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THE CANADIAN GROCER

Increase Their Faith!'

¢Price” 1s an argument for trade, but ¢quality”

goes far ahead of it.

Quality holds trade while

price attracts for the moment only. Sell standard
goods and you increase the faith your customers
have in the service of your store. It pays to

“‘increase their faith”

By Selling These Goods.

Scotch Fish

Kippered Herring, Herring in Tomato
Fresh Herring Herring Roes
Packed by Specialists at Noith
Shields, G.B.

Once tried always used

Griffin & SKkelley'’s
Dried Fruits

“I'he pick of the pack” from the finest
vineyards and orchards on the Pacific
Coast. Peaches, Pears, Raisins, Apri-
cots, Nectarines, Dried Plums and Prunes.
“Increase their faith” by selling them.

Order Now

“Thistle” Brand
Haddies

Parchment Lined Full Weight
Always the Best
Not the Lowest Price, but Cheapest to
use

“Shell” Brand
Castile Soap

Containing 67 per cent.
of pure oil, instead of the
usual 60 per cent. of
ordinary brands. Packed
by Couret Frere of Mar-
seilles. In 1 pound bars \
and upwards and in press- "SHELL BRAND"
LA COQUILLE)
ed cakes also.

SOLD BY LEADING WHOLESALERS

ARTHUR P. TIPPET & (0., Agents,

8 Place Royale, Montreal.

20v3 Front Street E., Toronto.




MANUFACTURERS’ AGENTS

THB CANADIAN GROCER

AND BROKERS DIRECTORY.

———
BARBADOES, B.W.I. TORONTO.
Travelling Representative, MR. J. F. HUTSON. w G A LAMBE & co
i Ed . . »
The Balogna Lime Works Co.
and Mercantile Agency, BARBADOES, B.W.l. TORDN'I'O.
Proprietors, Manufacturers and General Commission Mer-
: 8. Ope .present in the West Indies reliable
l(‘lr{nﬂ:r;mn):i(r::xsm",Lx:;::;ﬁwmil hiu:]ud]ed,h Corrcspl-_mdell\gs oroo.ry BrOk'r‘ .lld
invited. References furnishec Through our medium
:;L(:um-t\”(ﬂ ritim!-mught into direct touch with the dealer A‘.nt..
t shout the West Indies.
el Eetablished 1885

BRANDON, MAN.

GROCERIES FOR THE WEST

We will have a car leaving Toronto and Montreal
about once a month. i

Have you got something you wish to ship in
these cars

We will reship, sell or store for you. Write us.
Wilson Commission Co., Limited

Brandon, Man.

CALGARY.

The Best Salesman

is the Man on the Spot. Don't Con-
tinue to be Over a Thousand Miles Away
Commniunicate with us,

from your Buyer. !
and have your Business Transacted by

reliable Brokers on the Spot.
[oxcellent Storage Accommodation.

NICHOLSON, BAIN & JOHNSTON,
Wholssale Commission Merchants and Brokers
OALGARY, ALTA;
NICHOLSON & BAIN, WINNIPE®, MAN.

——

P ———
MONTREAL

A. J. HUGHES

Wholesale Grocers' Broker, Manufacturers' Agent
and Jobber,
1483 Notre Dame Street
MONTREAL.
Open for few more foreign and domestic agencies.
Correspondence Bolicited. Highest References’

JNO. A. MIOIR

Wholegale Commission, Teas and General Groceries.
Established 30 years.
6 8t. Sacrament 8t., - MONTREAL

Write me for snaps in Ceylons, Blacks and Green,
also Japans,(Gunpowders and Young Hysons, direct
consignments. Buy direct from producer. T am
quoting Kippered Herrings, plain and in tomato
sauce, inside prices. Write for guotations.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

21 St. Sacrament Streef, Montreal

Tel. Main 778. Bond 28.

C. E. KYLE

WHOLESALE GROCERY BROKER
and MANUFAOTURERS’ AGENT

27 FRONT ST.E.,, - TORONTO

Highest references. Cemmissions solicited.

W. G. Patrick & Co.

Manufacturers’ Agents
and

Importers.

29 Melinda St., TORONTO

VANd)UVER; B. C
J. McA. CAMERON

Manufacturers and Commission Agent
More lines desired.
Travellers on the road.

VANCOUVER, B.C. P.0. Box 912
Phone A1955

July 14, 1905

WINNIPEQ.

Dingle @ Stewart

WINNIPEG, - - CANADA.
OOMMISSION BROKERS.
Exocellent Storage Acocommodation.
Oonsign Your Cars to Us.

REGINALD LAWSON

MANUFAOTURERS’ AGENT and
WHOLESALE COMMISSION BROKER

UNION BANK BUILDING

WINNIPEG, MAN.

Corresaondenc
Sollcited 5

JOSEPH CARMAN

Wholesale Grocery Broker and Manufacturers’ Agent
Member Western Whol Brokers’ Association

Union Bank Block, Rooms 722 and 723
Winnipeg, Man.

pen for good
Ganned Goods Agenoy

Correspondence
Solicited

Stuart Watson

Manufacturers’ Agent and Whole-
sale Commission Broker.

WINNIPEG, MAN.

Highest References. Correspondence Bolicited.

The Vancouver Warehouses, Limited

STORAGE

BONDED AND FREE. FORWARDING AGENTS.
Commercial Travellers Tax. We will hold Stoeks for
ou 80 that you can supply your customers in any part of
Btitish Columbia
Consign your cars to us.
Correspondence invited.

24 CORDOVA STREET E., VANCOUVER, B.C.

VICTORIA, B.C.

Radiger & Janion

VICTORIA AND VANCOUVER

MANUFACTURERS’ AGENTS and
COMMISSION BROKERS

Correspondenc Solicited. Reference — Bank of British
North Ameriea, Victoria.

WOLSELEY, ASSA.

G. C. Warren

Wolseley, Assa.

Direct Importer and Distributer of Teas
and Jellies. = Manufacturers’ Agent.
More lines desired.

FRUIT AGENCY WANTED IN BRITAIN
Green and Canned, not Jams
House, with 20 roln’ connection, in N.E.
of England wants sole selling agency for that district.
Unimpeachable business and bank references given.
Only first-class firms represented.

J. W. LEAKE, - SCARBOROUGH
30 BARWICK STREET
Tel. Ad. ' Leake, Scarborough.”

2
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GEORGE ADAM & CO.

Wholesale Grocery Brokers and
Commission Merchants,

WINNIPEG, - - MANITOBA.
The big crowd is heading for Western Canada. Get

them buging YOUR goods. You can do
80 by corresponding with US.

Members Western Wholesale Brokers’ Association,

EASTERN MANUFACTURERS

SHIPPERS.
Al EYES are

turned on

MANITOBA AND THE WEST.

W Hi

Represent some of the leading houses in
CGANADA and the U.S.
INGREASE YOUR TRADE. WRITE US.
NICHOLSON & BAIN, WINNIPES,
Whelesalo Commission Morchants and Brokers,

HATILTON, ONT.

Long Distance Phones

OFFIOE 7156 Housk No. 1666

Norman D. McPhie

BROKER and
Commission Merchant

HAMILTON, ONT.

OFFIOE :
158 Kina 81. E.
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| SALT

— Haying Season at Hand —

¢
¢
Do you require any Salt for it?
Full Stocks, Prompt Shipment—All Lines.
o

A
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s VERRET, STEWART & CO.
MONTREAL
S — No better selling article

for Summer trade than

Heinz Pure Food Products STERL'NG

BRAND

Stand All Tests PICKLES

The grocer who puts on his shelves any one of

Heinz 657 Varieties may rest perfectly sure that he has In constant call for piC-
something which is pure and which will pass the pure

nic and outing parties.

food laws of any state.

Buy from your jobber,
or direct from the manu-

Moreover, when the grocer sells Heinz products to
. his customers he guarantees them to suit the taste of
everyone. If any one of Weinz Varieties fails to please facturers.
we authorize the grocer to> return the purchase price.
Ask us about our free Retaiers’ Aavertising Service.

THE T. A, LYTLE CO,, uwre

H. J. HEINZ CO. 124-128 Richmond St. West

PITTSBURGH, - - U.S.A. TORONTO, CANADA

4 CEREBOS &=
tase SALT

USED IN ALL THE ROYAL HOUSEHOLDS AND ALL THE BEST HOTELS AND FAMILIES IN EUROPE

Sold wholesale by the following firms:

Quebes: Whitehead & Turner. Ottawa: H. N, Bate & Sons, Ltd. Toronte: W.@. Patrick & Co. Winnipeg. The Kenneth Mackensie Co
Montreal: D, H, Rennoldson. Kingston: Geo, Robertson& Son, Hamilton: James Turner & Co, Victeria: R.P. Rithet & Co,, Ltd,
: Vanceuvar: Kelly, Douglas & Oo.

’




Tea Buyers

1.

2

6.

;

Japan Teas are the purest and
cleanest teas produced.

Japan Teas have a distinct
character and flavor that i1s not
imitable.

Japan Teas are always the
same and hold an unblemished
reputation.

Japan Teas require no bolster-
ing up with other teas.

Japan Teas are not injurious
to the most delicate constitution.

Japan Teas always please the
consumer.

Japan Teas pay you well.

JapaN TEAs ARE ALWAYS RIGHT

July 14, 19056
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SPEAKING OF
SAUCES —

Paterson’s
Worcseter
Sauce?

July 14, 19056 THE CANADIAN GROCER

Hell.

A Pickle
Pointer

You have horse sense. Then don't
be a donkey. Sell reliable, high-
grade pickles — pickles of the
‘‘ come - back - and - get - another "
kind. Not the kind that you
have to work hard to make every
sale and then your customer isn't
satisfied. Sell Flett's Pickles—
the pickle of quality.

Do you know of any
other sauce that is as
much in demand and
yet gives the grocer as
good a margin as

Honestly now, do you?
Wedon't.

& &

ROSE & LAFLATIME

ROSE & LLAFLAMME,
AGENTS,
MONTREAL.

Agents, e w meneeTONTREAL

FAIRBANK PLAN"

THE
Bp» LOOK INTO IT

.and see just what *‘The Fairbank Plan'’ s.
While we spend hundreds of thousands of dollars
every year advertising the six great Fairbank
specialties:

Gold Dust Washing Powder
Fairy Soap, Copco Soap
Fairbank’s Glycerine-Tar Soap
Fairbank’s Scouring Soap
Fairbank’s Sanitary Soap

and educating the public regarding them; and while we intend to continue doing this, we reahze fully
that advertising alone has not accomplished the splendid results we have enjoyed in the sale of these
goods, but that “ the man behind the counter” has been an important factor in extending and increasing
our trade. It was the realization of this fact that gave birth to *“The Fairbank Plan,” as a method
of rewarding the retail clerks for their earnest co-operation in selling these goods and, consequently, a
Kortion of our immense advertising appropriation is now set aside for the recognition of the dealer and

is clerks.
“The Fairbank Plan’® is an absolutely fair method of rewarding the clerk in direct proportion

to the interest displayed in pushing the six specialties, as each package of these goods is couponed in
such a manner that the coupon can be easily removed before the goods pass into the "hands of the

consumer. For these coupons we offer many valuable articles.
If you will send for an illustrated premium list of **The Fairbank Plan’’ it will convince you

that this is no cheap trading-stamp scheme.

THE N. K. FAIRBANK COMPANY - Montreal, Can‘ada.
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THB CANADIAN GROCER

NO DOUBT ABOUT IT!

There is no doubt that wherever good
judgment prevails Ceylon Teas prevail.
It would be an impolitic, substance-for-

~ shadow move to substitute Japan, or

China Teas for Ceylon Teas when there
is N0 cause for rejecting Ceylon Teas.
Y our business will not permit of much
experimenting. You cannot afford to
risk sales. Tea consumption is big.
Ceylon Teas lead in amount consumed.
If you lose your Ceylon Tea trade by
an unwise move, where will you be’
Keep close to Ceylon Teas and you
keep close to trade. Ceylon Teas are
here to stay—be sure of that.

DR DEET 66D 6

July 14, 1905
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REFRIGERATORS

Butchers

and

Grocers

Any Size. All Guar-
anteed to do the work

Write for Catalogue and

ATTENTION!

We will send you a sample of a
perfect Metal Polish

YORK

if you will send us your name and

address. If you get a sample, Kxtoes.
you'll want a supply. Eureka
Refrigerator Co.

ANGLO-CANADIAN SUPPLY CO.

3 Wellington St. E.,, TORONTO

Limited
84 and 56 Noble St.,
TORONTO - - CANADA

WE IMPORT

Canned Goods, Apples, Grain, Maple
Syrup and all Canadian products

WE EXPORT

English and Continental Groceries, Sweet-
meats, Oils, Colours, Chemicals, etc.
Let us hear from you.

T. B. BOWYER & CO.

80a Fenchurch Street, London, Eng.

COMPUTING

THE STANDAH CHEESE CUTTER

is a fixture that no merchant who believes in up-to-date
money-saving devices can afford to be without.
It is perfect in its operation and in every detail

of its construction.

It cuts to weight and to money value, at any price
per pound, in one operation.

It stops losses on cheese by preventing waste,
crumbmmpl!ng, while it protects the cheese
from dirt, mould and drying GRS

The customer gets just the amount of cheese
asked for in one perfecram

It will save the three to five pounds you are losing
on each cheese cut.

- == Terms and Prices Right. Write for Folder.

THE WALKER PIVOTED PIN & STORE FIXTURE CO., *° *3iiling ~° TORONTO

Automatic but Springless.

The “ Toledo'' is a money saver because it posi-
tively stops the giving of overweight.

A time saver because it is Automatic.

A labor saver because there are no_weights to lift, no
poises to slide, or prices to set.

A trade bringer because it indicates to the customer

ARE YOU SELLING

anything nearly
as good as

SYRUP OF MALT
EXTRACT OF MALT

Why not sell the best and

make the most ?

SAMPLES ON REQUEST.

GEO. SLEEMAN, Guelph, Ont.

KILLS |
All Dealers and 381 Queen St. W.

COMMON SENSE

Rats and Mice

TORONTO, ONT.

Roaches and Bed-Bugs

in plain figures the correct weight of the article he is

buying.

It is honest b th to the merchant and customer.

The Toledo system costs you nothing
paid for with the monev you are now losing.
For Catalogue and information apply,

because it is

Make

If there

if she
saved i

The Tarbox Mop Cloth

she certainly would not long be a non-user

Awaken to your opportunity for sales.

TARBOX BROS., Toronto

YourOwn Sales

is a woman who has never used

knew how much energy would be
n mopping.

Your Jobber Sells Them.

Dealers find Common Sense a very good seller for
the reason that it gives geneal satisfaction and each
customer tells others about same.

Write for prices.

SALT  SALT

TABLE, DAIRY AND CHEESE
SALTS

FINE AND COARSE SALTS IN
SACKS AND BARRELS

LAND SALT

C. R. COOPER

Toronto Salt Works

TORONTO, ONT.

AGENTS FOR THE DOMINION SALT AGENOY

7
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Butchers, Merchants and Hide

Should write to CARROLL 8. PAGE, Hyde

uyers Park, Vt, U.S.A., who wishes to purchase

their Hides, Calfskine, Sheep Pelts, Tallow

and Bones. He pays spot cash. He pays the freights. He

pays full market values. He wishes to arrange with some

one in every village, where he has no agent, to rell Poultry

Supplies and to pick up for him Hides, Calfskins, Sheep

Pelts, and Bones. He furnishes money with which to buy

and he keeps his agents thoroughly posted at all times as to
market values ; write him for full particulars.

They Cost
Something,
Of Course.

But enough Allison
Coupon Books to last a
year won't cost asmuch
as the amount you will
lose by thecarelessness
of your clerks in for-
getting to *‘ charge up”
numerous small pur-
chases; and disputed
pass - book entries,
where you have to
allow your customer’s
kick. or lose him.

IF A MAN WANTS CREDIT

for $10, give him a §10 Allison Coupon Book, charge
him with 810, and there you are. No trouble at all.
If he buys a plug of tobacco for ten cents, just tear
off a ten-cent coupon —that's all. And so on for all
his purchases up to limit of the hook. NO PASS
BOOK. NO WRITING. NO TINE LOST. NO
KICKING. There are other Coupon Books, of course,
but why not have the hest? Let us send you a
free sample.

For Sale in Canada by
THE EBY, BLAIN CO,, Limited, TORONTO.
C. 0. BEAUCHEMIN &- FILS, MONTREAL.

ALLISON COUPON CO., Manufacturers.
Indianapolis, Indiana.

THE CANADIAN GROCER July 14, 19056

T HE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we cando. A small
advertisement in the

Want Ads.

In this paper cost 2 cents per word first
insertion, 1 cent per- word subsequent in-
gertions. Contractions count as one word,
but five figures (such as $1,000) may pass
as one word. Cash remittance to cover

cost mustinall cases accompany orders,

“ l NGS I ON otherwise we cannot insert the advertise-
ment. When replies come in our care 6

cents additional must beincluded for for-

warding same. Many large business deals

have been brought about through adver-

tisements of 20 or 30 words. Clerks can be

secured, articles sold and exchanged, at
g small expenditure.

MacLEAN PUBLISHING CO., Limited
Montreal and Toronte.

“GLEANER"™

Better

might bring inquiries.
write for rates to

I. C. STEWART, Halifax.

...BESTABLISHED 1849...

BRADSTREET'S

Capital and Surplus, 81,600,000. Offices throughout the Civilizsed World
Exeoutive Offices : Nos. 346 and 348 Broadway, New York City, U.8.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and
the controliing circumstances of every seeker of mercantile credit. Its business may be defined as of the

merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an
authority on all matters sﬂectinf commercial affairs and mercantile credit. Its offices and connections have
been steadily extended, and it furnishes information concerning mercantile persons throughout the
civilized world.

Bubscripuions are based on the service furnished, and are available only by reputable wholesale, jobbing
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations.
Bpecific terms may be obtained by addressing the Company at any of its offices. Correspendence Invited.

OFFICES IN CANADA———
HAMILTON, ONT. LONDON, ONT.
QUEBEOQ, QUE. 8T. JOHN, N.B.

WINNIPEG, MAN.

THOS. C. IRVING, Gen. Man, Western Canada Terento.

MONTREAL, rSl.Ul.

HALIFAX ,N.8.
TORONTO, O

OTTAWA, ONT,
VANCOUVER, B.C.

Purnell’'s
B.V.Sauce

Special Offer in Brooms

A Chance For You to Make a Little Extra.
NOTE THESE POINTS REGARDING THE NEW

«PERFECTION”
BROOM (PATENT)

1.— It costs no more than the
ordinary broom.

Sl wartiouse
l\]“ Perfection

Shows a good profit.

Is the Best Value on
the Market

Order to-day from our agents.

PURNELL, WEBB & CO, LTD.
BRISTOL, ENGLAND

2.— It will not, like the ordin-
ary broom, work loose
at the shoulder. The
cut shows how perfect
rigidity is obtained by
the spgcial handle and
crosswire.

3.—It will last longer and give better satisfaction than any other broom
on the market.

OUR PROPOSITION : Send us a sample order for 6 dozen
and we will prepay freight to the extent of 30 cents per hundred.
If the goods are not satisfactory you may return them at our

expense.
PRICES, 3 STRING $2.30, 4 STRING $2.75

SOLD EXCLUSIVELY BY

LIND, KERRIGAN & CO.

Wholesale Grocers, . London, Ont,
8

-
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. Madam Huots :. ,

bo o’f * 0:?&(, 00
S Coffee N
L c,o“\i"b ~ - e O eé":‘%
g (RFEOE Mun
11/b. Tins - - 3lc. QED Mf‘HUfm; Pure, Rich,
) -%AJR = b i
2/b. Tins - - 60c. [T} i Delicious

e > N0
8 OMances. 0

" GUARANTEED * B
This Coffee has been over five years on the market and the increasing

demand proves its worth.

Its well-known merits put it above all others, and the extensive publicity
in daily papers and reviews of Canada helps the retailer to sell it.

It has the qualities to please the lovers of good Coffee, and leaves you a

good margin of profit. Keep it in stock.
New Teas in Stock

50 Half Chests Condor V. Japan May Tea, Second Lot, at . . 25c.

25 Half Chests Condor XXX. Japan May Tea,at . . . . . . 20c.

25 Half Chests Condor No. 29 Japan May Fanning,at ., . . . 8%c.
All Choice Liquoring Teas

25 Chests Ceylon Green Tea, Natural Leaf, Hyson No. 1, at . . 16 %c.

25 Half Chests Ceylon Green Tea, Natural Leaf, Yg. Hyson, at . [|7%c.

50 Half Chests Ceylon Green Tea, Fancy Finished Leaf, Yg. Hyson, at 18 c.
66 Boxes 50 lbs. each, Ceylon Green Pinhead Gun Powder, Very

TRy SRR SRR e iR
“ 7 Ask for Samples. It pays. o
"'%0 Specialty of High-class Coods in Teas, Coffees, .,&*%o\* o)X
~ < ..59, Spices and Vinegars. gw '& Q\
K L .og s“

| %% E.D. MARCEAU /&

281-285 St. Paul St.,, MONTREAL

9
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That I was FOUR YEARS in EUROPE studying and

choosing the very best representations in

Wines, Liquors and
Alimentary Products

The following firms speak for themselves :

P. GARNIER. All kinds fine-liquors.
THE UNITED VINEYARD CO.  Salamander Medicinal Brandy and other fine brands.
I.. CHANDON. Regal and First Champagne.
DIKZ HERMANOS.  All kinds of Genuine Spanish Wines.
BOUCHOT-LUDOT. All kinds of Genuine Burgundy Wines.
J. LATRILLESON. All kinds of Genuine Bordeaux Wines.
(. LABOUR. All kinds of Genuine French White and Red Clarets.
MACLEAY DUFEF & CO.  All kinds and sizes in Scotch Whiskies.
ALFRED CHANCERELLE.  French Imported Sardines.
BUSCHETTO BROS. Vermicellis, Macaronis and Nouillettes.
BOY PERIE & SON.  French Olive Oil for Table Use. V
HARTMANN & CO. Al kinds of Foreign Liguors.
. JANSEN. Pure Holland Gin, distillation under control.
GRANDIE SAVONNERIE MARSEILLAISE. All kinds of Castile Soap.
MASSARDIER & GRANJON. (QUINA EXCELSIOR) Famous Apperitive and Strength-

ening Ozonified Wine.
CHOCOLATERIE DE IUNIVERS. Lyon.
FDUARDO HEREDIA. Tarragona Wines.
PABLO DELOR. Raisins, Fruits and Mediterranean Products.
I'. LECOURT. French Peas and Beans.
ROMAN SPRINGS. French Mineral Water.

Sub Agents Wanted

July 14, 1905

B. O. BELAND

1684 Notre Dame St., MONTREAL

HALIFAX.N.S. OTTAWA, ONT. VANCOUVER, B.C. QUEBEC, P.Q.

24
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We're Strong on Teas.

If you want something in bulk Teas that will startle your opposition, write

us for samples. Just now we can show values that are really extraordinary —teas

that will improve your trade. Would like to do some mail order business with you.

TORONTO JOHN SLOAN & CO. BELLEVILLE

MAPLE & SYRUP

Telfer Bros., brokers, Winnipeg, took Small's Brand Maple Syrup and
3 cars in month of Jan., 1905. PRODUCT OF Confections have highest awards
Wm. Maitland & Co. (retail) took { from all quarters of world. Every
1428 packages in 1903, and 2614 package bears guarantee and analyst
in 1904. certificate.

If your Syrup Trade All Jobbers.
is Stagnant, Why ? Head Office, Montreal.

anned Go

The Grocer who has not placed his order with us made a
mistake— Our price for Peas, order taken before June 3o:

Old Church Peas 55c. | Wothing el

packed
Jarsey " 57c. | in this grade.
Delivered in car lots. Less quantities F.O.B. Hamilton

Do not tell any one, but if you write promptly you may be able toget a few.

Strawberries $1.55 Raspberries $1.45

Let us hear from you. Our prices will be right for corn and tomatoes.

Standard Canning Co., - Hamilton, Ont.

11
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D F T H E is the name to conjure with when it
R A comes to Coffee.

Red Feather Coffee is the greatest breakfast palate tickler that ever went down the red
The quality is superb. The flavor exquisite—in short, it’s the nicest coffee ever sold to the

lane.
consumer and the most attractive package on the market.

W. H. GILLARD & CO. of HAMILTON, CANADA, - | -

have purcb@(_i/a carload and are offering a special price as an introduction.

G LADSTON E Began his political career as a Tory, but his F
desire for progress and reform led him to
adopt the ideas of the great Liberal Party. '

The Grocer may experiment with a miscellaneous variety of brands, but
at length discovers that

WO0OD’S COFFEES

are what he has been seekmg as they combine all the elements for successful trade.

1y
To
%
7
Y

7 WOOD'S

?:.__BUSIUN[_UHEES;

” CANADIAN FACTORY ano SALESROOM
428 ST. PAUL ST., -m MONTREAL.

Preference

is given by all storekeepers to articles which

AT

are well known to the people and that have a
reputation behind them.

MATHIEU'S NERVINE POWDERS

are not only well in the public mind, but they
have a reputation as the most reliable and
safest cure for all Nerve Pains, Headaches,
erc.

Unlike most extensively advertised articles
there is a good profit on their sale ; they sell
rapidly and the profit soon accumulates.
It is to your interest to display some of the
boxes in a conspicuous place. They sell at
sight.

Some short-sighted dealers let their stock
run out of

MATHIEU’S SYRUP

of Tar and Cod Liver 0il

because they think it is exclusively a winter
preparation. Lven through summer many
people are troubled with cough, colds, etc.,
and many will ask for “MATHIEU’S SYRUP OF
Tar anp Cop Liver OiL.

J. L. MATHIEU CO.,
SHERBROOKE, Que.

Canned Peas

Place your order early for the
Popular Standard Brands.

Prices for 2-pound Tins, 60c.
and 6214c. per dozen.

Guaranteed New Pack

Delivery in a few weeks.

Most Attractive Labels
Satisfaction Guaranteed

Best Goods
Lowest Prices

Warren Bros. & Co.

35 and 37 Front Street East, - Toronto
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Winnipeg

as a Wholesale Centre

r I" is a commonplace to indulge in
high-flown generalities concerning
the wonderful growth of Winnipeg

| during recent years as a wholesale
distributing centre for Western

(‘anada, and it is not the intention of

the present article to repeat a multi-

tude of platitudes and generalities which
are now as an oft-told tale. At this
day no one doubts the prosperous pies-
ent and still more roseate future of
Winnipeg and the great fertile prairie
country lying west of the lakes. It is
no longer fashionable to doubt it; the
westerner is  outdone in his praises
of the wpewer Canada by the east-
ern  man, who probably knows the
country only by hearsay. Business
men in all parts of Canada are looking
to the westifor the expansion ol their
trade, and the interests of the country
west  of  the lakes occupy about three-
quarters of the time of the Dominion

Parliament. It is not necessary to oc-

cupy any valuable space explaining in a

general way the wealth and  poten-

tialities of the west.

But, while no one now is hrave enough
to cast any doubts upon the prosperity
and bright prospects of Winnipeg, it is
nevertheless the case that very lew
visitors on their first arrival in Winni-
peg are prepared to  see the immense
warehouses in which  the merchant
princes of the western city transact
their business. The man from Montreal
or Toronto who pays his first visit to
Winuipeg is not prepared to find ware-
houses as large as those he has known
in the large eastern cities and many
that are larger. He is not prepared to
find in a city of about 80,000 inhabitants
serving a country whose population is
not much in excess of one half million,
warehouses larger than he has known in
ecastern cities of larger population serv-
ing a constituency with a much larger
population. But this is exagctly what
he finds. In spite of all that he has
heard the reality surprises him

Aim of This Article.

This article attempts to sketch the
history of the leading jobbing and manu-
fagturing firms of Winnipeg, and to show
by illustrations to what proportions the
Winnipeg firms have grown. Winnipeg's
business history is yet in the making
and there are few firms here which have
been in business in Winnipeg for twenty
years. The number who have commenced
doing bhusiness in Winnipeg or have built
large warehouses during the last four or
five years is astonishing. New establish-
ments are being opened out with aston-
ishing rapidity, and the number of east-
ern firms sending representatives to
Winnipeg and establishing branch ware-
houses and sample rooms to cater to
the western trade is legion.

Nevertheless there are few indications
of a hoom; the rapid growth of Winni-
peg as a commercial and distributing
centre rests upon solid foundations. It

is true that a number of firms have
built beyond their present requirements,
but he is a foolish business man in Win-
nipeg who does not provide for future
expansion. At the present moment
Winnipeg is the undisputed distributing
centre for the people of the most fertile
and largest continuous: wheat belt in the
world. It is true that only a small por-
tion of this wheat area is yet under cul-
tivation, but immigrants are pouring in
by the thousands every season to take
up free Government lands and every new
arrival means a new customer to be sup-
plied from Winnipeg or the east. Un-
doubtedly there will be other jobbing
centres in the west, but Winnipeg, hav-
ing been first in the field, should main-
tain the first place. Ier relative im-
portance as a commercial centre is shown
by the fact that she ranks third 1in
Canadian cities in clearing-house re-
turns.

Few Manufacturing Industries.

A glance through the pages that follow
will show that there are as yet very
few manufacturing industries in Winni
peg. The prairie city is, as yet, essen-
tially a distributing centre, handling the
manufactured products of eastern cities
and outside countries. That this will
always be the case no person believes,
and already there are a number of pros-
perous manufacturing plants. The chiel
drawback is the absence of cheap power.
Power generated from goal costs rela-
tively so much more in Winnipeg than in
the east that manufacturers hesitate to
locate here. At the present time the
city council and the most enterprising
business men are looking for a solution
of the difficulty in the water power
available at the Winnipeg River, be-
tween sixty and seventy miles distant
from Winnipeg. It is urged by those
who have studied the situation that,
contrary to the popular opinion, Winni-
peg occupies one of the most command-
ing positions of any manufacturing
centre in the country, and that it will
be the fault of Winnipeg's citizens if
the advantages of cheap water power
are not realized.

Water Power.

In a paper by Mr. Chas. Esplin, who
has made a personal examination of the
Winnipeg River and has given the whole
power question a careful study, the
situation is reviewed at length. The
commonly accepted data show the eleva-
tion of the Lake of the Woods to be
1,042 feet. The elevation of Lake Win-
nipeg is 710 feet, and the total fall of
the Winnipeg River from the Lake of the
Woods is consequently 332 feet. The
portion of the river in which Winnipeg
businéss men are most keenly interested
because of its potentialities as a source
of cheap power is near the Big Bonnet
Falls. In a distance of less than six and
one half miles from the head of the Big
Bonnet Falls to the foot of Silver KFalls
the river drops over 94 feet and in that
distance there are three principal groups
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of falls. The first is Big Bonnet Falls,
with a drop ol over 35 feet;, the second
is White Mud or Electra Falls, with a
drop of 13} feet, and the third is Silver
Falls, with a drop of over 22 feet

It is estimated by power experts-that
the Big Bonnet Falls will easily yield
390,000 horse-power, that the Electra
Falls will yield 227,000 horse-power, and
that the Silver Falls, if improved, will
yield additional 227 000 horse-power, ot
a total of 884,000 horse-power within
63 wmiles.

That is, within 65 miles of Winnipeg,
an_enormous amount ol water power is
going to waste and is available for use
in Winnipeg it advantage be taken of the

situation ol the city It is estimated
that this amount of power is equal to
that which can be obtained from 7 000,

00u tons of coal per yeal
The river at the points in question i

about half a mile wide. 1t contains nol
only the water from the region drained
by the Lake of the Woods and its tri

butaries, but also another volume ol
water about twice as great, from the
segion drained by the English River and
its tributaries. Sixty feet is not an un
common depth and the volume of water
is not less than 7 000 000 cubic feet per
second. While several hundred thousand
horse-power can be developed there, the
total amount of horse-power used i the
manufactures of Toronto is about 150
000 horse-powelr

It is unnecessary to dwell upon  the
possibilities which access to such powel
opens to Winnipeg industries. The de
velopment of the water power of  the
Winnipeg River and of the St Andrew’s
Rapids on the Red will mean a revolu
tion in the industries of Winnipeg In
addition to being the distributing gentre
for the west Winnipeg will also be its
manufacturing centre

Gordon, Ironside & Fares.

This is a firm with a more than na
tional reputation, and, although its be
ginnings were in the west and the west
is still the source of its supplies, yel
with stockyards in  Montreal, with
facilities for handling their own cattle
in Liverpool and Birkenhead and with
cold storage plants in various Canadian
towns, Gordon, Ironside & Fares are
much more than an ordinary Winnipeg
firm. It is, however, in the packing
facilities and packing house business of
the firm that readers of The Canadian
Girocer will be most interested, and that
is a Winnipeg industry.

In 1891 the firm were known as Gor
don & lronside, and headquarters were
in Manitou and Pilot Mound. In 1896
Mr. Fares was admitted to partnership
and the firm became known under its
present name. Two years later the
present extensive plant was built in
Winnipeg, and the history of the lirm
since then has been one of rapid
progress. Branches with cold storage
plants have been established in Rainy
River, Kenora (Rat Portage), Fort
William, Port Arthur and Sault Ste.
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Marie. These are all supplied with
dressed and cured meats from the cen-
tral establishment in Winnipeg.

The Winnipeg plant is one of the most
complete and up-to-date in Canada and
the products of the firm are sold in all
parts of the country.

WINNIPEG AS A WHOLESALE CENTRE

The rapid growth of this firm is a
splendid example of what may be ac-
complished by push, energy and capital
in the Canadian west. Although a new
firm, Foley, Lock & Larson occupy a
foremost place among the wholesale
grocery firms of the west. They have

Warchouse Foley, Lock & Larson.

Foley, Lock & Larson.

It is hard to realize that the firm of
Foley, Lock & Larson date their exist-
ence only singe January 1, 1503; hard
because of the immense warehouse in
which they carry their stock, and hard
because of the ramifications of  their
business throughout the entire west.
Foley, Lock & Larson are the successors
of Lock Bros., who for two or three
years before the formation of the pres-
ént firm carried on a fruit afid produce
business. Lock Bros. started in a small
way in the Oddfellows’ Block, on Prin-
cess street, conducting a fruit and pro-
duce trade. Krom there they moved to
Bannatyne street east, where they re-
mained until a move was made into
their present quarters. In the meantime
the firm of Koley, Lock & Larson was
formed, its members being koley Bros.,
St. Paul railway contractors and whole-
sale grocers; T. H. Lock, J. A. Lock,
W. G. Lock, A. S. Lock and Peter Lar-
son, railway contractor, of Helena
Mont.

The present huilding on Market street
was built in 1903 and the firm wmoved
into it in October of that year. At the
present time they are building irumedi-
ately to the east of their warehouse a
big confectionery and biscuit plant which
will be completed, it is hoped, before
the snow flies. The building will have a
frontage of 216 feet, a depth of 100 feet,
and will be five storeys high with a
basement. The combined warehouse and
confectionery plant will probably be the
largest building of its kind in Canada.
The firm are also building on James
street a warehouse 50x100 feet for the
storage of heavy goods, such as salt,

sugar and syrups.

ten travelers in the country and four in
the city.
J. Y. Grffin & Co., Limited.

It was in 1880 that this firm estab-
lished the first pork packing business in
the Canadian west. At that time dress-
ed hogs only were handled and there
was no system of refrigeration or cold
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when the company erected a new pork
packing plant with a daily capacity of
250 hogs, and in this plant the company
made their first use of ice for chilling
and storage rooms.

The steady growth of the west was
the underlying reason for the growth of
this pioneer packing industry and the
year 1898 saw a big expansion while the
intervening years have been one con-
tinued story of rapid growth. In 1898
the plant was doubled in size and the
daily capacity was now 500 hogs.
Mechanical refrigeration was installed
for the chill rooms and butter, egg and
cheese rooms. Branches were also es-
tablished in that year in Vancouver and
Nelson, B.C. In 1902 the plant was
again enlarged making the daily possible
capacity 1,000 hogs. The use of ice was
discontinued and the mechanical refrig-
eration system was extended throughout
all the storerooms. In 1904 a branch
was established at C(algary and the
killing of cattle and sheep at the Win-
nipeg plant was commenced.

At the present time further extensions
are contemplated to be made next year
which will nearly double the present
plant. Distributing warehouses will also
he established in the near future at Rat
Portage (or as it must now be known,
Kenora), Fort William, Rainy River and
Sault Ste. Marie. Iovidently the history
of the company is still to be one of
rapid growth.

Nicholson & Bain.

Nicholson & Bain are the successors of
lienderson & Bull, a firm of commission
merchants who will be remembered by
those Rho have been in the trade a few
years. Mr. Nicholson came to Winnipeg
in the days of ‘‘the boom’ in 1882, and
commenced to work for Henderson &
Bull. Mr. Bull retired in 1888, the firm
then becoming W. F. Henderson & Co.,
and Mr. Nicholson retained his connec-
tion with it. When Mr. Henderson died
in 1896, Mr. Nicholson succeeded to the
business, and in January, 1903, whe

Lovise BriDGe

P WINNIPEG.
MAN
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Packing Plant J. Y. Grifin & Co., Limited.

storage. Methods were not then what
they are now and appliances in general
use and employed by this firm now were
primitive when compared with the plant
now in operation. Hog products, hut-
ter, eggs and cheese were all handled in
one ordinary warehouse.

In 1886 a step in advance was made
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took Mr. Bain into partnership, the firm
hecame known under its present name of
Nicholson & Bain.

In 1904 the first step in a policy of
expansion was taken by the opening of
a branch in Calgary under the name of
Nicholson, Bain & Johnson, the firm
holding the same agencies at that point

&
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as in Winnipeg. Property has been
secured in Calgary and a large, modern
warehouse will be built there this year.
It is the intention of the firm to start
a branch in Vancouver, and they are
also considering the advisability of open-
ing in Montreal.

WINNIPEG AS A WHOLESALE CENTRE

Campbell Bros. & Wilson.

Campbell Bros. & Wilson are the suc-
cessors of Sutherland & Campbell, who
commenced a wholesale grocery business
in Winnipeg in the ‘“‘boom’ days of 1882,
from which so many Winnipeg firms date

Warchouse Nicholson & JBain.

The large Winnipeg warehouse, which
was built in 1898, affords accommoda-
tion for an extensive stock. It is a
three-storey building with a basement,
the dimensions being 66x72.

It would be impossible
limits of availahle space to
all the agencies of
following are

within the
enumerate
this firm, but the
among the firms whom

they represent: Canada Jute Co., Lim-
ited, Montreal, bags, twine, Hessians;
lidwardsburg ~ Starch Co., Cardinal,
Ont., starches, syrups, glucose; Truro

(‘ondensed Milk and Canning Co.,. Truro,
N.S., condensed milk, evaporated cream;
Rosenberg Bros. & Co., San Francisco,
California dried fruits; Anglo-British
(‘olumbia Packing Co., Vancouver, can-
ned salmon; Flavelle Limited, Lindsay,
honey, eggs, cheese, butter; Diamond
Klevator and Milling Co., Minneapolis,
cornmeal, rye tlour, etc.; Dow & Curry,
Pilot Mound, Man., rolled oats, pot and
pearl barley; Wallaceburg Sugar Co.,
Limited, Wallaceburg, Ont., sugars;
John Sealy, St. John, N.B., canned,
smoked and dried fish; Kunston Dried
IFruits and Nuts Co., St. Louis; nuts;
Postum Cereal (Co., Battle Creek, Mich.,
“Grape Nuts” and ‘“‘Postum’; Peek
Bros. & Co., London, Eng., teas and
spices; J. B. Stringer & Co., Chatham,
beans; Mahler Bros., Chatham, evaporat-
ed apples; California Fruit Canners’ As-
sociation, San Francisco, dried and can-
ned fruits ; Campbell Fruit Growers’
Union, San Jose, C(al., dried fruits;
Manitoba Canning Co., Limited, canned
meats; Sugars Limited, Montreal, maple
sugar and maple syrup; New York Cof-
fee Co., London, roasted coffees; Evans,

Coleman & Evans, Vancouver, canned
salmon; Cudahy Packing Co., South
Omaha, canned meats, smoked meats,

!ard; F. W. Fairman Co., Limited, Ham-
ilton, meats and lard.

their early beginnings. The firm were
then located on Princess street, on the
corner immediately north of their pres-
ent building. Jas. Sutherland died in
1885, but the business was still con-
ducted under the old name of Sutherland
& Campbell until 1900, when R. R.

The Canadian Grocer

“p

firm and its brand of toval Shield”’
goods are no strangers to the western
trade from Winnipeg to the coast.

Western Packing Co. of Canada, Limited
This large packing house firm was ot
ganized in 1902, and in that year theu
large and up-to-date plaut was built
They are situated on Logan avenue
west, not far from the new C.P.R
shops, and they have excellent track
facilities for the prompt shipment ol
their output. The packing house plant
Is up to date in every respect, being
equipped with an excellent refrigerator
system and all the latest gonveniences
. V. Kobold is president of the com
pany, and R. M. McLeod is
Lreasurer.

secretary

Bright & Johnston.

The wholesale (ruit
Johnston was  formed in
partuership of - \. Bright
Johnston. Mr. Bright was
wholesale grocer amd M
a city travelen The busiuess
ed on Princess street and two
later in 1898 the firm bought the block
in which they are now located In 1903
they built a large new block adjoining
their present premises into which they
have not yet moved The firm do a
large wholesale business in fruits, and
have a good connection throughout the
west.

