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Double SupeR^

KEEN S
by Special Warrant 

Manufacturers to the QUEEN
tl

MARK
HEAD

Toronto Office :
30 Church St.

For Years in the Lead
--------Still Leading

is the unparalleled record of these two brands of staple condiment.

COLMAN’S MUSTARD 
KEEN’S MUSTARD

Double Superfine Quality—In square tins.
Any dealer stocking these brands will be 

catering to the - demands of the general 
public.

MAGOR, SON & CO.
AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St. : : MONTREAL

One of Your Customers has an Invalid in
the Family

We do not know which customer it is—but you know. You might 
just suggest sometime that the wholesomeness of

Benson’s Prepared Corn
and the ease with which it is assimilated makes it much more desirable 
than flour in dishes prepared for the convalescent.
Benson’s Prepared Corn is also good for the very old and very young.

# Fdwardsburg Starch Co
LIMITED

MONTREAL- CARDINAL-TORONTO -BRANTFORD -VANCOUVER
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THE CANADIAN GROCER

THE SILENT
SALESMAN

Goods whose trade-marked names have grown familiar to the 
public need no word-of-mouth explanations on quality 

or price, for they are their own “Silent Salesmen.”
All you have to do is to display them—think 

of the saving of energy you make when 
you stock with goods of spotless 

reputation! Three “Silent 
Salesmen” are printed below.

Codou’s Macaroni
Genuine French

Made in a Model Factory absolutely new and 
up to date. Made only from the finest Tagan
rog Russian Wheat, the only Wheat from 
which the finest quality of macaroni can be 
made. Nothing better can be produced.

Seedless Raisins and Prunes. Dried Apricots, 
Peaches and Pears in all their original good
ness- A revelation to the grocer who has 
been buying other Brands.
Selected with the greatest care and shipped in 
original boxes right from the Vineyards and 
Orchards on the Pacific Coast.
Look for the “Griffin” trade mark before you buy.

Griffin & Skelley’s 
Dried Fruits

Griffin & Skelley’s 
Canned Fruits

Picked by skillful hands, chosen by ever-watch- 
ful eyes, packed in the Factory of Precision— 
the best that Dollars and Cents and Brains and 
Sense can offer particular folks.
Canned Asparagus, Apricots, Peaches, Pears, 
Cherries, Plums and other wanted table fruits. 
Quality Goods !

You know what you get when you buy these.
All warranted by the shippers.

ARTHUR P. TIPPET & CO., Agents
MONTREAL TORONTO
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THE CANADIAN GROCER

WHAT’S IN A NAME ?
EVERYTHING when it means 

PORK AND BEANS
<K CLARK'S has a meaning of its own.
*
<[| CLARK’S conveys to your customers an assurance of 

perfection.

CLARK’S
create a longing for Pork and Beans and when people 

have Pork and Bean hunger they get CLARK’S.

<U CLARK’S BEANS are selected, screened and hand
picked.

<H CLARK’S PORK is the best Canadian Fed.

CLARK’S
sauces are made with the greatest care, from the finest 
of selected materials.

CLARK’S PORK AND BEANS with Plain Sauce, Chili 
Sauce, and Tomato Sauce, are absolutely perfect and their 
popularity is proved by the tremendous demand.

All These Truths are Embodied in a
Name. Notice It.

WM. CLARK, Montreal
MANUFACTURER OF HIGH-GRADE 

FOOD SPECIALTIES

2



THE CANADIAN GROCER

SANITARY CANS
FOR

Baked Beans, Soups, 
Meats, Condensed Milk, 
Evaporated Milk at at

Sanitary Can Co., Ltd.,
Niagara Falls, Ont.

BORDENS
EVAP

ORATED
MILK

PEERLESS BRAND

ILK

REGISTERED

U NSW EE'

Makes
Your
Customers

Satisfied
BORDEN’S CONDENSED MILK CO.
‘Leaders of Quality" Established 1857

Sales Offices and Agencies 
MONTREAL TORONTO WINNIPEG 

and VANCOUVER

Mason (EL HicKey, Winnipeg and Calgary 
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver
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THE CANADIAN GROCER

By Special to HU Majesty 

King George V.Appointment

Established 1817.

Granola
Digestive*

(Regd.)

All varieties of the high-class Biscuits manufactured 
by this old-established and widely known Scotch 
Firm are now being regularly imported and can be 
------ supplied in all parts of the Dominion. ------

SAMPLES AND FULL PARTICULARS FROM

I
I

SNOWDON & EBBITT, 325, Coristine Building, Montreal. 
NEWTON A. HILL, 25, Front Street, Toronto.
MASON & HICKEY, 287, Stanley Street, Winnipeg.
The STANDARD BROKERAGE CO.,

852/864, Cambie Street, Vancouver, B.C.

Please do not suppose 
that

“Granola
Digestive”
Biscuits

are only suitable for 
invalids and children. 
They are delightful 
biscuits for afternoon tea 
—with butter or cheese 
at lunch—or when taken 
as a light snack by them
selves.

The fact that they are 
so much more easily 
assimilated than any 
others is in great measure 
due to the large quantity 
of rich, fresh milk used 
in their manufacture, 
combined with a certain 
proportion of specially 
prepared malt

flwfariane
JSM

Biscuit Manufacturers,

Glasgow and London.
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THE CANADIAN GROCER

Reciprocity
and

Baked Beans

Will White Beans Go Lower or Higher? 
WHAT’S YOUR IDEA?

White Beans are now selling at $2.40 per bushel. They 
should cost $1.50 per bushel on the basis of present prices 
for Baked Beans.

In the meantime, get out your pencil and figure

“SIMCOE"
Baked Beans

are a mighty good buy at present prices, reciprocity or 
no reciprocity.

Have you seen the new style package ?—“ Simcoe ”
3’s Family size—a larger tin at a lower price. A nourish
ing meal for an entire family for 10 cents.

Dominion Canners, Limited
Hamilton Canada



THE CANADIAN GROCER

“I paid that already ! ”
“ Sorry, madam, but we have no record of it ! ”
“I don’t care, I paid it”
“Well----- ?” -

What’s to be done? Will the customer pay again ? Or will the merchant cancel the charge, satisfied 
he's a loser ? Or will they both profit by the lesson and insist that a receipt be given with every trans
action ? Successful merchants put a receipt in every parcel. National Cash Registers provide the 
quickest and safest method of issuing receipts. Remember that !

FOR FREE BOOKLET AND PRICE LIST WRITE

THE NATIONAL CASH REGISTER
Head Office for Canada and Canadian Factory, TORONTO

F. E. MUTTON, Manager in Canada

We manufacture Cash Registers in various styles and prices to suit every pocket and every butines» from 
$13 to $870. We guarantee to supply a better Cash Register for less money than any other concern 
in the world.
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THE CANADIAN GROCER

Every grocer knows that Cowan’s Perfection Cocoa is a distinctly profit
able article to sell. You can increase your sales by telling your customers 
of the many different ways in which it can be used.

For Chocolate Ice Cream, for Chocolate Fudge, Puddings, Cakes, etc., 
Cowan’s Perfection Cocoa is unsurpassed.

THE COWAN CO., LTD., Toronto, Ont.
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Pt/RE CONFECTIONERY

E. <£ T. Pink, London, Eng. |

Our perfect plant and long experience 
enable us to manufacture Boiled
Goods, Lozenges, Gelatine Goods, 
Caramels, Fondants, Toffie, Turkish

Delight, etc., of the
highest quality.
Ask for a Price List of our Sole Canadian Distributors

THE MANUFACTURERS’ AGENCY CO.
MONTREAL J. W. WINDSOR 22 St. John St.
ST. JOHN, N.B S. CECIL IRVINE 48 Princess St.
HALIFAX, N.S. C. E CREIGHTON Bedford Chambers 
BOSTON, U.S.A. GEN. SALES OFFICE 24 Milk St.

FIRE PROOFSTOP
LETTING GOOD MONEY SLIP 

THROUGH YOUR FINGERS!

Of course, you don’t mean to let your profits 
leak away, but why don't you STOP IT ?

If you let an item of $1.00 each week slip by 
without being charged that means a loss of 
$52.00 for the year.

If you let $1.00 each week SLIP THROUGH YOUR t tNGERS in settling DIS
PUTED ACCOUNTS that means you mu^t sell $260.00 worth of goods to make up'for it.

If you are using some drop-leaf SLIP system where several accounts are exposed 
at the same time and lose slips (representing money) get accounts mixed, bring for
ward wrong past accounts and possibly to cap the climax lose all your accounts in a 

fire, you may not be able to estimate your loss,—but why bother then—it's too late.

CUT IT OUT— NOW ! I
BUY A 1911 MODEL KEITH ACCOUNT SYSTEM.

It will stop FORGO FTEN CHARGES on account of the NUMBERING FEATURE. No other system has this feature. 
It will absolutely prevent disputes—ask us why.
It will positively prevent losing of slips, mixing of accounts, and manipulation of charges, 
it will protect your accounts against fire.
The price is right—the terms are reasonable—write now for full intormation.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE 
1926 Depot St., FREMONT, OHIO, and HARTFORD. CONN., U.S.A.

Victor Archambault, 28 Bridge St., Sherbrooke, Que., Representative for Quebec and Maritime Provinces.
Sydney McKeever, Box 843, Brockviile, Ont
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Quality Incomparable
A Wholesome Food 

A Host Nourishing and Economical Food 
Rival Bread for Economy

At Your Grocers 31
for Large Families Tr**f*otoo 
for SmaU Families

McCORMICKS
Jersey Cream

Ü Soda
W Biscuits

Reproduction of 4-col. Newspaper Advertisement
Get them toSatisfy your Customers—give them an article of quality and the consumption will increase 

use McCormick’s Jersey Cream Sodas once and watch the result.
Already thousands of new customers have been made and this influence will be felt for all time, as these 

biscuits arc unquestionably superior to the ordinary kinds people have been in the habit of buying.
Take advantage of our advertising and keep a full stock always. Order from nearest shipping point.

1\/T f'Z'U'p TiyrTpTf 9Q Warehouses. MONTREAL. OTTAWA. HAMILTON.KINGSTON.WINNIPEG. CALGARY. 
1V1C V^WlxlVll V/JX O Factory : LONDON. CANADA.

;



THE CANADIAN GROCER

IRELAND.

STRAWBERRY

JAM-

Millar’s Jams
Where Purity is the First 
Demand Millar's Jams Excel

The keynote of the immense success and popularity 
of this brand of Jams is the notable purity of its manu
facture. Every ingredient which goes into it is of the 
“ first water every utensil or article used in its pro
duction is the essence of cleanliness, and the strictest 
supervision is kept over it during the process from the 
picking of the ripe fruit until it is packed. ORDER A 
SAMPLE LOT of Millar’s Jams. They will bring you 
trade.

Millar's Jams are real Irish make, and are noted 
throughout Great Britain and Ireland. They are 
very popular in Canada where introduced.

Supplies may be had from the following :—Warren Bros. 6c Co.. Ltd.. Toronto.
A. M. Smitn 6c Co.. London. W. G. Craig 6c Co.. Ltd., Kingston. The F. J. 
Castle Co.. Ltd.. Ottawa. Lumsden Bros . Hamilton- Laporte. Martin & Co..
Ltd. Montreal. Howe. McIntyre & Co.. Montreal. Bergeron. Whissell &
Co.. Montreal. Forbes Bros.. Montreal. Watt 6c Godon. Montreal.

SNOWDON & EBBITT
MONTREAL, QUE.

WHOLESALE AGENTS FOR CANADA A

There is One Reason Only
Why you are not interested in a COLES.
You don’t need an Electric Mill.

But when you 
do— remember 
theCOLES
and we can't 
emphasize this 
too strongly.

Our line of hand 
and electric 
mills is sure to 
include a mill 
for your needs, 
and at a reason
able price.

COLES MFC. CO., PHIL*., P*.
AGENTS—Chase & Sanborn. Montreal : Todhunter. Mitchell & Co.. 

Toronto 6c Winnipeg : James Turner & Co.. Hamilton. Ontario : 
Kelly, Douelas 6c Co.. Vancouver. B.C.; L. T. Mewburne 6c Co.. 
Calgary. Alta.

LEADS
WHEN QUALITY 

COUNTS
Competition in food products is so keen these 
days and the demand for pure food so insist* 
tent that only the firm that produces the 
purest goods will get the trade.
Your customers will appreciate your re
commendation of Sterling Brand pickles, 
sauces, etc. Stock up to-day.

THE T. A. LYTLE CO.
limited

Sterling Road - Toronto
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THE CANADIAN GROCER

FARROW’S ’A-!' MUSTARD
THE BEST BRITISH MAKE—BIRECT FROM THE BROWERS

In every market of the world FARROW’S “A-1” has forced its way. Write your nearest 
agent for a sample tin. Compare the get up, the quality and the price—then you’ll know the reason why !

CANADIAN AGENTS:—
W. G. PATRICKS CO., 77 York Street, Toronto; T. A.MACNAB & CO., Cabot Bldgs., St.John’s, Newfoundland ; W. A. SIMONDS, 
89 Union St., St. John, N.B ; RUTTAN & CHAPMAN, Port Garry Court, Main St., Winnipeg; ROSE & LAFLAMME, 400 St. 
Paul St., Montreal ; C. E. CHOATE & CO., Pi- kford & Black’s Wharf, Halifax.

U

f*
Turn Your Spare 

Time Into Money.
When you read this paper do you 

ever think of the opportunity open to 
you if you have spare time to look up 
new subscribers.

We publish other trade papers and 
require representatives to push circula
tion.

If you ehorw business-yetting quali
ties, we can always offer you promo- 
tion. Consider the opportunity of fur
ther extending your business education, 
and adding to your income at the same 
time ; because, to be successful in can
vassing for trade papers, you must 
study and understand them ; to study 
and understand them ia to absorb prac
tical information, and to increase your 
earning power, by getting a grasp of 
every day actual business happenings 
as they occur and are disposed of.

This work, while affording valu
able experience in modern business me
thods, will substantially Increase your 
income, as our commissions are liberal.

When applying give reference* and state your qualifica 
tions for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up your stocks of Condensed Milk by adding these 
three lines—New Ones and Good. They will bring you new 
customers and quick returns.

St. George Evaporated Milk, 4 doz. in case, $3.35 
Princess Condensed M ilk, 4 doz. in case • $3.90 
Banner Condensed Milk, 4 doz. in case - $4.40

Order from your wholesaler or direct from the factory. 
Delivered in 5 case lots to any point in Ontario or East to 
Halifax.

J. MALCOLM (D. SON
ST. GEORGE ... - ONT.

™ Reciprocity ?■—Why not

Cook’s Friend Baking Powder
* is made in Canada from the purest of Grape Cream Tartar

and is equal to the best imported and sells at half the price.

There’s no alum in it.
11



THE CANADIAN GROCER

THE RIGHT THING !

TAKE NOSHOWS A
SUBSTITUTEGOOD PROFIT

jffesn."

are packed under official inspection in guaran
teed pure Olive Oil.

IF YOU WANT A RELIABLE QUALITY- 
SURE TO PLEASE YOUR CUSTOMERS, 
ORDER AT ONCE FROM YOUR WHOLE
SALER

“Eskimo"i* Sardines
OR WRITE FOR PARTICULARS TO

MONTREAL, J. W. Windsor 
QUEBEC, Albert Dunn 
HALIFAX, A. B. Mitchell 
ST. JOHN N.B., W. S. Clawson & Co. 
TORONTO, A. E. Richards & Co. 
HAMILTON, A. E. Richards & Co.

LONDON, ONT., Geo. H. Gillespie 
WINNIPEG, W. H. Escott Co. 
CALGARY, H. Donkin & Co. 
EDMONTON, Dominion Brokerage%o. 
VANCOUVER, H. Donkin & Co.

12

...
__

__
_

_ ... 
. .. . 

A
.



THE CANADIAN GROCEB

30 Bars to Box $1.00

Oi 30 Bars to Box $1.00

Quality
and

Profit
are assured you 
in the brief sug
gestion that you 
stock these 3 

Kjl lines of the best 
eating Chocolate Tablets 
you can buy. They may 
bring greater success than 
your business has ever 
experienced.

Manufactured by
60 Bars to Box $1.00

D. S. PERRIN (& CO. Limited
LONDON - - CANADA

SALT
SALT THAT'S 

ALL SALT
Sell that’s pure is our slogan. Every 
grain of . Century Salt you buy is abso
lutely pure and not only pure but is all 
salt.

There are  ̂absolutely no adulterants 
used in its 
manufacture. 
You cannot 
afford to 
substitute 
when your 
custom ers 
ask for 
Century. 
Keep your 
stock up for 
Fall. ,

THE DOMINION SALT C°limited
SARiN IA. ONT.

M

EVERY OntERBWû*6

«SP0R USE. (AtrwV**

i lb., i lb. and 1 lb. Tins. 
Economical and Reliable.

George Berwick & Sees
Limited

LONDON, ENGLAND
Cmtol «nil : lEIIE'l H. UUMRO. 333 

Citium ilium hmibeal

iiV»u^»ii VU» ■ »

ALL GROCERS 
SHOULD STOCK

Borwicks
BAKING
POWDER

The_original. Bak
ing Powder with 
a world-wide rep
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar
ticle in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso
lutely free from 
alum, acid phos
phates or deleter
ious substances.

k
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Packer’s
Celebrated
Chocolates

NEW IDEAS — NEW BOXES - NEW CENTRES
Packer’s Canadian Bulletin, containing the latest Chocolate 
news, particulars of the most recent productions and much 
interesting matter, will be sent regularly to all jobbers 
upon receipt of request.

H. J. Packer & Go., Ltd., M=cnhZ!u,L Bristol,
England

House
old enough to 

have a reputation, 
young enough to 

be abreast 
of the 
times

A REMARKABLE OFFER
25 1-lb. boxes for $2.10

“Orsenigo” Brand Macaroni
This Macaroni is perfect in every particular. No expense is spared to 

make it right. Made from the very best quality Russian Tananrog Wheat.

Profit. Repeat Orders. Quality.
Three guarantees associated with all of our goods

WRITE
IMMEDIATELY

TORONTO MONTREAL
Specialists in Italian Products

14
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Pure Goods Bring Increased Custom 

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare witfr it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ
ence and recognize the advantage to you of 
recommending “ Redpath" Sugar as the Best.
Extra Granulated PARIS LUMPS

Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in ‘'Red Seal”

Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
EitoMiibM in 1884 by John Rad path

/ Built on Merit
The easiest running, quickest 
grinding and most attractive 
mill for your store is the

ELGIN
National Coffee Mill
It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.

Prompt shipments our 
specialty.

Ask sny of the following Jobbers for our Catslogue :

WINNIPEG—G. P. * J. Galt (and branches) The Codeill# Go. (and 
- . Fo15Z Bros., Larson k Co. (and branches).
VANOqUVBB-Tbe W. H. Mellon Go., Ltd. ; Wm Braid * Go. ;
H*J*,bTÔfi^JM.1^miara&.fl£uoar, Smre k Go. ; McPherson, 

Glnuco k Co,
TORONTO—Kb j, Blnin, Ltd.
LONDON—Gorman, Roert It Go.

R. Barbour Co., Dearborn k Oo.
SASK.—Campbell, Wilson k Smith 

îfrtunFairbanks < o. (and branches). 
EDMONTON. ALTA.—The A. MacDonald Oo.

MADE BY

Woodruff Edwards Co.
ELGIN, ILL., U.S.A.

This Mark on Every Box

Means Quality 
Dried Fruits

The Highest Type of Packing 
The Finest Fruits

Place Order Now for Fall Delivery

All First-Class Jobbers Handle.

. '.iv :/y>Vj Letters Patent

-ÎÆ ^y- "

I

LOZENGES
Should be in your confectionery 

department. . *

C. NELSON, DALE & CO , LTD
WARWICK, ENGLAND.

16



THE CANADIAN GROCER

T«rl«n Dr«nJ Teas. Coffees,Spices.Extracts. Baking 
I oriflll DldllD Powder. Canned Fruits and Vegetables 
Salmon and Sundries. Every tin and package guaranteed.

Wagstaffe’s

Brand |mi,eria|
THE SIGN OP PURITY PI

BALFOUR, SMYE & CO.,

Jams, Jellies, Marmalade.

The above lines are fully guaranteed 
for quality, appearance and sala.Vinegar.

Phone 3595. Exchange to all departments.

WHOLESALE 
GROCERS . . HAMILTON

THE
“WALKER BIN"

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write lor Illustrated Catalogue 
‘ MODERN GROCERY FIXTURES’ 

end let us give you an estimate.

Walker Bin & Store Fixture Co.
LIMITED

BtMtSUfTATITESi-
laeiieàe : *iIim â Treseiele, W teal ni. Mm.

1 6 s,i*V Berlin, Ontario
ImuuI i W. 1. SilccS, *3 Si. aicfel»Str..i

Canada
First

is full cream milk reduced to about 
one-third consistency in a vacuum, 
containing nearly three times as much 
in butter fat and solids.

The purity and quality of every can 
of “Canada First” milk are absolutely

WOMEN 
KNEW

When an article 
they use Ior 
cookery 

purpoeee 
is right.

FOREST 
CITY

Baking Powder
not only stands the Government 
test for purity, but it stands the 
Kitchen test in every household in Canada.

That's not a bad recommend for a baking powder. Can 
you afford to let your opposition sell it and you not ?

Gorman, Eckert & Co
LONDON, Ont.

•9
LIMITED

WINNIPEG. Man.

Evaporated
Milk

and unreservedly guaranteed. The 
sterilizing process it undergoes positive
ly destroys all bacilli and renders it 
superior to ordinary milk.

Order from your jobber.

The Aylmer Condensed Milk Company, Limited,
Head Offices: Hamilton, Ontario

Aylmer, Ontario

16
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Ro-Ro-But The Perfect 
Cooking Butter

WHAT IT DOES
KO-KO-BUT makes cooking better, cleaner, more digestible, more nutritious, and 
more wholesome.
For Frying, KO-KO-BUT is excellent. It cooks the food to a nicety and does not
spatter in the pan.
Cakes—bakings of all kinds made with KO-KO-BUT keep fresh longer.
KO-KO-BUT does not make the baking soggy, nor ooze out.
KO-KO-BUT does not evaporate, it keeps fresh longer than any animal product, 
and never turns rancid.
KO-KO-BUT saves money—less KO-KO-BUT used than butter or any other shortening. 
REMEMBER KO-KO-BUT is 100 per cent, pure, there is no water, no waste. 1 lb. goes 
as far as 1J lbs. butter or other shortening. (Butter contains as high as 20 per cent, 
water—KO-KO-BUT none.) This is KO-KO-BUT economy. Cooking is cleaner and 
altogether better. This is KO-KO-BUT satisfaction.

Send us a list of names and addresses of your customers and we will 
mail each of them a useful book of KO-KO-BUT recipes. If you place a 
trial order with us we will notify each one on list that you are stocking same.

Dominion Cocoanut Butters, Limited
MONTREAL, QUEBEC

DO YOU NOTICE
this pleasant look, Mr. 
Grocer ? She has evid
ently prepared a meal 
for her family and is 
pleased with the way 
things have turned out.

“ L'ETOILE” BRAND
MACARONI VERMICELLI SPAGHETTI

always give satisfaction. No housewife can 
tell you that the quality is inferior, nor can 
she say that the imported goods are any 
better.

We Can Honestly Guarantee
our manufactures. Why then sell imported 
goods at a higher price and why lay out 
more money on them ?

The Customs Duty 
will stay in your cash box if you use L’Etoile.

WRITE

Cie Française des Pates Alimentaires
6-9 HARMONY STREET, - MONTREAL

GLOBE

MBS

“GLOBE" MACARONI
should find a prominent place on 
your shelves, and you should in
struct your clerks to talk Macaroni 
and Vermicelli to your customers.
Some of the latter must know what 
tasty dishes can be prepared from 
high-class Macaroni, and any sales of 
“Globe" made are bound to pro
duce repeats.

PURITY AND QUALITY 
REASONABLE PRICES GOOD PROFITS

Senti us a Trial Oçder

D. SPINELLI C& CO.
REGISTERED

MONTREAL - - QUEBEC

rasa

17



■I

THE CANADIAN GROCER

JAPAN TEAS
are entirely free from the art of the chemist. They are absolutely Pure, Wholesome and 
Delicious.

JOBBERS take note that we are receiving shipments per every “ Empress ” steamer.
ASK OUR AGENTS FOR SAMPLES

FURUTA & NISHIMURA
NEW YORK CHICAGO MONTREAL JAPAN

“For Old Acquaintance Sake”
is all right sometimes

BUT NOT IN BUSINESS

“FOR PROFIT SAKE"
WILL SUIT YOU BETTER

WHITE SWAN LYE
Shows you a profit of 60% 
and gives your customers 
much more for their 
money than other brands, 

and is

Guaranteed Absolutely Pure
Sold from Ocean to Ocean

ON MERIT

SELL 
GINGERBREAD 

BRAND 
MOLASSES!

It Pays

Four real reasons why you can increase your 
Molasses sales by selling “ Gingerbread Brand.”

1. It is a strong baker.
2. It has a good body.
3. Its quality and flavour are unsurpassed.
4. It is put up in a large variety of sizes-

Give your wholesale a trial order for 
“ Gingerbread ” Molasses and be convinced.

Put up in tins—2’s, 3’s, 5’s, 10’s and 20’s, 
Pails—l's, 2’s, 3's and 5’s gals, and in barrels 
and l/2 barrels.

The
Dominion Molasses Co.,

LIMITED

HALIFAX, NOVA SCOTIA

a DUNOYA” SARDINES
OLDEST ESTABLISHED BRAND ON THE MARKET

Possess an alluring daintiness, delicacy and delicious flavor, making 
them a temptation and delight.

A particularly profitable line for you to handle.
RETAILING AT 10c. A TIN

Very popular among every class of trade, and allowing you a good 
profit on every sale.

CANADIAN AGENTS

J. W. Bickle & Greening, T™,oN
(J. A. Henderson)
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means keeping abreast of the times.
The demand to-day for original package goods is growing.

St. Lawrence Granulated
CAN NOW BE HAD IN

25 Pound Cotton Bags
Packed in a Jute Bag, each containing 4/25s This is a new package worth trying and when known to the con
sumer becomes a good seller. Order some to-day.

The St. Lawrence Sugar Refining Co.,
MONTREAL, QUE.

You’ll Never
On McLean's 

Cocoinut

Lose Money
“White Moss’

of Quality
Always greatly in demand for its exceptional flavor, 
pure white long shreds and full weight package.

Canadian Cocoanut Co., Sot. Maker., Montreal

Silent Salesman Refrigerator
. One of the Famous Arctic Line

Very attractive and specially adapted for the grocer. Made 
with plate glass front and double selected glass sides, white 
tile floor and white opal top. Shelving is of plate glass and 
case in birch or oak as desired. A handsome, effective fix
ture. Perfect circulation of cold, dry air.
Representatives in West : Ryan Bros.. 147 Bannatyne Avenue, 

_ Winnipeg. Man . Donn
elly. Watson & Brown. 

Calgary. Alta.

Write for Catalogue and 
Details

John Hillock & Co.
Limited

Toronto, Ontario

HERB

Is best made from MASON’S EXTRACT OF 
HERBS. One tablespoonful of this Extract 
makes a gaUon of DELICIOUS BOTANIC 
BEER.
Has been used for over thirty years with 
the greatest success.
Send for Booklet, “Hints on Brewing."

NEWBALL & MASON
NOTTINGHAM, ENGLAND.

GOOD!
IT’S
MASON’S

Tea Lead
(Beet Incorrodible)

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD NULLS, LIMITED
Tel. Address: "Laminated.*' London. LIMEHOUSE,
A.B.C Codes used 4th and 5th Editions LONDON, E., ENG.

Canadian Agents HUGH LAMBE & CO . TORONTO
J. HUNTER WHITE. ST. JOHN. N.B 

CECIL T GORDON. MONTREAL

THE TEST OF TIME
has both proved the value and reliability of

JAMES DOME BLACK LEAD
The finest article of stove polish in the world. If you want the same high-class polish in paste 
form, just ask for

DOMELINE
This is simply Dome Lead in paste form, put up in a big tin to sell at

F I VE O C NT S
W. G. A. LAMBE & CO., Canadian Agents, TORONTO
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A Good Profit 
Assured

Satisfaction Warranted
in the sale of the well-known 
long shredded brand, the

WHITE DOVE
COCOANUT

Once carried in stock always 
carried and readily sold at a 
fair profit and to the entire 
satisfaction of the consumer 
Write for particulars to

W. P. Downey
_jee— MONTREAL

MOP-STICKS
= OF DURABILITY ------
are the “TARBOX BRAND"

No. 8 Plain Cloth Holder.
No. 10 Combination Brush 

Specify through your Jobber along 
with Self-wringing and Crank-wring
ing Mops. Manufactured by

TARBOX BROS.. - Toronto, Ontario

Nature has solved the
firoblem of distribution, 
t uses a multitude of 

agents to effect the distri
bution of its products.

Nature does not expect 
every seed to fall upon fal
low ground and to take 
root. But, it achieves a 
profitable percentage upon 
its distribution. This is all 
that an advertiser has to 
do to reap a profitable 
harvest on his outlay.

Mr» you Intorootoa In »ny or tho 
llnoo that ain uOvortlooa T

a hoot Oara mill bring you gitam 
Hot ana full Information 

Don’t torgot Mo man 
paper

thlo

THE PEOPLE OF

JAMAICA
mre now buying ihings in the 
United Stetcswbich the) ought 
to buy in Canada. They don’t 
know what we can do. A email 
advertisement in the

HINGSTON
“GLEANER"

might bring inquiries. Better 
write for rates to

I C STEWART, Halifax

r* No Odor

ILIfZl Common Sense
Êf ti E O / Roachos ana Bod-Bugs 

T Rats and Mice
ill Dealers led 381 Qumo It. W., Terooto, Oof

Dealers find Ooromon Sense s very good seller, for 
Che reason that k gives general satisfaction and each 
customer toil* others about same. Write for prices.

The GRAY, YOUNG 4 SPARLING CO. UeM
S ALT

N1ANUFA CTURERS
Cf&fitsà Abe '•awards 'r* f.r^cw^

tion with otner makes

WINGHAM ESTABLISHED 18/1

SUCHARD’S COCOA
This is the season to push SUCHARD'S 
COCOA. From now on Cocos will be in 
demand daily. It pays to sell the beet. We 
guarantee Suchard's Cocoa against all other 
makes. Delicious in flavor. Prices just right. 
FRANK L. BENEDICT* CO., Montreal 

Agents

SAUERKRAUT
Now is the lime to plan for fall and winter trade. 
Are you going to handle your share of Sauerkraut?

Write for particulars to

A. F. M ACLAGAN
409 St. Nicholas Building

Telephone Main 1663
Montreal

O. E. Robinson & Co.
Manufacturers and Buyers of Dried, 

Evaporated and Canned 
Apples

fn^germoll, - - Ontario
ESTABLISHED 1886

WINDSOR SALT
CAR LOTS OR LESS Prompt shipments. 
Write us for prices. Phene order st our 

expense.
TORONTO SALT WORKS

TORONTO. ONT. GEO. J. CLIFF. Manager.

Pickling

This is the season during 
which it is most profit
able for you to push 
Pickling Spices, and we 
strongly recommend you 
to feature

Prince of Wales 
Brand

the brand that always 
gives your customer, as 
well as yourself, entire 
satisfaction.

Mint 
Thyme 

Sage 
Savory 
Marjoram

All herbs in 'A-\b. open face 
Cartons.

S. H. Ewing & Sons
MONTREAL, Br.».h TORONTO

CHINESE
Çmwcssl starch

mmm

HAVE YOU 
A STOCK ?

GREAT
SELLER

ALL
THE TIME

■ET PRICES

OCEAN HILLS
MONTREAL
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THE N. K FAIRBANK COMPANY, MONTREAL

,x

1XÆR. Up-to-date Grocer, your ambition is (or should 
be) to install an Electric Coffee Mill.

The Enterprise Mfg. Co. of Pa.
PATENTED HARDWARE SPECIALTIES

Philadelphia, Pa., U. S. A.
21 Murray Street, New York 544 Van Ness Avenue. San Francisco

If it’s an “Enterprise” it will be 
backed by the oldest and largest manu
facturers of these goods in the country.

Note the style illustrated. The 
grinders are connected direct to the 
shaft of the motor. No belts or gears to 
litter up the store and make it look like a 
machine shop and fewer parts to wear.

Perhaps you'd be glad to look over a 
catalog of electrically driven Coffee 
Mills, Meat Choppers, etc. Glad to send it.

When you do -get a good one, as 
good as you can afford.

GOLD DUST
saves work for your customers by its cleansing power, and 
GOLD DUST advertising saves work for you by its selling 
power. One is as searching as the other just as GOLD 
DUST itself goes into every nook and corner of the house
hold after dirt, GOLD DUST advertising goes into every 
corner of the country after customers and sends them to 
your store.

MADE BY
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Manufacturers* Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain, 
and get the best out of the Canadian market without the assist 
ance of local agents. The following Is a representative list of reput- 
ableagents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies

-WESTERN RROVINCES- 
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers

137 AVENUE™" WINNIPEG
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Whoàeeale Commission Brokers and 

Manufacturers' Agents.

WINNIPEG, - MAN.
Domtwtir and Foreiwn Agencies Rolled Led

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturera’ Agent 
Canadian, British sod Foreign Agencies Solicited.

2M Chambers of Commerce. P.O. Box Mil

W 1 N N I P E G 
TOMLINSON, SEMMENS & CO.

WHOLESALE GROCERY BROKERS

Ollice aad Track Warahoese, • 92 Aleiander St. E
Correspondence solicited on domestic and 
foreign lines. P.O. Box, 1502

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchehasle, Customs 
Brokers lad Msaulteturtra' Agent». Cars Dla- 
frlbuttd, Werehnuaed and Forwarded. Werebouse 
as Transfer Trick. Busiacse solicited. Oar posh 
Ilea la your opportunity.
SASKATOON, WESTERN CANADA

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing and Forwarding Agents. 
Warehouse on C.P.R. spur track. 
Promptness and Satisfaction guaranteed. 
Business Solicited.

G. C. WARREN
Box lilt, Regina 

IMPORTER. WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Trade RetaMlahnd U Yi

DISTRIBUTORS, LIMITED
P. O. Drawer 99

EDMONTON. ALBERTA
Manufacturers* Ajrenta, Commission Mer

chants. Warehousemen.
Track connection with all Railroads.

-TORONTO
HEADQUARTERS FOR

Evaporated
Apples

W.H.Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK & CO.
Manufacturera’ Agente

and
Importera

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents 
7stahUahed IMS*

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
As ecu tor Grocers' Specialties aod Wholesale 

Grocery Broker*

TORONTO, Out. DETROIT, Mich.

Raw Sugars advancing. We have 
on spot two cars bright Muscos. 

PRICES RIGHT

Lind Brokerage Co.
71 Front St. Fast TORONTO

When writing advertisers kindly men
tion having seen the advertisement la 
this papa.

-mUN I KfcAL-

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 771 BOND »

- - - - - MARITIME PROVINCES ___
J. W. GORHAM 8c CO.

Manufacturers’ Agents and Grocery 
Brokers

HALIFAX NOVA SCOTIA
We are open lor a lew high class specialty 

lines

J. A. TILTON
WHOLESALE GROCERY BROKER

ST.JOHN, N.B

Correspondence solicited with Houses 
looking for first-class grocery connections.

W. S. CLAWSON 8c CO.
Manufacturers’ Agents and Grocery 

Brokers.
Werebooeemei

ST. JOHN, - - - N.B.
Opee 1er a law more Hrst-olass Haas.

- - - - - - - - - NEWFOUNDLAND_ _ _ _ _ _
T. A. MACNAB 8c CO.

ST. JOHN'S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

end COMMISSION MERCHANTS
Importer, and exportera. Prompt and oaraful attention to all ourtna. Hlgham0e£££dfon& 

retacenoaa. Oabte addreee : "Maonab," Sc Johnk. 
Codas: a.B.0, fith edition, sod private.

Use this space to talk to 
Old Country, Canadian 
and United States Manu
facturers.

If you are looking for trad# with liish merchants 
ftkaro is one paper that can put you in tench with 
buyers, and that as the

Irish Grocer, Drug, Provision 
and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.
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New Customers
For You

Nothing like getting and KEEPING 
new trade, and you can do both by 

handling

Minute Tapioca

MINUTE

ALWAYS READY

TAPIOCA
NO SOAKING

Women like to know ■ nice 
dessert for dinner—one they 
can prepare quickly and 
without trouble.

