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It is the most perfect
and satisfactory Blue
made

IYs money to you, Mr. Grocer, to. Me it your leading laundry blue

FRANK MAGOR & CO.,**sc." MONTREAL

AmhfortheDommofCamdn

| dwatdsburg
“Silver Gloss” Starch

(fot laundry purposa ‘has no equal)
| 5 “ ”
Benson’s “Prepared” Corn
most perfect for eoohu pud&np. desserts, etc.
Thm brud: are lound in évery up-to-date grocery store. They make

.

l‘)cmapd,them of your jobber.




Look at these prices and phce your order at once if you vmt ln;h-gude pruervu t
UPTON’S PURE ums AND MARMALADES
Gumxbmzurovm
16 oz. 548, Pai ek B3
zu.iac«o. BP.l!llnCne. s
B.upberry:u........ﬂ.ﬂn“& ﬂcn’d
Strawberry Jam ....... 190 ﬁ‘.. utllrpd
Black Ourrant Jam ..... l.ll@.* 56¢ per pail

mmnm:u......ncuu __B0e per pail
Gooum:u.....,.uon&m buprm

Fnlgm prepaiden M
Sound, Collingwood,

o 4.

T RIS, < 1Y 4 AT AT P LSO AR S B n Dot L




THE CANADIAN GROCER

The Best Only

Always the Best

“GRIFFIN”

BRAND

Seeded Raisins

—Fancy —
v B i &
i S B
s o | T HT
£ 5 58 &

< 3’ ' l :g -
ol §

: 3 i‘

“GRIFFIN’S” |

Seedless Raisins ;

—Fancy— |

!

GRIFFIN & SKELLEY CO.---

Pack only the best fruit from the best Vine-
yards and Orchards 1n California.

Full Grade Full Count Full Weight

Satisfied Customers Sure Profits




THE €CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Track connections with all Rallroads.

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
a ance of local agents. The followingis a representative list of reput-
"': able agents. Tl'ge service'department of the Cnnadinn‘(;rocer is_ at
Montreal Office the disposal of firms wanting agents or of agents wanting agencies. w g Office
R. B. COlwell Are you Interested In any of the W.G. PATRICK & CO.
lines that are advertised ? Manufacturers’ Agents
BROKER HALIFAX, N.§S A Post OCard will bring yeu price oy »
REPRESENTING LEADING list and full Information. Importers
MANUFACTURERS, SUCH AS Don’t forget %0 mention this
E. D. Smith Lowneys Toblers || »ore~ 77 York Street, Toronto
2
41 MacLaren Imperial Cheese Co.
1, J. W. GORHAM & CO. W. S. CLAWSON & CO. B:IM
. JERUSALEM WARI'EHOUSE. HALIFAX, N.S. Manufacturers’ Agents and Grocery . u,'\(;zncyl Euf\ﬁmg:;':h i
T MlnuhcturerB.r 3&:‘:“ and Grocery Brokers. e
5 Warehousemen
; WAREHOUSEMEN TORONTO, Ont. DETROIT, Mich.
4 T oan give close sttention to few more first-class ST. JOHNv » = - N.B.
3 1 ol Highest ref Open for a few more first-slass lines.
i1 ] FOR SALE RAW SUGAR ON SPOT
11 | Cheap for cash, Fruit Cleaning Plant Bafba‘_ioes- Muscovado, Jamaica
B with Date Press. In good running order. Light and Dark Crystals
‘=g J. T. ADAMSON & CO. Lind Brokerage Company
s 3 " 73 Front St. E., Toronto
3 Customs Brokers ‘
i THE HARRY HORNE CO.
4 . and Warehousemen .
i - W.H.Millman & Sons Sevcges Beutioe ot
7 . A o 309-311 King St. West, - - Toronto
- ‘ 27 St. Sacrament Street, Montreal WbOIC“IC Grocery Brokers Leading manufacturers of Grecery Specialties
t Lt 9 : TEL. MAIN 778 BOND 28 TORONTO desirous of extending their busi hould write
‘ | : as atonce. Correspond licited from For-
A eign Firms.
- ROBERT ALLAN & CO. e 11
; $3 1 MONTREAL T. A. MACNAB & CO. WATSON & TRUESDALE
’j. ; 3 General Commission Merchants M:;Ul‘&HN ioﬂglu%‘é’;%!;z:i:l‘)rs (Buccessors to Stuart, Watson & Co.)
) : : e d SSION M w
, 4 Representing Morris Packing Co. !.mwm:l-: S eyt Pyt st - hebenslo Comaisien Beokers snd
§ i Pork and Lard—Finest Quality Feferences.  Cable address” “Macasb, 8t Jobos = | WINNIPEG, - MAN.
I" < Codes: A,B,C, 5th edition, and private.
'E CLARE. LIrIerE & CO.. Domestic and Foreign Agencies Bolicited.
i 3 { WESTERN DISTRIBUTORS G. C. WARREN
£ 3 Wholesale Commission Merchants aad Manufac- E CORRESPONDENCE SOLICITED
5 turers’ Agents. Cars Distri?ruled.'WITrehokusedBnnq Box 1036, Rezinn H
{i Rl Segiran et tnk, & | IMPORTER. WHOLESALE - G. Spurgeon
Y \ SASKATOON, BROKER, and MANUFACTURERS’ M ’
‘ Wostors Cichle AGENT anufacturers’ Agent
s : Trade Established 12 Y .
i K D :;r:ns F::ein eAilem:l::“Sollclted P.O. Box 1512 WINNIPEG, MAN
| 41
Ml H. B. BORBRIDGE N
e} & U w
i '“] w. G- A. LAMBE& CO. ANT REPRESENTATION IN
PRy | Wholesale and Retail Grocery TORONTO WINNIPEG
1 8 ¢ g Grocery Brokers and Agents Where Business is Booming ?
iy OTTAWA U BAWLF, DAVEY & CO.
{21 9
i H % : Wholesale Grocery Brokers. —
: If you are looking for trade with Irish merchants |
! BUCHANAN & AHERN thive that : L e |
! ii : Whelesale Commission Merchasts snd Importers b‘l.;:':::d. rh.l’!.; e . DISTRIBUTORS, LIMITED
! _ e, 05 The Irish Grocer, Drug, Provi- ERER o g NI I
! * ’ .
j 3 S s T e e sion and General Trades’ || Manufacturers’ Agents, Commission Mer-
¥ i Fish, Fish Oil, Etc. Journal. chants, Warehousemen.
E P ’ Corrsspondence Solicited. P.O. Box® 10, Garfield Chambers, Belfast, Ireland We sell direct from the Manufacturer to the Retaller
!

e n——
o




"THE CANADIAN GROCER

J. F.EBY, President HUGH BLAIN, Vice-Pres.

WE ARE

TEA and COFFEE

EXPERTS

We will be glad to help you build up this
‘oronto branch of your business. Ask us for
e e samples to match or at a price. We
S will do the rest.

EBY-BLAIN, Limited

. Wholesale viiiiti: Grocers Toronto, Canada

sPOT

THERE ARE TWO ADEQUATE
REASONS FOR STOCKING AND
PUSHING -

Ram Lal’s Pure Tea

E It maintains a uniform high quality suited to your
better-class Trade.

\TION IN It gives to the drinker all that is required in super-
" ior flavour and strength.

r?

CO. SEND TO US FOR SAMPLES AND PARTICULARS

RAM LAL’S PURE TEA CO., Limited

MONTREAL, CANADA
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Y Where do you live?

’ Should no representative of the undermentioned Wholesale Grocery and Biscuit
mﬂﬂﬂ Firms visit your store, it is no reason why you should not sell FROU-FROU. .lﬂﬂnﬂ
,_ g TASTq If you will send us your name and address, no matter where your store is TASTE
% 2 I situated, we will, in the first place, mail you a sample so that you may taste the I
3 THE taste of FROU-FROU, and if favored with your order we will guarantee that THE
E EE H Il a 5-b. or a 10-lb. tin reaches you at as advantageous terms as your brother || Il
4] A“SFTE grocer who may be more favorably situated for receiving supplies. T’Tls"":
: : | I . ; .
- OF FROU-FROU is the result of Dutch ingenuity, the World's greatest OF
% - I Wafer, and the despair of imitators. || |
' L% | ROV ] A L FROU
2 ¢ ﬂ I You owe it to your customers and to your own business to sell this, the peer of (I
3 ﬁ . FROU all Wafers. FROU
' B UL UL
- The store with FROU-FROU can always supply the “somethin
L =
15 E) .
;., 3 1 im"i extra ” for its customers’ unexpected guests.
3 > 3
2 WHOLESALE DISTRIBUTORS OF FROU-FROU
£ o 1« NOVA SCOTIA ONTARIO John Ross ... ... St. Catharines
f 4 2 = f £ John GArvey ......... .eceeeres London
< Harrington, Ltd. ... w.n.Sydney 0. N Bate & Bon i Ottawa . VY
X s WED BVD The Cape Breton Wholesale Gro- . o . ; Allard Dttass A. M. Smith & Co. London
i 7 i . : Svdney b et e Scrandrett Bros. ... London
$ ‘ e oy i il R AEE T R Rt Ottawa 0 .
E i M Moirs, Ltd. F. J. Castle & Co., Ltd...Otawa g osuret OO ... Landen
: Black & Co. S g - B xvill Edward Adamns & Co. ....... London
: i McCullough, Creelman & Morrison A.bbms Wiy & e .- it VY€ Stratford Wholesale Grocery Co.
g gh. The W. J. Crothers Co....Kingston
........................ Truro L g = covnssss sesessess sssessses sesiStPOiODd
2 o o - et John Sloan & Co. ......... Belleville O Tatiis
: ; Lt A. W. MOITIBOD....cvirmmrereeee Amherst  ;.s. Wallace & Co. ......... Belloville o o o e
i ; PRINCE EDWARD ISLAND. [CTTIR T T — Poterboro 5 ool e 8 Car
i 3 ﬂ J. J. McKinnon ...... Charlottetown W. B. Sparling & Co. ...Lindsay y o0 D. Meisner ... Windsor
: Tty 1 NEW BRUNSWICK. .3 Wanbhest & 00 C““T“‘“"w“ Telfer Bros., Ltd. ......... Collingwood
t 1 - TASTE Baird & Peters ...........oced St. John P‘by-Bl‘nl}. IR esssenssses oronto McLaughlan & Sons Co. Owen Sd.
bk | H. W. Cole St. John H. P. Eckardt & Co.. ... TORORN0 o 5 YouRE .k s North Bay
4 ) “"I . H. Marvin, Ltd. ... Moncton La“‘{da Bmk”“?c Co. ...Toronto , LORRE sovvoneis Ssrcionsd Sudbury
§ THE Jones & Scofield... ..Campbelltown T. Kinnear & Co. ... Toronto w4 Gillard & Co..
| IH F. W. Humphrey .... ...Toronto Sault Ste. Marie
¥ I QUEBEC. James Lumbers, Ltd. ...... Toronto meicer Bros.. Ltd Port Williasm
* TASTE A. B. Dupuls.....cocisussmemessssent Quebec  Parsons, Brown & Co. ...Toronto o . Porta.éo Wholeule Sodocs
4 A “ ” Rowell Sons & Co....... Sherbrooke Perkins, Ince & Co. ......... Toronto Co Kenori
{ C. 0. Genest & Fils .....Sherbrooke Warren Bros. & Co. .........Toronto A ZSeRE I ey
, IOF Howe, McIntyre & Co......Montreal Geo. Weston ......... Toronto MANITOBA AND WEST.
il |] ”; Lang Mfg. Co. .......... Montreal Jas. Somerville ... Hamilton Faulin Chambers Co., Ltd.
it FROU Hudon & Orsali Montreal Jamieson Bros. ....... ... Galt s e s Winnipeg, Man FROU
'l “ I Hudon, Hebert & Cie ....Montreal John SIoan ... cocee corenes Galt Telfer Bros., Ltd. .. Winnipeg, Man. ” “ ” I
‘¥ ! l Mathewson’'s Sons ............ Montreal The Simpson Co. .................. Guelph w. J. B°Y‘_’ & Co....Winnipeg, Man. l
B FROU Laporte, Martin & Co. ....Montreal Imperial Biscuit Oo., Ltd....Guelph 'I:he Codville .Co....Brsn‘don Man. FROU
i1 i ‘ Masson & St. Germain ...Montreal C. H. Doerr & Co. .......... Berlin Campbell & Wilson...Regina, Sask.
4 Kelly, Douglas & Co....Vancouver.
“
} o | TASTE THE TASTE OF FROU-FROU

B

The Dutch Wafer of Indescribable Charm

MacGREEGOR SPECIALTY COMPANY

Canadian Distributors - - .

TORONTO

[

\WeoRBvD




THE CANADIAN GROCER

There’s a way to increase your

Sales of Evaporated Cream

The researches of science demonstrate
very clearly that a great deal of disease is
attributable to the use of raw milk.

And the mothers of Canada’s rising gener-

ation are beginning to realize that the

safest course 1s to use reliable brands of
Condensed Milk and Evaporated Cream for all cooking
and table purposes. So, by recommending

“Canada First” Evaporated Cream

you can do a lot towards convincing the mothers of
your locality that evaporated cream is preferable in
every way to ordinary raw cows’ milk.

‘“Canada First’ Evaporated Cream is absolutely
pure and perfectly sterilized. The utmost care
is taken to preserve purity during every stage of
the process of manufacture, and it reaches your
customer in perfect condition.

Order from your Wholesaler.

Aylmer Condensed Milk Co., Limited

Aylmer - - Ontario




THE CANADIAN GROCER

THE FRENMOUS
DAYTON SCALE

S & ) . NOTE THE SPECIAL FEATURES; also note that no other
t 34 1 ! maker can use these but the Dayton. SWIVEL BASE, making S'
= i 4 the scale to revolve to either side of the counter. LOW PLAT-
| i ; FORM, only 7!} in. from the counter. AUTOMATIC THERMO-
E 33 STATS, regulating the scale in any temperature, DIAL FITTED
'x I with BALL BEARINGS, making it very sensitive for small
. 3 weighings. These Special Features alone make the DAYTON I\
: : SCALE superior to all others. fi
] There are more DAYTON SCALES sold than all other f
i iR ] makes of Computing Scales combined. 4
g ; ; We make a generous allowance for yourold Computing Scale.
]p% i Write us and get our quotations. N
E 2 MADE IN CANADA
| 8
¥ a 3
B! || The Computing Scale
v 1 3 3 f “ . d e
E | Co. of CHEEER. LiBHEBE ... oot
, 164 West King Street, TORONTO, ONT. Note the low platform
;', ae—
1 | S
g M
5 P ~
i |
« Your B |

Attention! | =52 ;

These goods we can highly recommend for quality and attractive
%4 style of packages.
‘ The range is a large one, including Ox Tongues, Potted Meats, Galan-

TR VYIRS TR TR, R

CANADIAN SELLING AGENTS

: ; : tines, etc., put up in both glass and tin.
! }’ %i Price list on application.

e Poulton & Noel Limited
3! ENGLISH PRESERVED PROVISION MANUFACTURERS
i LONDON, ENGLAND
' Rose & Laflamme, Limited, Montreal & Toronto

=

e . ——

Sy 28 s e




THE CANADIAN GROCER

Just You Taste

s | “KOOTENAY” BRAND

STRAWBERRY JAMS and JELLIES

JAM IN BOTTLES

Made only from the and then tell your customers how good theyare! They
finest, luscious whole are made solely from the ripest, luscious British
fruit and purest cane Columbia fruits and the purest cane sugar, and are
sugar. handled in an up-to-date sanitary factory.

The profit on “Kootenay ” Brand will interest you too.

Kootenay Jam Co., Limited

Nelson, B.C.

Agents, Donnelly, Watson & Brown, Ltd., Calgary and Vancouver

It isn’t a question
of any Kind of Condensed Milk!

o TS & ,.o»f.fn It is for you to supply your customers with the best and most
‘“Jlf?,‘,"’I:'L“"'V“’“'“"""“"' e 1 perfect. To do this it must be
‘ Ibe

itional protectionag?'

ar the signature.
aaizie) . BORDEN'S BRANDS
M%%{UJ% that you offer. Indisputably the best

gellers are

‘“‘Eagle Brand” Condensed Milk
and ‘“Peerless Brand’’ Evaporated Cream.

Borden’s Condensed Milk Company

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macauley & Co., Vancouver,

Victoria, Nelson and Calgary. AN OQRE'AMJ
INSWeETENED connﬂ"“’
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THE CANADIAN GROCER

BISCUITS

S eoe®

Balaklava
Brand Beans

You already know them. 1f you do not, write us for information and
prices. If you do know them, see that your stock is kept up.

fffff A WORD TO THE WISE———

. The Eastern Canning Cao.

Port Canada, N.B.

Oaxapiax AonNts—Green & Co., John Street, Toronto; D. O. Hannah, London, Ont.; G. Wallsce Weese, Hamilton;
H. D. Marshall, 197 Sparks SBtreet, Ottaws; Nichol & Bain, Winni Western Agents ; Martin & Robertson, Vancouver, B. 0.
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There’s Money in
Handling

Peterboro, 9th July, 1910
Thos. O. Baxter
Dear Sir:

Would you please send us by
Express, one dozen Brand's Essence
of Beef in tin, same as we had be-
fore.

There isa growing demand for
it. Two new customers are waiting
for this lot to arrive.

The case of one man with the
worst type of Anaemia has been a
great advertiser, It has been a
great thing for him, and all his
friends are talking about it, so it
has a good start now,

You will find enclosed Express
Order in payment of last lot.

Your kindattention will oblige,
Yours truly,

A Leading Grocer

(Name on request)

T. O. BAXTER, 25 Front Street East, TORONTO or

BRAND & CO.

= <
{

| ,‘ —Goodwillie’s
PURE FRUITS IN GLASS

 Possess that exquisite delicacy of flavor which

arouses a desire for more which must be satiated.

Rose & Laflamme, Ltd. -

THE CANADIAN GROCER

Brand’s Essences

Throughout the world Brand’s Specialties have
an enormous sale, and we are making a

SPECIAL INTRODUCTORY
OFFER

to hi;:rh-class grocers so that we can properly in-
troduce these goods to the Canadian public.
Avail yourself of this favorable opportunity to in-
crease your trade. Our offer has been accepted
by practically every merchant to whom it has
been made.

Don’t think that Brand’s Essence is like ordinary
meat extracts. It is not ‘“just the same.” Brand’s
is a clear, amber-colored jelly when cool.

Brand's is specially recommended for invalids,
and is retained on the stomach when nothing
else can be.

Write for particulars to

Purveyors to

H.M. the King

If you make yourself the original

of Beef, Chicken,
Veal and Mutton

et fogn il e
™ iy 0w o iy gl
——

H. HUBBARD, 27 Common Street, MONTREAL

London, Eng.

vendor of

GooDpWILLIE'S it is to you the customer will re-

turn, and with her request for ‘“‘more GoopwiL-

LIE'S,” she will leave her order for other groceries.

Have you customers coming back for Goon-

wiLLIE's ? You should and can.

You Can Secure Prices
From Your Wholesaler.

AGENTS

Montreal and Toronto




and The Cheapest

Free Lathering Soap
in the Market.

GUARANTEED GENUINE

- —

|

Change in Price

Change in Profits

means

It’'s up to you, Mr. Jobber,
and Mr. Retailer, to PUSH

KANDY KiD
HULLY GEE

— lines that net you the
pleasing profit of

333%

Write for circular. You’ll be interested.

Clyde Fuller & Bro.

WINDSOR, ONT.

I

—

William Gossage & Sons, Ltd., Widnes, Eng.

TEA LEAD |
BU!C“PRIDE OF THE ISLAND " Brand

xtensively used for years past by most of the leading packers

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C, Codes used 4th and Sth Editions. LONDON, K., ENG.

Oansdian Agents

THE CANADIAN GROCER

Best Incorrodible

of Tesin Canada.

ALFRED B. LAMBE £ 80N, TORONTO
J. HUNTER WHITE, BT.JOHN, N.B.
OEOIL T. GORDON, MONTREAL

QUALITY

When anyone wants
s high-class household
refrigerator they siways
buy the Ham & Nott
make. Our grocer re-
frigerators are made on
the same principle. That
means the best.

Sold by leading hard-
ware dealers, or write
to us.

HAM & NOTT CO.

Limited
BRANTFORD  CANADA

Tea
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THE CANADIAN GROCER

Tea Good Enough YES, SIR—THIS IS THE KEITH SYSTEM
' WITH THE STEEL ASBESTOS LINED HOOD
For Monarchs

is none too good for your custom-
ers! Sell

TWINING'S
The only system in existenice that will protect your

---the most reliable of package accounts against fire.

teas. We have bona-fide Warrants % . L e Solb Lae L
. N b , g EAS > e only system wi € meta ac 00k, numbere

fr ().mthc(,r()wnedl!eu(lh()f.huu)p( ? from 1 to 50 in duplicate or triplicate, in which to keep

which only emphasize the fact that separately each customer’s account

for Palace, Mansion, Home or

Cottage, Twining’s Tea is unsur- The only system that places a positive check on

passed. Sells at a moderate price, FORGOTTEN CRARGES.

and leaves a good profit. The only total-forwarding system that eliminates

4 : the bringing forward of wrong past accounts and the losing
Sold in packets only, or manipulation of slips.

Canadian Agent: The Simple Account Salesbook Co.,

HarOld RitChie Sole Manufacturers

8 Matilda Stl_eet - Toronto Also manufacturers of Counter Pids for Store Use
‘ - 1926 Depot St., Fremont, Ohio, and Hartford, Conn.

Give the Tomato a Chance

Pack your Tomatoes in the Tomato
Can made for Tomatces.

Adapt the Opening to the size of the
Tomato, not the Tomato to the
size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Gan Go., Ltd.,

- Niagara Falls, Ont.

Max Ams Patents
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l___——
e The LATEST

1 Enterpr_ise” Electric Mill

New ideas applied to rapid grinding of coffee by electric power
make these new “ Enterprise” Pedestal Mills by far the best on the
market to-day. They are Direct Connected. They lose no power in
transmission. The grinders are on the motor shaft. The double Mill
shown here, No. 0852, is for alternating current; can also be furnished
for direct current. One Mill is fitted with tooth grinders which cut
the coffee, the other mill fitted with ribbed grinders for pulverizing.
Each hopper holds six pounds. The Mill will granulate 3 pounds of
coffee per minute, and pulverize } pound per minute. The cans or re-
ceivers are enclosed as a protection against dust. The Mill is self-
cleaning. This compact, graceful 1 H.P. Mill is already in great de-
mand. We invite correspondence and will send facts, illustrations and
prices of our 45 sizes and styles of Rapid Grinding and Pulverizing
Mills on request.

We supply grocers also with Meat and Food Choppers, Self-
Measuring Pumps and Faucets, Smoked Beef Shavers and
other ‘‘Enterprise’” Specialties. You should have our latest
catalogue. If you haven't it, write,

The Enterprise Mfg. Co. of Pa. Philadelphia, US.A.
21 Murray Street, New York 5% Van Ness Ave., San Francisco

T N e

Cut this out for Reference

BRITISH COLUMBIA | | Something that
COMPANIES ACT Interests Grocers

A “Gart” EmBossep STeeL CEILING is an essential
We are prepared to act as principals in any modern store.
for companies desiring to do business It adds a touch of beauty and dignity to the interior

) gty

in British Columbia without such of your store that nothing else can. No trouble
companies assuming the responsibili- to get a design that will harmonize with your
. e . . fixtures and equipment.
ties and obligations imposed by the RTINS e 3
above Act A “Gart” MeraL CeiLiNG, however, is not merely
. an ornament. Its practical advantages appeal
particularly to shrewd business-men. It is fire-
proof; will not stain, crack or fall down; it is
unaffected by heat, dampness or vibration.
of extra-provincial companies doing busi- A “Gart” CEILING is moderate in cost and, if
ness in British Columbia, the payment of necessary, may be applied over a wood cr plaster
fees set forth in the Act and the filing of ceiling without interrupting business.

This Act, which came imnltnrcc July 1st,

1910, requires the registration or licensing

statements, together with particulars of all Send sketch and measurements of your ceiljng for
: quotation and catalog ‘‘A-3,” showing hundreds

mortgages and charges created by an . .
4 of designs.

extra-provincial company,

Shallcross, Macaulay & Co., Ltd. The Galt Art Metal Co., Ltd.

Branches at Victoria, Vancouver, Nelson, B. C.,
and Calgary, Alberta Galt, Ont.
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THE CANADIAN GROCER

The “All-night-soak” Eliminated

By no means least among the reasons for the great popularity of MINUTE TAPIOCA
are the speed and ease with which it is cooked. It requires no soaking. Fifteen
minutes cooking of MINUTE TAPIOCA produces a pudding that in taste, nutriment
and good appearance would tickle the palate of a Prince,

Tell your women customers about the tastiness, convenience and nice appearance
of MINUTE TAPIOCA. Recommend it as an ideal Summer Dessert—then watch
your sales mount up.

ASK YOUR JOBBER FOR MINUTE TAPIOCA

Minute Tapioca Co. Orange, Mass.

— s
—= —

Are you handling the original
magic hand cleaner?

For the effective chasing
of all

18

Canada’s Standard ‘ dir, grense

tar or paint from
for : the hands “SNAP” is
unrivalled. Sellsat slght Order from

Reﬁned sugal' ey ) O jobber
. | B NONTREAL

The Canada Sugar Refining : %
Limited |88 . CANADA

Company, Limited, Montreal, Que

S. T. NISHIMURA @ COMPANY

are receiving shipments of new crop

JAPAN TEAS

by every steamer. Jobbers kindly note.

Offices: Montreal and Shidzuoka, Japan

———— —

13
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TRANS CONTINENTAL

Northern Ontario Merchants TERF?TT:[-ORY:_;‘:‘ WE ARE AFTER YOUR TRADE

YOU ARE AFTER LARGER PROFITS

WE REACH s OUR GOODS are at
Let us show that Goniennoh [ Totcorme gl dt your door
YOU CAN INCREASE Latcatets

Trade with us to

Ly < Temaew
YOUR PROFITS : 0 YOUR ADVANTAGE

bﬁ WQuw Aay

FROM 57, to 107, o ot

A.J.Young, Ltd.

Wholesale Grocers and
Provision Merchants.

CN
A

ve| North Bay
Cobalt and
Sudbury

Very few cheese makers in Canada
would risk using any but

Windsor
Cheese Salt

in the curd.

Z»0 PP <Lm
OEME-S2ZRPPPCO

Evaporat.ed Cream

BETTER PROFITS
MORE SALES
SATISFIED CUSTOMERS

Witha Good
Stock ot
St. Charles

They have tested and proved it---for
purity---for solubility---for flavor---and found
that it stands in a class by itself.

There is practically no demand for any
other Cheese Salt.

The Canadian 8alt Co., Limited
WINDSOR, ONTARIO

INGERSOLL, ONT., CANADA

HAVE YOU
SHIRRIFF’S

FLAVOURING ESSENCES

on your shelves? They are unequalled for strength and purity, and are good all the year round

IMPERIAL EXTRACT CO., 8-10-12 Matilda St., Toronto, Can.

If your Jobber can't supply you, write us di-ect.
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THE CANADIAN GROCER

i FO1 the Gampers and Picnickers!

Recommend the PEERLESS SODA CRACKER for its
quality and freshness. It will be doubly appreciated at this
season of the year. They are attractively packed, and leave
you a ‘‘ worth-while” profit in retailing at 10c. a packet.

Manufacturers also of a large range of biscuits.

TELFER BROS., LIMITED, - COLLINGWOOD, ONT.

Branches : - Toronto, - Winnipeg, - Hamilton, - Fort William

FOREST CITY 2t
BAKING POWDER | /' A QEPT()

THE STANDARD

rox = vaas \SOAP POWDER )

““The Enemy of Dirt”’

6 oz tins, 75¢. doz.
1202." $1.25 *
160z “ $1.50 *

Whether for washing clothes or for house-
cleaning, “ASEPTO” will be found themost
effective, quickest and most economical soap
Bttt By on the market. Recommend ‘““ASEPTO”—
its qualities only want to be known—and
GORMAN you will be astonished how it sells.
ECKERT &

f,f::,,fff,,‘;‘;:ﬂ Asepto Mig. Co., St. John, N.B.

Agents—Rose & Laflamme, Ltd., Montreal

Leaves you a good profit. Write us.

