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For Years in the Lead
—Still Leading

is the unparalleled record of these two brands of staple condiment.

SPECMLWARRANT,E“‘} COLMAN’S NlUST[\RD
""“"‘“““"”"‘“‘ | KEEN’'S MUSTARD

M U STA R D l . Double Superfine Quality—In square tins.

| LONDON |

Any dealer stocking these brands will be
catering to the demands of the general
public.

MAGOR,SON& CO.

AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St. MONTREAL

Toronto ice:
30 Church Street

You Can Show Interest in Your
Customers by Telling Them

‘ things not in the cook book. These are the kind of suggestions your {

3 customers like to get from you. Now, there is Mrs. Brown, maybe, 1

] ¢ who prides herself on her pastry. Suggest to her that i,

_ "

Y brushed lightly over the top crust will give it that fine glaze that is considered so . ]
desirable. N

S © :

LIMITED : 2

MONTREAL-CARDINAL-TORONTO ~BRANTFORD —VANCOUVER -
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=9 |he Best Proposition!
= | st Proposition!
i wron's
,\_l 3 &
T R, Looked at any way vou please, no
’ line of goods holds out the same
inducements to the Grocer as

UPTON’S
Jams, Jellies and Marmalade

First, they are made from the finest
fruits in the world---Canadian Fruits---
selected by experts and preserved and
bottled in an up-to-date, sanitary fac-
tory, which is a model of cleanliness.
Second, the “Upton” line - never
‘sticks,” because our extensive con-
sunier advertising has created a de-
mand for these goods; and third,
selling ‘‘Upton’s” specialties invari-
ably leaves a satisfaction and profit-
margin behind that makes trading a
pleasure.

Are you featuring “Upton’s”?
If not, fall in line with the ‘wise’

ones

ORDER TO-DAY THROUGH YOUR JOBBER

The T. Upton Co., Limited

: Hamilton, Ont.

St
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Canned Where Caught

“THISTLE"” BRAND FISH

Arthur P. Tippet & Co.

NOTHING
SUPERIOR
IS “1 nevet
GROWN
OR
PACKED

DA(;((D BY
GRIFFIN & SKE
CALuronNHLAEY .

IN

CALIFORNIA
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[ANNOUNCEMENT

We have much pleasure in announcing to the

RETAIL TRADE

That we have appointed

‘The Jobin-Marin Co., Limited

OF WINNIPEG

SOLE DISTRIBUTORS
OF

Mazawattee Tea

IN THE PROVINCES OF
MANITOBA and SASKATCHEWAN

Ll il UL T o YW« X B NI/
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MAZAWATTEE is the STANDARD BRAND with a
world-wide reputation. GENUINE only in SEALED
PACKETS and TINS.

The Mazawattee Tea Co., Limited, London
And at COLOMBO, CALCUTTA, Etc.

BRANCHES, AGENCIES and DEPOTS throughout the WORLD
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THE NAM E<FAIRBAN Kw
MEANSSOAP#SURETY _ |

GOLD DUST

GOLD DUST sells everywhere because our advertising
reaches everywhere; it sells better everywhere than other wash-
ing powders because it is better, it has more cleansing power.

You can sell more GOLD DUST with less effort than any
other washing powder because your customers can do more
cleaning with less effort by using GOED DUST.

* Just try pushing GOLD DUST.”
“LET THE GOLD DUST TWINS DO YOUR WORK.”
THE N. K. FAIRBANK COMPANY, MONTREAL
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BORDEN'S Makes
EVAPORATED |Pfreexs ¢4 Your

MILK [)ee " Customers
PEERLESS BRAND |&:¢ i Batzafind

BORDEN'S CONDENSED MILK CO.
" Leaders of Quality " Established 1857

Sales Offices and ‘Ale.nclu:—

Mason @ Hickey, Winnipeg and Calgary
WILLIAM H. DUNN

Montreal, Toronto and Vancouver
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COWAN’'S CAKE ICING

COWAN'S

-~ SUPERIOR -!-

TORONTO CANADA.

Prepared ready for use. Save the housewife a lot of work, and give better
results than any but an expert cook can produce. They are popular®
wherever known. Make them known among your customers and develop

a new and profitable line of trade.

:THE COWAN CO., Limited, TORONTO, Ontario
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MOLASSES

DOMOLCO

for the TABLE.

GINGERBREAD

for BAKING purposes.

These two Popular Brands are Trade Winners.

This is proved by the large increase:in sales during
the past few months.

We strongly advise your stocking both Ginger-
bread and Domolco.

The result will be

Increased Trade and Satisfied Customers.

For Sale by all Leading Wholesale Grocers.

The Dominion Molasses Co., Ltd.

HALIFAX, N.S.
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Something for You
to Do

At the presen}stime with these two quick-
selling, delectable and wholesome edibles,
is to suggest them to your patrons who
may be preparing for luncheons or social
functions.

TURKEY AND TONGUE is most
appropriate just now and is deliciously
appetizing. BLOATERS are also most
delightful for those caring for fish foods,
and displays thereof should be made which
will add both prestige and profit to your
trade. ;

Get Busy Now.

BRAND & CO.,, LIMITED
Parveyors te H.M, the Late King Edward VIL
MAYFAIR, - - LONDON, ENG.

NEWTON A.HILL, 25 Front St. East, TORONTO.
H. HUBBARD, 27 Common St.. MONTREAL.
McLEOD & CLARKSON, VANCOUVER.

SANITARY CANS

FOR
+ I Winter,,Pack *
Baked Beans, Soups,

Meats,Condensed Milk,
Evaporated Milk «» «

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.

pack
cleve
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(

adve
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PREMIUMS TO GROCERS |

Their Boys and Girls or Clerks
Thousands of Them—$1 to $100 Each

We offer these premiums for Window and Store
Displays.

They are offered as payments, not prizes. So every
grocer may earn one.

Displays may be made of Quaker Oats, family size
or regular size. Or they may include both.

All display signs, price cards, ete., must be supplied
by the store. Quaker Oats advertisements clipped from
magazines, ete., may be used to attract attention.

Displays must ‘be made during December or Janu-
ary, the best selling season on Quaker Oats.

To secure a premium, it is absolutely necessary that
a photograph of the display ;be sent to us. No other
evidence will do. On the back of the photograph write
your name and address. e

A Kodak picture 2 x 2 in. will do. This.picture
may be taken with a Brownie Kodak costing only $1.

All photographs must be in our hands by February
5th. Checks for the premiums will be mailed in
February.

We name as a committee to decide on the best
displays:

MR. E. M. TROWERN, Toronto

Dominion Secretary Retail Merchants’ Association of Canada.
Mr. J. L. MAUDE, Toronto

Secretary Window Trimmers’ Association of Canada.

The selling power of a display of this kind is its chiefest merit. Its purpose is to sell oatmeal. A hundred
packages of Quaker Oats piled prominently inside the store, either on the end of the counter or on a table, with
clever signs attached, is oftentimes a better selling display than the same goods placed in the window.

Displays will be judged by their power to sell Quaker Oats. Put your display where it will sell the most
goods.

For the best display . . . - Y : : . : ? $100.00
For the second best display . y ; ‘ . A . . 4 . : 50.00
For the third best display . o : : ; * v B A 1 25.00
For the five next best displays ; : . : . = : 10.00 each
For the twenty next best displays 2 5.00 each
For every other display, containing three cases or more. of whxch a photograph issent 1.00 each

In the case of a tie—where the judges cannot decide which display best deserves one of the larger preminms

—the premium will -be divided among the two or more whose displays seem of equal value.

: ' Special Contest Price

The unusual effort and publicity during this contest will sell more Qnakér Oats for each grocer than ever
before. For your additional requirements we make you & special price on

Quaker Oats "5’ $3.90 per case

(Except in the far West, where a shade of 10c. per case will be allowed from the regular price.)

This special of $3.90 per case for Quaker Oats family size is in no sense a reduction in price, but is a special
advertising allowanee orr this order to assist you in making a big selling display that will largely inerease your
husiness.

Place your order at once with your jobber (or with us) for Quaker Oats Family Size or Quaker Oats
Regular Size, for delivery up to January 3lst, as you wish it. Better make two orders—one for immediate
delivery, and one for delivery in January.

Has Your Boy or Girl a Camera?

If you don’t care for yourself, you have a elerk who cares, or a boy or girl, perhaps.

Note that every display gets a premium if a photozraph is sent. But no grocer gets more than one.

The lowest premium—one dollar—will buy a Brownie Kodak, with which the picture may be taken. So any
grocer who makes a display—or his boy or girl—is sure of enough to pay for this camera. And he has an equal
chance with the others for a larger premium.

Somebody around you wants to earn one of these premiums. Give that somebody a chance.

To you, Mr. Groeer, the best payment will come in increased sales of Quaker Oats. Let people know that
you specialize in it. Let them know that you handle this favorite brand.

Nothing is more important—more trade-winning now—than a corking display of Quaker Oats. Make it now,
while we offer to pay for it. Or let somebody around you make it.

Address all Photographs to

The Quaker Qats (Ompany

Window Display Dept., Peterborough
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PINK’S MARMALADE

We have the pick of the Season’s Oranges.
Special care is taken during the course
of manufacture to retain the full natural
- flavour and aroma. Our Marmalade is

universally known as

“T'he Marmalade with the Orange Flavour”

ORDER YOUR SUPPLIES AT
ONCE FROM OUR SOLE
CANADIAN DISTRIBUTORS

MONTREAL J. W. WINDSOR, 22 ST. JOHNS STREET
ST. JOHN, N.B. S. CECIL IRVINE, 48 PRINCESS STREET
HALIFAX, N.S C.E. CREIGHTON, BEDFORD CHAMBERS
BOSTON, U.S. A GEN. SALES OFFICE, 330 BOARD OF TRADE BLDG.

MR Up-to ate Grocer, your ambition is (o1 should
be) to 1nstall an Electric Coffee Mill.

When you do—get a good one, as
good as you can afford.

If it's an ‘‘Enterprise’’ it will be
backed by the oldest and largest manu-
facturers of these goods in the country.

Note the style illustrated. The
grinders are connected direct to the
shaft of the motor. No belts or gears to
litter up the store and make it look like a
machine shop and fewer parts to wear.

Perhaps you’d be glad to look over a
catalog of electrically driven Coffee
Mills, Meat Choppers, etc. Glad to send it.

The Enterprise Mig. Co. of Pa.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U. S.A .

21 Murray Street, New York 544 Van Ness Avenue, San Fraacisco
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THE TIME TO STRIKE!

Now is the time to plan your

campaign for 1912. Why
- not specialize on Baked Beans
for a starter? Resolve to
make your sales for 1912
double those of 1911. How
can it be done? Push Simcoe
Baked Beans, the family size,
the can with more beans at
the lower price. Point out
Simcoe Baked Beans are
cheaper than potatoes these
days—food value considered.
A meal for a family for 10c.
Think of it! There are Beans
and Beans.

Simcoe Baked Beans are
THE Beans

DOMINION CANNERS

LIMITED
HAMILTON, :-:  CANADA
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Cook’s Friend Baking Powder

is made in Canada from the purest of Grape Cream Tartar
and is equal to the best imported, selling at half the price.

No Alum! @ Never Was!

You Get More

That is always a
strong selling point
in favor of any
article. First appear-
ances are lasting and
quantity appeals

strongly to custom- M I N C E M EA T
ers when comparing -

brands. If you study your mince meat trade,

Mr. Grocer, you will push only

Chlnese Starch STERLING BRAND, not only

because it pays good profits and is

contains 16 ounces to the package, while ; i
othiés brands contain but 12. the most delectable baking delicacy,
The price is the same and the quality : - g ;
excels. Then why handle inferior lines? gives uniform satisfaction
GET PRICES

AGENTS .—
Standard Brokerage Co., Vancouver, B.C.; W.H. Escott Co. Winni-
peg Man.; Green & Co., Toronto, Ont.; Norman D. McPhee, Ham-
ilton, Ont.: The Lawrence Nfld. Co., Ltd , St. John's, Nfd.: J.J. Mc- 'rh 'I' A L tl C
Kinnon, Charlottetown, P.E.l.; Boivin & Grenier, Quebec, Que.; > e ° T y e o.
Eug.Foliot, St. Pierre, Miquelon:; Scott, Boyd & Co., Portof Spain, u TED

Trinidad. B.W.I.; Desmarais & Gregoire, Chicoutimi, Que.; and
all the Wholesale Grocers throughout the Dominion.

OCEAN MILLS Sterling Road, Toronto, Can.
O. Lefebvre, Prop. 23 MONTREAL

easiest to sell, but because it always

Pass it out.

Note change in Telephone numbers:

gggg }Slmple Room and Order Desk.
3597 Mr. Fred. T. Smye.
3598 Mr. S. C. Balfour.

748 Warehouse and Shipper.

B ND 462 Long Distance and Mr. E. Leith.
RA To our Long Distance Friends—Kindly ask
THE SIGN OF PURITY for No. 462, or just request connection with

BAl.fﬂUl!, SMYE & CO., o’ HAMILTON
—_—

5T
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The Lines in Constant Demand !

ROWAT'S PICKLES

PATERSON’S SAUCE

Are you handling these ready sellers?

Rowat Q. Co.

GLASGOW - - - SCOTLAND

Canadian Distributors:

Snowdon & Ebbitt, 325 Coristine Bldg., Montreal,
Quebec, Ontario, Manitoba and the North-west ; F. K.
Warren, Halifax, N.S.; F. H. Tippett & Co., St. John,
N. B.; C. E. Jarvis & Co., Vancouver, B.C.

ARE YOU INSURED

AGAINST ADULTERATION
on the spices you handle?

Three: *“Wondertil” The Government Form of Warranty

is your only safe insurance,
se’”ng Polnts and is attached to every

The quantity of the soap you
sell depends largely on these TIN - PAIL - BOX - PACKAGE
three points: SAFE to use on AND BARREL OF
delicate fabrics; SURE the
quality is such to insure re- White Swan Brand of Spices
peatorders; and SPEEDY topro- !
duce results with littleefforton YOU ARE BNTITLED TO THIS BY LAW

the part of the housewife and
the selling power of the dealer. INSIST ON GETTING IT WITH
EVERY SPICE PURCHASE YOU h

ask

THE GUELPH SOAP COMPANY MAKE AND PLACE THE ONUS

GUELPH, ONTARIO ON THE MANUFACTURER.

1n

Li

~———
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WE BOUGHT SUGAR BEFORE THE RISE

and bought heavily, too. = We are thus able to offer Grocers in Canada our world-famed Scotch Marmalade at
the lowest prices. You and ysur customers get the benefit of our big and careful buying.

John Gray @ Co.'s Scotch Marmalade

is the acme of purity. Prepared only from fresh, ripe Seville oranges and pure refined sugar, it contains no
Glucose nor preservatives. We have been making fine preserves in Glasgow for generations, and we stand
back of every sale we make. Our guarantee of purity is on every jar.

Prices of this popular and quick-selling line from our Agents

Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta: W. H. DUNN, 396 St. Paul St., Montreal.
Toronto: LIND BROKERAGE CO., 73 Front Street East. .

Ottawa: E. M. LERNER & SONS, 11 York Street.

British Columbia and Yukon: KIRKLAND & ROSE, 312 Water Street, Vancouver.

Successful Service

ANTI'DUST! . : | There is just one

i1 conclusive test of a
i 2 Coffee Mill, and it

ANTI.DUST' : R is a simple test.
L] > NG A Do Anybody can make

R ! it. Find out/the

i ) price of a Mill,then

il . St find out what ser-

ANTI-DUST! ,Q35 vice that Mill is
| 4 H giving owners of

one, two and three
years' standing.
Notonly how itran
8 during the first
Remember the name. The housewife three E,,omhs ofuse,
will use this and no other, once you in- but how it runs

troduce it to her. It is different, more TO - DAY. Then
. measure up your
up-to-the-minute than any other make. prics and. el

Not an imitation but a discovery. and get the answer.

Deodorizes Disinfects

and “plays the dickens” with all germs
and microbes. Try it in your own store
and see how sweet a smell it will leave
behind it.

Stock It. Sell It. Repeats Follow.

s r

%

»

7

o
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The Sapho Mig. Co., Lum» COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn. Montreal: The Codville Ce., Winnipex -
MONTREAL Eby, Blain, Limited, Toronto: James Turner & Co.. Hamilton,
Ontario: Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne
& Co., Calgary, Alta.

T
FARROW’S ‘A-1’ MUSTARD

THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

In every market of the world FARROW'S “A-1" has forced its way. Write your nearest
agent for a sample tin. Compare the get up, the quality and the priss—then you'll know the reason why!
. CANADIAN AGENTS:—

¥. G. PATRICK&CO., 77 York Street, Toronts; T. A, MACNAB & CO., Cabot Bldgs., St. John’s, Newfoundland ; W. A. SIMONDS,
89 Union St., St. John, N.B; RUTTAN & CHAPMAN, Fort Garry Court, Maia St., Winnipeg; ROSE & LAFLAMME, 400 St.
Paul St., Montreal; C. E. CHOATE & CO., Pickford & Black’s Wharf, Halifax.
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THIS IS THE PARKER BROOM

With brooms of all kinds
costing more, your cus-
tomers will be more
exacting. At current
prices the only broom
that will please is a first
quality broom.

QUALITY

- is our watchword. We

specialize in fine brooms
and whisks, janitors’

supplies, etc.

THE PARKER BROOM

Company

692 Wellington St., OTTAWA

TORONTO---A. E.Richards & Co.
HAMILTON---

Your Reputation

is in the balance if you
are given to se{ling infer-
ior sardines.

“ESKIMO”
Sardines

Have been selling for several years,
and the enormous demand which
has been created by their known
good quality has given them a sound
footing among the high-grade stocks
of a grocery. .

The sardines are the finest,
packed in a modern, sanitary factory,
put up in pure French Olive Oil,

making them an immensely popular
line with all classes.

ORDER TO-DAY FROM YOUR
WHOLESALER OR WRITETO

MONTREAL—J. W. Windser LONDON, ONT.---
QUEBEC—Albert Dunn
HALIFAX—A. B, Mitchell

Geo. L. Gillesple
WINNIPEG---W. H. Escott Co.
ST. JOHN,N.B ... CALGARY---H. Denkin & Co.

W. S. Clawson & Co. EDMONTON---

Dominion Brokerage Co.
A.E Richards & Co. VANCOUVER---H.Denkin & Ce,

2 PR o AP S T T P T Y T el
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The logic of ‘Camp’ is irresistible.
‘Camp’ is splendid value, is exten-
sively advertised, and pays a good
profit. Therefore, there is sound
business advantage in stock-

ing ‘Camp’

R."aterson&Sons, Ltd.
Cojfee Specsalists f
N P2 (‘ZZ!“."C"HJ

Look Baékward

a little — the past is the only lamp by which
you can read the future. Can’'t you see where
you overlooked a few lines which [you can
easily sell and thereby add a substantial amount
to your weekly turnover?

L’Etoile
MACARONI  VERMICELLI  SPAGHETTI

Are good Goods— Quality Goods. Goods which
your customers will appreciate.

As good as the Imported. No Customs
Duty—hence cheaper.  Carried off the
honors at the Quebec Exhibition, 1911.
Hygienically manufactured. Employees
all “men who know.”

Gie Francaise des Pates Alimentaires

MONTREAL

4
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NELSON'S
gelal”;%mb

LOZENGES

Should be in your confectionery
deparument.

- C. NELSON, DALE & GO., LTD.,
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“EUREKA”

Canada’s Scientific
and Sanitary

REFRIGERATOR

P@ Thereare "9
more Eureka
Refrigerators

in use in
Canada by

Butchers,
Grocers,
Creameries,
Hotels, Res-
taurantes,
Hospitals,
Public Insti-
tutions, ete.,
than all other
patented
Refrigerators
P@— combined. -y

The above is the strongest
tnr?:ce of am article’s

perior merits,

WRITE FOR
CATALOGUE AND
PRICES.

Eureka Refrigerator Go., Lid. **FoRonTe:"

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louis 3076

Distributing Agents, WALTER WOODS & CO., Winnipeg
Agents at Fort William, Hamilton, Calgary. Moosejaw, Saskatoon
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Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

No other sugar will compare with it.

Make the test yourself. Place samples of other
manufacturers alongside it. You will see the differ-
ence and recognize the advantage to you of
recommending ‘' Redpath' Sugar as the Best.

PARIS LUMPS
in 100, 50 and 25 1b. boxes
and in “ Red Seal”
dust proof cartons.

The Canada Sugar Refining Co.,
S Limited
Montreal, Can.

Established in 1854 by Joha Redpath

THE ELGIN

National
Coffee Mill

=I

ROYAL SALAD
DRESSING

There is a reason for
everything. The large
number of people in
CANADA — from the
Atlantic to the Pacific,
who love ROYAL SALAD
DRESSING, is the reason
for the new modern,
well equipped factory
to make it in, just built
in Windsox;. Ontario.

MADE ONLY BY

HORTOX - CATO MF6. CO.
WINDSOR, -  CANADA

The ' Elgm Mill is easily
first favorite with the up-to-
date grocer, because it com-
bines easy running and rapid
grinding qualities with beauty
of appearance and finish. It
is very durable and is fitted
¥with a special adjuster for
regulating the grinder.

Equipped with the new

style force feed grinders. In-

vestigate this grinder carefully. Its price is very
reasonable.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. & J. Galt (and branches) The Codrille Co. (and
branches) ; hno.lOo- and branches).
VANCOUVER—The ,. 1, N ; Wm. Braid & Oo.
HAMILTO '4-‘ & Oo.; Balfour, Smye & Co.; McPheron,

mmu’m—m

LONDON. & Co.

ST. JOHN, N.B.—G. E. Barbour Oo., Dearborn & Co.
_—Oampbell,

RBGIN. Wilson
- h.& OCunadian Mh-haf (lnd branches).
EDMONTOUN, ALTA.—The A. MacDonald Oo.

MADE BY

Woodruff @ Edwards Co.
ELGIN, ILL., U.S.A.

Three Lines You Should Know
and Introduce to Your
Customers

Tone up your stocks of Condensed Milk by adding these
three lines—New Ones and G ;od. They wili bring you new
customers and quick returns.

St. George Evaporated Milk, 4 doz. in case, $3.35

Princess Condensed Vilk, 4 doz. in case - $3.90

Banner Condensed Milk, 4 doz. in case - $4.40
Order from your wholesaler or direct from the lactory.
Delivered in 5 case lota to any point in Ontario or East 1o
Halifax.

) - MALCOLM Q- SON

ST. GEORGE

15
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PERSONAL SUPERVISION

is what makes the difference between a successful business and the other kind.
is making our business successful!
first consideration!

OUR DIRECT REPRESENTATION of the manufacturers of goods of the highest quality is
constantly increasing. WHY? Because manufacturers of such goods KNOW that we place theis
goods with the retail stores who appreciate high quality and who realize that permanent businesr

must be built upon it WE ARE AT YODUR SERVICE NOW to help to improve YOUR Business
with OUR lines, which cover ALI, your requirements. .

‘RICHARDS & BROWN, - WINNIPEG

Personal supervision
Nothing left to chance---our customers’' requirements our

WHOLESALE COMMISSION MERCHANTS

“WALKER BIN" <
SYSTEM

A Dialogue
With a Moral

"1 want a bottle of the
best olives you sell.”

is the only Complete Line of Modern
QGrocery Fixtures Manufactured in
Canada.

It affords the best-known facilities
for handling a grocery stock of any size
and displaying that stock to the best
advantage.

“Yes, Madam. Here is a
bottle of CLUB HOUSE
“* QUEEN OLIVES; all the
olives are selected for size,
shape and color, and are care-
fully preserved to retain the
luscious flavor of the natural
fruit.

A " Walker Bin " Outfit will put
new life into your business, and the cost
will be small compared with the results
that are bound to follow.

Now, this customer insists
on having Club House Queen
Olives every time,

Write your jobber
for prices

Write for Illustrated Catalogue
‘* MODERN GROCERY FIXTURES”
and let us give you an estimate.

Walker Bin & Store Fixture OCo.

LIMITED
ERPRESENTATIVES, —
Hasitebe : Waloen & Truesdale, Wisaiped, Hoa.
Shtelevs wd ibere: . 4. 3iken -~ Berlin, Ontario Gorman, Eckert & Co.,
Honiveal: V. 8. Sileock, 33 St. Nicholas Street LIMITED
LONDON, Ont. WINNIPEG, Man.

|
SMITH \

AND

PROCTOR

SOLE PACKERS
Halifax, - N.S.

Have No Hesitation

in recommending to your best customer

‘Bluenose’ Butter

It always opens up in excellent shape, and
its quality and flavor are remarkably fine.
Taste ‘Bluenose’ yourself! Then you'll
feel more enthusiastic about recom-
mending it.

SOLE PACKERS

SMITH & PROCTOR, HALIFAX, N.S.
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THE CANADIAN GROCER

&

The Value

Ghunlve Bubsod T siitiinme

as a staple food is fully realized by the Canadian Public.

The Demand

for CLARK'S PORK AND BEANS has grown to its present
immense volume, because the purity and perfection which made
them famous has been intensified to such an extent that to-day
each can is full of PORK AND BEANS, THE FLAVOR OF
WHICH WAS UNDREAMT OF A FEW YEARS BACK.

Clark’s Pork and Beans Sell

That’s why we pack them and you handle them.

W. CLARK, Lo MONTREAL

Manufacturer of the Celebrated MINCE MEAT with the NEW STYLE CAN
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THE CANADIAN GROCER

JAPAN TEAS

being absolutely free from coloring matter, have met with a surprising increase in
demand this season, so much so that stocks now in first hands are practically nil,
which is unprecedented at this particular period.

