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For Years in the Lead
----- Still Leading

is the unparalleled record of these two brands of staple condiment.

COLMAN'S MUSTARD 
KEEN’S MUSTARD

by Special Warrant
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MARK
head

DOUBLE Supe^£

Double Superfine Quality—In square tins.

Any dealer stocking these brands will be 
catering to the demands of the general 
public.

M AGÔR, SON & CO.
AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St. , ;; MONTREAL
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I «su You Can Show Interest in Your
Customers by Telling Them

things not in the cook book. These are the kind of suggestions your 
|Chik8™Li»b»l customers like to get from you. Now, there is Mrs. Brown, maybe, 
I V*>H SYF I who prides herself on her pastry. Suggest to her that

CROWN BRAND CORN SYRUP
brushed lightly over the top crust will give it that fine glaze that is considered so 
desirable.

# fbWARDSBURG STARCH 0
’reaT-

L1M1TED
MONTREAL-CARDINAL-TORONTO -BRANTFORD -VANCOUVER



THE CANADIAN GROCER

The Best Proposition !
Looked at any way you please, no 
line of goods holds out the same 
inducements to the Grocer as

UPTON'S
Jams, Jellies and Marmalade

N

SI

First, they are made from the finest 
fruits in the world---Canadian Fruits--- 
selected by experts and preserved and 
bottled in an up-to-date, sanitary fac 
tory, which is a model of cleanliness. 
Second, the “Upton’’ line never 
‘sticks,’ because our extensive con 
sumer advertising has created a de­
mand for these goods ; and third, 
selling “Upton's” specialties invari­
ably leaves a satisfaction and profit- 
margin behind that makes trading a 
pleasure

Are you featuring “Upton's 7 
If not. fall in line with the ‘wise*
ones.

ORDER TO-DAY THROUGH YOUR JOBBER

The T. Upton Co., Limited
Hamilton, Ont.

CAl
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NOTHING

SUPERIOR

IS

GROWN

OR

PACKED

IN

CALIFORNIA

P#'#

griffins
SEEDLESS
RAISINS

p*CKto BY
GRIFFIN4SKELLEY

CALIFOPNia

What the users say

“I never ant to
use better Raisins."

We h:,ive stores of 
sut it testimonials. .

\

Raisin Perfection
i



THE CANADIAN GROCER

ANNOUNCEMENT
We have much pleasure in announcing to the

RETAIL TRADE
That we have appointed

The Jobin-Marin Co., Limited
OF WINNIPEG

SOLE DISTRIBUTORS
I OF

Mazawattee Tea
IN THE PROVINCES OF

MANITOBA and SASKATCHEWAN

MAZAWATTEE is the STANDARD BRAND with a 
world-wide reputation. GENUINE only in SEALED 
PACKETS and TINS.

The Mazawattee Tea Co., Limited, London
And at COLOMBO, CALCUTTA, Etc.

BRANCHES, AGENCIES and DEPOTS throughout the WORLD
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THE CANADIAN GROCER

GOLD DUST
*

GÇLD DUST sells everywhere because our advertising 
reaches everywhere : it sells better everywhere than other wash­
ing powders because it is better, it has more cleansing power.

You can sell more GOLD DUST with less effort than any 
other washing powdei* because your customers can do more 
cleaning with less effort by using GOLD DUST.

“ Just try pushing GOLD DUST.”

“LET the gold dust twins do YOUR WORK." 
THE N. K. FAIRBANK COMPANY, MONTREAL’

BORDEN’S
EVAPORATED

MILK
PEERLESS BRAND

VSR

UNSWEET^iI^

BADATFOn1 /evaporated

Makes
Your
Customers

Satisfied

BORDEN'S CONDENSED MILK CO.
“ Leaders ol Quality " Established 1857

Sales Offices and Xgendee: —

Mason CD. HicKey, Winnipeg end Calgary 
WILLIAM H. DUNN

Montreal, Toronto and Vancouver



THE CANADIAN GROCER

ICING

► - SUPERIOR -,
@©or^

V
PVi dy

Toronto Canada.

Prepared ready for use. Save the housewife a lot of work, and give better 
results than any but an expert cook can produce. They are popular » 
wherever known. Make them known among your customers and develop 
a new and profitable line of trade.

THE COWAN CO., Limited, TORONTO, Ontario
4



THE CANADIAN GROCER

MOLASSES
DOMOLCO
for the TABLE.

4

GINGERBREAD
for BAKING purposes.

These two Popular Brands are Trade Winners. 
This is proved by the large increase, in sales during 
the past few months.
We strongly advise your stocking both Ginger­
bread and Domolco.
The result will be

Increased Trade and Satisfied Customers.
For Sale by all Leading Wholesale Grocers.

The Dominion Molasses Co., Ltd.
HALIFAX, N.S.

I
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THE CANADIAN GROCER
—

Something for You 
to Do

At the presetiNtifne with these two quick­
selling, delectable and wholesome edibles, 
is to suggest them to your patrons who 
may be preparing for luncheons or social 
functions.

TURKEY AND TONGUE is most 
appropriate just now and is deliciously 
appetizing. BLOATERS are also most 
delightful for those caring for fish foods, 
and displays thereof should be made which 
will add both prestige and profit to your 
trade.

Get Busy Now.

BRAND & CO., LIMITED
fimjton te H.H. the Lite lief Edward VII.

MAYFAIR. - - LONDON, ENG.

NEWTON A.HILL. 25 Front St. East. TORONTO.
H. HUBBARD. 27 Common St.. MONTREAL.

McLeod aclarkson. Vancouver.

SANITARY CANS
FOR

i |Ü“ Winter (.Pack ”
Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk & at

Sanitary Can Co., Ltd.,
Niagara Falle, Ont.

e



THE CANADIAN GROCER

PREMIUMS TO GROCERS
Their Boys and Girls or Clerks

Thousands of Them—$1 to $100 Each
We offer these premiums for Window and Store To secure a premium, it is absolutely necessary that

Displays. a photograph of the display -be sent" to us. No other
They are offered as payments, not prizes. So every evidence will do. On the back of the photograph write 

grocer may earn one. your name and address. *
Displays may be made of Quaker Oats, family size A Kodak picture 2 x 2 in. will do. This picture

or regular size. Or they may include both. may be taken with a Brownie Kodak costing only $1.
All display signs, price cards, etc., must be supplied All photographs must be in our hands by February

by the store. Quaker Oats advertisements clipped from 5th. Checks for the premiums will be mailed in 
magazines, etc., may be used to attract attention. February.

Displays must 4>e made during December or Janu- We name as a committee to decide on the best
ary, the best selling season on Quaker Oats. displays : ,

MR. E. M. TROWERN, Toronto
Dominion Secretary Retail Merchants’ Association of Canada.

Mr. J. L. MAUDE, Toronto
Secretary Window Trimmers’ Association of Canada.

The selling power of a display of this kind is its chiefest merit. Its purpose is to sell oatmeal. A hundred 
packages of Quaker Oats piled prominently inside the store, either on the end of the counter or on a table, with 
clever signs attached, is oftentimes a better selling display than the same goods placed in the window.

Displays will be judged by their power to sell Quaker Oats. Put your display where it will sell the most 
goods.

For the best display . . . ... . ; ' • • . . $100.00
For the second best display . . . " . 1..................................................... 60.00
For the third best display . ?...................................................................... 25.00

' . For the five next best displays............................................................................ 10.00 each
For the twenty next best displays .................................................................... 6.00 each
For every other display, containing three cases or more, of which a photograph is sent 1.00 each

In the case of a tie—where the judges cannot decide which display best deserves one of the larger premiums 
—the premium will be divided among the two or more whose displays seem of equal value.

Special Contest Price
The unusual effort and publicity during this contest will sell more Quaker Oats for each grocer than ever 

before. For your additional requirements we make you a special price on

Quaker Oats Fw $3.90 per case
(Except in the far West, where a shade of 10c. per case will be allowed from the regular price.)

This special of $3.90 per case for Quaker Oats family size is in no sense a reduction in price, but is a special 
advertising allowance orf this order to assist you in making a big selling display that will largely increase your 
business.

Place your order at once with your jobber (or with us) for Quaker Oats Family Size or Quaker Oats 
Regular Size, for delivery up to January 31st, as you wish it. Better make two orders-^one for immediate 
delivery, and one for delivery in January.

Has Your Boy or Girl a Camera?
If you don’t care for yourself, you have a clerk who cares, or a boy or girl, perhaps.
Note that every display gets a premium if a photograph is sent. But no grocer gets more than one.
The lowest premium—one dollar—will* buy a Brownie Kodak, with which the picture may be taken. So any 

grocer who makes a display—or his boy or girl—is sure of enough to pay for this camera. And he has an equal 
chance with the others for a larger premium.

Somebody around you wants to earn one of these premiums. Give that somebody a chance.
To you, Mr. Grocer, the best payment will come in increased sales of Quaker Oats. Let people know that 

you specialize in it. Let them know that you handle this favorite brand.
Nothing is more important—more trade-winning now—than a corking display of Quaker Oats. Make it now, 

while we offer to pay for it. Or let somebody around you make it.
Address all Photographs to

The Quaker Oats (pm party
Window Display Dept., Peterborough



PINK’S MARMALADE
' We have the pick of the Season’s Oranges.

Special care is taken during the course 
of manufacture to retain the full natural 
flavour and aroma. Our Marmalade is 
universally known as

“The Marmalade with the Orange Flavour”
ORDER YOUR SUPPLIES AT 
ONCE FROM OUR SOLE 
CANADIAN DISTRIBUTORS

MONTREAL 
ST. JOHN, N. B.
HALIFAX, N. S.
BOSTON, U. S. A

J. W. WINDSOR,
S. CECIL IRVINE,
C. E. CREIGHTON, 
GEN. SALES OFFICE,

22 ST. JOHNS STREET 
48 PRINCESS STREET 
BEDFORD CHAMBERS 
330 BOARD OF TRADE BLDG.

/

The Enterprise Mfg. Go» of Pa.
PATENTED HARDWARE SPECIALTIES

Philadelphia, Pa., U. S.A.
21 Murray Street. New York M4 Van Neee Avenue. San Francisco

When you do—get a good one, as 
good as you can afford.

If it’s an “Enterprise” it will be 
backed by the oldest and largest manu­
facturers of these goods in the country.

Note the style illustrated. The 
grinders are connected direct to the 
shaft of the motor. No belts or gears to 
litter up the store and make it look like a 
machine shop and fewer parts to wear.

Perhaps you’d be glad to look over a 
catalog of electrically driven Coffee 
Mills, Meat Choppers, etc. Glad to send it.

8



THE CANADIAN GROCER

THE TIME TO STRIKE !
>

Now is the time to plan your 
campaign for 1912. Why 

- not specialize on Baked Beans 
for a starter? Resolve to 
make your sales for 1912 
double those of 1911. How 
can it be done? Push Simcoe 
Baked Beans, the family size, 
the can with more beans at 
the lower price. Point out 
Simcoe Baked Beans are 
cheaper than potatoes these 
days—food value considered.
A meal for a family for 10c. 
Think of it! There are Beans 
and Beans.

Simcoe Baked Beans are 
THE Beans

y

DOMINION CANNERS
LIMITED

HAMILTON, !-i CANADA
1.

.?
- 

■■
■!

■■
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/ THE CANADIAN GROCER

Cook’s Friend Baking Powder
is made in Canada from the purest of Grape Cream Tartar 
and is equal to the best imported, selling at half the price.

Alum! Never Was!

You Get More
That is always a 
strong selling point 
in favor of any 
article. First appear­
ances are lasting and 
quantity appeals 
strongly to custom­
ers when comparing 
brands.

Chinese Starch
contains 16 ounces to the package, while 
other brands contain but 12.

The price is the same and the quality 
excels. Then why handle inferior lines ?

GET PRICES 
AGENTS

Standard Brokerage Co.. Vancouver, B.C.; W.H. Escott Co. Winni­
peg Man.; Green A Co.. Toronto. Ont.: Norman D. McPhee. Ham­
ilton, Ont.; The Lawrence Nfld. Co.. Ltd . St. John’s. Nfd.: J.J. Mc­
Kinnon. Charlottetown. P.E.I.; Boivin & Grenier, Quebec. Que.; 
Eug.Foliot, St. Pierre, Miquelon; Scott. Boyd & Co., Port of Spam, 
Trinidad. B.W.I. *, Desmarais & Grégoire. Chicoutimi. Que.; and 
all the Wholesale Grocers throughout the Dominion.

OCEAN MILLS
O. Lefebvre, Prop. .:. MONTREAL

MINCE MEAT
If you study your mince meat trade, 
Mr. Grocer, you will push only
STERLING BRAND, not only
because it pays good profits and is 
the most delectable baking delicacy, 
easiest to sell, but because it always 
gives uniform satisfaction

Pass it out.

The T. A. Lytle Co.
LIMITED

Sterling Road, Toronto, Can.

Note change in Telephone numbers :
3595 13596 PamP^e Room and Order Desk.
3597 Mr. Fred. T. Smye.
3598 Mr. S. C. Balfour.
748 Warehouse and Shipper.
462 Long Distance and Mr. E. Leith;
To our Long Distance Friends—Kindly ask 

for No. 462, or just request connection with
Brand

THB SIGN OF PURITY

BALFOUR, SMYE & CO., 'SXST. HAMILTON
10



THE CANADIAN OBOCER

The Lines in Constant Demand Î
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ROWAT’S PICKLES
AND

PATERSON’S SAUCE
Are you handling these ready sellers ?

Rowat (Q. Co.
GLASGOW - ~ - - SCOTLAND

Canadian Distributors:
Snowdon & Ebbitt, 325 Coristine Bldg., Montreal, 
Quebec, Ontario, Manitoba and the North-west ; F. K. 
Warren, Halifax, N.S.; F. H. Tippett & Co., St. John, 
N. B.; C. E. Jarvis & Co., Vancouver, B.C.

Three “ Wonderful ” 
Selling Points

The quantity of the soap you 
sell depends largely on these 
three points : SAFE to use on 
delicate fabrics ; SURE the 
quality is such to insure re­
peat orders; and SPEEDY to pro­
duce results with little effort on 
the part of the housewife and 
the selling power of the dealer.

THE GUELPH SOAP COMPANY
GUELPH. ONTARIO

ARE YOU INSURED
AGAINST ADULTERATION 

on the spices you handle?

Tin Smrnmiil Form ol Warranty
is your only safe insurance, 

and is attached to every

TIN - PAIL - BOX - PACKAGE 
AND BARREL OF;

White Swan Brand of Spices
YOU ARB BNTITLBD TO THIS BY LAW

INSIST ON GETTING IT WITH 
EVERY SPICE PURCHASE YOU 
MAKE AND PLACE THE ONUS 
ON THE MANUFACTURER.

11



THE CANADIAN GROCER

WE BOUGHT SUGAR BEFORE THE RISE
and bought heavily, too. We are thus able to offer Grocers In Canada our world-famed Scotch Marmalade at 
the lowest prices. You and your customers get the benefit of our big and careful buying.

John (EX Co.'s Scotch Marmalade
is the acme of purity. Prepared only from fresh, ripe Seville oranges and pure refined sugar, it contains no 
Glucose nor preservatives. We have been making fine preserves in Glasgow for generations, and we stand 
back of every sale we make. Our guarantee of purity is on every jar.

Prices of this popular and quich-selling line from our Agents
Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta: W. H. DUNN, 396 St. Paul St., Montreal. 
Toronto: LIND BROKERAGE CO., 73 Front Street East 
Ottawa : B. M. LERNBR 6s SONS, 11 York Street.
British Columbia and Yukon : KIRKLAND * ROSE, 312 Water Street, Vancouver.

ANTI-DUSTI

ANTI-DUST!

ANTI-DUST! 351
IT , NAWUPACTUWI? !

■Jem* C»

Remember the name. The housewife 
will use this and no other, once you in­
troduce it to her. It is different, more 
up-to-the-minute than any other make. 
Not an imitation but a discovery.

Deodorizes Disinfects
and “plays the dickens" with all germs 
and microbes. Try it in your own store 
and see how sweet a smell it will leave 
behind it.
Stock It. Sell It. Repeats Follow.

The Sapho Mfg. Co., limited
MONTREAL

Successful Service
There is just one 
conclusive test of a 
Coffee Mill, and it 
is a simple test. 
Anybody can make 
it. Find out the 
price of a Mill,-then 
find out what ser­
vice that Mill Is 
giving owners of 
one, two and three 
years’ standing. 
Not only how it ran 
during the first 
three months of use, 
but how it runs 
TO - DAY. Then 
measure up your 
price and service 
and get the answer.

COLES MFC. CO., Philadelphia, Pa.
AGENTS—Chase St Sanborn. Montreal : The Codvilla Ce., Winnipeg • 

Ebr. Blain. Limited. Toronto; James Turner St Co.. HamiltoB. 
Ontario: Kelly. Douglas St Co.. Vancouver. B.C.: L. T. Mewburne 
St Co.. Calgary. Alta.

FARROW’S ‘A-r MUSTARD
THE BEST BRITISH MAKE—DIRECT FROM THE BROWERS

In every market of the world FARRMPS “A-1H has forced its way. Write your nearest 
agent for a sample tin. Ceapve the get up, the quality and the prise—then you’ll know the reason why l

CANADIAN AGENTS:-
V. O. PATRICK * CO., 77 York Street, Toronto; T. A. MAGNA B ft CO., Cabot Bldgs., St.John's, Newfoundland; W. A. SIMONDS, 
8» Union St., St. John, N.B ; RUTTAN & CHAPMAN, Port Garry Court, Main St., Winnipeg; ROSE & LAFLAMME. 400 St 
Paal St., Montreal; C. E. CHOATE ft CO., Pickford ft Black’s Wharf, Halifax.

12



THE CANADIAN GROCER

THE 
NEW 
BROOM

THAT
SWEEPS
CLEAN

THIS IS THE PARKER BROOM

With brooms of all kinds 
costing more, your cus­
tomers will be more 
exacting. At current 
prices the only broom 
that will please is a first 
quality broom.

QUALITY
- is our watchword. We 

specialize in fine brooms 
and whisks, janitors’ 
supplies; etc.

THE PARKER BROOM
Company

692 Wellington St., OTTAWA

Your Reputation
is in the balance if you 
are given to selling infer­
ior sardines.

V it

“ESKIMO”
Sardine*

Have been selling for several years, 
and the enormous demand which 
has been created by their known 
good quality has given them a sound 
footing among the high-grade stocks 
of a grocery. .

The sardines are the finest, 
packed in a modern, sanitary factory, 
put up in pure French Olive Oil, 
making them an immensely popular 
line with all classes.

ORDER TO-DAY FROM YOUR 
WHOLESALER OR WRITE TO

MONTREAL—J. W. Wiedeer 
QUEBEC—Albert Dene 
HALIFAX—A. B. Mitchell 
ST. JOHN. N.B—

W. S. Clawson A Ce. 
TORONTO—A E.Richard. ACe. 
HAMILTON—

A. E Richer da A Co.

LONDON. ONT.—
Oee. L. aille tv le

WINNIPEG—W. H EeeettCe. 
CALGARY—H. Den Kin A Co. 
EDMONTON—

Dominion Brokerage Co- 
VANCOU VBR—R. Dealla A Co.

i

13
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Logic
The logic of ‘Camp’ is irresistible. 
‘Camp’ is splendid value, is exten­
sively advertised, and pays a good 
profit. Therefore, there is sound J 
business advantage in stock­
ing ‘Camp’
R.f'nter snn&Sons, Ltd*

Ccjfee Specialists 
Glasgow

Bv Royal ,V»v, ‘/y>\ Loiters Patent 

-\ ■t'av***-'v-L f. yy -

I
mmm
^|

LOZENGES
Should be in >our confect ionvry 

department.

C. NELSON, DALE & CO., LTD
WARWICK, ENGLAND.

a little — the past is the only lamp by which 
you can read the future. Can't you see where 
you overlooked a few lines which fyou can 
easily sell and thereby add a substantial amount 
to your weekly turnover ?

MACARONI
L’Etoile
VERMICELLI SPAGHETTI

Are good Goods— Quality Goods. Goods which 
your customers will appreciate.

As good as the Imported. No Customs 
Duty—hence cheaper. Carried off the 
honors at the Quebec Exhibition, 1911. 
Hygienically manufactured. Employees 
all “ men who know."

Cie Française das Pates Alimentaires
MONTREAL

“EUREKA”
Canada’s Scientific 

f and Sanitary

REFRIGERATOR
- There are * 

more Eureka
Refrigerator»
in use In
Canada by 
Butchers.
G r o cere. 
Creameries. 
Hotels. Res- 
taurante. 
Hospitals. 
Public Insti­
tutions. etc.. 
than all other
p a11"-»d
Refrigerators 

combined. *

The aboT* is the »troage«t 
L ga.rSelee oi article's 

Mperior merits.

WRITE FOR 
CATALOGUE AND 

PRICES.

54 NOBLE STREET
TORONTO

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louie 3076
Distributing Agents, WALTER WOODS 6s CO., Winnipeg

Aient» at Fort William. Hamilton, Calgary. Moo..jaw, Saakatoon

Eureka Refrigerator Go., Ltd.



THE CANADIAN GROCER

Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ­
ence and recognize the advantage to you of 
recommending "Redpath” Sugar as the Best.
Extra Granulated 

Extra Ground 
Powdered 

Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxe, 

and in ‘ Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
_ Limited

Montreal, Can.
Estsftllaftsi is t»»4 br Jobs

THE ELGIN
National 

Coffee Mill
The “Elgin" Mill is easily 

first favorite with the up-to- 
date grocer, because it com­
bines easy running and rapid 
grinding qualities with beauty 
of appearance and finish. It 
is very durable and is fitted 

Iwith a special adjuster for 
regulating the grinder.

Equipped with the new 
style force feed grinders. In­

vestigate this grinder carefully. Its price is very 
reasonable.

Ask any of Iks foOowIn* Jobbers for our Ceteloeue :
SIKKIPEO O r. ftj. Osât (end branches) The CodrUle Co. (end 

hraeohse); Folse Bros. Leraoo à Co (end branches! 
VAXOOUTEB—The W H. Malkin Co . Ltd. ; Wm Braid ft do.

Keller. Dooglaa ft Co . Ltd.
HAMILTON—Ias Tomer ft Oo; Bslfour, Smye ft Co ; McPhrraon.

, Mein. Ltd
iso. Inert ft (

TORONTO-Zby.
LONDOH-Ooreen. Bekert ft Os U 
n JOHN, N.B.—O X Bsrboor Oo , Dearborn ft Oo

55L
■DMO

°n?A^"
MONTVN. ALT

-Oempbell WUaon ft Bwitft - " ---- •iCe.im___ __________ _____ (end branch*.*.
ALTA-The A. Mac Donald Os.

MADE BY

Woodruff 68l Edwards Co.
ELGIN, ILL., U.S.A.

ROYAL SALAD 
DRESSING
There is a reason for 
everything. The large 
number of people in 
CANADA — from the 
Atlantic to the Pacific, 
who love ROYAL SALAD 
DRESSING, is the reason 
for the new modern, 
well equipped factory 
to make it in, just built 
in Windsor, Ontario.

V

MADE ONLY BY

THE HORTON - CATO MFG. 00.
WINDSOR, CANADA

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up your stock* of Condensed Milk by adding these 
three lines—New Ones and G >od. They will bring you new 
customers and quick returns.

Sf. Georje Evaporated Milk, 4 doz. in case, $3.35 
Princess Condensed Milk, 4 doz. in case • $356 
Banner Condensed Milk, 4 doz. in case • $4.40

Order from your wholesaler or direct from the factory. 
Delivered lu 5 case lots to any point in Ontario or Eaet to 
Halifax.

J. MALCOLM <*X SON
ST. GEORGE - ONT.
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THE CANADIAN GROCER

PERSONAL SUPERVISION
is what makes the difference between a successful business and the other kind. Personal supervision 
is making our business successful ! Nothing left to chance—our customers’ requirements our 
first consideration!

OUR DIRECT REPRESENTATION of the manufacturers of goods of the highest quality is 
constantly increasing. WHY? Because manufacturers of such goods KNOW that we place theis 
goods with the retail stores who appreciate high quality and who realize that permanent businesr 
must be built upon it. WE ARE AT YOUR SERVICE NOW to help to improve YOUR Business 
with OUR lines, which cover ALI, your requirements.

RICHARDS & BROWN, WINNIPEG
WHOLESALE COMMISSION MERCHANTS

THE
11 WALKER BIN”

SYSTEM

is the only Complete Line oi Modern 
Grocery Fixtures Menufsctured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any sise 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
MODERN GROCERY FIXTURES” 

and let us give you an estimate.

Walkar Bin & Store Fixture Co.
rUMFiiTTTU.-

■«aitafca > Vsliwe â Tratadala, Wi-tfii, Mae. 
laaàaéeWwaa mi Alberts i I. S. States,

leflea, Saak.
larttaal i W. $. Sileaek, S3 Si. Nickels* Street

LIMITED

Berlin, Ontario

X --------A

A Dialogue 
With a Moral

“I want a bottle of the 
best olives you sell.”

"Yes, Madam. Here is a 
bottle of CLUB HOUSE 
QUEEN OLIVES; all the 
olives are selected for size, 
shape and color, and are care­
fully preserved to retain the 
luscious flavor of the natural 
fruit.

Now, this customer insists 
on having Club House Queen 
Olives every time.

Write your Jobber 
for prices

Gorman, Eckert & Co.,
LONDON, Ont.

LIMITED 
WINNIPEG. Min.

Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste 1 Bluenose ’ yourself ! Then you’ll 
feel more enthusiastic about recom­
mending it.

SOLE PACKERS

SMITH & PROCTOR, HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, - N.S.

16



THE CANADIAN (iROCER

The Value

fio0

Clark’s Baked Pork and Beans
as a staple food is fully realized by the Canadian Public.

The Demand
for CLARK'S PORK AND BEANS has grown to its present 
immense volume, because the purity and perfection which made 
them famous has been intensified to such an extent that to-day 
each can is full of PORK AND BEANS, THE FLAVOR OF 
WHICH WAS UNDREAMT OF A FEW YEARS BACK.

Clark’s Pork and Beans Sell
That's why we pack them and you handle them.

MONTREAL
Manufacturer of the Celebrated MINCE MEAT with the NEW STYLE CAN

•,X|
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THE CANADIAN GROCER

JAPAN TEAS
being absolutely free from coloring matter, have met with a surprising increase in 
demand this season, so much so that stocks now in first hands are practically nil, 
which is unprecedented at this particular period.

FURUYA & NISHIMURA, Montreal
*

The Weakness In Your Selling Power
oftentimes lies in the quality of goods you pass 
out. Your selling ability will be at its best when 
you handle L. & B. Pure Fruit Jams and Jellies. 
Packed in 2, 5 and 7 lb. pails and 30 lb. wooden 
pails—the popular sizes.

Lindner CÊL Benner, Toronto
Western Attests—Laing Bros., Wholesale Grocers, Winnipeg.

iBBANDi.

‘rr* Fruit
NDMRàBiSSiR.

TORONTO

Canada Evaporated

For every grocer
who b LSI BJELLAND’S 
Smoked Herrings in Bouillon

BIG
SALES

BIG 1 
PROFIT

Your Particular Customer will welcome your recommendation to try this line! None but small 
selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices 
are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves 
a ‘real’ good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING (j. a. hendersonj HAMILTON
Canadian Agents

1R



THE CANADIAN GROCER

THE NAME

Suèar
guarantees absolute perfection of Quality. A pure Cane Granulated, testing 99M/ioo to 100 
p^r cent, of Purity. This is the highest standard of sugar obtainable.

e St. Lawrence Sugar Refining Co., Ltd., Montreal, Quebec

How are your Soap Sales?
Down ? Then we can put them up.
Up ? Then we can put them higher 
up still. How do we do it ? It's 
quite simple We sell you e

“Canada’s Best”
SOAP

and the soap, in a very literal sense,
“ does the rest” It is the soap cus­
tomers come back for, the popular 
favorite which is always increasing 
in popularity.

SHALL WE SEND YOU A SAMPLE CASE?

United Soap Company
OF CANADA, LIMITED

MONTREAL

JAMES
THE BEST 

STOVE POLISH 
YOU CAN BUY

WE DEFY
anyone to mention an occasion on which our goods were found 
adulterated. This le certainly a strong statement, inasmuch aa 
there has been ao much adulteration going on : yet we put forth 
the challenge, knowing that our policy of putting up a pure Maple 
Syrup has never been abused.

Pride of

Maple

Canada

Syrup

should be on pour shelves. You can soil ytt just as well as the 
cheaper and impure. Your customers will readily appreciate the 
difference and thank you for Introducing | to them. A

Pride of Canada and N-O O-T-H-E-R

The Maple Tree Producers' Assoc.
LIMITED

MONTREAL TORONTO

DOME
SELLS EASILY

PAYS WELL

BLACK
LEAD

W. G. A. LAMBE & CO., Canadian Agents, TORONTO
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuiactusera end merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturers' Agent 
Canadian, British and Foreign Agencies Solicited.

2?l Chambers of Commerce. P.O. Box 1812

-WESTERN PROVINCES-
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers

WINNIPEG137 BANNATYNE 
AVENUE

COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wholesale Commission Brokers end 

Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

WINNIPEG 
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office e.d Track Warebo.se, • 92 Aieiender St. E.
Correspondence solicited on domestic and 
foreign lines.

FRANK. H. WILEY
MANUFACTURERS’ AGENT 

and
IMPORTER

757 Henry Ave., WINNIPEG.
WESTERN DISfllBDTOlS LIMITED ^

Wholesale Commission Merehahantn. Customs 
Brokers sad Manufacturers’ Agents. Cars Dis­
tributed, Warehoused and Forwarded. Warehouse 
oa Transfer Track. Business aolidted. Ourposi 
tlon is your opportunity.
SASKATOON, WESTER* CANADA

DISTRIBUTORS, LIMI FED
P. O. Dnmr 99

EDMONTON. ALBERTA

Wen.lecturers’ Aaenu, Commission Mar 
cheats, Winboiunen.

Trees oonoeotloo with oil Railroads

-TORONTO

Wire us when

wanting a car of 

Evaporated Apples.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK A CO.
Manufacturers’ Agents

Importers
77 York Street, Toronto

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokets and Agents.
^etabliehed 1886

MacLaren Imperial
Limited

Cheese Co.
AGENCY DEPARTMENT

Agent* tor Groan’ Special tira end Wholail. 
Groan Broker!

TORONTO. Out. DETROIT, Mich.

G. C. WARREN
Box 1136, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS 

AGENT
Trade Established 12 Years.

Dosaestlc and Foreign Agenda Solicited

On spot, all kinds nuts, in 
shell and shelled, at right 
prices.
LIND BROKERAGE CO.
73 Front St. Fat TORONTO

LONDON
THE MARSHALL 

BROKERAGE COMPANY 
67 Dundas St.. LONDON, ONT.

Wholeaale Grocery Brokers. Fully equip­
ped to act as agents for British. American 
and Canadian grocery lines. WRITE US.

- - - - - - - - - - - - - MONTREAL- - - - - - - - - - -
FOR SALE

Cheap for cash, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND »

- - - - - MARITIME PROVINCES —
J. W. GORHAM & CO. t

Manufacturers’ Agents and Grocery 
Brokers

HALIFAX NOVA SCOTIA
Wear, open lor a lew high class specialty 

lines

H. R. SILVER, LTD.
MANUFACTURERS’ AGENTS 
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA
Flret-el.ee froet-preef storage faellltlee. 

