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A. R. WHITTALL CAN COMPANY, LIMITED
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AUTOMA1 IC-MADt. WIl'ND AND 4itlU A K1 : , AN- low 
mitat i uriT, evKvn." paint ani> vawm-h i:t,.

LEAD AND PUTTY IRONS

Montreal.

December let, 1916.

Deer Sirs

We beg to notify you, that by virtue 
of Letters Patent granted by the Dominion of Canada, 
we have taken over the business of

A. R. WHITTALL

and have assumed all assets, liabilities and contracts 
of this firm.

Messrs. A. R. Whittall, D. S. Whittall, 
and F. R. Whittall will continue in the ownership and 
management of the new company; and no new capital has 
been take.n into the business. We are now in a better 
position than heretofore to handle your requirements 
in the promptest and most efficient manner.

We wish to thank you tor your kind 
patronage in the past, and to express the wish that 
our connection may continue to be of a cordial nature; 
and that the business transacted between us may in
crease in volume, to our mutual advantage.

Yours very truly,

A. R. WHITTALL CAM COMPANY, LIMITED.

A. R. WHITTALL, President.
D. 3. WHITTALL, Viee-Pres.
FRED R. WHITTALL, Seo.-Treae.
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Ceylons, Indians, Japans, 
Chinas, Formosas

AT FIRST-HAND COSTS
Specially selected for the 
Canadian Trade. Large selec
tion from Stock or Afloat Teas.

I M P O R T ORDERS A S P E C 1 A L T Y

Write- for samples and quotations, or send 
us your samples to match. We arc To- 
Experts with over 40 years’ successful 

trading with Canadian Merchants,

John Duncan & Co.
ESTABLISHED 1866
MONTREAL

If am/ advertisement interest» you, tear it out now and place with letters to be answered.
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(greetings to tfje Erabe

' HE old, old wish, “A Merry Christmas,” has 
1IL ever symbolized the hearty greetings of 

friend to friend and though it is indeed time- 
honored it is still truly expressive of good-will and 
sincerity.
Such is the spirit in which we tender it to you. 
May this indeed be for you a real Merry Christ
mas. and may 3917 mark a new mile-stone on the 
high road to happiness and prosperity.
We thank you for your valued business during the 
past year and should you honor us with a continu
ance during 1917 we assure you that you will find 
Fund va 11 Methods and Fur ni va 11 Quality ever the 
same—always dependable.
Our Motto has ever been and still is Quality and 
Service. Vpon this we have built our business and 
upon the same good foundation we intend to build 
the business of the future.-
Perhaps the selling value of Furnivall’s Jams is 
as yet unknown to you. Should this be so we cor
dially invite you to give our lines a trial. We are 
confident that a trial will make you a firm believer 
in their profit-making qualities.
You can order Furnivall’s through the wholesale 
trade.

A.

U 1

Fumivall-New, Ltd.,
Hamilton, Canada
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That good old wish
—A Merry Christmas 
and a Prosperous New Year

TIM K-honorcd, ’tis true, still 
we know of nd better greeting 
to extend to the Grocery Trade of 

Canada.

AND in doing so we wish to 
thank you for your generous 

support during the year that is 
gone and to assure you of our con
tinued efforts towards still better 
service for our patrons during 
1017-

THE standard of quality set 
by St. Lawrence Sugar in 

the past is going to be tigidlv 
maintained. Quality will be our 
watchword; the St. Lawrence 
quality that has no peer.

Plan, now to h*cure your share of the 
11)17 demand for St. fjktorenee Sugarn. 
Results will pratify you.

St. Lawrence Sugar Refineries, Limited
MONTREAL

tj an if advertincment interetl* you, tea it oat now and place with letter» to be answered.
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Christmas 1916

AN abundance of 
Christmas joys, a 

New Year blest with 
Dame Fortune’s smiles 
and overflowing with 
health, wealth and pros
perity this is the wish 
we extend to our busi
ness friends and cus
tomers in the Canadian 
Grocery Trade.

jV/l AY the bells of 1917 
usher in a parti

cularly prosperous year 
for you all.

W. G. Patrick & Co., Ltd
IMPORTERS

51-53 Wellington St. W Toronto

Western Branch
168 Market Ave. E Winnipeg

It if/»// oilvt) tisement interest* 1/0/1, ten r it nut umi finil place with letter* to be answered
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-be sure of your profits

A National Cash Register 
takes 50% of the worry 

out of the business of store
keeping.

You have the satisfaction of giving each cus
tomer a receipt for every cash sale without wasting 
a moment of time in writing it.

The infallible rlcord kept by this machine is an 
unanswerable argument in every dispute with cus
tomers—it saves yotflMtrad^ by saving friction.

No more need you jump out of your bed, Mr. 
Merchant, and get angry with yourself because you 
forgot to enter a charge account against the customer 
who bought goods on credit.

It gives you freedom from work and worry; gives 
you cheap and direct advertising of your store on the 
back of each receipt, and so attracts trade and in
creases profits; it gives you time to attend to your 
merchandise and window displays.

The new National Cash Register forces you to 
make a record—a permanent, accurate, infallible 
record—of every credit sale.

And it not only rids you of this worry, it pays for 
itself in the money it saves—money which you legiti
mately earn as your fair profit.

It is a machine—it can’t make mistakes, can’t 
forget, can't get tired.

It forces accurate and permanent records of all 
transactions between clerks and customers. In two 
seconds it prints a receipt showing the amount paid, 
and a sales slip showing the amount charged.

Not only does the new National Cash Register 
save the merchant time by making his bookkeeping 
easier—it also makes it easier to deal with customers 
Quickly.

The National Cash
/

Register Co.
of Canada, Limited z z
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Why you should stock 
McLeod’s Flours this winter

The demand for a satisfactory flour for home baking is always more 
apparent during the cold weather months. This winter particularly, 
in town and country homes, the housewife will go in extensively for 
home baking in order to counteract the high cost of bread.

Here is a golden opportunity for you, Mr. Grocer, to secure a good 
extra profit by feat
uring tlie two Meljcod 
Flours- 11 SPECIAL’ ' 
and “OUR CHIEF.’’

These are scientifically milled flours of the highest quality, the kind 
that will give your customers unqualified satisfaction.

Stock McLeod Flours now and lay the foundation of a good year- 
round flour business.

Note. The Chief is pure Manitoba, Special is a blend.

The McLeod Milling Co., Limited
STRATFORD, ONT.

PERFECT

/4r, .f>HI S HEST G RAOZWlTna........ .. miy\V*
FLOUR

Happy
Xmas May the cordial relations that have marked 

our dealings in the past be still further 
strengthened during the days to come.

We are confident that NORSE CROW A 
SARDINES as RACKED BY THE 
OVERSEA EXPORT CO. will meet the 

requirements of your most particular trade. We are sole 
agents for Canada.

Z^XUR very best wishes for a Happy 
Christmas and a New Year surpass

ing in health and prosperity all that have 
gone before.

Stewart Menzies & Co.
70 Lombard St., Toronto

If any advertisement interests you, tear it out now and place with letters to be answered.
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If any advertisement interests yout tea r it out now and place with letters to he answered.

MONTREAL

CLARK, Limited, 
tak^ this oppor

tunity to thank each and 
all of their customers for their support 
during the passing year and to wish 
them a Merry Christmas and a New_ 
Year replete with happiness, pros
perity, and plenty.

W. CLARK, LIMITED
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A Merry Christmas to one and all and 
may E. D. Smith & Son's Products 
put many extra dollars in your cash 
drawer during the holiday season.

E. D. Smith & Sons Limited., Winona, Ont.
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The women are looking for the 
Rose Brand sign on the rind
and as we continue to advertise, 
the stronger will he your reason, 
for selling Rose Brand Ham .and 
Bacon, and the more it will pay you 
to get back of this line and push.
You will have calls for Rose Brand 
Bacon, so don’t wait and have to 
say, “ Madam, I don’t handle Rose 
Brand,” hut put in a stock now and 
see how quickly the news spreads

I ROSEâ HAM
AND BACON

MATTH EWS-BLACKWELL, LIMITED
TORONTO MONTREAL HULL PETERBORO BRANTFORD
WINNIPEG SYDNEY. C B. FORT WILLIAM SUDBURY

and your sales increase. Back of 
the mild, full flavor of Rose Brand 
Ham and Bacon is the English cur
ing process which gives Rose pro
ducts that tender, juicy texture, 
crisp and appetizing.
With our distributing points cen
trally located, we can guarantee a 
service that is second to none.
Place your trial order to-day.

If any advertisement interest» you, tear it out now and place with letter» to be answered.
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We’ll bring new business to 
your store

Wall cases all 
styles and lengths 
to order.

GROCERY WALL CASE COMBINATION X3
Section No. 41,6 ft. Section No. 1 00, 9 ft. X3 spice 9 ft. 
7 in. No. 1 00, 9 ft. long. Open No. 40 to order.
Lower case 48 in. high. 18 in. wide top; Shelving 48 in. 
high. 10 in. wide ; Bevel mirror in spice section 32 x 56.

We are doing it for other 
grocers, we can do it for you. 
Our Cigar and Confectionery 
cases yvill get you your proper 
share of the money now not 
spent for liquors. Why not 
plan now for this profitable 
trade ?

REFRIGERATOR COUNTER No. »
Glass Display Top or Marble. Stock sixes 9 ft.. 11 ft. 
Prices : $145.00 and $175.00.
Shows and sells yourCooked Meats and Delicatessen.

Send door plan and get Cata
logue and direct quotation to 

fit up best way to 
attract this new 
trade to advantage.

The Walker 
Bin and Store

No. 3 COMB/NATION 
FALSE DISPLAY 

COUNTER
All Bevel Fronts. Patent 

gravity closing bins or 
drawers in rear ; full cap- 

Nothing better made. 
Counter shown. 

$165.00.

Fixture Co.,
Limited

KITCHENER. ONTARIO
A.enci.e :

... .. R'.J- BORLAND W. A. HAMPSON
611 North West Trust Bldg.. I*. O. Box 1402

Vsncourer, B.C. Edmonton. Alt*.
NORTHWEST SPECIALTY CO. J. H. SMITH

StL.kaloon. 2156 Angus Street,
Sank. Regina. Saak.

,IAS. IM. HARGREAVES W. J. ARMSTRONG,
S14 Broadway Are., London.

Winnipeg. Man. ]. H GALLOWAY.
GEO. CAMERON Hamilton

Ottawa W. 8. SILCOCK,
. , Montreal

F. H. CALDER. 
Halifax
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Di'vvmlii-r 22, 111 1(1.

Insist on Anchor Caps
<iittud ymustdf against loss through Ivakage ami spoliation in vmir bottled 
goods stock by having them all s<‘;lled with the old reliable

ANCHOR CAPS
Kvt'h when stocks arc kept, a considerable time, 
goods sealed undvr Anchor Caps arc just as 
tush, as delicious, and as depend a Mo as when 
they were first sealed.

People have come to know that goods sealed 
with Anchor Caps possess all the rich flavor and 
delicious goodness the maker intended. They 
know such goods will always prove highly sat
isfactory. Naturally a strong preference for

goods with Anchor Caps lias grown up all over 
the country. People buy more goods more 
often when they know they are Healed With the 
positive security of Anchor Caps.
Why let uncertain seals keep bigger sales and 

better turnovers train you.7 Your wholesaler can 
supply you A e< her Caps on a try goods you wish 
to handle.
INSIST on Amdior Caps to-day.

Anchor Cap and Closure Corporation of Canada, Ltd.
50 Dovercourt Road, Toronto
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WISHING YOU 
ALL YOU 

WISH
YOURSELF

4 4

THE NUGGET POLISH CO., LIMITED
9, 11 and 13 Davenport Road 

TORONTO ONTARIO

If any advertisement interests you, tear it out now and place with Utters to be answered.
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CAMPBELL, WILSON A MILLAR, Limited CAMPBELL WILSON & STRATH DEE,umitco 7/

Also Campbell, Wilson 4k Horne, Red Deer. Alta., and Campbell. Wilson & Strathdee. Swift Current, Sask.

Link your store with any of these houses
«nier to the one nearest you and test the able anywhere, the right grade of goods to
sellinsr valilp nf Hu* mmnlnr ROVAT, nnrtir»nlflrlv haril-tf»-nli*A«p

Send a trial inder to the one nearest you and test the 
real, sound selling value of the popular ROYAL 
SHIELD SPECIALTIES.
Make no mistake Royal Shield Brand Teas, Coffees, 
Jelly Powder and Baking Powder are the finest obtain

able anywhere, the right grade of goods to satisfy that 
particularly hard-to-please customer.
Our stocks are replete with seasonable goods, including 
raisins, currants, peels, figs and nuts. A trial order 
will convince you that we give the service.

CAMPBELL BROS. & WILSON, LIMITED

If any advertisement interest» yon. lear it out now and place with letter» to be answered.



Wagstaffe
Suggest

Wagstaffe’s Pure Marmalade
with every Christmas order

ORANGE MARMALADE 
GINGER MARMALADE 
PINEAPPLE MARMALADE 
GREEN FIG MARMALADE

With the Compliments of the Season.

Wagstaffe Limited
HAMILTON, CANADA

If ini'l ml it i Internent interests If OH, ten i it out nmr unit place mth letters to he il nmi'e reit.
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Christmas, With its gayly
decorated tree, its happy children 
and its cheerful greetings, is here 
once more.

Let us enter into the spirit of the 
occasion and drop our cares and 
anxieties. Christmas comes but once 
a year, and by our hearty handshake 
and our cheerful smile we will help 
to make others happy, too.

To the grocers of Canada and their 
clerks we extend the season’s greetings 
and trust that you all will thoroughly 
enjoy the holiday.

T. H. Estabrooks Co., Limited
St. John Montreal Toronto Winnipeg Calgary

Red Rose Tea
is good tea”
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Of Recognized 
Worth, the 

World 
Over

tO*DON?ff*9L**f0-

LftSBiMSPAMBMEr,
MANUFACTURED BY

nrÂ

Now a House
hold Requisite 
for Infants and 

Invalids

A prominent display of Robinson's “Patent” Barley 
and “Patent” Groats linking up with the popular 
demand for them means much to the wide-awake 
Grocer.

MAGOR, SON & CO., LIMITED
30 Church Street, Toronto 191 St. Paul Street W., Montreal.

AGENTS FOR THE DOMINION OF CANADA.

sr ,
| - Christmas New Year !
I 1916 1917

T X extending you uuv since rest wishes for 
1 a very happy Christmas, we wish to 
thank you for your ready response to and 
support of our efforts towards introducing 
1 .antic Sugar into every home in Canada.
npJIE Red Ball that means Quality Sugar 
A is now well known all over the Domin
ion, hence the grocer featuring “Lantic” 
Sugar can confidently anticipate bigger and 
better sugar sales during 1917.
V/f AY your fondest hopes in this and all 
^ other lines be realized, and may Health, 
Wealth and Happiness camp on your door
step during all the days of the coming year.

Atlantic Sugar Refineries, Limited
MONTREAL, QUE ST. JOHN, N.B

| Lantic \
É Suqar M
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Charging Interest on Accounts
A General Stores Accounts Collected on a Thirty-Day Basis — Outstanding Accounts 

Carried in Notes Bearing Interest—Putting the Country Account System 
on a Business Basis—Successfully Accomplished by 

Campbellcroft Merchant.

IS a cash business to be desired 1 
This is a much discussed point, 
some people claiming that it is and 

others favoring a well regulated credit 
business, as much the more stable form 
of trade.

The farming communities however 
offer many conditions that complicate 
the discussion. For instance the farm
ers’ business is a year business. He re
ceives payment for his goocTs largely at 
■one particular period of the year. At

other times while perfectly solvent he 
may be short of actual cash. This has 
led to extended credits that have proved 
a very great hardship for the general 
merchant. A city merchant grumbles if 
his accounts slip over into the second 
month. A general store’s open accounts 
may ofter, run a year and when the 
season is bad sometimes slip over into 
the second or third year. These ac
counts too at the end of this period 
often amount up into the hundreds.

This places the general merchant in a 
position of great difficulty. If he has 
not a very large cash reserve, he may 
find it very difficult indeed to finance.
Is the Cash General Store a Possibility

Is it possible for the general store 
to adopt any other system? The 
chorus of answering “No’s” is almost 
unanimous. But there is at least one 
dissenting voice. It is possible to 
remedy the situation. It is possible to

Some views of the exterior and Interior of P. C. Hanna s store at Campbellcroft Ont
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put a general store business on some
thing like a cash business, without in 
any way antagonizing the patrons of 
the store. It is possible. This can be 
stated with conviction, because one 
man at least has done it.
Says Farewell to Mildewed Accounts
The store referred to is that of P. C. 

Hanna of Campbellcroft, Ont. Up to 
May 1915, Mr. Hanna had followed 
the general precedent, and he had the 
usual fine display of accounts that were 
almost mildewed with age. Some of 
them were good in as far as they were 
ultimately collectable, some of them 
were unquestionably bad. As Mr. 
Hanna pondered the situation, he came 
to the conclusion that from a strictly 
business standpoint they were all bad. 
Here were goods sold three years ago, 
still not paid for that had doubled or 
tripled in value. When the account 
was ultimately paid the goods would 
have been sold at about a third their 
value at the time of payment. Was this 
good business t If it was, Mr. Hanna 
could not see it in that light. He be
gan to figure the proposition out.

Farmer a Good Financial Risk
The farmers weren’t actually poor. 

Therefore having money their credit 
should be good, even if their money was 
tied up in a prospective crop. Why- 
then thought Mr. Hanna should he dis
play all the confidence. If this crop 
prospect were a real asset. Why should 
not the farmer be content to finance 
with it as a backing. From this idea 
grew the General Cash store as an ac
tual experiment in business. It is not 
a cash store as the retail trade accepts 
that term, but rather in the way the 
wholesaler considers it, counting 30 
days as a cash basis. In May 1916 this 
new system was inaugurated. A notice 
was sent out to all Mr. Hannas custom
ers, pointing out how the war had 
changed all conditions of business and 
had made the financing of a large stock 
a much more difficult task than it had 
been in the past; and outlining bis pro
position, for making the store from that 
date a cash store allowing only thirty 
days credit. A good many of Mr. 
Hanna’s friends predicted a sudden and 
complete demise of the business be had 
built up with such care. A cash store, 
even that kind of a cash store wasn’t a 
possibility in the country, they said. 
Mr. Hanna believed otherwise and went 
ahead. With what success f

The Proof of Success
• Well, Mr. Hanna keeps a monthly 

balance on all bis business. That ought 
to show whether business was falling 
off or not. The first month of the busi
ness under the new system, showed very

CANADIAN GROCER

little change over the same month of 
the preceding year, if anything it had a 
little better than held it’s own, the fol
lowing month however when the scheme 
had a real chance to show itself the 
business showed an increase over the 
preceding year of a cool $1200. And 
mark you that wasn’t in the doubtful 
asset of a statement but in good coin of 
the realm, or else in notes that were 
discountable at any bank and that in 
the interval paid their way.

Taking a Farmer’s Note for Credit
Under the new system a surprisingly 

large number of accounts are actually 
paid on maturity. When a man how
ever is not in a position at the moment 
to meet this liability Mr. Hanna takes 
a note for six months. In all instances 
this has been readily given. This note 
bears interest at 7 per cent, before and 
after maturity. Now seven per cent, 
may not be a very gilt edged profit, but 
it’s a long way better than nothing, and 
it’s a still longer way better than hav
ing to borrow money at seven per cent, 
to help carry these long overdue ac
counts on the books. These notes are 
negotiable. But Mr. Hanna does not 
discount them. If it is of advantage to 
the bank to discount these notes it is 
also of advantage to the merchant to 
hold them himself. Even seven per 
cent, is an item worth considering. Mr. 
Hanna does not however forego all the 
advantages that the possession of this 
negotiable paper gives him with the 
bank. He deposits these notes as an 
evident and available asset, and they are 
recognized as such by the Bank.
The Three Request System - in Buying 

New Goods
It is not safe to draw conclusions 

from one ease as to what might be 
feasible in another, but in Mr. Hanna’s 
case, at least, this has been a shining 
and outstanding succès. Of course there 
may be a good deal in Mr. Hanna’s 
method of doing business. He is a man 
of many ideas, and possibly some of 
these have also had a good deal to do 
with his success. For instance, how 
many men have any system in ordering 
new goods f Well, Mr. Hanna has. He 
keeps what he calls a “Want Book,” 
when a new article is asked for he does 
not at once order it. He used to, only 
to find that the one demand was pos
sibly the only one he had. Now he 
enters the demand in the Want Book, 
if there is another request for the same 
article is received he makes an addi
tional entry in the book if it is asked 
for a third time, he considers that 
there is a real demand, and the article 
is at once stocked. All new goods have 
to meet this test of three calls before 
they are stocked. In this way he has

been able to avoid dead stock to a most 
extraordinary degree.

Working With the Dreamer to Beat 
the Mail Order House

What about the mail order business 
Mr. Hanna was asked. Does it curtail 
your trade to any extent f Not much, 
he thought. A good many merchants 
do the mail order house’s advertising 
for them by talking against them all 
the time. A little opposition he thought 
didn’t do any harm anyay. The hard
est opposition any man could have, was 
none, at all, this was his situation. It 
gives the peoplg nothing on which to base 
a comparison of prices and consequent
ly they often thought that they were be
ing overcharged when there was no 
justification for such a suspicion. In 
this way the mail order house has done 
him some good. Not that he lets them 
have their own way. He has his own 
methods of meeting the competition. 
And “the head and the hoof” of these, 
as Kipling would say, is to keep posted on 
his customers' wants. With that end 
in view he spends a good deal of time 
out in the country. He does a large 
produce business, of which mention will 
be made later, and while engaged in 
this he keeps posted on what is going 
on. If a farmer is building a new barn. 
There is roofing, lightning rods or a 
windmill to be thought of. If he doubts 
his own ability to sell this man he gets 
in touch with the wholesaler. The tip 
is worth something to them and they 
will send an expert salesman. Mr. 
Hanna instanced one little trip with a 
salesman when they had sold 145 
squares of roofing, in a couple of hours, 
his profit on this little transaction net
ted him $58.00. This matter of keeping 
abreast of the farmers’ needs and sug
gesting them almost before they have 
entered the farmer’s own mind has 
helped him greatly in his business. For 
instance Mr. Hanna says: “There is a 
lot of information that may be gained 
in studying outgoing and especially in
coming freight. It lets you know who 
is buying and where; valuable hints may 
often be gleaned this way.”
Letting the Farmer Weigh and Count 

His Own QGoods
The handling of produce is one of the 

big ends of Mr. Hanna’s business and 
here too he has some ideas of his own. 
“For one thing," said he when asked 
what methods he adopted, “When 
poultry of any description is brought 
in I always let the farmer weigh his own. 
I examine the weight afterwards of 
course to make sure, but more as a mat
ter of curiosity, as it were, not in a way 
to make them think that I doubted that 
it had been correctly weighed. That 

(Continued on page 36.)
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Taking the Store to the Farmer
A Wide-Awake Merchant’s Method of Combating the Mail Order Competition—An 014 

Touring Car Transformed Into a Truck Makes an Up-to-Date Store—How 
This Method Has Been Put Into Successful Operation at Small Cost 

—Its Unqualified Success From a Money-Making Standpoint

The Store Car of A. C. Elliott, of Brooklin.

'

PROBABLY the greatest menace 
that faces the general storekeep
er is the encroachment of the Mail 

Order houses on his territory. The 
spread of the rural mail system, that 
now covers with its network of routes, 
a good percentage of the rural communi
ties everywhere, has added a new fac
tor to the case.

The busy farmer’s wife, or for that 
matter the farmer himself, can write a 
letter at night that only requires a step 
to the post box, while the long drive to 
town, often over bad roads, brings a con
sequent loss of time and delay in work, 
in themselves, no mean item in these 
days of labor shortage. All these are 
saved.

It looks on the face of it as though 
the mail order house has a rather large 
advantage over the local dealer, in this 
way alone. On the other hand, the local 
dealer has this advantage in his favor, 
that most people like to see the goods 
they buy. If he can get his possible cus
tomers into his store, he will probably 
be successful in selling them the bulk 
of the things they need. But if he can’t 
get them to visit the store, or if they 
visit it irregularly, he may then be com
pelled to watch the bulk of the trade, 
that should by rights be his, find its 
way through the rural delivery box to 
the mail order house.

Meeting the Mail Order Competition
Various ways have been devised of 

meeting this difficulty. One of the lat
est of these is the scheme of A. C. El
liott,-of Brooklin, Ont., of taking his 
store to the farmer. An attractive dod
ger, sent to all his customers or pros
pective customers outlines the scheme:

“Last fall we bought a large 
second-hand automobile with the 
idea of turning it into a motor truck 
delivery.
“We realize in these times of scarce 
labor the trouble it ie, and the time 
you waste by breaking into a day to 
go to the store, and just as soon as 
possible we are going to ask you to 
let us call at your door at least once 
a week, and, as we honestly believe, 
save you both time and money.
“We are going to start as soon as 
the roads are fit and keep on as long 
as they stay fit. We are going to 
carry as eomnlete a line of groceries 
as if you came to the store, and as 
much else as possible. As a great

many of you know, our stock is one 
of the largest of any general store 
in the country. We think we can 
give you the best service, and we 
hope it will be to our mutual bene
fit if you will let us call.”
Here is the scheme. Not to worry over 

the menace of the mail order house, but 
to meet them on their own ground. To 
give the farmer the same service with 
just a little bit added on the side, for 
here are the goods for actual inspection.

A Movable Store
Regarding the practical details of the 

scheme. The car is made to do just what 
it promised. As far as is possible, it 
does carry an actual store equipment. It 
was built to do this to the best possible 
advantage. As will be seen by the il
lustration, a regulation body was built 
on the car chassis, the sides that are 
closed while on the road are so made that 
they will lift up on their arriv^J at the 
farmer’s home. Thus the store’s dis
play is brought to the farmer’s atten
tion. Each side has three shelves facing 
outward, the lower two shelves are for 
all varieties of groceries, and their ex
tent renders it possible to carry a very 
representative line of all manner of gro
cery goods. The upper shelf is reserved 
for overalls and staple lines of dry 
goods. The large box on the running 
board contains coal oil; as is evident, it 
is kept well away from the other com
modities. A similar box on the opposite 
running board carries lines of fancy bis
cuits.

The policy of Mr. Elliott was to carry

a full line of goods as far as possible. 
Groceries of all kinds, standard reme
dies, tobacco, men’s overalls, work 
shirts, prints and hose, were among the 
articles that were fully stocked. In the 
more bulky lines, such as boots, only 
samples were taken, on which orders 
were solicited for the next week’s visit.

There was an opening up the centre 
of the car for the carrying of butter 
and eggs, where there was accommoda
tion for 200 dozen of eggs. These goods 
were sold mostly in the Brooklin mar
ket, which is held every week, though a 
considerable number go to Toronto and 
Montreal.

A Strictly Cash Business

There was very little cash paid out in 
connection with this produce business. 
As the goods were there to be seen and 
purchased, the impulse was to take pay
ment in goods rather than cash. In
deed, cash was an element of the whole 
business. Mr. Elliott does not favor a 
credit system. In his circular, he fea
tured the fact that the business done 
wag to be on a strictly cash basis. In 
operation he did not find this as diffi
cult as he had expected; very few peo
ple asked for credit, and on the whole 
six months’ work, owing to the new ven
ture, there was not 3 per cent, added to 
the credit accounts of the store.

Business Increases 40 Per Cent.

Did the farmers appreciate the con
venience that was thus offered them, is 
a natural question. Well, after all, re
sults talk. In the six months of opera-
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tion, a very large number of new cus
tomers had been added te the clientele 
of the store; moreover, the actual busi
ness had shown a net increase of 40 per 
cent. There are some people who, no 
doubt, will quarrel with the scheme for 
many reasons, but, after all, 40 per cent, 
does talk, and talk pretty.loudly at that.

t
The Cost of Operation Light

What about the actual cost of opera
tion ? To begin with, the car was a
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second-hand seven-passenger touring car 
and did not cost a great deal of money 
in the first instance. The body was 
mostly built by Mr. Elliott and his son 
in their spare moments. When finished, 
this truck was capable of carrying 1,500 
pounds, which was found to be more 
than ample. Though this truck has been 
on the road four days in the week, in 
all weathers, making an average of 20 
miles a day for six full months of the 
year, there are still three of the tires 
that came with the car actually doing
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business as well as ever, so it is evi
dent that the repair part of the bill has 
not been heavy,- and Mr. Elliott assures 
us that the actual upkeep of the car has 
been a very small item. The automobile- 
store is presided over by Mr. Elliott’s 
son, who has been associated with him 
in business for the past thirteen years.

On the face of it, this scheme looks as 
though it ought to be a fairly successful 
way of meeting and to a great extent 
counteracting the mail order house com
petition.

Good Business in Standard Remedies
The General Store Natural Market for Such Goods — Few Storekeepers Taking Ad

vantage of This Profitable Opportunity—How Failure to Do So Militates 
Against Business—One Merchant’s Experience—The Item of Service

in the Country Store

A CANADIAN GROCER represen
tative, calling some time ago on 
a large maker of standard reme

dies, chanced to ask him where his par
ticular goods found their readiest mar
ket. His reply was prompt. “The gen
eral store is the real market for all such 
remedies. The drug stores in towns and 
cities handle them to a considerable ex
tent. but the general store is the real 
market.”

To the writer it seemed a striking 
statement. Remembering the dozen, or 
half dozen bottles that comprises the 
average general store remedy depart
ment it seemed an unusual statement, 
till the number of general stores was 
considered. The standard remedy is mar
keted on the basis of the extent of its 
sale rather than on the basis of their 
volume in any one community.

The Suggestion to the General Store
Now, the question presents itself. Does 

this situation offer any suggestion of 
value to the general store keeper ? Well, 
it offers this much. That the demand for 
standard remedies is as widespread as 
the field of salesmanship. Manufactur
ers have built up an enormous business. 
The word enormous is used advisedly, for 
countless fortunes have been made out 
of this business. And yet the average 
general store keeper is content to let this 
trade slip by his door.

Good and Bad Remedies
Now in any such discussion as this it 

is well to safeguard oneself. Under the 
general heed of patent medicines there 
hpve been given to the world many reme
dies of unquestioned value. It is said to 
relate, however, that the name has been 
used in many eases to cover frauds, rem
edies that are good for nothing, in some 
instances vicious in their effect. For this 
reason in urging the more extensive

stocking of standard remedies, let us be 
understood to mean only those remedies 
which have been proved to be of real 
merit, whether they came under the clas
sification of standard remedies or not.

These conditions do not, however, pre
sent any real difficulty. Any reputable 
drug house would be glad to assist in 
the selection of a line of goods that 
would be of unquestioned use.

Does the Profit Justify the Outlay?
But can such trade be made profitable? 

Well it is profitable to the manufactur
ers. There seems no particular reason 
why it should not be to you. The gen
eral store stands in a peculiar relation 
to the patrons it serves. In the city, 
people may deal at one, two, or perhaps 
more stores, but the patrons of a general 
store as a rule depend on it to supply 
all their everyday needs. Where it does 
not they are compelled to do without or 
await the opportunity of an infrequent 
visit to the city. The failure to meet 
this need is a distinct failure in the ser
vice that the patrons of a store have a 
righ to expect.

Some time ago the writer was in a 
very well managed general store, and no
ticing ^ well filled medicine case was 
moved to question the reason for this un
usual display.
How Failure of Service Aids the Mail 

Order House
“Well,” said the storekeeper, “my 

customers have come to look to me for 
the things they need, and I’ve made it 
a policy as far as is possible to get them 
everything they need. If you don’t pro
vide them with it, someone else will, and 
I for one can’t see the reason of cease
lessly complaining about the inroads of 
the mail order houses, and abusing our 
customers for patronising them, when 
we are driving them into the arma of

just such institutions by our failure to 
meet their needs. Just because I haven’t 
the goods doesn’t say that they will do 
without them. Why, often they can’t do 
without them. When I haven’t an article 
I lay‘myself open to attack, and some
one sticks a catalogue under their nose 
and explains how easy it is to write in 
and order things. And that wouldn’t be 
so bad if I only lost the sale of that one 
article, becuase I have discounted that 
loss already by not buying. But that 
isn't all. They begin looking around for 
other things that I haven’t got, and 
probably a lot of things I actually have 
get mixed in with them in the scramble, 
and there you are. I have lost a good 
percentage of the custom of a good cus
tomer, because I didn’t serve him pro
perly.

Giving City Service in the Country Store
“Now, I don’t pretend that this is a 

very brilliant idea, but it took me quite 
a long time to figure it out. Take these 
medicines, for instance. There’s not a 
very big stock of them, and the cost of 
the whole lot doesn’t amount to anything 
to speak of, yet I don’t think that there 
is anything that my customers, and they 
are mostly farmers, would be likely to 
need in a hurry that is not there. I look 
at it this way. In the city there is a drug 
store on almost every corner; that means 
in the first place that there must be 
money in drugs; it means, too, that if a 
person is not féeling well, or cuts a fin
ger, or has any sort of a cut or bruise or 
strain, why here is an agency ready to 
serve them, there is a doctor, possibly 
two of them, next door to take care of 
their most serious ills.

Now look at my people. They have to 
be pretty sick before they call in a doc
tor. You see the doctor has to drive six 
miles. There isn't a drug store nearer 
than that, either. Now, am I to throw
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away this good business, fail in giving 
by own people good service, and inci
dentally by so doing give the glad hand 
to the mail order house and tell them to 
walk right into my territory and make 
themselves at home. I judged the ans
wer to be no. ’ ’
Using the Drummer As An Assistant
“Of course, this drug business was a 

little different from other things. I 
couldn’t get the things I wanted from 
the travelers who visited me regularly, 
and anyway I didn’t just know what I 
did want. I talked it over with one of 
the travelers and he said he’d look into 
the matter for me. Well, it wasn’t more 
than a week before another traveler tum
bled out of a rig at my door and said 
he’d come to start me in the drug busi
ness. He told me that one of the boys 
had explained to him the way I was fig
uring things, and he wanted to see if 
he could help me out and at the same 
time pick up a customer for himself. I 
told him what I wanted, as near as I 
could. A line of good standard remedies 
that I could honestly say were good for 
something—a good stock of liniments 
and washes, a little bit of “first aid” 
stuff and some toilet sudries. Well that 
boy put a lot of time on that list. He

Handling All the

THERE is a vast diversity of opin
ion among general merchants as 
to the advisability of buying the 

farmers’ produce. Some refuse en
tirely to do so claiming that the 
chances -of buying inferior goods are so 
great, the difficulties of disposal so 
numerous, and the general difficulties in 
the path of such buying so extensive 
that it is better to take the chance of 
offending some customers, or driving 
them to some competitor rather than 
buy their goods.

Is Buying Produce a Necessity
On the other hand there are those 

who contend that unless a general 
merchant is willing to do this business 
even if it is done at a loss he had bet
ter be out of business.

