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It’s money to you, Mr. Grocer, to make it your leading laundry blue
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These brands are found in every up-to-date grocery store,
sstisfied trade.

Demand them of your jobber,
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“Silver Gloss” Starch
has no equal)
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In Bulletin No. 194, issued by the Canadian Government, the chief analyst declares Upton's Pure 
Jams and Marmalades absolutely pure. , In addition to this we give you our guarantee that these 
preserves are put up in season from clean, sound fruit and granulated sugar, and are the finest 
preserves that can be produced.

Look at these prices and place, your order at once, if you want high-grade preserves

UPTON’S PURE JAMS AND MARMALADES
GUARANTEED FINEST QUALITY

tees. Glass S16. Pells 
2 des. in Case. 8 Pails in Case.

11.90 per den. 68c per pail 
1.90 per dos. 56e per pe8 

. 1.90 per doa " 66e.per peü 
1.70 per dos. 60e per paü 
1.70 per des. 60c per paü

16 oz. G less_____ 5 ib Palls
2 dot hi Case. 8 Pails In Case.
1.70 pee d*. ,.-60c/. per pail 

40c per pail 
60c . g* pail 
48c per paü 
87%eper paü 
37V*c per pail

Peach JamRaspberry Jam
Plum Jam L80 per dot.Strawberry Jam
Assorted Jam 1.78 per doa.Black 0arrant Jam Grape Pratt Marmalade L60 per dos.Bed Currant Jam 1.46 per dot.

Gooseberry Jam Apple Butter

•eu*»,

Net, No Discount
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THE CANADIAN GROCER

The Best Only Always the Best

‘GRIFFIN’
BRAND

Seeded Raisins
—Fancy —

Order

NOW
FALL

‘GRIFFIN’S’
Seedless Raisins

—Fancy—

GRIFFIN & SKELLEY CO.
Pack only the best fruit from the best Vine
yards and Orchards in California.

Full Grade Full Count

Satisfied Customers

Full Weight

Sure Profits
i



THE CANADIAN GROCER

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies. Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N.S

REPRESENTING LEADING 
MANUFACTURERS. SUCH AS

E. D. Smith Lowneys Toblers

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S.

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
flan give close attention to few more first-class 

agencies. Highest refsrenoes.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 77»______________ BOND »

ROBERT ALLAN & CO.
MONTREAL

General Commiaslon Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wbolessle Commission Merchants and Manufac
turer»’Agents. Cars Distributed, Warehoused and 
Forwarded. Warehouse on Transfer Track. Busi
ness aollolted. Oar position is your opportunity.

SASKATOON,
Western Canada

H. B. BORBRIDGE
Wholesale and Retail Grocery 

Broker

OTTAWA

BUCHANAN & AHERN
Wholesale Coeniselsn ■erchests ssd Importers

QUEBEC. P.Q.
Groceries, Provisions, Sugars, Molasses, Drlsd 

Fruit sod Nuts, Gralo, Mill Fesd,
Pish, Fish Oil, Etc.

Csrrsopoodsoos Solicited. P.O. Box’W

Arm you /ntorostotf In any of tho 
llnmm that arm advortlood ?

A Foot Card wvlll bring you prfoo 
Hot and full Information.

Don't forgot to meet S/on this 
paper.

W. S. CLAWSON & CO.
Manufacturers' Agente and Grocery 

Brokers.
W.rehoettm.a

ST. JOHN, - - - N.B.
Open fbr a few mere flret-elaes lines.

CURRANTS
W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS
Importer* and exporters. Prompt and careful at

tention to all business. Highest Canadian and foreign 
references. Cable add rose : "Macnab," St. John's. 

Codes : A,B,C, 6th edition, and private.

G. C. WARREN
Box 1136, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Established 12 Years. 

Domestic and Foreign Agencies Solicited

W. G. A. LAMBE it CO.
TORONTO

Grocery Brokers and Agsols
Estahltnfced IS»

If you ere looking for trade with Irish merchants ! 
there is one paper that can put you in touch with 
buyers, and that is

The Irish Grocer, Drug, Provi
sion and General Trades’ 
Journal.

10, Garfield Chambers, Belfast, Ireland

W. G. PATRICK & CO.
Manufacturers’ Agents

mod
Importers

77 York Street, Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents tor Grocers' Specialties and Wholesale 

Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

RAW SUGAR ON SPOT
Barbadoes, Muscovado, Jamaica 

Light and Dark Crystals

Lind Brokerage Company
73 Front St. E., Toronto

THE HARRY HORNE CO.
Grocery Brokers and 
Manufacturers’ Agents.

339-311 King St. West, - - Toronto
Leading manufacturers of Grocery Specialties 
desirous of extending their business, should write 
as at once. Correspondence solicited from For
eign Firms.

WATSON & TRUESDALE
(Successors to Stuart, Watson * Go.)

Wholesale Commission Brokers and 
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

CORRESPONDENCE SOLICITED

H. G. Spurgeon
Manufacturers’ Agent

P.O. Box 1812 WINNIPEG, MA N

DO YOU WANT REPRESENTATION IN

WINNIPEG
Where Business is Booming ?

BAWLF, DAVEY & CO.
Wholesale Grocery Brokers.

DISTRIBUTORS, LIMITED
P. O Drawer 99

EDMONTON. ALBERTA 
Manufacturer»’ As.nL, Commission Mer- 

ch.au. Were houseman.
W. mu direct from the Manufactura, to til. Retail* 

Track eenneotloo. with all Bailroada.
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THE CANADIAN GROCER

J. F. EL BY, President HUGH BLAIN, Vice Pres.

WE ARE

TEA and COFFEE
EXPERTS

We will be glad to help you build up this 
branch of your business. Ask us for 
samples to match or at a price. We 
will do the rest.

EBY-BLAIN, Limited
Wholesale Grocers Toronto, Canada

THERE ARE TWO ADEQUATE 
REASONS FOR STOCKING AND 
PUSHING

Ram Lai’s Pure Tea
It maintains a uniform high quality suited to your 
better-class Trade.
It gives to the drinker all that is required in super
ior flavour and strength.

SEND TO US FOR SAMPLES AND PARTICULARS

RAM LAL’S PURE TEA CO., Limited
MONTREAL, CANADA

3 k
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m
TASTE

FROÜ

Where do you live ?
Should no representative of the undermentioned Wholesale Grocery and Biscuit 
Firms visit your store, it is no reason why you should not sell FROU-FROU.
If you will send us your name and address, no matter where your store is 
situated, we will, in the first place, mail you a sample so that you may taste the 
taste of FROU-FROU, and if favored with your order we will guarantee that 
a 5-lb. or a io-lb. tin reaches you at as advantageous terms as your brother 
grocer who may be more favorably situated for receiving supplies.
FROU-FROU is the result of Dutch ingenuity, the World’s greatest 
Wafer, and the despair of imitators.
You owe it to your customers and to your own business to sell this, the peer of 
all Wafers.

The store with FROU-FROU can always supply the “something 
extra ” for its customers’ unexpected guests.

WHOLESALE DISTRIBUTORS OF FROU FROU
nova SCOTIA ONTARIO John Rosa .............. St. Catharines
Harrington. Ltd............ ».....Sydney H „ Bate à Son ............Ottawa doh° . ...................London
The Cape Breton Wholesale Gro- ,,rovost AUard ..............Ottawa £ S™ltd 4 Co.............. ,Lon^0n

Black ft Co.............................. Tn.ro Abbott Grant ft Co.......... Brockville , r....... r*
McCullough. Creel man ft Morrison Th{ w Crotherl Co....Kingston Stratford Wholesale Grocery Co.

........................-.............. •••T™ro John sloaQ t Co.............Belleville
A. W. Momson.................. Amherst Ja| WaUace Co.............Belleville
PRINCE EDWARD ISLAND. Chas. Risbor ......................Peterboro __ _ __ ___ ^ ______
J. J. McKinnon  Charlottetown W. B. Sparling ft Go. ...Lindsay Noman D.' Meisner .........Windsor
NEW BRUNSWICK. H„1'\°od,Wa1rd 4 Co" Can"lnKton Teller Bros.. Ltd........... Collingwood
Baird ft Peters ................St. John Eby-Blain. Ltd. ........ .........Toronto McLaughlan ft Sons Co. Owen Sd.
H. W. Cole ................. .......St. John H- P. Eckardt ft Co...........Toronto A Young .................... North Bay
V. H. Marvin. Ltd................ Moncton Canada Brokerage Co........... Toronto A , Young ..................... Sudbury
Jones ft Scofield.......Campbelltown T- Kinncar ft Co................ Toronto w H GiUard & Co _

F. W. Humphrey ............... Toronto „ „ .
QUEBEC- . . James Lumbers. Ltd..........Toronto Teller Bros.7 Ltd. .. .Fort WlUlai
A. B. Dupms.. ... ........ -...Q»ebee Parsons. Brown ft Co........Toronto Rat p wholemile Grocery
Rowell Son* & Co.......Sherbrooke Perkin*. I nee à Co............. Toronto rn Tr«,nnr«
C. 0. Geneet fc Fils .... Sherbrooke Warren Bros. & Co.............Toronto .......................................... ft
Howe. McIntyre fc Co.......... Montreal Geo. Weston ....................... Toronto MANITOBA AND WEST.
Lang Mfg. Co......................... Montreal Jas. Somerville ...............Hamilton paul,n Chambers Co.. Ltd.
Iludon & Orsali ...............Montreal Jamieson Bros............................Galt .............................. Winnipeg. Man
Hudon. Hebert & Cie  Montreal John Sloan ..............................Galt Telfer Bros., Ltd. ...Winnipeg, Man.
Mathewson's Sons ............Montreal The Simpson Co...................... Gtielph w- ®°>d & Co....Winnipeg. Man.
Laporte. Martin & Co. ... Montreal Imperial Biscuit Oo.. Ltd....Guelph The Codville Co....Brandon Man.
Masson & St. Germain .. .Montreal C. H. Doerr k Co................Berlin Campbell & Wilson...Regina, Sask.

Kelly, Douglas & Co....Vancouver.
TASTE THE TASTE OF FROU-FROU 

The Dutch Wafer of Indescribable Charm

...Stratford
D. C. Jamieson ....................Sarnia
T. Kenney ft Co................... Sarnia
J. F. Smyth' ft Co...... Windsor

MacGREEGOR SPECIALTY COMPANY
Canadian Distributors - TORONTO
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There’s a way to increase your 

Sales of Evaporated Cream
The researches of science demonstrate 
very clearly that a great deal of disease is 
attributable to the use of raw milk.

And the mothers of Canada’s rising gener
ation are beginning to realize that the 
safest course is to use reliable brands of 

Condensed Milk and Evaporated Cream for all cooking 
and table purposes. So, by recommending

“Canada First” Evaporated Crean
you can do a lot towards convincing the mothers of 
your locality that evaporated cream is preferable in 
every way to ordinary raw cows’ milk.

“Canada First” Evaporated Cream is absolutely 
pure and perfectly sterilized. The utmost care 
is taken to preserve purity during every stage of 
the process of manufacture, and it reaches your 
customer in perfect condition.

Order from your Wholesaler.

Aylmer Condensed Milk Co., Limited
Aylmer - - Ontario

5
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THE FAMOUS 
DAYTON SCALE

NOTE THE SPECIAL FEATURES ; also note that no other 
maker can use these but the Dayton. SWIVEL BASE, making 
the scale to revolve to either side of the counter. LOW PLAT
FORM, only 7J in. from the counter. AUTOMATIC THERMO
STATS, regulating the scale in any temperature. DIAL FITTED 
with BALL BEARINGS, making it very sensitive for small 
weighings. These Special Features alone make the DAYTON 
SCALE superior to all others.

There are more DAYTON SCALES sold than all other 
makes of Computing Scales combined.

We make a generous allowance foryourold Computing Scale.
Write us and get our quotations.

MADE IN CANADA

The Computing Scale 
Co. of Canada, Limited

164 West King Street, TORONTO. ONT.

ITTTmî

il

Dayton Moneyweight Scale 
Note the low platform

Your

Attention !
These goods we can highly recommend for quality and attractive 
style of packages.
The range is a large one, including Ox Tongues, Potted Meats, Galan
tines, etc., put up in both glass and tin.

Price list on application.

Poulton & Noel Limited
ENGLISH PRESERVED PROVISION MANUFACTURERS

LONDON, ENGLAND
Rose & Laflamme, Limited, Montreal & Toronto

CANADIAN SELLING AGENTS

T T C D

COMMON i

MEAT

chicken

6
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Just You Taste-
OUR SPECIALTY

STRAWBERRY
JAM

Made only from the 
finest, luscious whole 
fruit and purest cane 
sugar.

“KOOTENAY" BRAND
JAMS and JELLIES

IN E

and then tell your customers how good they are! They 
are made solely from the ripest, luscious British 
Columbia fruits and the purest cane sugar, and are 
handled in an up-to-date sanitary factory.

The profit on “ Kootenay ” Brand will interest you too.

Kootenay Jam Co., Limited
Nelson, B. C.

Agents, Donnelly, Watson & Brown, Ltd., Calgary and Vancouver

drk of Bordens comocm»!»

*be| w'|tV"ion«l protection 09*
beerrhesignituro* Lf/*'

y, 78c^
co

ne WYORK U.SA

It isn’t a question
of any kind of Condensed Milk!

It is for you to supply your customers with the best and most 
perfect. To do this it must be

BORDENS BRANDS
that you offer. Indisputably the best 
sellers are
“Eagle Brand” Condensed M//Zf 

and “Peerless Brand” Evaporated Cream.
Borden’s Condensed Milk Company

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto
Mason & Hickey, Winnipeg, Man. Shallcross, Macauley & Co., Vancouver, 

Victoria, Nelson and Calgary.
EVAPORAT*0

>-H?5'rttTEKED cONDHIft®-^
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*>>

THREE SELLERS

AND
A LU 

TRADE 
KEEPERS

Balaklava 
Brand Beans

You already know them. If you do not, write us for information and 
prices. If you do know them, see that your stock is kept up.

-A WORD TO THE WISE-

The Eastern Canning Co.
Port Canada, N.B.

Oak adiak Aoewra—Oreeo A Co., John Street, Toronto ; D. O. Hannah, London, Ont. ; O. Wallace Worm, Hamilton ; 
H. D. Marshall, 197 Sparks Street, Ottawa; Nicholson A Bain, Winnipeg, Western Agents ; Martin A Robertson. Vancouver, B. 0.

8
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TheiVs Money in 
Handling Brand’s Essences of Beef, Chicken, 

Veal and Mutton

Petorlxn-o, 9th July, 1910 
Thus. (). Baxter 

Dear Sir:
Would you please send us by 

Express, one dozen Brand’s Essence 
of Beef in tin, same as we had be
fore.

There is a growing demand for 
it. Two new customers are waiting 
for this lotto arrive.

The case of one man with the 
worst type of Anaemia has U-en a 
great advertiser. It has been a 
great thing for him, and all his 
friends are talking alxiut it, so it 
has a good start now.

You will find enclosed Express 
Order in payment of last lot.

Your kind attention will oblige,

Yours truly,
A Leading Grocer 

(Name on request)

Throughout the world Brand’s Specialties have 
an enormous sale, and we are making a

SPECIAL INTRODUCTORY 
OFFER

to high-class grocers so that we can properly in
troduce these goods to the Canadian public.
Avail yourself of this favorable opportunity to in
crease your trade. Our offer has been accepted 
by practically every merchant to whom it has 
been made.
Don’t think that Brand’s Essence is like ordinary 
meat extracts. It is not “just the same.” Brand’s 
is a clear, amber-colored jelly when cool.
Brand’s is specially recommended for invalids, 
and is retained on the stomach when nothing 
else can be.

l*00.1 XSSEirCB^I

1 A C4h
ÇSTA'nHOFI

W—«a VâMKWMA-

l.’S essence <

Writ• for partloularm to
■ ro H.m. rm•

T. O. BAXTER, 25 Front Street Eo.t, TORONTO

BRAND & CO.
H. HUBBARD, 27 Common Street, MONTREAL

Purveyors to 
H.M. the King London, Eng.

1 IP RASPBERRIES^
|.
; . <0.1. -

You Can Sent re Prices 
From Your Wholesaler.

Rose & Laflamme, Ltd. - Montreal and Toronto
AGENTS

Goodwillie’s—»
PURE FRUITS IN GLASS I

y Possess that exquisite delicacy of flavor which 
arouses a desire for more which must be satiated.

y If you make yourself the original vendor of 
Goodwillie’s it is to vou the customer will re
turn, and with her request for “more Goodwil

lie’s,” she will leave her order for other groceries.

IJ Have you customers coming back for Goon- 
willie’s ? You should and can.
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Qosiagei
Soap

The Best, The Sweetest 
and The Cheapest 

Free Lathering Soap 
in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.

Change in Price
means

Change in Profits
It’s up to you, Mr. Jobber, 
and Mr. Retailer, to PUSH

KANDY KID 
HULLY GEE
— lines that net you the 
pleasing profit of

33i°/(0
Write for circular. You'll be interested.

Clyde Fuller &Bro.
WINDSOR, ONT.

TEA LEAD
Boot Incorrodible

Buy "PRIDE OF THE ISLAND "Brand
is extensively used for yesrs pest by most of the lcsding peckers 

of Tes In Canada.

ISLAND LEAD MILLS LIMITED,
Tel. Addrt.ii "Lareleated," London. 
A.B.C. Cede, used 4th nod 8th Edition..

LIMEHOUSE, 
LONDON, E., ENO.

ALFRED B. LAMB* à SOB. TO BOHTO 
J. HUNTER WHITE, BT. JOHN. N.B. 
CECIL T. CORDON, MONTREAL

.

-- -XLi '•■]

QUALITY
When enyone went» 

■ high-daM houwhold 
refrigerator they always 
buy the Hem It Nott 
make. Out grocer re
frigerator* are made on 
the ume principle. That 
mean, the beet.

Sold by leading hard
ware dealer*, or write 
to u*.

H AM & NOTT GO.
Limited

BIANTPOID CANADA

IO
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Tea Good Enough
For Monarchs

is none too good for your custom
ers ! Sell

TWINING’S
TEA

—the most reliable of package 
teas. We have bona-fide Warrants 
from the Crowned Heads of Europe, 
which only emphasize the fact that 
for Palace, Mansion, Home or 
Cottage, Twining's Tea is unsur
passed. Sells at a moderate price, 
and leaves a good profit.

Sold in packets only.

Canadian Agent:

Harold Ritchie
8 Matilda Street, Toronto

YES, SIR—THIS IS THE KEITH SYSTEM 
WITH THE STEEL ASBESTOS LIHED HOOD

The only system in existence that will protect your 
accounts against fire.

The only system with the metal back book, numbered 
from I to 50 in duplicate or triplicate, in which to keep 
separately each customer’s account

The only system that places a positive check on
FORGOTTEN CHARGES.

The only total-forwarding system that eliminates 
the bringing forward of wrong pait accounts and the losing 
or manipulation of slips.

The Simple Account Salesbook Co.,
Sole Manufacturera

Also manufacturers of Counter Pads for Store Use

1926 Depot St., Fremont, Ohio, and Hartford, Conn.

Give the Tomato a Chance
Pack your Tomatoes in the Tomato 

Can made for Tomatoes.

Adapt the Opening to the size of the
Tomato, not the Tomato to the

size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Can Co., Ltd.,
Niagara Falls, Ont.

Mu Am. Patent.

II
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The LATEST
“ Enterprise” Electric Mill

New ideas applied to rapid grinding of eoffee by electric power 
make these new “ Enterprise " Pedestal Mills b\ far the best on the 
market to-day. They are Direct Connected. They lose no power in 
transmission. The grinders are on the motor shaft. The double Mill 
shown here, No. 0852, is for alternating current; can also 1m; furnished 
for direct current. One Mill is fitted with tooth grinders which cut 
the coffee, the other mill fitted with ribbed grinders for pulverizing. 
Each hopper holds six pounds. The Mill will granulate 3 pounds of 
coffee per minute, and pulverize I pound per minute. The cans or re
ceivers are enclosed as a protection against dust. The Mill is self
cleaning. This compact, graceful 1 H.P. Mill is already in great de
mand. We invite correspondence and will send facts, illustrations and 
prices of our -15 sizes and styles of Rapid Grinding and Pulverizing 
Mills on request.

We supply grocers also with Meat and Food Choppers, Self- 
Measuring Pumps and Faucets, Smoked Beef Shavers and 
other “Enterprise" Specialties. You should have our latest 
catalogue. If you haven't it, write.

The Enterprise Mfg. Co. of Pa. Philadelphia, u.s.a.
21 Murray Street, New York 544 Van Ness Ave., San Francisco

Cut this out for Reference

BRITISH COLUMBIA 
COMPANIES ACT 

1910
We are prepared to act as principals 
for companies desiring to do business 
in British Columbia without such 
companies assuming the responsibili
ties and obligations imposed by the 
above Act.

This Act, which came into llorce July ist, 
iqio, requires the registration or licensing 
of extra-provincial companies doing busi
ness in British Columbia, the payment of 
fees set forth in the Act and the filing of 
statements, together with particulars of all 
mortgages and charges created by an 
extra-provincial company.

Shallcross, Macaulay & Co., Ltd.
Branches at Victoria, Vancouver, Nelson, B. C., 

and Calgary, Alberta

Something that 
Interests Grocers
A “Galt" Kmhossed Steel Ceiling is an essential 
in any modern store.
It adds a touch of beauty and dignity to the interior 
of your store that nothing else can. No trouble 
to get a design that will harmonize with your 
fixtures and equipment.
A “Galt" Metal Ceiling, however, is not merely 
an ornament. Its practical advantages appeal 
particularly to shrewd business-men. It is fire
proof; will not stain, crack or fall down ; it is 
unaffected by heat, dampness or vibration.
A “Gai.t” Ceiling is moderate in cost and, if 
necessary, may be applied over a wood or plaster 
ceiling without interrupting business.
Send sketch and measurements of your ceiling for 
quotation and catalog “A-3," showing hundreds 
of designs.

The Galt Art Metal Co., Ltd.
Galt, Ont.
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TAPIOCA

The “All-night-soak” Eliminated
By no means least among the reasons for the great popularity of MINUTE TAPIOCA 
are the speed and ease with which it is cooked. It requires no soaking. Fifteen 
minutes cooking of MINUTE TAPIOCA produces a pudding that in taste, nutriment 
and good appearance would tickle the palate of a Prince.

fell your women customers about the tastiness, convenience and nice appearance 
of MINUTE TAPIOCA- Recommend it as an ideal Summer Dessert—then watch 
your sales mount up.

ASK YOUR JOBBER FOR MINUTE TAPIOCA

Minute Tapioca Co. - Orange, Mass.

is

Canada’s Standard
for

Refined Sugar
Manufactured by

The Canada Sugar Refining
Company, Limited, Montreal, Que

Are you handling the original 
magic hand cleaner?
For the effective chasing

dirt, grease, 
tar or paint from 

the hands “SNAP” is 
unrivalled Sells at sight. Order from

your jobber

SNAP
Co.,

Limited

MONTREAL

CANADA

S. T. NISHIMURA (8L COMPANY
are receiving shipments of new crop

JAPAN TEAS
• by every steamer. Jobbers kindly note.

Offices t Montreal and ShidzuoKa, Japan

13
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Northern Ontario Merchants

YOU ABE AFTER LAR6ER PROFITS

Let us show that
YOU CAN INCREASE 

YOUR PROFITS 
FROM 5% to 10%

A.J. Young, Ltd.
Wholesale Grocers and 

Provision Merchants.

T<Mt«,*oWTtNt.f4TAi_

TERRITORY 
WE REACH

1o<Cvt«H6.

UDBuTVr

WE ARE AFTER YOUR TRADE

OUR GOODS are at
your door

Trade with us to
YOUR ADVANTAGE

North Bay
Cobalt and

Sudbury

E
V 
E 
R.
Y

C
A
N J St. Charlesi

G
U
A
R
A
N
T
E
E
D

Evaporated Cream
BETTER PROFITS 

MORE SALES 
SATISFIED CUSTOMERS

With a Good 
Stock of 
St. Charles

St. Charles Condensing Co.
INGERSOLL, ONT., CANADA

Very few cheese makers in Canada 
would risk using any but

Windsor 
Cheese Salt

in the card.

They have tested and proved it—for 
purity—for solubility—for flavor—and found 
that it stands in a class by itself.

There is practically no demand for any 
other Cheese Salt.

The Canadian Salt Co., Limited
WINDION, ONTARIO

HAVE YOU

SHIRRIFFS
FLAVOURING ESSENCES

on your shelves ? They ere unequalled for strength and purity, and are good all the year round

IMPERIAL EXTRACT CO., 8-10-12 Matilda St., Toronto, Can!
If your Jobber can't supply you, write us direct.
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For the Campers and Picnickers!

Branches :

Recommend the PEERLESS SODA CRACKER for its 
quality and freshness. It will be, doubly appreciated at this 
season of the year. They are attractively packed, and leave 
you a “ worth-while" profit in retailing at ioc. a packet

Manufacturers also of a large range of biscuits.

TELFER BROS., LIMITED, - COLLINGWOOD, ONT.
- Toronto, - Winnipeg, - Hamilton, - Fort William

FOREST CITY
BAKING POWDER

THE STANDARD
FOR 25 YEARS

6 oz. His, 75c. loz. 
12 oz. " $1.25 " 
16 oz. “ $1.50 "

Manufactured By

GORMAN 
ECKERT & 
CO., Limited

^ London&Winnipeg

ASEPTO
SOAP POWDER

“The Enemy of Dirt”

s
Whether for washing clothes or for house
cleaning, “ASEPTO” will be found themost 
effective, quickest and most economical soap 
on the market. Recommend “ASEPTO”— 
its qualities only want to be known—and 
you will be astonished how it sells.

Leaves you a good profit. Write us.

Asepto Mfg. Co., St. John, N.B.
Agents—Rose & La flamme, Ltd., Montreal

“JAMES DOME”
This is the brand of STOVE POLISH that will give sat
isfaction all the time. The old reliable BLACK LEAD that 
has been used for more than 60 years. It will stand the 
test every time. Gives a clean, bright, quick shine. Pays 
a good profit and sells well.

Canadien Agents:

W. G. A. LAMBE & CO.
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Brand

We have Specials in—

Salmon, Canned Goods 
and other lines

See our travelers or phone at our expense

BALFOUR, SMYE 6> CO., HAMILTON

GRANULATED
and

GOLDEN YELLOWS
Made only from Pure Cane Sugar
The Trade will appreciate the advantage of our machine 

sewn bags if they will follow these instructions in opening 
them

Cut off the shortest chain close to the side 
of the bag, and pull out the single thread.

This is a quick operation and leaves the bag in perfect 
condition.

The St. Lawrence Sugar Refining Co., Ltd.,
Montreal

©IRQ

GOUDRON]
DHU1LE DE |

FOIE DE MORUE:

Syrup of Tar

MATHIEU’S
SYRUP

of Ter and Cod Liver Oil
haa a more certain sale 
than most remedies. It is 
largely advertised, so that 
every one is familiar with 
the name. '
It has been so successful in 
effecting cures that every 
user is a publisher of Its 
excellent qualities.
Its sales have increased 
wonderfully everywhere.
It is a sure seller.

MATHIEU’S 
NERVINE POWDERS
are needed wherever colds 
are attended with pains 
and fever.
See that you are well sup
plied with both, as the sea
son of Colds is now on.

J.L1ATHBD Cl., Traps.
SflEIBKMIE, r.|.

Distributor, lor Western Osuods :
Foley Bros, Linos t Co, Wholesale Grown usd Csulssdsusrs. 

Winnipe*. Edmouton, Visum.
L Osyst F3s A Cie, Wkolawk Durst. MeWrwL

75,000 Gallon Pickles in Brine
This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops, and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.
Bonded Vinegar, Pickle and Spice Manufacturers.

-i6
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‘Kolloid- Wolfram ’

( KEUI8TKKKI) TKAI1K M A UK I

Brighter the 
Store !

Better the 
Business ! !

sb

V

-•

’V

Tungsten Lamps
Better the 

Lamp!

Brighter the 
Store ! !

Use “ Kolloid-Wolfram ” Lamps, increase your business and reduce your expenses. 
For sale everywhere, but beware of imitations.

Manufactured in HAMILTON, ONT., by

The Canadian Tungsten Lamp Co. Ltd., Lighting Experts

A Genuine Trade-Builder
Quality goods are those that attract 

and hold trade and

Wonderful Soap
will prove a profitable proposition to 
every grocer because it is unrivalled in 
quality and purity.

It is moreover attractively packed and 
made up, and proves a rapid and profit
able seller.

We have a dealer helper-selling plan 
that cannot fail to interest you. Send 
for details of it to-day.

The Guelph Soap Co.
CUELPH ONTARIO

Toronto Agents. MacGreegor Specialty Co.

The Commercial Account Register
77te Up-to-Date 

Merchant 
Want» :

FIRST—The Best.
SECOND-Tune 

Saver, Quickness 
in operation.

THIRD—fire 
Protection. It 
must fit 
his safe.

FOURTH- 
Durability.

THE COMMERCIAL
has all the above features. Besides, it is equipped with the 
PATENT AUTOMATIC and indestructible sheet holder, 
PATENTED “locked" slip holder, and will LAST A BUS
INESS LIFETIME.
It is the only perfect one-writing system. Does away with 
posting and statements. The BEST COLLECTOR known. 
Thousands in use in Canada and the United States. Send 
postal for catalogue.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.
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"For Old Acquaintance Sake”
is all right sometimes

BUT NOT IN BUSINESS

"FOR PROFIT SAKE" 
WILL SUIT YOU BETTER

WHITE SWAN LYE
Shows you a profit of 50% 
and gives your customers 
much more for their 
money than other brands, 

and is

Guaranteed Absolutely Pure
Sold from Ocean to Ocean

ON MERIT

The Finishing Touch
to the appearance of your 
store is given by the 
installation of an

ELGIN
National 
Coffee Mill

The attractive symmetry and finish 
of the *• Elgin " compel attention, and 
it is, moreover, the fastest grinding 
and easiest running mill on the market.
The "Elgin " has steel grinders and 
caa be adjusted while running.

Made in 40 different styles, they 
sell at a very moderate price. Ask any of the following jobbers for 
our Catalogue :

WINNIPEG G. F. & J.Galt land I tranches) The CodvilleCo. (ami branches); 
Foley Bros., (arson A Co. (and branches).

VANCOUVER The W H Malkin Co . iAd ; Wm Braid * Co.
HAMILTON Jas. Turner it Co.; Balfour, Smye & Go.; McPherson, 

(ilaasco A Co.
TORONTO Eby, Blain. Ltd.
LONDON German, Eckert a C*.
8T. JOHN. N.B G. E. Barlfour Co.; Dearborn A Co.
REGINA. Sask —Campbell Bros A Wilson.
MONTREAL -The Canadian Fairbanks Co. (and branches).

Woodruff & Edwards Co.,
ELGIN, ILL., U.S.A.

Perfection Cheese Cutter £;nd:j;

.

Every Slice is e Fresh. Even Cut.
Accurate ia Weight Pleasing to the Eye.

It pay* to buy a Perfection Cutter.
It i* built to laat ; made substantial and strong.
It prevent* overcut*, scrape and waste.
It saves its cost in time, labor and money in less than twelve months.

Patented and Manufactured by
The American Computing Co. of Canada

Hamilton, Ontario
SOLD BY THE WHOLESALE GROCERS.

Smoked Herring
In Bouillon

The new line put np by CHR. BJELLAND 
& CO., Stavanger, Norway (packers of King 
Oscar Brand Sardines).

q A large tin of email 
Herrlnge packed sar
dine style In 8ploed 
Bouillon.

Pays the retailer a handsome profit at
10 oente per tin.

John W. Blckle & Crooning
(J. A. Henderson)

Canadian Agents Hamilton
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Crushed 
Fruits

and Soda 
Fountain Goods

Soda Fountains are Booming
VX7HY not get busy looking after the requirements of 
’’ Fountain Owners? You can just fill their needs 

with "STERLING"’ Crushed Fruits and Fountain 
Goods, and you’ll find handling this line a profitable 
proposition. All our goods are of guaranteed purity 
and full strength.

Send for Price»

The T. A. Lytle Company, Limited
Sterling Road .... TORONTO

BAIRD’S
“Second-to-None”

Pickles
So called because they 
are second to none for 
value.
No other manufacturer 
has produced a better 
pickle at the1 price, and 
there are few as good.

