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1he “After-Dinner” Candy,
which is so irresistible that it
has become one of the most
popular confections for “be-
tween meals.”

REME=MENTHE

(NON-ALCOHOLIC)

The rapidly-growing custom is one
or two Pascall Creme de Menthes
immediately after dinner or lunch,
and then another one or two more
for the sheer pleasure of it.

Pascall Creme de Menthe possesses
the true liqueur flavour and while
excellent as a sweetmeat, is valuable
as a digestive.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation
Copy of Report will be sent on request to any one interested.
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ALADDIN is the magic color-maker which will
wash and dye at the same time, any fabric that
water will not injure—from finest silks to coarsest
cottons and cotton mixtures. .

ALADDIN 1is as reliable as a perfect Dye
Soap, as O-Cedar is dependable as a brilliant
floor and furniture polish. The excellence of both
is guaranteed by the makers of O-Cedar Polish.

Order 1 gross of ALADDIN and receive
the handsome ALADDIN Revolving Display
Stand. A real sales-maker that forms the link-up
between the extensive ALADDIN newspaper
advertising and your store. It keeps the stock
clean and makes it easy to handle. Takes up very
little room: a waluable asset for your counter.
ALADDIN comes in 18 beautiful colors. Sells
for 15¢ a cake.

Name your jobber when ordering.

Channell Chemical Co., Limited, Toronto

Distributors of Aladdin Dye Soap Makers of O-Cedar Products

CANADIAN GROCER, published every Friday. Yearly subscription price $4.00. Entered as second-class matter at Post Office, Ottawa, and ss second-
elass matter, July §, 1912, at the Post Office, at Buffalo, under the Act of March 3rd, 1879,
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summer displays---it pays

More women each day are learning that  nickers and at summer resorts or for
Borden’s Milk is an absolute necessity general household use has made it a most
and that its use, especially during hot ]p.roﬁtal:ile a"dh actlveb selflmg S(li]mmei
weather, is most economical. NI TR WOIULY 10 DE -Tedtugec os

prominently in all your summer dis-

Its great convenience for campers, pick- plays.

e The Borden Co., Limited

Condensed Milk Montreal

St. Charles
Evaporated Milk

Reindeer
Condensed Coffea
Condensed Cocoa

Borden's
Malted Milk
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CLARK’S
ROAST BEEF

Mr. Grocer, i1s well worth featuring
at this season. Finest selected Beet,
deliciously cooked and pressed to
-make slicing easy. Economical for

your customer and a business get-
ter for you.

CLARK’S
SPAGHETTI

With Tomato Sauce
and Cheese

A piquant and satisfying dish
prepared from the very best of

ingredients. Is both appetizing and nourlshlng _
yet moderate 1n cost.

The CLARK “GOOD THINGS’ are all sellers

Made in Canada - By Canadians

| W.CLARK LIMITED, MONTREAL
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SPICES

We offer for prompt shipment from source—documents read-
ing, in transit to Vancouver —also from San Francisco
and New York, in bond, the following spices:

PEPPERS GINGERS

Singapore Black Jamaica
Singapore White African

Lampong Black

Muntok White PAP RIKA
Aleppey Spanish
Tellicherry Hungarian

Quotations upon Application

J. ARON & COMPANY, Inc.

NEW YORK

We can supply your demands in these lines and our following Canadian
representatives will gladly quole you upon request

NICHOLSON-RANKIN, LTD.,, ALEX. F. TYTLER, HUGHES TRADING CO.
Winnipeg, Man. London, Ont. OF CANADA, LTD.,

NICHOLSON-RANKIN, LTD., J. T. PRICE & CO., Montreal, Que.
Edmonton, Alta. Hamilton, Ont. DASTOUS & CO., REG.,

NICHOLSON-RANKIN, LTD., LIND BROKERAGE CO., LTD. Sherbrooke, Que.

Calgary, Alta. Toronto, Ont. SCHOFIELD & BEER,

NICHOLSON-RANKIN, LTD., JAMES KYD, 0. N?trk}m;i. e

Saskatoon. Ottawa, Ont. Sydney, N. S.
NICHOLSON-RANKIN, LTD., HENRY M. WYLIE, A T CLEdHORN,
Regina. Halifax, N. S. Vancouver, B. C.
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!E - When you eat let it be the best

| Wagstaffe's p=—e————r_
New Season’s Pure Strawberry Jam
Strawberry Jam |- S22l " W
g 72T .

ASK YOUR GROCER FOR IT

ORDER FROM YOUR WHOLESALERS

Wagstaffe Limited

! PURE FRUIT PRESERVERS
i Maple & Gage Avenues - - - Hamilton

| | NOW READY FOR DELIVERY
|

|

|

|

|

Do You Sell Mellow

Makes Delicious
Lemon Pies

Looms Large
in the Housewife’s Estimation
for Lemon Pies

Order Now
From Any Wholesaler

S ———_  ——
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I Want a Job at *5% per Week

WILL give a new “tone” and style

to your store— I will show 31 of
your best sellers in my attractive little
display windows—1I will hold about 2000
pounds of food; and protect every pound
of it from dirt, flies, vermin, etc. I will
work for you constantly without com-
plaint—for I'm built on big, strong lines
for heavy duty.

In a short time you will own me, and
you will wonder how you ever ran the
store without me. I will save you steps,
and save you money. Try me!

The Sherer Sanitary

Grocer Counter

DIMENSIONS
Length 15 ft. 814finches
Height 3314 inches
Made in Canada Width 2815 inches
CAPACITY

31 display pockets
31 handy drawers
Holds approximately
2000 pounds of

The Famous No. 66 Sherer Gillett Co., Dept. 57
-

The Sherer Gillett Co.

Guelph, Ontario
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Before the
Freight Increase

The freight congestion is getting worse every day as rolling stock de-
creases and demands for freight cars increase. Soon farm districts will
ask more cars to move the crops. Then the real difhiculty will tome.

Merchants who have not yet provided for ample stocks to carry them
over that period will suffer heavily from lost sales. There will be no rush
delivery available at that time. Provide for this contingency now by
laying in sufficient supplies till December.

If vour stocks are low in any of the following lines, replenish them at
the attractive prices quoted below:

I. C. B. Gallon Apples, 6 gallons .........cccccevveeveennnne. 5.50 doz.
GO0 PalitY FIOE DB ... iiin o i dasivvivsanss dansnosnionin 7.00 bag
Standard Evaporated Apples, 40 lb. ........................ 1814 1b.
OO0 BIRNE B0 R B oo iimivivessessmnimssvovsssanse 14.00 bag
First Choice Chum Salmon, 48/1..............ccccccvveenne 7.00 case
First Choice Chum Salmon, 25 cases ............ccceuvenne 6.75 case
First Choice Chum Salmon, 50 cases .....co..c.cccvvvveene. 6.50 case
Standard Brands Pink Salmon, 48/1s ...........cccceenee 9.00 case
Standard Brands Pink Salmon, 96/% .................... 9.00 case
Victor Brand Blueberries, 48/1 tins ..........ccccccuveeee. 1.50 doz.
Victor Brand Blueberries, 96/% .........ccccceveiiiriinnnen 95 doz.

Net 30 days ex store, Montreal. Subject if in stock and to change prnce
without notice.

LAPORTE MARTIN LIMITEE

Wholesale Grocers

584 St. Paul St. West - - - Montreal
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Place your order now for
this season’s pack of .....

PADESE
Raspberry Jam

There is only one thing you’ll be sorry  Made from the finest berries of this
year’s crop and pure cane sugar in the
same incomparable E.D.S. way that
has made E.D.S. Jams everywhere
_ such active sellers — at your whole-
be sorry you didn’t order more. salers.

E D Smith & Sons. Limited

WINONA, ONTARIO

AGENTS :
Newton A. Hill, Toronto Watson & Truesdale, Winnipeg
W. H. Dunn, Ltd., Montreal Donald H. Bain Co., Calgary, Alta.
Donald H. Bain Co., Edmonton, Alta.

for after you receive your order of this

‘superb new pack and that is—you’ll
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Manufacturers of
THE BARR Account REGISTER

Crenton,Ont.

Myr. RETAIL MERCHANT: Would You Like to Employ an Expert
Bookkeeper at $10.00 a Month ?

Without any further trouble on your part than making out your sales slip when your cus-
tomer makes a purchase, would you like this bookkeeper—
I. To give your customer, with each purchase, without offending him, a statement of the

full amount he owes you to date?
II. When a customer wishes to pay his account it gives you, within 30 seconds, a complete

statement showing every item purchased.
. To make you out a yearly statement of your affairs to conform to the requirements of the

Dominion Income Tax Act within three hours after you have taken stock.
. After 15 months to continue to give you this service for nothing as long as you remain

in business.
That is what the Barr Register will do. Write us and let us demonstrate.

GEORGE LANE, Western Representative 227-231 McDermot Avenue, Winnipeg, Man.

England’s Best
~ Pure Malt
Vinegar

Pickles & Sauces

Speciality B V Fruit Sauce

Have Stood the Test of Time
Having Been Established Since 1750

Our agents have a full
range of samples

E

815, Winnipeg.
Jarvis & Co., Duncan Buildings, Pender 5t. West, Vancouver, B.C.

Purnell ol,

ngland
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Ask Yourself

Tie up your small
packets and boxes
neatly and watch

. yoursalesincrease

These

Questions!

. How can I increase

my sales of perish-

able foodstuffs?
. Am I getting all
Use the Albion the profit out of my
. : cooked meat sales?
Sllky Cotton Cords ' 3. Are my perishable
No 18 Refrigerator goods well d i s-
played in the most sanitary manner
known to science?
If you don’t know how to answer the

first and if you can’t answer yes to the
latter two—write us.

A wide range of sizes
and colors always in
stock. .
Send your enquiries
direct or through in-
dent agent to

We have some literature that will interest you
The Albion Sewing Cotton Co.
Limited
Fawley Mills, Tottenhan Hale

gURELKyq

England Refrigerator Co., Ltd.

Head Offices and Factories: Owen Sound

Branches: Toronto, Hamilton, Montreal

JAMS
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agents:
Wm. H. Dunn, Limited, Montreal

Maritime Provinces and Western Canada
Lind Brokerage Co., Ltd.. Toronto
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A Cigar Maker or Tire Manufacturer May
.. = ~ Market Seconds

But you don’t want
Second Grade Fish.

WALLACE’S is—

The Best Fish that can be caught,
in the Best Way it can be packed.

WALLACE FISHERIES vimiTeD
VANCOUVER

Impenal Grain a_n::ld Milling
STICK LICORICE Lo At

in 10c Cartons

VANCOUVER, B.C.

Everything in Licorice for all

Industries using

LICORICE

in any form.

Made in Canada by

We are offering the best value
National Licorice Company in Rice on the Canadian
MONTREAL

‘ market to-day.
Catalogue and Price List on Application.

ALWAYS [ '

" |COSGRAVES|
secter | MR VINEGAR |

Clean, good, full-flavored vinegar gives the greatest satisfaction. Sell

SEALED BOTTLES Cosgraves—bottled and sealed at the works to assure maintenance of
B8 and Wiy AT i quality unimpaired. Easier to sell and more profitable for you. Ask
ORONTO VIN GA A
i/ WORKS your jobber for Cosgraves.
TORONT O
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The service
‘l I will gladly assist manufacturers at hom:
(fih
| | Ill ||| abroad in making arrangements with h .,
fit ] \ l l firms in .llpnrtn C d
(T .":l;:?mnnhmunuuhm LI munuml nuullllluulll ments appear on this page,
WESTERN CANADA

'Squirrel Bran };%ﬁ%?{

W. H. Edgett Ltd. G,.S; ,,I; MNMEE-?.H” Western Transfer & Storage, Ltd

Vancouver 534 Yates Street, Victoria, B.C. C.N.R. Carters C.P.R.
Canada In toush with all British Collnmbh whole- DISTRIBUTION - STORAGE - CARTAGE
Whelesale Purchasing Brokers ::’::.?‘:‘a.’.m TACN for aiiopers of P.0. Box 666, Edmonton,Alh

Exporters and Importers s~ et A Maibics it St B
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JOHN PRITTY, LIMITED B. M. Henderson Brokerage, Ltd.

Merchandise Breker and Manf’s. Agent
Kelly I& 104th 8¢, m
HEAD OFFICE: REGINA, SASK. Alta,

Track warehouse in connection Drt Pratia. 16 Bea Selling Agents Brokers
Lot PRITTY represent you in Saskatchewsn sy & '“,‘ ,.-,,‘:,‘,"F,u,,"'-,,{,"“ FLOUR, CEREALS, SEEDS

Ay e es 124 Pacific Bldg. Vanceuver, B.C

Donaldson-PﬂE!)s Agencies

““He offered me Pilchards a dollar a case cheaper than “Albatross,”
but I said: “You have to pay the same fof cases, and cans, and to
the fishermen---so I guess you save a dollar’s worth of labor on

each case—NO THANK YOU.”

Clayoquot Sound Canning Co., Ltd.
VICTORIA

AGENTS:
MOnti '1:. :ds?l;‘ };\I{)ed Pockm GéoSoLl‘;l mxlton Onun
AND DELICIOUS T AToerte & Btk Cobb s Miowip oy
J. L. Beckwith, Victoria, B.C.

Red Arrow Biscuits

are quite apparently the
Biggest Package for the Money

NATIONAL BISCUIT & CONFECTION CO., LIMITED - VANCOUVER
NATIONAL BISCUIT CO., LIMITED - - REGINA
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WESTERN CANADA

FRANK H. WILEY

Mfrs. Agent and Importer
Groceries and Chemicals

\an‘ ': A::Jﬁ‘?l:: U‘l YTurdA: n}: 5;’3': .5I'3'; 'ﬁ:’ns:;"A';:TW?r;:;;:g G 0. w. G l’iﬁth‘ & CO., Lt d.
MOWAT & McGEACHY 246 Princess Street

(MANITOBA) LIMITED Winnipeg, Manitoba
Agents for MOIR’S Chocolates Selling Agents and B okc

Confectionery, Grocery and Drug Trade Grocery Specialties, Dru,
91 Albert<St., Winnipeg, Man. and at Saskateen A. M. MaCIure & Co. Pipes, Cigaret “ g:drh '
: MALTESE CROSS BUILDING
WINNIPEG

MAAT DRO GE IMPORTERS, BROKERS
WHOLESALE GROCERY BROKERS MAN’F’S. AGENTS tchard G baatted
and MANUFACTURERS AGENTS GROCERY, DRUG AND Richardson Green, Limit

Take advantage of our Service CONFECTIONERY MANUFACTURERS’ AGENTS
WINNIPEG MANITOBA SPECIALTIES Calling Upon t ATy Bardwiaey il

rug Trade.

W. L. Mackenzie & Co., Ltd. C. H. GRANT CO. | Winnipeg Edeme Regina

nton
Head Ofﬁce: W'mipeg Wholesale Commission Brokers and Clll ary s.‘k'twn

Manufacturers’ Agents

Branct 810 Confederation Life Bidg., Winnipeg
Regina, Saskatoon, Calgary, Edmonton :;hll": the facilities for giving manufacturers We work The Retail Trade
el ’ ~C service.

Donald H. Bain Co.

ml.xolesale Commission Merchants, Brokers and Importers

On Product Marketing

Our organization offers manufacturers and jobbers every facility
necessary to the successful marketing of their product.

Our chain of six large warehouses, from Winnipeg to Vancouver,
our staffs of salesmen daily calling on the trade and the whole
“make-up” of this organization will be at your service every
moment of the day when you enlist our services.

Let us show you.

Head Office: WINNIPEG, MAN.

‘ Branches at
REGINA, SASK. SASKATOON, SASK. CALGARY, ALTA.
EDMONTON, ALTA. VANCOUVER, B.C.
ALSO AT SARACEN’S HEAD, SNOWHILL, LONDON, E.C, 1, ENGLAND
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The service department of Canadian Grocer
will gladly assist mnhdm-m at home and
abroad in kin ts with the
firms in all parts of Cﬂmdn whose announce-
ments appear on this page:

I

AL
et
WESTERN CANADA

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.

Head Office: WINNIPEG Manitoba

We solicit eorrespondence from large and progressive manufacturere wanting active and re-
sponsible representation west of the Great Lakes. An efficient selling organization and an old-
established connection with the trade, place us in a position to offer you unezcelled facilitios
for marketing your products. Write us now.

The Largest
in Western Canada

We are the largest Storage,
Dwtnbut.mg and Forwarding
House in the Western fleld.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-

* house. Excellent Track facili-
ties. The Western House fot
SERVICE,

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Stroyan-Dunwoody Co.| |c. DUNCAN &SON| | ... Western Canada |

s s w d
Wi B € Colos Auwt Manutrs. Agsate and Groseey Brokars T - e ont T o e S
. . * advantage

" su-k.....um l'-l::MB”l- s;...wl.:au ; e NN.I.:lG . Eetab. 1899 GIBSON, PATERSON, BROWN Ltd.
We want your business. Write us. - ; Winnipeg Calgary Vancouver

Watson & Truesdale, Winnipeg e s

& STORAGE
have live men doing detail work throughout our territory. Muntobnt Saskatchewan and Afberta. They ko
get the business, and ean get it for you. Write us, and we will explain our system.

TION
Wholesale Grocery Brokers and Manufacturers’ Agents
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DETAIL WORK

Christie’s Biscuits and
Robertson’s Confectionery

are having big sales in Western Canada. Why
not have your goods marketed by their agents :

Scott-Bathgate Company, Limited

| W. H. ESCOTT CO.

149 Notre Dame Ave., East, Winnipeg
LIMITED

Wholesale Grocery Brokers—Manufacturers’ Agents— 0 P of “Brisling” Sardines are
Commission Merchants S 4P ] packed in Quarter Dingley

Manufacturers of Food Products and Spe- vk tins from the finest sum-
cialties of merit seeking increased distri- 7\ mer caught Brisling with

bution in Western Canada, are invited to Virgin Olive Oil. You'll
investigate our constructive RN find the price right and

SALES FORCE = _——/ the profit good.

Your account intrusted to us receives the

efficient heads.

We make ourselves your Business Right Slld Sardlnes ' TR

Arm in our territory. Another brand of high

We are more than Brokers, we are Busi- class sardines. In Quar-

ness Builders. ter Dingley and Eighth

WRITE US TO-DAY | Size tins. A real delicacy.

HEAD OFFICE
Winnipeg, Man. Your jobber can supply you

Branches with Resident Sales Managers at | NORCANNERS LIMITED

g STAVANGER, NORWAY
Regina, Sask. Saskatoon, Sask. A o Slanikinion
Fort William, Ont. I} 105 Hudson Street, New York

Calgary, Alta. Edmonton, Alta. ‘r‘;"..:;:s‘ Denald H. Beln Co.

l
i
|
l personal attention of experienced and Bravo Brand &
|
|

When Writing Advertisers Please Mention
‘This Paper
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CHADWICK & COMPANY -

COMMISSION BROKERS o
GOOD LINE
OF
FOOD PRODUCTS
WANTED
EXCELLENT MARKETING FACILITIES

CANADIAN GROCER

|«|

| ‘ il
| i\MLhmﬁA ) lf

The service department of Canadian Groeer
will gladly assist man at home and
abroad in making arrangements with the
firms in all parts of Canada whose announee-
ments appear on this page.

ONTARIO
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MACLURE & LANGLEY
LIMITED
Manufacturers’ Agents
Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St. W, 'l‘oronto

SCOTT & THOMAS
Manufacturers’ Agents
Confectionery and Groc:ry Brokers
32 Front St. West,
TORONTO

LOGGIE, SONS & CO.

Manufacturers’ Agents s
Brokers, Importers and Exporters
GROCERS, CONFECTIONERS
and DRUG SPECIALTIES

1"""1[

Lyt U !
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CRUICKSHANK & GUILD

Manufacturers’ Agents
TORONTO OTTAWA

J. K. McLAUCHLAN

Manufacturers mt and

Kellogg’s Toasted Corn Flakes (London, Ont.
McLauchlan’s Biseuits
Waddell's Jam

45 Front St. East, TORONTO.

John J. O’Donnell & Co.

Commission Brokers
Manufacturers’ Agents

We can give you efficient representation
in the Windsor district.

Heintzman Bldg., Windsor, Ont.

Let T. ASHMORE KIDD
Broker
KINGSTON, ONTARIO

Superintend the successful merchandising of
your lines in Kingston and district.

-

C. MORRIS & COMPANY
Importers Exporters
Grocery Brokers

Head Office: U. S. Office:
TORONTO CHICAGO, ILL.

H. C. BRENNAN

Manufacturers Agent and
Grocery Broker

Covering City of Ottawa and District Thereughly
OTTAWA, ONT.

W.G.A. LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

To get business
you must go after
it. Others do it
through this section
—why not YOU?

Sell Your Waste Paper,

The Cream of Chocolates

Cardboard, etc.
Serious

TURKISH DELIGHT S.&M.Brand < Ay

Hand Dipped, Coated with lldu and milk coating

in attractive 5 Ib. boxes shortage of

The most delicious European Confections now.
Packed in wooden 10 Ib. boxes
WRITE US FOR PRICES
Sole Canadian Distributors

Dominion Sales Company

229 Notre Dame Street West
Carney & Dickie i g L. E. Whittaker
t
ﬂ::?n“, u‘ St. John, NB

-’a.u-.m Chadwick & Co,
| . St John's,

Send for catalog of

“Climax’’ Steel
Balers
Made in 12 lifa.
Clmax Baler Co. |
HAMILTON, ONT. |
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The service department of Canadian Groeer
tl will gladly assist manufacturers at home and i
| ||| “ | || sbroad in making arrangements with the i
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QUEBEC

Potatoes, (hu‘nl'e::. Beans, Hay, Etc.

ROSE & LAFLAMME PAUL F. GAUVREAU
LIMITED

WHOLESALE BROKER A. H. M. HAY

Flour, Feeds and Cereals
g‘:::"‘:f?" fm‘ 85 St. Poter Street, - QUEBEC General Produce & Lumbermen’s

Supplies

MONTREAL TORONTO Iam buy..'r of Po,." 'l;:d.:o-nl‘: all kinds Phone n“ﬂu 80 ST. PETER ST. -

TELEPHONE MAIN 7143

MANUFACTURERS
O. M. SOLMON ST A e Cik. Q.Edegﬁ Xﬂfﬁf
Loavinx fm i:':i‘:-"}‘:.n, ad Pt Eapertateurs | "™"*"*"& taperters For U Fioiin. Boie. Refsomes.

An nity t tablish rod Pois et Feves Peas and Beans

Import and Export

eyl pushern el il AGENTS for QUALITY Goneral Distrbstors

guy of Moantreal, best references REPRESENTING We are opea:' represent Manufacturers or
SILCOX & DREW WENTWORTH ORCHARD BRI Reanatsgmcdg o

38 NICHOLAS ST., MONTREAL RUSSELL MURRAY  FUIEGE TR o S,

HARRY HORN

WANTED SHEPHERD-MOTT CO. Belgo. Canadian Trading Co. “Regd.”

CAR PURE MAPLE SUGAR
Sna—— FOR SALE

SHEELY MOTT CO. Write or wire for quotations. Also
3 ST. NICHOLAS ST., ; dealers in PEAS, MAPLE SYRUP.

Say YouSaw ItIn MONTREAL ‘C&Al:All:'A hlfkonuclamcc:.ul
17 . Pau X t on
Canadian Grocer,

It Will Help To
Identify You. CANADIAN PRODUCTS EXCHANGE, LTD,

Grocery, Confectionery and In Writing Advertisers Please
Drug Specialties Mention This Paper.

702 Robie Street, Halifax, N.S.

MARITIME PROVINCES

The Smith Brokerage Co., Ltd. SYDNEY md CAPE BRETON
GAETZ & COO Wholesale Commission Brokers business i zﬂn
- . S S B
G B Lot T el B R
640 Barrington Street, Halifax, N.S. r mlm auoxu::; cg“ l‘.hTD N-Mmm‘-?‘d gnury Broker,

ACID PHOSPHATE f MANGFACTURERS

BUY FROM THE MANUFACTURERS

PRESCOTT & CO., “Rutland Mll_ls” Hulme, Manchester, ENGLAND
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There’s Good Money For You In

‘BUBBLES’

NT APPLIED For

The dandy new drink with the DIFFERENT flavor

Our. Ran € There’s good money in the soft drink trade provided
of ngh rade vou sell a line of good quality. To sell a poor drink is
- to kill business; but every bottle of York Beverages vou
Soft Drinks el g
sell makes a friend of your customer—because it has
the quality and flavor that he appreciates. Send us a

Bubbles . 5 " 1
; trial order for the matchless “Bubbles” and our other
Ginger Ale (Dry) 4 % g 5
Ginger Ale (Belfast) high-grade soft drinks.. We are as sure of your “repeats

Ginger Beer as we are that dawn follows the dark.
Cream Soda

Sarsaparils York Beverages Limited
Lemon Sour 46 Colborne St. Toronto

York Soda

SOMETHING NEW!
PRESERVED STRAWBERRIES

Packed at

NIAGARA FALLS

These Preserved Straw berries contain twice the
quantity of sugar ordinarily used instrawberries
packed in heavy syrup.

