business could not afford to pay 
that amount. This is uncontradicted.”

May Appeal.
Subsequent to the delivery of this 

judgment, Mayor Stone was asked if 
the city would appeal the case.

“I cannot say,” was the reply; His 
Worship adding that he would consult 
with Chairman Austin of the finance 
committee.

Members of the council arc by no 
means satisfied with the decision. One 
alderman indignantly denied that the 
bylaw had been framed with the object 
of giving the peanut vendor, Mitgis, an 
exclusive license.

The city fathers want their bylaw 
enforced. The magistrate takes the 
view that, had he convicted Brody, and 
the latter appealing, secured reversal of 
the decision, the city would have been 
compelled to pay costs.

This is the third decision of the kind 
which Magistrate Houston has handed 
out on the transient trader question.

CORRESPONDENCE
(Continued from page 53.)

KINGSTON.
Many changes arc expected in King­

ston in the near future—smelting works, 
cement block and brick works, etc. Mc- 
Kelvey & Birch will soon occupy their 
new store. The fire played awful havoc 
with the old one, but it will soon be 
forgotten. Their new premises will be a 
storey higher. R. J. McKelvey, the son 
of one of the firm, is in ill health and 
his medical advisers have sent him off 
to a summer resort to get back what 
he lost of flesh and blood. Verily, busi­
ness behind the counter is an arduous 
life. e

Thé Bellevillian correspondent is blow­
ing about having three grocers repre­
senting that city as aldermen. That’s 
good ; I wish it had nine grocers, then 
the place would go ahead like Kingston. 
Order, please ; I’ve got the floor. Then 
Belleville would have good sidewalks 
and the girls would have smaller feet. 
Don’t get angry ; this is nothing new, 
for everybody knows a girl of seventeen 
in Belleville takes a No. 7 shoe, and 
then it pinches. Kingston has a good, 
live council, but, like all cities, it has 
several wooden aldermen, fit only to 
sit with an air of pomp and do nothing 
but yawn and raise objections. Our

mayor is Jack Mowat, nephew of our 
late beloved premier, and brother of 
Herb. M. Mowat, president of the To­
ronto Reform Association.

Kingston has produced more great 
men to the square foot than any other 
city. Look at Sir John A. Maodonald, 
once premier of the Dominion of Can­
ada ; Sir Richard Cartwright, John­
ston, of Belleville. Yes, Canada would 
not be what it is if it hadn’t been for 
Kingston’s talent.

James Shaw, who once traveled for 
W. G. Craig & Co., is here on a short 
vacation. He is located in New Bruns­
wick, N.Y., where he is manager of 
Woodworth & Co,’s 5c. and 10c. store. 
He likes the business and could not be 
induced to go back to the grocery trade.

Andrew Shaw is visiting the scenes of 
his childhood. He learned the dry -roods 
business here years ago with his cousin, 
Felix Shaw, v ho was nronrietor of the 
Glasgow Warehouse. Andrew went to 
Cornwall and opened up a cash grocery, 
known as Shaw Bros. Then he moved 
to Ottawa, where he ran a grocery for 
a year or so. Selling out a good busi­
ness he accepted the position of man­
ager of one of Charleston’s 5c. and 10c. 
stores at Ottawa, which position he 
gave up some time ago to open up a 
5c. and 10c. store on his own aceount 
in Hull, Que. He is well pleased with 
this move. Business is good and pios- 
pects bright for (he future.

The cry is being raised, buy prunes 
ahead, they are going to be out of 
sight ! Canned salmon will be 50c. a 
case dearer. I don’t know whether it 
(Additional correspondence on page 60.)

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and lose accounts 
and balance sheets prepared. Sets 
of books opened and omce systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

Davenport, Pickup * Co.

622 McIntyre Block ind 422 libdewe Block 
WINNIPEG, MAN. 

end et BRANDON, MAN.

Square your aeeeunte
—56 .

:

Scale No. 70
This is an automatic 

scale with a capacity 
of 100 lbs. Computing 
part from 3£ cents to 
60 cents per lb.

It has absolutely no 
springs and is built on 
the principle of our No. 
11 scale—the scale that 
made the Stimpson 
scales famous.

STIMPSON COMPUTING 
SCALE CO.

84 ARTHUR STREET 
WINNIPEG, MAN.



HERE 'S A
That Will Interest You

No matter whether your customers buy goods of high quality or low price, they will 
be pleased with

Baking Powder
Because the quality could not be better (we guarantee that) and the price is within the 

reach of all. That’s why the sales are universal, making a quick turnover of profits.
BUT HERE'S THE POINT : We are spending a lot of money advertising GOLD 

STANDARD BAKING POWDER and we want your co-operation.
Therefore we are making a special proposition that WILL PAY YOU BIG to 

push this article.,
It will be worth your while to write for particulars to-day.

The Codvllle-Georgeson Co., Ltd,
WINNIPEG, - MAN.

Before buyingWethey’s Celebrated Mince Meat
SALTin Packages and Bulk,

Laurel Canned Goods Write us for quotations and we 
can save you money

Mason & Hickey
108 Prlnoess Street, WINNIPEG, Man

CARMANESCOTT CO
(Successors to Jos. Carman)

It pay» to have proper connections InCapstan Brand 
Pure Tomato 

Catsup
is known from ocean to ocean as the 
finest Catsup on the market, once sold, 
always asked for.

We guarantee it to give perfect 
satisfaction.

We have first-class facilities for distributing cars and we 
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our 

new quarters.
Chargee Reasonable Satisfaction Guaranteed

R. Be WISEMAN & CO
Storage, Warehousing and Distribut­

ing Agsnts
ZZmaet WINNIPEG, MAN,The CAPSTAN MFC. CO. Toronto, Ont
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The Superior Quality
of our

Mild Cured Hams 

Boneless Breakfast Bacon 

Skinned Smoked Backs

meets the most exacting require­
ments of your customers.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS UMIT“

TORONTO

Breakfast
Bacon

Buy The Best
mm

MADE BY

FEARMAN
HAMILTON

More Trade and Better
comes to the man who stocks the brand of 
groceries and provisions the particular women of 
Canada demand.

Corona
Brand

is so much better than the next best brand of 
groceries and provisions that there is no com­
parison.

Mr. Grocer ! When you place your orders with 
us you are not placing them with your own com­
petitors. Besides, you get the brand that assures 
a bigger and a better trade.

■ ■ ■ ■ i ew i • jw

_ I

MONTREAL, P.Q
LIMITED

tttttit
*tt

A Better Brand of the famous

RYAN BRAND
of provisions may appear some day

Shrewd Grocers stock our

Bacon, Ham and Eggs, 
Cheese, Butter, Sausage, 
Bologna and Lard
because they are convinced that the Ryan 
Brand is the best on the market to-day.

The WM. RYAN CO., Limited
70-72 Front Street teat

TORONTO, - ONT.
5«

7^^74193250^



THE CANADIAN GROCER

Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

Tli<> export movement in cheese is 
si ill Inr behind that, of last year. The 
biggest week so far this year was that 
ending July 13th. when shipments from 
Montreal amounted to 94,586 boxes, and 
from Quebec 14,689, making a total of 
It)!),275 boxes. Last week (ending July 
2lllh) again fell behind, the figures be­
ing 94,286 boxes from Montreal. Dur­
ing the corresponding week of last year 
81.258 boxes were shipped.

The export figures for butter show up 
no better, when compared with those of 
last year, than do the cheese exports. 
Shipments for week ending July 13th
..... united to 3,300 packages, as against
1.465 packages for the week previous to 
lliai. and 10,0411 packages for the cor­
responding period last year. For week 
ending July 20th, the quantity increased 
in 4,If 12 packages. Total shipments of 
Initier since May 1st are only 15,30!) 
packages, compared with 137,043 pack­
ages for the same period a year ago.

The cheese markets have been quiet, 
dull, weak and slow in tone throughout 
the week, the hot weather having a de­

pressing effect on sales. On many of the 
boards there was a marked disparity 
displayed towards the end of the week 
between the offerings for colored and 
while, the former being in good de­
mand. This is probably to he account­
ed for by short selling, and is not likely 
to continue long. Prices in the country 
were tending downward at the close of 
last week.

In hotter the city markets have been 
weak, in sympathy with lower prices in 
the country. Little business has been 
done, and the tone in Montreal was no 
tinner at latest reports.

Receipts of cheese for week ending 
July 201 h were 110,841 boxes, compared 
with 107.303 for the corresponding per­
iod last year. From May 20th, 1907, 
they have been 800,482, as against 872,- 
380 from May 21st, 1000.

Receipts of butter for week ending 
July 20th were 20,055 packages, and 
for the same week a year ago 31,005. 
From May 20th, 1007, the receipts were 
170,707 and from May 21st, 1000, 
271,144.

THE PROVISION SITUATION
A steady advance in the price of live 

lings lias been the feature of the provi­
sion market for the last week. On 
Thursday of last week live hogs de­
clined 5 cents in the Chicago market, 
l lie receipts being in excess of ex peel a- 
lions. Friday, however, in the face of 
further speculative trading and active 
buying on the part of the packers, the 
market developed a firmer tone. Aver­
age receipts for the week were about 
20,000, except Tuesday, when these fig­
ures were more than doubled. On Sat­
urday the receipts at all western points 
exceeded those of a year ago by 10.000.

The New York Journal of Commerce, 
reviewing the situation, says :

‘‘There have been but slight changes 
hi hog products for the week past and 
ilie trading has been extremely slow, 

ilh the volume limited and wholly by 
, rofessional operators, and prices slight- 
!v better,. The undertone at the close 
•I the week found the brokers have 

i n buying, which was credited to the 
ackers, while the selling has been seal- 
"icd. The receipts of hogs have been 
irly large, in fact larger than a year 

and the live hog market firm and 
• i ices generally higher. The stocks 

ere also said to show some accumu­
lions for the month.”
Hogs are quoted here $6.05 to $6.75 
’•!>• country points, the forward move- 
mil being due partly to keen competi­

tion among the packers and partly to 
ue possibility of a higher market in 

the Old Country. There are rumors,

however, to the effect that the Eng­
lish market is fearful of a decline. 
The Old Country market at present ap­
pears firm and active for No. 1 selec­
tions. and the reverse for fat and heavy 
selections. Canadian shipments of ba­
con to the Old Country were 1.801) boxes 
for week ending July 20th.

The local situation is firm with all 
smoked meats going heavily into con­
sumption. Lard, which developed an 
easier tendency earlier in the week, has 
firmed up again, and now exhibits no 
prospect of a decline.

MONTREAL.
PROVISIONS AI present writing 

provision market is steady. There is 
a fair demand for American pork. Com­
pound lard is somewhat neglected. Pure 
lard is still fair. There continues to he 
a good demand for hams and bacon 
and a large volume of business is pass­
ing at firm prices.
Lard, pure, tierces..................................................  0 Hi' 0 12i

“ .............................. 56-lb. tubs i) Ug 0 12|
" .........20-lb. pails, wood — 0 12| 0 121
" oases,10-lb. tins,60 lbs.ineasoO 132 0 1
" *' 5-lb. “ 0 13* 0 14
“ M 3-lb " 0 14 0 144

Lard, compound, tierces, per lb......................... 0 10 0 lot
tub* ......................................... 0 in* 0 103

“ " 20-lb. pails, wood....................... 0 10* 0 10ï
" - 20-lb. pails, tin........................  0 10 0 10*
“ " cases, 1'-'b. tins,6)lbs. incase C 10* 0 118
" " “ 5-lb. " 0 10g 0 111
“ " " 3 ib. " o iu| o Hi

Wood, net; tin packages, gross weight—
Canadian short out mres pork...................................... 22 60
American short cut clear ............................................ 24 no
American fat back.......................................................... 21 75
Breakfast bacon, per lb......... ......................... 0 16*
Hama........................................................................ 0 15% 0 16%
Extra plate beef, per bbl............................................... 14 GO

RUTTER — The local butter market 
has declined, owing to lower prices in 
the country and in sympathy with the 
decline in the price of cheese. The 
quantity of dairy butter ottering is lim­
ited, hut is suHicient to supply local 
requirements. Ib ices of creamery hut - 
ter have declined jv. per lb., and at pre­
sent writing the tone is weak.
N\ w creamery, choice, bnx/w ...............................0 2 * 0 2 2

“ “ poun.i prints ...........................  0 21 i 0 ’/VI
Dairy, tubs .................................................. .......... 0 17a 0 10

(41F EKE — Tim local cheese market 
continues quiet and weak in tone ow­
ing to the downward tendency of prices 
in the country. Local prices are fully 
]c. below last week’s quotations.

Cheese, old .............................................................. 0 1.1 0 ifi
new, large............................................... ü 1 { • l’i

*' “ twins..................... ........................ 0 12*

E(HIS — Receipts of eggs continue 
fairly plentiful. Owing to the extreme 
hot weather the quality is very poor. 
1’rices in the country are about Lite, to 
14Ac. f.o.h. The. local demand continues 
fair, especially for guaranteed fresh 
stock. A fair jobbing trade is being 
done.
Wholesale lota...........................................................  0 16 0 17
Small lo'S ............................. ...............................0 17 u 17?.

“ selected............................................................... 0 t'.V

1IONRY—Reports retdved from sever- 
at sections of the country go to show 
that the season is fully three weeks 
later than usual, and the expectations 
are that the crop of clover honey will 
lie fairly light. Just at present the mar­
ket is featureless, with nominal prices 
prevailing.
White clover comb honey...................................... 0 3 011
Buckwheat ............................................................... 0 08 0 IS*

TORONTO.
PROVISIONS -— Trade is on a fair­

ly quiet level, with the exception of 
smoked meats and hams, which are go­
ing into heavy consumption. Live hogs, 
in street lots, are a quarter dearer than 
last week, due to the advance in the 
Old Country, with which the local mar­
ket has risen in sympathy.

Long clear Damn, ner lb................. 0 11
Smoked breakfast bacon, per lb... ............... 0 15 0 15*
Roll bacon, per lb..........................................  0 11 0 11}
Small hams per lb............................ ...............0 15 0 15$
Medium hams, per lb.................. ..............  0 15 0 If?
Large haine per lb......................... ...............  0 14 0 14*
Shoulder hams, per lb..................... .............. 0 10* 0 11
Backs, plain, per lb......................... ..............  0 16 0 172

“ pea meal.............................. 0 17
Heavy mess pork, per bbl........... .............. 10 5 J 20 00
Short cut, per bbl............................. .............21 HO 22 50
Lard, tierces, per lb......................... ..............  0 11 U 11

“ tubs " ......................... 0 12
0 12
0 10

Plate beef, per 20(Mb. bbl................ ..............12 6U 13 01
Beef,hind quarters......................... ..............  9 00 in 50

■' front quarters........................... ..............  5 00 6 50
" choice carcases....................... ..............  7 50 8 50
" common.................................... .............. 6 00 7 00

0 15
Hogs, street lots................................ ..............9 25 9 75
Veal....................................................... 0 09*

BUTTER — Dealers are gradually 
beginning to accumulate winter stocks, 
hut the backwardness of the season, 
which is still nearly about ten days be­
hind, has prevented much storing be­
ing done so far. Montreal advices re-

59
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SPRAGUE

CANNING MACHINERY CO,
CHICAGO, ILL., U.S.A.

WINDSOR SALT
TABLE, DAUY and CHEESE SALT

FINE and COARSE SALT
Write for prices

Toronto Salt Work*
Igents for

WINDSOR SALT

BUTTER, CHEESE, EGOS
If you have Butter, Cheese or Eggs to sell, 

write me. I am always In the market to buy. If 
you want to buy Xggi, Butter or Cheese, write 
or wire for prices.

B. H. POWER
atm AROYLK MTRttT, HALIFAX, N.M.

BUTTER—EGGS
BUYERs"and SELLERS

Correspondesoe solicited from OWTABIO, 
■AHITOBA and LOWER PROVISOS*.

Bâirtiri, lankall 1 Ci.
Who lee els Prednse Me r sheets,

TORONTO.

ORDER NOW

Butter
Tubs

Boxes and Paper
Boat Good*, Prompt Shlpmont 

Prlooa Right

WALTER WOODS & CO.
Hamilton and Winnipeg

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

port little export business passing, but 
the market here is steady, notwith­
standing.

Per lb.
Creamery prints................................................... 012 0 23
Creamery solids.....................................................  0 20 0 21
Dairy print», choice............................................... u 19 0 20

“ “ ordinary........................................ 0 18 0 19
tuba choice.................................................... 0 17 0 18
tubs, ordinary............................................... 0 17| 0 18

Baker's butter................................................................ 0 17

CHEESE — The market is firm at 
last week’s prices.
Old cheese .......................................................................... 0 15
New 11 ......................................................................  0 111

“ " twins................................................... 0 12 0 12*

EGGS — Eggs have advanced within 
the week, and the seeming impossibility 
of obtaining really good stock at rea­
sonable prices will probably have the 
effect of sending them higher shortly. 
Prices at country points are lower than 
in the city.
Eggs.............................................................................. o 18 0 19

HONEY — Prices are nominal and 
business is very quiet.
Honey, strained, 60 lb tins........................................... 0 11

“ “ ÎU lb tins.............................................. 0 12
" " 5 lb tius............................................ 0 12
" in the comb, per doz............................... 2 Ou 2 60

Buckwheat honey, per lb........................................  0 6 0 06
*' " in comb, per doz.......................................  1 60

POULTRY — There has been a re­
markably active demand for -spring 
chickens the last week. Deliveries were 
almost double those of a week ago, and 
the consumption was largely increased. 
Old stock remains at about unchanged 
prices.

Live Weight.
Spring chickens, per lb....................................................... 0 12
Old fowl................................................................................. 0 09
Ducks .............................................................................. 0 08
Spring ducks.........................................................................  0 10

Dressed weight.
Spring chickens, per lb....................................................... • 16
Old fowl.................................................................................. 0 10
Ducks...................................................................................... 0 10
Spring ducks......................................................................... 0 12
Turn Turkeys.......................................................................  0 12
Hen “   0 14

CORRESPONDENCE.
(Continued from page 56.) 

is wise to stock up. Some believe in 
buying just what you need from day to 
day. You escape insurance premiums, 
loss of interest and get your discounts. 
Should a fire occur, can you prove jour 
claim ? A pretty hard job, for not one 
grocer out of twenty keeps his nooks so 
he can tell what his present stock is 
worth. îl’ake stock, open up a merchan­
dise account, and keep your cash 
straight. If you can’t, get .une - ne who 
can, or a cash register, for if a fire 
takes place, the man who is so smooth 
and pleasant in getting you to take out 
a policy will tell you he has nothing to 
say. It is between you and the inspec­
tor, who is no respecter of persons.

If 100 business men would form a union 
and each put $100 a year in the bank

WILSON’S

FLY PADS
Keep a box where it will be eeen by your customers, and my adver­

tising will do the rest.
ABCHDALt WILSON, HAMILTON

6o

against possible loss by fire, what would 
their capital be at 3 per cent, in tc :, 
years, should no fatality take placi­
dities should adopt municipal insurant 
and get out of debt. Cities aie million 
in debt. Insurance companies are mi: 
lions to the good.

We never know from where * c sit,
How soon our riches may vake a fii

LONDON.
An important business change Un­

completed this morning, when Norman 
McLeod, of the Cash Bargain Slur- 
King street, purchased the business ut' 
II. Backus, corner of Adelaide and Dun- 
das streets, which was formerly conduc­
ed by Mr. McLeod. The latter’ gentle­
man will put one of his sons in to run 
the business.

Small fruits are coming in very slow­
ly. Raspberries made their first ap­
pearance in the stores on Saturday, sell 
ing at twenty cents a box. Cherries 
bring fifteen cents per quart, and are 
hard to get. With such a scarcity and 
high prices, it is little wonder that I In- 
demand for sugar customary at this 
season is entirely absent.

An idea of the importance of London 
as a grocery centre may he gained from 
the fact that there are in this city nine 
wholesale houses and 182 retail stores. 
Besides these, there are seven brokers 
who handle groceries, while five firms 
are engaged solely in (lie wholesale lea 
business and five in the retail.

» *
*

The Canadian Packing Company arc 
now fully installed in their new prem­
ises on Dundas street, formerly the New 
York store. The place is well adapted 
to the growing needs of the company’s 
retail trade, as it runs from Dundas 
street clear through to the market 
square. The company’s big factory in 
the east end of ehe city is kept con­
stantly running at full capacity, and 
their shipping business is something 
enormous.