“JAMES DOME”

This is the brand of STOVE POLISH that will give sat-
isfaction all the time. The old reliable BLACK LEAD that
has been used for more than 60 years. It will stand the
test every time. Gives a clean, bright, quick shine. Pays

a good profit and sells well.
Canadian Agents:

W. G. A. LAMBE & CO.

IS
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CANADIAN GROCER

We have Specials in—

Salmon Canned Goods
and other lines

B ll‘ ‘I In See our travelers or phone at our expense

W DA A 7 e Wi O BTN 0 P02 S
"

GRANULATED
1 GOLDEN VELLOWS

i df Made only from Pure Cane Sugar

The Trade will appreciate the advantage of our machine
sewn bags if they will follow these instructions in opening
them :—

4 Cut off the shortest chain close to the side
B of the bag, and pull out the single thread.
‘ ¥
i it

This is a quick operation and leaves the bag in perfect
condition.

The St Lawrence Sugar Refining Co., Ltd,,
Montreal

| :.'}: ' BALFOUR, SMYE & CO., o< HAMILTON
‘. g MATHIEU'S
! SYRUP

. i‘ J’é of Tar and Cod Li'ver 0il

every one is familiar with
the name. *

It has been so successful in
effecting cures that every
user is a publisher of its
excellent qualities.

Its sales have increased
wonderfully everywhere.

Itis a sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever.

See that you are well sup-
plied with both, as the sea-

son of Colds is now on.

J. L. NATHIEU CO., Props.

SHERBROOKE, P.Q.

Distributors for Western Osnadas :

qu&u..hno-&Co. Wholesale Grocers and Confectioners,
Winnipeg, H-nh-.Vm
L. Chaput, Fils & Cie., Wholesale Depet, M

75,000 Gallon Pickles in Brine

This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops,and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.

Bonded Vinegar, Pickle and Spice Manufacturers.

Use

Th
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“Kolloid-Wolfram”

( REGISTERED TRADE MARK)

Brighter the
Store !

Better the

Business!!

Tungsten Lamps

Better the
Lamp!

Brighter the
Store!!

Use “Kolloid-Wolfram” Lamps, increase your business and reduce your expenses.

For sale everywhere, but beware of imitations.

Manufactured in HAMILTON, ONT., by

The Canadian Tungsten Lamp Co. Ltd.,, Lighting Experts

|
i
!
!

|
|

A Genuine Trade-Builder

Quality goods are those that attract
and hold trade and

Wonderful Soap

will prove a profitable proposition to
every grocer because it is unrivalled in
quality and purity.

It is moreover attractively packed and
made up, and proves a rapid and profit-
able seller.

We have a dealer helper-selling plan
that cannot fail to interest you. Send
for details of it to-day.

The Guelph Soap Co.
GUELPH - ONTARIO

Toronto Agents. MacGreegor Specialty Co.

The Commercial Account Register

The Up-to-Date
Merchant
Wants :

FIRST—The Best.
SECOND — Time
Saver, Quickness /A
in operation. y
THIRD—Fire
Protection. It
must fit 2
his safe.
FOURTH—
Durability.

THE COMMERCIAL

has all the above features. Besides, it is equipped with the
PATENT AUTOMATIC and indestructible sheet holder,
PATENTED ‘‘locked” slip holder, and will LAST A BUS-
INESS LIFETIME.

It is the only perfect one-writing system. Does away with
posting and statements. The BEST COLLECTOR known.
Thousands in use in Canada and the United States. Send
postal for catalogue.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.
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THE CANADIAN GROCER

“For Old Acquaintance Sake”
is all right sometimes

BUT NOT IN BUSINESS

“FOR PROFIT SAKE"
WILL SUIT YOU BETTER

WHITE SWAN LYE

Shows you a profit of 50%
and gives your customers
much more for their
money than other brands,

and is

Guaranteed Absolutely Pure

Sold from Ocean to Ocean

ON MERIT

Perfection Cheese Cutter Y

Every Slice is a Fresh, Even Cut.
Accurate in Weight. Pleasing to the Eye.
It _m{; to buy s Perfection Cutter.
It is built to last; made substantial and strong.
It prevents overcuts, u‘n‘: and waste
It saves its cost in time, labor and money in less than twelve months,

Patented and Manufactured by

The American Computing Co. of Canada
Hamilton, - Ontario
SOLD BY THE WHOLESALE GROCERS.
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The Finishing Touch

to the appearance of your
store is given by the
installation of an

ELGIN

National

Coffee Mill

The attractive symmetry and finish
of the " Elgin" compel attention, and
it is, moreover, the fastest grinding
and easiest running mill on the market.
The “Elgin " has steel grinders and
ca1 be adjusted while running.
Made in 4o different styles, they
sell at a very muderate price. Ask any of the following jobbers fo,
our Catalogue:
WINNIPEG . F.&J Galt(and branches) The Codville Co. (and branches);
Foley Bros., Larson & Co. (and branches).

VANCOUVER The W. H. Malkin Co., Ltd ; Wm. Braid & Co
HAMILTON Jas. Turner & Co.; Balfour, Smye & Co.; McPherson,
G

assco & Co
TORONTO - Eby, Blain, Ltd
LONDON- Gorman, Ecsert & Co,
ST. JOHN, N.B. - G. E. Barbour Co.; Dearborn & Co.
REGINA, Sask. —Campbell Bros. & Wilson,
MONTREAL -The Canadian Fairbanks Co. (and branches)

Woodruff & Edwards Co.,

ELGIN, ILL., U.S.A.

Smoked Herring
In Bouillon

The new line put up by CHR. BJELLAND
& CO., Stavanger, Norway (packers of King
Oscar Brand Sardines).

q A Jlarge tin of small
Herrings packed sar-
dine style in Spiced
Boullion.

Pays the retailer a handsome profit at
70 cents per tin.

John W. Bickle & Greening

(J. A, Henderson)

Canadian Agents Hamilton

Cru’sl
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Crushed
Fruits : / So

DIAN GROCER

da Fountains are Booming

w HY not get busy looking after the requirements of
Fountain Owners? You can just fill their needs
with “STERLING ” Crushed Fruits and Fountain
Goods, and you'll find handling this line a profitable
proposition. All our goods are of guaranteed purity
and full strength.

Send for Prices

and : Soda The T. A. Lytle Company, Limited

Fountain Goods

BAIRD’S
“Second-to-None”

Pickles

value.

there are few as good.

GOOD, SOUND
VEGETABLES
and
PURE VINEGAR

Low Price
High Quality

JOHNSTON BAIRD & CO.

GLASGOW SCOTLAND

Agents :— Maclure & L-n‘l-y Ltd., 12 Front E. Toronto, 604
indsay Bldg.. Montreal ; L. McKenzie & Co., Winnipeg : R.

obcruon & Co. , Vancouver nd Victoria

So called because they A Molasses that increases your sales.
are second to none for THREE reasons for it :

No other manufacturer

d has produced a better
pickle at the'price, and Packed in tins—2’s, 3's, 5's, 10’s and 20’s;

Sterling Road - - TORONTO

GINGERBREAD

e BRAND

MOLASSES

No. 1—A Strong Baker
No. 2—Body
No. 3—Flavor

pails—1’s, 2's, 3's, 5's gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS

Be convinced now.

The Dominlon Molasses

Co., Limited
HALIFAX - NOVYA SCOTIA

What's the use of your
tongue, Mr. Grocer?

AURORA

yourself, and then to tell
your customer how good
it is! The best that
| money can buy.

{ W.H. GILLARD & CO.

Why! For just two things,
First to try it on

COFFEE

Retails at g4oc. and leaves
you a real good profit.
Don’t miss this chance.

HAMILTON, . 2%nbi.

D i
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“Pansy’’ and “Daphne’
Ihc (FANCY) (CHOICE)

SEEDED RAISINS and
Demand EVAPORATED FRUITS

RS L S .
5 e e e
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L=y, are put up in
) 2. VL Killdl have nosuperior.

s Ml The fruits are

Bccn 2% i ; | carefully select-
N R4l ed and attract-

ively packed by

Created RS 174 1
K o E VWAl You will not go

All you have to ; | Al astray in order-
do is satisfy OMPAR ingthesebrands.

your customers

by giving them GUGGENHIME & CO.

“ California Cotton I
ROWAT S Your Canned Goods Trade

Sauces and Pickles
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We are putting up a full range of

&

our famous

have 3 “Kitchener” Brand

no : Fruits and Vegetables
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and can guarantee them unequalled

for purity, flavour and attractive

fowat & Go.

Try a few Cases!
Glasgow, Scotland

FSTERSEIRE Ask for our prices before you send
Canadian Distributors: in your next order.
Snowdon & Ebbitt, 325 R WA
Coristine Bldg., Mont-
real, Quebec, Ontario, n
Manltob% aug the North- = e THE
west ; s Warren, |- &
Halifax, N.S.; F. H. SON
Hallfex, N.S. F. H. Oshawa Canning Co.,
N.B.; C. E. Jarvis & LIMITED

Co., Vancouver, B.C, ' Oshawa - - Canada
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Pthl’l’ Y :
SELLER S/ uT |

It is pure. The women say it is the
most satisfactory salt they know of.

The Western Salt Company, Limited

MOORETOWN, ONTARIO

Star Branad

Cotton Clothes Lines

——AND—

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better

Feor Sale by All Wholesale Dealers.
SEE THAT YOU GET THEM.

1 Steady, White

Brilliant Light
At % c. per hour for 500 Candle Power.

Ifyou want absolutely safe lighting,
better than electricity or city gas,
cheaper than coal oil or candles, get
in touch with us.

Lighted and extinguished by a pull
of the chain.

The best light for stores, homes,
hotels, churches, etc.

First Class Agents Wanted
MACLAREN & CO.

Gasoline Lighting Systems
MERRICKVILLE, ONT.

YOUR PROFITS

in the handling of your perishables, such
as butter, eggs, etc., are secured if you
are using an

ARCTIC

Refrigerator

The ‘Arctic’ is the ‘last word’ in scienti-
fic refrigerator construction, and is more-
over a handsome ornament to any store.

Arctic Refrigerators for All Purposes,

JOHN HILLOCK & CO.
Queen and George Sts. TORONTO

Agents for Western Proviaces: Ryas
Bros., 147 Bannatyne Ave., Winnipeg

McLean’s

“The Name” |

AND THE PACKAGE
TO THE RIGHT

AW \-‘ %
DA

The Canadian Cocoanut Co. |[UESANS

HITE MOSS
Sole Makers =

MONTREAL

W
\ AN
TR

AN

™

BLACRKH JACHK

QUICK, CLEAN, HANDY

%-1b. tins—3 doz: im ease,

Summer Rubs!

It is during this weather that
much polishing is done—door
knobs, letter box slits, brass on
boats, etc. Is your stock of

Royal Polish¢s

sufficient to meet all require-

ments ?

If NOT, increase it to-day.

Shipments very prompt.
ROYAL POLISHES COMPANY

MONTREAL
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You Can Sell Purnell’s
Sauces, Vinegar and Pickles

= to your particular
customer because
their reputation
is based on gen-
eral quality and
right packing.

They are a line
that are genuine
satisfaction-giv-
ers,and they leave
the grocer a very
liberal margin of
profit.

They are gener-
al favourites and
are more in de-
mand than any
similar imported
line.

SEE;TO YOUR

STOCKS

Canadian Agents :
All Good Jobbers handle Ch-rlotuw'ng’-!:-l..ﬂonoe Haszard:
St. John, N.B, C. E McMichael ;
’ Halifax, N.8., Erb& Rankin ; Montreal
urne S and Ottawa, C. 8. Hardiog, Canada
Life Building; Quebec, Oy. D. -
homme, 131 St. Peter St.; .
Pure Lind Brokerage Co., 73 Front 8t. E.,
Hamilton, J. H. Stratton & Co.; Winni-
peg, Carman Brokerage Co., 141
Pr d t Bannatyne Avenue E.; Vancouver,
OAUCTS BC. O 'E Jarvis & Co, Mercantile

Bldg., Corner Cordova and Homer Sts.

MODERN GROGERY FIXTURES.

THE STORE OF
MESSRS. O. CARIGNAN & FILS, OF THREE
RIVERS, P.Q., AS SHOWN ON PAGE TWENTY
EIGHT OF CANADIAN GROCER OF AUGUST 5,
1910, IS FITTED WITH WALKER BIN Pml;}—(.lzﬁ

Write for Illustrated Catalogue
‘““ Modern Grocery Fixtures”.

Walker Bin & Store Fixture Co.

LIMITED
REPRESENTATIVES: —

Masitoba: Watsos & Truesdale, Wisniped, Was. O .
S::hlcb:n: and Alberts: J.(.I SI::c:‘ = Bel'lln, on‘aﬂo
Regina, Sask.

Montreal; W.S, Silceck, 33 St. Nichelas Street

Are you handling

“Crest” Brand
Dry Mustard

IN TINS

Prepared Mustard

IN BOTTLES?

They have the strength and
flavour of the finest imported
lines.

Attractively put up in

4 doz. % b, tins to case 7sc. doz,

2 doz. % b, tins to case - $ugodoz,

2 doz.ioc. bottlesto case - -  goc. doz,

4 doz. sc. bottles to case - - 4sc.do z

Made by the

Canada Spice & Grocery Co.

LIMITED

CRESy
BRAND

London Ontario

MASON’S
No. 1 SAUCE

Sauce That Satisfies

That’s a good description of No. 1 Sauce, be-
cause it not only satisfies the palates of your
customers, but it leaves satisfaction and profit
behind for you.

It is made of absolutely pure ingredients in
a specially clean and efficiently fitted factory.

Stock and recommend this delightful Sauce!
There’s a worth-while profit for the retailer.

8end for S8amples and Detalls.

MASONS LIMITED

25 MELINDA STREET - TORONTO
Agents Waritedl where not Represented

- =
—




THE CANADIAN GROCER

Mr. Dealer

When anybody mentions
picnics or traveling

THE PEOPLEB OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. Asmall
advertisement in the

RINGSTON
“GLEANER"”

Better

Purity
within this can

White Dove

Cocoanut

The friend of |
those who cook

might bring inquiries
te for rates to

I. C. STEWART, Hallfax

WARMINTON’S——

Shipping Specialtics
STRAPPING, CLUTCH NAILS, PAIL HOOKS, ETC.
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

W. P. DOWNEY

MONTREAL

A Great
Selling Team

be sure they take a can of our

Cold Spring

Lemonade Powder

Bodres Common Sense
KILLS { S/ Bas e
All Dealers and 381 Quesn St. W., Torsats, Oat.

Dealers find Common Bense a very good seller, for
the reason that it gives general satisfaction and each

customer tells others about same. Write for

i

The GRAY, YOUNG & SPARLING CO., Limited
SALT
MANUFACTURERS

@~anted the highest awards In competi-
tion with other makes,

WINGHAM ESTABLISHED 1871

S

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your stor{
briefly, forcibly, truthful-
ly, and address it through
the proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

f Buyers must be moved
through several steps to be
brought to the buying point.

9 They must have their atten-
tion attracted to the article.
They must have their interest
in it awakened. They must be
informed as to its nature, utility
and merits. They must be con-
vinced of its value. They must
be moved to action—to closing.

€ Good salesmen and good
trade-paper advertising make a
great team to carry the buyer
through these several stages to
the buying point. Alone, the
salesman is at a disadvantage.

along as it 1s
The Only Summer Drink.

S. H. EWING & SONS
MONTREAL and TORONTO

23

——
B =2 CHINESE

Quick Sales.

Satisfaction.

Large Profit.
No Dead Stock

Get Prices

i} OCEAN MILLS

MONTREAL

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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Jose Segalerva

l MALAGA, SPAIN

€| Blue Fruit, as Ma-
laga Table Rais-
ins are often
known, must be of
particularly fine
quality if the same
brand is to be sup-
plied to the trade
year after year.

€| Perhaps the truest
guarantee of uni-
formity in quality
of Malaga Table
Raisins packed by
the above firm is
the constantly in-
creasing number of
repeat orders we
take.

( Last year this pack-
er was absolutely
the largest shipper
to Canada.

If your order has not already been

sent us, a post card will bring an im-
mediate reply.—It will pay you to stock

Segalerva Table Raisins

Agents
Rose & Laflamme
Limited

Montreal - Toronto

ALWAYS LOOK
FOR THE BEAVER

Two lines to stock and

recommend

“BEAVER”
Brand

(FINEST)

and

({4 ABEL ’»
Brand

RAISINS

They are packed by

MAHIQUES, DOMENECH
and GO.

DENIA, SPAIN

Only the choicest selected fruit from
the best districts being used. Sell

these raisins to your best customers.

24
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“SALADA” Is Not Better Tea Because It Has a
Reputation—

It Has a Reputation Because It IS Better Tea

Whether in Halifax or Vancouver, Toronto or Winnipeg—no matter
where your store is located—‘“SALADA” tea is asked for with confi-

The people know “SALADA” quality and “SALADA” value.

Our sealed lead packages always contain tea that is plantation fresh,
clean, fragrant and delicious. Tea so good that over 20 million packages

were sold

last year.

Look up your tea stock. See how long you have had certain teas
in stock—how they are selling - learn if they are really building business
—business built on satisfaction and confidence.

Right now you may have an opportunity for leadership in our line.

If you have, we can help you.

"SAI.ADA"

Allan, Robt., Co...
Allison Coupon Oo....
American Computing Co
Awerican Tol Co
Andrews & Nunn
Asepto Mfg. Co

INDEX TO ADVERTISERS

Edwardsburg Starch. .. .outside front co':r
Co..

Enterprise Mfg.
Epps, James & Co
KEscott, W. H...

Aylmer Condensed Milk Co.......... .

Balfour, Smye & Co...
Bawlf, Davey & Co

Borbridge

Borden ndennd Milk Co.
Bowser, 8. F.

Brand & Co..

Canads Maple Exchange .
Canada Spice and Grocery C
Canads Oo.

Oanadian

Oanadian Milk Produeh. L
Canadian 8alt Co

Canadian Shroddod Wheat Co
Carter, HL. W. & 5

Christ{e, Bro!m l Co..

Colwell, B. Birossions
Commercial ter
:ammon Bense Mfg. Co.
ompuua Scale Co

Dalley, F. F. Co
Distributors, Ltd
Dominion Osnners, L.d.
Dominion Molasses Co. .

Eckardt, H.P. & C0..ervvvrsresesns i

Guelph Soap Co
Guggenhime & Co..
Gunns Ltd.

Hamilton Cotton Co.
Hillock, John & Co
Hodgson Gum Oo..

Kemp, Geo., Ltd.
Kootenay Jam Co

ol <
MacGreegor Specialty Co.
awh’ab. T. A
oCabe, J. J

McCrewdy.Thos. & Son
McDougall, D., & Co
MacLaren lmperhl Cheese Co

inside front cover
McLaren, W D 12

McLeod & Clarkson.
McVitie & Price
McWilliam & Everist.

outaide front cover
Mahiques, Domenech & Co 25
Maloolm, Jno, & Son..

Marven, ‘le J. A..

N
National Licorice Co

ills
Ontario Lantern and Lamp
Ushawa Canning Co

Piggott, 0. J., & Co
Poulin, P >

l'oulton & Noel..

Pornoll & Panter.......cccsccssesnsssas

Queen City Oil Co.. R ..inside back cover

Rolland Puver Oo

(1]
inside back cover
Rowat & Co. 20

MONTREAL

Sey gll( Ve

Shallcross, Mac aulay & Co..
Simple Account

Smith,

Smith & Proctor.

Smith & Schipper..

gmp Co., Ltd

Spurgeon, H. G....
Standard Br:»kvmgo Co..
Steveus & Solomon.”.

Strm(er A g eaes

Tanglefoot. .
Taylor & Pnngle

Tippet, Arthur P., & Co..

Tuokett, Geo. E., & 8on Co
Twining & Co

Upton, T., Co

Verret, Stewart Co
Victoria Fruit

w
Walker Bin and Store Fixture Co .
Walker, Hugh, & Son
Warminton, J. N..

WM Bwa:

‘Wilson, Arch ale
Winn & Holland
‘Wiser B.

Wood
Wood
W ool
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The Slow but Sure Work of the Mail Order Houses

Canadian Grocer Representative Spends a Day in a Small Canadian Town to
Determine the Facts—Population Reduced 300 in Last Half-dozen Years—More
Orders Going to Catalogue Houses Than Ever Before—All Kinds of Goods Sent
for—Experience of One of the Merchants Who Advertises Methodically—Where

the Trouble Lies,

Here are some stariling faets for re-
tail merchants in the small eities, towns
and villages of Canada to turn over in
their minds.

A representative of The Canadian Gro-
cer visited a small Canadian town re-
cently to enquire into the faets of mail
order compeltition.

The population of this place, aceord-
ing to the last report of the assessor, is
S12. Noi many years ago it was nearly
1,100. This is explained by some to be
due to the faet that several large fam-
lies have moved away, or that the young
people have departed. These claim that
there are just as many houses ovceupied,
but that the families are not so large.

The faet remains that the population
has been reduced. The town clerk siands
spousor lor this statement.

The postmaster of this same town says
that the number of orders sent out to
the mail order houses is enormous and
that this number has greatly inecreased
during reecent years.

This is substantiated by the express
driver, who delivers all express pareels.
He says one would be surprised to know
Just what things are ordered from the
catalogue houses. Sugar is a big item
with many, but he often delivers such
things as whips, window-eurtain poles,
bhardware, ete. These come from the big
cily stores, and the business done wilh
them by tae people in the town is, he
says, gradually inereasing.

It is a sigoiticant faci that in ts
town there are a large number of re
Lired larwmers.

What is the Remedy?

With such faeis as Lhese siaring Luc
merchants iu the face, as well as those
who are interested in the welfare of not
only the town, but the community, na-
turally tibe question is asked: **From
wiere should the remedy come?”’

There is but one answer—from the
merchauts themselves.

It has been proven over and over
again that the merchants in a smail
town can sell, on the whole, more cheap-
ly than the catalogue houses, taking in-
to consideration first price, freight, qual-
ity and service. The only thing left to
do is to impress customers with these
facts; and that must be done prineipally
by newspaper advertising. While news-
paper space is generally recognized as
the leader, there are other auxiliaries,
such as the circular, dodger and per-
sonal contraet.

Why He Quit Business.

This is examplified in this same town.
Not long ago a general merchant went
out of business—he did not fail, but he

got out because he elaimed the mail
order houses were getting too mueh of his
trade. e was not a modern adver-
tiser. i

Just across the street is a dry goods
merchant who is making a success. He
uses nearly a half-page space in his
home weekly newspaper and the same
ad. never goes to press twice without an
entire change. He follows the large
store method in advertising, quotes
prices, talks quality and talks as if he
meant everything.

As a result, his business is double
what it was ten years ago, and is grow-
ing rapidly. He has taugit his ecus-
tomers that they ean buy as eheaply
from him as anywhere else. and when
they pieck up their catalogues from the
big houses, articles are suggested for
which they come to him to buy.

But other merehants sit quietly in
their stores and actually wait for busi-
ness, reminding one of the story of the
lazy frog which waited for the fly to
travel down its throat. It died.

These men become offended if you tell
them they must get out of their shells
and hustle if they are going to be out-
standing business men. The town in

- merenants do business:

question provides an example of this,
too.
No Worse Than Others.

Other business men there say that:—
““We are certain that the mail order
housese are doing a good business here,
but we are no worse off than other vil-
lages or towns in ‘the country.’’

This is a statement that would be
difticult for such men to prove, or for
anybody else to refute; but even were
it true in every ease, it is no way to
talk.

‘“He’s just as bad as I am,’’ shouldn’t
make the punishment any the less for
the latter, and so business men ought to
ignore conditions in other places and
attend to their own.

One more sample of the way some
At a meeting
of the Board of Trade of this place some
time ago one of the merchants talked
on the loyalty the people of the ecom-
munity should have for their home towns.

Instead of spending their money in other -

centres, they should spend it at home,
ete.. ete.

Not very long after, the express driver
delivered some pareels for this same mer-
chant from mail order houses, which he

[mrenm

N

=\ \LLLLLARL A

e

iI(a

S ————_p 72

L Lt

“‘Other Merchants Sit Quietly in their Stores and Actually Wait for Business.”
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could have purchased in a hardware or
ceneral store at home. Consistent, isn’t
it?

Capital for Advertising.

The representative of The Grocer
learned of an instanee in which one man
had to pay $1.50 express charges on a
couple of sacks of sugar. He had re-
quested that it be sent by express, and
it eame by express at his request. An-
other man told the writer of having pur-
chased a suit of underwear from a cata-
logue house. He had seen what he con-
<idered an attractive price in the ecata-
locue. When his suit arrived he saw
that the quality was not at all what he
iad expeeted and has since bought bet-
ter material at home for the same
money.

With such capital as this to work on
what eould a bright, up-to-date adver-

ser not do?

The Canadian Grocer does not pub-
sh the above statements merely from
carsay. They are among aectual facts
eollected during a day’s visit in one
(*anadian town; and they are symbolie of

mditions existing in many other town:

! villages throughout Canada.

Tn coneclusion let us say that mer-
Jiants will get no good from whining
heeanse people are disloyal enoungh to
huy away from home. The public have
ot to be ‘“shown’’ in these days of
live methods and brisk competition, and
‘he merechant who will not or eanno:
“‘show’’ them may just as well srep

wn and out and make room for some-
ne who ean and will. This is the only

ilvation in protecting the interests of
ie country at large from the quiet, far-
rcaching, but ““purely legitimate’’ busi-
css methods of the eatalogne honses.

CAMPAIGN AGAINST MOSQUITOS.
There is an anti-mosauito campaign on
in the West Indies and South America and
if continuous is expected to bhe success-
ful. Rio de Janeiro, Brazil, S.A., was
once a veritable ‘‘inferno’’ but vellow
fever is now suppressed due principally
to the efforts of one man. Oswaldo Cruz.
In this connection the Georgetown,
Iritish Guiana, Chamber of Commerce
has passed a resolution recognizing that
“it is in the interest of this Chamber
of  Commerce especially, the city of
Cieorgetown in particular, and the col-
ony of British Guiana generally, that
everything should he done for the im-
nrovement of the health of the inhabi-
tants, and to give the Port a clean and
cood name :”’ and resolving : ‘““That the
(ouncil of the Chamber of Commerce of
CGeorgetown records its unanimous wish
that the Mosquito Bill, 1910, may be
nassed, as a means to safeguard the
Mublic Health.”

R. A Lawson, grocer, Bracebridge,
will this fall erect a store on a site near
‘he G.T.R. depot and handle flour and
ced on a wholesale scale.

A report from California states that
"*ﬂv thousand ecarloads of oranges and
rmons will be the harvest of California
during the coming season if estimates
prove correct. This means the biggest
citrus fruit yield in the history of the
Pacific coast. -

A Few Ordinary Precautions in Handling Spices

Season for Heavy Demand has Already Opened and Grocers
are Preparing to Meet it—Care Should be Exercised to Prevent
the Spices From Losing Their Strength by the Evaporation of
the Free Oil They Contain—Suggestions as to What Should

be Done.

The annual pickling and preserving
season has grown to such proportions
that the grocer puts forth extra efforts
to cater to the requirements of the
housewife whose pride is to store away
for winter use a supply of fruit and
pickles which she hopes will endure until
late into the following spring.

Realizing that every home will be eall-
ing for spices of one kind or another,
the grocer orders a supply, and consid-
ers that he is prepared for any local de-
mand. Spices are not the easiest thing
in the store to handle, but a grocer who
has been in the business for years, should
know practically all that is necessary in
order to keep his stoeks fresh and to
make this end of his business pay.

What to Keep Spices in.

Tt must be remembered in rezard to
the most of the spices that they eontain
a volatile oil, which is really the strenoth
of the spiece. To explain this faet. at-
tention may be pointed to cloves. By a
process of erushing, oil of cloves mayv he
obtained from the raw material, and the
powdered material left is praectieally
useless for its streneth has been taken
out in the oil. Getting back to spiees in
general, this oil that is generally found
easily evaporates, and to avoid this the
spice should be contained in a vessel
that will prevent evaporation. A tin
canister is as eood as any, and in almost
every crocery store they will he found
with the name of the partienlar spiee
stamped on the ontside. Care should he
taken to see that they are all placed in
their proper tins or containers, when
the new stocks arrive. (Glass eontainors
with a good stopper are advisable, and
are especially useful beeanse the woman
in the store sees the spice thronch the
class. The name should, of eourse. ap-
pear on a label. In this case the diffi-
enlty is to seeure a stopper that fits as
fichtly as does the top of one of those
tin eang referred to. There are groecers
who have spices in receptacles from
which they are apparently receiving sat-
isfaction.

A spice manufacturer suzcested thai
it should be lined in such a manner that
the oil eonld not eseape into the wood
as micht easily be the case if there was
rothing to prevent if from so doing.

Displaying Spice.

