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Robinson’s
Patent
Barley

Needs Little Pushing. 
Your Customers Will Like 

it, and a Demand 
is Immediately Created.

MAGOR, SON & CO.,

Robinson’s Patent 
Barley

is a Healthful and 
Nutritious Food for Young 

and Old.

For Particulars, Address

403 St. Paul Street, MONTREAL 
30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

A WIDE RANGE OF USES
have been developed for Benson’s Prepared Corn. The novice, who 
knows corn starch only as the basis for a few puddings and other 
desserts, is frequently surprised to find that The experienced cook uses

Benson’s Prepared Corn
for many many purposes. Remind your customers that they ought to 
get our little recipe book, and tell them that we send it free on request.

# Fdwardsburg Starch ®
LIMITED

•CARDINAL-TORONTO -BRANTFORD -VANCOUVER

< •'
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HONEST
(j f V'E your cuatomei's a sound and pure article 
at a fair and just price

Do not deceive jay selling them the just as good 
product in place ojf Uie standard product of total­
ity, just because the inferior product may show 
you a little larger Initial profit.

Your customer* demand quality (or value) 
and era willing to pay far it, so why rkfc your 
reputation, your customers’ goodwill and con­
fidence by recommending a product which ypu 
know to be inferior, when they demand the qual­
ity product? ‘

Maybe you hare wandered why so and so’s 
trade with yo*1 bas «<* been « large as usu#; 
just pause a mamant sad coneider that " 
tlie result of yonr not being honest witl

If a small number of yonr 
inferior product, do not endeavor to pe 
better and the larger number of your 
to believe that it is just as good as 
duct, but rather persuade the smaller number to 
buy the iiest, which will show tfeem more value 
for their money, and show you a better profit in 
the long run.

Quality products talk and sell themselves; be 
honest with yourself and customers by selling tie 
products which you can honestly Say are thé hêWt 
without the fear of having them prove unawtief»*- 
tory to your customers. i i y. :
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THE CANADIAN GROCER

A Faultless 
Product

(ÏÏ There is no better factory in the world 
" adapted solely to the production of Macaroni 

and similar pastes than that of Felix Codou in 
Marseilles, France. Every modern appliance is 
there—it is scrupulously clean—the original has 
been enlarged several times to meet the steadily 
increasing demand from particular people.

CODOU S MACARONI
(H Vermicelli, Spaghetti, Fancy Letters and 

■I Figures, as well as Macaroni, are the 
specialties produced—each one has a national 
reputation for high quality.

Taganrog Russian Wheat is used exclusively—
the wheat that yields the BEST results—the only 
wheat that is peculiarly adapted to the desired 
purpose. “Codou’s”—that is the name to think 
of when the best is wanted.

Arthur P. Tippet Co.
Agents

8 Place Royalei Montreal 84 Victoria St., Toronto

1
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CLARK’S
Famous English Mince Meat

In Pails,
In Cans,
Is “ Inglass ” Brand,

5 lbs. to 85 lbs. 
Is to 5s.
(one size only)

CLARK’S
English Christmas Plum Puddings

In Cans,

CLARK’S
Mince Meat and Plum Puddings

are made from the very finest of 
selected fruits and spices from 
old English Recipes

Is and 2s.

CLARK’S
Mince Meat and Plum Puddings

have that delicacy of flavor which 
everyone is looking for.

CLARK’S
Mince Meat and Plum Puddings

will create a demand where none 
exists and will expand and im­
prove your sales if you are already 
handling these lines.

Get Your Orders In Early. Don't Hesitate.

W. CLARK : : Montreal
MANUFACTURER of ths

CELEBRATED PORK AND BEANS



Made in one and two dozen size*.

Do not be satisfied to be “ just as good”; make yours the best 
and most attractive store in town.

STAR ERR CARRIERS AND TRAYS
FOB SAFE EOS DELIVERY

make clerks and delivery men take pride in accurate, quick, careful 
methods and build up the entire delivery and store service.

This modern egg delivery system for progressive stores pays for 
itself in a couple of months and then pays an extra profit on every 
dozen eggs delivered.

Write for our two valuable books “Safe Egg Delivery” and 
“ Advertising Suggestions.M They explsun everything in full.

•tar B(f Carriers are licensed under Canedian Patent Ne H566, te be used enlr with trars supplied br us- Manufacturers, 
iebbers er agents supplying ether trays for use with Star Egg Carriers are contributory infringers of our patent 
rights and sebfeet themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER 6& TRAY MFG. CO.
1SS0 JAY STREET, ROCHESTER, N.Y.

BORDENS
EAGLE BRAND EVAPORATED MILK 
CONDENSED MILK peerless brand

°f Borden's CondinUS

*b«l protection
"b««rth,jg„.turo. zz/w 

^^ÈN^cÔnDENSÉDMÎL^0^

By recommending these Brands 

you will please your customers.

They are the best that 

Science can produce.

BORDEN’S CONDENSED MILK CO. 
“Leaders of Quality” Established 1857

Sale* Offices and Agencies:—

Meson CD. Hichey, Winnipeg end Calgary 
WILLIAM H. DUNN.

Montreel, Toronto end Vancouver

UNSW^.-^
EVAPORATED
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Our latest Biscuit 

delicacy
TRADE MARK REGISTERED

FINGERS
Dainty design.unique 
and rich in flavor^

St. Vincent
The Best ow

Arrowroot
Grade

An Opportunity For Large Profits
For a century or more St. Vincent Arrowroot has been an article of consumption all 

over the civilized world.

Recently, the enormous increase of the use of cocoa and chocolates and the study of 
domestic science and nursing have brought it into common use among a much larger portion 
of the people.

Arrowroot makes delicious Blanc Manges, Puddings, Biscuits, Cakes, etc., and is 
invaluable as a diet for invalids.

Very little education is needed to build up a large trade.

Samples and information given in regard to recipes, grades and prices on application 
to the Secretary of the

St. Vincent Arrowroot Growers’ and Exporters’ Ass'n.
KINGSTOWN, ST. VINCENT, B.W.I.
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.

"Simcoe" Brand Baked Beans
A line that has become exceed­
ingly popular throughout Can­
ada by reason of a combination 

of high quality and generous quantity.

As a green label on each can tells your cus­
tomers, these tins contain more beans than 
the 3 s flat that are sold at a higher price. 
The various sizes are put up to suit large or 
small families or hotels.

And you, can guarantee the quality, because 
the beans are all hand-picked, processed with 
exceeding care, and nothing but the purest 
sauces and spices are used.

Now that it is a very seasonable time for 
canned goods, push and profit thereby by 
selling “ Simcoe ” Brand Pork and Beans.

Send for our pamphlet on 
l^aluable Hints on Storing 

Canned Goods.

Dominion Canners, Limited
Hamilton, Canada



THE CANADIAN GROCER .

The Dominion Government 
Form of Warranty

Means much to every grocer in the handling of Spices.

It Means This
1. The grocer who receives this warranty with each spice purchase is insured

against deception and fraud.
2. The manufacturer or seller giving this warranty is directly responsible to the

government for any adulteration or deception on the spices he sells to the 
trade.—The grocer is not.

3. The consumer, your customer, has the only positive guarantee that the goods
are genuine.

Now, Mr. Grocer
Do the spices you buy bear this Government Form of Warranty 7 If not, you 
are not insured. If the concern from which you buy your spices as pure will 
not give it, don’t you think it is time to feel nervous ?

EVERY TIN, PAIL, PACKAGE, BOX AND BARREL OF

White Swan Brand of Spices
bears the Government Approved Form of Warranty for your protection—And 
they cost no more than ordinary brands.

WE GIVE THIS WARRANTY VOLUNTARILY

SEE IF ANY OTHER SPICE MILL WILL GIVE IT
ON REQUEST AND IF NOT 

YOU KNOW THE SAFE COURSE

WHITE SWAM SPICES & CEREALS, LIMITED, TORONTO
ADVOCATES OF PURE FOODS
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Grocery Profit Insurance
y You can get Insurance against many losses, 
but none to prevent loss of profits.

q The best profit insurance is a stock of 
salable goods ; most of the losses result from 
“ dead stock.”

q HEINZ PURE FOOD PRODUCTS are
the kind of goods that are “ Safe to Buy ” and 
“Safe to Sell,” because always salable.

q The 57 Varieties are every one guaranteed 
Pure and guaranteed to please, or money back. 
You take no chances when stocked with 
reliable brands that are advertised and backed 
by their makers.

H. J. HEINZ COMPANY
New York Pittsburg Chicago London

ST. CHARLES MILK
WERE LINED UP
you would find the best 
of them handling

ST. CHARLES 
EVAPORATED

MILK
That is because this pro­
duct comprises a line that 
is a huge seller and al- 
ways makes good. H

A PERFECT
SUBSTITUTE

for milk or cream in their 
unmodified form.
Simply pure milk put up 
in small tins.

IF ALL THE 
GROCERS 
IN CANADA

w't?

St Charles Condensing Co
1NGERSOLL, ONT., CANADA

CHAP

Have No 
Hesitation

■ in deciding in favor 
• of a fixture that 

saves its cost by 
cutting cheese 
ACCURATELY.

The 
Perfection 

Cheese Cutter

Canada

encased in a handsome glass and wood, highly polished 
case, prevents the giving ol over-weight by its attachment 
for exact measuring, doing away with the accumulation of 
dried-up scraps and crumbs.

THE UNUSUALLY MODERATE PRICE we ask for 
this fixture will surprise you.

The
American
Computing
Co.
of Canada
Hamilton,

II

“The King of all 
Package Cheese

This is what Meadow - 
Sweet is styled by a 
prosperous dealer.

He gave us a small 
trial order. Now he sells 
dozens a week and makes 
good profit.

MEADOW-SWEET : RETAIL 10c.
We are perfectly sure you can sell at least two 
packages a week to 90% of your customers. 
20 cents a head is not much, but multiply the 
amount by the number of your customers. 
Nice total, eh?

FRESH, NIPPY, APPETIZING
Make it your leader. Others have done it. 

Are now well pleased.

Meadow-Sweet Cheese Co., Montreal
AGENTS: Lllng Bros., 307-30» Elgin Ave., Winnipeg, Mtn 

Fr.d. Coward, 402 Sp.dln. Ave., Toronto; W. Durance, Hamilton, 
Ont ; Bcllefeullle & Giroux, Three River., Que.; Dominion Fish & 
Fruit Ltd., Que.; Dentult Grain & Provision Co., Sherbrooke, Que ■ 
McLeod b Clarkson, Vancouver, B.C.; W. A. SI monda, St. John,N B.: 
Ottawa Cold Storage Ltd., Ottawa, Ont.
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Montreal,
St. John. N.B., - 
Halifax, N.S., -
Boston, U.S.A. -

Round

HI bLHvt O

Fruit All The Year
Pink’s Bottled and Canned Fruits are 
indistinguishable from Fresh Fruit.

CJ Being bottled immediately after it is 
picked and cleaned, the fruit retains 
its rich natural flavour.

y Apply for price list to our sole Canadian 
distributors

THE MANUFACTURERS’ AGENCY CO.
J. W. Windsor, - - 22 St. John Street
S. Cecil Irvine,
C. E. Creighton, 
Gen. Sales Office,

48 Princess Street 
Bedford Chambers 
330 Board of Trade Bldg.

E. & T. PINK, LONDON, ENG.

The Lines in Constant Demand !

ROWAT’S PICKLES
AND

PATERSON’S SAUCE
Are you handling these ready sellers ?

Rowat (EL Co.

fcAr.SUMacvnzn.oi 
s.Gravib Gami **>5a

‘ATERSON A SO)
*WATaC°w~ 

GLASGOW 
— rm i ir——

GLASGOW SCOTLAND

Canadian Distributors:

Snowdon & Ebbitt, 325 Corlstine Bldg., Montreal, 
Quebec, Ontario, Manitoba and the North-west; F. K. 
Warren, Halifax, N.S.; F. H.Tippett & Co.,St. John, 
N.B.: C. E. Jarvis & Co., Vancouver, B. C.

8
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Quality Incomparable
A Wholesome Food 

A Host Nourishing and Economical Food 
Rival Bread for Economy

At Your Grocers 81
For Large Families 
For SmaU Famffies

McCORMICKS
Jersey £ Cream

Soda
Biscuits

Reproduction of 4-col. Newspaper Advertisement
Satisfy your Customers - give them an article of quality and the consumption will increase. Get them to 

use McCormick’s Jersey Cream Sodas once and watch the result.
Already thousands of new customers have been made and this influence will be felt for all time, as these 

biscuits are unquestionably superior to the ordinary kinds people have been in the habit of buying.
Take advantage of our advertising and keep a full stock always. Order from nearest shipping point

iyyi'r» D jWrTf'T^'JO Warehouses, MONTREAL. OTTAWA, HAMILTON, KINGSTON, WINNIPEG, CALGARY.
lVlV V/V/rVlVllVy-lX O Factory : LONDON, CANADA.
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THE CANADIAN GROCER

PURITV FLOUR

THE rapid growth in popularity
of PURITY FLOUR is the

natural outcome of its spotless purity 
and ability to give its users more in 
actual value of results. A flour trade 
grown on such a basis can do nothing 
hut constantly increase.

PURITY FLOUR means

More T rade and

Better Trade

Western Canada Flour
LIMITED

Mills Co.

TORONTO MONTREAL OTTAWA ST. JOHN

GODERICH WINNIPEG BRANDON VANCOUVER
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The Only 5 Cent Package of Powdered Ammonia

Lawrasons

London Canada

GUARANTEE OF $500
That LAWRASON'S SNOWFLAKE

AMMONIA equals in power any 
similar powder on the market 
selling for twice its price, 

e pet giant C 
vxy# package

The wonderful cleansing qualities, disinfectant properties and general 
household uses of

LawrasonV
have been told you before in the Canadian Grocer, The same facts 
have been placed before the public in a vigorous advertising campaign.

The demand is daily growing larger. Have you ordered your stock 
yet?

The people will have Snowflake Ammonia. None of the various 
substitutes for Snowflake Powdered Ammonia are equal to its cleansing 
properties, and they all cost more.

The profit is a good one, get in line for your share

S. F. LAWRASON & CO., London, Ontario

TO THE WHOLESALE TRADE i

West India Co., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OP:

Sandbach, Tinne & Co., Liverpool, Eng. 
Sandbach, Parker 6t Co., Demerara, B.Q.

SUGARS
MOLASSES

and ill West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Amk ue for pr/oea before filling 
your orders for tho oomlng amamon

West India Co., Limited

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up yout stocks of Condensed Milk by adding these 
three lines—New Ones and Good. They will bring you new 
customers and quick return».

St. Georje Evaporated Milk, 4 doz. in case, $3.35 
Princess Condensed Milk, 4 doz. in case • $3.90 
Banner Condensed Milk, 4 doz. in case • $4.40

Order from your wholesaler or direct from the factory. 
Delivered in 5 case lots to any point in Ontario or East to 
Hallies.

J.
ST. GEORGE

MALCOLM (XL SON

11
ONT.

C5:^:-9C
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D. S. PERRIN CgL CO. Limited

30 Bars to Box $1.0

60 Bars to Box $1.00

to Box $1.00 LONDON

Quality
and

Profit
are assured you 
in the brief sug­
gestion that you 
stock these 3 
lines of the best 

eating Chocolate Tablets 
you can buy. They may 
bring greater success than 
your business has ever 
experienced.

Manufactured by

CANADA

SANITARY CANS
Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk use

Sanitary Can Co., Ltd.,
Niagara Fall*. Ont



THE CANADIAN GROCER

Comfort Soap Sealing " "
Free with 25 Cases Comfort Soap 

Or with 10 Cases Comfort Soap and $2,00 
Or with 5 Cases Comfort Soap and $2,50

Wetting the Tape

ADVANTAGES

SAVES TIME 
SAVES TWINE

Parcels are securely fastened and cannot 
be tampered with as is the case with 
twine.
Advertisement of Grocer enters each 
customer’s house on one or more 
parcels daily.

Each roll of tape is 9,600 inches long and capable of sealing 2,400 parcels.
Rolls of tape with our advertisement only are supplied by us absolutely FRFZE.
Rolls of tape with CUSTOMER’S ADVERTISEMENT alternating with ours 

are supplied at 25c. per roll or given free as premiums. No orders taken for less

I
«

il "'i'f 
m wr

DIRECTIONS:—Draw required length of tape across 

the roller, pressing it on roller to moisten, then lift upward and 

press it against cutter and seal parcel. When roll of tape be­

comes smaller, tighten thumb-screw which is located under the 

cutter to prevent tape sliding too freely. Always keep plenty 
of water in the pan.

Tearing OH the Tape

PUGSLEY, DINGMAN & CO., Limited
TORONTO

5449
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MAPLE SYRUP ! What Price Are You Paying?
We are now getting delivery of foreign sugar, a large contract made before the advance in price.
We are therefore able to continue selling our famous Pearl Brand Maple Syrup Mixture at the 
old price. Prices are as follows :

Wine measure tins
_ , _ . „ ■ m Gallons, 6 to CasePearl Brand Maple Syrup

Pints, 24 to Case 
Quart Bottles, 12 to Case

Per Case
$4 4° 
4.70 
4-70 
2.50 
2-35

BULK MAPLE SYRUP, Imperial measure. 
2} Gallon Tins, 2 to Case $4.00 
5 Gallon Tins, 1 to Case 3.90

Oak Barrels, about 40 Gallons, per Gal. 75c.

OUR PROPOSITION
Send us your order for 5 cases or more, we will prepay the freight to the extent of 40c. per 100 lbs. 

If the goods are not perfectly satisfactory, return them at our expense.

Our Maple Sugar Specialties will interest you. Send for illustrated price list.

In ordering, name your jobber.

MAPLES LIMITED • • 
• • TORONTO

HEADQUARTERS FOR MAPLE PRODUCTS

Pure, Well-Packed w Sweet, Wholesome
Strengthen your hold on the profitable family 
rade by featuring

“KING OSCAR ”
NORWEGIAN SARDINES

A line that never fails to please the particular 
palates of your best customers.

“ King Oscar ” Brand arje the primest Autumn- 
caught fish, canned in our modern sanitary 
factory, and appeal to every grocer as a good 
profit producer.

Ask your wholesaler.

JOHN W. BICKLE and GREENING
(J. A. Henderson)

HAMILTON ONTARIO

Tartan Drand Teas, Coffees, Spices, Extracts, Baking 
I 911911 D191111 Powder, Canned Fruits and Vegetables
Salmon and Sundries. Every tin and package guaranteed.

Wagstaffe's Jams, Jellies, Marmalade.

Brand
THE SION OF PURITY

BALFOUR, SMYE £• CO.,

Importai Vinegar.

Phene 3595. Exchange to ell departments,

The above line» are fully guaranteed 
for quality, appearance and sala.

WHOLESALE 
GROCERS . . HAMILTON

14
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The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Redpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that.

All Grocers who have regard for the best 
and most permanent custom will give “Redpath" 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘•Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Eatahliiked in 1884 by John Redyath

You are the man we want
—that is, if we haven’t yet had the pleasure 
of putting an

ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin” 
for rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish. 
Equipped with special adjuster device and 
the new style force feed steel-cutting grinders,

Aek any of the following jobbers 
for our Illustrated catalogue: 
WINNIPEG—G. F. a J. Galt (and 

branche»): The Codvllle Co. (and 
branches); Foley Bros.. Lareon a 
Co. (and branches). 

VANCOUVER—The W. H. Malkin 
Co.. Ltd. Win. Braid a Co.; Kelly. 
Douglas a Co.. Ltd.

HAMILTON—James Turner a Co.; 
Balfour, Smye a Co.; McPherson, 
Glassco a Co.

TORONTO—Bby. Blaln. Ltd. 
LONDON—Gorman. Eckert a Co.
ST JOHN, N.B—O. E. Barbour a 

Co.; Dearborn a Co.
REGINA, Saak.-Campbell. Wilson 
a Smith.

MONTREAL -The Canadian Fair­
banks Co. (and branches). 

EDMONTON. ALTA.—The A. Mac­
Donald Co.

Woodruff & Edwards

\
CO. 

EL6IM, III., O.S.A.

DRIED FRUIT OF QUALITY

This Mark

ntOMTHEUNDOFSUNSIIINE

on every Box 
Insures the Best
Place Order Now for Fall Delivery

All First-Class Jobbers Handle

Mats!

alenl.;
V>-V’l -

- * <> Xi!

NELSONS
tpowjtoiw
GELATINE

is a perfect ly'‘pure Gelatine 
in powder form, ready tor 

immediate use without

NELSON, DALE & CO
WARWICK, ENGLAND.

16
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<v If it’s BUSINESS you want, Sir, H. P. Sauce will surely bring it along

H. P. is no shelf-warmer, it’s no sooner on than it’s off again—off
again to good purpose, too, to your customers and to you.

Don’t TRY to do without

•»
$
$
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|
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THE
“WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
' MODERN GROCERY FIXTURES ’ 

and let us give you an estimate.

Walker Bin & Store Fixture Co.
LIMITED«uiMuninvis,

Ss.llet» : Vila*, â Treeei.le, Wlisleef, Mm.

,“k*',k*’** •* 1,6 Ï£m. lMt Berlin, Ontario
Haalreah V. S. Slleocà. S3 Si. Mickeies Street

THEY ALWAYS 
ASK FOR 

MORE

Club House 
QUEEN OLIVES £yib Ho*,*,

*_QU(is o, . i ;,
because of the exquisite flavor 
that is preserved in them.

The fruit is carefully sel­
ected for size, shape and color 
and preserved by our process 
which turns them out solid and 
luscious.

Try for the best trade in your town 
by handling Gorman, Eckert goods.

Writ* your Jobbor tor #/•<•.

Gorman, Eckert & Co.,
LIMITED

LONDON. Ont. WINNIPEG, Man.

Fresh Cow’s Milk - Evaporated
In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk
Absolute cleanliness and purity are preserved, and each can is guar­

anteed pure and fully sterilized.
You can stake your reputation on its purity and perfection. The profit 

is a good one. See to your stocks to-day.
M.de in Canada by Canadian.

THE AYLMER CONDENSED MILK CO., Limited Aylmer, Ont
Head Office., HAMILTON, ONT.

16
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WAGSTAFFE’S
FINE OLD ENGLISH MINCE 
MEAT AND PLUM PUDDING

NOW READY FOR DELIVERY

Made from the finest fruits and spices obtainable, 
in the most up-to-date sanitary factory in Canada.

*H Our goods may be a little dearer, but look at the 
quality.

Mince Meat, packed in 1-lb. 2s, 5s, 7s ; 25-lb. gold- 
lined pails, and 62-lb. tubs. Plum Puddings, packed 
in Is, 2s, 3s, crocks. In individual cardboard boxes.
ORDER QUICKLY, PLEASE, FOR THE SEASON 

Only a limited quantity being packed.

WAGSTAFFE, LIMITED
PURE FRUIT PRESERVERS

Hamilton - - Canada

Iin

17
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PURITY
is what you get in JAPAN TEAS 
No coloring matter in their manufacture

FURUYA & NISHIMURA
have a complete assortment of NEW CROP on spot and to arrive.

JOBBERS PLEASE NOTE

THE MOLASSES THAT 
INCREASES SALES!

Apart Irom the unquestioned quality and 
flavor of

GINGERBREAD
BRAND

Molasses
it will sell readily because the large 
variety of sizes in which it is put up can­
not fail to suit every individual require­
ment of your customers.

Gingerbread Brand is a strong baker, 
of good body, and a profitable line to 
handle.

Put up in tins—2’s, 3's, 5’s, 10’s and 
20’s: pails—l’s, 2’s, 3's and 5's; and in 
barrels and halves.

GIVE YOUR WHOLESALER A TRIAL ORDER

The Dominion Molasses Co.,
LIMITED

NOVA SCOTIA

Buy the 
Best

A line that 
will give entire 
satisfaction 
throughout the 
year to all of 
its users is

PURITY 
SALT

It is rightly 
named, because 
it consists ex­
clusively of fine 
dry, even crys­

tals, free from all foreign substances.
It is pure —that’s why the women 

think so highly of it.
Your profit is assured. Order a stock 

to day.

The Western Salt Co., Ltd.
MOORETOWN, ONTARIO

New PEAS (”th M|NT)
in Cooking Nets FARROW’S

You may have new peas 
now, or at any time of 
the year, if you boy 
Farrow’s M Patent Net” 
Peas and cook them as 
directed.

Patent Net’ PEIS
ere the finest early green peas, gathered at the beginning of the season when p 
are sweetest, most tender and delicious Our process preserves all their nati 
flavour. When cooked they are so delicious and tender that you cannot detect 
them from fresh garden peas. They are very easily cooked and remarkably cheap 
-a 19 cent Net provides liberal portion- for 8 « eople. Farrows “ Patent Net ’ 

Peas are English grown, absolutely pure, free from all preserva­
tives and colouring matter.

Tk* irsMeat 10 seal Use Ike 014 Gantry has star asst es.

CANADIAN AGENTS t

W. G. Patrick A Co„ 77 York Street, Toronto.
T. A. liacNab 4k Co„ Cabot Bldgs., St. John's, Newfoundlan4.

W. A. Simonds, 89 Union Street, St. John. N.B.
Rattan Ml Chapman, Fort Garry Court, Main St., Winnipeg. 

Rose A Laflamme, 400 St. Paul St., Montreal.
C E. Cheats* Ce^Pickford A Blache Wharf, H aidas

1
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LUMP SUGAR
The sale of lump sugar is steadily increasing. It is known to the trade and consumers 
under several names. When they get to know it

CRYSTAL DIAMOND LUMP SUGAR
will satisfy and please them as the finest and most attractive table sugar produced 
in the world.

The St. Lawrence Sugar Refining Co., Limited
MONTREAL, QUE.

MACARONI VERMICELLI 
SPA6HETTI

There are mere and more people every day 
awakening to the fact that the daintiest of 
dishes, and cheapest too, can be made from 
these products, and you should put in a 
supply and push them.

Don’t Take “Any” Brand
BUT TRY

L’ETOILE
the line that always gives satisfaction be­
cause it is manufactured by “men who 
know.” Our machinery is of the very latest 
type, installed by a Parisian expert, and 
worked by men brought all the way from 
sunny France.

L’Etoile—-the line that pleases.
TRY IT

Gie Française des Pates. . . . . . .
6-9 HARMONY STREET, - MONTREAL

g!!»
SILENT

MATCH.
Æf-^7/yv

’ ' f 'K.7b i1*ïV ; rVx J ><<),

9Û/1S/A//ÛA' /MIf// /v .. A,,. ,

‘Camp’ Coffee is off your 
shelves almost before 

you get it on 1

^ Don’t 
let your stock 

of ‘Camp’ run out 
— don’t even let it 

run down.
The demand for ‘Camp*—already 
big—is growing day by day—simply 
because of all Coffee Essences 

‘Camp’ is known to be the best.

CAM
m

See your Wholesaler to-day. 
R. Paterson & Sons,

Cojjce Specialists,
Glasgow

A Trade Bringer !
Prevail upon your customers to use a match that will give satisfaction, 
incidentally increasing their confidence in you.

THE DOMINION MATCH
is perfectly made in every respect. The heads never break off or 
splutter, and the lighting operation is a silent one. The neat packing 
makes them a good shelf or window display stock. Get in line and sell 
this satisfaction-giving staple--the profit makes it worth your while.

THE DOMINION MATCH CO., LIMITED
DESERONTO, ONT.

Or The Canada Brokerage Company, Limited, Toronto.
A. Maodonald Co., Winnipeg, Man.
W. A, Cation, 180 St. James St.. Montreal.

19
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QUOMUTT
Not like Noah’s Dove, which could 
not find a rest for the sole of its 
foot,

WHITE DOVE 
COCOANUT

finds a resting place in almost 
every store in Canada.

THE BIG DEMAND
resulting from the recognized 
purity of our goods makes it hard 
for us to fill all orders. Yet we 
will divide our output and let you 
have a share.

Lot Urn Know* Your Wmntm

W. P. Downey
S MONTREAL

THE PEOPLE OF

JAMAICA
are now buying things in the 
United Stetee which the) ought 
to buy in Canada. They den't 
know what we can do. A email 
advertisement in the

KINGSTON
"GLEANER"

might bring inquiriee. Better 
write for ratee to

l.c. STEWART, Halifax

When writing advertisers kindly ■na­
tion hiring seen she advertisement in 
this gape*.

FINEST
ENGLISH KIPPERS JELLY TALK

AND Let us have a chat with
EUROPEAN GAME

Ven/son 
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, Ltd.
23 GT. CHARLOTTE ST.

LIVERPOOL, England

you about jellies. That 
is, the good kind, of 
course. The majority 
of your customers 
always like to have 
some dessert at meals 
and are sometimes just 
doubtful as to what to 
make. Suggest

Club Jelly Powder
We can guarantee its 
quality and assure you 
that it will give general 
satisfaction. All you 
want to point out is the 
fact that there is a rich

2JZÏÏZ Common Sense
kills {ssrsvssr—“~
III tester, ted Ml |eeee It. W„ Twaits, let.

Dili— lad Omumb Renee • very seed seller, for
•MmmeUII.««hMibë|mmn tijU*te*ftam.

custard powder with
SUCHARD'S COCOA

Tats 1. the mum to push SUCHARDS 
COCOA. Fro* mot on Coeee will be la 
demand daily. It par. le all the beat. W. 
luirinm Such.rd'» Coees as.insl .11 ether 
make.. Delleleu. In Saver. Prime iuet rl.ht
FRANK L. BENEDICT * CO., kdaatreal 

AfMte

the package besides, 
and you'll surely find 
sales good.

“Double Event” Package
O. E. Roblnmon dc Co.
Manufacturer, and Buyers of Dried, 

Evaporated and Canned
Apples

/reeeree//, - - Ontario
ESTABLISHED 1886

Give it a Trial

S. H. Ewing & Sons
MONTREAL, B~».h TORONTO

WINDSOR SALT
CAR LOTS OR LESS Prompt «hlpmeeu.

drayw InMiv.i.. In wqr at M.
U nom dAed arm aOvortiooa T

A toot OerOT mill bring you at tat
Hot anti full Intormatton

TORONTO*SALT WORK•
TORONTO. ONT. GEO. J. CUFF. Mamaew

ICOIt S Ml gSd SO IIMRtlWM thlm
paper

TWO CENTS PER WORD
2

You can talk across the continent for two cents 
per word with a WANT AD. in this paper.
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GLOBE

MACARONI
The. . . . . . . . . . .
Manufactured Fond

makes good by its purity and high 
quality.