FURUYA & NISHIMURA,  Montreal

guat
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The Weakness In Your Selling Power
oftentimes lies in the quality of goods you pass
: out. Your selling ability will be at its best when
R you handle L. & B. Pure Fruit Jams and Jellies.
3@? 2. | Packed in 2,5 and 71b. pails and 30 Ib. wooden
< } pails—-the popular sizes. 6
\DTRS BIMIR] Lindner Q. Benner, Toronto
; Western Ageats—Laing Bros.,, Wholesale Grocers, Winnipeg.
Milk
is full cream milk reduced to about and unreservedly guarantéed. The
one-third consistency in a vacuum, sterilizing process it undergoes positive- ——
gontammg nearly thrge times as much ly destroys all bacilli and renders it e
in butter fat and solids. . di ik
The purity and quality of every can superior to ordinary milk.
of “Canada First” milk are absolutely Order from your jobber.
The Aylmer Condensed Milk Company, Limited, - Aylmer, Ontario
Head Offices: Hamilton, Ontario
e

BIG who is hsiins BJELLAND’S
G U1Y1319 . Smoked Herrings in Bouillon

Your Particular Customer will welcome your recommendation to try this line! None but small
selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices
are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves
a ‘real’ good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING (. A. HENDERSON) HAMILTON

Canadian Agents
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THE NAME

,, Sugar

guarantees absolute perfection of Quality. A pure Cane Granulated, testing 99%/100 to 100
per cent. of Purity. This is the highest standard of sugar obtainable.

’_I:ge St. Lawrence Sugar Refining Co., Ltd., Montreal, Quebec

How are your Soap Sales? WE DEFY

anyone to mention an occasion on which our goods were found
adulterated. This is certainly a strong statement, inasmuch as
there has been so much adulteration going on: yet we put forth
the challenge, knewing that our policy of putting up a pure Maple
Syrup has never been abused.

Down? Then we can put them up.
Up? Then we can put them higher
up still. How do we do it? It's
quite simple. We sell you

‘“Canada’s Best”’

SO AP Pride of Canada

and the soap, in a very literal sense, Maple Syrllp

“ does the rest.” It is the soap cus-
tomers come back for, the popular
favorite which is always increasing
in popularity.

SHALL WE SEND YOU A SAMPLE CASE? should be on your shelves, You can sell At just as well as the
cheaper and impure, Your customers will readily appreciate the

difference and thank you for intreducing R to them.

Pride of Canada and N-O\_O-T-H-E-R

United Soap Company It | Tne Maple Tree Producers' Assoc.

OF CANADA, LIMITED
LIMITED
MONTREAL MONTREAL TORONTO

JAMES SELLS EASILY
THE BEST DOME PAYS WELL
STOVE POLISH BLACK
| LEAD

YOU CAN BUY
W. G. A. LAMBE & CO,, Canadian Agents, TORONTO
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuractusers' and merchants cannot expect to develop, maintain
and get the best outof the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

— WESTERN PROVINCES

MONTREAL————

THE

W.H. ESCOTT CO0.

Wholesale
Grocery Brokers

# avenve  WINNIPEG
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Forelan Agencies Solicited.

—WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.
220 Chambers of Commerce. P.O. Pox 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines.

FRANHKR H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.

Wholesale Commission Merchabants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi
tion is your opportunity.

SASKATOON, - WESTERN CANADA

WESTERN DISTRIBUTORS LIMITED “' shell and shelled, at right

DISTRIBUTORS, LIMITED

P. 0. Drawer %
EDMONTON, ALBERTA

Manutacturers’ Agents, Commission Wer

N Wareb
Track connection with all Rallroads.
TORONTO

Wire us when
wanting a car of

Evaporated Apples.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778

Montreal
BOND B

—— MARITIME PROVINCES —

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery
Brokers
HALIFAX NOVA SCOTIA

Waare open for a few high class specialty
lines

W. G. PATRICK & CO.
Manufacturers’ Agents

and
Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Zetablished 1885

MacLaren lmg:nal Cheese Co.

AGENCY DEPARTMENT
Ageats tor G ' Specialties and Whol
Grocery Brokers
TORONTO, Ont. DETROIT, Mich.

On spot, all kinds nuts, in

prices.

LIND BROKERAGE G0.

73 Front St. Rast TORONTO

H. R. SILVER, LTD.

MANUFACTURERS’ AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-class frost-proof storage facllities.
Correspondence solicited on Domestie and
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER
ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemen
ST. JOHN, - - - N.B.

Open for a few more tirst-class lines.

——NEWFOUNDLAND——
T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS’ AGENTS
and COMMISSION MERCHANTS

LONDON

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St.,, LONDON, ONT.
Wholesale Grocery Brokers. Fullyequip-

Trade Established 12 Years.
and Foreign Agencies Solicited

ped to act as agents for British, American

——BRITISH COLUMBIA ——
McLEOD & CLARKSON

Manulacturers' Agentsand Wholesale Commission

852-6 CAMBIE ST., VANCOUVER, B.C.

Can give strict .aftention to a few first-class Gro-

and Canadian grocerylines. WRITE US.

cery Agencies, Highest References.

N
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MANUFACTURERS'AGENTS AND

BROKERS’' DIRECTORY
(Continued.)

Jam Manufacturers and Confec-
tioners’ Sundriesmen. -

Specialty :—Fruit Pulps of all Kinds.
Correspondence Invited.

F. KESSELL & CO.

Railway Approach, London Bridge, London,Eng.

LONDON, ENG.—

The GRAY, YOUNG & SPARLING CO., Limited
SALT
MANUFACTURERS

Granted the highest awards in com-
petition with other makes.

WINGHAM  ESTABLISHED 1871

JAMAICA™

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

HKRINGSTON
“GLEANER"

Better

might bring inquiries.
write for rates to

1.C STEWART, Halifax

SUCHARD’'S COCOA

This is the seasen to push SUCHARD'S
COCOA. From mow on Cocoa will be in
demand daily, It pays to sell the best. We
guarantee Suchard’s Cocoa against all othe:
makes. Delicious in flaver. Prices just right.

THE CANADIAN GROCER

Not like Noah’s Dove, which could
not find a rest for the sole of its

 WHITE DOVE
COCOANUT

finds a resting place in almost
every store in Canada.

THE BIG DEMAND

resulting from the recognized
purity of our goods makes it hard
for us to fill all orders. Yet we
will divide our output and let you
have a share.

Let Us Know Yeur Wants

W. P. Downey

MONTREAL

The BROWN is the
Perfect Bag Holder

Sige required can be seen
ata glanee.

Handy, saves time asnd
therefore money.

For sale by jobbers every-
where. Ask your jobber
or write

The Brown Manufacturing Co.

CRESTON - IOWA, US.A.

FRANK L.BENEDICT & CO.. M
Agents

O. E. Robinson & Co.

Manufacturers and Buyers of Dried
Evaporated and Canned
Apples
Ingersoll, - é
ESTABLISHED 1886

Ontario

If you are looking for trade with l1ish merchants
thers is one paper that can put you in touch with
buyers.and that is the

Irish Grocer, Drug, Provision

DEAD

Yes, the dealer who was
told about a certain line
which offered him
splendid opportunities for
working up a satisfactory
business, and turned it
down simply because he
might have to introduce
itto his customers, is now
.dead to the grocery

busigss\.
CLUB"
JELLY
Powder

offers you a similar op-
portunity, and we feel that
you are wise enough to
take advantage of it
Every carton is value for
the money—more than
wvalue, indeed, bec’use
with it the purchasey re-
ceives a delicious

Custard Powder FREE

ASK FOR PRICES
GIVE US A TRIAL

Montreal .

Toronto

and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland..

MeDOUOGAL L

The

Condensed Ad.

page

will interest you

Insist upon having them
D. McDOUGALL & CO. Ltd., Glasgow, Scotland

CLAY PIPES

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments

Write ws for prices. Phene order at owr
sxpense.

TORONTO SALT WORKS

Financial Writer—

We propose Imcressing eur staff
of editors and will cousider cen-
fidentially applications frem men
who can furnish evidivee of high

character and goed ub «  They
should have some knmowl ol In-
vestments and pref, uni-
versity gradustes with paper

experience. State age, experience
and salary wanted. Address
The Financial Pest of Canada,
143 University Ave.,
Tereato.

TOR GEO. J. CLIFF, Mas
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THE CANADIAN GROCER

Here is the SOUP

that is rapidly becoming one of
the best sellers in the grocery.

The Advertising Campaign for

FDWARDS
= SOUP

is now in full swing. Mrs. Edwards (the famous Trade-
mark) greets you from the billboards, while big space
in the daily papers is making EDWARDS’ DESICCATED SOUP widely known all over the
Dominion. You can take advantage of this advertising by stocking up now, disglaying the
Soup prominently, and mentioning it to your customers.

Novel Display Cards, Window Sheets, and other Sales Stimulants, are liberally supplied.
Werite for each variety of Soup with prices to grocers.

W. H. DUNN, 396 St. Paul St., Montreal; W. G. PATRICK & CO., Toronto;
W. H. ESCOTT, & CO., Winnipeg.
B etpetpe ]

ALL GROCERS é
SHOULD STOCK

Borwick's
BAKING
POWDER

The original Bak-

MINION
\UMéILENT |
/- MATCH. |

MADE IN CANADA

VL R T

rf il “
LDOMINION 2I4784

ing Powder wish

a world-wide rep- YOUR BUSINESS
utation of 70 years. WILL INCREASE

A genuine British

manufacture and if you carry and push the
sale of DOMINION

recognized as SILENT MATCHES.

the standard ar- They are silent and sure
% . lighters, the stems are
ticle in the Mother mafs of good quality

}1b., } 15. and 1 Ib. Tins. Country. wood and are attractively

boxed, making attractive
Economical and Reliable, M2de from the shelf ooet,

finest and purest

p————

“]
Pu

and th
eating
Biscuit
They -

pride «

Wes
Sod:
Bisc

TRY THEM

ingredients, abso-

George Borwick & S0nS ,.cey free from
Limited

shuin. 2l Sbov- The Dominion Match Co., Limited

LONDON, ENGLAND oo " . DESERONTO, ONT.

Or The Canada Brokerage Company, Limited, Torento, Ont.
Canadian Ageat : KENNETH H. MUNRO, 333
s e BSTREE ious substances. The A. Maodonald Co., Winnipeg, Man.

. Snowdon & Ebbitt, Montreal, Que.
: - y l . —
22
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THE CANADIAN GROCER

“The Proof of the
Pudding, Etc.”

We all know that old adage

and the remainder of it—*“Is in the
eating.” That applies to Soda
Biscuits better than anything.

They all look alike—but the
pride of place goes to

Weston’s
Soda
Biscuits

The model

factory, the exact-

ing carefulness in

cooking and the pro.
per boxing, all share in

the perfection of taste

of a Weston Soda.

Packed in 24's and 48's,

with 24 to apackage, which is

the largest package of sodas

put up by any house in Canada.

Samples may be had upon

request, if you mention Canadian
See to it NOW and do a

larger biscuit trade

Grocer.

George Weston Limited
TORONTO

Fac-simile of package

P . RO T
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CANADIAN GROCER

Turn a New Leaf

Because of: Resulting from:

Mistakes Accuracy

Arguments Harmony
Dissatisfied customers Pleased customers
No check on clerks Enforced records

No credit for good work Shows value of clerks
Temptation of employees Removes temptation

Forgetting to charge goods Prevents failure to charge
sold on credit . goods sold on credit

A modern National Cash Register turns Losses into Profits.
Ask for particulars about the new “Get a Receipt” plan.

The National Cash Register Company

285 Yonge Street, Toronto Canadian Factory, Toronto
Offices in all principal cities F. E. MUTTON, Manager for Canada

VAT ) (N R
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50 TON OF TEA FOR SALE

Some lines at less than present cost of IMPORTATION.

CHINA Black and Green Teas in 1/2-Chests and Caddies - -at 12 1/2 to 15c. per Ib.
CEYLON Black and Green Teas in 1/2-Chests and Chests - - -at 16 1/2 “* 18 1/2c¢c. -
INDIAN Black and Green Teas - - - - - - -at 716 1/2 ‘‘ 18 1/2c¢. i
High Grade Ceylon Black and Green Teas in 1/2-Chests and Chests - - at24 26 1/2c. a4

You will find these Teas difficult to match at above quotations.

Samples sybmitted upon application.

COFFEES—SPECIAL OFFER

We will sell 1 Ton of Choice Whole Roasted Rio Coffee at 20c per lb.

High Grade Coffees, to retail at 40c. per pound, Whole or Ground in 25-1b.and 50-1b.
tins, - - - - - - - - - - - - - at 26 1/2c. per Ib.

We Get the Business Because We Have the Values

R. SIMPSON & CO.

Importers of Teas, Coffees, Spices and Wholesale Grocers

29-31 Charles Street, - HAMILTON, ONTARIO

Telephone No. 3541.
»
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THE CANADIAN GROCER"

FIRE

To The Trade:

We are pleased to advise you that in spite

-
pe |

COBNONEWN -

T e
-

of the disastrous fire which occurred on Friday,
December 15th, and which partially destroyed

our factory, we have made arrangements which

P .

will enable us to fill orders for Biscuits and Con-
fectionery as usual after January Ist.

We appreciate the many expressions of
sympathy we have received from our customers

’
)
g
P.[n
F-
“
'F!
v
*

and friends in consequence of the loss occasion-
ed by the fire.

Thanking you for all past favors, and

W e s T

wishing you a prosperous New Year,

SN

We are,

Yours truly,

D. S. Perrin & Company, Ltd.

LONDON, CANADA
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r
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£ THE CANADIAN GROCER

PRIZE WINNERS IN

Prize No.
Mrs. Katie O’Rourke, 80 Burris St., Hamilton -
H. G. Robertson, 115 Spadina Rd., Toronto -

$25.00
15.00

Mrs. W. D. Mutch, 269 Brunswick Ave., Toronto 10.00

Miss I. E. Curry, 1198 Bloor West, Toronto - 5.00
Mrs. A. Fee, 513 Broadview Ave., Toronto - 2.50
Mrs. J. Sib, Dundas, Ont. - - - .50
Mrs. Jno. Clyne, 77 Cobourg Sl Ottawa - - .50
Mrs. Thos, Stephenson, Claremont. Ont, - - .50
Mrs. J. P. Laidlaw, Caledonia, Ont. - - 2.50
Jas. Walter Powis, 140 Elizabeth St., Toronto 2.50

Cwam\lom_&_uw-—

—_

‘“ We, the undersigned, having acted as judges in the **
perfectly fair manner, and our decision is final."”

I

Melagama"

Mr. W. H. MILLMAN, of W. H. Millman & Sons,
Mr. R. J. GAY, Representing The Canadian Grocer,

“MELAGAMA”

Tea and Coffee Contest

The completed name for which the prizes were offered is “CONNAUGHT"”

Prize No.

Beatrice Aubrey, 42 Sophia St., Ottawa

M. E. Curry, 776 Dufferin St., Toronto

Mrs. C. M. Seiber, 77 Pembroke St., Toronto

Mrs. Thos. Bennett, Havelock, Ont.

Mrs. W. J. Chambers, % Waverley Rd., Turunw

Eileen M. Wilson, 344 Sunnyside Ave., Toronto

Dorothy Hirlehey, Bradford, Ont. - - -
(Next to last answer)

J. E. Newton, 1213 Danforth Ave.,
(Last answer received)

Toronto - 10.

contest, hereby certify that the same was conducted in

27 Front Street East, Toronto
143 University Avenue, Toronto

Minto Bros.,

We wish to thank all who participated in this contest, and hope that you have found ' "Melagama”
Tea and Coffee so good that you will insist on having "~ Melagama" always.

Ca Toronto

S e e
e e e e

TO THE WHOLESALE TRADE «

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782

Ask us for prioces before fiiing
your orders for the coming season

West India Co., Limited

TEA LEAD

(Best Inocorrodible)

Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most of the leading
packers of Tea in Canada.

ISLAND LEAD MILLS. LIMITED

Tel. Address: “Laminated,” Londen. LIMEHOUSE,
A B.C Codes used 4th and Sth Editions LONDON, E., ENG.

Canadian Agents HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B
CECIL T GORDON, MONTREAL

McLEAN'’S

Last
“White Moss,”
“‘just a little better than the
best.” We

have since been told by users

week we said that

the original, is
fellow’s

other

that it is “‘a great deal better.”’

THE CANADIAN COCOANUT COMPANY, MONTREAL

—
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THE CANADIAN GROCER

5% DiSCOlIllt 5%

On all orders booked before March 15th, we will
allow 57 DISCOUNT. Orders may be booked for 4
delivery up to June Ist. i

Write for
Quotations

Write for
Quotations

Now is the time to prepare for the campaign against the house-
hold pest—the fly—a menace to good health, and disease carrier. Help
meet your customers’ demands for a sure Kkiller, by selling them WONDER
FLY KILLER, which will last the entire season and do its work effectively:
it spells death to the fly that sips of the deadly poison.

Now is the time to prepare.

L

DOMINION AGENT,

Joseph R. Wilson,

204 STAIR BUILDING,
TORONTO

Distributors :

BRITISH COLUMBIA—McLeod & Clarkson, Vancouver, B.C.: ALBERTA—K. & A. Cameron,
204 2nd St. W, Calgary, Alta.; MANITOBA and SASK.—W. H. Escott, 137 Bannatyne Ave. E.
Winnipeg, Man.,; ONTARIO—Jas. Turner & Co., Hamilton; QUEBEC—A. Francis Turcott,
Room 16, Morin Block, Quebec, Que.; EASTERN PROVINCES—H. B. McLaughlin, Truro, N.S.

28




THE CANADIAN GROC\&\R

Over a Million \
In Three Months

Our Sales for the last three
months have been as follows:---

OCTOBER - - - $ 367,344.32
NOVEMBER - E - 407,541.54
DECEMBER - - - 291,503.19

$1,066,389.0

/
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We have received only 407 of
our order of Canned Tomatoes.

WE HAD SOLD - - 4800 Cases
WE HAVE DELIVERED - 4800 Cases

SPT,

e

24 T e
> >

Hudon, Hebert & C(ie.

Limited

MONTREAL

Established A.D. 1839

The Most Liberally Managed Firm in Canada




FALE JCANADEAN G RO RS

The Increase alone of

"SALADA"

in 1911 over 1910 amounted to one million ninety thousand
five hundred and eighty-nine pounds (1,090,589)—that
means eleven thousand four hundred (11,400) chests of tea.
As the average consumption of tea throughout Canada
amounts to 4 1/4 lbs. per head per annum, this means
that we have added 64,152 families (the average family
being four) to the consumers of ‘“SALADA."” This is
equal to the combined populations of

London St. Thomas Belleville Smith’s Falls
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'Tis Ever Increasing——

2 1 ~
The volume of the sales of our ‘*GOLD MEDAL"” COFFEE
each month shows marked Increase over the preced-
: ing month. There must be some good reascn for it. We
i WHOLE can show you good reasons why you should push ‘
OR the sale of E
7 2 ‘. ‘ i
1 and 1
"‘ 2.1b PACKED IN AIRTIGHT TINS—making a convenlent package to handle. -
: $ It reaches the consumer with all its aroma, strength and delicacy '
Sealed of flavor unimpalired. e
. It pays you a handsome margin, and with its steadlly-increasina sale : 3

Tins Is the most profitable ceffee on the marijet.
0n|y. Our name Is on every tin -a guarantee of unequalied quality.

A CARD WILL BRING YOU A SAMPLE, QUOTATIONS AND FULL PARTICULARS.
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The Management of a Retail Business

No. 2—Stocktaking—Continued

It is unnecessary, and it would be
useless, to attempt to set down any
hard and fast rules of method in taking
stock. The object to be attained is, of
course, the same in all cases, but a cer-
iain plan might .be adaptable to one
class of business, and yet prove totally
unsuited to some others. In no case,
however, should the work be delegated
to under-clerks, and, when possible, it
should be undertaken by those highest
in responsibility. This point would re-
ceive special emphasis in the event of
an auditor being called in to make a re-
port, or in settlement of a fire claim
should such an occasion unfortunately
arise. Nor should any old, half-used
book be requisitioned in which to make
the stock record. Suitable stock sheets,
prepared for the purpose, may be obtain-
ed, at little cost, from almost any com-
mercial stationer, and the use of these
will serve to facilitate an intelligent,
classification of the stock, which is most
desirable, though often overlooked. The
use of ordinary lead pencil in making
the record should be strongly discourag-
ed. It presents too many opportunities
for after-manipulations, and detracts
from the permanent value of the docu-
ment. Fountain pens are cheap now,
and obviate former objections to ink, on
the score of inconvenience, bfit failing
ink, pencils that are indelible should be
resorted to. When the stocktaking has
been completed, the sheets should be ar-
ranged in classified sequence, then num-
bered consecutively, and locked in a
binder procured for the purpose. The
next step is to ascertain the value of
the stock, and this should be carefully
done, and just as carefully checked. The
total of one sheet should not be
carried forward to the next, and so on.
until the grand total is made to appear
at the foot of the last sheet. Such ens-
tom not only eauses loss of time, hut in
the event of an error being found later.
necessitates the correction of all the
sheets following the error. The better
plan is to brif® the total of each sheet
forward to a recapitulation sheet, each
total being identified by the sheet num-
bér and the class of merchandise listed.
The total of the recapitulation sheet
will, of course, represent the total value
of the stock. and should be certified cor-
rect, as to totals. Eaen individual sheet
should likewise he signed as to ealline
out the stoek, taking it down, inserting
the prices and extending the vaiues.
None of these snggestions would entail
any difficulty or hardship, and their
adoption would not only prove a satis-

By H. C. Carson, F.S.S.

faction to the owner whose desire is to
ascertain his true position, but would
enhance the credibility of the work in
the eyes of the bank and ereditors, and
the auditor and fire underwriters as
well.

The Value of the Stock.

It is' appropriate to discuss here the
prineiple that should be followed in
pricing the stock. Opinions vary, some-
what, some eclaiming that market value
should be taken, irrespective of cost,
while others contend that the reverse
process is the. more correct. The writer
adheres to the latter system for the
reason that no matter how market
values may fluctuate, neither profit nor
loss can be determined prior to sale. A
merchant with say 100,000 yvards of cot-
ton goods on hand, might feel tempted
to take advantage of a rise of a cent
per yard in market value, for that
would mean an advance of $1,000 in the
value of his stock. But if he shows the
profit or rather gain, in this year’s busi-
ness, and prior to the sale of the zoods,
it follows that next year’s business, dur-
ing which the goods would be sold, would
be deprived of its legitimate profit.
Supposing further, that the market on
these same cotton goods declined a cent
per yard after January 1st, it likewise
follows that the new year’s business
would be saddled with a loss of $1,000
at one stroke, and without the semblance
of justification. There can be no ques-
tion that as a general rule and under
ordinary. circumstances, actual cost, less
an allowance for depreciation througn
shopwear or other causes, if such exist,
should govern in the valuation of stock
on hand.

What Constitutes Cost.

But what econstitutes actual cost, 1s
sometimes asked? Tn the opinion of the
writer, the invoice of purchase, after de-
dueting trade discount if any, and add-
ing cost of freight, and drayage charges,
would show 4he actual cost of goods.
Diseounts seeured for cash should noi
be deducted from the cost. nor should
railway eharges for demurrage bhe added.
The one is a reward earned through dili-
gence, and the other a penalty suffered
through negligzence, and hoth constitute
items of the current profit and loss ae-
count. Packing charges, which, in the
case of chinaware or glassware, for in-
stance, amounts to a serious item, are,
of course, included iry the invoice and#
form a legitimate part/of the actual cost,
but the cost of unpa(zLinQ. if any, or of

warehousing, have no proper place n
the cost, and should be charged dipect
to the profit and loss account. Shyrt-
ages and breakages, if not recovered
from the shipper, should also be debit¢l
to profit and loss, and not to the cost of
the remaining goods as is often done. It
has been claiméd by some authorities,
amd not without some show of reason
and equity, that the cost of the buying
department should be charged to the
cost of the goods purchased, on the
ground that economies are effected
thereby, and the goods placed on the
shelves at a lower cost than they other-
wise would. The writer fails to see the
conclusiveness of the argument, how-
ever, because, if lower prices are obtain-
ed then longer profits are made possible,
and the profits should therefore bear the
burden.
An Equipment Inventory.

With reference to fixtures and equip-
ment, these should never be joined to
the merchandise stocks, as is sometimes
done. A separate inventory should be
taken, and at a valuation, annually de-
preciated, until they reach a figure
that would entail no loss in the event
of realization of assets..

Bills Receivable and Payable.

The next talk will deal with bills and
accounts, receivable and payable, and
other assets and liabilities that usually
find a place in the averagze balance sheet.
Before closing this talk, however, it
might not be amiss to suggest an easy
method for ascertaining the wvalue of
zoods purchased by the gross, with only
the gross price available. The writer
happened to enter a drug store one day
and found a clerk laboring over the
cost each of a stock of tooth brushes
which had eost varyving prices per gross.
Here was his proeess:—Divide the gross
price by 144 to ascertain the cost each,
then multiply by the number of brushes
to find the cost. For instance 9 brushes
at $20. $20.00 — 144 13 8-9 cents
each. 1389 W 9 — #$125, cost of 9
brushes. A tedious process this, and
likely to exhaust the patience and ruffle
the temper of any stocktaker, if much
of it had to be done. The following
method is much simpler, and though not
mathematically accurate, is sufficiently
exact for all purposes—seven times 144
equals slightly over 1,000, therefore
seven times the price per gross, divided
by 1,000, equals the cost each. Seven
times $20.00—%140.00. Move the deeci-

(Continued on page 36.)
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How Retailer Raises Standard of Quality

Evolution of High-class Goods Now Found on Shelves of Cana-
da’'s Best Stores—Wherein Lies the Retail Dealer’s Power to
Sell Such Goods—Trend of the Times.

By Harry Theobald.

In raising the standard of groceries
the retailer has played a prominent part.
Articles that are now going into the
average household were unheard of only
a few years ago. They are now occupy-
ing a conspicuous position on the gro-
cer's shelves alongside goods that have
been known to the trade for a long time.
When the manufacturer turned out some
new line dnly the first step had been
taken, the uncertain work still remained
—the winning of the goodwill of the
general public.

Success of a New Line.

It is not so long ago that prepared
soups made their first appearance. Just
now they are having a wide sale, but
their field is only partially covered.
However, the most doubtful or difficult
part of the road to success has been
covered. Manufacturer and retailer are
confident of the future, and their indi-
vidual efforts henceforth will be made
with a feeling of security that will . en-
able both to attempt greater things. It
must be remembered that the retailer
was the court of last resort for his cus-
tomer. If they enquired, he recommend-
ed, for it was his confidence in the
quality of the goods that induced him
to give a trial order. When they failed
to mention this new idea in canned
food, be or his clerks suggested a pur-
chase at opportune times. He gave over

‘one or more of his windows to attrac-

tive displays and his counters likewise
plaved a part in the general scheme.
To the retailer belongs a great deal of
credit in this, as in many other similar
campaigns.