There are many grocers who at this
time of the year make a window display
of pickling necessities. They will take
their spice receptacles and ladle out a
sample of mixed pickling spice, another
of tnmerie, of mace, eurry powder and
co on. They are arranced regularly. and
placed in the window each little heap
having a price ticket and the name of the
particular spice. A window of this kind
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it a good idea, but acecording to spice
men it is a mistake to expose the spice
in this manner. The most of the samples
will lose their strength in a short time
and deteriorated spice might as well be
thrown away by the grocer who has the
reputation of his business to protect. It
is not a difficult matter to obtain littl:
glass vessels, which wll have a top, and
which can be used for the different
spices. It is claimed that the display
will not lose any of its cffectiveness,
and the grocer is jot losing avy of his
spice.

It is hardly neeessary to suggest that
a separate ladle should be nsed for spice,
and it is much better, in faet, it is al-
most necessary that each spice tin have
its own little ladle. The customer who
buys allspice does not want traces of
curry powder in the goods, and so on.
Carefulness is one of the prime factors

of the spice department of a groeery
store,

While there is a certain steady busi-
ness in some spiees throughout the entire
vear, the present is the season for par-
ticular lines, and the grocer should en-
deavor to get his share of the trade.

Care in Weighing.

Sefore passing the grocer should be
reminded to be careful in weighing
spices. As a rule the purchases are
small averaging about two ounces. This
mesns that the stock he gets in will have
to be weighed many times before it is
all sold. The automatic registering
seale is invaluable in the case of spices.
The grocer eannot afford to give any of
his goods away, and with the old time
scales, it is often a tedious matter to
et the correet weicht, and even then
there is a certain amount of guess work
to it. With the self registering seale,
however, if he comes above or below the
amount asked for he knows the exact
value of the amount in the pan, and in
the great majority of cases the eustomer
is quite satisfied to take it. There is
usually a good profit in spices if they
are handled properly. but to get the
best results the grocer must wateh his
methods and proteet himself against un-
necessary leaks.

PROGRESS OF FOOD STANDARDS.

The Canadian spice standards will not
be legalized until June 1911, according
to the announcement of A. McGill, chiei
analysist, of the Laboratory of the In-
land Revenue Department, Ottawa. It
was thought that they would be ready
this summer. Milk, grain, and meat and
their products and beverages are now in
hand and are occupying the full time and
attention of the advisory board.
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Cnticism on Newspaper Ads. of Retail Grocers

Newspaper Space in Itself is Not Valuable, Says Writer; It is What is Placed
in it That Makes it Valuable—A Variety of Ad. That Shouldn’'t be Used—A
Saskatchewan and an Ontario Ad.

By B. H. Thomas.

Mere space is valueless in a newspaper then his ads. are going to be productive these points are before he begins to write
from the advertiser’s point of view; it of good results. about them.
is what he has to say in it and the man- Advertising is now a science; it is not, In writing newspaper ads. there are
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S Doy ” I, ]‘.“. es. Al oin fiind every known brand of stuple food at the lowest possible prices consistent with high |
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*> special 200, bottle |
— | (Glass Tumblers, heavy taper shape, plain l Gold Leaf Shoe l’ullmb Iurgn size B.;llh l(nk
h.;( 0O Baking Powder The pur- | pattern, glazed edge a splendid tumbler for | 25c. Baturday special 19. Staon Paste Polish 3 |

:) est baking powder made-Rer 25¢ !, veryday use reg. T3¢ per doz. now BUc doa. | lm- for 25¢.
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Special Me. por tinor 2 for 35c
T b IR | ]\-‘“"):s Tnn-tul Corn Flakes, won their Uulhnl ‘).u BmH brain and Bu-n TInM
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Geo. A MCCullough & Co.

Flg‘ur(‘ 1.—Reduction of the Orlglnal \e\\spapor Ad. of Geo. A. McCullough & Co., Stoughton, Sask.
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ner in whieh that is displayed that makes as was at one time thought, a big dis- some things to be taken into consider:
valuable or not. play of a name and an artiele. It should tion. Among the chief are: The polic
When an advertiser, therefore, has at- always be written so as to point out as of the house, local conditions and

tained the ability to write ‘‘selling’” many qualities or selling points as pos- seasons.

understands best how  sible, and an advertiser, therofnre should Some men have said that an adve

py and when he
tiser cannot write about his own good

to have it displayed in printers’ type analyze his goods and discover just what

There 1s money to be saved on daturday ——

as you will easily see by reading these specials The most fashidious will herts fimp
everyrhing suiled lo their laste white economical peoplewill find every known brand of
slaple food ab the lowest possible prices consisleml wilh high quafj

Finest Japan Pearl Rice Regular, Glass Tumblers o Y/
3lbs for 25¢ Sa}uv‘ly SpecvaJ, i
Ibs for 25e or 18 Ibs for "

—

Blank's Baking Powder, e purest ;
hkmq powder m?lk Rq 25¢ p":d Ib [fcm ]fm
Snl‘uvda’ Spwa’ S51bs for 90¢

Berlinlon Serawberries, Qualily
first- Req Z5c. per bin Sdfiubcyquul //em //m
20c- per bin or 2 has for .- 25¢

Georoe A. Mc Cullough & Co.

Fig. II.—A Suggestion for a Layout of the McCullough Ad. With Introduction.
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This is searcely the case, presuming he
can place himself in the purchaser’s
position and appeal to him so as to over-
come any objections which such a man
might raise.

A Method Not to Use.

Some advertisers use a quarter-column
or more in a newspaper to display such
an ad. as this:

POTATOES.
BERRIES,
ORANGES,
ETC.,, ETC,
at
MARTIN'S.

Now, just why this is going to induce
any prospective purchaser to buy Mar-
tin’s potatoes, berries, ete., is difficult
to understand. The advertiser claims
no speeial attractions or qualities and
doesn’t even name a price nor his own
address. Such advertisements are prae-
tically useless unless given to the news-
paper manager to hold his trade.

As one advertiser remarked recently:
““It is no good having the best article
in the world at the fairest price, if yon
whisper it down the well. Let it go
forth to the world that you have it. Be-
fore sayving it, however, mind it is the

CHRISTIE'S
GROCERY

PHONE 59

A Good story is never the

worse for being told over

again — sometimes often. We

are particular Grocers—particu-

lar what we buy — where we

buy — and on what conditions
we buy.

Nothing too Good for Us
Nothing too Good for You

You see how inseparable these two
mottoes are. We hand out the best,
becaunse we get the best.

Isn’t it to your interest to deal

at a Store where every article

of diet is selected with the
greatest possible care

Gold Seal Baking Powder

It relieves the display and attraets more

readily.
The Christie Grocery Ad.

There are some good points in favor of
the ad. shownhere of the Christie Gro-
cery, Wingham, Ont. Only the top por-
tion of it eould be reproduced, as it was
too long for this eolumn. oceupying, as
it did a space 15 inches deep in the
Wingham paper. The talks given on
baking powder, flavoring extracts, ba-
nanas, ete., are good, but they eould have
been sirengthened had the prices been
civen in a heavier type.

The appearance of the ad. could have
been improved had ‘‘Christie’s Groeery,
Phone 59,”” been inserted at the bottom
and the introduetion begun with ‘‘A
Good Story—"" in large type. and occupy-
ing the first line. Everyone likes to lis-
ten to or read a good story, and this
would tend to eatch the eve more quickly.

Another eriticism which might be of-
fered is that the introduetion is rather
lonz. From ‘“Nothing too good for us’’
down to ““best’’ might have been omit-
ted.

*‘Ripe tomatoes, when we ecan get
them choiee’” is a statement whiech many
advertisers would deem unwise. It is
an admission that sometimes tomatoes
cannot be got and it is better not to re-

best.??

Honest advertising is a legitimale
demonstration of a good artiele—dishon-
¢st advertising is a misleading statement
as to an inferior article. Advertising is
a foree for progress, for, on finding that
zoods will sell by advertising their merits,
men at once set to work putting more
merit into them.

fer to sueh an artiele until the merchant
has a 2ood stoek of it.

Robin
prices

This is a Baking Powder that needs
w

no recommendation. It is already

well known. It always gives satis-
faction because it brings good re- DIFFERENT KINDS OF PEPPER.

sults. Isn’t that the real test? 15¢* There are two chief varieties of pep-

per tin, or 2 for 25c. per. B'ack pepper is grown prineipally
in the Malay peninsula and in southern
India and the red or cayenne pepper
comes from Afriea. The latter is the

NSNS SIS S S I SS SIS SIS

Our Flavoring Extracts

-
k

consider: The worst thing a grocer can do is lottest of all peppers. It is really fiery
The poli to advertise an unreliable article, for al- We affer you something a little although it is not without flavor. The
1s and ! though it may bring & good profit it will better than the usual in Extracts. Mexican ehilli peper is really a sub-vari-

Our Vanilla and Lemon are put up
expressely for ourselves and are
guaranteed PURE FLAVORING

only bring it once. Advertising will
make new customers, but the grocer
must keep them.

ety of cayenne. Another popular vari-
an adve ety of red pepper is the Hungarian or

own good

Comparisons Between Ads.

Let us take a look at Fig. 1, the orig-
inal newspaper ad. of Geo. A. MeCul-
longh & Co., Stoughion, Sask.. and Fig.
2, a suggestion for, what the writer con-
siders, a better lay-out.

[t will be noted that in the introdue-
tion of the original ad. are to be found
the words: ‘‘There is money to bhe saved
on Saturday, ete.’”’ This, we believe,
would make a better beginning, as :the
suggestion in Fig. 2 indieates.

The lay-out in Fig. 1 might also be
criticized as being too much mixed. If
panels were used in regular style, the
ad. would be more attractive and inore
readable.

There is no necessity either for the
stock cut in the upper right-hand coraer.
This space could have been filled to bet-
ter advantage with a talk abou: the
flour, its quality, ete. The writer of the
ad. has some good ideas on giving short
talks and prices about individual ar-
ticles. Heavier type, however, should-be
used to designate the prices for, after
all, prices are the most important infor-
mation. The use of white space around

the reading matter is always preferable.

EXTRACTS. 3 Bottles 25c.

D e e e )

Bananas, Oranges and
Lemons

There are all kinds of grades in

these three lines of Freit. We al-

ways insist on the wholesale houses

sending us only -the very choicest,
and we get it.

ORANGES...... 26¢, 30, 40, 60c doz.

............ 20c per doz.

BANANAS (according to size)
.............. Ueually 25c doz.

Ripe Tomatoes when we
can get them choice

Are you- looking for Bargains ¢
in Chinaware ? If so—this 2
IS THE STORE. . :E

et

Marmalade, 16¢ Per Jar.

e

The appetite is mo:t tryingz at timos.
There's nothing like Marmalade—
good Marmalade — to suarpen if.

18~

Try.~ Tar ~f W-

paprica pepper. For seasoning any-
thing that has tomatoes in its make-up
no pepper is better than this variety.
Then there is a great variety of smail
pepper used for bottling and making
pepper sauce. Splendid varieties of this
pepper are grown in Southern Califor-
nia, Northern Mexieo, Texas and Louls-
ania. In one small section of Louisania
they grow a hot pepper whieh possesses
a delicious flavor. This is the pepper
which is used in the manufacture of
tobasco sauce.

HITS THE PEDDLERS.

The city eounecil of Hugo, Oklakoma.
have hit upon a novel plan-to eombat
the peddling evil. An ordinance has
been passed which compels every agent.
canvasser or solieitor to pass a daily
medical examination, the fee for which
is $10 for the first time and $5 for each
succeeding visit.  The ordinance aims
at reculating the city’s health and ped-
dlers, solicitors. ete. will have to satisfy
the medieal health officers that they are
entirely free from contagious diseases
and are not a menace to the general pub-
lie in that regard. Regular licensed re-
tail and wholesale dealers are of course
not included under the aect.
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NEW CANNED SALMON PRICES.

The official announcement of prices of
new pack salmon has been made and
deserves some consideration from re-
tailers.

For instance, the price of best salmon,
1 lb. talls in less than 5 case lots is
$2.05 per dozen. Last year the opening
price was $1.75. These prices apply to
Ontario, Quebee, and the Maritime
provinees.

The retailer will therefore see that
this salmon should sell for not less than
20 cents this year in order to make a
fair profit. Salmon at $2.05 means 17
cents per tin. Last year the cost was
only about 144c. and the gemeral sale
price 1S cents.

The opening prices on the best grade
of salmon which are given elsewhere in
our market eolumn are not likely to last
beyond Dee. 1. An advance on that date
is expected of 24c. per dozen, providing
a change does not occur before.

FAIR PROSPECTS FOR FRUIT.

The vineyards are looking healthy in
the Niagzara distriet. Young vineyards
are well loaded and promise a medium
erop. Red grapes in many sections are
a full erop, but old vineyards on Niag-
aras and Concords will not be as heavily
loaded as last year.

The tomato erop has materially im-
proved during the past month. A larger
acreage is planted in the Niagara fruit
belt. A medium to full erop is expeet-
ed.

Peaches will be a good erop in the
Niagara district, although not quite as

THE CANADIAN GROCER

heavy as last season. The trees affected
with eurl leaf have recovered much bet-
ter than was anticipated. Many peach
growers have thinned their orchards.
The erop is reported medium to full, with
the exeeption of Albertas which are fre-
quently reported light.

Plums are lighter than usual in On-
tario. There is a short crop in the
(Gieorgian Bay distriet and in the eoun-
ties bordering on Lakes Erie and Huron.
The condition of the erop in the Niag-
ara distriet is somewhat better. thougn
Lombards are lighter than usual; the
Japan varieties are very light. Euro-
pean and American plums are, on the
whole, a light to medinum erop. A fea-
ture of the plum situation in this dis-
friet is the unevenness of the yield.
British Columbia has a large erop of
plums.

There will be a fair erop of pears in
the eommerecial seetions. In the Niagara
distriet a medium erop will be harvested.
There is not mueh blight showing in this
seetion as usnal. The Georgian Bay dis-
triet will have a fair erop. espeeially of
the later varieties. In other parts of
Ontario, pears vary from light to med-
ium, with some failures. In Nova Secotia
pears will not be as plentiful as last
vear. A light to medium erop will be
harvested. British Columbia will have
a good erop. Bartletts are partienlarly
heavy.

ENOW WHAT YOU PAY FOR.

In another eolumn of this issue ap-
pears a letter from a Manitoba reader
referring to instances in which he had
received short net weichts.

This is a matter of more than the
ordinary coneern. Just as a econsumer
insists on getting the weight he pays for
so should the retailer obtain the weight
mentioned in his invoice. To do this he
has to weigh the goods as they come to
his store, and, as the western grocer
points out, find the weight of the tare to
obtain the net weight. This is the quan-
tity he should pay for.

Some time ago the writer watched
a merchant’s methods before he fixed
his selling price. He had just received
a box of pears invoiced at so much a
box. At first thought he coneluded he
would sell them at 3 for 10 eents or 40
cents a dozen. On second thought he
counted out the pears and found that
without freight they were costing him
about 37 eents a dozen. Three cents on
40 cents would have allowed him only
71, per cent. profit. The outecome was
that he sold his pears at 5 cents each or
50 cents a dozen. Thirteen cents on 50
cents wonld allow him 26 per cent.
profit, providing there was no waste or

{ruit spoiled,

=

The praetice of weighing, measuring
and eounting everything that comes into
the store is simply a step towards
seientifie merehandising.

THE CO-OPERATION OF THE
DEALER.

The manufacturer who advertises in
The Grocer demonstrates, first of all,
strong faith in his goods, and, second,
that he has confidence in the salesman-
ship of the dealer. As the latter comes
to a better realization of his impor-
tance in the system by which grocery
lines are distributed, the greater will
become the desirability of soliciting his
co-operation in this way.

TAKE ADVANTAGE OF ADVANCES.

There has been money in  canned
goods during the past vear for those re
tailers who watched the market care
fully and who took advantage of raises

[.ast year's opening prices were com
paratively low considering the quota
tions that later followed on corn
peas, tomatoes, salmon, ete.

But the trouble with some retailers i
that they do not take advantage of ad
vances when they have bought coreectly
They congratulate themselves on a
purchase when they see the price going
up later on, but they never think of
offering the article at a better price
to the consumer. Imagine a real es
tate dealer doing the same, or any
other speculator for that matter.

One grocer states that by watching
the advances in canned goods he wa
able to make better profits than eve:
before. Some goods bought at 80 cent-
he was able to sell at 10 cents straight
others at 65 cents he sold at 3 for o
quarter, but he eliminated the 3 for =
quarter whenever he found that the ad
vances warranted such aection. It wa
a good year for canned goods and he
profited thereby.

Why should not all retailers take ad
vantage of similar eonditions ?

THE TIME FOR COLLECTIONS.

The time is near at hand when re
tailers should hecome energetic in look
ing after credits. This is particularly
true in the case of merchants who cate
to farmers’ trade and who have con
siderable unpaid accounts.

Farmers are now beginning to realize
on their erops and that is the time they
should be canvassed.

Many retailers get notes from the
farmers about this time payable in onc
or two months and in this way find it
easy to collect. Others of course have
different methods for different custom
ers but, at any rate, the best time to
catch the farmer with plenty of money
will soon be here, and full advantage
should be taken of it.
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Grocery Store Should Not be Free Lunch Counter

THE CANADIAN GROCER

Kingston Grocer Writes Interesting Letter Pointing Out Duti-
es of Clerks—Value of Getting Together to Remove Trade
Jealousies—Criticism of the Government’s Attitude in Connec-

tion With Adulterated Goods.

Fidtor Canadian Groeer.—I was great-
ly interested in some late letters in The
(Canadian Grocer, from men who have
been through the bush, and who kindly
took the trouble to sit down at their
desks and draw pen pictures and maps
showing the proper course and way to
do business. I only wish there were
more such evangelists in trade, and T
think clerks should take The Grocer
home and study up conditions and how
to run stores, please customers, dress
windows, and please their employers.

Not a Free Lunch Counter.

A elerk who is faithful is valuable.
That word ‘faithful’ means a lot—hon-
est with the eash drawer and goods such
as candies, cakes, ete. Do not abuse your
trust and imagine you are at a free lunch
counter; do not ecome five minutes late
in the morning and close up five minutes
hefore time. Be liberal, and if you are
ill a day you get your pay. Do every-
thine that is honorable to make coin for
vour employer and if he doesn’t appree-
iate it, others will find out your faith-
fulness and you will be the gainer. Too
many clerks 2o the other way and they
oot the ‘pitehfork.’

Talking abont elerks, a grocer told me
he found it hard to get zood elerks who
would try to think and keep ahead of
their work and push goods by introdue-
tion. ‘“How in the name of common
sense,’’ said he, ‘‘are new lines of goods
to be known to people if the clerk doesn’t
back up the advertisement, and keep
telling the people. A well dressed store
and window is an invitation to come in—
a dirty store to keep ont. Does it pay,
said he, to get cheap help? Is it not
better to invest in a ood clerk more
than any other fixture in a store. A si-
lent salesman is all right, but the man
behind it shouldn’t be a dummy.

Removes Trade Jealousy.

The Grocers’ Pieniec eame off on Aug.
17th. Grocers’ pienies do a lot of good.
They bring the men together, make boys
of them once agzain and take the rouch
edze of jealousy off, for, sad to say,
there is a lot of it in trade and it is
foolish. If grocers wounld be more friend-
ly they certainly would have larger bank
accounts; there would be less euntting of
prices, and they would tell each other
abont beats, as follows. ‘“Well, is that
vou Smith.”? ““Yes.”” ““Well, say, look
ont for Jones, he left a balance here of
$23, and skidooed.”’

The pedlar nuisanee still flourishes
here, and there was not one license tak-
en out last year, and why? Pedlars oo
from house to honse and spread disease
like the eommon house fly.

Adulterated Goods.
Does the government analyst tell me

that the zovernment is honest and doing
a good work by fining a poor grocer $39
for having a small portion of something
not injurious in a quarter-lh. of pep-
per, the grocer beinz innocent of the
compound nature of the pepper? The
government, it seems to me, is not fair
in this regard. The grocer says: ‘I am
with you and want to keep pure goods:
will you analyze a few ounces of pepper
for me.”” ““Oh, yes.”’ said the govern-
ment, ‘“‘but we will fine you $10 for our
trouble, With us it is heads, we win,
tailes, you lose. We know it is poor log-
ic, but we need the money.”’

The government allows manufactur-
ers to put np any old mixture so long as
they put ‘“compound’’ on the package.
Why not prohibit any compound. Then
when people buy ecanned chicken they
are not eating slink veal. Again what
about cheap whiskey and prune juice
sold at fabulous prices? Wake up Mr.
Government, and be bigger men; punish
the right party, if you don’t you will
e left at home some day.

KINGSTON GROCER.
Kingston, Ont., Aug. 16, 1910.

A Manitoba Grocer
Finds Short Weight
in Goods Purchased

Editor Canadian Grocer.—I was just
wondering if all retailers weich and
cheek up stocks of bisenits, cheese, ete..
when they are received into the store. [
have recently found out that a box of
Fie Bars (biscuits), is 1} 1bs. licht. In
other words the tare allowed as marked
on the box is 53 1bs., but after taking out
the biscuits and weighing the empty box
with eardboard, paper, ete., I discover-
ed that T am 1} lbs, out on the invoice.

Another matter I wish you would use
vour valuable paper to adjust is in re-
gard to cheese, We in Manitoba pay
from 11 to 2 eents more for sn-caﬁod
Ontario cheese than that asked for the
Manitoba variety. Now, half the time
I am not absolutely certain that I am
eetting Ontario cheese when I am in-
voiced with it by jobbers, and I would
be pleased and satisfied if all Ontario
cheese were plainly marked with the
name of the factory in which it was
manufactured. I am sure honest manu-
facturers would not mind doine that.

Shelled walnuts have also been brought
to my attention recently. A case was
marked 55 1bs. net. After emptying the
box, of which the gross weight is 7T0%
Ibs. T weighed the box and found that
its weicht was 19 lbs.,, which left me
51% 1bs. of shelled walnuts.

Jobbers claim that there is a shrink-
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age and will not allow for shortage in
some instances. I for one, however, will
not pay for what I do not receive, and I
think that retailers should find out what
they are getting and pay aceordingly.
Japan rice in 50-pound bags will rarely
2o over 49 pounds, a loss of one pound
to the retailer.

One line of confectionary in pails and
drums are rarely marked gross weight
and tare, and sometimes are short of
net weight, and are marked only with
blue peneil on the top of the lid.

If all retailers want to know exactly
what they are getting I would advise
them to find the gross weight, empty the
box, ete., and weigh it. Tt is then an
casy matter to know exactly where you
are at.

I would like to know what other ero-
cers think about this matter.

B. W. GRANT.
Dauphin, Man., Aug. 15, 1910,

SO0 MERCHANTS ORGANIZING.

Sault Ste. Marie, Ont., Aug. 18th.—A
hranch of the Retail Merchants’ Asso-
ciation of Canada, was established here
on Wednesday eveninz, Aungust 10th.
when at a meeting of loeal merehants an
organization was formed representing
Sault Ste. Marie. The officers elected
are as follows:

President. E. J. Ewine: 1st  Viee-
President, J. Stevenson ; 2nd Vice-Pres-
ident, J. F. Beattie; Secretary, I1.
Megginson; Treasurer. T. E. Simpson;
Auditor, J. D. H. Brown.

E. M. Trowern, seeretary of the Dom-
inion Assoeiation was present and de-
livered an address on the objects of or-
ganization, sugzesting a line of aetion
to be followed. The president, E. J
Ewing, is a grocer. A grocers’ branch
was formed and W. F. Danskin was ap-
pointed to take eharge of the distriet.

e

At a meeting of directors oi the Can-
ada Sugar Refining Co., held in the
Board Room, Montreal, several changes
were made in the officials. A. . Thom-
son was promoted to the post ot secre-
tary, A. L. Drummond became general
manager of the plant, Frank Redpath
consulting engineer, and George Bower,
mechanical superintendent. Mr. Thom-
son has been acting secretary for some
time past.

A Rhode Tsland, US.A.. department
store uses yellow want slips in conneetion
with every elerk’s sales hook. Tt iz an
absolute rule that every request by a
customer for goods not in stock be re-
ported. The slips come to the depart-
ment buyer daily for classifieation and
serve as a barometer of the demand as
stimulated by advertisine eampaigns.

The total export of bananas from
Costa Rica during 1909 was 9,365,690
bunches, a decrease of 6.9 per cent. as
compared with the exports in 1908.
Since 1907 the industry has remained
more or less stationary as regards area
planted.

The Wm. Ross Co., grocers, Brace-
bridge, Ont., have disposed of their busi-
ness to Hare Bros., of Hornings Mills,
Ont.
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Practical Methods Used i Retail Grocery Stores

A Manitoba Clerk Invents a Receptacle for Paper Bags—Merchants in a
Saskatchewan Town Have Singular Method for Attracting the Farmers—Van-
couver Man Tells Why Grocers Carry so Many Accounts—Coupons Used by

Original Paper Bag Receptacle.

Neepawa, Man., Aug. 18.—A simple
and convenient method of keeping paper
bags in a grocery store has been em-
ployed in the store of W. M. Kennedy
of this place.

The contrivance is the idea of Mr.
Kennedy's assistant who, as a eclerk
devoted to the interests of the store,
ranks high. The bags are placed in a
series of drawers under the top board
of the counter and within the easiest
reach. The drawers are arranged in re-
gular order from the small 2-lb. bags
up the the twenty lbs. and higher. Each
drawer corresponds to the size of the
bag. There is an iron weight in each
which allows only one bag to be taken
out at a time. If the clerk wants two
or more he can get them by the one at-
tempt, but no more come with them
as is the case in the ordinary drawer.

This weight is adjusted in a simple
wayv. About half way between the
front and back of the drawer there are
two perpendicular grooves 1-in. wide,
one on each side and directly opposite
each other. The weight is rather wide
but at each end there is a little pro-
jection which just fits the grooves. The
weight moves up and down in each
drawer and can be easily lifted out
when the supply of bags has to be re-
newed. The weight as stated easily
moves up and down always resting on
the bags. The bags are put in the
drawers with the bottom ends to the
front of the drawer. When the clerk be-
gins to draw -one out the weight press-
ing down prevents others from comine
with the one required. A bag can be
whisked out in a seecond and there is no
danger of four or five coming with it
and falling on the floor.

Auction Sales Bring Crowds.

Areola, Sask., Aug. 18.—The mer-
chants in this town have instituted a
new and unique method of making their
town a great attraction once a month
to all the surrounding country.

They have free auction sales on the
first Wednesday in each month. The
merchants employ the auctioneer, and
anyone who has anything to sell may
bring it there from the ends of the
earth and have it sold to the highest
bidder without costing him a cent. Tt
does not matter what it is—whether
an old plow or a farm. Not having the
slightest idea of what will be offered,
the whole community is curious to
know what chances might be presented
and in consequence turn up on the free
auection day.

This is a great advantage to the
farmers for disposing of anything they
have to spare and also gives them a
chance to buy things they may need.
To make the sales interesting and suc-
cessful the merchants put up some of
their goods, which is often knocked
down at bargain prices. This system

Quebec Merchant to Promote Cash Sales.

has a tendency to unite the merchants
in the interests of their own town and
it also serves to bring the farmers into
the town regularly.

Why Grocers Bear the Brunt.

Vancouver, B.C., August 18.—With
the quietness not unusual at this time
of yvear, there is a bit of a tightening
in collections which gave rise to some
observations on the part of a dealer
thac show how the grocer gets the
least of prosperity and the most of ad-
versity. “‘It is all owing to the credit
system,”” he explained. ‘‘The groeer
more than any other merchant is
expected to rive eredit for what is sup
plied. Why he should do so more than
the dry goods merchant is hard to say,
but the fact remains that the grocer
and the butcher—the two who sell the
most in small quantities—are those who
have the biggest list on their books.

In good times, accounts are paid fair
lv well, and if they are not paid when
duller times come, it is not because of
good intention on the part of the cus-
tomer. The trouble is, especially just
now when certain large dealers are try-
ing to win trade, that those who have
a little eash are taking advantage of
alluring offers in the hope of saving a
dollar or two. They think that next
month the regular grocer’s account will
be paid. Then by next month, work
may not be so plentiful, and before it
is realized a big bill is run up, which
the ordinary man cannot pay for a long
time.

“Tf a man is earning say $3 a day,
which is more than the laborer and
many other men make, the margin for
home supplies is rather small. With
rent not lower than $30 and clothes,
extras, ete., without taking sickness
into aceount, there is little left to pay
off standing indebtedness. The grocer
simply has to bear 1t. If the money is
not paid, dry goods cannot be secured,
so back to the willing shoulders comes
the burden. No one views duller times
with alarm more than the grocer, for
even in the best of seasons his profits
are small and his eash payvments none
too large.”