The macaroni habit is on the in­
crease and housewives are looking 
for the best grade for dainty 
dishes.

" GLOBE " Macaroni is easily cook­
ed, of just the right consistency 
and moderate in price.

A SPLENDID 
STAPLE LINE

D. SPINELLI <3l CO.
REGISTERED

MONTREAL - - QUEBEC

Not an Enterprise 
for the “Quitter ”

“If there is one enterprise on earth,” says John 
Wanamaker, “ that a ' quitter ’ should leave 
severely alone, it is advertising. To make 
a success of advertising one muét be prepared 
to itick like a barnacle on a boat’s bottom.

“ He muit know before he begins it that 
he must spend money—lots of it.

“ Somebody must tell him that he cannot 
hope to reap results commensurate with his 
expenditure early in the game.

“ Advertising does not jerk ; it pulls. It 
begins very gently at first, but the pull is steady. 
It increases day by day and year by year, 
until it exerts an irresistible power.”

GLOBE’’ THE RIGHT THING
It Pleases Both the Trade 

and the Customer

Packed under official in­
spection in guaranteed pure 
olive oil, reliable in quality 
and moderate in price.

“ESKIMO”
Sardine»

will prove a particularly 
seasonable article at this 
period of the year, giving 
satisfaction and profit.

ORDER TO-DAY FROM YOUR 
WHOLESALER OR WRITE TO

MONTREAL-J. W. Windsor. 
QUEBEC—Albert Dunn. 
HALIFAX-A. B. Mitchell.
ST. JOHN. N B —

W S. Clawson & Co. 
TORONTO—A. E.Richards&Co. 
HAMILTON—

A. E. Richards & Co.

LONDON. ONT.—
Geo. L. Gillespie

WINNIPEG—W. H. EscottCo.

CALGARY—H. Donkin & Co. 
EDMONTON—

Dominion Brokerage Co,
VANCOUVER—H. Donkin & Co.
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WESTERN PROVINCES-----
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers

AVENUE WINNIPEG
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON At TRUESDALE
Wkahtab Commission Brokers ui 

Mteiiftflerm' Agent*

MAN.WINNIPEG,

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manufacturer, and merchant, cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

G. C. WARREN
Box 1134, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS 

AGENT
Traie Established U Ysars.

-MONTREAL-

—WINNIPEG—
H. G. SPURGEON

WhoUasle Broker sad Meaulscturers’ Asset
Oenedieo, British and Foreign Agen etas Solicited.

US Chambers o! Commerce. P.O. Bos 1*12

WINNIPEG
TOMLINSON, SEMMENS & CO.

WHOLESALE GROCERY BROKERS
Oliicc eid Track Werehoese, • 92 Alexander St. E.

Correspondence solicited on domestic and 
foreign lines. P.O. Box, 1502

FRANK. H. WILEY
MANUFACTURERS’ AGENT 

and
IMPORTER

757 Henry Ave., WINNIPEG. 

WBSTBIK MSTI1IUT0IS LIMITE*
Wholesale Commission Merebshsnta, Custom* 
Brokers sod Manufacturers’ Agests. Cars Dls- 
trlbutsd, Warehoused sod Forwarded. Warehouse 

Transfer Trask. Busloess solicited. Our posi­
tion Is your opportunity.
______________ W1ST11M CAM ABA

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing sad Forwarding Agsntt. 
Warehouse on C.P.R. spur track. 
Promptness and Satisfaction guaranteed 
Bueitmse Solicited.

SM ,

DISTRIBUTORS, LIMITED
P. 9. Drawer W

EDMONTON. ALBERTA

chants, Wi 
Trook oonnsotloo with ell Railroads.

- - - - - - - TORONTO- - - - - - - -
HEADQUARTERS FOR

Evaporated Apples
When wanting, wire us
for quotations.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK Ac CO.
Manufacturers’ Agents

Importers

77 York Street, Toronto

W. G. A. LAMBE&CO. 
TORONTO

Grocery Brokers and

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running ordsr.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

17 St. Sacrament Street, Montreel
TEL. MAIN m BOND *

— MARITIME PROVINCES —
J. W. GORHAM & CO.

Manufacturera’ Agents and Grocery 
Brokers

HALIFAX NOVA SCOTIA
We are open for a few high class specialty 

lines

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JOHN, N.B

Correspondence solicited with Housse 
looking for first-class grocery connections.

W. S. CLAWSON Ac CO.
Manufacturers' Agents and Grocery 

Brokers.
Wsrehoasemee

ST. JOHN, - - - N.B.
Oaea 1er a I» ■or, llrat-alaas lies».

- - - - - - - - - NEWFOUNDLAND--- - - - - - -

MacLaren Imperial Cheese Co.

AGENCY DEPARTMENT
Agreets tor Grocers’ Specialties and Wholesale 

Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Hesdquartere for
New Orleans Fancy Molasses

Barrels and Half Barrels 
PRICES RIGHT

LIND BROKERAGE CO.
73 Froot 8t. Fast

T. A. MACNAB Ac CO.
ST. JOHN’S. NEWFOUNDLAND 

MANUFACTURERS’ AGENTS
sad COMMISSION MERCHANTS 

Inoortan end snorters. Promut end oarcful at-
rmmunom. us Die a an rem: "maonao, ou joona 

Cedes : A.B.O, 6th edition, end private.

- - - - - - - BRITISH COLUMBIA
McLEOD & CLARKSON

Manufacturers' Agents and Wholesale Commission 
Agents

852 6 CÀ11B1E ST VANCOUVER, B.C.
Can give strict attention to a few flret-eleee Gro­

cery Agencies. Highest References.

WRITE TO 
10 Garfield Chambers, Belfast, Ireland 

For Sample copy of the

Irish Grocer, Drug, Provision 
end General Trades’ Journal

if yoe sire interested in Irish TradeTORONTO
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Writing

End

of

Drudgery------» i/f uuycr i

enables you to keep your finger on the pulse of your bus 
iness all the time.

You always know what every customer owes, what 
all of them owe.

EVERY CUSTOMER ALWAYS KNOWS 
WHAT HE OWES YOU. You always have every 
account posted and totalled to the minute, with one writing, 
cutting out useless bookkeeping, copying and posting from 
one book to another.

With the McCaskey System you are flagged at every 
danger point. Y ou cannot forget to charge for goods. Y ou 
eliminate misunderstandings with customers over their ac­
counts—because you give every customer an exact copy of 
his account in full after each purchase.

With the McCaskey System you have an automatic 
collector, an automatic credit limit and can prove your loss 
to the penny if your store bums.

For years McCaskey Systems have sold from $35.00 
upwards, according to type and size.

Don’t you think it time to ask for further information ? 
There’s a booklet “ Bookkeeping Without Books ’’ we’d 
like to send you. A signed postal card will bring it. 
Write for it to-day.

Dominion Register Co.
LIMITED

90-98 Ontario St. Toronto, Canada
England - Dominion Register Co., Ltd. - 519-521 Corn 
and Produce Exchange, Manchester.
Australia - New Zealand.
The McCaskey Register - Alliance, Ohio.

Branches:- Boston, New York City, Pittsburg, Chicago, 
Minneapolis, San Francisco, Kan se» City, 
Memphis, Atlanta, Washington.

THE LARGEST MANUFACTURERS OF CARBON 
COATED SALBSBOOKS IN THE WORLD

MINCEMEAT

THE CANADIAN GROCER

t_hat_ wijj_ sarell
please your customers
"yOU can recommend ShirrifTs 

Mincemeat with confidence 
that it will satisfy your customers. 
It is strictly a high-quality food pro­
duct. The finest ingredients are 
used; carefully selected fruit and 
high-grade spices. The utmost care 
and cleanliness is observed in its 
preparation.

^hirnffs
Mincemeat
has a delicious flavor that rivals 
home-made mincemeat. It is an 
excellent line to handle. The prices 
are right. You can sell ShirrifTs 
Mincemeat at an attractive price, 
and make a good margin of profit. 
It’s put up in 6, 12, 28 and 65 lb. 
wooden pails. How many pails do 
you want ?

Imperial Extract Co.
Toronto

Makers oj Shirriffs Extracts

8
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All Metal Washboards
Sell on Sight

Because of their many excellent features. They 
appeal strongly to every woman who has used 
the old style. It has no joints or wooden parts 
to catch and hold the dirt or germs, which means 
it is sanitary.

ME AKINS1 SANITARY WASHBOARDS
are made in one piece. No nails or worn edged metal facing to 
cut the hands.

WRITE FOR PARTICULAR3 AMD PRICEO'.

MEAKINS & SONS, HAMILTON, ONT.

No Dirt 
Can Lodge 

in the 
All-Metal"a

l£OX

ELATIN

3

CHARLES ■

THE CANADIAN GROCER

GELATINE
Good reputation, based on quality and 
constant, extensive publicity, makes it 
easy for you to sell KNOX GELATINE.
It pays you a splendid profit. It keeps 
on selling because it is pure, wholesome, 
nutritious, and because it makes two 
full quarts of jelly per package — a liberal 
money’s worth for your customers. ,

CHAS. B. KNOX COMPANY
Johnstown, N. Y.

Branch Factory : Montreal, Canada

u
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CANADA 
and great

BRITAIN

TWO GREAT MARKETS 
during TWO GREAT YEARS of

PROGRESS AND SCIENTIFIC ADVANCE 
HAVE TESTED, TRIED AND APPROVED

A.D.
1910 and 

1911

eX»i
«I

The OXO Company foresaw OXO Cubes years ago. They tested and proved all the qualities of 0X0 Cubes 
in advance, then they gave the Public what it wanted : a more handy, more economical, and a more uniform Beef

Tea preparation. The PUBLIC WANTED it, and the0X0 COMPANY PRODUCED it. The
Public are ever-increasingly showing their appreciation. 0X0 Cubes are now an every-day household food commodity.

The Trade were handling a declining turnover in Beef Tea preparations. 0X0 Cubes revolutionized this, 
and the dealer consequently now has an increasing turnover through OX O Cubes.

JJI 0X0 Cubes HAYE BEEN TRIED by dealers for nearly two years, and dealers KNOVC that 0X0 
Cubes stand all market tests. The quality and production are perfect. The pack and style of the goods is of 

the highest class, and very attractive. This has been positively demonstrated.

0X0 Cubes are known and proved in every respect, and merit exclusive support. Our success is so apparent 
attempts will perhaps be made to imitate. Sincere flattery, no douPt, but 0X0 Cubes are tried and proved. 

Do not handle imitation articles. Avoid dissatisfaction.

tf]J The 0X0 trade is increasing : the season is here: the demand is lively. Order heavily by 
sufficient stock ready at hand. All mail orders receive prompt attention.

Il M

li

COLES
MILLSMINCE MEAT

should Ask yourself what 
you want in and of 
a coffee mill. Write 
out your own speci 
locations. Then 
ompare what you 

want with what
COLES MILLS
offer.
The more particular 

you are the more
COLES MILLS
will appeal to you. 
They meet your 
every desire. They 
qualify on every 
requisite.

bear

to assure its

QUALITY
Only the most carefully selected 
spices and fruits go into Sterling 
Mince Meat. It is prepared by 
our tried processes and is both 
delicious and wholesome

This is an excellent line for Fall 
selling and yields a good profit.

THE T. A. LYTLE CO COLES MFG. CO.,
LIMITED AGENTS—Chase & Sanborn. Montreal : The Codville Co.. Winnipeg 

Eby. Blain. Limited. Toronto; James Turner & Co.. Hamilton 
Ontario ; Kelly Douglas & Co.. Vancouver. B.C.: L. T. Mewburne 
& Co.. Calgary. Alta.

Sterling Road TORONTO
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ANOTHER WINNER

BLACK KNIGHT
Stove Polish

We have completed the largest house to house 
Sampling Campaign ever undertaken in Canada, with 
Two Superintendents and 24 Boys in uniform.

From Quebec City to Vancouver

Ask Your Jobber 
for

this Line

1 doz., 75c. 
Packed 3 doz. in a case.

Shows a Handsome Profit to the Retailer. 
Largest Advertised Stove Polish in Canada

ÜT" The F. F. Dailey Co., Limited, Mr**
MAKERS OF THE FAMOUS 2 in 1 SHOE POLISH

Non-Inflammable 
Dustless 

Brilliant and 
Lasting Shine

semé*
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IN STORE—New Season’s Crop

Currants Finest Eleme.

Raisins—
Valencia and Malaga.

Peel—Finest Dripped ; also 

Cut Peel in X and 1 lb. pkgs.

NEW SANTA CLARA PRUNES
All sizes 40/50—90/100 in 25 and 50 lb. boxes

WE CAN MAKE IMMEDIATE SHIPMENT OF THE ABOVE

EBY-BLA1N, LIMITED
Wholesale Grocers. TORONTO

The American Pure Food Co., Montreal

THREE DIPLOMAS GAINED
Three Rivers, Sherbrooke and Ottawa 

Exhibitions.
The only Stock Food awarded a diploma at any of the above big Exhibitions. 

Recommended by the Minister of Agriculture.
$4.00 per doz. gallon tins. Retails at $6.00. 50 „ profit
No Loss from Vermin or Moisture No Loss to You from Sales

Packed in tins, attractively got up, making a nice display for We will guarantee you by personal letter, that you can be 
shelves. It will attract customers. You can offer any of them at no loss whatsoever. You are at liberty to “money back *' 
$500 if they can find any deficiency in Quinquinol. the goods. We will make it right. But you will have no cause.

One dealer in each town wanted. Register now. Exclusive territory.
Advertising matter provided. Your sales safeguarded.

Trade

QUINQUINOL
A Stock Food for Horses, Cattle, Sheep, Hogs, 
Dogs, Poultry, etc., etc., offering you a good 
opportunity to build up a strong “ Stock Food ” 
business with your country patrons. We can 

Mark show you copies of hundreds of orders received 
from grocers for Quinquinol, surely a guarantee 
of its great qualities

--r
r -
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Look for High Class T rade Always and Patronize
A High Class House

You cannot reasonably expect to secure orders from the best of homes unless 
you prove that you pay particular attention to lines which have a reputation and that 
you can fill all requirements.

WINES AND CHRISTMAS TRADE
Many of your customers either open a bottle of wine at Xmas or make a present 

of Champagne or Burgundy to their close friends. Wouldn’t you like to supply these 
goods? Certainly, then work towards securing such trade by putting in a stock and 
educating your customers to the fact that you are headquarters for leading wines, etc.

CHAMPAGNE I uren-He'ipsitcin 125 YEARS A LEADER
We recommend the following and have a complete stock:—

Imported
Ginger

Ale

Delor & Cie, Bordeaux
Clarets and Sauternes

Diez Hermanos, Spain
Sherry—“ Favorito "

Appetizer Wine, “Bacchus”
Burgundy Wine and Quinquina

Natural Tonic Wine
Banyuls’ “BARTISSOL”
Frederick Krote Coblentz

Rhine and Moselle Wines
Morin Pere & Fils, Beaune

Burgundy Wines
Porter, Compass Brand, and Bass’s Ale

Both bottled by W. E. Johnson A Company, Liverpool

Trayder
Rrand

WE WILL PAY THE FREIGHT. DON’T MISS THE CHANCE.
Up to the 10th of November we will pay the freight on all orders amounting to 

five cases, assorted or not, to all railway stations or boat landings in the Province of 
Quebec and Ontario.

We guarantee you perfectly clear wines, in perfect condition, but we must effect 
shipment before the period of great cold. Get your orders in early before close of 
navigation.

Laporte, Martin & Company, Limited
MONTREAL QUEBEC

28
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Our Phenomenal Increase
for 1911 Still Continues

Week ending Sep. 23,
“ “ “ 30,
<< “ Oct. 7,
44 “ “ 14,

44,315 “
18,052 “
45,217 “

A grand total for four weeks of 125,938 lbs.

CEYLON TEA CEYLON TEA

CEYLON TEA CEYLON TEA

INDEX TO ADVERTISERS
A

Adamson A Co., J. T.......................... 22
Allison Coupon Co...................................... 46
American Computing Co ....................... 7
American Puie Food Co......................... 27
Armsby, J. K ........................................ 15
Aylmer Condensed Milk Co...................... 16

B
Balfour-8 my® A Co.................................... 14
Benedict, Jr. L........................................... 20
Bickle, J. w., k Greening.......................  14
Borden Condensed Milk Co....................... 3
Brand k Co................................................... 27

c
Campbell Bros, k Wilson.......................... 41
Canada Sugar Refining Co........................ 15
Canadian Ooooanut Co............................... 43
Carr A Co...................................................... 48
Catelli, C. H................................................ 46
Coivers A Co., F......................................... 46
Church k Dwight.............. inside back cover
Cie Française de Pates Alimentaires.. 19
Clark. W..................................................... 2
Clawson A Co.............................................. 22
Clements Co., Ltd......................................  53
Coles jufg. Co...................................  25
Common Sense Mfg. Co............................. 20
Concord Canning Co................................... 48
Connecticut Oyster Co............................... 65

-onnora Bros ..............................................  66
Continental Bag & Paper Co.................... 43
Crescent Mfg. Oo....................................... 49

D
Galley, F. F- Co.................................. 26 62
Davids Co. Thaddeus.............................. «0
Distributors, Ltd..............................     22
Dominion Oanners, Ltd........................... 5
Dominion Match Co ............................... 44
Dominion Molasses Co............................ 18
Dominion R«*g ster Oo............................. 23
Downey, W. P...................................  20

Farrow k Co., Jos................................... 18
Fearman, F W., Co.................................. 41
Furuya k Nishimura.................................... 18

Gillard, W. H., k j.........
GUlett, B. W.. Co, Ltd...
Gorham, J. W., k Oo.......
Gorman. Eckert k Oo----
Gray. John............................
Greek Currant Co..............
Gunns, Ltd.........................

Halifax Cold Storage Co............................ 53
Hamilton Cotton Co.................................  62
Heinz, H. J.,Co......................................... 7
H. P. Sauce................................................ 16

Imperial Extract Co................................. 23
Imperial Tobaooo Co................................  51
Irish Gronor................................................ 22
Isaac, Robert ........................................... 20
Island Lead Mills Co................................ 43
IXL Spioe and Cereal Oo........................ 40

James, F. T ...................
Jameeon Coffee Oo.......

Knickerbocker Case Co. 
Knox, Chas. B. Co.........

I .am be, W. G. A................
Laporte, Martin A Cie. 
Lawraeon, S. F. * Oo..
Leitch Bros...................
Lemon Bros....................
Lind Brokerage Oo----
Lj *.e Oo., T. A............

McDougall, D., k Co.................................... 58
McLeod k Clarkson..................................... 22
McWilliam k Everist................................ 62

M
Maconochie Bros............... inside front cover
Manor. Son & Co..............outside trout cover
Malcolm, Jno, k Son.................................... It
Maples Ltd ........................................... 14
Matnewson’s Sons......................................... 50
Mathieu, J. L., Co.......................................... G2
Meadow-sweet Cheese Co......................... 7
Mt-akins, Sons A Co ............................ 24
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Advice on Changing to Cash Business
Western Ontario Dealer Desires to Out Out Credits—Annual Turnover Amounts 
to About |14,000—Not Enough Details Given — A Question That Needs Close 
Consideration Before Any Change of System Should be Attempted—Brush up 
Present Methods.

* By Henry Johnson, Jr.

This is the same old question which 
comes to me periodically, generally with 
the evident expectation that it can be 
solved by some rule, and usually, as in 
this present case, without sufficient in­
formation to enable me to pass even 
fairly intelligent judgment. Here is the 
inquiry :

Henry Johnson, Jr., care Canadian 
tiroeer:

Dear Mr. Johnson: Myself a subscrib­
er and close reader of The Canadian Gro­
cer, 1 would ask the privilege of a ques­
tion or two, either through the columns 
of The Grocer or otherwise. I would 
like your opinion on the probability of 
a “strictly cash” system of handling 
my business, which consists of meat and 
groceries, in town of probably 3,000; 
business established thirty-three years 
ago in meat only by my uncle, and gro­
ceries added eighten years ago, same be­
ing under my personal supervision in 
grocery department for full time gro­
ceries handled, and both branches being 
under my care since 1900.

I am about moving into new premises 
nearly completed by myself, and have 
been considering advisability of a cash 
business on entering new store. Annual 
turnover would be in neighborhood of 
$13,000 to $15,000, with very small pro­
portion of farm trade, of which I think 
we should get a better trade, but owing 
to small grocery department and also 
owing to the fact that we have a branch 
of the Blank Co-operative store here, 
and they seem to keep them coming 
pretty well—I understand they do cash 
only, or trade—we have a greater de­
mand for dairy products in retail way 
than we can get in from the farm trade, 
although there is a good market here and 
a good farming community. I suppose 
we have the same trouble in collections 
here that retailers have the world over 
where a credit business is transacted. 
We try to keep credits down to thirty- 
days, but in many cases it is 300, and 
then if we try to have a settlement in 
full, we lose an otherwise good customer. 
Competition is keen here as elsewhere, 
and working on limited capital, I can­
not see my way clear to increase busi­
ness without increasing credit, which I 
deem a burden every minute, as I claim

•The writer et this article la one of the 
moat encceeaful dealers on the continent. He 
haa spent almoat 80 years In the retail gro­
cery bnalneas and la well equipped to anawer 
question» and smooth out difficulties with 
which other» may hare met.

at least 90 per cent, of the trade im­
poses on the retailer in the way of
credits.

Yours truly,
A. R. C.

P.S.—1 might say that there have been 
many changes in retail grocery and pro­
vision business here since first of the 
year; many old established firms selling 
out. I think we would stand a show 
of getting some new business if some in­
ducements were offered.

» 0 e

The wise physician frequently quotes 
an old motto of the profession: “Respect 
old habits—even bad ones,” and we are 
all familiar with the alleged futility of 
trying to teach old dogs new tricks. The 
first thing that occurs to me, then, is to 
advise my friend to go slow on radical 
changes for many reasons.

Respect the Credit Business.
The giving of credit may be a bad 

habit—I am not saying it is, mind— 
in this business; but it is an old habit, 
hence should be treated with profound 
respect. It has been going along for 
over a generation, presumably about as 
now. It will be best to take all things 
into account before we prescribe any 
such radical remedy as the abrupt cut­
ting off of a portion which may be found, 
on examination, to be the one reliable 
support of that business.

I cannot tell just how important it is 
for several reasons.

I am not lold how that $13,000 annual 
business is divided—how much cash and 
how much credit.

I do not know what are the actual 
annual credit losses.

I am not advised how much capital 
the business has; what it started with; 
how much stock and cash on hand now; 
how much owing and being owed ; what 
is the average annual earnings and what 
the ratio of expense. All these things 
must be known before it were safe for 
me to advise what to do.

It All Depends.
For instance, if $8,000 of the business 

is done for cash and $5,000 for credit, 
we might find good reason for cutting 
off the credit—especially if the $8,000 
would pay our way so that, at a pinch 
and under the worst conditions, we could 
get along on a business cut down to $8,- 
000 for a while. But, if the figure were 
reversed—if $5,000 were cash and $8,000 
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credit, we might well hesitate about doing 
anything sudden which might cut off the 
greater part of that $8,000.

Again, if I knew just how much the 
actual credit losses amounted to in a 
year, I might advise more intelligently; 
and a statement of this character might 
be a revelation to my correspondent— 
it might readily show that he was not 
nearly as badly off as he now thinks he 
is.

Something in the Postcript.
All of these things can only be ac­

curately gathered from a detailed state­
ment of the condition of the business; 
but there is one danger-signal which I 
see right now which would make me all 
the more inclined to advise caution. 
That is the postcript—which as is usual 
with postscripts, contains a lot of the 
gist of the letter—wherein he says that 
he thinks he “would stand a show of 
getting some new business if some in­
ducements were made.'’

This is the line of thought: If I sell 
for cash, I shall eliminate credit losses, 
so I can afford to sell more cheaply. If 
I sell more cheaply, I shall increase my 
business. If I increase my business, I 
shall make more money; and, like some 
other things, this looks well on paper. 
But, also like some other things, this 
seldom works out just that way in prac­
tice, for several reasons. First, the cre­
dit losses will look very small compared 
with the losses resulting from a general 
reduction of prices sufficient to look like 
“inducements’’ to the usual buyer. So 
the increase of business is problematical: 
and if that fails, the making more 
money goes with it.

Must Study Quality and Service.
In fact, there is little chance that my 

friend could sell perceptibly cheaper for 
cash. To make more money he must in­
crease his business, not through think­
ing of price, but through studying qual­
ity, service, business methods. Especi­
ally should he devote himself to the last, 
for right there is his present greatest 
weakness. Let him not contemplate a 
move which only the strongest, bright­
est, most forceful and keenest merchants 
can make successful until he has bright­
ened and strengthened himself a good 
deal in handling his line of credit. The 
cash business is emphatically one where­
in the merchant must enforce his own 
rules and ways of doing business; yet 
here is one who thinks he can do that
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who yet cannot make his customers set­
tle within “300 days,’’ without driving 
them away.

I suggest that he begin at once to im­
prove that portion of his management. 
Start right in NOW—at once—on the 
basis that thirty days is the limit; and 
that such limit means the full and com­
plete settlement of bills every month. 
And, as you hope for success, do not 
extend your credit line among the farm­
ers. They are “good,’’ but slower than 
any business can possibly stand unless 
it be specially planned and built that 
way—as yours is not. That reform will 
prove very beneficial—very likely it will 
be all that will be required.

Brush Up the Business.
Then let my friend devote himself to 

general betterment of his business. Get 
it brushed up in every detail. Get up 
neat displays with price tickets. Keep 
the windows attractive. Do some care­
ful, conservative advertising—straight, 
plain, honest talks to your townspeople. 
Deliver promptly. Work the telephone 
personally to drum up the best, most 
desirable trade in your town. Keep 
abreast with the times in the varieties 
of goods handled. In general be up 
and doing to make your store the one 
store of your town. Let no ambition less 
Ilian this actuate you.

All of which may be modified by a 
statement, which I hope he will send to 
me; but I am inclined to think he is 
barking up the wrong tree, and a care­
ful circumspection will lead him to start 
on another scent. Meantime, I hope I 
have helped; but am always ready to 
help again if I have not hit it right.

BEGIN COLLECTION DEPART 
MENT.

Vancouver R. G. A. Going After Delin­
quents—Also Extends Its Scope.

Vancouver, B.C., Oct. 19—(Special)— 
The collection department in connection 
with the Vancouver Retail Grocers’ 
Association, will be in operation in a 
few weeks. This is an experiment, but 
it is expected that it will turn out all 
right. A thoroughly experienced man 
will take charge, and the cost will 
amount to about $300 a month all told. 
Members of the association have dis­
cussed the matter, and they are almost 
unanimous regarding the benefits to be 
conferred.

Before accounts are turned into the 
association for collection, a notice is 
sent out by the dealer, calling the de­
linquent’s attention to the fact that 
unless payment is made by a specified 
date, their name will be reported to 
the association. This alone has a de­
sirable effect, and one merchant states 
that after the first notice was sent

out, several accounts came immediately 
in. When a customer realizes that the 
account has to be paid, he figures out 
that it better not to delay, since that 
only means being put on the black list 
of the association.

Association Extending Its Wings.
The Vancouver Retail Grocers’ As­

sociation decided at its meeting on 
Tuesday evening, to take in as mem­
bers grocers carrying on business in 
Greater Vancouver. The policy has been 
up to the present to confine the mem­
bership to those doing business in the 
city proper. With the city’s growth, it 
is difficult for anyone to discern any 
difference between (in the city) and (out 
of the city), and the extension is a 
reasonable one. Heretofore, such deal­
ers could belong only to the B.C. Re­
tail Merchants’ Association, nit this 
will give them closer local connection 
with a strong organization

PRESIDENT RETIRES.

B. C. Retail Grocers’ Association Will 
Have to Get New Head.

Vancouver, B.C., Oct. 19.—(Special)— 
Thomas Duke has sold his grocery store 
to Mr. Woods, and will retire from ac­
tive participation in business. Mr. 
Duke was a successful merchant, and

previous to starting up at the stand 
he has just vacated, he was in business 
on Westminster Avenue, where he suc­
cessfully conducted the City Grocery. 
Tne reason for selling out was that his 
partner, J. McArthur, was not in good 
health, which threw the burden on Mr 
Duke’s shoulders.

This will mean that a new president 
will have to be elected for the Van­
couver Retail Grocers’ Association, as 
the occupant of that office must be an 
active grocer. This is the second time 
the association has lost its president- in 
this way.

Dear jam and cheap grouse will be tire 
ease in England this year. The intense 
heat of the summer is said to be res­
ponsible for both. The railway strike 
assisted to boost plum prices.

A WIIIELT READ PAPER.
“Herewith find enclosed $2, my 

annual subscription to Grocer. The 
Grocer is very highly appreciated 
and I look forward to its coming 
and read with pleasure the many 
valuable hints contained therein.”
J. B. Smith, Antigua, B.W.I.

“Kindly send me particulars of 
your 13 publications as advertised 
in The Canadian Grocer of Septem­
ber 15 last.” This is copy of letter 
received from Barcelona, Spain, by 
The Mat-Lean Publishing Co., pub­
lishers of The Grocer.

CARTOON TALKS ON SERVICE

Our Cartoonist Represents Look of Dis gust on Face of Purchaser Who is Re­
commended to Accept Something Infe rior to Article Asked for Because it is

Cheaper.

IÂ V'"
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Thanksgiving and Hallowe'en Displays
A Time of the Year When Special Attention Should be Given 

t to Display, Both Interior and Window — Suggestion for the
Dealer for the Occasion—Should Make the Most of the 
Festive Season.

Monday, Oct. 30th is the day set 
aside for “Thanksgiving” throughout 
Canada. At this time it is essential 
that the grocer make such arrangements 
about his store as are appropriate for 
the occasion. The day is now not far 
distant and he should already be plan­
ning for it.

Hallowe’en, another occasion for some­
thing special in the way of display fol-

products of the year’s harvest, which 
can be combined together attractively.

Fruits and vegetables may be shown 
with price cards, or a Thanksgiving 
background may be used and any line 
that would be in demand at this time 
shown.

Display Suggested.
Herewith we give a suggestion appro­

priate for Thanksgiving and Hallowe’en

are situated on each side connected by 
fancy cords on which bunches of grapes 
are pinned. On both sides, the display 
is completed by maple branches. A show 
card in the centre bears the inscription 
“Harvest, 1011." To give it the ap­
pearance of a Hallowe’en window, the 
pumpkins might be made into Jack o’ 
Lanterns. If it is desired this back­
ground only may be used and any line 
of groceries shown.

