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Summer Trade!

In our advertising we are developing the
call for Corn Syrup, so as-to make it
one’of your| best summer sellers—

CROWN BRAND

CORN SYRUP

For Candy making, a spread for bread, for use with

Pancakes, Muffins, and so on.

Then when the preserving season opens, we will go
strong on preserving with

LILY WHITE

CORN SYRUP

You can recommend Lily White strongly for this
purpose. Last year it took the place of sugar
from necessity. This year it will be by choice.

Canada Starch Co.

LIMITED
Montreal, Que.
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By Appointment to H.M. King George V.

From War to Peace

The war restrictions on the ship-
ment of Biscuits having been removed,

Huntley & Palmers
Biscuits

+are once again being sent to all parts of
the world. They are of the same stand-
ard of

Unrivalled Quality

as in the past, and to prevent disappoint-
ment, the public should place their
orders at once with their usual suppliers.

HUNTLEY & PALMERS LTD.

Biscuit Manufacturers

READING & LONDON
ENGLAND

SRR T
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DBordens

MILK PRODUCTS LEAD IN QUALITY

You'll like their

selling value right
from the very first

And the customer satisfac-
tion they create will react
favorably on other lines you

handle.

Summer displays of Borden
Milk Products are always
productive of excellent re-
sults. All manner of outing
folk like Borden’s because
of the little trouble involved
in their preparation.

Be sure your stock is ample
to cover this holiday de-
mand.

Borden Milk Co Limited

‘“ Leaders of Quality ”’ Branch Office:
No. 2 Arcade Bldg., Vancouver
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The Wonderful
convenience of THIS

EGG"O 1| EDUCATIONAL
Baking Powder ADVERTISING

Have you ever wanted tea biscuits for supper, but
felt that you couldn’t have them because you were

going out for the afternoon and wouldn’t have time to :
mix the dough after you returned ? ME ANS
Why not use Egg-O Baking = g

Powder and mix the dough before
you go, putting the dough in a cool

place until you return? Then put [
into the oven and you’ll have
beautiful, light biscuits. Try it. : 1

When Egg-O is used, it im-

proves your biscuits and cakes to Wio! , :
allow the dough to stand. And it v ‘
is a wonderful convenience! W\ ol

Egg-O is a different and better
baking powder

Egg-0 Baking Powder Co., Limited —
Hamilton, Canada : "

HE sales in Ontario alone in

1918 were 21 (twenty-one)

times greater than in 1915. These
tell their own story.

Ours 1s an efficient, dependable
service.

£ Egg-0 Baking Powder Company, Ltd.

%’ING 4 HAMILTON . CANADA




May 16, 1919 CANADIAN GROCER

Corned Beef Roast Beet

English Brawn Boneless Pigs Feet
Stewed Ox Tail Stewed Kidneys

o Cambridge Sausage  Geneva Sausage

Corned Beef Hash Irish Stew
Lunch Tongue Ox Tongue

QUALITY GUARANTEED

Clark’s Pork and Beans

Clark’s Concentrated Soups
Clark’s Peanut Butter
Clark’s Potted Meats
Clark’s Canadian Boiled Dinner
Etc., Etc. —
SELLERS ALL BUY NOW

W. Clark Limited Montreal ;
e drh CANADA FOOD BOARD LICENSE No. 14-216 |
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Prepared
in
Copper
Kettles
Boiled
in
Silver

Pans

THE MosT MopErN AND Up-to-DATE FRUIT
PRESERVING FACTORY IN CANADA

WA GSTAFFE’S

NEW SEASON’S 1919

STRAWBERRY
JAM

Now Ready for Delivery

Order from Your Wholesale Grocer

| WAGSTAFFE, LIMITED

Pure Fruit Preservers

HAMILTON CANADA
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PAPERS FOR ALL PURPOSES
MADE BY THE E. B. EDDY CO.

EVEN if The E. B. Eddy Company’s great factories
were not producing paper for sale to the news-
paper and book publishers, the makers of station-
ery, and all classes of paper users at home and
abroad, the paper-making machines at The Eddy
plant would not be idle.

The E. B. Eddy Company themselves are amongst
the biggest users of paper in Canada. Every day
seven tons at least of various kinds of paper are
manufactured solely for the use of The Eddy Com-
pany. A very few moments in any department of
the plant indicate to the visitor the importance of
a continuous supply of paper. In the match fac-
tory the need is most noticeable, for you have only
to look over your stock of Eddy Company matches
to see that all the neat compact boxes holding the
matches are made of strong, good paper.

Newsprint for newspapers, book papers for the
publishers of novels, strong white writing papers,
tough, tinted or white papers for account books
and ledgers, all kinds of wrapping papers from
the strongest to the finest, an immense variety of
tissue papers, every kind and class of useful paper
you have ever met with in fact can be and is being
turned out by the versatile machinery of The E. B.
Eddy plant at Hull.

When you watch the making of wrapping paper alone, and
see how carefully every stage of its manufacture is watched
to ensure cleanlingss and perfection you readily realize that
a waste of.wrappmg paper is a waste of more than merely
paper. It is a waste of a great deal of care and skill, and
time, and labor all of which have been devoted without stint
in the Edd){ plant to ensure value to the customer in the
goods supplied. You realize this even with the commonest
of wrapping papers, and the finer papers in process of manu-
facture still further emphasize the impression.

CANADIAN GROCER

< -

AN EXHIBIT OF E. B. EDDY
COMPANY PAPERS

ON this float, on Labor Day, 1915, the
employees of The E. B. Eddy Com-
pany’s Paper Making Departments,
paraded with samples of their many
products. The centre piece of the
float is the Eddystone Lighthouse,
trade mark of the Eddy Company for
newsprint. A big reel of Eddystone
Newsprint supports the lighthouse.
All around it and beside it there are®
sample rolls of many other kinds of
Eddy Company papers, wrappinig
papers in the neat brown rolls with
which you are so familiar, tissue
papers, toilet papers, book papers, and
many other varieties of strong and
useful paper all made at the great
plant at Hull.

——

Nl
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Saywith jgustone
of 1he GoldenFlakes
mthe GoldenPackade

Ask your customers to make this
convincing test of the new

73{;,@/ » DOMINION Corn Flakes

Eat just one of these gold glinting, crisp, rich flakes, nght from the package.

First they will get the flavor—the inimitable flavor with its lurking sweetness and gratifying
appeal which tell of quall Then they will get the taste—the rich full-rounded taste which
tells them this is a food, rightly prepared. Then they will notice the texture—the realness
of the flake. And afterwards there is a lingering memory of the flavor which will make
them want more, because they have enjoyed the single flake. -

That is why the new Kellogg’s Dominion Carn Flakes are so wonderfully good with cream
and sugar or with fruits.

Don’t disappoint your customers with imitations. Remember “Kellogg’s DOMINION” — the
golden package is your further protection. 3

Every morning more than a million families
eat Corn Flakes made by this NEW process.

MADE IN # .Z”
TORONTO, CANADA Cm./'/ 1\/ 0?}’

Copyrighted in US.A and Canada, 1919,
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You'll find Palmolive
an easy seller

Imolive Soap is the most
popular toilet soap on the
market today.

It will sell with scarcely an
effort on your part because
your customers are “wise’’ to
Palmolive poodness. .

.And when you begin selling
it, your efforts in this direction
will be strengthened by our
widespread newspaper and
bill-board advertising,

Start the 3ood work today.
Getatrial supply and see it sell.

The Toilet
Soap that
everybody likes

THE PALMOLIVE COMPANY OF CANADA, Limited.
TORONTO

Pineapple T
Preserving Time Y BUTTER

Cuban Pmeapp les Unquestionably appe-
Carload lots arriving tizingly popular.
daily, excellent quality. : A palatable product
Klondike Strawberries prepared from Select-
. ed Spices, Olives,
Texas, Bermuda Onions : Z Pimento and Malt

Fresh car Winesaps B Vnegar — the Very

Highest Grad e Ob-
Elephant Oranges - oo

Cabbage, etc. Prominently displayed, Olive Butter will
Send n your order early prove itself a brisk seller.

7 ire- HAVE A STOCK OF OLIVE BUTTER ON
fOI' Z:th Of Ma} fequire HAND AND DISPLAY IT EVERY DAY.
ments.

Sold and Manufactured by

McBRIDE BROS. || £ W. Jeffres, Limited

35 Church St., Toronto WALKERVILLE, ONT.
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Right Within Arm’s Reach

Think what a convenience—Gasoline and Kero-
sene Pumps along' side your finest display goods,
ready for immediate delivery of these liquids in accu-
rate quantities.

Just a step or two, the can placed on the pump nozzle, a
T:c'( turn of the handle and the sale is made. No trips to
the oil room, no soiling of hands and clothes—no lost time.
A pleasant operation both to you and to your customer.

That’s what you can have by installing

BOWSER

Gasoline and Kerosene Pumps

As clean, convenient, safe and profitable as any line
of goods you carry.

BOWSER outfits will make the oil business actually
attract customers to your store.

For Gasoline Ask us to show you more reasons “why.”

Kerasene and /| 8. F. Bowser & Co., Inc. -:- *53505, S
ther Oils i Sales Offices in all Centers Representatives Everywhere

This 1s the Tea
that we blend
and recommend

BLACKWOOD’S
Heather Blend Tea

Selected from the choicest teas grown on the hill gardens of India
and Ceylon, and blended by us in a way that enhances its richness
and flavor—A tea to please the most critical tea lover.

Get a trial stock of Heather Blend Tea. Take a package home.
Taste its quality and its strength. Realize the delicious aroma of
it—then you’ll feel like recommending it to every one of your
customers.

BLACKWOODS LIMITED - Winnipeg, Canada
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PEANUT BUTTER
The Finest Spread

for Bread

A delicious line. Made
from selected hand-
picked, blanched pea-
nuts.

Healthful, nutritious
and palatable.
Physicians recommend
it for children.

When you sell a cus-
tomer one can of
WANTMORE Peanut
Butter you will sell
her many more.

Its goodness will keep
it repeating and you
make a good profit on
every sale.

Ask your jobber for
it,” or write direct to

i R A o

Manufacturers

CALGARY SASKATOON

REGINA

A Palatable |
Tonic Wine

Made from extract of
beef and carefully se-
lected Port Wine.

Dr. Chiron’s
Invalid Tonic

is as palatable and as
exhilarating as the
wines of former days.
The only difference is
the percentage of alco-
hol.

A clean, wholesome,
blood-enriching home
beverage that you can
honestly recommend.

INVALID
(TONIC &

The Wholesale Grocery
Trade handles it.

BROTMAN BROS.

Manufacturers

WINNIPEG

GRUCER

SNOWCAP
PILCHARDS

RDS The Nootka

| Packing Co.,Ltd.

= NOOTKA, B.C.
Pukod in 1 lb Talls
and 1-2 1b. Flats.
Sold By Yoeur Jobber.
EXCLUSIVE DISTRIBUTORS

Dodwell & Co., Limited

VANCOUVER, B.C.

@UREE@A
REFRIGERATORS

are

Made in Canada
by
Canadian Workmen

Guaranteed to give
Satisfaction

Eureka Principle
Cold Dry Air Circulation

PATENTED 1886, 1900, 1910, 1914, 1917.
Absolutely Reliable
Built to last a Lifetime
Write for our New Catalog

Eureka Refrigerator Co., Limited
Head Office : Owen Sound :
Branches : Toronto, Hamilton, Montreal
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Imperial Rice Milling
Co., Ltd.

VANCOUVER, B.C.

MIKADO

We are offering the best value
in Rice on the Canadian
market to-day.

DESICCATED
COCOANUT

We import direct from ouf own
mills at Colombo, Ceylon, and stand
behind the quality of our goods.
The prices we quote are rock-
bottom. Let us quote you on your
next requirements.

Our agents are:

Tees & Persse, Ltd.,, Winnipeg, Fort William, Regina,
Saskatoon, Moose Jaw; Tees & Persse of Alberta,
Ltd., Calgary, Edmonton. Newton A. Hill, Toronto,
Ont.; E. T. Sturdee, St. John, N.B.; R. F, Cream &
Co., Ltd., Quebee, Que.: J. W. Gorham & Co., Halifax,
N.8.: C. T. Nelson, Victoria, B.C.

Dodwell & Co., Ltd.

Importers & Exporters
VANCOUVER

May 16, 1919

Canada Food Board License No. 4-517.

Your Cnstoﬁers Will Like

ALBATROSS
BRAND

PILCHARD

It is a whol and deliei Sea Food
and with the prevailing big demand for

fish dealers will find Albatress Brand
Pilchards a quick-mover and a good
money-maker, too.

FAY00U0TeS0U NDICANNINGHONIT ;
JUDEELU Gk AT l !Ml Clayoquot-Sound Canning Co., Ltd.
A=A ke b ; J. L. BECKWITH, Agent
VICTORIA - B.C.

California Lemons |
and Early Vegetables |

We Invite Correspondence

LEMON BROS.

Owen Sound, Ont.

Wholesale houses are respectfully
requested to enquire for prices on
carloads of Siam and Japan Rice.
Telegraphic messages sent ‘“col-
lect” will be accepted.

S. LOWRIE
825 Powell St. Vancouver, B.C.
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firms in all parts of Canada whose announce-
ment appear on this page.
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will gladly assist manufacturers at home and !
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Squirrel Bran

PEANUT
BUTTER

C. T. NELSON

GROCERY BROKER

165 Hibben-Bone Bldg., Victoria, B.C.
In touch with all British Columbia whole-
salers and jobbers, and ean place your line
to best advantage. Live men calling on

retail
VANCOUVER

VICTORIA

KELLEY-CLARKE CO.
VANCOUVER, B.C.
GROCERY AND SALMON BROKERS
MANUFACTURERS' AGENTS

Offices also at Seattle, Tacoma -nd Spokane,
Wash.; Portland, Ore Los
An‘de‘ Cal.; Boise, ldaho New Yotk Clty

The Robert Gillespie Co.

Importers and Exporters

323 Homer St., Vancouver

Live Salesmen covering Alberta and B.C

M. DESBRISAY & CO.
Salmen Canners and Manufacturers’
Agents
VANCOUVER, B.C.

Our organization s equipped to

le any manufacturers’ line.
Our salesmen get results.

North West Trading Co., Ltd.

Importers of Australian
and Oriental Produce
SALMON BROKERS

DOMINION BLDG. VANCOUVER

WE CAN HANDLE A FEW
MORE GOOD LINES

May we include yours among the quality roducn
we are now successfully representing in
Particulars from

J. L. TORRY & CO.
Importers and Exporters VANCOUVER

EXCELLENT FACILITIES FOR
SELLING AND DISTRIBUTING

FREE and BONDED

WAREHOUSE

CAMPBELL BROKERAGE CoO.
860 CAMBIE ST. - - VANCOUVER

SAY YOU SAW IT
IN CANADIAN GROCER
WHEN WRITING TO
ADVERTISERS

Interested in the
B.C. Market?

We can place one or two
good Specialty lines.

Our firm has back of it a
16 years’ success reputation.
We have a staff of aggres-
sive salesmen and first-
class storage and warehous-
ing facilities.

Write us if you want real
representation.

Little Bros. Ltd.

VANCOUVER

The next time you want a
clerk, be sure to advertise in
the “Wanted” Page of CANA-
pIAN Grocer. You will
receive inquiries from the
livest clerks in the Canadian
grocery trade, because read-
ing CaNapiax GROCER is a
test of the clerk’s interest in
his business.

Estd. 1905

IMPORTERS

R. G. Bedlington & Co., Ltd., Vancouver

are a firm of aggressive brokers that can give manufacturers satisfactory service.

Estd. 1905

Drop a card for particulars.
EXPORTERS

FISH PASTE
in 4 oz.
GLASS JARS

BLOATER

ANCHOVY
SARDINE

SALMON

Packed by— WATSON BROS. FISHING & PACKING CO., LTD., VANCOUVER
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. M. Maclure & Co.

MALTESE CROSS BUILDING

Wholesale Grocery Brokers WINNIPEG
Co . .
T IMPORTERS, BROKERS ALEMx:nMEn;tA!.l'{ABM!‘TD

Personal attention mvt o all business entrusted GRMAN'RF;S. 6&5(?1'& b 300 Montreal Trust Bldg.
Correspondence Selic OCE 9 4
GEORGE %Asﬁ? co. CONFECTIONERY bt e oo

SPECIALTIES

C H GRANT CO W. L. Mackenzie & Co., Ltd. | | Joseph E. Huxley & Co.

Minfectarers Agents Head Office: Winni s

810 Confederation Life Bldg.. Winnipeg 8 i Whelesale Grocery Commission Agents
We have the facilities for giving manu- Branches

facturers first-class service. N Rem wm Calpry w on WINNIPEG CANADA

Watson & Truesdale, Winnipeg TRACKAGE

STORAGE
DISTRI-
BUTION

Have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They
get the business, and can get it for you. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers’ Agents

' Donald H. Bain Co.

WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.

Ample capital—and the reliability that goes with it.

A record of results—and the prestige that follows it.

An energetic, result-getting organization—with satisfied clients to
prove it.

Are all at your disposal if WE represent you.

Every branch a business in itself, directed by capable, experienced
managers.

All varieties of Food Products.

If you want results get in touch with us.

Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER
ALSO AT 60 CHEAPSIDE, LONDON, E.C. 2, ENCLAND
Canada Food Board License No. 6 450
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WESTERN PROVINCES

MANITOBA | Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.

Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re-
sponsible representation west of the Great Lakes. An efficient selling organization, and an old-
established connection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now.

The Largest
in Western Canada

We are the largest Storage
Distributing and Forwarding
House in the Western field.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated Ware-
house. Excellent Track facili-
ties. The Western House for
Service.

Williams Storage Co.
WINNIPEG
and
Winnipeg Warehousing Co.

F. D. Cockburn Co., 149 Notre Dame Ave. E‘.,_W—innipeg |

We represent some of the best manufacturers and will give your line the same attention. ' From Port Arthur
to the Rockies we represent, among other lines, Jireh Food Co., Jas. Epps & Co., Ltd., and Kerr Bros.

SIX HOUSES IN WESTERN CANADA

W. H. ESCOTT CO., LIMITED Winnipeg, Man. W. H. ESCOTT CO., LIMITED Calgary, Alta.

W. H. ESCOTT CO,, LIMITED  Saskateon, Sask. W. H. ESCOTT CO., LIMITED, Fort William, Ont.

W. H. BSCOTT CO., LIMITED Regina, Sask. W. H. ESCOTT CO,, LIMITED Edmonton, Alta.
WHOLESALE GROCERY BROKERS, MANUFACTURERS' AGENTS,IMPORTERS
Consigruments Selictied HEAD OFFICE: 181-183 Bannatyne Ave. Eastt WINNIPEG Write Us
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WESTERN CANADA

CHRISTIE’S BISCUITS

AND
ROBERTSON’S CONFECTIONERY

are both marketed in Western Canada by us.
Both lines are having big sales.

For the same reason your goods should be among the big
sellers.

Scott-Bathgate Company, Ltd.

Wholesale Grocery Brokers and Manufacturers’ Agents
149 Notre Dame Ave., East

WINNIPEG

“*Always On The Jeb"’

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg

As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING

ALBERTA

D. J.MacLeod &Co. PACIFIC CARTAGE CO. M‘““cim&;w

Manufact ' Agents
A :‘n- a"w"l it o C.P.R. Carters MacCosham Bldg., Edmonton, Alberta

EDMONTON, ALTA. Office:  C.P.R. Freight Sheds  CALGARY CARLOAD DISTRIBUTORS, CARTAGE
Open to negotiate for new lines in Albez‘ Distribution of Cars a Specialty FA"N.D.':AW. . m.'::‘.

O taff calls on wholesale trade and &
ey Storage and Forwarding Prompt Service § Roors---60,000 sq. feet.

Macdonald & Adams Co. LET CANADIAN GROCER
G e e s 1 Sell It For You

502 Avenue Building, Winnipeg

A BRANCH HOUSE WITHOUT THE COST OF MANAGEMENT

The Regina Cold Storage & Forwarding Co.Ltd.

Regina - Saskatchewan
COLD STORAGE WAREHOUSING CAR DISTRIBUTION

EL ROI-TAN *&éix
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T. M. SIBBALD & SON
GROCERY BROKERS
Agent for KELLOGG'S Toasted Cornflakes
Another Agency Solicited
311 KINGST.E. - TORONTO
Storage and Bonded Warehouses

MACLURE & LANGLEY
LIMITED
Manufacturers' Agents
Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

H.D. MARSHALL

Wholesale Grocery Broker

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers

W. G. A. LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

If you have a business to dispose of, or
are in need of efficient help, try a Want ||
Ad. in Canadian Grocer, and let it assist
you in filling your needs.

OTTAWA MONTREAL HALIFAX 51-53 Wellington St. W., Toronte

A JAMS

Always measure
up to the particu-
‘lar customer’s
ideal of what
good jams should
be.

If you're not al-
ready  stocked,
send along your

order
to-day.  Bigger
jam sales will
follow.

FURNIVALL-NEW,

Limited
Hamilton Canada

Canada Food Board License,
ENe. 14167

Sell the Best.

“BET]"ER be sure than sorry.’’
OCEAN Blue is the highest

:Btlandard attainable in a Laundry
ue

True, it sells at only a few cents a
packet, but nothing has been sacrificed
to bring it down to a popular price.

As you want to please ALL your cus-
tomers sell them

OCEAN BLUE

In Squares and Bags
Order from your Wholesaler

HARGREAVES (CANADA) Limited.

The Gray Building, 24 & 26, Wellington Street, W., Toronto.

téern Agents: For Manitoba, Saskatchewan &
Alber'. W. L. laekcnlh & Co., Ltd., Winnipeg,
Ke«inn, Saskatoon, (‘Al:-ry & ldnonmn For Brit-
AGENTS —The City of Ottawa and the Lower Provinces (e ish Columbia and Yukon: Creeden & Avery, Rooms 5
Cape Breton): Messrs. Geo, Hodge & Son, Ltd., Montreal, Quc -nd 6, Jones Block, 407 Hutinu Street West, Van-
Ontarie: MacLaren Imperial Cheese Co.. Ltd., Toronto. Ont.’ couver, B. C.
. L. Perry Co., W.nnipeg, Man. Hamilton: R. M.
Breton, NS,: 0. N. Mann, Turnbull Bldg., Syd-
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‘The service department of Canadian Groeer
tl I h abroad in making arrangemen ts with th :
firms in llpm of Canada whose announce-
ROSE & LAFLAMME THE S. G. BENDON
gomminicm Merchants UTlLlTY CO' Wholesale Grocery Broker

ment appear on this page.
Specialties Brokers and Commission Agentas ;
TORONTO 30 St. Francis Xavier St., Montreal BOARD OF TRADE BUILDING
Canadian Food Control License Nos, 6-236/7/8 Our Motto: Always at Your Service MON'I'REAL

Paul F. Gauvreau
C. B. HART, Reg. s S s J. L. FREEMAN & (0.

“ S Peter Street, Quebec
Montreal, P.Q. - S I i Wholesale Grocery Brokers

Il k dl M il pl d p eed
Grocery and Chemical Brokers oI oy By o oS i R RS = Moatreal
Commission Agents

MARITIME PROVINCES

Established 1889 ATLANTIC MILLING CO., Limited
HOWE, McINTYRE Company P.CTOU, N.S. G A E T Z & CO L
Grocery Bnk::,enl'.onm and Manufac- Wholesale Grocers, Millers Agents MANUFACTURERS' AGENTS AND

9183, Youville Squ Mnlnu;li;tunu Fk::r. C:irnmegw} and Feeds, GROCERY BROKERS
’ ville are, Splen connections ith estern Ele- :
MONTREAL CANADA vators and P.EL Produce Dealers. 47-49 Upper Water St., Halifax, N.S,

WE WANT AGENCIES ’
For . . Ry
Conlablinniny, Checsbing Bic. Mention This Paper When Writing

J. C. THOMPSON & CO. Advertisers.

GROCERY BROKERS MONTREAL

MANUFACTURERS OF FOOD PRODUCTS

Let us market your foods in the Province of Quebec. We guarantee the best of service.
 References, Royal Bank of Canada.

Genest, Genest, Limited, *%.u:” Montreal

DO YOU NEED ANYTHING ?

If so, turn to page 72 and look it over

The opportunity you are looking for may not be there. Then create your opportunity
by advertising. It is easily done. Write a concise description of what you need.
Count the words. The rate is small, 2 cents per word for first insertion and one cent
for each subsequent insertion. If you want your replies directed in our care the
charge for Box is 5 cents per insertion extra.

CANADIAN GROCER, 143 Umvemty Ave., Toronto, Ont.
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Popular Brands

Canada’s foremost selling tobaccos have borne the “heart-shaped”
trade-mark since 1858. It’s the Macdonald guarantee of quahty

Plug Smoking =~ Plug Chewing
“British Consols” : : | “Prince of Wales”
“Brier” L& e A “Napoleon”

“Index” K7 “Black Rod” (Twist)

Every package we shlp

carries the above trade- ,
Trade Mark mark. Trade Mark
Registered Registered

W. C. MACDONALD, REG’D.

Established Over 60 Years
MONTREAL, P. Q.

After present manufactured stocks are exhausted, all our brands except “Twist” will
be put up in 10-1b. caddies.

THE SWEETEST BREAD
Will Win The Family’s Favor

Ask Your Customers
When Making Bread

to Use — 20% of

RickE FLOUR

MOUNT ROYAL MILLING AND MANUFACTURING Co., LIMITED

MONTREAL, QUEBEC VICTORIA, B.C.
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Two All Sufficient Reasons
for Selling

RoyAL ACADIA

(1) Itis so deliciously good, so pure and dependable that a trial
willwin the approval of every good housewife.

(2) The profit on Royal Acadia is more than ordinarily attractive
and worth going after.

Get your stocks in good order. Sold in 2 and 5- lb cartons, 10, 20
and 100 lbs. bags, half-barrels an1 barrels.

The Acadia Sugar Refining Co., Limited
HALIFAX, CANADA

CROWN

=— Be Ready to Supply
the Demand

Buy Right and BuyNOW
These Fruit Jars Produce Results

Extra Quality Rubber Ring in Each
~ PERFECT SEAL

| The Names Are
Household Words-
The Jars Household

Necessities

Secure Styles That
Reduce
Both Labour And
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Keeps Your Store Free of Dust

OUSEWIVES, all customers, in fact buy from those dealers who have
the brightest stores.

If you believe in clean hands and shining windows, you will want to keep your
goods free from dust—you can, by using—

STANDARD

Floor Dressing

the non-evaporating, sanitary wood preservative which cleans the surface of
wood, linoleum and oil cloth, and prevents dust from rising. Dust cannot rise
from floors treated with Imperial Standard Floor Dressing.

One gallon of Imperial Standard Floor Dressing, when applied with the
Imperial Floor Oiler, will cover between 500 and 700 square feet of floor space
with a dressing which will last for several months.

Merchants, public buildings, office buildings, churches and apartment houses
should use Imperial Standard Floor Dressing. Display a few cans on your
shelf and draw the attention of your customers to its good results on your
floors.

Sold in one gallon and four-gallon cans, also half-barrels and barrels.

IMPERIAL OIL LIMITED

BRANCHES IN ALL CITIES
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Mr. Potato Bug
hasn’t a chance '

Not if you will cooperate to
the fullest with the potato
growers of your district by
supplying them with thec
greatest bug destroyer on the
market

Munro’s Pure Paris Green

(Government Standard)

Munro’s is the sure-fire killer that every
farmer and gardener knows. It is a regular
profit-bringer, easy to sell, and perfectly
satisfactory always. A light, fluffy powder
that sprays out evenly, covers thoroughly,
and does not burn nor scorch the foliage
Order from your nearest jobber or direct.

M‘ARTHUR.[RWIN, Imsw

MONTREAL
Established 1842
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“REMEMBER ”

This is the guaran-
teed brand.

Any quantity of
Salada bought from
us may be returned at
any time and the pur-
chase money refund-
ed in full.

Branches ‘and Offices : ---Toronto, Ont., Montreal, Que.,
Boston, New York, Chicago, Buffalo, Pittsburg, Detroit,
Cleveland, Philadelphia and London, England.

Sold throughout North and South America.

Return freight paid,
too! No quibble
about it either.
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A Merchant’s reputation is reflected by the goods he sells.

After 27 years faithful service, the public has learned to
rely absolutely upon “SALADA” Quality.

Instant Powdered The Label is the same

GEMTINE the Quality is the same

and the Priceis only
slightly different

Yes, Cox’s Gelatine in the well-known little checkerboard
box is an excellent line to feature. In appearance, quality
and price it appeals tellingly to every good housewife. To-
day the quality is the same as of old and the price shows
but a small advance over pre-war days.

Are you showing Cox'’s? Neat displays are easy with hand-
some checkerboard packages. Although the quality of Cox’s
Gelatine is still of the same high standard that has charac-
terized it from the first.

We are honestly proud of the fact. Cox’s Gelatine is to_day
a good “buy” both because of quality and economy.
Agents It is a profitable line to handle. Are you well stocked?

Arthur P. Tippet & Co., Montreal and Toronto
Tees & Persse, Winnipeg Martin & Robertson Ltd., Vancouver, B.C.
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Enquiry Department

W HEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any
assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out and mail to us
if you want to know where to buy a certain product, agents for any particular line, manufacturers of a special article, etc.