Coupons to Promote Cash Trade.

Quebee, Aug. 18.—Elzear Turcotte,
grocer of this city has progressive busi-
ness ideas and is not afraid to put them
into practice. Recently he issued a ecir-
cular composed of four pages of writ-
ten matter, setting forth reasons why
he should receive the trade of the citi-
zens. At the top of the first page ap-
pears the following ‘‘Business is a
struggle in_ which vietory is won by
modern methods. They are contribut-
ing to mv success. You are profiting
by them.”

The entire article is written in French.
He asks the following question in an-
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other place: ““If you buy $5 worth of
goods a week and receive 5 p.c. rebate
by our coupons, are you not saving one
dollar in four weeks ?”’

Receipts of purchases are given to
customers from the cash register in-
stalled in the store and on returning
25 of these coupons Mr. Turcotte gives
$1.25 in groceries, etc. The coupons
are given as an incentive to prompt
payments. The cireular also refers to
the extended delivery svstem to subur-
ban points. It is printed in two colors,
black and red.

Auto Tickets Increase Trade

Paris, Ill., Aug. 17.--The merchants
of this place have adopted a unique
plan whereby the sales for cash are
are given an impetus as well as bring
ing in on time the cash due ecach month
on thirty-day accounts.

The following is a copy of D. D.
Anthony’s adv. appearing in the loecal
daily :

WE GIVE AUTOMOBILE TICKETS
ON ALLL PURCHASES.
Large or small.

WE SELL ONLY
FRESH CLEAN GROCERIES.
Telephone us vour order.

D. D. ANTHONY,

West Court St.

In deseribing this plan, Mr. Anthonv
states : ““A lot of the dealers here in
Paris got together and bought an au-
tomobile to give away. The object is
to get the people to come to Paris to
trade and they have become well in-
terested in the proposition.

“We give one ticket for each dollar’s
worth of groceries bought for ecash or
on thirtv day accounts.” Continuing.
Mr. Anthony ealls attention to the fact
that this ‘““‘encourages the bhuyer to buy
a dollar’s worth of goods, or if we
give on thirty-day accounts it encour
azes the settling of accounts within
that time.”

The club which has been formed by
the merchants joining their forees in
this way has been named the ‘““Booster
Club.”

Using the Civic Slogan.

(Chatham, Ont., Aug. 18.—Chatham'’s
recently adopted civie slogan of ‘‘See
(‘hatham First’’ has been given promi-
nence by quite a number of merchants,
who have had it printed upon the sta-
tionery and envelopes they send out.

Not only have S. E. Park & Co. done
this, but they also utilize the slogan on
their ecash register checks, combined
with their own trade slogan. On the
back of each of these checks, issued to
cash  purchasers and redeemable in
goods at 5 per cent. of the face value,
appears the wording : ‘““See Chatham
First, then get it at Parks.”
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The Markets—Currants Open at a High Price

Growers Quote New Stocks Three Shillings Above the Opening Price Last Year
—But Reduced Duties Will Make Up the Difference As Far as the Retailer is
Concerned—A Scarcity of Beans is Reported in Ontario—Raisins are a short
Crop in Valencia and Will Open at a Higher Price Than a Year Ago—Spices
Are Now Moving Freely—Canned Goods News.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on
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Fee s 5 g S r r nd 14 T
prices. The raw market remains about u::i‘r(;‘rr;omls" ',;i(‘l:: 1,;::%:::_‘;}2;‘ l(’dd("ll;:d i
dollar’s the same as usual, with a firmer under- will rnl)';f)l' b - ‘f‘ = = \%(‘(‘l‘\'s( 5 Virginis, No. 1..
cash or tone. One of the questions now being mep gy bE 50 SOL S0 R
ntinuing. discussed is whether the Java crop will S
the fact be to the standard expected. Re 5 184 025 Santos......... 014 017 Walnuts— £
) e fac e up to the standard expectea. leports , No. 012 Maracaibo 015 018 Bordeaux halves ...0324035

er to buy have it that the weather there of late i : . . Brokens e Sh AN 0
Spices.—Spice men are again using all

e . o sk e A P S U5 1 A Y 9 HARD S 1t 11 e A O W AR T

?rp;f(-m\,‘,-o ::,l.l:u&i:e B BAA. eBeck. their spare time to fill the numerous or- A}%enns. and I’@ﬂS——O!] account of the
$s within x :‘ﬁ. bags . i ¥ ders coming their way. None of them high price of pork this year there has
SR i i é - 44 are working nights but still they are not been the demand that was expected

rmed by £ tnpsp, boghs, 50 e o ]‘",’f-‘" _ 1,!‘: '}:rad(‘ S“‘"’Slltlol,bc about  for beans, and as a result there is a
i “ = evenly ‘r!s ributed among a | lines. rather large supply now being held by
Red Seal, in cartons, each e There is a firm feeling throughout the ,..] men, However, the situation is

. 5 : : . 1 -
Booster Orhuldhmopdn }:bh_ spice market, in view of this fact. Gin-

Ters  are articularly afiected. No : : s
Ehanm‘s e prri)cc have taken place. ports from the States show higher prices

: g o s ies. :
S bk A rather short supplie In f‘mt

lspi 018  Ginger,whole.. 015 020  prices across the line are almost high
Cinnamon, whole0 16 0 18 Cochi

brightening somewhat, as the latest re-

-

1.
020
ground 0 15 0 19 s 075 enough to warrant export from here. At

RTINSO OO
NBBISLILEIERYGER

thfth‘%glo: %2::‘:::,‘:(,.3;3 pors, bisck.. 0% 8% any rate there will be a beneficial effeet
‘'en promi- Cream of tartar. 0 23 white . 020 025 felt here without much doubt.
cthpets. Dried Fruits.—There is a very good de- Peas are quiet at unchanged prices.
n_the sta- ! and yeliow may be had at 5o. » v'nand pf‘,ssm‘:-,ff)r \\hat‘ }sﬂlc!(.nf s md, There has been a light demand for ex-
nd out. above bag prices crop Valencias, but as stocks are low b ot sufficient b h tak
¢ Co. done Syrup and Molasses.—It is still too this really has little true bearing on the port, but not sufficient to be much taken
slogan on carly in the season to be able to judge market. However, there is a fair demand into aeccount.

combined how this year’s demand will shape but for other lines, considering the time of  Ontarioprime pea beans, bushel................. ....

On the at present a good trade is passing, and \'}:lr (f‘urraréts are firm, and the latest Peas, bolling, bag.........ccovmmissernecnnnnnne ooe
issued to the comparison with last year's figures cables from Greece report a much smal-
mable in shows ll;,P very well. .logbcrs areg not ler crop than was at first expected, and Esspoteted Apples—E\apOtl’ath ap%lgs
face value, buying freely yet, but in small lots the it looks as if higher levels would be 2&re not at a premium just now. B

reached. great trouble is the same one, poor

35

y Chatham country dealers are gradually filling up.
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grade stock is the only kind available,
and buyers are not looking for that.
Several prospective buyers have re-
cently turned down goods beeause no
enarantee as to quality would be given.
The price is the same as last week.
Evaporated apples, prime...........cocivvvninnes sans 008

Rice and Tapioeca—The only rice in
much demand seems to be Patna. The
other lines are quiet, and prices seem
to be a trifle weaker. Tapioca stocks
are low and firmly held. There seems
to be little danger of any further ad-
vance, but the situation looks satisfac-
tory to holders.

Rlce rmle B, hm 2.'>Upmmdn ...................... : g
“ “ 50 “ 2 90
- s pockets 25 pmmdl 300
i -t 1 pockets, 12} poumh Iw
“ gradec.c "'xt)poundn 2 80
g lll) 280
o . a5 : 2 80
- » ockets, 2 xmund.l. FRREROTM RS
“ - pockets, 12§ pounds.............. . 30

Tapioca, medium pearl...........ccovvivinnniens 0054 008

MONTREAL.
Canned Goods — The present high

prices of vegetables have materially les-
sened the demand for all lines execept
tomatoes. These continue to hold their
own, In addition to this loeal stoeks are
short. For all lines of fruits the de-
mand is brisk, and scems to be slightly
on the inerease.

In fish, lobsters and salmon are firm,
and in zood demand. So far there has
been a strong foreign buying, whieh has
absorbed the larger part of the present
stocks, thus strengthening the loeal mar-
ket. The demand for meats continues
as good as ever, and will probably be
unchanged till after the hunting season
1S over.

Peas,standard, dozen....................... o oo 90978
Peas, early June, dozen 54 1124
Peas, sweet wrinkled, dozen ...... . is 3 AN 124
Peas, extra sifted, dozen . i 17
Peas, gallons .. 387§ 3%,

l‘um[-hms 31b., £1.00; gl.]m £3.00
Beans,dozen. .......

AU & oo -2 4 2 4 S b AN s o p S bip s s s
Tomatoes, dozen (Ontario and Quebec)
Strawherries, dozen
Raspberries, 2's, dozen.
Peaches, 2's, dozen
Peaches, 3's, dozen
Pears, 2's, dozen
Pears, 38, dozen... .........
Plums, Greengage, dozen
Plums, Lombard dozer,
Lawtonberries, 2's, d-en.

Clover Leaf and Horseshoe brands salmon—
1-1b talls, per dozen 2 2
-1b. flats, per dozen 1
-1b. flata, per dozen 2
Other salmon—
Humpbacks, dozen. . ..., : 100
Cohoes, dozen .., et > 1
1
2

Red Spring, dozen
Red Sockeye, dozen
bnr'ur Futnres—
-Ib. flats, doz., #2.40; 1.1b. t4 9t
Ab. flats, doz., £4.50 N 0,
Cu‘,w,oucd corned

o Minced collops, 2s... 2

. R Co hee

(‘nmprnvfl corned ('n;;’::g !::-; :::;; ’1’: 'l.’
beof, 2 . 325 Jellied hocks, 25..... 3

En(hlh brawn, 2. 300 Jellied hocks, 6s..... 10

Boneless pigs’ feet, 22 3 00

P >
Ready Innch vesl loaf o Gangme,

8L LI

....... 140 Paragon ox tongue 2u é
R’ody lunch veal loaf e Paragon ox tongue,
............ 255 ) : . 950
Ro.-t beef, 1s.. R5 > c
IBKIN:JNY 2: ]‘ - l-]:w mlunch tongue i
tewed ox tail, 1s. .. 160 & |
Stewed kidney, Is.... 150 1 méuelunch,ls.... 350
Stewed kidney, 25 265 Suced smoked heof,is 1 50
Minced oollops, 1» 1 Sliced samoked heef, 1a 2 50

TORONTO.—There is one prospeet of
the eanned goods business in Canada. of
which jobbers have not been foreetful,
namely the inereased demand which re.

THE CANADIAN GROCER

sults directly from the large number of
new settlers which are moving into the
west. This field is bound to be an im-
portant one, and the trade have not over-
looked it in their deliberations regarding
the eanned goods business that will be
felt during the coming year. The stocks
of canned goods in practically every
line are extremely light. For all prac-
tical purposes it may be said that there
are none to be had. The new stocks are
coming in to a bare market.| The gen-
eral statements of jobbers are to the ef-
fect that there is no overlapping this
year. Of the new packs there are no
further developments in regard to peas.

Tomatoes maly be liberally packed.
Some canners have already commenced
operations, and as this is an early date,
the season is expected to be longer than
usual. This will allow a heavier pack.
Tomatoes in a particular season may be
a heavy erop, but if they ripen quickly
that does not allow the canners sufficient
time to pack them. The factories have
only a certain daily ecapaeity. Begin-
ning now, therefore, seems to augur a
fairly long season, and the pack may be
a good one. Much, of course, depends
upon the erop, and although there have
been statements that it will be below
the average, the consensus of opinion ac-
cepts the belief that the erop and pack
will be well up to the average. Time
alone will determine. Corn is still
doubtful, but a fair pack should be put
away. Tomatoes and corn will be elean-
ed up pretty well before the new pack
arrives.

In regard to salmon, the eateh of sock-
eyes seems to have been larger than was
expected, but there is a pinched feeling
in the lower grades. Pinks and eohoes,
it is stated, are rather searce. The sup-
ply of eans is also short, according to
one authority, and is not helping the ean.
ner in a favorable way.

The fact that opening prices on 1 1b.
talls is $2.05 per dozen or $2.02% in 5-
case or more lots means that retailers
will have to sell it at 20e per tin.

Clover Leaf and Horseshoe brands salmon :

1-1b. talle, dozen 2 €2} 2 05 Red Spring,doz**"** 185
-1b. flats, dozen l ‘_‘;5 % f&ﬂx
-1b. flats, dozen 2 2 22}
N Maimon puines Ler dosen 200 225
Humpbacks,doz 0 95 110 Lobsters, quar-
Cohoes, per doz. 1 50 155 ters, perdozen .... 140
WINNIPEG.

Winnipeg.—The opening prices for On-
tario canned goods are as follows :—

VEGETABLES Per doz
Group B Group A

Asparagus tips, 28, .. .cveeines . 264 2 66}
« talin) $5....... . ves- 388 26

Beans, Golden Wax, 2 . oy § 1 06
Midgets, 2s.......... 139 141

~ 3s.. sivh 157 158
Refugee or Vaie ntine (Green) 25 104 107
Refugee Midgets 2's. . 139 1 41\

. o 3s.. . 157 1 54
Beets, gliced blood red, 2's 109 11
w+  Whole blood red, 2= BE X2 s B9 1113
*  sliced, biood red, 5s...... 13 1888

v whole, blood red. 3. ..... 157 159

w  Whole, rosebmd, 2's 139

o Iu. 172
Peus, Standard, size 4, 25 ...0oo0.. 10 1114
Farly June, size 3. 2% 124 1 204
Sweet Wrinkle, size 2, 2. ... 129 131}
Extra fine -unul size 1, 2x. 1 86} 18
P‘lmn h, tal 1:, 2% £ 139 141
" . Is TR = X 199
" - B savaassenidovsnoy el 555 5 5Th

FRUITS
Cherries, black, not pitted, 2 1 66
= black pitted, heavy syrup, 2 2 06
% red, not pitted, heavy syrup, 16
red pitted, heavy syrap, 25, 2 %
3 white, not pitted, heavy ~)ruv. 1 76
7 white pitted, heavy syrap, 2%, 21 2 lsf
redd pitted, gal b 905 au
wck, heavy syrup, 2

Ra upin rries, bl
I

5 Mack standard, gal . 7 57L

o , heavy syiu 19

o red standard, gal, . ...... 751§

resd, solid pack, gal, . 9 82

Rhubarh, proserved, 2. . .... 166!
" 3s ; 2 49

" sla uulud SRR A 3 824
Straw berries, heavy syrup 164

ONTARIO MARKETS

POINTERS—
Currants—New prices high.
Beans—Supplies are short.
Sugar—Steady.

Spices—Moving rapidly.

Toronto, Aug. 18, 1910.

General grocery markets are from all
accounts in a fairly flourishing econdi-
tion. Orders are eoming in freely and
payments are said to be better than
usnal. Prices are generally of a strong
tone and nowhere are there indications
of weakness. Sugar is steady, although
all opinions do not agree that the de-
mand is quite up to the average of this
time of the year.

In regard to new prices for eurrants
the market is high and the quality of
the stoeks is not the best owing to
weather conditions which have turned
unfavorable just at the harvest time.
Valencia raisins are also dearer in the
home markets, though speculatively.
than at this time a year ago, and the
supply is estimated now at 7,000 tons
below last year’s erop.

Nuts are being bulled by those who
have the primary markets in their hands
and in every branch the same eondition
prevails. A searcity of white beans of
all grades is now reported. Thus gen-
eral markets of future goods are strong.
Canned goods are still a feature and are
likely to be.

Sugar.—Trade is steady with a firmer
feeling in the primary market. The
demand for sugar is said by some to be
cood, while others assert that it is only
fair as the result of what they term
‘““between seasons.”” Jobbers generally
state that the demand is good and quite
up to what they expeeted. It should
show better condition in a short time.
Paria lumps, in 100-1b. boul

“ gl v

e NAARAIIRAD AR B AR
TZERIBIBILESRREEER

Beaver mnulnud nd ..... il)
(1‘"‘ ted (bags and barre

Wallaceburg

At IA'rmne It

Bright coffee 10
0. 3 yellow 00
"e * 90

No.1 * 75

Granulated » 1b. bags bo.

Syrup.—There is an improvement in
the demand for syrup., Molasses is

quiet.
will b
prove
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quiet. It is expected of syrup that it
will not be long before considerable im-
provement will be noted.

Byrups— Per case Maple Syrup—
llbu.nlﬂdol, ons,8toocase .... 4 80
n oase. Wi 540
uarts, 24 * 540
ints, o 300
Molasses—
New Orleans,
..... 30
Bnrroh PN oo DO DB 028
Half bomh lb. Barbadoes,extra
hnoh 045
Porto Rico. 062
Muscovada. .. 030
. IS )
S Dried Fruits.—Jobbers state that the

spot supplies of dried fruits are quite
light. Added to this are reports from
the primary markets of conditions that
are influencing prices to higher levels.
I'rom Greece the cable reports have been
received stating that the price for the
new crop is now three shillings higher
than they were at this time last year.
Buying has already been begun and the
price now asked is really the opening
price for the new stocks. In addition
the weather is again contrary to that

[910.
om all
condi-
ly and

than

strong which was hoped for. The currants are
L"l‘]“”“* being harvested. That is, they are on

”"]gh the drying beds, but recent rain has
ne qae-

been hurtful. Instead of getting the
sun, the erops are being uc.ned to more
rain. The higher prices will not have
any material effect on the average Can-

f this

rrants

ity of adian grocer. The duty on currants this
ng to year has been reduced from one cent a
furned pound to sixty-six cents a hundred

weight. This reduction in the usual
cost of bringing in currants, therefore,
no change as far as the retailer is con-
cerned. |

time.
in the
tively.
id the

) tons All dried fruits are strong. The rais-

in crop in Valencia, Spain, according
» who to a direct letter received by a local
hands dealer, will total 17,000 tons as eompar-

dition ed with 24,000 tons last year. In this
ns of primary market have advanced
i gen- two shillings during the past two weeks
trong. and they are now quoted five shillings
d are ligher than at the same time last year.
Morcover, it is stated that the quality
15 not up to the average. Locally there

raisins

firmer

Th 15 not mueh doing in the dried fruit
: }0 market. Futures, however, are inter-
0-De esting and are being followed closely.
only

e Prunes—

term 30 t0 40, in 25-1b. boxes
erally 40 to 50 .

50 to 60 »

quite % to 70 “
10 0 80 “

hould 0 to 90
ne. %0 to 100

Same fruit in 50-1b. boxes { cent less.
Apricots—

Ptncy
()und!od and I)nlned l‘oeh—
Le ... 009 011 Citron
. 0114 0124
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Teas.—Teas are showing firmness in
sympathy with primary markets where
practically everything is quoted from
one to two cents a pound higher than a
year ago with little to indicate a re-
action.

Coffee.—The coffee market is steady
with prospeets in the primary marke.
for a good jyield.

..... 012 015

Santos, roasted. 013 017
Manicaibo, ** 014 020

Spices.—Manufacturers assert that
the fall business is already being felt.
In fact one house stated that their sales
up to the present this season are three
quarters of the entire business of last
season. They consider that the present
year is going to be a good one for this
particular market. The amount of the
business they have done up to the pres-
ent has been an agreeable surprise, as
the total last year was well up to the
average. Jobbers state, too, that their
orders for spice are more numerous and
from now on the demand should be fair-
ly heavy. Prices are quite steady.
l‘ewon. blagk.. v 15 v 18

white. V22 VD
whole,

Cream of tartar. 0 25
Alispice......... U 14
'ﬂ()le .
016 Mace, ground. .
Mixea wulnug
0B spices, whoie. .
U D Cassia, whole
Vs Celery seed..
W Turmenic,
Uloves, whole... V4 U R Curry powder. .

eccece ccco
Ve EEER

(743

Nuts.—There is nothing of special in-
terest in nuts at present. Demand for
shelled walnuts has been strong this
summer but at present attention is
turned towards futures.

Almundn l'ormuel.u
l-rn(um

% shelley. .
Wulnuu, Grenoble. .

mﬁ‘:u, rossted

Rice and Tapioca.—This market is
practically the same as a week ago.
Lhere has been no improvement in de-
mand and ounly an ordinary trade is do-
ing.

Per 1.

Hive, stand. B

bdiandard &S, from mills, DWW lbs. or over, 1.0.L.,
Mountresl

- e

FEFTSEGSE

P
Tapioos, mmum pel.n

Evaporated Apples.—The supply of
evaporated apples is so c.ose to nil that
it 1s hardly worth mentioning. The
price that is being quoted is from 8 to
Y cents.

Beans.—In all grades of white beans
there is a scareity noticed. The quantity
ol the old stoek left is very small and
tie stoeks in Michigan have been well
cieaned up with the result that the U.S.
dealers are forced to come to Canada
for supplies. There has been no change
in prices, but the market is interesting
,jusL now to those who are following it.
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MANITOBA MARKETS

POINTERS—
Shelled Nuts—Higher.
Tapioca—Firmer.
Syrups—General advance.
Dried Fruits.—Firm.

Winnipeg, Aug. 18, 1910,

The general business condition of the
country 1s much better than it has been
for several weeks. Merchants grew
slack on their ordering when it was
teared that the wheat crop would be
uniavorable. They were wise in doing
this and wholesalers were not anxious
to overload them during such a period.
The result is that at present the order-
ing is heavy.

It is decidedly between seasons on
some lines at present and as a conse-
quence many scarcities are reported.
The large immigration and the increas-
ed number of stores that are opening
1s the chief cause of the heavy demand.
All goods are firm and advancing with
the exception of sugar.

Sugar.—The unaccountable decline in
the sugar market last week, it is be-
lieved, was not strongly warranted, as
this week the market is firmer. Sugar
has moved, slowly this season in the
west owing to the high price and scar-
city of fruits. Just now, however,
larger lots are being ordered and a
good trade is anticipated.

lomnd sod B (. .nuulupd. in bbls
» nu“w D bbu

lmp. sugar, jn bbu
boxes
e “ 1p small q\mmnu
Powdered lu‘u. m buls .
boxes....
ln nmul quuuuu
Lugp, bard, ip biys..

“ - B

BRAROC OO T OO
GRAEVELELERER

Foreign Dried Fruits.—The trade will
be much relieved next month when the
new goods come on the market. Old
stock has not been moving satisfactor-
ily and prices on raisins and currants
particularly have not been very firm.
New prices will be in advance of these,
as the demand is brisk already, and the
stock is good. Prunes are scarce. By.
next week the local market will be bare
and the trade will be compelled to wait
for new crop goods. Present prune
prices are stiff, and the new stuff will
be firm, owing to the limited crop.
Apricots are strong.

8myml Sulunl nilml uncleaned, per Ib

g
Greans

o

:
© © Mmoo
g & U8

&5

| 8

r package
lhinm. 2 orown mumuh per, 1b..

Prunes—
251b.bx,90-100,1b .... 006 Prunes, 5080 ** ....
oy . 0 064 Prunes, 40-50,1b ....
7080 ** .... 007 Silverprunes,ac.
60-70 ‘' .... 007} to quality.
Lumnu uncleaned, loose pack, per 1b..
cleaned, lﬂuﬁ.ru perlb.
‘' wet, cleaned,
* Filiatras, in 1-
Pears, perlb.... 009 0 l5
Peaches, stand-
ard,perlb..
Pawnu,choico

per 1b.
Plunl. pitted,1b 011 0
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

'W. A. JAMESON

COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.

VICTORIA, B.C.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest kers and shippers of first-
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch st 140 Water Btreet, Vancouver.

Wholesale Manufacturers’ Agents
Correspondence Bolicited,

F. R. McINT9SH & CO.

Vancouver, B.C.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Wareh

VANCOUVER - VICTORIA

R. ROBERTSON

J. Y. GRIFFIN

R. Roberison & Co.

912-913 Dominion Trust Bidg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference— Bank of Montreal.
Write us for information about B.C. trade.
Cable Address—" Robin,” Vancouver.
OCodes—A O, 5th Edition; Revised Economy; Modern
Economy; Utility and Dowling's.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Hanufacturers’ Agents and
Wholesale Commission Merchants

Codes—A B C 5th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

Correspondence Highest
Bolicited References

McLEOD & CLARKSON

Manufacturers’ Agents and Wholesale Commission
Agents

NE of the most successful
retailers of late years
says: ‘‘When a firm advertises
in trade papers it is getting
into good company. As I pick
up one of a dozen of these
periodicals here in my office,
and glance through it, I find
that the best people, the suc-
cessful firms, are represented
in such a way as to reflect
theirimportance in the trade.”

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to & few first-class Gre-
cery Agencies. Highest References.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story
briefly, forcibly, truthful-
ly, and address it through
the proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

The Canadian house of

Sandbach, Parker & Co., Demerara, B.G.

The West India Co., Ltd.

Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - -

_
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Over $200,000,000 to Spend
in Ontario !

Based upon the statements of the Department of Agriculture for previous
years, and authentic reports as to the splendid condition of the crops through-
out the Province this season, the farmers of Ontario are assured of having from
field crops, dairying and live stock in the next few months considerably
over $200,000,000. This means unsurpassed business conditions this Fall.

You are, of course, planning to get your share of this enormous business.
We can help you in your tea department, one of your most important lines.
Quality and the confidence and friendliness of the grocers can alone account
for the remarkable progress Red Rose Tea is making. The first part of this
year showed the splendid increase in the sales of Red Rose Tea, and we are all
looking for greater things during the rest of the year. It will pay you to push
and recommend a tea that has been so remarkably successful.

Red Rose Tea

“is good tea”

7 Front Street East,

IHPISSL. o oy °°‘~}s....d... T. H. ESTABROOKS
Winnipeg, Man. ST. JOHN, N.B.

THE LARGEST SAUCE FACTORY IN THE WORLD
Holbrook’s e E— Local Agdents

o Quebec
Worcestershire et oS i - = . J.R.Rensud & Co

Montreal
Sauce

F. L. Benedict &
Co.

Punch
Sauce

Pure
Malt

Vinegar

Pure

Pickles
HOLBROOKS LIMITED

FIASHTED RO W 38

JEEIRMINCHAM. o

Canadian-American Branch
40 Scott St., Toronto, Canada.

Winnipeg
Richards &Brown
Regina
Campbell Bros. &

ilson
Calgary
Campbell, Wilson
Horn
Vancouver
Kelly, Douglas
Co.
Victoria
Wilson Bros.

Halifax
Bauld Bros.
St. Joha, N.B.
Barbour & Co.

Fredericton, N.B.
Randolph & Son

Charlottetown,
P.E.1

Carvell Bros .

H. GILBERT NOBBS

TWO CENTS PER WORD

You can talk across the continent for two cents

per word

in a Canadian Grocer Want Ad.
39




TR Py, IO Bk

S S LAY OV, 00 AR ON VL e VPN

e
:
:
i
|

.

Svrup and Molasses.—Although
stocks are going out slowly the market
is growing stronger due to the market
condition of the raw product. A good
fall trade is anticipated and loecal
wholesalers will be prepared for the
usual winter ordering.

Syrups
24 Z-b. uns, per case
13 510, tins, per case. ...
6 10-1b. uns, per case. Len
WL uns, perease. . .......... ..
Hailf bbls., perlu....... SIS
RArbadoss Wolssses In §-LLIs., por gal. ...
Gingeroresd molasses, § bbls., per gal. o
New Urleaus moiasses, § bbls., pergal.......co00 00

cCcecwew
ELTSEETY

Nuts.—Heavy stocks of nuts are go-
ing out and the prices have ad\upucd
several cents. Wholesalers may be fore-
ed to make further advances if the ex-
port market continues stronger. A fur-
ther advance of 5 cents is expected on
new stuff.

Shelled Walnuta, in boxes, per lb, . v 35
s iy swall lots, per ib v d_n
i Almonds, in boxes, perib... 03
. ot small lots, per Ib. [ B
Peanuts, Virginia, per 1b...... 3 %..‘
Filberts, per 1b,..... 2

Rolled Oats—The present rolled oat
market is strong. The cat crop condi-
tion would warrant a strong market
this fall. Supplies are going out heav-
ily.