Raising the Standard.

Another example of the retailer’s
work is in preserved fruits. As canned
I'r‘ults and vegetables turned the public’s
attention to the quality of these goods,
canners went a step further, and the re-
sult is found in the increase of preserv-
ed fruit in glass. The jars were practi-
cally identical with the old homemade
idea, but as in many other directions,
people)have been departing from the old
mode’ of living ; so it was felt that
there was an opcning to appeal to wo-
men who either would not or could not
pbreserve fruit as did their grandmothers.
S0 the grocer whispered to those cus-
tomers whom he thought would buy,
and day after day he or his clerks re-
peated it. Hardly is it necessary to re-
mark that the high-quality preserved
fruit has a large sale, and grocers will
steadily augment it.

The Watered Oyster.

It is likewise not so long ago that the
watering of oysters was prohibited, and
the new regulations caused an advance
‘in price, but the public profited by re-
ceiving better quality, and, furthermore,
they were paying for oysters and not
for water. But the majority of purchas-
ers overlooked the latter point, thinking
only of the higher price. It remained
for the retail grocer to make the
necessary explanations, and to point out
that oysters would no longer be water
soaked, but that they would be deliver
ed with practically no loss of the fresh-
ness they possessed when taken from
the beds.

And, note the rows of pickles, sauces,
etc., that adorn the shelves of the aver-
age grocery. These, with many special-
ties, have been introduced by the retail
trade. A customer may read about a
new article, but she has never seen it
and knows next to nothing about it
Her grocer, however, is asked his opin-
ion, and as far as the individual woman
is concerned, that Is gzenerally suffici-
ent.

Grocers will affirm that some women
are always skeptical about innovatiqns

THE CANADIAN GROCER

in foodstufls. A customer does not
say, “'I see you have plum pudding now
Mr. Brown. Give me a two-pound tin.”
No, it is, ‘““What's this plum pudding
like, Mr. Brown ?"" Then it is probable
that she will remark upon the vast am-
ount of food that may be secured in
tins. She will also want to know if
many are buying it, or she may ask the
price, depending upon her personal
traits
Initiative of Some.

And so it goes. Many grocers wait
for the manufacturer to praduce a new
line, but not a few scour the country
for special or fancy lines that are sold
elsewhere. Instances could be mention-
ed of those who visit the large cities in
the United States for suggestions in
the matter of new goods. Fancy bis-
cuits, cakes “and confectionery furnish
sufficient examples in themselves of the
advancement that grocers have made in
the raising of the standard of their
goods. The strongest evidence on this
question, however, is to be gained from
the older grocers. Those who have been
thirty or fopty years in the business
can trace the evolution of the #fddme
store so dear to cartoonists ﬁown to
the present-day emporiums \ found
throughout the country.

In all the retailer has played a prom-
inent part, and there is no likelihood of
his losing the important position he
holds in his relations with the manufac-
turer on the one hand, and the customer
on the other.

A

Some Clerks Show a Disposition to Grumble When They Have a Little Extra
Work to Do. This is not Giving Proper Service.
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Methods to Make January Busy Month

Strive to Maintain January Sales at Good Average—Should Not Invite Dull-
ness by Stopping Advertising—Flour Should be Featured During Month—The

Time to Start in on Season’s Fish Campaign—Many Reasons Canned

Goods Should be Pushed—Keep up Display of Nuts.

Why

January is regarded by many grocers
as a quiet month. The very fact that
they regard it as such has the tendency
to make them listless and unambitious
to make the first month of the vear a
good one in point of sales. Business
during January should not be poor. The
grocer has so many things at hand which
may be brought into play in assisting
sales that .Januaryv trade
preciable in volume.

Dealérs accustomed to fall back on
their oars and allow .January sales to
sag below the average have in numerous
cases admitted it was their own fault
By a change of attitude on their part
and the expenditure of some real efiort
during this month, they have made Janu-
ary bear its full burden of the vear's
work. Others by swinging themselves
into the line of aggressive dealers will
also be able to keep the cash register
working full time.

should be ap

Don’t Neglect the Advertisement.

The mistaken idea exists that adver-
tising during what is considered a quiet
period is a waste of money. The fact
that interest in the dealer’s goods is at
a low ebb is taken as a sign that inter-
est cannot be aroused. Far from the
truth. The quiet period -is the time the
dealer should advertise to myaintain in-
terest ano sales at desired level. The
dealer cannot afford to invite a dull sea-
son by discontinuing his advertising.

Flour should be given its share of at-
tention during .January. Tt has been ne:
glected during the holiday season and
now should be a splendid time to fea-
ture it.

Cater to Farming Trade.

In country districts, the fall supply of
flour put in by some' farmers will be
running low and they should be induced
to replenish the stocks. The present is
rather a slack season with majority of
farmers. -and they have more time to
redd vour advertisements. A good flour
:}(’!. in the local paper should serve to
arouse interest. Point out the features
of your flour that will appeal to cus-
Look up the advertising phrases
that the flour manufacturers themselves
use to induce sales for their product
They are valuable material for vour ad-
vertising. Co-operate with the publicity
being given to the flour vou handle by
the manufacturers. Do not forget the

tomers.

AT

By W. J. Bryans.

sales impelling force of personal talks to
customers about your flour when they
visit vour store.

"The city grocer does not sell the sarge
volume of flour. However, the baker is
far from being supreme even in the larg-
er centres. There still lingers with the
city people the desire for the home made
bread and a good window display may
be turned to advantage in making
that desire so strong that it will create
sales for flour. Pastryv flour should also
be given its share of attention, and as in
bread flour, quality should be made the
kevnote.

A Splendid Fish Season.

now aescended upon
(anada to stay. The weather is now
most favorable for the handling of fish
and the retail grocer should give this de-
partment the prominence to which it is
entitled. Fish are comparatively easily
handled. They give a good profit. They
attract customers to the store. The in-
ducement for handling them is therefore
strong. There is also a good reason for
getting started at once, in the fact
that if vou get a customer’s trade now
vou will probably retain it throughout
the season and before the close of Lent
trade is bound to be large.

good

teal winter has

Push Canned Vegetables.

There are several good reasons for
pushing canned goods this month. They
are almost self apparent. Green goods
and dry vegetables are scarce and high
in price. Canned vegetables should
therefore sell easily. Given attention to
tomatoes, peas and corn, the three big
lines, but don’t forget beans, asparagus,
beets, spinach, succotash, etc.

The dealer knows the amount of fruit
put up bv the housewife last year was
comparatively small. He knows that his
canned fruits and jams are prepared in a
strictlv sanitary manner and that they
compare favorably with the home-made
preserves. These are the arguments
which he should wuse in selling canned
fruits, jams and marmalades.

Now that more seasonable weather
has set in, syrups and molasses should
not be forgotten. Condensed and eva-
porated milk under the present scarcity
and high price of the fresh article
should sell well. It is not a well-known
fact among consumers that condensed
milk possesses all the advantages of the
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milk. This should be impressed

them.
Fruits and Nuts Will Sell.

but this
fruits
Janu-

fresh
upon

The holiday season is over,
does not mean that the sale of
and nuts is over. Indeed during
ary, sales in these lines should be good.
Supplies and varieties are large enough
for good display. Navel oranges will be
improving in quality. Grapeiruit, ban-
anas and Malaga grapes are in ample sup-
ply. Lemon under the present
weather should be large.

The retailer should not
of nuts to drop aiter the holiday.
used to be a - common practice
nearly all grocers, but more and
they are coming to recognize that
will sell all _\'J\r round. They possess a
high food value that should be impressed
on customers. They should not be shiit-
ed to the background but displayed
where customers will see them

Now, while the year is yet young, is
the time to make a start towards a re-
cord vear's showing. If tne mid winter
sales are kept up to a good standard it
will assist materially in the vear's to-
tal.
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GIVE ATTENTION TO WINDOW
DISPLAYS. -

Vancouver, B.C., .Jan. 4.—(Special.)—
Vancouver grocers are noting much more
than in the past the value of window
display. This is especially so on the
principal streets, notably Granville,
where the west end trade is catered to,
and a displaved article suggests a deli-
cacy for the meal. The London Grocery,
the A. & C., McDowell’s and McTag-
gart’s are instances of where the fullest
advantage is taken of the store front.
Another is May’s Pantry Grocery. With
perhaps smaller frontage on the street,
an excellent pattern is followed. En-
trance may be had tp store on either
side of a display with a square area,
while against each wall are glass cabin-
ets which give opportunity of view,
while kepping the goods protected from
the wind and ¢P}75fr

A new featurelis a silent salesman, ey
not detached, just between the entrances, : ster”™” wy
which commands the attention of those " tl
who stop to look for a moment. All ; with
these are attractive with glass and
white tile. 1
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Some of the Incidents.

ONCE  upen
a time— bui
before the
stories begin
it is neces-
sary to say
they were
told by mem-
bers of The

D rum mers’
Snack. The
occasion was their annual dinner at the
Walker Frida,

exening. No

Toronto, last
further
to express the Intimation tha.

House,
mtroduection 1s
H"l"l“l
there was a zood time, not coming, bu
then and there.
L - -

William Algie, of Alton hamlet—**The
Father of the Club''—is responsible for

1911 yarn. Morning
the September equinox,
Michael and Patriek met.
Pat: ‘“Michael. did you
l'i<'i|il'm‘i[_\ kg ¢¢No,”” re-

this appropriate
after the 21st
as< he put it

Mike
vole

turned Patriek, *‘shure an” I did net.”’

saul to

aginst

“Well. bhe jabers,”” said Michael,
‘somebody did. ™’
Sol  Walters recited a story about

““Pete Sousa’s Bear Hunt.”" Aeccording

to Sol it is one of Drummond’s (un=
Pete went out ove
day ““for wan big bear.”’ But the bear

and, aud . but the

|>'1|)|i\]1m|l poems.
saw Pete first
shorthand notes on this story got lost

<o that the conclusion is necessarily

omitted.,
- - -

There 1s much talent among the mem-
Snack.
Stoneman is a master in the art of elo-
eution, and at the dinner told in
dramatie fashion, the story of how Bill
Waterloo—as
himself

hers of the Drummers’ ("olonel

true

\dams won the Battle of
Bill. Bill eredits
with searing off Bonaparte with a
him, while he—Bill Adams
had but a hundred picked men. Any-
¢ who ean believe Bill Adams hence-
Ananais,

related |»‘\
mil-

on hehind

orth is himself a true son of
» - -

\ Seoteh l)u_\' one time was offered a
wenny by a preacher if he would prevent
from
The boy was ambitions enougch
Sun-

< father sleeping through the
rmon.
cive his serviees, and the first
ay he earned his penny. The ‘‘meen-
ester’ was so encouraged over the sue-
ess of the experiment that he made a
cal with the boy to pay him a penny

r every Sunday he prevented his father
by  his

n disturbing the sermon
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Drummers Enjoy Song, Speech and Story

Snack Club Holds Annual Christmas Holiday Dinner—About
Fifty in Attendance—Presidert Geo. Smye the Toastmaster—

Next Sunday went by, but the
The
following

shoring.
father slept.
peated  the
gnid mon’’ met the lad
week and wanted to know why he was

not earning his penny. He had lost

thing was re-
The
during the

same
Sunday.

wondered, he
“*Why, me

Sabbath

money, he thousht, and

canse he was a Scoteh hoy.

fayther gies me tupenee each

That st ory

¥ b " o ) ’
to le” lnm alone, does 1o

Wm. Algie’s eredit.
- - L
\'I"" .|~'l \I.|!H' ¢
“Manufaeturing  and

~‘u-:\:' to the loast,

Commereial In

terests,”” and touched upon some 1m-
portant national questions, such as
teechnical edueation, which he strongl

r‘;l‘nrwl. Canada’s natural resourees and
“Make technieal edu

cation as tharongh and hroadeast as th

her possibilities
colleetion of taxes,”’ he said, and that

means it will have to be pretty thorouzh

““The Great Foree'  and “*The Fores
Behind The Foree'' discussion hetwes

W. Prinele and Robt. Alegie at the hm
drummers then

quet table lost these

“Tomato Bouillon with Whipped Crean
en Tasse.”’ part of their “*Thedford
Celery ™™ and a portion ol the “* Brotled
Restigoneche Salmon Steak.”” They i

ished the arcument, however, in time fom
“*Venison Chop Fareir’" (whatever that
**Frozen FKgg Noge.''

Jut whether a centrifugal foree controls

means), and the

the universe or a foree behind that agam
or the foree hehind the foree behind th
foree that

us all

foree bhehind the eentrifueal

eontrols it, is a econundram for
L - L

& R Willonghby, of

Ont., the home

(Gieorcetown,
of the oreat
Snack ont-

ing, was there, and extended to the boys

seeretary
and only annual Drummers’

an advanee weleome on their 1912 visit
. . L]

Robt. Algie hecame quite reminiseent,
and referred in poetic terms to the in-
fant davs of The Snack at Alton. He
very touchingly, as the dramatie eritie

bhroneht haek
pieture of Alton Sehokl bovs and girls

Jacks

hoped the

micht sav, to memory the

waving their\ Union

Alton

cood fellowship feeling“amone

proudly
throngh streets. )He
the hu.\~
wonld ever exist.

L » -

Here is from Wm.
storv book: TIf our memory servesyus
right, it was about a Scotchman trave!

Fdinburgh to Inverness. He

another .\]:‘il"~

ing from
handed some money through the wickel
to a ticket clerk, who on passing baek

v

the piece of pasteboard, ventured the

mformation: “*("hange .~ a!

$ENe,. .sir,'’

following

Aberdeen.”’ replied the

traveler,”” eef vou don’t min’” ['ll tak’
my change noo.™’
R
Charley  Silver responded to  toast
to the Drummers” Snaeck Club.  As he
had been elected to the hoard of the

Assoeclation dur-
naturally

Commereial Travelers’
ing the week, he was quite
elated and profusely thanked the Snaek

M. Matthews

championed the cause of the ladies.

Club for their assistance.

among the drum-
Table 2.

where the bagpipe band, led by Charley

Speaking of talent

mers, one must not overlook

Smye, furnished fichtn ITERT Jae
Wildfongz and Geo. Campbell did parts

of the skirlin’.
. A -

Billy Dore—Harry Lauder’s double

and a great baseball playver at the an-

nual outings, performed usna!

t and

Seoreh

well as
Lander was out-Landered, all ngl

we'll et him to tell vou the

meenester’'s version of the ball game
when no Sundav  sehool  students are
abont
REXSE 8
When Jack Wildfong’s name was

alled for a song some decided to leave

he room under the leadership of Sol
Walters. But whe® Mr. Wildfong an-
recitation It was

seoff
was something extra

nouneed a

Those that came to remained to

listen. And n
rood—a medley.

L - L
Jack Charles looked the very pieture
of health in his patriotie Canadian song
Nothing seems a worry to hin W
Prinele and W. N. Shaver were other
appreciated singers

. e
President Geo. Smye performed the
arduous duties of toast master. ably
assisted by Viee-President Billy Meen

In E. Jules Brazil. the elub secured a
premiere performer on the piano
On the Side.
Wm. Algie has a story on the

of the I\'.I'I"_\ Kid (iet 1
Table No. 1 was too quiet tor

Madill. So he left it i

In the bagpipe selections, Geo. Camp-
bell kept time white handker-
chief He negleeted to bring

Michael Malone has improved wonder-
fully delivering ad-

dresses from a vear ago. No loecal op-

with N
s plaidee.

in  his method of

tion memory in his make-up
Frnie Bowles, the
companist, was unavoidably absent
To attend the Snack Dinner, Wm. Al-

oie had to forego the pleasure of a dance

elub’s official ae-

with his wife which he regretted very

ey

T
e




much. They have been married a lon
time too.
all right.

¢¢Casey at the Bat,”’ by
Stoneman.

Sufficient hath been said.

The Club’s motto:
Here we stand,
Bagmen, in a band,
Knights of the grip are we,
We greet our King,
With a three cheer ring,
For loyal Princes are we.

More poetry:

But pleasures are as poppies spread,

Or like the snowfall on the river.
A moment white then gone forever.

+.
Grocers’ Letter Box

The Canadian Grocer solicits enquiries for
this Column on Trade Questions. If you de-
sire the ‘manufacturer of any line of geods,

where an article can be secured, etc., ete.,
write us.

.

PAPER BAG COOKERY.

Editor Cgnadian Grocer,—Can you
advise us of any firm in Canada from
whom we can procure paper bags for
cooking purposes; if not, where we ean
buy them in| the States?

CHRISTIE & BENSON.

Nelson, B. |C., Dee. 23.

\ Editori;&l Xote.—These may be secured
\ from Edwgrd Lloyd, Ltd., Eastern Town-
ships Bank \Building, Montreal, and Jno.
Dickinson Co., 214 Lemoine Street,
Montreal. The advertisement of Ed-
ward Lloyd, Ltd., appeared in The
Grocer the same day as the enquiry was
written.
d s
AUTO DELIVERY.

Editor Canadian Grocer,—In the Fall
Campaign number of November 3, on
page 109, is an interesting comparison
of the “cost between horse and motor
delivery service.

I would like to have the names of two
or three retail grocers who are using the
motor delivery. Also some names of

¥ companies  selling
wagons.

motor  delivery

My annual turnover is from $50,000
to $60,000. Do you think it would pay
to establish a motor delivery service?
Aside from quality in the goods, I con-
sider the delivery service the most im-
portant factor in building up a good
grocery busiffess.

I have been a constant reader of The
Grocer for the past two years, and have
received some very helpful suggestions
from it.

I do not see how any grocer
who makes any pretensions of being up-
to-date can get along witheout it.

- SR

Good fellowship strong ther

Colonel

You seize the flower, the bloom is shed ;

o Wishing The
e New Year.

Grocer a prosperous

J. E. NIX.

Edmonton, Alta., Dee. 28.

Editorial Note.—Here are some names
of retail dealers who have established
motor car delivery: Stevens & Allan,
Kamloops, B. C.; J. Ingham, Jr., 5
Market Street, Toronto; F. Simpson &
Sons, 736 Yonge Street, Toronto, and
Gallagher & Co., 107 King Street East,
Toronto.

Among manufacturers of auto delivery
wagons are following: Menard Motor
Car Co., Windsor, Ont.; Commereial
Motor Car Co., Windsor, Ont.; Ameri-
can-Abell Engine & Thresher Co., To-
ronto, and Ontario Motor Car Co., Bloor
Street East, Toronto. We would judge
auto delivery would be advantageous to
your business.

MOTOR DELIVERY AGAIN.

_ Editor Canadian

Grocer.—In your
Fall Campaign

number, November 3,
1911, on page 109, you give an article
on Motor and Horse delivery. Would
yvou please give the address of manu-
facturers of motor delivery waggons?
Saskatoon, Sask., Dee. 27, 1911.
MeGILL & CO.

Editorial Note.—Answer to
query applies to this also.

above

e

WATCH FOR THE GYPSIES.

A band of Gypsies has been traveling
along the Lake Ontario shore and St
Lawrence river, extorting money from
merchants, which bordered closely. on
stealing. Their mode of campaign in
telling fortunes was to get merchants to
produce money which they placed on the
palms of their own hands, and went
through some sort of seance, leaving, of
course, with the money. In Belleville
two of the Gypsy women were arrested
for stealing various sums of money,
totalling $29. They pleaded guilty. and,
besides making restitution, they were
assessed $44 for officials’ fees, court
costs, etc.

e

BETTER HOTEL ACCOMMODATION.
C.T.A. Pass Strong Resolution—Officers
for 1912.

Toronto, Jan. 3.—Commercial travel-
lers seem determined to secure recogni-
tion in the fight for better hotel ac-
commodation throughout Ontario. At
the annual meeting of the Commercial
Travelers’ Association of Canada, held
in St. George’'s Hall last week, the
question was thrashed out. The meeting
found the members in fighting trim. A
petition has been put into circulation
36 -
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asking the Ontario Government to im-
prove hotel accommodation, especially
in local option towns.

The petition, which will be signed by
nearly 8,000 commercial travellers, will
be presented to the Government through
the Provincial Secretary, Hon. W. J.
Hanna. The Association passed a reso-
lution that.if the petition is again ig-
nored, the members of the C.T.A. would
then demand a Royal Commission to in-
vestigate hotel conditions and to sug-
gest a remedy for the protection of the
health and lives of the traveling public
in all municipalities, whether under lo-
cal option or license law. James Sum-
mers recommended that the Association
march in a bpdy to the Parliament
Buildings to make this demand—if the
petition were slighted by the Govern-
ment.

W. H. Scott said the Association
would expect the Government to adopt
either of the two policies—to directly
license and control all hotels and insist
on proper accommodation, or pass legis-
lation which would require municipali-
ties under local option to provide pro-
per hotel accommodation.

The officers for 1912 are as follows :—
President, Robert Gemmell ; first vice-
president, S. Stighhg ; second vice-pre-
sident, Jas. G. (A:: secretary, James
Sargent ; treasurer, E. Fielding.

—_

Montreal has won the Chinese egz
case now well-known to Grocer readers.
The Court of Appeal has reversed the
decision of Justice Weir.

Beginning on.Saturday, Jan. 6, grocers
of Port Hope, Ont., will close their
places of business at 10 o'clock, and no
rorders for delivery will be taken after
nine o’clock.

Wentzells, Limited, Halifax,
Scotia, has been reorganized through
Canadian Investors, the new company
including some prominent investors. The

management will be divided between H.
W. Wentzell and J. J. Penny. The
board of directors is composed of H. W.
Wentzell, president ; O. E. Smith, vice-
president ; Joseph J. Penny, R. Moul-
ten, M.H.A., and G. F. Ring.

+
MANAGEMENT OF RETAIL BUSI-
NESS.

(Continued from page 32.)

Nova

mal to the left three more places, to
divide by 1,000, and we have .140 or 14
cents each and $1.26, the cost of 9. The
difference is so fractional as to be in-
consequential, and the method involves
only a slight mental efiort. There are
many quick methods of figuring, refer-
ence to which will be made from time
to time in the course of these talks,
and all of which will prove helpful in
reducing the labor incident to the trans-
action of business.
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PLAN FOR THE FUTURE.

The beginning of a new year suggests to the dealer
a time for planning ahead. In business the man who
allows to-morrow to take care of itself is not the man
to make any great success. The future should be well
taken care of and this is true in the grocery business as
well as in any other.

A resume of the past year will furnish the basis for
consideration of improvements in 1912. Mistakes oecur-
ed last year which should not be repeated. By planning
ahead and watching the business closely errors and
small leaks that have caused loss before can be avoided.

How many times in the past have you said: If I
had only foreseen this earlier I would have saved some
money! Losses have occurred through not buying at the
proper time. There are leaks in bookkeeping, in weigh-
ing, in losing goods through unsanitary methods, in de-
livery, ete., which ean be eliminated with forethought.

Advantage should be taken of holidays, special occas-
ions, and seasons to sell extra goods. Methods for doinz
this should be thought out well ahead of time and the
most made of them.

Some writer-has said every great institution is the
lengthened shadow of a single man. What has made
these institutions great has been the ability of the men
behind to see into the future and to make the necessary
plans to meet the coming conditions.

PR
WESTERN WHEAT SITUATION.

Threshing has again béen checked , throughout the
West owing to the extremely cold weather which has ar-
rived with the new moon. During the last week the
thermometer has been in the neighborhood of 20 below
zero and in many places falls of snow have put a stop
to threshing for a week at any rate. As long as the
weather remained mild threshing went forward at many
points and would have been more general had there ap-
peared to be any chance of getting the grain to the head
of the lakes within a few days after it was threshed.

It is now recognized by all that it is unsafe to store
newly threshed grain in local -elevators for more than
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a few days owing to the quantity of snow and ice whieh
is mixed with the grain when it comes from the machine.
If this cold weather lasts and if storms are now to he ol
frequent oceurrence, there is little doubt that there are
many thousands of bushels which will never be threshed
in Western Canada. .

A conference was held at Fort William recently be-
tween those interested in the grain trade and railway
representatives, and many important promises were mas
by the railroads as to remedying unsatisfactory existiz“:
conditions. \

Several comments are being made regarding the pos-
sibility of shipping through southern ports in bond in
order to relieve the congestion at the present time. As
vet, however, no definite move has been taken, and con-
ditions are being watched with interest.

it
CONDEMNED BY HER OWN GOODS.

Early in December when some dealers had not received
new goods they were selling last year’s. The quality
of these was not always of the best. Particularly was
this true in the case of walnuts in the shell. The Grocer's
attention was brought to a speecific case which happened

in a Western Ontario eity, and which bears a somewhat _

humorous tinge.

A woman customer had purchased some walnuts in
an Italian store, the majority of which were found to be
of inferior quality. Next time she was on a purchasinz
trip in this store she wanted more walnuts, but stipulated
they must be good, as the last were praectically all worm-
eaten.

““Oh, ves,”’ said the Italian saleswoman, ‘‘these nuts
are all good, and just to show you I’ll erack one or two."’

The first was bravely opened, but it turned opt to be
bad.

She broke another with a little less confideneé) but it,
too, had seen better days.

Looking up at the customer with a half smile
unconséious of any presence of wit, she remarked: ‘* These
nuts make me lie.”’

—_——
POINTED EDITORIALS.

The lobster cateh of Nova Secotia, which began Decem-
ber 15, is expected to show an increase over that of last
vear. The season runs to June 15, 1912.

The export of molasses from Barbados up to the
middle of October of the yvears 1910 and 1911 averagel
77,000 puncheons for each year. Of this total of 154,000
puncheons, Canada received 105,000.

No matter how small your business is now, there is

no limit to its possible growth and development if you
study the best methods of getting more business. (Guess-
work has no place in the business world of to-day.

Production of eggs is inereasing and prices on new
laids are easing off. Warm December weather had some-
thing to do with this, but so also had the educational
campaigns among the farmers. Secientific retailing will
bring results just as will seientifie farming.