>

‘ MEMORIAL DESIGNS

Kindly advise me where and to whom I
can write to have designs submitted with
prices for soldiers’ memorial in bronze and
granite.—J. H. Rogers, Box 90, Goderich, Ont.

Answer-Wm. A. Rogers, 570 King St. W.,
Toronto, Ont.;; Ryrie Bros., 134 Yonge St.,
Toronto, Ont.; Kents Ltd., 144 Yonge St.,
Toronto, Ont.; Tisdall’s, 150 Yonge St., To-
ronto, Ont.; Toronto Trophy Craft, H. L
Potts, Royal Bank Bldg., Toronto, Ont.

WOOD ASHES AND TANALAC

1. Where can I sell wood ashes in car lots?
2. Where can I get Tanalac, the bottle gives
Willis as distributors, but I do not get any
answer from him—“August.”

Answer.—Standard Chemical Co., Toronto.
advise that you get in touch with Frederic
McNair, 318 William St.,, Elmira, N.Y., who
is desirous of purchasing wood ashes.

Tanalac is sold only through agents; would
advise you to try this address again, G. F.
Willis, 4th National Bank Building, Atlanta,
‘Georgia.

RE SELLING TEMPERANCE DRINKS?

Is it lawful to sell soft drinks such as ale,
lager and stout in a grocery store or is a
special license required?—W. H. Drury,
Gelert, Ont.

Answer.—It is entirely lawful as long as
the beverage does not exceed 2% %  proof
spirits. No license is required to sell these

goods.

MANUFACTURERS OF SPLIT PEAS

We would be very much obliged if you
will kindly give us the names of the prin-
‘cipal manufacturers of split peas in Ontario

« and Eastern Canada.—O0'Loane, Kiely &
‘Co., Ltd., Vancouver, Canada.

Answer.—Canadian Cereal & Flour Mills,
Stratford, Ont.; John MacKay & Co., Bow-
manville, Ont.; Milne Bros., Markham, Ont.;
‘H. Murton, Ltd., Guelph, Ont.; White Swan

Spices & Cereals Co., 156 Pearl s5t, To-
ronto, Ont.

MANUFACTURERS OF GROUND CLAM
: SHELL

Please give me address of manufacturers
of ground clam shell, and oyster shell, Can-
adian manufacturers if possible.—W. F.
Elliot, P. O. box 70, Fort William, Ont,

Answer.— Gunns Limited, Toronto, Ont.;
A and R. Loggie, Loggieville, N.B.

Shaw & Ellis, Pocologan, N.B., intend to

grind clam shell for poultry food in the.

near future.
MOTOR DRIVEN

Some time ago there was an advertise-
ment in your publication of a motor driven

COFFEE MILL

coffee mill but it does not appear to be in -

your recent issue. Will you kindly put me
in touch with the manufacturer of said
mill?—W. J. Craig, general agent, Kee-
watin, Ont.

Answer.—This information has been sent.

STORE REFRIGERATORS

Kindly give me the names of firms who
handle refrigerators suitable for store use,
large enough to hold a ecarcass of beef.
Also dealers in men'’s serge for tailor-
made suits.—Thos. Steinburg, Marksville,
Ont. i

Answer.—Refrigerators: W. A. Freeman
Co., Ltd., Hamilton, Ont.; John Hillock &
Co., George street, Toronto; Eureka Refri-
gerator Co., Owen Sound, Ont.; Canadian
Linde Mfg. Co., Montreal. Men's serge:
Nisbett & Auld, Wellington street West,
Toronto, Ont.

WHERE HOPS CAN BE PURCHASED

Please advise through your papér where
we can purchase hops in quantities.—

Answer--Dole Bros.’ Hops & Malt Co.,
Boston, Mass.; British Columbia Hop Co.,
San Francisco, Cal.

NO RETAILERS’' LICENSE NOW
NECESSARY

Can you tell me if I am required to
renew my Canada Food Board License this'
year?—D. R. Shirra, General Merchant,
Lang, Sask.

Answer—No.

DRIED FRUIT HANDLERS

We will be very pleased if you will sup-
ply us with a list of Canadian jam manu-
facturers. We also wish to get in touch
with the best source of supply in dried
fruits and raisins.—The National Broom &
Brush Co., 25, 27 and 29 Latour Street,
Montreal.

Answer—List of jam manufacturers has
been mailed. Following are firms handling
dried fruits and raisins: California Prune
& Apricot Growers, Inc., San Jose, Cal.;
California Associated Raisin Co., Fresno,
Cal.; California Packing Corporation, San
Francisco, Cal.; Rosenburg Bros., San
Francisco, Cal.; American Vineyard Co.,
Hearst Bldg., Chicago, Ill.; Fresno Home
Packing Co., Fresno, Cal.; Hills Bros. Co.,
376 Washington St., New York, N.Y.; Ameri-
can Vineyard Co., Holbrook Bldg., San
Francisco, Cal.; Guggenheim & Co., San
Francisco, Cal.; California Packing Corp.,
San Franeisco, Cal.

BRITISH GROCERS FAVOR COLLEGE
DEGREES

LONDON, May 6.—At the annual
meeting of the British Institute of Cer-
tified Grocers the opinion was express-
ed that it was as important for grocers
to possess educational qualifications as
any other branch of the commercial fac-
ulty in the interests of which the London
University proposed to encourage study.
Chemists and druggists had to pass
some examinations, and surely if it
was important for them it was more
important for grocers who feed the
people.

f

CANADIAN GROCER,
143-153 University Avenue,
Toronto.

Address

For Subscribers
INFORMATION WANTED

Please give me information on the following:
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Why Grocers Like
Red Rose Tea

Because it is always the same “good” _téé --- and can be counted
upon to give entire satisfaction to theéir customers.

Always safe to recommend to a
particular customer.

T. H. Estabrooks Co.

Limited

MONTREAL
CALGARY

TORONTO
EDMONTON

ST. JOHN
WINNIPEG

- CAID

T

o5 LVt ¢ co,
f NARBOLR Dy co:;;::z'vt'

GOOD ano PROFITABLE

“Marigold” Oleomargarine is the highest quality
margarine you can possibly sell and is one of the
best “repeating” lines on the market.

You should handle it, not merely because we say
80, but because there’s profit in it for you and sat-
isfaction for your customers.

We are sole agents for Ontario for this line.

“KINGNUT” NUT BUTTER

This product is made frem cocoanut oil and peanut
oil, churned with pasteurized milk. It is a pure
sweet and thoroughly wholesome food.

You should find a ready sale for it in your district..

Fresh Goods — Prompt Deliveries
The Bowes Company, Limited, TOronto
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Every time you
sell a package of

ROBINSON'’S
“PATENT” GROATS

and

ROBINSON’S
“PATENT” BARLEY

you. build for the future

Do your customers know you carry Robinson’s Patent
Groats and Patent Barley in stock?

MAGOR SON & CO., Limited

191 St. Paul St. West, MONTREAL 30 Church St., TORONTO

This is the Point

()
We've got every facility for 6“
marketing your product from ,
Lake Superior to the Pacific

Coast.

We've got the prestige that
counts for a good deal in get-
ting you the results you anticipate.

We'll give you Service from the drop of
the hat. Our houses are well located
and we handle nothing but Al pro-
ducts.

We are purchasing agents for Mac-
Donald’s Consolidated Interests and
our Annual Purchasing Power is

Twelve and a Half Millions.
May we send you further particulars?

Tlle Consolidated Purchasin Co., Ltd.

313-319 PACIFIC AVE., WINN
E. Nicholson, Genl. Mgr.
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An Export Market for Canned Goods

Probabilities Regarding the Continuation of the Export Demand for Canned Goods—
Conditions That Influence This Business—The Probable Effect on Domestic

HE question of continued export
business in canned goods is an im-
portant one, for on it depends

in some measure the probable prices
that the merchant will have to pay for
these commodities during the coming
season. For the past few years there
has grown up an important export busi-
ness, owing to the need for all available
foodstuffs in the British Isles. Now
the question arises as to whether this
trade can be maintained. One of the dif-
ficulties in forecasting what may oc-
cur in this way, is the uncertainty of
the pack, and the consequent inability to
set a price ahead of the season. ;

As far as last year’s pack is concern-
ed, it has pretty well been disposed of,
both fruit and vegetables, the heavy ex-
port demand relieving what might other-
wise have been a glutted market. But
when it comes to assuring & market for
the coming season’s pack an entirely
different situation arises. The Canadian
packer is in direet competition with the
American packer, who, by reason of his
geographical situation, is in a much
better position. He begins to pack a
couple of weeks earlier than the Can-
adian packer, and has an uninterrupted
season. Knowing his costs and being
able to estimate the probable produc-
tion, with slight possibilities of varia-
tion, it is easier for him to set a price.
The Canadian canner, on the other hand.
while he knows what his costs of
unverishable supplies will be, -is ab-
solutely unable to estimate the pro-
duction cost. The season stants later, and
may be cut short early in September by
frosts. In such a case, of course, there
would only be a fractional pack, and
the costs must be of necessity far
heavier per case than if the season were
free from frost and a full pack avail-
eble. This makes it inadvisable to set a
price ahead of the pack, and were he
to do so he would have to make a price
tc cover everv contingency, otherwise
in the event of crop failure, loss of pro-
duce through shortage of help, ete.. he
mivht face a disastrous loss, and this
is the condition that makes it hard for
the Canadian canner to get business on
foreign markets,

Despite these difficulties, however. an
aggressive bid is being made for this

Prices—Conditions in England Good

business. W, R. Drynan, secretary-
treasure of the Dominion Canners, Lim-
ited, has but recently returned from
England and France, where he has been
exerting his energies toward securing a
market opening for a part of the coming
season’s pack.

‘When. seen recently by a CANADIAN
GROCER representative, Mr. Drynan ex-
pressed himself as very pleased with the
prospects for export during the coming
season.

Arranging for Full Pack

The company, he stated, was making
arrangements to put up a pack to the
limit of the capacity of their entire
sixty factories.

Material Remains High

Prospects are that there will be little
change in actual costs in the canning
industry. Tin plate is now a trifle
lower, but cans will hardly be obtain-
able at much under that of the preced-
ing year. Cases, too. are higher, and the
labor situation as far as wages are
concerned, does not indicate a lower cost
for labor.

As another factor in maintaining
canned food prices during the coming
season, the export demand is still a mat-
ter to be reckoned with. The failure of
the fruit erop last year in Great Britain
has resulted in a steady demand for all
kinds of canned fruits. Canned vege-
tables such as tomatoes and peas have
also been selling freely. This inquiry is
largely from the British Isles. The fact
that the workingman there is earning
s0 much more than he ever did before
has affected the consumption of food-
stuffs, for he is n good buyer, and every-
thing points to the British consumer be-
ing a lareer buyer of canned foods than
ever before.

Have Depleted Reserves to Meet Ex-
port

In order to meet this present export
demand, Mr. Drynan stated that Cana-
dian manufacturers had to draw from the
stocks in the hands of the jobbers, as
canners were long ago completely clean-
ed out. As a result indications point to
a bare market before the new crop.
Whether Canada will have a surplus
ghould the export demand continue re-
mains to be seen. Quite frequently it

is the case that the output is only suffi-

cient for pro rata delivery for domestic

demands.

Italy, France and Holland Formerly a
Factor

Heretofore the export trade of Italy,
France and Holland, especially in can-
ned vegetables, has operated against
the Canadian manufacturer. Before the
war, owing to low freights and cheap
labor, America could not sucecessfully
compete in the Old Country market.
It is doubtful, however, if any of these
countries will be a factor this year in
the Old Country markets.

Preferential Tariff Would Help Canada

The United States will also be a com-
petitor, but with the proposed British
preference, Canadian canners should be
able to successfully cope with American
competition, notwithstandin~ the fact
that Americans have the advantage of
not having to pay inland freight. This,
of course, applies to the Baltimore dis-
trict. The feeling of the British buyer
at present is strongly in favor of doing
business with Canadians.

Small Likelihood of Low Price

This past season it will be remember-
ed prices in Canada were much lower
than in the United States.

With the possibility of a econtinued
export demand, and with hieh priced ma-
terials and labor, and with very lizht
stocks of canned soods to corrv over,
there seems slight likelihood of any ma-
terial declines in canned goode prices
during the coming season.

Of course the export situation is un-
certain, but given the ability to meet
competition in the matter of price, there
is a strong probability of a good busi-
ness.

“Money in both France and England
is easy,” stated Mr. Drynan, “and among
the business people there is a general
feeling of optimism as to ‘the future.
England’s manufacturers are all busy.
People in Canada had rather exaggerat-
ed ideas of industrial conditions in the
Old Country. They were not as bad as
was generally believed, in fact in many
industries business is still held back ow-
ing to shortage of labor.”

“John Bull,” in his opinion, “was, is,
and will continue to be the top dog in
the world’s business.”
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Sask. R.ML.A. Convention Great Success

Enthusiastic Gathering Starts Convention Off With Enthusiasm. Very Satisfactory

Conditions Represented by Financi: 1 Statement.
ship Both Inereasing.

Dy Special Representative of Canadian Grocer

EGINA, May 14.—Special—After a spirited discussion of the change in the
R censtitution of the Association, appointing a Western Executive Board

for the four Western provinces proposed at the recent sessfon of the Dominion
Board in Ottawa, the question was put to the vote and the convention went on record
as favoring a Western executive.

The half-holiday question was another discussion that aroused a great deal of
interest and a resolution was finally passed to approach the Provincial Government
to make the Wednesday half-holiday compulsory in places where the majority have
declared in favor of such closing, the decision as to whether such closing be intro-
duced to remain optional with the community. The convention, however, favored

approaching the Government to declare a compulsory half-holiday during the sum-

mer months. L

J. A. Banfield, president of the Dominion Executive Council, made an attack on
the Canada Food Board because of the un¥arranted expenses th:y had incurred,
He took his figures from the official record issued by the beard and called in question
the need for such heavy expenditures at a time when every nerve was on the strain
to save for the essential needs of the Empire.

J. J. Polson, first vice-president of the Saskatchewan Association, spoke of the
better feeling that had developed between the Eastern and Western sections of the
Association since the propesition to revise the constitution to give each part of the
country an equal voice in affairs had been proposed. He was confident that this
would assure the best of feeling throughout the Association.

The propesed trip to the coast was discussed, and it was the suggestion of some
of the members that the trip be made in August of this year, a suggestion that found
favor with the Association,

that car may be imagined. The con-
vention recommended most strongly that
the Government take whatever means
necessary to make any kind of a straight
guessing or gambling scheme in connec-
tion with business illegal.

week the delegates to the Sas-

katchewan convention of the Retail
Merchants’ Association began to arrive,
and the convention hall presented a busy
scene, marked by enthusiasm and high
spirits, that promised well for the suc-
cess of the gathering. >t

Early in the session some interesting
questions were considered, and a brisk
discussion, tinged with flashes of humor,
was the order of the day.

Among the points discussed was the
suggestion to hold the next convention
at the Coast, a suggestion that was re-
ceived with a good deal of favor on the
part of many of the delecates, though
the final decision was left to a lates
session of the convention.

The prevalence of guessing contests in
the West in connection with the retail
store aroused a good deal of interest,
and the methods of a firm located in
Regina, which stages a gigantic guess-
ing contest, was gone into in detail. It
was shown that f{for the sum of
$50 the merchant would be sup-
plied with guessing coupons on a bowl
of beans, either in Saskatchewan or
Regina, depending on whether he was
in the northern or southern wportion
of Saskatchewan. Although one large
firm in Regina received their con-
tract gratis in order to act as a bait
‘to the rest, it is estimated that at least
500 dealers fell for the scheme to- the
tune of $50 apiece. If this estimate
were correct it would appear that with
the $25,000 realized Chevrolet ecars
could very well have been afforded,
one for. the south and one for
the north. The infinitesimal chance

I :ARLY Tuesday morning of this

The mail order houses were touched on
when deprecating the fact that some
manufacturers, thouzh they devend on
the legitimate retail trade for the major
portion of their distribution, will still
put the mail order houses on their job-

MAYOR BLACK
of Regina, who 1 d the visiti

of any one of the customers of drawing on behalf of the eity.

Money and Member-
Some Interesting and Important Discussions

bers’ list, and thus assist in unfair com-
petition with them.

Faver Credit Business Rather Than Cash

Considerable discussion was given to
the problém of conducting retail business
on a stiictly cash basis. It seemed to be
the consensus of opinion that this was
strictly a matter for each merchant’s
individual decision. One speaker stated
that while indiscriminate credit was, of
course, absolutely ruinous, that a legiti-
mate credit business can be done by
those who keep closely in touch with all-
accounts, and that a pointblank refusal
on the part of retailers generally to ex-
tend this accommodation to those of their
customers who were good risks would
simply be playing into the hands of the
mail order houses. This was specially
true as regards rural communities, in
that farmers esvecially would find it
very inconvenient to pay for each item as
they received it; in fact, if they were re-
quired to do so, they would be more like-
ly to use the catalog.

Less on Gasoline

The hardware merchants and those of
the grocers who operate gasoline sta-
tions complain that they have had great
difficulty and considerable loss owing to
the present system by which they buy
their gascline by weight and dispense it
by the gallon. One rotailer stated that
the last filling of his five barrel tank,
even though sold carefully, for checking
purposes, showed him a loss of 15 gal-
lons. One of the gasoline companies
explained that the avera~e merchant did
not realize what a volatile substance pe-
troleum product was. A change of 20
degrees F. in temperature resulted in a
17, diference in volume above or below
60 degrees F., at which temperature pre-
sumably the barrels were filled. The as-
sociation would recommend as a remedy
to this that the gasoline be sold by zal-
lons, as the specific’ gravity explana-
tions scemed to always break the wrong
way for the retailer.

The members of the association appar-
ently view with concern the number of
bank mergers which have been effected
in recent months, and seriously devorecate
the concentration of capital and credit
in the hands of a few. g

To Make Weekly Half Holiday Provin-
cial Enactment

It was also decided that the Govern-
ment be approached with a view to
making the weekly half holiday a Pro-
vincial enactment instead of, as at pres-
ent, a local matter, the decision as to
the most suitable day on which to close
being, of course, left for settlement by
local option.
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H. D. McPHERSON

President of the Saskatchewan Retail Merchants’
Association, who is presiding at the Convention in
session at Regina this week.

The Address of Welcome

His Worship Mayor Black, in welcom-
ing the delegates, stated that it had
been his pleasure to welcome the citizens
of the other prairie cities and munici-
palities on many previous occasions, and
under the auspices of many different
organiJations. These “get togethe”
movements, which had become so popu-
lar with all different trades and associ-
ations, were having no small effect in
cementing all communities into a fellow-
ship of good will and mutual under-
standing.

He stated that he felt sure that though
the general public were greatly exercised
concerning the high cost of living, and
would eliminate all other persons ex-
cept the consumer and the manufacturer,
whom they ceneralized under the all-
embracine title of “the middlemen,” this
convention, among other results, would
tend to educate the public as to the
valuable and very necessary service
which the retailer. in every line of mer-
chandising, gave for value received.

That day has passed in which anvone
with the necessary capital can launch out
into the retail business, be it grocer,
hardware, dry gooads, men’s wear or anv
other line, and conduct it profitably
and satisfactorily without practical exs
perience. Each retail trade has be-
come a science, and the successful mer-
chart has learned that conventions such
as this, and his trade papers, are the
secrets of keeping up with the march of
progress.

“You have much, gentlemen,to discuss.
I am sure that we consumers demand
much more service than - we understand.
We demand elaborate deliveries. We
demand plate glass windows and ex-
pensive fittines, We demand our food
put up in very artistic and very expen-
sive manners. To give us what we want,
and at the same time attempt to reach
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our ideas of what we should pay for it,
is your very difficult problem. I am
sure that these and many more prob-
lems will be nearer solution when this
body have subjected them to their dis-
cussion.”

The Presi(_i—e:l:’s Address

H. D. McPherson. the president, in h::
opening remarks. expressed regret that the
illness of A. A, Evans, honorary president.
had made it necessary for him to discon-
tinue his former business activities, and to
seek a less rigorous climate.

After touching on the progress .made in
membership, Mr. McPherson continued:
“One pleasing feature in this connection
is the increased interest taken in our work
by our members in general. They are
more and more coming to look upon the
association as a clearing house for all their
troubles, as is evidenced by the ever-in-
creasing amount of correspondence cover-
ing a great varietv of subjects, some of
which tax the ability of those of us ex-
pected to deal with them, to the limit.
In order to meet this situation it has been
necessary to increase the staff in the pro-
vincial office from time to time, until now
eleven people, including the secretary, are
employed and their time is fully taken up
day in and day out. We also found it
necessary last fall to engage the services
of another organizer, whose full time is de-
voted to the Province of Alberta, thus giv-
ing our two men in Saskatchewan more
time to talk over matters in general with
our members in this Province. This makes
a total of fourteen persons in the emaloy
of the association, which fact in ‘itself is
some indication of the growth of the or-
ganization since the start of our work in
1913 at which time the secretary, with one
stenographer, and an organizer. constituted
the entire staff. In spite of these in-
creases in staff and also slight increases ia
nalaries. and although our membership fee
has remained the same since 1915, when it
was roised from ten to twelve dollars, we
are still able to show a balance on the
right side of the ledger.

“At our last convention the formation of
District Advisory Committees was sugges-
ted, it being left with your executive to put
the arrangement into »ffect. which was done.
The Province was divided into four dis-
tricte. and a chairmsan apoointed in each
district, with whom it was left to select
his own committee, with the exception that
a retail implement dealer was named in
each case to act on the committee at the
request of the executive of the Implement
Dealers’ Trade Section.

Better Organization Needed

“We feel, however,” he continued, “that
the time has come for a more compleic sys-
tem of organization, which invoives the
formation of district branches witn . per-
manent paid secretary in charge of each
branch, who will give his entire time and
attention to the work of the association in
his particular district. While this may
mean an increase in the provincial member-
ship fee, your executive is of the opinion
that the returns from the improved sorvice
that will be available to the meschants
individually and collectively, will far more
than offset any additional cash outlay that
may be necessary. An additional advantage
will be that we will be able to get a better
expression of opinion on any matter of im-
portance with which we have to deal. The
full details of this plan will be placed be-
fore you for your consideration during ihe
course of this convention.

“At a meeting closely following our last
convention, James Clinkskill and George
Hazen. of Saskatoon, and R. A. Magee, of
Wolseley, were named to act with your
executive in making representations to the
University of Saskatchewan regarding the
establishment of a course in Commercial
Education. At a meeting held in Augaust,
between this committee and Dr. Murray,
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president of the university, the matter was
thoroughly discussed with the result that
Dr. Murray agreed to recommend to the
University Senate that the course be es-
tablished, and we are, during this conven-
tion, to be favored with a series of lec-
tures by Mr. Frank Stockdale, retail com-
mercialist of Chicago, who has been en-
gaged by the university for the purpose. It
is the intention of the university to in-
stal a regular course in Commercial Edu-
cation as soon as a suitable man can be
found to conduct it. In the meantime an
effort will be made to secure the services
of some person qualified to fill the position,
to travel through the Province on behalf
of the university, for the purpese of ad-
dressing the merchants locally and giving
what asistance may be possible in the in-
terests of better business. Our thanks are
due to the university authorities for their
action in this respect and it is to be hoped
the business interests generally will co-
operate with them in making the under-
taking a success. In this connection I
would like to mention that I think we
should have a committee on Commercial
Education representing all branches of
commercial undertaking instead of the com-
mittee being confined to retail merchants
alone. This, it seems to me, will have the
effect of making the courses more far-
reaching in their effect, to the ultimate ad-
vantage of all concerned.

“In December last a general meeting of
the retail implement dealers of the Pro-
vince was held at Regina, at which many
of the grievances peculiar to that business
were thoroughly discussed and ways and
means devised by which they might be
overcome. Part of the day was devoted
to a meeting with representative whole-
sale implement dealers from Regina and
Saskatoon, before whom many of the in-
justices with which the retailer has to
contend were placed. Facts and ﬁgures
showing an intolerable state of affairs as
regards the margin of profit allowed on
the sale of agricultural implements and
repairs had been prepared, and were placed
before the meeting at this time. The
wholesalers admitted the unfairness of
existing conditions, but were not prepared
to offer any solution. They asked for a
copy of the resolutions that had been
placed before the meeting and suggested
that another meeting be called after they
had been given a chance to consider them.
In the meantime, and up to the present,
our provincial office has been giving a
great deal of attention to this matter with

J. L. 8. HUTCHISON,

Who presented the very satisfactory Treasurer's
report of the . Saskatchewan Retail Merchants’
Association in Convention at Regina this week.
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a view to meeting the
at an early date.

“Our success in bringing this or any other
matter affecting any other line of trade,
to a successful conclusion,
large extent in point of numbers. If we
have the merchants back of any such un-
dem_km‘g, not only as members of the
association, but with their moral support
as well, we can accomplish almost any-
thing we set out to do. This is a fact that
does not seem to be appreciated as much
as it should be, and merchants generally
are too often satisfied to “let the other
fellow” fight their battles, when as a mat-
ter of good business, they should look upon
any eﬂort_to improve conditions as a per-
sonal affair, requiring personal attention,

-which means that if a general meeting
of the merchants engaged in any particular
line of business is called, each one should
make a point of attending even at some
sacrifice if necessary, so that those with
whom we have to deal may see that we
mean business.

“Just previous to the last session of the
Provincial Legislature your executive met
the Government ministers and laid before
them our requests for legislation we were
anxious to have passed at the forthcoming
session of the House.

“These included an amendment to the
Village Act regarding assessments. Prev-
ious to the second session of 1917 it was
left optional with a village council as to
what form of taxation they adopted, that
is, whether a single or a general tax, but
at the session it was made compulsory
for them to adopt a general tax on lands,
(100 per cent.), buildings and improvemen:s,
(60 per cent.), personal property (100
per cent.), and income. According to
information received by the association
this worked an undue hardship on many
merchants, increasing the amount of their
taxes by several hundred per cent. We
requested that the amendment be repealed
and it again left optional with the village
as to what they do in this respect. We
were not successful in having the amend-
ment repealed, but an additional amend-
ment was passed exempting personul pro-
perty inecluding stock in trade, and lixtures
in connection with the business in cases
where a merchant 'is paying a license fee
in resvect to his business. This is of no
advantage, however. ss the Village Aect
does not contain authority for the council
to license retail businesses. This 17atier
will receive further attention.

To Regulate Hours of Trading

“We also requested that the Village Act
be amended, giving the council authority to
pass a by-law'regulating the aours of trad-
ing including provision for a weekly half
holidav. We are pleased to say that this
amendment was passed. and the village
council may mow put such a by-law into
force upon receipt of a petition signed by
75 per cent. in number of the occupiers
of shops in the village.

“One other item of legislation in which
a great many of you will doubtless be in-
terested,” Mr. McPherson econtinued, “and
one which has received a considerable
amount of our attention during tue past
three years, is that of an amendment to
the Chattel Mortgage Act regarding the
status of chattel mortgage on the growing
crop. or a erop to be grown, covering the
purchase price. meat, groceries, flour,
clothing and binder twine. We under-
stood at the time this legislation was pass-
ed in 1916 that this mortgage would take
precedence over any other claim, excent
seed grain liens, and were so sure of our
greund that we entered an appeal against
a decision that was given in one of our
district courts contrary to our understand-
ing of this matter. We lost out in eur ap-
peal and consequently approached the Gov-
ernment agsin requesting that a erop mort-
gage be made a prior claim, second only
to seed grain liens, and you will be pleased
to know that this is now the case—that
is to say, one of these mortgages now takes
preference over anv other claim except
seed grain liens and seed grain advances

wholesalers again

lies to a very
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under the seed grain advances passed at
the last session, whereby any mortgagee
of land in Saskatchewan may make ad-
vances to the owner of the mortgaged land
to enable him to purchase seed grain for
use in sowing the land for the crop of
1919,—the advance is not to exceed $250
on any one quarter section, and where the

F. E. RAYMOND,

The energetic Secretary of the Saskatchewan

Association, who has been largely responsible

for making the Convention such an unqualified
€uccess.

mortgagee makes such an advance he may
add the amount to the mortgage. In view
of the extensive use being made of these
crop mortgages we are sure that ‘the cht
that they now rank as a preferential claim
will be appreciated.

“During the past number of years, si_nce
the beginning of our work as an association,
we have been holding annual general con-
ventions which have been appreciated more
or less bv those who have attended them.
but at the same time at a convention of
this nature there are bound to be subjects
up for discussion, which while they may
be vital to the interests of some ome or
perhaps two sections of trade, are of no
interest whatever to the others,—conse-
quently they do not become interest_ed or
do not feel that they have any part in the
discussion. In order to overcome this and
to make our conventions more interesting,
it has been proposed that we hold trade
section conventions,—for instance a con-
vention of hardware dealers; a convention
of jewelers, ete., ete., at different intervals
throughout the year, which perhaps need
not take up more than a day or two days
at the outside. It is felt that this method
will not only prove more interesting but
that it will be much more beneficial to all
concerned. I am merely mentioning this
now. You will see by your programme
that this matter and that of the formation
of district branches will be up for dis-
cussion on Wednesday morning.”

