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“THIS IS THE STOVE POLISH THEY COME BACK FOR EVERY TIME.”

Push GIPSY Stove Gloss and you tie a string
to future business. Your customers will
remember its intense blackness, ease of polish,
and lasting brilliance; its freedom from dust,
and the novel double package which aids
economy and prevents waste. They will re-
member too, that GIPSY Stove Gloss costs but
10 cents and where thev boucht it, because
the quality is unusual. !

HARGREAVES (Canada), Limited,
TORONTO

33, Front Street, E.

' ‘h.'.

It is easier to sell GIPSY than not to—afte:
the first tin.  You can start right away with
the assurance that GIPSY will sell. It gives
certain satisfaction to the most parucular people,
and justifies your recommendation every time.
Keep good stocks always, but especially NOW,
when more GIPSY is wanted because more is
used. Order through your wholesaler, or send
to us for samples and prices.

WESTERN AGENTS:

For Manitoba, Saskatchewan and Alberta:
NICHOLSON & BAIN, Winnipeg, Regina,
Saskatoon, Calgary and Edmonton.

For British Columbia and Yukon:
CREEDEN & AVERY, 118 Homer Arcade, Vancouver.
ASK YOUR JOBBER!
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SENT ON 30 DAYS TRIAL (See Note Below)

Some Sample Groupings Made With Set No. 20, Which is Made

Exclusively for Grocery Store Window Trimming.

Above shows in a very small way a few of the different groups and fixtures that can be
made with the assortment of YOUNITS, In each case the fixtures are ABSOLUTELY
RIGID and will hold all the merchandise placed on them. The fixtures are put together as
you want them, either high or low, or wide or narrow, in other words, you put together a
fixture just as you require it, and this is done very quickly, and remember, you do so
WITHOUT THE AID OF A TOOL, NOT EVEN A SCREW DRIVER.

There are \96):1115 or YOUNITS that constitute the set No. 20 ONKEN Interchangeable
Wood Window lap]nf Fixture YOUNITS. All YOUNITS are made of thoroughly kiln
dried oak and all meta J)arts are of cold rolled steel; all YOUNITS are accurately machined
so they will fit right, and are interchangeable. When a number of YOUNITS are set terther
they form a fixture that is positively RIGID and STRONG. With these 89 YOUNITS
can make HUNDREDS of standard and odd window displuy fixtures and easily more t an
500 window trims, never making any two trims alike. The 8 YOUNITS are put up in a
HARDWOOD HINGED LID STORAGE CHEST, (Olled Finish),

There are no screws, screwing into wood.
The Fixture with “The Sunken Steel Socket.”

This Window trim was made with Set No. 20. In making this trim This window trim was made with Set. No. 20. In making this trim
30 YOUNITS were used of the 8) in the set, leaving 50 YOUNITS 58 YOUNITS were used of the 89 In the set, leaving 31 YOUNITS
that can be used in making other trims and individual fixtures for that can be used in making other trims and individual fixtures for
inside store use. inside store use.

Large @ o G inds
Set No. 20 [ Sore®h™ ™ 907 ™00niTs $35:20
insid,
Set No. 20% :{;r':e ::uugh for one Grocery window ‘l(‘fL':Il;Tg 821 00

Send for Catalog F.O.B. Hamllto-. Ontario, Canada

F° * h.\hde of select oak in three stock finishes. Wu(.hered. Golden or
INI8N Antique Oak, in a soft, mellow, waxed finish.

Each set is put up in a hardwood, hinged-lid storage
Storage Che.t ch:-( ((.)I_Ued pnm g A place to keep the unused
A beautiful book of photographs sho large
BOOk Of De'lgn‘ nnnl trims made with ONKEN YOUNI sent
free with each set.
Shipments Made at Once. Every Set Guaranteed Absolutely.

Order Through Your Jobber or Direct. Satisfaction guaranteed or
you can return the set within 30 days to Jobber, or Hamilton,
Ontario, Canada, and we will pay the return freight.

THE OSCAR ONKEN CO.

This window trim was made with Set No. 20. In making this trim Established 33 Years.
40 YOUNITS were used of the 89 in the set, leaving 40 YOUNITS

%h.ltd“nt be used In making other trims and individual fixtures for No. 788 Fourth Ave., w.
nside store use,
Cincinnati, Ohio, U.S.A.
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“Le Calice”

CASTILE SOAP

injures neither . fine fabrics
or delicate complexions

For the washing of fine fabrics, delicate
lingeries, etc., recommend the pure and
perfect soap “Le Calice.”

Le Calice Castile Soap rings as honest and
true, as the matchless steel blades of the old
Spanish town from which it takes the name
“Castile.” It is not a tallow soap, positively
contains no corrupt animal fat, iz s pure
as oil and skill can make it.

People appreciate this soap because they can
rely on its purity and good washing quali-
ties. Substitute no other, Mr. Dealer, if you
haven’t “Le Calice” in stock, get it from
your jobber, it will pay you. Made only by
Messrs. D. Leca & Co., Marseilles.

ARTHUR P. TIPPET & CO,
MONTREAL Agents TORONTO
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Wagstatte’s Mincemeat
and Plum Puddings

Mincemeat
Season
Mr. Grocer

Mincemeat, Plum
Puddings, Drain-
‘ed Cut Peel, Or-
ange and Lemon
mixed in 1 lb.
cartons and 25
Ib. Gold Lined
Pails.

Mincemeat pack-
ed in 11b. glass,
28, 58, 7s and 25
Ib. Gold Lined
Pails.

Plum Puddings

paCked in 1 lb 2 REPRESENTATIVES:
s
W. L. Mackenzie & Co., - - Winnipeg, Man.
lb‘ and 3 lb' CrOCkS' McKelvie & Stirrett, - - - Calgary, Alta.
Dominion Brokerage Co., - - Edmonton, Alta.
1 d ozen to t h € Shallcross, Macaulay & Lo - - Vancouver, B.C.
case. R. S. Mclndoe, . - . ‘Toronto, Ont.

Gordon Miller, - - - . Montreal, Que.
H. M. Wylie, - - . ‘ - Halifax, N.S.
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SYMINGTONS [l =
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W ast ideal where
nourishment and
warmth and ease of _
P.preparation are valued.
Contents of one packet make a
Y quart of rich, nourishing soup, A
 a pateful ot which, with bread, <
offers a delicious, sustaining meal Sl HE products of a per-
dacts diiinedive, endivdightret v fect sanitary system of
Mulligatawny, Scoteh Broth, \\‘\\\ \¥ pI‘OdUCtlon ll]Var]ably re-
White Vegetable, Lentil, Pea, A AN .
Tomato, Ox Tail, Green Pea, / \\; CClve the tOmeSt atten"
Celery, Onion, Mock Turtle \ W\ . . .
g ~ ?ﬁ tion of the buying public
F.E ROBSON&CO. L g ogUR) —and rightly so.
! rontSt.E. ¢ ¢ ki .
I'he Borden lines of milk
products have held this
high position for over
half a century because
they are produced by the
perfect Borden system —

the people know the sys-

B.CANNON & Co.,Ltd. " tem and the quality of the
LINCOLN, ENGLAND products.

Borden Milk Co., Limited

PURE GELATINES || "t

Branch office: No. 2 Arcade Building
Vancouver, B.C.

Stocks:-Toronto, Montreal,
New York.

SOLE AGENTS

FINEGAN & ELLIS

506 Board of Trade Bldg.
TORONTO 4
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—the higher quality
— I Catsup—E. D. S.

at a lower price
than imported goods

Like all other products issued under this well-
known brand, E. D. S. Catsup is absolutely pure.
Made from whole, ripe, sound tomatoes, the best
granulated sugar and the best spices money can
buy. No coloring or preservatives are used what-
soever.

The tomatoes are put through two high pressure
cold water baths followed by two steam scaldings
before cooking.

The result of this careful and sanitary prepara-
tion is a palatable, nicely spiced catsup with the
rich flavor of the ripe tomato.

E. D. S. Catsup like E. D. S. Jams and Jellies is
the prime favorite with the majority. It is unsur-
passed by any imported and-sells at a lower price.

T T O

E. D. Smith & Son, Ltd.
WINONA, ONT.

AGENTS: NEWTON A. HILL, Toronto; W. H. DUNN, Montreal;
MASON & HICKEY, Winnipeg: R. B. COLWELL,
Halifax, N S.; J. GIBBS, Hamilton.

-
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Make it
“Simcoe”’
Baked

Beans
when next

ordering

a supply
You won’t be

disappointed

Dominion Canners, Ltd.

HAMILTON, ONT
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Royal Shield Western Service
WAREHOUSES AT CENTRAL POINTS

ITH warehouses situated at the most central

points in the heart of the best business sections
of the great Canadian West, we are in a position to
give. a service second to none.

Among Royal Shield lines are Teas, Coffees, Baking
Powder, Jelly Powder — all the finest quality goods
procurable anywhere.

Write to-day for our representative, to call, or send for trial order.

Campbell Bros. & Wilson, Ltd. Campbell. Wilson & Adams, L.

WINNIPEG SASKATOON

Campbell, Wilson & Horne, Lt. Campbell, Wilson & Strathdee, Ltd.

CALGARY, EDMONTON & LETHBRIDGE REGINA

P~ Wholesale Grocers and Importers “9%

Every Household and Travelling Trunk ought to contain a bottle of

ENO’S “FRUIT SALT”
(e

A gentle natural aperient that stimulates the organs of elimination.

A delightful sparkling draught that children like, that invalids can safely take without
fear of griping or weakening effects.

Travellers need this valuable preparation to prevent sea-sickness, train-sickness, and
illness caused by sudden changes of water or climate.

If you suffer from Constipation, Biliousness, or Indigestion, the regular use of

ENO’S “FRUIT SALT”

will promptly correct the disorders and greatly improve your general health.

This world-famous aperient has been in use for forty years, and to-day stands

unrivalled.
\
z:\ - ‘Tt is not too much to say that its merits have been tested from Pole to Pole, and that
A H EALTH CIVING its cosmopolitan popularity presents one of the most signal illustrations of Commerecial

PLEASANT COOLINC enterprise to be found in our trading records.’’
REFRESHINCG

g - ik Sold by Chemists and Stores throughout the World
2/a 7,

Prepared only by
J. C. ENO, Ltd.,, FRUIT SALT WORKS, London, S.E.

6
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Who Has the Best Day’s Record

When assistants become interested in knowing who has sold the most2-
goods, you have furnished the best incentive for increased salesii..:

In addition to safeguarding every transaction, the National Cash Register
eives a complete record of the work of each assistant. He knows that he
positively receives credit for all the work he does.

This encourages industry, honesty and carefulness, and cultivates a friendly

rivalry to sell more goods and increase your trade.

Investigate what the National Cash Register
built for your size of store will do.

The National Cash Register Company

285 Yonge Street, Toronto
CANADIAN FACTORY: TORONTO, CANADA

Al
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ADVA CE OR RETIRE?

there’s no standing still in business
. It’s lines like H. P. SAUCE that make for progress. 10":

‘,\a\“ v-“‘
Good Value, Good Profit and Good Advertising—some of you are doing v,‘

8% ool
o v > “‘“ 1w
great things through H. P. Sauce. Now how about you ? Co-

9.
43)
%'

f?
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R
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RICE'S SALT

“The Pure Tableand Dairy Salt’
Rice’s salt has won its spurs from its absolute , HOLDS EVERY SIZE BAG

purity and uniformity. Once you introduce Rice’s

J I
your customers will come to you for it again. It FROM A TO 10 LBS.

. hangs right above the counter ready for use. BSaves time,

brings them back. space and waste in bags. Ne hole punching or any extra

y 3 . trouble whatsoever, simply lay the bags ian their respec-

We ship promptly. Get our prices. tive compartments. Quicker service a certainty. No up-
to-date store should be without one.

THE NORTH AMERICAN CHEMICAL ‘0.. Lid., Clinton and Godorici. Oat ;.mxr A..... f:i 8;..‘., 0. P, McGREGOR

Patentee and Manufacturer
21 )Wolll-ﬂo- St.W_.Toronte 411 Spadina Ave., Toronte

‘“‘Bull Dog’”’ Brand Bleach-O is the best
for washing white goods and flannels—re-
moves stains.

‘Bull Dog’’ Brand Ammonia Powder.
‘‘Bull Dog’’ Brand Chloride of Lime.
““Bull Dog’’ Brand Borax.

‘‘Bull Dog’’ Brand Liquid Blue.

“Bull Dog’’ Brand Liquid Ammonia.

WE CLEAN UP EVERYTHING

They do the work as it should be done

Whatever work the housewife may have in hand a “Bull Dog”
Cleanser is ready to do it. Be it the washing of clothes, woodwork,
dishes, tinware, etc., “Bull Dog’’ Cleansers are popular because tkey
require little exertion on the part of the housewife to make a most
thorough cleansing.

Every initial sale means additional sales and you know these ‘‘addi-
tional”’ sales mean good business. Get your stock in shape for the de-
mand that will come with Fall housecleaning.

The John B. Paine Company, Limited

65 Pearl Street Toronto
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“SOVEREIGN”

QUALITY

QUALITY BRAND

SALMON

QUALITY—NOT PRICE THAT SELLS

IT IS IMPORTANT THAT
RETAIL GROCERS
SHOULD STOCK

“SOVEREIGN” SALMON

Thereby assuring a strong and
healthy competition among
first class standard brands.

Anglo B.C. Packing Co., Ltd., vancouver, Bc.

“FINEST GRADE OF SOCKEYE SALMON.”

-

A DProposition That Is Worth While

One that will fill your spare time with congenial work--—-bringing good
money. Are you interested ? You are. Well, here are the details.

Throughout Canada is scattered an army of men who
are everywhere booking subscriptions for MacLean’s
Magazine. If you join them you can add very con-
siderably to your regular income. If you are a hustler
you will find it will pay you to give all your time to
the work.

Some of our most successful salesmen were ‘‘spare time men’’ first.

Write us for terms and full particulars

MacLEAN PUBLISHING COMPANY

143-149 University Avenue, -2 TORONTO, CANADA
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MODERN GROCERY EQUIPMENT

Add.sdan air of distinction to your store
—an
ATTRACTS TRADE.

The “Walker Bin” System

will save 26% of your floor space and
also of your expense for skilled sales-
men.

Is this worth your consideration?

We manufacture the best in show
cases and refrigerator counters.

Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co., enobe: e REPRESENTA

Northern, Sask.: North-West 8
LIMITED Southern Sask. and Alta,: J. y a,
. . Vancouver: \Vestern Plate Glass Co,, 318 Water St,
Berlin Ontario Montreal: W. 8. Silcock, 33 St, Nicholas Street.
’ Maritime Provinces: R. R. Rankine, 4 Wright St,, 8t. John, N.B.

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant
touch with all sections of this country and foreign markets, we are in the best possible . . .
position to keep you posted by mail and wire of any actual or contemplated changes Wl" bnng rephes from
and general gossip of the markets. Some of the largest concerns are subscribers, and
we. should like to place our proposition before you. For further information write

A want ad. in this paper

all parts of Canada.
SMITH & SCHIPPER CO., 138 Front Street, New York

Boullion Seasonis here!

You can fill the wants of your eustomers
for a -healthful and invigorating drink
at this season of the year. Brand’'s
Beef Bouillon contains the fullest nutri-
tive qualities and is made from the best
materials, in a cheap and portable form.

Brand’s Essence of Beef consists solely
of the juice of the finest meats, without
the addition of water or of any other
substanee, very nutritious. Essence of
Beef is best taken cold.

Brand’s Specialties make a favorable

lasting impression wherever introduced.

Brand & Co., Limited

Purveyors to H.M. the late King Edward VII.
By appointment to his Majesty King George V.

Mayfair, . - - - London, Eng.
NEWTON A. HILL, 25 Front St. East, TORONTO
H. HUBBARD, 27 Common St., MONTREAL
McLEOD & CLARKSON, VANCOUVER
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BOND’S CHOCOLATES
CARSON’S PASTILLES,
GUMS and CACHOUS

The show at the Canadian National Exhibtion,
Toronto, attracted considerable attention from
visitors from all parts of the Dominion, and those

buyers desiring samples and particulars should apply to

MR. J.P. WRIGHT

Queen’s Hotel, Toronto

The Barr Account Register
has proved itself

the greatest investment

- a Merchant can

put into his Business—It
pays for itself

The word of one merchant whose evidence any in business, and his customers like it better than
prospective purchaser of a Barr Account Register the old long-drawn-out way of having accounts ren-
may have, on enquiry, is that by using this modern dered to them, and-the pay-as-you-please method
one-writing account system he has been able to which is the natural result.
o 5 i W i 8 ors
R:}l:}mﬂt{l))(;a() c;t;t;%%r&hug i i B ey If for no other reason than this it would pay the
’ j merchant to install the Barr Account Register. But
He did it without giving offence to one of them. there are a score of other just as good reasons.
While he was accomplishing the result stated above i ;
his business was growing. The Barr Account Register is by far the most com-

§ lete syst 1 devi f its kind. INVE .
This all goes to show that the Barr Account Regis- !E‘(')_;i};_em and device of its kind. INVESTIGATE

ter System is a most excellent thing for the man

i raeece~|  BARR REGISTERS, LIMITED TRENTON
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Stock Extracts MONG housewives, Shir-
' riff’s True Vanilla enjoys a

high reputation for quality. On

I hat Sell that account it is easy to sell.

And its sale grows larger every
Easil month.

y Shirriff’s True Vanilla is
manufactured by our own special
process from Mexican vanilla
beans. It is aged until its flavor,
bouquet and strength are unsur-
passed.

There is a good margin of
profit for you in selling Shirriff’s
True Vanilla.

Shirrift’s

: LitaiabE st Co.
True Vanilla '™t iatnctGo

The Summer over, Fall and Win-
BUY ter is cleaning time. Show Wonder-
Shine. Counter display boxes are

“Redona” and “Matador” silent sulesmen.
SHELLED Wonder-Shme

Cleans without Rubbing.
SILVER, GOLD, PLATED WARE
ALMONDS AT

ABSOLUTELY GUARANTEED

The most popular amongst the Grocery and 25c. size (1 and 3 doz. cases) $2.00 doz.
% 5 10c, size (3 and 6 doz. cases) 80c. doz.
Lonfectlonery Trades (In counter display boxes)

All wholesales or direct to

COSMELLI & COMPANY STUART & FOSTER, Limited

Packers and Shippers of the well-known Red ‘‘C’’ and Red Established 1882

“B’" Fruit Pulps. KING AND BERKELEY STS., TORONTO 5‘#;)1"","\.0

Monument Buildings, London, England (Now owning and'operating Wonder-Shine Limited)

Not an Enterprise for the “Quitter”

Y “If there is one enterprise on earth,” says John Wanamaker, “that a ‘quitter’ should leave
severely alone, it is advertising. To make a success of advertising one must be prepared to stick
like a barnacle on a boat’s bottom.

Y “He must know before he begins it that he must spend money—lots of it.

Y “Somebody must tell him that he cannot hope to reap results commensurate with his expendi-
ture early in the game.

Y ‘“Advertising does not jerk; it pulls. It begins very gently at first, but the pull is steady. It
increased day by day and year by year, until it exerts an irresistible power.”

12
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Clark’s Mincemeat

[sn’t it just about the time, Mr. Grocer,
that you begin to prepare for your
mincemeat tradeY

- Clark’s Mincemeat is Ready for Use

AND

Clark’s are Ready for Your Business

Nothing but the finest fruits and spices used in its
preparation. Guaranteed absolutely pure.

Packed in Glass. One size only.

In hermetically sealed tins, sizes No. 1, 2,
3, 4 and 5.

In pails, tubs and barrels, 5, 10, 25, 45, 85
and 300 Ibs.

Your customers want it. It pays you to sell it.

W. CLARK, MONTREAL
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach-

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the

assistance of local agents.
to act as agents for good lines.

The following firms in all parts of Canada are prepared
The service department of the Canadian Grocer is

at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTEERN PROVINCES.

WESTERN PROVINCES—Centinued.

Brantford Cold Storage Co.
LIMITED
Wholesale Produce Merchants
If you are in need of

HONEY

In any quantity write us for quotations
BRANTFORD, ONT.

H. P. PENNOCK & Cco., |

Wholesale Grocery Brokers & Manu-
facturers’ Agents,

WINNIPEG
We solicit accounts of large and pro-

gressive manufacturers wanting live
representatives.

NORTH-WEST SPECIALTY CO.

Manufacturers’ Agents
Cover Saskatchewan completely. All
large centres visited monthly. Open for
agencles for all kinds of Store xtures
and Specialties. Warehousing facilities.
Suite 109, Willoughby-Summer Block,
Saskatoon, Saskatchewan.

Wire us for prices on Currants.
We represent Mr. C. Ceroni, one
of the best and most reliable pack-
ers in Greece.

W.H.MILLMAN & SONS
Wholesale Grocery Brokers
Toronto, Ont.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Cus-
toms Brokers and Manufacturers’
Agents. Cars Distributed, Warehoused
and Forwarded. Warehouse on Trans-
fer Track. Business solicited. Our
position is your opportunity.

Saskatoon - Western Canada

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents
WINNIPEG - MAN.
Domestic and Foreign Agencies
Solicited.

Eastern Manufacturers Limited

Manufacturers’ Agents,
Saskatoon, Saskatchewan.
Cover Northern Saskatchewan complete-
ly. The jobbing trade In Saskatoon,
Yorkton, North Battleford and Prince
Albert is visited daily. We want to
represent you in this large and grow-

ing territory.

H. G. SPURGEON
WINNIPEG
Wholesale BrokerA and Manufacturers’
Canadian, British nnd Forelgn Agencies
‘Solicited

230 Chambers of Commerce.
P.O. Box 1812,

W.G.PATRICK & CO.

Limited.

Manufacturers’ Agents
and Importers

77 York St. - Toronto

G.C. WARREN
Box 1036, Regina
IMPORTER, WHOLESALE
BROKER and MANUFACTURERS"
AGENT.

Trade Established, 15 Years
Domestic & Foreign Agencies Solicited

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

HOLLOWAY, REID & CO.

Cor. Vermillion Ave. and 5th St.
EDMONTON - ALBERTA
Importers and Manufaoturers’ Agents

FRANK H. WILEY

WHOLESALE COMMISSION MERCHANT
and
GROCERY BROKER
.757.759 Henry Ave., WINNIPEG

We specialize in Biscults and Candies
We are still open for a few good
Agencies

The

Condensed Ad.

will interest you

W.H.EscottCo.,Ltd.

Wholesale
Grocery Brokers

181-183 Bannatyne Ave.
Winnipeg, Canada

Branches Covering
All the Wholesale Centres in the West

RUTTAN & CHIPMAN.
WHOLESALE GROCERY BROKERS

an -
MANUFACTURERS' AGENTS
Fort Garry Court, Main Street.

Winnipeg - Canada

SIMPSON PRODUCE CO Winnipes Man.

Xk hg
, the lnuodueum ol their Hnu wm

Prairie Provinces—we go direct to the trade or

through the Jobbers.

Dealers in High Class Produce and Provisions,

Simpson Produce Co. us-u! Princess St.
Winnipeg, J

LEADLAY LIMITED
332 Bannatyne  Ave.,
Wlnnlm. Man.

Brokers Impo:uu.
“ll el Tower mmonldo
“Foster-Clarkey Cream Custard.”

14
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Manufacturers’ Agents and Brokers’ Directory

(Continued.)

BRITISH COLUMBIA.

NEWFOUNDLAND.

McLEOD & CLARKSON | | The CHAMBERLAIN-DOWNEY

Company, Limited.
Manufacturers’ Agents and Wholesale

Commission Agents ; cm‘:holeule {obhn & M:‘nnhfhnn' Agents. Groce ry

Specialties.
3§83-¢ Oambie St., Vanceuver, B.C. Correspondence Aollclled on Domestic and Forelgn

Lines.
C‘ol give strict attention to a few first-class

i7e strict attention to o fow Arat-cln  FRACKAGE AND WAREHOUSE, Advertising

By Wm. Borsodi
O’Loane, Kiely & Co., Ltd. E 0 CORNISH

It contains suggestions for
WHOLESALE GROCERY BROKERS COMMISSION AGENT

: special  sales, bargain
A ke St ics aracianr & Canned Goods a Specialty sales,mhsalez;, ote. ; ideas

We cover British Columbia and Alberta . .
Hoad OIS - s Vasetavet. B0, 821 Pender St. W., Vancouver, B.C. for catch lines or window
Reference : The Bank of Montreal.

cards, and many hints for
McCANN & LANGFORD the prepration of Live ad-
Winch Building Victoria, B.C. vertiging copy. A collec-
The CAMPBELL BROKERAGE CO. T e tion of short talks, adver-
Masefacturers’ Afents asd Commission Brokers. e N N e e tising ideas and selling
We have our own warehouse and trackage. Shi ; References: Bradstreets, Royal Bank, phrases used by the most
stored and distributed. Can give special attention to Union Bank.
a few good agencies. successful grocery adver-
857 Beatty Street . Vancouver B. C, tisers.
T. A. MACNAB & CO.
i S e (SO TOLAND
and COMMISSION MERCHANTS PRICE $2.00
Importers and experters. Prompt aand .
::d'(l:.::z:fn.s .Itlo b}.:.w ALL ORDERS PAYABLE
Cable address: “Macna John's. IN ADVANCE,
4| Codes: A, B, C, Bth edition, and private.