Strictly Fancy Quality

Have you seen them?

DOMINION CANNERS, LIMITED

HAMILTON, CANADA

s
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Meat-Fibrine Dog Cakes and
Puppy Biscuits are the daily
menu of millions of dogs the
world over.

Why not be “The Canine Cater-
FINALITY IN er” for your town? Ask your job-
FRUIT SAUCE ber or write for samples, prices
as palate pleasure and Supplles to:—

and true digestive F. W. KENDRICK & CO.
313 Carter Cotton Buildings, Vancouver

or
HUGHES & CO.
109 Place d’Youville, Montreal

Sole Proprietors:-
GEORGE MASON & CO. LTD., LONDON, ENGLAND.

Sales Agents: Spratt’s Patent Limited
Vancouver Winnipeg ~St.John's Nfld. @ Hafexno. ] 24-5 Fenchurch Street, London, E. C. 3, England
167 Cordova St. W. 323 Garry Street & Co. & Co,

TE

Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.

Tel. Address: “Laminated,” Lomdon. LIMEHOUSE
A.B.C, Codes used, ith & 5th Editions. L()Nbgli.hﬁ

(Best Incerrodible)

HUGH LAMBE & CO., TORONTO.
J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL.
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Gives all-round |

Satisfaction

Garton’s Custard shows
good profit to the sales-
man — pleases the cus-
tomer, and thus induces
repeat orders.

Carton’s Custard is being
widely advertised and is
certain of a steady and in-
creasing demand.

Sold in cartons and tins.

W. G. Patrick& Co., Ltd.
Toronto Montreal

Three Good Things the
Grocer should not miss,

yet only One Article to
deal in.
1.—Grimble’s Malt Vinegar

is pure.
2.—Grimble’s Malt Vinegar
keeps in any climate.
3.—Grimble’s Malt Vinegar
gives you a good profit
and the Customer every
satisfaction.

REPRESENTATIVES:

WINNIPEG—Messrs. H. P, Peanock & Co., Ltd., Winnipeg.
MONTREAL & TORONTO—Mesers. Maclure & y Ltd.,
11 8¢, Nicholas Strest, Moatreal, and 12 Froat Strest ‘Toroato,

VANCOUVER, B.C.—Mr, H. C. Janion, 709 Mercaatile Building,
Vaacouve:.

CANADIAN GROCER

40-42 KING WILLIAM STREET,
LONDON , E.C4. ENGLAND.

Cables: “‘Loudly, London"®
Codes (Private): A.B.C. 4th and 5th Editions
Western Union and Bentleys

There are plenty of fine fish in the sea,
but the best of all Sardines are the

The Elite of the Sea

(Packed in'Pure Olive Oil)

TOCK Quality, Mr. Grocer, for suc-
S cessful business. The Obayo Real

Sardines are of top-grade quality
because only the finest selected sardines
find their way into Obayo tins labelled
gold and blue. Thus we are able to
guarantee each tin to be of regular first-
class quality. Moreover, the fish are
packed in pure olive oil. Your enter-
prise requires big business in all your
lines. Be quite certain of this:

Obayo Real Sardines

will bring
BIGGER AND BIGGER
REDOUBLED AND REDOUBLED
SARDINE BUSINESS
When next you order Sardines,
ORDER

Obayo Real Sardines

R i
Direst Imperiers:

FIELD & CO. (F.M.), Ltd.,

40-42 King William St., London, E.C. 4
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Peek Frean & Co., Limited

Biscuit Manufacturers
LONDON -:- ENGLAND

FOR

- GOODNESS SAKE

EAT

PAT-A-CAKE

Send a Card to the Agents for Samples and
Prices of This and Other Popular Lines.

Montreal District—F. L. Benedict Co.
Read Building, Montreal

Toronto District—Harry Horne Co.
1297-1299 Queen St. West, Toronto

W innipeg District—W. H. Escott Co., Ltd.
181-183 Bannatyne Ave., Winnipeg

Vancouver District—H. W. Malkin Co.
41-61 Water St., Vancouver, B.C.

The One Biscuit of the World

PAT-A-CAKE
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It Sells Everlastingly

From the grocers’ standﬁoint thisis the
chief recommendation in favour of

IISAIl An All

To achieve this unique distinction we have kept
faith with the public for 30 years by giving them
sterling good quality of an unvarying standard.
Our reward is in the tremendously increasing
sales year after year.

SALADA TEA COMPANY OF CANADA, LIMITED
PEARS—PEACHES—PLUMS

California Plums and Bartlett Pears, California and Georgia Peaches. Best Varieties.
Now Arriving.

APPLES

Delaware Transparents and Early Williams in Hampers. Domestic Early Varieties in
Baskets.

TOMATOES—CUCUMBERS

Canadian Field Grown now more plentiful.

NEW{CABBAGE, CARROTS, BEETS, BEANS

FINE QUALITY, CANADIAN NEW POTATOES
We Handle Every Kind of Domestic and Imported Fruit and Vegetables—Fresh Arrivals Daily

Peters, Duncan, Limited

88 Front St. E., Toronto Branches: North Bay, Sudbury, Cobalt, Timmins
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Traveler’s Half-Holiday Guide Book

For You

CANADIAN GROCER has had printed in booklet
form, list of half holidays in cities and towns in
each province of Canada.

It is a very handy guide for traveling salesmen and
copy will be sent to anyone connected with the grocery

business without charge.

copy.

Regular price 10 cents per

Wire, Phone, or send us a card.

CANADIAN GROCER

143-153 University Ave., Toronto

Phone A. 5740

Enquiry Department

W'HEN you become a subscriber to CANADIAN GROCER this is part of the service you buy. We are glad to be of any
assistance to our readers and enquiries are solicited. Write if you want to know where to buy a certain product, agents
for any particular line, manufacturers of a special article, etc.

WHERE TO BUY A REMINGTON
TYPEWRITER

I am a subscriber to Canadian Grocer and
do not see any advertizement where I could
buy a Remington Typewriter, you would
oblige very much by giving this information.

A. BARTER,
Lime Ridge, Que.

Answer—Remington Typewriter Co., 144
Bay St., Toronto, Ont.

SHELLED NUTS

Kindly advise me of the city address of
- & wholesaler or jobber handling various
kinds of shelled nuts, pecans, etc.
GEORGE 0. REED,
86 Shuter St., Toronto.
Answer —For wholesalers handling vari-
ous kinds of shelled nuts, pecans, ete., we
would refer you to H. P. Eckardt & Co.,
R. B. Hayhoe & Co., and for brokers, W. G.
Patrick & Co. and Eugene Moore, all of
Toronto.

WINTER APPLES IN CAR LOTS

Can you give address of any firm lhipYing
winter apples in bulk and barrels, car
rect to retailer?
COUNTRY MERCHANT.

“ Answer—The following firms ship winter

apples in bulk and barrels, car lots, direct to
e rcuilcr' Lcmon Bros., Owen Sound,
dge & Co., Alymer, Ont.

sllcr & Son, Guelph, Ont.

BERRY BOXES
Kindly advise us, if possible, as to where
we could secure berry boxes.
THE HARDING CO., LTD,,
St. Thomas, Ont.
Answer—S. H. Moor« & Co., Toronto, are
agents for the B.C. Mfg. Co., and are writ-
ing you to-day with quotations Also Oak-
ville Basket Co., Oakviile, Ont. Your local
seed merchant might handle these, too.

WOODEN MEASURES

Will you kindly tell us where to buy
wooden measures?
WILSON GROCERY CO.,
2 Kamloops, B.C.
Answer—We believe you could obtain
these from the following firms: Walter
Woods Co., Ltd., Hamilton, Ont.; E. B.
Eddy Co., Ltd., Hull, Que.; Keenan Wooden-
ware Mfg. Co., Owen Sound, Ont.; Czer-
winski Box Co., Ltd., Winnipeg, Man.

AGENTS FOR PURITY CROSS PRODUCTS
AND MANUFACTURERS OF PRINTING

Please give 'm gor*‘on on the fol-
lowing: Western agent: for Purity Cross
Meats; Manufacturers of sh eard print-
ing outfits suitable for groce

JOHN A. WRIGHT,
Box 474, Melville, Sask.

“Knswer—For Westerr agents for Purity

Matin Corrugated Paper &
“~Bnto, OWE

Cross Meats we would refer you to W. G.
Patrick & Co., Winnipeg, Man
For show card printing outfits the fol-
lowing would be ngle to supply you: Reli-
ance Ink Co., Winnipeg. Man,; Artists’ Bu&—
;}y Co., 77 York St., Toronto, Ont.; C »
ack & Co., Toronto, Ort.

MAILING CASES FOR SAMPLES OF
MOLASSES IN BOTTLES

Where can we obtain mailing cases suit-
nble’ for small samples of molasses in bot-
tles?

The Dominion Molasses Co., Ltd.,

Halifax, N.S.

Answer—We believe you could purchase
these from the following firms:

LEATHER

Christie Bros. & Co., Amherst, N.S.; La-
montagne Limited, Montrul P.Q.; W. A,
Hodgson, Montnnl, P.Q.

WOODEN

Keenan Woodenware Co.,, Owen Sound,
Ont.; G. & J, Esplin, Muntreal, P.Q.; Holmes
& Arpin, Montreal, P.Q. 3

CORRUGATED PAPER

Elliott Manufacturing Co Toronto, On
Box Co T
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Congratulations, Sir Thomas

As admirers of good sportsmanship, the T. H. Estabrooks
Company Limited, extend congratulations to Sir Thomas
Lipton and the crew of the Shamrock, irrespective of victory
or defeat. The leading tea merchants of Canada take a
peculiar personal pride in the spirit of sportsmanship ani-
mating the great tea merchant of London.

I

T. H. Estabrooks Company, Limited

ST. JOHN, MONTREAL, TORONTO, WINNIPEG, CALGARY, EDMONTON
ST. JOHN’S, Nfld., and PORTLAND, Maine

UPTON’S 1920 PACK

PURE
STRAWBERRY JAM

NOW READY

Fresh, ripe, luscious strawberries, the finest products

of the great Niagara fruit belt. Packed as only Upton’s

can pack—with all the skill and knowledge of twenty-
five years of superior jam making
embodied in every jar. Order your
supply to-day.

THE T. UPTON Company

LIMITED
HAMILTON, CANADA

Selling Agents:

S. H. Moore & Co., Toronto, Ont.
Rose & Laflamme, Ltd., Montreal, Que.
Scott-Bathgate Co., Ltd., Winnipeg, Man.
Gaetz & Co., Halifax, N.S.
Schofield & Beer, St. John, N.B.
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MUSTARD

is a steady seller all the year
round, but is particularly in
demand during the Swum-
mer, when cold meats and
salads are much in favor.

Your customers want either

oCti  COLMAN'S or KEEN'S Brand

No other will satisty them.

Canadian Agents:

MAGOR, SON & CO., LIMITED, Montreal, Toronto

==w=| | Grocers’
Profits

—are subjected to increase through handling and
displavine a profitable line, such as Mathieu’s
Nervine Powders. These should be recommended
for Headaches, Neuralgia, Nervousness, Fevers,
etc.

The greater the satisfaction to your customers the
brighter will be your future business prospects.
We advise an order to-day to ensure Early Ship-
ment.

J. L. MATHIEU CO.

. PROPRIETORS
SHERBROOKE -  QUEBEC

ga




JAN GROCER

VOL. XXXIV

TORONTO, JULY 30

No. 31

Is Sugar Due for an Early Decline?

Raw Sugar Market Shows Further Weakness This Week, and the
Opinion Generally Prevails that the Peak Prices of the Refined
Article Have Been Reached—Many Believe that Trend Will Now

HE raw sugar market has shown
further declines this past week
bringing the price down to 15
1-2 cents per pound cost and freight
New York. It is the general opinion
among the trade that the peak prices
for refined sugar have now been reached.
Wholesalers are reluctant to stock up
at these figures and many are of the
opinion that from now on, the trend
will be downward. On the other hand
refiners state that there can be no low-
er pricez for some time. Refiners are
now working on high price raws, and
even at to-day’s cost of raws laid down
in Montreal world warrant keeping re-
fined at the present prices. However
the fact remains that raw sugar has
greatly receded. Some six or eight weeks
ago raws were selling around 28 cents
cost and freight New York and were
scarce at that price. To-day the situa-
tion is reversed and there are more raws
arriving than refinerjes are willing to
buy.
Raw Sugar Much Easier
Willett & Gray, in their weekly sugar

report of July 22, has the following to
say of the raw sugar situation:—

Be Downward.

“The easier market conditions which
were noted in our previous report have
developed into a decidedly weak situa-
tion, and with considerable pressure on
the part of holdcers to dispose of sugars
at a time when refiners are not in posi-
tion to absorb the offerings. As we
went to press last week the market quo-
tation for Cubhas was 17.256¢c ¢. & f. and
for Porto Ricos 18.31c, but since then
sharp declines have Hheen established
and after sales at 16¢c c. & f. for Cubas
and 17.06¢ for Porto Ricos, the market
has further declined with small sales
at 156.50c c¢. & f. (16.55¢) and as we go
to press the market is irregular but

BROKER MAKES BIG SALE OF
SUGAR TO BUFFALO

It was reported that one broker
in Toronto sold seventeen cars of
sugar in Buffalo during the past
week. The price at which it was
sold could not be learned but the
exchange amounted to a eonsider-
able figure.

somewhat steadier with sales of full du-
ties reported at the 15 1-4c c. & £. basis
for Cubas, and sales of Porto Ricos at
16.55¢. i. f. the basis of 15.50c., c. & f.
for Cubas. These purchases were made
by the American.

Reselling Foreign Sugars

The chief cause of the decline has
been the disposition on the part of
wholesale grocers, manufacturers aund
jobbers to resell a large part of their
foreign white and refined sugars, of
which quite a considerable quantity was
purchased by trade during the past
few months. It appears that in many
instances these buyers had overestim-
ated their wants, and they now appar-
ently have more sugar than they can
conveniently handle and for this reason
are trying to dispose of their holdings
at the least possible loss. The free of-
fering of this class of sugar has natur-
ally affected the demand for American
refiners’ product, and hence puts these
refiners in a position where they are not
desirons of securing any additional .raw
supplies until they can see their way clear
to dispose of their refined output.”

Gives Large Retailers an Advantage

Wholesale Grocers’ Association Contends that Present Sugar
Profit is Unfair to Small Dealer for the Reason that Refiners Sell
Direct to Large Retailers—Average Cost the Wrong Basis for
Selling Price.

Board of Commerce and rulings

generally of the same, A. C.
Pyke, secretary of the Canadian Whole-
sale Grocers’ Association, told Cana-
dian Grocer that the wholesalers object-
ed to certain sections of the order re the
selling of sugar. For instance, he stat-
ed, section A of clause one restrained and
prohibited all refiners from selling su-
gar to other than wholesalers, manu-

D ISCUSSING recent changes in the

facturers and retailers. As clause two
of the order prohibits the retailer from
taking any more than two cents per lb.
profit, the larpe departmental stores
who are being sold direct by Mont-
real refineries at the same prices and
discounts as they sell to wholesale gro-
cers are thus compelled to sell their
sugar to consumers at $1.05 per 100
pounds less than the regular selling
ptice by the retail trade, leaving the

great body of retailers who compete
in price a profit of only 95 cents per 160
pounds, or less than one cent per pound.

Large Retailers’ Advantage

Thus, as the secretary of the whole-
salers’ association pointed out in a
letter sent to the Board of Commerce,
if large retailers are allowed to buy
from refiners at wholesale prices, it
gives them a most unfair advantage
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over the regular retail trade. All re-
tailers who give the public the - same
service should be charged the same
price. The association belbeves, (that
the words, “provided always that no dis-
count shall be allowed the retailers,”
should be inserted in section A 'of clause
one.
The Wrong Basis

Objection is also taken by the whole-
salers to clause two, which requires them
to sell sugar on the basis of average
cost of all sugars actually in stock at
time of sale with freight added.

For many years it has been the prac-
tice of wholesale grocers to sell sugar
at the refinery price ruling at the time
of sale. This is part of the equalized
sugar rates system, which provides for a
uniform selling price on sugar and when
refinery prices advance the selling price
advances simultaneously, and when re-
finery price declines the selling price
immediately declines, (irrespective of
quantity of sugar in stock when change
in price occurred. The gain through an
advance will be oifset by the loss through
a decline.

By the terms of the Board of Com-
merce order different prices on the same
grade and brands of sugar will occur,
and the wholesaler who was a large buy-
er of sugar and who had purchased
heavily before an advance, while not
perhaps making more morey, would
monopolize the entire irade until his
stock was exhausted, which competition
would seriously injure his competitor.

Consumers in the same locality will
be able to buy sugar at several cents per
pound less at one store than they can at

CANADIAN GROCER

others, which will divert the business
to the cheapest store to the injury of all
others—a most unfair condition, and
yvet a condition which such an order
maXes it impossible to avoid.

Replacement Value the Basis

The Wholesalers’ Association, through
its secretary, contends that replacement
value is the only basis on which a busi-
ness can be successfully carried on and
urges that clause two of the order be so
amended that wholesalers will be
permitted to base their selling price on
the refinery price ruling at time
of sale. No other system can’give uni-
form satisfaction to the public.

Restrict Advances

Furthermore it is the opinion of the
wholesale grocers that the Board should

July 30, 1920

_not permit the refiners to allow such a

large advance in sugar to be made ‘at
a time. No increase or decrease in su-
gar prices should be more than one-
half cent per pound at a time, and the
refiners with their large stock on hand
and purchased, should always be able
to restrict the movement in price up or
down to this figure, giving a reasonable
time between changes in price. The
refiners’ stated price could then be, and
should be, the basisr on which the profit
should be calcuiated.

The margin of profit at which the re-
tailer is permitted to sell sugar is not
sufficient. A percentage on sales price
is the only correct method of calculat-
ing profits and we would recommend the
retail trade be allowed a profit of at
least 12 1-2 per cent.

Shortage of Cans 1s Acute

Canning Factories Are Experiencing Difficulty

in Securing the Requisite Number of Cans to

Take Care of the Crops—Tin Plate Market
Strong.

THE shortage of cans for canning
purposes is causing considerable
worry to canners this season, and
in a year when the fruit yield is partic-
ularly heavy, factories are more or less
hampered by the shortage of cans.
Growers have been affected to an alarm-
ing degree, for the reason that canners
refuse to buy because of their inability
to get the necessary cans. This uncer-

Watch Sugar Market Closely

J. W. Brown, Manager of Revillon Wholesale

Ltd., Edmonton, Alta., Believes That Grocers

Should Follow the Market Carefully—Present
Profit on Sugar Not Enough.

the retail grocers would lead us

10 believe that it is nol possible
for them to do business on the profit
allowed on sugar,” remarked J. W.
Brown, of Revillon Wholesale, Limited,
Edmonton, Alta., to Canadian Grocer re-
cently, “unless they are permitted to do
as they haye aiways done in the past,
make excessive profits on some other
lines, to offset the sugar profit.”

“As to whether one should follow the
market: I would like to say that there
is no doubt but what they should follow
the market, for this reason: One mer-
chant may have a large quantity of
sugar bought at a certain price.
We will suppose that the price 1s ad-
vancing. Some less fortunate mercrant
has to buy on the advancing market. If
the one that has the stock does not sell
un the advanced price, he will undersell
his competitor who was foreed to buy at
the higher price. If the market was de-

€ O UR experience as jobbers with

clining, the reverse would be truc. In
either case one or the other merchant
would be in disrepute with his customer
and would not make a reasonable profit
so that he could replace his stock.

Too Many Rulings

“It occurs to me that the Board of
Commerce is either formed of very
impractical business men or men who
have never been in business at all.

“I think it is about time the retailers
and the wholesalers should bnoth send
in a tremendous protest against inter-
ference in the details of their business.
If there are laws to punish criminals,
wait until we become criminals before
they exercise the law. We have had half
a dozen retail merchants who have com-
plained bitterly and say they will go
out of business if they have to be hamp-
ered by so much control and interfer-
ence in their business. We feel a little
the same way ourselves.”

tainty has resulted in few contracts
being made with the fruit growers for
peaches and pears, although both fruits
promise exceedingly well in the way
of crops. Cans, it is stated, are only
obtainable from week to week, and man-
ufacturers will give no guarantee of a
definite number.

According to the New York Journal
of Commerce, the tin plate market is
very strong, although the situation has
been fairly steady for the past few
days, because of the easy position of
sterling exchange. The shortage of
stocks is still very pronounced, in the
face of a very active inquiry.

P S—

MUNICIPALITIES MAY RESTRICT
SALE OF BEERS

Privilege May Be Granted Only to
Standard Hotels if Towns and Cities
So Decide

Municipalities in Ontario hereafter
may, by passing by-laws, limit the sale
of temperance beers to the holders of
standard hotel licenses. At present res-
taurant keepers in almost every city and
town are selling beer of less than 2% per
cent. There is little control of its sale.
An order in Council has been passed and
published in the The Ontario Gazette,
which says cities, towns, villages and
townships may pass by-laws “for grant-
ing the exclusive rights of reselling in
the municipality malt products, com-
monly called temperance beers, by the
keepers of standard hotels, licensed under
the Ontario Temperance Act.” Such by-
laws may be passed after September 1,
1920.
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Dominion R.M.A. Ask More Rigid
Customs Inspection at Border Cities

Dominion Association Will Now Be Known as National Assqcia-
tion of Retail Merchants of Canada—Important Resolutions
Passed at Annual Convention in Vancouver Last Week.

‘ 7 ANCOUVER,. July 26.—Assem-
bled in the Hotel Vancouver, the
president, J. A. Banfield, of Win-
nipeg, opened the 1Fth annual conven-
tion of the R. M.A. of Canada at 10.30.
His Worship, Mayor Gale, of Van-
“couver, extended the welcome of the
City of Vaucouver. Mr. McRobbie, B.C.,
member of the Dominion Board,
“Mat” Phillips, of New Westminster, the
new Britishh Columbia president, and R.
M. Miller, president of the Vancouver
branch, all supported the Mayor in the
kindest terms. John M. Bentley and
J. Hougood, of Halifax; T. A. Getz,
of Red Deer, Alta. (Alberta president);
S. E. Fawcett, of Saskatoon; B. W.
Ziemann, of Preston; W. B. Ball, of As-
siniboia, Sask., and John G. Watson, of
Montreal, all replied in fitting terms. All
of the visitors were lost for adjectives
to describe their impression of the vast-
ness of the Western Empire they crossed
to reach the corvention. That's the big
thing about these conventions. They
permit a few of the influential citizens
in various parts of our great Dominion
to learn what they did not know abou®
their neighboring provinces, and the con-
ditions under which their fellow retail-
ers are working.

The roll call of officers found all pre-
sent with the exception of the treasurer,
who wrote regretting his absence owing
to circumstances over which he had no
control,

The accredited
were as follows:—

J. A. Banfield, Winnipeg: Jno. G. Watson,
Montreal ; E. M, Trowern, Ottawa: Jno. M. Bent-
ley, Halifax; W, J. Hopaood, Halifax ; S. E. Fish-
er, St. John: Robert Strain, Woodutock, N.B.;
Walter G. de Wolfe, St. Stephen, N.B.: T. A.
Gaetz, Red Deer, Alta.; Jos. Killas, Medicine Hat,
Alta.; F. E. Rnymond Saskatoon, Sask.; S, E.
aneett Saskatoon, Sask.: J. H. Curle, Mnmtoba
Secretary : M. J. Phillips, New Westminster; B. 'W,
Ziemann, Preston, Ont.; W. C. Miller, Toronto,
Ont.; D. W, Clark, Toronw. Ont.; W, P. Ball, As-
sinniboia; Geo. H. McRobbie, Vancouver; Geo, S.
Ho:ﬂum. Vancouver; D. H. Kent, Vancouver.

r

delegates registered

I.orne Kreasy, Kipling; Frlnk Schmeder Jonson,
Sask.; Jos. Tate, Raymore, Sask.; A. G. MaLean,
Rnymore. Sask.: A. J. Humphries, Raymore Sask. :
. R. Homer, Suklwon G. A. Smith, Huli!u
1‘ .G. Watson, Montreal; Mr. and Mrs. L. B. M.
Wright, Assiniboia; G. Cr-ddock, Assiniboia: W.
P. Ball, Assiniboia: L. Maze, Assiniboia; J. 8. D.
MeNaughton, Mossbank, Sask.