In conclusion, Mr. McPherson said: “I

‘just wish to say that while we consider

that we have made fairly satisfactory pro-
gress during the past year, we believe that
the programme we have mapped out for the
future will, if adopted, be the means of
not only creating greater interest in our
work, but it will enable the association to
render a more efficient service in'every
way to its members, and not only this, but
we feel that our service will then be
such that no retail merchant would thing
of remaining on the outside.

May 16, 1919

Increases in Money and
Membership

J. L. S. Hutchison, in presenting the
financial report of the association, stat-
ed that the association had ground for
satisfaction in the very satisfactory
showing that it had been possible to
make during the past year. So satis-
factory had conditions been that the fi-
nancial year closing December 31, 1918,
showed a surplus of $3,211.63. Not only
had the association prospered in a mone-
tary sense, but it had also shown a very
encouraging growth in membership, and
in the interest taken in its various ac-
tivities. At the.end of 1917 the total
enrollment showed a membershipl of
1,690, while the present membership was
well over 2,100, a significant indication
of the way the association was finding
favor with the retailer. The compara-
tive statement of the past two years al-
so indicated a very satisfactory growth.

December 31, 1917—
Assets
Liabilities
Balance
December 31, 1918—

Assets
Liabilities

Balance

$4,615.84
1,190.79

-——$3,425.05

$8,328.74
1,692.06

————$6,636 . 68

The Financial Statement

The current financial statement which
was then presented more than anything
else went to show the very substantial
position which the Saskatoon branch
of the association now enjoyed.

The report is as follows:

INCOME
Dues,

Saskatchewan vees $20,624.76

86.00
——————$25,210.75
856.51

211.00
151.50
54.78

Commissions on collections
Commission on freight
claims
Convention advertisements .. §
iess convention expenses ..

792.50
641.00

recei BY
§ullneg:iyler." i .. § 2936.28
Subscriptions 652.50

$ 3,588.78

2,655.02 933.76

“$27,418.30
EXPENDITURE

Office salaries ....... N 5 A
Organiszers’ salaries and ex-

$ 6,149,903
1,646.68

$ 7,699.78

7,796.81
278.18
2,090.00

1,638.80
587.90
685.00
177.00

34.81

Executive meeting expenses
Dominion association for dues
Stationery, printing and of-

$ 1,152.69
225.00
Grants to Regina and Sas-

katoon locals ...
Sundry expenses
Depreciation written off furni-

ture and fixtures

Automobiles ve 184.30

T T524.200.67

Alberta R.M.A. accounts ....

Grant to Edmonton Joeal .... 1,877.69

588.50
1,011.03

357.39

3,211,483
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RM.A. Fifc Insurance
Report

Mr. Hutchison, of Saskatoon, gave
the financial statement of the Retail
Merchants’ Mutual Fire Insurance Co.
A few of the outstanding features of this
report follow: ‘

Net Ins. carried to Dee. 31, 1918
Net Ins. carried to Dec. 31, 1917

Showing an increase of
Assets to end of Deec. 31, 1917...
Liabilities to end of Dee. 1, 1917...

Assets to end of Deec. 31, 1918
Liabilities to end of Deec, 81, 1918

Balance, 1918
A substantial increase.

Also another interesting analysis was submitted :
Savings

In any other company than a co-oper-
ative, only this 25 per cent. savings
would be included as surplus. This ar-
rangement shows that the company is
operating on a 756 per cent. basis al-
together. In concluding the report of
the fours years’ operations, Mr. Hutchi-
son expressed confidence in-the coming
year even exceeding the past records,
which had been good.

The Secretary’s Report

One of the matters that F. E. Ray-
mond; the secretary, brought up for dis-
cussion, at the convention, concerned
the joint liability of the husband and
wife for bills contracted for the neces-
sities of life. It has occasionally hap-
pened that the husband has contracted
bills for food, hardware, clothing, ete.,
even to the extent of several hundred
or a thousand dollars, and when ap-
proached for payment has frankly stat-
er that he has no money, and, upon in-
vestigation it has been disclosed that
everything had been made over in his
wife’s name. The Government will
probably be asked for legislation mak-
ing this particular class of evasion im-
possible by making both varties indi-
vidually responsible for such accounts.

Another matter that the secretary
brought up for discussion was in connec-
tion with the Small Debts Act, the fact
of the matter being this, the readine of
the Act. “The summons shall be return-
ed not less than six days. nor more than
twenty days from date of issue,” which
simply means that at present a debtor,
after beine handed the summons. if he
is so disposed, can continue to sell his
available assets and probablv have them
all sold before his time limit for makine
appearance before the J.P. The Legisls-
ture will be asked to make some provi-
sion. so that in a matter of this kind,
pendine appearance after the issue of a
subvoena. any sales that will affect the
collectibility of an account will be il-
legal.

“Another matter,” he continued,
“which reeeived our attention was reln-

v
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tive to the village assessments, Pre-
vious to the second session in 1917, it
was optional to each village council which
method they employed in collecting their
taxes; whether on the single tax basis
or on a general taxing scheme. Now,
however, it has been rendered compu!-
sory for them to tax lands, improve-
ments, personal property and incomes.
The effect, as found among the retail
trade, has been this, in the few cases
mentioned: ;

1917 tax, $96, same property 1918, $278;
1917 tax, $76, same property 1918, $279;
1917 tax, $27, same property 1918, $503;
1917 tax, $71, same property 1918, $408;
but possibly the most notable one to show
the difference when the rates of taxa-
tion on a man’s personal property or
stock-in-trade was assessed was this: in
1917 $24, 1918 $688. Of the assessed
amount $300 was the value put on his lot,
$6.000 on his building and fixtures, and
$25,000 on that retailing stock.

“Recommendations were made, when
the effect of this action became evident,
that the Government revert to siatus
quo in this matter. However, the Gov-
ernment could not see their way clear
to do this, and asked your association
to consider the matter further and sub-
mit further schemes. The association
at that time asked them then to elimin-
ate stock in trade, which the Governr.ent
did in this matter.

“An Act to Amend the Village Act:

“14. (s) subsection (3) of the said
section 198 is amended by adding there-
to the words ‘and no person who pays a
license fee in respect of a business shall
be assessed upon the stock in trade or
personal property used in the business.”

“They also raised the permissible rate
of taxation to 15 mills on the dollar,
whereas it had been ten. It will readily
be seen that this amendment was a jok-
er, from the fact that the Government
does not permit villages to levy a busi-
ness license. Therefore at present none
of the sufferers received that exemp-
tion of taxation on their stock in trade.
Your association will, however, endeavor
to have the Legislature grant the vil-
lages this authority when this amend-
ment will become effective. And fur-
thermore, in many cases, the villages re-
alized less than in previous years be-
cause the assessed value of unimprovad
lots was décreased too much.”

Mr. Raymond continued: “Another
very important matter that is receiving
considerable attention is the establish-
ment of regular courses in retail mer-
chandising in the Universities of Sas-
katchewan and Alberta. . The scheme
which Manitoba adopted, and which is in

. its second year, is not considered by

the members as suitable for these prov-
inces at present, as it is felt that it
would be almost impossible for the var-

_ ious merchants in the outlying commun-

ities to spend an entire week away from
their businesses. As for a permanent
course being established in these Uni-
versities, it is considered impossible at
present, owing to the faculty not being’
procurable to conduct such courses. In
three or four years there will be graduat-
ed from Harvard exnerte alon~ ea~h line

of merchandising, as the result of the
courses being conducted there, and the
University authorities hope to be able
to procure the necessary teachers from
that class. In the meantime, it is re-
commended that the lectures which will
be conducted by Frank Stockdale, of Chi-
cago, in the various centres of Alberta
and Saskatchewan, following this con-<
vention, be well attended by the mer-
chants in those districts, as they will
be the nearest approach to the short
course in up-to-the-minute merchandis-
ing that will be available to them at
present.

“Your ' association has a tariff de-
partment at your disposal, where your
freight bills, etc., are carefully checked,
overcharges located, and damage claims,
ete., carried through to completion.

“Your insurance department also is
ready at all times to check your poli-
cies, and to make sure for you that
wordings mean what you understand
them to mean.

“Your mutual fire insurance company
has made great progress in the last
three years, and has given you good pro-
tection at 25 per cent. less than board
rate.

“We are in hopes at an early date of
having this entire territory sub-divided
into units of 250 to 300 members, with
a paid secretary in charge of your inter-
ests in each one. He will, of course, be
in intimate touch with all matters per-
taining to your business, will have the
accurate credit reading reports of all
your 'customers, and this service will
untimately almost dispense with the need
of a collection system. Our collection
system has collected many thousands of
dollars for you simply with our first
letters to delinauents, which are supplied
by the association at a free service to
memb-r~. Failing any results from this
source, the accounts are handed to the
association collection department. to be
followed un on a commission ba-
sis, and even those accounts,” which
have been considered hopeless, have been
made to yield you over $6,000 in the
past vear.

“We propose also to hold separate
trade conventions -at different times of
the year, at which we propose to have,
for instance, hardware experts for the
hardware man, matters of concern to
jewelers for jewelers’ conventions, etc,
considerin~ that each trade ¢ n go into
their various problems more thorourhly
when they feel that they are not bor-
ine fellow members, who have absolutely
different interests.

“I am also of the opinion,” said Mr.
Raymond, “that merchants in all lines of
business do well to read their respective
trade papers. The very latest thoughts
of the best experts are to be found
there.

]J. J. Polson Tells of

Dominion Convention

J. J. Polson of Regina, the delegate to
the Dominion convention, said that while
leaving a general survey of the convention
to J. A. Banfield, of Winnipeg, the Demin-
jon president, there were a few points which
he would take up.




30

“A new plan of organization was discus-
sed at your last Dominion convention. This
matter, he said, has been a matter of dis-
cussion and experiment for the last three
years. Your executive was asked to submit
to you a scheme of dividing the Dominion
association into, two halves. The Western
half would comprise the four Western Pro-
vinces, and the Eastern half would, of
course, comprise the balance of the Domin-
jon. As far as we in the West are con-
cerned, there are many things coming up
for settlement from time to time which
we would, of eourse, consider with more
understanding of our own conditions and
with much greater expedition. There are,
on the other hand, different conditions in
the East which would tend to make our
Western system of organization too un-
‘wieldv to be feasible there. For a time,
our Western half here was growing the
faster, but now I am pleased to say that
the Eastern Provinces are making wonder-
ful progress in organization, and, at the
present time, are approaching a member~
ship much more in pronortion to their nopu-
lation. In the Western half we would pro-
pose to hold auarterly conventions, and
hold one. once each vear in each of the
Western Provinces. This would be of great
assistance to your Provincial secretaries,
permitting them to sit in at the Western
executive sessions, at least, once a year;
broadening their views of association work
and unifying provincial efforts generally.
Another advantage of the conventions being
held in turn in the various provinces.” con-
tinued Mr. Polson, “would be that the mer-
chants in these various centres while not,
of course, having a vote, would be able to
sit in at these executive meetings and fa-
miliarize themselves with what was be-
ing done, at first hand.”

A very spirited discussion took place re-
garding this change but, of course as this
was  a devarture that has “been worked
for several years, no opposition developed
and the convention will, no doubt, see this
on the way towards consummation.

“There is another fact,” ‘continued Mr.
Polson, “that should in itself be particular-
ly gratifying to you and no small credit to
vour Retail Merchants’ Mutual Fire Ins.
Co., and the executives responsible for its
success, in that the Dominion executive
were instructed by the Dominion convention
to devise plans for the operation of a Re-
tail Merchants’ Fire Insurance Company,
Dominion wide. It would seem that the
East is. seeing eye to eye with us in this
one question and we have no doubt that
some such scheme will shortly be operated.”

AN EXCURSION

The Dominion executive also expects to
engineer an excursion this year from Hali-
fax to Vancouver. The idea being to have
a few hours en route at the various cen-
tres to meet the local merchants; to be
joined all along the way by as many of
the merchants as can arrange to do so and
that after arriving at Vancouver, a huge
get together convention will be enjoyed for
about three days. “In my opinion,” said
Mr. Polson, “this is a gigantic step in the
right direction. The effect of being thrown
together in each other’s company and con-
versation for a few days cannot but have
a most gratifying effect on us all. At the
close of such a convention our Western
members and our Eastern members cannot
fail to have a greater sympathy and under-
standing for each other’s problems than
ever before. Most of the difficulties in
organization or co-operation in any line of
endeavor =ve born of ignorance and mis-
understanding. I have great faith in a get-
together movement of any kind that per-
mits everybody to see everybody else'’s
viewpoint. We all approached this last
Dominion convention with apprehension,
feeling that, as did occur, a divergence of
opinion between the East and the West
would manifest - itself, but, gentlemen, we
all left that Dominion convention feeling
that our Dominion association was a unit
in «a sense such as never before.”
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- Urge Special Department of Fisheries
Delegation at Ottawa Asks for a Change in Administration of
Fisheries Industry—Want Some Practical Men in
Department—Urge Also Standards
for Canned Sea Products

By Staff Representative

Fish Dealers’ Association is tak-

ing decisive action to induce the
Government to' make such changes in the
administration of the Naval Department,
under which fisheries now comes, as will
place the fishing industry on a basis
commensurate with its importance. The
administration of our Canadian fisheries
has always been conducted as an adjunct
to either the Marine or Naval Depart-
ments. When naval and marine affairs
were given separate deputy heads some
years ago, fisheries was tacked on to the
Naval Department, where it has existed
as a sort of poor relation. The potential
wealth of Canadian fisheries is so great
and the possibilities of the industry so
vast that it is exasperating to those
conversant with the subject to see such
a source of wealth consistently neglect-
ed.

Among those on' the delegation now
interviewing the Government are the
following well-known figures in the in-
dustry: A. H. Brittain, president, Mont-
real; F. W. Wallece, secretary, Montreal;
H. B. Short, Digby; A. Boutilier, Hali-
fax; Capt. Paul Robinson. F. E. Cornell
and Mr. Brown, all of Lake Erie; F. E.
Burke and Mr. Sterrett, of Vancouver.
A number are still to arrive, but it will
be seen that the above names are repre-
sentative of all parts of the Dominion.

OTTAWA, May 15.—The Canadian

Ask Removal From Navy Department

They will ask that, if possible, fish-
cries be removed altogether from the
Navy Department and be made a separ-
ate department, but in any event it
should have a separate deputy thorough-
ly experienced in the practical require-
ments of the industry, with an adequate
staff for its administration. The other
chief reform that will be ureed is proper
inspection and the establishing of regu-
lar standards. The trade suffers serious-
ly from the lack of this. The salmon
people of B. C. for example, get in.
quiries for canned fish from Europe,
but they cannot sell on standard as ther»
is no Government standard. There could
and should be a standard for canned sal-
mon, lobsters, and other canned fish
products as well as for all salt and
pickled fish. Capable inspection and
standards will increase efficiency in the
business and establish our fish products
abroad.

More Practical Men Needed

The téndency in the past has been to
fill the department up with scientists
who know a ereat deal more about the
hounts and life habits of fish than they
do of either fishermen or the people who
buv fish, The Fish Dealers’ Association
desires to have some practical fish men
in charge of the business end of the de-
partment, at least. This has been re-

peatedly recommended to the Govern-
ment, and there is nothing to be argued
against it; but the Government has, so
far, failed to act. This delegation is
down to get action if possible.

e i ’
WESTERN BUSINESS FLOURISHIN':
Geo. R. Loggie, of Loggie & Sons, To-

ronto, Returned From Extended Trip

Through West, Speaks Optimisti-

cally of Prospects

George R. Loggie, of Loggie & Sons,
32 Front Street West, Toronto manufac-
turers’ agents, has just returned from a
nine weeks' business trip to the Cana-
dian West. Mr. Loggie found business,
particularly on the return trip, very
good, and generally speaking he is very
optimistic as to the conditions in the
West. There is no pessimism among
Western business men, and there seems
to be but one opinion, and that is that
business is eood. In the large centres
like Vancouver, of course, there is some
unemployment, but it is believed that
with the progress of the summer this
will be taken care of. Business, Mr.
Loorie states, is now on a much more
stable basis in the West, and merchants
and tradesmen generally are meeting
their payments much more promptlv
than was the case in the early stages of
the war, when the West was ecenerally
depressed. Mr. Loggie was able to se-
cure the agency of some additional lines
which he exvects will be hie sellers. Mr.
Logeie will shortlv be leavine on a
similar trip to the Maritime Provinces.

SR —

NATIONAL CASH RRGISTER SALES-
MEN MEET IN TORONTO

At a recent meeting of salesmen of
the National Cash Register Company
for the Toronto district, at Toronto, the
men were addressed by F. B. Patterson
of the company, Dayton, Ohio, who has
taken over the reins of management of
the company. Mr. Patterson is very
optimistic as to the future of Canada.
believing that the war has. done much
to advertise the Dominion.

While here Mr. Patterson arranged a
new schedule for the factory emvloyees,
which shortened the hours of work con-
siderablv, and also arranged for the gen-
eral betterment of working conditions in
their Canadian factory at West Toronto.

————

ROBERT HENRY & SON TO MOVE
TO WINDSOR
Robert Henry & Son, of Brantford.
Ont.. who represent the British Colum-
bia Packing Association in the East,
are movine on or about June 1st to
Windsor, Ont.
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Favor Exclusive Brands Confectionery

Merchants Favor Lines That
Can Not Readily be Ob-
tained Elsewhere in the
District or Town

r I'\O get a line of confectionery that
everyone is not handling, is one
of the important factors in de-

veloping a husiness in these goods, accor-

ding to many retailers. It was this con-
sideration that induced Charles Shields,

Queen Street west, Toronto, to specialize

on the sales of

“There are a number of different
brands,” he stated, “that are probably
of about equal excellence, but when
people become acquainted with a parti-
cular line, they are inclined to continue
to purchase it. We put a good deal of
effort in the displaying and selling of
these gcods, and we did not want to
have a line that the customer could go
next door and purchase as readily as
he or she could from us. For that reason
we have stocked this line and make. it
a leader. That means that all repeat
orders come to us. and help to develop
this business for us.

“Of course we have had to introduce
the goods in the first instance, but we
have chosen a brand with an established
reputation for quality, and we can readily
sell this line to anyone interested in
boxed chocolates.”

At present this particular brand is
being given considerable general pub-
licity, but whether this is the case or
not, Mr. Shields can induce nearly all his
customers to accept it and get repeat
business.

“Then we do a big trade in bulk
candies, and we always tie these up with
the name of the maker in all our display
cards in the windows so that our cus-
tomers have grown accustomed to the
name and have appreciated the quality
and are inclined to buy this brand again.
With some of the other brands anyone
desiring these particularly could drop
into almost any drug or confectionery
store in the neighborhood and get them.
But we are the sole handlers of this par-
ticular brand in our vicinity, so the trade
that we create remains with us.

“That is our main reason for featuring
this brand; that, and the fact that we
believe it to be one of the very best
available. :

“Of course ‘we handle a minor assort-
ment of other brands in other kinds of
candy, but we build our trade on this
one line, and have found that this is
the best policy. We seldom lose a sale
to a customer as we can usually con-
vince anyone that the brand we carry is
as good as anything he or she could
want. Even if we did lose a sale now
and then, we believe it would be better
than to lose the repeat orders that come

p——— e
F THE VALUE OF EXCLUSIVE H
BRANDS

In practically all the interviews
described, while several brands of
confectionery in boxes might be
handled the facts show that one of
these brands holds the predomin-
ant place. Most of the re.ailers in-
terviewed point to the necessity of
keeping stocks low, and obtaining
supplies frequently. This, they
claim, not only necessitates the
specializing on one brand, if a fair
sized stock is to be carried, but it
is one of the important fastors in
deciding the choice of that brand.
Other things being equal the mer-
chant usually chooses a brand that
is most readily obtainable at all
times.

from handling an exclusive line so far
as this district is concerned.”

James L. Hewson, Oakville, Ont., for
a long time handled , but found
that customers could get this at a num-
ber of other places. So he began to
stock which has now become the
largest part of his trade. Both thes»
lines are prominently displayed in an at-
tractive show case at the front of the
store. “This is the only way,” stated
Mr. Hewson, “that a business in this line
can be built up by keeping the goods in
the best of condition, and well displayed,
and by always standing behind them.
For that reason, you have to have a line
that you can stand behind. If a customer
finds fault with a box of candies, we at
once give her another, and do so with a
good grace. You must be willing to
do this or your business will be inclined
to drift away.

“We have handled other lines. We
used at one time to handle a large quan-
tity of One day a customer
complained of this line. We suggested
that she take another box and open it
before she left the .store. She did so,
and for some reason the box was cer-
tainly not what it should have been.
We knew that this firm put up good
stock, and that the condition was one
that might have happened to any choco-
lates offered, but we discontinued this
line at once. The report would have
spread about, and it would have been
poor business to continue it, even though
we have helped to popularize it.

“We also handled ————— at one
time, but found aifficulty in getting de-
liveries in a satisfactory way. With
the two lines on which we now specialize
we can get the very best of service and
so have devoted our attention to them.

“In bulk chocolates we handle
I used to know the maker when he first
started in business in a very small way,

.and 1 know that his product is one of

the best. We can get delivery at any
time and in any quantity, and as in

Telephone Business in Candies
Gives Grocer Opportunity- -
to Decide on Brand His
Customers Get.

handling candy it is essential to keey
the stock moving, the matter of prompt
service is probably of more importance
here than in any other line.”

SELLING CANDY BY PHONE

In answer to CANADIAN GROCER’S
question, as to what his sales of con-
fectionery would amount to, in the course
of a year, Mr. Limoges, of Limoges Bros.,
2000 Hutchison Street, Montreal, said
they would run about $2,000.

The department is well appointed, and
there is every reason why the trade will
increase. Two silent salesmen are given
over to display, and these are attractively
filled with boxed and bulk candy. The
sale of this line is much easier, with this
suggestion ever before the visiting cus-
to[ner.

“We sell much candy through the use
of the telephone,” said Mr. Limoges. “A
customer will say, ‘Send me a pound box
of candy with the order.””

In response to a question as to what
lines were carried and to what lines they
gave preference, Mr. Limoges replied
that but one line was really got behind,
and that this was found satisfactory.
“We push only ,” he said.

Another brand was noticed in the case,
and reference was made to this fact,
but Mr. Limoges stated that they did
not push this brand. “We sell
because it is a good reliable candy, and
we make a good profit on it,” he stated.
“Our customers,” he said, “are well
pleased to leave the choice with us, es-
pecially when the telephone is used in
ordering. Some of our customers have
now got into the habit of asking for
this brand over the telephone.”

Margin of Profit a Large Factor

. In this case, the line that was not be-
ing pushed is one which had, at one time,
a great deal of publicity given it. It is
one of the best-known brands in Canada
and the United States. Still, the other
make is being pushed by this grocer,
because he was convinced for various
reasons the line was the one he should
get behind and particularly because the
profit he made was large. This, when
the quality suited the grocer, was an
important factor in making one’s choice
of a line.

Bray Bros., Reg'd, of Sherbrooke, Que-
bec, have a candy department that pays
well. Its arrangement is such that sales
must really increase, for to look at the
display is to be almost, if not fully, per-
suaded to ‘buy.

In sveaking with one of the salesladies
there, the writer was told that consider-
able business developed over the tele-
phone. “We handle just one line, e
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IT PAYS TO ADVERTISE
q- RE you keeping your name and the name of

your store before the buying public all the year
round. Advertising knows no seasons. It is good
business for you to keep seasonable lines to the fore,
but unless you keep your store before the people all
the time you are not going to get the profits you
would otherwise. Attractive advertising keeps ever-
lastingly at it. It works twenty-four hours a day
and seven days a week. It never stops. = People will
see your name on your window or your sign above
- your door and forget, but if they see your advertise-
ment continually, your name and your store becomes
fastened in their minds. If you back your adver-
tising with goods and good service the results will be
apparent in steadily growing business and more and
more profits.

A MISTAKEN OPINION
HERE are still merchants who persist in be-
lieving that advertising increases the cost of
goods. ““Of course,” they say, “that line is expensive.
Look at the money they have spent in advertising
it.” That sounds a plausible argument on the face
of things. Money has been expended, and just off-
hand it seems reasonable enough to suppose that

TR
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this expense must be added to the cost of the goods.

Yet every merchant knows that as his turnover
increases, his percentage of cost decreases, because
it is spread over a larger volume of business. The
firms that spend large sums of money to popularize
a line, do =0 with the full knowledge that this pub-
licity will mean bigger business.

One of the large orange distributing eorporations
has spent millions of money in cultivating the sale
of citrus fruits. Yet the oranges distributed by this
corporation can be bought at exactly the same figure.
quality for quality, as fruit that is sold without a
cent spent on advertising.

The reason is plain. This advertising campaign
has increased the consumption of these oranges from
ten million boxes to eighteen million, while the other
selling expenses remain fairly standard. Nobody
pays for the advertising. It pays for itself.

LARGE SIZES ALWAYS SUGGESTED
DRUGGIST in a small Canadian town stated
to CANADIAN GROCER recently that if his
store depended only on the actual demands of cus-
tomers, the sales would be very skimpy compared to
one, two, three and four years ago.

“We are always trying to work on the most imn-
proved methods, in salesmanship,” he said. “We
endeavor to increase our sales by suggestion and al-
ways offering, for instance, the largest article of its
kind. We show a $1 size bottle instead of a 50¢ size
unless we are asked particularly for it. We figure
on at least $5 extra each day in this way. We have
a list made out for the clerks #nd they are familiar

with the largest sizes.

(‘VlV

hen again they are never to sell a tooth brush
without suggesting tooth powder. Kidney pills go
with plasters; writing paper with ink; eough syrups
and cold tablets, ete. Then, too, we often take some-
thing new, for example, a new hand lotion and show
it to every man and woman coming into the store
that particular day. Sometimes of course we are
busy and haven’t the time. hut we alwayvs count on
making a nice additional sum each day in sales
over and above what customers actually ask f.r.”
Every merchant and salesman behind the counter

' should realize that the only store that can make an

outstanding success in retailing, is the one that adopts
this method. Tf only goods asked for are snld.
sales during the day must naturally he limited. Tt
i« the dealer and clerk who makes the suggestion that
the customer take something additional, something
new, seasonable or asscciated with the line bought,
whose sales show up to advantage when the Aav’s
work is over,
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Says Real Preference For Canada’s Goods

Canada’s Products Get Warm Welcome in Great Britain—
Should be Permanent—Exchange Situation a Benefit
to Canadian Manufacturer—Should Develop
Export Knowledge

director of the British Merchants
Incorporated (Canada), Ltd.,
says that there is an unguestionable pre-
ference in Great Briiain for Canadian
goods. “When you near the Britisher
saying to mark your goods: ‘Made in
Canada,’ ” said Mr. Dingle, “you may
be sure that there is a real preference,
and that is just the attitude. He really
wants the Canadian-madeé goods.”
Mr, Dingle has been_in touch with
conditions in England, and has been there
from time to time during the war. He
just recently returned from the Mother-
land, and believes that there is good
prospect for export business continuing.
To what extent it can be developed and
how long it will last, will, in large meas-
ure, depend upon the Canadian manu-
facturer himself, Mr. Dingle thinks.

Canadian Chocolates in Demand

One of the lines which has taken well
in that country, is Canadian-made choco-
lates. Mr. Dingle believes that there
is a permanent market there for this
product, and especially for the better
grades. He is confident that the busi-
ness can be maintained if care is exer-
cised.

GEORGE S. DINGLE, managing

Must Study Exporting

It will seem that the Canadian manu-
facturer of some products, if not of all
of them, must learn a good deal regard-
ing exporting to other countries. Mr.
Dingle is sure that he must wake to the
opportunity which confronts him, and .if
he does this, there will be little doubt
as to the results. The bonds that have
been so cemented as a result of the war
will net soon be forgottea and now that
onrortunity for a practical demonstra-
tion of the extent of feeling which Can-
ada’s loyalty engendcred presents it-
gelf, Mr. Dingle believes that full proo?
of the extent of this feeling will not be
lacking.

Tt may bhe that the Canadian export-
er is confronted with a brand new ex-
perience in catering to the export busi-
ness that is now coming his way. In
any cas~. he must immediataly accus-
tom himse'f to the chanvre. and aggres-
sively aoply his energv to looking weil
after the new and profitubla business
that is coming his way.

“There should be :tandardization of
packages and also a high standard of
quality maintained,” said Mr. Dingle.
“These are important cons.'erations
that must not be overlooked.”

Cereals—Fish—Canned Goods

Questioned as to the nature of the ex

ports that will be likely to find a ready
and permanent sale in England. Mr.
Dingle thought that the primary food-
stuffs would be the leaders. “There will

be a big demand for cannel vegetables
and fruits,” he said. “There is some
canning done in England, of course, but
this does not begin to meet requirement.
Then there will be good sale for canned
fish. Cereals will be very pcpular, and
for these there will be a large sale. This.
being a natural product, will be one of
the big lines that ought to sell well in
England right along.”

Exchange Favors' Canada

“One of the big things which is fav-
orable at the present time, whe: con-
sidering this matter,” continued Mr.
Dingle, “is that of the difference in ex-
change. A difference of two 'and one
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half per cent.-is a big consideration, and
it works greatly to the advantage of the
buyer there to ‘purchase in Canada
rather than in the United States. And
just how long that unfavorable exchange
situation will continue, no one can tell.
It is really a benefit to Canada.”