MacLean Publishing Co.
STU“R’S When writing advertisers, kindly R RS Tg :
1_ention. having seen the ad. in this nlversity Ave,, loronto

GENUINE CAVIARE, o
ANCHOVIES IN BRINE

(Salted Sardels).

In Tins and Glasses.

“*Please ask for our offer’”

C. F. STUHR &. CO., HAMBURG,

The failure to stock some standard commodity may be
the means of a merchant losing trade.

Mathieu’s Nervine Powders

are recognized everywhere as a speci-
fic remedy in all cases of headaches,
and they can be recommended b
9 N,ERI!IEE! Loms every merchant with perfect safet;

Contaia 'm0 Opiar, Movphine ov Chbwal. as an effective remedy. Don’t lose

R trade by allowing your supply to run

MATHIEU’'S

The original and only 1 o o vt e well o short.
g:méllne .Pre%a.ration . .‘m:,-::":n_n_-w_ ‘
PR, ey, | T8 Pawders 7o SN v If you don’t know them, try
s .y ‘.:m.m | Mathieu’s Nervine Powders yourself
‘WELLINGTON'’ ' at our expense as per coupon attached.
{i For all forms of colds Mathieu’s Syrup of Tar and Cod Liver Oil is
K"IFE Pﬂllsu i recocnl:od as a safe and effective cure.

JOHN OAKEY & SONS, Limited | The | oS el s i Mg, T
Emery, Black Lead, Emery, Glass | - L- MATHIEUCO. |- nome coo. oo
and Flint Cloths and Papers, etc., |

Sherbrooke, P.o. s City or town

Wellington Mills, London, England
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JAPAN TEAS

FURUYA & NISHIMURA

Shoe Blackings

American Stick Blue
Inks, Mucilage and “ Ink-Out”
.Electric Paste Stove Polish

JOHN DIAMOND

458 NORTH THIRD STREET, PHILADELPHIA, U.S.A.
MANUFACTURER OF

Shoe Dressings Laundry Blues
Stove Polishes
Pure Petrolatum Pomades

FOR SALE BY ALL FIRST CLASS JOBBERS IN CANADA

Going up in
R popularity
s = and

o=

ClUB HOUSE
'.';m ES

Nz

‘““Club House'’ Olives

when once introduced

to your patrons, just

lmturully grow in favor more every
day. There’s a reason and this is it.
Tlu-\ are all selected ecarefully for
% size, shape and color and are pre-
served so as to retain their lusecious
natural flavor. Satisfy the olive taste
in your community with ‘‘Club
House’' Olives.

Gorman, Eckert & Co., Ltd
London, Ontarlo

Western Selling Agents

MASON & HICKEY
WINNIPEG

More Than Ever in a Class
by Itself

One of our
12 new
models.
Wouldn’t

- it be a

good idea
then to
look into
the Coles?
It ranks
with the
best and
meets your
price.

26 models
of electric
macnines,
Makers of
Hand Coffee
Mills for

twenty -five
years.

COLES MANUFACTURING CO.
1615 North 23rd¥St. PHILA., PA.
AGENTS: Chase & Sanborn, Montreal; The Codville Co.,
Winnipeg; Todhunur. Mitchell & Co., Torento; James
Turner Co. lltol o-um. Kelly, Douglas & Co.,
Vancouver, B.C.; L. T. Mewburne & Co., , Alts.
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Granulated

The best Sugar made 100% Pure Cane Sugar.
Have you handled our 20 Ib. and 25 lb. cotton

~ bags? Neat and handy packages.

The only Essence that really retains the flavor,
strength and fragrance of the best coffee is

SYMINGTON'S COFFEE ESSENGE

Your customers know this, and you will find a steadily
increas.u.m demand for our goods. Consistent up-to-date
advertising fosters the regularly increasing sales.

- ORDER YOUR STOCK TO-DAY

Thos. Symington & Co., Edinburgh and London

AGENTS :—Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F.
I L. Benedict & Co., Montreal. Vancouver—Messrs. Shallcross, Macaulay & Co.
wmau;u‘

Purity is first in

PURNELL’S

§ pernELss | : : *,,'OHN GRAYg &

l\"‘ .‘
s 4
FAMED ,',i‘ SCOTCH

Finest

PICKLES

Finest English Vegetables
With Our Celebrated Samples and Prices from
PURE MALT VINEGAR Maritime Provinces, Quebec, Manitoba, Saskatchewan

and Alberta—W. H. Dunn, 396 St. Paul Street,

Montreal.
s e Toronto—Lind Brokerage Co., 47 Wellington St. E.
Purnell & Panter lelted Ottawa—E. M. Lerner & Sons, 11 York Street.
British Columbia and Yukon—Kirkland & Rose, 312
BRISTOL, ENGLAND Water Street, Vancouver.

Agents in all Centres
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‘“TARTAN Salmon is the highest grade of fish packed. If you want
a real trade winner, book up with our travelers for Fall delivery at
the lowest price issued in many years.
TARTAN Brand Fruit and Vegetables as far as packed are the finest
we ever opened.
Our Travellers have full particulars of all fall goods, Mediterranean
Fruits, ete. :
TARTAN Brand Spices, Extracts, Jelly Powder manufactured by us
of highest quality. Full assortment of Wagstaffe’s sam and Im-
perial Golden and Silver Grain Vinegar.

THE SIGN OF PURITY When in a hurry for goods, ’phone us and experiment with us.
We are the original quick shippers.’’

BALFOUR, SMYE & CO-, Man::r:tl::?:; ‘(‘:lrdocen HAMILTON

PURE STRAWBERRY JAM
CHIVERS’ QUALITY

We are in a position to protect you for your requirements in Strawberry and other Jams, either immediate or
future delivery, and can supply you with CHIVERS’ QUALITY.

Do not buy the first jam offered you, thinking you will not be able to secure your supplies. We can protect
you, and besides guaranteeing delivery we can save you money and give you CHIVERS’ Quality.

Our bookings are quite heavy owing to the complete satisfaction given by CHIVERS’ goods in the past. Get
in touch with our travellers or write us direct and take advantage of our SPECIAL 1913 INTRODUCTORY OFFER

| FENWICK, HENDRY & CO.

Manufacturing Wholesale Grocers

KINGSTON, ONTARIO

You cannot afford to be without one

THE LOWEST PRICED
MEAT SLICING
MACHINE MADE

“The Imperial”

You cannot slice your bacon, ete,, by hand as
quick or clean as you can by a machine, and
you cannot hope to compete with your neigh-
bor if you have no machine.

The “Imperial” is a wonder. Write now to
any of the following:

W. G. Craig & Co., Ltd.

CANADIAN AGENTS

KINGSTON, ONT.

DISTRIBUTORS: J. B. Renaud & Cle., Quebec, Que. Codville Co., Ltd., Saskatoon, Sask.
D. 8. Robertson & Sons, Ottawa, Ont, G. E. Barbour Co., Ltd.,, St. John, N.B. Codville Co., Ltd., Moose Jaw, Sask.
Eby-Blain, Limited, Toronto. Ont. Bauld Bros., Ltd., Bnllfnx. N.S. Macdonald, Cooper & Co., Edmonton, Alta.
W. H. Gillard & Co., Hamilton, Ont. Codville Co., Ltd.,, Winnipeg, Man. A. Macdonald Co., Ltd., Nelson, B.C.
A. M. Smith & Co., London, Ont. A. Macdonald Co., Ltd., innipeg, Man. A. Macdonald Co., Ltd.,, Fernie, B.C.
The Howe, McIntyre Co., Montreal, Que. Jobin Morrin Co., Ltd., Winnipeg, Man. Kelly, Douglas & Co., Ltd., Vancouver, B.C.
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IRISH MILK

from Ireland

in one pound Tins

$4.00 per case of four dozen

delivered Ontario and Quebec,

and $4.60 other points in five
case lots.

This is your 10 cent line
which you have lost.

Kirkwood & Sons

176 Dupont Street
TOROTNTO

ADS »» SALES

A Study of Advertising and Selling from
the standpoint of the New Principles of
Scientific Management.

ZBy Herbert N. Casson.

An Invaluable Book for the Manufacturers,
Sales Managers, Salesmen, Etc.

This is the first book which has attempt-
ed to apply the principles of Scientific
Management to the Problems of Sales
andYAdvertising.

Cloth-bound, Limited Edition, 167 pages.}
Sent Postpaid on Receipt of $2 to any Address.

Technical Book Department

‘MacLean Publishing Co.
143-149 University Avenue, Toronto

Repeat sales are forthcom-

ing if the true fruit, the
Banner Brand taste
is there

The genuine goodness in these jams and
jellies is the quality that induces the cus-
tomer to come back the second, third and
every other time.

Banner Brand Jams
and Jellies

are absolutely pure and every label tells
the exact contents. Only the best ripe
fruit, pure apple jelly and best granulated
sugar are used.

Banner Brand values wall interest you.
New season’s fruits now ready.

Put up in 2, 5, 7 and 30-pound pails and

12 oz. glass jars.

LINDNERS LIMITED

340 Dufferin St., TORONTO
Phone Parkdale 2985

REPRESENTATIVES:

The Amos B. Gordon Co., Toronto; Watt, Scott &
Goodacre. Montreal; H. D. Marshall, Ottawa, Ont.;
C. A. Munroe, St. John, New Brnnuwick 'w. H.
Lyne Usher, Halifax No" Scotia and Prlnce BEdward
Island; H. Donkin Vancouver; L. McKen-
zle & Co., Edmonton nnd Regina; vh-tern office at

Wlnnlpeg
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A Thanksgiving
Window Dressing Contest

At Thanksgiving practically every grocer makes a
special window display. It is a time when there is much
feasting and a strong selling window trim means a great deal
to the retailer in not only direct results but in permanent
advertising. This year the harvest has been good and
Thanksgiving should mean much to the live dealer.

CANADIAN GROCER will have a Thanksgiving
Window Dressing contest this year. Why not come in on it?
You will have a good display. It will mean much to your
business. Let it be a help to others. Plan now to surpass
your former efforts and to enter it in this contest.

Windows will be judged from the standpoints of Selling
Power, Attractiveness and Originality, in the order
mentioned.

The competition is open to merchants and their clerks in
Canada and Newfoundland.

There will be two classes in the contest—Class 1 and 2
with three prizes in each class.

Winners in each class will receive $5, $3 and $2 respec-
tively, making a total of $20 in prizes.

When the time comes see that your photographer gets you
a good picture. Write The Editor now for a page of sugges-
tions on photographing the window in order to eliminate
reflections. This will be sent free on request. :

THE EDITOR, THE CANADIAN GROCER
143-149 University Avenue
. TORONTO
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Mince Meat Season is Here
Why not stock the best?

- Wethey's
Package and bulk

Can be had from your wholesaler.

Western Distributors :

MASON & HICKEY
Winnipeg

Branches: Regina Saskatoon Calgary and Edmonton

White Swan

Guaranteed
Specialties X

You can always recommend White Swan Pro-

ducts safely. Our unqualified guarantee pro-

tects, but the goods themselves always meet the
housewife’s approval Their ingredients are, most
carefully selected and are absolutely pure. They are
prepared by men who know how, from practical
experience. .

Order from your wholesaler or direct.

WHITE SWAN SPICES & CEREALS LIMITED

ONTAR O
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The Public Demand

Never before has the demand for purity in food and
drink been so insistent as to-day. , You can always
uphold the purity of “SALADA” Tea. Its scientific
cultivation, the cleanliness of its preparation, the sealed
lead packet, combine to protect the fragrant leaves
from all contamination. It’s pure, wholesome and
delicious—recommend it to your customers — they’ll
come back for more.

“SALADA”

LONDON, ENG. BUFFALO NEW YORK TORONTO MONTREAL BOSTON CHICAGO DETROIT
41 Eastcheap 11 Terrace 198 W.Broadway 32 Yonge St. St.Paul St, 34.35 S. Market St. 361 N. River St. Shelby Block

Branches also Pittsburg and Philadelphia

‘Camp’ Coffee i3 off your
shelves almost before
you get it on |

S of ‘Camp’ run out
The Home of —don’t even let it

“Harvest Brand” run down.

The demand for * Camp '— already
big—is growing day by day—simply

Canned Fruits, Vegetables, | [ e it v
Jams and Jellies

Located as we are in the heart of the fruit
and vegetable growing district enables caring
for the fruit and vegetables the day they are
taken from the vines. This, coupled with a

sanitary way of handling goods by skilled

workmen and by the use only of steam jack- COFFEE
eted copper preserving kettles, accounts for s

the high standard of ‘‘HARVEST BRAND"’
GOODS. See your Wholesaler to-day.

PLACE YOUR ORDER NOW. “'cf;‘:’s";“i‘i‘"’:"

FRETZ, LIMITED ~ it

Hamilton
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The blue of past and present generations, always reliable, always
the best. You'll never offend a customer by suggesting that she use
the blue that her mother used before her with entire satisfaction.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY, Limited

403 St. Paul Street, Montreal 30 Church Street, Toronto

Agents for the Dominion of Canada

Successful ‘Sales

are those which are backed up with the
right goods.

Crown Brand Corn Syrup

onee sold to a Customer means repeat or-
ders. You can particularly recommend
CROWN BRAND to those of your custom-
ers who have growing boys and girls.
Have you enough “CROWN BRAND’ on
vour shelves? :

Tie (ANADA STARCH (©

LIMITED

MANUFACTURERS OF THE

FDWARDSBURG BRANDS
Works, Cardinal. Brantford & Fort William,Ont.

Montreal, Toronto, Calgary, Vancouver
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A display shown in F. C. Harp's window in Brantford, Ont.,, which on one day

sold $27
Arthur Harp.

worth of gocds. It was trimmed by

A Display that Created a Splendid Demand

Brantford Window Containing Two Dozen Different Lines Sells in One Day $27
Worth of Goods—The Window Trimmer a Believer in Price Cards—A Disputed
Point Arises.

This picture gives a view of a profit-
able display shown in the ‘‘Cash Bar-
gain Grocery'’ of Fred C. Harp, Brant-
ford. It was trimmed by Arthur Harp.
As will be seen the goods are arranged
on a series of glass shelves, at the back
of the window, with pails of sugar, dried
peaches, prunes, ete., in the foreground.
The sides, it will be noticed, and most of
the background, are taken up with can-
ned goods.

This is a window which was striking
in the systematic arrangement and
variety of the goods. Some window
dressers would probably disagree with
Mr. Harp, and declare that the window
was too much filled up, that it contain-
ed too many varieties, that it was too,
‘“stocky.”

It Sold the Goods.

Mr. Harp, however, claims that the
results indicated that on this oeceasion
his theory was a commendable one, and
that the publie passing by, had their at-
tention eaught by the display and re-
mained to study it. As proof, he declares
that on a single day sales amounting to

A great many grocers believe in
displaying only one line of goods in
the window, or at most associated
lines. Other window trimmers do
not agree always with this. A case in
point 18 the above photograph of the
F. C. Harp window, of Brantford,
Ont., in which are some 24 different
lines, not all of them associated. The
results from this display were watch-
ed closely and it was found that on
one day $27 worth of goods were
sold from it.

What do other window trimmers
think of it? If you got busy to dress
a good window — not in connection
with any particular season or event
—would you use one line or several?
Which do you think gives the better
results?

Canadian Grocer would be pleased
to hear from any in the trade on
this point.

over $27 were made direetly attributable
to the showing of the goods in this win-
dow.

25

One of the features which added to
the value of the display in Mr. Harp’s
opinion, was the liberal use of display
cards with prices marked upon them. A
glance will show this. For instance, at
the left near the top is one card marked

““Salmon, 2 for 25 cents.’”’ Near it is
another, ‘‘Tomatoes, 2 for 25 cents,”’
and a third, ‘‘Peas, 2 for *25 cents.’’
Others are: ‘‘Pork and Beans, 10
cents,’’,’’ ‘‘Maple. Syrup, 25 cents.,’’
‘“yellow sugar, 19 lbs. for $1,”’ 5 lb.pail
pure jam 45 cents,’”’ ete. In fact there
was not a single display card in the
window that did not have the price at-
tached in large plain letters.

Every Line Sold Well.

To Canadian Grocer, Arthur Harp
said :—‘‘1 can safely say that of the
twenty-four different lines of goods
shown in this photo, I don’t think there
was one line that did not sell well. T
think that price tickets are the only
things to use. I never put an article in
a window without the price being on it.”’




| How Other Grocers Do Things

CURTAILING CREDIT TIME LIMIT.

The merchants of Salmon Arm, B.C.,,
have got together and decided to curtail
the time limit in which accounts shall be
paid. The following advertisement
which they inserted in the local paper
explains fully their new regulations,
which certainly appear to be fair to
everybody :(—

NOTICE.

‘“At the last meeting of the Retail
Merchants of Salmon Arm, it was decid-
ed unanimously to adopt the credit sys-
tem in vogue in all the progressive towns
and cities of the Dominion. Commene-
ing October first, the undersigned mer-
chants of Salmon Arm will give thirty
days credit on approved aeccounts, but,
without exception, must be settled not
later than the fifteenth of the month
following purchase of goods, and until
such time as any over due accounts are
paid all parties will be expected by all
merchants to pay ecash, until account is
paid, when they may be granted a fur-
ther line of credit, as before.

‘“We believe this system will be for
the best interest of buyer and seller and
has been forced upon us by curtailment
of terms of eredit now allowed us by
wholesalers.

‘“We fully expect the reduction in
prices made possible by this system will
appeal to all:—R. W. Holliday, R. J.
Glasgow, 8. J. MeDiarmid, R. K.
Scales, F. H. & H. C. Pardey, S. M. Mec-
Guire, F. Slough, A. Bedford, H. C.
Jacques, Ford Tyler, Greenaway &
Tweeddale, Ruth, Warren & Carroll,
Ltd., W. A. Palmer.

L . L
SPICE DISPLAY IN COUNTER.

In the Duff siore on York street, Ham-
ilton, Ont., is a long oak counter with a
section in the top about three feet by
four feet chiseled out and inlaid with a
heavy piece of plate glass.  Beneath
this is a drawer which pulls out to the
rear of the counter and on top of this
may be placed a display of goods which
do not require a great deal of room.
The drawer is then slid into the counter.

Just now Geo. H. Duff, the manager
has a most inviting display of spices in
this counter drawer. Samples of the
various kinds are placed on small round
paper doilies with fringed edges, with a
pile of mixed pickling spice in the centre
with sticks of eassia and cinnamon in
eircular form around the outside.

This display has two features. It is

seasonable and it is in a conspicuous
place. Every customer coming up to
the main counter in the Duff store must
see it  T* tenders a suggestion to the
purchaser of other goods and its neat
arrangement will go a long way towards
creating a desire on the part of the
customer to buy.
- L L ]

MAKING DRIVERS RESPONSIBLE.

Practically every grocer agrees that
mistakes in delivery cause more annoy-
ance than anything else. Systems are
many and varied to prevent these mis-
takes and a large percentage of these
are being worked effectively, Here is
another. J. W. Milling, a Napanee, Ont.
grocer, places the responsibility of safe
delivery on his two drivers. These

West EﬂIM

3 o — 2
A

East Ena [N

37.—&-,4}3\.

Driver checks over every customer's name
and number of parcels going to each be-
fore leaving the store.

young men must see that before leaving
the store with the wagons they have the
proper number of parcels and that no
person’s goods have been missed.

The accompanying drawing shows the
working of the system. Behind the
main counter is a sheet tacked up
against the shelving ruled as indicated.
The left hand side is devoted to East
End deliveries, and the right, the West
End trip. The drivers initial appears
in the first ecolumn, with the name of the
customer in the second and the number
of parcels to go to each in the third.
Before the drivers leave the store they
must check over this sheet to see that
every customer’s goods are on the wag-
on and that there are the proper num-
per of parcels in each.

AN EDUCATIVE HONEY DISPLAY.

What inseet is given eredit by most
scientists for the display of the greatest
‘‘intelligence’’ (or instinet) in working
out their plan of existence? The bee, as

% ‘

is the dog in the animal world.

But the ways of the bee and the bee-
man are little known to the buying
public.

A Stratford grocer, W. J. MeCully, -
believes that the ‘‘ways’’ of the bee are
interesting enough to attract attention
and a representative of Canadian Groe-
er, a few days ago was held by the dis-
play in his window as have been run-
dreds more.

He was showing beautiful elover
honey, extracted and in the comb, and
he had bottles of this, and combs set up
in varying sizes, on the floor and on
glass shelves. But in addition he plac-
ed a frame partly filled with a thin strip
of what is known as ‘‘foundation,’’
labeling it ‘‘wax foundation ready to be
drawn out by the bees.”’ Another
frame was nearly filled with the wax
now made into cells and ready for the
honey.

On the other side was a frame with
the cells filled on each side with honey
but ‘‘capped over,”’ that is, covered
with wax to prevent it coming out, and
also to mature it. Besides this was a
frame taken from the honey ‘‘extrac-
tor,”” showing the cells cleared out (by
the suction of air when being whirled
around in the extractor) and still wet
and glistening. These were labelled
‘“Honey before extracting,’”’ and ‘‘after
extraceting.’”’

The whole window epitomized the his-
tory of honey making, and drew cus-
tom from passers-by whose interest had
been aroused and intelligently satisfied.

A neat show card called attention to
the new stock as follows:

Finest quality

White Clover
1913

Honey

COMB

and

EXTRACTED.

+

NEW CARTAGE TARIFFT.

The Board of Railway Commissioners
say they have no jurisdietion in the mat-
ter of cartage service of railway com-
panies. This was the answer given to
the railway representatives at Ottawa,
who asked that a new tariff, beginning
October 1 and ending January 1, be
ratified.. The new schedule, which ap-
plies to Winnipeg, Toronto, and other
places, ealls for a charge of 3 cents per
cwt. instead of 214 cents now eharged.




THE CANADIAN GROCER

£ Masy
‘s moCl

Hunting goods win dow shown by E. F. Mason, Peterborough, Ont., last fall.

A SPLENDID HUNTING SEASON
WINDOW.

The duck, partridge and bear hunting
season is with us, and the deer season
will be open in most provinces less than
a month hence.

What better opportunity has a grocer
to get some good substantial advertising
than by dressing a window to catech the
eye of the hunter? It will not only do

this, but it attracts other people’s at-
tention as well.

The accompanying window was shown
a year ago by E. F. Mason, a Peter-
boro, Ont., dealer, and a glance at it
shows an elaborate trim. It was dress-
ed well into the store, about 12 feet
from the glass. To the front are hunt-
ers’ grocery supplies and cooking uten-
sils. To the right a small pool of run-
flowing down an ineline

27

ning water

over a small fall to a larger pool. This
together with moss-covered stones, aut-
umn leaves, stuffed deer,
wild duck and grey and black squirrels

made a most realistic scene.

evergreens,

There were also some fishing rods and
a couple of rifles in the window.

Meat extracts, soups, tea, coffee, co-
coa, bacon, biscuits, pickles, ete., would
be appropriate lines to show in such a
trim, :
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HOG PRODUCTS ON THE DECLINE.

The trade, generally, will welecome the collapse of the
high market in hogs and the prospeet of a lower level for
hams and bacon. Packers and retailers agreed in the feel-
ing that the live weight figure was too elevated to enable
the products to reach the consumer at a price that en-
couraged business. Had the upward movement been
maintained there undoubtedly would have been a repeti-
tion of conditions in salmon and some canned vegetables
this year, where sales fell as the result of prices a large
percentage of the publiec refused to follow.

A well-known packer discussing the situation with
Canadian Grocer ventured the prediction that prices
would go still lower than the present $8.75 (Toronto)
that ruled the mid-week market. This is about the same
as a year ago, but the market then dropped nearly $1 be-
fore the year’s close.

However, this course might offset by a greater
scarcity this year on local markets, were it not for the
fact, as he puts it, that not a carload of provisions has
been shipped West in a month. He goes further, and
declares that the West will be sending provisions East
before Christmas. Thus the narrowed market would be
forced to the inevitable lowering of prices. Such a con-
dition as at present holds the provision market under its
control has not obtained, for over ten years, and with
little ground for anxiety, the merchant can now wateh the
market with keen interest.

@___
THE ANNUAL FALL NUMBER.

Next issue of Canadian Grocer, Oct. 10, will be the
Annual Fall Campaign Number. This issue comes at a
time when majority of groeers are considering their fall,
Christmas and winter buying and selling, and in view of
this will be of considerable value to the trade.

The number will contain many practical articles deal-
ing particularly with the selling of goods. Included in
this is every form of salesmanship—personal, window
display, interior arrangement, newspaper advertising,
show eard writing, ete., ete. The articles have all been
secured first hand from the merchants themselves. There
is no theorizing but all good practical suggestions.

be

Several of the illustrations include splendid fall and
Christmas goods windows. These convey ideas of practi-
cal value which will bear considerable study.