President’s Address

President J. A. Banfield presented his ad-
dress reviewing the year's work as fol-
lows:

Gentlemen:
lt. gives me great pleasure to meet you
in at our annual convention on the
eltern coast of this great Dominion, in
this beautiful city of Vancouver, and to
present to you my first annual report. Had

By Staff Correspondent Canadian Grocer

J. A. BANFIELD,

Of Winnipeg, who has been re-elected President
of the National Association of Retail Merchants
of Canada.

I known at the time you honored me by
electing me president of the Dominion
Board and the Dominion Executive Coun-
cil, that the duties in connection with this
office were so far reaching and of such
an important character to the retail trade
of Canada, I would certainly have hesi-
tated before accepting the office. I think
that every retail merchant would admit,
whether he is a member of our association
or not, that the year through which we
have just passed has been one of the most
strenuous years in the history of the re-
tail trade.

How the situation could have been met
without an association such as ours
which reaches from coast to coast—is dif-
ficult to comprehend. In past years, when
we were all busy trying to arouse interest
in and to point out the necessity of every
province being organized, little did we
realize what it meant until the time ar-
rived for united action.

Must Double Efforts

We must all be pleased with the results
of our efforts, but we must remember that
we have only laid the foundation. From
now on we must build the superstructure,
and in order to do so it will be necessary
to more than double any efforts that have
been made in the past, no matter how
great they have been.

Personally I have great faith in the
principles upon which this association is
founded and the excellent character of the
men who are associated with it. Its aims
and objects reach out toward higher ideals
in retail distribution. We ask for no
special privileges, no attempts to take ad-
vantage of any other class, but an earnest
effort to serve the public in the best and
most economic manner, and to eliminate

from the retail trade all methods of a de-

ceptive or unethical character. These are
ideals that I am sure the great body of
retail merchants in Canada are aiming to
achieve. To accomplish them we must
make every effort to enroll more members
into our association, and this can only be
done by individual effort on the part of all
the officers and all the members, and
should not be left entirely to the paid of-
ficials of the association. I must frankly
confess that the more time I give to the
work of the association, the more work I
find there is to do.

It must be remembered that the mem-
bers of the Dominion Board and of the
executive council are all engaged in look-
ing after their own individual business,
and. receive no remuneration, and I am
sure that we would all like to give more*
time to the association work if it were
possible to do so.

Great Progress Being Made

During the past year I have attended a
great many meetings of the association,
and among others, I attended, by invita-
tion, two conventions of the Saskatchewan
Provincial Board, and I am pleased to re-
port that excellent progress is being made
in that Province.

I also attended, by invitation, the annual
conventions of the Provinces of New
Brunswick and Nova Scotia, and I found
excellent progress being made in those
provinces. I visited also the city of Van-
couver, and I was pleased to find great pro-
gress being made in this city and through-
out the province of British Columbia. I
have also kept in close touch with the
work of the Manitoba Provincial Board and
am pleased to report progress there.

On my way East I twice visited the of-
fice of the Ontario Provincial Board, and
was pleased to find the work of that pro-
vince progressing in a satisfactory man-
ner. I also visited the office of the Quebec
board while passing through Montreal, and
found that their membership is increasing
and there is every indication of excellent
progress.

In addition to these I visited the head
office at Ottawa four times during the year

-once in connection with a special meet-
ing of the Dominion Board held in the
month of January, 1920; once in connec-
tion with interviewing the Government re-
garding the Board of Commerce; once in
connection with a consultation with the
secretary and treasurer of the Dominion
executive regarding the proposed system
of taxation by the Government, and again
to attend the National Industrial Confer-
ence, as your representative. I also at-
tended a meeting of the Western executive
council in Regina for the purpose of as-
sisting in its organization.

Widespread Activities

In addition to these various visits I have
received and replied to a great deal of cor-
respondence from the head office at Ot-
tawa, and provincial offices in reference to
the work of the Dominion executive coun-
c¢il and the Dominion Board. In this con-
nection I desire to state that very few
members have any idea of the activities
and importance of the Dominion office,
only those who have an opportunity of fol-
lowing the work that iz being done.

As the association grows in strength
and members, in my opinion provision
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‘must be made for an increase in the reve-
nue of the board. A resolution will come
before you for your serious consideration
to amend the constitution so as to increase
the present per capita tax paid to the Do-
minion Board from one dollar to two dol-
lars per member. To pay this additional
amount may be difficult for some of the
provincial boards wunless they increase
their membership fee, but we must bear
in mind that if we want a continuous and
increasing service from the Dominion of-
fice we must make provision for an extra
assessment, and the more we improve the
financial condition of the Dominion office
the better the service the provincial boards
will receive for their members.

Raising a Welfare Fund

You will also be asked to consider a re-
solution whereby this convention will dis-
cuss the advisability of raising an “or-
ganization ana legislative welfare fund” of
fifty or a hundred thousand dollars from
those retail merchants .throughout Canada
who can contribute extra sums beyond their
membership fee for the purpose of assist-
ing in the organization work in every pro-
vince, and also for the purpose of having
funds in hand, when required, to more ef-
fectually assist in opposing any legislation
of an injurious character or promoting
legislation of a necessary character. :

I might say that recently the manufac-
turers found it necessary to raise a fund
of one million dollars for similar purposes,
and so also have the labor union bodies
and the farmers’ organizations.

For years, as you know, our organization
has been engaged in a great educational
work among the retail trade that has cost
time and money. In addition it has cost
a lot of money to lay the foundation and
equip our provincial offices and the office
o? the Dominion Board. Add to this the
large sums of money we have spent in de-
fending our members against injurious
legislation, and there is no wonder that
we require a fund for the purpose above
mentioned. This is a matter that will re-
quire your careful consideration and ac-
tion.

If it is your wish that such a sum as
mentioned should be raised and if the se-
curing of this money could be coupled with
the formation of a special committee con-
sisting of those retail merchants who
could spare sufficient time from their busi-
ness on occasional times to address meet-
ings of retail merchants in various parts
of Canada, and who would know that
their expenses were taken care of, I
thoroughly believe we could send a call
out to the retail trade of Canada that
would bring every self-respecting retail
merchant into our ranks.

Must Defend Himself

The defence of the retail merchant must
be made by the retail merchant himself.
The day for sitting down and expecting
the other fellow to look after us has gone
never to return. We who have our money
and our time invested in the retail distri-
bution of merchandise must be awake to
our position and we must be prepared to
sacrifice our time and our efforts, The
strong must come to the defence of the
weak. Our plan of organization is based
on sound principles; your money is sunk
in Provincial and Dominion Board equip-
ment. You have faithful and loyal secre-
taries and organizers in every province.
The foundation stone is laid and I hope
that before we leave this convention that
every man will go home pledged to greater
effort and greater sacrifice, and we can
then build on what we have founded, an
organization of which not only every re-
tail merchant in Canada will be proud, but
our customers, who are the Tmenl pub-
lic, ean feel assured that as long as this
organization lasts their interests will be
properly protected.

In closing, I desire to. express my high
appreciation of the excellent assistance
that has been rendered by my fellow as-
sociates on the Dominion executive coun-
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WILL I’NVESTIGATE PROFITEERING COMPLAINTS

The following resolutions were passed at the annual convention of the
National Association of Retail Merchants of Canada:—

That it is the opinion of the members of this convention that the time
has arrived for the establishment of a publicity bureau at the head office
of our association at Ottawa, for the purpose of sending out notices to
the trade press, and to the daily and weekly newspapers, notifying them
of our activities, and submitting to them articles which would educate the
public on the necessity of the retail merchants. y

That whereas a great many statements are being made by men in public
life setting forth the enormous extent to which, in their opinion, profiteer-
ing is being carried on in Canada, but who so far have failed to name the
guilty parties or to take any definite or legal action to prevent the same.
And whereas we believe that general statements of the above character,
made without any true knowledge of the existence of the same, have a bad
moral and commercial effect on the trade of Canada, we, as members of
the Retail Merchants’ Association of Canada, ask the aid of our customers
to assist us by sending to the secretary or to any officer of our association
in any city, town, village or province throughout Canada, or to head office
of the association in the Banque Nationale Building, Ottawa, any complaint
they may have, no matter how small, of any profiteering or over-charging,
and we, as an association, will appoint a committee of well-known, honor-
able retail merchants, and allow the accuser to appoint a similar committee
of any persons he may choose, to examine fully into any charge that is
made, free of all costs to the accuser, and if we find any case of profiteering
among any retail merchants, non-members or members of our association
in any part of Canada, we will undertake to prosecute them to the fullest
extent of the law, with all the publicity that such action would entail.

That instead of placing the collection of the Luxury Tax on the retail
trade it should be collected at the source of supply, namely, from the manu-
facturer and importer, and in this way it would be absorbed in the same
manner as all systems of taxation are absorbed.

That this association favor a “Made-in-Canada” campaign.

That more rigid Customs inspection at border cities be urged.

That the Dominion Retail Merchants’ Association be henceforth known
as the National Association of Retail Merchants of Canada.

That an effort should be made to have the gold and silver inspectors
supervise the False Advertising Act, and to see that the same is enforced.

That this association ask for local provincial option in regard to fire
insurance arrangements.

That the press be admitted in future to Dominion Board meetings.

That more care and effort be put in the work of display in miembers’
stores.

That the next meeting place for the association be in Winnipeg.

cil, and thank you for your close atten-
tion. (Prolonged applause.)

End Restrictions With War

July 30, 1920

Upon the termination of the great world

Secretary’s Report

Vancouver, B.C,, July 22nd, 1920:

To the Officers and Members of the Dom-
inion Board and the Dominion Executive
Council of the Retail Merchants’ Asso-
ciation of Canada.

Gentlemen:

Owing to the fact that the annual meet-
ing of the Dominion Board this year is
held four months later than it was held
last year, and in order to cover the entire
period between the holding of last year's
convention and this year’s, the report of
this, the 15th annual convention of the
Dominion Board of our association, covers
a period of 16 months instead of 12. °

n January 18th and 14th of this year

a special meeting of the Dominion Board

was held at Ottawa regarding certain
orders which were made by the Board of
Commerce and which we considered to be
very objectionable to the retail trade.
Copies of the minutes of this special
meeting, together with copies of the
minutes of the last annual meeting of the
Dominion Board held in Ottawa on March
17th, 18th and 19th, 1919, have been placed
in the hands of every member of the Dom-
inion Board and, consequently, it will not
be necessary for me to refer at any length
to the proceedings of those meetings.

war I am sure that every retail merchant
felt that we had arrived at the completion
of the period over which the Government
placed restrictions of an unusual character
regarding retail distribution. In this it
appears that we were mistaken. Not only
have we been restricted to an unusual de-
gree through the actions of the Board of
Commerce, but we have been especially
selected from among the other commercial
classes and appointed unpaid collectors of
@ luxury tax, the operations of which are
not only unfair but unreasonable.

Added to this imposition, in looking over
the expenditures of the Dominion Govern-
ment we find large sums of money passed
in the estimates to provide better facilities
for the agricultural, laboring and other
classes, and not one cent allowed for the
improvement of the retail distributing
classes, who have more money invested in
Canada than all the other classes com-

bined.

In addition to this, if we look over the
platforms which have been prepared by all
the political parties to date, we find every *
effort put forth to capture the attention
of the other classes so as to secure their
votes, and nothing but condemnation and
almost an entire lack of recognition of
the retail distributors as a class, and
whatever reference is made to them is
made in derision, they being looked upon
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as being of the “profiteer” and “combine”
classes.

This may not make pleasant reading, but
I, personally, believe that the time has ar-
rived when we must look the facts square
in the face and act unitedly. To prove
these statements, all that it is necessary
to do is to look carefully over the orders
that have been issued by the Board of
Commerce, and read the copies of Han-
sard on the discussion of the luxury tax,
and then, to complete the evidence, read
the many speeches that have been made
at conventions of public bodies,. both. re-
ligious and artisan, and, without having
any knowledge of the facts, the retail dis-
tributors are held up to ridicule and often

to scorn.
Need For Co-operation

These introductory facts are cited for
the purpose of calling your attention to
the need of closer co-operation between all
classes of retail merchants throughout
Canada, and to further impress upon the
members the fact that more than 90 per
cent. of the time of the Dominion Board
office is taken up by giving attention to
measures that require to be opposed,
rather than to those of a constructive
character and which would be of benefit
to Canada as a whole. This is certainly
not as it should be, and every effort should
be made to find a remedy.

At the last convention of the Dominion
Board a number of resolutions came be-
fore the meeting, and they were handed
over to the office of the Dominion Board
to deal with.

Membership Grows

The number of members appearing on
our membership roll from the date of the
last convention in March, 1919, as com-
pared with last year, is as follows:

1918-19 1919-20
British Columbia 86.66 436.69
Alberta and Saskatchewan 1,336.00 2,316.35
Manitoba 748.50 560.656
Ontario 2,736.42 1,982.30
Quebec 637.00 1,023.00
New Brunswick 787.00 6556.00
Nova Scotia and P.E.L 198,85 715.00

6,630.43 7,688.99

Showing an increase over last year of
about 1,158.00.

This report must certainly be gratify-
ing to us all because it shows a growth
and an increase over last year, but, gentle-
men of the convention, I cannot disguise
the fact that I am far from satisfied. If
our association has grown to be the only
organization of its kind in Canada that
stands for the defence of the retail trade,
why is not every retail merchant in Can-
ada under its banner? The answer to that
lies at our door. We are engaged in a
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great educational movement; we must be
thankful for our advancement, but when
we become satisfied we will begin to de-
cline. We must push forward and we will
not be satisfied until the last retail mer-
chant in Canada becomes a member,

Financial Statement Gratifying

I am pleased to say that the financial
statement, as you will notice by the trea-
surer’s report, shows an improvement

F. E. RAYMOND,

Saskatoon, Provincial Secretary, Saskatshewan
R.M.A., who was present at the National Asso-
ciation Convention in Vancouver.

which must also be gratifying to you.

Before closing, I desire to express my
high appreciation of the excellent man-
ner in which the members of the Dominion
executive council have looked after your
interests during the year. The president,
J. A. Banfield, has attended a large
nunthber of meetings. He has been ever
ready to visit the head office at any time
his services were required. His forcgful
and enthusiastic addresses have |nsp1§'ed
every member who has listened to him,
and his interest in the work has been un-
failing.

The‘ﬁrst vice-president, J. G. Watson, gf
Montreal, has given unsparingly of his
time and his counsel. He has b'egn ever
on guard, and through his untmng_ef-
forts and advice he has been the medium
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through which the entire Dominion Board
has caught the spirit of having everything
that is to be done, done in a thorough,
businesslike manner, and if you find any
advancement in the development of the
work of our board it can largely be cre-
dited to his persistency and effort.

Tribute to Treasurer

Now, in regard to our treasurer, Henry
Watters, who at the last moment found it
impossible to be present, I cannot close
without making reference to the faithful
manner in which he has performed the
duties of his office. He has visited our of-
fice almost daily.- He is always ready and
willing to give time, effort and counsel,
and he has taken as much interest in the
affairs of the association as though it were
his own private business, and he has per-
formed the duty of treasurer in a way
that must be acceptable to every member.
My only regret is that he will not be here
to present his financial statement for the
year.

The other officers of the Dominion Ex-
ecutive council who live at a greater dis-
tance from the head office have given us
excellent assistance through correspon-
dence, and have given us the benefit of
their counsel whenever it was required.

In addition to expressing my thanks for
the great assistance I have received from
the president and members of the Dom-
inion executive council, I desire to thank
the secretaries and officers of the various
provincial boards, as well as our capable
office staff, for the great assistance they
have rendered me during the year.

I trust the coming year may be full of
prosperity.

I remain,
Yours respectfully,
E. M. TROWERN,
Secretary,
Dominion Executive Council and
Dominion Board.

Among the correspondence getting a
rousing reception was a wire from Otta-
wa to the effect that the issue of the ob-
noxious questionnaire was suspended,

A huge luncheon was tendered by the
Vancouver Kiwanis Club, where all visit-
orsa were introduced, and the luncheon
was addressed by Jerry McGeer, the
youngest member in the B.C. Legisla-
ture. His subject was “B.C.,” and briefly
and interestingly he marshalled an array
of figures regarding the fatthest West-
ern province that was a revelation to the
visitors.

All last year’s officers were re-elected.

Want Reconstruction of Commerce Bd.

B.C. Retail Merchants’ Association Meet in Nevg }Vestminstqr gt
Annual Convention—Number of Branches in British Columbia is
Growing—Excellent Reports Presented.

Staff Corresp¢ndent Canadian Grocer

New Westminster, B.C., July 20.—“An
unqualified success.” This seems to be
the consensus of opinion of the delegates
who attended the third annual convention
of the Retail Merchants’ Association of
Canada, B. C. branch, at New Westmin-
ster, B.C., July 19 and 20. Many scrious
prohlems confronting the trade were de-
bated before the convention, and it is
thought that solutions for many of them
have been found. Of course the most

vital subject for discussion was the lux-
ury tax and even for this a solution has
been found, the opinion of the B.C. con-
vention being that the action saggested
by the Saskailchewan branch and en-
dorsed by the Dominion Board is the
best under the circumstances.

The Royal City certainly “did itself
handsomely” from the moment the con-
vention opened with an address by his
worship, Mayor J. J. Johnston, until

the singing of the national anthem after
the association’s qﬂlcial dinner on Tues-
day evening.

Splendid Reports
Excellent reports were made by the
president, secrctary, treasurer and the
organizer. Great progress has been
made in the organization of the outlying
portions of B.C. along R.M.A. lines,—

Continued on Page 34
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DEATH OF PROMINENT WESTERN
RETAILER

HE Western retail and wholesale trade, as

well as salesmen who have covered
Winnipeg, were shocked to learn of the
death of A. E. White, general manager of the

W. H. Stone Company, retail grocers, Winni-
peg. Mr. White suffered last winter from an
attack of influenza from which he had not fully
recovered. He was a man who always gave
close attention to his business, and these two
facts combined were, no doubt, responsible for
his untimely death. The W. H. Stone Company
were arranging to close up the business on Main

Street, Winnipeg, and continue their other two
stores. Mr. White had considerable worry in
connection with this change and had intended
taking a well-earned rest when it had been con-
summated. He was widely known among the
trade, and partlcularly among salesmen, as a
man keenly interested in his life’s work, always
courteous to callers and one who kept up well
with the times insofar as knowledge of the busi-
ness was concerned.

TRADING WITH WEST AFRICA

HE possibilities for trade between Canada

and the west coast of Africa are enormous,
according to the “Maritime Merchant,” which
in recent issues has reviewed the situation. The
great prosperity of that part of the country, and
the likelihood of its further industrial develop-
ment, is emphasized. West Africa, it is pointed
out, is a most hopeful prospect for Canada, and
with the new line of steamers making monthly
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trips between the two countries, one need not
be surprised if a large business should shortly
develop.

Recently Samuel Dobree & Sons, London,
Eng., opened a branch office in Halifax. This
firm operates on a large scale in all kinds of
merchandising in Nigeria and West African
territory. Samuel Dobree & Sons plan to buy
all sorts of supplies in Canada, such as are used
in West Africa, and manufacturers who are in-
terested will do well to get in touch with this
concern. Canadian importers should also ac-
quire the habit of buying West African products
direct, because the more direct buying there is,
the better it will be for the export trade. A full
cargo both ways is the thing that will enable the
direct steamship to carry on its operations with
the minimum freight charge.

The “Maritime Merchant” believes that Can-
ada’s success is sure, that is, if she can once over-
come the handicap of having been all our lives
almost solely domestic traders. Foreign mar-
kets seem to the bulk of Canadians to be so
very far away. They have not as yet become
accustomed to ignoring long distances, as trad-
ers do in an old exporting country like Eng-
land.

TOO MANY CHEAP TEAS

ROM every source of information Canadian

Grocer has learned that the country is being
flooded with low grade teas and that the
medium and better grades are becoming more
difficult to obtain. A great deal of this tea is
showing age and it is presumed that this tea
has been held by the British Ministry of Food
who are now anxious to unload and are dumping
it on the market in small parcels in order that
the market will not recede with a bump. With
the expectation that trade with Russia would be
soon resumed which would relieve the market
of a large volume of low grade tea, and in spite
of all the efforts on the part of the manipulators
of the British tea market to keep prices up, the
market has sagged to such a low point that low
grade teas can be purchased for almost any
price.

On the other hand, high grade teas and teas
that show any cup quality for which the con-
suming citizens of Canada are showing a de-
cided preference are becoming scarcer and
prices tend upward rather than downward.

The merchants, therefore, who pride them-
selves on the quality of tea which they sell over
the counter, would be wise when making pur-
chases of tea to beware of any cheap teas that
are offered.
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"~ A Penny Made is 2 Penny Ahead

New Slants on Old Truths that Grocers Will Do Well to Study—
Increasing Profits by Specializing in Bulk Goods

‘ FRENCHMAN was talking to an
A American engineer:

“You Americans are extraordin-
ary people,” he said. “You spend $30,-
000,000 for a bridge across the East river
merely to save ten minutes’ time.”

The American explained that we do not
figure just that way. We take the aver-
age number who cross daily both ways,
say 365,000, and figure ten minutes each
crossing, or 3,650,000 minutes. That
makes 60.833 hours, 2,118 days of 24
hours each, or nearly six years saved
every day!

We divide those days into eight-hour
working days and we get 6,254 days.
Allow only $2 per day and we have a
daily' saving of $12,508, or $4,641,420 a
year. So we can allow 5 per cent. on the
$30,000,000 investment — $1,500,000 —
allow another $2,000,000 for depreciation
and upkeep, and have a net profit of
$1,141,420, or nearly four per cent. left.

This view so impressed the Frenchman,
who was a preminent Government official,
that he made its discussion a special
order of business in the Chamber of
Deputies, whence the thought was spread
widely over the entire nation. He had
achieved a new slant on “Yankee No-
tions.”

Extra Earnings on Bulk Goods

I have related that anecdote and turn-
ed Ben Franklin's saying around to em-
phasize the value of little things when
appraised at their true significance. It is
true that a penny saved is a penny eamn-
ed. It is just as true that a penny made
is a penny ahead. Further, it is right
to use the penny for the unit; for while a
grocer’'s money goes out in dollars and
multiples of dollars, it comes dribbling
in in pennies and fractions of pennies.
There is no fraction ton small to merit
our most careful attention, since the most
trifling error or miscalculation, carried
even through one department of our busi-
ness, can cost up a lot in a year; and if
permitted to penetrate the whole business
can readily prove disastrous.

These thoughts are suggested by a list
I have which shows the difference in earn-
ings through handling fifteen commodi-
ties in bulk as compared with the same in
packages. The items are dates, corn-
meal, raisins, rolled oats, cocoa, graham
crackers, starch, rice, macaroni, oatmeal,
tea, coffee, dried peaches, soda crackers,
ground black pepper—fairly representa-
tive items. It is stated that all other
items will show similar averages of com-
parison, and I incline to think that is
true.

The difference in favor of bulk hand-
ling is 7.65 per cent.,
fractions. With the fact that grocers to-
day make an average net of two per cent.

omitting minor.

~y Henry Johnson Jr.

HENRY JOHNSON, Jr.

before us, we can see how important an
average of 7.65 per cent. on even fifteen
items can be.

Sidestepping the “Profiteer” Stigma

There is another important aspect to
this. Package goods in this same assort-
ment cost the consumer more than 38 per
cent. more than bulk merchandise. That
means that your customer could buy $1.00
worth of these items as they come in
packages from you for 62 cents and you
would make 7.65 cents more that way by
selling them in bulk—minus the slight
loss due to bulk handling.

But even if you made no more money
by handling bulk, it should seem that it
would pay you to do it right now when
everybody is chafing under the burden
of high costs, when the disposition is gen-
erally prevalent to lay all the blame on
the grocer. But again, any careful dealer
can handle bulk merchandise with neg-
iigible shrinkage, for he can provide him-
self with fixtures and appliances to do it
practically without loss.

Taken together, it seems that here we
have amply sufficient reasons to justify
us in handling bulk gnods in preference
to packages.

Maintaining Your Individuality

Agaip. any branded package sold, as-
suming good quality, builds good will
and reputation for the packer thereof, not
for you individually. The consumer can
go anywhere and get exactly the same
thing, usually on the same terms at the
same price. It is not to be concluded
hastily that nothing of your store goes
with that package. Your character of
service, your prompt courtesy, your gen-
eral mastery of your business attaches
to some extent—provided you have these
—to everything you do. But if the other
fellow is also a good merchant, the pack-
age will look the same coming from him.