Correspondence solicited on Domeetle and 
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER

IT. JONH. N.B
Correspondence solicited with Houeee 

looking for firet-claes grocery connections.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Werehousemeu

ST. JOHN, - - - N.B.
Open for • few mere flret-eleee Hues.

-NEWFOUNDLAND-
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and careful at­

tention to all bosineee- Highest Canadian and foreign 
references. Cable address : "Macnab," Bt. John's. 

Codes : A,B,0, 5th edition, and private.

- - - - - - BRITISH COLUMBIA--- - - -
McLEOD & CLARKSON

Menufeeturers’Agents end Wholesale Commission
Agents

862-6 CABBIE ST.. VANCOtJVEI, 6.C.
Caa five strict-aneei'ea to a fee flrat-aliae Gro­

cery Agencies. Highest Refcreacce.

nr



THE CANADIAN GROCER

MANUFACTURERS’ AGENTS AND 
BROKERS’ DIRECTORY

(Continued.)

______ LONDON, EN6-----------
Jam Manufacturers and Confec­

tioners’ Sundriesmen.
Specialty Fruit Pulpe of all Kindi.

Correspondence /nv/ted.

F. KESSELL * CO.
Railway Approach. Londoo Bridge. London.En(.

It MAT. TM1I8 1 tPAILIH CO . imM 
8ALT

MANUFACTURERS
Granted the highest award. In com­

petition with other mahee.

WINOHAM MBTABUBHfD 1871

THE PEOPLE OF

JAMAICA**
are now buying things in the 
United States which the) ought 
to buy in Canada. They don’t 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER"
might bring.inquiriea. Better 
write (or rates to

1C STEWART, Halifax

SUCHARD'S COCOA
This i, the masae to posh SUCHARD'S 
COCOA. Pram new so Cocoa will be In 
demand dally. It pare to mil the beat. We 
guarantee Seeberd'e Cocoa easiest all olhei 
mahee. Doll clone In flavor Pricee lull right
FRANK L. BENEDICT Jk CO.. Montreal

O. E. Robinson d Co.
Manufacturers and Buyers of Dried 

Evaporated and Canned 
Apples

IngoraoH, - • OntmHm
ESTABLISHED IMS

The

Condensed Ad.
page

will interest you

Not like Noah's Dove, which could 
not find a rest for the sole of its 
foot.

WHITE DOVE 
C0C0ÂNUT

finds a resting place in almost 
every store in Canada.

THE BIG DEMAND
resulting from the recognized 
purity of our goods makes it hard 
for us to fill all orders. Yet we 
will divide our output and let you 
have a share.

Let Urn Wreew Pour Wonts

W. P. Downey
MONTREAL

The BROWN I. the 
Perfect Bag Holder 

Sise required can be seen 
at a rlanea.
Handy, saves time snd 
therefore money.

For aale by Jobbers every­
where. Ask your Jobber 
or write

The Bruwi Manufacturing Co.
CRESTON - IOWA. U.S.A.

If yen are leeUagfsr trad* with liish 
there I# owe paper that me pet yes in 
hayere,aad that le the

Irish Grocer, Drug, Provision 
and General Trades’ Journal
10 Garfield Cham her,. Belfast, 1 raised.

AoDOUOAL-L-

Insist upoa having them 
D. McDOUGALL k CO. Ltd., Glasgow. Scotlsad

O u A V pipes

WINDSOR SALT
CAR LOTS OR LESS 
Write as 1er prima Pha

TORONTO MALT WORKS
TORONTO. ONT. GEO. J. CLIFF, Mas

21

DEAD
Yes, the dealer who was 
told about a certain line 
which offered him 
splendid opportunities for 
working up a satisfactory 
business, and turned it 
down simply because be 
might have to introduce 

THo hjs customers, is now 
dead to the grocery 
business.

CLUB
JELLY
Powder

offers you a similar Op­
portunity, and we feel that 
you are wise enough to 
take advantage of it. 
Every carton is value for 
the money— more ihan 
value, indeed, because 
with it the purchase^ re­
ceives a delicious

Custard Powder FREE
ASK FOR PRICES 
GIVE US A TRIAL

S. H. Ewing & Sons
Montreal - Toronto

Fleearlal Writer—

Wr préposé lecreeetng ear .taf 
ef editor. Bad will eeeelder cea- 
Bdeatlally application' from mu 
who can feraleh raid, pro ef high 
character sad seed «blllthJWF 
•heeld here seme heowiwtg. ef le- 
re.t meets aad p ref e rati#' be eel- 
re I .It r grodonte. with «wepeper 
ezperleaee. Stale age. experieeee 
pad .alary wanted. Address

The Fleaaclal Post ef
141 Cells, stty A or..
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Here is the SOUP
that is rapidly becoming one of 
the best sellers in the grocery.

The Advertising Campaign for

EDWARDS
Mm DESICCATED

is now in full swing. Mrs. Edwards (the famous Trade­
mark) greets you from the billboards, while big space 
in the daily papers is making EDWARDS’ DESICCATED SOUP widely known all over the 
Dominion. You can take advantage of this advertising by stocking up now, displaying the 
Soup prominently, and mentioning it to your customers. *

Novel Display Cards, Window Sheets, and other Sales Stimulants, are liberally supplied. 
Write for each variety of Soup with prices to grocers.

W. H. DUNN, 396 St. Paul St., Montreal ; W. 6. PATRICK & CO., Toronto ;
W. H. ESCOTT, & CO., Winnipeg.

SIX GOLD MEDALS

www yEAST1643 XWE
CrPOgg

SUM* V»itu2

, ySWTYat» EVtBYOTHte 8W*

; ^SJOR USE i

1*•
1 lb., i lb. and 1 lb. Tins. 
Economical and Reliable.

Surge Berwick & Sons
Limited

LONDON, ENGLAND
Caeaau Ipit : ieiieti I. NIIIO, HI 

Centfloo loHOlai, NOITIUL

ALL GROCERS 
SHOULD STOCK

Borwick’s
BAKING
POWDER

The original Bak­
ing Powder with 
a world-wide rep­
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar­
ticle in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso­
lutely free from 
alum, acid phos­
phates or deleter­
ious substances.

'ON

’ SILENT
MATCH.

: > 4 * v.y VWVt" ‘vtt*1 : V-v,-v Ah dtai <:■'

&0A///V/0A' /wrr/r' . .. cfi.-

YOUR BUSINESS 
WILL INCREASE

it you carry and push the 
sale oi DOMINION 
SILENT MATCHES. 
They are silent and aura 
lighters, the stems are 
made of good quality 
wood and are attractively 
boxed, making attractive 
shelf stock.

TRY THEM

The Dominion Match Co., Limited 
DESERONTO, ONT.

Or The Canada Brokerage Company, Limited, Terente, Ont.
The A. Mnedoneld On.. Winnipeg, Man.

Snowden 4 Ebbltt, Montreal. One.
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“The Proof of the 
Pudding, Etc.”

Fac-aimilt of package

We all know that old adage 
and the remainder of it—“Is in the 
eating.” That applies to Soda 
Biscuits better than anything. 
They all look alike—but the 
pride of place goes to

Packed in 24’s and 48s, 
with 24 to a package, which is 

the largest package of sodas 
put up by any house in Canada.

Samples may be had upon 
request, if you mention Canadian 

Grocer. See to it NOW and do a 
larger biscuit trade

George Weston Limited
TORONTO

Weston’s
Soda
Biscuits

1 he model 
factory, the exact­

ing carefulness in 
cooking and the pro. 

per boxing, all share in 
the perfection of taste 

of a Weston Soda.



THE CANADIAN GROCER

Turn a New Leaf

he New Way

Cs <*>

Loss Profit

Because of: Resulting from

:«?C . 45

'ft* A

Mistakes
Arguments
Dissatisfied customers

Accuracy 
Harmony 
Pleased customers

No check on clerks 
No credit for good work 
Temptation of employees 
Forgetting to charge goods 

sold on credit

Enforced records 
Shows value of clerks 
Removes temptation 
Prevents failure to charge 

goods sold on credit

A modem National Cash Register turns Losses into Profits.
Ask for particulars about the new “ Get a Receipt ” plan.

The National Cash Register Company
285 Yonge Street, Toronto 
Offices in all principal cities

Canadian Factory, Toronto
F. E. MUTTON, Manager for Canada
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50 TON OF TEA FOR SALE
Some lines at less them present cost of IMPORTATION.

CHINA Black and Green Teas in 1/2-Chests and Caddies - -at 12 1/2 to 15c. per lb. 
CEYLON Black and Green Teas in 1/2-Chests and Chests - - -at 16 1/2 gt IS 1/2c. “

INDIAN Black and Green Teas.................................................................... at 16 1/2 ta 18 1/2c. “

High Grade Ceylon Black and Green Teas in 1/2-Chests and Chests - - at 24- “26 1/2c. "

You will find these Teas difficult to match at ajbove quotations.

Samples submitted upon application.

COFFEES—SPECIAL OFFER
We will sell 1 Ton of Choice Whole Roasted Rio Coffee at 20c per lb.
High Grade Coffees, to retail at 40c. per pound, Whole or Ground in 25-lb. and 50-lb.

tins,...........................................................................................................................at 26 1/2c. per lb.

We Get the Business Because We Have the Values

R. SIMPSON & CO.
Importers of Teas, Coffees, Spices and Wholesale Grocers

29-31 ^Charles Street, - HAMILTON, ONTARIO
Telephone No. 3541.

TH
E 

CA
N

A
D

IA
N 

G
RO

CER



THE CANADIAN GROCER

F R E
To The Trade:

We are pleased to advise you that in spite 
of the disastrous fire which occurred on Friday, 
December 15th, and which partially destroyed 
our factory, we have made arrangements which 
will enable us to fill orders for Biscuits and Con­
fectionery as usual after January 1st.

We appreciate the many expressions of 
sympathy we have received from our customers 
and friends in consequence of the loss occasion­
ed by the fire.

Thanking you for all past favors, and 
wishing you a prosperous New Year,

We are,

Yours truly,

D. S. Perrin & Company, Ltd.
LONDON, - CANADA
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PRIZE WINNERS IN
“MELAGAMA”

Tea and Coffee Contest
The completed name for which the prizes were offered is “ CONNAUGHT "

Prize No.
1. Mrs. Katie O'Rourke, 80 Burris St., Hamilton - $25.00
2. H. G. Robertson, 115 Spadina Rd., Toronto - 15.00
3. Mrs. W. D. Mutch, 269 Brunswick Ave., Toronto 10.00
4. Miss I. E. Curry, 1198 Bloor West, Toronto - 5.00
5. Mrs. A. Fee, 513 Broadview Ave., Toronto - 2.50
6. Mrs. J. Sib, Dundas, Ont. - - - - 2.50
7. Mrs. Jno. Clyne, 77 Cobourg St., Ottawa - - 2.50
8. Mrs. Thos. Stephenson, Claremont, Ont. - - 2.50
9. Mrs. J. P. Laidlaw, Caledonia, Ont. - - 2.50

10. Jas. Walter Powis, 140 Elizabeth St., Toronto 2.50

Prize No.
11. Beatrice Aubrey, 42 Sophia St.. Ottawa - - $2.50
12. M. E. Curry, 776 Dufferin St., Toronto - - 2.50
13. Mrs. C. M. Seiber, 77 Pembroke St., Toronto - 2.50
14. Mrs. Thos. Bennett. Havelock. Ont. - 2.50
15. Mrs. W. J. Chambers. W Waverley Rd., Toronto 2.50
16. Eileen M. Wilson, 344 Sunnyside Ave., Toronto 2.50
17. Dorothy Hirlehey, Bradford, Ont. ... 5.00

(Next to last answer)
18. J. E. Newton, 1213 Danforth Ave., Toronto - 10.00

(Last answer received)

“We, the undersigned, having acted as judges in the " Melagama" contest, hereby certify that the same was conducted in a 
perfectly fair manner, and our decision is final.'"

Mr. W. H. MILL MA N, of W. H. Millman it Sons, 27 Front Street East. Toronto 
Mr. R. J. GAY, Representing The Canadian Grocer, 143 University Avenue, Toronto

We wish to thank all who participated in this contest, and hope that you have found “ Melagama" 
Tea and Coffee so good that you will insist on having “Melagama" always.

Minto Bros., - v- - Toronto

TO THE WHOLESALE TRADE i

West India Co., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OP:

Sandbach, Tlnne 8s Co., Liverpool, Eng.
Send bach, Parker * Co., Demerara, B.O.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.
Amk U9 for prfoom before filling 
your orders for tho oomlng season

West India Co., Limited

McLEAN’S
Last week we said that 
“White Me.»," the original, is 
“juet a little better than the 
other fellow's best " We 
have since been told by users 
that it ia “a great deal better."'

THE CANADIAN COCOANUT COMPANY. MONTREAL

Mil INS

(VUUMT
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5% Discount 5%
On all orders booked before March 15th, we will 
allow 5% DISCOUNT. Orders may be booked for 
delivery up to June 1st.

Write for 
Quotations Wl11

Write for 
Quotations

Now is the time to prepare for the campaign against the house­
hold pest—the fly—a menace to good health, and disease carrier. Help 
meet your customers’ demands for a sure killer, by selling them WONDER 
FLY KILLER, which will last the entire season and do its work effectively! 
it spells death to the fly that sips of the deadly poison.

Now is the time to prepare.

DOMINION AGENT,

Joseph R. Wilson,
204 STAIR BUILDING,

TORONTO
Distributors :

BRITISH COLUMBIA—McLeod & Clarkson, Vancouver, B.C.: ALBERTA—K. & A. Cameron, 
204 2nd St. W., Calgary, Alta.; MANITOBA and SASK.—W. H. Escott, 137 Bannatyne Ave. E. 
Winnipeg, Man.; ONTARIO—Jas. Turner & Co., Hamilton ; QUEBEC—A. Francis Turcott, 
Room 16, Morin Block, Quebec, Que.; EASTERN PROVINCES—H. B. McLaughlin, Truro, N.S.

2H



Over a Million 
In Three Months

Our Sales for the last three
months have been as follows:---
OCTOBER ... $ 367,344.32
NOVEMBER - - - 407,541.54
DECEMBER - - - 291,503.19

$1,066,389.05 ~ V
K\
Y

We have received only 40% of 
our order of Canned Tomatoes.
WE HAD SOLD - - 4800 Cases
WE HAVE DELIVERED - 4800 Cases

Hudon, Hebert & Cie.
Limited

MONTREAL
Established A.D. 1839

The Most Liberally Managed Firm in Canada
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The Increase alone of

"SAIADA*
in 1911 over 1910 amounted to one million ninety thousand 
five hundred and eighty-nine pounds (1,090,589)—that 
means eleven thousand foqrjiundred (11,400) chests of tea. 
As the average consumption of tea throughout Canada 
amounts to 4 1/4 lbs. per head per annum, this means 
that we have added 64,152 families (the average family 
being four) to the consumers of “SALADA.” This is 
equal to the combined populations of

X k

London St. Thomas Belleville 
Brantford Owen Sound North Bay 
Peterboro Brockville 
Guelph Collingwood
Berlin C hatham

Kingston 
Barrie
Sault Ste. Marie

Smith’s Falls 
Sudbury 
Welland 
Port Hope 
Goderich

Because of the enormously advanced price of tea, we had 
to economize by cutting out seven-eighths of all our adver­
tising in 1911 and yet we had the largest increase in sales 
we ever had—and this in our nineteenth year

“SALADA” TEA COMPANY
NEW YORK BUFFALO BOSTON CHICAGO 
DETROIT PITTSBURG PHILADELPHIA CLEVELAND 

TORONTO MONTREAL
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’Tis Ever Increasing-----
*

WHOLE
OR
GROUND

\ and
2-lb.
Sealed
Tins
Only.

The volume of the ealem of our “GOLD MEDAL” COFFEE 
eaoh month ehowe marked inoreaso over the preced­
ing month. There muet be some good reason tor It. We 
oan ehow you good reasons why you should push 
the sale of

“GOLD MEDAL” COFFEE
PACKED IN AIRTIGHT TINS—making a convenient package to handle.
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The Management of a Retail Business

It is unnecessary, and it would be 
useless, to attempt to set down any 
hard and fast rules of method in taking 
stock. The object to be attained is, of 
course, the same in all cases, but a cer­
taine plan might be adaptable to one 
class of business, and yet prove totally 
unsuited to some others. In no case, 
however, should the work be delegated 
to under-clerks, and, when possible, it 
should be undertaken by those highest 
in responsibility. This point would re­
ceive special emphasis in the event of 
an auditor being called in to make a re­
port, or in settlement of a fire claim 
should such an occasion unfortunately 
arise. Nor should any old, half-used 
book be requisitioned in which to make 
the stock record. Suitable stock sheets, 
prepared for the purpose, may be obtain­
ed, at little cost, from almost any com­
mercial stationer, and the use of these 
will serve to facilitate an intelligent 
classification of the stock, which is most 
desirable, though often overlooked. The 
use of ordinary lead pencil in making 
the record should be strongly discourag­
ed. It presents too many opportunities 
for after-manipulations, and detracts 
from the permanent value of the docu­
ment. Fountain pens are cheap now, 
and obviate former objections to ink, on 
the score of inconvenience, bût failing 
ink, pencils that are indelible should be 
resorted to. When the stocktaking has 
been completed, the sheets should be ar­
ranged in classified sequence, then num­
bered consecutively, and locked in a 
binder procured for the purpose. The 
next step is to ascertain the value of 
the stock, and this should be carefully 
done, and just as carefully checked. The 
total of one sheet should not be 
carried forward to the next, and so on. 
until the grand total is made to appear 
at the foot of the last sheet. Such cus­
tom not only causes loss of time, hut in 
the event of an error being found later, 
necessitates the correction of all tin- 
sheets following the error. The better 
plan is to britif the total of each sheet 
forward to a recapitulation sheet, each 
total being identified by the sheet num­
ber and the class of merchandise listed. 
The total of the recapitulation sheet 
will, of course, represent the' total value 
of the stock, and should be certified cor­
rect. as to totals. Eacn individual sheet 
should likewise he signed as to calling 
out the stock, taking it down, inserting 
the prices and extending the values. 
None of these suggestions would entail 
any difficulty or hardship, and their 
adoption would not only prove a satis-

No. 2—Stocktaking—Continued
By H. C. Carson, F.S.S.

faction to the owner whose desire is to 
ascertain his true position, but would 
enhance the credibility of the work in 
the eyes of the bank and creditors, and 
the auditor and fire underwriters as 
well.

The Value of the Stock.
It is appropriate to discuss here the 

principle that should be followed in 
pricing the stock. Opinions vary, some­
what, some claiming that market value 
should be taken, irrespective of cost, 
while others contend that the reverse 
process is the. more correct. The writer 
adheres to the latter system for the 
reason that no matter how market 
values may fluctuate, neither profit nor 
loss can be determined prior to sale. A 
merchant with say 100.000 yards of cot­
ton goods on hand, might feel tempte-l 
to take advantage of a rise of a cent 
per yard in market value, for that 
would mean an advance of $1,000 in the 
value of his stock. But if he shows the 
profit1 or rather gain, in this year’s busi­
ness, and prior to the sale of the goods, 
it follows that next year’s business, dur­
ing which the goods would be sold, would 
be deprived of its legitimate profit. 
Supposing further, that the market on 
these same cotton goods declined a cent 
per yard after January 1st. it likewise 
follows that the new year’s business 
would be saddled with a loss of $1,000 
at one stroke, and without the semblance 
of justification. There can be no ques­
tion that as a general rule and under 
ordinary, circumstances, actual cost, less 
an allowance for depreciation through 
shopwear or other causes, if such exist, 
should govern in the valuation of stock 
on hand.

What Constitutes Cost.
But what constitutes actual cost, is 

sometimes asked? Til the opinion of the 
writer, the invoice of purchase, after de­
ducting trade discount if any, and add­
ing cost of freight, and drayage charges, 
would show -the actual cost of goods. 
Discounts secured for cash should not 
be deducted from the cost, nor should 
railway charges for demurrage be added. 
The one is a reward earned through dili­
gence, and the other a penalty suffered 
through negligence, and both constitute 
items of the current profit and loss ac­
count. Packing charges, which, in the 
case of chinaware or glassware, for in­
stance. amounts to a serious item, are, 
of course, included iry the invoice an-W 
form a legitimate part/of the actual cost, 
hut the cost of unpacking, if anv, or o#
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warehousing, have no proper place in 
the cost, and should be charged direct 
to the profit and loss account. Short­
ages and breakages, if not recovered 
from the shipper, should also be debited 
to profit and loss, and not to the cost of 
the remaining goods as is often done. It 
has been claimed by some authorities, 
and not without some show of reason 
and equity, that the cost of the buying 
department should he charged to the 
cost of the goods purchased, on the 
ground that economies are effected 
thereby, and the goods placed on the 
shelves at a lower cost than they other­
wise would. The writer fails to see the 
conclusiveness of the argument, how­
ever. because, if lower prices are obtain­
ed then longer profits are made possible, 
and the profits should therefore bear the 
burden.

An Equipment Inventory..
With reference to fixtures and equip­

ment, these should never be joined to 
the merchandise stocks, as is sometimes 
done. A separate inventory should he 
taken, and at a valuation, annually de­
preciated, until they reach a figure 
that would entail no loss in the event 
of realization of assets..

Bills Receivable and Payable.
The next talk will deal with bills ami 

accounts, receivable and payable, and 
other assets and liabilities that usually 
find a place in the average balance sheet. 
Before closing this talk, however, it 
might not be amiss to suggest an easy 
method for ascertaining the value of 
goods purchased by the gross, with only 
the gross price available. The writer 
happened to enter a drug store one day 
and found a clerk laboring over the 
cost each of a stock of tooth brushes 
which had cost varying prices per gross. 
Here was his process Divide the gross 
price by 144 to ascertain the cost each, 
then multiply by the number of brushes 
In find the cost. For instance 9 brushes 
at $20. $20.00 -r- 144 = 13 8-9 cents
each. 13 8-9 X 9 = $1.25. cost of 9 
brushes. A tedious process this, and 
likely to exhaust the patience and ruffle 
the temper of any stocktaker, if much 
of it had to be done. The following 
method is much simpler, and though not 
mathematically accurate, is sufficiently 
exact for all purposes—seven times 144 
equals slightly over 1,000, therefore 
seven times the price per gross, divided 
by 1,000, equals the cost each. Seven 
times $20.00=$!40.00. Move the deei-

f Con tinned on page 36.)
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How Retailer Raises Standard of Quality
Evolution of High-class Goods Now Found on Shelves of Cana­
da's Best Stores—Wherein Lies the Retail Dealer's Power to 
Sell Such Goods—Trend of the Times.

By Harry Theobald.

In raising the standard of groceries 
the retailer has played a prominent part. 
Articles that are now going into the 
average household were unheard of only 
a few years ago. They are now occupy­
ing a conspicuous position on the gro­
cer’s shelves alongside goods that have 
been known to the trade for a long time. 
When the manufacturer turned out some 
new line dnly the first step had been 
taken, the uncertain work still remained 
—the winning of the goodwill of the 
general public.

Success of a New Line.
It is not so long ago that prepared 

soups made their first appearance. Just 
now they are having a wide sale, but 
their field is only partially covered. 
However, the most doubtful or difficult 
part of the road to success has been 
covered. Manufacturer and retailer are 
confident of the future, and their indi­
vidual efforts henceforth will be made 
with a feeling of security that will en­
able both to attempt greater things. It 
must be remembered that the retailer 
was the court of last jesort for his cus­
tomer. If they enquired, he recommend­
ed, for it was his confidence in the 
quality of the goods that induced him 
to give a trial order When they failed 
to mention this new idea in canned 
food, be or his clerks suggested a pur­
chase at opportune times. He gave over 

^one or more of his windows to attrac­
tive displays and his counters likewise 
played a part in the general scheme. 
To the retailer belongs a great deal of 
credit in this, as in many other similar 
campaigns.

Raising the Standard.
Another example of the retailer’s 

work is in preserved fruits. As canned 
fruits and vegetables turned the public’s 
attention to the quality of these goods, 
canners went a step further, and the re­
sult is found in the increase of preserv­
ed fruit in glass. The jars were practi­
cally identical with the old homemade 
idea, but as in many other directions, 
people) have been departing from the old 
mode' of living ; so it was felt that 
there was an opening to appeal to wo­
men who either would not or could not 
preserve fruit as did their grandmothers. 
s° the grocer whispered to those cus­
tomers whom he thought would buy, 
and day after day he or his clerks re­
peated it. Hardly is it necessary to re­
mark that the high-quality preserved 
fruit has a large sale, and grocers will 
steadily augment it.

The Watered Oyster.
It is likewise not so long ago that the 

watering of oysters was prohibited, and 
the new regulations caused an advance 

‘in price, but the public profited by re­
ceiving better quality, and, furthermore, 
they were paying for oysters and not 
for water. But the majority of purchas­
ers overlooked the latter point, thinking 
only of the higher price. It remained 
for the retail grocer to make the 
necessary explanations, and to point out 
that oysters would no longer be water- 
soaked, but that they would be deliver 
ed with practically no loss of the fresh­
ness they possessed when taken from 
the beds.

And, note the rows of pickles, sauces, 
etc., that adorn the shelves of the aver­
age grocery. These, with many special­
ties, have been introduced by the retail 
trade. A customer may read about a 
new article, but she has never seen it 
and knows next to nothing about it. 
Her grocer, however, is asked his opin­
ion, and as far as the individual woman 
is concerned, that is generally suffici­
ent.

Grocers will affirm that some women 
are always skeptical about innovations

in foodstuffs. A customer does not 
say, **‘I see you have plum pudding now. 
Mr. Brown. Give me a two-pound tin.”' 
No, it is, “What’s this plum pudding 
like, Mr. Brown ?” Then it is probable 
that she will remark upon the vast am­
ount of food that may be secured in 
tins. She will also want to know if 
many are buying it, or she may aslt the 
price, depending upon her personal 
traits.

Initiative of Some.
And so it goes. Many grocers wait 

for the manufacturer to produce a new 
line, but not a few scour the country 
for special or fancy lines that are sold 
elsewhere. Instances could be mention­
ed of those who visit the large cities in 
the United States for suggestions in 
the matter of new goods. Fancy bis­
cuits, cakes 'and confectionery furnish 
sufficient examples in themselves of the 
advancement that grocers have made in 
the raising of the standard of their 
goods. The strongest evidence on this 
question, however, is to be gained from 
the older grocers. Those who have been 
thirty or forty years in the business 
can trace the- evolution of the /rfcTtime 
store so dear to cartoonists ^own to 
the present-day emporiums V found 
throughout the country.

In all the retailer has played a prom­
inent part, and there is no likelihood of 
his losing the important position he 
holds in his relations with the manufac­
turer on the one hand, and the customer 
on the other.

L

Some Clerks Show a Disposition to Grumble When They Have a Little Extra 
Work to Do. This is not Giving Proper Service.
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Methods to Make January Busy Month
Strive to Maintain January Sales at Good Average—Should Not Invite Dull­
ness by Stopping Advertising—Flour Should be Featured During Month—The 
Time to Start in on Season’s Fish Campaign—Many Reasons Why Canned 
Goods Should be Pushed—Keep up Display of Nuts.

■January is regarded by man> grocers 
as a quiet month. The very [act that 
they regard it as such has the tendency 
to make them listless and unambitious 
to make the first month of the year a 
good one in point oi sales. Business 
during .January should not be poor. The 
grocer has so many things at hand which 
may be brought into play in assisting 
sales that January trade should be ap­
preciable in volume.

Dealers accustomed to [all back on 
their oars and allow .January sales to 
sag below the average have in numerous 
cases admitted it was their own fault. 
By a change of attitude on their part 
and the expenditure of some real effort 
during this month, they have made Janu­
ary bear its full burden of the year’s 
work. Others by swinging themselves 
into the line of aggressive dealers will 
also be able to keep the cash register 
working full time.

Don’t Neglect the Advertisement.
The mistaken idea exists that adver­

tising during what is considered a quiet 
period is _a waste of money. The fact 
that interest in the dealer’s goods is at 
a low ebb is taken as a sign that inter­
est cannot be aroused. Far from the 
truth. The quiet period -is the time the 
dealer should advertise to maintain in­
terest ana sales at desired level. The 
dealer cannot afford to invite a dull sea­
son by discontinuing his advertising.

Flour should be given its share of at­
tention during .January. It has been ne­
glected during the holiday season and 
now should be a splendid time to fea­
ture it.

Cater to Farming Trade.
In country districts, the fall supply of 

flour put in by somf® farmers will be 
running low and they should be induced 
to replenish the stocks. The present is 
rather a slack season with majority of 
farmers, and they have more time to 
redd your advertisements A good flour 
ao. in the local paper should serve to 
arouse interest. Point out the features 
of .your flour that will appeal to cus­
tomers. Look up the advertising phrases 
that the flour manufacturers themselves 
use to induce sales for their product. 
They are valuable material for your ad­
vertising. Co-operate with the publicity 
being given to the flour you handle by 
the manufacturers. Do not forget the

By W. J. Bryans.

sales impelling force of personal talks to 
customers about your flour when they 
visit your store.

The city grocer does not sell the saiy 
volume of flour. However, the baker is 
far from being supreme even in the larg­
er centres. There still lingers with the 
city people the desire for the home made 
bread and a good window display may 
be turned to good advantage in making 
that desire so strong that it will create 
sales for flour Pastry flour should also 
be given its share of attention, and as in 
bread flour, quality should be made the 
keynote.

A Splendid Fish Season.
Beal winter has now aescended upon 

Canada to stay. The weather is now- 
most favorable for the handling of fish 
and the retail grocer should give this de­
partment the prominence to which it is 
entitled. Fish are comparatively easily 
handled. They give a good profit. They 
attract customers to the store. The in­
ducement for handling them is therefore 
strong. There is also a good reason for 
getting started at once, in the fact 
that if you get a customer’s trade now 
you will probably retain it throughout 
the season and before the close of Lent 
trade is bound to be large.

Push Canned Vegetables.
There are several good reasons for 

pushing canned goods this month. They 
are almost self apparent. Green goods 
and dry vegetables are scarce and high 
in price. Canned vegetables should 
therefore sell easily. Given attention to 
tomatoes, peas and corn, the three big 
lines, but don’t forget beans, asparagus, 
beets, spinach, succotash, etc.

The dealer knows the amount of fruit 
put up by the housewife last year was 
comparatively small. He knows that his 
canned fruits and jams are prepared in a 
strictly sanitary manner and that they 
compare favorably with the home-made 
preserves. These are the arguments 
which he should use in selling canned 
fruits, jams and marmalades.

Now that more seasonable weather 
has set in, syrups and molasses should 
not be forgotten. Condensed and eva­
porated milk under the present scarcity 
and high price of the fresh article 
should sell well. It is not a well-known 
fact among consumers that condensed 
milk possesses all the advantages of the
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fresh milk. This should be impressed 
upon them.

Fruits and Nuts Will Sell.
The holiday season is over, but this 

does not mean that the sale of fruits 
and nuts is over. Indeed during Janu­
ary, sales in these lines should be good. 
Supplies and varieties are large enough 
for good display. Navel oranges will be 
improving in quality. Grapefruit, ban­
anas and Malaga grapes are in ample sup­
ply. Lemon sales under the present 
weather should he large.

The retailer should not allow the sale 
of nuts to drop after the holiday. This 
used to he a common practice among 
nearly all grocers, but more and more 
they are coming to recognize that ruts 
will sell all yobr round. They possess a 
high food value that should be impressed 
on customers. They should not be slutt­
ed to the background but displayed 
where customers will see them

Now, while the year is yet young, is 
the time to make a start towards a re­
cord year’s showing. If toe mid winter 
sales are kept up to a good standard it 
will assist materially in 'he year's to­
tal.