Just show them how 
they can make a nourishing 
and delicious pudding 
in fifteen minutes with 
Minute Tapioca. You will 
find you have a puller when 
you begin to sell Minute 
Tapioca.

Nothing like it—absolutely 
the purest tapioca made. 

Your jobber has it.

MINUTE TAPIOCA CO.
ORANGE NUI

Oansdian RepresentetlTH:
CmdlM Stic alt) Co.Jaraito 

1.1. Hall A Sea. Bostiaal 
1.1. Clama A Ca. 

St.Jeba. I.B,

TO THE WHOLESALE TRADE i

West India Co., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OP:

Sandbach, Tlnne <s Co., Liverpool, Eng. 
Sandbach, Parker da Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Ask us for prices before filling 
your orders tor tho coming season

West India Go., Limited

SUPERIOR

PREPARED BY —

ROWAT & C9
GlASSOW A UVINPOO

Stop and Consider
what it means to have 
lines which will make 
eus tome r s ! Stock

Rowat’s
Pickles
AND

Paterson’s
Sauce

and you will materially 
strengthen your hold on 
your trade.

Rowat & Co.

Canadian Distributors

Snowdon & Ebbitt, 325 Coristine 
Building, Montreal, Quebec, 
Ontario, Manitoba and the North- 
West; F. K. Warren, Halifax, 
N.S. ; F. H. Tippet & Co., St. 
John, N.B. ; C. E. Jarvis & Co., 
Vancouver, B.C.

lEAT.STUBCimzn.Ol 
3, Gravies Game ajoSci

?ATERSON*SOW 
Jdwata a.**'

GLASGOW
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Settle your customers' Coffee problem by re
commending Chase Sanborn’s brands, and 
you will make yourself popular—a popularity 
you can reckon in dollars and cents. Chase 
C& Sanborn's High-Grade Coffees are guaran
teed to satisfy.

CHASE & SANBORN
MONTREAL

22 Men Average
$24.50 a Week

Tlii.~ i.-t (lie record of twenty-two circulation representatives of the 
Mod.can I‘uhlidling Company for one week.
l*o you realize that the most competent business man of to
day is the one who has had experience in selling, who has attained 
the «jualilies of a salesman?
No work affords such possibilities for this training as does 
circulation work.
Tin- Mai Lean Publishing Co. have a number of attractive 
po.-ition.' open for men to represent their thirteen publications.
The work could be handled during spare hours.
The record stated above of 22 of our representatives, illustrates 
the possibilities. You have an equal chance.

Write for particulars to

MacLEAN PUBLISHING CO.
149 University Ave. Toronto

.1
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ABOUT

110
TO THE LB.

PERRIN’S
OPERA
Our latest Biscuit 

delicacy
Dainty design.unique 
and rich in flavor^

TRADE MARK REGISTERED

‘CAMP* pays 
Buyer and Seller alike !

No better Coffee Essence can be 
bought—or sold—since no better 
c n be made.
‘CAMP’ please; your customers — ALWAYS 
CAMP’ shows you a good profit. You do 
th2 ‘summing up’— th n ask your Whole

sale House about supplies.
.R. PatersondvSuns,Coffee Si ccuUsts,Glasgow .

COFFEE

Dirt Must Give Way To
Wonderful Soap

It can’t withstand the attack of this 
wonderful cleansing medium. Wonder
ful Soap gets to the bottom and frees 
the dirt, then removes it without leav
ing the finest fabric injured or dis
colored in the slightest degree. Please 
your customers and profit yourself by 
selling this satisfactory soap.

THE GUELPH SOAP COMPANY
GUELPH, ONTARIO

ABOUT 

110 
TO THE LB

SodNOl

FINGERS
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WESTONS
r ■

Fancy Marshmallow
BISCUITS

ARE ABSOLUTELY UNEQUALLED FOR QUALITY AND APPEARANCE

Our process of manufacture and the 

high-grade material used enables us to 

give our trade the best article on the 

market to-day.

WRITE FOR PRICES AND SAMPLES

George Weston, Limited
TORONTO
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WE HAVE A SNAP IN MOLASSES

“MAPLE LEAF” Brand Molasses in 2-lb. tins
QUALITY GUARANTEED CASES, 2 DOZ., - 90c. PER DOZ.

FREIGHT ALLOWANCE ON 5-CASE LOTS.

“QUEEN MAUD” Smoked Norwegian Sardines
THE FINEST FISH IN THE FINEST QUALITY OF OLIVE OIL.

A POPULAR LINE FOR 2 FOR 25c. NOTHING BETTER.

PICKLES........................ In 5-Gallon Pails
MIXED—SOUR and SWEET and CHOW. GET OUR PRICES.

EBY-BLAIN, LIMITED
Wholesale Grocers. TORONTO

INDEX TO ADVERTISERS
A

Adamson, J. T., fc Oo............................. 22
Allison Ctdipoo Oo.................................. 74
Arasby, J. K.......................................... 15
Aylmer Condensed Milk Oo..................  16

Baker, Walter, & Go ............................... 74
Balfour-timye & Oo.................................. 16
Benedict, F. L........................................ 20
Biokle, J. W., A Greening............... 18 64
Borden Condensed Milk Oo................... 3
Berwick Baking Powder.........................  13
Bowser, 8. F. A Oo...................................  74

c
Campbell Bros. & Wilson........................ 65
Canada Sugar Refining Co...................... 15
Canadian Oocoanut Oo............................. 19
Canadian Balt Co................................... 75
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Chase & Sanborn...................................... 24
drivers A Co , F........................................ 74
Ohivers A Co., S........................................ 66
Oioeri A Oo , Chas....................................  14
Cie Française de Pates Alimentaires.. 17
Clark, W.................................................. 2
Olawson A Go.........................................  22
Coles Mfg. Oo.......................................... 10
Ctommon Sense MIg. OB........................... 20
Connecticut Oyster Co............................. 81
commis Broe................................................ 81
Cowan Co ............................................... 7
Orescent Mfg. Co...................................... 73

D
Dailey, F. P. Oo...................................... 86
Distributors, Ltd....................................  22
Dominion Danners, Lvd ............   5
Dominion Oocoanut Butters, Ltd.......  17
Dominion Match Co............................... 62
Dominion Molasses Go.......................... 18
Dominion Salt Go................................... 13
Downey, W. P..................................   20

Eby-Blatn, Limited................................ 27
Eckardt, H P........................................ 63
Kdwardflburg Starch — outside front cover
Ellis Bros ........................................ 7g
Enterprise Mfg. Go.................................... 21

Beoott, W. H. Oo., The......................... 22
Ewing, S. H., * Sons............................  20

F
Fairbank Go, N. K................   21
Farrow k Co., Jos................................. 11
Fearman, F. W., Oo................................ 68
Furuya k Nishimura.............................. 18

Gillard, W.H., ACo.....................
Gillett, B W., Go., Ltd................
Gorham, J. W., & Oo....................
Gorman, Eckert k Oo..................
Gray, Young k Sparling...............
Guelph Soap Oo............................
Gunns, Ltd....................................

71
22
16

H
Halifax Cold Storage Co., 
Hillock A Co., Ltd., John.

79
19

I
Imperial Tobacco Oo..............................  82
Irish Grocer............................................. 22
Island Lead Mills Oo.............................. 19

j
James Dome Black Lead...................... 19
Jameson Coffee Oo................................. 64

L
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outside back cover
I am be. W. G. A........................ ............. 22
Lascelles de Mercado A Co..................

inside back cover
Lemon Bros.............................................  74
Lind Brokerage Oo................................. 22
Lynch’s Ltd.............................................  72
Lytle Oo., T. A....................................... 10

Me
MacFarlane, Lang A Co............
MacLaren Imperial Cheese Oo..
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McCabe. J. J...............................
McCormick Mfg. Co..............
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McLeod A Clarkson...................

4
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22
76
9

82
11
62
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McWilliam A Everist.............................. 76

M
Maclagan, A. F....................................... 20
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Minute Tapioca Oo................................. 23
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Nelson, Dale A Co..................................... 15
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Nickel Plate Stove Polish Co................... 86

o
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Ontario Lantern and Lamp Co............. 86

P
Packer A Oo............
Paterson, R.............
Patrick, W. G. A Co. 
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Phoenix Packing Co 
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Pink, EAT ............
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........................ 14
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........................ 8
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R
Ramsays, Ltd.......................................... 11
Reindeer, Ltd.........................................  68PAhirwr * rv>„ o.tc ....... ......... 20
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8
St. Lawrence Sugar Refining Co.......... ]9
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Snap Co., Ltd............. .. inside back cover
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Stevens A Soloman... ......................  77Stewart, I. O............... ......................... 20Stringer, W. B............ ......................... 77
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Tilton, J. A.......................
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............  20
................... 71............  22............  1............  22............  20
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V
Victoria Fruit Exchange.......................  64

w
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Walker, Hugh, A Son.............................. 77
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A Merchant’s Remarkable Statement
His Loss and Gain Account Presented for Criticism—Net Profit of 11*4 Per 
Cent, on Sales and Cost of Doing Business is 6.63 Per Cent.—Hugh Blain’s 
Rule for Computing Margins Commended.

*Hy Henry Johnson, Jr.

Here is a statement which looks al
most too good to be true. In fact, 1 
should like to have more details, as it 
seems to me that something must have 
been left out. At any rate, it sheds a 
lot of light on the simplicity of the prob
lems of the dealer in the country town 
as compared with those the solution of 
which vexes the city grocer.

September 1, 1911. 
Store Management Editor,

Canadian Grocer;—
Dear Sir :—We herewith enclose state

ment of our Iajss & Gain account for 
your criticism.
Telephone charges, $ 57.70
Kent, 1 Year, 150.00
Expense, 1,896.00

1'rolit on Mdse., 5,575.80 
Discount, 121.60

Net Profit

Sales for 1 Year, $51,865.00 
Inventory of Stock, 6,200.00 
1/ess Depreciation 500.00

Net Stock on hand, 5,700.00
Our gross Profit on Sales, 17*/iz% (17.88
% plus)
Our net profit on Sales, 11%*.

Everyone working in the store is un
der a salary ; namely, a manager and 
one clerk ; and another clerk for about 
four months.

This is a little country town of about 
100 people ; but our trade is all with the 
farmers. Competition is keen. We 
charge all freight direct to merchandise. 
Our discount account is really larger 
than what appears, possibly near $200, 
but many bills are not entered on books, 
but as soon as checked are paid for less 
discount, and merchandise charged with 
the actual amount of the check. Do you 
think that the gross profit shows up 
large enough? We intend to get a fair 
price on all our goods, but cannot see 
where we could get a larger margin. We 
handle a general merchandise line, such 
as groceries, shoes, dry goods, also flour 
and feed. •

You can answer through your paper, 
keeping name confidential. If any other

•Tbe writer of tale article la one of the 
moat aucceaaful dealera on the continent. Be 
baa a pent almoet 30 rears In tbe retail gro
cery boalneea and la well equipped to anawer 
queetioue and emootb oat difficulties with

which others may have mat.

$2,104.05

5,697.40

5,591.37
($5,593.37)

information necessary, will be promptly 
given.

Yours very truly,
C.M.S.

Expenses seem low.
There are slight errors in the figures, 

or maybe the writer has cut certain 
fractions to make “round numbers.’’ 
The net profit item figures $3,593.37— 
$2 more than be shows; and the gross 
profit figures out to a percentage of a 
little over 17.88, instead of 17Viz%, as he 
has it. But the almost incredible item ■ 
in his expense of just about 6.63%. That 
is almost 5% less than 1 have ever seen 
or heard of; as is also the net profit of 
11*4%, A% more than the average good 
grocer makes net. Making all due al
lowance for the conditions which may 
prevail in shoes and dry goods, I yet 
cannot understand how such a business 
can be handled by two people regularly 
and only three at rush times.

A Merchant to be Admired.
In any case, he seems to have master

ed all local problems ; the keen competi
tion he mentions would seem to have no 
terrors for him. And it might be said 
right here that profit, like riches, is rela
tive, not arbitrary ; and the man who 
can clean up 11*4% net profit on a gross 
percentage of 17%, is strictly all right. 
He is better off than the man, supposing 
such a man can be found—for I have 
not yet found him—who might make a 
net of 11*4% on a gross of 22%, or any 
higher percentage, for he certainly has 
less worry, less help to bother with, less 
details to watch. Think of being re
lieved of the delivery problem alone! 
That one feature is worth 1% on any 
man’s net profit, just to lie rid of the 
vexation and care of it.

As to whether the gross profit is large 
enough, I say “let well alone” for sure
ly you are to-day entrenched safely be
yond the reach of the most active com
petition and you are realizing a net 
profit such as very few merchants any
where, in any line of merchandising, are 
able to earn.

Wants Fuller Information.
Now, if my corre6|iondent will send 

me his balance sheets, showing all the de
tails and just how he has arrived at all 
these figures, I shall go into all ques
tions further. I want to know just how 
that item of “Expense” is made up. I 
want to have the total investment ;
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amount put into fixtures and other 
equipment—give full details of this 
item ; what stock on hand was at previ
ous inventory ; whether there are any 
book accounts, and how much previous 
inventory and this one.

It is right to charge freight and any 
other cost of getting supplies into your 
store, to merchandise account, as part 
of the cost of goods, since your cost 
must lay the goods into the store. It is 
right to discount your bills and credit 
these discounts to a special account. 
Merchandise must be charged with full 
face of the invoice and the credit 
against that charge must be divided be
tween Discount and Cash, to balance. 
Now, if I can have the further informa
tion I ask for, 1 shall be able to go into 
fuller details.
Rule for Computing Margins on the 

Selling End.
1 am deeply indebted to Hugh Blain, 

wholesale grocer, Toronto, who, in The 
Canadian Grocer for August 11, reviews 
one of my talks on the correct figuring 
of profits. This is not only because he 
approves of my method—for he does 
that—but because he gives us the Rule 
which I did not give for the excellent 
reason that I did not know it! But now- 
let us add it to our meagre collection of 
basic principles, for future guidance and 
that we may further scientize this busi
ness of ours. Here it is; cut it out and 
file it for daily use until you have assim
ilated it so that you use it with uncon
scious mechanical precision :

The Rule.
Subtract the percentage required 

from 100; multiply the cost by 
100 ; divide the result by the 
sum obtained from the first subtrac
tion. Example : To make 25% mar
gin on the selling price of an arti
cle which costs $3.75. Subtract 25 
from 100 and you have 75; multiply 
$3.75 by 100; divide by 75; result, 
$5. To prove this : 25% of $5 is 
$1.25; subtract $1,25 from $5 and 
you have $3.75—your cost.
For all ordinary purposes you can use 

Vi, %, 1-3, etc. To make 20% on the 
selling price, divide cost by 4, giving 
you Vi of the cost; add result to cost and 
you have a gross margin of 20%. 
Example : Cost 12c ; divide by 4 and you 
have 3c; add 3 to 12 ami you have 15c, 
which gives you a gross margin of 20%.

(Continued on page 56.)
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Begin Fall Housecleaning Campaign Now
It is Business Suicide to Wait for Demand—Extra Efforts 
Will be Well Repaid as There is a Splendid Business Passing 
—Articles That Will Sell Well—Methods for Making Sales.

Grocers should now be preparing for 
the fall housecleaning season. The trade 
throughout the country have the oppor
tunity of annexing some of this business 
during the next six weeks while the 
housewife is putting her house in order 
before winter sets in.

There are numerous reasons for this 
repetition of the spring campaign and 
the fundamental cause is the fact that 
the average woman is never satisfied un-

of many weeks ihas filtered through un
seen openings to settle on furniture, car
pets and hangings. This must be re
moved during the fall for the winter 
siege will soon be upon us.

The Thing That Will Sell.
There should be a good demand for 

brooms. Women want only new brooms 
for their best carpets and the average 
house will need a new one.

Carpet beaters, dust collectors used on

plays, newspaper advertising, and the 
usual combinations of the outside and 
ii.side salesmen while they are perform
ing their regular work of selling staples.

Suggest to the housewife in your ad
vertising, window displays and personal 
conversation that housecleaning should 
be attended to before the cool weather 
sets in It is remarkable what little ef
fort is necessary at most times to in
fluence the mind of the woman. If you 
even call her attention to the fact that 
housecleaning is general she will nine 
times out of ten realize that she ought 
to be doing something as well as others 
to brighten up the home And so she 
should.

Suggestion for Arranging a Fall Housecleaning Window. A Good Window Display is Bound to Sell Goods Which Other
wise Would Not be Asked for.

less she is moving things about the 
house, and of course a regular top-to- 
bottom campaign affords a great oppor
tunity.

The Demand Exists.
There is no doubt of the fall demand 

for articles used in housecleaning. Deal
ers are already beginning to receive ord
ers that indicate the opening of the 
season. People are returning from the 
summer resorts. Their houses have been 
closed during the past few months and 
require attention. Those who have re
mained In the city know that the dust

the floor before sweeping, cleansing 
powders and preparations for polishing 
brass, silver, window panes, furniture, 
powders used in cleaning floors and ceil
ings, washboards, scrubbing brushes, 
ammonia powder and liquid, etc., all 
these articles will be asked for, and 
the grocer who unites with the demand 
should attract more than the normal 
share of trade to his store.

The Best Means.
The methods of securing this fall trade 

while it lasts are known to the most 
grocers. Window displays, interior dis-

A window card such as “Fall House
cleaning Season Is On,” will go a long 
way to make sales, particularly if the 
dealer follows up the matter with a 
neat, attractive window display, and in 
his personal talks after serving custom 
ers with what they ask for.

To Wait is Business Suicide.
A good business is undoubtedly pass

ing. To wait for it is business suicide 
To simply supply demand will never 
make a merchant rich. He must create 
demand himself, and this he undoubtedly 
can do with some extra efforts.
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TENSE SITUATION IN SUGAR.
Since our Iasi issue, sugar isolations have again been 

increased, this lime by -II cents, which places it higher 
lhau it has hern in 22 years.

It also makes a lolal upward movement of $1.-0 since 
Europe lirsl commenced to send out unfavorable reports 
regarding the beet crop.

The situation is tense, the market at the moment strong 
and further upward movements in price would not he a 
surprise. They may not come, but on the other hand they 
may. Just what the outcome is going to he would he 
welcome in formation by all connected with the grocery 
trade. While there is nothing in sight at the moment to 
break the market, there are what conservative dealers 
regard dangerous spots. Conditions are abnormal and 
if any weak spots become apparent, speculators would 
probably attempt to take their profits.

Itussia has a large surplus of sugar which in case of 
necessity can he exported to convention countries by a 
vote of the Brussel Commission, and should prices advance 
to extreme limits anil he warranted by actual shortage, it 
is natural lo expect the Brussels Convention will relieve 
the situation.

With tiie definite shortage in Europe unknown, al
though considerable, I lie American beet and ixiuisiana 
cane crops about to come forward, the possibility of 
Itussia affording relief, the uncertainly of the Cuban 
crop which comes in in January and the approach of the 
I nisi-preserving season, the future of the sugar market is 
certainly problematic.

About all that can he said is that the market is ab
normal, in control of speculators, and at the moment no 
apparent weakness at hand.

As these adverse reports continued to come forward 
increasing the estimated shortage, prices began to move 
upward, bringing about a total rise of 50 cents. Under 
the apparent shortage the market, even at the advance, is 
strong.

WESTERN CROP SITUATION.
Cold weather accompanied by frequent showers con

tinued to interrupt the successful harvest of the Cana
dian West, but in spite of this drawback, great progress 
is being made. Several shipments of new wheat have 
been received, the first eargo leaving Port Arthur at the 
head of the I,akes last week. The majority of wheat re
ceived so far has been graded from No. 1 to No. 3 North
ern, No. 2 comprising the largest quantity. It is expect
ed that the majority of the early wheat will be graded 
fairly well, hut the later wheat is expected lo fall down 
lo lower grades.

Cutting is by no means over in some of the late dis
tricts, and as frost lias prevailed in many sections a lot 
of this grain lias been caught.

Winnipeg pajiers of good standing are advertising the 
cutting and threshing of every bushel of grain as it is 
stated that there is likely to he a serious shortage of 
crops in oilier wheat-growing countries of the world ami 
consequently high prices are expected to prevail.

STUDY EXHIBITION EXHIBITS.
In this issue will he observed the photographic repro

ductions of many foodstuffs and store equipment articles 
and others closely allied lo the grocery trade, exhibited 
this year at the great Canadian National Exhibition.

Dealers are advised to study these carefully. They 
provide an opportunity l or I lie merchant who was not in 
a position lo attend the Exposition of seeing a portion of 
I lie exhibits in which he is interested; they illustrate what 
manufacturers are doing lo interest the public in goods 
I lie retailer sells; they provide subjects for window dress
ing; Iml, of greater importance, they give to the salesman 
the chief talking points for increasing the sales of the 
articles exhibited.

This latter phase is the most important because the 
dealer who understands his goods thoroughly, who knows 
t hey are of a quality lie can safely recommend, can un
doubtedly create demand for them on his own account— 
and if a dealer cannot create demand himself he is not 
long for this world as a retailer. His success in these 
days of competition is directly proportionate to the quan
tity °f goods lie sells over and above the actual demand, 
providing, of course, he does not give them away.

Study llie exhibits. They mean money to you.

RICE UP 60c IN A MONTH.
Twenty-five cents per cwt. lias been added to rice quo- 

Iallons this week, making a lolal upward movement of 
50 cents williin a month—an unusual occurrence.

Conditions responsible for the rise are unusual also. 
In India a period of great drought has brought about an 
almost complete failure of the crop and reports say there 
is not enough rice in India this year to supply the home 
demand. Drops in oilier rice-producing countries are 
also short, floods having caused damage in Korea and 
China.
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ROLLED OATS ADVANCE ANOTHER 30c.
This week a further advance in rolled oats of 30 cents 

per barrel is recorded making a total upward movement 
of 50 cents per barrel in the past three weeks.

This advance lias been brought about by the higher 
prices for the raw material attributed to the world’s con
dition in this cereal, while the big shortage in this year’s 
rrop of oats in the United States is no doubt having con
siderable influence on prices. Then, again, the fall de
mand for cereals is beginning to make itself felt, while 
t Be export demand for oats is good.

Western Canada will produce a much larger amount, 
of oats this year than last, around 223 million bushels be
ing the estimated yield. With the big shortage in the
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United States and the demand from other foreign coun
tries, it is a question just how much this enormous yield 
will affect prices.

However, just now the market is firm, with an im
provement in demand being felt.

----♦----
VALUABLE COURSE IN CARD WRITING.

Many dealers and clerks are taking advantage of our 
course in Show-Card Writing, written by a member of our 
staff, J. C. Edwards. This course consists of 20 complete 
lessons, three of which have been given in past issues, and 
they cost the subscriber nothing.

The Canadian Grocer has always contended that show
cards are necessary in the grocery store and there arc few 
now in the trade who believe otherwise.

Mr. Edwards is giving a superior course on this sub
ject. Begin now and follow up carefully. If, however, 
you have not the opportunity just at present be sure to 
save all copies of The Grocer containing the lessons so 
they may be followed up at any time.

---•---
EXCELLENT CANNED CORN.

A report has just been issued by the Dominion Anal
yst on 14(i samples of canned corn inspected, all ol' which 
were found to be in excellent condition of preservation. 
There was a great uniformity in the weight as well as the 
contents of the cans, which naturally leads to the infer
ence that the work of preparing canned corn is carefully 
and systematically conducted.

The actual weight of the contents varied from 20 to 
22 ounces, in many samples acid sulphite of lime, doubt
less added for bleaching effect, was found while a non- 
sugar sweetener (usually sacharin) was noted in many 
samples.

In his report, the chief analyst says that the question 
of the use of sulphurous acid (the acid present in sul
phites) in foods is a very important one. In the last five 
years, a great deal of investigation has been carried on ; 
and a good deal of legislation has resulted. Much of 
this has been proved to be hasty, in the sense of having 
been undertaken without full knowledge of the matters 
treated, and has had to he amended or has remained in
operative.

That sulphurous acid is a poison, is perfectly well 
ascertained; but that it acts deleteriously on the human 
system in the minute quantity present in corn, has not 
been demonstrated. Much of the sulphite introduced as 
a bleaching agent is oxidized to sulphate, and thus render
ed harmless. Free sulphurous acid is further got rid of 
in the process of cooking the corn, and it is certain that 
only very minute traces can remain in the article as served 
at the table. While he did not think we are in possession 
of incontrovertible evidence to justify legislative inter
ference in the matter of the employment of sulphites in 
food, he believed the question to be of such consequence 
as to demand further, and careful investigation ; and in 
the meantime recommend that, in all cases where acid 
sulphites, or sulphurous acid has been used in the prepar
ation of food products, a declaration of such fact should 
appear on the label.

The question of the employment of saccharin (or a 
similar article) to give sweetness to the product, is an
other moot point. In this case also, he was unable to re
gard the evidence in the matter as conclusively proving 
danger to the health of the consumer. Germany has for
bidden the use of saccharin, bnt this is evidently a mat
ter of fiscal policy, rather than a declaration of the dang-

31

erous character of the article. The United States has de
clared against the use of saccharin in foods, basing its 
action upon the report of a Board of Consulting Scientific 
Experts. This decision was to have come into force on 
July 1, 1911; but an inhibiting decree was issued on May 
23, postponing the operation of the decision against sac
charin, until July 1, 1912.

The Chief Analyst considered it desirable that manu
facturers employing saccharin in food products should 
be required to announce the presence of the article ; since 
while the evidence available is not such as to justify the 
condemnation of saccharin, there exists among physicians 
and other qualified judges, a conviction that, in some 
cases, it is capable of doing harm.

----♦----
CONDENSED MILK GOES UP.

As intimated by The Grocer two weeks ago, most 
firms have advanced prices on condensed milk. Higher 
prices for the ingredients used in its manufacture, especi
ally sugar, is the cause of the advance.

Condensing companies have entered into an agreement 
designed to eliminate price-cutting among wholesale 
houses on this line. In the future, every case of milk 
is to be sold at the price listed.

Manufacturers state that the consumption of canned 
milk shows a steady increase.

----•----
HOW TO VIEW YOUR STORE.

It is policy for the merchant to frequently take a look 
at his store from the standpoint of an ordinary buyer to 
ascertain, if possible, in just what regard its appearance 
could be improved. Being in and around it all the time, 
he has become accustomed to its defects and does not 
see its inferior qualities as a stranger or a customer 
would. He should try if possible to shake the familiarity 
off and view it as lie would another store on which lie was 
asked to pass judgment.

Stand at the front of your store and ask yourself if 
you were a buyer would you he attracted or repelled by 
its appearance.

Note if the windows are trimmed in such a manner 
that you, a customer, would stop to look and remain to 
buy. Step just inside and cast your eye around. Is the 
interior attractive! Are the goods shown up to the best 
advantage or is there any manner in which they might he 
re-arranged so as to be presented to the buyer in a better 
way f

It is indeed well for the merchant to view his store 
thus at intervals. He will most likely find many improve
ments that are necessary which could he easily made.

----♦----
EDITORIAL NOTES.

Back of ambition is responsible for more failures than 
lack of opportunity.

When you employ a new clerk tell him at once wha! 
his duties and responsibilities are, and leave nothing to 
lie guessed at. It is easier and pleasanter to prevent 
errors than it is to correct them.

• • •

The Grocer again wishes to remind its readers of the 
importance of our page on ‘ ‘ Wide-Awake-Methods in Re
tailing.” For good, practical items for this page we shall 
pay any dealer or clerk liberally. Many are already tak
ing advantage of this offer. Let us hear from you.
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Wide Awake Methods of Retail Grocers
How a St. John Merchant Handles Confectionery — An Un
usual Ad. Used by Saskatchewan Grocer—The Value of a
Good Memory to the Merchant- 
Pickling Spice Display.

How He Handles Confectionery.
St. John, N. B., Sept H —“I have 

tried to be quite methodical in my con
fectionery department since 1 installed 
that new silent salesman, and I have 
found that it pays me well to do so, 
because while for a long time 1 regarded 
randy as a rather dead sideline, I now 
look upon it as an established feature 
of my trade, and a regular fixture in 
stock.”

This was the statement made this 
week by a local grocer who has given 
some study to practical methods of do
ing business, and who has established 
; name for his store and himself through 
the stock of candy which he carries and 
the way he features it. In addition to 
having a silent salesman to keep his bet
ter class of goods in, he has two glass 
shelves above the case suspended from 
the ceiling, on which he places his at
tractive lines of boxed candies and cho
colates. Besides this, in order to with
stand the losses incurred by customers 
* nibbling’ or picking at his goods, samp
ling them, as it were, he has placed a 
slanting glass sheet along the upper 
trout edge of the showcase, sloping 
backward, and meting at the top with 
another glass strip not so wide. In 
speaking of this lie said : ‘‘Some people 
might be inclined p, stamp a man as 
being of a mean disposition because lie 
look sueh precautions against jiersons 
sampling his goods, hut it is no little 
amount that is lost in this way by cus
tomers while waiting for their orders 
testing the different lines of candies on 
your counter. It is not much in a day, 
hut let me tell you it amounts up in 
a week.”

Value of a Good Memory.
Perth, Ont., Sept. It —“A good mem

ory is something to be desired by a 
man in business,” says a local grocer, 
‘‘and those who do not possess one 
should try to cultivate this important 
addition to a man ’s ability. Besides 
the many ways in which it is useful in 
keeping tab on prices, orders and busi
ness generally, a good memory for faces 
and names is of great value. How much 
better it is to be able to recognize a 
customer at once and call her bv name, 
as the customer is naturally flattered 
by the fact that you remember her.

‘‘Then there is another way in which 
a good memory is of value, and that is 
in remembering the class of goods that 
u customer uses. For instance, when one

-Good London Vinegar and

sends you an order, it is desirable that 
you know the kind and price of tea 
she uses or the brand of soap she likes, 
etc. In this way a merchant will escape 
many mistakes and a great deal of 
trouble with customers from this same 
cause.”

Unusual Ad. on Envelopes.
Carlyle, Sask., Sept. 14.—J. J. Stevens 

of this town uses an advertisement on 
his envelopes that is certainly unusual 
He mourns for those customers who have 
lost the opportunity of trading with him 
in the past. The advertisement lie uses 
is produced below :

DIED
I am not in mourning for 
any customers that I have 
lost, but for customers 
that have lost the OP
PORTUNITY of trading 
with me in the past.

Begin now ! !

3T. 5. &tebens
“The Grocer ”

Carlple, &aôk.

An Automobile Delivery in London.
London, Ont., Sept. 14.—(Special).— 

Ooltoon & Patterson are the first grocers 
here to invest in an automobile deliv
ery. They use it for taking meat orders 
and delivering hurry-up or long distance 
orders, and find it works splendidly. It 
covers a lot of ground in a remarkably 
short time.

Tt is a two-seated runabout with a 
box on behind which is removable, mak
ing it convenient to use for a pleasure 
car for evenings or Sundays. The driv
er who looked after the horses now runs 
the car.

Deliveryman as a Factor in Service.
Fort William, Ont., Sept. 14—The 

store’s responsibility does not end when 
the clerk has taken the order. There 
is another portion of the store’s service 
that needs to be perfect. ‘‘The deliv
eryman," says a local grocer, ‘‘is an
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important factor in giving perfect ser
vice to the customers. We had an in
stance of this a short time ago. A new 
customer came in and gave an order. 
The taking and wrapping up of the 
order was well done by the clerk in 
charge. It would seem that the custom
er should be well pleased, and we were 
anxious to get her as a regular patron. 
However, we had neglected to consider 
the delivery end. The customer did not 
t eceive the goods at the time she wish
ed. They had been delivered, but by 
some mistake to the wrong house. The 
result was that we made a bad start 
in our effort to secure this customer’s 
trade simply because we had not reckon 
id on the important part that deliver
ing takes in the service, good or bad, 
rendered by the store.”

A Vinegar Display.
London, Ont., Sept. 7.—A seasonable 

display, and one suited to a small or 
medium sized window, is that which 
W. U. Elliott, manager of the T. A. 
Itowat grocery store at 250 Dundas 
street, has selling vinegar for him. Al
most all the varieties of vinegar for 
sale in the store are represented by gene
rous samples in large glass display jars 
such as druggists use. Two grades of 
cider vinegar, differing greatly in color, 
are shown, with XX and XXX White 
Wine, malt vinegar, special pickling anil 
all the rest of them, each one priced 
and named on a neat card. Space about 
the feet of the glass receptacles is used 
for samples of bulk and package spice-

The display cost nothing but the work 
of cleaning up the glasses, and Mr. El 
liott’s time in arranging the window 
Even the vinegar is just as drawn from 
Hip barrels, and its perfect clearness i- 
a tribute to its quality.

‘‘It is increasing our vinegar sales,” 
is Mr. Elliott’s opinion. “It appeals to 
people who always buy the best; of 
articles at two prices they take the high 
er-priced every time.”

WHAT THE SALESMAN SHOULD 
KNOW.

That meat or butter should not be 
placed on the scales without paper.

That the lids on canisters should be 
closed down tightly each time after use

That a scoop should never be left in a 
bin or drawer.

That in answering a phone call, he 
should mention the firm’s name instead 
of saying “Hello.”

That a bag should not be opened In
putting the hand inside, but by a quick 
jerk.

That instead of enquiring “Anything 
elset” he should say “What next, 
please 1 ’ ’



A new view nf the Caiiiulinn National Exhibition grounds, taken especially for The Canailian Grocer. Lake Onlaviu i-
seen above the crowds.

Big Exposition Again Surpasses Itself
Canadian National Nearly Reached a Million in Attendance—Many Additions 
Contemplated for Next Year—Manufacturers Want More Space — National 
Scope of Exhibition Again Well Illustrated—Many Attractive Foodstuff Dis
plays.

Staff < 'oiTcsi>onilencc.

Tot onto, Sept 11.—With an increase 
of more than 87,111111 over last year, anil 
a total attendance of ttllti,Stitt, the Can
adian National Kxhihition of lull has 
passed into history. These ligures would 
have been greatly exceeded, had the wea
ther been on its best behavior during the 
two weeks the exhibition was open. 
Next year there is every prospect of a 
larger attendance, and with satisfactory 
atmospheric conditions, the exposition 
of Utl? will more than reach the million 
mark—the heart’s desire of the directors 
tor so many years.

The Canadian National Kxhihition is 
known all over the world ; it is pro
bably Hie greatest annual exhibition 
held anywhere.

Paved. Streets Appreciated.
Many improvements have been made 

since Itllli, among the most important 
m which were paved streets—a great 
convenience to the thousands who at
tended, and more particularly to those 
who were present on the two or three 
tainy days experienced. One of the im
portant additions to the exhibition 
grounds’ scenery was the Goodenham 
I'nun lain, standing among the Manufac
turers’, the Administration and the Hor

ticultural Uitildiugs. This was admired 
lit all eyes. \ large new building was 
also erected, known as the Manufac
turers’ Annex and the Women’s Build- 
iug. Of course, everyone knows that the. 
location of the grounds is ideal, being 
pleasantly situated on one of the most 
beautiful sections of the northern shore 
of Lake Ontario.

Its National Scope.
ITohuhly the greatest feature in con

nection with the Canadian National l'.x 
hihilion is its national scope. This was 
particularly evidenced in the Manufac
turers’ and Industrial Buildings, where 
goods sold all over Canada were exhibit
ed ; and in the Horticultural and Kail 
way Buildings where products from the 
farm and garden from every province of 
the Dominion were shown. British Co
lumbia was there in miniature with its 
splendid display of fruit ; Alberta, 
Saskatchewan' and Manitoba, with their 
wheat and other grains ; Ontario and 
Quebec, with the products of their farms 
gardens and mines, and the provinces 
down-by-the-Sea also sent their exhibits 
and people to complete the national im
portance of this great annual event. 
Public spirited citizens have good rea
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son to he proud of the splendid culmina
tion of the exhibition.

Km next year, many improvements 
are already talked of Manufacturers 
want more room and they will likely 
get it With the expansion of the Kxhi
hition more restaurants are needed: 
there should he more attention given to 
aquatic spoils, and there will no doubt 
he more permanent pavements. A new 
police station, a new lire hall, and a 
building for provincial exhibits are liv

ing talked of, hut probably the greatest 
change will he found in a new eastern 
entrance, with electric ears running into 
the grounds The directors are working 
with a view to improving everything 
needed, and there is every reason to an
ticipate a great future for this exposi- 
t ion.