GOOD, SOUND 
VEGETABLES 

and
PURE VINEGAR

Low Price 
High Quality

JOHNSTON, BAIRD & CO.
GLASGOW, SCOTLAND

Aeent»:— Meclure a Lmnfley, Ltd.. 12 Front E. Toronto, 604 
, indeey Bids- Montreal ; W. L. McKenzie * Co., Winnipeg : R. 
gOberUon * Co., Vancouver and Victoria

GINGERBREAD
-------------------BRAND-------------------

MOLASSES
A Molasses that Increases your sales. 

THREE reaaone for It :
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed In tina-Ts, 3’e, 5’a, 10’s and »'i ; 
palls—l’e, 2’e, 3’e, 5’e gals, and in barrels 
and halve».

A trial order from your wholesaler will 
convince you that Gingerbread Brand Is

THE BEST THERE IS
Be convinced now.

The Dominion Molasses 
Co., Limited

HALIFAX HSVA SCOTIA

What’* the me of your 
tongue, Mr. Grocer?

AURORA
yourself, and then to tell 
your customer how good 
it is ! The best that 
money can buy.

] W. H. GILLAKD & CO.

Why ! For just two things, 
First to try it on

COFFEE
Retails at 40c. and leaves 
you a real good profit. 
Don't miss this chance.

HAMILTON, .JStfLm
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The
Demand 
Has 
Been 
Created
All you have to 
do is satisfy 
your customers 
by giving them

ROWAT’S
Sauces and Pickles
They

have
no

equals

Rowat & Co.
Glasgow, Scotland

Canadian Distributors : 
Snowdon & Ebbitt, 325 
Coristine Bldg., Mont
real, Quebec, Ontario, 
Manitoba and the North- 
west; F. K. Warren, 
Halifax, N.S.; F. H. 
Tippett & Co., St. John, 
N.B.; C. E. Jarvis & 
Co., Vancouver, B.C.

1tAT.STIABCimzn.Ol
-S,GfWESGAMIA>CSa

~:miir

/m* me mmmmter
•ATERSONSSOK
8WAT*C9.w«w-

GLASGOW

“Pansy” and “Daphne”
(FANCY) (CHOICE)

SEEDED RAISINS and 
EVAPORATED FRUITS

are put up in 
Calfornia, and 
have nosuperior. 
The fruits are 
carefully select
ed and attract
ively packed by 
men who know 
their business. 
You will not go 
astray in order- 
ingthese brands.

GUGGENHIME & CO.
California

Your Canned Goods Trade

We are putting up a full range of 
our famous

“ Kitchener ” Brand
Fruits and Vegetables

and can guarantee them unequalled 
for purity, flavour and attractive 
packing.

Try a few Cases!
Ask for our prices before you send 
in your next order.

THE

Oshawa Canning Co.,
LIMITED

Oshawa - - Canada

m F, r*!iaLi
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I find this a

GREAT
SELLER

It is pure. The women say it is the 
most satisfactory salt they know of.

The Western Salt Company, Limited
MOORETOWN, ONTARIO

--------buy--------

Star Brand
Cotton Clothes Lines

-----AMD-----

Cotton Twine
Cotton Line* are as cheap as Steal or Manila and much better

Far Sale br All Vkilml. Dealer..
■IE THAT TOU SET THEM.

Steady, White 
Brilliant: Light
At Vi e. per hoar lor 5(0 Candle Power.

I f y ou want absolutely safe lighting, 
better than electricity or city gas, 
cheaper than coal oil or candles, get 
in touch with us.
Lighted and extinguished by a pull 
of the chain.
The best light for stores, homes, 
hotels, churches, etc.

first Clan Agents Wanted

MACLAREN & CO.
Gaaolinei Lighting Systems 

MERR1CKV1LLE, ONT.

YOUR PROFITS
in the handling of your perishables, such 
as butter, eggs, etc., are secured if you 
are using an

ARCTIC
Refrigerator
The ‘Arctic' is the ‘last word’ in scienti
fic refrigerator construction t and is more
over a handsome ornament to any store.

Arctic lelrijeratora lor All Parpoaee.

JOHN HILLOCK & CO.
Queen end George St*. TORONTO
Agents for Western Provinces: Ryes 
Bros., 147 Bsnnetyoe Ave., Winnipeg

McLean’s
“The Name”

AND THE PACKAGE 
TO THE RIGHT

The Canadian Cocoanut Co.
Sole Makers

MONTREAL

M'LE/VNS
WMiU MOSS

LIQUID POLISH

Summer Rubs!
It is during this weather that 
much polishing is done—door 
knobs, letter box slits, brass on 
boats, etc. Is your stock of

Royal Polishes
sufficient to meet all require
ments ?
If NOT, increase it to-day. 
Shipments very prompt.

ROYAL POLISHES COMPANY
MONTREAL
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You Can Sell Purnell's 
Sauces, Vinegar and Pickles

to your particular 
customer because 
their reputation 
is based on gen
eral quality and 
right packing.

They arc a line 
that are genuine 
satisf act ion-giv
ers, and they leave 
the grocer a very 
liberal margin of 
profit.

They are gener
al favourites and 
are more in de
mand than any 
similar imported 
line.
SI'.EiTO YOUR 

STOCKS

All Good Jobbers handle

Purnell's
Pure
Products

Canadian Agents :
Charlottetown, P. E. I., Horace Haszard* 
St. John. N.B., C. E. McMichael ; 
Halifax. N.8., Erb* Rankin ; Montreal 
and Ottawa, C. S. Harding, Canada 
Life Building ; Quebec, Ojr. D. Bon
homme, 131 St. Peter St.; Toronto; 
Lind Brokerage Co., 73 Front 8t. E., 
Hamilton, J. H. Stratton * Co.; Winni
peg, Carman Brokerage Co., 141 
Bannatjne Avenue E.; Vancouver, 
B.C., r. E. Jarvis k Co., Mercantile 
Bldg., Corner Cordova and Homer Ste

Are you handling

“Crest” Brand
Dry Mustard

IN TINS

Prepared Mustard
IN BOTTLES ?

They have the strength and 
flavour of the finest imported 
lines.

Attractively put up in

« dos. g lb. tins to case 
a do*. % lb. tins to case 

a do*. ioc. bottles to case 
do*. $c. bottles to case

Made by the

Canada Spice St Grocery Co.
LIMITED

OntarioLondon

RIVERS. P.Q.. AS SHOWN ON PAGE TWENTY

EIGHT OF CANADIAN GROCER OF AUGUST 5, 
1910, IS FITTED WITH WALKER BIN FIXTURES

Write for Illustrated Catalogue 
“ Modern Grocery Fixtures".

Walker Bln & Store Fixture Co.
IIPICSDVTATIVESi—

Msaiieka: Valaoa âTraeadele.Wiaalpei. Mae. 
Saakalckewaa aaà Alberts; J.C. Slakes,

levies, Sssk.
■•afresh W. S. SUcack, 33 St. Flickalas Street

LIMITED

Berlin, Ontario

MODERN GROCERY FIXTURES.
THE STORE OF

MESSRS. O, CARIGNAN A FILS, OF THREE

MASON’S
No. 1 SAUCE

Sauce That Satisfies
That’s a good description of No. 1 Sauce, be

cause it not only satisfies the palates of your 
customers, but it leaves satisfaction and profit 
behind for you.

It is made of absolutely pure ingredients in 
a specially clean and efficiently fitted factory.

Stock and recommend this delightful Sauce ! 
There’s a worth-while profit for the retailer.

Send Tor Mamplom and Detail*.

MASONS LIMITED
25 MELINDA STREET - TORONTO 

Agent. Wanted where not Represented
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Purity
within this can

White Dove
Cocoanut

The friend of | 
those who cook

W. P. DOWNEY
MONTREAL

Mo Ottor

Common Sense
Vif f O / Mooo/ie# and Bod-Bugm 

X Mete and JWee
til Dtilirt nd 111 Quit It. I„ Tirnti, Oil.

Dnlin find Common Boom » Tory good Teller, lor 
the reoeon tint It glrte generel TeUdootlon end eeo* 
metomor tell» othon .boot «orne. Writ* for prior».

! Tki 6RÀT, TOMS A SP1RLII6 CO., VuM
SALT

MANUFACTURERS
■ "Onted the highest awards In eomgetl- 

tlon with other makes.
! WINOHAM ESTABLISHED 1071
l___________________________

Keep in mind the domin
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful
ly, and address it through 
the proper media and you 
can successfully apply ad
vertising as a means to 
increased distribution.

THE PEOPLE OP

JAMAICA
ire now buying things in the 
United States which they ought 
to buy in Canada. They don't 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER"

might bring Inquiries Better 
write lor rates to

L C. STEWART, Halifax

---- WARMINTON’S-----
Shipping Specialties 

STRAPPING. CLUTCH NAILS. PAIL HOOIS, ETC. 
Save expense to shipper

J. N. WARMINTON
207 St. James St.. - MONTREAL

A Great 
Selling Team
IF Buyers must be moved 
through several steps to be 
brought to the buying point.

IF They must have their atten
tion attracted to the article. 
They must have their interest 
in it awakened. They must be 
informed as to its nature, utility 
and merits. They must be con
vinced of its value. They must 
be moved to action—to closing.

IF Good salesmen and good 
trade-paper advertising make a 
great team to carry the buyer 
through these several stages to 
the buying point. Alone, the 
salesman is at a disadvantage.

Mr. Dealer
When anybody mentions 

picnics or traveling

for picfttc pfiR1 
travcllcpz

HOLIDAY
scl

be sure they take a can of our

Cold Spring 
Lemonade Powder

along as it is

The Only Summer Drink.

S. H. EWING & SONS
MONTREAL and TORONTO

li-iMU
CHINESE
STARCH

Quick Salea. 
Satisfaction. 
Large Profit.

No Dead Stock
Get Priai

OCEAN MILLS
MONTREAL

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.
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José Segalerva
MALAGA, SPAIN

<H Blue Fruit, as Ma
laga Table Rais
ins are often 
known, must be of 
particularly fine 
quality if the same 
brand is to be sup
plied to the trade 
year after year.

<|l Perhaps the truest 
guarantee of uni
formity in quality 
of Malaga Table 
Raisins packed by 
the above firm is 
the constantly in
creasing number of 
repeat orders we 
take.

^ Last year this pack
er was absolutely 
the largest shipper 
to Canada.
If your order has not already been 

sent us, a post card Jtiill bring an im
mediate reply.—It will pay you to stock

Segalerva Table Raisins

Agents

Rose & Laflamme
Limited

Toronto

ALWAYS LOOK 
FOR THE BEAVER

Two lines to stock and 
recommend

“BEAVER”
Brand

(FINEST)

and

“ABEL”
Brand

RAISINS
They are packed by

MANQUES, DOMENECH 
and CO.

DENIA, SPAIN

Only the choicest selected fruit from 
the best districts being used. Sell 
these raisins to your best customers.

Montreal
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“SALADA” Is Not Better Tea Because It Has a
Reputation—

It Has a Reputation Because It IS Better Tea
Whether in Halifax or Vancouver, Toronto or Winnipeg—no matter 

where your store is located—“SALADA” tea is asked for with confi
dence. The people know “SALADA” quality and “SALADA” value. 
Our sealed lead packages always contain tea that is plantation fresh, 
clean, fragrant and delicious. 'T'ea so good that over 20 million packages 
were sold last year.

Look up your tea stock. See how long you have had certain teas 
in stock—how they are selling - learn if they are really building business 
—business built on satisfaction and confidence.

Right now you may have an opportunity for leadership in our line. 
If you have, we can help you.

SALADA1
TORONTO MONTREAL
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The Slow but Sure Work of the Mail Order Houses
Canadian Grocer Representative Spends a Day in a Small Canadian Town to 
Determine the Facts—Population Reduced 300 in Last Half-dozen Years—More 
Orders Going to Catalogue Houses Than Ever Before—All Kinds of Goods Sent 
for—Experience of One of the Merchants Who Advertises Methodically—Where 
the Trouble Lies.

Here are some startling facts for re
tail merchants in the small cities, towns 
and villages of Canada to turn over in 
their minds.

A representative of The Canadian Gro
cer visited a small Canadian town re
cently to enquire into the facts of mail 
order competition.

The population of this place, accord
ing to the last report of the assessor, is 
81". Not many years ago it was nearly 
1,100. This is explained by some to be 
due to the fact that several large fam
ilies have moved away, or that the young 
people have departed. These cmim that 
there are just as many houses occupied, 
but that the families are not so large.

The fact remains that the population 
has been reduced. The town clerk stands 
sponsor for this statement.

The postmaster of this same town says 
that the number of orders sent out to 
the mail order houses is enormous and 
that this number has greatly increased 
during recent years.

This is substantiated by the express 
driver, who delivers all express parcels. 
He says one would be surprised to know- 
just what things are ordered from the 
catalogue houses. Sugar is a big item 
with many, but he often delivers such 
things as whips, window-curtain poles, 
hardware, etc. These come from tho big 
city stores, and the business done with 
them by lue people in the town is, he 
say», gradually increasing.

It i.-> a significant fact that in lin» 
town there are a large number of re
tired farmers.

What is the Remedy?
With such facts as these slaving the 

merchants in the face, a» well as tin>»c 
who are interested in the welfare of not 
only the town, but the community, na
turally the question is asked: “From 
where should the remedy comet”

There is but one answer—from tbe 
merchants themselves.

It has been proven over and over 
again that the merchants in a small 
town can sell, on the whole, more cheap
ly than the catalogue houses, taking in
to consideration first price, freight, qual
ity and service. The only thing left to 
do is to impress customers with these 
facts; and that must be done principally 
by newspaper advertising. While news
paper space is generally recognized as 
the leader, there are other auxiliaries, 
such as the circular, dodger and per
sonal contract.

Why He Quit Business.
This is examplified in this same town. 

Not long ago a general merchant went 
out of 'business—he did not fail, but he

got out because lie claimed the mail 
order houses were getting too much of his 
trade. He was not a modern adver
tiser.

Just across the street is a dry goods 
merchant who is making a success. He 
uses nearly a half-page space in his 
home weekly newspaper and the same 
ad. never goes to press twice without an 
entire change. He follows the large 
store method in advertising, quotes 
prices, talks quality and talks as if he 
meant everything.

As a result, his business is double 
what it was ten years ago, and is grow
ing rapidly. He has taught his cus
tomers that they can buy as cheaply 
from him as anywhere else, and when 
they pick up their catalogues from the 
big houses, articles are suggested for 
which they come to him to buy.

But other merchants sit quietly in 
their stores and actually wait for busi
ness, reminding one of the story of the 
lazy frog which waited for the fly to 
travel down its throat. It died.

These men become offended if you tell 
tin m they must get out of their shells 
and hustle if they are going to be out
standing business men. The town in

question provides an example of this, 
too.

No Worse Than Others.
Other business men there say that:— 

“We are certain, that the mail order 
housese are doing a good business here, 
but we are no worse off than other vil
lages or towns in the country.”

This is a statement that would be 
difficult for such men to prove, or for 
anybody else to refute; but even were 
it true in every case, it is no way to 
talk.
“He’s just as bad as I am,” shouldn’t 

make the punishment any the less for 
the latter, and so business men ought to 
ignore conditions in other places and 
attend to their own.

One more sample of the way some 
- merchants do business: At a meeting 

of the Board of Trade of this place some 
time ago one of the merchants talked 
on the loyalty the people of the com
munity should have for their home towns. 
Instead of spending their money in other 
centres, they should spend it at home, 
etc., etc.

Not very long after, the express driver 
delivered some parcels for this same mer
chant from mail order houses, which he
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"Other Merchants Sit Quietly in their Stores and Actually Wait lor Business."
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A Few Ordinary Precautions in Handling Spices
Season for Heavy Demand has Already Opened and Grocers 
are Preparing to Meet it—Care Should be Exercised to Prevent 
the Spices From Losing Their Strength by the Evaporation of 
the Free Oil They Contain—Suggestions as to What Should 
be Done.

could have purchased in a hardware or 
general store at home. Consistent, isn’t
itT

Capital for Advertising.
The representative of The Grocer 

learned of an instance in which one man 
had to pay $1.50 express charges on a 
couple of sacks of sugar. He had re
quested that it be sent by express, and 
it came by express at his request. An
other man told the writer of having pur
chased a suit of underwear from a cata
logue house. He had seen what he con
sidered an attractive price in the cata
logue. When his suit arrived he saw 
that the quality was not at all what he 
had expected and has since bought bet
ter material at home for the same 
money.

With such capital as this to work on 
what could a bright, up-to-date adver
ser not dot

The Canadian Grocer does not pub
lish the above statements merely from 
hearsay. They are among actual facts 
collected during a day’s visit in one 
Canadian town; and they are symbolic of 
■onditions existing in many other towns 
an! villages throughout Canada.

Tn conclusion let us say that mer
chants will get no good from whining 
because people are disloyal enough to 
buy away from home. The public have 
„'ot to be “shown” in these davs of 

ve methods and brisk competition, and 
the merchant who will not or canr.o: 
“show” them may just as well step 
dnwn and out and make room for some
one who can and will. This is the only 
salvation in protecting the interests of 
he country at large from the quiet, far- 

reaching, but “purely legitimate” busi- 
ess methods of the catalogue houses.

CAMPAIGN AGAINST MOSQUITOS.
There is an anti-mnsouitn campaign on 

in the West Indies and South America and 
it continuous is expected to he success
ful. Rio de Janeiro. Brazil, S.A., was 
once a veritable “inferno" hut vellow 
fever is now suppressed due principally 
to the efforts of one man. Oswaldo Cruz.

Tn this connection the Georgetown, 
British Guiana, Chamber of Commerce 
has passed a resolution recognizing that 
"it is in the interest of this Chamber 
of Commerce especially, the city of 
Georgetown in particular, and the col
ony of British Guiana generallv, that 
everything should he done for the im- 
nrovement, of the health of the inhabi
tants, and to give the Port a clean and 
nod name and resolving : “That the 

Council of the Chamber of Commerce of 
Georgetown records its unanimous wish 
*hat. the Mosquito Bill, 1910, may he 
nassed, as a means to safeguard the 
Public Health."

R. A Lawson, grocer, Rracebridge, 
will this fall erect a store on a site near 
the G.T.R. denot and handle flour and 
feed on a wholesale scale.

A report from California states that 
fifty thousand carloads of oranges and 
lemons will be the harvest of California 
during the coming season if estimates 
prove correct. This means the biggest 
citrus fruit yield in the history of the 
Pacific coast.

The annual pickling and preserving 
season has grown to such proportions 
that the grocer puts forth extra efforts 
to eater to the requirements of the 
housewife whose pride is to store away 
for winter use a supply of fruit and 
pickles which she hopes will endure until 
late into the following spring.

Realizing that every home will be rail
ing for spices of one kind or another, 
the grocer orders a supply, and consid
ers that he is prepared for any local de
mand. Spices are not the easiest thing 
in the store to handle, but a grocer who 
has been in the business for years, should 
know practically all that is necessary in 
order to keep his stocks fresh and to 
make this end of his business pay.

What to Keep Spices in.
Tt must be remembered in regard to 

the most of the spices that they contain 
a volatile oil, which is really the strength 
of the spice. To explain this fact, at
tention may be pointed to cloves. By a 
process of crushing, oil of cloves mav be 
obtained from the raw material, and the 
powdered material left is practically 
useless for its strength has been taken 
out in the oil. Getting back to spices in 
general, this oil that is generally found 
easily evaporates, and to avoid this the 
spice should be contained in a vessel 
that will prevent evaporation. A tin 
canister is as good as any, and in almost 
every grocery store they will be found 
with the name of the particular spice 
stamped on the outside. Care should be 
taken to see that they are all placed in 
their proper tins nr containers, when 
the new stocks arrive. Glass containers 
with a good stopner are advisable, and 
arc especially useful because the woman 
in the store sees the spice through the 
glass. The name should, of course, ap
pear on a label. In this case the diffi
culty is to secure a stopper that fits ns 
tightly as does the top of one of those 
fin eans referred to. There are grocers 
who have spices in receptacles from 
which they are apparently receiving sat
isfaction.

A spice manufacturer suggested thai 
it should be lined in such a manner that 
the oil eonld not escape into the wood 
ns might easily be the case if there was 
nothing to prevent if from so doing.

Displaying Spice.
There are many grocers who at this 

time of the year make a window display 
of pickling necessities. Thev will take 
their spice receptacles and ladle out a 
sample of mixed pickling spice, another 
of tumeric, of mace, curry powder and 
so on. They are arranged regularly, and 
placed in the window each little beat) 
having a price ticket and the name of the 
particular spice. A window of this kind

------------ -- *9

is a good idea, but according to spice 
men it is a mistake to expose the spice 
in this manner. The most of the samples 
will lose their strength in a short time 
and deteriorated spice might as well be 
Ihrown away by the grocer who has the 
reputation of his business to protect. It 
is not a difficult matter to obtain little 
glass vessels, which wll have a top, and 
which can be used for the different 
spices. It is claimed that the display 
will not lose any of ils effectiveness, 
and the grocer is not losing any of his 
spice.

It is hardly necessary to suggest that 
a separate ladle should be used for spice, 
and it is much better, in fact, it is al
most necessary that each spice tin have 
its own little ladle. The customer who 
buys allspice does not want traces of 
curry powder in the goods, and so on. 
Carefulness is one of the prime factors 
of the spice department of a grocery 
store.

While there is a certain steady busi
ness in some spices throughout the entire 
year, the present is the season for par
ticular lines, and the grocer should en
deavor to get his share of the trade.

Care in Weighing.
Before passing the grocer should be 

reminded to be careful in weighing 
spices. As a rule the purchases arc 
small averaging about two ounces. This 
means that the stock he gets in will have 
to be weighed many times before it is 
all sold. The automatic registering 
scale is invaluable in the case of spices. 
The grocer cannot afford to give any of 
his goods away, and with the old time 
scales, it is often a tedious matter to 
get the correct weight, and even then 
there is a certain amount of guess work 
to it. With the self registering scale, 
however, if he comes above or below the 
amount asked for he knows the exact 
value of the amount in the pan, and in 
the great majority of cases the customer 
is quite satisfied to take it. There is 
usually a good profit in spices if they 
arc handled properly, but to get the 
best results the grocer must watch his 
methods and protect himself against un
necessary leaks.

PROGRESS OF FOOD STANDARDS.
The Canadian spice standards will not 

be legalized until June 1911, according 
to the announcement of A. McGill, chic! 
analysist, of the Laboratory of the In
land Revenue Department, Ottawa. It 
was thought that they would be ready 
this summer. Milk, grain, and meat and 
their products and beverages are now in 
hand and arc occupying the full time and 
attention of the advisory board.



Criticism on Newspaper Ads. of Retail Grocers
Newspaper Space in Itself is Not Valuable, Says Writer; It is What is Placed 
in it That Makes it Valuable—A Variety of Ad. That Shouldn’t be Used—A 
Saskatchewan and an Ontario Ad.

By B. H. Thomas.

Mere space is valueless in a newspaper 
frum the advertiser’s point of view; it 
is what he has to say in it and the man-

then his ads. are going to be productive 
of good results.

Advertising is now a science; it is not.

these points are before he begins to write 
about them.

In writing newspaper ads. there are

», Fioul japan p«,t Rce Reg The People’s Store, Home of big Values
3 lbs fur 25c Saturday special 4lbs 

fg f >r 23c or lb lbs for |100 j ™

The most fastidious will hear find everything suited to their taste while economfcol people 
will fund every known brand of staple food at the lowest (tossible prices consistent with highChow Chow f! P. Pickles. A! 

combination of FT P. Sauce and; 
choicest Vvgi tables Rey 
speciul 20c. bottle

«•st baking jiowder made-Rer 25c 
I«ur lb Saturday special 5 lbs t#0c.

Berlin ton Straw Berries-t^uality 
First K-g 25c. per. tin Saturday 
Special 2lVr. per tin or 2 for 35c

Blue Berrios 10c. per tin.

(•lass Tumblers, heavy taper shape, plain 
l«Attern, glazed edge a splendid tumbler for 
everyday use reg. 73c per do*, now 60c doe.

Gold Leaf Shoe Bullish large size Butt lv Reg. j 
23c Saturday special 19. Staon Paste PulisU 3 | 
tins for 25c.

SATURDAY SPECIALS
Ke!log's Toasted Corn Flake», won their 

favor through their flavor. R«*g 15c. por.
package. Saturday Special 9 pkgs. for $1 (X)

Ogilviee Oat# Build brain and Brawn, These 
are now put up in a new 51b. package.

Spi-cinl 25c

\ftfkXLVfoolONC-

I nlo ulvd this week a car of Robin 
Ho.Kulium and Keynote prices 

$ 135 $3.25 and

*
?
?v
y
* ..............................

I , Figure 1.—Reduction of the Original Newspaper Ad. of Geo. A. McCullough & Co., Stoughton, Sask.

Geo. A. McCullough & Co.
UâMM.

ner in which that is displayed that makes 
it valuable or not.

When an advertiser, therefore, has at
tained the ability to write “selling” 
copy and when he understands best how 
to have it displayed in printers’ type

as was at one time thought, a big dis
play of a name and an article. It should 
always be written so as to point out as 
many qualities or selling points as pos
sible, and an advertiser, therefore, should 
analyze his goods and discover just what

some things to be taken into considéra 
tion. Among the chief are: The poliex 
of the house, local conditions and II 
seasons.

Some men have said that an advev 
tiser cannot write about his own good?

There is money b be saved on Saturday
<35 you will easily sc» by rtadinq these- specials the most fizsW 
tverydomij suited k their" Insfe- White, economical people^wilt find eumy I 
staple food at the lowest possible prices---- :.i--L —u. l.,l ——f.LT

JC I r.o rr.uoi Will HetC- fifth

peoplcxvill find txmy known brand of

first RegZSc gerhn Seri,».]

Blanks Baking Powder, rte purest 
powder meie tte^ ZSc gee lb

Ccocqc A. Me Cui\ougb & Ce>.
Fig. II.—A Suggestion for a Layout of the McCullough Ad. With Introduction.
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This is scarcely the case, presuming he 
can place himself in the purchaser’s 
position and appeal to him so as to over
come any objections which such a man 
might raise.

A Method Not to Use.
Some advertisers use a quarter-column 

or more in a newspaper to display such 
an ad. as this:

POTATOES.
BERRIES,

ORANGES,
BTC., ETC., 

at
MARTIN’S.

Now, just why this is going to induce 
any prospective purchaser to buy Mar
lin’s potatoes, berries, etc., is difficult 
to understand. The advertiser claims 
no special attractions or qualities and 
doesn’t even name a price nor his own 
address. Such advertisements are prac
tically useless unless given to the news
paper manager to hold his trade.

As one advertiser remarked recently: 
••It is no good having the best article 
in the world at the fairest price, if you 
whisper it. down the well. Let it go 
forth to the world that you have it. Be
fore saving it, however, mind it is the 
best.” ‘

Honest advertising is a legitimate 
demonstration of a good article—dishon
est advertising is a misleading statement 
as to an inferior article. Advertising is 
a force for progress, for. on finding that 
goods will sell by advertising their merits, 
men at once set to work putting more 
merit into them.

The worst thing a grocer can do is 
to advertise «an unreliable article, for al
though it may bring H good profit it will 
only bring it once. Advertising will 
make new customers, but the grocer 
must keep them.

Comparisons Between Ads.
Let us take a look at Fig. 1, the orig

inal newspaper ad. of Geo. A. McCul
lough & Co., Stoughton, Sask.. and Fig. 
2. a suggestion for, what the writer con
siders. a better lay-out.

It will be noted that in the introduc
tion of the original ad. are to be found 
the words: “There is money to b« saved 
on Saturday, etc.” This, wc believe, 
would make a better beginning, as Lite 
suggestion in Fig. 2 indicates.

The lay-out in Fig. 1 might also be 
criticized as being too much mixed. If 
panels were used in regular style, the 
ad. would be more attractive and more 
readable.

There is no necessity either for the 
stock cut in the upper right-hand corner. 
This space could have been filled to bet- 
'oi advantage with a talk abvtr the 
flour, its quality, etc. The writer of the 
ad. has some good ideas on giving short 
talks and prices about individual ar
ticles. Heavier type, however, should-be 
used to designate the prices for, after 
all, prices are the most important infor
mation. The use of white space around 
the reading matter is always preferable.

CHRISTIE’S
GROCERY

PHONE 59

A Good story ia never the 
worse for being told over 

again — sometimes often. We 
are particular Grocers—particu
lar what we buy — where we 
buy — and on what conditions 

we buy.

Nothing too Good for Us 

Nothing too Good for You

You see how inseparable these two 
mottoes are. We hand oat the best, 

because we get the best.
Isn’t It to your interest to desl 
at a Store where every article 
ot diet Is selected with the 

greatest possible care

Bold Seal Baking Powder
This is a Baking Powder that needs 
no recommendation. It is already 
well known. It always gives satis
faction because it brings good re
sults. Isn’t that the real test? 15c* 

per tin, or 2 for 25c.

Our Flavoring Extracts
We offer you something a little 
better than the usual in Extracts. 
Our Vanilla and Lemon arc pnt up 
expressely for ourselves and are 
guaranteed PURE FLAVORING 

EXTRACTS. 3 Bottles 25c.

Bananas, Oranges and 
Lemons

There ore all kinds of grades in 
these three lines of Fruit. We al
ways insist on the wholesale houses 
sending us only the very choicest, 

and we get it.
ORANGES..........26c, 30, 40, GOc doz.
LEMONS .......................20c per doz.
BANANAS (according to size) 

......................... Usually 25c doz.

Ripe Tomatoes when we 
can get them choice

Vre you looking for Bargains >

Lin Chinaware ? If so—this £ 
IS THE STORE. <

Marmalade, 16c Per Jar.
The appetite is mo.-t frying at times. 
There’s nothing like Marmalade— 
good Marmalade — to sharpen it. 

Try,** T*r W' “** 1 ^

It relieves the display and attracts more 
readily.

The Christie Grocery Ad.
There are some good points in favor of 

the ad. showruhere of the Christie Gro
cery, Wingham. Ont. Only the top por
tion of it could be reproduced, as it was 
too long for this column, occupying, as 
it did a space 15 inches deep in the 
Wingham paper. The talks given on 
baking powder, flavoring extracts, ba
nanas, etc., are good, but they could have 
been strengthened had the prices been 
given in a heavier type.

The appearance of the ad. could have 
been improved had “Christie’s Grocery, 
Phone 59,” been inserted at the bottom 
and the introduction begun with “A 
Good Story—” in large type, and occupy
ing the first line. Everyone likes to lis
ten to or read a good story, and this 
would tend to catch the eye more quickly.

Another criticism which might- be of
fered is that the introduction is rather 
long. From “Nothing too good for us” 
down to “best” might have been omit
ted.

“Ripe tomatoes, when we can get 
them choice” is a statement which many 
advertisers would deem unwise. It is 
an admission that sometimes tomatoes 
eannot he got and it is better not to re
fer to such an article until the merchant 
has a good stock of it.

DIFFERENT KINDS OF PEPPER.
There are two chief varieties of pep

per. B ack pepper is grown principally 
in the Malay peninsula and in southern 
India and the red or cayenne pepper 
comes from Africa. The latter is the 
hottest of all peppers. It is really fiery 
although it is not without flavor. The 
Mexican chilli peper is really a sub-vari
ety of cayenne. Another popular vari
ety of red pepper is the Hungarian or 
papriea pepper. For seasoning any
thing that lias tomatoes in its make-up 
no pepper is better titan this variety. 
Then there is a great variety of small 
pepper used for bottling and making 
pepper sauce. Splendid varieties of this 
pepper are grown in Southern. Califor
nia. Northern Mexico. Texas and Louis- 
ania. In one small section of Louisania 
they grow a hot pepper which possesses 
a delicious flavor. This is the pepper 
which is used in the manufacture of 
tob.isco sauce.

HITS THE PEDDLERS.
The city council of Hugo, Oklahoma, 

have hit upon a novel plan to combat 
the peddling evil. An ordinance has 
been passed which compels every agent, 
canvasser or solicitor to pass a daily 
medical examination, the fee for which 
is $11) for the first time and $5 for each 
succeeding visit. The ordinance aims 
at regulating the city’s he.a’tli and ped
dlers, solicitors, etc. will have to satisfy 
the medical health officers that they are 
entirely free from contagious diseases 
and are not a menace to the general pub
lic iu that regard. Regular licensed re
tail and wholesale dealers are of course 
not included under the act.
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NEW CANNED SALMON PRICES.
The official announcement of prices of 

new pack salmon has been made and 
deserves some consideration from re
tailers.