Gallagher, Holman, La France Co.

This is a new packing firm formed by
the amalgamation of a number of othet
firms whose names have been well known
in the west for many years. Perhaps
what may be called the parent firm was
founded in tne Spring of 1880 and it was
known as P. Gallagher & Son. In 1902
this firm were incorporated, and in 1904
they amalgamated with the Holman
Meat Co., and the firm name was chang-
ed to Gallagher, Holman, LaFrance (o

fitm of Bright &
1896 by Lhe
and h J
tormerly a
Was
nll('[.
vears

Johuston
was

Wilson was admitted to the firm and the Although the original firms have been
name then became Campbell Bros. & in business for many vears, the firm is
) 97/( 2
/
Warchouse Campbell Bros. Y& Wilson.
Wilson. The members of the firm as at practically a new one and the up-to-date

present constituted are R. J. Campbell,
W. J. Campbéll and R. R. Wilson.
The present commodious and handsome
warehouse illustrated herewith was built
in 1903, and within recent years a
branch has been opened in Calgary. The
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packing establishment which has been
erected is only now in shape to run at
its full capacity. The plant is situated
on Logan avenue west, not far from the
C.P.R. shops, and the management have
spared no efforts to equip it with the

RETURNED
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latest appliances. ‘The cured meats
branch of the business has only bheen
conenced An  abattolr was  built
about three years ago and operated fol
one year. Then big extensions were de

plant is scarcely
A : Ils own refrigerat-
1g plant and all the most modern de-
vices of a packing house, the firm are in
position to do an increasing business if
the Northwest farmers will supply the
necessary hogs.

Macnab & Robherts.

Development is an old story in  the
west, but a good example is furnished
hy the growtih ot the firm of Macnabh &
Roberts, who commenced as commission
tierchants and  are now doing a large
ant  rapidly-inereasing  business as  a
wholesale house J., €. Macnab com-
menced 1 1897 as a comunission agent
lor grocers’ and confectioners’ special-

ties, and two Veais later was joined by

ded upon and
|

leted vet
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When Mr. Peter retired from active busi- ness on strictly cash principles. All ac-
ness two years ago, the firm became counts must be settled with the A. Mac-

Scott,  Bathgate & Co., its members donald Co. within 30 days; in a coun-
being A. k. Scott and J. L. Bathgate. try where the credit system is so prom-
The best evidence of the growth of their  inent and harmful they manage to do a
business is the fact that they have de- large business without extending any

cided to erect a five-storey building on  credit. They communicate with the
the corner of Notre Dame avenue and trade by means of fortnightly price lists

Victoria street.  Their present Jocation  which are sent to all western grocers.
Is on Princess street. The business was commenced 17 years
; ago, and has grown steadily, large

Dingle & Stewart. branch warehouses being now established

l)mglvbk\' Slg\\al‘l colnmenced business in Kenora (Rat Portage), Ont.; I<dmon-
in Winnipeg six years ago, their first ton, N.W.T.; and Vancouver and Nelson,
location being on Market street. From B.C.

Market street they removed to Portage .
avenue and in 1903 they built their pres- Park Packing Houses.
ent substantial warehouse on Stanley Only one - thing prevents a much

street.  This is a solid brick structure greater development of the  pork
two storeys in height, dimensions 50x  packing industry of Winnipeg than has
100. They have excellent track facilities yet been attained and that is the scar-
on the premises and hence are able to city of the necessary hog. The western
handle large quantities of goods with farmer is devoting nearly all his atten-
ease. They do a storage husiness for tion to wheat and is neglecting the
growth of the packers’ necessary raw
material. The present packing plants
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could handle many more hogs than at
present they can obtain in the west and,
were the supply greater than the pres-
ent facilities of the packers could take
care of, their plants could easily be ex-
tended. There is no trouble in finding
a market as the export demand is
greater than the supply. There has been,
however, a marked improvement during
the last three or four years in the
situation descrived. ‘iLe nog sepply is
increasing and the quality is better.

Porter & Co.

Porter & (o. have a large wholesale
glass and crockery establishment at 368
and 370 Main street. They do a large
husiness in the west.

Kenneth, McKenzie & Co.

Kenneth McKenzie & (‘o. can date the
beginnings of their business from the
year 1870, as they are the successors of
W. II. Lyon, who in that year com-
menced -a  retail  grocery business in
Winnipeg. In 1877 the business was
changed irom retail to wholesale, and
about that time became known as Lyon,
McKenzie & Powis. In the intervening
years it was known as McKenzie, Powis
& Co., and finally as Kenneth McKenzie
& Co. The firm were at one time
located at the corner of Main and Mc-
Dermott on the site of the present C.P.
R. ticket oflice. ILater they were in

Warchouse MacNab, &_Roberts,

William loberts.  Business was coni-
menced on Main street and later prem-
Ises were rented from Bright & Johnson
on Bannatyne avenue. From there the
lirm moved to the old Balfour Block on
torie street, hut the increasing demands
of their business made larger quarters
necessary, and in 1903 the contract was
let .for the present building. Removal
was hastened by a fire in the Summer
of 1903,

Their present warehouse is five storeys
high and its dimensions 140x105 feet.
Recently the commission part of the
husiness has been dropped and the firm
now huy their goods outright and do a
lobbing business in grocers’ specialties

Scott, Bathgate & Co.

Scott, Bathgate & (0. are the suc-
cessors of Scott, Peter & Co., who com-
menced a general manufacturers’ agency
business in Winnipeg eight years ago.

business in the building which has re-
cently been vacated by the Manitoba
I'ree Press. They have been in their
. present location some 10 or 12 years.
eastern manufacturers and recently have Kenneth McKenzie & Co. have a repu-
undertaken to act as distributors  for  tation among the western trade for sane
castern firms. For example, a traveler copservative business methods.

for an eastern house comes west and

sells a great many small lots of goods. Herbert J. Boyd.
His firm make up a carload and ship to Herbert J. Boyd transacts a general

Dingle & Stewart who distribute the import commission and manufacturers’

small orders among a great many cus- agency business at 137 Bannatyne
tomers. ; avenue. His principal line is wholesale
Dingle & Stewart are exclusive west- crockery

ern agents for the following firms: Mc- '

Cormick Mfg. Co., London, Ont.; Pure Mason & Hickey.
(fuld Mig. Co., Toronto, Ont.; Chase & This is one ol the younger firms, dat-
Sanborn, Montreal, Que. ing its existence since October 1, 1904.
Its members are: H. J. Hickey and L.
The A. Macionsld Do, P. Mason, and each of these gentlemen

A wholesale grocery business unique in  has had a long experience in the grocery
the character of its business methods is  husiness. Mr. Mason was for a number
the A. Macdonald Co. Probably there of years with F. F. Dalley & Co., of
Is no other wholesale house in Canada Hamilton, Ont., and for 14 years Mr.
conducting its business by the same Hickey traveled for Lucas, Steele &
methods. This house employs no com- Bristol. The firm represent a number of
mercial travelers and conducts its husi- strong eastern concerns and carry a
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WINNIPEG AS A WHOLESALE CENTRE

stock for them in their commodious have built one of the handsomest ware-

warehouse on Princess street. The fol-
lowing are the firms which they repre-
sent: Brantford Starch C(‘o., Brantiord;
2. D. Smith, Winona; Gorman, Eckert
& Co., London; Ingersoll Packing Co.,
Ingersoll; Diamond Crystal Salt Co, St.  Mills Co.,

('lair, Mich.
Codville & Co.

One of the oldest wholesale grocer
houses in Winnipeg is that of Codville
& Co. The firm was organized in 187

in the City of Quebec and was know

then as Thompson, Codville & Co., its A

members being Jas. Thompson and

J. Codville. The west did not offer the
same inducements to business men that

houses in the west
Ogilvie Flour Mills Co., Limited.
Closely associated with the history of
Western Canada is the Ogilvie Flout
Limited, which have played
such a prominent part in the handling

and disposing of the western crop To
say nothing of their immense interests
y in other parts of (‘anada, the Ogilvic
Flour Mills Co. have a mammoth mili
O in Winnipeg on Iliggins avenue. Theil

n offices are at 267 Alexander avenue. Wm
Black is western manager of the
company Thos Williamson 1s  local
manager, and William Campbell is
assistant manager.

are found to-day, but this Quebec firm

had faith in the future of the Canadian

Lake of the Woods Milling Co., Limited.

prairie country at a time when it was The Lake of the Woods Milling (o

not the fashion to indulge in optimistic

transports over the possibilities of

have offices in Winnipeg at 212 MceDel

a mot avenue, and from these oflices they
country that was then an unknown wil-

handle their western business. Geo. \

Warchouse

derness. The western niarket was not
very large, but in 1880 Thompson, (‘od-
ville & Co. opened a branch in Winnipeg,

and their foresight has been rewarded °

by a steady growth in their business.
The firm continued under the name of
Thompson, Codville & Co. until 1899
when, on the death of Jas. Thompson,
the name was changed to Codville & Co.
the members being J. J. Codville and
William Georgeson.

In 1900 the firm moved to their pres-
ent commodious premises on Bannatyne
avenue, which are illustrated herewith,
and two years later they built a large
cofiee and spice factory and gave it an
up-to-date equipment. It has since be-
come one of the most important factors
of their business.

The firm now employ about 1M hands
in their Winnipeg warehouse and factory
and they have established branches at
Brandon and Calgary, thus being in an
exceptionally good position to handle
the western trade. At Calgary they
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Codville & Co

Hastings is general superintendent and
manager at Winnipeg.

The White Star Manufacturing Co.

This firm, which is the successor of
the Dyson-Gibson Co., was the outcome
of the first milling baking powder plant
in the Canadian west. It does a large
business in baking powder, spices, col-
fees, jellies and jams, and makes a
specialty of pickles made from vegetables
grown in the west. Last year 180,000
Ibs. of caulifower were used in the
manufacture of pickles and two lbs. ol
cucumbers were used to one of cauli
flower. R. Kay is president of the com
pany.

The Dyson Co.

The Dyson (o., which succeeded the
Dyson-Gibson (‘o., was formed in March,
1902. This company are manufacturers
of ‘““‘Red Cross’ baking powder, flavor-
ing extracts, pickles, vinegar and jok-
bers of many lines of spices, coliees, etc.
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Their factory is situated on Higgins
avenue, one of the busiest of Winnipeg
business thoroughfares The president
and manager of the companv is David
J. Dvson; vice-president, J. D. Wind
rum; treasurer, Thos. Jefirevs

Crook, Brown & Co.

Crook, Brown & ( {
wholesale lea busin Wi
Vear agzo I'he e i I
K. Crook and X. G B Ve
chgaged n the 1 bu | |

for a number ol yvea “: d M }.7 )
L 2 3/ Wit it - ; : ‘

one tiie buve 1 Colombao
leading  Fnglish house I (
business in Winnipeg is a
PPrincess street and MeDer

Blackwoods, Limited.

Blackwood Lamited
oldest manufacturing 1 {
o their busines Wa Ol

V't that time the business wa conln
Lo soda water manufactute bul 1
that date it has expanded to mclude a
large picltling and vinegar plai ik
les and vinegar are sold by |
throughout tne entire ) I The

oda water goes as far cast a Mo {
Sauces, Irutt Vrups and aecrated walte
ol this firm’'s mam 1 { d i
the east as well as i i ot VW
of the lake Wi Blackwood 1s presi
dent of the company and N, W. Brad
SLOCK IS Svoretlary

E. H. Briggs & Co.

.. . Brigegs & Co. are a whol
jobbing Frm i woodenware and grog
stundries They are  manutacturers ol
brooms, brushes  and whisl Uhet

= Corner in Labratory, Codville & Co.'s Spice Factory

place ol business is at 312-320 McDer
mot avenue, where they will be glad to
welcome visitors during the Exhibition

J. Brown & Co.
Jd. Brown & (o
packing

commenced then
business in Winnipeg in 1888,
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their first warehouse being in the build-
ing which is now the Winnipeg Opera
House. Their new premises on Princess
street, into which they have recently
moved from their location on Alexander
avenue, are well adapted to the require-
ments of an up-to-date packing business.
As is the case with the other packing

Coffee Roasting Plant in Codville & Cou's
Spice Factory.

houses, no difficulty is found in market-
ing the product.
The W. J. Guest Fish Co.

It was in 1890 that W. .J. Guest com-
menced his fish business, and until the

Spring of this year he conducted a
wholesale and retail business on Main

A couple of months ago he sold
out the retail end of his business and
decided to devote all his attention to
the wholesale department. A new four-
storey building is to bhe erected at the
foot of Alexander street, where the best
shipping facilities can be secured. Mr.
(GGuest’s connection with the Northern
IFish Co. puts him in a good position to
secure ample supplies of the bhest fish.
Telfer Brothers.

The story of this firm illustrates the
common experience of eastern bhusiness
houses which find their western husiness
fast overtaking in importance the parent
business in the east. For perhaps 20
years travelers sold biscuits in the
Northwest for Telfer Bros., of Colling-
wood, Ont., but it was not until the

street.
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Factory and Warchouse, Telfer Bros.

Spring of 1902 that an office was opened
in Winnipeg and a stock carried in a
warehouse on Klgin avenue. In 1904 the
present five-storey building was erected,
in itseli an evidence of the growth of
the company’s western husiness.

F. F. Telier and H. T. Telfer are the
members of the firm.

WINNIPEG AS A WHOLESALE CENTRE

G. F. & J. Galt.

The name of G. K. and J. Galt is
connected with ‘‘Blue Ribbon’ teas,
baking powder and spices and also with
a general grocery business. It was in
the early days of the city in 1882 that a
general ~ wholesale business was estab-
lished in Winnipeg by G. F. and J.
Galt. They were first located in the old
Gerry Block and later they moved to
Princess street. There present building
1887 and enlarged in

was erected in

1904. In addition to their grocery ware-
house they have a large spice mill and
manufacturing  department on King
street. Branches of the business have
been established in Calgary and Prince

Albert, and there are tea packing estab-
lishments in Winnipeg, Vancouver and
(‘algary, in addition to the Blue Ribbon
Tea (o.’s plant in Toronto.

Paulin-Chambers Co., Limited.

A biscuit and confectionery firm which
dates its existence since 1876 is among
the oldest g the business establishments
of the Prairie City. The present firm
of Paulin-Chambers Co., Limited, is the
successor of the old-time firm of C‘ham-
bers Bros., who in 1876 commenced the
biscuit business in premises on Main
street nearly opposite the present
Strathcona Block. The western market
was limited in its buying capacity in
those early days and it required courage
and enterprise to induce men to invest
their money in an enterprise of the kind.
As the west grew slowly the business
kept pace with its progress, and in 1882
a frame building was erected on Ross
street, not far from the present site of
the company. Abhout a year later the
business of Chambers Bros. was acquired
by the Paulin-Chambers Co., but it was
not until 1899 that the present joint
stock company was formed. In that
vear also the present large factory was
built and the history of the company in
the years of plenty and prosperity which
have followed has heen one of steady
growth and material progress.

The president of the company is J. H.
C‘hambers; the vice-president, W. H.
Paulin, and the secretary and general
manager is I.. C. Macintyre, who for so
many years has acted as treasurer of
the Northwest Commercial Travelers’
Association.

John Marrin Co., Limited.

In Western Canada there are few old
firms, but the name of this firm is
familiar to -the old-timers, who remem-
ber a retail grocery bhusiness of the name
which was conducted at the corner of
Main and St. Mary streets. The whole-
sale husiness was founded in 1899 hy
Philip Marrin, Thos. Jobin and J. J.
Tomlinson. With the expansion of the
west this firm of wholesalers, who have
developed a retail business to the whole-
sale stage, are receiving a good share of
the growing western demand.

Manufacturers’ Agents.

To attempt to enumerate all the
manufacturers’ agents in Winnipeg is a
task beyond the scope of this article.
Their name is legion, for almost every
house of any importance in Fastern
(‘anada, if it has not a branch in Winni-
peg, is at least represented by an agent.
In addition a great number of American
houses and a few English are represented
in Winnipeg by manufacturers’ agents.
In addition to the agents named already
a few others might bhe mentioned:
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Buchannan & Gordon, Chas. Duncan,
Jos. Carman, Ashley & Thompson, Jno.
M. Scott, Geo. Adam & Co., Jos. E.
Huxley, H. P. Peunock & Co., Bell &
Armytage, W. L. McKenzie & Co., Stu-
art Watson, Reginald Lawson, R. B.
Wiseman, C. J. Scandrett and J. A.

Cheyne are all leading n turers’
= *RETURNED

Paulin-Chambers Co., Limited.

agents representing leading eastern_ and
foreign houses. \

Teese & Persse, Limited.

Teese & Persse Limited are one of the
leading commission and brokerage houses
in the grocery business in Winnipeg. The
members of the firm are James Teese
and John B. Persse, each of whom has
had a long experience in the grocery
bhusiness. They have a very strong lisi,
of agencies, some of the firms
represented by them being the St.
Lawrence Starch Co., the Tuckett Cigar
Co., John Dwight & Co., E. B. Eddy
& Co., and Upton’s. They have offices
in the Union Bank Building.

F. F. Dalley Co., Limited.

This Hamilton firm have had a branch
in Winnipeg for some time. As manufac-
turers of grocers’ sundries their name is
familiar to the trade in all parts of
Canada. Their place of business in
Winnipeg is 141-143 Bannantyne avenué.
Frederick F. Dalley is manager.

Warchouse of Jobin Marrin Co., Limited.

R. A. Rogers & Co., Limited.

The present fruit and produce firm of
R. A. Rogers & Co., Limited, is the
lineal descendant of the Parsons Pro-
duce Co., of which R. A. Rogers was
for many years- the general manager.
This firm was established in 1885, and
has grown up with the country. In
1901 it was incorporated as R. A.

| .
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IF YOU BUY RIGHT

SUNLIGHT SOAP
yields you a profit of 47,

: e - :
and yields your customers r100% of satisfaction.

THESE ARE OUR PRICES. F.0.B. WINNIPEG:

| case parcels - $4.75—per case of 100 bars
5 i 1 E 4-65— 1 i mu i
25 1] i & 4.2“"? i i mu i

Push the line that pays, especially when you are
sure of its sterling quality, and are positive it will give

satisfaction.

All Old Country settlers demand Sunlight Soap.

I{ your wholesaler won’t supply you we will.

LEVER BROTHERS LIMITED : : TORONTO

WINNIPEG AGENTS: MESSRS. TEES & PERSSE.
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Rogers & Co., Limited, and R. A.

Rogers has continued to act as general
manager, while J. Herbert Roach bas
heen his assistant manager.

In connection with their business this
firm operate the Crescent Creamery Co.
of which J. M. Carruthers is the man-
ager. During the Summer they will
build for the Cresgcent Creamery Co. an
addition 1o the present huilding on Lom-
hard street The accompanying cut
shows the premises of R. A. Rogers &

(‘o., Limited, and of the Crescent
Creamery Co. as they will appear when
the building operations are completed

Gowans, Kent & Co.

Gowans., Kent & Co., of Toronto, have
large western branch in Winnipeg at

358 Main street. The western business
is under the management of John J
Ritchie.- The crockery and glassware of

this firm ave sold in all parts of Can-

1
dlad

WINNIPEG AS A WHOLESALE CENTRE

Fruit is sold by this firm to the trade
by auction.

Winnipeg Fish Co.

The Winnipeg Fish Co. do a large whole-
sale husiness in fresh and frozen lake fish,
oysters and poultry. Their place of
business is 259 Portage avenue. -G. D.
Illis is general manager.

Royal Crown, Limited.

As stated in the introduction, Winni-
peg has few manufacturing industries,
but at least omne company, the Royal
Crown Limited, have made for them-
selves a name in all parts of Canada.
This big soap plant dates its existence
from 1889, when it was started in a
small way in a building 40x80 by Mr.
M. Bull, the present president of the
company. In course of time the present
joint stock company was formed and as
the business grew the plant was extend-
ed, more land being purchased and addi-

July 14, 1905

which sell in the country east of the
lakes, but the Royal Crown Limited is
one whose products are used in all parts
of Canada.

The president of the company is Mr.
M. Bull; the vice-president is Mr. J. A.
Mitchell; and the secretary-treasurer is
Mr. Chas. L. Marks.

Walter Woods & Co.

The Winnipeg branch of this Hamilton
firm was opened five years ago under the
management of Geo. N. Jackson. They
have a warehouse on Bannatyne avenue
east.

Imperial Fruit and Produce Co., Ltd.

The Imperial Fruit and Produce Co.,
I.imited, have oflices and warehouse at
330 Ilgin avenue. I, Sinclair is man-
ager of the business.

A. E. Parsons & Co.

A. E. Parsons & Co. are a firm of

wholesale produce and commission mer-

D. S. Perrin & Co., Limited.

This London biscuit and confectionery
firm have a branch on Notre Dame
street under the management of Charles
Grundy. They are considering the ad-
visability of erecting a large branch
warehouse and factory in this city.

Macpherson Fruit Co., Limited.

The Macpherson Fruit (0., Limited,
one of the oldest and best established
fruit houses of the west, have offices and
warehouse at 493 Main street. A. C.
Macpherson is president of the company
and Robert R. Scott is secretary-treas-
urer and manager.

Ottawa Fruit and Produce Exchange.
This is a branch of an Ottawa firm of
which G.  W. Hunt is proprietor. C.
Brooks, the resident manager, opened
the Winnipeg branch in February, 1905.

Winnipeg, Looking North.

tional buildings being erected. At the
present time the companv o more
than an acre of ground and have more
than two acres floor space. A new three-
storey brick building with a basement,
dimensions 145x70 feet, is now almost
completed and an expensive glycerine
plant is being installed. The company
are also adding to their equipment a
new 80 h.p. hoiler.

It has been the aim of the manage-
meot to have a plant that is complete
in all departments. and they therefore
have their own printing plant and paper
box factory, and manufacture all their
own wooden boxes. Employment is giv-
en to about 100 hands in the factory.

“Roval Crown’ soap is an article
familiar to the western trade, and the
company’s ‘“‘Witch Hazel’’ toilet soap
and perfumes are being sold in all parts
of the Dominion. Winnipeg has few
manufacturing industries and fewer still

20

chants. Their place of business is 147
Bannatyne avenue. A. E. Parsons is
manager.

The Wm. Paterson & Sons Co., Limited.

A branch of this Brantford bhiscuit and
confectionery business is established in
Winnipeg at 177 McDermot avenue. It
is under the management of Donald Mc-
Phail.

THE WINNIPEG EXHIBITION.

HILE it is possible that Western
(Canada’s Great Industrial Fair
may not attain to the same

height of excellence and importance as
last year, when it was conducted as a
Dominion Exhibition, it will neverthe-
less he worthy -of the attention and
patronage of Western (anada. It is the
great fair of the west, and as such is
the best representative of the resources

A%
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Established 1852.

GILLETT'S GOODS ARE THE BEST!

Magic Baking Powder. Cillett’s Mammoth Blue.
Cillett’'s Perfumed Lye.  Imperial Baking Powder.
Magic Baking Soda. CGillett’s Cream Tartar.
Cillett’s Washing Crystal. Royal Yeast Cakes.

RETURNED
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Quality Always Wins. The sale of Gillett’s Goods has more than doubled in two
years and is increasing every month.

Order Direct From Us. If unable to get what you want from your Wholesale Grocer
order from us direct, and shipment will be made promptly.

E. W. GILLETT COMPANY LIMITED

Chicago, III. TORONTO, ONT. London, Eng.
i~ Awarded Highest Honors at all Expositions.
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GUARANTEED o= TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market

MORSE BROS., Proprietors, Canton, Mass.

For sale by all Wholesale Grocers ;

also the McCilary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

and industries of the greater (‘anada
lying west of the lakes. KEach year it
attracts thousands of visitors from all
parts of the west, and hence it is that
manufacturers from all parts of (‘anada
are accustomed to make exhibits at the
Winnipeg Fair. What the Toronto IKxhi-
bition is in the east the Winnipeg Ixhi-
hition is in the west, and the industrial
section this year promises to be fully as
large as was the case last year when the
occasion was the Dominion Ixhibition.

The Programme.
The - Fair opens: on July 20th and
closes July 28th. The following is the
programme for the different days :

Mr. George Lindsay.

Thursday, July 20—Preparation day.
Friday, .July 21—Opening and child-
ren’s day.
Saturday. July 22—ILadies’ day.
Monday, .July 2i—Farmers’ day.
Tuesday, July 25—Americans’ day.
Wednesday, .July 26—Citizen’s day.
Thursday, July 27—Industrial day.
Friday, July 28—Closing day.

Herringshaw & Swain, flour and feed
merchants, Portage la Prairie, have dis-
solved partnership; Swain & Co. con-
tinue.

TWO POPULAR WESTERN
TRAVELERS.

Mr. Geo. Lindsaj.

R. GEORGE LINDSAY, western
M representative for Hudon, Hebert
& Cie, Montreal, whose portrait
is published herewith, has now repre-
sented the house sinee September 20th,
1898, and during that time has covered
the Prairie Provinee thoroughly and
well.  Mr. Lindsay, whose physique and
constitution is one of the best seen on
the road, has had the training of a
healthy, outdoor life, having for many
vears tilled the soil in the west. He left
the wheat lands and opened up a general
store in Griswold, Manitoba, in which
town he was postmaster for thirteen
years. Being a man of active habits
and a hustling disposition, "he applied
for and obtained in 1898 the position of
traveler in Manitoba for Hudon, Hebert
& Cie.  Mr. Lindsay is acouainted with
every foot and every town of the great
wheat-crowing province, and knowing
the conditions of the land, its people and
1ts requirements, he has secured to his
firm a goodly share of the trade. Of a
cenial disposition and a hearty, friendly
manner, he is a welecome salesman in all
parts.  His confidence in the future of
his provinee is inspiring, and imbues one
with the idea that things must be all
richt, because ‘¢ George Lindsay says
50,2

Mr. Hugo Rohde.

Mr. Hugo Rohde, whose portrait ap-
pears herewith, is traveling representa-
tive for Hudon, Hebert & Cie, wholesale
~rocers  Montreal, in the Northwest
Territories and British Columbia. Mr.
Rohde joined the staff of Hudon, Hebert
& Cie in 1890, and has the distinetion of
being the first traveling salesman em-
ploved by the house. When Mr. Rohde
took his samples out he was given
¢ carte blanehe ’’ to @0 where he liked—
to go out for orders. He opened up
the ground in the Province of Quebee,
then the Maritime Provinces, Ontario,
Manitoba, and finally, some years ago,
his present territory. As each new
territory was in shape another salesman
was put on the ground, until now some
twenty-five travelers have followed in

23

the footsteps of this grocerv missionary.

In the strictest sense of the word, Mr.
‘Rohde may be termed one of Canada’s
commerecial missionaries, and it is due to
hs taet, his knowledge of the goods, and
in a - large measure to his linguistie
abilities, that he has been able to success-
fully ecarry his firm’s banner and
motto ““ The most liberally managed
house in Canada,”” from one end of
("fanada to the other. F¥rom a physical
standpoint, Mr. Rohde can be judged as
a worthy pioneer, tall, rugged, and well
sel up, ‘with a quiet, unassuming though
determined manner—his is a personality

Mr. Hugo Rohde.

that apneals to a dealer’s consideration.
Mr. Rohde is a German and has his
countrymen’s  characteristic ~ working
abilities. Master of five languages—
English, Frenech, German, Dutch and
Danish—and ecually at home in all of
them, he is withal an unassuming
eentleman, who has retained the respeet
and confidence, not only of his prinei-
pals and associates, but his numerous
customers, and it is safe to say that in
his fifteen vears on the road he has made
many lasting friendships and customers.
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GUARANTEED PURE

E. D. SMITH’S

JAMS, JELLIES AND
PRESERVES

Made from Choice Fruit and Granulated Sugar

STOCK CARRIED BY

MASON & HICKEY

Telephone 3576 WINNIPEG 108 Princess Street

Telephone 3576 MA SON & HICKEY

Manufacturers’ Agents 108 Princess 3t., Winnipeg
AGENTS FOR

BRANTFORD STARCH CO., BRANTFORD

E. D. SMITH, WINONA
Pure Fruit, Jams, Jellies and Bottled Fruits

GORMAN, ECKERT & CO., LIMITED, LONDON
High Grade Coffees, Spices and Extracts. Olives of all kinds a specialty.

INGERSOLL PACKING CO., INGERSOLL
Choice Bacon, Hams, Lard, Cheese, etc.

DIAMOND CRYSTAL SALT CO., ST. CLAIR, MNICH.
Manufacturers of “‘ Salt that's all Salt.”

ALL GOODS CARRIED IN STOCK AT 108 PRINCESS ST., WINNIPEG




¢« PRINCE OF WALES”
8 Mocha s Java Coffee

g o~ «« PRINCE OF WALES ”’ is gaining ground every day—People know when they get the COFFEE
b they like—really delicious Coffee—It helps the Merchant, too—If you are not handling ‘‘ PRINCE OF

d » WALES”’ drop us a line and let us explain our method of * Helping the Dealer’—advertises you and

helps introduce the Coffee. No premiums; Actual Merit doesit. A post card brings the information
S. H. & A. S. EWING
TOF SN * [ ® (] )

Write it now.
ESTABLISHED 1845.

! Montreal Coffee & Spice Steam Mills, - 33 & 53 Cote St.,, Montreal

Cor. Lagauchetiere St.

ra The ‘“MADE IN CANADA” idea is a good one when the goods

so branded are worthy the buyers’ money.

£6 93 the only ‘“ Never Streak” Laundry Blue
B LUEOL is not only ‘‘Made in Canada” but is

[l the Best Laundry Blue made in this or any other country.

It pays the grocer better than any other Blue-there
are more packages to the box.

J. M. DOUGLAS & CO., * ™ mmuutinsr ="
MONTREAL.

TODHUNTER, MITCHELL & Co.,

Direct Importers & Manufacturers
Coffees
Spices Chocolate

Cocoa

Flavoring Extracts, Etc., Etc.

WINNIPEG TORONTO
156 Lombard Street. . 7 Front Street East.
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MAKE A SPECIALTY OF

CAPSTAN BRAND GOODS

They give
you a
good profit.

Capstan Bruul Blk g Po Ca;sl n Brand Flav o Caps ( Bnni Er gl l Capstan Brand Catsup
D ut up in § oz, } oz, 14 o/ lli gl‘\u cts, |ul up Worce ! ershire Sau put up in 10 and 20 oz
nd 5 1h. llus } {n/... 8 oz lt; put up in } an l 1 pi ( bottles
oz lonles ottles.

We guarantee the above lines to give perfect satisfaction. Once sold always asked for.
All goods bearing the Trade-Mark ¢ Capstan’’ are guaranteed pure.

THE GAPSTAN MANUFACTURING COMPANY, - - TORONTO, ONT., CAN.

YOOV C00000000000000000000000 0000 000000000000 000000 000 0 000 U0 9 0 0.0 o

It. will pay you to sit down
now and write for our____ma

“NEW IDEAS i

for 20th Century Advertisers. Our Catalogues and Price Lists of the latest
and best that the world offers. Advertising Novelties with Merit. Alum-
inum, Celluloid, Wood and Cardboard, Waterproof Card.

Thermometers a Specialty
Signs, Tin and Wood Signs, Store and Office Fixtures and Display Necessaries,
Shaw’s Show Cases.

Our New Method of Rectifying the Evils of the Credit System and Easy Method of Book-
keeping are worth looking into. Write at once for what you want.

The Cranston Novelty Company of Toronto, Canada

Medical Gouncil Building, 157 Bay St., Toronto.
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N.S. Markets.

Halitax, N.S., July 10, 1905,

T USINESS  continues  satistaetory,
B and a fair jobbing trade is being

done in all lines,  Prices ave still
well maintained, and colleetions are up

to expectations. The fine weather dur-

ine the week bas added  stimulus | to

\
I'. Tweed, Medicine Hat, N.W.T,
President N.W. Bourds of Trade.

business, and dealers are well satisfied
with the outleok. Canned goods are sell-
ing freely, and stocks on band arve
running low.  Smoked meats continue
yery searee, and toere is only a limited
surply of good stoek on hand.  Hams
are quoted at 15 eents, roll bacon at
10 1-2 to 1le, and sides at 14 to 1de.

The local suvolv of smoked meats 1s

rot sufficient for the demand. Receipts
of butter are improving some, but they
are far below the average for this
season of the year.  The local demand
continues good, and considerable is beinge
eaporied.  Prices rule high.  Creamery
prints are quoted at 22 to 23¢., ereamery
in boxes and tubs at 21 to 22¢., and
dairy tubs at 19 to 20c.  Choice dairy
butter on P. E. Island i1s quoted at 20 to

Z1-eents,
. 0

There has heen a slight decrease in
the reeeipts of eges, and as a result the
price keens up.  The demand continues
ood. Shuipments from P. E. Island are
falling off.  In Halifax the price is firm
at 18 cents, and on the Island they are
quoted at 15 to 16 ecents. It was
thoueht that with the hot weather the
price would decline, but such has not
proved to be the case. Good sales of
cheese are reported. There is very
little of the local make on the market as
vet, the milk being made into butter.
Prices are steady at 11 1-2 to 12¢.

* - *

Nova Seotia berries are coming in
more freely, and they are crowding out
the Ontario fruit. The price is declin-
ing with the inereased receipts, Nova
Secotia berries being quoted at 16 cents

THE CANADIAN GROCEk

wholesale.  Thoungh the berry erop is re-
ported to be short, a further decline 1n

prices 1s looked for.
& *

Good fruit  finds ready sale.  The
market is still supplied with all season-
able kinds.  Oranges are searee, and the
price hich., Peaehes are quoted at $2.
rdums from $2 to $2.75, bananas $2
250, aud watermelons 50 eents.
the vegetables on the market are im-
ported.  Cabbage of poor quality is
%2 a erate, new potatoes $3 per barrel,
bushe!, and tomatoes

lLeans ¥1.75 per
#1.50 per hox.
* L 0* —
Laroce stocks of molasses arve still on
hand, but  the  price is  unchanzed.
Suear continves firm, thouch there is a
prespeet of a slieht deeline in sympathy
with the Montreal warkets. Net prices
here follows: Brieht vellow (barrels),
$4.85: XXX eranulated, $5.05; Austrian
oranulated (baos), $495: No. 1 yellow
‘ unbranded  yellow

(barrels). $4.55:
{harrels), 410, Flour and rolled oats

Hon. T. H. McGuire, Ex-Chief Justice, N.W.T.
2nd Vice-President N.W. Boards of Trade.

are steady.  The former is in good de-
mand, but sales of rolled oats are
droppine off.

* . *

According to adviees received here, the
Jarmers and gardeners of St. John's,
Newfoundland, who this year went ex-
iensively into the ecultivation of berries
and other fruits, will meet with heavy
lesses, owing to the heavv frosts. Not
one-half of the {rees will bear fruit,
owing to the exceptionally eold weather
conditions in the month of June.

%

The demand for fish is light, and very
little is being exported at the present
time. The Lunenburg Spring bank ecatch
nas not vet been placed on the market,
owing to unfavorable weather for eur-
ing. Advices to dealers here are to the
effect that the markets of Brazil, Portu-
gal, Porto Rieo and Cuba are very much
depressed. Quotations here are: Large
shore cod, $5.75: medium, $5.25; had-
dock, $4.25, and polloek, $4. While the
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Newfoundland eateh will be far below
the average, the Norwegian cateh is re-
ported to be unusually heavy, and in
view of this dealers are anticipating that
prices will deeline.

MONTREAL NEWS.

Mr. E: T. Hart, who for the past five
years has been connected with the Can-
ada Paper Co., has resigned his posi-
tion to enter into business with his
brother in the old-established wholesale
iruit business of Hart & Tuckwell.

* - *

The bill-posters are holding their an-
nual convention in Montreal. It was
opened on Tuesday and will last until
Friday. The business sessions took place
on Wednesday and Thursday. They have
a fine exhibit in the Drill Hall, where
crowds meet to see the really artistic
posters.

* *
*

Sugars Limited have canned large
quantities of cherries and strawberries
in gallon size cans for hotel and restau-
rant trade. They have also contracted
for 50 acres of raspberries, and will
pack the fruit as soon as the season
opens. They intend to do a large pack-
ing in tomatoes this Fall. They intend
to only pack first-class goods.

# *

The Canada Hay Co. have just been
incorporated by the Governor-General in
C'ouncil for the purpose of carrying on
the purchase and sale of hay and other
farm products. The company takes over
the business now conducted by Napoleon
Allard, of St. Alexis, in Montcalm
(ounty. The capital stock is $499,900,
divided into shares of $100 each.

*

*
*

The Master Bakers’ Association have
sent a circular letter to the city coungil

William Trant.
Secretary N.W. Boards of Trade.

asking the aldermen to oppose the
amendment which aims to change the
label that is in present use.' The bakers
claim it is quite satisfactory and not at
all harmful to health. It is also a
guarantee of the honesty of bakers as
to weight and quality of the bread they
make. The request has been signed by
92 of the principal bakers of the city.

Ly
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“The largest exclusively Wholesale Grocery House in Canada”

“KOLONA"” Pure Ceylon Tea. “GOLD MEDAL” “ANCHOR” brand

“ MAY-TECKS ” Pure Indian Tea. COFFEE. Canned Fruits, Vegetables
and Salmon.

WE MAKE A SPECIALTY OF WESTERN TRADE.

This branch of our business receives special attention.
assorted stock, we can give prompt shipment of car orders.

With our completely

IT PAYS TO BUY MOST LINES IN THE EAST—AND IT PAYS TO BUY THOSE LINES FROM US.

Our Mr. Baker will soon be calling on you with
new lines for Fall trade. WAIT FOR HIM.

THE EBY, BLAIN CO.,ummen, ToroDto,
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Forging ahead

The sale of

St. Charles Evaporated Cream

has grown to an enormous extent since introduced to the trade and public a few years ago.
preference is solely due to the guaranteed superiority of the Cream over all other similar goods.

Valuable premiums given to the trade—Coupouns in every case.
Write us for particulars and premium list.

Montreal Agents: s. H. EW'NG & SONS
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96-104 KING ST., MONTREAL
Telephone Bell Main 65.

4 Merchants 532.

TORONTO BRANCH, 29 CHURCH STREET
S Telephone Main 3171.

Telephone orders receive prompt attention.

Samples and prices from

H. CILBERT NOBBS,
496 SPADINA AVE., TORONTO  \\\

\©
WA\

JUST— HOLBROOK'S SAUCE.
JUST—THE BEST.

-

EXPORT TRADE DEPARTMENT.

FIRIS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for
Britaln.—We are open to receive oon-
signments of Apples and Fruits of all
kinds. Best references. connection and
experience R.C HALL & CO.
MONUMENT HOUSE, MONUMENT SQUARE
LoxpoN, E.C.

JOHN LETHEM & SONS,
LEITH. SCOTLAND, invite correspondence
with Manufacturers and Shippers of all
olasses of goods suitable for Grocers.
Bakers and Fr-*-rers; connection of 50
years over all Scosland. References, Bank
of Scotland, Leith.

JAMES MARSHALL,
ABERDEEN, SCOTLAWD.

Qables, Halcyon. Codes, A.B.C,, Sthed.,
Scattergood. Consignee for all kinds of
Oanadian produvce. Personal attention
and prompt returns guaranteed.

This space 15 per year.

DAVID SCOTT & CO.,

Est. 1878. 10 North John St., LIVERPOOL,

ENGLAND. Splendid connections and

references. Try us with a shipment of
CANNED GOODS.

T. A.—Scottish, Liverpool.
GRIFFIN & CULVERWELL,
Brekers, invite consignments of general
produce, especially BUTTER, CHEESE, AND
ALL Foop Propucrs. Correspondence
invited. References given. WRITE US.
139 REDCLIFFE ST., BRISTOL, ENG.

This space $15 per year.

Telegraphic Addrese, ' Fondants, London.’
A. E. SOWERBUTTS & CO.
PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E.
Bankers: Hill & Sons, 66, West Smithfield

We sell cost, freight and insurance.
LoxDoxN,

LIVERPOOL,

WHITELEY, rnuUIR & CO., 15 Victoria St., Liverpool, England

We handle consignments of CANADIAN MEATS,
CHEESE AND BUTTER.

Western Union Code.
GLAsGow.

GEORGE LITTLE LIMITED
Canadian Produce Importers,
MANCHESTER.

BUTTER, CHEESE, EcGS, BACON, APPLES,
POULTRY.

HAMILTON WICKES & CO.,

Canned Goods Brokers, EASTCHEAP, LON.
DON, and VIOTORIA STREET, LIVERPOOL-
Reports and valuations made on Canned
Meats, Fish, Fruit and Vegetables. Consign-
ments handled. Correspondence solicited.

E. BIERMANN & CO.,
FRUIT AND PRODUCE BROKERS,
5th Ed. A.B.C. Code,

CARDIFF, WALES.

APPLES AND ALL KINDS OF FRUIT AND
PRODUCE.

ALEXANDER CRICHTON,

15 Stanley 8t.,, LIVERPOOL, England,
CANNED GooDS AND DRIED FRUIT
BROEER. And at St. Magnus House,
London, E.C. T. A, ‘' Acriton, Liver-
pool.” Code, A. B. C., th Ed.

HAMBURG.
" Kaiser Wilhelmstrasse 74-78.

Neubeck & Schip

Commission Agents and Merchants.

GEO. R. MNEEKER & CO.

11 and 12 Bedford Hotel Chambers,
Covent Garden,
LONDON,WC. - - - ENGLAND
European representatives and
distributors, Earl Fruit Co.,
California, U 8.A.
SPECIALTIES,

FRESH, DRIED and CANNED FRUITS
T.A.. Emulate.