Just at the present time one of the
greatest difficulties in Great Britain, Mr.
Dingle said, was that of labor trouble.
This took different forms, and many of
those, for instance, who had been en-
gaged in making munitions, were not
now -anxious to work at all, net for the
present at least. It therefore meant that
the British manufacturer could not get
all the labor he needed, and this worked
to the advantage, in a number of cases,
of the Canadian manufacturer. Later on,
some of the business now obtainable,
would, of course, not be available, but
there would be plenty of business, if it
were. seriously sought. It was up to
the manufacturer himself to go after

it with a will, and results would soon
follow.

Advise Early Orders of Prunes and Apricots

Prices on Prunes Will Probably be Favorable But Heavy Ex-
port Demand Suggests the Wisdom of Assuring Sup-
plies—Quotation on Apricots Will Likely be High

California Prune and Apricot As-

sociation are not perturbed by the
announcement from New York, that the
independents had advanced their quota-
tions on prune futures from a half to
one per cent. per pound. The Associa-
tion will not announce their price until
the middle of June or the first part of
July. They are continuing to book orders
on the basis of the first quotation an-
nounced. The Association controls a
large part of the total crop of Cali-
fornia, and as this year the crop prom-
ises to be a bountiful one it is believed
that the price will be attrac-
tive. The first price will be the best
one and it undoubtedly would be a wise
policy on the part of wholesalers and
other dealers to book their orders at
this quotation. Present prospects point
to an output this year of 250,000,000
pounds, and with this in sight, there is
reason to believe that the price will be
a favorable one. The Packing Corpor-
ation of New York, is now quoting from
12 to 12% cents. bulk basis, taking into
account the recent advance.

Toronto representatives of the. Grow-
ers’ Association believe that the allot-
ment for this country will be a heavy
one. and have already booked big orders.
The European demand is also expected
to be expensive, as the demand for dried
fruits for overseas account has devel-
oped enormously in the past few months.
Dealers will do well to be assured of
smple supplies for Canadian consump-
tion.

Removal of War Tax Would Lower Price

Another factor that would contribute
to holding the price of prunes at lower

CANADIAN representatives of the

levels, is the likelihood that the Domin-
ion Government may remove the war tax
on imports, which at the present time
amounts to 7% per cent. Should this
be removed it will mean a cent lower on
quotations of prunes and 1% cents on
apricots.

The situation in regard to. apricots
is that quotations are likely to be high.
The New York Packing Corporation has
advanced quotations on all future apri-
cots two cents per pound. The new crop
should be on the market the end of
July or early in August. Recent quota-
tions at New York on spot apricots were
26% cents for choice, 28 cents for
extra choice and 30 cents for fancy.
Sales were made at these figures.

———————e
WILL PROSECUTE FRAUDULENT
; FAILURES

At a meeting of the executive com-
mittee of the Merchants’ Association of
Montreal held recently, a report from
the committee of interested merchants
was approved, and as a result, the asso-
ciation will undertake the prosecution
of parties who defraud their creditors.
The matter of fraudulent failureg has
always been a serious problem with mer-
chants, and the Merchants’ Association
is now putting on foot a movement in-
tended to effectively deal with it. A
sum of $25,000 will be available to pro-
secute any fraudulent debtor. The fund
will not be actually collected, but 500
merchants will subseribe $50 each, sub-
ject to call as required. The fund will
not be called on until it has all been sub-
scribed, but the committee in charge
does not anticipate any difficulty what-
ever in this direction.
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Excitement
Stirring in

Buying by Farmers’ Clubs
Results in Dealers’ Cancella-
tions—The Farmers’ Proposi-
tion Has Flaws—Retailer Here

Binder Twine tS

as much excitement as any other

one item related to the general
stor2 trade, and the reason is not hard
to find. The United Farmers of Ontario
have purchased in the neighborhood of
1,000 tons for distributing to their local
branches, anl this quantity represents
quite a percentage of the volume of bind-
er twine sold in the province of Ontario.
The result of this move has been that a
~reater number of retailers have sent in
cancellations of their bookings with the
manufacturers and are stepping out of
the sales arena altogether.

Whether this attitude is the one which
should be adonted without a thorouzh
investigation into the methods under
which the farmer buys his twine is inst
a question. It is a case of givine up the
rhost when the outlook may not be quite
so black as would appear from first im-
pressions,

B INDER twine is perhaps causing

Canadian Manufacturers’ Stand

It might be well to point out where the
Canadian manufacturers stood when ap-
proached bv the representatives of the
farmers with orders. The Canadian
manufacturers were a unit in refusing
to sell to the organization, one firm stat-
inc to CANADIAN GROCER that they
had turned down an order for 600 tons.

Their reason and that of the other manu- -

facturers was simply that the dealer
had handled the business satisfactorily;
he was operating on a small margin, and
thev felt that the dealer should be pro-
tected. The Farmers’ Association rep-
resentative then went to Chicaro, where
an initial order for 600 tons. it is under-
stood, was nlaced with the International
Harvester Co., and this was later in-
creased to 1.000 tons. The price at
which they bought is' suvposed to be
pretty close to that naid by the retail
 merchant for his supplies from the Can-
adian manufacturer.

Dealers Can Compete

In talking with a representative of
one of the laree Canadian comvanies,
CANADIAN GROCER whs told that the
dealers, by buying early, could, when
selling on exactlv the same basis as that
governine sales by the United Farmers
to their members, be in a position to
compete. The transaction woull not
show much profit, it is true. but the
bLusines=s would be going throuch the le-
gitimate channels,

The Farmer’s Proposition
Consider what the farmer does when

he buys through the organization. He
pays 10 per cent. cash down when he
places his order; the minimum. amount
he can buy is 50 pounds, there are no
broken packages; at the tail end of the
season he cannot secure one or two balls
of twine to complete his harvesting, he
has to arrange to come into town on the
day the car arrives to take delivery.

Not a Favorable Arrangement

Now this is not the most favorable ar-
rangement for any buyer to be placed
in with any line of goods. In the first
place, should the price decline he has to
pay the high price—the dealer would
probably protect the farmer azainst a
decline. The farmer hnve R0 or 100
rounds of twine, whatever he consider
he may need—if it is a bad season and
he has 25 pounds left over he is again
facing a possible decline in the price.
On an advancing market this might be
all rizht, but it seems as though the peak
must have been reached and lower prices
may be expected.

Then again it may be a good season
—the farmer may want 10 or 20 pounds
more of twine to complete overations.
Where is he going to get it if the deal-
er is eliminated—will he want to buy 50
pounds from the association, and isn’t it
more than likely that he mav find the
association swrrlee exhausted? Is this
a good proposition?

There is also the question of delivery.
The farmer may be compelled to lose
two or three hours, or even half a day,
coming into town to get his twine, which
will cost him more than the total value
of the twine, let alone any %c¢ or %ec he
might pav the merchant for carrvine the
stock. He also has to comvlete pay-
ment—there is no putting off the evil
day to see how the crop turns out, and
if it is a bad one. making an excuse
to withhold payment of the account as
he would the merchant.

Merchant Sell on Same Basis

The merchant mayv sav the line isn’t
worth handling, and thet he doesn’t
make any money on it, but it is quite
apparent when the business threatens
to get away from him that he is not
pleased. The way to handle the busi-
ness is on the same basis exactly that
the association handles it. The farmer
must feel that is fair, and cannot object
to the merchant overating along the
same line.. Probably a small premium
could be charged for broken lots, and

most certainly. the man wanting credit
should be charged for it.

Retailer Not to be Eliminated

In the smaller towns, depending as
they do to a {@at extent on the farm-
ers for their trade, the merchant may
not want to antagonize them. There
should be no objection to handling the
Lusiness, however, in a businesslike way,
and in spite of the activities of the
farmers’ clubs, the retailer is not going
to be eliminated. Whether the mer-
chant wants it or not there is a field
for him in handling twine—where a line
such as that is sold in competition with
the world he cannot expect a big mar-
gin of profit. Quick turnover on a cash
basis is the answer; the manufacturers
have endeavored to protect the mer-
chant—is the merchant going to carry on
or let the business slide?

Prior to the war there was a con-
siderable amount of binder twine im-
ported from the Old Country, and it has
been hinted that an effort to secure sup-
plies in that market will be made next
year.

The farmers’ organizations out West
have been handline twine for quite a
number of years, but this is the first
time that the Ontario farmer has been a
factor in handling anv large anantity
throneh the oreanization to which he
now lends his support. What the future
will bring forth is still problematical.

———— ——

CALIFORNIA VALENCIA ORANGE
CROP ONLY SLIGHTLY DAM-
AGED BY FROST

Encouraging reports come from all
parts of the California Valencia orange
district, indicatine that no serious
damage has been done in the Porterville
district by cold weather to the Valencia
crop. Packing will probably be under
wav in all houses in that district soon.
According to the shippers. practically
all the foothill fruit has escaped
damage, and only a small percentaze
of the cron from the low lying lands
appears to be affected.

—_—

DAY AND MARTIN AMALGAMATION

Day and Martin, Ltd., boot polish
manufacturers, have formed an alliance
with the firm of Harvreaves Bros. and
Co., Ltd., of Hull, England.




May 16, 1919

gmwwu|mnnmmnnsmulvul'nl«uwm«|uzmwmimmmmmlnuummmimmwmmmmmmnmmmmunmummuunmlmmmmlmmnmnmmuumwm:mummmuumnmmnnmmumumilimmmmmuumumwnmmw

CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Readers for This Page

0 000 B

MARITIME

Thomas J. Brown, groceries and meats,
Halifax, N.S., has discontinued business
and has been succeeded by the Spring
Garden Grocery.

QUEBEC

Wm. Haynes, grocer, Montreal,
sold his stock.

Joseph Brown, general merchant. St.
Claire, is dead.

F. W. Field, British Trade Commis-
sioner of Toronto, was in Montreal this
week.

M. A. Wick, fish producer of Anse a
Baufils, Gaspe coast, was a Montreal
visitor last week.

J. A. Gagnon, Loretteville, has regis-
tered as a grocer under that name.

S. Anderson, general merchant, Ayl-
win, has been succeeded by Wm. Feller.

Rochon & Co., general merchants,
Abbotsford, have sold to W. Richard.

Weaver & Gelinas, grocers, Three
Rivers, have dissolved partnership. J.
Albert Weaver has been registered in
the grocery business under that name.

Alex. Davidson, for 19 years associated
with Fraser, Viger & Co., Montreal, has
opened a store at 4907 Sherbrooke St.
West, Westmount.

The Wm. Davies retail stores in Mont-
real announce that they will be closed
on. Monday afternoons. This is their
usual policy in the summer season,

C. A. Dewar of Char'es Dewar & Son,
general merchants. Chelsea, is dead.

The lot on the south corner of George
and Wentworth streets, Sydnev, N.S,,
has been purchased from A. N. McLen-
nan and a modern grocery store will be
erected on it by the T. F. Fortune Com-

pany.

- Work is beine resumed on the hu~e
examinine warehouse at Montreal. the
contract beine in the hands of P. Lvall
& Sons. This is a huee piece of work
and is ureently renuired, it is stated, for
the purvoses of the Canadian Govern-
ment Customs examiners.

Arntoine Limoees, of Z. Limoges,
Enreg’d, wholesale produce. Montreal,
was married on April 30 to Miss Bastien.
The happy counle have been svendinz
their honevmoon in New York. Chicavo,
and other United States points and re-
turned to Montreal a few days ago,
where they will reside.

Chas. P. Maclaier, manager of the old
Fraser-Viger grocery business at 211 St.
James Street, Montrea!, has reopened at
this address, and is conducting the busi-
ness under his own name. Mr. Maclaier's
long expenence and close connection
with the trade in Montreal will doubt-
less be of service to h)m in his new ven-
ture, and in which his friends will wish
him every success.

has

ONTARIO

Jos. Barron, Toronto, has sold to C.
C. Norris.

H. E. Etwell,
sold out.

A. R. Phipps, St. Catharines, has sold
to E. A. Doan.

Fred. Zurhurst, Toronto, has sold to
W. J. Irwin.

G. C. Hardy, Toronto, has sold to W.
F. Shouldice.

Fred. Adams,
Donnelli & Perry.

Thos. Yazbeck, Wallaceburg, has sold
to Jos. Chistes.

Gordon Porter, Wallaceburg,
to J. C. Harper,

H. E. ‘Etwell, grocer, Hamilton, has
sold to John Currie.

Arthur Henderson, grocer,
has sold to W. R. Watson.

Mrs, Louisa Rook, Toronto, has sold
to Trumpour Bros.

Wiley & Wiley have opened a new
grocery store at Nottawa.

Charles Genge, grocer, Glencoe, has
sold to Irvine Kerr.

W. J. Strachan, grocer, Glencoe, has
sold to Charles George.

George Riddell, general merchant, Cul-
tus. has sold to E. Amer.

Stanley MeKinley, grocer,
has sold to Daniel Frceman.

Gurnett & Son, general store,
caster, has sold to J. E. Hill.

John Simpson, general merchant,
Rockton, has sold to Wm. Wood.

E. H. Cromptoa, grocer, Bothwell, has
sold to McMullan and McRoberts.

J. H. Drumm, grocer, Toronto, has sold
to G. V. Plankenhorn.

H. W. Kniffin, general merchant,
Forestville, has sold to H. Sellars.

J. Rov Kelly, general merchant,
Sombra, has sold to John Brownlee.

R. Pierson, groceries and meats, St.
Catharines, has sold to Hawke Bros.

L. Alexander, general merchant, Ade-
laide. is reported to have sold to J.
Muxlow,

C. H. Wheatley has opened a new
grocery store at 680 Pape Avenue, To-
ronto.

J. W. McGaffey. general merchant,
Cottam. is reported to have sold to L.
A. Nichols.

Geo. Frost has purchased the grocery
business formerly conducted by H. B.
Watts, 1043 Gerrard Street, Toronto.

Fire, which broke out in John Burke's
general grocery store and postoffice in
the village of Erindale, completely de-
stroyed that building together with all
the contents, and spreading to the Erin-
dale Hotel, kept by George Merrydew,
likewise completely destroying that and
the Town Hall adjoining, entailing a loss
estimated at from $40,000 to $45,000.
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H. B. Watts, formerly of 1043 Ger-
rard Street, Toronto, has moved to a
new store at 821 Pape avenue,

Patrick O’Dwyer, of the general store
of O'Dwyer & Joy, Strathroy, died re-
cently.

D. M. Whelan, formerly manager of
the H. J. Daly Company, Ltd., in their
grocery department, has Jomed the staff
of T. J. Nagle, corner Elgin and Cooper
Streets, Ottawa.

C. H. Meyer, who carried on a grocery
and confectionery business at Meaford,
Ont., for many years, died recently in
his 59th year. He has been ailing for
a long time with heart trouble.

J. B. Folk has been appointed secre-
tary of the Grocers’ section, Retail Mer-
chants’ Association, Toronto. Mr. Folk
has been a travelling salesman for a
numker of years, having been with Tel-
fer Bros., biscuit manufacturerq for a
long time.

A meeting of the merchants of Carle-
ton Place was held recently at Carleton
Place, Ont. It was addressed by J. C.
Campbell, of Ottawa, the district secre-
tary, when it is hoved to organize a
branch of the Retail Merchants’ Asso-
ciation there.

JOSEPH A. KILROY, WINDSOR, ONT-.
DIES
Was Formerly Provprietor of the City's
Finest Grocery Store

Joseph A. Kilroy, who at one time
owned one of the largest grocery stores
in Windsor, Ont., passed away on Wed-
nesday last in that city, in his 67th year,
from an attack of pneumonia.

Born sixty-five years ago at Lockport,
N. Y., Mr. Kilroy was a son of the late
John Kilroy. He came to Canada in
1857, living with his parents at Maid-
stone, twelve miles east of Windsor.

After leaving school he took an active
interest in the formation of a Labor
party in Western Ontario.

He was also at one time proprietor
of a weekly newspaper.

His wife, Mrs. Katherine Kilroy, and
one sister, Mrs. Marion St. Louis of
Detroit, survive.

TORONTO WHOLESALER CELE-
BRATES GOLDEN WEDDING

Mr. and Mrs James Lumber< cele-
brated their Golden Wedding on May 5.

Mr. Lumbers was born in Toronto and
has spent all his life in the city and is
one of the longest established business
men in the community. Mr. Lumbers
is still in active business and is head
of one of the oldest wholesale grocery
firms in the country, the James Lumbers
Company, Ltd., of Front Street East,
Toronto.
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THE WM. NEILSON CO. ENLARGE
FACTORY

The Wm. Neilson Company, Toronto,
are building an addition to their present
factory on Gladstone Avenue. It will be
110 feet wide by 220 feet deep and five
storeys high. It will be a steel frame
construction with brick walls. The ex-
cavation work is completed and con-
struction on the building will commence
at once. It is expected to be ready by
September 1.

OFFICERS OF LUNENBURG R.M.A.
ELECTED

At a meeting of the Retail Merchants’
Association at Lunenburg, N.S., the fol-
Jowing officers were elected for ‘their
iocal branch:

President, Geo. W. Silver.

First Vice-president, W. T. Power.

Second Vice-president, Alex. Sodero.

Secretary, C. J. Morrow.

Treasurer, L. L. Hebb.

Executive: J. S. Meisner, Chas. Him-
melman, Moyal Smith, F. G. Smith.

BRIDGEWATER, N.S, R. M. A. ELECT
OFFICERS :

At a meeting held by the Retail Mer-
chants’ Association of Canada on May 5,
at Bridgewater, N.S., the following
ofMfcers 'wvere elected for their local
branch:

President, M. A. Doucoffe.

¥First Vice-president, A. C. Barnaby.

Second Vice-president, Robt. Dawson.

Secretary, H. A. Manning (Crower
Furniture Co.).

Treasurer, J. T. Elsworthy.

Executive Committee: G. A. Hubley,
L. H. Hall, C. N. Crowe.

The meeting night was decided on to
be the fourth Monday of each month, the
first meeting to be on the 23rd of June.

Arrangements were made for a ban-
quet to be ‘held at the Fairview Hotel.

NEW TORONTO WHOLESALE GRO-
CERY SECURES CHARTER
The York Trading Co., a New Wholesale
Concern Started by a Number of
Retail Grocers of Toronto, Now
Open for Business

Toronte, May 15 (Special).—Brief
mention was made in last week’s issue
of a new wholesale grocery company
having been formed here under the name
of the York Trading Co.

Robt. Dowson, Danforth Ave., and a
retail grocer of long standing, is the
president, and Donald McLean, Ronces-
valles Ave., who has been in the retail
business in Toronto about twenty-five
years, is the vice-president. James Vair
is the manager. The directors are the
president, vice-president, and W. J.
Nicols, Queen Street East; John Blood,
Huron Street, and Jerry Burns, Dundas
Street East, all retailers.

President Robert Dowson stated to
CANADIAN GROCER the company had
secured an Ontario charter, and that
while business so far was local, they
would be accepting orders from any-
where in the province. The capitalization
is $100008, shares being $100 each.

CANADIAN GROCER

While the directors and stock subscribers
so far included only retailers, there
vwould be no restrictions as far as share-
holders were concerned. Any retailer
or anyone else in good standing may
purchase stock. Mr. Dowson made 1t
clear that the stock was not restricted to
retailers.
wholesale grocery company buying from
manufacturers and selling to retailers.

WILL REPRESENT PACKERS

Robert J. McLaughlin of Lindsay, a
member of the firm of McLaughlin,
Johnston, Moorhead and Macaulay, bar-
risters, 120 Bay Street, has been selected
to represent the packers on the Board of
Conciliation which will deal with the
grievances of the employees.

WITH $2,500,000 CAPITAL
Business of W. C. Macdonald Reg’d Now
Incorporated

Notice is appearing in the Quebec Of-
ficial Gnzette to the effect that Letters
Patent under the Quebec Companie: Act
have been issued incorporating W. C.
Macdonald Reg’d into.a company.

The company takes over the old est~b-
lished business founded many years a~o
by the late Sir Wm. C. Macdonald, as
manufacturers of and dealers in tobac-
co. :

The partners of W. C. Macdonald Rec’d
were T. Howard Stewart and Wa'ter M.
Stewart, who inherited the business in
question from the late Sir Wm. C. Mac-
donald. It is understood that the object
of incorporation is the continuation of
the business by the Messrs, Stewart as
heretofore, and has particularly in view
the perpetuation of the name of the
late Sir Wm. C. Macdonald who was. so
Jong conected therewith.

The incorporation of the business in
question has no financial significance
whatsoever. The capital of $2,500,000
is held and will be continued to be held
solely by the Messrs. Stewart and mem-
bers of their respective families.

T. Howard Stewart is the president of

-the new commany, Walter M. Stewart

the vice-president and Thomas Caverhill
the secretary-treasurer,

HAROLD F. RITCHIE CO, TO OPEN
LONDON, ENG., OFFICE

The Harold F. Ritchie Co., Ltd.. 10-12

McCaul street, Toronto, dealers in gro-

cery specialties, is about to open an

office in London, England. L. J.

Sheather, who has been in charge of

the export end of the business in To- °

ronto, is now on his way to England.
where he will be attached to the staff
of the company there, Harold F. Ritchie,
who has just recently returned from
the Old Country, is now in New York,
in connection with the business of the

firm. He expects to return to the Old

Country next month.

MONTREAL MAN WEDS

Grover S. Sargent, manacer of Argyll
Bute, Mountreal, was married on April
23 at Emmsnuel Church, bv the Rev.
George Adam, to Miss Louis Fee Robert-
son, also of Montreal. Mr. and Mrs.

He also said it was purely a .
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Sargent spent their honeymoon in West-
ern points and will reside in Montreal.

TORONTO GROCERS MEET

At fthe regular monthly meéting of
the Toronto grocers’ section of the Re-
tail Merchants’ Association held this
week, several matters of importance to
the trade were discussed. The special
committee appointed to wait on the bis-
cuit manufacturers, in regard to secur-
ing a profitable margin on biscuits, re-
ported that the manufacturers, had
promised their hearty co-operation in
the matter and would do all in their
power to so regulate their prices as to
make them standard to all. The report
that some dealers were also undersell-
ing on charcoal was taken up, but it was
pointed out that the Charcoal Supply
Co. could do nothing in the matter. The
company - had no power to prevent the
retailer from selling at an unprofitable
figure if he so desired. At one time
they could have refused to sell to them,
but, according to the regulations of the
fuel commission, they are now bound
to supply them. irrespective of the fact
that they undersell.

The subject of short weight bread
and flour was also discussed at some
length, and while some urged that the
milling companies be written in regard
to thée matter, and informed that
they will have to be responsible for
short: weight flour, this was considered
rather a derogatory course to pursue,
and a more tactful procedure was sug-
gested. One grocer believed the best
way would be to call up the mill and
tell them that flour had been delivered
shortweight, and ask them to come and
take it away. The matter was finally
left to the judgment of the individual
concerned.

As a means whereby the membership
¢f the ~rocers’ section of the a3sociation
rri“ht be increased, th~ seeretary, J. B.
I'olk. outlined a plan. On his sugges-
tion he was given power to mail 2,000
copies of an article by Henry Johnson,
Jr., that recently apzeared in the CAN-
ADIAN GROCER, on the subject of
underselling, to prospective members.

A pure food prolucts demonstration,
to which the members of the grocers’
section and their wiveg are invited, will
Fe held next Monday evening. The an-
nouncement was made by the president,
Robert Dowson, who was in the chair,
that the by-law covering early closing
vas ~rocceding, and would roon be
ready to be enforced.

SHORT WEIGHT BUTTER IN LON-
DON. ONT., MARKET

The seizure by the police of London,
Ont., of a quontity of short weight but-
ter, will lead to the prosecution of
several farmers, who, it is alleged, have
been selling short weight in that mar-
ket.

Thirty-five pounds of alleged short
weight butter were seized from one
seller a week ago, and this week another
lot of 43 pounds was weighed and con-
fiscated.
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M. S. Leetham, general merchant,
Harris, Alta., has sold.

Jos. Mawhinney, grocer, Frobisher,
Sask., has sold to F. C. Rennie.

A. H. Lewis, of Maclure of Langley,
Ltd.,, was in Winnipeg last week.

. H. B. Greer, general merchant, Mile-
stone, Sask., has sold to S. Cameron.

A. M. Boegel, general merchant, Wal-
dron, Sask., has sold to F. W. Speak.

R. H. Scott, general merchant, Isa-
bella, Man., has sold to A. E. Brod.

An official from the Brantford Scale
Co., is travelling in Western Canada.

S. Baddad, general merchant, Melaval,
has been succeeded by L. R. Bouchard.

Mr. Matthews, of the Barr Registers
Ltd., was a visitor in Winnipeg last week.

Thomas Lee, cigar manufac‘ur-r, Win-
nipeg, has been laid up with a ser‘ous
illness.

Lalonde & Co., general merchants, Mar-
celin, Sask., has advertised his business
for sale.

L. Woh!man, general merch nt. Per-
due, Alta., has opened a branch at
Harris, - Sask.

Frank Mutton, general manager of the
Dayton Scale Co., is expected in Winni-
peg this week.

The Thompson Co., Ltd., general mer-
chants. Bruce. Alta., have been succeed-
ed by R. N. S. Bowen.

A. C. Gerow, general merchant, Beatty,
Sask., has been succeeded by the Dafoe,
Hygland Hardware Co.

W. J. Clement will have charge of the
Groceteria service of the Red Deer Dairy
Products Co. at Red Deer, Alta.

Mr. Philip Brotman. of Brotman Bros.,
Winnipeg, was in Regina and other
Western roints last week.

Alex. McRae of the North End store,
Red Deer. Sask . has sold out the husi-
ness to Mr. Wm. Mohring, of North
Red Deer.

John MecGie. who has been in charge
of the Brumpton & Gaetz grocery de-
partment, Red Deer, Alta., is returning
to Scotland soon.

Alan Screaton, son of Svduey Screaton,
of Mason & Hickey, Winnipeg. won a
German helmet for the best composition
written in connection with the competi-
tion held by the Winnipeg “Tribune.”

Pte. Chas. Waller, for some time in
the employ of W. A. Ca~well # Ca’e
general store, Ou’ Appelle, returned
there recently after having been over-
seas for some time. .

Harold F. Crone, who. for some time
vast, has been associated with the Me-
Tean Groeerv. Moose Jaw. Sask., is
leaving =hortlv for a three months’
~isit to his home in Encgland.

Sydney Pascall, head of the well-
known English manufacturing firm, mak-
ers of confectionery novelties, etc., is
passing through Western Canada on a

flying visit to Canadian representatives '

of this firm. He will afterwards visit
United States. Mr. Pascall during the
war served with the British army, having
held a high rank at the conclusion of
hostilities.

The store formerly occupied by the.

late Thomas Holmes, 1330 Central Ave.,
Prince Albert, Sask., has been reopened
by E. W. Hall, with an entirely new
stock of groceries, and will be carried
on in future under the name of “The
Central Grocery.” Mr. Hall has re-
tained the services of Miss Ada Parker,
who lately managed the business of
Mr. Holmes.

A representative for CANADIAN
GROCER arrived in Winnipeg this week
after travelling over the Pembina Line
as far as Napinka and back by Brandon.
He stated that crop conditions up to the
present were unusually good, the ground
being in fine condition, and most of the
seed in. There was sufficient moisture to
give the seed a good start, and if there
was no mere rain for three weeks, the
ground was in condition to grow the
grain without another bit of rain.

Our representative stated that a large
quantity of coarse grains would be going
in before long. The wheat in most sec-
tions was practically all in. There was
a feeling of optimism everywhere on the
part of both farmers and businéss men
on account of spring weather prospects
being so good. He met one farmer at
Pilot Mound, who with two seeding out-
fits had put in fifty-two acres a day,
and have put in all together over five
hundred acres. This shows that the
ground was in good condition, otherwise
it could not have been done.

New Firm of Brokers

Macdonald and Adams Co. have open-
ed as grocery brokers and manufac-
torers’ agents at 502 Avenue Bldg.,
Winnipez. G. E. Macdonald was former-
ly buyer for Richards & Brown Ltd.,
Winnipeg. Mr. R. Adams was connected
with the Grain Exchange. Both have
just returned from France. They have
already arranged to represent some well-
known lines in the West.

—p—e

FORMER TORONTO GROCERY
WHOLESALER DIES IN
CALGARY

John W. Lang, formerly associated
with the late Thos. Kinnear in the whole-
sale grocery business in Toronto, and
for many years head of the J. W. Lang
& Co., wholesale grocers, Front street,
Toronto, died suddenly in Calgary on
May 3.

The deceased was born at Armach,
Ireland, in 1848, but svent practically
the whole of his life in Canada.

He was a member of the Toronto Roard
of Trade. He was a veteran of the Fen-

NEWS FROM WESTERN CANADA
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ian raid, having served with the Queen’s
Own Rifles in 1866.

His wife predeceased him last No-
vember. He leaves two daughtérs and
two sons.

————

A. W. FORSYTH GOES TO SWIFT
: CURRENT

A. W. Forsyth arrived in Swift Cur-
rent, Sask., from Prince Albert, to
assume the managership of the whole-
sale grocery of Macdonald-Crawford,
Ltd., at the end of the month, when Neil
Brown, who has held that position for
some time, will assume the management
of the Saskatoon branch of the same con-
cern. Mr. Forsyth is well known in the
city, having formerly been assistant
manager at the Swift Current Grocery
Co., for a year and a half, leaving that
positiop. te take~ the managership of
Macdonald-Crawford at Prince Albert
about a year ago.