The Commercial Travelers’ Association of Canada are
united for better hotel accommodation in Ontario. Their
;ampaign is a worthy one, and let us hope their demands
will be met. Travelers should have the same protection
in hotels as at home, and they are entitled to much better
accommodation than they now receive in many Onfario
towns and villages.
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New Year Plans for Advertising

Retailer Asks How Publicity Can be Made Most Profitable—
Suggestions on How Circular Should be Written to Produce
Best Returns—Should Contain Straight Business Talk, No
Strictly Personal Matter and No Flippancy.

*By Henry Johnson, Jr.

This letter opens up a vein of thought
whick should result in our realizing ex-
tra profits during 1912. Judicious ad-
vertising will help us just as much as
any other one thing we can do. Maybe
I shall touch on some things I have said
before, but, also, maybe, they will bear
repetition. It is a thoughtful letter :—

Editor Store Management, (Canadian
Grocer :—

Dear Sir,—We are looking for advice
as to the best means o1 advertising so
as to increase our business. We are lo-
cated in a neighbortod at the outskirts
of the city ; bevond and around us are
about 1000 homes. We have the largest,
best stock in the neighborhood, notwith-
standing we have four other stores
about us. With the amount of stock we
(‘arf_\' we feel our business should be
larger. Located, as we are, newspaper
ads would not give returns in proportion
to the amount invested. For the past
two years we have been sending out
postal cards every two weeks, changing
the line as well as the heading with each
issue. Five hundred is %he number sent
out last two weeks. This, while we re-
ceive some returns, does not seem to be
just what is wanted to catch business.
Any suggestions vou may ofier will be
appreciated.

Yours truly, J. D. & Son

I feel sure of one thing—that the ads
sent out by .J. D. & Son are readable,
snappy, lively, to the point. For here
in just a few lines they have told me all
apout their own situation; what ,ad-
vantages they have and what competi-
tion is in their way. There is the ring
of conviction, of complete faith, in what
they say about their store. They have
advantages to offer and they know what
those advantages are.

Arrange Careful Mailing List.

The problem, then, would seem to be :
How to present these poigts to each of
the housewives of those thousand homes
so as to carry complete conviction to
all of them—as nearly as may be.

The present method, all things consid-
ered, is not bad. In fact, I think, such
direct, personal appeals, with some
modification, will be best for them -to
continue to use. I should say, first
make . up vour mailing list very

*The writer of this article 18 one of the
most successful dealers on the continent. He
has spent almost 30 years in the retall gro-
cery husiness and is well equipped to answer
questions and smooth out difficulties with
which others may have met.

' 4

carefully "so that you may send vour
cards to just the right people and to ail
the right people. Ii there are a thous-
and homes that vou would like to
reach, whose occupants would make de-
sirable customers, let vour list be 1000.
If only 500 are ‘‘vour kind,” limit vour
list to 500 ; and if- any number be-
tween those two will best cover the
ground, take that number. Remember,
that the cost of getting up 500 cards is
about the same as printing 1000 ; while,
if it pays to spend $5 for postage, it
may pay twice as well to spend $10 —
and it may not.

Let us next consider the matter to be
used. They have not sent me a
sample of the cards. Had they done
that I -might be able to suggest im-
provements in their present matter. I
should like to have one; but now 1
should suggest the change from cards to
circular letters enclosed in envelopes and
mailed for lc. postage. The only differ-
ence in cost will be a trifle for stationery
and a little more composition. As the
circulars will go out every two weeks,
there will be no trouble about getting
up enough interesting matter for each

lettor.)ﬂ

' Make Business Offer.

Make no attempt to make these ap-
pear as individual, or personal letters.
Evervbody is now ‘“‘onto’’ the imitation
letter, in the first place, and, secondly,
it is very difficult to make things
“hitch’” in getting op such a letter. I
can illustrate what I mean. Let us say
vou begin your letter with the sugges-
tion that hitherto yvou have not been
successful in creating interest, as: ‘“We
are surprised, and troubled, that we are
not able to interest vou in our offer-
ings,”” and send this to a lady who has
been trading with vou pretty regularly
for a year; you can see that the re-
sulting impression might not be happy
But if, making no attempt to appear
personal, you began : ‘‘We offer for the
next three days,” you would appeal to
every reader, whether customer, occa-
sional buyer, or utter stranger, alike.

Begin the series—and now I have irL/n

mind the 1man who is going to adopt
this method January 1, as much as I
think of the present correspondent—with
simple, plain offerings of seasonable, up-
to-date, interesting items. Your inven-
tory will have revealed some things you
should make special effort to clean up—
at ‘‘any old price”’ to turn them into
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live capital. This does not mean that
those things need be old, undesirable or
in any way inferior ; they are simply
not moving rapidly enough, and here is
your chance to make a fair inducement
in such a way that the concession in
price will legitimately go into your ad-
vertising, sales-promotion expense. You
can thus ‘‘turn defeat into victory,”
reaping a good harvest from what would
otherwise be a field of thistles. Lead

offi with one or two of those things—do

not make a big bargain-list of any let
ter. The plan is to educate the readers
to take interest in every letter because
of some distinct price-inducement, and
then to use that interest to talk about
vour regular goods and service.” This
plan will make vour letters an institu
tion _ whereby you and your customers
will be kept steadily in touch with each
other. I mean to say that you should
alwavs follow the special item or two
with offerings at your regular prices,
but right ' prices, of seasonable goods
with brief, pithy descriptions, and
“talkv’’—not windv—suggestions as to
their special uses, particularly if there
be some timely reasons for their pur-
chase and use NOW.

Use Convincing Talks.

Let me emphasize that matter of de-
scribing goods. It is of primary im-
portance. We are so accustomed to pic-
ture any item in our stock to ourselves
from the barest quotation that we are
very apt to forget that our customers
think of many things besides groceries ;
hence such quotations may mean very
little to them. On such a staple as
canned corn, about which every woman
should seem to know, do not say' “B
& M Sugar Corn, l4c per can.” Say:
‘‘Eixtra tender, very sweet, richly-
flavored Sugar Corn ; grown in
Ontario, the district famous the world
over for this particular article; B & M
packing, which means the very highest
grade possible to pack; per can, l4c;
dozen, $1.65—for this week only.”” Fea-
ture such goods as you may yourselves
control—laying stress\nn their charac-
ter and quality always. You can talk
of these things regularly, steadily, run-
ning differept items in every letter. A
slight cencession may often be made,
but never offer these at any price which
does not pay you a good margin. You
are in business for profit, largely, and
advertising which does not sell goods at
a PROFIT is not properly advertising,
or will it really build trade. 5‘, is
slower to build than to tear down but
trade-building pays. You expdt to stay
in business, remember that.

A Snappy Reader.

Here, however, is an example of
special offerings that is too snappy for
me to'pass up : A bright grocer who

(Continued on page 43.)
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1912 Grocery Trade Opening Up Well

First Week Compares Favorably With Other Years—Sugar Still Holds Weak

Position—Dates Display Easier Tendency—United States Tomatoes Still Climb-

ing—Primary Market on Shelled "'Walnuts Higher—Prunes Firm On Coast—

\

t
QUEBEC MARKETS.
POINTERS (—
Hallow’ee Dates—Price lower.
Valencia Raisins—Firmer.
Shelled Walnuts—Up 2 cents
Pecans—Up 1 cent.

Montreal, Jan. 4.—The grocery trade
has already left behind another mile-
stone and is putting forward a bold foot
in the highway of 1912. The various
houses report a good year with a splen-
did holiday trade, and it only remains
now for coMlections to come in promptly
and jobbers will have no regrets for the
splendid business that was felt during
the past few months of the year. The
extensive stocks were ordered, arrived,
carted about, sent out to the retail
trade, and all this work will be forgot-
ten when the books will show a com-
plete settlement. The present week has
been quie.. A few travelers are out,

- but they are not numerous. Then, again,

Monday was a holiday, and Saturday,
the feast of the Epiphany, will find many
of the houses closed for the day. Thus,
only four days remain for active busi-
ness, and last week was disturbed by the
holiday spirit. However, the coming
week will find a noticeable return to the
former commercialism, and the thoughts
of the trade will be bent upon an eflort
to surpress the records and figures es-
tablished in 1911. Undoubtedly there
has been an advancement in the trade
during the past vear, particularly am-
ong retailers. The next twelve months
should find the trade progressing in pro-
portion, following the grocery markets
closely and doing 4heir share toward
elevating the business to the plane it
deserves.

SUGAR.—The holiday trade over-
looked sugar to a certain extent, and
while an ordinary demand was felt this
market was otherwise quiet. Prices have
remained at the $5.65 basis, although it
is difficult to tell how long it will re-
main at that figure. Expectations of
lower prices prevail and buying is of
the light order that is noticeable at
such times.
ﬂ'luuhm‘ m.w

2 lmpchl

ST “  2ibe.
Red Beal, In cartons, each
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Brazil Nuts Well Cleaned Up on Most Markets.

nmmwummuuuu
above bag prices.

SYRUP AND MOLASSES.—The mo-
lasses market remains firm with prices
steady. As the winter season advances
stocks should run low before the first
shipments of the summer. Syrup is en-
joying a good run now and, to the re-
tailer, offers but little difficulty for a
seasonable seclling effort at any time.

3
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..... 041 043

] ” yil balf-barrels.. . 043 045

Unulallub.dmnoh.ﬂ. puncheons. . . u); 83]:
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. 03 o4l

New Orieaus vib 0 »

Antlgus .. . %

Porto Rico. 0w

Uorn syrups, bbls (1<l

= b 0 0%
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s 17

- . palls . ...... . 18

One w, 3-1b. tina, 1 doz. per case . 1%

5I1b. 14 175

10-ib § doz. . 165
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DRIED FRUIT -—Valonua raisins are
quite firm, and will likely be quoted at
a higher price should the demand be sus-
tained. Supplies are said to have pass-
ed entirely out of first hands. Dates of
the new crop are quoted a little lower
this week with the passing of holiday
season. Currants are firm in sympathy
with the stronger reports from Greece.
There is not a great deal of interest in
apricots and peaches these days. Prunes
are firm, and in short compass. One re-
port says that out of a crop af 160,-
000,000 to 170,000,000 pounds there are
left but 350 cars or approximately 7 -
000 tons.

Evaporated apricota L0 oM
Ewonwd-wlu 008 017}
F.vaporated peaches. . 018 019
Fvaporated pem ........................ .01 019
Uurranges, fine filistras, per 1b., not cleaned 007 o7}
- - el e w0a OVT 0B
* 11b. packages, fine filiatras, cleaned.. 0 08 0
i Ib... 009 o m
00% 00
on 0074
sive AN
o on
Figs, Scrown. .. 0073 0 1 Figs,7Torown... 710 015
Figs, 4 orown .. 008 OI"“’ Figs, 9crown. .. 014 017
Sorown. .. 084 013 Comadre figs,
Figs, 6crown. .. 009 014 about 33-lbmats 1 30 1 @
Glove boxes, 160z, per box...... covvve ouus 014 0N
Glove boxes, 1002, Per box. .........ovvvunnnes 007 o 071
Prunes—
30-40. 018
04
013
013
0114
on i
om
008

-
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Holeot.nlllu.“b hol.povbox“..‘ 834
Sultana raisins loose, per Ib. . - 12
Sultana raisins, 1-1b. cartons 16
Malags tahle rainina, clusters, per hox 753
Malaga table raisins, cl .
‘alencia, off stalk, per 08
- PO oinsgs 09
» Iayers, par 1h 09

NUTS.—There are several! changes to
be noted in this market for the pveek.
Shelled walnuts are up two cents a
pound and peeans up at least one cent a
pouwnd.  Prices should surely go higher
before the new erop is on the market.
The holiday trade was reported a good
one andiit was apparent that the old
custom 18 not dyving out.

In shell—

mmmm ..... o s sapens o;n . 2
per . v
“" " Barcelons, per L 441 ]

Js 0
Walnu \hntu()mobl., b vish o7
“‘ hou.nlb’" Ol;‘.old
0l a1l
Hunndm 0134018
om0
. oM
o $-crown 3l 0
ir hags). standards per |b on on
Valencia shelled almonds, new crop. 08 03
o5 oM
0 08y
v W
o0
012
o
on
015
on
07
Bordesux halve:, bright................... Yo owm
SRR o v 50 ssewpucis sosvaces 028 0%
PEEL.—There is nothing important

in this market now that the holiday sea-
son i1s over. There will be a little trad-

g now and then but not in the same
volume.,

Orange en 001 014 Citron......... 017 018
Lemon.......... 010 014

RICE.—The market is steady under
conditions that have existed for some
time. Demand is steady and the
strength that was ziven the market some
months aco shows no signs vet of being
withdrawn.

Rangoons—
Rn*e grade B, bun. ﬁ’lh .. 365 3715
10 ibe 365 375
" . ' 50 1be .36 378
- pockets, 25 1be . . 31538
e pockets, 12§ Ibe. .. w30 a4
“ CC., bags, 250 1bs..... 355 345
B et .35 36
- R o soss e 60 o .35 36
. r)rlﬂlx‘l'- csvase sasens SBD BP0
" pockets, 12} Ibs.............. 3 3®™
Fancy Patna—
Punngolubed ...... 38 395
earl o 40 4D
Imperial Glace .460 470
Sparkle...c..oou0ee. W47 4
Japans—
505 515
.515 §%
§% 5%
o8- o1
008 007
Tqﬂuﬂc. medium pearl, b 00T 008
Seed, | 007 008

H'..\.\ \\D BEANS.—It mizht be
well said that there is none firmer than
this market. A good demand usually
prevails at this season but when supplies
are short a setback is received. Just
now prices are firm and supplies quits
limited.

Split Peas, per bag, % Ibs.
Peas,
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. bag
Beans, vhne per hun 60 1bs,
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TEAS.—Practically nothing new can §al—Pea‘hes,pie, not peeled
be said about tea. The market has been

firm and it remains so.
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COFFEE.—The coffee market

tinues in @s old position with no
ticular change to interest the trade.
question now appearing more than
in regard to coffee is whether there is
any noticeable decrease in consumption.
. L0932 0

Mocha .035 028
L0221} v 23}
02 028

CANNED GOODS.

MONTREAL.—Jobbers who have run
short .of prominent lines of canned goods
filled up- with p.rchases from ac¥s the lA";r;:‘fd
border. Golden wax and Refugee beans,
for instance, ran short, but were re- Chicken soup, 21b. tins. per doz.
Likewise

placed by imported goods.
tomatoes and peas were purchased

a view to tiding over the ecoming y
However, with raspberries,

demand.

THHE CANADIAN GROCER

Gal—Peaches, pie, pe: led
Gal. pre fruits, assorted, add 5 p.c.
2s—Pears, Bartlett, heavy syrup
2)'s—Pears, Bartlett, heavy syrup.
3's—Pears, Bartlett, heavy syrup. S
2's—Pears, Flemish Beauty, heavy byrup. ..
2}'s—Pears, Flemish Beauty, heavy syrup.
3's—Pears, Flemish Beauty, heavy syrup
2's—Pears, light syrup, globe
3's—Pears, light syrup, globe. .
3s—Pears, pie, not peeled. . .
3's—Pears, pie, peeled
Gal - Pears, pie, peeled
Gal—Pears, pie, not peeled.. .. e
2's—Plume, Damson, light syrup.........
3's—Plums, Damson, light syrup
2's—Plums, Damson, heavy syrup
3's—Plums, Damson, heavy syrup
Gal—Plums, Damson standard..
2's—Plums, egg, heavy syrup. ..
2}'s—Plums, egg, heavy syrup..
3's —Plums, egg, heavy syrup
2 s—Plums, green gage, light syrup..
con- 2's—Plums green
3's—Plums, green
par- Gal—Plums _gr
2 2's—Plums, I
T'he 3s—Plums, =)
2's—Plums, | , heavy syrup....
ever 3's—Plums, rd, heavy syrup
Gal—Plums, Lémbard, standard.. ..
Olover Leaf «nd H
1-1b. talls, per dozen
'vlb. flats. per dozen. ..
-1b. fiats, per dozen
After December 1st prices advance 2§ cents per dozen.
Other salmon— all talls—
Red Sockeye, per doz
Red Spring, per doz.
Oohoes, per dnz
Pinks, per doz...
Lobster—
'-lb. flats, dozen, $2.90, $3.0C; 1-b. talls dozen, $4.50,
-1b. flats, dozen, $5.00, $5.10.
Canadian sardines, per case. .
sardines, per case. S vy
boneless chicken, turkey and duck, 1-1b.
tins, per doz.

Chicken soup, 1-1b. tins, perdoz. ....
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Tomato soup, 2-1b. tins, per doz
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ONTARIO MARKETS.

blueberries, ete., lines that are higher POINTERS

than the rest, some will not try t

0 Te- Hallowee Dates — Third shipment

place them, considering such a move but lower.

a loss of money, unnecessarily. Pr

enguiry is not heavy.

FRUITS
2's—Cherries, black, pitted, heavy syrup....
2's—Cherries, black, not pitted, heavy syrup
2's—Cherries, red, pitted, heavy syrup......
2's—Cherries, red, not pitted, heavy syrup..
Gal.—Cherries, red ted .
Gal. —Cherries, red, not pitted %
2's—Cherries, white, pitted, heavy syrup....
2's—Cherries, white, not pitted, heavy syrup
2's—Currants, black, heavy syrup
2's—Currants, black, preserved ...
Gal —Currants, black, standard

-
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Pineapple, whole, heavy syrup.
Pineapple, whole, heavy sy-up.
rries, black, heavy syru
2's—Raspberries, black, preserved.
Gal.—Raspberries, black, standard. .
Gal. —Raspberries, black, solid pack
2's—Raspberries, red, heavy syrup. .
2's—Raspberries, red. ed.
Gal.—Raspberries, A
Gal.—Raspberries, red, soli
2's—Rhubarb, preserved. ..
8's—Rhubarb, preserved. ..
Gal. —Rhubarb, standard....
2's Btrawberries, heavy syrup.
Gal —Strawber-ies. standard .
Gal. —Strawberries,solid pack.
3's—Apples, standard
3's—Apples, pi ...
Gal—
Gal—Apples, preserved.................. :
2's—Blueberries, (huckleberries) standard . ..
2's—Blueberries, (huckle! erries) preserved . .
Gal—Blueberries, (huckleberries) standard .
2's—Goose! es, preserved
Gal—Gooseberries, solid pack
2's—Grapes, white Niagara, preserved. .
Gal—-G white Niavara, standard. .
2's—Pi es white heavy syrup s
2}'s— Peaches, white heavy syrup.

Peaches, white heavy syrup.. ... .
1§'s—Peaches, yellow fiats, heavy syrup. .
2's—Peaches, yellow fiats, heavy syrup.. ...
2"0— Peaches, yellow fi~ta, heavy syrup. ..
3's—Peaches, yellow fiats. heavy syrup. ...
3's—Peaches, whole, yellow heav, sy up
3's—Peaches, pie, not peeled
3's—Peaches, pie, peeled.
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esent Prunes—Strong on Coast.

Shelled Walnuts — Primary market
higher.

Brazils—Market bare of stocks.

Toronto, Jan. 4.—Another successful
year for the Canadian grocery trade has
been left behind and.entry made into
another period of endeavor. With a
great many dealers, both retail and
wholesale, it not only marks the open-
ing-of another calendar year but of
their business year as well. A good
many jobbers have taken advantace of
the temporary ' lull after the holiday’
rush to take the annual inventory, while
this has not been uncommon in the re-
tail trade either.

This week, trade has shown a tinge of
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quietness, especially when compared
with amount of business that has been
rolling in during the previons weeks.
Holiday goods have seen their day and

*

interest has not yet heen revived in
staples.

Compared with other vears, however,
1912 has opened up well. Travelers are
again back on the road and orders
should soon be coming in from the coun-
try.

SUGAR.—Sugar sitnation to-day is
practically a repeat of that of last week
with lower prices being looked forward
to. One sugar man stated it was felt
New York was pitted for another eas-
ing off and that it was quite possible

40
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Prunes—
30 to 40, in 35-1b. boxes
40 to 50 * hes

such deeline would start Canadian prices
downward.
Extra granulated,

ib. bags.
Imperial granulated
Beaver ulated
Yellow, o
Barrels of granula!
at 5 cents above bag prices.
!fltn lrg}md. bris. . >

e
BEERS

g1

Paris lumpe, in 100-1b. boxes
* " ing0db.
' Wb ¢
SYRUPS AND MOLASSES.—These
two lines have not come 1n for great deal
of attention of late except that molasses
was featured by retailers for Christmas
baking. With arrival of new year and
more seasonable weather retailers will

DARNNAROAARRD
RAGBSRRESAS

find good results from pushing these
goods.

Per case gals , 2itocase .. ..
Pints, 24 Lo case
Maple Syrup—pure
Gailons, 6 to case. ...
275 %lldlonl. 12to case. .
¥

Syrups—
tins, 2 doz
incase........ .... 240
5-1b. tins, 1 doz.
incase........
10-1b. tins, § doz.
incase........ .... 28

arta, 24 in case.. ..
nts, dMtocase.....
Qt. bottles, 12 to case
T T RS 260 Molasses, per gal—
Barrels, perib.. .... 0 New Orleans,
Half barrels, Ib. .... 0 medium ...... 030
otr. barrels, b, .... 0 New Orleans,
ails, 384 1bs ea .... 175 barrels
Pails, 251be.es. .... 125 Ba:balos, extra
Maple syrup—Compound faaCY..ccoo0.. s
Gallons, 8tocase .... 4 80 Porto Rico.....
igals, 12tocase ... 540 Muscovado
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DRIED FRUITS.—Immediate chang-
es in dried fruits are practically nil this
week but there are several lines which
display features of interest, mostly all
denoting strengthening tendency. Dates
are an exception however, for although
prices remain the same, arrival of the
third shipment is expected soon and
prices will rule somewhat easier on
Hallowees.

Spot  currants hold steady under
strong statistical position held. Steadi-
ness is also apparent in Valencia rais-
ins. A report from the Coast says that
prunes are held at a material advanee
this week over last by all opgrators.
Nearly all holders are firm at the outside
n|ll(>l:ltinn.~'.

Demand for peels with the passing of
the holiday will form but a small item.

70 to 80, in 25-1b. boxes. .

80 to 90, in 25-1b. boxes. ...

90 to 100, in 25-1b boxes. R
SBame fruit in 50-ib. boxes § cent lese.
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COFFEE.—The year has opened with
statistical position of coffee at least
strong. There is no change in the chief
market features. The retailer seems to
be doing a good trade in this beverage.

NUTS.—Much less interest is display-
ed in nuts than prior to the festive seas-
on. Shelled varieties are expected to
receive just as much prominence as ever.
Shelled walnuts for January shipment
were quoted considerably below to-day’s
price at one time, but primary markei
has been on upward trend, so that prices
are most likely to rule steady. Almonds
as stated before, are not without signs
of continued steadiness. The market is
practically bare of Brazils.
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SPICES.— This is not the season of
largest demand for spices, but an aver-
age trade is in evidence. Primary mark-
ets are generally firm. Cloves are not
turning out as well as first estimated.

Peppers, black.
Peppers white
Pastry spice. .
Pickling -plce
Turmeric. .

Range for pure nptou €0 grade. Pails or boxes
2 cents per 1b. below tins. Bl 3 cents below ting.

Mustard seed, per 1b. in bulk... 012
Oelery seed. per Ib in bulk. ., 0w
Shredded cocoanut, in pails oz
RICE AND TAPIOCA.—There have
been no price changes. In primary
markets rice holds a firm position in all
lines. The effects of the decreased
crops of last year is shown in the fact
that Standard B, quoted one year aco
at $3, is now $3.75 per ewt. Demand
normal from retailers.

~luntlml B from mills, 500 Ibe. or over, f.0.b.

for beans is

BEANS.—The market
quiet and while dealers in some parts of
Dominion think prices should ecome
down from their high position, those
who helieve that they will be well main-

lained are not few. They point to the
small stocks held at producing centres
and the faet that the consumption in
Canada is  steadily growing larger

TIHE CANADIAN GROCER

There are reports of imports into Can-~
ada of foreign beans.

EVAPORATED APPLES.—‘Evaps’’
are steady in price with the steadiness
more marked of late as there has been
more enquiries from European sources
with some business resulting. Quota-
tions rule at 95 to 10 cents.

TORONTO.—There are ho special
features to report in canned goods this
week. Most lines are considered good
property. In faet, there are few, if
any, likely to lose money for their
possessor.

Trade in canned goods is quiet. It has
been among the neglected staples dur-
ing the holiday rush. Retailers, while
not holding overly large stoeks, are buy-
ing lightly just now. With the com-
pletion of stoek-taking, purchasing will
probably become heavier.

No relief in tomatoes can be expected
from the United States. Prices are stili
climbing there and $1.15 is the price for
spot 3's of desirable pack as against as
low as 82 to 85 cents early in the fall.

MANITOBA MARKETS.
POINTERS—

Sugar.—Weaker.

Syrup.—Firming up.

Prunes.—Firmer.

Cofiee.—Steady.

Split Peas.—Firm.

Winnipeg, Jan. 4. —Last week for first
time in many months the local whole-
sale houses had what might be termed
‘‘a week off.”” As stated in last week's
issue, on account of holiday season sales-
men were off the road. The result is
that wholesalers have had to depend on
mail orders this week and while these
have been exceptionally heavy when con-
ditions are taken into consideration, yet
of course they were not heavy enough
to keep all stafis busy.

Now that the Christmas rush is over
spring lines are being looked after and a
general revision of the trade for the
year is being summed up. No detailed
information could be secured as regards
the exact conditions as yet, but it is
understood that the volume of trade
transacted will be considerably ahead of
what it was last year.

SUGAR.—The sugar market continues
to show signs of weakness, although no
decline has taken place during week.
Wholesalers feel very pessimistic regard-
ing strength of market and they are
looking for a d “line in the near future
owing to existing market conditions.
Montreal and B.O. granulated, in bbis

" O U o coe ovcnsin

- In lllﬂ qmuu
mp hnl. In ‘h:I- .............. .
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SYRUP.—Prices are strengthening
considerably in this ling”and as this sea-
son is what might be’termed the syrup
season, sales are good.