Codes, A.B.C. and Lieber's.

THOS. BOYD & CO.,

28 KiNg 81, - LIVERPOOL,
are open to receive all kinds of OANADIAN
PropuUOs. Highest references. Wide
connections. A.B. O, 4th and bth _ed.,
W;;todm Union and Lieber's Codes. T. A.
“Boyd."

19-20 King 8t. W. Smithfield,
Salter & StOkes 226-7 Oenfrnltuuk:t‘,nl(;. London, Eng
)
' IMPORTERS OF CANADIAN
CHEESE, BUTTER, EGGS AND POULTRY.

Reference, London City and Midland Bank, West Smithfield.

‘We buy outright.

——
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Vinegars

Salmon

kegs at low

Currants

good stock.
prices. We

|
|
4

The Pickling Season is approaching—
have our prices, they will pay you.

We are quoting for future delivery—
prices and delivery guaranteed.

Canadian Pickles

A large stock in bottles, pails and

prices to reduce stock.

Raisins and

Have a few more boxes left at 4c.—

It is no trouble to quote
are reliable.

S. J. MAJOR, LIMITED

OTTAWA, CANADA

G0000000000000000000000000000000000000000000000000000009000000000000000000000000000000000
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In Matters of Doubt

stock up the Tea that other Grocers stock up—

Blue Ribbon
Cevion Tea

Doubt then changes to certainty— certainty of Quality and Sales. The Tea that is the
same ‘yesterday. to-day and forever,” and was good ° yesterday,” is the Tea that is
used as well as talked about—Blue Ribbon Tea. Other teas may be the same
“yesterday, to-day and forever,” but they were not the Tea yesterday.” The Red Label
line at 40c. sells readily. It would sell at 50c. It’s worth it.

Make Change Without Loss

Mistakes that occur in making change are avoided by system.
A customer gave this reason why she trades with Mr. Hardy:

“Mr. Hardy's National Cash Register counts the money that is taken in,
and if a mistake is made in making change you can always have it corrected.

“I once made a 10-cent purchase and handed the clerk $5. He handed
me 90 cents. I did not notice the error until I reached home. I called
Mr. Hardy's attention to it and he opened his National Cash Register
and balanced his cash. It showed that there were four dollars more
in the drawer than called for by the sales record.”

A National Cash Register accurately
records each transaction, whether cash, credit,
money received on account, money. paid or
money changed, and shows the clerk’s initial.

Let our representative call and explain our system to you.

Cut off here and mail to us today

NATIONAL CASH REGISTER CO., DAYTON, OHIO

Please explain to BEIE Name

I oun a

me what kind of a register is best swited for my business. Address

This does not obligate me to buy.

No. clerks
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A Few More

Beefsteak and Onions, Scollops, Crabs,
Boston Codfish Balls, Norwegian Fish Balls,
Rennet Tablets, Rennet Wine,

Lipton’s Jelly Tablets

Guaranteed

ouarantees .~ LUCAS, STEELE & BRISTOL, HAMILTON

T T 2 e

; Winnipeg Fair
|

During the Winnipeg Fair our Representative
MR. H. E. TOMS
will be at his Sample Room

No. 324 McINTYRE BLOCK

where he will be on the lookout for all his custom-
ers and other friends who are visiting the Fair.

: JAMES TURNER & CO., - HAMILTON, ONT.

SRR AR A s e e s S e e S e e AR SR

M I N TO BROS.,, " wure

§

*

Q

B

f : - DIRECT TEA IMPORTERS AND BLENDERS
4 55 Front St. Eastt TORONTO, Ont.

i 4/ 7 m \___,

+

\ We are practical Tea blenders and have given our Mela-Gama packet
" Tea our special study and can suit the most fastidious tastes. Put up
in lead foil, 25, 30, 40, 50 and 60c. We put up halves in all lines, and
quarters in 40, 50 and 60c.
Send for samples of new Japans now in store, and let us send you
a sample order of Mela-Gama.

31
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EEN CITY VINEGAR

Have you placed your order for Vinegar?
We are filling all orders with the Best Vinegar

immediately

If not, let us have it

Manufactured. Ask for Queen City ta' e no other.

THOMAS KINNEAR & CO.
TORONTO and PETERBORO

WHOLESALE ¢
GROCERS

CHEESE

We can quote
you on the best

CHEDDARS
FLATS
STILTONS

F.0.B. Factories, or
Toronto, any quan-
tity, but only one
quality.

THE

UALITY

You can rely on as
being only the
highest.

Write or wire us
for quotations now,
in car lots or less.

A. F. MacLAREN IMPERIAL CHEESE CO.

LIMITED
TORONTO
AND
ST. THOMAS, ONT.

Q| Business Changes |§

Ontario.
N ADDOCKS BROS., cigar manufac-

turers, Toronto, have assigned to
J. P. Langley; meeting of credit-
ors was held on the 7th inst.

James Titterington, grocer, Toronto,
is dead.

W. D. Sheldon, liquor dealer, Chatham,
is selling out.

James Spears, grocer, Ottawa, has re-
tired from business.

A. J. Smith, grocer, Brantford, has
sold out to E. A. James.

Albert Sheen, tobacconist, London,
has sold stock to Harry Ryan.

W. H. Burgess, grocer, Wallaceburg,
has sold out to T. W. Burgess.

The Hoepkner Refining Co., Limited,
Hamilton, have been burned out.

Watts & Obeay, grocers and hoot and
shoe merchants, Thamesville, have sold
out.

G. H. Thompson, general merchant,
lenwick, has advertised his business for
sale.

M. MacLennan & Co., general mer-
chants, MacLennan, have assigned to W.
H. Plummer.

Trussler Bros., general merchants and
lumber dealers, Trout Creek, have sold
their store business.

The assets of Jos. Laferriere, general
merchant and blacksmith, Glen Robert-
son, have been sold.

Watt & Watson, flour and feed dealers,
Toronto Junction, have been succeeded
by the Watt Milling & Feed Co.

John Redmond & Co., general mer-
chants, Mattawa, have dissolved part-
nership; .John P. Redmond continues
alone.

Quebec.

B. Duchesneau, general merchant, St.
Tite, has compromised.

The assets of Louis Deslandes, general
merchant, Granby, have been sold.

The assets of Jos. Lacoste, grocer,
Montreal, have been sold by bailiff.

The assets of L. H. Chouinard & Co.,
general merchants, Matane, have been
sold.

The Bouchette Trading Co., general
merchants, Bouchette, have obtained a
charter.

Moise Bedard, grocer, Quebec, has
made a voluntary assignment to V. E.
Paradis.

32

The assets of Louis Deslandes, general
merchant, Granby, were to have been
sold on the 7th inst.

Murphy Bros., grocers and liquor
dealers, Montreal, have dissolved part-
nership; new registration.

Olier Payette and Jos. Payette have
registered under the style of Payette
Freres, grocers, Montreal.

A. Raoul Pare and Edouard Pare have
registered under the style of A. R. Pare
& Frere, general merchants, Napierville.
~ Jos. E. Racicot and George Racicot
have registered under the style of Raci-
cot & Racicot, grocers and - butchers,
Montreal.

Alired Brault and Rosanna Brault have
registered under the style of Alfred
Brault & Cie., grocers, Montreal (St.
Cunegonde).

C. S. Lockwell, J. Douville and Fred.
Douville have registered under the style
of the Spot Cash Combination Cigar
Factory, Quebec.

The assets of Armstrong & Dickson
Mifg. Co., biscuit makers and confection-
ers, Montreal, were to have been sold
on the 10th inst.

A. E._ Mallette & Cie., commission
wine mefchants and canned goods im-
porters, have dissolved, and Arthur E.
Mallette has registered under the styfe
of A. E. Mallette & Co., commission
wine merchants and canned goods im-
porters, Montreal.

Manitoba and N.W.T.

Nils Schmidt, liquor dealer, Wetaski-
win, has sold out.

Steeves, Read & Co., grocers, Winni-
peg, are dissolving partnership.

Thomas Manning, confectioner, Mani-
tou, has sold out to D. C. Rae.

D. Mitchell, general merchant, Francis,
has sold out to W. C. Jennings.

J. O’Hare, grocer, Winnipeg, has been
succeeded by O’Hare & Neelands.

W. D. Nix, general merchant, Kan-
sack, has sold out to Harold Harvey.

H. G. Hammond, general merchant,
Harding, has sold out to F. C. Dundas.

R. D. Martin, of the R. D. Martin
Co., Limited, grain exporters, Winnipeg,
is dead.

The Collin Co., Limited, general mer-
chants, St. Pierre, have sold out to E.
Tetraul.

Green, Bragg & Co., grocers, Winni-
peg, have been succeeded by L. J.
Green & Son.

_United Fruit & Produce Co., Limited,
Winnipeg, have sold all their stock (ex-
cept tobacco) to Wilson Commission Co.
at 594c. on the dollar.
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Proof Extra Pickling

White Wine and Cider

THE CANADIAN GROCER

VINEGAR

Perfect Color and Flavor.

Full Strength

“ITMPERIAL"”

| THE DAVIDSON & HAY, LIMITED

WHOLESALE GROCERS, TORONTO.

A. E. Parsons & Co., wholesale pro-
duce dealers, Winnipeg, have dissolved
partnership; J. F. Hunter retires and
A. k. Parsons continues.

New Brunswick.

R. H. Cother, grocer, St. John, has
assigned.

D. L. Goguen, general merchant, Co-
cagne, has assigned.

Wm. Wilson, general merchant, Mc-
Adam Junction, is offering to compro-
mise at 25 per cent.

Nova Scotia.

J. W. Gorham & Co., grocers, Hali-

fax, have dissolved partnership.
British Columbia.

Eholt Trading Co., general merchants,
Icholt, are opening a branch at Midway.

Mrs. Wm. Baker, confectioner, etc.,
New Westminster, has been succeeded by
D. W. Turnbull.

THE C.M.A. AT BIRMINGHAM.

(By Our Own Correspondent.)
Birmingham, 29th June, 1905.

HE visit of the Canadian Manu-
facturers’ Association to Bir-
mingham excited the keenest in-

terest, and both our visitors and the
large number of leading citizens that
vathered to entertain them seemed to be
most favorably impressed with one an-
other. The visitors were formally
weleomed by the Lord Mayor (Alder-
man Beale) in the Couneil House, but
the great event of the day was the
luncheon given by the Birmingham
(‘hamber of Commerce at the Grand
Hotel, in the ecourse of which Mr.
(Chamberlain delivered a most inspiring
forty minutes’ speech upon Imperial in-
terests and obligations. The right hon.
member for the western division of the
city was in his happiest mood. =~ While
pre-eminently a business address, urging,
as few like Mr. Chamberlain can urge,
the duty of Imperial ecommercial inter-
course and mutual coneessions for the
weneral weal, it was interspersed with
the happiest banter as to British
parochialism, and the need for thinking
imperially upon international ques-
tions affecting the commereial relations
of Canada and England. ¢‘ Let us buy
of one another’’ was the phrase Mr.
Chamberlain submitted as an appro-

priate motto for his hearers, and the
ereat British commereial communities on
either side the water. Mr. MeNaught
made an admirable response, and his
aspiration that the day wag not far dis-
tant when trade would be reciprocal as
well as preferential between Great
Britain and the ecolonies, was received
with great applause.
*

*

Mr. W. Kerr George, as president of
the Canadian Manufacturers’ Associa-
tion, made a most spirited reply in
response to the Lord Mayor’s words of
wlecome in the Council House, and al-
most created a furore by the statement
that those in whose name he spoke would
co-operate in trying to work out some
plan which might strengthen and make
permanent for all time the bonds of
sentiment that bound the widely-
scattered portions of the Empire to-
eether, rather than build up and develop
cemmereiallv  antagonistie  eountries.
That, he believed, was Mr. Chamber-
‘ain’s poliey, and if that was his aim,
he thonght he was safe in saying that he
could offer to Mr. Chamberlain the
practically unanimous support of the
("fanadian people.

*
*

When your ecountrymen return I think
their visit to Birmingham will be found
to be not the least pleasing of their re-
collections of their visit to the Mother-
land. Birmingham was eertainly de-
lighted with her Canadian guests.

* *

The gradual absorption of the unem-
ployed into the ranks of the workers
shows that eradually, and it must be
confessed only very gradually, is the
trade of the distriet recovering itself.
I'he memorable feature of this year’s
tradin> in the Midlands is eertainly so
far the expansion of the bieyvele indus-
try. The reduction of the standard
nrice of good machines to eigcht pounds
has been followed by an enormous de-
mand, and it is anticipated that the
halance sheets of the leading firms in
C'oventry, Birmingham, Redditch and
Wolverhampton will prove most satis-
factory reading for their very numerous
and very patient shareholders.

To-day’s iron market displays no new
features.
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UPTON

was the first man
to manufacture

Orange
Marmalade

in Canada.

Many have imi-
tated but none
have equalled the
old reliable brand.
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MANITOBA MARKETS.

Special Report from the Winnipeg Office of THE CANADIAN GROCER.
Quotations corrected by telegraph up to 12 a.m. Thursday, July 13th, 1905.

L 7 ARM Summer weather has had a
\N stimulating effeet upon many
«h]lullmnl\ of the wholesale
and lias induced liberal
buvine. The salmon market is un-
cettled. as the season’s price has not
vel been arranged by the B.C. packers,
and competition has ]mmmelcd the price
down to a point where there is nothing
in it for the jobber, and one or two
houses have decided to drop out of the
oame and wait until the market is on a
settled Dbasis. The Ottawa Budget
speech was 1ot awaited with mueh -
chances were q-xlwl-lw],
chanee in the duty on
rolled oats came as a surprise in many
and the result is likely to be
veflocted in  the price  before long.
«+ Prohibitive with a ecapital P77 is the
vay one wholesale man  deseribed the
duty in conversation with The Groceer.
For an-ad valorem dutv of 20 per cent.
has been substituted a specifie duty of
6 et and the result will be
{o shut ont the. American produet en-
jirelv. Suear is steady at the moment
at the price quoted last week, but the
future of the market is so uneertain
{hat buving is very lieht. New Orleans
mol ; advancing, and  hicher
prices are quoted this week.

Sugar — For the moment the price is
steady at the price quoted last week,
but {he future of the market is so un-
certain that buyving is restrieted to im-
mediate  reauirements—a  eondition  of
affairs that is very inconvenient during
' consumption.

arocery  trae le .

terest, ax few
However. the

quarters,

s per éwts,

ISSCS 18

the season of inuw:n,\'m’]

We quote:

\lunlrt al ,ruml O TR 1 SR PN casnsve 06D

in sac Sla o ll.f_)

(lln\\ in bbls.. 515

> in sacks 510

W allau)-urg in bbls. 585

in sack 5 50

Iumr sugar in bbls 6 23

““in boa 6 45

4 ‘ insma S 6 8

[’m\dc_ru\ sugar, inb h.ﬂ ...... 6: 05

in boxes s 625

1 v in small qnmnl 6 50

Lump, k (ml in bbls.. 6 35

o7 in 3-bbls < 645

£ “ in 100-1b CABES....corencoinnns 635
Canned Goods—The trade are much
interested in the new prices of the

Canadian Canners Limited. Prices of
salmen are also very interesting, as tae
.. packers have not yet announced
their scason’s price, and competition
has foreed salmon down to a very low
fizure.  Jobbers elaim that under pre-
sent eonditions there is no profit whai-
ever in the salimon trade, and one or two
of them have decided to drop out of the
We quote prices

came for the present.
as '»st week:

Apples, 3's, 2 A0z. CASES, PEr CASE. ... .vvuss S 215 220
Oherries. red pitted, 28, 2d0Z........cccrv0etase seoe 428
Curmms red, 2 doz. cases, per, (.BSL S e e e 335
black, S e T R R SR e P 37
Gooseberries, g & RS e 350
Lawtonberries, 2's, R e 335
Pears (Bartletts), ** e e e b caad 3 50
Peaches, 2 2 e s A RS B 375
% e s 375

Raspbernes red, *“ S A e 290
black, ** o= e e 300
Strawberries, heavy syrup, 2's, per SRR 328
Plums, Lombard, 2 doz. per case.............. .... 235
s green gages, 2 doz. case, Percase........ .... 2 50
Pmeapples, 2's, sliced, 2 doz cases, per Case.... ... 425
S e e 37

s 2§'s, whole, ** 23 e i 450

el 2's, grated, “ - S et e 450

Tomatoes, 3's, per?doz CASES. ...

Corn, 2's i

Peas (No. 4), 258, per casc.
* (No. 3), early June, 2
** (No. 2), Sweet Wrinkle, 25..........
* (No. 1), extra fing sifted, 2%

Beans,

Salmon tinest sockeye, per, CHRE. i e
humpback, é
£5 cohoes, 5
3 « ln\erh.n lunH :lulncr), 110 4 ca
5 5to 9 cas 6 2
L o 1 10 to 25 ca: k)
Pork and beans (V.C.P. Co.), 1's, per doz. ...... .... 125
o Ly 2 £ A o
e iy 3, ¢ 2 60
Soups (Van Camp’s). perdoz..... e e R
Picnic Supplies— \\ armer and more

ccesonable weather has induced liberal
buyineg of the various lines of goods
comring under this heading.  Prices are
steady at figures quoted before, and are
as follows:

l.mulwx chicken, 1b. tins, per, duz ................ 32
$ turkey 325

*  ducks = 325

C mnul chicken h\ldn ( an, Lu )pu (lu/. 325
turkey 325
Corned beef 28 27
¥ 1's #¥ 155

lnm\l \-: «ef (Man..Can. Co.), 25, perdoz .. 2 65
(Clark’s). 1's, perdoz................ 150

o 3 2 65
Potted meat pe | xh)/. ...... A ot 055
Veal loaf (Li L1b., pe 1%
b 1b. 2 50
Ham loaf i1b. 125
= = 11b. 25)
Chicke n IU'nl 52 ! 1b. 185
= 11h. 305

1 mnh tongue (Clark’s) 1, 3 00
(Aylmer), 1 29

Sliced sme )}\uli»uf(lﬂ. 140
H 310

( lnm»ul 145
“ 2 50

. 305
Slic Ld hmun 310

Corned hecf (Clark's), Ilh tins, . per (1“/‘. ........ S

0

Lime Juice —'l']wl'c is a good demand
at steady prices. We quote:

\Iunlﬂlml pints, per xln/ ..... 425
quarts 5 7 00

Local )rmuth pint 2 50
4 50

quarts,

Salad Dressings —Quoted ats follows:

l)mku s, per 2-doz. case 7 00
2oyal, small. pe r doz. 28
large. 475

Vir 0 r(C x) % Lmu 8,7 ot 120
$ qua 210

vew  stoek
Ib., and is put up

Macaroni and Vermlcelhf h
j.\ guoted at Ye. per

1 1-1b. bhoxes.

Splces—M ket 1s firm  and
We quote:

without

new features.

I’cpper. black, per, lb
hm.'
Cayenne,
Cloves, ground
Cassia,
AllsprE.
Giinze i
T T S A e e e o e e A S A ST Pt

Rice, Tapioca, Btc.— Demand is normal
and prices are steady. We qunte'

Rangoon rire, per, lb ........................
Patna
Tapioca, per. lb
Sago,

Pot and Pearl Barley—DPrices are
quoted as follows:
Pot barley, persack...........c00 o

Pearl bar (,) per half
* sack

Syrups and Molasses—New Orleans
molasses 1s advaneing and is firmly held
at the higher figure quoted below. We
Guote:

Syrup **Crown Braud 2-1b tins, per 2 doz. case 2 00 2 10
s 5-1b tins, per 1 o 240 250
$s " 10-1b tins, per . ciax S I
S8 b 20-1b tins, per “ 215 22
g o barrel, per 1b. . e 003
g ugar syrup, per 0
58 hmrumd syrup, 2-1b. tms. per, 2 doz. 2 20
5-1b. 2 65
“ “ I(Hb. . “ “ 940
i SMERSOHD, e RGN S 245
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Barbadoes molasses in §-bbls, per Ib.. 004
New Orlmns mulusses in §- bhla. per 1b.. 0 02§
in barrels..... 0 02

Porto Rico molasses in §-bbls., per bbl. .
Coffee —Quoted now at a slight redue-
tion. DPrieceg are:

Green Rio, perlb..
Roasted, per Ib......

Cocoa and Chocolate—The price of
Baker’s chocolate in 1-2-1b. packages is
now 37¢., and 1-4 and 1-2-1b. packages
of cocoa are sold at 42e. per lb.

Jam—DPrices continue as quoted last
week.

C a B. jams m 1-1b lmn, assorted, per doz
strawberry, *'

raspberry,

glass, assorted,

ae 9 3 raspberry,

010§ 011
.01

EECE

i “

SOOI D e
-
831

& b i strawberry, *
" ** 7-1b. tins, assorted, per b... 12
kg % 8¢ r.nubnl), i o 134
Upton's jam (in Winnipeg), pe rpail ... 50
(in Brandon), .. 052
(in Calgary), ae . 057
(in Lethbridge), ' 3 ')%
s 6

* (in Edmonton)
Marmalade —Prices are quoted as fol-
lows:

Marmalade (C. & B.), lzlh‘ glass, per, dnz .............. 180
7-1b. tins, ver, lh
4-1b. tins,
(U pton 8), 1 -1b. pails, per pall
1-1b. glass,
Nuts—Still quoted as follows:
Alummls per Ib. 0123
ls t.llul), per 1b 028
LT R e SR 011
Peanuts, . 0114
Jumbos......... 014
Walnut , per lb............. 012
‘" (shelled) . 035
Pecans, per Ib 015 016

BrariineperIBic o i s s T T 016

Foreign Dried Fruits —There has been
no change in general conditions or in
last week’s report.  We

! riees  sinee
acain ~uote as before:
V.xl(.mn raisins, Tn nors, fu 8., No. 1 grade... .... 190
No.2 grade .. .... 180
= S R R P PR 220
s luyu 22
California raisins, muscatels, 3 crown, per | 0 862
o s o S 007
- “  choice seeded in §-1b.packages
DOR DROERGO ..c.vvovon-vas asas 0 063
5 s choice seeded m 1-1b packages
PErpackage .............. 08 0 08}
Lo e fancy seedul ]lb packages,

per pnckage

[’ruuea 90-100 per 1b..
80-90

"

“

w3050 o
¢, silver
Curranls un(,leaned loose pack, perIb........cc e
dry cleaned, Fillatras, per 1b.. o
% wet Lleaued BREIRL o s ciaosihoonas sies 0 06
i Filiatras in 1-1b pkg. dry cleaned,perlb .... 0 086:

' Vostizzas, umleaned
Hallowee dates, new per 1b..
Figs, cooking in bags, per 1b.

Apricots, choice (July delivery), in 25-1b. bo 8,
B et e s in sniio i, ooobivs s eomme 011 011§
Apricots, standard (July delivery), in 25-Ib.
boxes, per 1b 009 010
Pusches. (howe, o Vs mves AN
andard i AR 012
Pears, (chonce halves) ** G AT e il 0 12§
Nectarines, choice * RS RN e on
Plums, choice (dark pitted) perlb.............. .... 010
Candied Peel—Lemon peel, per RN S S 0 06
Orange 3 weee 009}
“tron e DN N S 014

Teas—DPrices are quoted locally as

follows:

S, per 1D......

8.0 P uud M. 14, half chest
) . = cads, perlb..........
L5: A.AN, m cads, per, lb

AP. No. 1
Leylon hu]l\ per lb 2 e

Pekoe P H.T. , in } chests, pe Tl e 0
% broken Pekoe, No. 62 in chests, per lb sasa 9 I8
& No. 414 and 418, .... 02
s - No. 412, in chests, L. 022

i 28 No. 57,
(.unpowdu in gaarter chests er 1b. .
Youug H, (gson in § chests,perlb ......
Scented Orange Pekoe, in cads, per lb .

Fish—Quoted as follows:

Lake Superior trout........cc.cvvvuuua
Gold eyes. .. v
Blue fish.

cooocoooo®
fRESEEESS

‘White ﬂsh (L. Winnipeg), perlb..

PO e A

N
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INDEPENDENT PACKERS

NOT IN THE COMBINE

Certain self-styled “ independent ” packers
of canned goods seek to gain your sympathy,
Mr. Grocer, and at the same time prejudice
you against goods packed by the Canadian
Canners, Limited, by advertising that they’re
“independent” packers and “not in the com-
bine.”

Now, what is a combine? Popularly de-
fined it is a union formed to advance prices.
A careful comparison of prices since the
formation of the Canadian Canners with those
ruling previous to that period, will show that
the Canadian Canners’ prices are materially
lower on nearly every line, which is simply the
following out of their policy, which has been,
is and will be highest quality at lowest prices.

As a matter of fact, is it not the self-styled
“independent” packers who are the advocates

. of high prices? Is not that the trend of

their advertising in the CaNaDpiAN GROCER ?
Is not that paper filled with their wailings
because of the Canadian Canners’ very low
prices? The only possible deduction, there-
fore, is that the self-styled ¢ independent”
packers are really the combine, because it is

they who advocate high prices; also as they

depend on the Canadian Canners for their
prices, they are the dependent packers. The
Canadian Canners are the only independent
packers.

Don’t forget this important fact when
ordering your canned goods, that you have
low prices solely because the Canadian Can-
ners make them.

The name Canadian Canners is a synonym
for low prices.

The Canadian Canners not only make the
prices but they set the standard of quality.

The name Canadian Canners is a synonym
for quality.

Quality is the motto emblazoned in the
process rooms of each of the thirty-five
factories of the Canadian Canners, Limited.

The General Manager of the Canadian
Canners is the man who has made the Aylmer
Brand famous by reason of sup:rior quality.
He will devote all of his time during the
packing season to visiting the various factories
preaching and teaching quality.

The reputation of the Canadian Canners, Limited, th largest packers

in the world of canned fruits and vegetables, is behind AYLMER, LOG

CABIN, LITTLE CHIEF, HORSESHOE, AUTO, GRAND RIVER,

KENT, LION, LYNN VALLEY, MAPLE LEAF, THISTLE,

LAKEPORT BRANDS.

The seal of the Canadian Canners, Limited, appears on every label

as a guarantee of quality.

If you wish to encourage highest quality and lowest prices in canned

goods, confine your purchases exclusively to the products of the Canadian

Canners.




The Canadian Grocer

Pickerel 0 0:"
Jackfish. ... 0 03}
Finnan h:uldl A 009
** Halifax hruud salt «od hﬂh cakes 24-1%6 011
“Acadia’ 20-1s ! 009
Bluclnou 5 o i "] 20-1's 8 gg
“ Acadia i3 i ). boxes ... g

L 3 o 4db. e e 100D
! shredded, 24 mrtuus erbx. .... 200

. bulk, in 15-1b. boxs. 008

l,a.r;,« L.nlnra(lor and N ﬂd mll lu rnngsp« r 1001b. 500
0-1b. pail. 120
Salt mackerel, in 20 0r30 1b. pmla ........... 012}
Finnanhaddie, in 15 or 30-1b. boxes ............. ..o 0 08
Smoked halibut BtFips. ......ccoviiiiiiiiiiiiaas conn on
Kippered gold eyes, per Aoz ........coovviviiiin one 045
Yarmouth bloaters, 60 in box, per bux i SRR 7))
Lobsters, fresh boiled, per 1b. g g(a]

Caviar, extra, small jars. per jar. =
Frog legs, 6 doz. in box, perdoz...........oovvvn woee 0 40

Evaporated Apples—DPrices are still
as follows:

Ev npnr.xlul applts (choice), 50-1b. case ... vons 0074
(fancy o o Ul!ii

** (choice), 25-1b. case ........ ..en 0 073

0073

(fancy), e e

Beans — Hand-picked beans are still

quoted at $2.10 to .,_,]') per bushel, and

the ordinary grade at $
Butter Tubs The

as follows:

m!l”(- of prices is

Tubs, woodc u hoops, 2 in nest, per nest........ 0 40 0 5;’;
2 gainoe & snnvas 000 073
wire l|uu]r~ 2 ¥ veniess 060 063

3 B S 09 100

Buckwheat Flour- Quoted at $1.70

per half sack.
Breakfast Cereals - As noted above,
liere has been a big inerease in the duty
an rolled oats, a 20 per cent. ad valorem
duty having heen replaced by a 60c. per
ewt. speecifie duly.  This will effectu-
ally shut out the American goods.  We
quote:
Rolled Oats, 80-1b. sacks, per cwt
401b. s

20-1b. " 2
81b. s A
C urnmusi in sacks, per « Wl ey
in 1 sacks, o

maple
Township in Quebee

Maple Products  New
trom the Eastern
Provinee is selling at $5 for 5H-gallon
tins.  Suear in quarter and half-pound
cakes is selling at $3 per 25-1b. box.

Honey —Prices are as follows:
Clun‘r huuc) 1 1b glass, 2 doz. in case, per doz .. ....

5-1b tins, 1 doz. in case, per tin.

i i ]011: tins, 8 in case, pu'tm

X *  60-Ib tins, perlb.....
bdm) mlul» hum) 21101 to lht (AS( p(r do:

per case,

Eggs Buyers are now paying 15 cents
per dozen for eggs delivered in Winni-
]11_'_'. Prices are proportionately less at

country points.

N.B. Markets.

Johan, N.B., July 10, 1905.

T. JOHN is having some splendid
weather.  The eomplaint is, it is
almost too cool. For the tourist,
however, ecoming from the hot inland
c¢ities, it must be delightful. The half-
holiday is in full swing, so that not only
is there no wholesale business, but there
is little retail busness on Saturday after
one o’cloek. The retail grocers have
not, however, seen their way to join
the movement. Business is quite active;
it is, however, somewhat between
seasons. There has been a falling off in
the price of lumber, which is unfor-
tunate; our province has such large
lumber interests. Prices show very
little change, except in some few lines.
The market is fairly firm. Execept in
sugar the past six months have shown
rather profitable business. Rice is

syrup

~
o

RO O 8D
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THE MARKETS

rather firmer. The somewhat higher
prices have f{ended to cause cheaper
grades to ecome on the market. This is
unfortunate, as the nrice is still low,
and the best is not too good. It also
makes a rather unfair ecompetition.
(Cream of tartar is perhaps easier.

0il—There is but a limited output of
burine oil at this season.  The low
price has, however, caused quite a lot of

tuture business to be booked. In
lubricating oils sales have been well
maintained. Paint oil shows little

change. Local price of linseed has
heen held lower than one would expest
considering import price. Of late there
has been some change in turpentine, but
now full figures are “asked. Ree eipts of
cod oil so far very light. Prices, how-
ever, quite low. Some whale oil is
cffered.

Salt.— There are quite full stocks of
Liverpool coarse salt and more regular
arrvivals than usual at this season, |m|l.‘
cularly of late years. The price is
firmly held. Demand is quite active.
There is a large sale to near-bye State
of Maine ports, where there is a large
Lusiness in the coming of herring and
the packing of sardines. In fine salt
ihe sale is largely for Canadian. As
is usual, buyers are put to mueh disap-
]mmtln(m b\ the dvm\ in getting orders
filled, n‘ntlcul(nl\ in cheese salt. The
fact that there is now no eompetition
does not improve the condition.

Canned Goods - Spot business is not
large. While corn and tomatoes are
firm. there is no change, and they seem
to he more freely offered. The extreme
low price at which new peas are quoted
is somewhat diseouraging to the trade.
who are earrying quite a large stock of
old goods. While new salmon will cost
lower than present stocks, holders ane
mot anxious, as there is a good, steady
sale. Lobsters very high. New straw-

berries are quoted high. Meats un-
changed. Domestic sardines will be a

ifull pack, other lines as haddies and
kippers light.

Dried Fruit—There is a light business.
Excent seeded, raisins are quite searce.
T.oose musecatels ‘hard to replace.
Prunes are a licht stock. New goods
will aet well above last year’s figures.
Evaporated apricots will he lower.
Raisins except Valencias, not yet quoted.
These are quite low for early shipment.

Currants have a steady sale.  Market
surnlied from New York. In peels, figs
sand dates orders for Fall have heen
largely placed. Figs lower than last
vear. Citron peel is higher. Evapor-

ated apples more firmly held. In onions
prices are low, particularly for Egyptian
and Bermudas. New Valeneias soon ex-
pected.

Sugar—The old stocks are getting
‘well cleaned up. Tt has been chiefly a
Tosine game since the first of the year.
Dealers do not feel matters are yet
settled, thoueh it is thought there will be
no immediate change.

Molasses—There are further arrivals
of Porto Rieco molasses, and there is
auite a good stock now in store of new
rroods, as well as some old that was car-
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ried over. Prices quite low. The situa-
tion is one of some interest, and will be
watehed closely for the next few weeks.
Barbadoes rather light stock.

* Fish—The eateh of salmon has con-
tinued good, and full prices have ruled.
It has been a good season. Boston is
our market for this line. All these fish
are sold fresh. Fresh cod scarce, hut a
d'air supply of haddoek, which are pre-
ferred. Halibut are offered; mackerel
are searce. Dry cod eontinue very high.
Very few pollock are seen. In boneless
fish this is a quiet time, and dealers not
anxious to push sales. New pickled
herring offered, price high. Smoked still
low.

Flour, Meal and Feed—1In flour, just
fair business; market quite firm; trade
here limited to a few brands. Feed has
liecht demand. Oats are high and hard
to get. Market stocked in oatmeal,
bought low. Present selling price aboai
the same as millers’ figures. At some
points in the provinee they are less.
Cornmeal unehanged. Beans are dull
and prices rather lower. Peas and
harley have but a limited sale.

FISH IN FANCY BOXES.
A REPRESENTATIVE of the Mari-

time Merchant has heen writing up

Lunenburg County, its people and
ils industries. Among others he speaks
of the new factory established by Black
Brothers at Getson’s Clove. ‘¢ Perhaps
some of the old-timers mav seoff at the
idea of fish being done up in boxes and
faney paper eartons, and no doubt they
think it absurd to have the hones pulled
out before selling it.  But this factory
is going to change the ideas of the old-
fimers. The Lunenburg fishermen have
‘heen makin~ their fish to feed a lot of
white, colored and black people in the
tropies, while many of our own Cana-
dian people have lived and died with-
out even having once tasted the ecod—a
fish far too good to send away for con-
sumntion, frequentlv by the poorest
populations of the earth—at least, until
we have a surplus after our own people
have had all they should take for their
own purposes.

‘‘ Going through the faectory above
mentioned the other day Mr. Troop
pointed out a package of prepared cod-
fish whieh is sold at retail for five cents.
Tt was not one of the firm’s better grades
of fish manifestly. and not one of their
best sellers: but the package contained
enough fairly good fish to make a break-
fast for a small family. When you
come to think of all the people in
Canada who would be glad to get a good
breakfast for five cents, to say nothing
of the millions of peonle elsewhere, you
becin to realize something of the possi-
bilities for the Lunenburg fishing in-
dustry. Tt doesn’t require a great deal
of imagination to picture, not one, but
a dozen such factories as that of Black
Brothers, doing a thriving business,
within the next ten years.”’

John Sayre, general merchant, Buc-
touche, has offered to compromise and
is closing business.
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Conceit and Ability

ARE as far apart as the poles. Conceit promises much without the

ability to fulfil. Allow us to demonstrate our ability to produce
the best line of goods in America. Peas are now receiving particular
attention. It is a ten to one shot many dealers will load up with old
stock, no need to say what that quality is. We have installed the
most modern machinery in the world for canning peas and we know
how to operate the same. Now, with a technical knowledge and prac-
tical experience of more than 25 years’ canning peas, does it not stand
to reason that we are able to produce the nicest canned green peas in
this or any country. No section of the world is so specially adapted
to the growing of delicious peas as Canada ; and by our special pro-
cess we know that the consumer will buy 10 cans of “ Autumn Leaf
Brand " Frankford canned peas to one of any other if you have them
in stock. We put up six grades of peas and label every grade true to
name. It is very important to know what you are buying. Cut the
tins, see the clear appearance of the syrup, taste the peas; note they
are young and tender, canned the same day as picked. No need to
wash or rinse our peas, but warm them up in the same syrup they are
canned in and you will have as delicious a pea as is possible to get
picked in your own garden. Again, we say, it is to both your own
and customer’s benefit that you should demonstrate the facts mentioned
above. If your Jobber does not handle our goods get on the line

with us. REespectruLLy Yours,

The Frankford Canning & Packing Co., Limited

Independent Packers F RA N K Fo R D ’ o N T. A. H. ALLEN, Manager
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TeEAS, GROCERIES, |
PROVISIONS,

] WINES and LIQUORS.

The Largest Stock. The Greatest Variety.

OUR POLICY.

Low Prices. Quick Turnover.
Big Business.

A few trial orders will convince you of

OUR RELIABILITY.

Best Equipment. Competent Staff.
I Perfect Organization.

Hudon, Hebert & Cie:.

Imborting Wholesale Grocers and Wine Merchants

MONTREAL

The Most Liberally Managed Firm in Canada.
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laking Powder.

Dyson Co., Winnipeg
Gillett, E.W., Co., Toronto.
McLaren's, W. D., Montreal.

Biscuits, Con ecmnup. Exc.
Christie, Broh{] & Co., Toronto.

Cowan Co., Toronto.
Greig, l{obcn, Co , Toronto.
Hunt, Harry W., Toronto.

McLauchlan, Sons & Co., Owen Sound.

Mooney Biscuit & Candy Co., Stratford
Mott, John P., & Co., Halifax, N.S.
National Licorice Co., Brooklyn, N.Y.
Perrin, D. 8., & Co., London, Oat.
Stewart Co., Torouto.

Brooms and Brushes.
Lind, Kerrigan & Co., Lomluu, Ont.

Canned Goods.
Balfour & Co., Hamilton. N
Canadian Canners, Limited, Hamilton.
Eby, Blain Co., Toronto.

Frankford Canning and Packing Co.,

Frankford, Ont.

0ld Homestead Canning Co.,Picton, Ont.

Standard Canning Co., Hamilton.
Warren Bros. & Co., Toronto.

Cans
Acme Can Works, Montreal.
Cash Re,
Nullull&ftb“h Register Co., Dayton, O.
Chewing Gum
Llllll Bode's ‘Hot Machine Co., Montreal.

ars,
Imenc&n Tobacco Co., ‘Montreal.
Empire Tobacco Co., Montreal.
McDougall, D., & 00 Glasgow, Scot.
Payne, J. Bruce, Granby, Que.
Sherbrooke Cigar Co., Sherbrooke, Que,
Tuckett, Geo. K., & Son Co.. Hamiltou.
Cocoanut.
Downey, W. P., Montreal.
Cocoas and Chocolates.
Cowan Co., Toronto.
Epps, Jnmea. Co., London, Eng.
Mott, John P., & Co., Halifax, N.8.
'l‘ippel, A P, & Co., Montreal.
Todhunter, Mitchell & Co., Toronto.
VanHouten's—J. L. Watt & Scotr, Toronto

ting Scales.
C‘l,)'\”uel“& Mgl.u)d Hamilton.
Concentrated
(.:lleu E. M(II;': T:‘;onct‘o
ond, {1 a Trean.
CBurdi?:me H. Dunn, Montreal.
Ewing, S. H. & Sons, Mootreal.
St. Charles Condensing Co., Ingersoll.
Truro Condensed Milk and’ Canning Co.,
Truro, N.S.

Crockerv, Glassware and
Barnard & Holland, Montreal.
Reid, W. J., & Co., London, Oat.
C umplmlls R Sons, Hamilton, Ont.
Cuseidy, John L., Montreal.
(:ownua. Kent & Co.. Toronto
airy Produce and Provisions.
Bnles Mfg. Co., Toronto.
Clark, Wm., Montreal.
Fairbanks, N. K., Co., Montreal.
Fearman, F. W., Co., Hamilton.
MacLaren, A. F‘. Imperinl Cheese Co.,
Toronto.
McLean, J. A., Produce Co., Toronto.
Park, Blackwell Co.. Toronto.
Rose & Laflamme, Montreal.
Rutherford, Marshall & Co., Toronto.
Ryan, Wm., & Co., Toronto.

Acme Csn Works. ..c.ovevcevcneees 66, 83
Adam, Geo., & Co. - 2
Adams, E
Adamson, J.
Allison Oou
American .
Anglo- Canulmu Supply Co . e
Balfour & Co...inside back lpu.nl cover
Balogna Lime Works Co. . o 2
Barnard & Holland................... b
Bates Mfg. Co.....

Beland, B. O.. 10
Bickle, John W 59
Bicrmain, E., & Co . 2

Black Bros. & Co.... . . 61
Bloomtield Packing Co e
Blue Ribbou Te: ..... . 30
Bowyer T. B., & C 7
Boyd, Thos., & Co.. 28
Bradstreet’s ..... .. 8
Braid, Wm., & Co ..... 85

& Co
Brantford Starch Works.

Cameron. J. McA ... 2
Campbell’s, R., Sons. 69
Canada Maple Exch 11

Cunada Paper Co. 3
Canada Sugar Refini &
Canadian Canners, Limited .
Canadian Press Clipping Burea
inside back cover
Canadian Salt Co. ....cvovvevnnnnnns.. 49
Capstan Manutacturing Co 25, 74
Carman, Joseph............. .
Cassidy, John L., Co .
Cerebos Salt.............
Ceylon Tea Association. .
Chaput, L., Filsg Cle ..........
Christie, Brown & Co..outside (ront, cover

Clark, W . 81
Coles Manufacturing Co . .. 40
Colson,C. E., &8on..... <
Common Bome Mfg. Co . . 2
Cowan Co. . .72
Cox, J. &G . 64
Cranston Novel'y Co .23

Crichton, Alexander

25838 8

] olasses Co..
Dominion Salt Agency .....