GIVE ATTENTION TO WINDOW 
DISPLAYS.

Vancouver, B.C., Jan. 4.—(Special.)— 
Vancouver grocers are noting much more 
than in the past the value of window- 
display. This is especially so on the 
principal streets, notably Granville, 
where the west end trade is catered .to, 
and a displayed article suggests a deli­
cacy for the meal. The London Grocery, 
the A. & C., McDowell’s and McTag- 
gart’s are instances of where the fullest 
advantage is taken of the store front. 
Another is May’s Pantry Grocery. With 
perhaps smaller frontage on the street, 
an excellent pattern is followed. En­
trance may be had tp store on either 
side of a display writh a square area, 
while against each Wall are glass cabin­
ets which give opportunity of view, 
while kepping the goods protected from 
the wind and Weather

A new featureiis a silent salesman, 
not detached, just between the entrances, 
which commands the attention of those 
who stop to look for a moment. All 
these are attractive with glass and 
white tile.
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Drummers Enjoy Song, Speech and Story
Snack Club Holds Annual Christmas Holiday Dinner—About 
Fifty in Attendance—President Geo. Smye the Toastmaster—
Some of the Incidents.

ONCE upon 
a time— bul 
before the 
stories l>egiu 
it is neces­
sary to say 
t hey were 
toiil by mem­
bers of The
I) r u m mers * 
Snack. The

occasion was their annual dinner at the 
Walker House, Toronto, last Friday
laening. No further introduction is
needed to express the intimation tlia> 
there was a good time, not coming. Inn 
then and there.

William Algie, of Alton hamlet—“The 
Father of the Club”—is responsible for 
this appropriate Hill yarn. Morning 
after the "J 1st—the September equinox, 
as lie put it—Michael and I'a trick met. 
Mike said to I’at : “Michael, did von
vole aginst rieiproeity?" “No.” re­
turned Patrick, “share an’ I did not."
• • Well, he jabers." said Michael, 
•‘somebody did."

Sol Walters recited a story about 
“IVte Sousa’s Hear Hunt." According 
to Sol it is one of Drummond’s (un­
published) poems. Pete went out one 
day “for wan big bear." Hut the. hear
-aw Pete first and, and---------, but the
shorthand notes on this story got lost 
so that the conclusion is necessarily 
omitted.

There is much talent among the mem­
bers of the Drummers’ Snack. Colonel 
Stoneman is a master in the art of elo­
cution. and at the dinner told in true 
dramatic fashion, the story of how Hill 
Adams won the Battle of Waterloo—as 
related by Hill. Hill credits himself 
with scaring off Bonaparte with a mil­
lion behind him. while he—Hill Adams

had hut a hundred picked men. Any­
one wlm can believe Hill Adams hence­
forth is himself a true son of Ananais.

A Scotch hoy one time was offered a 
ny by a preacher if lie would prevent 

Ids father from sleeping through the 
sermon. The hoy was ambitious enough 
io give his services, and the first Sun­
day lie earned his |teiiny. The "meen- 
ester" was so encouraged over the stie- 
1 css of the experiment that he made a 
deal with the boy to pay him a penny 
for every Sunday he prevented his father 
iro'ti disturbing the sermon by his

snoring. Next Sunday went by, Imt the 
father slept. The same thing was re­
pealed the following Sunday. The 
“gnid mon" met the lad during the 
week and wanted to know why lie was 
not earning his penny. He had lost 

" money, lie thought, and wondered, be­
cause lie was a Scotch hoy. “Why, me 
farther gies me tiqience each Sabbath 
to le" him alone." That story goes to 
Win. Algie"s credit.

Michael Malone spoke to the toast. 
“Manufacturing and Commercial In­
terests." and touched ii|>on some im­
portant national questions, such as 
technical education, which lie strongly 
favored. Canada’s natural resources and 
her possibilities. “Make technical edu­
cation as thorough and broadcast as the 
collection of taxes." be said, and that 
means it will have to be pretty thorough.

“The Great Force" and “The Force 
Behind The Force" discussion between 
W. Pringle and Rnbt. Algie at the ban­
quet table lost these drummers their 
“Tomato Bouillon with Whipped Cream 
en Tasse." part of their “Thedford 
Celery" and a |«>rtion of the “ Broiled 
Restigouelie Salmon Steak." They tin 
islied the argument, however, in time foi 
" Venison Chop Farci" ( whatever that 
means), and the “ Frozen Egg Nogg.” 
Hilt whether a centrifugal force controls 
the universe or a force behind that again 
or I lie force behind the force behind the 
force behind the centrifugal force that 
controls it. is a conundrum for us all.

,T. A. Willoughby, of Georgetown. 
Ont., the home secretary of the great 
and only annual Drummers’ Snack out­
ing. was there, and extended to the hoys 
an advance welcome on their 1912 visit.

Roht. Algie became quite reminiscent, 
and referred in poetic tenus to the in­
fant days of The Snack at Alton. He 
very touchingly, as the dramatic critic 
might say. brought back to memory the 
picture of Alton Selinfd boys and girls 
proudly waving tlieir\ I’uioii Jacks 
through Alton streets. Vile luqied the 
good fellowship feeling among the boy- 
won Id ever exist.

Here is another from Win. Abac's 
story book : If our memory serveS^ns 
right, it was about a Scotchman travel­
ing from Edinburgh to Inverness, lie 
handed some money through the wicket 
to a ticket clerk, who on passing back

the piece of pasteboard, ventured the 
following information: “Change✓ at * * 
Aberdeen." “No. .sir."’ replied the 
traveler." eef you don't min’ I'll tak’ 
my change non.’’

Charley Silver resjionded to toast 
to the Drummers' Snack Club. As lie 
had Ih*cii elected to the Imard of the 
Commercial Travelers' Association dur­
ing the week, he was naturally quite 
dated and profusely thanked the Snack 
Club for their assistance. M. Matthews 
championed the cause of the ladies.

Speaking of talent among the drum­
mers. one must not overlook Table 2. 
where the hagpi|>e hand, led by Charley 
Smye. furnished tight in " music, .lack 
Wildfong and <Icn. Campbell did part- 
of the skirlin’.

Hilly I lore—Harry laiuder’s double— 
and a great baseball player at the an­
nual outings. |ierfortned well as usual.
I .under was ont-l.audered. all right and— 
we’ll get him to tell you the Scorch * 
mecnestcr’s version of the hall game 
when no Sunday school students arc 
about.

When Jack Wildfong "s name was 
«-ailed for a song some decided to leave 
the room under the leadership of Sol 
Walters. But wlicft Mr. Wildfong an­
nounced a recitation it was different. 
Those that came to scoff remained to 
listen. And it was something extra 
good—a medley.

e • e

Jack Charles looked the very picture 
of health in his patriotic Canadian song. 
Nothing seems a worry to him. W. 
Pringle and W. N. Shaver were other 
appreciated singers.

President Geo. Smye |ierformed the 
arduous duties of toast master, ably 
assisted by Vice-President Hilly Xleen. 
In E. Jules Brazil, the club secured a 
premiere jierfomier on the piano.

On the Side.
Win. Algie has a story on the origin 

of the Kandy Kid. Get him to tell it
Table No. 1 was too quiet for Walter 

Madill. So he left it. *>
In the bagpipe selections. Geo. Canip- 

licll kept time with a white handker­
chief. He neglected to bring liis plaidee.

Michael Malone has improved wonder­
fully in his method of delivering ad­
dresses from a year ago. No local ojv- 
tion memory in his make-up.

Ernie Howies, the club's official ac­
companist. was unavoidably absent.

To attend the Snack Dinner. Wm. Al­
gie hail to forego the pleasure of a dance 
with his wife which lie regretted very
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much. They have been married a long 
time too. Good fellowship strong there 
all right.

“Casey at the Bat/’ by Colonel 
Stoneman. Sufficient hath been said.

The Club's motto:
Here we stand,
Bagmen, in a band,
Knights of the grip are we.
We greet our King,
With a three cheer ring,
For loyal Princes are we.

More poetry :
But pleasures are as poppies spread,
You seize the flower, the bloom is shed ;
Or like the snowfall on the river.
A moment white then gone forever.

Grocers' Letter Box
The Canadian Grocer aollclta enquiries (or 

this Column on Trade Questions. It you de­
sire the manufacturer of any line of goods, 
where an article can be secured, etc., etc., 
write ns.

PAPER BAG COOKERY.
Editor Canadian Grocer,—Can you 

advise us of any firm in Canada from 
whom we can procure paper bags for 
cooking purposes ; if not, where we can 
buy them in the StatesÎ

CHRISTIE & BENSON.
Nelson, B. C., Dec. 23.

Editorial/Note.—These may be secured 
from Edward Lloyd, Ltd., Eastern Town­
ships BanlYBuilding, Montreal, and Jno. 
Dickinson « Co., 214 Lemoine Street, 
Montreal. The advertisement of Ed­
ward Lloyd, Ltd., appeared in The 
Grocer the same day as the enquiry was 
written. (

AUTO DELIVERY.
Editor Canadian Grocer,—In the Fall 

Campaign number of November 3, on 
page 109, is an interesting comparison 
of the "cost between horse and motor 
delivery service.

I would like to have the names of two 
or three yetail grocers who are using the 
motor delivery. Also some names of 
companies selling motor delivery 
wagons.

My annual turnover is from $50,000 
to $60,000. Do you think it would pay 
to establish a motor delivery service Î 
Aside from quality in the goods, I con­
sider the delivery service the most im­
portant factor in building up a good 
grocery busirfess.

I have been a constant reader of The 
Grocer for the past two years, and have 
received some very helpful suggestions 
from it. I do not see how any grocer 
who makes any pretensions of being up- 
to-date can get along without it.

Wishing The Grocer a prosperous 
New Year.

J. E. NIX.
Edmonton. Alta., Dec. 28.

Editorial Note.—Here are some names 
of retail dealers who have established 
motor car delivery : Stevens & Allan, 
Kamloops, B. C. ; J. Ingham, Jr., 5 
Market Street, Toronto; F. Simpson & 
Sons, 736 Yonge Street, Toronto, and 
Gallagher & Co., 107 King Street East. 
Toronto.

Among manufacturers of auto delivery 
wagons are following: Menard Motor 
Car Co., Windsor, Ont.; Commercial 
Motor Car Co., Windsor, Ont.; Ameri- 
ean-Abell Engine & Thresher Co., To­
ronto, and Ontario Motor Car Co., Bloor 
Street East, Toronto. We would judge 
auto delivery would be advantageous to 
your business.

MOTOR DELIVERY AGAIN.
Editor Canadian Grocer.—In your 

Fall Campaign number. November 3, 
1911, on page 109. you give an article 
on Motor and Horse delivery. Would 
you please give the address of manu­
facturers of motor delivery waggons ? 
Saskatoon, Sask., Dec. 27, 1911.

McGILL & CO.
Editorial Note.—Answer to above 

query applies to this also.

WATCH FOR THE GYPSIES.
A band of Gypsies has been traveling 

along the Lake Ontario shore and St. 
Lawrence river, extorting money from 
merchants, which bordered closely on 
stealing. Their mode of campaign in 
telling fortunes was to get merchants to 
produce money which they placed on the 
palms of their own hands, and went 
through some sort of seance, leaving, of 
course, with the money. In Belleville 
two of the Gypsy women were arrested 
for stealing various sums of money, 
totalling $29. They pleaded guilty, and, 
besides making restitution, they were 
assessed $44 for officials’ fees, court 
costs, etc.

BETTER HOTEL ACCOMMODATION.

C.T.A. Pass Strong Resolution—Officers 
for 1912.

Toronto, Jan. 3.—Commercial travel­
lers seem determined to secure recogni­
tion in the fight for better hotel ac­
commodation throughout Ontario. At 
the annual meeting of the Commercial 
Travelers’ Association of Canada, held 
in St. George’s Hall last week, the 
question was thrashed out. The meeting 
found the members in fighting trim. A 
petition has been put into circulation
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asking the Ontario Government to im­
prove hotel accommodation, especially 
in local option towns.

The petition, which will be signed by 
nearly 8,000 commercial travellers, will 
be presented to the Government through 
the Provincial Secretary, Hon. W. J. 
Hanna. The Association passed a reso­
lution that, if the petition is again ig­
nored. the members of the C.T.A. would 
then demand a Royal Commission to in­
vestigate hotel conditions and to sug­
gest a remedy for the protection of the 
health and lives of the traveling public 
in all municipalities, whether under lo­
cal option or license law James Sum­
mers recommended that the Association 
march in a bpdy to the Parliament 
Buildings to make this demand—if the 
petition were slighted by the Govern­
ment.

W. H. Scott said the Association 
would expect the Government to adopt 
either of the two policies—to directly 
license and control all hotels and insist 
on proper accommodation, or pass legis­
lation which would require municipali­
ties under local option to provide pro­
per hotel accommodation.

The officers for 1912 are as follows 
President, Robert Gemmell ; first vice- 
president, S. Sticktig ; second vice-pre­
sident, Jas. G. </ane ; secretary, James 
Sargent ; treasurer, E. Fielding.

Montreal lias won the Chinese egg 
ease now well-known to Grocer readers. 
The Court of Appeal has reversed the 
decision of Justice Weir.

Beginning on Saturday, Jan. 6, grocers 
of Port Hope, Ont., will close their 
places of business at 10 o’clock, and no 
rorders for delivery will be taken alter 
nine o’clock.

Wentzells, Limited, Halifax, Nova 
Scotia, has been reorganized through 
Canadian Investors, the new company 
including some prominent investors. The 
management will be divided between H. 
W. Wentzell and J. J. Penny. The 
board of directors is composed of H. W. 
Wentzell, president ; O. E. Smith, vice- 
president ; Joseph J. Penny, R. Moul- 
ten, M.H.A., and G. F. Ring.

MANAGEMENT OF RETAIL BUSI­
NESS.

(Continued from page 32.)
mal to the left three more places, to 
divide by 1,000, and we «have .140 or 14 
cents each and $1.26, the cost of 9. The 
difference is so fractional as to be in­
consequential, and the method involves 
only a slight mental effort. There are 
many quick methods of figuring, refer­
ence to which will be made from time 
to time in the course of these talks, 
and all of which will prove helpful in 
reducing the labor incident to the trans­
action of business.
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PLAN FOR THE FUTURE.
The beginning of a new year suggests to the dealer 

a time for planning ahead. In business the man who 
allows to-morrow to take rare of itself is not the man 
to make any great success. The future should be well 
taken eare of and this is true in the grocery business as 
Veil as in any other.

A resume of the past year will furnish the basis for 
consideration of improvements in 1912. Mistakes oecur- 
ed last year which should not be repeated. By planning 
ahead and watching the business, closely errors and 
small leaks that have caused loss before can be avoided.

How many times in the past have you said : If I 
had only foreseen this earlier I would have saved some 
money ! Losses have occurred through not buying at the 
proper time. There are leaks in bookkeeping, in weigh­
ing, in losing goods through unsanitary methods, in de­
livery, etc., which can be eliminated with forethought.

Advantage should be taken of holidays, special occas­
ions, and seasons to sell extra goods. Methods for doing 
this should be thought out well ahead of time and the 
most made of them.

Some writer-^ias said every great institution is the 
lengthened shadow of a single man. What has made 
these institutions great has been the ability of the men 
behind to see into the future and to make the necessary 
plans to meet the coming conditions.

---- <$>----

WESTERN WHEAT SITUATION.
Threshing lias again been checked , throughout the 

West owing to the extremely cold weather which has ar­
rived with the new moon. During the last week the 
thermometer has been in the neighborhood of 20 below 
zero and in many places falls of snow have put a stop 
to threshing for a week at any rate. As long as the 
weather remained mild threshing went forward at many 
points and would have been more general had there ap­
peared to he any chance of getting the grain to the head 
of the lakes within a few days after it was threshed.

Tt is now recognized by all that it is unsafe to store 
newly threshed grain in local -elevators for more than
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a few days owing to the quantity of snow and ire which 
is mixed with the grain when it comes from the machine. 
If this cold weather lasts and if storms are now to lie of 
frequent occurrence, there is little doubt that there arc 
many thousands of bushels which will never lie threshed 
in Western Canada.

A conference was held at Fort William recently be­
tween those interested in the grain trade and railway 
representatives, and many important promises were iradg 
by the railroads as to remedying unsatisfactory existing 
conditions. v

Several comments are being made regarding the pos­
sibility of shipping through southern ports in bond in 
order to relieve the congestion at the present time. As 
yet. however, no definite move has been taken, and con­
ditions are being watched with interest.

---- *----
CONDEMNED BY HER OWN GOODS.

Early in December when some dealers had not received 
new goods they were selling last year’s. The quality 
of these was not always of the best. Particularly was 
this true in the case of walnuts in the shell. The Grocer’s 
attention was brought to a specific case which happened 
in a Western Ontario city, and which bears a somewhat 
humorous tinge.

A woman customer had purchased some walnuts in 
an Italian store, the majority of which were found to be 
of inferior quality. Next time she was on a purchasing 
trip in this store she wanted more walnuts, but stipulated 
they must be good, as the last were practically all worm- 
eaten.

“Oh, yes,” said the Italian saleswoman, “these nuts 
are all good, and just to show you I’ll crack one or two.”

The first was bravely opened, but it turned out to be 
bad.

She broke another with a little less confidence! but it. 
too. had seen better days. \

Looking up at the customer with a half smilcXjinil 
unconscious of any presence of wit, she remarked : “These 
nuts make me lie.”

----♦----

POINTED EDITORIALS
The lobster catch of Nova Scotia, which began Decem­

ber 15, is expected to show an increase over that of last 
year. The season runs to June 15, 1912.

The export of molasses from Barbados up to the 
middle of October of the years 1910 and 1911 averaged 
77,000 puncheons for each year. Of this total of 154,000 
puncheons, Canada received 105,000.

No matter how small your business is now. there is 
no limit to its possible growth and development if you 
study the best methods of getting more business. Guess­
work has no place in the business world of to-day.

Production of eggs is increasing and prices on new 
laids are casing off. Warm Decern tier weather had some­
thing to do with this, but so also had the educational 
campaigns among the farmers. Scientific retailing will 
bring results just as will scientific farming.

The Commercial Travelers’ Association of Canada arc 
united for better hotel accommodation in Ontario. Their 
campaign is a worthy one, and let us hope their demands 
will lie met. Travelers should have the same protection 
in hotels as at home, and they are entitled to muclvhetter 
accommodation than they now receive in many OnfArio 
towns and villages.
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New Year Plans for Advertising
Retailer Asks How Publicity Can be Made Most Profitable— 
Suggestions on How Circular Should be Written to f’roduce 
Best Returns—Should Contain Straight Business Talk, No 
Strictly Personal Matter and No Flippancy.

*Ry Henry Johnson, Jr. ^

This letter opens up a vein of thought 
which should result in our realizing ex­
tra profits during 1912. Judicious ad­
vertising will help us just as much as 
any other one thing we can do. Maybe 
I shall touch on some things I have said 
before, but, also, maybe, they will bear 
repetition. It is a thoughtful letter
Editor Store Management, Canadian 

Grocer :—
Dear Sir,—We are looking for advice 

as to the best means ol advertising so 
as to increase our business. We are lo­
cated in a neighborhood at the outskirts 
of the city ; beyond and around us are 
about 1000 homes. We have the largest, 
best stock in the neighborhood, notwith­
standing we have four other stores 
about us. With the amount of stock we 
carry we feel our business should be 
larger. Located, as we are, newspaper 
ads would not give returns in proportion 
to the amount invested. For the past 
two years we have been sending out 
postal cards every two weekb, changing 
the line as well as the heading with each 
issue. Five hundred is *lhe number sent 
out last two weeks. This, while we re­
ceive some returns, does not seem to be 
just what is wanted to catch business. 
Any suggestions you may offer will be 
appreciated.

Yours truly, .1. I). & Son.
I feel sure of one thing—that the ads 

sent out by J. D. & Son are readable, 
snappy, lively, to the point. For here 
in just a few lines they have told me all 
about their own situation ; what , ad­
vantages they have and what competi­
tion is in their way. There is the ring 
of conviction, of complete faith, in what 
they say about their store. They have 
advantages to offer and they know what 
those advantages are.

Arrange Careful Mailing List.
The problem, then, would seem to be : 

How to present these points to each of 
the housewives of those thousand homes 
so as to carry complete conviction to 
all of them—as nearly as may be.

The present method, all things consid­
ered, is not bad. In fact, I think, such 
direct, personal appeals, with some 
modification, will be best for them to 

I should say, first 
mailing list very

continue to use. 
make up your

•The writer of this article is one of the 
most eucreasful dealers on the continent. He 
has spent almost SO years in the retail gro­
cery business and Is well equipped to answer 
questions and smooth out difficulties with 
which others may bare met.

carefully so that you may send your 
cards to just the right people and to all 
the right people. If there are a thous­
and homes that you would like to 
reach, whose occupants would make de­
sirable customers, let your list be 1U00. 
If only 500 are “your kind,” limit your 
list to 500 ; and if- any number be­
tween those two will best cover the 
ground, take that number. Remember, 
that the cost of getting up 500 cards is 
about the same as printing 1000 ; while, 
if it pays to spend $5 for postage, it 
may pay twice as well to spend $10 — 
and it may not.

Let us next consider the matter to be 
used. They have not sent me a 
sample of the cards. Had they done 
that I might be able to suggest im­
provements in their present matter. I 
should like to have one ; but now I 
should suggest the change from cards to 
circular letters enclosed in envelopes and 
mailed for lc. postage. The only differ­
ence in cost will be a trifle for stationery 
and a little more composition. As the 
circulars will go out every two weeks, 
there will be no trouble about getting 
up enough interesting matter for each 
letter!

1 Make Business Offer.

Make no attempt to make these ap­
pear as individual, or personal letters. 
Everybody is now “onto” the imitation 
letter, in the first place, and, secondly, 
it is very difficult to make things 
“hitch” in getting op such a letter. I 
can illustrate what I mean. Let us say 
you begin your letter with the sugges­
tion that hitherto you have not been 
successful in creating interest, as : “We 
are surprised, and troubled, that we are 
not able to interest you in our offer­
ings,” and send this to a lady who has 
been trading with you pretty regularly 
for a year ; you can see that the re­
sulting impression might not be happy. 
But if, making no attempt to appear 
personal, you began : “We offer for the 
next three days,” you would appeal to 
every reader, whether customer, occa­
sional buyer, or utter stranger, alike.

Begin the series—and now I have itiV", . . ... _ . . , , . .
___  , . . , ‘ slower to build than to tear dowitf butmind the man who is going to adopt

live capital. This docs not mean that 
those things need be old, undesirable or 
in any way inferior ; they are simply 
not moving rapidly enough, and here is 
your chance to make a fair inducement 
in such a way that the concession in 
price will legitimately go into your ad­
vertising, salcs-promotion expense. You 
can thus “turn defeat into victory,” 
reaping a good harvest from what would 
otherwise be a field of thistles. Lead 
off with one or two of those things—5oN 
not make a big bargain-list of any let­
ter. The plan is to educate the readers 
to take interest in every letter because 
of some distinct price-inducement, and 
then to use that interest to talk about 
your regular goods and service.* This 
plan will make your letters an institu­
tion whereby you and your customers 
will be kept steadily in touch with each 
other. I mean to say that you should 
always follow the special item or two 
with offerings at your regular prices, 
but right prices, of seasonable goods 
with brief, pithy descriptions, and 
“talkv”—not windy—suggestions as to 
their special uses, particularly if there 
be some timely reasons for their pur­
chase and use NOW.

Use Convincing Talks.
Let me emphasize that matter of de­

scribing goods. It is of primary im­
portance. We are so accustomed to pic­
ture any item in our stock to ourselves 
from the barest quotation that we are 
very apt to forget that our customers 
think of many things besides groceries ; 
hence such quotations may mean very 
little to them. On such a staple as 
canned corn, about which every woman 
should seem to know, do not say ' “B 
& M Sugar Corn, 14c per can.” Say : 
“Extra tender, very sweet, richly-
flavored Sugar Corn ; grown in ---------
Ontario, the district famous the world 
over for this particular article ; B & M 
piacking, which means the very highest 
grade possible to pack ; per can, 14c ; 
dozen, $1.65—for this week only.” Fea­
ture such goods as you may yourselves 
control—laying stres^vm their 'charac­
ter and quality always. You can talk 
of these things regularly, steadily, run­
ning different items in every letter. A 
slight Concession may often be made, 
but never offer these at any price which 
does not pay you a good margin. You 
are in business for profit, largely, and 
advertising which does not sell goods at 
a PROFIT is not properly advertising, 
or will it really build trade. It is

this method January 1, as much as I 
think of the present correspondent—with 
simple, plain offerings of seasonable, up- 
to-date, interesting items. Your inven­
tory will have revealed some things you 
should make special effort to clean up— 
at “any old price” to turn them into
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trade-building pays. You expect to stay 
in business, remember that.

A Snappy Reader.
Here, however, is an example of 

special offerings .that is too snappy for 
me to pass up : A bright grocer who 

(Continued on page 43.)



1912 Grocery Trade Opening Up Well
First Week Compares Favorably With Other Years—Sugar Still Holds Weak 
Position—Dates Display Easier Tendency—United States Tomatoes Still Climb­
ing—Primary Market on Shelled Walnuts Higher—Prunes Firm On Coast— 
Brazil Nuts Well Cleaned Up on Most Markets.

i \
QUEBEC MARKETS.

POINTERS
Ilallow’ee Dates—Price lower.
Valencia Raisins—Firmer.
Shelled Walnuts—Up 2 cents.
Pecans—Up 1 cent.
Montreal, .Jan. 4.—The grocery trade 

has already left behind another mile­
stone and is putting forward a bold foot 
in the highway of 1912. The various 
houses report a good year with a splen­
did holiday trade, and it only remains 
now for collections to come in promptly 
and jobbers will have no regrets for the 
splendid business that was felt during 
the past few months of the year. The 
extensive stocks were ordered, arrived, 
carted about, sent out to the retail 
trade, and all this work will be forgot­
ten when the books will show a com­
plete settlement. The present week has 
been quiei,. A few travelers are out, 

- but they are not numerous. Then, again, 
Monday was a holiday, and Saturday, 
the feast of the Epiphany, will find many 
of the houses closed for the day. Thus, 
only four days remain for active busi­
ness, and last week was disturbed by the 
holiday spirit. However, tlic coming 
week will find a noticeable return to the 
former commercialism, and the thoughts 
of the trade will be bent upon an effort 
to surpress the records and figures es­
tablished in 1911. Undoubtedly there 
has been an advancement in the trade 
during the past year, particularly am­
ong retailers. The next twelve months 
should find the trade progressing in pro­
portion, following the grocery markets 
closely and doing their share toward 
elevating the business to the plane it 
deserves.

SUGAR.—The holiday trade over­
looked sugar to a certain extent, and 
while an ordinary demand was felt this 
market was otherwise quiet. Prices have 
remained at the $5.65 basis, although it 
is difficult to tell how long it will re­
main at that figure. Expectations of 
lower prices prevail and buying is of 
the light order that is noticeable at 
such times.
Uranuisted, bags.....................................

104b. bNP...........................
" ............................

Part* lamp, boxes, 100 lbs!!!!!!!!!!!II
;; ;; ;; son»............

Red Seal, In cartons, each.... .7.7
O'xetal diamonds, bble........ .............

“ 1001b. boxes........
60 lb. " ........

" » lb. •• ........
n____ M Bib. cartons.eat*.................
Crystal Diamond Dominoes, 6-lb. cartons, each..
* *tra ground, bble.....................

", " 50-lb. boxes..................
" 10-lb. boxes..................

Powdered, bble................................................................ 5 90
" 804b. boxes.................................................... 6 10

Pho juii........................................................................... 5 66
ongAt outturn ................................................................. 5 4V
>0, # yeuuw ................. ........................................ 5 4u
No. a ..................................................................... 5 40
.NO. 1 V* bag»........................................... ................ 6 ^
Bble. granulated and yellow may be bad at Bo. 

above bag prices.
SYRUP AND MOLASSES —The mo­

lasses market remains firm with prices 
steady. As the winter season advances 
stocks should run low before the first 
shipments of the summer. Syrup is en­
joying a good run now and, to the re­
tailer, offers but little difficulty for a 
seasonable selling effort at any time.

Eaucy Baroadoe molasses, punoneuue............... * 38 * 40
" •• “ barrels......................  0 41 0 43
" " " half-barrels. .........  0 43 0 45

Uoutos Barbados molasses, puncheons............... u 34 0 36
** barrels...................... u t7 0 39

half-barrels............... 0 39 «41
New Orieaus........................................................... v x6 0 j*
Antigua ......................................................................... JC
Porto Rloo........................................................................ 0 4*

H 384-lb. pells................................................... 17*
M SHb. pails.................................................... 1 25

Cas e. 14b. Una, 1 dot. per oaee....................................  1 40
" 5-lb " 1 dox. * ............................. 1 75
M KMb • | dox. M ..........................................  1 65
• «4h " t -In» « ............................ i 60

DRIED FRUIT—Valencia raisins are 
quite firm, and will likely be quoted at 
a higher price should the demand be sus­
tained. Supplies are said to have pass­
ed entirely out of first hands. Dates of 
the new crop are quoted a little lower 
this week with the passing of holiday 
season. Currants are firm in sympathy 
with the stronger reports from Greece. 
There is not a great deal of interest in 
apricots and peaches these days. Prunes 
are firm, and in short compass. One re­
port says that out of a crop af 160,- 
000,000 to 170,000,000 pounds there are 
left but 350 cars or approximately 7,- 
000 tons.
Evaporated spncou .......................................... 0 11 0 14
Evaporated apples ........................................... 0 014 0 V *
Evaporated peaches............................................0 18 0 19
Evaporated pears................................................0 IS 0 19
Oorrance, fine dllatrae, pgr lb., not cleaned....... 0 07 07*

" " cleaned.............. 0 v7* 0 08
•* Hb packages, fine filiatraa, cleaned.. 0 08 0 09*
*• Patras, per lb........................................ 0 09 0 09*
•* Yost taxas, per lb................................... 0 09* o in

Dates. 1-lb. packages......................*..................  0 71 0 07*
Dates, Hallo wee, loose................................................ o 06t
Perde........................................................................... q 11
Elga, 3crown. .. 0 07f 0 104 Etgs.7 crown... » 10 «15
Elgs, 4 crown .. 0 08 0 ln| Elga, 9 crown .0 14 0 17

" 5 crown. .. 0 fg* 0 13 Comad re 0g».
Elge, 6 crown. 0 09 0 14 about 33-lb mate 1 30 1 40
Glove boxes. 16-ox . per box........................... 0 10* « 11*
Glove boxes, 10-ox., per box................................ 0 07 o 07J
Prunes-

2*22..................................................... me • is
«*»............. .........................................................0 14 0 16

.......................................................................0 13 0 14
Jg-ro...................................................................... o it o is
2*5..................................................... o m on
5Si................. .................................... on « m
«*-100 ... .............................................. o in n ii
Borin, prune,...................................................... 0 08 0 09

Retain»—
Choice wded relrin,.......................................« DM 0 loi

huict *eded. lib. »k*l...............0 1 4 0 ll|
Uxe.muMBteta.ton.wn, per lb... 0 lie On

, , “ ierown, per lb...........  « neSeedless, new. in packages......................................... o 10
Helect raisins. 74b. box. per box............................... n 63*
Sultana raisins loose, per lb...................................... 0 11
Sultana raisins, 1-lb. csrtons ............................o 14 0 16
Walaca tsMe raisins, -'lusters, per hoi .........9 ISO ft fM
Malaga Uble raisins, clusters, per * box..........  0 80 1 9«

Valencia, One off stalk, per lb.......................  0 07* 0 08
M select, per lb.................................... "fU 0 09
" 4-orown layers. p~th.................. 0 06* 0 09

39

NUTS.—There arc several change* to 
Im* noted in this market for the (week. 
Shelled walnuts are up two rents a 
pound and pecans up at least one cent a 
|x>und. I'rives should surely go higher 
lie lore the new crop is on the market. 
The holiday trade was re|xirted a good 
one andHt was apparent that the old 
custom is not dying out.
In iM-

Bimrili ......................................................... .. • 111 , Ki—------ ----------------- ...... * 10. . .1*
.......... 0 Hi* 8 It

EUherte, Biqüy^ per lb ft......... ___________
„ . . —_________ r lb.................................. j 16 « IT*
Walnuts. Meyette Ursnoblsa, per lb .......... u 15* 9 17

Mar bols, per 1b..............................0 13 8 14
H Oornse, perlb..................................0 lu ft 11

Hungarian ................................................................ 0 13* 0 IS

Ai moods, 4-orown selected, i rib... 4 at w 37 
8 31 8 34 
w 31 0 9

v , * '*r «afMlards per lb...................... 0 SI 01
Valencia shelled almonds, new crop..................... o 33 0 38
h-sa-we ..................................................................................8 U 8 1»

J panese roasted .......................... ........................... Q 08*
Unon, roasted............................................................. 0 OM « w
I Mam rid Q, roasted................................................ 0 09* 0 09
Boo Too, roasted ................................................ 0 11* » 11
Hun. roasted ........................................................ .... ... o 10
npaiusn. Mo l..................................................................... o 11
Virginia. No. 1........................................................... 0 19 8 15

Pecan, jumbo .............................................................. 0 It 0 «
Pistachios, per lb ... ......................................................... o 78
Walnuts- *

Bordeaux halve., bright........................... . 0 35 8 37
Broken*............................................................. o 28 8 30

l*KFI„—Tlierv is nothing important 
in this market now that the holiday sea­
son is over. There will lie a little trad­
ing now and then lint not in the same 
volume.
Orange................  0 11 0 14*
Lemon................ 0 10 0 14

e.c

. 12* lbs.......................... 3 70 3 1

Citron ............ 0 17 0 18

Rlf’E.—The market is steady under 
conditions that have existed for some 
time. Demand is steady and the 
strength that was given the market some 
months ago shows no sigry yet of being 
withdrawn.