Products of West Indies.
The British West Indies were again re

presented, as usual, with two exhibits, 
tine of these showed the products from 
the Islands, including St Vincent, 
• Jamaica, Antigua, etc., in charge of Mr. 
Bickford, of Bickford & Black, Halifax, 
N S., and another, in charge of the Brit
ish West India League, showed the pro
ducts of the Bermudas. These exhibits
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were admired by thousands, and will do 
much to bring the West Indies into clos
er touch with the Dominion of Canada.

In the pages following will be noticed 
the exhibits of a number of important 
Canadian, British and United States 
manufacturers. These were arranged 
with great care and forethought, and 
should be given every possible 
attention by the retail grocer. 
In them he will find many points to as
sist him in arranging window displays, 
and in explaining the importance and 
quality of the goods to his customers. 
The retail dealer is a salesman who can 
create a demand himself, and the higher 
the point attained in salesmanship, the 
greater will be the profits from his busi
ness.

THE COWAN CO.
When the “Canadian Grocer’’ man was 

“doing” the Ex. he ran into a crowd in 
the Manufacturers’ Building that threat
ened to crush out his young life—albeit 
in a friendly way. You who were there 
will remember the crowd—a happy smil
ing crowd, jostling each other this way 
and that to get the good things, the 
people were getting up in front.

Now the “Canadian Grocer” man had 
certain plans for the future, and other 
things that had to be attended to (we 
believe he had tickets for the grand
stand). In any case he did not care to 
be snuffed out even in a friendly way, 
and then the stuff smelled good to him.

So he stayed.
While working his way up to the coun

ter, he used his eyes and this thinker to 
this effect:—

Here was a Canadian cocoa and choco
late company—Tihe Cowan Company- 
making new customers for grocers all 
over Canada. People were there get
ting a taste—a delicious taste—of pure 
cocoa. Some had never tasted a good 
cup of cocoa before—some used to drink 
it and had half forgotten how delicious 
it was. Some had the idea that it was 
just a cold weather drink and found it 
refreshing on the warmest days.

Back home they are going to buy some 
of Cowan’s Cocoa.

The whole thing was in line with the 
Cowan advertiiing policy. The cards 
displayed in the booth were the very 
cards and hangers used in the stores of

CANADIAN NATIONAL EXHIBITION —The Cowan Co.’s exhibit.
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SYMINGTON’S SOUPS.
One of the new exhibits at the Na

tional Exhibition this year which deep
ly interested the crowds of visitors was 
that of Symington’s Soups in the Manu
facturers’ Building.

Symington’s Soups are put up in con
centrated form in nine different variet
ies. A package makes a full quart of 
delicious soup and the cost is only ten 
cents. Another point which especially 
appeals to the housewife and which is a 
strong talking point for the dealer is 
the fact that they are so easily prepar
ed.

Grocers are beginning to realize that 
Symington’s Soups are a good line for CANADIAN NATIONAL EXHIBITION —The Symington Soup Display.
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grocers all over Canada; the idea being 
to connect up the Exhibition advertising 
with that done in the stores where the 
goods are sold. And right here, we 
would advise you to have some of those 
cards hanging around. They will re
mind your customers of the delicious 
cup of cocoa served at the Ex. and will 
make sales for you.

In thousands of homes souvenirs of 
the Cowan exhibit are rejoicing the 
hearts of the younger generation. Cut
out animals bearing the Cowan adver
tisements were distributed in enormous 
quantities. The small Maple Bud stick
pin, which looks like a “sure enough” 
maple bud, was very much sought after, 
and we believe it will result in larger 
sales of that already strong seller— 
Maple Buds.

A good many people learned for the 
first time of the completeness of the 
Cowan line of Chocolate products. The 
exhibit served to connect up in a force
ful manner, all their chocolate products. 
The company realizes that there are 
people buying Maple Buds who should 
use Cowan’s Cocoa and that the same 
applies to the whole list of choice choco
late confections and icing powders. The 
high standard of all the Cowan products 
is calculated to make a permanent cus
tomer of every one who tries them.

For those who are not familiar with 
our Canadian manufacturers, we may- 
say that the Cowan1 Company are the 
oldest and largest cocoa and chocolate 
manufacturers in Canada. Their ever- 
extending business is due to the high 
quality of their products—a quality- 
maintained by the use of only the best 
cocoa beans and the most modern choco
late machinery.

The exhibit was in charge of Mr. C. 
Dimmock, to whose good judgment in ef
fective stock arrangement its success 
was largely due.

them to handle because they show a 
large margin of profit and invariably 
bring repeat business. Another point 
tnat will find favor with the grocer is 
that the goods are packed in tin lined 
cases, thus guaranteeing delivery to the 
dealer in the same condition as they 
leave the factory. Their packages are 
very attractive both in regard to color, 
design and size of package and these are 
all points which count in boosting its 
sale

Messrs. VV. Symington & Co., are an 
exceedingly- progressive firm, and give 
special attention to all the points which 
go to make their lines a phenomenal suc
cess wherever they are introduced. The 
company are extensive advertisers, more 
especially in specific advertising, thus 
assuring to the dealers who will co-oper
ate with them, a large sale. The firm 
are at all times ready to give special as

sistance in advertising to any merchant 
who will make a special feature of Sym
ington’s Soups.

At the National Exhibition this year 
their attractive booth was visited by 
large numbers. The manager stated 
that they had served 4,300 dishes of 
Symington’s Soup to visitors, a surpris
ingly big percentage of whom left orders. 
They were impressed with the quality, 
the feature of the soups which brings re
turn trade to the grocer.

Now is the time for every progressive 
grocer to start selling Symington’s 
Soups. The season for soups is just 
starting. Whether you intend handling 
Symington’s Soups or not, mail a post 
card to the agents, Frederick E. Rob
son & Co., 35 Front St. East, Toronto, 
and they will send you a 10c package 
free. You will be delighted with it—and 
so would your customers.
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J& Our booth at the Exhibition led in point of attendance and 
^ interest to the 926,000 people who attended the Fair.

ft# WHY ? Because our brands always lead in high uniform quality.

^ The trade in St. Charles Evaporated Milk is ever increasing.
& Are you getting your proportion of this increased business?
$
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SEALSHIPT OYSTERS.

Months that have the letter “R” in 
their names, are, believers in signs will 
say, the proper months in which to eat 
oysters. But there are many oyster 
lovers who are anxious to eat this de
licate food at other times, if they can 
get the right brand. This was clearly 
shown in the manufacturers' building, 
where was the display of the Sealshipt 
Oyster System.

patent sealing refrigerators, was given 
by those in charge.

But in a moment or two little could 
be said of this wonderful system which 
guarantees the oyster reaching the con
sumer absolutely unadulterated. Little 
could be said of the thirty thousand 
acres of producing Blue Point Oysters 
which have recently come into the pos
session of the Sealshipt System. That 
nearly the entire production and sale of

shipt System guarantees the oyster’s ab
solute purity. That educational work 
must he done by the dealer who handles 
the goods.

He should know something of the sys
tem which supplies affiliated packers 
with “sealshiptors” under conditions 
which compel them to follow the meth
ods of the company which insure ab
solute cleanliness and freedom from 
adulteration or addition of water. He

LVshipt

CANADIAN NATIONAL EXHIBITION—Exhibit of Sealshipt Oyster System.

From early morning until late at night 
men and women of all ages eagerly 
gathered here, and consumed with relish 
the oyster cocktails which were dispens
ed. To many the Sealshipt Oyster was 
an old friend, to some a new acquaint
ance, but one which will be cultivated.

There were oysters everywhere, in the 
exhibit, and to the many who asked 
some explanation of the way in which 
this delicacy is secured, and shipped in

Blue Point Oysters will be handled by 
the Sealshipt System could not be ex
plained, nor could it be stated that the 
system controls the output of all the 
beds from Narragansett clear down to 
Chesapeake bay—one of the finest oyster 
beds in thd world.

But least of all could the demonstra
tion give the passing crowd more than 
an idea of the way in which the Seal-
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should know that the company has gone 
so far as to have the water in which its 
beds lie analyzed regularly, to prove its 
purity. He should know of the clean
liness of the packing plants, where the 
materials of a corrosive character are 
used.

The plants of the Sealshipt System 
are models of sanitary efficiency, and the 
many dealers who handle this line should 
bring the fact home to their customers.
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GORMAN, ECKERT & CO.
Ten years ago the olive was practical

ly unknown in Canada. To-day it is 
used in well nigh every place from coast 
to coast. But that people may still 
more come to realize its value, as a de
licacy and a preventative medicine, Gor
man, Eckert & Company devoted all 
their space in the manufacturers’ build
ing to display olives of various kinds, 
and olive oil.

Nothing could have been more tasty

tion. The Gorman, Eckert concern was 
the Canadian pioneer with the olive, 
and it now purposes to make olive oil as 
popular, and as increasingly popular, as 
it has made the original product. To do 
this the “Club House” brand has been 
placed upon the market, and was pro
minently displayed in the fair exhibit 

In the “Club House” brand of olives 
Gorman, Eckert use only the best select
ed Spanish product. As the fcop.e come 
to realize this the sales of the company

pressure, and are, in many cases, cheap
ened with other inferior oils which leave 
a greasy and unpalatable taste and give 
many a consumer a distaste for oil.

Not so the “Club House” brand. Be
ing made from the first pressure it is 
light, natural, pure and tasty. It is ui 
such oil that doctors speak when they 
urge its use as nature’s great assistant 
in warding off disease, and as an invalu
able article of diet during convalescence.

R. G. Bowie, who was in charge of the

CANADIAN NATIONAL EXHIBITION—Olive exhibit of Gorman, Eckert & Co.

than that exhibit. On the walls hung 
pictures—pictures showing the olive as 
it grows about Seville in Spain, pic
tures showing men picking the crop and 
otiler men bottling and extracting the 
oil. On the floor stood three tall pyr
amids—olives, nothing but olives and 
olive oil. Then on the counter were 
more olives, and more bottles of the fine 
oil. The display fairly made one hun
gry.

It is the olive oil to which the com
pany wished especially to draw atten-

become larger and larger. 'Jhe same 
careful selection is made of the olives t0 
be used for oil and from the time the 
fruit is gathered until it is finally ready 
for use under the “Club House” label, 
the utmost watchfulness and cate is- ex
ercised that it shall retain its virgin 
purity and natural delicacy of flavor 
Only first pressure oil is used in the 
“Club House” brand, and there lies the 
great difference between the products of 
Gorman, Eckert & Co., and many otiher 
brands, which are often second or third
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exhibit, and his assistants, were kept 
busy answering questions about olives. 
The ladies were especially interested in 
the display, and they eagerly took the 
little booklet called “Olive facts.” This, 
as well as giving a brief history of the 
olive, and a summary of its food and 
medicinal values, contained a number of 
recipes, salads, tomato toast, staffed 
eggs and other delicacies being described 
In every case it was shown that o’.ives 
or olive oil should be employed to en
sure the finest flavor.
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SALADA TEA.
The “SALADA” Tea Co.’s booth in 

the Manufacturers’ Building proved to 
be one of the most attractive in the 
Exhibition. Designed and decorated in 
Eastern fashion, it presented a unique 
and unusual appearance, toe Oriental ef
fect being enhanced by imagines of the 
God Buddha and the Goddess Shiva 
which produced an effect which did not

fail to arrest the attention of the pass
erby. In the centre of the booth a herd 
of fourteen ebony elephants ranging 
from a height of two inches to two 
feet, accurately showed the grow to in 
the sales of “SALADA” Tea from 1892 
to 1911.

It is questionable whether the record 
of “SALADA” Tea has ever been sur
passed in any business. Founded in

1892 the company commenced business 
in Toronto, and in spite of strong oppo
sition established itself firmly in the 
public confidence. By maintaining the 
splendid quality of the tea and by good 
management and salesmanship, it now- 
does a business of twenty-five million 
packets per year.

The company offers “SALADA” Tea 
to the public in sealed lead packets
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only, thus assuring perfect freshness and 
freedom from dirt and dust or any other 
contamination.

The tea itself is grown in Ceylon and 
is cultivated with the greatest care and 
is not handled by human hands from the 
time it is plucked from the plant until 
it reaches the teapot. From Ceylon it 
is shipped in bulk to the company’s 
packing plants in Toronto and Mon
treal where it is blended by tea experts 
and packed by machinery in the well- 
known lead packets bearing the “SAL- 
ADA” name. It is then shipped all

er. Fifty thousand samples were carried 
away by visitors to the Fair, from all 
parts of the Dominion.

In observing closely the merits of 
Tiger, as shown by a demonstrator, at 
the booth, men and women of all call
ings in life, went away simply astonish
ed at what Tiger will do as a hand 
cleaner, when put to a severe test. 
Tiger is different to all other cleaners, 
from tihe fact that it is free from grit, 
and can be used with the same ease as 
the choicest toilet soap. It is this fact, 
coupled with its high standard of clean-

During Exhibition week orders were 
received for two carloads. One carload 
to go to the Lower Provinces, and the 
other to Winnipeg, for distribution in 
Manitoba, Saskatchewan and Alberta. 
Also a shipment for British Columbia, a 
hundred gross for Montreal, and other 
large orders for points in Ontario. 
Tiger being a thoroughly domesticated 
article with merit, and largely advertis
ed, is fast gaining the popularity it de
serves.

Tiger is also being demonstrated at 
London, Ottawa, Quebec, St. John, and

an i

< AXAlllAN NATIONAL EXHIBITION—Where Tiger Hand Cleaner was shown
over Canada and the U.S., ultimately 
reaching thousands of families who are 
devotees of the “cup that cheers.”

There were few visitors to the Exhibi
tion who did not admire the “SAL
AD A" display and many grocers were 
made welcome by the firm’s representa
tives in charge.

TIGER HAND CLEANER EXHIBIT.
Needless to say no exhibit on the 

ground drew a larger crowd than did 
Tiger, the new domesticated hand clean

ing qualities, that makes Tiger most po
pular with the ladies, for removing fruit 
and kitchen stains, as well as drivers of 
autos., motor boats, mechanics, printers, 
painters, farmers, and in fact everybody 
engaged in daily toil. Tiger being a 
vegetable product, is perfectly harmless 
to the most delicate skin.

Tiger is made by a practical chemist 
of long experience, and while it was only 
put on the market at the beginning of 
this year, it is now being sold by the 
principal jobbers and retailers from 
coast to coast.

Halifax Exhibitions. Tiger can be pur
chased from the jobbers or through the 
following brokers :—

M. E. Wherry, 501 Eastern Townships 
Bank Bldg., Montreal, Que., agent for 
Montreal and Lower Provioces.

H. D. Marshall, 197 Sparks St., Ot
tawa, agent for Ottawa and Hull.

P. A. O. Sonkey, 26 Empire Bldg., 
Vancouver, B.C.

Walter Jackson, Mfg. Agent, Winnipeg, 
Man., agent for Manitoba, Saskatche
wan, and Alberta, or The Tiger Mfg. 
Co., Walkerville, Ont.
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WAGSTAFFE LIMITED.
Window dressers paused long before 

the exhibit of Wagstaffe, Limited, Ha
milton, Ontario, and well they might, 
for this was undoubtedly one of the 
most attractive and tasteful displays in 
the Manufacturers’ Building. The effect 
was secured with the company’s output 
of jellies, jams and preserves. Nothing 
more was needed.

Other large glasses showed the high- 
grade fruit before being sent to the pre
serving room. There was the raw ma
terial and the finished product. It was 
a beautiful exhibit and attracted grocers 
as well as fruit lovers, and lovers of an 
artistic display.

Grocers who have a high class trade 
have to handle Wagstaffe’s goods now. 
The people are demanding them. So at 
the Fair many dealers booked their or
ders for their fall supply.

at all are employed, only the best fruits 
and sugars.

While the company’s exhibit could not 
show all the care taken in manufacture, 
the fine arrangement of the raw fruits 
and the finished product clearly suggest
ed this. If dealers handling this line 
could arrange some such display in their 
stores they would get even greater re
sults than in the past. Many people in 
every district want preserved fruits upon 
which they can absolutely rely. All

WAGSTAFFE
limited

■3KÉ&9-

CANADIAN NATIONAL EXHIBITION—The attractive exhibit of Wagstaffe Limited.

Some time had been spent preparing 
that exhibit. The front of the booth 
was arranged like a display case in a 
high class grocery store ; and there, be
hind the glass, were the jams, the pre
serves, the jellies, the ginger and the 
marmalade—big bottles and small bot
tles. There were huge glasses filled 
with preserved pears. It would seem al
most sacrilage to eat those pears, they 
looked so artistic, yet it would be a 
great treat.

Purity is the company's motto. To 
attain this every care is taken In the 
first place only the best fruits are used, 
the best cherries, the best peaches, pears 
and oranges. And from the time the 
fruit is once picked, until it reaches the 
consumer, it does not touch a human 
hand. All the work is done by sterilized 
and sanitary machinery.

But the company safeguards the pur
chasers of its goods in still another 
wav. A chemist is employed who tests 
all the fruit secured, and only that 
which he adjudges fit is used in making 
the jams arid preserves. No compounds
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that is needed for a grocer to secure 
their custom is for him to show that he 
handles high class Wagstaffe goods.

Among the preserves were shown sam
ples of prepared mincemeat—mince meat 
full of promises of the coming Thanks
giving season. Anticipating the demand 
there will be for this many grocers call
ing at the exhibit gave lave orders. 
The mince meat can be supplied in any 
quantities, but so much difficulty has 
been experienced this year in securing 
the proper quality of fruit that only 
those who place their order early will 
be able to be supplied with some lines.
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CANADIAN NATIONAL EXHIBITION—Holbrooks Limited attractive display.

products manufactured by this progres
sive and enterprising English house.

The appearance of the booth, which 
was built to represent an old English 
house, was in good keeping with the age 
of the firm which appeared above the 
front entrance (business founded 1798) 
and the names of the various cities 
where they have distributing branches, 
London, Eng., Toronto, Montreal, Chi-

cently become the feature >f «il their ad
vertising. This reminds us also that it 
was only a few weens ago that Hol
brooks Limited were commanded to sup
ply their famous product to the English 
House of Lords and House of Commons, 
a signal honor coveted by all manufac
turers and gained by few.

Among the other lines which were pro
minently displayed was their Punch
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brook Brand” of sardines, which have 
been attracting so much favorable atten
tion from the trade during the past 
year, were also prominently shoan. We 
could keep on enumerating ;heir ration; 
lines for Holbrooks Limited since they 
have been located in this country have 
not failed to keep abreast with the times 
and are continually putting aew lines on 
the market.

Advertising Section.The Canadian Grocer CANADIAN NATIONAL EXHIBITION

HOLBROOKS LIMITED.
Fresh in the mind of every visitor to 

the Exhibition this year is the very 
striking and novel exhibit of Holbrooks 
Limited, in the Manufacturers’ Building. 
This was one of the most unique ex
hibits which has yet appeared at our To
ronto Exhibition for the purpose of dis
playing fancy groceries and did full jus
tice to the splendid array of high grade

cago, Cape Town, Sydney, etc., gave 
one some idea of the world-wide distri
bution of their products.

Their leading line, Holbrooks Wor
cestershire Sauce, which is so extensive
ly advertised and distributed in this 
country, was of course the main feature 
of their exhibit and reminded one of tl.c 
slogan which they have adopted, “Im
ported Absolutely ! !” which has re-

Sauce, which is a delicious thick sweet 
sauce made from the finest spices and 
fruits and perfectly blended into a deli
cious relish.

Holbrooks Pickles, of course, also had 
a prominent place and were much adri ir- 
ed. Pure Malt Vinegar, for whica they 
claim to have the largest trade in the 
Dominion of Canada, Pure Olive Gil, 
Custard Powders, and the famous ”llcl-
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CAVEEHILL’S BARLEY FLAKES.

One of the new exhibits at the Nation
al Exhibition this year was that of Cav- 
erhill’s Malted Barley Flakes, a new 
cereal that is bound to win its way to 
popularity, because it possessed those 
ipialities that appeal to customers’ pal
ates.

For years, those engaged in the cereal 
business have been endeavoring to place 
barley upon the market in a palatable 
form, but it was for Mr. Caverhill to 
perfect a process of manufacture for 
this food. Barley stands high as a food 
because it contains a very high percent
age of nutritive and tonic elements. This 
is the reason that millers were trying to 
give it to the public in a palatable form, 
and also the reason that will help, along 
with its splendid flavor, in making it 
“the food of the twentieth century.”

Barley has long been used by tbe 
chemist in producing the many malt ex
tracts that are so universally used for-

strengthening delicate people, while 
scores of the tonics in daily use have 
some portion of barley in their composi
tion. Barley is characterized by its 
richness in mineral matter and stands at 
the head of the list of all other grains 
in this respect. These are all strong 
talking points in its favor that the gro
cer may make use of in pushing its sale.

Their booth in the Manufacturers’ 
Building was particularly attractive and 
the excellent manner in which this line 
was demonstrated should be productive 
of good results. Tables were provided 
at which crowds of visitors were served 
daily with “Caverhill’s Malted Barley 
Flakes.” On the tables were samples 
of tbe raw materials, while heads of 
barley decorated the booth, thus all was 
in keeping with the line demonstrated.

Another feature of Barley Flakes 
which will assist in its sale is the easi
ness with which it can be cooked, ten 
minutes only being required. It is a 
pure cereal, no chemicals or sweetening 

sagents being used ; only the choicest

barley, scientifically treated, enters into 
it.

Caverhill’s Barley Flakes are put up 
in a very attractive package, which adds 
materially to their sale. It retails at 
10 cents per package, and is also put up 
in six pound sacks which retail at 35 
cents and in 15 pound sacks which re
tail at 75 cents.

The grocer would do well to stock this 
line, because it has so many points in its 
favor that its sale will no doubt increase 
immensely. That it is a nutritive food 
is a fact beyond all doubt. That it 
possesses a delicate and pleasing flavor, 
all those who have tried it will testify. 
It is put up in an attractive package, 
and shows the grocer a good margin of 
profit. These are all points which should 
cause the grocer to stock it.

Caverhill’s Malted Barley Flakes may 
be secured from the wholesaler or from 
the manufacturers, The Brackman-Ker 
Milling Co., Calgary, Alta. The Toronto 
agents are Messrs. Frederick E. Robson 
& Co., 25 Front Street East.
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CANADIAN NATIONAL EXHIBITION—Exhibit of Caverhill’s Barley Flakes.
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IMPERIAL PRODUCTS.
“NOTHING BETTER.”

These are the words which adorn the 
booth of the McLaren Imperial Cheese 
Co., Ltd., in the Manufacturers’ Build
ing at the Toronto Exhibition.

Experts say it pays to advertise. We 
agree with them, if the goods are of the 
same high standard as “IMPERIAL 
PRODUCTS.’’ If not, it is money wast
ed, as the public are not to be misled

with inferior goods, even if they are ex
tensively advertised.

“IMPERIAL CHEESE” does not re
quire advertising. It is known the world 
over, and as thousands remarked on 
sampling it “Oh, we always use Im
perial Cheese this is sufficient guar
antee as to its quality, but many re
marked that they w-ere not aware that 
the MacLaren Imperial Cheese Co. put 
up Canada Cream Cheese in Packets, 
Imperial Dessert Jelly, Imperial Peanut

Butter, Imperial Prepared Mustard, and 
are also large packers of all kinds of 
olives.

The above comprise “IMPERIAL PRO
DUCTS,” which the MacLaren Imperial 
Cheese Co. intend to become as popular 
as Imperial Cheese, and that is why they 
believe in advertising “IMPERIAL PRO
DUCTS" in every street-car in the Do
minion, thereby creating a demand for 
these goods through the grocer. Even if 
only a portion of those who sampled 
“IMPERIAL PRODUCTS” act on the

CANADIAN NATIONAL EXHIBITION—Exhibit of the Imperial Products.
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recipes which our lady demonstrators 
suggested to them, there should certain
ly be a great demand for MacLaren’s 
Canada Cream Cheese, Imperial Peanut 
Butter, Imperial Dessert Jelly, Imperial 
Prepared Mustard and Imperial Olives 
from the retailers. And this we already 
feel assured of, on account of the num
ber of orders taken by our demonstrat
ors through the grocers for all parts of 
the Dominion and the U.S.A., which 
goes to show that the public require 
“IMPERIAL PRODUCTS.”

If you are not handling them, ask our 
travelers to show them to you. It will 
pay you to stock goods with the same 
reputation as “IMPERIAL CHEESE.”

MAPLE TREE PRODUCERS’ 
ASSOCIATION.

An exhibit in the Industrial Building 
that aroused a great deal of interest,

Montreal, Que., a firm that has long 
stood as leaders of quality and purity in 
maple syrup and sugar.

The exhibit in itself was particularly 
attractive. Besides a neat display of 
the maple syrup, a painted background 
of a maple woods, showing the sap be
ing gathered, was well in keeping with 
the line shown. This realistic scene ap
pealed at once to the visitor and they 
were soon' acquainted with “Pride of 
Canada” syrup, the product of this 
firm.

The fact that this company’s work for 
over ten years, under the determined ef
forts of J. II. Grimm, president, has 
been the means of generally improving 
the quality of maple syrup and sugar in 
the producing districts has served to se
cure the confidence of both the jobbing 
and retail trade. This confidence has 
worked for a tremendous trade in their 
products during past years, for being ab-

This year, with a shortage of general 
canned goods, there will be an even larg
er demand for maple syrup. The dealer, 
if he wishes for a continuance of trade 
in this line, must give his customers 
pure syrup and this he can be sure of 
when he buys it from the Maple Tree 
Producers’ Association.

Maple syrup is something a dealer 
can use in making an attractive win
dow display. If he follows the design 
shown in the accompanying illustration 
lie can undoubtedly make many sales. 
The name “Pure Maple Syrup’’ goes 
a long way in selling this article, but 
when “Pride of Canada'’ is on the 
label it is much easier.

This brand comes from the Quebec 
forests—the finest in Canada—and bears 
a reputation of the highest character.

.1. H. Grimm, who is president of this 
company, also occupies the same posi
tion in the Grimm Manufacturing Co.,

( AN ADI AN NATIONAL EXHIBITION—Maple syrup exhibit of the Maple Tree Producers’ Association.

most especially of the grocers and mer- sol u tel y pure and fully guaranteed, the and to him much credit is due in the
chants, was that of the Maple Tree Pro- grocer can confidently recommend them work of securing absolutely pure maple
ducers Association, 58 Wellington St., to his customers. syrup and sugar.
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H. P. SAUCE.
The Midland Vinegar Co., was again 

to the front at the Canadian National 
Exhibition, with their well-known pro
ducts, H. P. Malt Vinegar, the celebrat
ed H. P. Sauce, the latter taking prem
ier place with the public, and H. P. 
Pickles.

The popularity and ever increasing de
mand attained by this product must be

dining tables of both the Canadian and 
British Houses of Parliament. Hence 
the title H.P. But it is not the name 
that has brought this sauce into favor 
with the consuming public. It is ap
petizing flavor, secured by proper blend
ing, that has made it an article that 
once tasted is always used. It is a 
high-class sauce, possessing great diges
tive properties and the grocer can readi
ly recommend it to his customers.

peal to the grocer who sells it, as well 
as the customers who use it. This com
pany are the largest brewers of English 
Malt Vinegar in the world. Over two 
million gallons of their vinegar is kept 
stored in Birmingham, and not a gallon 
leaves the factory until it is twelve 
months old. This insures a uniform 
quality, and adds a mellowness that is 
an essential of the best vinegar. One 
proof of the superiority of this vinegar
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CANADIAN NA 110NAL EXHIBITION—Fine exhibit of H. P. Sauce and Midland Vinegar.

gratifying indeed to the manufacturers 
and agents. H P. is quite a household 
word in Canada, and it is amusing to 
hear the various titles given to it by 
the public in their endeavor to solve the 
meaning of the two letters. This cele
brated sauce is used continually on the

Comment is needless regarding the 
purity and mature age of the Midland 
Pure Malt Vinegar when you know that 
it is used in the manufacture of both 
the sauce and pickle. Purity and 
strength are two of the properties of 
this vinegar that should especially ap-

4G

is the fact that this company holds the 
contract for the British Admiralty, the 
allotting of which was based on analysis 
as to quality.

The H. P. Pickle, as all who have us
ed it can testify, is a delicious and de
lightful appetizer. It is prepared from
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the choicest ingredients, blended in per
fect manner with the celebrated H. P. 
Sauce.

The booth of the Midland Vinegar Co. 
at the Exhibition was a particularly at
tractive one, the three lines being shown 
up to good advantage. The different 
lines were demonstrated in an excellent 
manner, which should result in greatly 
increased demand for these lines through
out the Dominion. Thousands of visitor^ 
to the booth were served with the pickle 
and sauce, and all were most favorably 
impressed. Close on 30,000 sample bot
tles of H P. sauce were distributed from 
the booth.

W. G. Patrick & Co., 77 York St., 
Toronto, are the Canadian agents of the 
Midland Vinegar Co. The exhibit at the 
Exhibition was in charge of Mr. Mur
ray.

MENARD COMMERCIAL MOTOR 
CARS.

Service is one of the main features 
which determines a merchant's patronage 
with delivery the most important part. 
Merchants are more and more beginning 
to realize the many points in favor of 
automobile delivery because it brings 
them more business and because it is 
cheaper than any other method.

easily maintained commercial car that 
can be obtained.

This car shown with two different 
bodies in the accompanying photograph 
has been designed to meet the demand 
for a quiet running car of great reliabil
ity, reasonable speed, a large reserve of 
power and a frame of strength and size 
capable of carrying a load of consider
able bulk and up to 1200 pounds weight. 
It is built with a small hard tire, re
moving the possibility of skidding and it 
has been proven that it can travel on 
roads over which the wider tire cars find 
it impossible to go.

One reason that has kept many mer-

CANADIAN NATIONAL EXHIBITION—Auto Deliveries, shown by Menard Commercial Motor Car Co.

No matter whether for table use or 
pickling purposes the grocer can recom
mend this company’s malt vinegar. In 
pickling, the purity of the vinegar is a 
prime essential, hence the desirability of 
stocking this line. H.P. Sauce has 
proven its merits to the grocery trade 
as a valuable article to carry, while H. 
P Pickles have those qualities that 
quickly bring them into popularity.

At the National Exhibition was shown 
the celebrated Menard delivery car, man
ufactured at Windsor, Ont., and the in
terest being taken in this method of de
livery was plainly evidenced by the 
crowds of merchants in all lines of 
business who made enquiries regard
ing it. More especially was this so be- 
causè the Menard car has secured the re
putation of being the best and most
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chants from investing in a delivery car 
is the cost of maintaining tires. In the 
Menard car this problem has been solved, 
for the expenses of tires is reduced to a 
nominal sum. It develops over 25 horse 
power, more than ample for all require
ments and is of the four cylinder design. 
The floor level of the car is low in or
der to facilitate loading and unloading. 
These are all points which will impress
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upon the merchant the superiority of 
this car above all others.

The dimensions of the covered delivery 
car is 68 inches long inside behind seat, 
41J wide and 52 high. The open car is 
68 inches long from back of seat by 41 
wide. This gives plenty of room for to 
care for any merchant’s delivery. Spe
cial bodies to meet special requirements 
can be secured. The open car is sold at 
$1,300 and the closed one at $1,350, and

points regarding the Menard car that 
merchants should at once write to the 
Menard Motor Car Co., Windsor, Ont., 
about it. Agents for this car are want
ed in' every town.

BORDEN’S CONDENSED MILK.
One of the problems with which the 

housewife has had to contend for many 
years is the purity of the family milk

the leader of quality has no equal for 
purity, richness and flavor. If there is a 
dealer any place in the Dominion who is 
not selling this brand of condensed milk, 
he is certainly losing a great deal of 
custom that would otherwise be his. 
The warnings that have been issued 
against the indiscriminate use of dairy 
milk has served to turn the attention of 
hhe public to the canned article and the 
public was not long in finding out the

CANADIAN NATIONAL EXHIBITION—Exhibit of Borden’s Condensed Milk.

when a merchant considers the saving in 
delivery expenses and the extra amount 
of trade secured through better delivery, 
he will most certainly agree that it is a 
good investment.

There are so many points in favor of 
automobile delivery and so many good

supply. However, many have solved the 
problem by using Borden’s Condensed 
Milk, the standard of purity, and the 
superiority of which is recognized 
throughout the length and breadth of the 
land by both grocer and consumer.

Borden’s Eagle Brand Condensed Milk,

48

every point upon wihich it could be 
one that towered above all others in 
judged. Borden’s was found to be the 
best and it is for this reason that once 
used it is always asked for.

As a result of its excellent flavor, un
equalled richness and guaranteed purity,
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the increase in the sales of this line in 
the past few years has been enormous. 
The repeat orders which are secured on
ly by an article of the best quality have 
been one of the chief means of securing 
the present wide distribution of this ar
ticle. Another point which should favor
ably impress the grocer is that it is an 
assured fact the demand will continue to 
develop more and more for this unex
celled condensed milk.

Borden’s Eagle Brand condensed milk 
along with Challenge and Gold Seal, the 
two other brands handled by this firm 
were displayed in an attractive manner 
at the National Exhibition again this 
year. Their booth showing as it did in 
such an impressive manner the different 
products of the company was visited 
daily by immense crowds of visitors 
who were served with a cup of coffee 
and condensed milk. The general use 
which can be made of this milk was im
pressed upon the visitor as well as the 
fact that it has been recommended by 
prominent physicians as an ideal infant 
food.

Borden’s Peerless Evaporated Milk, 
manufactured by this firm, was also de
monstrated to the myriad of visitors. 
This article is simply the pure fresh 
milk as received' from the cow, evapor
ated and without anything whatever ad
ded and possesses, as all those who have 
used it know, all the advantages of fresh 
fluid milk but none of its disadvantages. 
It is pure, rich dairy milk, gathered in 
a sanitary method and evaporated to a 
creamy consistency by Borden’s superior 
process. It is altogether unsweetened 
and is preserved by sterilization only. 
It can be put to all the uses of fluid 
milk when diluted as required and an
other fact that has done much toward 
its immense sale is the fact that it is 
the only tinned milk that can be whip
ped and used for all the purposes of or
dinary cream.

Borden’s products are acknowledged on 
every hand to be the highest standard 
available, and to the dealer who handles 
them there are so many exceedingly 
strong points with which to impress cus
tomers that his sales in these lines 
should be large. The universal use of 
these lines is a point of special stress, 
demonstrating beyond all doubt their 
superior qualities. That they are pure is

sure. That they are unequalled for rich
ness, flavor and general use is a well 
known fact.

Cleanliness is the key note in the ma
nufacture of Borden’s products, not 
alone in their factory but from the mo
ment it leaves the cow. Every batch of 
milk is carefully examined by fully quali
fied inspectors as it enters the factory 
and after inspection it is not touched by 
the human (hand until the can is opened 
by the purchaser.

Thus the grocer can recommend Bor
den’s products on the two strong points 
of quality and purity. Their reputation 
and the present large distribution have 
been founded on merits ; their quality is

undisputed and the grocer can stock 
these lines, knowing that he is giving his 
customers the best that can be obtained.

The Borden booth at the exhibition 
was in charge of Jos. Irving, special 
salesman for the Borden products in 
Canada Wm. H. Dunn, 27 Front St. 
East, Toronto, is the general sales agent 
for the company.

HUYLER’S CHOCOLATES.
Every grocer recognizes the fact that 

if he wishes to build up a trade in cun-
49

fectionery he must give his customers 
the highest quality goods. This he is as
sured of if he handles “Huyler’s" for 
that name stands for perfection in this 
line. “Huyler’s’’ candies, cocoa and 
chocolate are preferred by connoisseurs 
the world over for purity, quality and 
flavor.

At the National Exhibition this year 
the company had an attractive exhibit of 
their different lines in the Manufacturers’ 
Building. One feature of the exhibit was 
the word “Huyler’s’’ shown by an elec
tric device and undoubtedly scores of 
new customers were made for this line

Truly it can be said that “a man is 
known by the candy he sends” and just

as truly that the grocer can recommend 
“Huyler’s,” knowing that he is giving 
his customers the best obtainable. 
Huyler’s cocoa is also becoming well- 
known throughout the Dominion because 
it has that excellent flavor that appeals 
to the customer’s taste.

“Huyler’s” goods for Canada are 
manufactured in their establishment on 
Yonge St., Toronto, where is also 
situated their Canadian headquarters 
and where they have one of their finest 
retail stores. Every grocer should 
handle “Huyler’s.”

I I 1 I i I M :

CANADIAN NATIONAL EXHIBITION—Huyler’s Chocolates.
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MELAGAMA TEA AND COFFEE.
Minto Bros., of Toronto, had their 

usual attractive exhibit of Melagama tea 
and coffee in the Manufacturers’ Build
ing this year and many more customers 
for these well-known beverages were ad
ded to the already large number of users.