For instance, the price of best salmon, 
1 lb. tails in less than 5 case lots is 
$2.05 per dozen. Last year the opening 
price was $1.75. These prices apply to 
Ontario, Quebec, and the Maritime 
provinces.

The retailer will therefore see that 
this salmon should sell for not less than 
20 cents this year in order to make a 
fair profit. Salmon at $2.05 means 17 
cents per tin. Last year the cost was 
only about 144c. and the general sale 
price IS cents.

The opening prices on the best grade 
of salmon which are given elsewhere in 
our market column are not likely to last 
beyond Dec. 1. An advance on that date 
is expected of 24c. per dozen, providing 
a change does not occur before.

heavy as last season. The trees affected 
with curl leaf have recovered much bet
ter than was anticipated. Many peach 
growers have thinned their orchards. 
The crop is reported medium to full, with 
I lie exception of Albertas which arc fre
quently reported light.

Plums are lighter than usual in On
tario. There is a short crop in the 
Georgian Bay district and in the coun
ties bordering on Lakes Erie and Huron. 
The condition of the crop in the Niag
ara district is somewhat better, though 
Lombards are lighter than usual; the 
Japan varieties arc very light. Euro
pean and American plums are, on the 
whole, a light to medium crop. A fea
ture of the plum situation in this dis
trict is the unevenness of the yield. 
British Columbia has a large crop of 
plums.

There will be. a fair crop of pears in 
the commercial sections. In the Niagara 
district a medium crop will he harvested. 
There is not much blight showing in this 
section as usual. The Georgian Bay dis
trict will have a fair crop, especially of 
the later varieties. In other parts of 
Ontario, pears vary from light to nml- 
ium, with some failures. In Nova Scotia 
pears will not he as plentiful as last 
year. A light to medium crop will he 
harvested. British Columbia will have 
a good crop. Bartletts are particularly 
heavy.

FAIR PROSPECTS FOR FRUIT.
The vineyards are looking healthy in 

the Niagara district. Young vineyards 
are well loaded and promise a medium 
crop. Red grapes in many sections are 
a full crop, but old vineyards on Niag
aras and Concords will not be as heavily 
loaded as last year.

The tomato crop has materially im
proved during the past month. A larger 
acreage is planted in the Niagara fruit 
belt. A medium to full crop is expect
ed.

Peaches will be a good crop in the 
Niagara district, although not quite as

The practice of weighing, measuring 
and counting everything that comes into 
the store is simply a step towards 
scientific merchandising.

KNOW WHAT YOU PAY FOR.
In another column of this issue ap

pears a letter from a Manitoba reader 
referring to instances in which he had 
received short net weights.

This is a matter of more than the 
ordinary concern. Just as a consumer 
insists on getting the weight he pays for 
so should the retailer obtain the weight 
mentioned in his invoice. To do this he 
has to weigh the goods as they come to 
his store, and, as the western grocer 
points out, find the weight of the tare to 
obtain the net weight. This is the quan
tity he should pay for.

Some time ago the writer watched 
a merchant’s methods before he fixed 
his selling price. He had just received 
a box of pears invoiced at so much a 
box. At first thought he concluded lie 
would sell them at 3 for 10 cents or 40 
cents a dozen. On second thought he 
counted out the pears and found that 
without freight they were costing him 
about 37 cents a dozen. Three cents on 
40 cents would have allowed him only 
71/2 per cent, profit. The outcome was 
that he sold his pears at 5 cents each or 
50 cents a dozen. Thirteen cents on 50 
cents would allow him 26 per cent, 
profit, providing there was no waste or 
fruit spoiled.

THE CO-OPERATION OF THE 
DEALER.

The manufacturer who advertises in 
The Grocer demonstrates, first of all, a 
strong faith in his goods, and, second, 
that he has confidence in the salesman
ship of the dealer. As the latter comes 
to a better realization of his impor
tance in the system by which grocery 
lines arc distributed, the greater will ' 
become the desirability of soliciting his 
co-operation in this way.

TAKE ADVANTAGE OF ADVANCES
There has been money in canned 

goods during the past year for those re 
tailors who watched the market care 
fully and who took advantage of raise-

Last year's opening prices were com 
parativclv low considering the quota 
t ions that later followed on corn, 
peas, tomatoes, salmon, etc.

But the trouble with some retailers is 
that they do not take advantage of ad 
vanecs when they have bought corcectly 
They congratulate themselves on a 
IHirchase when they sec the price going 
up later on, hut they never think of 
offering the article at a better price 
to the consumer. Imagine a real es
tate dealer doing the same, or any 
other speculator for that matter.

One grocer states that by watching 
the advances in canned goods he was 
able to make better profits than ever 
before. Some goods bought at 80 cent s 
he was able to sell at 10 cents straight. 
others at 05 cents he sold at 3 for a 
quarter, but he eliminated the 3 for a 
quarter whenever he found that the ad 
vanecs warranted such action. It was 
a good year for canned goods and tv 
profited thereby.

Why should not all retailers t al>i ad 
vantage of similar conditions ?

THE TIME FOR COLLECTIONS.
The time is near at hand when re 

tailors should become energetic in look 
ing after credits. This is particularly 
true in the case of merchants who c.atci 
to farmers’ trade and who have con 
sidcrable unpaid accounts.

Farmers arc now beginning to realize 
on their crops and that is the t ime they 
should be canvassed.

Many retailers get notes from the 
farmers about this time payable in one 
or two months and in this way find it 
easy to collect. Others of course have 
different methods for different custom 
ers but, at any rate, the best time to 
catch the farmer with plenty of money- 
will soon he here, and full advantage 
should be taken of it.
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Grocery Store Should Not be Free Lunch Counter
Kingston Grocer Writes Interesting Letter Pointing Ont Duti
es of Clerks—Value of Getting Together to Remove Trade 
Jealousies—Criticism of the Government’s Attitude in Connec
tion With Adulterated Goods.

Eidtor Canadian Grocer.—I was great
ly interested in some late letters in The 
Canadian Grocer, from men who have 
been through the bush, and who kindly 
took the trouble to sit down at their 
desks and draw pen pictures and maps 
showing the proper course and way to 
do business. I only wish there were 
more such evangelists in trade, and I 
think clerks should take The Groeer 
home and study up conditions and how 
to run stores, please customers, dress 
windows, and please their employers.

Not a Free Lunch Counter.
A clerk who is faithful is valuable. 

That word ‘faithful’ means a lot—hon
est with the cash drawer and goods such 
as randies, cakes, etc. Do not abuse your 
trust and imagine you are at a free lunch 
counter; do not come five minutes late 
in the morning and close up five minutes 
before time. Re liberal, and if you are 
ill a day you get your pay. Do every
thing that is honorable to make coin for 
your employer and if he doesn’t apprec
iate it, others will find out your faith
fulness and you will be the gainer. Too 
many clerks go the other way and they 
get the ‘pitchfork.’

Talking about clerks, a grocer told me 
he found it hard to get good clerks who 
would try to think and keep ahead of 
their work and push goods by introduc
tion. “How in the name of common 
sense.” said he, “are new lines of goods 
to be known to people if the clerk doesn’t 
back up the advertisement, and keep 
telling the people. A well dressed store 
and window is an invitation to come in— 
a dirty store to keep out. Does it pay. 
said he, to get cheap help? Is it not 
better to invest in a good clerk more 
than any other fixture in a store. A si
lent salesman is all right, but the man 
behind it shouldn’t be a dummy.

Removes Trade Jealousy.
The Grocers’ Picnic came off on Aug. 

17th. Grocers’ picnics do a lot of good. 
They bring the men together, make boys 
of them once again and take the rough 
edge of jealousy off, for, sad to say, 
there is a lot of it in trade and it is 
foolish. If grocers would’ be more friend
ly they certainly would have larger bank 
accounts; there would he less cutting of 
prices, and they would tell each other 
about beats, as follows. “Well, is that 
you Smith.” “Yes.” “Well, say, look 
out for Jones, he left a balance here of 
$23, and skidooed.”

The pedlar nuisance still flourishes 
here, and there was not one license tak
en out last year, and why? Pedlars go 
from house to house and spread disease 
like the common house fly.

Adulterated Goods.
Docs the government analyst tell me

that the government is honest and doing 
a good work by fining a poor grocer $39 
for having a small portion of something 
not injurious in a quarter-lb. of pep
per, the groeer being innocent of the 
compound nature of the pepper? The 
government, it seems to me, is not fair 
in this regard. The grocer says: “I am 
with you and want to keep pure goods: 
will you analyze a few ounces of pepper 
for me.” “Oh, yes.” said the govern
ment, “but we will fine you $10 for our 
trouble. With us it is heads, we win, 
tailes, you lose. We know it is poor log
ic, but we need the money.”

The government allows manufactur
ers to put up any old mixture so long as 
they put “compound” on the package. 
Why not prohibit any compound. Then 
when people buy canned chicken they 
arc not eating slink veal. Again what 
about cheap whiskey and prune juice 
sold at fabulous prices? Wake up Mr. 
Government, and bo bigger men; punish 
the right party, if you don’t you will 
ln> left at home some dav.

KINGSTON GROCER. 
Kingston, Ont., Aug. 16, 1910.

A Manitoba Grocer 
Finds Short Weight 

in Goods Purchased
Editor Canadian Groeer.—I was just 

wondering if all retailers weigh and 
cheek tip stocks of biscuits, cheese, etc., 
when they arc received into the store. 1 
have recently found out that a box of 
Fig Bars (biscuits), is 11 lbs. light. In 
other words the tare allowed as marked 
on the box is 31 lbs., but after taking out 
the biscuits and weighing the empty box 
with cardboard, paper, etc., I discover
ed that I am 11 lbs. out on the invoice.

Another matter I wish you would use 
your valuable paper to adjust is in re
gard to cheese. We in Manitoba pay 
from 11 to 2 cents more for so-called 
Ontario cheese than that asked for the 
Manitoba variety. Now. half the time 
I am not absolutely certain that I am 
getting Ontario cheese when I am in
voiced with it by jobbers, and I would 
be pleased and satisfied if all Ontario 
cheese were plainly marked with the 
name of the factory in which it was 
manufactured. I am sure honest manu
facturers would not mind doing that.

Shelled walnuts have also been brought 
to my attention recently. A case was 
marked 33 lbs. net. After emptying the 
box, of which the gross weight is 701 
lbs. I weighed the box and found that 
its weight was 19 lbs., which left me 
31$ lbs. of shelled walnuts.

Jobbers claim that there is a shrink-
L________ 33

age and will not allow for shortage in 
some instances. I for one, however, will 
not pay for what I do not receive, and I 
think that retailers should find out what 
they are getting and pay accordingly. 
Japan rice in 30-pound bags will rarely 
go over 49 pounds, a loss of one pound 
to the retailer.

One line of confectionary in pails and 
drums arc rarely marked gross weight 
and tare, and sometimes are short of 
net weight, and are marked only with 
blue pencil on the top of the lid.

If all retailers want to know exactly 
what they are getting I would advise 
them to find the gross weight, empty the 
box. etc., and weigh it. It is then an 
easy matter to know exactly where you 
are at.

I would like to know what other gro
cers think about this matter.

R. W. GRANT. 
Dauphin, Man., Aug. 13, 1910.

SOO MERCHANTS ORGANIZING.
Sault Ste. Marie, Ont.. Aug. ISth.—A 

branch of the Retail Merchants’ Asso
ciation of Canada, was established here 
on Wednesday evening, August 10th. 
when at a meeting of local merchants an 
organization was formed representing 
Sault Ste. Marie. The officers elected 
are as follows:

President. E. .1. Ewing: 1st Vice- 
President, J. Stevenson ; 2nd Vice-Pres
ident, J. F. Beattie ; Secretary, II. 
Megginson; Treasurer. T. E. Simpson; 
Auditor. J. D. II. Rrown.

E. M. Trowern. secretary of the Dom
inion Association was present and de
livered an address on the objects oi or
ganization. suggesting a line of action 
to he followed. The president. E. .1 
Ewing, is a grocer. A grocers’ branch 
was formed and W. F. Danskin was ap
pointed to take charge of the district.

At a meeting of directors of the Can
ada Sugar Refining Co., held in the 
Board Room, Montreal, several changes 
were made in the officials. A. II. Thom
son was promoted to the post ot secre
tary, A. I,. Drummond became general 
manager of the plant, Frank Redpatli 
consulting engineer, and George Bower, 
mechanical superintendent. Mr. Thom
son has been acting secretary for some 
time past.

A Rhode Island. U.5.A.. department 
slore uses yellow want slips in connection 
with every clerk’s sales book. It is an 
absolute rule that every request by a 
customer for goods not in stock be re
ported. The slips come to the depart
ment buyer daily for classification and 
serve as a barometer of the demand as 
stimulated by advertising campaigns.

The total export of bananas from 
Costa Rica during 19(19 was 9,36.3,690 
bunches, a decrease of 6.9 per cent, as 
compared with the exports in 1908. 
Since 1907 the industry has remained 
more or less stationary as regards area 
planted.

The Wm. Ross Co., grocers, Brace- 
bridge, Ont., have disposed of their busi
ness to Hare Bros., of Hornings Mills, 
Ont.



Practical Methods Used in Retail Grocery Stores
A Manitoba Clerk Invents a Receptacle for Paper Bags—Merchants in a 
Saskatchewan Town Have Singular Method for Attracting the Fanners—Van
couver Man Tells Why Grocers Carry so Many Accounts—Coupons Used by 
Quebec Merchant to Promote Cash Sales.

Original Paper Bag Receptacle.
Xeepawa, Man., Aug. 18.—A simple 

and convenient method of keeping paper 
bags in a grocery store has been em
ployed in the store of W. M. Kennedy 
of this place.

The contrivance is the idea of Mr. 
Kennedy’s assistant who, as a clerk 
devoted to the interests of the store, 
ranks high. The bags are placed in a 
series of drawers under the top board 
of the counter and within the easiest 
reach. The drawers are arranged in re
gular order from the small 1-lb. bags 
up the the twenty lbs. and higher. Each 
drawer corresponds to the size of the 
bag. There is an iron weight in each 
which allows only one bag to be taken 
out at a time. If the clerk wants two 
or more he can get them by the one at
tempt, but no more come with them 
as is the case in the ordinary drawer.

This weight is adjusted in a simple 
way. About half way between the 
front and back of the drawer there arc 
two perpendicular grooves {-in. wide, 
one on each side and directly opposite 
each other. The weight is rather wide 
but at each end there is a little pro
jection which just fits the grooves. The 
weight moves up and down in each 
drawer and can be easily lifted out 
when the supply of bags has to be re
newed. The weight as stated easily 
moves up and down always resting on 
the bags. The bags arc put in the 
drawers with the bottom ends to the 
front of the drawer. When the clerk be
gins to draw one out the weight press
ing down prevents others from coming 
with the one required. A bag can be 
whisked out in a second and there is no 
danger of four or five coming with it 
and falling on the floor.

Auction Sales Bring Crowds.
Areola, Sask., Aug. 18.—The mer

chants in this town have instituted a 
new and unique method of making their 
town a great attraction once a month 
to all the surrounding country.

They have free auction sales on the 
first Wednesday in each month. The 
merchants employ the auctioneer, and 
anyone who has anything to sell may 
bring it there from the ends of the 
earth and have it sold to the highest 
bidder without costing him a cent. It 
does not matter what it is—whether 
an old plow or a farm. Not having the 
slightest idea of what will be offered, 
the whole community is curious to 
know what chances might be presented 
and in consequence turn up on the free 
auction day.

This is a great advantage to the 
farmers for disposing of anything they 
have to spare and also gives them a 
chance to buy things they may need. 
To make the sales interesting and suc
cessful the merchants put up some of 
their goods, which is often knocked 
down at bargain prices. This system

has a tendency to unite the merchants 
in the interests of their own town and 
it also serves to bring the farmers into 
the town regularly.

Why Grocers Bear the Brunt.
Vancouver, B.C., August 18.—With 

the quietness not unusual at this time 
of year, there is a bit of a tightening 
in collections which gave rise to some 
observations on the part of a dealer 
that show how the grocer gets the 
least of prosperity and the most of ad
versity. “It is all owing to the credit 
system,” he explained. “The grocer 
more than any other merchant is 
expected to give credit for what is sup
plied. Why he should do so more than 
the dry goods merchant is hard to say. 
but the fact remains that the grocer 
and the butcher—the two who sell the 
most in small quantities—are those who 
have the biggest list on their books.

In good times, accounts arc paid fair
ly well, and if they arc not paid when 
duller times come, it is not because of 
good intention on the part of the cus
tomer. The trouble is, especially just 
now when certain large dealers are try
ing to win trade, that those who have 
a little cash are taking advantage of 
alluring offers in the hope of saving a 
dollar or two. They think that next 
month the regular grocer’s account will 
be paid. Then by next month, work 
may not he so plentiful, and before it 
is realized a big bill is run up, which 
the ordinary man cannot pay for a long 
time.

“If a man is earning say $3 a day, 
which is more than the laborer and 
many other men make, the margin for 
home supplies is rather small. With 
rent not lower than $30 and clothes, 
extras, etc., without taking sickness 
into account, there is little left to pay 
off standing indebtedness. The grocer 
simply has to bear it. If the money is 
not paid, dry goods cannot be secured, 
so hack to the willing shoulders eomes 
the burden. No one views duller times 
with alarm more than the grocer, for 
even in the best of seasons his profits 
arc small and his cash payments none 
too large.”

Coupons to Promote Cash Trade.
Quebec, Aug. 18.—Elzear Turcotte, 

grocer of this city has progressive busi
ness ideas and is not afraid to put them 
into practice. Recently he issued a cir
cular composed of four pages of writ
ten matter, setting forth reasons why 
he should receive the trade of the citi
zens. At the top of the first page ap
pears the following "Business is a 
struggle in which victory is won by 
modern methods. They are contribut
ing to mv success. You are profiting 
by them.”

The entire article is written in French. 
He asks the following question in an

34

other place : “If you buy $5 worth of 
goods a week and receive 5 p.c. rebate 
by our coupons, are you not saving one 
dollar in four weeks t”

Receipts of purchases are given to 
customers from the cash register in
stalled in the store and on returning 
$25 of these coupons Mr. Turcotte gives 
$1.25 in groceries, etc. The coupons 
are given as an incentive to prompt 
payments. The circular also refers to 
the extended delivery svstem to subur
ban points. It is printed in two colors, 
black and red.

Auto Tickets Increase Trade
Paris, 111., Aug. 17.—The merchants 

of this place have adopted a unique 
plan whereby the sales for cash arc 
arc given an impetus as well as bring 
ing in on time the cash due each month 
on thirty-day accounts.

The following is a copy of B. D. 
Anthony’s adv. appearing in the local 
daily :

WE GIVE AUTOMOBILE TICKETS 
ON ALT, PURCHASES.

Large or small.
WF. SELL ONLY 

FRESH CLEAN GROCERIES. 
Telephone us vour order.

D. D. ANTHONY,
West Court St.

In describing this plan. Mr. Anthony 
states : "A lot of the dealers here in 
Paris got together and bought an au
tomobile to give awray. The object is 
to get the people to come to Paris to 
trade and they have become well in
terested in the proposition.

“We give one ticket for each dollar’s 
worth of groceries bought for cash or 
on thirty day accounts.” Continuing. 
Mr. Anthony calls attention to the fact 
that this “encourages the buyer to buy 
a dollar’s worth of goods, or if we 
give on thirty-day accounts it encour
ages the settling of accounts within 
that time.”

The club which has been formed by 
the merchants joining their forces in 
this wav has been named the “Booster 
Club."

Using the Civic Slogan.
Chatham. Ont., Aug. 18.—Chatham’s 

recently adopted civic slogan of “Sec 
Chatham First” has been given promi
nence by quite a number of merchants, 
who have had it printed upon the sta
tionery and envelopes they send out.

Not only have S. E. Park & Co. done 
this, but they also utilize the slogan on 
their cash register checks, combined 
with their own trade slogan. On the 
back of each of these checks, issued to 
cash purchasers and redeemable in 
goods at 5 per cent, of the face value, 
appears the wording : "See Chatham 
First, then get it at Parks.”
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The Markets—Currants Open at a High Price
Growers Quote New Stocks Three Shillings Above the Opening Price Last Year 
—But Reduced Duties Will Make Up the Difference As Far as the Retailer is 
Concerned—A Scarcity of Beans is Reported in Ontario—Raisins are a short 
Crop in Valencia and Will Open at a Higher Price Than a Year Ago—Spices 
Are Now Moving Freely—Canned Goods News.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on

QUEBEC MARKETS
SUGAR ADVANCE—

.Just at the time of going to press 
sugar advanced in New York, 10 and 29 
rents. Canadian market strong.

Montreal, Aug. 18, 1910. 
With the near approach of the Euchar

istic Congress there has been a consider
able awakening in the business world 
here. Everyone is preparing for a tre
mendous influx of visitors, both from the 
province and from the rest of Canada. 
Already the effect has been felt by the 
jobbing trade, many of whose out-of- 
town customers are taking advantage of 
the excursion rates to call upon them, 
and have already communicated to that 
effect.

The public decorations for the Congress 
alone will cost the city about $150,000, 
besides what individuals may do. Re
staurant men are equipping themselves 
to do a largely increased business, and 
if expectations hold good, the Congress 
will prove a good thing financially for 
the city.

At present, jobbers and manufacturers 
both report a fine trade passing, and the 
best part of it is that the greater part 
is from the country. This is unusual at 
this season, and as a result dealers are 
very much pleased.

Since the recent decline in sugar, the 
market has rallied a little and it looks 
as if a firmer tone would prevail from 
now on.

Sugar —There is a slightly firmer feel
ing in the refined market.

After the unexpected performance of 
the market recently, however, it is bad 
form to prophesy what will happen to 
prices. The raw market remains about 
the same as usual, with a firmer under
tone. One of the questions now being 
discussed is whether the Java crop will 
be up to the standard expected. Reports 
have it that the weather there of late 
will have a bad effect.
Granulated, baas................................................................ 5 05

" 20Tb. bags...................................................... 5 i5
" Imperial......................................................... 4 90
" Bearer................................. .......................... 4 90

Paris lump, boxes, 100 lbs.................................................  5 85
............................ 60 lbs............................................... 5 95
............................. 25 lbs............................................... 6 15

Red Seal, In cartons, each................................................ 0 35
Oryetal diamonds, bbls...................................................... 675

,r 1001b. boxes........................................ 6 85
" " 60 lb. “ ....................................... 6 95
" “ 251b. " ....................................... 6 15

" 6 lb. cartons, each......................... 0 374
Crystal Diamond Dominoes, 6-lb. cartons, each........... 0 374
Bxtra ground, bbls.............................................................. 5 50

" 60-lb. boxes.................................................. 6 70
" " 25-lb. boxes.................................................. 5 90

Powdered, bbls.................................................................... 5 30
" 50-lb. boxes....................................................... 5 e0

Phoenix................................................................................ 5 50
Bright ooffee......................................................................... 5 00
No, 3 yellow......................................................................... 4 90
No. 2 " ......................................................................... 4 80
No. 1 " baas................................................................ 4 65
Bbls. granulated and yellow may be had at 5c. 

above bag price*
Syrup and Molasses —It is still too 

early in the season to be able to judge 
how this year’s demand will shape but 
at present a good trade is passing, and 
the comparison with last year’s figures 
shows up very well. Jobbers are not 
buying freely yet, but in small lots the 
country dealers arc gradually filling up.

The demand for syrups is exceptionally 
brisk, in fact so good that dealers are 
at a loss to account for the rather sud
den improvement. I’rices of all lines are 
unchanged.
Vine, Barbedoee molasse», puncheons................ 0 36 0 38

" " “ Darrels......................... 0 38 0 39
" •' “ half-barrels.................  0 « 0 41

Choice Barbedoee molasses, puncheons................ 0 31 0 33
" " " barrels......................... 0 34 0 36
•• " “ half-barrels................. 0 36 0 38

New Orleans...............................................................  0 37 3S
Antigua ............................................................... ..............  0 30
Porto Rloo............................................................................ 0 40
Com syrupe, bbls — ........................................................ 0 103

" 4-bbla.................................. ;.......................... 0 031
" 4-bbls............................................................... 0 03|
“ 38)-lb. pails..................................................... 1 80
•' 35-lb. palls...................................................... 1 30

Cases, 2-lb. tins, 2 doz. per case....................................... 2 50
" 5-lb. 11 1 doz. “ ....................................... 3 85
M 10-lb. 11 I doz. " ....................................... 2 75
' 20-lb. « I doz. " ....................................... 2 70
Tea.—Low grade Japans are higher 

than last year, and arc as a result not 
having the ready sale that had been 
looked for. The second crop of .Japan is 
over now and they arc well on in their 
third. The bett-r grades are having a 
good sale for this time of year. Reports 
.from Japan say that the recent heavy 
rains have put somewhat of a damper on 
tea of late.

Ceylon seem to be having the readiest 
sale during the past week, and arc on 
the increase.
Choicest................................................................... 0 40 0 50
Choice......................................................................  0 35 0 37
Japans—Pine..........................................................  0 30 0 35

Medium...................................................  0 25 0 28
Good common........................................  0 21 0 23
Common.................................................  0 19 0 21

Ceylon—Broken Orange Pekoe............................ 0 21 0 40
Pekoe*..................................................... 0 20 0 22
Pekoe Souchongs...................................  020 022

India—Pekoe Souchongs..................................... 0 19 0 02
Ceylon greens—Young Hysons............................. 0 20 0 25

Hyson..........................................  0 20 0 22
Gunpowders................................ 0 19 0 22

China green*—Pingsuey gunpowder, low grade. 0 14 0 18
" pea leaf.. 0 20 0 30

" " pinhead . 0 30 0 50
Coffee.—Coffee trade is quiet at present, 

buyers only filling their immediate re
quirements. Prices arc unchanged, and 
will probably be so for some weeks to 
come.
Mooha............... 0 18) 0 25 Santoe................  011 0 17
Rio, No. 7....... 0 10 0 12 Maracaibo  0 15 0 18

Spices.—Spice men are again using all 
their spare time to fill the numerous or
ders coming their way. None of them 
are working nights but still they are 
busy. The trade seems to be about 
evenly distributed among all lines.

There is a firm feeling throughout the 
spice market, in view of this fact. Gin
gers are particularly affected. No 
changes in price have taken place.

Per lb.
Allspice..............0 13 0 18
Cinnamon, whole 0 16 0 18 

" ground 0 15 0 19 
Cloves, whole... 0 18 0 30 
Cloves, ground . 0 20 0 25 
Cream of tartar. 0 23 0 32

Some orders for October delivery of 
dates have been booked, but there is lit
tle of moment stirring as yet.
Currants, fine filiatras, per lb., not cleaned................ 9 OH

“ “ " cleaned........................ 0 06$
" Patras, per lb......................................... 0 074 0 08
*' Voetizzas, per lb.................................... 0 06 0 09

Prunes—
40-50................................................................................... 0 09
50-60 ................................................................................... 0 08
60-70..........................................................................  ... 0 07
70-80 ................................................................................... 0 064
80-90................................................................................... 0 06
90-100.................................................................................  0 054

Raisins—
Australian, per lb., (to arrive).......................... 0 064 0 09
Old seeded raisins...............................   0 90

“ fancy seeded, 1-lb. pkgs............................ 0 09
“ loose muscatels, 3-crown, per lb... 0 076 0 08
" " 4-crown, per lb... 0 08$ 0 09
“ sultana, per lb.................................  0 07$ 0 10

Malaga table raisins, Rideau dusters, per box. 2 25
Valencia, fine off stalk, per lb............................... 0 05

" select, per lb................................................ 0 06
" 4-crown layers, per lb................................ 0 06

Per lb.
Ginger, whole .. 0 15 0 20 

Cochin 0 17 0 20
Mace........................... 0 75
Nutmegs........... 0 30 0 60
Peppers, black.. 0 16 0 18 

r' white . 0 20 0 25

Dried Fruits —There is a very good de
mand passing for what is left of the old 
crop Valencias, but as stocks are low 
this really has little true bearing on the 
market. However, there is a fair demand 
for other lines, considering the time of 
year. Currants are firm, and the latest 
cables from Greece report a much smal
ler crop than was at first expected, and 
it looks as if higher levels would be 
reached.

Nuts—Walnut trade is slack at pres
ent. T11 faet most lines of nuts show 
little activity just now. This is prin
cipally due to the poor grade of stocks. 
Almonds are firm and unchanged. It 
looks as if there would be a scarcity of 
Brazils in the near future, and local 
men prophesy an advance. The filbert 
situation looks strong. Advices from 
New York say that an advance in this 
commodity is looked for in the near 
future.
In shell—

Brazils.........................................................  0 134 0 144
Filberts, .Sicily, per lb...................................0 10 0 12

" Barcelona, per lb................................... 0 10$
Tarragona Almonds, per lb........................... 0 14 0 15
Walnuts, Grenoble», per lb............................ 0 13 0 144

" Marbots, per lb..................... 0 124 0 13
" Coroes, per lb................................. 0 11$

Shelled-
Almonds, 4-crown selected, per lb.....................  0 324 0 35

“ 3-crown " “ ....................... 0 31$ 0 36
'* 2-crown " " ..............................  0 30
M (in bags), standards, per lb................. 0 26 0 27

Cashews............................................................. 0 15 0 17
Peanuts—

Spanish, No. 1...................................................... 0 12
Virginia, No. 1.............................................0 13 0 15

Pecans, per lb............................................................ 0 65
Pistachios, per lb........................................................ 0 75
Walnuts—

Bordeaux halves..........................................  0 32| 0 35
Broken».......................................................  0 25 0 30

Beans and Peas—On account of the 
high price of pork this year there has 
not been the demand that was expected 
for beans, and as a result there is a 
rather large supply now being hold by 
local men. However, the situation is 
brightening somewhat, as the latest re
ports from the States show higher prices 
and rather short supplies. In faet 
prices across the line are almost high 
enough to warrant export from here. At 
any rate there will be a beneficial effect 
felt here without much doubt.

Peas are quiet at unchanged prices. 
There has been a light demand for ex
port. but not sufficient to be much taken 
into account.
Ontario prime pea beans, bushel............................... 2 024
Peas, bolidling! b»«. 2 56

Evaporated Apples—Evaporated apples 
are not at a premium just now. The 
great trouble is the same one. pbor
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grade stock is the only kind available, 
and buyers are not looking for that.

Several prospective buyers have re
cently turned down goods because no 
guarantee as to quality would be given. 
The price is the same as last week.
Evaporated apple*, prime.......................................................0 06

Rice and Tapioca—The only rice in 
much demand seems to be Patna. The 
other lines are quiet, and prices seem 
to be a trifle weaker. Tapioca stocks 
are low and firmly held. There seems 
to he little danger of any further ad
vance, but the situation looks satisfac
tory to holders.
Rice, grade B, bag*. 250 pounds............................   Î 90

•• 100 “   a vo
•• M “ 50 " ............................................ Î 90
*' " pockets 25 pounds.............................................. 3 00
" ” 1 pocket*. 121 pounds........................................ 3 10
*' grade v.c., 250 pounds..................................................... 2 80
ee ” 100 " ....................................................... 2 80
" H 50 “ ....................................................... 2 80
“ '* wockets, 25 pounds.................................... 2 9o
" " 1 pockets, 12* pounds............................... 3 0u

Tapioca, medium pearl................................................  0 061 0 06

CANNED GOODS
MONTREAL.

Canned Goods — The present high 
prices of vegetables have materially les
sened the demand for all lines except 
tomatoes. These continue to hold their 
own. In addition to this local stocks arc 
short. For all lines of fruits the de
mand is brisk, and seems to be slightly 
•in the increase.

In fish, lobsters and salmon are firm, 
and in good demand. So far there has 
been a strong foreign buying, which has 
absorbed the larger part of the present 
stocks, thus strengthening the local mar
ket. The demand for meats continues 
as good as ever, and will probably be 
unchanged till after the hunting season 
is over.
Peaa, etanderd, dozen..................................................
Pea*, early June, dozen.............................................. 80 XI

1 131
Peae, extra sifted, dozen......................................
Peaa, gallon*....................................................................
Pumpkin* 3 lb., 81.00; gallon, 83.00. 3 671 3 fl|

Tomatoes, dozen (Ontario and (Quebec) ........ 0 95
1 8C
ÜC71

2 65
1 65

Kasptorries, 2 *. dozen.................................................

Peaches, 3 s, dozen........................................................
Pear*. 2's, dozen............................................ ..........

Plum*, Greengage, dozen...........................................
Plum*. Lombard dozen . .

1 60
Lawtonberries, 2'*, d-~en............................................

Clover Leaf and Horeeehf>e brand* salmon— 
l-lb tall*, per dozen..............

