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BRITISH

——therefore

BEST

HERE is a new significance
| in these words. Recent events
have awakened and strength-
ened patriotism in every part of the
British Empire. Your customers are
demanding British goods, and it is
up to you to realise this and give
them what thev want.

STOVE GLOSS
is entirely British

It is made by Hargreaves Bros. & Co. Lid., of Ocean Works and
* Gipsyville,” Hull, England, whose Capital, Directors, Employees,
Factories and Products are exclusively British. Every tin of “GIPSY"”
you sell is providing employment for, and keeping the wheels of industry
moving in, the Old Country, which is called upon to bear such a
heavy burden by this gigantic war.

“ BUSINESS AS "USUAL” is the motto at “ Gipsyville,” where
the staff has not been reduced or the hours of labour shortened.
Will you support us by placing your orders as usual ?

ORDER FROM YO'UR WHOLESALER.

HARGREAVES (CANADA) LIMITED

33 Front Street E. Toronto.

WESTERN AGENTS:

For MANITOBA, SASKATCHEWAN, and ALBERTA: For BRITISH COLUMBIA and YUKON,
Nicholson & Bain, Wirnipeg. Regina, Seskatoon, Calgary and Edmonton Donkin, Creeden & Avery 117 Arcade Buildings. Vancouver, AC.
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WAGSTAFFE

PURE JAMS
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This

Strawberry
Jam

is De Luxe

Mpr. Grocer:

The Wholesale Houses
have sufficient of our

R 2P

LI

Strawberry Jam to fill

all your orders.

Take delivery as early
as you can.
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There i1s a great shortage of
Strawberry Jam
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CANADIAN GROCER

but why overlook your
most profitable staple?

Of course vou push the lines that have an everyday demand.
Of course you prefer to feature the goods that most ade-
quately meet your customer’s needs. Then why overlook
your most profitable staple? Why pass up the unusual
advantages for profitable sale there is in cured and boxed
fish—in the most popular and satisfying

THISTLE BRAND

HADDIES
FLAKED FISH
KIPPERED HERRING

* These dayvs of compulsory carefulness have brought big
profits to grocers handling Thistle Brand Fish. For house-
wives realize how the pinch of economy may be turned into
an added pleasure, and the everyday extravagant monotony
of meals into one of delightful surprise and healthful economy
with any of the Thistle Brand produets. You can realize why
the sales of Thistle Brand Fish have been rapidly inereasing
of late. And also why other grocers are securing excellent
profits from these popular staples.

Then push Thistle Brand Fish for its everyday demand. Push
it because it most adequately meets the individual needs of
vour customers. Push it because it is your most profitable
staple. Write your nearest wholesaler to-day for your first
order. Write now—before vou turn the page and forget.

ARTHUR P. TIPPET & CO

AGENTS - MONTREAL, QUE
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You have less than three monté.r to clear your shelves of adulterated
Maple Syrup and Sugar

Read and—BE WARNED!

The Bill reads as follows:

4. The following section is inserted imnu-diat'e]y after
section 29:—

‘“29a. No person shall manufacture for sale, keep for
sale, or offer or expose for sale, as maple sugar any sugar
which is not pure maple sugar, nor as maple syrup any
syrup which is not pure maple syrup, and any maple sugar
or maple syrup which is not up to the standard prescribed
by the Sixth Schedule to this Act, or, if such standard is
changed by the Governor in Council, to such standard as
the Governor in Council may from time to time prescribe,
shall be deemed to be adulterated within the meaning of
this Act.

42, The word ‘“Maple’’ shall not be used alone or in

combination with any other word or words on the label
or other mark, illustration or device on a package con-
taining any article of food or on any article of food itself
which is or which resembles maple sugar or maple syrup;
and no package containing any article of food or any
article of food itself which is not pure maple sugar or pure
maple syrup, shall be labelled or marked in such a man-
ner as is likely to make persons believe it is maple sugar
or maple syrup which is not pure maple sugar or pure
maple syrup, and any article of food labelled or marked 1n
violation «f this subsection shall be deemed to be adulter-
ated within the meaning of this Act.”’

ALL BENEFIT BY THE NEW LAW
Governing the maple products industry which goes into effect January 1st, 1915

Stock PRIDE OF CANADA now!

Guaranteed absolutely from the pure MAPLE Sap only

Maple Tree Producers’

Assocn.,

Limited,  Montreal

AGENTS:—W, L. Mackenzie & Co., Winnipeg; Oppenheimer Bros., Vancouver; 8, H. P. Mackenzie,
32 Church Street, Toronto; Canadian Maple Products Co., Limited, 1 Endell Street, Long Aecre,

London, W.C,, England.

WE HAVE THE GOODS

“FRESHOINTHE SPOT”

Peek Frean’s (High-Class) English Biscuits

The Shortcake, the Connaught, the Bourbon, the Clotted Cream, the Rus-et Sandwich, the Royal ‘L'emon
Sandwich, the Lemon Puff Cream, the Criss-Cross, the Panama and the Water Ice Wafers in addition to
the other Quick-Selling Varieties.

These are the Biscuits that will ut new life into your Biscuit Department and your profit thereon is very
attractive; yes very, indeed. (No advance in our price.)

Foster Clark’s Cream Custard (The Cream of All Custards)

aud the Custard most adnpted to the “delicate” taste of our Canadian people. We have it,—Yes, Lots
of It, in the 5, 10, 15 and 25c¢ Lithographed Tins. (No advance in price.)

H.D. Health Salt

A Fresh Shipment at the Old Price of $10.80 per gross.

SHARP’'S KREEMY TOFFEE

Ten Tons just arrived. Price 90c per box of 4 lbs. (containing about 12 cakes).
quantities of 100 lis.

Mail your orders (and do it now), for you can’t do “the” Business when you haven’t got the goods.
Write us for illustrated price lists of our various lines.

THE HARRY HORNE CO. 300 )i K st West. TORONTO

109, discount in
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Economy
Demands

goods that meet a large and con-
tinual need, that cut down your
selling cost, that will not spoil on
your shelves, that reduce your
overhead expense. The conveni-
ence and saving of

Toorcleny

Condensed Milk, Coffee and
Cocoa is deeply rooted in the
minds of prudent housewives.
Other grocers are making easy
and extensive profits with the
Borden Brands and find they
help to promote economy in the
conduct of their stores. If
economy and good profits are
factors in the conduct of your
store, why not get the Borden
Brands on display NOW? Your
trial order of a few cases is ready
to ship. Write us to-day how
many.

Borden Milk Co., Limited

“ Leaders of Quality "
MONTREAL

Branch Office: No.2 Arcade Building
Vancouver, B.C.

For economy, for richness
of flavor, for wholesome
goodness, careful house-
wives prefer :

E.D.S.
Jams and Jellies

Why compromise their better
judgment and incur the risk of
lasting distrust in your sugges-
tions, by offering jams “just as
good”?

The fruits in the E.D.S. Line
come fresh from our own orchards
to the jars, with only the purest
cane sugar added—no compounds
or adulterants included to weaken
their pure goodness.

Other grocers find the E.D.S. Line
a ready seller, with repeat orders
increasing in number. The thous-
ands of dollars we are spending in
aggressive consumer advertising
have created a large demand right
in your locality. Let this pub-
licity earn %'oﬁts for you by get-
ting the E.D.S. Line on display
in your store.

Ask us to ship you a trial order
to-day.

E. D. Smith & Son

Limited
WINONA ONTARIO

AGENTS:
NEWTON A. HILL - Toronto
W. H.DUNN - B - Montreal
MASON & HICKEY - Winnipeg
R. B. COLWELL - Halifax, N.S.
A. P. ARMSTRONG - ‘Sydney, N.S.
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J AP AN TE AS are getting where

they should be, first
and foremost. As natural green leat they can-
not be beat. They possess a combination of

purity, delicacy, cleanliness and characteristic
aroma. Prices are right, too.

FURUYA & NISHIMURA
Have Nb Hesitation | I

in recommending to your best customer SMITH
‘Bluenose’ Butter AND

It always opens up in excellent shape, and PROCTOR
its quality and flavor are remarkably fine.

Taste ‘Bluenose’ yourself! Then you'll
feel more enthusiastic about recommend- SOLE PA_m

o Halifax, - N.S.

SOLE PACKERS

SMITH & PROCTOR, - HALIFAX, N.S. ‘

The Sh Grocery Count
iy A Want to Make Easy
pro':?::sfvp!e?'jff.dﬁ;;:g I::;:te;;; 1:[{::;!1: hundred: of Tobacco Proflts

B!
Sherer-Gillett Co., Regina, Sask.,, Canads,
"December

Chicago, 11l 1st, 1918, * S ?
De‘:,: ?:e"v_ery well satisfled with your counter; in fact we thls eason

glon t k;wl; how' we goﬁd zel{ &o&u without }t nft' 1t I;

ean, dust-proof, an wel t as good furniture, an:

we do not hesitate to say that it has paid for itsell " Then make sure you lnnu}lo the lines
Next year we intend to enlarge our store and we

in the market for another counter, and it will be a Sherer. that appets il most strongly to your

Yours very truly, customers. Other grocers find that

e (e L. D, no other tobacco meets with ({nm 80

Glve us—-please—the opportunity to tell you some of the | (-mnplvl(' stecess and genera :I(lﬂl)-

many ways in which our counter will increase your net profits. y
A request for catalog C10 will bring you free information. tion as

Master Mason  Rose Quesnel
Smoking Tobaccos
King George Navy Chewing Plug

Made only from the choicest of fully
matured leaf these tobaccos have
never been equalled for quality and
goodness. If you want to make sure
of easy tobacco profits this season,
just write us to-day for trial order of
these lines,

SHERER.GILLETT CoMpaNy | | Rock City Tobacco Co.

Head Office: Chicago, Ill. Sherbrooke, Que
Canadian Office and Factory: Guelph, Ont.
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Don’t Shoot at Random!

If you are desirous of adding the class trade to
your store you cannot guess your stock to suit
their demands. To fill the blll ou must stock
Carr’s Biscuits. They are known for quality, and
carry the best trade with them.

Packed for export in air-tight tins. Send an order
to the nearest agent.

AGENTS:

Wm. H. Dunn
Limited

Montreal

Dunn-Hortop
Limited

Toronto

Hamblin &

Brereton,Ltd.

Winnipegand
Vancouver

\_mrm CREAM B.C.

&m‘@ﬁ {1% Y=

Newfound-
land.

CARLISLE
« ENGLAND

KEEP
BUYING

T O
KEEP
THE FLAG
FLYING

See page one of
Cover.
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SWEETER, h, LGHTER and WHITER

PREPARED ON CORREET CHEMICAL PRINCIPLES.
Nevir &p & wet spoom in the POWDER. Keep it always i 2 dry placs.

Does Reputation—

does fifty years of experience, does undeniable repu-
tation, does customer enthusiasm mean anything to
you In baking powder sales Then you'll find all
these qualities and more in

COOK'’S FRIEND
Baking Powder

For in making bread and pas tl\ housewlves know
that with Cook's Friend no fermentation takes
place, and neither acld ale -hnl is formed, therebhy
giving them sweeter, lighter and whiter baking
than by amy other process. If you want to realize
heavy and repeat sales In baking powder write to-day
for trial order

W. D. McLaren, Limited, Montreal

“Well Advertised Is
Half Sold”

OUR customers know the. names
and merits of widely advertised
products, such as Heinz 57 Varie-
fies, and come to your store prepared

to ouy. You don't have to explain, -

convince or persuade them—the adver-
tising has done that for you!

Our Grocers' Service Department
will help you to get the greatest possi-
ble number of sales in the easiest way.
It is free to you. Ask our salesman
about it or write to us for particulars.

H. J. HEINZ COMPANY

PURE FOOD PRODUCTS
PITTSBURGH, U. S. A,

57/
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Fine Quality, Different Flavor,
Moderate Price—that’s
“BORDO” Chocolates

The sweet tooth is a harmless habit that is not
easily overcome even 1n the face of rigid economies.
Your patrons may economize in the candy eating
by buying lower priced confections, but there are
very few who will cut them out altogether.

‘‘Bordo’’ Chocolates with their fine quality and
distinetly different flavor please the people and sat-
isfy their demands at a very moderate price.
‘‘Bordo’’ Chocolates pay you a 60¢;, profit.

Taste and be convinced. Liberal Free Sample sent
on request.

Packed in 10¢ packages, 15-1b. boxes, 5-1b. boxes.

The Chocolate that The Montreal Biscuit Company

p ]e ases an cl ﬁ ays The Originators MONTREAL

Richads

quick NAPTHA \ouuus

THE

WOMANS SOAP FISH DISPLAY CASE

= A stock
The Slgn of a of fish does

not run into a

GOOd Buy in Soaps great deal of money,

but when handled
Here’s a soap with a reputation right—with an Arctic
behind it—it is well advertised— Display Case—it is
has a large sale—offers a 2614 a very profitable
per cent. profit—is backed by line. Ask for
good service to you. Better let particulars
your wholesaler supply you with re case.
a few cases this very week. John Hillock & Co.. Limited
. ohn ocC 0., Limite
The Richards Pure Soap Co. ’

TORONTO
Limited

¥ —W tJ. B G yay & Co, .
Woodstock & Ontario AGENTS estern Ontario: J. H. Galloway & Co,, Ham

fiton. Saskatchewan: Western Butchers' B8Supply Co.,

Region, Sask. Montreal: W, 8. Silcock, 83 8t. Nicholas 8t.
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“Canada First”
Evaporated Milk

“From the Cow to the Can”

Originatecl and anet “Made m Canada”

- Evaporated pure milk three times
richer in butter-fat than ordinary
full-cream milk

Evaporated milk has won its wel- MEN FROM CANADIAN PRO-
merited place as a staple household DUCTS?

:.u'ticle. Every hous'cwito recognizes Give *“Oanada First*’ brand first eall.
its value and convenience, It is worthy of your best selling
YOU have recognized its revenue energy and rewards you handsomely.
possibilities by stocking it. It is pure and wholesome, made un-
BUT HAVE YOU STOCKED der expert supervision in a rigidly
“CANADA FIRST"” BRAND? THE sanitary plant. Its quality is abso-
BRAND THAT IS MADE IN lutely guaranteed.

CANADA BY CANADIAN WORK- Push ‘‘Canada First.”

The Aylmer
Condensed cemms, Milk Co.,Ltd.

FACTORY : 07 =2 BUSINESS OFFICES::
Aylmer, Ont. Lo Hamilton

o

THE EVIDENCE -/ QUALITY
7

N
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N ;
is a success everywhere. You can make it a success in
your store if you push it. It pleases the customer because
of its cleansing power. It pleases the dealer because of

our extensive, expensive, persistent, insistent advertising,
which reaches everywhere and stimulates demand.

GOLD DUST practically sells itself.

R B 1 T

MADE BY

The N. K. Fairbank Co., Limited

MONTREAL

|- -9 -l.l-l.l-i.l-l.|-‘.!-!’l-l.l()I.l-l.l-l.'l-lil-l

The above cut shows 1y aiticle of daily ase
in every household in Cannd». We specialize on

Scrubbing
Brushes

and have the cost of this class of goods reduced
% a minimum. The Dealer gets the advantage
of this when he buys our Brushes. We have a
large range in every class of material which
show good margins of profit in lines to retail
from 10 cents to 25 cents, Remember it’s the
KEYSTONE BRAND.

Stevens-Hepner Company

: Limited
PORT ELGIN, ONTARIO

The greatly increased de-
mand for

CHINESE
STARCH

has made necessary the
installation of new and im-
proved machinery that will
more than double the pres-
ent capacity of our plant.
This will enable us to make
prompt deliveries on all
orders and insures a neater
package.

Chinese Starch fits in with the

“Made in Canada”

movement, so don’t lose sight of the faet, that when
pushing this superior brand you not only please your
customers but keep the money at home.

OCEAN MILLS, Montreal

Order from any Wholesale Grocer

@ e G SRR
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Why wood is better
than metal

Wooden Tubs and Pails will not rust,
and they retain heat longer than those
made of any other material now sold
on the market.

Cane’s Woodenware, including pails,
tubs, washboards, butter molds, ete.,
are made of carefully selected, evenly
grained wood—the best for the purpose
that money can buy: Cane’s produets
are unsurpassed for strength and
durability.

Our long experience serves to prove
this statement, and our absolute guar-
antee leaves no room for doubt.

If you do not already handle the Cane

lines it will pay you to get a supply
now. They are home necessities and
are especially in demand during the
house-cleaning season.

The Wm. Cane & Sons Co.

Limited
Newmarket Ontario

“SOVEREIGN?”

SALMON

FINEST
BRITISH
COLUMBIA
SOCKEYE

QUALITY

IS OUR FIRST
CONSIDERATION

PACKED BY

THE ANGLO BRITISR COLUMBIA PACKING CO.

LIMITED
VANCOUVER, B.C.

Don’t Buy “An Electric Coffee Mill”
Buy a COLES GUARANTEED
ELECTRIC MILL

There’s a tremen-
dous difference —
as great as there
is between an un-
signed check and
a signed one.

When the name
COLES is on your
mill you’re cer-
tain it's ‘‘right.’’

Have you a copy
of Catalogune
913C?

26 models of elee-
tricmachines.
Makers of Hand
Coffee Mills for
twenty-five years.

COLES MANUFACTURING CO.

1615 North 23rd St. PHILA., PA

AGENTS: Chase & Sanborn, Montreal: The Codville Co., Winnipeg ;
Todhunter, Mitchell & Co., Toronto: James Turner & Co., Hamiltoa,
Ontario: Kelly, Douglas & Co., Vancouver, B.C.: L. T. Mewburn &
Co., Calgary, Alta,
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NEW FALL FRUIT ARRIVING DAILY

New Valencias (In stock)

New Malaga Raisins

New Shelled Almonds

New Currants

New Sultanas

New California Prunes, Apricots, Peaches,
Raisins.

Our travelers have full information, or

‘Phone No. 3595, 3596, 3597, 3598, 3800, 748; Night 'Phone, 1807.

BALFOUR, SMYE & CO., G HAMILTON

THE TEST OF TIME

THE SIGN OF PURITY

For more than forty years, Electric Paste Stove Polish has met every requirement of
thousands upon thousands of critical housekeepers.
What more could you ask?! Have you tried it yet?

PP

975
TSt

Place your order now, so as to avoid delay, as we are away behind on our orders. Selling
agents for Canada are—

D. J. McLeod & Co., Edmonton, Alberta; Orr & MacLain, Winnipeg; E. B. Thompson, Toronte,
for Western Ontario; G. C. Warren, Regina, Sask.

Cleanliness—Quality—Heavy
Demand—Enormous
Sales—

You can’t dodge the money and trade-building advantages of
having your product properly sealed against impurity and con-
tamination with the absolute security of the

Gttty Ever Go ANCHOR CAP

and Hand

Cleanliness in Hand Dealers know that Anchor sealed goods are much easier to sell
and naturally prefer these goods above others. Are you for-
feiting a large portion of your sales by continuing the use of
the old-fashioned closures of doubtful security? Just take a
glance through a new catalogue and see the large number of
American and Canadian packers who are securing larger sales
through the use of ANCHOR CAPS. Your copy is gratis and
only awaits your request for it. Ask us to send it to-day.

The Anchor Cap & Closure Corporation of Canada

LIMITED
Sudbury St. West, Foot Dovercourt Rd., Toronto

10
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- Y
MADE IN CANADA
PRODUCTS,

Mr. Grocer, is an excellent maxim to follow
now and at all times, but a better still is to
buy

The Best Made in Canada

CLARK'’S

TOMATO
KETCHUP

has no superior either in “imported” or
“made in Canada” Ketchups, and will prove
itself an exceptionally strong seller for you.

Put up in attractive form and guaranteed
absolutely pure.

8 oz., 12 oz., 16 oz. Bottles
2 doz. to Case.

Get prices from your jobber, or send us a
postcard.

W. Clark, Limited, Montreal

11
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Your customers are buymg H.P.

It’s short-sighted policy to send good customers elsewhere. Are you supplying
wem with 1. P. Sauce? It sells freelv—shows a good profit, and brings vou a
the . 5 ) ““‘
permanent and growing business. Try a bottle on your own table and . Co: \\“;“ o
g %y : i
you will see why it’s selling so freely. gt “““n:“\“(ml o
W & O Ve
4‘;“““\\\\\:&‘“\\\1\1\\
TR piry

r ‘
Extracts come and extracts go, but

we go on for ever—Jonas’ Extracts

(With apologies to Tennyson)

Since the first bottle of Jonas’ Extract was manufactured in 1870, over forty-four years ago, many
a new brand has sprung up, bloomed and died—Jonas’ still go on taking dee per root every da\
making new friends and holding the old. Most of our patrons of forty-four years ago who are

now in business are still handling an increasing quantity of these sup(-rior extracts. They ’re pure,
of finest flavor and fullest strength.

(REREEN
Push Jonas’ Extracts 4__ EMON |

ALY

HENRI JONAS & CO. (Established 1870) Montreal,. |

\.

Sanitary Cans
“The Can of Quality”

Baked Beans,
Soups,
Meats and Milk.

Sanitary Gan Gompany

LIMITED
NIAGARA FALLS, ONTARIO
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PROMPT SHIPMENT

Sugar

All orders are now being shipped promptly.