GUELPH.
Last week was a good business week 

here, even if the farmers were busy. The 
fruit was a little scarce, strawberries 
being still the main feature. Cherries 
made their first good showing and sold 
from $1 to $1.25 a basket. Raspber­
ries were a little higher, 10c. to IS--, a 
box. Butter and eggs were also sea ce. 
A nice lot of new cabbage was sold at 
75c. a dozen.

The butchers report spring lamb,-- as 
being very scarce, and the price ah -si 
prohibitive, from 18c. to 25c. for cl - ice 
cuts.

On Tuesday, the fruit market as 
cleared before six o’clock in the m ru­
ing, only two loads being offered, ml 
were picked up quickly. The st w- 
berries are done, but the raspb : ics 
were a choice sample and sold from 5c. 
to 16c. by the crate. While every dy 
was looking for cherries, the supply as 
very limited, and $1.20 was easily b- 
eained, which is really more than d-cy 
are worth, for we can hardly get re 
than $1.25 retail and sell many. A ’ce 
lot of berries brought 75c. a bask •
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YOUNG AND OLD
all alike. Your customers want

CLARK’S CANNED MEATS
(87 VARIETIES)

Some leaders for hot weather sales.
CORNED BEEF

LUNCH TONGUE
SLICED SMOKED BEEF 

OX TONGUE 
HAM LOAF

ROAST BEEF, Etc.
Our absolute guarantee of quality with each tin.

Latest catalogue and price list for the asking.

WM. CLARK - MONTREAL

LTD.
Grande Pointe, Man.

Our 1907 Pack of

Lunch Tongues
/» now on the market

A DELICIOUS SUMMER DELICACY

»
T

b
it

ORDER EARLY FROM OUR SELLING AGENTS:

NICHOLSON ft BAIN

O’Mara's Bacon
1 receive many unsolicited 
testimonials. The following 
is worthy of publication.

Toronto, July 19, ’07 
The English beef, the Welshman goat, 
The Scotchman mutton gnaws,
The Eskimo holds walrus fat 
Between his greasy paws,
The Frenchmen nibbles froggies’ legs, 
New Yorkers gobble clams,
But Jack Canuck who knows what’s 

what.
Sticks to O’Mara's Hams.

JOSEPH O’MARA
Pork Packer, Palmerston, Ont.

A LONG STORY IN 
FEW WORDS

Reliable

Saleable

Preferable

ljcv .

IT —-—-—

(L 5?"*N«Ô1kiÏLKCO. LIMIT*0*
nova scotia-___
^

pRSEYCREAli

m||T i ii ...... il 11 miirr^*^^

Profitable

Truro Condensed Milk Co., Limited
TRURO, N.S, JWinnipeg, Calgary and Edmonton
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CEREALS AND CONFECTIONERY
Heavy Selling in Chicago Wheat Market Continues—Flour Trade Quiet, With 
• Export Business Increasing — A Successful Retailer’s Remarks.

Heavy selling in the Chicago market 
has been the feature of the wheat situa­
tion for the past week. Especially was 
this the case in the early part of the 
week, when rumors of a telegrapliers’ 
strike and more favorable reports of 
weather conditions in the Northwest 
were the direct causes. Values suf­
fered a further decline under the ac­
tions of the bears later in the week, and 
though a half-hearted effort was made 
to advance prices, and seemed, for a 
time, to promise success, the market 
sagged off. and closed with prices at a 
low ebb. Towards the end of the week 
a firmer tone was manifested, and the 
market resumed a normal level.

Flour prices are steady, with increased 
export business reported. A fair por­
tion of the latter is maintained upon a 
mutual concession basis. English buyers 
being slower than Canadian in lowering 
quotations. There is little business of 
any account passing in cereals, the de­
mand remaining about as last week.

Confectionery.
“It’s almost pathetic to observe the 

way in which some grocers are losing 
money these days,” said a prominent 
retailer the other day. “When i say 
‘losing money’,” he went on, “of course 
1 don’t mean that they are necessarily 
showing a balance on the debit side of 
their cash books. What I do mean is 
that many grocers, by refusing to handle 
confectionery, aie every day losing 
money that would come to them of it­
self as soon as they started handling 
this very profitable line. I’ve been in 
business for thirty years myself, and I 
have sold confectionery for twenty of 
them. I give it a prominent place in 
my store, and honestly believe that, were 
1 to drop it now, I should lose a large 
number of customers.” If this man has 
found confectionery profitable, is there

any reason why you shouldn’t go and 
do likewise. It’s worth a trial anyway.

MONTREAL.
FLOUR.—The flour market is in a 

healthy condition, with a good demand. 
Export trade is quiet. No change in the 
price column over figures ruling the 
previous week.
Winter wheat patente.................
Straight rollers............................
Extra.......... ...............................
Straight rollers, bags, 90 per cent.
Royal Household.........................
Glenora........................................
Manitoba spring wheat patents .

“ strong bakers...............
Five Roses .................................
Buckwheat flour...........................

.... 6 00 

.... 4 40 

.... 4 20
1 76 2 40 
.... 6 30

4 70 
5 10 6 30 
.... 4 40 
.... 5 10
2 25 8 30

FEED. -The demand for heavy feeds 
continues good but is rather slow on 
bran. The export trade is considered to 
be very satisfactory just now. Prices are 
ruling firm, with no changes at present.
Fine oatmeal, bags................................................. 2 60 2 75
Standard oatmeal, bags ....................................... 2 60 2 76
Granulated " " .................. ..................... 2 60 2 75
Gold dust commeaL 98 lb bags............................. 1 70 2 00
White corn meal......................................................  1 65 1 75
Rolled oats, 90-lb. bags.......................................... 2 40 2 50

" 80-lb. bags...........................................  2 30 2 37*
" bbls....................................................... 5 05 5 36

ROLLED OATS.—The rolled oat mar­
ket is in a satisfactory condition, but 
is experiencing only a fair demand. 
Staple prices rule.
Ontario bran................................................... . 18 00 19 0
Ontario shorts.......................................................  23 00 24 00
Manitoba shorts................................................... 23 10 24 0U

" bran...................................................... ... 19 00
Mouillie, milled................................................. 23 00 30 01

" straight grained.................................... 28 00 30 00
Feed flour ............................................................... 1 35 1 45

TORONTO.
FLOUR.- Not much export business is 

passing and locally the demand is not 
great. Canadian millers arc not inclined

NAP. G. KIROUAC & GO.,
Receivers and Shippers of Flour and Grain.

Importers of F^leign Products.

125 St. Peter St., QUEBEC.

GRAHAM FLOUR
Made from carefully selected wheat.

Send for trial lot

A. A. McFALL BOLTON, ONT.

BODE’S CHEWING GUM
High Quality and Absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.

THE BODE’S GUM CO., LIMITED, 30 ». George St., MONTREAL

Are You Content?
with the flour you are 
handling ?
If not, get a shipment of

Anchor Brand 
Flours

and see how pleased 
your trade will be
For prices and informa­
tion write to

LEITCH BROS. 
FLOUR MILLS

Oak Lake, Man., Canada

QUEEN QUALITY PICKLES 
Sweet—Mixed and Ohow 

Bulk Pickles
Tomato Catsup

Worcester Sauce
Buy and use the beat Pickles

TAYLOR & PRINGLE CO., Limited
OWEN SOUND

The GRAY, YOUNG 4 SPARLING CO., Limited
SALT

MANUFACTURERS
Granted the highest awards in competi­

tion with other makes.
WINQHAM ESTABLISHED 1871
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In make any ' further concessions to 
English buyers, and the latter are not 
eager to do business on the present 
basis. Oats are- very stiff, and stocks 
are getting low. An easier tone will de­
velop about this time next month, when 
the new crop will be coming in.

Manitoba Wheat.
fiO per cent, patents........................................ 5 00 

4 50
4 40

Winter Wheat.
4 35

i atents............................................................. 4 65
Blended............................................................... 4 40

( 'KRKALS.—Business is satisfactory, 
considering the hot weather. There is no 
change in quotations, but it is expected 
t hat prices for the coming fall will be 
much higher than at present.
Rolled wheat in barrels, 100 lbe........................... 2 75 3 00
Rolled oats, in wood, per bbl ....................................... 5 25

" " in bags, per bag 90 lbs.............................. 2 51
(vat meal, standard and granulated, per bbl................. 5 65

'• " " in bags 98 lbs............................. 2 65

Mitchell & Johnston, flour and feed 
merchants, of Vancouver, have been suc­
ceeded by John Mitchell.

We supply several of the best makers 
in England of

BAKING POWDER 
and

SELF RAISING FLOUR 
with our

Calcium Acid Phosphate
May we not supply you?

Samples, Recipes and Quotations 
are at your disposal.

CHAS. C. BRYCE & CO.
43-45 Great Tower Street 

LONDON, E.C., ENGLAND

LUTHEB BURBANK’S LATEST.
In a ear of California fruit received 

by White & Co., Toronto, a few days 
ago, was a small package containing 
about a dozen plums. These were a 
sample of Luther Burbank’s latest ad­
dition to the fruit world, and strengthen 
that gentleman’s claim to the title of 
“The Fruit Wizard.” The plums are 
deep red in color, and about the size of 
a small hen’s egg. The flavor is very 
delicate, and can best be described as a 
mixture of peach and plum, the former 
predominating. The fruit is very tender 
and full of juice.

It will probably be two years or 
more before these plums can be produced 
in sufficient quantity to place on the 
market, but they have already created 
something of a sensation in Mr. Bur­
bank’s country and all the fruit men 
who have seen them here are enthusias­
tic over their possibilities.

NEW FISH BUSINESS.
George R. Rumneyt who for the past 

seven years has been with the F. T. 
James Wholesale Fish Co., Toronto, has 
left that firm and has started in busi­
ness for himself on Blindas street, To­
ronto Junction. Mr. Ruinney knows 
(lie fish business from A to Z, and his 
friends prophesy for him a big success.

The Saluda Tea Co., in Montreal, re­
cently received a letter addressed as 
follows :

“Highest award and gold medal.
World’s Fair, St. Louis, 

Montreal, P.Q. ”
It is evident that honors are not al­

ways forgotten.

GRATEFUL
COMFORTING

IN 14-LB. LABELLED TINS. 14-LB. BOXES

Special Agents for the entire Dominion, C. E. COLSON A SON, Montreal 
In Nova Sootla, E. B. ADAMS, Halifax. In Manitoba, BUCHANAN A CORDON, Winnipeg

THE MOST AAAAA 
NUTRITIOUS

THE BEST BY ACTUAL TEST
It has been proven to the satisfaction of all particular grocers that

Me LA UCHLAN’S sooSV.SSl.r,
are just as perfect as Soda Biscuits can be baked—and they hold their goodness. 

McLAUCHLAN a SONS CO., - - OWEN SOUND, ONT.

The Shrewd Grocer
makes it

Perfection 
Cream Sodas

on the order list for various 
reasons — the chiefest being 
that particular and economic 
housewives, women who 
know and appreciate biscuit 
goodness, always insist on

PERFECTION

It could hardly be other­
wise. First Quality goods 
are bound to capture the 
market and that Quality must 
last if that brand of goods 
holds the market.

The immense sales of

Perfection Cream Sodas
can be explained in no other 
way. It does pay the grocer 
to recommend and push them, 
and most grocers know it.

The Mooney
Biscuit & Candy 

Company,
LIMITED

STRATFORD, - CANADA

•cuwnij .IKUKU' rv«i «
INSTANT

POWDERED
GELATINE

A PURE Powdered GELATINE dis­
solving instantly in HOT WATER. 
MANUFACTURED and PACKED by 
Messrs Cox under the control of their 
scientific staff,

Canadian Agents :
C. B.Colson ft Son, Montreal
D. Masson ft Co.,
A.P. Tippet ft Co.

j. s e. cox,
ltd.

Core#» M/M* 
EDINBURGH.
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The purity of the Lowney products will 
never be questioned by Pure Food Officials. 
There are no preservatives, substitutes, adul­
terants or dyes in the Lowney goods. Dealers 
find safety, satisfaction and a fair profit in 
selling them.

THE WALTER M. LOWNEY CO. of Canada, Limited
X65 William St., - - MONTREAL, CAN.

I IMPORTANT NOTICE !
> We beg to notify our numerous

customers and friends that we 
have secured the representation 4
for Canada for the celebrated J

I KKOVAH JELLIES j
Custard Powder,

Health Salts j
and other well known products of

; SUTCLIFFE <6 BINGHAM \
> MANCHESTER, ENGLAND j

A full stock of these goods will be j
kept in our Toronto and Montreal 
warehouses, and all orders will |
receive prompt attention. 1

Maclure and Langley
152-154 Pearl Street, TORONTO '> «

* Note our new Montreal address
38-40 William Street, MONTREAL

Western Canada Flour Co•l LIMITED

PURIT-y FLOUR
Mills at 

WINNIPEG 
GODERICH 

BRANDON
I
a'MUTOW

Offices :
St. John, N.B. 
Montreal, Que. 
Toronto (Head Office) 
Goderich 
Winnipeg 
Brandon

It pays you to pay for quality.

Brands: 1st Patent—Purity and Five Stars 
2nd Patent—Three Stars

PURITY

Particular People
Like Our Flour
They like it because it’s made from 
the best wheat grown in Canada’s 
best wheat growing district. If you 
can take care of the particular trade, 
the other trade can take care of 
itself. Take care of it with our 
brands:

"Premier Hungarian" 
"White Rose" and 
"Royal Patent" Brands

Put up In »4M-lb. and 49-lb. Sacks specially 
for the Grocery Trade.

We will have a Demonstration at the Winnipeg Pure 
Food Show

Order direct or from our nearest agent.

THE WHEAT CITY FLOUR MILLS CO.
BRANDON, HAN. LIMITED

Agent Quebec and Maritime Province<
O. N. FRECHETTE, 45 Bonsccours Street, MONTREAL 

Agent Province of Ontario
ALEX. BUTLER, Board of Trade Building, TORONTO 

Agent Alberta and British Columbia
WILL HILL. 1645 9th Avenue Weet, VANCOUVER, B.C.
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GENUINE
SWISS MILK 
CHOCOLATE

fProtmuBoed Ki4ag

It won’t be long before your 
trade will be demanding

CAILLERS
CHOCOLATE

They are getting to learn 
and love it—don't have 
them go to another store 
for it— stock it Write 
us for particulars.

General Agent for Canada

William H. Dunn, - MONTREAL
304-396 St. Paul Street

CANADAi
Ml bitter

Ceenlry

MOTT'Si 
Ne better 

Cheeelete

Mott’s

HALIFAX, N.S.
A. Teller

Mi,Inal

If you have been in business any length of 
time you must know that

“Diamond” and “Elite” 
brands of

Chocolate
are the consumers’ favorite. If only 
opened up lately, you’ll find people asking 
for it. Be prepared for the demand— 
-stock it. You can buy it from any 
grocery jobber.

John P. Mott CBL Co.
•SLLINO AeMTe I

1.1. Mclndee Jm. E. Huxley Arthur Nelson
Tenet, Wlnel.es ïeeceuw

Because It Pays

•• yCtrL
XABSOLUTELY PURFto

That’s one of t h e 
reasons why most 
shrewd grocers stock 
Cowan’s Cocoa and 
Chocolate. There are 
a few more.

COWAN’S
COCOA and CHOCOLATE

are the best on the market and just as near 
perfection as human ingenuity and careful­
ness can make

COCOA and CHOCOLATE
If it’s Cowan’s it’s all right.

The COWAN COLimited
TORONTO

It will Pay
you to stock and push 
the sale of the famous

Frame-Food
PREPARATIONS

(Frame-Food, Frame-Food Jelly 
and Frame-Food Cocoa).
Extraordinarily advantageous 
Terms for Pioneer Traders.

Write for Particulars 
at once

Frame-Food Co., Ltd.,
Southfields, London, S.W., England.
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TRADE AND FOOD STUFF
NEWS OF NEW BRUNSWICK

Special Correspondence of The Canadian Grocer.

St. Jolm, N.B., July 22.
There was but little change in mar­

ket prices during the past week. Green 
vegetables are beginning to come in, but 
are still quite high. Eggs and butter 
remain firm, and meats vary little in 
price. Lemons are rated $1 a box high­
er, and varieties of fruits have ad­
vanced somewhat. Pressed hay in car 
lots has dropped $1 a ton, and will 
scarcely go higher again this season. 
Fish of all kinds are quite plentiful 
and the prices steady.

Indications point to a slump in the 
butter market. Exports to Great Bri­
tain show a great falling off from last 
year, and it is probable that as a re­
sult the price locally will drop con­
siderably,.

Although little or no change is pre­
dicted in the price of beef, particularly 
the higher grades, there is some indica­
tion that there will be a decline in the 
figures on other meats. Vegetables, es­
pecially potatoes, will be cheaper, and 
fruits will, from present indications, 
be fairly plentiful.

* * *

The fishing trade, as a whole, at this 
port, is not up to the standard. The 
line fishing for cod and pollock along 
the Bay of Fundy coast is, however, bet­
ter than it was this time last season. 
Gaspereaux fishing was not as good as 
last season, and was away below the 
average yearly catch. Gaspereaux sell 
for $5.10 per barrel, salted. Some lots 
have been sent away to the West Indies. 
The salmon fishing, although not fin­
ished, is not as good as it was last 
year at the same time, but this last 
week there was some improvement and 
it is expected that this season’s catch 
will be about the average. They sell now 
for 12 and 13 cents a pound. The ship­
ment to the United States is not so 
large as it was last year, but the local 
markets have been taking more salmon 
on account of the high price of meat. 
The shad fishing was a failure alto­
gether, but it may be that the catch of 
fall shad will partially make up for 
this.

* » *

The stringency in the money market 
is now affecting St. John, as well as 
other business centres. The various 
banking houses here have raised the dis­
count rate from six to seven per cent., 
and it is thought the rate may go still 
higher.

* . •

Strawberries have been quite plentiful 
this year. The lowest quotation last 
week was six cents, wholesale, for good 
seock. It is probable that the ten­
dency from now on will be for higher 
prices.

* . *

The town of Hartland, Carleton 
county, was visited by a very disastrous

fire early on Monday morning, July 15. 
Nearly the entire business section of the 
town was wiped out, the loss being es­
timated at about $100,000, with insur­
ance of less than $20,000.

One of the worst features of the af­
fair is that the fire was evidently of in­
cendiary origin and the business men of 
the town have offered a reward for evi­
dence that will bring the guilty party 
to justice. An investigation will be 
held. Among the properties destroyed 
were two large stores owned and oc­
cupied by Keith & Plummer. They had 
the largest general store in Hartland 
and one of the largest in the county. 
Their loss alone will be well up to $50,- 
000. Some of the other properties 
burned were : Fruit store occupied by 
Miss Janet McMullin, Horace Nixon’s 
general store, J. T. G. Carr’s ware­
houses, in which G. W. Breen had a 
large stock of groceries.

The burned buildings were all of wood.
Keith & Plummer will rebuild at once.

N. W. Eveleigh & Co., of Sussex, have 
purchased the property now used as a 
tinware factory, from II. II. Dryden, 
Limited; and will take formal possession 
in about three or four months. They 
will fit the property up for a boot and 
shoe and clothing business, and utilize 
the whole of their present premises for 
their grocery department.

• •
»

The death occurred at Fredericton, on 
Friday, July 19, of Charles Afl Tapper, 
a highly respected resident and, until 
about a year ago, a very successful gro­
cer. Last year he sold out his grocery 
business and went west, returning re­
cently. He was Cl years of age and 
was a son of the late Rev. James Top­
per, a well known Baptist clergyman 
and cousin of Sir Clias. Tapper. He is 
survived by his wife, one son, I)r. Tilley 
S. Tupper, of Clareholm, Alberta, and 
two daughters, Mrs. Geo. Hozen and 
Mrs. T. A. McVey, both of Fredericton. 
The funeral was held on Sunday.

* •
»

According to present arrangements, 
the C. P. R. Atlantic steamships will 
again make St. John their winter port 
and, as last year. Halifax will be util­
ized only as a port of call to embark 
and disembark the mails. The first 
steamship, the Empress of Ireland, will 
sail from here on November 15.