Tapioca and Sago.—The tapioca mar-
ket continues to go up in primary cir-
cles and supplies are not abundant.
Higher prices are sure to rule in both
products.

o8, POrID. .. ieeiit siiiiiiiiianin caee 005 9 U6
S e AR A v Uhs 0 W

Beans.—The shipments to the west
will be heavy this year and wholesalers
are getting a good distribution
throughout the west. The demand 1is
heavy for the Ontario product every-
where and before many months scarci
ties will no doubt be reported. The
following prices are held firm.

3-1b. picker, per bushel
Hana pioked, per bushel

Evaporated Apples.—Supplies are
hard to get just now and the following
prices are held strongly. Although the
Untarin crop is fair, a lower market 1s
not looked for.

251b. b, per lb SesRRRES S SesRnIss SAPSE
b box, per Ih 3 & PP » . . ssee

0
0w

BRITISH COLUMBIA MAREKETS.

Vancouver, August 18, 1910.

A drop of ten cents was made in sugar
last week, the quotation being $5.80.
No particular cause is given for tlfls,
but it is a significant fact that it fol-
lowed a reduction in the east.

Eastern eggs range irom 25¢ to slc
according to quality, with luc‘us._m
strong demand. In fact, good boiling
eggs generally sell at a premium and
those who distribute their own eggs,
that is men who have small ranches
close to the city, always charge five
cents a dozen more than the oriaary
retail price, and get it without guestion.

Potatoes are $28 a ton, the supply at
this season being all local.

Preserving peaches are being quoted at
90 cents, though the supply is not. yet
to hand. They generally come f{rom
Washington State.

THE CANADIAN GROCER

Sugar, standard Butter, m
granulated. ... ..., 5 80 Aaury, cBoice. 023 027
Sugar, Imported .... 525 Butter, local
Vrnhlm. 1b.. 0 cresmery ..... .. 030
Cal. - e 007 Eggs, Eastern... 025 030
Prunes.......... 0033 0 07 local...... 0 40
Owrants. ... 0 008 Ci , Untario 0 14§ 0 15§
Dried apricots.. 011" 0 13 “  Manitoba .... 014
Flour, Stan P s e nava 314
B o htiias vk 140 Ham, cooked. o
Cormmeal, p. 100 R 5o mion 0 18}
B i ensiivis s 260 Lard, compound 0174
Beans, per 1b 0 044 otatoes—
Bioe, per ton....68 00 76 00 Ashcrofts, ton.. .... 28 00
Taploca,perlb. . ... . (1<) Osnned Goods—
Apples, box..... 275 30 Peas, EarlyJune .... 135
Apples,Cal Grav. 2 25 2 b0 atoes
vapora
B v s waisie 0 08}
Butter, Eastern
dairyin tubs.. .... 025

NOVA SCOTIA MARKETS.

Halifax, N.S., Aug. 18, 1910.

The chiel feature of the grocery mar-
kets this week is an advance of ten cents
per cwt. in the price of sugar. The ad-
vance has been on all grades. Extra
standard granulated is now quoted $5.40,
the highest price that sugar has been in
these parts for some years. ‘

Beef and pork are a little easier.
American pork has dropped two dollars
per barrel, clear backs being quoted now
at $29. Beel is fifty cents lower.

Wholesalers have been notified by the
canners of corn that deliveries to the
trade will not be much morc than hali
of the amount required to fill the orders
already in. The new stock which will
svon be on the market, is quoted to the
trade at $1.00 to $1.10 per dozen.

Butter continues in good supply with
a lair demand. Dealers have fairly large
stocks on hand at present. KEggs are in
light demand, and the receipts are fall-
g ofi. There has been no change in the
price however.

The fruit business is brisk and will
continue so from now on. Some carly
varieties ol Nova Scotia apples are now
coming on the market, but they are of
poor quality.

Weather conditions have been favorable
along the coast for our fishermen during
the past fortnight. Cod are fairly plen-
titul but a scarcity oi bait, somewhat
unusual at thus time oi year has been
quile a drawback. The mackerel catch
has been the smallest for several seasons
but with fine weather in September and
October a more encouraging return for
this important branch of our lisherigs
lidy cven matters up. During the next
month or six weeks herring are generally
taken in large quantities, although there
have been no good hauls reported yet.

Quotations for dry cod and scale con-
tinue to rule at an unexpectedly high
level in the face of conflicting advices of
large holdings and slack consumption,
and the demand in several leading for-
eign markets.

* Butter Pineapples 27 350
Creamery prints Pork, American

. SRS 02 perbbl....... ..., 27 00
Creamery solids Pork, clear bbl .... 29 00

. ..., 023 0% Hams smoked .... 0 184§
Dairy, tubs, 1b. 022 0 23 Beef, American ..., 22 50
Bananas. ... 17 2% Godfish, quintal .... 5 80
Beans, box, wax . 250 Herring, pickled "

esh eggs, doz. .... 021 it AT ()
~5“ll"— Potatoes, new,
Extra le:;%nrd. L perbbl....... 275 300

....... J 3 3

Aﬂ:::n, Soen, (lnlOlIl., Spanish ;

granul g 5 30 e i s wain 002
Bright yellow . .... 520 Onions, Ameri-
No.1 yellow.... .... 485 can, perib.... .... 002
Flour h. wheat Onions, Bermu-
}qp"bhl ....... sevs  BTB da, per box... .... 150

our, Ontario -

blends, bbl,.. .... s YR . %
Cornmesl, hag. 160 165 < Sl
Rolled outs, bbL. ..., 625  Molasses, fancy

Fruits— Barbados, gal. . .. 032
lx(?mvu. Verdilli .... 600 Canned goods

ranges—- Peas, std. .. ..., 100 110

ancncfu ....... 635 750 Corn beef, 1 .
Mediterranean.. ¢ 50 ¢ 75 Corn beet, 3

NEW BRUNSWICK MARKETS.
St. John, Aug. 18, 1910.

With the exception of some slight re-
ductions in the prices of vegetables in
the country market, therc was but little
change noticable in the condition of the
markets this week. There seems to be
an abundance of vegetables and dairy
products on hand, the former, especially
being of a fine quality and selling at
reasonable prices. New peas are about
the only commodities in the vegetable
kingdom which are said to be scarce. s

Local ~ wholesalers are experiencing
difficulty in securing full orders in can-
ned peas, owing to a scarcity prevailing
in Upper Canada. Some of them will
receive only about 35 per cent. of their
order. Flour and sugar remain firm, and
there is not expected to be any change
in the near future in these articles.

Blueberries and raspberries are not
overly plentiful, and consequently are
selling at fairly high prices. The season
for raspberries is about over. In regard
to other fruits, the cxpectation is that
the apple crop will not be large in this
province.

It is doubtful if a better season for
salmon along the Tobique was ever ex-
perienced than this year has been. They
are reported to be plentiful along that
stream and its branches.

Sugar— Beans, hand
Standard gran. 5 30 5 40 picked,bus ... 220 25
Austrian ** 520 53 Beans, yellow
Yellows........ 470 510 eye, bus...... 350 365
Flour, Magitobs 7 05 7 15 ‘heese, new, 1b 0 14 0 14

" Ontario.. 6 U5 6 45 Lard, compound
Cornmeal, bags. 150 1 60 Wosse sis 20se DI 0 14}
“ sbls. 315 3 25 c 174

Oatmeal, bbls.. 550 5 60 o . 018 0
Stl. vatmeal .. 610 6 2) Pork,domestic '
Buckwheat, mess........ 2750 28 0
_west. grey, bag 2 9 3 00 Pork, Ameri-

Val. raisios, 1b.. 005§ 0 066} can clear... 26 75 30 00

Cal. raising,seed- Btrawberries,

O s - 0 07} 0 08 dozen....... 170 180

Ourranta, 1b.... 007 007 Balmon, case—

Prunes, Ib....,. 0 054 0 09 spring... 65 675
Molasses, fc Cohoes... ..., 600 632

Barbados, gl 030 031 Peaches, 28,
Butter, dairy, dozen....... 175 185
R 8§ 02 Peaches, 3,

Butter, cream- dozen....... 28 139

oy, ...... 023 024 Baked beans,

Eggs, newlaid 025 02 dozen. .. ..., 120 1%
Eggs,casc..... .... 01y Fish—

Potatoes, old. 125 15 Cod, dry..... 300 42

new, bus ¢ 15 0 80 Herring, salt,

Canned goods— 478 500
Peas, doz 115 185 Bloaters, box... 085 0 80
Comn, doz.... 0 095 Harbour sal-

1 105 NN s
1 30 FreshGaspe-
resux, cwt.. ...,
. 0 03) ¥ by

The Canadian Grocer received an in-
teresting parcel from Greece the other
day. It was received through C. L. Mar-
shall & Co., Toronto, and was a bunch
of currants just as it came off the vine
at Patras and before the fruit was dried.

B. W. Ziemann, Preston, Ont., past

president of the Ontario Provincial Re-
tail Merchants’ Association, attended a
mneeting of the hoard of directors in To-
ronto on Monday.
_An Ottawa paper announces that eggs
in the shady side of the market there
are 30 cents a dozen while eggs in the
sun sell at 18 and 20 cents. It ought to
pay the vendors to build a roof all over
the market.

J. T. Macdonald, Calgary, Alta., an-
nounces in his newspaper ad. that he
pays the freight on all mail orders for
$10 or over. This is going the big cata-
logue houses one or two better.

A Dominion charter has been granted
Lockerbys, Limited, for the purpose of
purchasing and selling teas, spices, cof+
lees, groceries supplies and sundries.
The capital stock is $50,000 and the chief
place of business is Montreal.
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One Price to all.

A merchant often sits down to write a
circular letter and finds that he <annot
just at the time collect his thoughts.
This variety of advertising is quite fre-
quent in places where there is no news-
paper through which the consuming pub-
lic can be acquainted with prices, sales’
methods, etc. The following is a letter
sent out by A. B. Carscallen & Co.,
Tamworth, and to the merchant who
cannot just hit the mark may be of
some value. That it proved beneficial is
evident from Mr. Carscallen’s statement.
He says : ‘I enclose you a circular let-
ter which we sent out about a week be-
fore our annual summer sale. This pre-
pared our customers for the bills which
we sent them the day before the sale
quoting regular and sale prices. We had
a very successful sale. We are now prac-
tically sold out of summer goods. Our
customers are pleased with the bargains
they received and have again had it im-
pressed on their minds that there is no
use of sending away lor their goods.”

Have Saved Money Before.

Ilere is the letter :

The time is drawing near for our an-
nual sale. You have attended our sales
in former years and have saved money
hy so doing. Perhaps you were a little
late in coming and missed some of the
best bargains ; that was your loss, and
vet no fault of ours. Remember, we
cannot replace sold out goods at sale
prices.

The object of this sale is to reduce our
summer stock, which is well assorted
and rather large for this season of the
vear. The object of this letter is to
give you time to prepare for our

BIG CASH SALE
which will commence July 21st and end
July 30th. We will not attempt to
quote prices in this letter.

On July the 19th or 20th we will send
vou a bill attached to your milk can, if
vou have one, if not, some other way,
quoting prices and describing our stock.
\WWhen you secure the bill read it careful-
lv, it will be interesting ; money saved in
money made. You know that we have
always given genuine bargains at these
sales. The only disappointed patrons
that have attended these sales were
those that came too late ; do not-be in
this class this year, as we intend mak-
ing this the event in the history of our
husiness career.

We cannot run a fake sale, our goods
ire all marked in plain figures, we have
no favorites, and we use every person
ilike, give 16 ozs. to the 1. and 36 in.
to the yd., and stand behind any goods
we recommend. Our whole ain in busi-
iess is to deal square. If you feel that
vou have been unjustly dealt with in
41y way, we assure you that it is a mis-
mderstanding and not intentional on our
part. Should you feel at any time that
vou have a grievance, we would ask you
is a favor to be fair ; do not get ruffled
intil you have given us a chance to jus-
ly our actions, or if wrong to make
hem right.

.I. as manager of this business, have no
‘ime to stand on the corner and invite
vou in, neither am I always at liberty

THE CANADIAN GROCER

A Circular Letter which Brought Good Business

General Merchant Sent it Out to Introduce His Bills Referring
to Summer Sales—A Successful Sale, he Says, the Result—Has

to wait on you when you come in, but I
persvnally mark all the goods and we
have honest, competent clerks who will
sell you the goods at just what hey are
marked. Were I to wait on you person-
ally I could not do any better. I am
sometimes criticized and ecven called
stingy by good, well-meaning customers
because I will not fall 5 or 10 cts. cn
some article. I admit it does 'nok small
from a monetary standpoint, but what
about the principle ? How could I call
our store
THE ONE PRICE STORE !

And when you consider that our rezular
price is as low and in many instances
lower than the cut prices of our ceir-
petitors in surrounding towns, you will
agree with me that the mouey involved
is only a secondary consideration.

I appreciate and thank you for your
patronage in the past. If T have not
told you so it is because I, like yourself,
have always had to hustle for a iiving
and have not had much time to c.:'tivate
the art of talking. If there is any rea-
son why you cannot keep on dealing with
us, let me know, and if I cannot satisfy
you the fault will be mine.

Yours respectfully,
A. B. CARSCALLEN & C0.,
Tamworth.
A. B. Carscallen, Manager.
P.S.—Don’'t forget the Wednesday hali-
holiday during July and August.

RETAILERS NOT SATISFIED.

Toronto Grocers Have Complaints
Against Canned Goods Manufactur-
ers and Jobbers Methods.

Toronto, Aug. 18.—Canned goods
manufacturers and wholesalers eame in
for a good deal of eriticism on Monday
right at the rezular meeting of the Re-
tail Groeers’ Association.

The trouble is due to what the grocers
claim to be a ‘“hold-up’’ on the part of
the manufacturer and jobber. Now is
the time when they usually contract
for their canned goods for fall delivery.
In the case of peas, however. they are
not going to be able to secure their
entire orders. Some talked of only be-
ing able to get 25 per cent., or what-
ever the wholesaler ecared to give them.
But when it comes to eorn and tomatoes,
on which there is likely to be a good
pack they will be given the entire amount
that their contraets eall for.

What the retailers actunally claim is
that the other parties to the transaction
are holding back peas in anticipation of
higher prices later on. Retailers, too,
say they cannot contract for peas with-
out contracting for equal quantities of
corn and tomatoes, but they can order
corn or tomatoes separately.

There is still another grievance. When
an order is given for fall delivery, the
entire order arrives, and the retailer has
to pay for the whole amount. He thus

41

ties up a considerable sum of money in
canned goods, which he has to stock
sbout his premises, and take all risks.
‘“What is the wholesaler for?’’ asked
one of the grocers, when this point was
raised. Canned goods are often deliver-
ed straight from the car.

The association will wait until prices
on eorn and tomatoes are out and if they
deem it advisable, then they will eall a
mass meeting of Toronto retai lers to
2o into the entire question.

It was also decided to drop negotia-
tions with the Groeers’ Section of the
Toronto branch of the R.M.A., ag the
members claimed the other party had
made no move tgWards amalgamation
considerations while they had appointed
a committee and were all prepared long

ago, \\\

Retailers Suggest that
Soap Concerns
Advance the Prices

By Errett & Co., Englehart.

We pay $3.85 for 100 bars of soap and
sell the same for 6 bars for 25 cents as
practically all grocers throughout On-
tario do. We thus make a profit of
about 10} per cent. not figuring in the
cost of doing business which we contend
averages 11 per cent. This means prac-
tically a loss of 1 per cent.

Soap companies have made no money
for the past 2 years and neither has the
retailer for a great deal longer period.

To eliminate the 6 for a quarter deals
—which were undoubtedly begun either
by cutting prices by some incompetent
grocer—we would suggest that the com-
panies charge the retailers $4.20 per 100
bars regardless of the quantity bought
by any one dealer, thus forcing all to
sell at 5c¢c per bar. This would give a
profit of 16 per cent. or a clear profit
of 5 per cent. :

This would also give the soap com-
panies a good margin on their goods en-
suring them against {ailure which has
always a bad efiect on trade, and gives
the retailer a profit whether he is an ex-
perienced grocer or not. Such a change
would save the experienced grocer from
the low prices often set by incompetent
men through ignorance.

TO CLEAN A SHOW CASE.

‘‘The best way to elean a show ecase.’’
says one merchant, ‘‘is with a .damp
cloth, soft paper and elbow energy. The
cloth must be just wet enough to loosen
the dirt and the paper to remove and
give the glass a polished and finished
appearance.

‘“The rag ought not to be too wet or
the paper will not dry the glass. If
the case is partieularly dirty a little
liquid ammonia applied to the rag will
help. TUse the paper wrappings from
oranges or lemons. It is soft and will
not seratch the glass and leaves no lint.
The method is easy, is not sloppy and
can be done quickly.”’
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Remedy Suggested for Bettering Egg Quality

Troubles Due to Ignorance on Part of Producer and to the
Fact That Buyers do Not Discriminate—Education and Legis-
lation Suggested to Prevent This—Explanation of the Co-

operative Egg Circles.

By Prof. F. C. Elford.

(Continued from last week.)

A system that is responsible for such
a loss should not be tolerated. The
consumer should
come closer together. There is no rea-
son why eggs should be several weeks
on the way or why bad eggs should be
sold by the farmer for the same price
as good eggs. Every link in the
chain is to blame, right from the pro-
ducer to the consumer. Why can’t the
producer market mnothing but a new
laid egg, why can't the consumer be
willing to pay a little better price for
a superior quality. There should be
co-operative effort to get the egg on
the market while new laid, and to get
it there with as little expense as pos-
sible. More persons each year are
shipping direet to the wholesaler, re-
tailer and consumer, still the bulk of
the stuffl comes by way of the “‘sys-
tem.”” Most of those interested see the
necessity of a change ; honest producers
feel the unfairness of being paid the
same price for all eggs; dealers and
consumers are more willing than ever
to discriminate in prices, and the time
seems ripe for something better.

Pays to Discriminate.

Whatever form this “‘something” will

take, it will have in it an element of
co-operation. (o-operation among the
producers, co-operation among the con-
sumers, and co-operation between the
two ends. There will be the absence of
jealousy between those producing the
same stuff for the same market, farm-
ers will realize that the higher the gen-
eral average and the more uniform
their produce the better it will be for
each one. Buyers will find that it pays
to discriminate in prices, both will
know it does not pay even from a busi-
ness standpoint to misrepresent, and
gradually that feeling of suspicion will
vanish.
_ The producer will find that the buyer
is his best friend—the other partmer in
the co-operation—and the buyer will
appreciate the advantage of handling
produce upon which he can absolutely
rely. This will mean that more of the
selling price will find its way to the
producer who sells good produce and
that the buyer will get the quality for
which he is willing to pay.

Much Due to Ignorance.

In order to bring this about some-
thing has first to be done. Education
and organization will be necessary.
Much of the present condition is due
to ignorance rather than dishonesty on
the part of the producer. Though
there are not a few deliberate rogues
selling eggs there are many honest peo-
ple selling bad eggs because they do
not know it. They have never learned
the difference between a strictly new
laid egg and a stale egg. They don't
realize that an egg is never as good
again as it is the first day it is laid,
and that every day 1t is kept, even in

the best of conditions, it loses in value.
They are not aware that a fertile egg
in a nest one day in July is probably
not fit for food.

It never dawns upon them that as
soon as the breeding season is over,
all male birds should be killed or re-
moved from the flocks. They can’'t iun-
derstand why an egg with a good
strong shell cannot keep the contents
pure in almost any condition. When
they are told that they should not
keep the eggs in an open basket by the
kitchen stove or in the pantry with
cooked vegetables, they wonder.

Intervention by Law.

Such persons should be shown what
is required in a strictly new laid egg.
For those who wilfully market bad
eggs there should be legislation. A
law that says that you must not sell
as fresh an egg that is not. This law
must also say the same to the dealer.
It will not allow him to send as a new
laid egg an egg that has been in cold
storage, nor will it permit him to re-
fill branded boxes with eggs from an-
other source. There are those who re-
quire only education. They should have
it. For those who must have some-
thing more to make them honest let
them have it also.

The System in Denmark.

This will require organized effort all
along the line and especially on the
part of the producer. Co-operation
somewhat similar to that adopted 1n
Denmark, could be worked to advan-
tage. Several co-operative circles em-
bracing some of the Denmark features
have been tried with such success in
(Canada, that others are encouraged to
follow. A ocircle may cover in extent
any territory convenient to a shipping
point. The more shipping members it
includes the better. The management
of a circle is in the hands of the mem-
bers and may be managed much as a
creamery or cheese factory. In some
cases these agencies are used as a
starting point. The wagon that gath-
ers the milk or ecream makes provision
for lifting the eggs as well.

The aim is to get the eggs gathered
from the farms at least once a week
in the winter months, and twice a week
throughout the summer. These eggs
are taken to the cheese factory or cen-
tral depot as the case may be, from
where they are shipped. Each contri-
butor is given a stamp which he puts
upon his eggs. This stamp includes
two marks or figures, one indicating
the number of the circle the other the
number of the econtributor. At the
central station where the eggs are re-
ceived, they are candled and any not
qualified as new laid are noted and the
mark on the eggs indicates the farm
from which it ecomes. Tt is therefore
impossible for any member to market
eggs that are not up to the mark and
each member is responsible for his own.
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The output of a circle is sold through
the secretary or manager, who may be
the man who does the candling and
grading or not. It will probably be
better if he is, as he can keep in closer
touch with the members of the circle.
Each member must subscribe to cer-
tain rules. These rules will cover such
questions as cleanliness, frequent gath-
ering of eggs from nest and the keep-
ing of them, marketing none but those
laid by the member’s own hens, ete.

Should be a Standard Egg.

The grading of eggs means that there
will be a recognized standard of quality
and this will lead to the standardiza-
tion of the product. Other commodi-
ties have their produce standardized,
why should not eggs ? There is no na-
tional understanding as to what a No.
1 quality of egg means. The absence
of this handicaps the trade and leaves
loopholes through which dishonest deal-
ers may escape. If there is a general
classification and grading adopted the
managers of the circles will be expected
to make themselves acquainted with
them and as a result the output will
become uniform. Dealers know how
this will benefit the trade. Tt will raise
the standard of quality and put the in-
dustry upon a much more satisfactory
basis.

Will See that No
Short Weights or

Measures are Given

New York, Aug. 18.—Trade customs,
which allow buyer and seller to take
liberties in actual weights and measures,
received another setback recently when
Commissioner of Weights and Measures
told the delegates to the convention of
New York state retail grocers that he
intended to keep up his fight for net
weights to a finish, and that he would
go after the jobbers and manufacturers
just as vigorously as those who deal
with the consumer. The convention
practically put itself on record as will-
ing to back him in his efiorts to enforce
the law.

““Just because some dealers find that
they have been able to shave ofi a penny
in this trade and another in that, they
think that it does not amount to much
to the individual, but when it is con-
sidered that maybe 15 dealers in a like
number of trades are taking this penny
tribute each, it is easily seen that the
total is much more than the average pur-
chaser can stand,”” said Commissioner
Driscoll.

“Giving short weights and measures
because of these trade customs is only
hiding petty pilfering behind a mask,
and I propose to tear off the mask
wherever I find it.”’

Compton & Montgomery,
win, Alta., dissolved partnership some
time ago. C. E. Compton has opened a
new grocery store, and Mr. Montgomery
is joined by Mr. West as Montgomery &
West. They have a general store. Both
places are new brick quildings and fitted
up in the most modern way.

of Wetaski-
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Higher Prices
Shortly on Lard Compound

There is an actual scarcity of Cotton-
seed Oil till new crop oii is available
—and tamine prices are talked of.

We have a good supply of oil pur-

chased, and for a limited time will fill
orders at what will soon look to be
very low prices.

Order To-day

b2 ,_-_t
'EASIFIRST’

GUNNS ProRK AND BEEF PACKERS
LiMITED TORONTO

REINDEER
Coffee
With Milk and Sugar

No trouble to prepare
Just add Boiling Water

The Truro Condonsed Milk Co., Limited, Truro, N.5.

THE CANADIAN GROCER

Pure Lard
and
Lard Compound

We are quoting very reasonable
prices on both Pure Lard and
Lard Compound.

We put up the following packages:

350-1b. tierces
60-1b. tubs 5-1b. tins
20-1b. pails 10-lb. tins

and one-pound cartons.

3-1b. tins

F.W. Fearman Co.

LIMITED

Hamilton

—m—-

POULTRY

of all kinds wanted, alive or dressed. We
can also handle yourregular shipments of

BUTTER and EGGS

to the best advantage.

Send us your orders for mild cured

HAMS and BACON

THE WM. RYAN, LIMITED

Paoking House 70-72 Front 8t. East
FERGUS TORONTO
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Aﬂother Decline of Half Cent in Pure Lard

Live Hogs are Down to $8.25, and an Easier Tone Prevails in
Pork Product Market—Choice Eggs Show a Slight Increase in
Price—Butter and Cheese Production 8till Keep up—Honey
Prices in Ontario Will go up if Beekeepers Maintain the
Quotations They Have Mentioned—Poultry is Being Received

More Plentifully.

The past week has witnessed a slight-
ly easier market in some lines of pro-
visions, live hogs and lard. In some
quarters there have been lower prices in
sympathy with the general feeling. The
hog supply is general as far as quantity
is concerned and as long as present con-
ditions prevail the market will hardly
be expected to soar.

The production of butter, eggs and
cheese continues steady and so far there
has been no falling off. Prices are
about stationary, although for select
eggs a slightly higher price is offered.
A report from Montreal states that
choice goods are comparatively scarce.
Grocers are beginning to lay in stocks
at present prices and it would appear
that the trade is not expecting lower
prices.

The production of cheese is quite sat-
isfactory and the August make should
reach a good figure. The pastures are
in  good condition and the supply of
milk is well up to the average for this
season. The August cheese is consider-
ed about the best. Old cheese is prac-
tically ofi the market, although there
are a few houses with some holdings.

Poultry is coming in more freely now,
and the trade is looking forward to
liberal receipts from the country.

Honey is also beginning to show it-
self and although it was reported that
stocks would be light the feeling among
the trade is that the supply will be
about the average on account of extra
lines. In the Toronto district it is
stated that if the bee keepers hold out
for the prices they have named the
price to the retailers will have to be
nereased, as the quotations to. the
wholesale trade are practically the
-ame as the latter extend to the re-
tailers. The honey situation is inter-
esting just now in view of the faets
mentioned.

MONTREAL.

Provisions.—Receipts of hogs seem to
he better lately, and there are rumors
of weaker prices in the near future. So
tar, however, no changes have taken
place. Sales are better than they have
heen for some weeks past, and supplies
ire coming in freely.

A touch of ecool weather now would
rive a decided impetus to all branches
f the provision trade.

Pure Lard—
“,Boul. BOIbe., PO ID. ..o cooone sosose coss sose 0 15,
M“ un-,“ -nh" 12 lla_t. po;.lb ................ : {
- " “" - .“" i ° l
Palls, 20 1bs. net, per 1b. [ B!
Palls, Ibs. gross, per 1b. 0 15
Tubs, 5 be. DIEREINS - v it 016
Tieroes, 3761bs., perib..........couvvvvivrsn vone 015
om; Lard—
xes, 50 1be. m.;r BDicssic sinssesaives. oene 013
s I%lb. ﬁ'l.l. 1bs. to case, per Ib. . 3 {’
S St st s b
net, per
Palls, un,l 1bs. gross 0l
Tubs, 50 Ibs. net, per Ib 012
Tierces, 375 Ibs., per Ib (B3]

Pork—
Heavy Oanada short cut mess, bbl. 3545 pleces ....

..... i a0

Butter.—Prices of butter in the coun-
try are firmer, and should be higher
here, say the local produce men. As yet
no change has taken place, but it would
be no surprise if an advance were to
take place shortly.

Receipts for the week show a slight
increase on last year’s figures, 14,436
packages as against 13,631 same week
last year. For the season they are
219,878 packages as against 225,282
same season last year.

New milk creamery
m.ub.lb....
dairy rolls..... .

Cheese.—The export demand for cheese
is fair, say local men, but at prices
which do not allow of a fair profit. In
fact several orders have been turned
down recently on this account. Locally
trade is none too good, but seems to
be gradually improving.

Receipts are keeping up remarkably,
being 94,354 boxes for the week as
against 88,786 boxes same week last
vear. For the season they show a de-
crease still, though it is a slight one,
1,024,021 boxes as against 1,047,471
same season last year.

. 0233024

Eggs.—The egg circle movement re-
ferred to in The Grocer from week to
week, seems to be gaining in popularity
all the time. This year seems to have
been a particularly opportune time for
it, in view of the poor quality of so
much of the stock.

New laids are a little higher this
week, selling at 27¢. Otherwise the
market shows no change. Sales con-
tinue good.

Receipts for the week are 5,010 cases
as against 4,482 cases same week last
year. For the season they are 127,661
cases as against 130,218 cases same
season last year.