........... 1 60

4-lb. flat*, per dozen___
l-lb. flat», per dozen..................... 2 20

1 30^
Other salmon—

Humpback*, dozen.......... 1 00Cohoes, dozen ___ 1 40
, 1 75Red Spring, dozen........

Red Hookey*», dozen___
Loiwter Future*—

4-lh flit,, dor . « 40; 1-lb. tall», dor., 84.25. 
1-lb. flat*, doz.. $4.50 

Omyireneed corned
beef, 1*..................... 1 85

Compressed corned
beof, 2*..................... 3 25

English brawn. 2*. 3 U0
Boneless pig* feet, 2* 3 00
Ready lunch real loaf

Ready iunch real loaf
!•.................................  2 55

Roast beef. Is............. 1 85
Roast beef, 2*............. 3 25
Stewed oxtail, 1*___ 160
Stewed kidney, I*___ 1 50
Stewed kidney, 2*___ 2 65
Minced oollop*. 1*... 1 40

Minced collop*. 2*... 2 .50 
Corned beef ha*h, 1*. 1 60 
Corned l»eef ha*h, 2*. 2 80
.Jellied hock*, 2*........ 3 50
Jellied hock*. 6*........ 10 00
Paragon ox tongue.

I*............................... 7 50
I aragon ox tongue. 2* 8 50 
Paragon ox tongue,

2*" ,........................ 9 50
Paragonlunch tongue

................................. 4 00
Tongii.- lunch, 1*........ 3 50
Sneed smoked Ifeof.i* 1 50 
Sliced *mokedheef. 1* 2 50

TORONTO.—There is one prospect of 
the canned goods business in Canada, of 
which jobbers have not been forgetful, 
namely the increased demand which re

sults directly from the large nnmber of 
new settlers which are moving into the 
west. This field is bound to be an im
portant one, and the trade have not over
looked it in their deliberations regarding 
the canned goods business that will be 
felt during the coming year. The stocks 
of canned goods in practically every 
line are extremely light. For all prac
tical purposes it may be said that there 
are none to be had. The new stocks are 
coming in to a bare market.| The gen
eral statements of jobbers are to the ef
fect that there is no overlapping this 
year. Of the new packs there are no 
further developments in regard to peas.

Tomatoes may be liberally packed. 
Some canners have already commenced 
operations, and as this is an early date, 
the season is expected to be longer than 
usual. This will allow a heavier pack. 
Tomatoes in a particular season may be 
a heavy crop, but if they ripen quickly 
that does not allow the canners sufficient 
time to pack them. The factories have 
only a certain daily capacity. Begin
ning now, therefore, seems to augur a 
fairly long season, and the pack may be 
a good one. Much, of course, depends 
upon the crop, and although there have 
been statements that it will be below 
the average, the consensus of opinion ac
cepts the belief that the crop and pack 
will be well up to the average. Time 
alone will determine. Corn is still 
doubtful, but a fair pack should be put 
away. Tomatoes and corn will be clean
ed up pretty well before the new pack 
arrives.

In regard to salmon, the catch of sock- 
eyes seems to have been larger than was 
expected, but there is a pinched feeling 
in the lower grades. Pinks and cohoes, 
it is stated, are rather scarce. The sup
ply of cans is also short, according to 
one authority, and is not helping the can. 
ner in a favorable way.

The fact that opening prices on 1 lb. 
tails is $2.05 per dozen or $2.02J in 5- 
easc or more lots means that retailers 
will have to sell it at 20c per tin.

Clover Leaf and Horseshoe brand* salmon :
1-lb. talk, dozen 2 02* 1 U6 
4-lb flats, dozen 1 27î 1 30 
l-lb. flat», dozen 2 26 2 22* 
Other salmon prices

Humpbacks,doz 0 95 1 10 
Cohoes, per doz. 1 50 1 55

Red Spring,doz........ 1 85

Lobsters, halves,
per dozen........ 2 00 2 25

Lobsters, quar
ters, per dozen — 1 40

WINNIPEG.

KBVITfi
•s, hlacV, not pitted, 2's........................ 1 64 1 fifi*

black pitted, heavy syrup, 2 s---- 2 U4 2 Obi
red, nut pitted, heavy syrup, 2 s.. 1 64 1 06*
red pitted, heavy syrup, 2s.......... 2 «4 2 04
white, not pitted, heavy syrup, 2 s 1 74 1 76*
white pitted, heavy syrup, 2s---- 2 14
red pitted, gal................................... v or. If 074

•tries, hhu-k, heavy syrup, 2 s............ 1 811 1 VIf
Mark standard, gal.................. 7 55 7 57.1
ml. heavy syi tip ...................... 1 89 1 91
ml standard, gal........................ 7 55 ; 571
ml, solid park, gal.................... 9 80 9 82

ib. preserved, 2 s...................................... 1 64 1 fit','
3's..................................... 2 47 ci

standard, gal..................................... 3 80 3 82,
errivs, heavy syrup................................. 1 fill 1 A4

ONTARIO MARKETS
POINTERS—

Currants—New prices high.
Beans—Supplies arc short.
Sugar—Steady.

Spices—Moving rapidly.
Toronto, Aug. 18, 1!)10.

General grocery markets are from all 
accounts in a fairly flourishing condi
tion. Orders are coming in freely and 
payments are said to be better than 
usual. Prices are generally of a strong 
tone and nowhere arc there indications 

of weakness. Sugar is steady, although 
all opinions do not agree that the de
mand is quite up to flic average of this 
time of the year.

In regard to new prices for currants 
the market is high and the quality of 
the stocks is not the best owing to 
weather conditions which have turned 
unfavorable just at the harvest time. 
Valencia raisins are also dearer in the 
home markets, though speculatively, 
than at this time a year ago, and the 
supply is estimated now at 7,000 tons 
below last year’s crop.

Nuts are being bulled by those who 
have the primary markets in their hands 
and in every branch the same condition 
prevails. A scarcity of white beans of 
all grades is now reported. Thus gen
eral markets of future goods are strong. 
Canned goods are still a feature and are 
likely to be.

Sugar.—Trade is steady with a firmer 
feeling in the primary market. The 
demand for sugar is said by some to be 
good, while others assert that it is only 
fair as the result of what they term 
“between seasons.” Jobbers generally 
slate that the demand is good and quite 
up to what they expected. It should 
show better condition in a short time.

Winnipeg—The opening prices tor On
tario canned goods are as follows :—

VEGETABLES
As|»umgu> til*. 2*.......................................

.. ,. Hull») 2*..........................
Beans, (JoMcn Wax. 2 * ..........................

.. ,, Midgets, 2*..........
„ „ 3'h...........................
,, Refugee <»r Valentine (Green!
„ Refugee Mhlgets 2"*....................

3*....................................
Beets, sliced M#km1 ml. 2 s......................

,, whuli- blood ml, 2 s......................
„ sliced, hin<*1 ml, 3's......................
,, whole, blond nil. 3'h......................
,, wholf, nmelitwl, 2 s ......................
................................ 3*................................

I*i-its, Standard, size 4, 2's........................
,. Early June. size 3. 2's......................
,, riwift Wrinkle, size 2, 2's..............

Extra fine sifted, size 1, 2s..........
Hpinteh, table, 2's ......................................

n ,, 3'h....................................
„ gal..................................,,

Per doz.
Group B Group A 

... 2 61 2 661

... 3 A4 2 6» *
1 04 1 0fi(

. . 1 39 1 41*
1 58

s. 1 04 1 07
. 1 39 1 411

1 64
1 09 1 ni

... H» 1 11*
. 1 52 1 54*

... 1 57 1 59
1 39
1 72

. 1 0.1 1 m
... 1 24 1 264
... 1 2V 1 31*

. 1 86* 1 HI
... 1 3V 1 41
... 1 97 1 99

5 571

3* t - I - -

Pari* lumps, In 100-lb. boxes................................................... 6 06
" In 60-lb. "   6 15
" In 86-lb. "   6 36

Red Seal..........................................................................................  7 10
St. Lawrence "(>v*tal Diamond*," barrel*........................ 5 86

" 11 " i barrel* ...................  5 95
" ” " 1001b. boxee..............6 06
" " “ 601b boxes.............  6 15
" “ " 25 lb boxee............6 35
" " caaee, 30-5 boxee.. 7 «0
" ” Domino*, case*. 20-5 boxee........ 7 60

Redpeth extra granulated.......................................................  6 20
Imperial granulated................................................................... 5 00
Ht. Lawrence granulated, barrel*.........................................  6 >0
Beaver granulated, hag* onlr..................................................  5 00
Acadia granulated (bags and barrels)....................................6 1U
Wallaoeourg................................................................................... 6 10
Ht I a wren ce golden, bill*........................................................... 4 80
Brightooffee.....................     ...6 10
No. 3 yellow........ ......................................................................... 6 00
No. 2 “   4 90
No. 1 " ...............................................................................«75
Granulated and yellow, 100-lb. bags 6o. lews than htfla.

Syrup.—There is an improvement in 
the demand for syrup. Molasses is
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quiet. It is expected of syrup that it 
will not be long before considerable im
provement will be noted.
Byrupe—
2 lb. tins, 2 doz.

Per cm* Maple Syrup- 
Gallons, 6 to oase 4 80
1 “ 13 " 6 40

6 lb. tins, 2 doz. Quarts. 24 “ 6 40
... 2 85 Pints, 24 " 3 00

10 lb. tins, * doz. Molasses—
... 2 75 New Orleans,

20 lb. tins, * doz.
... 2 70

medium....... 0 28 9 30
New Orleans,

Barrels, per lb.. . .. U03| bbls................ 0 26 0 28
Half barrels, lb. . ... 0 03* Bar badoee,extra
KX!», lbe.ee.. 1 ... U 03j 

... 1 80 Porto îllco....... 0 45
0 45 
0 62

„ 26 " " . ... 1 30 Muscovada....... 0 30

Dried Fruits.—Jobbers state that the 
spot supplies of dried fruits are quite 
light. Added to this are reports from 
the primary markets of conditions that 
are influencing prices to higher levels. 
From Greece the cable reports have been 
received stating that the price for the 
new crop is now three shillings higher 
than they were at this time last year. 
Buying has already been begun and the 
price now asked is really the opening 
price for the new stocks. In addition 
the weather is again contrary to that 
which was hoped for. The currants are 
being harvested. That is, they are on 
the drying beds, but recent rain has 
been hurtful. Instead of getting the 
sun, the crops are being treated to more 
rain. The higher prices will not have 
any material effect on the average Can
adian grocer. The duty on currants this 
year has been reduced from one cent a 
pound to sixty-six cents a hundred 
weight. This reduction in the usual 
cost of bringing in currants, therefore, 
no change as far as the retailer is con
cerned. I

All dried fruits are strong. The rais
in crop in Valencia, Spain, according 
to a direct letter received by a local 
dealer, will total 17,000 tons as compar
ed with 24,000 tons last year. In this 
primary market raisins have advanced 
two shillings during the past two weeks 
and they are now quoted five shillings 
higher than at the same time last year. 
Moreover, it is stated that the quality 
is not up to the average. Locally there 
is not much doing in the dried fruit 
market. Futures, however, are inter
esting and are being followed closely.

30 to*40, In 25-lb. bora......................................  0
40 to 50
10 to 60 •• •• ........................... o
10 to 70 •• •• ................................ u
TO to 80 " •* ......................... ' n
00 to 00 •• » ....................................... ' o
10 to 100 " •• ...........................................

Same fruit in 50-lb. boxes * cent less. 
ApriooU—

Standard.............................................................  o
Choice, 25 lb boxes................................................

Candled and Drained Peels—
Lemon..................  0 09 0 11 Citron................  0
Orange.................. 0 11* 0 12*

Per
11 0 11* 
08* 0 09 
or,* o 07* 
06 0 07 
051 0 06* 
06 0 06 
.. 0 06*

14 0 15 
.. 0 16 
17 0 20

Blêmes,_ limes, per lb....................................................... o
Tapnete, "   q
Bag age.................................................................... o
Dried peaches........................................................  q
Dried apples...................................................
Currants—
Pine Ftliatras ... 0 06 0 07 Voetlzzas............0
Patras................  0 07* 0 08

Uncleaned lois s 
Raisins—
Sultana....................................  n

" fancy......................
" extra fancy..........

Valencias, selected....................
Heeded, 1 lb packets, fancy.........

18 ox. packets, choice ...11 o*. " ••
Dates—

.... OH 
... IN

14 0 17

08 0 10 
03* 0 04 
031 0 04 
08 0 08* 
... 0 08

08* 0 00

05 0 07 
06 0 07* 
08* 0 09 
06 0 06* 
08 0 08* 
.. 0 07* 
.. 0 00

0 06* Farde obeleeet., Ill

Teas.—Teas are showing firmness in 
sympathy with primary markets where 
practically everything is quoted from 
one to two cents a pound higher than a 
year ago with little to indicate a re
action.

Coffee.—The coffee market is steady 
with prospects in the primary market 
for a good yield.
Rio, roasted.......0 12 0 15 Mocha, roasted. 0 25 0 28
Santos, roasted. 0 13 0 17 Java, roasted... 0 27 0 33
Mancaibo, “ 0 14 0 20 Rio green..............0 10 0 11

Spices.—Manufacturers assert that 
the fall business is already being felt. 
In fact one house stated that their sales 
up to the present this season are three 
quarters of the entire business of last 
season. They consider that the present 
year is going to be a good one for this 
particular market. The amount of the 
business they have done up to the pres
ent has been an agreeable surprise, as 
the total last year was well up to the 

average. Jobbers state, too, that their 
orders for spice are more numerous and 
from now on the demand should be fair
ly heavy. Prices are quite steady.
Peppers, ulavk.. u 15 u 18 

, || win te. u 22 u

black............0 16
Peppers, whole,

www)...................... 0 23
Uiuger......................U 20 u *5
IjfUUailiOU...........u 2i u 'JJ
routine*.............. u XU U 30
Uluvee, wbole... 0 25 0 go

Cream of tartar. U 25 0 28
Allspice............... 0 14 o 16

“ whole.. U 14 0 16 
Mace, ground--. 0 75 0 80
Mi iea pickling 

spices, whole.. 0 15 0 16
Cassia, whole ... o 20 0 25
Celery seed................ U 24
Turmeric.................. U 20
Curry powder.......... 0 30

Nuts.—There is nothing of special in
terest in nuts at present. Demand for 
shelled walnuts has been strung this 
summer but at present attention is 
turned towards futures.
Almonds, Foruiigetta, 

" Tarragona.

Walnuts, Grenoble... ** Bordeaux...
Tl Maf Dots
" Bneiied..

Filberts...........................
SeaiiuLe, roasted..

.... 0 11 
0 11* 0 12 0 32 0 >0 .... 0 J3*.... ou
.... U 12 
0 28 0 30O 11 0 u*
0 16 0 15 
U 13 V 10 0 U8 0 12*

liiee aud Tapioca.—This market is 
practically the saute as a week ago. 
There has been no improvement in de
mand and only ;m ordinary trade is do- 
iug.

Per ib.
Klue, stand, B........................................................  0 02* 0 03
standard W. from anils, ouu lbs. or over, i.o.b.,

Montreal............................................................... 2 80
Rangoon.................................................................  0 Ug 0 W*
ram»....................................................................... U oo* 0 U6|
Japan......................................................................  0 04| 0 05
Java....................................................................  0 Utt 0 U7
Carolina..................................................................  0 10 0 *1
bagv........................................................................ 0 06* 0 05
Seetjl tapioca.......................................................... ,... 0 Ob
Tapioca, medium pearl.........................................  0 0ô* Û 06

Evaporated Apples.—The supply of 
evaporated apples is so e.ose to nil that 
it rs hardly worth mentioning. The 
price that is being quoted is from 8 to 
a cents.

Beaus.—In all grades of white beans 
there is a scarcity noticed. The quantity 
of the old stock left is very small and 
the stocks in Michigan have been well 
cleaned up with the result that the U.S. 
dealers are forced to come to Canada 
for supplies. There has been no change 
iu prices, but the market is interesting 
just now to those who are following it.
Prime beaus, per bushel................................................. 2 10
âUtid-pieàed leans, peg bushel....... ............................  8 81

MANITOBA MARKETS
POINTERS—

Shelled Nuts—Higher.
Tapioca—Firmer.
Syrups—General advance.
Dried Fruits.—Firm.

Winnipeg. Aug. 18, 1910.
The general business condition ui the 

country is much better than it has been 
lor several weeks. Merchants grew 
slack on their ordering when it was 
leared that the wheat crop would be 
uniavorable. They were wise in doing 
tnis and wholesalers were not anxious 
to overload them during such a period. 
Tbe result is that at present the order
ing is heavy.

It is decidedly between seasons on 
some lines at present and as a conse
quence many scarcities are reported. 
The large immigration and the increas
ed number oi stores that are opening 
is the chief cause of the heavy demand. 
All goods are firm and advancing with 
the exception of sugar.

Sugar.—The unaccountable decline in 
the sugar market last week, it is be
lieved, was not strongly warranted, as 
this week the market is firmer. Sugar 
has moved, slowly this season in the 
west owing to the high price and scar
city of fruits. Just now, however, 
larger lots are being ordered and a 
good trade is anticipated.
Montreal and B.C. granulated, in bbls

“ in sacks...........
" yellow, In bbig.......................
" in sacks.....................

loipg sugar, *n bbls..............................
“ " m email quantities...........

Powdered sugar, in bbls.....................
“ " in small quantities...

Lu<np, hard, ip btfls..............................
:: :: £ MSS:
Foreign Dried Fruits.—The trade will 

be much relieved next month when the 
new goods come on the market. Old 
stock has not been moving satisfactor
ily and prices on raisins and currants 
particularly have not been very firm. 
New prices will be in advance of these, 
as the demand is brisk already, and the 
stock is good. Prunes are scarce. By 
next week the local market will be bare 
and the trade will be compelled to wait 
for new crop goods. Present prune 
prices are stiff, and the new stuff will 
be firm, owing to the limited crop. 
Apricots are strong.
Smyrna Sultana raisins, uncleaned, per lb............0 07

“ " “ cleaned, per lb................ 0 09
Valencia raisins, f.o.s., per ease. 28's..........................

“ " selects “ 28's.............................
" " layers " 28 s.............................

California raisins, choice seeded in 2-lb. packages
per package..............................

" " fancy seeded, in f-lb. packages
per package..............................

“ choice seeded in 1-lb. packages
per package..............................

*' 11 fancy seeded in 1-lb. packages
per package..............................

Raisins, 3 crown muscatels, per lb.................................

25l\.rbx!90-100,lb .... 0 06
" 80-90 0 06*
" 7040 “ .... 0 07
" 60-70 0 072

Currants uncleaned, loose pack, per lb.......................
“ dry, cleaned, Ftliatras, per lb.......................
" wet, cleaned, per lb..................................
" Filiatraa, in 1-lb. pkg. dry, cleaned, per lb... 

Pears, per lb— 0 09 0 15 Nectarines, lb.. 
Peaches, stand

ard, per lb......... 0 08
Peaches, choice.... 0 09
Aprioote, stand

ard, per lb......... 0 14*
▲prioote, choice

per lb..........  HI*
Plume, pitted,lb 0 U 0 18*

Prunes, 50-60 "__
Prunes. 40-50, lb .... 
Sllverprunes.ac. 

to quality....... 0 092

Dates, per lb., 
Hallows, bulk 

Dates, packages
30 in case.......

Figs, per lb....... 0 04*
Peel, lb., lemon 

" orange 
" " ehrea. 114

0 12 
0 13 
1 45 
1 55 
1 75
0 05«

0 07

0 07* 
0 06 0 ofc
0 08* 
0 09*

0 12Ï 
0 06* 
0 061 
0 Oil 
0 08 
0 12

0 05*

0 06*
0 06 
0 19 0 U 
III
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DIRECTORY OF

Manufacturers, Manufacturers' Agents,
Brokers, Etc.
BRITISH COLUMBIA

McLEOD & CLARKSON
Manufacturers’ Agente and Wholesale Commission 

Agente

144 WATE* ST., VANCOUVER B.C.
Can give strict attention to a few flret-claee Gro

cery Agencies. Highest Refcrencee.

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

Wholesale Manufacturers’ Agents 
Correspondence Solicited.

F. R. MclNTQSH & CO.
Vancouver, B.C.

VICTORIA
FRUIT GROWERS* ASSOCIATION

The largest packers and shippers of first- 
claes Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
C01. WHAIF AND YATES STS. - VICT01IA

Branch at 140 Water Street, Vancouver.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent

Free end Bonded Warehouses

VANCOUVER - VICTORIA

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.
912-913 Dominion Trust Bldg

VANCOUVER, B.C.

Wholesale Brokers 
010CEUES, rtODUCE, FRUITS, GRAINS

Importers and Exporters
Reference—Bank of Montreal.

Write us for Information about B.C. trade.
Cable Address—"Robin," Vancouver.

Codes—A C, 6th Edition ; Revised Economy; Modem 
Economy ; Utility and Dowling's.

Do you want live representation? 
We are in touch with the trade.

Andrews & Nunn

Correspondence
Solicited

Mesiiictsren’ Ajent. .ad 
Wholes.le Cenmission li.rch.iit.

Code—A B C 6th Edition, Western Union

615 Domieioe Trust Building 
VANCOUVER. B.C.

W. A. JAMESON 
COFFEE CO

SPICES, etc.
Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

Importer, and Roasters of High Grade 
Coffm.

Manufacturers and Proprietor, of

Keep in mind the domin
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful
ly, and address it through 
the proper media and you 
can successfully apply ad
vertising as a means to 
increased distribution.

F\NE of the most successful 
^ retailers of late years 
says : “When a firm advertises 
in trade papers it ia getting 
into good company. As 1 pick 
up one of a dozen of these 
periodicals here in my office, 
and glance through it, 1 find 
that the best people, the suc
cessful firms, are represented 
in such a way as to reflect 
their importance in the trade.”

The West India Co., Ltd.
The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.
and with agents and correspondents in all British West Indian Islands. ,

WEST INDIAN PRODUCE
of all descriptions.

WRITE US FOR PARTICULARS. PRICES, ETC

305 St. Nicholas Building, MONTREAL
38



THE CANADIAN GROCER

Over $200,000,000 to Spend
in Ontario !

Based upon the statements of the Department of Agriculture for previous 
years, and authentic reports as to the splendid condition of the crops through
out the Province this season, the farmers of Ontario are assured of having from 
field crops, dairying and live stock in the next few months considerably 
over $200,000,000. This means unsurpassed business conditions this Fall.

You are, of course, planning to get your share of this enormous business. 
We can help you in your tea department, one of your most important lines. 
Quality and the confidence and friendliness of the grocers can alone account 
for the remarkable progress Red Rose Tea is making. The first part of this 
year showed the splendid increase in the sales of Red Rose Tea, and we are all 
looking for greater things during the rest of the year. It will pay you to push 
and recommend a tea that has been so remarkably successful.

Red Rose Tea
7 Front Street East,

Toronto, Ont. 
31$ William Ave., 

Winnipeg, Man.
Branches T. H. ESTABROOKS

ST. JOHN, N.B.

THE LARGEST SAUCE FACTORY IN THE WORLD 
Holbrook’ Loco!i?ents

BtelgSti

**>

BIRMINGHAMrASHTED ROW

Quebec
J.R. Renaud & CoWorcestershire

Montreal 
F. L. Benedict & 

Co.Sauce
Winnipeg 

Richards & BrownPunch
Sauce
Pure
Malt

Vinegar
Pure

Pickles

Regina
Campbell Bros. & 

Wilson
Calgary

Campbell, Wilson 
& Horn

Vancouver
Kelly, Douglas 

* Co.
Victoria 

Wilson Bros.
Halifax 

Bauld Bros.
St. John, N.B. 
Barbour & Co.

Fredericton. N.B. 
Randolph & Son
Charlottetown.

P.E.I.
CarveU Bros .

Canadian-American Branch Manager
40 Scott St., Toronto, Canada.HOLBROOKS LIMITED H. GILBERT NOBBS

TWO CENTS PER WORD
You can talk across the continent for two cents 

per word in a Canadian Grocer Want Ad.
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Syrup and Molasses.—Although 
stocks are going out slowly the market 
is growing stronger due to the market 
condition of the raw product. A good 
fall trade is anticipated and local 
wholesalers will be prepared for the 
usual winter ordering.

Syrup»—
24 2-lb. mis, per vase................................................................. 2 23
1* 54b. tm», per vase................................................................. 2 60
6 UMU. tm», per ease.............................................................. 2 Tift
3 JUMP, tins, per case............................................................... 2 VxJ

Hall bills , per lu........................................................................ U 03»
Hardadoes molasses in l-bbls., per gal............................... U tv
Gingerbread molasses, | bbl*., |«r gal.............................. U 50
New Orleans molasses, | bbl»., per gal.............................. 0 3t>

Nuts.—Heavy stocks of nuts are go
ing out and the prices have advanced 
several cents. Wholesalers may be forc
ed to make further advances if the ex
port market continues stronger. A fur
ther advance of 5 cents is expected on 
new stuff.
bhelled Walnuts, in boxea, per lb......................................  V 35

•• *• small lots, per lb.................................... « 3‘i
" Almonds, In boxes, per lb..................................... 0 15
'* '* email lots, per lb.................................... • M

Peanuts, Virginia, per lb............................................. 0 11 0 13
Filberts, i» r lb........................................................................... 0 124

Rolled Oats—The present rolled oat 
market is strong. The oat crop condi
tion would warrant a strong market 
this fall. Supplies are going out heav
ily.
Rolled oats, 8u lb. sacks, per 80 lbs..................................... * <H

“ «0 “ “ |U ........................................ 1 vo
“ 20 “ "20   V 55
" SO " (8, lus)............................................. 2 45

Tapioca and Sago.—The tapioca mar
ket continues to go up in primary cir
cles and supplies are not abundant. 
Higher prices are sure to rule in both 
products.
Pearl tapioca, per lb....................................................... 0 U5j 0 0«>
ctago, per ID...................................................................... v IH* o Uu

Beans.—The shipments to the west 
will be heavy this year and wholesalers 
are getting a good distribution 
throughout the west. The demand is 
heavy for the Ontario product every
where and before many months scarci
ties will no doubt be reported. The 
following prices arc held lirm.
3-1 b. picker, per bushel  ......................................................... 2 15
Manu piokea, per busûel......................................................... 2 25

Evaporated Apples.—Supplies are 
hard to get just now and the lulknwng 
prices are held strongly. Although the 
Ontario crop is fair, a lower market is 
not looked for.
XVII.. I,.X. |»T II......................................................................... « Hi
fe ll. I «I. |. r II........................................................................... u u»i

BRITISH COLUMBIA MARKETS.
Vancouver, August 18, 1910.

A drop of ten cents was made in sugar 
last week, the quotation being $5.80. 
No particular cause is given for this, 
but it is a significant fact that it fol
lowed a reduction in the east.

Eastern eggs range from 25c to 30c 
according to quality, with locals in 
strong demand. In fact, good boiling 
eggs generally sell at a premium and 
those who distribute their own eggs, 
that is men who have small ranches 
close to the city, always charge live 
cents a dozen more than the ar-i nary 
retail price, and get it without question.

Potatoes are $28 a ton, the supply at 
this season being all local.

Preserving peaches are being quoted at 
90 cents, though the supply is not yet 
to hand. They generally come Irom 
Washington State.

Sufwr, stsndsrd
granulated................ 5 80

Sugar, Imported .... 5 25
Val. raisins, lb............ 0 06*
Cal. " " ... 0 07$
Prunes................. 0 051 0 074
Currants.............. 0 06$ 0 08$
Dried aprioots . 0 11 0 13 
Flour, Standard,

bbl..........................  7 40
Com meal, p. 100

Beans, per lb. .. 0 0 0*4
Woe. per ton . 68 00 76 UU
Tapioca, per lb............ 0 U3f
Apples, box........ 2 75 3 UU
Apples,Cal Grav 2 25 2 60 
Evaporated

apple»........................ 0 084
Butter, Eastern 

dairy in tubs............ 0 25

Butter. Easter* dairy. tuSoioe. 0 24 0 27 
Butter, local

creamery.................  0 30
Eggs, Ks»um... 0 25 0 30
Eggs, local.......... 0 40
Cheese, Ontario 0 144 0 154

“ Manitoba ____ 0 14
Bacon.............................. 0 314
Hum, cooked.............. § 30
Lard, pure...................... 0 16i
Lard, compound .... 0 17$ 

Potatoee-
Ashcrofts, too............ 28 00

Canned Goods —
Peas, Early June .... 1 35
Tomatoes...................... 1 271
Coro............................... 1 02*
Apples.............................  3 4%|
Strawberries................ 1 75
Rasp hern»*.................. 2 024
C anned Halmoii.......... 6 50

NOVA SCOTIA MARKETS.
Halifax, N.S., Aug. 18, 1910.

The chief feature of the grocery mar
kets this week is an advance of ten cents 
per cwt. in the price of sugar. The ad
vance has been on all grades. Extra 
standard granulated is now quoted $5.10, 
the highest price that sugar has been m 
these parts for some years.

Beef and pork arc a little easier. 
American pork has dropped two dollars 
per barrel, clear backs being quoted now 
at $29. Ucei is lifty cents lower.

Wholesalers have been notified by the 
canners of corn that deliveries to the 
trade will not be much more than half 
of the amount required to fill the orders 
already in. The new stock which will 
soon lie on the market, is quoted to the 
trade at $1.00 to $1.10 per dozen.

Butter continues in good supply with 
a iair demand. Dealers have fairly large 
stocks on hand at present. Eggs are in 
light demand, and the receipts are fall
ing off. There has been no change in the 
price however.

The fruit business is brisk and will 
continue so from now on. Some early 
varieties of Nova Scotia apples are now 
coining on the market, but they are of 
poor quality.

Weather conditions have been favorable 
along the coast for our fishermen during 
the past fortnight. Cod are lairly pleu- 
tiiul hut a scarcity oi bait, somewhat 
unusual at this tune oi >car lias been 
quite a drawback. The mackerel catch 
lias been the smallest tor several seasons 
but with line weather in September and 
October a more encouraging return for 
this important branch oi our lisherips 
may even matters up. During the next 
month or six weeks herring are generally 
taken in large quantities, although there 
have been no good hauls reported yet.

Quotations for dry cod and scale con
tinue to rule at an unexpectedly high 
level in the face of conflicting advices of 
large holdings and slack consumption, 
and the demand in several leading for
eign markets.

Butter - 
Creamery prints

per lb.........................  0 26
Creamery solids

per lb.............. 0 23 0 94
Dairy, tubs. lb. 0 22 0 23
Banana*.......... I 75 2 5n
Beans, box, wax ___ 2 ?0
Fresh eggs, doz.........  0 21

Sugars—
Extra Standard,

granulated.............. 6 40
Austrian, bags,

granulated.............. 5 30
Bright yellow .......... 5 20
No 1 yellow................ 4 85
Flour h. wheat

per bbl........................ 6 75
Flour, Ontario

blends, bbl.............. 6 0U
Com meal, Istg. 1 60 1 65
Rolled out», bbl.......... 6 25

Fruits—
Lemons,Verdilli .... 6 00

Orange* -
Valencia*............ 6 36 7 50
Mediterranean.. 4 10 4 71

Pineapple*.........  2 75 3 .A)
Fork, American

per bbl.......................  27 00
Fork, clear bbl — W W
Hams smoked----- 0 lot
Beef, Auieri'-an ----  22 5U
Codfish, quintal .... 5 60 
Herring, pickled

per bbl...................... 5 00
Potatoes, new,

per bbl............ 2 75 3 00
Onions, Spani*

ber lb.......................... 0 02J
Onions, Ameri-

can, per lb................ 0 02J
Onions, Berinu-

da, per box.............. 1 50
Molasses, fancy

Barbados, bbl.......... 0 3C
Molasses, fancy 
Barbados, gal. ... 0 32 
Canned good»- .

Peas, std............. 1 00 1 10
Com lieef. Is............ 1 55
Corn beef, U.......... *25

NEW BRUNSWICK MARKETS.
St. John, Aug. 18, 1910. 

With the exception of some slight re
ductions in the prices of vegetables in 
the country market, there was but little 
change noticablc in the condition of the 
markets this week. There seems to be 
an abundance of vegetables and dairy 
products on hand, the former, especially 
being ot a fine quality and selling at 
reasonable prices. New peas are about 
the only commodities in the vegetable 
kingdom which are said to be scarce.