A store convenlence — costs

Get Bigger Sales little — gives big service

by considering your
customer’s economy

Every time you stock | with ex-
|uns1wljelly powders you are auto
matically cu
portion of ¥ BAG .HOLDER.
Carefulne
nroqlkl r?lllgtl
rand Jelly Powg
double the price, hnumwlves r Bee Holds every size bhag fr % to 10 1bs. Alwa ready
clous Havor and goo i l heir Saves time, space ang \\n f bags. Su pply f b ags is
Bett tock p |ll ll 1n laid in the top: one by nlw l S unl us req lrod The
y eir rd. ares most practical bag holder le Yo afford t be
wholesaler to-day r sm Il l without one. Write for l l 1d ltll l p rticular
For sale by Iln(l s jobber:
FORBES & NADEAU, Montreal, Que. THE 0. P. McGREGOR PAPER CO., u\un:n
Jl 411 Spadina Ave., Toronto.

\} TIN FOIL, ALL DESCRIPTIONS {0
~ TEALEAD, ALL GAUGES and SIZES
METAL BOTTLE CAPSULES

ANY SIZE, COLOR or STAMPING
COLLAPSIBLE IUBES, Plain or Colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating qualities—

We will give you BEST QUALITY—BEST DELIVERY—BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road LONDON N., ENGLAND

13




CANADIAN GROCER

How Lytle’s New Line
Killed an Old Fallacy

Until recently housewives
and dealers have been ob-
sessed with the idea that
nothing whatever could sur-
pass foreign pickles. But,
when they made their ap-
pearance a short time ago,
Lytle’s New Line of Cana-
dian made Pickles ruth-
lessly set aside forever this
old fallacy. Set it aside by
their more tempting deli-
ciousness, their greater ten-
derness and quality. Set it
aside by their better price
and the greater profit they
afford. -

Get Lytle’s New Line for its
irresistible, palate - pleasing
flavor, its delicious fresh-
ness, tenderness and quality.
Get Lytle’s for the easier
profit, the larger profit it
affords you. Get it because
it is Made in Canada. No
better display than the

10 gal.
Polished Oak
Keg

which affords- you an excel-
lent opportunity to test for
yourself the irresistible

flavor of this new line. They-

come in High-Grade Sour
Mixed, High-Grade Sweet
Mixed, Sweet Gherkins uni-
formly sized, Sour Gherkins
uniformly sized. Which will
we send you for first order?

Write to-day.

T. A. Lytle Co., Limited

Sterling Rd., Toronto

Why Not Double Your Profits
by Grinding Your Coffee to
Suit Every Cuctomer:?

Package coffee, already ground, may be
a great convenience, especially at a rush
moment. But this convenience in no
way offsets the extensive profits it pre-
vents you from securing. Why not
follow the example of hundreds of suc-
cessful grocers who have made freshly
ground coffee their most profitable
staple through the time-cutting con-
venience of

The HOBART MILL

With the Hobart you secure immedi-
ately, and at lowest cost, just the right
grind required to suit the most capri-
cious taste, and retain in all its fresh-
ness the full-flavored, rich aroma of the
natural coffee bean. Other grocers find
the Hobart Mill draws new trade to the
store, greatly increases the demand for
coffee, and usually pays for itself in a
short time. What it has done for
other grocers it will easily do for you.
Write us to-day for full particulars of
the profit-producing Hobart Mill.

The Hobart Mfg. Co., 105 Church St.

Toronto

Ryan Bros., 110 St. James Street, Winnipeg

Agents for Manitoba, Saskatchewan and
Northern Ontarie
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‘ Griffin’s - Seedless

v Raisins
Never had a seed.

Their quality and absolute cleanliness should
make their name a buy-word wherever
raisins are sold.

Ask your grocery salesman.

To the Wholesale Trade

Our Liverpool house is in close touch with all the British and East India
markets, and also with the European markets that are still open. If there
are any goods you require which under present extraordinary circumstances
you are unable to procure from your usual channel, kindly let us have par-
ticulars, and if the goods are at all obtainable, we will get you lowest prices
promptly by cable.

WEST INDIA COMPANY, LTD,
St. Nicholas Building, - . MONTREAL




CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Oanada are prepared
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposzl of firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES,

WESTERN PROVINCES—Continued.

Two Good Agencies Wanted for
CITY OF OTTAWA

(best of references.)

Martin M. Walsh

Care Canadian Grocer

H. P. PENNOCK & CO,,
Limited

Wholesale Grocery Brokers
and Manufacturers’ Agents.
WINNIPEG.
We solicit accounts of large and pro-
gressive manufacturers wanting live
representatives.

H G.SPURGEON
WINNIPEG

Wholesale Broker and Manufacturers’

gen
Canadian, British and Foreign Agencies
Solicited.
230 Chambers of Commerce:
P.0. Box 1812,

CHARLES H. COLE

Agent for McVitie & Price, Jas. Pascall,
T. W. Beach, Johnston-Baird Co., etc.
New Address:

33 Front Street East - Toronto
Montreal Office’: 501 Reade Bldg.

G.C. WARREN, REGINA
Importer, Wholesale

Broker and Manufacturers’
Agent.

Trade BEstablished, 13 years.
Domestic and Foreign Agencies Solicited
Warehonse: - 1313 Garnet St.

FRANK H. WILEY
IMPORTER & BROKER

Specials just landed:—

CITRIC ACID TARTARIC ACID
OIL OF LEMON SALTPETRE

757-759 Henry Ave. WINNIPEG

MORROW & COMPANY

CEREALS

TORONTO, .. . . o .. CANADA.
Rolled Oats, Oatmeals, Rolled Wheat, Split
Peas, Pot and Pearl Barley, Graham Flour,
Buckwheat Flour, Potato Flour, Wheatlets,
Commeal, Lentils, Beéans and Peas, Domestic
and Imported; Sal Soda, ete., ete. Write for
prices and samples, carloads and less,

LEADLAY LIMITED

Grocery Brokers
and Importers

WINNIPEG TORONTO CALGARY
332iBannatyne 309 King St. W, 510 Ninth Ave.W.

Ruttan, Alderson & Lound,Ltd.
Successors to
RUTTAN & CHIPMAN
Commission Brokers
WINNIPEG.

BRITISH COLUMBIA.

We are large buyers of

Evaporated Apples and
White Beans

Wire or write us.

W. H. Millman
& Sons

Grocery Brokers
TORONTO

W. H. Escott Co.,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

The Campbell Brokerage Co.
Masalscturers’ Agents and Commission Brebers.

We have our own warehouse and track-
age. Shipments stored and distributed.
Can give special attention to a few
good agencies.

857 Beatty Street, - Vancouver, B.C.

NEWFOUNDLAND,

T. A. MACNAB & CO.

ST. JOHN'S - NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable address: ‘“Macnab,” St. John's.
Codes: A, B, C, 5th edition, and private,

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers.
51.53 Wellington St. W., Toronto

Hamblin & Brereton
LIMITED

Importers and Manufacturers’ Agemts.
Winnipeg, Calgary, Vaseeuver.
We call on the Jobbing and Retail

Trade.

QUEBEC.

SPLENDID CONNECTION
Amongst the Jobbers and Retallers.
I am open for a few more agencles,
and can handle them to advantage.

Have You a Line of Candy Gross

Goods?
The CLAUDE BEAUCHAMP Imports
Limited

223 Commissioners lil.. Montreal.

W.G.A.LAMBE & CO.
. TORONTO

Established 1885
SUGARS FRUITS

WATSON & TRUESDALE
Wholesale Commissi Brokers and
Manufacturers’ Agents.
WINNIPEG - MAN.

Domestic and Foreign Agencies
Solicited.

Agencies Solicited

For many years have had first-class con-
nection with both retail and wholesale

grocery trade.
J. W. Lapointe
458 St. Antoine St. Montreal

HENRI DE LEEUW
28 Front Street E. TORONTO

I solicit Agencies of large Canadian
m.m”?mu.l-ml.“n

COCKBURN-NOLAN CO.
Limited

Importers, Brokers and Commission
Merchants

~Dingman Co.,
Foods, Limited.
Winnipeg.

Representin
Limited.
312-314 Ross Avenue,

When writing advertisers kindly
mention having seen the ad.
in this paper.
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This Is The Flavor

that stands every test of

SAFETY FIRST!| mapikine

for lasting and delightful
flavor.

ORDIR FROM
Frederick BE. Robson &
Co., 26 ant St. E., To-

Insure Your Income e SR
by Man., Can.
Keeping Informed

CRESCENT MFG. CO.
SEATTLE, WASH.

on general business conditions that may affect
the earnings of enterprises in which you are
interested.

READ
Che Jinancial Post

(of Canada)
“THE CANADIAN NEWSPAPER FOR INVESTORS”
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MI OAKEY A& SONS,LIMITED,
LONDON . ENCLAND.,

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermed St., Winnipeg.

which presents weekly in popular form reli-
able information respecting investments and
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business affairs in Canada.
: 20th Century Retailing DEMANDS the
use of
ALLISON 5ooxs
BOOKS
You can’'t get
away from
credit business
without drivin
away trade. An
if you don’t use
Allison Coupen
Boeks you are
bound to lose
some money on
credit accounts.
Coupon
make

business
“good as gold.”

Single Copies, /0c. Annual Subscription, $3.00

DETACH HERE
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The Financial Post of Canada,

143-1583 University Avenue, Toronto.

LIS LS IS LIS LLL SIS A1 S 77,

Dear Sirs,—
HERE'S HOW
THEY WORK:

Please enter me as a regular subsecriber, com-
mencmg at once. I [:'5:'7:1:‘:' ] one dollar tO pay When a man wants credit give him an

: ; Allll-orn Coupon’ Book, nntf have him
for my subseription for first four months. % i prtaiie freal, whieh Vecomas

he buys you tear out coupons, and
when his book is exhausted you can
collect your note or extend his credit
for another book, as you deem wise
No passbooks, no charging, no time
wasted, no errors, no disputes.

For Sale Everywhere by Jobbers.

ALLISON COUPON COMPANY
Indianapolis, Indiana, U.S.A.
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Canadlans

“Something New?” — ¢ Something Different”

and with this knowledge before us, we have created
several of the most dainty varieties that could possibly
be desired by the most exacting person.

A Delicious, Square, Short-Eating

Biscuit, Nut Covered. 60 to the Ib. )‘?
Something New and Original E&

A Delicate, Puff Paste Biscuit, Sandwiched
with Lemon. 52 pieces to the Ib.

Extremely Dainty

Prairie Flower.

Royal Lemon Sandwich.

Originated and Designed specially for Canada.

A Crisp, Shortcake Biscuit, Slightly Sweet.
48 to the Ib.

This has the Flavorand Taste That Win

The C hi

Ask our agents abou§ B.uuet Sandwich, Criss-Cross, Currant Puff, Old England, Chocolate Puff Oream, and Panama.

PEEK FREAN & CO., LTD. |

Manufacturers of High-Class Biscuits

London, England “

NOTICE.—Each week our agents are receiving fresh shipments of our new introductions. They will gladly ship
you (direct) a trial order at any moment. A postal card to the nearest agent will bring you our illus-
trated priee list.

: AGENTS:
THE W. H. MALKIN CO., LTD., of Vancouver, for British Columbia.
Ruttan & Chipman, of Winnipeg, for Manitoba, Alberta and Saskatchewan.
The Harry Horne Co., of Toronto, for Ontario.
F. L. Benedict & Co., of Montreal, for Ottawa and Eastern Canada.
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To Sharp’s Kreemy

When you are talking about real “TOFFEE.”

There 1s no other Toffee made in Canada or Great
Britain that has that real Kreemy Flavor that so
appeals to all Nations of the World as does
“Sharp’s Kreemy.” '

Sold in 4-1b. Boxes (of about 12 Bars), price 90c. Box.

A Special Discount in 100-1b. Quantities.

100]1bs. is (No Where) when once you get it going. Mail your orders
direct to our agents as per list below. :

Made at Kreemy Works, Maidstone, Eng., by

EDWARD SHARP & COMPANY

AGENTS:

The HARRY HORNE CO., of Toronto—For Ontario. Howe, MecIntyre & Co., of: Montreal—For Quebec. Geo. 8.
De Forest & Sons, of St. John—For New Brunswick. J. 8. Creed, of Halifax—For Nova Scotla. Leadlay, Ltd., of
Winnipeg—For Manitoba and Saskatchewan. Hamblin & Brereton, of Vancouver—For British Columbia. and Alberta
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o
'Readers Of The Grocer,
Let Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who
desire names and addresses of firms manu-
facturing some particular article.

This service may be beneficial to you. If
you are in the market for any article you
do not know where to get, our services will
be cheerfully given,

The Canadian Grocer is in position to
secure information on new lines in the
grocery trade, and ot novelties occasionally
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber
of The Grocer you are entitled to this
service.

The Canadian Grocer

Montreal Toronto Winnipeg Vancouver
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Every Third Customer

that comes into your store is a regularjuser of

"SALADA"

How often have you disappointedjthem in a
request for a particular blend of “SALADA”
by offering them a substitute? -

WHEN THE PUBLIC SAY “SALADA” IT IS PROOF THEY
KNOW WHAT GOOD TEA IS, AND IT IS OF§NO USE TRY-
ING TO HOODWINK THEM.

You can show your appreciation of their custom by keeping a fresh,
clean stock of “SALADA” in various grades, the more expen-
siveYas well as the cheaper. You run no risk in doing this ; we
absolutely guarantee the sales.

TORONTO, MONTREAL, LONDON, ENG., NEW YORK, BOSTON, CHICAGO, BUFFALO, DETROIT, PITTSBURG, PHILADELPHIA

Il Fruits After once investigating the

(Pure, Fresh, Ripe) EUREKA
and fine fresh . mo keen grocer would ever put up with anything less

than Kurcka ‘Quality and Convenience. For' Eureka

apples make Refrigerators have proven for over 28 years to be

the maximum in economy and efficiency. They are

\4: "3# : 7 a su p 0 rio r built on the most seientific principles of cold, dry air

circulation—producing the most.even atmosphere, re-

s : ducing the consumption of ice, and cutting down loss
quallty Jam sk X y from spoilage. If
you would like to

that sells at a e se¢ which style

would best suit

mOderate price Agg " your business, just

' i write us to-day
([t spure @‘deltcwus) 5 for free catalogue

that’s Rose Brand

(SELLS AT THE PEOPLE'S PRICE) Eureka
Only the finest quality fruits are used in this Jam, ‘ . 1l Refl'igerator

made in following flavors: Strawberry and Apple, ]
Raspberry and Apple, Peach and Apple, Crab Apple, A e ]

Black Currant and A’pple, Plum and A,pple. In the ; i Company
popular glass tumblers and other packages. i ‘ Limited

Write for Prices.

FRETZ LIMITED B 10! Bk Ave

HAMILTON, CANADA

< Agents: '
Amos B. Gordon Co., Toronto, Ont.,, General Sales Agents. e ———
A. A, Adams, Agent for Hamlilton, Ont.

ROSE
MIRE FRUIT JAM
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KEEN'’S OXFORD BLUE. The blue that ensures snowy white laundry and, because
of its strength, its use is the truest form of economy.

Recommend it to the new housewife, the older ‘folks use no other.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

-MAGOR, SON & COMPANY, Limited

403 St. Paul Street, Montreal 30 Church Street, Toronto

Agents for the Dominion of Canada

CORN STARCH

.All good housewives know its value
and use it frequently.

All good grocers keep a fresh stock
handy at all times.

It returns a good profit.

™ BENSON’ S

Name Prepared Corn

MADE BY

Canada Starch Company, Limited

Montreal Cardinal Brantford
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Co-operative Association Must Change Methods

Under the Charter of the Householders’ Association the So-Called
“Members’’ Must Become Shareholders As in Joint-Stock Com-
panies—Stock-Certificates Will Now Have to be Issued—Officials

Lose Absolute Control.

VERY Canadian dealer should become inter-
E(‘ﬁt(’(l in the new “Consumer” propositions that

are being promulgated at the present time by
people who are taking advantage of the high cost of
living ery raised by daily newspapers ignorant of
business conditions. A few weeks ago in this paper
some of the methods of The Householders” Co-opera-
tive Association, a new company that started into the
grocery business in Toronto, were shown to be some-
what misleading. This concern is typical in many
respects of others that spring up in various parts of
the country whenever the promoters feel the general
public is in a receptive mood; and the trade should
be acquainted with their methods.

At that time it was felt that this association was
not within its rights in inducing what was termed
“members” to deal with it on the 209, discount plan
by paying the annual fee of $5—or 25 cents per week
for twenty weeks. Since then this view of the situa-
tion has been borne out by later developments and
the business plans of the concern will evidently have
to be recast.

R.M.A. 18 FERRETING.

When the proposition was first launched, the.in-
terests of the retail dealer were taken over by the
Retail Merchants’ Association under the direction of
Secretary K. M, Trowern. The charter of the House-
holders’ Co-operative Association came under the
microscope, and the Provincial Secretary of the Prov-
ince of Ontario was consulted. The result was that
the above named concern has been advised by the
Department that its charter does not permit it to
canvass for members—every man or woman who
joins it by paying five dollars a year must become, not
“Members,” but “Stockholders.” This means that
stock will have to be issued and that the shareholders
will have a right to a say in the operation of the com-
pany. In other words the Householders’ Co-opera-
tive Association must be put on a regular joint-stock
company basis. Tt means the creation of a liability
and the taking out of the hands of the promoters and
present officers the absolute control of the destinies of
the association.

The arguments that such concerns are necessary
at the present time because the retail grocer is charg-
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ing excessive prices, do not hold up very well in the
face of other contentions of the promoters. A num-
ber of the present stores of the .\ssociation were
taken over, states a member of the firm, at so much on
the dollar for stock, and he made the further intima-
tion according to Mr.' Trowern, that fifty per cent.
of the grocers anyway were not making any money.
Just how the grocers can rob the public and at the
same time not make money is a problem many of us
would like to see solved. At the meeting of the
Grocers’ Section, Retail Merchants’ Association, Tor-
onto Branch, on Monday evening last, the entire
question was discussed.

Just to réfresh the minds of those who read the
article in Canadian Grocer of September 25, some
facts concerning the business methods of this new-
fangled company are herewith given: To one who
pavs the membership fee of $5 per yvear, a reduction
of 20, is made off every order given for goods over
the counter. This means that if a person purchases
goods that come to $1, he only pays 80 cents for
them. But of course to get this discount he must
be a member in good standing by having paid his
fee of $5 or 25 cents per week for twenty weeks. This,
however, did not mean that the “member” was a
shareholder and that is the point the Provincial See-
retarv’s Department has decided in favor of the
Retail Merchants® Association.

NATIONAL RATLWAY \SSOCIATION,

While on the subject of Co-operative “Societies,”
it is interesting to note certain activity in regard to
the National Railway Co-operative Association which
operates a number of stores in different parts of
Ontario, chiefly in the north and east. This con-
cern as Canadian Grocer has pointed out in the past
is composed principally of railway employees who
were unacquainted with the retail business, Tt is
therefore significant that a rather urgent letter was
sent out recently calling for the remainder of the
unpaid stock. At a time like this it would appear that
considerable difficulty would arise in getting in the
money, and even the call for it is not going to be in
the best interests of the concern. It is capitalized at
the sum of $5,000,000.




The War and the Dried Fruit Markets Again

Specially Prepared for Export Trade Dried and Evaporated
Fruits Are Directly Affected by the Interference With Inter-
national Commerce and the Partial Closing of European Markets
—ZEarly Prices Higher But Reaction Should Follow for an Inde-
finite Period—American Fruits Are Easy.

time is a problem of many

phases for the grocer to consider
and these phases are magnified in every
particular so far as the brokers are con-
cerned, owing to the proportions of their
operations, It will be found that difficul-
ties practically centre in the question of
transportation upon which the war has
had such an overwhelminy effect—but
what is now looked upon as a temporary
shock would have been indefinite de-
moralization had it not been for the
British mastery of the main. Transpor-
tation is the great natural factor in the
situation, beecause dried fruits in their
very nature represent a commodity spe-
cially adapted for export business. At-
tendant are the great obstacles which
have been raised through the temporary
disorganization of the international fin-
ancial system, especially in European
countries, higher costs of war insur-
ance, increased freight rates, ete.

To bring the situation home there is
the illustration of dried apples. With
a big erop of apples this fall, Canada
finds that prices will be very low, and
this in the face of the general advance
in the price of foodstuffs. The great in-
fluence is that the German market has
been closed. Large orders had heen
placed by the Germans in the United
States, and now that shipments eannot
be made, their stocks are flooding the
British market, with the resnlt that
there will be but a poor demand for
Canadian goods.

Likewise the American prune is be-
ing kept out of the European market
to a large extent and the future shows
weaker conditions. This in the faece of
the faet that there is a small erop on
the Pacifie coast: but it must be re-
membered that nearly half of the
American prune yield was exported.
California raisins found a better re-
ception on the market. as they were
placed at a time when European impor-
tations looked very uncertain and when
prices were high on that aceount. Here

BUYING dried fruits at the present

the situation is reversed, for the trade,

to a large extent, is dependent upon the
continental supply.

Mediterranean Fruits.

The situation in Mediterranean fruits
with the opening of the war was noth-
ing short of a state of panic. Out of
the chaos came a resemblance of order
when Great Britain took command of

the trade routes and some assuranee of
transportation facilities was given. At
the same time, however, the financial
machinery was badly, damaged and this
damage took longer to repair. Import-
ers who usually bought on sixty or
ninety days found that their clients were
unable to finance shipments except where
the money was placed on eall in London.
And in some cases, as in Turkey, there
was a period when even under these
condition the exporters were able to do
nothing, as the finaneial institutions had
drawn. the net so tight that they were
unable to cet sufficient funds to finanee
the movement of the stock to the boats.
Business was paralvzed in some sections.