Every reader should look forward to the next issue
and see that he gets it. He can well afford to allot a

substantial portion of his time to reading it—both read-
ing matter and advertisements.

sl i
THE ODORLESS ONION.

We have long since had the seedless orange, the horse-
less carriage and the spineless cactus. With these we
have been familiar for a good many years.

But now we have some one come forward to tell us
that the odorless onion is en the way. Would you believe
it ?—an onion you can eat with perfect safety before at-
tending the theatre, the fraternal society’s ball or the
prayer meeting?

It is said this heaven-born vegetable has been produced
by a cross between a Bermuda and a Golden Yellow after
a great many experiments by an Ohio horiticulturist.
Should the future demonstrate that our ‘Ohio gardener
has really-made this great discovery, his name will surely
go down into the annals of fame as a heroie liberator of
the human race and a great friend to society.

The odorless onion! And how would it benefit the
retailer? Will he not now be able to keep the onions in
the butter box, in a chest of tea, in the spice receptacles
or on the cheese without fear of imparting their flavor to
the other goods? No more will the delivery boy get a
scolding from the housewife because the butter tastes of
onion! These troubles will soon belong to the past.

If someone would now only invent an odorless eoal-oil,
wouldn’t this old earth be heaven itself?

_—
THE ENORMOUS PEACH CROP.

After five months of the busiest season in the recollec-
tions of the grey-haired veterans, the fruit eommission
men are planning a long snooze, or an autumn holiday, or
a casual glance at urban life outside the wooden walls of
the Toronto fruit market. The twenty hours a day on
which some have been celebrating the bumper crop of
tree-and bush and vine-grown produets hav ienduced an
advanced stage of weariness of the flesh.

Viewed from any standpoint the fruit season of 1913
must be judged a success. Peaches and plums especially
have been a huge erop, the former the best in over 30
years. Only a few,days ago, after weeks of a constantly
increasing supply, was the market glutted to a point where
a sacrifice was a saving necessity, and the grower had to
be content with 15 cents a basket or let them rot upon
the trees. At other times all parties secured a fair pro-
fit and no torrid weather induced rapid destruetion en
route or on the market, or in the store. Exportations of
500 earloads from the Niagara Peninsula into United
States helped relieve what otherwise might have swamped
the fruit market and its aetivities.- As it is, besides im-
mediate profits on sales, the grocer will have a potential
business of large proportions in the lower prices in pre-
served and canned goods as the aftermath of a plenteous
harvest of fruit, and of many vegetables as well.

—

THANKSGIVING WINDOW CONTEST.
Thanksgiving comes this year on October 20. As usual,
this is on a Monday, which, since it follows closely on the
heels of Saturday, is a particularly good day for the retail




grocer.
tant.
Thanksgiving contest in window display which was an-

Thanksgiving is therefore only two weeks dis-
Canadian Grocer readers will remember our

nounced some weeks ago. Twenty dollars in prizes are
given away. It should, too, be remembered that dealers
and clerks in the smaller centres do not compete with
those in the cities over 10,000 population. There are two
classes to the contest, with three prizes in each.

Thanksgiving lends itself particularly well to good
display. It is a time when there is much feasting and
therefore the grocer is the first merchant who benefits.
When you have your best Thanksgiving display in get
it photographed and enter it in the contest. Whether or
not you're in the money you will be a better window
trimmer by having come in. Plan now.

LABELLING FRUIT JAMS.

A new regulation under the Adulteration Act has been
adopted by Order-in-Council in conneection with fruit and
fruit produets. This enacts that when fam, jelly, marma-
lade, ete., are prepared from two or more varieties of
fruit, the first named on the label shall be the fruit that
is present in largest amount. .Thus a jam made from
raspberries and apples shall be labelled ‘‘raspberry and
apple jam’’ only if the weight of raspberries used exceed
the weight of apples; wheré the apples are the heavier, the
label must read ‘‘apple and raspberry jam,’’ or ‘‘apple
jam flavored with raspberries,”’ or otherwise, in such a
way as to make it clear that raspberries are not the chief
constiuent.

This regulation does not apply to ‘‘compounds’’ which
still must retain that name on the label, but to ‘‘blends,’’
or ‘‘mixtures’’ as they sometimes are termed, containing

:pure fruit and sugar, and appears to be designed to pre-
vent any public misconception as to the proportion of the
various fruits that have been blended.

——
CONVENIENCE VS. ECONOMY.

’

Still another ‘‘co-operative’’ movement has come to
an end. This time it is in Brooklyn, New York, and the
Evening World of that city expounds a great truth in
an editorial dealing with the failure when it says that
““‘the American housewife won’t have economy if she
must give up convenience.”” The World under the head-
ing ‘‘The Housewife Makes Her Choice,”’ says:—

““The farm to family’’ co-operative market experi-
ment in Brooklyn has come to an end. Its sponsors
profess to be satisfied with what they claim it has
proved, namely, that farm produets can be shipped
directly from the farm to the consumer without the
meddling of commission merchants and middlemen at
a saving of 50 per cent. in household expenses.

‘“Just the same the fact remains that the venture
has failed, temporarily at least, because it cannot sup-
port itself. Its managers admit it ean’t go on unless they
can get some organizer from England where they
understand these things and are able to make $600,
000,000 worth of yearly co-operative business pay five
per cent. interest with a twelve per cent. patronage
dividend besides.

‘“The main trouble in Brooklyn has been that folks
wouldn’t go to market. With only three deliveries a

week from the co-operative store, a housewife had to
put in her orders for two days at once instead of run-
ning to.the telephone morning, noon and night, as may
suit her convenience.
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‘“Convenience—there lies the trouble.
mistie experimenters

All opti-
with . the co-operative market
tdea in Brooklyn and Staten Island will find themselves
sooner or later up against the same difficulty. People
hereabouts will not go marketing in any numbers on
the old-fashioned plan ahead, take-your-basket and

seek-the-best-price plan. Telephones and ‘‘free’’ de-
livery have utterly spoiled them for that partienlar
kind of thrift. Our habits in these respects may he
extravagant, but they have a tight grip on us and it
will take a powerful lot of exhortation from any
British ‘‘organizer’’ to pry us loose.
‘“The American city housewife won’t have economy
if she must sive up convenience.’’
This again shows that the standard of living has ad-
vanced in recent years and explains away a great deal of
the cause of the ‘‘high cost of living.”’

___.@_.‘__
EDITORIAL NOTES.
Canadian hens appear to be getting haughty early this

year.
- L .

The odorless onion has every other negatived article
‘‘skinned’’ by a long way,

L L .

When every grocer figures his profits on selling prices,
there will be less failures to record.

- - -

Earl Grey says retailers are ‘‘parasites.”” He forgets
that many of them operate charitable institutions.
-

- .

After the produce men get through with the egg,
it looks as if they would turn their attention to but-
ter.

Next week’s issue is the big annual Fall Campaign
Number. This will be a worth-while-practical issue. See
that you get it.

- - L]

Dry weather and frost played havoe with corn and
tomato erops around Picton. News from Western On-
tario is brighter.

If you have never seen a hog take a toboggan slide,
just look at the market reports in this issue, and the last
two or three preceding ones.

The call of the wild draws' many a hunter to the woods
and streams these days. Even if there be plenty of game
there, he always takes a good supply of food with him.

L . .

Canadian Groeer’s window dressing contests are de-
signed chiefly to create a greater interest in display. They
have now been held for a good many years, and we have
every reason to believe have stimulated greatly this im-
portant selling method. }




Great Many Failures Due to Incompetence

Commercial Agency Places the Percentage At More Than 26—What Figuring
Profits On Selling Price Means—Items Which a Large Steel Firm Includes In
Overhead Expenses—Why Interest on Capital Shogld Be One of Them.

I have found a remarkable little bro-
chure, published by a big manufacturer
of steel and iron. So many good points
are made that it would not be out of
place in these columns in its entiréty,
but I shall boil it down, because much of
it re-echoes what I have said in these
columns during the past few years. That
is, perhaps, its most remarkable feature,
or shall I say that this coincidence
makes it remarkable? The booklet is
interesting and instructive in that it
clearly demonstrates that the ignorance
of the grocer is also the ignorance of the
average manufacturer. It shows that

this big firm in seeking to enlighten its:

customers and thereby better the iron
and steel business, uses the same argu-
ments to attain the same end that I have
used right here for upwards of three

Here is the table of contents: Intro-
duetion; starting in business; cost, over-
head; profit; depreciation; percentage;
cash discount; credit. Looks very like
what we should have to write on if we
should attempt to guide a man about to
enter the grocery business, does it not?
Which indicates that the principles of
business are the same, taking them by
and large in all lines.

Incompetence.

Men read what they want to read, and
of what they read they take home and
remember (and also quote) what it is
pleasing to them to remember and talk
about. Thus you often hear that 95 per
cent. of all merchants fail—which is not
true—and this serves as a palliative and
excuse to the man who does not succeed
very well and wants to find a cause for
his failure outside of himself. He is to
be excused, surely, if he does not succeed
where there is only 5 per cent. of chance
for success. I feel that this oft-quoted
saying is responsible for about as much
harm as that other abus«d aphorism:
‘“Well bought is half sold.”’

The other piece of statistics which we
often- hear quoted is B adstreets state-
ment that the most prolific cause of fail-
ure is ‘‘Lack of Capital.”” That IS the
MOST prolific cause—given as 33.9 per
cent. of the total. But it will not do for
us to take refuge behind that fact, be-
cause the next most important cause, as

writer of this article is one of the most success-
hml:llmu{n the continent. He has spent almost 30
in the retafl and is

answer
which others may have met.

made names of inquirers will be
Jetters are printed for discussion.

*By Henry Johnson, Jr.

given by Bradstreets, is ‘‘Incompet-
ence,”’ given as 26.6 per cent. Thus
there are at least 80 per cent. as many
chances that your cause of failure—or
lack of complete success—is Incom-
petence. Moreover, Lack of Capital is
in itself Incompetence, since, had you
been competent, you would either have
refrained from starting in business or
else you would have so managed to
handle your business as to keep your un-
dertakings INSIDE of your capital.

Hence, to my mind, analysis will clear-
ly show INCOMPETENCE to be the
prime cause of failure or imperfect sue-
cess.

Before passing on, let us look at some
of the other causes which are frequently
quoted as prolific of failure. Let us note
how truly insignificant are some of them.
‘“Unwise Credits.”” How often have we
heard a mishap aseribed to ‘‘the ecredit
business.’’ Yet this is given as only con-
stituting 1.7 per cent. less than 134 per
cent.—of the causes of failure. Inex-
perience only constitutes 4.4 per cent.;
Extravagance only, .7 per ecent., and
Speculation only 1 per cent.

Figuring Profits.

The same diffieulty is encountered in
the steel business of men who compute
their profits on their cost instead of on
the selling price. But there is an impor-
tant difference here which indicates that
the steel business is at least one step in
advance of the grocery business. This
difference is illustrated by the following
quotation from the booklet:

““PROFIT SHOULD BE FIGURED
AND BASED ON SELLING PRICE
AND NOT ON COST. THAT IS NOT
ONLY THE GENERAL CUSTOM, BUT
IS THE BEST AND SAFEST WAY.”’

The important point here is that this
method is described as ‘‘the General
Custom,” which shows the advancement
of the steel industry. When I first pro-
mulgated this doetrine ten years ago it
was heresy. To-day in the grocery busi-
ness this truth is only partially acecept-
ed. It is only a few days sinece a gum
salesman told me his gum would pay me
150 per cent! It cost 40c the box, and
sold for $1.00. I made the gross margin
66 2-3 per cent.—what would YOU make
it?

Whether we ‘‘see it’’ or not; whether
our old school arithmeties said so or not
—they did NOT; whether we like it or
not, do you not think that a method

which is endorsed by the big, successful
men of the continent and the foreign
commercial world may be safely follow-
ed by us who are (some at least) ac-
knowledged to be, in many respects,
much lower in the scale of ecommerecial
development? Let us take it on faith
to start with—the convietion will grow
very rapidly with a little actual practice
of the method.

If Will has 25 per cent. more marbles
than Jim, has Jim 25 per cent. less
marbles than Will? Try it and see.

Overhead Expenses.

Overhead is something which greatly
bothers manufacturers. Overhead is
the same as General Expense. Under
that head are gathered all items of ex-
pense which cannot be specifically in-
cluded in the definite cost of any par-
ticular job in the manufacturing busi-
ness.

This is something which is really much
simpler in our business than in the
manufacturing business, because ALL
our affairs are based on averages; yet
many of us fail—most of us fail—to
grasp it in its fullest meaning and apply
it with that unflinching honesty with
ourselves which alone will make it pos-
gsible for us to handle this question suc-
cessfully.

The list of items which go to make
Overhead is given as follows: 1, Sta-
tionery; 2, Postage; 3, Telegraph; 4,
Telephone; 5, Insurance; 6, Advertising;
7, Fuel; 8, Light and Heat; 9, Traveling
Expenses; 10, Taxes; 11, Power; 12,
Rent; 13, Repairs; 14, Depreciation; 15,
Salaries of employees not engaged in
productive labor; 16, Claims Allowed;
17, Bad Debts; 18, Attorney and Collec-
tion Fees; 19, Salaries of Principals; 20,
Interest on Borrowed Money; 21, In-
terest on Capital.

The Why of ‘‘Interest on Capital.’’

I am going to pass all these except
that of ‘‘Interest on Capital.”” That as
the writer treats it because his treat-
ment is in line with such reasoning as I
have often advanced here. i

‘“Why have you invested your money
in business? Simply because you expeect
by that means to make our capital earn
more than it would if loaned on good se-
curity. To-day a well secured invest-
ment will seldom earn more than 5 per
cent.; therefore, a fair rate should be
charged to overhead so that your selling




price will be placed at a figure that will
make your business risk profitable.

“¢Or suppose that your credit is good
and you have money, but it is invested
so you cannot readily withdraw it, and
you wish to start a small factory. That
requires $10,000 and you borrow the ‘en-
tire amount, paying 5 per cent. interest.
So $500 should be ‘considered in Over-
head in this instance.

‘¢At the end of five years you have
paid off the loan and have $10,000 paid-
up capital invested.
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Things to Think Over.

Five per cent. on $10,000 was con-
sidered a proper Overhead charge five
years ago. Why is it not proper now?
Five years ago the business was required
to earn 5 per cent. to pay interest. Then
you based your selling price on cost of
productive labor and Overhead, which
included $500 interest. Why should you
to-day reduce your selling price and pro-
fit simply because you are furnishing
the eapital instead. of the ereditor? Are

you not just as muech entitled to demand
$500 interest to-day from the business
as your creditor was five years ago?’’

These are things it will pay all of us
to think over, with a view toward our
better understanding of certain funda-
mental principles which have formed the
foundation of the biggest business sue-
cesses in other lines, and without which
we cannot hope to attain the fullest sue-
cess, but may very readily reach abso-
lute failure instead.

uty, the new

Below is given in an easily read table some interesting information on the new United States Tar-
iff as it affects particularly the food supply of that country and Canadian exports. The former U.S.
fI.S. Duty and the Canadian Duty on the various articles are given.

gest that those interested place this page on file for reference. It may come in handy.

We would sug-

ARTICLE.
Cattle, acecording to age and

(green),
peaches, plums, ete. .....
Beets
Grapes, per cubic foot of
barrel or package
Hay
Potatoes
Turnips
Vegetables (canned)
Other Vegetables, fresh ....
Hides and skins, not fur

THE OLD AND NEW

FORMER U.S. DUTY.
From $2 per head to
$3.756 and to 27%4%

Live, 3¢ per 1b. Dead, 5¢
per 1b.

From 75¢ each to $1.50
each .

$1.50 each.

30¢ per bushel.

45¢ per bushel.

15¢ per bushel.

15¢ per bushel.

16¢ per bushel.

25¢ per bushel.

10c per bushel.

25¢ per bushel.

25%
25¢ per bushel.

0
2l4¢ pound.
%

Free.

5¢ gallon.
2¢ gallon.
6e pound.
6¢ pound.
3e dozen.
4¢ pound.
11%e¢ pound.
25%

4c pound.
1%%e pound.
11%e¢ pound.
Fresh, 135¢ pound.
26¢ bushel.

U.8. TARIFF.
NEW U.S. DUTY.

Free.

Li\"e, le per lb.; dead, 2¢
per 1b.

Free.

Free.

15¢ per bushel.

25¢ per bushel.

Free.

Free.

6¢ per bushel.

10¢ per bushel.

Free.

Countervailing duty 10e
bushel.

Free.

Countervailing duty 46c
barrel.

Fresh, free.

10e per 50 lbs .
5%.
15e quart.

26¢.

$2 ton.

Countervailing duty 109.
159%.

259,

159%.

Free.
Free.
Free.
214 ¢ pound.
21%4¢ pound.

~ Free.

Free.
Fresh, free.
Free.
Free.
Free.
Free.
Free.
15¢ bushel.

CANADIAN DUTY.

$12.50 per head valued at
$50 or less; 259% gen-
eral.

209.

25%

25%

15¢ per hushel.
25¢ per bushel.
15¢ per hushel.
Free for feed.
10¢ per bushel.
15¢ per bushel.
10¢ per bushel.

12¢ per bushel.
17%%.
60c per barrel.

le per pound.

40c per barrel (apples).
309%.
2¢ pound.

2¢ pound.
$2 ton.

20e¢ bushel.
309%.

1l%5¢ pound.
309%.

Free.
17%9.
17,9,.
4¢, pound.
3e pound.
3e dozen.
2¢ pound.
3¢ pound.
27%%.
2¢ pound.
2¢ pound.
3¢ pound.
3e pound.
10¢ bushel.




Canned Goods Pack in P.E. County

Uanners There Very Pessimistic Regarding Outlook of Tomatoes and Corn—
Small Packs in Each Line They Say—Frost Does Considerable Damage—Opin-
ion Expressed That Canned Peas Would Advance. ¥

Pieton, Ont. 1.—(Speecial).—Unfavor-
able weather is the explanation of the
very small pack of canned goods report-
ed from Prince Edward County. Not
only: has the district suffered from a
most remarkable dry spell, eausing dry
rot in the tomatoes and ,a stunted
growth of eorn, but about the middle of
September there were heavy frosts
which in many ecases reduced yields to
one-third of the average. From May
27th to July 12 no rain fell in the Picton
and Wellington distriets, and subse-
quently there was a let-up in the rainfall
until the middle of August. This was a
serious condition, the result of which is
now being seen in curtailed packs at
svndicate and independent
throughout the county.

““While last year we had little better
than half a pack,”’ said a canner to a
representative of Canadian  Grocer,
““this year we expected something better
and the season at the opening was very
promising. In my factory preparations
were made for a pack of 15,000 ecases.
Cans and all other material were pur-
chased with that object in view. But
the weather conditions have been against
us, and it would not surprise me if our
pack fell short of 5,000 cases. 1 am
speaking of tomatoes alone. Peas were
a fairly good crop, especially the early
varieties.

May Have Trouble in Future.

““One of the difficulties that we antici-
pate, arising out of these discourage-
ments, is that of contracts with the
farmers for next year. Those who have
grown tomatoes for the canneries now
see that it is something of a gamble, and
may refuse to grow or have anything to
do with a erop in whieh the elements of
uncertainty are so pronounced. There
is no doubt some of them will feel the
loss seriously.

‘“So far as the price situation is con-
cerned,’’ said the canner, ‘‘the opening
figzure on tomatoes will be more than
95¢ to $1.00 a dozen. We were some-
what surprised at the opening price of
82 and 85 cents a dozen on peas this
vear, but the erop is about 75 per cent.,
and that price may have been based
upon a too optimistic glance at general
conditions at the time of quotation. We
look for a higher price on peas, although
we are told that some independents have
the hardihood to quote as low as 62 and
65 cents a dozen.”’

The conditions deseribed by this can-
ner are found by The Canadian Grocer

tactories

This article from our correspon-
dent who was in Prince Edward
County last week will prove interest-
ing because of the expectant prices on
tomatoes and corn this year. These
have not yet beem amnounced and
are not likely to be for some time.
Last year they came out around Oct.
14, tomatoes, opening at $1.37Y% and
corn at 97V% cents per dozen. 1t is,
however, not likely tomatoes will be
as high this year, many figuring on
something around a dollar. Crops in
Western Ontario are known to be
better than in the Fast.

to be general throughout Prince Edward
County, and his views as to prices are
pretty generally concurred in by other
packers. The inactivity of the factories
reflects the erop shortage. In many
cases factories are only running a half-
day at a time. When there is a good
average crop overtime is often neces-
sary in order to take care of the loads
brought in by the farmers.

Pranks Played By the Frost.

In some loecalities the frost was in-
clined to be ‘‘freakish.”” For example,
near Wellington there are two tomato
farms separated by a very short dis-
tance. One escaped with very little
damage, while in the other the loss was
almost complete. A favorable drift or
current of air was probably the salva-
tion of the former.

One grower saved a nine-acre field of
tomatoes by burning pea straw along the
northern edge of the pateh, thus allow-
ing the wind to project across the field a
wave of warm air and smoke which kept
the atmosphere sufficiently ‘‘above
frost’’ to save the erop. This plan has
been adopted with suecess by more than
one grower.

At time of writing there are still large
quantities of green tomatoes in the
fields, but should there be in the next
two days a frost as severe as that of
September 14 the tomato pack will in
some localities average about 25 per
cent., with a slight improvement on that
ficure in others. As an instance of the
destruction that one night’s frost will
do, the manager of a syndicate factory
showed to Canadian Grocer an acre
pateh of tomatoes from whiech they had

expected to pick fully 600 bushels. Now,.

they will do well if the erop from that
pateh is 120 bushels.
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Poor Outlook for Corn.

The corn erop in Prince Edward is
little short of a failure, say the packers.
In some localities it may, reach 25 per
cent., while in others it will be as low
as 15 per cent. The continued dry spell
early in the season is responsible.

Apples are also short, probably not
over 40 per cent., but while in eorn and
tomatoes, the hold-over from last season
is practically negligible, in apples it was
very heavy, and the pack last year was
of exceptional quality owing to a very
heavy crop. Evaporators who are hold-
ing large quantities are congratulating
themselves on the fact that whereas the
opening price last year was in the neigh-
borhood of four cents a pound, the pres-
ent average price is 7 cents with as high
as 9 asked. .

___@___.

SUGAR MELTED TO SYRUP.

Montreal, Oct. 1.—A small portion of
the cargo of beet sugar on board the
Furness liner Chiltern Range was de-
stroyed by fire during the voyage, or, as
Captain Rea put it, was melted into
syrup. Two days after the -Chiltern
Range sailed from Hamburg with a full
cargo of heet sugar for Montreal a fire
broke out in one of the holds, from some
mysterious cause whieh eould not subse-
quently be ascertained. Fortunately,
the fire was discovered before it had
spread or attacked the woodwork of the
ship, and within half an hour of the first
alarm being given, the crew sueceeded in
cxtinguishing the flames.

.__Q__

CONTROVERSY OVER THE
TOMATO.

Is the tomato a fruit or a vegetable?
A Hamilton, ‘Ont., magistrate has this
question to answer. A farmer has been
summoned .to answer to the charge of
facing fruit. His counsel says it was
tomatoes he offered, and he contends
that these are vegetables, and that,
therefore, he is not liable under the Aect,
which specifies ‘‘fruit.’”’ He also says
he does not think there is any Aet re-
garding the ‘‘facing’’ of vegetables.

Who will answer the question? Is the
tomato a fruit or a vegetable?

—

E. J. Gordean, of Edmonton, has open-
ed a general store in Athabasea, Alta.




The Editor of Canadian Grocer,—

Dear Sir,—In your issue of Sept 19,
you have taken up a full page trying to
convinee your readers, that the co-opera-
tive way of doing business is wrong.

As a subseriber of your valuable paper
and one that studies the contents very
closely, I have yet to see an article in
your paper in favor of co-operation.

I maintain that if co-operative socie-
ties are run on a proper business basis
they are a benefit to the working people
of this country. As an example, I will
give you a few facts of our local society.
We do not sell cheaper or dearer than
other stores, but sell at same prices and
twice a year return part of the profits to
our members,

On share capital we pay 5 per cent.
per annum and try to pay the same per-
centage on purchases. We have proved
by experience our average profits are 7
per cent. over all expenses, after allow-
ing depreciation on all stock, ete.

Where we differ from private traders is,
instead of the profits going to 1 or 2
persons we pay 5 per cent. (average
since starting 9 years ago) to our mem-
bers and the rest goes to reserve fund
or to increase our buildings, ete.

On fixed stock we knock enough off
each year to pay for new fixtures, rigs,
ete., so as to keep them up to date.

The last two years we have paid near-
ly nine thousand dollars in dividends
and have built up a good sound business.

We work amicably with our eompetit-
ors and do not try to cut each other’s
throats, by underselling but as nearly
as possible sell at the same prices. We
take stock twice a year and all the books
are examined thoroughly and audited by
two paid auditors. 4

We own our own store which is a
eredit to any city. You will see by the
enclosed eard that we close on Thursday
afternocns at 1 o’clock all the year
round and find that instead of doing less
trade by doing so, we have inereased
every week (without exception) this
yvear. Last year we had the half holi-
day without closing the stores, but find
it more satisfactory by letting all the
staff have their half holiday at the same
time.