It is not to be assumed that you can-
not shake off the shackles of any pack-
age line, for you can. But should we
not go slow in loading ourselves with an
“0ld Man of the Sea,” from whom we
must surely shake ourselves free with
wrenching effort later on? -

And did you ever notice that while the
gwood will built around a meritorious pack-
age article belongs to its packer, any ill-
will due to lack of quality in such pack-
age sticks to you? Yes: benefits go to
the packer, and when dissatisfaction re-
sults the customer says: “Why do you
handle such truck?”

Thus is your individuality submerged
or injured as the case may be.

Profits Tend to Disappear

This interplay of forces between the
manufacturer, or packer, and your cus-
tomer with you as the grist between the
stones driven by the force of competition,
tends to reduce your end of the deal to
nothing. There are exceptions, of course,
and some notable ones; but the general
tendency is to make you work for the
scantiest wages. Profit disappears. You
lose both individuality and profit.

If you pack your own goods, things are
different. If you pack good stuff, you
derive all the benefit, reputation and
goodwill whick attaches thereto; and if
vou chance to slip up occasionally, your
share of the blame is no greater than if
somebody else’s package goes wrong on
your hands.

Every time satisfactory goods from
your store are used, the customer, con-
sciously or unconsciously, thinks favor-
ably of you. Service and value being
properly safeguarded, it is harder every
day for her to break away from you.

Most important of all, perhaps, is the
fact that in packing your own goods,
you can get your just proportion of mar-
gin on an cqual and equitable basis the
year round. A pound of pearl barley may
be worth one price to-day, a lower price a
week from now, a cent or two more two
months hence. You can charge what it
is currently worth all the time.

Your customer is not apt to murmur
when the price declines. When it ad-
vances and she questions why, you have
your great opportunity to show her that
even so she is getting much more for her
money than if she paid a price, stable
the year round, for a package the net
contents whereof may be eight or ten
ounces.

Or you can adopt the other policy.
Have a package which you sell for ten or
fifteen cents and keep that price constant
by varying the contents according to mar-
ket. Here also you will always have the
advantage of the ready-packed article

Continued on Page 41
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QUEBEC
H. M. Shegherd, of Shepherd-Mott,
Montreal, was in Sherbrooke, Que., dur-
ing the early part of the week on a busi-
ness trip.

Senator Gaston Menier, manufacturer
of chocolate and cocoa of Paris, France,
is on a visit to Canada, and is for a
time at his Canadian home on Anticosti
Island. He recently spent a day in
Montreal, and is contemplating a trip
to Western Canada.

H. M. Shepherd has taken the place of
Mr. Sheely in thc firm of Sheely Mott,
manufacturers’ agents, in Montreal.
Mr. Shepherd has for four years been
with Maclure and Langley in Montreal.
The firm of Sheely Mott now exists as
a manufacturing business.

ONTARIO

C. C. Norris has opened up a store at
1922 Gerrard Street E., Toronto.

Geo. R. Loggie, of Loggie, Son & Co.,
Toronto, has returned from a two
months’ trip to the Old Country.

J. H. Butler has bought out the busi-
ness at 1602 Gerrard Street E., Toronto,
until recently carried on by F. A. Limley.

Mrs. Dick’s grocery store, Buckland
Avenue, Toronto, Ont., was recently
enterad, and ten dollars in cash, a quan-
tity of tobacco and bananas were stolen.

The death occurred very suddenly of
ex-Alderman Joseph D. Voisard, a mem-
ber of Voisard & Sons, wholesale gro-
cers, St. Catharines, Ont., at his home in
St. ‘Catharines. He is survived by his
widow and one daughter.

Geo. R. Loggie Son & Co., has returned
to Toronto from a business trip to the
Maritime Provinces. Mr. Loggie states
that business bas been somewhat ham-
pered in some of the centres there on
account of strikes.

Robert Johnston of Woodstock, Ont.,
prominently connected with the butter
and cheese business on this continent,
passed away very suddenly at his home
last week. He was for many years head
buyer for the McLaren Cheese Co., for
Canada and the United States.

J. G. Harris, Maclure & Langley, Tor-
onto, got bacl: to the city on Wednes-
day morning after a pleasant business
and pleasure trip to Winnipeg. He re-
turned by way of Chicago. He is eco

nleting his holiday at his old home in
Port Perry, Ont., this week. Mr. Harris
reports that the recent rains in Mani-
toba have greatly helped the crops and

has resulted in an optimistic feeling
pervading everybody.

The employees of the Armour Pack-
ing Co., Hamilton, Ont., held their picnic
at Mountain Park recently, and the out-
ing was declared by all, to be one of the
most enjoyable and successful of its kind.

A KEPLY FROM BELGIUM

Canadian Grocer’s inter-con-
tinental distribution has result-
ed in bringing a great deal of
export business to Canada’s
manufacturers. The evidence
of this comes repeatedly from
many Canadian firms using ad-
vertising space in this paper.
This week, for instance, the Red
Rose Tea Co. received a letter
from a firm in Brussels, Bel-
gium, calling attention to their
announceruent in June 18 issue
and soliciting the agency for
Belgium.

The G. W. V. A. band rendered a splen-
did program of selections, and the usual
list of sporting events added much to the
pleasure of the occasion. A ball game
played between the loading crew, the
office and a selected team was won by the
former by a small margin. The tug-of-
war was won by a team from the plant.
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Neéw Service to
the West Indies

Montreal.—As anncunced in Canadian
Grocer a few weeks ago, the establish-
ment early in 1921 of a new steamship
service between Canada and the West
Indies is assured. The Government, it is
learned, has undertaken to commence,
probably in January next, a service un-
der the name of the Western Steamship
Service.

This scheme provides for sailings from
Halifax and St. John to Bermuda, thence
to the Bahamas -and British Honduras
and return. The arrangements being
made provide for the installation, on
two of the five thousand ton vessels now
being constructed for freight service on
this route, of accommodation for about
twenty-five first-class passengers. The
conference delegates expressed the view
that this amount of accommodation
would for the present be sufficient for
this service.

The West Indies conference also con-
sidered the establishment of a combin-
ation freight and passenger service from
Halifax and St. John to Bermuda, Bar-
badoes and Demerara and return. While
nothing definita has been done, it is the
Government’s intention to have this ser-
vice established at the earliest possible
moment, it being understood that the
Governments of the islands to be bene-
fited will assist the service with ade-
quate subsidies.

Questionnaire i1s Discontinued

Board of Commerce, After Careful Considera-

tion, Decide to Drop It—More Satisfactory

Arrangements to Secure by Other Means the
Necessary Information

Ottawa.—The Board of Commerce
questionnaire to retail grocers has for the
present been discontinued. Serious ob-
jection was taken.in Parliament and else-
where to this questionnaire, as imposing
on the trade concerned too severe a
burden in proportion to the object in view.

“The board,” says an official statement,
“after going carefully into the matter,
has reached the view that the object
sought by the questionnaire was wholly
in the public interest, but that the im-
mediate purpose of the issue of the
questionnaire having been served, its is-
sue may now safely be suspended, satis-
factory arrangements having been made
by the Board of Commerce to secure

by other means all necessary informa-
tion respecting the grocery trade.

“The board hopes shortly to have
effected an arrangement with the sta-
tistical service of the Dominion Govern-
ment whereby the statistical work of the
board, without added expenditure, will be
made increasingly effective. Experience
has shown that inquiries under way by
the Raard cf Commerce are liable at some
points to touch inquiries of a similar
character under way in other depart-
ments,

“The arrangements pending contem-
plate co-operation between the different
departments concerred, with the result,
in all probability, of a reduced expendi-
ture and an increased efficiency.”
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WESTERN
Chas. Harding, grocer at Victoria, B.C.,
is ‘selling out.
Economy Grocers,
changed owners.

The Union Depot Cafe at Regina has
been discontinued.

R. W. Wood of Calgary, Alta., has sold
his grocery business.

Winnipeg, has

G. Fisher, Vancouver, has sold out his
grocery business to E. Evans.

G. R. Abraham, St. James, Man., has
sold his stock of groceries.

Cireat Britain Grocery is starting in
business at Edmonton, Alta.

The Western Cash Grocery of Winni-
peg has dissolved partnership.

E. E. Beese, Winnipeg, has sold his

grocery store to K. Pearlman.

N. 8. Cohen is succeeding R. Kaplan in
the grocery business at Winnipeg.

Sam Long, Crystal City, Man., has
opened a new store in that town.

R. D. Nairne & Co. have commenced
a grocery store at Manitou, Man.

J. A. Hallier of Edmonton has sold his
line of groceries and confectionery.

J. Ronalls has purchased the grocery
store of J. McKelvie at Brandon, Man.

H. Cooperman & Son of Brandon have
sold their grocery store to F. Karusak.

J. A. Begg has purchased the grocery
store of Jardine & Dickson, Vancouver.

Coster & Dunbus have purchased the
grocery business of H. Markham of Vir-
den, Man.

G. L. Palmer, manager of the Red
Rose Tea Co., Winnipeg, is back at his
desk aguin,

C. T. Lawrence, Winnipeg, has been
succeeded in the grocery business by
R. N. Temple.

A. Bottan, Winnipeg, has sold his gro-
cery and confectionery business to Muir-
head & Brocks.

B. Billesdon, representing Hargreaves
(Canada) Limited, is on a business trip
to Winnipeg this week.

G. H. Malpass, Nanaimo, B.C., at-
tended the R.M.A. meeting at New West-
minster, B.C., last week.

5. M. Serlui of the Transoceanic Trad-
ing Co., Winnipeg, is on a business trip
to Mentreal ard New York.

T. McFarlane, a representative of Har-
greaves (Canada) Ltd., who travels out
of Winnipeg covering Manitcba, Saskat-
chewan and Northern Ontario, was in
town_this week.

The B. M. Henderson Brokerage, Ed-
mouton, Alta.,, have moved to new quar-
ters at 2v9 Fmpire Block, Jasper ave-
nue and 101st street.

W. H. Escott Co. of Winnipeg have a
hooth at the Brandon Fair displaying
Wagstafte products, including jams,
peels and marmalade.

Mnrs. J. S. Campbell, New Westminster,
B. C., has been succeeded in the grocery
business by Wm. Waltham. Mrs. Camp-
bell continues dry goods.

Giibson, Paterson, Brown, Ltd., have
been appointed representatives for West-
ern Canada by Betty’s Ltd., (Mount Den-
nis), near Toronto, manufacturers of
jams.

H. R. MacKenzie, manager of the Cud-
ahy Mfy. Co., of Toronto, is on a busi-
ness trip to Winnipeg calling upon their
\Western representatives, Donald H.
Bain Co.

The Western Mercantile Co., Nana-
imo, B.C., closed its doors July 17. Mr.
Bone, the manager, gave no reason for
going out of business. They have paid
100 cents on the do'lar.

H A. Gonder, representing the Curtis
Corporation., of Long Beach, Cal., packers
of Sandwichola, ripe olives, and pimen-
toes, was in Winnipeg this week on a
business trip to their Western represen-
tatives, Watson & Truesdale.

J. T. Williams, formerly manager of
the Grocery Department for the Western
Mercantile Co., Nanaimo, B.C., will
open a grocery store at Nanoose, B.C.,
a short distance from Nanaimo. He
expects to be ready for business in Aug-
ust.

The Canadian representatives of Wag-
staffe Ltd. of Hamilton, Ont., attended
a conference 2t the firm’s offices in Ham-
ilton. J. Korman of the W. H. Escott
Co., Western representatives, was pre-
sent, also P. J. Boxer of the same firin.
They have just completed the addition to
their factory and their representatives
were shuown around and also were shown
the methods this firm used in the manu-
facture of jams and citron peel.

J. M. Dunwcody, of Stroyan, Dun-
woody Co., manufacturers’ agents, Win-
nipeg, Man., arrived in Toronto Satur-
day morning for an extended business
trip to the Old Country. Mr. Dunwoody
was in England, France, Belgium, and
Spain, where he secured a number of
agencies for his firm in Winnipeg. Be-
fore leaving for his home in Winnipeg
about the middle of the week, Mr. Dun-
woody visited a number of Western On-
tario cities.

Moore & Whiteside, Winnipeg, have
secured the agency for Perry & Hope,
Ltd., Fort & Clyde Chemical Works, Nits-

hill, Secotland, near Glasgow. This firm
operates chemical works and are manu-
facturers of cream of tartar and substi-
tutes, essences and flavoring oil colers.
They have also secured the line of gela-
tine and essences manufactured by
Prescott & Co., Rutland Mills, Hulme,
Manchester, England; also for F. W.
Beach, manufacturer of jams, Evesham,
England. They have also secured the
agency for the Tea Garden Preserves
manufactured by the Pacific Coast Syrup
Co., Seattle, Washington.

H. W. J. Browse of London, Eng., prin-
cipal of J. H. Vavasseur & Ca., with
keadquarters at Colambo, Ceylon, and
manufacturers of unsweetened cocoanut,
was a visitor in Winnipeg this week call-
ing upon their representatives, W. G.
Patrick & Co. “The unsettled condition
of the sugar situation in England to-day
has quieted the unsweetened cocoanut
market, but when the exchange situation
is figured with the high cost of freight,
this article itself is considerably cheaper
and it is only a matter of time hefore the
market advances,” states Mr. Browse.
Mr. Browse has visited their agents in
the United States and Canada and has
spont considerable time with their Can-
adian representatives, W. G. Patrick &
Co., of Toronto. This is Mr. Browse’s
first trip across the Atlantic to this coun-
try and he is greatly impressed with the
possibilities of the West. He intends to
return to England on or about the 15th
of August.

Making Millionaires
On Jamaica Island

Kingston, Jamaica. — There has
never been 30 much money in Ja-
maica as now. The sugar and banana
planters are fast becoming wealthy and
if the present wave of prosperity con-
tinues for a few more years the island
will have at least a dozen millionaires.

Before the war sugar fetched only $30
per ton; to-day it is bringing $600 per
ton in the English market. The island’s
inhabitants are experiencing great dif-
ficulty in getting adequate supplies and
it is only through the action of the Food
Controller that eight per cent. of the
output is kept for home consumption.
The prosperity of sugar planters has
led to large sums being invested in the
purchase of the most up-to-date machin-
ery for the manufacture of sugar. An-
other central factory, costing $1,500,-
000, will shortly be erected in the east-
ern portion of the island.

This year’s sugar crop has received a
setback, owing to a drouth lasting about
three months. The result is that there
will be a shortage in the output.
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WANT RECONSTRUCTION OF COM-
MERCE BOARD

Continued from» Page 29

the last few months have been very try-
ing ones to retail merchants generally,
and of course the association has had an
opportunity to demonstrate the very
great necessity for organization. Within
the last few days an organization has
been commenced in Victoria which was
very gratifying to the various branches,
as a good strong R.M.A. branch in Vie-
toria will certainly be of great assis-
tance to the provincial office in keeping
intimately in touch with the Provincial
Goverrinent’s actions. Whiie the name
of the place for the next convention has
been left to the incoming executive it
seems pretty well understood Victoria
will have the honor of entertaining the
visiting delegates next year, notwith-
standing the pressing invitations that
were extended to the convention by the
delegates from Alberni, Duncan, Nan-
aimo, Vernon and other points in Bri-
tish Columbia.

President’s Report

In presenting his annual report Provincial Presi-
dent H. McRobbie of Vancouver, dealt with the
work of the Provincial Board since the last con-
vention in Vancouver, special reference being given
to the appointment of George S. Hougham as
joint secretary of the Vancouver and provinecial
branches ; the management of the B. C. Retailer:
organization ; freight adjustment; fire insurance
and collection services ; the luxury and sales taxes;
the Board of Commerce and the movement to es-
tablish a commercial education department in the
University of British Columbia.

Touching upon the activities of the Board of
Commerce, Mr. McRobbie said:

“The Board of Commerce also has proved the
necessity for and the value of the association.
This board started off with methods akin to those
of the old-fashioned star chamber, and had it not
been for the persistent pressure of the association
there is no doubt that the regulations would have
proved much more onerous than they are.”

The Luxury Tax

“It is not too much to say,” said Mr. McRobbie,
dealing with the recently imposed taxes, “that the
luxury tax as originally proposed was perhaps
the most poorly devised and ill-considered piece
of legislation ever attempted. Not only was the
scheme illogical, indefinite and incomplete, but
the officers of inland revenue throughout the
country were without one word of information
from headquarters, had no machinery set up th
collect the taxes, and could give no help to the
hundreds of merchants who asked for information
in their respective districts.

“The value of our affiliation with the Dominion
board was never better demonstrated than on this
occasion, and your B.C. office became a veritable
public service institution for the time being. En-
quiries were received from all sources, manufac-
turers, wholesalers, boards of trade and retailers,
both members and non-members of our associa-
tion. The promptness of our national secretary
can best be illustrated by the fact that Secretary
Hougham had a bulletin in the mail three days
before the local inland revenue office was able to
publish anything. The efficiency of our associa-
tion officials was gratifying to all and numerous
expressions of appreciation were made.”

The president went on to enumerate the various
meetings held by the trade sections of the asso-
ciation, and of the many telegrams sent to Ottawa
in which the weaknesses of the regulation were
pointed out to the Finance Minister and the com-
missioner of taxation. In closing he urged the
delegates to attend the Dominion convention at
the Hotel Vancouver on Thursday and Friday
and thanked the executive for the excellent sup-
port rendered during the year.

Membership Increases
Provincial Secretary George S. Hougham of
Vancouver was highly complimented upon his
very complete report covering the work accom-
plished by the Provincial Board since the last
convention in September, 1919. He said that the
membership had been increased from nine branches

and 413 members a year ago, to 14 branches and
New branches were organiz-
Vancouver, Vernon, Merritt, Cranbrook,
, Kelowna, Nelson and Ladner.

689 members to-day.
ed at
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He went on to say that 76 new members had
been addéd in Vancouver and this with the ad-
dition of three new sections, Auto Supply and
Tire dealers, Sanitary and Heating Engineers and
the Eleetrical dealers, embracing 118 members,
had meant an increase of 194 -members  since
October last in Vancouver. Branches at Ender-
by, South Vancouver and Prince Rupert had fail-
ed to function during the year.

Importance of Accounting

A very helpful address was given on Monday
afternoon by John Cowan, C.A. (Scotland),

J. H. CURLE,

Winnipeg, Provinecial Secretary, Manitoba R.M.A.,

who attended the Convention of the National As-

sociation of Retail Merchants at Vancouver last
week.

treasurer of Vancouver Milling & Grain Co., Ltd.,
on the subject of acecounting, as a feature in suc-
cessful merchandising. Mr, Cowan described ae-
counting as the art of correct recording in com-
plete, convenient and permanent form. He said
that without proper aecounting no man had a
proper knowledge of how his business stood at
any given time, One point brought out by Mr.
Cowan was a scheme for checking up losses by
pilferage. In this connection he stated that where-
as it used to be that the greatest losses were from
“tapping the till," in his many investigations of
the retail merchants’ businesses he found now

July 30, 1920

that the most losses were incurred from pilferage
of goods. To offset this, or to at least get an
idea of the extent of such losses, Mr. Cowan sug-
gested that in stocktaking a separate column
should be run whete the selling prices of the
various lines might be extended. The invoice book
would also carry such a column with the seling
prices extended, then with the daily sale slipse,
one could readily strike a balance to see how
nearly the estimated value of stock agreed with the
next inventory taken. Mr, Cowan stressel the
necessity of employing the very best kind of ac-
countant, ‘“for,” he added, “I do not know of any
other profession where a poor man can get away
with such an amount of bluff.”

L. Dashwood Jones, solicitor to the B.C. Board
of the RM.A. of Canada, gave an address on
the Bankruptey Act as applied to retailers.

On Tuesday afternoon, C. L. Greer, display
manager for Canada of the Hudson's Bay Co.,
gave an address on scientific window dressing,
assisted by Mr. Mitchell in his department, who
arranged the displays as Mr. Greer explained
the theory. This was a very practical feature of
the convention, and one that was followed with
a great deal of interest by all the merchants.

Advertising a Factor

Frank Harris, of the Crawford Harris Adver-
tising Co., gave an address on advertising as a
factor in business success, and one of the poicts
made by Mr. Harris which brought forth the ap-
plause of the audience was the fact that the re-
tailer has a right to expect advertising by the
manufacturer to assist hilm to market the goods,
and that on the other hand he has a special duty
to the manufacturer who does so assist him in this
way to push the sale of the goods so advertised.

J. A. Cunningham, honorary president of the
B.C. Manufacturers’ Association, and J. H. Fal-
coner, president of the B.C. Manufacturers’ As-
sociation, addressed the convention in a plea for
special consideration for articles of British Colum-
bia manufacture. Mr. Falconer protested against
Mr. Harris' statement that the manufacturer
should assist the retailer to popularize his lines,
claiming that the B.C. manufacturers eould not
advertise by reason of their limited finance.

The New B.C. Officers

G. H. McRobbie could not be persuaded by the
convention to accept a second term, claiming that
as a general principle, new blood should come
into the executive every year, and “Mat” Phil-
lips, president of the New Westminster branch of
the R.M.A., was unanimously elected to the Pro-
vineial Presidency. Harvey Murphy, of Nanaimo.
was unanimously elected to the position of first
vice-president, and His Honor Mayor Ashwell of
Chilliwack was elected to the position of second
vice-president. Daryl H. Kent was again pre-
vailed upon to accept the office of treasurer.

Convention Briefs

Professor Boggs, of B.C. University,
in speaking on the subject of taxation,
mentioned that the word “tax” was
derived from a French word meaning

detriment of the smaller retailers.

or others.

DISMISS PRESENT BOARD OF COMMERCE

“That we, the B.C. Branch of the R.M.A. of Canada, endorse the ac-
tion of the officers and members of the Dominion Board and the Dominion
Executive, in their protest to the Postmaster-General regarding the pre-
sent parcel post regulations benefiting the large mail order house to the

“Resolved that instead of placing the collection of the Luxury Tax on
the retail trade it be collected at the source of supply, namely from the
manufacturer and importer, and this way it would be absorbed in the same
manner as all systems of taxation are absorbed.

“Whereas the retail merchants suffer loss and inconvenience owing to
wholesalers and manufacturers billing shipments in an incomplete and
careless manner, steps to have shippers give the correct weight, classifica-
tion and rate on all bills of lading should be taken.

“Resolved that this convention instruct its Executive to exercise its
powers to the fullest extent possible to prevent wholesalers, manufacturers,
or importers selling in direct competition with the retailer to consumers

“Resolved that the Retailers of Canada petition the Government to dis-
miss the present Board of Commerce and form a board consisting of a
representative manufacturer, wholesaler, retailer and consumer, who will
strive to build up the best commercial interests throughout the Dominion.”
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Eastern visitors to the Convention of the National Association of Retail Merchants in Vancouver last week were much interested in the above.
These two ships having arrived from the Orient during the delegates stay.

“touch.” Harry Murphy rose to his feet
and shouted: “Man! you said a mouth-
ful.”

The member from Wyatt Bay con-
vulsed the gathe¢ring by mentioning that
in his store, every sale was entered in a
book, as made, “and if at the close of
the day, there is more cash in the till
than balances with the sales entered up
—I PUT THE DIFFERENCE DOWN
AS SOMETHING, OR OTHER.”

Delegate Thorpe, of Duncan, B.C., re-
gistered a minority dissenting vote to
the proposition to make it obligatory
to take the B.C. Retailer and to collect
a dollar for same in connection with the
fee for membership to the Retail Mer-
chants’ Association.

As the Retail Merchants’ Association
is ambiguous in the clause relating to
whether the secretary should or should
not have a vote, Cox, of Alberni, made
a resolution to have the wording changed
to more simple form.

“If the retail merchants will stick to-
gether, we will be strong enough to
defeat the Government on matters per-
taining to our affairs,” stated President
Banfield; “we pretty nearly did it re-
cently. They only had a plurality of
fourteen.”

“Trowern looks like Lloyd George,”
said one delegate, “and if pep were dyn-
amite, the Board of Commerce would
have been blown sky high before this.”

Said Banfield:—*“If the opinions ex-
pressed by Meighen and Borden of the
members of the Board of Commerce
had only been held when they appoint-
ed them, what a lot of trouble we would
have been saved.”

Owing to over zeal in association af-
fairs, and a natural enjoyment of col-
lecting, on the part of the secretary,
Alberni branch finds themselves with
their dues paid up well into next year.
Delegate Cox says the secretary is not
an Irishman.

“By jove,” said Wm. C. Miller, secre-
tary Ontario Branch Retail Merchants’
Association, “the Canadian Grocer is ai
ways on hand, at anything pertaining
to the retail trade,” when he saw the
Grocer representative at the various
sessions.