However, a degree of order was re-
stored in due coursé with the result that
there have been shipments of Valencia
raisins and currants and some nuts eom-
ing forward through American ports and
one hoat took consignments direct for
the Canadian importers, sailing for
Montreal.

The prices on these arrivals are some-
what high, althoungh nothing like what
have been expected from the state of af-
fairs which existed shortly after the de-
claration of war. Raisins were ad-
vanced to cover the higher cost of ex-
change, the higher freight rates-—about
double—and the inereased war insurance,
and yet this amounted to but about half
a cent a pound and for currants there
was less chance for the reason that the
priee at primary sources was lower than
a vear ago.

Sultana Raisins and Figs.

The situation with regard to Turkish
imports was very eritical for a time and
there were reports from exporters that
they could not make shipments and that
the prospects were that much of the erop

There are reports that the
British and Canadian Govern-
ments are in the market for
500,000 pounds of evaporated
apples and should this business
materialize it would materially
strengthen the situation which
i8 now very weak. However, a
prominent apple man states that
the chances for this big order do
not seem as good as some weeks
ago and he personally is of the
opinion that nothing 1s likely to
come of it.
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would deteriorate owing to lack of
facilities for handling. It was diffienlt
to get shipments made of figs and Sul-
tana raisins even where funds were made
available at London.

Latterly there has been an improve-
ment in conditions and some shipments
are coming forward; but these are com-
paratively light for the season. Prices
are higher. Even in the case of figs
where there were contracts made in the
usual course of business there is a de-
mand for an inerease of ten per cent—
based upon the absolutely unlooked for
developments—and in addition to this
there ave higher freight rates, insur-
ance, ete., which amount to something
between five and ten per cent. more.

The situation then in the opinion of
prominent men in the dried fruit trade
is that for the present higher prices will
prevail owing to the interference with
consignments and the resnlting short-
ness of stocks—even taking into eonsid-
eration the faet that there is likely to
be a much shorter demand the situation
looks firm for the holiday trade.

But the confidence which returned
with the dominance of the ocean trade
as displayed by Great Britain is being
followed by a settling of the financial
flarry to a reasonable extent and with
further adjustments the outlook is that
there will be freer shipments of fruits
and nuts from the European countries
whieh should relieve the situation after
the first of the year and lower prices for
future delivery are being counted upon.

However, the future must remain veil-
ed in a certain amount of uncertainty no
matter what deduetions may be drawn.
If shipments ean be made with a reason-
able degree of safety as at the present
time and finances ean be arranged on
anything like a favorable basis, it would
appear that prices will be easy. There
should be substantial reductions at
Mediterranean sources of supply owing
to the faet that the European eonsump-
tion will be very seriously curtailed.

Looking as far ahead as another sea-
son the eloud of uneertainty ean hardly
be pierced. With the sitnation remain-
ing as at present; with the European
consumption eurtailed and the produe-
ing countries free to continue their
operations: and with shipping routes
open and finanees on a fair basis there
should be no apprehension as to supply
or prices—but then who ean tell.
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An appropriate house-cleaning window trim shown last week by W. V.

Webster, a Trenton, Ont., grocer.

An October Housecleaning Display

T needs no streteh of the imagination to appreciate that
the housecleaning window which is here shown would
attract the attention of the housewife who is think-
ing of the fall campaign against the dust of summer

which generally gets into every room of the house during
the hot days, when the doors and windows are thrown open
to get the benefit of passing breezes. And attracting af-
tention with a display that has a strong selling foree is
good business. There are goods shown in this window that
many women would hardly think of asking the groeer for.

There is nothing expensive about a display of this
kind; there is nothing that eannot be aceomplished by the
grocer with an ordinary stoek without the use of fixtures
or foreign materials. Practically everything shown in this
window ean go back into stock again and what does not go

back to the shelves is in the shape of advertising material

whieh is supplied by manufacturers free of charge, and

which is too often discarded by the grocer as being worth-
less beeause it costs nothing.

The small house which stands in one corner is made of
stock material with a roof formed of advertising eards
and these cards are also used on a portion of the floor, the
balance being covered sweeping compound with
marked in a different color.

with
“* Houseeleaning'’

This window was arranged by W. V. Webster, Trenton,
Ont. He has been in business for less than a year and
launched his effort in new premises with an entirely new
stock. His front has two windows ten feet deep, but he
does not consider that the space is in any way wasted, for
he believes that his windows are one of his strongest sell-
ing forees. Always he tries to make them seasonable and
timely and makes it a rule that they are to be changed
once a week or oftener. At the time'this photograph was
taken there was a splendid Thanksgiving display in the
opposite’ window.




Text of a State’s Sanitary Food Regulatidns'

What Food is and What Constitutes Unsanitary Conditions —
How Floors, Walls and Ceilings Are to be Attended to—Self-
Closing Screen Doors the Law.

HILE the tendeney in Canadian
grocery stores during the past’

few years has undoubtedly been
towards more sanitary surroundings, we
have no one definite law here, as in some
of the States in the country to the south,
compelling all places where foodstuffs
are manufactured or handled to live up
to. certain regulations. It is, therefore,
a credit to Canada that we find so many
clean and sanitary grocery stores in
which foods are handled in thé most ap-
proved fashion.

Jn this connection it is interesting to
note the law as it exists in the State of
Indiana, which, as will be seen, goes into
the situation pretty fully, It is as fol-
lows:—

TITLE—THE SANITARY FOOD
LAW OF 1909.

An Act providing for the sanitation
of bakeries, ecanneries, packing houses,
slaughter-houses, dairies, ecreameries,
cheese factories, confectioneries, restaur-
ants, hotels, groceries, meat markets,
and all other food-producing establish-
ments, manufactories or other places
where food is prepared, manufactured,
packed, stored, sold or distributed, and
vehicles in which food is placed for
transportation; regulating the health of
operatives, employees, clerks, drivers,
and all other persons working on the
premises who handle the material from
which food is prepared or the finished
product; defining food, regulating the
wholesomeness of food manufactured,
prepared, packed,” stored, sold, distri-
buted or transported; defining the duties
of the State Board of Health and the
State Food and Drug Commissioner;
providing penalties for the violation
thereof, and repealing Aects in confliet
therewith,

FOOD DEFINED.

Section 1.—Be it enacted by the Gen-
eral Assembly of the State of Indiana,
that every building, room, basement, or
cellar occupied or used as a bakery, con-
fectionery, cannery, packing house,
slanghter-house, dairy, creamery, cheese
factory, restaurant, hotel, grocery, meat
market, or other place of apartment nsed
for the preparation for sale, manufae-
ture, packing, storage, sale or distribu-
tion of any food, shall be properly light-
ed, drained, plumbed and ventilated and
condueted with striet regard to the in-
fluence of such condition upon the health
of the operatives, employees, clerks or
other persons therein employed, and the
purity and wholesomeness of the food

therein produced; and for the purpose
of this Act the term ‘‘food’’ as used
herein, shall include all articles nsed for
food, drink, confectionery or econdiment,
whether simple, mixed or compound, and
all substances or ingredients used in the
preparation thereof.

UNSANITARY CONDITIONS (WHAT
CONSTITUTES).

Seetion 2.—The floors, sidewalks, ceil-
ings, furniture, receptacles, implements
and machinery of every establishment or
place where food is manufactured, pack-
ed, stored, sold or distributed, and all
cars, trucks and vehicles used in the
transportation of food produets, shall at
no time be kept in an unclean, unhealth-
ful or unsanitary condition, and for the
purpose of this Act, unclean, unhealth-
ful or unsanitary conditions shall be
deemed to exist if food in the process of
manufacture, preparation, packing, stor-
ing, sale, distribution or transportation
is not securely protected from flies, dust,
dirt, and, as far as may be necessary, by
all reasonable means from all other for-
eign or injurious contamination; and if
the refuse, dirt and the waste products
subjeet to decomposition and fermenta-
tion inecident to the manufaeture, pre-
paration, packing, storing, selling, dis-
tributing, and transporting of food, are
not removed daily; and if all trucks,
trays, boxes, baskets, buckets and other
receptacles, chutes, platforms, racks,
tables. shelves and all knives, saws,
cleavers and other utensils and ma-
chinery used in moving, handling, eut-
ting, chopping, mixing, canning and all
other processes, are not thoroughly
cleaned daily, and if the clothing of op-
eratives, employees, clerks or other per-
sons therein employed is unclean.

FLOORS, WALLS AND CEILINGS,
Section 3.—The sidewalls and ceilings
of every bakery, confectionery, cream-
ery, cheese factory, hotel and restaurant
kitchen, shall he well plastered, wains-
coted or ceiled with metal or lumber, and
shall be oil painted or kept well lime-
washed, and all interior woodwork in
every bakery, confectionery, creamery,
cheese factory, hotel and restaurant
kitchen, shall be kept well oiled or paint-
ed with oil paints, and be kept washed
clean with soap and water; and every
building, room, basement or cellar oceu-
“‘plied or used for the preparation, manu-
facture, packing, storage, sale or distri-
bution of food shall have an imper-
meable floor made of cement or tile laid
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cement, brick, wood or other suitable
non-absorbent material, which can be
flushed and washed clean with water.

SCREENS.

Section 4.—The doors, windows and
other openings of every food-producing
or distributing establishment during the
fly season shall be fitted with self-closing
screen doors and wire window screens of
not coarser than 14-mesh wire gauze.

TOILETS.

Section 5.—Every building, room,
basement or cellar oceupied or used for
the preparation, manufacture, packing,
canning, sale or distribution of food,
shall have convenient toilet or toilet
rooms separate and apart from the room
or rooms where the process of produc-
tion, manufacture, packing, canning, sell-
ing or distributing is condueted. The
floors of such toilet rooms shall be of
cement, tile, wood, brick or other non-
absorbent material, and shall be washed
and scoured daily. Such toilet or toilets
shall be furnished with separate ventilat-
ing flues or pipes, discharging into soil
pipes, or on the outside of the building
in which they are situated. Lavatories
and washrooms shall be adjacent to toilet
rooms, and shall be supplied with soap,
running water and towels, and shall be
maintained in a sanitary condition.
Operatives, employees, clerks and all
persons who handle the material from
which food is prepared, or the finished
product, before beginning work, or after
visiting toilet or toilets, shall wash their
hands and arms thoroughly in clean
water.

CUSPIDORS.

Section 6.—Cuspidors for the use of
operatives, employees, clerks or other
persons shall be provided whenever ne-
cessary, and each euspidor shall be thor-
oughly emptied and washed out daily
with disinfectant solution, and five
ounces of such a solution shall be left
in each cuspidor while it is in use. No
operative, employee, or other person
shall expectorate on the floor or side-
walls of any building, room, basement or
cellar where the production, manufae-
ture, packing, storing, preparation, or
sale of any food is condueted.

LIVING IN WORKROOMS.
Sections 7.—No person or persons
shall be allowed to live or sleep in any
workroom of a bakeshop, kitehen, dining
room, econfectionery, ereamery, cheese
(Continued on page 43.)
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HUNTERS' WINDOW APPROPRIATE NOW.

N DISTRICTS where there are a great many hunters who take to the chase of the “antlered
I monarch” every autumn, it would be appropriate to display at this time goods in the window
that the hunter is most likely to require. A hunter’s window, too, opens up possibilities for an
original trim that will bring good publicity to the store. The display herewith proves that. Goods
such as meat extracts, canned meats and fish, bacon, jams, condensed milk and coffee, ready pre-
pared soups, tobaccos, cigars and matches, etc., are all lines that should find a place in such a trim.

A realistic hunters’ windew that should find much favor at the preséat time.
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Fall Number Next Week.

FOR SEVERAL WEEKS past editorial representa-
tives of Canadian Grocer have been on the hunt all
over Canada for practical business articles for .the
Fall Campaign Number.. While the readers df ‘this
paper must in the final analysis be the judges of the
business charaeter of this number, yet we have every
reason to state that the Fall Number will surpass any
issue that has ever previously been presented to the
grocery trade of Canada.

The Fall Campaign Number will come out next
week. It will be the regular issue elaborated upon,
the main feature being the actual money value of
the practical articles it will contain. These have been
secured from good merchants in all parts of the coun-
try who have been.most generous in the time and
thought they have spent in supplying the informa-
tion.

The illustrations themselves make up a very im-

ortant part of this issue. Some fine Canadian store
interiors and window displays will be shown that will
mean an inspiration to every dealer.

Watch for this issue, and see
arrives,

that your copy

Higher Seeds Next Spring.

IT IS UNLIKELY that the trade will have to pay
a higher price for his flower seeds next Spring, owing
to dif’ﬁcuﬁy in securing supplies from Europe. Seed
merchants at present are unable to provide any
accurate information as the crops are only now heing
gathered, but they admit a slight advance is probable,
especially in package seeds. Canada is not a good
seed producing country, as the summer is too short
and hot, resulting in the seed dying in the pod before
it is ripe enough to ensure germination. Germany
has been the source of many flower seeds used in
this country, and the same country supplied much
of the grass and vegetable seed. '. S
For next spring’s supply, importers are relying
on Holland, Denmark, Franee, the United States
and England, Denmark produces much of the cauli-

flower and cabbage seed, while Frapce provides much
of the best seed. ‘England produees turnip and gar-
den beet, and California onion and lettuce. Flower
seeds will be most affected, coming from Germany.

The supply of bulbs, which are planted in the
Fall, has not been affected by-the war, as they had
heen imported long before war broke out. As these
come mostly from Holland and the south of France,
it would not be impossible to secure further supplies
if required.

The Bean Situation.

BEANS WERE SUBJECT to a rapid advance fol-
lowing the outbreak of the war. Prices soared from
$1.50 to $2 above the prevailing market during the
month of July. Nntuml]ly there was a sharp reaction.
This reaction was due to the clearing of the air to a
large extent, and to the fact that the new crop of
beans would soon he available and was aggravated
by the circumstance:that in the trade there had been
heavier buying at the high prices than appeared to
be warranted in view of the developments.

The prevailing price for beans at the present time
is slightly more than a dollar over the quotations
which were general on the market a year ago. This
price is 50c¢ to $1 under two months ago. Whether
there will be a further reaction seems to be a matter
of opinion. Generally the war conditions and the
attitude of the farmers, together with the fact that
there was a small erop throughout Ontario, would
seem to indicate that the present market is on a fairly
firm foundation, but the position of the trade in any
locality in relation to buying during the war flurry,
might effect this until such time as stocks were put
in a more healthy state.

Farmers, in view of the war, are inelined to hold
for high prices and deliveries are slow. If this policy
is continued as it probably will be, reduced prices
are not likely in the near future. However, it should
be rememberedthat the present values are war values
in a large measure ang any developments which
might indicate chances for an early settlement of the
European hostilities would undoubtedly cause both
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growers and brokers to come from cover in such a
‘manner as to flood the market and drive the bottom
out of prices in an effort to take profits.

: Goods to Sell Now.
SUMMER HAS DEPARTED for another year, and

we now look forward to a general lowering of the
thermometer until the height of the winter season.is
reached. The change of seasons brings to the grocer
- change of policy. From now on he will gell goods
for which there was only a light call during the hot
weather, and which must now be given their due
attention. These might be ter.uc? the “cold-weather”
- goods. It is a good thinz, too, ‘hat certain goods
haye their respective seasons becavse this gives the
dealer the excuse—or rather the opportunity—to
push their sales by arguments that ¢. nnot be refuted.
There is a lengthy list of articles that every dealer
should feature just now and throughout the winter.
Among these are to be found cocoa, condensed soups,
meat extracts, pork and beans, oysters, canned vege-
tables, baking materials, meat sauces and pickles,
marmalades and jams, etc. Use the window for
them until the Christmas goods arrive and get all the
business going at the present time in winter lines.

Mixed Farming in the West

EISEWHERE IN this issue an article appears
concerning a problem of vital interest to West-
erners. The article ‘is written by a Westerner
who is in close touch with Western Problems.
He urges retail merchants to do their share in
preaching the gospel of mixed farming. This ap-
peal should not go unheeded. Every retail mer-
chant should do his share towards encouraging
mixed farming in the West, Grocers are in
close touch with the farmers and the influence of
the Western grocery trade, if each man does his
share, will go a long way towards bringing about
conditions which will be beneficial not only to West-
ern farmers and merchants, but to Canada as a whole.
The future of the West and the future of Western
Canadians individually depends to a large extent
upon mixed farming rather than in the exclusive
growing of grain.

There has undoubtedly been a neglect of mixed
farming in the past.

In a recent report of the commission on agricul-
tural credits of the Saskatchewan Government, there
is a statement that the country cannot be developed
or sustained on grain-growing alone. This was the
conclusion drawn after an exhaustive inquiry into
agricultural conditions in all parts of the world; it
was the declaration that Canada could not hope for
agricultural success along lines which history re-
peated had shown to be unsound.

There were a number of factors which made it
inevitable that the Western farmer must change from
his grain-growing policy. The cost of the transpor-
tation of grain to worlg markets with thé long rail
haul is too high for handling anything but the best
grades; the only way to get the benefits from the bal-
ance is by using it for feed and this applies to half
crops which are hardly worth threshing, and which
would make good fodder. The price of land was
advancing so rapidly and the price of labor also, that
the wheat markets did not offer the avenue to satis-
factory profits. Experience was proving that the
one-crop farmer was not the safe and sane farmer,
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and that it was a better policy to -have always some-
thing for the rainy day—or perhaps it would be
better to say the lack of rainy days. Then on top of
all is the quiet spell in the West and the tightening
up of credits on the part of the implement companies.

e banks too have given the farmer a chance to
catch up to things and look them in the face.

This is a problem in which every Western
grocer is vitally interested ‘and one worthy of his
earnest consideration and support.

A Wrong Impression

THE IMPRESSION has been created that the apple
crop is an abundant one this vear and this is correct.
But the people seem also to be convinced that because
of this. fact, apples should be sold to them at a very
low rate, and when a dealer offers a good apple at a
fair price, complaints have been made that the re-
tailer was géfting more than his due. This is one
of the results of not considering the retailer in the
Government’s advertising campaign. iz

While apples are cheaper than a year ago, the
yublic seem to feel the prices should be exceedingly
ow for fruit which would otherwise, they think, go
to waste, But it should be remembered that outsige
of the price of the apples themselves there is no re-
duction in cost of picEing,. vacking and marketing.
For instance, a dellar on a ‘mrrel of apples in rela-
tion to the first cost price would be very important
indeed to the former, but the same dollar would not
have the same significance in relation to the retail
price—picking, packing, transportation, ete., are just
as high this year as before.

The fact that the opinion of the people in a mat-
ter of this kind is important, was shown this summer
in relation to the peach crop. There were reports all
over the country that there would be few Canadian
peaches. The people prepared themselves to meet
the contingency and laid their plans accordingly and
in the household program it was generally decided
not to “do any down” this year. Believing that there
were no peaches, then, there was little demand for
any. The result was that when there was a fair
supply available from the Leamington district there
was no call for them and they did not command any-
thing like the prices which the general shortage
warranted.

The more talk there is of the big crop and cheap
apples the better the demand is likely to grow, but
the more will be the complaints about alleged high
prices being asked. There are many different vari-
eties of apples; there are hand-picked and wind-
falls and t%ere are superior packed boxes and barrels.
Hence some apples must command higher prices
than others.

Editorial Notes

COURTESY IS A necessary attribute to- any one
dealing with the public.

L] .

THE TORONTO Housewife’s League ought to have
a picnic. The women have $56.02 on hand. :
% * *

WITH THE COOLER weather coming thoughts
should be turned to the winter selling lines.

IT SURELY SUGGESTS stagnation when a window
display is left too:leng to the view of the-publice .. - . .
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Mixed Farming Pays!

A Sermon for Every' Merchant to Preach

Written by G. Darling, Winnipeg, Canada.

NE of the greatest problems the Dealers of Western Canada have to face is the difficulty of getting

cash during the Spring and Summer months. Wheat growing may be profitable, but only_pro-

_duces cash once a year—it’s a bad practice as it is a gamble. Years before Canada was discovered

the saying re “Putting all eggs in one basket” was known and carefully guarded against. Let the crop
fail and the Dealer is up against it.

. Why should any Dealer act as a Banker for the farmer, and often without .drawing any interest for
doing it? Why should any Dealer be forced to go on his knees to the Wholesaler and plead for exten-
smns?—9-and have to pay interest on those extensions when he cannot in turn get interest from his cus-
tomers?

Simply because the Wheat miners of the West will not wake up to the money-making possibilities
of Mixed farming.

Let us consider Dairy farming alone:—

It will give a semi-monthly or monthly cheque, ready money for anything that is wanted on the
farm or in the house. Cash can be paid for everything.

It will give relief from a vexg objectionable system of running a years’ store bill all to be paid out
of the possible grain crop in the Fall.

It means better buildings, both houses and stables, and the acquirements of many comforts in the
farm home.

It means that farmers will live in their community all the year around.

It means that the farmers will employ help all the year around, and thus build up communities.
It will do away with the buying of Implements on time.

It will settle the vacant lands and close up distances between neighbors.

It will supply fertilizers for the land and lead to bigger and better crops.

It will—but why run on? Mixed farming, dairy, grain, vegetable, grasses, horses, pigs, fruits, etc.,
mean affluence to all in the community where it is practised.