Local wholesalers arc experiencing 
difficulty in securing full orders in can
ned peas, owing to a scarcity prevailing 
in Upper Canada. Some of them will 
receive only about 35 per cent, of their 
order. Flour and sugar remain firm, and 
there is not expected to be any change 
in the near future in these articles.

Blueberries and raspberries arc not 
overly plentiful, and consequently are 
selling at fairly high prices. The season 
lor raspberries is about over. In regard 
to other fruits, the expectation is that 
the apple crop will not be large in this 
province.

It is doubtful if a better season for 
salmon along the Tobique was ever ex
perienced than this year has been. They 
are reported to be plentiful along that 
stream and its branches.
Sugar— Beane, hand
Standard gran. 5 30 5 40 picked,bue 2 20 2 5 
Austrian " 5 20 5 30 Beans, yellow
Yellows............. 4 70 5 10 eye, bus.............. 3 50 3 65

Flour. Manitoba 7 05 7 15 Cheese, new, lb 0 14 0 14
" Ontario.. 6 05 6 45 I^ard, compound

Coromeal, t»agi. 1 50 1 60 lb.0 14 0 141
" bbls. 3 15 3 25 Lard, pure, lb. 0 17 C 17$

Oatmeal, bbl».. 5 50 5 60 Baron. 0 18 0 2U
Sul. oatmeal .. 6 10 6 2J Fork,domestic «
Buckwheat, mesa.............. 27 50 28 00

weat. grey, bag 2 90 3 00 Pork, Amen 
Val. raisins, lb. 0 05J 0 6GJ ran clear. 26 75 30 00
Cal raisins,seed- Strawberries.

ed ..................  0 07| 0 061 dozen............... 1 70 1 80
Currents, lb .... 0 07 0 07$ Salmon, case—
Prunes, lb..........  0 064 0 01# Red spring .. 6 50 • 75
Molasses, fey. Cohoes........... 6 00 • 25

Barliadoe, gl 0 30 0 31 Peaches, 2's,
Butter, dairy, dozen............ 1 75 1 85

lb................... 0 18 0 20 Peaches, 3a,
Butter, cream- dozen............ 3 86 3 06

ery, lb.......... 0 23 0 24 Baked beans,
Egg*, new laid 0 25 0 26 dozen............ 1 20 1 30
Egg*, rase.................. ül'J Fish-
Potatoes. old. 1 25 1 60 Cod, dry......... 3 00 4 K

“ new. bus 0 15 0 80 Herring, salt,
Oanned gixide- bbls . 4 76 6 00
Pea*, doz.... 1 15 1 56 Bloaters, box... 0 85 0 00
Com. doz.... 0 'JO 0 95 Harbour nal-
Tomatoes, dz 1 00 1 05 umn, lb...... 0 11
R as pberries. Fresh Gasps-
dozsn............ 1 OR 1 05 ream, cwt 1 00

Ulwi.lb................  0 034 0 031

The Canadian Grocer received an in
teresting parcel from Greece the other 
day. It was received through C. L. Mar
shall & Co., Toronto, and was a bunch 
of currants just as it came off the vine 
at Patras and before the fruit was dried.

B. W. Ziemann, Preston, Ont., past 
president of the Ontario Provincial Re
tail Merchants' Association, attended a 
meeting of the board of directors in To
ronto on Monday.

An Ottawa paper announces that eggs 
in the shady side of the market there 
are 30 cents a dozen while eggs in the 
sun sell at 18 and 20 cents. It ought to 
pay the vendors to build a roof all over 
the market.

J. T. Macdonald, Calgary, Alta., an
nounces in his newspaper ad. that lie 
pays the freight on all mail orders for 
$10 or over. This is going the big cata
logue houses one or two better.

A Dominion charter has been granted 
Lockcrbys, Limited, for the purpose of 
purchasing and selling teas, spices, cof
fees, groceries supplies and sundries. 
The capital stock is $50,000 and the chief 
place of business is Montreal.
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A Circular Letter which Brought Good Business
General Merchant Sent it Out to Introduce His Bills Referring 
to Summer Sales—A Successful Sale, he Says, the Result—Has 
One Price to all.

A merchant often sits down to write a 
circular letter and finds that he cannot 
just at the time collect his thoughts. 
This variety of advertising is quite fre
quent in places where there is no news
paper through which the consuming pub
lic can be acquainted with prices, sales’ 
methods, etc. The following is a letter 
sent out by A. B. Carscallen & Co., 
Tamworth, and to the merchant who 
cannot just hit the mark may be of 
some value. That it proved beneficial is 
evident from Mr. Carscallen’s statement, 
lie says : “I enclose you a circular let
ter which we sent out about a week be
fore our annual summer sale. This pre
pared our customers for the bills which 
we sent them the day before the sale 
quoting regular and sale prices. We had 
a very successful sale. W’e are now prac
tically sold out of summer goods. Our 
customers are pleased with the bargains 
they received and have again had it im
pressed on their minds that there is no 
use of sending away lor their goods."

Have Saved Money Before.
11ère is the letter :
The time is drawing near for our an

nual sale. You have attended our sales 
in former years and have saved money 
by so doing. Perhaps you were a little 
late in coming and missed some of the 
best bargains ; that was your loss, and 
yet no fault of ours. Remember, we 
cannot replace sold out goods at sale 
prices.

The object of this sale is to reduce our 
summer stock, which is well assorted 
and rather large for this season of the 
year. The object of this letter is to 
give you time to prepare for our 

BIG CASH SALE
which will commence July 21st and end 
July 30th. We will not attempt to 
quote prices in this letter.

On July the 19th or 20th we will send 
you a bill attached to your milk can, if 
you have one, if not, some other way, 
quoting prices and describing our stock. 
When you secure the bill read it careful
ly, it will be interesting ; money saved in 
money made. You know that" we have 
always given genuine bargains at these 
sales. The only disappointed patrons 
that have attended these sales were 
those that came too late ; do not be in 
this class this year, as we intend mak
ing this the event in the history of our 
business career.

We cannot run a fake sale, our goods 
are all marked in plain figures, we have 
no favorites, and we use every person 
ilike, give 16 ozs. to the lb. and 36 in. 
to the yd., and stand behind any goods 
we recommend. Our whole ain in busi
ness is to deal square. If you feel that 
you have been unjustly dealt with in 
any way, we assure you that it is a mis- 
mderstanding and not intentional on our 
part. Should you feel at any time that 
vou have a grievance, we would ask you 
as a favor to be fair ; do not get ruffled 
until you have given us a chance to jus- 
ify our actions, or if wrong to make 
hem right.
I, as manager of this business, have no 

' ime to stand on the corner and invite 
you in, neither am I always at liberty

to wait on you when you come in, but I 
personally mark all the goods and we 
have honest, competent clerks who will 
sell you the goods at just what 7hey are 
marked. Were I to wait on you person
ally I could not do any better. I am 
sometimes criticized and even called 
stingy by good, well-meaning customers 
because I will not fall 5 or 10 cts. cn 
some article. I admit it does look small 
from a monetary standpoint, but what 
about the principle ? How could I call 
our store

THE ONE PRICE STORE «
And when you consider that our regular 
price is as low and in many instances 
lower than the cut prices of jur com
petitors in surrounding towns, you will 
agree with me that the money involved 
is only a secondary consideration.

I appreciate and thank you for your 
patronage in the past, if I have not 
told you so it is because I, like yourself, 
have always had to hustle for a living 
and have not had much time to cultivate 
the art of talking. If there is any rea
son why you cannot keep on dealing with 
us, let me know, and if I cannot satisfy 
you the fault will be mine.

Yours respectfully,
A. B. CARSCALLEN <k CO ,

Tamworth.
A. B. Carscallen, Manager.

P.S.—Don’t forget the Wednesday hall- 
holiday during July and August.

RETAILERS NOT SATISFIED.

Toronto Grocers Have Complaints
Against Canned Goods Manufactur

ers and Jobbers Methods.

Toronto, Aug. 18.—Canned goods 
manufacturers and wholesalers came in 
for a good deal of criticism on Monday 
r.ight at the regular meeting of the Re
tail Grocers’ Association.

The trouble is due to what the grocers 
claim to be a “hold-up” on the part of 
the manufacturer and jobber. Now is 
the time when they usually contract 
for their canned goods for fall delivery. 
In the case of peas, however, they are 
not going to be able to secure their 
entire orders. Some talked of only be
ing able to get 25 per cent., or what
ever the wholesaler cared to give them. 
But when it comes to com and tomatoes, 
on which there is likely to be a good 
pack they will be given the entire amount 
that their contracts call for.

What the retailers actually claim is 
that the other parties to the transaction 
are holding back peas in anticipation of 
higher prices later on. Retailers, too, 
say they cannot contract for peas with
out contracting for equal quantities of 
corn and tomatoes, but they can order 
corn or tomatoes separately.

There is still another grievance. When 
an order is given for fall delivery, the 
entire order arrives, and the retailer has 
to pay for the whole amount. He thus 
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ties up a considerable sum of money in 
canned goods, which he has to stock 
about his premises, and take all risks. 
“What is the wholesaler fort” asked 
one of the grocers, when this point was 
raised. Canned goods are often deliver
ed straight from the car.

The association will wait until prices 
on corn and tomatoes are out and if they 
deem it advisable, then they will call a 
mass meeting of Toronto retai lers to 
go into the entire question.

It was also decided to drop negotia
tions with the Grocers’ Section of the 
Toronto branch of the R.M.A., as the 
members claimed the other party had 
made no move tg^ards amalgamation 
considerations while they had appointed 
a committee and were all prepared long 
ago. \

Retailers Suggest that 
Soap Concerns 

Advance the Prices
By Errett & Co., Englehart.

We pay $3.85 for 100 bars of soap and 
sell the same for 6 bars for 25 cents as 
practically all grocers throughout On
tario do. We thus make a profit of 
about 10£ per cent, not figuring in the 
cost of doing business which we contend 
averages 11 per cent. This means prac
tically a loss of * per cent.

Soap companies have made no money 
for the past 2 years and neither has the 
retailer for a great deal longer period.

To eliminate the 6 for a quarter deals 
—which were undoubtedly begun either 
by cutting prices by some incompetent 
grocer—we would suggest that the com
panies charge the retailers $4.20 per 100 
bars regardless of the quantity bought 
by any one dealer, thus forcing all to 
sell at 5c per bar. This would give a 
profit of 16 per cent, or a clear profit 
of 5 per cent.

This would also give the soap com
panies a good margin on their goods en
suring them against failure which has 
always a bad effect on trade, and gives 
the retailer a profit whether he is an ex
perienced grocer or not. Such a change 
would save the experienced grocer from 
the low prices often set. by incompetent 
men through ignorance.

TO CLEAN A SHOW CASE.

“The best way to clean a show case.” 
says one merchant, “is with a damp 
cloth, soft paper and elbow energy. The 
cloth must be just wet enough to loosen 
the dirt and the paper to remove and 
give the glass a polished and finished 
appearance.

“The rag ought not to be too wet or 
the paper will not dry the glass. If 
the ease is particularly dirty a little 
liquid ammonia applied to the rag will 
help. Use the paper wrappings from 
oranges or lemons. It is soft and will 
not scratch the glass and leaves no lint. 
The method is easy, is not sloppy and 
can be done quickly. ”
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Remedy Suggested for Bettering Egg Quality
Troubles Due to Ignorance on Part of Producer and to the 
Fact That Buyers do Not Discriminate—Education and Legis
lation Suggested to Prevent This—Explanation of the Co
operative Egg Circles.

By Prof. F. C. Elford.

(Continued from last week.)
A system that is responsible for such 

a loss should not be tolerated. The 
producer and the consumer should 
oome closer together. There is no rea
son why eggs should be several weeks 
on the way or why bad eggs should be 
sold by the farmer for the same price 
as good eggs. Every link in the 
chain is to blame, right from the pro
ducer to the consumer. Why can't the 
producer market nothing but a new 
laid egg, why can’t the consumer be 
willing to pay a little better price for 
a superior quality. There should be 
co operative effort to get the egg on 
the market while new laid, and to get 
it there with as little expense as pos
sible. More persons each year are 
shipping direct to the wholesaler, re
tailer and consumer, still the bulk of 
the stuff comes by way of the “sys
tem.” Most of those interested see the 
necessity of a change ; honest producers 
feel the unfairness of being paid the 
same price for all eggs ; dealers and 
consumers are more willing than ever 
to discriminate in prices, and the time 
seems npe for something better.

Pays to Discriminate.
Whatever form this '“something” will 

take, it will have in it an element of 
co-operation, t"o-operation among the 
producers, co-operation among the con
sumers, and co-operation between the 
two ends. There will be the absence of 
jealousy between those producing the 
same stuff for the same market, farm
ers will realize that the higher the gen
eral average and the more uniform 
their produce the better it will be for 
each one. Buyers will find that it pays 
to discriminate in prices, both will 
know it does not pay even from a busi
ness standpoint to misrepresent, and 
gradually that feeling of suspicion will 
vanish.

The producer will find that the buyer 
is his best friend—the other partner in 
the co-operation—and the buyer will 
appreciate the advantage of handling 
produce upon which he can absolutely 
rely. This will mean that more of the 
selling price will find its way to the 
producer who sells good produce and 
that the buyer will get the quality for 
which he is willing to pay.

Much Due to Ignorance.
In order to bring this about some

thing has first to be done. Education 
and organization will be necessary. 
Much of the present condition is due 
to ignorance rather than dishonesty on 
the part of the producer. Though 
there are not a few deliberate rogues 
selling eggs there are many honest peo
ple selling bad eggs because they do 
not know it. They have never learned 
the difference between a strictly new 
laid egg and a stale egg. They don’t 
realize that an egg is never as good 
again as it is the first day it is laid, 
and that every day it is kept, even in

the best of conditions, it loses in value. 
They are not aware that a fertile egg 
in a nest one day in July is probably 
not fit for food.

It never dawns upon them that as 
soon as the breeding season is over, 
all male birds should be killed or re
moved from the flocks. They can't iun- 
derstand why an egg with a good 
strong shell cannot keep the contents 
pure in almost any condition. When 
they are told that they should not 
keep the eggs in an open basket by the 
kitchen stove or in the pantry with 
cooked vegetables, they wonder.

Intervention by Law.
Such persons should be shown what 

is required in a strictly new laid egg. 
For those who wilfully market bad 
eggs there should be legislation. A 
law that says that you must not sell 
as fresh an egg that is not. This law 
must also say the same to the dealer. 
It will not allow him to send as a new 
laid egg an egg that has been in cold 
storage, nor will it permit him to re
fill branded boxes with eggs from an
other source. There are those who re
quire only education. They should have 
it. For those who must have some
thing more to make them honest let 
them have it also.

The System in Denmark.
This will require organized effort all 

along the line and especially on the 
part of the producer. Co-operation 
somewhat similar to that adopted m 
Denmark, could be worked to advan
tage. Several co-operative circles em
bracing some of the Denmark features 
have been tried with such success in 
Canada, that others are encouraged to 
follow. A circle may cover in extent 
any territory convenient to a shipping 
point. The more shipping members it 
includes the better. The management 
of a circle is in the hands of the mem
bers and may be managed much as a 
creamery or cheese factory. In some 
cases these agencies are used as a 
starting point. The wagon that gath
ers the milk or cream makes provision 
for lifting the eggs as well.

The aim is to get the eggs gathered 
from the farms at least once a week 
in the winter months, and twice a week 
throughout the summer. These eggs 
are taken to the cheese factory or cen
tral depot as the case may be, from 
where they arc shipped. Each contri
butor is given a stamp which he puts 
upon his eggs. This stamp includes 
two marks or figures, one indicating 
the number of the circle the other the 
number of the contributor. At the 
central station where the eggs are re
ceived, they are candled and any not 
qualified as new laid are noted and the 
mark on the eggs indicates the farm 
from which it comes. It is therefore 
impossible for any member to market 
eggs that are not up to the mark and 
each member is responsible for his own.
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The output of a circle is sold through 
the secretary or manager, who may be 
the man who does the candling and 
grading or not. It will probably be 
better if he is, as he can keep in closer 
touch with the members of the circle. 
Each member must subscribe to cer
tain rules. These rules will cover such 
questions as cleanliness, frequent gath
ering of eggs from nest and the keep
ing of them, marketing none but those 
laid by the member’s own hens, etc.

Should be a Standard Egg.
The grading of eggs means that there 

will be a recognized standard of quality 
and this will lead to the standardiza
tion of the product. Other commodi
ties have their produce standardized, 
why should not eggs 1 There is no na
tional understanding as to what a No. 
1 quality of egg means. The absence 
of this handicaps the trade and leaves 
loopholes through which dishonest deal
ers may escape. If there is a general 
classification and grading adopted the 
managers of the circles will be expected 
to make themselves acquainted with 
them and as a result the output will 
become uniform. Dealers know how 
this will benefit the trade. It will raise 
the standard of quality and put the in
dustry upon a much more satisfactory 
basis.

Will See that No 
Short Weights or 

Measures are Given
New York, Aug. 18 —Trade customs, 

which allow buyer and seller to take 
liberties in actual weights and measures, 
received another setback recently when 
Commissioner of Weights and Measures 
told the delegates to the convention of 
New York state retail grocers that he 
intended to keep up his fight for net 
weights to a finish, and that he would 
go after the jobbers and manufacturers 
just as vigorously as those who deal 
with the consumer. The convention 
practically put itself on record as will
ing to back him in his efforts to enforce 
the law.

“Just because some dealers find that 
they have been able to shave off a penny- 
in this trade and another in that, they 
think that it does not amount to much 
to the individual, but when it is con
sidered that maybe 15 dealers in a like 
number of trades arc taking this penny- 
tribute each, it is easily seen that the 
total is much more than the average pur
chaser can stand," said Commissioner 
Driscoll.

“Giving short weights and measures 
because of these trade customs is only- 
hiding petty pilfering behind a mask, 
and I propose to tear off the mask 
wherever I find it."

Compton & Montgomery, of Wetaski- 
win, Alta., dissolved partnership some 
time ago. C. E. Compton has opened a 
new grocery store, and Mr. Montgomery 
is joined by Mr. West as Montgomery Ar 
West. They have a general store. Both 
places are new brick quildings and fitted 
up in the most modern way.
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The chance of your lifetime Î
The Wonderful West, whose prosperity and greatness is only in its infancy, 
is in need of jnst the goods you manufacture.

Will you avail yourself of our services for the handling and disposal of these 
goods ? We have grown and are still growing with the WEST, and have a 
thorough grasp of Western Trade, its developments and requirements. Large 
track warehouses at the leading strategic business points are ready to handle 
your wares ! Get in touch with us to-day. We can offer yon conscientious, 
thorough and reasonably-priced service.

NICHOLSON (A BAIN
WINNIPEG

Wholesale Commission Merchants and Brokers

REGINA CALGARY EDMONTON FORT WILLIAM
Storage for all classes of merchandise. Cars distributed at Calgary, Winnipeg, Regina, Edmonton, Fort William

HONESTY!
No reputation is so valuable to manufacturer or retailer as that of making or 
handling HONEST GOODS—goods of guaranteed purity, unimpeachable quality 
and highly skilled manufacture.

“E.D.S.” BRAND
Jams, Jellies, Grape Juice and Catsup

bear the hall-mark stamp of honesty. The Department of Inland Revenue 
has certified them to be 100% PURE. Send for Government Bulletin 194 and 
be convinced that no line you can handle will so add to your 
reputation as “E.D.S.” Brand. See that your shelves are 
liberally stocked with these satisfaction-givers.

You can recommend them to your best customers with 
every confidence.

V E. D. SMITH
WINONA, ONT.

at his own 
Fruit Farms

AGENTS—N. A. Hill. 25 Front St. E..Toronto: W. H. Dunn, Montreal: Mason & Hickey, 
Winnipeg : R. B. Colwell. Halifax. N.S. : J. Gibbs. Hamilton.
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Higher Prices
Shortly on Lard Compound

There it an actual scarcity of Cotton
seed Oil till new crop oil is available 
—and famine prices are talked of.

We have a good supply of oil pur
chased, and for a limited time will fill 
orders at what will soon look to be 
very low prices.

Order To-day

GUNNS PORK AND BEEF PACKERS 
LIMITED TORONTO

\JN/V

EÀSIFIRST'

EXLFl.S
OTUf-

REINDEER
Coffee

With Milk and Sugar

No trouble to prepare 
Just add Boiling Water

ix^aieSÜÎ*0 RtAinr rojAfmssA

Tli Tnri Ctiiiiul Milk C«„ LleltH, Tran, 1.1.

Pure Lard
and

Lard Compound
We are quoting very reasonable 
prices on both Pure Lard and 
Lard Compound.

We put up the following packages :

350-lb. tierces 3-lb. tins
60-lb. tubs 5-lb. tins
20-lb. pails 10-lb. tins

•nd one-pound cartons.

F.W. Fearman Co.
LIMITED

Hamilton

POULTRY
of all kinds wanted, alive or dressed. We 
can also handle yourregular shipments of

BUTTER and EGGS
to the best advantage.

Send us your orders for mild cured

HAMS and BACON

THE WM. RYAN, LIMITED
Packing House 70-72 Front It. East

FERGUS TORONTO
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Another Decline of Half Cent in Pure Lard ■£>il£tc than Iast year'
Live Hogs are Down to $8.26, and an Easier Tone Prevails in 
Pork Product Market—Choice Eggs Show a Slight Increase in 
Price—Butter and Cheese Production Still Keep up—Honey 
Prices in Ontario Will go up if Beekeepers Maintain the 
Quotations They Have Mentioned—Poultry is Being Received 
More Plentifully.

The past week has witnessed a slight
ly easier market in some lines of pro
visions, live hogs and lard. In some 
quarters there have been lower prices in 
sympathy with the general feeling. The 
hog supply is general as far as quantity 
is concerned and as long as present con
ditions prevail the market will hardly 
be expected to soar.

The production of butter, eggs and 
cheese continues steady and so tar there 
has been no falling off. Prices are 
about stationary, although for select 
eggs a slightly higher price is ottered. 
A report from Montreal states that 
choice goods are comparatively scarce. 
Urocers are beginning to lay in stocks 
at present prices and it would appear 
that the trade is not expecting lower 
prices.

The production of cheese is quite sat
isfactory and the August make should 
reach a good figure. The pastures are 
in good condition and the supply of 
milk is well up to the average for this 
season. The August cheese is consider
ed about the best. Old cheese is prac
tically of! the market, although there 
arc a few houses with some holdings.

Poultry is coming in more freely now, 
and the trade is looking forward to 
liberal receipts from the country.

Honey is also beginning to show it
self and although it was reported that 
stocks would be light the feeling among 
the trade is that the supply will be 
about the average on account of extra 
lines. In the Toronto district it is 
stated that if the bee keepers hold out 
for the prices they have named the 
price to the retailers will have to be 
increased, as the quotations to the 
wholesale trade are practically the 
-arae as the latter extend to the re
tailers. The honey situation is inter
esting just now in view of the facts 
mentioned.

MONTREAL
Provisions.—Receipts of hogs seem to 

be better lately, and there are rumors 
of weaker prices in the near future. So 
far, however, no changes have taken 
place. Sales arc better than they have 
been for some weeks past, and supplies 
are coming in freely.

A touch of cool weather now would 
give a decided impetus to all branches 

■f the provision trade.
EureLsrd—

Bodies, 50 lbe., per lb................................................. 0 IE
~ *• 110 lbe , per lb.............................. 0 15

6 " *• .............................. 0 153
Pell», wood. 10 lb», net, per lb.........“ i tin"*) lbs. |

0 16

Pells,' tin, eihkfroibpéribï. 7.0 15
Tube, 60 lbe. net. per lb........................................... 0 16
Tierces, 1761b.., per lb.............................................. 0 16

impound Lerd-
Boie., 60 lbe. net, per lb.........................................
Owe, 10 lb tins, *1 lbe. to esse, per lb................

Pelle, wood.101be.net, per lb................. « ÎH
Pelle. Un, *> lbe. «roee, per lb................................ 1 Ilf
Tube, 60 lbe. net, per lb........................................... « Ilf
Tlereee, S7I lbe., per lb............................................ 0 11

Pork—
Hsstj Oonsd» short out me»», bbl. 86-45 pleoee__ 20 00
Oinodo short out book pork, bbl 4W6 pieces.......... 29 60
floor f et book»............................................................. 12 00

Kvy flsnk pork, bbl.................................................. 11 00
e beef, lttflb bbl».................................................. 9*

" 100 “ ..................................................  18 00" Bo H ..................................................  18 10
Dr» Soit Meet*—

Si boson, leaks, lb................................................ 0 101
oleer boooo, beery, lb.......... ............................. 0 16$
eleer beeou, lient, lb ............................ I 16,

Heme—

Ki l»r«e Ueee, * lbe. upwards, lb......................... 117
l tew, 111# » lbe, per lb.................................. ,11
■■ tew. 11 te Mite., pee lb.............................. Ill

litre smell aime, 10 te IS lbe, per lb....................... 0 71
Bene eut, rolled, large. If to ■ lbe., per lb............... 0 19

well 0 tell lbe., per lb.............  110;
BeeeMW beeeo. Ifcigllsh. boneless, per lb............... 0 ,1
Windsor beooo, etinned, beets, per lb...................... 0 12
Staeed roU beoon, boneless, abort, per lb.................. 0 18

■nee, Ure, per ewt....................................................... 09 76
" *..........—« set................................................... U 50Butter.—Prices of butter in the coun

try are firmer, and should be higher 
here, say the local produce men. As yet 
no change has taken place, but it would 
be no surprise if an advance were to 
take place shortly.

Receipts for the week show a slight 
increase on last year’s figures, 14,436 
packages as against 13,631 same week 
last year. For the season they are 
249,878 packages as against 225,282 
same season last year.
Hew milk oresmery.................................................. 0 231 0 24
Delrw. tube, lb........................................................... 0 II 0 22
Trask dairy relie...................................................... oil 0 22

Cheese.—The export demand for cheese 
is fair, say local men, but at prices 
which do not allow of a fair profit. In 
fact several orders have been turned 
down recently on this account. I»cally 
trade is none too good, but seems to 
be gradually improving.

Receipts arc keeping up remarkably, 
being 94,354 boxes for the week as 
against 88,786 boxes same week last 
year. For the season they show a de
crease still, though it is a slight one, 
1,024,021 boxes as against 1,017,471 
same season last year.
Quebec, terge......... .
Weeiero, terge.......

•• Î23L
Old okeeee, terge...

10 lbe.

0 111 
0 Ilf 0 11 0 11 
0 13

Eggs.—The egg circle movement re
ferred to in The Grocer from week to 
week, seems to be gaining in popularity 
all the time. This year seems to have 
been a particularly opportune time for 
it, in view of the poor quality of so 
much of the stock.

New laids are a little higher this 
week, selling at 27c. Otherwise the 
market shows no change. Sales con
tinue good.

Receipts for the week are 5,010 cases 
as against 4,482 cases same week last 
year. For the season they are 127,661 
cases as against 130,218 cases same 
season last year.
New laid»........................... ..............................................
Select»................................................No. i........................................ ;..........;

6 27 
0 IS
0 20

Honey.—From first reports it was 
deemed certain that the honey crop 
would be a light one this year, but 
there seems to be no difficulty whatever 
in filling requirements at last year's 
prices, and arrivals are both frequent 
and large. The quality of this year’s
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White clover comb honey......................................0 16 0 17
Buckwheat, extracted............................................. 0 06* 6 09
Ulover, «trained, bulk, 10 lb. tine..........................  0 11 0 11*
Buckwheat comb...................................................... q is* q is

TORONTO.
Provisions.—In this market there has 

been another decline in some of the 
prices. Live hogs are down to $8.25 at 
country points and for local delivery 
bring $8.60. There is a fairly good sup
ply of hogs throughout the country and 
recent deliveries have been large. There 
has been a slight reduction in backs, 
long clear bacon and medium hams. 
Pure lard has dropped another half 
cent. Those in the business, however, 
express the opinion that it will not be 
long until lard reaches a better basis. 
Trade on the whole is reported good. 
Compound lard is stronger.
Long eleer beoon, par lb................................................. «16
Smoked breekfeet beoon, per lb............................ 0 20 0 21
Pickled shoulder...............................................................  0 134
Boll beoon, per lb.............................................................  ilh
UgS, heme, per lb........................................................... è 19$
Medium kerne, per lb....................................................... 0 19
Urge heme, per lb...........................................................  I 111
Cooked heme .................................................................... 0 18
Freeh shoulder heme...................................................... oil
Shoulder butte................   0 17 0 IS
Becks, plein, per lb........................................................... 0 20
_ He meet......... .............................................  0 20, 0 11
Beery mem pork, per bbl..................................... » 00 H 01
fkert«tt,»mbbl......................................................* 01II10

::::::::::::::::::::::::::: :::: Î19
- - - - - - !IS*

Se*. ** «entry pointe......................................... 8 2$
Ure bon, looei.................................................................. e 60
Preeeidkem.................................................................u 00 11 25

Butter.—There is a little firmer tone 
to the market this week, and a slight 
increase in prices. The production still 
hovers around a fairly large figure and 
the quality has considerably improved. 
It is expected that it will not be long 
until higher prices are asked by the 
farmers. As the quality of the make 
improves and the production falls off. 
as it is bound to do, the market should 
be affected by higher prices.
____  . Per ib.
Pre* ««emery print............................................ ,M $ 15
fermera' separatee butter.............................................. III
Deira prints, ekofae................................................0 11, 119
No. 1 tub» or bexe»...................................................0 II 0 10
No. 2 tube or boxe»...................................................0 If 0 II

Eggs-—There has been no change in 
the price of eggs this week, but there are 
some that believe that it will not be 
long before an increase will be felt. 
There has been a noticeable improve
ment in the quality of the stocks now 
being delivered.
Selects.........................................................................  0 11 0 13
Freeh egg», dos........................................................... 0 20 0 21
Second grade, dox....................................................... 0 17 0 18
Chipe, dox............................................................................  0 16

Cheese—Old cheese is practically 
done. There may be a little held by one 
or more houses, but it is not an appre
ciable amount. The new make is find
ing its way to the market and is meet
ing a fairly good demand.
New cheese— Twine.............. 0 11,0 11

Large.............. 0 11, 0 11,

Poultry-—Receipts of poultry have been 
heavier of late and prices are easier. 
Spring broilers and hens are coming 
in freely and the market is much brisk
er than it has been for weeks past. There 
has been a slight improvement in the 
demand for poultry and the trade are 
looking forward to a better market in 
every respect.
Spring broiler», lire..................................................... 0 12 0 13
Hens, per lb. live........................................................  0 10 0 11
Torkqr», per lb., Urge. dreaeed.............................. 0 18 6 19
Spring duck, lb., live................................................ 0 09 0 10
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Honey—The new stocks of honey are 
now finding their way to the market 
in fairly large consignments. The ques
tion of prices is occupying the atten
tion of the. trade. The beekeepers have 
placed their new quotations at prac
tically the same figures as those which 
the wholesalers are receiving and the 
latter will he forced to move the prices 
up if the keepers hold out for the prices 
they have named. One local house has 
just received a large supply of new 
stocks and the prices it is quoting for 
honey in the comb are as follows: No.
1. per do/... #2.00; No. 2, $2.25, and No.
2, $2. The stock that they are selling 
in glasses ranges front $1 to $1.50 and 
$1.S0 per dozen. It is good-looking 
honey and is but the first shipment. 
Honey is just now coming to its own 
and will attract some attention for a 
time.
Clover honey, extracted, 60 lb. cane......................... 0 10 0 If \

" “ “ 10 lb pails............................ 0 10*0 11
“ M M Sib pail».......... ..............0 101 0 11
“ " comb, per down............................................. 1 7.i

Buck wheel honey, lb.............................................................. 0 06*

WINNIPEG.
Lard—The output has been greatly in

creased and merchants are stocking free
ly. The summer trade was light, but 
from now on the trade will be good. 
Prices are much firmer than usual and 
higher prices may rule shortly.
Pure, 30-lb. pails......................................................................... 3 30

" 3-lb. tins, 60-lb. cases.................................................. 10 10
“ 10-lb. tins. 60-lb. cases ............................................ lv 00

Compound, 20-lb. pails, per pail ................................. 2 50
" 5-lb. tins, 60-lb. cases......................................... 8 50

Butter—The butter market is firm 
this week, because supplies have drop
ped off considerably. The jobbing price 
for creamery is 25o; No. 1 dairy being 
22c. The limited supply is only tem
porary. as the pastures are improving.

Eggs—Eggs are jobbing at 21c just 
now. while the old stuff is being cleared 
out. A higher price on fresh-laid is 
soon to be quoted.