Melagama tea and coffee is already 
stocked by all the leading grocers 
throughout the Dominion and its sale is 
increasing by leaps and bounds. There 
must certainly be some reason for this 
immense development, and it is found in 
the fact that this tea possesses all those 
qualities that bring a tea into favor 
with the consuming public.

Melagama tea is now so well and

favorably known among housewives 
everywhere that it is scarcely necessary 
to dwell upon the delectable flavor and 
exquisite aroma possessed by these po
pular brands, unless it is to add that 
grocers in every section of the Domin
ion are more and more coming to recog
nize this fact, and are recommending it 
to their customers.

Melagama tea and coffee are put up in 
attractive packages and this is a point 
that the grocer should remember, for 
the appearance of a package has a great 
deal to do with its sale.. These brands 
are also extensively advertised to the 
consuming public which assists wonder
fully in introducing them to customers. 
This firm is also doing their utmost to 
co-operate with the retailer, so that his 
sales may be substantial, as well as a 
fair profit derived.

The display at the Canadian National 
Exhibition was visited by large numbers 
of grocers who were courteously receiv
ed. The large number of dealers who 
are already handling these lines are all 
well pleased with results and every deal
er who wishes to hold the coffee and tea 
trade of his customers should stock 
these lines.

As an evidence of the high quality of 
Melagama tea and coffee, Minto Bros, re
ceived the highest medal at the Quebec 
Exhibition this year for their demon
stration. Among the visitors served at 
this Exhibition were Earl and Lady 
Grey, who were so pleased with Mela
gama tea that they purchased a sub
stantial quantity before leaving Quebec.

Minto Bros, are situated at 45 Front 
St. East, Toronto.

CANADIAN NATIONAL EXHIBITION —Melagama Tea and Coffee exhibit.



POLI

American Metal Polish Co
West Somerville Mass

LLLCÜUÜÛÔDÜ-.:

uCDEOHOLU
mn.

Advertising Section. CANADIAN NATIONAL EXHIBITION The Canadian Grocer

THE NUGGET POLISHES.
Nugget Polishes, celebrated for their 

waterproof qualities, were exhibited 
with splendid effect in the Process Build
ing at the Canadian National Exhibition. 
The booth itself attractively exhibited 
the polishes, while the demonstration 
was carried on so well that it attracted 
a continuous crowd of interested visit
ors.

The demonstration was carried on in 
such a manner as to prove beyond all 
doubt that Nugget polish is absolutely 
waterproof. This was accomplished by 
polishing a shoe until the shine showed 
the splendid qualities of the polish, and 
then dipping in a basin of water. When 
the water was w-iped off w'ith a cloth, 
the shine still remained. The cloth it
self showed no signs of blacking so that 
the polishes do no harm to clothing.

“If the tongues of these shoes could 
speak they would say ‘Nugget for 
mine,’ ” read one show card, which is 
no doubt true. Nugget polishes are ex
tensively advertised and are known the 
world over. Their commendable qualities 
bring returned trade to every grocer 
who handles them.

Another important feature of Nugget 
polishes is that they are frost proof and 
besides will not dry out when in stock. 
Title company sell Nugget Black, Tan 
and White Polishes, Creams, Harness 
Polish and Nugget Furniture Paste, all 
of which allow the dealer an attractive 
basis of profit.

The booth was in charge of W. F. Mc
Neil, manager, and L. R. Howard.

PUTZ CREAM METAL POLISH.
‘‘Putz Cream Metal Polish will de

monstrate its own worth.” So the 
American Metal Polish Company, of 
West Somerville, Mass., declares in its 
circulars, and at its fine exhibit in the 
Process Building it backed up the decla
ration by giving away samples of this 
Cream, and also of Silver Putz, the 
famous silver polish. Both men and 
women crowded about the booth; some 
to tell Mr. B. A. Burke, who has travel
ed for the company during the past fif
teen years, that they had tried and 
proved the goods; others to get the 
samples that they might see the effect 
the use of them would have upon thie 
silver and their brass.

Putz Cream makes any metal look like 
new. It gives a quick, lasting polish,

CANADIAN NATIONAL EXHIBITION—The Nugget Polish exhibit.

CANADIAN NATIONAL EXHIBITION—The American Metal Polish Co’s 
display of Putz Cream Metal Polish.
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and is free from acid, so that its ;i*e has 
no injurious effect upon auto or harness 
trimmings, or upon household brasses. 
Like Putz Cream, Silver Putz has been 
steadily growing in favor. Small won
der, for by simply rubbing it on and off 
silver regains its original bright, luster- 
ous appearance. Silver Putz is the same 
this year as ever, coming with the same 
guarantee of purity, and still being put 
up in the same attractive form.

The interest in this exhibit—people 
continually crowded about it—explained 
the large and high class trade which the 
American Metal Polish Company has 
built up.

RED ROSE TEA.
The thousands who annually attend 

the Canadian National Exhibition are 
becoming better acquainted each year 
with the unique method originated by 
the Red Rose Tea Company, in the opera
tion of their exhibit. This booth was

again the most talked-of in the Manu
facturers’ Building. The tea room was, 
as usual, attractive, and the numbers 
who visited it were greater than ever; 
every day saw crowds of people wait
ing their turn to sample the delicious 
tea so daintily served. The fact that 
there was in evidence a better class of 
(teople visiting this exhibit, bears ample 
testimony to the importance of Red 
Rose Tea and its popularity among the 
Canadian people.

Each day some of the travelers were 
in attendance to welcome grocers and 
their friends, and the booth itself was, 
as usual, most inviting. The snowy 
linen, fine china and attentive, cour
teous young ladies, each wearing a red 
rose, with the most careful attention 
given to detail in every particular, made 
it especially attractive.

The method used in serving sample 
cups to Exhibition visitors is undoubl- 
edlv to be commended from the Cana

dian retail dealers' standpoint, as it in
sures them the sales of many luoueau., 
pounds of Red Rose.

As last year, 5 cents was charged for 
a cup of tea, which was given back to 
the visitor as a ticket, good for 5 cents 
anywhere when buying a package of 
Red Rose. The grocer who gets these 
tickets has them redeemed for 5 cents 
each by the company. The value of this 
advertising to the retail dealer is ap
parent, since his demand for Red Rose 
Tea is greatly increased at no expense 
or trouble to himself or to his cus
tomers.

The quality of Red Rose Tea is un
surpassed and the high standard set for 
it has won it favor from one end of 
Canada to the other, and at the same 
time has gained for Mr. Estabrooks an 
enviable position in the tea trade of the 
Dominion, as well as the confidence and 
respect of his thousands of customers 
—the retailers of Canada.

CANADIAN NATIONAL EXHIBITION—The Red Rose Tea exhibit.
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Pure\ICHARDS SOAP

Exhibit of The Richards Pure Soap Co., Limited.

Laundry Soap Price List Ontarioand Quebec
RICHARDS PURE SOAP 100 Cakes
RICHARDS QUICK NAPTHA SOAP 100 Cakes 
RICHARDS SNOW FLAKE SOAP CHIPS 100 Pkgs.

QUANTITY PER CASE PREMIUM

1 Case ........................ 4.15 Collect
5 Case Lot ....................... 4 15 Freight Paid and 20 Bars Quick Naptha Soap

10 Case Lot ....................... 4.05 “ “ and 40 Bars Quick Naptha Soap
25 Case Lot ....................... 4.05 “ “ and 150 Bars Quick Naptha Soap

or Richards Pure Soap

TERMS NET THIRTY DAYS: Subject to Change Without Notice.

The Richards Pure Soap Company, Limi
Established 1860

Sold to retail at 5c. 
per cake straight

WOODSTOCK, ONT

APPLY DIRECT OR THROUGH ANY WHOLESALE HOUSE
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CLARK’S CREAM CUSTARD AND 
EIFFEL TOWER LEMONADE.

The Harry Horne Co., grocery brok
ers, of Toronto, conducted a very inter
esting demonstration of Foster Clark’s 
Cream Custard and the Eiffel Tower 
Lemonade and Specialties. They de
monstrated, too, and attracted a very 
large crowd from 9 a.m. to 9 p.m. for 
twelve successive days, and thoroughly 
explained to the consuming public from 
all parts of Canada and tiie United 
States the merits and superior qualities 
of the Foster Clark Cream Custard and 
Eiffel Tower Specialties.

Every woman who tasted the cream 
custard was so highly pleased with it, 
that she declared she would insist upon

woman considered it the most conveni
ent and daintiest desert that has ever 
been offered to the consuming public. Ten 
thousand neat, attractive, cream cus
tard display advertisements were distri
buted.

The Eiffel Tower Lemonade, which is 
known in all parts of the world for its 
purity and superior quality, was greatly 
appreciated by the many thousands of 
people who visited the booth at the Ex
hibition

Among the other exhibits this year 
of interest to the grocery trade and 
which attracted crowds were the follow
ing:—Brand & Co., London, Eng.;

H. J. Heinz & Co-, Pittsburg, Pa.; Jno. 
Hillock & Co., Toronto; Maclute & 
Langley, Toronto; National Cash Regist
er, Toronto; Pure Gold Mfg. Co., Tor
onto; E. D. Smith, Winona, Ont.; So- 
clean, Ltd., Toronto; Snap Co., Limit
ed, Toronto and Montreal; Toledo Com
puting Scale Co., Toronto, and Wonder- 
shine, Toronto.

KELLOGG’S TOASTED CORN 
FLAKES.

One of the best selling articles in the 
Canadian grocery store of to-day is Kel
logg’s Toasted Corn Flakes. The great 
reason is because they bring more satis
factory results to the dealer than al
most any other article he carries.

her grocer supplying her with it in pre
ference to anything else. The Cream 
Custard is certainly a very dainty and 
economical desert, and when you con
sider that a 10c tin makes four quarts 
of Cream Custard, a 15c tin makes 7 
quarts, and a 25c tin makes 12 quarts, 
by simply adding milk and sugar in ad
dition to the Cream Powder and can be 
made ready to serve in ten minutes, 
there is no possible wonder that every

Boeckh Bros., Toronto; S. F. Bowser & 
Co., Toronto; The Computing Scale Co., 
of Canada, Toronto; Canadian Shredded 
Wheat Co., Niagara Falls, Ont.; Corne
ille, David & Co., London, Eng.; Chris
tie, Brown & Co., Ltd, Toronto; Chis
holm Milling Co., Toronto; Canadian 
Tungsten Lamp Co., Hamilton, Ont.; 
Eureka Refrigerator Co., Toronto; W. 
A. Freeman Co., Ltd., Hamilton, Ont.; 
Genesee Pure Food Co., Le Roy, N.Y. ;
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This year, again, Kellogg’s had a very 
attractive display at the Canadian Na
tional Exhibition. The demonstrations 
wthicli were daily; held attracted thous
ands, who once more had the privilege of 
tasting this greatest of all breakfast 
foods. The company, from its estab
lishment recognized that the grocer 
would be in a large measure responsible 
for the total number of sales. The con-

G'ANADIAN NATIONAL EXHIBITION—Display made by the Harry Horne Co., Toronto.
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lider.ee of the retail trade was won by 
the square deal policy which was ex
tended to it. Retailers were quickly 
impressed with the fact that they were 
securing a good profit by handling Kel
logg’s Toasted Corn Flakes, and with 
the company’s policy in adopting such 
measures as would insure protection to 
the small grocer throughout the coun
try.

The small retailer is treated in the 
same business-like, and courteous man
ner as the larger. They both purchase 
through recognized jobbers, and there is

no quantity price to worry the smaller 
man

The modern and progressive methods 
adopted by till is company were brought 
to the Exhibition, where it was empha
sized to the consuming public that Kel
logg’s Toasted Corn Flakes bore the 
particular merits and good qualities 
which had made them a household void 
in practically every home in the Domin
ion.

Among the slogans that were seen 
about the booth were, “Sweetheart of 
the Corn;” “Won Its Favor Through Its

Flavor;” and “The Largest Sale of Any 
Cereal in the World.” These attracted 
a great deal of attention and impressed 
the thousands who saw the exhibit dur
ing the two weeks of the Exhibition.

With each case of Corn Flakes the 
grocer receives a coupon which he may 
redeem at the end of the year, thus se
curing a substantial rebate. The com
pany is always willing to send to any 
grocer material for a window display, 
and will welcome any inquiries. T. M. 
Sibbald, 2(U Front St. East, is the To
ronto agent, and was in charge of the 
exhibit.

* » v > ifl
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CANADIAN NATIONAL EXHIBITION—Exhibit of Kellogg’s Toasted Corn Flakes.
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A MERCHANT’S REMARKABLE 
STATEMENT.

(Concluded from page 28).
Example II: Cost 15c; divide by 2 and 
you have Tt/^e; add 7% to 15 and you 
have selling price 22^0, which shows 
you gross margin of 33 1-3% of selling 
price. Example III : Cost 30c ; divide by 
3, giving 10; add 10 to 30 and you have 
40c, showing you gross margin of 25% 
on your selling price.

A Puzzle for Many.
It is not so difficult for most of us to 

learn and then fully grasp the truths 
that 1-5 of our cost is 1-0 of our selling 
price; that is that 20% of our cost is 
10 2-3% of our selling price. Also that 
14 of our cost is 20%—1-5—of our sell
ing price ; 1-3 cost is Vi of selling price, 
etc. But what puzzles most of us is the 
fact that we may more than double our 
cost without making 100%.

Example : Cost 15; selling price 45; 
margin 00 2-3%. Why Î Because 2-3 of 
what we receive is margin ; and 2-3 of 
anything is 00 2-3 of that thing. This 
shows one good reason why we must al
ways apply 100% to the total amount 
for which any article is SOLD. In this 
case, your expenses of all kinds will be 
figured against the 45—not the 15; 
hence, your margin must be computed 
on the 45, not on the 15.

The Danger of Straddling.
You cannot stand with one foot on the 

pier and the other in the boat without 
danger of being “spilled into the drink.’’ 
In other words, straddling is dangerous ; 
and computing margins on cost while 
figuring expenses on sales is straddling 
two problems.

The more you think of all this the 
simpler, more reasonable, more logical 
and more obvious it will become ; and 
soon it will become mechanical to you— 
a sort of “unconscious cerebration.” 
Work at it until it becomes an instinct 
to figure always on the selling price and 
you will avoid the most dangerous pit- 
fall on your mercantile journey.

But work it all on Mr. Blain’s Rule, 
making sure as you go on, by proving 
and re-checking your figures ; and you 
will become so expert after a short time 
that you will not have to “figger” at 
all, but will read the solution of most of 
your problems as soon as you see them.

Over 10,000 paper butterflies were seen, 
pinned onto the visitors at the Canadian 
National Exhibition. They were word
ed thus: “Fussell’s Pure Rich Thick 
Cream, Golden Butterfly Brand.” Mr. 
Reader,—Ask your grocery traveler what; 
is Fussell’s Pure Rich Thick Cream — 
Advt.

THE STIMPSON COMPUTING SCALE 
CO.

Every grocer is, or at least should be, 
acquainted with the superiority of the 
computing scale over the ordinary kind, 
and merchants in every portion of the 
country are fast realizing that when it 
comes to computing scales, that the 
Stimpson towers far above all others on 
every point on which a scale should be 
judged.

At the National Exhibition this year 
the Stimpson Computing Scale Com-

This company manufacture the only 
automatic counter scale with 100 lbs. 
capacity and it is this scale of which 
they are making a specialty and which 
is meeting with a most favorable recep
tion from merchants in all lines of busi
ness. A feature of this scale is that the 
computing chart is located always 
directly in front of the user so ttiere is 
no chance of mistake in computing as 
on some styles of chart scales. This is 
a feature every merchant should consider 
in buying a computing scale. The 
Stimpson is fully guaranteed and com-

CANADIAN NATIONAL EXHIBITION

nany had an attractive booth in the In
dustrial Building, where the good points 
were plainly demonstrated to hundreds 
of visiting grocers and a great many or
ders secured.

Thousands of merchants are already 
using the Stimpson scales, and their 
words of praise demonstrate beyond all 
doubt the value of this scale to the mer
chant. An important question for every 
merchant is :—“Do you give over
weight?” A fact that should most es
pecial'y impress the grocer is that over
weight cannot be given on a Stimpson 
Automatic Scale.

—Display of Stimpson computing scales

plies in every particular with the 
Weights and Measures Laws of the Do
minion.

There are many reasons why the mer
chant should use only the Stimpson 
scale. They prevent overweight, allow 
quick weighing, and are a money saver 
which should especially appeal to the 
grocer. Money invested in a Stimpson 
scale returns a most handsome dividend 
to the user. Every grocer should write 
at once for full particulars.

A. L. Dent, Woodstock, Ont., is the 
general sales manager for Ontario. The 
head office is at Detroit, Mich.
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Sugar and Rice Continue to Advance
Both Have Moved Upward Again in the Past Week—Same 
Strengthening Conditions in Evidence—Sugar Highest in 22 
Tears—Short Grope in Bice-producing Countries in East —
Lines Kindred to Sugar are Strengthened—Grocery Lines are 
Generally Steady—Trade Favorable, With Prospects for Good 
Fall Business.

See also Provisions, Cereals and Fruit Pages Following.

QUEBEC MARKETS.
POINTERS—

Sugar—Now $5.85, in bags.
Rice—Advanced again.
Molasses—Some expect advance. 
Montreal, Sept. 14.—The same note of 

satisfaction is heard among the trade. 
Business is good, collections are causing 
no complaint, the fall season shows an 
improvement over the summer trade, 
prosperity is smiling upon the country, 
and why should the grocer go out of his 
way for imaginings?

In the general situation this is about 
the way the jobbers sum up the present 
conditions which during the past few 
weeks have not been changing to any 
marked degree. With sugar on a ram
page, even the consumer has heard about 
the high prices they will have to pay 
for some time unless the predictions of 
those who follow the market come to 
naught. But it is safe to say that there 
are few consumers throughout the coun
try who know exactly why prices have 
advanced. In fact a prominent retail 
grocer told a newspaper representative 
that he had not been following the mar
ket closely, but if others had advanced 
nrices he would have to follow suit. 
When prices go up, the retailer general
ly gets the entire blame. The consumer 
does not look past the counter to see 
what the producer has had to do with 
the goods and the grocer is put down as 
the responsible party. Hence it was 
with a feeling of gratification that one 
read an explanation of the rise in sugar 
as given by another retailer who had 
followed the markets.

Sugar. What can be said of sugar? 
Granulated in bags is now $5.85. with 
the conditions that have caused the re
cent advances still unchanged- The situa
tion is tense, and there is just as much 
likelihood that recent advances will be 
duplicated as not. Thev may not come, 
hut on the other hand they mav. Just 
what will happen is a knowledge that 
would be well worth Possessing, as it 
would have been six weeks nast. "With 
the European beet, cron almost a failure 
with a poor Cuban cron, a fair West 
Indies and with the United States beet 
crop only ordtBarv, speculators cornered 
the market at a time when the demand

is heavier than any other season," said 
one jobber, and it will be six months 
before any appreciable relief can be ex
pected. “I look for higher prices than 
even those quoted to-day,” he said, and 
further intimated that he could see no
thing that suggested a weakening of the 
present situation.

The sugar market has certainly sur
prised the trade. Not only are retail
ers lamenting the fact that they did not 
stock up six weeks ago but brokers, 
jobbers and others have the same disap
pointment. Of course such a state of 
affairs was unexpected for the continent 
seemed to promise a good beet crop. The 
first advances were regarded, generally, 
without much suspicion.

Willett & Gray recently stated that 
from a New York standpoint present 
prices were exceeded in 1889 when 
granulated was quoted at $9 net cash. 
This covers a period of twenty-two 
years.
tlnnuUtwd, beca.............................................................. 5 8*

" 1Mb. ban.................................................... 8 SO
" Imperial...................................................... 5 70
" Beaver..................................................   5 75

Paris lump, boxes, 100 lbs................................................ 6 55
" " " 60 lbs.................................................... 6 65
" " " 16 lbs................................................ 6 95

Bed Beal. In cartons, each..............................................   0 35
Qry*t*1 diamond*, bbl*..................................................... 6 55

" " 110 lh boxes............................................... 6 65
" " 50 lb. "   6 75
" " K lb. "   6 95
" " 5 lh. cartons, each.........................  0 871

Crystal Diamond Dominoes. 5-lb. cartons, each........... 0 *7)
Extra ground, bbls.............................................................. 6 30

" " 50-lb. boxes........................................... ... 6 SO
" M 36-lb boxes.................................................. 6 70

Powdered, bbta...................................................................   6 10
" 6Mb. boxes................................................................ 6 30

Bright ooffee....................................................   5 60
Ho, 8 yellow........................................................................... 5 60

Ho. 1 " bags.................................................................. 6 45
Bbls granulated and yellow may be had at 6a 

above bag price*

Molasses.—In sympathy with the sugar 
market it would be expected that mo
lasses would be firm. There has been no 
actual advance, although jobbers and 
others claim that prices should be high
er, and that it might not be long before 
they would be higher. These are simply 
opinions of others' that are in the busi
ness. Molasses is not as easily handl
ed as sugar and there is no speculation 
behind it just now. If one house ad
vanced their prices the others might not 
follow, but if speculators get it on the 
present ground and "start something" 
then holders of molasses will of course 
naturally follow. It has been said that 
the best grades of molasses should be 
quoted higher than they are. Whether 
there will be any changes remains to be 
seen. It is not likely that a reduction 
will Jbe made and under the ciroum-
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stances it might be well to cover re
quirements at the present figures. The 
demand ior corn syrup is steady and 
prices remain unchanged.
Molasses, to anive, oar load ote............................  0 28 0 29
Fancy BarDadoee molasses, puncheons................  0 31 0 33

M “ " barrels.........................084 036
" " " half-barrels,................ 0 36 0 88

Ohotoe Barbadoee molasses, puncheons................ 0 28 0 31
" M " barrels......................... 0 31 0 34
" " " half-barrels.................  0 83 0 36

New Orleans................................................................ 0 25 38
Antigua .............................................................................. 0 30
Porto Bioo............................................................................ 0 40
Com syrups, bbls................................................................ 0 031

“ jhbbls.............................................................. 0
" B*3b.pàiie.*.*.*.**.!'.*.!!.*!!!!! !!!! 175
" 16-lb. pails..................................................... 125

Oases, 14b. tins, 8 dos. per case....................................... 8 40
" Mb. u ldo*. » ....................................... 8 75
" 1Mb. " ldos. " ....................................... 8 65
' 80-lb. ” $ do*. " ....................................... 3 60

Dried Fruits.—The first fruit steamer 
leaving Dénia, Spain, with goods for 
the Canadian trade, is about due to cast 
her moorings on the 15th of this month, 
and to arrive here about the middle of 
October. There may be some fruit 
brought in specially by a more rapid 
route but it will only be in limited 
quantities. There is nothing particular
ly new in this market.

rue currant crop will not come up to 
expectations. It is now stated that 
about 100,000 tons are all that is likely 
to be forthcoming which is practically 
the world’s yearly consumption. Definite 
information from Greece has been 
meagre of late. The market is said to 
show an upward tendency due partly to 
unfavorable drying conditions. Local 
buyers appear to be temporarily supplied 
with dried fruits.
Evaporated apricots........................................... 0 20 0 22
Evaporated apples................................................... 0 144 0 16
Evaporated peaches................................................ 0 17$ 0 18
Currents, fine filiatras, per lb., not cleaned................ o 07

" , " cleaned  0 074 0 08
lib. packages, fine filiatras, cleaned.. 0 08 0 084

:: S^fe:::v.v:.v::::::::2S2‘ 2” 
p;i&ESte::::.::":::::::::::::::2$
l™........................................................................ 0 11
Fjgi, 3 crown. .. 0 08 0 081 Pin, 6 crown. . (I 11 0 18
Fin. 4crown....... 0 00 ” 0 crown.. 0 18 0 14

n 6 crown. .. 0 10 0 11

SU................................................................................... 0 171
...........................................................................0 ISi 0 16

00-70.................................................................................... 0 141

............   oisi00-100.................................................................................. 0 13
Choice seeded raisins,fancy seeded, 1-lb. pkgs.. ..".V. .".*. 0 est 0 11

___________________________ „ - 0 10
loose muscatels, 3-orcwn, per lb... 0 08 0 064

4-crown, per lb............  0 094
Select raisins, 7-lb. box, per box................................. n 63
Malaga table raisins, clusters, per boa ............140 6 60

Valencia, fine off stalk, per lb.........................  0 07 0 074
" select, per lb......................................  0 08 0 081

4-crown tarer®, per lb.................... 0 08 0 09

Teas.—The market is steady and firm. 
With regard to quality of Indian teas 
some reports showed that recent ship
ments were above the average, Japans 
are firm and are moving briskly.
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Coflee—The market has been firmer of 
late due to primary market reports.

• M 6*6

Mo»*»..........on on Huatm............. • w *n
Bio, No. f.........• 10 0 II Mereeeibo.........0 11 • *
Modem....... 0 H 0 M

Oornee, per it)

tlooA, 4-

Oooo. mooted.

Bon Ton. green
mooted

No. 1.
Ne.1.

Nuts.—There is only a steadiness in 
the nut market Jobbers report ao 
new features. Preparations are being 
marin for the fall and holiday season.

S w
0 13 0 16 
0 17 0 U 
• IS 0 10.... • 111

0 00 0 0M
• « ooS 
0 10 0 lot• MOM
OUt ililone nl
.... on 
.... 0 10 
.... ou
MS 0 U 
017 0 Uon oS3
.... 0 76

. 006 0 07.•non
Rice —Following the advance quoted 

just a week ago, rice was again advanc
ed 25 cents per cwt this week.

Reports seem to be well established 
that the drouth in India has been so 
widespread that the government has to 
buy rice for its own people. This re
fers to the districts where the trouble 
has been the worst. The recent floods 
in China, covering a large area, likewise 
enter the proposition, but it is not 
known what has been the real extent, if 
any, of the losses Everyone refers to 
the strength of the market, some say 
Mat rice is a good “buy” and that 
prices are going higher, but the latter is 
a question that the individual must de
cide for himself As one man remarked 
it largely depends upon the supplies at 
the mills. If the conditions in the rice 
producing countries become more acute 
further developments are practically cer
tain.
•Me, 6^*» B, bap, W) poung.

pooketi *°doi 
" ipoekau. 1M
rede e.o.,*>

100

JO"* heed Oerotin* nos. per lb..
Brown eego . 0 001 0 

0 06 • 
0 07 • 
0 061 0

Canned Goods.
Toronto.—No particularly new features 

have developed in the canned goods

situation. Some new pack tomatoes 
and corn are now on the market, with 
quotations unchanged. Canners are now 
busy with tomatoes and it is expected 
that prices on these and other late 
fruits and vegetables will be named to
wards the end of the month. From all 
appearances the pack of late fruits will 
be considerable. Canners have sent out 
notice that they will deliver 75 per cent, 
of beans made up of fv3 per cent, of wax 
and 22 per cent, of refugees.

Recent reports from Norway regard
ing sardines say that the fish this year 
are large but of good quality. It is 
probable that the new catch coming in
to Canada will run 16 to 20 to the can 
The run so far has been fairly good, but 
the fishing will not be completed for 
about six weeks. Indications are, how
ever, that there will not be the same 
dearth of fish as last year. Prices, 
however, are bound to be high, and in
deed one firm quotes prices nearly 10

ri-AlOniu

_Besnij gulden was
jr-Bewie, golden ni
Pel.—Been»,

or relenting (green).X»-Beene,' refugee
duto brand.Xs Peas, extra fine •lie 1

X»- Pee», iweet etieS.Pea»! early June,
-Peae, etandard, el re V

X»—Spinach, table
Xe—Spinach, table
Oat—Spinach, table

Per doe.

main reason for this is the prevailing 
high price for olive oil in which the 
foreign sardines are packed as well as 
the somewhat higher price of tin plate 

vegetables q

Auto brand

ISt 
1 00 
1 37*

i*76

_ . FRUITS
Xe—(Viorri**. block, pitted, beery eyrop.... 1 811
2 »—Chemee, black, not pitted, beery syrup 1 Ml

{!*•"}*•' ”5. pitted, beery syrup........ 1 Mi
Xs-Cfcjiriil, rod. not pitted, henry eynip 1 531
Gel-Cherries, rod, pitted..............................  » gtl
Xe—fjerriee, white, pitted, beery syrup .. 2 I
3 »—Cherries, white, not pitted, beery syrup 1
3 »—Currants, black heavy Syrup................ 1 |
S'e- Currents black preserved....................... 8 '
Gel. —Currents, black. standard.................... 5371
Gel. —Ourrenle, block, solid peck ................ 8 371
3>-Currents, red. beery syrup....................... 1 m
3 s—Currants, red, preserved .........................  * Si
Gal —Ou-rente, rsdl standard ..................... 5 yrl
Gal —Currants, rod, solid pack....................... g err
Xe—Gooseberries, heavy syrup........................ 3 ft*
Gel -Gooseberries, standard ........... ... 7 *0
Xs- Le wtonberries (bleakberries), h syrup.. 1 771
3 s-Lewtonberries. preserved .................... 1 erf
Gal -Lawtonberriee. standard................. ........
X» Pineapple, sliced, haary syrup ...
Js-Pineapple, grated, heavy iyrup..........
3» Piaeapple, whole heavy syrup............
3 s Pineapple, whole, heavy syrup ........ 3 toi
*> S***"*™- W beery syrup ............. 3 On
Ss-Bespberriae. bleak, preserved.................. 3 34
Oel -Baepberrtes, black, standard................ 7 *
Gel.—Raspberries, black, solid pack .... »5
X» Kaspberriea rod, heavy syrup................. f 06
Xs—Raspberries, red. preserved.................... 3
OaL —Baspberri • red, standard.................... 7 as
0»L-Berberries, red. solid pack................... 9 SO
t s—Rhubarb proeerred.................................. 1131
Xe—Rhubarb, preserved.................................. | 37I
Gel—Rhubarb, standard ................................  j so*
Ï*—f*™wb*bri«* heavy syrup .................... 1 81
X»-8trawberries. preserved.......................... 3 081
Gal' -Strawberries, standard ........... 7 ar
Gel. -Strawberries, solid pack ...................... 8 60

VEGETABLES
oed. blood rod, X»...........................

whole, blood red, Xe......................... I
- siloed, blood ra£ X»................ .
" whole, blood red, X»....................
:: ................

O»™. X» ... .................................................. 1 r0'
fancy, f»............................................... I ip

M oooob.gal ,........................ .
5;::;;:::;;;;::;;:::..............SSI

*““^1000. X» .................................................. 1 ™
” we.................................................... 1 «o

Turnips, Xs Î ut

68

SM88
10
1*
S‘
66s*
SP

X», white, heavy vrep
Xe, yellow, heavy syrup

brands nil
lb. fists, doz

Otter

Pinks
Northern Hirer

Turkey.
Ducks.,,

28
18
||1 M

IN IN 
1 10 I*

.7,
IS 'Vtt.ZZ.... im

............ 4 60 Sonp,X»..........................}»
............ 4 00 Soup, l'e.......................... 1 46

................4 66

Montreal .—There is nothing particular
ly new in canned goods to report. Spot 
tomatoes sell from about $1.50 to $1.60, 
and $1.75 has been named. The bulk of 
the goods have been imported so it is 
said, and jobbers are looking for early 
shipments of the new pack to meet the 
spot demand.

In regard to tomatoes and corn there 
is no new feature. The general opinion 
is that if no damage is done by frost 
there should be a fairly large pack. As 
to the probability of prices, different 
views are held and the trade will simp
ly have to wait until the canners have 
an idea of .the full extent of their pack. 
In regard to the late fruits it seems evi
dent that the pack will be satisfactory 
judging from the reports that have been 
received here. Spot canned goods are 
all held firmly.

Osl. -Currents, bUok, solid peck..................
2’s—Currants, red. heavy syrup ....................
2's—Currants, red. preserved............ ..........
Gel.—Currants, red. standard......................
Gal.-Currants, red, solid pack.....................
9’s-Gooseberries heavy syrup......................
Gal —Gooseberries, standard........................
fa—Laotonherries (blackberries), h. syrup.
3's—La wtonberries, preserved.......................
Gal. —Lawtonberries, standard.....................
rs—Pineapple, sliced, heavy syrup..............
Ts- Pineapple, grated, heavy syrup............
fs—Pineapple, whole, heavy syrup..............
3'»—Pineapple, whole, heavy sy-up......... .
2's—Raspberries, black, heavy syrup.......... .
2’s Raspberries, Mack, preserved...............
Gal.—Raspberries, black, standard ..........
GaL —Raspberries, black, solid peek .........
2’s—Raspberries, red, heavy syrup...............
2’s—Raspberries, red preserved..................
G»l —Raspberries, red, standard................
GaL—Raspberries, red, solid peek...............
I’s-Rhuherh, preserved................................
r* - Rhubarb, preserved................................
GaL—Rhubarb, standard..............................
2‘s Atrawherries, heavy syrup.....................
2’s—Strawberries, preserved.........................
GaL—Strawberries, standard.....................
GaL-Strawberries, solid peek.....................

59552

11'V1*

Asparagus, tij
2 s—Beans.

3's—B»sns, golden wax.

3's—Beans, refugee.

2's—Peas, extra size No. 1
2’s- Peas, sweet wrinkle, vise No.S.
2’»—Peas, early June, size No. 3.
2's—Peae, standard, size No. 4.

-No*. 4 standard.
2's-Spinach, table

UM*.
Spot tomatoes

2’s—Cherries, black,
2's—Cherries, Mack,' not
2 s—Cherries, red, pitted, heavy syrup.
2's—Cherries, red. not pitted, heavy syrup.
Gal —Cherries, red, pitted.
Gal —Cherries, red, not
2's- Cherries, white, pit heavy syrup.
2's—Cherries, white, not pitted, heavy syrup
2’s—Currants, Mack, heavy syrup.
2‘s—Ouirants, black, preserved.
GaL—Currants. Mack, standard.

VEGETABLES „ Per Doeen 
Group B Grouj^A

oSl *
I 40
4 06

1 251 F0
1 36

I 60
1 40 1 46

1 N1 6*

3 06

2 00
2 *0
I 30

im 8 30

ISO

8S7*
?a
1 80
1 00

2 36
2 03

1 26 1 IT

•S is
1 66

2 27
3 6<> aI H
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BwlBprlnâ, pirosse
Ooboes, per ossa ....
Pinks, per ce.........
Lobeter- 

*4b. data,
14b. lieu, i

Owrçed
best Is...

•175, «X». ! 14b. tells dosen. «4.60, «4.76 
$6.00, «6.10.

IM

Reedf lunob reel loaf
ftoîet'béèiiU.illIXI
Ret beef, Is .........
Stewed es ten. Is.... 
Stewed kidney, Is.... 
Stewed Udney, Is.... 
Mlneed ooUope, Is...

1 60

Mlneedoolloee, le... 1 60 
Oomed baof hash, Is. 100 
Uomed beel hesb. 9s. 1 80iSSSBSS: £::::: ill
Paragon ox tongue,

lfc............................. 7 56
Paragon ox tongue, 8b 8 60 
Paragon ox tongue,

9|s............................. • 60
Paragon lunch tongue

la..............................  4 00
Tongue lunch, Is........ 8 60
Bileed smoked beef ,fts 1 60 
SUoed smoked beef, le 1 60

ONTARIO MARKETS.
POINTERS—

Sugar—Up 20c, now $5.95.
Rice—Up 25c cwt.
Barley—Stronger.
Toronto, Sept. 14.—Present trade as 

well as business prospects continue fav
orable and with fair collections now 
generally reported there should be no 
complaints from wholesalers.

The feature of groceries at the present 
lime is the strength displayed by num
erous lines. None seem to be headed 
downward, but many have a decided 
lendency to move in the opposite direc
tion. Most noticeable in this regard 
are sugar and rice, phenomenal advances 
having taken place in both, wtoile in can
ned goods, dried fruits, tea, coffee and 
other staples there are certainly no 
signs of weakness.

With the last advance, sugar is higher 
than it has been in 22 years. With a 
plenitude of late fruits, there is a big 
consumption of sugar for preserving 
purposes. Lines kindred to sugar main
tain a firmness, which in some cases is 
marked.

As pointed out by one wholesaler with 
higher prices in many lines, it will re
quire a larger capital to transact busi
ness On the other hand this will be 
counterbalanced more or less by the 
good business conditions now existing 
which will work for a quicker turnover.