Here Mr. Merchant is a sermon, or the meat for one, to be preached without ceasing year in
and year out, to everyone who enters your store, farmer or townsman, woman or child, for each has some
influence and all can be made to see light.

It’s to your interest; community wealth increases buying power of individuals and cash enables you
to take discounts. It is to our interest because an affluent community buys more paint in order to be-
come more affluent and in this we all benefit.

Don’t depreciate your personal influence in dyour town—jyour opinion probably carries more weight
than anyone else’s, you being a business man and, probably, a man to whom most of the population
owe money.

They say a hint is as good as a kick to a wise man—You're wise—what?

As for the need of Mixed Farming in Western Canada from the point of view of a home Market
read this:—

WESTERN CANADA IMPORTED DURING 1913 25,000,000 POUNDS OF BUTTER,
50,000,000 POUNDS OF MEAT AND 7,(&0{(})%(‘)1?.0 II?J(I))ZEN’ OR 84,000,000 EGGS.
;i SED.

219




CANADIAN GROCER

Here’s a Store Where There are No Rules

Goodwin’s Limited, Montreal, Have No Rules for Employees—
Believe in Developing Individual Responsibility—Customers Are

the Bosses. .

An Interview with W. H. Goodwin, of Goodwin's Limited.

ONTREAL, Que.—(Special)—Books of rules
for employees are quite common with a great
many of the larger stores all over the country.

Some have quite a volume, with rules bearing on
many points that have relation to the policy of the firm
and its attitude toward customers. Others content
themselves with a set of ‘‘instructions to elerks’’ of
perhage a dozen or more subjeets, while others again
issue bulletins periodically on certain matters, of which
it is deemed advisable to have the clerks informed.

For instance, it may be that clerks are required to
be at work at a certain time in advance of the regular
opening of the store. Possibly it is desired to inform
clerks that they should not use the telephones during
business hours, or that the elevators are for the con-
venience of patrons rather than for employees. There
are lots of points covered in these books of rules, and
there are lots of the rules that are not rigidly adhered
to, as the framers of them know.

It was with the knowledge that such sets of rules
differed in many cases, and with the idea of finding
some points that might be helpful to other merchants
that a representative of CANADIAN GROCER inter-
viewed W. H. Goodwin, of Goodwin’s Limited, Mont-
real.

““Our book of rules!’’ exclaimed Mr. Goodwin, in
response to a query. ‘‘We haven’t such a thing. We
try to have every employee feel that they are part of
an institution that is placed here to serve the people.
We want everyone in this store to feel that they are
individually responsible for the success of the enter-

prise.
Holds Rules as a Restraint.

‘““We stand for a principle; that the making of
sales depends on having the right class of goods and an
intelligent and competent service. Our elerks are given
to understand that we expect them to do their best.
We would not attempt to lay down any hard and fast
rules for them to go by. We want them to develop
their individual talents and to lay down a set of rules
for them to go by would defeat the purpose aimed at.
They would be thinking all the time, ‘Am I working
according to rule, or is this or that done as the rules
say?’, rather than considering, ‘Am I giving this cus-
tomer the best possible service?’ Rules, to my mind,
are a restraint, and they do not tend to bring out the
hearty co-operation that the lack of them inspires.

How to Cure Lateness.

“‘We say to our young ladies, for instance, ‘Our
customers expect us to be here ready to serve them
when the doors open in the morning.’ It is evident
then that if they come in a half hour or an hour late,
they have not caught the proper spirit. If they are
late they report to the superintendent of employees, and
if they bave a valid excuse for their tardiness, as they
sometimes have, it is recognized. If it happens that a
clerk is late several times, the superintendent will point
out to them that we do not attempt to say what time
they should get up in the morning or what time they
should leave their homes. That is not our affair, but it

is expected they will be sufficiently interested in their
work to be here when the public expects them. We
have some employees who are so interested and enthusi-
astie about their work that we have to practically drive
them out at night.

A 8pecial Line For Bach.

_ ““What we would like to see is the work so sub-di-
vided that every clerk would feel that they were especi-
ally responsible for some particular task or that they -
have special knowledge of one particular line of work.
The buyer of the department should have his clerks
so that he could go to them and ask their advice on
what to buy and be prepared to purchase what they
recommend. They are the ones who meet the people
who buy the goods, and they should be in a better posi-
tion to say what should or should not be purchased than
anyone else. The work should be so sub-divided that a
girl, for instance, can say ‘I know all about collars,
that is my specialty.” Then she is valuable to that
buyer.

‘‘We want our clerks to study out and understand
the relation of one department to another and to catch
the spirit that we are here to sell the people what they
want. Only as we can interpret the demands of the
people and sell them the goods they want to buy are we
serving our purpose.

No ‘Boss’ in This Store.

“‘There is no ‘boss’ in this store. The people are
the bosses, but even they have their limitations, for
they must pay the price for what they want.

“‘No, we don’t have any rules and we don’t want
any. We all have our duties to perform and it is for us,
individually, to recognize our responsibility and to give
the best that is in us to the earrying out of our work.”’

It was remarked by the GROCER representative
in the course of the interview, that the géneral offices
had been removed from the top floor of the building
to a space on the second floor. The offices are now
situated along the front of the building, adjoining the
dress goods, shoe and blouse departments. They are
separated from these departments merely by a low rail,
and all officials of the store may be easily approached
and seen.

As for the reason for making this change, Mr.
Goodwin said it was simply a recognition of the prin-
ciple that there could not be too much *‘light.”’ ‘‘People
want to know all about everything and we want them
to feel that we have nothing to eonceal. We have no
private offices in this building, except our board room.
I have my desk here where anybody can see me without
passing several boys with brass buttons, and it is the
same with other officers of the company. We want the
people and our employees to feel that we are all work-
ing together for the same end. We are here for the
purpose of selling the people the goods they want. We
endeavor to consider the welfare of the employees as
well as the customers, and for that reason have our
own hospital, with doetor and nurse who look after
those needing their care.”’

.
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F all_ Sale‘s Number Next Z:Week

To the Trade— .

NLY one more week intervenes before the IFall
O Sales Number of Canadian Grocer goes to the
trade. In past issues you have been given an
idea of the practical character of the articles it con-
taine. Those articles already suggested are but a few
of the many that are in type. While the merits of
any publication must in-the final analysis be judged
by the men who read it, yet we can confidently state
that no more practical issue has ever reached the
Canadian grocery trade. You, as business men of
Canada are the inspiration for the articles it con-
tains. The methods defined and the opinions ex-
pressed are those of yourself and fellow dealers, and
while they all cannot be put into practice in your
own particular case, many of them can and they all
can be used as a nucleus for the selling of more goods
and the huilding up of the business,

“The Average Cost of Deliveries and Salaries,”
is the title of an article dealing with an important
subject. To obtain the material for this Canadian
Grocer wrote a number of merchants in different
parts of the country for their delivery and salary ex-
penses in percentage and by striking an average from
the replies received a fair idea of what these overhead
expenses should be has been presented.

If the merchant is interested in store plans, he
will see a number in this issue. One is the plan of
an exclusive grocery store of a high character and
another of a general store which is being conducted
on very advanced lines.

“Pinning One’s Faith on Display” is the subject
of a most practical article, showing the many devices
a Canadian dealer uses to get more business. The
front'of this store is of a unique design, and one that
was arranged with a view to producing actual sales.

“Fire Rangers Bring Big Business to This Store.”
This tells how a Northern Ontario firm go after an

— “_. -
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unusual class of trade. At the time of the gold rush
to Gowganda it got its footing and since a big busi-
ness has been built up.

For short, crisp items, each one bearing a prac-
tical idea, the department “How Other Grocers Do
Things” will be found most valuable. A large col-
lection has been gathered by the various editorial
representatives,

“Difliculties With Credit Customers Discussed.”
No phase of the retail business is considered more
important than that of looking after eredits. This
article discusses the ways of a number of grocers who
make. it their business to keep down bad credits,

“A Two Hundred Thousand Dollar Business
Begun on $75,” is the title of another article that
will give an inspiration to every young man in the
trade. It points out how a Western Canadian mer-
chant in six vears’ time has built up a large business
from an exceedingly small source.

During a time like the present when a large
number of the consuming public have secured a
store of staple foods to last them for quite a while, it
is the duty of the dealer to extend his business in
some other way. What better than by stocking new
goods and introducing them to his customers and
adding new departments that readily find a home in
the Canadian grocery store. One article will tell in
detailed form just how a merchant is increasing his
husiness and profits by this method.

In addition to all these and those already men-
tioned in previous issues will be many others that
every dealer will be interested in. The Fall Number
is one that should be kept on file for future refer-
ence. It will be mailed next week. Make sure your
copy reaches you.

The EDITORS.
October 22, 1914,
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Last Call

To Readers:

Our next issue will be our Annual Fall Sales Number,
handsomely turned out, with the best line of practical sales pro-
motion articles our editorial staff have ever got together. Be you
proprietor or clerk, you will find this number will help to make
you a better informed, a more efficient, a more valuable sales-
man. Be on the lookout for this number. Read it carefully
and hang it up on a convenient nail for future reference. You
will be surprised how often you will refer to it.

To Advertisers:

We have done our part. Our market information, our sales-
manship help in our Fall Number will give the retailer the infor-
mation he wants only up to a certain point.: We give him ideas
and suggestions for selling “sliced bacon,” for instance, or may-
be “strawberry jam.” He can’t sell sliced bacon or strawberry
jam in general—he must sell somebody’s sliced bacon or straw-
berry jam; if fot yours, then some other fellow’s. But in our

AN 1Y

Fall Number he wants you to tell him “the why,” “the selling
points” of your brands. If we inour editorial and news depart-
ments get him interested in stocking and pushing the sales of
your lines, it is your duty and op portunity to interest him in your
Brands. He will expect to see what you have to say in your
advertisement. If you haven’t sent it in already, please lose no
time. Copy and cuts should be sent by first mail.
Manager,
CANADIAN GROCER.
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“Curtain Falls on Toronto R.G. Association

Executive Meetings Brings its Long Regime to Close — Now
Amalgamated with Grocers’ Section of the R.M.A.—The Closing
Speeches—Past Officers of the Organization.

Staff Correspondence.

.

ORONTO, Oect. 21.—The end of
I the regime of the Toronto Retail
Grocers’ Association came last
Thursday evening, when an executive
meeting was held to finish. up the busi-
ness of this organizaticn and to prepare
for the entering upon the new under
the banner of -the Grocers’ Seection of
the Retail Merchants’ Association of
Canada, Toronto Branch. One of the
pleasing features of the meeting was a
presentation of an envelope with cheque
to one of the hardest workers in the As-
sociation, Fred C. Thorne. Mr. Thorne
has held the position of secretary for
the past five years and has attended to
the arduous duties eonnected with that
office faithfully. The presentation was
made in a happy speech by one of the
veterans, J. C. Bond. Mr. Thorne mod-
estly acknowledged the gift, and the
period in this ease was the singing:
“For He’s a Jolly Good Fellow.”’
President Neil Carmichael was in the
chair, and in a few fitting words referred
to the ringing down of the curtain on
the old association and urged the at-
tendance of every man af the meetings
of the new organization. He called upon
some of the older heads for reminiscences
of bygone days in the grocery trade and
in the former association. 1t was a sig-
nificant faet that everyone dwelt but
lightly on the past—all looked to the
future. This presages good things to
come. It was a case of: ‘‘Welecome the
Coming, Speed the Parting Guest,”’ and
if all signs hold true there will be some
splendid work accomplished during the
coming year. Among those who spoke
were D. W. Clark, who was a charter
member of the Toronto Retail Grocers’
Association and who has oeceupied the
position of President twice; Samuel
Bone, a grocer of many years’ standing:
R. A. Dutton, who has been connected
with the trade in Eastern Ontario as
well as in Toronto; Donald MecLean, an-
other Toronto grocer with a long and
honorable career, and W. J. Parks, who
evolved into the grocery business not
long since from the ranks of the travel-
ling salesmen.
All these men held the view that while
the old organization had served a good

purpose in days gone by, they looked in- |

to the future as part of the Retail Mer-
chants’ Association with .eagerness and
anticipation that more was to be secured

R

from it. As the president put it, it was
a matter of duty, not privilege, to fur-
ther the interests of the trade. D. W.
Clark’s message summed up with: ‘‘The
curtain falls to rise again and show us a
wider and a broader platform.”’ 8.

PAST PRESIDENTS.

About the time Canadian Grocer
was established back in 1886, the
Toronto Retail Grocers’ Association
was also formed. Now that the last
act of that body has been performed
it is interesting to look back over the
list of presidents and other officials of
the Association. The files of this
paper show that in 1887, Wm. Mara
was at the head. = Other presidents
were the following:

Mr. Berwick in 1889,

Robt. Mills in 1890, with Mr.
Thackary as secretary.

Mr. Booth in 1892, with Mr. Corrie
secretary.

D. W, Clark in 1893. (Mr. Clark
by the way is the only charter mem-
ber now in business in Toronto).

R. Ronald in 1894,

_A. White in 1896. J. S. Bond was
vice-president in that year and R. M.
Corrie secretary.

J. S. Bond in 1897.
W. H. Marmion in 1898.

F. W. Johnson in 1899, with Ed-
ward Hawes as secretary.

D. J. Kelly in 1900, with B. Panter
vice-president.

B. Panter in 1901. David Bell was
treasurer that year. :

W. J. Sykes in 1902,

David Bell in 1903.

H. D. Kelly in
Panter as secretary.

B. Snow in 1907.

F. C. Thorne in 1908,

Thos. Clarke in 1909, with J. C.
Beaumont secretary.

Donald McLean in 1910, with F.
C. Thorne, secretary.

W. C. Miller in 1911,
Robt. Davies in 1912,
D. W. Clark in 1913,
Neil Carmichael 1914,
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1905, with B.

Bone said: ‘‘ We should all be reeruiting
sergeants—let us show our fellow gro-
cers it is their duty to enlist for ser-
vice.”” R. A. Dutton: ‘‘Although op-
posed at first, I shall do my utmost to
help things along.’”’ Donald MecLean:
““The only way to accomplish anything
is by getting together.’”” W. J. Parks:
‘T am delighted to know the two asso-
ciations are now together.”’

There was a good attendance of mem-
bers, among them being the following:
Neil Carmichael, J. Davison, D. Bell, D.
McLean, Bailey Snow, F. L. Giles, S.
Bone, J. F. Giles, F. H. and W. H. Ries-
berry, R. A. Dutton, Allan Snider, Harry
MacDonald, M. J. Cork, W. J. Parks,
Donald Nicholson, J. S. Bond, F. C.
Thorne and D. W. Clark.

After the meeting there was an in-
teresting social game of euchre of the
progressive character, the winner being
Fred Giles, College street.

+
MONEY IN HANDLING GAME.

The grocer who is in a district where
there is a lot of game during the fall
season, and where the hunters are in the
way of making good bags, should make
note of the faet that there is an oppor-
tunity to work up a nice little business
in getting this game to market.

There are many hunters where the
decks are plentiful, who make a big bag
withont having any particular purpose
in view, and don’t know what to do with
it when they get home; there are others
who make a business of shooting game—
or would do so if they were aware that
there is a regular market open for their
spoils—who are not in tonech with buy-
ers. There is an ‘opportunity in handling
this game for shipment, and the season
is now on.

An Ontario firm, which holds a game
license for wild duck, deer, bear and rab-
bits, states that they can handle on com-
mission any shipments made to them,
and ‘announce the following prices:—
Black duck, $1.15 to $1.25 per pair; red-
heads, 90¢ to $1 pair; blue bill, 70¢ to
80¢ pair; canvass back, $1.25 to $1.40
pair; teal, 40¢ to 50¢ pair; whistlers, 60¢
to 70¢ pair; large plover, 30¢ to 40¢ pair;
wood duck, 50¢ to 70¢ pair. Mudhens,
cowene, and saw bill are not worth very
mueh, and their shipment is not advised.
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Two Grocers’ Associations are Now United

First Meeting Held Since The Amalgamation—Officers Elected
For the Year With Neil Carmichael as Chairman—Co-operative
Store Question Discussed.

Toiwxro, Oct. 21.—For a good

many years there have been two

grocery associations in Toronto—
The Toronto Retail Groeers’ Association
and the Grocers’ Section of the Retail
Merchants Association. That is now a
thing of the past, A junetion of forces
has been effected, and from now on the
two mareh upon the enemy in one battle
line. While the amalgamation was prac-
tically arranged early in the summer,
it was actually just consummated on
Monday evening last, when the first
meeting of the united forces was held
in the R.M.A. rooms at 21 Richmond
St., West.

The important business of the evening
was the election of the officers for the
coming year and the general resume of
conditions and things in the grocery
trade that need the attention and
‘“wateh-dog’’ services of the retailers.

The Officers Elected.

The preliminaries were in charge of
F. C., Higgins and after M. Moyer, the
organizer in Toronto, urged upon the
members the necessity of entrenching
themselves against the difficulties that
are being met with, and of assisting in
the organization work by prompt pay-
ment of fees, etc., the following list of
officers was selected, some unanimously
and others by ballot:

Chairman-—Neil Carmichael.

1st Viee Chairman—F. C. Higgins.
2nd Vice Chairman—W. J. Parks.
Treasurer—Donald MecLean,
Seeretary—E. L. Cleverly.

Advisory Committee—(East End) —
R. H. White, Church St.; R. Ferguson,
Queen E.; J. S. Bond, Gerrard St.; T. E.
Care, Pape Ave. (West End)—A. M.
Smith (with Padget & Co.), West Tor-
onto, Dundas St.; M. J. Cork, College
St.; A. Snyder, Roncesvalles Ave.; Geo.
Riley, College St., and Mr. Ballard.

(North End)—D. W. Clark, Avenue
Road; D. Bell, Bathurst St.; F. C.
Thorne, Euelid Ave.; J. Duggan, Chris-
tie St., and C. Webb, Vaughan Road.

Auditor—S. Bone, Avenue Road.

In the subsequent diseussion it was
evident there were many questions to be
dealt with during the coming year.
Among them is that of selling laundry
soap at six-for-a-quarter, which many of
the 8peakers touched upon. The ped-
dler problem, a change in the garnishee
law, and in the weights and measures
act were others that will be given at-
tention.

E. M, Trowern, seeretary of the Re-
tail Merchants Association, Ontario
Branch, reviewed some of the work the
association has now underway. He dealt
with the Householders’ Co-operative As-
sociation, referred to on another page,
and a concern that some time ago at-
tempted to launch a new system for
looking after credits by the use of
‘‘coins’’ or dises in some respects simi-
lar to our Canadian coppers. The idea
was that when a merchant had arrang-
ed for the amount of credit a customer
was to get, he gave her a certain num-
ber of these dises and as she purchased
goods from time to time, she was to
hand back so many of them until the
credit limit was reached, when she must
pay the bill. Mr. Trowern was asked
his opinion on the system and deeided
to send it to Ottawa to the Minister of
Justice department for a ruling, as he
thought it might come under the Bank-
ing Act. The reply received was to
the effect that it was illegal to ecircu-
late such coin representations, the re-
sult being that the establishment of the
system was discarded. The Ontario sec-
retary urged all members to send in any
new doubtful schemes that were offered
them before signing up. The meeting
proved to be a most interesting one and
now that the officers have been elected,
the subsequent gatherings will be even
more practical. The next meeting will
be held on the second Monday in Nov-

ember,
PR St
INSTALLED NEW FIXTURES.

In last week’s issue the names of a
large number of grocers were given who,
uninfluenced ‘in any way by the war, have
shown every confidence in the future
by installing new fixtures and equipment.
In addition to that list, the following
have installed new dust-proof bin fit-
tings :— .

H. A. Sprague, Tribune, Sask.

Dupuis Freres, Limited, Montreal, Que.

Cohoon & Patterson, Central Avenue
and Main Street, London, Ont.

The Trites-Wood Co., Ltd., for their
departmental store at Michel, B.C.

Cyrus Craft, Waterloo, Ont:
+

USEFUL PART OF THE BUSINESS,
Editor Canadian Grocer:—
I am a reader of Canadian Grocer and find
it a very useful part of my business.
MUNRO & McMILLAN,
‘per  McMillan.
Central Butte, Sask., ;gpt. 2&'1914,

SELLING HOUSE-CLEANING GOODS.

That the autumn is a good season for
the pushing of house-cleaning goods is
evidenced by the number of window dis-
plays about the country. Last week a
Canadian Grocer representative observed
two attractive trims in Western Ontario.
One of these was in the window of
Sherwood & Son, St. Catharines. This
showed a neat arrangement of polishes,
brooms, brushes, washboards, powders
for cleaning purposes, etc. The display
sold the goods, too.

In the window of G. E. Curtis, Simcoe,
Ont., was another good trim. One of the
features of this was the catchy show
card work of one of Mr, Curtis’ sons.
The window included lye, ammonia,
mops, brooms, silver polish, metal polish,
soaps, sink cleaning powders, stove
polish. One of the show cards read:
‘“Arms and Ammunition for Household
Use,”’ and the other: ‘“Are You Ready
for the Enemy—Dirt.”’ The Curtis boys
found this is to be a good seller.

_._Q_
BELGIUM HAS CHICORY TO SELL.

The attention of coffee manufacturers
is called to a request from a chicory
manufacturing in Bruges, Belgium,
where the present great war has been
such a disaster to the people. A com-
munication has been received from E.
Moulaert, who manufactures chicory in
the above-named town, by a party in Ot-
tawa. This was then passed over to the
Commissioner of Commerce, R. Grigg,
who has forwarded the request to Can-
adian Grocer.