Cheese—The Manitoba cheese is hav
ing a good sale, but the quality is not 
so good as the Ontario product. The dis
tribution throughout the west is heavy 
just now, and shipments from the east 
are heavy. Ontario cheese is lS^c ; 
Manitoba jobs at 12c.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
Although for many years E. W. Gil- 

lett Co. have had a resident represen
tative in Winnipeg, and carried a large 
stock of goods in that city, it was not 
until quite recently that they decided 
to adopt a different plan in doing busi
ness, and have made a long term lease 
of the tine premises No. 173 McDermott 
Ave. East. This warehouse, which was 
formerly used by a concern in the 
wholesale drug business, is now in the 
hands of workmen who are making ex
tensive repairs and alterations in order 
to make it suitable for the Gillett 
Company's business. Everything these 
days points to the fact that the larger 
concerns realize the importance, of the 
vast business which is possible to se
cure in the west.

The Household Convenience Co., Ltd., 
Toronto, have introduced a "Selling 
Plan,” which if adopted by the retail 
grocers generally, will certainly mean a 
big jump in their daily sales. The plan 
is not exactly a new one, but they have 
worked in three or four scientific points 
which puts it on an entirely new basis, 
and if given a fair trial, the clerks will 
unconsciously develop into real sales
men. In fact, for transient trade, their 
plan will make many new customers, by 
gaining their confidence, as the specialty 
this company is putting on the market, 
namely, "Wondershine,” which cleans 
silver and gold, without rubbing, is a 
real honest labor-saving device. And, 
this new ‘‘‘Selling Plan” will take well 
with all the regular customers, and 
show that their interests are being well 
looked after. The fact that “Wonder- 
shine” is being well advertised, along 
the right line, and is sold on "thc- 
money-bach-if-not-satisfied” idea, should 
cause every up-to-date grocer to get 
in touch with this company. Of course 
grocers as a general rule do not handle 
silver polishes, but there has never been 
anything placed on the market like 
“Wondcrshine,” and it will sell well 
through the grocery store. As stated 
in their advertisement, dealers will be 
sent the “Selling Plan” free by the 
company with all other information 
upon receipt of name and address.

the phenomenal success the "Banner” 
Cold Blast Lantern has made wherever 
shown in England. A British merchant 
accidently came across a sample of the 
"Banner" Cold Blast Lantern, and so 
impressed was he by the superior work
manship and the many ingenious de
vices for facilitating the operation of 
same, that he sent forward an order. 
Since introducing this style of lantern 
to his customers, it has met with im
mense success, and the Allan liner 
“Virginian” included in its manifest a 
greatly increased order for these cele
brated “Banner" Cold Blast Lantern.”

ACCOUNTS WANTED.

TWO GOOD ACCOUNTS WANTED—Two maau 
(•durer» requiring representation In Montreal 
•« f'qneded to write. Box 35», CANADIAN 

GROCER, Toronto. Wnntn Independent ennner par
ticularly. (35p)

HONEY.

HONEY—Everybody vanta tha beat. My 1610 crop 
of pure White Clover extracted now ready for 
delivery. Write for prices. CHAS. T. ROSS, 

15 Liverpool St., Sherbrooke, Qua. (43p)

SUOHARD'I OOOOA
tkle la tha aaaeen to peak SUCHARD’S CO- 
COA From new on aoeoa will be In demand 
dally. It paya te nail the beat. Wn guarantee 
ÉUCHARD • eeeoa agalnel all other makaa 
Dallai >•• In flavor; prltna lent right.

FRANK L. BENKDIOT A OO , Montreal 
Agente.

A few years ago it would have seemed 
like presumption for anv Canadian man
ufacturer to go into the English mar
ket to endeavor to sell his wares, but 
at the present time it is no uncommon 
event for the Atlantic steamers to 
carry large freights of Canadian manu
factured goods to sell in the. British 
market. But for any manufacturer to 
endeavor to do business with England, 
in the first place his goods must be of 
exceptional quality and the reputation 
of the firm must be first-class, the Eng
lish merchant being particularly con
servative in dealing only with respon
sible houses. Business done in England, 
however, is generally the result of a 
more or less vigorous campaign in that 
market: An exception to this rule is

USE PLENTY OF

WILSON’S

FLY PADS
on Wednesday afternoons and over 
Sundays and keep your store as 
free from flies as possible.

KEEP POSTED ON SUGAR
Having been identified with Sugar for the put thirty years, and being In coûtant touch 

with all sections of this country and foreign markets, we are in the but possible position to keep 
you posted by mail and wire of any actual or contemplated changes and general gossip of the 
markets. Some of the largest concerns are subscribers, and we should like to place our propo
sition before you. For further Information write

•■ITU A SCRIFPIB, CO. 13» Front Street, MW YORK

MAPLEINE
(Maple Flavor)

This is a strictly high-grade 
maple flavor, made of absolute
ly pure materials, and possesses 
the genuine rich flavor of the 
maple.

One ounce of Mapleine makes 
a gallon of delicious syrup. 
For manufacturing purposes It 
is positively unexcelled.
•end tor Free Sample

Jfrtberitb €. Robson 
Sc Co.

26 Front St. E.. Toronto

4r>
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WHITEST The Dealer Benefits.
The retailer is realizing more and more 
the assistance that is given to him by the 
manufacturer that advertises his goods 
extensively. Such goods are demanded 
by the trade, which means quick sales and
good profits. Eight-sheet posters are now being used in Ontario 

advertising Magic Baking Powder and should be of great benefit to the 
trade. Profit is good when purchased in proper quantities.

MAGIC BAKING POWDER
CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one 
made in Canada that does NOT contain Alum.

E. W. Gillett Co. Ltd.
Winnipeg. TORONTO, ONT. Montreal.

Bookkeeping Without Books!
Sixty Thousand merchants in all parts of Canada, the United 
States and foreign lands are saving time, labor and money 
in handling their credit accounts by the use of

The McCaskey Account Register System
The McCaskey System, with One Writing and in one-fourth 
or one-third of the time, accomplishes everything that is 
done by the use of day-books, journals, ledgers, bills, state
ments. etc., and in this way saves time, labor and money.
Let us refer you to some of our customers in your locality. 

Information about the System is Free.

DOMINION REGISTER CO., Limited
Manufacturers of Duplicating and Triplicating 

Sales Books in all varieties.

99-104 Spadina Avenue - TORONTO, Can

FIRST
AND
STILL
THE
BEST

Clark’s 
Potted Meats
In the warm weather housekeepers are 
looking for food that requires no 
preparation.

Suggest Clark’s Potted Meats, they 
are the ideal meat for luncheons and 
picnics.

Packed in assorted cases if so ordered. 
Ham, Beef, Tongue, Veal.

Your Jobber handles them.

Wm. Clark - Montreal
Manufacturer of High-Grade 

Food Specialties

MADE IN CANADA
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All the year round

Mott’s
"Diamond” and "Elite”

brand» of

Chocolate
are the grocer’* meet reedy sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <St> Co.
HiHtm, NS.
BELLING AGENTS :

J. A. Tartar N. a MtlnSos Jee. a Huxley Arthur Nelsee
Mont reel Terente Winnipeg Vaneeuver

Arthur M. Leueke *. 0. Bedllngten
Ottawa Oaigtr,

f - <&Ur

Make a note of the brand—Y & S—on our 
Pepsin Gum. This brand—Y & S—has been 
used by us and our antecedents for forty years 
on the best known stick licorice in the United 
States and Canada. It means just as high 
quality when used on our chewing gum. Four 
flavors : Licorice, Peppermint, Wintergreen 
and Spearmint. Each piece wrapped singly, 
5 pieces to package, 20 packages to box. 
Order a trial box, assorted, if required, from 
your jobber.

National Licorice Co.
MONTREAL

BISCUITS
from the Old Country

Some of the most popular Biscuits 
in Britain are made by

MSVITIE & PRICE
Biscuit Manufacturer»

EDINBURGH and LONDON

The thousands of new-comers to 
Canada will welcome the sight of 
their old favorite varieties in your shop.

AGENTS for Manitoba, Saskatchewan, Alberta and British Columbia :

RICHARDS & BROWN, 314 Rom Avenue, WINNIPEG

HOLDS ITS OWN
against all comers, with constantly 
increasing sales—larger this year 
than any year in the history of the 
business—

Shredded Wheat
the only breakfast cereal made in 
biscuit form, and the only cereal 
that forms a wholesome combination 
with fruits.

The Shredded Wheat business is built solidly 
and sanely upon educational advertising—the only 
kind that lasts—no premiums, no prizes, no bribes — 
no deals that force sales beyond the natural demand 
—nothing but a “square deal" for grocer and 
consumer. In August tell your customers to make 
their “meat" Shredded Wheat.

The Canadian Shredded Wheat Co., Ltd.
Niagara Falla, Ontario

4S



THE CANADIAN GROCER

Will Present Conditions Drop Price of Flour ?
Conditions are Not as Depressing as They Were Reported to 
be—Total World’s Yield Will Make up Any Decrease Experi
enced in Canada and the United States—If Deliveries Continue 
as at Present Large Dealer Expects to See a Much Weaker 
Market—Prices Unchanged.

Those who closely follow the wheat 
market from week to week are gradually 
losing that pessimistic feeling and are 
entertaining more hopeful opinions re
garding the world’s supply. Canada’s 
estimated yield is gradually coming back 
to its first strength and there are those 
who place it at from ninety to one 
hundred million bushels.

A deficiency is looked for in the United 
States and Canada, but it is practically 
certain that it will be entirely made up 
by increased yields in other countries, 
houmania, Italy, Hungary, Russia and 
other grain growing countries should 
make up the decrease which is likely to 
he felt in the northern part of this con
tinent. Fxport demand has been in
creasing of late, although it is not by 
any means equal to the export trade 
Iliât, was transacted at this time last 
year.

A prominent flour dealer stated that in 
the natural course of events lower prices 
should be quoted for flour if the deliver
ies of wheat continued as at present. 
Chicago and Winnipeg grain markets re
cently lost ground, influenced by lower 
prices from Kuropcan markets. In re
gard to the world’s visible supplies of 
wheat, figures quoted this week show for 
the week a visible supply of eighteen 
million bushels as compared with eight 
million during the same week last year. 
There is a similar showing in regard to 
oats. There seems to be considerable 
grounds for believing that present prices 
oi flour will not hold.

The market seems to he rather firm at 
present, but it is a question whether it 
will continue to hold its present con
dition. It is reported from Hrandon 
Unit the grain men expect a drop in price, 
which will make the opening about one 
dollar a bushel at Fort William, or 
ninety cents at Hrandon.

MONTREAL.
Klonr—Foreign demand has been 

steady during the past few days, and 
eems to he steadily on the increase. 

Most of it has been for low grades of 
pring wheat. Although prices arc un

changed, there is a firmer feeling prevail
ing, and the volume of business is con- 
idcred satisfactory. Storage stocks 

diu\y a slight decrease over this time 
ast year..
winter whest patente, bbl................................... ....
Straight rollers, bb.............................................
Extra, bbl.......................................................................
Manitoba spring wheat patente, bbl............

strong bakers, bbl........................................

5 75 
5 80
5 :.0
6 30 
5 80

Rolled Oats.—Since the recent advance 
Hie rolled oats market shows little 
change. Prices arc steady, hut tin* tone 
"f the market does not seem to indicate 
■my further change for some time. 
>'.iles have only been fair, as it is felt 
|hat the top price has been reached.
■Ina oatmeal, bap............................................................ | 70
ciendard oatmeal, bap................................... 1 70
Granulated " ~.................................................... 1 70

■ Oldduitoommeal, W-lb. bap....................................... 110
.>lt#d eommeal, 100-hap...............................f............... 1 90
«oiled oala, bap, 90 lb..................................................... its

banal»..........................................................  6 10

TORONTO.
Flour.—Local flour markets are quite 

firm. There is not much Ontario wheat 
on the market, these days. There is no 
change in prices over a week ago.

Manitoba Wheat.
1st Patent, in carl lot*................................. 6 20
2nd Patent, in oar lot*.................................. 5 70
Strong baker», in oar lot*.. ........................ 5 60
Feed flour, in car lot*.................................... S 30

21 cents dearer in bbls.
Winter Wheat.

Straight roller............................................... 5 25
Patente.......................................................... 5 35
Blended......................................................... ....... 5 00 5 15

Cereals.—Rolled oats continue to move 
fairly freely at the advanced price. 
There is every indication for a good fall 
business. It is generally thought that 
present prices will hold firm under ex
isting tendencies.
Rolled oat*, small lots, 90 lb. sacks............................ 2 45

" “ 25 bags to oar lot*....................................  2 35
Rolled wheat, small lots, 100 lb. brie..........................  3 10

" " 25 brls. to car lots.................................. 3 00
Standard and granulated oatmeal, C8 lb. sacks......... 2 70

Crops in Eastern 
Canada Showing a 

Very Fair Average
Ottawa, Aug. 18 —The Census Hul Ur tin 

shows that the conditions of field crops 
in Canada this year have been greatly 
modified by temperature and rainfall, 
and that between the cast and the west 
it is hardly possible to make a state
ment of averages that will not be mis
leading. In the eastern provinces growth 
has been uniformly good throughout 
•Inly, and the percentages of condition 
have been high for every crop ; but iu 
extensive tracts of the northwest pro
vinces drouth has prevailed and cropÿ 
arc reported in every stage of condition. 
The northerly parts of these provinces 
have been largely exempt from the 
drouth, and there the per cent, condi
tions arc high. It is difficult to indicate 
fairly an average of conditions for the 
Fast and West which does not take ac
count of the areas sown, and these have 
been considerably reduced since the .June 
report. The August report will give re
vised figures from which yields may be 
estimated.

In comparing the per cent, condition of 
crops for 1909 and 1910 it should be re
membered (hat fall wheat, rye, peas, 
buckwheat, mixed grains, beans, pota
toes, hay and clover and corn are prin
cipally produced in the eastern provinces; 
and spring wheat and flax mostly in the 
northwestern provinces ; with oats and 
barley in nearly equal proportions in the 
two regions.

A Good Average Shown.
Fall wheat is grown chiefly in Ontario, 

and its condition for all Canada has 
been reduced by a relatively poor crop 
in Alberta. Compared with the condition 
at the same time last year, it is 84.63 
to 7(1.53. Rye is 85.20 in 1910, to 81.81 
in 1969 ; peas is 81.70 to 87 ; buckwheat, 
87.04 to 86.15 ; mixed grains 99.91 to
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1 PERFECTION
3 Ctt,,
V MOONEY BISCUIT & CANDY CO 

STRATFORD CANADA

There’s always a big demand 
among campers and picnickers 
lor a good soda Biscuit !

Are you stocking

Mooney’s
“Perfection”

Cream Sodas

the kind that always reaches 
your customer in a crisp and 
fresh condition 'i

It’s a line that never fails to 
satisfy, and leaves a good 
margin of profit.

They are pleasantly palat
able and perfectly pure.

See to your stocks.

The
MOONEY BISCUIT 
éè CANDY CO., LTD.
Stratford and Winnipeg

87.23 ; beans, 81.43 to 81.33 ; potatoes, 
Rl to 92 ; hay and clover 90.87 to 73.79 ; 
corn for husking, 81.30 to 82.80 and corn 
for fodder 89.70 to 83. These crops, 
which arc mainly grown in the east, 
show a high average of condition, affect
ed only in a slight degree by reports for 
the west.

The average condition of spring wheat 
is 77 for 1910 to 84.57 for 1909, and of 
oats 79.57 to 87.78 for all Canada, 
which is substantially lower than the 
averages for the east. In the three 
Northwest provinces the condition of 
spring wheat is 62, of oats 58.62 and of 
barley 63.60.

The estimated yield of fall wheat in 
the country is 18,724,000 bushels, bc'ng 
26.17 bushels per acre. The hay and 
clover crop is estimated at 15,190,000 
tons, or 1.80 tons per acre, and of al
falfa 1.92 tons per acre.

1
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Chocolate
“BORDO”

Registered

They keep perfectly
—but are too good
to keep long

“ Bordo” Chocolates are 
just as firm, fresh and 
delicious in August as in 
January. Everywhere and 
at all seasons they are the 
best, and most profitable 
sellers in the Candy Spec
ialty line.

Attractively packed, and 
most delightful in flavor 
and consistency. Your 
customers will take t o 
them at first sight, and be
come partial to them at 
first bite.

The Chocolate that will 
give your customers per
fect satisfaction.

The Chocolate that al
lows you good margin of 
profit.

The Chocolate that en
sures you repeat orders.

Write us to-day for Samples 
and full particulars

(Tht Origimtir*)
Brewster Ave.

MONTREAL
Manufacturers of Confectionery

NO CHEMICALS are used In the manufaotpre of

EPPS’S COCOA
fppi't flavour la the natural flavour of fine oocea, and Im cocoa as It a ho u Id bo.

• MILENIA MILK CHOCOLATE
Melts in the mouth with a delightful smooth
ness and a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK. 
Special Agents i C. E. COLSON A SON, Montreal 

Nowa Sootla i I. B. ADAMS. Halifax. Manitoba i BUCHANAN A CORDON, Winnipeg

MAPLE SYRUP!
Small's Maple Leaf Brand

lo the Steadied the world over. 
CANADA MAPLE EXCHANGE 

Montreal

Cheese for 5000 Grocers
Roquefort, Gruyere. Camembert,
Oka, PsLrma«an, t dam, Stilton.

We are Specialist» eor the Trade.
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY
395 SL Lawrence Boulevard Montre al

SALT
CAR LOTS OR LESS. Prompt shipments 
Write tie for prlcee. Phone order our expense

TORONTO SALT WORK9
TORONTO, ONT. Ono. J. OLirr, Mahaoe»

W. H. ESCOTT
WHOLESALE

Grocery Broker
141 BANNATYNE AVENUE

WINNIPEG
COVERING

MANITOBA ans SASKATCHEWAN
OOffWESPONDSNCg SOLICITED

Oval Butter Dishes
Write us for Prices

Graham Bros, â Co„ ammount, ont.

When writing advertisers kindly men

tion having seen the advertisement in 

this paper.

FEATHERS WANTED
Highest prices psld for fcslhcrc of ell tilde. Meet 
he cleco end free from quille. Prompt reminisce

WRITS TO

P. POULIN a CO.
39 Sonoooouro Markot, - Montroal

Wi SELL FEATHERS TOS

FLAKED WHOAT and OATMEALS 
Bast or BattaIa Got or Broken Lots.

WHITS FOB QUOTATIONS.
Prompt Attention to nil order,.

J. W. EWEN Uxbridge. Ont.

ROLLED OATS

THE HODGSON GUM CO.
MS St. Lawrence St. MONTREAL

Makers of High Claes Gums at 
Popular Prices. Write for Samples 

and Quotations.
We make special brands to order.
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PtCOlSTCMCO

It Must Be Regular

C
HE very best flour in this lit
tle world of ours, Brother 
Grocer, will surely lose you 
trade some fatal day—if it 

lack UNIFORMITY.

Bor Mrs. Better Half gets used to a 
flour as she does to other things, han
dles it in a peculiar way suited to its 
individuality. She becomes success
ful with it, you see.

But on a fateful day IRREGULAR
ITY creeps insidiously in—failure fol
lows—she changes from a flour which 
has changed her results, lowered her 
breadmaker’s pride of product, which 
no cook forgives.

And you are left with a stock on hand, 
a lingering sale, and in each sack the 
certain germ of disappointment.

We would never ask YOU to sell

FIVE ROSES, Brother Grocer, un
less we made absolutely sure of this 
coveted UNIFORMITY in quality, 
regularity, dependability.

We employ at Keewatin no Jack-of- 
all-Trades. Every man must “stick 
to his last.” The rollerman watches 
the rolls, the silkman his silks, and the 
packer ditto—each specializes, consid
ers his work the most important part 
of it all.

Only a big mill, you see, can guar
antee unvarying steadiness, only a big 
mill like the FIVE ROSES plant with 
its 10,500-barrel capacity.

That FIVE ROSES flour dominates 
all others in this most important sell
ing feature, is our pride, our boast, 
our greatest asset.

Let it be YOURS, Brother Grocer.

LAKE OF THE WOODS MILLING CO., LTD.
Makers of FIVE ROSES Flour

Montreal

FIFE ROSES FLOUR
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If Rlfll Litters hint

NELSON’S
POWDERED GELATINE

te a perfectly pure Gelatine In powder form, 
ready for Immediate uae, without aoaklng.

NELSON'S
Gelatine and Liquorice

LOZENGES
Should be In your confectionery department.

G. NELSON. DALE fc CO.. Ltd.
EMMOTI MILLS. WARWICK, BNOLANO

The ib.T. Ml ki III Ire» ear el ike hllewlei eeeawi 
Tke Smlik Srekerage Ce., LK., St. Jeka, N.S.
Wen, Seen ft Oeedeere, P.O. Be* U04, Meatreel.
I. L. Weil ft Been, IT Welllegiee Bi. leel, Tereele.

W. Aekler. Wlealu*. _ „ _ _
O.e. A. Bieee. leae el Ceen Bailliage, Taoaeaeer, B.C.

Quaker Brand 
Salmon

Your trade needs a consist
ently high-class of canned 
goods. You cannot afford to 
allow inferior grades to go to 
your customers.

One trial and yourself and 
your patrons will both insist 
on QUAKER BRAND.

Mathewson’s Sons
Wholesale Crooors

tOS MoCIII Street - . Montreal

Get a firmer grasp on your profits
Art- v«ni making money mi ymir oil ? I’l olwilily far less tlmn you think. 

If you l oulil asm-tain exaitly liow little, you would lie astonished. He- 
iiiemlier that kv.M’oii ation alone may mlnre gasoline and kerosene from
-, to 25 1st u ni. . .......... Then reckon overHow. drip, spilling and over-

— ,.Verv ipiart you sell, and even an oeeasional leak. Thesemeasure on ......................................... -
little losses roinhined easily wi|m* out your few vents of profit. A on ran- 
not raise the price to your customers and you eniiiiot reduce the price you 
a,.,, paying for the oil. so the only way left is to reduce the waste and tin- 
cost of handling it ; it ran lie done with a

Bowser Self-Measuring Oil Tank
matize credit account*, simplify collection* 

Lhe customers and eliminate argumente 
ey coat but little and pay for themselves many 

times over
With a Stroke of the pump-handle you can discharge with absolute aecur- 
acv one gallon or any frac tion thereof, directly into your customer’s can,

doing away with sloppy funnels and 
measures. The tank is absolutely leak 
and evaporation-proof. Your increased 
profits will pay for our best outfit in a 
year.

Wouldn’t you like to sell every gallon 
f oil with as little tr uhle, as clean 

hands and as sure profit as when you 
hand out a package of tea ? The “Bow
ser"’ will do it. IaT us tell you more 
about, it.

HOW THEY WORK
A man wants credit 
You think he la good 
Give him a $10 Alii 
son Coupon Book 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and kee 
him with _$10 — 
trouble. When he 
buys • dime's worth.

ten-cent
coupon, and so 
until the book is used

a Then he pays 
$10 and gets 

another book. No 
books, no charging 

lost time, 
errors, no disputes. 
Allison Coupon Book h 
are recognized every 
where as the best

Write for Bulletin 5

S. F. Bowser & Go., Ltd.
For sale by t*fohblng trade everywhere, 

no.66-68 Fraser Avenue :: Manufactured Allison Coupon Company.

QUIT LOSING !
What’s the use of sticking to anything that 
is continually causing you loss ? If your 
credit customers are the source of the 
greatest lo*s to you. why not try the ONE 
way to make them a safe, profitable 
ASSET ? You can do this by adopting the 
Allison ('oupon hook System, which has 
proved ita worth to hundreds of progres
sive merchants all over the country.

Allison kb
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BISCUITS

AD CÉRCA GROH N AN

To The Grocers of Canada

Dear Sirs,

While you are visiting the 
Canadian National Exhibition this season 
you are cordially invited to visit our factory.

You will also favor us greatly 
by visiting our Exhibit—The Model Store 
—in the Manujacturers' Building at the 
Fair grounds. As a practical merchant, an 
expression of opinion regarding our Exhibit 
would be highly appreciated.

Yours very cordially, 
Christie, Brown CT Co., Limited
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Canadian
Peaches

The outlook is for a large 
crop. One grower estimates 
35,000 baskets as his shipment 
for 1910. Another grower 
reports 20,000 baskets. We 
are the largest receivers in 
Toronto.

Plums and Pears 
Canadian Vegetables 
Oranges, Lemons and 
Bananas

McWILLIAM

Mc.'°E
nVLKIST

25-27 CHURCH ST. . TORONTO 
Carload Importers

Notwithstanding
lemons are good for your health— 
your customers' health, etc., yet as 
you are not in biz. for your health 
entirely, you unquestionably have not 
this admirable point in view each 
time you purchase a box of lemons. 
Nevertheless, that i* most likely the 
only object you are accomplishing if 
you are buying some of the various 
brands you may find on this market— 
they look good from the top, yet may 
show 30 to 40% culls before you finish 
—that's the point to think about.

“St. Nicholas”
and

“Home Guard"
are packed true right thru

J. J. McCABE
AGENT

32 Church Street, Toronto.

Canadian Pears and Peaches Bring Good Prices
With Berries Almost off the Market Trade is Centering About 
Peaches, With Pears Coming Along in the Rear—Lemons 
Have Dropped to $5.60 on Account of Recent Weather Condi-

Steady.
The season’s fruits and vegetables are 

meeting with the demand that was ex
pected. As far as can be learned there 
is but a small production of the goods 
handled going to waste and the amount 
of goods that are passing through the 
markets of the Dominion is reaching a 
vast figure. In the newly settled parts 
there is the beginning of trade that 
will grow steadily and in the well set
tled parts there is even increased busi
ness.

With the passing of raspberries, and 
with cherries and currants practically 
done, the demand for preserving is not 
as great as a few weeks ago. There 
are still Lawton berries and blueberries 
but the past two weeks were really 
marked by a quieter feeling. Now, 
peaches and pears are coming in and 
the prospects are for a good season.

Pineapples are scarce and arc quoted 
at a high price. The demand is only 
fair. Lemons have fallen oil in demand. 
The quality of those offered is good. 
The weather will determine the condi
tion of this market. Oranges are run
ning along before a fair trade. Regard
ing the peach market—and pears too— 
it is now coming into its height and 
grocers who are handling fruit will do 
well to watch it closely.

The vegetable trade is also brisk 
with tomatoes probably a feature. It 
is expected that a pretty good crop 
will find its wav through the hands of 
the big wholesalers. The business in 
the ordinary vegetables is good but 
with no special feature.

The fish market is firm generally. The 
report from Montreal states that the 
first news from the eodfishing fleets is 
not encouraging. Canned lobsters arc 
high and an advance is looked for.

MONTREAL.
Green Fruit».—Blueberries and melons 

are occupying the centre of the fruit 
stage this week. Arrivals of the former 
have been numerous during the past 
few days, and they still continue to 
come. The oualitv does not seem to be 
any too good as yet, the berries being 
small.

Montreal melons arc still high. $12 
to $15 per doz., hut the demand is 
good for those on the market. Can
taloupes are about the same as last 
week, hut the demand is rapidly in
creasing.

Green apples are somewhat more plen
tiful and a little easier in price.

Delaware granes are more plentiful 
and easier in price. Malagas are now 
commencing to appear. The quality of 
first arrivals is better than last year.
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Apple*—

Bananas crated,
bunch.............. 2 00

Bluelwrriee, box.........
Blueberries, large----
Cranberries, bbl........
Coooanuts, bags.........

Grape fruit—
Florida, box................
Grapes, Delaware

crate................2 60
Limes, per box............

i—Fish Market

Lemon.
3 60 Musk melons, per

basket ............
2 25 Melons, Montreal
0 75 dox.................. 12 00
1 80 Omngee —11 (X) California, late
4 25 Valencias........

Plneepplee-
9 00 Florida», case...

1 75
i 3 00 Peaches.............. 1 25

1 00 Pears.................. 3 00
Pears, bbl.........

5 50 
3 60

6 60 
2 20 
1 !0 
3 50 
6 50

Vegetables.—Old potatoes are prac
tically gone, hut the deficiency has not 
been felt, owing to the good supply of 
first-class new ones.

Tomatoes are cheaper, selling for 
$1 to $1.25, even at that tho sale seems 
to be dwindling. The poor quality of 
arrivals undoubtedly has had a1 great 
deal to do with this state of affair».

As a whole the vegetable market is 
much improved over last week, and 
dealers feel much better over tho whole 
situation.

basket............. Q 50 
0 50

0 75 Spanish, cases.. 2 60 2 75
Beans, wax........ 0 75 Potatoes-
Beets, dox.......... 0 25 0 35 Potatoes, new,
Carrots, dot....... 0 10 per bbl............ 2 25
Cabbage, new, dz 0 60 0 60 Parsley, dosen... 0 16
Celenr, doz.........
Cauliflowers,

0 30 0 75 Parsnips, new, dz 
Radlehee, dozen

0 40

Montreal........ 1 00 3 00 0 30
Com, doz............ 0 10 0 15 Rhubarb, doz .. 0 25
Cucumbers, doz. 0 35 0 45 Spinach, bbl . i 76 2 00
Garlic, 2 bunches 0 25 Tomatoes—
Green Peppers, Jersey................ 1 00 1 25

basket.......... 0 70 Turnips, new,
Lettuce- 0 25

Montreal, doz— 0 15 0 60
Fish.—Ijake fish continues scarce and 

the reports are that haddock will ho 
scarce this week. There is plenty of 
halibut and steak cod.

labrador salmon in pickle are now- 
offered, prices being a little higher than 
last year, due to a short crop. Reports 
from eodfishing points arc not encour
aging. but as the season is not far ad
vanced as yet, it is hard to estimate 
the -outcome.

Canned lobsters are high, and an ad
vance is looked for ; so far only the 
foreign market has been supplied, and 
supplies remaining are low.

MUCM1
Pike........................... 0 C8
Perch................. e 07
Hteek cod .. 0 06 0 06
B.C. salmon.............. 0 16
Market cod....................0 04
Sturgeon..................... 0 10
Lake trout.................  0 12
Blue Huh...........0 15 0 18
Sea trout.................. 0 12
Sea ban*.................... 0 12

Whiteflsh.................. 0 12
Mullets....................... 0 07
Haddock............ • (HI 0 to
Halibut -............ 0 09
Bullheads.................. 0 10
Carp............................ 0 07
Dore............................ 0 12
Mackerel, each......... 0 25
Swordfish.................. 0 12

FROZEN
Pike. .81...........
Salmon, B.O., 
Gasp# salmon.

per lb............
Smelts, 10 lb. boxes. 
White fieh. large, 

lb.

Codfish............... 0 04 0 04
Dore, winter caught,

perlb....................... 0 10
Haddock.................... 0 04
Halibut, per lb......... 0 09
Herring, per 100....... 1 25
Market cod.........  0 04
Steak cod.................. 0 to
Mackerel..................  0 10

SALTED AND PICKLED
Salmon, B.O., red, bbl 14 00Green ood, No. 1,

bbl.................... 6 00 • 60
Labrador herring, bbl 6 00 

4 bbl S 00 
Labrador eea trout,

11 00
Labrador eea trout,

half bbls.................. 6 00
No. 1 mackerel, pall.. 1 00

pink, bbl 12 00 
Labrador, bbl 17 00 

èbbb • 50
300 lb....................... .' 22 00

Balt eels, per lb......... 0 Of
Salt eardlnee.20 lb. plf
Scotch herring” keg 
Holland herring, bbl

No. 1 polloc

Herring, new smoked, per box
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SHELL FISH
Shell oysters, bbl............................................................... 10 00
LobsUis, live, per lb.......................................................... 0 SO
Oysters, choice, bulk, Imp. gel......................................... 1 40

" Selects, Imp. gel.................................................  1 6i
" •‘Weelshtpt, stenderds. per Imp. gel............... 1 71
" " select, per Imp. get.....................  2 00

PREPARED FISH
Boneless <xxL in blocks, ell gredes, et 6|, 6, 8,9 k 10c. per lb.
Shredded cod. per box ..................................................... 1 80
Skinless cod, 100 lb. oeee.................................................... 6 60

TORONTO.
Green Fruits.—Toronto wholesale 

fruit men arc receiving large ship
ments of Canadian poaches now, and al
though there are still some California 
peaches coming in, the home grown ar
ticle is getting by far the brunt of the 
trade. They appear to be of good 
quality and from all reports the pro
duction is heavy. Lawton berries have 
enjoyed a good demand and this fruit 
has been of splendid quality and 
brought a good price. Ited currants are 
off the market and black currants arc 
practically done. Blackberries are also 
a fruit of the past as far as this year 
is concerned. Blueberries are not yet 
done and arc quoted a little higher this 
week. Canadian cantaloupes are also 
on the market now. They are larger 
than the imported variety. They are 
offered for sale in baskets and crates. 
Canadian pears are also finding their 
way to the market together with the 
new peaches. 