But there is still another class—those 
who see in this mutual interchange of 
business a wide opening for success
ful co-operation. To this latter class 
belongs W. Q. Rogers of Gananoque, 
Ont. In fact he is an enthusiastic ex
ponent of the advantages of the sys
tem. Mr. Rogers has two fine stores in 
Gananoque, a grocery and provision 
store, with rather a wider range of 
goods than is usually carried in such

went over his list as though he were 
choosing all those medicines for his own 
personal use. Well, that’s thé lot there. 
It isn’t much changed since I bought it, 
in variety, I mean, though it has been 
turned over a good many times. It’s been 
a good money maker for me, too. You’d 
be surprised how much of this stuff the 
farmer uses.”

Well, that is the gist of one general 
merchant’s ideas regarding standard re
medies. Perhaps you might add to this 
the suggestion of a prominent display 
case. Drugs are a thing that naturally 
lend thynesleves to display, and yet 
hardly if ever are they to be seen in the 
general store. The darkest corner 
seems usually to be reserved for them; 
perhaps this is the reason that so many 
dealers fail to see in them a paying line. 
An attractive show case, not necessarily 
made for the purpose, but one that will 
serve to display a fairly varied line of 
these goods, set well to the front of the 
store where the customer cannot fail to 
see it, will result in a very decided in
crease in sales, will show a very com
forting net balance for the small outlay 
required, and in all probability will serve 
to retain a balance of trade that should 
prove quite ap item on the year’s busi
ness.

Farmer’s Produce gj

A peete-bohrd egg-candllng device given 
tree tn merchant* by Agricultural Depart
ment, Dominion Government, for distribution
among farmers.

stores, and across the road a butcher 
«store. With these two stores behind 
him he works his system, which is to 
buy everything that is offered, paying 
for it in cash if desired, or otherwise 
in trade.

A CANADIAN GROCER representa
tive stopping at Mr. Rogers store some 
time t&o noticed a number of Red Fox 
skins hanging at the door and in en
quiring about them was told of Mr. 
Rogers particular item of business faith.

Buying Everything Offered
“I buy everything”, said Mr. Rogers, 

“every single thing that the farmer hw 
for sale I buy. Now for instance there 
is no very great demand for Red Fox 
skins just now, but I can get some sort 
of a sale for them, and I’ve done a man 
a favor in buying them which he prob
ably wont forget when he comes to 
town to buy his supplies. That has 
been my principle anyway, to buy any
thing. Now and then you may lose a 
little money, but then there are times 
when you make it and at the worst the 
deal will break even, and all the time 
I have that man’s trade. I tell you, 
you can’t beat this system for advertis
ing anyway. Now for instance, I spend 
a good deal of time out through the 
country buying cattle. Well you can’t 
and the people, not only the men, but 
ute. You are around for quite a while 
and the people, not only the man, but 
the women folk get to know you. When 
they come to town it’s a natural thing 
for them to drop into the store of the 
man they know to do their shopping. 
Then whenever they have something to 
sell. It may he eggs or butter or 
chickens, a pig, or fox skins like those 
you see, they know that I will buy it if 
anyone will, so they come to my stores. 
I pay very little cash for these goods. 
They usually take the value out in trade, 
so even if I should make nothing on the 
goods I buy, I have at least my profit 
on the goods I sell.

I don’t pretend though to do this 
sort of business just out of good heart
edness. It pays me to do it. I have 
found a lot of channels for disposing of 
all kinds of goods and it must be an 
unusual sort of thing that I have to buy 
if I don’t just know where to place it, 
and place it, too, at a reasonable profit.

Yes, I have built up my business, on 
going after the farmers’ trade, and all 
his trade. A good many dealers think 
it is sufficient to supply the farmer with 
the thing he needs. My way of looking 
at it is that it is good business to go a 
little farther and take from him the 
thing he does not need as well. I'm not 
laying this down as a general plan, I am 
merely stating that I have triad it out 
in actual experience for a number of 
years, and it has proved successful with 
me.”

Whatever the Farmer Has Can Be Sold at Some Price — 
How a Gananoque Merchant Has Built Up a 

Thriving Business on a Principle of Buy
ing Everything That is Offered.
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EDITORIAL NOTES
THE TURKEY seems to be taking its place along 
with the Dove of Peace as one of the almost extinct 
species.

* * *

HAMILTON bakers have dropped the price of bread 
from 9 to 7 cents a loaf. What has brought them to 
the penitent bench we wonder?

* * *

A REPORT has it that Oleo margarine is being sold 
in Ottawa right under the noses of the wise old 
Solomons who branded it as an “undesirable citizen.”

* * *

TORONTO going into the bread business, so they 
say, Montreal into produce, Winnipeg running a 
dairy. We are surely becoming a mercantile nation.

* * *

THE FIRST strawberry has appeared on the market. 
They are not likely to have a very disturbing effect 
on the fruit market in general. These Florida beau
ties are selling at $1.00 per quart.

* * *

THE RAIN falls on the just and the unjust alike we 
are told. It does not do either of them any particular 
harm but when it decides to fall on the young 
Turkeys why it causes an infant mortality that is 
horrifying.

* * *

HORSE meat is reported to be one of the real lux
uries of the Berlin menu. The Kaiser evidently 
made a mistake in setting the date for his Christmas 
dinner in Paris so early. He might have a better
appetite for Parisian delicacies now.

* * *

MAYOR MARTIN of Montreal, in one of his peri
odic bursts of genius, urges the city to expend $250,- 
000 to get into the produce business. The city fathers

evidently don’t fancy themselves in the role of store
keepers. They have not taken to the suggestion with 
enthusiasm.

* * *

SPEAKING of turkeys reminds us that some news
papers are buoying themselves up with hopes that 
they may yet have a good old-fashioned Christmas 
dinner. They say that the produce men are getting 
nervous over their holdings of turkeys. Latest re
ports say that the price is 45 cents a pound.

* * *

THE Canadian Gazette of Dec. 9 notes the appoint
ment of Frederick Ernest Harrison of Calgary by the 
Governor-General to enquire into the retail and 
wholesale prices of food and coal and clothing at 
Femie, B.C., and also at Lethbridge and Calgary, 
Alta. This is Canada’s first officially appointed food 
dictator.

* * *

THERE is a spirited dispute on between the Milk 
retailers of Toronto, and the Milk Producers’ Associ
ation who supply these retailers. The contention is 
over a demand for 50 cent increase per gallon on the 
part of the producers. The retailers claim that the 
public will not pay more. The gist of the producers’ 
argument is that the cow will not take less, and is 
going out of business because milk producing is un
profitable. Which is the firmest minded we wonder— 
the public or the cow?

MISLEADING IMPUTATIONS

IN a recent issue of the Toronto Globe this heading 
appears “Peterboro Man Dies After Eating 

Oysters.” That may have been a catchy heading, 
and doubtless the man who wrote it thought that it 
hit off the item to a nicety. There was this much 
truth behind the item that a man had eaten oysters
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and had died, the imputation that there was any con
nection between the two circumstances is far to seek. 
Millions of people have been eating oysters for any 
number of years, also millions of people have been 
dying, but no one before has ever thought of associ
ating the two circumstances. Yet this thoughtless 
little paragraph has so associated them in imputation. 
Unquestionably many people reading this item will 
so interpret it, and will believe it for the innocent 
belief in the infallibility of the press is still a matter 
to marvel at. And so without any malicious intention 
a hurried editor has been the means in some degree, 
at least, of discrediting a justly reputable and advan
tageous business. Once more we note the danger that 
lies in statement unbacked by intelligent investiga
tion.

THE MENACE IN MISINFORMATION 
PEAKING of War Protfis, the Toronto World re
marks:—
"The great mass of the people are poorer since the 

war began on account of the rise in prices. The mid
dlemen and the traders who are pocketing the differ
ences in prices are not the noblest types in the coun
try to-day.”

Why these needless and unjustifiable slurs. The 
great mass of people who are poorer since the war 
began includes practically all the middlemen and 
traders of whom The World speaks so slightingly. 
Somebody must always be the scapegoat and the re
tailer and wholesaler has been cast for the part by 
practically all the newspapers of the country. These 
moulders of public opinion have done their moulding 
well, they have led the public to look on the trades
man as a conscienceless pirate. That all their charges 
have been baseless, founded on prejudice and 
ignorance goes without saying. In no single in
stance have the charges that the newspapers in all 
parts of the country have been making proved to 
have been founded on any sound basis of fact.

On the same date that this little item appeared in 
The World Dr. Hastings reported to the Board of 
Control the result of his investigations in to the sup
plies of necessities held by dealers in Toronto. The 
report definitely stamps as baseless the numerous 
charges that have been made in the public press of 
undue withholding of food products and of exorbi
tant profits. There was a tremendous furor some 
little time ago about the combine to boost potato 
prices. Enterprising reporters were indefatigable in 
wandering around counting cars of potatoes. They 
gathered an enormous amount of information that 
was not so. Here is the rebuttal in the report of Dr. 
Hastings. “The stock of potatoes held in Toronto 
was investigated and found not to be excessive. The 
net profit to the wholesale potato dealer varied from 
7.6 to 18.3 per cent. The onion situation was in
vestigated with similar results.”

Milk dealers have been reported to be in Unholy

combine to keep the price of milk at a high level. 
Dr. Hasting’s report continues. “The average net 
profit for ten dairies on milk sold by the bottle was 
5.79 per cent., this percentage was lowered by large 
lots delivered at special prices.” Is this an exorbitant 
profit ? The holdings of meat were large but not con
sidered excessive the numerous different holders mak
ing it impossible to arrive at a definite basis of profit. 
It may seem a light thing to set these canards into 
circulation, they make a good newspaper story. News
paper readers can hardly get too much of this kind 
of thing, so without respect to the troth or falsity of 
the report the daily press gives to the public what it 
wants.

There can be but one manifest effect of this kind 
of thing, the undermining of the public confidence in 
the accepted channels of trade. And anything that 
undermines the public confidence in times like these 
is doing an immeasureable injury to that same public. 
Reports such as these rarely if ever stop even at the 
state of misinformation in which they were born. 
We wonder if some of the editors of this and similar 
paragraphs, have ever read Kipling’s entertaining 
little story, “The Track of a Lie.” It is an illuminat
ing sidelight on the omniscience of misinformation.

THE RESPONSIBILITY FOR ADULTERATION 
OME interesting facts are brought to light in the 
Inland Revenue Department’s Bulletin on Maple 

Syrup.
Of 209 samples examined by the Dominion An

alyst 162 were proved to be all that the act governing 
the sale of maple syrup requires. Six samples were 
so close to the requirements, that though there was a 
suspicion that an attempt had been made to infringe 
the law, they were allowed to pass as pure. The bal
ance or 41 samples were found to be adulterated. 
The main adulteration was the introduction of cane 
sugar syrup.

This examination shows that about 80 per cent, 
of the product sold as maple syrup is of established 
purity. There is no indication that the adulterated 
article is in any way injurious to health. It may be 
a perfectly nutritious article and it is only that it is a 
misrepresentation that causes it to come under the 
ban. No adulteration of maple syrup, no matter 
how nutritive the product may be can be sold under 
the word maple.

There is another interesting fact to be noted in 
connection with this investigation. That is that prac
tically all the samples of adulterated articles were the 
product of certain manufacturers. Where the syrup 
was received direct from the producers in the bulk of 
the cases it was found to be absolutely pure. It is 
therefore to be noted that the harm that is being 
done to the product is not the result of unscrupulous 
producers, but of parties who adulterate the pur
chased article for their own gain. The lesson is 
obvious.
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Better Roads Will Increase Trade
Deputy Minister of Highways Asserts Good Roads Are Essential to Intensive Farming 

—Farm Lands Will be Occupied With More People and This Would Bring 
More People Past the Merchant’s Place of Business.

OOD roads will mean more
1 -r intensive farming. Greater 

production will result. Where 
farms are now in two hundred acres 
and one hundred and fifty acres and one 
hundred acres there will be smaller 
divisions. With good roads and a high
er state of production possible, these 
same tracts would probably be cut up 
into ten, twenty, thirty or fifty-acre 
farms. Each farm would have its one 
or more families. The population of 
the country districts would be greatly 
increased. This could not help but 
benefit the merchant in the small town. 
Population would be brought to his 
very door almost. If he is progressive 
he should be able to capture a goodly 
share of this additional trade. Good 
roads make the town more accessible to 
the farming community and there 
should be definite results in the way of 
increased trade,” stated W. A. McLean, 
Deputy Minister of Highways of the 
Province of Ontario to CANADIAN 
GROCER

“For the larger marketing centres 
there is of course an added advantage. 
In suburban districts, that is in districts 
adjoining cities the population is usual
ly more dense than that found in coun
try districts adjoining smaller places. 
In the districts adjoining Toronto where 
there are good communicating roads the 
population is more dense on the farming 
areas than where there are poor roads. 
Trade or business follows population.

That is something that is axiomatic— 
it is plainly evident. On different sides 
of the same street more business is done 
because the people favor one side more 
than the other. Trade comes to those 
business concerns located on the fav
orable side because they are in the path 
of the people. In Toronto the west side 
of Yonge Street is the one with the 
greater number of people. Business 
concerns located on that side of the 
street are considered to have a better 
location. And accordingly higher rent
als and a higher valuation is placed on 
property on that side of the street.

‘‘The same holds true with respect to 
the rural community. If you bring a 
greater number of people into the dis
trict there is bound to be a larger num
ber within range of the merchant’s 
store. The more people that pass his 
store the greater chance he has of in
creasing his trade,” said Mr. McLean. 
Mr. McLean has spent quite a number 
of years in the service of the province 
of Ontario in an endeavor to make good 
roads more popular. Tnere can be no 
doubt about there being a growing sent
iment toward this end. A distinguished 
statesman in the United States said: 
‘‘You cannot increase the prosperity of 
the country as a whole without increas
ing its highway facilities.” Highly 
productive farms can never be made 
profitable adjoining poor roads, and the 
first agency towards increasing the pros
perity of the farmer is to create the

cheapest outlet for his products to the 
market.

Mr. McLean gave a concrete instance 
of the way good roads have benefited 
certain small towns. In that part of 
Ontario adjoining the United States 
along the Detroit River there are- a 
dumber of small towns that have-Mfce- 
fited greatly because motorists hive 
found that they make pleasant rides in 
their motor cars. The towns of Blen
heim and Leamington are two in par
ticular. At these places the motorists 
found good accommodation in the shape 
of hotels. Demands on the farming 
community of the districts for supplies 
for the hotels became greater. More 
money was put into circulation in that 
community and the storekeepers in turn 
reaped a benefit both through the pros
perity that came to the farming com
munity and because the motorists them
selves spent money in the town.
What Increase of Farming Community

Means
In a recent report of the Highways 

Commission of Ontario the significance 
of the rural trade is pointed out in the 
matter of dollars and cents. They say: 
‘‘Let us look more closely at the rela
tion between the city and the farmer. 
First of all there is the very plain fact 
that the farmer is a large consumer of 
manufacturers which do much to main
tain the cities. In the Dominion in 1911 
the following articles which depend al

most wholly upon the rural dis
tricts for their market were manu
factured:

$10,115,804 
1841,14» 
7,020,567 
2,866.618 

832,286 
1071,162 

164,550 
1061.046 
1,484,485 

128,500 
2,170,844

$30,641,066

‘‘And of course these give-but 
the merest glimpse of the purch
ases by country from town. But 
this consideration only opens the 
subject. The city has a stake in 
agriculture in the matter of local 
trade or shopping and, in regard to 
ita food supply. Around every 
city extends a belt of farming 
country which is in peculiarly 
intimate relations with it. Much

Agrlcultnral Implement*
Axe* end tool* .........................
Carriage» end wagon* ..........
Carriage and wagon material*
Cream eeparntor* ....................
Harnea* and saddlery ............
Incubator* .................................
Pump* and windmill* .......
Seed cleaning and preparing
Whip* .......... .................................
Wire fencing ............................

Gravel Bead. This road, carrying 1,500 motor vehlcl e* dally, la treated with a light bituminous oil, 
carrying 40 per cent asphalt.
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of the food consumed in the city 
comes from that belt, the men who 
grow that food are customers of 
the city’s merchants and swell its trade 
It is not easy to estimate the width of 
this belt within which relations are 
especially intimate, but under present 
conditions, your commissioners are dis
posed to regard it as about seven miles.
“On the basis of the present average 

value per acre of farm produce in On
tario the adoption of improved methods 
of production within the area bounded 
by a circle seven tpiles from the market 
centre would result in an increase in the 
value of agricultural products within 
that area amounting to over $1,460,000 
annually. Such an increase would give 
a tremendous impetus to the activities 
of every business in the city. What 
centre would not do its utmost to secure 
the location within its bounds of an 
industry bringing $1,400,000 annually 
into the eommunityf Cities have prac
ticed the bonusing of other industries 
contributing in various degrees to their 
growth. They would do well to recog
nize the faet that the farmer is an 
integral part of their life, and to make 
the adjacent farming community one of 
their assets.’’
• The town of Belleville, is one which 
has recognized the value of good roads 
as an aid to trade. John Elliott, presi
dent of the local Board of Trade of that 
city, said: “We of the Belleville Board

Macadamised Hoad In Winchester, Ontario.

of Trade have discussed this matter a 
great deal. We feel the welfare of this 
city, to a large extent, depends on the 
avenues of trade furnished us by way 
of good roads, to enable our friends to 
come a distance of thirty miles to our 
market. The Belleville market is well 
known, one of the best in the province. 
We have farmers coming here over 
thirty miles on Saturday mornings. We 
feel the welfare of the city is bound 
up in transportation. We require a 
greater amount of food to reduce the 
high cost of living in this city. We

want to have the greatest number by 
giving us good roads, where we can give 
the farmers twenty-five or thirty-five 
miles from Belleville, an opportunity to 
market their product along the same 
lines as those who live within a radius 
of ten or twelve miles from the city.”

The benefit to merchants of good 
roads cannot be disputed. Anything 
that will increase the population of a 
district, make it wealthier and a more 
pleasant place in which to live is going 
to result in very material benfits for the 
merchants of that community.

Tobacco Business in the Country Store
How Conditions Have Played Into the Hands of the Country Storekeeper, Giving 

Him an Unusual Opportunity—How Featuring This Business May Result 
in Drawing Men to the Store—One Dealer’s Experience.

WITH the closing of the bars in 
Ontario and the curtailment of 
the sale in «many other centres, 

what has been considered up to the pres
ent to be one of the chief markets for 
cigars, was summarily cut off. That cigar 
makers expect this curtailment to affect 
their business disadvantageous^ is evi
denced by the fact that many in their 
yearly statements of profits have written 
off a certain percentage of profit to cover 
the probable falling off in the revenue 
for succeeding years.

Now while it may be true that a good 
many men who drink may also be smok
ers, that is about as far as any associa
tion of the bar and the cigar trade can 
be carried. There is a vast army of 
smokers who never darken the door of a 
bar. When you add to this army the 
casual or habitual attendants on the bar. 
it is evident that there is a market in 
the tobaeeo business in general, waiting 
for somebody. This appears to be the 
opportunity of the general store. In

the cities the advantage to be gained is 
not so obvious. Here there are cigar 
stores already well established who have 
made preparation to meet the increasing 
demand. Many city stores, too, have al
ready seen the advantage to be gained 
and have long ago gone into this depart
ment with enthusiasm, and have a show
ing of cigars and tobaccos that would do 
credit to toy tobacconist.

Now, if this is a profitable line in the 
city where there are so many agents en
gaged in the handling of these commo
dities, should it not be doubly so in the 
country where the general store has the 
field to itself. Even in the larger towns 
the tobacconist shop is only beginning to 
make its appearance and up to the pres
ent the bar has held almost undisputed 
sway.

Of course, most general stores have 
handled perhaps one or two lines of plug 
tobaccos and perhaps a box of five cent 
cigars, but there has been no attempt 
to enlarge the field and no effort to prove

that there were possibilities in this line 
that had not yet been plumbed. Now, 
however, conditions have changed. The" 
man who used to go to town and spend 
at least a part of his time about the 
hotel, has no longer any particular in
ducement to do so. There is not now 
the bar as a social centre, and more than 
that, there is not the gathering of cro
nies that used to make the hotel loung
ing room a paradise of blue smoke. Un
questionably these circumstances have 
changed to a great extent the tobacco 
industry in the country, and the oppor
tunity is standing open-armed waiting 
for some inducement to lead it your way.

The country store, next to the hotel, 
has been the general rendezvous of the 
men, and it would take little inducement 
to swing the extra business that used to 
be done over the bar into the store’s cof
fers. But this will require a certain 
amount of encouragement. If a man feels 
that if he goes to your store to buy to
baeeo he must perforce buy one particu-
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lar brand which he does not like, there 
will be little inducement to make your 
store his tobacco headquarters. If, on 
the other hand he sees a nice selection of 
cigars, and a cheerful array of different 
varieties of tobacco, he will unquestion
ably write you down, as progressive .and 
the tendency will be to make him a firm
er adherent to the store. It is a peculiar 
attribute of mankind that a well chosen 
and ample stock of this kind of goods 
is more likely to attract him than the 
most complete display of more standard 
lines. Most people judge of a store by 
the luxuries it handles, even if they 
don’t use them, rather than by the ne
cessities.

There is nothing much easier to han
dle than tobacco. A comparatively small 
show case will be sufficient to display a 
veryr fair stock of these goods. This 
show case should, where possible, be of 
glass with a door in the back through 
which the goods may be reached. If a 
spare case is not available one could 
readily be made by any carpenter. The 
only requisites are that it should be as 
air tight as possible and should readily 
display all the goods. This will serve as 
a cigar counter, the boxes even opened 
under fhis case will not suffer any de
terioration, especially if a wet sponge is 
kept in the ease. Behind this, where pos
sible, there might be an air tight shelf, 
also with glass doors, where possible. In 
this, tobacco and pipes may be displayed, 
the rich colors of the boxes give a note 
of warmth to anv store. This arrange
ment that was given a prominent place in 
a store recently visited was a marvellous 
improvement on the small jumbled dusty 
stock that so often greets the eye in 
many general stores.

Does it pay? Well, this merchant 
found that it did, and paid remarkably 
well, not only in the actual amount of 
these sales made but in the effect it had 
on the men buyers. As the dealer said 
The farmer usually stands at the door 
keeping one eye on the horses and one 
eye on the wife. Not that either of them 
need attention, but that is the attitude 
that has become a habit with him and 
naturally he is not apt to be too patient 
in waiting for the wife to finish her pur
chasing. Now, this tobacco counter at
tracts the man away from the door; 
that’s one step in advance; he isn’t so 
generally restless, and probably he will 
make a purchase of tobacco for himself; 
that makes him look with a more lenient 
eye on any little purchases that his wife 
may make for herself, so you see that 
this little display haa not only made a 
sale itself but has been an encourage
ment and probably a means of increase 
of another sale, and has tended to make 
the store more attractive to two custo
mers. The man beeauie he is interested, 
and the woman because she is not hur
ried.

Some dealers are doing a good deal to

encourage this trade. Of course it would 
be the worst possible policy to turn the 
store into a smoking room, but several 
dealers have fitted up part of the back 
store into an attractive little smoking 
room, where a man and his friends may 
foregather. This has proved very popu-

THE cost of food products has be
come one of the chief subjects of 
discussion in St. John and the 

agitation has resulted in official action 
by the City Council. The first step has 
been taken by the Council, under the re
cent Dominion Order-in-Council, by de
claring their conviction that the price 
of milk, at ten cents a quart, is exces
sive and unreasonable. A list of ques
tions regarding the cost of production 
and distribution has been sent to the 
leading milk dealers with instructions 
to submit sworn statements in answer, 
and it is the intention of the Council to 
carry through the investigation until
either the reasonableness of the charge 
is proven or action is taken by the Dom
inion Government.

Part of the agitation against the 
price of this particular product has
taken the form of a boycott. Re
presentative women’s organizations, 
such as the Women's Council, the
Daughters of the Empire, and the
King’s Daughters’ Guild, have agreed to 
do what they can to lessen the use of 
ice cream and thus increase the avail
able milk supply, and to reduce the use 
of milk until the price is lowered. They 
also have put themselves on record a» 
willing to co-operate in any other steps 
which may be taken to combat the high 
cost of food products.

In answer to this agitation the St. 
John Board of Trade has gone on record 
in expressing the belief that the increas
ed cost of living is due to uncontrollable

DON’T forget the Christina.* 
Window Dressing Con
test. The time is almost 

up, and it tiehooves you to get 
your photos taken promptly.

Remember that these should 
be mailed before December 31.

Don’t let the rush of Christ
mas business make you forget 
this important item. It is ex
pected that this contest will be 
one of the best that we have ever 
held.

lar indeed, as it provides the necessary 
meeting ground for men whose sjcial in
tercourse is of necessity limited.

It would appear that the tobacco de
partment is one of the best of the oppor
tunities at present presented to the gen
eral store.

causes arising from the war. The reso
lution, which was presented at the an
nual meeting of the Board this week by 
A. H. Wetmore, of Puddington, Wet- 
more, Morrison, Ltd., wholesale grocers, 
and adopted by the Board, is as follows:

“Resolved that this Board is of the 
opinion that the high cost of living 
which is now disturbing the people of 
Canada is not properly chargeable 
against the business or farming interest 
of the country, but that it is due largely 
to the uncontrollable causes arising 
from the present great world war, chief
ly to the withdrawal of large numbers of 
men from productive pursuits and to 
the extraordinary demand that the feed
ing and maintenance of the Allied 
troops lias made upon the food supply 
of the world. Since these demands must 
increase rather than diminish as the war 
progresses and the number of soldiers 
is multiplied, and since the necessities of 
the men who are fighting our battles is 
paramount, we must learn to bear with 
patience whatever sacrifice it entails, ex
ercising in our individual affairs a pru
dent economy, conserving our resources 
to the fullest extent and eliminating all 
needless waste.

“Where it can be established'that 
combines have been formed in any com
munity to extort excessive profits from 
the public, the severest penalty should be 
meted out to such offenders.’’

A CHANGE OF MANAGEMENT IN
THE BATTLE CREEK TOASTED 

CORN FLAKE 00.
Robert Wallace, who for a number of 

years has been manager and secretary- 
treasurer of the Battle Creek Toasted 
Com Flake Company, of London, Ont., 
has severed his connection with that 
firm, his resignation to take place at the 
close of the coming year. Mr. Wallace 
has held the position of manager of the 
company ever since its inception in 1906, 
and throughout the trade generally he 
has gained a vaat number of friends, 
who will wish him all sueeess in any new 
venture whieh he may undertake. Mr. 
Wallace will be succeeded by R. K. Mr 
Intoah, who has wide connections with 
the grocery trade of the Dominion.

The Food Situation in the Maritimes
Agitation Over High Cost of Living Leads to Boycott on 

Milk in St. John’s, N.B.—The Wholesalers Issue 
a Statement as to Prices
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Waste Paper as a Financial Asset
How the Saving of Waste Paper May. be Made Distinctly Profitable — Its Method of 

Grading and Shipment—How the Most Satisfactory Results May be 
Obtained—A Protection Against the Menace of Fire.

ALMOST daily reports are being re
ceived of newspapers cutting 
down their pages, or in some in

stances, temporarily, discontinuing publi
cation, through the inability to get their 
accustomed supply of paper. The raw 
material from which this news print is 
made is unusually scarce, and conse
quently even the greatly enhanced prices 
that are being paid by all users of paper 
are not sufficient to in all instances as
sure them of a sufficient supply.

So serious has this shortage become 
that the Dominion Department of Trade 
and Commerce has issued the circular 
urging the conservation of these waste 
products.

It would appear, therefore, that the 
saving of available supplies of paper is 
a patriotic duty, as well as being of ac
tual value to the individual saving.

How Its Pays to Save Paper
In what does this value to the indivi

dual consist Î Well, to begin with, pa
per, even waste paper, is a valuable com
modity this year. The waste paper that 
you spend so much time in destroying 
has an actual cash value, and a very con
siderable value of recent date. Then 
there is to be considered the actual sav
ing of time it takes, because pajier can
not be gathered up and burnt without a 
very considerable expenditure of time 
and energy. One paper authority esti
mates that the paper that is wasted by 
the average merchant has an actrial cash 
value to him of over $100, while the time 
wasted in cleaning up and disposing of 
this waste causes a loss of upwards of 
$200 annually. In addition to this, waste 
paper is the greatest fire menace there 
is; it cannot be left around even for a 
night without proving a very serious 
danger.

Baled Paper Not a Fire Menace
How will the saving of paper prevent 

thisT Well, there are a number of good 
paper balers on the market and these 
are being used extensively, and have 
proved of great value, and not the least 
of their value is the protection that they 
give against fire. It is not always pos
sible to dispose of this baled paper im
mediately after baling, and some peo
ple have held that it continues to be a . 
menace. This is not the case, however. 
Paper that is one of the most inflam
mable of materials in its loose state be
comes practically unbumable when tight
ly baled. Even if the edges should catch 
fire the smoke this would generate would

itself put out the fire almost as soon as 
it had started.

Some Practical Questions Answered
What is this paper worth, and where 

can we dispose of it, and how should it 
be. shippedT are some of the practical 
questions that are continually being ask
ed. First, then, as to how paper should 
be prepared. A man who is baling paper 
for sale should make three grades :

1. Magazines and books and all bond 
papers. This raw material is used in 
making the better grades of papers and 
consequently it brings a better price. 
This grade is worth $25 a ton.

2. Newspapers.
3. Scrap paper. This consists of every

thing in the paper line—torn newspa
pers, wrapping paper, contents of waste

baskets, cardboard—in fact, anything 
that resembles paper. These two last 
grades are at present selling at $13 a ton, 
though, as a rule, there is about $3 dif
ference in price favoring the second 
grade.

Handle Waste String Separately
In this connection there is a caution 

that might be added. Do not include 
string or any type of cord in any of these 
grades of paper. String has to be sorted 
out and entails a good deal of loss of 
time. Not that it is not saleable, for it 
is worth $30 a ton, or 1%c a pound.

The method of shipment is a matter of 
great importance, and it is here that 
most merchants meet the greatest diffi
culty. They don’t know where to ship 
the paper when it has been collected and 

(Continued on page 36.)

M«M« PO»T IN A CONSPICUOUS PLAC1

lirilTHIT IP TIAII All CIIII1CI
OTTAWA, CANADA

SHORTAGE OF PAPER
MATERIAL

save Yin vim ?im in m
paper, including rags and old papers.

of different kinds of paper

The attention of the Department of Trade and 
Commerce has been called to the fact that there is a 
serious shortage in Canada of raw material for the 
manufacture of [

A very large quantity i 
and paper-board is manufactured every day in Canada 
and a large proportion of this, after it has served its 
purpose, could be used over again in making some 
class of paper. Much of it, however, is either burned 
or otherwise wasted, and has to be replaced by new 
raw material

It is of great importance now that this waste 
should be stopped and that the saved material should 
be used to reproduce first supplies. In this way new 
raw material could be conserved and substantial sums 
realized from otherwise wasted material.

The Department of Trade and Commerce is glad to bring this 
matter to the careful attention of the public. A little attention -to 
the saving of rags and old papers will mean genuine relief to our 
paper Industry and a diminishing drain upon our sources of supply 
tor new materials.

The rage and paper thus saved can be readily disposed of 
through the usual channels of collectors and dealers in these 
articles, and through the industrial department of the Salvation 
Army in the principal dties. ____

CEORCE E. FOSTER,

Specimen of the Government bulletin concerning Waste Paper.
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Fire Losses in Relation to Rising Prices
Merchants Should Be Careful to Increase Fire Insurance Policies to Cover Advances 

in Value of Stocks—Inventory at Cost Price Will Not Prejudice Store in 
Case of Fire—Replacement Value Governs

THE increased values that have 
come automatically to goods upon 
the shelves of many grocers 
during the past six months or one year 

raise two important questions that the 
merchant should consider carefully at 
this time in relation to the insurance of 
his goods against loss by fire. Failure 
to do so may result in a serious and un
expected loss.

Is a Double Inventory Needed?
The first question that arises is, whe

ther a merchant will prejudice himself 
with the fire insurance adjusters if he 
presents to them an inventory of goods 
taken at a value far below their present 
wholesale price, in place of one in which 
the goods are figured as worth the cost of 
replacing1 them. One merchant suggested 
to CANADIAN GROCERY that it 
would be advisable to prepare two in
ventory statements—one for his own use 
with the goods inventoried at the lower 
figures, and the other with goods taken 
in at present wholesale prices. He 
thought that the latter was the only way 
in which to guarantee to him a fair 
settlement in case of fire.

Losses Adjusted on Present Values
This fear, however, is unfounded. 

CANADIAN GROCER discussed this 
question with a number of fire in
surance adjusters as well as managers of 
fire insurance companies, and all were 
agreed that a settlement for a loss by 
fire would in every case be established 
on the basis of what it would cost to re
place the goods at the time they were de
stroyed. In other words, the inventory 
would be accepted by them at what we 
might call a “catalogue” of the goods 
that were in stock, but the price that 
they would allow for that section that 
was burned would be determined not 
necessarily by the merchant’s own figure, 
but by what they were satisfied would be 
the cost of restoring the goods to him 
again. Thus a merchant, "by preparing 
the “lower” inventory, can keep to safe 
business principles, and at the same time 
suffer no loss thereby in ease of fire.

“We settle our fire claims in such 
cases,” said one of the best known ad
justers in Canada, “on the basis of the 
market value of the goods at the time 
they were destroyed—that is, the cost of 
replacement, not the figures set down in 
the inventory of the merchant. Fre
quently, indeed, we find the valuation of 
the merchant is too high, because he 
makes no allowance for the depreciation 
of stock, owing to it being shop worn, for

instance. Then there are goods that are 
to a certain extent out of date or out of 
season, although these are found more in 
a dry goods store than in a hardware, 
and in these cases, of course, the mer
chant must cut down the original value 
of the article to make allowance for its 
lessened value—and if he hasn’t, we do 
it for him. At the present time, of 
course, there is not the same need for 
depreciation, for, as you say, a great 
many of the goods have increased in 
price, and of this all fire adjusters are 
well aware.”

Let us state the ease in the manner in 
which it was presented to a well known 
business expert: “If retail mer
chants inventoried merchandise at the 
cost price when market prices at the 
time of the inventory were much higher, 
would they be at a disadvantage in the 
event of a fire in being compelled to pro
duce the last inventory, and would the 
prices on it be taken as a basis of adjust
ment of fire loss rather than the market 
price 1”

The Ooat of Replacing
To this his reply was: “Insurance 

authorities assure us that the basis on 
which the adjustment of a claim would 
be made would be the actual cash value 
of the property at the time any loss or 
damage occurred, not exceeding what it 
would then cost to replace with property 
of like kind and value.”

He added : “The actual cash value 
may be the market price, or it may be 
subject to depreciation for the difference 
between old and new property or other 
causes. In the settlement of a loss, the 
question of the first cost of the property 
has little to do with it, the insurer being 
entitled to collect on the basis of the ac
tual cash -value on the day of the fire 
and he should keep his insurance up to 
such percentage of the actual value as 
will comply with the full insurance con
ditions expressed in fire insurance 
policy.”

How Co-Insurance Clause Works
This last clahse suggests another im

portant subject—the outcome of the 
former, and affects those that have the 
80 per cent.—as it usually is now—co
insurance clause in force. This, to put it 
briefly, means that the merchant agrees 
that he will keep his stock insured up to 
80 per cent, of the real value of his 
g'or.s.