We have a staff of 25 and besides hav-
ing the holiday each Thursday get a
bonus on our wages twice a year, which
promotes a good feeling and encourages
us all to do our best and therein lies
suecess.

Guelph Co-operative Assn., Ltd.
Guelph, Ont.

'

Another Letter from a Co-operatiire Society

This Concern, However, Does Not Attempt to Cut Prices, and Makes Just an
Ordinary Profit—Neither Does It Claim to Make Any Serious Inroads Into
High Cost of Living—Upholds Indirectly Stand Taken by This Paper.

Editorial Note. — The above letter is
appreciated beeause it serves to demon-
strate in an indirect way the point we
have been making—that co-operative
stores do not give ‘‘a blow to the high
cost of living,”’ and at the same time
pay large dividends. This store in
Guelph has apparently progressed fav-
orably because it has stuck to sound
business principles, the same as would
an individual who desires to make a suc-
cess in the grocery business.

What Did Prospectus Say?

It is stated that on share eapital this
store pays 5 per cent. per annum, and
it tries to pay the same dividend on
purchases. If the original prospectus
which was issued nine years ago made
no promise of larger dividends being as-
sured, as well as no promises of the re-
duction of the -cost of living, cheaper
goods, ete., then little eriticism eould be
offered against this concern. If a stock
holder buys says $60 worth of groceries
a quarter he receives on an average 5
per eent. back, or $3. That would make
$12 a year. If he puts $50 capital into
the coneern he gets back $2.50 each year
making a total of $14.50.

It would be interesting, therefore, to
see the original prospectus to determine
whether promises have been lived up to.
We would also like to ask the writer of
the above letter if he thinks the Edmon-
ton co-operative concern referred to in
issue of Sept. 19, will fulfill the promises
made—reduce the cost of living, pay
from 7 to 15 per cent. on purchases
quarterly, 6 per cent. per annum on
share capital and at the same time sell
at the ‘“usual prevailing prices.’’

Where Misrepresentation Comes In.

That is the point to which Canadian
Grocer takes the greatest issue — the
misrepresentation of facts to attempt to
prove to working people that the retail
grocer is charging excessive profits, and
to induce these people to take stoeck in
co-operative associations.

What we have been stating all along is
that co-operative societies could not sell
more cheaply the staple lines of goods
and at the same time pay the dividends
some of them promised, That is straight
misrepresentation and as such should
not be permitted. The letter from the
Guelph society sustains this position and
shows that when a co-operative store is
conducted along business lines, like any
other grocery store there is little dif-

ference in the matter of profits
prices.

and

Proper Co-operation Favored.

The contributor of the letter says he
has yet to see an article in The Cana-
dian Grocer in favor of ce-operation.
There have been scores of them in favor
of ‘“co-operation’’ — organization, ex-
change of ideas, etc. What he meant to
say was that he has not yet seen an
article in favor of ‘‘Co-operative So-
cieties.”” Until misrepresentations are
eliminated in prospectuses and by pro-
moters and until eo-operative societies
cease to demand from parliament privi-
leges not enjoyed by other joint stock
companies, it is not likely that he will.
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OYSTER TROUBLES IN P.EIL

Difficulty Between Fishermen, Oyster
Companies and Capitalists.

Charlottetown, P.E.I, Oect. 1.—(Spe-
cial).—Oyster fishermen, representatives
of the different oyster companies, and
capitalists interested in Canadian oyster
culture, met here last Friday to discuss
their grievances. Discontent has been
smouldering in the bosoms of the fisher-
men ever since the Dominion Govern-
ment ruled that capitalists, by investing
their money to promote the cultivation
of the oyster on Canadian beds, should
gain the privilege of selling their oyst-
ters during the whole month of Septem-
ber, or for one month preceding the
opening of the publiec beds. At the in-
vitation of the oyster fishermen, the par-
ties concerned met here to-day with the
object of coming to some definite agree-
ment on the subjeet.

Replying to the fishermen’s grievance,
the oyster companies contended that
they had to pay for the grounds, that
they had to undergo heavy expenditure,
and also that they had to do this with a
knowledge that they could not realize on
their investments for a few years at the
least.

The fishermen, however, viewed the
matter from an altogether different
standpoint. Their claim was that the
oyster companies, a group of large capi-
talists, were given the opportunity to
take away the natural wealth of the pro-
vinee which by right belonged to them;
that the decline in the industry was not
due to their carelessness but to econdi-
tions over which they had no econtrol.



October Promises to be Good Oyster Month

Dealers Already Finding Demand Quite Keen—Methods for Selling Oysters—
Remember the Prizes for the Best Plans — Wholesome Article of Diet That
Should Find More Favor.

Prizes of $25 and $10 cash, will be
given by the Oyster Growers’ and
Dealers’ Association of North Am-
erica for the two best practical plans
for increasing oyster sales. Each
plan must have been tried out and
figures enclosed showing increases in
sales. Editor of Canadian Grocer will
forward articles to the Association.
Contest closes November 15.

Most of those who are making any at-
tempts to push oysters this fall agree
that the demand is showing up much bet-
ter than for several years, some whole-
salers reporting double the sales of one
year ago. There is a good profit in oys-
ters, and everything else being equal,
it pays to push what is profitable.

Urge Them Over the 'Phone.

One way of increasing oyster sales is
" to mention them when you are receiving
telephone orders, such as ‘‘our fine line
of oysters, received fresh every day by
express.’”” If you have a canvasser
make oysters one of his specialties, and
even your delivery boy might help.

‘‘Eat What You Crave.”’

Churches and lodges will soon be hold-
ing oyster suppers. Suggest that they
hold them during Oyster Week (Oect. 20-
25), as that will be a means of drawing
large crowds.

It seems clear that oysters will become
more and more recognized as a profitable
food. TIdeas of people on this subject

“THE OYSTER SPECIAL.

If you have secured regular
customers for oysters arrange
to deliver them as soon as your
daily, or tri-weekly shipment
arrives. In case your delivery
rigs are out hire a boy with a
small express cart and have a
sign ready to put on it
“Oyster Special.” Use it on
your own delivery wagon
when vyou take the oysters
aroundz.l It will be a good way
of advertising. :

vestigations in countless cases have
proved that they were maligned.

Absolutely No Contamination.

One great change in public feeling has
come through the artificial cultivation of
the oyster. = The beds are situated in
water perfectly free from any possible
chance of contamination by sewage from
coast cities; in fact not the strongest
current setting seawards can touch the
modern oyster beds.

This has overcome the greatest objec-
tion there was to oysters as food. The
next step in advance taken for the in-
dustry, was the abandonment of the
custom of ‘‘floating’’ oysters in fresh
water to fatten them. Next came the

adoption of the modern system of pack-
ing oysters for shipment to inland
points, with Canadian and State laws
against packing of ice in contact with
oysters. This produced the present ex-
hibit case with an icing space between
the heavy outside case and the porcelain-
lined receptacle for the oysters. This
enabled those in the far west to keep oy-
sters with all the tasty flavor they had
on the Atlantie Coast.

Help of Sanitary Precautions.

These sanitary precautions have com-
bined to make the oyster one of the saf-
est and most economical of foods and
have increased largely its saleable quali-
ties.

ASSOCIATION NEWS

are changing rapidly and with every
change the oyster stands to gain. That
popular writer and authority on foods,
Dr. Woods Hutehinson, stands behind
the maximum, ‘‘Eat what you erave.”
Formerly oysters were made the scape-
goats for every illness that followed a
meal of which they formed a part. In-

As a result of the visit to Victoria,
B.C., of a delegation from the Dominion
organization a Retail Merchants’ Asso-
ciation has been organized by the busi-
ness men of that city.

Officers has been elected as fol-
lows: President, Joseph Wilson; vice-
president, James H. Fletcher; second
vice-president, E. R. Hill; acting secre-
tary, Martin Mutrie; directors, E. P.
Allen, Joseph O’Connell, W. H. Wilker-
son, and S. M. Scott.
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A meeting of the retail merchants of
Yorkton, Sask., was held recently under
the chairmanship of W. A. S. Magrath,
and was attended by E. M. Trowern, of
Toronto, Dominion secretary, and J. M.
Brayley, Provincial organizer of the Re-
tail Merchants’ Association.

Mr. Brayley informed the meeting
that 90 per cent. of the retail merchants
of Saskatchewan have joined the as-
sociation. A resolution  in favor of es-
tablishing a branch to be known as the
Yorkton branch of the Retail Mer-
chants’ Association of Canada, incor-
porated, was ecarried unanimously. The
speakers included Chas. Beck, T. Van-
stone, Levi Beck, J. Smith of the Hud-
son Bay Co., W. T. Moore and A. Gould.
A petition was also signed favoring the
establishment of a small debts’ court
for Yorkton and distriet.

W. A. S. Magrath was elected tempor-

ary secretary of the meeting.
L] L ] L

The Calgary, Alta., branch of the Re-
tail Merchants’ Association has filed a
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number of requests with the City Coun-
cil. They include these: :

That the annual fee of the pedlars
transient trader be raised from $100 to
$400.

That the annual fee of the pedlers
be raised from $60 to $250.

That the annunal fee for collectors be
raised from $20 to $450 and, further-
more, that all collectors be required to
deposit an approved guaranteed bond
of not less than $5,000 before they are
allowed to do business in Calgary.

All these amendments are being asked
for in order that the local dealers may
be protected as far as possible from out-
side business houses and from dealers
who do not pay rent and taxes and who
are not legitimate residents of this city.

In asking that the fee on advertise-
ing matter be raised and that transient
traders be made to pay a big license fee,
the retailers are getting after the big
mail order houses.

+
CORRECTION OF AN ERROR.

In the issue of Sept. 19 an error oe-
curred in the advertisement of Charles
B. Knox Company, Johnstown, N. Y.
Their No. 3 package was made to read
as ‘‘3-lb. package.”’ This company have
no 3-lb. package on the market, and we
regret that this error should have oec-

curred.
+
Louis Jeffrey, of Zurich, Ont., has sold
his groecery and flour and feed business
to Douglass & Spark, who will take pos-
session Oect. 15.




~—

Current News of the Week

Quebec and Maritime Provinces.

W. C. Cross, of Hall & Fairweather,
Ltd., wholesale grocers, St. John, N.B.,
was in Montreal last week.

W. H. Johnson, of Herron-Leblane,
Ltd., Montreal, returned Wednesday
from a trip through the Laurentian
Mountains.

The J. B. Paine Co., Ltd., of Toronto,
have opened up offices and warehouses
in this city at 225 Lemoine street, Mont-
real. The management is in the hands
of F. W. Anderson, who until now was
associated with the company in Toronto.

W. Potter & Sons, Ltd., The Perfec-
tion Preserve Co., of Long Lane, Ber-
mondsey, London, England, manufactur-
ers of pickles, have concluded arrange-
ments with F. Benediet & Co., of Craig
street, Montreal, who will in future re-
present them in Canada.

J. A. Paulhus, of the D. Hatton Co.,
Monreal, returned Monday from his
trip to the Atlantic coast, where he vis-
ited all the large fish centres. He states
that general opinion in that part of the
Dominion is that unless fishing shows a
considerable improvement, prices on all
prepared, pickled and salt will have to
be advanced slightly above last year's
level.

A Pure Food Show, to be held in the
65th Armory, corner Pine avenue and
Henri Julien avenue, Montreal, from
Oct. 11-18, is now being organized by J.
A. Beaudry, secretary of the Montreal
branch of the R. M. A. The secretary
states that all lines comprised in the
grocery and fruit business will be at-
tractively displayed by manufacturers
and jobbers.

Ontario.

P. F. Milne, grocer, Newmarket, Ont.,
has sold to S. Watson.

Wm. Hobson, grocer, Hamilton, Ont.,
has sustained a fire loss.

F. W. Johnston, grocer, Woodbridge,
Ont., has sold to J. Cook.

Albert E. Bond, general merchant, of
Sheffield, Ont., died last week, aged 55.

Fire in Cornwall, Ont., caused loss to
Fawkes & Co., grocers. Insurance was
carried.

The Noble Manufacturing Co., biscuit
manufacturers, St. Thomas, Ont., have
begun operations.

Geo. Weston & Co., biscuit manufae-
turers, Toronto, have moved their Ham-
ilton office to 26 Gore street.

Leslie & Dundas, general merchants,

Thamesford, Ont., have discontinued
partnership, Mr. Leslie continuing.

A. MeDougal & Co., wholesale pro-
duce, Hamilton, Ont., have dissolved
partnership, A. McDougal continuing.

Lounis Jeffrey, Zurich, Ont., has sold
his grocery and flour and feed business
to Douglass & Spain, possession on Oect.
15.

Henry Rahn, general merchant, Neu-
stadt, near London, Ont., died last week.
His funeral was one of the largest ever
seen in that distriet. _

C. C. Borden has purchased the gro-
cery business of P. Beattie, Guelph, Ont.
This was the late W. H. Fielding’s
stand. Mr. Borden is a Fergus, Ont.,
man.

E. Clark, a Toronto tea salesman, and
for many years associated with T. J.

‘Liptons, has resigned his position to join

the selling staff of Minto Brothers, To-
ronto.

Inspectors of the Inland Revenue De-
partment purchased on the Hamilton
market quantities of maple syrup, sell-
ing at 25¢. and 35¢. a quart, which on
analysis proved to be impure.

R. J. MeNichol, one of Minto Bro-
thers’ selling staff, was married to Mrs.
S. E. West, 97 Dupont street, Toronto,
at the latter’s residence on Tuesday,
Sept. 16. A handsome five-branch silver
candelabra was presented the newly-
married couple by Minto Brothers, F. J.
White making the presentation speech.

Residents from the distriet for many
miles around Brussels, Ont., attended
the funeral last week of W. H. Me-
Cracken, the pioneer business man of
the town. The late Mr. MeCracken was
one of the first to establish a grocery
in Brussels, and until laid aside by a
stroke of paralysis one year ago, he had
been in constant touch with his business
in spite of his 72 years. He was also an
expert gardener. He is survived by his
wife and three sons and four daughters.

Western Canada.

H. McSherry, grocer, Weyburn, Sask.,
is succeeded by C. McSherry.

J. G. McGowan Co., general mer-
chants, are succeeded by Smith & Co.

A. T. Colquhoun & Co., grocers, Bran-
don, Man., have dissolved, J. F. Price
continuing.

Crawford & Co., wholesale grocers,
have opened a wholesale grocery busi-
ness in Moose Jaw, Sask.

The Scott Fruit Company, having
branches in many western cities, recent-
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ly moved into their newly completed
warehouse at Regina, Sask., situated in
the warehouse distriet at the corner of
Broad and Fourth.

‘Retail merchants of Estevan, Sask.,
are organizing. A meeting was held re-
cently, at which Mr. E. M. Trowern
and J. M. Brayley were the chief speak-
ers. J. E. Loughlin and C. R. P. Boakes
were elected president and secretary
respectively, pro tem.

Following items are from The Cana-
dian Grocer of Oct. 6, 1893:—

‘“The pressure of immediate de-
liveries of sugar, particularly granu-
lated, continued greater even than
before until a few days ago, and al-
though refiners did their best to
to satisfy the demand, they were ob-
liged to proportion their produect,
giving each customer enough to keep
him going. Latterly, however, they
have begun to relieve themselves of
their more pressing orders and the

~ market is assuming a more normal
tone. Prices unchanged at 5% to
53ge for granulated. Yellows are
scarce and ordinary grades sold
higher during the week at 434e,
this class of sugar selling as fast as
it turned out.’’

Editorial Note.—The above is from
the Montreal market report in the issue
of 1893 mentioned. It will be noted
sugar is just about a dollar a hundred
less to-day than 20 years ago.

- . L ]

‘“Trade continues good for striet-
ly fine butter which is still scarce,
but the feeling is scarcely so strong,
while there is reported to be a slight
accumulation of the medium article.
Taken all round the demand is
scarcely as brisk as it was. Job-
bers are paying from 19 to 20e. for
fine to choice dairy tubs, and from
the retail trade they are getting all
the way from 20 to 22e.

Editorial Note.—This item is from the
Toronto market report and shows how
prices paid the producer have advanced
almost double. This cannot be said
about retailers’ profits.




Unexpected Decline of 10c. in Sugar

Due Chiefly to Easing Up in Cuban Raws—New Valencia Raisins Down 1 Cent.
—TUnprecedented Demand for Gem Jars Causes $2 Advance Per Gross in Most
Makes—Salmon Advance at Coast—Strawberry Supplies Sold Out.

QUEBEC,
AND PROVISIONS—
bacon easier by 1lc.
steady; compound

PRODUCE
Breakfast
Pure lard
easy.
Creamery butter advances 2¢
Eggs advance 1 to
Cheese easier on country boards.
Poultry and honey both show easier

feeling. Decline on fowl and ducks.

FISH AND OYSTERS—

U.S. buyers at Canadian producing
centres cause firmness to prevail
on markets.

Pickled mackerels in heavy
Easier prices expected.

Jewish New Year increases
for lake fish.

Stormy weather
of fresh ground fish.

FRUIT AND VEGETABLES-

Grapes now the feature of the market.

Apples offer more liberally and de-
cline in price.

Early navel oranges expected in a
month at least.

Reports on tomatoes in East disagree.

IFotato market firm.

FLOUR AND CEREALS—
Flour declined 20¢ per cwt.

day.

Firmness follows
cornmeal.

Mill feeds firm as
decline.

GENERAL GROCERIES—

Rangoon rices all advance 15¢ per cwt.

Tapioea registers decline of 14 to lec.

Raw sugar weakness in New York re-
flected in Montreal market, and
prices decline 10ec,

Salmon prices advance 25¢ at ceast.

First shipments salmon arrive this
week. ;

rather

per 1b.
2¢ all round.

supply.
demand

cuts down supplies

on Tues-
great scarcity in

result of flour

MARKETS IN BRIEF

Blueberries, cherries and strawberries
completely sold up.
Sardines still on upward trend.
RIO

ONTA 3
PRODUCE AND PROVISIONS—

Hogs down B0 to 65c.

Hams and backs drop % to 1c.

Compound lard, %c lower.

Creamery butter up 1le.

Fresh lald eggs up 1 to 2c.

Poultry down 2 to 5e.

FISH AND OYSTERS—

Flounders, fillets of haddie and sea
herring um(-nf new arrivals,

Fresh supply of salmon trout;
fish still scarce.

Halibut arrives at last from coast.

FRUIT AND VEGETABLES—

Big rush of peaches over; prices going
up to 30 to 50c.

Apples weak owing to
peaches.

Tomatoes kept down by general sup-
},)l‘ by farmers to retail merchants;

5 to 30c.

Potatoes down 10 to 15c. New Bruns-
wick supply in splendid condition.

Record crop of canteloupes.

FLLOUR AND CEREALS—-

Manitoba wheat flour declined 20c per
cwt. on Wednesday.

New Ontario flour showed decline of
20 to 30c in past three weeks over
prl(eq on old.

GENERAL GROCERIES—

Sugar declines 10c In all grades.

Gem jars very scarce, and most lines
advance $2 a gross.

New Valencia raisins in,
than old stock.

Decline of 25c¢ at coast extends to all
first grade salmon.

Most manufacturers
berry jam sold out.

white-

supply of

1¢ cheaper

report straw-

QUEBEC MARKETS.

Montreal, Oct. 1.—Jobbers claim that
business from all standpoints continues
to improve. Though some are still in-
clined to bewail conditons, the general
feeling of the trade is that the worst is
past, and that there is now no cause for
fear on financial scores.

A prominent Montreal jobber yester-
day stated: ‘‘Remittances lately have
been Al. I had thousands of dollars out-
standing, but everything appears to be
coming in all right. Of course, we are
rather careful as to whom we shall ex-
tend eredit, but there is less paper
money moving now than a month ago—
or if it is still moving,’”’ he added, ‘¢
has the right stamp on it.”’

SUGAR.—Following continued weak-
ness in New York raws, there is a
decline of 10 cents here. Yesterday New
York deeclined another 6 cents, making
a total of 1214 cents during past week.
This deecline, it is claimed, is due to lack
of demand for refined, and also to the
new tariff, which is causing all domestic
interests to foree their produets on the
market.

New York still continues to hold up
prices, but in the opinion of Montreal
buyers, may drop any day. Though it
does not of necessity follow that Mont-

real should follow; feeling was towards
weakness rather than strength. A
jobber before the decline said: “‘I’d
bet any man from here to the coast that
refined sugar in Montreal will drop be-
fore it advances.’’
thr‘gﬂ Gran‘l]ﬂnted Sugars—

Per 1
2 and Srlh. cartons ...

Second grade, in 100-1b,
Extra Ground Sugars—

-

RFREE SBLR8 &5 SS8 858 w3z

20-1b. boxes
Powdered Sugars—
Barrels ....

Pnr;i Lumpw—

Crystal Diamonds—
Barrels
100-1b. boxes ..
50-1b. boxes
5-1b. cartons
Crystal Dominoes, cartons
Yellow Sugars—
No. 3

8‘-..- FANAT AT ATE  ACT.

NO, 1
Barrels granuiated nnd yellow m

cwt. above bag pri

MOLASS_ES.—Greater firmness again
rules on primary molasses sources. Hold-
ers are asking more money this week
than week ago, and finding no diffienlty
in getting it. There is now some talk
of still another steamer from Barba-
does, and if this should eome through
primary market may temporarily take
an easier tone. Otherwise it means that
an increase of ahout 2 cents to theé job-

Apples, 50-1b, boxes ..
N choice .

ber will go into effeet on account of ex-
tra freight and leakage.

Under these conditions jobbers see
no possibility of an easier market loeally
for the.rest of season.

Corn syrups still hold firm, but with
no further change.

Barbados Molasses— Prices for Island of Montreal.
Extra Fancy, Fancy. Choice
Puncheons 4l .39
Barrels ... M A2

Half Barre

46 A4
For outside about 2 cents

llllnd of Montreal,

Cases, 20 b, tins, % doz.
Maple Syrups—

Pure, rer 8% lb. tin

Pure, in 15 gal. kegs, se per 1lb., or per gal
Maple Sugar, pure, per Ib. 010

DRIED FRU I'I‘S.—Now apricots and
peaches are now arriving on local mar-
kets. At primary sources, firmness con-
tinnes to rule on both lines, as witnessed
by frequent advances. Jobbers who
bought in June claim that to obtain the
same goods to-day they would have to
pay at least 2 to 3 cents more per 1b.

Other fruits, such as prunes and
raisins, both seeded and seedless, are
now expected within the next month.

Evaporated apples are still on npward
trend. Some holders in West are asking
as high as 8 cents f.0.b., and eclaim that
prices are to be still higher later. Sev-
eral packers, it is claimed, won’t pack
gallon apples this year at all on account
of seareity.

EVAPORATED FRUITS.
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TEAS.—Business in tea is
fair.
quickly, so that some holders. are now

now only
Stocks here have been picked up

facing a searcity. Market at primary




sources continues firm. Consignments
have been limited owing to greater selec-
tion on part of buyers.

Japans—

p(.,ll‘mlmt

Choice ...

Fine ...

Medium .

Good com:

Common ..

Yamashiro
Ceylon—

Broken Orange Pekoe

Pekoes

Pekoe Souchouzs

Garden grown
India—

Pekoe Souchongs
Ceylon Greens—

ccococooe
SEERERSE
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888
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Gunpowders
China Greens—

Pingsuey gunpowder, low _grade

l‘mgnuey gunpowder, pea leaf .

Uingsuey, gunpowder, pinhead

COFFEE.—Coffee is still strong in the
South, and has advanced another 14 to
34 cents during past week. This, it is
claimed, is due largely to speculation.
Present condition would indicate that
next year’s crop is not likely to be as
large as at first anticipated, and buyers
are anxious to realize on it somewhat be-
forehand.  Loecally situation shows no
change.

Roasted—
aica ..
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Coffee,
Jam:

¥%

Santos 023

SPICES. —Cuam of tartar and pep-
pers still hold firm, but with no further
developments. Other spices show no in-
clination to change.
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RICE AND TAPI()(‘A —All Ranwonn
rices advanced 15 eents per 100 lbs. this
week owing to heavier demand and a
feeling that at the time of last move
prices were dropped to too low a leyel.

THE CANADIAN GROCER

Tapioca, on the .other hand, declined
about 1% cent on pearl and 1 cent on
seed. It is claimed that the high figures
of the past few years have encouraged
production, and that from now on prices
will be lower.

BI!K%O” bags 50 100 and 250 1lbs

kets, 25 1bs.
Pod ts 12% 1lbs.