* »•

The people of St. Stephen and St. 
George and, in fact, all along the line 
of the New Brunswick Southern Rail­
way, are rejoicing in the announcement 
that the road is to be repaired in a 
thorough manner. The line has been in
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need of a thorough overhauling for 
some years.

* •
*

The contract for building the new cold 
storage warehouse has been awarded to 
P. Mooney & Sons, and the work is 
going ahead rapidly.

* *•

Fred T. Barbour, of Geo. E. Barbour 
& Co., wholesale grocers, arrived home 
from England, Friday. He was ac­
companied by his mother and sistei

BRANCHING OUT.
The Modern Canner Co., of Si. 

Jacobs, Out., is rapidly placing its ex­
cellent canning plants in all sections 
of Canada', from coast to coast. It lias 
recently placed plant for R. J. Hogg, 
of l’eachland, British Columbia, and 
Fraser Bros., of Kelowna, in the Okana­
gan Valley. These are but two of a 
large number of plants it has recently 
installed. The Pendieton Farmers’ Kx- 
change and Shaw Bros. & Co., of Kere- 
meos, also bought Modern canners. 
Other points that have ehese plants are 
Sardis, Vernon and Vancouver.

TRADE NOTES.
Watson Bros., general store, Newing­

ton, have dissolved.
R. A. Richardson, grocer, of Toroid», 

has sold to G,. M. Mowat.
A. Dumesnil & Co., general store, ( »l- 

eau du Lac, have dissolved.
Hamilton Waddell, general store, at 

Sombra, has sold out to W. C. Shaw.
J. E. Sullivan, general store, Herbert, 

has been succeeded by McCann Bros.
0. D. Fleming, general store, Penhold, 

lias been succeeded by Geo. Fleming.
D. Bohlender has recently started an 

attractive grocery business in Waterloo.
Pitwin & Cutrara, fruiterers, Winni­

peg, have been succeeded by L. Put- 
rara.

W. F. Yeo purposes opening a. general 
store in Letellier, Mam, about August 
1st.

Geo. Mooney, >i Sappi ion,
has been succeeded in business by l’bas. 
Dynes.

The grocery department of .1. A. 
Good’s store, Berlin, has been taken 
over by R. Weber & Co.

The warehouse of J. T. G. Carr, gen­
eral store, Harkand, N.B., has been 
burnt. Insurance was carried.

Charles Chaput, of Chaput, Fils & 
Cie., is spending five weeks vacation 
with his wife at Old Orchard Beyvh.

Arch. Snowdon, of Snowdon, l ubes 
& Co., Montreal, was in Toronto this 
week. He reports business exceedingly 
good.

St. Onge & Gilbert, grocers, oi 
Montreal, have suffered partial bus to 
their stock by fire and water. Partial 
insurance was carried.
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Co., Montreal, Canad^

THE CANADIAN GROCER

Just Read the Directions.
GROCERS-

get familiar with the many uses of

GILLETT’S LYE
and recommend it to your customers for making soap, cleaning of all kinds, and as a 
disinfectant. It’s a sure trade bringer. REFUSE SUBSTITUTES and the various 
“Just as good” kinds. They may cost you a few cents less per case, BUT do they pay 
you as well as the old reliable—the standard—GILLETT’S LYE.

HH
GILLETT’S CHEMICAL WOEKS—ESTABLISHED 1632.
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Weekly Price List
Toronto, July 26th, 1907

Fruit News
CANADIAN FRUITS

Strawberries about over ; few earning. Rasp­
berries expect arrival this week will be heavier and 
of better quality.

BANANAS
Little scarce this week but have been able to 

have all orders filled with best stock.
LEMONS

Demand good and prices firmer.

CALIFORNIA FRUITS
Have cars arriving twice a week. Stock is fine 

now that the better varieties are coming.

Cherries, eating and cooking, Gooseberries, 
Currants, now arriving. Also Huckleberries from 
the north, prime quality.

McWILLIAM

Mc.E
EVERIST

a»-*7 Church St., TORONTO

The Summit____
of Excellence

St Magnus

Sweet Pickle
(Fruits and Vegetables)
stands alone as the

PATRICIAN ARTICLE
of the Pickle World

Imperial Pints and Half Pints 
Glass Stoppers 

Fancy Picture Labels

Quotations of
ANDREW WATSON

91 Place d’Vouwllle, - Montreal

Proprietors,

8t. Magnus House,
LONDON, - ENGLAND

FRUITS, VEGETABLES AND FISH
Lemon Market Higher With Indications of a Further Rise — Verdelli Pack 

Heavy—Poor Outlook for Canadian Raspberries—Canners Busy.
Toronto, July 23rd.

Market conditions are not greatly 
changed from last week. Business in 
all lines of seasonable fruit continues 
good, and there is an increasing demand 
for all home grown vegetables. Fish, 
usually a factor of very little account in 
the market at this time of year, is show­
ing fair activity, hut fresh stock is 
every year becoming increasingly diffi­
cult to obtain, and the demand is al­
ways of a fluctuating' character.

The lemon market has exhibited great 
activity throughout the week, and prices 
are again on a firmer basis, with every 
prospect of a further rise if the pre­
sent hot weather holds. Present prices 
for Verdi lies are about on a parity with 
those ruling at the same time last year. 
California lemons touched $7 before the 
season was out. The Verdilli crop com­
pares very favorably with that of laSt 
year, some growers claiming that it, is 
considerably heavier.

The last sale of Verdellis last year 
was made during the first fortnight of 
August. Stocks held in Toronto at pre­
sent are not heavy. 3,000 or 4 000 
boxes would probably cover them all.

Latest information from the central 
fruit growing districts of Ontario indi­
cate that not more than a half crop of 
raspberries can he looked for. and 
that the canners are snapping up with 
avidity all the stock they can get hold 
of on a basis of' 7 to 8 cents. It is not 
likely that the berries will sell much 
below 10 cents at any time this season. 
About 2.") per cent, of the crop has now- 
been gathered.

MONTREAL.
GREEN FRUITS—While demand for 

green fruits is to the fore, most lines 
continue very scarce. Raspberries are 
now starting to arrive and are quoted 
at $1.00 pail. Strawberries, with a few 
exceptions, are finished. Pineapples are 
off the market, as are Jamaica oranges, 
Nominal prices prevail.
New dates, per lb ....................
Bananas, fine stalk...................

“ jumbos....................
Coooanuts, per bag...................
Apples, bbl................................
Lemons ...................................
New lemons..............................
California oranges..................
Sorrento oranges......................
Messina ora- ges .......... ............
Raspberries, pail.......................
Strawberries, quart............... ..
New figs, per lb .......................
Florida grape fruit, box............
Limes, crates........... ................
California grape frui , 1 oxes .. 

“ grape fruit, half box
“ peaches, box.............
“ apricots, box.............
“ plums, box ...............

0 04 i 0 07 
2 O')

2 25 2 50 
.... 4 GO 
.... 8 50 

» 75 4 50
3 00 5 50 
3 60 5 00 
3 00 5 00 
.... 3 50 
.... 4 25
.... 1 50 
0 09 U 12 
0 084 0 12 
.... 7 50 

1 00 
6 50 7 00 
3 50 4 CO 
2 00 2 25 
2 25 2 60 
2 00 2 75

VEGETABLES — The feeling for 
vegetables just now is only fair. High 
prices still continue to rule and a scar­
city of a few lines is noticeable. New 
domestic turnips are now on the mar­
ket and are quoted at 35c. dozen. Quo­
tations on green beans and Boston let-
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t nee dropped slightly, while the price 
of new potatoes advanced from $3.50 
to $4.
Parsley, per doz. bunches....................................... 0 35 0 40
Sage, per doz..................................................................... o 6u
Savory, per doz.................................................................  0 60
New cabbage, domestic........................................... 0 50 0 7 !
New turnips, doz............................................................ u
Green beans, bag.............................................................. l 06
Water cress, large bun hes, per doz......................... 0 75
Lettuce, per doz....................................................  0 25 0 4u
Boston lettuce, per doz.................................................... u 30
Radishes, doz ......................................................... 0 10 0 15
Spinach, per box............................................................... 1 uj
Cucumbers, per doz ............................................... 0 35 U !.<i
Parsnips, bag........................................................... 1 25 1 to
Potatoes, whites, per bag......................................  0 85 0 5u
New potatoes, bbl.................................................   4 uu
Egyptian onions, lb........................................................... 0 02j
New beets doz. bunches................................................ u tiu
New carrots, doz. bunches..................................... 0 25 u :i5
Horseradish, lb................................................................. 0 If,
Rhubarb, doz. bunehes......................................... 0 15 0 25

FISH — In fresh fish lines haddock 
and cod are still plentiful. Prices con 
tinue low. Salmon season is rapidly 
drawing to an end. As a result, prices 
are expected to experience a further ad­
vance next week. Lake fish, including 
trout), whlp-lisli, dore and pike, are in 
fair supply only. Brook trout arc 
scarce. Weather has been so warm tli.il 
demand for baddies and other smoked 
lislt is slow. A fair movement of L,i 
brador salmon and sea trout is notice 
able, but demand for other kinds is 
very quiet.

Fresh and Fiozen Fish.
Haddock, express, per lb................................
Halibut, express, per lb .....................
Mackerel, “ .......................
Smelts " .....................
Steak cod, lb.....................................................
Brook trout, lb.................................................
Market cod, lb...................................................
Pike, lb ............................................................
Lake trout, lb..................................................
Grass pike, lb................... ................................
White fish, lb....................................................
Gaspe salmon, lb...............................................
Flounders, lb....................................................
Smoked and Salted-

New baddies, boxts, per lb......................
Kippered herring, half boxes .................
Smoked herring, per small box................
Yarmouth bloaters, box..........................

Prepared and dried—
Skinless cod, 100 lb. cases........................
Boneless cod, 20 lb. boxes ......................
Boneless fish, 20-lb. boxes, bricks..........
Boneless fish, 25-lb., boxes, per lb............
Shredded cod, 2 doz., per case.................

Oysters—
Standards, bulk, per imp. gal.................
Standards, Imp. qt. tins, sealed ............

Pickled fish-
No. 1 Labrador herring, per bbl...............

" " per half bbl..........
No. 1 N.S. herring, half bbls.................
No. 1 st a trout. 1 >U lb. kegs.....................
No 1 sea trout, 2.0 lb. bMs......................
Labrabor salmon, in bbls.........................

4 “ ......................................

0 04 0 tfi
U 08 0 OR

0 lu
0 12
0 08

0 05 0 06
0 22

0 04 0 05
0 00
0 10
0 08
0 10

0 14 o r.
0 lu

0 08 0 O'J

0 11
1 10

5 50
0 0t)
0 L.'i
0 Oil
1 ill

1 50
o 4;

TORONTO.
FRUITS — This week will see c 

end of Ihe strawberry crop. Ras| 
ries are taking their place already 1 
it is estimated that the crop will - 
short probably 50 per cent., and i e 
canners are working had to get as i. h 
of this as possible. They are off . 'g 
up to 8 cents a box. Ontario chert s. 
about 25 per cent, of which are v 
gathered, are showing good quai • 
Georgia peaches, plums and pears -.re 
now beginning to arrive more lien'•
Oranges—

Late Valencias (California), extra fancy. 96'" . 4
. " 126 - . 5 OU 25

150's. 176's, 210's, 216 s......................................... 5 25 u -0
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I,»te Valencias (California), fanejr, 160 176,800,216
“ " “ 288’s, SOO's . !..*.*

Orals, 80 s 10 ’a. 150's % boxes......................... 2 35
Sorrentoa 20-a 300’s......... ............................. 3 00

I.riuons Verdillis. SOO’s............................................ 5 2»
" 2 s 3U0, 300 ......................................4 5J

Messinua and horrentos, 3 O s.................4 25
Bamtua*. .Jamaica tirets, per bunch .......................1 60
iguanas, jumbo bunches ......................................... 2 U<i
,ii .iiwberries, Canadian per qfc.................................0 10
Cherries, Canadian, eating, per bask t.................. 1 25

" " cooking “ ................... 1 u0
i r.ntaloupes (California), per case...................................
l.irue», per orate............................... .........................  100
Watermelons, Florida, ettch..................................... 0 40
t .ifoeeberries (Canadian), per basket......................0 90
Red currants, per oaeket............................................0 91
Raspberries, per box................................................ 0 12
I 'caches, per box........................................................... 1 75
Hums, per 1-basket crate........................................... 1 75
Rears, Bartlet s, per box..................... .................... 3 25

VEGETABLES — Ontario new pota- 
invs are coming to hand in small quan- 
liiies, but the quality is not yet such 
as to offer much inducement to buyers. 
Delawares are practically at an end, the 
last car having been received in the 
city on the 18th. A few small stocks 
of Ontario’s are held by two or three 
dealers, and these are selling around 
7Ô cents. Carrots and beets are slight­
ly easier.

5 00 
4 25
4 00
2 50
3 75
5 50 
5 25 
5 o0 
8 50 
2 25 
0 15 
1 75 
1 15 
5 50 
1 MJ 
0 45 
1 60 
1 10
1 17
2 25 
2 25
4 00

Potato*, Delawares, per bag ...................................0
" Ontario.......................................................0

New potatoes, per bbl., American........................... 3
Onions, green per doz................................................
Cabbage, new, per case .............................................2

“ Canada perbbl............................................
Beets, new, per doz. bunches.................................. 0
Carrots, Canadian, per doz bunches....................... 0
Lettuce, Canadian leaf, per dos. bunches ..............
Spinach, fancy, per bush .............................................
Radishes, Rowland, per dos.........................................
Cucumbers,Canadian, per bask............................ 1
Cauliflower, per doz..................................................... 1
Beans, green, per basket, home grown...................0
fireen peas (Canadian), per basket..........................0
Tomatoes, 4-basket crates.......................................... 2
Parsley, per dos.................... .............................
Rhubarb, per doz...........................................................

80 0 85 
70 0 75 
40 3 75 
... 0 15 
53 2 75 
.. 2 25 
30 • 35 
40 0 45 
... 0 25 
.. U 50 
. 0 25
no 1 25 
25 1 75 
50 0 65 
40 0 50 
00 2 25 
... • 25 
... 0 40

KISH — Kair business is passing, 
I roll I ami while fish elaiming most ut- 
lenlion. Fresh tisli, however, are gel­
ling scarce.
Perch, large, per lb...................................................0 06
Blue pickerel, per lb...................................................0 06
While tit-h, Georgian Bay, per lb............................0 10
Whiteflsh, winter caught, per lb...................................
Haddock, freeh caught, per lb........................................
Herring, medium, per lb.......................................  U 05

jumbo, per lb.............................................0 09
Rea salmon, per lb......................................................0 17
Trout, fresh, per lb............................................................
Oiaooee. per basket............................... 1 00
Labrador herring, per bbl...............................................
Cod. fresh caught, per lb..................................... 0 08
Halibut, fresh caught............................................... 0 08
Shredded cod, per lb.........................................................
Shredded cod per doz ....................................................
Halifax fish cakes, case..................................................
Lire lobsters ............................................................ 0 18
Mackerel each........................................ .... 0 17
Bluefin», email white, per lb..................................  0 06

0 0i| 
0 07 
0 11 o in 
0 07 
0 061 
0 10 
0 18 
0 10
1 25 
4 75 
0 08| 
0 09 
006 
0 90
2 40 
0 22 
0 22
l 06|

•hilm Lefebvre, sales manager for the 
11 Company, Montreal, is spending a 
I- days in Toronto this week. He 
favored The Grocer office with a call.

SEBASTIAN GODINA
SANDIA, PROVINCE VALENCIA 

(Spain)
„ EXPORTER OF
RAISINS, ONIONS, PEANUTS

Agents wanted in principal Canadian markets. 
The best correspondence solicited. Samples will 

be sent free.

Bags French Peanut Kernele
Prices and samples on application.

ANDREW WATSON
PRODUCE BROKER

e; Pla=e d'Youville, MONTREAL
Phone Main 4400

LEMONS LEMONS
This exceptionally favorable weather is creating 
a big demand. Everybody seems to be drink­
ing Lemonade these days.
When ordering, don’t be misled by quotations 
a few cents cheaper. Buy only

HOME GUARD BRAND
Fancy Verdilli Lemons. We are sole agents. Every 
box full of satisfaction as well as good Lemons.

WHITE & CO., Limited
TORONTO AND HAMILTON

Lemon prices will be rushing upwards soon. The wise buyer will “Do It Now,” because the buying 
opportunity of to-day won’t present itself again this summer.

•8T. NICHOLAS” “HOME GUARD” “KICKING”
W. B. STRINGER & CO., TORONTO

“PUCK”

FRUITS AND VEGETABLES
We are in tou:h with the leading shippers and 
can supply the best at closest prices.

82 St. Antolno St.,
MONTREALJ. R. CLOGG & CO.,

YOU ALWAYS E9 G 
GET THE Ummm G

obtainable when you send your orders to us.
Wo havo arriving dally

Strawberries, Tomatoes, Pine­
apples, good color, all sizes, 
Cucumbers, Lettuce, Radishes, 
Green Onions, New Cabbage, 

Etc.
Also full lines of Oranges, Lemons and Bananas

Sond us your orders and 
oaro and promptnoss.

will HU with

HUGH WALKER & SON
Established 1861 Guelph, Ont.
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GROCERY TRADE NEWS OF 
NOVA SCOTIA
(Special Correspondence of Canadian Grocer.)

They 
Prone
Indispensable
to the retail 
merchant who 
has mean ac­
counts to collect 
—and every one 
of them has.

Allison Coupon Books
prevent the friction attendant on 
those annoying collections, and keep 
peaceful relations between the dealer 
and his customers. Goods are paid 
for as they are bought and still the 
customer has his charge account.

For sale by the jobbing trade everywhere

Manufactured by

ALLISON COUPON CO.,
Indianapolis, Indiana.

We are now booking orders for 1907 
pack lobsters. Golden Crown and 
Golden Key brands : choice goods 
fully guaranteed. Flats, Vi, Vi. % 
and 1-lb. tins ; tails, Vi, % and 1_

Writo Tor our quotations

W. S. LOGGIE CO., LIMITED
CHATHAM, N.B.

Packers and Exporters of Canned Lobsters 
—Wholesale only

Halifax, N.S., July 22.
The grocery trade is a little quiet at 

present. There is a good demand for 
fruit and the market is fairly well sup­
plied. Bananas are not as plentiful as 
in past seasons, but there is sufficient 
to supply the demand. Good stock is 
selling for 25c. and 2lie. per dozen. Good 
pineapples are very scarce, and seedless 
oranges are now off the market. Dur­
ing the past week the receipts of Nova 
Scotia strawberries have been very 
heavy, over 1,500 crates having arrived. 
The price held very firm at 10c. per 
hox for the best stock. The demand has 
been exceptionally good, and it is not 
expected that the price will go below 
the above figures.

Trade in canned goods is quiet, as 
new beans, peas and tomatoes are now 
on the market. The warm weather has 
resulted in bringing about a good de­
mand for syiups, lime juice, etc. Sugar 
is selling freely, but the price has not 
changed.

The butter situation is satisfactory. 
The receipts are fully up to the aver­
age, and good dairy butter can be 
bought from 20c. to 22c. for small tubs. 
Creamery prints are quoted at 24c. to 
20c. Kggs are plentiful at 17c. to 18c. 
'flic demand is light.

The fish markets, also, are on the 
quiet side. The arrivals have been much 
smaller than usual, owing to the un­
favorable weather for curing, and the 
market is practically bare of good fish. 
Owing to the shortness of supply prices 
are very firm, and the demand is poor, 
probably on this account. The big lob­
ster workers of Cape Breton say that 
this season’s catch will be much small­

er than that of last year, and probably 
10 per cent, less than the previous year. 
Owing to the prevalence of ice on the 
coast last spring, the Government has 
extended the lobster fishing season, to 
the Cape Breton fishermen, from July 
16 to August 10.

* »
*

With the warm weather at hand the 
demand for beef has fallen off consider­
ably, chickens, lamb and veal taking its 
place. The price of beef is unchanged, 
and lamb is high, fore quarters selling 
at 18c. Chickens are small yet, but sell 
for 75c. and $1 per pair.

* ••
H. C. Ballem, has purchased the Syd­

ney business of H. Rattenbury, dealers 
in Prince Edward Island produce, and 
will conduct the same, under the firm 
name of H. C. Ballem &< Co. Direct im­
portation is made of P. E. Island vege­
tables, fruit, hay and dairy products. 
The firm has a well-stocked store in the 
Whitney block, on the Esplanade, and 
vessels discharge cargo at the firm’s 
own wharf.