Suppose that under normal conditions 
the value of a stock was $10,000, and if 
he was insured for 80 per cent, or $8,- 
000. Then the value, owing to the pres

ent abnormal market conditions, goes up 
to $15,000, to use a simple example, al
though this would not be the average in
crease. In order to comply with the co- 
insurance clause, he should have his 
goods insured for 80 per cent, of the 
$15,000 or $12,000. What if he fails to 
do this? Should the fire destroy his full 
stock he would get the $8,000 ; but in this 
case he would lose the difference between 
$8,000 and $15,000, or $7,000. Had he in
sured up to the $12,000 he would have 
lost only $3,000. This point he meets 
by saying, of course, that it is very sel
dom a total loss occurs.

Loses Heavily on Partial Destruction
But he stands to lose heavily if only a 

partial loss occurs. Suppose his loss is 
only $5,000; in that ease he would not 
get the whole of this amount even if he 
were insured for the $8,00^ The insur
ance companies would take the stand 
that he insured only for $8,000 instead 
of $12,000—that is, for eighty one-hun
dred and twentieths, or two-thirds of 
what he should have insured for. He 
violated his agreement to. this extent, 
and, therefore, they would pay him only 
eighty one-h undred-and-twentieths of 
the $5,000, or two-thirds.

Buildings Also May Need More
It should be noted that the co-insur

ance clause is interpreted by the insur
ance companies, not on the valuation by 
the merchant, but on the cash value of 
the goods or property at the time of the 
fire, so that the insured, if he cannot 
show that he has increased his policy to 
keep pace with the increase in the real 
value of the merchandise, will be 
penalized.

This point applies as much to his pro
perty in the way of buildings and equip
ment as to merchandise that is for sale. 
One of the leading fire insurance broker
age firms in Canada are sending out 
warnings to their clients urging that in 
view of the increased cost of building 
that it would be well for them to con
sider whether it would not be advisable 
for them to add to their policies to cover 
the increase in the value of their own 
building, and great many are respond
ing. Ordinarily, of course, a building 
depreciates year after year, but not at 
the present time.

How Co-Insurance Low Works Out
The secretary-treasurer of several 

wholesale dealers associations of the 
United States, in a statement that he has 
just issued bearing on this point, thus
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illustrates the actual low on merehandiee 
owing to a failure to appreciate this

A stock of merchandise Inventories
at actual cost price ...........................#100,000.00

And la Insured under 80+—Co-in-
Ineuranee clauae at ........»............... 80.000.00

And market value Increases to........ 140,000.00
And amount of Insurance la not In

creased and a loss occurs amount
ing to ................................................ 20,000.00

CANADIAN GROCER
The assured should have Increased 

bis Insurance to 86+ of the In
creased valuation, $140,000, which
80+ Is ..............   112,000.00

Therefore having failed to do this 
he receives 80-112 of hie claim of
$20,000 or .......................................... 14,286.71

Incurring a loss of ............................. 6,714.20
“In view of the foregoing,” he adds, 

“it will be the part of wisdom to watch 
insurance protection closely so that the 
amount of insurance carried affords pro-
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teetion to the stock at its cash value, 
which is the cost of replacement with 
like merchandise at the time of loss. 
Those who do not increase the amount of 
fire insurance in keeping with the in
creasing values are liable to be com
pelled to bear a portion of any fire loss 
at the time of an adjustment of claim 
under insurance policies containing the 
co-insurance clause.”

Taking Inventory at Original Cost
“Playing Safe” This Year in Spite of Advances in Goods You Are Carrying—“Real 

Estate” vs. “Bank” Profits—Preparing for a Declining Market.

AMONG a large class of merchants 
the problem of taking the An
nual Inventory looms up as a 

pussling proposition this year owing to 
the heavy advances that have taken 
place in the markets during the past six 
months or a year. The domestic experi
ences of the grocer will have made it 
clear to him that in certain lines of dry 
goods, serges, for instance, prices since 
the war opened have gone up fully 100 
per cent. More moderate, but still 
heavy, have been the increases in scores 
of other lines. So in the case of gro
cery stocks. The hundred per cent, ad
vances have been quite common.

Under these conditions these merch
ants have been faced by the temptation 
to take in their stock at an increase 
over the original cost, arguing that it 
would be worth more than it cost owing 
to the appreciation that had taken 
place. But wiser counsels have prevail
ed in the majority of cases, we under
stand. The dry goods men, wholesale as 
well as retail, are planning to use the 
original cost as the basis for valuation, 
while it has been suggested that the 
grocery merchants take in the goods 
at the latest cost price, and then make 
a deduction from that to cover the ap
preciation of the stock that has taken 
place since it was purchased.
Where Market Shows Frequent Changes

The analogy of the grocery merchant 
is nearer that of the hardware than 
the dry goods men. The latter nearly 
always mark the cost of price on every 
article, and very often know just when 
this was bought. Nor are there regular 
price lists as in the case of groceries 
and hardware, with a few exceptions. 
In some of the latter lines prices have 
changed half a dosen or more times in 
six months. This makes it more difficult 
for the merchant to keep track of the 
original cost, say of his sugar, or his 
potatoes, as the old stocks are mixed in 
with the new when the latter arrive. 
So with flour, canned goods, and many 
other lines.

No Beal “Profits” Before Sales
After all, however, the principle un

derlying the valuation of the stock for 
the annual inventory should be the 
same. We do not believe that the 
grocer, any more than the other two 
classes of merchants, should make any 
allowance for the increase in the market 
prices of the goods from the time he 
bought them until stock taking. As a 
matter of fact he doesn’t make his pro
fit until he sells the goods. On the other 
hand the market may be up now but 
drop by the time the goods are sold. 
Wherein then does the profit lief Tak
ing profits before you actually make 
them is like counting those “chickens” 
before they are out of the shell. In 
fact, unknown to you, you may not get 
$s near to those “chickens” as the 
putting of the eggs in the incubator, or 
under the Leghorn ihen. Indeed, they 
may be smashed before they are taken 
out of the basket.

Beal Estate Profit (?) of $2,600
“This figuring on profits before you 

get them,” said a successful merchant, 
“reminds me of an acquaintance of mine 
some time ago. He had bought 100 feet 
of land and had paid $50 a foot for it. 
Soon after, the lot next to it sold for 
$75, and he triumphantly said to me, 
'I’ve just made a profit of $2,500 on 
that land of mine, don’t you seef’ I 
did not, but he went on figuring out his 
profit that way. Some time later I came 
across him and jokingly asked him how 
he was getting along with that ‘profit’ 
of $2,500 that he had cleared on that 
land. ‘Oh,’ he said, rather sadly, ‘that 
wasn’t profit after all; I couldn’t sell 
mv land to-day even for what I paid for 
it.’ ”

“No,” continued the merchant, “it 
never has seemed to me a safe business 
proposition to figure profits until they 
were ready to place in the bank.

When Steel Tumbled 26 Points
“Now let us look at that argument 

about the ‘real’ value of the goods. How 
long do we know that prices will keep

up? One of the best illustrations we 
could have had of the uncertainty of the 
‘ war’ markets in spite of the theories 
based on war, was what happened 
on the day of the announcement by the 
German Chancellor of preposterous 
terms of peace. Bethlehem Steel took a 
drop of 26 points. Imagine what would 
have happened to the market if there 
had been any real basis behind the talk 
of peace. Imagine what will happen when 
there is a real basis.

“And we must remember that the 
stock and the steel markets are the two 
best barometers we have as to prices, 
not infallible, but the best available. The 
price of steel determines in the main 
the price of food and of cotton. For the 
war will be won by steel.

“That is the way I feel when a mer
chant tells me that he has made $50,000 
simply by holding on to his stock. That 
isn’t what it is for. He bought it to 
sell. Why doesn’t he sell it, then, and 
wait until it is sold and the profits re
ceived actually before he begins to count 
that $50,000?”

No Loss in Disposing of Stock
Just at this point it may be well to 

make it clear that the merchant by 
“playing safe” in his inventory does 
not stand to lose either in the case of a 
sale of his stock or from a fire. The 
value of his stock for sale purposes will 
be determined by the condition of 
prices at the time of the sale, not by 
the original cost of the stock. Suppose 
the market had dropped instead of go
ing up, would the purchaser pay you at 
the higher prices you paid, or would he 
take advantage of the lower prices in 
force when he was buying you out? So 
far as fire insurance settlement is con
cerned this is discussed in another ar
ticle in this issue. You are perfectly 
safe there, too..
Getting At a “Seduction” Percentage

What is the simplest way to get at the 
original cost of your stock where you 
may have had several deliveries at dif
ferent prices? The problem is simpler 
for most grocers than other classes of
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retailers. For, in the average grocery, 
the stock is turned six times a year, 
eight, ten, twelve, fourteen, and even 
oftener. This means that on an average 
the stocks remain on the shelves less 
than two months before being sold, and 
often only one month. The values in 
these cases therefore will not have in
creased as much as in the ease of the 
hardware merchant who these days often 
has bought for a year ahead. Some gro
cers are trying out a few sample lines 
and figuring out just how much the 
stock has increased in value since they 
bought it, and are working out a per
centage to use in reducing the present 
value which they will apply to the whole 
stock so as to get at the original cost of 
the whole fairly accurately. This may 
be 5, 7, 10, or in rare cases, 15 per cent. 
Where a merchant has laid in a stock 
of some lines a year ago, his “reduc
tion” percentage might work out higher. 
But in the case of large quantities of any 
one line he would know just what these 
3ost him and could take these in at the 
original cost at once.

In special cases some merchants would 
figure out that there has been no ad
vance, taking the stock as a whole. Mr. 
“Jack” Simpson, of F. Simpson & Sons, 
of Toronto, intends to take in their stock 
at the January cost prices. For this rea
son, as he told CANADIAN GROCER:

“We turn our stock from twelve to 
fourteen times a year, and a great deal 
of it consists of perishable goods—fish, 
for instance. Thus, little of it stays on 
an average for more than a month at one 
time. Thus we feel that while some lines 
have gone up since we bought them, oth
ers. such as flour and sugar, have drop
ped, and the decreases balance the in
creases, and -the present cost prices are 
a fair test of our whole stock. As a rule 
we do not have much left on hand at the 
old invoice price when we receive the 
new goods. And it is really the latest 
invoice prices that we will use.”

Warns Against “Fictitious” or 
“Paper” Profits

Mr. Robert Barron, a near neighbor, is 
strong for taking in goods at the origi
nal cost price. He does not believe in 
taking profits “before you make them.” 
He, like many others, has bought heavi
ly on a low market and many of the lines 
he carries will show fairly large profits 
when the cost is compared with present 
prices, but all will go in at the original 
cost figure. With this exception—that 
goods where the market has dropped 
since they were bought will be taken in 
at the present reduced quotation—-in this 
way he will be doubly protecting him
self against an inflated valuation, or 
what are known as “fictitious” profits. 
He proposes to be prepared for the time 
when the markets are sure to take a 
drop.

Another merchant, in supporting the

theory of the original cost method, re
marked that while his canned goods 
might be worth more now than when he 
bought them, there was always a certain 
depreciation in stock that is kept on the 
shelves that must be taken into account, 
and instanced canned corn as a case in 
point.

Some Hints on the Process of Taking 
the Inventory—Getting Details—

No Confusion for Customers
A FEW HINTS from merchants on the 
actual taking of stock may prove useful 
as suggestions. One merchant told 
CANADIAN GROCER that he started 
his clerks on the work on the last day 
of the year, in the afternoon, and if they 
did not finish then, they came back for 
a short time on New Year’s Day.

Another merchant takes stock in the 
cellar and upstairs during the day, and 
at six o’clock, when the store has closed, 
he divides his forces into three groups 
of two each, one in each case calling off 
and the other writing down. One group 
takes one side, another the other, and 
the third an adjoining store. Usually 
they are through at eleven o’clock. He 
takes in every line separately and has a 
separate list for the different sizes or' 
weights of each. Some merchants, he re
marked, were disposed to group tomatoes 
under one head, without putting down 
the various makes and sizes; so with 
sardines, etc. He, considered it essential, 
however, to know exactly what he had 
in stock of each, for a guide in buying on 
future occasions.

A third merchant, George Barron, 
divided his stocktaking into four parts, 
the reserve stock, “order” stock—for 
making up ’phone orders at the rear of 
his store—“opened” stock—cases that 
have been broken,—and his shelf, or, as 
he terms it, his “display” stock.

A “Condensing” System
“All these are taken down separately 

on sheets of foolscap,” said Mr. Barron. 
“We tried what we call a ‘condensing’ 
system last year for the benefit of the 
business office. While we took the stock 
in the four sections the same lines of 
goods in each were combined before the 
extensions were made, olives, fruit, etc. 
Thus, the extending of the prices and 
the totals occupied only a fraction of the 
time it formerly took.”

Many merchants advise having the 
clerk count the various lines the day be
fore “stocktaking,” and put in a “de
duction” slip for the goods sold after 
the count is made. This previous count, 
however, is considered unnecessary even 
in many large stores.

A point that most merchants of ex
perience consider very important, is that 
stocktaking be allowed to interfere as 
little as possible with the regular busi
ness of the store. Hence the doing of 
most of the work “after hours.”

BOLL

1 /,

Captain Henry Gilbert Nobbs, former
ly representative of Holbrooks, Limited, 
for Canada and the United States, and 
who has been a prisoner of war since 
last September, has been exchanged. 
Capt. Nobbs was first reported to have 
been killed in action, but later it was dis
covered he had received wounds which 
had destroyed his eyesight and had been 
captured by the Germans.

SARDINE SEASON PROVES SUC
CESSFUL

The sardine season in the Bay of Fun- 
dy has practically closed, and for some 
it has proved very successful. Some 
weirmen, especially in Charlotte County- 
have cleared as high as from $10,000 to 
$18,000. Others, of course, have not been 
so successful. The largest catches were 
noted at Digdeguash, Grand Harbor, 
Seal Cove, Wood Islands and Grand Ma- 
nan. The Canadian factories at St. An
drew’s and Black’s Harbor have had a 
fairly large pack, but the bulk of the 
catch has gone to the Maine factories. 
These factories have paid all the way 
from $10 to $35 per hundred for the 
fish. No estimate has yet been made of 
the value of the catch, but it is expected 
that it will be near the figures of 1915, 
which amounted to $1,226,336.

GROCERY STORE HELD UP BY 
ROBBERS

The grocery store of C. A. Bond, 1251 
Davenport road, was entered by two 
masked robbers at about 10 o’clock, De
cember 15. The proprietor and a custo
mer of the store were held up, and re
lieved of some $90 in cash and cheques. 
No clue has been found as to the iden
tity of the robbers.

CALENDAR SUGGESTIONS FOR THE 
COMING YEAR

The calendar of Connors Bros., Black’s 
Harbor, has been received. It is of large 
size, measuring 18 in. x 29 in., and the 
calendar proper has figures of large size 
that make them easily read, and conse
quently the calendar is sure of atten
tion. The head of the calendar has a 
sea view in the centre and is surrounded 
by examples of the sea foods prepared 
by the firm in full colors. This calendar 
should be a good advertising investment.
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The Why of High Prices
Some Lines of Food That Have Shown Marked Advances in Price With an Outline of 

the Conditions That Are Given as the Causes—How the "War Has Directly 
or Indirectly Had an Effect on the Prices of All Commodities—An 

Interesting Resume of This and Last Year’s Prices

IT is interesting to go over the files of 
last year and this and compare the 
changes in prices. In almost all cases 

there is a very decided advance in the 
recently quoted price. There are a 
variety of agencies behind these various 
increases. Of course, the war is a con
tributing cause in most of the advances, 
hut in others, crop scarcity is given as 
the reason.

A short resume of these different com
modities might be of interest and value 
to the merchant. Not being in daily as
sociation with the changing market, he is 
apt to forget the causes that have com
bined to give us the very high prices that 
range in almost all lines that are asso
ciated with the grocery trade. T,et us 
review a few of these, taking as our 
standards Toronto prices on December 
17, 1915 and Dec. 15, 1916. As outlined 
in the CANADIAN GROCER markets 
of those dates. Sugar an increase of 
from $6.65 to $7.88 for the extra ground 
variety, all other grades making pro
portionate increases. A general short
age of raw material due to late crop 
and difficulties of transportation are 
given as the cause.

Flour a Fluctuating Commodity
Flour increases form $6.50 for first 

patents to $10.00 of recent date, there 
has been a very great fluctuation in 
flour prices but none of these downward 
spurts have brought it anywhere ap
proaching the figures of last year.

Market speculation in wheat has un
questionably had a great deal to do with 
the present price of flour though, the 
600,000,000 bushel shortage of the west
ern world unrelieved by the immense 
yield of Russia that. is tied up within 
it’s own borders has had a great deal 
to do with the upward tendency. The 
situation has been still further compli
cated by the heavy buying of the allied 
nations for war purposes.

Eggs new laid 45-50c to 65-70c. At 
the time of writing new high levels 
have been announced and eggs have been 
selling at $1.00 a dozen. The high 
prices of eggs are attributed to storage 
abuses. Of course this does not effect 
the new laid variety, but the scarcity 
of the one grade has a tendency to force 
all grades up. It has yet to be proved 
however, that the cold storage is actually 
responsible. Heavier foreign shipments

than usual combined with a poor yield 
are no doubt responsible.

Exports of Butter Cause Higher Price
Butter shows an increase of from 33- 

34c to 46-48c for creamery. Here again 
the abnormally heavy shipments to the 
United Kingdom have had their effect, 
though the early spring weather is also 
to assume part of the responsibility. 
This caused a shortage of corn and 
roots, and had a decidedly detrimental 
effect on the production of milk. The 
exceptionally high price of cheese too, 
had its effect also as it diverted much 
of the cream that usually went to the 
dairies to the more profitable cheese 
making. Cheese has reached the high
est point in it’s history going from 19 
to 26 cents a pound. The British war 
office has been buying enormous quant
ities of cheese for the use of the army 
and this in conjunction with our usual 
heavy exports have greatly depleted the 
supply.

At Normal Figures
Bacon on the other hand has remain

ed pretty well at normal figures as has 
also rice, the increase in the latter only 
amounting to half a cent a pound. Tap
ioca on the other hand has increased 
from 7V2 to 10 cents, due it is said to 
difficulties of procuring. Potatoes have 
been much in the limelight and they 
deserve some attention. Last year at 
this time they sold for not more than 
$1.60 a bag of 90 pounds. This year 
they are quoted at $2.25 per bag. Here 
again there has been a great deal of 
agitation and many irresnonsible par
ties have been charging that this nec
essary article was being unduly with
held from sale in order to increase 
prices. None of these claims however 
have been proved, and it seems probable 
that the real reason was the very ex
tensive falling off of the crop in both 
Ontario, and Quebec, combined with 
heavy purchases bv American buyers, 
and the fact that this year it has been 
impossible to import from any outside 
market.

Coffee At Normal But Tea Higher
Coffee is another of the lines that has 

shown practically no increase though 
tea haa shown a very considerable ad
vance despite the fact that the available

quantity has greatly increased. The in
creased demand for tea in Russia owing 
to the prohibition of the sale of Vodka 
is given as one of the leading causes for 
the increased demand that has more 
than consumed the increased output.

California raisins have advanced from 
91/2 to 10i/2 cents. Early heavy rains 
that greatly curtailed the grape crop is 
given as the cause of the advance.

Canned Goods’ Remarkable Increase
Canned goods are another line that 

have gone out of sight last year.Toma- 
toes 3’s went from $1.12Vi*$1.17Vfe to 
$2.25-$2.40 the latter prices being for 
the 2V2 size tin. Corn sold this year 
for $1.50 to $1.60 as against 97V£ cents 
last year and $1.35 for peas as against 
971/2 cents. These exceptional advances 
are due to the abnormally small pack 
owing to abnormal weather conditions 
making the crop almost a negligable 
quantity.

Walnuts are quoted at 19 cents for 
Grenobles as against 16 cents last year. 
Filberts advanced from 15 to 19 cents. 
Currants are another line that has in
creased greatly. Filiatras which were 
quoted at 13c last year are selling at 22c. 
Hallowee dates also show a most re
markable increase from 8 to 12 cents 
a pound. These come from Persia and 
the difficulty of getting ship room with 
the increasing cost of insurance has ma
terially added to the cost of these goods. 
The same applies to the currants from 
Greece, and the other lines noted.

Fruit a Heavy Sufferer
Fruit has been a sufferer in the usual 

high price mania. Navel Oranges have 
not greatly changed in price. Lemons 
on the other hand are about 50 cents a 
box higher, another case of high freight 
rates and high insurance. The same 
applies to Spanish Almeria Grapes. 
Bananas one of the staple fruits has ad
vanced from $1.50-$1.80 to $2.25-$2.50.. 
This very strong advance is partially 
due to unfavorable weather that has cur
tailed the crop, notably in Jamaica 
where the bulk of the plants were des
troyed. The enormous increase in the 
cost of ocean freight has also been a 
heavy contributing cause. Cranberries 
that are especially seasonable at this 
time of year are very much higher than
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last year. From $7.00 to $9.00 were the 
prices quoted last year while thia year 
they are quoted at $9.00 to $11.00. 
Apples too are very much higher than 
last year owing to a ‘shortage of crop

in Ontario and Quebec. These are a 
few of the price changes that the year 
has brought about. As will be seen 
there are very few that are not in some

way effected by the world conditions 
that exist to-day, and consequently there 
is very little likelihood of any great re
lief until the conditions that caused the 
increase have ceased to exist.

The Position of the Baker
An Open Letter to the Grocery Trade From a Man in the Bakery Business—Figures 

on the Advance in the Cost of All Materials Used in Making Bread

THE following open letter address
ed to the retail grocers has been 
received by CANADIAN GRO

CER from an Ontario baker:— 
Gentlemen, the situation is simply this, 

if the grocers will not discontinue the 
practice of fighting the baker or bread 
manufacturer by advising the public that 
the said bread manufacturer or baker is 
a robber and a thief, and telling them 
to buy flour to bake their own bread, he, 
the grocer, will pay the inevitable pen
alty for his indiscretion. The bread 
manufacturer must find some means by 
which he can procure a better price for 
his product and if the grocer, who is 
acting as the middleman, in this case, 
will not co-operate with the bread manu
facturer for the purpose of establishes 
a retail price for the standard weight 
loaf of bread, which will permit the 
bread manufacturer to reap a fair and 
equitable profit after allowing the gro
cer a reasonable profit, as the middle
man and to whom the bread manufac
turer has been selling his bread at a 
wholesale price, then the bread manufac
turer, in turn, will be forced to elimin
ate the grocer as one of his selling me
diums and go to the public or bread con
sumers direct with his entire output; 
that is, the bread manufacturers will be 
compelled to agree to sell their bread 
only to the consumer direct at a stand
ard retail price, and if the grocer wishes 
to handle bread he will be compelled to 
pay that standard retail price and secure 
his profit, if he desires a profit on his 
bread sales, by advancing his retail price 
to whatever amount he desires over 
and above the retail price established by 
the bread manufacturer and which will 
apply to the grocer as well as the con
sumer direct.

Now, Mr. Grocer, just think this plain 
statement of facts over very carefully. 
According to this statement, which we 
have every reason to believe is the truth, 
and the whole truth, the bakers’ margin 
of profit, during the past two years has 
been reduced 24 per cent., and I can 
tell you most positively the bread manu
facturer never had a profit of 24 per 
cent, on the standard weight loaf of 
bread, such as he is compelled to make 
in the city of Toronto and the province 
of Ontario. There is positively no mar

“We find that bread has advanced 
in the City of Toronto from tix to 
eight cent» per twenty-four ounce 
standard weight loaf of bread or 
from twelve to sixteen cent* per 
forty-eight ounce standard weight 
loaf, making a total advance in the 
cost of a standard weight loaf of 
bread of 33 1-3%, between Novem
ber, 1914, and November, 1916. 
Further, gentlemen, we beg to re
port that the cost of producing and 
delivering these same standard, 
weight loaves of bread has increased 
57%% during the period of time 
above named,”

From the report of the Committee 
of the Toronto City Council—to en
quire into the high cost of food stuff.

The increased cost of raw mater
ials from November, 1914, to No
vember, 1916. From the report of 
the Toronto City CounciTs Special 
Committee.

Flour, 60%; Lord, 64%; Sugar, 
100%; Salt, 46%; Shortening, 66%; 
Yeast, normal; Malt Extract, 
100%; Baking Utensils, 20%; Har
ness, 66%; Horse Feed, 60%; Wages, 
33%.

gin of profit left on the standard weight 
loaf of bread that is sold by the bread 
manufacturer at seven cents wholesale 
and eight cents retail. In fact, if you 
base your material cost figures on the 
current prices quoted on large quantities 
by the different dealers in these commo
dities every standard weight loaf of 
bread sold at the above named price of 
seven cents wholesale and eight cents 
retail shows a net loss of over seven and 
one-half per cent, to the bread manufac
turer who produces and sells the bread 
at these prices. As a matter of fact, the 
bread consuming public have been re
ceiving the benefit of the good buying 
and the low priced contracts covering 
raw materials secured by the bread man
ufacturer previous to the recent rapid 
advance in prices, otherwise the bread 
manufacturer could not have continued 
to sell bread at these ridiculously low 
prices in face of this proven increase in 
the cost of producing and delivering the 
said standard weight loaf of bread.

Grocers’ Co-operative Bakeries hare

never been a success on this continent, 
so the grocers cannot hope to overcome 
this difficulty by establishing a Grocers’ 
Co-operative Bakery for the purpose of 
manufacturing their own bread. ,

Now, Mr. Grocer, once again I ask you 
to think this matter over carefully. Why 
eonnot we be friendsf Let the baker and 
the grocer work together co-operating 
one with the other with the one end in 
view, that is a fair and reasonable profit 
for the bread manufacturer and the gro
cer, who is the middleman for the bread 
manufacturer, in this case. True, the 
bread manufacturer has never been face 
to face with such a problem as he is to
day. With his margin of profit com
pletely wiped out and a net loss of the 
sale of every loaf of bread staring him 
in the face, he is forced to make some 
move. If he attempts to get an increase 
in the price of bread the consuming pub
lic will immediately condemn him for a 
robber and one who is taking advantage 
of a situation to make undue profit on 
his product. This, of course, every think
ing member of the grocery trade realizes 
is not the truth. We do not ask you to 
overlook any flour sales. If your custo
mers want to bake their own bread by 
all means sell them the flour. But, we 
do ask you to co-operate with us for the 
purpose of establishing a retail price for 
the standard weight loaf of bread that 
will guarantee to you, the grocer, and the 
bread manufacturer, a reasonable margin 
of profit on every loaf of bread that the 
consuming public cares to buy.

Bread is as cheap as dirt to-day com
pared with the price of flour and wheat, 
and every member of the grocery trade 
is quite justified in taking a stand by 
the side of the bread manufacturer for 
the purpose of protecting his own, as 
well as the bread manufacturers’ best 
interests. Let us establish a retail price 
for the standard loaf of bread that will 
guarantee both grocer and bread manu
facturer a fair and equitable profit on 
their bread sales. When conditions war
rant it competition will soon force retail 
prices of bread down and the bread man
ufacturer will be glad to get the price 
down as quickly as possible because low
er prices will simply mean increased 
sales in a business that lives on large 
turnover.



December 22, 1916. CANADIAN GROCER 36

The attractively appointed store of Cain Brothers, Yarmouth, N.S.

P-A.-lp’...
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Better Fixtures in Town and 
Country Stores

Erroneous Impression That the Country Trade is Content With Any
thing, That Attractive Features Are a Waste—It is Human 

Nature to Appreciate Attractive Surroundings Anywhere.

THERE seems to be a more or less 
general feeling that attractive 
fixtures are wasted on a town or 

country store. There is an idea that its 
custom is constant and is not influenced 
by outside influences. In how far is 
this true? In how far is it possible to 
evade the dictates of Human Nature, 
for it is unquestionably Human Nature 
to be attracted by bright, clean, cheer
ful surroundings.

It has been demonstrated time and 
again, that a well-planned, attractively 
appointed store was not a mistake, no 
matter where located. That its attrac
tiveness was as effective in the town and 
country sections as in the larger cities. 
That it always has been a most effective 
money-maker. The store of our illus
tration is but another proof of these 
facts.

I

1
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WASTE PAPER AS A FINANCIAL 
ASSET

(Continued from page 29.) 
they are not sure if tlie amount they will 
receive will justify the attempt.

We have mentioned the present prices, 
and will be glad to supply the names of 
reputable paper dealers in different dis
tricts on application, as anything like a 
complete list would be too extensive for 
these pages. Regarding the matter of 
freight and handling, there is a good 
deal that can be said. It is impossible to 
give a complete list of rates, for these 
vary with each place, but some instances 
may be given.
A Three Grade Freight Rate Illustrated

Take London, Ontario, as an example; 
there are three rates for this point for 
shipment to Toronto. These are 8%c, 
20c, 28c per hundred pounds. The first 
of these prices is for straight car lots, 
the second for bales in less than car lots, 
and the third for bags in less than car 
lots. It is evident, therefore, that the 
bale is the advantageous way of ship
ping, though in. straight car lots, of 
course, paper can be shipped in any 
form.

Or take another instance; from North 
Bay the rates to Toronto are 12c, 24c and 
33c ; in small shipments this would net 
the shipper about $8 per ton at North 
Bay, as against $10.60, f.o.h. the cars 
North Bay, for a full car load. There is 
a considerable difference here that is 
worth considering. To get the advantage 
of the better rate on car shipments many 
merchants in smaller places have been 
combining to make up a car lot. For in
stance, 11 merchants in Orillia assisted 
in loading a car, the net return was 
$250, to be divided proportionately 
among them. In Sudbury, too. there has 
been former an association to handle the 
supply in this way. This is a plan that 
might very well be adopted by many 
other places to the advantage of the mer
chants.

Shipping Part Cars at Car Lot Rate
But even where it is not possible do 

make up a straight car load, it is often 
of advantage to ship a car light, paying 
for the required 12 tons, which is less 
than the part car rate. For instance, tak
ing the North Bay figures, for example, 
a straight car load rate would amount 
to $28.80, a part car shipment cf six tons 
would cost exactly the same amount, and 
if bagged paper was included the six 
ton shipment would cost $36.60, It is 
evident, therefore, that in a case like this 
any shipment over a half car could ad
vantageously be billed as a straight car 
taking advantage of the car rate, and 
thus enabling the shippers to include 
bagged paper if necessary, at no-extra 
rost.

Waste Paper a Debit or a Credit?
In looking into the matter of waste

paper, it becomes evident that it is some
thing that a merchant cannot afford to 
overlook. Loose paper is an outstanding 
menace, not only to the individual mer
chant, but to the community in which he 
resides. Methods of destroying paper 
are wasteful of good material, of time 
that might be better employed and are 
also a danger. In other words, this me
thod of handling waste paper must be 
reckoned as a debit item. There is no 
way of getting away from the force of 
this argument, as against this loss there 
is the possibility of making a very com
fortable profit, with a less waste of time, 
and the practical avoidance of any fire 
risk. Surely it is a clear enough case to 
present itself to the careful considera
tion of every wideawake merchant.

To all our readers everywhere 
we send the heartiest of Christ
mas greetings. May they forget 
for one day at least the sorrows 
of these years of conflict in the 
happy memories of the Christ
mas season.

CHARGING INTEREST ON 
ACCOUNTS

(Continued from page 20.) 
saves a lot of suspicion on the part of 
the farmer.” He follows the same sys
tem in buying eggs, the farmer counts 
them himself. “If the farmer claims 
to have 15% dosen and my count shows 
only 15 I never dispute the point with 
him., I may have made a mistake, and 
anyway if I check him up I will prob
ably offend him and the loss doesn’t 
amount to much. Of course if it hap
pened regularly, that would be a differ
ent matter. Mr. Hanna does a big busi
ness in this line. For instance during the 
egg season he often ships over 800 doz
en a week. Butter 800 to 1,000 lbs., 
while weekly shipments of poultry often 
run as high as 3,000 lbs. and around 
the Christmas season often more.
Cash Price on Trade Price for Produce

Since his new cash business system 
went into effect Mr. Hanna has adopted 
a new method of handling produce too. 
For instance he has two prices. One 
a cash price, the other a trade price. 
The trade price was one cent higher 
than the cash price, and whenever a 
customer took his payments in trade 
instead of rash they get the advantage 
of this increased price. The result of 
this is to reduce the people asking 
for actual cash to an almost negligible 
quantity. Prior to the introduction of 
the cash svstem, Mr. Hanna used to 
give due bills for this produce that were 
redeemable at any time. The difficulty 
with this was that the farmers were

apt to hoard these due bills for months. 
These were, always an overhead charge 
on the business and might be presented 
at awkward times. Now everything is 
paid for in cash, that is to say, by one 
or other of the methods noted above.

This incoming business as is readily 
seen is a bjg item, but not more so 
than the outgoing. Mr. Hanna carries 
a stock valued around $15,000 and prac
tically every cent of that is good live 
saleable stock. He doesn’t let dead 
stock accumulate, nor does he leave it 
on the shelves to get shop worn and 
until the customers eyes have grown 
tired of it. When he once definitely 
decides that the commodity is not mov
ing, he withdraws it for some time, 
bringing it back again later and featur
ing it in a prominent place at a re
duced figure. Often indeed he finds 
some place to dispose of it even with
out reintroducing it into the store 
stock.

A Comprehensive Stock
Mr. Hanna handles groceries, dry 

goods, hardware, boots and shoes in 
which he carries a stock value at $22,- 
000 which is ample evidence of its 
completeness. He has also a very com
plete furniture department that occu
pies a long room opening off the store 
proper. The fact that he can turn this 
stock over three times a year is an 
ample proof that this is a paying line. 
Heavy hardware is handled in a de
partment, back of the store. Here too 
is a store room for flour of which a 
heavy supply is carried, Mr. Hanna 
using it as a leading line and selling it 
at a small profit. Upstairs he keeps 
standard remedies, hats and caps, a tin
ware department, and also here he 
carries superfluous, stock that has not 
yet been required. Upstairs too he has 
a store room for seasonal goods. For ' 
instance summer dress goods that are 
carried over are securely stored here, 
protected from light and dust and 
moths. This little idea alone has sav
ed Mr. Hanna much needless loss.

Mixing Brains With Work
Here is a general store run by a man • 

who has put brains into his work. It 
is not advantageously situated to any 
extent, vet Mr. Hanna assures the 
CANADIAN GROCER that he would 
not give up his location in Campbell- 
croft that only claims a population of 
about 200 persons, and at that apparent
ly exaggerates, for a store of like pro
portions in the best business town 
known. Probably he is right though 
still In the very early thirties Mr. 
Hanna has built up a successful busi
ness and has proved to a conclusion 
that the general store is a perfectly 
sound commercial proposition, with 
limitless opportunities of growth and 
expansion.
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Maritime Provinces
W. H. Dunham, St. John, N.B., has 

sold the stock of his grocery store by 
tender to Louis Corey.