Fruits—Dried,

CLASSIFIED LIST OF

Financial Institutions & Insurance

Bradstreet Co.

Bickle, John W., & Greening, Hamilton.

Black Bros. & Co., Halifax.

Guest, W. J-, Fish Co., Winnipeg.

James, F. T., Co., Toronto.

Pacific Selling Co., New York.

Sovereign & Lynx Brands.

Stavanger Preserving Co., Toronto and
Vancouver.

Todd, J. H., & Son, Victoria, B.C.

Winnipeg Fish Co., Winnipeg, Man.

Flavoring Extracts.

Capstan Mfg. Co., Toronto.
Tmperial Extract Co.. Toronto.

Fly Pads and Pa,

Kay Bros., Limited, Slm kport. Eng.
l’omll & Davis Co., Chatham, Ont.
Wilson, Archdale, Hamilton, Ont.

Foreign Importers

Biermann, &.Co (,anhff Wales.
Bowyer T..B., & Co., I.umlnn Eng.
Boyd, Thos., & Co., l.ivcrpool, Eng.
Crichton, Alexander, l.iverpnul. Eng.
Griffin & Culverwell, Bristol, hng

Hall, R. C., & Co., London, Eng
LLthm John. & Sons Leith, Scol.lnml
Little, Geo., Manchester, Eng.

Marshall, James, Aberdeen, &:ullan‘L
Meeker, George R., & Co., London, W.C.
Neubeck & Schipmann, Hamburg, Ger.
Salter & Stokes, London, Eng.

Scott, David, & Co., Liverpool, Eng.
Sowerbutts A. E., & Co., London, Eng.
Whiteley, Muir & Co., Liverpool, Eng.
Wickes, Hnmilt,on & Co., Londoun, Eng.
, Green, and Nuts.
Adaws, E. E., *Le .mllm,!un Ont.
Davidson & H.u Toronto.

Dawson Commission Co,, Toronto.
Distributors Co., Toronto.

Gibb, W. A., & Oo., Hamilton.

James, F. T., Co., Toronto.

Jemmett, E. L., Beamsville, Ont.
Leak, J. W., Scarborough.

Major, S. J., Ottawa.

McWilliam & Everist, Toronto.
Psimenos, Th. J., London, Eng.

Smith, E. D., Winona, Ont.

Smith, Tom, Toronto.

Stringer, W. B., & Co., Toronto.
Tippet, A. P.,, & Co., Montreal.
Walker, H & Son, Guelph.

White & Co., Toronto.

ine.
Cox, J. & G., Edinburgh, Scotland.

Grain, Flours and Cereals.

Frontenac Cereal Co., Kingston.
Lake Huron & Mamwbs Milling Co.,
Goderich.

Grocers— Wholesale.

Balfour & Co., Hamilton.
Davidson & Hly Toronto.

Eby, Blain Co., Toronto.

Eckardt, H. P.. & Co., Toronto.
Gillard, W. H., & Co., Hamilton.
I\mneu. T., & Co., Toronto.
Lucas, Steele & Briswl. Hamilton.
Major, S. J., Ottawa.

Turner, James, & Co. Hamilton.
Warren Bros. & Co., Toronto.

Grocers’ Grinding and Packing

Machkinery.
Coles Mfg. Co., Philadelphia, Pa.

INDEX

Douglas, J. M., £ 00.......c000unu.nn. 24

Douglas & Ratcliff. . -8s 40
Downey. W P .. 51
TG TN S Lo fiveibvassvenae 54
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PLEASANT

PROFITABLE

Isn't it a pleasure to recommend any-
thing that you are sure will ““make good "—
Celluloid Starch for instance.

We're all alike in our desire to have
people pleased with us, with what we sell
and with our way of doing business.

It is the only way to success in store-
keeping.

It’s profitable, too.

To sell a package of unsatisfactory
Starch may make one customer less—of
course it may not, but it tends that way.

The reputation of your store is made
up of little items of satisfaction and
dissatisfaction.

To sell a package of

LIV R

Never Sticks—Needs no Cooking

is sure to make one customer a closer friend
of yours than before; is sure to lay one more
little brick in the good name that your store
is building for itself in your neighborhood.

If it is the first time the lady has bought
from you, you may be sure she’ll come again
for you've made a friend for the store.

We are doing everything we can to
help you.

We have gone and are going right after
the starch-users with logical advertising,
telling them WHY Celluloid Starch is the
best Starch made.

Every trial has proved this to be true.

You take no chances in' putting it in
stock, for our advertising will sell it for
you. It’s in demand.

BRANTFORD STARCH WORKS

BRANTFORD, Canada

WRAPPING
PAPERS

Save on them!

Buy a lighter paper.
No need to sacrifice
strength. You won’t
if we supply the paper.
Give us a chance to

prove it.
DOUGLAS & RATCLIFF
TORONTO e

COLES -t

GRANULATOR.  PULVERIZER.

Single and
Double
Crinders

Pulverizing
and
Cranulating

Every Coles Coffee
Mill has a Breaker that
breaks the Coffee before
it enters the grinders,
thus reducing wear of
grinders and saving
current.

QOur Crinders
Wear Longest

No. 65
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 Ibs.
GRINDING CAPACITY.

Granulating 2 pounds per minute. Pulverizing % pound per minute.
Capacity of Iron Hoppers, 5 Ibs. of Coffee. :
We make 25 other styles and sizes of Grocers Counter Mills, Floor Mills

and Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO,,

Nos. 1615-1635 North 23rd St. PHILADELPHIA, PENN,, U.8.A,

AGENTS:
Todhunter, Mitchell & Co., Toronto.

Forbes Bros., Montreal.
Gorman, Eckert & Co., London, Ont.

Dearborn & Co., 8t. John, N.B.
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NEW ADVERTISEMENTS :

Cranston Novelty Co., Toronto.

Dyson Co., The, Winnipeg, Man.
Guest, W. J., Fish Co., Winnipeg, Man.
Mason & Hickey, Winnipeg, Man.
Perrin, D. S. & Co., London, Ont.
Psimenos, Th. J., London, E.C.
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CANNED GOODS IN ENGLAND.
HERE is a splendid opening for

Canadian canned goods in the
United Kingdom. This is prob-
ably known to all, but the
industry is too small and young

to justify experiments which, while they
may lead to success, may also prove a
failure. The first object must be to
create as hig a demand as possible; to
widen the ehannels as much as possible;
and to cater to the demands of buyers
in every respect. When a firm footing
has been obtained and sales have de-
veloped, then is the time to begin ex-
periments. But when a set of men, no
matter in what branch of trade they are
interested, are seeking to develop
abroad, they can scarcely do better than
look around for some successful concern,

'

BDITORIAL

whose working methods they may take
as an example. Such examples are not
wanting to Canadian canners.

As far as (fanadian canned goods are
concerned, the British dealers may be
divided into two classes, those who
hesitate to stock the goods because they
are comparatively unknown, and those
who object to being compelled to pur-
chase from a combination, on the ground
that when they buy from individual con-
cerns they are able to make use of a
healthy competition. The objections of
the first class could be overcome more
expeditiously if they all received goods
packed as they require. The objections
of the second class are characteristic of
a country in which combines play no
very great or popular part. It may be
urged that there are United States com-
binations on the British market, but
here we have combination set against
combination, not to mention several in-
dividual concerns of long standing, so
that the dealer (jobber) has a good
choice and competition is strong, al-
though, be it said, grumbles have been
heard that the quality of those United
States concerns which have gone into
combination, have since deteriorated.
There is a feeling, not altogether un-
common, amongst the trade over here
combinations are not conducive to im-
provement in the quality of goods manu-
factured. The fact that there are very
few Canadian canning concerns outside
the combination doing business on the
British market, is thus considered by
some a detriment to the growth of Can-
ada’s export trade.

REMOVE THE OBSTACLES.
URING the past three or four
D weeks the rural militia and part
of the city militia of Canada have
been undergoing their annual training in
the camps of instruction. This year the
camps have been very successful .and a
large number of men went under canvas
and were put through the drills

While we do not wish to disparage our
citizen soldiery, yet we cannot help but
feel that the best men are not obtained
by the various Canadian regiments. The
cream of Canada’s young manhood is
not to be found in the ranks of the
militia. Why is this?

There are various reasons to be ad-
duced, but we wish to direct our read-
ers’ attention to one cause, for which
some of them are themselves responsible.
We refer to the obstacles placed by em-
ployers of labor in the way of their em-
ployes, preventing them from entering
the militia. A certain length of time is
required each Summer for the camps.
How many employers absolutely refuse
to let their men off for the ten days or
two weeks during which the camps last?
This is a most serious obstacle, which
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proves a stumbling-block to
young man's aspirations.

many a

The way should certainly be
easier for the best of our
devote some of their
training. There is no telling what lies
before this young country and, as a pro-
tection against future dangers, it would
be as well to develop and train every
youth who has a desire to become pro
ficient in the handling of arms.

made
young men to
time to a military

ENGLISH PACKED ‘' PETIT POIS."

HE reputation of the French pack-

l ers of peas is of the highest and
the narrow brass label which
adorns the tins of the Bordeaux apd
Nantes packers is known to every grocer
catering to the better trade
The signification of the words ‘“‘Woy-
ens,” “Petit Pois,” ‘‘Chaix,” “Fins;”
etc., has been a source of no little
ry at times to many a grocery clerk
throughout this country, with the pos-
sible exception of the French Canadian
clerks. The superior reputation enjoyed
by the French goods and the special

class of

wor-

manner of preparation had obtained for
the packers a singular distinction and
control of a pragctically exclusive trade

This field is, however, in daunger ot
being invaded by English packers,
and already a good business is

being done in the Iknglish pack *Petit
Pois.”” The trade is growing rapidly,
not only on account of the preferential
duty and the freight from
London as compared with French ports,
but also on account of the quality of the
peas. This is now claimed equal in
every respect to the finest French
brands. The packers in England have
evidently made a deep study to perfect
these goods and the results are apparent
in the increased quantities that have
been received in this market during the
past two years. Advance samples ol
the present season’s pack in the hands
of agents show no falling ofi in excel-
lence of quality, but, on the contrary,
are, if anything, superior to anything
put up in France up to the present. The
peas are packed in the well-known heavy
white tin with the good old-fashioned
brass label, with contents designated in
French and are absolutely undistinguish-
able from the Bordeaux and other
French pack. The unchangeable and con-
servative English packers are apparently
taking a leaf out of the German manu-
facturers’ book and putting up goods as
people want them and not as they
“should be made to buy them,” and in
respect to this imitation of the French
packers’ products, are bound to cut into
the latters’ trade. This is particularly
so in the case of Canada where the pre-
ferential duties and lower freight rates
give the English packer a decided ad-

lowness of
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vantage. With the lofver prices at
Fonglish-packed French peas
to the retailer, seli-interest

to push

which the
can be sold
will induce that
them, and when consumers express them-
pleased with the flavor
Iinglish

distributo

selves as highly

|

andd excellence ot the

vears before

ceneral
pack, it will not be many
a very large trade will develop.

RETAIL MERCHANTS’
CONVENTION.

S annontecd in this paper, after the
A last meetine in Winnipeg of the
execentive of the Retail Mer-
Western (‘anada,

purnose  holding  a
in Winnipeg during

chants" Association ol
that  orcanization
seneral convention
the exiibition.

It is satisfactory to note that since
Winninee last Feb-

ruary the association has made substan-

the convention in

fial proeress, and is now a body much
stronger mumerically than at the time of
the Jast meetine. A few weeks ago W,

A:LA.L

and oreanizer, and he has met with con-

Coulson was appoinied seeretary

siderable sinecess in his efforts 1o interest
the retail trade.  In the few weeks since
he commenced work lie has covered the
Souris, Estevan and Pembina branches of
Jrandon and

C:NR: - Re-
hut, of

the C.P.R., as well as the
Hartney branches of the

sults  have  heen-  gratifying,

conrse, the work has onlyv commenced.
The coming convention is for the pur-
oreanization

pose ol perfecting  the

work, of obtaining an  expression of
opinion on varions topies, and of redress-
trade. If the

retail merehants of the West give the as-

ine grievaneces of the

sociation proper suprort its sneeess is as-

\lll'l'll. = T

THE BUDGET CHANGES.

R. FIEKLDING’S budget, which
M was presented to the IHouse last
week, presents few changes of any
particular moment. TLhe most impor-
tant is the increase in duty on rolled
oats to 60 cents per hundred pounds,
which places the duty on the manufac-
tured article on a parity with the dugy
on the raw material. At present, owizg
to the high price of oats in Canada and
the low price in the United States, there
will be little change in market condi-
tions. The American millers can still
ship their goods into this market and
compete with the Canadian millers. But
in time a change will be felt, which will
be beneficial to the home industry.
For the ten months ending April 30,
(‘fanadian importations of oatmeal from
the United States totalled 174,619 lbs.

EDITORIAL

C‘ontrast this with the importations of
the fiscal year 1901, which only amount-
ed to 2,326 lbs., and it will be seen how
dependent we are at present on the
United States for oatmeal.

A paragraph announces that beet sugar
will be gcontinued on the free list until
July 1, 1906.

Another paragraph states
lasses importations from the
West Indies, via Newfoundland,
treated as direct importations.

that mo-
British
will be

BOOM IT ALONG.
l‘ VIERY traveler, in Ontario at least,

should make it a point to bhe in
Hamilton Kriday and Saturday of
this week. There will be ‘‘gay doins”
in the Ambitious City, which will cheer
up the hearts of the drummers for a
whole twelve months.

The programme includes a concert on
I'riday evening, a grand procession on
Saturday morning and a monster cele-
bration at the Brant llouse, Burlington,
on Saturday afternoon and evening. The
parade of the travelers will he especial-
ly interesting as the drummers will all
bhe dressed uniformly in white trousers
and white hats. There will be a bhase-
ball match and other sports at the pic-
nic. Let every traveler cast cares to the
wind and be on hand for the fun.

>

REPUTATION.

A GOOD reputation is a splendid asset
for any business man. It costs
little to procure; it is worth

much to retain. Any merchant can gain

it, ii he starts soon enough. All that
is necessary is persistence. Once the
standard of excellence is set, a continu-

ous adherence to it inevitably brings a

good reputation sooner or later.

Take a list of the stores in any town
and it will be found that the places of
husiness of which the townspeople are
proud, are the stores with good reputa-
tions. Why 1is it that in the larger
cities there are a few stores left, which
have not succumbed to the inroads of
the department stores? It is because
they have been sustained by their good
reputations.

It is true that human nature likes
variety. This is the reason for the rest-
less rushing from store to store. Still
it will be found that this frenzied rush
is merely for novelties. The staple ne-
cessities of life are usually procured
from one or other store of repute. The
housewife comes to realize that she can
rely on a certain merchant for her sup-
ply of a certain line of goods, and she
sticks to him through thick and thin. If
he prove unreliable the connection
breaks. The continuance of the relation-
ship depends on the maintenance of a
good reputation on the merchant’s part.
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A REAL GRIEVANCE.

CORRIESPONDIINT in British Col-

A umbia writes to us about a mat-

ter which is a very real grievance

in the west, and requests us to give it

some publicity in our columns. The
correspondent says:

“We think that the time has arrived
when manufacturers in the east should
pay more attention to the amount of
stock they carry in the larger towns of
British Columbia. FKor retail men and
their customers to have to wait three to
five weeks for anything that is required
very often means that the customer will
do without, or, if possible, will send to
the States.

““The City of Vancouver is now of
such a size that manufacturers need no
longer hesitate to keep a large supply of
all the standard and staple goods in
daily use throughout the province. We
hear complaints on all sides of this long
delay for even the common requirements
oi every-day life. In the Western States
of America it is the usual custom for
manufacturers of the IKastern States and
elsewhere to keep a complete stock,
which can be drawn upon by the whole-
sale men to replenish their stock. The
natural result is that traders, in Van-
couver especially, draw from the nearest
points in the States where these stocks
are kept, with, of course, loss of trade
to Kastern Canada and to the gain of
the United States; and for this reason,
because they can be supplied in so much
shorter time. lHence the necessity for
Icastern Canada to understand the con-
ditons as they appear to-day in British
Columbia.

“The warehousing accommodation of
Vancouver is good. Consignors of goods
hand to the warchouse man a list of his
clients from whom he may accept orders
for delivery of merchandise in hand, and
the warehouse man in turn immediately
advises the consignor of such delivery
for invoicing purposes. Monthly stock
sheets are sent, and every facility placed
ready for consignors.

“The great thing for manufacturers to
remember is the great advantage it will
be to their clients and the consequent
advantage to both buyer and seller.
There is no reason why the now large
and increasing population of Vancouver
and British Columbia should be under
any disability. They are calling for an
alteration which can easily he remedied.
There is also the question of business
men at these distant points being com-
pelled to buy car lots so as to get a
cheaper freight. This can be remedied
by consigning a car lot to the ware-
house man, who will supply the quan-
tity sold and hold the rest for other
customers.”

-
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TORONTO RETAIL GROCERS CELEBRATE

the grocers of Toronto on Wednes-
day morning, and their nineteenth
annual excursion to Niagara FKalls and
Buffalo was an unqualified success.
Shortly after seven a.m. the crowd be-
gan to converge towards the Yonge

I OWERING skies had no terror for

H. D. Kelly, President Toronto Retail Grocers

Association.

street whart, and by the time of the de-
parture of the Chippewa at 7.30 the
retail trade with their wives and famil-
ies and a big delegation of travelers and
wholesale representatives were present
in full force.

It was a remarkably good-natured
crowd of pleasure seekers which was on
hoard. Kverybody knew that it was
going to clear up and everybody knew
that this was going to be the best ex-
cursion ever planned by the Toronto
grocers. And it was. It may be said
fairly that no crowd of excursionists has
ever had a more pleasant and enjoyable
day than had the guests of the Retail
Grocers’ Association on this year’s trip.

Perfect arrangements prevailed for se-
curing the comfort of the pleasure seek-
ers. The association is to be congratu-
lated on the efficiency and painstaking
efforts of its officers and gommittee.
The officers and committee in charge of
the present outing were: President, IH.
B. Kelly; secretary, Ben. Panter; treas-
urer, J. S. Bond; Committee, F. W.
Johnson, past president; D. Bell, R.
Vanloam, J. MclLean, R. B. Snow, R.
Davies, R. H. Stewart, T. Clark, F.
Thorn, Chas. Cootes, and Jas. Rae. In
the crowd before embarkation, on the
hoat, and at the end of the line, these
gentlemen were indefatigable in their at-
tentions. The great success of thic
year’s outing was in no small measure
attributable to them. There were nc
dull moments when President Kelly was
around, and the whole committee and
the travelers vied with each other in
making good fellows of themselves.

The boat was just well under way
when the Dalley representatives sprang
a guessing competition. Its success was
phenomenal. KEach person was entitled
to a guess on two questions: First,
““Who was the biggest liar on the boat?”’

second, ‘“‘How many tins of 2-in-1 polish
were sold in Canada in 19047’ A heavy
vote was polled. The first was won in
a walk by J. A. Joues, of the J. J.
Dalley Mig. Co., although several other
representatives showed unmistakable
marks of genius in the same direction.
We refrain from making invidious com-
parisons. Karl Casey, a little girl,
won the second guess, the number being
1,871,762. Fans were distributed by the
representatives of Todhunter, Mitchell &
C(‘o., and gaily-colored butterflies by the
Ildwardsburg Starch Co. Everyone was
decorated with a souvenir badge present-
ed by The (Canadian Grocer.

The occasion was graced by the pres-
ence of a big contingent of travelers.
Among those seen were: W. J. Parks,
('. Wilson, representing Todhunter, Mit-
chell & Co.; Tom Holman, Jas. Morti-
mer (Christie, Brown Co.), Flem. Hayes
(Perkins, Ince & Co.); Ernest Hustwill,
J. A. Wright (A. F. MacLaren Imperial
Cheese Co.); B. Cope (Gunn Bros.; J.
Sharp (McCalls); W. Booth (Doyle Fish
(f0.); Frank (rowley, Fred Gallow (The
Pure Gold Manufacturing Co.); M.

B. Panter, Secretary Toronto Retail Grocers

Association.

Murphy (Rutherford & Marshall); J.

Anderson (Ogilvie Milling Co.; J. A
Jones (J. J. Dalley Mig. Co.); 0. W.
Wrinkler (Warren Bros.); Herb. -Moore

(Comfort
Lumbers); G. A.

Soap); J. Lumbers (Jas.
Manning, [£. B. Nettle-
field (Dalton Bros & (‘o.); M. A. Mul-

drew, Dan. Casey, J. A. Taylor, T. S
Grant (IKby, Blain & Co.); Frank Brit-
tain (Imperial Extract Co.); Sam. Qua
(Davidson & Tay); Kd. Hawes (Edwdrd
Hawes & Co.); A. (. Maxwell (Maxwell
Fruit Jelly Co.); A. (. Mclvor (Mclvor
(‘ooked Meats); W. H. Maxwell, J. M.
Brett (Jas. Sloan & (Yo.); J. R. Man-
sen (White & Co.); W. J. McCleary, A.
E. Singleton (Salada Tea); R. J. Mec-
Nicol, —. Collins® (Blue Ribbon Tea).

Fifty men were present from MclLaugh-
lin’s, this being by far the biggest re-
presentation from any one house.

At Niagara-on-the-Lake a large num-
ber of the excursionists disembarked and
hoarded a Michigan Central train for
Bufialo, where the rest of the day was
spent in seeing the sights. The monster
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parade of the EFlks, who were in con-
vention there, was an interesting feature
of the day’s doings. After it was over
the crowd broke up into little groups
and each sought out what appealed most
to it.

Those who did not go to Buffalo took
the Gorge Route cars at Lewiston and
picturesque ride up to the

enjoyed the
Falls. Having arrived there they had
no trouble in finding places to go \t

noon the skies cleared and all the van

tage points whence views of the Falls
could be had were thronged with cager
crowds.

Both parties met again on the Corona
in the evening and a delightiul sail
home in the moonlight followed The
lights of Toronto graduallyv began to
twinkle in the distance and at 10.30 the
weary but happy crowd left the boat
once more. The 1905 excursion of the
grocers will long be remembered by o all
whose good fortune it was to be present

REMOVING TO TORONTO.

HE Cranston \u\\'“) (‘o., late of
Galt, manufacturers of advertis
ing novelties  in the shape ol

rubber stamps  and
oflice specialtics, are

aluminum devices,
other store and

removing to Toronto where the busines
will be carried on in future

Mr. C(ranston, head of the firm, has
been a resident of Galt  for over 21

years, previous to which he was in busi
ness in Woodstock. The Galt Reformer

speaking in reference to Mr. Cranston
removal says:

“Ie has always taken an active in
terest in the aflairs of the town, and
was elected alderman in 1899 During

the past four years he has conducted the
business of the (‘ranston Novelty Co
which has grown from a very modest
little business into one of increasing
proportions, until now it extends over a
very large part of the Dominion

J. Bond, Treasurer Toronto Retail Grocers™ Assocation

“The oflice of the company is being
moved from Galt to the Medical Build-
ings, corner of Bay and Richmond
streets. Toronto is more central for
such a business, and agents will be ap-
pointed at different points.
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The First Six Months of

1905 Has Expired

and our books show that the increase in the consumption of

"SALADA" 2

over the correspondl\ng six months of 1904 amounted to 256,686 Ibs.,
and that the increase in the Toronto branch alone (establlshed 15
years), amounted to 108,853 Ibs.

Our increase alone in 6 months amounts to as much tea as was
* consumed during the same period by all the inhabitants of all the
cities and towns on the G. T. R., between Toroato and Montreal,
including Pickering, Whitby, Oshawa, Bowmanville, Newcastle,
Port Hope, Peterboro, Grafton, Colborne, Brighton, Trenton, Belleville,
Napanee, Kingston, Brockville, Prescott, Cardinal, Iroquois, Morris-
burg, Cornwall, Lancaster, Coteau Jct., Vaudreuil. This is worked
out on a basis of a consumption of five-pounds of tea per head per
annum, or say, one-half-pound per week per family of five.

What Does This Show ?

That we serve the public well,

and that we continue to increase from year to year. Why not be with
us in this gain in trade, and not only stock “Salada’” but push it.
The only firm, retail, or wholesale who succeeds, is the one who serves
the public well and you serve them best when you serve them

- with “SALADA"" Ceylon Tea, Black or Green.

Branches in Toronto, Montreal, New York, Chicago, Boston, Buffalo, Detroif.
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Quebec Markets.

GROCERIES.

Montreal, July 14, 1905.

URING the week the groeery job-
hing trade have been busy filling
their sugar orders. Country mer-

chants who have been holding off pend-
ing something settled in sugar prices
have been obliged to order their earlier
wants.  The arrival of so muech small
fruit has been followed by heavy sugar
demands. Refiners renort very large
business, in fact greater than last year.
The weakness in the foreign beet mar-
ket continues, and a decline of 1 1-2d
was noted in the early part of week. 1In
teas the trade appear to be also pre-
pared to jump in and buy. Markets
are firm all around,,and erop eonditions
would indieate it ormortune time to buy.
Low-grade blacks and green Ceylons
have firmed up, and London houses
have turned down their local brokers’
offers in many ecases for prices which
some few weeks ago would have been
readily taken. Japans are also hard,
the enormous shortage, something like
9.000,000 1bs., aceording to latest eable
adviees at hand, inducing dealers to eon-
sider buying. TIn canned goods there is
little doing. Orders have been pretiy
well all placed for new pack. Canned
salmon orders have also bheen pretty
well closed. Molasses and syrups do not
show mueh life, the hot weather always
affecting the eonsumption.  Spices are
silrong and show strong upward ten-
dency. California dried fruits, parti-
eularly prunes and apricots, are
stronger, the reports indieating exten-
sive damage by the late spell of extreme
heat. 1In Spanish dried fruits there is
nothing new. Crop indications point to
large stock in Malaga and Denia.
Despite the warm weather, fish dealers
report good week in fresh lake trout,
white fish and haddies. Maple produects,
beans and evaporated apples are firm,
but little doing. Flour, which ad-
vanced 10c. per barrel last week, holds
the advance. TFeed is quiet and prices
easier. Rolled oats is as yet unaffected
bv the recent chance in the tariff, but
the trade is lookine forward to an ad-
vance. Butter and cheese are both be-
ing freely exported. English dealers
who had held off for a long time, finding
themselves compelled through short home
stoeks and good demand, to eome to ship-
pers’ demands on this side. FEges un-
changed bnt firm. Provisions fairly
active, though sunplies are none too
heavy. :

Sugar—Orders are heavy, ‘and busi-
ness is in full swing. Refiners report
business heavier than last season, and
jobbers say that eountry merchants are
buying well. = The preserving of early

fruits has foreed purchasing, though the
tendency has been to hold off on ae-
count of the unsettled market. Beets
declined again, and it is diffieult to judge
when the easine-off will stop. Explana-
tions are hard to obtain and still harder
to eredit.

Granulated, obla. ..

Pnrh lump.boxu ‘and bbis
boxes and ll—bbll..
E{tn groun bbls.

Powdered, bbls .
" 50-1b.

““.b“v‘a“ﬁ&"mu‘u“g
BHEBUBRERGRERSLERES

®
L
8

Syrups and Molasses Busmess in
molasses is dull, little doing in any
dirvection. It is hardly the season for

heavy trading in this artiele. Corn
svrups arve also particularly at a stand-
still.

:%'

Nel' k(l)lr‘lam ......... g

Porto Rico......... 45

Oom“lymu. bbls. g‘

“ boies o erve. S0

" 30

” }lbsl- b. pails......... g
Ouu, ti nl.

5- 1 d 35

“ 10lb. * . 33

" Mih dor. ® S 10

Tea— A better business is being' done
in all grades of tea this week. The
firmness of teas generally has awakened
buyers’ interests, and the very strong
reports as to shortage of erops in some
countries has tended to still further im-
prove the trade. In Ceylon greens a
good demand obhtains, and blacks are
quoted firmer -articularly low grades.
Japans are strong, and it is thought will
still further advance. Low grade China

greens, as well as Pan Yongs and Ping
Suey r"unpnwderﬁ; also are higher.
JODIR=TIE (ios 5 svassssveisasnasnssindacane 03
Medium ..... 02

Good oommon ....... 18

Common ....... 013§ 015

Oeylon—Brokon Pokoe ..025 38

POROME oo acaoioe 017 20

Pekoe Souchongs. . 015 20

g‘:’g{m—l’ekm Bvoncho e g Ilg 0 }g

on greens—Young

Hysons ... 0 l;‘ 15

Guopowders .. 01 14

Ohina greens—Pingsuey gunpowders] . . 012 12

Oongous—EKaiBows. .......coovvvvmniiiincannnnns suee 12

PREING DOBOR oo voocioereroenoesanen 012 "

Coffee — Coffee market unchanged.
New York market has not shown any
features caleulated to affect loecal condi-
tions. Business is only fair.

%
$
EeRsgE

oocoooo

_---_
gusgss
ooooco®

Spices—Spice market continues firm,
peppers, cloves and nutmegs being
prineipal lines, showing a tendency or
likelihood of an unavoidable advance.
Spice grinders renort business quiet,
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and the do not look forward to any
activitv until about end of Aungust or
beginning of September.

Per 1b.

I L < .. oo ovonsonseninns avisissasen DR D 2B
= white . SR 03
Ginger......... 02
Cloves, whole . 0 30
030

015

050

Canned Goods-
Fresh
affected the sale of
much. As this is alwayvs expeeted at
this season of the year, jobbers offer no

Business, is  quiet.
Mruits and vegetables have
canned goods very

complaints. Tt was reported that some
heavy sales of salmon had been made at
prices of $4.25 for sockeve for coast,
but as far as is traceable nothing was put
throueh under $4.65 f.o.b. coast for sock-
eve fish. Tt is reported that packers of
Rivers Inlet fish have withdrawn all
offers.  With the present feeling among
the eanners there is no possibility of any
concessions from present prices.
Wholesale limited
salmon for 1905 :

selling prices in

Horseshoe, 1 to 4 cases—Talls ....$1.57}
Horz)shoe, 5 cases and over—Talls 1.55
Horseshoe, 1 to 4 cases—Flats 1.70
Horseshoe, 5 cases and over—Flats 1.67}
Maple Leaf, 1 to 4 cases—Talls.... 1.57}
Maple Leai, 5 cases & over—Talls 1.55
Maple Leaf, 1 to 4 cases—Flats.... 1.70
Maple Lcaf, 5 cases & over—Flats 1. 674
Clover Leaf, 1 to 4 cases—Talls.... 1.574
Clover Leaf, 5 cases & over—Talls 1.55
Clover Leaf, 1 to 4 cases—Flats... 1.70
Clover Leaf. 5 cases & over—Flats 1.67%
Arrow, 1 to 4 cases—Talls .......... 1.50
Arrow, 5 cases and over—Talls 1.474
Arrow, 1 to 4 cases—Flats ........ . 1.62}

Arrow, 5 cases and over—Flats.... 1.60

Terms : Net 30 days, or 1 p.c. 10
days, f.o.b. any wholesalers’ points in
Ontario and Quebec.

Per doz.
()om. 2-1b. tins ... 312
2-1b. . 12
Gallon corn . . 500
. 1%
360
085
........ 250
.......... 0 80
. 083
2'- “  Crystal Wax . 092
2's Peas, No 4 " Standards” . 083
2 b N . 3 . 08
' 085
1
.................... 1

3-1b. nqnuh

BUBSLP B ¥

2s Cherne-. red, pitted . i
2s red, not mncd
2's ) blwk pitted

black, not pmed

2s ' white, pitted ...... . W 40
2s - white, not pitted . < . e (_)(_I
2! Cumntl. red, heavy s; mp .......... gig

red, preserved.. ... AL 77
Glln. 1 red lundml 7%
Gals. " red, solid pack . 00
2s e blwk huvy nyrup 5
2s b blnck preserved 05
Gals. " black, srandard.

Gals. ** black, solid pac
2's Gooseberries, heny syrup. .
H v preserved

Gals. standard
2's I‘mnbernu. texsny syrup

-

03 i et ) t d 00 s DD et s et et 83 0D e RO e S e b S 000 B B8
-~
- L

VIRRABRZES

G standard ... : 2
2's Pineapple, sliced. ............cooivviiennnn .

i~
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2s - grated.... coee sevsas
35 5 Whol€. coovaveacasneee
25 llun l)umwn light syrup

2’8 h~ avy syrup -

- “  gtandard.......
¥ Lx.lnluml light syruj
> he AVY SYTUP. ..

“ " “

s o standard ..

s Green Gage, light \)Hl]l ;
3" heavy syrup.

standard
l‘, . hieavy syrup

taspberries, red, heavy .~)n|p”
= & preserved
standard

solid pack
blac rn heavy syrup .
preserved

als. : standard

\hnlmu] PIESCIve d

standard A
trawherries, heavy - yrup, 1903

1904 pack .
]-rv»-_:w_nl
standnrd
e solid pack
New Canned Goods for 1905 :
Strawberries.
Group Group
No.1 Nos. 2 & ¢
2s—Illeavy syrup 91.52%
2 s—Preserved S
Gallons—Standard G 5203
Cherries.
2s—Red, “pitted ool 2.
2’s—Red not pitted I8
2's—DBlack ;ullnrl 2.
1»——]51(1(].., not pnlwl 1.i
2's—White, pitted 2.
2’s—White, not pitted 1 58
Rhubarb.
2s—Preserved ) 1 1Y om0
3's—Preserved st il b 1.90
Gallons—Standard ... .. 260 ... 2.62
Asparagus.
2's—Tips ... RS e S e 2.50
Peas.
is-—Standard (No. 4)....- -623..... .60
Ss—Joarly Jume (No.- 3). 10 . 673
2's—Sweet Wrinkled (No.
2\ eeoiiiny, Ve .80
2's—lixtra fine  sifted
tNo. 1) - Sy Bt e 1.20
Spinach.
2’'s—Table i 142L 1.40
—Table SR 1.80
Gallons—Table 5 5.00
Specifications of Groups.
Group No. 1 comprises followng
brands: Canada First, Little Chief,

Horse Shoe, Amu
2 mmpn.c : Lynn Valley,

Log Cabin,
‘;l‘qu) No.

J\'ru? Lion, Thistle, Grand River.
Gron up  No. 3 comprises: Jubilee,
White Rese, Deer and Globe.

Fish- The trade continues to be in a
vay fire «rditien, and this week Logp
seen an improved demand in fresh fish.
The season for gaspe and restigouche sal-
mon is nearly over, and. higher prices are
expected.for the coming week. Jake
fish, sueh as trout and white fish, as well
as haddies, arrive in @ood order; prices
are low and quality is extra fine. There
s a general scaveity of dore, but therq
will ke a better supply shortly. In
‘onsequence price is a little higher this
week. Fresh mackerel is eoming in
small lots; it is not plentiful. Halibut
is in at low price for this season: it is

THE MARKETS —QUEBEC

arrivine freely.  Brook trout is
scoaree.

Salt and prepared fish is in fair de-
mand for this hot weather.  Stoeks of
<kinless eod are lieht; in faet, there is
ict: enough to requirements  as
vit.  What there is of it sells at guota-
11G1s. Boneless eod obtains the usual
demand for this time of the year. Bul
few new salt herrings are coming in and
«cll readily at high ficures.  B.C. sal-
mon is practically out of the market, and
there will not be any more hefore one
menth or six weeks.  There is on lh(-
Labrador salmon of
It is in prime wnulillnn

also

sunnl

market some
year’s stoek:
and sells well.
Black bass ..........
Fresh mackerel, per 1h
G

spe Sulmon, perlb. ...
Sturgeon, o

Lake trout ..
Brook trout.
Choice sclec
Ha

\.muuulh bloaters
Smoked herring, per box, new
Fresh haddock, ymr Ib..
F

Fres ke viey

No, 1 l.almullu he rnn,’ in 20 1b, pall
half bbl ...
No. 1 Holland herring, pe r ha]f bbl.
\u 1 Se mth he rrmg, *
uu keg
Hollapd herring, per keg
No. 1 salt mackerel, [mll of 20 1b
Skinless cod (100-1h. cases), per cas
IGUm less cod, 1 mul 2-1b. I;Jm ks, pe T 1b. .
fish
* fish, loose, in 25-1h. boxes ...
l.abmtlul mlmon half bbl

(200 Ibs.) Ibl

S065 075
iy

Lake trout, salt, 100 1bs. . .
Sca Lrout in bbls, 200 1b
half bbls. ...

Marshall's kippered herring pt r doz. . 140
Canadian lumx wred, per doz ... 100
Canadian § .\m]mu«, DREID oo ss 37
Canned cove oysters, N 5 e
Canded cove oysters, No. 2 size, per doz........ .... 225

Rice and Tapioca - Business fair and
steady is about all one e¢an learn.  Jobh-
hers say usual amount of trade.  No
chanees in prieces.

RO HAE TOEB .- . <.« - - it innanshamias wanie, sone 29
)}

> rice, in less than 10 bag lots

Forcign Dried Fruits
htainable.
Soltana
ties are entirely exhausted, and very
little of lower orades remainng. The
new cerop is reported to be doing well,
and if nothing happens to disturb pre-
sent favorable conditions there will pro-
hablv bhe about . 50,000 tons, which is
abont 28,000 tons more than last year,
and while some growers have reported
that the Peronosnorus has made its ap-
pearance, up to the present it is not eon-
sidered serious.  C‘wrrants  show no
serious fluetnations thoueh demand has
slightlv  improved. In Malaga raisins
there is nothing definite as to quantity,
bul  speculators have made opening
prices at slightlv lower than last year.
No ¢hanee in shelled walnuts or almonds,
and business is quiet.

—Meagre reporis
Reports from Smyrna as to
raisins say that all good quali-

Valencia Raisins

Fine off-stalk, per 1b
Selected, per
Layers,
Dates—
Dates, Hallowees, perlb ...........cco00eienneee 004 004
Californian Evnporaled Fruits— i
Apricots, per 1b
Peaches,
Pears, 59,

July 14, 1905

Malaga Raisins—

London layers. 200
m P, 2 50
Cun!)‘uwaeur y 0 80
* Royal Buckingham Clus ‘l‘ !}3
“ Excelsior Window Clusters,” .. 4 50
“ . “ g 135

Californian Raisins

lm()m xnun«ult.h per 1b
seeded. in 1-1b. packa

0075 008
.008 009
ian 008

S 2 crown., )

£ 5 3 crown 0 064

> **  4crown... 008
Pruncs :r 1b.

0 08

Uu,"rm Jrunes (Frenc h s()ln ), H}Mk =
90-100s

100-120s .. ... .

Currants
Filiatras, uncleaned ..
Fine Filiatras, per 1b.,

1

cleane

e “ in1b. cartons ... 0651 006
Finest Vostizzas ** ; R hs 0 073
Amalias 5 0 06
Sultana Raisins
bull.nm r.unm\ perib........ P e e 0 06% 008

R0 CoPton.....conaes A e |
Eleme Table Figs
Six crown, extra fancy, 40-1b. hoxes. ... .....co. .us 013
Four crown, fancy, 10-1b. hoxes 00

EDreC CEOWD s svvovr i ~ o007 0074

Glove boxes, fir A 011
Fancy washed fig 8, per basket . . 0
£ pulled fi in boxes, per box .. .. 022
= stuffed fi o 3 0 2
3-0%; BOXES icivsieeseins 0 Un' 007

Country Produce.

Maple Products T'here is nothine new
to report on mapte produets.  Sales are
small, but they still enjoy a [lair de-
mand.  Hot weather helps to curtail
demand.  However, at this time of the
vear there is never mueh doing in this
trade.  No change in prices.

Maple  Byrup, 30 wood, Perib ... viee civienasiss 006 0 06L
in I.I,T,’.’L“ll'v L0074 0 UT{

Pure new sugar, perlb ..... soss A0
Pure Beauce County, per 1 S0°06 007

Honey — Stocks arve so light that sales,
though small they he, help a great deal
to reduce stocks still more.  Dealers
are expecting some new honey in a very

few weeks. © Practieally only inferior

goods are left in stoek.

White clover, extracted tins.... ... ........... 007 007}
s Kegs. .. : . 0073 007
b comb 013 0 135

Buckwheat .. . 006 006%

Eeans —Demand for beans is fair this
week.  The market is high and very
firm. owing to a general searcity. In

unusual uneasiness
as below:

faet an
The nrices are

prevails.

Choice prime beans " i o) 3 T
Lower grades.. 140 150

Hops - Hops are practically dead. No
improvement is looked for before the
new eron arrives, and even then dealers
do not expeet to see much hetter prices
nor easier markets. No
prices to report.

change in

ghmu: Canadian
Fair to good....

Evaporated Apples — The trade, as
usual, is very dull. Stocks move very
slowlv. Evaporated avples are in such a
poor demand that dealers do not hope
for any near improvement. Prices are
firm at 6 1-4 to 6 1-2. If there is any
tendeney to change, however, if will be to
jump to higher figures. Dried apples
dead at 3 to 3 1-2¢
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- To the Trade

We are still taking orders for future delivery of New Pack

Canned Goods, following lines and brands:

Tomatoes
Auto
Aylmer
Little Chief
Log Cabins
Bowlby’s
Boulter Lion
Simcoe
Delhi
Kent
Lakeport

Corn

Log Cabin
Little Chief
Aylmer
Auto
Bowlby
Boulter Lion
Simcoe
Delhi
Kent
Lakeport

Succotash
Log Cabin

Pumpkins
Simcoe

Baked Beans

Red Cross

Log Cabin

Little Chiet

Plain, Tomatoe Sauce,
Sauce, Is. 2s., 3s.