Byrups—

24 2.1b. tins, per case
12 5.1b. tins, per case. .
gl(hb. tins, per cate

Bar Monmh-n Inmlhmh prplloﬁ
New Orleans molasses, half barrels, per gallon. .

EVAPORATED .»\Pl’th.—meg to
tightening of supplies in the east, mar-
ket here has firmed up considerably and
higher prices are looked for shortly. As
yet, however, the price of 10c flat Win-
nipeg is still in existence.

NUTS.—The busy season for these
lines is of course over but still there is
a fair demand from retailers for all
kinds. It is expected that an increase
will also be seen in volume of trade
transacted in these lines when this
vear's trade is compared with last
year's.

New Filberts, large. 0 114
Marbot Walnuts ... 134

Brazil Nuts saw
Grenoble walnuts

DRIED FRUITS . —There is Yittle new
in the dried fruit market this week ex-
cept that prunes have advanced. jc per
ib., and in the opinion of the local whole-
salers they will soar to much higher
prices in immediate future. There was
an exceptionally heavy Christmas de-
mand in all these lines, especially raisins,
but prices hold steady at last week's
quotations.

New prunes.
90-100s, 35, 8.p..... =
90-10Cs, 10w, 5.p
80-90s, 35e, 8.

Camel 3-crown table figs
4crown table figs
5-crown table figs
S-crown table figs,
6-crown table figs, about 50 Ibe
T<crown table figs, about 1.0 Ibs
$-crown table figs, about 1y lbe

lsmmunnl 3crown.

R-ERRREEEEECE

Club l-u lcn
Cooking Fi

Choice boxes

Half boxes

Half hags

Valencia raisine—
Fine, fos, 2% . sp,perbox.........
Fine, selected, 28 , & p., per box
4crown layers, 38, s p., per box.. ..
4-crown layers, 14a, 5. p . per box. ..
4crown layers, 7s., ap,.perbox .. ...
Ne plus ultrs, 28, s.p, perbox. ... ..
Curranw—

Dry clean, per I1b

Washes, perlb ...

1-1b. package

2- b package .....

COFFEE.—The coffee market shows a
firmer tone and is if anything a trifle
stronger than it was last week. Prices
are holding steady and while there are
seme different quotations offered by dii-
ferent firms, yet they all range within a,

} of a cent.
Roasted Rio,1b_ .... 012

£
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Green Rio, s, Ib. o
Greea Rio, Ta 1b.... 016}

PEAS AND BEANS.—A. difference of
opinion also exists in prices quoted on
split, peas at present time. Last week
reference was made to one large whole-
saler stating that this line was worth
4lc a . This week, however, another
wholesaler quoted them at 4c a ™. and




stated that this is high enough for this
week. Beans are also strong and in

good demand.

Beans, 3-1b. picker, per bushel
Hand picked, per bushel
Peas, splir, 1001bs..........

PROVISIONS — been de-
cline of about }c¢ in provision market
during last week owing to drop in the
price of cattle, and it is expected that
an increased trade will be noticed. Lard
remains firm and demand is strong
Hams, large. PR B Tomato sausuge
Hsm:,tmedium. .. 016} perlb
Breakfast bacon
tacks... ....}018 01g} - Forksausage
Breakfast bacon Beefsausage ... ....

Lard, in tierces
Bhoulders.

Rhort rolls 50-1b. tubs...... .
Long, clearsides 20-1b pails
per 1b 2 4 10-1b. pails cases ..

2 3-1b. pails, cases ....
iy k_. g 5-1b. pails, cases ....

Steers, heifers,

Mess pork, bbl. . abattoir killed 0 (3§ 0 09

BUTTER.—Butter is holding steady
at present time and quotations remain
unchanged from last week. Supplies are
by no means larger, vet it was expected
recently that decline would take place
within week or two. Such, however, is
not likely to be the case on account of
change of weather, and as .January is al-
ways a stormy month it is quite pos-
sible that an advance will be noticed
shortly.

Creamery butter—

Manitobs fresh made bricks ...
Manito: a fresh made boxes

Dairy butte —

Strictly No. 1, delivered Winnipeg, per 1b.

“«= No.x " s 48
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EGGS.—The high price of Christmas
season ' still continues to prevail for
fresh eggs and 35 to 40c a doz. is still
being quoted for Manitoba fresh, cases
returned. Storag eggs are quoted at
25 to 32c.

CHEESE.—Cheesd is in same condi-
tion as it was two!weeks ago, Ontario
cheese being the only one queted at 163
to 17c¢ 1b. Local cl\eese is reported to
be scarce and unprocurable in many
cases.

NEW BRUNSWICK MARKETS.

St. John, Jan. 4.—Business with most
grocers, wholesale and retail, was quiet
last week, the general lull following the
rush of Christmas week. There are no
complaints, however, as in almost every
case, dealers report their business to
have bheen much larger than last year,
particularly during the holiday- season,
when the people seemed well supplied
with cash. and purchased freely. They
are looking forward expectantly to mak-
ing a ood start for the New Year. Many
of the wholesalers at present are en-
gaged in stock-taking, but with retail-
ers, most of them will wait until the
dull season, which in St. John generally
falls toward the latter part of January.

As regards markets, there is little to
be said, as quietness prevails. Beans.
boti vellow and hand-picked, are easier,
and oatmeal has declined as well. On-
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tario flour is marked ten cents higher.
Aside from these there are no changes
of interest.

-
=]

015 Eggs, hennery.
Fggs, case
Fin. haddies
Fish, cod, dry
Flour, Man..
Flour, ()

Butter, dairy, :’]Il‘lllr.u "“"

per Ib....
Butter, cream-

ery, perlb..
Buckwheat,

W. grey. bag
Cheese, new, 1b
Currants, 1's, 1b
Canned goods—
Beans, baked. .
Beans, string. .
Corn, doz
Peas, No. 4
Peas, No. 3 ...
Peas, No. 2....
Peas, No. 1....
Peaches, 78, dz
Peaches, 3's, dz
Raspberiies, dz
Strawberries.. .
Tomatoes, ,
SRS . o soaiie
Cernmeal, gran
Cornmeal, bags
Cornmeal, bbls.

Beans, hand
picked, bus..
Beans, yellow

c adneos
Do b0 00
CBmao®
CEEL TS
58388y

Lard, com-

pound, 1b n10g o1l
Tard, pure, 1b. 012§ 013
Lemons, Messi-

na, perbox... .... 350
Molasses, Bar-

badus, fancy. 0 40 0 41
Oatmeal, rolled .... 535
Oatmeal,std .. .... 5%
Pork, domestic

mess ... 2300225
Pork, Ameri-

can clear .. 21 50 24 00
Potatoes, bhl 175 200
Raising, Cali-

fornis, seeded 0 19’ o1
Rice, perlb.... 0037 0 04
Salmon, case
Red Spring
Cohoes.....
Sugar
Standard gran
Austrisn gran.
Bright yellow. .
No 1 yellow. ..
Paris lumps

7
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S
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Annual Staff
Gatherings

Gunns, Limited.

Toronto, Jan. 4.—On Friday night
last, the traveling salesmen and heads
of departments of Gunns, Limited, West
Toronto, were entertained on the oceas-
sion of the annual dinner at MeCon-
key's. F. M. Moffat, the manager, pro-
sided, and speeches, songs and stories
Among the travelers
of the firm present were the following:
F. W. Boynton, S. Douglas, E. H. Dun-
can, . W. King, Jno. Reed, R. L. Len-
nox, G. G. Maskell, Geo. Wilkinson, .J.
W. Kennedy, J. F. Taylor. S. Peacock.
R. Evans, B. Cope and F. W. Musgrave.

A feature of the evening were a num-
ber of reminiscences by B. Cope. Sr.,

were indualeed in.

who has been 37 years with the firm.

Mooney Biscuit and Candy Co.
Stratford, Ont., Jan. 4.—Last week
the eastern salesmen of the Mooney Bis-
cuit & Candy Co. held a conference,
which was wound up by a dinner on
Friday night, tendered by the company.
W. J. Mooney, president and manager,

occupied the chair, and proposed the’

toasts, assisted by (i. Noble, assistant
During the evening Mr.
Mooney was presented with a handsome

manager.

club bag equipped with military brushes,
ete., and also a pipe and ease.
aile

The pack of Hawaiian pineapples this
year was 750,000 cases. This pack was
not sufficient to eover the demand.

C. L. Marshall of C. L. Marshall &
(‘o., grocery brokers, Toronto, is on a
holiday trip to Jamaiea.
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.this week, **
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A DEALER WHO CREATES SALES.
Pushes Fruit Syrups, Cocoa, Chocolate,
etc., at This Season of Year.

St. John, N. B., Jan. 4—(Special)—
**While there may be several lines upon
which a grocer may specialize at this
season of the year,”” said a local grocer
[ know of one kind of sales
which have proven heneficial to me in
past vears, and which I intend featuring
in the same way again this year. I am
speaking of fruit syrups, cocoa, choeo-
late and other commodities popular with
the ladies as part of light refreshments
to offer to guests.

‘I have found it profitable to let my
women eustomers know I have just pur-
chased some nige new fruit syrups, pine-
apple, lime, h'nkn. ete,, or that my stock
of cocoa or choceylatershonld be sampled,
and I have caused™y clerks to see thai
few customers leave the store without
the suggestion having heen made that
they take with them something in these
lines for their ecallers. These lines T
feature until about the second week in
January.”’

il
PROVISION FIRMS UNITE.

Montreal, Jan. 4—News of another
amalgamation in the local prodnce anil
provision world has bheen announced.
Geo. Hodge & Son and Gunn, Langlois
& Co., have joined forces, the firm in
future to be known as Geo. Hodee &
Son, Limited, affiliated with Hunwﬂt\
lois & Co. The nominal eapital is $100 -
000. These two firms control a large
percentage of export butter and cheese
business.

SUGAR DOWN AGAIN.

Sugar declined another 10 cents about
Thursday noon, too late to have the an-
nouncement appear in The Grocer’s
market page, as the paper had gone to
press. Market figures quoted should
therefore be read 10 cents lower.

The .J. F. Richardson grocery, Elora,
Ont., has been undergoing repairs and
alterations, chief of which was the re-
moval of the dividing wall and the sub-
stitution of pillars, making a square
store with an uninterrupted view of all
parts, permitting a better display of
goods. The changes are now completed
A small office has been arranged about
the centre of the store. The pillars have
been covered with oak, the lower por
tion having mirrors on the four sides,
with double electric light fixtures on
each of the two pillars, the mirrors
serving as reflectors.
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Turkeys Took a Drop in British Columbia

End of Christmas Week Saw Plenty on Market—Dealers Anxi-
ous to Get Rid of Them—Potatoes Take Another Advance—
Eggs on the Downward Path—Now Coming from California.

Vanecouver, B.C., Jan. 4.—(Special)—
Holiday business this year was good, per-
haps a little better than  last year.
Grocers generally shared in the larger
trade. The supply of goods arrived i
fine condition and the excellent quality
attracted customers. Japanese oranges
this season came in smaller boxes, job-
bing at 40 cents. A larger box was
quoted at 45 cents. This difference
created some - dissatisfaction, heeause
buyers of the larger box thought they
were being charged more when they
compared their purchase with buyers
of the smaller. The difference in price
was not taken into account at first. The
reason given for the two sizes is to
have a smaller bhox on the market
as a more attractive buy. It has not
worked well, for it is felt that the dif-
ference in price has not eompensated
for the difference in size. Many pat-
rons did not know of the two sizes until
they complained to their dealer that the
hox this year was smaller than last
Year.

Potatoes Going Up in B. C.

Potatoes have gone up another peg,
and retail now at $2.25 per sack. It is
confidently expected that by spring they
will be away high, as usual. The nip
of frost at the beginning of November,
accompanied by several inches of snow,
caught many potatoes, and it is esti-
mated that in the Chilliwack distriet
5.000 bags were damaged.

With the last steamer from Australia,
New Zealand butter arrived in some
quantity and of good quality. It jobs at
40 cents. This butter is from the fresh
crass, and eoming at this time of year
is specially welcome.
with it because it lacks in salt. New
Zealand eggs are coming by the boat
that will arrive early in January.

Eastern butter is quoted at 34 cents
wholesale, rising from 32 to 33 cents.
Demand from retailers is strong. All
butters are high. Vanecouver creamery
stands at 38 cents, and Cowichan at 48.
Cowichan is sold at 60 cents retail.

Eggs are coming down a little. After
Christmas, the demand is not so heavy,
and eggs start to come in from the south.
(Californias are already on the market,
quoted at 48 cents, and eggs will be here
from Kansas ere long. Fresh new laids
can be had by dealers at 60 cents, retail-
ing at 70, while eastern are at 30 cents.

Plenty of Turkeys.

The price of turkeys did not remain
altogether at 35 cents retail. The supply

Some find fault”

was unlimited, and choice birds were
easily obtained. In all the leading stores
they were quoted at 35 cents, with 30
cents in some of the departmentals, and
on Saturday evening before Christmas,
the price was dropped several cents in
an effort to eclear out as much stock as
possible. One large provision firm is
under contract with an Eastern Cana-
dian shipping house to take one million
pounds of fowl annually. This would
give an idea of how many fowls come to
Vancouver, for this firm, while doing a
large trade, are not the only large dea-
lers, several merchants, especially gro
cers, doing a handsome business along
this. line.

——

NEW YEARMPLANS FOR ADVER-
TISING.

(Continued from Page 38.)

does a cash business and does not de-
liver, says - ‘Do you read my circu-
lacs ? T am going to find out next week,
so I am placing on sale 35 cases of ex-
tra standard Tomatoes, regularly sold
(and fully worth) 12¢ the can. These I
shall sell—next Wednesday, .July 11—for
7c the can. Remember—Wednesday only
—and for 7e.” You need not copy the
price, but you might profitably use that
gingery talking stvle, and work in some
of those expressions on special offerings.
It is great to depart from the hackney-
ed, lahored phraseology ; but vou will
carefully note that flippancy is even
worse. There is nothing flippant about
this example ; it would not offend any-
body’s sensibilities. This dividing line
is often hard to draw, but in any good
advertising is so unmistakably there
that nobody can miss it.

All of which always finally leads me
to the remark that true advertising is
the highest form of written art. To the
earnest student, who gives it time and
thought, it will vield richly ; but it is
a jealous mistress and will have no
trifling.

S S—

STANDARD WEIGHT FOR
POTATOES.
Hamilton Dealer Wants it 75 Pounds—
His Reasons for Same.

Editor Canadian Grocer. —Some time
since T noticed through the press that
the government had decided to pass an
act applying to the whole Dominion, le-
galizing the weight of a bag of potatoes
at 80 Bs. Now with_all due ‘dolerence

43-

to their wisdom in adopting this course,
and no doubt it was done after due de-
liberation, I think that available in-
formation might have been produced
which would show that the public of
Canada were more in favox of a measure
making 75 Ibs. the standard.

Various reasons may be advanced for
the latter proposition, two of which are
the convenience of handling by big boys
and elderly men, and the using of the
hundred pound sugar bags which are
now practically worthless to all. These
will hold 75 ®s. of potatoes nicely, and
when the farmer delivers his load, fresh
bags may be given him, thus saving
both his and the grocer’s time, as emp-
tying bags of potatoes has ever been a
source af trouble to the merchant. This
will be appreciated both by the farmer
and himself, and as soon as the farmer
tries the new weight at 75 ™s. T think
he will be delighted to think that the
merchants of Canada have been progres-
sive enough to advocate such a bill

This question has been thoroughly dis-
cussed by the ‘Hamilton Retail Grocers’
Association and resolutions passed in
fts favor ; a committee was appointed
to wait on the local members, Messrs
Rarker and Stewart, bhoth of whom
pledeed themselves to give it their
heartv support, admitting that from the
reasons advanced it appealed to them as
a hit of legislation that wonld be a ben-
ofit to all, farmer, merchant and con-
sumer

Tt anbears to me that if every mer-
chant in Canada who eoes into this ounes-
tlon thoroughly and sees the benefits to
he derived therefrom. he will take the
tronhle to at once see the memher for
hic ridine and eet his nledee to sunnort
the came. Tt will then soon he settled
that 75 Ws. is standard weiecht for po-
tatoec all aver Canada - and if the Wi
is passed. the benefits to he derived will
he such that the grocers and their clerks
will bless the man who oricinated the
idea and who has spent hours of his va-
Tuahle time in nromoting the same : and
when thev decide to honor him in what-
ever form it mav take, the inscription
should he for Adam Ballentine., of Ha-
milton, Ont

C.
Hamilton, Ont., Jan. 1, 1912

i

Fred Newman, Picton, Ont., is mov-
ing his wholesale grocerv husiness to the
Wilcox store, about 30 rods east from
present premises on opposite side of
street

Robt. Simpson, of Robt. Simpson &
Co., wholesale grocers and importers,
Hamilton. Ont., was presented with a
gold-headed cane as a Christmas gift
from his employes.

3 ~

A




THE CANADIAN GROCER

Cea Dints
for Retailers

Sweetheart Brand
Jelly

By JOHN H. BLAKE

Makes a perfect Dessert.

Easily prepared and a favorite with all.

q This book, written by a practical tea man, contains
information which will be of great value to every grocer.
There are ten chapters, one being devoted to each of the
following subjects :—

The Tea Gardens of the World

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Ortent

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bulk versus Package Teas

How to Establish a Tea Trade

Tea Blending

(275 pages) (24 full-page lllustrations)
Sent to any address on receipt of $2.00.

Trade-mark of QUALITY

Choice materials, finest fruit flavors,
and perfect art in making, ensure our
Jelly Powder a winner.

Your sales increased and satisfaction
guaranteed.

MacXean Publishing Company | XL SPICE & COFFEE MILLS,

(Technical Book Department) : I.I M lTED
43-149 Unl versity Ave., TORONTO ) LONDON, - -

ONTARIO

- New 1911 Model
Keith Account System

Another Victory for
the Keith Account [
System 5

The New Pittsburg Coal Co.
adopts this ever-popular Ac-
count Register in all of their
stores

THE KEITH SYSTEM DISPLACES OTHER
SO-CALLED ACCOUNT REGISTERS
AFTER FAIR AND IMPARTIAL TRIAL.
One-writing. Selt-Indexing.

HERE ARE THE FACTS: Fire-Proof.

Mr. H. S. Mervin, Auditor of the New Pittsburg Coal Co, whose wide experience qualifies him as a competent judge of
account systems, after having given a competing register a fair trial, came to this conclusion, viz., that to hunt a customer’'s name
under a glass, find a number, locate a page, then to open the register and search out a small spring bearing a corresponding
number, was a waste of valuable time for a corporation such as The New Pittsburg Coal Co.

THE KEITH SELF-INDEX SYSTEM i= free from the above complications. Any number of salespeople may operate it at
the same time if necessary. )

Mr. Mervin saw its advantages. ;s

The New Pittsburg Coal Co. are saving money and time with the Keith Seli-Index System.

If this company saves money by the use of this fire-proof up-to-the-minute system, would it not be good Myou to
drop in line right now?

JUST DROP US A LINE AT ONCE AND LET US GIVE YOU FULL INFORMATION

THE SIMPLE ACCOUNT SALESBOOK COMPANY

SOLE MANUFACTURERS, ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE
1926 Depot St., FREMONT, OHIO.
Victor Archambault, 28 Bridge St., Sherbrooke, Que., Representative for Quebec and Maritime Provinces.
Sydney McKeever, Box 167, Brockville, Ont.

As convenient to operate as a
roll-top desk.
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BRANCHES:

7 Front St. E., Toronto
156 Lombard St., Winnipeg

T. H. ESTABROOKS CO., LIMITED
St. John, N.B.

Its Flavor Leads to Sales
“ROYAL SHIELD”

GOFFEE

By sheer force of merit, through perfect blending, giving it an exquisite

flavor, Royal Shield Coffee has achieved a remarkable success in the
Canadian market, and merchants all over the West, who introduce
Royal Shield Coffee to their customers, are laying the foundation of
satisfactory repeat business, at the same time making a large
financial gain.

Our stocks are now replete with Dried and Evaporated Fruits, Table }
Raisins, Figs, Nuts and Peels for the Christmas trade. Orders to an
of the following addresses shall receive prompt and careful attention

Campbell Bros. & Wilson, Ltd., Winnipeg

Campbell, Wilson & Horne, Limited, Calgary
Campbell, Wilson & Smith, Limited, Regina
Campbell, Wilson & Adams, Limited, Saskatoon
Campbell, Wilson & Horne, Limited, Lethbridge
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Partnerships and Limited Companies

-Important Question Submitted by Reader—Why Limited Lia-
bility Corporation is Safer To Shareholders Than a Simple
Partnership—Former is Secured Through Legal Operations.

Editor Canadian Grocer : — Will
you kindly explain the meaning of
the word ‘“‘Limited” as applied to
a limited company; also how lim-
ited companies are formed and what
are the necessary legal proceedings,
ete.

The above information and any
thing else that may occur to you in

connection with same will much
oblige.
S. J. MILLER.
Toronto, Ont. ¥
Editorial Note.—This reader raises a
very interesting question well worth

discussing. There arec many dealers who
do not appreciate.the difference between
a simple partnership and a limited lia-
bility company.

Any member in a partnership is liable
for all the debts of a firm, no matter
what member or agent of the firm con-
tracts them. Limited liability or joint
stock companies are, as the name im-
plles, namely, any member of the com-
pany is liable only for the amount of
stock which he has bought. That is, if
he has bought and fully paid for $500
worth of stock he cannot be held for
anv more no matter if the firm should
fail for manv thousand dollars. Banks
are, of, course, not limited liability
companies, as there is a double liability

in this case. For example, if a man
buvs $£100 (par value) . of stock he is
liable, in case the hank_fails, to a fur-

ther payment of $100.

MINCE

threw it down the sewer?

Think it over.

ST. CATHARINES,

Have you ever thought that a great many grocers needlessly limit
the sale of

to the Christmas season’and thereby suggest to their trade that
mince meat is only good to eat at that particular time ?

Has it ever occured to you that these grocers are throwing
away money just as much so as if they took cash from the till and

It is worth while,

Is there one real good, live reason why it should be so?
Especially so when our mince meat is procurable.

J. H. WETHEY lented

Necessary Proceedings.

To form a limited liability company
proper forms have to be secured from
the Provincial Secretary of Ontario,
and five shareholders are necessary to
make application to the Ontario Govern-
ment for a Provincial charter. For a
company up to $40,000 capital a fee of
$100 is payable. If you intend to form
a company it would probably be wise to
consult your solicitor so that every-
thing might be done in order. If you do
not wish to do this, if you secure or
borrow a copy of Ward’s ‘‘Shareholders
and Directors Manual,” it will give
full information.

The company is always to zlve pub-
lic notice in its advertising and else-
where that it is a limited liability com-
panv, so that creditors may know that
the partners are not individually liable
for the debts of the firm.

In case of partnership, therefore, an
error in business judement on part of
anv partner ; a contract signed or even
an oral agreement made bv a partner
throueh haste, inadvertence or mistake :
the error of a clerk, or carelessness of
an emvplove, may mean the loss of
evervthing.

A comnany’s ecreditors, however, can-
not make its shareholders bankrupt be-
cause of that companv’s liabilities. 1
it gets into difficulties it will be wound
up voluntarily or otherwise, and the
creditors can.take the company’s pro-
perty and assets, but nothing more

MEAT

ONTARIO

Meaning of a Company.
By a company is meant an association
of many persons who contribute money |

or its worth .to a mon stock and |
employ it in some trafle or business and
who share the profit or loss arising
therefrom. The common stock so con-
tributed is denoted in money and is the
capital of the company. Those who con-
tribute it are Members or Shareholders.
The proportion of capital to which each
member is entitled is his Share. Shares
are always transferable although the
right to transfer them is often more or
less restricted. A company cannot be
formed like a partnership merely by the
agreement or contract of the parties.
Its creation must be expressly author-
ized by law and evidenced by an act,
letters patent or certificate granted by
the state.

A Corporator is one of those to whom
a charter is granted or of those who file
a certificate of incorporation under a
general incorporating statue. A Sub-
scriber is one who has agreed to take
stock from the corporation. A Share-
holder in Canada means the same thing
as a stockholder and the terms are used
interchangeably to indicate one who
owns stock in a company and has been
accepted as a stockholder.

Any other definite information will be
gladly furnished by The Grocer except
where itrstands as a matter of law.

Make Clear

your "shelves for the' best

goods 'during 1912, and you
will not regret it.

Macaroni
of the
“Swallow Brand ”

has absolutely no superior, and
it is therefore the line for you
to handle. Our prices are
right and you will find the
goods just the same.

WRITE ABOUT SPECIAL

PACKAGE WE'  ARE NOW
PLACING ON THE MARKET

-

The 6. . Catelli Company, Lt.

MONTREAL CANADA
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We call daily upon every jobbing house in Manitoba,
Saskatchewan and Alberta, ensuring every product we
handle being kept prominently before the wholesale
trade in a wholly effective way that no other

house can offer.
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et::'e’g Wholesale Commission Merchants and Brokers
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American Cans

N SELECTING your FRUIT and VEGETABLE Cans use

the same careful judgment and criticism that you exercise

in all other purchases. “ American Cans” court such a
test. Cans are not all alike, even if they do seem similar
and look alike as “two peas in a pod.” Satisfy every one
of your needs in weight, strength, manufacturing detail and
appearance; then consider price, promptness of delivery and
possibility of a continuous supply without interruption. On
the above basis we will take a chance on securing and
holding your business.

American Can Company
MONTREAL, QUE. HAMILTON, ONT.
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SPECIAL PRICE

SMOKED
Cottage Hams 11%

(BONELESS)

Picnic Hams - 10

Specially suitable for sale by the
piece without: slicing. Nice bright
stock of very finest quality.

TRY A SAMPLE ORDER.

GUNNS LIMITED

WEST TORONTO
Pork and Beef Packers, Cotton 0il Refiners.

Good Resolutions

FOR

193 2

Buy only Government

Inspected Meats, and

buy them from

F. W. FEARMAN CO.

LIMITED

HAMILTON, ONT.