H. B. Seeton & Co., Halifax, N.S., had 
tlieir grocery store burned. The loss was 
partly covered by insurance.

Luther Moffat and John Moffat, Syd
ney, N.S., grocers, furniture, etc., have 
made a declaration of partnership. They 
will do business as Moffat & Sons.

Quebec
Geo. E. Beauvais & Co., Monterai, have 

dissolved partnership.
Louie Roberge, Thetford Mines, has 

sold the stock of his general store.
Hulin ft Williams, Montreal, grocers 

and meats, have dissolved, S. Hulin con
tinuing the business.

The Montreal Housewives’ League 
have raised the Boycott on potatoes. 
The spuds are all eyes for their next 
move.

D. L. MacDougall, of the Lake of the 
Woods Milling Co’s. Montreal Staff, has 
returned from a holiday visit to New 
York.

Cecil T. Gordon, of J. Alex. Gordon 
ft Co., Brokers, Montreal, has returned 
to business after a sharp attack of 
grippe.

W. J. Wilson, representative in Que
bec Province of S. H. Ewing ft Sons, 
Montreal, is spending the holiday week 
in Montreal.

Lipes Bros., Montreal, have dissolved 
partnership in their grocery business. 
Max Lipes and Mrs. Sam Lipes have reg
istered in their stead.

H. J. Newby, one of the directors of 
John Duncan ft Co., tea merchants, 
Montreal, visited the Maritime Prov
inces on business the week.

Messrs. Record, and Lacombe, of 
Three Rivers, visited Bon Secours Mar
ket, on a holiday season’s fruit pur
chasing trip this week.

Major Hugh A. Green Government 
Pish Purchasing Agent for the troops, 
after visiting Newfoundland, past 
through Montreal last week on his way 
back to Ottawa.

Mr. Thompson, manager of King’s 
Cash Store, a subsidiary company of 
the Asbestos Corporation, Thetford 
Mines, Quebec, was a business visitor 
in Montreal this week.

In view of the holiday season’s ap
proach, a number of representatives of

business houses in Norfolk, Va., were 
in Montreal this week arranging for 
orders for oysters etc.

Zephirin Hebert, vice-president of 
the Montreal Board of Trade and a 
principal of the firm of Hudon Hebert 
et Cie., gave valuable views as a whole
saler before the Agricultural Committee 
of the Legistlature.

It is noted in Montreal tea trade cir
cles that the American International 
Corporation (amongst the largest tea 
traders in the world) has acquired a 
controlling interest in Carter Maey ft 
Co., the Canadian representatives of 
whom are Messrs. John Duncan ft Co. 
of Montreal.

The preliminary meeting of the Can
adian Fisheries Association was held 
last week, in Freeman’s Hotel, Mon
treal. A principal purpose of the gath
ering was to sound opinion on the place 
of the Annual Meeting, due to be held 
early in 1917. Halifax appears to have 
the vote at present, but the decision has 
not been made.

Assembly at Quebec last week, in a 
discussion held into the High Cost of 
Living in Quebec Province. Mr. Hebert 
dealt with the increased cost of many 
food products, and gave reasons for the 
increase. Speaking of the cost of sugar, 
Mr. Hebert said the increase was due 
to war conditions. As for tinned vege
tables, the increase was due to the fact 
that the industry was controlled by a 
trust. The province of Quebec produc
ed a comparatively small amount of 
vegetables. High freight rates, he said, 
furnished another reason for the high 
prices.

Mr. Hebert said that he could not sug
gest any practical remedy. It might be 
ten years after the war was over be
fore normal conditions were resumed. 
He added, however, that the price of 
sugar might be reduced by January 
owing to the enormous oroduction this 
season. He suggested that the duty on 
sugar coming from the United States 
be removed.

Ontario
Peter Dippel, Listowel, is disposing of 

his grocery stock.
G. W. Tiffen, Toronto, has sold his 

grocery store to J. W. Douglas.
D. L. McKinnon, Fort William, is go

ing out of the grocery business.
H. C. La vigne, Eastview Centre, has

sold the stock of his grocery store at 
seventy cents on the dollar.

Herbert Alfred Oliver, a Thedford 
merchant, died in Victoria Hospital. 
London. Mr. Oliver was one of the most 
prominent business men of his home 
town.

George J. Newton, Guelph, died at the 
General Hospital, on December 12. Mr. 
Newton entered the grocery business 
with the late David Scroggie, in 1871, 
and conducted a successful business for 
many years.

The First brook box factory, Toronto, 
have over one hundred employees in 
khaki. Every man who enlists has the 
assurance that he receives his job back 
again when he returns. They also endea
vor to employ men who have done their 
share in the war.

The Quaker Oats Company, Peterboro, 
Ont., announces to its employees that 
“out of sympathy and regret at the loss 
sustained by them,” the company will 
pay wages for the entire month of De
cember, based on the wages earned from 
December 1 to 11, the date of the fire. 
The company also instructed its physi
cian to spare no expense in oaring for 
the injured in the hospital, and to em
ploy extra nurses and private words if 
necessary.

The new sugar plant at Chatham, Ont., 
is in operation. After two weeks of final 
preparation, in which the machinery has 
been tested and tuned up, the plant be
gan operations on beets on December 13. 
Officials of the Dominion Sugar Com
pany are highly pleased with the new 
plant. They report everything as run
ning smoothly, and that the plant is com
ing up to their expectations. As soon as 
their supply of beets runs out they ex
pect to open with raw sugar, which is 
imported.

Western Provinces
J. B. Poulin, Vawn, Sask., has sold bis 

general store.
Nimens ft Wilson, grocers, Winnipeg, 

Man., have dissolved.
John Irving, grocer, Winnipeg, Man., 

is discontinuing January 1, 1917.
Martin and Fryer, Elrose, Sask., have 

dissolved. A. E. Martin continues.
Ida M. MacMillan, grocer, Winnipeg, 

has been succeeded by Wagai ft Black
burn.

James Simington, of the No Vary Pro
ducts Co., has been East on a business 
trip.
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WEEKLY GROCERY MARKET REPORTS
Statements From Buying Centres

THE MARKETS AT A GLANCE

AMONG the important price changea during the week have 
been declines in the price of sugars and flour, and advances 
on laundry soap, washing powders, sardines. The speech of 

Lloyd-George in reply to the so-called German peace proposals has 
had a steadying effect on markets which have been showing un
certainty of late.

An unusual advance has taken place in the price of all laundry 
soaps. This is the first advance in this commodity since the year 
1906. Increase in the price of raw materials and the big demand 
for all oils has made it necessary for the manufacturers to advance 
their prices. Sugar declined 10c per hundred during the week and 
flour went down 70c since last issue. There is an uncertain condi
tion in flour, due to the wheat market, but the underlying tone is 
one of firmness in the face of the recent utterances by the Allies 
regarding the enemy peace proposals.

Butter, eggs and cheese are in easier market, although there is 
a firm undertone, due to the firming tendency in the American 
markets. Live hogs and dressed hogs have again advanced in 
price. Poultry has been coming to the market in fairly good 
quantities, especially chickens, geese and ducks. Turkeys are a 
rather scarce article and are high in price. Dried fruits are in firm 
market, with advances recorded in apricots and evaporated apples. 
Spices are all in very firm market and advances in many lines are 
looked for about the first of the New Year. Coffee is now showing 
firmness after a long period of quietness. Teas are also firm and 
have advanced again in the primary market. Nuts of all kinds 
are scarce and hard to get. American rices have advanced in the 
primary market and Japanese and Chinese rices are firm. Beans 
are holding firmly.

Oysters have advanced from 10 to 15c per gallon with further 
advances expected after New Year’s. Business during the week 
has been good, better in fact than many wholesalers expected at 
this time of the year.

QUEBEC

MONTREAL, Dec. 19.—Effects of 
the reply of Lloyd George for 
Britain to the so-called “peace 

proposals'’ of Germany will, in many 
market opinions in Montreal, be towards 
a steadying of the markets, which have 
been showing a little uncertainty of late. 
Especially may this tendency appear in 
wheat products, but all lines are likely to 
show a reversion to firmness at present 
prices, though many people in touch 
with market trends declare prices are 
now at about the limit upwards. The 
facts of the week’s market doings show 
sugar decidedly declined, most lines of 
other goods maintaining their firmness 
without marked advances, and some few 
usually fluctuating lines, such as fruits, 
vegetables, and provision lines, showing 
advances. It may be especially noted 
this week that the coffee market for the 
first time in months shows signs of going 
very slightly firmer, due to an accumula-

MARKETS
tion of causes for legitimate advance
ment ; small, but persistent, cost of pack
ing materials being a more decided 
cause than ever of late.

Many Lines of Soap
Increased in Price

SOAPS.—If cleanliness be next "to 
Godliness, then the high cost of living, 
or the war which caused it, has done a 
sad and sinful thing. It has advanced 
the cost of cleanliness, making a world 
already sufficiently ungodly through 
wars and rumors of wars still more un
godly by hampering human incentive to 
cleanliness. To put the matter plump 
and plain in all its grim reality, the price 
of soap has risen by 8 to 12 per cent., or 
30c a box at least, on almost every well 
known line. One line, Baraalou soap, is 
up 62c a box. The market is not sur
prised, nor is it at all perturbed. Owing 
to prices of raw materials, soap might

have risen months ago. There is little 
fear that in the face of a few cents in
crease in cost of soap, the Canadian pub
lic will look either grim or grimy.

Canned Sardines
Are Up a Dollar

CANNED GOODS.—The market for
canned goods is still rather uncertain, 
prices being inclined te vary even 
amongst the principal wholesalers. The 
packers have no more goods to sell, of 
course, though for a time they were do
ing a considerable business in American 
canned goods to fill orders. A few cars 
of American canned goods have still 
been dropping into the market, but the 
rush of this line of goods is over. In 
fact, the consumers’ demand for canned 
goods having been quite perceptibly re
duced by the tall prices attained by 
these products, prices became percept
ibly easier, many firms having secured 
sufficient supplies to carry on business 
at figures below the packers’ prices in 
Canada, as first announced. The only 
line of canned goods showing a price 
movement this week is “English sprats” 
or “sardines,” which have gone up a 
dollar per case of 100 tins to $11.50 per 
case. One firm quotes pink salmon at 
$1.75 doe. Last week’s high quote was 
$1.65.

reUowim prices on
•ad set V.O.B. rea

per doe.1 lb. tells, cum 4 due
tt Sets, caste I doe., |

Chums, Mb. tells ..............
Pinks. Mb. tails ...............
Pinks, l ib. tells .................
Oohoee. 1-lb tells ............
Red Sprints. Mb tells ............
Salmon. Oaspe, Nlobe Brand (i

doe.), per doe. ...........................
Canned Vetetablee-

Cotn, Se. doe.
cob talion, earn), doe.Corn (i

raspberries, 
cherries, b

Strawberries, ts 
Pumpkins, Me

Sugar Shows a
Decided Decline

SUGAR.—Still the weakness noted 
for some little time past prevails in 
sugar, and following the decline of 10c 
per 100 lbs. announced by special panel 
in CANADIAN GROCER last week, 
sugar again declined during the present 
week by 10c also per 100 lbs., making a 
total of 20e down since last listed quo
tations in this column. The decline spe
cially panelled in last week’s issue took 
place at 1.30 p.m. on the 13th. This 
week’s decline took place at 1.30 p.m. on
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the 18th December (date of writing). 
The outlook is for steadier conditions, it 
may be, till after the holiday season. 
While the man who eould venture to pre
dict definitely as to sugar markets would 
need to be a prophet and the son of a 
prophet, market opinions have been in
clined towards the idea that until the 
New Year comee in sugar may remain 
about as quoted in this issue, and some 
opinions suggested a possible sharp up
ward move in sugar just before new crop 
sugar gete on the market. Other views, 
however, are that the time , for this up
ward trend is over.

win».Atlantic. St Lawrence and Canada Sager Cora
Bénira, extra granulated auger» ...................... T W

Acadia Sugar Refinery, extra granulated ......... IS
Special icing, band» ...................................... IK
Tehow, No. 1 ................................................ Î»
Powdered, banal» ........................................... T IK
Pari» loue, barrel» ........................................ SB
Cryetal Diamond», banal» ..............................  IB
Aaaorted tea cubé», basa» ..............................  SBWar 8Mb. and B-lb. bag» add We per M4 lfae. ; for 
BJK bag» add Me per W» Iba; for W-lb. bwa add Be 
per witta.; far AIK carton» add Be per WS lbe, and for MK eartona add We per IW Iba Granulated and 
yellow sugar a»ay be had hi banale al le oeer aboie 
priera faner a “
when put up la

California Dried,
Fruits Welcomed

DRIED FRUITS.—An unexpectedly 
complete range of dried fruits from 
California reached Montreal in several 
car load lots during the past week, and 
the supplies are welcomed for holiday 
season trade. The growers now guaran
tee that 75 per cent, of orders can be de
livered, which is better than had been 
expected earlier in the season when the 
rain was causing great havoc. Neverthe
less the market for Californian dried 
fruits is very firm still, and lodee mus
catels (3-crown) went up a cent to 12V^c 
per pound. All other lines of dried fruits 
are very firm at present quoted prices, 
and there is no very certain assurance 
that supplies can be obtained as readily 
as formerly, especially from Europene 
points; in fact, the indications are all 
towards a reverse condition. Peels are 
also in firm market at prices quoted. All 
such delicacies are costing more for 
Christmas than the records of past years 
ahow.

BVAPOBATBD FBOTTB. Per lb.
eholee winter, B-lb. hew............. Illm choice whiter. Ha haxcc .............. I U
(old crop) ............................. IM I If

Niece ..................................................... I IS
Choice, We, faced, aew crop................... IB

Nrafaifara ebeice ....................................... I Ut*
Parafera. eholee ..................................... IW IS
Pear», ehefaa ............................................... I Ufa

DBUSD FRUITS.
Candled Feafa-Cltron ................................................... Itf

............................. I*

............................. IB
______, __, ___  nr ................  IB IB
FlUetrae. pacha—, aew ...................  I IT #11
fin the preamt condition of Barbet currant priera re oraaMatad merely nominal.)

etae-
Pmracdary. peabage clock, eld, 1-lb.
v5tt. m'aimai '.'.‘.'■■‘.'I.'..L!i! »ip#
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■aidplni ............................................. I W
Anchor ................................................... IB
• crown. W4b bo.ee, fancy, layer, lb. .... I U
T crown. 1S-IK brama, fancy, layer, lb. .... lit
I crown. OIK brae», fancy, layer. IK .... 111%
1 IK Wore brae, each ........................... #1*
fill, beieba. W ra .................................. I HH
<fal. brleba. Bra ............................ IB III
Chi. layer» ...................................... IW III
Cal fancy, table, W Iba. ......................... IB

Spent* (new), mala, par arat...................... I*
Prune», California New Crop—

B to *. tn B-lb. brae, farad........... IB IBB
• III, le B-1K brae», farad........... SB SB
B te IS, h» B-1K brae, farad........... SU DM
IS to B, hi B-tt. bo»*, farad........... I MB S 11%
B to m hi B-lb. babe», farad...........  SW SU

_____ a. table bra el B lbe., Kerowa
eiuater, SUS; iBrown dueler ..................... SIS

Muaeatda dora»), 1 crown ........................... SHU
Muecatde, looee. 1-crown, lb. ........................ • 11%
Muera tele, 4-crown, IK .............................. i. IB
ObL inedlra». W ra ........................................ •«
~ r nil»*. B ra ykg»....................  • un si*

to ended. W ra pbge. .................. SW* SU
edra eel rated ........................................... SU

Telraafae, I arena lay*» .............................. S UB
Priera «notai * al Une» of Irai ta are liable la bo 
laded 1er «uantitira, ira»ill* fa the état» el I

Molasses May Have
A Costly New Crop

MOLASSES.—Berbadoes interests are 
holding on hard to tiheir coming crop of 
molasses, sticking out for high prices 
which Canadian importers at present are 
reluctant to agree to. The Barbadoes 
holders have the transportation interests 
to some extent with them in the cam
paign to secure the highest possible fig
ures for their goods, the mail steamers 
being under contract to carry only a 
small proportion of molasses in pun
cheons for Canada. With freight rates 
going higher, and the growers now 
anxious to ge( the buyers to take over 
the war risk as well, whieh is very con
siderable and may go higher, the outlook 
in molasses is for exceedingly great firm
ness, even when the new crop is fairly on 
the way. At least, that is market opin
ion at present. Time may modify it to 
some extent. Molasses would be worth 
at least 59c per gallon (new crop laid 
down in Montreal) if present market 
outlook can maintain until new crop is 
actually coming along, and in some-opin
ion there is even a chance that this price 
may be exceeded for new crop. Fancy 
grade choice runs 4c lower per gallon on 
the same scale for new crop to come. For 
com syrups and glucose the firmness of 
market is.unchanged.

Pit*» for 
Finny. Choira.

Barhedom Molaraea— Maud of Mon trail.
Pawahaora ................................   IB IB
Barrel» ...............................................  IB IB
Half barrels ...................................... lie IB

Per ratable terri tori ee art era rangy » brait fa lower. 
Carload let» of B puncheon» or II» e«i,iraient In 

bared or half baryafa fa ewe buyer, awty be eeld at 
"on* priera" No dfaranate wffl be Brea.

Coin Sjiupe
Perfect oral lari, 3 Iba. I doa. hi ca*. oast . SB
1 IK Un», I doe. hi ewe. caw................................ SB
I IK tin». 1 doa. be ee*. ca* .............................. SB
W IK tin». B doa. In raw. ca* ........................... SB
» IK tin». B doa. In era», ea* .............................. SB
Barrala. about TOO Iba. ............................................ IBB
Half barrel», about SB Iba ................................... I a*
Quarter bands, about W Ra .............................. IB
t gaHon wooden pull». S Iba web. per pall....... 1 1#
3 gallon wooden pall», BB Iba each, per pell... I*
I gen™ wooden pan», B lbe. web, per pall.... IB 

Lily White—
1 IK tin», I doa tn oaae, per ea* ......................  S IS
• IK Una. 1 doa In cue. per ea* ....................... 4 IS
W IK tin». B doa lb ea*. per cue ..................... 4M
B IK thee, B doa In ce»e. tier easy ................. '... IK

Tapioca Arrives
In Small Shipments

Montreal
RICE AND TAPIOCA.—Pearl tapioca 

is in strong and advancing primary mar
ket conditions, while flake tapioca keep* 
firm, but does not alter in price for the

present to the importers. There is quite 
likely to be a shortage of tapioca unless 
imports are more rapidly brought in. 
Stocks on hand in Montreal are, how
ever, sufficient for present requirements 
and for the immediate future as far as 
can be estimated. Rice is at present in 
good demand and at unchanged prices. 
Rice has been attracting business on the 
part of the consuming public of late 
owing to its moderate price as compared 
with many grain products usually in 
greater demand.
Rangoon rice, per 160 lbe. .....................................  4 30
"Texae” Caroline, per 100 lbe. .............................. 7 00
Reel Caroline, per 100 lbe. ........................ 7 50 100
Plata* (total .............    TOO

Patna (good) ...................................................  4 60 • 00
81am. No. 2 .............................................................. 4 10
81am (fancy) .............................................................. S 71
Tapioca, per lb. ......................................................... 0 0166

The Bean Markets
Are Firm as Ever

DRIED VEGETABLES. — Firmness 
maintains in beans generally, and also 
barley, though peas show a slight shad
ing towards easier price conditions, and 
new crop split peas are quoted cheaper. 
Lima beans are still available, though 
not in any large quantities, and their 

■ price' maintains firmly at the highest fig
ure quoted in this column , last week, 
namely, 9c. Efforts of the agents for im
ported beans to effect sales are securing 
business, though in some cases the whole
salers are holding off in favor of Can
adian beans, which do not appear to be 
in any hurry to come to market. It has 
been difficult in certain cases to close 
contracts for sales of California beans 
for importation, the tendency of growers 
to reconsider price offers when buyers 
are willing to close with them being no
ticed by some brokers. This is a condi
tion directly due to the shortage of 
beans on the market at present, and any 
big influx of Indian or Japan beans 
would alter the complexion of the case. 
But with freights high and bottoms 
scarce to carry them, the condition looks 
rather lasting.

Canadian 1-lb. pickers, per bnahel.... S 75 7 20
Canadian hand-picked ....................................... T W
Canadian. Mb. pickers ......................... 650 690
Yellow Byes ............................................... 6 10 7»
Lima, per lb. ............................................. 0 08* •#

Peas, white aoop, per bmhel ................... 3» 3*
Peas, split, new crop, per bag 98 lbe.... 6 75 TOO
Barley (pot), per bag 98 lbe. ............................. 6 76
Barley, pearl, per bag 98 lbe. .......... .................. 9 50

Nothing to Ease Up
the Nut Markets

Montreal ■ ■■
NUTS.—rNews of the cessation from 

business of a New Orleans firm, which 
had contracted to supply soft shell 
pecan nuts was commented upon by a 
firm of large wholesalers which had ex
pected consignments from this direction. 
Such eventualities keep the market for 
American nuts firm, as last week’s re
port indicated. Soft shell pecan nuts 
are not any too plentiful on the markets 
at present. War-caused conditions af
fecting nut importations continue to
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make the whole tendency of the markets 
still firmer. Supplies of California nuts 
may prove a little better than had been 
anticipated, but there is no great rush to 
market them on the part of growers. The 
only actual market change this week is 
noticed in Bordeaux shelled walnuts, 
which are up le a pouitd on the lower 
quotation of last week.
Almond» (Tim). per lb.....................................

Almonds (shelled) ...............................................
Brasil nuts (181* crop), per lb.......................
Filberts (Sictlj), per lb. ................................
Hickory nut* (large and small), per lb....
Peanuts (coon), per lb.......................................
Peanuts (Jumbo), per lb.....................................
Pecans (new Jumbo), per lb...........................
Pecans, New Orlêïm» No. 2 .......................
Pecans, “paper shell,7 extra large Jumbo
Walnuts (Grenoble!/............. ............................
Walnuts (shelled).............................................

Firmness Still the

0 21 
0 39 
0 22 
0 18 V*

ÏÔ6

021 

6'is*
0 45

0 22 
0 40 
0 23 
0 IS 
0 OS 
0 10 
0 13on 
0 21 
0 40 
0 IS. 
0 46

Feature in T ea
Montreal ---------

TELA.—The firmness in tea is still 
more pronounced, though the retailer 
may still be able to obtain excellent teas 
at quite reasonable prices. But black 
teas, Ceylons and Indians, have all ex
perienced a stilt further firming up, by 
from to Id per pound (English
money), and this is reflected slightly in 
the Canadian markets in Montreal. The 
“penny” (English) equivalent to the 
two cents Canadian is the scale of ad
vance, because the firmness is practically 
certain to be more pronounced still as 
the year draws to a close. All teas are 
firmer. Japans are much as last week, 
but firm at that. Chinas are much firmer 
than they were this time last year. Ex
change is partly responsible as regards 
Chinas, also scarcity. Green teas that 
cost 11c last year, are costing 15c this 
year. Gunpowders, pinheads, Imperials, 
and Ping Sueye are all scarce and dear, 
and Russia’s huge tea orders of late 
have not helped from the Canadian 
point of view as regards market condi
tions.

Pekoe Souchong», per lb........................... • 25 0 26
P*oee, per lb................................................... J » 0 30
Orange Pekoe» ............................................... 030 035

Coffee May Slightly
Increase in Price

Meet reel— ---------
COFFEE.—While the advances in 

coffee prices during the past six month* 
or so have been small, there have still 
been advances, and though from month 
to month the change has been too trif
ling for the prices to alter much from 
wholesale to retail trade, the gradual in
crease of the past six months is about 
to reach a point where some slight effect, 
possibly a cent or so a pound may be 
noticed in prices of coffee. Probably at 
the beginning of the New Year coffee 
will be very slightly more costly. As a 
matter of fact containers for coffee, 
tins, and the packages generally, also 
the heavier packing materials used in 
the trade are all much higher, and so 
far this extra expense has not been made 
operative on the market prices gener

ally. Ocean risks are up, also freight 
rates, and the chances are that coffee is 
at last coming into its turn for an in
crease in price, though only a slight one.
Coffee, Roasted—

Bogota», lb......................................... 0 31
Jamaica, lb......................................... ù 24

................. 0 33 0 38
Maracaibo, lb................................... ................. 022 623
Mexican, lb....................................... ............... 027 6 26
Mocha, lb........................................... ............... 033 0 36
ltio, lb................................................. ............... IW 0 21
San toe. Bourbon, lb.' ............... ................. 6 23 0 21
Santos, lb........................................... ........:... ea 6#

V a lue of Cocoa
As Food Noted

Montreal ... ■
COCOA AND CHOCOLATE.—Quiet

ness of market for cocoa products is the 
main feature of the present time, though 
chocolates are having their usual season
able increases of demand, and the win
ter demand for cocoa as a beverage is 
well maintained. The market outlook is 
rather uncertain, with undoubted firm
ness in the future should freight rates, 
ocean risks, and the cost of containers 
keep advancing as they have been doing 
of late. That the value of cocoa as a 
food is not fully appreciated by the pub
lie in these days of high cost of living, 
and that no wise mother will withhold 
a few good chocolates a day from her 
children on account of their sure body
building powers is the opinion of a 
noted scientist, recently published.

1 lb. tins, per dox. ........
* lb. tin», per dee...........
* lb. tin», per doe. ........

tin», per doe.

4 60 
Î 66 1 * 
616

Steady Trend of
Spices to Firmer

Montre*! --------------
SPICES.—Always the tendency to 

firmness is apparent more and more in 
spices, though the mere influence of sus
pected shortages to come is not enough 
as yet to advance prices to the retail in 
Montreal. Wholesalers and grinders 
alike look for difficulties in securing ade
quate supplies of many useful spices in 
the future if conditions of primary mar
kets, and of transportation for cargoes, 
do not improve. Ocean freight rates, 
risks, and conditions are seriously af
fected, and spiee importers are anxious 
as to the lasting powers of spot stocks 
(mostly available in any quantity in 
New York). Montreal supplies are not 
any too large. Demand keeps at some
thing like normal, and the result of both 
factors in the situation might well mean 
a rise in spiee prices of very decided 
measure should an increase arrive at 
all. Containers are also much more 
costly, and certainly for spices in tin 
cans, large and small, there may be ad
vances very soon. Pepper looks particu
larly firm at present, and there is very 
little afloat for destination on the Amer
ican continent.

Oma tartar—• to

S
5

.-6 If

.-4SI

Ginger, Cochin .......... .. ....-4 86 ...-W 11
Ginger, Jamaica .... ............. -o m ....-î» ...—4 21
Race .............................. ...-1 uo
Nutmegs ......................... 48

6 87-4 96
...-0 *>

Peppers .black ....... ............. -0 30 ...-0 40
Peppers, white ........ ............. -0 37 1 17-1 22 ...-Û 38
Pastry epice ............. ............. -0 22 0 96-1 20 ...—4 29
Pickling spice ........... .. 6 18-0 28
Turmeric .......................

Lower price» for pails, boxe» or 
can be secured.

bailers when delivery

Cardamom seed, per lb., bulk ... t«0
Carra way, Dutch .. ............................ 0 41
Cinnamon, China, lb.........................................». 0 18 6 26
Mustard seed, bulk ............................................. 6 16 0 23
Celery seed, bulk ................................................. 6 36 0 46
Shredded ebcoanut, in pail» —................... OH 623
Cinnamon, per lb., 36c.
Pimento, wnole ............................................. ................... 11-16

Holly and Evergreen
Give Holiday Touch

Mont reel " ■■ ■
FRUIT, ETC.—Oranges and apples re

main in much the same market as dur
ing the past week, with prices unchang
ed, and demand improving rapidly to
wards the holidays. Bananas are also 
unchanged in price, being still quoted 
at $2.75 to $3 per bunch (packed). The 
fruit trade notes that there will be no 
714 Valencia oranges on the market this 
year, the deficiency having to be made 
up by other numbers. This will help the 
sales of navels, which are in good de
mand. In vegetables some minor changes 
are noted. There is no longer any New 
York celery, all California celery now. 
Potatoes remain as last week (the Mon
treal Housewives' League has raised the 
boycott). Parsley, mint, and watercress 
feature on the market more now that 
seasonable savories begin to figure more 
prominently on menus. Cabbage sells by 
the barrel, and curly lettuce by the box 
of three or four dozen to the retail now. 
The holiday touch of festivity is given to 
the markets by the appearance of Cali
fornian holly, and evergreens for deco
ration, in large supplies.
Orange», Navel», per box
Orange» (Florida») .........
Oranges (Porto Rico) ....

Wealthy Apple» ............
McIntosh Red. per bbL 
Femeeee, per bbL .......

Baldwins .............................................................
King» ............................................................ ..

3 T8

466 
No. 1
4»
T 66 
T 61 
6 60 
see see

No. 1

Brussels Sprouts (quarts) ........................... 0 1$ 6 20
Cauliflower, per doe. bunches ............................. 2 60
Celery (California) crate ........................................ T T8
Onions, red, per lb. 4* da. ....................................................
Onions, Spanish, per crate .................................. 6 00
Potatoes, per bag (86 Ibe.)........................... 1 16 t 66
Cunh, per beg ........................................................ 611

:::: IS
Lettooe. Heed. doe. ................................................... 18
Lcttnee. Curly. (box™ 11 dox.) ......................... I*
Lett**. Boxas lne, dox........................................... 1*
Letter, (Boston), per box of 2 do»...................... t Id
Tcwatoea, hothooar. lb. .......................................... d»
Horn Red lab. par lb. ............................................. did
Cabbage. (barrel) ............... ...................................... 3*
Crxnbeiriex (Cape Cod), barrel................. Id M 11 dd
Beans, (1.8. wax, buket ....................................... « *
Beans, D.B swan, basket ................................... 3 M
Lee*», par de* bonehe» ............................... 1* I*
Pandey. do».................................................................... S «P
Mbit, do* ....'............................................................ d*
Weteicreae, dm............................................................. d M
Holly, per eue .............................................................. « g
Holly, per itoa .........................................................
Krergreen. per baie ............................................... I ■

Haddies Scarce :
All Fish Firm

Manier*! ---------
FISH AND SHELLFISH.—The cur

rent week has been a busy one on ac
count of the period of Advent’s draw
ing to its close. Three fast days ensure
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an extra demand for fish, and there has 
been an extra demand. The outlook is 
for further activity, as the coming of 
the holidays will stimulate some lines, 
and a busy week is looked forward to. 
There are not many changes in price to 
the large buyers just at present, and the 
prices to the retailer remain unchanged 
this week. The outlook appears to be 
towards steady figures from now on. 
Perhaps during the holidays some stocks 
might accumulate, and the trade is ex
pecting that there may he a few reac
tions between now and New Year’s. 
Trade in oysters, both in bulk and in 
the shell, is very brisk, and as usual a 
large turnover is expected. Due to short
age of raw material, firtnan baddies and 
fillets have been extremely scarce, and 
sold at abnormal prices.

6MOKBD PISH
Middle. ...........................................................  « 11 « U
Haddle., ailet .............................................. 611 #14
Digby herring, per bundle of 5 boxes.............. 1 00
Smoked boneless herring. 10-lb. box ...................... 1 40

SALTED AND PICKLED FIBH 
Herring (Labrador), per lb..................................... 8 80

Salmon (Labrador), per bbl............. ...»..................
Salmon (B. C. Bed) ...............................................
Sea Trout, red and pale per bbl............................
Green Cod, No. 1, per bbl........ ............................
Mackerel, No. 1, per bbl........................................
Coltish (Skinless), (100-lb. box) ...........................
Codfish (Boneless), Blocks "Ivory'' Brand per lb.
Codfish. Shredded. 12 lb. box.................................

SHRIMPS, LOBSTERS
Lobsters, medium and large, lb..............................
Prawns, Imperial gal.................................................
Shrimps, Imperial gal...............................................
Scallops ......................................................................

FRESH FROZEN SEA FISH.

0 38
2 50 
2 60
3 00

Halibut ........................................
Haddock, fancy, express, lb. .
Mackerel (med.), each ............
Mackerel (large), each ...........
Cod, steak, fancy, express, lb.
Salmon, Western ......................
Salmon, Gaspe ............................

18 -20 
8 

20 
25 10

16 -18 
18 -20

FRESH FROZEN LAKE FISH.
Pike, lb..........
Perch ...........
Whitefish. lb. 
Lake trout ..
Eels, lb..........
Dore .............
Smelts .........

0 10 0 11
0 10 0 11
0 12 0 13
0 14 0 15

0 10
0 12 0 13
0 10 0 15

Oysters—
Selected, gal..............................................
Ordinary, gal..............................................
Malpeqne oysters (choice) per bbl..........
Malpeque Shell Oysters (ordinary), bbl
Cap# Cod shell oysters, per bbl..........
Clama (med.) per bbl..............................

FRESH FISH.
Haddock .........................................................
Steak Cod .......................................................
Market Cod ..................................................
Cam ................................................... ...........

0 08 
0 09oar
0 V)

2 00 
1 60 

13 08
io oo 
12 00
10

0 09 
0 10 
0 08 
0 11

ONTARIO MARKETS

TORONTO, Dec. 21. — There has 
been a fairly good trade in gro
cery lines during the week, some

what to the surprise of some whole
salers. Last week it looked as though 
the pre-holiday quietness had set in. 
Rut the past week has shown that this 
is not the case. There has been a firm
ness in all markets with the exception 
of sugar and flour. In the former there 
has been a decline of 10c per hundred 
and in the latter 70c per barrel. Prices 
are holding well up in the face of short
ages of many lines. The enforcement 
of the customs regulation that provides 
for payment of duty on the basis of 
the value of goods at the time of entry 
into Canada makes it necessary that 
wholesalers charge a slight increase 
over the prices at which they sold their 
goods previously. This regulation is be
ing strictly enforced since the first of 
the present month. Heretofore the duty 
was paid on the Invoice of the goods. 
The regulation is one that has been on 
the books for some time but has not 
been enforced until recently. Retailers 
who are asked to pay an additional 
charge over the price at which they bar
gained for their goods some time ago 
will understand that the regulation calls 
for additional outlay on the part of the 
wholesaler. Merchants are looking for
ward to a good holiday trade.
Sugar Declines

Again io Cents
Terwnte ...... -

SUGAR.—A further decline of 10e 
per hundred in all grades of sugar was 
recorded on Tuesday of this week. This 
follows a decline of 10c per hundred re
corded last week. Extra granulated

sugar is now selling in Toronto at $7.68 
per hundred by Atlantic, St. Lawrence 
and Canada sugar with the usual differ
ential of 10c below this figure for 
Acadia. In the United States market 
declines have been registered during the 
week also. In New York the refined is 
quoted at $7 to $7.05 in a dull market. 
Raw sugars were quoted as high as 
5.69c per pound in that market, duty 
paid, during the week and as low as 
5.14e. It is estimated that the Cuban 
crop of sugar will he one of heaviest on 
record during the coming campaign. 
Cable advices received from that coun
try by leading authorities in New York 
place the crop at 3,572,571 tons as com
pared with a crop of 3,004,000 tons for 
the campaign of 1915-16. There are 
now thirteen centrals grinding on the 
new crop in Cuba as compared with 42 
at the same time last year. This indi
cates that the crop is somewhat late. 
On the whole the conditions in Cuba 
have been excellent for a big crop. The 
weather has been favorable to the ma
turity of the cane and also to the dry
ing up of the 6elds, which have been 
very wet owing to recent rains. Total 
stocks of raws in all hands in the 
United States on December 13 were 
estimated at 76,732 tons as compared 
with 100.848 tons at the same time last 
year. With new sugars now moving 
and a heavy crop in Louisiana and the 
Phillipine Islands there is every indica
tion that the sugar market will be easy 
in tone for some little time. Business 
in sugars has been light during the 
week.