Honey.—From first reports it was
deemed certain that the honey crop
would be a light one this year, but
there seems to be no difficulty whatever
in_ filling requirements at last year’s
prices, and arrivals are both frequent
and large. The quality of this year’s

45

crop seems to be better than last year,
and the color is good.

White clover combhoney ...................... 015 017
Buckwheat, extracted............ .0083 009
Ulover, strained, bulk, 30 Ib. tins .01 o1}
Buckwheat comb............... ..01%% 013

TORONTO.

Provisions.—In this market there has
been another decline in some of the
prices. Live hogs are down to $8.25 at
country points and for local delivery
bring $8.60. There is a fairly good sup-
ply of hogs throughout the country and
recent deliveries have been large. There
has been a slight reduction in backs,
long clear bacon and medium hams.
Pure lard has dropped another half
cent. Those in the business, however,
express the opinion that it will not be
long until lard reaches a better basis.
Trade on the whole is reported good.
Compound lard is stronger.
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Butter.—There is a little firmer tone
to the market this week and a slight
increase in prices. The production still
hovers around a fairly large figure and
the quality has considerably improved.
It is expected that it will not be long
until higher prices are asked by the
farmers. As the quality of the make
improves and the production falls off,
as it is bound to do, the market should
be affected by higher prices.

Fresb creamery prins OP; '3',5
Prab o s ins :ﬂ,
No. l:h.:: bexes. .. 81:‘0”
Ne. 3 tubs or boxes. 017 018

Eggs—There has been no change in
the price of eggs this week, but there are
some that believe that it will not be
long before an increase will be felt.
There has been a noticeable improve-
ment in the quality of the stocks now
being delivered.

Cheese—Old cheese is praetically
done. There may be a little held by one
or more houses, but it is not an appre-
ciable amount. The new make is find-
ing its way to the market and is meet-
ing a fairly good demand.

New cheese— Toine. .. ... 0111013
Large......... 0114 0113

Poultry—Reeceipts of poultry have been
heavier of late and prices are easier.
Spring broilers and hens are coming
in freely and the market is much brisk-
er than it has been for weeks past. There
has been a slight improvement in the
demand for poultry and the trade are
looking forward to a better market in
every respect.

T T e S
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Honey—The new stocks of honey are
now finding their way to the market
in fairly large eonsignments. The ques-
tion of prices is oeceupying the atten-
tion of the trade. The beckeepers have
placed their new quotations at prae-
tieally the same figures as those whiech
the wholesalers are receiving and the
latter will be foreced to move the priees
up if the keepers hold out for the prices
they have named. One local house has
just reeeived a large supply of new
storks and the prices it is quoting for
honey in the eomb are as follows: No.
1. per doz., $2.50; No. 2, $2.25, and No.
3, $2. The stock that they are selling
in glasses ranges from $1 to $1.50 and
$1.80 per dozen. It is good-looking
honey and is but the first shipment.
Honey is just now eoming to its own
and will attract some attention for a
time.

Clovor honey uv.ruud 60 1b. cans. .,

101b p‘.ﬂl

5 1b. pails . e
comb, per doun ......................

Buck'helt honey, Ib..

WINNIPEG.

Lard—The output has been greatly in-
ereased and merchants are stoeking free-
ly. The summer trade was light, but
from now on the trade will be good.
Prices are much firmer than usual and
higher prices may rule shortly.

Pure, 20-1b. pails.............. ssressssssriarinsrsniil
31b. tins, 60-1b. cases...... Faupsnn oo +4 DD

. 10-1b. tins, 60-1b. cases .
(‘omvound 20-1b. pails, per pail
51b. tins, 6b-1b. cases.
Butter—The butter market is firm
this week, because supplies have drop-
ped off econsiderably. The jobbing price
for ereamery is 25¢; No. 1 dairy being

22¢. The limited supply is only tem-
porary, as the pastures are improving.

Eggs—Egzs are jobbing at 2le just
now. while the old stuff is being cleared
out. A higher price on fresh-laid is
soon to be qlln[(-d.

Cheese—The Manitoba cheese is hav-
ing a good sale, but the quality is not
so good as the Ontario produet. The dis-
tribution throughout the west is heavy
just now, and shipments from the east
are heavy. Ontario cheese is 13Vse;
Manitoba jobs at 12e.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

Although for many years E. W. Gil-
lett Co. have had a resident represen-
tative in Winnipeg, and carried a large
stock of goods in that city, it was not
until quite recently that they decided
to adopt a different plan in doing busi-
ness, and have made a long term lease
of the fine premises No. 173 McDermott
Ave. East. This warehouse, which was
formerly used by a concern in the
wholesale drug business, is now in the
hands of workmen who are making ex-
tensive repairs and alterations in order
to make it suitable for the Gillett
Company’s business. Everything these
days points to the fact that the larger
concerns realize the importance of the
vast business which is possible to se-
cure in the west.

THE CANADIAN GROCER

The Household Convenience Co., Ltd.,
Toronto, have introduced a ‘‘Selling
Plan,”” which if adopted by the retail
grocers generally, will certainly mean a
big jump in their daily sales. The plan
is not exactly a new one, but they have
worked in three or four secientific points
which puts it on an entirely new basis,
and if given a fair trial, the clerks will
unconsciously develop into real sales-
men. In fact, for transient trade, their
plan will make many new customers, by
gaining their confidence, as the specialty
this company is putting on the market,
namely, ‘‘“Wondershine,”” which cleans
silver and gold, without rubbing, is a
real honest labor-saving device. And,
this new “Selline Plan”’ will take well
with all the regular customers, and
show that their interests are being well
looked after. The fact that ‘‘Wonder-
shine’” is being well advertised, along
the right line, and is sold on ‘‘the-
money-back-if-not-satisfied’’ idea, should
cause every up-to-date grocer to get
in touch with this eompany. Of course
grocers as a general rule do not handle
silver polishes, but there has never been
anvthing placed on the market like
““Wondershine,”” and it will sell well
through the grocery store. As stated
in their advertisement, dealers will be
sent the ‘“‘Selling Plan’’ free by the
company with all other information
upon receipt of name and address.

A few years ago it would have seemed
like presumption for any Canadian man-
ufacturer to go into the English mar-
ket to endeavor to sell his wares, but
at the present time it is no uncommon
event for the Atlantic steamers to
carry large freights of Canadian manu-
factured goods to sell in the. British
market. But for any manufacturer to
endeavor to do business with England,
in the first place his goods must be of
exceptional quality and the reputation
of the firm must be first-class, the Eng-
lish merchant being particularly econ-
servative in dealing only with respon-
sible houses. Business done in England,
however, is generally the result of a
more or less vigorous campaign in that
market: An exception to this rule is

the phenomenal success the ‘‘Banper’
Cold Blast Lantern has made wherever
shown in England. A British merchant
accidently came across a sample of the
“Banner”’ Cold Blast Lantern, and so
impressed was he by the superior work-
manship and the many ingenious de-
vices for facilitating the operation of
same, that he sent forward an order.
Since introducing this style of lantern
to his customers, it has met with im-
mense success, and the Allan liner
“Virginian"' included in its manifest a
greatly increased order for these cele-
brated ‘‘Banner’’ Cold Blast Lantern.”

ACCOUNTS WANTED.

’I"O GOOD ACCOUNTS WANTED—Two manu-
facturers requiring representation in Montres!

are requested to write. Box 359, CANADIAN
GROCER, Toronto. Wants lldcpendeal canner par-
ticularly. (35p)

HONEY,

ONEY—Everybody wants the best. My 1910 crop
of pure White Clover extracted now ruiy for
delivery. Write for prices. CHAS. T. ROSS,

15 Liverpool St., Sherbrooke, Que. (43 p)

SUOHARD'S OOOOA

ﬂl-l- the season to push SUCHARD'S CO.
COA. From mew on cocon 'Ill be in demand
daily. It pays to sell t. We guarantes
eoe all other makes

ellel 2us In flavor; prices just right.

FRANK L, BENEDIOT & CO., Mon treal
A.uu.

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials, and possesses
the genuine rich flavor of the
maple.

Oneounceof Mapleine makes

gellon of delicious syrup.
For manufacturing purposes it
is positively unexcelled.

Send for Free Sample
Frederick €. Robson
& Co.

26 Front St E., Toromto

USE PLENTY OF

FLY PADS

on Wednesday afternoons and over
Sundays and keep your store as
free from flies as possible.

WILSON'’S

Having been identified with $
with all sections of this country

Some of the larges

e

KEEP POSTED ON SUGAR

for the past thirty years, and being in constant touch
foreign markets, we are in the best possi .n?uldon to keep
you posted by mail and wire of any actual or eomenplnod chan, f and gen

markets, t concerns are subscribers, and we should like to pheo our propo-
sition before you. For furtber information write

SMITH & SCHIPPER, Co. 138 Front Street, NEW YORK

of the

———

46

:

{ © O O 0O

O O o !

ad
tra

99-10

FIRST
AND
STILL
THE
BEST




annper’’
herever
srchant
of the
and so
© work-
us de-
ion of
order.
lantern
th im-
liner
fest a
e cele
ern.”’

w)

igh-grade
absolute-
possesses
or of the

Ine makes
8 Ssyrup.
|;ponn it

iample

Robson

loromto

J2 l

g |

THE CANADIAN GROCER

B DN NN TR0 0o 00 0 O

Stz The Dealer Benefits.

il —

The retailer is realizing more and more
the assistance that is given to him by the
manufacturer that advertises his goods
extensively. Such goods are demanded
by the trade, which means quick sales and
good profits. Eight-sheet posters are now being used in Ontario
advertising Magic Baking Powder and should be of great benefit to the
trade. Profit is good when purchased in proper quantities.

MAGIC BAKING POWDER

CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one
made in Canada that does NOT contain Alum.

E. W. Gillett Go. Ltd.
/ Winnipeg. TORONTO, ONT. Montreal.

O O O O 0 0 0 O 0 0 O 0 O 0 0 0o 0 0 0 00 O O O O O OOOOOOO

Bookkeeping Without Books! .
Clark’s

Sixty Thousand merchants in all parts of Canada, the United

States and foreign lands are saving time. labor and money
” In the warm weather housekeepers are

in handling their credit accounts by the use of
The McCaskey Account Register System

looking for food that requires no
preparation.

C0I0000:0: 00080

90000 0C

O O O

The McCaskey System, with One Writing and in one-fourth
or one-third of the time, accomplishes everything that is
done by the use of day-books, journals, ledgers, bills, state-
ments, etc., and in this way saves time, labor and money.
Let us refer you to some of our customers in your locality.

Information about the System is Free.

DOMINION REGISTER CO., Limited

Manufacturers of Duplicating and Triplicating
Sales Books in all varieties.

99-104 Spadina Avenue -  TORONTO, Can Suggest Clark’s Potted Mea.ts, they

are the ideal meat for luncheons and
picnics.

Packed in assorted cases if so ordered.
Ham, Beef, Tongue, Veal.

Your Jobber handles them.

-Wm. Clark - Montreal

Manufacturer of High-Grade
Food Specialties
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All the year round

Mott’s

“Diamond” and “Elite”
Nl oF

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity bave made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halifax, N.S.

SELLING AQENTS:

J. A Taylor R. 8. Meindos Jos. K. Huxiey Arthur Nelsen
Montreal Torente Winnlp Vi

s Vv
Arthur M. Lousks R. Q. Bediingten
Ottawa ry

BISCUITS

from the Old Country

Some of the most popular Biscuits
in Britain are made by

M<VITIE & PRICE

Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to
Canada will welcome the sight of
their old favorite varieties in your shop.

AGENTS for Maniteba, Saskatch Alberta and British Columbia :
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

Msake a note of the brand—Y & S—on our
Pepsin Gum. This brand—Y & S—has been
used by us and our antecedents for forty years
on the best known stick licorice in the United
States and Canada. It means just as high
quality when used on our chewing gum. Four
flavors : Licorice, Peppermint, Wintergreen
and Spearmint. Each piece wrapped singly,
5 pieces to package, 20 packages to box.
Order a trial box, assorted, if required, from
your jobber.

National Licorice Co.
MONTREAL

HOLDS ITS OWN

against all comers, with constantly
increasing sales—larger this year
than any year in the history of the
business—

Shredded Wheat

the only breakfast cereal made in
biscuit form, and the only cereal
that forms a wholesome combination
with fruits.

The Shredded Wheat business is built solidly
and sanely upon educational advertising—the only
kind that lasts—no premiums, no prizes, no bribes —
no deals that force sales beyond the natural demand
—nothing but a ‘‘square deal’’ for grocer and
consumer. In August tell your customers to make
their ‘““meat’’ Shredded Wheat.

The Canadian Shredded Wheat Co., Ltd.
Niagara Falls, Ontario
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Will Present Conditions Drop Price of Flour?

Conditions are Not as Depressing as They Were Reported to
be—Total World's Yield Will Make up Any Decrease Experi-
enced in Canada and the United States—If Deliveries Continue
as at Present Large Dealer Expects to See a Much Weaker

Market—Prices Unchanged.

Those who closely follow the wheat
market from week to week are gradually
losing that pessimistic feeling and are
entertaining more hopeful opinions re-
garding the world’'s supply. Canada’s
estimated yield is gradually coming back
to its first strength and there are those
who place it at from ninety to one
hundred million bushels.

A deficiency is looked for in the United
States and (‘anada, but it is practically
certain that it will be entirely made up
by increased vyields in other countries.
loumania, Italy, Hungary, Russia and
other grain growing countries should
make up the decrease which is likely to
be felt in the northern part of this con-
tinent. IKxport demand has been in-
creasing of late, although it is not by
any means equal to the export trade
that was transacted at this time last
year.

A prominent flour dealer stated that in
the natural course of events lower prices
should be quoted for flour if the deliver-
ies of  wheat continued as at present.
(‘hicago and Winnipeg grain markets re-
cently lost ground, influenced by lower
prices from [uropean markets. In re-
gard to the world’s visible supplies of
wheat, figures quoted this week show for
the week a visible supply of eighteen
million bushels as compared with eight
million during the same week last year.
There is a similar showing in regard to
cats. There seems to be considerable
srounds for believing that present prices
ol flour will not hold.

The market seems to be rather firm at
present, but it is a question whether it
will continue to hold its present con-
dition. It is reported from Brandon
that the grain men expect a drop in price,
which will make the opening about one
dollar a bushel at FKFort William, or
ninety cents at Brandon.

MONTREAL.

Flour.—Foreign demand  has been
teady during the past few days, and
cems to be steadily on the increase.
Most of it has been for low grades of
pring wheat. Although prices are un-
changed, there is a firmer feeling prt\anl-
ng, and the volume of business is con-
idered  satisfactory. Storage stocks
how a slight decrcase over this time
ast year.,

Winter vhoﬂ. patents, bbl. .

oo BT

dtraight rollers, bb ......... . 580
B R e ieerine 5 50
\llmmb. spring wheat patents, bbl. . ... 530
strong bakers,bbl.................... .... 5 80

Rolled Oats.—Since the recent advance
the rolled ovats market shows little
hange. Prices are steady, but the tone
[ the market does not seem to indicate
my  further change for some time.
ales have only been fair, as it is felt
hat the top price has becn reached.

..... o skse BIOD
"undudoum b.p poPe=E | |
"rtxuhud o : . 270
jolddust cornmeal, 98-1b. bm 210
')luaomm.u,ldu .......... 190
oodoun,h-. B o5 v ons 0 nionesssennsisin Soks :45

................. eeseeeeseses sras 10

TORONTO.

Flour.—Local flour markets are guite
firm. There is not much Ontario wheat
on the market these days. There is no
change in prices over a week ago.

Manitobs Wheat.
1st Patent, in carllots
2od Patent, in car lots.
Atrong bakers, in car lot
Feed flour, in car lots
25 cents dearer in bbls.

Winter Wheat.

(‘ereals.—Rolled oats continue to move
fairly freely at the advanced price.
There is every indication for a good fall
business. It is generally thought tlat
present prices will hold firm under ex-
isting tendencies.

Rollod oats, small lots, 90 1b. sacks ............. ....
25 to carlots. .....
Roﬂod whuc. ;Smb‘" lots, 100 1b. brls

Is. to car lots. .
Standard and granulated ontmehl £€81b. sacks..

Crops 1n Eastern
Canada Showing a
Very Fair Average

Ottawa, Aug. 18 —The C(ensus Bulletin
shows that the conditions of field crops
in Canada this year have been greatly
modified by temperature and rainfall,
and that between the east and the west
it is hardly possible to make a state-
ment of averages that will not be mis-
leading. In the eastern provinces growth
has been uniformly good throughout
July, and the percentages of condition
have been high for every crop; but in
extensive tracts of the northwest pro-
vinces drouth has prevailed and crops
are reported in every stage of condition
The northerly parts of these provinees
have been largely exempt f{rom the
drouth, and there the per cent. coudi-
tions are high. It is difficult to indicate
fairly an average of conditions for the
IJast and West which does not take ac-
count of the areas sown, and these have
been considerably reduced since the June
report. The August report will give re-
vised figures from which yields may be
estimated.

In comparing the per cent. condition oi
crops for 1909 and 1910 it should be re-
membered that fall wheat, rye, peas,
buckwheat, mixed grains, hmn\, pnt.l—
toes, hay and clover and corn are prin-
cipally produced in the eastern provinces;
and spring wheat and flax mostly in the
northwestern provinces ; with oats and
barley in nearly equal proportions in the
two regions.

A Good Average Shown.

Fall wheat is grown chiefly in Ontario,
and its condition for all (Canada has
been reduced by a relatively poor crop
in Alberta. Compared with the condition
at the same time last year, it is 84.63
to 76.53. Rye is 85.20 in 1910, to 81.84
in 1909 ; peas is 81.70 to 87 ; buckwheat,
87.64 to 86.15; mixed grains 99.91 to
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PERFECTION
CR[AH k "'E“‘.“_'. S()daS

§ 1" MOONEY BISCUIT & CANDY. C0
S| STRATFORD. CANADA™

There’s always a big demand
among campers and picnickers
for a good soda Biscuit!

Are you stocking

Mooney’s
“Perfection”

Cream Sodas

the kind that always reaches
your customer in a crisp and
fresh condition ?

It's a line that never fails to
satisfy, and leaves a good
margin of profit,

They are pleasantly palat-
able and perfectly pure,

See to your stocks.

The
MOONEY BISCUIT

& CANDY CO., LTD.
Stratford and Winnipeg

87.23 ; beans, 81.43 to 81.33 ; potatoes,
81 to 92 ; hay and clover 90.87 to 73.79 ;
corn for husking, 81.30 to 82.86 and corn
for fodder 89.76 to 83. These crops,
which are mainly grown in the east,
show a high average of condition, afiect-
ed only in a slight degree by reports fcr
the west.

The average condition of spring wheat
is 77 for 1910 to 81.57 for 1909, and of
oats 79.57 to 87.78 for all C(anala,
which is substantially lower than the
averages for the east. In the three
Northwest provinces the condition of
spring wheat is 62, of oats 58.62 and of
barley 63.60.

The estimated vield of fall wheat in
the country is 18,724,000 bushels, being
26.47 bushels per acre. The hay and
clover crop is estimated at 15, 130,000
tons, or 1.80 tons per acre, and of al-
falfa 1.92 tons per acre.
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TRUMILK

IS FULL CREAMED CANADIAN MILK IN POWDER FORM

MILKSTOCK

IS FINEST SEPARATED MILK IN POWDER FORM

These products are made by the latest and most up-to-date process
at our own plant in Oxford County, are free from chemicals, preserva-
tiveés or adulterations, and are the most convenient form in which milk
can be got. For sale by all wholesalers. For further particulars
aoply to the

Sole Manufacturers
ChOCOlate Canadian Milk Products, Limited

&8k “B O R D O » MAIL BUILDING, TORONTO

1
4 g Registered

a They keep perfectly NO CHEMICALS are used in the manufaoture of
: —but are too good ’

i Nt Bp o ey EPPS’S COCOA
T X 4 Epps’'s flavour is the natural flavour of fine cocoa, and /s cocoa as It should be.
'a 3 ! “Bordo” Chocolates are ’ ‘MILENIA MILK CHOCOLATE
g - §F B just as ﬁrm’ fresh and Melts in the m?uth ‘with a d.clighlful smooth-
i delicious in August as in ness and a lingering delicacy of flavour.

=B January. Everywhereand MADE WITH FULL-CREAM MILK.
SR 3 Agents: C. E. COLSON & SON, Montreal
f O e aftably | Mevm sostia: 1.8, asaus, Hanitax. | Manitoba : BUGHAWAN & CORDON, Winnipes
L EE sellers in the Candy Spec- .

1 1 e R e ' Oval Butter Dishes
o . MAPLE SYRUP!
A Attractively packed,and Write us for Prices
il most delightful in flavor .
gt 1! and consistency. Your CANADA MAPLE EXCHANGE Craham Bros. & Co., xinmount, Ont.

. customers will take to S e il o s LR

: them at first sight,and be-
1 come partial to them at | Cheesefor 5000 Grocers wuen writing aavertisers kindly men-

ﬁrst bite. Rogquefort, Gruyere, Camembert,
; Oba, Parmasen, tdam, Sulion. tion having seen the advertisement in
The Chocolate that wﬂl WE ARE q'.',(““’.l" roR THE TRADE.
ive your customers per- . this paper.
¥ gl - : THE ST. LAWRENCE GROCERY
1 fect satisfaction. 395 St. Lawrence Boulevard Montreal

The Chocolate that al-

lows you good margin of W|" Dson s ALT RFQK]:DI;EPM (97&;':5

rofit.
P CAR LOTS OR LESS. Prompt shipments Bags or Barrels. Oar or Broken Lota.
Write us for prices. Phone order our expense WRITE FOR QUOTATIONS.
The Chocolate that en- TOROTS SALY WONEE Prompt attention to all orders.
sures you repeat orders. TORONTO, ONT. Go. J. OLIFY, MANAGER J.W.EWEN -  Uszbridge, Ont.

Write us to-day for Samples FEATHERS WANTED

2 High i id for feath ! "N ds. M
and full particulars Socions S irooiromauithe,  Fromp: romivinnse
¥ . WRITE TO

P. POULIN & CO.

The Montreal Biscuit Co. Grooory Broker || | v s rismsie s

g" Originaters) 141 BANNATYNE AVENUE e i A
rewster Ave. o
MONTREAL WInulpin 898 St. Lawrence St. MONTREAL
| COVERING e g T LT
Manutacturers of Confectionery MANITOBA ane .A.K‘Tc"!'“l Popul an‘(:lez)uo;t::n:r ples

OORRESPONDENCE SBOLICITED ‘We make special brands to order.
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[t Must Be Regular

HE very best flour in this lit-

tle world of ours, Brother

Grocer, will surely lose you

trade some fatal day—if 1t
lack UNIFORMITY.

IFor Mrs. Better Half gets used to a
flour as she does to other things, han-

dles it in a peculiar way suited to its
individuality. She becomes success-

ful with it, you see.

But on a fateful day IRREGULAR-
ITY creeps insidiously in—failure fol-
lows—she changes from a flour which
has changed her results, lowered her
breadmaker’s pride of product, which

no cook forgives.

And you are left with a stock on hand,

a lingering sale, and in eéach sack the

certain germ of disappointment.

We would never ask YOU to sell

FIVE ROSES, Brother Grocer, un-
less we made absolutely sure of this
coveted UNIFORMITY in quality,
regularity, dependability.

We employ at Keewatin no Jack-of-
all-Trades. Every man must “stick
to his last.” The rollerman watches
the rolls, the silkman his silks, and the
packer ditto—each specializes, consid-
ers his work the most important part
of it all.

Only a big mill, you see, can guar-
antee unvarying steadiness, only a big
mill like the FIVE ROSES plant with
its 10,500-barrel capacity.

That FIVE ROSES flour dominates
all others in this most important sell-
ing feature, is our pride, our boast,

our greatest asset.

Let it be YOURS, Brother Grocer.

LAKE OF THE WOODS MILLING CO., LTD.

Matkers of FIVE ROSES Flour
Montreal

FIVE ROSES FLOUR

SI
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Lotan P Quaker Brand

Sa/mon
NELSON’S

POWDERED GELATINE Your trade needs a consist-

ently high-class of canned
goods. You cannot afford to
allow inferior grades to go to

N E L SO N 4 S your customers.

Gelatine and Liquorice One trial and yourself and
ill both insi

LOZENGES e

Should be in your confectionery department.

S

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

G. NELSON, DALE & CO,, L. y
EMSCOTE MILLS, WARWICK, ENGLAND Mathewson S sons

The sbove san be had from any of the fellewing agents:
;u Iallh I.n&::c‘l‘n c.'i 2 .B. Wholesale Croocers
t, Seott or

L ';".f:,'-.".-.:.',': 202 MoClll Street - . Montreal
Geo. A. l:uo. ‘84 Inns of Court Bulldings, Yasseuver, B.C.

e e R
e EEE—

Get a firmer grasp on your profits QUIT LOSING!

What's the use of sticking to anything that
s : - T is continually causing you loss? If your
Are vou making money on your oil? Probably far less than you think. credit customers sre the source of the
If vou could ascertain exactly how little, you would be astonished.  Re- greatest loss to you, why not try the ONE

Sasie S e’ suadescen ot i 2 sy - way to make them a safe, profitable
member that EVAPORATION .xl::m may reduce gasoline and kerosen hfnn ASSET?_ You can do this by adopting the
5 to 25 per cent. per month. I'hen reckon overflow, drip, spilling :uul'c‘v\n-r- Allison Coupon Fook System, which has
measure on every quart you sell, and even an oceasional leak. These proved its worth to hundreds of progres-
little losses combined casily wipe out your few cents of profit.  You can- sive merchants all over the country.

not raise the price to your customers and you cannot reduce the price you

)
R tor » O , - way left is to reduce the waste and the
are paying for the oil, so the only way c
cost of handling it : it can be done with a ou on
1 - Books
Bowser Self-Measuring Oil Tank
3 > 3 systematize credit wom:jtu.l_ulmpll!y collections,
With a stroke of the |n.unp-.h:uu]h- you ("'“-l,(lf'\;.).m'r“p \.\'nh. .‘.lusnllllt'"il(‘l.'lll'- é{:;em:t‘jm“ml. l;d.;ly(lur i
acy one gallon or any fraction thereof, directly into your customer’s can, times over.

doing away with sloppy funnels and HOW THEY WORK
measures. The tank is absolutely leak
and evaporation-proof. Your increased A man wants oredit
profits will pay for our best outfit in a 33‘1":‘.’1’2'1‘.‘1‘0“33;
vear. son Coupon Book.
o $ 2 [ Have him sign the
Wouldn’t you like to sell every gallon ‘ receipt or note form
of oil with as little tr uble, as clean &a‘,m‘,:&&
hands and as sure profit as when you 2 . out and kee) Oh';!.
hand out a package of tea? The “*Bow- ; Seonble. ‘ﬁgn_ e
ser” will do it. Let us tell you more I L B buys s dime's worth,
about it. off & ten-cent

Write for Bulletin 5

e 2 1

S.F. Bowser & Co., Ltd.
66-68 Fraser Avenue :: Toromfo sa"-'ni‘h:ﬁbr’e.a:n .Abu?s:f: | g - Ay

532




THE CANADIAN GROCER

To The Grocers of Canada

Dear Sirs,

While you are visiting the

—— 2EN Canadian National Exhibition this season
Inaco you are cordially invited to <visit our factory.
;! You will also favor us greatly
AR & X by wvisiting our Exhibit---The Model Store
200(,':}‘% : —-in the Manufacturers’ Building at the
?Z":'?EE o Fair grounds. As a practical merchant, an

rogres-

expression of opinion regarding our Exhibit

on o would be highly appreciated.
ks _ Yours very cordially,
lectiors. ‘ % g Christie, Brown & Co., Limited

es many

rywhere.
ompany.

= | . BISCUITS




Canadian
Peaches

The outlook is for a large
: crop. One grower estimates
35,000 baskets as hisshipment

SV SRV W

, y for 1910. Another grower
] l i reports 20,000 baskets. We
a1 are the largest receivers in
L % B Toronto.
g i Plums and Pears
J -
; Canadian Vegetables
O Oranges, Lemons and
21 | Bananas

THE CANADIAN GROCER

|
i

3 ? McWILLIAM

Mc. E.

E EVERISI

{ |

211 25-27 CHURCH ST. - TORONTO
g b Carload Importers

i1 ]

b Notwithstanding

lemons are good for your health—
your customers’ health, etc., yet as
you are not in biz. for your health
entirely, you unquestionably have not
this admirable point in view each
time you purchase a box of lemons.
Nevertheless, that is most likely the
g3 only object you are accomplishing if
you are buying some of the various
brands you may find on this market—
they look good from the top, yet may
show 30 to 407, culls betore you finish
—that's the point to think about.