Asparagus
Simcoe 2 lbs. 2

Spinach

Simcoe 2 lbs.
Simcoe 3 lbs.

Victoria
Oweekayno
R.R. R
Swan

Chili

String Beans
Log Cabin Wax
Log Cabin Refugee
Little Chief Wax
Little Chief Refugee
Simcoe Wax
Simcoe Refugee
Lakeport Wax
Lakeport Refugee

Peas

Little Chief Extra Faultless
Little Chief Early June
Little Chief Standard
Auto Early June

Auto Standard

Log Cabin Little Gem
Log Cabin Early June
L.og Cabin Standard
Aylmer Early June
Aylmer Standard
Simcoe French 1 1b.
Simcoe Early June
Simcoe English Garden
Kent Early June

Kent Standard
Boulter French
Boulter Special Sifted June
Delhi Marrowfat

Delhi Early June
Lakeport Early June
Lakeport Standard

Blueberries

Eagle, 2 lbs.
Daisy, 2 lbs.

Peaches

Bowlby Yellow 3 lbs.
Bowlby Yellow 2 lbs.
Simcoe 3 lbs.

Simcoe 2 lbs.
Schenck Pie Gallon
Lowry Pie Gallon
Lowry Pie 214 lbs.

SALMON

Carnation

United Service
Horse Shoe 1 1b. tall
Horse Shoe 1 1b. flat

Strawberries

Bowlby, 2 Ibs., heavy syrup
Simcoe, 2 lbs., heavy syrup.

Pineapples
Simcoe 2 Ibs. Sliced
Simcoe 2 lbs. Grated
Simcoe 2 lbs. Whole

Plums
[. C. B. Lombard in Syrup 2 Ibs.
Lowrey Pie Gallon
Greengages
Bowlby 2 Ibs. in Syrup
Simcoe 2 Ibs. in Syrup

Ketchup in Tin
Simcoe 2 lbs.
Cherries

Bowlby White Pitted
Bowlby Red Pitted

Raspberries Red
Bowlby 2 Ibs. in Syrup
Simcoe 2 lbs. in Syrup

Apples
Bowlby Gallon
Bowlby 3 lbs.
Simcoe Gallon
Simcoe 3 lbs.

Gooseberries
Bowlby 2 Ibs.

Lawtonberries

Simcoe 2 lbs.
L C.B., 2Ibs.

Pears

Bowlby Bartlett 3 Ibs.
Bowlby Bartiett 2 lbs.
Simcoe Bartlett 3 lbs.
Simcoe Bartlett 215 Ibs.
Simcoe Bartlett 2 Ibs.
Schenck Pie Gallon
Lowry Pie Gallon
Lowry Pie 212 lbs.

Horse Shoe 13 1b. flat
Clover Leat 1 Ib. tall
Glover Leaf 1 Ib. flat

A car of 550 cases assorted brands Salmon delivered at any railway station in Ontario

and Quebec.

Orders promptly attended to—Quality gnaranteed.

Laporte, Martin @ Co’y, Limited

70, 72, 74, 76, 78, 80 St. Peter Street,

9, 11, 13 St. Helen Street,

MONTREAL.

o
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there has also been a marked falling off
in the IKuropean consumption consequent
upon the high prices which have prevail-
ed for a year past. It must not be lost
sieht of that the world’s supply to-day
is nearly 100:000 tons short, compared
with the same time last year. Consid-
erable cane sugars have been purchased
by U. S. refiners lately on the various
reduced  bases, and there appears no
doubl that the refiners’ holdings there
are light.

In refined there has been a fair sea-
conable demand both here and across the
line, but trading has been limited to
actual requirements, and as we go to
press we ‘hear that New York refiners
have reduced prices 10c.  per cwt. all
round. withont having any effect upon
quotations here, which remain as helow.
However, a decline locally appears
imminent, and the trading generally is
light in expectation of it.

l’u.ml lumps, in 50-1b. I)oxea .......................... ]
in 100-1b. o A
St. Lawrence granulated, bariclso oo aues 508
Redpath's granulated. . .ooooveeeieieiiiiiiiinins seee ;
Acadia granulated  ....o.iiiiiiiiiiiiiiiiiaie e ;! 9
Berlin granulated. . 5 503
PROBHIX. ...coveverernarecaancesectonsasossassssss sone 5 {J':}
Bright coff€€......ovvnireneriireiiceiiesanieciss cone 4 93
Bright yellow......ociiniiieiiiiiiianiiociinacees cane 4 ('E
No. 3)4lluw o A Lo s e e S 4 83
No. 2 S e 4-68
Ne 418

1
Granulated and yellow, 100-1b. lmu lum than bbls.

Syrups and Molasses Trade in
molasscs iz quiet.  Little husiness s ex-
peeted at this season, and an odd sale
is —allthat 0% :u-r'uln]yli.\‘]l('(l. Prices

fove remained firm o at  previous qguota-
tions.  H is o off 1ime, too, for syrups,
ared trade in them is quiet.  Our quota-
tions are:
Syrups
Dark .
Medium .. ..033 024
Braght .....+. .03 037
Corn sy rup bhl s 3 gﬁ
& 003
o 130
g iea 0790
e 7. G 3 S
o in 1 ) s . 23
o lOlh @ lmi 3 35
i 20-1b. ** (in B Joo 210
Molasses— =
\us ()rleann, Luullum 30 03
b 03) 03
3 open kettle. ...
Barbadoes, extra fane, 045 050
Porto Rico....... .. 042 048
N T TP e SR e A o SR PR BRI 032 03
Maple syrup—
PO Gl . ST ol i s vemvin alomin s sloacs bawa v s ola ol 0273
1-gal. cans..... .09 100
5-gal. cans, per gal. SARREEY W11
Barrels, per gal ..... SRR
Sigal. Tmp. Drand, PEPCRR. .. . sessvesissssssvsse. oo 450
1-gal. +e FEECASE . .oveiiitietiiiaeees sans 510
$-gal. ae e Rl e e S SR R 5 60
Qta. ' T S A T AL 6 00
Coffce Coifee  continues extremely
dull.  The movement of stoek is at a
minimue. A few seattered orders have

Leen exeeuted, but there has bheen no-
thing steady in the demand nor life in
the buyine.  We quote as follows:

Per Ib.

treen lhun No. 7 .010 0104
N 11

A 01134

o 012

2 .. 013}

- 21 023

< 022 035

ot 011 013

s 02 035

*  Porto Rico...... 02 02
Green, Guatemala .. 022 025
* Jamaica .... 015 020

“  Maracaibo 016 023

Teas —The attitude of buyers towards
vew Japan tea is still one of great in-
difference, and the amount of business is
very trifline eompared with the record
of previous seasons. There are several
ecod reasons for this. First, the falling
ff in the eountry distriets of the general
demand for green tea, the consumptive

THE MARKEBTS—ONTARIO

demand going more and more towards
the black. Second, the disposition of
the import trade to operate on samples
of the actual parcels of the tea offered.
These samples are still en route, where-
as when the business was more active
buyers were willing to operate on type
samples of the previous year’s growth.
(‘ables from Japan this week report a
shortage in erops to date, as against last
vear, of 8,000,000 1bs., which is equal to
20 per eent. of a whole u’s output,
and with the well-known intention of the
Japanese not to pluek fourth erop trees
there is little doubt but that there will
pe a serious shortage on the latter as
well as on the earlier tea. Under
similar eonditions in previous years the
market would have been abnormally high,
and only the lack of interest and the
carty-over in the United States of con-
siderable quantities from last year ecan
account for the present very reasonable
values.  In black Indian teas the first
sale of the season was held in Caleutta
in the first week in June. Darjeelingzs
and Assams showed a distinetly good
quality, but Sylatt and Chechar were
quite undesirable, and as the last named
distriets, owing to their cheaper prices,
supply the greater demand in Canada for

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, July 13, 13.30 p.m.

BUTTER—Firm, but recent heavy lradm toning
down. Prices unchanged.  Faocy, 2lc.: choice,
207 and good to fine, 2c. to 2)c.  English mar-
kl-l inreeeptive muwl.

CHEESE -Tone somewhat casier.  Ontario 9jc.,
some bids 9§c.; castern, 94c, to 95c. Cable sales at
these figures to-day.

EGGS Quiet market. Belected fresh gathered,
164c.; straight, 15¢. to 174

PROVISIONS No change.  Receipts of live hogs
light. Hams and bacon, good demand.

Indian teas, it is eertain that little busi-
ness can be done with Canada until the
qualitv improves. August and Novem-
Ler are the best shipping months for
teas suitable for this market.

In black Ceylon teas the lower quali-
ties have hcen cheap, Lat an advance
of a farthing to a half-penny has taken
place owing to an imvrovement in
quality and decrease in production.
This is usnal at this season, and higher
prices and bhetter qualities may be looked
for as the season advances.  Business
has improved in Ceylon green teas, and
there is a specifie demand in many parts
for Ceyvlon green where other green
teas are dull. We quote the following
prices:

Congou—half-chests, Kaisow, Moning, ........... 012 060
caddies, Pakling................. ..019 040
Indian—Darjeeli Pekoe h ..02 022
£ Pakoon:2: 0. 25 030
pe Orange Pekoes.. 3B 045
lndun—Anum Orange Pekoes..... 25 040
PRGN ot e esa s ..018 020
s Pekoe Souchongs.. .... ..016 018
Ceylon—Broken Orange Pekoes . ..022 040
Orange Pekoes........ 2
Pekoes. . .018 02¢
Pekoe Souchon‘f ........... asi e 14 016
China G reem—Gunpo' er. cuel. extra first..... 35 042
1f-chests, ordunry 22 028
Young Bywn, cases, sifted, extra ﬂnu 373 0 47
o , small leaf, firsts. . 30 037
4 Inlf-ohelu, ordlnu'y ﬂnu 224 0 32,

3 seconds. ...... 0 2
= . Seossons 17
s oommon ...... .... 014
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ngpuen—YonnF Hyson, ]-Lheam ﬂnu}ﬁ .....

half-boxes, firsts.
Japan—4 cggmia, ﬂneau May pickings....

ccocccoscocns
SEESERRRERER
cocococcoooe
SEEEERBYESRE

Rice and Tapioca — Conditions in
Japan have made the deliveries of rice
very slow, and the result has been a
rise in price.  The advance recorded
last week has been maintained with
every prospect of continued  firmness.
Tapioca continues firm with a fair de-
mand. We quote as follows:

Rice and Tapioca—

Per 1b. Per 1b.
Rice, stand. B... 0 !13‘ 0 03§ Tapioca, staple.. 0 03} 0 03]
ngoon. .. 003§ o003
Patna.. .005 005 * double goat .... 0 05}
Japan. .006 007 Carolina rice.... 0 08 0 08;
. TN 0034 004 Louisiana rice.... 005 0 0

Foreign Dried Fruit—The market in
currants is firm in Petras, and as the
steels are short i this ecountry some busi-
ness of importanee has heen done for im-
portation.  The position is somewhat
strengtnened, as there seems to be no
doubt that the Greek Government will
take some action to improve the situa-
tion for the growers.  The proposition
receiving most consideration at the pre-
ot is one of the 2ank of Athens to
ferm a company, the objeet of which will
be to buy up the surplus of the erop
for twentv years. This will tend to in-
crease the prices. Reports  from the
Mediterranean  all  indicate  favorable
conditions for the growing erops.  No-
thing new has developed in  Kuropean
dried fruit conditions. In California
prunes, buyers generally, now that mar-
ket has advaneced, are very anxious to
overate, and thev believe all they are
told about conditions, but the oppor-
lulmt\ is gone for getting in at the low
price.  We quote:

Prunes

Per 1b.
90-100s. . L0044 0
80-90s . 005 0
70-80s .. 05§ 0 05:
Candied Pee's—

Per 1b. Per Ib.
Lemon..... 520 010 OHron ...ocvov0eee 0I1rg 0117
Orange ....... .. 009} 0104
Figs —
Elemes, perlhiccc. . ccoceviiscnonses. cine v 0(8 0013
Apricots—

Per b,
alifornian evaporated.. ...vcoovvcerccrrccorances soee 015
Peaches—
Per lh

Californian evaporated......... v cov ciirinaies caas
Pears—
California evaporated, perlb............ooeiieee vuns 015
Currants—

Per 1b. Per Ib,
Kine Filiatras 004f up Vostizzas........ 007 0u7}
PRINE . . ccoaonis 064
Raisins—

Sull
Culnorniu leedod 12-0z.

1'1b. boxes
” unseeded, 2-crown.
" "
wn
e » 4-crown
Dates—
er Ib.
Hallowees ....... ] 'ﬂ 0 06 Fards new choicest0 09 0 I
Bairs ..... veeisss 004 0044 ** new choice.. .... 0 09

Foreign Nuts —The onlv feature of in-
terest in the market has the position of
Filberts. However, the easier prices of
the past couple of weeks continue to
rule. The market is inactive without

i
{
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Frenzied Business

Grocers of The West-—and East.

Prices are now out on peas, and nobody can say that the gentlemen
in Hamilton have not put them low enough. Whether this illegitimate
cut-throat—less than cost—price 1s any advantage to the retail trade we
very much doubt. In issuing these prices we believe they have overshot
the mark and it will fail to accomplish its purpose, as it must be apparent
to every retail grocer that they were not sent out for philanthropy, for the
benefit of the retail trade, for the consumer’s benefit, or in a legitimate
business sense, but solely to drive out, buy out, or fire out the canners
working independent of the consolidation. Whether this is to the interest
of the retail trade of the Dominion we leave them to judge, as they are the
gentlemen who in the end have to settle these controversies. U nderstand,
we are not appealing for sympathy, but we consider it a legitimate matter
for both personal and business discussion in the trade papers of the
country. At the same time we are not going further into the matter now,
and hand it over to the retail trade for their dissection.

Believing that these low prices will increase the sale of peas cnor-
mously, we have made arrangements to increase our pack accordingly so as
to fully protect our customers in their increased requirements.  The  trade
will also remember, that, unlike some of our competitors, one in particular,
who are currently reported to be holding one hundred thousand cases of
old peas, we have not a case of old goods in stock, all this ycar's pack,
fresh and new, and every indication of being the best pack in quality we
ever packed ; the cool, moist weather we have been having maturing the

raw material in perfect condition.

THE PACKERS OF QUAKER GANNED GOODS
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any immediate prosveet of a  revival.
Quotations are:

(fhe following guotations on peanuts are for sack lots,
green.)
Selected SPanitl. | . .. isivuiiecassmasesssseive e iaeen 0 (B%

A 1's, banners and suns . 08
Japamn( Jumhbo's 0 0834
oy 010

Virginia
l-fr sack lots ma-.lul add lc. to above quotations. For
small, 2
Almonds, Tarragona, per b, e .012 012
Wﬂhﬂll.r Grenoble, 0 12
Bordeaux,
Filberts, perlb..........
Pecans, perlb.......
NewBrazils, perlb......
Cocoanuts, Jamaica, per sack. o
Italian Chestnuts, perlb.............cicivvione vonn 008

Dried and Cured Fish —The general
ieathy whieh rules the whole market
There is abso-

hiolds this braneh too.

futely nothing of interest to be recorded.
We quote:

Movements arve light.

Bulll.'JL‘n»ri nsh. {n»rlh
Cod figh, 1-1b. bricks .
Boneless cod, perlb. ..
Quail-on-toast, per 1b..
Flitched cod fish, in cases of 100 1be. , per 1b

Country Produce.

Eggs The gzeneral provision market
is firm, but there is a tendeney towards
lower prices in The quality is
not so zood as earlier in the season. In
die hot weather so many spoil that the
price must be low to make a fair profit
o the  wvood  stoek  possible.  The
packers’ season is over, and reports in-
dicate a fair season.  Shipments have
heen well up 1o the average. We quote:

New laid eggs, PerdoZ...cccfieeeeniiirsnnncas 016 017

Beans- Nothing of special interest
lias taken place during the past week in
heans,  Only a small movement is tak-
iz place. We quote:

Scans, handpicked, per buﬂh .................... 180 185
prime, No. 1... .165 179
prime, No. 2. 50 160

*  Lima, perlb 07 007}

Evaporated Apples The market con-
tinues firm with some stoeck moving. No
change 15 recorded in price since last
week.  We quote:

Evaporated applea=co .o icsiis wabihvinins 007 007

Honey The demand for honey is very
limited, and the market quiet. The pre-
sent Summer’s vield should he large,
but 1t will be some time before the mar-

ket 15 aroused.  Quotations are as fol-

lows:
Houu. extracted clover. perlb 0074 0 08
Hulmuﬂ, Nol, per ¢ doz.. .19 200
. B o S T e 165
5 .unkwht.n ptrlh ..... .. 005 006
BECtIONs Per doZ...v.vovvirenennns 075 100

Maple Products —Tuterest is lacking
i this market.  Prices continue the
same with practically no demand. We
quote:

Mu.plL sugar, 11b cakes, perlb..................
large ¢ akes in tubs, per lb :

Mapll 8yrup, per imperial gal.... ....
wine gal............

1m|>¢rml quarts
Nc.w muph syrup, per imperial yal. .
PEEWIDS WAl o i s convias i s

Fresh Fish - Business in fresh fish eon-
tinues fair, and prices are heing main-
tained. We quote:

Frbsh halibut, per, lb
haddock 5

‘* trout 5%

‘“ cod steak, per § i e ddee s

s ilohateors, bonled, @Reh .. 1o v o vossssen s ia sats 015

D Y sulmou. [ e U DA S 0
Shrimps, Bee ........... 115 12
White fish, perlb..... .. ........ : e Aiverhs v e 0

Grain, Flour and Breakfast Foods.

Grain—Manitoba wheat has advanced
a cent and a half on No. 1 and a eent on

THB MARKETS—ONTARIO

Red and white
We quote as fol-

No. 2 since last week.
are easier by a cent.
lows:

All on track Toronto.

Manitoba wheat, Northern No. 1 115
A oy s No. 2. i o 111

s o ol T R RERESS Se T 0 95
Red, per bushel, .... ...... .. 09 100
White A R e A .09 100
Barley Y .05 052
ats o O SR Bl . 048 048,
Peas ‘' nominal. .077 078
Buckwheat ** nominal. 063 064
Rye, per bushel, "' o 066 067

| Flour — Conditions remain normal.
There are rumors of price cutting in the
Maritime Provinees, but not to any
serious extent.  We quote:

Manitoba wheat patents, per bbl. in bags ........ 500 550
Strong bakers A .. 480 520
Ontario whent patents = " 470 49
Straight roller . s 470 480

Breakfast Foods Demand still eon-
tinues fair, notwithstanding the warm
weather.  There are no changes in price
to record. We quote:

Oatmeal, standard and granulated, carlots, en

track, pexrbbl.....ccccococcocs 530
Rollcd wheut in boxes, 100 Ibs. 29
501bs....... 150

Rulled oaw st&ndsrd urlot.s per | bbl., m bags . 475
wood. . 500

s ¥ ot o for broken lots 500
Rolled whent. per 100-1b. bbl 27
Commenl 33
Split pe: 500
Pot bnrley. in bags . 400
in wood .. 425

Hides, Skins, Tallow and Wool —
The general advanee in wool has been re-
flected in the local market.  All wools
have remained firm, with an increase of
2 cents in wool-washed fleeces. Lamb
skins have advanced ten eents during the
veek.  The market is devoid of special
features apart from these changes. We
quote as follows:

Hides, No. ligre(‘an SRS DAL, . il iiiscies aaas 010
o “ . " " 009
i No. 1 green, per Ib..... SR
s oG e Lt ol e o 0
Country hides, flats, per 1b ... 008} 0 08;
Calf lkuu. No. 1, P R R SRl 010
b SRR G SRR A T 008
Dent.ons(damw). each SRS
Sheep skins.......... ARERE.
Lamb skins, uu,h oneiey DN
Shorn pelts R, o wove 2N
Rendered tallow, per 1 ...004 004§
Unwashed wool, new clio, per Ib. 015
Wool-washed fleece........... 02
Pnlled wools, super, per Ib.. c23
) ! L 024

B. C. Markets.

HE special commodity freight rate
of ten per cent. from regular tar-
ifil rates, given by the White Pass

& Yukon Railway for six weeks from
July 1 to August 15, is this year having
a stimulating efiect on shippers, the
same as last. The experiment, first
tried in order to prevent so great a
freight blockade at the end of the sea-
son as had been several times the case,
worked so well that the White Pass
people have made it an institution. The
inducement is sufficient to make it very
well worth the while of any shipper to
see that his goods get forward in time
to take advantage of the rate.

With large portions of the regular
shipments, staple lines which can as well
be stocked in one month as another and
which are sure to be needed for the
Winter, the saving is in many cases a
very agreeable addition to the profit
made. With nearly all lines, except per-
ishable goods or goods not available
until a certain season, it is as much to
the advantage of the shlppers as that of
the railway company to get them for-

48
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ward before the last of the season. Late
shipments are often caught by the
freeze-up. Icvery steamer going north
now has its full cargo capacity taken
up, and receipts at the C.P.R. wharves
for northern shipment continue heavy.
* >
*

Further news from the north ingcreases
possibilities of a new gold field up the
Hootalinqua. The Kalsheena River, a
tributary of the Hoatalinqua has been
prospected several seasons, coarse gold
being found, but the proposition is more
a hydraulic than ordinary placer dig-
gings.

The Alsek, a district nearer White
Horse, and much bhoomed last year, is
not developing fast, though arrivals
from there assert that the trouble is
lack of transport, 30c. per Ih. being the
price of packing all supplied from White
Horse, most of the distance having to be
made by a rough pack trail. The char-
acter of the diggings, too, necessitates
machinery to keep the water out of
shafts, and work cannot be done in Win-
ter as in the Klondike camp. J. Mec-
Lean, an old Vancouverite, says that in
his opinion the district is now ahead of
what the Tanana was three years ago,
yet this year for the first time the
Tanana has produced $6,000,000.

* . *

Though advices from Ottawa are to
the effect that the obnoxious $500 tax
on eastern commercial men will be re-
moved by the veto of the Dominion
Government, if not by voluntary act of
the plovincial authorities, little atten-
tion is paid to the st&tuncnt as it
would involve the disallowance 'of the
whole of the Assessment Act, which
would cause tremendous disturbance in
the province. The Commercial Travel-
ers’ Association argues that the Act is
in violation of the B.N.A. Act, which
leaves regulation of trade matters ai-
fecting the whole Dominion in the hands
of the Federal Government. But it is
doubtful if the Government at Ottawa
would disallow the whole Assessment
Act because of this obnoxious clause.

* *
*

The Vancouver Board of Trade is out
with a unique propusal which would re-
tire the travelers’ license, in return for
the imposition by the Dominion Govern-
ment of a tariff on lumber. At the
monthly meeting of the Vancouver
Board a resolution was passed express-
ing the opinion that if the Dominion
Government asks the Provincial Govern-
ment to repeal the travelers’ tax, the
latter should refuse unless or until the
Dominion Government shall have im-
posed a duty on lumber and shingles, as
the present state of ‘‘admitting lumber
and shingles free of duty is an unjust
discrimination against the interests of

this province.”
L -

An important era in the local develop-
ment of the lower mainland of British
Columbia is undoubtedly marked by the
electrifying of the Lulu Island railway,
running sixteen miles from Vancouver to
Stevenston, the cannery town at the
mouth of the Fraser River. This line,
owned and hitherto operated by the C.

has been leased to the B.C. Elec-
trlc Ra.llwa.y Co., which has over 30,000
horse-power of electric energy devoloped
by water-power available for extension
of electrical enterprises. The line runs
through the rich delta land of Lulu and

-
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When Windsor Salt is ready for the market it has
' passed the most critical examination of the largest and
@ Mmost progressive Salt Factory in Canada. There are no

!‘ old fogy ideas in force at the Canadian Salt ('o.’s Works.
f

e

Where Windsor Salt is made, everything is up-to-date.
We believe in progression. Old-fashioned ideas were well enough
in their day and so was the candle light, but the world moves and you
must be up and doing if you would keep in touch with it.
Old fogy ideas have no part in the making of Windsor Salt

Not found in
The Canadian Salt Co., Limited Windsor
Windsor, Ont. : Salt

Chinese StarCh is put up in 1-lh. packages,

heavier than any other paclage on the market.

Chinese Starch i . g - trade Mark”
Chinese Starch i o wivaled quality.
Chinese Starch "L
Chinese Starch g you a carriage

Umbrella FREE with every 5-case order. Freight paid
to any railway station in Canada.

Write for Particulars and Price.

Ocean Mills, « 2 Montreal
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RECEIVED INTO STORE THIS WEEK

ONE CARLOAD

“CALIFORNIA”

1500 Boxes “G. & S.” and “EASTER” Brand Santa Clara Prunes
40/50, 50/60, 60/70, 70/30, 90/100, 100/120

Choice Goods

25-lb. Boxes

“THE MOST UP-TO-DATE FIRM?”

Right Prices

L. CHAPUI, FILS & CIE.

Wholesale Grocers and Importers of Teas, Coffees, Wines and Liquors

Islands, and fine district on the
the ety and the north

malnland bhetwee

arm of the Fraser River. It is the in

tention to  promote the settlement of
this arca in smwall holdings, sinilar to
the manner in which the land between

Vancouver and New  Westminster has
been  developed There is an immense
difference in conditions, however. The

latter to be cleared from the solid

hush, e the Lulu Island land is in
large | t already under cultivation, and
has been highly prolific for years. It
will be high in price; but the imnediate
inerease of production by extensive cul-
tivation will be at once felt in the in

crease ol local supply of Tarm and dairy
vailable Tor marketing in Van
another indication of the

produce a

coivel It is

RETURNED

jul 14 19047

plentiful. They are from $1.25 to 91.50 a
hox, and peaches somewhat less.

New potatoes are now in good supply,
covering all demands of the market.
California shipments have ceased for the
year, and old stock is done. The price
is about 1ic. per lbh. wholesale.

In dairy and farm products, eggs of
strictly fresh description are in demand,
and scarce at 85c., wholesale.

Dairy butter is still very plentiful and
brings from 23 to 25c. wholesale, ac-
cording to the source of supply. Some
dairies in the Fraser valley are well
equipped, ranking with small creamer-
ies. The supply of creamery butter is
also plentiful and holds firm at 25c¢. to
the trade.

Sugar prices hold firm since last quo-

=
-3

Wirchouse Royal Crown, Limited, Winnipey.

possibilities of agricultural development
in this proviuce
e~
"

IFruit receipts from local sources are
beginning to show an increase.  Straw-
herries are pretty well out, and the
season is over, but cherries are now
very plentiful and raspberries are com-
ing in in large quantities. The supply of
cherries, both sweet and  preserving
varieties, never was greater. Prices run
from 5 to 10c. per lb., according to
variety. The sweet cherries are cheaper
than the preserving varieties. Rasp-
berries sell at from $1.50 per crate of
24 Ibs. up.

Apricots  and peaches are coming in
freely from California and the stock is
better matured than first arrivals.
Plumns from the same source are very

tations, wher a shading of jc. per Ib.

was noted.

APPLE CROP OF NOVA SCOTIA.

Mr. J. W. Bicelow, Woltville, N.S., re-
ports: ““ 1 have received disecouraging re-
ports of apple erop from nearly all the
frult-growing seetions of Nova Seotia.
Late  frosts  followed by eold, wel
weather in June was unfaverable for
polonisation and growth. Judging from
present anpearances there will not be
over half an average erop for export, say
two hundred and fifty thousand barrels,
roughly estimated, of the following varie-
ties: Giravenstones, 10,000 bharrels; Rib-
son Pippin, 40,000 harrels; King, 50,000
barrels; Baldwin, 40,000 harrels; Golden

50

Russett, 20,000 harrels; Nonpareil, 40,000
Larrels; all  other varieties, 50,000
harrels; total, 250,000 barrels.  Plums,
pears and small froits may give an
average erop for home consumption.”’

EXTENDING.

The ‘“‘Salada’’ Tea Co. are now doing
husiness in every large city, town and
village in the United States, as well as
in Canada. Besides their own estab-
lishments in Toronto and Montreal they
have wareliouses in New York, Chicago,
Bufialo, Detroit, Pittsburg, Boston, St.
L.ouis, and many other points.

“Salada’’ tea is now as easily gotten
in Jacksonville, Fla., Richmond, Va.,
or Washington, as it is in Toronto or
Ilamilton, and as easily purchased in
Omaha, San Francisco, Salt Lake City
or Denver as it is in Montreal or Que-
bec. In the City of New York alone
over 4,000 retail, and all wholesale gro-
cers, handle ‘“‘Salada.” This shows the
right kind of enterprise in a Canadian
firm.

ADVANCE IN CEYLONS.

Just as we are going to press a cable
from London announces an active mar-
ket with an advance of from 4 to 1d in
flavory Ceylon teas.

CHINESE STARCH IN BOSTON.

Mr. O. Lefehvre, proprictor of Ocean
Mills, Montreal, has returned from a
short trip to Boston, where he has
arranged for opening up a branch fac-
tory. The trade has developed so large-
ly tlrat in order to overcome duty and
to place the famous ‘‘Chinese Starch”
hefore the American public as he has
done in Canada, he has elected Boston
as a distributing centre. Ocean Mills,
manufacturers of ‘‘Chinese Starch,”
have a paper mache Chinaman .which
proves a good line for any retail store
window display. The figure is 3 feet
high and is in colors, as a Chinaman,
and is a facsimile of their well-known
trade mark.

QUEBEC CIGAR FACTORY.

Camilieu Joseph Lockwell, Joseph
Donville and Ferdinand Donville, all of
the City of Quebec, manufacturers of
tobacco and cigars, have formed a part-
nership to do husiness in Quehec under
the name of ‘‘The Spot Cash Combina-
tion Cigar Factory.”

-




-

July 14, 1905

PERSONAL MENTION.

Mr. W. H. Halford, Montreal, is visit-
ing Toronto, Hamilton and London.

Mr. A. A. McKay, of Blue Ribbon Tea
(0., Toronto, was noticed in Montreal
this week.

Mr. A. H. Scott, of Watt, Scott &
Goodacre, Montreal, is in Halifax and
St. John this week.

Mr. Aemilius Jarvis, of Toronto, is
inspecting the canneries of the British
(Columbia Packers’ Association at pres-
ent.

Mr. (. P. Hebert, of Hudon, Hebert
& Cie., Montreal, is spending the Sum-
mer at his country residence at Riviere
du Loup, Que.

Mr. L. K. Geofirion, of L. Chaput,
Fils & Cie., and Mrs. Geofirion, have
just returned from a short trip to Bui-
falo, Niagara, Toronto and Kingston.

Mr. A. H. Ewing, of S. H. Ewing &
Sons, Montreal, is spending a few
weeks’ vagation with his family at their
Summer residence at Little Metis, P.Q.

Mr. J. H. Maiden, Montreal, is away
this week on a business trip to the
principal towns of the province, taking
in. St. Hyacinthe, Three Rivers and
Sorel.

Mr. Geo. Forbes, of Forbes Bros.,
Montreal, has been spending a few days
at his old home near Cornwall. Mrs.
Forbes and family will spend the Sum-
mer there.

Mr. Wm. Dobie, general manager k.
W. Gillett Co., Limited, and party, re-
cently made a 300-mile trip through
Western Ontario in his automobile, and
are now on their way east to Cornwall
and Montreal.

Mr. S. W. Ewing, of S. H. Ewing &
Son, Montreal, spent several days
among the trade in Ottawa this week.
Mr. C. H. Cowles, of the St. Charles
Condensing Co., Ingersoll, is also in
Ottawa, working west on his return
trip from. the eastern provinces and
Newfoundland.

Mr. A. E. Sterling, of the T. A.
Lytle Co., Limited, Toronto, is calling
upon the trade in Quebec and Montreal
this week. To The Grocer he stated
that business was good; in fact, grow-
ing ahead of their out-town capacity and
larger premises have been secured for
the manufacturing of his firm’s well-
known grocers’' specialties. It won’'t be
“Teddy’s’ fault if larger premises still
will not have to be secured in a few
years.

Mr. C. D. Cowles, representing the
St. Charles Condensing Co., who has
heen making an extended trip through
the Maritime Provinces and Newfound-
land, passed through Montreal this week,
homeward bound. Reports as to busi-
ness are good and with such an en-
thusiastic advocate of the merits of his
company’s goods the St. Charles brands
cannot help but be well introduced.
While in Montreal, Mr. (‘owles made his
business headquar ters with S. H. Ewing
& Sons, who are local dgults for St.
Charles Condensing Co., Ingersoll, Ont.

HINTS TO BUYERS.

Laporte, Martin & Cie call the atten-
tion of buyers to the low prices in peas.
There are good values and opportunities
to buv now.

A shipment of British Columbia fresh

THE CANADIAN GROCER

EVERYBODY LIKES
Clark’s Beefsteak and Onions

They retail at 20c. a Tin.

Profit for you 331, 3

This line 1s

a ready seller,

per cent.

and, consider-

ing the present high price of beef, is remark-

ably cheap.

EPPS’S

IN 4-LB. LABELLED TINS.

GRATEFUL
COMFORTING

14-LB. BOXES.

pecial ents for the entire Dominion, C. E. COLSON & SON, Montreal.

8
In Nova Scotia, E. D. ADAMS, Halifax

THE MOST
NUTRITIOUS

In Manitoba, BUCHANAN & GORDON, Winnipeg

COCOA

WHITE

DOVE COCOANUT

WHOLESALE GROCERS:
Compare the Quality with other brands.
You will then buy no other.

W.P. DOWNEY, 26 St. Peter St, Montreal

WRITE Us FOR
SAMPLES AND PRIUES

This design a guar
antee of quality.

—ﬁ
FIBRE WRAPPING PAPER

STRONG, TOUGH AND STIFF
Will Carry All Kinds of Packages 8afely to Destination

CanapA PapPer Co.

TORONTO

LIMITED MONTREAL

DRIED FRVUIT

in 1 1b. Cartons and bulk packages.

to London House.
Toronto—P. L. Mason & Co.
St. John - ). Hunter White

| handle fine lines of
CURRANTS, RAISINS, SULTANAS, FIGS and DATES

Direct from my own houses in the country of production.
Goods packdd under private brands.  All communications

TH. J. PSIMENOS - Cullumst E-C.

My specialty lies in CIeaned Currants

herring arrived this week for I P.
Eeckardt & Co. . :

L. Chaput, Fils & Cie., have just re-
ceived into store one carload of Cali-
fornia prunes, all sizes, in 25 lb. boxes.
Shipped by Griffin & Skelly.

Al

H. P. Eckardt & Co. arve selling Fard
dates at a low price.

Minto Brothers, Tovonto, have just re-
eeived their first shipments of May-
picked Japan teas. Write for samples
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ASSIGNEE'S SALE

OF

The Manufacturing Plant, Building, Real Estate
and Stock-in-Trade of

The Canada Biscuit Gompany,

LIMITED
situated on the south-east corner of King

and Bathurst Streets, and known as 665
King Street West, Toronto.

FTENDERS will he received, addressed to Osler
Wade, Esquire, Assignee, Canada Biscuit Co., Limited,
671, Bay Street, Toronto, up to 12 o'clock noon, of the
24th day of July, 1905 ; said tenders may be cither for the
¢ plant, ¢n bloc, or in three separate lots, as fol-

24th

ing of Manufactured Biscuit,

lour, Office Furniture, cte.:
! Foronto. $25,999 72
At Hamiton > . i 2 36
At Winnipeg 264 77
- —$29,076 43
2 Machinery and Plant. 11,376 83
3 Real Estate and Fixtures 648 82

I s company has only been in business about four
years, so that everything is practically new and in first-
Class condition 5 in addition to th's, the business has not
been closed down since the assignment, but, instead.
salesmen have been kept on the road, soliciting orders.,
and shipments have been made as usual, so that the
valuable connection  of the company has not been

impaired.
Tt

con
the Assigmee, 671, Bay Street, Toronto.

¢ stock sheet and detailed schedule of assets of the
v ocan be seen on the premises, or at the office

FERMS OF SALE - Ten per cent. down, and the

nee in cash when the inventories are checked off, or
three, six, nine and twelve months,  satisfactorily
sccured, with interest at 6 per cent. per annum.,

Fenders will be opened at the office of the Assignee, on
Monday, the 24th day of July, A.D. 1905, at 4 p.m., and

in the presence of the inspectors of the estate,

Tenders must be marked ** Tender,” and accompaniced
by narked chegue for 5 per cent. of the amount, pay-
able to the Assignee, which  will be returned it the

Tender is not aceepted.
The highest or any tender not necessarily accepted.

The other conditions of the sale are the standing con-
ditions of the High Court so far as applicable.

Purchasers of Real Estate will have ten days to ex-
mine title at their own expense, and it any objection is
¢d, which the vendor is unable or unwilling to remove,
deposit may be returned without interest, and sale shall
be void. turther particulars and conditions, apply
to the Assignece,

OSLER WADE, Chartered Accountant,

Assignee.

MACDONNELL, MCMASTER & GEARY,

Solicitors for Assignec.

POULTRY,
JIsH

GamE

AND

OYSTERS.

259 PORTAGE AVE.

Apprxss—Mall P. O, Box 791,
WINNIPEQ, Man

Any quantity of
fish shipped

THE MARKETS

and cuotations; they are fine flavor and
rreasonable.

L. Chaput,” Fils & Cie., are offering a
lot of their special brand of Ceylon
green tea, ‘‘Nolanda,”” at very attrac-
tive prices. Try a sample.

When requiring a first-class package of
tea inenire of Minto Brothers, 55 Front
street  east, Toronto, for samples and
prices, which are unequalled. They are
siving their popular Mela-Gama speecial
attention. :

A WARNING.

[editor Canadian Grocer,—Just a line
to warn our merchants in the country
and also to put our decent travelers on
the ‘‘qui vive” that a fellow represent-
ing an eastern house and who calls on
his customers every six months, has
lately been showing copies of orders to
people here and there that he had taken
from So-and-So and So-and-So; also
with the lying story that Mr. had
been buying from ———, but he could
not get any tea to suit him and had to
return it. It is needless to say that
most of these were imaginary orders
and in some cases where the merchant
was away from home the request was
left not to say anything about the order
he was going to send on to him without
the man’s permission until he saw him
the next time—probably in six months.
Where would the country merchant be
then? There is too mugch of this dirty
work going on among the traveling
men. There is not the same honorable
feeling existing among them which did
years ago, say, for instance, among the
lot of men ahout whom an article in
vour paper was written last week; fel-
lows doing this'sort of business at that
time were ostracised by the other trav-
elers and had, I can assure you, a pretty
poor time of it.

Thanking you for your gourtesy,

“WATCHDOG.”

PICKED UP ON THE ROAD.
Pcersonal Impressions # The Grocer's
Traveling Representative in the
Maritime Provinces

> HE City of St. Jobn, N.B., is
r noted for its fine grocery stores.

The store of Walter Gilbert is a
sample of the kind of stores they have
there. It has a nice situation at the
corner of Princess and Charlotte streets,
and has five large plateglass windows,
which show up the interior to advan-
tage, the windows themselves being very
neatly dressed.

Mr. Gilbert came from Chatham, N.B.,
ahbout 8 months ago, and fitted up his
new store with all modern fixtures. He
has a nice tile flooring with rubber mats
leading to the counters. The ceiling is
of marble, and the shelving and counters
cherry. It has all the most modern
facilities for doing business, and is
lighted at night with electric arc lights,
and a more attractive store would be
hard to find. Mr. Gilbert keeps in stock
only first-class goods, and has built up
a large trade in a short time, which
speaks much for his business " ability,
and shows that the public will always
patronize a store where the goods 'and
prices are right. This establishment has
also worked up a nice country trade.
Each out-of-town customer is supplied
with post cards, already printed, with
space left to fill in article required,

making it easy to order by mail.

H2
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CONDENSED OR *“WANT '’
ADVERTISEIENTS

Advertisements under this heading, sc. a werd
first insertion; 1¢. a word each subsequent insertion.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany
all advertisements. In no case can this rule be
everlooked. Advertisements received without re-
mittance cannot be acknowledged.

Where replies come to our care to be forwarded,

five eents must be added to cost to cover postages,
ete.

FOR SALE

A ‘““SAVAGE" TEA-MILLER, with hopper,
to hold about 100 Ilbs., fitted with fast and
loose pulleys, for engine-power or hand-power, in
perfect working order; in use right up to the pre-
sent; only reason for selling not large enough for
present requirements; further particulars and
prices on request. Vim Tea Co., St. Johnm,
N.B. (29)

WANTED.

REPRESENTATIVE wanted for manufacturing
concern, doing large business ; young man of
good appearance and address for west of Toronto;
would require to take three thousand dollars inter-
est ; salary to start tweanty dollars per week ; an
exceptionally good opening for the right man.
Box 262, CANADIAN GROCER, Toronto. (29)

AGENCIES WANTED.

ENGLAND. London agent, doing regular busi-
ness with the largest firmsall over the country,
is open to represent Canadian shippers for butter,
cheese, bacon, etc. Address Davis, 29 Tooley St.,
London, Eng. (28)

TRAVELERS WANTED.