. we lbs.
Atlantic, St. Lawnmcr ana Canada Sugar Com-
panic*, extra granulated sugar* ........ ..................  7 f*

1 e*'tla Sugar Refinery, extra granulate 1 ........... 7 f*
Yellow, No. 1 ............................................ ............... 7 28

Special icing, barrels ...................................... . 8 03
Vowdcred, barrel# ...................................................... 7 83
I'aris lumps, barrels ................................................  8 30
Assorted tea cubes, boxes .........  ......................... 8 30

In 60-lb. bags there is an advance of 10c per 100 lbs. 
for extra granulated ; in 20-lb. bags, 15c per 100 lbs. ; 
due per 100 lbs. In 10-lb. gunnies, and 25c per 100 lbs. 
in 5-lb. and 2-lb. carton*. Barrels of granulated and 
yellow may be had at 5c over above prices, which are 
for bags. Fancy sugars make a corresponding increase 
when put up in small packages. Second grade granul
ated is sold by Atlantic and St Lawrence at lfc under 
extra granulated.

Soaps, Mincemeat and 
Package Cheese All Up

SOAPS, MINCEMEAT, CHEESE.— 
The week has been unusual in the num
ber of advances recorded in many of 
the odd lines usually carried by grocery 
stores. In some »f the well known lines 
of laundry soaps, such as Comfort, 
Surprise, Sunlight and Taylor the ad
vance has been 30c per case, making 
the selling price now $4.45 in single 
cases and $4.35 in ten-case lots. The 
advance in raw materials has been given 
as the reason. Soap powders have also 
advanced approximately Y2e per pound. 
Pearline in the small 12-oz. size has 
been advanced from $4 to $4.15, the 
24-oz. from $3.80 to $3.90 per case and 
the 60-oz. from $4.80 to $5 per case. 
Soapade in the 10-oz. size advanced 
from $4 to $4.15 and in the 20-oz. and 
50-oz. from $4.80 to $5. Gold soap and 
P. & G. naphtha have been advanced 
from $4.15 to $4.45 per case.

Package cream cheese has been ad
vanced in the 10c size from 90c to 95c 
per dozen and in the 15c size from $1.40 
to $1.50 per dozen, an increase of 5c to 
10c per dozen. Wethey's mincemeat 
has been advanced from $3.60 for a 
case of 36 packages to $3.90 per case, 
an increase of 30c.

All brands of Campbell’s soups have 
been advanced 35c per dozen to the 
wholesaler. They formerly sold to the 
retail trade at $1.25 per dozen. They 
are now being quoted at $1.50 to $1.60 
per dozen.

Demand for Molasses
Good During Week

Toronto ---------
MOLASSES. — The demand for 

molasses has been good during the week, 
with a shortage on some lines of the 
hulk molasses in the fancy Rarbadoes. 
With the new crop of molasses a con
siderable distance in the future there 
is every indication of a continued firm
ness in this market. Prices locally have" 
remained unchanged during the week. 
Cano syrups continue in good demand 
as are also the corn syrups. Prices for 
the latter have also held steady during 
the week.
Com Syrup*—

Barr,],, par IK ....................................................... * *4'4
Cases. 2-lb. tins, 2 doe. In case......................... 3 E
Cases. 5-lb. tins, 1 doe. In case......................... 3 55
Half barrels. He over bWa ; 14 Mils.. He over bbU 

Cane Syrups—
Barrets Tb.. Hie: H bbl*. .............................. 4 «0H
Case». 1 lb. tin#, 2 doe. in case ........................ « 80

Molasses—
Fence Rarbadoes. gel....................................... ef9

Went indie, gal............................. ............ e te e 43
New Orleans, gal.................................... 8 48 8 43
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Canned Pinks and
Cohoes Have Arrived

Tereete ———
CANNED GOODS.—Further arrivals 

of chums, pinks and cohoe salmon ar
rived from the West Coast packers dur
ing the week and others still are on the 
way. Chums are selling at recent quot
ations of $1.20 to $1.45 per doz., while 
pinks are in 1-lb. tails are quoted at $1.45 
to $1.65. In one-half pound tins pinks 
are selling at $1. Cohoes in 1-lb. tails 
are quoted at $2.50. There is a good 
continued demand for corn and peas for 
this season of the year, as wholesalers 
never expect a heavy consumption in 
the period preceding Christmas.

Follow tug prices on canned goods are general quota
tions fiom wholesaler to retailer anJ not F.O.B. fac
tory prices.
Salmon Sockeye—

1 lb. tolls, cases 4 doz., 300
Vt 11»U. cuea 8 doc., per 2 uu

Chum*, 1-lb. toll» ............... 1 45
Vinks, 1-lb. tolls ................. 1 «

1 8
•Cohoes, 1-lb. tolls ................. 28
Red Springs, 1-lb. tolls ....... 2 8

Canned Vegetables—
Tomatoes, 2%s ............... .. 2 25 2 40
Pesa, standanls ............. 1 36
Com, 2's, doz.................... 1 to
Red raspberries, 2s .......... 28
Red cherries. 2a ............... 1 8
Strawberries, 2* ................. 2 to
Pumpkins, 2%e ............... 1 76

First Shipments of
Spanish Valencias In

Torent# ....
DRIED FRUITS.—Some shipments of 

Spanish Valencia raisins, contrary to 
expectations arrived in time for distri
bution to the trade. The sample was of 
very good quality and are selling around 
liy2c. Other shipments are on the way 
but it is not known when they will ar
rive as there has been no word about 
the progress of the shipment. Apricots 
are in firm market and are quoted up 
y2e during the week. Some dealers are 
out of this fruit altogether. Little in
terest has been shown in this commodity 
•owing to the high prices. Prunes con
tinue in a firm market and-at the same 
•quotations as last week. Grecian cur
rants that arrived by the steamer 
Themistocles on December 12, are ex
pected to arrive from New York in the 
near future. The only currants avail
able for spot delivery are Australians. 
These are stated to be of very fine qual
ity. New crop Hallowee dates are in the 
market and are being sold at ll%e per 
pound in bulk. Many of the old stocks 
of Grecian currants are now out. Evap
orated apples are in firm market and 
are being quoted as high as 12%c, with 
a range down to ll%c.
Apples, evaporated, per lb. ....................... 811% 0 II
Apricot*, choice. S’i, faced ...................... 0 19% 0 21
Candied Peels—

Lemon ..................................... .....................  0» 0 23
Orange ........................................................... OS 0*
Citron ........................................................... OS OS

Carrai» ta—
FOiatras. per lb. ................. ............................. OB

. Patras, per lb......................................................... OS
Vostinas. choice ............................................... OS
Cleaned. % cent more.
Australians, lb. ................................................ 0 8

Dates—
S doe. to earn ......................  3 00 3 8

Dromedary dates, 3 doe. to ease......... 3 »
Halloween, per lb. ................................ 011%

Prunes—
30-4ÛS, per lb., S's, faced .............................
4040s, per lb., S's. faced ...............................
50-60s, per lb., S's, faced .............................
60-70», per lb., S’s, faced .........................

Pe*Choice, 8-lb. boxes ................................ Oil

Stds., 80-lb. boxes .................................. 0 10%
Fancy, S lbs., faced ............................. 0 13

Bfliini—

Valencia, CaL ......................... ............... ....
Seeded, fancy, 1-Ib. packets ........ 0 12
Seedless, 12-oa. packets ........................  0 IS
Seedless, 16-ox. packets ........... ............. 0 18

48
0 12

0 14% 
0 13% 
0 12% 
0 13

0 11%

0 10%

0 12%

Higher Prices on
Spices Anticipated

SPICES.—There is a continued firm
ness in the spice market that seems to 
point to considerably higher prices in 
many lines about the first of the New 

z Year. Black pepper is very firm and 
will in all probability be advanced 4c to 
5c per pound somewhere about the first 
of the year. Coriander seed and carra- 
way seeds are also in firm market. In 
fact all goods that are put up in eans 
or cartons are in very firm market ow
ing to the higher prices that these con
tainers will cost when new contracts 
are entered into at the beginning of the 
year. Tin cans will in all probability 
be advanced to the wholesalers in the 
neighborhood of 75 per cent. This will 
mean that the extra cost per dozen cans 
on the small sizes will range from 8c 
to 15c per dozen. Demand for all spices 
has continued good. At present prices 
are holding steady but higher prices are 
anticipated in the not distant future on 
a number of spice lines.

Ctovm ..............................
Ginger ................................
Mam ..................................
Pastry ................................
Pickling spice .................
Peppers, white .................
Pepper, black ................
Nutmegs, selects, whole 
Mustard seed, whole —
Celery seed, whole .......
Coriander, whole ............
Carraway seed, whole .. 
Cream of Tartar—

French, pare .......... .
American high test

• » 
08

0 «
0 IT 0 8

Per lb. 
I 18 
S3?* m a 9 
AS OS
1 so 8 e a 
08 
6 32 
08 
A 7W
• 46 0*1 esr

046 
0 51

Teas Advance
to 4c Per Pound

Tarante —
TEAS.—There is a continued firmness 

in the tea market which has resulted in 
advances being made in certain grades 
of teas during the week. In the Lon
don market on Monday of this week In
dian teas all sold up le per pound high
er than last week. Orange Pekoes ere 
now quoted 30c to 34c per pound for 
the good common teas, 32c to 35c for 
broken Pekoes and 34c to 38c for brok
en o ran ye Pekoes in the good common 
teas. This is the first disposition for 
teas to advance locally within recent 
weeks although in the London market 
there hâve been steadily higher prices. 
Tea men anticipate there will be a con
siderably higher market locally after

the new year. There is a disposition to 
ask higher prices at present but the 
quietness of the pre-holiday trade is 
acting as a steadying influence.

Per lb.
Pekoe Bouchon» ...............................................  0 26 SB
Pekoe ................................................. oa oa
Orange Pekoes ............................................... 0 8 0 34
Broken Pekoes ............................................... 0 32 0 8
Broken Orange Pekoes ................................ 0 34 0 8

These prime do not todieate the wide mu to fen 
values. They are for good common grades, and menai 
to give some indication of price mavmto»

Peace Talk Put
Firmness in Coffee

Toronto ■ ■■-.....
COFFEE.—There has been a firmness 

in the primary market for coffee 
during the past week, brought about by 
the recent peace proposal. Coffee is one 
of the commodities that is expected to 
go up in price considerably as soon as 
the post-war demand sets in. At the 
present time coffee is now lower in price 
than it was before the war even with 
the extra war duty that has to be paid. 
Demand has been good for this season 
of the year. There is a firmness in the 
chicory market owing to the exhaustion 
of stocks held at Montreal. Although 
the growing season for this eommoiity 
is just recently over, there are no more 
stocks available in producers’ hands. 
Since the war chicory has been grown 
in Quebec, but the supplies are limited 
and this has put a firmness in the mar
ket. - «
Beeotse. lb. ................................................................ 6 *
Mumcaibo. lb ............................................... •» 0 «T
Mexican, lb. ....................................................  0 IT 0 SI
Mocha, lb. ........................................................ OS •*
ltio. lb. ............................................................. OS) « O
Santoa. Bourbon, lb. .................................. 0» •*

Chicory, lb. ...................................................... OIS I IT

Season's Crop of Nuts
Not in for Christmas

Toreete ■■-■■■■
NUTS.—There is a continued shortage 

in many lines of nuts due to the ina
bility of importers to get their ship
ments through in time for the Christ
mas trade. This is a condition over 
which they have had no control. It has 
been purely one of shipping. In filberts 
there is a big shortage and wholesalers 
are anxiously waiting for shipments to 
arrive. Some of these are expected to 
reach the market this week. These nuts 
will be quoted locally as high as 20e per 
pound, with a range down to 18e. Pea
nuts are also in firm market, the range 
now being quoted from 12c to 14c. 
Brazil nuts are also very firm, the lower 
grades being quoted up 2c per pound 
during the week, the range now being 
from 20c to 22c. There will also be a 
shortage in shelled nuts for the Christ
mas trade, owing to the non-arrival of 
many of the importations.

Almonds, Tarragon as. lb. OH
Walnuts, Marbots ... 6 IT
Gnrooblee. lb. .......... «1»
filbert,. lb................... is
Pecans, lb. ................. • it
Pcsnnt,. lb. ............... • M
Brazil nota, IK 6 =
OoroMuU, per nek W .. TOO
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. lb. .............................................. » « • •
Walnut», lb. ......................................... 0« 0 4*
Brasil nuts, lb. ................................................. 0 66
Pecans, lb. .............................  ............ .............. 6*

Singapore Tapioca
Arrived in Market

Taint» ■■■ ■
RICE AND TAPIOCA.—During the 

week there has been an advance of %c 
per pound in Texas, Japans and Carolina 
rice in the primary market, and this has 
put a firmness into the local market. In 
the Japanese and Chinese rices there is 
also a firmness, due to the higher freight 
rates of 5c per hundred which the rail
ways will demand after the first of the 
New Year. The crop in Japan is report
ed 20 per cent, under that of last year, 
and this is working toward higher prices 
in these rices. The demand locally has 
been good. People are using more rice 
now, owing to its comparative cheapness. 
Prices locally have remained unchanged. 
Some Singapore tapioca is now in the 
hands of importers locally, being ob
tained from the London market. This 
commodity is high in price for future 
quotations, being practically unobtain
able. When present stocks are exhaust
ed there will be a scarcity. All tapiocas 
arc in firm market.
Rangoon B, per 100 lbs. .........................
Pakling rice, 100 lbe. ..............................
Texas Japans, MO lbe. ...........................
Carolina rice, M0 lbs. ..............................
Jam «....................................................
Patna, itmer .................................... .........
Patna, good ............ ..................................

Tapioca, per lb ......................................

96 47*
66 IN
66 m
66 T 30
96 74»
66 «*»
66 «**
M% en

Indian Beans Have
Been in Good Demand

Tereate ■
BEANS.—There has been a heavy de

mand for Indian beans, with the result 
that heavy importations have in some 
instances been cleaned out. Wholesalers 
report a difficulty in obtaining supplies 
of Ontario beans, and in some cases 
these are quoted up as high as $7 per 
bushel, although the prevailing quotation 
is from $6.50 to $6.75 per bushel for 1-lb. 
to 2-lb. pickers. Lima beans are holding 
steady in price, and are quoted at a 
range of 9%e to 10%c.
Ontario, 1-Ih. to Mb. pleken, bush........ I 66 T
Rangoon, per buahel

Cornflake», per out ....................................... 1» S*
Boiled sate, round, cue ............................ 4M . 4M
Boiled eat», equate oaae ............................ 4 * 4M
Shredded «heat, eaee ................................................... M»
Cornstarch, No. 1, pound carton.............................. (4M

No, i, pound Cartons ............................................ *4*%
Starch, Mb. packages, per lb. ................... OUT 0 »

In 1-Ib. cartons ................................................. (4M

Frozen Lake Herring
Now Reaching Market

"TsH AND OYSTERS.—Frozen Lake 
Superior herring are now reaching the 
market in fairly large quantities, the 
first having arrived during the past 
week. They are selling in 100-lb. sacks 
at 3*4c to 4c per pound. Weather con
ditions around the lake have not been 
very favorable to the freezing of this 
class of fish, as they are frozen in the 
open. Labrador herring, in the pickled 
variety, are higher in price owing to the 
scarcity and to labor conditions along 
the coast. Kegs that formerly sold for 
$3.75 are now quoted at $4, and barrels 
that sold for $7.25 are now quoted at 
$7.75. Oysters are in firm market, and 
have advanced from 10c to 15c per gallon 
during the week. The labor situation 
has been the big factor in causing an ad
vance of this commodity. Oyster men 
state that where men were formerly paid 
$45 per month, they are now getting $60 
per month, and it requires almost a 50 
per cent, larger crew to do the same 
work. Further advances are anticipated 
in the nrimary oyster market some time 
in January.

• u*n e u
14»
1 40

Ciscoes, per lb ...
H addles, per lb. b«
Haddles, fillets, per lb
Digby herring, bundle of fire boxes.................
Smoked boneless herring. 10-lb. box......... ...

PICKLED AND DRIED FISH.
Labrador herring, keg ..........................................
Labrador herring, barrel .....................................
Salt mackerel. Uts .............................................

mean sea fish.

400 
TT5 
S 25

• i 166.... 6 66
9 6916 616%

Crabs, per doeen ........................................ t 96
Halibut, frozen ........................................... . 6 16 0 15%
Cohoe salmon (red), frozen ................... 0 14
Qualls salmon (pink), frosen................... 0 09
Haddock, fancy, express, lb. ................. . 6 06 006
Steak cod, fancy, express, lb. ................ . 006 0 10
Flounders, Maritimes .............................. 006

New York ............................................... 6 M
Mackerel, frosen. lb. ......................... . OM

FRESH LAKE FISH.
Pike, ltk .......................................................... 661
Whltefish. Ib., frosen ............................... . 0 11% 0 12
Herrings, frozen. Lake Superior .......... . o G3% 60S
Lake trout, frozen. Ib. ......................... . on 0 1214
Smelts, No. 1, lb. .................................... 0 12
Oysters—

Standards, gal.......................................... . 2 00 2 30
Selects, gal................................................ . Î 66 2 66

Available Stocks of 
Cereals Steadying Market

Shell, per barrel 
Shrimps—

Wine gallon cans
No. 1 ...................
No. 3 ....................

Winkles, per bag ..

8 96

1 66 
2 TO 
6M 
1 78

PACKAGES.—The market for pack
age cereals has held steady during the 
week. There is no intimation as yet that 
the burning of the Quaker Oats plant at 
Peterboro is likely to cause an increase 
in the price of these oats. Local ware
houses of the company were fairly well 
stocked with goods, and this has helped 
matters considerably. As to whether or 
not the company would rebuild at Peter
boro has not yet been definitely an
nounced. An announcement is expected 
In the near future.

Florida Strawberries
Reached Market in Week

Torkito ........
FRUITS. — Florida strawberries 

reached the local market during the 
week for the Christmas trade. They are 
of extra fine sample, and are selling 
wholesale at $1 per quart basket. They 
are very much of a delicacy at this time 
of the year. California navel oranges 
are reaching the market in somewhat 
more limited quantities. Wholesalers in 
certain instances are fairly well stocked

up with them. Some snow apples in 
baskets came in during the week for the 
Christmas trade. They are somewhat 
small in size, but in looks have the nicely 
colored appearance. They were quoted 
at 30c to 50c per 11-qt. basket. Florida 
oranges are quoted easier in price, be
ing 25c per case down. Messina 
lemons are quoted slightly higher for the 
finer grades at $4.25, being an advance 
of 25c. There has been a seasonable de
mand for fruits for the Christmas trade. 
Prices for the most part have held 
steady.
Applet

6 00
7 00Spys, No. Î .......................................... 6 00
660
2 75Boxes, American ................................... 226

Boxes, B.C................................................. 228 2 50
Bananas, bunch .......................................... 2 26 2 50
Cranberries, bbl. ......................................... 900 11 00

Boxes, 28-qt ........................................... 350 4 00
Oranges—

Jamaica*, box ......................................... 3 00 3 GO
Florid as, case ......................................... 3 25 3 50
Cal. Navels .............................................. 3 50 3 75
Mexican, case ....................................... 2 75
Tangerines, Florida, case ..................... 3 04

Grapes—
California Red Emperor, 33-lb. drums 606
Spanish Almeria, small bbl., 40 lbe.. 7 00 8 00

Grapefruit, Florida, case ........... ............... 3 75 400
Grapefruit, Jamaica, case ........................ 300
Grapefruit, Cuban, case ............................ 3 00 3 50

Porto Rican, case ............................... 3 GO
Lemons, Cal., case .................................... 600

Meesinas, case ....................................... 3 76 4 25

California, case ...................................... 460
Pomegranates, case .................................... 4 GO
Pineapples. Porto Rican ........................... 4 50 500
Strawberries, 1-qt ....................................... 1 00

California Celery
And New Carrots In

Toronte ...........
VEGETABLES. — Some California 

celery in cases reached the market dur
ing the week, and is quoted at $6.75 to 
$7 per case. The Ontario case celery is 
becoming scarcer. This latter is selling 
at $4.50 per case. New carrots in hamp- 
pers are also in the market from United 
States points. They are quoted at $1.50 
per hamper. Head lettuce is in the mar
ket in fairly good quantity, the price 
ranging from 25c to 50c per dozen. Green 
onions continue to hold in the market, 
and are quoted at 50c per dozen bunches 
in a bundle. Turnips by the bag are 
quoted at slightly firmer prices, the 
range being up as high as 85c.
Artichokes, Cal. French, doe. .. 
Beene, green string, hamper ....
Beets, bag .......................................
Brussel sprouts, imported, quart
Cabbage, barrel .............................

Red. barrel .............................
per pound ...............................

Cucumbers, hothouse, des. ........
Cauliflower, Cal., 12 in box
Carrots, bag .................................

Basket. 11-qt ............................
New, hamper ......................... .

Celery. Canadian, doeen .............
Case ............................... ».........
California, case .....................

Eggplant, each ...........................
Lettuce, per do*, bunches ........
Mushrooms, 6-qt ......................
Onions

Spanish, crate 126 lbe. .........
Spanish, small crate ...........
B.O. onions. 106-lb. sack ... 

Green, per bunch ................

Î »

636

6 26
4 SO 
6 T5 
0 25 
0 36
2 »
5 00

s »

1 26
600
196
OXt
3 00 
3 26 
006

646
4 76 
7 00 0 » 
0 SOÎ 50

New Brunswick. Delawares. 96-lb. sacks .... 2 25
Sweet, New Jersey, hamper........................... 2 00
Ontario, 66-lb. bags ........................................ I IS
B.C.. 66-lb. ................................................. 2 10 2 16

Parsnips, beg .......... .*................................................ 1 36
Watercress. 11-qt ..........................................  0 26 IS*
Parsley. 11-qt ................................................. 6 26 09
Turnips. 11-qt basket ............................................. 6 S

Yellow, bag ...............................................  6 75 6 66
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MANITOBA MARKETS

WINNIPEG, December 20.—The 
big news early this week was 
the advance of 30c per case in 

the price of soap, brought about by the 
heavy cost of raw material. An advance 
in the following was announced Thurs
day: Sunlight, Taylor's Borax, Comfort, 
Dingman ‘s Electric, and Royal Crown 
Laundry. The same day Proctor, Gam
ble Co. withdrew their prices, and on 
Saturday morning announced the same 
advance—30c per case.

Tlie opinion was expressed here that 
there might be an advance of two to two 
and a half cents per gallon on Wilson’s 
vinegar. Tapioca is quoted rather low 
by jobbers just now, but on account of 
the high primary market, many of them 
will be compelled to increase their quo
tations gradually. While rice is very- 
reasonable, all rices arc much firmer. 
An extra fancy Japan is bringing 6c, 
and fancy 5%c. Pot barley has advanc
ed further, quotations now being $4.40 
to $4.65, but pearl barley remains the 
same.

Jobbers have been rather surprised at 
the smaller demand for holiday goods 
this year compared with last. The value 
of goods sold may be the same, but the 
tonnage is by no means as large. Retailers 
seem to have avoided lines they do not 
require regularly. There has not been 
the sale for nuts this year as in former 
years. There will be a bigger carry over 
of nuts, which applies in particular to 
whole nuts—there has been a fairly good 
demand for the shelled. While some 
sales have been made as low as 16%c, 
the average price for Brazils seems to 
have been around 18e to 19c for medium 
and large respectively, with half cent 
more for less than sacks.

There is no doubt about it, that the 
West is not buying luxuries in the same 
quantity as last year; and- this is not 
attributed altogether to the crop. Prices 
are so high, people are hesitating about 
buying.

Honey is said to be particularly good 
value just now, as it is impossible to 
buy in the East at what jobbers are of
fering it at here. California raisins are 
also good value, for ns far as we can 
learn, they cannot be bought for any
thing like jobbers’ prices. There is a 
tendency for packers of teas to advance 
their prices, the lead being taken out by 
one of the largest last week. Others will 
possibly follow. Paper and paper bags 
are very firm.

Sugar and Svrups
In Fair Demand

Winnipeg - ■■ ■

SUGAR.—A decline of 10c per 100 
Ps. has taken place in the price of 
sugars. Quotations are now as follows:

Sugar, Eastern—
Standard granulated .............
Extra ground or icing, boxes 
Extra ground or icing, bbW
Powdered, boxes ......................
Powdered, bbls............................
Hard lump (lC9-lb. case) —
Montreal yellow, bags ..........

Sugar, Western Ontario—
Sacks, per 100 lbs. .................
Halves, 91 lbs., per cwt. ...
Rales, 20 lbs., per cwt.............
Powdered, 50b ...........................
Powdered, 25s ...........................
Icing, barrels ...........................
Icing, 50s ...................................
Cut loaf, barrels........................
Cut loaf. 50b ...........................
Cut loaf, 25b ...........................

Sugar, British Columbia-
Extra granulated sugar ........
Bar sugar, bbla..........................
Bar sugar, 'boxes, 50s ............
Icing sugar, bbls. ...................
Icing sugar, bokes, 50s ..........
H. P. lumps, 100-lb. cases ... 
H. P. lumps, 5-lb. boxes ... 
Yellow, in bags .......................

8 86 
8 95
8 76
9 25
7 91

8 36 
8 45
8 45
9 0C 
9 25 
9 00 
9 15 
9 20 
9 40 
9 45

8 30 
8 75
8 95 
8 86
9 15 
9 25 
9 50 
7 9)

SYRUI*S.—There is no change in corn 
or eane syrups. Now that preserves are 
getting cleaned up a little, there should 
he a fairly good demand.
B. C. Cane Syrup*—

2-lb. tins. 2 doz. to case, per ease................... a 80
5-lb. tins, 1 do*, to case, per case....................  4 46
10-lb. tins, 16 doz. to case, per case................. 4 15
20-lb. tine, 3 tins to case, per case................... 4 06

(These price» prevail in Winnipeg, Calgary, Regina, 
Edmonton, Strathcona, Moose Jaw and Lethbridge. For 
Saskatoon they are 6c case higher.)
Molasses—

Barbadoes, 16 bbls., per gal 
New Orleans. 16 bbls.. gal..

pax-
.. 8 42

Evaporated Apples
Advance in Price

Winnipeg ..... ,

DRIED FRUITS.—It is stated that 
California raisins are good value at pres
ent figures, and that it would be diffi
cult for jobbers to replace t’heir stocks 
at the same prices. There will be an eas
ing off in the market for Australian cur
rants early in 1917, when the trade 
should l>e able to get them for 18e. This, 
it is claimed in some quarters, will put 
Greek currants off the market, probably. 
Some jobbers have had th£ latter re
turned (o them on account of poor qual
ity, whereas Australian currants arriv
ing are of first-class quality. Prunes 
are very firm, in fact all California fruits 
are firm. There has been a further ad
vance in evaporated apples, these being 
quoted to the retail trade to-day at 11c: 
they are likely to go higher later on.
Dried Fruit*—

Apples, evap. new. 501b. boxes, lb.......... 0 II
Apples, evap., old. 50-lb. bnxea, lb.......... 0 08%
Pears, choice, 28’s 0 11%

Apricot»—
Choice. 25’* .......... 0 18%
Choice, 10» .......................................................... 0 1136

Peaches -
Choice, 25-lb. boxes .......................................... 0 («%
Choice. 10-lb. boxes ..........................................  • C C 936

Currants—
Fresh cleaned. Australian, lb.......................... 0 19
Amalia.*. Greek, wet cleaned .............. 0 18 0 1836

Date*—
Hallowee. loose, per lb................................... 0 09
Hallowee*. new, bulk, lb................................ 0 115;
Fards, box, new, 12 lbs.................................... 1 95

Raisins. California—.
ia ok. rancy. seenen ........................ .

13 aa. fancy, seeded ...................... ................. 0 0936
................. 9 «%

R*i*In*. Muscat»!»—
3 crown, loose, 25’* ........................ ................ 0 09%
3 crown, loose. 50** ......................... ................ 898

Raidit*. Cal. Valencias—
3 crown, loose. 25‘a .......................
3 crown, loose, 50*s .......... .............
Fige, cooking, lb. ...........................

1 Tto 100, 25s ....................................................... 0 0736
40 to 60, 25s ........................................................ m

Peels— ,
Orange, lb................................................................ 0 2036
Lemon, lb..................................... ......................... 0 193*
Cition, lb............................... ........... ..................... 0 24

Shortage Noticed
In Beans

Winnipeg .............
DRIED VEGETABLES.—Beans are 

still very high. A cable arrived this 
week from Japan, quoting a price 
around $6.50 per bushel. California 
white beans are quoted 10c per lb. f.o.b. 
San Francisco, which is about $6 per 
bushel. Michigan are costing around 
$6.70 per bushel. Few Ontarios are be
ing quoted here; apparently they are 
using them all in the East. Thus the 
retailer, who is to-day paying from $5 
to $5.30, can see how high the market is. 
Lima beans are expected to advance 
again, as there has been a considerable 
firming up in California. It has been 
found there that there is a shortage, 
whereas it was expected there would be 
goods left on growers’ hands. A local 
house quotes new California Limas as 
follows: Sacks, 9%c; less than sacks, 
9%e. Barley is also tending up again, 
especially on pot barley.
Bean»—

Japanese, white beans, bushel ........ 4 fS 5 30
Manchurian, bushel ..............................  4 26 4 66

California Lima Been»—
89-lb. sacks ........................................................... 0 09%

Barley-
Pot, per sack, 98 lbs. ..............................  4 40 4 65
Pearl, per sack, 98 lbs. ......................... 8(10 680

Peas—
Split peas, stk., « lbs. ........................ 6 00 6 80
Whole peas, bushel .......................................... 4 00

RICE AND TAPIOCA.—While rice 
is still cheap, there has been a firming up 
on all lines. Dealers may expect a gra
dual increase on tapioca and sago prices.
Rice and Tapioca-

Ex.-fancy Japan, per lb., 100-lb. bags............ 0 06
Fancy Japan ....................................................... 0 06%
No. 2 Japan ..................................................... 0 04%
Siam, per lh.. 100-lb. bags ............................ 0 043*
Patna, per lb.. WWb. bag........................... 0 97%
Carolina, per lb.. 100-lb. sacks ...................... 0 083*
Sago, pearl, sack», per lb ...................... fl 0? 0 06
Tapioca, pearl ............................................ 9 «36 0 08

COFFEE.—The market has no special 
feature; if anything, prices should be 
lower on Rios early in the new year.

JAMS.—All jams are tending up
wards. XVagstnffs have advanced their 
quotations 2e on 4-’.h. tins, and 5c per 
doz. on glass. Jobbers are finding diffi
culty securing supplies of 4-lb. tins of 
marmalade.

High Price
Curtails Consumption

CANNED GOODS.—A broker who 
has brought considerable canned goods 
in from the States this fall states that 
American tomatoes are easier. This is 
very important, as tomatoes are an im
portant line. * Baltimore tomatoes are 
said to‘be down 10c per doz. Other line, 
of American canned goods are rather 
inactive. It ia realized now that the con
sumption of canned goods ia eonsider- 
ab’y curtailed on account of the high 

(Continued on page 50.)



December 22. 1916. 45

WEEKLY MARKET REPORTS BY WIRE
Statements From Buying Centres, East and West

Alberta Markets
FROM EDMONTON, BY WIRE.

Edmonton, Dec. 19. — Seasonable 
weather now settling in there having 
fallen ten inches snow last three days 
makes it easy for farmers to come to 
town. There is a considerable flurry 
in business everywhere. Jobbers report 
that sales last week eclipsed anything 
for months past. Saturday flour drop
ped to eight fifty barrel but immedi
ately recovered and went to nine dollars. 
Gold soap, Royal crown, Sunlight all 
advanced thirty cents ease. Many lines 
of washing poyders have advanced. 
Sugar dropped ten cents nineteenth in
stant bringing price to eight eighty-flve 
for granulated hundreds; eight forty-five 
for yellow. Beans stiffened owing to 
strong advance in primary markets. 
Rolled oats show a slight decline as re
sult of easy price on milling oats. In 
sympathy with pork products lard in
creased half cent pound basis, pure 
thirteen twenty. Compound ten eighty. 
All lines evaporated fruits continue 
Arm with good demand local stocks 
Christmas specialties will be practically 
cleaned np before Christmas day. Beans 
now ten to eleven tomatoes four fifty.

■DMONTON:
Beene, smell white, Japen, lb. ............... 0 10 • 11
Wonr, Na 1 patente, ■», barrel ...................... I 86
Mdaaaee. extra fancy, gal.......................................... 0 T7
Rolled oats. IBs, basis .......................................... 3 TO
Rice. Bleak, lb. ........................................................... 0 04%
Sago end Tspioea, lb. ................................... 0 01 » »
Sugar, pure cane, granulated, cwt...................... IN
Cheese, No. 1. Ontario, large ............................ • 21
Butter, creamery, lb. ............................................. Si»
Lard, pure, 3s, per case ........................................ 13 TO
Bacon, sesohad hacha, lb. .............  SS
Bacon, enehed sides, lb. ....................................... S TO*
Eggs, No. 1 ............................................................... 6 «2
Kgge, storage, ease .................................................. 11 TO

Tomatoes, 3s, standard case ................................ 4 SO
Corn, 1», standard earn .......................................... 3 TO
Peaa, K standard case .......................................... *1»
Apples, gala., Ontario, ease ................................ 2 W
Btrawbsrrlm. Si, Ontario, ease............................  I»

Ï.Ï. 5

Alberta Markets
FROM CALGARY, BY WIRE.

ing quoted is now eleven fifty case. 
Mostly all brands laundry soaps are up 
thirty cents case. Rolled oats, eighties 
are quoted at three fifty-five. Com
pound lard dropped half cent pound. 
Pure lard is firm with advances 
probable. Roll bacon Ayrshire cut ad
vanced a cent, cooked hams up liait 
cent. Brazil nuts were selling at 
twenty-four cents till arival of caf. 
yesterday brought them (o eighteeji and 
twenty cents.

CALOART:
Beans, small white Japan, lb.....................  0 08% 0 10
Flour, No. 1 patent», 96h ...........................
Mois mss, extra fancy, gaL ........................
Rolled oats, 80s ...........................................
Rice, .Siam, cwt ..........................................
Sago and Tapioca, lb. ...........  ...............
Sugar, pure cane, granulated, cwt...........
Cheese, No. 1 Ontario, large .....................
Butter, creamery, lb. ....................................
Laid, pure. 3s, per case ............................
Bacon, smoked backs, lb. ........................
Bacon, smoked sides, lb. .........................
Eggs, new-laid, doe. ........................... .
Eggs, storage, case ..............................
Tomatoes, 2%s. standard case ..................
Com, 3s, standard case ............................
Peas. 2s, standard case ..............................
Apples, gals., Ontario, earn ...................
Strawberries, Is, Ontario, case ..................
Raspberries, 2s, Ontario, case ...................
Peaches, ts, Ontario, case ...........................
Salmon, flneet soekeye. tall, case .............
Salmon, pink, tall a.ese ............................