Per cwt,

km 12% 1bs.

ol

O , Japan
Carolina head
Bags, 24
Half'
Quarter .
Velvet head Carolin:
Sago, brown
Tapioca—
Singapore, medium pearl
Singapore, seed
Penang
NUTS.—Tarragona almonds, Sieily
filberts and shelled walnuts all show de-
cided firmness at primary sources. The
latter, it is elaimed, will cost at least 30
cents for new stock.
In shell—
Alm
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Cocoanut, shredded p,kgs.. % Ib., 30c;
% and % lbs., mixed, 29%e; % and
% Ibs., mixed

Cocoanut, shredded, pails, 10 & 15 Tbs ...
Cocoua:t. shredded. tins, 5 1
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DRIED VEGETABLES. -——Cnnadlan
farmers appear to be holding out on peas
in order to gain higher prices. They
were expected to acecept considerably
lower figures this vear, but as buyers
loeally have so far been unable to make
a contract even with some of the higgest
dealers in Ontario, it is eoncluded that
this must be the reason.

New ecrop beans so far have proved of
splendid quality. Prices are being firm-
ly maintained.
Barley

Pot, bbls, 19 Ibs., Ib

Pot, bags 98 1bs,

Pearl, imported Scotch
Ih-n'nﬂ - . _Per 1b.

)ry Lima 007
, choice stock 03%

, 3%c; bbl
v waxk 3 00
003% 004%

, split .
jreen, decorticated
elldw, split

Chic peas,

ONTARIO MARKETS.

Toronto, Oct. 2.—Street was surprised
on Wednesday morning when announce-
ment was made of drop of 10 cents in
sugar. No change had been looked for
for several weeks, although it was felt
that refiners had pretty good control of
raw situation and importers were at
their merey.

Interesting commentary on busy fruit
season is report that most manufae-
turers have advanced gem jars $2

87

Bunll granulated and yellow may be had at
. cwt, above bag prices.

MOLASSES AND SYRUPS.—Mar-
kets eontinues fair and without ehange.

Per ease,
2

50
28
s
70
&t
o4
85
3%
»
s
=
%
«
L
»
40
[
[

gross for immediate orders. Wholesalers
declare that never in history of trade
was such remarkable demand for glasses
for preserves, due to low price of fruits.
Many were cleaned out and great seare-
ity prevails at present time. Premium is
charged for immediate supplies, and may
go higher.  Peculiar situation in this
case is that present heavy buying na-
turally suggests lighter buying next year,
as it would be almost phenomenal if two
cheap fruit seasons eame in succession.
Hence there has been some timidity in
placing large orders for next year’s de-
livery.

SUAR.—Drop of 10 cents in sugar is
sixth fluetuation since 1st of January.
Last was on August 26, when it went up
10 cents to $4.60. Previous advance of
10 cents on August 4. Other changes
were: Drop of 20e on May 13; drop of
10¢ on March 27, and drop of 15¢ on
January 7. One year ago, on October 2,
1912, sugar declined 10 cents to $4.85,
so that present prices show net decline
of 35 cents in twelve months.

Present decline is attributed to easing
up of raw markets and quiet demand.
Outside markets are in unsettled state,
beet remaining steady in Europe, but
Cuban raws weakening. West Indies,
however, where Canadian refineries have
to look for bulk of supplies, remain firm,
and present decline was not expected.
New York, however, dropped 20 points
on Wednesday, and one refiner went
down another 5¢ on Wednesday of this
week. New York market had gone high-
er before than Canadian. Market is re-
garded as strong at to-day’s prices, and
brokers look for very considerable trade.
Extra Granulated Sugars— Per mo lbs.

100 1b. bags

20 1b. bags

2 and 5 1b, cartons

Beaver granulated,
Extra Ground Sugars—

Barrels ...

50 lb boxes

boxes .
vademd Sugars—
arrels

50 1b,

25 ]h
Paris Lum

100 1b,

50 1b. X .
25 1b, boxes ....

S

in 100 1b. bags
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Crystal Dominoes,
Yellow Bunm—
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4 and 48 twin
Maple butter, Ib, tins, dosen
DRIED FRUITS.—New crop Valen-
cia raisins have arrived, and are quoted
1, to 1 cent lower at 7l4c., with seeded,
fancy, 8-8'ec. Evaporated apples, still
old stock, are firmer, and most quota-
tions are 8-814é. Peaches are slightly
lower, ranging from 8jc to 83e.
:pples. evaporated, per lb.

Standard, 25 1b. boxes ..
Choice, 25-1b, boxes .
Fancy

oco

Amalas,

Patras, per

Vostizzas, choice
shade

. o® ooo ocoos
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Standard, 50-1b. boxes ...
Choice, 25-1b, boxes
Choice, 50-1b. boxes .
ins—

coco

tana,
yalencias, old stock
Seeded, {-ncy, 1 1b. packets
Seeded, choice, 1 Ib, packets. .

SPICES.—Imposition of o per
Ib. duty by U. S. on spices is not be-
lieved by importers here as likely to
affect prices any in Canada as little busi-
ness is done over the boundary line.
Celery seed, which in past two years
had very poor ecrop, is due for big
tumble and prices, it is said, will be cut
in two. Present quotations in all lines
are unchanged.

occeo

i

i

¢

RICE AND TAPIOCA.—Rangoon ad-
vanced 14 cent a lb. this week. Tapioca
is slightly easier.

, per 0 03%

i
¥

o
i
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NUTS.—New crop of pecans is lower
than for 6 years. Generally speaking,
however, there is no easing off in nuts.

14
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Except marbot, walnuts and pecans,
prices are ruling higher, especially in
Brazils, which are and will be very high.

g
7

COFFEE.—Market has been in excit-
ed condition for past week, advances
having been established on Santos to
extent of 1 14 cts. per lb., and on mild
grades sympathetically about 1 cent.

Stocks in hand of trade in U. S. are
reported almost at vanishing point and
selection, particularly Santos, somewhat
poor in quality. European and Brazil-
ian buying on New York Exchange has
attained largest volume on record, which
would be evidence that primary market
is looking for further substantial ad-
vances.

Local conditions practically unchang-
ed, as roasting trade would seem to have
sufficient stock to carry over for a couple
of months, and are evidently disposed
to give retailers advantage of that po-
sition.

TEAS.—London cables report best

grades higher and lower grades steady
and deeclining.

CANNED GOODS.

Montreal, Sept. 30.—Reports of last
week regarding advances in prices of
salmon at the coast have this week been

finitely stated. Loeally no advance has
yet been effected, and may not follow

_ until dealers unload themselves of stocks
already contracted for.

First new pack salmon arrived this
week, including pinks, cohoes, and red
springs. Sockeyes have not yet appeared,
but are expected next week. Prices are
as follows:
almon— Per doz.

Pinks, e 090

Red Spring, talls

Bockeye, talls .

Sockeye, it is claimed, are ecompletely
sold out both in talls and flats, and with
only a few halves remaining.

Blueberries are now completely sold
up. Crop, it is claimed, proved much
poorer than expected, so that now only
15 per cent. delivery will be possible.

Apples also are scarce, so that only
40 to 50 per cent. deliveries can be made.

Jams, such as cherries and strawber-
ries, are also practically sold up.

Toronto, Oct. 2.—Report of increase
of 25 cents on best grades canned sal-
mon at coast is confirmed, which would

®oseo coeeccoccose
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confirmed and a 25 cent increase de-

mean similar increase here. However,
most of wholesalers report that grocers
are well stocked at prices as first an-
nounced.

Some manufacturers report themselves
cleaned out of strawberry jam, of which
crop was very light.

Tomatoes still continue very plenti-
ful and many canners, it is said, will
have pretty nearly all they want. Prices
paid by canners are reported to be 30-
35 cents a bushel. Corn, however, will
be short.

MANITOBA MARKETS.
POINTERS :(—
Raisins and Prunes—Advance.

Winnipeg, Oct. 1.—Records are being
broken daily in wheat receipts, and the
quality of the new crop is unexcelled.
Under pressure of immense receipts
price has declined, but to no very great
extent, and signs are not lacking of an
advance. The European demand for
first-class milling wheat is going to be
very strong, and Western Canada has
the goods to offer.

Business generally seems to be steadily
improving, and now compares favorably
with that of last year, and there is re-
ported to be some improvement in collee-
tions. The beautiful weather that has
characterized the last four weeks has
no doubt helped the retail grocers, no
worries about fall and winter purchases
of clothing having as yet caused custo-
mers to curtail their expenditure for
luxuries.

Firmness in dried fruits in all lines
is the feature of the market. All corn
products are also firm and expected to
advance.

SUGARS.—The preserving season is
about over. During its progress con-
sumption has been very heavy, and some
falling off may naturally be expected.
The market is steady, and has not been
further affected by Eastern rumors of
impending ‘changes.

B. C. yellow
Pﬂm’mmmmhwlﬂhl‘

SYRUPS.—Syrups are firm, and in
somewhat better demand. They should
be a good line to feature during the next
few weeks, as butter prices are steadily
advaneing. -

DRIED FRUITS.—Dried fruits are
firm; prunes have had a further ad-
vance, and some lines of raisins are also




higher. Muscatels are up 14 to 34 cents.
New pack of Spanish Valencias is ex-
pected here in Oectober, but it will be
quoted at a reduction, the probable price
being in the neighborhood of $2.50 for
28 1lb. boxes for selects. Peels of the
new crop are now on market at 1 to 14,
cent below last year’s figures. Trade in
dried fruits should now show some re-

Per Ib,

-I-T-3
5%

vaea3d 5335y S99% 593

TEAS AND COFFEES.—Cooler wea-
ther would help the tea and coffee trade,
but the business shows a steady increase,
and is much in excess of that of last
year.

NUTS —Trade is steady and demand
fair. Street vendors of popecorn and
peanuts are on increase, and popcorn is
having steady increase in popularity.

BEANS.—Trade in beans is season-
ably quiet, but an improvement may be

looked for with the advent of colder.

GREEN FRUITS AND VEGE-
TABLES.—Business in green fruits has
been very brisk, and shows as yet but
little falling off, although the preserving
season must be nearly over.
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. market past week was limited.
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crab spples, basket .

Valencia onions, 140-b, crate .

Spanish onions, 40-1b. crate
FISH.—Trade in oysters is now quite

brisk. Pickerel and kippered herrings

have declined in price.

Fish—

-
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NEW BRU'NSWIOK MARKETS.
By Wire.

St. John, Oct. 1.—General trade condi-
tions good; collections brighter. Big
lumber mill strike being settled makes
outlook better. Little change in quota-
tions. Brooms are up 25 cents. Flour,
Manitoba, is expected to drop any day.
Mill feeds are still firm, no lower quot-
ings expected. Provision market con-
tinues unchanged with prospects of high-
er beef owing to supply shortage. There
is no change either in pork or beef at
present.

Apples ‘are scarcer than for several
years and selling at $3 a bbl. Eggs are
up from 2 to 3 cents. Dairy butter has
advanced 1 cent, and creamery 2 cents.
Potatoes are coming in more plentifully

and have dropped from 15 to 25 cents
a bbl.
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Buckwheat, W.,
Cormnmeal, gran., ;E‘;) bges
Flour, Mnnitobl per B
Flour, Ontario, per bbl
Rolled oats, p
Oatmeal, stand
Fresh Fruits and
Lemons, Messina,
Pohtoel barrel

Stlndnd granulated
United Empire
Bright yellow ..
No. 1 yellow ...
Paris lumps ...
‘\dolum Blrbldm

b
Ruldm Ca]lformn seeded ...
léice per cwt,
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Canadian whne
Austrian ...
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Peaches, r- “dozen
Peaches, 3's, dozen
Raspberries, dozen
Strawberries

FISH.—Supply of fresh stocks in fish
There
were really only about four kinds of fish
on hand, haddock, cod, halibut, and
mackerel. In consequence of shortage in

fresh stocks which sold at about same

el Ll

price as for last few weeks, there was
heavier demand for salt lines, and smok-
ed fish. One of chief reasons for sear-
city according to local merchants is the
faet that dogfish have made great in-
roads upon smaller fish.

NOVA SCOTIA MARKETS.
By Wire.

Halifax, Oct. 1.—Business is quite
brisk in loeal grocery markets. Prices
in some lines are a little easier. Side
bacon is down one cent per lb. and roll
half cent. Lard has declined half cent.
Valencia onions are half cent higher and
rolled oats have been advanced ten
cents per bag. Potatoes are in good de-
mand at 65 cents a bushel. Fruit mar-
kets are active, choice gravensteins
bringing five dollars while fair are go-
ing at three dollars. Dried fruits are
scarce.

Apples—

farmse do L W

Eggs, new laid, dozen..
Potatoes, bushel el

SASEATCHEWAN MARKETS.
By Wire.
Regina, Oct. 1.—Markets are rather
quiet here, with little change. Canned

salmon and canned corn are reported
easier.

juce and Pro

Bunm: ONOS
aasa::sﬂg
NEEBoONOS

=5 saauuissu

—-

NERNAONRND
SRS 8&88;88! & 22

oods—
Com, lundud per 2 dozen
Peas, ud. per 2 dozen..
Tomntoes per dozen
Salmon, Boekeye, ‘ doz. case

o
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AN OYSTER RECIPE.

Pate a La Princesse.

Boil one pint oysters 3 minutes in one
cup water, adding one gill of white wine.
Drain and put in 6 pate shells lightly
spread with anchovy paste. In a sauce-
pan, mix one tablespoonful each butter
and flour, % gill cream and the oyster
liquor. Season with salt, cayenne and
grated nutmeg. Boil a minute, stirring
continually. Add yolk of one egg and
stir briskly 2 minutes. Pour this sauce
over the oysters in the pate shells,
sprinkle grated cheese over the top and
bake 5 minutes.




Mamtoba Flour Takes a Drop of 20 cents

General Decline on All Grades This Week—Still 30 Cents
Above Last Year’'s Lowest—Drop in Winter Wheat Flour in
Montreal and Toronto Averaging 20-30 Cents.

After situation in West had been sized
up pretty thoroughly and wheat con-
tinued ecasier, millers decided on cut of
20 cents on all Manitoba wheat flour
coming into effect in Montreal on Tues-
day of this week, and in Toronto on
Wednesday. Flour is still 30 cents high-
er than last year’s lowest, and some
brokers on Wednesday said they looked
for further decline later. In 1912 total
drop was 50 cents—20c¢ first and 30c
some weeks afterwards. In Montreal
winter wheat flour dropped 20 cents also.
This deeline has been carried over sev-
eral weeks in Ontario, and ranges as
high as 30 cents.

Western wheat continues to be rushed
to elevators, and arrivals at Winnipeg
daily are phenomenal compared with all
previous records. London ecables state
that Australian erop prospects are fine,
while Russia is offering freely with pres-
sure to sell, which tends to check to some
extent demand for Canadian wheat.
World’s wheat crop estimated at 449,.-
000,000 quarters, inerease of 11,000,000
over last year.

MONTREAL.

FLOUR.—Manitoba and winter wheat
flours dropped 20 cents per barrel here
on Tuesday morning last. While up till
within the past two weeks firmness pre-
vailed on wheat markets, during that
time prices have fallen off considerably.
As a result of the most successful erop
the West has yet known, and the faet
that farmers are urging their produet
on the market, wheat has now fallen
to a level somewhere round 82 to 83
cents, and shows signs of going still
lower. Thus with these prospects millers
considered it advisable to drop flour now
rather than to keep it up in face of a
declining market. They now claim that
prices are settled for the rest of the sea-
son.

Manitoba Wheat
First

k 10
Sw ; - e;tton sacks, 10 cents per barrel mure.
Winter mz Flour—

Fancy patents ..
9% per cent. .

Straight roller
Elenled flour

CEREALS.—Secarcity in cornmeal in
Montreal has now become so marked
that the miller with a car to sell is con-
sidered extremely fortunate. Market
shows great firmness, and should present
conditions prevail it is considered that
a further advance will be necessary. All
indications point towards scarece corn-
meal all winter owing to shortage of
Southern erops.

Rolled oats continue steady, but with
no decided feeling in the market. While
some millers claim that prices have been
high throughout the season, and now
have reached about the proper level,
others consider that the drop of last
week was too great, and will have to be
overcome to some extent shortly.

Uer 98-1b. sack
i
Rolled Oats—

Small lots

Holled oats in cotton sac
Oatmeal—Fine, standard and mullud. 10 per eent.

over rolled oats in %0s, in jute.
Rolled wheat— lw-lb. bbh.
per 9%-1b, sac 2 75

o,
MILL FEEDS. — Greater ﬁrmness
rules again in all mill feeds following de-
cline in flour of this week. Demand is
still heavy and supply limited, so that
millers look for firmness in the market

for some time to come.
Car lots, per

ton
80
00
00
0
00
85

Feed commeal, per cwt,

TORONTO.

FLOUR.—Drop in Manitoba wheat
flour of 20 cents extends to all grades,
and, as has been said, may be followed
by another in a few weeks. After second
drop last year Manitoba went up
again. Reductions in winter wheat flour
have been spasmodie in Ontario, and dif-
ferent mills have not all been agreed
until new flour market found itself.
Prices given below, however, cover pres-
ent range.

There is good export demand for both
Ontario and Manitoba. Tests are being
conducted at Ontario Agrieultural Col-

40

lege, Guelph, as to baking qualities of
new Western and Ontario wheat.

Local demand for winter wheat flour
is improying, as present prices seem like-
ly to last for some time.

Manitoba Wheat Flour— Small lots, in

First patent

Second patent ...

Strong bakers’

Flour in cotton sac

Winter Wheat Flour—

Fancy patents

90 per cent.

Straight roller
Blended flour

CEREALS. — Rolled oats econtinue
firm at last week’s lowered prices. There
is some offered for export, but consider-
ed out of line. Cornmeal remains firm,
but enough is eoming over to- supply
local demand.

boxes
100 Ib barrels, small lots
100 1b, barrels, 5 bbl. to car lots....

MILL FEEDS.—Prices continue un-
changed, and for present at least recent
rapid advances seem checked. Demand

remains steady.
Mill, Feeds—

Rhorh

Middlings .

Wheat moulee ...
Feed flour, per bag

WINNIPEG.

FLOUR AND CEREALS.—There is a
muech improved export outlook for flour.
Millers are greatly pleased with the mill-
ing value of the new season’s wheat.
They claim to be turning out the finest
flour ever manufactured. Domestic de-

mand is satisfactory.
Flour, Manitoba Wheat—
Best patents
Second patents ..
First clears
Low grade

Commeal, 9s ..
Rolledl oats, 80s
Oatmeal, granulated,
Wheat zﬂnulﬂ bale,

Per bbl.

o
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MUCH IN DEMAND.

The MacLean Publishing Co., Ltd.,

Toronto. Ont.
Dear Sirs i —

I like the items in your issue of 5th inst.,
pngv 34, Canadian Grocer.

e are buying this per for the store,

but as the buyer is :enera ly in need of it wben
I want to see it will have to get a year's
subscription tor mgself So Iffyou will kKindly
send me year's subscription of The Canadian
Grocer, I am sure that you can teach me a
whole lot of thin never learnt at school.

Enclosed find rOO to cover. Please com-
mence with the September B5th and

oblige,
G. D. CAMPBELL & CO,,
Per. J. Duncan C.mpbell.
N. 8, Sept 9, 19013.

issue,

-Weymouth,




Fruit Supplies Falling Off, Prices Higher

Phenomenal Rush of Peaches at an End—Lowest Point B.oachéd in Generation—
Cantaloupes Also Made Record—Tomatoes Still Plentiful—Potatoes of Fine
Quality; Basier, But Sustained by Tariff Changes.

MONTREAL.

GREEN FRUITS.—Grapes have con-
tinued to be main feature of the fruit
market during the past week. Offerings
up to the present have been liberal, but
now show signs of falling off, and with
this comes a slight advance in prices.

Tokay grapes have declined about 50
cents per box this week as-a result of
competition from Canadian stock.
Quality, too, is somewhat off, and sizes
smaller than week ago, so that attrae-
tions to push the sale of this line have
not been so great.

Apples for three weeks now have been
holding a prominent place on the market.
Offerings have been more liberal of late,
and as the season is now well on, prices
have shown the usual proportionate de-
cline. It is not expeeted, however, that
a much lower level will be struck, as
thronghout the Dominion the average is
only a 50 per cent. crop.

Late Valencias are just about done.
Prices advanced sharply this week as a
result of scarcity, and are likely to con-
tinue high from now on. Early navels
are expected in about two or three weeks,
with another month the limit.

Peaches are still coming in freely, and
a few plums, but in both the rush is now
practically over. A number of late
variety pears are beginning to appear,
and show excecdingly fine stock.

Apples, Canadian,
ppt. Lawrence nn‘(,lt Wnlthies No. 1.. 500
Alnnnden lnd other Falls, No. 1..
No. 2s 1 grades, 75-§1 less than ‘No.
u
N.B.,

Bhucberties,
Cantaloupes, 1-gt. .
(nnlalx#)a. Canadian, ‘cra
Cran! Cape Cod, bbl
Grapes, '!'ohy 25-1b, box

# Moorel early, 5-QL ¥

ranges—
hmllen:l.

Pears, Glﬂord (‘Anndhn 11-qt. bkt,

Pears, Gifford, Canadian, 8-qt. bkt

geun glﬂo!d Cln per b
ears, Oregon,

Pears, Bartlett, Cnn. per_bbl..

Pears, Winter, 11-gt.

Pue‘t\en P‘rmlone
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Blne. Canadian, 11 _qt. bkt
Yellow, Canadian, 11 qt. bkt....
Green ‘gages, Canadian, 11 qt. bkt.... 040
VEGETABLES.—Various reports are
being circulated with regard to the con-
dition of the tomato ecrop throughout
Eastern Ontario and the provinces.
Some go so far as to state that the frosts
of two weeks ago practically destroyed
all remaining stock, while others claim
that tomatoes are still to be had in good
quantities, and that there is no cause for
alarm. Loecally the trade is well sup-
plied, not heavily, but with all that are
necessary to meet actual requirements.
Spanish onions show a decline this

week to $2.50 per case, or $1.75 per haifl
case, following more liberal offerings of
Canadian stock.

Potatoes still hold firm, and dealers
anxiously await the signing of the Wil-
son tariff to ship some of their New
Brunswick stock into Southern markets.

Cabbage, per doz
Celery, per doz.
Com, r dozen ears ....
Cucumbers, per dozen
Egg plant, basket of 12
Garlie, per Ib.
Onions—
Spanish, r case ..
Spanish, half case
Red Danvers, ‘slb bag
Peppers, green, -% bkt.
l'(ppem PO TR DBY, ieivsigiviainesviei: Sepes
Potatoes—
Green Mountains and
Potatoes, sweet, per
Potatoes, sweet. Jersey, hpr . 150
Tumips, Quebec, AR
Tomatoes, ll-qt bkt. .
Tomatoes, box 33 1lbs.
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TORONTO.
FRESH FRUITS.—There was strange
contrast this week at wholesale fruit
market. The Great Peach Crop of 1913

had spent its force, and henceforth of-

ferings wil' dwindle, eoming in by thou-
sands, it is true, but insignificant com-
pared with scores of carloads poured in
daily for weeks past. Fruit men agree
that in at least 25 or 30 years—beyond
that they refuse to swear—no such low
level in peaches has been reached as last
week, when 30 cents took best samples
of Elbertas. Toronto commission men
had to ship liberally into all parts of
province at any prices they could get to
prevent wholesale waste for city and ad-
joining towns could not digest supplies.
Some growers even refused to ship at
prices offering, and let fruit go to waste
on trees. Last week 110 carloads were
sent over to States, and during last few
weeks shipments aggregated 500 car-
loads. On Tuesday market was higher,
starting at 50 cents and going up to 50
cents for choicest.

‘“ Apples are dead,’’ observed a jobber,
and he blamed peaches for it. ‘‘We
can’t even get rid of our ordinary sup-
plies of cookers, for you can get peaches
and stew them up as cheap as apples—
it is peach pie vs. apple pie, so you ecan
see where apple pie gets off these days.’’
Basket prices showed little change, but
barrels were away off from $2.25 to
$2.75 usually for the best. A few
Duchess were selling around $2.75-$3.00.
With falling-off in peaches, apples will
go up again, for erop is very poor. Crabs
are very high, 40 to 60 cents, with little
prospects of lowering.

Grapes are coming in more freely and
selling around 20¢ and 22l%¢ for all
varieties. @ Cheap peaches again have
hurt sale of grapes so far, and 11-qt.
baskets are a drug, 6-qt. being all publie
can stand apparently. Indeed, commis-
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sion men declare larger basket is going
off market, except where it is bought
for turning into wine.

California Tokays are down 25 cents
through local competition. Pears are
slightly improved and selling at 35-45
cents.

Cantaloupes are higher, as ecrop is
nearly over, 5 to 10 cents. Output this
year has been phenomenal, and demand
unusualiy good.

Cranberries are slightly easier, selling
at $7.75 as well as $8.00 a barrel.