A. W. Donly, Canada’s commercial 
agent in Mexico, arrived in the oily hist 
week, and on Friday he addressed the 
Board of Trade. President Bell presid­
ed, and there was a large number of 
business men present. Mr. Donly told 
of trade conditions in Mexico, and 
enumerated the articles which might 
profitably be shipped from Canada to 
Mexico.

At present, he said, Canadians do not 
go out after the trade of Mexico or any 
other foreign country because the de­
mand from the Canadian market now 
was so large.

The present era of prosperity in Can­
ada would not last for ever and now 
was a good time to prepare for ad­
verse times by establishing tr^de con­
nections with Mexico, which would af­
ford a market for any over-prôduct ion 
of Canadian factories.

Coffee, tropical fruits, tobacco .mil 
sisal grass are the chief articles which 
might he imported from Mexico.

Mexican coffee is the best on the mar­
ket. If the transportation facilities 
were better a good trade could be work­
ed up in tropical fruits, as Mexico has 
the fruit and Canada the market.

Mexican tobacco is far superior to 
that from Cuba. $30,000,000 worth of 
sisal grass, or fibre for binder twine, 
was imported into the United States 
last year.

He suggested that all persons who 
wish to form trade connections with 
Mexico to visit the country and exam­
ine conditions for himself. He also sug­
gested judicious advertising companies.

It is absolutely necessary to have a 
capable personal agent in the country. 
Personal canvass is a necessity in intro­
ducing new lines of goods. In all ship­
ments to Mexico greatest care sho '■■■' be 
exercised in making proper déclarai ions 
and sending all necessary paper. all­
ure to do this causes infinite trouble to 
both shipper and consignee.

I SALT ?
Full Stocks

All Lines

VERRET, STEWART & CO.
LIMITED

MONTREAL

IMPROVED •
cm
imt



The Canadian Grocer FRUIT, VEGETABLES AND FISH

HALIFAX and

ACADIA Codfish
are
especialy 
put up

TRADE MARK

to enable the grocery trade of Canada to handle this wholesome article of food to the best ad­
vantage. Their convenience, lack of waste and selling quality are worth a lot to a grocer.

Atlantic Fish Companies,
Nova Scotia

AGENCIES
A. H. Brittain & Co., Montreal Stuart, Watson & Co., Winnipeg Chas. Milne, Vancouver

EDMONTON
WAREHOUSE SPACE

TO LET
Best Storage in the West

One or Two Flats
Suitable for wholesale house or light 

industry, on spur track in 
wholesale section.

Shipments received for Storage 
or Distribution.

NICHOLSON & BAIN
DRAWER 42

EDMONTON, ALBERTA

We are now packing the

“FAMOUS BRUNSWICK BRAND”
SARDINES,
CLAMS
SCALLOPS

AND

FINNAN HADDIES
We guarantee every tin we pack 

Yours respectfully,

Connors Bros., Limited

Black's Harbour, N.B.
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Winnipeg Industrial Exhibition
An Educational and Financial Success—An Exhibition Fairly Representative of the Resources and Products of the 

Great West—Winnipeg Industrial Bureau Deserves Credit—Majority of Winnipeg Manufacturers 
Took Advantage of Getting Close to the Public—Comments on Some of the Booths.

Wiiinijjeg’s Industrial Exhibition held 
this year from July J3th to 20th scored 
another success. The attendance from 
city and country was large, the weather 
favorable throughout, and the exhibits 
were many and varied. The manage­
ment wore satisfied smiles on the closing 
day, due to the stale of the exchequer 
and the many compliments passed on 
the success of the big fair.

The Winnipeg Fair is the big fair in 
western Canada, and as such its ex­
hibits are supposed to be representative 
of the great country Upon which it is 
able to draw for support. Unfortunate­
ly. it is necessary to hold the exhibi­
tion early In the summer before the 
harvest, ami, therefore, it is not pos­
sible to have an adequate showing of the 
varied agricultural resources of a great 
farming country, in other years the 
manufacturers’ buildings have been 
Idled with the exhibits of eastern firms 
while the Winnipeg manufacturers have 
neglected the fair almost entirely. This 
year, while the number of outside ex­
hibitors was about the same as usual, 
there was a big increase in the number 
of western firms exhibiting, and the fair
was. lliei•eft ire, much more representa-
live of 1 he resources ami products of
tin* 'west Iflan in previous years. In
great meusure 1 his was due lo 1 be ef-
forts of 1 In • W innipeg Imluslrial Bur-
«-an. Sec rrti irv Itolund went lo consider-
able 1 roil hie in assisting III e exhibition
ninnyLgement to secure the exhibits of
Winnipeg firms and, as a result, the 
Winnipeg manufacturers were better re­
presented than ever before. Several 
leading firms whose exhibits might have 
been looked for, neglected this oppor­
tunity of advertising their manufactures, 
hut, as a whole, the “Made in Winni­
peg” section presented a very favor­
able appearance.

Kops’ Ale and Stout.
W. L. Mackenzie & Co., of Winnipeg, 

who are agents in the west for the sale 
of Kups’ ale and stout (non-alcoholic), 
had a very interesting exhibit. Kops' 
ales are meeting with a good reception 
from those who want a good non-alco­
holic drink of superior quality. It is 
made in one of the largest breweries in 
the world. Many new friends for this 
drink were made as a result of the 
exhibit at the fair.

“Meat of Wheat.”
“Meat of Wheat,” the breakfast food 

manufactured by the Western Cereal 
Co., of Winnipeg, had a good exhibit. 
This firm are now putting their goods 
in a new package which has a much bet­
ter appearance than the old. It would

be hard, though, to improve the food 
itself, as it is made from the best hard 
wheat grown in the Canadian west.

Gold Standard Goods.
One of the most important of the 

exhibits in the “Made in Winnipeg” 
section was that of the Gold Standard 
lines, manufactured in Winnipeg by the 
< odviIle-(ieorgeson Co. All western 
grocers are acquainted with the Gold 
Standard goods, comprising baking 
powder, coffee, essences, spices and a 
great variety of similar goods. The ex­
hibit at the fair was large and hand­
some, the central feature being a big 
revolving wheel, to which were attached 
many Gold Standard packages. Across 
the front was a large sign: “Gold 
Standard Goods, Made in Winnipeg-and 
Guaranteed the Hesf.”

Stock Foods.
Two stock foods were exhibited side 

by side, the Hackney and the Carnebac, 
and each was a centre of attraction for 
crowds of farmers each day. Each of 
these firms turns out a reliable line of 
stock and poultry foods, which they sell 
through the trade.

J. T. Griffin & Co.
The Gridin products were well to the 

front and were introduced to many new­
comers in the west by a very attrac­
tive exhibit. The full line of Gridin 
hams, sausages, cured meats, lard, etc., 
were on exhibition, and visitors to the 
booth were invited to visit the com­
pany’s plant across Louise bridge. 
Many took advantage of the invita­
tion, and were shown an up-to-date 
plant, with a capacity of more than 
1:1)00 hogs per day.

Stimpson Computing Scale Co.
W. J. Butt, Winnipeg manager of the 

Stimpson Computing Scale Co., had an 
interesting exhibit of Stimpson scales. 
The principal feature of the exhibit was 
a showing of three new automatic 
springless scales. The leader is the new 
No. 70, with a capacity of 100 pounds. 
This is an unusually large capacity for 
a computing scale and this feature com­
mended it to many interested dealers 
who visited the exhibition.

Purity Flour.
Immediately in the rear of the Stimp­

son Scale exhibit the Western Canada 
Flour Mills Co. had an attractive dis­
play of Purity flour. This firm have a 
tremendous output in their three mills 
at Winnipeg, Goderich and Brandon, 
but their products are well known for 
their purity and high standard of quali­
ty and there is no trouble in disposing 
of the big output.

Computing Scale Co. of Canada.
An interesting exhibit of the Dayton 

moneyweight scales was made by the 
Computing Scale Co., of Canada, and 
many visiting dealers stopped to learn 
the why and the how of the money sav 
ing proposition which this firm put be­
fore the trade. The thermostat regu­
lator is one of the important, features 
of the Dayton scale. Every merchant 
knows how uncertain scales are apt to 
he owing to the changes of climate. The 
thermostat regulator on the Dayton 
scale is designed to regulate the scale 
in any climate.

Maple Tree Producers’ Association.
Many visitors stopped to inquire at 

the booth of the Maple Tree Producers' 
Association, at Waterloo, Que. People 
in the west are large consumers of 
maple products, but they have very 
often been imposed upon by spurious 
products masquerading under the name 
of “maple.” This has done much to 
cheek the sales of the genuine article 
and the bona fide producer has suffered. 
To protect the interests of the bona fide 
producers the Mape Tree Producers’ As­
sociation was formed, and they will not 
permit any maple products to bear 
their “Pride of Canada,” “Pride of 
Quebec,” or ‘(Canada Country Club” 
brands unless they are absolutely pure. 
As a result, the sales of these brands 
is now very large in the west as well 
as in the east. Foley, Lock & Larson, 
of Winnipeg, are the western agents.

Cowan’s Cocoa.
Cowan’s cocoa, chocolate and confec­

tionery were attractively displayed in a 
handsome exhibit which attracted the 
attention of many visitors. Here ex­
pert demonstrators were serving cups of 
Cowan’s Perfection cocoa and giving 
practical illustrations of the good quali­
ties of Cowan’s prepared icings for 
cakes. Among the many confections on 
exhibition special prominence was given 
to this firm’s “Maple Buds.”

Christie’s Biscuits.
Some 450 varieties of fancy biscu ts 

were shown in the mammoth exhibit of 
Christie, Brown & Co.', of Toronto. 
Neatly arranged in glass faced boves 
an immense assortment of biscuits wire 
placed on view. Samples of the firm's 
celebrated water ice wafers were ser ed 
to maijy interested visitors, who were 
told of the steady growth of Christie. 
Brown & Co. to their present positon 
in the biscuit trade of the Dominion. 
This firm do not manufacture confection­
ery, but the whole of their big Toronto 
plant is devoted to the manufacture of
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biscuits- Scott, Bathgate & Co., of Win- 
nipcLT, are western wholesale agents for 
this firm.

Nugget Polishes.
Nugget polishes were to the fore at 

III,. Industrial, as the week before at 
I lie I'are Food Show. Many visit ors 
slopped at the booth for a free shine 
mid learned the virtues of the Nugget 
polish, upon which no water van stay.

Holbrook’s Sauces.
Holbrooks had a tine exhibit of their 

Worcestershire sauces and pickles, and 
samples were served to many visitors. 
Brack ,k Kirkland, the western agents 
of this firm, report a rapidly growing 
demand.

Well Satisfied.
exhibitors at Winnipeg’s lirst Pure 

Food Show were well satisfied with the 
results obtained. E. B. Nixon, chair­
man of the committee in charge, re­
ceived the following letter the other 
day from the Codeville-Georgeson Vo. 
expressing appreciation :

Winnipeg, Man., July 17, 11107. 
E. B. Nixon, Esq.,

President Winnipeg Grocers’ Asso­
ciation, city.:

Dear Sir,—We take, this opportunity, 
on behalf of ourselves and Messrs. 11. 
J. Heinz Company, for whom we are 
agents, of expressing our appreciation 
of the highly satisfactory manner in 
which the recent Pure Food Show in 
connection with your association was 
conducted.

The general arrangement of details 
and the systematic manner in which 
they were carried out, certainly do 
great credit to the executive ability of 
yourself, Mr. Voulson, secretary-treas­
urer, and all other members of the com­
mittee in charge of the work.

Your method has undoubtedly been 
proven to be the most valuable medium 
through which to place the merits of 
pure foodstuffs before the consuming pub­
lic, and we congratulate you on your 
enterprise and the success which has 
attended it.

Yours very truly,

CAMERON & HEAP MOVING.
The wholesale grocery firm of Cam­

eron & Heap, are moving into their new 
premises on Dewdney street, Regina. 
They occupy a warehouse built for 
them by Thomas Wilkinson, of that 
city, 120x50 feet, two storeys and a 
basement, and are moving in their 
stook as fast as it can be unloaded. 
When it is all in their warehouse they 
will have a stock of about $60,000, 
which will be increased to $100,000 by 
fall, and will include a complete stock 
of fancy and staple groceries.

They are handling the goods of Gor­
don, ironsides & Fares, and the Galla­
gher, Holman, Lafrance Vo.

The directors of the company arc 
Messrs. Cameron, I leap, Andrews, Bur­
ton and Witts, all of whom arc experi­
enced in the wholesale grocery business, 
and associated with them at Regina is 
Geo. F. Stevenson, so widely and fav­
orably known through his late connec­
tion with Codville-Gvorgeson A Com­
pany, who, with V. Stewart Burton, 
will have the active management of the 
company. ...

$100,000 PLANT.
The Omaha Packing Company, South 

Omaha, Neb., will soon award I lie eon- 
traet for tlie new five-storey smoke 
house. When completed the plant will 
cost about $100,000.

To Whom It May 
Concern :

Notice is hereby given that the under­
signed, Drysalters Limited, have aban­
doned the label heretofore used by them 
as a Trade Mark in connection with their 
well-known “Mother’s Favourite” soap 
and have adopted a new label to be used 
as a Trade Mark in connection with

“Mother’s Favourite” 
Soap

and all persons who now have “Mother’s 
Favourite” soap in stock and who desire 
to have the new label to attach to their 
goods can obtain the new label without 
cost on application to the undersigned.

Drysalters Limited
863 Craig St., E. MONTREAL

In British Columbia, apply to the local agents 
BAY & WINDLE, P.O. Box 821, Vancouver, B.C.

The Standard Olive Oil
BARTON & GUESTIER

BORDEAUX, France

ESTABLISHED 1725

Shippers of the Highest Grade
-----OF-----

Olive Oil
In Quarts, Pints amd Half-Pints

pORDEA

D I LE D’OL

JOHN HOPE & CO.
Sole Agents for Canada 

MONTREAL
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TOBACCO AND CIGARS The Canadian Grocer

Are You Sure That You Are Handling 
The Right Cigars?

There’s a reasonable doubt, Mr. Grocer, unless you are handling the cigars that made 
Granby famous from sea to sea. Ordinarily good cigars there are in abundance ; but 
cigars nearly as good as

PHARAOH and PEBBLE
are not on the Canadian market anywhere near the price.

PHARAOH is widely known as the king of all ten cent cigars. It compares favorably 
with the best sold at fifteen.

PEBBLE is better than most ten cent cigars and retails at five.

There’s a profit story connected with my way of doing business which 
every man in the trade should know. Are you posted?

J. BRUCE PA Y NE, Limited, GRANB Y, QUEBEC 

The Grocer!
who doesn’t sell Tobacco is not in harmony with the business condition of the age. 

Since you must sell tobacco it is necessary to sell good tobacco. You are safe in stocking

T. & B.
because all pipe lovers are convinced of its goodness, Men who know will smoke no other, 
and particular women will allow no other to be smoked about the house.

T. & B. sells more than Tobacco.

The Geo. E. Tuckett & Son Co., Limited
HAMILTON. CANADA
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STORE EQUIPMENT 
AS A

LABOR SAVER

#
»
#

Scientific Store Keeping has made # 
the Making of Equipment and De- # 
signing of it a Business in Itself. J

►*■**»»%***»%*%»»*»**»%

Musi up-lo-date merchants now realize 
I lint general utility, space saving, labor 
living and handsome store equipments 
are necessary for the scientific retail­
ing of foods, and as a result there has 
heeu an increasing demand for fixtures 
ol' this character in the past five years.

Previously, we were familiar with the 
old style open cracker and sugar barrels, 
the open bin for cereals, dried fruits, 
spices and other foods generally kept in 
drawers in bulk quantities, where they 
were liable to deteriorate from expo­
sure and handling. The consumers have 
been in favor of a more sanitary way 
of handling goods, and have encouraged 
grocers who have made changes from 
their old routine way of doing business 
by giving them their trade.

Nowadays every grocer is striving to

buy often wonder if they arc not in the 
wrong place.

Take it to yourself. If two stores, 
side by stele, were doing business, one 
merchant keeping his goods clean and 
free of contamination, presenting to the 
purchaser goods in the best possible 
manner, and (he other just the reverse- - 
prices being equal—where would you 
spend your money? These arc points 
well worth considering, and the sooner 
the grocer begins to realize that he has 
to do just the same as the druggist 
started to do twenty years ago to re­
lain trade and make new customers, the 
better off he will be.

John Jane, general store, of Savona, 
has been succeeded by ('. S. Burton.

SWEET
CAPORAL

Cigarettes
STANDARD

OPTHB

WORLD
Sold by all the Wholesale trade

CLAY PIPES -----

None Equal. Insist upon McDougall’s 

There IS a difference.

D. McDOUGAU & C0„

have the surroundings of his store of 
such a character as to excite favorable 
comment on the part of the buyer im­
mediately after entering his place, and 
by having the goods displayed in such a 
tempting manner as to induce people 
lo buy. In order to do this the appoint­
ments in the store must be of a kind 
iIml facilitate the showing and hand­
ling of goods, as well as keeping them 
from the dust and dirt always preva­
lent in a store, and from mice, insects 
and “tasters.”

A grocer with modern up-to-date 
equipments, where such goods as crack­
ers, dried fruits, cereals and all farin­
aceous goods are shown in bins, under 
glass, and tegs, coffees and spices and 
other merchandise presented in an at­
tractive way in bins made with mirror 
frontsi and other paraphernalia to beau- 
lify the store, making the surroundings 
pleasant—is the man who is doing (lie 
most business to-day, while the old 
“fogy’ wlio cannot keep abreast with 
I lie limes, and is satisfied to do busi­
ness under conditions that have been in 
use for llie past fifty years, is gradually 
losing business to “the oilier fellow.”

IMPORTER AND WHOLESALE TOBACCONIST
ESTABLISHED IN 1887

Staple and Fancy Smokers' Sundries. Imported Cigars. Egyptian Cigarettes
Briar and Meerschaum Pipes with silver and gold mountings of the highest quality.

Warehouse: 119 St. Andrew Street, j
Office and Sample Room : 188 St. Paul Street, Phone 1272, QUEBECi
Branch: "EL SERGEANT CIGAR STORE," 179 St. Joseph St., Phone 2097 1

All First-Class Grocers
Handle

Fixtures of this character not only 
beautify the store, but reduce the store 
help to a minimum. The writer knows 
of an instance where there is a store 
doing business in Philadelphia on one 
floor, 40 by 80, and handling from 800 
to 1,200 people daily with eighteen 
clerks. This could never be done under 
t lie old methods of retailing. There are 
experts in this store-equipment business 
to-day who make a specialty of furnish­
ing new stores and remodeling old ones, 
who have studied the subject completely 
and are able to advise to the merchant’s

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.
profit, and who change the appearance 
of a store so much in a day that the 
customers who come in the next day to
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FOOD STUFF NEWS AND MARKETS
ON THE PACIFIC COAST

(Special Correspondence of The Canadian Grocer )

Vancouver, B.(July 18, 1307.
There is some interest in wholesale 

circles here with regard to the expected 
visit shortly of Jos. Hardwell, traffic 
officer and freight expert of the Rail­
way Commission. II is understood that 
lie will reopen the question of '.reight 
rates from Vancouver to Calgary, Ed­
monton and other Alberta points, in 
comparison with Winnipeg rates to the 
same points. It was on this subject 
that the Vancouver Board of Trade and 
the wholesale shippers generally, had a 
long contest with the C.I’.K. Co., lead­
ing to a final settlement on a basis of 
Calgary as a common point as to Win­
nipeg and Vancouver.

In connection with the subject of 
freight rates, M/. K. W. Veters, general 
traffic manager of the C.V.R., met the 
wholesalers of Calgary last week, and 
while no report of the proceedings was 
given out to the public, it is generally 
admitted that the whole question of 
rates throughout western Canada and 
British Columbia is to receive special 
attention shortly. No doubt Mr. I lard- 
well’s visit to the west, will cover this 
ground.

While the past week has shown the 
salmon run still very small on the 
Eraser, there are some sockeyes being 
taken. The traps oil Vancouver Island 
are getting a quantity and some fisher­
men have had fair luck in the gulf. Still 
not many of the canneries on the Eraser 
will run this season, and a very short 
pack is anticipated. Advices from the 
north also state that the run there is 
very slack in comparison with last 
year.