British Columbia
FROM VANCOUVER, BY WIRE

6 08% 0 10
4 700TT3 66
ille«e8 86
0 26%0 4413 20025
026
• 48 ‘11 50

4 5C 4 T53 902 96
2 506 »6 504 25

12 no
566 6»

Calgary, Alta., Dec. 19.—Sugar has 
dropped ten cents and a further decline 
seems probable. No. 1 patent flour has 
been fluctuating between four twenty- 
five and four eighty-five. To-day’s 
price four-seventy. Storage eggs are 
slightly cheaper the highest price be

Vancouver, Dec. 19.—Grocers have 
found the wholesale market this week 
something that required careful watch
ing, and some benefited in price by wait
ing. Eggs have dropped off 2c a dozen, 
despite the fact that Christmas is so 
near. The main shipments of Christmas 
poultry arrived to-day. In spite of 
talks of boycotts, the price is firm at 
38%e to 40c lb. for turkeys. 28c for 
geese, and 27e for ducks, with chickens 

-30c. The butter market is firm, though 
some storage stuff has been loosened out 
in the last few days. The price still runs 
from 45c to 47c a pound. Christmas 
fruits are moving out freely, but there 
is practically a famine in Japanese 
oranges, and the price has gone up to 50e 
a box. A sluggish demand for grape
fruit has brought the price down. The 
flour situation is very unsettled. The 
price for patent is now $9.70 a barrel, 
which is $1.10 below the highest price on 
record, which was reached about a week 
ago. The grocers have won the fight re
garding bread, and the wholesale price 
for 20-ounee loaf is 8c, retailing for 10c. 
The potato market is easier, many gro
cers were stocked up. The price down

< as
3 55o ce
8 50

retail to $1.30 to $2 a sack from $1.65 tp 
$2.75 last week. Wholesale prices shew 
no change. Business is brisk.'

VANCOUVER, B.C. :
gSR** white Japen. lb. ..........I.... Open, «care.
Hour, No. 1 patent», 86s ..................;...... ...
Rolled o»ts, 80s ....................................................
Sago and tapioca, lb..........................................
Sugar, pure cane, granulated, cwt.................... „
Cheese, No. 1 Ontario, làfge . ,0 tl%
Butter, creamery, lb* ........ . .0 45
Lard, pure. 3*. perceuse ...J 
Bacon, smoked backs, lb. ...j
Bacon, smoked sides, lb.
Eggs, new-laid, doe................................
Egga, storage, doe.........................................
Tomatoes, 2%s. standard case ................. 4 SO
Com. Is, standard case ‘...................
Pesa. 2s. stands rd case ....................
Strawberries, 2s, Ontario, case ....
Raspberries. 2s, Ontario, c**e ........
Peaches, 2s. Ontario, case ................

,0 45 0 4712 60
0 230 25%
0 53

0 38 0 384 50 4 753 60
3 005 25
5 504 25

Saskatchewan Markets
FROM REGINA, BY WIRE

Regina, Sask., Dec 19.—Flour haa 
taken several drops during the past 
week or two. On Dee. fifteenth it fell 
fifteen cents and again on Dec. eight
eenth, ten cents. Number 1 patents, 
ninety-eights per barrel is quoted at 
nine dollars and fifty cents. Rolled 
Rolled oats are lower. Bails three dol
lars and pinety cents; eighties, three 
dolars and twenty-five cents; forties, 
one dollar and sixty-five cents; twenties, 
eighty-five cents. Butter is higher at 
forty-seven, and eggs newly laid are 
quoted at fifty. Nearly all lines of soap 
have advanced about thirty cents a case. 
Lard has advanced and three’s are 
quoted at thirteen dollars forty-five 
cents. All washing powders have ad
vanced twenty cents per case. Camp
bell’s soups are also up eighty cents 
ease. Curants are four cents higher at 
twenty-two cents.

KBG1NA-
Been», «nail whit» Japan, brah................... 8 MlKlour, .No. 1 patrol», 88», per bbl............... ISOlioiaaw, extra fancy, gal............................. mRolled oat», bails ..................................... 3 80Bice, Sine, cwt. ........................................ 4 *

Sago and tapioca, lb. ............................... #«g%
Sugar, pore cane, granulated, cwt.............. 8 64Chew, No. 1, Ontario, lame .................... 0 »Butter, creamery, lb. ................................ 0 4TLard, pure, 3«, per case ............................ 13 46
Bacon. anted boob», lb. .......................... 0»Bacon, moled tide*, lb. ............................ 6 36Big», new-laid .......................................... 0 60*gga, etorege. No. 1 ................................... g 4g
Tomatoes, 3s. standard, case ....................... 4*Corn, 1». standard, earn ............................. 3 a
Peas. 3k. standard, cam ............................. t ■Apples, gala. Ontario .............................. gw
Strawberries K Ontario, earn .................... 6 61
Raapberrfaa, 3», Ontario, case ..................... 8 *Peach,», 3s, Ontario, earn ........................... 3 IISalmon, Sneat locheye. tall, earn ................ 13 »Salmon, ptnk. tan, ease .................... • » 4 15Pork. American dear, per bbl..............  40T5 41 W
Baeon. breakfast ................................  6» «W

O ........................................ 6*
w-lakl .......................................... • »................................... 6 46 6 46
(Continued on page 50.)
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FLOUR AND CEREALS
f 1 «

Flour Market Is 
On The Firm Trend
Opinion* Revert to the Me* of “$18”

Flour Again Winter Wheat Quiet:
Feed* Very Firm.

Montreal -------------

FLOUR AND FEEDS.—The market 
for flour, uncertain for some weeks past, 
has been awaiting the words of Lloyd 
George to take a turn towards firm
ness again, and the feeling of many 
voicing opinions this week has been 
that onee again $12 flour is in eight for 
the chances of peace are remote, and 
the end of the war alone could effect a 
great change in flour price conditions. 
At the time of writing (December 19), 
there were hints of an increase perhaps 
near in flour, but quotations made on 
that date were lower than those given 
last week. Winter wheat flour is in 
very quiet, and hand-to-mouth con
dition, but when the St. Lawrence 
freezes hard over, and good snow roads 
are available more of this will come 
in from the South, and there will be 
an active market it is believed. For 
feeds the conditions are Arm to firmer, 
no let up in any respect but a very 
marked shortage.

Cer Small
Manitoba Wheat Flour— lots lota

Fimt patents .............................. ............ 996 10 30
Second patents ........................... ............ 8 SO 980
Strong bakers .............................. ........  see 918

Winter Wheat Flow—
Finer peteote ............................. wee
96 per cent,, in wood .............. ......... SIS 4M
«0 per emit. In he* ............... ............ «» 4 *
Bran, per ton ............................. ............ 92 60 33 06mm
Spsrfal middling, ...................... ............«00 u «
Feed floor ..................................... ............ 48 00 so «
Feed oats, per bushel ......... • 88

CEREALS REFLECT
WHEAT TENDENCIES

Meetrea! -------------
CEREALS.—With the uncertainty 

of wheat and the lower prices of flour 
the cereal market passed through a 
phase of equal uncertainty but there 
were no declines in packet cereals to 
retailers. The package materials alone 
would keep packet cereals steady even 
in the face of fluttering wheat markets. 
All the cereals m winter demand are- 
active at present, and at firm priées. 
Demand is not showing any reducing 
tendency, in fact the outlook is still to 
firmness for cereals. Barley continues 
very scarce. Oats were rather easier. 
The wheat based cereal prod dots reflect

the wheat tendency and the prices of 
flours upon which their manufacture is 
based.
Barley, peart. * lhe. ................................ «■
Barley, pot, * lhe. .............................................. • IS
Buckwheat grits. * tte. ....................................... 4M
Com Sour, M lbs. ................................................. SM
Commuai. yeUow, * lbs. ................................... 4M
Graham Sour, M lhe. ......................................... 4 #
Hominy, granulated, M lhe. ..................... 4» 4 IS
Hominy, peart, M me. ................................ 4» 4*
Oatmeal, standard. S la ................................. 4*
Oatmeal, granulated, * lhe. .............................. 4M
Pma. Canadian. boOMe. In*................- .... IIS
Rolled owe. 4Mb. hags ..................................... 1*
Rolled wheat, 1404b, bbls. ................................ 4M
Rye Sour, * lhe. ................................................... IS
Whole wheat floor. * lhe. ................................ 4 44
Wheatlete, M lhe. ................................................ 4M

Flour Declines 70c, 
During the Week

Toranto —

FLOUR.—Two declines were register
ed in flour during tile week—one going 
into effect on Thursday of last week, and 
which amounted to 40c, while the other 
followed on Saturday, the amount of the 
latter decline being 30c. Manitoba first 
patents flour is selling at the time of 
writing at $9.20 per barrel in car lots 
and $9.40 in small lots. As announced 
in CANADIAN GROCER last week, the 
flour market was in a weak condition, 
and was due for a decline. Flour was at 
that writing last week selling at $9.90 
in car lots. During the week the wheat 
market sagged to a comparatively low 
point when recent high prices are home 
in mind. The influence was the so-called 
proposal for peace put forward by the 
enemy powers. On Wednesday of last 
week wheat closed at Winnipeg for the 
cash article at $1.73%. On Thursday it 
held steady and closed at the exact fig
ure of the previous day. Friday, how
ever, there was a big drop, a decline of 
15%e being recorded in cash wheat 
prices for that day. On Saturday there 
was a recovery, and wheat went np again 
9%c to $1.68. Monday closed at the 
same figure as Saturday, and Tuesday 
was l%e higher than Monday. The ef
fect of Premier Lloyd George’s speech 
in the British Parliament asserting that 
peace eonld not be considered until vic
tory is achieved has had the effect of 
putting firmness into the market. In the 
face of the upward tendency of wheat 
and the bullish nature of the war talk, 
flour is again in a fairly firm position. 
There is uncertainty in the market. On
tario winter wheat declined during the 
week also, the best patents selling at 
$8.60 in ear lots and $8.10 for second 
patents.

Get

Manitoba Wheel Floor- perbbl. perbbl
yimt patenta..........................................4M I»
Second patente ........................................ 4M la
Steenfl bekera ........................................... IB IB

Ontario winter Wheel Floor-
HMh patents ........................................... 4M SM
Secon» patente ........................................ I * III

YELLOW OORNMBAL
ADVANCES 6c BAG

tfiiuiAiis.—cereals for the most 
part have held steady during the week. 
Graham flour, whole wheat flour and 
wheatlets have declined in sympathy 
with wheat, while yellow cornmeal has 
advanced 5c per bag, and is now quoted 
at $3.10 to $3.20 per 98 lbs. Demand for 
cereala has been somewhat light daring 
the week, as dealers are not laying in 
stocks in the pre-holiday period.
gkHW. pwlj* .................................. 4M 4M
Boiler, pot, M lhe. ...................................  IB 4M
Berne, prime .................................................  4M IIS

•Û’V" ........... ............ « ■Co« *0», M lhe. ......................................  4M 4M
Cnrnmml. fellow. M tte. .........................  4M 4M

............................  4M l 45
lhe. ............................. 4M

Oetmeel. etonSerd. M tte. .............""" 4 M 4 »
OetmeeL ennuie ted, M lhe. ...................... 4M 4 IS
Pern. Cenedtsn. boOlne. ho*................................ 4M
Boiled oeU. 44-tt. be* ..,........................ 4 IS 4M
KoHed tsheet W-tt. bbl».................................... 4M
Rye Sear. M lhe. ................................................. 4M

Whole wheel floor. M tte ..................... 4M 4M
Wbeetlrte. M lhe. ............... ..................... 4M 4 IB

MILL FEEDS HOLD IN
FACE OF WHEAT DECLINES

Te rente ■ ■ ■
FTSEDS.—In the face of the slump in 

the wheat market during the week all 
mill feeds held firm. There is a continued 
good demand. The amount of feed be
ing produced has been curtailed owing to 
the slack demand for flour in view of a 
declining flour market. A declining mar
ket invariably has the effect of shnttinsr 
off demand until such time as it becomes 
apparent where the price level is likely 
to settle. There is a continued firmness 
in feeds, also due to the provision of the 
British Government that the flour shall 
contain 76 per cent, of the wheat berry 
of the No. 1 Northern wheat, 76 per eent. 
of No. 2 Northern, and 73 per cent, of 
No. 3 Northern. Thi* will curtail the 
available supply of feeds to a eertaiq 
extent. All flour entering the British 
Isles henceforth must be of the above
content.

Car
loti loi»

Mill Feed»— ton ton
Bran ................... «............... ....... MW
Short» .............................................. s:Special mktdlln* ........................
Feed Sour ...................................... 44 W
Ontario oats, outside pointa ---- ........ • • 4M

(Continued on page 49.)
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Merry Christmas
and

Happy New Year
to our many friends and patrons 

throughout the country

May our pleasant business 
relations continue for 

many years.

If any advertisement interest» you, tear it out now and place with letters to be answered.
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PRODUCE AND PROVISIONS

Provisions Steady; 
Hogs In Demand

Montreal— ■■
PROVISIONS.—Owing to the cold 

weather, there has been a better demand 
for dressed hogs from the butchers. 
Dressed hogs have been selling at from 
17%c to 18c a pound, an advance of 
from a *4c to Vic during the week past. 
Live hogs, in fair supply, have been sell
ing at $13 to $13.25 per 100 lbs., an ad
vance of 25c to 35c over prices of last 
week. The end of Advent, with three 
fast days in the final week, keeps the 
market for meats quiet still, but the holi
day season demand promises to be ac
tive. The market for smoked meats and 
lard continues firm.
H"5e<1ium. per lb. .................................... OX • X»

Lufa, per lb. ......................................... OX 0 XU
8,<puïn .......................................................... OX OX

Barreleea, per lb. ....................................  OX OX
*e°BreeW»et. per lb. ................................... OX OX

anil, per lb. ............................................ OX OX
Pickled meete—le lees than enrobed.

Dry Belt Meets-
Looe deer bacon, ton lota .................. 0» 0»
Long deer beeoe. null lota ..............  0 K% 0 X%
Pat becka. 1U ......................................... OIT OX

Cooked Meete—
Han», boded, per lb. ................ .......... OX OX
Han», met. per tt. ............................  OX OX
Shonldere. belled, per lb. ..................... 0 XU 0 11%
Rhouldeia e.reet. per lb. ......................  0» 0 31%

Lard. Pore—
Tleroee, OX lbe., per lb. ....................  ««% 0 H%
Tnbe, X lbe. ........................................... 0 21% OX
Petto ......................................................... OX Ott%
Bricke. 1 lb., per lb............................... 0 23 0 23*4

Lard, Com ported—
Tleroee. OX Iba, per lb. ...................... 0 IT « 12%
Tnbe, X lbe. .......................................  011% 011%
Palto. X lbe.. per lb. ..............................  0 17% 0 17%
Bricke. 1 lb., per lb. ............................  tut 011%

SUPPLIES OP TURKEYS
BELIEVED SUFFICIENT

Montreal— -------
POULTRY.—Owing to the cold wea

ther, there ia very little live poultry be
ing shipped, but what has been shipped 
has met with a ready sale. Priées of 
dressed poultry remain steady. Some 
lines are shaded s little higher. It is not 
expected that there will be any lower 
prices for Christmas and New Year'#, 
as the quantity being brought in from 
the country pointa is not heavy. The de
mand for turkeys is good, and it ia ex
pected that there will be enough poultry 
generally to supply the trade.
Poultry (dreaeed)—

Chickens. nUlk-fed, orale, rattened, lb. 0 X OX
Old leeetera ........................................................... «X
BroOere ....................................................... • H IS
linnet tag rblekene ................................... OX OH
Young decks ..........................................  0 IT «X

(old taau, diaeeed, lb.)................... •».........  ox ex

UNUSUALLY SMALL
RECEIPTS OF BOOS

Montreal— —4 
EGGS.—Receipts of eggs m Montreal 

for the week ending December 16 were 
very much smaller than usual. Only 421 
cases were recorded. For the same period 
of last year 3",479 cases rame in. But the 
tofal receipts from May 1 of this year to 
December 16 compare well with the re
ceipts over the same period of 1915. The 
receipts for 1916 period are 621,981 
eases, and for 1915 period 508,020 
eases. There is nothing special to re
port as to actual market conditions for 
eggs. Demand for export is practically 
over. Local trade continues good, the 
cold weather having firmed up the mar
ket considerably. No doubt the extra 
demand for eggs noticed is due to Xmas 
baking.
Egg»— x

New laid ...................................................... #X IN
Selects ..................................................................... IS
Nn. I ............................. .............................. ex

BUTTER SENT WEST
FROM MONTREAL NOW

Montre»! ■■ —
BUTTER.—Receipts of butter in 

Montreal for the week ending December 
16 were 3,341 packages. For the corres
ponding period of last year the number 
of packages received was 3,343. Quality 
of the newly-churned butter received is 
poor now, the butter being “fodder” 
butter, short grained, and the market for 
this fresh-made butter is lower in conse
quence. For select trade, finest fall- 
made butter is supplying the demand at 
unchanged prices. Shipments of butter 
were made westwards from Montreal 
during the week, the resources of Quebec 
(the “butter” province) being drawn 
upon to replenish stocks running low tq 
the West. There is also a fair export 
demand still, and one leading butter 
merchant of Montreal points out that 
should butter prices go lower in Canads 
a vigorous exportation will ensue, be
cause the prices available through export 
will still rule high, and if higher than 
local price# will bring about an absolute 
shortage of butter in Canada. This would 
bring prices back to levels that would 
reduce export.
Batter—

Creamery, print» (Aorage) ................................ tWt
Creamery, print* (fresh made) ................... # 43H
Creamery, solids (freeh made) ............ .... • 43
Dairy prints, choice, 1b ....................... • * • 42
Dairy prints, Iba., in tnbe .................  •» •#

FIRMNESS CHARACTERIZES
CHEESE MARKET ALWAYS

Moatraai ---------
CHEESE.—Close of navigation, which

formerly found heavy stocks of cheese 
in Montreal storage warehouses still nn- 
eoljS finds n .different condition this y»r, 
maSty large stocks being held simply for 
delivery to French or British buyers 
whose contracts to purchase at very Iltni 
prices are in the hands of the holders of 
the cheese. Cheese achieved its record 
‘high” in price for Montreal market at 

251/>c paid for finest Western colored 
recently, 24c being quite an average 
price under present conditions. It is 
suggested by at least one market autho
rity that if butter prices should decline, 
the result would be a diminution in 
manufacture of butter and a marked in
crease in manufacture of cheese for ex
port, export demand being responsible 
for the high prices of both butter and 
cheese. Receipts of cheese in Montreal 
for the week ending December 16 âre 
only very slightly in excess of receipts 
for the corresponding period last year, 
the figures being for the period this year 
5,875 boxes, and for last year 5355 
boxes. Local demand keeps steady and 
good. Prices are unchanged for local 
supply.

Luge, per lb. ......................
New, twins, per lb.
Triplets, per lb. .................
Stilton, per lb. .................
Fsncy old cheese, per lb.

• * e• ** •».... • »• •

HONEY PRICES SHOW
A ONE-CENT ADVANCE

Xwlreel - ■■ -
HONEY.—Prices of honey have ad

vanced lc per lb. during the past week. 
Dealers report a very heavy demand for 
all lines of honey. Supplies are ample 
to meet local requirements, and should a 
demand set in shortly from Ontario for 
Quebec Province honey, there will no 
doubt be supplies available to meet this

• X I M%• x% ex• U 111
• «% eu ex ex

Buckwheat, $-10 lb. tins, per lb. 
Buckwheat, 6Mb. tins, per lb. 
Clover, 5-10 lb. tins, per Ik ...
Clover, 8Mb. tin* ...................... .
Comb, per section ......................

Hogs Go Up Again 
50c. Per Hundred

Dealers Look for Higher Prices—Farm
ers Sacrificing Their Stock—May 

Be Shortage Next Spring- 
Lard Holds Firm

PROVISIONS.—Live hogs are quoted 
50e to 75e per hundred Higher this week 
and dressed have advanced by an equal
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amount. There continues a good demand 
for export. Farmers have been sacrific
ing some under-sized hogs because they 
have felt that feed was too high in 
price. This in the opinion of dealers 
points to a scarcity of hogs next spring. 
Quite a number of brood sows have been 
disposed of by farmers and this also 
gives an indication that the supply of 
porker» will be curtailed. This is point
ed to as a short-sighted policy. There 
will no doubt be high prices for those 
who have hogs to sell next year. Lard 
has held steady during the week, trade 
being somewhat quiet. Shipments have 
been fairly heavy although the cash 
business has been easier. Deliveries are 
now being made on goods booked. All 
cooked meats have held in a steady mar-
ket daring the .week.

Hama—
Medium, per lb.......................................... 0 24 0 25
Large, per lb................................................. 0 28 6 0%

Back»-
Plain .............................................................. 0 26 027
Ron el eiw, per lb. ................................... 0 27 0 21

Breakfast, per !b. .................................
Roil, per lb. ...................................
Wiltshire bacon, per lb. ....................

0» • B
0 It 0 30

Pickled meet»—le lea» than smoked.
Dry Salt Meat»—

Long clear bacon, ton lot* ............... 0 1714 0 18
Long dear bacon, small lota ............ 0 18% 0 19
Fat backs, lb............................................. 0 1814 0 1914

Coo*f<1 M„t»-
Hems, boiled, per lb................................ .0 34 0 36
Hams, roast, per lb.................. ...............
Shoulder*, boiled, per lb.......................

0 34 0 55
0 21 0 30

Shoulder*, roast, per lb....................... 0 29 0 30
Lard-

Pure tierce*. lb*., per lb. ............ 0 3014 0 2lV
Compound, tierce*. 400 lbs., per lb... 0 1614 e nu
In 60-lb. tub*. 14 higher than tierce* : pails, 14c

higher than tierces, and 1-lb. prints. 114c higher than
tierces.
Hogs—

Dressed, abattoir killed ............ ......... 17 00 17 »
Lire, off cars ............... ............................ 12 25
Lire, fed snd watered ............................ 12 00
Lire, f.o.b. ............................................... U 50

BOYOOTT IN UNITED STATES
HAS AFFECTED BUTTER

Top»i»I« 1 ...........

BUTTER.—Although there has been 
no actual boycott in Canada there has 
been a sort of tacit understanding to let 
up a little on the consumption of butter. 
This has been influenced no doubt bv 
the boycotts that have taken place in 
certain parts of the United States. "The 
result in Canada is a continued easy 
tone in the butter market. Prices in 
certain instances, however, were shaded 
upward 1c per pound, especially in the 
dairy make of butter. Stocks of butter 
are not heavy. The buying has been 
from hand to month. There is a firmer 
undertone to the market due to the 
slightly higher prices that are being 
paid at Chicago.
Creamery prints. fresh merit* .......................  AW 648
Onierr aolW* .................................................... A 45 6 4*
Dairy prints. choice, lb.................................  A 43 A 46
Dairy prints, lb. .......................................... A 40 0 42
Rakers ................. ............................................. 6 ST 0 38

STORAGE EGGS ARE
QUOTED lc DOWN

EGOS.—The same conditions prevail 
in eggs as are affecting butter. The 
talk of boycotts in the United States 
has actually affected the consumption in 
Canada. The easier tone noted in the 
egg market last week has persisted and

the result has been a decline of le per 
dozen in storage eggs during the week. 
Trade in eggs fbr the most part has been 
dull. There is an undertone of firmness 
to the qaarket as the Canadian supplies 
•of storage eggs are getting low and 
American eggs will no doubt be brought 
into the local market in the near future 
to take care of the requirements. A 
firmer tendency in prices was evident in 
the egg market at Chicago during the 
week.
Bgn-

New laid, cartons ................................... 0 66 0 TO
No. 1 storage, ex-cartons ...................... 0 40 0 42
Selects, extra .......................................... 042 046

FODDER CHEESE IS NOT
plentiful ARTICLE

Toronto ....
CHEESE.—Some commission men 

have experienced a difficulty in getting 
snopiies of fodder or winter cheese. 
They have been in the market for the 
product but report that it is difficult to 
obtain. The demand for cheese of all 
kinds has been fair during the week, 
with considerable still going into export 
channels. Locally the price has remain
ed unchanged from the quotations given 
last week.
Cheese— Per lb.

New, large ................................................. 025 026
Twins are 14c higher than new large; triplet» %e 

higher than new large, and Sttîton 2c above new large.

GEESE COMING UP
IN GOOD QUANTITIES

Toronto ■■■
POULTRY.—There is a scarcity re

ported in turkeys this year but geese 
are reaching the market in fairly large 
numbers, which will no doubt help solve 
the demand for Christmas fowl. Chick
ens have been reaching the market in 
fairly good quantities also, although the 
run has not been as heavy as it was 
some few weeks ago. Commission men 
are looking forward to a good trade in 
poultry this Christmas, with the bulk of 
the trade running to chickens, ducks and 
geese. Prices have remained steady 
during the week.

Lire Dressed
Spring chickens ................................................. 0 14 0 IT

over 4 1M................................................ 0 14 A 16
Hens, under 4 11»............................................... G 11 0 13
Old roosters ............................................................. 0 11 0 14
Yonne ducks ...................................................... A !4 0 19
Old ducks ......................................................... 0 10 0 15
Cee«e ....................................................................  0 12 A 17
Young tinker* (8 and 9 lb*, each)............  A 2C 0 27
Ynonr turkeys (nrer 9 lb*, each)............  0 22 0 28
OM Tom or lien turkeys ........................... 030 025

Price* are those paid at Toronto by commission men.

QUEBEC HONEY NOW
REACHING ONTARIO

Toronto ■■■*■■- ■ ■■
HONEY.—Supplies of honey from 

Ontario points are about all in with the 
result that some of the first shipments 
from the province of Quebec reached 
the market during the week. These 
supplies are expected to grow from that 
source as the season advances. There 
has been a fair demand for the product 
locally, with no price changes recorded.

S and te-lh. tin, ............... ,... #1J4 lift
an-th. tin, .................................................... • mt MS
rue*. Ho. 1. **..................................... i« 171
Buefcwteat. M-lb. tin, ......................... t« MW

PROVISION PRICES
FIRM AND UNCHANGED

Winnipeg --.■■■■..«

PRODUCE AND PROVISIONS.— 
Last week live hogs jumped from 11.15 
to 11.35 although there was a heavier 
run. The reason given was that the de
mand was greater than the supply, 
packers being very aggressive buyers* 
and they did not seem to get what they 
wanted. There seemed to be a down
ward tendency however, for this week. 
Bigger runs are expected after the first 
of the year. Provision prices remain 
firm, and unchanged. The same applies 
to lard; pure is quoted in a basis of 
2014-201/2c for tierces, and 16%c for 
compound. Egg prices remain the same. 
The demand is by no means active. The 
market is rather nervous, with a tend
ency downward on account of a drop 
in the American market, which however 
will not have a direct effect here. Stocks 
here are light, and we are not likely to 
see lower prices for a while. Butter 
jobbing has been quiet during the past 
week, altho’ some sales in car lots were 
made at 44c for No. 1 stock, and 42Vac 
for mixed No. l’s and 2’s. In the city
fresh made is bringing 43c, 
storage stock 42c, No. 2, 40c.
Hams—

Light, lb. ..........................................

and No. 1

MS
6 23Medium, per lb...........................

Lame, per lb. ....................... . 0 21

Breakfast, per lb. .................... 024
Breakfast, select, lb.................... 0 27
Backs, select, per lb.................... . 026 028
Backs, regular ............................ . 022 023

Dry Salt Meat»—
Long clear bacon, light ........ 0 16

Barrelled Pork—
Me* pork, bbl.............................. 30 017

Lard, Pure—

30b ................................................
0 20* 
4 22

12 90Cases, 5k ........................................
Cases, 3s ...................................... 13 06

Lard. Compound—
Tierces ........................................... • 1614
Tubs, 50s, net ........................... 8 25
Pails, 30s, net ........................... 3 37

Butter—
Fresh made creamery. No. 1, cartons — 0 42
Best dairy ................................... 038

Fresh Eggs—
New laids ..................................... .. 0 45 0 50
Extras, in carton* .................... 0 43
No. 1, candled ........................... 0 39

Cheese—
Ontario. large ............................ 0 25%

—e—
DEATH OF W. McGAW

Walter McGaw, Kincardine, died at 
the General Hospital, where he had been 
operated on for appendicitis. Mr. Me- 
Qaxv had been associated with his father- 
in the grocery business for years, and 
assumed the bulk of responsibility.

z —
ISSUE FRAUD ORDERS AGAINST 

COMPANIES
Fraud orders have been issued by the 

Postolfice Department against the Guar
antee Grocery Company, of East Kildo- 
nan, Man., and Kee Fung Tong, of Van
couver, B.C. No letters may be forward
ed to these addresses.
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WEEKLY GROCER MARKET 
REPORTS

(Continued from page 44.) 
price. A local jobber this week came 
out with a price of American tomatoes 
at $2.95 per case of 2’s, and a price on 
Canadian tomatoes that was surprisingly 
low. This particular house is probably 
selling very near the cost price. An
other Winnipeg jobber announces that 
they will have to limit customers’ orders 
for canned salmon in order to conserve 
their stocks.

Agricultural College
Supplies Retailers

Winnipeg ■
FISH AND POULTRY.—Last week

end no Atlantic frozen fish had arrived. 
Some of the wholesale fish houses had 
supplies of finnan haddie, which they 
were selling at 13Vfeo; they expected to 
have stocks for quite a while. Kippers 
were bringing $2 per box. Pickerel and 
other lake fish were difficult to obtain as, 
owing to the mild weather, difficulty was 
experienced getting it in. The supply is 
heavy, however, once it arrives. For 
halibut, dealers are paying 14c, salmon 
15c, and 9c for whitefish. Poultry is 
fairly plentiful for the Christmas trade, 
but there are not as many turkeys as 
dealers would like; heavy fowl are also 
scarce. The Agricultural College in Win
nipeg has been bringing in turkeys for 
feeding purposes and, for that purpose 
have established an experimental feed
ing station. They are supplying the re
tail trade, but they cannot keep the 
trade supplied ; their prices are around 
28c and 29c, whereas wholesalers are 
getting 30c and 32c for them dressed. 
Chicken is bringing 22c.
Oysters, Imperial gallon ........................................... 3 00
Whitefish ....................................................................... « «•
Salmon, froeen ........................................................... 0 IS
Halibut, fresh ............................................................  • !•
Halibut, froeen ..........................................................  • H
Lake trout ....................................................................  ® }J
Cod, frown ................................................................. £ »
Smoked gtideyee ......................................................... JJJ
Kippers, boxes ........................... ............................... In
Bloaters, boxes ................................... ....................... 12
Mackerel, Mb. kits ................................................. 3»
Poultry. Dressed-

Good fat chickens ................................ 022 0*
Good fat hens ........................................ J*
Turkeys ...................................................... 0» 0»
Ducks .................................................................. • 2
Geese .................................................. ............... • »

liable to go much lower. Nova Scotia 
Kings are off this market.
Manitoba potatoes, 10-bushel lots...........  010 0 96
Manitoba potatoes, carlota, bush., f.ab. -

Winnipeg ........................................................... •»
Celery, CaL, doe. ................................................. 1 26
Carrots, bushel ....................................................... 0 76
Turnips, bushel ............................................  *.... 0 00
Onions, per cwt .................................................... 3 00
Cabbage, per cwt. ........... ................................... 2 00
Cauliflower, Cal., per doa .........................  2 00 2 25
Head lettuce, CaL, doe......................................... 1 25
Imported mushrooms ................ ........................... 0 10
Sweet potatoes, bbl........................................ 6 00 5 50

Fruits—
Oranges, nards, case ............................................ 3 80
Oranges, Japanese, box ...................................... 0 66
Oranges, Florida, box ......................................... 3 50
Lemons ...................................................................... 4 86
Grape fruit ............................................................ 4 80
Emperor grapes, kegs ............................................ 5 81
Malaga grpaee, kegs ..................................... 7 00 10 30
Ontario Greenings ................................................. 5 60
Ontario Spies ................................................. 7 00 7 80
Ontario Baldwins .........................................  6 00 6 80
N.8. Kings ...................................................... 4 75 5 26
B.C. box apples ............................................  1 66 2 00
Cranberries, bbls. ................................................. 1100
Mdons, Casaba, doe. ............................*.. .... 2 60
Pears, Winter Nellis, box ................................. 3 50
Pears, D'Anjou, box ........................................... 4 00

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

Smaller Demand
For Fancy Lines

Wlealpes ---------
FRUIT AND VEGETABLES. — 

Wholesalers found things rather quiet 
during the past week, and it is hoped 
that things pick up better this week for 
the Christmas trade. The demand for 
fancy grocery lines is also smaller this 
year. Men in the fruit business blame 
the cold snap for the quietness. The de
mand for oranges is good, and there is 
a noticeable decline in the market, caus
ed by heavy supply. Navels are down 
to $3.50. per ease, and Floridas are 
bringing the same figure. Lemons are 
also down, now selling for $4.50 per 
ease, bnt dealers do not think they are

(Continued from page 45)
St. John, N.B., Dec. 19.—Volume of 

business has continued well up to mark 
this week but the rush is now slacken
ing as filling of Christmas orders is com
pleted. Week has been marked by sub
stantial reductions in two important- 
staples. Manitoba flour dropped 40 
cents on 14th, and 30 cents on 16th, 
making present price $10.20. This is 
$1.30 less than top price reached at end 
of November. Drop due to reaction in 
wheat market following peace proposals 
and jobbers anticipate advance with un
favorable reception of proposals by 
Allies. As result favorable reports of 
prospects for new crop anticipated re
duction in sugar has begun with ten 
cent drops on 13th and 19th. Present 
prices standard granulated $7.75 to 
$7.80 ;• united empire, $7.65 to $7.70 ; 
bright yellow $7.55 to $7.60; No. 1 yel
low $7.35 to $7.40; Paris lumps $9 to 
$9.25. Molasses scarcer and price up 
now 62 to 63. Signs of weakening in 
potato market failed owing to lifting 
of embargo and stock now firm at $3.50.

An interesting feature of the Christ
mas market which had been bare of 
nuts was last minute arrival of stock 
by steamer Scandinavian which were 
not discharged until Monday. Stocks 
of walnuts and almonds eagerly wel
comed and arrival of filberts about same 
time also relieved situation. Within 
two days entire arrivals distributed. 
Wire inquiries from upper Canadian 
and Western points indicate scarcity 
there. Local prices in bag lots almonds 
20, Brazil 23, filberts 18, walnuts 18, 
with one cent added for broken lots.