Rangoon»—
Rice, grade B, bast. tt'Wba ................................... 3 65 3 75

...............................l‘Q lbs.............................................. 3 65 3 76

...............................» lbs ..........................................  3 65 3 76
pockets. 1’lbs ...........................  3 75 3 85
J pockets. *1* lbs................................ 3 90 4 On

fcC. hags. 250 lbs.............. .................. 3 55 3 65
” “ “ 100 lbs....................................  3 55 3 65
H - t0 lbs............. ...................... 3 56 3 65

pockets. SF lbs............................... 3 65 3 75
M * pockets. 1“

Fancy Patna—
Pains polished............................... ..................................  3 85 3 95

rear! ................................................................ 4 10 4 3U
Imperial Glace.................................................... 4 60 4 70
Sparkle................................................................... 4 70 4 80

CryitalTT...........................................................................  5 05 5 15
Hnow .................................................................................. 5 15 5 *
Ice Dips ...........................................................................  5 30 5 4o
Carolina rice ...................................................................0 08 0 11
Brown Sago, lb................................................................ 0 06 0 07
Tapiona, medium pearl, lb .. .............. 0 07 0 06
Heed, lb .............. 0 07 0 08

PEAS AND BEANS.—It might be 
well said that there is none firmer than 
this market. A good demand usually 
prevails at this season but when supplies 
are short a setback is received. Just 
now prices are firm and supplies quit? 
limited.
Split l*W per bu. » lbw...........-...............................  3 50 4 00
Whole Peas, per bus . 60 lbs........................................ 1 80 1 08
Pot Barley. 98 lb bag.............................................................  3 S'
Pearl Barley. 98 lb. bag......................................................... 4 76
Beans, white, per bua, 60 lb*...................................... 2 40 1 56
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TEAS.—Practically nothing new can 
be said about tea. The market has been 
firm and it remains so.
J spans—

Choicest................................................... v tv
Choice ..................................................... 0 56
Pine............................................................ 0 30
Medium....................  0 ;6
Good oommon....... ...............................0 11
Common..................................... ;.......... 0 17

Ceylon—Broken Orange Pekoe............................ u 11
Pekoee.......................................................0 10
Pekoe Souchongs......................................0 10

India—Pekoe Souchongs.....................................  0 19
Ceylon greens—Young Hysons......................  0 14

Hyson.............................................0 34
Gunpowders..................................0 19

China greens—Plngsuey gunpowder, low grade. 0 14
M " pea leaf.. 0 10
M " pinhead.. 0 30

0 so
0 50

COFFEE.—The coffee market con­
tinues in üs old position with no par­
ticular change to interest the trade. The 
question now appearing more than ever 
in regard to coffee is whether there is 
any noticeable decrease in consumption.
Moob» ....... . 0 * 0 38

. 0 211 u 231 
0 25 0 28

0 24 
0 261

CANNED GOODS.
MONTREAL.—Jobbers who have run 

short of prominent lines of oannedjroods 
filled up with purchases from acilEs the 
border. Golden wax and Refugee beans, 
for instance, ran short-, but were re­
placed by imported goods. Likewise 
tomatoes and peas were purchased with 
a view to tiding over the coming year’s 
demand. However, with raspberries, 
blueberries, etc., lines that are higher 
than the rest, some will not try to re­
place them, considering such a move but 
a loss of money, unnecessarily. Present 
enquiry is not heavy.

FRUITS
2’s—Cherries, bl&ck, pitted, heavy syrup—
2's—Cherries, black, not pitted, heavy syrup
2 s—Cherries, red, pitted, heavy syrup........
2 s—Cherries, red, not pitted, heavy syrup..
GaL—Cherries, red, pitted............................
GaL—Cherries, red, not pitted ....................
2 »—Cherries, white, pitted, heavy syrup—
1'a—Cherries, white, not pitted, heavy syrup
1’s—Currants, black, heavy syrup................
2’s—Currants, black, preserved ....................
GaL—Currants, black, standard..................
GaL—Currants, black, solid pack..................
2's—Currants, red, heavy syrup ...............
2’s—Currants, red, preserved.........................
GaL—Currants, red, standard.......................
GaL—Currants, red, solid pack......................
2’s—Gooseberries heavy syrup..................
Gal.—Gooseberries, standard........................
1's—La» ton berries (blackberries), h. syrup..
2’s—Lawton berries, preserved.......................
Gal.—Lawton berries, standard........ ..........
3’»—Pineapple, sliced, heavy syrup...............
2’s- Pineapple, grated, heavy syrup............
2’s—Pineapple, whole, heavy syrup...............
3*s— Pineapple, whole, heavy sy-up__
2's—Raspberri* s, black, heavy syrup...
2’s—Raspberries, black, preserved.......
Gal.—Raspberries, black, standard__
GaL—Raspberries, black, solid pack ..
2's—Raspberries, red, heavy syrup........

Group A 
1 92* 1 95 
1 52* 1 55 
1 93* 1 96 
1 52* 1 55 
8 12* 8 66

2 02* 
1 62 
J23 27 
5 27 
8 27
1 97 
227 
5 27 
8 27
2 25 
7 00
i 97*

2‘s—Raspberries, red. preserved.'
Gal.—Raspberries, red, standard..
Gal.—Raspberries, red, solid pack.
2’s—Rhubarb, preserved................
8’s—Rhubarb, preserved.................
GaL—Rhubarb, standard...............
2’s Strawberries, heavy syrup.......
GaL— Strawber ies. standard.......
Gal.—Strawberries,solid pack.......
3’s—Apples, standard...
3’s—Apples, preserved.
Gal—Apples, st
Gal—Apples, preserved......................
2‘s— Blueberries, (huckleberries) standard 
2's—Blueberries, (hucklet ernes) preserved. 
Gal—Blueberries, (huckleberries) standard.
2's—Gooseberries, preserved.............................
Gal—Gooseberries, solid pack..................
2 s—Grapes, white Niagara, preserved.......
Gal—Grapes, white Niagara, standard.............
2’s—Peaches white heavy syrup.............
2*’s—Peaches, white heavy syrup...............
3 s—Peaches, white heavy syrup......................
l*’s— Peaches, yellow flats, heavy syrup..........
2’s—Peaches, yellow flats, heavy syrup.........
2* •—Peaches, yellowjl -ts, heavy syrup...........
3 s—Peaches, yellow flats, heavy syrup.............
3’s—Peaches, whole, yellow heav> symp..........
3’s— Peaches, pie, not peeled.............................
3*8—Peaches, pie, peeled....................................

3 ro
2 25 
7 25 
9 50 
2 00 
2 25 
7 25 
9 50

2 41 
7 25 
9 tO

2 50
1 65
2 00 
2 30 
5 30 
8 30 
2 0 
2 30 
5 30
8 30 
2 27* 
7 02*
1 90
2 00 
7 05 
1 80 
1 80
1 8U
2 35 
2 02*

7 27
9 52 
2 02 
2 27 
7 27 
9 52 
1 80
2 50
3 90
2 50
7 27* 
9 25* 
1 10 
1 80
3 05 
5 30
1 50 
1 60 
5 3o
2 00
8 80 
1 55 
3 55
1 90
2 57* 
2 90 
1 55
1 90
2 60
2 90
3 10 
1 50 
1 70

Gel—Pear hes, pie, not peeled ............................... 4 40
Gal—Peaches, pie, pe« led......................................... 5 55

Gal. pie fruits, assorted, add 5 p.c.
2 s—Pears, Bartlett, heavy syrup............................. 1 80
2*’s— Pears, Bartlett, heavy syrup............................ 2 15
3 s—Pears, Bartlett, heavy syrup............................. 2 40
2’s—Pears, Flemish Beauty, heavy lyrup................ 1 80
2*’e—Pears, Flemish Beauty,"heavy syrup.............. 2 15
3’s—Pears, Flemish Beauty, heavy syrup................ 2 40
2’s—Pears, light syrup, globe..................................... 1 35
3’s—Pears, light syrup, globe.................................... 1 75
3 s—Pears, pie, not peeled......................................... 1 40
3 s—Pears, pie, peeled................................................ l 55
Gal-Pears, pie, peeled............................................ 4 55
Gal—Pears, pie, not peeled...... ............................... 4 10
2’s—Plum», Damson, light syrup............................ 90
3’s—Plums, Damson, light syrup............................ 1 30
2’s—Plums, Damson, heavy syrup............................ 1 05
3’s—Plums, Damson, heavy symp............................ 1 45
Gal—Plums, Damson standard............................... 3 55
2’s—Plums, egg, heavy syrup.................................... 1 45
2* s—Plums, egg, heavy symp.................................. 1 70
3 s-Plums, egg, heavy syrup.................................... 2 20
2 s—Plums, green gage, light symp.
2’s—Plums green gagprfieb^ symp..
3’s—Plums, green i 
Gal—Plums grew 
2’s—Plums, Lomb 
3’s—Plums, Lomb
2’s—Plums, Lombard, heavy symp..
3’s—Plums, Iximbard, heavy symp......................... 1 45
Gal—Plums, lombard, standard.............................. 3 55

Clover Leaf and Horseshoe brands salmon-
1-lb. tails, per dozen....................................................... 2 45
*-lb. flats, per dozen..........................  .... 155
1-lb. flats, per dozen........  ...................... 2 51

After December 1st prices advance 2* cents per dozen. 
Other salmon—all tails—

Red Sockeye, per doz........................................... 2 25 2 35
Red Spring, per doz...........................  2 0 » 3 10
Cohoes, per doz ................................................. 1 80 1 90
Pinks, per doz.........  .......................................... 125 135
Lobster—

*-lb. flats, dozen, $2.90. $3 0C ; 14b. tails dozen, $4.50. $4.76 
l-lb. flats, dozen, $5.00, $5.10.

Canadian sardines, per case.................................. 3 25 3 5d
Imported sardines, per case....................................7 00 26 00
Aylmer boneless chicken, turkey and duck, l-lb.

tins, per doz........................................................   4 50
Chicken soup, l-lb. tins, per doz................................. 1 75
Chicken soup, 2-lb. tins, per doz................................. 2 25
Tomato soup, 2-lb. tins, per doz................................ 0 95

ONTARIO MARKETS.
POINTERS—

Hallowee Dates — Third shipment 
lower.

Primes—Strong on Coast.
Shelled Walnuts — Primary market 

higher.
Brazils—Market bare of stocks.
Toronto. Jan. 4.—Another successful 

year for the Canadian grocery trade lias 
been left behind and entry made into 
another period of endeavor. With a 
great many dealers, both retail and 
wholesale, it not only marks the open­
ing-of another calendar year but of 
their business year as well. A good 
many jobbers have taken advantage of 
the temporary lull after the holiday 
rush to take the animal inventory, while 
this has not been uncommon in the re­
tail trade either.

This week, trade has shown a tinge of 
quietness, especially when compared 
with amount of business that has been 
rolling in during the previous weeks. 
Holiday goods have seen their day and 
interest has not yet been revived in 
staples.

Compared with other years, however, 
1912 has opened up well. Travelers are 
again back on the road and orders 
should soon be coming in from the coun- 
I ry.

St GAR.—Sugar situation to-day is 
practically a repeat of that of last week 
with lower prices being looked forward 
to. One sugar man stated it was felt 
New York was pitted for another eas­
ing off and that it was quite possible

40

such decline would start Canadian prices 
downward.

jflE-iExtra granulated.

Imperial granulated... .7777.7..................V
Beaver granulated............................................................ 5 55
Yellow, bags ................................................................ 5 35

Barrels of granulated and yellow will be furnished 
at Scents above bag prices.

Extra ground, brls............................................................ 6 15
" " 50-lb. boxes..............................................  6 35
" ’* 25-lb. boxes.............................................. 6 45

Powdered, brls ................................................................. 5 96
' 60-lb. boxes..................................................... I 96

" 25-lb. boxes..................................................... 6 35
Red Seal, cwt..................................................................... 7 10
St. Lawrence Crystal Diamonds...................................  7 60
Parts lumps. In 100-lb. boiee............................................  6 65

" In 50-lb. " ................................................. 6 75
' In 16-lb. ,e ................................................6 96

SYRUPS AND MOLASSES.—These 
two lines have not come in for great deal 
of attention of late except that molasses 
was featured by retailers for Christmas 
baking. With arrival of new year and 
more seasonable weather retailers will 
find gooil results from pushing these 
goods.
2-1 h. tins, 2 doz.

In case.................... 2 40
5-lb. tins, 1 doz.

In caae.................... 1 75
10-lb. tins, * doz.

in case.................... 3 65
20-lb. tins, * doz.

in caae ............. 2 60
Barrels, per lb........ 0 05*
Half barrels, lb........ 0 03*

i.'tr. barrels, lb........ 0 03f
ails, 38* lba ea .... 1 75

Pails, 25 Ilia, ea........ 1 25
Maple syrup—Compound

Gallons, 6 to caae__ 4 80
* gala., 12 to caae ... 5 40

5 40 
3 00

i gala , 24 tocaae__
Pints, 24 to caae 

Maple Hyrup—pure 
Ga lons, 6 tocaae. .. 6 61 
* gallons, 12 to caae.. 7 26
Ouarta.24 In caae__ 7 25
Pi nta, 24 to caae....... 4 00
<4t. bottle». 12 to caae 3 50 

Molasses, per gal—
New Orleans,

medium........  0 30 0 35
New Orleans,

barrels..........  0 28 0 32
Ba.ba.loe, extra

fane?.................... 0 45
Porte XUnio....... 0 45 0 52
Muscovado. — 0 30

DRIED FRUITS.—Immediate chang­
es in dried fruits are practically nil this 
week hut there are several lines which 
display features of interest, mostly all 
denoting strengthening tendency. Dates 
are an exception however, for although 
prices remain the same, arrival of the 
third shipment is expected soon and 
prices will rule somewhat easier on 
Hallowees.

Spot currants hold steady under 
strong statistical position held. Steadi­
ness is also apparent in Valencia rais­
ins. A report from the Coast says that 
prunes are held at a material advance 
this week over last by all operators. 
Nearly all holders are firm at the outside 
quotations.

Demand for peels with the passing of 
the holiday will form but a small item.
Prune,—

30 to 40, In 26-lb. boxez.................................................. 0 16
s 40 to 60 " “ ..................................................  0 15

70 to 80, in 25-lb. boxes................................................. 0 10
80 to 90, In 25-lb. 1x>xes................................................. 0 09*
90 to 100, in 25-lb boxes................................................ 0 09

Same fruit In 60-lb. boxes * cent lees.
Aprlooce—

ÇMoéoe, * lb boxes................................................  0 23 0 24
Pnohy. " " ......................................................... 0 25

Candied Peels-
Lemon....................0 10 0 II Citron..................  u 16 0 18
Orange....................0 10 0 12*
Figs, 2 to 2* inches, per lb.......................................0 10 0 13
Tapoete, •• ........................................................... U 04* 0 V4|
Bag flgs................................................................ n mi o 07
Dried peaches......................... ...................................0 17 0 18
Dried apple*............................................................ f, Og* n 09
Evaporated apples................................  ............. 0 09 0 10
Curran ta—
Pine Flliatrae ... 0 07* 0 0$ Voettssae............  0 10 0 12
Patras.................. 0 06 0 ON

TTncleaned *o lees

Bui tana.........................................................................$ 11 0 IS
" fancy............................................................... 0 14 0 14*
" extra fancy..................................................  0 16 0 17

Valencia» selected............................ 0 08*
~ , lib packets, fancy..................................... !.. 0 09

16 os. packets, choice......................................... 0 08*
New Dates— Package dates,

Hallowees— per lib................... 0 07*
Pull boxes.................. 0 06* Farde choicest.. 0 09* 0 10*
Half boxes................ 0 07*

v
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COFFEE.—The year has opened with 
statistical position of coffee at least 
strong. There is no change in the chief 
market features. The retailer seems to 
be doing a good trade in this beverage.
Rio, roosted........ 0 23 0 23
Green Rio.......... 0 20 0 31
Sen toe, roosted. 0 24 0 35 
Msnooibo, “ 0 34 0 25
Bogota*..............  0 26 0 37

Moche, roosted. 0 30 0 31 
Jots, roosted... 0 31 0 35
Mexicon.............. 0 27 0 38
Oeutemelo...... 0 24 0 25
Jamaica...........  0 34 0 25
Chicory.........................  0 13

NUTS.—Much less interest is display­
ed in nuts than prior to the festive seas­
on. Shelled varieties are exacted to 
receive just as much prominence as ever. 
Shelled walnuts for January shipment 
were quoted considerably below to-day's 
price at one time, but primary markel 
has been on upward trend, so that prices 
are most likely to rule steady. Almonds 
as stated before, are not without signs 
of continued steadiness. The market is
practically bare of Brazils.
Almonds, Formigetta...................................................0 15 0 15*

" sbullml .. 0 34 0 31
Walnuts, Grenoble..............................

....................... 0 12 0 13
Marbot*..................................

Filberts......................................................
Paeans........................................... !.........

Peanut* masted 10 0 13

SPICES.— This is not the season of 
largest demand for spices, but an aver­
age trade is in evidence. Primary mark­
ets are generally Arm. Cloves are not
turning out as well as first estimated.

1 H A
Allspice......................... 15—18 60- 70 70- 80
Cassia............................. 24 12 85-1 15 96-1 25
Cayenne pepper......... 21-31 80-1 06 90-1 15
Cloves............................ 22 29 75- 95 85- 1 10
Cream tartar.............. 36-00

35-60
22-29

«V- 00

65- 85 76- 96
Mace.............................. 60-80 00-2 75
Nutmegs........................ 35—60 90- 00 1 80-Ï 50
Peppers, black............ 22-tt) 67- 75 80- 9)
Peppers white............ 29 00 90 1 05 1 (*-1 15
Pantry spice................. 17-37 65 - 95 75-1 10
Pickling spice..............
Turmeric.......................

16-22
16-00

75- 00 75- 00

Range for pure spices according tb grade. Pail* or boxes 
2 cents per lb. below tins. Barrels3 cents below tins.
Mustard seed, per lb. in bulk......................................... 0 13
Geler? eeed. per |h in bulk.................... Off
Shredded cocoanut, in pails ......................... 0 19 0 22

RICE AND TAPIOCA!—There have 
been no price changes. In primary 
markets rice holds a firm position in all 
lines. The effects of the decreased 
crops of last year is shown in the fact 
that Standard B, quoted one year ago 
at $3, is now $.'1.75 per cwt. Demand 
is normal from retailers.
SuruUrd B, from mille, 600 Ibe. of over, f.abi

Montreal............................................................................. 3 65
Rice, standard B...................................................................... 3 76

Rangoon...........  0 03f 0 04
fancy rangoon .. 0 06
*>tna...............  0 06* U 06
>pan............... 0 06 0 07
J**a.................. 006 007
Carolina.......... 0 08 0 10

Sago, medimm 
brown............ 0 06* 0 01

Bullet, double
goat......................... 0 08

Medium pearl. 0 06* 0 07
Flake........................... 0 08
Seed................... 0 OF* 0 07

BEANS.—The market for beans is 
quiet and while dealers in some parts of 
Dominion think prices should come 
down from their high position, those 
wlm believe that they will he well main­
tained are not few. They point to the 
small stocks held at producing centres 
and the fact that the consumption in 
1 anndn is steadily growing larger

There are reports of imports into Can s 
ada of foreign beans.
Prime bwns, per tmabai............
Band pinked beans. per bushel

3 30 3 35
3 40 3 45

EVAPORATED APPLES.—'“Evaps” 
are steady in price with the steadiness 
more marked of 'late as there has been 
more enquiries from Eunqiean sources 
with some business resulting. Quota­
tions rule at 9x/2 to 10 cents.

TORONTO.—There are ho special 
features to report in canned goods this 
week. Most lines are considered good 
property. In fact, there are few, if 
any, likely to lose money for their 
possessor.

Trade in canned goods is quiet. It has 
been among the neglected staples dur­
ing the holiday rush. Retailers, while 
not holding overly large stocks, are buy­
ing lightly just now. With the com­
pletion of stock-taking, purchasing will 
probably become heavier. • ‘

No relief in tomatoes can be exjierted 
from the United States. Prices are still 
climbing there and $1.15 is the price for 
spot 3*8 of desirable pack as against as 
low as 82 to 85 cents' early in the fall.

MANITOBA MARKETS
POINTERS—

Sugar.—Weaker.
Syrup.—Firming up.
Prunes.—Firmer.
Coffee.—Steady.
Split Peas.—Firm.
Winnipeg, Jan. 4 —Last week (or first 

time in many months the local whole­
sale houses had what might be termed 
“a week off." As stated in last week’s 
issue, on account 61 holiday season sales­
men were off the road. The result is 
that wholesalers have had to depend on 
mail orders this week and while these 
have been exceptionally heavy when con­
ditions are taken into consideration, yet 
of course they were not heavy enough 
to keep all staffs busy.

Now that the Christmas rush is over 
spring lines are being looked after and a 
general revision of the trade for the 
year is being summed up. No detailed 
information could be secured as regards 
the exact conditions as yet, but it is 
understood that the volume of trade 
transacted will be considerably ahead of 
what it was last year.

SVOAR.—The sugar market continues 
to show signs of weakness, although no 
decline has taken place during week. 
Wholesalers feel very pessimistic regard­
ing strength of market and they are 
looking for a d ‘line in the near future 
owing to existing market conditions
Montres! and B.O. granulated. In bble............................. 6 30

M ** In nacka..................................................... 6 35
" yellow, In bhle................................................................. 5 40
•* " In sack*.......................................................... 5 86

Icing sugar, In bbla........................................................  6 65
" ** in boxes (35 lbe.).................................................. 6 90

Powdered sugar. In bble........................................ ................. 6 45
In boxes....................................................... 6 45

" " in small quantities...............: ............. 6 30
Lump. hard. In bble................................................................ . 7 15

M 1 In t-bble................................................................... 7 35
M •• In 1004b. cases ........................... 7 16
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SYRUP—Prices are strengthening 
considerably in this lin^and as this sea­
son is what might be' termed the syrup 
season, sales are good.
24 24b.*tins, per case................................................................... 3 18
12 5-lb. tins, per case................................................................... 3 &5
6 10-ib. tine, per cate ............................................................... 2 45
310-lb. tins, per case ... ..................................................... 1 «7

Half barrels per cwt..........  ........................................... 3 90
Barhadoee molasses, in half barrels, per gallon............... 0 48
New Orleans molasses, half barre la. per gallon.... 0 30 0 31

EVAPORATED APPLES.-Owing to 
tightening of supplies in the east, mar­
ket here has firmed up considerably and 
higher prices are looked for shortly. As 
yet, however, the price of 10c flat Win­
nipeg is still in existence.

NUTS.—The busy season for these 
lines is of course over but still there is 
a fair demand from retailers for all 
kinds. It is expected that an increase 
will also be seen in volume of trade 
transacted in these lines when this 
year’s trade is compared with last 
year’s. \
New Filbert*, large 0 111 Tarragona Almonds. 0 IS*
Marbot Walnuts----  0 13* Aberaness ........... 0 14*
Iraril XuU.................. 0 18 Pecan Choice .............  0 17
Grenoble walnut* ...016* ^

DRIED FRUITS —There is little new 
in the dried fruit market this week ex­
cept that prunes have advanced Jc per 
ib., and in the opinion of the local whole­
salers they will soar to much higher 
prices in immediate future. There was 
an exceptionally heavy Christmas de­
mand in all these lines, especially raisins, 
but prices hold steady at last week’s 
quotations.

New prunes. Per lb. 7060», 25a, a p...............
90-10va.3S.ap................ 0 J8* 7 • 10a, . p ...
9040U.10B.ap.............. 0 0»* 6070b V» ■ p...............
8090a. Ha. ap................. 0 09 SOdOa.35a.ap...............
8090s, 10a. ap................. 0 10 405U.15a.ap...............
New Fig»

Camel 3-crown Uble fig»............ ..................................
** 4-crown table tigs...................................................
** 5-crown table tigs................................ ..................
•* 6-crown table flga, about 10 lbs ..................
** 6-croen table flga, about 50 lbe......................
" 7-crown table fig*, about It0 Ihe..........  ....

Ocrown table tigs, about lu lbs...................
Emmanuel 3-crown..........................................

6-crown...........................................................
“ 7-crown................................ ................

Club box 6gs ........................................
Cooking Fie*

Choice boxes ...................................................................
Half boxes .........................................
Half hag* ...................................... ....
Valencia raisins

Fine, f.o.e , 38s , s.p., per box.....................................
Fire, selected. 38s , ap., per box..................... ......
4-crown layers, 28s . » p.. per box.......................................
4-crown layers. !4e , s.p . per box........................................
4-crown layers, 7a, ap , per box ......................................
Ne plus ultra, 19s., s.p , per box..........................................

Dry clean, per lb...............................................................
Ws*he». per Ib..................................................................
14b. package ....................................................
2- b. package......................................................................

COFFEE.—The coffee market shows a 
firmer tone and is if anything a trifle 
stronger than it was last week. Prices 
are holding steady and while there are 
seme different quotations offered by dif­
ferent firms, yet they all range within a 
} of a cent.
Roastcil Rio. lb .... S 32 Green Rio, F a. lb. F 17 

Gr*ealin,r*lb... 8 161

PEAS AND BEANS.—A- difference of 
opinion also exists in prices quoted on 
split, peas at present time. Last week 
reference was made to one large whole­
saler stating that this line was worth 
41c a lh. This week, however, another 
wholesaler quoted them at 4c a ft. and
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r p À

). picker, per bushel ..............
ed, per bushel.................................. — 2 7J 2 75

stated that this is high enough for this 
week. Beans are also strong and in 
good demand.

3 56 1 to 
2 76 
4 DO

has been de­
cline of about Jc in provision market 
during last week owing to drop in the 
price of cattle, and it is expected that 
an increased trade will be noticed. Lard 
remains firm and demand is strong

Beans, 3-lb.
Hand pick* . .
Peas, split, 100 lbs

PROVISIONS—There

0 15 Tomato sausage
Hams, medium.......... 0 161 per lb...................... .. 0 10
Breakfast bacon

0 181 Pork sausage.......... .. 0 10
Breakfast bacon Beef sausage.......... . 0 09

bellies..............  0 17 P 171 Lard, in tierces
Shoulders..................... 0 13 .. 0.121
Short rolls .......... 0 161 50-lb. tubs.............. . 6 40
Long, clear sides 20-lb pads .. 2 65

per lb ............ 0 13 10-lb. psils cases .. .. 7 95
Long clear backs

Dry salt back*.. . 
Mess pork, bbl.. .

3-lb. pails, cases
0 131 5-lb. pails, cases___ o uu
0 151 Steers, heifers.

, 24 00 abattoir killed 0 181 0 09

tario flour is marked ten cents higher. 
Aside from these there are no changes 
of interest. %

0 40 0 60 
0 18 0 10
4 40 4 50
5 25 6 60
6 45 6 50 
5 45 5 60 
.... 015

0 I01 0 11 
0 12] 0 13

BUTTER —Butter is holding steady 
at present time and quotations remain 
unchanged from last week. Supplies are 
by no means larger, yet it was expected 
recently that decline would take place 
within week or two. Such, however, is 
not likely to be the case on account of 
change of weather, and as January is al­
ways a stormy month it is quite pos­
sible that an advance will be noticed 
shortly.

Creamery butter—
Manitoba fresh made bricks........................................... 6 34
Manito a fresh made boxes ... ............ ...0 31 0 32

Dairy butte —
Strictly No. 1. delivered Winnipeg, per lb..................... 0 25

No. 2, “ " “   0 23
“ No. 3. “ " "   0 18
" No. 4, “ “ “   0 15

EGGS.—The high price of Christmas 
season still continues to prevail for 
fresh eggs and 35 to ,40c a doz. is still 
being quoted for Manitoba fresh, cases 
returned. Storage eggs are quoted at 
25 to 32c. \

CHEESE.—Cheese, is in same condi­
tion as it was two. weeks ago, Ontario 
cheese being the onlj- one q^ited at 16J 
to 17c lb. Local cheese is reported to 
be scarce and unprocurable in many 
cases.

NEW BRUNSWICK MARKETS.
St. John, Jan. 4.—Business with most 

grocers, wholesale and retail, was quiet 
last week, the general lull following the 
rush of Christmas week. There are no 
complaints, however, as in almost every 
case, dealers report their business to 
have been much larger than last year, 
particularly during the holiday season, 
when the people seemed well supplied 
with cash, and purchased freely. They 
are looking forward expectantly to mak­
ing a good start for the New Year. Many 
of the wholesalers at present are en­
gaged in stock-taking, but with retail­
ers. most of them will wait until the 
dull season, which in St. John generally 
falls toward the latter part of January.

As regards markets, there is little to 
be said, as quietness prevails. Beans. 
boHUyellow and hand-picked, are easier, 
and oatmeal has declined as well. On-

Beans, hand 
picked, bus.. 

Beans, yellow

Butter, dairy.

Butter, cream­
ery, per lb.... 

Buckwheat.
W. grey bag. 