The short pack is having some effect 
on the markets of the world already. 
Advices feom the Old Country report 
very small stocks held there. The ptice 
is now quoted at Liverpool at 17s. id 
per case for what stocks of Alaska reds 
are in the market.

Inquiries have been received from the 
Admiralty Office, London, by Hon. J. 
II. Turner, B C. agent-general, for 
names of dealers in British Columbia 
canned salmon, the intention of the war 
office being stated to be to lay in 
stores for use on the vessels of the navy.

Tobacco growing is receiving some 
attention in the Kettle river valley, of 
southern British Columbia. Heretofore 
the chief efforts in that line have been 
made at Kelowna, on Okanagan Lake, 
and at one time a cigar manufactory 
was operated with a product entirely 
made from local stock. At Grand Forks 
a Mr. E. Smith, a rancher who has had 
experience in the southern States in 
tobacco growing, asserts tjjat he has 
proven the Kettle river valley to be well 
adapted to the growing of fine tobacco. 
He has a crop now harvested of over a 
ton, and the leaf, he claims, is well able 
to compare with the product of more 
southern latitudes.

At Kelowna, where the industry was 
first exploited, it has not received as 
much attention as formerly, but still it 
has never been entirely abandoned. This 
year arrangements have been made look­
ing to a revival of the industry, some 
experts being in negotiation with a 
view to putting a large area under crop 
for tobacco.

The British steamer Queen Alexandra 
is en route for British Columbia ports 
with a cargo of raw sugar for the Brit­
ish Columbia sugar refinery. The sugar 
comes from Samarang, Java, where 
large sugar plantations are cultivated. 
The bulk of the raw material handled 
by the British Columbia sugar refinei y 
is from the southern seas. The coming 
cargo is expected to be received about 
the end of the month.

In the summer markets there is consid­
erable activity in fruits now, some dis­
appointment in the produce line, owing 
to short stocks of butter, and very lit­
tle of remark in staple groceries. The 
sugar prices reduced 15c. all round, as 
reported last week, and the chances are 
they will not again advance this season. 
They are quoted at : Granulated, $5.- 
10 ; extra C., $4.80 ; fancy yellow, $L- 
05 ; yellow, $1.55 ; dark yellow, $4.45, 
in barrels and 100-lb. sacks.

Butter remains unchanged in price all 
round, and still short in supply from 
Northwest points. Local supply keeps

up well, but so do the prices, wliieli are 
as last quoted : Local creamery,. 80c., 
local dairy, 28c.; Northwest Government 
creamery, 26c. and 28c. Eastern eggs 
are now 25c. and fairly plentiful. Local 
fresh <*ggs are scarcer and bring up to 
80c. and 35c.

On fruits, supplies are more libera! 
and the range is somewhat g reate i 
Local cherries are about out, the sweet 
varieties being sold at 15c. Local 
strawberries figure as a luxury now, 
none but late varieties, and only a few 
of them, at fancy prices, being reccit 
ed or shipped. Raspberries have been 
very plentiful, prices having run at $2. 
50 per crate. Some have been shipped 
to the Northwest, but the difficulty to 
convey them in crates and keep them in 
good shape has not been solved. A 
raspberry that will “stand up” undci 
long shipments is required.

t'alifornia fruits are becoming more 
plentiful. Apples at $8.50 per case ; 
pears, $8.50 per case. Apricots, plums 
and peaches are quoted at $2 and $2.25 
per crate.

New potatoes are very plentiful and 
down to about 2c. per lb. Ripe tomn 
toes are coming in from local sources 
now. In the Okanagan, the famous 
Gcllatly ranch is shipping its first ripe- 
stock to the Northwest. They net tin- 
growers 10c. per lb. Locally vegetables 
of all varieties are in plentiful supplj 
and prices about as last quoted, 
in all parts of Americg.

ROLAND BLAIR MARRIED.
Roland Blair, grocer, of Hamilton, 

was married on July llltli to Jennie, 
daughter of W. II. Thompson, traveler 
for the F. E. Dailey Co. for the wesl 
ern (Stales. Over seventy-five guests 
were present from Niagara Falls, Lon­
don and St rat limy, among whom were 
E. R. Menzies, superintendent of sales 
department E. E. Dailey Co., and Mrs. 
Menzies. The presents were numerous 
and valuable. The young couple left 
on the evening train for the east.

Keith <k Plummer and H. R. Nixon, 
who conduct general stores in Ifartland 
N.B., have lost part of their stock h 
fire.

:: HOGEN MOGEN and ROYAL SPORT CIGARS $
I! (THE. RECOGNIZED STANDARDS) ,j.
• • are the results of years of effort on our part to turn out Cigars that please J*
” the most exacting smoker. X
•• We use only the most select tobacco, and we maintain the quality no matter
.. what the cost.
!I If the tobacco market advances some manufacturers lower the quality of their
” cigars to maintain their profits. t
•• We do not. The quality of our Cigars is always uniform. t

PLEASE THINK OVER THIS STATEMENT.

:: The Sherbrooke Cig'ar Co., - Sherbrooke, Que. j
7*

255



CONDENSED OB “WANT” 
ADVERTISEMENTS.

TIfE CANADIAN GROCER

Advertisement» under this heading, lc. a word each 
insertion.

Contractions count as one word, but five figures (as 
$1.000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no 0800 can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.
100 words eaoh Insertion, 1 year.................... |30 00
" " " • months.......... ... 17 00
" " " S months................ 10 00

10 " " 1 year....................  17 00
" " " • months................ 10 00
25 " " 1 year.....................  10 00

BUSINESS CHANCES.
[OHN NEW, Real Estate and Business Broker 
| 156 Bay Street, Toronto. Established fifteen

years. No charge unless sale effected.

GROCERY BUSINESSES —l have several choice 
grocery businesses for sale in Toronto, good 

stores and dwellings, rent reasonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

$11 000 OENERAL BUSINE5S* 6°°dcountry town, eighty cents on 
invoice. John New.

$5 000 HARDWARE —Tradc of ,wcntythousand yearly, clean stock, little 
opposition, good town. John New.

FOR BALE.

BRIGHT, Intelligent boy wanted in every town and 
village in Canada; good pay, besides a gift of a 

watch for good work. Apply the MacLean Publishing 
Company, 10 Front St. E., Toronto.r

IF you want to buy or sell a business, write, John 
New, Toronto.

171RST-CLASS Residential Grocery doing large busi­
ness $4,000 cash, balance arranged. Particulars, 
Post Office Box 398, Port Arthur, Ont.

17ISHER Electric Mill; direct current; in good 
order; price, $50. F. Hutton, Windsor, Ont. [30J

SITUATIONS VACANT.

RANTED - Salesman in Toronto City for Swiss 
milk chocolate, Grocers’ and Confectioners’ 
specialties, well advertised high grade goods ; 

applicant must be young, active and ambitious, and 
possess “Al” references; salary at start $12.00 a 
week and commission ; a suuccessful saleman will be 
rapidly advanced. Apply with full particulars (strictly 
confidential) Box 154, GROCER; Toronto. [30]

I’AÇTÇRY SUPERINTENDENT-Wanted by a new 
1 limited company, in Montreal, a young with prac­

tical knowledge of the manufacturing of flavoring 
ex:,acts, fountain syrups, etc.; must be an expert 
wormian, and have Al references as to character and 
an iiy; good position; applicant will be offered an 
opportunity to secure an interest in the business after 
Sl' oionths trial. Apply In confidence with full 
pu - -ulars Box 153, CANADIAN GROCER, 
1 l,°- [30]

Bo You Want to Buy
A BOILER, ENGINE 
OR MACHINERY?
If you are a subscriber of 
Canadian Grocrr, you can 
insert a notice free in

CANADIAN MACHINERY
TORONTO MONTREAL

Don't Grope Around in the Dark !
There’s no necessity for it. If you are 
looking for a clerk, or a clerk is looking 
for a situation, if a traveller is open for a 
position on the road, if you want to offer 
your business for sale, or are looking for 
a store—put an ad. in the Condensed Ad­
vertisement Department of the Canadian 
Grocer.

ONE CENT PER WORD
You can talk across the continent for 1 cent 
per word—10,000 readers will be at your 
disposal.

Our Factory now 
boasts the most up- 
to-date equipment 
for making Catsup

in Canada. We
I 6
! vHATOW

V3
also have one of the 
best Catsup Cooks 
on the continent.

Last fall we bought tons and tons of the finest 
Rose Tomatoes. These have been washed, scalded, 
peeled and seeded, then have gone through the process 
of making them into Ozo Brand Tomato Catsup. 
Nothing of the delicious flavor of the ripe tomato has 
been taken away, and our chef’s blending of the 
spices and condiments has given it an appetizing piqu­
ancy that cannot be equalled.

Put up in large 14-oz. screw-top bottle with an 
exceptionally pretty label, it makes one of the most 
attractive packages ever put on the market. We 
guarantee its purity, and the absolute cleanliness of 
our factory and methods makes its wholesomeness 
beyond dispute.

Packed in cases of two doz., $1.00 per doz. 
f.o.b. Montreal.

THE OZO CO., LIMITED,
MONTREAL
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| BUSINESS MEN IN $ 

:: MUNICIPAL LIFE ;;
:: ::

W. M. Howe.
I I

Wellington Mason llowe has probab­
ly achieved distinction in municipal life 
more rapidly than any young man in 
Canada to-day. He is a native and one 
of tin? most prominent citizens of Arn- 
prior, Ontario, and was conspicuous in 
the municipal affairs of the town long 
before most young men have even 
thought of starting up in business for 
themselves. His own business record has 
been no less honorable than his political 
career. He conducts a grocery store 
and even when he is most busily oc­
cupied with municipal work he finds 
time personally to attend to the man­
agement and details of his establish­
ment.

For several years Mr. Howe rendered 
good service to Arnprior as a councillor, 
and became mayor of the town in 1902.
I le was probably the youngest chief ex­
ecutive in the province at that time. In 
1903 he was defeated by the late Claude 
McLaclilin, only to head the polls two 
years later when running for council. 
In 1900 he was elected mayor by ac­
clamation and his latest triumph is hav­
ing been returned at the head of the 
corporation for 1907 by a majority of 
nearly 300.

Mr. Howe seems to possess a peculiar 
aptitude for municipal work. He thinks 
quickly, is a hard worker and has a fine 
grasp of detail.

In politics a Conservative, in religion 
a Methodist, Mr. Howe has held many 
otlicial positions in connection with 
Iirace Methodist church, being superin­
tendent of the Sunday School and presi­
dent of the Arnprior branch of the 
Cord’s Hay Alliance. In addition to 
I his, he is a member of several frater­
nal societies and district deputy of the 
Independent Order of Foresters. No 
one took ji more prominent part than 
Mr. Ilowe in securing adequate water­
works and sewage for Arnprior, the con­
tracts for these works being let during 
his first term as mayor. He was re­
sponsible for many miles of concrete 
pavement being laid in the principal 
streets, and directly instrumental in se­
curing for the town the large shirt fac­
tory which was lately erected there. A 
provincial normal school and a Car­
negie library are two institutions which 
Mr. Howe has in his mind’s eye at pre­
sent, but his ambitions for the success 
of his town run in anything but a nar­
row groove, and he is not likely to be 
satisfied with anything short of the best 
that can be got.

Any account of Mr. Howe’s career 
and work would be incomplete at Hie

present time without some reference to 
what he claims is the most practical and 
at the same time the wisest thing he has 
ever done. On June 26th he passed out 
of the ranks of the bachelors forever 
and became an enthusiastic volunteer 
of Hymen’s mighty army. It was an 
opportunity that the citizens of Arn­
prior had been waiting for. The tele­
grams, letters and personal congratula­
tions and presents that poured in upon 
the young couple were enough to have 
turned the head of another man. A 
committee representing the town council, 
ollicials and citizens of Arnprior wait­
ed upon Mr. Ilowe at his residence after 
his marriage and presented him in the 
name of the whole town with an ex­
quisitely illuminated address and a cab­
inet of table silver. Mayor Howe, in 
replying to this conclusive evidence of 
the esteem in which he was held, was 
visibly affected, and assured the com­
mittee, as representing the town, that 
he would treasure the words of appre­
ciation just spoken no less than the 
handsome gift which accompanied them,

w. M. HOWE 
Mayor of Arnprior.

and that as much of his time and 
thought as possible would hereafter, as 
heretofore, lie devoted to the interests 
of Arnprior. industrial, educational and 
municipal.

A GROCER’S DOG.
At Clyde River, N,.K., there is a ca­

nine wonder owned by E. II. Thompson, 
general dealer. The dog is a pure-bred 
collie, and can do everything but talk. 
Stub is bis name, and lie has been 
trained to attend shop, and does it in 
the most approved style. When any­
one approaches the shop and Mr. 
Thompson is away, Stub gives so many 
harks, but let a traveler drive up and 
Stub immediately rushes to where Mr. 
Thompson is and begins to bark in such 
a manner that Mr. Thompson knows 
whether it is a customer or a traveler.

'I'lie dog needed very little training 
before lie became proficient. The writ­

7»

er called on Mr. Thompson some time 
ago and noticed Stub go off at the top 
of his speed. On going to the door, and 
finding it locked, lie concluded that Mr. 
Thompson was away. Just then the dog 
came back and began pawing at the 
door. In a few minutes Mr. Thompson 
appeared. When questioned as to tlm 
dog’s behavior, Mr. Thompson said :

‘‘If you wait a few minutes you will 
see he knows the difference between a 
traveler and a customer.” Sure 
enough, a lady customer came and In 
began to hark, but did not run to tin 
house to fetch Mr. Thompson. Stub is 
a magnificent specimen of the true col 
lie, and it would take a lot of monel 
to buy him. He certainly saves Mr. 
Thompson a great many steps.

NEXT BRAZIL COFFEE CROP.
The new Brazil coffee year, which lie 

gan July 1, is estimated to produce a 
crop of 11,000.000 bags by a well-known 
Havre authority. The totals for si\ 
years, with the average price per pound 
for No. 7 Rio, exchange standard at New 
York, is as follows:

Bags. wills

1906-07.........................*20,000,000
1905-06 ....................... 11,055,378 H.31
1904-05 ... ............... 10,597,080 8.32
1903-04 ....................... 11,193,506 6.47
1902-03 ......................  12,903,534 5.34
1901-02 ....................... 16,270,678 5.90

•Estimated.

FLOUR TRADE WITH NORWAY
Inn Bakkc, representing Ludwigseu & 

Sehjelderup, of Christiana, was a visitor 
at the ollices of The Canadian Grocer 
the other day. Mr. Bakke has been tra­
veling over Canada in the interests of 
his firm, and is decidedly optimistic re­
garding the possibilities of trade ex­
pansion between his country and the 
Dominion. Referring specially to Hour 
Mr. Bakke said that the development 
within the last few years of this brandi 
of trade between the two countries had 
been remarkable, lint he thought I line 
were slill many exporters in Canada 
who were not fully alive to the mai - el 
that awaited them in Norway, and wlm, 
if the figures were laid before them, 
would he astonished at the growth <>I the 
Canadian export flour business to ‘ i 
way within recent years.

Mr. Bakke is returning to Norwn d 
most immediately, and those wishing ov 
further information can obtain it h> ad­
dressing his firm at Christiana.

NEW MANAGEMENT FOR 01 « 
STORE.

The Spanish River Pulp and I : 
Co., of Espanola, Ontario, lias 
over Hie store business till recent I al­
lied on by II. E, Sheppard at I' miii- 
ola. For the future management c his 
business the Spanish River Co. In 111 
view a broader policy and scope ‘ Wan 
that on which it lias hitherto been con­
ducted, and tliis policy will he ........ .
effect immediately.
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If you have to do a

Credit Business
why not make it as easy and convenient as possible?

The Crain g

Monthly Account System g
is designed especially for the retail trade. It will cut your 
bookkeeping in half—Accounts are always ready.

We manufacture and devise Systems for 
any kind of business.

Write us for catalogue “G,” which will give you all 
information.

I

The Roll a L. Crain Co., Limited
Ottawa, Canada

Torontoi
18 Toronto 8t.

Montreal t
28 Alliance Building.

Winnipeg :
11 Nanton Block,

fees

THE A 1 SAUCE
A Fine Tonic and Digestive.
An Excellent Relish For 
"FISH, FLESH or FOWL.”

Simply A 1.
Pleases everyone.
The Public WILL have it.
Sold all over the world.

For particulars and prices write our Agent

H. HUBBARD,

BRAND & CO Purveyors to H.M. the King, Mayfair Works, Vaoxhall,
s9 LONDON, - ENG.

LIMITED
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THE LAW SAYS YOU MUST
Do you know that a man is obliged by law 

to keep a proper set of books ?

The law says :
“ Any man who fails and has not for five 

years before his failure kept proper books 
shall be liable to a fine of $800.00 and one 
year’s imprisonment."

Since you must keep books of some 
sort, and as the law insists that you 
keep proper books, why not keep them prop­
erly?

It is just as easy to 
do a thing right as it is 
to do it wrong.

* * * I* *
Business Systems 

mean absolute accuracy,

BU5TVESS
uiMrreo

85 SPADINA AVENUE 
TORONTO - * - CANADA

and with less work than the old-style methods 
of bookkeeping.

Business Systems are not expensive 
to put in in the first place—the cost is 
in proportion to the size of the business, 
and they enable one clerk to do the 
work of two.

Business Systems allow your clerks 
to put their work before you in such 

shape that you can see at a glance how every­
thing stands.

* * # # #
Drop us a one-cent 

post card asking for 
further particulars.

You don’t have to buy 
unless we can suit you.

860

fA I rç Electrically Driven 
VULLO Coffee Mills
Single and Double Blinder Pulverizing and Branulating

Every Coles Coffee Mill has a Breaker that breaks the Coffee 
before it enters the grinders, thus reducing wear of grinders 
and saving current.

Our
Grinders

Wear
Longest

Grinding 
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO.
Um. 1 Sin MS Horn 23r< St. PHILADELPHIA, PENN., U.SA.

Agents :
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn A Go., St. John, N.B. Gorman Kckert & Co., London, Onb.

: EVERY GROCER
\ SHOULD KNOW ABOUT

j WALKER BIN 
I FIXTURES
# INCREASE

# Business and Profits
$ SAVE

J Time, Labor and Expense

j Write for Illustrated Catalogue: “Modern Grocery Fixtu.es.

I The Walker Bin & Store Fixture Co,,
J BERLIN, ONT. 1 '
J Representatives
J Manitoba: Stuart Watson tc Co., Winnipeg; Saskatchewan nd 
J Alberta:—J. C Stokes, Regina, Bask.



All that is necessary to 
get the value of a piece of 
merchandise at any price per 
pound shown on the chart, 
and at any weight up to and 
including the full capacity 
of the scale is to put the 
merchandise on the plat­
form of the scale.

STORE EQUIPMENT AND SUPPLIEShe Canadian Grocer

THE SHREWD GROCER
knows that there’s just one Best Laundry Soap on the 
market, viz.:

a sure and certain trade-builder. Our Castile Soap is a 
distinctly Olive Oil Soap. You ought to stock it. I

5X>e CANADIAN CASTILE SOAP CO., Limbed 
Berlin, Canada

Absolutely Automatic

; mv.

A Prosperous Appearance
goes a long wav in convincing your customers of your 
reliability. They don't like their groceries delivered in an 
old shamble of a rig. And it

Pleases Them
to have a first-class delivery waggon stop at their doors. 
Moreover, a first-class waggon is the cheapest—being de­
pendable. That is why you should write 118 to-day 
We have some interesting news lor you.

The Dayton
Over 210,000 Scales sold. Arc you 

one of the users ?

H. C. Abbott & fin. London, Ont

QUIT LOSING!
It s easily done. Keep tab on all goods sold 
by installing our

“Duplex 
Counter Cheek Book

Then you will know where the goods have gone 
and where the money should come from.

SUPPLEMENT YOUR MEMORY

Tna Carter-Grume Company, Limited
Toronto

Still the 
Best on the 
Market

Refriger­
ator
Serviceable,
Dry, Low
Temperature

basv-Price.

John Hillock 
& Co., Lid,

Toronto

Plate glass platform. Pull 
jewelled Siberian agate and 
ball-bearings.

Plain Figures Show 
Value

No mistakes or errors 
are possible. Down weight 
not possible.