Lawton Berries
or

Thlmbleberrles
are now at their best.

Plums l 
Peaches J good supply-

Also early

Harvest Apples
Tomatoes 
Cucumbers, etc.

Wire, phone or mail your orders to

Stevens dfc Soloman
Growers and Shippers of 

CANAOIAN FRUITS

HAMILTON, - ONT.
Misnss WOO and «7M

Canadian Peaches
As in season’s past, we will be very heavy receivers, handling 
the products of the best Queens ton, Niagara and St. Cath
arines Shippers.
Direct cars are loaded every evening at the big peach orchards, 
and landed fresh to us in the fruit market every morning, and 
in time for early distribution.
This fruit is shipped in ventilated cars, fitted with shelves to 
prevent bruising of fruit. The Canadian peach business, while 
large, is only in its infancy, as some of our large shippers 
already have railway sidings in their orchards and expect to 
ship cars daily themselves.

WHITE (& CO., Limited
Toronto and Hamilton

Phone Main 6565. Wholesale Distributors Canadian Fruits.

CALIFORNIA
Late Valencia Oranges

GOLDEN ORANGE
BRAND

The Finest Orange Grown.
Fresh Cars Arriving Weekly.

Always Order

GOLDEN ORANGE BRAND
And get the very BEST from

HUGH WALKER & SON
(Established 1861) GUELPH, ONTARIO

T rnv/rrixrc The wholesale were obliged to buy this size 
•3 O V/ A-/H/1VA V-/i3 in a somewhat limited quantity, as the lemons 
are not as large this season. We know that you prefer 300’s, but our 360’s are 
packed in good size boxes and are very desirable at the price you are asked 
for them. They are splendid value. Order them.

Our Brands :
“ Hiawatha ” “Beresford” “ Buster Brown ” “ Dominion ” “ Walerseller'

W. B. STRINGER 
Sales Agent

FOLLINA BROS., 
Packers
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There is a Rood trade in oranges and 
some of the stock lately received is of 
the premier kind. Ix-mons are easier 
in priee, owing to a falling oil in the 
demand, but as pointed out recently the 
season has not yet spent itself, and re
turn of real warm weather will make a 
big change in the lemon trade. ft is 
believed however that the real sultry 
days are pretty nearly done. September 
in other years has brought good busi
ness to leltion dealcres anil the present 
trade has not yet s|ient its entire 
strength. A glance at the. fruit displays 
proves that business is centred around 
peaches and for some time to come 
they ari1 expected to be the feature of 
the market. The demand for new Can 
adian apples is good. They are sold in 
baskets and include the general early 
varieties.
A piili s, C u n a 

«liai i, I task* t.. 0 3u 0 4'»
Bananes.............. 1 50 '>0
Bluetierric*, lme 1 25 1 35 
Cantaloupes, Cal. - 

Large crates.. 3 50 4 00 
Cantaloupes, Canadian

Crut«.........................  2 .TO
Basket.............U 65 O nj

Cherries, sour
Large basket...........

Cocoanute, sack 4 o0 
Black currants,

basket.......................
< 1 reengages, box 1 UO 
tiooselierries—

Large, per lias 1 •*) 
(ira|»-s, ease___2 50

1 35 
4 50

1 50 
1 75

1 25
2 75

Grape Fruit-
California.......... 3 75 4 75
leswton Berries. 0 10 0 12

Lemons—
Vsrdelli...... ............... 5 60
Limes, box.................. 1 25
VeJénc!»*!....... I 50 6 00

Fairly Canadian 
Hat baskets.. 0 40 
Is-lio rovers. . 0 60

California.......... 1 25
Fears, box..........3 25
IVas, Canadian,

basket...............  o 60
Pineapple», case___
Plums, is is. Cal 1 50 
Plums, bas., Can 0 50 0 75 
Watermelon, ea. 0 40 0 50

1 00 
0 75
1 75
3 50

0 754 00
2 60

Vegetables.—The vegetable trade is 
running along smoothly with a demand 
that is general. Tomatoes are being 
shipped heavily and are meeting a, brisk 
demand. Their quality i> good. The 
members of the trade do not speak of 
any particular difficulties these days, 
lairge consignments of Spanish onions 
have been received of late. The quality 
of tile potatoc s that are coming in are 
of the be.*t and the supply is plentiful.
Heels, <loz.......... 0X5 il 30
Beans, wax, per 
11-01 basket... 0 15 0 25 

Cabbage, case
Canadian........  1 25 1 50

Carrots, Cana
dian, doz...................

Oaulitiowi-r, dz...........
Celery, basket.. ___
Cucumbers, lias 0 25 
Lettuce, Cana 

dian.head___0 21

Spanish, large. 2 50 2 75

0 30 
2 25 
0 50
0 30

25 0 30

Potatoes, Ontu 
rio, n« w, bag.

Potatoes, Virg.. 2 50 
Parsley, per doz

bunches..........0 25
Radishes, doz... .
Pea*, green, per 

11 <lt. liasket .. .
Green peppers,

11-qt. bask* t.. 0 35 
Spinach, hamper 
Tomatoes, Can , 

liasket 11 qt... 0 30 0 35 
New turnips, per 
11-qt. basket... .

0 sO 
2 75

0 30
0 25

0 35 

0 40

0.50

Fish.—A steady trade in the leading 
lines is still the only thing to report 
in this market. The demand is em 
couraging, but the supply is not uni
formly plentiful. There have been no 
changes in prices.

FRESH CAUGHT FISH
Halibut......................... 0 10 Steak cod.................... 0 08
Salmon trout.............. Oil Perch.............................. 0 07
White fl*h ........ 0 11 0 12 Haddock....................... 0 07
Herring........................ 0 06 Mackerel............0 22 0 23

FROZEN LAKE FISH
Pickerel yellow............ OS Pike..................... ............ 0 07

While flab, frozen— 0 01

OCEAN FISH (FROZEN)
Herring, per 100............ 1 50 Salmon, pink, per lb.. 0 08

" red...................0 09

SMOKED, BONELESS AND PICKLED FISH 
Acadia, tablets, Cod, Imperial, per lb.. 0 05

box............................. 160 Pillet», per lb.................  Oil
C'slfish, Bluetmee, " 1 40 Haddle, Finnan........... 0 07
Cod steak, per lb.......... 0 07 Quail on toaat, per lb.. 0 05

WINNIPEG.
Green Fruits.—A quiet market on all 

fruits is reported this week. It is un
likely that anything lower will be 
quoted this season. The output is 
heavy locally for immediate use. but 
the quantity for preserving is light.. 
The distribution throughout the west 
has been light so far this season. Cur
rants and watermelons are off the mar
ket. Lemons are still at a high lig
ure.
Appli1», Wash.,

I * ix............................. 2 25
Bananas,..................... 2 50
Bit it I* me*. lb........... 0 12
film-kllorries,cum------ 5 UU
1 'antaloii|ie. Cal .... 7 60
I'rail apples, imx.... 2 25
<'ocoanut*, doz.......... 0 90
Lemon*, Cal................. 9 CO

Vegetables.—The 
down somewhat 
local production, 
imported. The 
little is wasted.
Butter lieans, lb---- 0 06
Carrots, doz----  ---- 0 25
Cabliage, new, lb----- 0 02
Celery, doz.................. 6 00
Cucumber*, doz ___ 0 30
Lettuce, doz................ 0 30
Mint, doz...................... 031
Onion*, green,

|ier dozen................. 0 20

Peacbe*. Craw
ford'*, ca*e............... 1 50

Pears, rase.................. 3 25
Oranges, Val
encia* .......................... 6 50

Plums, blue, Cal 
rase............................. 3 00

prices are coming 
due to the splendid 

Few lines are being 
output is heavy and

Onion*, im
port.-.1........................ 0 C4

Potatoes, new,lie .... 1 25
Parsley, fier doz.......... 0 25
Radish, dozen............ 0 30
Rhubarb, lb................ 0 04
Tomatoes, crate----  1 25

Fish.—The fish business continues 
brisk, and prices arc gradually getting 
stronger as the supply grows less. 
None of the fresh fish on the market

CARTERS
m&iâoN syru2

BIGWHEEL
LEMONADE.

^CRYSTALS or POWDER.

1

H. W. CARTER & CO., LTD., The Old Reiinery, BRISTOL, EING.
5^

comes from this province. Stocks are 
coming from all the inland fisheries in 
the Dominion. The price of haddock
and frozen pickerel 
week.
Halibut...................... . 0 09
Salmon Trout........... . 0 11
White fish.................. . 0 081
Haddock.................... . 0 06
• *kc Frozen—

Goldeye*................ . 0 031
Yellow Pickerel . 0 07
Pike......................... . 0 034

has advanced this

Whitefleh............... . 0 09
.Smoked- 

Bloaters, Itanket.. . 1 50
Fillet*, lb . 0 20
Haddie, Finnan 0 08
Herring, Dighy, 

bdl*....................... . 0 95

TRADE NOTES.

The grocers of Manchester, Kng., are 
considering the question of organizing 
a savings hank for the members of the 
association.

Anderson & Hardy, of Bawlf, Alta., 
have dissolved partnership. Mr. (listed 
is now associated with Mr Hardy ami 
the business is being conducted under 
the name of Olsted & Hardy.

Stewart & Co., Nelson, B.C., which is 
composed of Messrs. Slewarl & Olark, 
pay great attention to cleanliness and 
light in the store. This linn also at
taches iime'ii importance to the display 
of goods.

Thousands of fraudulent weights anil 
scales that have been collected in New 
York during the past immlli, under the 
dire:-;ioii of the Bureau of Weights ami 
Measure*, will lie dropped into the low
er hay to prevent unscrupulous dialers 
from regaining ilicni.
The Thibeaudcau Supply Store, in 

Wetaskiwin, Alta., occupied their new 
store two months ago. It is a line 
building and is so arranged that the 
goods are shown to the best advantage. 
Mr Thibeaudcau was in business in 
Chatham, Ont., for over 30. years and 
lias been in Alberta 4 years.

•mmuom /eoe-e

Dried Apples
Shipments Bel lotted

Settlement» Prenipt

W. A. 6IBB COMPANY
HAMILTON

JAMES SOM1WVILLS, Manager

Highest price paid for

DRIED APPLES
O. E. KO BIN SON 8, CO.

ESTABLISHED 1SSS

Ingersoll - Ontario ,
Weald re. like ear WeeUr C heeler «"*

Lemon Bros.
Owen Sound, Ont., and Seult Ste. Marie 
Wholesale FRUIT, FISH and PRODUCE

Ceamieeiea Merchants, end 
Dealer» la HIDES. WOOL ead SAW FUKS
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A Taste of Old Home 
for You Westerners!

Many Westerners formerly lived in 
the Maritime Provinces.
Butter is not so plentiful out West 
as it is in Eastern Canada.
Many of your customers would 
appreciate your supplying them with 
some butter “from home.” Perhaps 
you would like some yourself.

Remember that

Bluenose Butter
is highest quality. Put up in tins.

Smith & Proctor
Halifax, N.S.

SMITH&I
'«Hue nos^

«Mi

•o c*n»e'

“Concord” Norwegian ~ "
are distinguished by many exclusive 
features. We reject all but the very finest 
small fish, autumn caught. We handle 
the fish with the greatest care, pay every 
attention to sanitary details and use only 
the highest grade oil. They are the only 
sardines which have an extra cover for 
use after the tin has been opened. Each 
tin is guaranteed by the CONCORD 
CANNING CO. of Stavanger.

Send your order to any Wholesale Grocer

LIST OF AGENTS :

R. S. Mclndoe, Toronto. Wilson & Trursdale, Winnipeg.
A. H. Brittain & Co., Montreal. W. A. Simonds, St. John, N.B.

Radijer & Janion, Vancouver and Victoria, B.C.

Especial Emphasis
should be laid on the fact that

BRUNSWICK BRAND SEA FOODS
are “quality” goods, and you had better be out of business rather 
than handle canned goods of doubtful quality.

In “Brunswick” Brand our scientific system of canning preserves 
the delicious natural flavor of the fish—a great selling point.

See that you have a full range on your shelves.

CONNORS BROS., LIMITED
BlacH’s Harbor, N.B.

AGENTS—Grant. Oxley A Ce., Halifax. N.S.; C. H. B. Hillceat, Sydney, C.B. ; J. L. Lovitt, Yar
mouth, N.S. ; Buchanan & Ahern, Quebec ; Leonard Bros- Montreal ; A. W. Huband, Ottawa ; 
C. De Carteret, Kingston; James Haywood, Toronto; Chas. Duncan, Winnipeg ; Shallcross 
Macauley A Co, Calgary, Alta.; J. Harley Brown, London, Ont; R. Robertson A Co- 
Vancouver, B.C. ; The Alf. Denis Co- Ltd- Edmonton, Alta.

BRUNSWICK

CONNORS BROS

’SflEAMAST OtUQ^l

> CONNORS BROS i
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HAIL DAMAGES TOBACCO.

Injury Not so Bad as First Reported— 
Some Sections Untouched.

Chatham, Ont., Aug. 18.—It is difli- 
i-ult to give an exact estimate of the 
damage done to the tobacco crop in the 
Southwestern Peninsula by the severe 
hailstorm which visited the l-eamington 
district on Wednesday of last week. 
The hail lasted only about 20 minutes, 
the worst damage being done immed
iately south of Leamington, the district 
affected being about four miles from 
east to west, and extending south as 
far as the Lake Shore. Among large 
growers J. Askew & Son and Peter
son <k liCndon, the latter with 35 acres, 
are the heaviest losers. Their tobacco, 
as well as that of many small growers, 
was badly riddled and practically ruin
ed. Props immediately north of the 
town escaped damage.

Later reports from the devastated 
districts are much more optimistic than 
those at first received. One grower 
whose tobacco was considerably injured 
bv the hail, next morning was able to 
contract for his entire crop at the high
est figure.

Leamington is one of the leading cen
tres of the tobacco growing industry- 
in this section, but the district actually 
affected bv the storm is only a small 
portion of the entire tobacco-growing 
section, though it produces much of the 
best tobacco. Tobacco is grown all the 
way from Amherstburg to Dutton, the 
tobacco belt, following the Lake Shore, 
being from 5 to IS miles in width. This 
year's total crop is estimated at up
wards of 8,000 acres, while the average 
vield in past years has been about 
1.100 pounds to the acre. Though in 
places held back by the drought earlier 
in the season, the crop looks excellent, 
save for the damage by hail in the 
Ix-amington district.

Reports from the Blenheim section 
state that the crop is in splendid con
dition. Following reports of damage 
to the Fssex crop, growers in the Blen
heim section are said to be contemplat
ing a combine for the purpose of boost
ing the price, though the likelihood is 
that the project will fall through.

TRADE NEWS OF THE WEEK.

Some of the Changes Reported Among 
the Grocery Trade During the 

Past Week.
Ontario.

Graham & Co., grocers, Peterboro, 
Ont., have assigned.

E. R. Jones, grocer, Port Arthur, 
passed away recently.

James Goudv, grocer. Toronto, Ont., 
has sold to H. C. Hawker.

The sheriff is in possession of the gro
cery store of F. H. Timmis, Hamilton.

Wm. Burnett, general merchant, Brv- 
anston, was recently completely burned 
out.

Geo. B. McConnell & Son, grocers, 
etc.. Port Burwell, Ont., have sold to 
F. W. Fay.

Quebec.
Viau & Co., grocers, Montreal, have 

registered.
Clarke & Seale, grocers, Montreal, 

have assigned.
Samuel Smith, of Smith & Co., gro

cers, Montreal, is deceased.

The assets of S. A. Collette, grocer, 
Montreal, are to be sold.

Eugene Desjardins, departmental 
store, Montreal, has assigned.

Albert Bussicre, general merchant, 
Stanfield. Que., has assigned.

Demand of assignment has been made 
on Alfred Vervillc, grocer, Montreal.

Western Canada.
I. Hart has opened a general store 

at Sandy Lake, Sask.
Fraser &, Hart, have opened a general 

store at Ogema, Sask.
J. A. McCall has opened a general 

store at Chinook, Alta.
Geo. Hobson, grocer, Vancouver, B.C., 

has sold to White Grocery Co.
M. Camimctsky is opening a gen

eral store at Kosthem, Sask.
W. J. Morris, general merchant, Ken

ton, Man., has sold to J. Mitchell.
11. R. Bandry, grocer, Winnipeg, 

Man., is succeeded by Geo. Nicholson.
Max Weintraub, has opened a grocery 

business at Portage La Prairie, Man.
Frank Docksey, grocer, Moose Jaw, 

has sold his business to W. B. Hooker.
R. L. Babb, general merchant, Home- 

wood, Man., has sold to E. J. Moore.
Burrows it Armstrong, general mer

chants, Cloverdale, B.C., have regis
tered.

B. Forrest, grocer and confectioner, 
Manitou, Man., has sold to H. H. 
Black.

G. Schaeffer, general merchant Hum- 
bolt, Sask., has sold to Coates & 
Bruser.

A bill has been introduced in the U. 
S. Congress attacking the protected price 
selling plan by restraining manufactur
ers from refusing to sell goods to deal
ers who cut the price on them. The bill 
is being supported by prominent price- 
cutters.

A Kansas City, Mo., judge has ruled 
that all grocers and butchers of that 
city must keep fruit, garden truck, 
meats, etc., inside their stores and not 
in front. He even said that no food 
shall remain on stands outside the stores 
even when protected with screens and 
netting.

Toll Your Cuetomere 
That :

SHAMROCK
BIO PLUG

SMOKING TOBACCO
Whon out never dries up or 

booomo» hard. Tho leevee 
ere eo ftrmly packod that tho 
plug romain» froth and molot

CLAY PIPES

None equal. Insisl upon McDougall's 
There IS a difference.

D. McDODCAU 4 CO., LTD.,

irum
line MAONimiY is.,
OTOAOO, ILL. Ü.SA.

TA NGLEFOOT

Tho Original Fly Papor
For 26 yoaro tho Otandard 

In quality
Allothoro are Imitation»

Black Watch
The Big Black Plug 
Chewing Tobacco

A Trade Brlnger

Bold by all the Wholesale Trade
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The New Line That Pays You 50%
mÊmmmÊÊÊËm ■■■■■■■■ ■mhh ■■■■■■■ ■■■■■■■

Profit and is Widely Advertised!
It is that truly wonderful silver cleaner called “Wondershine” which removes 
tarnish without rubbing.

mainly by their own recommendation, made “Wond
ershine’ a big and profitable seller. Get in line and 
you’ll Ik; surprised at the readiness with which your 
customers will buy it.

The Household Convenience Co.. Ltd., Toronto, 
the manufacturers, are spending $10,1*111 in Canada to 
tell your customers to ask for “Wondershine" when 
ordering their groceries. Are you prepared to take 
advantage of the demand thus created ? Pretty soon your customers will all Ik; buying 

“Wondershine.” You might as well supply them 
and make the 50% profit which it allows to retail 
grocers.

While silver polishes are not usually sold through 
the grocery trade, we want to emphasize here the 
fact that a large number of leading grocers have,

We are not sending a Traveler, so you 
must WRITE for particulars

Write us to-day for sample package, with full directions and prices, and for our new 
“Selling Plan” that really does sell.

Busy Season Just Starting

The Household Convenience Co., Limited, j onr sorent fAo

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special”
the new 10c. plug ii the latest 

Order from Your Wholesaler

i£r,“tured Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA
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Classified Advertising
Advertisements ender this beading, 2e. per werd foi 

first Insertion, le. for eseb subsequent Insertion.
Connections count as one word, but five figures (ee 

11,000) are allowed as one word.
Cash remittances to cover cost muet accompany all 

advertisements hi no ease can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

AGENTS WANTED.

WANTED-Grocers to sell Nation’s Custard Pow
der. Retail 5 cents per packet. % and 1-lb. 
patent measure tins. Gives big profit. Satisfies 

customers. Increases sales. Wholesale Agents:— 
Green & Co., Toronto; W. H. Escott, Winnipeg; W. 
H. Malkin Co.. Vancouver. (34)

MALE HELP WANTED.
TT7ANTED—At once, first-class catsup maker. Give 
W references and full particulars. Box 64, Ham

ilton. Ont. (tf)

TTTANTED Experienced salesman in some staple W line to form brokerage company with young man 
with some capital. Address Box 358, CANA

DIAN GROCER, Toronto. (33)

BUSINESS CHANCES.

PR SALE—Grocery business, large corner store in 
growing locality ; well established, splendid con
nection, big order trade ; annual turnover $20,- 

000. Must be sold immediately. Good reasons for 
selling. Address Box 334, CANADIAN GROCER, 
Toronto. (<f)

RENT OR SALE—A first-class store for hardware 
and tinsmith at Crysler, Ont. One opposition. 
Public would need one more. Includes living 

apartments. Reasonable price. Apply to H. A. 
DUPUIS, Embrun, Ont. (36)

REPRESENTATIVES WANTED.

PROBABLY the most talked about machine in Can
ada is the Halner Book-keeping Machine. It 
combines In one machine the cash and credit 

register, time recorder and account register. Repre
sentatives wanted everywhere. Write for our proposi
tion. Book-keeping Machines, Limited, 424 Spadlna 
Avenue, Toronto. (tf)

SITUATIONS WANTED.

TEA TRADE —Advertiser wishes for position; 20 
years'experience in the trade; would represent 
good house on road. Satisfactory credentials. 

Reply Box 356, CANADIAN GROCER, Toronto.
<33)

MISCELLANEOUS.

A BOOK KEEPING STAFF IN ITSELF-DOING 
the work with machine-precision and accuracy, 
the National Cash Register. Write for demon

stration literature. The National Cash Register Co., 
285 Yonge St., Toronto.

Automatic computing scales - the
ANDERSON. Worth knowing about, especially 
the improvements and price. Not in a combine. 

W. F. HARRIS, General Agent, Windsor, Ont. (37)

MISCELLANEOUS.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time spent on escji operation down to the 

decimal fraction of an hour. Several operetlons of 
lobs can be recorded on one card. For small firms we 
recommend this as an excellent combination—em
ployees’ time register and cost keeper. Whether you 
employ a few or hundreds of hands we can sunply you 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

COUNTER CHECK BOOKS-Especially made for 
the grocery trade. Not made by a trust. Send us 
samples of what you are using, we’ll send you 

prices that will Interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup
plies for Binders and Monthly Account Systems. 
Buslnsss Systems Limited, Manufacturing Stationers, 
Toronto.

DOUBLE your floor spac~. An Otls-Fensom hand- 
power elevator will double your floor space, en
able you to use that upper floor either as stock 

room or ss extra selling space, at the same time in
creasing space on your ground floor. Costs only $70. 
Write for catalogue 14B.” The Otls-Fensom Elevator 
Co., Traders Bank Buildinr. Toronto. (tf)

EGRY BUSINESS SYSTE vS are devised to suit 
every department of every business. They arc 
labor and time savers. Produce results up »o the 

requirements of merchants and manufacturers. In
quire from our nearest office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 258l/« Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

ELIMINATE FIRE RISK, save Insurance, reduce 
maintenance costs and save money on your actual 
building work by using the Kahn System of Fire

proof Construction. Used in many of the largest 
business premises on this continent. Write for cata
logue. Trussed Concrete Steel Company of Canada, 
Limited, Walker Rd., Welkerville, Ont.

RRORS AVOIDED, LABOR SAVED-Ueing the 
“ Shou-perior” Autographic Register. Three 
copies issued at one writing. 1st, Invoice; 2nd, 

Delivery Ticket; 3rd, Charge Sheet perforated for fil
ing. No handling of carbons. High grade printing 
and neat Invoices. Make full enquiry. Autographic 
Register Co., 191-193-195 Dorchester St |E., Montreal.

(tf)

Fire insurance, insure in the hart-
ford. Agencies everywhere In Canada. (tf)

COR FILING PAPERS, LETTERS and Vouchers, 
* fastening bulky envelopes or backing statements, 

the ACME No. 2 Binder is indispensable In every 
store. Penetrates the thickest paper and perforates 
and binds in one operation. For sale by all stationers. 
A R. MacDougall & Co., Canadian Agents, Toronto.

FOR THE MONTH OF AUGUST ONLY we offer 
some exceptionally good values in rebuilt Smith 
Premier Typewriters. Do not fail to write us for 

prices. They will astonish vou ; so will the high 
quality of the machines. THE MONARCH TYPE
WRITER COMPANY, LIMITED, 98 King btreet 
West, Toronto

GET THE BUSINESS—INCREASE YOUR SALES. 
Use Multigraph Typewritten Letters. The 
Multigraph docs absolutely every form of print

ing. Saves you 25% to 75% of your printing bill. 
Multlgrsph your Office Forme; Letter-heads; Circuler 
Letters. Write us. American Multigraph Sales Co., 
Ltd., 129 Bay St., Toronto. (tf)

IF YOU have been afflicted with one of those foun
tain pens that won’t write when you want It to, or 
leaks when you don’t want It to, give It away to one 

of your poor relations and buy a Moore Non-Leakable 
Fountain Pen and you will be happy. Consult your 
stationer. W. J. Gage & Co., Toronto, sole agents for 
Canada.

MISCELLANEOUS.

SAVE SOX OF THB COST OF HANDLING 
merchandise by Install'ng s Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage Is on the ceiling. Systems for 
all kinds of businesses, large or small. Write us for 
Illustrated catalog. W. D. Beath It Son, 193 Ter- 
auley Street, Toronto. (tf)

SAMPLES FREE—Write us to-day for free samples 
of our new two-color Counter Cheek Books— 
white and yellow leaves. We make Check Books 

endfold and sidefold, single and triplicate pads. 
Lowest prices. Dominion Register Company, Ltd., 
100 Spadlna Ave., Toronto.

THE 11 Kalamazoo” Loose Leaf Binder Is the only 
binder that will hold lust as many sheets as you 
actually require and no more. The back Is flex

ible, writing surface flat, alignment perfeet. No ex
posed metal parts or complicated mechanism. V. rite 
for booklet. Warwick Bros. & Rutter, Ltd., Kint and 
Spadlna, Toronto. (tf)

THE METAL REQUIRED In a Modern Conerete 
Building. Our xpeclal facilities enable us to 
produce at minimum cost Concrete Reinforce 

mentf. Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write us for catalogue and 
prices. Expanded Metal end Fireproofing Co., Ltd.. 
Fraser Ave., Toronto. (tf)

WANTED—A splendid opportunity for dealers to 
handle the beet combination Duplicating, Ad 
dressing and Office Printing Machine on the 

market. Exclusive territory. Send name and address, 
giving occupation and references, to the Canadian 
Writerpress Company, Limited, 33 John St., Hamll 
ton. Ont. (tf)

TT7AREHOUSE AND FACTORY HEATING SYS 
w TEMS. Taylor-Forbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

WHEN buying bookcases Insist on havlngtbs best 
on the market, “Macey Sectional Bookcases.” 
Carried in stock by all up-to-date furniture deal

ers. Illustrated booklet sent free on request. Canada 
Furniture Manufacturers, Ltd. General offices. Wood
stock, Ont. (tf)

YOU ean display your goods to better advantage 
through the use of up-to-date fixtures. We arc 
specialists in the planning of stores and offices. 

Our catalogue conta'ns illustrations of many new 
features and several handsomely equipped stores and 
offices. Shall we send you our catalogue J? Jones 
Bros. & Co., Ltd., 30-32 Adelaide St. W., Toronto.

(tf)

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE I, ih, mouron 
lar periodical of Its kind. Why? Because each 
issue contains a strong list of original articles of 

Interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear
ing In the other magazines and periodicals of ti c 
month. The cream of the world's periodical press e 
too valuable to overlook. BUSY MAN’S is on sale *t 
all news-stands. Better still, send $2 for one yes 's 
subscription. Mall It to-day. The Busy Man's Magsi 
Ins, Toronto.

TECHNICAL BOOKS.

ADDING TYPEWRITERS write, add or subtract In 
one operation. Elliott-Fisher, Ltd., Room 314 
Stair Building, Toronto.

ANY man who has ever lest money In the malls has 
had occasion to learn by painful experience that 
the only proper way to remit money is by Domin

ion Express Money Orders and Foreign Drafts. If 
lost or delaved In the malls, a prompt refund Is arrang
ed or new Order Issued without further charge.

COPELAND-CHATTERSON SYSTEMS - Short, 
simple- Adapted to all classes of business. 
Copeland-Chattereon-Craln, Ltd., Toronto and 

Ottawa. (tf)

OUR NEW MODEL Is the handiest for the grocer, 
operated Instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

KAY’S FURNITURE CATALOGUE contains 160 
pages of fine half tone engravings of newest de
signs In carpets, rugs, furniture, draperies, wall 

papers and pottery, with cash prices. Write for a copy 
—it’s free. John Kay Company, Ltd., 36 King St. 
West, Toronto.

M
odern fireproof construction. Our

system of reinforced concrete work—as succeee- 
y used In any of Canada's largest buildings— 

gives better results at lower cost. A strong state
ment” you will say. Write us and let us prove our 
claims. That’s fair. Leach Conerete Co., Limited, 
100 King St. Weet. Toronto.

CCOTCH PLAID STATIONERY Is the latest cre- 
O stion for business and society correspondence.

Paper and envelopes present a finished linen 
surface, most agreeable to the pen touch. Leading 
stationers have it. Write for samples. The Coop, 
Clark Co., Ltd.,Toronto. (tf)

6o

SALES PLANS—This book la a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These Include 

Special Sales, Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideas, Contests, etc. 
Price $2.50, postpaid. MacLean Publishing Co . 
Technical Book Dept., 134-149 University Ave.. 
Toronto.

CANADIAN MACHINERY AND MANUFACTUR 
1NG NEWS, $1 per year. Every manufacturer 
using power should receive this publication reau- 

larly, and also see that It Is placed In the bands of nil 
engineer or superintendent. Every Issue Is full o 
practical articles, well calculated to suggest economic? 
In the operation of a plant. Condensed advertisement 
for 11 Machinery Wanted ” Inserted free for subscribers 
to the GROCER. 11 Machinery for Sale” advertise 
ments one cent per word each Insertion. Sample eor> 
en request. CANADIAN MACHINERY, 134-13.4 
University Ave., Toronto.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

DtMMOd W. H. GILLARD * OO.
i-ib. tine, 1 do*, ui ................................ $2 00
Hb.tku.1 " ”    1 »
Hb. tin. 4 .... 0 75

IMPERIAL BAKING POWDER
Caeca. Sizes. Per do*.

4-dozen................ 10c........................... $0 85
3-dozen................ 6-oz.   1 75
1-dozen................  12-oz....................... 3 50
3- dozen................ 12-oz. ................ 3 40
4- dozen................ 21-lb.......................... 10 50
f-doxen................ 5-lb.......................... 19 80

MACHO BAKING POWDER 
Cases. Sizes. Per <loz 
6 dozen. 5e...........$0 50
1 “ 4-oz----- 0 75
4 “ 6 ” 1 00
4 " 8 " .... 1 30
4 “ 12 ”.... 1 80
2 " 12 ” .... 1 85
4 ” 16 ”... 2 25
% ” 16 ” .... 2 30
1 ” 241b .... 5 00
1 “ 5-lb .... y 541
? .. ft0* I Percase
i •• !«••(

• IIM POWDER
Sises. Per Uv

-Dun>- . .. 9 0 ut
Jib ... ... 1 4T
BPS___ . .. 1 9’.
Mb. ... ... 2 55
13 OS... ... 3 85
11b ... ... 4 9*J
ib.......... . . IS 6*
51b ... n ?'

CANADIAN CANNE
Aylmer Jams

Per doz
Strawberry......... 1 90
Raspberry...........1 90
Black currant... 1 80
Red currant....... 1 80
Raspberry k red

currant........1 80
I and

:\
Cartoons— Per doz 

No. 1,1-lb , 4 doz 2 40 
No. 1,1 lb., 2 doz 2 50 
No. 2,5-oz.,6doz 0 80 
No 2, 5-oz.,3doz 0 85 
No. S,21-oz.,4 dz 0 45 
No 10.12-oz.,4dz 2 10 
No. 10.12-os.,2dz 2 20

No. 12,4-oz., 6 dz 0 70 
No. 12,4-oz., 3dz. 0 75 
In Tin Boxes—

No. 13,1-lb.,2dz. 3 (0 
No. 14,8-oz.,3 dz 1 75 
No. 15,4-oz., 4 dz. 1 10 
No. 16,24-lbs.... 7 25 
No. 17,5-lbs....... 14 00

Bine
Keen’s Oxford, per lb.............................. 0 IT

In 10-box lota or ease........................... 0 16
GUllett's Mammoth. *<roes box.............. I 00

Chocolates and Cocoas
THE COWAN OO., LIMITED 

Cocoa-
Perfection, 1-lb. 
tins, per doz.... $4 50 

Perfection, à-lb.
per doz................ 2 40

Perfection, Hb.,
per doz............  . 1 30

Perfection. 10c size 0 90 
" 5-lb. tins

per lb........................ 0 17
Soluble,bulk, No.