Cheese, new, lb 
Currants, l'e, lb 
Canned goods— 
Beans, baked.. 
Beans, string.. 
Com, doz 
Peas, No. 4 .. 
Peas, No. 3 ... 
Peas, No. 2....
Peas. No. 1___
Peaches. ?'s, dz 
Peaches, 3 s, «lz 
Raspberries, dz 
Strawberries... 
Tomatoes..........

Cam meal , gran 
Commeal, bags 
Commeal, bbls.

.... 0 15

2 45 2 50

0 22 0 24

0 27 0 30

? 00 3 10 
0 15| 0 16 
• 08 • 081

1 15 1 25 
1 02| 1 05 
1 0s 1 •5

1 85 1 9i 
1 75 1 80
4 Oi 4 25

Eggs, hennery.
Eggs, case........
Pin. baddies... 
Fish, cod, dry..
Flour, Man___
Flour, Ontario.
Ham...................
Lard, c o m- 

pound, lb 
Lard, pure, lb. 
Lemons, Messi­

na, per box... 
Molasses, Bar­

bados. fancy. 
Oatmeal, rolled 
Oatmeal, srd .. 
Pork, domestic

Pork. Ameri­
can clear 

Potatoes, bbl 
Raisins, Cali­

fornia, seeded
Rice, per lb___
Salmon, case 
Red Spring —
Cohoes...............
Sugar
Standard gran 
Austrian gran. 
Bright yellow.. 
No 1 yellow... 
Paris lumps —

0 40 0 41
.... 5 35 
.... 5 90

21 60 24 80 
1 75 2 00

0 181 0 11 
0 03 ! 0 04

7 75 8 00
7 25 7 50

Annual Staff 
Gatherings

The pack of Hawaiian pineapples this 
year was 750,000 eases. This paek was 
not sufficient to eover the demand.

C. L. Marshall of C. L. Marshall & 
Co., grocery brokers, Toronto, is on a 
holiday trip to Jamaiea.
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A DEALER WHO CREATES SALES.

Pushes Fruit Syrups, Cocoa, Chocolate, 
etc., at This Season of Year.

St. John, X. B„ Jan. 4—(Special)— 
“ While there may he several lines upon 
which a grocer may specialize at this 
season of the year," said a loeal grover 
this week, “I know of one kind of sales 
which have proven beneficial to me in 
past years, and which I intend featuring 
in the same way again this year. I am 
speaking of fruit syrups, cocoa, choco­
late and otlier commodities popular with 
the ladies as part of light refreshments 
to offer to guests.

“ 1 have found it profitable to let my 
women customers know I have just pur­
chased some nice new fruit syrups, pine­
apple. lime, lemon, etc., or that my stock 
of cocoa or choeUatefcdiould he sampled, ' 
and I have eausedsmy clerks to see that 
few customers leave the store without 
the suggestion having been made that 
they lake with them something in these 
lines for their callers. These lines I 
feature until about the second week in 
January. ”

Gunns, Limited.
Toronto, Jan. 4.—On Friday night 

last, the traveling salesmen and heads 
of departments of Gunns, Limited, West 
Toronto, were entertained on the occas- 
sion of the annual dinner at McUon- 
key's. F. M. Moffat, the manager, pre­
sided. and speeches, songs and stories 
were indulged in. Among the travelers 
of the firm present were the following: 
F. W. Boynton. S. Douglas, E. II. Dun­
can. G. W. King, Jno. Reed, R. L. Len­
nox. G. G. Maskell. Geo. Wilkinson, J. 
W. Kennedy, J. F. Taylor. S. Peacock. 
R. Evans, B. (’ope and F. W. Musgravc.

A feature of tlie evening were a num­
ber of reminiscences by B. Cope. Sr.. 
who lias been .'17 years with the firm.

Mooney Biscuit and Candy Co.
Stratford. Ont., Jan. 4.—Last week 

the eastern salesmen of the Mooney Bis­
cuit & Candy Co. held a conference, 
which was wound up by a dinner on 
Friday night, tendered by the company. 
W. J. Mooney, president and manager, 
occupied the chair, and proposed the 
toasts, assisted by (1. Noble, assistant 
manager. During the evening Mr. 
Mooney was presented with a handsome 
club bag equipped with military brushes, 
etc., and also a pipe and case.

PROVISION FIRMS UNITE.
Montreal, Jan. 4.—News of another 

amalgamation in the local produce and 
provision world lias been announced. 
Geo. Hodge & Son and Gunn, Langlois 
& Co., have joined forces, the. firm in 
future to he known as Geo. t-Iodge & 
Son. Limited, affiliated with OuniV+STTg^ 
lois & Co. The nominal capital is $100 - 
000. These two firms control a large 
percentage of export butter and cheese 
business.

SUGAR DOWN AGAIN.
Sugar declined another 10 cents about 

Thursday noon, too late to have the an­
nouncement appear in The Grocer’s 
market page, as the paper had gone to 
press. Market figures quoted should 
therefore be read 10 cents lower.

The .1. F. Richardson grocery, Flora, 
Ont., has been undergoing repairs anil 
alterations, chief of which was the re­
moval of the dividing wall and the sub­
stitution of pillars, making a square 
store with an uninterrupted view of all 
parts, permitting a better display of 
goods. The changes are now completed 
A small office has been arranged about 
the centre of the store. The pillars have 
been covered with oak, the lower por­
tion having mirrors on the four sides, 
with double electric light fixtures on 
each of the two pillars, the mirrors 
serving as reflectors.
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Turkeys Took a Drop in British Columbia
T.nH of Christmas Week Saw Plenty on Market—Dealers Anxi­
ous to Get Rid of Them—Potatoes Take Another Advance—
Eggs on the Downward Path—Now Coming from California.

Vancouver, B.C., Jan. 4.—(Special)— 
Holiday business this year was good, per­
haps a little better than . last year. 
Grocers generally shared in the larger 
trade. The supply of goods arrived iu 
fine condition and the excellent quality 
attracted customers. Japanese oranges 
this season came in smaller boxes, job­
bing at 40 cents. A larger box was 
quoted at 45 cents. This difference 
created some dissatisfaction, because 
buyers of the larger box thought they 

, were being charged more when they 
compared their purchase with buyers 
of the smaller. The difference in price 
was not taken into account at first. The 
reason given for the two sizes is to 
have a smaller box on the market 
as a more attractive buy. It has not 
worked well, for it is felt that the dif­
ference in price has not compensated 
for the difference in size. Many pat­
rons did not know of the two sizes until 
they complained to their dealer that the 
box this year was smaller than last 
year.

Potatoes Going Up in B. 0.
Potatoes have gone up another peg, 

and retail now at $2.25 [>er sack. It is 
confidently expected that by spring they 
will he away high, as usual. The nip 
of frost at the beginning of November, 
accompanied by several inches of snow, 
caught many potatoes, and it is esti­
mated that in the Chilliwack district 
5,000 bags were damaged.

With the last steamer from Australia, 
New Zealand butter arrived in some 
quantity and of good quality. It jobs at 
40 cents. This butter is from t|je fresh 
grass, and coming at this timervpf year 
is specially welcome. Some find fault' 
with it because it lacks in salt. New 
Zealand eggs are coming by the boat 
that will arrive early in January.

Eastern butter is quoted at 34 cents 
wholesale, rising from 32 to 33 cents. 
Demand from retailers is strong. All 
butters are high. Vancouver creamery 
stands at 38 cents, and Cowichan at 48. 
Cowichan is sold at 60 cents retail.

Eggs are coming down a little. After 
Christmas, the demand is not so heavy, 
and eggs start to come in from the south. 
Californias are already on the market, 
quoted at 48 cents, and eggs will be here 
from Kansas ere long. Fresh new laids 
can be had by dealers at 60 cents, retail­
ing at 70, while eastern are at 30 cents.

Plenty of Turkeys.
The price of turkeys did not remain 

altogether at 35 cents retail. The supply

was unlimited, and choice birds were 
easily obtained. In all the leading stores 
they were quoted at 35 cents, with 30 
cents in some of the depart mentals, and 
on Saturday evening before Christmas, 
the price was dropped several cents in 
an effort to clear out as much stock as 
fiossihle. One large provision firm is 
under contract with an Eastern Cana­
dian shipping house to take one million 
pounds of fowl annually. This would 
give an idea of how many fowls come to 
Vancouver, for this firm, while doing a 
large trade, are not the only large dea­
lers, several merchants, especially gro­
cers, doing a handsome business along 
this line. ,---- •-
NEW YEArCplANS FOR ADVER­

TISING.
(Continued from Page 38.)

does a cash business and does not de­
liver, says - “Do you read my circu­
lars ? I am going to find out next week, 
so I am placing on sale 35 cases of ex­
tra standard Tomatoes, regularly sold 
land fully worth) 12c the ran. These I 
shall sell—next Wednesday, July 11—for 
7c (he ran Remember—Wednesday only 
—and for 7c." You need not copy the 
price, but you might profitably use that 
gingery talking style, and work in some 
of those expressions on special offerings. 
It is great to depart from the hackney­
ed, labored phraseology ; hut you will 
carefully note that flippancy is even 
worse. There is nothing flippant about 
this example ; it would not offend any­
body’s sensibilities. This dividing line 
is often hard to draw, but in any good 
advertising is so unmistakably there 
that nobody can miss it.

All of which always finally leads me 
to the remark that true advertising is 
the highest form of written art. To the 
earnest student, who gives it time and 
thought, it will yield richly : but it is 
a jealous mistress and will have no 
trifling.

----♦----
STANDARD WEIGHT FOR 

POTATOES.

Hamilton Dealer Wants it 75 Pounds— 
His Reasons for Same.

c
Editor Canadian Grocer —Some time 

since I noticed through the press that 
the government had decided to pass an 
act applying to the whole Dominion, le­
galizing the weight of a bag of potatoes 
at 80 tbs Now with, all due deference

43'

to their wisdom in adopting this course, 
and no doubt it was done after due de­
liberation, I think that available in­
formation might have been produced 
which would show that the public of 
Canada were more in favoljjf a measure 
making 75 lbs. the standard.

Various reasons may be advanced for 
the latter proposition, two of which are 
the convenience of handling by big boys 
and elderly men, and the using of the 
hundred pound sugar bags which are 
now practically worthless to all. These 
will hold 75 lbs. of potatoes nicely, and 
when the farmer delivers his load, fresh 
bags may be given him, thus saving 
both his and the grocer’s time, as emp­
tying bags of potatoes has ever been a 
source of trouble to the merchant This 
will be appreciated both by the farmer 
and himself, and as soon as the farmer 
tries the new weight at 75 lbs. I think 
he will be delighted to think that the 
merchants of Canada have been progres­
sive enough to advocate such a bill

This question has been thoroughly dis­
cussed by the ‘Hamilton Retail Grocers’ 
tssociatlon and resolutions passed In 
Its favor ; a committee was appointed 
to wait on the local members. Messrs 
Barker and Stewart, both of whom 
pledged themselves to give It their 
hearty support, admitting that from the 
reasons advanced it annealed to them as 
a hi! of legislation that would be a ben 
eflt to all. farmer, merchant and con­
sumer

Tt annears to me that If every mer­
chant In Canada who goes into this nnes- 
tlon thoroughly and sees the benefits to 
t>e derived therefrom. he will taire the 
♦rouble to at once see the member for 
his riding and- get his nledee to sunnort 
♦be same Tt will then soon be settled 
♦bat 75 lbs is standard weight for po­
tatoes all over Canada : and if the bill 
is passed, the benefits to he derived will 
he such that the grocers and their clerks 
will bless the man who originated the 
idea and who has spent hours of his va­
luable time in promoting the same : and 
when they decide to honor him in what­
ever form It mav take, the Inscription 
should he for Adam Rallentine. of Ha­
milton. Ont

C.
Hamilton. Ont . Jan 1. 1812.

----------
Fred Newman. Picton. Ont . la mov­

ing his wholesale grocery business to the 
Wilcox store, about 30 rods east from 
present premises on opposite side of 
street

Robt Simpson, of Robt Simpson A 
Co., wholesale grocers and importers, 
Hamilton. Ont., was presented with a 
gold-headed cane as a Christmas gift 
from his employee.
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ÏÏca flints 
for Retailers

By JOHN H. BLAKÊ

Q This book, written by a practical tea man, contains 
information which will be of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leaf to Cup
The Tea Marts of the Orient
How to Test Teas
Where to Buy Teas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
How to Establish a Tea Trade 
Tea Blending

(275 pages) (24 full-page Illustrations)
Seat to say address 01 receipt si 12.00.

fllacZean publishing Companp
(Technical Bock Department)

43-149 Uni vbratty Av., TORONTO

Sweetheart Brand 
Jelly

Makes a perfect Dessert.
Easily prepared and a favorite with all.

of QUALITY

Choice materials, finest fruit flavors, 
and perfect art in making, ensure our 
Jelly Powder a winner. k

Your sales increased and satisfaction 
guaranteed.

I X L SPICE & COFFEE MILLS,
LIMITED

LONDON, - - ONTARIO

New 1911 Model 
Keith Account System

As convenient to operate as a 
roll-top desk.

Another Victory for 
the Keith Account 

System
The New Pittsburg Coal Co. 
adopts this ever-popular Ac­
count Register in all of their 
stores

THE KEITH SYSTEM DISPLACES OTHER 
SO-CALLED ACCOUNT REGISTERS 
AFTER FAIR AND IMPARTIAL TRIAL

HERE ARE THE FACTS:
One-writing. Sell-Indexing. 

Fire-Proof.

FIRE PROOF

Mr. H. S. Mervin, Auditor of the New Pittsburg Coal Co , whose wide experience qualifies him as a competent judge of 
account systems, after having given a competing register a fair trial, came to this conclusion, viz., that to hunt a customer's name 
under a glass, find a number, locate a page, then to open the register and search out a small spring bearing a corresponding 
number, was a waste of valuable time for a corporation such as The New Pittsburg Coal Co.

THE KEITH SELF-INDEX SYSTEM i» free from the above complications. Any number of salespeople may operate it at 
the same time if necessary.

Mr. Mervin saw its advantages.
The New Pittsburg Coal Co. are saving money and time with the Keith Self-Index System. y
If this company saves money by the use of this fire-proof up-to-the-minute system, would it not be good jreticjffor you to 

drop in line right now ?
JUST DROP US A LINE AT ONCE AND LET US GIVE YOU FULL INFORMATION

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE 

1926 Depot St., FREMONT, OHIO.
Victor Archambault, 28 Bridge St., Sherbrooke, Que., Representative for Quebec and Maritime Provinces. 7

Sydney McKeever, Box 167, Brockville, Ont.
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SHItJbÜ

is goodTEA
T. H. ESTABROOKS CO., LIMITED 

St John, N.B.

BRANCHES:

7 Front St E., Toronto 
156 Lombard St, Winnipeg

Its Flavor Leads to Sales
R0YU SHIELD

COFFEE
By sheer force of merit, through perfect blending, giving it an exquisite 

flavor. Royal Shield Coffee has achieved a remarkable success in the 
Canadian market. aiyi merchants all over the West, who introduce 

Royal Shield Coffee to their customers, are laying the foundation of 
satisfactory repeat business, at the same time making a large 

financial gain. * *

Our stocks are now replete with Dried and Evaporated Fruits. Table 
Raisins. Figs, Nuts and Peels for the Christmas trade Orders to an 

of the following addresses shall receive prompt and careful attention.

Campbell Bros. & Wilson, Ltd., Winnipeg
Campbell, Wilson & Horne, Limited. Calgary 
Campbell, Wilson & Smith, Limited, Regina 
Campbell, Wilson & Adams, Limited, Saskatoon 
Campbell, Wilson & Horne, Limited, Lethbridge

mai Si
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Partnerships and Limited Companies
-Important Question Submitted by Reader—Why Limited Lia­
bility Corporation is Safer To Shareholders Than a Simple 
Partnership—Former is Secured Through Legal Operations.

Editor Canadian Grocer : — Will 
you kindly explain the meaning of 
the word “Limited” as applied to 
a limited company ; also how lim­
ited companies are formed and what 
are the necessary legal proceedings, 
etc.

The above information and any 
thing else that may occur to you in 
connection with same will much 
oblige.

S. J. MILLER.
Toronto, Ont. 1

Editorial Note.—This reader raises a 
very interesting question well worth 
discussing. There arc many dealers who 
do not appreciate the difference between 
a simple partnership and a limited lia­
bility company.

Any member in a partnership is liable 
for all the debts of a firm, no matter 
what member or agent of the firm con­
tracts them. Limited liability or joint 
stock companies are, as the name im­
plies, namely, any member of the com­
pany is liable only for the amount of 
stock which he has bought. That is, if 
he has bought and fully paid for $500 
worth of stock he cannot be held for 
anv more no matter if the firm should 
fail for manv thousand dollars. Ranks 
are, of, course, not limited liability 
companies, as there is a double liability 
in this case. For example, if a man 
buvs $100 (par value) of stock he is 
liable, in case tbe hank-fails, to a fur­
ther payment of $100.

Necessary Proceedings.
To form a limited liability company 

proper forms have to be secured from 
the Provincial Secretary of Ontario, 
and five shareholders are necessary to 
make application to the Ontario Govern­
ment for a Provincial charter. For a 
company up to $40,000 capital a fee of 
$100 is payable. If you intend to form 
a company it would probably be wise to 
consult your solicitor so that every­
thing might be done in order. If you do 
not wish to do this, if you secure or 
borrow a copy of Ward's “Shareholders 
and Directors Manual,” it will give 
full information. ,

The company is always to give pub­
lic notice in its advertising and else­
where that it is a limited liability com­
pany, so that creditors may know that 
the partners are not individually liable 
for the debts of the firm.

In case of partnership, therefore, an 
error in business judgment on part of 
anv partner : a eontract signed or even 
an oral agreement made bv a partner 
through haste, inadvertence or mistake : 
the error of a clerk, or carelessness of 
an emnlove, may mean the loss of 
everything.

A comnanv's creditors, however, can­
not make its shareholders bankrupt be­
cause of that company's liabilities. If 
it gets int(^ difficulties it will be wound 
up voluntarily or otherwise, and the 
creditors can take the company's pro-, 
pertv and assets, hut nothing more.

Have you ever thought that a great many grocers needlessly limit
the sale of

MINCE MEAT
to the Christmas’ season""and thereby suggest to their trade that 
mince meat is only good to eat at that particular time ?

Has it ever occured to you that these grocers are throwing 
away money just as much so as if they took cash from the till and 
threw it down the sewer ?

Think it over. It is worth while.

Is there one real good, live reason why it should be so ? 
Especially so when our mince meat is procurable.

J. H. WETHEY, Limited
ST. CATHARINES, ONTARIO

,i

Meaning of a Company.
By a company is meant an association 

of many persons who contribute money 
or its worth to a common stock and 
employ it in some trafle or business and 
who share the profit or loss arising 
therefrom. The common stock so con­
tributed is denoted in money and is the 
capital of the company. Those who con­
tribute It are Members or Shareholders. 
The proportion of capital to which each 
member is entitled is his Share. Shares 
are always transferable although the 
right to transfer them is often more or 
less restricted. A company cannot be 
formed like a partnership merely by the 
agreement or contract of the parties. 
Its creation must be expressly author­
ized by law and evidenced by an act, 
letters patent or certificate granted by 
the state.

A Corporator is one of those to whom 
a charter is granted or of those who file 
a certificate of incorporation under a 
general incorporating statue. A Sub­
scriber Is one who has agreed to take 
stock from the corporation. A Share­
holder in Canada means the same thing 
as a stockholder and the terms are used 
interchangeably to indicate one who 
owns stock in a company and has been 
accepted as a stockholder.

Any other definite information will be 
gladly furnished by The Grocer except 
where it\stands as a matter of law.

Make Clear
your '"shelves for the’ best 
goods during 1912, and you 
will not regret it.

Macaroni 
of the

“ Swallow Brand ”
has absolutely no superior, and 
it is therefore the line for you 
to handle. Our prices are 
right and you will find the 
goods just the same.

WRITE ABOUT SPECIAL 
^ PACKAGE WE ARE NOW 

PLACING ON THE MARKET

TheG.H.CatelliCempaiy,Ltd.
MONTREAL CANADA
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YOUR BOODS KEPT 
PROMINENTLY RE- 
FORE) JHE 1WH0LE- 
SALESTRADE ** *

Manufacturers and Shippers
of Eastern Canada, Europe and the United States who 
wish to get in right with the trade-increase of booming 
Western Canada should avail themselves of the 
facilities and service we offer.

Our five large warehouses at the five main distrib­
uting centres of the West enable us to cover the terri­
tory in an aggressive and thorough manner.

We have an unrivalled connection among the whole­
sale trade of Western Canada. May we push the sale 
of your grocery lines in this territory ?

We call daily upon every jobbing house in Manitoba, 
Saskatchewan and Alberta, ensuring every product we 
handle being kept prominently before the wholesale 
trade in a wholly effective way that no other 
house can offer.

It't Your Move

Nicholson & Bain
Wholesale Commission Merchants and Brokers
HEAD OFFICE - WINNIPEG, MAN.

Winnipeg, Regina, Saskatoon, Edmonton, Calgary

American Cans
IN SELECTING your FRUIT and VEGETABLE Cans use 

the same careful judgment and criticism that you exercise 
in all other purchases. “ American Cans ” court such a 

test. Cans are not all alike, even if they do seem similar 
and look alike as “two peas in a pod.” Satisfy every one 
of your needs in weight, strength, manufacturing detail and 
appearance; then consider price, promptness of delivery and 
possibility of a continuous supply without interruption. On 
the above basis we will take a chance on securing and 
holding your business.

American Can Company
MONTREAL, QUE. HAMILTON, ONT.
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Cottage Hams
(BONELESS)

Picnic Hams -
Specially suitable for sale by the 
piece without* slicing. Nice bright 
stock of very finest quality.

TRY A SAMPLE ORDER.

GUNNS LIMITED
WEST TORONTO

Pork and Beef Packers, Cotton Oil Refiners.

THE CANADIAN GROCER

SPECIAL PRICE
Good Resolutions

SMOKED
FOR

19 12
Buy only Government 

Inspected Meats, and 

buy them from

F. W. FEARMAN CO.
LIMITED

HAMILTON, ONT.

THE Ladies’ Journal tells of a 
Gentleman from the Canadian 
West, while visiting in Wash­

ington, was asked by a lady “If there 
were any Reindeer in Canada.” He 
said : “Oh, yes, there must be, when 
there are two large factories con­
densing Reindeer Brand Milk, and 
most people seem to prefer Reindeer 
to any Milk they can buy, as it was 
known to be so much richer and better, 
even as a food for delicate children.

REINDEER LIMITED
Fact one» at

Truro, N. S. Huntingdon, P. Q.

BOVRIL The Reason Why BOVRIL

48

Let us have a straight talk with you. When 
a traveller calls with samples of a line you or 
your customers never heard of before you are 
justified in hesitating about stocking them until 
you hear more about their quality. But when 
you are shown goods which have

AN OLD-TIME REPUTATION 
A GENUINE GUARANTEE OF QUALITY 
A GOOD NAME WITH THE PUBLIC

then it will pay you to put in a strong stock, 
because you can sell them and make a good 
profit.

That is WHY
you should always have BOVRIL in stock a rtf 

push it.

Write for Show Cards

BOVpiL, LIMITED
Montreal, Que.

BOVRIL BOVRIL
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Early Increase in Egg Production
Educative Work Among Farmers Has Helped Great Deal- 
United States Eggs Come to Canada—Butter Loses None of its 
Firmness—Pork Products Not Brisk During Past Few Weeks 
—Last Week’s Poultry Situation Varies at Different Centres.

The hen is getting industrious early 
in the season this year. Egg production 
is beginning to show an increase at a 
much earlier date than usual. The mild 
weather during the greater part ol De­
cember, no doubt, accounts in part lor 
this, but educative work being carried 
on among the farmers in recent years 
must also receive some credit. This 
increase is hardly discernable at some 
country points, but receipts at the 
larger market centres ate ahead of last 
year.

A goodly quantity of eggs are coming 
into Canada from United States points. 
British Columbia reports an easier feel­
ing. New Zealand stock is now coming, 
while California's are already on the 
market, and Kansas’ expected before 
long. The easier prices on new-laids 
should induce much larger sales.

The butter market seems to have lost 
none of its steadiness. At many coun­
try points, dealers are receiving barely 
enough to supply their own require­
ments. Receipts of creamery also con­
tinue irregular, and at the large market 
centres stock's held are light. British 
Columbia is now receiving supplies from 
New Zealand.

Pork products are as yet inclined to 
quietness. Lard is in fair request. Live 
hogs have varied little during past 
week, but receipts were quite light at 
most points.

Poultry situation varied considerably 
at different Dominion centres during last 
week. For instance, at Toronto the 
market was almost completely cleaned, 
in some cases at slightly higher prices, 
especially for turtieys. On the contrary, 
in Montreal, with colder weather, sup­
plies increased, and turkeys and chick­
ens eased off, but geese, on account of 
the limited supply, held up under good 
sales. On the whole through the holiday 
poultry trade has been quite gratifying.

MONTREAL.
PROVISIONS.—Trade in provisions 

has been rather quiet during the past 
few weeks under the influence of holiday 
season. Live hogs are firm at $6.75 and 
dressed at from 9 Vi to 9%. There should 
he a brisk demand for pork, beginning at 
any time now. Lard is steady and un­
changed.
Pure Isrd—

Bom, 50 Ibe, per lb......................................
Owe, tine, eeohlClbe.. per lb..................

" “ ■ s " ......
Peili wood,» lbs. net, pee lb..........
Pul», tin, 10 Ibe. «roee. per lb......................
Tube. 50 Ibe net, perft.............................. ..
T^rcee, 5,5 Ibe., pee tb...................................
One pound Intake........

0 1111
11
11
1!
Ife u

Compound Lord—
now, 50 Ibe. net, per lb......................................... u 084
Owe, 104b. Urn, » Ibe. to oeee. per lb................ 0»

•• i - “ « « .... ;;;; , 5$}
Pelle, wood, «lbe.net, per lb................................. o of
Pelle, Un, » Ibe. greee, per lb................................
tube, 50 Ibe. net, per lb..........................................
neroee, STB Ibe., per lb...................... .................. oc
One pound bricks......................................................

Pork—
“—r"“—■- -*■—----------- —tl fl it flirm » 50
5*0 pork.........................................................  16 50
Oinede «bon out beck pork, 6bL 4M» peeeee........... » OS
Beery short cut deer pork, bbl...................................... H 10
Urer let books................................................................. 13 00
Heer, flank pork, bbl .................................................... O 00
Plate beet, 100 lb bbta........................................................ 7 10

" *5 "   14 50
___”, w -   n 10
Dry Salt Meet#-

Ureen becoo. flanks, lb................................................... 0 11
Urns clear beam, beery, lb........................................... 0 101
Lone eleer beam, Usbt. lb ......................................... 0 111

flier
litre lerye dees, » Ibe. upwards lb.............................. 0 11
Lorre tales, IS to * Ibe., per lb........................................ 0 11
Mrmn rises. 11 to U Ibe.. per lb................................... 0 144
litre rmell rises, 10 to 11 Ibe, per lb......................... 0 144
Bone out, rolled, lerse, 11 to K Ibe, per lb.................. 0 14

......................well, 1 to 11 Ibe., per lb....................... 0 1S|
Breakfast beam, Infllieh, hncrlw. per lb................... 0 14
Window beam, «fanned, been, per ib.......................... 0 16
Sptaed roll beam, boneless. short. per lb...................... 0 11
Boiled hem, rmell skinned boneless.............................. 0 14
Bon, lire, per ow*........................................................... 6 75

* rewt........................................... 1 50 0 75

BUTTER.—The butter market occupies 
practically the same position as that of 
week ago. Prices are unchanged, there 
is a steady demand, particularly local 
and district, and the tone o( firmness re­
mains with the situation. Receipts are 
comparing favorably with a year ago, 
the present figures being larger.
Creamery.............................................................. . 0 11 0 HI
Dairy, tube, lb........................................................... 0 14 0 27

CHEESE.—There has been little or 
no movement in cheese during holiday 
week. The market is strong for reasons 
already referred to decreasing stocks, a 
fairly steady export demand and a good 
local trade being responsible. ■
Quebec, llo Urge, 
vesiaro, large

. »>>«
0 16* 0 17

EGGS.—As was intimated in last 
week’s report of the market, eggs have 
declined at least five cents. Reports are 
In-ginning to come in quite freely with 
advices in regard to sending in supplies 
of new laids which appear^to be in more 
liberal supply, and coming in earlier 
than usual this year. The market will 
soon lose its strong position it these 
conditions ol supply are continued as is 
expected. The demand for eggs is steady 
and considerable, and goods are moving 
freely as supplies are more numerous. 
The price is fairly firm at the new 
figure.
Wewlelds............................................................................. •••
Soirees.................................................................................. •»
Wo. 1..................................................................................... *V

POULTRY.—There proved to be an 
ample supply of holiday poultry at pric­
es that should have proved acceptable to 
-the majority of buyers. Prices were
fairly well maintained, but previous to
New Year's the price eased off slightly

49

On the whole the market may be called 
satisfactory. It was generally under­
stood beforehand that supplies would be 
fairly free and besides it is believed that 
few if any retailers were caught, as the 
conditions of the market suggested cau­
tion. The recent colder weather has 
helped the market.
Fowl...................0 11 0 13 Turkey»...............tS la
Chicken» ........ u 1U 0 15 Duck»................. 0 17 6 IS
Ueeee.................. 0 12 e 13

HONEY.—The market remains quiet 
and steady under a routine enquiry. 
Prices are unchanged.
While clover, «trained.............................................. ' fl U
While dorer. In comb....................................................... 0 14
Buce wheat, strained................ ........................................  0 10
Buckwheat, in comb........................................................... 0U

TORONTO,
PROVISIONS.—As natural lot this 

time of the year, briskness is lacking in 
the provision trade. Even lard which 
has been going out freely is quite quiet. 
Smoked hams are reduced | to 1 cent 
per pound this week. This is by no 
means a season of brisk sale for smoked 
products. Live hogs are resting at last 
week's level but receipts are compar 
atively light.

bmofced meat»—
rib... ......................................... 0 144 0 U
u* ib...............................................o is e 141
rib......... ......................................... 0 134 0 14
« ib.................................................. ii 17 era
i......................................................... i IS i ii

I beeen, pee lb..........................................  0 15 0 17

. Pickled meet»—1 oenl lose then smoked
Loos ami ueouo, per in.........................................  0 111 0 11
Heeey see»» pork, per bbl.....................................  11 « » 00
Short oat, per bbl....................................................n 00 B 00
Onnkrfl bean ...........................................................  0 » 0 14
Lord. Heroes, per lb,................................................0 114 0 111

" «br “  I 111 0 It
" pelta " .................................................. 0 11 0111

.. ooapound*. per lb....................................... fl « 0 «0$
........................... ’»uvt boo,Krmi....... ........................................................ | $0

Dr**dho<p ............................................................. • 90 I ft

BUTTER.—The fact that butter -pro­
duction has been on a small scale for 
some time is well known. Demand from 
retailers has been fairly good and stocks 
held are small, accounting for a firmer 
tendency which has amounted to an ad­
vance ranging around 1 cent per pound 
on most lines. There seems nothing at 
present to break the firmness.

Ha S tabs or box*.

Per lb.
. • S3 0 * 
0M 031 

. 0 30 C 33

.•it cn ono r
0 II • 13

EGGS.—The delivery of new laid eggs 
continues quite freely and is somewhat

WEjWANT ®

Turkeys
LIVE OR DRESSED.