Pays tor Itself

The Computing Seale Co. of Canada, Limited
Toronto, Ont.

ELECTRIC POWER COFFEE MILLS
This small cut illustrates another 
of the designs we make.

Furnished for direct or alterna­
ting current. Fitted with strong 
brass heavily nickeled hopper.

Stands 30 inches high, operates 
off your lighting line. Most 
convenient and up-to-date mill 
on the market.

Granulates 2-lb per minute and 
cuts fine 1-lb per minute.

Write foy Catalog ana prices

THE A. D. FISHER CO., LIMITED. ■ T0H0HT0

!i ..

<1-1 &

ff®| i
'HiBL

PfP1
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UPTON’
Jams, Jellies and 

Orange Marmalade
have first call. They please the customer by their fine 

appearance and delicious flavor, and the grocer is always 

pleased by the ready sale of UPTON’S.

\lPT
SPBE

UPTON is the only preserver in Canada giving his entire

attention to the manufacture of

Jams, Jellies and Orange Marmalade
When you buy UPTON ’S you buy the product of a specialist
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QUOTATIONS* FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

July 26, 1907.

2s«ti»r Powder.
(look's Friend—
Size 1, in 3 and 4 do*, boxes.

' 10, in 4 do*, boxes...........
a. in 6 " ........

" 12, in 6 " ...........
" 3. in 4 " ...........

Hound tins, 2 doz. in case... 
12-oz. tins, 11 11
Mb. " à " " ...

W. H. GILLABD A 00. 
Diamond—

1-lb. tins, 9 doz. in c 
1-lb. tins, 3 "
J-lb. tins, 4 11

Per doz. 
.. 12 40 
.. 9 10 
.. 0 80 .. 0 70 
..0 46 .. 3 00 
.. 9 40 .. 14 00

. |9 00 

. 1 25 . 0 76

IMPERIAL BAKING POWDER.
Oases Sizes. Per doz.

4-doz... .................. 10a .......... .... $0 85
3-doz... .... 1 75
1-doz..,.................. 12-oz. .......... .... 3 60

.................. 12-oz................. .... 8 40
i-doz... ................. 241b................. .... 10 50
|-doz... ................. 51b................... .... 19 75

OCEAN MILLS. Per doz.

Ocean Baking Powder, i lb., 4 doz.... #0 45 
“ “ “ | lb., 5 doz.... 0 90
" " 11 I lb., 3doz.... 125

Borax, $ lb. packages, 4 doz.. . 0 40 
Cornstarch, 40 pka. in a case . 0 78
Freight paid 5 p.o.30 days.

MAGIC BAKING POWDER

Cat es. Sizes. Per doz.
5a .. .. $U 4(1

4 " * ... 0 60
« " 6 " . ... 0 76
4 " 8 " . ... 0 96
4 " 19 " . ... 1 40
2 " 19 " . ... 1 46
4 " 16 " . ... 1 66
9 " 16 " . ... 170
1 " y*: ... 4 10
1 " ... 7 30
9 "
1 "
1 "

60S.
19 "
16 "

1 Per case 
f $455

ROYAL BAKING POWDER.
sizes.

tib.

Per Dos. 
.$ 0 95

" 1
" 1 lb............................................. . 2 55" 112 os...........................................
" 11 lb............................................. . 4 90
" 1lib ...........................................
" li lb ........................................... . 22 35

Barrels -When packed in barrels one per
cent, discount will be allowed.

CLEVELAND'S BAKING POWDER.
Sizes. Per Dos.

t levoland’s—Dime...............................
j| lb.................................. . 1 33

lib.................................. . 9 45
12 oz............ ................... . 3 70
1 lb..................................
3 Ib.................................. . 13 20
5 lb.................................. . 21 65

barrels -When packed in barrels one per
nt. discount will be allowed.

T. KINNEAR A OO.
vr.M'/n
lit- tins, 2 doz. in case......................

it,. " 2 " " ......................
lit. - 4 '• •• ... .......... . 0 45

Tri i.1 
4
G-uz.
8-t..z

12-uz
lu-.,/.
32

T.:

ST. cieorgk’h baking powder.
, , , Per doz.

• ize, packed 6 doz. in case....... $0.90
4 "   1 35
3 "   1 80
3 "   2 35
3 “   3 55

. ? " .........  4 55
1 "   8 50

uts net 30 days.
Beverages.

r „J2W !IOPE & co- AUBNTS. 
v.i ,i i i'll s Cochrane's aromatic: ginger
_ ul< ; uses, 1 doz.....................
j ;i -k.', 1 doz...................................’ ’ ’I
Dry imperial ginger ale, pts" | "cases

I>10 dozerial ginger alt:* % *** • cases 

Clj-j-^da water cylinders, ca'-ks

C1U soda water cylinders, ca* cs, 6 doz 
less than full package.

1 40 

1 00

1 25 
1 30

Blue.
Keen's Oxford, per lb............................ $0 17

In 10-box lots or case .................. ; 0 16
Oil att’s Mammoth, 4 gross box........... 2 00

JAMES' DOME’BLAUS LEAD.
Per gnpss.

6a size................................................. $9TP
9a size........... ........................... 9 50

Cereals
Wheat 08, 2-lb. pkgs., per pkg.......... 0 08

" 1 7-lh. uotton bags, per hay.
Chocolates and Coeoas
THS OOWAN (X)., LIMITED.

Cocoa—
Perfection, 1-lb., per doz.................. $2 40

" lib., “ ................. 125
10c. size “ ................  0 90

„ “ 5-lb. tins per lb................ 0 37
Soluble,No 1,5 and. 10-lb. tins,per lb 0 20 

“ No.2. 5 and 10-lb. tins." 0 18 
Special quotations for Cocoa in bbla.,kegs,etc

i>± ayniSviaKi

X^djOUiÛ t,r_PutjQ /

..$0 30 

.. 0 25 

.. 0 22 

.. 0 22 

.. 0 30

Ohot olate—
Queen s Dessert, is and 4> per lb. .$t 35
Vanilla, r a.......................................... j d.
Parisian 8a per lb...............................0 30
The following sweetened for household 

purposes :
Royal Navy, 1’sandis, per lb..
Diamond. “ “
Special Diamond, is, "

“ 6s, "
M 8 s, " .

The following unsweetened :
Perfection, is, per lb..........................

“ is " ......................... 0 30
" Flat cakes per lb..........  0 30

I.dngs for oake-
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
1-lb. pkgs., per doz........................... 0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in
1-lb. boxes, per doz.......................  1 75

1 v,.,fnotions— Por doz.
Cream bare, 60 in box, per box......... 1 8 )

“ 6 in box, per doz. boxes 2 25
Chocolate ginger, per lb......................0 30

" lbs., per doz— 2 25
Crystalized “ is, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb....................................... 0 30
Nonpareil wafers, No. 2, 5 lb. boxes,

per lb....................................................0 25
Milk chocolate, 36 in box, per box... 1 35 

" 36 in box,per doz. cakes 0 35
FRY'B.

Chocolate— per lb.
Oaraooae. is, 6-lb. boxes......................#0 43
Vanilla, is .........................................  0 42
"Gold Medal," sweet, is, Mb. boxes 0 29 
Pure, unsweetened, is, Mb. boxes 0 42 
Fry's "Diamond,” is. 14-lb. boxes 0 24 
Fry's "Monogram," is, 14-lb boxes 0 24 

Oonoa— Per doz.
Concentrated, is, 1 doz. In box .... 8 40

...................... 4 50
8 96

, is, 1 doz. In box . 
l ibs. " " !

Homoeopathic, is, 14-lb. boxes ,
" I s. 12 lb. boxes................

EPPS’S.
Agents, O. E. Colson A Son, Montreal. 

In 4, 4 and 1-lb. tins, 14-lb. boxes, per
lb........................................................... 0 35

Smaller quantities ...............................  0 37
BEMSDOBP’S OOOOA

A F. MaoLaren. Imperial Cheese Co , 
Limited, Agents, Toronto.

10c. tine, 4 do*, to naae....... per doz., $ .90
4 " 4 " " .... " 940
$ " "2 " " .... " 4.76
1 1 " 1 " •• .... '• 9 00

JOHN P. MOTT A OO.'e.
R. S. Molndoe. Aerent, Toronto 

J. A. Taylor, Montreal.
.To*. E. Huxley. Winnipeg. 

Standard Brokerage Co., Vancouver. B.O.

Pei
Elite, t fa (for cooking)..............................$0 32
Prepared cocoa, 4 s................................... 0 30
Prepared %'s ............................................0 28
Mott’s breakfast cocoa, I’s..................... 0 40
. " " " is..................... 0 38

“ No. 1 chocolate, 4’a.....................  0 32
“ Navy “ is.................... 0 28
‘ Vanilla sticks, per gross............  100
' Diamond chocolate, 4’a............. 0 24
‘ confectioner's chocolate, 21o. to 0 31 

Swe<t Chocolate liquors..21o. to 0 35
WAITER M. LOWNEY OO.

Canadian Branch ,165-171 William st. Montreal 
Breakfast cocoa— Per lb.

5- lb. screw top cans, 10 cans in case, 38c. 
12-lb. boxes. 6 boxes m case. 1-lb. Lins. 39c. 
Mb. boxes, v* boxes in oase.J-lb. tine. .40 •.
6 ih 12 hnxew in <»«***, l-5-!h.tin*.41o
12-lb. boxes, 6 boxes in case................. 41c.

owet t cocoa p wder—
12-lb. boxes, 6 boxes in ease, 1-lb. tins. 30c.
6- lb boxes, 12 boxes in case, *-lb. tins. .30 •- 
6-lb. boxes, 12 boxes in rase, t-lb. tins. 32c

Premium chocolate—
“-lb. fix»., VI bxs. in cas». 4-lb. pigs. .33"
6 b bxa., 12 hxs. In case, J-lb. pkgs. .S3a 

X' UV ••hoi'o'ate—
50 5 cent pieces to box, per box .... $1.65

V". illtt na-t-Mr f-hovnlaie—
50-5 cent, pkgs., in box....................... $1.65
b-lh. uxb >i6 uxs., in case, 4-lb. tins ...;8 
ft-|h hxi*.. In ease. 4-lb. pkifp 28c

Diamond sweet, chocolate—
R-ih. boxes. 12 bxs. In case, 4-1h- pkg*.. 24o. 
6-lb. " 12 " " A-lb. "

Cocoanut.
CANADIAN COCOANUT CO., MONTREAL.

Packaues
£c., 10c, 20 and 40\ packages packed in 

15 lb. and 3J lb. cases Per lb.
1 lb. pa1 kages.........................................  0 2d
% lb. "   0 27
fib “ .......................................  0 28
1 and 4 lb. packages assorted .............. 0 2 i
4 and 4 lb. “ 11   0 274
% lb. " in 5 lb. boxes ... 0 28
41b. " " - 0 29
Jib. " in 5,10,15 lb. eases 0 3 j

Bulk —
In 15 and 15 lb. pails and 10, 2 > and 50 lb. 

boxes. Pails. T ns. Bbls.
White Moss, tine strip. U 19 u 21 0 17
Best Shredded.............. 0 IS .... 0 16
Special Shred .............. 0 17 .... 015
Ribbon .........................  0 19 0 17
Macaroon ..................... 0 17 .... 0 15
Desiccated.................... 0 16 ---- 0 14
White Moss in 5 and 10 lb. square tins, 21c.

Condensed Milk.
EORDEN'S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Oases. Doz

" Eagle " brand (4 doz................ $6 00 $1 50
"Gold Seal" brand (4 doz.)...... 5 00 1 25
"Challenge” brand (4doz.)....... 4 00 1 00
Evaporated cream—
"Peerless" brand evap. cream.. 4 75 l 20

“ hotel size................. 4 90 2 45

P
HA***10

Cream

TRUBO CONDENSED MILK OO., LIMITED.
"Jersey" brand evaporated oream

per case (4 doz.).................................. $4 65
" Reindeer ” brand per case (4 doz).... 5.60

Coffees.
THOS. LIPTON

... retail wholesale
1 lb. tins, ground or whole.. 0 40 0 30

JAMES TURNER A oo. Per lb
Mecca........................................................... eg 32
Damascus................     q 28
Cairo............................................ o on
Sirdar..........................................*.*,"** 0 17
Old Dutch Rio.............................. i....; g 124

e. d. MARCEAU, Montreal P< lb
"Old Crow " Java......................................go 25

“ Mocha................................ 0 274
" Condor " Java...................................... 0 30
Arabian, Mocha...................................... 0 30
15-year-old Mandheling Java and

hand-picked Mocha..........................  0 50
1-lb. fancy tins choice pure coffee, 48

tins per case....................................... 0 20
Madam Huot’scoffee, 1-lb. tins........... , 0 32
tnn :: . , “ " 1-lb. tins............. 62
100 lb. delivered in Ontario and Quebec.
Rio No. 1.................................................... .... 15
Condor I. 40-lb. box es...............  . 450

" II, 40-lb. boxea............. * 42*0.
" III, 80-lb. boxes........................... 37Ï0.
" TV, 80-11. boxes....................... ‘ 35a

THOMAS WOOD A CO.
"Gilt Edge” in 1 lb. tins.......................  $0 33

“ iu 2 lb. "........................... 0 32
Canadian Souvenir. 1 lb. fancy litho­

graphed canisters................................ 0 30

PATTERSON'S "CAMP” COFFEE ESSENCE
Agents, Rose & Lutiamue, Montreal and 

Toronto.
5 oz. bottles, 4 doz, per doz................... 1 75

}? " “ 4 " "   3 00
Rep. quarts, 1 " "   6 50
lmp- “ 1 " "   9 00

Cheeie.

Imperial—Large size jars....per doz. $8 25
Medium size jars................. " 4 50
Small size jars...................... " 2 40
Individual size jars............. " 1 00

Imperial holder—Large size '• 18 00
Medium size ........................ " 17 00
Small size.............................. " 12 00

Roquefort—I-arge else..........  '* 1 40
Small else............................. '• 2 40

Coupon Books—Allison’s.
For sale In Canada by The Eby Blain Co 

Limited, Toronto. O. O. Beauchemin A 
Fils, Montreal
$1, $2, $3, $5, $10 and $90 books.

Un- Covers and 
num Coupons 

hered. number ed
In lota of less than 100

books, 1 kind assorted. 4c. 44o.
100 to 500 books................. 3|o. 4a
100 to 1,000 books.............. 80. 4a

Allison’s Coupon Pass Book.
00 to $3 00 books ................ 3 cents each
00 books.................................. 4

” ................

..................... 74
\\ ................

JERSEY CREAM

prçrClCANgll
uiZimt t vsbpibuse;.*

Cleaner.
Per doz. 

4-oz. cans $ 0 90
6-oz. " 1 35

10-oz. " 1 85
luart “ 3 76
alien " 10 00

__ Wholesale Agent.
n..M>nn h Hid Limited. Toronto
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A Guarantee that is Worth Something

RISING
SUN

SUN
PASTE

STOVE POLISH Cem STOVE POLISH
IN CAKES IN TINS

is printed and packed in every box l; 
SUN PASTE Stove Polish. Our guar 
antee stands at par because all you have 
to do is to notify us if any of our SU F 
PASTE is found defective in any way aru 
we do the rest. It is no surprise to us 
however, that so many thousands of store 
keepers are selling our SUN PASTE yea> 
in and year out with never a defective 
tin. We make the goods right. That is 
the kind of Paste Polish you find it worth 
while to push.

MORSE BROS., Props. - Canton, Mass., U.S.A.

PROTECT
your large business and retain your many customers by 
storing your

RESERVE STOCK
of well-known Brands of Canned Goods, Wines, Liquors and 
Grocers’ Sundries, either Free or In Bond, in a modern

Fireproof Storage Warehouse
where Insurance Premiums are the lowest in Canada, and 
from which goods are promptly distributed by close con­
nection with all Railroads and River and Ocean Steamship 
Lines. RESERVE SPACE for your autumn shipments at the

TERMINAL WAREHOUSE St CARTAGE CO., LTD.
14-38 Grey Nun Street, MONTREAL

lrk of Bobbins

W YORK U

The Synonym for Purity in Condensed 
Milk and Cream is

BORDEN’S BRANDS
THE SEILERS ARE i

"EAGLE BRAND” , “ PEERLESS BRAND ”
Condensed Milk 11,0 Evaporated Cream

They are to be had from every Jobber.

WILLIAM H. DUHN, Montreal and Toronto
Soatt, latkiati 4 Ce„ Wlaaiatf, Mu. ttallerau, Macaalat 4 Co., Vaacaanr aai Victoria, I.C.

Bieis!**1®

(Unsweetened)

84
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WM. BRAID & CO., SKS*„Ï,S
The Keystone

of your business is your stock of Tea and 
Coffee. If these most important items are 
right you have trade winners.

BRAID’S BEST marks the acme of 
the coffee blender’s art.

Packed in 1, 2, 5, 10, 25 and 50 lb. cans, 
also in fancy iron drums and barrels.

I. BRAID & CO., Vancouver, B.C. BRAID’S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

ïxtraet of Beef.
LAPORTE, MARTIN A CIE, LTD.

Vita" Pasteurized Extract of Beef.^
Buttles 1-oz., case of 2 doz............$3 20

" 2 " “ 1 “ .............  3 00
“ • 4 " " 1 " ............. 4 50
" 20 “ “ i *' .............  4 75
" 20 11 " 1 " .............. 9 00

Fly Pads.
», Wilson’s Fly Pads, in boxes of 
w 50 ll'c. packets, S3 per box, or 

three boxes for S8.40.

Infant.’ Food.
ft otjinson'a patent barley Mb. tins .... fl 25 " fib. tins.... 

groats Mb. tins....
" 14b tins. ..

Jama and Jellies.
JiADIKR's WHOLE FRUIT HTRA WHERRY JAM

Agents, Rose & Laflamme, Montreal and 
Toronto.

1 : glass jar,screw top, 4 doz., per doz 2 20 
T UPTON 4 OO.

C : t ound Fruit Jams—
12 . glass jar», 2 doz. in case, per dot. $1 00
f-n ms, 2 doz. In case.............per lb. 0 074
E . 17-lb. tin pails, 8 and 9 palls in

...perlb. 0 07 

...perlb. 0 077 i. • 14-lb. wood pails.
wood pails............. ......... ••

f . MuimdPrult Jellies—
“ glass Jars, 2 dot. in oase.per dos.
7 > os. 2 dos. in case per lb............
f. • -Mb. wood pa Ils, 6 palls in orate

'^ood palls..
per lb.

Made Jams—absolutely pure— 
«b jars (16-os. gem) 1 dos. In

' ce* • Y »n*iY...........Per dos. $1 60i and 30-lb. palls, per lb.. .0 09
Lard.

’• K TAIEBAKI OO. BOAR’S 
LARD COMPOUND.

1 00 
0 074

1 90 
0 12

Tierces ......... $0 111 20-lb. tins.......... 2 23
4-bbla............... 0 113 Oases 3-lb. " .. 0 124
Tube, 60 lbs .. 0 llg " 5-lb. " ..0 12
Pails ...............  2 33 “ 10-lb. “ .. 0 U|

Licorice.
NATIONAL LIOORICE OO.

Mb. boxes, wood or paper... .per lb. fO 40 
Fancy boxesJ86 or 50 stloks).... per box 1 26

Binged ” 5-lb. boxes............per lb. 0 40
Acme ” pelleta, 5-lb. cans... .percan 2 00 

1 " (fancy boxes 40) per box 1 50
Tar Uoorioe and Tolu wafers, 5-lb.

cans.................................. .per can 2 00
Lloorioe lozenges, 5-lb.glass jars.... 1 75

" " 20 5-lb. cans............. 150
" Parity ” Uoorioe 10 sticks............ 1 46

" lOOsdoks.............  0 71
Dolce large cent sticks, 100 In box...............

Lime Juioe.
BATOBR’a LIMB JUICE CORDIAL.