MIDDLE-AGED gentleman of good address

is wanted to call on the trade in Ontario ; no

samples to carry; a very good opening for a retired

or retiring general merchant who decires a light,

healthy occupation, with good remuneration if

successful; give references. Box 260, CANADIAN
GROCER, Toronto. (25tf)

SIGNS AND
SHOW CARDS

Have you ever realized the
advertising value in your
Show Windows, and that you
could talk to the thousands of
people passing your Store
with bright, attractive Show
Cards? We can supply Show
Cards and Price Tickets at
low prices. Write for our
Catalogue which shows you
as well hundreds of other
styles of Signs.

The Martel-Stewart Co, Ltd.

681-683-685 Craig Street, -  Montreal, Canada

SR L Y
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‘|8 GOOD TEA”
g GOOD AS GOLD

i Have you noticed the change that has taken place in the tea trade
~ of Canada during the past twelve years 2 How 1s

: -8

1 |

3 |

g I E A

:

n

standing the test? Read the following :

5 In a recent letter a correspondent informs me that a merchant in

. western Nova Scotia, having decided to go west, 1s selling his

{: entire stock, with the exception of Red Rose Tea, at

I

N

a cut rate. Asked why he does not cut the

price on Red Rose Tea, he replied :

“‘Quality sells RED ROSE TEA without cutting the price.”

This 1s what I call standing the test. Don't you ?

Order now. Samples sent upon request.

T. H. ESTABROOKS

Tea Importer and Blender, - ST. JOHN, N.B.

BRANCHES: TORONTO AND WINNIPEG.
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‘““Eagle”
Condensed Milk

0000000000000 000000000000000000000000000,

SCOTT, BATHCATE & CO.,
Winnipeg, Man.

ERB & RANKIN,
Halifax, N.S.

Se00000

YES
Eggs - Butter

THAT'S WHAT WE WANT

IN ANY QUANTITY
and at ALL TIMES

The J. A. McLean Produce Co., Limited

73-75-77 Colborne Street

Telepbone Msin 2493, Toronto.

DAIRY PRODUCE AND PROVISIONS

Money Makers for Every
L.ive Merchant.

Particularly suitable for Manitoba and North-West Territory merchants to handle.

For Sale by Every Jobber or Write

WILLIAM H. DUNN,
JOS. IRVING, 92 Wellesley 8t., TORONTO
W. 8. CLAWSON & CO.,

0000000000000 0000006000000000000000090008000000000000000000000000000000000
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Milk for everybody, at all times and 1n all seasons—
milk that is pure, thoroughly sterilized and rehable.

BORDEN’S

Brands

‘““Peerless”
Evaporated Cream

- MONTREAL

SHALLCROSS, MACAULAY & CO.,

§t. John, N.B. Victoria and Vancouver, B.C

0000000000000 000 000000

PROFITS IN CHEESE

Mice, Insects, Dirt, Shrlrikage, Samplers

The Enemies of the Grocer who sells Cheese.

Automatic Cheese Cabinets

keep the cheese as clean and fresh as when first cut, and preserve it from
the ravages of mice, dirt and tasters.

Its operation is simplicity itself. Just lower the door and the cheese
slides out, automaticaily, on its revolving base in position for cutting,
retiring into the cabinet as promptly when the door is closed. The cheese
is always temptingly in view, under glass.

PRICE The Cabinet is a very handsome glass, polished hard
wood display case ; 8 most attractive fixture.
$7, 50 Place one on your eounter and it will in-
crease your cheese sales and profits and
F.0.B. Factory gy for itself many times over.

Write for folder illustrating oursingle and double
Refrigerator Cheese and Cheese Cutter Cabinets.

The Walker Pivoted Bin and Store Fixture Co.

Factory, BRAMPTON Head Office, TORONTO
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-~ | DAIRY PRODUCE AND 4
Eccs PROVISIONS HAM

SPECIAL CHEESE AND BUTTER BULLETIN

Montreal, July 13, 1905.

HI< situation on cheese seems to be
T slightly less strained; country
markets have recently been a
shade easier, while British markets have
come nearer to our level of prices, re-
luctantly; but they have gradually rea-
lized that if they needed supplies they
had to advance their bids to get them.
There seems to be no doubt that they
do need cheese. Last year’s make is
about exhausted, and so far there is no
accumulation of stocks either in Great
Britain or in Canada. In fact, our cold
storage companies complain of getting
hardly any cheese for storage. Our
stocks are generally estimated at about
100,000 boxes, which is no more than
one week’s shipments, and certainly a
great deal less than at this time last
year. The make in (‘anada has been re-
ported as enormous; the fact, however,
seems to be that our make of cheese is
really short of last year, while there is
an undoubted increase in the make of
butter and, all things considered, it is
difficult to believe that prices will be
any lower this season. The weather has
been extremely hot, and already we get
reports of shrinkage in the flow of milk.
Flies are doing their share in this re-
spect also, and we are commencing to
get various arguments that the situation
is safe against any serious degcline in
prices, although there are as yet no
arguments strong enough -to predict any
immediate advance, and the best we can
expect at present is a steadymarket.

The trade in Great Britain generally
is totally difierent to our trade here.
In the former country goods are wanted
at a popular retail price, which is gen-
erally six pence per pound for cheese
and one shilling per pound for butter.
Here we go to the grocer, ask for a
pound of cheese or a pound of butter
and pay the price our dealer asks. In
Great Britain the dealers want to sell
as much as possible all the year round
At a uniform .price.

Now, for ‘‘Shilling Butter’ the Si-
berian product has of late years filled
most of the demand. This year, on ac-
count of the reign of anarchy in Russia,
the British merchants are afraid to send
money or letters of credit into Russia,
and the result is that Siberian supplies
of butter are very much less and there
is a stronger demand for the product of
other countries, principally of Canada,
and naturally our prices were advanced
under the increased demand, but they
are now at a point where is is almost
impossible to retail our butter in Great
Britain at one shilling per pound, and
we can hardly expect a further advance
in prices unless the supplies should fall
so far short of the demand, that the re-
tailer must advance his price to, say, 14
pence per pound.

To sum up, both cheese and butter

seem high for the popular demand in
Great Britain and, while we may have
no decline in prices, the chances for a
further advance are very remote at
present.

THE BUTTER SUPREMACY.

The race for the supremacy in the but-
ter business of England is daily becom-
ing more keen. writes the (Canadian
Government (‘ommercial Agent, in Man-
chester, England, in a letter received at
the Trade and Commerce Department
recently. For years past Danish butter
has held first place but now Sweden,
Finland, Siberia, Argentina, Australia,
New Zealand, and Irish greameries have
entered the contest. Swedish and Fin-
nish butter on account of their bulk
commanded a large share of attention at
present and are coming to the front.

From the first of July last, until the
middle of May the imports of butter
from Australia was 20,000 tons in ex-
cess of the same period two vears ago,
and of New Zealand nearly 5,000 tons.

The imports of butter from (‘anada for
the eleven months from the 30th June,
1904, to 27th of May, 1905, totalled
25,740,700 pounds. From New Zealand
during the same time 29,244,000 pounds.
Total from all countries 100,595,500
pounds. During the same time the pre-
vious vear the total imports were 82-
521,600 pounds.

According to reports there continues
to he an increasing demand for C‘ana-
dian cheese. The Mav import from
(‘anada amounted to 33,353 cwts. Deal-
ers in England are reported as being
well pleased with the way in which
(fanadian shippers put up their product.

BETTER BOXES REQUIRED.

HE following letter has been sent
in to the editor of The Grocer,
and will no doubt be of interest

to our readers :

“To the Editor The Canadian Grocer :
As a subscriber to your valuable paper
1 should like to call the attention of
(Canadian butter shippers to the neces-
sity, and T use it in the strongest sense
of the word, of packing the butter in the
proper square boxes with nailed sides
and ends instead of the present flimsy
boxes with what I call semi-dovetailed
sides and loose movable heads. These
have no strength, and the slightest
knocking about loosens them. The sides
come apart, and it is only by the canvas
bags that the whole is held together.
The package has a bad appearance when
turned out, and loss of weight in the
butter is the inevitable result. South
African buyers have set their face
against the Canadian boxes, and this is
one of the reasons why Canadian hutter
has not found favor in the South African
market.

55

“Many years ago when Mr. Pond of
New Zealand produced his excellent box
(before the use of grease-proof paper)
the invention was welcomed and hailed
with satisfaction. The Australians im-
proved on the shape, and made them as
they are now, exactly square and strong
ly nailed. These boxes will travel any-
where and always hold well together
even with rough usage. Why cannot the
(Canadians use the same class of box ?

“T claim to be the first to introduce
some vears ago the square boxes into
(Canada, as well as into the Argentine
Republic. T think that at that time
(‘anadian shippers in their wildest mo-
ments did not contemplate drifiting into
the use of the present style of hoxes

“Mr. Ruddick, who has done such ex-
cellent work in New Zealand by improv-
ing the quality of the butter of that
countrv as well as the packing. knows
what is required in packages for this
country, and he should impress upon the
Government to use their strongest argu
ments to induce the buiter makers to
pack their butter in the strong nailed
hoxes which are suitable and find favor
on this market.

1 am, sir,

“Your obedient servant,
“ARTHUR (. DOUGHTY
“A. C. Doughty & (Uo.)”

CONNECTIONS WANTED.

A firm of merchants and commission
avents in Hambure, Germanv., is makine
inquiry for a line of eanned lobster fo
that market. They feel confident there
is a good openine in their own terrvitory.
and they will be olad to hear from (fana-
dian packers.  Tnquiry at any of The
Grocer’s offices will reeeive prompt  at-
tention.

A firm of dried fruit merchants in
London, Eneland, with «veeialties to offer
to the Canadian trade, wish to appoint
agents in Montreal Winnipee and Van-
conver. Particulars at any office of
The Grocer.

OPENING BRANCH: IN TORONTO.

Mr. R. L. Millward, who with Mt
(GGeo. H. Bradwell has had charge of the
(‘fanadian agency for Sutelifie & Bing
ham, Manchester, Eng., manufacturers
of “Kkovah’ jellies and table spectal-
ties, left for Toronto last Wednesdav to
open a branch office in that city. Since
Mr. Millward has been identified with
the Kkovah goods a larger appreciation
of these goods has been evident in the
trade, and with the same enthusiasm
and push in the Queen City, a large
trade should develop Mr. Geo. H
Bradwell, who has been associated with
Mr. Millward since his arrival in Canada
some months ago, will continue in
charge of the Montreal branch at 17 St.
John street.

b
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PROVISION AND
TORONTO.

Provisions —In response to the con-
tinned strength of the market, prices
gave remained firm or have advanced.
Bacon. both long  elear and smoked

breaktast,
cent. The
samme as last

has advanced a quarter of a
remaining quotations are the
week’s, with no sign of

We quote for this week:

weakening.

Long clear bacon, per 1b $0 10,
Smoked breakfast bacon, per 1b. 013
Roll bacon, per Ib. 0 107
Small hams perlb.......... 0 133

Medium hams, per Ib ... .
Large hams per lb........

oS
= 0 12 0 12}
shoulder hams, per 1b.. 010

Backs, per Ib............... ST 1) Jg-.
Heavy mess pork, per bbl. .16 000 16 50
Short cut, perbbl ........... o 20 00

Shoulder mess pork, per bbl.
Lard, tierces, pe T ¢ Y

compounds, pulb
Plate beef, per 200-1b. bbl.
Beef hind guarters .

*  front quurbels. gid
choice carcases .
medium........
COmmon. .
Mutton
Spring lamb
Veal ..
Hogs, street lots

Butter Receipts eontinue large and
quality Weather conditions have
Leen propitious for pasturages and the
result  has  been heneficial to hutter.
Fxport trade is reported which
probably accounts for the strengthening

609
92

cood.

;_unn].

I price. We quote:
Per 1h.
L,renmuy PGB . i 019 02
solids, fresh .. 018 019
Dairy prints. ... ....oooenie b 2N i §
‘i tubs 015 016

DAIRY MARKETS.

Cheese— The top prices of last week’s
gquotations are now estahlished as a mini-
mum.  The demand is very fair and
this has eaused a stiffening of the price
all round.  Apart from this there are
no changes in the eonditions governing
this produet.  Quality is still reported

.‘_'l'(l(l. We quute:
Per 1b.
(,heese Iarge....ccoieniiiniiniiins oue . 010 010}
BMINE ol e 0 10} 0 10}

Cheese Board B,eport
The greater strength which was de-
veloped in last week’s prices was main-
tained this week. The quantities ofiered

on the various hoards have been fully
up to the average
(For week ending July 10.)

Board. Boxes Price
Brockyville. .. .* 7,795 i 009
Watertown, N.¥ 7.8 0 S 009
South Finch...... 009 0043
Cornwall ; 0 093
Belleville 0 09% 0 093
Napanee 3 0 09
Kemptville 1,709 00935
BRI i ivs) s e I mesies 2,600 0 093

MONTREAL.
Provisions —There are no changes to

note in the provision line.  Priees are
firm and supplies of live hogs only about
caual to packers’ requirements.  Fresh-
killed abattoir hoos quoted $9.25 to $9.50.
Hams and bacon in good demand.

Canadian short cut mess pork ............... $19 00 820 00
American short cut clear ...19 00 ¢
American fat back ...... L1900 21 r)o
Bacon, per 1b ....... v @18

Hams

July 14, 19056

Extra plate beef, per bbl...... ......co00ees .J150 12 00
Lard, Boau Head ” brand, tierces, ger b... .... 0063
“  j-tierces, per | 007

g “  §0-1b. fancy tubs. 007

Cues. 20 3-1b. tins, per, R 007
12 5-1b. tins 007

“  610-b. tins ** 007
20-1b. wood pails, each 145
90-1b. tin palls, 6ROB.......ico0iiesiienisacenis soes 135

Wood net, tin gross weight—

ood. Tin

Pure lard, palll.s
o cuea' 6 1041b. tins

s cases (12 5-1b. Lms;
iy mealﬂ 34b. tins)

Butter — Butter
active,

and

firm
Heavy orders from abroad have
stiffened up prices for both salted and

market is

unsalted ereamery.  Supplies are not
any too heavy for the demand, and this
keeps prices up strong.  Holders as 2le.
for faney, 20 3-4e. for choice and good
to line 20¢. to 20 1-2e.

Finest creamery 020
Fine .. o.oos 0 19¢
Medm. .. 0 l’l
Fresh rolls. ... 018
Fresh dairy tubs 017
Cheese —Cheese is high, and the feel-

ing prevails toat the top of the market
has been reached. Holders are, how-
¢ver not anxious to "'l‘l rid of stoeks.
[asterns quoted at 9 5-8 to 9 7-Se. and
Westerns 9 7-8 to 10 1-8¢., though some
shadine is said to have been done by a
few holders anxious to realize.  Stocks
are light in the United Kingdom, and
shipments are heing taken up quickly.
It is expeeted that the bareness of the
English market will foree importers to
pay Canadian asked prices..

Eg.gs——fl\l:n'kvl quiet and steady with
receipts licht.  Prices hold firm, and

15¢. to 15 1-2¢. for straignt gathered ap-

GREIG’S

TORONTO

White Swan
Cake Icings

True in flavor and suited for
the most exacting housewife.

THE ROBERT GREIG CO., LIMITED
WHITE SWAN MILLS

WE ARE DAILY BUYERS OF

EGGS ano

BUTTER

Correspondence solicited.
WRITE, TELEGRAPH OR
TELEPHONE US WHEN

YOU HAVE ANY TO
OFFER.

THE PARK, BLACKWELL CO.

TELEPHONE M 39060

LIMITED

TORONTO

\

i
3
3

=
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| The Oldest Established
- | Packing House = Canada

|

?

1 OR over 50 years we have been making Hams,
F Bacon and Lard. To-day we ship our products

i from St. John, Newfoundland, to Vancouver, British

! Columbia. We make a specialty of Sugar-cured “Three

Star” Hams and English Breakfast Bacon. There are

no finer goods on the market. We also handle this

List. If our salesmen do not call on you we shall be

glad to hear from you direct.

Hams Bacon Lard
Backs Rolls Shoulders
Dried Beef Long Clears Short Cut Pork
Bolognas Sausages Brawn
Cooked Hams Potted Tongues Feet
Lard Compound Cheese Butter
Cooked Corned Beef Sliced Dried Beef
Honey ‘ Beans Onions

|- | F. W. FEARMAN CO., Lz

HAMILTON, ONTARIO
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DRIED APPLES

We pay the highest market prices for
bright dry quarters and make peompt
remittance.

THE W. A. GIBB CO.

Packers and Exporters

5-7 Market 8t., HAMILTON

] The original and only Genuine
OAKEY 8 Preparation for Cleaning Cut-
lery, 6d. and 18. Canisters
[
WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead, Emery, Glass and
Flint Cloths and Papers, etc.

Wellington  Mills, London, England

Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

FLY PADS

Stock the kind the housekeepers ask for.
Avoid poor imitations.

DAIRY PRODUCE AND PROVISIONS

BUTTER

When you have one or 100 tabs
write us for price

The WM. RYAN CO., Limited

70 and 72 Front St. E,, Toronto,

BUTTER-<EGGS

—WE ARE—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Ratherford, Marshall & .

Wholesale Prod Mer: ts,

TORONTO.

July 14, 1905

pears to be about the range. Country
buyers find strong feeling against selling
under 15e., and this is holding up. In
some instanees buyers report -having
bought at 14 1-2¢., though this priee is
rare.

ST. JOHN.
Provisions — Barrel pork is dull.
Light stoeks held. Loeal packers out

of the market. It is thought rather
higher prices will rule.  Barrel beef is
somewhat higher; it is not freely offered.
There is, however, but little sale.
Smoked meats continue high. Pure lard
is high. Refined unchanged and has a
fair demand. Fresh beef is dull, and
importers of western stock find it hard
to sell at a profit. Domestic is low.
Quality . rather poor. Lamb is still

Buttcr Tubs

BEST WHITE SPRUCE

ORDER NOW
WALTER W0ODS & CO.

Hamilton and Winnipeg.

All Grocers Should Stock
THE STAVANCER PRESERVING CO’Y’'S

Crossed Fish Brand

Norwegian

Smoked Sardines

selected Fish—Pure Olive Oll—Patent Decorated Tins

WHOLESALE ONLY.

TRY A LETTER ORDER,

THE W. J. GUEST FISH CO., - WINNIPEG, MAN.

Fresh and Frozen
Lake and Sea Fish

Oysters and Poultry

WE SHIP QUICK,

58

.

small.  Price well maintained. Mutton

cheap. Veal holds at good figures.

Pork has a light sale.

.
Mo88 pork, Per bbl......c.oeeureenennens $17 00 $18 00
s R 17 00 19 00
Plate beef  * ... 1350 1500
Domestic beef, per Ib. 066 0074
Western beef ~ ** 008 009
Mutton " 005 007
Veal " 006 008
Lamb, each 310 4 bg
Pork 0 g 0
Hams 4 0 0 143
Rolls ¢ 010 013
Lard, pure, tubs ** 0 10’ 0 103
s e patle L 010§ 011
Refined lard, tubs ...... 088 008}
o S IR oo o v eoossanensnanense 068t 009

Butter —Prices uncnanged. Quality

of stoek now received is fairly good. To
sell quickly at full ficures quality must
he the best. Mueh money is lost
throngh bad butter.

Cresmery bDutter.........c.ooveereieniiieincres 020 022
Best dairy butber ... o

Good dairy tubs
Fair -

Eggs— Receipts not large. We have
to depend to a eonsiderable extent on

Prince Kdward Island. Full prices

rule.

E*ga, R e s s s o s s sne wswansbinosss 020 02
" CaBeBOCK .. ..heiiaiiiiiiiiiiiiiiaiiiennes 016 017

Cheese —Local prices seem lower than
prices west. Twins are demanded.
The outlook is for a small output.

Cheese, perlb......ccceeneverernronnsnnrsocicnns olojo1l

WINNIPEG.

Creamery Butter —The price has been
further reduced owing to inereased sup-
iplies.  The selling price to the retail
irade is now as follows:

Fin(;-pt lmh‘::remuery. in 56-1b. boxes........... ... 018

in 28-1b. boxes .. e (OCRE
@ * in 14-1b. boxes............ .... 018
s o in 1-lb. brioks.......... .... 0w

Dairy Butter—Buyers have reduced
their prices owing to the inereased sup-
Iplies.  They are now paying 13 cents
for assorted packages selected and 12
cents for round lots.

Cheese—P’rices are as follows:

Finest Ontario, large ....

*: Manitoba, large .

twins .
i L4 small

Lard—We quote unchanged prices as
follows:

8 $1b. tins, percaseéb-l.l;a....i """""""""
“  Blb * i i

* 10db, ¢
Pure lard in bbls, perlb.......
Cured Meats—Prices are unchanged

4oginee last week. See last week’s Girocer.
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LARGEST SALE
IN THE WORLD

KING
OSCAR

SARDINES

Choicest Small Fish.

No Bones or Scales.

Purest Olive Oil.
Handsome Wrapped Can.
Patent Opener, No Solder.

THEY ARE THE STANDARD

JOHN W. BICKLE & GREENING, Hamilton, Ont.

Canadian Agents

Season I190S

HORSE SHOE SALMON

SOCKEYE SALMON

SPRING SALMON—‘“Columbia’ Brand.

COHOES—““Tiger” Brand.

PINKS—*‘Sunflower’ Brand.
‘‘Jacques Cartier’ Brand.

PACKED BY

J.H.Todd & Sons
Victoria, B.C.

Wholesale buyers can obtain quotations from

Geo. Stanway & Co., Toronto, for Ontario.  C. F. Thompson, Winnipeg, Manitoba.
W. G. Goodhugh & Co., Montreal, Quebec. J. Hunter White, St. John, Lower Provinces.

“Sovereign” and “Lynx"

Brands
ARE THE CHOICEST IN THE MARKET.

EVERY TIN GUARANTEED.

TO BE HAD OF ALL GROCERS.
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FRENCH SARDINE INDUSTRY.

PARISIAN journal of recent date
contains an account oi the condi-
tion of the sardine fisheries of

France, which throws interesting light
on the situation. The article explains
that the sardine industry in Krance sup-
ports nearly 30,000 sailors and a con-
siderable number of workingmen and
workingwomen in factories, in all over
10,000 families, comprising at least a
population of 200,000 individuals, scat
tered mostly along the southern coast of
Brittany and upon  the littoral ot
Vendee,

Sardines have been scarce for the last
few years, the cause being less an epi
demic spoken ol in scientific cireles a few
months ago than an ntense ('I\plullnllun
of the reserved bottoms of the territory
by means of drags, and to the lack of
protection to the larvae and small fry,
captured or decimated before having at
tained full growth and edible size.

The national industry has been sub
jected to a hard trial, and for two
vears  the manufacturers had to close
down or work at a loss, owing to excep
tional prices due to the scarcity of the
fish. 1 France has preserved her repu
tation for the superiority ol the quality
of the sardines over the world, it is al
the price of very heavy sacrifices, and
thanks to the care taken in their pre-
paration and the quality of the fish and
oil. The competition heretofore by
Spanish and Portuguese manufacturers
would amount to nothing if the most
shameless fraud practiced by certain
concerns was suppressed.

Happily the French manuiacturers have
hestirred themselves. A large nunmer
of them, owners of 120 factories, have
met at Lorient and have requested that
the most energetic measures he taken to
prevent such frauds in the future. Dur-
ing the meeting the bill projected by Mr.
Georges Le Bail, deputy oi Finistere,
for the sprotection of the KFrench indus-
try of preserved sardines against the
fraud called ‘‘depoting’ was very much
discussed. We will give the gist of a
conversation with Mr. Le Bail:

“It is high time,” says Mr. Le Bail,
‘‘that a law should intervene to place a
high duty upon the entry into France of
foreign sardines. The Spaniards and
the Portuguese ship into Irance large
hoxes containing 140 to 150 sardines.
These receptacles are subjected to the
aoperation of ‘depoting’—that is, they are
divided into boxes of smaller size, which
are then sold as French products.

“This substitution brings the fish into
contact with the air, and causes the
need of reboiiing, which diminishes still
more the value of a toreign product al-
ready inferior. This commerce has as-
sumed very disturbing proportious. The
imports, which in 1897 were 2,176,425
pounds, reached 13,545 180 pounds in
1904.

“These sardines are sold more cheaply
than ours, which are nearly always of
first quality, the reasons for the cheap-
ness being that foreign -workmen are
paid less than in France, and that in
Spain and Portugal the fishing lasts all
the year, while here fishing is only
profitable during two months. Further-

more, these two countries remit upon
exportation from their territory the
duties upon the oil and the tin boxes.

“Those benefiting from ‘deporting’
pretended that during bad fishing years it
was indispensable to practice this opera-
tion in order to retain customers, and
they have particularly invoked the in-
terest of the poorer classes, pretending
that the ‘depoting’ permitted the pur-
chase of the sardines at retail very
cheap.

““It has been demonstrated from care-
ful study at difierent points in Krance,
through the chambers of commerce, etc.,
that the large boxes have been nearly
everywhere  abandoned, and that the
smaller sizes give to the customers sar-
dines in much better condition at 30
centimes (5.79 cents) a hox, that is 5
centimes (0.0965 cent) each. There are
even hoxes containing four or two sar-
dines.

“Consequentiy, I come back to this :
That it is urgent to prohibit the entry
into France of the large packages weigh-
ing 1 kilo (2.2 pounds) or over. Boxes
weighing less than 1 kilo will not sufier
from the bill 1 have proposed. These
hoxes, containing from 10 to 15 sardines,
will  permit keepers of  restaurants,
hoarding houses, grocers, and butchers
to satisfy their customers; the sales be-
ing renewed oftener and sardines exposed
to the air during fewer days will sufier
less. Kurthermore, our Krench products
wiil be enabled to compete advantageous-
ly as to price and quality. Now, let me
speak to you of the frauds, with the
proofs in my hands.”

Mr. Le Bail passed into his workroom
and-brought back into the salon a large
case filled with hoxes of sardines of all
sizes.

“Look at this,” said he, pulling out
the bhoxes one after the other. Upon all
the boxes we read in large letters :
“I‘rench sardines. loxtra fine oil. Manu-
factured upon the fishing sites.”

“You naturally think that you are
Jooking upon excellent sardines, manu-
factured in France with good, wholesome
fresh oil. You are mistaken. All of
these sardines are of foreign extraction.
You may bhe regularly eating them, and
how many others likewise. Take this
magnifying glass and look carefully at
the boxes.”

We looked at them with the glass.
Ridiculously small, as if ashamed to ex-
hibit itself upon the tin or upon the
band surrounding the box, we read the
foreign name of the country of their
manufacture. But who is going to use
a magnifying glass when purchasing sar-
dines?

“You see, this is what the public are
made to swallow for fish from our
coasts. It is not astonishing that after
having tasted these products one begins
to detest sardines. There is too much
of this fraud, which ruins our national
industry, and which causes us to lose,
little by little, the reputation which has
cost us half a century of repeated effort
and of sacrifice. In order to suppress
all these odious deceptions there is but
one means. Itis necessary that in future
foreign preserves have stamped in the
centre of the cover of each receptacle,
either in relief or cut in, in good-sized
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Latin letters of at least 4 millimeters
(0.16 inch) height the name of the coun-
try of origin.”

PROSPECTIVE SALMON PACK.

DVANCE sheets of the Trade Reg-
A ister contain a review of the
salmon situation, embracing a
comparative statement of the pack dur-
ing the past four years and the pros-
pective pack this year, prepared by
Samuel M. Irwin, auditor of the Pacific

Packing & Navigation Co., as follows:
Cases.

Total pack of cheap fish for 4

VL R e R R 2,789,439

Shipped to -ﬂl])ﬂ.ll, “about”... 389,439
Total domestic sales 1 years. 2,400,000
Average per year .. 600,000

Prospective Pack for 1905.

Alaskas 5 190,000
British Columbia 35,000
Puget Sound 175,000
Columbia” Biver ... ... .............. 20,000
Ontside FIVEIR ... ... ..o teeeieinnn 30,000
T e S RS 150,000
Annual consumption... ... .. ... 600,000
Pack loriwenr 1900 ......... ......... 450,000
SHOBUAEEEEE - 5 il vientis 150,000

“By referring to above tables, it will
be seen that the total pack of pinks and
chums for four years amounted to the
grand total of 2,789,439 cases, out of
which there were shipped in the neigh
horhood of 375,000 cases to Japan, or,
in order to arrive at even figures, say
there were shipped 389,439 cases, which
will come pretty close to the actual
number,”’ says Mr. Irwin. ‘‘This would
go to show that there was consumed in
the domestic market for the past four
years 2,400,000 cases, or an average of
600,000 cases per year. The prospective
pack for the year 1905 will go to show
the pack to be about 450,000 cases. It
will certainly not be over this figure.
Taking for granted, therefore, that there
will be no demand from Japan, this
would leave a shortage of 150,000 cases
for the domestic market, which is taking
more salmon each year. It is pretty
certain, therefore, that the packers will
not be in a hurry to sell their pack at
a low price. We will venture to say
that a year from now there will not be
a case of cheap salmon to be bhought on
the Pacific coast, and as all the buyers
will want to purchase cheap salmon.in
the Summer of 1906 to replenish - their
stocks, the packers will, no doubt, keep
their price up to the closing price of the
pack of 1905. Thus it will be seen that
there will be no cheap fish at any rate
for two years.”

FISH GOSSIP.

Dominion Fisheries Inspector (. B.
Sword, deposited 30,000 salmon fry in
the Nanaimo Lakes lately.

The Vancouver World hazards the opin-
ion that no matter how freely the
salmon ascend the Fraser this year, the
total pack will be ahout 25 per cent.
less than it was in 1901, the year of the
last big run.

David Grierson & Co., manufacturers
of Wee McGregor Oat Cakes, have been
appointed agents for Canada for Skip-
per sardines and will demonstrate the
sardines with their oat cakes throughout
the country. Mr. Grierson reports that
oat cakes and sardines are considered a
great delicacy in Scotland.

St
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The Best Food for Warm Da_ys
is ACADIA PREPARED GODFISH,

because it 1s much more easily digested than meats and ever so much
more wholesome. Every grocer should for his own benefit be
both a consumer and a seller of this foodstuff. It won’t be
hard to push it in the summer time if you can speak from
your own experience and get a few of your customers to
give it a trial also. It has a good reputation that grows
rapidly better as it becomes more widely known.

BLACK BROS. & CO., Limited

AGENCIES:
A. H. BRITTAIN & CO., Board of Trade Building, Montreal H A LI F A X AND LaH A VE y

REGINALD LAWSON, Winnipeg, Man.
CHAS. MILNE, Vancouver, B.C. N. s-
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SEASON OF 190S

“CLOVER LEAF

BRAND

FRASER RIVER SOCKEYE SALMON

THE MOST POPULAR BRAND OF SALMON ON THE MARKET

»” THE BEST
“ARROW s i
FERED
TO THE JOBBER

BRAND
BROKERS
Toronto, - - - Chas. E. Kyle Kingston, - D. Stewart Robertson & Co.
Montreal, = J. Alex. Gordon & Co. Ottawa, - - - J. Moffat Ross
uebec City, - - Joseph Winfield Winnipeg, - - Ashley & Thompson
amilton, - - - Alfred Powis §t. John, - - J. Hunter White

London, - - - D. C. Hannah Halitax, - Grant, Oxley & Co.




The Canadian Grocer

CALIFORNIA FRUIT

This Week’s Arrivals
TWO CARS

Consisting of
Jartlett PEARS, Tragedy PRUNES,
Abundance Wickson, jurbank
Ogon and Satsuma PLUMS.

St. John and Crawford PEACHES.

McWILLIAM

Mc.~E.

EVERIST

TORONTO, ONT.

Late Valencia Oranges
Only the finest hrands.
Prices higher, but stock is extra.
Car New Lemons

Have also full line of Domestic Fruits.

Send in Your Orders.

TOM SMITH
Fruit Broker

63 FrontE.,
TORONTO
Phone

Main
520

L A d

GREEN

AND VEGETABLES

e aeesans st e s ol

ENGLISH FRUIT LETTER.
London, July 1, 1905.

1< Ionglish fruit letter, which ap-
T peared in The Canadian Grocer of
June 16th, was, perhaps, too h{'lvf
to fully explain the position of (‘anadian
canned goods on the British market, and
room  for considerable contention 51111!
discussion  was left.  Further inquiry,
however, only serves to show that there
is a very strong feeling amongst  the
trade in London, Ingland; that, as far
as Canadian canned goods are concerned,
all is not well, and that the outlook is
bv no means as bright as it might be.
Amongst jobbers and brokers alike there
is a conviction that far greater business
could be done if  the bulk of Canadian
canners, instead of distributing through
a single house, were to allow the middle-
men a greater share of the trade. But
there is another difficulty which is as
greal as, if not greater, than this. It
is the question of transport from the
canneries  to the port of shipment and
from the port of shipment to the British
markets.

* *
*

One firm, when discussing the question
of transport, looked. at the matter 1in
this light : The earliest date at which
the bulk of canned fruit can be delivered
in the United Kingdom is about the
middle of September. There are, of

RIPE TOMATOES

No. 1—$1.50 per basket.
No. 2—$1.25 s

RIDGE HALL FRUIT FARMS

E. E. ADAMS, Leamington.

FOR JULY’S HOT WEATHER

Georgia Water Melons
s Golden Orange’” Brand; Best

Orange Grown.
Fancy New Lemons, Fancy Ripe Bananas, and other goods.
Prices and Quality Always Right.

HUGH WALKER & SON,

California Valencia Oranges,

- = GUELPH, ONT.

W. H. MILLMAN & SONS

TORONTO.

[argestﬂ»v Brokers of Canned Fruits and
Vegetables in Ganada.

ASK US FOR PRICES and PARTICULARS. WE CAN OFFER YOU THE BEST GOODS PACKED.
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FRUITS
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course, shipments in previous months,
but ahbout 80 per cent. is sent over after
September, which is too late for the
selling season here, the Winter months
beingg the time for dried fruits. The
selling season commences about April
and “ends about September. This means
that the cost of keep from September to
April has to be taken into considera-
tion, which, together with interest, in-
surance and depreciation, would work
out at about 9s. per ton. It is surmised
that the cost of transport from the can-
neries in Western Ontario to the port of
shipment in Canada is about 10s., and
the cost of freight from Canada to the
British port about 15s. per ton, which
makes a total of 31s. per ton. Although
this figure may not be exact, it serves
to show that the cost of getting Can-
adian goods on the British market is
very high in comparison with these of
(‘alifornia or New York packers. C(Cali-
fornian packers do not, as a general rule,
ship by steamer, but send their consign-
ments per sailing vessel during the
months of September, October, Novem-
her and early December, so that the
shipments arrive in the United Kingdom
during the period between February and
June. The freight thus includes 43 to
54 months of storage, so that there is
no extra cost either to the producer or
buyer. Then there remains the question
of suitable packages, grading and kinds
of fruit required for the British markets.
* *
*

When this problem is solved, the mat-
ter of distribution still remains to be
dealt with. It was stated at the foot
of the fruit letter of .June 16, that the
(‘fanadian Canners Limited, did not sell
to the retail trade. As far as can be
found out, no Canadian canned goods do
pass direct from canners to retailers,
and a wrong interpretation was evident-
ly put upon the word ‘‘dealers,’”’” the
American word for which is ‘‘jobber.”
Those canning concerns, which remain
outside the combine, are displaying no
very great interest in the British mar-
ket, their attention being given to trade
nearer home. No doubt in course of
time they will be able to give more seri-
ous consideration to this market and
will look around for the best methods of
placing their goods at a profit. On the
question of remuneration to brokers and
agents handling produce of this class,
where the value of the case of goods is
under 20s., it is difficult to see how the
packers can pay less than 2} per cent.,
which is the minimum paid by Cali-
fornian packers to their representatives
in the United Kingdom.

* *
*

It may be that a combination, such as
exists amongst (‘anadian canners, secur-
ing as it does great economy in produc-
tion and in the purchase of materials,
not to mention the saving of money in
advertising and office expenses, is bene-
ficial for selling at a minimum cost, but
there is also to be taken into considera-
tion the buyers’ view, which in the ma-
jority of cases is adverse to purchasing

LN mre
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a number ol different articles from one
concern through one channel. It means
that the buyer will have to go our o,
his way very often or else pay somes
thing to the broker who can get no com-
mission from the canners. If the can-
ners wish to remain in combination,
some scheme should be thought out by
which goods can be distributed through
various channels, without being unprofit-
able or inconvenient to any party, al-
though the orders_may all go to the one
fountain head.

ONTARIO MARKETS.
Green Fruit.
Toronto, July 14, 1905,

RUIT is the chief item of interest

= in grocery circles just now. Cali-
fornia fruits still are monopolising
attention, but raspberries are now find-
ing their way to the market in increas-
ing quantities. Shipments of straw-
berries have been light, only a few cases
having reached the Toronto Market dur-
ing the present week. Lack of sufficient
sunlight was responsible for the crop
heing much lighter thar was anticipated.
Raspberries are being shipped in  and

they are so far of a good quality. The”

coming week should see a considerable
movement in them. Cherries, too, are
shown of a superior quality. Lemons
have taken another advance and ‘the end
is not yet. Valencia oranges and ban-
anas are in good demand with an abun-
dant supply. We quote:

Pines, Florida, per cass 350 400
Oranges, late Valencias . .47 500
Lemons, Messina. ........ .. 450 550
L iy . .459 475
Bananas, large bunches, crated. 200 225
Bananas, 8's, per bunch, crated... .. .14 17
Bananas, 7-hand bunc hes, off track . .07 090
Bananas, red, per bunc .22 350
Strawberries, per quart L.007 010
Apricots, O uh nrnm per ( .12 150
Peaolon, 210 LM T (aissesees .100 125
Plums, ey Ly R .12 260
Cantaloupes, Rockafords,per crate..... .. 400 450
Watermelons, each ..........cccoevveennnnn. .02 035
Gooseberries, perbox ... ..cooiiiiiiiiiiiiienan 006 008
Ohiersics, DArDREIOE. ...« oo 'ciss sainnesSbsaraee 100 150
ted ra |nln rries, per hox.... . 015 017
BIRGE  2  Ge Sia v dicia e e ssin sk s 012}

Vegetables.

Vegetables are now appearing in
greater quantities. With the introduc-
tion of domestic goods the prices are
beginning to sink. New beets have
dropped 5¢. per dozen bunches, carrots
10¢., and cucumbers have dropped to $1
per hamper. Considerable activity is
shown in sales. New potatoes are now
coming in regularly. Our quotations
are:

s gelumon. per bbl .
nmous Bermuda, per crate ..
Egyptian, per sack .

- per doz. bunches
babbue, per doz . s
(‘anndlan.

EBHISHRT

-

1 Baltimore,
Cauliflowers, domestic.............
Tomatoes, Ilumnqqiv; and Texas, per case
Beets, perdoz. bunches ...........
New radishes, per doz. bunches %
Carrots, per doz. bunchel ............... s
(mumbem. PO BBIDOE oo aeavioivesins . e
Outdoor lettuce, per d 04 bunches .. s
Squash, per R R N s
Green  peas, per bush.. g Sk

basket...... 25

‘:”lgih

5“0“: per
Rhubarb, per doz bunches.

COCCOOOO IO OO D i O 0 =0 OO
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QUEBEC MARKETS.
Green Fruits,
The trade econtinues steady but
somewhat featureless. In faet about
the only new attraction in the market is

GREEN FRUITS The Canadian Grocer

IT IS PLEASANT TO TALK FRUIT

MoRE S0 T0 EKAT IT puriNG TaIS HOT WEATHER

During the quiet spell which every grocer experiences during the hot months, he
can become BUSY and make good money by pushing the

Fruit Department in his Business.

We aim to keep regular supplies coming at all times. Our very large outlet
enables us to buy right, take advantage of all cash deals, and, most important,
deliver the goods FRESH.

LOOK INTO THESE LINES and send for Weekly Price List. 1

CALIFORNIA AND ELBERTA PEACHES |

PLUMS AND PEARS
NEW LEMONS VALENCIA ORANGES

TOMATOES PINEAPPLES BANANAS WATERMELONS

WHITE & CO., umitep

Hamilton |\ 34 york st. TORONTO
Branch / Phone 1715 Phone Main 4106

[ MAGNIFICENT 9

indeed is the quality of the Watermelons our people are shipping. Every

Jobber should have a car come along now it will make him money.

W. B. STRINGER & CO. 61 Front Street East, TORONTO

CANADIAN RASPBERRIES

Keep in touch with us as regards CANADIAN RASPBERRIES. We can supply the berries
at prices which will suit you. Phone us about any fruit.

The F. T. JAMES CO., Limited, "osmers

WATERMELONS

We have several carloads this week. Fancy stock. Just the melons that will
sell. Get our quotations.

THE DAWSON COMMISSION CO., LIMITED, ovissiox menonants

Corner Market and Colborne Streets, = TORONTO

THE DISTRIBUTORS COMPANY, Ltd.

H. M. MULHOLLAND, Manager.
Headquarters: TORONTO
SUCCESSORS TO - Rt

Husband Bros. Co., Toronto; S. M. Culp, Beamsville;
C. P. Carpenter & Son, Winona ; Griffith & Woolverton,
Grimsby ; Titterington Bros., St. Catharines.

SPECIAL THIS WEEK

RASPBERRIES

Best Berries. Cheapest Price.
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Sixty
Years of
Popularity

COX’S
CELATINE

should be used
in every Cana-
dian house-
hold, because .

(1). It is STRONC.
(2). It is CLEAR.
(3). It is PURE.