— s

WESTERN PICKLING WORKS MOV ES
QUARTERS

The Western Picklifg Works, Vie-
toria, British Celuthbia, of which
L. D. Rines is the managing director,
moved to their new quarters, 910
View Street, on May 1, from their old
location, 851 Fisgard Street.

The Haggarty buildine s the name of
the prenmiizes where the pickling works
will be housed. It is taree stories and
basement, which gives the firm the
add:lional room that nas heen urgently
required for some time past.

—_—

WESTERN FRUIT JOBBERS
‘ORGANIZE

At a meeting of the wholesale fruit
jobbers of Western Canada, held at Cal-
gary recently, the Western Canada Fruit
Jobbers’ Association was formed. The ob-
ject of this association, as stated by lo-
cal officials, is to promote the interests
of those engaged in the fruit business
by, among other things, securing the
standardization of grades, weights and
measures, by securing more satisfac-
tory transportation arrangements, by se-
curing favorable legislation, ete. The
statement is made that it is not intended
that there should be an¥ consideration
of price fixing, and that the association
will carry on the operations largely
along educational lines. At the organ-
ization meeting, C. W. L. MacKelvie,
manager of the Scott Fruit Co., was an-
pointed temvorary secretary. and will
hold that office hntil the appointment of
a permanent paid secretary, which will
be effected at the next meeting of the
asspciation, to be held in Saskatoon on
June g and 3.

The offjcers of the association are as
follows: President, S. S. Savage, of
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Plunket* & Savage, Calgary, vice- presz-
dents, C!' Wilkins, Viétorfa' Fruit Co., Ed-
monton; B. A. Balmam, Scott Frult Co.,
Reqma, D. /Dingle, Dingle & Stewa;t
Winnipeg; chairman transportation com-
mittee, A. J. Simmons, Regina; chair-
man legislation committee, C. Cummings,
Winnipeg; chairman arbitration commit-
tee, C. W. L. MacKelvie; chairman stand-
adization of grades, weights and mea-
sures committee, L. S. Carmichael, Cal-
gary; chairman of shipping committee,
H. Emery, Winnipeg.

The permanent secretary and offices
of the association will be located at
Calgary.

———————

SWIFT CURRENT, SASK., HAS NEW
‘ PRODUCE COMPANY
A new. produce company known as the

%\Uft Current Produze Co., Ltd., was
A;lsk.

'e(.ent]y-openedlm Swift Current,

N

CANADIAN GROCER

It is located on First Ave. East, and is
under the direction of Mr. Booker.

It 1s the intention of the new concern
to purchase all classes of produce from
the farmers—eggs, butter, poultry—pay-
ing therefore the market price and of-
fering the same to the public at current
rates.

R iy
ACME VINEGAR CO. IN NEW
QUARTERS

The Acime Vinegar Company, Win-
nipeg, has moved offices and factory to
the plant owned by them at 1262 Selkirk
Avenue. A bottling plant has been built
next to the vinegar factory, the latter
also having been extended. With the
addition of considerable new machinery
the present plant can take care of three
times as much business as heretofore,
and it is planned to augment the factory
staff in the near future.

ClerkS Umon Favors Stl‘ll\e

Senous Situation Developmg at Wmmpeg

“*Cannot. Grant

' Demands and Maintain Busmess Say Retailers

f'-rHE Wholesale and Retail Clerks’
Union, of Winnipeg, is taking an
important part in the strike sit-
uation in thig city, which, at time of
writing, looks threatening. The clerks’
demands were outlined in a recent issue
of the CANADIAN GROCER, but the
association may also lend its support to
other striking unions in an endeavor to
bring a settlement of their labor trou-
bles. A vote is being taken among
clerks of the retail and wholesale
trade and shippers.;

Ask 44-hour Week

In regard to the demands of the clerks
for a 44-hour week, and a minimum sal-
ary of $30 per week, it is significant
that a number of grocery dealers of
Winnipeg have already taken steps to
improve working conditions of their em-
ployees along these lines, and they are
reported as stating that they expect to
have to go further in meeting the clerks’
demands. These statements are credit-
ed to certain members of the local Retail
Merchants’ Association, and while there
is nothing officially to be said it is evi-
dent that Winnipeg retailers will take
into serious consideration the demands
which have been made.

Claims Clerks’ Wages Not Based on
Experience

Neil Shaw, business agent of the
Wholesale and Retail Clerks’ Union,
points out that the present scale of
wages averaged $19.00 to $20.00
per  week. He states that a
clerk’s wages are not based on ex-
perience, and points to a recent experi-
ence of a clerk, who after having served
a considerable apprenticeship in the
grocery trade, and being overseas for
two years, returned to find his maximum
salary was $70 per month, on which he
was constrained to support his wife and
two children.

In reply to the statement of CANAD-

IAN GROCER representative that this
man was not receiving as high a wage
as when in the army, Mr. Shaw replied
that money paid by the army was merely
an allowance and not a wage.

“If the army paid wages they would
have to pay the soldlers the highest
wages in the world,” says Mr. Shaw.
Claims 54-hour Week Lowest Possible

Discussing the. question of a 44-hour
week, with A. E. White, general mana-
ger of W. H. Stone & Co., Ltd., retail
grocers of Winnipeg, it was pointed out
that a nine-hour day for six days of the
week, making a total of 54 hours per
week, was the shortest week which em-
ployers could possibly consider.

“With higher wages being asked, a
54-hour week is the shortest possible
working time which could be established
if retailers are to maintain the present
margin of profit on goods sold, and meet
their business expenses,” says Mr.
White, who further stated his belief that
if most employers took their clerks into
their confidence that a satisfactory
working basis could be established in
each individual case.

The Wholesale and Retail Clerks’ Un-
ion, of Winnipeg, has a membership
numbering 4,000, and is the strongest in
the city. For this reason it wields con-
siderable influence in the strike situa-
tion. Confectionery workers have voted
in favor of a general strike, and a vote
of bakers is being taken.

——
ENGLISH BISCUITS COMING

The first English biscuits to be ex-
ported from England since the lifting of
the embargo about one month ago, are
now on their way to this country. W.
H. Escott & Co.s travellers report that
though prices are a little high. they are
booking large orders, and it is evident
that English biscuits have-iost very little
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favor through being kept off this market

during the war.

o e — -
ROSENSTOCK PRODUCE CO. OPENS
IN WINNIPEG

The Rosenstock Produce Company has
opened offices and warehouse at 132
James St., Winnipeg, where business will
be conducted as buyers and exporters of
all lines of produce. The company is
under the management of Mr. A. Stein,
who has had some twenty-three years’
experience in this line in European and
Asiatic countries. Mr. Stein has been in
business in Egypt, Morozco. Turkey, Ru -
sia and other countries. The company
has connection in Eastern Canada and
Europe. The chief function of the Win-
nipeg office will be the purchase and ex-
portation of butter, eggs, potatoes, sen-

eca root, ete.
s oL

WORLD SHORTAGE OF SMALL
FRUIT JAMS

When in Winnipeg, on a trip through-
out Western Canada, James Wagstaffe,
head of Wagstaffe's Ltd., jam manufac-
turers, made some interesting observa-
tions in regard to the jam outlook. Mr.
Wagstaffe pointed out that there is an
acute world shortage of strawberry, rasp-
berry and black currant jams, but that
if merchants will place their orders now
they can get supplies of these small
fruits. Limited stocks of these varieties
are available at present, though straw-
berry jam is getting particularly scarce.
Of course this is merely the situation as
it affects pure jams, as there are fairly
good supplies of mixed jams to be had.
Realizing the seriousness of the situation
detail men have been sent out by cer-
tain Western brokers to make matters
clear to retailers, and the result is that
available stocks are being rapidly dis-
tributed.

TR

STICKS UP FOR THE HEN

The grocer at the corner of York and
Garry, Winnipeg, is quite a humorisi.
“Who,” he asked his customers recently
on a card displayed outside his store,
“could look a hen in the face and pay her
less than fifty cents for such fine eggs
as these?”

p— *ﬁ,_. —

WILL NOT PURCHASE CHEESE
THROUGH DAIRY COMMISSION

The Minister of Agriculture announces
that a cable has been received by the
Dairy Produce Commission from the
British Ministry of Food, stating that
it has been finally decided that the
Ministry will not purchase the exportable
surplus of Canadian cheese for the sea-
son 1919, and that producers and dealers
should be notified wcordingly. This
means that the exportation of cheese
will be left to private trading as in pre-
war days.

The Dairy Produce Commission,
through which the cheese and other pro-
duce has been handled for the past two
years, will now go out of business.
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THE MARKETS AT A GLANCE

are satisfactory, wholesale dealers and
jobbers alike declaring a steady move-
ment of stocks. While price declines are not at
all marked, and are more or less the exception,
the girocery trade is gradually readjusting itself

R EPORTS from the grocery trade this week

and stocks are in much better supply than a.

few months ago.

MONTREAL—-——Changes this week are many,

and nearly all of them are
upward. Tomatoes, canned, are the feature of
the canned goods section, going to $1.90 and $2
per doz. There is a steady and heavy export
demand and local consumption is fairly large.
Fruits of the canned variety are firm and there
is really no canned fruit or vegetable that has an
easing tendency. Beans are very firm again
and some supplies are less plentiful. Peanuts
are up, and almonds, brazil nuts, etc., are all
tending to higher levels. Rice, of the better
grades, is .ending to advance. Raisins have
gone up in one quarter. Maple sugar and syrup
are being held for high prices by the farmers,
who, it seems, no sooner get a bonafide offer
than they want more. This makes a decidedly
nominal price basis. Coffees are advanced one
to two cents per pound. Self-raising flour, corn-
meal, both are higher in price and there is a
firm tone to rolled oats, advances being looked
for by some. Hay prices have soared to $40 per
ton.
Oats and barley are moved higher.

Declines are made on carraway seed, celery

seed, pineapples, leeks and rhubarb. Trade is
good.

TORONTO—The market for the most part is

steady and very firm this week,
with comparatively few changes. A stronger
tendency in rolled oats and easier quotations on
some lines of spices mark the principal features
in the week’s changes. Golden cornmeal is also
quoted higher and the position of the cereal
market is generally strong with the trend in-
clined upwards. Peppers are quoted slightly
easier and cloves and cream of tartar show
marked declines. Teas and coffees are very

Tea prices are firm. Cabbage is up again.

firm and ‘indications from primary points are
that quotations will be high. There are some
low grade teas that are selling at easy prices, but
the better qualities are very firm. Some: lines
that have been off the market for some time,

and in some instances for the duration of the. ..

war, are again this week being quoted. Dromeu b

dary dates are offered at $8. Norwegian san-
dines, too, are again on the market. Receré‘ts

of Turkxsh figs from Smyrna are soon expected.f

In provisions, fresh meats show no chan%
the strong position of the live stock market Hold:="

ing prices firm. Butter is also firmer, and eggs~1,','
Lard .
There is a

show no indications of becoming easier.
and shortening are quoted higher.
very active demand for both.

Cheese is very
firm.

Receipts of new vegetables and fruits are on
the increase and demand is good for the same.
Ontario potatoes are selling around $2 and
$2.10, and new potatoes from Florida are much
easier, selling at $8 per barrel. Pineapples are
in good supply but prices on both Porto Ricos
and Cubans are slightly in advance of last week.
Strawberries are easier. Dried fruits continue
at high levels and supplies are limited. Prunes
are available in very small lots and quotations
show advances. A feature of the dried fruit
market is the’easier prices on Grecian currants,
at from 22 to 24 cents per. pound Jobbers ha\e
quotations on Sultana raisins, but they are in-

clined to be high, costing 20 cents laid down in
Toronto.

WINNIPEG—Tradmg is very active with

good demand for all lines. All
markets” are very firm with upward tendency.

If present volume of business continues, jobbers’

predict greater difficulty securing goods than
during the war. Rice is expected to soon return
to highest levels reached during the war. Jam
prices on new crop will be 10 per cent. higher.
Coffee continues upward tendency. May be a
%hortage of sugar at preserving time. Numerous
price declines in the vegetable market. Tea is
moving rapidly. A further advance is shortly
expected on Crisco, .

i
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QUEBEC MARKETS

ONTREAL, May 14—Grocery markets have ruled with
a satlsfactory outturn this week, and business outlook

is promising. One jobber stated :

“We expect a boom

in the movement of grocerxes in June and July, and it has
already started.” The price tendencies are ever higher.

Improved Are Sales
2o Of Reﬁned Sugar

SUGAR. —Very satxsfactory business
continues with the refiners, speaking in
a comparative sense, with the past few
weeks. There is a heavxer movement
among the jobbers, and the sales report-
ed are better. Strike conditions have
been relieved and all refiners are oper-
ating on complete schedule. There is
no change in the price basis.

Atlantic Sugar Company, extra granulated
sugars, 100 Ibs. ]
Aecadia Sugar Refinery, extra granulated 9 95
St. Lawrence Sugar Refinery 9

Canada Sugar Refinery
Dominjon Sugar Co., Ltd
lated

leing,
Teing (26-1b. boxes)
Teing (50-Ib. boxes)
Deo., 1-Ib.
Yellow, No. 1
Yellow, No. '2 (Golden)

55855 v0e
ASSSIEET

Crystal diamonds
Crystal diamonds (50-1b. boxes)..
Crystal diamonds (25-Tb. boxes)..

Tomatoes Are Up; _
Corn Very Firm
Montrea

CANNED GOODS —-’l'omatoes are the
featuring item for the week, there hav-
ine been quite a flurry in the market,
and prices scoring an advance to $1.90
per case. There is a heavy export de-
mand and the local movemgat is very
good also. Prices have been figmine on
canned corn and there are likely to be
even higher vrices than those now ob-
taining. Fruits continue scarce and high.
There is really no item in the list ruling
with an easy undertone.
Canned Fruih——

Apvles, 2%s,

Do., 8s. dot

Do., nllom

rrlel

-
20 o 00 oo 1 DO SO 00 OO e e TN b e

3235332 3N3F33338833RA

Do., 2%s

Do., 2s (light syrup)
Pineapples (grated snd sliced),
2

0 a0 pg o & S0

Strawberry, 2s
Canned Vegetables—-
Asparagus

Corn (on eob) gallons

Spinach, 3s

Spinach, California 2%s .
Do. (wine gals.) ..

Tomatoes, 1ls

Tomatoes, 2s

Peas,
Peas. early June
Peas, extra fine, 2s

23 g2ggRszs8358
&

Nt (1 bis, 48 wie gain.), pl.
Specialties
Olive oil (pure), 1 gal. tins ....

Tha. .IZ
Salad ofl (bbls. 50 gals.), gal.
Olives. Queen, gal.

Canned Fish—

—nzzgdﬂﬂg—u- .-l..--ln-_—-;un
2 %3833383%
E S

E3

FEE

Herrings (tomato sauce), dos. ..
Haddies (luneh) (3%-1b.)
Haddies. chicken (canned), doz..

SESTUINANAIRRARNSS S

White Spﬂnn lll)

Salmon, Gaspe,
(ecase of 4 do-.)

Labreidor salmon,

Whale Steak. 1-Tb. flat
Canadian sardines (case)
Norwegian sardines. per case of
100 (Ye)
Oysuu (Cunned%v
. doz,

N DD D s 0D 1O e 0D 0O et 1O i DO BB+ DD DD B 10 0 1O

2322223283 PR3 ANS 3 3383

Lobster nute 1% 1b, tins
Aapdines (Amer. N

Sardines (cen. Norwegian) ....
Yardines—Canadian  brands

. dox.

Seoteh Snack. No. 1. “ds.. Itmtm!

Na.. Fastern trade

Da.. Winninee and Western .
Teoteh Snack, No. 2. dom. .......
Theimpe. No. 1
Feaha, Na, 1 fen & don)
Clams (river) (1 B.), dos.

Best Beans Bring .
Advanced Prices
Montreal

BEANS.—It is nthpr remarkable that
beans should have taken the course they

“D-‘.nnnns; 3:0.:.*& P
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have in recent weeks, for these have been
in good supply. As a matter of fact it
is pointed out that many cars have been
sold at a considerable loss by large
handlers. In any event, the demand has
so improved as to have absorbed avail-
able supplies considerably, and one job-
ber reports a light stock of better Cana-
dian grades. The market is firmer, wich
prices marked up in some quarters.

Peas are also somewhat firmer.
Canadian, hand-picked, bush... 4 20

et | Cotembia

Brown Beans ...
Japanese
Yellow Eyes
Lima, per Ib.
Kidney beans
Peas, white soup, per bushel ...
Peas, split, new crop (98 Ibs.).
Peas (blue)
Barley (pot), per bag, 98 Ibs.... 8 50
Barley, pearl, per bag, 98 Ibs.... 5 00

Peanuts May Go Up
2C; ()thérs, Too
Mentreal.

NUTS.—A jobber stated this week
that he will not be at all surprised if
peanuts record a 1%c to 2¢ advance
within a few days. There is a very firm
undertone on these, and one jobber has
already raised his prices, but which are
within the range quoted below. Almeornds
are selling at over 50c per pound in New
York to-day, and this is equivalent to a
price of about 3¢ higher here, meaning
that the present quotations are as low
as the cost to import. All variecies of
nuts are very firm,

NeoNnWPOauto
SRR T~oa o
mm’e.o‘..s: o

Almonds (shelled)
Almonds (Jordan)
Brazil nuts (new)
[razil nuts 1med.)

Shelled, No. 1, Spanish
Salted Spanish, per Ib,
shelthNo 1 Virginia

Faney wholes, per Ib. ..... ..
Fancy splits, per Ib.
Pecans (new Jumbo), per Ib. .
Pecans, large, No. 2. polished .

Walnuts (Soanish) .. ) 38
Note—Jobbers sometimes make an added charge
to above prices for broken lots

Rice Will Advance,
-Say the Jobbers

Montreal
RICE.—Evidences pomt to advancing
markets, for the higher grades at least,
say the jobbers. Omne jobber has made
an advance this week on one grade and
other advances may come. Demand 1s
good, and this is likely to continue, when
export demand is taken into considera-
tion.
Iee Drips—Japan (per 100 Ibs.)
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Ramm Are Hzgher,.
Dried Fruit to Firm

DRIED FRUIT—Eleonted apples
are flrm, and in one quarter are advanccid
in price. The same applies to peaches,
and apricots are firm. There is no ques-
tion but that any increase of demand
will result in prices being advanced. The
outlook on prunes indicates that prices
will rule firm on stocks now in hand,
while the distant future is not so easy
to define at this time. There is a very
scasonable demand.

Lol
5 a3s32s g:!!%?::nv

nge
Cut mixed (1-Ib. eartons), dos
In 36 ls, case

-
© ONascoo OOOSSOOS

0 16%
3-crown cluster,
cluster, $6.50-36.76: &
erown ecluster, §7.00-

0 14% 0 15%
oo 9 10%
016

RS

$6.50; 4-erown
crown, $7.50;: 6
$8.75.

Cas. seedless, cartons, 16 os
Choice udd. 12 o=

017
013
017
015
016
v ilth
0 11%
020
031
018

Valencias, 4-crown layers .

Sultanas (bleached) 50-1b. bxes
Currants, old paek., 15 ox.
Currants, Greek (bnllt)

o
85
¥+

Cal. “Kurrants,” 15 os. pkn y
Dates. E.celsior, per case (36-10s)

Do., Dromedary (36-10 oz.) ...

;.eucu onl}y, Excelsior

ZINNBREEISE

CNRINPOONIOCOBSSreaNDSO

e ) ke
(eooking), B50-1b. ‘boxes, Ib.
Prunes—

California (26-Ib. buxes)—
30-40s

scocee ©0Ccoee® osofoo

Syrup and: Molasses
Hold Firmly Here

Mentreal, - .
MOLASSES, SYRUPS.—It is believed
here that the 1918 stocks of  fancy

-are steady and in fair demand.

CANADIAN GROCER

molasses are pretty fully liquidated and
that there will, from this time forward,
be a considerable movement of supplies
from the producers in the South. Prices
have been somewhat unsettled here and
there, and there was uncertainty regard-
ing a portion of the cane production un-
til England went into the Barbadoes
market recently as a buyer. There is
strong likelihood of prices being firm
unless freights should lower. Syrups
With
corn price high, corn syrup is ruling
hizh still.

Jorn Syrup—

Barrels, about 700 lbs.
Half bbl

Kegs
2-lb. tins, 2 doz. in case, case..
5-1b. tins, 1 doz. in case ,case.
10-1b. tins, % doz. in case, case
20-1b. tins, 14 doz. in case, case
2-gal. 25-1b. pails, each
3«gal. 3814-lb. pails,
5-gal. 65-1b. pails, each
White Corn Syrup—
2-lb. tins, 2 doz. in case,
5-1b. tins, 1 doz. in case,
10-Ib. tins, % doz. in case,
20-Ib. tins, 14 doz. in case, case ....
Cane Syrup (Crystal) Diamond—
2-1b. tins, 2 doz. in case, per case....
Barrels, per 100 Ibs.
Half barrels, per 100 Ibs.
Glucose, 5-1b. cans (case)

NN O S

Sovea

—
_—o®=

g
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Rarbadoes Molasses—

B

- =3
B

Half barrels
Antigur Molasses—
Puncheons 0
Barrels 0
Note—Prices on molasses to outside poinu aver-
age about 8¢ per gallon less.

Decidedly High
Rules Maple Sugar

M\PLE PRODUCTS HONEY.—It is
stated that the farmers are -asking such
prices for their sugar that few buyers
are coming forward to take large sup-
plics. A’ very nominal price basis ob-
tains here on both syrup and sugar, and
quotations have had a very wide range.
There appears to have been a fair though
not a large yield this year, some districts
being fortunate in the run of sap and
others not so successful. Honey
steady and unchanged.

Maple Syrup—

13%-1b. tins (each) (mominal) 82 10 $2

10-1b, cans, 6 in case, per case . . 15

5-1Th. eans, 12 in case. per case. 17

21i.Th. eans. 24 in eo-c e $
Maple Sugar (nominal), sm~ll lots 0 25
tHonev  Clover —

Camh (faner)

Combh (No 1)

In tins, 60 The

20-1b pails

10-1b. pails

5-1b. paile .

Honcy—Bnekwhent tins or hhls

Spice Marked Down;

Carraway and Celery
Montreal.

SPICES.—The marked down items in
the spice list this week are celery seed
and carraway seed. These are on an
easier basis generally. Pepper has been
in active demand, and large quantities
have been distributed on this continent.
There is therefore less inclination to
lowering of quotations on peopn -,
Stocks are in ~ood shape 'n m~o* 4:-

mands, which cre very gon’'
Allspice . B "

Cassia (puro

Cinnamon—

e
28s8gsy

...OQQO...-OQ.O..O
«@
o

Celery seed, bulk (nominnl)
snreaded oceoanut, in pails .... 0 21
Pimento, whole 0 20 022

For spices packed in cartons add 3'% cents a
Ib. and for spices packed in tin containers add.
10 cents per Ib.

Home Market Takes
ity Much Japan Tea

TEA.—Reports cabled from Japan are
to the effect that the early pickings of
tea are pretty generally bought up for
the domestic needs of the country. This
means that the country of production is
beginning to consume more tea of the
better grades. It is surely a sign that
with. opening prices there about 25 per
cent. higher than opening prices were in
1918, the market on these teas will rule
firm. Locally there is a goed movement
and the tea importers and jobbers are
well pleased with the immediate busi-
ness and with the outlook.

075

Bz3EEzes $INISSRERS

PceoSoooN~

Early Picking

Javas—

Broken Orange Pekoes 43

Small lots yie 20

inferior grades of bruken teas may be had trum
JoLbbers on request at favurabie Lrices

One to Two Cents -
Advance on Coffees
Montreal

COFFEE, COCOA —Stlll higher go
coffees, and this follows the definite ten-
dencies pointed out in CANADIAN
GROCER for the past few weeks. The
whole condition is attributable to the
Brazilian situation, and supplies of all
coffees, no matter of what grade, are
makine record levels in the matter pf
v..ce. Increases of one to two cents per

nwnd ar: made. Cocoa is firm, and
th-ry is a firmer bean market. The fol-
lowing quotations are still in effect,
however.

Coffee—

Bogotes, b

T m-~ige. lb.

M- r-ecaibo, Ib.

Macha (tyres)

M xiean, Ib.

Rio. Ib.

S-n*cs,

‘Santoo.
Bulk cocom, 200-1b, bbis., Ib...

No,, 100-Ib. bbls, b, ...
Do., 50-1b. cans, b, ...
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Flour is Higher,
Cornmeal; Rolled Oats

Montreal.

CEREALS.—Self- ramng flour has
been advanced, and this is due to the
higher prices ruling for winter wheat
flours. There is also a higher basis for
cornmeal, and rolled oats, while un-
changed, may be advanced at any time.
There is a geod export demand, and this
has a strengthening effect on the local
market. Business is fairly active.

Self-raising Flour—
3-1b. pkgs., doz.
5-1b. pkgs., doz.
Cornmeal, Gold Dust
Barley, pearl
Barley, po., 98 Ibs.
Barley (roasted)
Buckwheat flour, 98 1bs.
Cornflour, white
Rice flour ..
Hominy grits. 98 Tha.
Hominy, pear], 9
Graham flour
Qatmeal (standard- granul-ted
and fine)
Oatmeal (packages) ﬂne cut.
Peas. Canadian. boiling, bush.
Split peas (per 98 Ibs.)
Rolled oats, 90-1b. bag:
Rolled oats (family pack.), case
Rolled oats (small size). case ..
Oat Flakes (case 20 pkgs.)......
Ralled wheat (100-1b. bbls.)
Porridge Wheat—
Packages, 36 in case
Packages, 20 in case (family

pack.)
Rye ﬂour (Can.), 98 Ibs. ..
Tapioca flour, Ib.

Mills Turning Out
Flour; Price Firm

OO B AN RNNS

Montreal.

FLOUR.—The mllls are turning out a
great deal of flour these days to meet
export demand requiring much, and to
take care of the domestic needs, requir-
ing auite a tonnage also. Prices are de-
cidedly firm, the export returns being
25¢ per barrel higher than they have
been up to a week or two ago. The
tendencies are to higher levels rather
than to lower, but millers hope that do-
mestic prices will not be raised. Winter
wheat flour is very firm, $11 per bushel
now being asked.

Wheat Flours—
Straight or mixed cars, 50,000
Ibs. on track, per bbl, in (2)
98 Ibs.

jute bags,
in (2) cotton ba.s, 98 Ibs.

Per bl.,
Small lots, per bbl. (2) jute

bags, 98 Ibs.

Feeds Still Go
At Held Prices

FEEDS.—Shorts and bran are un-
changed, but there is still a fairly good
demand. With continued pood weather
there will probably be a diminution in
the number of orders. There is'a fair
sale for oat feeds and these hold on a
firm basis, markets for grain being high
still.

Shorts—

Mixed cars

Bran—
Mixed cars
Crushed oats .
VR TR 50 00

F.0.B. Fort William .... ....

CANADIAN GROCER

Hay to be Scarce;
Now $40; Feed Up

HAY, GRAIN.—Unprecedented ad-
vances have been made for hay until
best grades have reached $40 per ton.
There is likely to be a scarcity, say the
large dealers, for there is little chance
yvet of getting the commodity forward
from the country over present roads.
Many hundreds of cars have also been
shipped into the States, it is reported,
and good prices are being offered there.

Oats are higher this week, and barley.

much higher. The markets on grain have
been fluctuating considerably, but the
tendency has been upward for the most
part,

Hay, Straw, Grain (wholesale prices in car lots)—
Good, No. per 2,000-1b. ton..

Nu: 2
Barley

Note—-These prices are at elevator and bags and
bagging are not included.

Pineapples Less; _
Berries Are Held
Montreal

FRUITS.—Prices on fruit are quite
firm for the most part.. Pineapples are
reduced in pnrice and there is likely to
be a favorable basis on these with lar-
ger receipts from the South. Straw-
berries are holding s~d are rather firm
in price, demand for them being verv
good. Oranges and grapefruit are quite
steadily maintained. There should be
a lower basis on oranges, however, if
the present easing tendencies in the
South continue.

Apples—

Per Barre!
Ben Davis, No. 10

Bananas (fancy
Cocoanuts, sack
Grapefruit (fancy Porto Rico)..
Lemons (California)

Pears, Cal., eating, small box...
Pears. California (110 size)
Oranges, Porto Rieo ....
Oranges, Cal. navels, 126

large), bunch..
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Tangerines, half boxes ..
Blood oranges ..
Pineapples (24s to 36s)
Stgowberﬂu (shorts) ..

New Cabbage, $12.00;
Leeks; Rhubarb Less

Montreal.

VEGETABLES.—There are several
changes this week, and reduced prices
are in effect for leeks, rhubarb and
cucumbers. On the other hand advances
have been made for new cabbage in
barrels, tomatoes in crates, turnips and
radishes. Red onions have reached the
unprecedented price per bagz of $9. Bos-
ton lettuce is firmer; but it is now quite
probable that declines will come about
gradually on green vegetables, for the
local production will increase with warm
weather. Potatoes are firm and changes
that should ordinarily come at this sea-
son of the year. making a lower price
basis, have not been effected.

coxndtaae
ov=a
£$885=88¢2

Asparagus (doz.)
Artichokes, bag

Roans. new string (Ameriecan)

Rrussells Spr«uts (Amer.) .
Cucumbers, Boston (doz.) .
Cucumbers, Florida (basket)
Chickory, doz.
Cauliflower (imported), doz. ....
Cabbage, bbl.
Cabbage, new, crate
Carrots. bag e
Celery (Wash.). dos.