Agents, Rose & Laflamme, Montreal and 
^ Toronto
Quart bottles, 2 doz., per doz ............ 2 90
Pint " 2 “ " ............ 1 85

BATGRR’S LEMON SQUASH.
Agents, Rose & Laflamme, Montreal and 

Toronto.
Quart bottles, 2 doz., per doz............... 2 90
Pint •• 2 " “ ................ 1 85

Lye (Concentrated).
GILLETT S PERFUMED. Per case

1 case of 4 dos....................................... S3 60
8 oases of 4 dos.....................................$S 50
6 cases or more .................................... 8 40

Mine* Kent.
Wethey’e condensed, per gross net. ..$13 00 

per esse of dos. net......... S 00
Mustard.

ooLMAJr s on xnse’i.
D.8.F., 4b. tins.....................per dox$l «0

" 1-lb. tins.................... " IH
Mb. tins.................... " 6 00

Durhsm 4-lb. 1er............per 1er. 0 75
" 1-lb. jsr........................ ~ OH

V. D Mb. Uns........................per doe. 0 H
1 4b. Uni......................... " 1 «

, % ft maxcxad, MontreeL 
Condor, 111b. boxes—

Hb-Un»...............................per lb.| 0 U
Mb. Une................................ OH
I-lb. Une................................  » o at

IS
85

Old Grow,” 12-lb. boxee—

tlb. tins...............................per lb. 25
lb. tins.............................. " 0 23
lb. Uns............................. " 0 224

4-ih. jars.............................per Jar 0 70

Olive Oil.
LAPORTE, MARTIN A OIE, LTD

Minerva Brand-
Miner? a, qts. 12’s............................. $5 75

" pte. 24’s ........... ........... 6 50
" 4-pte. 24 s.............................. 4 25

JOHN HOPE & CO., AGENTS.
Barton & Guest ier Olive Oil—

iuarts. 12’s...................................  $ 8 50
ti 5010 60

Pints, 24’s.........................
Yt pints, 48’s ....................

Less 5 per cent, discount.
Orange Harms* ade.

T. UPTON A oo
12-oa. glass jars, 2 dos.case... .perdos.11 00 
Home-made, In 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Golden shred marmalade, 2 doz. case,

per dos........................................ 1 76
Saueee.

PATERSON S WOCESTER SAUCE.
Agents, Rose & Laflamme, Montreal and 

Toronto.
4-pint bottles, 3 A 6 doz , per doz......... 0 90

3 doz.. 1 75

•ode.

Zt-Y'lMIÏiHÜ

KING SODA

OOW BB1WU.
Owe or 1-lb. oontain 

lng 60 package. pe 
box, $3 00.

Owe of Mb. 
talnlng 130 
per box

Owe of_____
lb. loontalnl 
MX end

Owe of to. pkgs. oon
box.es

MAeiO BRAND.
No. 1. oaeee, to 1-lb. peokegee 
No. 9, " 130 Mb. "/ SO I-lb.

XaoHb.
100—10-ox. pkgs.
................. IK
...................... I»

No.». xsygi 
No. 6 Megto soda
1 oeae ................
loeeee................

Inina ! 
60 M 
x,f»0 
BS.), Pi

Per case 
..1175 
.. 176 
.. 176

Soap and Washing Powders.
GUELPH SOAP OO.

1 case. 5 case.
Royal City Soap (bar) .... 2 50 2 40
Peerles® Soap (bar)............ 2 50 2 40
Standard Soap (cake)......... 2 40 2 SO
Crystal Soap Chips, per lb. 5a

A. P. TIPPET A OO., Agents.
Maypole soap, colors............per grossflO 10

,T " black.............. ,r 15 80
Oriole soap............................. " 10 20
Gloriola soap......................... " IS 00
Htraw hat polish................ 11 10 ID

lUreh.
SDWARDSBURO STARCH OO., UMTBD.

fjeondry Bterohee— per lb
No. 1 White or bine, Mb. oerton.| 0 061 
No. 1 " " Mb. " 0 064
Oen.de laundry.............................  0 05$
8il,.r gloat, 6-lb. draw-lid boxee. 0 071 
Silver glow, Mb. tin oenlsters.... o 071 
toward’» sllMr glow, 1-lb. pig. 0 071 
Kegs silver glow, large crystal.... 0 0U
Benson's satin, 1-lb. oxrtoni........  0 071
No. 1 white, Dbla. tod keen....... 0 O'!
tlsneda White Glow, 1-lb. pkgs... 0 06 
Benson's enamel—per boll * to 1 60 

Oullnary Starch—
Benson A Co.’s Prepared Corn.... 0 07
Canada Pore Corn........................ 0 06

Rtoe Starch—
Mwardaborg No. 1 white, 1-lb. oer. 0 10

BRABTFORD SIARBH WORKS, LIMITED 
Ontario and Quebec.

Laundry Bterohee—
Canada Laundry, boxee of 10-lb. 10 Otf 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb..... 0 6|0 
Finest Quality White Laundry—

8-lb. Canisters, oases of 48lb.... 0 064
Barrels,*» lb............................. 0 06$
Kegs, 100 lb................................ 0 06$

Idly White Glow—
1-lb. fancy cartons, oases 80 lb. 0 074
6-lb. tey trunks, 8 In casa........ 0 074
6-lb. enameled tin canisters, 8

Incase.............................. ........ 0 074
Kegs, ex. crystals, a00 lb........... 0 06$

Brantford Gloss
1-lb. fanay boxes, oases 86 lb..... fO 074 

nannUhn Hleotrio Starch—
Boxes of 40 fancy pkgs., per case 150 

Celluloid Starch—
Boxesof Hoartons, per oeae..,. IN

K1

Î

Ilf
Hi I»

mil

ii

!i

Si- -

I ||

p 'll
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PURE

MAY QUEEN PRIMROSE 
FLEUR-DE-LIS

THOMAS WOOD & CO .Importers 
BOSTON *25 MONTREAL

For the Camp. For the Yacht. For the House. For the Seashore. 
For the Mountain. For any Summer Outing that demands 

Compact, Convenient Supplies—this trade mark guar­
antees unchallenged Purity and Superiority

Wood’s Package Ceylon Teas
MAY QUEEN, PRIMROSE, COLDER ROD and FLEUR DE LIS, are packed in full 
weight, air-tight tin tubes—the most practical and satisfactory package for 
the consumer.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL,

Culinary Starches—
Challenge Prepared Oora—

1-lb. packages, boxes 40 lb.......... 0 05$
«#o. 1 Brantford Prepared Corn -

l-lb. packages, boxes 40 lb.......... 0 07
Crystal Maise Com Starch—

l-lb. packages, boxes 40 lb.......... 0 07
BAN TOY STARCH, 

pkges, oases 6 do*., per case.. 4 76
ST. LAWEERCI STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starohes—

8L Lawrence com starch 40 lb . C 07
Durham corn starch, 40 lb................ 0 06

Laundry ti vtvuaeb
No. 1 White, 4-lb. cartons, 48 lb .. U (66 

5-lb. cartons, 36 lb.. U 06»
« 800-lb.bbL................ Û0JÎ

100-lb. kegs................ 0 01 3
Canada Laundry, 40 to 46 lb........  0 OLi
Ivory GIobf, 8-6 family pkgs., 48 lb U 074

•• l-lb. fancy, 30 lb.......... 0 074
" large lumps,100-lb kegs 0 061

Patent starch, l-lb. fancy, 88 lb.. 0 074 
Ak-r>n Glows- 1-th n*'*lrwcrn# 40-lb. 0 06 
Coldwater Ivorine Starch, per

box, 40 pkgs.................................. 2 50

OCEAN MILLS.

ST. LAWRENCE STARCH CO., LIMITED. 
Bee Hive Brand Corn Syrup.

Barrels, 60 lbs.............................. 0 03 per lb.
Half-barrels, 350 lbs .................. 0 03«
Kegs, 150 lbs................................  0 034
2-gal. pails 25 lb........................... Ho each
3 “ ‘ 38è lbs.......................  1 66
2-lb. tins, 24 in case, per case .. 2 25 
5-1 b. “ 12 ;• ;; 2M
10-lb. 6 “ " .. 2 50
20 lb. "3 “ “ .. 2 45

Teas.

SALADA OEVLON.

Wholesale. Retail.
Brown Label, l a.........................SO 80 $0 86

'* *' Is........................ 0 81 0 86
Green Label, I s and i's.......... 0 83 0 30
Blue Label, l’s, |’s, i’s and I's 0 50 u 40
Red Label. I’s and 4’s............... 0 86 0 50
Gold Label, *'■..........................  0 44 0 60

Chinese starch, rr ----------w

5-3 fCEYLON ^EAij

StoTi Polish.
Pergross.

Rising Bun, 6-cs. cakes, 4-gross boxes $8 60 
Rising Bun, 5-ox. cakes, gross boxes 4 60 
Bun Paste, ~
Bun Paste So. else,

"10c. size, 1-gross boxes.... 10 00 
i, f-gross boxes.... 6 00

Blue Label, !•........................... SU 184 $ü 2É
Blue Label, 4’s........................... 0 13 " “
Orange Label, l's and 4’s .... 0 21
Brown Label, l’s and |Te....... 0 38
Brown Label, l's .................... 0 30
Green Label, l's and à’e......... 0 36
Bed Label, à'e........................... 0 4U

o ar. 
u 30 
0 40 
0 40
u b0 
G 60

THOS. LIPTON

lot S\ire\»xV\x) buû \ox
tXve^xxess Xros areça -
iaX\w xs Xtu\s vttTwaWeS

Syrnp.
EDWARD8BVRO STARCH CO., LTD. 
“Crown’’ Brand Perfection Syrup.

Barrels, 60u lbs........................... 0 t3 per 1b.
Half-barrels, 350 lbs................ 0 034 “
Kegs, 150 lbs .............................. 0 03$ "
2-gal. pails 25 lbs....................... 1 15 each
3 “ " 384 lbs..................... 160 -
Plain tins, wivo label — Per e.

8 lb. bins, 8 doz. In case.................... 2 25
6 1 1 " " .................. 2 55

10 " $ “ ................... 2 45
(5,10 and 20 lb. tins have wire handles.)

SMALL’S BRAND—Standard.
6 gaL tins, per can.................................. 4 40
1 " " per case..................... ........... 4 90

..................... ................................  6 45
" " "   6 70

LUCAS, STEELE & BRISTOL.
Empire Maple Syrup—

Cases 24, pts.. 2 50 Cases, 24 qts.. 4 80
" 12,1-gal 4 80 “ 6 gals.. 4 50
“ 1, 5-gal 4 00

54 lots prepared up to 40c. rate.
Empire Golden Syrup—

Cases, 24—2’s. 2 25 Bbls. per lb. 0 03
•• 12-5’s. 2 55 %-bbL ‘ 0 031

6—lU's. 2 50 Kegs “ 0 03$
3—20's. 2 45 Pails, $1.50 and $1 63 

Usual freight allowance for factory shipments

Black,green, mixed, 1 lbs.4 4s.. 0 22 0 30
- 1 lbs,. 4b*48. 0 30 0 40

libs, À Is. 0 35 r.50
'* 1 lbs. A Is. “ *0 <60

•* “ 4s .............  0 42 0 60
We pack Japans in all grades at same 

prices, any t hi paient of 6J lbs. or over prepaid.

Kolona"
Ceylon TEA

Ceylon Tea, in 
1 and 4-lb. lead 
packages, black 
or mixed.

Black Label, l-lb., retail alS5o.............$0 19
" “ 4-lb., " " ............. 0 80

Blue Label, retail at 30o........................ 0 88
Green Label " 40c....................... 0 28
Red Label. " 60c........................ 0 56
Orange Label, " 60c....................... 0 42
Gold Label, " 80c.......................  0 56

RedRosEI
TEA.

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

BLUR RIBBON 
TEA OO.,TORONTO

Wholesale. Retail.
Yellow Label, l’s and J’s...........  0 20 0 25
Green Label, l’s and 4 s.........  0 22 0 30
Blue Label l’a and 4’s.............. 0 25 0 35
Red Label l’s I’e.i’s and 4’s.. 0 30 0 40
White Label, l’s, fs and i’s.. 0 35 0 50
Gold Lab^l 1 s and |’s......... 0 42 0 60
Purple Label, 4’e ana is............  0 55 0 80
Embossed, 4’s and I’s................ 0 70 1 00

............. ^Ijgg

M,blenda

Lipton’s Teas, cases 50 lbs. Ceylon and 
Indian green or black. retail wholesale 

“A," Pink label, %'s & l’s, tins 0 50 0 35
“R” Orange “ trs, i’s and l’s U 40 0 30

Blue “ 4 a and l’s ..0 30 0 22
“D." Green " l’s ...............  0 25 0 30
'B, " Orange “ mixed,i's only 0 40 0 30

LAPORTE, MARTIN & CIK, LTD. 

Japan Teas—
Victoria, hf-c, 90 lbs........................... 0 25
Princess Louise, hf c, 80 lbs ............. 0 19

Ceylon Green Teas—Japan style—
Lady, cases 60 lbs................................  0 18
Duchess, cases 60 lbs......................... 0 19

mother’s

FAVORITE
MELAGAMA

TEA.

put up in 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed, 1 lb.........  0 20 0 25
'• “ 4 lbs.........  0 21 0 86

Ram Lal’s 
Pure 

nd ian Tea
ARAirrm AasournurPuRt 

as Manufactured on the 
Gardens or India

j 60 l-lb.......................... ... $0 56
*' 880 4-lb....j u 86" 80 l-lb..../ .................... U”
» 180 4-Ib................................ 0 86

Condor'’ XX 80-lb. * .................,
XX 50-lb. “ ................

" LX 60-lb. per case, lead 0 271
packets (85 l’s and 70 4’s) ....

" Oondor " Ceylon black tea In lead packets 
Green Label, 4s, 4s and Is.
60-lb. oases................retail 0 274 at 0
Grey Label, 4e, 4* and Is.
60-lb. oases.............. retail 0 50 at 0 23
Yellow Label 4« and Is,
60-lb. oases .............. retail 0 55 at 0 36
Blue Label, 4s, 4s and Is,
60-lb. oases.............. retail 0 40 at 0 30
Red Label, 4s, 4s and Is,
60-lb. oases.............. revai 0 50 at 0 34
White Label, 4s, 4* and Is,
60-lb. oases.............. retail at 0 40

Black Teas—“Già un)»" biend—
Bronzed tine of 10,86,60 and 80-lb.
No. 1....................................per lb. 0 36
No. 8............................  " 0 304
No. 5.................................... " 0 25
No. 4.............................     " 0 20
No. 6.................................... " 0

THOMAS W'OOD & CO.
Montreal and Boston

„ — , ,. Wholesale. Retail.
Brown Label, I’s and i’s.. 0 20 0 25
Crimson " l’s and i’s... 0 22 0 30
Green " l’s and 4’s. . 0 25 0 35
Blue " l’s, I’s, I’s, 4’s 0 30 0 40
Bronze " Is, la, j'a... 0 36 0 50
QoM, ' Is, is, Is... 0 44 0 60

All grades, either black, green or mixed.

"CEOWI" BRAND
Wholesale.

Red Label, l-lb. and M.............$ 0 86
Blue Label l-lb. and 4a.............. 0 18
Green Label, l-lb........................ 0 19
Green Label 4i...........................  010
Japan Is..................... ......... . 0 19

e. D. MAKOEAU, Montreal 
Japan Teas—

"Condor" I 40-lb. boxes............. (
II 40-lb. boxes......... .

" IH 80-lb. boxes........
BMD AAA Japan, 40 lb " at.............' AA ,T 40 i .............
Blue uay, basket fired Japan, 70 lbs.,

“Condor"IV 80-lb. .............
" V 80-lb. " ................
•• XXXX 80-lb. boxes....

xxxxanb. " ....
XXX 80-lb. " ....
XXX 80-lb. " ....

Retail 
$0 60 

0 40 
0 96
0 * 
0#

wholesale
û «0 
0 50 
0 40

Wood's Primrose, per lb.. .. 0 40
“ Golden Rod...............0 35
" Fleur-dt-Lis........... 0 30

Pack in i-lb caddies. All grades eithe 
black, green or mixed

Tobaeeo.
THE EMPIRE TOBAOOO OO., LIMITED. 

Smoking—Empire, 4s, 6s and 18s— $0 46
" Amber, 8s. and 8s.............. û 60
" Ivy. 7s................................... 0 50
" Rosebud, 7s........................ C 51

Chewing—Currency, 12s. and 6|b. ... C 46
" Old Pox, 12s........................ u 48
" Snowshoe, 64s.................... 0 51
'• Pay Ron, 74a.................... 0 56
" Stag, 10 oz........................   0 45
" Bobs, 6s. and 12s............... ü 45
' “ 10 oz. bars, 64b........ 0 45

•• Fair Play, 8s. and 13s — 0 53
" Club, 6s. and 12s................ u 46
" Universal, 18s.................... 0 47
" Dixie, 7s............................... 0 56

JOS. COTE, QUEBEC.
Cigars, per thousand.

Cote’s FinelOheroots. 1-10..............
V. HO., 1-20.........................................
St. Louis (Union), 1-20....................
Champlain, 1-20..................................
El Sergeant Premium, 1-20—1-40 ..
J. C. 01, Havana P. Finos. 1-20....

Cut tobaccos.
Petit Havana, 1-3, 1-13—1-6............
Quesnel, 1-4,1-2................................

" 1-9.......................................
Cote’s Choice Mixture, l-lb tins.

$15 
25 OU 
33 00 
35 00 
55 0'1 

. 75 06

, l-lb tins........
f-lb " . .. 
l-lb " ........

0 40 
0 65 
0 60 
0 75 
0 78 

0
Vinegars

E. D. maroeau, Montreal 
BMD, pure distilled, highest quality
Oondor, pure distilled.............
Old Crow................................... ;

flneolal prices to buyers of large aa.
White Wine, proof...............••••••• n

“ extra strength picking y j*
" xxx ............................ y*
» XX............................... c
" X .................................

Yeast.
Royal yeast, 8 do*. 6c. pkgs...........
GlnetVs cream yeast, 8dos Incase

iO 32 
L 274 
0 S34
iHHe 
0 32

Oil

..41 1C 
1 W

86



THE CANADIAN GROCER

PICNICS, CAMPING, YACHTING,

BATGER’S
PATERSONS
WORCESTERSHIRE

SAUCE
LIME JUICE CORDIAL

selle quickly because of its great merit, 

It affords the dealer a good profit— 

what more do you want?

Have you enough in stock ?

! JUST THE THING 1

ORDER FROM YOUR JOBBER ROSE& LAFLAMME
AGENTS:

ROSE & LAFLAMME,
Agents, - Montreal and Toronto

MONTREAL TORONTO

It is not only that the greatest 
care is taken in the selec­
tion of stock forTWENTIETH

Rowat’s
FLY-CATCHER

About 3 ft. of Fly-Oatehlng Space.

BROWN’S famous catch 'em all

Pickles
but that the package is most 
perfect and convenient on 
the market.
The selling price is too low 
for the high quality of 
the goods. This argument 
brings you business. Sell

FLY COIL
&iil oatoh and hold more Files to the square Inoh 
than any other Fly-Catohlng device In the world.
aaoo profits

LARGE SALES
COMPLETE SATISFACTION 

Of all Wholesale Houses or direct from

Rowat’sBrown's Fly Cell Cv S

ass*'



CLASSIFIED LIST OF ADVERTISEMENTS. The Canadian Grocr
Accountants and Auditors.

Davenport, Pickup A uo., Winnipeg.
Awnings, Tents, Rope, Etc.

Tobin Tent & Awning • o., Ottawa. 
Bartlett, Win., k Son, Toronto.

i|

____ Ue-Georgeaon, Ltd., The, Winnipeg
Gillett, B.W., Co., Toronto.
McLaren’s, W. D., Montreal.

Beer—Non-Alcoholic 
Kopa’ Breweries, London, S.W. 

Biscuits. Confectionery, Gum, Etc- 
Bodes Gum Co., Montreal.
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Sons & Co., Owen Sound. 
Mooney Biscuit & Candy Co., Stratford. 
Mott, John P., & Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 

Brooms, Brushes and Woodenware. 
United Factories Ltd., Toronto.
Woods. Walter, A Co., Hamilton. 

Canned Goods•
Balfour, Smye & Co.. Hamilton. 
Bloomfield Packing Co., Bloomfield,Out. 
Burlington Canning Co., Burling on,Ont. 
Canadian Cannera, Hamilton.
Farmers’ Canning Co., Bloomfield, Out. 
Lakeside Canning Co., Wellington, Ont. 
Napanee Canning Co., Napanee.
Old Homestead Canning Co., Picon. 
Turner, James A Co., Hamilton, Ont 

Cash Sales Boohs.
Carter-Crume Co., Toronto.