The letter asks for the names of firms
who would be interested in the purchase
of torrified chicory, ground in powder
and in grains. The following heart-
touching appeal and appreciation is
found in the letter:—

““In the great misfortune which has
struck so cruelly our dear Belgium, so
odiously devastated by the coward in-
vader, I come to you and appeal to your
kindness. I pray you to help me, by the
means you have of helping us a little, by
recommending my offers to the impor-
tant firms who might be interested in the
importation of chicory.

" hhanksl . .. To you alk}l . .,
Great and noble nation of Canada, for
all you are doing to relieve the sufferings
of the little Belgian nation, who will
never forget your generosity, and will be
eternglly grateful,

‘‘E. MOULAERT."”
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Quebec and Maritime Provinces.

0..Phaneuf, grocer, of Montreal, has
disposed of his stock.

Willbrod Labreche & Fils,
have registered in Montreal.

Thos. MeCord, general merchant,
Montmerenéy, Que., died last week.

A new market was opened last week
on Ontario street, Maisonnenve, Que.

P. L. Turgeon, grocer and liquor deal-
er, Quebee, P.Q.. passed away last week.

D. Raeten has opened a mew grocery
store at St. Lambert, Que. J. Sarard et
Fils has also opened a new store in that
town.

Forbes & Nadeau, Montreal, have been
appointed sales agents for the Province
of Quebee for the Kellogg Toasted Corn
Flake Co.

W. E. Forbes, of Forbes & Nadean,
Montreal, has been ‘‘under the weather’’
for two weeks, but is expected back at
business this week.

Mitchel, Nelson & Co., grocers and
lardware dealers, Granby, Que., have

-dissolved and are succeeded by N. Mit-
chell & (o., Limited.

Charles T. Wales, general merchant,
of St. Andrews East, Que., died on
Monday, Oet. 19. He had been in poor
lealth for some time.

A. & R. Loggie, packers of canned
coods, and general merchants, Loggie-
ville, N.B., sustained fire loss at their
branch at Buetouche recently.

Albert Webster, son of the lead of
W. R. Webster & Co., cigar manufac-
turers, Sherbrooke, Que., has left for
the front with the Stratheona Horse in
the capacity of lieutenant.

Thomas J. Jost, formerly connected
for many years with Moir, Son & Co.
(now Moirs, Ltd.), Halifax, N.S., and
well known in commercial cireles in that

grocers,

city, died on Sunday, Oet. 11, azed 80.

Last week a notice appeared in the
Quebee City street cars, ealling upon the
populace to each send one pound of wun-
perishable groceries on October 20 in aid
of starving Belgians. The day will be
known as Pound Day in the eity.

The Quebec Marine Groeers, cor. St.
Paul and Sault-au-Matelot streets, Que-
bee, have taken over the business form-
erly run by Murphy & Weir, as marine
grocers. The new owners are Joseph E.
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Drolet and Thos. J. O'Neil, the former
of whom was bookkeeper in the old firm.

After nearly half a century in the
erocery business, Robert MeConnell, an
esteemed resident of St. John, N.B., died
last week., He was one of the oldest
dealers in business, and his connection
with the trade went back to the times
before many of the modern methods of
condueting a grocery house were even
imagined. y
Ontario.

A. R. Angle, grocer, Dunnville, Ont.,
has disposed of his business.

Frank L. Elkin, grocer, Port Arthur,
Ont., has sold to Cox & Drewe.

Geo. E. Matthews, grocer, Hamilton,
Ont., has sold to L. A. Charters.

Hellards, Limited, grocers, Ottawa,
Ont., are suceceeded by Hellard & Co.

Mrs. C. Wilford, general merchant,
Streetsville, Ont., has sold to Sydney
Hood.

F. R. Harrild has opened what is
called  the ‘‘Creamery Grocery’’ in
Ridgetown, Ont., in the Grose-Bebee
block.

A number of merchants in Peter-
boroug, Ont., are appealing against the
assessments in the business section of
the city.

John Pearson has sold his general
store at Pearson’s Landing near New
Liskeard, Ont.,, and has gone 1o
Hawkeston. Mr. Molyneaunx is the pur-
chaser.

Geo. Lequer, who has been connected
with the groeery and meat business with
J. A. Calder, in Simecoe, Ont., has taken
a position on the travelling staff of the
Noble Biseuit Co. of St. Thomas.

How would you like to be getting
your sugar at $4.05 per hundred these
days? A Toronto dealer who econtraeted
before the war for a hundred sacks, is
still paying for it at that figure.

Peebles-Hobson Co., grocers, Hamil-
ton, Ont., are remodelling their store.
The liquor department is being moved

to where the meats are and the meats:

to the liquor department. A partition
is being placed between the grocery and
the preséent meat department.

Western Canada.

W. J. Reid, general merchant, Duval,
Sask., is sueceeded by J. J. Doupe.
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Moffett & Robertson, general mer-
chants, Viceroy, Sask., sustained a fire
loss recently.

The stock of the estate of Robert
Smith, grocer, Winnipeg, has been sold
to J. P. Wilson.

The estate of V. W. Johnston, general
merchant, Rossburn, Man., has been
sold to M. Berkoff.

The estate of R. W. Wilson, general
merchants, Simpson, Sask., has dis-
posed of the stoek to J. M. Blanehfield.

Hallonquist Bros., grocers, Weyburn,
Sask., have donated five per cent. of the
receipts of their store during a week to
the patriotie fund.

The Paragon Grocery, owned by Rob-
ert Boyd, Regina, Sask., has been re-
moved from 2318 14th ave. to a fine new
stand down town at 1822 Hamilton
street, opposite the new Trader Build-
ing.

At the annual meeting of the Regina
Sask.. Retail Merchants’ Association,
the following officers were elected for
the coming year: H. D, MacPherson,
president; first vice-president, F. J.
Robinson; second viee-president, Chas.
Biggs; treasurer, N. L. Green; secretary,
J. 8. Williams. The following were
elected conveners of the various trade
sections:  Groeers, Charles Biggs;
butchers, John Ferguson; men’s fur-
nishers, J. W. Creswell; hardware, H.
E. Armstrong; musie dealers, E. C. Cor-
beau. The other trade econveners will
be nominated later. The executive was
authorized to engage the services of a
permanent secretary, under conditions
arranged at the meeting. The eredit
rating system was adopted, and will be
put in operation after the appointment
of the new secretary. Provineial or-
ganizer Arden was present, and stated
that the meeting was one of the most
enthusiastic held in this e¢ity for some

time past.
—e—

The Biscuit and Cracker Manufae-
turers Co. of New York, opened on Oe-
tober 1 an office in the Postal Telegraph
Building, Chieago, 11,

._.__’__

Do always try. to ‘make the most at-
tractive display possible.




Another Advance in' Sugar--Probably Top N OW:

Prices Said to be Forced Up Because Refiners Had to Buy on a
High Market—Future Very Uncertain, but Opinions Are Heard |
That Top Figure Has Likely Been Reached—Tea Advances in
London and Likely to go Higher, While Figures Decline at

Primary Sources.

Office of Publication, Toronto, Oct: 22nd, 1914,

UST when it had been considered that the high point of the sugar
J market had been reached, and with values further declining in

New York, came a surprise to the trade in a further advance.
The advance of last week had been predicted and it left the situation
firm, but in view of the conditions, higher prices were hardly looked
for. The Acadia refinery gave the first intimation when the figures
were raised 50c and there was some buying, but this was mostly
checked by the action of the others in taking the level up 30c. The
Montreal basis is now 7.05. Opinions are now that there are not
likely to be further advances until there is more information as to

Markets in VBricf

QUEBEC MARKETS,
GENERAL GROCERIES—

Ceylon.
Prices named for Smyrna figs.
Bean market a little firmer,

PRODUCE AND PROVISIONS—

Lard off %e¢; hogs much easier.
Export trade helps egg market.

Resg:wrlvs advance sugar prices 30 to

More tea in sight from India and

Higher prices for butter. X
Poor supply of poultry; prices low.

FRUITS AND VEGETABLES—

Trade looking for cheap apgles.
Hothouse tomatoes up to 25¢ 1b.
Celery, cabbage, caulifiower plentiful,

FIOUR AND CEREALS—

Flour situation very dull.
Better demand for rolled oats.
Some bran being sold at $23.

FISH AND OYSTERS—

Haddock and cod in fair supply.
Better business in shelled oysters.
Swordfish off the market.

ONTARIO MARKETS,

FLOUR AND CEREALS—

Wheat higher and flour firm.
Bran up a doliar; feeds all firmer.
Rolled oats higher to the jobbers.

FISH AND OYSTERS—

Weather helps fresh fish.
Smoked varieties require care.
Oysters moving a little better,

FRUITS AND VEGETABLES—

A good demand for apples.
Tomatoes higher; grapes still cheap.
I"all vegetables even cheaper.
Potatoes plentiful and cheap.

PRODUCE AND PROVISIONS-—

Hams and bacon 1 to 1%c off,
Barrelled pork cheaper; also hogs.
Eggs firmer on exports to England.
(Cheese a fraction higher.

GENERAL GROCERIES-—

the future situation.

The advance is another indication of the price which refiners
had to pay for raws when they were forced into the open market to
compete with American specufawrs. Refined in the States to-day is
down to 6¢. Great Britain has turned her demands to Java, and this,
coupled with the American beet crop, caused a violent reaction.
Developments will depend upon the strength of the British demand
for Cubans when the }u\‘u supply is exhausted in about a month.

There is a feeling in the trade that there is something doing in
tea. This week’s cable from London denotes an advance of 1d. since
the last sale which puts the market about 2d. above the basis before
the war and this is emphasized in Canada by higher transportation
costs. At the same time Ceylons and Indians are down 3¢ to 4¢ at
original sources—but the trouble is to get them forward. Until
these cheap teas arrive it is expected that London will go still higher.
Japan teas are hard to get and Germany is thought to be diverting
supplies of China blacks.

Imported dried fruits are expected to arrive shortly and as prices
are not so materially above a year ago the situation is relieved to a
large extent and figures go to a lower basis, although higher than the
opening of a year ago by l4c to 1¢ a pound.

The strength of wheat maintains the position of flour without
change, although the demand is very weak at home and the price is
not satisfactory for export. Domestic trade is on a hand-to-mouth
basis and volume is light with consumers heavily stocked. Bakers
show a reluctance to- renew contracts under existing conditions.

Wheat deliveries have been very light, but price now means a dollar gt g pme el gy LSNP
net to the firmer and this should mean better business. Rolled oats New fruits mean lower prices.
and other cereals are strong.

England has again become a factor in the Canadian egg
) market and shipments for export have relieved the situation to such
an extent that there is a reaction of feeling from a week ago, although
the strength has not as yet raised the price level materially. Butter
deliveries are light and prices somewhat higher, particularly in the
East. There is an opinion that high prices for cheese—which by
the way incline to a Eigher level—are turning more dairy products
to this channel. .

QUEBEC MARKETS.

Montreal, Oct. 21.—A further ad-
vance in the price of Redpath and St.
Lawrence sugars, and an advance in
Acadia of 50e¢ has caused considerable
excitement in the market this week. The
advance seems to have been expected by
the trade, and business picked up as a
result. Business generally remain very
quiet, especially in the eity. In the eoun-
try things continue to be hetter where
farmers are receiving good prices for
produce. The trade are convinced that
the amount of money to be spent this
year in luxuries will be away below the
average.

Changes inelude a decline in California

Provigions continue to decline, and Toronto quotes another cent
off all round. Hogs are lower, cool weather is at hand and nerally
there is a reluctance on the part of the people to buy high price foods.
Lard is easier in sympathy, being a cent off in Montreal.

Apples are reported to be moving freely and it is considered

that the publicity which has been ilven the big crop is having an

_ effect on the consumption, although there is a complaint in some

qm;ti:rs that the prices are not as low as the public is generally led
to believe. - - - = i '

¢
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fruits which are weak, owing to export
business being cut off. Lard dropped a
cent in the last ten days, and barrelled
pork fell a dollar per barrel. Cream of
tarfar is reported as coming in, which
has brought the price down to 50c.
Other changes include a decline in eot-
ton twine—4-plies, 21-22¢; 3-ply, 18V%-
191%4¢. Cocoa nut in bulk is down 2e
per: b,

Hawaiian canned
been reduced 25e.

SUGAR.—The St. Lawrence and Red-
path refineries both raised price of their
sugar 30c¢ per bag on Tuesday morning,
Oct. 20. Previously it was announced
that the Acadia refinery had raised
their prices 50¢, so that XXX granu-
lated is now $7.30. When Acadia sugar
was advanced in price, business was
stimulated immediately. The trade
placed their orders with the other refin-
eries in anticipation of a further ad-
vance, which was not long in coming.
The trouble with the sugar situation,
said a refiner, is that the retailer books
an order with his wholesaler for a car-
load in case of an advance, which im-
mediately become orders on the rise.
Then wholesalers ask for a few cars at
the old price.

It is somewhat peculiar that this ad-
vance has taken place at the same time
as a decline in New York raw and re-
fined, New York refined now being down
to 6e. They were able to do this with
their stock of cheap raws, but now that
raws are costing more their prices are
going up. It is stated that refiners are
having to buy their raws in Cuba, not
being able to secure it in British West
Indies, where a preference is secured.
Mol | g

pineapples have

Extra Granulated Sugars—
100 1b, bags

ags
2 and 51b. cartons ..
Yellﬁw SJ\KIHO -
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Cartons and half cartons ...
Crystal Dominoes, cartons

DRIED FRUITS.—The first shipment
of Smyrna figs is due to arrive in New
York this week on the ‘‘River Dela-
ware,”’ and the whole shipment is sold.
However, another vessel is expected on
Oect. 26, which shipment will be sold at
the same prices as those of the ‘‘River
Delaware.”’ Prices named tentatively,

] -Ib. boxes ....

, 10 1b. g- .

fnch spread, l,g -1b. o8 .
10

These prices are abouf l%e higher
than those n‘sk,ed‘lnst year. Regarding
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fruits generally, buyers are holding back,
demanding lower prices. Shippers in
Europe, however, state that they can
hold back as long as they like. Cable
advices state that prices in London are
advancing for Valeneia raisins. Under
ordinary eonditions, it is admitted by
brokers, prices should be lower, and it
is difficult to say why prices should be
advancing. However, with war condi-
tions as they are, it is futile to say in
Montreal what markets should be. There

is no change in California raisins. The"

crop is not so large as expected, and cer-
tain lines of seedless are getting searce.
California brokers show concern at the
good supplies of fruit coming from Eur-
ope. The prune market is easy and
very quiet. New ecrop currants are due
to arrive next week, and the first ship-
ment of new dates will reach New York
on Nov. 28 by the S.S. Scistan. There
is a full range, but prices have not yet
been named.
EVAPORATED FRUITS.

cooes
LIS

Amalias, loose
Amalias, 1.1b. pkgs. ...
Filiatrus, fine, loose, new .

g:i::ﬁ ;:";; l’gi SR

ch: ¢ 09
Prices quontl on all Tinee of frits are lahle to he
shaded for quantities, accorling to the state of market,

. TEAS.—Shipments of India and Cey-
lon teas were recently stopped on ae-
count of prohibitive war risks, but sup-
plies are coming throngh azain. the war
risk having dropped to between 3 and
5 per cent. Prior to the sinking of the
two tea vessels by the German ecruiser
FEmden, the war risk had dropped to 2
per cent., but it rose suddenly to 15
per cent.. which, of course, stopped- all
traffic, and resulted in the elosing of both
ports—Calentta and Columbeo.

Supnlies that are now leaving India
will be two months in reaching this
country. so that the effeet of this stop-
page will be felt during the intervening
period of time. Prices in India and Cey-
lon havé declined, if anything, during the
last few weeks. London is very bare of
fine teas. Some of the best parcels of
the season were on the City of Winches-
ter, one of the vessels sunk by the eruis-
er Emden. The faet that they have been

;. 88

lost makes it hard to find fine teas. Lo-
cally stocks are small of anything.

A peculiar situation exists regarding
China blacks, though this, perhaps, does
not interest Canadian trade very much.
Cables from London state that the mar-

ket there has been cleared of all grades

under 8'4d., which is an extraordinary
position. Prices in Holland are above
those in London, and exports to this
country have been unusual. It is believed,
in some quarters that these supplies are
finding their way into Germany, and
perhaps into Russia. As China teas are
brought to Canada for blending pur-
poses, and are used to produce lower
priced Indian teas, it is believed in some
quarters that Indian and Ceylon teas
will be higher as a result.

The market for Japan teas remains
very strong, and it is only when buyers
are in the market that they will begin
to realize how few teas there are eom-
pared with other years, and with little
prospect for securing further supplies
from Japan. Higher prices of Japans
seem inevitable. Messrs. Furuya and
Nishimura state this week that markets
in Japan are quite bare, and that a
shortage is sure; that all lower grades
have been shipped, and will be very
searce.

However, little business is being done
in Canada. Consumers stocked up so

heavily following the declaration of
war, the reaction is now being felt. Re-
tail business especially is very slow.

RICE.—The recent decline in the mar-
ket resulted in considerable business. A

further drop is expeeted if shipments

keep coming in.

*C.
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1 Patna—
B
Quarter bags, 56 lbs.

MOLASSES —Market continues
strong. A local wholesaler expressed the
opinion this week that he expected to
see an advance of from 3 to 4 cents.
Inquiries eontinue to ecome in from New

Snls 7 ' - heontit




e b, or
lhph sugar, pun. per " ....... con .’.:

COFFEE.—Prices quoted below are
what are being asked, but very little
business is being done. Spot stocks are
limited. Business is expected to pick up
as soon as colder weather is here.

ecocccoce
RUSSNRuRR
ececoecce
CGREESNERY

NUTS.—New Grenoble walnuts will
be shipped early in November and should
be delivered here early in December.
Shelled almonds will be shipped abont the
same time, and in both cases prices will
be slightly higher than last year. The
best contracts made do not guarantee
shipment earlier than December 1. Ry
that date it is expected that there will

be good supplies of all kinds of nuts.

Shelled walnuts, per Ib,
Shelled almonds, 28-1b, boxes, per Ib
Finest filbert

Walnuts, Grenoble
Brazils, new
Peannts, No. 1,
Peanuts, No. 3

SPICES.—The most important change
this week is in eream of tartar. Hither-
to, it has been understood that supplies
were unobtainable, and the price rose
as high as 75e. Recently reports have
come to hand that new supplies are on

the way, which has brought the price -

down to 50¢. Other lines remain about
the same, though slight advances have
oceurred all round without affecting the

i
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DRIED VEGETABLES.—Old spot
stocks are being offered to wholesalers
at $2.70. New crop has not yet arrived
which is attributed to unfavorable
weather in the bean distriet, and farmers
not being able to thresh their beans.
Some sales are reported of new erop
choice primes at $2.50. Wholesalers are
offering $2.40. but it is stated that no
sales have yet been made at this price.
Rumor stated that beans have been of-
fered at $2.35, but brokers express be-
lief that this level will. not be reached
this year. Farmers are still holding up

CANADIAN GROCER

their prices, but on account of less con-
sumption in lumber camps and all round,

it is hard to see how they can maintain
them. Lots of new peas are being

brought to Montreal, but the majority
are too hard to cook. Good quality peas
are scarce. The dried vegetable market
is very quiet.

Beans—

FRwRowwww
838EZSUSE

ONTARIO MARKETS.

Toronto, Oct. 22.—Business continues
quiet, and during the past week has been
a little more so than before, according to
some opinions, However, there is a feel-
ing that the volume passing is all that
can be expected, and in the country dis-
triets it is particularly favorable. City
business and trade in manufacturing
centres consists of small sorting orders.

The trade was somewhat surprised by
the further advance in sugar during the
week, for it had been thought by many
that the top had probably been reached.
There is some speculation with regard to
tea, and one wholesaler expressed the
opinion that there was going to be some-
thing doing. New dried fruits will be
here shortly, and their arrival will take
the prices down, although quotations are
above the opening prices of a year ago.

SUGAR.—Announcement of a further
advance of 30¢ by the refiners came as a
surprise, although it was to be expected
following action of Acadia in taking
their basis up 50c; this latter concern is
now 10c¢ above the market.  Opinion
seems to be that the top has probably
been reached. This is in view of weak
sitnation in the United States, which
makes it strongly evident that Canadian
refiners were forced to pay when the
market for raws was at the top, To-day
the situation is that Great Britain is out
of market for Cubans, having a supply
available in Java, and this, together with
the beet crop in the United States, has
knocked the bottom out of things in New
York to the extent that there has been a
recession of 11%¢ from the reeent high
point. The future course of the market
will depend largely upon the extent to
which Great Britain may buy in the
Cuban market, to which she will have to
turn her attention in the next few weeks.
In the Canadian market there was some
bnuying on the advance made by Acadia,
but this was checked to a large extent by
the higher figures anusaneed by the other
refiners. Although higher prices come in
Canada, while they are falling off in the
States, it shonld be remembered that
Canadian refiners did not bull the mar-
ket when they had a chance, but rather
took the course of working on the basis

39

of the cost of raw material, and this
raw is now being used.