Both pot and pearl barley have a 
higher tendency, millers having advanced 
prices to wholesalers.

As predicted in these columns a couple 
of weeks ago, condensed milk has been 
advanced in price. The consumption of 
condensed as well as evaporated milk is 
large and is steadily on the increase.

Sugar.—Sugar is certainly “sugar” 
just at the present time. A further ad
vance of 20 cents on Friday last brought 
local quotations up to $5.Os», the highest 
since 1889. The market is still strong 
and further advances would not be a 
surprise. Opinions regarding how high 
the market will go are many and varied. 
The market is problematic. Prices may 
ascend still further or they may not. 
■lust at the moment hhe market seems 
to be completely in control of the specu
lators and the question is how high

can they put it. While many dealers 
believe there is no apparent relief at 
least until the Cuban crop comes for
ward in January, others believe that 
there are dangerous spots which are 
apt to scarce speculators into selling 
and bringing a reaction. Among things 
that might induce nervousness is the ap
proach of the quiet sugar season, the 
American beet crop, the Louisiana cane 
crop and the fact that Russia may be 
allowed to export her surplus supply of 
sugar. However, the market on the 
surface is strong, with the future alone 
holding the solution of the outcome of 
the present phenomenal hig)h range of 
prices.
Extra granulated, baga.......................................................... 6 95

“ 8U id. bags—   6 u5
imperial granulated................................................................ 5 7o
Bearer granulated................................................................... 5 75
Yellow, nage.............................................................................. 5 55

Barrel» 01 granulated and yelluw will be furnished 
at buente adore bag prices.

Extra ground, brla................................................................... 6 35
“ " 50-lb. boxes................................................... 6 55
“ •* 85-lb. boxes................................................... 6 65 _

Powdered, brls.......................................................................... 6 15
60-lb. Doxed........................................................... 6 15

“ 85-lb. boxes........................................................... 6 55
Beu deal, cwt.....................................................................  / 10
at. Lawrence Crystal Diamonds...................................  7 60
Pans lumps, in luo-10. ooxes.................................................  6 85

m oo-i b. -  6 95
• to 8Mb. ••  7 15

Syrup and Molasses.—Molasses are un
changed but firmly iheld in sympathy 
with the high sugar market, while a 
similar tendency exists in all kindred 
lines. Trade in corn syrups is begin
ning to show some little improvement 
with prices showing no signs of weaken
ing.
tiyrups—
1 lb. tins, 8 dos.

6 lb. tins, 1 dos.
10 lb. tins, * dos.

incase.............
80 lb. tins, * dos.

Incase............. ,
Barrels, per lb.. 
Half ban-els, lb. Quarter "
Pails, 18* lbe.ee..

8 60 
0 U3i 0 U3i 
0 031 
1 76 
1 85

Maple tiyrup—
Galions tooaee .... 4 80
Quarts, 84 " XI! 6 40
Ptote,* •• .... 8 00
Molasses—
New Orleans,

medium........ 0 80 0 86
New Orleans,

bbls.................  0 88 81
Bar dadoes, extra

fancy........................ 0 46
Porto Hioo........ 6 46 0 68
Muscovado................. 0 30

. 0 80 0 81 
■ 0 30 0 38

0 111
umbrella boxes..0 18 0 14

. G 09 0.... 0Ï6'eSt

0 01 0 08*
*0 less

0 10 ou

Sultana.........................................................................0 10 0 U
I* fancy...............................................................0 11 0 U
" extra fancy.................................................... 0 14 0 18

Valencia* selected....................   0 06* 0 09
Seeded, 1 lb packets, fancy.............................................  0 10

M 16 os. packets, choice................................0 09* 0 09*
Sairs.......................... 0 06

Dates— Package
Halloweee— per 111

Full boxes.........  0 06* 0 06 Fards choicest.. 0 10
lb.... .. 0 06* 0 08|

Tea —Primary markets all maintain a 
steady tone with prices locally showing 
a similar tendency, and with consider
able business being done at ruling 
prices The shortage of two millions 
and a half compared with last year in 
the July shipments from Ceylon to the 
United Kingdom, makes over three mil
lion shortage from the first of January. 
The stock of Ceylon tea in London is 
four millions and a half less than this 
time last year. Shipments to Australia 
are about one million and a half short 
compared with last year. The estimat
ed shortage in exports to the United 
Kingdom for August is nearly one mil
lion. In the face of these figures, indi
cations are for at least a continuance of 
the present steadiness.

Coffee.—The tone of the market has 
been somewhat steadier of late due to 
advances in coffee options. Trade con
tinues satisfactory in volume.
ttio, roasted.......  0 18 0 20
Green Bio......... 0 lo 0 16
tipntos, roasted. 0 20 0 22 
Manoaibo, " 0 22 0 24
Bogota»............. 0 24 0 25

Moufca, roasted. 0 86 0 38 
Java, roasted... 0 37 0 85
Mexican..................... 0 95
Gautemalo........  0 22 0 24
Jamaica............  0 30 0 88
Chicory....................... 0 18

Spices.—Prices are steady with a con
tinued good trade. Otherwise there are 
no features.

.3 .8
J ÎS

Dried Fruits.—The general tone of 
new crop dried fruits is one of steadi
ness. Valencia raisins are higher while 
currants are unchanged but firmly held. 
Sultana raisins are also strong. In Cali
fornia fruits the only lines which show 
any signs of weakening are apricots and 
peaches, which opened extra high.

Some advance shipments of Valencia 
raisins should arrive in a week or so 
while the first arrival of currants is ex
pected about the end of the month.
Prunes—

5toS,ü‘*b-ls“........................... ...
Berne trait In 504b. bozêi à oam'ïsi.................... 0 ‘f*

Çfeotoe, 85 }b boras.........
Candled'Peels—
femoo.................... 009 0 U Oltron.................o 16 0 If
Orange....................0 10 0 IS*
Wp-

Elemes, per lb.
,1| Inches............ 0 08 0 10
1 '* ......... 0 08* 0 10*
I* " ......... 0 09* 0 19

Mgvmetm..............
Dried apples.......................
Evaporated apples............

0 17 
0 97 
0 36* 
0 37$ 0 38 
0 35 
0 36 
0 76 
0 30
o°y

0 76 
0 90 
0 SO 
0 90 
0 90
ôàô
i*90 
0 76 
1 00 
0 80 
0 76

0 11* 0 Is*i! o iSJ

69

Allspice.......................  0 14 0 16
Cinnamon................... 084 086
Cayenne pepper......... 0 33* 0 34*
Gloves.......................... 0 84* 0 86*
Cream tartar............. 0 95 0 36
Curry powder.....................................
Ginger.........................  033 034
Mace.....................................................
Pepper, black.*.XXX Ô iè Ô'iô
Pepper, white............. 0 94 0 25
Paetryepice................ 0 83 0 94
Pickling sploe........... 0 16 0 16
Turmeno........................................... ... ......................
Mustard seed, per lb. In bulk.................................... 0 13
Celery seed, per lb. In bulk.......................................... 90

Nuts.—Trade in unshelled nuts is not 
overly brisk. Even peanuts are none 
too brisk. Shelled varieties through the 
different channels are meeting with a 
fair consumption. Prices are well 
maintained on the different lines.
Almonds, Formigetta...................................................... o 16

“ Tsrragoos................................................  0 15 0 17
shelled.................................................... 0 36 011

Walnuts, Grenoble.................... ........ X* 0 17 0 19
" Bordeaux.......................................................... o 16
" Mar bote....................................................  o 16 0 18*

|Sbarta....................................................................... 0 II e 154
Brailla................................................................................. o U
Peanuts, roasted......................................................ni o 14

Rice and Tapioca.—When we reported 
the advance in rice last week, we noted 
that the market was still strong. This 
week 25 cents more has been added to 
prices, a total advance of 50 cents per 
cwt., since the upward movement began. 
Adverse reports from the raw markets 
have been responsible. The drought in 
India with the consequent failure of the

?
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crop, combined with floods in Korea and 
China, has resulted in much higher raw 
markets with sellers in many cases hav
ing withdrawn. Even with the late 
advance the market is strong.
seendsid B, from milk. IMS lbs. or of*. l.o.U. 

... ...........................................................................
Bice, standard B..

3 40
3 5#

Fer lb. • Tapioca—
0 064 0 US; Bullet, doable
0 06$ 0 06, g<*t......................... • *
• 06 VU6* Medium pearl. 0 ON • Of

0 06
.... 0 06s 0 07

• ** e «
Beans —There are no new features to 

note. Stocks ate low while conditions 
lor the growing crop continue unchang
ed.

Olive Oil—For the finest grade oils 
prices are well maintained as the sup
ply available is decidedly short. So 
lar indications lor the new crop are 
good but dealers state that it is not lar 
enough advanced to be certain as yet 
regarding the outturn as there are many 
obstacles which might yet intertere be
lote harvest.

MANITOBA MARKETS.
POINTERS—

Sugar—Advanced 20c.
Salmon—Scarce.
Cofiee—Advancing.
Beans—Advanced 20c.
Winnipeg, Sept. 14 —Business in all 

lines continues to be extremely active 
and the harvesting of the new crop has 
brought about an appreciable increase m 
the sales, lor which cash payments are 
being made by many of the country 
merchants. Fall notes are beginning to 
fall due and it is expected that the ma
jority of these will be met with consid
erable ease. Very few failures, if any 
at all, are looked for, as in spite of the 
cold and wet weather that has been 
prevailing, harvesting has been going 
on apace. It is now realized that the 
early crops will all grade high, but the 
later sown crops will invariably show 
the effects of being caught by frost. 
Cold weather prevailed last week, and it 
is expected that several of the late 
fields will be damaged badly.

As stated above, however, in spite of 
this, the trade shows no falling oB, but 
the reverse and larger expectations are 
looked for. The West while busy dis
cussing Reciprocity, is still aware of 
the fact that it is more important to 
harvest its crop before bothering its 
head about politics.

Sugar continues on its upward flight 
this week, and great consternation was 
caused when reports from the South in
dicated that the market had advanced 
another 20c.

Other lines are just as strong, Sal
mon, presenting perhaps the next great
est feature of the week’s trade. The

catch in British Columbia this year was. 
disappointing particularly in Sockeyes. 
Other grades are scarce, and it is ex
pected that higher prices will be pre
vailing before long.

The cofiee market has been advancing 
steadily, and it looks as if there would 
be no more cheap cofiee for at least an
other year. Reports from California 
also indicate that the dried fruit situa
tion is just as tense, and that those 
who desire these luxuries this winter 
will have to pay high prices. Beans are 
also moving upwards, and an advance of 
20c per bushel is reported.

Sugar.—As stated above, sugar con
tinued skywards by advancing 20c. This 
line has been advancing steadily during 
the past month; the cause is attributed 
to short crops in the countries which 
form the source of supply. Trade in 
sugar on the local market has been 
brisk, and wholesalers claim that it 
has been hard to keep up stocks on ac
count of the increased demand, as many 
retail merchants have been stocking 
heavily on the chance of further ad
vances. Those who have done this have 
certainly reaped a reward and some job
bers who were very heavily stocked at 
the beginning of the season have added 
materially to their holdings. New prices 
are as follows:
MeofcmUend B.O. granulated, in bbie......................... 6 35

" in sacks........................................ o 30

77? ^M-^lnesoàe.................................................. 5 9UIcing sufsr, in bble............................................................. y 7U
. i»bo«ee (36 lb*).......................................... t 96

Powdered sugsr, in bull...................................................  g 5u
ra" ** in boxes................................................... 6 50
'J to —ftfattt iee.............................  7 2".

p, herd, to bbie............................................................ 7
:: >7S

Syrup and Molasses —The market is 
quiet in this line, and prices remain un
changed from last week.

Byrupe—‘ins.,,'».,........................................... S 23
’« ...........................................  3 68
3 KMb. tin*, per cue.................................... y 47

HsUberr*. perewt.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4 ou
iWtkdoM» iMnklMM, 1» hxll burel., p«r gallon.. . . . . . . . . . . . . 0M
N,w Orteso» mol»mm. bel/ barrel,, per gallon... . . . . . . . . . . .  0 46
Hew Oriaaax moHMM, per barrel, per gallon.. . . . . . . . . . . . . . . . 0 47

Dried Fruits.—The dried fruit market 
is soaring and at the present time lists 
are being quoted on futures. Prunes 
are reported to be firm but pretty high. 
Apricots which have been quoted at 
prices above the reach of the trade, 
show a weakening tendency on California 
markets as wholesalers and jobbers re
fused to buy. No local prices have been 
quoted as yet and no orders have been 
placed. Valencia raisins are strong and 
new prices are quoted below :

Perlb«.«.p ... «W
W-W»J<k. e.p........... 0 00•A Si ■ »......... 0 oil
•Mkikip............ 0004
70-80», 26», • p............  0 08
7»-8to, 10». • p........... 0 10

HP............  0 08*
1. • P............  • 10
I.6.P......... en

Valencia raisin». 
Fin# on etocke, 28s,

«.p., per bos...........
Fin# »#»#otsd, 18#,

• P , per box............
4 crown layer», 28»,

e p., per box .........
4 crown lager», 14»,

■-P , per box ..........
4 crown layer», 7».

• P .per box.........
Ne plus ultra. 28e,

• P-. per box.........

1 76 

1 86 

1 85
1 « 
066 

8 30

Evaporated Apples.—This line is going 
to run high this winter on account of

60

drought in Ontario. Prices quoted • at 
the present time are 121c per a. on new 
stock. Quotations at this time last 
year were out at 6}c. Prices prevailing 
at the end of the season on the bare 
market this spring were around 19c. 
From these figures a relative idea of 
the situation can be gained. At the 
beginning of this season new stocks are 
quoted at almost double the price of 
last year, and only 6}c per ft. below 
the record price established last year. 
That prices will go higher there is little 
doubt as it is a question already of 
getting supplies. A new record might 
even be established this year.

Salmon.—As stated above the run was 
very disappointing and very small 
catches of high grade have been secured. 
At the present time 25 per cent, of the 
orders being received are for Sockeys 
Pinks are light and are expected to 
show some advance before long. Prices 
will be noted as below:
buckeyes, oloter leaf brand, tall, 48 i li, per caae......... 9 36

hoiaeahoe brand, tall, 43 i U, per caae............ 9 36
, ' Hat, 96 x la, per caae............19 60

Cohoea, talla, 48 x la, per caie......................................... 7 34
Pinks, La 1, 48 x la, per case................................................5 08

«at. 48 I U, per caae........................................... 6 «8
«at, 86 I la, per case........................................... 7 00

Coffee.—Southern markets continue to 
advance in coffee and the local market is 
expected to advance prices next week 
The demand continues strong and an in
creased fall trade is expected.
Co«ee, standard Kio. 0 16 CoOm. choice..............0 16

Coffee, extra choice.. 0 17

pears to be in existence between beans 
and sugar as to which will make the 
greatest advance this season. This line 
followed the advance In sugar by going 
up 20c per bushel, and wholesalers state 
that they expect to see higher prices on 
account of the conditions in the east.
Been», 3-lb. picker, per b 
Hand picked, per bushel 
Pew, MlTlÙOÏto..

. 8 66 I 66 
2«5 275

I 76

NOVA SCOTIA MARKETS.
Halifax, Sept. 14.—The price of sugar 

continues to advance, and the grocery 
trade is wondering when it is going to 
stop. For several weeks past sugar has 
been marked up 10c per hundred lbs. 
on all grades. This week the advance 
was 20c per hundred lbs. This last ad
vance makes a total of $1.10 per 100 
lbs. since January last, and it is the 
greatest increase that sugars have had 
for some years. Standard granulated is 
now quoted at $5.90 per 100 lbs.; Unit
ed Empire $5.80; bright yellow $5.70: 
No. 1 yellow $5.40, and unbranded $5.25.

There is little butter coming to band 
at the present time, and prices are firm
er. Creamery prints are quoted at 27c, 
creamery in boxes 25c to 26c, and in 
tubs 22c. The receipts of fresh laid 
eggs are unusually small for the season 
of the year. Fortunately the demand is 
light. They are quoted at 23c. There 
is a marked scarcity of onions on the
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local market. They are quoted at 3Vie 
per pound.

The flour markets are slightly firmer. 
Manitoba patents are $6.15 to $6.25, and 
Ontario blends $5.10 to $5.20. Rolled 
oats in barrels are $5.60 to $5.70, and 
in 1 ags $2.70 to $2./5,

Hams and bacon are firm. Stocks are 
light, and some advances have been 
made. Fresh hogs are now coming on 
l lie market and it is expected that in 
I he c ourse of a few weeks prices will 
. use off again.

The fruit business continues active. 
Nova Scotia plums are about over, and 
some of the local dealers are importing 
slock from Ontario. Apples are now 
coming on the market in good supply. 
Gravensteins are in good demand, and 
I he price is holding well, despite the 
enormous crop in the Annapolis valley. 
No. 1 are quoted at $2.50 to $3; No. 2’s 
$1.75, and No. 3’s (drops) $1.25 to $1.50. 
So far the shipments from the province 
are light. Only small quantities of the 
early varieties of Nova Scotia apples 
are exported. Shippers here are unable 
lo say as yet what effect the closing of 
I he British auction rooms will have on 
Nova Scotia fruit.

NEW BRUNSWICK.
St. Joha, Sept. 14.—The prediction 

made some months ago by a local deal
er that before long sugar would have 
reached the $6 mark, has at last come 
true, although many scouted the sugges
tion when he gave his opinion. An ad
vance of 20 cents in the past week, has 
brought it to $6, and this is the highest 
price demanded for this commodity in 
St. John in fifteen years. In fact it is 
ten cents higher than it has been in fif
teen years, for the highest price asked in 
that period was $5.90. Local dealers 
are wondering when the upward trend 
will cease, but the expectations of the 
“wiser heads” are that the price will go 
still higjber.

A grocer said this week that many of 
the poorer families would not be able to 
pay for granulated if it went much high
er, and he looked lor a run on molasses 
or brown as substitutes. Because of 
brown sugar also being high, he was of 
tlie opinion that molasses would be in 
brisk demand, replacing sugar for use in 
many cases where families could not af
ford to purchase that article. In sym
pathy with sugar, molasses advanced 
again this week, another cent more be
ing asked.

An abundant harvest prevails through
out the province in all kinds of farm 
produce, and local grocers are experienc
ing no difficulty in keeping well supplied, 
now when their customers are thinking 
of laying in their winter stock of these 
commodities, such as potatoes, carrots,

turnips, and other vegetables which toe 
careful housewife provides in the fall in 
anticipation of the advance in prices as 
the winter progresses. The weather con
ditions have been encouraging to the far
mers, and of course the large crop of 
vegetables not only means prosperity to 
them, but livelier business for the gro-

Bhoo................. 0 it 0 18
Bsbdi. kind 

p4ok«d,bu« ... I Et III 
Bises, rellow

ewe, bee......... 1 60 I 66
Baiter, «alrj,lb.................. 0 81 0S8
Balter, eresB-

erf, lb.........  0 84 0 86
Baekwheat, 

weei. grey, be# 8 05 3 70 
CBeeee, new, lb. 0 141 0 15 
Oerrenle, Is, lb. 0 00) 0 00 
Canned soode—
Beene, naked. 1 16 1 88

IBeani, string . 1 05 1 10
Corn, doe. .... 1 10 1 16
Peer, No. «............. 1 80
" Hal.............  1 85
“ No. 8............. 1 80
" *o.l............. ISO

Poeekee, Pa
doeen........... 1 86 I 00

Peaches, r«
«ose».........  3 00 8 06

Boepberriee,
doeen........... 3 05 3 10

■trowbeiriee. 1 65 1 00
Tomeloee..... 1 85 1 60

Clame..............  4 00 4 85
Ooromeal, gran......... 4 76
Oommeal, base......... 1 60

" toll. 3 35 3 40

Bggs, hennery 0 88 0 30
Bgge, oeee — 0 84 0 36
Pin Huddles.. 4 40 4 50
Pish, ood, dry... 6 06 6 10 
Flour, Manitoba 6 86 6 36 

" Ontario.. 6 46 6 55
Ham.......................... 0 16
lard, compound
lb....................0 101 0 11

Lord, para. lb. 0 13) C 12) 
Lemons, Messi

na, per box... 4 60 5(0 
Molemee. for.

Barbedoael 0 32 0 33
Oatmeal, rolled — 6 50
Oatmeal, etd..............  6 00
Pork, domestic

mem............  31 50 23 60
Pork, Ameri

can clear... 81 60 S3 00 
Potatoes, bbl.. 3 25 8 40 
Baleine, Cal.,

seeded............ 0 101 0 11
Bios, lb .......  0 03} 0 031
Salmon, ease— 
Bedepring... 7 60 8 00 
Cohoes.......... 6 76 7 (0

Standard gran. 6 80 6 00 
Austrian " 5 80 6 00
Bright yellow.. 6 70 5 80 
No. 1 yellow... 5 40 6 50 
Peris lumps .. 6 00 8 75

Rest Room for
Farmers’ Wives 

and Daughters
Zealandia, Sask., Sept. 14.—(Special.) 

A writing and rest room for ladies is a 
feature of J. W. Haltby’s store in 
Zealandia, Sask. Zealandia has a popu
lation of about 500, and it is not often 
one finds the customers studied in such 
an attractive manner; particularly in so 
small a town.

This feature is proving quite a draw
ing card for the store, and has proved 
so successful that Mr. Haltby has de
cided to keep it permanently.

There is nothing elaborate about the 
“rest room.” It is simply a space cur
tained off from the store, with a few 
easy chairs and a table and writing 
utensils, but it is appreciated by the 
farmers’ wives and daughters, who 
often have to drive many miles to town 
for their supplies, and are naturally 
tired after a rough ride over the 
prairie.

INVESTS $800 IN CABBAGES.
London, Ont., Sept. 14.—(Special.)—- 
Thirty thousand cabbages grown on a 

London East lot of 3% acres have been 
purchased by W. T. Mullins, grocer. He 
paid $800 for the lot and expects to 
double bis money. The cabbage is 
known as the “Danish bald-head,” and 
each weighs from 8 to 14 lbs. The en
tire weight of the crop is estimated at 
200 tons.

The sea of heads covering the 3^ 
acres is striking in appearance and has 
been the subject of much comment by 
those who have seen them.

WHAT TO SAY IN YOUR ADVER
TISING.

Delicious Olive Oil—Delicate in Flavor 
and Absolutely Pure.

Ox tongue is one of the most tempt
ing luncheon meats—uniformly tender- 
appetizing—packed under sanitary condi
tions.

Absolutely Pure—of Great Strength— 
and the true vacilla flavor.

Grape Juice—Delightfully Rich, with 
the True Fragrance of the Grape.

Ginger Ale—the Ideal Temperance bev
erage. Exhilarating flavor—sparkling 
—pure.

FRUIT NOTES.
According to advices from the coast 

the promise is for a good-sized crop of 
oranges.

P. W. Hodgetts, secretary of the On
tario Fruit Growers, says that the ap
ple crop in Ontario will be 50 per cent, 
more than last year, w'hich brings it 
nearly to an average. Nova Scotia’s 
crop will run over a million barrels.

In the Winona-Grimsby section of the 
Niagara district, government inspectors 
have marked some thousand of peach 
trees as having Yellows and Little 
Peach, for immediate destruction.

TRADE NOTES.
R. Simpson & Co., Hamilton, Ont., 

have purchased the old Taylor & Mul- 
veney warehouse at 29 and 31 Charles 
St., the amount involved being in the 
neighborhood of $25,000.

E. B. Holbrooke, Elko, B.C., has er
ected a new general store at that place.

The Anderson, Baker Co., of Philadel
phia, Pa., is considering erecting a can
ning factory in St. John, N.B. If the 
project is realized tropical fruits will 
be imported for canning purposes.

Arthur Nelson, manager the Standard 
Brokerage Co., Vancouver, B.C., was a 
visitor at the Canadian National Ex
hibition, Toronto.

GET HIM NEXT TIME.
“You know that traveler for ---------

pickles, the fellow that’s always cornin’ 
.ip an’thumpin’ye on th’chist and yell- 
in ’, ‘ How’s business this morn in ’ t I’ll 
bet he’s smashed twenty cigars for me— 
some of them clear Havanas—but I’ll 
get even with him now. How will I do 
itî I’ll tell ye. He always hits me 
oyer the vest pocket, where I carry my 
cigars. He ’ll hit me there just once 
more. He’s in town again to-day. There’s 
no cigars in me pocket this raornin’. 
Instead of it, there’s a stick of dynn- 
mite, d’ye mindf”
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How to Build Up the Provision Trade
Grocers Should Push This Line and Not Leave it to Care for 
Itself—Methods That May be Used — The Value of Proper 
Display in Selling Meats—Suggestion for a Provision Win
dow.

By A. H. Harvey.

While there are some grocers who at
tempt to work their provision trade up 
to an appreciable volume, there are also 
a great many content to allow this 
branch of the trade to look after itself.

Such should not be the case. When 
provisions are being bandied they should 
be pushed to the utmost, for, aside from 
the direct greater profit derived from 
a larger trade, the fact that it is done 
in conjunction with the remainder of the 
business allows it to be handled at a 
lower cost and with less leaks.

There is also another manner in which 
the trade should be regarded. When 
people come to the store for provisions, 
an opportunity is presented to introduce 
other lines of groceries to them.

Changed His Methods.
One dealer I know of kept his stock 

of provisions in the refrigerator waiting 
for customers to enquire about it. The 
result was, he had really no trade in this 
line; but he suddenly awoke to its pos
sibilities. He had a counter at the rear 
of the store about six feet long which 
had been used for piling the goods on 
in readiness to deliver. This he trans
formed into a provision counter, cover
ing it with white oilcloth so as to give 
it a cleanly appearance. On the front 
of it he placed some hams, rolls and 
breakfast bacon, while behind he made 
squares of print butter and lard.

Trade for these lines soon began to 
pick up and now a good substantial 
trade is done over that counter which 
before was of comparatively small value.

Good Provision Trade in Sight.
Now is the time for the grocer to get 

behind this department with a deter

mination to work an extension. The 
weather is becoming cooler and more 
favorable for the handling of this line, 
while at this time of the year there 
should be a good demand for pork pro
ducts.

The Display Refrigerator.
For a while yet until the weather gets 

still cooler, it will be necessary to use 
the refrigerator in which to keep meats. 
A display refrigerator, that is, one with 
the glass front showing the contents up 
well to customers, is a valuable fix
ture. However, they should be shown 
in some manner, for trade cannot be 
expected to be maintained unless the 
public are reminded that you carry those 
goods.

Meats, especially when cut, can be 
shown to good advantage. Hams and 
rolls show up well when shown with let
tuce and other green goods.

"I try,” said the merchant, in speak
ing of this line, ‘‘to display each line 
so that it will make a customer’s mouth 
fairly water for a meal of that particu
lar piece. I try to appeal to tiheir pal
ates and appetites. Now, a whole ham 
or roll is not itself particularly attrac
tive or tempting, so I generally take a 
roll, cut it in two, and display it on a 
meat platter, decorated with greens, 
which makes it look much better than 
the plain roll.”

Use of the Telephone.
Has the grocer ever stopped to think 

how valuable the telephone might be 
made in soliciting orders for meats and 
provisions 1 It would be well to acquaint 
customers who live a distance from the 
store with this method of ordering, for 
they will often give an order over the

phone when they would not think of 
going to your store. They would most 
likely call at the first store that han
dled provisions. Let the dealer make 
this method of selling goods of as much 
value to him as possible. Bing a num
ber of your customers up some morning 
and tell them the different lines of meats 
which you have to offer and watch re
sults.

Do not forget, either, to draw your 
customer’s attention to your provision 
counter when selling other lines. Win
dow display is also another important 
manner of selling this line. Consider
ing how tempting a window of provis
ions can be made, and the good results 
it brings, it is surprising how few gro
cers use this method.

Meat, Lard and Egg Window.
An idea for a good window, combin

ing with it the kindred lines, lard and 
eggs, is here given. At the rear, some 
distance from the window, is placed a 
rod, from which is suspended backs and 
breakfast bacon. Immediately below in 
the centre is placed a tub of 
lard on its side, the mouth 
of course, facing the front. On 
either side is built up a pyramid of 
prints of lard, or pails on their side 
may be substituted. In front of the 
tub of lard is placed two half-sides of 
long clear and on each side in a bed of 
lettuce or other green goods, a couple 
of hams and rolls. In front of this is 
a border of eggs, followed by a border 
of green goods next the glass. Along 
either side may be built a wall of lard 
in three-pound pails or bricks.

It would be well for the trimmer to 
picture this out on paper before begin
ning it. The result should be an effec
tive display.

DON’T WORRY.
If you worry over the criticisms of 

the world—if you fear your competitors 
—if you allow business depression to 
affect your nervous system—you will 
will never be successful.

SILENCE
No Pistol-Like Report

when you go into a dark room to light the gas and strike a

DOMINION MATCH
The silence is not broken and the air filled with sulphurous 
fumes. Dominion matches are noiseless, odorless, and the 
stems do not break. They are the kind that pay you to 
keep on hand.

THE DOMINION MITCH CO., LIMITED
DESERONTO, ONT.

Or Curia Brokerage Cempaay, Limited, Tereeto

vjlNION
SILENT

MATCH.

62



I
THE CANADIAN GROCER

DRIED FRUITS
Currants are extremely scarce on spot and will be until the 

new fruit arrives in about four weeks. In the meantime we 
can supply our well-known brands, packed from selected 
parcels of old crop, quality of which is just as good as the new, 
at the following prices.

Half-cases Pantry Brand, 7f Half-cases Victor Brand, 8
Half-cases Monarch Brand, 8f

Seeded Raisins
We offer (1910 crop) Fancy Seeded California Raisins 

16-oz. cartons
Floresca Brand at 8f

This is just one and one-half cents a pound under the market

Dates
Finest quality Hallo wee Dates in Boxes, 60 lbs., at 5^.

Sugar
Barbadoes Muscovada Grocery Sugar in 100 lb. cotton 

lined bags at 4|.

H. P. ECKARDT & CO.
Wholesale Grocers

Cor. Front and Scott Streets
68
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Manufacturers, Manufacturers' Agents,
BroKers, Etc.

BBITISH COLUMBIA DIKBCTOKY

Brokers and Man
ufacturers’ Agents

McLEOD & CLARKSON
Il COM, roe little ,,d meaes much la ye.
If yoe are looklat for acaaclaa.

Write for particular, k>

The Canadien Grocer
Montreal Toronto Winnipeg

144 WÂTBI ST., VMCOUVEl, IX.

C01. WlilT AMD TATES STS. • VICT01U

viCToeu
FRUIT GROWERS’ ASSOCIATION “Wewill never be buried 

with the unknown dead— 
we ADVERTISE. There’s 
the whole thing in a nutshell 
— we ADVERTISE ; and, 
therefore, we CANNOT be 
unknown.”

W. A JAMESON 
COFFEE CO

Mail order» promptly attended to.

Cor. Langley and Broughton Ste. 
VICTORIA, B.C.

Importer» and Rooetore of High Grade

Manufacturera aad Proprietor, of

BJELLAND’S
(/ SMOKED

HERRINGS
IN

Are you handling the above splendid new 
line put up by Chr. Bjelland & Co., for 27 
years the largest canners in Norway?

These herrings are all selected, small, 
summer-caught fish, and are canned under 
the most perfect sanitary conditions a few 
hours after being taken from the water.

Retail at 10 cents a tin and leave a most 
satisfactory margin for the retailer. Ask 
your wholesaler for this brand.

John W. Bickle & Greening
(J. A. HENDERSON)

Canadian Agents, Hamilton.

Where Are 
You At ?
Have you solved the Soap 
problem to the satisfaction 
of your customers and 
yourself ? If you have not, 
we can solve it for you in

Canada’s Best
...80AP...

It is a superior quality soap at a low price— 
the most liberal value you have ever offered 
your customers. Think what this means. Let 
us send you a sample case to-day.

Write for epeeiai quotetiomI om “direct-to-ofBce” 
order». Tbej will iatereet jro a.

United Soap Company
OP CANADA, LIMITED

MONTREAL
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ROYAL SHIELD BRAND
SALMON

We have only been able to secure aLout 50% of our 
requirements of this well-known brand of high grade Sockeye 
Salmon. Order early.

We are booking orders for October delivery at very low 
prices, from a very favorable contract made in June for 20,000 
boxes California Prunes. Anticipate your wants for Foreign 
and Domestic Evaporated and Dried Fruits and place your 
order with

Campbell Bros. & Wilson, Limited
Campbell, Wilson & d ami, Limited ... i \i \i i n r p Campbell, Wilson & Horne, Limited

Seeketeen W I IN IN 1 A E, V* Calgary

Campbell, Wilson & Smith, Limited
Regina

Campbell, Wileen & Horne, Limited
Lethbridge
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A Plea for the Retail Association
Secretary Lethbridge (Alta.) Business Men’s Protective Asso
ciation Points Ont Why Oo-ope ration is Profitable—The Dead- 
Beat Analysed and How to Combat His Tactics.

« By B. L. Cope.

How many merchants realize that lar 
more can be accomplished by co-opera
tion than by competition? How many 
realize that an exchange oi ideas would 
be beneficial to all? How many realize 
tihat information about their prospective 
customers handled through a recognized 
medium is the essence of co-operation 
and saves, and has been saving tor years, 
hundreds of dollars which would other
wise have been charged to profit and 
loss account on their books, which if 
placed in its proper column would read 
“DEAD BEATS."

Every retailer knows that hundreds of 
dollars are lost, absolutely lost annual
ly by the operation of these parasites 
called in the vernacular “Dead Beats," 
but how many realize what it means 
They say “We would not give them any 
credit if we knew they were no good 
but how are we sure they are no good 
till we give them a trial? The husband 
is earning a good wage or drawing a 
good salary and they should be able to 
pay."

The Important Question.
Yes, they should be able to pay, but 

will they? That is the question. In 
days gone by our grandfathers used 
candles for light, our fathers used the 
coal oil lamp, but to-day we have gas 
and electricity. Why? In days gone by 
the ocean was traveled by the old sail
ing craft, to-day we have the greyhound 
propelled by steam. Why? Advanced 
civilization has given us better ideas,

and by putting these ides» into practice 
they have proved successful. Why not 
have new and up-to-date ideas replace 
the old ones among tihe retailers of our 
province, ideas that have also stood the 
test of time.

Why should our merchants loose a 
good percentage of their hard-earned pro
fits by continuing along the same lines 
that their grandfathers and fathers pur
sued when more recent methods, meth
ods that have been in use in other parts 
of this continent for ten years, show 
that it is not necessary.

Opportunity at the Door.
And these methods that would save 

the retailers hundreds of dollars annual
ly are knocking at your door, asking ad
mission so that they may shed their 
benign protection around your store. 
Are you, as a retail merchant, going to 
open your door and welcome an idea 
that means more profits and less losses? 
Are you going to co-operate with your 
fellow merchant for the good of all or 
are you going to still continue along the 
same old rut ? You are too apt to say : 
“He stuck me and I hope he goes across 
the street and sticks my opposition 
too.” This rule works both ways re
member. You have all had some deal
ings with the transient “Dead-Beat," 
the two legged animal that talks, that 
comes into your store with a hard luck 
story, or boldly, and asks for credit to 
keep his family alive, because, if the 
truth were known, he is too lazy to

Your Customers
look to you for ideas for dessert, especially when 
apples are scarce.

Have you suggested pies made from

WETHEY’S
MINCE MEAT?

(IN SANITARY CARTONS)

You have them. If not, get some quickly from 
your jobber and PUSH IT, IT WILL PAY YOU.

J. H. We they, Limited
ST. CATHARINES, ONTARIO

earn enough to buy what they require. 
There was no intention in the brain of 
that depraved existence when getting 
the goods from you on time, to pay you 
if it was at all possible to escape doing 
so. Quite often he sends his wife be
cause he thinks she can “work” you bet
ter than he could, you will be more 
ready to believe her.

A String of Unpaid Bills.
Why do the retail merchants permit of 

this practice when they have such a 
powerful weapon at hand to stop such 
an outrage. I know from experience 
that the transient “Dead-Beat" can be 
stopped from living on your goods. I 
have seen cases where one of these de
graded beings has “done up” merchants 
in five or six cities along the line till he 
happened to cross the trail of a mer
chant who had opened his door to this 
method, this twentieth century idea, and 
who by the prompt use of this method 
found out the reputation of his prospec
tive customer, which showed him a 
string of unpaid hills as long as the 
railway along which his prospect tra
velled.