J. & G. COX,

Canadian Agents:

C. E. Colson & Son, Montreal Ltd.
D. Masson & Co, Gorgie Milis,
EDINBURGH.

A. P. Tippet & Co.,

RASPBERRIES

“CROWN’’ BRAND

1 can ship you fresh Raspberries
quickly and at close prices. I can also
supply you with Canning Cherries,
Currants, etc.

Write or wire for quotatlons

E. L. JEMMETT

Grower, Packer, Shipper, ‘“Crown "’
Brand Fruits.

BEAMSVILLE, ONT.

DIAMOND BRAND

MAPLE
SYRUP

IS NOT A COMPOUND
It is not only Pure, but it has
that delicious flavor of fresh Sap

Syrup direct from the sugar bush.

All Jobbers.

Sugars Ltd., - Montreal

NO

matter how large a stock you
may have it is not complete
without

SAN-TOY
STARCH

The starch that always gives
satisfaction Ask your jobber
for it or write direct to

J. H MAIDEN
MONTREAL

GREEN FRUITS

the arrival of a small lot of California
pears. At an  auction on  Monday
wornine five ears of California fruits
were \n] I as follows: Peaches, from S0e.
to ¥l red plums, $1 to $1.45; blue
plums, $1.60 to $1.75- pears $3.60. The
latter it is helieved, will be scarce, and
thus heh and firm.  All this new fruit is
of the very finest.

Receipt of bananas for this week arve
also under the average; only 25 cars
came in. Most of this new stock 1s in

oreen condition.  After next week it is
expected that larger and better lots will
arrive. Lemons owing to hot weather,

cujoy a larger sale than any other line.
Oranges are very searce; most  stoeks
are exhansted, Watermelons, in good
lots, sell well at from 28e. to 35e. each.

Pineapples sell better on account of
strawherries  coming  to an  end.
Lines are searce, and only in limited de-
wand. They sell $10 barvel.

Latest reports on crops across  the
horder are unifavorable from Western
New York, where fruits fall badly owing
to constant heavy rains.  Prospeets in
the Hudson River Valley, however, are
nore eneouraging.

The lemon situation in New York is
not easy.  They have reached the highest
prices this season and are holding firm.
This i< due to the hot weather, which
has prevailed in the produeing  coun-
tries. In Italy the heat has bheen ex-
cessive, and in eonsequence the home
demand has greatly inereased and hadly
curtailed shipments.

Apples have suffered in England and
are searce in France, while in other
parts of the continent they promise a
cood yield.  Gooseherries and pears are
venerally searee in Furope.  Cherries,
according to latest adviee will probably
ot yield more than one-quarter the
crop in England.  They are plentiful,
llowever, in France and Germany.
Plum erops will not be large, except in
{(iermany, and high-elass gmnls will be
looked for mostly in California, while
England ~ may also sunnly some fine
stocks. In Spain the melon erop is
poor, but grapes will he abundani. T
week’s prices are:

Plums, Crate. .. cssecoerse sovssscnss
Peaches, box. .
Apricots, crate.
Apples, bbl..
Dates, per 1.
California cher

-

Bananas .......ococesess

Cocoanuts, per bag of l(XJ 360

Pmenpples. 24 vo case, A
SOLOCRBE ..ovuivernccecaaianninacion seos

Jamaica grape fruit, per box

Florida grape fruit, per box. . R

California navel oranges, per lmx ; 83

New Messina lemons 30us ...
360'

8
Apples Winter varieties. . 4 00
Sweet potatoes, per bbl.
Tomatoes, Floridas, crate ........... ..covvvene oone
Strawberries...... ... 010

Canteloupes, per crate ...
Watermelons, each

o
13
O D80 T 10 00 e T U 6 0 0D U0 D T et bt
HBEIISSSRISLNSRSS2LERE

Vegetables.

Vegetables are in very good demand.
Stoeks move quickly, and home-grown
frroduets are heecoming every day more
plentiful.  The foreign tomatoes arriv-
ing are not in an ev enlv @ood condition.
Iin faet some lots are very bad. Hot-
house Canadian tomatoes will be on the
market next week. Mississippi toma-
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toes are about done. Texas onions, too,
are at an end after but a very ordinary
season, both in yield and quality. This
was due, however, mostly to careless
packing.  Tomato and onion erops in
tais country are most promising. We
quote:

-
o

Tennessee tomatoes, 41b. crate ................ 070
Mississippi tomatoes, 4 Ib crate. .. 3
Florida tomatoes, crate ..
Bermuda onions, per box..
Green and wax beans
Canadian Asparagus, doz
Potatoes, carlots...
Less than carlots.
Bunch lettuce, per doz. bunches. .
Canadian radishes, per doz. bunc] hes
Mint, per doz. bunu €s.
Parsley. i

Sage, per doz....
Savory, per doz ..
Beets, new, per doz
Egg plant, per dozen
Green onions, perdoz. .
Egyptian onions, per e ..
Yellow onions, in 80-1b. bags, per lmg
Green house water cress, pc.r doz. .

s8Ex

=~ OO OO OCWN WD
EERSBHBBHR=FLINL

Waxed beans, per bush. . 00
Caunlifiowers, home grow 50
Green peppers, per baske 75
Spinach, per 25

5

Texas onions, cral
Cranberries, per bbl .
New potatoes, barrel
Montreal cu~umbers, 2 7
Home grown cabbage, pe e

MANITOBA MARKETS.
Green Fruits.

Prices are steady at figures quoted
last week.  We quote:
Med. sweet oranges, 126's 3 .42
Apricols, per case . o
Peaches, per case
Plums

Cal. cherri
Late Valencia «

Fancy Cal. Lemons ...
Fancy Messina Lemons . &2
Banauas, fancy Limons, pe 1
Pineapples, 2¢'s and 30's, per case

300's and 360's
. 309's and 360's
. 300

00 T T Y O i S et et et
SLLBLSLIFATS

Vegetables.

Parsley....
MGk .. -,
Native onions, per Ib.
Carrots, per | hlmn
Beets,
Turnips
Potatoes
Celery, per doz.
Tomatoes, 4 bas
Lettuce, per doz.
Radishes *
Cucumbers *
Green onions, per dc
Egyptian onions, per | R
New California ca :I:u(l. pl.r ib. el tee ee
Australian onions, perlb........coiviiiiiiiiiiee v
Bermuda Onions, per case. 3
New Potatoes, perlh. ......

“
“

STLIBGEBERGE

[~

Crocoomoom~moocoooon

SREERS

NEW BRUNSWICK.
Green Fruit.

Dealers are very busy. Sale of
bananas is very large.  Oranges about
out  of the market. Some new
Jamaicas seen, but it is early for good
Iruit.  Lemons are high, but have a good
tdemand. Prices hold at full figures.
Melons sell but in limited quantities
here. It is a line not liked by fruit
men.  (ireen apples are offered. In
peaches some nice Georgia stock now
here.  California plums have a good
sale. Native strawberries are now
seen. Prices keep high. Tomatoes
hold at full figures. Cuceumbers are
lower.

Mrs. J. A. Blondin, general merchant,
St. Maurice, has made judicial aban-
donment; Lefaivre & Taschereau provi-
sional guardians. Meeting to appoint
curator called for the 14th inst.
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“MADE - IN - CANADA”

E. D & Brand
Jams, Jellies,

and

Preserves

are of superior quality, made from sound ripe

fruit and the finest granulated sugar. They
are clean and appetizing and absolutely pure.
The fruit is packed the same day it is picked,
which ensures permanency of rich flavcr.
[ have my own fruit preserving factory,
modernly equipped, supervised by experts,
have cold storage plant and other excellent
storing facilities. I am thus able to guarantee
my goods unreservedly. I know they are better
than any other goods Made in Canada, and the
equal of the finest high-priced imported gcods.
My Western Agents, Mason & Hickey, can
supply you from Winnipeg, and I also expect
to have a stock kept at Calgary. Write for
quotations on E. D. S. Brand Jams, Jellies

and Preserves.

E. D. Smith’'s Fruit Farms, Winona,

MASON & HICKEY
108 Princess Street, Winnipeg, Man.

Agents for West
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Canned Goods

arc interesting.  Things are decidedly warm
bhetween ])ackcrs——coml)inc and independ-

ent.

It makes good enjoyable reading, but you
will appreciate it better when you reflect
that no matter what may be said
about the contents of the cans,

The Cans Themselves Are All Right

those that are made by us, and we make

MILLIONS.

Our goods are made from Best British Tin Plate.

We make the largest assortment of any factory in America of
Tin Cans by the latest up-to-date Automatic achinery.
We are the only makers in Canada of Key-Opening Meat and Poultry Cans. Also

Baking Powder, Oil, Syrup, Lard, J i
Lye, Paint, Varnish, Cans syrup, | Pails
Condensed Milk, Poultry Butter (

Acme Can Works

Onfario Street East, MONTREAL, P.Q.

Ju

caw
¢

-, -~

MWW“MQM“
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The JOHN L. CASSIDY CO., Limitec

MONTREAL

Our enormous repeat order business of last year from Western Terri-
tory is the strongest evidence of the selling quality of our goods. To-day
our lines are further improved and are unquestionably beyond compare for

quality, variety and value in the Canadian Market. They are Silent
Salesmen and will lead to largely increased business to all handlers.

For the Winnipeg Exhibition our travellers have secured
commodious sample rooms at the Clarendon Hotel, where a hearty
welcome to the trade will be extended.

China Glass Lamps
Bar Goods Silverware Cutlery

AND EVERYTHING IN

CROCKERY

R e

FOR

TOURIST
TRADE

:
[ DEVONSHIRE
§
i

S 0 B S S B "g

Is

CANADA’S STANDARD

FOR

REFINED SUGAR

PUZZLE JUGS

Special net price to the
trade $6.00 doz.

IN QUANTITIES TO SUIT.
PRINTED DIRECTIONS WITH EACH JUG.

D e e e e e e e 2 L R R R SV VN VT .

~ SUPPLY LIMITED—ORDER AT ONCBE. Manufactured by
e THE
- BARNARD & HOLLAND CO. CANADA SUGAR REFINING Co.
LIMITED
- Crockery Importers and
':‘:::::::;E Manufacturers Agents, Montreal
MONTREAL

TVLLVVVLVLVLVTVLTLLLLVTLVLRIVVLLLTRLRTRLRLRLDD
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IIOT WEATHER SPECIALTIES.

OWLS and sels Tor berry season are
among the things fol which there
should be a lively demand  just

HOW The berry season is now at its
weicht and china departments in order
to be up to the times should carry a
tock of these goods with a fair range
Ol prices There is a wide vange ol
cholce i the dines shown. If you are
not tully prepared to meet the demand
and create a littie extra business by
showing  an  aliractive assortment, 1t
will be weil to sort up a bit with a few
pectal numbers that can be rue al a
price This department can put you 1n
touch with some extra good things in
hiis line at inferesting prices.  The in-

vestipent will prove a paying one and
help vou to liven up the seHing during

the warm and otherwise dull period
Fhough there is an all-the-year-round
call Tor ice cream sets, the Sumimer sea-
son always finds an incereased  demand
for them. Are vou fully prepared for
it” You should not be without a full
assortment it you wish your china de
partment to be looked upon as complete.
There is an endless  variety to choose
troi,  and  JUust now  some ('_\('I‘l)'iullil]
hargains  are. offered that  will prove
money-makers as well as trade-teasers
Vater or lemonade sets are another of
the all-the-year-around lines that make
an incereased showing on the sales sheet

during this warm weather season. There
is nothing that makes more interesting

advertising or proves more tempting

than this same -line. A -very small
amount will cover a generous  assort-
ment. The values offered at this time
mahe it possible for the retailer to do
sotne niighty  effective advertising  and

mahe a good profit on every item offered

as a leader.

NO HEAVY STOCK NEEDED.

KR room is generally at a
premium, it is often a matter ol
doubt in the mind of merchants

where they will place their stock ol
china and glassware to the best advan-
tage. However, with  wholesale and
jobbing houses so conveniently situated
as they now are, it is entirely unneces-
sary to carry a heavy stock in these
lines One table will suflice in most
cases to show enough goods to work up
a good husiiiess.

Methods of merchandising are chang-
ing. For some years back it has be-
come a great fad for even small mer-
chants to sake an annual trip to Kurope
to inspect the goods at the leading mar-
kets, and to make their purchases.
While in one way the advantage of this
method in bringing a man into contact
with the original sources of his supplies
and freshening him up and infusing new
ideas into him, cannot be overestimated,
yet it has in many cases resulted some-
what disastrously. 7To buy to any ad-
vantage, in fact, to buy at all, from the
big foreign manufacturers, the retailer
had to take a large quantity of each
line. The result is not hard to imagine.
While he had a big stock to open with,
the pieces which met with popular favor

would be picked up and gradually a
large residue of unsalable stock would
accumulate. Having this stock on hand,
e would not be justified in ordering
more, and so his china department
would develop into an unprofitable pro-
position, with considerable money tied
up in it.

There is no reason for these conditions
subsisting. By judicious buying from
home manufacturers and jobbers a few
picces cart be stocked, with the know
ledge that they can be renewed in a
few days when they are sold. In this
way no bad stock accumulates; hut in-
stead, a steady display of ever new and
changing patterns is kept on the shelf
or tlable. This is whal makes a store
attractive. It doesn’t matter how big
a stock is, if it is all displayed it will
not be long till  every woman in the
town is familiar with it. What attracts
customers to a store is the idea that
they will see something new. For this
reason it is the best policy to get just
a few novelties, even at a trifle higher
price, so that 1t will be possible to re-
place them with new things and varied
patterns.

The china and glassware department
should  bhe  one of the quickest moving
stocks of the store. China provides a
daintiness and glassware a brilliancy
which naturally attracts the attention
of  shoppers. Moreover manufacturers
of glassware have accomplished such fine
results in cut-glass patterns, which can
scarcely be detected from the real thing,
thyd for a’few cents a howl or pitcher,
which cannot fail to please, may bhe sold
at a profit. Nothing can equal glass-
ware as a stimulant to Summer sales.
It looks more for the money than any-
thing which can be sold. The season is
just right, too, for pitchers, glasses,
and berry dishes have now their day.
During the present month make this de-
partment hum.

MAKE JULY HUM.

™ HIC  present month  will call for

some good hard thinking if  you

expect to make a showing in
sales. What are you going to do to in-
duce buyers to come to your store?
Reduction sales on the lines you have
pushed forward and quoted all season
will be a very tame and commonplace
proposition. Your neighbors will all be
doing the same thing. Don’t you thigk
the interest would be more certain and
widespread if you would make a leading
feature of this department and use a
number of bright, new things and run
them at special prices, and make your
reduction sales on other lines you desire
to close out a secondary feature? Y'ou
know it requires an unreasonable price
cut on lines that have been prominent
during the season to prove an induce-
ment strong enough to bring buyers.
Offering something fresh and new and
which is of interest to women buyers at
any time will tempt them to come and
see. They have seen the ‘‘now to be re-
duced lines’’ time and again, and if your
cut price isn’t exceptionally low, they’ll
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not take the trouble to come and see.
Head your advertisement with strong
talk, and good showing of bright, new
hot-weather glassware specialties, block
out the balance of the space and allot
it to the different lines you select to re-
duce and close out. PPut in an attrac-
tive window display of the glassware
specialties, using bold price tickets, that
will talk in no uncertain tone. Supplant
this showing by well-arranged display
on tables inside the store. lere price
tickets should also do the talking. FKFol-
lowing a plan along this line will assist
you in making July a much better
month than you think possible. Pos-
sibly buyers will be induced to come Lo
your store to ‘“see’” the new attrac-
tions, they will take the time to inspect
the lines reduced to close. There is no
better time in the whole year to try out
the merits of this department than the
hot-weather, dull period. These weeks
of slow and uncertain  business will
figure as days turned to profitable ac-
count if the people can but be induced to
come to the store in quest of bargains
which can be offered in this line. Such
bargains fit ready-money and easy-to-
buy ideas. The showing can be made
most enticing  and  generous, so there
need be no cause for disappointment on
the part of the trade, in the matter of
choice. This hot-weather selling fits in
at a time when the store in general is
sorely in need of stimulating merchan-
dise, something to make a noise with,
something that fits the weather and the
season; nothing better than glassware
running to  water sets, berry and ice-
creaimn sets, tumblers; ete.

SOUTH AFRICA TARIFF
PROPOSALS.

The Trade and (‘fommerce Department
have received a copy of the report of a
select committee of Cape Colony ap-
pointed to inguire into the condition of
industries, says the Globe’s Ottawa cor-
respondent.  The committee find  that
the tarifi of the customs union, hastily
adopted after the Bloemiontein confer-
ence, has seriously injured, if not de-
stroyed, several Cape (‘olony industries.
The committee recommend in a num-
ber of cases that specific duties be im-
posed in addition to existing ad valorem
duties. New duties recommended are
as follows : Candles, Is per Ib., in ad-
dition to present 74 per cent., ad va-

iorem duty; furniture, increase from 73
per cent. to 25 per cent. ad valorem,
and raw material as low rate as pos-
sible; confectionery and jams, in addi-
tion to present duty, 2 cents per lb.;
biscuit and cake, 1 cent per 1b. upon
sweetened and § cent per Ib. upon un-
sweetened, in addition to present duty
of 74 per cent. ad valorem; flour and
wheat, present duty of 2s per 100 lbs.
on flour and 1s per 100 lbs. on wheat,
additional protection of 2s on former
and 1s on latter recommended; printing
stationery, etc., raw materials imported
free, and duty 33 1-3 per cent. on all
printed matter imported excepting liter-
ary matter; all Government printing
should be contracted for at home; leath-
er industries, duty on all leather and
leather goods raised from 74 to 25 per
cent., and special rated tarifi on boots
and shoes; carts and wagons, some re-
lief should be given, owing to compe-
tition of cheap made American vehicles.
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“ CHAMPION."” ‘“GLOBE,” with Percolator.

ESTABLISHED 1852

R.CAMPBELL'S SONS

HAMILTON POTTERY

HAMILTON, ONT.

MANUFACTURERS OF

ROCKINGHAM, YELLOW and YELLOW-WHITE
LINED WARE

STOVE FIRE BRICK, Etc.

DirRecT IMPORTERS OF

JAPANESE GOODS

OF ALL DESCRIPTIONS

SoLE MAKERS OF THE

CELEBRATED “CHAMPION" TEA POT

HE above wares, made by Campbell of Hamilton, have been before the
Canadian public for over FIFTY years, and are acknowledged by all
dealers to be the best ware of its kind made. It has stood the test for over
half a century, and that is what counts. We are also the largest importers of
Japanese Pottery and Curios in the Dominion. All mail orders and enquiries
carefully attended to.
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Bode’s brands of Chewing Gum
are Universally acknowledged the

Standard of Quality.

ANOTHER EXHIBIT OF THE FAMOUS

““The Little Fellow—
The Big Money Maker”

$1 0.00 worth of Gum at

retail and this
machine, all for
only

I

g

Order at once A
from your jobber
: or direct from

The Little Bode’s Slot Machine Co., *° “"monrrear *° *"
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W. J. REID & CO.

LONDON, ONT.

IMPORTERS OF

Crockery Lamps Rogers’ Platedware
China Chimneys Cut Glass
Glassware Fancy Goods English, French, German and Austrian China

English Earthenware, printed and white, from fifty different factories

The newest shapes, the most up-to-date patterns, the lowest prices, the best assort
ments. Most prompt shipments guaranteed.

Our 1905 Fancy Goods assortments are put up in packages to suit all classes of trade.
Magnificent in variety and quality, and low in price. Nothing better to select from in
America. No better values, no better sellers. Letter orders specially solicited.
Modern, up-to-date novelties and useful articles from all parts of the world, in china, glass-

ware and earthenware.

W. J. REID & CO., London, Ont.

MAIN OFFICE.
Warehouses at Winnipeg, Regina, Calgary and Vancouver, B.C.

THE MILK

That Leads

The Pioneer

In Canada

Unsweetened l

Sweetened

The reliable character of these Milks is widely recognized. Reindeer Condensed

Milk and Jersey Sterilized Cream are household names throughout Canada. They

stand for quality, purity, uniformity. Every can is absolutely guaranteed.
What the public want the judicious dealer buys.

SELLING AGENTS:

SELLING AGENTS:

WINNIPEG, Man., Nicholson & Bain. L o e QUEBEC, P.q., J. Winfiek
CALGARY, Alta,  Nicholson, Bain & Jonason.  1TUFO Comdensed Milk Co., Limited yoxvriar, . 3. A Taylo
VANCOUVER, B.C., Martin & Robertson. TORONTO, Ont., W. G. A. Lambe & Co
VICTORIA, B.C, Martin & Robertson. Tl'lll'l), N.S- HAMILTON, Ont., 1. H. Heriing

ST. JOHN, N.B F. H. Tippet & (

HALIFAX, N.S. Grant, Oxley & Co.
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RETURNE
JUL 14 1909
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THE COWAN CO., LIMITED, 70 THE
PEOPLE OF THE GREAT WEST OF CANADA,

Greeting:

JVE desire to inform the merchants and manufacturers

that our new plant is now complete and is composed

of latest and most up-to-date machinery. It is not sur-

passed on this Continent or in Europe in facilities for
turning out high-class

COCOA sxo CHOCOLATE

All our goods are guaranteed pure.

THE COWAN co., LimiTep | - |-

TORONTO
—d
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BISCUITS s CONFECTIONERY “

A DEPARTMENT
FOR RETAILERS.

THE CANDY TRADE.

ROM being one of the auxiliaries of
F trade candy has become one of the
staples, says the New KEngland
Grocer. FKirms which formerly carried
it in stock to attract the children now
keep a supply of it for the benefit of the
older ones, and experienced men assert
that fully 80 per cent. is consumed by
adults. In fact, the trade of children,
formerly considered the important fea-
ture of the candy counter, is now of
little consoquence. It is not easy to say
why this is so, but the fact is none the
less stubborn and none the less does it
appear that the candy trade is only in
its infancy.

Retailers who desire to add to the
general attractiveness of their stores
can do so in no better way than by add-
ing a candy counter, or a candy depart-
ment, if a large store. It is important
that this be begun right, for, upon the
beginning depends largely the result as
to whether it will be profitable or not.

The counter should be located in as
prominent a place as can be afforded.
If you can spare space in the front of
the store you can rest assured that you
will not lose anything by granting it.
Nothing pays a better percentage and
nothing can be turned over quicker than
candy. The result of this combination
of good characteristics is that the trade
of your other departments will increase
as the trade of the candy department ex-
pands. Regular customers deserve con-
sideration, and to them should be ac-
corded the opportunity to secure stock
at as reasonable prices as can be afiord-
ed.

Conditions always improve under care-
ful management, and conditions in this
respect will improve quite rapidly.

Only a small investment is required to
secure a reasonably good assortmrnt.
Twenty-five dollars will buy about ten
pails of assorted chocolates, five pounds
to the box. Such a stock would fill a
small show case that wouldn’t require
much room, and if it was placed in a
prominent position and given some at-
tention it would be cleared in about a
week, possibly less, depending upon your
town and its business activities. Of
course if you are situated so that you
can handle more goods profitably it will
be wise to make an even larger invest-
ment. It will come back to you in the
end.

The main points to consider about
handling a candy department are, first,
that candy must be seen to be sold. In
other words, unless it is well displayed
it might as well not be shown at all.
Customers will buy if they see the stock
and it is well arranged; but here it must
be remembered that mussiness and a
general mixed up condition is not desir-
able. It will create an impression of
disgust rather than otherwise, and that
is extremely likely to operate as a de-
terrent instead of an enlarger of sales.

Having procured and arranged the
stock the next requisite is to properly
advertise it. If your establishment is
running a regular advertisement in your

local papers you can spare a little of it
for your candy department; a special sale
now and then, possibly as frequently as
once a week, provided your department
is of sufiicient size to warrant this, will
result in largely increased profits. The
needful thing in the candy business is to
clear out stocks and turn one’s money
over quickly. Candy is quick money for
any retailer, and it will be for you just
the same if you manage the department
or counter correctly.

THE TOFFEE KING.

R. JOHN MACKINTOSH, who
M has  for many years been called
the Tofiee King by the traders in
England, commenced making a specialty
of tofiee 15 years ago, being convinced
that an enormous trade could be built
up on this old KEnglish production if
made according to a very special recipe
which came into his hands. Time has
proved the correctness of his theory, for
to-day Mackintosh’s toffee is claimed to
have the largest sale of any tofiee in the
world. Mr. Mackintosh has not been
content to be called the ‘‘Tofiee kg’
by the trade without making full use of
the title coniferred upon him, and in
many of his advertisements is 10 be seen
the splendid use that has been made of
this. The following is a quotation from
and advertisement which i1s running al
the present time in many Canadian and
American newspapers amd magazines :

‘‘ The Toffee King's Royal Decree.’’

I am John Mackintosh, the Tollee
King of IXngland, Sovereign of Pleasure,
IEmperor of Joy. My Old English
Candy—Mackintosh’s lk.xtra Cream Toi-
fee—tickles the palates of my millions of
subjects. 1 was crowned by the lovers
of good thiugs to eat. My Court Jes-
ter’s name is Appetite. I rule over the
Kingdom of Health and Happiness.
There is no oppression in my domain.
My regime is one of enjoyment and de-
light. My throne is guarded by an Im-
perial Unarmed Army of Candy Makers.
My coronation took place some [ty
years ago. 1 am an unusual monarch—
all my subjects are knighted. Those
who become members of my Royal Court
must eat Mackintosh’s Tolice at least
once each day in the year.”

The great success of Mackintosh's
Tofiee has been that it has been pure
and simple. There is a great deal in
these two little words, pure and simple,
as applied to the delicious sweetmeat
which is now becoming such a favorite
with the people. Mr. Mackintosh was
determined that when people placed a
piece of his tofiee in their mouths that
they should know they were eating an
article composed of the best of sugar
and farmers’ produce of the most easily
digested kind; those which are fuel foods
of the highest class, so that whilst the
person eating same derived the pleasure
only possible from the most delicious
sweetmeat, they were at the same time
eating a confection that actually did
them a world of good.

3

. cooked

The following interesting article was
recently written by Dr. W. Gordon
Stables, M.D., (.M., surgeon, Royal
Navy, one of the best known and most
popular doctors in England at the pres-
ent time :

Writing of Mackintosh’s Tofice lLe
says : *‘I have proved by investigation
that Mackintosh’s Toffee would satisiy
the religious scruples of the Mohamme-
dans of India and elsewhere, which for-
bid the eating of anything which is
touched by the hand. About the whole
process of the manufacture of this
world-famed tofice is automatic. Let us
trace the process of tofiee making as
carried on at the model factories of
Messrs. John Mackintosh, Limited, in
the Yorkshire Town of Halifax.

“Two whole sacks of sparkling sugar
weighing 148 lbs. are tipped right into
into one of the huge copper melting
pans; to this sugar is added gallons of
rich cream, and a whole tub of farmer’s
butter. The high pressure steam is then
turned on, and a great cloud of rich-
smelling vapor quickly arises, and is
hurled up through the roof of the fac-
tory by great revolving fans. When the
sugar, etc., is  properly melted, mixed
and blended, it is pumped through bright
copper pipes from the melting room,
through two storeys to the boiling
room, and there passes through some of
the most ingeunious boiling pans I have
ever seen. One is quite taken aback to
find such intricate machinery in a tofice-
making factory.

“The stream of melted sugar, butter,
cream, ete., [lows constantly  through
the pan, and in a never-ending stream
flows out of the other end beautifully
tofiee. The boiling plant of
Messrs. Mackintosh reminds one of the
‘Sausage Machine of Pantomine Days,’
where the pig goes in at one end and
sausage comes out at the other. The
stream of melted sugar, butter, etc.,
does actually enter one side of these
wonderful toffee-making machines, and
comes out beautifully cooked tofiee at
the other side. There is no touching _of
the tofiee during cooking, and the only
time during the manufacture that it
comes in contact with the hand is after
it is cut into small squares, when it is
passed along to the score of tidy girls,
who wrap with wonderful dexterity the
tofiee in specially prepared paper, later
to be weighed and packed 1 tns, poxes,
ete., and despatched to various parts of
the globe.

‘1 have heard it said that if all the
sugar that is used for Mackintosh’s
tofiee in the space of twelve months was
placed together, the pile would be con-
siderably larger than the factories in
which the tofiee is made, and when it is
known that the factories are fine, large
piles of buildings, occupying a command-
ing position in Halifax, it will be seen
that the quantity is really almost in-
credible.

“‘Mackintosh’s use only the finest in-
gredients. Farmers’ butter is, of course,
one of the principle lines, and as much
as £4,000 has been paid for a single con-
signment of butter by Messrs. Mackin-

‘!?
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The value of essences is estimated

® Capstan Brand

R { PURE MOCHA AND JAVA
4 GROUND

ire @O REEE
,a u Lut 19013 tins, with

. 7Erv ttragtive label, and
iv ction.
W £y

by their flavoring power, not price.

Shirriff’s Flavoring Essences

will go further than any others. Do

—

vou carry them?

. BRGH rs L btt o et convince g(l;OCiC;
lmperlrz;CI)RE(:));:‘gact Co. — i,g . &
CAPSTAN MNFGC. CO., nto, Ont. 3
. Cee
F e | _ _ B AN EASY ONE. Vi

T Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES
EVAPORATED CREAM

given Highest Award at World's Fair St.
Louis, Mo., 1904. Proven the purest and best.
and for many purposes PREFERABLE TO
FRESH MILK. Can be purchased through

any wholesale house.

St. Charles Condensing Co.

INCERSOLL, CANADA FACTORY.

Every merchant in [Manitoba,
North West Territories and
British Columbia

should know and handle

Canada’s Purest

MMAPLE SYRUP

“GRIMM’S”

: Every gallon inspected and guaranteed ‘‘ Absolutely Pure.”
If you want this class of goods, write for sample order — put up as you want.

THE GRIMM MANUFACTURING COMPANY

M. e
woutasturers of CHANPION TATITSUSMLSIATOITOR erd  MONTREAL
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D. S. PERRIN & COMPANY, LIMITED

LONDON,

CANADA

Winnipeg Branch after September 1st : 128 Portage Ave., E.

Manufacturers of

BISCUITS and CONFECTIONERY

High-Class

RETURNER_

JA ]5 ’9”6*‘ 3 v

SOLE MAKERS OF
ZA-ZA CHOCOLATES
Made in Canada

for
Maids of Canada

The perfection in the art of Candy
making.
&

NEWPORT CHOCOLATES
A delicious and sweet Confection.

&

EXTRA FINE CHOCOLATES
As good as many others’ best.

F4

FANCY ART PACKAGES

In large varieties. From 10c. to $8.00.

E MAKERS OF THE FINEST

Duchess Biscuits
Cocoa Bar
Almond Drops
Tea Biscuit
Graham Wafers
Social Tea
Arrowroot
Macaroons
Cream Sodas
Cheese Wafers, etc.

FANCY PACKAGES Asstd.
- Graham Wafers
Duchess
Arrowroot
Vanilla Wafers
Chocolate Eclairs
” Social Tea
Cream Sodas: 2-lb., 212-lb., 3-lb.
Cardboards and Tins

Branches : Calgary, Winnipeg, Ottawa, Montreal and Hamilton

The ReputatiOn of

STEWART'’S

CANADA:
No better
Country

MOTT'S:
No better
Chocolate

Througho

Canada ~~w"4

ut

CHOCOLATES

Has been honestly earned.
Quality, Cleanliness and Skill in
manufacture have made the
name a household word.

Do You Handle”l‘hem ?

MOTT'S

CHOCOLATES
are recognized as

the Standard in Chocolates.

No better goods,
imported or domestic,

can be sold to your cystom-

a s.
For 8ale by every Jobber.

H

STEWART COMPANY

TORONTO

J. A. TAYLOR
MONTREAL.

John P. Mott Q. Co.

HALIFAX, N.S.

SELLING AGENTS:
R. 8. MCINDOE

ToroNTO WINNIPRG.

JOS. E. HUXLEY

e

e e e — T PG o AU " e
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During the Hot Weather

VAN HOUTEN’S COCOA

Soothes the Tired Nerves

Mr.

Grocer,

please test this for yourself.

appreciate the suggestion also.

{
{

Dominion Agents 4

J. L. WATT & ScorT, - -
WATT, SCOTT & GOODACRE, -

July 14, 19056

Your customers will

TORONTO
MONTREAL

Cultivate your Biscuit trade by ordering

: McLAUCHLAN’S
Cream Soda Biscuits

McLAUGHLAN & SONS CO. Limited,

tosh, this no doubt being by far the
largest sum ever paid for one consign-
mwent of butter 1o  be used for toflee
making.

““As a medical man and hygienist, 1
am most particular with regard to what
I recommend, and now, having written
this all too brief paper, I can sit down
to dinner with an easy conscience.”

MONTREAL RETAIL GROCERS’
MEETING.
HI: Montreal Retail Grocers’ Asso-
T ciation held its monthly meeting
on Thursday, July 6, at 88 St.
Denis street. Some thirty members
were present. Mr. P. Daoust, president,
opened the meeting, and after the read-

ing of the minutes by the secretary, Mr.
P. Bruneau, the treasurer made his re-
port.

Mr. N. Seguin, president of the Games
Committee, submitted to the approval
of members an elaborate programme of
races and other competitions for the
annual picnic at Cornwall, July 19. It
was resolved that three prizes would be
drawn for by all the grocers coming to
the picnic.

Then Mr. J. A. Beaudrv, secretary of
the Trade Federation, introduced Mr. E.
M. Trowern, Toronto, secretary of the
Retail Merchants’ Federation of Onta-
rio. Mr. E. M. Trowern, invited to
speak, said that 81 cities and towns in
Ontario were thus organized into a fed-
eration of retail merchants and spoke of

the good this was domg for the trade in :

Manufacturing
Confectioner,
212 State St
d CHICAGO.

Canadian Representative -H. W. HUNT, 34 Church Street, TORONTO.

Manufacturers, OWEN SOUND, Canada.

general. He made allusion to the over-
whelming power it would give the retail
trade, if the whole Dominion was or-
ganized in such a way. This idea of a
federation of the retail trade is progress-
ing rapidly in the Province of Quebec,
especially since Montreal has taken the
lirst step.

Mr. Trowern also explained the trad-
ing stamp bill which is to be presented
b(l()l(. the Legislature and which is to
be discussed this week. If this new bill
is passed, not only the stamp companies
or the merchant who gives them, but
even the customer who accepts thcm
will be liable to pay a heavy fine. This
bill is made so that it gives no issues
to the trading stamp people, but kills
any device of such nature.

Mr. J. A. Beaudry then translated Mr.
Trowern’s speech into French and gave
such explanations as were necessary.
The meeting was adjourned by a vote of
thanks to Mr. E. M. Trowern.

ADVERTISING NOVELTIES.

Many merchants would make more use
of advertising novelties than they do,
did they know where to procure them.

‘A pointer is supplied to them right here.

There is a firm in Toronto, the Cranston
Novelty Co., 157 Bay stleet who carry
an assortment of just the kind of goods
required for advertising purposes. They
handle aluminum, celluloid, wood and
cardboard articles in great variety, he-
sides signs and fixtures.

76

Success in Blocks

L

Success comes in Blocks

with a good article. That

is why it pays to carry

PERFECTION
GCREAM SODAS

You never hear a com-
plaint. Neither do we.
What is wrong then,
with your getting a good

supply ?

3-1b. Cards or Tins

* Mooney
Biscuyit & Candy
- Company,

LIMITED,

Stratford, - Canada.
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THE STRAWBERRY PACK

Red, ripe, luscious, juicy strawberries just off the vines, and

retaining every delicate flavor, are the kind of berries put up
by The Old Homestead Canning Co.

We can do it, because our factory is right in the centre
of the fruit district. Our capacity has been doubled in the last
year, and we are thus able to handle the fruit with absolutely

no delay. As aresult

0LD HOMESTEAD CANNED STRAWBERRIES

are delicious, the next thing to the fresh picked fruit.

You will ind Old Homestead Strawberries a revelation -
in the way of canned fruit, a brand that will please your most
exacting customers, the kind that will bring trade.

To quality within i1s added beauty without, for the label of
Old Homestead Brand Strawberries will attract the eye of the
customer wherever displayed.

The Old Homestead people believe in doing things right.

You can always depend on their goods.

The Old Homestead Ganning Go.

Independent Canners. PICTON, ONT.

P T VOO OO OO OO OO OOV O OOV O OOOO OO OO OO OO OO OO OO OO OO OO OO OO OO OO O OO
WNFNFNNNNININPNPNINININPNINNINININININTININININININTNINS NPNINININININPNINNINININININSNININININININININININININININININN

AP e e e e e e e e e e
WENENTNNNENENTNPNINNINININININISPNINTNININININININIONININININN N




The Canadian Grocer

<
4
:
<
:
<
:
:
:
:
<
.
:
:
<
4
!
<
:
:
<
R

v

THE
TESTIMONY
OF MEN
WHO KNOW

The opinion of YOUNG
& CAVEN, Aylmer, Ont.,

concerning

ORANGE
MEAT

is worth noting :

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA‘AAAAAA
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA‘AAA

‘““ We might add that we are
very well pleased with our trade
in ORANGE MEAT, particularly
the Jumbo size. When we ex-
plain to our customers the value
they get in this package, com-
pared with other cereals, they
invariably take it without any
hesitation. We will give this line
our attention, as we believe
we can cancel other lines and
save carrying extra stocks.”
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THE

Frontenac Gereal Go,

Limited

KINGSTON, - Ontario
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“ Flour and Cereal Foods |

AUSTRALASIAN WHEAT.

DOMINION commercial agent in

A Australia sends some interesting
statistics in regard to the pres-

ent wheat crop, and adds some compara-
tive figures that are of particular inter-
est to the Northwest. The latest offi-
cial returns give the Australian harvest
at 54,000,000 bushels, which, it is esti-
mated, would leave 31,000,000 for ex-
port. Already 21,000,000 has been
shipped as wheat or flour, leaving still
free about 10,000,000 bushels. In New
Zealand the crop is estimated at 6,966,-
105 bushels, which would give a surplus
of 2,178,988 for export. The yield per
acre for three vears is given as follows :

Bushels.
1902-3. 1903-4. IQ04-5.
New South Wales...... 1.3 17.5 9.3
Queensland ............ 3.28 17.65 14.24
New Zealand........... 40.69 3346 30.00

As the wheat of last year was of good
quality, and much of it of good strength,
there is little likelihood of much demand
for Manitoba hard wheat flour at pres-
ent.

New Zealand is not only peculiarly
fortunate in natural conditions, but the
country has been so long settled, and by
such a good class of practical farmers,
that wheat is grown under intensive
conditions impossible in a new country.
1t would be interesting to know the cost
of growing a bushel of wheat there, but,
where manures and fertilizers are largely
used and cultivation is generally elabor-
ate, there is good reason to believe that
30 hushels per acre do not make a better
net return than half that amount in the
Northwest.

In regard to wheat growing in New
South Wales and Queensland, perhaps
the most significant thing brought out
by these figures is the surprising fluctua-
tion in crop returns. This is occasioned
by droughts, and the almost total fail-
ure in 1902-3 is directly attributable to
this cause. Canadian farmers are fortu-
nately not subject to such trying condi-
tions, and it is a long time since the
average wheat yield in the Northwest
has been helow 13 bushels to the acre,
while in the particular year in question
it was in the neighborhood of 27 bush-
els. Under the prevalent equable con-
ditions the Canadian Northwest can
well hold its own as a wheat producing
country with any other competitor in
the world, and nowhere can wheat be
grown so cheaply, nor can the farmer be
assured of so consistent a return for his
labor.

CEREAL NOTES.

The Interstate Commerce Commission
has modified its recent decision in the
matter of the differential freight rate on
ex-lake grain to and from North Atlan-
tic ports, so that account might be
taken of the lighter weight of oats and
barley over wheat, corn and rye. The
differential was fixed in the original de-
cision at three-tenths of a cent per
bushel under the rate to New York.

78

This stands as to all but oats, and bar-
ley, on which the differential is fixed at
one-sixteenth of a cent per bushel.

Crops in Kingston district are report-
ed to be the best in years. Hay was
never more abundant nor of better qual-
ity, oats are chiefly sown in this dis-
trict, and the crop will be very large;
peas and barley come next, and both
will yield well. Peas were poor for
some years, but are improving im-
mensely. There is little wheat sown,
but what is will be good. As for root
crops, little can be yet said. There were
heavy rains, which would cause potato
rot, but it is expected that the yield
will be good on the whole.

The milling industry in southwestern
Ontario has not had a desirable experi-
ence since last Summer. The greatly
decreased yield of wheat in 1904 did not
provide sufficient of that grain to keep
the mills going, and they had to draw
largely upon Manitoba wheat. In 1903
the yield of Fall wheat of Ilgin county
amounted to 627,000 bushels. In 1901
it dropped to 135,000 bushels. The dif-
ference speaks for itself. Kent and
Iissex usually give about 900,000 bhushels,
but fell away behind in 1904. The de-
mand of stockmen for the flouring mill
offal has been brisk, and at present is
greatly in excess of the supply. Prices
for shorts and bran are quite good. The
promise of a bhanner vear in wheat and
all grains means a great deal to the
millers as well as to the farmers.

THE 1904 CROP.