Extra Granulated Sugars, Montreal Refined—per 100
100 Ib. bags
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B-mls granulated and yellow m be had be
cwt. above bag prie:. = e

TEA.—There are many interesting
and unusual features to tea situation at
the moment. Prices are going up rapidly
in London, and at the same time all teas
are very cheap in India and Ceylon. Ship-
ments are now eoming forward in pretty
good shape, but it must be remembered
that between the 7th of September and
the 10th of October there were no arri-
vals in London. The result is indicated
in this week’s sale in London, when the
prices were advanced 1d above the pre-
vious sale, It is feared that this is not
the worst, and that the shortage caused
by suspension of traffic in the Bay of
Bengal will have the effeet of putting
prices still higher before there are new
arrivals. After that there should be a
reaction. That is the situation as nearly
as can be judged at the moment, for
price is away down at Calcutta and
Bombay. The prohibition of vodka is
likely to increase the Russian demands
on London, and other European coun-
tries are also looking to this source. This
will probably mean higher prices as a
protection, with the possibility that the
embargo will be put on again for a short
time at least.

DRIED FRUITS. — Foreign  dried
fruits are now coming forward, and some
of the supplies should with the trade in
the course of a few days. While the
prices are generally l4e to le above the
basis of a year ago, as was to be expeet-
ed in view of high cost of transportation,
exchange, insurance, ete., they are con-
siderably below figures at which the tail
end of the old stocks were being held
pending the arrival of the new goods.
Currants will be down le to 1l%e, and
Valencia raisins about le. New prices
for figs are about le above a year ago,
10-1b.. 11%%-inch boxes being quoted at
12¢; two-inch at 12%e; and unmbrella
boxes at 15¢ to 16¢. Although the prices
of the first arrivals are higher than
nsual, it is the opinion of the trade that
there will be a reaction after'the holiday
trade. - Prices are kept up by the in-
creased costs, but when there are better
facilities for getting goods forward




there should be plenty available at cheap
_prices, for the world market has been
greatly curtailed owing to the war, and
fruits cannot be held from season to sea-
son. New dried apples are very cheap,
61%e being the usual figure, and peaches
and apricots are easy in sympathy.
Prunes continue easy, with the prospects
of export markets being cut off.
Apples, evaporated, per Ib. ............o..
Apricots—

Standard, 25 1b, boxes
‘Choice, 25 1b, boxes
ed Peels—
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Amalas, choicest, per lb, v
Patras, per 1b,
Vostizzas, choice
Cleaned, % cent more.
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Dates—
Fards, choicest, 12-]b. boxes ..
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Raisins—
Sultana, choice, new ..........ceoveenee
Sultana, fancy, new .
Valencia
Seeded, fancy, 1 1b. packets .
Seed. choice, 1 1b. packets .
Seeded, choice, 12 o ...
Seedless, 16 oz. packets ..
Seedless, 12 oz, packets .............. .

NUTS.—Demand for nuts continues
very fair under the conditions, and
prices are being maintained. It i1s ex-
pected that there will be heavy supplies
and low prices after holiday season.

In Shell—

Almonds, Tarragona
Brazils, medium, new
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umbos, roasted ...
hand-picked, roasted .
fancy, ted .
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BEANS.—To the trade there are lower
quotations for Canadian beans.  Situa-
tion in general has not changed, but
wholesalers are adjusting quotations to
the new crop. Farmers are still reported
to be holding for $2.50, and deliveries
are slow. Many wholesalers have stocks
whieh cost them above this figure. New
arrivals of Lima beans are cheaper,
there being a big erop in the States.

COFFEE.—Prices are easy, particu-
larly for Brazilians, where reductions
from high point are about 3¢ the pound,
a decrease equal to the war tax. Sup-
plies are heavy owing to European mar-
ketd being eut off. Prices have not ma-
terinlly changed to the trade as yet, as
cheaper coffees have not yet arrived.
Coffee— { 4 dgasl o

fat i 2
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Arabian Mocha
emala .

coscecs:
coocccocoe
SRRRSHRES

RICE.—There is no change in the
priees of rice and tapioca. A fair busi-
ness is being done on the reductions of a
week or so ago.

Ricé-~
Réngoon, per Ib, ..
Rangoon, faney, per
Patna, per Ib
Japanm,
Java, per ’
Carolina, per 1b.
Sago—

Brown,
White,

Tapioca—
Bullet, double goat
Medium pearl ...
Seced pearl
Flake

SPICES.—Business i eing
maintained fairly well, although not ae-
tive. Prices show little change for the
week, Peppers are a fraction easier,
and cream of tartar is down another 5e.
Herbs" are very high, and likely to eon-
tinue so owing to the fact that supplies
are almost entirely cut off.

Compound,

Spices— per 1b,

Allspices, ground .. -0 12
Allspice, whole

Cassia, whole .
Cassia, ground

j3%3 agcaaass
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Peppe
PicKling spice
Turmeric "es 2

SYRUPS.—Market is without change,
and there is a fair volume of business
passing, although the demand wounld
probably be assisted by cooler weather.
8 Per case.
"‘lwl’b_. tins, 2 dos. in case..

5 Ib, tins, 1 dos, in case .

b, tins,
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CANNED GOODS.

October is usually the month of the
vear when there is less demand for
canned goods than any other of the
twelve. This is for the reason that there
are available at that time large supplies
q_f" _fi]l ,i"egtl;‘bles at ¢heap prices” Na-

4.

turally there is & preference for fresh
vegeétables when they can be had at low
prices. This year the unusually fine
weéather, which has- prevailed. during the
autumn ‘up to the present’ time has
caused vegetables to be even cheaper
than ‘usual and this eondition has been
emphasized by the faet that there were,
more grown than usual.

While the demand so far has been
light for the new canned goods, the
trade is.pot worrying for it is felt that
with a eentinuance of the present con-
ditions canned fruits and vegetables—
and particularly the latter—will be com-
paratively cheap food by spring.

There was a good pack of tomatoes
and the canneries closed up a couple of
weeks ago. In the end the pack was
somewhat curtailed, but there is as-
surance that there will be plenty to go
round.

ONTARIO AND QUEBEC PRICES 1914 PACK.
VEGETABLES.

2's Asparagus ti

2’s Asparagus butts ‘...

2's Beans, crystal wax

2's Beans, golden wax, midget

2's Beans, golden wax

3's Beans, golden wax ..

Gals.,, Beans, golden wax

2's Beans, L

2's Beans,

2's Beans,

3's Beans, Refuge (green)

2's Beans, Refuge

(Gals, Beans, R

2's Beets, siiced blood red, Simecoe
2's Beets, whole, blood rvd Simcoe....
2's Beets, whole, blood red, Rosebud
3's Beets, sliced, blood red, Simcoe ....
3's Beets, whole, blood

3's Beets, wh

3's Cabbage

Gals.,, Cabbage

2's Carrots o

3's Carrots

2's Canliffower

3's Caulifiower

B BIURREY
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2's Parsnips

Ss PareniDs  ..cosiinorisices

2's Peas, standard, size ¢ .....
2's Peas, early Junes, size 3 .
2's Peas, sweet wrinkles, size 2
2's Peas, extra fine sifted, wize 1 .
Gals. Peas, standards

Gals. Peas, Early Junes ...
Gals. Peas, sweet wrinkles
2%'s Saver Kraunt, Simcoe

3's Saver Krant, 8imcoe
Gals. Saner Krant, Simeoe

5 -3
o
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¥'s Squash
Gals. Squash
2's Succotash

2's Tomatoes
2'%’s Tomatoes .
3's _Tomatoes
Gals. Tomatoes
¥'s Turnips
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3's Apples, Stundard ..
3's Apples, Preserved ..
Gals. Apples, Standard
al Preserved

b1
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2's Cherries, white, not ptd, H.8.
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2%’s Peaches, white, heavy syrup
3's Peaches, white, ﬁnvy syrup

1%’'s Peaches, yellow, flats, heavy syrup.
2's' Peaches, yellow, huvy SYTUD ..uies
2%' Pea
each

eh- ellow,

§5° 5

P
Gals. Pie fruits u.oned (add 5¢).
2's Pun. Bnnien. heavy syrup ...
2%'s Pears, ett, heavy syrup .
3's Pears, Bartlett, heuy syrup
2’s Pears, Flemish Beauty, heavy syrup ...
2%’s Pears, Flemish Beauty, heavy syrup .
3’s Pears, Flemish Beauty, heavy syrup ...
2's Pears, Keiffers, heavy syrup
2%’s Pears, Keiffers, heavy syrup .
3's Pears, Keiffers, heavy syrup ..
2's Pears, light syrup, Globe ..
3's Pears, light syrup, Globe
3's Pears, pie, not peeled
3's Pears, pie, peeled ....
Gals. Pears, pie, '«lul <
Gals, Pear, pie, nut peeled
2's Pineapple, sliced, heavy syrup ..
2’s Pineapple, shredded, heavy syrup
2's Pineapple, whole, heavy syrup ...

BRIENRIRSSE: 38
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's Pineapples, whole, heavy syrup ...
-’lnupp]e. sliced, Hygeian brand .
] Damson, light syrup ...

Damson, light syrup ...

Damson, heavy syrup

Damson, heavy syru

Gals. !'Ium. Damson, standar

2’s Plums, E huv) syrup ..

2%'s l‘lumo heavy syrup

3's Plums, Egg, inlvy syrup

2's Plums, Umn Gage, light

2's Plums, Green Gage, heavy syrup

¥’s Plums, Green Gage, light syrup .

3's Plums, Green Gage, heavy syrup ..

Gals. Plums, Green Gage, standard

2's Plums, Lomtnrd light syrup ....

2%'s Plums, hmbnd light syrup

¥'s Plums, Lombard, light syrup

2’5 Plums, Lolnbud heavy syrup ....

2%'s Plums, Lombard, heavy syrup .

3's Plums, lmnh-rd heavy syrup ......

Gals. Plums, anhnld nnndanl ¢

s rries,
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2's Strawberries, pmerwd oo

Gals, Strawberries, standard

Gals, Btn'berrlu. lolld
z&‘: a
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HANITOBA MARKETS.

Winnipeg, Oect. 22, — Again price
changes have been quite numerous, and
many of these have been in a lower di-
rection. There is, moreover, a likelihood
that two or three other lines will de-
cline, and such a produet as sugar is
considered by some-to be at its high
level.

Generally, business is fair. The whole-
sale grocers are dealing with the retail
erocer, and with the retail grocer only.
Sales to construetion camps, usunally
heavy at this time of year, are practical-
ly unknown. This is, of course, because
there is little or no eonstruetion work in
progress. Retailers are buying care-
fully. Purchases of eanned goods, ete.,
in ear load lots are not heing made this
vear. Undoubtedly this is partially due
to the hesitation dealers feel in finaneing
such purchases, They may, moreover,
fear that they will only he loading up
with goods, which they will be able to
buy to greater advantage in the spring.
Sueh has frequently been their experi-
ence in the past. The tendency to keep
stocks low—to order frequently in small
quantities—is becoming more and more
a characteristic of trading at the pre-
sent time.

Colleetions are reported to_be fairly

CANADIAN GROCER

satisfactory. It seems that there is a
general improvement here. There is no
doubt dealers are getting in their ae-
counts to a larger extent than in past
years,

SUGAR.—On the new basis struck
last week, all orders are being filled, and
the general impression now is that no
further advances will come for some
time at least. The heavy demand. for
sugar is over, and the raw market is de-
elining slightly, due largely to best
sugar coming on the market. These
things make present prices seem to many
the hich mark for sugar just now.

Per cwt.

Sugar, Eastern—
Extra standard alunulnted
Extra ground icing

Sugar, Western Ontario—
Sacks, per .
Barrels, per cwt. ...

HUIABBERIZASEERE R3SV
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t:::' ;‘:' % l:l‘l quarts, case 2 dos.

New, pure, quart bottles, case 2 dox. ....

DRIED FRUITS.—The new erop of
prunes is making the supply ample to
satisfy the demands, and prices are na-
turally being put on a lower plane than
those which resulted from the short erop
of last year. The California market is
still going down, and it is possible, al-
though not ecertain, that the 34e¢ de-
crease fixed this week will be followed
by another downward movement. No
further drop in aprieots has been made,
nor has there been any change in the
price of peaches. Washed currants are
down somewhat, being now quoted at
93ge. New currants will arrive about
November 1, and, it is expected, will be
sold at about the present prices. For
raisins there is a good demand, it be-
ing generally considered that the pre-
sent prices will be advaneed in the near
future. New raisins are now at hand,
the quality being satisfactory. Valencias
will be in during the next few days, but
prices for these cannot yet be named,
as under the present unusual econdition
it is impossible to arrive at the exaet
cost until the goods are actually in the
warehouses.
Apples, evaporated. new, 258
Apricots, choice, 25's
Apricots, choice. 10's .

Apricots, standard, 25's

Currants—
Dry clean

~oo
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Raisins, Valencias—
Extra select Valencias, 28’s, box.

Raisins, Sulu.nn-
Calif %%

Raisins, Australians—
Lexias, 56-1b. boxes

anel. in 25-Ib,
9 to 100
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TEAS AND COFFEES —thtle or no
change is noted here this week, -coffees
and teas both remaining at the old quo-
tations. The price of tea continues
somewhat lower than is apparently jus-
tified by present conditions.
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BEANS.—New ecrop 3 lb Canadian
heans are being quoted at lower prices
than a week ago, and if there is no
change struck will be sold in Winnipeg
at abont $3.10 per bushel. While the
crop of beans in Ontario is reported as
fairly large, yet, with the increased de-
mand from abroad, the high prices will
likely be maintained. It will be at least
some months before it is possible to
secure good dry hand-picked beans from
any source, and as the Austrian supply
is eut off this year, there is no doubt the
(Canadian crop will be ecalled upon to
fill the whole demand.

Beans—

Austrian, hand picked .................

Canadian, hand picked . o

3 Ibs, pick
Barley—

Pot, per sack, % Ibs, ...

Pearl, per sack, % Ibs, .

Peas—

Split peas, sack,
Whole peas, bushel

SASKATCHEWAN MARKETS.

Regina, Sask.,, Oect. 21.—Compared
with the past season, there will be an
increase of 50 per cent. next spring in
the aecreage ready for seeding to wheat
in the Provinee of Saskatchewan, accord-
ing to present indications,

Business during the past week is re-
ported as being good. The city business
is picking up considerably, and the
country trade continues fair. A slight
advance is reported in smoked meats,
and an advance of B0e¢ oceurred in the




sugar market. KEggs are being quoted
at 27¢; butter is weaker; while evapor-
ated apricots are much lower, being
quoted at 1134je. New evaporated apples
are on the market, and are wholesaling
at 8%ec.

Produce and Provisions—
Butter, creamery, per Ib.
Butter, dairy, No, 1

CE LT T 1)

% H
Rolled oats, 20's, 82c: 40’s, ﬂ.: o' ...
Rolled oats, b.ll of 80 ibs
Flour, 98's,

Rice, pet

Sugar, standard,

Sugar, yellow, per cwt.
Walnnts, shelled, 5ic;

Canned Goods—

Apples, gals,, case, $1.61§1.91, dos
Broken beans, 2's

Corn, standard, per 2 dozen..
Peas, standard, per 2 dozen ..
Plums, Lombard

Peaches

ONnImUWw—
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Tomntocl standard, per dozen.
Borkeye 1's. 4 doz. case .

anlBe
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Apples,
Lemons

Ora
Dried Fmitb—
Apricots, per Ib,
Apples, per b, ......
Currants, per b,

per bbl,,

P
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ALBERTA MARKETS.
By Wire.

Edmonton, Oct. 21.—Country trade is
particularly brisk, but eity shows some
slackening off owing to heavy buyine at
beginning of war, especially of absolute
staples. Fall trade is expected to he
very good when crops are all carnered,
prices being high. The shortage of po-
tatoes is severe in the south. whiech is
drawing on central Alberta. Sacks are
unobtainable from India owine to vessels
being used as Government transports.
Wheat has increased and nrice of flour
is likely to go hicher. Butter (eream-
ery) is hicher at 33e, dairv No. 1 at 26¢
and No. 2 at 2le. Cheese is 17¢. On-
tario beans have dropped ta $£2.90. Po-
tatoes have inecreased to 65¢ and rolled
oats advanced to $3.25 to $3.75. Sugar,
eranulated, is up to $8.70, and yellow
$8.05. Apples $1.50, peas $2.15, peaches
$3.55. strawberries $4.35. raspberries
$#4, tomatoes $4.35, cohoes $5.75, hump-

backs $4.35, lemons $6.75.

Prodner and Providions—
Butter, creamery, ner 1b,
Butter, dairy, No. 1, %¢c;

weewcoo
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CANADIAN GROCER

ches
Strawberries, $4.35; raspberries
Tomatoes, standard
Salmon, sockeye, 4 doz. talls, case, 1s ....
Cohoes, 1's, $5.76; Fumpbacks, 1's...... ....
Fruits—

HERIH
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NEW BRUNSWICK MARKETS,
: By Wire.

St. John, Oct. 21.—With exception of
sugar, all markets are steady. Sugar
has jumped up 50e. Indications are high-
er for Manitoba flour, but there is no
change in Ontario. Increased sales are
reported. Pork easier. American is
lower at $27 to $28.50. Molasses market
is steady, with prospects higher. Sales
are heavy in vegetables and fruits, par-
ticularly apples and potatoes. Dealers
report collections improving.
Produce and Provisions—

Bacon, breakfast, per 1b, .

Bacon, roll, 1b.

Beef, barrel

Reef, comed. 1 1b,

Pork, American clear, per bbl...

Pork, domestic, per bbl.

Butter, dairy, per 1b, .
;‘hmer creamery, per b,

2sR: 8
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I,urd compound, per
Lard, pure, per b,
Flour and Cereals—
Commeal, gran
Commeal, owllmrv
Flour, Manitoba, per bbl
Flonr, Ontario
Rolled oats, per. bbl
Oatmeal, standard, per bbl,
Fresh Friits and Vegetables—
Lemons, Messina, box ....
Oranges, Val., case ....
Potatoes, new, bbl.
Sugar—
Standand_ granulated
Unitel Empire
Bright yellow ...
No. 1 yellow ...
Paris lumps

-
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Beans, yellow eves, per bush....
Canned pork and beans, per case
Molasses, per gal.

Cream of tartar, per 1

Currants, per b,

Rice per cwt.

Cheese, per 1b,
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CLATMS FOR DAMAGED GOODS.

HERE is quite frequentlv a diffi-

culty experienced in fixing the

responsibility for damaged ship-
ments.

It is no exageeration to say that nine
times out of ten, when there is delay in
adjusting eclaims, the cause is due to
carelessness in some particular on the
part of the claimant. When a shipment
is opened and checked, if the goods or
any of them are not satisfactory, either
ir. quality or on account of breakage or
other damage, the merchant ought im-
mediately to notify the party who is re-
sponsible for their condition. If goods
are bought as firsts, and npon examina-
tion it is found that. owing to defects of
manufacture thev cannot be disposed of
as firsts, a complaint detailing the mer-
chant’s objections to them, and giving
the date of the invoice, should be sent
to the shipper without delay. He will
then be in possession of information
upon. which to base an offer of adjust-
ment, or to give instructions as to the
disposal of the goods.

In the case of breakage or other dam-
age of such a nature that it might have
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occurred while in transit, the local agent
of the transportation company should at
once be nofified, and requested to eall
and examine the shipment. Even if the
shipment has been receipted for the eon-
signee should not neglect the formality
of advising the agent that the goods are
in bad order, and to request him to take
a description of the damage, so that
claim can be entered by him.

When the consignor receives the car-
rier’s receipt ‘‘in good order,’’ his re-
sponsibility ceases, and the carrier be-
comes responsible for the safe delivery
of the shipment, and it is the duty of
the consignee to examine each package
in the shipment before accepting de-
livery. The merchant who authorizes a
carter who has no interest in the ship-
ment except to colleet his charge for de-
livering what the freight man gives him
(and many merchdnts have that habit)
to bring down any freight there may be
for him, has nobody but himself to blame
if the carter receipts ‘‘in good order’’
for a damaged shipment. But even in
such cases the merchant should put the
blame where it belongs—on the trans-
portation company. By all standards of
fairness the consignor should not be ex-
pected to stand the loss resulting from
goods arriving broken or otherwise dam-
aged; yet in almost every instance eclaim
is made on him for free replacement of
the broken article, or for repairs for it,
or for the value of the goods, and often
for the transportation charges and other
expenses as well.

Most large firms freely offer their ens-
tomers the services of their elaims de-
partment to assist them in instituting
and prosecuting claims of this nature.
But unless the consignee acts promptly,
following the proecedure outlined above
and putting the doeuments with all par-
ticulars in the hands of the consignor,
and requesting him to enter claim in his
behalf, his chances of recovering from
the carrier are meagre,

Where damage is discovered before
the shipment is signed for, same should
be noted by the agent on the receipt, if
the consignee desires possession of the
balance of the shipment.

In the event of the shipper instructing
the return to him of any goods, they
should be packed carefully and shipped
with the same promptness that an order
from a customer would receive, and the
shipping bill mailed to the consignee, to-
gether with a description of the goods.

Goods should not be returned until
the consignee has received authority
from the shipper to do so. Otherwise
they are likely to be refused, because the
original shipper will note the reason for
their return. If these instructions are
carefully followed, a large part of the
usual difficulties should be done away
with.




Bullish Wheat Market Keeps Flour Firm

An Advance of 7c Bushel Noted in Week—This Should Bring
Farmers From Cover as It Means $1.00 Net to Them—Trade Out
of Line for Export——Rolled Oats Firmer—Bran Has Been Ad-

vanced $£1.00.

MONTREAL.