And what is this method which is so 
effective and so saving ? you ask. Or
ganize a merchants' association. By the 
aid of a merchants’ association in every 
town or city of reasonable size all in 
such district who do not promptly meet 
their obligations will be known to every 
merchant in that district. By the aid 
of a provincial association all who have 
branded themselves unworthy will be 
known all over the province and by affi
liation with like associations in the 
neighboring provinces the net of protec
tion will spread till it covers the whole 
country. Shall we or shall we not have 
a provincial association ? Retail mer
chants, it’s up to you.

CHIVERS* 

Malt Vinegar
is the vinegar par excellence for 
any pickling. There is no use sell
ing your customers a low grade 
article for this purpose, as it will 
prove unsatisfactory and you will 
be blamed.

Posh Quality Goods
and you will come out on the 
right side always.

CHIVERS
is'the name. Remember It.

8. CHIVERS A C0„ Limited
CARDIFF WALES

CANADA)
112 St. Francois Xavier St., Montreal

l
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BUILD UP YOUR 
WESTERN SALES

• AS.

The most rapidly develop
ing market in all the world 
is that of Western Canada.

Manufacturers and shippers of grocery 
lines in Eastern Canada, Europe and the 
United States can find no method of getting 
into this great market equal to shipping their 
goods to us.

We maintain large track warehouses in 
the five great distributing points of Western 
Canada. Our connection with the trade is 
most extensive and our facilities the most 
complete.

Get in right on this fast growing and 
ready market—the people of Western Canada 
are liberal buyers and prompt- in payment.

Write to-day

NICHOLSON & BAIN
Wholesale Commission Merchants, Etc. 

HEAD OFFICE - WINNIPEG, MAN. 
Winnipeg, Regina/Saskatoon, Edmonton, Calgary.

mrr~

Contractors To The Admiralty
British - Made Pickles 
Sauces and Vinegars
are making a stand for first place the world over. They 
are recognized the standard by which others are judged.

PURNELL'S
are the favorite British-made goods and are first in point of 
purity, flavor and quality.

We are large contractors to the admiralty, which should 
be a good selling point with discriminating customers.

You will find quick sale for Purnell’s goods. Order now.

Our Canadian Agents
Charlottetown. Horace Haszard; St.John N.B.. E. C. McMichael; Montreal 
and Ottawa, C.S. Harding. Cana ia Li*e Funding; Halifax, N.S., J. Bill- 
man. 236 Hollis St.; Quebec, Cy. A. W. Dunn. 67 St. ^eterSt.; Toronto,
Lind Brokerage Co.. 73 rront St. E.; Hamilton. J. H. Stratton & Co.; Win
nipeg, t arman Brokerage Co., 141 Bannatyne Avenue E.; Vancouver, B.C.,
C. E. Jarvis Jc Co., Room 10, Flack Block, Hastings Street.

PURNELL & PANTER, LIMITED
Bristol, Eng. - - Est. 1750

■■r 11 1
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SPECIAL PRICE
ON

Breakfast Bacon
(New Cure) 

AND

Cottage Hams
Quality unexcelled. Order

f, I I XT \T C PORK & BEEF PACKERS UU JM\ O TORONTO. ONT. 
1 M IT H D.CANADA

HAMS
Are Very Scarce

and probabilities are they will be higher 
SO WILL LARD.

We have, however, a good stock of 
ROLLS, SHOULDERS, BREAKFAST 
BACON and BACKS and at reason
able prices.

F. IV. Fearman Co.
umnmo

HAMILTON

Two Good Reliable 
Articles to Feature for 

the Hunting Season
The REINDEER-JERSEY Brand 
Evaporated Milk, Unsweetened.

REINDEER CONDENSED 
COFFEE, having the Coffee, Milk 
and Sugar combined, a cup of de
licious Coffee is prepared by simply 
adding water.
The only manufacturers in North 
America of prepared Coffee which 
contains Milk and Sugar.

TRURO, NOVA SCOTIA
LIMITED

Roll Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK
FAST BACON.

WE ARE MAKING A SPEC
IAL CUT IN PRICE AT 

PRESENT.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Prodace Merchants

Packiad Houses 70-72 Front St East

FERGUS TORONTO

68



THÊ CANADIAN GROCER

Provisions Less Firm Under Lower Hogs
In Sympathy With the Reduced Values of Live Hogs—Eng
lish Bacon Market Quiet at Recent Decline—Butter Market is 
Marking Time—Eggs are Generally Firm—Cheese Prices Con
tinue to Advance.

The general situation in provisions 
l his week is less firm, in sympathy with 
i he lower quotations for live hogs which 
have been reduced considerably during 
l he past two weeks. The English bacon 
market, which dropped back last week, 
is quiet at the decline. The lower prices 
will no doubt for the moment curtail 
I lie delivery of hogs. Business on the 
whole is firm, with smoked meats still 
in appreciable demand.

The butter market generally maintains 
a steady position with a good home de
mand. The English market is, liow- 
ever, less firm, while production is quite 
large. Eggs are somewhat firmer, espe
cially for the best quality of- new laid. 
Production at some centres is not quite 
so large, while a good demand at present 
exists.

Cheese prices still continue to climb 
and prices have again been generally 
advanced, putting prices extremely high 
for this time of year. Besides the or
dinary conditions contributing to 
strength, a reduced production in Eng
land has assisted in the rise in values. 
There was a reduction ot' over 100,000 
boxes in store in Canada on September 
1, as compared with the same time lasr 
year. The English market is firm, with 
holders making no concessions. The 
steady upward movement in prices since 
early June has been a most unusual oc
currence.

MONTREAL.
Provisions—While no change has been 

rc[iorted here during the week, it is ex
pected that prices will be lower in some 
lines next week. This applies particu
larly to lard, which has been weak. 
Business on the whole is fair, with I he 
demand appreciable.
PunlarS—

Bone, 60 It*., per lb...................
UfeM, Uni, «net 10 it*., pet lb.

Pills wood,* lbs. DU, per lb.. 
Psili, tin, .0 lbi grow, pet lb...
Tube. 86 Ibe. net, per lb..............
Tiereee, S 6 lbs., per lb................
One pound brtofce .......................

10 lbe. net, per

One pound bricks.

tteefi Onasda short oat

Boiled hem, smell, skinned,' boneless’

u. mmound Lard—
Boxes, 60 lbs. net, per lb.............................

-----110-lb. tins, 001 be. to case, per lb..

bbl. 96-46 pieces .... n so

22 00

Dry Sell Meets—
Green beoon, tieuke, lb........................................................... 0 11
Long clear bacon, beery, lb............................................   0 091
Long oleer beoon, light, lb ................................................. 0 111

Bxtre lerge sises, 36 lbe. upward», lb................................. 0 13
u.f»i sizes, 18 to 86 lbs., per ib............................................ 0 16£
«fliinm «mm. IS to 18 Ih» . Ib....................................... 0 18Î
Bxtre smell sizes, 10 to 13 tbs., per Ib............................... 0 18
Uoi.e out, rolled, lerge, lb w> 25 ib»., per lb..................... 0 19

.........................smell, 9 to 12 lb»., per lb......................... 0 20
Breekfeet beoon, English, boneless, per lb..................... 0 18
Windsor beoon, skinned, beck», per lb............................. 0 18
Spioed roll beoon, boneless, short, per Ib.................... 0 14
Hogs, live, per owl....................................................... 7 50 7 75

,T dressed, per owt..........  ... 10 5U 11 00

Butler—The market is steady, with 
prices unchanged. No particular cluing.' 
is looked for just at present, hut there 
is the possibility that before long a 
movement may be noticed. The market 
seems to lie marking time.
Creamery........................................................................... 0 261 0 27
Dairy, tube, lb.................................................................. 0 22 0 23

Eggs—Brices are steady anil unchang
ed, although it is expected that there 
will he an advance in quotations lor 
new-laids before the week passes. Sup
plies are fairly plentiful and the de
mand is good.
New laide..................................................................................... 0 30
Selects...................... ............................................... 0 26
No. 1.............................................................................................. 0 22

Cheese—The market has undergone 
another advance during the past week, 
and is quite firm. The price is very 
high for this season of the year, and is 
explained by the heavy export demand. 
Dry weather in the Old Country result
ed in the home production of cheese be
ing lower than usual. Other conditions 
have been contributing to the situation. 
The Canadian farmers should certainly 
benefit by present prices.
Quebec, large............................................................................. 0 14‘
Western, large........................................................................... 0 14.\

" twins..................................................................... 0 14Ï
" small, 20 lbs........................................................ 0 141

Old cheese, large............................................................. 0 13 0 16

TORONTO.
Provisions.—The strength in lard to 

which we called attention last week has 
resulted in a general advance of ] cent 
per pound. Demand with the cooler 
weather is larger than during the sum
mer months.

Following last week’s decline of 30 
cents in live hogs, another slump similar 
in amount occurred this week bringing 
them at country points down to a $7.1(1 
basis. Demand for pork products is sa
tisfactory in volume The English mar
ket is quiet at the recent decline. With 
the total drop of 00 cents in the past 
two weeks, the steadiness in the pro
vision market is less marked.

Smoked msau
light himi, per Ib...................................................  " 171 0 IS
Medium beau, per lb.................................................... 0 17 0 18
large beau, per lb................................................... 0 Hi 0 17

Backs, plain, per lb..................................................

Breakfast bacon, per lb...........................................
Rdll bacon, per lb.......................................................

Pickled meats—1 cent leas i ban smoked.

Heavy meas pork, per bbl.......................................
Short cut, per bbl......................................................
Cooked hams................................. ........................
Lard, tieroee, per lb..................................................

“ cube “ .................................................
" palls " .................................................
11 compounds, per lb.... ............................

. 19 0u 20 00 

. 21 00 22 00

.............. 7 10Live homyidisn...................................
Dressed hogs...............................................................

Butter.—Prices are steady, under lim
ited offerings and a good demand. Other
wise there are no features to the mar
ket.
__ Per lb. -
Fresh creamery print.................................................  0 27 0 28
Creamery solids..........    0 24 0 25
Farmers separator butter......................................... 0 22 0 23
Dairy prints, choice..................................................... 0 22 0 24
No. 1 tube or boxes........................................................ 0 18 0 20
No. 2 tubs or boxes.......................................  0 15 0 17

Eggs.—There is a good demand for 
eggs, especially the better grade. Re
ceipts are limited and the market is ac
cordingly steady. Strictly new laid are 
in some cases bringing higher prices.
Fresh gathered eggs.......................................................0 21 S 22
New laid eggs....................................................................  0 23 0 24

Cheese.—Cheese quotations continue to 
move steadily upward and 14J cents is 
being asked for new. English buyers are 
still keen for stocks while the London 
market at the present is firm with hold
ers making no concessions.
Newcbeeee— New twins................... 0 15
Large........................... 0 147 OUI Stilton,___0 16 0 16i
Old cheese........0 16 0 17

Poultry.—Considerable poultry is com
ing along. The market is less steady 0r 
at least is not firm.
Fowl, live........... 0 in 0 11 Duckling, live.. 0 10 0 11
Spring chicken.. 0 12 0 13

Honey.—Prices are unchanged but well 
maintained. Trade is only normal.
Clover honey, strained. 60-lb. tins............................. 0 111 0 12
Clover honey, No. 1 comb, do/....................................  2 25 2 50

WINNIPEG.
Provisions.—There is little new in 

provisions, this week’s trade remaining 
practically the same as last. Cured meat 
and dried salt meat continue to move 
in large quantities as harvesting is at 
its height and large quantities are being 
used by the workers. Receipts of live 
stock continue to be small, and as high 
as $tl per cwt. is being paid for choice 
hogs at the present time. Best steers 
on the market brought $5.25 per cwt., 
which shows a slight increase over last 
week. Prices quoted are as follows :—
Hama, large................. 0 161
Hama, medium.......... 0 191
Breakfast bacon

baoka.......................... 0 201
Breakfast bacon

belliea........................ 0 19j
Shoulders..................... 0 14$
Short rolls.................... 0 161
Long, clear aides

per lb .................. 0 12
•Boneless backs,

per lb......................... 0 151
Mesa pork, bbl............ 24 00
Mess pork, J bbl .... 12 50

Tomato sausage

Pork sausage............ . 0 09
Beef sausage............
Lard, in tierces

. 0 08

. 0 in
50-lb. tubs.............. . 5 75
20-lb. pails.................. . 2 40
10-lb. pails, caaee ... . 7 20
5-lb. pails, caaes .., . 7 30
3-lb. pails, cases .., 

Compound, 20-lb
.7 36

pails........................ . 2 10
Steers, heifers, 

abattoir killed .. . 008

Rutter.—Creamery butter continues to 
advance with the approach of fall, and 
Manitoba fresh made creamery bricks are 
quoted at 26c., while Manitoba fresh 
made boxes at 25c. This is an increase

69



THE CANADIAN OBOOBB

I

of 2c per lb. over prices quoted last 
week. The advance is due to the small 
amount of supplies received in the city, 
anu it is likely that higher prices will 
be seen later. Dairy butter remains un
changed either in quantity or quality. 
Prices quoted are: 17c per lb. for strict
ly No. 1 delivered Winnipeg, 12c to 14c 
for No. 2, 7c to 9c for No. 3.

Eggs.—No change is noticed in the 
price oflercd for eggs, although receipts 
continue to be extremely small. 21c to

Montreal, Sept.14 (Special).—“One of 
the greatest problems I have to contend 
with," said a prominent grocer recently, 
“is the securing of good, efficient 
clerks."

This complaint is heard not only in 
Montreal, but in Toronto, Winnipeg, in 
fact throughout the entire Dominion. Or
dinary clerks are none too plentiful, and 
those of special capability arc all too 
few. Now, this is a general reference 
to existing conditions, for it is not to 
be denied that there are among the 
Canadian trade many bright young 
clerks who will be the future grocers in 
the country; but they are occupying fair
ly good positions, and in the meantime 
preparing themselves for to-morrow

Where the Blame Lies.
Now if there is a scarcity of good 

clerks several reasons are suggested for 
this state of affairs. In the first place, 
the grocers from whom they obtained 
their first training could not have been 
efficient. If they were efficient, then 
they wilfully neglected to instruct the 
clerks in all the details of the business 
with which they should be familiar. In 
the latter case, however, the grocer 
could not be acclaimed competent for 
it was to his own interest that he 
should teach his clerk practically all he 
knew (considering the individual grocer), 
and urge bin» to apply himself with a 
view to enhancing his ability and im
proving his general knowledge of the 
business.

Good Grocers Have Good Clerks.
“The efficient grocer has efficient 

clerks.” This is an axiom of the trade 
and applies everywhere except in in
stances where the employer is unable to 
secure better, or where those in his em
ploy have not the natural talent or am-

22c are the prices quoted by jobbers to 
shippers for Manitoba fresh, but guar
anteed strictly fresh are being sold in 
the retail trade at 35c per doz. From 
all information procurable it would ap
pear that prices on a par with last 
winter may be expected this year..

Cheese —There is little new in cheese, 
prices remain unchanged from last week 
while receipts show but slight improve
ment over last week. Present quota
tion Hie per lb.

bition to make their way in the busi
ness.

Hence we come back to the statement 
that the inefficient clerk is the product, 
in practically all cases, of the store 
conducted by the inefficient grocer.

MONEY SAVED BY TAKING PAINS.
Editor Canadian Grocer.—On reading 

your recent article “Losing Money on 
Orange Sales," I just thought of the 
amount of money that is lost every 
year through bad oranges. For in
stance, some merchants will receive say 
ten cases and will make a fine display 
of them and sell direct from the case. 
This may be all right where a speedy 
sale is the result but if there are six 
bad ones in one case and it remains in 
the store for a week or so you will find 
at the end of that period twenty to 
thirty bad ones.

The remedy is a simple one, spend one 
hour as soon as the fruit comes in look
ing it over and counting it and you will 
not, I venture to say, find an easier 
way of saving a dollar. Some merch
ants say they don’t find time to do 
this. Well, if they lose two dozen or
anges at say 40 cents a dozen for the 
sake of one hour’s work it shows bad 
management and will prove disastrous in 
the long run.

J. ASPINALL
Almonte, Ont.

CARTOON TALKS ON SERVICE

ê

The up-to-date salesman is particular about maintaining his physical equi
librium when serving a customer. The sleepy, disinterested clerk 

drives away trade.
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The Good or Poor Clerk is Reflected in Many Cases in the 
Dealer—Why the Proprietor Who Does Not Instruct His Sales
men Properly is Not a Good Merchant Himself.
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GrOCGrS * The reputation of this Company 
has been built up by the production of goods of 
the highest quality. Nothing but the highest grade 
materials are used. All of the goods manufactured 
by us bear our name and are never packed under 
private brands. Gillett’s goods are acknowledged 
as the Standard of Canada.

My dp,

MAGIC BAKING POWDER
The No Alum Kind

E. W. GILLETT COMPANY LIMITED, 
TORONTO, ONT.

WINNIPEG MONTREAL

never fail to 
bring satis
faction to 
your cus
tomers and 
profit to 
yourself, ^ 
because 
they are 
a line that 
always 
reaches 
you in 
perfect 
condition.

Feature 
this rapid 
selling 
line. The 
demand 
for it is 
largely 
increas
ing.

Choicest select
ed vegetables 
and other pure 
i n g r e d i ents 
alone find their 

way into 
“Queen” 
Quality 
Pickles 
and the 
entire 
manufac
ture is 
marked 
by un
usual
skill, care
and
cleanli
ness.

Put up in 
10 oz. and 
20 oz. 
bottles.

Try our PURE TOMATO CATSUP.
Send to-day for discount* end prices.

Taylor <8b Pringle Co.,Ltd., °wensound.

Queen Quality Pickles
NATION’S
CUSTARD
POWDER
& Egg Powder

5-CENT PACKETS 
HALF-POUND TINS 
ONE-POUND TINS

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

AGENTS:
Ayre & Sons, Ltd.,

St. John’s, Newfoundland 
F. Coward, Toronto 

(For Ontario)
The W H. Escott Co., 

Winnipeg, Man. 
McKelvie, Cardell, Ltd., 

Calgary, Alta. 
Distributors, Ltd., 
Edmonton, Alta.

W. H. Malkin, Ltd., 
Vancouver, B.C.

Sample free by poet.
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cmoA :
At lettir

Ceuclr)

W- s V
DIAMOND

CHOCOLATE

HITT'S 1
li lellir

Chmieie

“Elite”
true to its name, the beet cooK- 
ing and drinHing chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

A»k your jobber.

John P. Mott <8k Co.
Halifax, N.S.
SELLING AGENTS ï

J. M. Douglas & Co. R S. Mclndoe
Montreal Toronto

Huxley Tees & Persse Johnston & Yockney 
Winnipeg Calgary Edmonton

Frank M. Hannum, Ottawa

BISCUITS
from the Old Country
Notice to Grocers and Stores in Canada

MCVITIE & PRICE
are now sending regular supplies of their 
biscuits to Manitoba, Alberta, Saskatche
wan and British Columbia.

When you sell MCV1T1E A PRICE’S 
Biscuits you are supplying your clients with 
first-class goods noted for their excellent 
quality and absolute purity.

All goods packed in hermetically sealed 
tins.

AGENTS for Manitoba. S-ekatchewan, Alberta and British Columbia:

RICHARDS & BROWN, 314 Row Avene*, WINNIPEG

- *

m
^iti’Èibsï '4 

VV^tÊYirfrf^

Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, and 
its tjuality and flavor are remarkably flue. 
Taste ‘Bluenose’ yourself ! Then you’ll 
feel more enthusiastic about recom
mending it.

SOLE PACKERS

SMITH & PROCTOR, HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, - N.S.

Utmmu ii LYNCH’S BISCUITS ARE
SOCIAL FAVORITES

They are attractively done up and arrive at your store 
as crisp and dainty as when they leave our ovens.

Creamalt Sodas—Family Pilot- Graham Wafers—Ginger 
Snaps —Seed Sugar—Fig Bars—Crimp 

Sugar—Lemon Creams

Lynch’s Limited—Sydney, N.S. «£?£
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Rolled Oats Advance 30 Cents a Barrel
Result of Considerable Higher Prices for Raw Material —
Market is Still Strong—Flour at the Moment is Firm Un
der Higher Wheat—How the Canadian Wheat Crop Com
pares With Other Years.

Under the substantial gains in the 
price of the raw material, rolled oats 
advanced 30c per barrel on Monday of 
tliis week. The general world’s condi
tion in oats, backed by the short crop 
in the United States, has worked for 
considerable higher prices, which the 
milled product could not withstand. 
While Ontario’s oat crop will be consid
erably shorter than last year, the pro
duction in the west will show an in
crease. There is some improvement in 
the rolled oats trade, the annual fall 
briskness now beginning to make itself 
felt.

Flour at the present time exhibits con
siderable strength under higher wheat 
quotations, and there has been some talk 
among millers in favor of higher flour 
quotations. Any further strengthening 
in wheat prices will probably result in 
an advance.

While the flour market at the present 
is firm, there are many inclined to be
lieve that as Canada has an immense 
crop of wheat this year that when ship
ments start to come out that the mar
ket will feel the effects. One dealer 
pointed this out, comparing the esti
mated crop in the Canadian West this 
year of 180 million bushels with 149 
millions in 1910, 166 million in 1909, 
112 million in 1908 and 93 million in 
1907.

This is no doubt a factor that has 
to be considered and one which will 
have a considerable bearing on prices. 
Still Canada is not such an important 
factor in determining values as some be
lieve. It must be remembered that she 
produces only 180 million bushels as 
compared with the world’s total of over 
3,500 million.

Reciprocity will have a considerable 
hearing on wheat prices in Canada, as 
it also will on oats. Canadian markets 
will remain somewhat unsettled until 
this issue is decided. Farmers are no 
doubt holding supplies in many cases 
until this question has been disposed of.

MONTREAL.
Flour.—There is no change to report 

in the flour market. Prices are steady.
to h***.................   4 80Straight rollers. In heirs.................................................... 4 Vi

Msnllobs 1 18,.ring wheelpstentt, barrel. .... 5 40
straight pa'ente, Darrel................................ 4 90
strong bakers.................................................. 4 JO
•eeond .................................................. 4 20

Cereals—Rolled oats advanced 15c on
Monday. The market is steady and 
Arm. The demand is good, and with 
the coming of cooler weather it should 
gradually increase.

Fine oatmeal, bags...........................................................  2 86
Standard oatmeal, bags..................................................  2 86
Or*imisted ««stn eal, hsga ........................................... 2 86
Bolted oommesl, 10Û bap. a ...........................................  1 75
Ho led oats, jute bags, 9ulb.......................................... 2 6J
Rolled oats, cotton bags, 9l)lb...................................... 2 65
Rolled oau, barrels........................................................ «45

TORONTO.
Flour.—The immediate flour market 

at least is firm under higher quotations 
for wheat. Some mills are inclined to 
favor higher prices for flour. All, how
ever, are not of that opinion, there be
ing a feeling of uncertainty regarding 
wheat prices holding. Any further 
marked advance in wheat quotations 
would, however, probably result in high
er flour prices.

Manitobs Wheat'
1st patent, In car lots .....................................................  6 30
2nd pate te, in Car lots........................... ........................  4 80
Strong bakers, in car lots........................................ .... 4 60
Feed flour, in car lots.............................................. 3 00 3 20

Winter W beat.
Straight roller ..................................................................  4 15
Patents .............................................................................. 4 '0
Blended.................................................................... ■. ... 4 50

Cereals—The higher quotations for 
oats have resulted in an advance of 30c 
per barrel in rolled oats, the change be
ing recorded on Monday. A somewhat 
improved demand is being felt in this 
line. The raw material is high in price 
and the market is firm, even at the late 
advance. Commeal is up 10c per sack.
Ro led oats, small lot* 90-1 h. sac s.............................. 960
Rolled oat*, V6 ba s to car lot*...........  ............... 2 60
Standard and granu'ated oatmeal, 9■Mb. sacks .... 2 *n
Pn'led wheat, ^n.all lots 1 0- b. • arrêta...................... 2 90
Rolled wheat, 5 barrels i o car lots................................ 2 75
Cornmeal, 100-lb bag*............ ......................... 2 00
Rol ed oat-* in cotton eac1 s, 5 cents more

Feed—Mill feed has been advancing 
considerably of late, home buyers being 
faced with competition from Germany 
and other countries, and this has been 
reflected in the ascendancy of prices of 
bran and shorts. It is some time since 
local manufacturers have done business 
with Europe, and the sudden demand 
from Germany is attributed to the fail
ure of fodder crops.

WINNIPEG.
Flour.—Domestic and export trade con

tinues to hold good and an increased 
volume of trade is being transacted. Ex
port trade is at its height, and as new 
wheat is on the market it is expected 
that some increase will be seen in the 
shipments to the Old Country during the 
next few weeks. Prices remain un
changed from last week.
1st Patents................. 6 80 3rd Patents................ 4 90
in I Patents.............. 6 20 1st Clares. .................  4 30

Cereals.—Trade in cereals remains un
changed, but it is expected to show 
some improvement during the next 
month. Bran at the present time is 
selling at $18 to $18.50, and shorts at 
$20 to $20.50 per ton. In chopped feeds 
barley is quoted at $25, oats at $26, 
and barley and oats mixed at $25.50.
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PERFECTION

F MOONEY BISCUIT 4 CANDY CO 
STRATFORD CANADA

“ Perfection " 
Popularized Sodas 
As No Others Did

and’ have "held the enviable 
position their name stands lor 
while others have fallen.
“Perfection” Sodas are the 
standard by which biscuits 
are judged, both for quality 
and crispness. There’s a 
difference which is most 
pleasing to the taste, a flaky 
crispness that cannot be 
duplicated in many other 
brands of sodas.
Your select trade demands 
them’ when they ask you for 
the best.

The MOONEY
Biscuit & Candy Co.

LIMITED 
Factories at

Stratford, Ont., Winnipeg, Han.
BRANCHES atHamilton,Ottawa. 
Sydney. CB„; Halifax, N.S. ;
Fort William. Calvary, Van
couver. St. John’s, Nfld.

—THE FLAVOR DE LUXE—

MAPLEINE
Original md Distinctive
Flavors Cakes, Candies, 
Ices, Ice Cream, Puddings, 
etc. and makes a Table 
Syrup better than Maple, 
at a cost of 60c. a gallon. 

SELLS ON MERIT 
Back, d up by advertising 

See Price List 
Order e supply from your 
jobber or—Fred»rick E.Rob

son Co.. 2* Ir nt St.
E.. Toronto.

The Crescent Mfg. Co.
SEATTLE. W*.

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.
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Think of the convenience 
of simply hanging the cus

tomer’s can on the pump and turning 
a crank to get a gallon of oil.

Mr.
Merchant

No Funnels—No Measures—No Waste—
No Dirt. Saves Space, Time and Money.
You don’t touch the oil- The pump transfers itifrom 

the storage tank into the customer’s can; measures Jt, 
counts the gallons and shows the money charge-

It changes the oil business from a drudgery ,'to a 
clean, pleasant and profitable trade.

The variety of sizes and styles will enable you to 
suit yourself in price. Every outfit the best at its price-

Apples! Apples!
GEORGIAN BAY DISTRICT

are putting up 
between seven 

and eight thousand 
barrels of apples in the

Georgian Bay District
The Quality is No. 1

We invite correspond
ence as to price on 
car-load lots.

« ««*;

^ Ask for Book No. 5.

S. F. BOWSER & CO., Ltd.,

TORONTO,

66-68 Fraser Ave

WRITE AT ONCE

Lemon Bros.
Owen Sound, Ontario 
and Sault Ste. Marie

After Cleaning-
ami Oiling the Motor

PUT YOUR CREDIT ACCOUNTS ON THE 
RIGHT SIDE OF THE LED8ER

Adopt the ONLY Way to make credit business 
SAFE. And at the same time eliminate charging, 
errors and disputes.

Coupon
Books

are in use all over the world.
HERB'S HOW THEY WORK:

When a man wants 
credit, give him an 
Alliaon Coupon 
Book, and have 
him sign form at 
the front which be
comes then h I a 
promissory note to 
you. As he buys, 
tear out coupons, 
and when hie book 
is exhausted you 
can collect your 
note or extend hie 
credit for another 
book, as you deem 
wise. No pass 
books.no charging, 
no time wasted, no 
errois, no disputes

For sale by jobbers everywhere.

Allison Coupon Company
INDIANAPOLIS. IND.

53 Highest Awards li Europe and Aneriea

WALTER BAKER MIL'S
CHOCOLATE 

4 COCOA
Our Cocoa and Chocolate 
preparations are Abso
lutely Pure — free from 
coloring matter, chemical 
solvents, or adulterants 
of any kind, and are 

Ttacte^Mark therefore in full conform
ity to the requirements 

of all Pure Food Laws.

Waller Baker & Co. Limited
Established 1780

Montreal, Can. Dorchester, Mass.

CHIVERS’
MOTOR SOAP

comes into requisition and 
removes the grease and 
soil from the hands, leav
ing them perfectly clean 
and free from stains with
out the injurious after eflecls 
of many hand cleaners now 
offered.

Promote your own Interests 
by carrying this superior 
brand of Motor Soap.

A line to the Canadian 
Agents will bring partic
ulars.

HARRISON & SON
St. Nicholas Building

MONTREAL
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BE SURE E.D.S. 
IS ON YOUR 
PRESERVES

There is one positive way of being sure you give your cus
tomers the preserves that will please them and make them 
steady patrons of your store. The sure way is to see that 
every jar of preserves you sell bears this trade mark—E. D.S. 
TRIANGLE. This trade mark is associated with the quality 
of preserves that stands out from the rest as the purest of fruit 
products without the semblance of preservatives or coloring 
matter. E. D. S. brand preserves are made entirely of select 
fresh ripe fruits and pure cane sugar. There is no secret pro- 
cess, everything is open for inspection. Our success lies in 
purity only.

Fill up your shelves now for fall.

Mad» only tty

E. D. SMITH, ?,lmtL°rm“ Winona, Ont.
AGENTS—NEWTON A. HILL, Toronto ; W. H. DUNN, Montreal ; 

MASON & HICKEY, Winnipeg; R. B. COLWELL, Halifax, N.S.: 
J. GIBBS, Hamilton.

She doesn't take kindly to substitutes for

WINDSOR SALT
nor to the grocer who fills her salt order 
with anything else but this bag, with 
this familiar trade mark on it. Most of 
the housekeepers in Canada agree with 
her, too.

THE OAHADIAH SALT CO.,
LIMITED

WINDSOR, ONTARIO.

CARTERS

Big Wheel Lemonade Powder
Table Jellies, Mustard Powder

etc., etc.

H. W. Carter & Co., Ltd.
BRISTOL, - - ENGLAND
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Canadian Fruits
Crawford Peaches

are now arriving in good shape, 
also

Plums, Pears, Grapes and 
Cantaloupes.

Tometoes, Cucumbers, Apples, 
Egg Plant, etc.

Full Lines of
Oranges, Lemons and Bananas

MtWfLLlAM

LV I PIS!

SS-27 CHURCH ST. TORONTO
are Largest Receivers

“St. Nicholas”
The Lemon Leader 

for the past

7,500 DAYS

“Thaïe
Poing
Some”

J. J. McCABE
AGENT

TORONTO, : ONT.

Late Fruits Now in Good Supply
Canadian Late Fruits Now in the Limelight — Plenitude of 
Peaches, Pears, Plums and Orapes—Good Sale for Preserving 
Purposes—Canada Will Have a good Crop of Apples — Im
ported Lines are Not Brisk.

Peaches, plums, pears and grapes are 
having their day. Supplies of all these 
lines on most markets are large with an 
excellent demand. The amount of the 
earlier fruits preserved this year was 
comparatively small and this is no 
doubt one reason for the brisk trade in 
late varieties. Retailers in all sections 
are pushing late fruits for preserving 
purposes. One of the principal lines is 
peaches, the late varieties of good qual
ity now making their appearance.

Prospects still continue good for a 
large crop of apples in Canada this 
year, considerable in excess of last sea
son. In Ontario the outlook is not as 
favorable as earlier in the season, wind 
and bail having wrought damage, but it 
will be in excess of last year, while in 
Nova Scotia a bumper crop is expected. 
The English apple crop is reported only 
moderate. Germany is below an aver
age, while France, Italy and Holland re
port good crops.

Trade in imported lines of fruit con
tinues quiet, although there is a fair 
movement of such lines as oranges, lem
ons and bananas considering the present 
plenitude of Canadian fruits. Prices 
are apparently steady with no special 
features.

MONTREAL.
Green Fruits.—There is nothing par

ticularly new in the fruit market this 
week. Blueberries seem to be about 
done. Peaches, pears, plums and grapes 
are bringing the bulk of the trade and 
demand is heavy. Lemons are moving 
steadily. On the whole business is 
good, but it is principally along the 
regular lines of this season.
Apples, bbl......... S 71 1 10
Usiisuu, bunch.. 1 SO 1 76 
Bsusnss crmled. , 00 1 15 
KUmuerriw, Cm

bukat................ 0 7* 1 O')
OmuIoupm........ S 60 3 uO
Uouomuia bun.......... 3 71
Orape fruit, Cali.

fo nia, raw. ........... 4 63
Orape fruit,

Jamaica........... 4 61 6 00
Grapes, Canadian,

baa . at..............e 36 0 30
Lemoue. .............. 4 60 6 «U
Lime., a box ... 1 36 1 60

VawST. .........  4 60 I 00
Jam.leas, box.........  3 3}
Soi rente.............. 3 31 3 SO
Mexican .......  1 76 3 00
Peachea, Califor

nia. crate ....... 1 76 1 10
Pea he», Can.

basnet ........... 0 60 1 00
Pear». Cal., crate I r0 3 00 
Pea », Can. baa. 0 40 0 63 

Pineapples—
Florid.», case... 4 fO 6 00 
Plums, California

box................... 1 60 2 60
Plume, Can. baa t 36 0 75

Vegetables.—Tomatoes are still a fea
ture of the market and move steadily. 
Sweet potatoes from New Jersey 'are 
now offered by wholesalers at from $2 
to $2.75 a hamper.
Carrots, doa........... 0 M
0»bba*e do*........... 0 75
Corn, per do*......... 0 10
Cucumbers, do*...... • SO
OsrHc, 1 bimehee .... 0 IB
°'^r*sa i ri 3 m
Lesha «sa.........1 le I 76

Canadian lettuce
r du*.............0 4» 0 60ÎT,

Spanish.crate... 3 I 60 
Sweet potato* e.. 2 (0 STB 
Montreal pota

to* , new, ba«. 1 60 1 T6 
Toma oes, Cana

dian, box.................. 0 60

TORONTO.
Green Fruits.—There has been a plen

itude of peaches on the local market 
for the past week or so, with an excel
lent demand at the prevailing prices 
The amount of earlier fruits preserved 
was small and retailers are pushing 
peaches for this purpose, and are meet
ing with great success. The late varie
ties have made their appearance with 
the quality generally good. All lines 
of Canadian fruits are in good supply 
and are selling well. Pears are lower 
in price, wnile ordinary grapes are at 
17 to 20 cents. While prices on the 
latter will probably go lower they may 
not go as low as some years, that is 
for those untouched by the hail. Cana
dian sugar melons are in good supply 
and selling well at 50 to 60 cents per 
crate. Oranges, lemons, watermelons 
and other imported lines are somewhat 
forgotten in the rush of domestic fruits. 
Prices, however, continue steady.
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.____ 10»
VerdduT........ i U
Lima*, box................
U^iSTnélM.. 4 83 
Blueberries, bek 1 00 
tan. to mat 

ll-qt. baeke a. 0 30 
Rhubarb, dox... 0 35 
Cana lian su ar 

melon*, • rate. 0 50 
RockyforlB, b k V 35 
Boci.yforila, Sal
mon, fresh, bsk ....

1 76

4 61
1 25
4 60 
1 50
0 40 
0 40
0 60
• 40

• 5)

Watermelons. ..03$ 0 60
Canadian plums, 

ll-qt. basset.. 0 50 1 00
Can. peaches,— 

Best giadee. 
Common........

0 75 1 00 
0 40 0 55

Canadian pea s, 
ll-qt. basket.. 0 25 0 50 

Grapes, small... 0 17 0 90
Grapes, fancy

Delaw re............
Green grapes, i 

ba.ket....................

e 30 

0 25

Vegetables.—Small cucumbers and on
ions, as well as green peppers, with the 
pickling season now on, arc being given 
more prominence. Egg plant and green 
peppers are easier this week.