, erates (3-4 doz.)

N O™ w3

282223232 233783252 8333838383358 33

-
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Horseradish. Th.

Lettuce (curly), hox (8 doz.)....
Do., ‘4 doz.)
Lettuce, Boston, box
Leeks
Mint
Mushrooms, 1b,
Basket (about 3 lbs.)
Onions, Texas, crates
Red, 100 1bs., bag
Onion (Shallots), doz
Oyster Plant
Parsnips, bag
Parsley (C. nadian)
Parsley (American)
Potatoes, Montreal (90-1b, bag)..
Potatoes (New Brunswick), bng
Potatoes (sweet), hamper ...
Romsain. doz.
Radishes, doz.
Rhubarb, doz,
Spinsch. box
Sninach, bbls.
Turnips, per bag, Montreal
Turnips, - Quebec
Tomatoes (hothouse),
Tomatoes, crates (fancy)
Tomatoes (choice), crate

ONTARIO MARKETS

ORONTO, May

13—Easier quotations on some lines of

spices and a firmer feeling in the market for rolled oats
are the features in the grocery trade this week. For the
most part prices are unchanged, but very strong. Demand is
active and the movement of stocks is satisfactory. Some lines
that have been off the market for the duration of the war are

again being offered.

Ample Sugar at
Steady Prices

Teronte.

SU(.\R Refmcrles are receiving
ample supplies of sugar, but the move-
ment of stocks is inclined to be a little
slow. Quotations this week show no
change and dealers generally do not an-

ticipate any lower prices this summer.
No shortace is feared in the busy season,
and should any occur because of the
heavy export demands that are likely to
prevail in the next few months, dealers
believe it will be short-lived and will not
create any hardship as far as the market
in these parts is concerned.

St. La'wrence, extra granulated
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Acadia Sugar Refinery, extra granulated.

Can. Sugar Refinery, extra granulated..

Dom. Sugar Refinery, extra granulated .
Dlﬂmthh Cun-dl 8\:_(“.‘

Law

basis ; bo-lb uckl.
5/20s, 25¢; gunnies,
45¢c; cartons, 50/2s, Bbe.

Differentials on yellow sugars: Under basis,
bags 100 lbs., No. 1, (Oe No. 2, We No. 8, 60¢;

barrels, No. 1 85¢; No 45¢; "No.

Acadia ;unnlaud cdnnee over buh gun-
nies, 5/20s, 40c; gunnies, 10/10s, 50c; cartons,
20/6s, 60c; eartons, 50/2s, TOe. Yellows same as
above,

Golden Cornmeal
Again Advances
Toronto.

CEREALS.—Golden cornmeal is again
quoted higher and marks the only change
in the cereal market this week. It is
now selling at from $5.50 to $6 in 98’s.
Fancy yellow cornmeal is quoted at from
$5.25 to $5.50.

10 16
. 10 18
. 10 18
M.l.nue. St.

¥ over
10c; barrels, 6c; gunnies,

Single Bag Lots
F.o.b. Toront:
Barley, pear], 98s
Barley, pot, 98s
Barley Flour, 98s ....
Buckwheat Flour, 98s
Cornmeal, Golden, 98s .
Do., fancy yellow, 98s
Corn Flour, white, 98s ...
Do., Government standard, 98:
Hom!ny grits, 98s

0s

Rolled Whnt. 100-1b. bbl.
Rice Flour, per 100 lbs.
Linseed Meal, 98s '
Rye Flour, 98s
Peas, split, 98s
Blue peas, Ib.

Above prices give range of quoution- to the

retail trade.

Molasses and
Syrups Are Steady
Toronte.

MOLASSES, SYRUPS No changes
are reported in the prices on molasses
and syrups this week. The market is
strong at the recent advance. Supplies
are ample and the inquiry is of fair pro-
portions. The market for cane syrups
is also firm.

Corn Syrupe—
Bnrnh about 700 Ibs., yellow,

$0
lhlf bnrnl- e over bbls.: Y hl- e
bbls.

R L L BT T E A

Cases. 2-1b. tins, white, 2 dos.
in case
Cuu 5-1b. tins, white, 1 doz.

in
C-m. l.-lb tins, white, 14 dox.

Cne- l.-lh tins, yellow, % de.
in case
Cane Syvrups—
Barrels and half barrels, Ib.. 0 08
Half barrels, ¥e over bbls.: I‘ bbls.. \ﬁe
bbls.

Cases, 2-Ib, tins. 2 doz. in ease .... L
(nsses—

g 2%23= 3

dos.,
Tins,
d

Barba
l-lb table cnd- ease 2
rh\!oen

-2
o>

-, B A PR
o
=

-

2 do:
Tins. No. 8, baking grade, cabe
or 2 dox.
‘l'hu. No 5, baking grade, case
dol.

" dox.
'Im lnd , 1340, 488 ...... 0

10/10s, 40c; cartons, 20/6s..

CANADIAN. GROCER

Rolled Oats Are :
Inclined Higher

Toerente. - _
PACKAGE GOODS.—Corn flakes in
cases of 36’¢ are selling at from $3.60
to $4.25. The tendency in the market for
rolled oats is towards higher levels, al:
though most dealers have not changed
their price lists this week. The market
for rolled oats is very firm and the
probability is tliat quotations will be
higher.
PACKAGE GOODS
Rolled Oats, 20s round, case ....
Do., Do., 20s square, case ..
Do.. Do., 36s, case
Do., Deo., 18s, case .
Corn Fhkes 36s case ....
Shredded Wheat, 36s, regular, case
Porridge Wheat, 36s, regular, case
. Do., 208, family, ecase..
Cooker Package Peas, 36s, case..
West Indies, 1l4s, 48s
Cornstarch, No. 1, Ib. cartons..
Do., No. 2, 1b, eartons
Canada Laundry Starch
Laundry Starch, in 1-lb. cartons
Do., Do., in 6-lb. tin canisters

Do., in 6-lb. wood boxes
Pohto Flour, in 1-1b. pkegs.

OOOQOOOQ“MGQ&N#U‘&

Quotations on Rice
Show Fi irmness

Toronte.

RICES. ——Quotatlons on rice s~how
firmness, and the quality of the offer-
ings continues more or less of an in-
ferior nature. A few weeks ago the
Canadian market was pretty well sup-
plied with rice, but at the present time
such is not the case, and consequently
the market is stronger. Texas, fancy
rice, is quoted unchanged at from $12.50
to $13. Siam, fancy, per 100 pounds, is
offered at from $9.50 to $10.
Texas, fancy, per 100 lbe
Blue Rose Texas, per 100 lbs
Honduras, fancy, per 100 Ibs.....
Siam, fancy, per 100
Siam, second, per 100 lbs. .
Japans, faney, per 100 lbs.

Japans, second, per 100 lbs..
Chinese XX, per 100 Ibs. .

Do., Simiu

Do., Mujin, No. 1

Do.. Pakling
White Sago
Tapioca, per Ib,

Bmzrl Nuts Are
Quotea’ at 19 Cents
Toronte.

NUTS.—New Brazil nuts are being
quoted by Toronto dealers this week.
They are offered at 19 cents per pound.
These are the first that have been on
the market for some time. The situation
in nuts is very firm, and the price trend
is upwards. Shelled walnuts are now
quoted at from 80 to 85 cents per pound
and shelled almonds at from 52 to 55
cents. The market for nuts is active, all
dealers reporting a brisk demand.

18 00
11 25
18 50

suse. 30
011% 0 12

Almonds, Tarragonas,
Butternuts. Canadian,
Walnuts, California, Ib.
Walnuts, Grenobles,
Walnuts, Bordeaux,
Filberts, Ib.
Pecans, b,
Cocoanuts. Jamaica, sack
Peanuts, Jumbo, roasted ..
Brazil nuts, b :
Shelled—

Almonds, Ib.

Filberts, Ib.

Walnuts, 1b. ..
Peannn Spanish, Ib.

Chinese, 30-32 to oz.
Brnll nuts, b,

COSoOODOeS
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rices on :
Canned Goods

CANNED GOODS —The situation in
canned goods shows little change from
last week. It is still one of rising
prices and scarce supplies. Salmon is
very scarce, prices remaining unchanged
with the market very firm. It is very
hard to secure in any quantities. Can-
ned lobster is extremely high. It is now
coming on the market, and reports are
to the effect that the pack will be a smali
one. Some dealers state that it will be
20 per cent. higher than a year ago.
There is now no Canadian corn available,
hut American corn is being offered at
$2. It is reported of better quality than
that which has heretofore been offered.
The supply of canned tomatoes is
diminishing, and prices are stiffening.
Prices are somewhat higher, 2’s selling
up to $2. The continued wet weather
is said to be having a damaging effect on
the pea crop, which is one of the earliest
to be sown. The rain is rotting them
in the ground, and drier weathrer is need-
ed to ensure a good crop for next year.

Canned fruits have been pretty well
cleaned off the market. There are
practically no supplies among the deal-
ers. New strawberry jam made from
this season’s imported berries is quoted
at $1.10 for a four quart pail. Quanti-
ties are of course very small.

Salmen—

Sockeye, 1s, doz.

Sockeye, Y%s, doz.

Alaska reds, Js, doz.

Chums, 1-lb. talls

Do., Y%s, doz.

Pinks, 1-1b. talls

Do., %s, do=.

Cuhm. .

Cohoes, 1-1b. tins

Red Springs, 1b. talls

White Springs, ls, dozen ..
Lobsters, 14-1b., doz.

Whale Steak, ls flat, doz. ..
Pilchards, 1-1b. talls, dos. ...
Canned Vegetables—

Beets, 2s.

Tomatoes, 28 ...

Peas, standard .

Peas, early June ..

ns, golden wax, doz.

Asparagus tips, doz,

Asparagus butts

Corn, American, 2s, doz

Pumpkins, 2%%s

Spinaeh, 2s, dosz.

Do., 2%s, doz.

., 108,
Succotasnh, 2s, dos.
Pineapples, sliced, 2s, doz. ....
Do., shredded, 2s, dos.
Rhubarb, preserved,
Do., preserved, 2%s,
Do., mndard. 10s, dos.
Puehel. 2 .
Pears, 2s
Plums, Lombard, 2
Plums, Green Gage
Raspberries, 2s, HS

. Teronto,

s 03 09 00 08+ bt DD e DO 00 DD i

09 00 DO s bt s bt

lueberries, 2s .

Preserved Fruits, Pint Soahn——-
Peaches, pint sealers, dos. ....

Jams—

\nricot. 4s. each

Do., 4s, each
Gooseberry, 4s,

Pench. 4s. each
Red currants, 16 os., dot
Raspberries, *

Do., 4s, each
Stnwbnrﬂ- 16 e=z., doz.
No., 48, ench

Grecian Currants

Now on Market
Toronte. ———
DRIED FRUITS.—Prunes and apri-
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cots continue a very searce commodity
among the wholesale trade. Some of the
dealers have 50's and 60’s, selling at
from 22 to 24 cents per pound. Evap-
orated apples are very scarce and are
being pretty well cleaned up. They are
selling at 20 cents per pound. There is
an easier tendency in the market for
currants. Grecian currants are now
coming in small shipments. They are
selling at from 22 to 24 cents per pound.
Raisins are very scarce and inclined to
be high. There are now practically no
extra fancy sulphur bleached raisins.
Thompson’s seedless in bulk are selling
at from 16 to 18 cents per pound. Some
brokers have received quotations on Sul-
tana raisins. These are of -fine quality
but the price is almost prohibitive.
Brokers state that they would cost 20
cents per pound laid down in Toronto.
Dromedary dates that have been off the

market now for some time are again be-
" ing quoted, prices being around $8 per
case. No quotations are available on
Turkish figs yet, but dealers expect to
quote them shortly.

Apples, evaporated, Ontario ...
Avricots, unpitted

Dates—
Excelsior, kgs., 3 dos. in ease
Dromedary dates, 83 dos. in ease
Figs—

t 3+ LTH

Pronea—

30-40s, per Ib.

-t DO DO DO
- .42;9-

wo 00 =
REE

Standard, 25-1b. box, peeled...
Choice, 25-Ib. box, peeled ....
Fancy, 25-1b. boxes
Practically peeled. 25-1b. boxes
Extra choice, 25-1b, box. peeled

Raisins—

California bleached. Ib.

Extra faney eninhur hleached. 258
Seedless, 15-0z. packets
Seeded, faney, 1-1b. packets...
Seeded. 15 oz. packets
Seedless, Thompson’s,

Seedless. 16-0z. packets
Do.. Bakers, Thompson's, 50s
Crown Muscatels, 25s

Beans Are in :
Active Demand

Toronte. -
BEANS.—Sunnlies .of beans that have
been more or .less plentiful for some
months are diminishing, and while the
prices quoted show no chance, there is

SRR e
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a firmer feeline in the market. Demand

is good and stocks are selling well.

Ontario. 1-b. to 2-Tb. pickers, bu. $.... $4 00
Do.. hand-oicked v 4

Japvanese Kotenashi. ver bush. . .

Rangoons. ner bushel

Limas, per Tb

Firmer Prices
Shown in Teas

Torente.

TEAS —There is a generally firmer

CANADIAN GROCER

feeling in the market for teas, and while
quotations as far as the Toronto market
is concerned are unchanged, indications
at primary points are that prices are
strengthening. Prices, however, show a
great variance according to the quality
of the tea, and according to the stocks
dealers have on hand. Some dealers are
offering some of the inferior grades down
as low as 35 cents per pound, and the
better grades at from 50 to 60 cents,
while others declare their best teas cost
45 and 50 cents laid down in Toronto.
The bulk of the cheaper grades among
Toronto dealers are selling at from 45
to 47 cents. These are mostly Java teas
blendéd with Indian Ceylon teas. Most
of the better grades are quoted at from
58 to 62 cents.

888s%s

Rroken Orange Pekoes
Invas-
Broken Pekoes
‘woane and Chinas-
Early pickings, Japans
Second pickings
Hyson Thirds, Ib.
Do., Seconds .. sedies
Do, -Gl ieneses Yisvovie

Sharp Decline is
Shown in Cloves

Torente. c—

SPICES.—Several chances are noted
in quotations on spices this week. The
tendency iz downward. Cloves have de-
clined to 50 cents per pound. Black
pepper is selline at from 38 to 40 cents
per nound, and white pepper at 47 cents.
A sharp decline has taken place in cream
of tartar, American hich test. two-once
packa~ag, in cases of one dozen, selling
at $1.40.

o900 © 99O
-
o

g

™

mint, savory. Marjoram ...
Pastry
Piekling spice
Mace
Peppers, black
Peppers, white
Panrika, b, .. .. <
Nutmens. selects, whale.

80s &

-0 >

Mnstard seed. whale
Celery seed. whole
Coriander, whale
Carraway seed.
Tamerie
Crea'm of Tartar—
French, pure
Ameriean hich test
2-0z] packages doxz. .....
t-0z. nackawes. dox.

2999229299590
P - .

b

in Brisk Demand

ronta. —

VEGETABLES.—Ontario potatoes are
slightly easier acain, the majoritv of
the dealers quoting them at $2 ner bae.
Western potatoes are beine sold around
$225 per baz. New vpotatoes from
Florida are being offered much cheaver
this week at from $8 to $8.50 ver barrel.
The domestic vegetables have been
prettv well cleaned up and there is not
a great deal of demand for them, the
consumer now preferring the fresh stuff.
New cabbages are selling at from $9.25

Te
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to $9.75 per crate according to the size.
The market for onions is very firm. First
quality Texas onions are selling at $5.25
per crate. There are very few Canadian
onions to be had and dealers quoted
Canadian yellow onions in 75 pound bags
at $7. Florida cucumbers are selling at
from $4.25 to $4.75 per hamper. Mexi-
can tomatoes are offered this week for
the first time in four basket carriers at
$4.75. Florida tomatoes are arriving in
good quantities and range all the way
from $6.75 to $8.50 according to the size
of the crate. Canadian asparagus is
selling in eleven quart baskets at from
$4 to $4.50.

. Asparagus, 11 qt. baskets..
beets, hamper
Cabbage, large crate
Cauliflower, Cal., o
Do., Oregon, large flat crate, 10
to 18 heads

Carrots. bag
Do., Imported, hamper (3
doz. bunches )
Cucumbers, 7 doz. (imported)... 4 2§
Do., Do., domestic
Boston hothouse cucumbers, doz. 2 50
Leamington hothouse cucumbers,
11-gt. basket

Lettuce, head, Cal. Iceberg, 4 to 6
dos.

w 9Tace wowad
g 383g 283 gasss

Onions, Can., Yellow, 75-1b. bag
Do., green Shallnts, doz
Do., Texas, crate

Parsnips. bag

Parsley, large bunches, doz. .....

Potatoes, Ontario, bag

Spinach, hamper

Tomatoes, Florida, fancy case...
Do., Do., choice, case
Do.. hothouse, No 1,

588338

per Ib...

Pineapsles Sell Freely
at Stronger Prices

Teronto.

FRUITS.—Porto Rico mineapples are
arriving in good auantities now and are
selling freely. Prices this week are a
little firmer, selling at $7.50 for all sizes.
Cuban pineapples made their first avo-
pearance this week, 18’s 24’s and 30’s
selling at $6. and 36’s at $5.75. There
is a good demand for pineavles now for
preserving purposes. Strawberries are
being offered plentifully at from 30 to
32 cents for quarts, quotations beinc
much easier than last week. Grapefruit
is not verv plentiful these davs. There
is some California crapefruit in 64’s,
selling at $5.75 per box and some 48’s
that are quoted at §5. Lemons are sell-
ing at from $4.756 to $5 per box. = The
market for oranges is unchaneed this
week, prices ruling steady with those
quoted a week ago. Canadian apnles are
now off the market. bnt Washington
winesans are auoted at $6 per box.

° Avoples—

Do., Winesaps, box
Bananas, per b,

%
1
&

meraw

gg3s a3

Do., 54s
California, seediess, 64
Deo., Deo., 48s

TR G N
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INNIPE(}, May 12—Trade continues to be very satis-
factory in the market.

Despite. advancing prices in

... many lines t}!qre is a good buying movement which
indicates good conditions among the retail trade.

Advance Continues
an Coffee Market
Winnipeg.

COFFEE.—The production of Santos
coffee has fallen off greatly, according
to authoritative reports received, and a
steadily advancing market may be
looked for. The withdrawal of the black-
list is also making its effect felt.
increased demand for coffee, due to pro-
hibition and the destruction to the Bra-
zilian coffee crop by frosts, are also big
factors in increasing prices. It was re-
cently stated by John W. Olson, presi-
dent of the Chicago Retail Tea and Cof-
.fee Dealers’ Association, that better
grades of coffee will be forced up 100
per cent. Following quotations show
an advance in Mexican, Bogota, and
Costa Rica coffees;

Green Coffee—
Rio, No. 7

Further Advance
Likely in Crisco

Winnipeg. —

CRISCO.—Following the recent ad-
vance of 70 cents per case on crisco,
several jobbers report that another ad-
vance is expected very shortly. Pre-
vailing prices are $11.15 per case of 36
one-pound tins, and per case of 12 three-
pound tins, with deddction of 5 cents
per case in 5 case lots.

Tea Market is
Moving Rapidly

Winnipeg. —

TEA.—There is a continued good de-
mand for tea, and with the opening up
of this market a firmness is being re-
flected in prices. Retailers generally
appear to be moving the tea stocks car-
ried in excess of normal needs during
the war. Prices are unchanged this
week, but higher quotations may be
looked for before long. ‘

Broken Orange P.k.oe x
Many Declines in
Vegetable Market

innipeg.

VE.(?ETABLES.——Hud lettuce has
again declined and is now being quoted
as low as $4.00 per case. Cauliflower
has advanced to $4.00, as predicted in
these columns. No Florida tomatoes are
now on this market. Mexican tomatoes
are quoted at $6.50 to $7.00. Wash-

w

The -

ington asparagus has declined to $4.00
per box. Washington spinach is quoted
at $1.50 to $2.00 and radishes at $4.50
per box. Green onions have also de-
clined. Beets and carrots are very
scarce and there is little to offer.

Cucumbers, doz.
Cabbage, Cal.,

S

8288£3882582833858

Head Lettuce (case)
Turnips

Onions, silvers and yellows, Ib..
Radishes, box, wash.

Cauliflower, doz.
Potatoes. 10-20 bush. lots, bush.
Tomatoes
Onions, green,
Asparagus, box, Wash.
Spinach, Wash., box

NEBAC AP nPon00O

Strawberries Up;
Cherries on Sale

Winnipeg. 5

FRUITS.—Strawberries from Arkan-
sas and Tennessee are being quoted in
a slightly higher range than was the
Florida fruit. Washington rhubarb has
taken another decline of $1.00 per 40
Ib. box. Apples are practically cleaned
up. Some express shipments of cher-
ries are on this market at prices rang-
ing from $7 to $8 per box. Larger ship-
ments are expected very shortly. Cali-
fornia grapefruit is quoted at $5.50 per
case, while Florida fruit ranges from

$6 to $8 per case, according to size.
Oranges, 8 00
Lemons, 700
Bananas, Ib. 0 09
Strawberries, case, qts.

Rhubarb (Man. hothouse)
Rhubarb (Washington), 40 Ib. box

Grapefruit, Ca., case

Grapefruit, Florida, case

No Decline

Winnipeg. —

SPICES.—Spice stocks in the United
States are well cleaned up and no de-
cline in prices is anticipated. The spice
season is now coming on and only lim-
ited quantities are available. The de-
crease in freight rates is counterbal-
anced by the recent advance in the pri-
mary markets.

in Spices

Shortage of

Sugar Possible
Winnipeg. -

SUGAR.—No change of importance is
looked for in the sugar market before
the fall, when overseas demand will be

felt. Some jobbers point to the possi-
bility of a shortage of sugar at preserv-

15

ing time. The Cuban sugar crop this
year will be worth $492,000,000, as com-
pared with $355,000,000 last year, pro-
viding favorable weather continues. It
is expected that considerable time will
elapse before the production of beet
sugar in Europe approaches its pre-war
importance.

New Pack Jams Will
Be 10% Higher

Winnipeg. —_—
JAMS—Prices on the new pack of
pure jams are expected to be about 10
per cent. higher than those prevailing
at present. There is a world shortage
of jams, particularly small fruit lines
such as strawberry, raspberry and black
currant. Limited stocks of these lines
are available on this market, and a local
broker has detail men calling on retail-
ers to point out the necessity of ar-
ranging for supplies while such are
to be had. This situation applies to
pure jamsg however, as there are larger
supplies of mixed jams to be had.

Rice Will Return
to Highest Levels

Winnipeg.
RICE—The rice market has firmed up

and jobbers predict that this market is
likely to return to the highest levels
reached at any time during the war.
Prices are unchanged this week, as fol-
lows:
nh;xm faney, Japan, 100-Fb. bags
Fancy Japan, 100-1b. bags ....
Sism, 100-1b. bags
Tapioea, Ib.
Sago, 1b.,
Less quantities

New Crop Dried :
Fruits Very High

Winnipeg. —_— &

DRIED FRUITS—Nearly all lines of
dried fruits are off the market in Cali-
fornia ' until the new crop comes in,
when prices will be very high. Apricots,
which were selling at p5 cents per pound,
are being quoted at 36 cents for the new
crop. New peaches are also very high.
A local jobber states to CANADIAN
GROCER that he is buying raisins now
for selling in the Fall of 1920. The (lg-
mand is great and as a shortage is in
sight some packers have stopped
booking ‘orders for these lines. There
is a particularly heavy demand for new
crop raisins.

0 1314

Prunes—
40-50s, 25-1b.
50-60s, 25-1b.
60-70s, 256-1b.
70-80s, 10-1b. per lb.....
80190s, 25-1b. , per Ib.....
70-80s, 25-1b. per Ib.....
90-100s, 25-1b., boxes, per Ib....
90-100s, 10-1b. boxes, per 1b. ...

Peaches, choice, 25-Ib. boxes ...

Apricots, choice, 25-1b. boxes..
Do., standard, 25-1b. boxes ...

, por I ...
, per b ...
. Dor Wesiss

cooeooOoe®

Raisine—
Muscatels—
1 Crown, 26-1b. boxes
Seeded—Bulk, 25-b. boxes ....
Pears, extra choice, 25-Ib. boxes
Apples, 50-1b. boxes
Apples, 25-1b. boxes

10-1b. - boxes

, 50-lbe., S-crowm ....

(Continued on page '46)
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WEEKLY MARKET REPORTS BY WIRE

Statements from Buying Centres, East and West

SO L e e

Alberta Markets

FROM CALGARY, BY WIRE.,

Calgary, Alta., May 14.—Crisco again
advances, this time 35 cents. Heavy ad-
vance on lard is also looked for this
week. Boneless back bacon is 2 cents
higher; other cuts running from half to
cent and half advance. Cheese, 32 to
34c. New laid eggs are from $14.00 to
$14.50. Ninety to a hundred prunes are
now quoted at 15 cents, though some
arriving next week will be around 18c.
A car of Tennessee strawberries arrived
yvesterday and is selling: quarts, $12.00
a crate. Navel oranges practically
cleaned up. Valencias, $7.00 to $8.00.
California grapefruit, $6.50, this variety
being only kind now on the market.

Oleomargarine advanced a half cent.
Beans, B.C.
Flour. 98s. per bbl. .. ....
Rolled oats, 80s
Rice, Siam, ewt. .
Rice, China mat., No. 1

Do., No. 2
Tapioca, Ib.
Sago, Ib.
Sugar, pure eane. gronnlrted ewt
Cheese, No. 1, Ontario, large ...
Butter, creamery, Ib.

. dai g

, 234s, stand. case ..
. 28, ecase
Peas, 2s, standard case

Apples, gals., Ontario, case ...

Arricots, evaporated. Ib.
Penehe-. evaporated, 1b.

cooooc

Salmon pin, tall, case
Salmon, Sockeye, tall, case

-

00
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Oranges, Valencias
Lemons, case
Grapefruit, California

$88s: punntyuusaS e
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Saskatchewan Markets
FROM REGINA, BY WIRE.

Regina, Sask., May 14.—There has
been a heavy export of eggs from this
district, about twenty cars having been
shipped within past two weeks. Prices
are higher f.o.b., Regina, 47c. Jobbers,
48%c; retail, 50 to 55c. Receipts are
not improving. Butter declined two
cents, and creamery is 58 cents. All
pork products advanced last week with

Hogs, live weight, are bringing 21 cents
on the local market, which constitutes a
record. Crisco is up 70 cents a case. A
couple of cars of Louisiana strawberries
have arrived and are commanding $10
for 24 quarts. Cuban pineapples are due
to arrive on Thursday and will sell from
$7 to $8.50 per case. 24’s, 40’s and 36’s
at $8.50; and 42’s, $7.50; and 48’s, $7.00.
The last of the navel oranges are coming
in now and the price ranges from $7 to
$8.50.

Beans, small white Japans, bu..
Beans, Lima, per |b.
Rolled olt-. boils

Sago, Ib.

Sugar, pun cane, gran, ecwt...
“haege, No. 1 Ontario. large ....
Butter, Creamery

Lard, pure, 3s,

Qacon, Ib.

Eggs, new-laid ‘
fomatoes, 8s, standard case ....
Corn.. 2s, standard case

Peas, 2s. standard case

Apples, gal., Ontario

Apples. evaporated. ner Ib,
Strawberries, 28, Ont., case....
Raspberries, 2s, Ont., case
Peaches, 2s. Ontario. case
Plums, 2s. case

Salmon. finest Sockeye, tall, case
Salmon. pink, tall, case

Pork, American clear. per bbl...
Onions, ton

Potatoes. bushel

Apples. Wuhhu'bn

-~
—

Araneafrmit .
California oranges
Pinapples

. .wm-l.u: .
$2232522%: 83382

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., May 14.—Butter and
eggs are again easier this week, eggs,
being quoted at 46 to 47c¢; case, 44 to
45c. Butter, creamery, 50 to 52¢; dairy,
46 to 48c; tub, 44 to 45c. Ordinary
cornmeal is somewhat higher, $3.70 to
$3.80. Lard has also advanced, pure,
36%c; compound, 29¢c. KEvaporated ap-
ples are selling 20% to 2lc. Potatoes
have also advanced and are quoted at
$4.00. Grapefruit, $6.50 to $8.00. Ban-
anas, $9 to $10. Apples, $5.75 to $6.00.
Bermuda onions, 4.50 to $5. There are
no Canadian onions on the market.

No. 1 patents, bbls., shus. 08
Cormnell gran,,
Cornmeal, ordinary, bags

Rice, Siam, per 100
Molasses

Sugar—
Standard,
No. 1,

28z8y¢

granulated

CcPeeOe® OCOnPm

T
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Butter, dairy, per Ib.

prospects of another advance this week. putter, tub

American clear pork

weef, corned, 1ls

Tomatoes, 3s, standard, case . ...
Kaspberries, 2s, Ont., case
Peaches, 2s, standard case

Corn, 2s, standard case

Peas, standard case

Apples, gal., o 3
Stnwberrieo 2s. Ont., case
Salmon, Red, spring, cases

O MR AN LPDD DD

Evaporated apples, per Ib.
Peaches, per b
Apricots, per Ib.
Potatoes—
Natives, per bbl.
Onions, Can., bag
Do., Bermuda, per crate
bemom Cal.
Oranges, Cal.,
Grapefruit, case
Bananas, per lb.