““St. Nicholas”

‘““‘Home Guard”

are packed true right thru

J. J. McGABE

32 Church Street, Toronto.

Canadian Pears and Peaches Bring Good Prices

With Berries Almost off the Market Trade is Centering About
Peaches, With Pears Coming Along in the Rear—Lemons
Have Dropped to $5.50 on Account of Recent Weather Condi-
tions—Good Steady Trade in Vegetables—The Production of
Tomatoes Promises to be Well up to Average—Fish Market

Steady.

The season’s fruits and vegetables are
meeting with the demand that was ex-
pected. As far as can be learned there
is but a small production of the goods
handled going te waste and the amount
of goods that are passing through the
markets of the Dominion is reaching a
vast figure. In the newly settled parts
there is the beginning of trade that
will grow steadily and in the well set-
tled parts there is even increased busi-
ness.

With the passing of raspberries, and
with cherries and currants practically
done, the demand for preserving is not
as great as a few weeks ago. There
are still Lawton berries and blueberries
but the past two weeks were really
marked by a quieter feeling. Now,
peaches and pears are coming in and
the prospects are for a good season.

Pineapples are scarce and are quoted
at a high price. The demand is only
fair. Lemons have fallen off in demand.
The quality of those offered is good.
The weather will determine the condi-
tion of this market. Oranges are run-
ning along before a fair trade. Regard-
ing the peach market—and pears too—
it is now coming into its height and
grocers who are handling fruit will do
well to watch it closely.

The vegetable trade is also brisk
with tomatoes probably a feature. It
is expected that a pretty good crop
will find its way through the hands of
the big wholesalers. The business in
the ordinary vegetables is good but
with no special feature.

The fish market is firm generally. The
report from Montreal states that the
first news from the codfishing fleets is
not encouraging. Canned lobsters are
hich and an advance is looked for.

MONTREAL.

Green Fruits.—Blueberries and melons
are occupying the centre of the fruit
stage this week. Arrivals of the former
have been numerous during the past
few dayvs. and thev still econtinue to
come. The auality does not seem to be
anv too good as yet, the berries being
small.

Montreal melons are still high, $12
to $15 per doz., but the demand is
eood for those on the market. Can-
taloupes are about the same as last
week. but the demand is rapidly in-
creasing.

Green apples are somewhat more plen-
tiful and a little easier in price.

Delaware granes are more plentiful
and easier in price. Malagas are now
commencing to appear. The quality of
first arrivals 1s better than last year.

54

Apples—
Green, bbl....... 235 350
bunch ......... 200 225
Blueberries, box. .... 075
Blueberries, large .... 1 80
Cranberries, bbl. .... 11 00
Cocoanuts, bags. .... 435
G fruit—
Flori DOX...0u vuus 900
Grapes, Delaware
QR0 < »s25 000 250 300
Limes, per box... .... 100

Vegetables.—Old potatoes are prac-
tically gone, but the deficiency has not
been felt, owing to the good supply of
first-class new ones.

Tomatoes are cheaper, selling for
$1 to $1.25, even at that the sale seems
to be dwindling. The poor quality of
arrivals undoubtedly has had a‘* great
deal to do with this state of affairs.

As a whole the vegetable market is
much improved over last week, and
dealers feel much better over the whole
situation.

Beans, green, Onions—
basket......... 8 5 075 Spanish, cases.. 250 375
Beans, wax...... 5 075 P
Beets, doz....... 025 035 Potatoes, new,
gvote, do8..... .... 010 perbbl.... ... ... 2%
Cabbage, new,dz 0 50 0 60 Parsley, dosen... .... 015
Celery, dos.. .... “3 075 Parsnips, new, dz 040
Csulifiowers, dozen
Montreal...... 100 300 b R sns ssin 30
Com, doz........ 010 015 Rhubarb, doz .. ....
Cucumbers, doz. 035 045  Spinach, bbl 176 200
Garlic, 2 bunches .... 025 Tomatoes
Green Peppers, SR o5 vis sivs 10 125
basket. ..... .... 070 Turnips, new,
Lettuce— O SRS 025

Montreal, doz.... 035 0 80

Fish.—Lake fish continues scarece and
the reports are that haddock will be
searce this week. There is plenty of
halibut and steak cod.

Labrador salmon in pickle are now
offered, prices being a little higher than
last year, due to a short crop. Reports
from codfishing points are not encour-
aging, but as the season is not far ad-
vanced as yet, 1t is hard to estimate
the ‘outcome.

Canned lobsters are high, and an ad-
vance is looked for ; so far only the
foreign market has been supplied, and
supplies remaining are low.

012
. 007
005
009
. 010
. 007
Blue fish °n
R8N, .
Sea trout, . 025
Sea bass. ., 012
007
red, 009
018
0 074
00
......... oo
Green . No. 1, Salmon, B.O., red, bbl 14 00
N T R T L pink, bbl 13 00
Labrador herring, bbl 5§ 00 et brador,
. “ “{bbl 300 iy |‘§:u 850
..... ceteind T 3 lb.......l.t.’......'ng
brador sea loolz ...... 0
Wbbll" 00 t w.ﬂ b.pls 100
No. 1 mackerel, pail.. 200 e n lbg l7(03
.
ibbls.. 800 Holland b , bbl & 50
No.1polloe , 1 ... 400 ot .r'i‘uiq 0
BMOKED
100
Herring, ked, gg
new smol 9
Kippered herring, per . 116

Bhell oysters, b
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SHELL FISH

Canadian Peaches

s

TORONTO. As in season’s past, we will be very heavy receivers, handling
Green  Fruits.—Toronto  wholesale the products of the best Queenston, Niagara and St. Cath-
fruit men are receiving large ship- arines Shippers.
ments of Canadian peaches now, and al- ‘
. though there are still some California Direct cars are loaded every evening at the big peach orchards,
100 15 00 peaches coming in, the home grown ar- and landed fresh to us in the fruit market every morning, and

ticle is getting by far the brunt of the SR > T =
trade. They appear to be of good in time for early distribution.

‘;l‘:gt]:g-‘{l ?:‘dhefrem *}l!,;'f(‘)’,?rf,i,-mi lil'r\('); This fruit is shipped in ventilated cars, fitted with shelves to
: oo (it B il st prevent bruising of fruit. The Canadian peach business, while

i
3 ¢ enjoyed a good demand and this {ruit : SRtk Y 5
5 5 has been of splendid quality and large, is only in its infancy, as some of our large shippers

brought a good price. Red currants are already have railway sidings in their orchards and expect to
as not off the market and black currants are ship cars daily themselves.
ply of practically done. Blackberries are also
f a fruit of the past as far as this vear . =
g is concerned. Blueberries are not yet WHI I E ®. ‘ O I d
done and are quoted a little higher this o9 lmlte
ity of week. Canadian cantaloupes are also .
z:rc;u on the market now. They are larger Toronto and Hamilton
fairs. than the imported variety. They are . e . :
et is Rl Et e T Saskets and il Phone Main 6565. Wholesale Distributors Canadian Fruits.

;, and Canadian pears are also finding their
 whole way to the market together with the
new peaches.

. Lawton Berries | C AL IFORNIA

Thllﬂblebﬂrr' es Late Valencia Oranges

are now at their best.

Plums | ... GOLDEN ORANGE

ce and Peaches | soodsuerly: i —— TR AN

be
nty of Also early

ot Apbles The Finest Orange Grown.
o than “a"ﬁSt ppie Fresh Cars Arriving Weekly.

Reports Tﬂmatﬂes Always Order

encour
far ad

Cucumbers, etc. GOLDEN ORANGE BRAND

Wire, phone or mail your orders to
And get the very BEST from

- -
SR

178
10

© = WoOo cow
5 8RS

®

an ad-

lly the Stevens & Soloman

e HUGH WALKER & SON

MAMILTON, - - -  ONT. (Established 1861) GUELPH, ONTARIO

Phenes 1900 and 2700

-
)

28R

> e

c o o®o0000
-
R T TR I R

28

3 6 O LEMON The wholesale were obliged to buy this size
in a somewhat limited quantity, as the lemons
are not as large this season. We know that you prefer 300’s, but our 360’s are

packed in good size boxes and are very desirable at the price you are asked
for them. They are splendid value. Order them.
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Our Brands:

“ Hiawatha” “Beresford’’ “ Buster Brown” “Dominion” * Waterseller”

W. B. STRINGER FOLLINA BROS.,
Sales Agent Packers
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There is g good trade in oranges and
some of the stock lately received is of
the premier kind. lLemons are easier
in price, owing to a falling off in the
demand, but as pointed out recently the
season has not vet spent itself, and re-
turn of real warm weather will make a
big change in the lemon trade. It is
believed however that the real sultry
days are pretty nearly done. September
in other vears has brought good busi-
ness to lemon (]tnlll'lcw ;n]li Iht' |i!'l'\l'[|[
trade has not yet spent its entire
strength. A glance at the fruit displays
proves that business is centred around
peaches and for some time to come
they are expected to be the feature of
the market. The demand for new Can
adian apples is good. They are sold in
baskets and include the general early
varieties.

Apples, Cana Grape Fruit
dian, basket .. 0 30 0 40 California . 475
ADAS........ 160 200 Lawton Berri 012

Blueberries, bus 1 25 1 35  Lemons—
Cnnlaluums Cal l‘:]’fﬁ“‘bu . . ]5 ;‘_2
crates.. 350 4 00 “Oranges— )
upes, Canadian Valencia 500
L REREEEEE . 290 Peaches

Basket . 065 085 Early (

Cherries, sour klat t 100

Large basket.. .... 133 Leno cove 0ia
Cocoanuts, sack 100 450 California ...... 125 17

Pears, box 325 30
Fpesk Duecnule, i Peas, Canadian,

v oo husket 080 075
hn«nun..u box 100 175 Pineapples, case 300
Gooseberries — Plums, box, Cal 1 50 2 50

Large, per bas 1 0 1 25 Plums, bas.,Can 050 0 75
Grapes, case 2w 275 W nu-run-lnn,ru 040 0O

Vegetables.-—The vegetable trade is
running along smoothly with 3 demand
that is general Tomatoes are being
shipped heavily and are meeting a brisk
demand. Their quality is good. The
members of the trade do not speak of
any particular difficulties these days.
Large consignments of Spanish  onions
have been received of late. The 1|H;lll‘\
of the potatoes that are coming in are
of the best and the supply is plentiful.

Beeta, doz L2 v Potatoes, OUnta
Beans, wax, per rio, new, hag 0 %0
11qt. basket 015 035 Potatoes, Virg.. 250 2175

Cab e, CA Parsley, per doz
o i 11 bunches...... 025 030
adian 125 150 Badiohes 4 025
Carrots, Cana Pu‘u:'[:t'vn '/M" -
dian,.doz 030 n 'a'l basket 035

(_nuhrl ower, dz . 355 Green &

: iree PepPpers,

¥, baske 0 50 11t basket.. 035 o 40

(,u' umbers, bas 0 25 0 30

Lettuce, Ca na- Tomatoes, Can.,
dian,head.... 025 030 hasket 11 qt 03 035
Onions— Newturnips, per

Spanish, large. . 250 275 11-qt. basket.., .... 0,50

Spinach, hamper

Fish.—A steady
lines is still the
in this market.
couraging, but th
formly plentiful.
changes in prices.
Halibut.........
Salmon trout
White fish ..
DI - - o iivee onts

FROZEN
Pickerel yellow....... 08

OCEAN F

Herring, per 100....... 150

F RESH OAU(-HT FISH
cod
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trade in the leading
only thing to report
The demand is en-
e supply is not uni-
There have been no

Perch.
Haddock.
Mackerel
LAKE FlSH
Pike.....c coo0seeesess 007
WNuﬂlh fiozen.... 002

ISH (FROZEN)
Sdmon, plnk perlb.. 0 oe

SMOKED, BONELLESS AND PICKLED FISH

Ar‘.dll tablets,

Cod, Imperial, perib.. 0 05
011

160 Fillets, perlb.........
« ulﬂnll Hluenm 140 Haddie, Finnan...... 007
Cod n!elk perlb...... 007 Quail on toast, per 1b.. 0 05
WINNIPEG.

Gireen Fruits.—A quiet market on all

fruits is reported

this week. It is un-

likely that anything lower will be
quoted this season. The output is

heavy locally for
the quantity for

The distribution
has been light so

immediate use, but

preserving is light.
throughout the west
far this season. Cur

rants and watermelons are off the mar

ket. Lemons are
ure.
Awples, Wash,

box » o T RES
Bananas, RSO
Blucherries, b, 012
Blackberries,case.... 500
Cantaloupe, Cal 7 M
Crab apples, box,... 225
Cocoanuts, doz. .... 0%
Lemons, Cal. ... .90

Vegetables.—The
down somewhat
local production
imported. The
little is wasted.

Butter beans, 1b 008
Carrots, doz.... .... 025
Cabbage, new,1b .... 002
Celery, doz. . 060
Cucumbers, doz .... 030
Lettuce, doz.... 030
Mint, doz....... 03
Onions, green,

per dozen 02

Fish.—The fish
brisk, and prices
stronger as the
None of the fresh

still at a high fig

Peaches, Craw

ford's, case soin. 0D
Pears, €a8e....000000 32
Oranges, Val

encias . . 550
Plums, blue, ( nl

CAse L R

prices are eoming
due to the splendid
Few lines are being
output is heavy and

Onions, im

ported AP X
Potatoes, new,bs .... 125
Parsley, perdoz. .... 025
Radish, dozen.. .... 030
Rbubarb, 1b.... .... 004
Tomatoes, crate .... 125

business continues
are gradually getting
supply  grows less.
fisth on the market

M

66

E EXTRA CONCGENTRATED

ON SYRUF
BIG WHEEL

P

LEMONADE.

"« CRYSTALS or POWDER.

H. W. CARTER & CO., LTD., The Old Refinery,

56

BRISTOL, ENG.

comes from this province. Stocks are
coming from all the inland fisheries in
the Dominion. The price of haddock
and frozen pickerel has advanced this
week.

Halibut ........ 009 Whitefish.......... 009
Salmon Trout Smoked-
Whitefish ....... Bloaters, basket... 1 50
Haddock ....... Fillets, 1b AU b |
Lake Frozen Haddie, Finnan... 008
Goldeyes ... Herring, Dighy,
Yellow Pickerel.... 007 IS oo vaiasin s 9
Plke AT 0 034

TRADE NOTES.

The grocers of Manchester, Kng., are
considering  the question of organizing
a savings bank for the members of the
asSsoc I.l‘lun

Anderson & Iardy, of Bawli, Alla.,
have dissolved partnership. Mr. Olsted
is now associated with Mr. Ilardy and
the business is being conducted under
the name of Olsted & IHardy.

Stewart & Co., Nelson, B.C., whieh is
composed of Messrs. Stewart & Clark,
pay great attention to eleanliness and
light in the store. This firm also at-
taches mueh importanee to the display

of goods,

Thousands of fraudulent weights and
seales that have been eolleeted in New
York during the past month, under the
diresiion of the Bureaun of Weights and
Measures, will dropped into the low-
er bay to pn:\un[ unsernpulous dealers
from regaining them,

The Thibeaudeau Supply Store, in
Wetaskiwin, Alta., occupied their new
store two months ago. It is a fine
building and is so arranged that the
goods are shown to the best advantage.
Mr. Thibeaudeau was in business in
Chatham, Ont., for over 30 years and
has been in Alberta 4 years.

Dried Apples

Shipments Selicited
Settioments Prempt

W.A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

o St e

Highest price pald for

DRIED APPLES
0. E. ROBINSON & CO.

ESTABLISHED 1886
Ingersoll - Ontario ;

Would you like eur Weekly Cireular

.m

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie

Wholesale FRUIY, FISH and PRODUCE
Commission Merchants, and
Dealers in HIDES. WOOL and RAW FURS
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A Taste of Old Home
for You Westerners!

Many Westerners formerly lived in
the Maritime Provinces.

: ” . o
Bufier 1a 201 S ox “Goncord” Norwegian Sardines

o,
‘l. a C ‘nne

Many of your customers would
appreciate your supplying themwith
some butter ‘‘from home.”’ Perhaps
you would like some yourself.

are distinguished by many exclusive
features. We reject all but the very finest
small fish, autumn caught. We handle
Remember that the fish with the greatest care, pay every

attention to sanitary details and use only

Bluenose Butter the highest grade oil. They are the only
sardines which have an extra cover for
is highest quality. Put up in tins. use after the tin has been opened. Each

tin is guaranteed by the CONCORD
CANNING CO. of Stavanger.

Smith & Pl’octor Send your order to any Wholesale Grocer

e LIST OF AGENTS :
Wﬁf;’ Halifax, N.S. Mclndoe, Toronto. Watson & Truesdale, Winnipeg.
%

A e R.S.
T Phocrons 29
¥ NbSE j;: A. H. Brittain & Co., Montreal. W, A. Simonds, St. John, N.B.
Tap Province o H Radiger & Janion, Vancouver and Victoria, B.C
\BLE S ETER. . ictoria, B.C.

T

'DUCE

I FURS

/V ~es
o AL ST By O
BRUNSWICK BRay, .

B S 5 e o e

Especial Emphasis e

should be laid on the fact that

BRUNSWICK BRAND SEA FOODS

are ‘‘quality’’ goods, and you had better be out of business rather
than handle canned goods of doubtful quality.

In “Brunswick’” Brand our scientific system of canning preserves
the delicious natural flavor of the fish—a great selling point.

See that you have a full range on your shelves.

CONNORS BROS., LIMITED

Black’'s Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.; C.H. B, Hillcoat, Sydney, C.B.; J. L. Lovitt, Yar-
th, N.S.; Buch & Ahern, Quebec; Leonard Bros.. Montreal; A. W. Huband, Ottawa ;
C. De Carteret, Kingston; James Haywood, Toronto; Chas. Duncan, Winnipeg; Shallcross

Macauley & Co, Calgary, Alta.; J. Harley Brown, London, Ont.; R. Robertsca & Co.
I Vancouver, B.C. ; The Alf. Denis Co., Ltd., Edmonton, Alta.
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HAIL DAMAGES TOBACCO.

Injury Not so Bad as First Reported—
Some Sections Untouched.

Chatham, Ont., Aug. 18.—It is difli-
cult to give an exact estimate of the
damage done to the tobaecco crop in the
Southwestern Peninsula by the severe
hailstorm which visited the Leamington
district on Wednesday of last week.
The hail lasted only about 20 minutes,
the worst damage being done immed-
iately south of Leamington, the distriet
affected being about four miles from
east to west, and extending south as
far as the Lake Shore. Among large
growers .J. Askew & Son and Peter-
son & lLendon, the latter with 35 acres,
are the heaviest losers. Their tobacco,
as well as that of many small growers,
was badly riddled and practically ruin-
ed. Crops immediately north of the
town escaped damage.

later reports from the devastated
districts are much more optimistie than
those at first received. One grower
whose tobacco was considerably injured
bv the hail, next morning was able to
contract for his entire erop at the high-
est figure.

Leamington is one of the leading cen-
tres of the tobaceo growing industry
in this section, but the district actually
affected by the storm is only a small
portion of the entire tobacco-growing
section, though it produces much of the
best tobacco. Tobaeco is grown all the
way from Amherstburg to Dutton, the
tobacco belt. following the TLake Shore.
being from 5 to 15 miles in width. This
vear's total erop is estimated at up-
wards of 8,000 aeres, while the average
vield in past vears has been about
1,100 pounds to the aere. Though in
places held back by the drought earlier
in the season, the crop looks excellent.
save for the damage by hail in the
I samington distriet.

Reports from the Blenheim section
state that the crop is in splendid con-
dition Following reports of damage
to the Essex crop. growers in the Blen-
heim section are said to be contemplat-
ng a combine for the purpose of hoost-
ing the price. though the likelihood is
that the projeet will fall through.

TRADE NEWS OF THE WEEK.

Some of the Changes Reported Among
the Grocery Trade During the
Past Week.

Ontario.

Graham & Co., grocers, Peterboro,

Ont., have assigned.

E. R. Jones, grocer, Port Arthur,
passed away recently.

James Goudv, groeer, Toronto, Ont.,
has sold to H. C. Hawker.

The sheriff is in possession of the gro-
cery store of F. H. Timmis, Hamilton.

Wm. Burnett, general merchant, Bry-
anston, was recently completely burned
out.

Geo. B. McConnell & Son, grocers,
ete., Port Burwell, Ont., have sold to
F. W. Fay.

Quebec.

Viau & Co., grocers, Montreal, have
registered.

Clarke & Seale, grocers, Montreal,
have assigned.

Samuel Smith, of Smith & Co., gro-
cers, Montreal, is deceased.

THE CANADIAN GROCER

The assets of S. A. Collette, grocer,
Montreal, are to be sold.

Eugene Desjardins, departmental
store, Montreal, has assigned.

Albert Bussiere, general merchant,
Stanfield, Que., has assigned.

Demand of assignment has been made
on Alfred Verville, grocer, Montreal.

Western Canada.

1. Hart has opened a gencral store
at Sandy Lake, Sask.

Fraser & Hart, have opened a general
store at Ogema, Sask.

J. A. McCall has opened a general
store at Chinook, Alta.

Geo. Hobson, grocer, Vancouver, B.C.,
has sold to White Grocery Co.

M. Camimetsky is opening a gen-
eral store at Rosthern, Sask.

W. J. Morris, general merchant, Ken-
ton, Man., has sold to J. Mitchell.

H. R. Bandry, grocer, Winnipeg,
Man., is succeeded by Geo. Nicholson.

Max Weintraub, has opened a grocery
business at Portage La Prairie, Man.

Frank Docksey, grocer, Moose Jaw,
has sold his business to W. B. Hooker.

R. L. Babb, general merchant, Home-
wood, Man., has sold to E. J. Moore.

Burrows & Armstrong, general mer-
chants, Cloverdale, B.C., have regis-
tered.

B. Forrest, grocer and confectioner,
Manitou, Man., has sold to H. H.
Black.

G. Schaeffer, general merchant Hum-
bolt, Sask., has sold to Coates &
Bruser.

A bill has been introdueed in the U.
S. Congress attacking the protected price
selling plan by restraining manufactur-
ers from refusing to sell goods to deal-
ers who eut the price on them. The bill
is being supported by prominent price-
cutters.

A Kansas City, Mo., judge has ruled
that all groeers and butehers of that
city must keep fruit, garden truck,
meats, ete., inside their stores and not
in front. He even said that no food
shall remain on stands outside the stores
even when proteeted with sereens and
netting.

Tell Your Customers
That:;

SHAMROGK

BIG PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard. The leaves
are so firmly packed that the
plug remalinsfresh and molst

CLAY PIPES

None equal. Insist upon McDougall's
There IS a difference.

D. McDOUGALL & CO., LTD., S35

BPRAQUE

GANNING MACHINERY §0.,
ONI0AGO, TLL., U.8.A.

TANGLEFOOT

The Original Fly Paper

For 25 years the Standard
In quality

All others are Imitations

The Big Black Plug
Chewing Tobacco

‘“A Trade Bringer”

8old by all the Wholesale Trade

tell y
order
advan
Wi
the g
fact
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The New Line That Pays You 507

Profit and is Widely Advertised!

It is that truly wonderful silver cleaner called “Wondershine” which removes
tarnish without rubbing.

The Housechold Convenience Co.. Ltd., Toronto, mainly by their own recommendation, made “Wond-
the manufacturers, are spending $10,000 in Canada to ershine’ a big and profitable seller. Get in line and
tell your customers to ask for “*Wondershine” when you'll be surprised at the readiness with which your
ordering theirgrocecies. Are you prepared to take customers will buy it.
advantage of the demand thus created ? Pretty soon your customers will all be buying
While silver polishes are not usually sold through “Wondershine.” You might as well supply them
the grocery trade, we want to emphasize here the and make the 507 profit which it allows to retail
fact that a large number of leading grocers have, grocers.

We are not sending a Traveler, so you
must WRITE for particulars

Write us to-day for sample package, with full directions and prices, and for our new
“Selling Plan” that really does sell.

Busy Season Just Starting

The Household Convenience Co., Limited, ¥ 6 R 6 N T 0

e — e e

e —

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

B i

“Tucketts Special”

the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured

from Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.
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Classified Advertising

Advertisements wnder this heading, 2¢. per word for
first insertion, l¢. for each subscquent insertion.

Contractions eount as ene word, but five figures (as
$1,000) are sllowed as one word.

Cash remittances to cover cost must sscompany all
advertisements. In nO 0A®e can this rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

THE CANADIAN GROCER

MISOELLANEOUS.

MISOELLANEOUS.

CUURATE COST KEEPING IS EASY if you
have a Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

decimal fraction of an hour. Several operations of
jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time rexister and cost keeper. Whether you
employ a few or hundreds of hands we can luwly you
with a machine suited toyour requirements. rite for
catalog. International Time Recording Company of
;_:nn-dn. Limited. Office and factory, 20 Alice Street,
oronto,

OUNTER CHECK BOOKS—Especially made for
the grocery trade, Not made by a trust. Send us

AGENTS WANTED.

ANTED—Grocers to sell Nation’s Custard Pow-
der. Rerail 5 cents per packet. % and 1-b.
patent measure tins. Gives big profit. Satisfies

customers. Increases sales, Wholesale Agents:—
Green & Co., Toronto; W. H. Escott, Winnlpe?; w.
H. Malkin Co., Vancouver. 34)

MALE HELP WANTED.

ANTED—At once, first-class catsup maker. Give
references and full particulars. Box 64, Ham-
ilton, Ont. (tH

TANTED - Experienced salesman in some staple
\ line to form brokerage company with young man
with some capital. Address Box 358, CANA-
DIAN GROCER, Toronto. (33)

BUSINESS CHANCES.

OR SALE—Grocery business, large corner store in
growing locality ; well established, splendid con-
nection, big order trade; annual turnover $20,-

000. Must be sold immediately. Good reasons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (tf)

ENT OR SALE—A first-class store for hardware
and tinsmith at Crysler, Ont. One opposition.
Public would need one more. Includes living

apartments. Reasonable price. Apply to H. A,
DUPUIS, Embrun, Oant. . (38)

REPRESENTATIVES WANTED.
ROBABLY the most talked about machine in Can-
ada is the Hainer Book-keeping Machine. It
combines in one machine the cash and credit
register, time recorder and account register., Repre-
sentatives wanted everywhere. Write for ourproposi-

tion. Book-keeping Machines, Limited, 424 Spadina
Avenue, Toronto, (N

SITUATIONS WANTED.

EA TRADE—Advertiser wishes for position; 20
years’ experience in the trade; would represent
good house on road. Sarisfactory credentials.

Reply Box 356, CANADIAN GROCER, Toronato.
133)

MISCELLANEOUS.

A BOOK-KEEPING STAFF IN ITSELF-DOING
the work with machine-precision and accuracy,

the National Cash Register. Write for demon-
stration literature, The National Cash Register Co.,
285 Yonge St., Toronto.

UTOMATIC COMPUTING SCALES — THE
ANDERSON. Worth knowing about, especially
the improvements and price. Not in a combine.

W. F. HARRIS, General Agent, Windsor, Ont, (37)

DDING TYPEWRITERS write, add or subtract In
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

NY mmn who has ever lost money in the mails has
had occasion to learn by painful experience that
the only'xroper way to remit money is by Demin-

ion Express Money Orders and Foreign Drafts. If
lost or delaved in the mails, a prompt n,und Isarrang-
ed or new Order issued without further echarge,

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Craln, Ltd., Toronte and

Ottawa. (t1)

OUR NEW MODEL Isthe handiest for the grocer

:pcuud lh-unnllyi nov;rbnll out of order. Send
or complete sample and best prices. The Ont

Oftiee Speciaities Co,, Toronto. —

ples of what you are using, we’'ll sead you
prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-
plies for Binders and Monthly Account Systems.
Business Systems Limited, Manufacturing Stationers,
Toronto.