Caeadiia Produce Co.. Limited
113 Jarvis Street 

TORONTO
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THE CANADIAN GROCER

heavier than at this time other years, 
explainable by the mild weather of De­
cember, while the educative work that 
is being carried on among the farmers is 
also probably partly accountable. Prices 
which for a time were practically pro­
hibitive have now come down within the 
reach of *tbe fairly well to do household­
er and more business will no doubt be 
induced.

Storage eggs hold fairly steady as 
stocks can by no means be said to be 
heavy. Prices in United States mar­
kets just now will not any more than 
allow them to be imported so as to 
bring a profit.
Storage eggs.............................................. ............. 0 27 0 29
New laid eggs........................................................ 0 35 0 40

CHEESE.—Cheese holds a similar po­
sition to that which has prevailed for 
several weeks past. Purchases by re­
tailers are rather small.

New twins... 
Old Stiltons

.. 0 16 U 161 
.......... 0 17

New cheese-
Large ............0 15) 0 16
Old cheeee............... 0 17

POULTRY.—Following a fairly close 
clean up of stocks of poultry previous to 
Christmas Day came good demand for 
supplies for the New Year’s trade. Sales 
were perhaps better than us usual for 
New Year’s. No doubt the colder wea­
ther helped considerably in this regard. 
As result decks were well cleared, in 
some cases particularly turkeys at 
slightly increased prices.

Turkeys, geese and ducks will now be 
shifted to background, the Christmas 
holiday seemingly being their special sea­
son. However, they will find a certain 
demand. Chickens will no doubt be in 
keener request and are expected to rule 
steady.
Poultry —dressed
Fowl..................  0 08 0 09
Chicken............. 0 Id 0 12

Ducks............... 0 12 0 14
Ce<-se............................. 0 12
Turkey*............  0 17 0 20

SARATOGA CHIPS
A line that has pleased hundreds of housewives 
and paid grocery good profits. %0ne dealer on 
repeating said. ‘'They always come back for 
more." Get them. Sell them.

The Neilson Mfjj. Co., ,£ ïTTiî‘ï
Agents Wanted

TANGLEFOOT

THE ORIGINAL FLY PAPER
FOR MORE THAN 25 YEARS THE 

STANDARD IN QUALITY.

ALL OTHERS ARE IMITATIONS.

FINEST
ENGLISH KIPPERS

AND

EUROPEAN GAME
Ven Ison 
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, Ltd.
U Gt. CHARLOTTE ST.

LIVERPOOL, England

Users of ANCHOR BRAND FLOUR 
always enjoy an outing, because they 
do not fear return to HOME DUTIES ; 
its quality invites work and makes 
BAKING DAY a pleasure.

12

Brand Flour
Manfd. by Leitcii Brothers Flour Mills, Oak Lake, Manitoba.

60

SALESMEN WANTED
Trained Salesmen earn from 11,200 to $5.000 a 

ndreds of each poeand expenses. There are hum 
now open. No former expert»____ ,__ __ io former experience needed to get one
of them. We will teach you to be a Salesman in 
eight weeks by mail and assist you to secure a 
position where you can earn good wages while you 
are learning Practical Salesmanship. Write today 
for full particulars, list of good openings, and testi­
monials from over a thousand men we have recently 
placed in good positions. »grm Bear est attise ■•?<-143 

one I Salesmen's Training Association 
■sw Tert Ksssss City tsatfls New frisses Tenets ,

53 Highest Awards it Europe and America

WALTER BAKER & CO/S
CHOCOLATE 

& COCOA
Our’Cocoe and Chocolate 
preparationa are Abso­
lutely Pure — free from 
coloring matter, chemical 
solvents, or adulterants 
of any kind, and are 
therefore in full conform­
ity to the requlremente 

of all Pure Pood Laws.

Registered
Trade-Mark

Waller Baker & Co. Limited
Established 1760

Montreal, Can. Dorchester, Mass.

YOU CAN’T GET AWAY FROM CREDIT 
BUSINESS-BUT YOU CAN MAKE 

SUCH BUSINESS SAFE
You can "stop the leaks"—avoid disputes, 
misunderstanding, i 11 feeling - prevent 
accounts running too long or growing too 
large—by using

allison r*0:
which also PAY FOR THEMSELVES by 
saving time and work in bookkeeping alone 
without counting the main features of safety, 
accuracy and that all important point— 
” stopping the leaks." Furthermore, the 
customer LIKES the system because it is a 
system HE can understand 

HOW THEY WORK:-

! When a man wants 
credit give him an 
Allison Coupon 
Book, and have 
him sign form at 
the front which be­
comes then his pro­
missory note to you 
As he buys, you 
taar out coupons, 
and when hie book 
is exhausted you 

I can collect on your 
note or extend his 
credit for another 
book, as you deem 

j wise. No pass 
books, no charging, 
no time wasted, no 
errors, no disputes

For sale hr Jobbers everywhere.

Allison Coupon Company
INDIANAPOLIS. IND.

I
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Millions of People Use 
Gillett’s Lye.

The fact that Gillett'i Lye is so favorably known 
and well advertised makes it the best cleaner to sell. \

GILLETT’S LYE EATS DIRT !
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant. -

«n
OILLETT S CHEMICAL WOBHS ESTABLISHED 1633.

Apples! Apples!
GEORGIAN BAY DISTRICT

are putting up 
between seven 

and eight thousand 
barrels of apples in the

Georgian Bay District
Thi Quality is So. 1

We invite correspond­
ence as to price on 
car-load lots.

1 X
WRITE AT ONCE

Lemon Bros.
Owen Sound. Ontario

Headquarters for

Maple Flavor
Hender.on’s Tri-Maple Flavor ia 

the beet there ie made in Maple Flavor 
A good aeller and repeat order 

producer.
Sold In bottlea or in bulk.

Let as quote jou prices 
and submit sample.

THOS. HENDERSON
Maeafaetarlng Chemlit

86-88 Fulton SL, - New York

W. A. JAMESON
COFFEE CO.

Importera and Roaatars of High Grade 
Coffees.

Manufacturera and Proprietors of

"Futlir-Llglt" Braid Bitiig Po*dsr
We alee carry e full line of TEAS, 

SPICES, etc.
Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

R=0rder Now=n
Italian Peeled Tomatoes

Something rich; will be appre­
ciated; the flavor is there.

Spanish Peppers
l-lb. tins, 50 to a case

Pickled Peppers
Nothing half as good ever 
brought into Canada. A regu­
lar treat. Your better class 
customers will purchase read­
ily. They are a small green 
pepper, pickled by experts— 
each a mouthful of delicious- 
neas.

N.B.—We ate headquarter»
for Gorgonzola, Remen and 
Parmesan Cheese, alae Toma­
te Extract and Olive Oils.

H. E. VIPOND
197 St. Paul St, - MONTREAL

I
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M MtUr

“Elite”
true to its name, the best cook­
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Aak your jobber.

John P. Mott Co.
Halifax, N.S.
SELLING AGENTS:

J. il. Douglas * Co. R S. Mclndoo
Montreal Toronto

tfTJee. *• Huxley Tees b Pereee Johnston fit Yoeknor 
Winnipeg Calgary Edmonton

Frank M. Hannum. Ottawa

BISCUITS
from the Old Country
Notice to Grocers and Stores in Canada

MCVITIE & PRICE
are now sending fegular supplies 
of their biscuits to Canada.

When you sell McVlTIE & 
PRICE’S Biscuits you are supply­
ing your clients with first-class 
goods noted for their excellent 
quality and absolute purity.

All goods packed in hermetic­
ally scaled tins.

AGENTS z Manitoba and Saskatchewan
RICHARDS * BROWN. James Street, WINNIPEG

Ontario and Quebec i
W. G. PATRICK * CO. TORONTO

Absolutely Pure 
The only baking powder 

made with Roy ml Grapo 
Cream of Tartar

No Alum,NoJLime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to the 
grocer.

THERE IS NO SUBSTITUTE

61
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Confectionery Trade Has Been Good
During Past Year as Well as During Holiday Season—Show­
ing an Annual Increase—Dealers Should Plan Now to Secure 
Their Share During 1912—Rolled Oats Steady at Last Week's 
Decline—In Regard to Flour, Much Depends on Argentine.

The holiday trade in confectionery is 
generally conceded to have been good this 
year. Retailers on the whole were well 
pleased, stocks having been well cleaned 
up. Manufacturers of confections report 
the past year a record one, the sale of 
sweetmeats in Canada showing a goodly 
increase every year. Another feature is 
the increasing demand for high grade 
goods. || .*

Now is the time the dealer should 
make his plans to coral his share of the 
confectionery business of 1!U2. This line 
should not be allowed to drop with the 
passing of the holiday season for even 
during .January by proper attention gra­
tifying results may be secured.

Neither flour or cereals show any 
change in price this week. With last 
week’s decline, it is felt that rolled oats 
have probably hit the bottom. Trade 
during the past few weeks has been de­
cidedly under the holiday blanket and is 
quiet even yet. In the shaping of the 
Hour market much is said to depend on 
Argentine. Conflicting reports continue 
to come forward from that republic.

The International Agricultural Insti­
tute’s report on Russian wheat indicates 
a drop of 114,000,000 bushels as com­
pared with the previous month’s Vstim 
ate. The 1911 wheat crop for countries 

far reported aggregating 3,132,267,000 
bushels is 98.6 per cent, of that of last 
year.

Uroomhall’s Argentine correspondents 
estimate the probable exportable surplus 
at 120,000,000 bushels. This forecasts a 
crop of 160 to 165 million bushels as 
against his August estimate of 185,000, 
ooo bushels. Last year’s official estim 
ate was 136,319,000,000 bushels 

____
MONTREAL.

h LOI R.—No change has been reported 
in the flour market. Prices remain 
steadv at former figures and with a good 
seasonable demand the market appears 
to have a strong tone that should hold 
for a while at any rate.
« mter wheat patenta, in bag»................................... 4
ctraight rollers, in bags.......................... 4 an
• ! wmoba 1st Spring wheat patents, in bags ! ". ‘ ..!! 5 60

straight patents, in bags.............................. 5 10
strong bakers, in bags.................................  4 90
second, in bags.....................................  ..... 4 40

1 fvRRALS.—Last week’s drop of 35 
' ’n,s a f>arrel in rolled oats was surely 
unexpected in view of the strength of 
,p primary market. At the new price 

the situation is steady and firm with 
good seasonable sales.

Fine oatmeal, bags............................................................ 2 52
Standard oatmeal, bags............................................. 2 .*2
Granulated oatmeal, bags............................................. 2 *2
Bolted commeal, 100 bags ........................................... 1 75
Rolled oats, jute bags. 90 lb.................................. ... 2 3-f
Rolled oats, cotton bags, 90 lb .   2 35
Rolled oats, barrels........................................................ 4 85

TORONTO.
FLOUR —There is no change in flour 

prices to record nor in the general situa­
tion -either. Trade ruled quiet during 
the holiday season and export inquiries 
have also been few.

Manitoba Wheat
1st patent, in car lot*....................................................... 5 SO
2nd patent*. In car lot*.......................

Feed flour, in car lot*.......................... ..................3 00
Winter Wheat. X

Straight roller....... ....................................\...........v. 4 2'*
Blended .................................... 4 50 5 01

CEREALS.—Last week’s decline of 35 
cents per barrel in rolled oats is believ­
ed to have brought the market down to 
the low point for the present. Greater 
interest should now he stimulated in 
cereals. The holiday rush has once more 
been left behind and retailer will have 
more time to give to this line The 
dealer who pushes cereals during the pre­
sent favorable weather should get good 
results.
RoUed oats, small lot*. 90-lb sack*..............................
Rolled oat*. ?5 ha** to car lots......................................
Standard and granulated oatmeal, 9*-lb. sacks.........
Polled wheat, «mall lot*. HO-lb. barrels......................
Rolled wheat, 5 barrel* to car lot*................................
Commeal. 100-lb !*g*.....................................................
Rolled oats in cotton rack*, 5 rents more

2 9T 
2 75
2 no

Augustin Comte & Oie., wholesale 
dealers in spices, teas., coffees, etc , 
Montreal, have been incorporated with a 
capital stock of $50.00(1.

W Svmington * Co., Market ffarhor- 
ough, England, manufacturers of soups, 
have made an addition to their selling 
staff in Canada, having appointed C W 
Gregory as their Montreal representa­
tive

GOOD HAMILTON HOLIDAY TRADE
Hamilton, Ont., .fan 4—(Special)—A 

record was established among Hamilton 
grocers du^tng the Christmas season., 
December sales were more than doubled' 
in manv cases and as the grocers her* 
are rather thrifty and farsighted, thev 
took advantage of the strong markets in 
certain goods, as intimated by The Can­
adian Grocer, and made early purchases 
This, with a splendid business, has en 
abled them to show a larger margin of 
profit than usual, and as Hamilton is 
largely populated bv people from the 
Land of the Heather, and as a maioritv 
of the trade are lineal descendants of 
Scottish ancestors you can readilv un­
derstand what they will do with the 
surplus

WATCH
MOONEY’S PERFECTION 

CREAM SODAS
Steadily advance in popu­
larity during 1912. They 
cannot advance in quality 
—thtv have reached the 
acme in soda biscuit mak­
ing, but are rapidly ad­
vancing in public opinion. 
They have their own dis­
tinct rich, nutty flavor 
which pleases the connois­
seur.
Your Soda Biscuit success 
is assured if you pas.- out 

•Perfection Cream Sodas.

The Mooney Biscuit
and Candy Co., Limited

FACTORIES AT r
StratforS, 0n(. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA. 

SYDNEY.C.B HALIFAX. N.S.
FORT WILLIAM. CALGARY 

VANCOUVER. B.C. ST. JOHN S. NFLD.

THERE’S MERIT IN 
THE FLAVORING

MAPLEINE
IT S DAINTY

IT’S POPULAR
IT SELLS

The demand is growing 
and you can procure a 
stock from your jobber, or

Frederick E. Robson Ce.. 
24 Frost St. L. Toronto.

The Crescent Mfg.Co.
SEATTLE. W*.
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KO-KO-BUT 
TALK NO. 5

Mr. Grocer, think this matter 
over. We are ready to do some 
free advertising for you in your 
locality and amongst your cus­
tomers. We have a product 
which is bound to please the 
housewife, and if you simply co­
operate with us a little we can 
create sales for you.

KO-KO-BUT
The Perfect Cooking 

Butter
is not an imitation. It is a dis­
covery and means economy in 
the houshold. Being pure vege­
table fat and free from water, 
you can readily see why 1 lb. of 
it goes as far as 1% lbs. butter 
or lard.

FOR ONE CENT 
you can

GET DOLLARS 

SEND A CARD

THE DOMINION COCOANUT 
BUTTERS LIMITED

MONTREAL

TRY A

Condensed Ad.
IN

This Paper

When writing advertiser» kindly men­
tion this paper.

Merchants
and

Salesmen !
Would you be willing to pay 

$2.00 to hear some of the lead­
ing authorities on salesmanship 
express their opinions on this 
all-important subject? In
BRA 1N-POW ER BVKI NESS 

MANUAL

125 Presidents, Vice-Presi­
dents, General Managers, Sales 
Managers and Star Result Get­
ters, have contributed of their 
knowledge and experience on 
such phases of the subject as:— 
The Selling Profession. 
Education and Training.
Ref ore the Interview.
Getting Interviews.
The Approach.
Selling Talk.
Answering Objections.
Selling Tactics.
Closing Sales.
Cash with Order.
Samples.
Getting the Price.
Credits and Terms.
Cancelled Orders.
Territory.
Long vs. Short Trips.
Finding New Customers. 
Salesmen’s Relation to House. 
Salesmen and Advertising. 
Expense Accounts.
Promotions.
Bribes.
Conduct Toward Customer. 
Special Tactics.
Character and Conduct.
183 pages, 5% x 8% inches.

PRICE $2.00

TECHNICAL BOOKS. 
143-149 University Ave. 

TORONTO

AT LASJ
you have an opportunity to 
offer your customers a real 
time-saver and economizer, 
something that will cut down 
expenses all right and yet not 
interfere with your accounts, 
something which will again 
add a nice sum to your receipts.

The EBMALINE
Cooking Bag

(Quite a change, isn’t it?)

Deserves your immediate 
attention, because it is now 
being generally adopted 
throughout Canada. Act now 
and show your customers that 
you are out to meet every 
requirement. Dm’t have 
them suggest that “you get 
them in.” That’s “second 
fiddling ” on your part.

FEWER GREASY UTENSILS 
SMALLER GAS BILLS 
TASTIER MEALS 
LESS COOKING ODORS 
NEW.CUSTOMERS

Ask your wholesaler 
or write direct to

EDWARD LLOYD, LIMITED
MONTREAL, QUE.
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AD FEW OF THE 
LONG LINE OF

PURE, DELICIOUS, 
UNADULTERATED

, -;n# *

^sekrryjah

Fresh Fruit Products
'JpHEY are trade pro­

ducers the year 
round. E.D.S. Catsup, 
Preserves, Jams, Mar­
malades, etc., give more 
than satisfaction, they 
please the consumer.

Made only by

E. D. SMITH,
AGENTS-NEWTON A .HILL, Toronto; 

W. H. DUNN, Montreal; MASON & 
HICKEY, Winnipeg: R.B.COLWBLL, 
Halifax, N.S.; J. GIBBS. Hamilton.

THE DELICIOUS FLAVOR 
OF

“Kit” Coffee
CANNOT BE COPIED

That is why anyone who 
compares “ Kit " Coffee 
with its imitations keeps 
using “Kit" right along
The manufacturers of 
“Kit" Coffee have the sec­
ret of obtaining in bottled 
form ahighly concentrated 
essence of the finest coffee 
and chicory with a de­
lightful flavor and aroma.

It Will pay you to get full information from our 
CANADIAN AGENTS:

ALEX. TYTLER............. ................. Temple Building. London. Ont.
J. A. CROOKS.........................................................Bedford. Halifax. N.S.
KIRKLAND & ROSE...... . 312 Water Street. Vancouver. B.C
G. C. WARREN....................................................................Regina. Saak.

KIT COFFEE C0„ Cavan, Clisgew

She wouldn't take as a gift any other salt but

WINDSOR SALT
FOR TABLE OR DAIRY

She knows that “ Windsor " Salt is pure, that no 
adulteration is added to keep it from caking — 
and that it gives a delightful savour to the food, 
the butter and the cheese.
She knows, too. that no other salt is “just as good."

THE CANADIAN SACT CO.,
WINDSOR. ■ONTARIO.

LIMITE!
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VOLUNTEER (Sunkist) 
NAVEL ORANOES

Our first car has arrived. 
Stock is fine, will have 
other cars arriving every 
few days. Lemons are now 
arriving in fine shape, 
prices are low, full lines of 
Almeria Grapes, Nuts, 
Dates, etc.

McVVILLIAM

Mc.^E.
evlris r

25-27 OHURCH TORONTO
are Largest Receivers

Lull Follows in Wake of Holiday Rush
First Week in January Finds Temporary Quietness in Fruit 
Trade—Cold Weather in California Frosts Some Orange 
Groves and Affects Celery—Florida Celery Expected Around 
Middle of Month—Potatoes Hold Steady — Staples Should 
Now Come to Front.

Don’t forget this
There’s no doubt why' 

the demand

»

»

««

if

“ St. Nicholas 
“ Home Board 

Puck ” or 
Kicking ”

&

It'm the Quality I

J. J. McCABE
AGENT

TORONTO, ONT.

Like the proverbial calm after the 
storm, a lull in the fruit and vegetable 
trade after the rush during the festive 
season is only a natural result. New 
Year’s trade as gleaned from reports 
from various sections of the Dominion 
was appreciable in volume. Consumptive 
demand for fruits this week sagged off, 
while retailers are endeavoring to clear 
out any odd lots which ©ay have been 
left. No doubt trade will shortly react 
to normal again.

One news feature this week is the cold 
weather which has been prevailing in 
California. Several of the orange groves 
were nipped and there will probably be 
some damage. Adverse effects were par­
ticularly felt in the low lands.

Celery was also frosted in California. 
This line was already none too plentiful, 
so that now no abundant supply can be 

—‘..'^looked for. Prices are high and the 
amount of celery imported into Canada 
will no doubt be limited until Florida is 
ready, which is expected to be about the 
middle of January. This is earlier than 
usual for shipments to Canada. Al­
though Florida stock is usually on 
United States markets by this time, 
Canada generally prefers California as 
long as possible on account of the size 
of the heads. Florida in sympathy with 
California stock will rule high.

More interest should from now on be 
taken in the more staple lines. Onions 
have been neglected. Home grown va­
riety are inclined to scarcity, so Span­
ish should later meet with good sales. 
Tn Europe under the quietness there is a 
slightly easier tendency in Spanish 
onions.

Potatoes in Eastern Canada hold 
steady. In Manitoba prices are slightly 
firmer, while they have recently moved 
up another notch in British Columbia. 
Early frosts caught a considerable quan­
tity in the sunset province.

MONTREAL.
GREEN FRUITS.—Prices of green 

fruits are fairly liberal following the 
holiday. The range of prices for apples 
is lower and also for lemons and 
oranges. The market has been rather 
quiet following New Year’s, but soon 
showed signs of reviving.
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Apples
Spies...............  4 25 5 00
Fameuse........  3 75 5 50
Baldwins........  3 50 4 50
McIntosh reds 6 00
Greenings.......  3 50 4 60

Bananas, orated. 2 00 2 50 
Oocoanuts, bags. 4 00 4 50 
Cape Cod cran­

berries in bas.
» qte............... 3 25 3 50

Cranberries, N.8. 
bbls.................  9 00 9 50

Grape fruit, Flo­
rida, case................. 4
Jamaica, case.......... 3

Grapes, Malaga,
per keg...........  5 00 6

Lemons................ S 50 3
Limes, a box .... 1 26 1 

Orange»—
Navels................  3 25 3
Valencia............. 3 75 4
Jamaicas, box... 1 71 2
Mexican............. 1 71 2

Pineapples—
Cuban, case ... 4 50 F 00

VEGETABLES.—The vegetable mar­
ket shows but little change during the 
week. Onions and potatoes are firm and 
the imported specialties are disappear­
ing.
Beans, green, hamper 3 00 
Brussels sprouts,

per qt ................ 0 *25
Carrots, bag............... 0 90
Cabbage, dox.......... 0 41
Cauliflower, doz. 1 75 1 CO 
Celery, Cal. 6 doz 

to crate, crate 6 00 6 50
Cucumbers, doz........ 2 25
Garlic, 2 bunches .... 0 16 
Green Peppers,

bushel basket 1 75 2 35

Lettuce. Boston,
per box of 2 doz__ 1 25

Leeks, dos.........1 50 1 75
Spanish, orate............ 3 75

Half crate............... 2 25
Canadian reds,

100 lbs...................... 3 76
Radishss, doz............ 0 46
Sweet potatoes,

per basket......  2 50 3 (0
Montreal pota­

toes, new, bag. 1 40 1 50

TORONTO.
GREEN FRUITS.—The carlv January 

lull which generally follows in wake of 
festive season is making itself felt just 
now. There was an appreciable demand 
from retailers for fruits for the New- 
Year's trade, but this week opened quite 
quiet.

The cranberry supply continues to ac­
quire smaller proportions and prices ac­
cordingly continue to harden up. From 
$14 to $15 is being asked this week for 
Cape Cods and Jerseys. Nova Scotias 
are quoted at $8 per barrel.

Pineapples are firmer at $4 per case 
Navel oranges will receive the major 
portion of attention from now on.

1 75Banana*............ 1 25
Lemons—

Messins,newcrop3 00 3 50 
Limes, box............... 1 50

Oranges—
Florida.............  3 00 3 25
California navels 3 00 3 60
Mexicans..........  2 25 1 50
Valencia*. 714's........ 5 50
Valencias, 430 s........ 4 75

Grapefruit—
Florida, case. .. 4 50 5 SO

Jamaica, case .. 3 60 4 00 
Grapes, Almeria

per keg...........  5 00 6 00
English hot house

grapes, lb....... 0 65 0 75
Cranberries,

Cape Cod, brl.14 00 15 00
Nova Scotia.......... 8 00
Jersey long

keepers.......14 00 15 00
Apples, brl.......  2 26 4 00
Pineapples,case........ 4 #0meapples,caee.

VEGETABLES.—Like fruits, vege- 
tables are not receiving a great deal of 
attention this week. Staples, with the 
revival of trade, will once more come to 
the front. General lines hold a position 
of steadiness. In this respect might be 
mentioned potatoes, carrots, beets, cab­
bage, parsnips ana home-grown onions.
Boeton encum­

ber,, den................ 2 15
Boeton heed let­

tuce, doz................ 1 II
Cenedisn beet, 

per be*.......... 6 M 0 90

Onions—
Spenish, csee. IN S T5 
Bpnnieh, t cneee. 1 II 1 00 
Cenedisn, 75-lb.

...........  I «

88 8 88 
8888
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•»
beirel........... I 50 1 75

Cerroti, bH •••• 0 * 0 10
Turnip», be*.............. 0 W
i «1er;, per doz......... » ft
Hirsnip». be* ......... 0 W
Pauu« If. ».

.be*. .
•», Oeu

rie. I 
Sweet potatoes,

hamper......... 1 76 1 0t
Mushrooms, Mb.

boxes..............0 TO 0 75
Can. hot house 

tomatoes, lb........... t 3i

FRESH
Christmas

WINNIPEG.
FRUITS—Trade during 

season for fresh fruits has

FRESH TOMATOES
OUTDOOR GROWN

Weekly deliveries guaranteed, and every 
tomato sure to be in good condition

4 BASKETS TO CRATE

Each crate is carefully examined and all 
crushed tomatoes removed. These goods 
are something unusual and you will have 
something rich to offer your customers.

WEST INDIES FRUIT CO.
» William Street. Montreal

II

FOR—

“Crien Mountains, 
“ Delawares ”
or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bag» or bulk in Cars.

Wirs > Writs

Clamants Company,
LIMITED

ST.JOHN, - - N.B.

FANCY HALIBUT
A Most Deflfcious Fish

No Waste, all Beautiful White Meat. 
Selling case lots 8c. less, 9ff lb.

Full line of Frozen, Smoked, Salted, 
and Pickled Fish.

WHITE <& COMPANY, LIMITED
Wholesale Fish. Fruit and Produce

HAMILTON TORONTO

‘GOLDEN ORANGE 99

BRAND
Southern California Navels

Our first car of Golden Orange Brand Navels, due to 
arrive this week. Commence the New Year right and 
buy this reliable brand. All Southern Fruit so far is 
running largely to small sizes. We have the large 
sizes in other Fancy Brands.

THE fioUSE OF QUALITY

HUGH WALKER & SON
EaUbliahed 1861 GUELPH, ONT.

MAKEPEACE Evaporated Cranberries
Grown, prepared and packed by A. D. Makepeace & Co., Wareham,
Mass. This product retains all the Delicious Flavor, Piquancy, and 
well-known Medicinal Properties of Fresh Cranberries. These pro­
perties can be obtained in no other way than by this process. It 
brings to the consumer Fresh Cranberries throughout the year. 
Cannot freeze, no decay, no waste, more convenient and economical 
than Fresh Fruit, will keep in any climate. Order a sample case 
from your wholesaler.

Sale» Agent . W. B. Stringer Toronto
ôî
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been decidedly satisfactory and volume 
Is reckoned to be far ahead of last year. 
The list of fruits offered at present 
time is not large but prices have in 
many instances shown a downward 
tendency and oranges and lemons are 
quoted at $2 per case less than they 
were a month ago. California Tokay 
grapes and Valencia oranges are off 
market, while Jersey cranberries are 
still being offered, but it is expected that
trade in this line will fall off consider­
ably before another week or two is out.

, bunch......... ............................................. 2 75 3 50
Cal. narel oranges, per case.................................... 3 50 4 00
California lemon», crate.................................................... 5 00
Malaga grapes, per keg...................................................... 6 0#
Jersey cranberries, bbl.......................................................14 CO
Washington pears ....................................  4 25
Florida grape fruit, per case.....    6 10
Apples, assorted Canadian varieties, per bbl ... 4 50 5 50

GREEN VEGETABLES'— Another 
advance is noticed in prices prevailing 
for green vegetables at present time and 
imported lines are fast replacing home 
grown lines. Sales over Christmas holi­
days have been exceptionally good and all 
are satisfied with results. With extreme 
cold weather that is setting In at the 
present time it is expected higher prices 
will be seen, as owing to mild weather

of last ûve weeks supplies were able to 
reach the city in good shape, but it is 
likely that a lot of frozen lines will ar­
rive within next two weeks and will con­
sequently be unfit tor high class trade.
Native parsley, per do*............
Native lettuce, per doz............
Native radishes, per doz.........
Native cilery, des.....................
Imported mint, per do*...........
Imported celery, per doz.........
Cal. tomatoes, erate................
Imported onions, dos....... . ...
Imported lettuce, do*...............
Imported head lettuce, doz ..
Imported cucumbers, do*.......
Native Brussels sprouts, lb— 
Native vegetable marrow, do*
Native pumpkins, per lb.........
Native citron, lb....................... .
Native hubbard squash, lb.......

0 40 
0 40 
0 50 
0 60 
0 60 
1 00 
3 H 
0 50 
0 50 
1 50* 
3 06 
0 25 
1 00 
0 02 
0 03 
0 03*

POTATOES.—The price of potatoes 
continues to advance steadily with ap­
proach of cold weather and 5 and 10 
bushel lots are being sold at 85c. This 
is an advance of over 15c during last 
month and with arrival of present sharp 
spell, it is likely that another upward 
movement will be noticed shortly. Great 
care is being taken by buyers as many 
bushels of frozen potatoes were sold in 
city five weeks ago.
Manitoba*, 5 to 10 bus....................................................... 0 3'
Manitoba*, 10 to 20 bus..................................................... 0 80
Buying price, carlots, f.o.b. Winnipeg.................. 0 65 0 70
Virg. sweet potatoes, per hamper.................... .... 3 25

V •

Fish - Oysters
jp

Weather Before Xmas Causes Big Loss
One Firm Report a Loss of $11,000—Not Alone Were Sales 
Smaller Than Usual, Bnt Fish Spoiled on Dealers' Hands— 
January Trade Has Opened Fairly Well Despite Quietness 
Generally Apparent at This Time—Halibut Scarce in British 
Columbia.

A good start has been made on the 
January fish trade.^ Despite the quiet­
ness generally present for a time after 
the holiday season, trade this week has 
held at a level which gives no cause for 
complaint. Weather is more favorable, 
retailers have more time to give over to 
this line and it is accordingly progress­
ing favorably.

A good volume of trade is anticipated 
from now on, and should not be long in 
developing good speed. January and 
February generally see big sales, while 
the Lenten season is only about seven 
weeks distant.

A report to The Grocer from British 
Columbia says halibut was never so 
scarce as it is at the present. While the 
fishing is generally poor at this time of 
the year it seems more so than usual 
this year and boats are returning with 
small catches. Frozen halibut is plen­
tiful, however, in 'that province.

Trade in fish previous to the holidays 
was by no means all to be desired. The 
sales sheets of wholesale houses plainly 
denote this. One firm state they lost 
$11,000 on^account of warm weather be­
fore Christmas. Not alone were sales 
small but fish spoiled on.dealers’ hands.

ONTARIO.
TORONTO.—The January fish trade 

despite the quietness which generally fol­
lows in wake of a holiday season has 
opened up quite satisfactorily. For one 
thing weather is more favorable for busi­
ness than some time ago. All lines seem 
to be sharing fairly well in present 
sales. Oysters were good sellers during 
the week between Christmas and New 
Year’s. The next two months are expect­
ed to be productive of a good brisk 
trade in fish.