ST. JOHN. N.B.:
Floor. No. 1 potent*, bbls.. Manitoba........... MM
Ontario ...................................................................... ••
Cora—al. (ran., bbl, .................................... f ■
formerai, onttnair. bye ................................... * *
Floor, bockwbaat. MS-lb. bat .................. in 4M

Meta—a. extra finer, ml. ........ .............  •« 4M
Rolled onto, bbl ................................................... I*

Beans, white, bn*. .............................................. f«
beam, yellow-eyed ................................................ la
“1*.    •* ISbam aed Tapiooa, lb. ................................. IM • U
Sugar—

Standard granulated, cwt ................... T IS IS
United Empire ...................................... T 66 T 1»
Bright yellow ...................................... T 55 TM
No. 1 yellow ...................................... 7 36 7 40
Parti lump* ............................................. 900 IS

Obama, N.B., twtni ................................... 6 SI g Mil
Butter, dairy, per Hi .................................. 0 40 0M
Lard, pure. lb. ........................................... IWt 0 2214
Lard, compound ........................................... 616 tint
Beef, comer, li ........................................... 6 66 III

Tomatoea, h, standard earn .............................. 4M
Com, It, itandaid ease ........................................ IM
Paaa, 2s, standard ease ...................................... !«
Apples, gala., N.B.. doa. ...........................  IM IS
Strawberries, la, Ontario, case ........................... I m
Soapberries, Is, Ontario, case ............................. IM
Peaches, fc, Ontario, cam ..................................... 4M
Salmoo. rad spring, tails, ease..................MM MM
Salmon, pink, telly case ...........................  4M III
Salmon, Cohoes, case ......................................... IM

Salmon, Churns ................................... ........ 4 71 I M
Sardines, domestic, ease ..................................... 4M
Cream tartar ................................................. 0 42 4 44
Currants, lb. ........................................................... 4 a
Raisiné, choice, lb. .............................................. # UM
Raisins, fancy, lb, ................................................ o 12
Raisins, seedless, lb. ........................................... 4II
Prunes. M-W6, lb. ................................................ IM
Candied peel, citron ................................... 4M 4M
Candled peel, orange end lemon ............... 4U CM
E report ted applet, lb. ..............................  0 U% 0 11
Eraporated apricots, lb, ..................................... On
Pork and bean*, case ................................ 4M 4M
Fresh Fruits and VegetaSie*—

Apples, bbl.................................................  IM IM
Lemons, Messina, box .................................... 6 M
Lemons, Cel., box .......................................... IM
Oranges, CaL, box ................................ S 71 IM
Grapes, Malaga, keg ............................. 7 M IM
Grapefruit each ..................................... 4M 04414
Potatoes, bb!....................................................... 3 M

FLOUR AND CEREALS 
(Continued from page 46.)

FLOUR UNSETTLED;
FEEDS REMAIN FIRM

Winnipeg ----------

FLOUR AND CEREALS.—Last week 
end millers were not disposed to talk 
about the market, as the collapse of 
wheat, following Germany’s offer of 
peace terms, left them bewildered. Some 
of the millers dropped their prices 70e 
per bbl. in anticipation of a further de
cline, whereas on Saturday the market 
recovered eight or nine cents. The West
ern Canada Flour Mille withdrew from 
the market altogether, preferring not to 
do business until the market was more 
settled. Other millers were quoting first 
patents at $8.50. The market has 
firmed out however and on Wed
nesday the price was $9 for first 
patents. In Eastern Canada mill
ers did not drop their prices as much 
as in the West, being content with a de
cline of 30c per bbl. compared with 70s 
in Winnipeg. At the same time rolled 
oats dropped 20c for 80’s, and were 
quoted $3 by the mills, and $3.10 by 
some of the jobbers, who no doubt had 
stocks. This decline was made neces
sary by a decline in oats. Feeds remain
ed firm, bran selling at $28, and shorts 
and middlings at $30. It is a surprising 
thing that farmers in the West are sel
ling their feed wheat for 83e per bushel 
—equal to $30 per ton—and are buying 
shorts at the same price.
^^Baet patente .................................................... gag

Bake» ................................................................ IM
fleam .................................................................. fS
XXXX. ........................................................... IM

Oerrale—
Rolled oat». M lbs. ....................................... IM
Railed oats. pkgs.. family stag........................ 4M
Con—sal. We ................................................... IM
Oat—al W« .......................   4M

no ..........................   MM
...».............................   MM
m .............     MM

» .............................................. not ■*»!
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Armour * 
Oval Label 

A Mark 
of Quality 

and 
Seroice

Trade- 
Maker* 

and 
Profit- 

Producer*

EVERY grocer in Canada should know Armour’s 
Oval Label. This mark identifies a whole 
family of top-grade food products, backed by 

a name that stands for highest achievement in food 
production.

We offer you these famous foods bearing 
Armour’s Oval Label with the assurance that they 
are produced in Canadian factories by Canadian 
men and women, and prepared to suit the needs of 
progressive Canadian merchants.

Armour’s Quality Products represent standard
ized values and regular profits for dealers. The line 
is so large and varied as to meet a big portion of the 
demands of your trade. It includes Veribest Ham, 
Bacon, Leaf Lard, Canned Meats and Fish, Armour’s 
Grape Juice, Butter, Eggs, Sausage, etc.

____ » Devonshire Farm Sen «age. A pure
trÆttTtOUrS all-pork product that sella easily 

and repeats regularly once your patrons know of Its 
delicious goodness. The ideal breakfast for frosty 
mornings. Supply It to your customers In the con
venient pound cartons (meal or links.)
A big collection of Armour Store Signs and advertising 

material at your service. Ask the Armour salesman, or write 
us direct.

ARMOUR COMPANY
Hamilton - Ontario - Canada

Wt NtiXNYAVA \ kSVA SAXVY

R1

Avoid Costly Guessing!
You wouldn’t think of running your store 

without using a refrigerator, cash register or 
computing scales—but this would be just as 
logical as being without means of accurately 
measuring the kerosene you sell.

Customers come in with cans of various sizes, 
you fill them up and charge for an even quart, 
half-gallon, etc., even though the cans may hold 
a great deal more than what you charge for.

Did you ever stop to consider how much you 
are losing in this manner?

Self-Measuring, Outfits
solve this and many other important problems.

But this one point alone would make a 
Bowser Outfit a paying investment in your 
store.

Look at the illustration of the Computer 
shown above—vou hang the customer’s can on 
the pump nozzle and when the can is filled an 
indicator points to the exact selling price of the 
oil delivered. Your customers receive no more 
nor less than they pay for and you receive all 
of the profit due you.

Then there are the numerous other advan
tages gained through the use of a Bowser— 
convenience, cleanliness, safety, etc.

You can easily pay for a Bowser with what 
it’s costing you to ao without it.

Write today for detailed information—no 
obligations incurred.

S! F. BOWSER A COMPANY, Inc.
Engineers, Manufacturers end Original 
Patentees of Oil Handling Devices

TORONTO ONTARIO
Sales Office la all Cestrss — Ess rsssatsti.se Everywhere.

If any advertisement interests yon, tear it out now and place with Utter* to be answered.
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Imperial Rice Milling
Co., Ltd.

VANCOUVER, B.C.

The best value in Rice being 
offered on Canadian 

markets today.

NORWEGIAN
SARDINESdfs1*)

NOTHING LIKE IT! 
NO BONES! 
ALL MEAT!

A/» NORWEGIAN CANNEES* EXPORT OFFICE
(Htw.t)

Awlr «’STANDARD ITS. LIMITED. Meats*»!
•LORD

BRAVO!

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 
PER INCH PER YEAR

baking powder
WHITE SWAN SPICES AND 

CEREALS, LTD.
Per do*.

5c Ting, 4 do*, cage, weight 
10 Ibg...................................... $ 0 45

4 o*. Tin*. 4 do*, to cage
weight 20 lbs.........................0 T5

• os. Tins, 4 dos. to case
weight 25 lbs....................  0 90

8 os. Tins, 4 dos. to case,
weight 35 lbh.................... 1 30

12 os. Tins, 4 dos. to case,
weight 48 lbs............. '.... 1 75

16 os. Tins, 4 do*, to case,
weight 66 lbs: .................. 2 25

3 lb. Tins, 2 dos. to case, 
weight 85 lbs..................... 5 00

5 lb. Tins, 1 dos. to case,
weight 75 lbs. ................ 8 50
ROYAL BAKING POWDER 

Bbl. lots 
Lees than or 10 cases

Sise 10 case lots and over
Per dos. Per dos.

Dime .......... «0 85 $0 80
4-os..................... 1 40 1 $5
6-os..................... 1 85 1 90

DOMINION CANNERS. LTD. 
JAMS.

"Aylmer" Pare Jams and Jellies 
Guaranteed Fresh Fruit and 

Pure Sugar Only.
Screw Top Glass Jars 16 os. 
glass 2 dos. rase. Per dos.
Apricot ....................................  $2 55
Assorted .................................. 2 35
Blackberry .................   2 45
Blueberry ............................... 2 45
Currant, Red ........................ 2 45
Currant, Black .................... 2 55
Cherry ..................................... 2 45
Gooseberry ............................. 2 35
Plum ........................................ 2 20
Plum, Green Gage ............. 2 35
Pear .......................................... 2 35
Peach ....................................... 2 35
Raspberry, Red .................. 2 55
Raspberry Black ............... 2 45
Raspberry and Red Currant 2 45 
Itaapberry and Gooseberry 2 45
Strawberry ............................. 2 60

THE BRITISH COLUMBIA 
SUGAR REFINING 

CO.. LTD.
ROGERS’ GOLDEN SYRUP 

Manufactured from pure cane 
sugar.

2 lb. tins, 2 dos. In esse..LI 80 
5 lb. tins, 1 do*. In esse....4 43 

10 lb. tins, 14 dos. In case.. 4 15 
20 lb. tins. 14 do*. In case.. 4 05 
Perfect seal glaei Jars In

the case ..............................  3 15
Delivered In Winnipeg In carload 

lota.
BAKED BEANS WITH PORK
Brands—Aylmer. Slmcoe, Quak

er, Little Chief, Log Cabin.
Per do*.

Individual Baked Beans,
Plain or with Sauce, 4
dos. to case ......................

l’s Baked Beane, Plain, 4
do*, to caae ......................

1'* Baked Beans, Tomato 
Sauce. 4 des. to caw,... 

l'a Baked Beans. Chill 
Sauce, 4 do*, to case ...

2’a Baked Beans, Plain.
2 do», to caae ..................

Tt Baked Beans. Tomate 
Banee, tall, t dos. to caae 

Ta Baked Beans, Chill 
Sauce, tall, f dot. to rase

- — » » *“•**) .... save,. f a/ uuuaj ,
Tomato Sauce......... dos.; Fam
ily, Chill Sauce, .... dos.; 3's.
Plain, Plata, Aylmer only..........
dos.; 3’s, Tomato Sauce, Flats,
Aylmer only............ do*.; 3’s,
Chill Sauce, Flats, Aylmer only.
----- dos.; 3’s, Plain, Tall..........
dos. ; 8’», Tomato Sauce...........
dos. ; S's, Chill Sauce..........do*.
The above 2 do*, to case, 10’s, 
14 dos. per caae, for hotel and
restaurant uae (gala.).............
dos.

"AYLMER” PURE ORANGE
MARMALADE

Per do*.
Tumbler*, Vacuum Top, 2

dos. In caae ...................... 1 30
12 os. Glass, Screw Top, 2

dos. In caae .................. . 1 50
14 os. Glass, Screw Top, 2

dos. In caae ...................... 1 76
16 os. Glass, Screw Top, 2

dot. In case ...................... 2 10
16 os. Glass, Tall, Vacuum

Top, 2 dos. In case.......... 2 15
2’a Ola»», Vacuum Top ... 3 20 
2’a Tin, 2 dos. per case.... S 26 
4'b Tin. 12 palls In crate.

per pall .............................. 0 56
6’» Tin, 8 palls lu crate,

per pall .............................. 0 68
7’s Tin or Wood, o pills

In Crate ............................... 0 81
14’s Tin or Wood, 4 palls

In crate, per lb.............. 0 1214
30’s Tin or Wood, one pell 

only, per lb...................... 0 1214
BLUB

Keen’s Oxford, per lb....................
In 10-lb. lot* or esse....................

CEREALS
WHITE SWAN Percsae

Pancake Flour (Self-rising),
2 dos. case, wgt. 50 lbs...62 70 

Biscuit Flour (Self-rlalng),
2 dos. to case, weight 60
lbs. .....................................  2 70

Buckwheat Flour (Self-rla
lng), 2 doa. to caae, wght.
50 lbs.............. ..........................2 70

Diet Flour, 5 lb. bags, per
dos................................................ 4 80

Wheat Flakes, per esse of 2
dos. 15c packages ..................2 70

Health Flour, 5 lb. bsgs,
per dos...............  3 00

King's Food, 2 dos. to case,
weight 85 lbs..........................4 80

Wheat Kernels, 2 doa. to
caae, weight 66 Ibe...........8 60

Barley Crisps, 3 dos. to
case, weight 60 lbs...........3 00

Flaked Rice, 8 dos. to caae,
weight 60 lba...........................8 00

Flaked Peaa, 3 dos. to caae, 
weight 60 lba...........................8 60
COCOA AND CHOCOLATE

THE COWAN CO., LTD.

Parfectton. 1-lb. Una, doa...$4 60 
Perfection. 44-lb. 116». del.. 3 40 
Perfection, 8-lb. tin», dos.. 1 26 
Perfection, 10c alae, dee.... 0 90 
Perfection, Mb. tins, per lb. 0 IT 
Soluble, bulb. No. 1, lb.... 0 22 
Soluble, bulk. No. *. lb.... 6 20
London Pearl, per lb........... 0 24

(Caeweetewed Cheeebtte) 
Supreme chocolate, 14a, 12-

lb boxeu, per lb................ 0 87
Perfection chocolate, 20c 

else. 2 dee. lu bo*, dee... 1 80
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the laundry soap and cleanser trade that's worth getting 
can be handled by this splendid "big five.” Dominating the 

market as they do through sheer merit—purity, quality and big, con
tinuous publicity—you should certainly handle all of them. No need 
to break the chain. Every link is strong and sound—“British through 
and through!”

LEVER BROTHERS, LIMITED
EASTERN AVENUE. TORONTO

Largest!
Soap
Works
in
Canada

This 
one 
Plant 
Over 
5 acres

UiLLlUV

ItlivlihlHI j ' v'LLUUL
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“Lively Polly” gets the repeat 
business

Tftere to no surer indication erf satisfactory service than ‘'come
back" sales, and ‘‘Lively Polly" Soap Powder is proving it» value 
in this respect to dealers everywhere. The housewife has recognised 
in Lively Polly the ideal medium tor quickly and thoroughly clean
ing clothe*, dishes, glass, earthenware, paint, floors, etc., and for 
cleaning and disinfecting draina and cloeeta.
Retailing at 5 cents, this big vaine should occupy a prominent 
place on your counter. Sales are easy. Profits are good.

J. Hargreaves & Sons Liverpool, Eng.
Canadian Agent»! McClellan Import Co., 301 Reed Bldg. 

MONTREAL

Y & S STICK LICORICE
48 Sc. Packages to Box •

The old-fashioned remedy 
for Coughs and Colds

For sale by leading Wholesale Grocers, Druggists and 
Confectioners throughout the Dominion.

NATIONAL LICORICE COMPANY
MONTREAL

Perfection chocolate, l#c 
■toe, 3 and 4 doa. In box,
per doe. ..................................6 SO

Sweet Chocolate— Per lb.
Queen's Dessert, 14’s sad

Ws, 13-lb. boxes .................. 0 40
Queen's Dessert, Vs, mb.

boxes .....................................  0 40
Veuille, U-lb., 6 and mb.

boxes .....................................017
Diamond, 8*1, 0 aid 13-lb.

boxes ....................................... 010
Diamond, 0’s and 7*e, 0 and

13-lb. boxen...........................0 38
Diamond, K's, 8 snd 13-lb.

boxee...................................... 0 28
Icings for Cake—

Chocolate, white. Dink, 
lemon, orange, maple, al
mond, coeoannt, cream.
In 14-lb. packages, 2 and 4
don. In box, per don........... 1 00
Chocolete Confections. Per dos. 

Maple buds, Mb. boxes .... 0 80 
Milk medallions, 6-lb. boxee 0 » 
Chocolete wafers, No. 1, 6-

1b. boxes ...............................0 to
Chocolete wafers. No. 2, 6-

lb. boxee ..............................  0 28
Nonpareil wafers. No. 1, 5-

lb. boxes .................................0 to
Nonpareil wafers. No. 2, 5-

lb. boxes.................................0 28
Chocolate ginger, 6-lb. boxee 0 16 
Milk chocolate wafers, 6-lb.

boxee ....................................... 0 30
Coffee drops, 6-lb. boxee.... 0 10
Lnnch bare, 6-lb. boxee........0 10
Milk chocolate, 6c bundles, 1

do*. In box, per bom .......... 1 40
Royal MUk Chocolate, 6c 

cakee, 2d os. la box, per
box ..........................................0 90

Nat milk chocolate, 14'e 6,
lb. boxee. lb........................... 0 »

Nnt mtlk chocolate, 14'e, 6-
lb. boxee. lb........................... 9 19

Net i611k chocolate, 6c bare 
24 bara, per box .............. 0 00

Almond nut bare, 24 bars, 
per box ................................  0 90

BORDEN MILK CO., LTD.

CONDENSED MILE
Terms not SO day».

Eagle Brand, each 48 cane..87 20 
Reindeer Brand, each 48 cans 0 06 
BUrer Cow, each 48 cana.... 6 40 
Gold Seal, Purity, each 48

Cane .......................................  6 28
Mayflower Brand, each 48

Cano ......................................... 0 26
Challenge, Clover Brand, 

each 48 cans...............  8 78

EVAPORATED Mil.*

St. Charles Brand, Hotel, 
each 24 cana...................... 6 00

CONDENSED COEPEE 
Reindeer Brand, "Large," 

each 24 cans........................80 00
Reindeer Broad, "Small,"

each 48 cans ......................... 6 TO
Regal Brand, each 84 cane. 4 70
COCOA, Reindeer Broad, 

each 24 cane ....................... 6 00
COFFEE.

WHITE SWAN BPICES AND 
CHBBALS, LTD.
WHITE SWAN

1 lb. square tlna, 4 dos. to 
caee. weight 70 His..... 0 00

1 lb. round tine, 4 doe. to 
cam, weight 70 Ike........  0 0414

ENGLISH BREAKFAST 
COFFEE.

14 lb. tlna, 2 dos. to earn, 
weight 22 lbe................... 0 IS

1 lb. tlna, 2 doe. to cam, 
weight 86 lbe.....................0 20

. MOJA
14 lb. tlna, 2 dos. to caee, 

weight 22 lbe. ................. 0 SI
1 lb. tine, 2 dos. to ceee,

weight 16 lbs. ............... 0 W
2 lb. tine, 1 don. to caae,

weight 40 lba.....................IS
PRESENTATION COFFEE.

A Handsome Tumbler ta Each 
Tin.

I lb. tine, 2 dos. to caae, 
weight 46 lbe., per lb... 0 21

FLAVORING EXTRACTS 
WHITE SWAN FLAVORING 
EXTRACTS—ALL FLAVORS.

1 os. bottles, per doe.,
weight 1 lba. ................... 6

2 os. bottles, per doa.,
weight 4 lbe. .................

214 oa. bottles, per da
weight 6 lbe............

4 or bottle», per
weight 7 Hi#...........

8 os. bottles, per
weight 14 lbe..........

16 os. bottle#, per
weight 26 lbe. ........

12 os. bottles, per
weight 40 lbe......................aw

Bulk, per gallon, weight 10 
lbe. ............ ........................  10 10

CRESCENT MFO. CO.
CRESCENT MAPI. Kl NE

Per dee.
14 os. (4 doe. cam), weight 

0 lba., retell each 18c....US 
1 os. (4 doa. caw), weight 

14 lbs., retail each 10c.... 2 80
3 os. (1 doe. caee), weight

16 lbe., retail each 80c... 4 26
4 oa. (3 dos. caee), weight

17 lba., retell each 00c.... 7 60
5 os. (1 doa. earn), weight

17 lbe., retail each $1.60.. 11 10 
Pint (1 don. cnee), weight 

20 lbe., retell each to ... 24 to 
Quart (1 des. caee), weight 

to lba. retell each to to.. 46 to 
Half gallons, each, retail

each, 110 ............................. 7 to
Oallone, each, retail each 

618 ........................................ 14 80
Jersey Brand, Hotel, each

24 can..................................... 6 to
Perries» Brand, Hotel, each

24 cane  ........................ 6 00
St. Charlee Brand, Tall, each

48 cane ...........................  8 10
Jersey Brand, Tall, each

48 eana ............................ 6 10
Peerless Brand, Tall, each,

48 eana ............................ 8 10
8t. Charles Brand. Family,

each 48 eana .................... 4 80
Jersey Brand. Family, each.

48 can................................... 4 80
P écriras Brand. Family,

each 48 cane .................... 4 to
St Charles Brand, small,

each 48 eana .................... 136
Jersey Bread, email, each 

48 cees ................ 8 SI
Peerless Broad, small, seek.

48 ces» —......................... 8 16

GELATINE
Knox Plein Bpsrkllng Gela

tine (2-nt. else), per doa. 1 to 
Knox Acidulé ted Gelettne 

(Leriinn flavor), (2-qt.
else), per doa..................... 1 to

Cox's faetant Powdered 
Oeletlne (2-qt stwt. per 
dos. ...................................... 1 M

W. CLARK, LIMITED. 
MONTREAL.

Compressed Corned
«2; la. to.80; 2e, *7to; Oa.
Me, toO.

IS; la. |M6; 2aRoaet Bref,
17.28; 6e,

Boiled Beef, la. «8.28: 2a, 17.36

to; le, to:Veals,

Ho, 6Lto; 1»,Coined

14a, to; Is.Beefsteak and
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Attention: Retail Grocers
Dried Peas canned in United States are 
being shipped into Canada. Some of 
these are labelled Soaked Peas others 
Ripe Peas. These peas are simply dned 
peas soaked and then canned, and are not 
to be compared with the Canadian 
Canned Peas, which are peas picked 
when fresh and tender, and best fitted 
for table use and put in the cans about 
the same day as picked.
Some years ago large quantities of these Soaked 
peas were sold in Canada to the trade but stocks 
were left on the dealers* hands to a large extent on 
account of the consumer not repeating orders.

While these soaked or ripe peas can be bought 
cheaper than the fresh canned peas they are likely 
to make you dissatisfied customers. There are no 
Canadian Soaked peas on the market that we know of.
Play safe by confining yourselves to Dominion Canners 
biands.

DOMINION CANNERS, LIMITED
Hamilton, Canada

// any advertisement interests you, tear it out now and place with letters to be answered.
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Experience Teaches
—Sell Shir riff’s

You cannot go out and 
take a straw vote of the 
community, to find out for 
yourself what extract you 
ought to push. You 
don’t need to. Just rely 
upon the experience of 
others.

§himffs
True Vanilla
has been a favorite for thirty years, 
because of its splendid quality—it 

is fifty per cent, 
stronger than Gov
ernment require
ments. Its flavor 
and bouquet are un
surpassed. No ordi
nary extract could 
build up such a 
reputation. And 
reputation means 
profits.

These are the facts 
that keep the stream 

of ShirrifFs sales going always 
stronger than ever across dealers’ 
counters everywhere. Yes, you 
have room for a staple seller like 
that. Write us.

Imperial Extract Co.
TORONTO

THE CANADA STARCH CO.,
dux, edwardsburg

BRANDS end
BRANTFORD BRANDS 

Laundry Starches—
Boxea Cents

40 Iba., Canada Laundry.. .07
40 lbs., 1 lb. pkg., White

Glosa .............  ......... ,. .onrii
46 lbs.. No. 1 White or Blue 

Starch. S lb. cartons .... .US 
100 lbs. kegs. No. 1 White. .07* 
200 toe., bbls.. No. 1 White .07H
SO lbs., Edwardaborg Silver 

Gloss, 1 lb. chromo pkgs. .06H 
48 lbs., Silver Gloss, In 0

to. tin canisters................. 10
SO lbs., Silver Gloss, In 6

1b. draw lid boxes ......... AO
100 lbs„ kegs, Silver Gloss,

large crystals.................. M
28 lbs., Benson’s Satin, 1 

lb. cartons, chromo label .OTH 
40 lbs., Benson’s Bnamel,

(cold water), per case... 8.00 
20 lbs. Casco Reflned Potato

Floor, 1 lb. pkgs.................IS
Celluloid. 48 cartons, case. 8.75

Culinary Starch
40 lbs.. W. T. Benson A 

Co.’s Celebrated Prepared .OSH 
40 lbs. Canada Pure Corn .OTH 

(20 lb. boxes He higher)

BRANTFORD STARCH 
Ontario and Quebec

Laundry Starches—
Canada Laundry—

Boxes about 40 lbs..............47
Acme Gloss Starch—
1-lb. cartons, boxes of 40

lbs. .....................................  .07H
First Quality White Laundry— 

8-lb. canisters, cs. of 48 toe. .08
Barrels. 200 lbs. .................. .OTH
Kegs, 100 ton .........................07H

Lily White Gloss—
1-lb. fancy carton rases 80 
„ Hw- ....................................... OSH

6-lb. toy trunks, lock and 
key, 6-lb. toy drum, with 
drumsticks, 8 In case .... AO 

Kegs, extra large crystals,
100 lbs...................................06
Canadian Electric Starch— 
Boxes, containing 40 fancy
pkgs.. per rase ................8 00
Celluloid Starches—

Boxes containing 46 carton,
per case ............................ 3 75
Culinary Starches—
Challenge Prepared Com— 

l ib. pkts., boxes of 40 lbs.. .OTH 
Brantford Prepared Corn—
1-lb. pkts., boxes of 40 lbs. .«H 

"Crystal Malse" Corn Starch— 
1-lb. pkts., boxe* of 40 toe. .08* 
(20-lb. boxes He higher than 40's)
COW BRAND BAKING SODA 

In boxes only.
Packed as fellows:

Sc packages (06) .............. I 8 20
1 lb. packages (00) ......... 8 20
H lb. packages (ltd) ...........8 40
'l to! 80 }Ps<*»«w *«*•* • » 

■TROP
THE CANADA STARCH CO., 
DTD.. CROWN BRAND CORN 

STROP
Perfect Seal Jars, 8 lbs..
_ 1 do*. In cess ....................88.85
8 lb. tins, 2 do*. In ease.. 8J6
6 to. tin*, l do*. In ease .. 846
W lb. tins, H doa. In ease. 846 
80 1b. tins. H des. in ease. 841 
Barrais, about 160 lba. ... .04* 
Half bbls- about 800 lbs... .«g 
H bbls- about 175 lba. .... 46 
Tgal. wooden palls, 86 lba. 1.T0 
8 gal. weedea pells. 86*
■ gut wooden pails, « ïbü. ! 8*

LTLT WHITE COHN STROP
1 to. tins, 8 doa. In casa....... 6876
6 to. tins, 1 dos. In cnee.........4.16
10 1b. tins, H don. In case... 446 
20 1b. tins, H dos. In cuss... 4.00

8T. LAWRENCE SUGAR 
REFINING CO.

Crystal Diamond Brand Cana 
Syrup

2-lb. tins, 8 dos. In case.. 4 80
Barrels, per 106 lbs...........6 86
H barrels, per 100 lbs....... 6 60

DOMINION CANNER». DID. 
CAITSOFB—In Glass Bottles 

Per i
H Pta. Delhi Bplcare....... I
H Pta., Red Seal, screw

tops ...................................
H Pta., Red Seal, crown

tops ...................................
Pts., Delhi Epicure ...........
Pta., Rod Seel ....................
Pts., Tiger ..........................
Qts., Delhi Epicure.............
Qts., Red Seal ....................
Qta., Lynn Talley .............

CALIFORNIA FRUIT CANN1 
ASSOCIATION 

CALIFORNIA RIPE OLI1 
DHL MONTE BRAND

Bias Mam. Large Mad.
«H Can...............$4108816 «40
No. 1 Tall Can 2.10 2.26 140
No. Id Jar .... 800 246 140
No. 4 Jar ....... 140 146 Lie
No. 10 Cam ... 14.00 12.00 0.00

TUBA BRAND
»H Can ......... .............«.00 «46
No. 1 Tall Can......... 140 140
No. 10 Can ..............  6.00 840
Picnic Can.......................... 40

INFANTS’ FOOD 
MAGOB SONS * CO., LTD.
Robinson’* patent barley, U-lb. 

tins......... : 1-lb. tins.......... ; Rob
inson’s patent great», H-lb. tins, 

Lib. tins..........
STOP-ON POLISHES Dos.

Polish, Black, Tan, Ox-blood
and Nut-brown ................0 86

Dressing, White, 4-os. bot
tle .........................  ...........2 00

NUGGET POLISHES
Doa.

Polish, Blach and Tan .... 0 » 
Metal Outâta. Black and Tan 3 80 
Card Oats ta. Black and Tan 3 40 
Creams and White Cl easier 1 10

Whit* Swan Teaet Cakes, 
per case, 1 do*. 6c pkgs.. 1 20

IMPERIAL TOBACCO CO. OP 
CANADA. LIMITED, 
EMPIRE BRANCH.

Buck Watch, 
lba. ..............

8a butts |
6

Bobs, 6s and 13s, 13 and 6
lba. ................................ .

Currency Barn, 18a * butta,
IS lba., boxes 6 tbs............

Currency. 6a H butta, 0 lbs. 
Stag Ban, 6Ha. butts, 11

IbA, boxes, 6H lbs............
Walnut Ban, 6*s, boxen 1

lbA ...............................................
Pay Roll, thick ben, *Ha

6 to. boxes .......................
Pay Roll, this ban, OHa 6

to. boxes ............................
Pay Roll, ping. «HA U and

1 1b. caddlee ....................
Shamrock, plug, T*a, * 

botta, 13 lb. bexoA 6 lba.
Grant Went, pouch**, he.......
Forest sad Stream, tiUA MA

8 to. eartoaa .....................
Forest and Stream, Ha He 

aad 1-lb. tlua ....................

glass hostidon ................

«
48

61
It

08

«
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Brantford and Brantford
Scales HAVE BEEN 

WINNERS 
DURING 

1916

Slicers

For your protection you need the Beet 
' For efficiency you need the Beet

Note: The Best Comput
ing Scale, and the Best 
Meat Slicer is made in 
Canada.

Writa for oar catalogua.

A Happy Chriatmas and a 
Prosperous New Year for you 
is the wish of

The Brantford Computing Scale Company, Limited
Brantford - Ontario

PRICE LIST:

St. Crurgr Evaporated Milk (family
•lie), 4 del. to rear .............................. .... . . .14.30

St. George Evaporated Milk (hotel else),
S del. to raw ..........................................................gg.ee

Reaper Condensed Milk, I doa. to ease...ge.ge 
Prioress Condensed Milk, 4 do», to easo.SS.ee
St. George Condensed Csgee, g das. to 

ease .............. .................. ..............................este

They’ll get you better 
winter profits

Every day during the winter months there are numbers of 
socihl gatherings where the convenience and utility of

MALCOLM MILK 
PRODUCTS

will be thoroughly appreciated. This will mean better sales 
and bigger profits for the Malcolm Milk dealer.

Transient sales are a negligible quantity where these 
purely Canadian-made products are concerned. They 
arc so delicious and a<> good that they I latently 
captivate the taste of discerning people.

Now is the time for you to secure a share of the good winter 
demand for Malcolm's. Send for a trial supply to-day. Get 
them working for you in a neat little display and note the 
good results.
If you sell Malcolm's once you will always sell them all the 
time.
Note Our List :

\

The Malcolm Condensing Co., Limited, St. George, Ontario
If any advertisement interests you, tear it out now and place with letters to he answered.
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E.P. SAUCE
(Epicurean Fruit Sauce)

Made - in - Canada
A big favorite, with every 
person appreciating high- Æ 
grade quality and palat
able wholeeomeness.
You will find E. P. a de
pendable seller and a sure 
repeater if you give it 
prominence on your sales 
counter. And the profits 
are worth while.

Send for sample».

The

Canada Sauce 
and Vinegar Co.

510 King Sl W., Toronto

KILLS BUGS, MOTHS 
ROACHES AND OTHER 

HOUSE INSECTS

It is 
always 
needed 
some
where

There is an all the year round demand for 
Keating’s Powder. Keep it in view on your 
shelves and the customer will ask for it. 
Grocers everywhere are selling more Keatings. 
As in other countries, it is now an article of 
regular stock with Canadian Grocers.

Keeti.*'» Powder—the nnlreronl lueeetlelde. 
Mode by Thomas Keating:, London, England.

Sola A fan ta for Canada :

Harold F. Ritchie Company
LIMITED

10-12-14 McCaul Street, - Toronto

GRANNY CHAMBERLAIN
has become a familiar figure in every household in Canada

through consistent and persistent advertising.
The grocer or general merchant who is alive to his 
opportunities cashes in on every national advertising 
campaign.

Look over your stock and see that you have plenty of

CHAMBERLAIN’S COUGH REMEDY
to supply the wants of your customers through the 
winter. If not, order at once from your jobber or 
direct from the manufacturers.

Attractive booklet* and »tore card» are your» for the taking.

CHAMBERLAIN MEDICINE COMPANY. LIMITED
TORONTO, ONTARIO

If any advertisement interests you, tear it out now and place with letter» to be answered.
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Only Six Front Covers Left
year for the past five

^ years CANADIAN GROCER 
has, in November and December, 
disposed of front covers of the 
succeeding year.
Already for next year 46 of the 52 front 
covers have been reserved. In all probability 
before the end of the month those remaining 
will also have been reserved.
The open dates are July 13, 20, 27 and 

December 7, 21 and 28.
The front cover of CANADIAN GROCER 
gives the advertiser an exceptional opportun
ity of making a seasonable announcement in 
a most effective way. The majority of the 
live, aggressive dealers in every province of 
Canada will see your announcement.
If you want any of the remaining six covers 
open in 1917 wire at our expense at your 
earliest convenience. Covers will be reserved 
for those wiring first.

The Canadian Grocer
143-153 University Avenue 

Toronto, Ontario
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MiiiiMuiiiiiuiiiiiiiii A.N D
The service department of Thj Canadian 

Grocer will gladly asalet manufacturers at 
home or abroad In making arrangements 
with the Arms In all parts of Canada whose 
announcements appear on this page.

iill

ONTARIO

W. G. PATRICK & CO.
Limited

Manufacturers* Agents 
and Importers

51-53 Wellington St. W., Toronto

Wholesale Grocery Brokers
27 Front St. East, Toronto

Beans
Evaporated Apples

W. H. Millman 
& Sons

FRED J. WHITE
BROKER

27-29 Wellington St. East 
TORONTO CANADA

BEANS
Send me samples and quo

tations of white

FEATURE FOR THE TRENCHES

G. Washington’s 
Refined Coffee

Cnaadlnn Sales Agente i
Edmund Littler,

E. J. Roberts,

Maclure t Langley, Limited
Manefeeterere Asset.

Grocers, Confectioners 
end Drag Specialists 

11 FRONT STREET EAST TORONTO

FOR SALE
Choice Potatoes, Selected Eggs, 

Creamery Butter, Honey, 
Fancy Dressed Poultry.
C. A. MANN A CO.