OUBLE your floor spac:. An Otis-Fensom hand-
power elevator wil! double your floor space, en-
able youto use that upper floor either as stock

room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue **B.” The Otis-Fensom Elevator
Co.. Traders Bank Buildine, Toronto. ()

GRY BUSINESS SYSTE¥S are devised to suit
every department of every business. They are
labor and time savers. Produce results up 'o the

requirements of merchants and manufacturers. In-
quire from our nearest nffice. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258 Portage
Ave., Winnipeg: 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save lnsurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-

proo! Construction. Used in many of the largest
business prem!ses on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont,

RRORS AVOIDED, LABOR SAVED —Using the
**Shou-perior” Autographic Register. Three
copies issued at one writing. 1st, Invoice ; 2nd,

Delivery Ticket; 3rd, Charge Sheet perforated for fil.
ing. No handling of carbons. High grade printing
and neat invoices, Make full enquiry. Autographic
Register Co., 191-193-195 Dorchester St |E..Mon:r;-l.
th

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere In Canada.  (tf)

FOR FILING PAPERS, LETTERS and Vouchers,
fastening bulky envelopes or backing statements,
the ACME No. 2 Binderis indispensable in every
store. Penetrates the thickest paper and perforates
and binds in one operation, For sale by allstationers,
A. R. MacDougall & Co., Canadian Agents, Toronto.

F()R THE MONTH OF AUGUST ONLY we offer
some exceptionally good values in rebuilt Smith

Premier Typewriters. Do not fail to write us for
prices. They will astonish you; so will the high
quality of the machines, THE MONARCH TYPE-
WRITER COMPANY, LIMITED, 98 King OStreet
West, Toronto

ET THE BUSINESS—INCREASE YOUR SALES.
Use Maultigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 25% to 757 of your printing bill.
Multigraph your Office Forms: Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (tn)

F YOU have been afflicted with one of those foun-
tain pens that won’t write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable
Fountain Pen and you will be happy. Consult your
stationer. W.J. Gage & Co., Toronto, sole agents for
Canada.

KAY'S FURNITURE CATALOGUE contains 160
pages of fine hall-tone engravings of newest de-

signs in carpets, rugs, furniture, draperies, wall
papers and pottery, with cash prices. Write for a copy
—it’s free. John Kay Company, Ltd., 36 King St
West, Toronto.

AVE 50X OF THE COST OF HANDLING
merchandise by instali'ng a Beath System of
Overhead Carriers. Saves valuable floor space

because the trackage is on the ceiling. Systems for
all kinds of businesses, large or small. Write us for
illustrated catalog. W. D. Beath & Son, 193 Ter-
auley Street, Toronto. (1)

AMPLES FREE—Write us to-day for free samples
of our new two-color Counter Cheok Books—
white and yellow leaves. We make Check Books

endfold and sidefold, single and triplicate pads,
Lowest prices. Dominion Register Company, Ltd.,
100 Spadina Ave., Toronto.

HE “ Kalamazoo” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

ible, writing surface flat, alignment perfeet. No ex-
posed metal parts or complicated mechanism. \\ rite
for booklet. Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (1)

HE METAL REQUIRED in a Modern Conerete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce

ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath., Complete stock, quick
delivery. Before deciding write us for catalogue and
prices, Expanded Metal and Fireproofing Co., Ltd.,
Fraser Ave., Toronto. (th

\ ANTED—A splendid opportunity for dealers to
handle the best combination Duplicating, Ad
dressing and Office Printing Machine on the
market. Exclusiveterritory. Send name and address,
iving occupation and references, to the Canadian
riterpress Company, Limited, 33 John St,, Hamil
ton, Ont, (1)

WAREHOUSE AND FACTORY HEATING SYS
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (t!)

HEN buying bookcases insist on havingthe best
on the market, *‘Macey Sectional Bookcases.”
Carried in stock by all up-to-date furniture dea!

ers. lllustrated booklet sent free on request. Canads
Furniture Manufacturers, Ltd. General offices, Wood-
stock, Ont, (tn

OU ean display your goods to better advantage
through the use of up-to-date fixtures. We are
specialists in the planning of stores and offices.

Our catalogue conta'ns illustrations of many new
features and several handsomely equipped stores and
offices. Shall we send you our catalogueJ? Jones
Bros. & Co., Ltd., 30-32 Adelaide St. W., Toronto.
()

PERIODICAL DEPT.

HE BUSY MAN’S MAGAZINE is the most popu

lar periodical of its kind. Why? Because ea:

issue contains a strong list of original articles
interest to every Canadian. It also reproduces ("¢
most timely, instructive and interestingarticles appesr
ing In the other magazines and periodicals of 1i¢
month. Thecream of the world’'s periodical press
too valuable to overlook. BUSY MAN’S is on sale !
all news-stands. Better still, send $2 for one yes: 's
subscription. Mail it to-day. The Busy Man's Mag»:
ine. Toronto.

TECHNICAL BOOKS.

ALES PLANS—This book Is a collection of 332
successful plans that have !
merchants to get more busines

Special Sales, Getting Heliday Business, Co-operative
Advertising, Money-Making Ideas, Contests, eic
Price $2.50, postpaid. MacLean Publishing Co.
Technica! Book Dept., 134-149 University Ave
Toronte,

system of reinforced concrete work—as s

y used in any of Canada’s lnr'nl buildings—

gives better results at lower cost. " A strong state-

ment”’ you will say. Write us and let us prove our

claims. That's fair. Leach Cencrete Co., Limited,
100 King St. West, Toronto.

MODERN FIREPROOF CONSTRUCTION. Our
ul

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society correspondence.
Paper and envelopes present s finished linen
surface, most agreeable to the pen touch. Leading
stationers have it. Write for samples, The Cogn,
Clark Co., Ltd., Toronto. (of

6o

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, $1 per year. Every manufactures
using power should receive this publication regu-

larly, and also see that it is placed in the hands of bi:
engineer or superintendent. Every lssue Is full o’
practical articles, well calculated to lﬂ!"ll economlics
in the operation of a plant. Condensed advertisemeni«

for ** Machinery Wanted ” inserted free for subscribers:

to the GROCER. ‘‘Machinery for Sale”’ advertisc
ments one cent per word gach insertion. Sample cor,
onrequest. CANADIAN MACHINERY, 134-13°
University Ave., Torente.

Bakir
D, tin, 3 dcu. .
i

b.:g,t u?j““

IMPERIAL )

(Greengage plum,
stoneless. ...

(Goose!
Pure ¥
Ss&7
Strawberry. .
Black currant
Raspberry. .....
Other varieties. ..
Freight allowed
WHITE AWAN AP
White Swan Ba
loz. in case,
11b. tins, 80c doz.

No.10,12-0z.,4d2
No.10,13-0z.,3d2
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QUOTATIONS FOR PROPRIETARY ARTICLES

. Baking Powder Blue Condensed Milk

ANDLING Diamond =~ w. H. GILLARD & CO. Keen's Oxford, per Ib. . BORDEN'S CONDENSED MILK 0O. 22 2388 :
F""“’ of ] e o ml‘ilx:io-x.::&nam 900 VWm. H.Dunn, Agent, Montresl & Toronto. oo oo oo 8%
loor space tine. ¢ - Doz. ;
iystems for a IMPERIAL BAKING POWD Chocolates and Cocoas Sl S Lol AL - 22 28 5 2 S
rlxleogaTlor Cases. Bizes. A THE COWAN (0., LIMITED Challenge Condensed o660 oo Bk
0 er- sov | B0 80 85 Cocos— Peerless Brand Evaporated Cream £
(t1) L o B . ; Pulmlon, 1-1b. five cent size (4 dozen) tE2e e e o°R
s Mo . s B u’ perdoz... . $4 50 Pu;lauﬂBnnd Evaporated e =353 2%
< .o 'am! e >
‘ee samples e 3 b " s ootlon, Hb Peerless Brand Evaporated Oream =§' p=w £z
o v - s R, - A pint size (¢ dozen) 2 'gé
eck Books MAGIC BAKING POWDER P”r.l_nnla.:‘ndl"wnmor“m w3 <
icate pads, i Cascs. Bizes. Perdoz 4 A ks tha = 1 <} 2;’,
»any, Lud., . 6 dozen 5c. ....§050 4 A/ r n : oy = = Conieotions

Ak i THE COWAN oohz.m »
eam assorted YOI X
Milk Chs ninulﬂmch. 36 in "'

Oc cakes, 36 in box

Is the onl
oS yoz London Pearl, per Ib = o - Ohocolate Wnlor- ga.l.b—lb boxes, lb.
ack Is flex- Special quotations or Cooos in bbl.l. PR Maple Buds, 5-1b. box

e e

st. No ex- . Nut Milk Chocolate, 3-

\ Ohooolate— or Ib.
W Pl lain Rock, uth.o.ku.umbu 036 P oo™ e g
v INS Snd Pertection chocelate, Mo size, 3 dosen | g - o.b. Toron

(1) 2 "bun-. Perdozen.......... .« 85 B - AL .P:l;:-:ﬁn"“u BUTTER

e wohmhu. , Cases
- ROYAL '+ XING rowpER dozen boxes, Per AOZem.... . ecerer-- = I:rc:l:x:l;““wul dlogomn n..

n Conerete : . Hises ‘Sweet Ohocolate— w ] 'I‘\unbieu. euuz dozen ..

Royal N s. boxes, per ib..
'7. 1-. lg-lb boul. per lb... All same prioce one size or assorted .
W UN- xuunzln

Blmll—Whonwhdln . = T & | SAB L UM"IWW:" ;‘3&

g Co., Lid,,
(n

l.;].‘ ;" % G :g Queen’; l“?-sn. {'s and §'s, 13-1b. bxs., ® 2518, pl -
einforce . s Deasert, 6's, 13-1b. boxes . 0 40 PO Books—
re Shutters 1% Vanills, #1b, 181b. baxes, per o, 0 36 For sale in Oanada by The Bby Blain Co Lid
tock, quick 38 Parisian, 8's 030 Toronto. O.0. ac:aunho s & Fils. Montrea
talogue and g 2322 $2, $3, $5, $10, $15 and $20.
. 1860
035
” 8 038

barrels olvu;pﬂ“enntd éls- noan i i;ukt = ki b = \) & g -
t will 1000 te, pin mon, Orange, | . .
r dealers to et et :t' o mvd ut cream, i . ,(' -, . = e cover and each coupen,
licating, Ad 80 Oong-lb& e f v xtra book 3 cent.
hine on the § ¥ ections— 'er 1b. N~ f :
and address, ‘ St 199 Milk chosalate waters, 10 boxes . 036 | SCRERRES LB ll!l!m:l.ltlul::od
s aple 3
ve Canadian Raspberry. 90 Redcurrant.... Chooolate wafers, No 1, 5-b. boxes ——— lb nm OP;.S 1-1b. mu,

St,, Hamil Black currant.. .
(t1)

Ohocolate wafers, No. 3, . : 25; Robinson's patent
Nonpareil wafers, No. o

Nonpare:l wafers, No. 3,
Chooolate ginger, 5-ib. boxes

oats, §-1b, -
=aY SLAIN G0 LiMrrns, £ v.uu,i g

Roasted vholoor mnd Packed in amp- Flavoring Extraets.

Bt et et DO DD e
- 33388

.

o

Milk choeolate, 50 bundles, per box..

33

TING SYS gooseberry. . tch 5 and tina
y, Limited. 8’,:2:",}““’ Milk chooolate, 5¢ cakes, per box.... Club House” 3 sos'z Ambrosia SHIRRIFY'S

EPPN'A.
Agents, C. E. Colson & Son, Montreal.

anada, (tf) ; e
plum, Lemon i b“"d Lib. tins, 14-1b. boxes, pef oy : 8 % W urbon 0 20

Pineapple.. e
80 Ginger

% (sl Svora don. | ﬁ

0500 4 80 4t s
F RR8RA3

1 he b Pure Preserves— Bulk Smaller quantities o
vingthe best hthperlb ultwnperl JOHN P. MOTT & Co.'s. 3
Bookcases.” .01 9 R. 8. McIndoe, agent, Toronto ; Arthur\l Golden Rio..

irnlture desl Loucks, Ottaws; J. A. Taylor, Montreal; Coffees
est. Canads o5 Bﬂuﬁuxley. Wuunpel:i Tees & Persse, é-l- Gold Medal, 1 lnd‘rb tins, whole
Mices, Wood- 0 09 gary, Alta.; Standard Brokerage Co., Van- Oat 02)0‘0“!1 siavire B
(t1) Freight allowed up to 25c per couver, B.0.; G. J. Estabrook, 8t. John, N.B. oF 8 ?::m . 1

WHITE AWAN RPICNR AND ORRFALS LTD Germsn Dandell 5. b 8

B338;

. White Swan Baking Powder—1-1b. tins, 3- | on..'i and’
loz. in case, $2 doz; Ib. tins, $1.95 doz; Eaglish Breskiast, 1 1b. tdas, grouod 8 oz. bottles (retail at
er ldwnug: 1-1b. tins, 80c doz. Eltte, 10~ size : WHITE SWAN SPIC“8 AND qiu‘u LTD. 16 oz. bottles (nuuugs)
res. e are (for ceoking) ‘White Swan Blen Gal bottles (retail at $20)
and offices, e e — d 90 T
»! many new LA / CANADIAN MILK PRODUCTS, un 'ronolto
d stores and r e ————— - 4 b Trumllk tuil cream, per case (4 do z), $1b
Ia,e J ;.o;l:n"!i‘ ’ fa { Mott's :l‘elkfll& cocos,10c. sise 90 perag | = “u;u'd.g;"ﬁ,d Mllht,oci s
(th . ~ N ¥ ' breakfast cooos, t:... h i ! lo-Jsbe.um Y
No. lchnoohn ) 3c. Ib. BATGER'S w{z‘mmd e
p— £ 7 OLE FRUITSTRAWBERRY JAM
T wm'“c«;s,,, mg.ﬁ“\‘_jﬁ'ﬂy | ’v‘:,"{u. sticks, per.:ro- . lo-J1 1-1b.tins Agents, Rose & }rAﬂAmmo. Montreal and
. e et e e Diamoud chocolats, §'s 1 oSt
*' L“"" ".'.',t,"nv r‘ Plain choice ohoo:)?'nu‘o liquors .ﬁ‘{h"“"um 1-1b. glass jar, screw top, ’d‘"“ P"d“ 220
s "E.‘-Um-u PUIEA rracns, I weet Chocolate Costings .... 020 | . . Cotomid me'E?.(S.f

e most pos = * WALTER BAKER & CO., LIMITED. 12-0z. glass iars, 2 doz. in case, per doz. 1 00
Because ea. Premium No. 1 .:hocolnw. undnh cakes, I‘m—l -Ib. faney glass jars, per ‘“b tins, 2 doz. in case, per b
1al articles Cartoons— Perdoz No.12,4-0z.,6 dz 070 35c. 1b.; Breakfast cocos, 1 3,1 and 51b. S5andT1b. tin pnh 8 and 6 pails in
produces ! No.1,14b,4doz 2 40 No.12, 4-0z.,3dz. 0 75 tins, 4lc. Ib. ; German's sweet C‘mwl-v iand Qate 1 ue—liib. amber glam jars, f)dme r 1b
rticles appes- No.1,1-1b., 2doz 2 50 In Tin Boxes— 1 1b. cakes, 6-1b. bxs., 26c. 1b.; Caracas sweet per dox., 30"& pails, 6 pails in crate, per Ib..
dicals of the 0.2, 5-0z.,6doz 0 80 No.13,1.b.,2dz. 3 (0 chocolate, § and § 1. cakes, 6-1b. bxs., 32¢ Ib.; Presentation, with 3 stumblers), $10 per dos Oo WOOd):l!ill r 1b
dical press ¢ Vo. 3, 5-0z.,3d No.14,80z,3dz 1 75 Auto sweet chocolate, § Ib. cakes, 3 and 6 Ib. 120'11‘[1'2‘:." 3 dJeU’:lu—
T 0 male at | 24 dz No.15,4-0z..4dz. 110 bxs., 32 Ib.; Vanilla sweet chocolate, 4-Ib. e Xty n'm 215"- : 0z. MIBWGOL
| et No.10,1%-0z. ,4dz 210 No. 16, 2}-lbs.... cakes, 6 1b. tins, 4dc. 1b.; Falcon cocoa (hot THOMAS 3 e .' oz.mllzheuem t‘:r?t.o Sk

Man's Mags cocos, § 1b. F.:;[l‘“ G"i bags, S%co lga o(gurqv;a 8o
z tablets, 160 8., tied 58, per box e . a )
e ANIED above qum.n.tlom are f.0.b. Montreal. 2 JOB. CAMPBELL 00., Uuﬂ’"n N.J.

POWDER Soups (condensed)—No. 1 cans, all kinds

soda ), 1 1b. tins, 38¢. 1b.; Cracked ’
No.10,13-0z.,3dz 3 20 No. 17, 5-Ibs or cold soc b 11b. tins s 3 “Gils u‘,'- m11b. 30-1b. woodp.
tins

075 Cocoanut ; per dozen. $1.20. Chicken soup, $1.35 per
8. 12 oz. tins .. 1% CANADIAN COCOANUT CO., MONTREAL. \ g 5“ dozen. Pork and Beans, with omm
i PmkquA—Sc 20c. and 40c. kages, - sauce or Boston style—No. Qunl. do:

10c., $0.
S it ID, sad 301h casos. | Perlb NG Tomato Ketchup— Bottles ( .,.u&)

sotion of 833 COereals i 026 * i, :lit;: Uni;()!.d;l:bnmxomhup Bon.l-l
;{.-hed by' rlus WHITE SWAN SPICES AND % S : (:doo l‘:m) dox. (,..’

ese include CEREALS, LTD. { new) dos. §1.40; ]
) Co-operative B e ot Bk tess Wosh Large size jars, doz.. 8 35 jare dog. .lu. ) 8. o
Contests, eic d )
ublishing Co . H N?L PN, WA ) X i per doz : 2
iversity Ave The King's Food, 2-doz. iIn . packages, 5 gm.u size jars, per W. CLARK'S

case, per case $4.80 AOB..panne aeeaves SPECIALTIES
wmupgm Barley InlbIb.tins, 151b wh.ggl}.o Hﬂmd ;nﬁfﬁdmnmm‘ 3

rdoz. §1. bowmmmo-.ﬂn.l'-rlp 8“ -------- Chlulll:Bnnd

»

ANUFACTUR holder—

' manufactures
iblication reg
¢t hands of bi
sue Is full o’
gest economles
advertisemen:~
for subscriber:
ale” advertise
. Sample cor,
ERY, 134-132

3 to sauce or plain
Smnlldu dor. 13 00 = individual, 50 ots.;
lloqa! g Nalwc.Noi
size, doz. 2 40 $1.25; Ni s.%us

Bm size,dos. 1 40 dmn. Ox Ton-
lnihu

$10; almu

3t ot oty
v =

1€
White Mosa in 5 214 10 Ib, square tins §lo,

PICES AND OEBEALS LTD,
WHITE SWAN & m Che®

Bwan Cocoanut—
- essssess asseccssse § 18

mm.lu.!«"h g’
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RISINGSSUN |
sm»s‘ﬁ §2

MORSE BROS., Props.

for more.

Canton, Mass., U.S.A.

Molassine Meal
Molassine Dog and Puppy Cakes
Molassine Terrier, Hound and Puppy Meal
Molassine Chicken and Poultry Food
Are reliable foods for horses, cattle, dogs
and poultry.

Sole Canadian Importer :

ANDREW WATSON

971 YOUVILLE SQUARE, MONTREAL

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Uneweetened)

NOTICE TO MANUFACTURERS

We have sold out our warehousing
and forwarding business and are
now prepared to handle two or three
additional high-class lines selling to
the Western wholesale grocery
trade.

R. B. Wiseman & Co.
123 Bannayne  WINNIPEG, MAN.

—_—

The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.
Lines that mean much in profit
and reputation to every grocer’
who handles them.

'J. MALCOLM & SON

8T. CEORCE,

Reference—Bank of Ottawa, Winnipeg

ALWAYS RIGHT. #is':

Stove Polish is just rihgt every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
{ counter. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That's SUN
PASTE. Just push it and see them come back

2n]

THE WORLD’S BEST SHOE POLISH

Men swear by it—Not at it

Lasts Surprisingly
Polishes Rapidly
Wears Off Slowly

Is Waterproof

No grocer can afford to be without this rapid seller.
It absolutely leads the field in shoe polishes.

The F. F. Dalley Co., Ltd.

HAMILTON, CANADA, - - AND . . BUFFALO,N.Y.
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g - BROOMS OF QUALITY

,P;:'Tuf WE male them! YOU should sell them!
%l | | YOUR memesi, OURS e

— and keep our factory going on FULL TIME
A postal will bring you information.

Do Walter Woods & Co. - Hamilton and Winnipeg

There’s Genuine Pleasure
and liberal profit in selling

“WHITE LILY” BRAND MARSHMALLOW BISCU[TS'

They are genuine satisfaction-givers because of their excellent flavor and the crisp and fresh condi-
tion in which they always reach the retailer. " Put up in glass-front tin boxes and retail at 18¢c and
20c. Obtainable also in 20-lb. tins and in wood boxes. Other leading “White Lily” lines you can
handle profitably are—CREAM SODAS, HAVELOCK LUNCH, JAMJAMS and PEOPLE’S
FANCY MIXED.

Write for prices.

J. A. MARVEN, Limited - Moncton, N.B.

OOEAN MILLS Purit.y lieorieo 10sticks............
real — WHITE SWAN SPICE 100 sticks . ST. CHARLES OON

AND OEREALS, LTD  Dule, um oent sticks, 100in box..... . = DENSING 00
White Swan, 15 Lye (Concentrated) PRICES :
8t. Charles Oream.
family size,percase

GILLETT'S Y case........ !
PERFUMYD LYE

Per case

1caseof 4 doz $3 20
Scasesof4doz 3 40

List price. b E LA . Al 5 oases ormore 3 35
“Shirrift's " (all < "
° flavors), per
Pure amorted jem, 11b. glass iars, two Discounts on appiics- | SN “  {1b. tins.. e
dozen in ORSe.......oiiiviiiiiianns . 2 rh . jar.. por‘;u 0
Jeolly Powders -
IMPERIAL DESSERT JELLY

am
30-1b. wood padls..........coieiiinnniin

Lard '
¥. K. PAIRBANK 00. uun'l mmap Sl -nd dozen.............. 0

A F SR e 77y E

Fi
8

P

irrz

e S e Ay

]

’m..!‘“ms".:.l'e":""“mma '
| esss os
Assorted fiavors—groes 10.75. b, e W dozen cases, dos. ...... 17

The GENUINE. od 100 bars to case. P
2‘,‘:." 1-1b. sentain-
.m per
box, §3 00
Case of j-Ib. een-

,.......L‘::i:... i
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TRADE MARK BRAND

Wﬂ}

REGISTERED

C
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WOOD’'S

W,,.,v , HOLLANDER

COFFEE

Fragrant, Pungent,
Deliclous !

The Cholcest of the
Choloe.

Imported and Roasted by

THOMAS WOOD CO., LIMITED

No. 428 8t. Paul St.

Montreal

Soap and Washing Powders

A. P. TIPPET & CO., AGENTS
Maypole soap, colors, per gross
Maypole soap, black, per gross.
Criole
Floriola wtp, pergross ..

Straw hat polish, porno-

1 box, price
ceee. 3400
5 box, price
$3.90

Freight pd.
on 5 bx. lot.

’;{ié,i’}'?lig
Y<\PURE

Or Quick Naptha Soap(100
bars to oase) in 5-onse lota

delivered)—$3.85 each.
Co., Lad.. Woodstook, Ont.

lnmwl’nnSmp

Starch

EDWARDSBURG STARCH CO., LIMITED
Laundry Starches— Perlb
No. 1 white or biue, 4-1b. carton...
No. 1 white or blue, 3-1b. carton...
Canada laundry.
Silver gloss, 6-1b. draw-lid boxes. .
Silver gloss, 6-1b. tin canisters. ...
Edward's silver gloss, 1-1b. pl
l\en silver gloss, large crys
Benson’s satin, 1-lb. cartons.
1 hite, bbls. and kegs. .
white gloss, 1-1b pkp
Bemon s enamel, per box... 1 50to
Culinary Starch—
Benson & Co's. Prepared Comn.....
Canada Pure Corn.
Rice Starch—
Edwardsburg No. 1 white, 1-1b. car.
Edwardsburg No.1 whiteor blue.. 0
BRANTFORD S"TARCH WORKS, LIMITED
Ontario snd Quebec.
Laundry Starches—
Canada Laundry, boxes of 40 1b 008
Acme Gloss Starch—
1-1b. cartons, boxes of 40 1b.....
Finest Quality White Lawndry—
3-1b. canisters, cases of 48 1b ...

(-] Qg
S £2%38333888

ce woooocooo

o
s 8
o

Koa.n crystals, 100 Ib. .
Brantford Gloss—
1db. ftncyboul.mn-&lb
ectric Starch—

not-oflﬂ'm'pbl perrase Y
Canned Haddies. “‘Thistle” Brand
A. P. TIPPET & CO., AGENTS
Cases 4 doz. each, fiate, percase ..... 00
Onses 4 doz. each, ovals, per case 500

Stove Polish
Pe

Rising Sun, No. 1 cakes, § & }grs. bxs.
Rising Sun, No. 3 e‘k-,'ro-boua
No. 5 Sun Paste, } gross boxes

No. 10 Sun Paste, § gross boxes

JAMES DOME BLACK LEAD

2a size, gross, $2.50

PACEARD'S BOOT
AND SHOE
POLISHES

Mon- Aun. 09 gross ;

Black 0,” §9 groes;

lArnCombin-uon.

g r gross; Pony
mbination,

Syrup
EDWAEDSBURS STARCH 0O, L¥D.
wh" lrﬂd Peftection Byrup.

Half-barrels : ..::..

‘t-mu'whb- s

(5. 10 and 30 Ib. tns bove wive bandles.)

\

Buelabel ¥8. ivrccrrsecic: @ 00

ccocco®
BVreus

i

ococoog®oo0
Spanmpine
~oooc@c00o
smaTsRLRR

MELAGAMA
TEA

MINTO BROS.,
45 Front Bt. East

black, green,

mixed- h. whole-

llle70¢ retail $1; s, 56c. lndlk is, 44c. and
3. and 1’&0&:.‘l

; 18, 3%. and 40c.; h~
'Mr 'and 30c. We wk ansm in nll
same prices. We pack in 60 and 100 Ib
All delivered prices.

Ceylon Tea, in
1 and §-1b. lead
packages — black
or mixed.

g.‘o.o.o.z
gaREeny

THOMAS WOOD
& CO., LTD.

Montreal and
Boston.

Woods Pri n&
rose, per poun
whol o&c‘. ]
tail 80c.; Golden
Ro¢ 35¢. and 500:

Fleur-de-Lis, 30c
and 40c. Packed

in §-Ib. tins. All grades—either black, green
or mixed.

GILLETT S CKEAM TAKIAR

tlb. paper pkgs., 4 doz. in case
1b. paper pkgs., 4 doz. in case

4 doz. }-1b. paper pkgs.
3 doz. §-1b. paper pkgs.

Hh cans with screw covers, 4 doz. In

THE QUAKER OATS €O,

Winnl prices—Quaker oats, 36's (or 2-18's
$3. er oats, 20's, (with premium
4.10; Q\nker Best Y. Cornmeal, M's, 3.4
Puffed nee 3" uo- Puffed wheat, 36's, 3.90
Quaker T Corn Flakes, 36's, (11 case
lots, 1 case free, delivered) 2.90; 5§ case lots,

4 case free, delivered) ; Banner oou. Nh(wuh
premium) 4 10; Sazon o. 20's, (with vrenu
um) 4.10; Pel,ujuhn breakfast lood. 18's, 2

Apnum bl-culu. 34's, 3.50; Saxon wheat !ood

s, Slﬁ Cracked wheat, Ml. 3.50; Homlnﬁ
24's, .40} Puffed rioe, bris., 35 Ibs. each, 23c|

Tobacco.

IMPERIAL TOBACOO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.
Chewing— Black Watch, 6s
Black Watch, 13s........
be, 6s and 13s.

Out Bm

Yeast

Y 3 doz. 6 eent $1
m“ .lnhs Caas

r..ambrw..mmhmmmuuwm The Canadian Groesr, nmm‘n
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that unav'didaﬁle'
delays may come

and order your

Business is very
Good.

Use the Phone

when Needing

Goods in a
Hurry.

T. .;---Condensed
|| Mince Meat

Worapped in sanitary packages.
Absolutely dust-proof. e
y 3 dozen to a case.

J. H. Wethey, Limited

'ST. CATHARINES, -  ONTARIO

Imperxal Vmegar Mustard Seed

Whole chkhng prces, thixed, bulk and
packages.
Allspice ~ Cloves Cinnan’:‘bnt
Chilies Ginger Maee'
Coriander Turmenc o
Gmger—Preserved in Jars, Candled Dry
in Bulk, Green in Bulk.

Parker Catsup Flavor and chlde w
lOc tins Wax, ' WEE .

, GEo. & BisT