The Ogilvie Milling Co., through Mr.
W. A. Black, western manager, issued
the following statement showing their
estimate of the position, July 1, 1905,
of the wheat crop of 1904 :

Bushels.
Inspected to .July

1,::1905, 35,791

cars - at 1,030

bus: .. ; ....36,864,730
Less insp’d twice. 213,000

————— 36,651,730
Not inspected, delivered at

Winnipeg, shipped west,

sold and fed on farms ... 1,800,000
Not inspected in transit, 100

GRS I i o oisiaagaren 103,000
In store west of Winnipeg .... 1,960,000
Milled west of Winnipeg, to

T 6,679,000
Csediifor gl ... .o 7,437,500
Yet to market ......... ... ......... 370,000

Total Cuep ... ..o il i 55,001,230

BRANCH AT FORT WILLIAM.

According to a Fort William paper, the
Canada Grocers, Limited, are seriously
considering the advisability of locating
a branch warehouse in that town. Mr.
St. C. Balfour visited Fort William re-
cently and looked over the situation for
the company.
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A Grocer’s Bank Account

HOW TO SWELL IT.

INCREASE your business by selling a better
quality of flour.

INCREASE your PROFITS by handling our
celebrated FIVE STARS and THREE STARS

flours.

They give MORE and BETTER bread than any
other.

The loaf will have the genuine MANITOBA
FLAVOR.

We have the most MODERN MILL in CAN-
ADA and practical and experienced HARD WHEAT
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lake Horon and Manitoba Milling Go.

LIMITED
GODERICH, «# ONTARIO.

D B B L e S

This illustration shows one side of a store fitted with

WALKER BINS

Some grocers have an idea that Walker Bin Fixtures cost a great
deal more than they do. They're surprisingly moderate-priced,
and besides, it Isn’t necessary to fit up your entire store at ouce.
Put in small lengths of Counters and Wall Cases and add to them
from time to time as required. This wakes the outlay small. It's
an investment, not an expense. Write for illustrated booklet.

The Walker Pivoted Bin and Store Fixture Co.

Factory: BRAMPTON Head Office: TORONTO
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Made in Canada

These words are the key to the success that every true Canadian heartily desires for this fair Canada

of ours!
Why should we buy goods of any description that are made in a foreign country? The making of foreign
goods does not give employment to our artisans. It does not retain money in this country.
Why use Foreign Salt? We have CANADIAN SALT that is superior to any foreign salt that is made.
Why not help build up Canada by using

- Canadian Salt

and thereby employ Canadian labor, Canadian works, and Canadian capital?
Demand of your wholesale grocer Canadian Salt, and if he does not keep it write to us for prices and
samples.

ADDRESS

THE DOMINION SALT AGENCY

LONDON, ONT.

Offices : 2nd FLOOR MERCHANTS’' BANK BUILDING.
Entrance on Queen’s Avenue.

Telephone No.
1971
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MANUFACTURERS DISSATISFIED.
l ) ISSATISFACTION is expressed

very generally among  the cigal

manufacturers at the present ex--
cise duty ol $6 a thousand and the duty
on imported leat of $2.40 a thousand.
The object of these heavy duties was to
encourage  the cultivation of (Canadian
tobaccos.  While there is no doubt that
Canadian tobacco has increased greatly
in recent years, yet it is asserted by
leading men in the trade that this 1is
used for plug tobacco exclusively and is
not as yet suitable for putting into
cigars. The result is that the manufac-
turers are compelled to use the import-
ed leaf as before and have in addition to
pay the heavy dues. A Toronto paper
publishes some interviews on this ques-
tion in which the heavy duties are uni-
formly condemned:

George Milligan Speaks.

Mr. George Milligan, of Wellington
street, one of the largest cigar manufac-
turers of this city, thinks that Cana-
dian-grown tobacco can never be used
to any great extent for cigar purposes.
‘It is useless to try to foster such an
industry, for there’s no demand for
tilose cigars,”’ said Mr. Milligan.

“You pay 1lUc. a pound duty on the
imported leai?”

“Yes, and that simply adds about
$2.40 per thousand to our cost of manu-
facture. There are no cigars made in
Toronto from the Canadian leaf, al-
though factories using only the Cana-
dian-grown and those using a mixture
of the Canadian and imported pay only
$3 excise per thousand cigars, while the
rest pay $6."

“Do American cigars compete in the
(‘anadian market?”’

“No; the duty is too high for that,
but the American duty on cigars is even
higher than the Canadian, and excludes
a lot of Cuban, Mexican and Manila
cigars, and they come in here. If we
were free trom the duty on imported
leaf, which serves no good purpose so
far as the cigar industry is concerned,
we could meet those foreign cigars.”

Mr. John Taylor.

Mr. John Taylor, of Richmond street
east, is of opinion that if a duty is im-
posed to encourage the growth of to-
bacco in Canada, all the cigar manu-
facturers should have a reduction in
excise duty, and not ouly those using the
native tobacco. At present these have
the double advantage of the duty and
the lower excise.”

“Do you think cigar tobacco can be
raised in Canada?”’

“I don’t know. Tobacco culture is a
thing that has to be carefully studied.
The Canadian tobacco is used mostly for
manufacturing chewing tobacco, and the
same variety of tobacco will not do for
that and also for cigars. Then again,
you require different kinds of soil for
the different varieties. In the States
the “Kentucky leaf is used gchiefly for

Tobaccos, Cigars, and SmoKers’
Accessories

73 o el _ptirivn it § punsoesty

chewing tobacco, the Virginia for smok-
ing plug, and that of Connecticut, Wis-

)

consin and New York for cigars.’

“Perhaps the experimental farms could
assist the farmers who are growing to-

hacco.”
“That’'s what they should do.

Grow

different kinds of tobacco at the experi-
mental farms, and distribute seed to the
growers, and the Government should

also employ men irom the

tobacco

States who thoroughly understand the
cultivation and curing of the different
varieties to instruct our farmers. 1 am

very strongly impressed with the need

of this action 1f tobacco-growing
(‘fanada is to have a fair trial.”

INLAND REVENUE RETURNS.

Collection returns from Winnipeg
June, 1905, are as follows:

in

for

Duty Collected

Cigars; 'exciactory '......... .ol $ 1,982 25
(igars, ex-warehouse ............. 2,508 30
Manufactured tobacco, ex-w. 31,453 25
Raw leaf tobhacco, for use...... 1,298 01
$37,241 81
For the Inland Revenue Division of

Prescott they are as follows:
B arS = n N e s $150 0C
Raw leal tobaceo. ........ ....ic. 5 77 40
$227 40

For Charlottetown, P.E.I.:
Foreign leaf, ex-factory... ... ... § 554 50
Foreign leaf, ex-warehouse...... 4,155 75
Raw leaf, ex-warehouse ... ... ... 1,055 50
(‘anadian leaf, ex-factory ....... 33 10
$5,798 85
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A DEPARTMENT FOR
RETAIL MERCHANTS.

WHO SMOKES THE MOST?

T is a queer notion that people get
about smoking, but it is a common
thing to accuse certain nations of

being inveterate smokers. For instance,
the Germans are said to be heavy con-
sumers of cigars. They are. The Dutch-
man and his pipe have come down to us
from history and it is hard to separate
them. But the palm for smoking goes
to the Swiss as they are declared to
smoke at least 50 per cent. more than
either. Then statistics prove that the
Belgian smokes twice as much as the
Dutchman and no one hears about it.
Probably the greatest consumers of
cigarettes are the Jews. It is quite re-
markable that it is very seldom to see
a non-smoker of cigarettes among the
Jews. KEven the poorest of them will
have a cigarette. They are long-lived
and well behaved, and it is said that the
patience, which is famous among the
Jews as a race, is inspired and develop-
ed by smoking. When a bargain is be-
ing driven the Jew will always have a
cigarette over the conversation. He is
usually free with them and will dis-
tribute them to any wisher of the weed.
Then it is remarkable again to find the
amazing number of Jews in the tobacco
trade. In all the large cities the Jews
contirol the tobacco trade. They seem
to be natural experts at selling cigars
and judging the quality of tobacco.
Their unfailing politeness is a character-
istic of the race. They are keen at,a
business and they expect everyone else
to be awake. In fact, much of the rub-
bish talked about Jews being mean is
based on hearsay, not on the facts of

I All First-Class Grocers

Handle

OLD CHUM

Cut Plug Smoking Tobacco

It’s a Trade Bringer.
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Gount Four

The Grocer who carries
the Pebble (5c.) and the
Pharaoh (10c.) Cigars
has a winning hand—can-
not have his cigar trade
taken from him. The
Pebble and Pharaoh

have often been imitated—

never successfully. Order 1,000 assorted.

J. BRUCE PAYNE,

LIMITED

MANUFACTURERS,

GRANBY, QUE.

PUCISC I S W) 206%6% 6% % s%.e %0 o%
63 ”’“'“’u.w.n'“.ﬁ.“.ooz».n.00.00.00‘“.“000.00

00 e%e% o 0% o* o o DRI O ee®
o 000%00%00% 6% 0 0 0% ¢! baoteeleesetee’eeootes 0021 2o sleeleelesleslsoleeloeleo!
LS S SR S e S ! 5SS b 0T et e Ot T a0 0 e

T. & B. Virtues

L)
S LR 2 b ) *

Smokers will tell you that.
T. & B. is alow-priced tobacco. We will prove that. T, & B.

is the ideal tobacco for.a Grocer to carry. Facts prove that.
T. & B. will make a good trade for you.

T. & B. is a good tobacco.

Any grocer will

Better get a supply of this T. & B.

tell you that.

THE GEO. E. TUCKETT & SON CO., LIMITED

HAMILTON, ONTARIO

®,
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the case Fhey are all good citizens, an average of 10 cents a pound. In one

foud of their homes, and they are rare case a cultivator received $3,985 for the

sights in a police court or any othel product of seventeen acres.

court ¢ This year there are over 6,000 acres
In manyv of the large tobacco factories  planted in tobacco, which is an increase
wned by the Jews it is quite worthy of 1,000 acres over last year. The crop

(RS | i

of note that they are the very Kindest is well advanced, being ten days earliel

to their working stati during the hot than it was a year ago. This is an im-
Wt er and have great consideration for portant consideration, since tobacco WNEF
1 diflieult ol  working girls and needs a long, hot season. \ *’:,
voune men who are oppressed during the SNy

peid

ESSEX COUNTY TOBACCO. — CLAY PIPES I— =

=5
Tohacco is  gradually  begoming  the S 4
most valuabie product of Essex County. L Bt IMADE ARE

It now i~ a close rival of corn and oats "C““UGALL’& STANDARD

in the value of its annual crop, and

within a year or two will outstrip both Insist upon this make.
Sl 1Lml )'.(]:7 :’.,nunl aAcres DOUG S & 0. Glasgow. OF THE
were  under cultivation and  vielded 5,- D- MC ALL *y Scotland. WORLD
(o0 it pounds ot tobacco.  This sold at $old by all Leading Whelesale Houses.

Plain, Profitable Talks—No. VI.
STILL CHASING YOU

Our cigars are right. That’s why we invariably recommend
. Royal Sport for a 10-center ; Hogen Mogen for a 5-center.
~ ~#53% We make an attractive proposition that includes a Free
=~ = Show Case. Nothing could be fairer. Start right this
Mt summer. Ready when you are.

THE SHERBROOKE CIGAR CO.

SHERBROOKE, P.Q.

SPECIAL OFFER

ET(Inpgyy Grocer in Canada.

THE

«“« YAMPIRE”
Spiral Flycatcher

Clears the house of fies

THE ““Vampire” Spiral Fly-

catcher consists of a small
closely-wound Spiral, covered
with a sticky material, and her-
metically sealed in ashort tube.
By simply pulling out one end
the Spiral is elongated and
forms the most effective Fly-
catcher known.

SPECIAL OFFER!

2 Boxes Davis’ Fly Felts—200 5c. packages retail for $10.00
1 Box Davis’ Fly Felts— 50 10c. packages retail for 5.00
1 Box Davis’ Fly Felts— 10 10c. packages retail for 1.00

This article is a quick seller
and carries a large profit. Itis
CLEAN, SIMPLE and EFFEC-
TIVE. As a window show it
draws crowds. No POISON.
No LEAKAGE.

LABELS IN ENGLISH OR FRENCH
SEND FOR FREE SATNPLE

Price to Retailer, $6.00, net 60 days.
Please Note Profit of $10.00 on $6.00 Purchase of Fly Feits.

Davis' Fly Felts sold in all parts of Canada. Every package guaranteed
effective. Attractively boxed. Sell themselves when displayed.

Order through your wholessle supplier. If they do not handle send order direct.

POWELL & DAVIS CO., - - CHATHAM, ONT.

KAY BROS., Ltd., Stockport, England

SOLE AGENTS FOR CANADA:

The LEEMING MILES CO., Limited, Montreal

3
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WALL PAPER § =

mwmmwmmmwmmwmm%

A CANADIAN WALL PAPER LINE.
REVIEW of the samples of the Staunton line of new
A wall papers for the season of 1905-’06 proved quite
a treat, and Bookseller and Stationer was much
pleased  with the general excellence of the collection,

which is comprehensive, attractive and artistic. The low
priced styvles are pleasing in design, bright and snappy in
coloring, and show careful attention to an endeavor to
make them acceptable and serviceable. Kor kitchen is

s Wall Papers

, ' i

l 3 7 @ : The line to buy is the Staunton | s

- ¢ B 5 Line. Our salesmen are out with | ||

e & the 1906’ samples WAIT! |11

S b & . Pl

| V8 | Stauntons Limited ||

’ MANUFACTURERS B TORONTO ’

| 2y narrrnr
g

o

When in Need of Cans, Serve Your

Best Interests and Consult Us

make the lar
m t of a
cme Can Works:.
the latest up
matic macl
- - We are the only makers in Canada of
No. 1662.—An artistic stripe in beautiful color combinations ; the handsome KEY-OPENING MEAT CANS, POULTRY CANS.
drapery design of frieze being emphasized by cutting edge to a scallop. They arc our specialt
Manufactnred by Stauntons Limited, Toronto. : .
Manufacturers for Canada of o
A : 2 3 i
shown a good granite in several natural colorings, and a Jewett’s Self-Heating Can.
& & tile pattern that will make a record in selling qualities, s SIS F
2 as the design and the superior colorings are very good. We solicit inquiries for prices on

For bedrooms are shown a number of very pretty Baking Powder, 0il, . Lard, | .
styles, really remarkably attractive goods for the price Syrup, Lye, Paint, - 0 Syrup, P II
while in the next better grade is shown a number of varnish, Condensed Hllk,J ans Butter | a s
extremely bright florals in natural colors. Several pat- Poultry, Fruit, Vegetable
terns deserve special -mention. One, a design showing :

5 deser - s , g a AN WORKS
bunch of violets arranged in graceful freedom over a lace ACME < AL, P
stripe, with a two-band border showing a festoon of vio- Ontario Street East, = - MONTREAL, P.Q.
lets on a drapery of lace

83
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STANDARD PEELS

Lemon
Orange
Citron
Mixed
Z-1b. Boxes Z-1b. Tins 1-1b. Cartoons

NEW SEASON’S CANDIED AND DRAINED PEELS

ORDER NOW

C.E.COLSON @ SON

MONTREAL, Agents
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West.

BRAID & COMPANY

TEA ~ COFFEE
IMPORTERS

The Big Tea and Coffee
House of the Great West

We are the largest importers of Teas,
Coffees and Spices in the Canadian North-
We deal in them exclusively, therefore
are in a position to take care of your smallest
orders or handle your largest ones—Satisfaction
guaranteed.

VANCOUVER,

B. c.

Write us for samples and quotations.

Quotations for Proprietary Articles.

Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.

The following are prices of proprietary articles which are supplied by th» manufacturers or their agents.

department apply to Advertising Manager, THE CANADIAN GROCER, at our nearest office.

July 13, 1905.
Quotations for proprietary articles, brands,
etc., are supplied by the manufacturers or
agents, who alone are responsible for their
acouracy.

Baking Powder.

Ammonia Powder—

Bee” brand, 48 5c. pkgs., per case. 81 75

27 10c. pkgs 200

= 5 10 25¢. pkgs, * 17
Oook’s Friend— "Per doz.

Size 1, m2md4doz boxes. . . 9240

. 16 N

. 080

“

g Ed 48
Poun: . 300
I . 3249
5-1b. 14 00

W. H. GILLARD & CoO.

Diamond—

1-Ib. tins, 2 doz. in case ......
db. tins,8 * * .
ib. tins, 4 *

IMPERIAL BAKING POWDER.
Per dos.

JERSEY CREAM BAKING POWDER.

8ize, 5 doz. in case..... $0 4
o, & dns. In 0 %
wg woow 135
w g woow

OCEAN MILLS. Per doz
Ocean Bakinz Powder, tlb 4 doz.... $0 45
3 < 1b., 5 doz.... 0

“ “ “

1lb,3doz.... 125

g Borax, { 1b. pwklges 4 doz....

**  Cornstarch, 40 pks. in acase ..
Freight pald 5 p.c. 30 days

MAGIO BAKING POWDER.

o}
o
L
-9
]

6 . $0 40
4 .. 060
4 .. 075
4 . 08
4 . 140
3 145
4 165
2 170
1 1
1 e B0
2 \ Per case
1 ? $4 55
1
ROYAL BAKING POWDER CO.
Sizes. Per Doz.
ime . $100
1b. 1 60
235
290
450
11b. . . 57
. . 15 50
BID. coceccincorassarrecsceceas 25 50
Per Dos.
Cleveland’s—Dime. $100
o 1b. 150
- oz. 220
ot 1b. . .. 18
14 0z. W 435
- 11b.. 5 50
. 31b. 15 00
b 51b. .. 3500
‘* VIENNA'' BAKING POWDER.
Per doz.
1-1b. tins, 4 doz. in box. .. L8922
-1b. tins, 4 doz. in box.. 1
-1b. tins. 4 doz. in box.. 07

‘BEE " BRAND BAKING POWDER.
‘“Bee" trmnd. 48 6oz. tins
% 36 10

“ “

24
e Bonver brand, 24 16 pkn

EAGLE BAKING
POWDER

OCases of 48-5¢. tins $0 45
* 4810c.tins 075
** 24-3c.ting 235
** 48-25¢. tins 3 25

Blue.
KEeen's Oxford, perlb................. $0 17
In 10-box lots or case ............ 016
Reckitt’s Square Blue, 12-1b. box .... 017
Reckitt's Square Blue, 5 box lots . 016

Gillett'’s Mammoth, } gross box........ 200
‘{lxely‘l “Cervus,” :n squares, pei 1b. 0 16
n

ncoordhu O8I, ..coic0caee 0 010

J. M. DOUGLAS &
co.—Laundry

s Blues.

N ‘‘ Blueol "— 10-1t.
boxes containing

50 pkgs., uqunrea

**Sapphire l4—lb
boxes 1 1b. pkgs.

boxes moned 1
- kgs., per

Black Lead.
Reckitt's, per DOB...cccoeetsercasacos 3115
Box contains either 1 gross, 1 oz. size;

} gross, 2 oz, or } gross, 40z,

Per doz.

Cases of 5-doz. 5¢c. packages ..........
*  5-doz. 10c. e .6

each...... per Ib. 16§c

For charges for inserting quotations in this

JAMES DOME BLAOK
LEAD.

Per groes
6a size........ 40
2a size ........ 250

Borax,
o B bnud 5oz, cuu, GOpkgl .32
A 10 oz., , 48 e 325
’ 16 oz., cueels ¥ e 4D
EAGLE BORAX.
d

Cereals.
W'heat OS. 2-1b. pka. per pkg
7-1b. cotton bags, perbw o IN
Chocolates and Cocoas.
THE COWAN 00., LIMITED,

Hygienic, 1Ib. tins 1
- Ib. tins ... ‘g gg
: Ib SR coioees 200
e y tins 08
i 16 Sds waee
tas, etc., perlb. 0 50
Psrfeouon. #1b. tins, per doz. DG - 140
I-enoe. sweet, §Ib. tins,
Q0K oc.cveoens oo sonnecase we 365
1b.
Queen's D‘g.en. Jl and §'s ":o
Mexican Vanills, u".hli'" S
Ronl Navy Rock, 0
Diamond, . 5
B s saedinenn vl 38
lomn for cake— Per doz.
Chocolate, rmk lemon color, lb- Ol 7%
Orange, white and almond, §-1bs.. 10

-rxu.--
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George Dalidet & Co.

BoRDEAUX,

The
Not.ed
Packer

Peas
Mushrooms

FRANCE

of Mixed Vegetables

French
Products

They
Are
Sellers

and

Sardines
Crystallized

Glaced Fruits

L.et us hear from you.

Agents:

ROSE & LAFLAMME
MONTREAL

July 14, 1905

DON'T RUN

CHANCES

with your customers.
Syrup that is reliable

“IMPERIAL BRAND"”

Get a line of Maple

MAPLE SYRUP

well.

ROSE &
LAFLAMME,

has stood the test of
years of success. It
is reliable.
It gives a
good margin
of profit.

It sells

AGENTS,
MONTREAL.

Confections— Per doz.
Cream bLars, large boxes............. $2.25
G smal RS BRI S e 1.35
Chocolate ginbu iba... e NED
. 3-lbs . : .. 235
wafers, 1-1b. boxea ........ 2.35
1-1b. boxes... .... 1.30

FRY'S.

Chocolate— per 1b.

Caraccas, $'s, 6-1b. boxes............ 30 42

Vanilla, $'s
‘Gold Medal,” swi

Pure, unsweetened, 4’
Fry's “'Diamond,”

Fry's “Monogram,” &'s, 14 1b boxes 0 24

Cocoa—
Concentrated, ie‘ 1 doz. in box .
" 't “
s, 14-1b. boxes .
, 12-1b. boxes .
Epps’s Cocoa, case of 14 1b., per lb.
Smaller quantities........c.ooouunne

“ i
Homeeopathic,

BENSDORP'S COCOA

A F. MacLaren, Imperial Cheese Co.,”
Limited, Agents, Torento.

& 1b tins, 4§ doz. to case..... per doz , 8.9
P e g e e O 240
§os el Tow s e " 75
s, e R S “ 9.00

JOHN P. MOTIT & C0.'8.
R S Meclndoe, Agent, Toronto.

Z 15 <
DIAMOND :
CHOCOLATT

JOMY B e

S U\)IlfGt'liOllCEy vhuuolut ,21c. to
' Sweet chocolate ligquors..20c.to

Per doz.

WALTER BAKER & 0., LIM[TID

Premium No. 1 chocolate, 12-1b. boxes 30 ::.;:

Aanilla chocolate, 6-1b. boxes ........
German sweet, 6-1b. boxes

P
Breakfast cocoa, % ‘l’(‘ and 5-1b tins 0 40
P

Cracked cocoa, §-1b. pkgs., 12-1b. boxeu
Caracas sweet chocolate, X
Carwgﬂ tablets, 100 bundles, tied 55.
er X teescesssssscrenscssscnsnses
Solukl))le chocolate (hot or cold soda)
CADB .. ivvvvrsrnvssnnsossnsnncnne
Vanilla chocolate wafers, 48 to box,
PEE DOX sicevvesssasronsssvssvasnes

156
The above quotations are f.0.b. Montreal.

WALTER M. LOWNEY CO.

Canadian Branch 580 St. Paul St. Molr;t.relabl

Breakfast cocoa—

12-1b. boxes, 6 boxes in case, 1-1b. tins. 40c.
6-1b. boxes, 12 boxes in case, }-1b, tins. .40c.
12-1b. boxes, 6 boxes in case,}-1b. tins. .40c.

6-1b. boxes, 12 boxes in case,

b. tins..42c.
6-1b. boxes, 12 boxes in case, 1- 5—lb tins 44

Sweet chocolate powder—

6-1b. boxes, 12 boxes in case, §-1b. tins. .32c.
6-1b. boxes, 12 boxes in case, $-1b. tins. 34c.

Premium chocolate—

6-1b bxs., 12 bxs. in case, §-1b. pkgs..

12-1b. bxs., 6 bxs. in case, 4-1b. pkgs..

6-1b. bxs., 12 bxs. in case, $-1b. pkgs..

12-1b. bxs., 6 bxs. in case, 3-1b. pkgs..
Medallion sweet chocolate—

3-1b. bxs., 24 bxs. in case, }-lb. pkgs...

6-1b. bxs., 12 bxs. in case, §-1b. pkgs..
Milk chocolate—

3-1b. bxs., 24 bxs. in oase, §-1b. pkgs ...

6-1b. bxs., 12 bxs. in case, §-1b. pkgs..
Vanilla sweet chocolate—

3lb bxs. 24 bxs., in case, -lb pkgs. .

6-1b. bxs., 12 bxs. in case, pkgs

Tid-Bit chocolate—

6-1b. bxs., 12 bxs. n case, }-1b. pkgs..

12-1b. bxu.. 6 bxs. in case, lb pkgs. .
Diamond sweet chocolate—

6-1b. boxes, 12 bxs. in case, }-1b. pkgs. .

12-1b. boxes, 6 boxes in case, }-1b. p.

3 e ég §.§ S

B:

E

Condensed Milk.

= Anohor " brand, cases 4 d041d ver case 05 00

evap. cream, op.

Borden’s Condensed Milk Co.
Eulo" brmd ........................ $

1 50
Gold Seal” brand ............coeeeien 130
1%

Peerless” brand evaporated cream..

TRURO CONDENSED MILK & CANNING
CO., LIMITED.

‘* Jersey "
per case (4 L&) PR RN S SR 8

brnud evaporated cream
4 65
‘' Reindeer " brand per case (4 doz).... 5.60

Coffee.

"Beo $ bnnd.llb t.lns cases, 30tins 9 00
b. cins, cases, 15 tins 8 70
‘‘ Beaver” coﬂ‘ee. 24 11b. pkgs......... 480

**Sun” brand, 25 and 50 1b. tins—
Gem, roubed or ground 030
letra. .. 026
“ “ T022
,.“l “ “ 018
' Beaver " (ground only compound).... 0 15

o No. l
Condorl 40-1b. boxes .

THE EBY, BLAIN CO., IIMITED.

In bulk— Per Ib

Olub House. .
Royal Tava. ...........

Royal Java and Mocha
Nectar

Kin Hee, 1-Ib. tins
Cafe Des Gourmets, ground only, 1-
BRI IR . . . .o ccovoconsesvsves 0

oo oOcococoooo
g BRg BRRpygseg

................... 012
JAMES TURNER & 00 Per 1b
L SR AR RN R $0 32
Damascus 028
Cniro 020
Sirdar ....... 017
0ld Dutch Rio 013

E. D. MARCEAU, Montreal. Per lb

"Old Orow" RN s is dncinniohs, 00 25
och:.. .

** Condor " Java .

Mocha 0

16-year-old Mandheling Java and -

hand-picked Mocha................

1-1b. fancy tins c.hoice pure coffee

II, 40-1b. boxes .
« TIf, 80-1b. boxes. .
* IV, 80-Ib. boxes......

8. H. & A. 8. RWING's.
Perlb

Moolan and Java coffee, in 1-1b tins, 30-

Cheese.

—n:’::.—umg

SEBBII[LER

RECKITT’S BLUE-«ZEBRA PASTE

Always give your
Customers Satisfaction.
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Made from the BEST —— Corn
By the BEST process
For the BEST

PUT UP IN TINS—
2-1b. ting—cases 2 doz. Also in Bris., 4 Bris.
R = - A Kegs and Pails.
| Eaa i i » "
20 ¢ & T VA
F stss.l;f)lgsh;:ap:tl?)foltc?rfl‘:sg:;nd over to all railway
For sale by every jobber Try ““Crown” brand.
a ) - -
EDWARDSBURG STARCH CO’Y, Limited
, ESTABLISHED 1858
! 83 Frent St. East, Works: 164 St. James St.,
TORONTO, ONT. CARDINAL, ONT. MONTREAL, P.Q

ks—Allison’s. ies. 3cases 350 r e
Coupon Boo Alliso Jams and Jellies L 340 T. UPTON & CO
For sale in Canada by The Eby Blain Co-, SOUTHWELL'S GOODS Per doz
Limited, Toronto. C. O. Beauchemin & - T 3 1-1b. glass jars, 2 doz. case. ver doz. 31 00
Fils, Montreal. Mince Meat. Home-made, in 1-1b. glass jars 10
81, 32, 33, 85, $10 and $20 books. Frank Magor & Co., Agents. [n 5 and 7-1b. tins and 7-1b. pails, per Ib (l 063
Un- Coversand Orange marmalade. el $150 Wethey'" l:;ug:.:lgg ozr'nrgtn net... "l; g} Golden -khrlx d marmalade, 2 doz. case
num Cou ns Clelr eu mnrmnlﬂd B 1 w """"" perdoz........ . . 1 5
bered. numbered Straw n’:y W. F. jam vees 200
In lots of less than 100 Raspberry veee 200 Mustard. .
books, 1 kind assorted.  de. 4je. Apricot C SN ress IR Pickles
100 to 500 books.... .. 3fc. dc. Black currant ’ svas B 00 COLMAN'S OR KEEN'S.
100 to 1,000 books . 3c. 3c. Other jams ..8155 19 STEPHENS'.
i & P R Red currant ]elly ......... e
ison's Coupon Pass Boo A. P. Tippe Oo" 2
$1 00 to 3 00 books 3 cents each Dpett & Ov’, Agoats.
e i T. UPTON & CO. Qement stoppers (pinta) ......perdoz.8 3 30
15 00 " E
20 00 " Pure Fruit Jams—
25 00 “ 12-0z. glass jars, 2 doz. in case, per doz. §1 00
50 00 L 2-1b. tins, 2 doz. in case......... per 1b. 0 07 Salt.
5 and 7-1b. tin pails, 8 and 9 palln in E. D. MARCEAU, Montreal.
Cleaner. Tnnflmltﬂb wood DaLS. oo g% ** Condor,” 12.1b. boxes— L";"‘]" salt, per doz pkgs. (4doz. in
3 30-1b. WOOd PAIlE . ..evurvarnnnn “" 006 -1b. tins . -per1b.§0 35 o i S : ¥ 6
' {BRUNSWICK'S Pe’g,% Pure Fruit Jellies— -Ib. tins.".. e e
" ‘ EASY B R IG H T "02 cans § 12-0z. glass jars, 2 doz. in case.per doz. 1 00 ‘ig tins... . (l) 3%
“ 1 85 2.1b. tins, 2 doz. in case perlb........ 007 1t "“ -.per jar S ;50 Soda.
: W "% p 375 7 and 14-1b. wood pails,6 pails in crate jars .
LEANER 8“'" e per lb. 0 06! 0ld Crow,” 12-1b. boxes— COW BRAN
i : &_"::"W"‘"‘- 10.00 3515 wood paua ................ “ 006 b, ﬂ s o RAND.
Wholesale Agents fl&melzlmadje.;l' (16-01 gem) 2 doz. in Ib. 023
The Davidson & Hay, Limited, Toronto & per doz. 145 ’.{g t.ml“i-_ g%l Cﬁtzo&]l-lxl:k;ontmn,
and 9 pallsl;’n b 1-1b. jars 035 0X, 00. w
Fly Pads. S Cstsq of iiﬁ] (con-
=¥ aining pkgs.
:”E perlb. 009 Cperbox.'am i
&3 3 s ase of 1-1b. and
ol Siserien. Orange Meat {bib lcuné“?ugn
g A -1b. an
205 _ pkgs), per box,
ég EMTOAL Tewee Cases, 36 15c. Oase of 5c. pkas. con aining g pe‘;s.l, per
_2-: 5-1b. boxes, wood or ..per lb. $0 40 packages. . . $4.50 box, §3 00.
- chyboxu(”or&)sc perbox 12 5 case lots.... 4.40
=5 ed” 5-1b. boxes........ per 1b. 0 40 (Freight paid.) BAGIO BRARD:
,_:33 ‘*Acme" pellets, 5—lb cans....percan 3 00 Cases, 20 25¢. 5
Eéﬁ < (hncyboxesw)perbox 15 packages... 4.10 Per case
ae Tar hconoe and Tolu wafers, 5-lb.
RGN OEBB. .csssernsiarsaseans r can 3 00 5case lots.... 410 No. 1, cages, 60 1-Ib. packages........ $275
2% Lleonoe lozepges, S-ib glass R 175 (Freight paid.) ~ No.32, R e ater 275
e . =8 5-1b. 150 CTRLEE - G ey 27
) ; § §3 okn. (l' ;“, No. 5 Magic sodn‘uxses 100—10-o0z. pkua 2
g | Duloo largeceat stckt 101 Box.. .- ah Do b
Infants’ Food. Lye (Concentrated). Orange Marmalade. s
loblnm
.”m‘b‘ﬂqrmm '} 3; GILLETT'S PERFUMED. Per case. THE EBY, BLAIN 00., LIMITED. “Bee " brand, 8 oz, cases, 120 pkgs.
- o m 1b. tins. 12 ‘ “Anchor” brand 1-1b. glass............ $#1 50 10 oz., cases, 96 pkgs. } case
1 -ib. tins. 11 & 1 case of 4 doz... “ “ " QuArt gem Jars ...... 340 " “ 160z, cases, 60 pkgs. ] $3 00
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S8oap and Washing Powders.

A P. TIPPET & 00., Agenta.

Maypole 808D, colors........ per rouiw 20
e black. .. R £

Oriole roap......... : . 10 20

Gloriola BOBD. . ....ovviiuninn s 13 w

Btraw hat polisb.. . ..... P R 10 %

BABBITT 8.

Babbitt's “1776"
6-0z.pkgea. $3.50 per
box. 5boxesa
freight paid and
half box free.

Babbitt's ‘“‘Best
soap, 100 Dbars

Potash or Lye, bxe
each doz., $2 per box.

wM. H. DUNN AGENT.

case - %
Special quotations for quantities.

(Fairbank)

GOLD DUST WASHING POWDER.

24 25¢ yuchagel ........ 3
50 10c. s
100 dc.
100 10c. cakes l(:\)u:rme
110 10c. cakes (Sanitary Boap) ...
100 5¢. cakes (Fairy Boap) ......
100 5¢. cakes (Capco Soap) .
100 be. cakes (Scouring Souy)
100 5c. bars (Santa Claus Sl)lp)
100 5¢. bars (Olairette Soap). . v
100 5c. bars (Mascot SO&P) - ... veevree

The above quotations are all on 5-box lots.
When one box of specialties is purchased
with each five boxes of lauudr‘y soap the
latter is reduced in price 10c. per box.

Freight prepaid.

W e wR
HE8L8LLsEE:

Starch.

EDWARDSBURG STARCH CO., LIMITED.
Laundry Starches— per lb.
No. 1 White or blue, 41b. carton.§ 0

75 Sl s o R 0
Canada lnun ................... 0 04
Silver gloas, 8-Ib. draw-lid boxes. 0 07
Silver gloss, 6-1b. tin canisters. . 8 07;
Edward’s silver gloss, 1-1b. pkg 07,
Kegs silver glou rge crystal 0
Benson's satin, 1-1b. cartons ...... 007
No. 1 white, T kegs...... 005
Canada White Gloas, 1-1b. pkgs... 0 05%
Benson's enamel. ...per box1 25 to 2 50

Gulinary Starch—
Benson & Co.'s Prepned Oorn 0
Canada Pure Corn ... 0 gg}

Rice Starch—

Edwardsburg No.1white, 1-1b. car. 0 10
Edward‘burg No. 1 white or blue,
4-Tb. JUmPB....covvveirrnaieanaes 0

Be ' brand starch—

84]201 k perwe&BOO
o rnde 32-12 T rg 2 50

* corn starch 40-16 oz. pkg, “ 300
“Bun” bonted starch, 40-16 oz, pk. 300

‘“ laund

** borated amrch 50 box 100 lb keg 0
ry 50 0
“Gem" " 100 & 200 1b. kegs 0

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebeo.
Laundry Starches—
Laundry, boxes of 40-lb. $0 044
Starch—

THE CANADIAN GROCER July 14, 1905 ]

Lily White Gloss—
Lib. fancy cartons, oases 30Ib. ¢ 07 SIS
th StERians S N\ v6 coLo, sve,

oo AND OTHER.
Kegs, ex. crystals, 001b.. 063

Brantford Gloss—

1-1b. fancy boxes, cases 36 1b.. ... #0073
Caé.\ondmgf ‘Oegcno Bt.:ruh—
anc, g8 rcase 2 50
Celluloid Starch— e i

ﬂTTOIiS

O 4 MMONIA

Ohallenge Prepared Corn—
1-1b. ages, boxes 40 1b...
No 1 Brantford Prepared Oor ro—

o 1-Ib. Mu:ge&boxﬂc:wlb 0 063
rIylb Mnu.gx«;olh ...... . 006} FOR ALL 5

HOUSEHOLD PURPOSES.

SAN TOY STAROCH.

10c. pkges, cases 6 doz., percase ... 475

S8T. LAWRENCE STARCH 00., LIMITED.

Ontario and Quebec. MANOFACTURED BY

G.F. SUTTON-SONS -&-C?

OSBORNE WORKS. BRANDON ROAD,
KINGS CROSS,N.

Qulinary Starches—

8t. Lawrence corn starch, 40 1b . 0
Durbam corn starch, 401b........ 0

Laundry Starehes—
No. 1 White, 4-1b. cartons, 48 1b..

SMALL'S BRAND—Standard. E. D. MARCEAU, Montreal.

05

. 05

Trory Gloss. 86 famtly yhga. &b 0 07
vory Gloss,

2 1-Ib. fancy, 30 1b. 0 07,

o large lumpl,lw-lbken -

05, Japan

0
Patent starch, 1-1b. fancy, 281b.. 0
Akron Gloss, 1-1b. packages, 40-1b. 0

agnl GINE; PEE-CRNL. v/ vosoasoinncasas 4
1 o per case.

§ oo

Teas
"Oondor" I 40-1b. boxes.
1II 40- ¢
s 111 80-1b. boxes.
FKD AAA antn (Olb "At

Blue Jl,, basket
* Condor " ]'V ao-x

©w
BIE
et

BRBEELe

o L“ (X 30-1b.
- w XX es&xb' Tk

g Meu(ﬂﬁ”nud 10;-)0 26 g
80

* Oondor " Oeylon black m
Green kg g in lead packets

cococccoccoces ool

Brown Label, 1's..

glroen Ll:bgf.l'lf' and
ue
Labot T ok ¥

Red 1's
Gold Label, §s.......... B

bt et
0 00t
-

ggslon Tea, in
1 #1b. lead . cases
packages, black Blue Label, s, is md 1s,
or mixed. 50-1b. cases re
Red Label, {s, §s and
1b. cases

OLONA|

PuRe can.ou TSA

&\ Aurabity and tor
eapness s prepa -
yal\on \s traly unrivalled |

Black Teas —* Old Orow " blend—

Bronzed tins of 10, 25, 50md 80-1b.
No. 1 ++e. per Ib.

Per
Rising Bun. &ox. OAKH, #-gross boxes

50
Ruu? es. groas box: 4 50
8 aste, 100. llze boxes.. u 10 00
Sun Paste, bc. size, §-gross boxes.... 5 00

OOOOOOS
i34 -4 4

Tobacco.

THE EMPIRE TOBAOCO 00., LIMITED.

]
&

Smokmx Empire, 4s, 6s
e &l. dnnd 128

LUDELLA o:n.ox. 1's
AND {'S PEGS.

coococcoocoooco®co
SRRUSEER2LH2ES

18} $0 35 Vinegars.
19 %
' : g z " E. D. MARCEAU, Montreal. Per gal
0 3 .wredllﬂﬂod.hichmqumy ﬂaﬂ
Green Label, I's 3% 50 Oondor, pure distilled. .
RO BRAND FRRERCTION asaur. - ISATADSL AN s @ 060 OldOrow...... e "
- Special prices to buyers of Iarge quantities &\ 2
s A = L =) )
elled tins, 3 doz. in case ....... §3 40 TRONX ERAER Yeast
21b. t.lnl.idos. in 190 Red g .
- b Lo CABO.....0ucee Laoel, 1-1b. and §s........8 0 35 §0 50 east, 3 doz. 5c¢. pk
A vandder Mm% Gufeze’-cmm;’:uz.? St |
D & . 33 g vfrlc‘;‘cmmy cake. z.50.... 100
{10 and 30 Tb. tins ave wire Badies) 019 035 it " sdesieel 198




The latest processes of manufacture, the

, qu orders when you can make
your trade sure by keeping in stock the
vinegar that was made to suit as well as

‘most systematic method of procuring the
juice tbo,f’;p.pk, faultlessly clean in
preparation, from every kind of
ion—this is Golden Russet

Soldgxin three strengths :
XXX 84 grains, 73 ins, and X
60 grains, at prices pmpog;i‘onate to the
streagth,

are printed om the suiject.

WAy not gat the best items that

|
i
!
;
|



PAGKAGES
GLASS LAMPS

Made up in SMALL
assortments to give

: variety as well as price.
(Lamps ONLY or complete with Burner and Chimney.)

Will brighten up
YOUR STOCK.

A dozen diﬁo ront kinds.
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If you want to handle the best goods you
must have the “TARTAN BRAND’ Q
Write for full particulars if our travellers : §
have not called on you. ‘

BRAND

Canned Vegetables

Soaps Canned Fruits Coffees
Spices Canned Salmon ~ Currants
Peels Package Teas ~ Extracts

Baking Powder

FULLY GUARANTEED BY—rrirmrre

BalfouECo., Hamilton, Ont.
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THE CANADIAN GROCER

= The

DYSON

COMPANY

Manufact.urers of

July 14, 1905

TRADE

MARK

WINNIPEG

Red Cross Baking Powder
Red @ross €offees

Red @ross Catsup

Red €ross PicKles

Red @ross (Qorcester Sauce
Red €ross Spjces

Red @ross Uinegars, eic.

MANITOBA

¥