HE Ladies’ Journal tells of a
Gentleman from the Canadian
West, while visiting in Wash-

ington, was asked by a lady “If there
were any Reindeer in Canada.” He
said: “Oh, yes, there must be, when
there are two large factories con-
densing Reindeer Brand Milk, and
most people seem to prefer Reindeer
to any Milk they can buy, as it was
known to be so much richer and better,
even as a food for delicate children.

REINDEER LIMITED

Factories at

Truro, N. S. Huntingdon, P. Q.

BOVRIL

' The Reason Why

&

BOVRIL

Let us have a straight talk with you. When
a traveller calls with samples of a line you or
your customers never heard of before you are
justified in hesitating about stocking them until
you hear more about their quality.
you are shown goods which have

AN OLD-TIME REPUTATION
A GENUINE GUARANTEE OF QUALITY
A GOOD NAME WITH THE PUBLIC

But when

then it will pay you to put in a strong stock,
because you can sell them and make a good

profit.

That is WHY

you should always have BOVRIL in stock and

push it,

Write for Show Cards

o

Montreal, Que.

BOVRIL, LIMITED

.
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Early Increase in Egg Production

Educative Work Among Farmers Has Helped Great Deal—
United States Eggs Come to Canada—Butter Loses None of its
Firmness—Pork Products Not Brisk During Past Few Weeks
—Last Week’s Poultry Situation Varies at Different Centres.

The hen is getting industrious early
in the season this year. Egg production
is beginning to show an increase at a
much earlier date than usual. The mild
weather during the greater part of De-
cember, no doubt, accountf in part for
this, but educative work being carried
on among the farmers in recent years
must also receive some credit. This
increase is hardly discernable at some
country points, but receipts at the
larger market centres are ahead of last
year.

A goodly quantity of eggs are coming
into Canada from United States points.
British Columbia reports an easier feel-
ing. New Zealand stock is now coming,
while California’s are alkeady on the
market, and Kansas' expected belore
long. The easier prices on new-laids
should induce much larger sales.

The butter mmarket seems to have lost
none of its steadiness. At many coun-
try points, dealers are receiving barely
enough to supply their own require-
ments. Receipts of creamery also con-
tinue irregular, and at the large market
centres stocks held are light. British
Columbia is now receiving supplies from
New Zealand.

Pork products are as yet inclined to
quietness. Lard is in fair request. Live
hogs have varied little during past
week, but receipts were quite light at
most points.

Poultry situation varied considerably
at difierent Dominion centres during last
week. For instance, at Toronto the
market was almost completely cleaned,
in some cases at slightly higher prices,
especially for turkeys.. On the contrary,
in Montreal, with colder weather, sup-
plies increased, and turkeys and chick-
ens eased off, but geese, on account of
the limited supply, held up under good
<ales. On the whole through the holiday
poultry trade has been quite gratifying.

MONTREAL. 2

PROVISIONS.—Trade in provisions
as been rather quiet during the past
few weeks under the influence of holiday
cason. Live hogs are firm at $6.75 and
dressed at from 914 to 934. There should
be a brisk demand for pork, beginning at
any time now. Lard is steady and un-
changed.

Pails wood, 20 lbe. 1b.
thdmﬂ“‘n;;::t. seasisse soes
Tubs, 50 Ibs. net, pertb......ccoeuen .
Tierces, 3,5 ba., perlb.... .
One pound bricks
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BUTTER.—The butter market occupies
practically the same position as that of
week ago. Prices are unchanged, there
is a steady demand, particularly local
and district, and the tone of firmness re-
mains with the situation. Receipts are
comparing favorably with a year ago,
the present figures being larger.
Creamery.... 032 033
Dairy, tubs, ib

CHEESE.—There has been little or
no movement in cheese during holiday
week. The market is strong for reasons
already referred to decreasing stocks, a
fairly steady export demand and a good
loeal trade being responsible.

EGGS.—As was intimated in last
week’s report of the market, eggs have
declined at least five ecents. Reports are
beginning to come in quite freely with
advieces in regard to sending in supplies
of new laids which appear,to be in more
liberal supply, and ecoming in earlier
than usual this year. The market will
soon lose its strong position if these
conditions of supply are continued as is
expected. The demand for eggs is steady
and considerable, and goods are moving
freely as supplies are more numerous.
The price is fairly firm at the new

POULTRY.—There proved be an
ample supply of holiday poultry at pric-
. es that should have proved acceptable to
fthe majority of buyers. Prices were
fairly well maintained, but previous to
New Year's the price eased off slightly

49

On the whole the market may be called
satisfactory. It was generally under-
stood beforehand that supplies would be
fairly free and besides it is believed that
few il any retailers were caught, as the
conditions of the market suggested cau-
tion. The recent colder weather has
helped the market.

on o2

... 010 015
012 03

HONEY.—The market remains quiet
and steady under a routine enquiry.
Prices are unchanged.

White clover, strained...............
White clover, in comb. ..

TORONTO.

PROVISIONS.—As natural for this
time of the year, briskness is lacking in
the provision trade. Even lard which
has been going out freely is quite quiet.
Smoked hams are reduced } to 1 cent
per pound this week. This is by no
means a season of brisk sale for smoked
products. Live hogs are resting at last
week's level but receipts are compar-
atively light.
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BUTTER.—The fact that butter -pro-
duetion has been on a small secale for
some time is well known. Demand from
retailers has heen fairly good and stocks
held are small, accounting for a firmer
tendency which has amounted to an ad-
vance ranging around 1 cent per pound
on most lines. There seems nothing at
present to break the firmness.
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EGGS.—The delivery of new laid eggs
continues quite freely and is somewhat

WE'WANT ®

Turkeys

LIVE OR DRESSED.

Canadian Produce Co., Limited
113 Jarvis Street
TORONTO
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heavier than at this time other years,
explainable by the mild weather of De-
cember, while the educative work that
is being carried on among the farmers is
also probably partly accountable. Prices
which for a time were practically pro-
hibitive have now come down within the
reach of “tbe fairly well to do household-
er and more business will no doubt be
induced.

Storage eggs hold fairly steady as
stocks can by no means be said to be
heavy. Prices in United States mar-
kets just now will not any more than
allow them to be imported so as to
bring a profit.

Storage eggs
New laid eggs

CHEESE.—Cheese holds a similar po-
sition to that which has prevailed for
several weeks past. Purchases by re-
tailers are rather small.

New cheese New twins. .. 016 ‘O’F'"

Large Sk Old Stiltons
Old cheese

_POULTRY.—F‘ollowing a fairly close
clean up of stocks of poultry previous to
Christmas Day came good demand for
supplies for the New Year's trade. Sales
were perlaps better than us usual for
New Year’s. No doubt the colder wea-
ther helped considerably in this regard.
As result decks were well cleared, in
some cases particularly turkeys at
slightly increased prices.

Turkeys, geese and ducks will now be
shifted to background, the Christmas
holiday seemingly being their special sea-
son. However, they will find a certain
demand. Chickens will no doubt be in
keener request and are expected to rule

steady.
Poultry —dressed
Fowl

THE CANADIAN GROCER

SARATOGA CHIPS

A line that has pleased hundrodn of housewives
and paid grocefs good profits. \Dne dealer on
reponing said, ''They always come back for
more.” Getthem. Sell them,

The Neilson Mfg. Co., £ ¥ro%u 34
Agents Wanted

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR MORE THAN 25 YEARS THE
STANDARD IN QUALITY.

ALL OTHERS ARE IMITATIONS.

FINEST
ENGI.ISH KIPPERS

EUROPEAN GAME

Venison
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, ltd

23 Gt. CHARLOTTE

LIVERPOOL, England

Users of ANCHOR BRAND FLOUR
always enjoy an outing, because they
do not fear return to HOME DUTIES ;

its quality invites work and makes
BAKING DAY a pleasure.

Anchor Brand Flour

Manfd. by Leitcih Brothers Flour Mills, Oak Lake, Manitoba.
650

SALESMEN WANTED

Mmds;h-tnmlmnll to $5,000 a year
and expenses, of -ncfx po-monn
now open. No !ormer e -neo needed to get one
of them. We will teach you to be a Salesman in
by mail lndmhtyouto.;cl:n-
earn good wages while you

lesmanship. Write

iculars, list of good openings, and testi-
ls from over a thousand men we have recently
in good positions. Addrass Nearast Office Dept. 343

.
Chicage Wew York Kamsas City Sesttls New Oriesss Terests

53 Highest Awards In Europe and America

WALTER BAKER & C0.'S

3 GHOGOLATE
& COCOA

Our’Cocoa and Chocolate
preparations are Abso-
lutely Pure — free from
coloring matter, chemical
solvents, or adulterants
of any kind, and are
%iﬁ‘-:i‘;:rdk therefore in full conform-
ity to the requirements

Walter Baker & Co. Limited

Established 1780
Montreal, Can. Dorchester, Mass.

YOU CAN'T GET AWAY FROM CREDIT
BUSINESS—BUT YOU CAN MAKE
SUCH BUSINESS SAFE

You can “stop the leaks"—avoid disputes,
misunderstanding, ill feeling — prevent
accounts running too long or growing too
large—by using

which also PAY FOR THEMSELVES by
saving time and work in bookkeeping alone
without counting the main features of safety,
accuracy and that nll important point—

‘stopping the leaks.,” Furthermore, the
customer LIKES the system because it is a

system HE can understand
HOW THEY WORK:—

When a man wants
credit, give him an
Allison Coupon
Book, and have
him sign form at
the front which be-
comesthen his pro-

missory note to you
As he buys, you
tear out coupons,

and when his book
is exhausted you
can collect on your
note or extend his
credit for another
book. as you deem
wise. No pass
books, no charging,

no time wasted, no
errors, no dllpuhl

For sale by jobbers everywhere,

Allison Coupon Company

INDIANAPOLIS, IND.

and
barr
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GILLETTY Millions of People Use
ool Vs & Gillett’s Lye.

» 60."S

The fact that Gillett’s Lye is so favorably known

i A TE 1 S nd well advertised makes it the best cleaner to sell. |
%04 § | GILLETT’S LYE EATS DIRT !
g ‘: It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and
ke everything pertaining to the home. Itis a fine disinfectant.
idulterants E

juirements ,. WPANY L'M'T T ‘

Limited e

r, Mass. Headquarters for
Aooles! Apples! || | Maple Flavor .
| CREDIT pp as o pp os - Henderson'’s Tri-Maple Flavor is Itah.n P.'I.d Tomatoes
AAKE the best thereis made in Maple Flavor i -
i GEORGIAN BAY DISTRICT A good seller and repeat order Something rich; will be appre-
di producer. ciated; the flavor is there.
e Sold in bottles or in bulk.
wing too "
E are putting up Let us quote you prices .
JUPON between seven and submit sample. SpanlSh Peppel's
and eight th a 1-lb. tins, 50 to a casze
Y0Ks and eight thousand THOS. HENDERSON +80 0 2 ca
LVES by nerels ol apotinin the Manufaoturing Chemist
n'( alone . & E
_— 86-88 Fulton St., - New York Pickled Pappgrs
ore, the B W .
se itisa G B -
eorglan ay n|8tr|°t Nothing half as good ever
brought into Canada. A regu-
n-r‘:nu Th. o rt . l 1 w. A. JAMESON lar treat. Your better clE:s
'C.oup:: "' ' y Is 0. customers will purchase read-
nd have COFFEE CO ily. They are a small green
| l':lw:' at We invi . pepper, pickled by experts—
:hf.’t::: ¢ invite correcpond- Import and R " of High Grad each a mouthful of delicious-
::com. ence as to price on Coffees ness.
. you .
. car-load lots.
:E%.i 1 Manufacturers and Proprietors of N.B.--We a.rle.' headquarters
; ; for G Roman and
ton your I A e T~ “Feather-Light" Brand Baking Powder Parmesan Chosse, sloo Toma-
;:n::h;:- We also a full line of TEAS, to Extract and Olive Oils.
:’h:'hf"'. L SPICES, etc.
sted,
i emon Bros, || | i s smioia H. E. VIPOND
re. B Cor. Langley and Broughton Sts
Owen Sound, Ontario - 197 St. Paul St, - MONTREAL
pany VICTORIA, B.C.
—— —

5




THE CANADIAN GROCER

> —

“E lite”

true toitsname, the best cooki-
ing and drinKing chocolate
made.

Diamond

nothing better for eating in

this style is made anywhere
AND IN ADDITION good

profits to the retailer.
Ask your jobber.

John P. Mott & Co.
: Halifax, N.S.

SBELLING AQENTS:
J. M. Douglas & Co. R S. Mcindoe
Montreal Toronte
ifTJes. E. Huxley Tees & Persse Johnston & Yockney

innipex gary Edmonton
e Frank M. Hannum, Ottawa

L4

BISCUITS

from the Old Country

Notice to Grocers and Stores in Canada

M°VITIE & PRICE

are now sending Fegular supplies
of their biscuits to Canada.

When you sell McVITIE &
PRICE’S Biscuits you are supply-
ing your clients with first-class
goods noted for their excellent
quality and absolute purity.

Amods packed in hermetic-
ally sé\a]ed tins.

AélNTSx Manitoba and Saskatch
RICHARDS & BROWN, James Street, WINNIPEG
Ontario and Quebec:
W. G. PATRICK & /CO.

&

TORONTO

Absolutely Pure
The only baking powder
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the
grocer.

Confe

Duri
ing
Thei1
Decli

The holiday
generally concec
vear. Retailers
pleased, stocks
up. Manufactur
the past year
sweetmeats in
ncrease every
the increasing
roods.

Now is the
make his plans
confectionery bu
should not be a
passing of the
during January
tifying results r

Neither flour
change in price
week's decline, i
have probably
luring the past
cidedly under th
quiet even yet
flour market mu
\rgentine. Conf
to come forward

The Internatii
tute’s report on
1 drop of 1141
pared with the
The 1911 w
far reported a
hels is 98.6 P
ear
Broomhall’s A
estimate the prot
£ 120,000,000 bu
crop of 160 to
ainst his Augu
000 bushels. Las
ate was 136,319,
T

MO]
FLOUR.—No ch

the flour m
‘adv at former
easonable demans
have a strogg
r a while at an

Winter wheat patents, in t

straight r llers, in bags. ..
M »ba 1st Spring wheat
straight patents
strong bakers, ir
second, in bags
CEREALS.—La:
s a barrel in
expected in vie
¢ primary mark
¢ situation is

od seasonable s:



THE CANADIAN GROCER

Confectionery Trade Has Been Good

During Past Year as Well as During Holiday Season—Show-
ing an Annual Increase—Dealers Should Plan Now to Secure
Their Share During 1912—Rolled Oats Steady at Last Week's
Decline—In Regard to Flour, Much Depends on Argentine.

The holiday trade in confectionery is
generally conceded to have been good this
vear. Retailers on the whole were well
pleased, stocks having been well cleaned
up. Manufacturers of confections report
the past year a record one, the sale of
sweetmeats in Canada showing a goodly
increase every year. Another feature is
the increasing demana for high grade
roods. H <

Now is the time the dealer should
make his plans to coral his share of the
confectionery business of 1912. This line
should not be allowed to drop with the
passing of the holiday season for even
during January by proper attention gra-
tifying results may be secured.

Neither flour or cereals show any
change in price this week. With last
week's decline, it is felt that rolled oats
have probably hit the bottom. Trade
during the past few weeks has been de
cidedly under the holiday blanket and is
quiet even yet. In the shaping of the
flour market much is said to depend on
\rgentine. Conflicting reports continue
to come forward from that republic

The International Agricultural Insti
fute’s report on Russian wheat indicates
a drop of 114,000,000 bushels as com
pared with the previous month’s ‘estim
te. The 1911 wheat crop for countries

far reported aggregating 3,132,267,000
hushels is 98.6 per cent. of that of last
vear

Broomhall's Argentine correspondents
estimate the probable exportable surplus
at 120,000,000 bushels. This forecasts a
crop of 160 to 165 million bushels as
izainst his August estimate of 185,000,
(00 bushels. Last vear’s official estim
rl'f-’_ﬁ\\;ls 136,319,000,000 bushels

7~ 1

MONTREAL.
FLOUR.—No change has been reported
the flour market. Prices remain
teady at former figures and with a good
casonable demand the market appears
‘o have a strogg tone that should hold
for a while at any rate.
Winter wheat pate i
ST UL Mg
) straight patents, in bags

strong bakers, in bags ..
second, in bags

- re—

e s A
CEREALS.—Last week's drop of 35
‘Its a barrel in rolled oats was surely
expected in view of the strength of
j * primary market. At the new price
the situation is steady and firm with
zood seasonable sales.

)

Fine oatmeal, bags

Standard oatmeal, bags. .
Granulated oatmeal, bags
Bolted cornmeal, 100 bags
Rolled oats, jute qun. 90 1b
Rolled oats, cotton %, 201L
Rolled oats, barrels,

=3 = won

T L
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- 300 20302
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TORONTO.

FLOUR.—There is no change in flour
prices to record nor in the general situa-
tion -either. Trade ruled quiet during
the holiday season apd export inquiries
have also been few.

Manitoba Wheat

1st patent, in car lota

2nd patenta, in car lota
Strong bakers, in car lota.,
Feed flour, in car lots

Straight roller
Blended

CEREALS —Last week's decline of 35
cents per barrel in rolled oats is believ
ed to have brought the market down to
the low point for the present. Greater
interest should now be stimulated in
cereals. The holiday rush has once more
heen left behind and retailer will have
more time to give to this line. The
dealer who pushes cereals during the pre
sent favorable weather should get good
results.

Rolled oats, small lota, 90-1h. sacks

Rolled oata, 25 haes to car lots .
Standard and grannlated oatmeal, 8.1h, sacks. ....
Ralled wheat, emall lota. 1101} harrels .
Rolled wheat, 5 harrels tocar lota..............

Cornmeal, 100-1b  hags
Rolled oats in eotton racks,

—_—

5 cents more

Augustin Comte & Cie., wholesale
dealers in spices, teas., coffees, etc.,
Montreal, have been incorporated with a
capital stock of £50.000

W. Svmington & Co., Market Harbor
ough, England, manufacturers of soups,
have made an addition to their selling
stafi in Canada, having appointed C. W
Gregory as their Montreal representa-
tive

il
GOOD HAMILTON HOLIDAY TRADE

Hamilton, Ont., .Jan. 4 —(Special)—A
record was established among Hamilton
grocers duﬂnfz the Christmas season
December sales were more than doubled
in manv cases and as the grocers here
are rather thrifty and farsighted, thev
took advantage of the strong markets in
certain goods, as intimated by The Can-
adian Grocer, and made early purchases
This, with a splendid business, has en
abled them to show a larger margin of
profit than usual, and as Hamilton is
largely populated by people from the
Land of the Heather, and as a maiority
of the trade are lineal descendants of
Scottish ancestors you can readilv un-
derstand what they will do with the
surplus.

53

MOONEY'S PERFECTION
CREAM SODAS

Steadily advance in popu-
larity during 1912. They
cannot advanee in (lVl.I“l\'
thev have reached the
acme 1n soda biseuit mak-
ing, but are rapidly ad-
x;m«-in: ill ]»HHi«' upihi'vné
They have their own dis-
tinct rich, nutty flavor
which pleases the connois-
seur.
Your Soda Bisecuit success
is assured if yvou pass out
‘Perfection Cream Sodas.

The Mooney Biscuit
and Candy Co., Limited

FACTORIES AT
Stratford, Ont.  Winnipeg, Man.

BRANCHES AT HAMILTON, OTTAWA,
SYDNEY.C.B HALIFAX, N.S,
FORT WILLIAM, CALGARY

VANCOUVER, B.C. ST, JOHN'S, NFLD.

THERE'S MERIT IN
THE FLAVORING

MAPLEINE

IT'S DAINTY
IT'S POPULAR
IT SELLS

The demand is growing
and you can procure a
stock from your jobber, or

Frederick E. Robson Co,,
26 Froat St. K., Toronte.

The Crescent Mfg. Co.
SEATTLE. - w.
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KO-KO-BUT
TALK NO. 5

Mr. Grocer, think this matter
over. We are ready to do some
free advertising for you in your
locality and amongst your cus-
tomers. We have a product
which is bound to please the
housewife, and if you simply co-
operate with us a little we can
create sales for you.

KO-KO-BUT

The Perfect Cooking
Butter

is not an imitation. It is a dis-
covery and means economy in
the houshold. Being pure vege-
table fat and free from water,
you can readily see why 1 1b. of
it goes as far as 114 lbs. butter
or lard.

FOR ONE CENT
you can
GET DOLLARS

SEND A CARD
THE DOMINION COCOANUT

BUTTERS LIMITED
MONTREAL

TRY A

Condensed Ad.

’

IN

This Paper
P

When writing advertisers kindly men-

tion this paper.

‘Merchants

and

Salesmen!

Would you be willing to pay
$2.00 to hear some of the lead-
ing authorities on salesmanship
express their opinions on this
all-important subject? In
BRAIN-POWER BUSINESS

MANUAL

125 Presidents, Vice-Presi-
dents, General Managers, Sales
Managers and Star Result Get-
ters, have contributed of their
knowledge and experience on
such phases of the subject as:—
The Selling Profession.
Eduecation and Training.
Before the Interview.

Getting Interviews.
The Approach.
Selling Talk.
Answering Objections.
Selling Tactics.
Closing Sales.

Cash with Order.
Samples.

Getting the Price.
('redits and Terms.
("ancelled Orders.
Territory.

Long vs. Short Trips.
Finding New Customers.

Salesmen and Advertising.
Expense Accounts.
Promotions.

Bribes.

Conduet Toward Customer.
Special Tactics.

Character and Conduect.

PRICE $2.00

TECHNICAL BOOKS.
143-149 University Ave.
TORONTO

Salesmen’s Relation to House.

182 pages, 534 x 834 inches.

64

AT LAST

you have an opportunity to
offer your customers a real
time-saver and economizer,
something that will cut down
expenses all right and yet not
interfere with your accounts,
something which will again
add a nice sum to your receipts.

The ERMALINE
Cooking Bag

(Quite a change, isn’t it?)

Deserves your immediate
attention, because it is now
being generally adopted
throughout Canada. Act now
and show your customers that H
you are out to meet every
requirement. D't have

“

them suggest that “you get

them in. That's “second
fiddling " on your part.

FEWER GREASY UTENSILS
SMALLER GAS BILLS
TASTIER MEALS

LESS COOKING ODORS
NEW _CUSTOMERS

Ask your wholesaler
or write direct to

EDWARD LLOYD, LIMITED
MONTREAL, QUE.
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THE CANADIAN GROCER

Al FEW OF THE
LONG LINE OF

PURE, DELICIOUS,
UNADULTERATED

Fresh Fruit Products

HEY are trade pro-
ducers the year
round. E.D.S. Catsup,
Preserves, Jams, Mar-
malades, etc.,give more
than satisfaction, they
please the consumer.

Made only by

E. D. SMITH, Wisens.

AGENTS—NEWTON A _.HILL, Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg: R.B.COLWELL,
Halifax, N.S.; J. GIBBS, Hamilton.
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THE DELICIOUS FLAVOR

“Kit” Coffee

CANNOT BE COPIED

That is why anyone who
compares ' Kit" Coffee
with its imitations keeps
using “Kit"” right along.

The manufacturers of
“Kit" Coffee have the sec-
ret of obtaining in bottled
formahighlyconcentrated
essence of the finest coffee
and chicory with a de-
lightful flavor and aroma.

It will pay you to get full information from our
CANADIAN AGENTS:

ALEX. TYTLER Temple Building, London, Ont.
J. A. CROOKS............ i ..Bedford, Halifax, N.S.
KIRKLAND & ROSE...... - 312 Water Street, Vancouver, B.C.
G. C. WARREN......... civivonsssRogina, Sask.

KIT COFFEE CO., Bovan, Blasgow

She wouldn't take as a gift any other salt but

WINDSOR SALT

FOR TABLE OR DAIRY

She knows that “ Windsor " Salt is pure, that no
adulteration is added to keep it from caking—
and that it gives a delightful savour to the food,
the butter and the cheese.

She knows, too, that no other salt is “just as good."

THE CANADIAN SALT CO.,

WINDSOR, ONTARIO.
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THE CANADIAN GROCER
Cabbage, Can

Lull Follows in Wake of Holiday Rush
VOLUHTEER (s"nkiSt) First Week in January Finds Temporary Quietness in Fruit -. o

Trade—Cold Weather in California Frosts Some Orange - e
"A'EL onl"ﬂfs Groves and Affects Celery—Florida Celery Expected Around p ;:lre‘;yi,w ?e;.:o;
Middle of Month—Potatoes Hold Steady — Staples Should E Petatoss, N. }

. Now Come to Front.
Qur first car has arrived.