Professor Boygs, speaking of the lux-
ary tax, said: “It violates all the axioms
of taxation; it will be expensive to col-
lect. It will be ecasily evaded, and will
thus put a premium on false state-
ments.”

Watch Bulk Cereals During Summer Months

Strict Care Should Be Exercised in Keeping
the Bins Fresh and Clean—Too Many Grocers
Are Careless in This Regard.

66 NE day last week a retail gro-
Ocer telephoned and said that
the last barrel of rolled wheal

he received was full of insects and would
I send and take it back,” remarked a
dealer to Canadian Grocer the other day.
“There are some merchants who are un-
der the impression that grubs and other
ingseets are in the packages when they
leave the mill,” Ke continued. “This is
impossible, because the meals are¢ hot
as they go into the containers. The con-
tainers are sealed while the meal is still
hot. After thinking over the merchant’s
complaint, I decided to' go and see for
myself under what conditions he kept
his bulk cerecals. When I arrived at the
store I was shown the bin where the

meal was kept and sure enough it was
grubby. I then asked for the clerk
who was responsible for keeping the
bins filled. After questioning him on
his method of looking after the cer-
eals, I found that he was not in the ha-
bit of cleaning out the bin before filling
it up with fresh.goods and he statea
that he had been working there for over
a year and in all that time it had never
been cleaned out to his knowledge. 1
told him to bring me a box and scoop.
I then proceeded to get to the bottom
of the trouble. I scooped out all the
mezl in the bin and found at the bottom
for a depth of about six inches, a solid
mass of webs and worms. I drew the
Continued on Page 41
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‘WEEKLY GROCERY MARKET REPORTS

Statements from Buying Centres

THE MARKETS AT A GLANCE

HE markets show few price changes this

week. The tone of all markets generally

continues firm. Business in wholesale
circles is prevailingly quiet, which is customary
during the mid-summer season. Retailers are
conserving their orders as closely as possible to
current needs and are not booking orders for
future delivery as freely as in the past.

MONTREAL—There are féw changes in the

markets this week. Sugar is
fairly steady under the recent advances.
Molasses has declined. There is a brisk demand
for dried fruits with a slight decline on currants.
The tea market has firmed considerably and
higher prices are expected in the near future.
The nut markets continue to rule firm with the

tendency for higher prices on fall shipments.
Fresh fruit and vegetables are plentiful and
quotations [ower.

TORONTO—There are few price changes in

the markets for general com-
modities this week. The markets, however,
generally rule with a firm undertone. All sugar
refineries are now on an equal price basis; sup-
plies are quite plentiful and many wholesalers
are taking advantage of the U.S. exchange and
shipping surplus stocks over the border.
Molasses is steady to firm with a quiet demand
noted at this season. Cereals are steady with
very little demand. The corn flake manufacturer
who withdrew prices a week ago has not yet
come back on the market.

The spice market generally continues with
an easy tone; manufacturers report pickling
spices moving freely. The tea market has de-
veloped a firmer tone; primary markets have
advanced three to four cents per pound. New
crop second grade Japans have not as yet ap-
peared on this market, but quotations are out to
arrive and show an advance of four to six cents
per pound over old stock. The new pack of
sockeye salmon will be very light and quotations
very high. Grecian currants are arriving but
the demand that was expected in view of the

low prices compared with raisins has not been
manifest.

There is a big demand for raisins in the U.S.
which tend to make the opening prices on the
new crop very high. The high opening prices
on prunes given out by some packers are not
expected to hold. Spot stocks of shelled
almonds and walnuts are being offered to the
trade at prices below primary market quota-
tions. There is a distinct easy tone in the mar-
ket for rice and indications point to lower prices.
Vegetables and fruits are arriving in abundance
and prices generally are lower.

Fresh pork cuts are up one cent per pound.
The butter market is easy and quotations are
lower. Supplies of eggs are very light due to
the demand for export. Quotations are up two
cents per dozen. Lard and shortening are easier
with lower quotations.

WINNIPEG—The crop is in excellent condi-

tion, and is heading rapidly,
due to the welcome rain that invaded the
prairie provinces during the week. Business has
also been somewhat stimulated by the bright
outlook of the crop. There are very few
changes in the grocery market this week. There
is a scarcity of sugar since the advance of $3 per
cwt. last week. Molasses and syrups remain un-
changed with starches firm. Breakfast cereals
are in good demand. It has been reported that
the hot wave throughout the States has stopped
the growth of apricots, with the result that the
larger sizes have been greatly affected. The
first shipment of canned cherries has arrived.
The tea market is much firmer, while the coffee
market, although quiet, has shown considerable
firmness. Black pepper remains firm. Séveral
shipments of new Western jams have arrived
and the quality is up to the standard. Walnut
market has shown considerable firmness, while
the almond market remains weak. Limited sup-
plies of raspberries are arriving. Oranges ad-
vanced during the week, while banana prices
have a tendency downward.
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QUEBEC MARKETS

M ONTREAL, July 30[—8ugars are ruling fairly steady

under the recent advances,

to be easier.

Yellow sugars are inclined

The molasses market is easier with a
decline of 15 cents per gallon.

Canned strawberries will be higher.

Dried fruits are unchanged.
Teas are firmer and

higher prices are expected. Fruit and vegetables are plenti-

ta. and quotations are lower.

Sugar Steady
Montreal.

SUGAR.—St. Lawrence sugar ad-
vanced $3.00 per hundred, which places
all sugar on an equal price basis. Yellow
sugar is in a weak market.

Ak;::ﬁla Sugar Co., extra granulated sugar,
Acadia Smr Refinery, extra granulated..
Canada Sugar Refinery

Dominion Sugar Co., Ltd., crystal granu. 24 00
St. Lawrence Sugar Refineries

Molasses Has Declined

Montreal.

MOLASSES.—The molasse: market is
casicr and quotations have declined 15
cents per gallon.

S-gal. 38%-Ib. pails

S-gal. 656-Ib. pails, each
White Corn Syrup—

2-lb. tins, 2 dos. in ease, case

5-1b, tins, 1 doz. in case, case

10-1b, tins, 4 doz. in case, case
Cane Sprup (Crystal) Diamond—

45
15

—
aRNwm 0= =&

i Prleu for
Island of lalnt.nd
saes 1%

178

180
(in tine)—

2-1b. tins,"2 doz. in ecase, ease.
8<ib, tins, 2 doz. in case, case.
5-Ib, tins, 1 doz. in case, case.
10-Ib. tine. 4 dos. in ease, case

Dried Fruit Demnd Bruk

Montreal.

DRIED FRUITS.—There is no change
in the market for dried fruits. The
demand is brisk with a slight decline in
currants.

Aprieots, faney

038
L 1
0 30

Apples (evaporated) 019

Peaches (fancy)

=2!§288838388!8 28582

)
22-Ib.

boxes
Spanish (cooking),
es, each

Prunes (wlb boxes)—

cocoo0oOO RN OOO - X-X-X-1-1J

Strawberries to Be Higher
Montreal.

CANNED GOODS.—There are mno
price changes in the market for canned
goods. Canned strawberries will be
higher, but prices have not yet been_
named.

CANNH) VEGETABLES

Asparagus mammoth
green tips

Asparagus, imported (2%s).

Beans,

Beans,

Corn (2s)

Carrots (sliced), 2s

Corn (on cob), gallons

8

00 =3 4 4t O 1O N

Pumpkins, 2%s (dos.) .
Do., gallons (doz.) .

PO 4 DO S8 DO bt i s =L DO It bt et bt D 00 B bt bt

"N
o=

Do.,

Do., 1-Ib, b
Currants, bhek

Do.

-
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2s, heavy syrup, doz.
Peaches, heavy syrup—

-

Do., 2s (light syrup) . .
Do., 2%s
(grated and sliced),
dos.

Teas Are Firmer
Montreal.

TEAS.-~The tea market continues
firm. Quotaticns this week are un-
changed but higher prices are expected
in the near future.

Broken
Javas—
Broken
Broken
Japans and Chinas—
Early piekinn. Japans

23 a3

L a3
S0

cococoe oo ®ooe
*83

&

Above prices give range of qnoutiom to
retail trade.

JAPAN TEAS (new crop)—
Choice (to medium)
Early picking
Finest grades
Javas—
Pekoes

Broken Orange Pekoes 0 46
Inferior grades of broken teas may be had from
jobbers on request at favorable prices,

Spices Are Steady

Montreal.

SPICES.-—The spice market is steady

under a quiet demand. Quotations are
unchanged.

088

TSI
Ctlmry (Canadnn), b,
Cinnamon—
Rolls

Cmm of tartar (French, pure)..
Do., American high test

Gin(er (Jamaiea)

Ginger (Cochin)

Mace, pure, 1-Ib, ti

Mixed spice g
Do., 2% shaker tins, doz.

Nutmegs, whole—

Do., ground, 1-Ib. tins
Pepper, black

Do., white
Pevper (Cayenne)
Pickling spice

Do., package, 2 oz, dosz.
Do., package, 4 oz, doz.

00000000000 ~OOO00OO00O ©0O ©0
w
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Tartarie acid, per Ib. (erystals
or powdered)
Cardamon seed, per
nominal
C-rruny
Mustard seed, bul
Celery seed, ‘bulk (nominal)
Pimento, whole

(nominal)
k.

Nut Market Firmer

Montreal.

NUTS.—The market for nuts contin-

ves fira. Higher prices are expected
for full shipments.

Almonds, Tarragona, per Ib
Do., shelled
Do., Jordan
Brazil nuts (new)
Chestnuts (Canadian)
Filberts (Siecily). per Ib
Do., Barcelona
Hiekory nuts (large
Ib.

Pecans, No. 4, Jumbo
Peaputs, Jumbo
Do., extra
Do., shelled, No. 1 Spanish....
Do., Java No. 1
Do.

Do., shelled, No.

Peanuts (salted)—
Fancy, wholes, per b,
Fancy splits, per Ib.
Pecans, new Jumbo, per Ib

090 0000000 OC SOOOCOOCe
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Do., large, No, 2 polhhed
Do., Orleans, No. 2 ..
umbo

otk

T
ecocce ~ o0
s22vR T I

Do Chilean, bags, per Ib
Note—Jobbers sometimes make an " added
to above prices for broken lots.

Rice Market Quiet

Montreal.
RICE.—

o
-3
i

‘There is no change in the quo-

CANADIAN GROCER

tations for rice this week. The mar
is quiet with prices steady.
RICE—

21
18 00
14 00
13 76
Broken rice, fine
Bell Rice, fine
Bell broken rice

Do. (pearl)
Do.
Honduru.

NOTI.—'me rice market is lnbjeet to frequent
change and the price basis is gquite nominal.

ONTARIO MARKETS

ORONTO, July 30.—There are very few changes in the

markets for general groceries.

The St. Lawrence sugar

refinery have advanced their sugars $3.00 per hundred,
which places all refineries on an equal price basis. Syrups and

molasses are steady.
Spices are easy.

Cereals are steady under a quiet demand.
Teas are firmer.

New pack sockeye salmon is

expected to be very high with a short pack. Shelled almonds
and walnuts remain easy. Rices are easy and quotations are

expected to be lower.

Potatoes have declined $1.00 per barrel.

Domestic vegetables and fruits are arriving in abundant sup-

plies and prices are declining.

Sugar is Plentiful
Toronto.

SUGAR.—The St. Lawrence sugar re-
finery have advanced sugar $3.00 per
hundred, which places all refineries on
an equal price basis. Supplies are quite
plentiful and many wholesalers are tak-
ing advantage of the exchange and sell-
ing surplus stocks to the U.S. The raw
sugar market continues to decline, but
just how soon these declines will affect
the Canadian market will all depend
on the amount of high price raws the
Canadian refineries have on hand.

St. Lawrence, extra granulated, 24 21
Atlantic, extra granulated 24 21
Acadia Sugar Refinery, extra granulated 24 21
Dom. Sugar Refinery, extra granulated.. 24 21
Canada Sugar Refinery, granulated 24 21

Differentials : Canada Sugar, Atlantic, St. Taw-
rence, Dominion: Granulated, advance over basis:
$0-1b. sacks, 25¢; barrels, 6c; gunnies, 5/20s, 40c;
gunnies, 10/10s, C(k: enrﬁons. 20/6s, 60c; cartons,
60/2s, T6ec.

Differentials on yellow sugars: Under basis,
bags 100 Ibs., No. 1, 40¢; No. 2, 50c; No. 8, 60c;
barrels, No. 1, 385¢; No. 2, 46¢; No. 3, 5be.

Aecadia granulated, advance over basis: gun-
nies, §/20s, 40c; gunnies, 10/10s, 50c: ecartons,
20/5s, cartons, 50/2s, 70c. Yellows same as above,

Molasses Steady to Firm
Toronto.

SYRUPS.—There is no change in
syrups. The market s quiet and,
steady. Quotations are unchanged.

MOLASSES.—The market for (mol-
asses is steady to firm. The demand at
this season is quiet. New Orleans mol-
asses in barrels is quoted at 63 cents per
gallon.

Corn Syruve—
Barrels about 700 Ibs., yellow 0 10%

Half barrels, ¥c over bbls.;

bbils., %e over bbls.
Cases, 2-1b. tins, white, .99

885
L
610
1%

Cases, 10-1b. tins, white,
in ease
Onses, 2-Ib. tins, yellow,

Cnm. 10-1b. tins, yellow, 34 dosz.
in case
Cane Syrupe—
Barrels and half barrels, Ib...
Half barrels, ¥e over bbls.; %
bbls., 9 over
Cases, "2-ib. um.zdox in case
Molasses—
Fancy, Barbadoes, barrels, gal
Choice Barbadoes, barrels ....
New Orleans, bbls., gnl
‘l‘lnl, 2-Ib., le

Tins,

10-1b.,, % dos. to case,
Barbadoes

of 2 doz.

Tins, No. 5, baking grade, case
of 1 do=.

Tins, No. 10, baking grade, case
of 1% doz.

West Indies, 1%s,

Cereal Market Quiet
Toronto. -
CEREALS.—Practically no movement
is shown in the market for cereals. The
market is steady with no price changes.
aluhnul.ou

00
50
25
25
00
5

Barley, pearl, 98s

Barley, pot, 98s

Barley Flour, 98s

Buckwheat Flour, 98s

Cornmeal, Golden, 98s
Do., fancy yellow, %8s

Oatmeal,

1]

90s

Rolled Whnt. 100-1b. bbl.
Cracked wheat, bag
Breakfast food, No. 1

Do., No. 2
Rice ﬂour 100 1lbs.
Linseed meal, 98s
Peas, split, 98s
Blue peas, Ib.
Marrowfat green peas
Graham Flour, 98s
Farina, 98s

Package Cereals Unclunged

Toronto.
PACKAGE GOODS. — This market
is fairly quiet with very little demand

COONCOVDRANOIAN: AT ANAD
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for package cereals with the exception
of the ready prepared variety. Kei- -
logg’'s Corn Flakes (London), manufact-
urcrs, who withdrew prices a week ago,
have not come back on the market and
it is the general opinion that prices will
be higher when this line is again offered.

PACKAGE GOODS

Rolled Oats, 20s, round, ease....
Do., 20s, square, case
Do., 36s, case
Do., 18s, case

Porridge Wheat, 36s, regular, case
Do., 20s, family, case
Cooker Package Peas, 36s, case..
Cornstarch, No. 1, Ib. cartons...
Do., No. 2,
Laundry starch
Do., in 1-lb, cartons ....
Do., in 6-lb. tin canisters
Do., in 6-Ib, wood boxes
Celluloid Starch, case ...
Potato Flour, in 1-lx pkgs.
Fine oatmeal, 2
Cornmenl, 24s
Farina, 24s
Barley, 24s
Wheat flakes, 24s
Wheat kernels, 24s
Self-rising pancake flour, 24s....
Buckwheat flour, 24s
Two-minute Oat Food, 24s
Puffed Wheat, case
Puffed Rice, case
Health Bran, case
F.8. Hominy,
Do., pearl,
Secoteh Pearl Burley. case
Soll-rldn: Pancake Flour, 30 to

Do., Bnekvhe-t Flour, 30 to ease
Sel!-rhlnu Pancake Flour, 36 to

el NN AN NARALMNRANWDANONOOODOCORNILANAAD

Do Buckwhen Flour, 18 to case

New Honey Offered
Toronte.

HONEY.—There is no new honey as
yet appeared, but bee men are offering
their crop at 27 to 28 cents per pound.
Dealers state this is too high and are
not making any contracts. Some deal-
ers have purchased New Zealand honey
at prices laid down in Toronto around
22 cents per pound.

Spices Continue Easy
Toronto.

SPICES.—Tbhe spice market generally
continues with an easy undertone. Man-
ufacturers report a brisk business, es-
pecially on pickling spices.

Ginger, Cochin
Do., Jamaica .

Mustard, pure ..

Herbs — sage, thyme,
mint, savory, Marjoram

parsley,

Chillies, Ib.

Mustard seed, whole
Celery seed, whole
Coriander seed
Carraway seed, whole
Tumeric

Curry Powder .
Cream of Tartar—

French, pure

American high-test, bulk

2-0z. packages, doz.

4-oz. packages, doz

8-0z. tins, dos.

‘The above quotations are for the bo-l
Cheaper grades can be purchased for less.
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A Strong Market for Tea
Toronto.

TEAS.—The tea market has devel-
oped a firmer tone. The primary markets
have advanced three to four cents per
pound. This applies especially to the
lower grade Ceylons and Indias. High
grades are scarce and the market strong.
Second grade Japans have not as yet
appeared on this market but quotations
are out at 55 cents per pound to arrive.
Ceylons and Indians—

Broken Orange Pekoes
Javas—
Broken Orange Pekoes
Broken Pekoes
Japans and Chinas—
Early pickings, Japans
Do., secon:
Hyson thirds
Do., pts.

oo ooeoe

ox OOSG
owm D -

cCooO-
L1
3228

12
Above prices give range of quotations to the
retail trade.

Coffee Market Quiet

Toronto.

COFFEE.—The coffee market is un-
changed. Quotations are steady and the
demand is quiet.

0 51 0 53
Java, Ol Government, Ib.
Bogotas, Ib,

Guatemala, Ib,

Mexican, Ib.
Maracaibo, b, 0 47
0 45

0 50
0 52
055
0 48
0 46
0 53

049
0 48

Jamaica, Ib,

Blue Mountain Jamaice
Mocha, b, vane 0 55
Rio, Ib, 0 35 0 37

New Salmon Will be High
Torente,

CANNED GO .)DS.——The quotations on
the new pack sockeye salmon have not
as yet been definitely named. The price,
however, is expected to be around $23
for ones. The pack is expected to be
small. Canned peas are about cleaned
up. Standards are quoted as high as
$2.40 per dozen.

L
o
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Do., 4s, each 0
New Ramm Expected High

Toronto.

DRIED FRUI TS. — There is a quiet
demand for dried fruits. Grecian cur-
rants are arriving but the demand that
was expected in view of low prices as
compared with raisins has not been man-
ifest. New crop raisins are expected
to open at high figures. The high open-
ing prices on prunes quoted by some

‘packers are not expected to hold.

Evaporated apples 21
Apricots, cartons, 11 oz., 48s...,
Candied Peels, American—
Lemen ... .
Orange
Currants—
Greek Filiatras, cases
Do., Amalias ....
Do., Patras
Do.,
Australians, 3 Crown, lb
Dates—
Excelsior, pkgs., 3 doz. in case
Dromedary, 9 doz. in case....
Fard, per box, 12 to 13 Ibs.
Hallowee dates, per lb.

igs—
Taps-Comarde, b,
Layer, 1b.
Prunes—
30-40s,
40-50s,
50-60c,
60-70s, 25
70-80s,
80-90s, .
90-100s, 25s

Sunset prunes
each

Standard, 25-1b. box
Choice, 25-1b. box,
Faney, £256-b. boxes

Raisins—
California bleached, 1b.
Seedless, 15-0z. packets
Seeded, 15-0z. packets
Crown Muscatels, No. 1, 26s...
Turkish Sultanas

POOOOOO OO OoOWANN OOOOOS ©0 »o

in 5-lb. cartons,

Shelled Nuts are Cheap

Torento.

NUTS.—Spot stocks of shelled al-
monds and walnuts are being offered to
the trade at prices below primary mar-
ket quotations. Importers state that
these goods cannot be replaced at the
prices quoted and that when present
stocks are reduced prices must be ad-
vanced. Bordeaux shelled walnuts are
quoted at 60 cents per pound. Shelled
almonds are 62 to 65 cents per pound.

033
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Rice Continues Euy
Te
l‘l?lICl-].—'l‘here is a distinct easy tone

39

in the market for rice. Indications all
point to lower prices. Quotations on
spot stocks are unchanged.

Honduras, luuy per 100 lbs.

Siam, flney. per 100 lh

Siam, second, per 100 Ibs,

Jmnl, flney. per 100 lbs.
Fancy Patna

Potatoes Are Lower

Toronto.

VEGETABLES. — Potatoes have de-
clined 31.00 per. barrel. Home-grown
potatoes are just appearing on this
market but large supplies are expected
next week. Imporled tomatoes are
finished but the Ontario variety is ar-
riving freely and quotations are lower
Vegetable marrow is on the market
at 75 cents to $1.00 per dozen. The first
shipment of Michigan celery has arriv-
ed. Cabbage is cheaper. Cucumbers
are quoted at $2.75 to $3.00 per 11-quart
basket.

Lettuce, Can., head, 2 to 8 doz.

, Can., per doz.
Green Onions, doz. bunches
Rhubarb, outdoor, dos.
Parsley, domestic, per 11-qt. bask.
Cucumbers, per 11-qt. bask.
New Carrots, per doz.
New Beets, doz. bunches
Wax Beans, home grown, bskt...
Radish, doz. bunches
Onions, Texas, crate
New Potatoes, Carolina—
No. 1, per barrel
No. 2, graded, per barrel
Tomatoes, Ontario, 11-qt. bskt...
Do., hothouse, per Ib.
Do., Leamington, bkt.
Green Peas, basket
Green Peppers, hot, 11-qt, bskt..
Do., sweet, 11-qt. bskt, a
Vegetable Marrow, doz.
Celery, Michigan, bunch

Ot <t " WOWOW NOCOOWOO~ON
i e

Fruit in Good Supply
Toronto.

FRUIT.—The hrst car of Elberta
peaches has arrived and quoted at $6
per 6-basket crate. California Malaga
grapes are on the market at $6.50 per
box. Raspberries are coming very slow
and price keep around 33 cents. Huckle-
berries are in good suppdy at $2.75
to $3.00 per basket. Cantaloupes, stand-
ard cases, are up 75 cents.

Orlnzr:e-, Valencias—

48s

8
Watermelons, 26-lb. aver,,
Cantaloupes, Cal., case, 45s....
Georgia Peaches, 6-bskt. crates..
Plums, Cal.,, box
Canadian Cherries—

-l e L R R

Blueberries, bskt.
Lawton Berries
Red Curnnu.

RO OO D

Applu. tnmp.rent hampers ...
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Pears, Cal. Bartlett's, box
Grapes—
California Malaga, box

Flour Market Steady
Toronto,

FLOUR.—The flour market is un-
changed. The mills are still busy with
export orders but domestic business is
reported quiet.

Ontario winter wheat flour,
carload shipments, on
per barrel, in jute bags
Manitoba, spring wheat flour, in
jute bags, per barrel

Pickles Advance
Toronte. —_—

PICKLES.—Bishop & Pringle pickles
have advanced. The following is now
the correct quotations on the Queen
Quality brand:

In case Per doz.
2 doz. $3 30
p 217

CANADIAN GROCER

Mixed

Sweet Mustard
Sweet Mixed

20-0z. Square—
Mixed

2 doz.

Bulk Pickles—Crocks, 1 gal. (American)—

Sour Mixed 1-3 doz.

Sour Chow

Sweet Mixed or Mustard ...
Oak Kegs—10 gal.—

Dill (350 count)

Sour Mixed

Sweet Mixed .

Chow

Sweet Mustard .

1-3 doz.
1-3 doz.

LR DOV o et

Sour Gherkins ....
Sweet Gherkins

Wrappmg Paper ngher

Toren

PAPER.—Manila paper in rolls has
advanced to 15 certs per pound. Kraft
is up to 17 cents per pound.

WINNIPEG MARKETS

INNIPEG, July 30.—Sugar supplies are not over plenti-
ful and there is a possibility of a scarcity in the next

few weeks.

Molasses and syrups are unchanged.

New pack canned cherries are on the market and prices are in

advance of last year.
pers are firmer.
easier.
definite prices are not named.
are much firmer.