New potatoes, New Brunswick stock, 
arc quoted ar $1.40 to $1.50 per bag 
this week. Prices will no doubt ease 
slightly as supplies increase. The crop 
in Ontario is not good and are not ma
turing well. In some sections the pro
duction is not large enough to supply 
the home demand. There are other 
sections, however, where they are doing 
fairly well, but there are considerable 
being brought in from New Brunswick 
where the crop this year according to

“ Whitco Brand ”

Sweet Potatoes
The finest Jersey Sweets are packed under 
this brand in hampers and barrels. When 
you get this brand you get bright, clean, 
chunky Sweets—the best to be had.

WHITE 6& COMPANY, LIMITED
DEALERS IN FANCY FRUITS

TORONTO and HAMILTON

GRAPES
Concords are now at their best, they 
are fully matured and sweet.
Our stock is not injured by hail.

Peaches Elberta 
Pears Bartletts
fine stock.

Tomatoes
late firm stock.

Muskmelons, Rooky Fordo, Onions, 
Poppers, Egg Plant, Etc* Etc.

Wire, phone, or mell your orders to

STEVENS & SOLOMON
GROWERS AND SHIPPERS

HAMILTON. ONT.

Peaches
The Best Varieties for Canning will be on this week. 
Our receipts this week will be very heavy. Let us 
have your orders.

Grapes
How many do you want for Fair Day? Let us know 
your needs and we will look after you RIGHT.

THE HOUSE OF QUALITY

HUGH WALKER & SON
wu 1M1) GUELPH, ONTARIO

pfSTER BRO\V'\r
VERDELU LEMONS

Ç Perhaps I can point you the pathway that leads to more busi
ness. this I want to do, and by pointing you the way I find it 
myself.
<1 Tell every one of your customers you have Buster Brown 
Lemons—Sell them Buster Brown Lemons. Do not hesitate to 
hand them Lemons, but be sure you're selling them Buster Brown.

■UP ONLY BUBTBR BROWN.

FOLLINA BROS., Palermo, Packers. W. B. STRINGER, Toronto, Sales Agent.
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5Î

report is good. New Jersey sweet po
tatoes are offered in hampers at $2.25, 
and in barrels at $5.25 to $5.50.
Canadian beet,

basket.................... • 25
Oabbas*. < 'aua- 

dianTcrate ... 2 00 2 25 
Carrots, new,

basket............ 0 40 0 60
Cecum b ere,
Canadian, bek.. 0 15 0 25 
Letteoe, Cana

dian, head---- 0 25 0 30
Green corn, doz C 06 0 10 
K«g plant, bek.. 0 30 0 40 
Celery, per do*, 

heads............ 0 40 0 50

1 25Cauliflc—are, dz.
Green peppers, 

basket .... 0 36 0 60 
Canadian beans,

11 qt. basket 0 25 0 36 
Onions—

American cook
ing, 100 lb. bag 2 76 3 00

Spanish .........  2 60 1 00
Canadian, bus........  1 65
Potatoes, N. B.

stock, bag. .. 1 40 1 50 
Sweet potatoes,

barrel....................  5 50
New turnips, per 
11-qt. basket. . 0 20

WINNIPEG.

Fresh Fruit.—An active trade con
tinues and wholesalers claim that one 
of the best seasons in the history of the 
west can be looked forward to in this 
line It is expected that the small 
holder will have more money this fall 
and consequently will be able to in
dulge in this luxury. Washington Itali
an prunes have made their appearance 
on the market and are quoted at $1.60 
to $1.65 per box. Cantaloupes show a re
duction of $1 per crate, and a large 
trade is being carried on in this line at 
the present time. Washington black
berries have also declined $1 per crate, 
while Hardy pears arc down 25c. New 
prices are as follows:
Bananas, bunch..................................................... 2 76 3 50
Valencia oranges............................................................ 6 25
California lemo *, crate................................................ 6 00
Cal peaches. box....................................................1 25 1 6<
Wa h. Italian prunes, box....................................  1 50 1 6f j
Baitlett pears, crate...................................................... 2 75
Cantaloupes, crate....................................................... 4 00
American duchess, bbl ............................................... 4 50
Wash, black berries, crate.............................................. 4 U0
B. Hardy pears ............................................................ 3 00

Green Vegetables.—Little new is being 
offered in green vegetables this week, al
though an active trade continues to be 
in existence. Ontario tomatoes have be
come more plentiful and a reduction of 
10c to 25c per basket is noticed this 
week. Other changes are small and no
thing new is offered Prices are as fol
lows:

Cooler Weather Improves Fish Demand
Fall Demand Beginning to be Felt—Orders Henceforth Should 
be More Numerous and Bulkier—New Lines of Smoked Fish 
Coming on Market—Oyster Season has Commenced — The 
Production This Year is Not Large.

0 20 
0 20 
0 20 
0 20
0 3» 
0 56 
0 60 
0 04 
0 t-1 
0 60 
0 034 
0 011

Native mint, per doz.............................................
Native green onions, doz.......................................
Native parsley, per doz.........................................
Native lettuce, per doz..... ........ ................
Native watercress, d-.z ........................................
Ontario tomatoes, per basket ............................
Native head lettuce, doz.......................................
Native spinach, lb ...........................................
New cabbage, ver lb ........................................
American pepners, bask t. .........................
Native green beans, per lb...................................
Native carrots, pe lb..............................................
Native beets, per lb................................................
Native pea», per lb......................... .................... 0,4
Native radishes, per doz................................................ 0 20
Native turnips, per lb....................................................  0 01
Native celery, doz.............................................. .. 0 40 0 76Native cucumbers, doz................... ............................  q 25
Vegetable marrow, doz .................................... " 0 60
Pumpkins, per lb ....................... ............... . .* q 0»4
Sweet com, per doz.............................................. ’ 0 20

Potatoes.—Owing to increased sup
plies in the city, potatoes are being sold 
this week at 75c per bushel. This is a 
reduction of 10 to 15c below prices pre
vailing last week. It is expected that 
lower prices will be seen as the stocks 
in the city are increasing daily.

With the cooler weather, the fall de
mand for fish is beginning to make it
self felt to some extent, and from now 
on orders should be larger. Fish are in 
fair supply, halibut being one of the 
good sellers in fresh fish. In smoked 
fish, new baddies, kippers, bloaters and 
also smoked herring are arriving.

The demand for oysters is beginning to 
be felt, and as it is some months since 
they have been obtainable there should 
be an appreciable trade. This year’s 
supply of oysters is apparently not 
large. One dealer said it is three or 
four years since there has been an aver
age set in the oyster grounds, and as 
it takes about five years for them to de
velop the production this year will be 
limited. The set this year appears to 
be good, while the quality of the present 
crop oysters is reported generally good.

QUEBEC.

Montreal.—Business has begun to show 
improvement with the change in the 
weather and orders henceforth should be 
more numerous and bulkier The open
ing of the oyster season has certainly 
been felt and business has been steadily 
increasing. Stocks are fresh and it is 
months since the last oysters were en
joyed by the majority of people.

Halibut are in good supply, also brook 
trout, which are arriving freely with the 
price considerably lower. There is also 
an ample supply of lake trout. In the 
smoked fish line new baddies, kippers 
and bloaters and also smoked herring are 
arriving daily. Complete lines of bone
less and prepared cod are being offered. 
in fact, the stock of fish is practically 
complete.

Listed under salted and pickled fish 
are new Labrador herrings in barrels 
and half barrels; also new green cod, 
Labrador and British Columbia salmon, 
sea trout and mackerel. All of which 
is sufficient evidence of tihe fact that 
wholesalers are ready for the season.

FRESH
Blaeflsh, per lb......... 0 11 Bâti but, eipreu
Dre«ed perch, per lb...................... e 10

pur lb.................... Ill Saloon, B.O.,lb .... 0 IS
78

Dressed bull-
. per lb........
«h, • achEels, fresh, __  __

Flounders, per lb__
Mackerel................
Haddock, per lb 0J 
Herring, each^
Steak ood J

less,pcrth ... 0 05i 0 06,

I 12 .

0 03

, Gaspe.......... 0 20
l. buck,each .... 0 30
. roe, each........ 0 60

/Sea trout.................. 0 10
Sea bass, per lb.
Trjut, brook.............
Lake trout, lb.. 0 11
Pike, per lb...............
Pickerel or dore 0 11 
Whiteflsh, lb... 0 11

FROZEN
Hell but, 
Pike I 
Pike, <

0 03 
009 
0 06

L. per lb .... 0 07
............ 0 05
............ 004
...0 11 0 12

Salmon, B.G.,red —
Gaspe salmon...........

per lb............. ...

r la salmon..........
1 Smelts, boxes, 

10 and 16lbs. each. 
Whits fish, large, 

lb..............................

0 10 
0 20 
0 12 
0 08 
0 12 
0 12

0 10

• 18
0 C9

0 08 
0 06

Bonelc
PREPABED FISH 

s cod, in blocks or packages, per lb....7, 8, 10, 11 12
id cod, 2 doz. in box, per box........................... 2 00

■ cod, 100 lb. case................................................ 6 25
SALTED AND PICKLED

Choice mackerel,
half pail ....... 2 00

Salmon,B.O., red,bbl. 14 00 
Salmon, B.C.. half bl. T 10 
Salmon, Labrador, bl. 16 00 
Salmon, Labrador,

half bl.................... 8 50
Salmon. Labrador,

tree, 300 lbs........... 21 UO
Salt eels, per lb....... 0 07
Sea trout, t brl......... 6 50
Sea trout, bbls.......... 12 00
Scotch herring.......... 6 00
Scotch herring, keg.. 1 00 
Holland herring, 4 ol. 5 50 
Holland herring,-keg 0 75

13 00 
10 00

NeW green cod, med
iukn.per lb ....... 0 04

Nffw kreen cod, small
i>erlb...................... 0 03

New Labrador her-
! ring, per bbl.......... 6 00
New Labrador her- 
Nring, per half bbl. . 3 50 
Labrador sea trout,

bbls......................... 12 00
Labrador sea trout,

barbus................. 6 10
No. 1 mackerel, pail. 2 10 
No. 1 mackerel i bbls. 8 00 
Scotia herring, No.

2, bbl................................
Lake irout, half bbl. 6 00

SMOKED
Smoked eels, per lb........................................................  Oil
Bloaters, large, per box.................................................  1 10
Haddiee........................................................................... 0 08
Herring, new smoked, per box...................................... 0 20
Kippered herring, new, 4u in box.................................. 1 25
New fillets, per lb........................................................... 0 10

SHELL FISH
Shell oysters, choice, barrel.............................. 12 00
XXX shell oysters........................................................ »____
Lobsters, live, per lb......................................  .............  0 35
Oysters, choice, bulk, Imp. gallon...............................  1 40
Oysters, bulk, selects...................................................... 1 60
Solid meats- Standards, gal., $1.75; selects, gal., $3.

ONTARIO.
Toronto.—There has as yet been n» 

marked improvement in fish trade, but 
now with cooler weather retailers will 
begin to devote their attention more 
to this line. Demand for oysters is be
ginning to make itself noticeable and 
will more so as the season advances 
Halibut is arriving freely and is a good 
seller, while among the new lines that 
are coming on the market arc kippers, 
bloaters and finnan haddie. Prices are 
generally unchanged.

FRESH CAUGHT FISH
gteukood ............... 0 071 Frwh caught white.. 0 12
Freeh halibut............ 0 10 Fresh caught herring 0 05
Ferch........................... 0 06 Haddock............  0 06 0 07
Freeh trout................. 0 11 Pickerel...................... 0 10

FROZEN FISH
Gold eyee—.............. 0 06
Pike............................ 0 05
New Pink sea salmon 0 09

8MOKED
Kippers, per box....... 1 35 Finnan Haddie, lb... 0 C
Bloaters, per box.... 1 28

Mullets.....................  0 04
Blueflsh..................... 0 12
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Let Us Make It Clear
Some lines of Canned Fish are dearer this year than last 
and you have now a favorable opportunity to create a 
fine business in Fresh, Cured and Smoked, etc. But you 
must have the quality lines if it is to be lasting. Consider

“Canada” Brand Pure Boneless Cod Fish
Great Goods - Clean and Wholesome

CANADA TABLETS - 20 1-lb. Tablets
CANADA CRATE 12 2-lb. Boxes
CANADA STRIP - - 30-lb. Boxes, whole pieces
COD BITS ... 25-lb Boxes, Bulk

and SKINLESS FISH
MARINER BRAND - - 25-lb. Boxes, Bulk

Ocean Brand Kippers FAST Botililler’s Fillets SELLERS Ocean Brand Bloaters
WE OFFER FOR IMMEDIATE SHIPMENT BY CAR LOAD

NEW FAT JULY SALT HERRING
These should certainly be ordered, as a good trade is likely in this particular line and you 
will be the gainer.

The Halifax Cold Storage Co. - Halifax, N.S.
47 WILLIAM ST., MONTREAL .... Selling Branch

GASPE LOBSTERS
QUAKER BRAND

The Brand that guar
antees Purity and the 
Highest o! Quality.

What about your sup
plies ?
You must have room 
for these choice goods.

Mathewson’s Sons
MONTREAL

QUALITY SATISFACTION

GOUDRON
OHU1LB DE

De MATHIEU

MATHIEITS
Syrup of Tar

—Ali»-'

JUBATffiBO,

Quebsc, i

MATH 1 EUS 
SYRUP

of Tar and Cod Liver Oil

MATHIEU’S 
NEIVIKE POWDEIS
are the safest sellers 
among all the cold cure 
and cough remedies on 
the market.
The sale has increased enor

mously—
Thousands of testimonials attest 

their wonderful value—
They never become dead stock— 
They afford dealers a good profit— 
Those who once use them make 

them a household remedy— 
Dealers who do not carry them 

simply lose sales that go else-

As the demand will be continuous for 
some months, order a good 

supply now.
Sold by all wholesale dealers

AND

J. L. MATHIEU C0„ Props. 
S1E1BR00IB, P. Q.

Distributors for Western Cenede

Foley Bros., Larson be Co., Wholesale Grocers end Confectioners, 
Winnipeg, Edmonton. Vancouver

L. Cbaput File A Cle , Wholesale Depot. Montreal
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Creating a Demand by Window Displays
Up-to-Date Merchants Prise Their Windows Highly—Effective 
Means of Securing Trade—Appeal to Consumers’ Appetites 
Through Them—Some Simple Rules Which Constitute the 
Foundation of Good Window Dressing.

By W. J. B.

One of the chief means of advertising 
and bringing his goods before the pur
chaser that the retail grocer has at hand 
is through the medium of the display 
window.

Those grocers who have put forth any 
reasonable amount of effort in this 
direction will testify to its value as a 
salesman. It affords the merchant in all 
lines of business, and just as much iu 
groceries as any other, a selling agent at 
a lower cost perhaps than any other 
means. Up-to-date merchants in the city 
prize their windows highly as any manu
facturer will find if he attempts to rent 
one of them. Without them they could 
not hope to do nearly as much business 
as is possible with them.

Too Much Neglect Shown.
Still, even in the face of this absolute

ly proven truth and the fact that their 
value has been demonstrated so plainly 
over and over again, we find many mer
chants neglecting to give them such care 
as would make them valuable. Nor is 
this alone true of country stores; even 
in the cities and on many of the main 
streets, too, we find the same thing ex
isting. Dirty windows, unattractively 
dressed, changed only at long intervals, 
which do not only fail to sell goods, but 
drive customers away, are found to be 
the case with many merchants. Per
haps only a short distance away, we see 
another dealer with a window of the 
same dimensions, but from which he is 
deriving untold benefits, simply because 
he gives it the necessary attention to 
keep it in such a manner that it will sell 
goods.

It is the object of the merchant who 
does realize the value of the window to 
give an appearance that will create 
among customers a desire for the goods 
displayed and is not a difficult problem 
to create a desire for foodstuff lines. 
He must appeal to the appetites of his 
customers in such a way as to make 
sales. The question is, “how can it be 
• lonjet”

Rules to be Followed.
There are some simple rules which 

constitute the foundation of a good dis
play and while they are self apparent, 
they need to be dwelt upon for the rea
son that they are often disregarded. One 
of these is keeping the glass in the win
dow clean. While it should not be 
necessary to refer to this, still there are 
some grocers who do not take enough 
pride in their store to even observe this, 
the simplest rule.

Then, it is essential that no article 
entering into the display will detract 
from the attractiveness of the window. 
It should be neat and symmetrical. That 
is, it should be constructed so that one 
side of the display will balance well 
with the other. You have probably no
ticed a window that did not appear ex
actly right at a glance and on a closer 
examination you found the display to be 
lop-sided.

Specialise for Effect.
Don’t try to show everything you 

have in stock at once. A crowded win
dow will not sell goods. This is the 
downfall of many window trimmers. 
They wish to show too many lines at a 
time and the crowding resulting defeats 
the primary object of the display.

Just as the general public will not often 
read a crowded advertisement, they will 
not stop to look at a crowded window. 
It does not make sales. That is well 
known. In fact, a crowded window is 
not attractive and for this reason a 
trimmer should guard against it. Of 
course, the display of associated articles 
such as ham and eggs, brooms and sweep
ing powder, etc., is to be commended.

Good Judgment Necessary.
Time and care are necessary in the 

preparation of a window, if good results 
are to be procured. The goods cannot 
be thrown in, in any old manner. Each 
article and each part of the display 
should be so placed that it will look the 
best. Judgment must be used to secure 
that.

A man cannot expect to pull off his 
coat and to arrange a good display in a 
few minutes. He must first make his 
plans and figure in his mind just how he 
wants it to look when finished and how 
he must proceed. A good method is to 
select the line or lines which are to be 
displayed, step outside and figure in 
your mind’s eye how you will arrange 
them.

There is still another feature of win
dow display that will usually increase 
results—the use of show cards and price 
tickets. A plain, neatly written show 
card will help wonderfully in makinv 
sales, while price tickets in many cases 
will also be of great value. Do not use 
more than the display warrants. The 
trouble, however, in most cases is that 
none or too few are used.

Grocers' Letter Box
The Canadian Grocer solicita enquiries for 

this Column on Trade Questloua. If you de
sire the manufacturer of any line of goods, 
where an article can be secured, etc., etc., 
write us.

Dear Sir:—
“I notice in the advertisement of a 

tea firm that the pedlars are getting a 
large amount of tea trade from the re
tail grocers.

“What, in your opinion, would be a , 
fair proportion of tea sales to whole 
sales of a grocer in order that he might 
feel that he was getting his duet”

N.S. ANXIOUS ONE.

Editorial Note.—This question of a 
Nova Scotia dealer is a difficult one be
cause of the different conditions existing 
and connected with the sale of goods in 
different stores. In some localities a 
greater amount of tea is consumed than 
in others, some stores sell more goods 
that run into money quickly, such as 
sugar, thus altering the proportion of 
tea sales to total sales, others sell strict
ly groceries, while still others have 
many sidelines which would alter the 
proportion of tea sales to total sales.

A merchant in a country town with a 
general store of $4,000 stock who con
sidered he was getting his share of the 
tea trade says that his tea sales last year 
amounted to $450, while his total sales 
for all lines amounted to. $17,000. He 
said 1,240 pounds of 30 cent tea and 190 
pounds of 40 cent tea. These are the 
only grades he carries.

Another dealer who carries groceries 
alone who does on an average $1,000 
worth of business per month, said that 
in one month he sold $40 worth of tea, 
although this is not an average.

Thus to work it out to a proportion the 
general merchant on every $3,400 worth 
of goods disposed of, sold $90 worth of 
tea, while the man who sold only grocer
ies on every $3,400 worth of business, 
sold $136 worth of tea. Thus if an aver
age were taken on these two cases alone, 
it would mean that a dealer in doing 
$3,400 worth of trade, should sell $113 
worth of tea. The question, however, 
as intimated above, is a rather difficult 
one to answer on account of its complex
ity.
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When placing your order for Canned Fish, be sure you have the name right :

“BRUNSWICK” Brand
It is the finest brand obtainable, and may be relied on to give the fullest 
satisfaction.

By the “Brunswick" modern, sanitary process of canning, the natural 
fish flavor is preserved to a remarkable degree.

Keep a generous stock of “Brunswick” Sea Foods. There is an 
excellent profit in selling them.

Connors Bros., Limited
Black.'• Harbour, N.B.

AGENTS—Grant, Oxley & Co.. Halifax. N.S.; C. H B. Hillcoat, Sydney. N. S : J. L. Lovitt. 
Yarmouth, NS; Buchanan & Ahern. Quebec. P.Q.. Leonard Bros.. Montreal. P.Q.; A. W. 
Huband, Ottawa, Ont. A. E. Richards & Co., Hamilton, Ont.: J. Harley Brown, London,
Ont.; C. deCarteret, Kingston. Ont,; James Haywood. Toronto. Ont : Chas. Duncan. Winnipeg.
Man : Shallcross. Macaulay Co.. Calgary. Alta.: Johnston & Yockney. Edmonton, Alta.; 
Shallcross, Macaulay Co., Vancouver and Victoria. B.C-

THIS “COAST-SEALED” CABINET
Will Inerease Your Oyster Profits

Two sound reasons lie back of this statement.
1. It keeps oysters absolutely fresh for a longer time

than any other cabinet.
2. It uses only one-eighth of the ice required by 

other cabinets.
Note its unique construction—the picture tells the story. And we sell — 
you “Coast-Sealed" Cabinets outright for $17.00 each f.o.b. Toronto. 
This will appeal to independent grocers who rightly object to being 
coerced into buying a line of oysters through jug-handled loaning agree
ments on Oyster Display Cabinets.

We rely on quality alone to 
sell our “Coast-Sealed” Oysters

Write us for full particulars and prices

CONNECTICUT OYSTER COMPANY
Canadian Branch:

88 .Colborne St., - - TORONTO
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The Grocer's Encyclopedia—Mustard
Mustard is a Relish of Long Standing Which Still Continues 
to be Popular—Two Different Seeds Used in Its Manufacture— 
Prepared Mustards Also Sold by the Grocer—Arguments to 
Increase Its Sale.

“Sauces of various kinds which tickle 
the palate and for a time become 
fashionable,” says a writer “have their 
day and cease to be, but mustard, which 
came into popularity centuries ago, still 
continues popular as a relish for meats 
and other foods.”

There are three main reasons why 
mustard continues to be a popular con
diment.

In the first place, it has an unques
tionable dietetic value.

Then again it is a medicinal agent of 
no mean value, while it is a seasoning of 
which the palate never tires.

It’s most reasonable cost also places 
it within the reach of all..

Are Fond of Mustard.
The English word, mustard, was de

rived from the Italian “Mostardo" ow
ing to an ancient custom of having a lit
tle must (latin, mustum, unfermented 
grape juice) mixed with it in preparing 
the condiment. For centuries, the Eng
lish have been known as great mustard 
eaters—the greatest in the world. It is 
calculated that upward of 7,000 tons of 
mustard are now manufactured yearly in 
England, and in no other part of the 
world is it’s preparation carried on so 
energetically.

The two seeds employed in the manu
facture of mustard are S. Nigra and S. 
Alba and it is the judicious blending of 
the flour of these two seeds, with due 
regard to the percentage of oil and other 
properties contained in them, that gives 
the manufacturer his secret and the pub
lic, the perfected article.

What Genuine Mustard Is.
In the case of “Genuine” the mustard 

is made solely from the flour of the mus
tard seed. The “Condiment” is manu
factured with a small proportion of 
wheaten flour especially prepared in or
der to absorb the oil, modify the unde
sirable pungency and make it more suit
able to the public taste.

The use of mustard, powdered in it’s 
present form, for making into a paste, 
originated in Durham, England, about 
the year 1720, where it was prepared on 
a small scale by an old lady named 
Mrs. Clements, who kept the secret of 
its manufacture to herself—grinding the 
seed io a mill and sifting it—for several 
years. She used to travel twice a year 
to London and the principal towns in 
England for orders.

The Prepared Mustard.
Then we have the various kinds of pre

pared mustards. These semi-liquid con
diments are usually prepared from the 
ground black or brown seed and bottled 
ready mixed with various ingredients, 
all ready for use by the consumer. Each 
manufacturer has a somewhat different 
recipe in its preparation. Being mixed 
with other substances, these prepared 
mustards have not such a strong odor, 
while the flavor is more along the line 
of a sauce or relish.

Mr. Grocer, are your sales of mustard 
in both its dry and prepared form as 
large as they could be made. Its qual
ities outlined at the beginning of this 
article should be good arguments in sell
ing it, which backed by its comparative 
cheapness should make it an excellent 
seller Perhaps, the fault lies in the 
fact that you do not display or bring 
this line to your customer’s attention 
often enough.

Novel Sale of
Laundry Lines 

Brought Business
A merchant, not long ago, conducted 

a novel sale which stirred up a lot of 
comment and interest—and business.

Two weeks before the date set for the 
sale, clothes pins were mailed to every 
address on a carefully prepared mailing 
list. To each pin was attached, by a 
cord, a round tag. On one side of the

tag was an announcement of a laundry 
sale.

Special attention was called to an ex
planatory circular which would be sent 
out in a following mail.

The other side of the tag bore the 
postage stamp and address. The pins 
were mailed unwrapped. This novel 
“ad.” attracted attention and paved the 
way for the second announcement which 
followed a few days later. The special 
prices were restricted to articles used in 
the laundry—soaps, bluing, starch, boil
ers, tubs and every item that could 
possibly be classified under that head. 
What was advertised as a “bargain 
reel” was located in the basement. A 
huge reel, not unlike the ordinary clothes 
dryer, was erected, and paper bags con
taining unknown articles were attached 
to the lines with clothes pins. The bar
gain hunter might take a “grab” from 
this assortment of packages for twenty- 
five cents.

He was assured that all the sacks con
tained unusual bargains. The windows 
catered to the same wash-day idea and 
many of the articles in this bargain reel 
were displayed on a clothes line strung 
across the window shelf.

The sale made a big hit. The “bar
gain-reel” had to he refilled many times, 
and the sales in all departments showed 
a sympathetic increase.

This merchant says he obtains the best 
results from running sales on one class 
of goods at a time.

CLAY PIPES

The Best m The World

D.McDoutfall & Co, Ltd.,

McDOUGALUS

You cannot too highly pralmo It—

Black Watch
The Biggest and Best 

Plug Chewing Tobacco

Is now a favorite amongst tobacco 
chewers. Keep it to the front and 
watch your profits increase.
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You Can Put Out Your Hand
on a few extra dollars every week if 

you pay attention to your tobacco 
department and show the 

housewife that she 
can bring home her 

husband’s plug 
with the weekly 
groceries.

MAPLE SUGAR 
Chewing Tobacco

is something worth handling. Allows you a 
reasonable profit and pleases everyone who 
tastes it.

WE DON’T- WANT TOO MUCH
just at once. Send a small trial order and 
you’ll be pleased.

Rock City Tobacco Co.
QUEBEC - - WINNIPEG

7-20-4 CIGAR

THE tobacco proposition which 
we offer you in this splendid 

brand of Cigar is worth consider
ing. There is a satisfying smoke 
for your customers in each 
7-20-4 that they cannot hope to 
get out of other brands at the 
same money. The profit you 
make for yourself is an import
ant consideration when you are 
looking for a good stock cigar for 
your tobacco department.

Write for particulars.

The Sherbrooke Cigar Co.
SHERBROOKE, QUE.

Tuckett’s
Orinoco

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

T#TTf

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,
TUCMETT LIMITED

Ont.

■
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MISCELLANEOUS.CLASSIFIED ADVERTISING
AcvcniHMiii t>ur »u bbbubi, 4b. par were lei 

Mrsl liBinisa, le. 1er aaaB aakaa«BiBt IbhiiIsb.
CniraatlMi oobbi as til vert, hat tin figures (•• 

91.900) •« allowed u one vert.
Cask remlttioeeo la Barer eeet emet aaeampaar all 

odTertleemeou. lu ne aaga caa this rale he overlooked. 
AéeertlacBeats reeeleed wlthent raaalttaaas eaaaal he 
eehaewledged.

Where replies coma ta ear oars te be forwarded flee 
easts Bast he added to seat to eoeer postales, ate.

AGENTS WANTED.

COUNTER CHECK BOOKS-Wriie ue to-4ay for 
samples. We ere maeufaecerere of the famoue 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads In 
all varieties. Dominion Register Co., Ltd., Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the beat remedy Is >o go to your stationer and 

purchase from him a Moore's Non Leakable Fountain 
Pen. This Is the one pen that gives universal satis
faction and It coate no more than you pay for one not 
as good Price, $2.50 and upwards. W. J. GAGE 
A CO., Limited, Toronto, sole agents for Canada.

AGENTS WANTED, wi h good connection through
out Ontario, for the sale of well-known, fclably 
matured . cotch wnl<klee. Term-» libera1. Apply 

D. A. fcHIND & CO.. Limited, Leith, Scotland.

BUYING AGENT WANTED in Canada for the 
sac of the well known et Tiller” brand of Nor
wegian *ardlnte. Apply Box 398, CANADIAN 

GROCER, Toionto.

OUR NEW MODEL Is the headiest for the grocer, 
operated Instantly, never gets out of order. Send 
for complete sample and best prises. The Ontario 

Offlee Specialties Co.. Toronto.

DENS—The very best Peas made are those manu* 
* factored by William Mitchell Pena, Limited, 

London, England. W. J. Gage * Co., Limited, 
Toronto, are sole agents for Canada. Ask your sta
tioner for a 25c. assorted box of Mitchell's Pens and 
find the pen to suit you.

POSITION WANTED.

TEA—Expert buyer and blender. 16 years'experi
ence, open to treat with Canadian house view to 
butins agency London market. Bex 72. CANA

DIAN GROCER, 88 Fleet Street, London, England.

MISCELLANEOUS.

ADDING TYPEWRITERS w,rite, add or subtract In 
one operation. Blllott-FlOher, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
have a Dey Coat Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobs can be recorded on one card. Foremall firms we 
recommend this as an excellent combination—em
ployees' time rsalater and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur
passed by any mill in the Province. T. H. 
Squire, Queeneboro, Ont., solicits your orders.

BUSINESS-GETTINGTYPEWRITTEN letters
and real printing can be quickly 0 nd easily turn
ed out by the Muliigraph in your own office- 

actual typewriting *or letter-forms, real printing for 
stationery and advc lining, savior 25>. to 75% of 
average anrual printing cost. AMERICAN MULTI
GRAPH SALES CO., Limited, 129 Bay Street, 
Toronto.

COPELAND-CHATTEBSON SYSTEMS — Short, 
simple. Adapted to all classes of bus’nees. The 
Copeland-Chaiteraon Co., Llm'ted, Toronto and

COUNTER CHECK BOOKS-Especially made for 
the grocery trade. Not made by a trust. Send ue 
samplee of what you are using, we'll send you 

prices that will Interest you. Our Holder, with patent 
enrbon attachment has no equal on the market. Sup-

Slles for Binders and Monthly Account Systems.
usinées Système Limited, Manufacturing Stationers, 

Toronto.

DOUBLE vour floor epaee. An Otls-Feneom hand- 
power elevator will double your floor space, en
able you to use that upper floor either as stock 

room or as extra selling epaee, at the same time in
creasing space on your pound floor. Coats only $70. 
Write for catalogue **B. The Otls-Feneom Elevator 
Co.. Traders Bank Bulldins, Toronto. (tf)

HUNDREDS OF TYPEWRITERS of every make 
and condition are being traded In as part pay
ment on the famous MONARCH. Price and 

qual ty are the levers we use to prevent over s’oek. 
We believe we can give the beet bargains Is rebuilt 
typewriters in Canada. A postal will bring our cata- 
logueand full information. THE MONARCH TYPE
WRITER CO., Limited, 46 Adelaide Street West, 
Toronto.

IIODERN FIREPROOF CONSTRUCTION. Our PH eyaiem of reinforced concrete work—as aueceen- 
htuy used le any of Canada's largest buildings— 
gives better results at lower coat. A strong state
ment” you will say. Writs ue and let us prove our 
Malms. That's fair. Leash Concrete Co., Limited, 
106 King St. Went, Toronto.

THE Kalamaxoo” Loose Leaf Binder Is the only 
binder that will hold lust as many sheets as you 
aetuelly require end no more. The back le flex

ible, writing surface flat, alignment perfect. No ex
posed metal parts or complicated meehanlem. Write 
for booklet. Warwick Brno. * Rutter, Ltd., King and 
Spadlna, Toronto. (tf)

TW7ARBHOUSB AND FACTORY HEATING 8TB- 
w TBMS. Taylor-Forbes Company, Limited. 

Supplied by the trade throughout Canada, (tf)

LIVE MERCHANTS use National Cash 
Registers. We couldn't sell them un
less they saved people money. The 

National will guard your money too. Write ue for 
proof. National Cash Register Co., 285 Yonge St., 
Toronto.

725,000

TECHNICAL BOOKS.

CANADIAN MACHINIST AND MANUFACTUR
ING NEWS, 01 per year. Every ta» an facturer 
«else power should receive this public.doe regu

larly, aai also sea that It la placed la the heads ol hie 
eaglaeer or eupertateodeat. Every lasae la foil of 
radical articles, well calculated to aoageot eeonoales 
“ the operetleo of e plsat. Coodeaeededvertlssacots 
v Machinery Wealed ” Inserted free for oebeerlhere 

to the GKOCEK. Moehlaery for Sale ” odvertiee- 
aeate oao coat per word each laacrtloa. Semple copy 
ee request. CANADIAN MACHINIST, 143-140 
University Are., Toronto.

E

SALES PLANS—This hook Is s sollsstlon sf ••• 
successful plsns thst hsve bees used by retail 
merchsats to get more business. These include 

Special Seles, Getting Hellday Business, Co-operative 
Advertising, Money-Making Ideas, Contests, ete. 
Price $2.10, postpaid. Mac Less Publishing Co., 
Technical Book Dept., 143-14$ University Ave.,

PERIODICAL DEPT.

EGRY BUSINESS SYSTEMS are devised to snlt 
every department of every business They are 
labor and time severs. Produce results up to the

«requirements of merchants and manufacturers. In
ti re from our nesrest office. Egry Register Co., 
ayton, Ohio; 123 Bay St., Toronto; 258* Portage 

Ave., Winnipeg; 308 Richards St..Vancouver.

Fire insurance, insure in the hart-
ford. Agencies everywhere In Canada.

THE MACLEAN'S MAGAZINE Is the most popu
lar periodical of Its kind. WhyP Because eeck 
issue contains a strong list of original articles of 

interest to every Canadian. It also reprodncca the 
most timely. Instructive and Interesting articles appear
ing In the other magazines and periodicals of the 
month. The cream of the world's periodical press Is 
too valuable to overlook. MACLEAN'S Is on sale at 
all news-stands. Better still, send $2 for one veer's 
subecriptlen. Mall It to-day. The Maclean's Magas
ins, Toronto.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas ior 
catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Are., Toronto

Coffee, Its History, 
Classification and 

Description
By Joeeph M. Walsh

This is the most exhaustive, Inter
esting and instructive book ever pub
lished on Coffee. It is attractively written 
and richly iliuatrated, and abould be 
read by all who deal in or uae Coffee. 
The contenta include.

Cultivation and Preparation.
Commercial Classification and Des

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

Thla work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Booh Department 

143-149 University Avenus, Toronto
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QUOTATIONS FOR PROPRIETARY ARTICLES
«MCI IN THIB DEPARTMENT IB 040 PER INCH PER YEAR.

Baling Powder
Diamond w. H. gillard A oo.
1-lb. tin», 3 doe. in case........................ $3 00
1-lb. tin», 3 “ " ..................... 1 36
J-lb. tin» 4 » “ ................... 0 75

Bint Per doe.
10c. -------
6-os.

18-os.
12-ox.
81-lb.
64b.

MAOÎO BAKING POWDER

Ontario end Quebec Prices 
Oases. Sizes. Per dos 

sen 6c. .... $0 60
'* 4-os .... 0 76
• • " .... 1 00
* • " .... 1 30
* 13 " .... 180
* 13 “ .... 1 86
" 16 M .... 186

16 " .... 8 80
; awb .... soo
* 64b .... 060

Barberry k red Plum................... 1
1 96 Grape..................

_ Marmalade
-- ----------f. .180 Orange Jelly....

Plum jam.......... I 65 Green Fig.............
Greengage plum. Lemon ...........

■tonelee».... 1 T6 Pineapple...........

currant........
Raspberry and 

gooseberry.

cakes, 6 lb. tins, 44a lb.; Falcon cocoa (hot 
* • * k \ 1 lb. tins, 38a lb.; Cracked

4-dozen
t-dosen..

................ ^ 75 Pure Preserves—Bulk

................ 380 6 lbs. 71bs 14 s A 80‘s per lb.