PACKING FIRMS UNITE.
Montreal, Oct. 19.—A merger of three 

big Canadian packing houses with a 
capital of $5,000,000 is announced. They 
are the Laing Packing and Provision 
Co., of this city; Park, Blackwell & Co..

B

HARVEST

y-^-v /v /ce b >.■'* b
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Suggestion for Thanksgiving window. Pumpkins, fruits, grains and vegetabl es used.

lows the next day and also requires at­
tention.

roming so close together this year as 
they did last year also, combined dis 
plays appropriate for both may be car­
ried out. Besides the decoration of the 
interior, special attention to the win­
dow should be given

Plenty to Work On.
An attractive window display can 

easily be made by the dealer, because 
he can bring into use all the fruits and

The floor of the window should be cov­
ered with colored paper. In the fore­
ground, the word “Thanksgiving" is 
spelled out with any grain. Behind 
this in pyramids are shown some pro­
ducts of the harvest In the centre is 
the larger display of apples, with beets 
and carrots on one side and onions and 
potatoes on the other. Smaller piles of 
grain lie between. In the centre of the 
background is a pedestal of wood, sur­
mounted with a good-sized pumpkin 
Two smaller pedestals with pumpkins

32

of Toronto, and George Matthews, Ltd., 
with plants at Hull, Peterboro and 
Brantford. The present capital of these 
firms is about $2,000,000. Mr. Matthews 
is to be president of the merger, while 
Mr. Blackwell is expected to be chosen 
as vice-president. The merger it is said 
will be completed by Nov. 5.

The MacLean Publishing Co.—Please find 
enclosed P.O. Order for $2 to my subscription 
for The Canadian Grocer. Should have paid 
It before. Would not like to be without it.

J. F. RICHARDSON
Bloni. Ont., Oct. 11, 1011.
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Wide Awake Methods of Retailing.
Farmers Interested In Galt Window—A Flour Guessing Con­
test—Discount Allowed for Cash by Chatham Dealer.

The Grocer will pay »ny dealer or clerk for practical Items for this page.

Interested the Farmers.
Galt, Ont., Oct. 19.—John Sloan, gro­

wer, recently had a fine window exhibit 
of apples gathered in Waterloo county 
that have been sprayed this year for the 
first time, showing the results obtained 
by a little care of the orchard.

General interest was attracted by this 
window, many farmers having samples 
of their own fruit in it, while others 
were anxious to see just what could be 
done by proper care. The local paper 
also gave considerable space to it.

To Induce Cash Trading.
Earl Grey, Sask., Oct. 19.—S. Riesen- 

burg, general merchant of this town is 
making a special effort to induce cash 
trading and in order to do so, is giving 
away free chinaware with cash pur­
chases.

In a display advertisement in the 
local paper he explains the plan where­
by customers may obtain a dinner set 
free by paying cash. “Our plan is sim­
ple. We give you a check with every 
cash purchase and a few checks entitle 
you to one article at a time. In this 
way you are enabled to pick out what­

ever pieces you can use to advantage 
first, and match up with the other arti­
cles afterwards, as we shall continue 
keeping this pattern.”

The ad. finishes by saying : ‘‘We use 
these dishes simply as an advertisement 
and to encourage cash trading.”

Flour Guessing Contest.
Hasley, Sask., Oct. 19.—The J. A. 

Nystuen Co. recognizing that the present 
is a splendid season for the sale of flour 
are featuring that line to good advant­
age. To arouse more than the unusual 
interest in this line, they are conducting 
a guessing contest of the weight of a 
sack of flour which they have display­
ed in their window. Their ad. in the 
local paper reads :—

‘‘The sack of flour displayed in our 
window will be given away free to the 
person who guesses its correct weight, 
or should no one succeed in guessing the 
exact weight the prize will be given to 
the person whose guess is nearest to the 
correct weight. Should two or more 
persons guess the correct weight, or 
nearest to correct, the prize will be

given to the one whose entry was first 
received.”

Discount Allowed on Cash Sales.
Chatham, Ont., Oct. 19.—Clifford J. 

Mahler, grocer, 390 Queen st., has adopt­
ed the policy of issuing cash register 
checks and allowing a discount on cash 
sales. In a circular letter recently is­
sued to customers and prospective cus­
tomers, he explains the proposition. 
Receipts are issued showing the date of 
sale and amount, and the customer on 
returning $10 worth of receipts is al­
lowed 30 cents in trade. For lesser 
amounts, receipts are good for one per 
cent, of the face value.

A printed facsimile of the receipt 
issued, showing a receipt for $1, is em­
bodied in the announcement, and this 
facsimile is accepted as $1 on the first 
$10.

This is probably the first time the 
cash discount system has been tried 
here in connection with the grocery 
business. A drug firm has used it for 
several years, allowing 5 per cent, in 
trade on all cash sales. This firm is 
satisfied with the results, and claim that 
the experiment has brought about a re­
markable reduction in credit. In addi­
tion, it costs them less than the 5 per 
cent., since quite a proportion of the 
checks are mislaid or not turned in. In 
the drug business, too, the wider margin 
of profit on goods sold helps to pull 
down the actual cost.

WWW

Thanksgiving background by Warren Andrews, Anderson Co., St. Thomas, Ont., which may be used for the display of 
groceries at Thanksgiving. Background proper, base and border in green with gilt moulding. Pumpkins cut in 

halves, wheat and other grains, corn with husks turned back, braided and festooned for border. Pedes­
tals twined with Fall foliage, surmounted by small fruits and vegetables. Lights may be placed

behind each pumpkin.
33
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Retail Grocers Hold Monthly Session
Trade Problems Discussed by Toronto Retail Grocers—Organ­
izer Appointed and Membership Will Be Boosted—Testimony 
Showing That Early Closing Is Not Detrimental to Business—
Will Hold Smoker in November.

V

Toronto, Out. 19.—(Special) — The 
Toronto Retail Grocers held another in­
teresting monthly session on Monday 
evening when a variety of trade prob­
lems came up for discussion.

The membership of the association 
which has been increasing with marked 
rapidity of late is not going to be al­
lowed to remain at a standstill. The 
association recognizes that in union 
there is strength and will endeavor to 
get the co-operation of as many of the 
grocers of Toronto as possible. With 
this end in view on motion of B. Snow, 
Frank Johnston was appointed organ­
izer and assistant secretary and with 
the co-operation of the members, a 
large membership is expected to be roll­
ed up.

Endorse Early Closing.
The association unanimously asserted 

itself in favor of early closing, a ques­
tion which it lias long supported and 
fought for. A motion to this effect was 
put through on motion of J. S. Bond, 
and seconding of D. W. Clark.

Mr. Hall was the first member to in­
troduce the early closing question. He 
pointed out that most members were in 
favor of it and he believed it would be 
a good idea to hold a mass meeting of 
grocers to ascertain the feeling of the 
trade in general on the matter. He did 
not think there was anyone present who 
opposed it, and if there was he would 
like to know the reasons.

He pointed to his own case as an ex­
ample demonstrating that earlier closing 
is not detrimental to business. Where­
as he formerly kept open until 10 and 
11 o’clock, he now closes at 8, and in 
spite of the fact, his business is on the 
increase. He referred to one competitor 
who kept open from six in the morn­
ing until 11 at night.

Other members also stated that early 
closing had not acted adversely on their 
business. Neil Carmichael has closed at 
six o’clock every night but Saturday 
since he started in business and yet 
sales have been steadily increasing. 
'•When I commenced,” he said, ‘‘I de­
cided to close early or not stay in the 
business. While not wishing to appear 
independent, I still stick by my resolu­
tion. ’ ’

Druggists Sell Laundry Soap.
R. Davies wanted to know if any­

thing had been done in regard to the 
soap question. ‘‘Drug stores are cutting 
in on the soap trade, selling standard 
laundry brands at 6 for 25c. I think

that soaps belong to the grocer. Whole­
sale druggists won’t sell drugs to the 
grocer and why should the druggist get 
grocery lines 1”

An animated discussion was centred 
on the canned goods question, tomatoes 
bringing forth special comment on ac­
count of the manner in which they have 
been advancing in price. While some

LETTERS TO THE EDITOR.
Editor Canadian Grocer,— 1 

presume you have seen before this 
by our daily paper that I am re­
tiring from business. However, 
1 thought I would drop you a line 
as I have been a subscriber to 
your valuable paper, and must 
say have had many valuable 
hints from same. After thirty- 
years behind the counter in 
Kingston, I felt I would drop 
out and let the next fellow have 
a chance, although I am still a 
young man, getting up to the 
fifties and in good health.

My successor is Jno. Gordon 
who has been in my employ as 
clerk for fifteen years and who 
has always been a faithful young 
man (Scotch.) The old staff are 
all remaining with the new firm 
—Russell Edger, who also was 
with me for ten years, and one 
driver who has been with me for 
eleven years, and all the rest of 
the former hands, so you see we 
did not change our help frequent­
ly-

My aim has always been to get 
the best help I could, to pay the 
highest salary and not to wait 
until a good employe asked for 
an advance. Give it when you 
think he deserves it. That has 
been my policy all through my 
business career. Will write you 
occasionally.

’ JAS. McCULLEN. 
Kingston, Ont., Oct. 18, 1911.

canners are delivering only 40 per cent, 
the percentage of others was stated to 
be higher. Several members reported 
that wholesale houses were giving them 
100 per cent, of orders. While a large 
proportion of the remarks were com­
plaints of the high price, some express­
ed the opinion that they would be able 
to make a fair profit on canned goods 
this year.

Social Function in November.
The executive committee are to make 

arrangements for the holding of a 
‘‘Smoker” some time in November. 
Bowling will again be taken up by the 
Association, and Thursday evening was 
named for this. President Miller and 
Vice-President Davies will lead the con­
tending forces in the contests.

The final report of the picnic held at 
Cobourg in June was presented showing 
a good balance. Messrs. Fry and Car­
michael were appointed to audit the ac­
counts.

Chas. Page, 1156 Yonge St., was pro­
posed for membership.

CALIFORNIA WALNUTS.
The walnut crop in California this 

year will be the largest in the history 
of the State, estimates running from 11,- 
500 to 12,000 tons. The largest previous 
tonnage of this nut in California was 
last year, the yield being 9,600 tons. 
Prices named by the associations are 1 
cent below opening quotations in Cali­
fornia last year.

In East London, Ont., some citizens in 
the vicinity of the grocery store of J. 
II. Wiley, Ontario street, regard some 
black finger marks on a post in front of 
his establishment as those of the ‘‘Black 
Hand” society. The story goes that 
probably Mr Wiley may have offend­
ed some Italians working nearby and 
that this is an ominous sign forboding 
ill. Mr. Wiley, however, is not taking 
as much interest in the affair as some of 
his neighbors.

The Cie. Française des Pates Alimen­
taires, Montreal, manufacturers of ma­
caroni, vermicelli and spaghetti, beg to 
draw the attention of the trade to the 
fact they are the owners of L’Etoile 
and Constantini brands and of those on­
ly. They have had it brought to their 
notice that other brands have been sold 
merchants and represented as belonging 
to them.—Advt.

The grocery trade have doubtless 
noticed recent printed statements show­
ing adulteration on spices, particularly 
peppers, the last of which appeared in 
the issue of The Canadian Grocer, of the 
13th inst., on page 37, headed ‘‘Adulter­
ated Pepper.” White Swan Spices & 
Cereals, protect their customers from 
adulteration, by placing on every tin, 
package, pail, box and barrel of “White 
Swan” brand of spices, the Dominion 
Government form of warranty as to 
purity. This is absolute and positive 
insurance to the grocery trade on spices 
bought from this well-known firm.—Advt.
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SHOULD ASK A FAIR PROFIT.
The merchant is not in business for pleasure. He is 

there for the purpose of making money. This must be 
kept in mind if he would carry the business in which he 
is engaged to any marked success.

A fair profit is essential in every department and on 
every line. When the price of an article is increased to 
the dealer, he should get that much more for his goods. 
There has been an increase in the price of so many lines 
of groceries within the past year or so, that cases are 
known where the merchant has held the price of some 
staple lines at the old figure, regardless of the increased 
cost. The grocer is rightly entitled to a higher price for 
his goods, a fair living profit, and he should see that he 
gets it.

There are instances of many lines which have ad­
vanced and some grocers are now selling at a loss. Coffee 
might be mentioned as an example. There are still deal­
ers who continue to give a low grade coffee which two 
years ago sold for 25c, to their customers at the same 
price to-day. The fact that lower grade coffees have ad­
vanced about 5 cents per pound in the past year makes 
it certain that those grocers are losing on all that coffee 
they are selling. It should not be so.

The grocer is entitled to a price in proportion to the 
cost.

---•---
PRICE-CUTTING AND IGNORANCE.

Price-cutting in the grocery trade is an evil that is 
more or less prevalent. Generally it is intentional, thal 
is, the grocer makes an effort to attract new purchasers 
by offering a price lower than that of his competitor on 
some article, the retail price of which is generally recog­
nized as being universal. That is the common form of 
price-cutting. But there are also numerous examples of 
reduced prices that exist through the ignorance of a gro­
cer or his clerks. Not a few cases of this kind have been 
referred to in these columns from time to time and within 
the past week a fine illustration was presented to a repre­
sentative of The Grocer in Montreal.

A dealer in the northern section of the city between 
Park Ave. and St. Lawrence St., thus expressed himself: 
“The grocery business would be all right if there were

less of this price-cutting. Almost across the street from 
me, I can buy jams at three cents a dozen less than when 
I buy them from the wholesaler by the gross. They do 
not get a lower price than I, but they simply do not know 
what they do pay. It seems that the proprietor is leaving 
much of his business to his clerks and there is an example 
of what they know.”

“Do your customers ever mention lower prices at the 
store to which you refer?” was the next question.

“Almost every day,” was the answer. “They come 
in and ask for an article, and the price of it. Then I am 
told they can buy it for less across the way. In a number 
of cases I have shown my customers invoice sheets in 
order to prove that my competitor was losing money. 
They did not mention when higher prices than mine were 
being asked, but I feel sure that it often happens that the 
price is higher than it should be. The grocer himself is 
not paying the attention he should to his business, being 
engaged in other affairs, and his clerks certainly do not 
know how to conduct it.”

This, then, is an example of how prices may be cut 
unintentionally. The combination of carelessness on the 
part of the proprietor and ignorance on the part of the 
clerks is not going to promote the best trade conditions 
in that neighborhood. No wonder some members of the 
trade become disgusted. Should you blame them?

----♦----
BOARDING HOUSE TRADE.

The customers to whom you can sell large quantities 
are the ones worth cultivating. This does not mean you 
are to regard in a light manner the trade of the smaller 
consumer, but it is well to gather about you as large a 
number of big buyers as possible. Your sales to them 
are larger, they buy in larger quantities and the per­
centage of cost in selling and delivering goods to them 
is accordingly smaller.

In this regard, the grocer would do well to consider 
the trade of the prosaic “hoarding house.” This is 
open to the dealer, no matter whether in town or city. 
They are big buyers and their trade is worth trying for. 
If you have made no special effort in this direction, it 
would be well that you do so now.

----♦----

VALUE OF INITIATIVE.
Initiative in the merchant or the clerk is a valuable 

asset. It may he defined as a something which causes the 
person to do the right thing at the right time. This is 
something to he aimed at.

It is an excellent trait in the make-up of a man to he 
able to put into play in his business, the ideas and meth­
ods which have proved of value to other dealers, but he 
who makes the biggest success in the line of endeavor in 
which he operates, besides being able to make use of 
other dealers’ ideas, is also able to originate new plans 
and methods of carrying on his business.

The grocery business calls for just as high a degree 
of originality and initiative as any other. It is the dealer 
who possesses it to the highest degree that will forge 
ahead of competitors in the race for business and suc­
cess. Such a dealer will not be content to do business in 
the same manner as his father and grandfather before 
him, if there is an improved method at hand. He is not 
governed by precedent or by customs, but has that inde­
pendent spirit, that confidence in his judgment, that when 
an idea looks good to him, he will not be slow to apply it 
to his business.

Such men are in the success class.
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Pulse of Grocery Markets in Canada
Brooms are Strong Owing to Extremely High Price for Broom Corn—No Weak 
Spots in any Line of Canned Goods—Inquiries for Tomatoes Being Made in the 
United States—Coffee Advances in Toronto—Starch is Higher—Corn Syrup Up 
in Winnipeg.

QUEBEC MARKETS
POINTERS—

Starch—Up *4 cent.
Strawberries—2’s, up 25c per doz. 
Corn—2’s, now at $1 per doz. 
Salmon—Very scarce.
Humpbacks—Future $1.30 per doz.

Montreal, Oct. 19.—Steadiness re­
mains a feature of the market and the 
various houses are reporting satisfactory 
fall business. So many of the different 
lines are active that interest is rather 
general and it requires a good live gro­
cer to know what is going on these days. 
Tlie weather has been exceedingly fine 
during the past month and more recent­
ly has been ideal Indian summer. Trade 
has been assisted in this respect and 
more attention has been given the late 
fall fruits and vegetables than might 
have otherwise been the case. Prices 
are generally high and in many in­
stances there are no signs of immediate 
relief.

No complaints are being heard in re­
gard to collections, although here and 
there it is stated that the laboring peo­
ple are not as well supplied with money 
as they should be. The people of to-day 
are good spenders. That’s the trouble 
probably.

Sugar.—The market has not under­
gone much change during the past week 
and from the fact that it has not been 
much one way or the other there might 
be reason to believe that the top price 
had been reached and that the market 
was going to begin its ebb flow. Condi­
tions are firm, however, and one jobber 
stated that he thought prices would go 
up before they would show any weak­
ness. It remains to be seen, however. 
The demand has begun to fall off slight­
ly, but the market has lost but little of 
its firmness.
Granulated, .

tS
Parle lump, box», 10U It*....................................................................... so iC..................................:....

M ” " Mit*....................................
Red Seal, In oartona, each................................ .
QryntM diamond», bbls.................................................

" 1Ô0 lb. boxee................................
M •• 501b. " .................................

" 25 1b. M ..................................
" R lb. carton», each.................

Ory»' al Diamond Dominoes, 5-lb. cartons, each ,
Extra ground, bbls.........................................................

" “ 50-lb. boxee............................................
*' " 26-lb. boxes............................................

Powdered, bbl»...........................................................
" 80-lb. boxee...............................................

PSoenlx..........................................................................
Bright erffet....................................................................

5 86
6 99
5 70
6 75 
6 55 6 65 
6 950 as.
6 55 
6 65 
6 75 
6 95 
0 371 
0 S7| 
I JO 
6 20
5 70
6 10 
6 30 
6 85 
5 60

No, S yellow................................................................................. 6 69
No. 2 " ................................................................................. 6 60
Êo. 1 11 bags....................................................................... 6 46

bis. granulated and yellow may be had at 6o. 
above bag prices.

Syrups and Molasses.—Molasses are 
firm at the present quotations, but noth­
ing is known of what the new crop will 
be. Those who are in close touch with 
conditions look for firmness. Corn 
syrup should be regarded as firm. 
Starch is up a little this week owing to 
firm conditions in the corn market. It 
would naturally follow that syrups come 
under the same list. Nothing has been 
said in this direction, but syrups may be 
regarded as firm even considering alone 
the jam and other markets. Corn syrup 
needs watching by the grocer just now.

». icy Barbados molaeaea, puncheons . 0 37 
0 38 
0 40
0 r 2
0 35 
0 37

28 
0 30

.. 0 35
..................................... 0 36

" half-barrel»................... 0
Ohotoe Barbados molasses, puncheon».................... 0 30

" barrel»...........................0-2
" " " half-barrels..................0 34

New Orleans....................................................................... 0 25
Antigua .............................................................................
Porto Rico..................................................................................... Ô 40
Horn syrups, bbls....................................................................... 0 03i

“ è-bbls.......................................................................  0 or *
" i-hbl»....................................................................... 0 03}
“ 384-lb. pail#............................................................ 1 75
" 25-lb pail».............................................................  1 25

Case», 2-lb. tin'. 2 doz. per cant*........................................... 2 40
" 5-1K " 1 doz • .......................... ...... 2 75
" 10-lb " 4 d z " ...........................................  2 65

* 20-lb " 1 doz. " ...........................................  2 60

Dried Fruits.—There is nothing par- 
ticularly new in this market. New dates 
and figs are in and the progressive re­
tailers have been selling them now for 
some time. The other markets are firm.
Evaporated apricot».................................................  0 22
Evaporated apples.....................................................Oil
Evaporated peaches....................................................0 17J
Cu rraate, fine filiatrae, per lb., not cleaned..............

" cleaned.................0 7j
“ lib. package®, fine filiatras, cleaned.. 0 08

Patras, per lb............................................. 0 084
" VrwHzras. per lb....................................... 0 09

Dates, 1-lb packages ........ ............................  0 064
Darec, Hallo wee, loose .............................................0 01]

. 0 08 0 084 
0 09

0 10 0 11

Figs, 6 crown. . .0 11 
" 9 crown... 0 13

0 24 
0 13 
0 18 
0 07 
0 08 
0 084 
0 09 o in 
0 074 
0 05 
0 11 
0 12 
0 14

Figs, 3 crown.
Fig». 4 crown 

“ 5 crown.
P V^4Q .................................................................

«0 -50 ...
60-60 ..................................................
60-70......; ; .V.V.V.V.*...............
70-80 ................................................. .....................................
80-90 .................... ..............................
90-100 ........................................

Raisins—
Choice seeded raisins........................... ...........0 104

" fancy seeded. 14b. pkgs.................. 0 094
looee muscatels, 3-crv wn, per lb... 0 08

" 4-crown, per lb..............
Select raisins, 7-lb. box, per box.....................................
Malaga table raisins, clusters, per box ...........2 40

Valencia, fine off stalk, per lb......................................
M select, per lb....................................................
“ *-r*f'wv layers, per lb.

Rice.—There is no change in the price 
of rice and the market’s strength re­
mains. No one is looking for anything 
but firm prices just now.

0 13 
0 124 0 1?
0 114 
0 11 
0 104 
0 10

0 11 
0 10 
0 064 0 004 
0 63 
5 F0 
0 074 0 Wt 0 081

Rice, gra le B, bars, 25"* lhe ........................................ 3 55 3 *
“ " “ VOlhs............................................ 3 55 3 (

» 65
-................... -...................... „ . . 3 «5

50 lb* ................................. 3 55 3 61

rvke's 2 Ih«   3 r5 3 75
pockets. ’24 lbs ................................ 3 sn 3 91

CO.* AgR, 2-50 lbs .................................3 45 3 F5
** ionih« ...   3 45 3 '5

r0lbs ..............................  3 45 3 55
pocket®. 2" lb® ................................3 r5 3 *3
4 pockets. 12| IN, ...................... 3 60 3 70

30

Fancy Patna-
Patna polished.......................

P.arl
Imi trial Glace..........
Sparkle..................

Japan®—
Cry-tai....................................

Caro’ina He d................
Blown .-ago, lb......................
Tapioca, medium pearl, lb.

3 65 3 PS
4 10 4 20
4 6 * 4 70
4 70 4 80

E 05 5 15
5 15 5 25

30 5 40è 5 • 65
0 05 0 06
0 0 0 07
0 i6i 0 084

Nuts.—Some of the new nuts have ar­
rived, and there is a better enquiry from 
consumers so retailers say. During this 
fall season walnuts and almonds are used 
extensively for cakes, etc.
In sneli -

Brazils......................................................
Filberts, Sicily, per lb.........................

“ Barcelona, per lb...............
Tarragona Almonds, per lb..............
Walnuts, Grenoblea, per lb.............

" Mar bots, per lb..........
" Cornes, per lb.............

Shelled—
Almonds, 4-crown selected, per lb........

(In bags), standards per lb.

American—
Coon, roasted......................................... ..................
Coon green..........  .............................. ... ” ”
Diam nd G, roasted.......................................
Diamond G. green........................................... ” ”
Bon Ton, roasted..........................................
Bon Ton, green................................................
Run, roa-ted...........................................
Sun, green...........................................
tipamtsh, No. 1...................................
Virginia, No. 1...........................................................

Pecans, 3 crown, per lb.........................." * * ]................
Pecans, jumbo.................................
Pistachios, per lb.....................................
Walnuts—

Bordeaux halves...................................................
Broken».............................................

0 164 0 17 0 111 U 134 
.... 0 10 
0 13 0 16 
0 18 0 19 
0 16 0 16 
.... 0 Hi

0 85 0 87 
0 32 0 33 
0 31 0 32 
0 27 0 28 
0 16 0 17

0 09 0 094 
0 08 0 084 
0 19 0 104 
0 08 0 09
0 124 0 134 0 11 0 111.... 0 11 
.... 0 10 
.... U Ik
0 IS 0 16 
0 17 0 18 
0 22 0 23 
.... 0 75

0 36 0 374 
0 30 0 32

F63-—The various markets are steady 
and firm. Business is good and condi­
tions remain about in the position of last 
week. The Japan tea market has been 
exceptionally active during the past 
week owing to shortage of leaf and some 
rejeetiods of China green teas at the 
coast, and a big demand was created in 
the United States for Japans, the mar­
ket having advanced fully 3 Yen per lb.
Later cable advices state that the Japan 
market is absolutely clear of teas of any 
description.
Japans—

Choicest................................
Choice................................. ......................  0 86 0 27Fine.......................................
Medium................................
Good common................... ........................0 25 0 28

0 24Common..............................
Ceylon—Broken Orange Pekoe..., 6 40

Pekoe Souchongs..............
India—Pekoe Souchongs................
Ceylon greens—Young Hysons...,

.......................0 20 022
0 so
0 25

Gunpowders...................................  6 19
China greens—Pingsuey gunpowder, low grade. 0 14 

pea leaf.. 0 20 
pinhead,. 0 30

0 85
0 18
0 30

Spices.—A steady market is reported 
in spices, but there is little new to re­
port.
Allspice.............. o 13 0 18
Cinnamon, whole** 16 0 18 

" ground 0 15 0 19 
Cloves, whole... 0 28 0 35 

" ground.. r 21 0 35 
Cream of tartar 0 25 0 32

Ginger, whole.. 0 17 0 30 
" Cochin 0 17 0 20

.............................. 0 85
Nutmegs............. 0 25 0 60
Peppers, black . 0 16 0 18 
Peppers, white. 0 22 0 27
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ONTARIO MARKETS.
POINTERS—

Brooms—Strong.
Barley—Higher.
Coffee—Advanced.
Pepper—Higher.
Starch—Up *4 cent.
Strawberries and Raspberries—2’s— 

quoted at $2.25.
Toronto, Oct. 19.—Business is normal 

in volume, but the farmers being loath to 
leave the work on the farm while the 
weather is yet favorable, has caused 
some slackness in various parts of the 
province, which is reflected to some ex­
tent in the wholesale grocery trade.

However, there is a fair movement of 
general lines, and jobbers on the whole 
are satisfied, for trade has kept at a 
good level, even during that period when 
slackness is generally apparent. It is 
therefore believed when the sales sheet 
at the end of the year has been added 
up it will show that 1911 has been a 
good year for the grocer.

Imported Belgium and French peas, 
as the result of short crops, are higher 
in price than last year. The Belgium 
article ranges from $11 to $15 per case 
of 100 tins, according to quality

Sugar.—The sugar situation is prac­
tically unchanged from a week ago. On 
the surface there is every appearance 
of steadiness, the market now being of 
a waiting nature. However, conditions 
would seem to indicate a turn to easiness 
when the effects of the domestic beet 
crop in the United States begins to ex­
ert its influence. “I have suggested 
Nov. 1 as a probable date for the easi­
ness to make itself felt,” said one deal­
er, ‘‘but there is no surety of the fact 
and it may not for some little time 
after.”
Extra granulated, bags..............

20 ib. bags..
.............................. 5 95

20 ib. baga—   6 05
Imperial granulated......................  5 75
Beaver granulated................................................................... 5 75
Yellow, bags ....................................................................... 5 55

Barrels of granulated and yellow will be furnished 
at 5 cents above bag prices.

Extra ground, brls................................................................... §
" " 50-lb. boxes................................................... R 55
'* *' 25-lb. boxes................................................... 6 65

Powdered, brls.......................................................................... 6 1)
50-lb. boxes.....................  6 15

" 25-lb. boxes........................................................... 6 55
ed Seal, cwt............................................................................. 7 10

St. Lawrence Crystal Diamonds........................................ 7 60
Paris lumps, in 100-lb. boxes.................................................  6 85

” In 50-lb.   6 9o
• In 25-lb. "     7 15

Syrups and Molasses.—The molasses 
trade is not particularly brisk just at 
the present time, but with the high sugar 
market, there is a marked steadiness in 
price.

Starch has been advanced Vi cent per 
pound, owing to the firm conditions of 
the corn market. It should be remember­
ed that the same conditions affect corn 
syrups, which are firm. When starch 
was affected last time corn syrup al­
so moved up, and although it does not 
follow that it should do the same thing 
this time, it is true that there is con­
siderable firmness present. There is at 
present a brisk demand for syrups.

zib. tins, 2 doz.

5 lb. tins, 1 doz.

10 lb. tine, * doz.

20 lb. tins, * doz.

Barrels, per lb.. 
Half barrels, lb. 
Quarter “ "
Pails, 38* ibe.ea..

Per case Maple Syrup—
Gallons, 6 to case 4 8V

2 40 * “ 12 ” 5 40
Quarts, 24 “ 5 40

2 75 Piute, 24 “ 3 UU
Molasses—

2 65 New Orleans,
medium........ u 30 0 35

2 60 New Orleans,
0 i3j bbia.................... 0 28 32
0 13* Barbados, extra
0 L3$ 0 45
1 75 Porto Rico........ U 4b 0 52
1 25 Muscovado......... 0 30

Dried Fruits.—The first advance ship­
ment of Malaga raisins will probably ar­
rive by the end of the week. Those re­
tailers who have featured new crop figs 
since their arrival report a good trade 
in them. There have also been some 
small shipments of peaches and apricots, 
while prunes are getting a fair reception.

Valencia raisins are higher again, late 
quotations being 29s fid, as compared 
witli around 22s in the early season, and 
early arrivals at 25 shillings. This bears 
out what was predicted a short time ago, 
and there are dealers who expect them 
to go still higher. ‘‘I expect them to be 
around 3.1s. by Christmas,” said one 
broker. Currants in the primary mar­
ket are also strong.

30 to 40, In 25-lb. boxez...............................
40 to 50 " " ................................
7J to 8 ', in 2i-lb. boxes........
80 to 9d, in 25-lb. boxes...............................
90 to 1UU, ill 25-lb. boxes.............