POWAM -

WEEKLY MARKET REPORTS
(Continued from paze 45)

Lattle Change in
i Canned Goods

CANNILD GOODS—The local market
is firm with very little chanee being
made in quotations. Some jobbers an-
ticipate a shortage of certain lines of
canned goods at harvest time.

Peas—
Standard, 24 x 2's
Tomatoes—
2%s, Can.
Peaches—
Heavy Syrup, 24 x 2s
Pears—
Light ayrup, 24 x 2s
Plums—
Lombard, light syrup, 24 x 2s
Lombard, heavy syrup, 24 x 2's
Stnvberrh.—

ngher Beans With
Szgmng of Peace

BEANS—The bean market continues
very firm. Beans constitute one of the
staple lines which are expected to find
a big market in European countries
when the Peace Treaty has been sivned
and trade begins to resume its normal
course. A particularly heavy trade in
beans is expected to be commenced with
Russia. For this reason higher prices
are predicted before very long. This
week auotations are unchanged at $4.25
per bushel for fancy white beans.

PR —
BRITAIN ALSO MAY BE SHORT ON
BARLEYCORN

Distillers of whiskey in the United
Kingdom are threatening to refuse sup-
plies if an increased tax on the manu-
facture of spirits is imposed in the forth-
coming budget, without provision for
an increase in the present retail price of
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High Butter Prices Likely to Continue

General World Shortage the Underlying Reason——C.anada Has
Met Heavy Demand and Has Depleted Her Stocks
for American Use

"\ HE sharp advance that character-
ized butter a week or so azo, and
the strong feeling that is still

evidenced in this product has given rise
to a good deal of comment and of criti-
cism of the agencies distributing butter.

As a matter of fact, however, the
gradually mounting price was but an-
other indication of the bare state of the
world’s cupboards. The world’s butter
stocks are abnormally light, and the
great producing countries have, in many
cases, not been factors on the market for
some years past. Denmark, Scandinavia
and Russia were heavy exporters of but-
ter in the years prior to the war, and
from these countries Britain and other
European countries less favored in that
regard were wont to sjlraw their supply.
But during the past vears the great dairy
herds of -these countries were larzely
slaughtered. Meat was too urgently
needed, and feeds were too high to leave
much room for thoughts of the future
of their great industry.

The result of this condition has of
course been that other countries, not-
ably Canada ~nd the U. S., have been
comnelled to take un the work of supply-
inr England and allied Europe with but-
ter.

World Shortage Affects Price

As lonz as there is a shortage of
butter in Europe prices will remain hizh,
and it is to be remembered that once the
peace terms are signed, Germany, who
for years past has been denied these
necessary fats, will be on the market,
and will make still further demands on
the world’s already none too abundant
supply. During the period of the war
the shortace of butter and fats of all
kinds in Great Britain and on the Con-
tinent became so severe as to cause
actual suffering, and even to-day sup-
nlies are very limited. The resources of
North America in this directirn were
drained to the utmost during the war,
and to-day we find ourselves at the open-
ing of another season with our store-
houses depleted and the demand, which
it is impossible to fil!, as insistent as
ever. In the United States the scarcity
durineg the past month ha-~ heen as acute
22 in Canada owing to the fact that less

Lutter than usual was stored for home
consumption in order to ship as much as
possible to the hungry people overseas.

Government Requisitioning Assured High
Price

As far as Canada is concerned, the
first step towards the present high
prices was the action of the Government
last fall when they commandeered six
weeks’ make of butter from our fac-
tories and shipped it overseas. Since the
winter dealers have been obliged to sup-
plement their stocks from other quarters.
American buyers have been in the same
fix and have actually become large pur-
chasers of Canadian butter. Butter was
brought in from New Zealand at New
Zealand prices, but not sufficient quan-
tities to ease¢ the situation. It was in-
deed this factor that broutht about the
spectacular advance of a week or more
ago. This buying demand from across
the line is a serious matter that must
be faced if Canada is to retain a suffi-
cient supply of butter to meet her do-
mestic needs. .

Use of Margarine Equals Exports

As the case now stands the use of
margarine pretty well equalled the ex-
port of butter. Figures for the nine
months ending February of this vear
showed a total export of 12358996
nounds and imports of 1,486,343. Durin~
the same period there was imported
4,031,612 pounds of margarine and
8,000,000 pounds wers produced in the
country, so ‘that it would appear that
but for the use of marcarine there would
have been no exportable surplus of
butter.

Dr, R. J. McFall, commissioner of the
cost of living, is of the opinion, accord-
ing to his published statement, that the
remedy for the butter situation in Can-
ada consists in the reimposition of the
regulations as tc export and profit
limitation. He would not ban exports
but he would limit the export to the
quantity which, can be spared. It
would seem that this is about the only
way whereby price of butter can be kept
anywhere near normal.

STRIKING PACKING HOUSE EM-

PLOYEES RETURN TO WORK
- After- being out on strike four days,
a settlement was finally reached between
the employees and officials of the var-
ious Torento packing plants, and the
men returned to work on Monday morn-
ing of this week after the plants had been
idle just a week. While the closing of
these large plants certainly caused some
inconvenience and a certain shortage of
supplies, there was no great hardship
as a result of. the dispute, and fortunate-
ly the strikine workmen were content to
await developments without resorting to
violence,

The packing house officials, too, were
content to await the turn of events, which
they were confident wculd soon end the
dispute. The businesses of a'l the con-
cerns suffered considerably owing to the
enforced inactivity, and heavy export
business was held up.

Had the strike continued for any
length of time it would have been neces-
sary for the plants to use strikebreakers
to avoid serious losses. Fortunatelv,
however, the decision to accent the find-

“ in»s of a commission of investigation

was made before any such action was
deemed necessary. é

While the week’s loss of business has
put plants behind in their local business
and will vndoubtedly occasion some de-
lays and difficulties. there is little douht
but that this condition will remedy itself
in a very short space of time.

—_—

PRODUCE COMPANY WOUND UP

An order windine uo the Dominion
Produce Co., Ltd., of which G. T. Clark-
son has been receiver, was made at
Osgoode Hall, by Mr. Justice Middleton,
on the petition of Isaac W. Steinhoff.
The company was incorporated last Oc-
tober. and continued in business antil
March 24. The ascets are $12000, and
the liabilities $35.107. leavin~ a nominal
deficiency of $27.000. Amono the as-
sets are the oremises at 30 Claremont
Street. A reference is directed to Of-
ficial Referee J. A. C. Cameron.

PP
NO ENGLISH PEEL

There is not expected to be any ex-
portation of peel to this country from
England for some time yet, and Cana-
dian packers are taking steps to supply
the grocery trade with peel again this
year.
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Manitoba Merchants Favor Margarine

Enquiries Sent to Upwards of One Thousand Merchants Result
in About Ninety Per Cent. of the Merchants Declaring
: Themselves in Favor of the Product

O VER a thousand grocers and gen-
eral dealers in Manitoba have been
asked to state whether they were favor-
able to the sale of oleomargarine. About
ninety per cent. of the replies were to
the effect that the public should be able
to purchase oleomargarine if they so
desired. The doubtful replies came from
dairying districts, where merchants re-
plied that they were unable to answer
the question, as there was no demand for
it.

The investigation was made by J. H.
Curle, of the Manitoba Branch of the
Retail Merchants’ Association. It result-
ed from a letter received from Mr. Trow-

ern, the Dominion Seeretary, who stated

. that there was a strong movement on

foot at Ottawa aimed at the prohibition
of the importation of oleo. A special gro-
cers’ committee had reported favorably
on the sale of margarine, particularly
in view of the high cost of butter. Man-
itoba was asked to state what the view
was there, and for that reason all groc-
ers and general merchants were circulat-

ed.

As a result of the investigation. Mr.
Curle wired Mr. Trowern as follows:
“Grocers favor sale oleomargarine par-
ticularly when butter is so high priced.”

TO ASSURE SUPPLY OF MEAT

LONDON, May 6.—The British Board
of Trade have appointed a committee
to consider the means of securing suffi-
cient meat supplies for the United King-
dom at reasonable prices, with gpecial
regard to the development of meat pro-
duction in the United Kingdom and in
the British Overseas Dominions, and to
the protection of British markets and
of producing countries within the Em-
pire from domination by foreign or-
ganizations.

[

HALIFAX PROSPERED DURING
WAR

High Prices For All Fish Stuff and
Widely Enlarged Markets for These
Products Caused General
Prosperity

All classes of business in Hialifax
enjoyed an extraordinary degree of
prosperity during the war, and there
has been a great accumulation of wealth
there. The high prices of all fish stuffs
during the war made prosperity among
the fishermen and those engaged in
the fish business very widespread. Sup-
plies of Norwegian and Scotch cure
were cut off from West Indies and South
America, and the war also curtailed the
supply of Pacific coast fish; the result
was a great advance in prices in the
Lunenburg ecatch.

The war brought greater prosperity
to the fishermen and fish exporting
houses of Nova Scotia than at any time
since the American revolution. The
market is now very bare of dry fish for
the export trade; but there is a lot of
pickled fish held on which some one is
liable to suffer a very heavy loss. The
fish were bought at as high as eleven
dollars a barrel, and there are said to be
from twenty to twenty-five thousand
barrels held in Halifax, which show a
loss of nearly seven dollars a barrel.

Canadian herring only displaced the
Norway cure because of war conditions.
The Norway catch is made from January

to June; and with the war over will be
available for the markets which it for-
merly controlled, and which its superior-
ity to the Canadian cure can quickly re-
gain. At the first of the year, holders
of herring were looking for very high
prices to be assured them; but the feel-
ing now is that there will be a loss of
around one hundred and fifty thousand
dollars on herring.

cm———

FAVOR EXCLUSIVE BRANDS OF
CONFECTIONERY

(Continued from page 31)

said this informant. “The quality of
this candy is good and we push it al-
together. It is always good, and our
customers are well satisfied with the
line we have been selling them.”

One of the points developing here also,
was that of a good margin of profit car-
rying with this brand. It had proven
an inducement in the firm's deciding to
handle it, and larger sales were develop-
ing all the time.

It is worthy of note that the brand
got behind by Bray Bros., is different
from the one Limoges Bros., of Mon-
treal, are featuring. Both brands have
been advertised to the general public.
Both merchants are satisfied with the
quality and profit made; but each has
actually been SOLD on a different brand
—illustrating convincingly the influence
of the retail dealer in marketing a pro-
duct.

The Lea Grocery, Simcoe, Ont., devotes
a great deal of attention to the sale of
boxed confectionery, and handles three
different lines. They find, however, the
bulk of their sales to be in the
line, as these are the goods that they
have specialized in. They have a good
sale in the other lines, and where the
candies are not asked for by name they
are inclined to sell one of the other two
lines in order to keep their stock equaliz-
ed. These three lines were stocked be-
cause they were considered the best pro-
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curable, and they are featured by win-
dow and interior display and also by per-
sonal salesmanship, which has been
largely responsible for making this an
important item in the general business.

Ask By Price Rather Than Name
W. J. McCully, Stratford, Ont., handles

'two lines of chocolates and makes an

attractive display in individual dishes.
Their experience has been that custom-
ers ask for certain priced goods rather
than a certain name. Indeed, there is
no brand name used at all, and the lines
are chosen because they are believed to
be good, and have been found to satisfy
the trade of the store. Mr. McCully
states that though there is no name used
in the sale they do not change the brand,
unless in their judgment, they can give
a better value at the price.

W. E. Preston & Co., Midland, Ont.,
handle exclusively, giving as their
reason that, as far as their knowledge
goes, the manufacturer is the largest
of the kind in Canada.

B. G. Brown, Collingwood, Ont., who
does a very substantial business in can-
dies, stocks two lines, but finds the bulk
of his trade is in In fact till
a short time ago this was the only line
he carried. The second line was stocked
not because of any demand but because
the traveler that called on him induced
him to try it. While Mr. Brown
specializes on this one line, he states
he is not obliged in any way to sell it.
As a proof of this he has on various
occasions, when a good price was offered,
and he considered the goods of good
quality, stocked other lines and had no
difficulty in disposing of them satisfac-
torily.

Various Reasons For Selections

The longer these investigations are
conducted, the more convincing becomes
the evidence that the retail dealer, by his
attitude towards a particular brand of
goods, can either make it or mar it as
far as his customers are concerned. He
usually picks out one brand—or at the
most two or three—which he gets behind.
This is the line that shows up strongest
on his purchase and sales sheets during
the year, because at every opportunity
he suggests it or hands it out to cus-
tomers. His most important reason for
selecting any given article is his know-
ledge of the quality. He knows that un-
less it has the “staying” powers his cus-
tomers will refuse it the second time;
but once he is convinced of the quality
—other things being equal—he gets be-
hind it.

Sometimes it is difficult to choose on
the quality basis alone. Then several
other .considerations come into his selec-
tion. For instance, his knowledge of the
size and reliability of the manufacturer;
the appearance of the package; the ap-
pearance of the goods inside; the margin
of profit; the personality of the traveling
salesman; the proximity of the manufac-
turer, etc., ete. It is on these and other
points that the merchant wants infor-
mation about goods he is asked to buy
and sell.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

ONTREAL, May 13—The hog and cattle markets are
firm this week, although hogs eased away during the
past week. Some of the cuts, both beef and pork, are

moved higher. Cured meats, barrelled pork and cooked meats
are also higher. Lard and shortening are firm, as is also mar-

garine.

Butter has been fluctuating in price and the same

scored several points advance since last report. Cheese tend-
encies are ’ﬁrm, the demand being active locally, and export
oqtlook bgmg good. Eggs are up 2c¢ per doz. Poultry is firm.
Fish are likely to be lower still, fishing on the sea coasts being

good pnd tendencies are that more favorable
especially on lobsters, halibut, salmon, etec.

Hogs Quite Steady;

dantrenl —_—

FRESH MEATS.—The hoz market
has fluctuated during the week, but
there is rather a higher price basis than
that obtaining a week ago. Prices on
abbatoir stock, live, are ranging at
$21.50, to $22 per cwt. There is a fair
delivery and a readiness to take supplies.
Revision has been made on many of the
various cuts, both pork and beef rulin~
higher for the most part. There is a
seasonable trade.

Fresh Pork—

Leg of pork (trimmed)

Loins (trimmed)

Tenderloins, Ib.

Spare ribs

Trimmed shoulders
Fresh Beef—

(Steers and Heifers)

$0 29 §0 34
017 0 22

(Cows,

..Hind quarters.,
.Front quarters.

Cured Meats Hioher;
i Barrel Pork

CURED MEATS.—Hams and bacon
are firm in tone, and the prices have
been moved up somewhat. There is a
tendency to higher levels while pork
holds on its present levels, and little evi-
dence exists of the undertons being
weaker. Various grades of barrel pork
are firmer.

Cured Meats—
B

Medium,. smoked,
(Weights),
14-20 Ibs.
20-25 Ibs.
25-35 Ibs.

Hacks--
Phain
Boneless and trimmed
Bacon—
Breakfast, per [b. (as to qual.) 0 44
b. 0 35%

Too

per 1b.—
12-14 lbs.

ooce
0 00 e i
- -
RIEEE

oo
25 83
b

Various Cuts Up

prices will rule,

Nry Salt Meats—

Long clear bacon, ton lots....
Long clear bacon, small lots..
Fat backs, Ib.

Barrel Pork—
Canadian short cut (bbl.) 30-40
ieces

P

Clear fat backs (bbl.) (40-50 -
pieces)

Heavy mess pork (bbl.).......

Bean pork (bbl.) (American)
(60-80 pieces)

Price Went Up
ey on Cooked Meats

COOKED MEATS.—Higher prices are
in effect for some of the cooked meats,
those containing pork being generally
affected. Cooked ham is moved up, and
there is a higher price level for jellie?
ox tongue. Jellied pork tongues are
quoted at 24c per 1b. There is a steady
demand.

Meat loaf with macaroni and
cheena 1h.

Choice jellied ox tongue

Jellied pork tongues

Ham and tongue. 1b. ..

Pork pies (doz.)
Blood pudding, Ib.

Much Lard Sold
. Prices Are Held

LARD.—Prices are very steadily held
on lard, and there is a steady, heavy de-
mand, notwithstanding the fact that
brick price is gputed 36¢c. The tendencv
is that prices will be high, although anv
decline on pork would result in som~
shading of lard prices.

LARD, pure
Tierces, 400 lbs., per b, .......
Tubs, 50 Ibs., per 1b. ...
Pails, 20 lbs., per Ib. .......
Bricks, 1 Ib, per Ib. ........

0 35
0 35

High Shortening,
But Demand Good

Meontreal —~
SHORTENING.—Although the price
of 29¢ for ccmpound lard is a high one,
there is quite a steady trade in the line,
and supplies are held in ample gquanti-
ties to meet the needs of the consumer.
There is little new to state, and the mar-

ket will be governed much by the under-
tone of lard.

Tierces, 400 Ibs., per b, ......... 0
Tubs, 50 lbs. 02T 0
Pails, 20 lbs., per Ib. [}
Bricks, 1 Ib., per Ib. e

Is Steady Sale
For Margarine

Montreal Sabasivein

MARGARINE. — Demand econtinues
very satisfactory for margarine, and a
great many cases are sold. The popu-
larity of this line is continually mani-
festinw itself, and there will be a good
sale right along, it is expected. Prices
are quite steadily held in this market.

rine—
Prints, according to quality, Ib. 0 35
Tubs, according to quality, 1b. 0 32

0 38%
0 3415

Butter Regains;
Much Comes Forward

Montreal

BUTTER.—Prices are somewhat hioh-
er again on butter, from the levels
reached last week. The demand is ex-
tra heavy, and there is a good export
market in the States, to which, it is un-
derstood. quantities have been sent for-
ward. There is a big make of butter now
and yet the demand continues very
heavy. Prices are scarcely likely to re-
main as high as they have been, with
the advent of good grass-producing
weather.
BUTTER—

Creamery prints,, fresh made..
Creamery solids, !t‘esh made. .
Dairy prints
Dairy, in tubs, choice

Cheese May Firm
If Open Trading

CHEESE.—There may be a firmer po-
sition for cheese, if the governmental
restrictions cre removed this year, and
which some now look for. There is a
great deal of interest in the produe-
tion of the various factories, and this
means that the output is likelv to be in
lively demand.. Such a condition will
tend to firm the prices. - At present
there is no change.

[ilton. ver Th, ... ..
Fancy, old cheese, per Ib. ....

Eggs Are Up 2c;
Many Are Stored

viontreal. _—

EGGS.—Notwithstanding the heavy
receipts, eges are in heavy and constant
demand. Many thousands of dozens
have been candled, and this means that
the receipts are quickly disposed of. It
is also stated that free export has been
the order of the day for some time, and
that this is continuing. There is a firm
mdartone to the market.
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No Low Poultry
' W hile Big Demand

Montreal —

POULTRY.—While the domestic and
export demand for poultry continues as
active as it is now, there islittle proba-
bility of low prices prevailing. Stocks
are in fair shape, and there has been a
steadiness of outgo which, means that
there is little surplus here at the pres-
ent time. There are no actual changes
this week,
Chickens, roast (3-5 1bs.)
Chickens, roast (milk fed)
Broilers (3-4 1b. pr.)

Brome Lake

Young Domestic
Turkeys (old toms),
Turkeys - (young)

Geese
0ld fowls (large)
0ld fowls (small)

Fish Plentiful
With L.ower Prices
Montreal

FISH. —lnterest is a\\almned in fish,
in that prices tend to lower on the fresh
varieties. There has been a little up-
ward tendency on one or two lines, but
the main varieties, such as halibut an-
salmon, being in better supply, are tend-
ing downward. If the supplies keep up,
there is little question but that the un-
dertone will be easier. and prices less.
Lobsters are very much lower, and this
is really the height of the season for
them.
be less than they now are on these. Lake
fishing is still delayed, there being ice
in the larger lakes adiacent to the moun-
tains. The New York expressmen’s
strike has prevented free delivery from
outside.

Soooocooo

FRESH FISH
Caro, per Ib. e

Rullheads (dressed) .
Gaspereaux, each
Haddies

Fillet Haddies
Haddock

Halibut, Esastern
Halibut (Western)
Steak Cod

Market Cod
Flounders

Prawns

Pike—Ib.

Live lobsters

Boiled lobsters
Salmon. (B.C.) per b, Red ....
Lake trout
Mackerel

Shrimps

coCP2OOOIOQOOOCOOD OO

FROZEN FISH
Gaspereaux, per Ib.
Halfbut, Iar. and
Halibut, Western
Halibut, medium

Smelts, No. 1. per Ib. ...
Smelts. No. 2, per b, ...
Pike, Headless and Dressed

(aspe Salmon. per ™
falmon Cohnee. ronund .
Salmon, Qualla, Hd. and Dd.
Whitefish

Lake Trout

Tom Cods, per bbl.

Lake Herrings, bag, 100 lbs. ...
ewires

err0®0®ss00003092®cr0e

SALTED FISH
Codfish—
Codfish, large bbl.,
Codfish, No, 1

200 Ibs....

200 Ths.
Codfish, No. 2, 200 b, barrel. .

: : .on cuts of meat.
It is a question if prices will

@ANADIAN GROCER

, strip
boxes), Ib. 020

Codfish (boneless) (24 1-Ib, -mnl)

Codfish (Ivory) (2-1b. bloeks, 20-1b. bx)

Boneless cod (2-1b.)

Shredded codfish (12-]b. box) .. ....

Dried codfish (100-1b. bbl.) .

PICKLED F!SH

Herrings (Scoteh cured), barrel.

Scotia, barrel

Do., half barrel

Mackerel, barrel

‘Salmon. Labrador (200 Ibs.) ..
Salmon, B.C. (200 Ibs.)

Sea Trout (200-1b. bbls.)

11 25
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Turbot (200 Ibs.)
Codfish, tongues and sound, Ib..
Eels, b,

ce™
558

OYSTERS
Cape Cod, per barrel

Hatouche, per barrel
Scallops,
Can No.
Can No.
Can No.
Can No.
Can No.

-
PRI~

Sucoon

323232

5 (Solids)
1 (Selects)
3 (Seleets)
SUNDRIES
Paper Oyster Pails,
Crushed Oysters Shell,
. Paper Oyster Pails, %-Ib. per 100....

—
w

ONTARIO MARKETS

ORONTO, May 13—There is a firmer feelihg in the but-
ter market this week, in sympathy with the upward tend-

ency in Montreal quotations.
good supply, are also higher.

bought for storage.

Eggs, while continuing in
Large quantities are being

Fresh meats and pork products are for

the most part unchanged from last week.

Fresh Meats Hold

at Firm Prices
Torentoe.

FRESH MEATS ——Quotatlons on fresh
meats this week are practically unchanz-
ed from the preceding week. Prices on
live hogs are still hovering around $22
and as long as such figures prevail there
is little likelihood of easier quotations
Beef, too, is holding

up well, and lamb and veal also are

steady.
FRESH MEATS
Hogs—

Dressed, 70-100 lbs., per cwt.
Live, off cars, per cwt

Live, fed and watered, per cwt.
Live, f.o.b., per ewt

Fresh Pork—

Legs of pork, up to 18 lbs...
Loins of pork, Ib.

Tenderloins, Ib.

Spare ribs, Ib,

Pienies, 1b,

New York shoulders, Ib. .. ....
Montreal shoulders, Ib.

Boston butts, Ib.

Fresh Beef—From Suen and Heilen—
Hind quarters, Ib. 26
Front quarters, Ib
Ribs, Ib.

Chucks, Ib. .

Loins, whole, Ib.

Do., short, Ib.

Hips, 1b.

Cow beef quotations about 2¢ per
above quotations.

Calves, 1b.

T.ambs, whole, 035

Sheep, whole, 22 0 25

Ahove prices mbjeet to dnlly fluctuations of the
ma'rket,

324 50

. below
0 25

Hams and Bacon
Are Unchanged
Toronto.

PROVISIONS. —The market for hams
and bacon, while very firm, is for the
most part unchanged from a week ago.
Ordinary breakfast bacon is selling well
at from 42 to 43 cents per pound, and
fancy breakfast bacon at from 48 to
50 ecents. The strong position of the mear-
ket for live hogs keeps the market on
hams and bacon very firm, and prices,
dealers state, are not likely to see much
ecasier levels for some time at least

Boneless, per |b.
Bacon—

Breakfast, ordinary, per Ib.....

Breakfast, faney, per lb..... .. 0 50
Roll, per Ib. g 0 3¢
Wiltshire (smoked sides), Ib

Drv Salt Meats—
Long clear bacon, av. 50-70 Ib. 0 31
Do., aver. 70-100 Ibs. 0 29 30
Fat backs, 16-20, 1b. B
Out of pickle, prices range about 2¢ per pcum‘
below corresponding cuts above.

Barrel Pork—

Mess pork, 200 Ibs. ...
Short cut backs, bbl., 100 Ibs...
Pickled rolls, bbl., 200 Ihs

heavy 57 00 59 00
Do., do., do., lightweight.. 59 00 ' 60 00

Above prices subject to daily fluctuations of the
market.

Roast Hams Are
Shghflv Higher

Torontoe. -

COOKED MEATS —There is a very
firm feeling in the market for cooked
meats although prices show very little
change from last week. Roast hams.
without dressing, are quoted a little
higher at from 54 to 55 cents. Heud
cheese is quoted at 15 cents per pound
Choice jellied ox tongue is quoted at from
53 to 54 cents per pound.

COOKED MEATS

Boiled hams, 1b. .
Hams, roast, without dressing, b. 0§
Shoulders. roast. without dress-

ing, ver lb.
Head Cheese, 6s, Ib.
Meat Loaf with Macron

Cheese, Ib. e 24
Choice Jellied Ox Tongue, sk 58
Pork and Tongue, Ib

Above prices suhject to daily fluctuations of
the market.

Margarine Holds
at Steady Prices
Toronte.

MARGARINE—There is a good de-
mand for marzarine at steady prices.
The more plentiful supply of butter ani
the easier prices of the same have had
very little effect on the demand for mar-
garine, and the product continues to
sell well.

60 00

Deo., Ne. 3
Solids, 1¢ per Ib. less than prints.
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S/zortemng 15
in Brisk Demand
Torente,

SHORTENING. —Quotatlons on short-
ening this week are very firm, prices
ranging from 273% to 28 cents. per
pound tierce basis. There is a very

active demand for ahortenmg
Shortening, tierces, 400 Ibs., .80 27% $0 28

In 60-lb. tubs, 34-%e per lb hlxher than tierces;
pails, %-%e¢ higher than tierces, and 1-lb, prints,
114-1% ¢ higher than tierces.

Butter 1s Again
Slightly Firmer
Torento.

BUTTER.—The market for butter has
become firmer again following the weak-
ness that developed in the trade last
week. Higher prices are reported at
Montreal and these hgve had their ef-
fect on the Toronto market. Dealers
here are paying 52 cents per pound at
the creamery. Creamery prints are sell-
ing to the trade at from 54 to 55 cents,
and dairy prints at from 46 to 48 cents.
Ratter—

Creamery prints (fresh made).

Creamery solids (fresh made)..

Dairy prts, fresh separator, Ib..
Dairy prints, No. 1, b

Lard Strong at
; 35 Cents Pound

LARD.—The market for lard has ad-
vanced this week and dealers now are
quoting 35 cents per pound. The demand
is almost greater than the supply and
this has caused the upward tenacncy.
The firm position of prices in regards to

all pork products is also a factor.

Lard, tierces, 400 lbs,, Ib. . 0 35
In 60-1b. tubs, e higher than ﬁereec pails ¢

higher than tierces, and 1-lb. prints. 2¢ higher

than tierces.

0 54
0 58
0 50

Prices Quoted on

Eggs Are Higher

Teronto.

EGGS—Rccexpts of eggs are still
very plentiful, but there is a decided
firmness to the market. Large supplies
are being stored. Dealers are paying
from 44 to 45 cents for them in the
country. New laids are selling to the
trade at from 49 to 50 cents.

Eggs—

New laids in cartons, doz..... 0 50 0 52
New laids, doz. 049 0 50
Prices shown are subject to daily fluctuations of

the market,

Poultry Quuet;
Prices Are Firm
Terente.

POULTRY.—There
the poultry market, the trade being
generally quiet and demand a little slow.
Frozen poultry iz largely supplying the
trade. Prices are firm and supplies are
ample for the trade.

Fresh Halibut 1s
N ow Arriving

Terente.

FISH.—Fresh sea halibut is now com-
ing forward freely and is selling to the
trade at from 22 to 23 cents per pound.
There is no fresh lake herring being
offered, but offerings of the fresh in-

*

“46 to 47 cents per dozen.

is no change in .

CANADIAN GROCER

land water fish are . falrly plentiful.
Fresh mullets are selling at 5 cents per
pound and sun fish from around Tren-
ton are also being sold. Lake trout is

easier this week at from 17 to 18 cents

per pound.

FRESH SEA FISH
Cod Steak, Ib. $0

$0 12
0 10
010
0 23
010

Do., market. Ib.
Haddoek, heads on, Ib. 4.........
Halibut, Ib.
Flounders, Ib.