FRESH
Christmas
e——

FRE

Stock is fine, will have Like the proverbial calm after the Agples— 4 Grape frult, Flo-

......... rids, case...... ...
Jamaica, case.. ...
Grapes, Malaga,

-

8 888% zZgE 88

other cars arriving every storm, a lull in the frmt‘ and vegeta?le ey 350
trade after the rush during the festive

season is only a natural result. New

- o

few days. Lemons are now

2Z 3Sxgs

arriving in fine shape, Year’s trade as gleaned from reports 3 &
: 2 e 2
priées are low, full lines of from various sections of the Dominion Cranberrios, N8 | exoan 2 o
e was appreciable in volume. Consumptive 7Y : e :
Almeria Grapes, Nuts i B : tomato su
: demand for fruits this week sagged off, VEGETABLES.—The vegetable mar- ;
Dates, etc. while retailers are endeavoring to clear ket shows but little change during the
; 2 Each
: y i . cach
out any odd lots which-may have been ;‘hee"ki‘mo(:‘r‘&"; 3"302‘;:?"0“3 a“’d.rf"" and Pl
left. No doubt trade will shortly react ing p Speciatiies are disappear- are some!
. 3 hi
to normal again. e e 2 something
McWILLIAM One news feature this week is the cold ""‘:.‘f‘,';‘: S per box of 2 doz b
M Y weather which has been prevailing in §:§§}=‘§‘;::. ” ?;?{ WES]
T, 3
c. o 'Y California. Several of the orange groves C:lery.na:l.cdg: e »

3 2 to crate, crate 6 00 6 50
) EVERIST were nipped and there will probably be . s oeee 388

some damage. Adverse eflects were par-

ticularly felt in the low lands. i FOR
Celery was also frosted in California. e ua"
25-27 GHURCH TORONTO| This line was already none too plentiiul, TORONTO.
are Largest Receivers so that now no abundant supply can be GREEN FRUITS.—The early
= —looked for. Prices are high and the
amount of celery imported into Canada O
will no doubt be limited until Florida is -
ready, which is expected to be about the Now. There was an appreciable demand Pﬂ
f

Peppers,
bushel basket 175 225

[ {
January

lull which generally follows in wake of
festive season is making itself felt just

middle of January. This is earlier than from retailers for fruits for the New

Don,t forget this usual = for shipments to Canada. Al- Year's trade, but this week opened quite

though Florida stock is wusually on
United States markets by this time,

’ . Canada generally prefers California as y i :
There’s no doubt why long as possible on account of the size 4Uire smaller proportions and prices ac

the demand of the heads. Florida in sympathy with cordingly continue to harden up. From 4 "
California stock will rule high. $14 to $15 is being asked this week for
More interest should from now on be Cape Cods and Jerseys. Nova Scotias

Ll st. "icholas e taken in the more staple lines. Onions are quoted at $8 per barrel. ) cl
have been neglected. Home grown va- Pineapples are firmer at $4 per case f .u

quiet.
The cranberry supplv continues to ac- 3 y

(1] H a d (1] ricty are inclined to scarcity, so Span- Navel oranges will receive the major 3
ome uar ish should later meet with good sales. portion of attention from now on. 3 ST J
In Europe under the quietness there is a  Bananss........ Jamaica, case .. 3 50 4 00 :
66 Puck 9 or slightly easier tendency in Spanish s o Fomaci
onions. Li B v'eei usus

: = = grapes,
iE Kicking L1 ] Potatoes in .Lastern‘ Lanada. hold Onitorsi tavels o i
steady. In Manitoba prices are slightly Mexicans.......335 3580  Nova Scotis.. .... 4
-

i Valencias, 714'%s. .... Jersey long
firmer, while they have recently moved Valenciss, 430%. .... keepers.....14 00 15 00
& Grapefruit— Apples, brl. .... 2% 4%

’t’. the Quallty! up anothgr notch in Brm.sh Columbia. Florids, case. .. neapples,case. .... 4
: Early frosts caught a considerable quan- VEGETABLES.—Like

: : : fruits, vege-
tity in the sunset province.

tables are not receiving a great deal oi
ata attention this week. Staples, with the
MONTREAL. revival of trade, will once more come to

the front. General lines hold a position
J. j. MOGABE GREEN FRL‘ITS.—Prices of green of steadiness. In this respect might be
fruits are fairly liberal following the mentioned potatoes, carrots, beets, cab-
AGENT holiday. The range of prices for apples bage, parsnips ana home-grown onions 4
is lower and also for lemons and gowon evcum- Oalons- g
OR : L oranges. The market has been rather  bermdes..... ... ! 2
’ onro' bl quiet following New Year’s, but -soon B«:;t;n::;dln w s T : Sale
showed signs of reviving. COpamNS el | a e eesrae 3 R ———

el B
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Celery, per doz

Parsnipe, . j-.: .
Potasoes, b; B

FRESH FRUITS.—Trade during
Christmas season for fresh fruits has

FRESH TOMATOES

OUTDOOR GROWN

Weekly deliveries guaranteed, and every
tomato sure to be in good condition

¢ BASKETS TO CRATE

Each crate is carefully examined and all
crushed tomatoes removed. These goods
are something unusual and you will have
something rich to offer your customers.

WEST INDIES FRUIT CO.

29 William Street, Montreal
FOR—
“Green Mountains,”

‘“Delawares”

or other varieties of

POTATOES

for SEED or
TABLE USE.

Bags or bulk in Cars.
Wire Jor Write
Clements Company,

LIMITED
ST.JOHN, - - NB.

THE CANADIAN GROCER

r—F ANCY HALIBUT

A Most Deficious Fish

No Waste, all Beautiful White Meat.
Selling case lots 8c. less, 9% Ib.

Full line of Frozen, Smoked, Salted,
and Pickled Fish.

WHITE @ COMPANY, LIMITED

Wholesale Fish, Fruit and Produce

HAMILTON TORONTO |r

‘““GOLDEN ORANGE”

BRAND

Southern California Navels

OQur first car of Golden Orange Brand Navels, due to
arrive this week. Commence the New Year right and
buy this reliable brand. All Southern Fruit so far is
running largely to small sizes. We have the large
sizes in other Fancy Brands.

THE HOUSE OF QUALITY

HUGH WALKER & SON

Established 1861 GUELPH, ONT.

s

Cannot freeze, no

Sales Agent

MAKEPEACE Evaporated Cranberries

Grown, prepared and packed by A. D. Makepeace & Co., Wareham,
Mass. This product retains all the Delicious Flavor, Piquancy, and
well-known Medicinal Properties of Fresh Cranberries. These pro-
perties can be obtained in no other way than by this process. It
brings to the consumer Fresh Cranberries throughout the year.

decay, no waste, more convenient and economical

than Fresh Fruit, will keep in any climate. Order a sample case
from your wholesaler.

W. B. Stringer Toronto

o




been decidedly satisfactory and volume
is reckoned to be far ahead of last year.
The 1list of fruits offered at present
time is not large but prices have in
many instances ‘shown a downward
tendency and oranges and lemons are
quoted at $2 per case less than they
were a month ago. Californla Tokay
grapes and Valencia oranges are off
market, while Jersey cranberries are
still being offered, but it is expected that
trade in this line will fall off consider-
ably before anotber week or two is out.
Cal. navel oranges, per case

Qalifornia lemons, crate....

Malaga grapes, per keg ....

Jersey cranberries, bbl

Washington pears

Florida grape fruit, per case i
Apples, assorted lediln varieties, per bbl ..

GREEN VEG-ETABLES.'— Another
advance is noticed in prices prevailing
for green vegetables at present time and
imported lines are fast replacing home
grown lines. Sales over Christmas holi-
days have been exceptionally good and all
are satisfied with results. With extreme
cold weather that is setting In at the
present time it is expected higher prices
will be seen, as owing to mild weather

THE CANADIAN GROCER

of last five weeks supplies were able to
reach the city in good shape, but it is
likely that a lot of frozen lines will ar-
rive within next two weeks and will con-
sequently be unfit for high class trade.

Native parsley, per doz
Nativo lettuce, per doz..
Native radishes, per d
Native ozlery, dez..
Imported mins, per do
Imported mloly, per doz
Cal. tomatoes, orate
Imported onions, dos..
Imported lettuce, doz. .
Imported head lettuce, doz
Imported
Native Brussels sproutas, 1b. ...
Native vegetable marrow, doz
Native pumpkins, per Ib .....
Nstive citron, 1b

Native hubbard squash, 1b

POTATOES.—The price of potatoes
continues to advance steadily with ap-
proach of cold weather and 5 and 10
bushel lots are being sold at 85c. This
is an advance of over 15c during last
month and with arrival of present sharp
spell, it is likely that another upward
movement will be noticed shortly. Great
care is being taken by buyers as many
bushels of frozen potatoes were sold in
city five weeks ago.

Manito*as, 5 to 10 bus
Manitobas, 10 to 20 bus

Buying price, carlots, f.0.b. Winnipeg
Yirg. sweet potatoes, per hamper

o
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Weather Before Xmas Causes Big Loss

One Firm Report a Loss of $11,000—Not Alone Were Sales
Smaller Than Usual, But Fish Spoiled on Dealers’ Hands—
January Trade Has Opened Fairly Well Despite Quietness
Generally Apparent at This Time—Halibut Scarce in British

Columbia.

A good start has been made on the
January fish trade.‘ Despite the quiet-
ness generally present for a time aiter
the holiday season, trade this week has
held at a level which gives no cause for
complaint. Weather is more favorable,
retailers have more time to give over to
this line and it is accordingly progress-
ing favorably.

A good volume of trade is anticipated
from. now on, and should not be long in
developing good speed. January and
February generally see big sales, while
the Lenten season is only about seven
weeks distant.

A report to The Grocer from British
Columbia says halibut was never so
scarce as it is at the present. While the
fishing is generally poor at this time of
the year it seems more so than usual
this year and boats are returning with
small catches. Frozen halibut is plen-
tiful, however, in that province.

Trade in fish previous to the holidays
was by no means all to be desired. The
sales sheets of wholesale houses plainly
denote this. One firm state they lost
$11,000 on_account of warm weather be-
fore Christmas. Not alone were sales
small but fish spoiled on.dealers’ hands.

ONTARIO.

TORONTO.—The January fish trade
despite the quietness which generally fol-
lows in wake of a holiday season has
opened up quite satisfactorily. For one
thing weather is more favorable for busi-
ness than some time ago. All lines seem
to be sharing fairly well in present
sales. Oysters were good sellers during
the week between Christmas and New
Year’s. The next two months are expect-
ed to be productive of a good brisk
trade in fish.

FRESH CAUGHT FISH

FROZEN FISH

o
-c

ececwce
SECER

BES8 8

Lake horrinl %
SMOKED

Kippers, per box.1 25

Bloaters, per box.... 1! n-t
Finnan Haddie, 1b.08 llets of buldh on
Digby herring, bundle , bask

—~oe®c

PICKELED
Lake herring, per lq 400 Labrador her-
rin; bbls.. R
1176 Labrador b e r-e
Oyuen. standards, ll 165 rm(. halfbbls. .... 3325

QUEBEOC.
MONTREAL.—There has not yet been
much movement in fish. Prices are prac-
tically unchanged and the festive season
was not exactly a good one for fish
The latter was, generally speak-
ing, much neglected while the an

nual turkey was enjoyed. By the middle
of this month there should be a big fish
trade felt, particularly®as seasonable
weather must be fclt then. In the mean-
time there is an ordinary trade which
should begin to assume large proportions
in at least another week when the trade
will have to begin preparations for
Lent.
FRESH
Steak cod, head- Haddook, per Ib 0 Oﬂ 0 M
less, per lb.... 005 0 05§ Smelts, fancy.. :
FROZEN
Round red salmon 09 0 10

Haddock. ...... 004
Halibut, per lb. 0 08

o. 1 smelts, lb
Extr‘ smelta, 1b .
Lake trout, 1b.
Tomcods, orl.
Whitefish, llrze

b
Dore or Pickerel 0 07 0 08 Whitefish, small ¢ 06 0 06}

PREPARED FISH

Boneleas cod, in blocks or packages, perlb....7, 8, 10, 11 12
Dry pollock, 100 1b. bundles, per bundle. 6 00
Shredded 2 doz. in box, per box

Skinless cod, 100 1b. case

Dry cod, 100 bundles, per bundle

SALTED AND PICKLED

New n cod, No. 1
per bbl 2001bs .... 10 00
No.1bbl 2001bs .... 940

‘Z‘bb

Lake trout, kegs. tch berring, keg. .

Choice mackerel,pail 2 00 x
Holland herring, keg

SMOKED

Bloaters, pe

Yarmouth bloaters, fancy, per box

Haddies, fancy, 15-1b. boxes, per b

Fillets, fanoy, 15-1b. boxes, per 1b..

Herring, new smoked, per box

Kippers (small), per box of 50 fish

SHELL FISH

Oysters, ckoice, bulk, Imp. gallo

Oysters, bulk, selects

gynun, fancy cape, large bbls.
nlpeque Oyn.en. per bbl

Solid meats—Standards, gal., $1.70; selects, gal.,

——

BRITISH COLUMBIA.

VANCOUVER.—Never before  wa
halibut so scarce as now. The boat
coming from the northern grounds hav
brought small catches after long trips
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“Yes. | have found them First Class™

When a retailer lovks pleased and makes this statement
/) /’ the wholesaler smiles and so does the producer. Those
) lines which please should be your lines.

d Just Arrived

just Arrived - Newfoundlan
Frozen Herring

These goods are of the very highest quality and should be featured right now because
the housewife is looking for supplies which will afford an appetizing meal and help her
at the same time to combat the high cost of living. You can be a Fish Man as well as
a Grocer. Nothing pays so well as an extensive fish trade.

WHEN WRITING
Ask about Ocean Brand Haddles, Kippers, Bloaters

Boutllier's Brand 8moked Fillets

Canada Brand Pure Boneless Cod

The Halifax Cold Storage Co., Limited

47 William St.

Selling Branch

MONTREAL

People’s Goughs

A} suggestion, when you
hear a cough, that

MATHIEU’S
SYRUP

OF TAR AND
COD LIVER OIL

is great for coughs and
colds, will nine times
out of ten result in a
sale for you,and acured
cough for your custo-
mer. ''Many mickles
make a muckle.”

J. L. MATHIEU CO., PROPS.

SHERBROOKE, P.Q.

Where fever accom-
panies a cold,

Mathiew’s Nervine Powders

thegreat Headache and
Neuralgia cure,arevery
helpful. They break
up 'the fever, stop the
pain in bones, and give

great physical relief.

“CAN'T BE TRACED”

That’s what Donald said with refer-
ence to Alum when analyzing

Quaker Brand
3 Baking Powder

We anticipated the abolition of
Alum in Baking Powder and are
furnishing an absolutely pure article
under the QUAKER BRAND at
reasonable prices:

11b. - $2.00 per dozen
6 ozs. - .90 per dozen

MATHEWSON’'S SONS

WHOLESALE GROCERS
202 MoGILL ST., - MONTREAL

{; <. :
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and some of the steamers have been laid
up for overhauling. The wholesale price
ranges from 7 to 9 cents, the highest
quotation vet for halibut. It is not at
all probable that the halibut is being
thinned out, for the boats have to go
further north than ever after the fish,
and where big catches were once made
none can now be caught. At this season
of the vear, however, halibut are never
so plentiful as a little later on. The
habits of this fish have never been
studied on this coast, but it is presum-
ed that they must go off into deeper

THE CANADIAN GROOCER

water, perhaps for sp g purposes.
Halibut are fisheed all the yedy round, so
it is little wonder if the supply in time
becomes exhausted. ;

Frozen halibut is plentiful, since
catches in the fall were large: It is
quoted at 7 cents.

Frozen salmon is not in plenty, the
quotation ranging from 8 to 12c. The sea-
son of 1911, and high price paid by can-
ners. Canned salmon calls for a good
price, and every eflort was made to get
as many fish as possible. That left few-
er for frozen fish industry.

January Fruit Window Will Sell Goods

A Suggestion Submitted That Can be Worked Out With Little
Trouble—Give Some Attention to Color Effects—Make Win-
dow a Stimulant to Sales This Month.

During January the dealer should con-
tinue to keep everlastingly at window
displays. The policy of resting on the
oars after the holiday rush because
things are naiurnfly a little quiet is a
poor excuse. Trade will come to your

comes permanent when it is changed—
make it a permanent asset.

Simplg. But Attractive Display.

Herewith is suggested a January dis
play of green and dried fruits. During

0
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~

]
_
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Green and Dried Fruit Window Which can be Easily \rranzml‘ and-aagjch will
Look" Particularly Well.

store if you meet it a little more than
hali way. Every large successful dealer
knows that had he waited for actual de-
mand instead of getting busy and creat
ing business he would not be in the
financial position he is to-day.
Attractive windows always are neces-
sarv to best selling results. Change the
window  at least every week. Lead cus-
tomers to expect something new, tasty
and worth studying. Give them a
change. Elbert Hubbard says there is
nothing permanent but change. Apply-
ing this to the grocery window, it be-

the month there are plenty of opportun
ities to sell oranges, lemons, prunes,
cranberries, malaga grapes, table rai-
sins, apples, etc. This design will be
found to look particularly- well.

The oranges arranged three wide on
the floor of window with two row on
top between will form a striking setting
with a color that immediately attracts
attention. Care should be taken to have
them neatly placéd showing mno ragged
edges.

Above the oranges, prunes are suggest-
ed and in the V shaped spaces at top of

60

window red apples might be placed. This
would tend to make an eflective color
scieme—oranges, prunes, red apples—th:
contrast being marked.

In the inverted V shaped space at bot
tom lemons are suggested which wit.
cranberries between them and the oran
ges, should enhance the general appear
ance. Malaga grapes, table raisins o:
nuts can be used in the lower corners.

V Shape for Small Window.

For a small window the W shape:
space allowed for oranges could be
changed to a large V with a smaller on:
in the top centre and the sides and low
er corners filled with something red o:
black. The effect is sure to attract at
tention.

By using display cards and one or two
price tickets the selling value of the
window will be enhanced.

This suggestion may call to mind
some similar arrangement that can be
used with advantage. The point is that
the dealer should make January a bette:
month than last year ; it should be bet
ter than it would be if demand is sim
ply - waited for. If the windows are
carefully attended to, as during the
weeks prior to Christmas, business will
be given an extra stimulant wort!
while.

-
OPPOSITION TO PHONE RATES.

Winnipeg Merchants Say the New
Tariffs Are an Imposition.

Winnepeg, Jan. 4. — (Special.) — The
Retail Merchants’ Association has come
out against the new telephone tarifis a
proposed by the telcphone commissior
and seconded by the provincial ministry

The chair was taken by President
John Dyke and the meeting was simpl
a protest against the proposed rate
The unanimous opinion of the me:be:
as revealed in the many speeches and t}
warm endorsation given remarks col
demanatory of the proposal was that t!
rates were an imposition and iujurion
to the best interests of business.

A motion that W. T. Devlin, .J. B
Coyle, John Dyke and G. J. Hyndma
be appointed to enquire into the pe:
posed rates and to report back at tI
earliest possible moment was carrie
unanimously. The next meeting wi
have the same business to consider ar
will be at the call of the president.

After the meeting members of the a
sociation went over to the Garry e
change and for two hours toured tl
building and watched the detailed worl
ings 6f telephone administration. The
were interested in what they saw an
the committee will get down to it
labors with a much more intelligent i
terest than would otherwise be possibls
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BRUNSWICK BRAND SEA FOODS

¢ placed. This
sffective color
d apples—th:

space at bot
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neral appear
* raisins or
er corners.

will surely build up business for you, because only the most care-

indow. : fully selected and sweetest fish are used—fish caught in the
e W shapei famous Passamaquoddy Bay. Skill, care and cleanliness are our
s could be § watchwords throughout the canning process, and the result is the
j:‘:'::g’l::' g retention of the natural fishflavor to a degree unknown in
iing o8 o , other brands.

shenes ot ' We stand back of all our products with an unconditional

e guarantee of purity.

ralue of the @ Here’s a line, Mr. Grocer, you can handle with credit to
' your store and increasing profit to yourself.

1 to mind

vorge e THE “QUALITY” BRAND

pint is that

= 2 PPV PRTey SNV, S

iIry a better .
wedhdhof] CONNORS BROS., Limi |
and is sim g mited i
indows ar - X 0
(& . Iz > "'
Fnsiigie ueg = RPN Black’'s Harbor, N.B. i
1siness will = AGENTS—Grant, Oxley & Co., Halifax, N.S.- C. H. B. Hilllcoat, ‘ [ 58
. - = Sydney, N.S.: J. L. Lovitt, Yarmouth, N.S : Buchanan & Abern, y}.ﬂ
ant worth § . (@ CONNORS 2HOS S Quebec, P.Q.: Leonard Bros., Montreal, P.Q.: A. W. Huband, !‘ ‘G o
] - 3 Ottawa, Ont.; A, E. Richards & Co, Hamilton, Ont.: J. Harley ’ ONNCRS BROS g

Brown, London, Ont.: C. deCarteret, Kingston, Ont.: James Hay-
wood, Toronto, Ont.; Chas. Duncan, Winnipeg, Man : Shalicross,
Macaulay Co.. Calgary, Alta.: Johnston & Yockney, Edmonton,
Alta.; Shallcross, M lay Co., Vi ver and Victoria,B.C.

25

RATES.
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=
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ion.

f. ' 1
.-~ @ | Long Winter Nights i
- & | Mean More Kerosene |

President

as simpl Your kerosene sales for the next five months’v’vm‘be/dq uble
Sedwrtﬂ‘_ ; what they have been for the last seven. The winter season 1s
Ry the kerosene season. Are you letting any of the proﬁts
et con. 00 through your fingers? If you are usmg the

; that ti
iajuriot

S. A

in, J. B
Hyndma
the pe
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BOWSER

g e Self Measuring Systems

wi

sider ai ' will not only save every cent of profit but will do away with dirty
ent. measures and funnels, oil odors, contaminated merchandise, oil

soaked floors, etc.
Thousands of merchants around you are using Bowsers and mak-
ing money by it. If it is a good investment for them it must be for you.

Send a card for our illustrated book on self-measuring systems.
All styles and sizes. Ask for book No. 5.

f the a
larry e
mred t!
ed worl
B. The
saw an Cui 19. First loor ou'fit

ot S. F.BOWSER @ CO.,Inc.,66-68 Fraser Ave., TORONTO

possibls
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You Can Win a Larger Family Trade

After you have sold the first can of Kitchener Brand Pork

K

and Beans you can rest assured your customers will bring Two goc
you many repeat orders. After once proving the quality of ::Z‘::;Si
Kitchener Brand Pork and Beans, they will never go back to enough t¢
the ordinary kind again.
Mapl
The careful selection of Beans, combined with the keen el
watchfulness of experts in cooking and flavoring, make most po
Kitchener Brand Pork and Beans a table delight for all classes. ji::;es;o
bound to

Put up in 5¢ and 10c packages---Ask for quotations.

The Oshawa Canning Company, Limited
OSHAWA, ONT.

The R
(

y
e

» » "',
£ Auto Delivery Curtails ,
% ' ki E “ ' Tu
Delivery Expenses T i
v
f’ Service is one of the main features which de- - y 0 :
;,?’ termines a merchant’s patronage, with delivery ) rln
& the most important part. Merchants are more 1 ' | | b""‘ A S
% and more beginning to realize the mdny points L ..«5 'll E
. in favor of automobile delivery, because it \\ .
i?y brings them more business and because it is
cheaper than any other method. = g -
‘ ! NO
y The Menard Commerc1al Car
£ i s A LIT]
? has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with '
2 a large reserve of power and a frame of strength and size capable of carrying a load of considerable
; bulk and up to 1500 lbs. weight. "
> The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires
: to a nominal sum. There are many other features of the Menard that will impress it upon merch-
ants for its superiority above all others.
i Send for prices and full particulars.
Menard Commercml Motor Car Co'y
€
i WINDSOR, ONT. Hami
@ —_—
4. 62
¥
XA
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JAN. 15th| We_will double the
MaStor Mason 1912 | size of our tinms.

- ’
ing George’s Na JALIS e
QUALITY PRICE
- We could not improve the polish.
Two good brands. of tobacco which you Wo doulind S slte S B e
should see about this year. They are good

enough to produce repeats and profitable T“E “"“aET" Pnllsn co' lTn
L] .

enough to make the dollars come.
TORONTO, ONT.

Maple Sugar Chewing Tobacco

i e

- e
is another of our lines which has become B' ACK JACK
most popular. You should not have the
slightest hesitation about stocking tobacco THE BEST FAMILY POLISH MADE

when you have lines like ours which are
bound to please.

DROP A LINE

The Rock City Tobacco Co.

Quebec Winnipeg

e
Tuckett’s

Orinoco

Tobacco

NO BETTER

JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

——ea = s
—— e ————— e

it

P s e e ety
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T e
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CLASSIFIED ADVERTISING

Advertisements under this heading, 20. per word for
first insertion, 1c. for cach subsequent insertion.

Contractiens count as ome word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
sdvertisements. in no oRee canthis rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

FOR SALE.

OR SALE—Two hundred ten-1b. tins Clover Honey
—twelve cents pound. GEO. DETWILER,
Cargiil, Ont,

SALESMAN WANTED.

HERE is an opening on the stalf of the Canadian
Grocer for an experienced salesman with know-
ledge of the grocery trade. Advertising experi-

enceis desirable. This is a good position and offers
splendid opportunity for advancement. State fully
age, cxperience and salary expected. MACLEAN
PUBLISHING CO,, LTD., 143 University Avenue,
Toronte.

SITUATIONS VACANT.

XPERIENCED SPECIALTY SALESMAN wanted
—advertising experience desirable. This is good
position and offers splendid opportunity for ad-

vancement. State fully age. experience and salary
expected. MACLEAN PUBLISnING CO., LTD.,
143 University Avenue, Toronto.

ANTED—=Travellers for new flour mill. High
salaries paid to right men, together with com-
mission on sales. Apply ONTARIO AND

MANITOBA FLOUR MILLS LIMITED, Castle
Building, Ottawa.

MISOELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Torento.

BOOK-KEEPING STAFF IN ITSELF, DOING
the work with maehine precision and securagy,
the National Cash Register. Write for demon-

stration literature. National Cash Register Co., 285
Yonge Street, Toroato.

ACUURATE COST KEEPING IS EASY if you
have a Dey Cost Keeper. It automatically records
actual time spent on each operation down to the
decimal fraction of an hour. Several operations of
lobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can supply you
with a machine suited lo]pnr requirements. Write for
eatalog. International Time Recording Company of
$nu » Limited. Office and factory, 59 Alice Street,
oronto.

UCKWHEAT Flour fnlrnued pure and unosur-
passed by any mill in the Province. T. H.
Squire, Queensboro, Ont., solicits your orders.

USINESS-GETTINGTYPEWRITTEN LETTERS
and real printing can be quickly and easily turn-
ed out by the Multigraph in your own office—

actual typewriting for letter-forms, real printing for

stationery and advertising, saving 257% to 757 of

average annual printing cost. AMERICAN MULTI-

?RAPH SALES CO., Limited, 129 Bay Street,
oronto. ¢

OPELAND-CHATTERSON SYSTEMS — Short,

simple. Adapted to all classes of business. The

o Copeland-Chartterson Co., Lim’ted, Toronto and
tlawa.

“OUNTER unceCK sUUKS—Especially made for
the grocery trade  Not made by a trust. Send us
samples of what you arc using, we’ll send you

prices that will interest you. Our Holder, with patent

carbon attachment has no equal on the market. Sup-

plies for Binders and Monthly Account Systems

¥z||ueu Systems Limited. Manufscturing Stationers,
ronto,

N

MISOELLANEOUS.