Same fruit in au-ib. uuxes * cent less. 
Apricots—

Choice, 25 lb boxez.

Candied Peels—
Lemon...................... 0 09 0 11 Citron
> range......................0 10 0 12*
Figs, 2 to 24 inches, p r lb ..........................
Tapnets, ‘ ..............
Bag tigs...................  ..........  ...........................
Dried peaches.....................................................
Dried apples......................................................
Evaporated apples .....................................
Currant»—
Fine Filiatrae ... 0 07* 0 08 Voetlzzas.
Patras.................... 0 08 0 08*

Uncleaned *c less

0 17 
Ü 16*
v L*
0 LPj 
0 09

0 25 0 26 
0 27 0 28

0 13 0 15

0 124 0 134 
0 04 U U4* 
0 04* 0 U6 
0 15 0 16 
(< U9 0 09*o m o i2 

0 10 0 12

Raisins—
Sultana.................................................................................0 10 U 12

“ tancy.................................................................... 0 11 0 13
" extra fancy........................................................ 0 14 0 16

Valencias selected....................................................... 0 07* 0 08
Seeded, 1 lb packets, fancy......................................... 0 10

" 16 oz. packets, choice............................... 0 09* 0 09*
Saira............................ 0 05

Datea— Package dates,
Halloweea— per 1 lb............ 0 06* 0 06$

Full boxes..........  0 05$ 0 06 Farda choicest.. 0 10 Ù 10*

Tea.—Markets continue on a steady 
scale both here and abroad. A late re­
port on Ceylon teas says that all fine 
tippy teas have been dearer, and owing 
to improved quality several estates have 
obtained very handsome prices. The 
quantity of really choice tea has not 
been large. Medium tea was dearer for 
both leaf and broken grades while com­
mon tea showed the least rise, being 
about steady throughout the month.

Advices from Calcutta state that the 
weather in several districts is unfavor­
able and interfering with the outturn, 
and it therefore seems likely that the 
early forecast as to a substantial in­
crease in crop may not he borne out.

Coffee.—Considerable emphasis has 
been given to the advancing coffee mar­
ket and the strength of the local situ­
ation. Primary markets have been ex­
periencing sharp advances, and local 
prices were bound to respond. It will 
accordingly not be a surprise to the trade

37

to learn that a general advance has been 
made by most local dealers. The straight 
varieties here listed have been generally 
advanced in accordance with the rise in 
green coffees and there are dealers who 
state that even now prices on some lines 
are not as high as general market con­
ditions warrant.
Rio, roasted........ 0 22 U 23
Green Rio.......... 0 20 0 21
Santos, roasted. 0 24 0 25 
Maricaibo, " 0 24 0 25
Bogotas..............  0 26 0 27

Mocha, roasted. 0 30 u 32 
Java, roasted... 0 32 0 35
Mexican..............0 <7 0 28
Gautemalo.........  U 24 0 25
Jamaica.............. 0 24 0 25
Chicory......................... 0 12

Spices.-—For some time now, we have 
been referring in these columns to the 
strength in the pepper market. Prices in 
primary markets have shown a marked
advance and naturally quotations here 
have been moved up in sympathy. The 
ruling price for black pepper in pails is 
now around 20 cents, while the white is 
quoted at 28 cents. Indeed, there is a 
general steadiness to spiegs, and of late 
nutmegs have been firming up. The 
pickling season brought a good rush of 
business, and even now a good satisfac­
tory trade is in evidence. Just at pres­
ent it is more of a filling-up nature, but 
very soon retailers will be beginning to 
place orders in anticipation of the 
Christmas demand.

JS
ce

® $ 
"52 Ti

ns

v9
^ «

za

Allspice.......................... 0 14 0 15 0 17 0 75 0 80
Cinnamon..................... 0 24 0 25 0 27 0 90 0 90
Cayenne pepper.......... 0 23* 0 244 0 26* 0 90 0 flu
Cloves............................. 0 254 0 26* 0 18* 0 90 0 90
Cream tartar.............. 0 25 0 26 0 2a 0 90
Curry powder.............. 0 256 22 6 24 0 26 0 80 0 90

0 75 2 75
Nutmegs....................... 0 30 90 2 00
Pepper, black.............. 0 19 i 20 0 22 0 75 0 90
Pepper, white.............. 0 27 0 28 0 29 1 00 1 10
Pastry spice . .......... 0 23 0 24 0 26 0 80 0 90
Pickling spice............ 0 15 0 16 0 18 0 75 0 75
Turmeric___ .... 0 16
Mustard seed, per lb. in bulk 0 12
CVriervneed.perlh in hulk...
Shredded cocoanut, in pails.. 0 19 0 22

Rice and Tapioca.—Steadiness pre­
vails in the rice market at last week’s
advance. No weakness is apparent in 
either this or tapioca. Trade is of con­
siderable volume.
Standard B, from mills, 500 lbs. or over, f.o.b.

Montreal.................................................. ................ 3 55
Rice, standard B...................................................................... 3 65

Per lb. Tapioca-
Rangoon............ 0 034 0 02$ Bullet, double
Patna................. 0 05* 0 06 goat.......................... 0 08
Japan................ 0 05 0 06* Medium pearl. 0 06* 0 17
Java...................OOti 0 07 nnQ
Harolina .......... 0(8 0 10 Flake......................... 0 08
Sago, medimm Seed....................0 Of 4 0 07

brown ........... 0 05* 0 06
Evaporated Apples.—As the produc­

tion and offerings of “evaps” increase, 
naturally some slight easy tendency can 
ho expected. Such is apparently the 
case.

Barley.—Prices on barley, both pot 
and pearl, have been moving upward 
during the past couple of months. At 
the present $3.50 per cwt. is being asked 
for pot, with pearl $1.00 per cwt. more. 
The market is still strong with a good 
demand.

Canned Goods.
Montreal. — Canadian interests have 

been inquiring and buying in the United 
States canned tomato market. One sale
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of 10.000 vases is reported to have been 
made for shipment to this country and 
local jobbers support the report by state­
ments of negotiations with our friends 
to the south for any surplus supplies. 
The price paid was very likely $1 a do*., 
which means $ 1.40 to $1.00 after the 
freight and tariff duties had been paid.

Another note of interest comes from a 
local retailer who said that a jobber had 
offered from .+ 1.Ô0 to $1.75 for his lot of 
tomatoes. The grocer declined, however, 
feeling that by holding his slock it would 
be valuable in a few months. In salmon 
one house reports everything sold out 
hut some Red spring quoted at $2 per 
do*.

There will be no new supplies until 
nex. year, except for humpbacks, which 
will come along shortly to retail at $1.30 
a doz. They are about the lowest grade 
of salmon, and one's memory does not 
have to go back far to recall when they 
were quoted at 80 cents a doz. Such is 
the salmon market. Referring to the 
tomato market, a Maryland report says 
that in 1001 the market readied $1 about 
December 1st. and went as high as $1.60 
f.o.li. in the spring of 1902. The present 
figure is $1 in the 1." ni ted States and 
there is a corresponding scarcity of high 
grade goods.

Retailers are selling salmon at 2U and 
25 cents a tin. Five years ago, yes. 
less, they did not even dream of such 
piices.

Heavy syrup strawberries. Xo. 2"s. un­
quoted at $2.25 a doz. This is no sur­
prise to those who have followed the 
market reports in these columns. The 
pack was short, and other conditions 
« ombilic to make the situation even more 
acute.

FRUITS
Frui is

■J s -Cberriea, black, pitted, heavy syrup 
2's Cherries, blavk, not pitted, heavy syrup
. 8 Cherries, red, pitted, heavy syrup ........

2 s -Cherries, red, not pitted, heavy syrup..
Gal Cherries, red, pitted..................................
Gal. Cherries, red. not pitted .....................
2 8 Cherries, white, pitted, heavy syrup----
2 s Cherries, white, not pitted, heavy syrup
2"»—Currants, blavk, heavy syrup....................
2>—Currants, black, preserved ....................
Gal. - urrants. black, standard ....................
Gal. Currants, black, solid pack....................
2's -«'urrants, red, heavy syrup ..................
2’.' Currants, red, preserved.......................
Ga!.—Currants, red. standard ..........................
Gal.- Currants, red, solid pack ........................
2 s Gou eb-rries heavy syrup..................
Gal Gooseberries, standard.............................
2 s Laatoniferries (blackberries), h. syrup .
2 s Lawtonberries, preserved ..........................
Gal — Lawton berries, standard.........................
*t Pineapple, sliced, heavy syrup..................
2‘s Pineapple, grated, heavy syrup.............
2's -Pineapple, whole, heavy syrup ................
3's— Pineapple, whole, heavy sy-up.................
2's —Raspherri- s, black, heavy syrup...............
2's Ka-pberries, black, preserved .............
Gal.—Raspberries, black, standard ...............
Gal —Ra-pbsnies, black, solid pack
2's -Rsspherries, red, heavy syrup...................
2's -Raspt erries, red preserved........................
G l. Raspbe ries, red, standard.................  .
'•al Rasplterries, red, solid pack..................
2's Rhutiarh, preserved.....................................
h'p -Rhubarb, preserved.......................................
Gal.—Rhubarb, standard...................................
2's Strawberries, heavy syrup___
2's -Strawberries, preserved ...........................
Gal — Strawter-ies. standard .................
Gal. Strawberries solid pack................... ........
3's- Apples, standard.....................................
3's—Apples, preserved...................................
Gal—Apples, standard...........................................
Gal Apples, preserved.....................................
2 s Blueberries, (huckleberries) standard 
2's Blueberr es, (hueklet erriesi preserved 
Gal—Blueberries, (huckleberries) >ta»i' a <1. 
2‘s— Gooseberries, preserved................................

1 92* 1 95
1 62| 1 5
1 92| 1 95
1 52* 1 55
8 .2* 8 55

2 02* 2 05
1 621 1 65
1 97* 2 10
2 27* 2 3u
5 274 5 30
8 27* 8 30
1 97* 2 0
2 27* > 30
5 m 5 30
8 27* 8 30
2 25 2 27*
7 <0 7 02*
1 77* 1 8>
1 974 2 00
7 02* 7 15
1 774 1 80
1 77* 1 80
1 77* 1 Su
2 32* 2 35
‘2 « 0 2 «2*
2 25 2 271
7 25 7 27*
9 5 i 9 52$
2 *0 2 «?*
2 25
7 25

2 274 
7 27*'

9 50 9 52*
1 -2* 1 5b
2 27* 2 30
3 5» 3 52*

2 25
2 02* 2 5
7 25 7 27*
9 U 9 26*

1 10
1 8
3 05
5 30
1 50
1 80
5 30
2 00

Gal—Gooseberries, solid pack......................................... 8 tO
2's—Grapes, whi e Niagara, preserved........................ 1 35
Gal -Grapes, whi e Niagara, standard....................... 3 5>
2's —Peacnes white heavy syrup................................... 1 90
2* s—Peaches, white heavy s> rup.................................. 2 57à
3's--Peaches, white heavy syrup.................................... 2 90
li’s—Peaches, yellow fists, heavy syrup..................... 1 6*
2's Peactes, yellow flats, heavy syrup....................... 190
2* s Peaches, yellow fl ts, heavy syiup..................... 2 «0
3's Peaches, yellow flats, heavy syrup....................... 2 90
3's Penches, whole, yellow heavy s> up...................... 2 10
3 s Peaches. pie, not peeled.......................................... 1 ! 0
3's Peaches, pie, peeled.................................................. 1 ,0
Gal Pea lies, pie. not peeled....................................... 4 40
Gal Peaches, pie. peeled................................. 5 55

Gal. p e fruits, assorted, add 6 p c.
2's Pears, Bartlett, heavy syrup.................................. 1 80
2*'s Pears, Bartlett, heavy syrup. .............. 2 '5
3's Pears, Bartlett, heavy syrup.................................. 2 4'
2's Pears, Flemish Beauty, heavy hytti|i................... 180
2*’s— Pears, Flemish Beaut), heavy syrup................ 2 1 •
3 s Pear^, Flemish Beauty, heavy i > nip................... 2 -.0
2's Pears, light syrup, globe............................................ 1 35
3's -Pears, light syrup, globe........................................... 1 75
3 s Pears, pie. not peeled................................................. 1 40
3's—Pears, pie, peeled........................................................ 1 55
Gal Pears, pie. peeled..................................................... 4 55
Gal Pears, pie, not peeled.............................................. 4 10
2's Plum-, Darusun, light syrup................................. 90
3*s—Plums, Damson, light syrup................................. 1 30
2's Plums, Damson, heavy syrup ............................... 1 05
3's Plums. Damson, heavy syrup................................. 1 45
Gal- Plums, Damson standard..................................... 3 55
2's—Plums, egg, heavy syrup........................................... 1 45
2*'s Plum-, egg, heavy syrup......................................... 1 70
3 s Plums, egg, heavy syrup . 2 20
2 s Plums, green gage, light syrup............................. i 0-t
2's Plums green gage, heavy syrup......................... 1 30
3"s Plums, green gage, standard................................. 1 90
Gal Plums greengage, standard............................... 4 05
2's Plums, Lombard light syrup................................. 9
3's -Plums, Lorn I ard, light syrup................................. 1 30
2's Plums. Lombard, heavy syrup............................... 1 05
3's -Plums, Lombard, heavy syrup............................. 1 45
Gal Plums. Lombard, standard................................. 3 55

Clovet Leaf »nd Horseshoe Uranus anuioti
l-lb. Lalla, per dozen...................... <45
*-lb. flats per dozen .......... l 5j
l lb. flats, per dozen 2 5

After December 1st prices advance 2* vents per dozen.
Oiher salmon- all tails—

Red Sock eye. p r case ...................................... 9 0 1
Red spring, per case.................... ... ...................... 8 0>J
Cohoes, per case ....................................... .................. 7 50
Pit.ks, per case................................................................ ...... 5 00

.-lb. flats, dozen, $2.90 63.0C; l-lb. tails dozen, $4.00 #4.76
l-lb. flats, dozen, $5.0u, $5.10.

Toronto.—The canned goods situation 
is now beginning to settle, although deal­
ers have not exactly ascertained yet how 
they stand in regard to stocks of some 
lines, (ienernl steadiness prevails in 
prices.

Spot tomatoes are held by local job­
bers at $1.50 to $1.65 per dozen. In­
quiries are being made in the United 
States regarding this line, and some sales 
to Canadian dealers are reported. The 
situation on the other side of the line 
is much worse than for a number of 
years. While last year’s 3s in the 
States ranged around 85 cents, now $1 
is being asked, making it impossible to 
lay them down here so as to break the 
present lowest spot prices. Retailers 
have had offers ranging around $1.40 for 
what goods they have ordered. Corn is 
generally held at above opening prices.

Strawberries and raspberries, 2s, in 
heavy syrup are held by the majority of 
firms at $2.25 per dozen. There is still 
considerable difference in ideas of the 
value of beans.

Salmon is strong and has every indica­
tion of continuing so. Best sockeyes 
are held at $2.45, and most wholesalers 
have not any great quantities to offer. 
Humpbacks and pinks are quoted at 
$1.35 per dozen.

FRUITS Group A
3 s—Apples standard......................................................... 1 10
3‘s—Apples, pr.-served....................................................... 1 80
Gal-Apples, standard....................................................... 3 05
2 it Blueberries (huckleberries) standard.................. 1 5U
Gal Blueberries (huckleberries) standard..............  6 30
2 s Go js denies pn served ............................... 2 00
Gal Gooseberrit-s, solid pack......................................... 8 80
2 s-Grapes, white Niagara, preserved........................ I 55
Gal -Grapes white Niagara standard...................... 3 55

88

2 a—Reaches, white heavy syru ................
3 s Peaches, white hravy^yrup..............
U s Peach- s, yellow Hats, heavy a>rt p . 
2's Peaches, yellow flats, heavy syrup .. 
3's—Peaches, yellow flats, heavy syrup... 
3 Peaches, whole yeduw, heavy syrup .
3's—Peaches, pie, nor. peeled........................
3"s Peaches, pie, weeled..............................
Gal Peach» s, pie, nut iteuled ..................
Cial Peaches, pie. peeled ..................
2’s—Pears, heavy syrup.................................
3's—Pears heavy syrup.................................
2's Rears, light syrup, globe......................
3's Pears, light syrup, git In*...
3's Pears, pi»*, not peeled ..............
3's Pears, pie, peeled
Gal Pears pie peeled..............
Gal Pears, pie, not peeled............
z's Plums, light syrup........
3's Plums, ligt t syrup...................................
2's - Plums heavy syrup.................................
3‘s Plums, heavy syrup ...............................
Gal Plum*, standard...................................
2‘s- Plums, egg, heavy syrup........................
2J's- Plums, egg, heavy »yrup.....................
3 s PI me, egg, heavy syrup...
2's Plums, gr engage light syrup............
2's Plums, greengage, heavy syrup....
3's Pluas. greengage, standard................
Gal Plums, greengage, standard ............

Group B is 2.c 1 ss than above

2 s Cherries, black pitted, heavy syrup 
2 s - Cherries, black, not pitted heavy syrup
2's Cherries, red, pitted, heavy syrup ___
2's Cherries, red, nut pitted, heavy syrup
Gal—Cherries, red, pitied..................................
2s -Cherries, white, pitted, heavy syrup 
2V Cherriec, white, not pitted, heavy syrup 

s Currants, black heavy syrup ....
2's-Currants back preserved ..................
Gal.—Currants, black standard......................
Gal.—Currants, black, solid pack ..........
2's Currants, red. heavy syrup— ___
2 s -« urrants, red. preserved ............................
Gal.—Cur»ants, red, standard ..........................
Gal —Currants, red, solid pack............ .............
2's-Gooseberries, heavy syrup...........................
Gal. -Goo-eberries, standard
2's Lawtonberries (blackberries), h syrup..
2 s- Lawtonberries. preserved ................
Gal. — Lawton 1jerries, standard.........................
2's—Pineapple, sliced, heavy syrup___
2's- Pineapple, grated, heavy syrup.................
2's- Pineapple, whole, heavy syrup.................
3's—Pineapple, v h le, heavy syrup .........
2’e Raspberrit s, black heavy syrup................
2's-Raspberries, black, preserved....................
Gal. —Raspberries, black, stan ard..................
Gal. - Raspberries, black, solid pack
2's- Raspber ies, red, heavy syrup ...........
2’s-Raspberries, red, preserved............
GaL—Raspberri s red, standard ............
Gal.—Raspberries, red, solid pack....................
2's-Rhubarb prese ved .................................
3 s Rhubarb, preserved ....... ...........................
Gal—Rhubarb, standard ......................
2's—Strawberries, heavy syrup........................
2's—Strawberries, preserved .......................
Gal" -Strawberries, standard ..................
Gal. Strawberries, solid pack ........................

1 90
2 90
1 55
1 9u
2 90
2 10
1 50
1 70
« «0
5 65
1 M
2 10
1 35
1 75
1 4U
1 55
4 55
4 10
U 9U
1 30
1 Of,
1 46
3 15
1 45
1 70
2 20
1 *0
1 30
1 90
4 05

1 91, 1 95
1 52, 1 65
1 92, 1 95
1 52* 1 55

8 55
2 02| 2 05
1 621 1 65
1 97, 2 00
2 27* 2 30
5 27* 6 30
b 27» 8 3U
1 97* 2 00
2 27$ 2 3 J
5 27* 5 30
8 27* 8 3
2 2> 2 271
7 «0 7 02*
1 77* 1 80
1 97 2 «0
7 02* 7 «>6

2 25
2 25
2 25

2 32* 2 35
2 25

2 35 2 37*
7 25 7 27*
9 L0 9 .'2*

2 25
2 25 2 27*
7 25 7 27*
9 50 9 52,
1 1 55
2 27* 2 30
3 52t 3 75
2 0 2 25
2 05 2 25
7 2) 7 27*
9 50 » 2|

VEGETABLES
2 s— Beaus, red kidney........................................................
2's—Beets, bl ou red Simcoe.........................................
2 s -Beets, whole, blood red Rosebud.........................
3’s—Beets, sliced, blood red Simcoe.............................
3's Beets, wbols, blood red Simcoe...........................
3's—Beets, whole, blood red Rosebud.........................
3's Cabbage..........................................................................
2's- Carrots.............................................................................
3's t arrots.............................................................................
2's—Cauliflower.....................................................................
3's -Cauliflower...................................................................
2 s—CO n.................................................................................
2's Corn, fancy.............................................................1 07$
Gal Corn on cob................................................................
S'»—Corn on cob. golden dwarf.....................................
2's Parsnips..........................................................................
3's—Parsnips..........................................................................
3's -Pumpkins......................................................................
Gal—Pumpkins.....................................................................
3's - Squash..............................................................................
Gal—Squash...........................................................................
2’s - Succotash........................................................................
2's—Tomatoes........................................................................
3's Tomatoes................................................................. 1 50
Gal—Tomatoes. ........................................................... 4 25
3's—Turnips............................................................................

Group B is 2* p.e less than Group A.
2's—Asparagus Tips.................................................. 2 521
2's—Beans crystal wax............................................ 1 10
2 s—Beans, golden wax, midget, Auto brand ___
2's—Beans, golden wax...............................  1 10
3'- Beans, golden wax.....................................  1 3/*
Gal. —Beans, golden wax.............................................
2 s—Beans, refugee or valentine (green)........ 1 1°
3's—Beans, refugee (green) ..137*
2's—Bean refugee midget. Auto brand....................
2's Peas, extra fine sifted s ze 1...................... 1 75
2s—Peas, sweet wrinkle, size2................ ....................
2's—Peas, early June, si >e 3...........................................
2’s—Pea», standard size4 ................................
2's-Spinach table ........................................ 1 27ft
3's—Spinach, table ...................... . J 77*
Gal.—Spinach, table ............................................ 5 3>

1 «5 
1 0U
1 30 
1 35 
1 40 
1 55 1 00 
1 0 
1 30
1 67 à2 K)
1 05 1 10 
4 80 
1 80 
1 15 
• 30 1 00
3 12è 
1 15
3 35 
1 15 
1 07* 
1 65
4 50 
1 15

2 55
1 25 
1 30 
1 25 
1 40
4 25 
1 25 
1 40 
1 31 
1 77* 
1 40 
1 35 
1 3.J 
1 30 
1 >0
5 32*

Clover Leaf and Horseshoe brands salmon :
t-lb. tails, dozen---- 2 4>
*-lb. flats, doz.. _ 155
i-lu. flats, dozen   2 50
Other salmon prices

Humpbacks, doz — 1 36
Pinks ................ 1 35
Northern River Sockeye___

( hoboes, per doz 1 90 2 00 
Red Spring, doz 2 10 2 2o 
Lobsters, halves,

per dozen........  2 75 2 86
Lobsters, quar­

ters, per dozen — l Gl- 
............................................ 2 43

Chicken..........................  4 00 Soup, 2’s.......................... 1 9
Turkey............................  4 00 Soup.l's................. .... 1 40
Ducks...............................4 00
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POINTERS—
Sugar—Firm.
Syrup—Advanced.
Evap. Apples—On the market. 
Coffee—Strong.

Winnipeg, Oct. 19.—Owing to appear­
ance of another week of wet weather 
threshing operations have again been de­
layed and once more are the farmers 
chafing and waiting for some fine days. 
In former years the complaint has been 
that there has been no crop to harvest. 
This year a large crop has been cut, but 
the grade of wheat is being gradually 
lowered, while thousands of acres of 
flax will not be cut at all.

In spite of these conditions trade holds 
steady and the volume transacted each 
week shows considerable increase over 
last year. Collections have been extreme­
ly slow, but it is recognized that they 
could not be met before, and that the ma­
jority of notes will be met, as the price 
of grain is holding high and feed is sell­
ing at a price this year which in other 
years good wheat has been sold for.

Sugar.—Market shows no tendency at 
the moment of weakening, and the de­
mand is just as strong as ever. A large 
volume of trade is being transacted, and 
while there is a difference of opinion as 
to future changes, a steady market now 
prevails. Jobbers are adverse to stock­
ing heavily now that the advance has 
been checked, and as a result only buy 
enough to comfortably supply the trade. 
Prices remain unchanged as follows :
Montreal and B.O. granulated, in bble.......................... ti 40

" *' in sacks............................................... 6 35
“ yellow, in bbls................................................... 5 50
" *' in eacks................................................ 6 95

Icing sugar, in bbls...................................................... 6 75
" “ Inboxes (25lbs.)............................................ 7 0 •

Powdered sugar, in bbls...................................................  6 55
" in boxes................................................. 6 55
" in small quantities....................... 6 30

Lump, hard, in bbls.............................................................. 7 25
" *• in 4-bbls..................................................... 7 35
" " in 100-lb. cases............................................... 7 26

Syrups and Molasses.—All corn syrup 
advanced 5 cents per case owing partly 
to the continued strength of sugar. The 
demand is normal and steady, railroad 
companies’ orders being the heaviest this 
week. One wholesaler stated as his 
opinion that if sugar remained at its 
zenith high prices would yet be seen.
24 2-lb. tins, per case............................................................ 2 S3
12 5-lb. tins, per case............................................................ 2 68
6 10 lb. tins, per cate..........................................................  3 66
3 >0-1 b. tins, per case ........................................................  2 57

Half barrels per cwt.........  ...................................... 4 00
Barbadoes molasses, in half barrels, per gallon.............. 0 62
New Orleans molasses, half barrels, per gallon.............. 0 45
New Orleans mol asses, per barrel, per gallon................. 0 47

Dried Fruit.—A small shipment of 
apricots were received last week, but the 
first large supply will not be on hand for 
two weeks. As stated before, prices are 
high and lower figures are expected after 
the first batch of orders have been filled. 
Prunes are in the same situation. Prices 
are still holding high, but a drop is look­
ed for here before long.

New prunes. 
90-IOv'b, 25, s.p 
96-lOCs, 10s, s.p. 
80-90s, 25s, s.p. 
S0-9Gs, 16s, s.p.. 
70-80e, 25s, s p.. 
70-808, 10s, s.p 
60-70s 25s, s p.. 
50-60s, 25s, s.p.. 
40-5 s, 25s, s.p...

Per lb.
.. 0 081 
.. 0 09$ 
.. 0 09 
... 0 10 
... 0 09i 

0 11
... 0 10 
... 0 10.1 
... 0 111

Valencia raisins. 
Fine on stocks, 28s, 

s.p., per box .......... 1 75
Fine selected, 

s.p , per box...
28s.

1 85
4 crown layers, 

s.p , per box ..
2Sb,

1 95
4 crown layers, 

s.p., per box ..
11s.

1 00
4 crown layers, 

s.p., per box .. 
Ne plus ultra, 

s.p., per box .

Vs,
0 55

28s,
2 30

Evaporated Apples.—The first carload 
of new stock made its appearance last 
week and has been pretty well disposed 
of already. As mentioned last week, 
prices hold strong at 11 to IIV2 cents 
per pound. A decline is expected in a 
few weeks.

Coffee.—The market is very strong and 
some firms which had not advanced 
their prices to the 16-eent per lb. basis 
did so last week. Higher figures are be­
ing talked of, as sales and demand are 
heavy.

Beans and Peas.—Prices are unchang­
ed in beans and the advances which have 
been so noticeable in this line appear to 
be checked permanently. Supplies from 
I he east are expected next week.

barley was advanced titty cents per 100 
pounds this week. It is now selling at 
$5.50 per barrel.

Lard is easier at 13 i cents per pound, 
but the price of bacon and hams remain 
firm, the former selling at 18 cents for 
sides and the roll at 13| cents. Hams 
are quoted at 18 and 19 cents.

Flour is in fairly good demand, Mani­
toba high patents being quoted at $6.15 
to $6 25, and Ontario blends at $5.10 to 
$5.20.

Beans, 3-lb. picker, per bushel .................................. 2 40 2 50
Hand picked, per bushel .........................................  2 50 2 GO
Peas, split, 100 lbs...................................................................... 2 60

NEW BRUNSWICK MARKETS.
St. John, Oct. 19.—Business continues 

quite brisk for the week, and indications 
are for a good healthy trade during the 
remainder of the year.

The feature of the week has been an 
advance of It) cents per barrel in Mani­
toba flours. It was announced on Sat­
urday, and brings local quotations up to 
$6.35 to $0.40 per barrel.

In some quarters a decline of 
in compound laid is reported, 

o is

cent

NOVA SCOTIA MARKETS.
Halifax, Oct. 19.—Wholesale grocery 

trade was a little slack during the past 
week. The lull, however, is considered 
only temporary. Many large orders for 
the coastal parts have been filled, but 
the real rush has not yet started in. 
Prices are pretty steady throughout the 
list, but some of the dealers express the 
opinion that the price of sugar will go 
still higher. Extra standard granulat­
ed is firm at $6, and United Empire at 
$5.90 New' layer figs are now on the 
market and they are going to the trade 
at 12 cents per pound. The price of

Bacon.................. 0
Beaus, hand 

picked,bus ... 2 50 2 55 
Beans, yellow

eye, bus.......... 2 60 2 65
Butter, dairy,

lb................... 0 21 0 23
Butter, cream­

ery, lb.......... 0 24 0 25
Bue k w h e a t, 

west, grey, bag 2 65 2 70 
Cheese, new, lb. 0 15 0 151 
Currants, Is, lb. 0 08$ 0 09

0 28 
0 23 
4 40 
6 15

Canned goods— 
Beans, baked. 1 15 
Beans, string . 1 00

1 25 
1 02
1 00

Peas, No. 4..............
“ No. 3..............

1 201
l 25

" No 2.............. 1 30
“ No. 1.............. 1 80

Peaches, 2 s.
dozen............ 1 95 8 00

Peaches, 3s.
dozen............ 3 00 3 06

Raspberries,
dozen............ 2 05 2 10

Strawberries. 1 85 1 90
Tomatoes........ 1 63 1 65

Clams................ 4 00 4 25
Corn meal, gran......... 5 00
Corn meal, bags..........

“ Luis..........
1 6o
3 46

Eggs, hennery
Eggs, case----
Fin. lladdies 
Fish, cod, dry.
Flour, Manitoba 6 35 

Ontario.. 5 45

Lard, compound
lb...................... 0 10

Lard, pure. lb.
Lemons, Messi­

na, per box... 4 50 
Molasses, fey.