FLOUR.—There is apparently plenty
of wheat and flour to be got, and no
market to get it out. Nevertheless,
prices remain as they were, and business
is practically at a standstill. Prices
quoted are purely nominai. Buying,
what there is, is of the hand to mouth
variety, and stocks in both wholesalers’
and retailers’ hands are reported to be
good; so that this state of affairs may
continue for some time. The large mill-
ers have nothing to say about conditions,
declaring that things are just the same
as the week previous. Praetically no ex-
porting is being done. The wheat mar-
ket fluctuates, now up, now down, with
little from that source to bring about a
radical change.

Winter Wheat Flour—
Fancy patents

CEREALS.—The prw‘of rolled oats
was dropped by one milling eoncern last
week, and after securing quite a lot of
business at the reduced rate, they put
them back to where they were. The drop
took place on Friday. Other ecereal
prices remain unchanged, and the
amount of business being done is small.
The oat crop is considerably smaller this
year, and has begun to arrive. With the
approach of colder weather it is certain
that the demand for rolled oats will im-
prove, so that a weaker market is hard-
ly likely just now.

FFED?.»—anmess continues

and the situation is practieally the same
as a week ago. Some lines show signs
of easing off, while others are quite firm.
Bran is easy, and as stated last week,
ean be bought from some of the smaller
millers for $23. but the big millers are
holding at $25, believing that higher
prices will prevail bhefore very long.
Shorts and middlinvs are holding their
own pretty well. The market for feed
oats was down early last week, but ad-
vanced acain. The price for uncleaned
is now 61 to 6215¢ per bushel, and for
eleaned, 65e.

Car lots, per ton
25 00

Barley chop, ton
Feed oats, cleaned, Manitoba, bush

TORONTO.

FLOUR. — The wheat market is
jumpy with a general npward tendency
and since a week ago the advance has
been about 7e. This has had effeet of
maintaining price of flour in face of a
very quiet market. Receipts have been
very light and it is expected that ship-
ments will now come more freely as the
figure has advanced beyond dollar point
to the farmer and this ought to bring
them from cover. The advance has put
the market out of line for export busi-
ness except in connection with govern-
ment orders. Millers are undoubtedly
putting considerable flour into storage at
the moment. Domestic business is very
quiet and may continue so for some time.
Heavy purchases at outbreak of war in-
dicate that consumers are prepared for
some months and retailers show no de-
sire to do anything but a hand to mouth
trade while situation is unsettled.
Bakers. too, show a disposition for elose
orders and there is not much disposition
te renew contracts, many of which eome
due at this time of year.

i

Manitoba Wheat Flour—

3

susg
O-.!

s3es ;f? 383

Flour in cotton sacks. 10¢ per bbl

iy

Winter Wheat Flour—

3

338 %
AV,

lem flonr

CEREALS.—( eroah are generally
firm on strength of grain markets. This
is particularly true of rolied oats and
jobbers are now paying 20e¢ ahove the
level of a week ago. The quotations to
the trad(- have not generally advanced.

Rarley % lhs, .
Rm'hhel! lﬂb\

-
3

Peas, Canadian, boiling, bush

Peas. wplit, 8 The,

Ralled oats, 90-1h, hage

Rolled whent. 100.1b, bhl.

Rve flane, | Ihe,

Wheatlets, 8 The, ..

Whale wheat flonr. 98 Ths,
MILL. FEEDS.—There has been a

much better demand for mill feeds dur-

ing the week and price of bran has gone

up to $24.00, although orders at $23.00
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would still meet with consideration.
Big mills have generally stuck to the
$25.00 figure, preferring to wait for bet-
ter prices rather than sell. The price
was taken down by the Ontario mills.
Weather has not been favorable for a
heavy eonsumption of feeds.

Mill Feeds— Mixed cars, per ton

FLOUR AND CEREAL.—After pro-
viding some excitement hy rapid ad-
vances, the flour and cereal market has
resumed its former quiet tone. This
week sees no advances—no change in
any direetion. From present indications,
moreover, there is little likelihood of
any price ehanges being struck for a

time.
Manitoba Wheat Flour—
Fi tents

Rolled oats, 80 lbs.
Oatmeal, ﬂm.’::lndud and gran'd, 98 Ibe ....

SANITARY FOOD REGULATION.
(Continued from page 26.)
factory, or place where food is prepared

for sale, served or sold.
DISEASED PERSONS.

Section 8.—No employer shall require,
permit or suffer any person to work, nor
shall any person work in a building,
room, basement, cellar, or vehiele ocen-
pied or used for the production, prepara-
tion, manufacture, packing, storage, sale,
distributing and transportation of food,
who is affected with any venereal dis-
ease, smallpox, diphtheria, scarlet fever,
vellow fever, tuberculosis or consump-
tion; bubonie plague, Asiatic cholera,
leprosy, trachoma, typhoid fever, epi-
demie dysentery, measles, mumps, Ger-
man measles, whooping eough, chicken
pox or any other infeetious or eontagions

disease.
——

The war has not altered the fact that
people trade at the stores that give them
the best valnes and the most agreeable
treatment.

If you are within easy reach of the
jobber, make him carry stock for you to
the createst' practical extent. That is
what he is paid a profit for.




Fall Apples Going to Consumers Freely

Advertising Seems to Be Havmg Effect Although Complaint in
Some Quarters is That Price is Not So Low as Publicity Material
Would Indicate—Prices Generally Low and Business a Little

Better.

MONTREAL.

FRUIT.—Wholesalers state that the
advertising campaign being conducted
by the Government, while having a good
effect on the sale of apples, is giving
people the impression that this fruit can
be bought for next to nothing. They
are repeatedly meeting people who ex-
press surprise when asked $3 for a bar-
rel of apples. The cool weather is be-
ginning to help sales. Baldwins and
russets have arrived, both being quoted
for No. 1s at $3. No. 1 Spys are ex-
pected to sell at $3.25, though they may
be 25¢ lower. Fancy Spys are expect-
ed to bring $3.25, as these will be held
if anything. Supplies of MelIntosh and
Fameuse are not sufficient to cope with
the demand. A bigger rush of apples
may lower prices, though not on Spys
or Baldwins, Alexanders and Colverts
are now off the market. The orange
market is firmer than last week, but
they are moving slowly. Very few are
coming in. Lemons are moving fairly
well at $3.50, probably due to the oys-
ter season in part. Canadian grapes
are bringing 17 to 20e¢, and are not ex-
pected to go lower. The supply fluctu-
ates considerably. Tokay grapes are
higher, in auetion bringing around $2.40.
Cranberries from P.E.I. are selling as
low as $5.00 per bbl, but Cape Cods
bring $6.50.

Apples—

TR e I AR el e i ity

Colverts, No. 1

Baldwins, No. 1, bbl

Spys, No. 1, bbi.

Russets, No.*1, bbl. .....

Greenings, No, 1, bbl,

Alexanders, No. 1, bbl

Fameuse, No. 1, bhl.

MeclIntosh Reds, No. 1, bbl.

No. 2, all varieties 60c las per
Bananas, crate
Cranberries, bbl.
Grapefruit, Janmiu case
Grapes, Cal., x
Grapes, Can.,
Lemons, Messinas—

Extra fancy, 300

Limes, small boxes

Oranges—
Cal. late Valencia, 150-176-200-216
Cal., 100.126-150-288 size bo:

VEGETABLES. — The . prineipal
change this week is in the price of hot-
house tomatoes, which have advanced
from 10¢ per Ib. to as high as 25¢. Po-
tatoes are getting plentiful, and every-
body is handling them; so that the in-
creased demand (which is marked) is
not noticed by any one wholesaler. Egg
plants are getting much smaller in size,
and are practically done as far as this
country is econcerned., In future they
will be imported from the United States.
Celery, canliffower and eabbage are very
plentiful just now, and are having a
fairly good sale at rather low prices.
Peppers are slow for the time of the
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year. Head lettuce are expected to be
selling at 90¢ doz. by the end of the
week; in fact, this price is being real-
ized already. American beans are
changing hands for $2.50 per basket,
which is not a high price for the time
of the year. Business is reported as
very quiet.

Artichokes, bag
Beans, American, basket

Cabbage, per dozen ..
Carrots, bag
Canlifiower, dozen
Cucumbers, dozen .
Oelery, Q0% iciivoisine
Egg plant, per dozen ..
Lettuce, head, per box
Curly lettuce, per box .
Onions—
Spanish, per case ....
Spanish, per % case
Native, per doz. bunches
Red, 100-1b, bags
Parsnips,
Parsley, doz.

Potatoes—
Montreal,
Potatoes, Jersey, hpr.
Spinach, Montreal, in boxes ..
Tum bag

OO OOD WM
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Tomatoes, Montreal, box ..
Tomatoes, hothouse, 1b,
Watercress, doz.

CONOOD OOt

TORONTO.

FRUITS.—With low prices generallv
prevailing business has picked up some-
what during the past few davs, accord-
ing to wholesalers. This particularly re-
fers to the business in apples which are
moving freely and of whieh the econ-
sumption promises to be heavyv. Gener-
ally the prices are 2.25 to 2.50 for good
varieties, and for No. 2’s the figure is
40c to 50c¢ under. Dealers believe that
extensive advertising is having a favor-
able effect on the eall for apples. Grapes
are still coming freely and continue
cheap. This is about the last month for
California Valencia oranges, and the
prices are spread over a bigger range
without material change.  Cranberries
are still being sold at 6.50 hut this price
is eonsidered low for Cape Cods although
some of the later arrivals may go even
cheaper. TLemons are at the same price
and there seems to he no diffieulty in
getting supplies.

8% 8338

Cantalounes—
Canadian, basket ...
Colorado, crate
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Green peppers, bnket

VEGETABLES.—Favorable weather
for the vegetable harvest and a good
crop is having the tendeney to put
prices still further down and the result
is that there is a very fair demand and
a good volume passing. Beets, carrots,
cauliflower, onions, red peppers, ete., are
reduced. Tomatoes are a trifle dearer
and the season is drawing to a close
after holding out unusually well on aec-
count of the fine weather. Potatoes
have not changed in price. There is a
good erop in Ontario and the quotations
although low are expected to last. The
demand here is not strong.
Beets, Canadian, bag
Beans, Canadian, basket ..
Cabbage, Canadian, dozen
Carrots, bag
Caulifiower, doz,

Citrons, doz.

Egg Plant, 11 qt. basket
Cucumbers—
Slici

cocoo
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ececo
8RR
cecococe

Onions—
Spanish, hl( cme
Can,, 751b,

i
23

Red pepy
Potatoes,

Sweet potatoes, hamper .
Sqnash, Hubbard, doz.
Lettuce, box

l‘lrmlp. Canadian, bag ...
Persimmons, Califonia, crate
Pommegranates, doz. ...........
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WINNIPEG.

FRUIT.—The demand has improved
materially durine the week. There has
been a still further advanee in pears,
which are now quoted from $3 to $3.50.
Tokays are also stronger, being quoted
from $2.25- to $250. Apples have
dropped somewhat, in boxes being quot-
ed from $3 to $3.50.
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Val-
encia onions, which are now quoted
from $4 to $4.25. The demand for sweet
potatoes is improving and B.C. ecelery
continues to sell well.

unlv
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VEGETABLES. —
change in this market is a drop in




Further Reductions in Prices of Hams and Bacon

Toronto Quotations Off Another Cent or More and Montreal Also ;
Easy—Hogs Are Cheaper—Revival of Export Business ih Eggs
. Creates Firmness in the Situation.

MONTREAL.

PROVISIONS.—Lard market still
remains weak. Considerable exportation
is taking place to Europe, but the time
is approaching where Europe will be
able to supply her own wants from her
own resources. Low prices for ecotton
seed oil will make compound lard very
attractive as compared with pure lard,
and will eut inroads into pure lard busi-
ness. Prices are down l4e¢ this week.
Barrelled pork is a dollar per- barrel
cheaper again this week, which is due to
cheaper hogs on the market. The de-

mand for meats of any kind is only fair.

The dressed hog market has a deecided-
ly easier tone, priees this week being
1234 to 13e, which is from 14
lower than a week ago.

to 34e

b,
019
018
oM
02
0%
o
02
01
015
0 16%
08
(3]
o
0
0 15%
0 14%
015%
bbl.
31 00
31 00
30 00
. 20
Per 1h.
s 012%
013%
013
013%
012
o 0 13%
Cases, 3 and 51b, tins, 60 in ca 9138
Bricks, 1 Ib, each T o
Lard, anpound—
Terces, 36 Iba., net .............. . nr
Tubs, 50 Ihs., net .. . Ve e 010
Boxes, 50 Tbs., met ...... 0 10%
Pails, wood, 20 Ibs,, net 0108,
Pails, tin, 20 1bs,, gross 0 10
Casps, 10-1b. tins, 60 in ca 011%
Cases, 3 and 51b, tins, 60 in 0 1%
Bricks, 1 1b,, each ......... 012%
oge—
Dressed, abattoir killed ................ 127 130
BUTTER. -— Market firmer, and

chances are for advances during the
week end. Markets in the country were
all up last week and. as it is getting to-
wards the end of the season, and stocks

are short of last year by between 65,000

and 75,000 hoxes.
Butter—
Pinest creamery, new milk ........... 02
g e e el 0% 0%
CHEESE.—Market is firm, new made
bringing from 16 to 17e¢, and old special
18 to 19¢. Small stocks here and in
Great Britain, and demand for export to
the latter eountry, are causes of ﬁrmer

market.

EGGS.—Market has a considerably
better tone than a week ago, due to ex-
port business which has begun. Quite a
few thousand cases will leave this week
for England—a temporary resumption
of business which disappeared four
vears ago, and is due to the war cutting
off supplies in England. New laid eggs
are still bringing 35¢, and selects 30c.
~qgs, case lots—

New laids
Selects

035
]
2%
=
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HONEY.—Crop, as reported before, is
mueh smaller than on previous years,
and has affected the price, and there is
likely to be a further difference in the

near future. The demand is only fair.
White Clover Bunckwheat

Honey— per 1b,
Barrels ... ... n M
Tins, 60 Ibs, . 012 00
Tins, 3 Ibs, ... 012% 010
Tins, § and 10 ¥ 012% 010
Comb, 13-14 oz, secti . 017018 014016

POULTRY.—Prices are all down ow-
ing to light demand, and to the fact that
a great deal of poor stock is coming on
to the market. It has been stated that
farmers would not earry over their stock
this year on account of high prices of
feed. This is true, and judging from
the quality of stoek they are sending in,
they have not heen feeding any grain to
them for some time. -~ Wholesalers are
finding it necessary to fatten them up
themselves, before they are in condition
to be put on the market. Fanev stock is
bringing good prices, and there is a good
demand for it as so little is eoming in.
As soon as the nights are eool enonch to
allow stock to be thoroughly cool hefore
shipping, dressed poultry will be shipped.
Some lots of dressed stoff are coming in
now. but it is very poor. Fowls of 3 to
414 1hs, are down to 9 to 12¢ per Ib.
Fresh Stock—

Fowls, 5 1b. and up

Fowls, 3 to 4% b, ...

O01d  cocks

F‘lnm fat milk-fed chickens

Chickens

Youneg dncks
Old ducks ..
Geese

o220 09099
ot ek o o et et
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TORONTO.

PROVISIONS.—There is a noticeable
falline off in the econsumption of hams
and baecon. This is no doubt partially
due to the season and the waninz popu-
larity of cooked meats with the eool
weather but the general tendeney of the
common people to buy eheaper coods is
also an important factor: also there is
the weakness of the hog market owing to
the diffieulty of exportation and the fact
that the West is shipping instead of tak-
ing stocks from the east. =~ Prices are
off this week a cent to a eent and a half
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all round. Barrelled pork is also down
a couple of dollars. Lard is easy but
prices remain as last week.

Hams—

TR | SRR A R R ) 0 18%
Medium, per 1b. 018
Large, per Ib, o
Backs—
Backs, per 1b, 0z
Boneless, per 1b, . 024
Pea meal, per lb, o
Bacon—
Breakfast, per Ib. .........cccevinnienns 018 019
Roll, per Ib, .014% 015
Shonlders, per Ib, 014
Pickled t
Dry_Salt Meats—
Long_ clear bacon, light 014 - 0MX

Cooked Meats—
Hams, boiled,
Hams, roast,
Shoulders, boiled,

cooco
BEER
o
B

Shoulders, roast, per 1b, o2
Barrelled Pork—

Heavy mess pork, per bbl. ............ 2500 26 00

Short cut, per bbl, ....oooviiiiiiiinnns 2000 29400
Lard, Pure—

Tierces, 400 Ibs., per 1b. ...cooiiiiinnns 012% 012%

'l‘nbs. DO cicvenssie . 012% 012%

Paflf ..cceive srsecssesiinans .08 0 13%

'l‘inn. 3 and 5 Ibs,, per 1b. . 013% 013%

Bricks, 1 1b,, per 1b. ...ccovviveinianes 014 0 14%
Lard, (‘nmpoxmd—

Tierces, 400 1bs,, per 1b, 009% 009%

Tubs, 50 1hs, per Ib. 009% 010

Pails, 20 1ba,, per Ib. 009% 010%
Hogs—

F.0.B., live, per cwt. 760

Live, fed and watered, 8 00

Dressed, per cwt. ...cccvvvviiaiiiiiianes 12 50

BUTTER.—Situation for butter is
oenerally firm and the tendency if any-
thing towards a higher level. Weather
still continues open but a change may be
looked for at any time. There is a ques-
tion as to whether the good demand and
high prices for eheese may not be affect-
ing the butter output which seems to be
falling off.

Bntter—

Creamery prints, fresh made 0o® 03
Separator prints ..o 027 0%
Dairy prints, cholce 02 o
Dairy, solids ........ 02 0N
Bakers ..........ooen 018 02
CHEESE.—Situation very firm and

price quotations are a shade higher.
Demand for export continues very firm

and ‘good shipments have been "going

forward.

Cheesr—
014, large 017T%
Ol twins ... 018
New, large . D 16%
New, twins . 016% 016%

EGGS. ~7Thore ‘ms hvon an interesting
development in the ege situation during
the week. This was the advent of old
country buyers in the Canadian market,
resulting in the exportation of a couple
of thousand cases from Ontario, and the
outlook is that the = shipments may
amount to fourteen to fifteen thousand
cases. This is the first time in several
vears that eggs have been exported to
England. Demand is due to war eondi-
tions and the effect has been that while
there are no important changes in prices
the situation is strong in contrast with
weakness a week ago.

, case lots— Per dom\
Strictly new laid, in cartons 0§
Straights
Straights .

e egpe




POULTRY.—Market is quiet. De-
mand is light and receipts the same.
Question is whether farmers are holding
" for higher prices, which are not likely
to come, or whether the weather has not
yet been cold enough to force the chick-
ens from their outdoor roosts. Tt is be-
lieved that high price of feeds and weak-
ness of demand for luxuries will mean
cheap poultry this fall. Price quoted
below are buying quotations. Selling
prices to trade are le¢ to 2¢ pound
higher.
ant\ Stock— Dressed,

10

Turkeys, young ..

Turkeys, old Tom
Dneklings ..........

oor:j)wo 01001
e 008009 0120 14

HONEY.—Business is fair and
shonld improve with eooler weather.
Market is inclined to be firm with some
talk of priees being slichtly advanced on
acecount of short ecrop; there is some
speculation, however, as to extent of
holdings from last season which are be-
lieved to be large.

Honey—
C{over honey, bbls,, per 1b
1 Hue ...

PROVI$IONS.—The general tone of
the markdt is firm, and advances may
be expectefl at least until the end of the
vear.

Cured meats are generally quoted as
a week ago. Hams, however, have been
dropped 1le, this being a rather usual
decline, which comes at this time of year
as result of falling off in the demand for
cold boiled hams. Lard remains at the
prices to which it was recently ad-
vaneed.

Cured Meats—

< o

BUTTER. — Still an upward move-
ment is expeeted, but no advances have
been struck during the week. The sup-
plies on hand are thought to be quite
sufficient until the 1st of the year. Tt
may then be necessary to get in some
Eastern butter, when prices would cer-
tainly . advance to cover the freight
charges on this.

Butter—

CHEESE.—This market continues
steady. It is not expeeted that any

change will come for some time.

Cheese—
New,

EGGS.—While the advance of last
week has not heen followed by a fur-

CANADIAN GROCER

TEN COMMANDMENTS OF
MAIL ORDER HOUSES.

The following ten eommand-
ments are offered by one phil-
osopher, for the guidance of
catalogue house patrons:

1. You shall sell your farm
produce for cash, whenever you
can, but not to us. We do not
buy from you.

2. You shall believe our state-
ments and buy all you need
from us because we want to be
good to you although we are not
acquainted with you.

3. You shall send the money
in advance to give us a chanece
to get the goods from the fac-
tory with your money. Mean-
while you will haveto wait pati-
ently a few weeks as that is our
business method.

4. You shall buy chureh bells
and church fixtures from us and
forward the money in advance,
for this is our business method
and you shall collect from the
business men in your town as
much money as yon ean for the
benefit of your ehurches as it is
against our rules to donate for
building eountry churches.

6. You shall buy your tools
from us and be your own me-
chanie in order to drive the me-
chanies from your vieinity, for
we wish it so.

7. You shall induce voar
neighbors to buy everything
from us as we have room for
more money—less money there
is in your eommunitv the sooner
we can put your local merehants
out of business and charge yon
what we please.

8. You shall look often at the
beautiful pietures in our ecata-
logues, your wishes will inerease
and so vou will send in a big
order although you are in no
immediate need of the goods
otherwise you might have some
money left to buy some neces-
sary goods from your loeal mer-
chant.