Apples—
Wealt.hy, basket
\\enl(h) and Alexand

Culveru bbl.
Bananas, per bunch .
Cranberries, bbl. ..
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, case .
ian, small
Grapes, Tokay, case
Cantaloupes—
Salmon, crate
Salmon, basket
Green céntres, crate
Green centres, basket
Oranges, Cahfomin anen
es,

BRRISSTRBLE
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[‘eaches. Canadian, large bkt...
*eaches, Canadian, small basket .
Pears, California, Bartlett .
Pears, Canadian, Bartlett
!'lnms,  Califol

Plums—

Canadian, green gages
Canadian, blue

VEGETABLES.—Latest shlpments of
New Brunswick potatoes continue to
show up firm, and Ontario are of better
quality than usual. Price is slightly low-
er this week, ranging around 85-90 cents.
Nearly all jobbers quote New Brunswick
same as Ontario, though last year, owing
to undoubted superior quality, price was
at least 10 cents higher. Chances of ex-
porting both Ontario and New Bruns-
wick tend to keep prices up.
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Tomato market in mueh same condi-
tion as last week; heavy offerings by
market gardeners and farmers at retail
stores keeping prices down. In fact, few
baskets are being shipped in to commis-
sion men from any distance, as it pays
better to sell to canners. Bushel lots are
quoted around 60 cents, lowest by far
this year. Corn is higher, and most was
selling at 15 cents. In faet, whole ten-
deney of vegetable as well as fruit mar-
ket was upward, as supplies are gradu-
ally falling off.

Beets, Canadian, per bkt.
Carrots, Canadian, bkt, ..
Celery, domestic, doz.
Com, dozen

Cucumbers, Canadian,
Egg plant, basket of 12
Gherkins, 6-qt. basket .
Mushrooms, per Ib.
Onions—

Spanish, crate

Silver skin, plckhnn bkt

Large cooking, bag
Parsley, bkt. Thade
Green .
Potatoes, Ontari

er
:wee: po:::oes bbl.
weet potatoes, hamper
Squash, d

o~mcocooe

ogen
Tomatoes, Canadian, basket
Tomatoes, bushel
Tomatoes, green,
Vegetable marrow
Water cress, domestic,
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11-qt. basket.
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Hams and Backs Drop with Decline in Hogs

From 15 to 1 Cent in Toronto and Prediction is vfor Lower Prices—Compound
Lard Down 14, Cent—Creamery Butter Up 1 to 2 Cents—Eggs Higher With
Scarcity and Impending Tariff Changes.

At last!

The tumble in hogs, for which packers
have been waiting week after week, has
come in earnest.

Canadian Grocer, when two weeks ago
Toronto prices fell to $9.40, ventured
opinion that this was beginning of
steady downward movement, but not un-
til this week when to last week’s drop
of 25 cents was added another ranging
from 40 to 55 cents, was slump .absolute-
ly certain.

On top of this comes statement to
Grocer by the manager of large packing
house that shipments to Western Can-
ada have stopped completely and that
not a carload has gone from East in past
month. He ventures prediction, confid-
ently, that downward trend in hogs will
continue now that Western market is
cut off. ‘‘Even now,’”” he observed,
‘“prices are far too high.”’

It so happens that one year ago hog
prices were almost identical, $8.60 —
$8.70 f.o.b. In July high water mark
was reached at $9.25; in August it was
$1 per ewt. less; and about same on
Sept. 1. On Oct. 1 prices rose to $8.60—
$8.70, but declined steadily for rest of
year as follows: Nov. 1, $8.30—$8.40;
Dee. 1, $7.80; Jan. 1, $7.65.

In sympathy with drop in hogs hams
and baeks declined from 14 to 1 cent all
along line on Toronto market. Compound
lard, from easiness in cotton seed. oil
market owing to imminence of new crop,
fell 14 cent in Toronto all around.

Eastern butter prices have had their
effect in Toronto and creamery buttery
on both markets has advanced. Eggs
also are very firm or rising.

Following' were offerings on Toronto
Produce Exchange on Monday of this
week :

BUTTER.—Pairy, 50 boxes, market
prints, 24¢ asked, bid 23¢; ereamery, 100
boxes solids, finest, 26%c asked, not
sold; 100 boxes solids, finest, 2615¢ ask-
ed, not sold; 50 boxes prints, finest,
263,c asked, bid 26ec.

EGGS.—Four hundred cases storages,
cases free, 28¢ asked, not sold.

CHEESE— Fifty large, 13%gc asked,
not sold; 50 large, 1354¢ asked, not sold;
500 twins, 137%ec asked, not sold.

HONEY.—Ten bbls, No. 1 clover, 10¢
asked, not sold; 25-20, No. 1, clover,

< 1912, 10%c not sold.

MONTREAL.
PROVISIONS.—Breakfast bacon this

week shows greater easiness and has
dropped about 1 cent per lb. = Apart
from that, however, prices continue
practically unchanged.

Pure lard still holds firm though quiet.
Compound lard, however, following an
easier feeling on the cotton seed oil mar-
ket is inclined to show somewhat more
marked weakness than week ago.

ams—
Light, under 12 1lbs, ....
Medi to 20 Ibs..
40 Ibs

555 lﬁ!g

s 1
Flan bone in, not smoked ..
nlrr];llnd Pork—
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BUTTER.— Butter is booming again
in the ecountry, and loeally prices in
creamery have advanced two cents. St.
Hyacinthe on Saturday quoted 2714 and
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Cowansville 28 cents, which shows an
advance of from 14 to 34 cents per lb.
on week.

This decided firmness is still elaimed to
be due to the effects of the proposed
American tariff changes, which are now
awaiting signature.  Apart from that
there is no further change in the market.
Dealers still claim that prices are out of
proportion to the real situation, but that
until the tariff question is settled, no
great change will be effected.

DButter—

Creamery prints, fresh

Creamery solids .

Dairy, prints or ds

Separator, prints or solids .... e 03 L]

EGGS.—Fresh eggs moved up 1 to 2
cents, and all other stock 1 cent per
dozen this week, due scarecity of avail-
able supplies. Western sellers are re-
ported to be all sold up close, so that
practically no headway can be made at
present on stocks. Last year they held
over supplies and had to sacrifice later,
but this year so far as can be found
all available supplies have been con-

tracted for.
Eggs, case lots—

New lai

Selects ....

NO. I 4uso

No. 2 ....
New laid eggs, in cartons

CHEESE.—On country boards cheese
is once more showing easiness so that
dealers are now begining to hope for bet-
ter prices. As the season closes, how-
ever, demand over the cable has been
heavier. This may still keep prices up,
and even tend to firmness on loecal mar-
kets for a time anyway.
Cheese, White or Colored—

Large

— Market on fowl and
ducks has this week declined owing to
heavier offerings in both lines. Onmly a
fair amount of business is passing, but
should pick up rapidly within the next
few weeks, following cooler weather and
more seasonable demand.

Fresh stock—
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HONEY. — Dealers are now looking
forward to easier prices on honey in
near future. The buckwheat crop is said
to be fair, and the clover erop good, so
that with heavy offerings it is claimed
prices will have to come down. In Mon-
treal jobbers have ceased buying clover
and are now confining their attention
largely to buckwheat on aceount of the
heavier demand for that variety, but in
other centres the reverse is said to be
the case. One producer this week wrote
in offering 16,000 lbs., and another 18,-
000 1bs., which tends to bear out the econ-
tention of the jobbers that honey knows

no scarcity this year.
White Clgnr Bucl'wh)%ut

TORONTO.

PROVISIONS.— Almost immediately
hams and backs followed drop in hogs
and light hams fell from 2115 to 2015,
with medium and large also 1 cent lower.
Backs were not so pronounced and 14
cent registered drop. Bacon was un-
changed. Hogs fell from $9.15 to $8.75
while some sold for $8.50 and $8.60.
Compound lard as has been noted, fell
15 cent to 10¢ for 400 1b. tierces, due to
easier feeling on approach of new erop
of cotton seed oil.

Pure lard did not reflect drop in mar-
ket for reason that it did not follow
hogs entirely in rise, and at present hog
prices are considered none too high.
With further drop in hogs, however,
lard is looked to for a decline.
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BUTTER.——Steady inereases in Que-
bee butter have had effect on Toronto
prices and ereamery prints rose from 26
to 27, and solids from 24 to 25, advance
of 1 cent. Dairy are not quotably high-
er but are firm. On Toronto Produce
Exchange ereamery was up 1 cent com-
pared with week ago.

THE CANADIAN GROCER

Our produce merchant explained rise
in buttér as due partly to farmers’ wives
starting to pack for use in Christmas
season. Offerings are lighter and heavy
stocks are being used up.

Feeling that lowering of duty from
6 to 214 cents will start considerable ex-
port to U.S., is general. One produce
buyer pointed out that creamery that
sold for 27 in Canada, was now 32 in
New York State, a difference sufficient
to allow export at new scale of tariff.
Butter—

Creamery prints, fresh

Creamery solids
rints, choice

EGGS.—Uncertainty as to real effect
of U. 8. tariff changes with further
lessening in supply, made market still
firmer this week, and new laids in car-
tons went as high as 35 cents a dozen.
In fact, as several buyers remarked,
‘“You can get almost what you want for
strietly new laids.”” No. 2’s and splits
are firm at 22 cents, last week’s price
after a rise of 3 cents.

General impression is that reduction
of duty will eause export of considerable
quantity.

Per dozen.
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CHEESE.
week but slightly easier.
Cheese—

Old, large

Old, twins ..

New,
New,

HONEY. — Offerings in barrel lots
continue to be heavy and bear out con-
tention of buyers that erop is much bet-
ter than generally represented. Buck-
wheat sales have begun to become active
from chemists and other outlets other
than ordinary consumer. Deadlock be-
tween beemen and buyers is gradually
being settled in latter’s favor. Ruling
prices are unchanged.
Clover, bbls., per lb,

&, 30Ib.” tins, per. ib.

10, 5lb. tins, per Ib..

Buckwheat
Comb

P
POULTRY.—Frozen stock has disap-
peared from market with exeeption of

turkeys. Prices on fresh have dropped
owing to poor condition of offerings.
Hens are moulting and farmers as usual
at this time are clearing out less vigor-
ous stoek preparatory to winter. As
result broilers went down 2 cents, and
fowl had same drop. Turkeys also somc-
what easier, and dressed down couple of
cents.

PRODUCE AND PROVISIONS.—
Prices on cured meats and lard have gen-
erally declined. Dairy butter is stronger
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and up 1 to 2 cents. Eggs are also dear-
er, and have advanced 1 to 3 cents per
dozen. There is nothing new in cheese,

Creamery, per 1b, .
Dairy, per Ib.
eese—

Good eggs ....
Fresh gathered ..

SOUNDS LIKE FAIRY TALE.
But the Claim Is That It Is Perfectly
True—Can You Believe It?

A countryman living just beyond the
outskirts of London, drove to the metro-
polis one day to order a few provisions,
ete.

(By the way, this account is perfectly
true. It is not a problem or a joke.
The prices stated can be verified.)

The countryman first went to the near-
est cobbler’s. There he bought a good
pair of shoes. - Not shoddy footwear,
carelessly turned out or even machine
made, but hand-sewed and of fine strong
leather. For this pair of shoes he paid
just seven cents.

Next he drove to a butcher stall in
Smithfield. There he bought a sheep, a
dozen chickens and ten pounds of beef.
For the sheep he paid 10 cents. For the
chickens he paid 1% cents apiece, or 18
cents for the dozen. The ten pounds of
beef cost him a nickel. For beef was
half a cent a pound.

Stowing away his purchases in his big
wagon, the farmer next stopped at a
fish stall, where for 10 cents he bought
twenty-five big codfish.

His visit to the grain merchant cost
him more. For he was foreced to pay 15
cents for a bushel of rye—a sum out of
all proportion to his earlier purchases

"It was cheaper, you see, to buy meat

than the rye bread to eat with it.

But his ensuing trip to the draper’s
for enough homespun ecloth to provide
him with a winter suit, atoned for the
high price of the grain. For he found
that stout homespun ecloth was selling
at 12 cents an ell, or 9 3-5 cents a yard.

The farmer had no trouble in carry-
ing his wares home in his wagon. For
the wagon was large. He had driven it
to London full of firewood, and this
wagonload of wood he had sold for 13
cents.

The foregoing prices are all accurate.
The high cost of living had not yet hit
England. For, you see, all this happen-
ed several years ago.

In fact, it was at the beginning of
the " sixteenth ecentury. — New York
World.




U.S. Fish Buyers in Canada for Supplies

Supplies "in States Below Average— Sword Fish Plays Havoc
With Little Fellows—New Lines of Smoked and Salted Arrive

—Increased Sales of Oysters.

MONTREAL.

FISH.—U. 8. buyers are at present
said to be at all large Canadian fish pro-
ducing centres buying up fish in large
quantities. This year, it is claimed, has
been one of the worst they have ever ex-
perienced on their own banks, and this,
together with prospect of duty on Cana-
dian fish entering States being remov-
ed, has made buying on this side unusu-
ally heavy. Thus strong feeling rules on
market, and general opinion has it that
unless fishing® improves considerably
prices on all prepared, pickled, and salt
fish will, of necessity, advance beyond
last year’s level. At present all buyers
are eagerly seizing stocks offered, and
endeavoring to-make as large accumula-
tions as possible.

Some houses on coast which made con-
tracts early in season for delivery now
are beginning to feel pinch of secarecity,
and in all probability will eventually
lose on speculation before season is over.

Haddies, kippers and bloaters are ex-
pected to be in better supply from now
" on. Demand for these fish though not
heavy so far, is expected to increase
steadily until frosty weather sets in.

Though general scareity rules in pickl-
ed fish as above stated, pickled mackerel
appear exception.. This it is eclaimed,
has been one of biggest years in his-
tory at coast, so that already holders of
large quantities are looking for a mar-
ket and willing to make conecessions in
prices for selling in round lots.

Jewish New Year holidays start this
week and continue for two days a week
for the next three weeks.  With this
festival on, fishermen look forward to
heavy demand for all lake fish, especial-
ly ecarp, doree and pike. Besides, as pro-
duction according to reports received to
date, will not be large, prices are likely
to be firmly maintained.

Owing to stormy weather and pres-
ence of dog fish on the fishing grounds
supplies of fresh haddock and all fresh
ground fish have been restricted to small

proportions, and have interfered to some
degree in putting up of all kinds of pre-
pared and smoked fish.

This is now last week for brook trout.
Closed season commences Oect. 1, and
continues on till May 1.

OYSTERS. — Demand for bulk and
shell ovsters has been so active that
stocks have been hard to get. In shell
oysters good supplies are expected after
Oet. 1.

Stormy weather has somewhat inter-
fered with taking of bulk oysters, and
warm weather at consuming centres has
cut down sales. Demand to date, how-
ever, has been greater than supply.
Fresh Fish—

sk B m.,lb i

Col, market, 250 1b, cases

Doree, 100 and 150 1b, cuu, p(r lb

Flonnders, r Ib.

Frogs legs, large, per Ib....

Frows legs, small, per
Taddock, per 1b,
alibu
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Oysters, Malpeques, shell
Periwinkles, nerl bnlhel .
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bbl., $5.00 to bbl.... ...... 900
llernng, lerndor. , bbl. ...
Hernong, Scotch, keg of 12 lbﬂ net,
$1.25 1o $1.35; % bbl

Muckercl, No. 1, 20 Ib, kits, $1.75, '
bbl., $1.00; bbi,

Salmoun, Labrador,

$9.90, bbl.

Tiout, lake,

TORONTO.

FISH.—After searcity extending over
many weeks salmon trout are becoming
more plentiful and are quickly picked
up. Several large shipments arrived this
week. Whitefish are still searce. Fresh
halibut are again on hand, but not un-
til frozen stock had to be utilized.

Among new arrivals of smoked fish
are flounders and fillets of haddie. In
prepared fish cod steaks, of which first
shipment, as was noted, arrived last
week, are selling at 814 cents and quail
on toast at 7% cents. New sea herring
in pails are selling at $1.25 to $1.50 and
pails of mackerel from $2.00 to $2.25.

OYSTERS. — Demand has set in
steady now and all dealers report con-
siderable increase in sales as compared
with last year. Prices are now pretty
well settled as given below.
Fmﬁ'n Fish—

D
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Flous

Fﬂ]eu ol haddie

Finn fe, per Ib, .
box of
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Cod
Salted and

Herﬂn‘
Herring, neu. pails

Mackerel, pail
Oysters—

New York eountl .

Extra nel

Straights .

Shells

L -1

PyeTeTs

There is a good run of fall mackerel
on coast this season and some large cat-
ches are being made on south shore. Fish
are of fine quality and demand is good.
prinecipally from American market.
Swordfish are plentiful and shipments to
Boston have been heavy. Halibut is
scarce, and recmpts of cod and haddock .
fau'




The business of the
‘‘SEALSHIPT’’ Oyster
System’s Canadian
Branch has been taken
over by us. We can fill
all orders promptly for
‘‘SEALSHIPT’’ Oysters
or equipment.

THE CANADIAN GROCER

Higher Efficiency

You realize that what you deliver to your customer must meet every
expectation if complete satisfaction is to be experienced. Not only
must you be particular about the goods you deliver, but also your ser-

vice, as service is growing to be more and more important.

Do you realize that when we get a man’s order for oysters, that he
writes or wires us for the express purpose of obtaining oysters? As a
matter of fact he eould have nothing else in mind as we confine our sales

to oysters.

In order to get the Dealer to do this you must understand that it is

necessary for us to put up a proposition that merits more than casual

~ attention, as perhaps that same merchant is ordering goods from one or

more concerns in the same mail who handle oysters as a side line.

It brings it down to a question of effiiciency. We devote our entire
time and attention to the one thing we know best. If you are to handle
oysters you should obtain the best thing possible. You ecan afford
nothing short of it, as unless this is done your neighbor has the advan-
tage in ‘‘higher efficiency.”’

We handle nothing but Northern grown stock, and the oysters we

are shipping this season are the best we have seen in years.

If you are to handle oysters you should be in line the First of

October, before your local business settles into definite channels.

If the oysters the Trade receive early in the season are satisfactory,

they are likely to continue with that same store throughout the season.

We want your business. Will you not correspond and give us an

opportunity to explain our proposition in detail.

CONNECTICUT OYSTER CO.

‘“ Canada’s Exclusive Oyster House ”

50 JARVIS ST. TORONTO
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QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER.
ROYAL BAKING POWDER.
Bizes.

Royal—Dime
" 3¥%-lb.

eIV viei o ieen e

12-08. .... .

1-1b.

$-1b,

81b. ...

one per cent. discount will be
allowed.

WHITE BWAN BSPICES AND
CEREALS, LTD.

White SBwan Baking Powder—
5-1b. sise, $8.25; 1-1b. tins, $2;
12-0s. tine, $1.60; 8-o0s. tins, $1.20;
6-0x. tins, 00c; 4-os. tins, 6Bc;
B¢ tins, 40c.

BORWICK'S BAKING POWDER

Sizes. Per dos. tins.
Borwick’s }-1b. tine .... .. 185
Borwick’s %-1b. tine ... 23
Borwick’s 1-1b. tins 465

COOK'S FRIEND BAKING
POWDER.

Cartons—
No. 1, 1-1b,, 4 dozen
No. 1, 11b,, 2 dozen
No. 2, 5-0s., 6 dosen ......
No. 2, 5-0z., 8 dozen .....
No. 8, 2%-0s., 4 dosen......
No. 10, 12-0s., 4 dosen
No. 10, n-os.. 2 dosen .
No. 12, 4-0s, 6 dosen ...
No. 12, 4-0s., 8 dosen ...

In Tin Boxes—
No. 18, 1-1b., 2 dosen ......
No. 14, 8-0s,, 8 dosen ......
No. 15, 4-0s., 4 dosen ......
Ne. 16, 2%-1bs. ...... ....
No. 17, 6-1bs. .... .... .... 14 00

FORBST CITY BAKING POW-
DER.
6-08. tins ....

12-08. tine ....
16-08. tins

sese e
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BLUE.

Keen's Oxford, per Ib. ....
In 10-1b. lots or case ....

COUPON BOOKS—ALLISONS.
* For sale in Canada by The Bby-
Blain Co., Ltd., Toronto; C. O.
Beauchemin & Fils, Montreal, §2,
$3, 85, $10, §15, and $20. All same
price, one sise or assorted.

UN-NUMBEBRED.
Under 180 books ..each 0 04

100 books and over, each.® 08%
P00 books to 1.000 books 0 @3

" Lemon ....

For nnmbering cover and each
coupon, extra per boek, 3§ cent.

CEREALS.

WHITE SWAN SPICES AND
CEREALS, LTD.

White S8wan Breakfast Food, 2
dos. in case, per case, $3.00.
The King’'s Food, 2 dos. in case,
per case, $4.80.

White Swan Barley Crisps, per
dos., $L

White Swan Self-rising Buck-
wheat Flour, per dosen, §1.

White Swan Self-rising Pancacke
Flour per dos., §1.

White Swan Wheat Kernels, per
dos., $1.50.

White Swan Flaked Rice, §1.

White Bwan Flaked Peas,
dos., §1.

per

DOMINION CANNERS.

Aylmer Jams. Per dos.
Strawberry, 1912 pack ....$2 15
Raspberry, red, h'vy syrup 2 15
Black Currant .... .. .... 200
Red Currant 18
Peach, white, heavy syrup 1 50
Pear, Bart., heavy syrup 1 T7%

Jellies.
Red currant .... .ceo sses
Black Currant ..
Crabapple
Raspberry and red currant
Raspberry and gooseberry.
Plum jam
Green Gage plum, stoneless
Gooseberry .... ....

se sees see

“ees  seass

ssee sese

R R )
gaaggsass

Marmalade.

Orange Jelly .... .... ....
Orees B8 <.io cson coen oo

sens sene sees

PINIRPPIO +o6s osae nvey 4o

Black currant ......

1€'s and 30's per 1b.

Strawberry
Black currant .... .... ..
Raspberry

Freight allowed up to 28c per
107 1bs,

edes sees ense

sees  sses  ssea

COCOA AND CHOCOLATE
THE COWAN CO,, LTD.

Cocoa—
Perfection, 1-1b. tins, dos..
Perfection, %-1b. tins, des.
Perfection, 3-Ib. tins, dos.
Perfection, 10c size, dos...
Perfection, 5-1b. tins, per 1b.
Soluble, bulk, No. 1, 1b. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per 1b. ....

Special quotations for Cocoa in
barrels, kegs, etc.

CX X XX RN NN
BE8R8RsS

Unsweetened Chocolate—

Supreme chocolate, 14's 12-
1b. boxes, per Ib. ........
Perfection chocolate, 20¢
size, 2 dos. In box, dos...
Perfection chocolate, 10c
size, 2 and 4 dos. in box
per dos.
Sweet Chocolate— Per 1b.
Queen’s Dessert, ¥'s and
14's, 12-1b, boxer. .... ..
Queen's Dessert, 6's, 12-1b.
ceee 040
Vanilla, %-1b,, 6 and 12-1b.
boxes .... e
Diamond, 8's O nd nlb
DUBEE vosi soni sady . s¢
Diamond, 6's and T's, 6 and
A1, DORMB o i ciiivs
Diamond, ¥'s, 6 and 12-1b.
Icings for Cake—
Chocolate, white, pink, Memon
orange, maple, almond, cocoa-
nut, cream, in 14-1b. packages,
2 dos. in box, per dos... 0 90
Chocolate Confections—per 1b.
Maple buds, 5-1b. boxes .. 0 37
Milk medallions, 5-1b. bxs. 0 37
Chocolate wafers, No. 1,
6-1b, boxes .... .... ....
Chocolate wafers, Ne. 2,
B-1b. boxes ...............
Nonpareil wafers, No. 1,
8-1b. bexes .... .... ....
Nomparell Wafers , No. 2,
8-1b. boxes .... ,... ....
Chocolate ginger, 5-1b. bxs.
Milk chocolate wafers, 5-1b.
Coffee drope, 5-1b. boxes ..
Lunch bars, 5-1b. bexes ..
Milk chocolate, S¢ bundies,
8 dos. in box, per box. ..
Royal Milk Chocolate. Be¢
cakes, 2 dos. In box, per

18

box

46

Nut milk chocolate, %'s, 6-
Ib. boxes, 1b. .... .... ..

Nut milk chocolate, ¥'s, 6-
1b. boxes, 1b. .... ..cv ..

Nut milk chocolate, Gc bars,
24 bars, per box .... ....

Almond nut bars, 4 bars,
PREBOE vis sann

Agents—F. B. Rebson & Ce.
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N. 8.; Buchanan & Gor-
don, Winnipeg.

In %, % and 1-1b tine, 14-
1b. boxes, per 1b.

Smaller quantities

JOHN P. MOTT & CO.'8.

G. J. Bstabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. B. Huxley & Co., Winnipeg,
Map.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Bd-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.

Blite, 10c sise (for eootln‘)
dosen .
Mott’'s breakfast cocos, 2~
dos. 10c eise, per dos. ....
Nt milk bars, 2 dosen in
" breakfast cocoa, K'l
and W's .
" No. 1 choeolate .......
" Navy choeohu. W's 028
" Vanlills sticks, per 'n. 10

" Diamond chocolate, %e. 0 34
" Plain choice chocolate

lquors .... .... .... 2080
" Bweet chocolate coat-
IBg8 cioe eses

cese

sess sene

WALTER BAKER & CO, LTD.