The tea market is firmer.
Cloves are easier.
Several shipments of Western jams have arrived but

Black pep-
Sago is firm. Rices are

Almonds are weak., Walnuts

New vegetables are arriving freely.

Lemons have declined and oranges are higher.

Scarcity of Sugar

Winnipeg.

SUGAR.—The New York raw sugar

market declined two cents a pound this
week. Since the advance of sugar, $3.00
per cwt. last week, sugar is not over-
plentiful and there is every possibility of
a scarcity within the next few weeks.
Yellow sugar sales have fallen off and
one of our eastern refineries is trying
to stimulate the use of same by using
space in the daily press trying to create
a better demand. Prices are remaining
firm.
Redpath, granulated,
8t. Lawrence, gran., 100-1b. bag.
Atlantic, granulated, 100-Ib. bag
Dominion, granulated, 100-1b. bcg
Acadia, granulated, 100-lb.

Yellow Sugar, No. 2, 100-1b. baa 24 55
Powxdered Sugar, 50-Ib. boxes

per cwt.
Icing Sugar, 50-1b. boxes, per ewt.
anp Sugar, soft, 100-1b. boxes.
, hard, 100-1b. boxes, per box
Cnbeo 100-1b. boxes, per box.

Molasses is Unchanged
Winnipeg.

SYRUPS.—Molasses is reported to be
very firm on account of the steady de-
mand. Supplies, however, are coming
through very slowly. Cane and corn
syrup remain firm and supplies are arriv-
ing a little more freely.

100-1b. bag

in
Clm 10 Ib. tins,
in .ose
Cues 20 Ib. tins,

\IANE SYRUP—
Pure, 2%s tins, case of 2 doz
Pure, 5s, per case of 1 doz....
Pure. 108, per case of % dosz...
TABLE SYRUP—
Maple flavor, 24s tins, per case
of 2 doz.
Do., 2s, tins, per case of 1 dos.

:M“
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Starches Remain F irm
Winnipeg.

STARCHES.—The starch market is
exceedingly firm with every indication
for higher prices, due to the firm tome
being shown in the corn market.

Cornstarch, 1-lb, pkgs., per b... .... 2

Do., No. 1 quality, 1-Ib. pkegs... .... 4
Gloss, -!b m.. Ib. 4
Celluloid, 1 Dkl ¥ 65

Cornflakes in Good Demand

Winnipeg.
PACKAGE CEREALS —Rolled oats
sales have fallen off during the warm

%
%
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weather due to the consumer using more
of package cereals as prices are very
reasonable. There is a heavy demand for
corn flakes on account of the special ’
price being quoted by some manufactur-
ers.
PACKAGE CEREALS

Rolled oats, 20s, round cartons. 6 00

P T NN
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2 bale
Buckwheat lr!b. whole, 98-lb. .

Dried ant Market F irm
Winnipeg.

DRIED I-‘RUITS. — The hot wave
throughout the States during the past
month stopped the growth of apricots,
with the result that not only have the
larger grades been largely affected but
the tonnage as well. According to pres-
ent figures the apricot crop is at least
one-third shorter than originally estim-
ated. In addition to this the canners have
been buying heavily and have taken twice
the tonnage expected. The prune situa-
tion during the past week reports a seri-
our dropping off of prunes in Napa and
other northern districts. Just how seri-
ously the crop is affected we are as yet
unable to determine. The opening price
on prunes will probably be named during
the month of August.

DRIED FRUIT
Dvlponled Apples,

" per ®
Do., 0 m pkn
, Hallowee, bnlk. b

lmnba-rlu. 4 doz. ease, pkt....
Peaches, standard, 'gor b
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Canned Cherries Arrive

CANNED GOODS —The only line of
canned fruit to reach Winnipeg so far is

canned cherries and prices are in advance
over last year.

Tea is Much Firmer
Winnipeg.

TEA.—Fine and good quality teas are
very high and hard to procure, even the
common grades have advanced during the
week. Prices are well maintained.

INDIA AND CEYLON—
Pekoe Souchongs, first quality .
Do., second quality
Pekoes, first quality
Do., second quality
Broken Pekoe, first quality ...
Braken Onnce Pekoe, first qual.
Japan

- OF O
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Coffee Market Firmer
Winnipeg.
COFFEE.— There is not very much
change in the coffee market since our last
report. Mild coffee remains firm.

Black Pepper Firmer
Winnipeg.

SPICES. —Black pepper is a little
firmer this weck, while cloves are slight-
ly easier. Jamaica ginger remains very
high and is very hard to procure.

Sago Market Firm

nipeg. —

RICE.—The sago market remains firm,
while the rice market still shows weak-
ness.

RICE—
No. 1 Japan, 100-1b. sacks, Ib..
Do., 50-

. Ib.
, sack lots, 130 to 150 1lbs,

per
Do., in less quantities,
Tapioca, pearl, per Ib.

Western Jam Arriving
Winnipeg.

JAMS.—Several shipments of new
Western jams have arrived in Winnipeg,
but as yet the price has not been named,
and merchants report the quality very
good and up to the standard.

Walnut Market Firmer
Winnipeg.

NUTS.—The almond market still re<
mains weak and, owing to the unsettled
state of the exchange it is difficult to
form a clear idea of future developments.
The walnut market is much firmer and
very quiet at present. The primary mar-
ket has increased considerably and high-
er prices are looked forward to. Spot
stocks are pretty well cleaned up. There
is nothing particularly developed in

CANADIAN GROCER

Brazils, but the prospects are only for a
far crop. lLower prices are not expected.
NUTS,
Ahon(h pe!
Spanish Pnnuh, No. l per Ib.
Pecans, per
Walnuts, per Ib,
Nuts in shell—
Peanuts, rouh% Jumbo, per b,

b

Walnuts, per Tb.
Pecans, per Ib.

New Vegetables in Demand

VEGLTABLES.—New vegetables are
arriving daily and are in good demand.
Several shipments of Ontario tomatoes
are arriving and are being offered at
$4.50 per basket. New potatoes are being
quoted at 10 cents a pound.

VEGETABLES ¢

Carrots, new, per Ib.

Beets, new, per Ib.

Turnips, new, per Ib,

Head Lettuce (Cal.), per doz..

Leaf Lettuce, per doz.

Radish, per doz.

Green Onions, per doz.

Cucumbers (hothouse), per doz. ..

Cabbage (new), per lb,

Potatoes (new), per Ib.

Oniorr (Cal. Bermuda sack), per
sac

o090 e Oowoo
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Caulifiower, per dos.
Celery (B.C.), per Ib. .4.
Rhubarb, per Ib
Tomatoes, per case

CadOOorOod COWOOO~OCD
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Oranges Have Advanced

FRUIT.—Strawberries are practically
finished and limited supplies of raspber-
ries are arriving. Lemons dropped fifty
cents a case, while oranges advanced fifty
cents a case this week. Better supplies
of bananas are arriving with tendencies
for a lower price. Bartlett pears and
Crawford peaches are now being offered
to the trade.

Lemons, Cal.,
Bananas, per b,
Peaches, Cal;, case
Plums, per case
Canteloupe, Stand., 45s, per case
Do., flats, 12s to lFu per case
Wntzrmelon per |b.
Cocoanuts, per dos. ..
Dates, 36 pkgs. to case
Figs, per case
Do.,
Oranges—
200s and smaller
3he .. o

e I~OormROo-

1508 ...
100 ... o
Cherries, boxes

Do B.C., Royal Ann, 24 to

Do B.C., Bings, 24 to case..
\lewA.pplu per box ... .
Pears, case

Rupberﬂcl. per case ...

———————

WATCH THE BULK CEREAL
Continued from Page 35

merchant’s attention to this and ex-
plained that th: reason he had so much
trouble with his cereals was because
the bins were never cleaned out before
refilling. The fresh goods were dumped
on top of the old and worms had work-
ed to the top.”

There is no line of goods in a grocery
store that needs such careful attention
as the bulk cereal department and es-
pecially during the summer months.

28883 23338

.eals are kept.

41

There are some merchants who are
very particular about the way the cer-
One person is made re-
sponsible for the condition of the cer-
eals. He must brush out the bins thor-
oughly before replenishing. Every cor-
ner is scraped and the dust removed, so
that there is no possibility of insecta
lurking in the bins to spoil the fresh
cereals.

Another point, is to carefully watch
the stock and not buy more at one time
than can be disposed of in a reasonable
period. As cereals are slow sellers in
the summer months it is a good plan to
buy not more than a couple of weeks’
supply at one time. Handled in this
manner bulk cereals should not give the
merchant much trouble.

—— e

A PENNY MADE IS A PENNY AHEAD
Continued from Page 31

because you can show how much more
you are giving for the money, with qual-
ity unimpeachable.

What, after all, do you know about
package goods on which you are dom-
pelled to stake your reputation? How
long has the jobber held the case you got
in to-day? Is it the tail end of a lot on
which he bought too heavily or care-
lessly doubled up? 1Is it the last of the
final purchase of last season’s goods
shipped to you just before he got in the
first of his new crop product?

You don’t know the answer. You must
take chances. You will know for a cer-
tainty when one of your best customer’s
reports indignantly, in horrified tones,
that “there were worms—do you get me?
WORMS—in that last package of
Blankton’s rice you sent me!”

Of course, the jobber will “make good.”
Make good? How can he? The damage
is done—done through no fault of yours.

But with goods which you buy in bulk,
store in proper containers and pack your-
self, you are in position to KNOW the
condition of every pound sent out. You
can buy conservatively, strictly according
to the character of each item, keeping
your supply light, keeping it fresh al-
ways. Your investment in any one item
can be kept at the minimum and you have
only one line to think about—your own.
You don’t have to burden yourself, your
shelves and your bank balance with six
or eight different brands of the same
thing. You have excellent merchandise,
cared for and backed up by your own skill
and integrity.

Why is this not the better way to do?

These are some of the aspects of this
problem of bulk vs. packagé merchandise,
and I think it will pay you to weigh all
factors carefully.

A final thought is that the packing of
your own goods is one of the best ways
to utilize every minute of time in your
store, getting profitable work out of
present-day expensive help which other-
wise might be only partially employed.
Men can always be kept busy putting up
packages in advance.
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WEEKLY MARKET REPORTS BY WIRE

Statements from Buying Centres, East and West
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Nova Scotia Markets ’
FROM HALIFAX, BY WIRE

Halifax, July 29.—Price fluctuations
are few this week and are cor.fined most-
ly to the produce market. Creamery
prints have advanced one cent per pound,
bringing the price up to 62 cents. Dairy
butter has also advanced two cents per
pound, raising the price to 54 cents per
pound and on tub to 52 cents. Ontario
cheese has declined one cent per pound.
Eggs ara up ore cent per dozen. One
wholesale grocery firm reports that can-
ned peas of this year’s pack are expnected
to be on the market within the next
week.

Flour, No. 1 patents, bbl.,
Cornmeal, bags
Rolled Oats, per bag ..
Rice, Siam, per 100 Ibs..
Tapioea, 100 lbs.
Molasses (extra fancy Barbadoes)
‘Sugar, standard, granulated
Do., No. 1, yellow
Cheese, Ont., twins
Eggs, fresh, doz.
Lard, compound
Lard, pure, Ib.
American c:lear pork, per bbl...
Tomatoes, 2l%s, standard, doz...
Breakfast bacon
Hams, aver. 9-12 Ibs.
Do., aver. 12-18 Ibs,
Do., aver. 18-25 lbs. ..
Roll bacon
Butter, creamery, per lb.
,Do., dairy, per Ib.
Do., tubs
Raspberries, 2s, Ont., doz.
Peaches, 2s, standard, doz
Corn, 2s, standard, doz. ..
Peas, siandard, doz.
Apples, gui., N.S., ¢
Strawberries, 2s,
Salmon, l:d Spring, hb. eases .
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lvcponud Apples, per Ib. e
Dried Peaches, per b
Potatoes, Natives, per 90-b. bag
Beans, white

Do., Yellow Eye
Lemons, Cal., case
Grapefruit. Cal,,
Bananas, per Ib. ...
Oats, per bush,
Watermelons, each
Apples, American, box
Carrots, per doz. bunches
Turnips, pe rdoz. bunches
Beets, per doz.
Cabbage, native, Ib.

QummNuwotd a0

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. Joha, N.B., July 29.—The markets
show few changes this week. Business
is the average. Rolled oats have de-
clined $1.00 now quoted at $13.00. Stocks
of carne! peas and corn are practically
depleted. Fresh vegetables are arriving

in abundance. Old potatoes are finished.
New potatoes are easier, now selling
around $4.00 per bushel. Dairy pro-
ducts are slightly scarcer owing to
farmers heing busy with hay crop.

Flour, No. 1 patents, bbls.,, Man. 16 60
Cornmeal, gran., bags ™
Cornmeal, ordinary 10
Rolled oats
Rice, Siam, per 100 Ibs...
Tapioea, 100 lbs.
Molasses
Sugar—
Standard, granulated
No. 1 yellow
Cheese, .B.
Eggs, fresh, doz.
Do., case ....
Lurd. pure, Ib. .
Do., ecompound
American, clear pork
Tomatoes, 2'%s, standard case....
Beef, corned, 1s
Breakfast bacon
Butter, creamery, per Ib..
Do., dairy, per Ib
Do., tub
Raspberries, 2s, Ont.,
Peaches, 2s, standard, case
Corn, 2s, standard, case
Peas, standard, case
Apples, gal.,
tnwbernel, 23, Ont..

AN IASSOORMBO

Evaporated Apples, per. lb,

Do., Peaches, per lb. &
Potatoes, Natives, per bushel ..
Lemons, Cal., case
Grapefruit, Cal.,

OWVeOOAND

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., July 29.—B.C. sugar
has advanced $2.00 but majority of job-
bers are still selling at previous prices.
Crisco dropped 50 cents per case. West-
ern pack jams are withdrawn.” Sago
and tapioca are easier and quotations
have dropped one to two cents per
pound. New pack lobsters are on the
market and quoted at $3.25 to $3.560 for
quarters and $5.90 to $6.00 for halves.
Lard is fairly steady. Ceylon cocoa-
nut is quoted at 27 to 31 cents per pound.
Peanut butter is lower. Jello has ad-
vanced 4C cents per case. Sockeye sal-
mon ones $%2.00 to $23.00 per case.
New potatoes are $90.06 per ton. Rasp-
berrits are $6.00 and cantaloupes $8.75
per case.

- —
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Sugar, wn cane, granulated, ewt
Cheese No. 1, Ont, large
Alberta cheese, twins

cecceofco
(3343 4-1=1-t + $ $ 1

Lard, pure, 3s
Eggs, new laid, local, case
Tomatoes, 2%%s, standard, case..

Raspberries, 2s, Onhrio. case. ..
Cherries, 23, red, pitted
Apples, ev-ponhd 508

British Columbia

FROM VANCOUVER, BY WIRE.

Vancouver, B.C., July 29.—There are
practically no changes in the markets
this week. The potato market is quite
upset and are selling at $56.00 per ton.
Mooreapark apricots $3.00 per case Ker-
emens $2.00. Other fruit prices un-
changed.

——————

W. J. Freeman of the Brantford Com-
puting Scale Co., Brantford, Ont., is on a
business trip to Vancouver.

Albert Reeks, for many years in the
grocery business in St. Thomas, Ont.,
passed away on Saturday last. He was
65 years of age. He is survived by a
widow and nephew.

REQUIRES CANADIAN GROCER
AGAIN

Canadian Grocer.

Dear Sirs.—It was away back
in 1890 or 1891 that I became a
subscriber to Canadian Grocer
and discontinued only when my
business in Montreal, known as
the Co-operative Grocery Co., was
sold out in 1913.

After a rest of seven years I
am ;oini get into the business
again, having recently bought
from the executors of the estate
of the late George Clark of Both-
well, Ont., the premises and the
business.

When I take possession about
August 15 you may then put back
my name on your list of subscrib-
ers.

In the meantime, will you have
the kindness to favor me with a
list of broom manufacturers, includ-
ing one located in Owen Sound,
whose name I have forgotten?

A. GIRARD.

125 Grand Ave. E., Chatham, Ont.
July 15th, 1920.
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Sockeye Pack on Fraser
Will Be Equal to Last Year

Half the Entire Pack in 1919 Was Put Up in the
Skeena River District, But a Much Smaller
Pack is Expected There This Year.

season’s pack of sockeye in Bri-

tish Columbia is given below in
districts in proportion to the total pack:
4.25 per cent., Vancouver Island District
7.65 per cent., Naas River District *
8.01 per cent., Fraser River District
148 per cent., Outlying District
15.23 per cent., Rivers Inlet District
50.06 per cent., Skeena River District

100 per cent,

The above shows that half the entire
sockeye pack whs put up in the Skecna
River district. At the commencement of
the fishing season reports from that dis-

VANCOUVER (Special).—The 1919

trict indicated a good-sized pack. How--

ever, the fish had not then commenced
to run, and the reports were only indica-
tions.

The fish are not running so strong as
last year on the Skeena River, and a
much smaller pack is expected in that
district this season.

A Good Run in Rivers Inlet District

The sockeye arc just starting to run
on the Fraser River, and the pack on the

Fraser is expected to be equal to last
year. However, this was only 8.01 per
cent. of the total pack.

Regular English customers have al-
ready placed large orders for sockeye
and redspring salman, subject to pack.
Sales have been made to them at $21.00
a case unlabelled. The market is firm,
and has a tendency to advance further,
In United States packers are asking
$24.00 per case for sockeye halves. Last
year the large packers here gave smaii
pro rata deliveries of sockeye at opening
prices, and within a short time the
market advanced $3.00 to $3.50 per case.
Short deliveries of this grade are again
expected this year, and it is anticipated
that independent packers will get a
similarly higher price than the opening
price. Since the first export sales made,
about two months ago, sockeye has ad-
vanced $2.50 per case. The price of
raw sockeye to the fishermen opened at
65 cents per fish. Already they are
paying 75 cents on the Fraser, and some
packers think it-will be necessary to pay
$1.00 per fish to induce fishermen to
catch same for them.

Canada’s Fishing
Revenue Enormous

Total Revenue Amounts to Over $60,000,-
000, Showing an Increase of
$25,000,000

Ottawa.—Canadian fisheries for the
fiscal year, which closed with March last,
produced a total commercial revenue in
excess of sixty million dollars, or an in-
crease of twenty-five millions, as com-
pared with the fiscal year that closed
with March, 1917. The export trade in
fish for the last fiscal year was worth
$40,687,172, an increase of over one hun-
dred per cent, in value, as compared with
1914. The increase over the preceding
year was in excess of four million dollars.

The export trade with the United
Kingdom increased from $6,726,389 in
1914 to $9,815,979 in the last year, while
the trade with the United States jumped
from $5,644,3556 in 1914 to $17,180,250
last year. The great increase in fish
sales to the United States has been due
to the fact that the value of canned
salmon sold to the Republic in 1914 was
$115,360, while last year it was $12,067,-
319. During a span of six years there
has been a jump of nearly three hun-
dred per cent. in the value of dry salted
cod, ling, hake and pollock shipped into
the United States.

Trade authorities look with some dis-
favor upon the increased fish trade with
the United States, because a large quan-
tity of salmon and other fish imported

from Canada is exported again. Statistics
indicate that the premium on American
money is attracting Canadian trade to
the exclusion of other markets. “While
United States firms have agents abroad
building up future trade, Canadians,” re-
marks an official statement, “are content
to sell to the United States. They seem
not yet to have appreciated the fact that
the premium on American funds gives
Canadian exporters in foreign markets
an advantage over their American com-
petitors to the extent of the premium.
The warning given recently by a Cana-
dian bank that Canadians are letting slip
by the opportunity to build up Canadian
trade would seem to be applying just now
to the fishing industry.”

—_——

U.F.0. PURCHASE STORE IN
ST. THOMAS

The United Farmers’ Co-operative
Company, Limited, of Toronto, has pur-
chased the business and stock of Samuel
Graham, clothing merchant, of this
city, and will open the store, which is
located in the Engineers’ building, as
soon as it can be renovated. The an-
nouncement was made by J. E. Hager-
man, of Toronto, who is in St. Thomas
taking stock. The new store will handle
general dry goods, men’s furnishings,
boots and shoes and groceries.

—_——————

* HAS BIG POTATO CROP

Winnipeg.—Manitoba's potato crop
this year will be the biggest by far the
Province ever has produced, provided
that present favorable weather condi-
tions continue.

—p e

528 TONS SUGAR SENT ACROSS
LINE IN ONE DAY

Windsor.—According to figures made
public by the Customs Department here
vesterday, approximately 528 itons of
sugar were shipped across the border
here in one day last week. The greater
part of the sugar is being shipped to
the United States hy the large Canadian
refineries. One shipment of 60,000
pounds was made by a Toronto whole-
saler, it is said. Local dealers declare
there is no scarcity of sugar despite tha
large exports.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

ONTREAL, July 30.—The feature of the produce mar-

ket this week is the drop in the price of butter.

Butter

is one cent per pound lower this week as a result of the

market being less active.

! i Eggs are in good supply but the
high prices demanded lately are still in force.

There is no

change in the price of fresh or cooked meats and the poultry

market is rather quiet.

Lard and shortening continue firm at

prices qu_oted. Fresh fish from the Eastern coast is very scarce
but British Columbia shipments are meeting the. market.

Qualla salmon is up lc a pound this week.

New cheese is

quoted this week at 30c per pound, which is one cent lower

than prices previously quoted.

Fresh Meat Unchanged

Montreal.

FRESH MEAT.—There is no change
this weck In the price of fresh meat r in
the live stock market. The trading is

rather quiet and the prices remain un-
changed.

FRES

Hogs, Hve (selects)
Hogs, dressed—

Abattoir killed, 66-900 Ibs

Po;k—

Legs of pork

Loins (trimm

Loins (untrimmed)

Bone trimmings

L-X-X-J
gRRBTILS

(Cows)
028 30 30

000000000:3 o®o®o
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Montreal. e
BARRELLED MEATS.—There is no
change in the price on. barrelled meats.
The demand is small during the summer
season and most of the packing is done
for export.

BARRELLED MEATS >
Barrel Pork—

Canadian short cut (bbl.), 30-40

Cooked Meats Firm

COOKED MEATS.—The demand for
cooked meat continues very good during
the summer season. There is no change
in the price however and quotations re-

ecccseccccee
BERESE3TRERS

Smoked Meats Unchanged
Montreal.

SMOKED MEATS.—There is a very
fair demand for smoked meats this week
but prices are unchanged. The absence
of so many from the city during the
summer months has cut down the de-
mand to an extent which is noticeable
in sales.

BACON—
Breakfast, best
Smoke Breakfast
Cottage Rolls

co09O
22888 SNR2S

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut

o
°
0
0
c

Cheese Slightly Lower
Montreal.

CHEESE»—The bidding for cheesel
on the primary market has not been so
active of late. The demand for Euro-
pean market has hiightly fallen off and
as a result the price of new cheese has
dropped 1 cent this week to 30 cents
per pound. Old cheese continues firm
at 36 cents per pound.

CHEESE—
New, large, per Ib.
Twins, per Ib.

Butter Drops One Cent

Montreal.

BUTTER.—Following the advance in
the price of butter of last week there
has been a reaction on the market and
bidding was not so active this week.
As a result the price of butter has drop-
ped 1 cent per pound to 61 cents for
creamery prints and 60 cents for solids.
The price has been very high on account
of the big demand from the American
cities and as a result higher prices have
had to be paid in Canada. The opinion
is expressed that butter will be cheaper
in the near future as this demand dim-
inishes.

BUTTER—
Creamery prints, qual.,, new ..
Do., solids, quality, new....
Dairy, in tubs, choice
Dairy, prints

Eggs Demand High Prices
Montreal.

EGGS.—The price of eggs remains
the same this week with the big demand
for packing continuing; 62 cents is be-
ing asked for select and 55 cents per
dozen for fresh eggs. These prices are
very firm and all offerings on the mar-
ket are taken at the advanced prices.

Margarine Sales Small
Montreal.

MARGARINE.--The demand for mar-
garine is not very heavy at this season,
and prices continue as they have been
for some time.

MARGARINE—
Prints, according to quality, 1b. © 32 03
Tubs, according to quality, 1b. 0 81 034

Shortening Prices Hold
Montreal.
SHORTENING. — There is no change
in the price ow shortening this week. The
market as a whole is very firm at quo-
tations given but some brands are com-
peting for the market with slightly low-
er prices.

Bricks, 1 1b., per Ib. .......... 1A %
Lard Prices Diff
Montreal.