76 KING ST. LONDON, ONT.

NEWFOUNDLAND

T. A. MACNAB & CO.
IT. JOHN'S NEWFOUNDLAND
MANUFACTURERS' AGBNTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 
careful attention to all bualneea. High
est Canadian and foreign references. 
Cable address: “Macnab," 8t. John's. 
Codes: A. B. C„ 5th edition and private.

WE8TEEN PROVINCES

C. S. Turner Co,
147 Banaatyne Awe. Beat 

WINNIPEG
Maaafaetarere Asents 

EaeeUeat Stores*. Farwardlae an 
Diatribe lias FeeUlUe*

WATSON A TRUESDALE
Wholesale Commission Brokers sad 

Manufacturers' Agents 
120 Lem bard Street 

WINNIPEG MAN
Domestic and Foreign Agencies 

Solicited.

H. P. PENNOCK A CO
Wholeeal. Grocery Broker, 
and Maaafaetarere’ Agaata.

WINNIPEG KBQ1NA
We solicit accounts of large and pro- 
greeelre manufacturers wanting Uve 
representatives.

G. B. THOMPSON
------------------------------ ion Broker
end Manufacturer»' Agoni.

We caa handle a few more good lines. 
Storage Warehouse and Transfer Track,

140 Notre Dame Ave. E., WINNIPEG
Established 1898

Wholesale Cei

W. H. Escott Co.
Limited

Manufacturers’
Agents
Wholesale
Grocery
Brokers

Winnipeg
MANITOBA

■RANCHES:

Regina Saskatoon
Calgary Edmonton

ESTABLISHED 19*7

McKelvie A Stirrett Co., Limited
Wholesale Grocery Broker, 
and Maa .facturera' Areata.

CALGARY ALBERTA
We solicit agencies for staple lines.

F. D. COCKBURN

We have

C.H. GRANT CO
509 Merchants

Wholeeal* Cammlrelaa Brokers
and Manufacl

irai seed account., bi t

THE H. L. PERRY CO.
lld-816 Prince.. Street. Wlaalsas 

We can make e success of your Agency. 
Our 8TORAOB, DISTRIBUTING and 
FORWARDING facilities are unexcel
led.

Correspondence solicited. 
“Always on the Job."



The service department of The Canadian 
Grocer will gladly assist manufacturers at 
home and abroad In making arrangements 
with the Arms In all parts of Canada whose 
announcements appear on this page.

___ LLi.
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QUEBEC.

ROSE & LAFLAMME
LIMITED

Communion Merchants 
Grocers' Specialties.

MONTREAL TORONTO

OATS, PEAS, BEANS, ETC.
handled in any quantities to best advantage by

ELZEBERT TURGEON
Craie and Provision Broker 

MONTREAL. P.Q. QUEBEC. P.Q.
Selling Agent for

TkeMaple Leaf Milling Ce.. Ltd.. Toronto

Merchants Baler
MADE IN CANADA

Price
$21.00

25.50
27.75

Bale
17*18*31
18*24*33
18*26*36

Weight 
140 the. 
160 “ 
175 **

"f.o.h. Toronto."

Stephenson, Blake & Co.
Maanfactnrers

60 Front St. West, - Toronto

To The Trade
Buyers and sellers of

All Kinds of Grains 
and Seeds

Denault Grain and Provision 
Co., Limited

SHERBROOKE, P.Q.

MARITIME PROVINCES.

J. N. COCHRAN
Manufacturer.* Aeent and Grocer, 

Broker
FREDERICTON, N.B.

i hare a connection with both wholesale 
and retell trade throughout the entire 
Maritime Provinces.

Condensed Milk
Well-known British firm having 
thoroughly efficient organiza
tion covering Grocery Trade in 
every part of the United King
dom, desire connections with 
Condensed Milk Factory. Ar
rangements could be made on 
Sole Agency basis or otherwise.

Address full particulars of pro
ducing capacity to —
Street’s, 30 Comhill, London, 
England.

QUEBEC’S RESPONSIBLE BROKERS
We offer our services in marketing your pro
ducts, as we are open for one or two mere good 
agencies for produce, grains or grocery lines, etc. 
Write for particulars. BEANS AND «-------CORN AWrite for pari 
SPECIALTY.

ALFRED T. TARQUAY A COMPARY,
Commission Merchants and Broker»,

RI DALHOUSIE ST. - QUEBEC CITY

G. Gagné Grocery Broker 
end Manufac
turera' Agent

We have a connection in Quebec City 
and throushoet the province. _

111 Mountain Hill Quebec City

DEPARTMENT OF’THE NAVAL SERVICE. 
TENDERS FOR PROVISIONS.

OEALED TENDERS, addressed to the 
13 undersigned :in<l endorsed "Tenders for 
Provisions,” will be received up to noon 
Thursday, January 4th, for the undermen
tioned provisions for delivery te H.M.C. 
Dockyard, Esquimau, B.C.

1. I’lour.
2. Biscuit Pilot.
d. Preserved Milk.
4. Sugar.
0. Ten.
6. Coffee.
7. Chocolate soluble.
8. Jams and Marmalade.
9. Pickles.

10. Corned Beef and Mutton.
11. Tinned Rabbit.
12. Mustard.
13. Salt.
14. Pepper.
15. Vinegar.
10. Salt Pork.
17. Split and Marrowftft Pea*
18. Beans haricot.
19. Celery Seed.
20. Preserved Suet.
21. Raisins.
22. Rice.
22. Lime Juice.
24. Oatmeal.
25 Malt and Hops.
20 Currants. «
27. Preaerved Potatoes.
Forms of tender and all Infonattlon may 

be obtained by application to the undersign 
ed or to the Naval Store Officer, H.M.C. 
Dockyard at Esquimau, B.C.

Applicants for forms are requested to state 
definitely the Item or Items on which they de
sire to tender.

O. J. DESBARAT8. C.M.O., 
Deputy Minister of the Nsval Service. 

Deportment of the Naval Service,
Ottawa. November 28, 1916.

Unauthorised publication of this sdvertlse- 
ment will not be paid for.
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Your New Year 
Resolutions

should include a resolve to 
equip your store In a way that 
will guarantee your customers 
satisfactory service and give 
you better return!.
The Importance of a really re
liable refrigerator can hardly 
be over-estimated. That Is why 
you should consider

THE EUREKA
—the most scientifically constructed and 
best sales produclng refrigerator on the 
market.

Drop us a card and let ue tell yon all 
about the distinctive and unsurpassed air 
circulation system of the Eureka, Its su
perior display advantages, and the many 
other unique feature! which belong exclu
sively to this peerless refrigerator.

SEND THAT CARD TO-DAY
Eureka Refrigerator Co., Limited
31 Brock Avenue TORONTO

Quick Selling Quality 
-that’s CHOCOLATTA

And besides this un
beatable quality it has 
the additional appeal of 
convenience, making a 
selling combination of 
unusual value. Grocers 
everywhere are profit
ing through the popu
larity of CHOCOLAT 
TA. So will you if you 
give it a trial.

The advent of the cold 
days Is Ideal for quick 
sale» of CHOCOLATTA— 
the only ready to use cho
colate on the market. And 
the margin of proflt la 
worth while.

Aik yonr jobber for It or 
we’ll ahlp yon direct

The Nutrient Food Co.
Toronto, Canada

1
XMAS
19 16
The Season’s Compli
ments and Sincere 
Good Wishes from
Hargreaves Bros. & Company, Limited
The Gray Bldg., 24-26 Wellington St. W., Toronte

Western Agents:—For Manitoba,, Saskatchewan 
and Alberta—W. L. Mackensle A Co., Ltd., Win
nipeg, Regina, Ssakatonn, Calgary and Edmonton. 
For British Columbia and Yukon—Creeden * 
Avery, Rooms B and 6, Jones Block, 407 Hastings 
Street West, Vancouver, B.C.

wzMwm

BROWN’S FAMOUS

“FLIBAN”
“THE DEADLY HOUSE FLY"

Wholesale Houses desiring to 
handle the MOST EFFI
CIENT, NEATEST, AND 
CLEANEST BRITISH 
MANUFACTURED AR
TICLE, ehould handle

30 inches long. 
21 inches wide.

The Brew* Mfg.C*. Ud.
LITOHWOUTH. Meets

THE WORLD-RENOWNED

“FLIBAN”
FLY CATCHER.
HAS N0SÜPERI0R.

Specially made to wlthatand 
varying climatic conditions.
Inaurea repeat! and perman
ent buatneae.
Teat title when all others fall.
Sample! and prices on appli
cation. Prompt deliveries 

guaranteed.
Canadian Agent»— Eastern Canada, MacLtuen Imperial Cheeae

Co., Ltd., Toronto.
Weetern Agente—Nelson, Shakespeare, Watklna, Ltd., 1X6 

Water Street, Vancouver, B.C.

THE BROWN MANUFACTURING (XX, Limited,
LETCHWORTH, HERTS, ENG.

If any advertisement interest» you, tear it out note and place with letters to be answered
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Waste Paper 
$13.00 a ton.

“ Climax”
All Steel Fireproof

Baling Press will 
convert yonr waste 
Into compact baler 
ready to ehlp and 
■ell at the highest 
prices.
Ask ns for Infor
mation.

Climax Baler Co.
Hamilton, Ontario

More Dollars
You can make “Dollars Grow” out of your spare 
time. Spare-time efforts have made hundreds 
of dollars for MacLean Representatives. To-day 
there are in Canada, men and women, who find 
that our proposition worked for an hour or two 
daily provides for many of the added luxuries of 
life. Y ou supply us the time,—we’ll supply you 
the money. Write for full particulars.

The MacLean Publishing Co., Limited 
Dept. M, 143-153 University Avenue, Toronto, Can.

You Have Seen Them
go up and then go down—here to-day, 
gone to-morrow. Breakfast cereals may 
come and go, but

Shredded Wheat
like Niagara Falls, goes on forever. In 
the home, where its nutritive value is 
known, nothing can take its place. It 
is in a class by itself. There is no sub
stitute. Delicious for breakfast, or for 
any meal, with sliced bananas, or. other 
fruits.

The Biscuit I» pecked In ederleee spruce weed 
ca.ee which may be easily sold for IS er U 
rente, thereby nddlng to the grocer's profite.

MADE IN CANADA

The Canadian Shredded Wheat Co., Lii
Niagara Falls, Ontario

(S6-Ü)

lited

;i ,

CANADA

NATIONAL SERVICE

PUBLIC NOTICE is hereby given under the authority of the “War Measures 
Act, 1914," that during the first week in January, 1917, an inventory will be mp**» 
by the Poet Office Authorities, of every male between the ages of sixteen and sixty- 
five, residing in Canada.

National Service Cards and addressed envelopes for their return to Ottawa 
have been placed in the hands of all Postmasters for distribution amongst the 
Persona required to fill in such cards. Every male person of the prescribed ages 
is required to fill in and return a card enclosed in an envelope within ten days 
of its receipt.

Any person who fails to receive a card and envelope may obtain the mo 
upon application to the nearest Postmaster.

Ottawa, 15th December, 1916.
R. B. BENNETT,

Director General

GOD SAVE THE KING.

NATIONAL SERVICE WEEK : 1st to 7th JANUARY.
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THE SIGNIFICANCE TO YOU OF THE MEMBERSHIP OF THE

CANADIAN GROCER
IN THE ASSOCIATED BUSINESS PAPERS, INC.

OU depend upon THE CANADIAN GROCER for an unbiased and accu
rate report of all news affecting your business interests.

Probably too, you give heed to its editorial counsel in many matters of con
siderable consequence. You have a right, therefore, to know about the 
policies and principles back of the important service rendered by THE CAN
ADIAN GROCER.
The membership of this publication in the Associated Business Papers, Inc. 
(the International Association of Class, Trade and Technical Papers), means 
that it has achieved an exceptionally high publishing standard, and has sub
scribed unreservedly to these—

The publisher of a business paper 
should dedicate his best efforts to 
the cause of Business and Social 
Service, and to this end should 
pledge himself.

To consider, first, the inter
ests of the subscriber./

2 To subscribe to and work for 
. truth and honesty in all de

partments.
O To eliminate, in so far as pos- 

. sible, his personal opinions 
from his news columns, but to 

be a leader of thought in his edi
torial columns, and to make his 
criticisms constructive.
A To refuse to publish “puffs,” 
jT. free reading notices or paid 

“write-ups;” to keep his read
ing columns independent of adver
tising considerations, and to meas
ure all news by this standard : 
“Is it real news?”

5 To decline any advertisement 
. which has a tendency to mis

lead or which does not con
form to business integrity.

6 To solicit subscriptions and 
. advertising solely upon the 

merits of the publication.7 To supply advertisers with 
, full information regarding 

character and extent of circu
lation, including detailed circula
tion statements, subject to proper 
and authentic verification.
O To co-operate with all organi- 
Oe rations and individuals en

gaged in creative advertising 
work.

9 To avoid unfair competition.

1 To determine what is the 
/ (/.highest and largest function 

of the field which he serves, 
and then to strive in every legiti
mate way to promote that function.

If you have read the foregoing standards, there is not much left to be said, except to tell you that 
these principles are present day realities and not merely beautiful ideals for future attainment.

THE ASSOCIATED BUSINESS PAPERS, m
The International Association of Trade, Technical and Class Publications

220 WEST 42ad STREET NEW YORK CITY
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A proven seller and a sure repeater—

Matchless Ammonia Powder il
Keep il well displ

l.tquid Si

Iiii) xith * mit! Ilf 11

The Keenleyside Oil Company
LONDON, ONTARIO

December 22, 1916

There’s no sounder advice which a retailer 
can give to a customer, on the point of 
economy combined with nutritive value.

MOUNT ROYAL MILLING & MFG.COMPANY
D. W. ROSS COMPANY agents MONTREAL

Matchless HP

*^r'~ -•
--
*
**

27 Western Proprietors ; The H. L. Perry Company, Winnipeg

If »ni/ mlrsitixi ini’Ht i uhïrxtr nun. tear it nwt now ami place with letter* h> hr anitu't'red.
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Word of Mouth Advertising
i About the surest way to favorably advertise your 

store is to sell only proven lines—lines whose good 
qualities are known the country over. Thus you 
will get your customers talking about your store 
and advertising your service among their friends.
When von sell King George’s Navy you can be eer 
tain of giving your customers just this kind of 
satisfaction. Suggest it to the menfolk, tell the 
housewife about its splendid satisfaction giving 
qualities.

King George’s Navy is a seller 
Order a Supply To-day

■Mil

■

Handled by 
the Wholesale

TradeRock City Tobacco Co., Ltd.

AT LAST
WE HAVE THEM

Fibre
Vinegar
Measures

PINT QUART FUNNEL

$2.50 per Set
Used and highly commended by the 

Grocery Trade in the 
United States.

WALTER WOODS & CO.
HAMILTON and WINNIPEG

To our many friends 
in the tradè 

we extend

Christmas
Greetings

J. H. WETHEY
ST. CATHARINES

If any advertisement interests you, tear it OHt now and place with letter» to be answered.

9999999

10^398
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To our Many Customers 
and Friends

We wish you all

& Very iHerrp Xmas
also

peaceful prosperous

FIRM AND STAFF OF

HUGH WALKER & SON
Guelph, Ontario

AT JT J-4:ÀJLâ.

to all and a bigger and more 
prosperous New Year.

Sort up stocks for New Year’s

Oranges Bananas, Pineapples 
Etc., Etc.

Oysters, Haddies Ciscos, Etc

A full line to choose from

§ WHITE & CO., LIMITED
S Wholesale Fruits and Fish
S TORONTO

MSiSiSîSiSiSîSïSiSiSîSîSiSiStSiSiSîSiS

Big Advent
Fish Sales

Stock up with our high-grade 
first quality fish and every 
customer will be a satisfied 
customer, every sale a fore
runner of others.
We can supply you with Lake 
Superior Herring, both salted 
and frozen. All kinds of 
fresh fish, including Georg
ian Bay Trout. B.O. Halibut 
and Qualla Salmon.
Whatever your fruit require
ments are we can meet them, 
and meet them satisfactorily. 
Apples and all kinds of for
eign fruits in stock.

Write us.

Lemon Bros.
OWEN SOUND, ONT.

Wholesale

Produce
Merchants

Established
1876

Apples,
Bananas

Citrus

Cranberries,
etc.

25 CHURCH ST. 
TORONTO

New Crop

“St. Nicholas” 
“Gueen City” 

“Kicking”
are shipped. Get these brands 

for the best Lemons.

J. J. McCabe
Agent

TORONTO

If any advertisement interests you, tear it out now and place with letters to be answered.
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Merry Christmas to 
c~> all our customers and 
friends, and may the dawn 
of 1917 usher in a new era 
of happiness and prosperity 
to the Canadian Grocery 
Trade. May each succeed
ing day cement still more 
firmly the cordial relations 
which have always existed 
between the trade and

L. CHAPUT, FILS & CIE, LIMITEE
Wholesale Grocers and Importers

2, 4, 6, 8, 12 and 15 De Bresoies St. Montreal

If nn>i advertisement interests yon, t/ar it out now and place with letters to he answered.
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DONALD H. BAIN CO.
Wholesale Coni mission Merchants and Brokers 

WINNIPEG, Man.

REGINA, Sask. SASKATOON, Sask. CALGARY, Alta. 

EDMON TON, Alta. VANCOUVER, B.C.

Wish their many friends 
a Happy Christmas and Joy, 
Health and Prosperity 
throughout the coming year

1
If on•/ mhor finement interest* you, (ear it out note and place with letters to he answered.
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A good foundation 
for your tobacco 

business
Even though the no-license situation has 
given the Grocer’s tobacco sales a con
siderable boost, yet without stock
ing real sound lines, lines that 
meet the popular demand, 
the Grocer cannot 
hopetoreap his full 
share of tobacco 
profits.

i# With a stock of. 
Webster’s ORLANDO 

(Invincible) and CLEAR 
HA displayed in your

show case you will be on the right 
road towards big tobacco sales.

ORLANDO is a teal good threc-for a-quarter 
line while WEBSTER'S CLEAR HAVANAS 

meet the requirements of the 10 and 15 cent cigar smoker.

Prove our claims by ordering a trial supply.

W. R WEBSTER & COMPANY, LIMITED
SHERBROOKE, CANADA

11 m m i » i n nmmmmmmHtmiimimiitHiiia iiiiiii.i l 111 m 11 1,1 u m i mrai:m.m m i t t m mum i ntwiiuimiiiial
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1 The Two Royals |
Made- in- Canada

WHKX YOU OFFER YOUR CUSTOMERS

ROYAL SALAD DRESSING 1
AND

ROYAL MAYONNAISE |
you run no chance whatever of disappointing them.
Tlie superior quality of these two Canada-made lines 
have popularized them in every community

Royal Salad 
Dressing

Royal
Mayonnaise

1* a good seller the year 
round. Every dpy of the 
week there Is a good, profit
able demand for this depend
able salad dressing.

Is Incomparable for fruit 
salads, it is ever advancing 
in customer approval.

If you do not Already handle the Two Royals, begin 
right now You'll find them all right.

The Horton-Cato Mfg. Co.
WINDSOR ONTARIO

I*

McVitie & Price’s 
IMPORTED BISCUITS

Grocers should stock the following 
"best sellers”:

Digestive 
Bunty Creams 
Abernethy 
Asstd. Shortbread 
Academy Creams 
Oatcakes

Prices and quotations from

McVITIE & PRICE of Canada
Limited

10 Vaudreuil Lane
MONTREAL

Importer* of McVitie’* “DIGESTIVE,” 
the “Premier Biscuit of Britain.’’

If any advertisement interests you, tear it out now and place with letters to be answered.
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Hud on, Hebert & Co., Ltd
Kstahlisheil IKtil

MONTREAI

CHRISTMAS
ms.?*

Dfcpmbttr 2'2, lOJfi.

& jflerrp 
Christmas aitb 
%appp iîebj 

^ear to all cur 
frirnbs.

If any adreitixi meut ht tore*!» i/oti, tear it out now and place with letter» to be an *we red.
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A money-maker for your meat 
department—

Van Berkel’s Patent 
Slicing Machine■ .■

the uu.s-t ni>-tO:diite meat slli hig m.n him 
obtainable. 1 { will pay you to learn full par 
tit ulars air iif 11s Korvive-Rlylug. »* u< > i.nK 
Iner pnasfbllf ttv«

guarantee of quality is behind it,

Make Better Coffee Profits this Year
Wilt 11)17 11ml you making better ooffee profits 
if you link up your eoffee ilepavtment with

Hobart Coffee Mill
The HOB A HT will give your customers the coffee th< 
offee, ground to t h< degree they require ami devoid oi

With these two time-saving money-makers in your 
'tore you will be in a splendid position to secure in 
• teased business during the coming year.

May you realize mure than your fondest, anticipât tons 
in this respect, and may every succeeding day in
crease your store of health, wealth and happiness 
this is the sincere wish of

The Hobart Mfg.
149 Church Street 

Toronto

lh Utter* to AIf any advertisement interest you, tear it out now and pier ■O’ flHXII-ttV

•Sa v ré

• !

h.



76 CANADIAN GROCER December 22, 1916.

| We wish to thank our customers and | 
| friends for the co-operation which has | 
| made 1916 the biggest year in our history. 1

| For 1917 |
As in the past it will he our policy to introduce new lines. 
Many merchants term our lines

I “TELFER’S TALKING ! 
j BISCUITS” 1

A sure means of increasing your business is to stock 
our lines.
The same policy for which we have been noted in the 
past will be continued in 1917.

MANY NEW LINES ARE READY FOR SHIPMENT-ASK OUR'SALESMAN ABOUT THESE.
START THE NEW YEAR RIGHT-SEND US YOUR ORDER NOW.

| WE ARE NOTED AS BEING THE MOST PROGRESSIVE MANUFACTURERS IN OUR LINE.

I TELFER BROTHERS, LIMITED I
S ’ ~

Sterling Road, Toronto
COLLINGVVpOD BRANTFORD HAMILTON WINNIPEG FORT WILLIAM 
LON IX) N MONTREAL OTTAWA QUEBEC TRURO

e , 2
II ll«tiWMtIiliMiWiH.m!l IWI Ul.ll I III 111 HI IRffllWUIlI mi) IIUIIIllll.lHIIII.1 U tl HI 111 LlltlUTt.111 n.H I lTlMiH LM144411 ! 1.U411LirMM IUM ) MTH Ë<:M I 17

If any advertisement interest* you, tear it out now and place with letter» to be answered.
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has no
peer in
quality or
selling

Cheap Ingredients being entirely eliminated in its maimCheap Ingredients being entirely eliminated in its manu
facture. Century Salt is pun and high grade in the last 
degree. Pure s;tU gives satisfaction to all to the dealer 
that sells it and to the discriminating housewife who buys. 
Hence Century Salt Is being handled by quality stores the 
country over. Healers find it a positive “repeater*’ and a 
good profit maker. Order a supply from us or through 
your wholesaler.

THE DOMINION SALT C° L,„i,.d
SARNIA - ONTARIO

Babbitt’s Cleanser
A full weight package of the be^t Cleanser 

on the market

Retails at

5c.
Shows you a 
good profit and 
gives your cus
tomer

Double Value

Babbitt's

cs^jeanseir^
Agents:

WM. H. DUNN, Limited, Montreal 
DUNN-HORTOP, Limited, Toronto

LARGEST MAKERS IN THE WORLD
Tea Lead—all gauges and sizes

Metal Bottle Capsules—any size, 
color or stamping

Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating QUANTITIES 
—We will give you BEST QUALITY—BEST DELIVERY—BEST PRICES

BETTS & COMPANY, LIMITED
Chief Office:—I Wharf Road, LONDON, N„ ENGLAND

If any advertisement interest» you, tear it out nou and place with letters to be armrered
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TO ADVERTISERS

Introduce Every Customer to

MATHIEU’S
SYRUP OF TAR

AND

COD LIVER OIL

GOUDRON:
!

BHVM tt*
f OIE DE MORUE:
D* MATHIEU

MATHIEtTS
S Syrup of Tar j

G00UVM01L
! IhufaVrt v SI w*l -/

J L BUSIED,

Wall the ruining of the colit 
wintry days comes tin ojipoi- 
tu n it y to soli your distonnrs thi. 
well-known and reliable romoily. 
For coughs aiid colds in any stage 
there is no more reliable remedy 
than Mathieu "s Syrup of Tar and 
<’od Liver Oil.
Your customers will appreciate 
your thoughtfulness in suggest 
ing this splendid body builder. 
And you can confidently guaran
tee results.
Feature this effective cold break
er now.
Fi .aits are good.

J. L. MATHIEU Co.
PROPRIETORS

SHKRR ROOK K QUEBEC

In your Locality
arc many

Dogs and Cage Birds
Your customers must nave FOOD for them.
It is to your interest as well as that of your 
customers and their pets, that you should 

regularly stock

SPRATT’S
DOG CAKES,

Puppy Biscuits
and

Packet BIRD SEEDS.
The name SPItATT'8 is a guarantee of quality and 
reliability. It will tu Ip* you to keep old customers 

ami attract new ones.

Rpiurrs IhpAI* in CAN AD 4 
MON I Rl AL—F. HWiliK.h A Co., 10», Place d'Yoavill*. 

VANCOUVER. B.< . IjONBON tt ROVER Y Co., Lid.. Granville Street. 
IHrtet C<irrr*f,'>»rffnfe invited :—

tiPRATT*8 PATENT Lid., S4-H6, Feneburoh Btewl, London, England.
  8 46
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TO the grocery trade of 
Canada we heartily wish 

an overflowing measure of 
Christmas happiness. May 
old Santa Claus leave behind 
with you a whole year of suc
cess, health and prosperity for
1917.

WK sincerely thank you for 
your favors and patron

age shown us during the past 
year, and we look forward to a 
continuance of the same 
happy relations throughout 
the coming year.

Laporte Martin, Limitée
Wholesale Grocers

584 St. Paul Street, Montreal

If am/ advertisement interests yon. tear it out now and place with letters to be answered.
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r Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark
ably fine. Taste “Bluenose” yourself! 
Then you’ll feel more enthusiastic about 
recommending it

SOLE PACKERS.

SMITH A PROCTOR - HALIFAX, N.S.

Mr. Merchant
See that your clerks and department heads 
read this paper regularly, it will increase 
their efficiency. Watch closely advertise
ments for new selling arguments, it will help 
increase sales. There is always room for 
the man who knows.

BUY

STAR BRAND
"Made in Canada”

Cotton Clothes Lines 
and Cotton Twine

Cotton Lines are as cheap as Sisal or Manila 
and much better

FOR SALE BY ALL WHOLESALE DEALERS
See that you get them

WHY WASTE PAPER
should be baled

It is worth $10.00 per ton and
*:mnm mSBVH

It is more easily and quiekly 
baled than burned or other 
wine disposed of.

fllyilpflril u P^rmanviit eonvenlence and

a permanent revenue.
E Write to-dn y for full par

ticulars. re baler and paper
jSfl B market.

THE JEWEL PAPER BALER

Mr. Dealer, here’s a neat little 
. investment for you

The profits to he secured by

will lie positive proof of our I y i
LlflHLj

f9ÊBK\ investment paying good <S$vi- |fmw] yj 
f^n| dende. First <ost Is the only 11 ImBHLl ki
JU cost - there ate no overhead or

current expenses Involved In
A operating the Klgln.

* Write now for descriptive book-
1 let. 24-C. No. 40

WOODRUFF à EDWARDS CO., Elfin, 111., U.S.A.

IT IS IMPORTANT!
If you have something to dispose of 
in goods or service that as many 
buyers as possible get to know you 
and your product. This can be 
accomplished through

Canadian Grocer
143 University Avenue, Toronto

.......................  .  1

If any advertisement interests you, tear it out now and place with letters to be answered.

MB',
SMITH

AND

PROCTOR
SOLE PACKERS

Halifax - N.S.
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Do your customers complain,—‘‘that the 
coffee wasn’t quite the same last time.”
That it ‘‘didn’t seem quite so fresh as 
usual.”
You can prevent these complaints once 
for all by selling coffees that never vary.

CHASE &■ SANBORN
MONTREAL

“i 111111 m 111 ! 1111111 in 1111 m 11 i in ii tun ii in n n h 11 n in in usiii mini n 11 mil 11 inn i m 11 u mi mi 1111 mm mi ism m 111111111111111111111 n

:.q.>

“KEYSTONE”
brushes for;everÿI

HOUSEHOLD USE
from shaving brush to sink brush, 

every brush ami broom used in the 
household is worthily represented in 
the Keystone line.

There is only one quality as far as 
we are concerned—ami that is the best 
that can be made at the figure—the 
kind that will bring customers back 
for more.

For prices, etc., address

Stevens-Hepner Co., Limited
Pert Elgin, Oat.

Get prices and information 
about the ‘"Nue«ret,f Broom 
and the rest of the famous 
Keystone Brand Brooms
and Brushes.

Write for samples of

S. P. B. BAGS
and Open End Catalogue

ENVELOPES

Bags for Heavy Hard
ware and Fittings, 

Broom Covers and 
Broom Handles

also

Bags for Forks and 
Hoe Handles

Specialty Paper Bag Co., Ltd.
Department M.

12-14-16 Johnston Street, Toronto, Canada

[i*>..... [T'SBL,

f
lit,

Specialty
PAPER BAG

CO.

Ill
y

12-14-16 
JOHNSTON ST

TORONTO

If any advertisement interests you, tear it out now and place with Utters to be answered.
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CLASSIFIED ADVERTISING
Advertisements under this heading 2e per 

word for first insertion. 1<* for each subsequent 
Insertion.

Where replies vomt to odr care to be for
warded. five cents must tie added to cost to 
over postage, etc.
Contractions count as one word, but five 

figures (as $1,000) are allowed ns one word.
Cash remittances to cover cost must accoin 

d my all advertisements, hi no case can this 
rule he overlooked. Advertisements received 
without remittance cannot tie acknowledged.

WANTED
\VANTEl> TO Hi: A It FROM OWNER OK

g Nid jrf ccfy !*>,• sn’e. Northwcsteiti Hu^l' 
ness Agency. Mlmicap-ill-. Minn.

\mt NO MAN. .’7 YEARS OF AGE, WITH 
10 years’ <xpl,? deuce in general store, 

wishes to become connected with reliable 
wholesale firm, inminfaetnring establishment, 
mantira< titrcrs’ Agency, oi brokerage firm 
IV \ îîOîl. Va h ad la i« Gi'.cvr.

AGENTS WANTED

\V E ARE OPEN TO HANDLE ONE OR
v'o^“ geo! lire- to ! ('ape tiret on on a 

- «.nimtvhv. t»;,sis Miles ,v r ... It \ jn.i. Gl:»<•«• 
Ua>. X va Sc. tia.

FOR SALE

( v.i> WKr.r. ks i .uiusiikii <iittM-i-:it\
bi:sUjp,< a '-I •!welling- in Woodstock,

out. Box 204.

FOR SALE
Grocery, Butcher, and Produce 
business in good West rn Ontario 
town. Good reasons for selling. 

Box 202. Canadian Grocer.

Stopping an advertisement 

to save money is like stop
ping a clock to save time. 
Advertising is an insurance 

policy against forgetfulness 

—it compels people to think 
of you.

» -M OA*a.Y t SOfttKLIMlT**»' 
•Qndon CNCLANO.

'-S jAKtSF
! N

AGENTS
Geo. B. Jenkinson, 43 Queen St. East, 
Toronto, and J. E. Huxley & Co.. 220 
McDermld St., Winnipeg.

CHIVER'S
JAMS—JELLIES—MARMALADE

Are guaranteed absolutely pure and of 
the highest quality.

Send us your orders.
Assets i

Frank L. Benedict A Co., Montreal

Gummed paper tape does It neatly, 
quickly and cheaply. Your time la 
valuable, and twine Is expensive. Sold 
In nil widths.

GEO. ADAM CO., Dept. C,
410 Chamber of Commerce. Winnipeg

TIE-UP PARCELS

Toronto Butchers’ Supply Co.
LIMITED

Cleaners. Importers, and Export
ers of Sausage Casings. Packers' 
and Hatchers’ Supplies. Outfitters of 
Meat Markets Pure Spices a 8pe 
elalty. Hutrhers* Coals and Aprons.

4» DUNDAS STREET. . . TORONTO

POUT ARTHUR, ONT. MONTREAL, QUE.

FRESH FISH
Halibut, Cod, Haddock, Trout, 

Whlt.fiO»
J. BOWMAN & CO.
24 Duncan St..Toronto. Ont.

We are now located in our new an 
■more spacious warehouse at

60-62 JARVIS ST. 
TORONTO SALT WORKS

GEO. J. CLIFF

We are Wholesale Importers of

Peanuts Canned Crab
Oriental and Australian Goods

Direct Supply Association
509 Belmont House Victoria, B.C.

Canadian Distributor* of

" WASHCLEAN "
Gold Medal Labor Saver for 

Washing Clothes Without Rubbing 
(2,00( ,000 users

Are You Interested?
CANADIAN GROCER reaches 

the retailer, the wholesaler, the 
manufacturer, the elerk and 
the traveller, just the men to 
whom you wish to sell or from 
whom you would buy.

RATES:
i payable in advance)

2c per word, first Insertion, 
le per Word, subsequent inser 

tions.
•V extra per insertion when re

plies are to be addressed e|o 
Canadian Gineer.

No Other Paper Reaches 
All These Meu.

In Selling a Business !
In Buying a Business!
In Engaging a Clerk!
In Securing a Position !
In Securing a Partner!
In Disposing of Second hand 

Fixtures!
Then you should use
Canadian Grocer's Classified Ad. 

Columns.
It should find for you among 

the progressive tlroeers of Canada 
at least one individual who is on 
the lookout for just such a pro- 
poaition that you have to offer.

Canadian Grocer
143-153 University Ate., Toronto



CANADIAN GROCER

O our friends in the Canadian 
grocery trade, and they 

are many, we extend the old, time- 
honored wish,“A Merry Christmas.

inrXAY Prosperity wait upon you 
during all the days of the 

coming year. And may you find 
Japan Tea, the delicious, wholesome, 
natural green-leaf tea, a still higger 
favorite and a still higger profit- 

maker during 1917.
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APPEARANCE

i»*V* i / *M6m1

that sells and
quality 

that brings them back
HAT better combination could 

* " you ask for? What better selling 
combination could we give you than 
what we embody in the new

STERLING 
TOMATO CATSUP

—neat looking bottles, attractively colored 
labels that focus the attention, and, most 
important of all, the kind of quality that 
pleases the most particular and brings them 
back for more ?
For this new product of ours is Quality 
through and through.
From the first drop to the last it is as good 
a Vomato Catsup as the scientific processing 
of the purest ingredients can produce. 
There is no Preservative or Artificial Color
ing in it, nothing whatever beyond an abso
lute purity that will swing better sales your 
way.

We confidently l>elieve that it will do this for you. Hence, we recommend it to 
you .-trongly. Why not try it out?

A trial order will give you an idea of it» telling value.

T: A. Lytle Company, Limited
Sterling Road, Toronto