Premium Ne. 1, chocolate, ¥
and 34-1b. cakes, 34c 1b.; Break-
fast cocoa, 1-5, ¥, %, 1 and 5-1b.
tins, 30c. Ib.; German's sweet
chocolate, 3, and 3-1b. cakes,
6-1b. boxes, 20c 1b.; Caracas

_aweet chocolate, 3, and ¥-Ib.

cakes, 6-1b. boxes, 32¢ 1b.; Auto
sweet chocolate, 1-6 1b. cakes, 6
1b. boxes, 32¢ 1b.; Cinquieme
sweet chocolate, 1-5-1b. cakes, §-
1b. boxes, 21¢ 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tins, S4c
1b.; Cracked Cocoa, ¥-Ib. pkgs.,
6-1b. bags, Zle 1b.; Caracas tab-

The above cuotations are f.0.b,
Montreal,
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ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the

The only baking powder it

made with Royal Grape
Cream of Tartar -

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

DID YOU GET THAT BOOK?

«“FISH AND HOW HANDLED”

This is an education in itself, absolutely bristling with ideas on the successful
handling of fish. You should have it. Others are studying it and are already
acknowledging an increase in their fish department.

Ocean Brand is the Keyword

HADDIES CANADA
KIPPERS FILLETS BONELESS
BLOATERS COD

Don’t Forget Those “Five Signs.” They are Free

| North Atlantic Fisheries, Limited
| MONTREAL




CONDENSED AND EVAPORA-
TED MILK,

BORDEN MILK CO., LTD.

East of Fort Willlam, Ont.

Preserved— Per Case.
Eagle Brand, ea. 4 dos.....$6
Reindeer Brand, ea. 4 dos. 6 00
8Silver Cow Brand, ea. 4 dos. 5 40
Gold Beal Brand, ea. 4 dos. 5 25
Mayflower Buid. ea 4 dos. 625
Purity Brand, ea. 4 dos... 6 25
Challenge Brand, ea. 4 dos. 4 76
Clover Brand, ea. 4 dos..,.. 475

Bvaporated (Unsweetened)—

8t. Charles Brand, small,
. 200
Peerless Brand, small, ea.
4 dos. ssvs oo
8t. Charles Brand, Famlily,
ea. 4 dos. .
Peerless Brand,
ea. 4 dos. .... ....
Jersey Brand, leﬂy, e-
BRI cpieivias Suie s

8t. Charles Brand, tall, ea.

sesese seee

390
anlly,
39

4 60
Peerless Brand, tall,
4 dos.

Jersey Brand, tall,

4 560
ea. 4
4 50
8t. Charles Brand, Hotel,
ea. 2 dos. ..

Peerless Brand, Botel ea.

425

425
Jersey Bnnd Hotel, ea.
2 dos. §

8t. Charles Bnnd nllonn.
ea. 3 dos. 5
“Reindeér” Coffee & Ilnk
. . 500

Begal" Colfee lnd nm:
§ . 480

“Reindeer” Cocol & Mllk
ea. 2 dos. .... ..

42

47

WHITE SWAN BSPICES AND
CEREALS, LTD.

WHITE SWAN BLEND.
1-1b. decorated tins, 1b.

Mo-Ja, %-1b. tins, Ib. ......
Mo-Ja, 1-1b, tins, 1b.
Mo-Ja, 2-1b. tins, 1b.

Presentation (with tumblers) 28¢
per 1b.

MINTO BKOS.

MRELAGAMA BLEND.

@round or bean— W.S8.P.
l1and % .... .... 025
1 and % 082 o040
land % .... .. .. 037 0B0

Packed In 30’s and 501b. case.
Terme—Net 30 days prepaid.

R.P.
0%

FLAVORING EXTRACTS.
SHIRRIFF B
Quintessential.

1 ox (all flavors) dos.....
2 os. (all flavors) dos......
2% os. (all flave:") dos,...
4 os. (all flavors des......

THE CANADIAN GROCER

5 os. (all flavors) dos...... 4 80
8 os. (all flavors) dos...... 6 060
16 os. (all flavors) dos..... 12 00

%2 ox. (all flavors) des..... 22 00
Discount on application.

CRESCENT MFG. CO.

Mapleine— Per dos.
2 os. bottles (retall at 50c) 4 60
4 os. bottles (retail at 90) 6 80
8 os. bottles (retail at $1.50) 12 50
16 os. bottles (retall at $3) 24 00
Gal. bottles (retall at $20) 15 00

GELATINE.

Knox Plain Gelatine (2 qt.
size), per dos. .... ......
Knox Acidulated Gelatine
(2 qt. sise), per dos. ....

13

13

CLARK'S PORK AND BEANS

IN TOMATO SAUCRE.
Per dows.
1, 4 dox. in case ...... 060
2, 2 dos. in case ...... 0
8, flats, 2 dos. in case 1
8, talls, 2 dos. in case 1
4
e

No.
No.
No.
No.
No.
No.

6, 1 dos. in case .... ..
12, 34 dos. In case....

LAPORTE, MARTIN, LIMITEE.
Montreal Agenciles.

BASIN DE VICHY WATERS.

L’Admirable, 50 qts., cs.... 5 00

VICHY LEMONADES.

La Savoureuse Champenoise Cork
50 qts., cs.
50 pts., es.

La Savoureuse “Claret Brown.”
100 pts., cs, 9 00

8t. Nicholas Champenoise Corks.

CASTILE SOAP.

“Le Soleil,” 72 p.c. Olive OIl.

25 11 Ib. bars, Ib. 0 08%
Cl. cs.. 400

Cs. 0 10%
Cs. 50 % lb. pleces, cs... (]
Cs. 50 1 1b. 8q. pleces, cs.. 50
Cs. 50 1 1b. long pleces, cs 50
Cs. 200 300 grs. pleces, cs 12 00
Cs. 100 300 grs. pleces, cs 6 00
Cs. 200 200 grs. pleces, cs 7 50

ALIMENTARY PASTES.

BLANC & FILS.
Mucaroni, Vermicelll,
Bmall Pastes, etc.
Box, 25 lba., 1 1b,
Box, 25 1bs., loose

Animals,

DUFFY & CO. BRAND.

Grape Juice, 12 qts. ......
Grape Julce, 24 pts. .... ..
Grape Juice, 38 splits ....
Apple Juice, 12 qts.........

cﬂk julce, 24 pts.
mpagne de Ponno, 4p

Motts Golden Russett—

Sparkling Cider, 12 qts....
Sparkling Cider, 24 pts....
Bparkling Cider, 36 sp.....

8g3a8a

Apple Vinegar, 12 qts

These prices are F.0.B. Montreal.

Imported Peas “Soleil”

Per case
Sur Extra Fins, 40 Flacons,

RS SRR SR e .$10 00
Sur Extra Fins, 100 %

KD/ OB, Lo vonaiion ihresin 15 50
Extra Fins, 50 1 kilo, es... 14 50
Extra Fins, 100 % kilo, cs. 15 00
Tres Fins, 100 14 kilo, es. 13 50
Fins, 100 % kilo, ecs
Mi Fins, 100 1% kilo, cs...
Moyens No. 1, 100 3% kilo,

L R R P R 10 00
Moyens No. 2, 100 % kilo,

cs.

11 00

MINERVA PURE OLIVE OIL.

u»»uea
8588FKRS

A. P. TIPPET & CO,, Agents.
Cases, 4 dos. each, flats,
per case .
Cases, 4 dos each, ovals,

INFANTS' FOOD.

Robinson’s patent barley, 3lb.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson's patent groats, 3%-1b. tins,
$1.25; 1-1b. tins, $2.25.

BOAR'S HEAD LARD
COMPOUND.
N. K. FAIRBANK CO,, LTD.
0

Tubs, 60 1bs.
Palils, 20 1bs.

Tins, 20 1bs.
Cnm, 8 1bs., 20 to case.

Cases, § 1bs., 12 to case.
Cases, 10 1bs., 6 to eno..

0 11%
on

F.0.B. Montreal.
MARMALADE,
SHIRRIFF BRAND.
“SHREDDED.”

1 1b. glass (2 ds case).$1.00 §1.80
2 1b. glass (1 ds case). 3.20 3.00
4 1b. tin (1 ds case).... 5.50 635
7 1b. tin (% ds case).. 8.00 835

“IMPERIAL SCOTCH.”
1 1b. glass (2 ds case).$1.60 §1.50
2 1b. glass (1 dz case). 280 2.70

4 1b. tin (1 ds case)... 480 405
7 1b. tin (% ds case)... 178 750

MUSTARD.
COLMAN'S OR KEEN'S.
Per dos. tins

F. D, %-lb. .......

Durham, 4-1b. jar ...
Durham, 1-1b. jar

48

sassannes

ceeene 0TS

VERMICELLI AND MACARONI

C. I CTATELLI CO., LIMITED.
Hirondelle Bnlnd

pkgs. Loose
Vermicelll, Macaroni,
Spaghetti, Macaroni
(short cut), Animals,
Stars, Alphabets,
Small Paste Assort-
ed, 30 1be. cases..... 7
Egg noodles, case 10
1bs. loose; case 60
pkgs, 3% 1b. each.... T%
Marguerite Brand.
Same assortment as
above ............... 0%
Egg noodles in 10 1b.
cases, loose, in 60
pkgs., % 1b, each....... 7
Catelll Brand.
Vermicelll, Macaroni,
Spaghett!, 5, 10, 30
1bs, (loose) ..........
30 1b. cases, 1. 1b. pack-
ages PO
Terms, Net 30 days.

D. SPINELLI CO., Registered.
Globe Brand.
Vermicelli, Macaroni,
Spaghetti, Macaroni
(short cut), Alpha-
bets 30 1b. case ...... 7
Spinelli Brand.
Vermicelld, Macaroni,
Spaghetti, 5, 10, 30 1b.
cases (loose)
30 1b. cases, 1 1b. pkn
Terms—Net, 30 days.

JELLY POWDERS.
JELL-O.
Assorted case, contains 2
L R e R et
Stul'ht.
Lemon coatalns 2 dos
Orange contains 2 doz
Raspberry contains 2 dos..
Strawberry containes 2 dos.
Chocolate contains 2 dos...
Cherry contains 2 dosz
Peach contains 2 dos
Weight 8 1bs. to case. Frelg
rate, 2nd class.
JELL-O ICE CREAM POWDER
Assorted case, contains 2
GOl Soseincusaraanevesse
5 Straight.
Chocolate contains 2 dos...
Vanilla cootaine 2 dos 2
Strawberry contains 2 doz. 2
Lemon contalns 2 dos 2
Unflavored contains 2 dos. 2 60
Weight 11 1bs. to case. Freight
rate, 2nd class.
SOAP AND WASHING POW-
DERS,
SNAP HAND CLEANER.

8 dosen to box ............ 300
6 dozen to box ......... e 19
30 days.
RICHARDS PURE BOAP.
S-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as

a free premiu

Richards Qu Naptha Soap.
GENUINE. Packed 100 bars to
case.

et

b ek ek e b
BRBBTET 3

FELS NAPTHA.
Prices—Ontario and Quebec:

Less than 6 cases..........5 5,00
Five cases or more........ 49
SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.
1-16 gull, dos. .......cnnnnn $20
%-gall, dos. .......
We-gall, dos. ............00
1 goll,
1-168 gall., gross lot
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ATTENTION!

Eastern and Western Wholesale Grocers

WE ARE HEADQUARTERS IN CANADA FOR

Canned Vegetables and Fruits Canned Salmon
California Dried Fruits and Raisins
Evaporated Apples White Beans

Wire us your enquiries. Work with a live-wire house, who will give you lowest
prices and prompt service.

THE LARGEST AND MOST AGGRESSIVE WHOLESALE
COMMISSION HOUSE IN CANADA |

Nicholson & Bain v wisoe. Winnipeg

Branches: REGINA, SASKATOON, EDMONTON, CALGARY, LETHBRIDGE

Fresh Pork For 30 Years

Mince Meat and Wethey’s

S a u s a g e s have gone hand in hand.
September marks the opening TO'day

of the Sausage Season. Cooler the two are so intermixed
weather and renewed work demand that it is impossible to
something tasty for breakfast. separate them.

Nothi b . You need minece meat this
othing can be more so or more $all. i 41 Soic Aenist She

ecomonical than Fearman’s Star best you will insist on
Brand Fresh Pork Sausages.

’
Let us book you for a regular Wethey S

daily or weekly shipment. Ask your jobber, or write

F. W. FEARMAN CO. J.H.Wethey, Limited

HAMILTON ST. CATHARINES, CANADA
Established 1854
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THE FAMOUS

GEORGIAN BAY
APPLES

RIGISTCH!D

BEAVER BRAND
We are again packing this
well known Brand of re-
liable apples. We can now
quote you Fall Apples in
less than car lots.
WINTER APPLES
We are now in a position
to quote prices on car lots
or less for fall shipments.
We are again putting up
Beaver Brand Evaporated
Apples.
Write for prices.

ELLIS BROS.

Wholesale Fruit and Produce
MEAFORD, ONT.

APPLES

Before purchasing write
for our quotations on the
Georgian Bay
apples. We will be pack-
ing from five to ten thous-

famous

and barrels.

LEMON BROS.

Owen Sound, Ontario

In an

Ontario Retail Store

it’s first grade quality that sells—thereis
only a very limited trade for second or
third grade goods.

“St Nicholas”

is the first grade of all the Lemons.

J.J.McCABE

Agent
Toronto, Ont.

NATION'S

SPECIALITIES

Egg Powder
Custard Powder
Jelly Powder
Health Saline

Agents required where
not already represented

E. J. NATION & CO,,
LIMITED

Bristol, England

Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever pub-
lished on Coffee. Itis attractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.
Commercial Classification and Des-

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you postpaid on rereipt of

$2.00

IT WILI. PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Technisal Beok Departmment
143-149 University Aveaus, Torente

OUR GUARANTEE

If this polish damages your custom-
er's plano, we'll pay for the plano.
That's why live Grocers everywhere
stock it. It sells, repeats, and brings
new faces to a -ton

} The International Spedalty Co.
The PRESTOLENE People. Bridgobur. Ont.

Order from your jobber, or The Harry
Horne Co., 300 King W. Toronto.
Lludlny lelud Bannatyne Ave., Win-
nipeg,

Bvery ncnn carries above guarantee
in detall, Our travellers carry unique
propositions.
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Cape Cod

Cranberries

Fancy Early Blacks
Good Color and Sound

Price, - $8.00
3 bbl. lots, $7.75
10 bbl. lots, $7.50

The lowest price they will be this season.

Oysters and Haddies.

WHITE & CO., LIMITED
TORONTO

GRAPES

The erop this year will be away
short, but the quality is exception-
ally fine. We are in a position to
quote you very elose prices on any
quantity you desire, shipped direct
from the vineyards. Ask us for
quotations.

CARLOAD LOTS A SPECIALTY

The House of Quality.

HUGH WALKER & SON

Established 1861

GUELPH and NORTH BAY

DWIGHT'S

BAKING SODA

“Cow Brand’” Means
Soda Purity

Careful cooks insist on this famous, well
proven soda. Are you prepared for the
present and fall soda demand?

YOUR JOBBER HAS ““COW BRAND.”

CHURCH & DWIGHT

Manufacturers LIMITED

MONTREAL

* BRITISH and FOREIGN

JAM & MARMALADE
PULPS

CITRONS, LEMONS AND
BITTER ORANGES
FRESH AND IN BRINE

SPANISH OLIVES IN BULK

ESSENTIAL OILS
LEMON, ORANGE,
BERGAMOT

F. C. GOODING & CO.

FRUIT PACKERS AND SHIPPERS

36 Eastcheap, LONDON, England

CABLES ""GOODINGITE LONDON,"* ALL CODES.

Represented in TORONTO by W. B. STRINGER
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_AANGiior Braki FiotR

has character in every ounce

because extreme care, watch-
fulness, ability, integrity, the
most modern equipment and
only the choicest Western
Spring Wheats form the
complement that obtains the
highest  possible quality
every day in the year.

The most searching analysis and tests make uni- .
formity certain.

As rapidly as people learn all the facts about
Anchor Brand Flour, they are satisfied only with
this Brand.

Anchor Brand Flour is better because the trouble
and expense are taken to make it better.

Standard Prices—Worth  More.

Free samples for Missourians will be sent to
Dealers and Bakers for distribution.

Leitch Brothers’ Flour Mills, Ltd.

Oak Lake,, Manitoba

L'Imz:aléie

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT’S

r %

JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA

\

“YOUNG-TOM” WASHING
POWDER for washing
clothes, floors, dishes,
windows, etc., performs a
maximum of service with
minimum labor, It does
not injure the hands.

“PURITY” LAUNDRY
SOAP, a cake soap for
those who prefer soap in
the lump form. ives
splendid satisfaction.

UNCLE TOM TAR SOAP.
A perfect shampoo soap
and a boon to roughened
complexions and hands.
Fragrant and soothing. A

: A 7 ’
most pleasing aajunct o “Youpe . Tom
cLyceriNe pumice, «  Washing Powder

soap which thoroughly
cleanses the hands with and SO&pS

out injury to the skin.

»

PURE OLIVE OIL BSOAP,
The purest soap made. A
splendid cleanser and a
toilet delight for particu-

1 .  Wash th
Baby ‘with Fure Olive 0if are good sellers and

Soap.
profit - makers be-
We also make Liquid Olive

Oil Soap, Liguid olive o1 cause thev do the
Shampoo, and Liquid Tar o

Shampes. work.

Young-Thomas
Soap Co., Ltd. o Saogpge o
Regina, Sask.

We have them

Grant

Prince
Globe
Beaver

Fruit Jar Rings

Quality Guaranteed

Walter Woods & Co.

HAMILTON and WINNIPEG
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E ~ _.IIIIIlIIIllIIIIIIWANTEDIIIIlIIlIIIlIIII

A well known firm of manu-
facturers desire to appoint
selling agents in each local-
ity in Canada—wholesalers
preferred.

Twenty-seven years of Eureka
Refrigeration

Over a quarter century
experience behind the
manufacture of Eureka
Refrigerators serves well
to make this line the
Standard of the Canadian
Market. Eureka on a
Refrigerator is a guaran-
tee of perfection. The
Eureka contains no zine or
galvanized iron or other
offensive material likely
to conflict with the Pure
Food Laws. The Eureka
way is the dry cold eircu-
lating air way.

WRITE FOR CATALOGUE AND PRICES.

This is a splendid opportun-
ity to handle high grade
grocers’ specialties on a very
profitable basis.

Replies treated in confi-
dence. This is the only time
this advertisement will ap-
dear. Write to-day.

Eureka Refrigerator Company, Limited BOX 32, GROCER.
64 Noble Street, Toronto.
Montreal Representative
JAMES RUTLEDGE Telephone St. Louls 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg.
Agents at Fort William, Hamilton, Calgary, Moose Jaw,
. Saskatoon.

e T T o

2R —————————— e sy e s

NO Need to Chinese starch puts the

laundry finish h
Sell Poor  ifoneioods. It is the
ly starech that -
Stal‘Ch ::i:s 2h1r§;creltaprocczrsls
oil that makes the iron

\“!'y&””l%\ slide easily.
| Chinese
Starch

imparts a perfect gloss NOTHING ELSE WILL DO

with least effort, also J - ;
adds a faint aroma to They get the habit early in life

the linen. Full 16 oz. and it lasts—as youngsters they

to the package. are told to get
Chinese Starch satis- g

fles and keeps on sell- WINDSOR TABLE SALT

ey —and they get it; any other salt

o 3 is refused then and when they

ocean Mlll'l Montreal are ‘‘grown-up’s.”’ Cultivate this
O. Lefebvre, Prop. habit and retain the good-will

AGENTS: d Brok o v ., B.C.; 1
ORNTS . Staadard Brebecage Co. Vaacouver, B.C.: from first to last by offering

T t.: N M Phle {l , Ont.; Th i fi
Eawrunce Nl Goo Ltd; B¢ Joku Moy 3. 3 Me FLUN. Btk Gret.
Klnnon Churlottetown, B.E.L; Boivh & Gnnlor, Que-

“yd bo.,n;or:‘ °¢l>l°tipc?:' 'x?rﬁ'a':'a m“%"l'-sge'-" CANAD]AN SALT .CO., Limited

regoire, Chicoutiml, Que.; and all the

Wholl:nl‘o grocorl throughout the Dominion. WINDSOR ONTARIO
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HOUSEHOLD
NECESSITY—

Pure Salt. Century
Salt fills the bill.
Quality dealers
handle only the best
0 Lma, —CENTURY

THE DOMINION SALT CCumm

SARNIA, ONT.

The Hall-Mark of Sardine
Superiority

The sardine lover is one

of the most particular

customers you have.

This is a» demonstrated

fact, and the sale of a

A\ AR poor quality article will

( DA have the effect of driv-

LU TN ing such a customer

}/\IN SARDINES from your store.

““KING OSCAR’’ on
your sardines is a real
insurance against dis-
satisfied patrons.

You can’t afford to take
chances — stock ‘‘King
Osecar’’ Sardines and
you are sure of the fin-
est, uniform sardines
carefully packed in pure
olive oil. Get them from
By Special Royal Permission your wholesaler.

INSIST ON ‘‘KING OSCAR’’ BRAND.

CANADIAN AGENTS

J. W. BICKLE & GREENING

(/. A Henderson)
HAMILTON, CANADA

ADS anp SALES |

By HERBERT N. CASSON

A Study of Advertising and Selling from the
Standpoint of the New Principles
of Scientific Management

Something in it for Every Advertiser, Advertising Manager,
Corporation, Salesman, Sales Manager, American
Business Man.

CONTENTS

Chapter Chapter

\I. CanthePrinciples of Effici- VII. The Pringciples of Effici-
ency be Applied to Sales? ency Applied to Advertis-

I1. Efficient Salesmanship ing
IIl. A Sales Campaign—How  VIIL. The Building of an Adver-

to Start It tisement
IV. Faceto Face Salesmanship IX. An Analysis of Current Ad-

vertising
i ;l;l'!ien‘Eyolullon ol M vers X. The Future ot Advertising

VI. The Weak Side of Adver- XI. Public Opinion
tising XII. The Professional Qutsider

PRICE, $2.00 NET

Postage, 13 cents additional

TECHNICAL BOOK DEPARTMENT

‘MacLean Publishing Co.,
143-149 University Avenue, Toronto

Tobaccos
worth while

Quality backed up by extensive ad-
vertising is a big argument in favor of-
vou handling these two popular tobaccos

Rose Quesnel Smoking
Pure Canadian
This tobacco is made of specially se-
lected and cured leaves of a high qual-

ity tobacco. It is dellghtfullv sweet,
cool and non-irritating.

King George Navy Plug

A delicious chewing tobacco.
This is a popular brand and is in

every way a good preposition for you to
handle—it sells fast.

Rock City Tobacco Co.,
LIMITED
QUEBEC
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The
Popularity

of Fels-Naptha
soap is just—The
Fels-Naptha-Way.
A way of washing

qUI.Ckly and, elf - “How’s That for a Minute’s Work ?”
omically without "Could any cook make anything finer than that, and
hot water. Easy, won't that hit the spot ?"

too, when wrapper- The dessert which the young bride is so proudly

; ; showing to "hubby" is made of
directions are

followed. Your JELL.O

customers should Probably no other food product has done as much as
carefully observe Jell-O to make the work of getting dinner easier and to
these. make dinners better.
Anything that produces so much satsfaction as Jell-O
is a very good thing for both merchant and customer.
Jell-O is made in seven pure fruit flavors—not artifi-
cial flavors.

THE GENESEE PURE FOOD CO.,
Bridgeburg, Can.

The name JRLL-O is on every package in big red letters
If it isn’t there, it isn’t JELL-O.

EVERY MATCH

a sure light. 500 lights to a
box 144 boxes to a case.

STOCK THE LINE THAT PLEASES
SELL THE MATCH THAT IS A

GOOD MATCH

S The Geo. Powley Paper Co., Ltd.
ROya, LHOV"‘ 62.66 JOHN ST. TORONTO, ONT.
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The Original

PURE FOOD LAW
M‘ythmg That’

H.J.HEINZ COMPANY

PITTSBURGH

Seasonable Stock!

When placing your order for Mince Meat
be sure you get the brand that is known
for its exceptionally high quality—

Only the most carefully selected spices and
fruits go into Sterling Mince Meat. It is
prepared by our tried processes and is
both delicious and healthful.

The time is here to stock it—and the
profit is well worth while.

The T. A. Lytle Co., Limited

Sterling Road, Toronto

Superlative
Quality
Consistently
Maintained

Malcolm’s preserved milk
products are noted for their
high and unvarying qual-
ity—only the richest and
purest cow’s milk being
used.

Grocers should tone up
their stocks with the Mal-
colm lines. Your customers
will appreciate them.