Barbados, gl 0 354 0 36
< tatmeal, rolled---- 5 75
Oatmeal, std................ 6 35
Pork,domestic

mess.............. 22 00 22 59
Pork, Ameri­

can clear... 21 25 23 00 
Potatoes, bbl.. 2 25 2 40
Raisins, Cal.,

seeded.............  0 10* 0 11
Rice, lb................ 0 03$ 0 04
Salmon, case—
Red spring... 7 75
Cohoes............ 7 CO

Sugar—
Standard gran. 6 00 
Austrian " 5 90
Bright yellow.. 5 80 
No. 1 yellow... 5 50 
Paris lumps .. 6 75

6 10
6 00 
5 90 
5 60 
7 00

The Automatic Printing Attachment
Enablesthe grocer, 
by just a pull of the 
roll of paper, to 
have his ad. placed 

on every wrapper or 
paper bag that leaves 
his store. The accom- 
p any in g illustration 
shows its simplicity.

If its value to you were 
measured in dollars 
and cents the amount 

would easily repay 
for its installation. 
Ask for demon­
stration aiid infor­
mation. J

Agents
Wanted

JOSEPH R. WILSON
Dominion Agent. Phone Adelaide 199, 204 Stair Bldg.

1

1 902 90 
1 55
1 90
2 90 
2 10 
1 50
1 70
4 40
5 55 
1 60
2 10 
1 35 
1 75 
1 40 
1 55 
4 55 
4 10 
U 90 
1 30 
1 05 
1 46
3 15 
1 45
1 70
2 20 1 » 0 
1 30 
1 90
4 05

1 95
1 65 
1 95
1 55 
8 55
2 05
1 65
2 00
2 30
6 30 
8 30 
2 00
3 30 
5 30
8 3
3 374
7 02| 
1 80 
2 (0 
7 or 
2 25 
2 25 
2 25 
2 35 
2 25 
2 374 
7 274
9 .‘2$ 
2 25 
? 271 
7 27 J 
9 52,
1 55
2 30
3 75 
2 25 
2 25 
7 271 
9 2$

1 ’5 
1 00 
1 30 
1 35 
1 40 
1 55 
1 00 
1 0 
1 30
1 6742 10 
1 05 
1 10 
4 80 
1 80 
1 15 
• 30 
1 00 
3 124 
1 15
3 as 
1 15 
l 074 
1 65
4 50
1 15

2 55
1 25 
1 SO 
1 25 
1 40
4 25 
1 25 
1 40 
1 31 
1 774 
1 40 
1 35 
1 3.J 
1 30 
1 >0
5 324
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Did you ever call personally on your customers who 
don’t buy tea from you but get it from a pedlar?

The pedlar is now selling the poorest grade of tea that is allowed to come 
into the country—stuff that just gets by the Customs Inspector.

High markets have driven him to it. If you will spend a few days making 
personal calls I promise you you will get an agreeable surprise.

You will find that these customers of yours who have been buying from 
pedlars are not at all satisfied with the trash they are getting, and very 
ready to give you an order for tea they can depend on.

Sell them Red Rose Tea once and I think I can guarantee you they won’t 
buy from a pedlar again.

Now is the time. Never been such a good chance before. Isn’t it worth 
doing ?

If you can’t go yourself you have a bright clerk who might do as well, or 
even better.

7 Front Street East,
Toronto, Ont. _

315 William Ave Branche. T. H. ESTABROOKS
Winnipeg, Man. ST. JOHN, N.B.

CURRANTS
We are proprietors of

“ AFRODITE” brand, the best AMALIAS 
currant on the market, 

“NAUSICAA,” fine FILIATRA dry, 
cleaned, carton currants. 

“VICTORIA,” fine FILIATRA dry, 
cleaned, carton currants, 

and importers and distributors of 
Highest-grade PATRAS and VOSTIZZA 

currants.
We aim to give the trade the best grades 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times. 

CANADIAN REPRESENTATIVES:
JAMES S. MacDOUGAL, London 
A. B. LAMBE St CO., Hamilton 
W. G. A. LAMBE St CO., Toronto 
H D. MARSHALL, Ottawa 
ARTHUR P TIPPET St CO.. Montreal 
J. W. GORHAM St CO., Halifax 
W. H. ESCOTT CO., Winnipeg, Man 
McKELVIE St CARDELL, LTD.,

Calgary, Alberta
W. S. CLAWSON St CO., St. John, N.B.

GREEK CURRANT CO.
124 WARREN STREET NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

Sweetheart Coffee
THE QUEEN OF BLENDS.

Choice Selection o f Beans, roasted and 
blended by our special process, our Coffee 
has a flavor, richness and aroma which en­
sure it a success.

r------------------------------

v_______ y
One trial will convince your customers of 
its superiority.

Bulk—8 oz. and 16 oz. tins.

IXL SPICE & COFFEE MILLS, Ltd.
LONDON, ONTARIO.
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PROFITABLE BUSINESS

A k

can be done by you if you are hand­
ling reliable goods that command 
the respect of your customers.

“E.D.S.” Brand Jams and Jellies
The Standard qf Purity in Fruit Preserves

Push this popular line. Make up counter and window dis­
plays of it. Call your customers’ attention 

to its purity, which is backed up by a report from the government inspector.

Be prepared to supply your customers with E. D. S. Jams aud Jellies We arc 
telling the public about their quality and purity in big strong convincing advertise­
ments in magazine, newspaper and street car. This will cause big demand--and 
the profit is good.

ORDER FROM YOUR NEAREST JOBBER

E| _____• t ~| _ at his own Fruit Farms.U. omitn, Winona, Ont.
Agents—NEWTON A. HILL. TORONTO; W. H DUNN, MONTREAL; MASON & HICKEY, 

WINNIPEG; R. B. COLWELL, HALIFAX, NS; J. GIBBS, HAMILTON.

Made
only
by

ROYAL
BRAND

Campbell Bros.

SHIELD
TEAS
& Wilson, iHii

Wholesale Grocers and Packers of “ROYAL SHIELD” Teas, 
Coffees, Extracts, Jelly Powders, Baking Powders, Etc.

New Valencia Raisins now in stock, and large shipments are daily arriving of all 
kinds of Foreign and Domestic Dried and Evaporated Fruits, Canned Fruits and 
Vegetables. Get your choice of all the well-known standard brands. Your orders 
dr rect or to any of the following addresses will receive careful and prompt attention

CAMPBELL, WILSON & HORNE, LIMITED, CALGARY 
CAMPBELL, WILSON & SMITH, LIMITED, REGINA 
CAMPBELL, WILSON & ADAMS, LIMITED, SASKATOON 
CAMPBELL, WILSON & HORNE, LIMITED, LETHBRIDGE

i
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Vancouver Secretary Attends Convention
Was at Spokane Last Week—Tells of Troubles Besetting Gro­
cery Trade at Seattle—Secretary There Has Resigned—One 
Dealer Out of Business.

Vancouver, B.C., Oct. 19.—(Special)— 
R. D. Dinning, secretary of the Van­
couver Retail Grocers’ Association, at­
tended the convention of grocers held at 
Spokane last week. Spokane is the cen­
tre of the inland empire, and Mr. Din­
ning, reports that one of the features 
of the attendance was the large num- 
l,er Df secretaries of associations in the 
district surrounding. Fifteen of these 
were present, representing a large terri­
tory. He is of the opinion that Cana­
dian conventions compare exceedingly 
favorable with that of Spokane 

Returning by way of Seattle, he 
found things in a very unsatisfactory 
condition. -J. J. Higgins secretary of 
the association there, has resigned be­
cause of being disgusted with things 
The grocery business is being under­
mined by the operators, of what is 
called the market in that city. It is 
conducted by a large corporation, 
which makes a point of getting some

staple article in one, two or three car­
load lots, paying a cash price, and thus 
getting a favorable quotation, and then 
offering it below the regular price to 
draw patronage. The price is below 
cost, but the loss is charged to adver­
tising, and is concluded to be well 
spent. First it is cream, soap or some 
other staple.

Mr. Dinning cited an instance of 
where an endeavor was made to secure 
five carloads of an article, which indi­
cates the scale on which the business 
is conducted. That regular trade has 
been demoralized, is shown by the re­
mark of a merchant who has been in 
business there for twenty years. He 
has four stores, one of which is not 
far from the market and a fine loca­
tion. A year ago he was offered $1,000 
to get out and let someone else have 
his stand, but he turned down the offer 
with scorn. Now the store is closed.

Vancouver has had a little experience

If you want mince meat that is

MINCE MEAT IN REALITY
as well as in name—write us and we will tell you about 
our goods.

We have qualities suited for every class of trade and 
are giving--without a doubt-the best values on the market.

TEST US
Drop us a postal card. Tell us your wants.
We have—
Tine Pails Tubs Kegs Bbls.
2 lb. 7 lb. 56 lb. 100 lb. 400 lb.

. 5 lb. 12* lb. 70 lb.
4 7 lb. 28 Ib.i

Also our condensed in cartons.

Je H. Wethey, Limited
ST. CATHARINES, - ONTARIO

"THE MINCE MEAT PEOPLE."

There is Health and E* DDC^Q A
Strength in Every Cup of Z-JI Z kj kj

The favorite with young and old. Delicioua, fragrant, “ Epps's” contains 
the maximum of nourishment in Cocoa. "Epps’s” stands for excellence

EPPS'S MILK CHOCOLATE
of unsurpassed quality at a popular price.

Special Agents: WILLSON » WAIDEN. lorente. Manitoba! BUCHANAN & G01D0N, Winnipeg 
J. W. GOIHAM B CO. Halifax, N.S. C. A MDNBO, St. John, N.B.

along this line, but nothing on a scale 
to demoralize trade. In fact, conditions 
in this city are very good at present.

THINGS THAT SHOULDN’T BE.
Chewing gum or tobacco while waiting 

on a customer.
Wearing a soiled coat, collar or apron. 
Putting the end of the string in the 

mouth when tying a parcel.
Wearing a hat in the store.
Giving special attention to the well- 

dressed.
Saying to customers : “I don’t know. ’ ’

There’s a 
Cozy
Brightness
about the gro­
cery window or 
store that’s dec- 
orated with 
bright red 
and green 
Fels-Naptha 
cartons.
You can always easily 
save them when em­
ptied; they’re quite con­
venient and valuable 
for any kind of store 
display work.
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No doubt the phenomenal growth and
development of the Canadian West

have caused you much thought as to representatives in that fast growing and ready 
market.

We will represent you at each pulsating distributing centre. We have large track 
warehouses and ample storage accommodation for all classes of merchandise.

We will handle your products for you on a reasonable commission basis.
We have the experience, the business ability and the financial standing to do so 
successfully.

Let us advise you of the Western prospects of YOUR line—drop us a card and 
get in touch with us at once- ygB - aJ

Much depends on it for you- 1 _j

NICHOLSON & BAIN, Mercl,,nU
HEAD OFFICE - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

TEA LEAD
(Seat Incorrodible)

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most of the leading 

packers of Tea in Canada.

ISLAND LEAD MILLS, LIMITED
Tel. Address : “Laminated.** London. LIMEHOUSE,
A.B.C Codes used 4th and 5th Editions LONDON, E., ENG. 
Canadian Agents HUGH LAMBE & CO . TORONTO

J. HUNTER WHITE. ST. JOHN, N.B 
CECIL T. GORDON. MONTREA

Cocoanut

Lose Money
"White Moss"

of Quality
Always greatly in demand for its exceptional flavor, 
pure white long shreds and full weight package

Canadian Cocoanut Co., soie Maker., Montreal

Standap°
/-OUAUTYV

Continental Original GERM-PROOF Paper Bags
are creating an unprecedented demand an the part of the public because of the posi­
tive assurance of the most sanitary mode of wrapping and protecting foodstuffs.

Continental GERM-PROOF Bags are manufactured of Extra Quality 
and Strength paper from specially prepared stock, under Sanitary Conditions 
unequalled in any other bag factory.

Continental GERM-PROOF Bags ere priced no higher than bags of 
less merit.

SOLD THROUGHOUT CANADA BY LEADING JOBBERS AND WHOLESALE DEALERS

The Continental Bag & Paper Co., Limited
OTTAWA, - CANADh
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The House of Quality

GUNN’S
QUALITY BRAND

FRESH PORK SAUSA6E
In One Pound (net) Fancy Cartons

Not How Cheap—But How Good

GUNNS LIMITED
Pork and Beef Packers 

Toronto, Ont., Canada

REINDEER 
CONDENSED COCOA

(Liquid form)

like Reindeer Condensed 
Coffee is combined with 
milk and sugar.

Simply add boiling water and you have a 
delicious beverage for the casual guest or 
roomer. Also good for chocolate frosting.

We will supply FREE a limited number 
of small water heaters to roomers using 
REINDEER COCOA and REINDEER 
COFFEE.

limited

TRURO, NOVA SCOTIA

SAUSAGE
This is the season for fresh 

PORK SAUSAGE 
and we have the best Pork 
Sausage on the market.

Made under govern­
ment inspection.

F. IV. Fearman Co.
umrrmo

HAMILTON

Roll Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK­
FAST BACON.

WE ARE MAKING A SPEC­
IAL CUT IN PRICE AT 
PRESENT.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants

Packinj Houses 70-72 Front St Enel
FERGUS TORONTO

^ocofe
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Hog Prices Have Been Falling Off
The Price of Both Live and Dressed Hogs on the Downward 
Trend for the Past Six Weeks—Supplies are Plentiful and 
English Market Easier—Butter and Eggs Continue in Steady 
Position.

Thu Canadian hog is not the valuable 
animal he was six weeks ago. Since 
early in September live hog values have 
been on the down grade, and are now 
$1.80 per cwt. below the price of Sept. 
1. However, it must be . remembered 
that prices at that time were the high­
est since the previous October.

A large delivery of the porkers has 
been responsible for the decreased prices, 
but whether this really denotes the quan­
tity of hogs in the country is a ques­
tion. Unlike other countries, dealers in 
Canada are not supplied with figures so 
valuable in forming an idea of the mar­
ket. The opinion has been put forward 
by many dealers that the high price of 
feed is inducing the farmers to sell off 
their hogs.

Then again the English bacon market, 
a certain factor in determining values 
here, has been easing of!. On Sept. 6, 
quotations for Canadian bacon ranged 
from 64 to 68 shillings. Late cables de­
note a price of 57 to 62s.

With the lowering of live hogs, it is 
only natural that pork products exhibit 
some slight easiness. However, there is 
a general good demand for provisions, 
that for the heavier lines increasing, and 
that of smoked meats naturally dropping 
off a little.

Cheese prices still hold at the previous 
high levels. However, the steadiness is 
not so marked of late. The English 
market is not quite so strong. A late 
dispatch says stocks are light but high 
prices check business. Finest Canadian 
is quoted at fl)s. to 71s., as against 71 
to 73s on Oct. 5. Stocks here are 
smaller than for many years at this 
time, so that dealers look for a fairly 
steady market.

The butter situation shows no new fea­
tures of interest. The tendency is one 
of steadiness. Egg receipts are falling 
off, and there is a stronger feeling pre­
sent At some points considerable stor­
age stocks have had to be used.

MONTREAL.
Provisions.—The market has shown a 

number of changes during the past week. 
Live hogs are down to $6.25 and $6.50 
and the price of dressed hogs is report­
ed easier. Pure lard is slightly firmer 
and also some lines of barreled pork. 
Hams, however, are easier. The demand

for pork is good, but hams and bacon are 
inclined to quietness.
Pure Lard—

Boxes, 50 lbe., per lb.............................................. 0 llg
Oases, tins, each 1C lbe., per lb............................ 0 12

.................................  6 " " ................................................. 0 121

.........................   3 "   0 12*
Palis wood, 98 lbe. net, per lb............................. 0 12
Pails, tin, 10 lba. gross, per lb............................... 0 111
Tubs, 50 lbs. net, per lb........................................ 0 11$
Tierces, 3<5 lbs., per lb........................................... 0 1H
One pound bricks.................................................. 0 12$

Compound Lard-
Boxes, 60 lbe. net, per lb.........................
Oases, 10-lb. tins, 80 lbs. to case, per lb..

" 3 ..........................
0 0!
0 01 
0 OTi 
0 10

Pails, wood. 901be. net, per lb............................... 0 09
Palls, tin, 30 lbe. gross, per lb.............................. 0 G9j
Tube, 60 lbe. net, per lb........................................ 0 C 9i
Tierces, 376 lbe., per lb........................................ 0 Of'
One pound bricks................................................ Oil

Pork-
Heavy Canada short out mess, bbl. 3646 pieces .
Bean pork................................................................
Canada short cut back pork, bbL 46-66 pieces.. . 
Clear fat backs.F”

24 00
17 60 
23 00 
23 00

eary flank pork, bbl ................................................  22 00
‘ ite beef, 100 lb bble.................................................. 7 fO

300 " .................................................. 14 50
300 " .................................................. 21 50

Dry Balt
Green bacon, flanks, lb.........
Long dear bacon, heavy, lb., 
Long clear baoon, light, lb ,

0 11 
0 091 
0 11|

Extra large irises, 36 lbe. upwards, lb,
Large sises, 18 to 36 lbe., per lb. ............................... 0 13$
Medium sites. 13 to 18 lbe.. per lb.............................. 0 15
Bktra small sises, 10 to 13 lbs., per lb.
Bone dut, rolled, large, 16 lo 25 lbe.u»ioi iB iv w ms., per lb............... v iv

small, 9 to 12 lbe., per lb............. 0 161
Breakfast baoon, English, boneless, per lb............... 0 14$
Windsor beoen, skinned, baoxs, per lb........................ 0 16
Bploed roll baoon, boneless, short, per lb.................. 0 12|
Hogs, live, per cwt......................................................... 6 25

,T dressed, per cwt................................................... 9 75

Butter.—This market is steady and 
firm with prices unchanged. Conditions 
previously existing have not materially 
changed
Creamery..... ............................................................... 0 28
Dairy, tubs, lb....................................................... 0 23 0 24

Eggs.—Prices are firmly held at form­
er figures. Supplies are coming forward 
rather freely but the market does not 
show any result.
New Utda......................................................................... 0 34
Selects.............................................................................. 0 28
No. 1................................................................................. 0 24

0 16 
0 15

Cheese.—The market shows continued 
firmness and prices are higher in keeping 
with the primary market. Buyers re­
cently paid exceptionally high prices at 
the country boards which is surely an 
evidence of the keen demand for export.
Quebec, large....................
Western, large..................

" small, 20 ibs. 
Old cheese, large..............

0 16 0 16$ 
0 16 0 16$ 
0 16 0 16$ 
0 13 0 17

Honey—There is a steady demand for 
honey, especially in small lots. The crop 
was fair and supplies are rather good 
just now.
White clover, strained................................................... 0 12
White clover, in comb ............................................. 0 15
Buckwheat, strained..................................................... 0 10
Buckwheat, in comb......................................................  0 12

Provisions.—Live hogs have certainly 
been on the slump during the past six

45

weeks, another 25 cents having been lop­
ped off prices this week. Quotations at 
country points are now at $5.90, which 
is $1.80 per cwt. below the price ruling 
on Sept. 1. Last year at this time prices 
were $8, but they then began a down­
ward movement reaching $5.75, the low­
est point so far this year in May.

With this decrease in hog prices, pro­
visions exhibit a tinge of easiness. 
Long clear which under a healthy de­
mand has been steadying up, is quoted 
just slightly lower at 12| to 13 cents 
this week. There is a general good de­
mand for pork products.

Smoked meats—
light hams, per lb............................................
Medium hams, per lb........................................
Large hams, per lb............................................
Backs, plain, per lb..........................................
Breakfast bacon, per lb....................................

. 0 16 0 16*

Pickled meats—1 cent less than smoked.
Long clear baoon, per lb...................................
Heavy meee pork, per bbl................................. . 19 0O 20 00 

,. 21 00 22 00
Lard, tieroee, per lb..........................................

" tube " .........................................
" palls " ..........................................
" compounds, pec lb..................................

Live tojg^OOutftry pointe..........................
.. 0 09 0 09$

Dr®*aed[ boas..................................................... ... 9 00 9 25

Butter.—The butter situation is prac­
tically unchanged from a week ago. Pro­
duction is at least not increasing and 
steadiness in prices is the result. De­
mand is good.

Per lb.
Freeh creamery print.........................................  0 27 0 28
Creamery solids........    0 25 0 26
Farmers separator butter................................... 0 24 0 25
Dairy prints, choice............................................  0 22 0 24
No. I tubs or boxes.....................................   0 81 0 22
No. 2 tubs or boxes.............................................  0 17 0 18

Eggs —A goodly quantity of storage 
eggs are now being sold, U.u scanty re­
ceipts of new laids making this neces­
sary The latter are in good demand 
but hard to get and prices are again 
stronger this week.
Storage eggs...........................................................  0 23 • 24
New laid eggs.......................................................  0 26 0 27

Cheese.—Quotations on cheese are un­
changed but prices at country boards are 
slightly easier. There should still be a 
considerable production, but it cannot be 
expected to make up the shortage in the 
year’s yield now evident.
New cheese— New twins................. 0 164
Large........................ 0 161 Old Stiltons.............  0 16$
Old cheese............... 0 17

Poultry .—Fowl and chickens are conn­
ing along freely and prices are accord­
ingly easier. Duck are not quite so plen­
tiful. There is some complaints of poul­
try arriving in poor shape, showing the 
lack of proper feeding.
Fowl, live.........  0 09 0 10 Ducks, live.......0 10 0 II
Spring chicken . 0 11 0 12

Honey.—The same steadiness continues 
with prices unchanged. Demand is re­
ported normal.

o 111 0 12 
1 16 2 75

Clover honey, strained, 60-lb. tins. 
Clover honey, No. 1 comb, doz....
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Acute Situation Reached in Broom Corn
Entire Crop Reported to be Ont of Farmers’ Hands in Kan­
sas, Oklahoma and Texas—High Prices Paid by Manufacturers 
—Prospects for Future Prices in Brooms—Reasons for Pre- 

, sent Conditions as Given by a Manufacturer.

Reports from the broom corn districts 
of Kansas. Oklahoma and Texas received 
to-day, more than ever emphasize the 
l>e<-uliar conditions referred to already 
in these columns. Broom corn buyers 
are scouring the country for corn and 
report the entire crop is now out of the 
farmers’ hands.

‘‘No time in the recollection of the 
oldest broom manufacturer,” stated 
one Canadian dealer, ‘‘has such a con­
dition been brought about so early in the 
season as this year. In the flurry of 
1909 and 1910 it was always possible to 
find some farmers who were willing to 
sell their crops at a fair return on their 
investment, so that the conditions did 
not assume at any time anything like 
what they are now. Manufacturers who 
contracted early at low prices for their 
corn are in a worse fix than those who 
did not because many of the farmers 
who sold early are now defaulting, sell­
ing their already sold crop over again, 
thereby forcing these manufacturers on 
the market at the time when it is 
at its highest.”

High Price Paid For Corn.
Choice corn was quoted and bought 

last week at $240 per ton, and this 
means 20c a pound. Take a 24-lb. 
broom and you have $4.80 for corn alone 
to say nothing of wire, handles, tacks, 
velvet and labor. This does not mean to 
apply that all the brooms made from 
now on will be with corn at this basis, 
because they will not, but one can safe­
ly figure if corn is finding ready sale at 
such an extremely high price the lower 
grades will be affected, proportionately, 
and cheap brooms are therefore out of 
the question.

‘‘Many dealers have asked the ques­
tion, ‘What is the reason for these high 
pricesÎ’ and in answer,” continued our 
informant, ‘‘after thoroughly canvassing 
the leading broom corn counters, and 
carefully considering all its details, we 
can say positively it is all summed up 
in two words, “Short Crop.” The 
first planting of corn was, from State 
reports, considerably below the average, 
necessitating a second planting to even 
things up with last season, and up to 
the first week in September this second 
planting looked fine, but it only required 
a few days of hot winds, and unfavor­
able weather to interfere with the crop. 
Hot winds and weather conditions are 
most assuredly responsible for all the 
crop troubles this year.”

Opinions of conservative dealers of

broom corn are that nothing can now 
be done to avert high prices.
Poor Prospects From Foreign Corn.

“We might add,” further explained 
this manufacturer, “that some manufac­
turers have been figuring on the foreign 
corn being a factor towards cheaper 
brooms, but from reports received to-. 
day there is no doubt this crop, too, is 
a failure, and cannot possibly affect do­
mestic conditions. Foreign corn is be­
ing quoted to-day at a figure that, tak­
ing into consideration the enormous 
waste involved in its handling, makes it 
just as high as the domestic crop, and 
as 95 per cent, of it can only be used 
on the lowest grade brooms, puts it en­
tirely out of the running.”

Many of the U. S. factories are now 
quoting $4.50 dozen for their cheapest 
brooms. Canadian manufacturers’ prices 
are at present below this, but it is pos­
sible there will be another advance soon.

TRADE NOTES.
Halifax, N. S., expects to secure a 

pickle factory. Negotiations are now 
underway between the council and pro­
moters.

S. G. Caldwell, of Barrie, Ont., is us­
ing bill board space in his town, similar 
to theatrical posters, advertising his 
“Pure Food Grocery” lines.

Why lose Moiiy on Creiit Besluss?
There's ONE system that will put the 

credit customer on practically a cash basis, 
and please him well besides.

Allison sïsï:
Increase your profits by eliminating loss and 
"bad debts." slow collections and errors. 

HERE S HOW THEY WORK

When a man wants 
credit, give him an 
Allison Coupon 
Book, and have 
him sign form at 
the front which be­
comes then his pro­
missory note to you 
As he buys, you 
tear out coupons, 
and when his book 
is exhausted you 
can collect your 
note or extend his 
credit for another 
book, as you deem 
wise. No pass 
books.no charging, 
no time wasted, no 
errors, no disputes

For sale by jobbers everywhere.

Allison Coupon Company
INDIANAPOLIS. IND.

100 Dollars
should easily be made this season on 
the sale of Macaroni and Vermicelli 
if you get behind the right lines and 
push them. Your customers may 
not be awake to the fact that dainty 
and most economical dishes can be 
made from these products. Tell 
them.

“ Swallow "
(HIRONDELLE)

Brand
should be your leader. Quality ab­
solutely guaranteed. Prices right and 
lower than imported goods because 
you have no oumtomm duty to 
pay.

ATTRACTIVE PACKAGES MAKE 
YOUR SHELVES LOOK GOOD

WRITM FOR TMRMS

The C. H. Gatalll Company, Ltd.
MONTREAL CANADA

50% Profit
Yes, Mr. Grocer, 50%, and all clear too. 
No little extras to pay on the goods, 
which will eat up your well-earned 
profits on sales.

50% S- 50%
CHIVERS’

FURNITURE POLISH 
FLOOR POLISH 
CARPET SOAP 
CLOTH SOAP 
PLATE POWDER 
MOTOR SOAP

Let the housewife see that you are 
out to meet her every requirement. 
You’ll make friends with her, but our 
lines will make friends of you both.

Eur to handle. No wrap pins. Ready 
to hand out at a miaula*, notice. ‘

50% Profit either from your Jobber 
or on “ Direct to the Office” Orders.

Harrison & Son
St. Nicholas Building, Montreal

CANADIAN AGENTS
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It is more profitable for you to encourage the sale 
of a well-known and well-advertised brand of Baking Powder that you 
know will please your customers than to try to substitute some cheap kind 
that may cost you a few cents less per dozen but which may result in the loss 
of a good customer. Think it over.

MAGIC BAKING POWDER
Contains no Alum and conforms to the high standard 

of Gillett’s Goods. HE WHITEST

Montreal

COMBINED SAMPLE CASE AND 
TRAVELLING BAG. Carries 
wearing apparel or large samples 

in top independent compartment, and 
samples in bottom. Nature of business 
not revealed until entire line is spread 
out before buyer.

È. W. Gillett Company Limited
TORONTO, ONT.

Winnipeg

Magi[
baking
powder,

smss
1
»
&a

ANY LINE OF SAMPLES or por- 
tion of same quickly, effectively, 
and attractively displayed, and 

as instantly covered up. Trays extended 
one or more at a time, or altogether, 
as you choose.

BAGS MADE TO ORDER
or furnished from stock, to carry and display 
Confectionery, Crackers, Biscuits, Teas and 
Coffees, Groceries, Seeds, All Package or 
Bottled Goods, Soaps or any line of 
samples whatsoever.

‘Our Baby” No. 1

“DIFFERENT” and only catalog ot its 
kind, describing “OUR BABY" and 96 other 
styles and sizes of Bags, Cases, 'Scopes, 
etc., also Fishing Tackle Bags, ‘‘One 
Piece" Leather and “One Piece" Fibre 
Traveling Bags.

CATALOG GLADLY SENT FREE ON REQUEST

KNICKERBOCKER CASE CO. Specialists and
Fulton and Clinton Sts. established 1900 Chicago, U.S.A. Original Designers
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“Elite”
true to its name, the best cooK- 
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Ask your jobber.

John P. Mott A Co.
HaHfe, N.S.

tr jo. k.

KLLINQ AOENT8 :
I. M. Deuelns ACe. B. S. Mclndsa

Montreal Toronto
Hunier Tons * Parana lohnston A Yockner 
Winnipeg Calgary Edmonton

Frank M. Hannnm. Ottawa

Carr & Co. SSSf
Purveyors of Biscuits 

to H.M. the King

If you stock Carr’s you will have 
varieties to satisfy, every taste and 
suit every occasion.

Carr's Biscuits will reach you in air­
tight tins and in as crisp a condition 
as when they left the factory.

ASK FOR COPY OF OUR ILLUSTRATED PRICE LIST

AGENTS:

Wm. H. Dunn, 
Montreal end 

Tor oat#

Hamblin A

Winnipeg and 
Vancouver, B.C.

L. T. Mewburne 
4b Co., Ltd. 

Calgary

. A. Me Nab Jk 
Co.. St.John' 

ewfeundlnn

ill

FINGER CREAMS
. CAR LIS

CCC THE 
BEST of 
BRANDS

For your own protection you need to handle brands of 
Canned Fish that are above suspicion.

CONCORD
Norwegian Sardines

are packed from the finest freshly-caught autumn fish, 
no hard, tough fish being packed ,n our up-to-date 
sanitary factory.

Only the highest grade oil is used, notwithstanding 
the advance in price, and the fish are of excellent flavor, 
mild cured and not too much smoked.

24 to 28 fish go to the can, which will surely please 
your most fastidious customer.

Order from your nearest wholesaler the brand with 
the guarantee—CONCORD.

LIST OF AGENTS
I. S. bclndoe, Toronto. Watsoa h Treesdale, Winnipeg.
A. H. Brittain & Co , Montreal. W A. almonds, St. John, N.B. 

Badiner & Janion, Vancoever and Victorin, B.C.