1, per lb.................... 0 20
Soluble, bulk, No.
1. per ib.................... I 18

London Pearl, per lb.................................... 0 22
Special quotations or Cocoa in bbls. 

kegs, etc.
Unsweetened Chocolate— Per lb.
Plain Rook, ft’s à is, cakes, 12-lb. bxs 0 36 
Perfection chocolate, 20o size, 2 dozen

boxes, per dozen.....................................  1 8C
Perfection Chocolate, lOo size, 2 and 4

dozen boxes, per dozea............................. 0 90
'(Sweet Chocolate—

Queen’s Dessert, ft’s and is, 13-lb. bxs.,
per lb .................................................... H

Queen s Dessert, 6’s, 12-lb. boxes.........  0 40
Vanilla, Hb., lilb. boxea, per lb.........  0 35
Parisian, 8’a..............
Royal Navy, ft’s. is. boxee, per lb.. 

Diamond, 7Te, 12-112-lb. boxes, per lb.......

Barrels—When packed In 
barrels one per cent, dis
count will be allowed. 

SERA, LIMITED)
Peach....................1 80
Pear........... .... 1 70

Red currant__ 2 40
Black currant... 2 40
Oabapple........... 1 70
Plum................... 1 70
Grape.................. 1 70

MarmaladeRaspberry ai
gooseberry.. 1 80 Scotch..................  1 40

Damson plum, Orange Jelly— 1 75
stoneless__ 1 70 Green Fig............2 25

Greengage plum, Lemon ............ 1 80
■toneless— 1 70 Pineapple............2 25

Gooseberry......... 1 80 Ginger..................  2 25
Pure Preserves—Bulk 

5 s ft 7’s per lb. 14's k 30 s per lb.
Strawberry................ 0 11   0 101
Black currant.......... 0 11  0 lOi
Raspberry.................. 0 11  0 lOf
Other varieties.......  0 09   0 08J

Freight allowed up to 25c per 100 lbs.
WHIT* SWAN HPtCBH AND fUeRKALH LTD 

White Swan Baking Powder—1-lb. tins, 3- 
<loz. in rase, 92 doz.; J-lb. tins, $1.25 doz.; 
i lb. tins, 80c doz.

rORERT CITY RAKING 
POWDER

6 oz. tins....................... 0 75
12 oz. tins....................... 1 25
16 oz. tins....................... 1 50

Oeretia
WHITE SWAN APICES AND 

CEREALA, LTD.

White Swan Breakfast Food 
2 doz. in case, per case 
93.00.

The King’s Food, 2-doz. In 
case, per case 94.80 

White Swan Barley 
Crisps, per doz. 91. 

White Swan Self-rising 
Buckwheat Flour, per 
doz. 91-

White Swan Self-rising 
Pancake Flour, per 
doz. 91

White dwan Wheat Ker
nels. par dos. fl 40 

White Swan Flaked 
jUoe, par dos. 91 00

White Bwas Flaked 
Fees, per dea. 91 80

Condensed Milk
BORDEN’S CONDENSED MILE OO.

Wa. H. Dunn, Agent, Montreal k Toronto.
Cases. Doz.

Eagle Brand Condensed Milk__  96 00 1 50
Gold Seal Condensed Milk....... 4 50 1 15
Challenge Condensed Milk........ 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............. 2 00 0 50
Peerless Brand Evaporated Cream

family size................................. 3 50 0 90
Peerless Brand Evaporated Cream

pint size (4 dozen)....................... 4 80 1 20
Peerless Brand Evaporated Cream

hotel size................................... 3 70 1 85

TRURO CONDENSED MILE OO., LIMITED. 
“Jersey” brand evaporated cream

per case (4 doz.)................................... 94 00
Reindeer" brand per case (4 dos.).... 6 CO

0 30 
0 30
0 24 
0 25
0 18

icings î »r cako—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, In 
Hb. pkgs., 2-dos. In box, per dosen 0 90 

Confections— Per lb.
Milk chocolate wafers, 5-lb.' boxes . 0 36
Maple buds, 5-lb. boxes........................... 0 36
Chocolate wafers, No. 1, 5-lb. boxes 0 30 
Chocolate wafers, No. 2, " 0 25
Nonpareil wafers. No. 1, ” 0 30
Nonpare.l wafers, No. 2, * 0 25
Chocolate ginger. 5-lb. boxes............. 0 30
Milk chocolate, 5c buckles, per box.. 1 35 
Milk chocolate, 5c cakes, per box.... 1 35 

EPPHH.
Agents, C. E. Colson k Son, Montreal.

In 1, 4 and 1-lb. tins, 14-lb. boxes, per
lb........................................................ 0 35

Smaller quantities................................. 0 37
JOHN P. MOTT k CO.'S.

R. S. Mclndoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa; J. A. Taylor, Montreal ; J. 
E. Huxley, Winnipeg; Tees k Pereee, Cal
gary, Alta.; Standard Brokerage Co., Van
couver, B.O.; G. J. Estabrook, St. John.N.B.

till to, 10c else ' 
(for cooking) 

dos ......... 0 90

Mott’s breakfast cocoa, 10c. sise 90 per dr.
” breakfast cocoa, is................... u 38
” " " Vs................ 0 38
* No. 1 chocolate, ft ......................  0 32
• Navy " ft’s.................... 0 29
" Vanilla sticks, per groee............  1 00
" Diamond chocolate, ft’s............  0 24
” Plain choice chocolate liquors 0 32 
" Sweet Chocolate Coatings .... 0 20

WALTER BAKER k CO.. LIMITED. 
Premium No. 1 chocolate, \ and ft lb. cakes, 

35c. lb.; Breakfast cocoa, 1-5, i, J, 1 and 5 lb. 
tins, 41c. lb.; German a sweet chocolate, à and 
j lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, | and i lb. cakes,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32<\ lb.; Vanilla sweet chocolate, A-lb. 
cakes. 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 1U0 bdls., tied 5s, per box 93.00. The 
above quotations are f.o.b. Montreal.

Cocoanuti
CANADIAN COCOANUT CO.. MONTREAL.

Packages—5c., 10c., 20c. and 40c. packages, 
packed in 15 lb. and 30 lb. cases. Per lb

1-lb. packages............................................. 0 26
4-lb. packages.............................................. 0 27
J-lb. packages.............................................  0 28
1 and! lb. packages, assorted................ 0 264

I
 and i lb. packages, assorted................ 0 27|
lb. packages, assorted, in 5 lb. boxes. 0 28 
lb. packages, assorted, in 6 lb. boxes. 0 29 
lb. packages, assorted, 5,10,15 lb. cas. 0 30 
Bulk

in 15 lb. tins, 15 lb pails and 10,25 and 50 lb. 
woxea. Pails. Tins. Bbls.

White moss, fine strip 0 12 0 21 0 17
Best Shredded...............0 18 .... 0 1
Special Shred .............  0 17 .... 0 16
Ribbon.......................... 0 19 .. 0 16
Maot»roon............ ...  0 1J •••• 0 IT
Desiccated... . If 3
White Moss In 5 &xd 10 lb. square tin» lie.

WHITE SWAN APICES AND CEREALS LTD. 
—tlte Swap Ooooanut— Q ^

.. 6 15
ulea. *+*.. Ih • P

JERSEY CREAK

EBY. BLAIN OO. LIMITBD.
Standard Coffees.

Roasted whole or ground. Packed In amp- 
pronf nags and tins

Club House....$0 32 Ambrosia...........0 25
Nectar..............  0 30 Plantation.........0 22
Empress............ 0 28 Fancy Bourbon 0 20
Duchess............ 0 26 Bourbon.............0 18
Crushed Java and Mocha, whole... 0 12 

" '* " ground.. 0 171
Golden Rio..............................................  0 14

Package Coffees
Gold Medal, 1 and S lb. tins, whole

or ground....................................... 0 30
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jars, ground ...................... 0 30
German Dandelion. ft and 1 lb. tins,

ground............................................ 0 22
English Breakfast, 1 lb. tins, ground 0 18
WHITE AW AN SPICTA AND QBRBALi LTD.

White Swan Blend.

IB corret
•eefei u

1-lb. decorated 
tins, 31c. lb 

MojJa^Hb.Uns

Mo-Ja, 1-lb. tint 
28o.lb.

M^Hb.tm.

Oafs des Entoures—1-Ib. faner bIms Jan. per 
dos., |1®.

Oafe 1 Aromatlqco-l-lb. amber glass Jan, 
per doe., 64.

Presentation, with I tumblen), 910 per dot

THOMAS WOOD ft OO.

"Gilt Edge” In 1 lb.
tins........................ 90 55

“GUt Edge" In lib.
tins.......................

Canadian Souvenir 
1 lb. fancy litho
graphed neiieten 0 39

Ohftftftft.—letperial
Large size jars, doz.. I 25

Medium size jars
per doz  ............. 4 50

Small size Jars, per
dos....... v ..•••••> 40

Individual size jars
per dos................ 1 00

Imperial holder—
Large size, doz. 18 00 Met size. doz. 17 00 
Small size, doz. 12 00 

Roquefort—
Large size, doz. 2 40 
Small sin, dos. 1 40

Canada Cream Che*se— 
In cartons, each H

j 88 S3 88 I*
S °= °= =>= “Î

®i sssassal*
OO OO OO 73 j?

£ w e e ^ ^
73 C ^ ©

Ooalsoftions
THE OOWAN OO., LTD.

Cream Bars, 60 s. assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 ip box, " 1 $8

” 10c cakes, 36 in box " 1 $6
Chocolate Wafers No. 1, 5-lb. boxes, lb. 6 33 

No. 2, ” 0 8
Maple Buds, 5-lb. boxes, lb.................  o M
Nut Milk Chocolate, ft-lfc. cakes, U-lb.

box, lb.................................................... 6 40
These prices are F.o.b. Toronto.

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen....................... 0 95 dozen
Medium, cases 2 dozen.................. 1 80 ”
Large, cases 1 dozen.......................  2 75 "
Tumblers, cases 2 dozen................ 1 35 ”
25-lb. pails........................................ 0 15 lb.

Coupon Books—Allison’s
For sale in Canada by The Bby Blain Co Ltd 
Toronto. 0.0. Beauchemis ft Fils. Montrea 

... 92. 93. 95, 910, $15 and 9».
All same price one sise er asserted 

_ _______ UM-NÜMB1RSD
Under 100 books................................. each 04
100 books and over.............................each Gift
500 books to 10U0 books............................09

For numbering cover and each coupon, 
extra per book %oenl __

Infants’ Food
Robinson's patent barley,
Hb. tins, 91.25; 1-lb. tins,
92.25; Robinson’s patent 
groats. ft-lb. tins, 9125 ; 1- 
lb. tins, 92.25.

Flavoring Extrasts.
SHIRR LET’S

j ML M ^TOnl lM. 1 «
N “ ••ill

Bseoonts on application
CRESCENT MFG. CO.

. , Mapleine Per doz
2 oz. bottles (retail at 50c.)................... 4 20
4 oz. bottles (retail at 90c.)................... 6 80
8 oz. bottles (retail at 91.50)................ 12 50 .

16 oz. bottles (retail at 93).....................  24 00
GaL bottles (retail at 920).............   14 50

Milk Powder
CANADIAN MILK PRODUCTS, LTD., TORONTO 
Trumilk, full cream, per case (4 doz), J lb

tins..........................................................  4 |0
Milkstock (cooking milk), per case (4 doz) 

èlb tins................................................... 4 88
Jams and Jellies

BATOER’8 WHOLE FRVIT8TRAWBERRY JAM 
Agents, Rose k Laflamme, Montreal and 

. , Toronto.
1- lb. glass jar, screw top, 4 doz., per doz. 92 20

T. UPTON k co.
Compound Fruit Jams—

12-oz. glass iars, 2 doz. in case, per doz. 1 00
2- lb. tine, 2 doz. in case, per lb............  0 071
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................... 0 07
7wood pails, 6pails in crate, per lb... 0 07
30-lb. wood pails, per lb........................... 0 06ft

Compound Fruit Jellies—
12-pz. glass jars, 2 doz. In case, per doz.. 1 00
2-lb. tins, 2 doz. in case, per lb.............. 0 071
7 wood pails, 6 pails in crate, per lb__ 0 07
30-lb. wood palls....................................... 0 061

Soups
JOT. CAMPBELL OO., CAMDEN, N.J.

Soups (condensed)—No. 1 cans, all kinds 
per dozen 91-20. Chicken soup, 81.26 per 
dozen. Pork and Beans, with t0mate 
sauce or Boston style—No. 2 cans, dos. 190. 
Tomato Ketchup — Bottles (10c. size only) 
doz. 91-40. Tabasco-Ketchup — Bottles (lOo 
sise only) doz. 9140 Chili Sauce—Bottles 
(10c sise only) doz. 91.40. Mustard (prepar 
ed) — With spoon (new) dos. 91*40; No. 88 
Jars. dos. 91 40.

W. CLARE’S
SPECIALTIES

Chateau Brand 
Baked Pork and 
Beans, with toma
to sauce or plain 
individual, 50 oU. ; 
No. 1,90c.; No. 1. 
9125; No. 3, 9U5 
dosen. Ox Ton
gues (Inglass 
Brand), No. 1ft, 
910; No. 2.9124s.

6i
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RISJN
(STOYÈ

AL WAV'S RIGHT. ps*us?e

Stove Polish is jist rihgt every time jou sell it, 
and the boxes are always filled full. You have 
no complaints coming after you pass it over your 
counter. Why not make friends for yourself as 
well as for us by selling the stove polish which 
always pleases the housekeeper? That's SUN 
PASTE. Just push it and see them come back 
for more.

MORSE BROS., Props. Canton, Mass., U.S.A.

Molassine Meal
Molassine Doe and Puppy Cakes 

Molassine Terrier, Hound and Puppy Meal 
Molassine Chicken and Poultry Food

Are reliable foods for horses, cattle, does 
and poultry.

Sole Canadian Importer :

ANDREW WATSON
W YOUVILLM .QUARK, MONTRKAL

NOTICE TO MANUFACTURERS
We have sold out our warehousing 
and forwarding business and are 
now prepared to handle two or three 
additional high-class lines selling to 
the Western wholesale grocery 
trade.

R. B. Wiseman & Co-
” VrÆ WINNIPEG, MAN.

Hntaranoa-Bank at Ottawa, Wlnnlpag

BRANDS

| “BANNER” & “PRINCESS”
CONDENSED MILK

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St George Evaporated 
Cream
(Ueeweetened)

The most sanitary conditions are ob
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer 

who handles them.

J. MALCOLM & SON
•T. CEMCI,

OUT.

THE WORLD’S BEST SHOE POLISH

Men swear by it—Not at it
Lasts Surprisingly

Polishes Rapidly
Wears Off Slowly

Is Waterproof
No grocer can afford to be without this rapid seller.
It absolutely leads the field in shoe polishes.

The F. F. Dailey Co., Ltd.
HAMILTON, CANADA, . . AND - . BUFFALO, N.Y.

Ô2
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BROOMS or QUALITY 

WE maKe them ! Y OU should sell them!

YOUR OURS a,
and keep our factory going on FULL TIME

A postal will bring you information.

Walter Woods & Co. - Hamilton and Winnipeg

There’s Genuine Pleasure
and liberal profit in selling , |

“WHITE LILY" BRAND MARSHMALLOW BISCUITS!
They are genuine satisfaction-givers because of their excellent flavor and the crisp and fresh condi
tion in which they always reach the retailer. Put up in glass-front tin boxes and retail at 18c and 
20c. Obtainable also in 20-lb. tins and in wood boxes. Other leading “White Lily” lines you can 
handle profitably are—CREAM SODAS, HAVELOCK LUNCH, JAMJAMS and PEOPLE’S 
FANCY MIXED.

Write for prices.

J. A. MARVEN, Limited Moncton, N.B.
OCEAN MILLS 

Montreal
I Chinese starch, 48 
1-lb., per case 84.00; 
Ocean Baking Pow
der, 48 to*., 81.40; 
48 4-oz., 81 80; 80 8. 
os.. 84.50 : 86 Mb.- 
•3 *5:48 1-lb. pkg., 
84,101-lb. tins. (6; 
loose 35 lbs., 81-75 ; 
Ocean blancmange, 
48 8-os., 84; Ocean 
borax, 48 8-os., 
81.68; Ocean cougharassrls!

Ocean com starch, 481-lb. 8166.
Jam Per lb.

30-lb. wood pails...........................................0 061
Pure assorted Jam, 1-lb. glass tare, two

dosen in case..................................... 1 71
Jelly Powders

IMPERIAL DESSERT JELLY

Pure
- AND

Delicious
True Fhu t Fu 

Cartons mcm I Dor

Assorted flsYors—groes 10.75.
The GENUINE. Packed 160 bars to case.

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 15 
flavors. 1 do*, in 
handsome counter 
carton, per dor., 90c.

Ustpriee.
“Shirrtff's " (all 
flavors), per dor .... 

Discounts on applica
tion.

Lard
M. E. P AI REAN E OO. ROAR'S 

LARD COMPOUND.
Tierces... 80 U 
fcbbls. .... 0 131 
Tube ,60 lbs. 0 13Î 
10-lb. Paik. 1 70 
«Mb. tins.. 1 60 
Oaaaa 8-lb.. 0 14 

" 14b.. 0 131
" 184b.. 8 131

F.O.B. MontreaL

COMPOUND.

Prices- Ontario and Quebec :
Use than 8 cases.................... ...............85 Oq
Five cases or more..................................... 4 9g

Fly Pads.
WILSON'S PLY PADS

In boxes o# 80,10c.; pack
ets, 88par box; or three 
boxes for 8188; I Wxsfe

allow, Nk seas, par sen ....
llanar h*. 6M per bee 

i sad Ss4> waAore, Mb. tMS,

Iissrtss I 'Vm'bSZÏ.

' Purity M licorice, 10 sticks................
" " 100 sticks.............

Dulc, large cent sticks, 100 in box..
Lye (Concentrated)

:ia804b. palls. 0 13 
884b. tins.. 8 13* 
18-lb. " 8 13* 
84b. " 0 13*

UkseilMe Si

Llsorloe
NATIONAL LIOORIŒ OO.

Mk tun wood .miw, Mr lb..........fo 4i
ruMpboiMlMMWrtUfalpMbex... 1 ■. .U-,------- «................... , a

---- -—.Mee pmm..... in
1*

ILLETr
OILLETT8 

PERPUMPD LYE

Per case 
case of 4 dor 83 50 
cases of 4 dor 3 40 
oases or more 3 35

Sara elide.
T. UPTON A OO.

12-oz. glass jars. 3 dozen 
case, per dor. Si", 16-or. 
glass jars. 3 dot. in case,

Kr dot. 8145 ; 5 and 7 
tins and 7-lb. pails, 

per lb. 7èc.: pint sealers 
(34 or.), 1 dot, in case, 
per doten 83.35.

SM1RBUTP BRAND 
"Imperial Seotch —

14o. glass, doe... 1 66 
84b. ••
44b. tans, "
74b. " "

"Bhreddad"—
1-lb. glass, doe..,
84b. " " ..
74b. tins, "

Cereals.

: * S

ST. CHARLES OON 
DBNSINO OO

PBIOES :
8t. Charles Cream, 
family size,paresse
........................8318
Baby site, per
^caae............. 1.66
Ditto, hotel. 3.76 
Silver Cow Milk 4.15 
Purity MUk.... 4.8» 
Good Look.... 4.06

Mustard
OOLMAM’S OR KEEN'S

D.B.F.,*4b. tins.................... per dos. 8
" 1-lb. tins................... "
" I-lb. tins....................

Durham 4-lb. jar................... per 1er
" 1-lb. Jar..................... ,r

F.D. 1-lb. tins....................... per dos.
" |-lb. tins...................... "

IMPERIAL PREPARED MUSTARD
Small, oases 4 dozen.......................  0 45 <
Medium, cases 2 dozen...................0 90
Large, cases 1 dozen.......................  1 36

OUto Oil
LAPORTE, MARTIN A GIB., LTD. 

Minerva Brand—
Minerva, qta. 13’s......................... 8

Sauce,
PATERSON'S WORCESTER SAUCE

3 and f

1 41

is
t-ptat bottles. 3 and 6 dozen cases, dos 
Pint bottles, 3
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TRADE MARK BRAND

» i»;.

f-Y

WOOD’S

■fa: \v

REOI8TERED

HOLLANDER
COFFEE

Fragrant, Pungent, The Cheloiet of the
Delloloum ! Chelae.

Imported and Roasted by

THOMAS WOOD 00., LIMITED
Montreal

Soap and Washing Powders
A. P. TIPPET t CO., AQKNTH

Maypole soap, colors, per gross.........$10 20
Maypole soap, black, per gross......... 15 30
Criole soap, per gross..........................  10 20
Floriola soap, per gross .................... 12 00
Straw hat polish, per gross................ 18 20

1 dos. to 
box —

Store Polish
Per gross

Rising Sun, No. 1 cakes,à k ftgrt bxt $8 50 
Rising Sun, No. 3 cakes, gross boxes.. 4 60
No. 5 Sun Paste, J gross boxes.............. 5 40
No. 10 Sun Paste, i gross boxes............. 8 00

6 dos. to 
box ...

1 box, price 
............ ......... $4.00

5 box, price 
......... $3.90

Freight pd. 
on 6 bx. lot.

yjlii
id
fillé

Starch
BDWARDHBI RO starch go., limited 

Laundry Starches— Per lb
No. 1 white or blue,4-lb. carton... $0 06ft 
No. 1 white or blue, 3-lb. carton... 0 06ft
Canada laundry................................ 0 05ft
Silver gloss, 6-lb. draw-lid boxes.. 0 07!
Silver gloss, 6-lb. tin canisters....... 0 07!
Edward's silver gloss, 1-lb. pkg....... 0 07ft
Kegs silver gloss, large crystal....... 0 06ft
Benson's satin, 1-lb. cartons........... 0 07ft
No. 1 white, bbls. and kegs............  0 06
Canaafc white gloss, 1-lb. pkgs....... 0 06
Benson's enamel, per box... 1 50 to 3 00 

Culinary Starch-
Benson k Co's. Prepared Com....... 0 07ft
Canada Pure Com............................ 0 toft

Rice Starch—
Ed ward*burg No. 1 white, 1-lb. car. 0 10 
Ed wards burg No. 1 white or blue.. 0 

BRANTFORD STARCH WORE*. LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40 lb 0 06 
Acme Oloea Starch—

1-lb. cartons, boxes of 40 lb....... 0 06ft
Finest Quality White Laundry—

3-lb. canisters, cases of 48 lb ... 0 77
Barrels, 2UU lb.............................. 0 06ft
Kegs. 100 lb.................................. 0 06ft

Lily White Gloss—
14b. fancy cartons, cases 30 lb. 0 7ft
64b. toy trunks, 8 in case............ 0 06
64b. toy drums, with drumsi icks

incase........................................  0 08
Kega, ex. crystal». 100 lb............. 0 07

Brantford Gloss—
14b. fancy boxes,cases 36lb.... 0 07ft 

Canadian Electric Starch-
Boxes of 40 fancy pkgs.. per case 4 as

Canned Had dies. “Thistle" Brand
A. P TIPPET A CO., AGENTS 

Cases 4 dor. each, flat*, per case .... $5 00 
Cases 4 dor. each, ovals, per case........  6 00

Fer eherew Ur luartia*

It.
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OlUBUbADHlt'l ....
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Brows Label l'a lit fa........
Brows Lkosl. «■» ....................
la.-oUbsL ft and Va .... 
too V»tU, i.............................

LATOBTE, MXBTŒ à OIE, LTD.
Japan Taee—

VlotorU.bf-o.Wlb. ........................... IS
PrUeae Louie* hl-a H Ibe ............. I IS

Oar loo Green Tom Japan atria—

....... :::::: 'ftissu?. 110 lbs. Pure Gold Jslly Powder................\ 90 cants
Pure Geld Salad Dreasing Powder / perdes. 

Discounts on application.

JAMES DOME BLACK LEAD
6a mxe, gross, $140. 2a size, gross. $2.50

Boot Polish
PACKARD'» BOOT 

AND SHOE 
POLIHHB8

Mon-Ami, $9 gross; 
Black “O," $9 gross; 
Large Combination,

SI per gross; Pony 
mbination, $10; 
French Glycerine,

& Ladies' Special. 
Pat. Lea Cream 
per gross.

Syrup
BDWABDBBÜBO FI ARCH 00., LIB.
"Orowh” Brahd Reflection Syrop.

Barrel* TOOIba........................... 5 p^.
H alf .barrela, MO Iba.................. » “I „
I ban*l*175lbi......................... 0 __ .

" Ml Iba. ........................... I 10
PUte Una. wttb label- '•Vm*'

Ilb.atoa.ll04. to cm#.................* *
H M in » *,............ S 75
* •• ! •• * 7o

1*11

SLOE EIEEOE
TEE 00.,

MOETEEAL

Tallow Label .........................  0 SO
" “ la......................0 M

Green Label, V, and l a......... 0 14
Blue Label l a end fa......... • M
Bed LabelYUi.ii and la. I M 
White Label 1* fa end fa. 0 M
Gold Label 1 a end l a......... 0 ft
Parole label i'a end la.........OH
BtDDoaeed. I'a end I'a............. 007

PURE
PACXACB

THOMAS WOOD 
4 CO., LTD.

Montreal end 
Boston.

Wood's Prim 
rose, per pound 
wholesale 40c., re 
tail 60c.; Golden 
Rod, 36c. and 50c ; 
Fleur-de-lis, 30c. 
and 40c. Packed

1 /M__- Ram Lal's
, PURE . Indian Tea I

|l 10, f lb. Uns have wire handles. I

Teas
Retail

THl
"BALADA” 

TEA CO.
_______________ rWholesale Retail
- jwa I***. I s sod ft i.........ÎS
-sen Ï sbel, l'e and 4* ....... 0 17 C 16Blue Label. IX ft’s, ft end ft * 0 10 0 #€

uefl LabeL 1 * and fts............ • ■ • JJ
Gold LabeL % •....................... • JJ J JJ
Red-Odd Label, %'•................  0 66 ON

OXO. B. BRISTOL 4 OO., 
Hamilton, Ont.

Wholesale
Pink Label l a and ft’s 30c 40a
Gold Label Is and (s 86c. 50c.
Lavender Label I t and ft’s 42 a 60a
Green Label I’a and ft e 60a 76a

Canisters
Gold Tine, 5 s SSa 1.76 50o. 1.60
Gold Tins. Se 85a 1.05 50c. 1.60
Gold Tins, Vs 36c each 80c. each
Gold Label, ft's 18c ea 36 lb. 26c ^a. 50 lb. 
Red Tins, ft a S6c ea. 701b. 50c ea. 1 00 lb. 
Red Tins, t'e 16o ea 71 lb. 25c ea. 1.00 lb

BMPIRB
PACKA6S
TBA

MBLAOAMA

«INTO BROS., 
45 Front BL East

Oars 30 and 
60 lbs. each— 
Black, Mixed, 
and Green

t>=....................................UuicU* tic
30c ... ................................la and se, 23c.
40c.......................... ............... Is and se, 86a
80c.................................... ...Is and fc 36c
T5c..,................. Is and fts, Vulcan, 60s.

luo Lb. Iota freight paid.

_____ black, green,
mixed-fte, whole

sale 70c., retail $1 ; fts, 56c. and 80c. ; fts, 44c. and 
60c. ; 1 Ibsand fts, 40c. and 60c.; fts, 38c. and 50c. ; 
1 lbs. and fts, 35c. and50c.; 1 lb., fte, 30c. and 
40c.; fte, 32c. and 40c.; fts, 25c. and 30c.; 1 lbs., 
24c. and 30c. We pack Japans in all grades at 
same prices. We pack in 60 and 100 lb. cases. 
All delivered prices.

EY10N TD

[Q10NAIIMtmI

Ceylon Tea, in 
1 and ft-lb. lead
packages — black 
or mixed.

BtuLEW fa..;...................... ■
„,tatb* M IMb to»t. iMk to A4vt.

64

Black Label, 1-lb., retaU at 26c......... $0 20
Black Label, ft-lb., retail at 26a......... 0 21
Bine Label, retail at 39e.....................  0 24
Green Label, retail at 40o ........... 0 30
Red Label retail at 50c....................... 0 36
Brown Label, retail at 60a................... 0 48
Gold Label retaliate.......................  0 16

in ft-lb. tins. All grades—either black, green 
or mixed.

OILLKTT 8 CREAM TARTAR
Per doz

ft-lb. paper pkgs , 4 dot. in case.............$1 90
ft-lb. paper pkgs., 4 dot. In case............. 1 80

Percale

....
Per doz

ft-lb. cans with screw covers, 4 dos. in
case....................................................$2 00

14b. cans with screw covers, 3 doz. in

Per lb
6-lb. eq. canisters, ft doz. in case....... 0 ?/)

10-lb. wooden boxes............................... 0 97 f
26-lb. wooden palls...................................0 ”7 ,

100-lb. kegs..................................................0 2**4
360-lb. barrels...........................................  0 25

THE QUAKER OATS CO.
Winnipeg prices—Quaker oats, 36's (or 2-18's 

$3. case; Quaker oats, 20's, (with premium 
4 10; Quaker Best Y. Commuai, 34s. 2.40 
Puffed rice, 36's. 2.90; Puffed wheat, 36's, 2.90 
Quaker Toasted Com Flakes, 36's, (11 case 
lots, 1 case free, delivered) 2.90; 5ft case lots, 
ft case free, delivered) ; Banner oats, 10's (with 
premium) 4.10; Saxon oat*. 80's, (with prend 
urn) 4.10; Pettijohn breakfast food, 18's, 2.25 
Apitezo biscuits, 24's, 3.50; Saxon wheat food 
24 s, 3.26 ; Cracked wheat, 24's, 3.60; Hominy 
24's, 140 ; Puffed rice, brlt, 26 lbe. each, 22c lb

Tobacco.
IMPERIAL TOBACCO COMPANY OP CANADA, 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch, 6e........................... 44

Black Watch, 12e....................................... 45
Bobs, 6s and 12s......................................... 46
Bully, 6a.....................................................44
Currency, Sfte and 12a................................46
Stag, 6 Ms................................................. 46
CMdFox. 12a.............................................. 44
Pay Roll Ban, 7fte................................... 66
Pay RoU, 7a............................................... 56
War Horse, 6e............................................48

Plug Smoking—Shamrock, 6a, plug or bar. 46
ROSBWSflSn, ti..................................... 46
Empire, 6s and 12s....................................44
Ivy, 7s......................................................... 60
Starlight, 7a.............................................. 60

Out Seating—Great West Pooches, la.... M

Yeast
Royal Ysest.3 dot 6 sent pkgs......... $116
Omette Cream Yeast, 8 dos. In case. 1 16

Tki CmiSm at oar
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THE CANADA» GROCER
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KEEP IN MIND

that unavoidable 
delays may come
and order your

SALT
now!

Verret, Stewart & Co.
I.li4tmA

Montreal

W5
mmmmm

MR. CROCER; g
Are you, stocking the mince meat 

that can be sold ALL SUMMER as 
well as ALL WINTER?

ASK YOUR JOBBER FOR

WETHEY’S

Mince Meat
Wrapped in sanitary packages. 

Absolutely dust-proof.
3 dozen to a case.

J. H. Wethey, Limited
ST. CATHARINES, ONTARIO

Business is very 
Good.

Use the Phone 
when Needing 
Goods in a 
Hurry.

Imperial Vinegar Mustard Seed
Whole Pickling Spices, mixed, bulk and 
packages.

Allspice Cloves Cinnamon
Chilies Ginger Mace

Coriander Turmeric 
Ginger-Preserved in Jars, Candied, Dry 
in Bulk, Green in Bulk.

Parker Catsup Flavor and Pickle Mixture, 1 
10c. tins Wax, Paraffine Wax

GEO. E. BRISTOL 6 CO.
Wholomalo Qrocen,

=
Hamilton, Ont.

''‘fur.