LARD.—There is no change in the
price of pure lard this week. Some
compounds have dropped 1 cent a pound
and some brands of pure lard are also
cheaper. The well-known brands, how-
ever, remain at prices quoted and no
reason is given on the primary market
for any change in price.

&
Eastern

Montreal.

FISH.—The supply of fish from the
Pacific coast is meeting the demands
of the market very thoroughly. The
fishing season from the Eastern coast
has been rather disappointing and in
about over. Lake trout and white fish
are very scarce and doree is practically
off the market. Fresh haddock is scarce
but cod are in very good supply. Qualla
salmon is up 1 cent per pound this week
as a result of a shortage in the supply.
There is no change in the price of
smoked or the prepared fish.

000000000000
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FROZEN FISH
g-};::t 'l;vm and chicken
a estern,
Ha rn, medium
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SMOKED

Finnan Haddies, 15-Ib. box
Fillets, 15-lb. box

cwnooe
S25RES

Smoker Salmon Sia ;

No Change in Poultry
Montreal.

POULTRY.—No change is experi-
enced this week in prices on poultry.
Prices remain as they have been for
some time. while the demand and the
offering on the market is small during
this season.

(Selling Prices)
POULTRY (dressed)—
Chickens, roasting - (3-6 Ibe.)....
Chickens, roasting (milk fed)....
Ducks—
Brome Lake (milk fed green)..
Domestic

Geese
Old fowls (large)
Do. (small)

coooeoe ©9

ONTARIO MARKETS

ORONTO, July 30.—In the produce and provision mar-
kets, quotations for the most part are firm with some ad-
vances registered. Fresh pork cuts are up one cent per
pound. Tenderloins have declined two cents per pound.

Smoked meats are strong with advances on some cuts.
pork has declined $1.00 to $3.00 per barrel.

Barrel
Cooked meats

are quite firm with higher quotations on head cheese and spice
beef. The butter market is easy, although no price changes
have been affected. Supplies of eggs are arriving in small quan-
tities and mostly of an inferior quality; quotations are two

cents per dozen higher.

[ Shortening and lard .is easier and
quotations down one cent per pound.

Poultry is becoming

more plentiful and quotations have declined on fowl.

Fresh Pork Cuts Up One Cent

Toronte, ———— ;

FRESH MEATS.—Fresh pork cuts
have advanced one cent per pound. Ten-
derloins have declined two cents per
pound, bringing the price down to 58
cents. Other meats are steady at un-
changed quotations.

FRESH MEATS

Dressed, 70-100 Ibs., per cwt... 26 00

Live, off cars, per ewt. 21 00

Live, fed and watered, per cwt. 20 75

Live, f.o.b., per ewt. 19
Fresh Pork—

Legs of pork, u

Loins of pork, Ib

Fresh hams, Ib, .

Tenderloins, 1b, .

Spare ribs .... i

Picnies, b.

New York shouiders, Ib. ......

Boston butts, 1b. .............

Montreal shoulders, Ib. S
Fresh Beef--from Steers and Heifers—

Hind quarters, Ib. ............ 0 32
Fron 2o -9 1Y

ecocoe ceocosc00s
SRERSR BE2VIEESS

be

g
1

, whole, b, 012
Above prices subject to daily fluctuations
market,

Dry Salt Bacon is Higher

Torente.
PROVISIONS.—Smoked meats remain

-

9\00.0
3“
£

firm with an advance of three cents per
pound on heavy hams, and one cent on
Wiltshire sides. Dry salt meats are up
1% cent per pound, with the exception of
fat backs, which have declined one cent
per pound.

BARREL PORK.—Mess pork has de-’

clined $3.00 per barrel, bringing the price
down to $47.00. Short cut backs have de-
clired 21.00 per barrel, which brings the
price down to $56.00. Pickled rolls, both
heavy and light weight, are down $1.00
per barrel.

ium
Large, 20 to 25 Tbs. each, lb...
Heavy, 25 lbs. upwards, Ib.....
Backs— v
Skinned, rib, Ib.

Breakfast, ordinary, per Ib.....

Breakfast, fancy, per b,

Breakfast, special trim

Roll, per Ib.

Wiltshire (smoked sides), 1b...

Wiltshire, three-quarter cut ...

Wiltshire, middie
Dry Salt Meats—

Long clear bacon, av. 50-70 lbs.

Do., av. 80-90 Ibs

Clear bellies, 15-30 lbs,

Fat backs, 10 to 12 lbs

Out of pickle prices range about 2¢ per
below eorresponding cuts above.
Barrel Pork—

Mess pork, 200 Ibs. ...........

Short cut backs, bbl. 200 Ibs..
Pickled rolls, bbl. 200 Ibs,:—

- HOWE Whe T

OO0 OOOPOOSC SO0 ©O9
8‘--00‘9-». B 0

1900 10 19
-3 00

market,
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Some Cooked Meats Higher

Toronto,

COOKED MEATS.—AIll cooked meats
are in active demand. Boiled hams are
steady at 66 .cents per pound. Head
cheese has advanced three cents per
pound. Jellied calves tongue has de-
clined one cent, bringing the price to 52
cent. Spice beef has advanced two cents,
now quoted at 32 cents per pound.

Bolled banas, ID, . ivesvesncnnioss
Hams, roast, without dressing, 1b. 0 63
Boiled shoulders ens
Head cheese, 6s, lb.

Choice jellied ox tongue, Ib.

Jellied calves tongue

Ham bologna, b, ...........

$2

Large bologna, Ib. 5
Spice deel; b, .o.ivviiiinciiieds
Macaroni and cheese loaf, 1b. ... .... o

Above prices subject to daily fluctuations of the
market.

Butter Market is Easier
Torento.

BUTTER.—The butter market is fairly
easy, although no price changes have
been effected, Creamery prints are rul-
ing at 60 to 62 cents per pound. Very
little first quality dairy is being offered
on the market.

BUTTER—
Creamery, prints
Dairy prints, fresh, lb.

Eggs Are Up Two Cents
Torento.

EGGS.—Supplies of eggs are arriving
in small quantities, and mostly of an in-
different quality. Ordinary fresh eggs
are quoted at 59 to 60 cents, and extra
selects at 62 to 63 cents, which is an ad-
vance of two cents per dozen over last
week.

BEGGS—

E-E-E-X-E- 2R
B 0O = 0O TT h = 1
AV ON O~

Fresh selects in cartons 0 65
Prices shown are subject to daily fluctuations of
the market. :

Cheese Market Holds

Torento.

CHEESE.—The cheese market is
steady. Quotations are holding at 30%
to 31 cents per pound. There are still
some good old cheese to be had at 33 to 34
cents per pound.

le higher than large cheese.
1%ec higher than large cheese.

Shortening Market Easy

Torento.
SHORTENING. — Shortening contin-

ues to rule easy. Quotations are 25 to

251 cents per pound on the tierce basis.

Tubs are % cent higher and pails % cent

higher.

SHORTENING—

0 27 0 27%
X 025 025
In 60-lb. tubs 34 cent higher than tierces, and in
20-1b. pails % cent higher than tierces.

Lard Declined One Cent -

Terento,

LARD.—Lard is ruling with an easy
undertone. This is probably due to the
larger stocks in the United States, which
were being held for export and have re-
cently been released in view of the fact
that export orders have not materialized.
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Quotations on local market declined one
cent per pound during the past week.

inreew 400 I . iiiiiievian 0 26% 027

In 60-tlb. tubs, 14 cent higher than tierces, pails
3, cent higher than tierces, and 1-lb. prints 2¢
higher than tierces.

Margarine Unchanged
Toronto.

MARGARINE.—There is a quiet de-
mand fod margarine. Quotations are
steady and unchanged.

MARGARINE—

1b.
Do., N

Fresh Fish Arriving Freely

Toronto.

FISH.—There is quite a demand for
fish. Supplies are arriving freely and
quotations fairly steady. Cod steak is
up one cent. Flounders are also up one
cent per pound.

FRESH SEA FISH,

Cod Steak, lb.

Do., market, Ib.
Haddock, heads off, Ib. ......

Do., heads on, Ib.
Halibut, chicken

Do., medium
Fresh Whitefish
Fresh Herring

CANADIAN GROCER

Flounders, Ib. 10
Fresh Trout, Ib. 20
Fresh Salmon 32
FROZEN FISH
Halibut, medium Sk 21
Do., Qualla 10%
Flounders e e 0915
Pike, round o
Do., headless and dressed i 0%
SMOKED FISH

Haddies, 1b. . Savs 13
FUlets, B, ..civicsssives see wese 18

Kippers, box oAk 25

Chickens Declin
Toronto.

POULTRY.—Poultry is becoming more
plentiful and quotations on fowl have de-
clined two cents per pound. Spring
chickens are down 5 cents per pound.
There is a small demand.

Prices paid by commission men at Toronto:
Live

=3
w
o 9o

sses N

Fowl, over 5 lbs. ....

Fowl, 4 to 5 lbs

Fowl, under 4 lbs. ...

Ducklings

Guinea hens, pair....

Spring chickens, live ....-
Prices quoted to retail trad

]

e~oco®o®
| wrowroNReets
SGmo o

?

Dressed
Hens, heavy 3 0
Do., light
Chickens, spring
Ducklings

WINNIPEG MARKETS

INNIPEG, July 30.—Practically no change in the pro-
duce and provision market this week. The hog mar-
ket remains steady and fresh beet from steers and

heifers has advanced from two to three cents a pound.

Hams

and bacons remain steady with cooked meats in good demand.
The b.utter market remains firm with upward tendencies.
Ontario cheese is in good demand but supplies are limited.
Lard and shortening remain unchanged, while eggs are re-
ported scarce and higher prices are being quoted.

Hog Market Steady

Winnipeg. e

FRESH MEATS.—The hog market re-
mains steady. Hogs are being disposed
of at $19.50 per cwt. Fresh beef from
steers and heifers has advanced from two

to three cents a pound during the week."

Mutton declined one cent a pound, while
lambs reinain steady.

18 50

Legs of pork, up to 20 ibs., Ib.
Loins of pork, Ib. ....... .
Fresh hams, b, .
I, T oo v eeanuis
Spare ribs, Ib.
Picnies, 1b.
PRI, B < sii os ans vesag
Fresh Beef—from Steers and Heifers—
Hind quarters, Ib.
Front quarters, Ib. ............
Whole carcass, good grade, Ib..
Mutton—
Choice wethers, 55-70 lbs., Ib..
Cheice ewes, Ib
Lambs—
Choice, 30-45 lbs,, Ib.

023

025
022

iy oe 031
Hams and Bacon Steady
innipes.

! PROVISIONS.—Hams and bacons are
very steady with a good demand. Prices
remain unchanged.

HAMS—
8 to 16 lbs., per Ib
16 to 20 Jbe., per Ib, .........,
Boneless, 8 to 15 lbs., per Ib...
Skinned, 14 to 18 lbs., per Ib...
Do., 18 to 22 lbs,, per lb....

BACON—

Backs, 5 to 12 Ibs., smoked....
Do., 12 to 16 lbs., smoked...
Do., 10 to 14 Ibs., skinned and

pea led
Do., 4 to 10 Ibs.,
Cottage rolls, boneless

Cooked Meats in Demand
Winnipeg.
COOKED MEATS.—Cooked meats are
in active demand and the demand is much
greater than the supply.
COOKED MEATS—
Ham, best quality, skinned, Ib

0 59%
0 61
041

Jellied Beef To .
Jellied Pork Tongue, Ib. ......
Baked Luncheon Loaf, Ib, ....

Butter Very Firm
Winnipeg.
BUTTER.—Creamery butter is very
firm with upward tendencies. Dairy but-
ter supplies are arriving more freely.

Creamery, best table grade
Dairy butter, best table grade..

coo9cece
2a288R2g3
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Cheese in Good Demand

Winnipeg. s
CHEESE.—There is a good demand for

Ontario cheese, both large and twins.
Shipments are coming through very slow-

ly.

Pure Lard is Firm

Winnipeg.
LARD.—

There has been no change i.n
the lard market this week. Prices remain
unchanged.

Eggs Are Scarce

Winnipeg.
EGGS.—Eggs are reported very -scarce

and higher prices are quoted. = Fresh eggs
are quoted at 55 and 60 cents a dozen,
with candled eggs around 52 cents a doz.

Fish Supply is Good
Winn

ipes. _— !
FISH.—Supplies of fresh fish are ar-
riving daily and the demand is very
active.

TEN WORTH-WHILE COM-
MANDMENTS

Hanging in the office of a Mer-
chant in Western Canada are ten
commandments for employees that
might well be copied and placed
before the employees of a concern
of any kind.

They are as follows:

1. Don’t lie. It wastes my time
and yours. I am sure to catch you
in the end, and that is the wrong
end.

2. Watch your work, not the
clock. A long day’s work makes
a long day short, and a short day’s
work makes my face long.

3. Give me more than I expect,
and I will give you more than you
expect. I can afford to increase
your pay if you increase my profits,

4. You owe so much to yourself
that you cannot afford to owe any-
body else. Keep out of debt or
keep out of my shops.

5. Dishonesty is never an acci-
dent. Good men, like good women,
never see temptation when they
meet it.

6. Mind your own business and
in time you’ll have a business of
your own to mind.

7. Don’t do anything here which
hurts your self-respect. An em-
ployee who is willing to steal for
me is willing to steal from me.

8. It is none of my business
what you do at night. But if dissi-
pation affects what you do the next
day, and you do half as much as 1
demand, you'll last half as long as
you hoped.

9. Don’t tell me what I'd like
to hear, but what I ought to hear.
I don't want a valet for my vanity,
but one for my dollars.

10. Don't kick if I kick. It
you're worth while -correcting,
you're worth while keeping. 1
don’t waste time cutting specks out
of rotten apples.




July 30, 1920 CANADIAN GROCER—Provision Section

Your Customers will be glad to get

Our New Book—

“Saving Without Sacrificing”

HIS is a book every customer at your store will prize and keep. It deals

in an understandable manner with the special problems confronting the

house-wife in the buying, keeping, and preparation of meats for her table.
It has a distinctive dollars and cents value to every housekeeper of to-day—
and we want YOU to have a supply to hand to YOUR customers.

We distribute them through the Retail Dealer
as follows :—

E have prepared a series of attrac-

tive, snappy little folderettes—
just big enough to go into an ordin-
ary envelope or to tuck inside a parcel.
Each folder advertises a distinctive line
of Davies products—Cooked and Jellied
Meats, Bologna, Pure Lard, Peerless
Shortening, Pork and Beans, and Wilt-
shire Bacon—and shows the product in
actual colors.

They’re the brightest little folders you
could ever wish to hand out to your cus-
tomers. Slip them in the parcels over the
counter—or with deliveries of goods—
or with outgoing mail. It means increas-

N the back page the new booklet,
“Saving Without Sacrificing,” is
shown, and every reader who wishes a
copy (it’s free) is invited to sign the
coupon at the bottom of the page and
hand it in to you. Then, as soon as you
receive a number of these signed
coupons, simply mail them to us and we
will send you the necessary number of
booklets for you to distribute to your
customers who have asked for them.
Every folder has a double purpose—it
stimulates the sales of Davies products in
your store—and it creates in the minds
of your customers the desire to have one
of these new practical food economy

ed sales' and bigger turnover for your

store. : booklets. Act to-day.

Fill in and mail the attached coupon to-day and we
will send you a supply of these helpful little
folderettes to give to your customers.

The William Davies Co., Limited

Packers and Provision Merchants

TORONTO

HAMILTON

Please send me a

supply of your illus-

trated folders advertising
“Saving Without Sacrificing,”
which I shall be pleased to dis-

MONTREAL
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Have No Hesitation

in chooin SMITH

‘Bluenose’ Butter | _ AND
It always opens up in excellent shape, PROCTOR

and its quality and flavor are remark-
ably ﬂng:l Tzlst. “Bluenose” yonne!f: SOLE PACKERS
Then feel more enthusiastic abou -

it, Order from your grocer. Halifax - N.S.

SOLE PACKERS.
SMITH & PROCTOR : HALIFAX, N.S.

Little Selling Effort

SR——

PPET

i

PETISER

will, we feel,
sure, be re-
quired for the
selling of “Mar-
oma” Salad
Dressing. Its
satisfying quali-
ties as an aid to
delicious fish
and all kinds of
meats, entrees
has given it a
first place for
profitable re-
turns.

Our OLIVE
BUTTER is also
recognized as g
brisk, steady
seller and a
daily prominent
tl‘l)isplay should
rin regular :
proﬂgts. Made Heinz Pickles in bottles are especially cul-
from selected tivated cucumbers, cured when fresh from

spices,  Olives, the vines and preserved in fine old Heinz
Pimento and vin r
Malt Vinegar. egar.

e el A half century of pickling experience is

”'NL embodied in every bottle oi Bm Pickles.
E.W. Jeffress
Limited

Wakrile Cand H. J. HEINZ COMPANY

W. G. Patrick &
Limited e

begc s, (./

| . ".‘,}"' ,‘,'
o ':"“" l‘%
R RS L1 ) 75
o '1_M A t,b;";;v

SCOTCH SNACK

: IDEA No. 8
Sells Well and Pays a Nice Profit

Keep a good stock on hand, it pays during the warm
weather. -Scotch Snack will be in big demand—Keep
your stock complete,

Order from Your Wholesaler or Direct from

ARGYLL BUTE, “Reg.”

MONTREAL, QUE. 7
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“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U.S.A.

. CANADIAN DISTRIBUTORS:
THE BOWES COMPANY, LTD. JAS. DALRYMPLE & SON

Toronto and Ontario Montreal and
Winnipeg and Manitoba Province of Quebec

|
!_
i
i

H.A. COOKED MEATS

will increase summer provision
sales.....

Women dislike standing over hot stoves in summer cooking
warm weather meals, consequently they are always on the
lookout for appetizing cooked meats that eliminate tedious
work.

H.A. tempting cooked meats if properly displayed will speed
up your provision department and earn you handsome worth-
while profits.

Let us send you a trial order of assorted.

THE HARRIS ABBATTOIR COMPANY. Limited

TORONTO, CANADA
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For dainty summer lunches
recommend.......

“BRUNSWICK BRAND”

Sea Foods

Brunswick Brand Sea Foods require no
cooking and are therefore 1deal for prepar-
ing warm weather luncheons and hurry up
~ meals. Keep your stock well displayed as
~ their advantages are so obvious that a mere
display and a little reminder will increase
your profits enormously.

Connors BI'OS., Limited % Oil Sardines

Check over your stock to- 14 Mustard Sardines

day and ovder & good Black’s Harbor, N.B. s <
supply of these vopular Wy A e S8

e Winnipeg Representative: Herring in Tomato Sauce
Chas. Duncan & Son, Winnipeg, Man. Clams
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—Speed up your
Summer sales with

CHICKEN

(LILY BRAND)

HADDIES

REGISTERED
The Popular Summer Sea Food That Means Good Profits for You

The Maritime Fish Corporation

General Office: Montreal

ArPrOL
OSCAR SELLING IDEA No. 10

Ask your wholesaler to sup-
Brand ply you with receipt books

SARDINES E

Obtain your supply now of these Put one in every order you de-
nicely flavored sardines. This . liver for a whole week.
brand should be vour choice for 3 Then watch the sale of APROL
ustomers who w u‘n 1 quickly and e anno.
customers ant ckly ¢ R
: | 5 1 And with it your profits.
easily-prepared luncheon. \
: One sale means many sales.

Your efforts are useless if you
have not a good supply of
purest olive oil. i ApPROL on hand.

: B The pure nutty oil crushed
Order to-day from wholesaler. : : from the Kernels of Peaches

‘ and Apricots.

Canadian Agents : A W. J. B U S H & C 0.

. ¢ ‘ (CANADA) Limited
John W. Bickle & Greening A bitieh Gl Gt

1a
Hamilton, Ontario : Montreal Toronto II

m—

Packed only from selected fish in
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Nourishing and
Refreshing

The purity and wholesomeness of MAL-

COLM MILK PRODUCTS make them a

quality line that can be highly recom-

mended. A splendid and convenient line
to offer to campers and
tourists during these
summer days.

Write for price list and
sample order.

THE MALCOLM CONDENSING CO., LIMITED

An All-Canadian Condensed Milk Company
ST. GEORGE, ONTARIO

Feature convenience and keeping quality for hot weather

Champagne de Pomme

-

A Delicious Beverage

Made from the Juice of
Canadian Apples

Can be sold in all parts of Canada without a license

Packed 2 doz. and
4 doz. to the case

Order your supply to-day

CIE. CANADIENNE D’IMPORTATIONS

P. DAOUST, SELLING AGENT : 140 ST. CATHERINE ST. EAST, MONTREAL
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Macaroni has big possibilities

Most women are wonderfully keen
N nowadays for methods of saving house-
nold expense! What could be more fitting
Superlor than an increased use of macaroni which
costs her far less than meat or eggs though
Brand nigher in food value.

MACARONI Superior Macaroni

offers the additional incentive of superior
rlavor, and superior crispness. Try out a
sample order and boost macaroni.

SOLE SELLING AGENTS:

Sainsbury Brothers
TORONTO

VANCOUVER WINNIPEG MONTREAL HALIFAX

The Superior Macaroni Co, Ltd., Toronto

A Ready Supply
Always Profitable

BRODIE’S XXX Self-Raising For making Pancakes, Muf-
Flour kept on hand and pro- fins, Biscuits, Doughnuts, etec.
minently displayed at this

season is a profitable sugges- Your order can be fulfilled
tion for you. Its efficient qual- through your wholesaler or
ity will be readily recognized. jobber.

Brodie & Harvie, Ltd. - -  Montreal

Ontario Representatives : Chadwick & Co., Toronto. Quebec Representatives : J. B. Renaud & Cie. Inc., Quebec,
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Dominion Spring

Clothes Pins

When placing your
clothes pin order be sure
you l;:.ocify “Dominion

Spring.

There’s greater Satisfaction

selling Dominion Spring Clothes Pins
because they are made stronger and will
hold better than any other clothes pin.

Dominion Clothes Pins never split. They
will last for years and their profit margin
makes selling them a worth-while proposi-
tion.

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

Cane’s

Washboards

Built to last
a lifetime

Skilled workman-
ship and the very
best of materials
are a guarantee of
long and satisfac-
tory service.

Try a small display
to prove that they
are good sellers.
The profit from this
first order will con-
vince y o u that
Cane’s Washboards
are worth handling.

Write to-day.

Wm. Cane & Sons Co.

Limited
NEWMARKET, ONTARIO

Sell the Best

“BETTER be sure than sorry.”
OCEAN Blue is the highest

standard attainable in a Laundry
Blue.

True, it sells at only a few cents a
packet, but nothing has been sacrificed
to bring it down to a popular price.

As you want to please ALL your cus-
tomers sell them

OCEAN BLUE

In Squares and Bags

Order from your Wholesaler.

HARGREAVES (CANADA) Limited

l' “ The Gray Building, 24 and 26 Wellington St. W., Toronto

RICE

RICE FLOUR
RICE MIDDLING

Mount Royal Milling

and

Mfg. Coy., Limited

MILLS AT MONTREAL, QUE.
VICTORIA, B.C.

D. W. ROSS COMPANY
Agents
MONTREAL
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Flour is the Basis of the Cook Book

VER notice how often flour is mentloned

in the cook book? lt is the main basis

for the majority of the recipes you see there.
Cooks can't do much without flour.

Push the sale of flour in your store and encourage
the wholesome practice of home-baking.

PURITY FLOUR

makes friends’ for the grocer that recommendsit, be-
cause it is a good strong flour for bread and bread
products, and is equally good for pastry and house-
hold baking?lin general. Every time you sell flour
you make business in a score of “other lines of your
stock as advertised in the cook book to go with flour.

WESTERN CANADA FLOUR MILLS CO., LIMITED

Head Office, Toronto, Ontario

Branches at : Victoria Nanaimo Vancouver Prince Rupert New Westminster Nelson Courtenay
Rossland Calgary Edmonton Brandon Winnipeg Goderich Ottawa Montreal St. John, N.B.

You Can’t Say You Keep the Best
Unless You Offer Your Customers

LANKA TEA
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Putting Shirriff’s Marmalade
on the Nation’s Breakfast Table

THERE is no place for half-meas-
ures in the Shirriff organization.
Choicest Seville oranges and pure
Cane sugar make Shirriff’s Marma-
lade the best marmalade possible.
Striking advertisements which arrest
attention, are constantly impressing
the public with Shirriff superiority—
literally putting Shirriff’s Marmalade,
on Canada’s breakfast table.

The ever-increasing demand for Shirriff’s
Marmalade is a welcome warning to

grocers to stock up well on this popular

° & ’ preserve. Shirriff’s is a quick seller, a
sure repeater and a steady profit-maker.
Be sure you have it when your customers
ask.