One Card, One Cent, 
One Minute

Isn’t it worth while ? We want you to 
give our goods as fair a trial as you give others. 
We are not afraid to have them placed side by 
side. You will be agreeably surprised if you 
do this.

“ Laurentia, ” “ Daily Bread, ”
“ Regal, ” “ National, ”

Are four brands, which, while young, are 
being handled by first -class dealers as if they 
had been on the market for years.

Get in touch with us.

The St, Lawrence Milling Co.
Limited

MONTREAL
48
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Manitoba Flour Up 10 Cents per Barrel
Wheat Markets Stronger—Some Bookings for Fall and Winter 
Reported—Western Wheat is Grading Low—Good Season for 
The Grocer Who Pushes Cereals.

An upward move o! 10 cents per bar 
rel has taken place in Manitoba flour 
this week, the first change since the 2.0- 
cent rise on Aug. 18. Although the last 
two changes in flour have been upward, 
the price of this commodity is still 30 
cents per barrel below the figures of one 
year ago.

Present trade seems to be of normal 
volume. Last week, considerable ex­
port business was reported from Mon 
treal, offers being more within the ideas 
of exporters. In regard to bookings for 
fall and winter requirements, different 
mills find themselves differently situat­
ed. Some say there has been little or 
no buying yet, while others report that 
both retail dealers and bakers are now 
making contracts. Purchases generally 
become freer towards the approach of 
the close of navigation.

This advance in flour has been in 
sympathy with the stronger values for 
wheat. In the Canadian West, while 
deliveries have been improving, the 
grading on account of adverse weather 
conditions has been poor. The world’s 
shipments of wheat last week were 
much less than expected.

“I am of the opinion," said the rep­
resentative of one firm, "that wheat is 
bound to be cheaper. Canada has a 
bumper crop, and it is the poor grading 
that is now supporting the price." Still 
there are others who put forward oppo­
site views.

MONTREAL.
Flour.—Spring wheat flour was ad 

vanced ten cents per barrel on Satur­
day last and first spring wheat patents 
are quoted at $5.50 per barrel in bags. 
The export demand has increased and 
this has given the market additional 
strength. One has not to look far for the 
reason of the increase in prices. Out of 
779 cars of wheat received at Winnipeg 
on October 14, only a total of 183 cars 
registered as first and second grades 
This small percentage of finest quality 
wheat is almost entirely the result of 
the recent rains which were said to have 
damaged the stock. Actual damage to 
a large extent was done and the flour 
mark records a little price jump as the 
result. The demand is excellent, both 
locally and from the country.
Winter wheel patente, in beg»....................................... «80
Straight rollers. In beg»................................................... 4 30
Manitoba Vt Spring wheat patent», in bag».............. S 60

«trelght patenta. In bag»..............................  6 00
•trona baker». In bag»........................... ....... «80

■eeond. in bag» ..............................................  « 10

Cereals.—Rolled oats are firm and in 
good demand. The primary market 
showed firmness at the recent advanced 
prices aod the rolled oats market has 
been influenced. There is steady de­
mand from the country and city.
Fine oatmeal, bags........................................................... 2 86
Standard oatmeal, bags..................................................  2 86
Granulated oatmeal, bags 2 86
Bolted comme«1, 100 bag* .. ........................... 175
Rolled oats, jute bags, 90 lb ................................. 2 69
Rolled oats, cotton bag», 90 lb ............................ 2 65
Rolled oat», barrels........................................................ 5 45

TORONTO
Flour.—Manitoba flours have been ad­

vanced 10 cents per barrel this week, 
the change taking place on Monday 
which brings 1st patents in car load 
lots up to 5.40 per barrel. The stronger 
wheat market is responsible. "Com­
pared with a year ago,” said one deal­
er, “flour is really .cheaper than wheat. 
While Manitoba wheat is to-day 3 to 4c 
higher than a year ago, flour is 30 cents 
per barrel less."

A good normal present trade is in evi­
dence in flour, but while some millers 
report that retailers and bakers are 
booking for fall and winter necessities, 
others maintain that trade in this direc­
tion has as yet been very small. One 
local miller reports a sale of 35 cars of 
flour to one baker, showing some trade 
at least is being done for future wants.

Some millers are asking 10c. more per 
barrel for flour in cotton sacks, al­
though this cannot be said to be gen­
eral, although it is being considered by 
other mills which have not as yet 
adopted it. Cotton has been advancing 
with such rapidity that this is being 
found necessary.

Manitoba Wheal
let patent, In car lota..............................
2nd patei ta, in car lots..........  —
Strong bakers, in car lots........................
Feed flour, in car lots........................

Winter Wheat.
Straight roller ........................................
Patents ............................ ........................
Blended......................... ............................

.. 6 40 
.... 4 90 
.... 4 70
3 00 3 20

.... 4 15 
... 4 50 

.... 4 50

Cereals.—There has been no change in 
cereal prices during the past week and 
the steady tendency still remains. Con­
sumption of cereals is at a good volume, 
with a brisk trade reported by millers, 
especially for rolled oats. Indeed one 
firm was about out of supplies at their 
Toronto warehouse for a few days last 
week. Mills are sold well ahead in 
rolled oats. "I don’t look for any 
break in prices this side of the new 
year," one dealer said to The Grocer.
Ro'led oat», email lot*. 90-lb. sack».............................. 2 60
Foiled oats, 25 bau» to oar lots...................................... 2 6t)
Standard and granulated oatmeal, 93-lb. aaoks......... 2 86
Rolled wheat, «mall lots. If 0-lb. barrels...................... 2 90
Rolled wheat , 5 barrels to car lots................................ 2 75
Oornmeal, 100-lb bags..................................................... 2 00
Rolled oate In cotton sacks, 5 cents more
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Soda Biscuit Profit
is only possible to the grocer 
who handles a brand which 
is so good as to excite commen­
dation. The news of an extra 
good brand soda biscuit soon 
spreads because, as you know, 
a pleased customer is a 
splendid advertisement.

PERFECTION

(% E3 ^,
1* MOONEY BISCUIT A CANDY. CO

STRATFORD CANADA

is the brand of unparalleled 
excellence. They have that 
flaky crispness that cannot be 
duplicated in many other 
brands of sodas.

Sell Mooney’s if you desire to 
give your customers continued 
satisfaction. There is good 
profit for you, too.

The Mooney Biscuit
and Candy Co., Limited

Stratford, Ont. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA 

SYDNEY. C.B. HALIFAX. N.S 
FORT WILLIAM. CALGARY.

VANCOUVER. B.C. ST. JOHN’S. NFLD.

MAPLEINE
THE POPULAR FLAVOR

A STRONG DEMAND HAS 
BEEN CREATED for this 
new and delicious flavoring. 
It adds richness and delicacy 
to Cakes, Candies. Icings. Ice 
Cream. Puddings. Etc-, and 
mak-s a Table Syrup better 
than Maple, at a cost of 60c. a 
gallon.

See Price List
Order e supply from your 
jobber, or—Frederick E. Rob­

son Co.. 26 Front St.
E., Toronto.

The Crescent Mfg. Co.
SEATTLE. - WM.

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.
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COMFORT SOAP’S LATEST PREM 
IUM.

The Comfort Soap people are to ue 
congratulated on the success of their 
latest premium, viz :—The Comfort Soap 
Sealing Machine now so largely used by 
up-to-date Toronto grocers This ma­
chine saves time and twine, and gives 
an up-to-date appearance to the counter.

The Comfort Soap people are giving 
Free this Rapid Sealer to purchasers of 
25 cases of Comfort Soap.

The machine is the most modern in­

vention adapted for the wrapping of 
packages.

This up-to-date idea is a saver of 
time, labor, and money. Two inches of 
tape will do the work of two feet of 
twine, and do it better, neater, quicker 
and cheaper. On one roll of tape you 
may have 4,800 advertisements, and can 
seal up as many as 2,400 parcels.

These machines will make an attrac­
tive addition to any counter, and will 
not occupy any more space than a twine 
holder. The idea is simply for your 
parceler to draw a moistened tape with 
your advertising on it from the machine

and place it on your packages wherever 
the paper meets.

Tapes with The Comfort Soap adver­
tisement are supplied absolutely free by 
The Comfort Soap Company, which 
fact alone means a great saving of twine 
expense to the owner of one of these 
machines. The grocer may have his 0wn 
advertisement on the tape at less than 
cost price. Every grocer should secure 
one of these machines at once before the 
supply runs out, especially when they 
can be had absolutely free of cost— 
See full-page advertisement on page 13 
of this issue for further particulars. It 
will be well worth your while.—Advt.

A WATER 

COLOR FOR 

PEN or BRUSH

DAVIDS’
cWcvvw^ READY FOR 

USE—IN ALL 

COLORS.

Recommended and Used^fby Prominent 
Card-writers as a Rapid Drying, Lustrous

Prices es follows:

Black
Red
Blue
Green

Quart» Pints 2 os.
$1.25 70c 15c 
$1 25 70c 15c
$1.25 70c 15c 
$1.25 70c 15c

Prices as follows :
Quart* Pints 2 os. 

Violet $1.25 70c 15c 
Yellow $1.25 70c 15c 
White $1.25 70c 15c 
Gold,2oz. bottle for25c.

A Water Color. Ready for Use.
For use with Brush, Steel Stub or Shading Pen. Extra glossy, strong bright colors. For making Show 

Cards, Advertising Signs, Price Tickets, etc.
Write to our Canadian Agents for prices on Red Sable Brushes and Text Writers’ Stub Pens

Established 1825.
THADDEUS DAVIDS CO.

CANADIAN AGENTS:
BROWN BROS. Ltd., TORONTO, Ont

New York, U.S.A.

PEACOCK Brand PICKLES
These goods have given genuine satisfaction and will always do so because of their excellent flavor 
and you should not hesitate for one moment to give them a place on your shelves.

An Attractive Window Display
will sell goods for you every time. Why not arrange a nice window and place our large sized bottles in 
good position ? They look well always. Contents neatly packed. Sure to attract attention.

ASK FOR QUOTATIONS

MATHEWSON’S SONS, MONTREAL, QUE
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Anchor Brand Flour

ANCHOR BRAND

is the power behind the cook ; brings smiles and 
gives each one the opportunity to ‘make good.’

20
Manfd. by Leitch Bros Flour Mills,Oak Lake, Man

MR. GROCER

THIS LIGHT SAVES 
YOUR MONEY

Can you afford to lose $240 in 5 years ? One Ontario grocer 
did this without knowing it. Using electricity his lighting bill 
was $64 per year. Last year he used an “ R-K ” Lighting 
System, costing $16, saving $48, and in addition had a much 
better lighted store. We guarantee the system 5 years—an 
absolute guarantee that he will save at least $240.
Do you know you’re losing money, let us help you save. The 
“ R-K ” System can be installed anywhere—gives a pure 
white brilliant light—costs less than gas, electricity or acetylene. 
Costs but little to install—saves your money from the start- 
thousands in daily use.
You need one in your store —let us tell you why. Write 
TO-DAY for booklet “ M ”—it’s free—a postal brings it.

RICE-KNIGHT LIMITED TORONTO

Apples! Apples!
GEORGIAN BAY DISTRICT

are putting up 
between seven 

and eight thousand 
barrels of apples in the

Georgian Bay District
The : is No. 1

We invite correspond­
ence as to price on 
car-load lots.

WRITE AT ONCE

Lemon Bros.
Owen Sound, Ontario

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade 
Coffees.

Manufacturers and Proprietors of

“Feathr-Light" Brand Baking Powder
We aUo carry a full line of TEAS, 

SPICES, etc.
Mail order, promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

JAM THAT IS REAL JAM-----------------
Prepared from the freshly gathered fruit and finest refined sugar, containing no glucose nor chemical 
preservatives—that’s the kind made by

John Gray (0L Co. Ltd., Glasgow, Scotland
Oar reputation of over one hundred years is at the back of every sale. Our guarantee of Purity is on 
every jar.
There’s but a small difference between the price of this jam and the poor sorts, but a great difference 
in quality.

It has the Flavor of the Fresh, Ripe Fruit.
Agent for Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta : W. H. DUNN, 396 St. Paul St., 
Montreal ; Toronto: LIND BROKERAGE CO., 73 Front Street East ; Ottawa : E. M. LERNER & SONS, 
11 York Street ; British Columbia and Yukon: KIRKLAND & ROSE, 312 Water Street, Vancouver.

61

37



THE CANADIAN GROCER

Cape Cod Cranberries 
Grape Fruit 

Late Valencia Oranges 
Jersey Sweet Potatoes 

Canadian Chestnuts 
Lemons, Nuts 

New Figs,
First of the season,

Spanish and 
Domestic Onions.

McWILLIAM

eve-wist

»-27 CMUHCh Sr. lOKONlO 
mre Largest Receivers

TAKE
the cover off a box of

“ St. Nicholas ”
or

“ Home Guard ”
you behold the beautiful 
Extra Fancy Lemons—prime 
quality—from the most im­
proved groves of Sicily—a 
faultless selection, faultlessly 
packed. Just what discrimin­
ating dealers and consumers 
are looking for. It you are 
not handling these brands 
you are losing money.

J. J. McCABE
AGENT

TORONTO, : : ONT.

Prospects for Oranges and Lemons
Oranges Now in Better Demand—Valencias Coming to an End
—Florida, Mexico and Jamaica Will be Sending Supplies__
Navels Later Than Last Year—The Situation in Lemons— 
Malaga Grapes Arriving

With domestic lines of fruits in smal­
ler supply more interest is being direct­
ed to imported goods. Oranges are in 
better demand and prices are slightly 
firmer.

Shipments of California Valencia 
oranges are drawing to a close and will 
probably be finished by the end of the 
month. Growers have been extending 
their orchards, so that Valencias last 
until much nearer the navels than they 
previously did. Some Florida oranges 
are expected along in a week or 10 
days. A normal crop of good quality is 
reported from that state. Mexicans 
should arrive around the 21st of the 
month and are said to be of better qual­
ity than in previous years, while the 
same is also reported of Jamaicas, 
which will arrive soon and will serve as 
a cheap orange Navels are not expect­
ed as early as last year, both because 
the season is later and because the pure 
foo l laws prevent the shipment of imma­
ture or artificially colored fruits. How­
ever, they are expected along before 
Dec 1, and prospects are for as large 
and as good a crop as last year.

On some markets lemons are exhibit­
ing a slightly easier tendency, although 
this cannot be said to be general, de­
pending on supply and demand. One 
dealer reports that his information re­
garding the new crop is that the best 
quality will be shorter than last year 
and that the total will be slightly less 
than first expected Another dealer ex­
pects first arrivals about the first of 
November.

“Lemons,” he says, “will be well 
cleaned up before the arrival of new 
crop ” That is what the larger dealers 
say. There is a good demand in Eu­
rope for the lower grade lemons which 
will probably have some effect on the 
general situation.

Malaga grapes are beginning to ar 
rive on Canadian markets.

The report from the Dominion Agri­
culture Department set the condition of 
potatoes at 76.78, the same as last 
year, but 13.60 less than two years 

-ago Conditions are generally lower in 
Ontario than elsewhere. The Maritime 
Provinces and the Northwest provinces 
give 90 per cent, and over for potatoes. 
It will be remembered that two years 
ago, potatoes were plentiful and cheap 
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MONTREAL.
Green Fruits —Apples are coming for 

ward freely with a good demand for ex 
port. There is a fair local trade and 
stocks are moving steadily. Malaga 
grapes are offered now in two weights, 
medium and heavy. The demand for Cal­
ifornia grapes and Canadians is good 
Oranges are moving a little more 
freely. Canadian plums, peaches and 
pears are practically off the market.
Apples, bbl.......... 3 f0 6 00
Apples, Fameuse, bbl. S « 0 
Bananas, bunch.. 1 Kb 1 76 
Bananas, crated. 1 7' 2 00 
OoooauuU, bees 4 00 4 60 
Grape fruit, Flo­

rida, case ___ 4 50 5 00
Grapes, Malaga, 

per keg 4 50 5 00
Grapes, Canadian,

bas et.......  0 20 0 25
Grapes, Cal., box 3 o0 
Lemons.................  4 00 4 60

Limee, a box .... 1 25 1 60
Valencia*”......... 4 50 S '0
Jamaicas, bbl. .. 2 75 3 75
Sorrento..   3 2» 3 60
Mexican ........ 2 76 3 00
Peaches, Califor­

nia, crate.......... 1 35 1 50
Pea s, Can. ba«. 0 51 ft 75 
Pears, California. 2 25 2 75 

Pineapples—
Florida*, case. .. 4 00 4 60 
Plums, California 

box..................... 1 60 2 00

Vegetables —The vegetable market is 
steady, a good general trade being re­
ported. New potatoes, tomatoes, cel 
cry, cranberries and onions are now 
among the leading vegetables.
Osrrote. dot.............  0 96
Othhege dot............ o 75
Olery, <Vz........ 0 60 n 75
Corn per dot.......... o 30
Cranberries,Cape

< iod. bbl................. 9 00
Cranberries, N.8. 7 00 8 no
Cucumbers, doz...... • (0
Garlic. 2 bunches_ 0 26
Green Peppers.

bu*hel basket 1 76 2 26
Leeks, dos.......... 1 60 1 T6

Canadian lettuce 
per dos..............  0 41 0 60

Spanish.crate. .. 3 75 4 25 
Canadian reds,

HO lbs.......................... 3 00
Sweet potato's............ 2 GO
Montreal pota­

to*-, new. beg. 1 16 1 15 
Tomatoes, Cana­

dian. box........ 0 60 0 76

TORONTO.
Green Fruits.—Domestic lines of fruit 

are gradually disappearing from the 
limelight, and imported goods are again 
coming into the position of prominence 
Many of the fruit men are already pre­
paring to leave the summer market, de­
noting that the end of the domestic 
fruit season is not now far off. Peaches 
are clearing up, and although they are 
still of nice appearance, they are losing 
their flavor. Grapes are still coming 
along but not in as large quantities as 
last year. Tomatoes are not of the 
best quality and there are more offered 
than there is demand for.

Valencia oranges, the only kind on the 
market just now, and which we reported 
as firm last week, are quoted at higher 
prices this week. Shipments of these 
wiil soon be over, and Florida and 
Mexican will probably be called upon 
to tide the trade over until arrival of 
new crop navels. Florida grapefruit is 
now on the way and with a short crop, 
prices are expected to be higher than 
last year. One dealer said probably $5 
to $6 according to size. Lemons are 
exhibiting just a slightly easier feeling



However, stocks are expected to be well 
taken up before the arrival of new 
crop

There is a little more interest being 
taken in apples. One firm quotes : 
Snows, No. 1, $4 ; No. 2, $3.50 ; Kings 
No. 1, $4; No. 2, $3.50; greenings No.
1, $3.50; No. 2, $3; Baldwins No. 1, 
$3.50; No. 2, $3.

Cranberries are holding firmly. Some 
Nova Scatian stock has been received 
here
Bmmuim.............. 1 35

Lemons—
VerdeUi............  4 00
Limtw. box..................

Oranges -
Late valencias.. 5 00 
l an. tomatoes,

11 -qt. baskets. 0 30 
Can. peaches,—

Best grades. 0 PB 
Common flats. 0 30 
Common leno. 0 50

l 00 
0 40
0 75

Canadian pears,
11-qt. basket.. 0 ’i 0 50 

Grapes, small... 0 25 0 30 
Grapes, Califor­

nia box.......... 2 00 2 25
Peaches, Colo­

rado, box.................. 1 50
Cranberries,

Cap* Cod, brl. 8 50 9 00 
Apples, brl......... 2 25 3 00

Vegetables. — Trade in vegetables 
through the hands of the commission 
man is not overly large just at the pre­
sent. The demand for pickling necessi­
ties is about at an end. Potatoes are 
unchanged from last week, but there is

FOR -

“Green Mountains,” 
“Delewares ”
or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED

ST. JOHN, - - N.B.

Nova Scotia Cranberries
Fancy, well colored Fruit, in barrels, price $7.50 bbl.
Fresh car due Monday.

Lemons Cheaper
We quote for next week's shipment— 

MAPLE LEAF BRAND, 300s, $3.75 a box.
DOMINION BRAND, 300s, $4.00 a box.

Headquarters tor FRUITS, FISH and OYSTERS

ORDERS SOLICITED

WHITE <& COMPANY, LIMITED
TORONTO and HAMILTON

Good things for

HALLOWE’EN
Canadian Chestnuts 
and Hickory Nuts 

Sweet Po t atoes, Cranberries, 
Oranges, Lemons, Bananas

THE HOUSE QF QUALITY

HUGH WALKER & SON
(EetsblUhed 1861) GUELPH, ONTARIO

gUSTER BRO\V]\
Your Success

depends on the goods you buy.

Our Success
depends on the goods we pack.

BUSTEK. BROWN LEMONS are successful 
because we pack them to succeed.

W. B. STRINGER, Toronto FRATELLI FOLLINA, Sicily
Sales Agent Growers and Packers
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considerable firmness present at the 
moment. Spanish onions are coming 
along quite freely, but prices are hold­
ing high.

Dealers are offering Canadian chestnuts 
at 10c per pound.

Canadian beet,
per beg...................... 6 76

Cabbage. Cana- 
disn, dozen... 0 65 0 75

Ca role, bag................ 0 75
Egg plant, bsk 0 25 0 30 
Celery, per do*.

head*.............. 0 40 0 50
Cauliflowers, dz.........  1 25
Green peppers, 

basket............0 15 0 10

Oniene- 
Anencan cook­

ing, 10e-lb. beg 
Spanish, case... 
Canadian, î5-lb.

Potatoes, N. B.
stock, bag. 

Potatoes, Onta­
rio, bag... 

Sweet potatoes, 
barrel ................

2 60 
3 50

.... 1 66

.... 1 25 

.... 115

4 UÛ 4 60

Fish Oysters

Weather Not Favorable for Fish Trade^
Present Autumn Weather Not Particularly Beneficial For Fish 
or Oyster Business—Good Improvement, However, in Past 
Month—Coming of Real Winter Weather Would be Welcomed 
by Fish Dealers.

There is a iair trade in evidence in 
lish at the present time, and a substan­
tial increase in the sales of this line 
has taken place in the past month. 
Still, the weather just at the present 
time is not favorable to the cause, and 
the approach of real cold weather 
would work for a good improvement 
The same may also be said oi oysters..

Lake trout, pickerel and pike con­
tinue in good supply, but the season 
ior these is nearly finished. This is 
the close season ior while fish, but 
there are some frozen left lor the de­
mand Supplies will now begin to 
change Horn the fresh to the frozen.

Codfish arrivals at Halifax have been 
rather disappointing of late. The Sep­
tember catch oi herring was not good, 
the dogfish having kept the herring out 
in deep water. Shipments oi smoked 
fish from the Maritime Provinces to the 
West are quite heavy. Smelts are ex­
pected to be on the market in a week 
or so.

The price of Madeira fish in Newfound­
land lias been advanced 20 cents per 
quintal

QUEBEC.
Montreal.—The fine autumn, „r rather 

Indian summer, has not been particular­
ly beneficial to the fish trade. The de- 

' maud has been good, but the best part 
of the season has not arrived For in­
stance, the trade in oysters would un­
doubtedly be heavier with colder weath­
er. But as it is, there is much room 
for improvement. Oysters will move 
more freely with the first approach of 
winter coming to stay, and even now 
business is (rood Fresh haddock is more 
plentiful this week, and fresh cod and

mackerel are also coming forward. Lake 
trout, pickerel and pike continue in good 
supply, and the season for these fish is 
nearly finished. There is no fresh white- 
fish at present, it being close season, 
but there is some frozen whitefish left 
ior the demand. In smoked varieties, 
baddies were more plentiful this week, 
ih n s to improved weather conditions. 
New fillets have been limited in supply 
and the higher price quoted is a direct 
result.

frrhh

Blueflsb, per lb.......... 0 12 Steak cod. bead-
Dressed perch, leas, per lb.... 0 06 0 07

per lb ..................... 3 ie Habbut, express
Dressed bull- per lb.......................... 0 10

heeds, per lb......... 0 10 Salmon, B.C., lb 0 17
Eels, fresh, » aeh ... 0 26 Salmon, Gaspe........... 0 18
Flounders, per lb---- 0 08 Sea trout...................... 0 10
Msckerel..................... 0 12 Sea hase, per lb. 0 12
Hsddock, per lb 0 05 0 06 Smelts, fancy............. 0 12
Halibut, per lb.......... 0 10 J/ake trout, lb 0 10 0 12
Herring, each 0 03 Pike, per lb U 08

Pickerel or dore 0 10 0 12
FROZEN

Haddock...................... 0 04 Round pink salmon 0 09
Halibut, per lb. 0 09 Gaspe salmon..............
Pike round lb ___
Pike, dreseed a

0 06 per lb.........................
Dual la salmon............

e 18
0 10

hsa-ll.se, cases
150 lbs., per lb. .... 0 07 10 and 161bs. each. 0 07

dveaketd .................. 0 06 Whiteâah, large,
Mackerel...................... 0 10 lb................................... 0 09

Whitefish, small........ 0 06
PREPARED FISH

Boneless cod. In blocks or packages, per lb___7, 8, 10, 11 12
Shredded cod, 2 doz. In box, per box................................ 2 00
Skinless cod, 100 lb. case............................................... g E0

SALTED AND PICKLED
New green cod, ■ted­

ium, per lb ........ 0 04
New Labrador her­

ring. per bbl............ 5 50
New labrador her­

ring, per half bbl. . 3 00 
Labrador sea trout,

bbls.............................  12 00
labrador sea trout,

half bbls.................... 6 10
No. 1 mackerel, pail. 2 00 
No 1 mackerel. 1 obis. 8 00 
Scotis herring, No.

2, bbl......................................
Lake i rout, half bbl. 6 00 
Choice mackerel, 

half pail.................... 1 00

Salmon. B.C.. red, bbl. 14 50 
Salmon, B.C., half bl . 8 00 
Salmon, Labrador, bl. 16 00 
Salmon, Labrador,

half bl........................ 8 50
Salmon. Labrador,

tree, 3001 be..............21 0J
Salt eels, per lb........ 0 07
Salt sardines, bbls 6 00 
Salt sardines, 4 bbls. 3 60
Sea trout, 4 brl.......... 6 50
Sea trout, bbls............ 12 00
Scotch herring............ 6 00
Scotch herring, keg.. 1 00 
Holland herring, *1)1. 6 SO 
Holland herring, keg 0 76

SMOKED
Smoked eels, per lb.........................................................
Bloaters, large, per box.........................................
Had dies...............................................................................
Herring, new smoked, per box...................................
Kippers, (fancy, large) per box..................................
Kippers (small).................................................................
New fillets, per lb....................................................

.... 0 10 

.... 1 10
0 87* 0 08
.... 0 20
.... 125 
.... 1 0J
.... Oil

SHELL FISH
Oysters, choice, bulk, Imp. gallon..................................... 1 40
Oysters, bulk, selects............................................................... I 60
Oysters, fancy cape, large bbls............................................. 9-0
Malpeiue Oysteis, per bbl......................................... 7 10 12 0J
Solid meats— Standards, gal., $1.75; selects, gal., $2.

ONTARIO.
Toronto.—Trade in fish is on the in­

crease and is opening up well. Dealers 
are well satisfied with the volume that 
is in evidence at present. Ciscoes are 
on the market at $1.25 per basket. Hali­
but is practically off the market this 
week. As the season advances supplies 
of frozen fish will increase.

FRESH CAUGHT FISH
Steak cod ................
Fresh halibut---- 0 #9
Perch..............................

0 0/*
0 10
0 06

Fresh caught whitelO 
Fresh caught herring 
Haddock............ 0 06

0 12
0 06
0 07

Freeh trout..........0 10 0 11 Pickerel......................... 0 10
FROZEN FISH

Gold eyes......................
Pike................................
New Pink sea salmon

0 06
0 06
0 09
0 11

Sea herring, lb............
Mackerel, lb................
Mullets.........................

0 041 
0 12
0 04
0 12

SMOKED
Kippers, per box 1 25 
Bloaters, p«.r box.... 
Pitman Haddle, lb...

1 36
1 2»
0 09

Cod, Imperial.............
Uuail on-toaat............
Fillets of haddie .... 
tlisci.es, basket..........

0 06* 
0 07
0 12
1 25

PICKLED
Lake herring, per keg 
Oysters, selects, gal., 
oysters, standards, g 1

4 00
1 <6
1 65

Labrador h e r-
ring, bbls..................

Labrador her- 
ring, half bbls..........

6 26

3 25

NOVA SCOTIA.
Halifax.— the arrivais Here oi codfish 

during the past wees have been some­
what uisappointing, anU prices are firm 
wall a gu.,d demand ior what fish 
shows up. The Lunenburg bankers are 
urn.ing with good iares, and the fish 
manors have their hands full trying to 
get the stock ready while the weather 
is line. Several more cargoes were 
shipped from Lunenburg to Oloucester 
this week. In spite of the duties the> 
have to pay the Oloucester merchants 
find it profitable to handle. For Bank 
cod now in course of curing at Lunen­
burg, it is reported that $ti per quintal 
is being asked, but the final price will 
altogether he governed by the usual law 
of supply and demand.

Dealers say that the catch of herring 
in September was disappointing. This 
is attributed to the dogfish keeping the 
herring out in deep water. Fishermen 
arc now looking forward to a late fall 
catch. The market for pickled fish is 
fairly firm.

Receipts of halibut on the local mar­
ket are fair. Good haddock are scarce, 
and the demand is excellent. Dealers 
report the smoked fish trade good all 
round. Shipments to the West are quite 
itieavy, and orders are coming along for 
all the fish that can be packed. It is 
expected that smelts will be on the mar­
ket in the course of a week or so.

Fish buyers held a meeting at St. 
.John’s, Newfoundland, this week, and 
advanced the price of Madeira fish twen­
ty cents per quintal in that market. It 
is now quoted at $5.20 per quintal. 
No change was made in the other prices 
of fish.
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HIT HARD NOW
The season of big things is on. Keep “hitting up” the fish trade and 
you’ll see a “bump” in your bank account. It can’t help “swell­
ing,"because profits are large and most satisfactory. Our lines are all 
winners and will make that fish department of yours a regular success.

.“Canada” Brand Pure Boneless God Fish
Large Rangs Quality All Through

CANADA TABLETS, 20 1-lb. Tablets. CANADA CRATE, 12 2-lb. Boxes.
CANADA STRIP, 30-lb. Boxes, Whole pieces. COD BITS, 25-lb. Boxes, Bulk and SKINLESS FISH.

MARINER BRAND, 25-lb. Boxes, Bulk.

These are great goods. Many dealers have given them a trial, and since shown their 
satisfaction by ordering more. They order more because their customers order more.