FRESH CAUGHT FISH
0 08 Haddock.................... 9 07

68

i

FROZEN FISH
Gold eye*.................... 0 06 Red salmon,
Pike............................ 0 05 round....................... 0 10
New Pink sea salmon 009 ties herring, lb........... UMÉ
Wbitefish..........0 10 U 11 Sea herring, 66-lb. bx 2 36
Red salmon Mackerel, Tb.............. 0 12

headless and Mullets....................... 9 04
0 11 0 12

Halibut.,................. 0 09 Lake herring.. . 0 93 1 06
SMOKED

Kippers, per box. 1 25 1 35 Cod, Imperial............ 0 06*
II Uuail-en toaet........... 9 07

Finnan Haddie, lb.08 0 09 Fillets of haddie 0 11 9 12
Digby herring, bundle 1 CO Ciscoes, basket......... 1 25

PICKLED
Lake herring, per keg 4 00 Labrador her-
Oysters, selects, gal- ring, bbls................ 9 00

Ion................... 1 70 1 76 Labrador b e r-*
Oysters, standard», gl 1 65 ring, half bbl*......... 3 26

QUEBEC.
MONTREAL.—There has not yet been 

much movement in fish. Prices are prac­
tically unchanged and the festive season 
was not exactly a good one for fish 
The latter was, generally speak 
ing, much neglected while the an 
nual turkey was enjoyed. By the middle 
of this month there should be a big fish 
trade felt, particularly**^ seasonable 
weather must be felt then. In the mean­
time there is an ordinary trade which 
should begin to assume large proportions 
in at least another week when the trade 
will have to begin preparations for 
Lent.

FRESH
Hsddook, per lb 0 0«| 0 05 

0 95* Smalts, fancy............ 0 10
Steak cod, head 

less, per lb.... 0 05
FROZEN

0 04* Round red salmon 09 0 10Haddock............0 04
Halibut, par lb. 0 
Herring, froien,
per luv fish....... 1 70

Pike, round, lb 0 05 
Pike, dressed à 

headiest, lb... 0 06 
Steak cod 
Mackerel
Dressed perch...........
Dore or Pickerel 0 07

UaspesM^i

Quai la salmon.. 0 07* 0 08 
No. Is«melts, lb......... 0 10
Extra smelt*, lb .... 0 14
Lake trout, lb........... 0 10
Tomcoda, orl.. 2 25 2 5» 
Whiteflsh, large

lb....................... 08* 0 09
Wbitefish, small 0 06 0 06*

PREPARED FISH
Boneless ood, In block* or packages, per lb — 7, 8, 10, 11 12 
Dry pollock, 100 lb. bundles, par bundle....................... 6 00
Shredded ood, 2 do*, in box, per box............................. 2 25
Skinless cod, 1cod, 100 lb. case................................................... 7 CO
Dry cod, 100 ^bundles, per bundle.............................. 6 50

SALTED AND PICKLED
n haddock, 
lbs.... 7 50 I 00 

No. 1 green pollock, 
r 20t lbs.............. 7

2" per bbl 200 lbs 
No. 1 bbl. 2001 be 
New green ood,

per lb.......... 0 04* 0 06
New Labrador her­

ring, per bbl........... 5 50
New Labrador her 

ring, per half bbl.*.. 3 15 
Labrador sea trout,

bbl».......................... 12 00
Labrador sea trout,

half bbls.................. 6 60
No. 1 mackerel, pail. 2 00 
No. 1 mackerel,* obis. 8 00 
Scotia herring, No.

Salmon,B.C..red,bbl. 14 50 
Salmon, B.C.. half hi. 8 00
Salmon, Labrador, bl. 15 00 
Salmon, Labrador,

half bl.....................  8 00
Salmon, Labrador,

tree, 300 lba............ 21 00
Salt eels, per lb.0 06* 0 07 
Salt sardines, bbl*... 5 50 
Salvsardines, * bbl*. 3
Sea trout, * brl.........  6 50
Sea trout, bbl*.......... 12 00
Scotch herring........... 6 50
Scotch herring, keg.. 1 00 
Holland herring, * oL 5 60 
Holland herring, keg 0 75

trout, keg*....... 6 50
Choice mackerel,pall 2 00

SMOKED
Bloaters, large, per box....................
Yarmouth bloaters, fancy, per box. 
Haddies, fancy, 15-lb. boxes, per lb, 
Fillets, fancy, 15-lb. boxes, per lb...
Herring, new smoked, per box.........
Kippers (small), per box of 50 fish...

.... 1 10 .... 125 
0 07* 0 06 
.... Oil 
.... 1 18 
.... 1 25

SHELL FISH
Oysters, choice, bulk, Imp. gallon.........................
Oysters, bulk, select*...............................................
Oysters, fancy cape, large bbls............................
Malpeque Oysters, per bbl.....................................
Solid meat*— Standards, gaL, fl.70; select*, gal.,

1 40
1 60

BRITISH COLUMBIA. '
VANCOUVER.—Never before wa 

halibut so scarce as now. The boat 
coming from the northern grounds hav 
brought small catches after long tripsSteak cod.
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“Yes. 1 have found them Firs! Class"
When a retailer looks pleased and makes this statement 
the wholesaler smiles and so does the producer. Those 
lines which please should be your lines.
Jus^rnved NewfOUndlaild I“=^‘ved

Frozen Herring
These goods are of the very highest quality and should be featured right now because 
the housewife is looking for supplies which will afford an appetizing meal and help her 
at the same time to combat the high cost of living You can be a Fish Man as well as 
a Grocer. Nothing pays so well as an extensive fish trade.

WHEN WRITING
Ask about Oooan Brand Haddloo, Kippers, Bloatsrs 

Boutlller’• Brand Mmokod Flllotm Canada Brand Pure Bonslsss Cod

The Halifax Cold Storage Co., Limited
47 William St. Selling Branch MONTREAL

1Honey In Other People's Coughs
Aj suggestion, when you 
hear a cough, that

HATHIEU’S
* r eiROfvfllif? is 'f SYRUP
JgouçwnIJ

OF TAR AND 
COD LIVER OIL
is great for coughs and

tTHUIL* DE 9 V colds, will nine times
HARIjF 11 out of ten result in a

sale for you,and a cured
cough for your custo-
mer. “ Many mickles 
make a muckle."
J. L. MATHIEU CO, PROPS.

&■ "Si SHERBROOKE. P.Q.

Where fever accom­
panies a cold.

lathiev’s Nerviie Powders
the great Headache and 
Neuralgia cure,are very
helpful. They break 
up the fever, stop the 
pain in bones, and give 
great physical relief.

“CAN'T BE TRACED"
That’s what Donald said with refer­
ence to Alum when analyzing

Quaker Brand 
* Baking Powder

We anticipated the abolition of 
Alum in Baking Powder and are 
furnishing an absolutely pure article 
under the QUAKER BRAND at 
reasonable prices:

1 lb. - $2.00 per dozen 
6 ozs. - .90 per dozen

MATHEWSON’S SONS
WHOLESALE GROCERS

202 MoGILL 8T., - MONTREAL
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and some of the steamers have been laid 
up for overhauling. The wholesale price 
ranges from 7 to 9 cents, the highest 
quotation yet for halibut. It is not at 
all probable that the halibut is being 
thinned out, for the boats have to go 
further north than ever after the fish, 
and where big catches were once made 
none can now be caught. At this season 
of the year, however, halibut are never 
so plentiful as a little later on. The 
habits of this fish have never been 
studied on this coast, but it is presum­
ed that they must go off into deeper

water, perhaps for spaaing purposes. 
Halibut are fished all the yeah round, so 
it is little wonder if the supply in time 
becomes exhausted. /

Frozen halibut is plentiful, since 
catches in the fall were larger It is 
quoted at 7 cents.

Frozen salmon is not in plenty, the 
quotation ranging from 8 to 12c. The sea­
son of 1911, and high price paid by can- 
ners. Canned salmon calls for a good 
price, and every effort was made to get 
as many fish as possible. That left few­
er for frozen fish industry.

January Fruit Window Will Sell Goods
A Suggestion Submitted That Can he Worked Out With Little 
Trouble—Give Some Attention to Color Effects—Make Win-- 
dow a Stimulant to Sales This Month.

During January the dealer should con­
tinue to keep everlastingly at window- 
displays. The policy of resting on the 
oars after the holiday rush because 
things are naturally a little quiet is a 
poor excuse. Trade will come to your

comes permanent when it is changed— 
make it a permanent asset.

Simple, But Attractive Display.
Herewith is suggested a January dis­

play of green and dried fruits. During

A

Green and Dried Fruit Window Which can be Easily Arranged and»U»hjch will 
Look Particularly Well.

store if you meet it a little more than 
half way. Every large successful dealer 
knows that had he waited for actual de­
mand instead of getting busy and créât 
ing business he would not be in the 
financial position he is to-day.

Attractive windows always are neces­
sary to best selling results. Change the 
window, at least every week. Lead cus­
tomers to expect something new, tasty 
and worth studying. Give them a 
change. Elbert Hubbard says there is 
nothing permanent but change. Apply­
ing this to the grocery window-, it be-

the month there are plenty of opportun­
ities to sell oranges, lemons, prunes, 
cranberries, malaga grapes, table rai­
sins, apples, etc. This design will be 
found to look particularly• well.

The oranges arranged three wide on 
the floor of window with two row on 
top between will form a striking setting 
with a color that immediately attracts 
attention. Care should be taken to have 
them neatly placèd showing jio ragged 
edges.

Above the oranges, prunes are suggest­
ed and in the V shaped spaces at top of 
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window red apples might be placed. Thi, 
would tend to make an effective color 
sclleme—oranges, prunes, red apples—th ■ 
contrast being marked.

In the inverted V shaped space at bot 
tom lemons are suggested which wit i 
cranberries between them and the oran 
ges, should enhance the general appear 
ance. Malaga grapes, table raisins or 
nuts can be used in the lower corners.

V Shape for Small Window.
For a small window the W shapeii 

space allowed for oranges' could b>- 
changed to a large V with a smaller on.- 
in the top centre and the sides and low 
er corners filled with something red or 
black. The effect is sure to attract at 
tention.

By using display cards and one or tw<> 
price tickets the selling value of th<- 
window will be enhanced.

This suggestion may call to mind 
some similar arrangement that can be 
used with advantage. The point is tha: 
the dealer should make .January a better 
month than last year ; it should be bet 
ter than it would be if demand is sim 
ply waited for. If the windows are 
carefully attended to, as during the 
weeks prior to Christmas, business will 
be given an extra stimulant worth 
while.

OPPOSITION TO PHONE RATES.

Winnipeg Merchants Say the New 
Tariffs Are an Imposition.

Winnepeg, Jan. 4. — (Special.) — The 
Retail Merchants’ Association has come 
out against the new telephone tariffs a1 
proposed by the telephone commission 
and seconded by the provincial ministry

The chair was taken by President 
John Dyke and the meeting was simpl 
a protest against the proposed ratc- 
The unanimous opinion of the member 
as revealed in the many speeches and fh 
warm endorsation given remarks con 
demanatory of the proposal was that th' 
rates were an imposition and iajuriou 
to the best interests of business.

A motion that W. T. Devlin. J. B 
Coyle, John Dyke and O. .1. Hyndma 
be appointed to enquire into the pe. 
posed rates and to report back at the 
earliest possible moment was carrir. 
unanimously. The next meeting wi 
have the same business to consider an ' 
will be at the call of the president.

After the meeting members of the a 
socitetion went over to the Garry e\ 
change and for two hours toured tl 
building and watched the detailed worl 
ings 6f telephone administration. The 
were interested in what they saw an 
the committee will get down to it 
labors with a much more intelligent ii 
terest than would otherwise be possible
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BRUNSWICK BRAND SEA FOODS

will surely build up business for you, because only the most care­
fully selected and sweetest fish are used—fish caught in the 
famous Passamaquoddy Bay. Skill, care and cleanliness are our 
watchwords throughout the canning process, and the result is the 
retention of the natural fish flavor to a degree unknown in 
other brands.

We stand back of all our products with an unconditional 
guarantee of purity.

Here’s a line, Mr. Grocer, you can handle with credit to 
your store and increasing profit to yourself.

THE '‘QUALITY” BRAND

CONNORS BROS., Limited

G t? N N ( i H S TiHQ

0 CONNCPbbROS €

Black*» Harbor, N.B. 
AGENTS—Great, Oiler A Co.. Hellfee. N.S. C. H. B. Hilllcoet. 
Sydney. N.S: J. L. Lowltl. Vermouth. N.S : Bucheaen A Ahern. 
Quebec. P.Q-; Leonerd Broe.. Montrée!. P.O.: A. W. Hubend. 
Ottewe. Ont. A. E. Rlcherde A Co . Hamilton. Ont.: J. Harley 
Brown. London. Ont: C. deCeneret. Klngeton. Get: Jemee Hay­
wood. Toronto. Ont : Chee. Duncen. Winnipeg. Men : Shellcroee. 
Meceuley Co.. Celgery. Alta.: Johneton A Yochney. Edmonton. 
Alte ; Shellcroee. Meceuley Co.. Vancouver end Vlctorle.B.C.

/

Long Wint< 
Mean More

ie next five months'wïlHje'double 
ast seven. The Winter season is 
)u letting any of the profits shpr 
1 are using the'xtld mea§>rre and 
money—you know'tftât.

BOWSER

Your kerosene sales for the next five months'wï
what they have been for the last seven. The Winter season is 
the kerosene season. Are you letting any of the profits slipr
through your fingers? If you are using thesqld mea§; 
funnel method you are losing money—you know'thffc

Cu; 19. First floor ou’fit

Self Measuring Systems
will not only save every cent of profit but will do away with dirty 
measures and funnels, oil odors, contaminated merchandise, oil 
soaked floors, etc.

Thousands of merchants around you are using Bowsers and mak­
ing money by it. If it is a good investment for them it must be for you.

Send a card for our illustrated book on self-measuring systems. 
All styles and sizes. Ask for book No. 5.

S. F. BOWSER CSL CO.. Inc., 66-68 Fraser Ave., TORONTO
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You Can Win a Larger Family Trade
i

After you have sold the first can of Kitchener Brand Pork 
and Beans you can rest assured your customers will bring 
you many repeat orders. After once proving the quality of 
Kitchener Brand Pork ând Beans, they will never go back to 
the ordinary kind again.

The careful selection of Beans, combined with the keen 
watchfulness of experts in cooking and flavoring, make 
Kitchener Brand Pork and Beans a table delight for all classes.

Put up in 5c and 10c packages—Ask for quotations.

The Oshawa Canning Company, limited
OSHAWA, ONT.

Auto Delivery Curtails 
Delivery Expenses

Service is one of the main features which de­
termines a merchant's patronage, with delivery 
the most important part. Merchants are more 
and more beginning to realize the miny points 
in favor of automobile delivery, because it 
brings them more business and because it is 
cheaper than any other method.

The Menard Commercial Car
has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with 
a large reserve of power and a frame of strength and size capable of carrying a load of considerable 
bulk and up to 1500 lbs. weight. ••

The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires 
to a nominal sum. There are many other features of the Menard that will impress it upon merch­
ants for its superiority above all others.

Send for prices and full particulars.

Menard Commercial Motor Car Coy
WINDSOR, ONT.
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Master Mason 
King George’s Navy

Two good brands of tobacco which you 
should see about this year. They are good 
enough to produce repeats and profitable 
enough to make the dollars come.

Maple Sugar Chewing Tobacco
is another of our lines which has become 
most popular. You should not have the 
slightest hesitation about stocking tobacco 
when you have lines like ours which are
bound to please.

DROP A LINE
x «.

The Rook City Tobacco Co.
Quebec Winnipeg

BLACK JACK
THg BggT FAMILY FOUgH MADK

SOLD BY
TRY IT.

JOBBERS

W-lfc. Hi •» «•!. la

VA

.AC h

Tuckett’s 

Orinoco 

Tobacco
NO BETTER

JUST
A LITTLE MILDES 

THAN

TucKett’a Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCItETT LIMITED
Hamilton, - Ont.

li.l
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CLASSIFIED ADVERTISING
Advertisements under this hesdlng, 2o. per word foi 

first Insertion, lo. for each subsequent Insertion.
Contractions count as one word, but five figures (as 

$1,000) are allowed as one word.
Cash remittances to cover cost muet accompany all 

advertisements, hi no oooe can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
oenta must be added to cost to cover postages, etc.

FOR SALE.

FOR SALE—Two hundred ten-lb. tins Clover Honey 
—twelve cents pound. GEO. DETWILER, 
Cargill, Ont.

SALESMAN WANTED.

THERE is an opening on the staff of the Canadian 
Grocer for an experienced salesman with know­
ledge of the grocery trade. Advertising experi­

ence is desirable. This is a good position and offers 
splendid opportunity for advancement. State fully 
age, experience and salary expected. MACLEAN 
PUBLISHING CO, LTD., M3 University Avenue. 
Toronto.

MISCELLANEOUS.

SITUATIONS VACANT.

Toronto.

B‘ passed by any miff1 in the Province. T. H. 
Squire, Queeneboro, Ont., solicits your orders.

COUNTER CHECK BOOKS-Writa us to-day for 
samples. We are manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads In 
all varieties. Dominion Register Co., Ltd., Toronto.

D

Experienced specialty salesman wanted
—advertising experience desirable. This is good 
position and offers splendid opportunity for ad­

vancement. State fully age. experience and salary 
expected. MACLEAN PUBLISnING CO., LTD., 
143 University Avenue, Toronto.

WANTED—Travellers for new flour mill. High 
salaries paid to right men, together with com­
mission on sales. Apply ONTARIO AND 

MANITOBA FLOUR MILLS LIMITED, Castle 
Building, Ottawa.

MISCELLANEOUS.

i DOING TYPEWRITERS write, add or subtract in 
L one operation. Elliott-Flsher, Ltd., Room 314 

Stair Building, Toronto.

A BOOK-KEEPING STAFF IN ITSELF, DOING 
the work with machine precision and accuracy, 
the National Cash Register. Write for demon­

stration litsrature. National Cash Register Co., 285 
Yonge Street, Toronto.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operntiona of 
lobe can be recorded on one card. Foreman firms we 
recommend this as an excellent combination—em­
ployees’time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you

OUBLB your floor apace. An Otle-Fensom hand- 
power elevator will double vour floor space, en­
able you to use that upper floor either as stock 

room or as extra selling space, at the same time In­
creasing space on your ground floor. Coats only $70. 
Write for catalogue **B. The Otla-Fenaom Elevator 
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS are devleed to suit 
every department of every business They arc 
Idbor and time savers. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 258* Portage 
Ave., Winnipeg; 308 Richarde St.,Vancouver.

Fire insurance, insure in the hart-
ford. Agencies everywhere in Canada.

UROM NOW TILL T&£ END OF THE YEAR 
we offer unusually gooo^bargains in second-hand 
Typewriters. They are carefully rebuilt, work 

and look like new, but the price is a mere fraction of 
the original cost. Write for catalogue. THE MON­
ARCH TYPEWRITER COMPANY, Limited. 46 
Adelaide Street West, Toronto.

Moore s non-leakable fountain pens.
If you have Fountain Pen troubles of your own, 
the best remedy is to go to your stationer and 

purchase from him a Moore’s Non-Leakable Fountain 
Pen. This is the one pen that gives universal satis­
faction and it costs no more than you pay for one not 
as good Price, $2.50 and upwards. W. J. GAGE 
& CO., Limited. Toronto, sole agents for Canada.

with a machine suited to your requirements. Write for 
Mtalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street,

Business-getting typewritten letters
and real printing can be quickly and easily turn­
ed out by the Multigraph in your own office- 

actual typewriting for letter-forms, real printing for 
stationery and advertising, saving 25% to 75% of 
average annual printing cost. AMERICAN MULTI­
GRAPH SALES CO., Limited, 129 Bay Street, 
Toronto. *

COPE LAN D-CHATTERSON SYSTEMS — Short, 
simple. Adapted to all classes of business. The 
Copeland-Chatteraon Co., Lim'ted, Toronto and 

Ottawa.

I'OUNTbii vrtcCK dUOKS—fcapcoially made for 
/ the grocery trade Noi made by a trust. Send ue 

samples of what you arc using, we’ll send you 
prices that will interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems 
Business Svatems Limited. Manufacturing Stationers, 
Toronto.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and beat prices. The Ontario 

Office Specialties Co., Toronto.

PENS—The very beat Pena made are those. manu­
factured by William Mitchell Pens, Limited, 
London, England. W. J. Gage A Co., Limited, 

Toronto, are sole agents for Canada. Ask your sta­
tioner for a 25c. assorted box of Mitchell’a Pens and 
find the pen to suit you.

Modern fireproof coNsrRucnoN-Our
system of reinforced concrete work—as success­
fully used in any of Canada’s largest buildings— 

gives better results at lower cost. “ a strong state­
ment” you will say. Write us and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. West. Toronto.

THE “Kalamazoo" Loose Leaf Binder la the only 
binder that will hold lust as many sheets as you 
aotuallyrequlre and no more. The back la flex­

ible, writing surface flat, alignment perfeet. No ex­
posed metal pa/ta or complicated mechanism. Write 
for booklet. Warwick Bros. A Rutter, Ltd., King and 
Spadina, Toronto. (tf)

XX7ARBHOUSB AND FACTORY HEATING SYS- 
“ TEMS. Taylor-Porbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR- 
1NG NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also see that it la placed in the hands of his 
engineer or superintendent. Every issue is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted” inserted free for subscribers 
to the GROCER. “Machinery for Sale” advertise­
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-149 
University Ave., Toronto.

SALES PLANS—Thia book ia a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

Special Sales Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideas. Contests, etc. 
Price $2.50, postpaid. MACLEAN PUBLISHING 
CO., Technical Book Dept., 143-149 University 
Avenue, Toronto.

When writing advertisers kindly 
mention having seen the adver­
tisement in the Canadian Grocer.
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Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-14* University Ave.. Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This is the most exhaustive, inter­
esting and instructive book ever pub­
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

143-149 University Avenus, Toroete
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Diamond w. h. oillabd 4 oo.
Mb. tins, 2 doi. in case........................ 82 00
Mb. Una. 3 " “ ..................... 1*
{-lb. tin- 4 *' “ 0 75

IMPBRIAL BiKQIO FOWDIB

|0»
1 75 
3 60 

. 3 40 
10 60 
19 80

É:

fiorwicks ^ 
Baking Powder

Slice-
Berwick a -lb. tina.. 

•lb. Una.. 
-lb. tina..

Per doc. tine
................. $1 35
.............. 2 35
..............  4 65

Oartoona— Per dos 
go. 1,14b.. 4 doe S 40 
Ho.U4K.2dos 1 60 
Ho. 15-ox.ldos 0 SO 
No. 2.6-oc., 3 doa 0 » 
ge l »oe..4de • 45 
Ho. lé.l2^e.,4de 1 10 
No. 16,12-oa.lda 1 »

No. 12,4-os., 6 de 0 70 
No.l2,M*.,Sds. 0 76 
In Tin Boxes—

No. IS. 14b.. 3de. S Of 
Na 14,S-os., 3 ds 1 76 
No. 15,4-0*., 4 de. 1 10 
No. Ilk 14-1 be.... 7 25 
No. 17,54be....... 14 W

t5Ti

rOBBBT CITY BAKING 
FOWDKB

6 ox tine................ 0 75
12 oc. tine................ 1 25
16 oc. tine................ 1 75

Cereals
WHITE SWAN 8PIOES 4 

CEREALS, LTD. 
White Swan Breakfast 

Food, 2 doc. in oaee, 
•3.00.

ie King's Food, 2 ds. in 
oaee, per oaee 94.80- 

White Swan Bar ey 
Criepa, per do*. $1. 

White Swan Self-rising 
Buckwheat Floor, per 
down SI.

White Swan Self-rising 
Pancake Flour, per 
down».

White Swan Wheat Ker­
nels, per dos. 81.50 

White Swan Flaked 
JUee, per down ». 
White Swan Flaked 
PeM* P*r down |L

DOMDJION OA if NEBS, LIMITED

................... 1 »
JaQftea*' 111

arrant. .. 2 00xr'-.v.w
Aylmer Jams

-. .____ Per doe
■trawberry........ 1 «

.........i »
Back «arrant... 1 » 
Bed carrant.... 1 76

Auto sweet chocolate, à lb. cakea S and 6 lb. 
bis., 32c. lb.; Vanilla ewwt chocolate, à-lb.
cakea, 6 lb. Una, 44c. lb.; Falcon 

------- *t U* ‘ “ “
_________
lb. Una, 38c. lb. j Cracked

•MCI IN THIN DEPARTMENT 19 9*0 POT INCH POT YEAR. 
BMptmrj * rad

□arrant........ I 96
RaspbraTr ,nd

■ooMMrry.. I 60
Flora Iran.......... I BA
Orararaiioplara. j
Uoorabrarr 1 75

Fora Prawn 
Bibo. 71b.

Stnwbonf ,z0 59 OH 
Block onrranL 
Rrapbrary

Flora................... 1 70
Grape..................  1 BB

Marmalade 
Orange J«Ui.... I 66
Orarai fig........... 1 15
Leraon ........... I B0
Pineapple........... IN
Singer................. IN

Balk
14'e k ». per lb.

weire >etr arrosa amd oiuiu Ll 
White Been Blend.

MAUIU BAK1NU foWDBB
Ontario end Quebec Priera 
Oram. Sizes. Per doe 
6 dozen Bo. .... $0 50 
4 " 4k)Z .... 0 75
4 “ « “ .... 1 00
4 “ 8 “ .... 1 30
4 * IS " .... 1 80
1 “ 13 “ .... 1 86
« “ 16 * .... 1 36
» " 18 “ .... I »
1 " 34-lb .... 6 00i ; !».... 6 60
f “ Ferrara
1 16 "I ««OO
Special discount of 5 per 
cent, allowed on fire cases 

or more of “ Magic Baking Powder."

ïSS SS J a
• 0 66 0 63 ............................ 0 loi
lowed no to 46e per 1» lbs.

Slue
Keen’s Oxford, per lb............................... 0 17

In 10-box lots or caw........................  0 16
Oillett's Mammoth, |-grow box............. 1 00

Cocoa ana Jnocoiate
THE OOWAJf OO . LIMITED

ROTAL
BAKING POWDER 

Sixw. Per Dox 
Royal-Dime $0 96

“ 1-lb........ 1 40
M Aoe........ 1 96
" 41b.......... 2 55
M 12-ox.... 3 85
" 1-lb......... 4 90
M 3-lb........ 13 «
M 5-lb.......... 22 36

Barrels—When packed 
in barrels one percent, 
discount will be allow-

WBITB SWAN 8PIOEM AND CEREALS LTD.
White Swan Baking Powder—5-lb. size, 

88 25; 1-lb. tins, |2; 12-ot tins. ».80; ftox 
tins, 81.30; 6-oc. tins, 90c.; 4 os. tins, 65c.; 
5c. tins, 40c.

1, per lb. 
Soluble,

LOWAN
0 36

1 80

0 90

4- auPtmo*.

Maple ouüe, 54b. boxes........................... 0 36
Milk medallions, 5-lb. bozw.. ............. 0 36
Chocolate wafers. No. 1, 6-lb. boxes— 0 30 
Chocolate wafers. No. 3, 5-lb. boxw.... 0 25 
Nonpareil wafers. No. I,Mb. bozw.... 0 30 
Nonpareil wafers. No. 2, Mb. boxw.... 0 25
Chocolate finger. Mb. boxes................ 0 30
Milk chocolate wafers, Mb. boxw......... 0 36
Coffee drops, Mb. boxes.......................... 0 36
Lunch bare. Mb. boxes...................... . 0 36
Milk chocolate. 5c bundles, 3 dos. In

box, per box............................................ 1 36
Milk chocolate, 5c cakes, 3 dox. in box,

per box...................................................... 1 35
Nut milk chocolate. 4'x Mb. boxes, lb. 0 36 
Nut milk chocolate, f's, Mb. boxes, lb. 0 36 
Nut milk chocolate, 5c bars, 24 bars,

per box......................................................  0 90
BPPH'l

Agents — Willson 4 Warden. Toronto ; 
Forbes 4 Nadeau. Montreal; J. W. Gorham 
4 Co., Halifax. N.8.; Buchanan 4 Gordon, 
Winnipeg.
In 4, | and l-lb. tins, 14-lb. boxes, per lb 0 35
Smaller quantities ......................................0 37

JOHN P. MOTT 4 OO.'S.
G. J. Rstabrook. St. John, N.R.; J. M. 
ouglas 4 Co.. Montreal ; R. 8. Mclndoe,Douglas e vu., «wuuwu, «*•

Toronto; Jra. * Hazier. Wlnnlpra. Tee. k 
P.rara, Oalgery ; J<*™on k Yoclner. Ed­
monton, Standard Brokerage Oo., Vaoeoa- 
ver; Frank M. Hannum, Ottawa.

Elite, 10c. sâw

K.000^.
Motts breakfast cocoa, 10c siw » per ds

** breakfast ooooa, is......................0 »
- “ " ft.....................  0 38
" No. 1 chocolate. fs.................... 0 32
" Navy “ M....................... 0 2*
“ Vanilla sticks, per grow.............1 00
11 Diamond r%m-ôlatft. I e.............0 64
•' Plain choira ohoeolau. liquor,. 0 33
« Bwrat Chocolate Oootln»......... 6 ID

WAITBB um h OO., LIMITED. 
Premium Na 1 chocolate, j end lib. cakes, 

31a IK; Breakfast eoooa, 1-1,1. il and 51b. 
Mmdtlk; Gtrmsn'as wot wwslsti, 1 and 
1 lb. cakea, Mb. bxs., 21a lb.; Caracas sweet 
shooelaba, 1 and è IK cakes, 64K km, 2» IK;

Perfection, l-lb.
tins, per dox...» 50 

Perfection, l-lb.
tins, per doc — 

Perfection, l-lb.
tins, per dox— 

Perfection, 10c 
size, per doz.. % 

Perfection, 5-1K

2 40 

1 30

0 90

tins, per lb........ 0 37
Soluble. I ** “bulk. No.

lb............. 0 20
_____ bulk. No.
2, per lb........... 0 18

London Pearl, per lb................................ 0 22
Special quotations for Cocoa in bar­

rels, kegs, etc.
Unsweetened Chocolate-

Supreme choco­
late, i's, 12-lb. 
boxes, per lb.. 

Perfection choco­
late, 20c sice, 2 
dox in box, doz. 

Perfection choco­
late, 10c size. 2 
and 4 doz. in 
box, per dox..

8wees Chocolate- Per lb
Queen's Dessert, i s and is. 12-lb. bxs. 0 40
Queen's Dessert. 6 s, 12-lb. boxes.......  0 40
vanilla, i-lb., 6and 12-lb. boxes. - 0 35
Parisian, 8'x 6 and 13-lb. boxe*.............. 0 28
Diamond, 6 s and 7'e, 6 and 12-lb. boxes 0 24 
Diamond, i's, 6 and 12-lb. boxes... 0 25

Icings for oaks— 
Chocolate, white, 
pink.lemon.orange, 
maple, almond, 
oocoanut cream, in 
Mb. packages. 2 
dozen in box, per 
dozen............ 0 90

Chocolate
Confections—

Per lb.

ooooa, | lb. pkga, 6 lb. bags, 32c lb.: Caracas 
tablets, 100 bdix, tied 5s, per box fi00. The 
above quotations are f ab. Montreal.