IMPERIAL EXTRACT COMPANY
(TRUE SEV[LLE) TORONTO, ONTARIO
ORANGE Selling Agents for Can;da 2

MARMALADE | ™©°Ginss mms

PERFECT blend of juicy, sun-ripened fruit and
A pure cane sugar. Their popularity and prestige
are to-dav rewarding thousands of Canadian
grocers with handsome profits and customer goodwill.

FURNIVALL-NEW

LIMITED
Hamilton - Canada

AGENTS-City of Toronto: C. H. Grainger, 406 Parliament St. Eastern and Western onuﬂo
The Specialty Sales Co., Toronto. Northern Ontario: E. A. Cuff, North Bay, Ont.

$ Hodge .
Mann, Sydney, N.S. Manitoba: A. D. Norman, Seott Block, Wlnnim Man,
Gilbert Stroyan, Saskatoon, Sask.
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WHITTALL CANS

—for———

Meats Vegetables Milk
Syrup  Fish Paint Etc.

- PACKERS’ CANS
Open Top Sanitary Cans

and

Standard Packer Cans

with Solder-Hemmed Caps

A. R. Whittall Can Company, Ltd.

MONTREAL

202 Royal Bank Bldg. 806 Llnduy Bldg
TORONTO WINNIPEG
G. A. Willis, Sales Mgr. Established 1888
Phone Adel. 3316

MASTER MASON

Canada’s Joy Smoke

For a real good smoke recommend
to your customers Master Mason.

Made from the finest leaf, fully
matured, perfectly aged tobacco.

You can build up a good tobacco
trade by selling Master Mason.

Rock City Tobacco Co.

Limited
QUEBEC and WINNIPEG

Order from your wholesaler
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BONNE SANTE

THE NEW SELF-RISING
FLOUR

For Making
All Kinds of Cakes, Pies,
_ Croquettes, etc.

Finest Package on the Market

Bonne Sante Products Ltd.

AGENTS WANTED 9 Iberville St. Montreal

All foreign and domestic
fruits, also fresh Georgian
Bay trout.

LEMON BROS.

OWEN SOUND - - ONTARIO

TOMATO PASTE

MADE WITH SELECTED FRESH, RIPE
TOMATOESHEAVILY CONCENTRATED,
AND HAS EIGHT TO TEN TIMES THE
STRENGTH OF CANNED TOMATOES.
Packed in 12-ounce tins—100 tins per case.
Samsgles and quotations submitted upon re-
que

P. PASTENE & CO., LIMITED

Advertising to Buyers is one
way to surely make
Advertising Pay

Advertise Your Product in
Canadian Grocer

It reaches the Buyers It's a Business-Getter
Rates and Information on Request

July 30, 1920

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $2.20
PER INCH EACH INSERTION PER YEAR

-

JAMS qu Brand, tall, each 48
DOMINION CANNERS, LTD. 8 00
Hamilton, Ont.
“Aylmer” Pure Jams and Jellies,
Guaranteed Fresh Fruit and
Pure sugar only.
Screw Vac. Top Glass Jars, 16 oz.
Strawberry $ 156
Currant, Black

cans
CONDENSED COFFEE
Reindeer Brand, large, each 24

Reindeer Brand, small, 48 cans 6 50
W. B. BROWNE & CO.
Toronto, Ontario

Pnekuu

128
“—lb juu bu-. per bag .
174 98-Ib. jute bags, with 25
no- 'hn or Wood, one pail in 314-1b. printed paper bags
erate, per b, 024 enclosed, per bag 8
PORK AND BEANS HARRY HORNE & CO.
“DOMINION BRAND"
Per doz.
Individual Pork and Beans, Cooker Brand Peas
Plain, 76¢, or with Sauce, in case
4 doz. to case
1s Pork and Beans, Fla
Plain, 4 doz. to case
Pork and Beans, Fla
Tom. Sause, 4 doz. to case 0 9%
1s Pork and Beans, Tal
Phain, 4 doz. to ¢ase
1s Pork and Beans,
Tomntao or Chili Sauce,
doz.

(3 doz. in case)
COLMAN'S OR KEEN'S
USTARD

Durham, 4-Ib, jar, each.
CANADIAN l(lLK PRODUCTS,
Toronto and Montreal
KLIM
8 ox. tins, 4 dozen per case . $12.50
16 ox. tins, 2 dox. per case.. 11.50
10 b, tins, 6 tins per case .. 25.00

Prices f.0.b. Toronto.
' THE CANADA STARCH CO., LTD.

2s Pork and Beans, P
2 doz. to the case

2s Pork and Beans, Tomato
or onm Snuce. Tall,

doz,

24%s T-ll Phln per dos..

Tomato or Chili Sauce

Family, Plain, $1,76 dos.;

Tomato Sauce, $1.95 dos.; Fami

Chili Scuee. $1.95 doz. The above

2 doz. to Edwardsburg
Laundry Starches—

case,
CA'!'SUPS—In Glass Bottles,
Boxes
% Pts., Aylmer Quality 40-1b,, Canada Laundry....$0 12
12 oz., Aylmer Quality 100-lb. kegs, No. 1 white.. 0 12
Per jug 200-Fb. bbis., No. 1 white.. 0 12
GaHon jugs, Aylmer Quality.$1 65 40-1b,, Edwardsburg Silver
Per dox. Gluc. 1-ib. chrome pkgs. ¢
40 Benson’s huncl.
(oold water), per case.

180 8& Paul St. West.
Montreal, Can.
CONDENSED MILK




"Holidays
The Salesmen are away on their annual
vacation and will not be back on thejob
until August 9th. In the meantime we
are offering some lines of goods at
prices which we think should be attrac-

tive enough to draw business without
the assistance of a salesman.

If you will look over this list you may
find some things which you can use to
advantage, and we shall be very glad to

hear from you.

Courtier Salmon 1s Tall 3.45  Monarch Strawberries H.S.2s 4.75
Tiger Salmon 1s Tall 3.50 GniffinFancy Seeded Raisins

Monarch Lombard Plums 15 oz. e . .. .
S . 28 - . : 260  Sun Mad & ool 28

Monarch Green Gages Gniffin Seedless 15 oz. 2. o
HS 4 - - - 275 Choice Cleaned Smyrna
Bartlett Pears H.S. 2s 4.10 Sultanas . - . - 2514

Monarch Pitted Red Fine ' .. v oA
Cherries H.S. 2s - 390 Madagascar Lima Beans - 1234

SEED

Monarch Red Rasp- Singapore siix. Tapioca - 8%
berries H.S.2s - - 475 SEND US AN ORDER

H. P. ECKARDT & CO

WHOLESALE GROCERS
CHURCH STREET & ESPLANADE TORONTO
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New Apples

Delaware apples in Hampers
are fnow arriving—T'ransparent
Variety—Quality excellent.

California
Bartlett Pears

Our first car of these delicious
pears is due Monday. Follow-
ed by regular arrivals.

Also California Plums, Cante-
loupe, Georgia Peaches—To-
matoes, Local Cherries, Rasp-
berries, etc.

White & Co., Ltd. - Toronte

for FANCY FRUITS

CALIFORNIA FRUITS
Peaches Plums

Canteloupes

Apricots
Cherries

Now arriving freely—Include some in
your next order.

WATERMELONS

Fresh cars every week—Large average.

NEW POTATOES

Very fine quality and prices right.

NEW VERDELLIJLEMONS

The good keepers for summer use—
Order some to-day—Prices will be higher.

The Houase of Quality
Hugh Walker & Son

Guelph Established 1861 Ontario

10-lb. tins, 1% dos. in cage.. ¢ 85

20-Ib. tins, 14 doz. in case.... T 80

(5, 10, and 20-}b. tins have wire
handles.)

GELATINE
Cox’s Instant Powdered Gela-
tine (2-qt, size), per dos... §1 80
INFANTS' FOOD

MAGOR, SON & CO., LTD.
Robinson’s Patent Barley—
10 (evecscios sessssssnss sese
ol iiosiincrarsadasavane
Roblnson s Patent Groats—

Keen's Oxford, per b. ...... o
In cases, 12 12-1b. bxs. to case & 27
NUGGET POLISHES
Polish, Black, Tan, Toney Red,
Dark Brown, White Dress-

Ing, IR .ioviivhssebuvas $1 25
Doz.
White Cleaner (liguid) ...... $2 00

Card Outfits — Black, Tan,
Toney Red, Dark Brown .. 4 80
Metal Outfits — Black, Tan,
Toney Red, Dark Brown... 5 60
IMPERIAL TOBACCO CO. OF
CANADA, LIMITED

Black Watch, 10s, Ib........ $1 20
B 1B sseicncviierssives 113
WP GiiiNscisnanee 113
Stag Bnr. 9s, boxes, 6 1b.. 108
Pay Roll, thick bars ........ 130
Pay Roll. plugs, 10s, 6<lb. 3
L R B S S 26
Shamrock, 9%, 1% cads, 12
Ibe., 34 cads, 6 Tbs........ 12

i
iy

Derby, 9s,
Ol Vln'lnh. 12s
0Old Kentucky
boxes, 5 s, .............
THE COWAN CO., LTD.,
Sterling Road, Tomto. Ont.
COCOA AND CHOCOLATE

COCOA
Perfection Cocoa, Ths., 1 and 2
doz. in box, per dos........ $6 25
Perfection, %-lb. tins, dos... 1 :0
3
1

Empire Breakfast Cocoa, %-
1b. jan.l.nd!du.(nbom

doz.
Soluble coa:n ‘llxtun (sweet-
ened), 5 and 10-Ib. tins, per
B siivvanhsaasiunsasysess 0 30
UNSWEETENED CHOCOLATE
Supreme Chocolate, 12-Ib.
boxes, perlb, ...........00 o
Supreme Chocolate, 10c size,
2 doz. in box, per box..... 28
Perfection Chocolate, 10¢ sise,

SWEET CHOCOLATE

boxes, 28 boxes in case, 038
Diamond Choeolate, s, 6 lnd

12-1b, boxes, 144 Ibs. in case 0 38
Diamond Chocolate, 8s, 6 and

12-1b. boxes, 144 lbs, In case 0 38
Di d Crown Chocolate, 28

O BN DO . siiconiareniy 1

CHOCOLATE CONFECTIONS
Maple Buds, 5-1b. boxes, 30

boxes in case, per b, ...... $0 49
Milk Medaltions, 5-b. boxes,

30 boxes in case, per B, ... 0 49
Lunch Bars, 5-1b. boxes, 30

boxes in case, per Ib. ...... 049
Coffee Drops, 5-Ib. boxes, 30

boxes in case, per Ib. ...... 049
Chocolate Tulips, 5-1b. boxes,

80 boxes in case, per Th. 0 49

Milk Croquettes, 5-1b. boxes. 0 49
No. 1 Milk Wafers, 5-1b. boxes,

30 boxes in case, per tb. ... 0 49
Chocolate Beans, 5-1b. boxes,

30 boxes in case, per Jb.... 0 45
Chocolate Emblems, 5-1b. boxes,

80 boxes in case, per ¥b.... 0 &b
No. 2 Mik Wafers, 5-lb. boxes,

30 boxes in case, per Ib.. 045
No. 1 v.nm- Wafers, 6-1b.box,

30 boxes in case, per .. 045
No. 2 Milk Wafers, 5-Ib. boxes,

80 boxes in case, per . .. 0 42

July 30, 1920

Chocolate Ginger, 5-1b. boxes,

30 boxes in case, per Ib.... 0 60
Crystallized Ginger, 5-1b. boas.
30 boxes in case, per Ib 0 60

* NUT MILK CHOCOLATE, ETC.
Nut Milk Chocolate, s,
mpped 4-1b. box, 36 boxes
in case, per box ..........0 28
Nut Milk OChocolate, s,
wrapped, 4-Ib, box, 36 boxes
in case, per box ........... 235
Fruit and Nut or Nut Mik
Chocolate, lbs., unwrapped,
6-1b. box, 6 div. to cake, 24
boxes to case, Ib. ......... 0 47
Nut Milk Chocolates, Bs,
squares, 20 squares to cake,
packed 3 cakes to box, 24
boxes to cuse, per box...... 245
Fruit and Nut Milk Chocolate,
2-1b, cakes, 3 cakes to box, ¥
32 boxes to case, per lb.. 04
Fruit and Nut Milk Choeohu
Slabs, per Ib. ...........0 047
Milk Chocolate, Siabs, with
Assorted Nuts, per . ..... 0 47
Plain llilk Chocolate Slabs,
PO P iiissavasveaiihaves
MISCELLANBOUS
Maple Buds, faney, 1 b, %

doz, in box, per doz. ...... 6 25
Maple Buds, fancy, % Ib, 1
dox. in box, per dom ..... 8 85
Assorted Chocolate, 1 1b., %
dosz. in box, per doz. ...... 25
Assorted Chocolate, % Ib, 1
doz. in box, per doz. ..... 3385
Mohte ther. ®B b, 1
in box, per doz....... 4 50
Ornhlllud Ghuer. full %
1 dos. in box, per 460
Aetive Service Chocolate, 14s,
4. box, 24 boxes in case,
PO DOR ...coocvvccnsanese 05

Chocolate Cent Sticks, 4 gr.

50 boxes in case, per 0 9%
Ginger 24 in box, 60
boxes in case, per box 0 95
Fruit Bars, 24 in box,

boxes in case, per box 095

.................... 6 20
................ 315
cr-eontwﬁlnhiu Flour, 6 e
R R o
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ROBERT

FOR

ALL
MEATS

ETC.

SAUCE MELBA
PUDDINGS AND FRUIT

CANADIAN GROCKR

SAUCES, PICKLES, Etc.

As used by H.R.H. The Prince of Wales and
Suite on their recent tour in H.M.S. ‘“Renown’’

Sole Selling Representatives:

MESSRS. ARGYLL BUTE, LTD. | SAUCE DERBY
357 St. Catherine St. West, Montreal, Canada FOR ALL

Pure;and

Appetizing
Summer

Drink

Suggest Marsh'’s
Grape Juice to your
customers during
the hot weather.

It is pure and
wholesome — crush-
ed from Concord
Grapes. The profit
will please you.

TheMarshGrape
Juice Company
NIAGARA FALLS - ONT.
Agents for Ontario, Quebec and

Maritime Procinces

The MacLaren Imperial
C heese Co., Limited
Toronto and Montreal

COLD MEATS AND STEWS

Carriers

The never-break Egg
Carrier 1s the Dealers’
Friend and Money Saver.

Prompt Shipment.

WALTER WOODS & CO.

I HAMILTON AND WINNIPEG
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ROSE’S
LIME JUICE

A stock on hand for dis-
playing will bring good re-
sults. Put up in attractive
bottles.

Your customers will find it
pleasing and of good qual-
ity. Just the right drink
for satisfying at picnics
and other outings.

Holbrooks, 'Ltd.

Toronto and Vancouver

July 30, 1920
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home.
Place your order
early.

The Toronte Pottery Co.
Limited
1608 and 609 Temple Bldg.

Bay and Richmond Sts.,
Toronto, Canads

We are now located in our mew and more
warehouse at

60-62 " JARVIS STREET
TORONTO . SALT WORKS

GEO. J. CLIFF

'WHITE-COTTELL’S

Best English Malt Vinegar

QUALITY VINEGAR

White, Cottell & Co., Camberwell, London, Eng.

Agents:
W.Y. COLCLOUGH. 259 Kluowood Road
Beach 2 Toronto

J. E. TURTON, Io.rd of Trade Building,
Montreal
OPPENHEIMER BROS., LTD.
Vancouver, B.C.

BAIRD & CO., Merchants, St.John's, Nfid,

Order from your jobber to-day.

“SOCLEAN”

the dustiess sweeping compound.

SOCLEAN, LIMITED

Manufacturers TORONTO, Ontarie

THE
CHARLES MUELLER COMgAm
Barrels and Kegs %
Oak, Ash and Gum
From § Gals. to 50 Gals.

Waterloo - - Ontario

Olivier's Cream Toffee
§ cent bars

0.K.—Almond—Cocoanut
The finest made

Brohers

BOOKING ORDERS FOR
MOLASSES

Molasses manufacturers
are urging customers to
book orders and keep
stocks in advance of pres-
ent needs in view of the
fact that they are expect-
ing a serious congestion of
freight in the fall and
early part of the winter.
Last year, they claim that
shipments were held up
two to three months.

LOWER PRICES ON RICE

The rice market is easier.
Importers are looking for
a decided drop in prices
for the new crop, which
will arrive during the first
part of October.

GROCERS

Will secure the very best selected eggms,
creamery butter and fancy dressed poultry
by getting their lies from

C. A. MANN & CO.

LONDON, ONT.
Phone 1577

.R M Mosor chu..

PACIFIC CUAST MANTLE F/\C.YURY

The SARNIA PAPER BOX CO., Ltd.
SARNIA, ONT.
Mnn-l’utunrl of:

Egz

Folding Candy Boxes;
Parafine boxes for bulk pickles,
Mincemeat, etc.

BEANS

Handpicked or Screened

Ask for quotations

Geo. T.Mickle, Ridgetown, Ont.

REFINED SUGAR

PROMPT SHIPMENT

Write for Prices

JOHN GARVEY & SONS

W holesale Grocers
LONDON, ONT.

30 DOZ. CASE FILLERS
ONE DOZ. CARTON FILLERS
3,-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON - ONTARIO

&

THE “WANT” AD

" The “want ad.” has grown from a
little used foree in business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the
“want ad.” as a matter of course for
a hundred small services.

The “want ad.” gets work for work-
ers and workers for work.

It gets clerks for employers and finds
clerks. I

be thousands of miles apart.
The “want ad.” is the great fores in
r.:-dlnhlnlﬂmddnﬂ’
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Rates For Classified Advertising

Advertisements under this heading 8¢ per word for first insertion; 2¢ for each sub-

sequent insertion.

Where answers come to Box number in our care to be forwarded 5 cents per inser-

tion must be added to cover postage, ete.

Contractions count as one word, but five figures (as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany all advertisements.

In no case can

this rule be overlooked. Advertisements received without remittances cannot be acknow-

ledged.

WANTED

WAN’I'ED—MALE OR FEMALE, EXPXERI-

enced clerk for country general store, must
be live wire, versed in all lines in general store
(especially dry goods), and furnish best of refer-
ence. Furnish reference and all particulars with
first letter. Would consider partner with some
capital ; about sixteen thousand invested in stock
and buildings. Apply Box 145, Canadian Grocer,
158 University Ave., Toronto, Ont.

FOR SALE—GENERAL STORE IN COUNTR

village. Old-established busi No ti
tion. Turnover 35 to 40 thousand. Truck on
road. Average 75 to 100 cases eggs a week,
Good country trade. Advancing age reason for
selling. Box 200, Canadian Grocer, 158 University
Avenue, Toronto, Ont.

HEAD CLERK IN CHARGE OF LARGE GRO-

.cery store desires change. Position wanted
where chance of advancement can be earned,, Am
keen buyer, salesman, and specialize in a'lver-
tisement writing. Age 33. Single. Best refer-
ences. Apply Box 202, Canadian Grocer, Toronto,

CLERK WANTED-YOUNG MAN 14 TO 17
years old, general store, no draying, experieace
not necessary. Apply stating salary expected less
board. Ralph D. Munro, Auburn, Ont.

AGENCY— LARGE EXPORTERS, HIGH CLASS .
i table delicacies, require. energetic representa-

tive with first-class eredentials for Canada. Lib-

eral commission. Write Box “A.LP."” ¢/o Davies

Co., 28 Finch Lane, E.C. 3.

P‘OR SALE—EXCELLENT GROCERY STORE

property in thriving farming centre in Middle-
sex County. For further particulars, write S. B.
Arnold, Barrister, Chatham, Ont.

Wanted--A Real Salesman

A leading manufacturing
located in Toronto needs a high-grade
man to sell a food specialty line to

concern

grocers in Eastern Canada. Not a
man who merely “calls on the trade”
—but one who knows how to go after
business and get it.

Write, giving retails of your present
and past sales record and experience,
but don’t waste time applying unless
you are an Al salesman—a real pro-
ducer. Salary commensurate with
ability. Apply Bex No. 206

CANADIAN GROCER
153 University Ave., Toronto

BAKER’S
COCOA and
CHOCOLATE

preparations
arethestand-

ardsfor qual-

ity. Allother

brands are
compared

by with them
Trade-M but none has
been found to be better.

Made in Canada
On the Market for 140 Years

Walter Baker & Co. Limited

Montreal, Can, Dorchester, Mass,
Established 1780

IN MAKING PICKLES

Tostead of using spices, better results are ob-
tained by using

PARKE'S PICKLE MIXTURE

IO
Y PICKLE MIXTURE
LI WLl _»

A combination of prime selected spices In
proper proportions to produce firm, fine appear-
ing and tasty pickies that will keep well No
additional spices are required.

Retail Price 2S¢ Package.
Whelesale Price $2.25 per doz. $27.00 per gross.

PARKE & PARKE, LIMITED
_ Macnab St. & Market Sq. Hamilten, Ont.

FOR SALE

P‘OR SALE—BUTCHER AND GROCERY BUSI-

ness in Toronto. $5,000. Turnover $65,000.
Stock about $3,000 at invoice price. Good lease
or option to purchase. Owner leaving city. Box
146, Canadian Grocer, 163 University Ave.,, To-
ronto, Ont.

R SALE — GOOD COUNTRY BUSINESS.
Stock, store, outbuildings and residence. Par-
ticulars apply to W. Geo. Gauley, Vars, Ont.

WB‘OL@ALE GROCERY BUSINESS FOR

sale in one of the best Jocations in the Mari-
time Provinces. Best of reasons for selling.
Unless you mean business do not write. ‘““Whole-
saler,” Canadian Grocer, 1568 Univerwity Ave., To-
ronto, Ont.

NAT’IONAL SIX-CYLINDER MODEL TOUR-
ing Car in good condition; will sell at a
bargain. Apply Box 8, Port MeNieoll.

FOR SALE—-GENERAL COUNTRY STORE IN

Village, one and one-half miles from station.
Good business. Stock $10,000. Turnover $40,000
annually. Could lower stock to suit purchaser.
Reason for selling, want to get to High School or
College. Box 208, Canadian Grocer, 158 Univer-
sity Ave., Toronto.

COLLECTIONS

MANUFAGI'UIS!!, WHOLESALERS AND

Jobbers ean reduse their “Collection expenses™
to a minimum by wsing Nagle One-Per-Cent.-Draft-
Service. Don't pay 109% or 159% on secounts you
can have collected at 19! Investigate this sye-
tem. Thoroughly reliable. Established 1909, Send
for supply of 1% Drafts to-day. Nagle Mercan-
tile Agency, La Prairie. (Montreal), Que.

send for our new
Store Service Co.

Our ablility %o
counts has been highly
e{ by merchants all
Canads. ‘We collect
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Our “Cut Tobacco” Ads.

These advertisements are representative of the series we are run-
ning on “Cut Brier” and “British Consols.”

Everybody who smokes Macdonald’s, appreciates its exceptional
quality, and we have introduced these two lines in
response to the many requests for the old favorite
brands in cut form.

Selling Agents:
Hamilton— Alfred Powis & Son.
London—D. C. Hannah.
Manitoba, Saskatchewan and Alberta
The W. L. Mackenzie and Company, Limited, Winnipeg
British Columbia—The W. L. Mackenzie and Company,
Limited, 1314 Standard Bank Bldg., Vancouver.
Quebec—H. C. Fortier, Montreal.
Nova Scotia—Pyke Bros., Halifax.
New Brunswick—Schofield & Beer, St
John.
Kingston—D. Stewart Robertson & Sons.
Ottawa—D. Stewart Robertson & Sons
Toronto—D. Stewart Robertson & Sons.

[ e

-W. C. MACDONALD REGD.

INCORPORATED
MONTREAL
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w Ocean Products

Especially
" Seasonable
. Now

48 1-lb. Flats per case
48 1-lb. Talls per case

and as a matter-of-fact
Quality Goods are Always
in Demand

l’l- i = —
PACKED NOTE PACKED

Salb Wibts, SoE  cane, 96 14-1b. Flats per ca
1-lb. Flats per c
1-lb. Talls per case

Get a report to-day on your
stock of canned fish on

PACKED — _——-, s PACKED

14-1b. Ovals per case. 96 14-Ib. Ovals per case
1-1b. Ovals per case. 15\L° i 4%  1-1b. Ovals per case
V™ v

PACKED

96 1%4-'h. Flats per case.
48 1-Ib. Talls per case.

GOSSE-MILLERD PACKING COMPANY, LIMITED

Salmon and Herring Canners and Packers

Head Office, 597 Hastings St. West, Vancouver, B.C., Canada