Order from your wholesaler
or direct from the factory.
Delivered in 5-case lots to
any point in Ontario or
East of Halifax. We will
prepay freight up to 50e
per 100 1bs.

st. Gouln Evaporated Milk, 4 doxz. In

Prhoou Condensed Milk, 4 dos. in case.
Banner Condemsed Milk, 4 dox. in case. . 828

J. Malcolm & Sonm, St. George, 0nt.

It is to the advantage of the in-
dividual user of Paper Bags to study
carefully the Bag situation. By
close comparison of the important
features of Paper Bags of different
makes, you will be convinced that
the

Continental
Germ-Proof Grocery
Bags

(with reinforced Automatic Opening Square Bottoms)
are without equal. Send a trial order to the nearest
Distributor.

Satisfaction guaranteed by the Manufacturers:

THE CONTINENTAL BAG AND PAPER

COMPANY, LIMITED
OTTAWA . . ONTARIO

DISTRIBUTORS

ONTARIO—The Continetal Bag & Paper Co. Ltd., Ottawa
and Toronto. Walter Woods & Co., Hamiiton.
MANITOBA, Am‘ o ll"e.l DA'BIA‘I'OHIWAN—WA]W Woods
0 nn
NOVA BSCOTIA, PRINCE WARD ISLAND, CAPE
BRETON ISLAND-—Thomas l'lnunn. Up-
ter Street, Halifax.

per Wate!
NEW BIUNQWICI—J Bnnur White Acut. North Mar-

ket, 8t. J
BRITISH co:eunu—smm Davidson & Wright Ltd.,
ancouver.
QUEBEC PROVINCE-—The Continental Bag & Paper Co.,
Ltd., Montreal.
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Pacific Coast
Halibut - Salmon

FRESH AND FROZEN

Order your Pacific Coast Frozen
Halibut and Salmon for next Win-
ter’s requirements from

The Canadian Fishing
Company, Limited

VANCOUVER, BRITISH COLUMBIA
Write for prices and information.
We prod‘ucc and ship all kinds of

Pacific Coast Fish—Fresh—Frozen
—Salt—and Smoked.

Quality and Service Unsurpassed

The Sauce that tastes for
more

PATERSON’S
WORCESTERSHIRE
SAUCE

it adds that zesty delici-
ousness to meats, soups,
etc., in fact it makes a bio
dinner of small fare.

Always in demand and
allows a good profit.

ROWAT & CO.

T GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS:

Snowdon & Ebbitt, 325 Coristine Building, Montreal,
Quebee, Ontario, Manitoba and the Northwest; F. K.
Warren, Halifax, N.S.; J. A. Tilton, St. John, N.B.;
C. E. Jarvis & Co., Vancouver, B.C.
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Goods With An Appearance
—Goods With A Reputation
—Goods With A Profit

CONNOR’S High Class Sea Foods, Brunswick
Brand, are prepared in the most modern factories on
the Atlantic coast; employ the most skilled help;
secure the pick of the fishermen’s catches; pack
the goods scientifically in the most sanitary tins
obtainable, and in consequence have the goods with
good appearance, reputation for quality and good
payers of profit.

Our aim has always been to co-operate with the
wholesale and the retail grocer and to give the con-
sumer a good article at a fair price.

Look over your stock, Mr. Grocer, and see what
‘“Connors’ ’’ lines you are short. Then order, of
the following list:

14 Oil Sardines,
34 Mustard Sardines,
Kippered Herring,
Herring in Tomato Sauce,
Finnan Haddies

(oval and round tins)

Clams,
Secallops.

SARDINES IN OlL
~‘-;D av X

Black's nntow.'
N.B.

CONNORS- BROS., LIMITED

BLACK’'S HARBOR, N.B.

AGENTS :—Grant, Oxley & Co., Halifax, N.S.; J. L.
Lovitt, Yarmouth, N.S.; Buchanan & Ahern, Quebec, P.Q.;
Leonard Bros., Montreal, P.Q.; A. W. Huband, Ottawa,
Ont.; A. E. Richards & Co., Hamillton, Ont.; J. Harley
Brown, London, Ont.; C. de Carteret, Kingston, Ont.;
James Haywood, Toronto, Ont.; Chas, buncau. Winnipeg,
Man.; Shallcross, Macaulay Co., Calgary, Alta.; Johnston
& Yockney, Edmonton, Alta.; Shallcross, Macaulay Co.,
Vancouver and Victoria, B.C.
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Twenty-six and a half

cents on every dollar
1S yours

Every dollar you invest in ‘‘Richards’
Quick-Naptha’’ and ‘‘Richards’ Pure Soap”’
will give you a net profit of 261l4e¢., to say
nothing of the tremendous satisfaction you
will give your patrons with every sale.
This satisfaction means a growth of your
soap business and incidentally the develop-
ment of your other departments. House-
wives appreciate the superior quality of
these soaps—they are economical and -very
effective without much rubbing.

Sold through the wholesale trade.

ARE YOU THE MAN AT THE HELM?

Are you rnnning your ship of business along the shortest and safest course to the harbor of success?
Or are you going a roundabout way, scratching and scraping along the rocks of loss and failure.

Get in the right course, be on the lookout for new thoughts, ideas, schemes, etc., and you will have

a successful run.

STORE MANAGEMENT COMPLETE

is a guide that will show you how to get the maximum trade and profit out of
your business. This book is written by Frank Farrington (a companion book to
‘‘Retail Advertising Complete.”’) It tells all about the management of a store.
The following is a synopsis of one of the chapters: .

CHAPTER V.—-THE STORE POLICY—What it should be

to hold trade. The money-back plan. Taking back goods.

Meeting cut rates. Sellin remnants. Delivery goods.

Substitution. Handling telephone calls. Courtesy. Re-

bating rallroad fare. ourtesy to customers.

‘‘Store Management—Complete’’ is bound in cloth, contains 272 pages, 16
full page illustrations, and 13 chapters. $1.00 brings this book to you postpaid.
Money refunded within 10 days if not satisfactory.

Absolutely New Just Published
TECHNICAL BOOK DEPARTMENT

MacLean Publishing Co.
143-149 University Avenue TORONTO
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—the real good

Scotch Jams
—CAIRNS’

made only from the finest fruits and pure
cane sugar. Cairns’ Jams, Jellies, Marma-
lades, etc., positively are not adulterated.
Their deliciousness appeals to tastes of all
classes, the common people as well as that of
Royalty.

We have supplied the tables of their late
Majesties Queen Victoria and King Edward,
and are now catering to King George V. by
special command.

Order your Fall supply now. There has
been a shortage in the Strawberry crop and
to avoid disappointment you should lose no
time getting yvour order in.

Alexander Cairns & Sons
PAISLEY - - - SCOTLAND

Canadian Agents
SNOWDON & EBBITT, Montreal, Quebec, Agent's for British Columbia;
NELSON, SHAKESPEARE, WATKINS, LTD., Vancouver, B.C.

/4//

"1\
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The food that feeds the masses

is the food that makes the sales and profits for the dealers who handle it. These oats
are rolled by the most up-to-the-minute process, they make for the nation a most deli-
cious and wholesome breakfast and inerease the business of the dealer.

Put up in two sizes:
Premium or 25¢. size, 12 packages to the case.
Regular or 10e. size, in cases of 36 packages; or half cases of 18 packages.

Order from your wholesaler or direct.

The Chisholm Milling Company, Limited

Toronto
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GLASSIFIEDADVERTISING

ents under this heading, 2c. per
woﬁvi?r“elnr‘-t insertion, lc. for each subse-
gquent insertion. . e
ons count as one WO u v
ﬂ‘(‘i::.tr?:g $1,000) are allowed as one word,
Cash remittances to cover cost must ac-
eompln{ all advertisements. In no case can
this rule be overlooked. Advertisements re-
ceived without remittance cannot be acknow-
I

Whe.n replies come to our care to be for-
warded, ﬁvep cents must be added to cost to
cover postage, etc.

SITUATION WANTED

SITUATION WANTED -UP-TO-DATE MANU-

facturer, making all varieties pickles, preserves,
condiments, extracts, Syrups, sauces, grocers
sundries. -Box 33, Canadian Grocer.

EXPERIENCED GROCER WITH OLD COUN-
try experience seeks position in good grocery
store .where good and conscientious service
would be appreciated; have had life experience
in the grocery trade, am at present clerk in
hardware store. Total abstainer, age 34, mar-
ried, no family, state wages, etc. Distance no
object. Frank Smith, Sinclair, Manitoba.

WANTED—BY EXPERIENCED MAN, POSI-
tion in good general store. Married, 20 years
exrorlenvm good references, manage or clerk.
Distance no object. Address L. B., care
Canadian Grocer, 143 University Ave., Toronto.

WANTED

AGENT WANTED IN EVERY TOWN IN
Canada. Make money spare time and even-
Ilngs. Write now. Lock Box 120, Davenport,
owa.

MISCELLANEOUS

BUCKEWHEAT F L O U R GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro’, Ont.,
solicits your orders.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper tioor,
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs ony $70.  Write for
catalogue “B."” The Otis-Fensom Elevator Co.,
Traders Bank Bullding, Toronto, (tr)

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work—as
successfully used in many of Canada's largest
Bulldlnn—clvea better results at lower cost.
A_strong statement” you will say. Write us
and let us prove our claims. That's fair.

c¢h Coucrete Co., Limited,
West, Toronto. it i

COPELAND - CHATTERSON SYSTEAMS —

g::.rt. 511.1;:‘?1%f Aldeqduat: tto all classes of busi-
. opeland-Chatt o

Toronto and Otptuu. e i s

GOOD STENOGRAPHERS ARE WHAT
every employer wants. The place to get good
ntenoxnphen is at the Remington mploy-
ment partment. No charge for the service.

Remington T yrif.
Toront?. ypewriter Co., Ltd., 144 Bay St.,

COUNTER CHECK BOOKS—WRITE CUS

to-day for samples. We are menufacturers

of the famous BSurety Non-Smut duplicating

:::lboun!p;l.?n;ng cﬁunterr’ t;?eck b[())gn. and single
s in all varie

ter Co., Ltd., Toronto. s —

PENS—THE VERY BEST PENS MADR ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, Rngland. W, J. Gage &
Co., Limited, Toronto, are sole ents for
Canada. A&k your stationer for a 285¢. assort-
ed box of Mitchell's Pens and find the pen
to suit you.

THE “KALAMAZOO"” LOOSE LEAF BIND

is the only binder that will hold Just as lnnn';
sheets as you actually require and no more.
The back 1is flexible, writing surface fat,

alignment perfect. No exposed metal part
h:. po! parts or

Write for booklet.
Bros. & Rutter, Ltd., King .:d

Spuding, Toronto tf

FIRE INSURANCE, INSURE IN TIRB
HARTFORD. ncies everywhere in Canada.
THE NATIONAL CASH REGISTER COM-
any guarantee to eell a better register for
ess money than any other house on earth.
We can prove ft. ake us. The National
Cash Register Co., 285 Yonge St., Toronto.

YOU CAN BUY A REBUILT TYPEWRITER
from us. Woﬂ have u.bont ﬁ'ﬁnt’:‘?‘ v:ypr:-_
riters of various makes, which w
:nnt and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
SFrve oe ‘o “iae SMoppeeh TypeRrie
r details. e
g)..t?atd?. 46 Adelaide St. W., Toronto, Canada.

COUNTER CHECK BOOKS—BESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will interest
you. Our holder, wi patent carbon attach-
ment, has no equal on the market. Supplies
for binders and monthly account systems.
Business Systems, Limited, Manufacturing
Stationers, Toronto.

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Wiliott-Fisher, Ltd.,
Room 134, Stair Building, Toronto.

EGRY BUSINESS SYSTEMS ARRE DEVISED
to suit every department of every business.
They are labor and time savers. uce re-
sults up to the irements of merchants
and manufacturers. Inquire from our nearest
office. Bgry Register Co., Dayton, Ohio; 123
Bay B8t.,, Toronto: 258 Portage Ave., Win-
nipeg; 808 Richards 8t., Vancouver.

BUSINRSS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-forms,
real printing for stationery and advertising,
saving 25% to 75% of average annual print-
ing cost. American Mul ph Bales Co.,
Limited, 120 Bay St., Toronto.

ACCURATE_ COST KRERPING IR EARY IF
vou have a Dey Cost Keeper. It automatically
records actual time spent on each operation
down to a decimal fraction of an hour. Rev-
eral operations of jobs can be recorded on one
card. For small irms we recommend this a=
an excellent combination—employees' time
register and cost keeper. Whether youn em-
plov a few or hundreds of hande we ean
supply you with a machine =sunited tn your
requirements. Write for catalogue. Interns-
tional Time Recordlnf Company of Canada,
TAmited. OfMce and factory, 29 Alice street.
Toronto,

MOORRE'S NON - LRAKABLE FOUNTAIN
pens. If you have fountain pen trouhles of
your own, the hest remedy is to go tn your
stationer and purchase from him a Moore's
Non-T.eakable Fountain Pen. This i= the one
pen that gives universal satisfaction. and It
costs no more than vou pay for one not as
good. Price $2.50 and upwards, W. J. Gage &
Co.. Timited, Toronto, sole agenta for Canada.
WAREHOUSE AND FACTORY HEATING
svetems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. ’

(tf)

Experienced Salesman,

having connection in Manitoba and
Saskatchewan, seeks to represent house
of good repute. Address Energy, clo
Canadian  Grocer, 34 Royal Bank,
Winnipeg.

IT°S PURE

Tell the Trade

MAPLEINE

is listed n  Westfield’s
Book of Pure Foods.

Order of Your Jobber, or

Frederick E. Robson &
Co., 25 Front St, E, To-
ronto, Ontario.

Mason & Hickey, 287 Stan-
ley St., Winnipeg, Man.

The Crescent Mfg.Co.
SEATTLE. - WASK.
64

CIGAR EXCELLENGE
BEN BEY

10 Cents Worth of Delight

Your customers will appreciate
your stocking this leader. Not
only look good in the case but
smoke good. Give them the best.

Write us or ask your jobber,

Ed. Youngheart & Co., Limited
MONTREAL

“| SHOULD
WORRY”

and have my
accounts col-
lected without
trouble or loss
of time. We
collect accounts
anywhere in
Canada or the U. 8. No charge if
we fail to get the money.

Write for forms to-day.

The Nagle Mercantile Agency

Westmount, Montreal, Que.

53 Highest Awards in Europe and America

WALTER BAKER & 00.’S|
2 CHOGOLATE
2§, (OGN

Our Cocoa and Chocolate
preparations are Abso-
lutely Pure — free ‘from
coloring matter, chemical
solvents, or adulterants
of any kind, and are
therefore in full conform-
ity to the requirements
of all Pure Food Laws.

Walter Baker & Co. Limited

Established 1780
Montreal, Can. Dorchester, Mass.

Registered
'I‘ndo-fluk

o
| A want ad. in this paper will
I
l
o

#
I
I
l

&
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O. E. Robinson & Co.
Manufacturers and Buyers of Dried,
Bvaporated and Canned Apples.
Ingersell, - - - -  Ontarle
Established 1886.

E G G F l L L E R S Allison Coupon ”Books Minimize

' 12.D0Z. EGG CASES the Risk of Loss on Credit

The Trent Mfg. Co., Limited i
—and bring In

Trenton, Ontario, Canada the money
QUICKER — two

? The profits please the
dealer. The quality

pleases the customers.

COFFEES - =

agents. Write.

Augustin Comte & Co., Limited

P.O. Box 2963, MONTREAL

GRATTAN & CO., LIMITED
ESTD. 185
The Original Makers of

BELFAST GINGER ALE

Agents in Western Canada

EMERSON, BAMFORD CO.
842 Cambie Street VANCOUVER, B.C.

SUCHARD'SCOCOA

The Highest Quall
Most Reasonably Priced
*“ Quality ** Cocoa.
On Sale Anywhere.
FRANK L. BENEDICT & CO.
Agents Montreal

WRITE TO

10 Garfield Chambers, Belfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

/f you are interested in Irish trade.

mighty good
arguments. In-
stalling the Alli-

Write us for New Price List of o g B

store that has
credit customers
gives the same
result as adding

more caplltnl to
TORONTO SALT WORKS s e
TORONTO, ONT. GEO. J.CLIFF, Manager Coupon  Books

cost almost noth-
ing.

HERE'S HOW THEY WORK

66 9 When a man wants credit, give him an

™ Allison Coupon Book, and have him

. sign form at the front, which becomes
The “want ad.” has grown from a then his promissory note to you. As he

little used force in business life, buys, you tear out coupons, and when

his book is exhausted you can collect
into one of the great necessities of your note or extend his credit for an-
the present day.

other book, as you deem wise. No pass
Bqﬂneu men nowadays turn to books, no charging, no disputes, no
the “want ad.” as a matter of course errors, no time wasted.

for a hundred small services. le B bers.
The “want ad.” gets work for For Sale Everywhere by Jobber

workers and workers for work. Manufactured by

It gets clerks for employers and Aluso" coupou ‘co_'

finds employers for clerks. It brings

together buyer and seller, and eu- Indianapolis, Indiana U S.A.
ables them to do business thongl
they may be thousands of mlles
apart. iti i 3

The “want ad.” is the great force WI}en wnt.:mg advertisers, _klndl.y
in the smal affairs and incidents of mention having seen the ad. in this

dally lfe. paper.

HOLLAND RUSK

The common verdict of your customers after they have
tried it: ‘‘There’s only one thing just as good—More."’
Order a case from your jobber to-day.

HOLLAND RUSK COMPANY

HOLLAND. MICH,

D. & J. McCALLUM

PERFECTION | STAR BRAND

SCOTCH WHISKEY Cotton Clothes Lines

is known throughout the Canadian trade as the . AND
finest flavored Scoteh on the market.

®
smoky flavor of most Scotch Whiskies. It repre- COttOn TWlne

sents customer satisfaction and good profits.

Wm. E. Mclntyre, Limited much better
23 Water Street, St. John, N.B. For Sale by All Wholesale Dealers

GENERAL AGENT

It hasn’t that

Cotton Lines are as cheap as Sisal or Manila and

SEE THAT YOU GET THEM
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Are You Getting the Benefit
of our Exhibition Work?

“NUGGET”

Waterproof Shoe Polish

Was demonstrated to thousands of people
at the following exhibitions

EDMONTON PRa Y SHERBROOKE

CALGARY bl QUEBEC

SASKATOON e HALIFAX

REGINA i FREDERICTON

OTTAWA

Your customers will ask for “Nugget”

try a display in your store and
WATCH IT SELL
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Dealers are busy selling spices and
the housewives are busy pickling

The dealer who sells Hugman’s Pure
English Spices is sure of good profits,
large sale and the goodwill of the house-
wives because Hugman’s Pure Spices
put the pickling at its best.

UGMANS

N\
x §F >

ENGLISH

SPICES

They

PURE ?l@;.‘

y are the vei'y best procurable.

A. W. Hugman, Limited

Montreal

HIRONDELLE

(Swallow Brand)

The brand of Canadian Maca-
roni, Vermicelli, Spaghetti,
etc., that is unsurpassed by any
imported.

All dealers should satisfy
themselves .on this point by
asking their wholesalers.

The price for both dealer and
customer is right, while the
profits are excellent.

C. H. Catelli Company, Limited
MONTREAL, CANADA

Mr. C. C. Mann, 517 Board of Trade Bldg.
Toronto, Can., Agent for Province of Ontario

NOW IS THE TIME TO ORDER YOUR
FALL SUPPLY OF

BRUSHES

Such lines as Stove Brushes, Scrubs,
Dandy and Horse Brushes, Stable
Brooms, ete., will soon be in great de-
mand. Place your order now and be
sure to buy the Keystone Brand.

Stevens-Hepner Company
Limited

PORT ELGIN, ONT.

Raise your profits by keep-
ing down the dust

Sell - your customers the leading sweeping com-
pound, that disinfects, lays dust and does a host of
other things that make sanitation possible in the
home as well as in the store.

ANTI-DUST

DOES THE WORK

Try it in your store and see how
nicely it works, then tell your cus-
tomers about it.

For Attractiveness of

Tin andfQuality of

Powder You’Can’t Beat
ANTI-DUST.

Sapho Mfg. Co., Limited

MONTREAL




THE CANADIAN GROCER

Every
Household
Has Use for
Arrowroot!

Day by day hundreds of people are
learning the wonderful food proper-
ties of St. Vincent Arrowroot. Large
manufacturers of biscuits and choco-

Mates find that their products which
contain this popular food are the
choice of consumers

ST. VINCENT
ARROWROOT

can be made up into so many and so
delightful dishes that its popular1t5
is easily explained. Medical science
is loud in its praises of St. Vincent
Arrowroot as a dish for infants and
invalids, because it is so strengthen-
ing and easily digested.

You h.n'v but to acquaint your trade.
Mr. Grocer, with the fact that you
have St. Vineent Arrowroot and \'ou

can be sure of a steady sale. There’s
good money in it, too.

Write the Secretary for information and samples.

St. Vincent Arrowroot

Growers’ and Exporters’

Association
KINGSTOWN, . ST. VINCENT, B.W.I.

AGENTS: Wallace Anderson, 49 Wellington St., Toronto
L. N. Millen, Hamiiton, Can,

Get Our Opinion About Your
Accounting

If your profits are not as large as yvou think
they should be, consult us. Our advice is
free. If you need

THE
With The
o McCaskey &
Writing S ys te m Drudgery

to reduce your bookkeeping labors, to pre-
vent forgotten charges, to prevent ‘errors,
to prevent misunderstandings with cus-
tomers over their accounts and to improve
your collections, we’ll tell you so. If The
McCaskey System cannot be applied to
your business so that it will pay you an
enormous profit, we’ll tell you so, just as
quickly and as frankly.

One hundred thousand merchants in all
lines of business have profited by our ad-
vice and are using The MecCaskey System.

We know a good deal about handling
accounts. Some of this information will
be valuable to you. You can get it free.

Suppose you write to-day. For conveni-
ence, use the coupon.

THE
Dominion Register Co.

LIMITED
TORONTO ONTARIO

Trafford Park, Manchester, Eng.
Melbourne, Australia

The Largest Manufacturers of Carbon Coated
Salesbooks in the World

DOMINION REGISTER CO., Limited
TORONTO, CANADA

Gentlemen :—Without obligation on my part, you
may tell me how I can increase my profits,

Name

Business

First and Still the Best
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Canadian
Canned

Goods

Victoria Victoria
Brand Brand

“Vietoria’ stands for Quality.

Let us send you along an assortment
from the following:

VEGETABLES. FISH FRUITS
Tomatoes Salmon ; Apples

Corn Sardines Raspberries
Peas Lobsters Strawberries
Haricots Herring Pears

Beets Oysters Peaches
Asparagus, etc. Codfish, etc. Plums, etc.

Victoria Brand Salmon should head
vour ‘‘first call’’ list. It is extra fine,
only the best of the meat entering the
caln.

“Victoria” “Victoria”

l Japan '
' Teas '

and and

“Princess Louise” “Princess Louise

In boxes of 30, 40 and 80 1bs.

Champagne
PIPER - HEIDSIECK
Champagne

Leader for 128 years. Order it only.

Write, 'Phone or Wire.

Laporte, Martin, Limitee

568 St. Paul St., - Montreal
Telephone Main 3766
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The Biggest Pure
Food Show on
Record

It will take place in next week’s Canadian Grocer,
our big Fall and Christmas Goods Number.

[ The manufacturers and wholesalers are using this
number to tell you about the very special offerings
they have for Fall and Christmas goods trade.

T It will pay you handsomely to examine carefully
every advertisement in this splendid issue.

[ Goods bought right are half sold. Next week’s
Canadian Grocer will enable you to buy right. It
will hand you the key to the best wholesale and
manufacturing houses serving the Canadian market.




THE CANADIAN GROCER

[TWO AT THE PRICE OF ONE

-

If a bookkeeper that you kmew was the best in the country, guaranteed to keep your books in the latest and most approved
way and was also one of the best collectors known, offered to work for you for twenty-five cents per day, you would jump at
the chance to secure his services. Now, that is just what we offer you in the Ullman Account Register and it only costs you
twenty-five cents for a few months, after that it works the rest of your business lifetime for nothing. Write to-day.

Hamilton Ideal Mfg. Co., Limited, Hamilton, Ont.

Toronto Office—482 College Street Montreal Office—181 Bleury Street

T

Sanitary Cans
- “The Can of Quality”

Tomatoes, Peaches, Pears,
Plums, Apples.

Enamel Lined Cans for Straw-
berries, Raspberries, Beets.

Sanitary Gan Co., Ltd.,

NIAGARA FALLS, ONT.




CANADIAN GROCER

TWENTY-SEVEN (ORI AND FIRST CLASS
GOLD MEDALS (4 a9y DIPLOMAS

BY APPOINTMENT

CHIVERS & SONS, LIMITED

PURVEYORS OF

WHOLE FRUIT JAMS,
JELLIES

CANNED ENGLISH FRUITS

HIS MAJESTY THE KING

Highest Awards (Grand Prix) for Canned English
Fruits, Brussels (1910). Turin and London (1911)
International Exhibitions

FRUIT PLANTATIONS AND WORKS:

- CAMBRIDGE - ENGLAND

For samples and quotations apply to the agents:

THE W. H. MALKIN CO., Limited FRANK L. BENEDICT & CO.
57 Water Street, 45 St. Alexander Street
VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)