OUNTER CHECK BOOKS—Write us to-day for
samples. We are manufacturers of the famous
Surety Non-Smut duplicating and triplicating

Counter Check Books, and single Carbon Pads in
all varieties. Dominion Register Co., Ltd., Toronto,

OUBLE your floor space. An Otis-Fensom hand-
power elevator will double your floor space, en-
able you to use that upper floor either as stock

room or as extra selling space, at the same time in-
creasing space om your 'rond tloor. Costs only $70.
Write for catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (t1)

GRY BUSINESS SYSTEMS are devised to sult
every department of every business They are
lsbor ind time navers. Produce results up to the

requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 25 Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.

FROM NOW TILL TRE END OF THE YEAR
we offer unusually goo argains in second-hand
Typewriters, They are 2arefully rebuilt, work
and look like new, but the price is a mere fraction of
the original cost. Write for catalogue. THE MON-
ARCH TYPEWRITER COMPANY, Limited. 46
Adelaide Street West, Toronro.
OORE’S NON-LEAKABLE FOUNTAIN PENS.
If you have Fountain Pen troubles of your own,
the best remedy is to go to your stationer and
purchase from him a Moore’s Non-Leakable Fountain
Pen. Thisis the one pen that gives universal satis-
faction and it costs no more than you pay for one not
od Price, $2.50 and upwards. W. J. GAGE
& CO., Limited, Toronto, sole agents for Canada,

UR NEW MODEL is the handiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and best prices. The Ontario

Office Specialties Co., Toronto.

PENS—The very best Pens made are those manu-
factured by William Mitchell Pens, Limited,

London, England. W. J. Gage & Co., Limited,
Toronto, are sole agents for Canada. Ask your sta-
tioner for a 25¢, assorted box of Mitchell’s Pens and
tind the pen to suit you.

ODERN FIREPROOF CONSTRUCTION=Our
system of reinforced concrete work—as success-
fully used in any of Canada’s largest buildings—

gives better results at lower cost. ‘A strong state-
ment” you will say. Write us and let us prove our
claims. That’s tair, Leach Concrete Co., Limited,
100 King St, West, Toronto.

HE "' Kalamazoo” Loosc Lea! Biader is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

ible, writing surface flat, alignment perfest. No ex-
posed metal parts or complicated mechanism. Write
for booklet. Warwick Bros. & Rutter, Ltd,, King and
Spadina, Toronto. (tn

WARBHOUSB AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

TECHNICAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, $1 per year. Every manufacturer
using powershould recelve this publication regu-

larly, and also see that it is placed in the hands of his
engineer or superintendent. Every issue is full of
practical articles, well calculated to suggest economies
in the operation of a plant. Condensed advertisements
for ** Machinery Wanted’’ inserted free for subscribers
to the GROCER. ‘‘Machinery for Sale” advertise-
ments one cent per word each insertion. Sample copy
on request. CANADIAN MACHINERY, 143-149
University Ave., Toronto. 5

ALES PLANS—This book is a collection of 333
successful plans that have been used by retail
merchants to get more business. These include

Special Sales. Getting Holiday Business, Co-eperative
Advertising, Money-Making Ideas, Contests, ete.
Price $2.50, postpaid. MACLEAN PUBLISHING
CO., Technical Boek Dept.,, 143-149 University
Avenue, Toronto.

When writing advertisers kindly
mention having seen the adver-
tisement in the Canadian Grocer,

(

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto

Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever pub-
lished on Coffee. Itis attractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.

Commercial Classification and Des-
cription.

Adulteration and Detection.

Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you postpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Tnhl%n-m
143-149 University Aveaue, Toromte
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or more of ** Magic

WHRITE SWAN SPIORS

White Swan Bakin
$8.35; 1-Ib. tins, $2; 1
tins, $1.20; 8-o0z. tins,
Bc. tins, 40c.

Sizes—
Borwick's ;-lb tins....
* -lb. tns. . ..
-lb, tins. ...
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Baking Powder

Dismond W. H. GILLARD & 00,

O ONAD 8D bt bt et
BZLREBLILL

3§

discount will be allow-
ed.

WHITE SWAN SPIOREs AND CEREALS LTD,

White Swan Baki Powder—5-1b. size,
$8.25; 1-1b. tins, $2; 13-0z. tins, $1.60; 80z
tins, $1.90; 8-0z. tins, 90c.; 4oz tins, 65c.;
Sc. tins, 40c.

Borwick's
Baking Powder

Sizes—

Per doz. tins
B«yr"u‘I L} 35

2%

No. l::

° FOREST OITY BAKING
POWDER

cage, Dey case B4
White Swan Bar ey
Orisps, oz. §1.
White Swan Self-rising
Buckwheat Flour, per
dozen §1

White Swan Self-rising
:snc.;'n Flour, per

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Raspberry & red Plum...
ourrant..... 1 96 ano.....

Blu
Keen's Oxford, per Ib
In 10-box lots or case
Gillett's Mammoth, }-gross box
Cocoa and nocoiate
THE COWAN 00, LIMITED

Ml Perfection, 1-1b
tins, per doz.... $4 50
Perfection, §-1b.
tins,perdoz.... 240
Perfection, {-1b.
tins, perdoz.... 130
Perucuzn. 10c 55
size, per doz. .
Perfection, 5%

London Pearl, per 1b.
Special quotations for Cocoa in bar-
rels, kegs, ete.

Supreme choco-

Iate, §'s, 12-1b

boxes, per Ib... 035
Perfection choco-

Iate, 20c size, 2

doz. in box,doz. 1 80
Perfection choco-

Iate, 10c size, 2

and 4 doz. in

box, per doz...
Sweets Chocolate—
‘s and §'s, 12-1b. bxs.
‘s, 12-1b.

COWAN

-
)

oococe "o

BERREETE

Diamond, 6% and 7's, 6 and 12-1b. boxes
Dismond, §'s, 6 and 13-1b. boxes...

Nonpareil wafers, No. 1, 5-1b. boxes
Nonpareil wafers, No. 3, 5-1b. boxes
er, 5-1b. boxes .....

ate wafers, 5-1b. boxes.... .

cococooocoee

L8R B RRnsnegnesy

Milk chocolate, 5S¢
box, per box.
Milk chocolate, 5¢c cakes, 3 doz. in box,

—

Nut milk chocolate,
Nut milk chocolste, 5c bars, 24 bars,

ents — Willson & Warden, Toronto;
Forbes & Nadeau, Montreal; J. W. Gorham
& Co., Halifax, N.8.; Buchanan & Gordon,
Winnipeg.

In , } and 1-1b. tins, 14-Ib. boxes, per Ib 0 35
Smaller quantities .03
JOHN P. MOTT & 00.'s.

@G. J. Estabrook. St. John, N.B; J. M.
Son & Hazley: Winnip “c%ndo.c'
Toronto ; Jos. uxley, Winn + Tees
; Johnson & imnoy. Ed-
monton; Stan Brokerage Co., Vaneou-
ver; Frank M. Hannum, Ottawa.

Elite, 10c. size
cooking

Condensed Milk
BORDEN'S CONDENSED MILK 0O.
Wm. H. Dunn, Ageot,

11b.
German Dandelion, 1 1b. tins, ground
ln;hlbr-i‘f‘ut.l t:.hdm. “
Grand Prix, 1 and 21b. tina.

SPACE IN THIS DEPARTMENT IS 840 PER INCH PER YEAR,
WHITE SWAN APIOES AND CEREALS L¥Y®

Vol RN

revam
VasziL

For
Toronto. 0. 0.

sale in Oanada by The B
S by Blain Oo. 44.

& Flls.
u SHERER

1 oz (all A« dos.
-

1
1
2
3
3
5
10
18

spplication.

88238838
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COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

W. H. GILLARD ®. CO,, Wholesalers HAMILTON, ONT.

BANNER s:r LANTERN You lra.Boing Robbe

By allowing the sun’s rays to beat
upon fruit and other perishables
which you may choose to display :
in front of your store. 2 You can ta

A new awning costs practically
nothing,in comparison to youryearly
losses of spoilt or damaged stock.

! e Ask us for quotations to supply
NOtlce tO Dealers your store with awnings for next
£ ==———gp  season.
E» Every purchaser of a : I Raymond Bros.
B B L t \ London Ontario
F A TEMPTING DISH '~ e .
g can get a is made more appetizing with the addition of salt But it must be pure salt, clean, 3 ‘u::m,%"::l::.

~holesome sals. In these respeets the

CALENDAR for 1912 ONTARIO PEOPLE’S SALT L

3 “ ting § )
has won tne charm of every household. -~ Extra Fins '

by filling in and mailing the coupon ooy oy e e e S I P
found in the

Suoccess to the marchant who handles thisstaple of tried merit is bound to follow. Mi-Fins
Moyens No. 1

The Ontario People’s Salt & Soda Co., Limited | M Mowdo: 1§

i ANTERN _KINCARDINE. ONTARIO B ,_""LL’ _' m:.:::.:,::

Oase {

12 lMtres ........ 6 50

Ontario Lanternland Lamp Co., Ltd. ARy -

Sgals, 2¢......2300

" h
Head Office and Factory, HAMILTON, ONT, — Sl —— . 1w s ¢

3= " 3 e §anls, 20s.....26 00
BRANCHES: MONTREAL AND WINNIPEG e # Mo wS |

La Onpitale, 50 qta......
La Neptune, 50 qta.....
St. Nicolas, 50 qta......
Ia "llnl!.&l Smrklin‘ &

f==enee T The Bulk of Your Trade e

. p Le Soleil,” 72 per cent
Is done with women. They are directly responsible . Case 35 1ba., 11 1b. bars.

l”lb.,ﬂlb bars .
for the appearance of the home. » b bars .

BLACK KNIGHT STOVE POLISH | | “Els

is the household favorite for polishing the stove. ; “'l'm:o: :."
' Vermicall, Aetmai

.'-:%~ . ‘F";%;‘{“"‘f'ﬂ: _"\vs Mﬁle"* x ..

gives a brilliant, lasting shine with little exernon

and does not stain the hands. ' b k...,
Your profit is assured if you stock this popular DUFFY & co.
4 , household requisite. Grape Juice, 3&."321"
N PR HAMILTON, Canada ; Avple Juice, 13 qta 1"
B F.F. Dalley CO., Limited sirravo. x.v. S “um-._.q.}
%
'y
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will

Brooms Brooms

“BROOMS OF QUALITY"”

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
yt : know this and our Factory runs full time on “Quality” accoun

€. ] TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.

HAMILTON - - - WINNIPEG

hables ! I I
display
You can talk across the continent for two cents per word with a WANT AD. in this paper.
tically
yearly CLARK's PORk  Matts Golden Russett— Vermicelli and Macaroni
ock. AND BEANs  Sparkling Cider, i qta. ... 5 00 D. SPINELLI C'Y, MONTREAL,
in Tomato Sauce Apple Vin 12 :u"‘ ; 558 Fine &
supply Shen e 4 1bm. box “Bpectal”......... per box 020y ‘
r next No. 1, 4 doz. THE C. H. CATELLI CO., LIMITED, 21: ot . = L5
incase.... 0 50 MONTREAL, CANADA IO{h- = = :al .
S T Alimentary Pastes 60 1ba. caees or 75 Ibe. bbis... per Ib. 86
No.3,fats, 3 “Swallow Brand " (Hirondelle) 25 Ibe. cases 11b. m-(v-n:mun “ooom R
dozincase 1 0 Vermicelli, Macaroni, Spaghetti, Macaroni “ - ¥
* No. 3, talls, 2 Short Cut. 'Small Pastes amorted. Meloo KL o i e Bl gl 1 f"{:‘
ntario N:aa.hll::: 138 me nimals, Stars, Alphabets, Alphabets ¥. K. FAIRBANK 00. BOAR'S HEAD 25 Ibe. cnses (loose).............. perib. 006 ?’l
incase.... 4 Cases of 25 packages, 11b.... ....... 0 08 LARD COMPOUND. % 1be. cases, 1 1b. packages. ... oo ey
No. 13, jdoz. o....msf'“ .... 005f F.O.B. Montreal 'f
incase.... 6 50  Egg noodles, cases e of 5 kges., §-1b. 006}  Tierces, Ib 010 X
llu noodles, u.e;looll:](‘) ba., loose.. 0 g 20-1b. pails $2 10 ‘s
e LAsAgDIes, CABES O JJoose...... 0 20-1b
I i e e oo onmam e s e iy 0 0 i e %
o salt, cleas, 7.0.B. MONTREAL. er 1b 104
o " Ib. tins,
IMPORTED PEAS ''BOLEIL 3 et
Sur Extra Pins. . .... du-om.lg l:ou. }; g b ':;m on e i"
2 ' tins § kilo tins k :
. m “ 13tocase, per Ib.........cecnvanenene 01} -0
e reputation 2 ;:::‘;ﬂ' " “ :g " }2 g 10-1b. tins 6 to the case, perlb ....... VA The Ddlllfy Dessert ;". !
Fins “ - 100 * 13 50 Assorted Case, Contains 2 doz.$1.80 _,\;
follow. Mi-Fins - o 100 * 11 00 Lemon (Straight) Contains 2 doz .$1.50 $ud
MoyemsNo.1 * § “ 100 “ 1000 SE Orange  (Straight) Contaius 2 doz..$1.50 L
.mitd :2)’::,‘: ;‘;g.lﬂ «s” 100 :gg EASTFIRST Raspberry (!'i"rug'nl) (:oulaml'l doz..$1.80 ‘,'1
TR e L L SHORTENING  Strawberry(Straight) Contains 2 doz..$1.50 Lf.
5 J) Sparagus, b “hocolate (Straight) Contains 2 doz..$1.80 "'{A
i MINERVA PURE OLIVE OIL. -0 herry (Straight) Contains 2 doz..$1.80 i
e Oase Case— . s 10 Peach (Straight) Contains 2 doz. . $1.50 :
13 Mres ........ 650 24 pinta......... 635 Y N Weight 8 1bs. to case. Freight rate, 2d class. Y
12 quarts ....... 575 24 §-pinta....... 435 _ “01 it
Tins g { !t
§ gals, ! 13 50 . D. g
fos. B gl N m o Ne 5 s | oS
e : . 1550  Postum Cereal—No. 0, rz:, No. 1, $2.70. Lye {Concentrated). J o (4
: BASSIN DE VICHY WATERS. 3 ’—‘ ELL . s;‘
. La Oapitale, B0Qta.....cocovveeeencnnss 500 I[[ [R[AH Pﬂhﬂ[R g
:l :uplune.szo qta.. . ; g \ 'm ‘A f
- t. Nicolas, B e dsata y) — :
La Sanitas Spackling, 50 ata 8 00 GILLETT® i L OR MANNCICE CREAM &
[ . ll& oul 2 g PERFUMED LYR
v . plita. . Ontario Quebe: Assorted Case, taing § dos. .
Lemonade Savoureuse, 65'- ............. 75 M.M Chocol igh = i 8 . ¥ af
(Str ) C Sdox. 380 D
CASTILE SOAP Per sase Vanilla (Straight) Contains 3 :u. ; : 5
3 Le Soleil,” 72 t. Olive Oil Tase Btrawberry(Straight) Contains $ dos. &
] Case 251ba., 111, DATR<sverrerere 0 0T} Ib. jnetidaBd 1omn (Suraight) Containa 3 don 3
“ 121be., z!;n: bars .. ouatlb. Soasesormore § 3 Unflavored (Straight) Contains $ dos. * S0
" 501bs., {1b. bars .. v 350 ense Weight 111be. tocase. Fright rate, 3d class.
” Mlb-‘.“oi ................. 3 75 oase
ol T O 08
3 ase 25 lbe., 007 Ib.
1 L 121be] 3)1b bare .. 008 Ib. ———
: e lb-., ‘b. bars ., 3 25 case
I 1001bs., 3§ ox. bars . 1 80 case
200 1bs., 3§ oz. bars 3 40 case
Alimentary Pastes, Blanc & Fils, Macaroni,
Vermicelli, Animals, Small Pastes, otc. Hr'hl dos 18 .
Box, 25 Ibe., 11b. uu“u-.aa'" 1%
“ 25 Ibe" 1 ;
' 41b. tins, dos.... 4 85
DUFFY & CO. BRAND, 7-b. tine, dos. .. 7 35 ¥
I Grape Juice, 12 Y Shredded”—
e ¥ Rt s :
38 spli }
anada Apple Juios, u;"’." - 7-ib. tina, dos.... § 3 3
475
500 .
%

anpunodof’".., a;:




For sale by all grocers.
A. P. TIPPET & 00., AGENTS

Five cases nv uiwe,
SAPHO MFG. 0., LIMITED, MONTREAL.
‘SAPHO " INSECTICIDE.
1-16 gall....doz. 2
el
““ 1080

"AN’H RUST"' SWEEPING POWDER
8ize No. 1, 3 doz. crates, per doz $1 50
No.2, 1 1and 2 doz. crates, per doz.... $3 00

Liquid Bluing, 30c. per doz. qumd Am-
monia, 3ec. per doz. Both put up in corru-
gated paper shipping boxes.

SPArch
SDWARDSBURG STARCH 00., LIMITED

Boxel Cents
Lnundry Starches per Ib.

tolb-. Canada La

40 1bs. Canada white %lou. 11b. pkn

48 1be. No. 1 white or blue, 41b. cart’s

43 lb; No 1 whlw or bluo, 3lb cart’s

100 1bs.
200 1bs s‘: No l wﬁce
30 bl ldn burg nlverg oss,
chromo pack:
48 I1be. Silver ;lo-. n 6 1b. canisters. .
36 1bs. Silver gloss, 6 1b.draw lid boxes
100 1bs. kegs, Silver gloss, luze crystals
28 lbs. Benson's satin, 1 1b. cartons,
ohromo 1

1a| 007}
40 1bs. Benson's cnnmel feo water)

: BRANTFORD STARCH 'Onlﬂ. LIMITED
On Quebec.

tario and

Oanads Laundry, boxes of 401b.. 0 06
Acme Gloss

1-1b. oartons, boxes of 401b..... 0 05}
Quality

Finest ‘White

Ulb. canisters, cases of 481b..., 0
Rarrels, 300 1b......co000000000e Og
Kegs, 100 Ib.....

THE CANADIAN GROCER

14b. fanoy boxes, cases 38 1b. ...
Oanadian Electric Starch—
Boxes of 40 fancy pkgs., per case 3 00

Ocean Baking Po'-
der, 3-oz. tins, 4 doz
per case, $1.60; 4oz
tins, 4 doz per case,
00; 8-oz. tins, 5
doz. per case, $6.50;
16-0z tins, 3 doz per
case, $6.75;8-1b ting
10 tins a case, $7.50
1-1b. bulk, per 25, 50
and 250 1bs., at 15¢
per 1b. Ocean blanc
mange, 48 8-0z., $4:
$1.60; Ocean ocough
8 0z., $7.20; Ocean

30\1
CHATEAU BRAND
CONCENTRATED SOUPS

Vegetable
Mulligatawny
Ox Tail
Bootch Broth

Mock Turtle
Vermicelli Tomato
Consomme T

'omato
No. 1'3 95¢. per dozen.
Individuals, 45c. per dozen
Packed 4 dozen in a case.

Mutton Broth
Chicken

Pea

Julienne

e ——————7] SYMINGTON'S SOUPS
YMINGTO~ §
B Quart packets, 9

l varieties, dozen 0 %
Clear soups in
stone jars, 5

varieties, duzen 1 40

?lnat))f 1- lbk&pnuln
ng pu: es per
box $3.00

Case of ';le con-
ulnlnl lm‘gwkuu

s:u oll 1b. lnd Hb

mdw %gncluu

per box
Oase of 5¢. p.chcu. containing 96 packages,
per box $3.
MAGIC SODA
Ontario and Quebec Price
Case No. 1, 60 1-1b. packages

{
Case No. 2, 120 §-1b. - E
%

?
»’
ai

30 l~lb. e
50 “
, 100 1 - {

Case No. 3,
Case No. 5

m-m~m_w_
g .8
MR
BEIARIERD

Syrup
EDWARDSBURG STARCH 00., LTD.
Crown Brand Corn Syrup

2-1b. tins, 2 doz. in case, per case....

5-1b. tins, 1 doz. in case, per case....

10-1b. tins, Y% doz. in case, per case....

20-1b. tins, $ doz. in o20e, per case....
Barrels, 706 iba ...

Half barrels, 350
arter barrels, l/5 ibs. .

a8

H—-OOONON N
SIRBBAR

S‘:SSEE ®

20
5. 10and 20 1b. umhvoﬂmhmdlu
Beaver Brand Maple Syrup.
Ib. t ns ? dog in oase ...

o
5

““ha
8588

0XO0 CUBES

Price per  Minimum re-

Cream Tartar.
GILLETT'S CREAM TARTAR
Ontario and Quebec Prices.
z-lb. paper pkgs., 4 doz. in case. . ..
-1b. paper pkgs., ¢ doz. in case. ...

4doz i~lh. paper pkgs.
2 doz. §-1b. paper pkgs.

4-1b. «An- with screw covers, 4 doz.

10-1b. wooden boxes.
25-1b. wooden pails
100-1b. kegs

360-1b. barrels

5-1b. 8q. canisters, § doz. In case

CANADA FIRST
BRAND

The Aylmer Con-
densed Milk
Oo., Ltd.

Per case
Ouudnl?lut

hmﬁy du 350

Rosebud Oonden-od Hlll
Molasses
DOMINION MOLARSES CO.
‘-Illuerbrt-nd Brand (Tnmntol
2's—3 doz. to case,
3's—2 doz to case

?3

-
SEIBBVEAZ K%

WINNT)
No. 2—Tins, 2 doz. cases, perdoz
3- Tins, 2 doz. cases, perdoz .
5—Tins, 1 doz. cases, per doz,
. 10—Tins, fdor cases, per doz.
20--Tins, { doz. cases, per do:
Pails—1' s, each, >
Pails—2's, each .
Pails 75'1. each .
lm\'ol CO BRAND.
Maritime Provinces and Ontario:
2's, 2 doz. case perdoz
3's, 2 doz. case, per doz |
58, 1 doz. case, per doz .
IOs‘gdtn case, per case. ,

OO D et

w
>

" -
3

€0 €9 € st
-
o

20's. § doz. case, per case.
estern Pric ‘ea—Sudb: '

%5, 2doz ase B dbury to Victoria.

3's, 2doz case. per doz. .

5'8, 1 doz. case, per doz

105, 2407 case, per cage

20's,  doz. case, per case

oo 00 e
B5BHRS K8z

PATERSON'S WORCRSTER SAUCE
tﬁmbmlubsmndmm-.du 0%
dozen cases dos. ...... 175

H.P. Sauce—
Cases of 3 dozen

H.P. Pickles
Cases of 2dozen pints 3 35
Cases of 3 doz. § pints 2 25

HOLBROOK'S IMPORTED PUNCH SAUCE.

Per dozen

Lnrle, packed in 3-doz. case.

ium, packed in 3-doz case. .

HOLBROOK'S IMP. WORCESTERSHIRE SAUCE
Per

Rep. 1 pints, packed in 6-doz. case. . .y

Imp. } } pints, packed in 4-doz. case. .

Rep. quarts, packed in 2-doz. case

Stove Polish
JA.llu DOME BLACK LEAD|
Ba size, gross. $3 40. 2a size, gross, $2.50
Nugrfot Polimol.
Polish, Black an

IMPERIAI TOBAOCO COMPANY OF OANADA,
LINTTRD—RMPIRR BRANCH.
Chewing—Black Watch, s 4
Black Watch, 12s
Bobs, 6e and 12s..

Bully, fie

e
oking— est P
Regal Cube Cut,

East of W umlpcg only.
Brown Label, 1's and
bel nd

coccoo
88288

coo cce
sST2eENN

MELAGAMA TEA

MINTO BROS.,
45 Front Bt. Ean

Brown lAbeI llb or
Red 11b. or
Green 1s,
Blue 1s,
Yellow 1s,
Pur

Gol

OLO

Black Label, 1-1b., retail at 35¢......
Bl.ckhbel,}-lb nuuu lﬁc.
Blue Label, retail at 30c....

Green Label, retail at 0o, .

oooooos
aLneenER

Gold Label, retail at 80c.... . .
Jams and Jellies
T. UPTON & 00,
Compound Jams — red raspberry, straw-
berry, peach, plum, red currant, black cur
rant, cherry, xouoeberry hlucberry apricos,
huckleberry. 12-oz. glass jars, 2 doz. in case,
81 per doz.; No. 2 tin, 2 doz. in case, $1. 90 per
s No b tin pails, 9wll in crate, 37}c. per
No.7 tin pails, 6 pails in crate, 52}c. per
pail ; No. 7 wood paile, 6 pails in orate, 5Jic.
per pail ; 30-1b wood pails, 7jc. per 1b. Pack-
ed in assorted cases or crates if desired.
Compound Jellies — raspberry, strawbery,
black currant, red currant, pineapple. 120z
glass jars, 2 doz. in case, $1 per doz.: No. 2
tin, 2 doz. in case, $1.90 per doz No 5 tin
pllln 9 pails in crate, 37ﬁ No. 7
wood pails, 8 pails in crate S2ic per pail ;
30-1b. wood pails, Tic. r 1b. Packed in
adsorted cases or crates if desired.
PurM)runx( Marmalade— cumnbeod fin-
unlug 12-0z. glass jars, 2 doz. in case,
lll 0z.; 16-0z. glass jars 2 doz. in case,
ll SOper doz.; pint sealers, 1 doz. in case
$2.25per doz.; No. 2tins, 3 doz. in case, d
perdoz.; No. 4 tins, 2 doz. in case, 32c. per
tin; No. 5tins, 9 in case, 40c. per tin; No. 7
tins, 12 in crate, 56c. per sin; No. 7 ‘wood
pails, 6 in crate, 58c. per pail; 30-1b. wood
pails, 7{c. per Ib.

Jelly Powders.
WHITE SWAN SrICB
AND CEREALS, LID.
White SBwan, 15
flavors, 1 doz in

handsomecounter
carton, per doz., We

List price.
*Bhirriff’s”  (all
flavors), per dos. 0 90
Discounts on applica-

tion.

Yoast

D . Ontario and Quebec Prices.

Royal Yeast, 3 dozen 5-cent packages.. $1 U
Gillett's Cream Yeast, 3 dozen in box.. 11
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