Ocean Brand :-
BADDIES
KIPPERS
BLOATERS

Place other brands beside 
“Ocean” and see the dif­
ference. Ours are fat and 
choice.

BOUTILIER’S
SMOKED

FILLETS

Have a great name. You 
must have heard talk about 
them. Do as others do. 
Give them a trial.

we offer for /wseoiatm shipment by car load, new fat july salt herrimo

IF YOU 1 WHOLESALER CARNOT SUPPLY YOU. WRITE BISECT

The Halifax Cold Storage Co., sim., *1'* montmal

Connecticut ©psiter Co.
Growers and Shippers of “ Coast Sealed ” Oysters

CANADIAN BRANCH

50 JARVIS STREET, TORONTO

MR. RETAIL MERCHANT,
Everywhere,

Dear Sir:— Canada.

Oct. 19, 1911

Among other false impressions once current regarding tiie handling and sale of oysters was the 
notion that oysters should he watersoaked. But this notion is now obsolete. These are the things 
you should be careful about in connection with your oyster business: That your oysters come from 
communities that produce oysters with the best flavor and that mature them sufficiently firm to re­
tain that flavor for the longest time possible. That shipment is made in the most sanitary package 
obtainable. That the oysters are refrigerated at a low temperature, and also protected from freez­
ing. And that they are displayed attractively.

Remember that the frequency with which your customers use oysters depends entirely upon the 
satisfaction they obtain.

We would call your attention to the fact that “Coast Sealed” Oysters are grown on the most de­
sirable ground—ground that is famous for the flavor of its oysters; and shipped to you in the 
“Coast Sealed” Carrier—the acknowledged peer of all packages. If you desire it we can supply you 
with a Vacuum Insulated Cabinet that will protect your oysters from freezing and save at least 75 
per cent, of ice. There are no hampering restrictions connected with any of our propositions.

Soliciting an early inquiry,
We remain,

Yours faithfully,

Connecticut Oyster Company
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Booming the Business by Bulletin
Western Ontario General Merchant Got the Idea From News­
paper Bulletins—Superior to Blackboard He Claims — Uses 
White Paper and Bed Ink.

Chatham, Ont , Oct 1H. (Special)— 
‘Booming business by bulletin” is the 

new idea adopted by a successful gen­
eral merchant, lie occupies a corner 
store, and the idea takes concrete form 
in a semi-circular bulletin board posted 
on the corner pillar. On this bulletin 
board announcements of new goods or 
s|M-cial lines are pasted.

“1 got the idea when I visited Tor­
onto a few weeks ago,” explained the 
merchant. ‘‘I noticed that there were 
always little crowds standing outside 
the newspaper offices, reading the news- 
bulletins that were posted up as the 
despatches came in. It struck me that 
the idea could la- adapted to the grocery 
business.

New Arrivals Posted.
• ‘ Hence, 1 had my bulletin hoard 

made. Whenever some new line comes 
in, or. a big shipment of something ar­
rives, up goes a bulletin. As you will 
notice, 1 use white paper and red ink, 
which makes a clear and striking design. 
There are always ja-ople stopping to look 
at the bulletins. They attract more at­

tention than show cards in the window, 
largely, I suppose, as a result of their 
novelty.

"I have no regular time for chang­
ing the bulletins. Suppose a shipment 
of sweet potatoes arrives in mid-day ; I 
have the clerk write out a bulletin lu 
that effect, and paste it up forthwith, 
it is a helpful aid, too, in moving stock 
that is a little hit slow. For instance, 
I think this or that brand of pickles 
has been a little too long on my hands. 
I'li goes a bulletin : ‘Take home a bottle 
of mustard pickles to stimulate your 
supper appetite.’ And you’d be sur­
prised to see the people who will rescind 
to the suggestion.

Supplements Window Display.
“Of course, the idea takes paper and 

paste and ink and time and effort. Then, 
too, the field is limited to the passers-by. 
It helps out the window displays, how­
ever, and attracts notice by its very 
novelty. The use of a blackboard for 
special announcements is a scheme as 
old as the hills; but generally the black­

board had to be placed on the sidewalk, 
which is something the police regula­
tions won’t permit nowadays. In any 
case, the blackboard announcements 
did not show up as clearly as ours do, 
and the blackboards could hardly he 
used in wet weather. I started out by 
pasting the announcements behind the 
plate glass window, but this scheme 
necessitated frequent cleaning of the 
glass, and I dropped it. The bulletin 
hoard works better.

Inserts a Catchy Phrase.
“I don’t make my bulletins just a 

list of prices. A catchy sentence or two 
-rarely more than a dozen words—is 

more suggestive than a mere price.”
Samples showing the general style of 

the announcements are the following:
“September brings oysters. Ours are 

fresh, just in. Try them.”
“Sugar for preserving $6.25 cwt. Buy 

before the price jumps again.”

•I- & J. Colman, Limited, London, 
Eng., have a novel post card on which 
appear an illustration of the first 
l iiited Kingdom Aerial Post. H. M. 
Mail is being carried by aeroplane from 
London to Windsor. “No responsibility 
in respect of loss; damage or delay is 
undertaken by the Postmaster-General,” 
i- one of the announcements.

IJtfAWAST DCUCÏ;!

/ CONNORS BROS f

When placing your order for Canned Fish, be sure you have the name right :

“BRUNSWICK" Brand
It is the finest brand obtainable, and may be relied on to give the fullest 
satisfaction.

By the “Brunswick” modern, sanitary process of canning, the natural 
fish flavor is preserved to a remarkable degree.

Keep a generous stock of “Brunswick" Sea Foods. There is an 
excellent profit in selling them.

Connors Bros., Limited
Blach’i Harbor, N.B.

AGENTS—Grant. Osier A Co.. Halifas. N.S.: C. H B. Hilleoat. Sydney. N. S : J. L. Lovltt. 
Yarmouth. N S : Buchanan * Ahern. Quebec. P.Q . Leonard Bros.. Montreal. P.Q.; A. W. 
Huband. Ottawa. Ont. A. E. Richards * Co.. Hamilton. Ont: J. Harley Brown. London.
Ont: C. deCarteret. Kingston..Ont: James Haywood. Toronto. Ont : Chas. Duncan. Winnipeg.
Man : Shallcrosa. Macaulay Co.. Calgary. Alta.: Johnston A Yockner. Edmonton. Alta.: 
Sballcross. Macaulay Co.. Vancouver and Victoria. B.C-
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WHERE DO YOU BUY ?
Retail storekeepers of to-day 

stock pretty much the same 
lines.

Most of the lines are staple 
articles to he purchased any­
where at the cheapest price.

Other articles, however, need 
a closer study. A certain price 
may look lower, but on compari­
son of stock may he higher.

Oysters are amongst this lat­
ter class.

Since the laws of both United 
States and Canada regarding 
the sanitary methods of ship­
ment have been enforced, there 
is not much to choose between 
the different dealers in regard to 
the style of shipment.

Oysters are artificially culti­
vated, and come from widely 
different localities.

Does it not impress you, Mr. 
Retailer, that the stocks, quoted 
at the same price per" gallon, 
might lie of greatly different 
value?

We think so.

We are spending a lot of 
money to bring this to your 
notice. XVe feel that we now 
have a grade of oysters superior 
to any offered in Canada.

The measure is SOLID. The - 
stock is SUPERIOR. The price 
is right. Every can of oysters 
is received by you exactly as 
■tailed at the Coast. What more 
could you ask?

GIVE US A TRIAL ORDER AND LET US PROVE IT

THE F. T. JAMES CO., Limited
WHOLESALE FISH AND OYSTERS

SOLE SHIPPERS OF

Beacon Brand Oysters

TORONTO
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Opportunity for Sale of Condensed Milk
Consumption of Condensed Milk Steadily Increasing But Its 
Sale Could be Extended and Enlarged by Proper Efforts on 
Part of Dealers—Reasons Why It Can be Recommended—High 
in Quality and Purity—Its General Use.

Myriads of inventions are yearly being 
brought to our notice which not so long 
;lg„ would have been declared impossible. 
Not alone are these confined to mechan­
ical devices but in many products hand­
led in the grocery store we have evid­
ence of this advancement within the 
past half century.

Not so many years ago, if we had 
been told it would be possible to can 
milk so that it would possess all the 
advantages and he put to all the uses 
of the fresh article, we would have 
never believed it. Things seemingly im 
possible, however, have been achieved 
and now not only have we condensed 
and evaporated milk possessing all the 
advantages oi fresh milk, but it posses 
ses none of the disadvantages, a feature 
which has helped materially in its sale

Sales Rapidly Increasing.
That the sale of this milk is increas 

jug w ith great rapidity is a well known 
fact Not alone is it true in cities but 
in fhe smaller towns and even in coun 
try villages, dealers are selling more 
and more of it.

The many good points in its favor are 
responsible. Nevertheless, in spite oi 
the increased production, there is still 
ample opportunity for the enlargement 
of its sale if the grocer puts the neces 
sar; efforts behind it 

Perhaps one of the reasons why this 
line has not been given the attention 
that it should, is that the dealer him 
self does not really understand the con­
densed and evaporated product, and the 
many points in its favor

Must Overcome Prejudice.
Kur some reason, there has been in the 

minds of many a prejudice against it, 
founded on the belief that its quality, 
purity and use are not equal to the 
fresh article This has kept them from 
recommending it as they would an ar 
tide in which they had unbounded faith 
This belief has been founded without 
proper examination.

Manufacturers realized the prejudice 
that would exist in the minds of the 
public and have kept that in view and 
prepared an article which overcomes 
that prejudice The milk is gathered in 
a sanitary method, and cleanliness is the 
keynote of its manufacture, not alone 
in the factory but from the moment it 
leaves the cow. The milk is carefully 
examined by fully qualified inspectors. 
The most scientific methods are employ­

ed in the factory. Thus the dealer is 
assured, and he in turn can assure his 
customers, that it is as pure and good 
as the fresh article, and he will be sur­
prised, as the writer was in making a 
study of condensed and evaporated milk, 
to learn the general uses to which it can 
be put.

Difference Between the Two.
Condensed milk is ordinary milk mix­

ed principally with sugar to preserve it 
and as the name implies “condensed.”

Kvaporated milk is fresh milk, with­
out anything added, merely evaporated 
and relieved of the water which it con­
tains. It is unsweetened and preserved 
by sterilization only.

Now with fresh milk extremely scarce 
in many portions of the country and the 
public being warned of its indiscrim­
inate use, an excellent opportunity is 
presented to the grocer for the extern 
sion of the sale of this milk. Attention 
to it in display, advertising and person­
al talks are the best methods of doing 
this.

FEW OUTSTANDING ACCOUNTS.

They Did Not Exceed $50—Cash Busi­
ness in Vancouver.

North Vancouver, B.C., Oct. 12.—L. 
II. Williams, of upper Lonsdale, has 
disposed of his grocery business to Mc­
Allister Bros., and has left for his for­
mer home in Boston, Mass., to remain 
there permanently. Mr. Williams is one

of these capable men oi business who 
have proven that right methods and 
close attention to business are bound to 
succeed. Starting business in a most 
modest way over two years ago, Mr. 
Williams steadily built up an excellent 
family trade, which continued to en­
large with the result that three times 
he found it necessary to seek enlarged 
premises, and a few months ago he re­
moved into the quarters which are now 
occupied by the business.

Mr. Williams has always transacted 
business on a strictly cash basis, and is 
able to boast that when he sold to the 
present owners the total outstanding 
accounts did not exceed half a hundred 
dollars. The actual value of the goods 
on the shelves together with the value 
of the business on the basis of the 
monthly turn over—all the product of a 
little over two years’ work—is such 
that Mr. Williams finds himself in posi­
tion to return to his old home and to 
establish himself in a comfortable way 
in that city, upon a permanent basis.

CATALOGUES AND BOOKLETS.
Dominion ("aimers, Limited, Hamilton, 

Out., have printed a pamphlet on “Valu­
able Hints on Storing Canned Goods,” 
a copy of which will be sent to any 
reader of The Grocer on request. It 
deals with the methods of storing and 
handling canned goods, effect of frost 
on them, causes of leaky cans, etc.

CLAY PIPES
The best in the world are made by

McDOUGALLS
Insist upon this make

D. MeDOUSALL & CO., LTD., M

You oannot too highly pralmo It—

Black Watch
The Biggest and Best 

Plug Chewing Tobacco
Is now a favorite amongst tobacco 
chewers. Keep it to the front and 
watch your profits increase.
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HAVE YOU STARTED
to stock plug tobacco yet?
If not, you should get down to facts 
and figures right away.
There’s business to be done and 
you are capable of doing it.

MAPLE SUGAR
TOBACCO

will prove a strong foundation on 
which to build up the trade.
Quality is High. Taste is Good. 

Profits are Reasonable.

Why Delay ?
WHITE

The Rock City Tobacco Co.
QUEBEC WINNIPEG

SUCCESSFUL
merchants always make sure of stocking 
trustworthy goods and you should cer­
tainly consider the

7-20-4 CIGAR
when fixing up your tobacco show case.

It, Has Merit*
and provides a most refreshing smoke 
at a reasonable figure, both you and 
the consumer getting money back all 
the time.

We Don’t, Want,
to overstock you but we do want you to 
give our goods a fair trial. We know 
that you’ll be a good customer in the end.

The Sherbrooke Cigar Co.
SHERBROOKE. QUE.

Tuckett’s
Orinoco

Tobacco
NO BETTER 

JUST
A LITTLE MILDER 

THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,
TUCtlETT LIMITED

Ont
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CLASSIFIED ADVERTISING position vacant.

A*venit-eBeau eager ibi* Lesdiag, 2e. ter ward lei 
lire* iaeertlea, !e. far cteb eubeeqeeat laeertiei 

Ceeireetiaae ceuet as eac ward, but five flgaree (ae 
11,000) arc allowed ae one word 

Caab remittance# to cover coat muet accompany all 
advertisements In no ones can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
ocata muet be added to cost to cover postages, etc.

CLERK WANTED — For general store; central 
On.arlo village of 1600. State salary and experi­
ence. Box 4#0. CANADIAN GROCER, Toronto

\JÇ7ANTED—Young man of good character, energy 
and education ta take charge of first-class groc­

ery. Box “M,’’CANADIAN GROCER, Toronto

MISCELLANEOUS.

GROCERY FOR SALE.

COR bALE Good grocery business in Western 
I Ontario town of 10.000. Annual turnover of 

$ 1 3,000. Fine opportunity for young mao. Good 
reasons for selling. Box 399. CANADIAN GROCER, 
Toronto.

MISCELLANEOUS

ADDING TYPEWRJ1 ERS write, add or subtract in 
oae operation. Elliott-Fieher, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. it automatically records 
actual time spent on each operation down to the 

decimal fraetion of an hour. Several operations of 
lobe can be recorded on one card. For email firms we 
recommend this as an excellent combination—em­
ployees’ time register and coat keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
•atalog. International Time Recording company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

I'OUNTER CHECK BOOKS—Write ua to-day for 
L/ samples. We are manufacturera of the famous 

Surety Non-Smut duplicating and triplicating 
Counter Check Books, and single Carbon Pads in 
•II varieties. Dominion Register Co., Ltd., Toronto.

pROM NOW TILL THE END OF THE YEAR 
we offer unusually good bargains in second-hand 
Typewriters. They are carefully rebuilt, work 

and look like new, but the price is a mere fraction of 
the original coat. Write for catalogue. THE MON­
ARCH TYPEWRITER COMPANY, Limited. 46 
Adelaide Street West, Toronto.

MOORE’S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the best remedy is to go to your stationer and 

purchase from him a Moore's Non-Leakable Fountain 
Pen. This is the one pen that gives universal satis­
faction and it costs no more than you pay for one not 
as good. Price, $2.50 and upwards. W. J GAGE 
& CO., Limited, Toronto, sole agents for Canada.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

BUCKWHEAT Flour guaranteed pure and unsur­
passed by any mill in the Province. T. H. 
Squire, Qucensboro, Oat., solicits your orders.

BUSINESS GETTING TYPEWRIT TEN LETTERS 
and real printing can be quickly and easily turn­
ed out by the Multigraph in your o»n office— 

actual typewriting for letter-forms, real printing for 
stationery and adve:tising, saving 25 to 75 of 
average annual printing coat. AMERICAN /V U LT I - 
GRAPH SALES CO., Limited, 129 bay Street, 
Toronto.

COPE LAN D-C H ATT ERSON SYSTEMS Short, 
simple. Adapted to all classes of business. The 
Copeland-Chattereon Co., Lim’ied, Toronto and 

Ottawa.

COUNT fck CHECK bOOKii—E*pcc;ai;> made for 
the grocery trade. Not made by a trust. bena us 
samples of what you arc using, we’ll send you 

prleee that will interest you. Our Holder, with patent 
•nrbon attachment baa no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stations, s,

DOUBLE >our Hooi apaoe. An Otle-Fcneom hand- 
power elevator will doable your floor space, en­
able yen to use that upper floor either as stock 

room or aa extra selling space, at the same time in­
creasing space on your ground floor. Coats only $70- 
Write for catalogne “B. The Otle-Fensom Elevator 
Co.. Traders Bank Building. Toronto (tf)

DENS—The very best Pens made are those manu- 
1 factored by William Mitchell Pens, Limited, 

London, Englind. W. J. Gage ft Co., Limited, 
Toronto, arc sole agents for Canada. Ask your sta­
tioner for a 25c. aaaorted box of Mitchell's Pens and 
find the pen to suit you.

Modern fireproof construction-Ouf
system of reinforced concrete work—as success­
fully used in any of Canada’s largest buildings — 

givesbetter results at lower cost, “a strong state­
ment” you will say. Write us and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. West. Toronto.

#g ***■ " Keltwetuu ' Loose Leaf Binder la the only 
A binder that will hold lust as many sheets ae you 

actually require and no mere. The back is flex­
ible, writing surface flat, alignment perfest. No ex-
fioaed metal parts or complicated mechanism. V\ rite 
or booklet. Warwick Bros, ft Rutter, Ltd., King and 

Spadlns, Toronto. (tf)

TT7ARBHOUSE AND FACTORY HEATING SYS 
“ TBMS. Taylor-Forbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

72Ç,000 «ere. We couldn’t sell them unless th 
saved people money. The National w 

guard your money too. Write us for proof. Nation 
Cash Register Co., 285 Yonge St., Toronto.

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business They are 
labor and time savers. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton. Ohio; 123 Bay St., Toronto; 258Vt Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

Fire insurance, insure in the hart
FORD. Agencies everywhere in Canada.

BANKRUPT STOCK FOR SALE

TENDERS will be received until October 21st for 
the purchase of a stock of Groceries. Crockery 
and Fixtures in the Town of Wingham. The 

stock list can be examined on the premises at any

Terms of sale 25 down and the balance in 30 
days on approved security.

A. E- SMITH. Assignee- 
DUDLEY HOLMES, Solicitor.

TECHNICAL BOOKS.

V, INC, NhWb, SI per ye»r. Every minufsciu 
using power should receive ibis publieslion re 

larly, sod elso see thet il is plsced in Ibc bonds ol 
engineer or superintendent. Every Issue is full 
practicsl articles, well calculated to suggest econotr 
in 'be operation of s plant. Condensed adv.rliscmi 
for Machinery Wanted" inserted free for subscrit 
to ibc GROCER. "Machinery for Sale” advert 
mente ont cent per word each Insertion. Sample c 
on request. CANADIAN MACHINERY, 1431 
University Ave., Toronto.

SALES PLANS—This book Is a collection of 3 
successful plans that have been used by ret 
merchants to get more business. These indu 

Special Sales Getting Holiday Business. Co-opcrat 
Advertising, Money-Making Ideas. Contests, e 
Price $2.SO, postpaid. MACLEAN PuBLISHIb 
CO., Technics! Book Dept., 143-146 Univers 
Avenue, Toronto.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

all orders payable

IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Walsh

This is the most exhaustive, inter­
esting and instructive book ever pub­
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation and Preparation. 
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE,

MacLean Publishing Co.
Technical Book Department 

143-149 University Avenue, Toronto
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Baking Powder
Diamond w. h. gillard à oo. 
1-lb. bina, 2 doz. in case.... 
j-lb. tine, 3
1-lb. tins. 4

Mown..

. BAKING POWDER
Sizes.
10c.
6-oz.

Per dot. 
. $0 85 

1 75 
3 60 

. 3 40 

. 10 60 

. 19 80
MAGIC BAKING POWDER
Ontario and Quebec Prices 
Cases. Sizes. Per doz

6c............SO 60
4-oa .... 0 75 
§ " 1 00

-8 '*---- 1 30
1 80
1 85
2 25 
2 30 
5 00 
9 60

12-oz.
12-oz.
21-lb.

6-lb.

6 dozen

21 lb .... 
6-lb ....

12°*U Peri
16 “f *

Percase 
“ 00

Special discount of 5 per 
..... . cent, allowed on five cases

or more of Magic Baking Powder."

BAKING POWDER 
Sizes. Per Doz 

Royal—Dime .. SO 95 
t-lb. 1 40

1 95
2 55
3 65
4 90 

13 60 
22 35

••
' 12-oz___

1-lb.........
“ 3-lb.
“ 5-lb____ _____

Barrels - When packed 
in barrels one percent, 
discount will be allow­
ed.

«HIT* SWA* SPICKS AND CEREALS LTD
Powder- 5-lb. size, 

llns* 82; 12-oz tins SI.60; 8-oz. 
tins, SI.20; 6-oz. tins, 90c.; 4 oz. tins, 65c.; 
5c. tins, 40c.

Bine
Keen » Oxford, per lb.................................. o 17

In 10-box lots or case.....................* ' ’ o 16
Gillett’s Mammoth, j-gross box.............. 2 00

Ooooa and Jhoooiate
the OOWAN oo., LIMITED

Perfection, 1-lb.
tins, per doz----$i 50

Perfeoiion, J-lb.
tins, per doz.... 

Perfection. $ -lb.
tins, per doz----

Perfection, 10c
size, per doz___

Perfection, 5-1U.
tins, per lb.

Soluble, bulk, No.
1, per lb.............. 0 20

Solub'e, hulk, No.
T . 2, per lb............ 0 18
London Pearl, per lb.................................... 0 22

Special quotations for Cocoa in bar­
rels, kegs, etc.

Unsweetened Chocolate—
Supreme choco­

late, i’s, 12-lb. 
boxes, per lb... 

Perfection choco­
late, 20c size, 2 
doz. in box, doz. 

Perfection choco­
late, 10c size, 2 
and 4 doz. in 
box, per doz..

Win. H Dunn, Agent, Montreal k Toronto.
Cases. Doz.

Eagle Brand Condensed Milk___$5 75 1 45
Gold Seal Condensed Milk.......... 4 75
Challenge Condensed Milk..........
Peerless Brand Evaporated Milk 

five cent size (4 dozen)...
Peerless Brand Evaporated Milk

family size............................
Peerless Brand Evaporated Milk

pint size (4 dozen).....................
Peerless Brand Evaporated Milk 

hotel size..........

Sweet Chocolate
Queen’s Dessert, j's and i s, 12-lb. 
Queen's Dessert. 6's, 12-lb. boxes 
Vanilla, j-lb., 6and 12-lb. boxes..
Parisian, 8’s, 6 and 12-lb. boxes. ___
Diamond, 6 s and 7's, 6 and 12-lb. boxes 
Diamond, j's, 8 and 12-lb. boxes...

Per lb. 
bxs. 0 40 
.... 0 49 

0 35 
0 28 
0 24 
0 25

SUPERIOR J-

Borwick's
Per doz. tins

I-lb. tins........................................$1 35
tins..................................... 2 35

-lb, tins..................................... 4 65

Cartoon»— Per doz 
go. 1,14b., 4 doz 2 40 
No. 1,1-lb., 2 do* 2 60 
go. 2,6-oz., 6doz 0 80

8No. 2,6-ot.,3doz 0 86

o. 10, IS-os.,4dx 1 10 
No. 10.1S-o*..3ds 1 10

Icings for cake— 
Chocolate, white, 
pink, lemon, orange, 
maple, almond, 
oocoanut cream, in

J-lb. packages, 2 
ozen in box, per 
dozen............. 0 93

Chocolate 
Confections—

Per lb.
Maple ouus, o-lb. boxes..............................  u 36
Milk medallions, 5-lb. boxes......................
Chocolate wafers, No. 1, 5-11». boxes___
Chocolate wafers, No. 2, 5-lb. boxes ... 
Nonpareil wafers, No. 1. 5-lb. boxes .... 
Nonpareil wafers. No. 2, 5-lb. boxes ... 
Chocolate ginger, 5-lb. boxes 
----- * :olal ....................

Small size, doz. 12 00 
Roquefort- 

Large size, doz. 2 40 
Small size, doz. 1 40

REINDEER, LIMITED 
Jersey brand evaporated cream

per tM*se (4 dozen)............................... 33 50
,! fteindeer" brand, per case (4 dozen) 5 00 

Reindeer Condensed Coffee, case. 5 00 
Reindeer Condensed Cocoa, case 4 80

0 .6 
(I 30 
0 25 
0 30

0 30 
0 36 
0 36 
0 36

No. 12,4-oz., 6 d* 0 70 
No. 12, 4-oz.,Sdz. 0 75 
In Tin Boxes—

No. 13,1-lb.,2d*. 3 (9 
No. 14,8-oz., 3 d* 1 76 
No. 16,4-oz.,4ds. 1 10
No. 16,2J-lbs___7 26
~ 17.6-lbs.No .14 00

FOREST CITY BAKING 
POWDER

6 oz. tins.................. 0 75
12 oz. tins.................. l 25
IS oz. tins.................. l 75

Cereals
WHITE HWAN SPICKS k 

CEREALS, LTD. 
White Swan Breakfast 

Food, 2 doz. in case, 
per case $3.00.

The King’s Food, 2dz. in 
case, per case $4.80. 

White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen $1.

White Swan Self-rising 
Pancake Flour, per 
dozen $1.

White Swan Wheat Ker­
nels, per doz. $1.50 

White Swan Flaked 
Rice, per dozen $1. 

White Swan Flaked 
Peas, per dozen $1. 

DOMINION OANNEBe, LIMITED
Aylmer Jams Peach...................l 80

_ Per doz Pear....................... l 70
Strawberry..........1 96 Jellies
SfMlbarry............1 96 Bed currant.... 2 00
jUçhenrrant. .. 1 96 Black currant...
M ouvrent .... 1 76 Orabapple............

Milk chocolate wafers, 5-lb. boxes..........
Coffee drops, 5-11 >. boxes............................
Lunch bars, 6-lb. boxes...............................
Milk chocolate, 5c bundles, 3 doz. in

box, per box................................................. 1 35
Milk chocolate, 5c cakes, 3 doz. in box,

per box ............................................ 1 35
Nut milk chocolate, J's, 6-lb. boxes, lb. 0 36
Nut milk chocolate, J’s, 6-lb. boxes, lb. 0 36
Nut milk chocolate, 6c bars, 24 bars, 

per box.......................................................... 0 90
KPPN8.

Agents. 0. E. Colson k Son, Montreal.
In il 1 ............ ............

Canada Cream Cheese-
In carbons, each 1 dozen........................ 0 90
Large blocks, dozen....................’
Medium blocks, dozer»........ ................... 1

FÜS8ELL&UO..LXD

“Golden Butterfly 
brand Cream, 8 do*. 
10e. size, cases $7.96
“ Golden Rllf.t.erfl»»"

15c. size, cases $1156

UreRICK

OllVO, u. OUIOUU OV 13UH, muuir
j and 1-lb. tins, 14-lb. boxes, per

lb.............................................................. 0 35
Smaller quantities............ .................. 0 37

JOHN P. MOTT k CO.'S.
O. J. Estabrook. St. John, N.B.; J. M. 

Douglas k Co.. Montreal; R. 8. Mclndoe, 
Toronto; Jos. E. Huxley, Winnipeg; Tees & 
Persse, Calgary ; Johnson & Yockney, Ed­
monton ; Standard Brokerage Co., Vancou­
ver; Frank M. Hannuni, Ottawa.

Elite, 10c. size 
(for(for cooking)
‘ .............0 90

Mott's breakfast cocoa, 10c size 90 per dz
“ breakfast cocoa, is........................0 38

„ *' “ is........................ 0 38
No. 1 chocolate, J's...................... 0 32

“ .tki..U?ï§8
" Diamond Chocolate, J’s..............0 24

Plain choice chocolate, liquors. 0 32 
' Sweet Chocolate Coatings.......... 0 20

WALTER BAKER k OO.. LIMITED.
Premium No. 1 chocolate,* and Jib. cakes, 

36c. lb.; Breakfast cocoa, 1-5,1, J, 1 and 5 lb. 
tins, 41c. lb. ; German's sweet chocolate, J and 
1 lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, J and J lb. cakes, 6-lb. bxs., 32c lb.; 
Auto iweet chocolate, J lb. cakes, 3 and 6 lb. 
bxs., 33c. lb.; Vanilla sweet chocolate, J-lb.

ST. CHARLES CON DEN SING 
COMPANY.

Prices :
St. Charles Milk, fam- 

ily size, per case.... $3 50 
Baby size, per case... 2 00
Ditto, hotel ................ 3 75
Silver Cow Mi k.... !. 4 50
Purity Milk.................. 4 25
Good Luck.................... 4 co

Coffees
EBY, BLAIN CO. LIMITED. 

Standard Coffees
Roasted whole or ground. Packed in damn- 

proof bags and tins.
Club House.... $0 32 Ambrosia............0 26
Nectar.................  0 30 Plantation.........  0 23
Empress.............  0 28 Fancy Bourbon 0 22
Duchess.............. 0 27 Bourbon..............0 20
Crushed Java and Mocha........................ 0 18

ground... 0 18J 
Package Coffees.

Gold Medal, 2 lb. tins, whole or ground 0 30
“ :: } is-1™. ;■ " 0 31

J lb. tins, “ 0 32
Anchor Brand, 21b. tins “ “ 0 31

“ " 1 lb. tins “ “ 0 32
German Dandelion. 1 lb. tins, ground 0 26 

" " à lb. tins, *• 0 28
English breakfast. 1 lb. tins, “ 0 jg
Grand Prix, 1 and 2 lb. tins. “ 0 30
Demi-Tasse, 1 and 2 lb. tins, “ 0 30
Flower Pov, 1 lb. pots, “ 0 22

Confections
IMPERIAL PEANUT BUTTER

Small, cases en.......................... 0 95 doz*u
Medium, caoes dozen...................... 1 80 "
Large, cases 1 dozen .........................  2 75 "
Tumblers, cases 2 dozen...................  1 35 «•
25-lb. pails............................................. 0 15 lb

Coupon Books-Allison's
For sale In Canada t,y Tbi- Ei v HI,.,,, ...