Oocoanut
CANADIAN OOCOANUT OO., MONTREAL.

Packages—5a, 10a, 20a and 40c. package** 
packed in IMh. ahd 304b. cases Per lb.

l ib paekages. White Mow.................... 0»
4-lb packages. White Mow................... 0 27
I lb. packages. White Moss................. 0 *
1 and Mb. packages, assorted.............. 0 264
i and |-lb. packages, assorted.............. 0 77*
l ib packages, assorted, in Mb. bozw 0 28 
{-lb. packages, assorted. In Mb. boxw 0 29 
t-IK packages, aworted, 5,10,15 lb oae 0 20 

Bulk­
in 15-lb. tine, 15-lb. pails and 10 » and 504b. 
boxea Pails. Tina Bbla

White mow. fine strip 0 12 0 21 0 17
Best Shredded.............0 18 .... 0 17
Special Shred..............0 17 .... 0 16
Ribbon.........................0 19 ... 0 16
Maaarean..................... 0 17 .... 0 17
Deeicsted.....................0 16 ___ 0 16
White Mow in 5 and lb lb. square tins, 21a

Condensed Milk
BORDBN'eCONDENSED MILE OO. 

ta H. Dunn. Agent, Montreal SToronta

Doodsnwd Milk.... » 75 1 48
ndenwd Milk......... 4 75 1 »

Challenge Ooodenwd Milk------- 4 » 1 «
Peerless Brand Eraporated Milk

fire cent siw (4 down)............ 3 » 0 50
Peerlew Brand Evaporated Milk

family Mw................................. 3 50 0 »
Peerlew Brand Evaporated Milk

pint siw (4 down).....................  4 40 1 10
Peerlew Brand Evaporated Milk

hotel siw...................................  • 70 1 M

1 lb. decorated 
tina 32c lb. 

MoJe.*4b. tine 
20a lb

MaJn.14b.tine
28c lb.

MoJa34K tine 
2» IK

Cafe dw Epicures—l-lb. fancy glass jars, per 
dor. » 40

Cafe l'Aromatique—l-lb. amber glass «ara 
per dox. »

Presentation (with tumblers) » per dor

Ground or bean- 
W.8.P.

case. Terms—Net* 
days prepaid.

Eagle I
Gold ft

Ch woo-Imperial
Large siw jam, dos....... .................. .
Medium Sw «ara
per doc................. 4

Small dw jars, per
des........................ 2

Individual siw jars

8»

►.dor I 40 L 
i, dor 1 40

aoNi vream tssw
In carbons, each 1 down...................... 8 ft
Tcfjsbèeëhaéown..,........................ IN
Medium bioeka down.........................  1 »

REINDEER. LIMITED
"Jersey ' brand evaporated cream

per caw (4 dozen)............................$3 50
" Reindeer brand, per caw (4 do sen) 5 51 
" Reindeer" Condensed Coffee, caw. 6 00 
" Reindeer Ooodenwd Ooooa, caw.. « »

rCEBRLL 4 OO., LTD

"Golden Butterdy ' 
brand Cream. Idem
10a msa anew» »

"Golden Buttsr%"

ST. CHAR

rt. CIA KLM WZDIZtIZa
COMPANY. 

Prices :
St. Charles Milk, fam­

ily size, per case .. $3 65
Baby size, per case 1 00
Ditto, hotel .............. 3 »
Silver Cow Ml k......... 3 06
Purity Milk................ 4 »
Good Lock.................. 4 15
Coffees

OOEfOB ^pOto-AUlMB'g
fra ml* tu >Canada bp The Ebg Blala OaUd- 

C-0 Bwobranl. k Plia Mentirai
... aaa*AiUM4ieL
All ram. prira oo. d» w tmontâ .

UM-M UMBERED
Under 100 books................................  «aeà M
100 books and over......................... ..mSk 0*500 books lo 10» books ... .... ... ST 

PO' a“l«*<56 oerar .nd raeh ooaraa. 
utra pra book H rant.

Infanta rood
BoMraao ■ prarakt brain,
tb. Una sflTTlb. Una 

36. Bottiraonz patrat
-HzUnaB.36; 1-

riATorUu Extract.
BBT BLAIN, LIMITED.

Standard Coffees
Boaeied whole or ground. Packed In damp- 

proof bags and tina
aub How....»* Ambrosia.........8»
Neater...............• 3C Plantation........ • 28
Rmptsw...........0 * Fancy Bourbon 0 22
Puonaw............  0 27 Bourbon............ 8 20
CkushedJaraand Mocha.................... Oil

H round ... 0 18* 
Package Ooffeeu

Gold Medal. 2 lb. tins, whole or ground 0 » 
" " 1 lb. tins, " •* 0 21
M H |lb. Um, M " 8 *

Anchor Brand, 2 lb. tins " " 0 si
1 lb. tins M •• 0 28

German Dandelion, 1 lb. tina ground 0 *
4 IK tina 0»

English breakfast, 1 IK tina • 18
Grand Prix, 1 and 2 lb. tina 0 30
Demi-Twea 1 and 3 lb. tina " 0 »
Flower Po«>, 1 lb. pota " 0 28

Oouftotloui
IMPERIAL PBANUT BUTTER

Em!».V."‘."V.U î S
Uiraeraaltrara ......................176 "
Tarablraa ommSAomd.................Ill "
364b. palls......................................... D 16 lb.

loa (all 60ora) doa 1 oo
î*“ r- :: iîî
4 .0 / 00
5 ;;

" 3w

; I 3 75 
111 

" 10 »
- M 18 00 
Discount oo application.

16

lea bottlw(retail

18 ea beat)m (retali
M m

66
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FEE H^h ®ra<*e Coffees are up several cents per pound, but we will 
contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t misa your opportunity. Get 
a sample from us. We will send you a big sample on application. You are to be the judge. 
It’s easy money to get in touch with us.

W. H. GILLARD <BL CO.. Wholesalers HAMILTON. ONT.

/

BANNER .cl°a1,dt LANTERN

Notice to Dealers
Every purchaser of a

Banner Lantern
can get a

CALENDAR for 1912
by filling in and mailing the coupon 

found in the

LANTERN
Ontario Lantern land Lamp Co., Ltd.

Head Office and Factory, HAMILTON, ONT
BRANCHES: MONTREAL AND WINNIPEG

You Are Being Robbei
By allowing the sun’s rays to beat 

upon fruit and other perishables 
which you may choose to display 
in front of your store.

A new awning costs practically 
nothing, in comparison to youryearly 
losses of spoilt or damaged stock.

Ask us for quotations to supply 
your store with awnings for next 
season.

Raymond Bros.
London Ontario

A TEMPTING DISH
is made more appetizing with the addition of salt 

». In these iwholesome sail. i res peels the
Bui it must be pure salt, clean,

ONTARIO PEOPLE’S SALT
has won tne charm of every household.
It is the faultless product of a faultless factory, which has won an enviable reputation
------------------- *i tnnamong the elect through its unvarying quality.
Success to the merchant who handles this staple of tried merit is bound to follow.

The Ontario People’s Salt & Soda Co.,
KINCARDINE. ONTARIO

Limited

<<

/ * The Bulk of Your Trade
Is done with women. They are directly responsible
for the appearance of the home.

BLACK KNIGHT STOVE POLISH
is the household favorite for polishing the stove. It 
gives a brilliant, lasting shine with little exertion 
and does not stain the hands.
Your profit is assured if you stock this popular 
household requisite.

F. F. Dailey Co., Limited bu^alo^n.y!Canada

Br

KAMI

TW
You can ta

LA PORTS, MARTIN ! 
AOSNCIKM. THE!

p.o.b. mo:
IMPORTED PSi

Sur Extra Fine.........11
_ “ " tins 1 I
Extra Fine 
Tree Fine

Mi-Fine 
Moyens No. 1 
Moyens No. 2 “ |
Moyens No. 3.................

Asparagus, H
MINERVA PURI 

Case- l
12 litres.............. 6 50
12 quarts............ 5 75
Tins— 1
I gale . 2s......... 23 00
1 gals . 6a......... 29 00
1 gals , 10s.......25 00 j
i gals., 20s....... 26 00

BAH8IN DR VICE
La Capitale, 60 qta.........
La Neptune, 50 qta.......
8t. Nicolas, 60 qta..........
La Sanitas Sparkling. 50 

•* " 100 
•• " 100 

Lemonade Savoureuse, i
CASTILE I

Le Soleil," 72 per cent 
Cass 25 lbs., 11 lb. bare . 

" 121ba.,2ilb bars.
" 50 lbs . fib. bars .
" 200 lbs., ft os..........

" La Lun*.’’ 66 per cent. 
Case 251be., 111b. bare. 

I* 12 lbe., 21 lb. bars 
501be., f b. bars 

.. 159lbe - o* bare 
100 lbs., 3ft os. bars 

Alimentary Pastes, Hlai 
Vermicelli, Animals, I

Box, 26lbe., lib.............
" « lbe., loose...........

Durmr à co. 
Orape Juice, 11 qta......

34 pU........
. , , 36 splits....
Apple Juioa, IS qta....... .
Champagne de license, 1

66



CANADIAN GROCER

Brooms Brooms
“BROOMS OF QUALITY”

are hard to get.
W W. & CO BRANDS are made up to the mark, always. Our customers 

know this and oui Factory runs full ♦ime on "Quality" account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON WINNIPEG

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a WANT AD. in this paper.

Clare’* pore
AND BEAN* 

in Tomato Sauce

No. 1, 4 dox.
in cam— 0 60 

No. 1. 1 doi.
incase.... 0 90 

No. 3, flats, 1 
doiincase 1 0 

No. 3,tails,!
doiincase 1 26 

No. 6,1 dox.
in ease.... 4 00 

No. 11 à dos. 
incase.... 6 60

LAPORTE, MARTIN S OO., MONTREAL. 
AGENCIES. THEBE PRICES ARE 

P.O.B. MONTREAL. 
IMPORTED PEAS "SOLEIL"

Matts Golden R unset t—
Sparkling Cider, IS qts............................. 5 00

" " 2* pts............................ 5 60
Apple Vinegar, 11 qts.............................. 1 50

Ptltfl.
THE C. H. CATELLI CO., LIMITED, 

MONTREAL, CANADA 
Alimentary Pastes.

"Swallow Brand" (Hirondelle). 
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pa*tew assorted. Melon 
Seeds, Animals, Stare, Alphabets, Alphsbets 
MU.dle.

Egg noodles, esses of 50 pkgee , 1-lb. 0061 
Egg noodles, esses of 10 lbs., loose.. 0 06
Lessen es, esses of 10 lbs., loose........ 0 06
Marguerite, all varieties, pkge. only. 0 05

Bur Extra Pins.........j
" " tins j

Extra Fins " j

Per oase
1 flacons, 40 Bou. 11 00

kilo 100 tins 15 50
•• 100 " 15 -0

Tree Fins " ] 100 " 14 00
Fins " ] •• 100 " 12 50
Mi Fins •• j - 100 " 11 00
Moyens No. 1 " j 100 " 10 00
Moyens No. 2 " jI " 100 - 9 50
Moyens No. 3.............. 8 76

Asparagus, Haricots, etc.

100 Boxes................................................ $44 001
24 No. 3 Jam.......................................... 33 60
12 No. 5 Jam....................................... 27 60

Lard
N. E. PAIRBANE OO. ROAR'S MEAD 

LARD COMPOUND.
P.O.B Montreal 
Tierces, lb 0 10 
20-lb. pails $2 10 
20-lb Uns. #2 00 
60-lb. tubs 
per lb 101
3-lb. tins,
20 to case 
per lb. . 0 11
Mb. tins,
12 to case, per lb 

10-lb. tins 6 to thi

MINERVA PURR OLIVB OIL.
Case- Case-
12 litres............  6 50 24 pints.................. 6 26
12 quarts........... 5 75 24 (-pints............... 4 36
Tins- Tins—
6 gala , 2s..........23 00 * gals., 20e........... 13 60
2 gals., 6*..........29 00 I gal., 46s 8q. . .17 00
1 gals , 10s....... 26 00 f gaL. 46s Rd. 16 60
è gals., 20s.......*00

BASSIN DR VICHY WATERS.
La Capitale, 60 qts.................................... I 00
Ls Neptune, 50 qts................................... 6 00
flt. Nicolas, 60 qts..................................... 7 00
La Sanitas Sparkling. 50 qts................... 8 00

" 100 pts.................... 100
, " " 100 splits............... 4 00
Lemonade Savoureuse, 50's..................... 7 50

CASTILE SOAP
Le Soleil," 72 per cent. OUve Oil

Case 15 Ibe., 11 lb bam.................. 0 074 lb.
" 12 Iba. 14 lb bam.................. 0 0§4lb.
" 50 lbs , fib. bam ................ 3 60 ease
" 200 Ibe., 3| oi............................... 3 75 case

"La Lun*." 65 per cent. OUve Oil
Case 15 Ibe., 11 lb. bare.................. 0 07 lb.

" 12 ibe., 14 lb. bam................ 0 08 lb.
" 60 Ibe., f b. bam ............... 3 * case
.. 199lbe • <*• bam.................. 1 80 case

100 lbs., 34 os. bam.............. 3 40 case
Alimentary Pastes, Blanc à Fils, Macaroni, 

Vermicelli, Animals, Small Pastes, etc. 
Box, 15 lbe., 1 lb...................................... 0 074

25 lbe., loose...................................  0 07
DUPPY 4 CO. BRAND.

Grape Juice, 11 qts..................................  4 75'
* g Aft;................................  6 16

Apple Jules, 11 qts.................................  4 50
‘ 24 pts............................... 4 75

Champagne de Pomme, 11 qts...............  I 00
14 pis...............  I*

Vermicelli end Macaroni.
D. SPINBLLI C Y, MONTREAL. 

Fine.
box "Spécial"..........per box

2 ‘'Standard".'XXX “
cases or 75 lbe. bbls.........per lb.
caeee. 1 lb. pkgs(VermiceUi) " 

Globe Brand.
box "Standard".............per box

oaeee (loose).... .‘.*.7.7.7.. per lb.
eases, 1 lb. packages.......  “

Jelly Powders

JELL-0
The Dainty Dessert

Gl’NNH
"EASIPIRMT"
SHORTENING

Mb. palls. 0 10 
flBIb^ltaa. • 094

Assorted Case, 
Lemon (Straight) 
Orange (Straight) 
Raspberry (Straight) 
Straw berry ( Straight ) 
Chocolate (Straight) 
Cherry (Straight)
Peach (Straight)
Weight 8 lbe. to case.

Contains! doz-.fl.80 
Contains8 doz.-fl.80 
Contains9 dog. .fl.SO 
Contains! d«-x..$1.80 
Contains 9 dog..$1.80 
Contains! doz-.fl.80 
Contains 9 d«»z..$ 1.60 
Contains 8 doz..f 1.80 
Freight rate. Id class.

Grape Nuts-No 13, SI00. No. S, K80. 
Put Toasties—NoTtsTSI 86.
Poetum Cereal-No. 0, $2.26; No. 1, $2.70.

Mb.
1-lb. ean

Lye (Concentrated X

PERFUMED LTV
Ontario end Qnsbo»

1 Coes of 4 d°x $3 jt 
I cases of 4 dm 3 It 
• cases or mure f 31

Jcll-O

y FD* NihlhC ICE CREAM

Mustard
OOLMAWS OB KIR»1»

Marmalade.

Assorted Case, Contains 2 doe, ». A 
Chocolate (Straight) Contains 1 dœ, 11C 
Vanilla (Straight) Contains S doe- 1 60 
Strawberry(Suaight) Contains • doe, * *• 
Lemon (Straight) Centaine • dœ. f 60 
Unflavored (Straight) Contains S doe. ? * 
Weight 11 lbe. locate. Fright rate, tdclsea

IMPERIAL /ELLV DESERT

F.D.. 44b. tins . 1 46 
Per jar

D.8.F., è-lb. tine 1 40
" Mb. ties S 60
M 1-lb tins 5 00 _______ „

F.D., 4-lb. tine.. 0 * H 14b. W
IMPBBIAL PRB PARED MtJTARD

Small, eases 4 doe*........................04SA
................... • g

0amaedHa4dlw, "ThleUe" Bra
A. r. nrrmt » oo.. leaina

•eiaairr bbabd i Pure
j AND

Delicious



Laundry, boxes

14b. carton», boxes of 40 lb.

Mb. otntatere, eam of 48 lb.
R arrêta. KM lb.
Keg* 100

Soap and Washlmr Powders Lily White Oloee-
14b. fancy cartons, oases 90 lb.
6-lb. toy trunks, 8 in case........
6-lb. toy drums, with drumsticks
Kefs, ex. crystals, iw'lb.V.’ 

Brantford Gloss—
14b. fancy boxes, cases 36 lb.... 

Canadian Electric Starch-
Boxes of 40 fancy pkgs., per caee

0 07 
0 08

0 074 
0 06*

0 07

8 00

For sale by all grocers. 
a. p. tippet à oo., agents

ÇMole soap, per gross........................... 10 10
Florida soap, per gross.......................  19 00
Straw hat polish, per gross................ 18 90

box02.'..10. $3 60

yCHWBE

WORTH
I ITS

■ WEIGHT

■COLD

6 dor. to 
box..........$7 36

30 days.

■5-case lots (delivered), $4.15 each, with 20 
t bars of Quick Naptha as a free premium.

oemrurz. Packed 100 bars to case.

Prioes—Ontario and Quebeo:
Lees than 5 oaeea »................................... $5 00

JAPHO MFG. OO., LIMITED, MONTREAL. 
"8APHO " INSECTICIDE.

1-16 gall... .dot. 2 00 1 gall ... .dor. 19 20
| gall........... " 6 00 1-16 gall., gross
I gall.......... “ 10 80 lot............. 20 00

^•'ANTI-RUST" SWEEPING POWDER
SizeNo. 1, 3 dor. crates, per dor......... $1 50
No. 2, 1 and 2 dor. crates, per dor__ $3 00

Liquid Bluing, 93c. per dor. Liquid Am­
monia, 90c. per doz. Both put up in corru­
gated paper shipping boxes.

titrek
IDWAKDSBUEQ STARCH OO., LIMITED 

Boxes Cents
contain Laundry Starches per lb.
40 lbs. Canada Laundry.........................  0 05*
40 lbs. Canada white gloss, 1 lb. pkgs. 0 06 
46 lbs. No. 1 white or blue, 4 lb. cart's 0 06# 
48 lbs. No. 1 white or blue, 31b. cart’s 0 061

100 lbs. kegs, No. 1 white......................... 0 06i
900 lbs.|bbis., No. 1 white....................... 0 06#
30 lbs. Bdwardsburg silver gloss, 1 lb.

chromo packages............................. 0 071
48 lbs. Silver gloss, m 6 lb. canisters.. 0 07 ! 
36 lbs. Silver gloss, 6 lb. draw lid boxes 0 071 

100 lbs. kegs, Silver gloss, large crystals 0 06J 
98 lbs. Benson's satin, 1 lb. cartons,

ohromo label.................................... 0 074
40 lbs. Benson's enamel (cold water)

per case ................ ............... 3 00
90 lbs. Benson ■ enamel (cold water)

per oase............................................ 1 50
Celluloid—Boxes containing 45 cart's,

per case........... ............................. 3 60
Culinary Starch

40 lbs. W. T. Benson A Co.’s cele­
brated prepared com.................... 0 074

40 lbs. Canada pure oom starch......... 0 06
190 !b. boxes 4c. higher)

ID STARCH WORKS, LIMITED 
and Quebec.

006 

0 064

......... il

Ocean borax, 48 8-ox, *i 
syrup, 36 6-ox, $6.00; 36 8 
com starch, 48 1-lb., $3.60.

OCEAN MILLE 
Montreal 

Chinese starch, 48 
1-lb., per case $4.00; 
Ocean Baking Pow­
der, 3-ox tins, 4 doz 
per case, $1.60; 4-ox 
tins, 4 doz per caee, 
$3 00 ; 8-ox tins, 5 
doz. per caee, $6.50; 
lfroz tins, 3 doz per 
case, $6.75; E-lb tins 
10 tins a case, $7.50; 
1-lb. bulk, per 25, 50 
and 250 lbs., at 15c 
per lb. Ocean blanc 
mange, 48 8-ox, $4 :

$1.60; Ocean cough 
$7.20; Ocean

SYMINGTON H SOUPS

Quart packet*. 9 
varieties, dozen 0 90 

Clear soups in 
stbne jars, 5 
varieties, dozen 1 40

Soda
oow brand

Case of 1-lb. contain­
ing 60 packages per 
box $3.U0.
Case of %-lb. con-

120 pi

/BAKING S0PÀ"

tain in g MO^ackagei
ggrboi

'ase of 1-lb. and |-lb 
“ 1-lb.containing 30 1-lb 

and 60 VW-lb package* 
per box $3.00.

Case of 5c. packages, containing 96 packages, 
per box $3.00.

MAGIC SODA

Ontario and Quebec Prices. Per case 
Case No. 1, 60 1-lb. packages (1 case $2 85 

\ 5 " 2 75
Case No. 2. 120 4-lb " ../ 1 case 2 85

15 '* 2 75
rw 1 / » Mb. M .. f 1 case 2 85Case No. 3,^60 J-lb. " .15 " 2 75
Case No. 5, loO 10-ox “ .. / 1 case 2 90

15 " 2 $0
Syrup

BDWARDBBURO STARCH OO., LTD. 
Crown Brand Cora Syrup 

2-lb. tins, 2 doz. in case, per case — 2 40 
5-lb. tins, 1 dox in case, per case— 2 75 

10-lb. tins, % doz. in case, per case..2 65 
90-lb. tins, 4 doz. in cese. per case— 2 60
Barrels, 700 iba .......................................  0 031
Half barrels, 350 lbs................................  0 03$
Quarter barrels, 115 lbs........................... 0 03J
Pails, 3S4.................................................... 1 75
Pails, 25 lbs., each..................................... 1 25

Lily White Cora Syrup.
Plain tins, with label— Per ease

9 lb. tins, 9 dox in ease................... 2 65
5 " 1 " "  3 00

10 " 4 " "  2 90
90 " J " "  2 85

5. 10 and 90 lb. tins have wire handles) 
Beaver Brand Maple Syrup. Case

lb. t ns 2 doe in case....................... $3 50
1 " " ........................  4 00

' ...»................ 3 95
' ........................  3 90

i lb. tins have wire handles)

Cream Tartar. TlM
OILLETT'E CREAM TARTAR M A| THE
Ontario and Quet>ec Prices I ‘ balada"

4-lb. paper pkgs., 4 dox In case..............*$1 00 I cSffcfirSk By.... °°* .
4- lb. paper pkgs., 4 doz. incase.............. 2 00 W holeeale Retai
..... , Per case East of W innlpeg only.

idSUSSlSS}—Ssratf-iVa.ft::;;;; 1% "o$
‘■“’cit"" -lth lrr<"' CO*""' 4 dOZ ln 30 8 S 0H

4,0 SSSSÆS^Kïïe:;;;;:::: 88 $8
, ,. Per lb
5- lb. sq. canisters, | doz. In case........0 33

10-lb. wooden boxes.....................................Q ?Q'i
25-lb. wooden pails .................................... 0 30'4

100-lb. kegs....................................................... 0 28%
360-11). barrels...................................................0 28

3oups
CHATEAU BRAND 

CONCENTRATED SOUPS

Vegetable Mutton Broth 
Mulligatawny Chicken 
Ox Tail Pea
Scotch Broth Julienne 

I Mock Turtle
Vermicelli Tomato 

I Consomme Tomato

I No. IX 95c. per dozen. 
Individuals, 45c. per dozen 
Packed 4 dozen in a case.

canada rimer
BRAND

The Aylmer Con­
densed Milk 

Oo., Ltd.

_ , „ Per case
Canada First 

Kvap. Cream 
family elxe.. 3 50 

Canada First 
Kvap. Cream

_ , _ „ medium size 4 80
Canada First Evaporated Cream, hotel 

““ 3 70

1 08
1 67
2 98 
4 83 

10 90

H-P. Sauce— Per dozen
Cases of 3 dozen....... $1 90

H P Pickles- 
Cases of 2 dozen pints 3 35 
Cases of 3 doz. 4 pints 2 25

10 " *
30

(5,18 and 901

HOLBROOK'S IMPORTED PUNCH SAUCE.
r , _ , „ . Per dozeniArge, packed in 3-doz. case................$2 2M
Medium, packed in 3-doz oase................ 1 4Qg
HOLBROOK S IMP. WORCESTERSHIRE SAUCE

Rep. % pints, packed in 6-dox caee..25 
Imp. % pints, packed in 4-doz. case ... 3 15 
Rep. quarts, packed In 2-doz. case.. 6 50

Stove Polish
JAMBfl DOME BLACK LBADJ

$9.40. 9a sise, gross, $9.60
Nugget Polishes.

ick and Tan.

Enamelled 
tins of

4 cubes............
10 cubes............
50 cubes.............

100 cubes..

Bottles _____
1 doz. 1-oz......... *ft2 00

oxo CUBES 
Price per 
dozen tins 

$ 0 95 
9 40 

11 00 
21 50 

oxo (Liquid) 
Price*

Minimum re­
selling prices 

$0 10 
0 25
1 15
2 25

Minimum re­
sell

Polish, Blark and Tan...................... dox 0 86
Metal Outfits, Black and Tan....... " 3 65
Card Outfits. Black and Tan......... " 3 25
Creams and White Cleaner............  •• 1 10

Tobaoeo.
IMPERIAI TOBACCO COMPANY OF CANADA. 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch, 6s.............................44/

Black Watch. 12s..................................... is
Bobs, 6s and 12s.......................................4*

Currency, 64s and 19s.......................... 4#
...................................... . M

moN
Blue Label, 4 s............................. 0 SI
Blue Label, l's.............................0 90
Orange Label, l's and |'s........... 0 93
Brown Label. V and 4'«-............. 0 98
Brown Label, 4's......................... 0 30
Green Label, Is and |’s.............0 36
Red Label. 4's...............................0 40

Canada First Evaporated Cream, baby
rise.............................................................. 1 on

Canada First Condensed Milk............... ’ 4 55
Beaver Condensed Milk...................... ' 4 00
Rosebud Condensed Milk. ........ 4 «5

Molasses .............
INIMINION MOLASSES OO.

„. , . Gingerbread Brand (Toronto)
2 s—3 doz. to case..............................
3's— 2 doz. to vase . ................
», - _. „ , WINNIPEG......................
v°‘ « <|°z «'ases. perdoz..........
No 3 Tins, 2 doz. cases, per doz........
„ T”18' 1 doz. cases. per doz.........
No. JJ-Tjm, 1 doz. our,, per doz..... 
2SJ®T.Tin*' • ,io2 WI. per doz..... iu
rule—11. each.................... n „
Pails—2's, each.......... 0 06
Paiis-5's.each.............. ;;;;;;;;; 210

DOMOLCO BRAND.
... Maritime Provinces and Ontario:
2s, 2 doz. case per doz ............................ $1 35
3s, 2 doz. case, per doz........    1 95
A*- 1 doz. case, per doz .................... " 3 75
10 s, 4 doz. ca*e. per case....................... . 3 40
20 s. * dox case, per case................ 3 05
O’.1' îk Price.--Sudbury to Victor!»
2 s, 2 doz case, per doz.............................. 1 50
3 s, 2 doz case, per doz..........................
5 s, 1 doz. case, per doz .................. 4 en
10>. 4 dox case, per case....." 4 15 

dox case, per case___ 390
•anew

. wouHin 01001
Pint bottles, i doun oueo do«.............. 1 76

muoiu m 

MI1TO ISO».,
46 Front Bt. hn

We pack n60and 
100 lboaaee. AD 
delivered prices.

Brown Label, 1 lb. or 
Red " 1 lb. or
Green " Is, 4 or
Blue " Is. 4 or
Yellow

* only.,’.... .
tclonly...................

Wholesale
....... 0 95

......... 097
........ 0 30
....... 0 35

0 40 
0 56 
0 70

Retai
0 30 
0 35 
0 40 
0 50 
0 60 
0 80 
1 00

Ceylon Tea, in 
and 4-lb. lead 

packages — black 
or mixed.

Stag. 5* to 
Old Fox, 12sr5mi Sni;»u .............— 8 fl,,onl'per ■,°*0 "
D»» Dell ............................ T)tSfV\iinta nn nnnlina.

Black Label, 1-lb., retail at 96c......... $0 90
Black Label, 4-lb., retail at 95c.........  0 21
Blue Label, retail at 30c...................... 0 94
Green Label, retail at 40o.................... 0 30
Red Label, retail at 50c....................... 0 36
Brown Label, retail at 60c................ 0 49
Gold Label, retail at 80o...................... 0 66

Jams and Jellies
T. UPTON à OOb

Compound Jams — red raspberry, straw­
berry, peach, plum, red currant, black cur­
rant, cherry, gooseberry, blueberry, apricot, 
huckleberry. 12-oz. glass jars, 2 dox in csss, 
$1 per doz. ; No. 2 tin, 2 doz. In case, $1. 90 per 
doz.; No 6 tin pails. 9 pails in crate, 374c. per 
pail ; No. 7 tin pails, 6 pails in crate, 52|c. per 
pail ; No. 7 wood pails, 6 pails in orate, 5.|c. 
per pail ; 30-lb wood pails, 7Jc. per lb. Pack­
ed in assorted cases or crates if desired. V

Compound Jellies — raspberry, strawberry, 
black currant, red currant, pineapple. 12 ox 
glass jars, 2 dox in case, $1 per dox: No. 2 
tin, 2 dox in case, $1.90 per doz ; No. 5 tin 
pails. 9 pails in crate, 37|c. per pail ; No. 7 
wood pails, 6 pails in crate 524c. per pail ; 
30-lb. wood pails, 7Jc- per lb. Packed is 
assorted cases or crates ir desired.

Pure Orange Marmalade-guaranteed fin­
est oualitv. 12-ox glass jars, 2 doz. in case, 
$1.10 per doz. ; 16-oz. glass Jars 2 doz. in case, 
$1.50 per doz.; pint sealers, 1 dox in vase. 
$2.2iper doz ; No. 2 tins, 2 doz. In case, fi 
per doz.; No. 4 tins, 2 doz. in case. 32c per 
tin ; No. 5 tins. 9 in case, 40c. per tin ; No. 7 
tins, 12 In crate, 58c. per tin ; No. 7 wood 
pails, 6 in crate, 56c. per pail ; 30-lb. wood 
pails, 7|c. per lb.

Jelly Powders.
WHITE SWAN srrci 
AND CEREALS, MR

White Swan, 15 
flavors, 1 dox in 
hamliiomecounter 
carton, per dox, 90a

List price, 
(all

1 doz. 2-oz......... 3 50 0 35
1 dox 4-oz......... 6 50 0 65
1 doz. 8-oz......... 11 25 1 10
1 dox 16-oz....... 18 50 1 75

Pay Roll, 7s.................................... j m
War Horse, 6*.....   j»

nlmum re- Plug Smokint-flhamrock, 6s., pluTor bar 54
iling prioes Rosebud Bars, 6s................ J9* ju

w) 20 Empire. 6s and 19s..................... 44«« Ivy, 7s.....................................  S
^ starlight. 78..,./^...........s
Cut Sihoking- Greet West Poaches, 8s.. . M 
Regal Cube Out, 9»........................ jq

68

Discounts on applica­
tion.

Yeast
# Ontario and Quebec Prices. 

Roval Yeast, 3 dozen 5-cent packages 
Gillette Cream Yeast, 3 dozen in box..
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