Cheese Cabinets.
WalkerBin and Store Fixture Co.,Berlin 

dears. Tobaccos* Etc.
American Tobacco Go., Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal. 
McDougall. D., A Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuckett. Geo. B.. A Son Co.. Hamilton. 

Cocoas and Chocolates- 
Baker, Walter k Co.. Dorchester, Mass. 
Cailler s Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, & Co., London, Eng. 
Frame-Food Co., London, S.W.
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P.. * Co.. Halifax, N.8. 
Nestles Chocolate, Montreal.

- Cocoa nut•
Canadian Cocoanut Co., Montreal.

Computing Scales
Butt, Wm. J., Wmnipeg.
Computing Scale Co., Toronto.
Toledo Computing Scale Co.. Hamilton. 

Concentrated Lye.
Gillett B. W., Co., Toronto.

Condensed Milhaud Cream . 
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro, N.S. 

Counter Check Books ^ Etc.
Carter-Crume Co., Toronto.

Crockery. Glassware and Pottery. 
Campbell’s, R. Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dairy Produce and Provisions.
Clark, Wm., Montreal
Dawson Commission Co., Toronto.
Duff & Co , Hamilton, Ont.
Ingereoll Packing Co., Ingereoll, Ont.
Feannan, F. W„ Co., Hamilton. 
MacLaren Imperial Cheese Co., Toronto 
O’Mara, Joseph, Palmerston.
Park. Blackwell Co., Toronto.

Power, B. I ., Halifax, N.S.
Rutherford, Marshall k Co., Toronto. 
Ryan, Wm., k Oo . Toronto. 

Decorations, Table.
Howell, A. J., & Co., London, W.C 

Delivery Wagons- 
Abbott, H Gr. k Co., London, Ont. 
Ewart, J. A., Toronto

^f£ar Egg Carrier & Tray Mfg. Co. 
Rochester, N. Y.

Financial Institutions 4* Insurance
Bradstreet Oo.

Fisk
Atlantic Fish Co , Halifax, N.S.
Bickle, J. W., a Greening, Hamilton. 
Connors Bros., Black’s Harbor N.B. 
Loggie, W. S. k Co., Chatham, N.B. 
McWilliam k Everist. Toronto.
Miilman, W. H, k Sons, Toronto. 
Winisor, J. W., Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.

Fly Coil.
Brown's Fly Coil Co., Bury, Lancs., Eng. 

Foreign Importers.
Colbeck, Henry. Newcastle-on-Tyne.Eng. 
MacDonald, Gordon k Co., London.Eng. 
Methven, James London, Eng.
Scott, David, k Co., Liverpool, Eng. 

Fruits—Dried, Green, and Nuts 
Belleville Fruit k Vinegar Co., Belleville. 
Clogg, J. R., k Co., Montreal.
Davidson k Hay, Toronto.
Fisher, Frederick, k Sons, London, Eng. 
Gillard, W. H., k Co., Hamilton. Out. 
Kinnear, Thos., k Co., Toronto.
Lucas, Steele k Bristol Hamilton. 
Montreal Fruit Exchange, Montreal. 
McWilliam k Evenst. Toronto.
Rattray, D., k Sons, Ltd., Quebec 
Smith, E. D., Winona, Ont.
Stringer, W. B., k Co., Toronto.
Tippet, A. P., k Co., Montreal.
Turner, James, k Co., Hamilton.
Walker, Hugh, k Son, Guelph.
White k Oo., Toronto.

Gelatine■
Cox, J. k G., Edinburgh, Scotland. 
Nicholson k Brock, Toronto.

Grain, Flour, and Cereal., Seed.
Alexander Milling Co.. Ltd., Brandon. 

London, Out.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., k Co., Quebec.
Leitch Bros, Oak Lake, Man.
Nicholson k Bain, Winnipeg.
Western Canada Flour Mills Co., Tor onto 

Grocers—Wholesale.
Balfour, Smye k Co., Hamilton.
Bell. Thos., Sons k Co., Montreal.
Ozo Co., Montreal.
Codville-Georgeson Co., Winnipeg. 
Colson,O. E. k Son, Montreal.
Davidson k Hay. Toronto.
Eby, BlainOo., Toronto.
Eckardt, H. P., k Co., Toronto.
Galbraith, Wm., k Son. Montreal. 
Gillard, W. H., * Co., Hamilton. 
Kinnear, T., k Co., Toronto.
Lucas, Steele k Bristol. Hamilton. 
Mathewson’s Sons Montreal.
Turner. James, k Co., Hamilton.
Warren Bros., Toronto.

Grocers' Grtndmg and Packing 
Machinery.

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.

Modern Canner Co., St. Jacobs, Ont. 
Sprague Canning Machinery Co., Chicago

Infants * Foods.
Keen, Robinson * Co., London, Eng.»

Interior and Exterior Store Fittings.
Walker Bin k Store Fixture Co., Berlin. 

lams. Jellies, Etc•
Batger’s—Rose k Laflamme. Montreal. 
Windsor, J. W., Montreal.
Goodwillie’s—Rose k Laflamme,Montreal 
Smith, E. D., Winona, Ont.
Ozo Co.,Montreal.
Upton, Thos.. k Co., Hamilton.
Wagstaffe Limited. Hamilton, Ont. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., k Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis k Co., Toronto.
Ashley k Lightcap, Winnipeg.
Burnell k Lindsay, Winnipeg.
Carman, Escott Co., Winnipeg, Man. 
Dunn, Wm. H.. Montreal and Toronto. 
Folly. F. J , & Co., Edmonton, Alta. 
Fontanel, Leon, Montreal.
Gorham. J. W., * Co.. Halifax N.S. 
Honeymau. Haul tain k Co., Regina. 
Holmes, W. G., k Co.. Calgary, Alta. 
Hughes. A. J., Montreal.
Jarvis. C. E., k Co., Vancouver, B.C.
Kyle & Hooper, Toronto.
Lam be. W. G. A., k Co., Toronto. 
McFarlane k Fi *ld, Hamilton, Ont. 
MacLaren Imperial Cheese Co.. Toronto 
MacNab, T. A., k Co . St. John, Nfd. 
Miilman, W. H., k Sons, Toronto. 
Nicholson k Bain, Winnipeg.
Rutherford, Marshall * Co., Toronto. 
Ryan, Wm., Co., Toronto.
Shallcross, Macaulay k Co., Victoria and 

Vancouver, B.C.
Standard Brokerage Co., Vancouver 
Scott, Bathgate, k Co., Winnipeg.
Tew, Richard k Co., Toronto.
Thompson, G. B., Winnipeg, Man.
Tippet, A. P. k Co., Montreal.
Warren, G. C , Regina, 8ask.
Watson, Stuart, Winnipeg, Man.
Watson, Andrew, Montreal.

Improved Match Co., Montreal.
Mince Meal.

Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Montreal 
Lytle, T. A., Co., Toronto.
Nicholson k Brock, Toronto.
Wagstaffes, Limited, Hamilton.
Wethey J. H., St. Catharines.

^ê^ness Systems Ltd., Toronto.
Crain, Rolla L., Co., Ottawa.

Patent Medicines.
Mathieu, J. L., Co., Sherbrooke, Que. 

Pass Books, Etc Allison Coupon Co . Indianapolis, lnd. 
Pickles, Sauces, Relishes, Etc.

Brand & Co., London, Eng.
Capstan Mfg. Co.. Toronto.
Douglas J. M.. k Co., Montreal.Gi'lardA Co. .Walthamston, London,N.E.
Ozo Co., Montreal.

udon, Hebert k Cie. Montreal 
Mason, Geo., k Co., London, Eng. 
Paterson s— Rose h Laflamme. Montreal. 
Taylor k Pringle, Owen Sound, Ont. 

Poison, Rat- wb _ _Common Sense Mfg. Co., Toronto.

INDEX TO ADVERTISERS.
This index is made up on Tuesday. Classification of any advertisements received after that dav is

Abbott, H. G., k Co............................... 81
Adam, Geo k Co..................................... 2
Adamson, J. T., k Co......................... 2
Allan, Robt., Co....................................... 2
Allison Coupon Co...................................  70
American Tobacco Oo.............................75
Anderson, Powis k Co............................. 2
Atlantic Fish Companies......................... 71
Balfour, Smye k Co................................. 17
Barnard, Frank H ................................. 4
Bartlett, Wm.. k Son............................... 20
Belleville Fruit and Vinegar Co............21
Bloomfield Packing Co............................ 17
Bode s Gum Co................ • ■....................62
Borden’s Condensed Milk Co ................ 84
Bradstreet's .....    *
Braid. Wm., * Oo.................................... 84
Brand & Co.............................   $
Brown’s Fly Coil.........................................87
Bryce, Chas. O., Co...................................w
Burlington Canning Co.........................  22
Business Systems Limited....................  80
CaiUer’s Chocolate................................... 05
Camp Coffee.............................................  26
Campbell's, R.. Bona. ....inaide back cover
fknmift Sugar Refining Co.........................18
Canadian Cannera.................................... 5
Canadian Castile Soap Co., Ltd.............. 81
Canadian Cocoanut Co..............................22
Canadian Salt Co................   10
Capstan Manufacturing Oo...................  57
Carman, Escott Co....................................57
Carter-Crume Co........................................81
Chase k Sanborn....................................  23
Ohouillou, O. A., k Co............................. 7
Clark, W...................................................... 61
Clogg, J. R , A Co.......................  69
Codina, Sabastian k Co......................... 69
Codville-Georgeson Oo..............................57
Colbeck,Henry ......................................... Jt
Coles Manufacturing Co........................... 80
Colson, E. O. k Son........ inside front cover
Common Sense Mfg. Co............   4
Computing Scale Co................................. 81
Connors Bros...........................................  71Connors 
Cote, Joseph . 
Cowan Co.... 
Oox, J.AG..

.........75
...........  65
...........63

Crain, Rolla L., Co....................................79
Dailey, The F. F., Co.. Limited ............ 26
Davenport, Pickup & Co.........................  56
Davidson k Hay.......................................19
Douglas, J M. k Co................................  67
Eby, Blain Co .................................. 3
Edwardsburg Starch__ outside front cover
Empire Touacco Co................................. 75
Epps, Jas., & Co......................................   63
Essex Canning Co.....................................19
Ewing. S. H., k Sons............................. 16
Fairbank, N. K., Co............................... 20
Farmers’ Canning Co .............................. 21
Fearman, F. W., Co .................................58
Fisher, A. D., Co........................................81
Fisher. Frederick k Sons...................... 68
Foley, F J . & Co ..................................... 4
Fontauel, Leon...................................... 24
Frame-Food Co...........................................65
Galbraith, Wm., k Son......................... 26
Gillard. W. H., à Co............................... 18
Gillett, E. W.. Co., Ltd............................67
Gorham. J. W.» k Oo...............................  2
Gray, Young k Sparling.........................  62
Greig, Robt., * Co...................................... 15
Greening, Thos. B.................................... 4
Hillock, John, & Co....................................81
Honeyman. Haultain Co.........................  2
Hope, John, k Co.................................... 73
Hovell * Co.............................................. 25
Improved Match Co.outside back cover
Imperial Syrup Co................   24
Jarvis, C. E., k Co............... i.................. 4
Kingery Mfg. Uo....................................... 4
Kinnear, Thos., * Co..............................  10
Kirouac, Nap. G., k Oo..............................62
Kops’ Breweries....................................... 13
Lakeside Canning Co................................ 25
Lam be. W. U. A ............................... ... 2
Lamont-Corliss Co.................................... 22
Twitch Bros............................................... 62
T toggle. W. 8.. ft Oo...................................70
Lowney Walter M.. & Co ................... 64
Lucas, Steele * Bristol......... ...............

outside hack cover 
Lytle, T. A., Oo ..................................... 7

MdVtugall. D.. & Co............................. 75
McFall, A. A...........................................  ~
MeFarlaoe k Field............... .. • • • • *
Mclaren’s Cooks Friend Baking

Powder.................. inside back cover
McLauchlan k Sons Co.............................63
McWilliam k Everist .................   68
MacDonald. Gordon k Co....................... 4
MacLaren's Imperial Cheese Co......... 2
MacNab, T. A , & Co.......... . 2
Magor, Frank .... outside front cover
Maclure k Langley.................................  64
Majestic Polishes Co ......................
Manitoba Canning Oo..............................
Maple Tree Producers’ Association — 21
Marshall. James..................................... 4
Mason, Geo., & Co, Ltd.......................... ”
Mason k Hick y.....................................  j>7
Mathewson's Sons......................................2a
Mathieu J. L.. Co.................................... 24
Methven, J., Sons k Co........................... *
Miilman, W. H., k Sons—................... 2
Mitchell H. W..................   »
Montreal Peeking Oo. .............................  -J
Mooney Biscuit and Candy Oo..................'3
Morse Bros..............................................  84
Mott. John P., k Oo................................  65
Napanee Canning Co...........................  15
Nestle's Chocolate................................. •• 22
Nicholson k Bain............................... 12, 71
Nishimura, Shaw T................................. 10
Oakey, John, k Sons.......inside back cover
Oakville Basket Oo......................................24
Old Homestead Canning Co.................... 6
O’Mara, Joseph...........................................61
Ozo Co........................................................ 77
Park, Blackwell Oo....................................58
Paterson, R.,A Sons.................................. 26
Patrick, W. G., * Oo................................  2
Payne, J. Bruce..........................................74
Power. B. H.............................................. 60
Queen City Oil Oo.................................. 4
Rattray, D.. k Sons....................................16
Robertson, John, k Son........................ 14
Row * Laflamme........................................ 8, 87

Polishes—Metal.
Majestic Polishes, Ltd., Toronto.
Oakey, John, k Sons, London, Eng. 

Polishes—Shoes.
Dailey, F. F., Co., Ltd., Hamilton. Or. 

Polishes- Stove- 
Nickel Plate Polish Co., Chicago.
Morce Bros., Canton, Mass.

Printing.
Barnard Frank H., Toronto.

Refrigerators.
Eureka Refrigerator Co., Toronto 
Hillock, John, k Co., Ltd., Toronto.

Salt.
Canadian Salt Co., Windsor, Ont.
Empire Salt Co., Sarnia, Ont.
Mason k Hickey, Winnipeg, Man. 
Toronto Salt Works. Toronto.
Verret, Stewart k Co., Montreal.

Soap.
Canadian Castile Soap Co., Berlin, < 
Guelph Soap Co., Guelph, O it.
Royal Crown Limited, Winnipeg, M .
St. Croix Soap Mfg. Co., St.Stephen. i; 

Soda—Baking.
Church k Dwight, Monti eal.

Starch.
Edwardsburg Starch Oo., Cardinal, (
St. Lawrence StarchOo., Port Credit 

Storage and Warehouses,
Terminal Warehouse k Cartage . 

Montreal.
Sugars, Syrups and Molasses.

Canada Sugar Refining Co., Montre,. 
Dominion Molasses Co., Halifax, N.. 
Edwardsburg Starch Oo.. Cardinal, ow. 
Imperial Syrup Co., Montreal.
Lucas, Steele k Bristol. Hamilton.
" Sugars ” Limited, Montreal.
Tippet, A. P.. k Co.. Montreal. 
Wallaceburg Sugar Co.,Wallaceburg.<>ut 

Teas, Coffees, and Spices- 
Balfour, Smye k Co , Hamilton.
Braid, Wm.. A Oo.. Vancouver. B.C 
Bran ton k Co , Ltd., London. Eng. 
Ceylon Tea Traders* A-s’n. 
Oodville-Georgson Oo.. Winnipeg 
Ewing, S. H & Sons, Montreal.
Gillard, W. K k Oo., Hamilton.
Greig, Robt. Oo., Toronto.
Lipton, Thos., New York.
Nishimura. Shaw T., Montreal.
Minto Bros., Toronto.
Paterson, R., k Sons, Glasgow, Scot. 
Robertson, John &3on, Montreal. 
Salada Tea Oo., Tonm and Montreal 
Symington, T., Edinburgh, Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, k Oo., Hamilton. 
Warren, G. C., Regina, Saak.
Wood, Thos., * Co., Mt ntreal. 

Vinegar and Cider.
Belleville Fruit and Vinegar Co.,Belleville 
Purnell, Webb k Co., Bristol, Eng. 
White, Oottell k Oo., London, S.E. 

Washing Compound.
Chouillou, C. A., Montreal.
Gillett. E. W. Oo., Toronto.
Winn & Holland, Montreal.

Hines and Liquors 
Hope, John, k Co , Montreal. 

Wrapping Paper. Paper Bagi. 
Hint, Wood DUkes. Bn

Canada Paner Co.. Toronto.
Douglas k Ratcliff, Toronto

F east.
Gillett, F. W.,Oo.. Toronto

not guaranteed.

Rowat k Co................................ •
Royal Crown Soap Co...............................}/
Rutherford. Marshall * Oo..................... *5
Ryan, Wm., Oo...........................................08
'Salada ” Tea Co......................................  \

Scott. David, k Co............................... ;
Sherbrooke Cigar Co..............................
Smith. E. D..............•.............................. „
Snowdon, Forbes & Co........ ...................H
Sprague Canning Machinery Oo.............j"
Stimpson Computing Scale Co................j*
Stringer. W. R.,AOo............................  68
Standard Broke, age Co........................ 18
St. Charles Condensing Co................... 18
Stuart, Watson k Co............................... *
" Sugars” Limited......................... •• h
Symington. T., k Co..................................19
Taylor k Pringle Co ... ................  jj?
Termi nal Warehouse and Cartage ( • • 8 »
Tew, Richard & Co......................... • J
Thompson, G. B.......................... • :
Tippet, Arthur P.. A Oo ............. • •
Toledo Computing Scale Co.........  •
Toronto Salt Works ......... . . • . •
Truro Condensed Milk Co., Limit >1
Tuckett, Geo. B., A Son Co.........  •• jJ
Turner, James, A Co................................ 61
Upton, T., Co.............................. 82
Verret, Stewart Co..................... * ,0
Wagstaffe Limited ..............................
Walker. Hnerh, A Son ........ • “
Walker Bin A Store Fixture Oo. • 8
Warren Bros............................... • Ô
Warren, GO............................... “ tiu
Watson, Andrew.......... •••• • -• " gi
W estera Canada Flour Mills Co •
Wetbe7. J. R................i-utoide :
Wheat City Flour Mills Co.......... • ••..,
White A .................................... ’ 5}
White, CotteU A Oo..................... ’ en
Wilson, Archdale ...................... it
Windsor, J. W.............................
Wiseman, R. B., Co................... "86
Wood, Thomas, A Oo.............. m
Woods, Waltar, A Os.............. - w
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THE CANADIAN GROCER

WARNING!

Crescent Brand

**ade ma***

SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale in 
this country which are grossly adulterated with Glauber- 
Salts (Sulphate of Soda), a cheap product which is not 
onl^entirel^uselessforwashin^purposes^butiseven
likely to injure the fabrics with which it comes in
contact. The Adulterated Soda-Crystals, although 
nominally lower in price than BRUNNER MOND’S 
PURE SODA CRYSTALS, are in reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO & CO., LIMITED 
WINN & HOLLAND, Agents 

MONTREAL

Subject to previous sale, ' 
offer the following at snaj 
prices to clear up :

Tomatoes, 3’s, $1.00 per doz. 
Apples, gallons, 2.60 per doz. 
Pears, 2's, 1.50 per doz.
Pears, 3's, 1.90 per doz.
Spinach,,2’s, 1.221, per doz. 
Squash, 3's, .90 per doz.
Catsup, gallons, 3.50 per doz.

NET CASH—F.O.B. ST. CATHARINES 
ALL ABOVE GOODS GUARANTEED A-1

Kindly note ray travellers are oft' tl 
road from July 27th to August 10th.

Phones 56 and 608, free to buyers.

W. H. MERRIMAN
ST. CATHARINES

‘ EMPIRE "Brand

Just 2 Short Talks This Week—
Our “Empire’ Pickles are selling like 
the proverbial hot cakes. Have you 
seen them ? They arë an elegant line. 
You’re always selling pickles. Place an 
order for “Empire’’ brand.

British Grown Raisins
Fhe latest link between Australia and Canada. A shipmem

of new Australian Raisins arriving ii 
August. Let us bookfyour order nou4 free phones

USE THEM

LUCAS, STEELE & BRISTOL,
Whol«8al« Orocers,

HAMILTON, - - - ONTARIO

LV