All lame price uns hzc or 1<!Vrted _ 
UN-NUMBERED

Under 100 books............  w

Ksiat,........'^3»
sa^p^K'M6’ *"d °*°h

Infants' Food
Ro' inson'a patent barley, 
J4b. tins, $1.25 ; 1-lb. tins, 
$2.25; Robinson's patent 
groats, J-lb. tins, $1.25; 1- 
lb. tins, $2.25.

Flavoring Extracts
8HIKR1Kf'9

1 oz. (all flavors) doz. 1 00
■j. ï. :: 175fi „ 2 00
* „ ‘ " 3 00
s :: 3 75
3. „ 5 60is.. : poo
TV ,. !8 00
Discount ou application.

CRESCENT MFG. oo. 

Mapleine.

2 oz. bottles (retail
at 50c.)................. 4 50

4 oz. bottles (retail
at 90c. )................. 6 80

8 oz. bottles (retail
at $1.50)............ 12 60

16 oz. bottles (retail
at $3)............ 24 OO

Gal. bottles (retail
at $20)................ 16
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QUOTATIONS FOR PROPRIETARY ARTICLES
THIS

Raypbarry k red
ourrant........1

Raspberry ■
gooseberry.. 1 bu

Plum jam........... 1 55
Greengage plum, 

s toneless.... 1 75
Gooseberry.........  1 75

Pure Preserv 
5 lbs. 7 lbs 

Strawberry .. 0 59 0 82 
Black current. 0 59 0 82 
Raspberry. 0 59 0 81

IS $40 PER INCH PER YEAR.
cakes, 6 lb. tiPlum.....................  1 70

Grape.................... l
Marmalade

Orange Jelly___1 55
Green Fig............ 2 25
Lemon .......... 1 60
Pineapple............ 1 95
Ginger................... 2 21

Bulk
14’e k 30's per lb.

0 1 
0 1 
0 1

«mes, e lb. tins. 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
=“??»■ Pk»s.. 6 lb. bn*,, 32c. lb.; Caravaa 
tablets, 100 bdls., tied 5s, per box $3.00 
above quotations are f.o.b. Montreal

Cocoanut
CANADIAN COCOANUT CO., MONTREAL 

Packages—5c., 10c., 20c. and 40c. packages 
packed in 15-lb. ahd 30-lb. cases. Per lb

l-lb. packages................................................ 0 26
-lb. packages............................................. 0 27
-lb. packages........................................... 0
and J-lb. packages, assorted.0 26J
ai>d J-lb. packages, assorted............... 0 27J
b. packages, assorted, in 5-lb. boxes 0 28 

-lb. packages, assorted, in 5-lb. boxes 0 29 
-lb. packages, assorted, 5,10, 15 lb cas 0 30 
Bulk—

WAN HPICE8 AND CEREALS LTD. 

White Swan Blend

l-lb. decorated 
tins, 32c lb. 
^o-Ja ,1-lb. tine 
30c. lb

Mo-Ja, l-lb. tins 
28c lb.

Mo-Ja. 2-lb. tins 
28c. lb.

0 ' »II"W«<I op to We per 1001b,/

Cafe des Epicures—l-lb. fancy glass jars, per 
doz , $3.60

Cafe VAromatique—l-lb 
per doz., $4

Presentation (with tumblers) $3 per doz
amber glass jarsin 15-lb. tins, 15-lb. pails and 10 25 and 50-lb

boxes. Pails.
White moss, fine strip 0 12
Best Shredded.............. 0 18
Special Shred................. 0 17
Ribbon..............................0 19
Macaroon......................... 0 17
Desicated......................   0 16

^21 Bbls. 
0 17 
0 17 
0 16 
0 15 
0 17 
0 16

Ground or bean
w S P. R P 

1 and J 0 25 0 30
1 and 0 30 0 40
1 and \ 0 35 j 50
Packed in 30s and 50-lb 
Rase. Terms
days prepaid.

White Moss in 5 and 10 lb. square tins, 21c.
Condensed Milk

BORDEN’S CONDENSED MILK OO.

Cheese
Large size jars, doz. 
Medium size tars,
per doz ............ 4 50

Small size jars, per
doz................................2 40

Individual size jars
per doz.................. 1 00

Imperial holder

Imperial

Large size. doz. 18 00 
Med
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/''Z'l|7g71717 High Grade Coffees are up several cents per pound, but we will 
' contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us. We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

W. H. G1LLABD CEL CO.. Wholesalers HAMILTON, ONT.

GOUDRON;
-*-*T*~

D'HUILE DE

FOIE DE MORUE
D. MATHIEV

E*ruv«t« * Oua-*a, C*u*l»,i 
■ » Al -Z

MATHTETTS
Syrup of Tar

GOD LIVER OIL
VlfViMM'
Oumi Canada

L. «ATHIEO,

• mi

CURE YOUR CUSTOMERS’ COUGHSSHINE?
The dealer who is going to shine in hie customer’s 

opinion is the one who is handling

BLACK KNIGHT
STOVE POLISH

The F. F. Dailey Co., Ltd.
Hamilton, Ont. - - Buffalo, N.Y.

OF TAR AND 
COD LIVER OIL.

They’ll be thank­
ful and you’ll make 
a “little something” 
—and be happy 
also.

J. L MATHIEU C0..PMPS.
SHERBROOKE, P.Q.

If they seem feverish, suggest

Matbieu’s Nervine Powders
—the great headache remedy 
which, taken in connection 
with Mathieu'a Syrup, help» 
to break up the cold.

Black Knight has 
‘made good’ with 
all who ha ve used 
it. Gives a bril­
liant, silky polish 
with little labor, 
and will not soil 
the hands. It is 
economical, and 
a little goes a long 
way.

Packed in attractive boxes. 
Order trom Your Jobber.

Sell them

riATHiEirs
SYRUP v/*

BUY

Star Brand
Cotton Clothes Lines

AND

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and much better 

For Sale by All Wholesale Dealer»
SEE THAT YOU GET THEM

62

STORE MANAGEMENT—COMPLETE
16 Full-Pefte 
Illustration» ANOTHER NEW BOOK

B, FRANK FARRINGTON
A Companion book to Retail Advertising Complete 

$1.00 POSTPAID
Store Management—Complete” telle all about the 

management of a store so that not only the greatest sales 
but the largest profit may be realized.

THIRTEEN CHAPTERS
Here ia a sample:

CHAPTER V.—The Store Policy—What it ahonld be 
to hold trade. The money-back plan. Taking back goods. 
Meeting cut rates. Selling remnanla. Delivering goods. 
Subatitution. Handling telephone calls. Rebating railroad 
fare. Courtesy to cualomera.

ABSOLUTELY NEW JUST PUBLISHED
Send us $1.00. Keep the book ten days and f it isn't 

worth the price return it end get your money back.

272 Pa*»• 
Bound in Cloth (TECHNICAL BOOK DEPARTMENT 

143-149 University Ave.. - Toronto, Canada.
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Brooms Brooms
"BROOMS OF QUALITY”

are hard to get.
W. W. & CO, BRANDS are made up to the mark, always. Our customers 

know this and our Factory runs full time on “Quality” account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON - - - WINNIPEG

Glare's pore
AND BEANS 

in Tomato Sauce

No. 1, 4 doz.
incase----- 0 60

No. 2, 2 doz.
incase__ 0 90

No. 3, flats, 2 
doz in case 1 0 

No. 3, tails, 2 
doz in case 1 25 

No. 6,1 doz.
in oaee— 4 00 

No 12, ft doz. 
incase— 6 60

LAPORTS, MARTIN t CO., MONTREAL. 
AGENCIES. THESE PRICES ARE 

F.O.E. MONTREAL.
IMPORTED PEAS "SOLEIL"

Per ease
Sur Extra Fins........ i flacons, 40 Bou. 11 00

tins 4 kilo 100 tins
Extra Fins 
Très Fins 
Fins 
Mi-Fins 
Moyens No. 1 
Moyens No. 2

100
100
100
100
100
100

Moyens No. 3...........................................  8 76
Asparagus, Haricots, ebo. 

MINERVA PURE OLIVE OIL.

mitres............ 6 60
12 quarts.......... 6 76
Tins—
» gals., Is.
2 gals., 6s ,
1 gals., 10s.......26 00
4 gals.. 20s.......96^

BASSIN DE TIGHT WATERS.
La Capitale, 10 qU.................................. 6 00
La Neptune, 60 qte................................. 6 00
Bt. Nicolas, 60 qts.................................. 7 00
La Banitas Sparkling, 60 qts.................. 8 00

" " 100 pts.................... 9 00
" " 100 splits...............  4 00

Vichy Lemonade Savoureuse, 50's........ 7 60
CASTILE SOAP

. 6 60 24 ptnU............. 6 26
24 4-pints.......... 4 26. 6 76
Tins—

.93 00 i gale., 60s....... 13 60
.29 00 4 gal , 48s Sq. .17 00
.26 00 4 gal., 48s Rd 16 60
.26 00

Le Soleil,” 72 per cent. Olive Oil
*•., 111b. 1
•., 24 lb. 

fib.
IS., $6 os
I." 66 pei

_______ js.. 11 lb
" 12 lbs., 241b. 
" 60 lbs., lib. 
*' 100 lbs., 8) os. 
" 200 lbs., 3| oc

Case 96 lbs., 11 lb. bars................. 0 0741b.
- 12 lbs., 94 lb. bars... .......... 0 08$ lb.
" 50 lbs., % lb. bars.................. 8 60 ease
" 200 lbs., >4 os........................... >75 case

" La Lune," 66 per cent. Olive Oil
Oaee 25 lbe„ 11 lb. bars................. 0 07 lb.

..........................i. bare...............  0 08 lb.
. bare ...............  3 25 case
. bare............... 1 80 case
. bars...............  3 40 case

Alimentary Pastes, Blanc k Fils, Macaroni, 
Vermicelli, Animals, Small Pastes, etc.

Box, 26 lbs., 1 lb..................................... 0 074
" 25 lbs., loose.................................  0 07

DÜFFY k CO. BRAND.
Grape Juice, 12 qts..................................  4 76

" 24 pts.................................. 6 15
" 36 splits.............................. 4 75

Apple Juice, 12 qts......................
24 pts....................

ne de Pomme, 12 qts—
" 24 pts.

Matte Golden Russett—
Sparkling Cider, 12 qts........................... 6 00

" " 24 pu..........................*5 60
Apple Vinegar, 12 qU............................ ft 2 60

Champagne

BLUE,

LADNDRI

(Moody's

CHLORIDE OP LIME 

(Moc-ty's Roy a

Per doz.
1 lb. Carbonized

Fibre packaged 0 85 
4 lb. Carbonized

Fibre packages 0 45

DRUDGE.
(Moody's Anty) Extra 

Fine.
Handy Sifter, top 

package, doz.
1001b. Kegs ..lb.
300 lb. Barrels “

Cereals

^Limited

Mustard
OOLMAK'S OR EBBM'8

Per doz. Per des
■lb. Una 1 40 F.D.. 4-lb. tins.. 1 45 

Per jar
Durham, 4-lb. jar 0 76 

“ 1-lb. lar 0 26

, fib. tin 
|-lb. tin 
1-lb. tin

D.8.F., ,_________
tins 2 50

___ tins 5 00
F.D., 4-lb. tins.. 0

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen...................... 0 45 dozen
Medium, cases 2 dozen.................. 0 90 "
Large, cases 1 dozen...................... 1 35 "

Lard
N. K. KAIRBANK CO. BOAR'S HI AD 

LARD COMPOUND.

Grape Nuta-No. 22, $3.00; No. 23, $4.50. 
Piet Toasties—No. T3, §2.85.
Poetum Cereal—No. 0, $2.25; No. 1, $2.70.

Per lb
Tierces $0 09j
4-bbla 0 lOj
Tube, 60lbs. 0 101
20-lb. Pails 2 08
20-lb. cina 1 98
Oases, 3's 0 101

“ 5 s o loi
•' 10 s 0 10|

F.O.B. Montreal

QUIOESHINE STOVE POLISH.

No. 10, Fancy tins, tall shape.......doz.
3 doz. in wood box.

0 85 
0 75

HALF TIME SHOE PASTE 

(Moody’s Extra Fine)
4 doz. in wood box.................. per doz.
1 doz. in carton, IS in wood box 1 *

hand cleaner Moody’s Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 85

ELENZINE AMMONIA 

powder (Moody's)

Washing Compound—
Doz.

Large size, H Ibe.. 0 90 
Smell size, 10 oz... 0 45 
Packed 3 doz. in wood bo

P "roe, %'s___ 4 50
Gusto. 36 e....... 2 2

!
Jelly Powders

jell-0
The Dainty Dessert

COMPOUND.

Tierces... 0 0
Tubs.........0 0
20-lb. palls. 0 H 
20-lb. tins.. 6 0 
10-lb. " 6 li
6-lb. “ 0 H
3-Id. " 0 li

1-lb. cartons 1

Assorted Case, Contains 2 doz..$1.80
Lemon (Straight) Contains 2 doz..$1.80 
Orange (Straight) Contains 2 doz..$1.80 
Raspberry (Straight) Contains 2 doz..$1.80 
Strawberry (Straight) Contains 2 doz..$1.80 
Chocolate (Straight) Contains 2 doz..$1.80 
Cherry (Straight) Contains 2 doz..$1.80 
Peach (Straight) Contains 2 doz..$1.80 
Weight 8 lbs- to case. Freight rate, 2d class.

4 60
4 76
5 00 
5 60

Jam Per It

Assorted Case, Contains 2 doz- 42 60 
Chocolate (Straight) Contains 2 doz- 2 50 
Vanilla (Straight) Contains 2 doz- 2 50 
Strawberry(Straight) Contains 2 doz- 2 5q 
Lemon (Straight) Contains 2 doz- 2 6)

an-ih wood noils o Unflavored (Straight) Contains 2 doz. 2 so
Pm i—ortfdjtmi ï-îb! glaji,'jàn,' tiro * Weight 11 lhi. to c*«. Fr'ght tâte, Melees,

incase................................... 1 ,5

Paste*.
THE O. H. GATELLI CO., LIMITED, 

MONTREAL, CANADA 
Alimentary Pastes.

“Swallow Brand” (Hirondelle). 
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pastes assorted, Melon 
Seeds, Animals, Stars, Alphabets, AlphabeU 
Middle.

Cases of 25 packages, 1 lb.................. 0 06 J
Cases of 25 lbe., loose.

Squares, in neat carton........ per lb. 0|15
6 lbe. In a box. 6 boxes in a crate.

........... ........... 0 06
Egg noodles, cases of 50 pkges., 4-lb. 0 07 

‘ “0lbe., 1Egg noodles, cases of 10lbs., loose. 
Lasagnes, cases of 10 lbe., loose..

Lye (Concentrated ).

OILLETT6
ill I FTnSI PERFUMED lye 
|\ULL I | SI Ontario  ̂ami Quebec

1 case of 4 doz $3 ■%
3 cases of 4 tioz 3 k 

^ 5 cases or more 3 3c

Marmalade.
T. UPTON k OO. 

l2-oz. glass jars. 2 dozen 
oaee, per doz. $1 ; 16-oz. 
glass jars. 2 doz. in case, 
per doz. $1.45 ; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c. ; pint sealers 
(24 oz.), 1 doz. in case, 
per dozen $2.25.

6HIRRIFF BRAND 
“ Imperial Scotch ”—

1- lb. glass, doz... 1 55
2- lb. glass,doz... 2 80 
4-lb. tins, doz.. . 4 65 
7-lb. tins. doz. .. 7 35

“ Shredded"—
1- lb. glass,doz... 1 90
2- lb. glass, doz... 3 10
7-lb. tins, doz----8 25

Vermicelli and Macaroni.
D. BI’INELLI C'Y, MONTREAL.

4 lbs. box “Special............. per box 0 22
8 lbe. “ •*   “ 0 44
5 lbs. “ “Standard"..........  “ 0 274

10 lbs. " “   " 0 55
60 lbs. cases or 75 lbs. bbls.......per lb. 0 05
25 lbe. cases. 1 lb. pkgs(Vermicelli) “ 0 06

Globe Brand.
6 lbs. box “Standard”............per box 6 30

10 lbs. “ "   ' 0 60
25 lbs. cases (loose)..................... per lb. 0 66
26 lbs. cases, 1 lb. packages....... " 0 064

i I

■m



THE CANADIAN GROCER
Soap and ashing Fowâsrs

For sale by all grocers.

Finest Quality White________
64b oaoietara, oaees of 41 lb.... •
BwvleJII lb.................................. 8
Kegs, lbe lb...................................... •

Lily White Qlose—
14b. fancy cartons, oaees 80 lb. 0 07
64b. toy trunks, 8 in ease.............  0 08
64b. toy drums, with drumsticks

• In ease.........................................  0 07*
Kegs, ex. erystals, 100 lb.............. 0 06}

Brantford Glass-
lib, fanoy boxes, oases 86 lb.... 0 07 

Canadian Electric Starch-
Boxes of 40 fancy pkgs , per oass 8 00

A. P. TIPPET 4 GO., AGENTS
Maypole soap, colors, per gross..........$10 30
Maypole soap, black, per gross.......... 15 30
Oiole soap, per gross............................. 10 20
FI oriole soap, per gross ........................ 12 00
Straw bat polish, per gross.................. 18 o

3 do/ to 
bo* ........60

30 days

PURE

6-ca^e lots! delivered), $4 16 each, with 20 
bars of Quick Naptha as a free premium.

RICHARDS

OKNUINK Pa -ked 100 ban M ea*.

Prises Ontario and Que bee :
Less than 6 oases...................................  $5 00

•*■*»« -.r to >m....................................... 4 05

itnroh
IDWAKMBI EG STARCH OO., LIMITED 

Boxes Cents
contain Jsundry Starches jh,t lb.
40 lbs Canada Laundry............................ 0 05£
40 lbs. Canada while gloss, 1 lb pkgh 0 06* 
4a ll* No. 1 white or l>lue, 4 lb cart s 0 06}
4s lbs No. 1 white or blue, 31b cart's (j 06;

100 lb* kegs, No 1 white.......................... 0 061
200 lit# bias , No 1 white---------   0 061
80 lbs Edwards burg silver gloss, 1 lb.

chromo |«a< kag,:n.............................  0 071
48 lbs. Silver glow, in 6 lb canisters.. 0 07; 
36 lbs. Silver glow. 6 lb draw lid boxes 0 07; 

100 lbs. kegs, Si vergl-.se, large crystals 0 06; 
28 lb* Henson s satin, 1 lb cartons,

chromo label.....................................  0 07j
40 lbs Henson's enamel (cold water)

per case ............   3 00
20 Its. Henson s enamel (oold water)

per case............................................. 1 50
Celluloid—Boxes containing 4S cart's,

l#er case............................................... 3 60
Culinary Starch

40 lbs W T Henson 4 Co. 's cele­
brated prepared corn.................... o 07

40 lbe Canada pure corn starch........... 0 0.*»*
(80 !b boxes Je. higher)

jCHMCSC
STAPCi
WORTH

wNcht

[GO a,

Ocean l>orax, 48 8-oz.. 
syrup. 36 6 ox . $-1 00; 3f 
cocp starc£, 48 Mb., $3

OCX AN MILLE 
Montreal 

Cfcineee starch, 48 
l ib., per case $4.00 ; 
Ocean Baking Pow­
der, 3-oz. tins. 4 doz 
per case, $1.60; 4-oz 
tins, 4 doz per case, 
$3 00; S-oz tins, 5 
doz. per case, $6.60; 
16-oz tins, 8 doz per 
case, $6.75; 6-lb tins 
10 tins a case, $7.60; 
14b. bulk, i>er 25, 50 
and 850 lbs , at 15o 
per lb. Ocean blano 
mange, 48 8-oz., $4 :

$1.60; Ocean oough 
8 oz , $7 20; Ocean

Soups
CHATEAU BRAND 

CONCENTRATED HOURS

Ve etable Mutton Broth 
Mulligatawny Chicken
Ox Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomato

No. I s, 95c. per dozen. 
Individuals, 45c. per dozen 
Packed 4 dozen in a case.

Soda
OOW BRAND

Case of 1-lb. contain­
ing 60 packages per
box $3.00.
Case of %-lb. eon 
taining 12Ô packages

Sr box $3.00.
ae of 14b and *4h 

containing 80 14b. 
and 60Vc-lopaekages 
per box $3.00.

Case of 6c. packages, containing 96 packages, 
per box $8.00.

MDWIGHTS7

B
KING bODA

a. MAOIC SODA

Ontario and Queljec Prices. Percase 
Case No. 1, 60 1 lb. |>ackagc-s .11 case £2 85

Case No 2, 120 * lb. 

Om.No 3.{f
Case No. 5, 100

60 *4b.
10 o

<!
II case 
15 "

y.{r, 'f*

2 75 
2 85 
2 75 
2 85 
2 75 
2 90 
2 60

Stove Polish
JAMES DOME BI.AOE LEAD

6a size, gross, $9.40. 2s size, gross, $8.60

Syrup

ED WARDS BURG HTARCH CO., LTD. 
“Crown" Brand Perfection Syrup

Barrels. 760 lbs............................... 0 031 per lb.
Half barrels, 360 lbs...................... 0 03* "
4 barrels, 176 lbs............................  0 03* “
Pails, 26 da..................................... 1 20 each

“ 38* lbe.................................... 1 70 "

Crown Brand Corn Syrup
2 lb. ting, 2 doz. in case, per case__8 40
5-lb. tins, 1 doz. in case, (>er ca-e__2 75

10-lb tins, % doz. in case, per ease__ 2 65
20 lb. tins, j doz. in case, 11er cuise__2 60

Barrels, 700 lbs.............................................  0 03i
Half icarrels, 350 Ma...................................  0 03j
Quarter liarrela, 175 lbs.............................. 0 031
Paile, 394 .......................................................  1 75
Pails, 25 lbs , each....................................... 1 25

Lily White Corn Syrup.
Plain tins, with label— Per case

3 lb. tins, 2 doz. in ease..................... 8 65
6 " 1 “ “  3 00

20 " $ “ " ................... 8 85
5. 10 and 20 lb. tins have wire handles)

BRANTFORD HTAROH WORKS, LIMITED
Ontario and Quebec, 

laundry Starches—
Canada Laundry, boxes of 40 lb 0 06 
Acme Oloes Starch - 

14b. cartons, boxes of 441 lb........ 6 06*

nearer Brand Maple Syrup. Ci 
Id. tins 3 doz in case..........................$3

(5, 10
an<^90

lb. tins have wire handles)

Ota&gd Haddlee, 41 Thistlew Brand
A. P. TIPPET à OO., AGENTS

Oases 4 dos. each, flat-, per case.......... $6 00
Oaa« 4 dos. eaoh ovals, per osm......... 6 00

Cream Tartar.

UILLKTT'H CRKAM TARTAR 
Ontario and Quebec Prices.

tPer dos
lb. paper pkgs.,4 doz. In case....................$1 00

lb. paper pkgs.,4 doz. in case.............. 2 00

4 doz. Mb. paper pkgs. \ ____. , O0 ^
2 doz. |-U>- paper pkgs. j aeeorted.........$8 00
> Per dos
e-lb. cans with screw covers, 4 doz. in

case..................................................................$2 20
14b. cans with screw covers, 3 doz. in

caw................................................................ 4 10
_ Per lb
6-lb. eq. canisters, * doz. in case........ 0 33

10-lb. wooden boxes............................................ 0 ?0%
25-lb. wooden pails..................................  0 30%

8604b. barrels.......................................................... 0 2871

Milk.
CANADA PI RET 

BRAND

The Aylmer Con­
densed Milk 

Oo.. Ltd.

_ Per case
Canada First 

Evsp. Cream 
family size.. 8 66 

Canada First 
Evan. Cream

Canada First Evaporated Cream,“hotel *

Canada First Evaporated Cream, baby * 7°

Canada First Condensed Milk...................4 66
Beaver Condensed Milk. ..........  4 on
Rosebud Condensed Milk ..................4 35

Molasses
DOMINION MOLAH8KH CO 

Gingerbread Brand (Toronto)
2'h 3 doz. to <ut#e..............................
3's—2 doz. to case...................... $2 86 

$2 86

Baucf/i

PATERSON'S WORCESTER SAUCE

à-pint bottles, 3 and 6 dozen omm. doe I 90 
Pint bottiM, 8 dozen casm dos. ...... 1 78

ANNOTE

TAPIOCA

i»u*bu iu eases à aoz. pte. 
HP - Pickle, packed in cases 3 doz *-pt«

HOLBROOK H IMI URTKD PUNCH SAUCE 
Large, (jacked in 3-doz. case, per doz... 2 25 
Medium, packed in 3-doz. case, per doz.. 1 40

HOLBROOK M IMP. WORCESTERSHIRE SAUCE

i, ., . . „ . „ . Per dozen
Kep % pints, packed in 6 doz. case.... 2 25 
Imp. % pints, packed in 4-doz. case ... 315 
Rep. quarts, packed in 2-doz. case 6 50

Tobhooo.
IMPERIAL TOBACCO COMPANY OP CANADA 

LIMITED—EMPIRE BRANCH.

Block WaU h. 12.............................. ........ 25
HoU, 6s and 12s................................. ......... 25
Bully. 6e............................................... ;
Currency, 6*e and 12s................
Stag, f>4 to lb.......................................
01,1 Fox, 12s ..................
Pay Roll Bars, 74$ ..................  !***

.... 44 

.... 46 

.... 38
........ 44

p., mi. 7...................
War Horse, 6s......................................

!.!. 56 
... 42

Plug Smoking Shamrook, 6a., plug or bar i*
Rosebud Bars, 6s.........................................  54
Empire, 6e and 12s.................................. . ’ 44

Starlight, 7s..........  .. !..!!.!!.!!!". 50
Cut Smoking—Great West Pooches, 8s 68
Regal Cube Out, 9s............................................  70

CEYLON TEA— " <-•

21 0 16
Blue Label, f’s ........................ 20 0 26
Orange Label, l’s and * s___ .. 0 23 0 30
Brown I*abel, 1 and * s.......... .. 0 28 40
Brown Label, 4’s......................
Green Isabel, I s and *’e........

.. 0 30 0 40

.. 0 36 0>J
Red Label. *■.... ................ 40 0 60

MELAOAMA TEA

MIN TO BROS.,
46 Front St. East

We pack in 60and 
100 lb. cases. AU 
delivered pricM.

Wholesale Retai
Brown Label 1 lb. or .............. 0 26 0 SO
Red 1 lb. or .............. 0 27 0 86

Is, * or : .............. 0 30 0 40
Blue Is, * or .............. 0 36 0 60
Yellow " Is, I or .............. 0 46 0 60

i only.. ............... 0 56 0 60
Gold i only . ............... 0 70 1 00

01 ON
Ceylon Tea, la 

1 and * lb. lead 
packages — black 
or mixed.

Black Label, 1-lb., retail at 86c.......... $0 86
Block Label, *-lb., retail at 26c.......... 0 11
Blue Label, reUii at 30c........... ........... 0 84
GrMn Isabel, retail at 40c.................... a 30
Red Label, retail at 60c....................... 0 86
Brown Label, retail at 60c...............! 6 49
Gold Label, retail at 80c......................... 0 66

Jams and Jelllgg

T. UPTON a OO.

Compound Fruit Jams—
.T™1 Îdo*ln p*r 4o* 1 ot

8-lb. tine, 8 do*, io cue, per do*.... I u 
5 and 7 lb. tin palll, 8 and 6 pail* in

crate, per lb......................................... o 071
7wood pails. 6 pails in crate, per lb... 0 07]
30-lb. wood pails, per lb........................ n 07

Compound Fruit Jellies - 
l2,?1.r**t•î”1 ?do« Inoaee.perdo».. IN
8-lb. tins, 2 doz. incase, per lb........ { gy
rilr wood peil*, I peiU ln orate, per lb. 0 07 
80-lb. wood pail*............................. .. 0 01

Jelly Powdere.

BâsPe

List price.
“Shin iff s M (all 
flavors), per doz. 0 90 
Discounts on applica-

WHITK HWAN SPICK 
AND CERBALH, LTD.

White Swan, 15 
flavors, 1 doz. in 
liandsoniecouriter 
carton, per doz., 90c.

>r *

y 'tux

Yeast

Ontario and Quebec Prices.
Royal Yeast, 3 doz. 5 cent packages . $1 15 
Gillett'a Cream Yeast, 3doz. in box.. 1 15
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-‘r

dispensable

B. Bayley & Co., Toronto. Quebec—Messrs. F. L,

COW BRAND 
Baking Soda

For satisfaction and profit there is no 
line of Baiting Soda quite so good as 
COW BRAND.
It'S invariably pure, of full strength, 
and reliable, and is always in demand 
by the careful cook !

Order from your jobber

It is worth certain that you 
ewe only goodshi, the!

allowed unless
perfect to every respect

: • Wfm ' ‘

CHURCH and DWIGHT
Manufacturers Limited

MONTREAL

"■«■jpi» »

CHINESE
STARCH
HAVE YOU
A STOCK?

GREAT
SELLER

tm TINS
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mm
•4\yJy'ù v ■'•wy

mmm

wïésmm,
faijt |1 Ê

! * *

mtiGHT S

i » w-^

*5 SKi Yl

*3888988
inniiiiiiBi*iajsSiK

S' i- - - ■

. , •% %;

ww*

' V va-. ’ ’ if.j y ’ ■ ' »*';

■

KBBAI1B8MIV AB



THE CANADIAN GROCER

66Quality is Economy”
In the Salt you buy from

Verret, Stewart & Co., Limited
<:s.%/>

a/J't
you have both.

The Salt Sellers Montreal

ihLt*

^ W

BISCUIT
EXCELLENCE

I here is a wealth of good quality ingredients used in 
the manufacture of Reception Wafers, and it takes 
very little persuasion on your part to make your 

particular customer try them—the thin flaky salted soda cracker 
with the distinctive flavor. And you will find that the favor with 
which they are received will surely result in a big demand for them.

Put up in “Aertite” packages-a feature in connection with the excellent quality of 
Reception Wafers, which makes them a profitable and rapid-selling stock.

We else make all Kinds of 
Dainty and High-Grade Biscuits

TELFER BROS., Ltd., Collingwood, Ont.
HRANCHES AT TORONTO. WINNIPEG. HAMILTON, PORT WILLIAM