................ 10 60 fiaekoairantl 0 68 9 81 111!!!!*
................  19 80 Etewbspy. .. 0 59 0 M ........... .... 0 10ft

Special discount of 6 per 
cent, allowed on fire cases 

or moth of “ Magic Baking Powder.”

ROYAL
BAKING POWDER 

Bizea. Per Dos 
Royal—Dime ■. fO 96

4-lb........ 1 40
M 60s.......... 1 96
*' 4-lb........ 8 66
" 13-ox.... 8 66
" 14b........... 4 90
“ 8-lb.........I8 60
" 64b..........  23 36

Barrels—When packed 
in barrels one percent, 
discount will be allow-

WHITA MW AB SPIOBS AND CEREALS LTD.
White Swan Bakins Powder—6-lb. size, 

98.36; 1-lb. tins, $3; 13-ox tins $1.60; 8-oz. 
tins, $1.20; 6-ox. tins, 90c.; 4-oz. tins, 6*c.; 

tins, 40c.

Sizes— Per dos. tins
Berwick's 4-lb. tins.................................... $1 36

1-lb. tins................................... 2 35
14b, tins.................................. 4 65

Cartoon»— Per dos 
go. 1,14b., 4 dos 8 40 
go. 1,1-lb., S dos 3 60 
go. 2,6-os., 6dot 0 80 
go. 3,6-os.,3dos 0 86|°: iWiM; S u
Ho H IWw .94, 1 M

SBeIsEîF

Blue
Keen's Oxford, per lb............................... 0 17

In 10-box tote or case........................  0 16
Gillett’s Mammoth, 4-gross box............. 8 00

OoeoR and Ohocoiat#
TWE on WAN OO., LIMITED

-------------------------Cocoa-
Perfection, 1-lb.

tins, per doz.... $4 60 
Perfec ion, |-lb.

tins, per doz---- 2 40
Perfection, 4-lb.

tins, per doz---- 1 30
Perfection, 10c 

size, per doz— 0 90 
Perfection. 6-lb.

0 37

or cold soda ...... _______
., 6 lb. bags, 32c. lh; Caracas

. _ ______ , tied 5s, per box $3.00. The
above quotations are f.o.b. Montreal.

Oocoanut
CANADIAN OOCOANUT OO., MONTREAL. 

Packages—5a, 10a, 20a and 40a packages, 
packed in 164b. ahd 30-lb. cases. Per lb.

1-lb. packages........................................... 0 26
4-lb. packages........................................... 0 37i « . _ o 38

0 964 
0274 
0 38 
0 39

cocoa, 4 lb. pkgs., 6 lb. t 
tablets, lOObdis., t

tins, per lb.
Soluble, bulk, No.

1, per lb.............
Solub’e, bulk, No.

2, per lb........... 0 18
London Pearl, per lb................................  0 22

Special quotations for Cocoa in bar
rels. ken. etc.

Unsweetened Chocolate-
Supreme choco- 

, ■ ■■■ -a late, 4». ‘6-lb.
boxes, per lb... 

Perfection choco
late, 20o size, 2 
doz. in box, doz. i eu

_________________  Perfection choco-
late, 10c size, 3 
and 4 doz. in 
box, per doz.... 0 90 

Sweet Chocolate— Per lb.Qumii^s Dessert, 4's and 4’s. 13-lb. bxs. 9 40
Queen's Dessert. 6’s. 12-lb. boxes......... 0 46
Vanilla. 4-lb., 6 and 12-lb. boxes. .......  0 35
Parisian, 8’s, 6 and 12-lb. boxes. 0 28
Diamond, 6 » and 7’a, 6 and 13-lb. boxes 0 24 
Diamond, i's, 8 and 12-lb. boxes............ 0 25

Icings for cake— 
Chocolate, white, 
pink,lemon,orange, 
maple, almond, 
oocoanut cream, in 
4 lb. packages, 2 
dozen in box, per 
dozen............ 0 90

Chocolate 
Confections—

Per lb.
Maul» wQu*. v-iu. ...................................... 0 36
Milk medallions, 6-lb. boxes.................... 0 06
Chocolate wafers, No. 1, 6-lb. boxes.... 6 30 
Chocolate wafers, No. 2, 6-lb. boxes.... 0 35 
Nonpareil wafers. No. 1.6-lb. boxes.... 0 30 
Nonpareil wafers, No. 3, 6-lb. boxes.... 0 35
Chocolate ginger, 6-lb. boxes .............. 0 30
Milk Chocolate wafers, 64b. boxes......... 0 36
Coffee drops, 6-lb. boxes.......................... 0 36
Lunch bars, 64b. boxes........... 0 36
Milk chocolate, 5c bundles, 3 doz. in

box, per box............................................ 1 36
Milk chocolate, 6c oakee, 3 doz. in box,

per box........................................ * 36
Nut milk chocolate, 4’s, 6-lb. boxes, lb. 0 36 
Nut milk chocolate, fs, 6-lb. boxes, lb. 0 36 
Nut milk chocolate, Sc bars, 31 bars,

per box..................................................... 0 90arras.
Agents, O. R. Colson k Son, Montreal.

In y and 14b. tins, 144b. boxes, per ^

gm«iiwquantities................................. 0 87
JOHN P. MOTT k OO.'A « . j M

980

0 36

_ U,4-oa.,______
No.18,4-ox.,8dx. 9 76 
In Tin Boxes—

No. 18,14b., 3 da. 8 06 
Ha 14,6-os., 8 ds 1 76 
No. 16,4-os., 4 ds. 1 16 
Vo. 16k 8Mbs.... 7 86 
No.17.64bs........... 14 90

FOREST CITY BAKING 
POWDER

Dozen
• ox.tins.................. 9 71

18 os. tins................ 1 85
Mos. tine....... . 1 76
____ Cereals
WHITE SWAN SPICKS k 
___ OBRRALS, LTD.
WhiU Swan Breakfast 

Food, 8 doz. In case, 
per ease $3 00.

The King's Food, Sdx. in 
oaee. per oase $4.80. 

White Bwan Barley 
Crisps, per dox. |L 

White Bwan Self-rising 
Buckwheat Flour, per

While ÎUn B.U-rlHn« 
Pin oik. Fleer, pe 
«own A

White Swui Wbwt K«r-

Poes, per dosen $L

WHITE SWAN SPIOBS AND CEREALS LTD. 
White Swan Blend.

tlb. packages, assorted.. 
Ib. packages, assorted..4 and » — ------------ -------------------------

4-lb. packages, assorted, in 5-lb. boxes 
J-lb. packages, assorted, in 5-lb. boxes 
4-lb. packages, assorted, 5,10,15 lb cas 0 30 

Bulk
in 15-lb. tins, 15-lb. pails and 10 35 and 50-lb. 
boxes. , Pails. Tina. Bbls.

White moss, fine strip 0 13 0 31 0 17
Best Shredded.............0 18 .... 0 17
Special bhred..............0 17 ---- 0 16
Ribbon......................... 0 « ... 0 16
Macaroon..................... 0 17 .... 0 17
Dedicated..................... 0 16 — 0 16
White Mow in 5 and 10 lb. square tins, 31a

Condensed Milk
BORDER'S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Omm. Dos.

Eagle Brand Condensed Milk.... #5 75 1 45
Odd Seal Condensed Milk.........  4 75 1 23
Challenge Condensed Milk...... 4 00 1 00
Peerlew Brand Evaporated Milk

five cent sizeJ4dosen)... . 3 00 0 50
Peerlew Brand Evaporated Milk

family rise.................. .............. 3 50 0 90
Peerlew Brand Evaporated Milk

pint rise (4 dosen) ...... ... 4 80 1 30
Peerlew Brand Evaporated Milk

hotel rise.................................... 3 70 1 86

IB COFFEE Net
«•« town Mt to

1-lb. decorated 
tins, 32c lb. 

Mo-Ja,4-lb. tins 
30c. lb

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28a lb.

Cafe des Epicures—1-lb. fancy glass jars, per
doz. 83.60 

Cafe 1'Aromatiqua
Presentation (with tumblers) $3 per dos.

-l-lb. amber glaw jars,

Ground or bean—
W 8 P. R.P

1 and 1i 0 25 0 30
land]1 0 30 e 40
land], 0 35 « 50
Packetlin 30s and 50-lb
____ Terms—Net 30
days prepaid.

Cheese-Imperial
Large size jars, doz..................................... 8 36
Medium size tare,
per doz..................4 50

Small size jars, per
dos......................... 3 40

Individual size jam
per dos.................. 1 00

Imperial holder—
Large size, doz. 18 00 

' Med. size, dos. 17 06 
Small size, dos. 13 00 

Roquefort—
Large sise, dos. 3 40 
Small size, doz. 1 40

Canada Cream Cheese— 
In carbone, each 1 dosei 

a blocks, dosen....Large Mo 
Medium 1

REINDEER, LIMITED 
11 Jersey" brand evaporated cream

per case (4 dozen)............................$3 50
"Reindeer” brand, per case (4 dozen) 5 00 
"Reindeer" Condensed Coffee, oase. 5 00 
"Reindeer" Condensed Cocoa, case.. 4 80

seU^iN 

PureRich
ckC

ILFuaTkiXTgr

G. J. Ettabrook St. John, N.Ri J. M. 
Douglas k Oo Montreal : R. «. Molndoe, 
Toronto; Joe. V Huxley. Winnipeg; Tew A 
Pense, Calgary; Johnson A Yocxney, Ed
monton; Standard Brokerage Oo., Vancou
ver; Frank M. Hannum, Ottawa.

Elite, 10a sizeIK.000^»
■I perds. 

0 » 
0*
0 M

Mott’s brook-fist ooooo, lOo lise 
" brmkfstt ooooo, JLs.........
•• No. 1 ohooolste, is................... 0 »
- Nstt “ is .................... • S
•• VsniU. ttWts per srt*................JJ
" Dlsmond Obocolste, is............0 M
" Plstn ohoios ohooolste, liquors. 0 33
“ SweetOhocoUte Oostln*..........6»

TUTU lust A OO., UlflTSD
Premium No. 1 ehotiUte.t end lib. oUm. 

Mo. lb.: Biwskfsot oooos, 14,1. i. 1 end 51b. 
tins, 41o. lb.: Oermsn’soweet Aoeolste, i end 
i lb. eekee. Mb. bss.. Mo lb.; Chrsossjwmt 
ohooolste, lend | lb. ookto,Mb. bss. Mo lb; Auto «woof ohooolste, i lb. eakoe. 1 sud • lb. 
bis., Me. lb.; VsniU. sweet ohooolste, 4-lb.

ei. OHSSLSO OOSDBNSISU 
COMPANY.

Prices:
St. Charles Milk, fam

ily size, per oaw.... $3 66 
Baby size, per case... 3 06
Ditto, hotel.............. 8 76
Stiver Cow Mi k......... 4 60
Purity Milk................ 4 86
Good Luck.................. 4 00

OoffOM
BEY, BLADE OO. LIMITED.

Standard Ooffew
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House....$0 38 Ambroria...........0 30
Nectar............... 0 80 Plantation..... 0 28
Ernprew...........  0 88 Fancy Bourbon 0 88
Duonew.............  0 87 Bourbon.............0 80
Crushed Java and Mocha..................... 0 18

** M ** ground.... 0 184
Package fToffcw

Gold Medal, 81b. tine, whole or ground 0 30 
" " 1 lb. tins, " " 0 81
" “ 4 lb. tins. “ 0 88

Anchor Brand, Sib. tins " " 0 31
" " 1 lb. tins " " 0 38

German Dandelion, 1 lb. tins, ground 0 36
" " 4 lb. tins, " 0 36

English breakfast, 1 Ib. tins, 0 18
Grand Prix, land 9 lb. tins. " 0 80
Demi-Tawe, 1 and 3 lb. tins. " 0 30
Flower Pov. 1 lb. pots, " 0 33

Confections
IMPERIAL PEANUT BUTTER

Small, oasw ran.......................  0 96 dosen
Medium, eeew dosen...................1 86 *r
Large, eaewl down ......................STS "
Tumblers, eaew 3 dosen.................186 "
964b. pads......................................... 6 16 1b.

Cream
PU88ELL A UO., LXR 

London, Eng.

" Golden Butterfly' 
brand Cream, 8 do*. 
10a size, cases $7.80
" Golden Butterfly” 
brand Cream, 8 doz. 
15c. size, cases $11.66

Coupon Books—Allison's
For sale in Canada by The Bby R)»in Cb.Ltd 
Toronto. O.O. Beeupbemls A Ftis Monties" 

$2, $3, 65, $10, $15 and 86.
All same price one size or assorted.

UN-NUMBERED
Under 100 books.................................each 04
100 books and over............................ each 084
500 books to 1000 books............................Of"

For numbering cover and each coupe*, 
extra per book H cent.

Infante’ Food
Robinson's patent barley, 
44b. tins, 91.25 ; l-lb. tins, 
$3.35; Robinson's patent

Flavoring Extracts
BHIB RUT'S

1 os. (all flavors) doz. 1 00

XI ■ 18 00
Discount on application.

Per deg.
loz. bottiw (retail

at 50c.)............. 4M
4 ox. bottiw (retail

at 90a)............. 6 90
6 ox. bottiw (retail

at $1.60)........... 13 M
16 oz. bottiw (retail

at $8)................  94 61
GaL bottiw (retail

at $80)............... 16 60
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/^•pvp*|7P|7 High Grade Coffees are up several cents per pound, but we will 
* E4E4 contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. G1LLAKD CD. CO., Wholesaler» HAMILTON. ONT.

<1 BANNER •• Is not 
“ Just as Good

IT’S

BETTER
Good

Points
of

The Banner

are
Brought 

out in 
Bad

Weather

n i

It Won’t 
Blow Out, 
Rust, 

or
Leak

Costs 
No More 

than 
Inferior 

Lanterns.

Sent/ Coupon for Calendar

Ontario Lantern ft Lamp Co., Limited
Hamilton, QsL

;rN-t.ST IN ™E AL‘V"-’
■ VvENLY WITH A 

WOOLEN cloth

-stovp^toli|V?

BLACK JACK

K -lb tin,—
3 dor. in caw.

TRY IT

«OLD BY 
ALL

JOBBERS

QUICK

CLEAN

HANDY

Spices, and How to Know Them
By W. M. GIBBS

The only book on the subject—just published. The 
merchant or salesman, who knows all about spices, can com
mand the spice trade in his territory. To get this informa
tion, he should read this work, dealing with PREPARATION, 
Use and Adulteration of Spices—a chapter devoted te 
each spice.

14 Colored Plates. 176 Pages. 100 Illustration».
Price $3.60, Postpaid.

MACLEAN PUBLISHING COMPANY
Tnchaical Book Departmeet

143-148 University St. Toronto, Canado

Think it Over!
Isn’t it worth while to handle ja line that the women want? Such a 
line is

BLACK KNIGHT STOVE POLISH
which produces a lasting jet black polish in the minimum of time 
and with the minimum of ‘elbow grease.*

Moreover there’s a ‘worth while’ margin of profit for you In selling 
“Black Knight.”

F. F. Dailey Co., Limited ST™*
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Brooms Brooms
“BROOMS OF QUALITY"

are hard to get.
W. W. & CO. BRANDS are made up to the mark, always. Our customers 

know this and oui Factory runs full time on “Quality” account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON - - - WINNIPEG

Glare's pork
AND BEANS 

in Tomato Sauce

No. L 4 dox.r d°Z
incase----0 50

No. 2, 2 doz.
incase— 0 90 

No. 3, flats, 2 
doz in case 1 00 

No. 3, tall», 2 
doz in case 1 26 

No. 6,1 doz.
incase— 4 00 

No 12,1 doz. LT3 
in case.... 6 50

LAPORTE, MARTIN 6t CO., MONTREAL.*^ 
AOENCIEH. THESE PRICES AREfcL—» 

P.O.B. MONTREAL. a
IMPORTED PEAS “ SOLEIL

Cereals. Mustard

Bur Extra Fins..
Extra Fine 
Tree Fine 
Fine 
Mi-Fins 
Moyen» No. 1 
Moyen» No. 2

flacon», 40 Hou. 
kilo 100 tins
•• 100 “
» 100 “
“ 100 “
“ 100 ••

100 
100

Moyens No. 3........................................... 8 75
Asparagus, Haricots, etc. 

MINERVA PURE OLIVE OIL.

24 pints............... 6 26
24 |-pint8.......... 4 25
Tins—
(gal»., 20»........13 £0

gal., 48s Sq. .17 00 
gal., 48» Rd.. .l6 50

SfÏÏtre»...........  6 50
12 quarts..........5 75
Tins—
1 gale., 2e......23 00
2 gal»., 6s..... 29 00
1 gals , 10s.....25 00
1 gals., 20s......26 00

BASSIN DE VICHY WATERS.
La Capitale, 10 qte.................................  6 00
La Neptune, £0 qte................................. 6 00
8t. Nicolas, 60 qU................................... 7 00
La Sanitas Sparkling 50 qte.................. 8 00

•• 100 pti................... 9 00
•• “ 100 splits.............. 4 00

Vichy Lemonade Savoureuse, 50’s........ 7 50
CASTILE SOAP

Le Soleil,” 72 per cent. Olive Oil
0 071 lb. 
0 06$ lb. 
8 50 ease 
3 75 case

lb.
lb.

------- U 72 pei
Case 261b»., 11 lb. bars 

12 lb»., ÎJ lb. bars 
" 50 lbs., f lb. bars
" 800 lbs., 3$ oz........

" La Lun«\" 65 per cent. Olive Oil
Case 23 Ibe., 111b. bars................. 0 07

" 12 lbs., 21 lb. bars.............  0 08
" 60 lbs., 9 b. bars ............... 3 25 case
" 100 lbs., 31 oz. bars.............. 1 80 case
11 100 lbs., 3$ oz. bars.............. 3 40 case

Alimentary Pastes, Blanc k File, Macaroni, 
Vermicelli, Animals, Small Pastes, etc.

Box, 25 lbe., 1 lb....................................  0 07*
“ 25 lbs., loose................................. 0 07

DUFFY k CO. BRAND.
Grape Juice, 12 qte................................. 4 75

" 34 pU................................ 5 15
36 sniite............................ 4 76

Apple Juice, 12 qte................................ 4 50
" .34 pu................................ 4 76

Pomme, 12 qte.............. 6 00
" 24 pU.............. 6 50

Matte Golden Ruesett—
Sparkling Cider, 12 qU........................... 5 00
. , " 14 pU.......................... e 6 60
Apple Vinegar, 12 qu............................£2 60

BLUE,

LAUNDRY

(Moody’s

CHLORIDE OF LIME 

(Mocdy’s Roy a’

Per doz.
1 lb. Carbonized 

Fibre packages 
* lb. Carbonized 

Fibre packages

DRUDGE.
(Moody’s Anty) Extra 

Fine.
Handy Sifter, top 

package, doz. 0 85 
1001b. Kegs ..lb. 0 05* 
300 lb. Barrels “ 0 05

, i-lb. ti 
i-lb. ti 
1-lb. tii

OOLMAN’8 OR KEEN S
Per doz. Per des

tine 1 40 F.D.. i-lb. tins.. 1 46 
Per jar

Durham, 4-lb. jar 0 76 
" 1-lb. lar 0 26

IZZ TiprppH .

rmic'nj

Grape Nuts-No 22, «3.00; No. 23, $4.50. 
P tot Toasties-No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No. 1, $2.70.

F^rce, 36’s....... 4 50
Gusto, 36 e....... 2 8-

Jetiy Powders

QUICKBHINB STOVE POLISH.

No. 10, Fancy tine, tall shape.......doz. 0 85
3 doz. in wood doz.

HALF TIME SHOE PASTE

(Moody’s Extra Fine)
4 doz. in wood box.................. per doz.
1 doz. in carton, 12 in wood box ’•

hand cleaner Moody’s Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 85

JELL-0
SjSKggy The Dainty Dessert ■

D.8.F.,
“ tins 2 50

___ tins 5 00
F.D., *-lb. tins.. 0

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen...................... 0 45 dozen
Medium, cases 2 dozen.................. 0 90 "
Large, cases 1 dozen......................1 36 "

Lard
FAIRBANK CO. BOARS HEAD 

LARD COMPOUND.
Perlb

i-bbls (
Tubs, 601bs I 
20-lb. Pails 2(8,
20-lb. tins 1 f 
Cases, 3’s 0 10$’

“ 5 s 0 10!
“ 10 s 0 108

F.O.B. Montreal
eUNNS 
"easifibst ”

LARD
COMPOUND.

Tierces.... 0 09*
Tubs........  0 09Î
20-lb. pails. 0 10 
20-lb. tin».. 0 09* 
10-lb. " 0 lOf 
5-lb. " 0 10 
S-lD. " 0 lOi 

1-lb. cartons 1!
Concentrated).

Assorted Case, Contains 2 doz..$1.80 
Lemon (Straight) Contains 2 doz. .$1.80 
Orange (Straight) Contains 2 doz..$1.80 

” ” Raspberry (Straight) Contains 2 doz..$1.80 
u 75 Strawberry (Straight) Contains 2 doz..$1.80 

Chocolate (Straight) Contains 2 doz..$1.80 
Cherry (Straight) Contains 2 doz..$1.80 
Peach (Straight) Contains 2 doz..$1.80 
Weight 8 lbs. to case. Freight rate, 2d class.

AMMONIA
WASHING

KLXNZINE AMMONIA

powder (Moody’s) 

Washing Compound-

Large size, 1* lbs.. 
“ “ «,10 cx >90 Smell size, 10 oz... 0 45 
Packed 3 doz. in wood bo

ICECREAM POWDER
FOR MAKING ICE CREAM

P^>n SO Pr .i,i

6 lbe. In a box. 6 boxes in a crate.

Assorted Case, Contains 2 doz, .52 50
_____________ Chocolate (Straight) Contains 2 doz- 2 50
—Vanilla (Straight) Contains 2 doz- 2 50

Strawberry(Straight) Contains 2 doz- 2 60 
Jam Per lb. Lemon (Straight) Contains 2 doz- 2 53,

104b wood pails 0 06! Unflavored (Straight) Contains 2 doz. 2 so,
Pure assorted jam! 14b! ‘glass' jars,' tiro Weight 11 lbe. to case. Fr’ght rate, 2d class,

dozen in case................................... 1 75

Pastes.
THE O. H. OATELLI CO., LIMITED,

MONTREAL, CANADA 
Alimentary Pastes.

“Swallow Brand" (Hirondelle).
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pastes assorted, Melon 
Seede, Animals, Stars, Alphabets, Alphabets 
Middle.

Cases of 25 packages, 1 lb.................. 0 06*
Cases of 25 lbe., loo»e......................... 0 06
Egg noodles, cases of 50 pkges., i-lb. 0 07 
Egg noodles, cases of 10 lbe., loose.. 0 06$
Lasagnes, cases of 10 lbs., loose........ 0 06$

.. mss® Pure
I - AND

^31 Delicious
Tsui F h uiT Flavors 

Cartons t a c m I Doz

Assorted flavors—gross 10.76.

OILLETT‘6 
PERFUMED LYE

Ontario^and Quebec

Per cast 
1 case of 4 doz $3 >C 
3 cases of 4 doz 3 iC 
5 cases or mure 3 35

Marmalade.
T. UPTON k OO.

12-oz. glass jars. 2 dozen 
case, per doz. $1 ; 16-oz. 
glass jars. 2 doz. in case, 
per doz. $1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c.; pint sealers 
(24 oz.), 1 doz. in case, 
per dozen $2.25.

6HIRRIFF BRAND 
“ Imperial Scotch ”—

1- lb.glass, doz... 1 55
2- lb. glass,doz... 2 80 
4-lb. tins,doz.... 4 65 
7-lb. tins. doz. .. 7 35

“Shredded”—
1- lb. glass,doz... 1 90
2- lb. glass, doz... 3 10 
7-lb. tins, doz— 8 25

Vermicelli and Macaroni.
D. BPINELLI C’Y, MONTREAL. 

Fine.
4 lbs. box “Special”............... per box
8 lbs. " * ...............
5 lbs. “ “Standard”..........  “

10 lbs. “ “   "
6 ) lbe. cases or 75 lbe. bbls....... per lb.
25 lbe. cases 1 lb. pkgs (Vermicelli) “ 

Globe Brand.
6 lbe. box “Standard”............per box

10 lbe. “ “ ............
25 lbs. cases (loose)......................per lb.
25 lbs. cases, 1 lb. packages....... "

0 22
0 44 
0 27$ 
0 55 
0 05 
0 06

0 30 
0 60 
0 06 
0 06$

87
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Plug Rmoking—Shamrook, 6e., plug or bar 5i
Rosebud Bars, 6s...................................  54
Empire. 6s and 12s............................... . ' 44
Ivy, 7s....................................................... ' ka
Starlight, 7s.......    5*,

rut Smoking—Great West Pouches, 8s.... fit 
Regal cub# Cut, 9s..........................................70

WILLETT'* CREAM TARTAR 
Ontario and Quebec Pnoee.

CHwest

ITS
WEIGHT

14b . pwcm#KM;
Ocean Baking Pow
der, S-ox. tins. 4 do* 
per case, $1.60; 4-ox 
tins, 4 do* per case, 
$3 00; 8-oz. tins, 6 
do*, per case. $6.N); 
16-oz tins, S doz per 
ease, #6 76; 64b tins 
lu tinea ease, #7 60; 
14b. bulk, per 35. SO 
and 250 lbs., at 16e 
per lb. Ocean blanc 
mange, 48 8-oe., $4:

----------------- -------- —. $1.6j; Ocean cough
syrup, 36 60s., $6.00; 36 80s.. $7.20; Ocean

\48T4b.,r ^

Ocean borax, 48 6-os. 
syrupy * ’ “

$3.60.

Boupe
CHATS AC BRAND 

OONOBNTRATKD SOUPS

Ve stable Mutton Broth 
MuWgatawny Chicken 
Ox Tati Pea
Rcotch Broth Julienne 
Mock Turtle

Vermicelli Tomate 
Consomme Tomate
Ko. I s. 95e. per dozen. 
Individuals, 46c. per dozen 
Packed 4 dozen in • case.

Beds

Per do*
4-lb. paper pkgs., 4do*, in case. ..........$1 00
ft4b. paper pkgs., 4 doz. in case............  2 00

f4"**'0"'

Per do*
ft4b. can* with screw cover*, 4 do*, in

oaae................................................... $2 80
14b. can* with screw cover*, 3 do*, in

ease..................................................... 41$
Per lb

64b. eq. canisters, ft do*. In oaae........$33
10-lb. wooden boxes.................................0 K)st
254b. wooden pails.................................  0 80%

1004b. kegs................................................  0 28%
•604b. barrels..............................................0 SB

CANADA FIRST

iEYLON

6

Blue lAbal, 41..................
Blue Label, f’s ................ .
Orange Label, l’s and ft’e. 
Brown Label. V and Is...
Brown Label. ft'*................
Green Label, Vs and ft's.. 
Red Label ft's..................

•i !(*);« if Ya

6-oass lots (delivered), $4 16 each, with 20 
bare of Quick Naptha as a free premium.

Out at 1-lb. oeoteln-
& £.sr*******
Oh. at %4b. eon- 
tuining 120 packages 
per box $3.®.

1 Cas- of 14b. and ft4b

The Aylmer Con
densed Milk 

Oo., Ltd.

Per case 
Canada First 

Evap. Cream 
family *Us.. 3 66 

Canada First 
Evan. Cream 
medium sise 4 80

Canada First Evaporated Cream," baby
Canada First Condensed Milk .".‘.V !.*.*!!.* \
Beaver Condensed Mflk.............................i
Rosebud Condensed Milk........................<

... 0 H Ml

... •* 0 16

... 0 SI 0 30

... 0 16 if, 

... • 80 0 40

... $ 36 0 60

... $ 40 0 60

M1LAOAMA TEA

46 Front Bt. East

Wejpaokin60*nd 
100 lb. oaeee AH 
delivered prices.

Brown Label lib. or ft 
Bed 1 lb. or I
Green " Is, ft or ft 
Bias " la. X or 1 
Yellow
Purple
Gold

j only,

>. RICHARDSmmHA;1 SOAP ■try

The OF win v* Peeked 100 bars le c

per box 1
Qsu of 5c. packages, containing 96 piokifit 

par box $3.00.
MAOIO SODA

Ontario and Quebec Prices. Per case
Bo. I oases 601-1 u. pec Aug vs... J 1 com* 85 

15 “ 2 75
99.it " 1» ft4b. ../I case 2 86

15 ” 2 75
W&. N /3014b. •• ..II case 2 85

Xeo 14b. M ..\5 * 176
No. 6 Magic soda—cases 100—10-oz. pkgs. 
lease...........................................................  2 90

BtOTS Polish Pergroas 
BMns8on.No. ba W »

3
No. 10 Bon Paste, ft p

BaaoM

PATXReON S WOROSSTIS SAUCE

ft-nftnt bottles, 3 and 6 dozen 
Pint bottles, 8 dosen oases i

doe 9 80
.... 1 71

MINUTÉ

Ceylon Tea, la 
1 and ft-lb. lead 
peek ages — blaok

£»<* 14b-, WU1 it»..........,0 KBUckLjbu, i-lb null it 8c.......... 0 SI
Bln. I*b< retell *t S0o...................... 0 u
Orun Libel, retell U «Do.................... 0 30
Bed Le bel. retail et 50c....................... G 31
Brown Label, retell at 60o................ oil
Hold Label, null at 80o...................... OH

Jams and Jellies
BATOXR8 WHOLE FBUiTSTEAWSEEET JAM 

Agents, Rose à Laflamms, Montreal and
Toronto.

1-lb. glass Jar, sorew top. 4do*., perdos. |S M

T. UPTON A oo.

Fruit J

6 and 7 lb. tin pails, 8 and 6 pails In
crate, per 16 . n 071TwoodpiluS piiii' to* anti',' pir it ! ! 0 Otj

................  ««Uomponnfl Fruit J elite.
I80L AueHn,,doLin«M.pwdiM.. lid 
14 b. tGTsdndinow.perlb.............  IN
74b wood^nJU, I pell. In oreU. per lb. 0 01

r
b.8wi«a............................................  85 00
Ihiwi.n,.................... ................  4

Hank
itittniuH nuoB oo., limited 

Boxes Cents
contain Laundry Starches per lb

40 lbs. Canada Laundry.............................. 0 05*
40 lbs. Canada white gl >»f, 1 lb. pkgs. 0 0 1 
48 lbs. No. 1 whi> e or blue, 4 lb. c art’s 0 06* 
48 lbs. N ». 1 white or blue, 3 lb. cart's 0 0&X

100 lbs. kegs. No 1 white......................... 0 06
800 lbs. bow.. No. 1 white....................... 0 06
80 lbs. Edwardsburg silver gloss, 1 lb.

ohromopackages.............  .... 0 07
48 lbs. Silver gloss. To 6 lb canisters.. 0 071 
34 lbs. Silver gloss. 6 lb. draw lid boxes 0 07» 

100 lbs. kegs, 81 ver gl ms. large crystals 0 06ft 
38 lbs. Benson’s satin, 1 lb. cartons,

40 lbs. Benson's enamel (cold water)
3 00

80 lbs Benson's enamel (oeld water)
1 60

Celluloid -B >xes containing 41 oait'R
......... 8 80

Culinary 8tare h 
40 lb». W T. Benson A Co.’s

bra ted prepared com................... 0 07
40 lbs. Canada pure oo *n starch......... 0 041

(20 !b. boxes ftc. higher)
BRANTFORD STARCH WORKS, LIMITED

8auos, pecked in cases of 8 do*. $1 90 
§'£ £ioUe' in cases 2 do*, pts. 3 36
H.P. Plokle, paoked in oases 3 dos ft-pts 2 Ifla sise, gross. $140.

•TO
EDWARDSBURG STARCH OO., LTD.

Crown
Barrais. 7M lbs.
Half-barrels, 280 lbs 
^barrels, 176 
PaAe, 21 lbs 

M 88ft lbs.....
Crown Brand Com Syrup 

24b. Una, 2dos. In case, par ease.... 8 40 
54b. tins, 1 doz. In case, per ce a.... Î 78 

104b tins, % do*. In oaae. per case ... 1 •§ 
t do*, in case, per case.... 2 60

700 lbs.........................................0
Half barrels, 360 lbs................................ $
Quarter barrels, V#6lbe........................... 0
PaKMft.................................................. 1 76
Falls, 25 lbs., ...................................  1 25

Lily White Corn Syrup.
Per

lib Um, S doe. in ease................. 8 61
• ** 1 " " ................ 3 00

10 M ft •• M ................... 1M
ft M M ................... 8 8$

6. 10 and 80 lb. tins have wire handles)

Jelly Powders
HOLBROOK 8 IMPORTED PUNCH SAUCE

iRrye, packed in 3-doz. case, per dos... 1 86 
Medium, paoked in 3-do*, case, per do*.. 1 40

WHITE SWAN eric* 
AND C* REALS, LTD

HOLBROOK S IMP. WORCESTERSHIRE SAUCE
Eep. % pints, paoked In 6-do*, can^.4?» 
Imp. % pints, pac*ed In 4-doz. case ... 8 16 
Rap. quarts, packed in 2-doz. case....... 6 50

Wa'ch. lia...........
Bobs, Is and 12*
Bully. Is 
Curr nrty, *fts and 12*

Canada laundry, boxes of 48lb.. 8 8» 
Gloss

14b. cartons, boxes of 40 lb..... 8 06ft Yeast
Ontario and Quebec Prices.

8 lb. M. e 8 dos In 
8 - 1

Stag, 5ft to lb. 
Old Fox, 18s
Pay Roll Bara, 7fte 
Pay Roll, 7s 
War Horse, Is

64b. canister* oases of 46 lb.... 8 06ft
Barrel*. 800 1b............................... • 3
Tig- 100 lb............................. § B

10 M ft " 
80 ft

(6, 10 and 801b.
Royal Yeast, 3 doz. 5 cent packages 
GilieU’s Cream Yeast, 3 doz. In box.. 1 16
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Mill Hi.,iii

It s the Bread it Makes That Settles Your Profits
W, .iilmii ii right now, Brother Gro
ver—
II. .,,,,1,1 mai; FIVE HOSES
‘in "iter.
• ‘liv.iji enough to got y,,nr order to
day.
And it would ,-vll likv hot cake in 
« inter—laeau.-e of it.- past p. rforat-
illli'C.

Ili< ati.-v it I in.- always satisfied, you 
.-ee.
Sali - would vonie in nr iu,,ii*l,i at the 
lower ligure, hn.-ed on Uniform 
Oualitv.
But—
Here - the ruh. we would eventually 
hare to make the Hour fit ll,< prie,. 
We would bath he living in a fool’.- 
paradi.-e. Brother Grover.
Beeau.-e, don’t you see. it".- the bread 
she makes—not the prie, she pays— 
that, settles the Buyer’s permanent 
preference.
And the buyer’s preference decides 
your profit».
If you -ell a cheaper Hour than FIVE 
ROSES, Brother Grocer—

LAKE OF THE

That flour nus anale to jit its price. 
It costs less for the same reason that 
FIVE ROSES costs more.
How long will your sales continue 
on the price basis?
Only a.- long a- your present traffic 
remains satisfied with a "satisfactory 
baking results.
And that means until their first loaf 
is baked, not a sale longer.
And having failed, the buyer passes 
on and will keep going elsewhere un
til she finds bread and pastry hap
piness.
If. with our unlimited facilities for 
sifting the Manitoba harvest, with 
our corps of expert millers, our mod

Five Roses
is flacked to suit your trade. 
In barrets and halves—also 
in bags of 7, 14. 24, 49 and 
98 lbs. Fltxed cars for those 
who want them.

ern milling methods, our vast c... 
city, our immense storing and . 
triiiuting facilities—
If, with all these, we are unahl, i 
make FIVE ROSES cheaper, in le 
maintaininy its integrity, what , i 
you expect from a mill without II 
advantages?
Can you expect better quality m r 
any circumstances?
Can you expect it cheaper? 
Thousands of retail grocers, 
medium, small, in the past 23 \ . -
have found in FIVE ROSES i 
most stable foundation.
Theirs is the trade that lives, 
endures, that is perpetuated— a 
grows.
Hon’t delay yonr own success, R - 
i her Grocer.
Analyze, compare, consider the 1 
in g advantages of FIVE ROS 
(Quality, Economy, Uniformity.
And the buying advantages like 
Courtesy, Service, Square Dealii 
Write our nearest office.
Or ask your jobber about it.

WOODS MILLING COMPANY. LIMITED
The House of Character.

MONTREAL

cXot Steadied cXot £Bleuded

|Hy.immi||,-m|^
■■
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