FRESH FROZEN SEA FISH

Cod Steak, Ibs.

Do., market, Ib.
Flat Flnh. B.C.,
Flounders, Ib.
Gaspereau, Ib.
Haddoek, Ib. ...

Halibut, medmm Ib.

009

Do., chicken, Ib.
Do., large, lb.
Herring, Ib.
Mackerel, 1b. .... ..
Snlmon Cohoe, 1b, ..
» Qualla, Ib. ..
» Red Spring, Ib,
Do Gaspe, Ib.
Smom No. 2, 1b.
Do.,, No. 1, Ib.
Do.. Extra, 1b.

Tomeods. b,
FRESH LAKE FISH
Lake herring, Ib. iva
Trout, 1Ib.

Whitefish, Ib.
Mullets, Ib.

FROZEN LAKE FISH
Herrings, Lake Superior
Do., Lake Erie, Ib. ...

Whitefish, 1i;.

Price Tendencies on

Cheese Are High

CHEESE.—Now that there is no fixed
price for cheese possible, it is being sold
in the open market and prices. thus far
this season are showing a rising ten-
dency. The market is cleaned right out of
old cheese. New large cheese is ranging
from 2814 to 31 cents. New Stiltons are
quoted at from 31 to 32 cents. High
prices were paid on all the cheese boards

last week.
Cheese—
Old, large
New, large
Stilton (new) 0 31
Twins 3¢ Ib. higher than large cheese.
1l4e higher than large cheese.

$0 35
0 31
0 32
Triplets

$0 34
. 030

WINNIPEG MARKETS

Hogs remain firm at the recent

INNIPEG, May 12—There is a very firm feeling noted
‘/‘/ in all produce lines.

figures of last week, while butter and eggs are in a very

firm position.
Fish is considerably cheaper.

U pward Tendency
m Egg Market

EGGS—There is a higher tendency
apparent in the egg market with country
shippers commandine prices as high as
These prices
are quoted to the retail trade.

Storage Butter
Cleaned Up

BUTTER.—With the approach of
warm weather receipts of creamery
butter will be heavier. For a while all
the new make will go into immediate con-
sumption as storage stocks are practi-
eally cleaned up. Prices are steady at
58 to 60 cents per pound for fresh-made
creamery No. 1 cartons.

Winnipeg.

Hogs Very Firm;
¢ Heavy Run in U .S.

PROVISlONS Hog prices will likely
remain firm, even though there is good
rcason for expecting a heavy run of
hogs in the United States. Quotations
this week are unchanged at $21.25.

"Hems—

Light, Ib.
Medium, per Ib.
Heavy, per Ib.
Bacon—
Breakfast, select. Ib.
Backs
Dry Salt Meats—
Long clear bacon, light
Backs

There is only a nominal demand for poultry.

Plih 20s, net

Cheese—
Ontario, large fresh
Manitoba, large fresh

Little Movement
in Poultry
Winnipeg

POULTRY —There is very little move-
ment in the poultry market and prices
are steady ot last quotations.

Fresh Fish
More Plentiful

Winnipeg.

FISH.—Fresh trout is on the markes
now at 20 cents per pound. A small ad-
vance is noted on whitefish. Fresh hali-
but is also being quoted this week at
22 cents per pound. Supplies of all lines
are plentiful and the demand is being
well maintained.

LAKE FISH

Whitefish (cleaned), Ib.
Whitefish (frozen), Ib.

¢ Pickerel, Ib

Pickerel Fillet. Ib.
F Tro 1b.
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Hams

Hams are cheaper than
either Breakfast or Back
Bacon. We have them
Smoked for either Boiling
or Frving. We have them
Pickled for Boiling only.
We have them also cooked
ready to serve and we have
them fresh for roasting.
Small, Medium and Large
in Size. Let us have your
order for them.

VEGETABLES !
PROPERLY DISPLAYED |
WILL BRING l

QT

MORE TRADE

g i

Hlustrated
Catalogue

QTR

DISPLAY STAND and MIST MACHINE

Keeps Vegetables Always Fresh and Inviting
Designed to meet the requirements of retailers of Green Vege-
tables and Fruits, and to minimize the loss of such goods by
keeping them FRESH and CRISP by the use of a very small
amount of moisture,

Makes an attractive dhplny of green garden truck in good,
fresh, erisp condition., The fine clond ol MIST floating over
the goods lmelu cleanliness and

E W. A. FREEMAN COMI’ANY LIMITED

HAMILTON - ONTARIO
Branches at TORONTO MONTREAL WINNIPEG

Sell LOTS of Fish

this Summer—

You Can With
Proper Display

" If fresh fish has never been much more
than a nuisance to you, the trouble is prob-
ably more yours than your customers’.
Most people consider fish an excellent sum-
mer food. And they'll buy it—lots of it—
when it looks as fresh and is displayed as
temptingly as in an

F. W. FEARMAN CO

LIMITED
HAMILTON

=D IlIlI.IIl?I‘I!I'lllll!l‘l!lillhlIHIIIi|Illlllmﬂmmlmullllﬂ’lIMIIIIII{Illllllumlllll

-
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MADE IN TWO BIZES:

No. 254—54" x 24" x 15°"; height over all, 30"
No. 260—60" x 30" x 15”; height over all, 30"

AR

e Amma

Y& Fish Case

.

There are hundreds of dealers making enough out of
fish alone during the summer to help offset the slowing-
up in “off-season” lines. But all of them realize that
absolute protection and proper display is a prime neces-
sity to profitable and extensive sales.

The Arctic Fish Case is a display case and refrigerator
in one, built according to Government specifications.
Makes customers think “Fish” and want “Fish” as soon
as they come into your store. Absolutely prevents spoil-
age. Requires very little ice. One case will hold the

stock of the average size store. Two or more will make
a most attractive fish department.

Get after fish sales this summer in a really profitable
way. Get an Arctic Fish Case. The cost is trifling.
Write at once for catalogue and prices,

JOHN HILLOCK & CO., LIMITED
Office, Showrooms and Factory: 154 George St., Toronto
AGENCIES :—A. Tilley, 86 Crescent St., Montreal: Geo. Cameron,

Bplrmlt. O&n J.MeMillan, 200 Main St., Whan Western
=|éohm .. ‘Regina, Sask.; M. E. Watt, 572 Knox St, Vaneouver,
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Of all the good things which
Canada has given to the world,
none hold a higher rank for
purity and quality, than

HE extreme care we : | 3 ds%r

exercise in selecting

e
and processing only the Madein alt

very choicest fish has
made Brunswick Brand
the choice of the most dis-

criminating people. THE CANADIAN SALT CO., LIMITED _

Look over this list:

14 Oil Sardines

V4 Mustard Sardines

Finnan Haddies

(Oval and Round Tins)

Kippered Herring

Herring in Tomato
Sauce

Clams
Scallops.

It pays you best to sell

And put in a good window Al branded, gua’ranteed
display to-day. You'll like e goods. That’s why
how they sell. ’ you ought to sell
COSGRAVE’S
PURE MALT VIN-
—~— T EGAR.
Connors Bros. || =  Eue e

a | RETAIL PRICES :
Limited Large Bottle 25c. Small Bottle 15c.

BLACK’S HARBOR, N.B. 1009 Pure Well Advertised
ASK YOUR JOBBER FOR IT
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If it's CUSTOMERS you want, Sir—

You certainly want H.P. SAUCE to bring them in. e
In many ways H.P. is unique, it§ ﬂavon: is unique, its delicioug- ‘,u""
ness is unique, its value is unique—it makes customers—it + .
makes business—it makes profits.
Why Not Sell It?

1

&

s .':'::':5-.

-

Better equipment will MADE IN CANADA
bring you better busi-

ness in 1919 Taylor & Pringle Co.

Prepare now for a more profitable turnover during s
the year. Proper equipment will be a mighty strong le'ted
means of consolidating the trade of the past, while

creating and retaining a big- OWEN SOUND, ONT.
!
|
|
|

ger and better 1919 business.
The “Canadian Cheese Cut:
ter” will guarantee you a big Manufacturers of
increase in profits on your
cheese sales. It eliminates

wastage through scraps, ete., PICKLES, CATSUPS: SAUCES-
it ooy oo VINEGAR, CIDER, ETC.
s 30 oo QUEEN QUALITY PICKLES
tomer satis(ac- UNIVERSAL FRU]T SAUCE
ARG e ~ PARAGON PICKLES
adian” - to-day CATSUP RELISH

and reap
your share
« 0 f pros-
<G | perity. Only

= e v N TAYLOR & PRINGLE’S
The Computing Cheese Cutter Co. PRODUCTS ARE GOOD
WINDSOR, ONT. o PRODUCTS

‘The Oscar Onken Co. 4850 Fewrth Sireet Cincinnati, Ohile, U. 8. A.

Dole Bros. Hops & Malt Co.

BOSTON, MASS., US.A.
“SUPERIOR” BRAND HOPS

FOR FAMILY TRADE
They are carefully selected and packed
for the Canadian trade, in cases of 10, 15
or 80 lbs. each, containing 14, 14 or 1-lb.
packets.

Thrmm—*wmdy:‘mhdbwhﬂh

et up with the ol ser, besdes hundreds of dandard istres caa be e 0. R. E. BOYD & COMPANY
n o Horwosd Hinged um:’wm'?::-'f: Agents for the Province of Quebec
Younits not i we. are thouaadh of s in daily ue. 15 STE. THERESE ST. - . MONTREAL
Set has 89 Interchangeable Younits For Large Store Windows, $38.80
Nor 200 55 x50 berchuageable Youuit For Saal Sore Windows, 883,10 DONALD H. BAIN CO.

Stk comed i Mo, O O dc o e g b, Send b oo Petetd 4 e b o AGENTS FOR THE CANADIAN NORTH-WEST
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| FINEST cmrsm, AL
| GELATINES
Powdered and Sheet

FINE LEAF GELATINE

British Manufacture

l

OURY, MILLAR & CO.
9 Mincing Lane, London,E.C.,Eng.

SOLE AGENTS FOR CANADA

F. S. Jarvis & Co.

il 18 TORONTO ST., - TORONTO

EVERY DOG OWNER

throughout the World

KIIOWS

SPRATT’S

DOG CAKES
PUPPY BISCUITS

Will you cater for
those in your town?

Ask your jobber for them or write for
samples and prices to

SPRATT’S PATENT LIMITED

Congress Street, NEWARK, New Jersey, US.A.
24-25 Fenchurch Street, London, England.

Whole Rice Custard

CANADIAN GROCER

(Fruit Merchants) Ltd.

40-41.42 KING WILLIAM ST. §
LONDON, E.C.4, ENGLAND

Cables : ‘Loudly, London "
Cedes (Private): A.B.C. 4th and 5th Editiens,
Western Union and Bentleys.

Direct Shippers

Portuguese Sardines, French Sardines, Norwegian Bris-
ling, Sild, Herrings, &c; Dried Fruits, Currants, Dates,
Raisins, Evaporated Fruits; Almonds and Nuts of all
kinds ; Shelled and Prepared Almonds; Almonlike (sub-
stitute for Prepared Almonds); Shelled Walbuts and
Kernels ; Spices, Rices, Tapiocas, &c.; Confectionery,
Chemicals, &c.

Hwﬂdqs of
urban

e

IN CARTONS. Cases each 60 nominal pounds

«"”

Ground the Custard
Barley Flake Custard Tapioca Custard

Sago Custard Semolina Custard

All ingredients in the packet. No Eggs, Sugar or Milk
required. A quart of water and a packet of Turbar
gives a rich milky pudding for six persons. Cases each
6 dozen assorted.

] REAL

SARDINES.

The Elite of the Sea

Guaranteed real Sardines, carefully packed in pure oil. of high
grade quality and fine flavour. Attraoctive gold and blue labels.

Packed in fo'lowing sizes, 22 m/m. {-club. Nomjinal 10 oz.:
120z and 18 0z. All with keys.

Special (wuotations upon Applscahou
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Will get you the tobacco trade

There is a distinctively different “flavor”
to every chew of King George’s Navy that
captivates the taste of discriminating

“chews.” That’s why selling

it is so very worth while. It

gets the dealer the tobacco

trade and holds it, too.

You’re selling King
George’s Navy, of
course ?
(4
Al
B
o,
A )
al® , =
-:-____ s .:_-”—Jp_’;t\ I”’_—_- - 5
Rock City Tobacco*Co., Ltd

/——“— ————

 —

— - - —
S — .
_‘____—_—-__:'_—-'—-—_—'__,———-——— ——

The Megantic Broom Mfg., Co., Ltd.

Ma nufacturers of Brooms and Clothes Pins

TrrEEEEET—_IThR

A\
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The Perfect

| | Peanut
Jur clothes pins are made ' i

and designed to stay om il

the line. And they do.
Dealers know that by the ‘ UR JOBBER
way housewives are ask-

ing for them. Made of ‘ ASK Yo
the best wood, ‘that in-
sures against splitting. OR
Splendid profits and cus- |

tomers’ satisfaction as-
sured to the dealer selling

them. Write our nearest | Montreal N“t and
| Brokerage Co.

30 and 32 Jurors Street, Montreal, P.Q.
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has captured
the taste of
discriminating
people be-
cause of its
delightful
Concord Fla-
vor and real
refreshing
goodness.

Are you sell-
ing Marsh's ?

TheMarsh Grape
Juice Company

NIAGARA FALLS, ONT.

OntariolAgents:

The MacLaren Imperial
Cheese Co., Limited
Toronto, Ont.

Once Used, Always Used

CREAM OF BARLEY, a delicious break-
fast food, cooked in three minutes; a most
healthful diet for youth and old age; the
most sensitive stomach can retain it, and
it is recommended by all the leading phy-
sicians. We are the originators and only
manufacturers of CREAM OF BARLEY,
PEARL BARLEY FLOUR for Babies and
Invalids, and SISTER MARY’S PAN-CAKE
FLOUR. Every package of CREAM OF
BARLEY is guaranteed, and we say on
label, “Use one-half package, and if not
satisfied, return it to your grocer and he
will refund your money.” Our goods are
recommended by Dr. McGill, chief analyst
at Ottawa, so you take no chance when
ordering goods from us. Our mill is the
only exclusive barley mill on the continent.
Use “CREAM OF BARLEY” and stop tak-
ing medicine, for it is the real Mackay and
can be bought from all first-class wholesale

grocers.
Our trade-mark is registered

MANUFACTURED BY

John Mackay & Co., Limited

CANADIAN GROCER

ALWAYS SALEABLE

Mathieu’s
Nervine Powders

MATHIEU'S

NERVINE POWDERS.

Cures that sick headache or
that bothersome nerve-rack-
ing neuralgia. )
Stock Mathieu’s Nervine
Powders. They are reliable
always -and can be recom-
mended with confidence.

A Great Remedy for Neuralgia, Sleeplessness,
Sick Headache, La Grippe.

J. L. Mathieu Co.

PROPRIETORS
SHERBROOKE QUEBEC

GROCERS

ORDER YOUR STOCK OF
Champagne
de Pomme
NOW

It makes a delicious
drink. Put up in pint
bottles or splits. Recom-
mend it to your custom-
ers. Pays a good profit.
Easy to sell.

Order from your
wholesaler or -

CieCanadien Importations

140 ST. CATHERINE ST. E.

Montreal
We want Agents in Every City and Town.
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‘Then the first thing to be consid-
Ou ant ered is the kind of man you are

looking for.

Your business calls for a man of
a an keen perception; and ambitious
man; a man who looks to every-
thing that helps him become effici-

ent in the business he has chosen.

Y ou need just such qualities in the
man you are seeking, combined
with specialization in your line,
and the surest, quickest and most
economical way to reach him is
through the “WANT AD” col-
umns of CANADIAN GROCER.

‘The man who takes time to study
the pages of Canada’s Only
Weekly Grocéry Paper is ambi-
tious, progressive, has a good un-
derstanding of the grocery trade,
and is more likely to fill your par-
ticular requirements than the hap-

hazard man who never looks
beyond to-day.

CANADIAN GROCER is the Trade
Show Window for more than
5,600 grocers and their staffs in all
parts of Canada. Your message
will be read by these wide-awake
business men and your choice will
be from a select field.

Furthermore, the cost is indeed a
small item—2 cents a word first in-
sertion, and 1 cent a word for each
subsequent insertion. Five cents ex-

4 tra per insertion if replies are to be
Canadlan Gr ocer sent to Box No. in our care.
143-153 University Avenue Send it right along now. Let
TORONTO. ONTARIO CANADIAN GROCER find the man.
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Looking
for a

Man?

Look for him where he should
be found—in employment in
*he grocery business, the busi-
ness you yourself are in.

Advertise to get him. Use
a small classified advertise-
ment, to cost you 2 cents a
word. Put this low-priced ad-
vertisement in 'CANADIAN
GROCER~—the paper read by
grocers and their men. Some-
where is the man good for
you to have. You may not
be able to attract him readily
from his present place. On
the other hand, he may be
looking for you. But fish for
him. Cast again and again.
The best men are hardest to
get.

What is a dollar or two spent
on finding the man you want
—if you get him?

Narrow your search. Use the
newspaper that searches out
for you among those where
he is likely to be found.

Make your advertisement
brief—like a telegram.

We provide a box number, if
you want your identity con-
cealed. And forward replies,
of course.

Rates.—Two cents per word
first insertion and 1 cent per
word each subsequent inser-
tion. Five cents extra per
insertion if replies are to be
sent to box number in our
care.

Canadian Grocer
143-153 University 'Ave.
Toronto

CANADIAN GROCER

Make room on
your counter
for a few
bottles of

ROSE’S
LIME JUICE

The Original and Genuine

Rose’s is a good Lime
Juice—none better.

Non-intoxicant, healthful,
nourishing,' this delicious
summer drink will be wel-
comed in every home in
your community.

And every bottle you sell
will win you a good, big
profit. It’s easy to sell
Rose's. It looks good and
it tastes better.

Order your supplies now
in good time for the hot
weather weeks.

Holbrooks, Ltd.

Toronto and Vancouver

SUMMER = DRINKS

Made at home with
ADAMS’ ROOT BEER

and

ADAMS’ GINGER BEER

S5e  ADAMS’ LIgu:D 27,
ROOT BLLCR.

TS MR NS AN g

EASILY PREPARED AT SMALL COST

25¢. bottles make 5 gallons and
15¢c. bottles make 2 gallons.

25¢. sizes $2.10 per dozen, $24.00 per gross.
15c. sizes $1.20 per dozen, $14.00 per gross.

Manufactured and for sale by

PARKE & PARKE, LTD.

MacNab St. & Market Sq., Hamilton, Ont.

Are You Interested?

CANADIAN GROCER reaches
the retailer, the wholesaler,
the manufacturer, the clerk
and the traveller, just the men
to whom you wish to sell or
from whom you would buy.

RATES:

(payable in advance)
2¢ per word, first insertion.
1¢ per word, subsequent inser-
tions.

-Be extra per insertion when re-
plies are to be addressed c/o
Canadian Grocer.

No Other Paper Reaches

All These Men.

In Selling a Business?

In Buying a Business?

In Engaging a Clerk?

In Securing a Position?

In Securing a Partner?

In Disposing of Second-hand
Fixtures?

Then you should use.
Canadian Grocer’s Classified Ad.
Columns.

It should find for you among
the p ive Grocers of Can-
ada at least one individual who
is on the lookout for just such a
p;oposition that you have to
offer.

Canadian Grocer
143-153 University Ave., Toronto

Getting Results

A large firm in a Western
Canada city recently advertised
in CANADIAN GROCER Want
Ad. Page for a man to fill a re-
sponsible position—result 21 re-
plies. This indicates that the
want ad. page is followed close-
lyy. The man YOU want to
reach is reading this page.
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Is Merchandise Properly SOLD To You?

OU recognize the direct connection between production methods and the cost and

quality of the goods

you have a right to know that goods are properly made. Yet

the manufacturing, important though it is, is but the first lap on the journey to the

consumer.

Merchandise must be sold;
cost, and it has just as direct a bearmg upon the ﬁnal cost to you.

sales cost is JUSt as leemmate as manufactunng,

If needless expense is

mcurred it means either higher prices or a decrease in quality or service.

Obviously it will pay you to recognize efficient selling service.

With this simple truth

clearly in mind, permit us to enunciate an established, proven sales principle—

LIST OF MEMBERS

Each has subscribed to and is
maintaining the highest standards
of practice in their editorial and
advertising service.

Advertising and Selling
American Architect

American Blacksmith
American Exporter

American Funeral "Director
American Hatter

American Machinist .,
American Paint Jowrmal
American Paint and 'Oil Dealer
American Printer

American School Board Journal
Architectural Record
Automobile Dealer and Repairer
Automotive Industries

Boot and Shoe Recorder

Brick and Clay Record

Buildings and Building Management
Bulletin of Pharmacy

CANADIAN GROCER
Canadian Railway and Marine World
Candy and Ice Cream
Chemical & Metallurgical Engineer-

ing
Clothier and Furnisher
Coal Age

Coal Trade Journal
Concrete

Cotton

Daily Iron Trade & Metal Market
Report . e YR &

Domestic Engineering

‘Dry Goods Economist

Drygoodsman

Dry Goods Reporter

Electric Railway Journal
Electrical Merchandisj
Electrical Record ,Jg.
Electrical Review

Electrical World

Embalmer’'s Monthly
Engineering World

Engineering and Mining Journal
Engineering News-Record

Factory

Farm Machinery—Farm Power
Foundry (The)

Furniture Manufacturer and Artisan
Furniture Merchants’ Trade Journal

Gas Age
Gas Record &3 o
Grand Rapids Furpiture Record

—The seller who advertises in
the Business Papers reaching
only the class interested in his
message, is using the most
direct and economical method
of helping you maintain an in-
telligent contact with your
sources of supply. '

This kind of adyertising bears
the same relation ‘te - the: sales
department that an improved
machine does to the production
department. And if the sales
methods are wasteless and efficient,
you seldoin need worry about the
goods. Each act# as a support and
stimulus for the other,

On the other hand, the practice
of buying cireulation by the mil-
lion in the hope of influencing a
few thousand possible customers,
is open to question. The best ma-
chine is a source of waste when
improperly used, and this is no
reflection on the ‘machine. Con-
centration beats scatteration, and
costs less. The right tool in the
right place is a principle of as
much importance to selﬂng as to
production.

There are many other reasons
why discriminating buyers are
giving preferred consideration to
the concerns which tell them their
business story in the buyers’ own
business paper, especially if that
paper has subseribed to the high
standards of practice of The
Associated Business Papers, Inc.

LIST OFAMEMBERS
(Continued)

Haberdasher

Hardware Age

Heating and Ventilating Magazine
Hide and Leather

Hotel Monthly

Tllustrated Milliner
Implement and Tractor Age
Industrial Arts Magazine
Inland Printer

Iron Age

Iron Trade Review

Lumber Trade Journal
Lumber World Review

Manufacturers’ Record

Manufacturing Jeweler

Marine Engineering

Marine Review

Metal Worker, Plumber and Steam
Fitter

Mining and Scientific Press

Modern Hospital

Motor Age

Motoreycle and Bicycle Illustrated

Motor World

National Builder
National Druggist
National Petroleum News
Nautical Gasette
Northwestern Druggist

Power

Power Boating

Power Plant Engineering
Price Current—Grain Reporter

Railway Age

Railway Electrical Engineer
Railway Maintenance Engineer
Railway Mechanical Engineer
Railway Signal Engineer
Retail Lumberman

Rubber Age

Shoe Findings

Shoe and Leather Reporter

Shoe Retailer

Southern Engineer

Southern Hardware and Implement
Journal

. Sporting Goods Dealer

Starchroom Laundry Journal

Tea and Coffee Trade Journal
Textile World Journal
Timberman

Transfer and Storage

Woodworker

THE ASSOCIATED BUSINESS PAPERS, INC.

HEADQUARTERS:

JESSE H. NEAL, Executive Secretary
220 West 42nd Street

NEW YORK CITY
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Superior Table Syrup

CANADA’S BEST

The Syrup with a delicious taste.’
It is Superior in every respect as to

PURITY AND QUALITY
BAINES LIMITED - MONTREAL

A. W. BARNUM, Winnipeg and Vancouver

Manufacturers
WE WANT AGENCIES FOR

in hggtr;dasngl oplgib FOOD
PRODUCT'S

FOR THE PROVINCE OF QUEBEC

607 Profit in this Line
Vol-Peek makes big profits for the dealer. No expense -simply

hand over the counter. Comes to you in an attractive display 18 YEARS EX PI‘:RII‘.N(‘I'
stand. Individually wrapped. .
Vel-Peek appeals to the housewife. Mends all kinds of kitche i 5
utensils, such as Pots, lef’ ’;in‘u:: SG:nui‘.:!:v:reo, c::;p.:l_ Baﬂét’r.f - [{()\ AL BANI\
i, st it ol e mend usly aspind (30 oo Write us for information

Orde displ tand to-d f 24 k. , $2.25. Vol-Feck r I v l ‘
is gn:r:ntel:: .l’nd. blndted b;’o:r exu::lcve-'a?v..rh!im:. 2y N / & I ° MORRISSE E
At your jobbers or airect. . e Q
H. NAGLE & CO., Box 2024, MONTREAL 15 JACOUES CARTIER SQUARE

(Owning and operating Vol-Peek Mfg. Co.) Canada MONTREAL

“PRIDE OF CANADA”

PURE MAPLE SUGAR AND SYRUP

We can supply this season’s crop. Our goods are backed by a written guarantee to be
absolutely pure maple only. Order your requirements now direct or from our Agents.

REPRESENTATIVES: - W. L. Mackensie & Co., Limited, Winnipeg, Regina, Saskatoon, Calgary, and Eamonton ; Oppenheimer Bros., Lim-
ited, Vancouver, B.C.; 8. H. P. MacKenzie & Co., 33 Yonge St., Toronto, Can.; J. W. Gorham & Co., Halifax, N.S., and The Canadian
Maple Products Company, Limited, 5 Justice Walk, Church 8 t, Chel London, S.W.

MAPLE TREE PRODUCERS ASSOCIATION, LIMITED
Offices: 58 Wellington St. W., Montreal, Canada
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Class or Brown’s?

N a particular Canadian town, there
I were two general merchants who

kept, besides others, a line of men’s
wear. Both were making about the
same turnover, both were prospering.
Then, something began to happen;
Brown’s trade began to fall off; his
haberdashery sales became fewer and
farther between; on the other hand,
Jones’ store took on a more prosperous
appearance, once a week or so one of
his show windows displayed an attrac-
tive line of haberdashery, men of the
place began to go to Jones to see the
latest lines. Why? Because Jones
kept in touch with the men’s wear
trade: he knew where to buy to best
advantage; he knew the latest stvles
and sold them; in fact, he knew that
particular part of his business tnor-
oughly. How? By reading a trade
paper on men’s wear, one which was
an authority on the subject. Tn fact,
he read

Men’s Wear

Review

It gave him—

The latest styles;

The newest novelties;

The markets at home and abroad;
The news of the rest of the trade.

Tt taught him—

The rudiments of window dressing;

The correct use of show cards, and their
writing ;

The art of being a salesman ;

The science of bookkeeping, and a
mint of other things,

It proved worth while for Joues; it can

be for you. The subscription price is

only two dollars per year. Send it to-

day, with your name and address to

MEN’S WEAR REVIEW

143-153 University Avenue

TORONTO

Are You in Jones’

JAMS
DOMINION CANNERS, LTD.

“Aylmer” Pure Jams and Jellies.
Guaranteed Fresh Fruit and
Pure Sugar Only.

Screw Vav top Glass Jars, 16 osz.
glass, 2 doz, case.

Apricot . ...
Cherry
Gouseberry

“AYLMER"” PURE ORANGE
MARMALADE

Per dos.
Vacuum Top,
G08. I8 GRS isieit ssenenes $2 00
12 oz. Glass, Serew Top,
doz. in case 2 56
16 os. Glass, Serew Top,
dox. in case 32

2 doz. in 32
2's Tin, 2 doz. per case 510
4's ’l’lnl. 12 pails in ecrate,

pail on oW 0 82
Tln.aunllnmh.wrlo
1

14
I, o6 coskvecnsss 02

‘ 80' 'l‘ln or Wood. one pail in

erate, per

PORK AND BEANS
“DOMINION BRAND"

Per doz.

. Individual Pork and Beans,

Plain, 76e, or with Sauce,
4 dos. to

case
1's Pork -nd Beans, Flat,
Plain, 4 doz. to case
1's Pork and Beans, Flat,
Tom. Sauce, 4 doz. to case 0 95
1's Pork and Beans, Tall,
to

Tomato or Chili Sauce, 4

doz. to the case 09T%
1%’s (20 ox.) Plain, per doz. 1 25
Tomato or Chili Sauce ... 1 27%
2's Pork and Beans, Plain,

2 dos. to the case 1
2's Pork and Beans, Tomato

or Q Sauce, Tall,

doz. to o.c
2%'s Tall, Pllln pcrdon Sa
Tomato or Chili Sauce ....
Family, Plain, $1.76 dox. ; Family,
Tomato Sauce, $1.95 doz.: Famlily,
Chili Sauce, $1.95 doz. The above
2 doz. to the case,

CATSUPS—In Glass Bottles

Per doz.
% Pts., Aylmer Quality
Pts., Aylmer Qua

Per jug.
G