9. You shall have the mer-
chants who repair your goods
you buy from us book the bills
go you can send the money for

. his labor to us for new goods,

otherwise he will not notice our
influence.

10. You shall in case of sick-
ness or need apply to your loeal
dealer for aid and credit as we
don’t know von nor do we care
to

46

ther upward movement, yet there are
indications that prices will go still high-
er. An upward tone to the market in-
deed may be expected until January,
when Southern eggs will commence to
reach this market.

ANOTHER CO-OPERATIVE
CONCERN.

The ‘‘Toronto. British Co-operative
Society, Limited,”’ is the high-sounding
name of a new concern granted an On-
tario charter to ‘‘buy, sell, manufacture
and deal in goods, wares and merchan-
dise.”” The ecapital of the ecompany is
placed at $10,000. The incorporators
are given as follows: Arthur Edward
Crate, postal clerk; Robert Cassels,
shipping clerk; William John Rell,
dranghtsman; Andrew Baxter Law, real
estate agent; George FEdgar Fenton,
painter; John Charles Sim, plasterer;
Walter Franeis Ellis, grocery salesman; -
Frederick Joseph Downie-Bacon, seere-
tary; James Thomson, baker: and Ar-
thur Ellis, loomfixer, all of Torento.

— -
POTATOES IN NEW BRUNSWICK.

Since the outbreak of the war the
Provincial Government of New Bruns-
wick has ordered 100,000 bushels of
potatoes for the, English troops, as the
province’s gift in part, and this week
added 15.000 bushels more to be given to
the aid of the Belgians, There is a great
abundance of potatoes in New Bruns-
wick this fall, and low prices are ex-
pected to prevail.

——{——
VALUE OF CHOCOLATE.

Quite recently a gentleman in Europe,
observing the passage of some troops
through a village, noticed the women, in
their enthusiasm, offering little gifts to
the soldiers, and, making some inquiries,
ascertained that the soldiers almost in-
variably asked for choeolate or cigar-
ettes. Lately European Governments
have made large purchases of chocolate,
finding that it is the favorite emergency
ration on aceount of its small bulk and
the large amount of nutriment it con-

tains.
——

FARRINGTON PHILOSOPHY.

Oftentimes a profit may be made by
buying iow when one could not be ob-
tained by selling high.

If it is absolutely necessary that you
employ your relatives or your wife’s re-
latives in your store, do so, but tell them
that when business is in question re-
lationship must be forgotten.




Fish Dealers Preparing for Winter Business

Stocks Are Being Secured Before the Close of Navigation to
Reduce Freights—More Interest Now in Smoked Lines Although
Weather Has Been Very Unfavorable — Better Business on

Oysters.

MONTREAL.

FISH AND OYSTERS.—Fresh had-
dock and cod are in fair supply with no
changes in prices. Supplies of frozen
halibut have been coming in, as fresh
stocks were scarce. Supplies are plenti-
ful this week, however. Lake fish are
all plentiful, and prices reasonable.
Fresh cured haddies; kippers and bloat-
ers are beginning to arrive daily, as well
as fillets. Salt cod and salt herrings are
also starting to move.  Swordfish are
now off the market. With the close of
navigation approaching, people at a dis-
tanee are buying more freely in order to
save freights, and are stocking up for
winter. This is making business brisker.
Business in shelled oysters has shown
signs of improvement this week. Prices
are lower.

TORONTO.

FISH AND OYSTERS.—Business has
heen largely confined to fresh fish and
has not been very active. Warm weath-
er has handicapped trade in dried and
smoked fish for the reason that these
varieties are rather precarious stocks to
handle -with mild temperatures.

Demand for oysters has also been af-
fected by the warm weather, but has
been showing some improvement of late.

FRESH FISH,

Halibut, fancy, express, per 1b
Haddock, fancy, express, 1b. .
Steak cod, fancy, express, Ib
Market cod, per Ib,

Flounders, fancy, express, 1b...
Gaspe salmon, per

B, C. salmon ....

Chilled salmon .

Dressed bullheads,

Whitefish, per Ib,

Lake trout, per 1b, ....
Bluefish, per Ib. .

P“ 100
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rBole—-LAKI AND RIVER.
White fish, large, per Ib 10-.11
White fish, small tnllbee- per 1b.. .
Lake tmut. large and medium, Ib. .11-
Dore, dress or round, lb. K
Pike, dressed and hud]u. 1b....e o
Plle, round, per 1b,

PICKLID FISH
Salmon, Labrador, tierces, 300 Ib....
Salmon, Lnbrldor bbls., 200 Ibs..
llhnon glbnd{;ri half bbls., 100
8 L Osy

Sea trout,

-

®owo: ;;;;-qﬁaﬁﬂuq.s §
8§:8: S2RAASSL838838

rrings, Labrador, half bbls,
Herrings, Nova scoth bbls..
He , Nova Scotia, half bb
Lake trout, half bbls,

ebec sardines, bbls.

, kegs. 085 070100
Holland herrings, mixed, half bbls
Holland herrlnn mlxed, k
Lochfyne herrings, box 1
DRIED AND PREPARED FISH.
Dried codfish, ‘medium and small, 100 1b. 7 00
Dried hake, medium and large, 100 1b (]
Dried Ilock medium and large, 100 b, 600
or skinless codfish, 100-1h, as
fish, 21b, blocks, 20.1b,

Bomle- eodfish, .in_2-1h. and 3-1b. boxes
BULK OY‘I'ITRS OLAMB

Standards, solil meats, gal. .

Standards, ordimry gl ...

Selects, per ga

Best clams, lmp. gallon .

Best scollops, imp, gallon

Rest prawns, imp, gallon ...

Best shrimps, imp, llon

Sealed, hest standards, quart cans, each 035

Sealed, hest select, quart ecans, each 045

OYSTERS, OlA\ls MUSSELS AND SHELL FISH,
CRUSTACEANS, ETC.

Oysters, per

gal.
Cape Cod shell oysters, pe:
Malpeque, shell oysters, ulecud J.AP,,

O 1D Dt 0D it e
R3IIZ33A*

Live lobsters, medium and large,
Boiled lobsters, mulium and large, 1b..
Boft shelled crabs, d

Winkles. bush.

Little Necks, per 100

WINNIPEG.

FISH.—The demand during the past
week has been good, and it becomes evi-
dent that when reallv eold weather #-
rives, fish are goine to sell better ti in
for some years. Undoubtedly the present
high price of fresh meat, and the need
which people are feeling at present of
economizing, has something to do with
this. For oysters there is not yet a
heavy eall, but it is likely that cold
weather will stimulate this.

33:2;;;235532

SUBVENTIONS TO SEED GROWERS.

Ottawa, Oct. 22.—The war has cut off
a large proportion of Canada’s supply of
field, root and garden seeds, which
hitherto have come from France and
Germany, and in order to stimulate pro-
duction in Canada of clean seeds the De-
partment of Agriculture has decided to
grant annual subventions to be paid per
pound of re-cleaned seeds to bona-fide
growers of them. The subventions will
be paid under the direction of experts
employed by the Federal and Provincial
experiment stations.

The subventions now offered to Can-
adian growers will offset European cheap
labor in re-cleaning seeds. They include:
For mangel or sugar beet seed, 3 cents
per pound up to a maximum of 10,000
pounds; for turnips, or Swedes, 4 cents
per pound up to a maximum of 5,000
pounds; for parsnip seed, 7 cents per
pound up to a maximum of 500 pounds;
for cabbage seed, 25 cents per pound, up
to a maximum of 400 pounds; for onion
seeds, 25 cents per pound, up to a maxi-
mum of 2,000 pounds; for cucumber seed
20 cents per pound, up to a maximum of

100 pounds.
sl
R.M.A. FOR ST. JOHN, N.B.

St. John, Oect, 22.—(Special).—A
movement is afoot in St. John to have a
branch of the Retail Merchants’ Asso-
ciation of Canada formed here, and to
have a provincial executive as well. A
meetine was held this week in the Board
of Trade rooms, which was addressed by
N. C. Cameron, of Peterborough, Ont.
He was given an attentive hearing by a
representative body of local dealers, as
he put forth the advantages of organiza-
tion, and as a result of his visit there
geems every likelihood that an associa-
tion will be formed here. A committee
was appointed to take the matter up
with the general body of retail mer-

chants.
G

Do show articles of good quality.
People will forget the price, but they
will not forget or forgive if you supply
them with poor quality.

S -

WORTH $20 A YEAR.
Editor Canadlan Grocer:—

The Grocer is all right and is worth tem
times the price asked.
C. LACROIX,

19 Rue %t. Joseph, Quebec, Que.
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A True Patriotic
Manufacturer

Ample excuse was given us by the
rise in price of flour following dec-
laration of war to raise the price of

Hirondelle

(Swallow)

nd

L’Etoile

(Star)

brands of Macaroni, Vermicelli and
Spaghetti.

We Have Stuck

to Our Prices

even though we are scarcely able to
meet the increased demand for these
goods, owing to the fact that the im-
ported goods are practically off the
market and to the economy of this
extremely nutritious and whole-
some food.

Take advantage of the demand for
Canadian-made goods and the in-
creasing patriotic sentiment by
stocking these Canadian lines.

C H. Catelli, Limited

Montreal

AGENTS
Tees & Persse, Limited, Winnipeg
C. C. Mann, Toronto

‘Eby-Blain Co., Ltd.

QUOTATIONS FOR

PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

——

BAKING POWDER.

WHITE SWAN SPICES AND
CEREALS, LTD.

Per doz.
OS¢ Tins, 4 dosz.
weight 10 1bs.
doz,

weight 35 1bs.
12 oz. Tins, 4 doz.
weight 48 lbs. 160
16 oz. Tins, 4 doz. X
225

' 500

COOK'S FRIEND BAKING
PO VDER.

W. D. Mclaren, Limited.
In Cartons—
No. 1 (25¢ size), 4 do=z.
No. 1 (25¢ size), 2 doz.
No. 10 (20c size), 4 dos.
No. 10 (20¢ size), 2 dos.
No. 8 (15¢ size), 4 doz. cs.
No. 2 (10c size), 8 doz. cs.
No. 2 (10c size), 3 doz, es.
No. 3 (5¢ size), 4 dosz. cs
Also in tins. Prices on
application.

ROYAL BAKING

Sizes
Royal—Dime
» b, ..

POWDER

Barrels—when packed in bar-
rels one ger cent. discount will
be allowe

FOREST CITY BAKING
POWDER.

12-0%. tins

Keen's Oxford, per Ib. ...
In 10-1b. lots or case

COUPON BOOKS—ALLISON'S.

For sale In Canada by The
., Toronto: C.
O. Beauchemin & Wils, Montreal,
$2, §3, §5. 510, $15 and $20. Al
same price, one size or assorted.

UN-NUMBERED.

100 books and over, each 0 033

500 books to 1,000 books, 0 08
For numbering cover and nel

coupon, extra per book, 3§ cent.

CEREALS.

WHITE SWAN. Per case.
Bhelau Flour (Belf-

bs.
Buckwheat Flour (Self-ris-
ll’zg)‘”l dos. to case, welght

S——

Pancake Flour (Self- ﬂlinl’)o
3 dos. to case, welght

1bs,

Brenkfut Food, 2 dos. to
case, weight 85 1bs. ...... 330

King’s Food, 2 dos. to case,
weight 95 ibs.

Wheat Kernels
case, welght

Barley Crlnpl 3 dos. to case,
weight 50 Ibs.

Flaked Rice, 3 “dos. to case,
weight 50 1bs. 3

Flaked Peas, 3 dos. to case,
welght 50 1bs. 3

DOMINION CANNERS,
LIMITED.

Aylmer Pure Jams, 16 os. Jars.
Per dox.

Strawberry, 1914 pack ...$2 20

Raspberry, red, heav)
syrup

Blncl Currant

Red Currant

Peaches

Pear, Bart.

Aylmer Pure Jellies
Red Currant ..coccvcennes 210
Black Currant
Crabapple
Raspberry and red currant 2 10
Raspberry and gooseberry 2 10
Plum jam 1K
Green Gage plum stoneless l tﬁ
Gooseberry

Aylmer Marmalade

Orange Jelly
Lemon
Fineapple
Ginger

Aylmer Fure Preserves—Bulk
51bs.. 7ihe
Strawberry 072
Black currant
Raspberry

Aylmer 14's and 30's per Ih.

Strawberry
Raspberry

COCOA AND CHOCOLATE.

THE COWAN CO,, LTD.

Cocoa—

Perfection, 1-1b. tins, dos...
Perfection, 3-1b. tins, dos..
Perhcuon. «1b. tins, dol.
Perfection, 10c sise,
Perfection, s-h. un. wr u»
Soluble blll ll.
Soluble, b o
London Pnr. por lb

8 1 quotations for”C
g:d. rrels, kegs, otc.

coccorue
113 453 3

§

(Unsweetened Chocolate).

Porfocth- choeohu
size, 2 dos. in box, dos..
on _ehocolats, 10¢
sise, 2 and 4 dor 'm bdox,
dos,

X8
Vanilla, %-Ib., 6 and 12-1b.
DO so¢ s66 vgs abs sovo
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1 ( This is your opportunity to break in on the
vast Western market.. We are right on the -
ground with seven large warehouses and a

®
Get ln large staff of efficient salesmen ready to

place your goods before the buyer in a way

é that will produce certain results.
Whlle the We have an intimate knowledge of the com-
mercial conditions, and we will give you
& conscientious, thorough, and satisfactory
k t service. We handle goods on a commission
mar e IS basis, and are open for any line not compet-

ing with those we already carry.

readeSti ng Write'us for terms and particulars
etf NICHOLSON & BAIN

Wholesale Commission Agents and Brokers
HEAD OFFICE, WINNIPEG, MAN.

Branches:

LETHBRIDGE, REGINA, SASKATOON
EDMONTON, CALGARY, VANCOUVER

L

A tip on the side,
Mr. Grocer

Did it ever oceur to you that you can make more money selling
Malcolm’s lines of Condensed Milk and Condensed Coffee than
any other line on the market? Malcolm’s lines of Milk and
Coffee are making new and satisfied customers every day. For
uality and deliciousness they are unsurpassed. Our Condensed
offee, with milk and sugar added ready for use, is a seller from
the start. No other brand can equal it for flavor.

PRICES:
St. George Brand Coffee, 2 doz. in case
St. George Evaporated Milk, 4 doz. in case
Banner Condensed Milk, 4 doz. in case
Princess Condensed Milk, 4 doz. in case
Premier Machine Skimmed, 4 doz. in case

Order them from your wholesaler or direct from the factory.
Delivered in 5-case lots to any point in Ontario or East of
Halifax. We will prepay freight up to 50c. per 100 lbs.

Malcolm’s Condensing Co.
ST. GEORGE, ONTARIO
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HITE SWA

“Breakfast Foods”

There are Breakfast Foods and
Breakfast Foods. There’s a new
one every once in a while.

But White Swan Breakfast Food has
been on the market for twenty years
and is a Food, not a Fad. Its merit
is steadily winning recognition and
new satisfied customers. At the St.
Louis World’s Fair in 1904 it won
the gold medal—the highest award.

White Swan Breakfast Food is
“Made in Canada” from the best of
Canada’s Wheat by Canadian mill-
ers. It is attractively packaged and
will make a fine showing. Put a
display on your counter and tell
your customers about it. It will pay
you well.

It costs:

2 doz. to case, per case,
Shipping weight 85 1bs.

Don’t bother about pen and ink.
Pencil your order on the margin of
this sheet and mail it in. We'll look
after your order just as promptly
and carefully. Try it.

WHITE SWAN SPICES AND CEREALS, LIMITED
TORONTO, ONTARIO

Diamond, 8's, 6 and 12-lb.
boxes

Diamond, 6's and 7's, 6 and
12-1b. boxes

Diamond, ¥'s, 6 and 12-lb.
boxes
Icings for Cake—

Chocola! white, pink,
lomon oun‘e. maple, al-
mond. cocoanut, cream,

-1b. packages, 2 dos.
in box, per dos.
Chocolate Confections Per 1b.
buds, 5-1b. boxes.. 0 87
medllllonl, 5-1b.

o

028

03

028

o

. 037

(‘on'ee dropl 5-1b. boxes.. 0 87

Lunch bars, 5-1b. boxes.. 0 37
Milk chocolate, 5S¢ bundles,

3 dos. in box, per box.. 136

Royal Milk Chocolate, B¢
l;)lkel, 2 dos. In box, per

085
Nut milk chocolate, %'s, 6-
1b. boxes, 1b. 037
Nut milk chocolate, ¥'s, 6-
1b. boxes, Ib. 037
Nut milk chocolate, 5¢ bars,
24 bars, per box 085
Almond nut bars, 24 bars
per box

JOHN P. MOTT & CO.'S.

Miss N. Estabrook, St. John N.
B.: J. A. Taylor, Montml P,
Q.; M. Hannum, Ottawa, Ont.:
Jos. E anlei & Co., Winnipeg,
Man.; Perue, Calgary,
Alta.; Russell, Johnson, Edmon-
ton; D. M. Doherty & Co., Van-
couver and Victoria.

Fl&te 10c size (for cooking) °

Mott's ‘breakfast cocoa, 2-
doz. 10c size, per dosz. ..
\'nt mllk blll‘l. 2 doszen in

No. 1 chocolate

Navy chocolate, 3's
Vanflla sticks, per gr
Diamond chocolate, 14's ..
Phln choice chocolate M-

CONDENSED AND
EVAPORATED MILK.

BORDEN MILK CO., LTD.
East of Fort Willlam, Ont.

Preserved— Per case.

rle Brand, each 4 dos.. ‘ e
ndeer Bnnd each ¢
25

Evngornted (Unlwmned)—
arles Brand, small,

NN & QU sivicanrssnns 200
Peerlnl Brand, small, each 2 00
St. (‘bnrln Bnnd Family,

each 4 dos 390
Peerless

each 3w

4 3 %0
|t Charln Brand,

each, 4 dox, 45

4050

45

b 8(. (‘hnrln Brand, Hotel,

each, 2 dox.

% 1b. ti

Peerless Brand, Hotel,
each, 2 dos
Jezrley Bnnd Hotel, each,

COFFEE,

WHITE S8WAN SPICES AND
CEREALS, LTD.

WHITE 8WAN
2 dos. to case,
Ibs.

ENGLISH BBEAKFABT
COFFEE

% 1b. ti
welght

1 1b. tins 2
welght lb 1bs.

MOJA.

tO case,

weight

PRESENTATION COFFER.
A Handsome Tumbler in Each

1 Ib. tins, 2 dos to case,

per 1b.
Shipping welght,
case.
MINTO BROS.

MELAGAMA COFFERE,

1s,

1s, s,

is oll'\ U & (- . ol

1s, ‘AJ-s - SR ¢ ISP SRR 38
Packed in 30 and 50-1b. cases.
Terms net 30 days prepald.

(MINTO COFFEE (Bulk)
M Bean or Gr.
I Bean or Gr.
N Bean or Gr.
T, Bean or Gr.
O Bean or Gr.
Spec, Grd. Compound

Packed In 25 & 50-1b. tins,
FLAVORING EXTRACTS.

WHITE B8SWAN FLAVORING
EXTRACTS—ALL FLAVORS

1 oz Dbottles,
welght 3 1bs.
2 o bottln.
weight, 4 lbs

% o03. Dbottles
weight 6 lbs.
4 o= botllu.

wclgh! 40 1bs.
Bnli por gallon,

CRESCENT MFG. CO.
CRESCENT MAPLEINE

Special Delivered Price fer
Canada
Per doz.

1%4-oz. (4 doz, case) weight

9 bs., retafl each 16c.... $1 40
1 os. (4 doz. case), welght

14 lbs,, retall each 30¢, . 255
2 o= (3 0%, case), w'llht

15 1bs., retall each 50c. 440
4 ox. (2 doz. case), wel.bt

17 1bs., retail each 900
8 ox. (1 dosz. case) l&)t

17 1bs., retail each $1
Pint (1 doz. case), wetght

20 1bs., retail each $3...
Quart (1 dos. ease), welﬁ;t

53 1bs., retall each $5 47 7
Gallons, each, retail each

$20 17
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Fresh Pork
Sausage

This is the Season for Sausages,

ddlliiiiidiiiiiiiididiiiiididdiddddddididdds

and they are the very finest goods
on the market. Prices are no

higher than last year.

SIS ISLSSSSLSSSSS LSS LSS S

Let us book you up for regular

e

shipments every day by express or

s,

as required.

Made under Government inspec-
tion.

F.W.Fearman Company
HAMILTON e
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You're Sure of Steady
Sales When You Stock

Paterson’s
Worcestershire
Sauce

For the extreme care exercised in
preparing, the delicious flavor de-
veloped, the sanitary precautions
scrupulously preserved, the per-
sistent uniformity and quality,
and the safe-from-harm packing
in sealed cork bottles have made
Paterson’s the insistent choice
of ecareful and discriminating
housewives,

Make sure of steady sales by get-
ting Paterson’s Worcestershire
Sauce on display in your store.
Ask your nearest wholesaler to
send you a trial case.to-day.

ROWAT @& CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS:

Snowdon & Ebbitt, 325 Coristine Bullding, Montreal, Quebec,
Ontario, Manitoba and the Northwest; F. K. Warren, Halifax,
N.S8,; J. A. Tiiton, 8t. Jehn, N.B.; C. E. Jarvis & Co,, Van-
couver, B.C.

Mince Pies
Only a Few
Weeks Away

It’s .only a few weeks until
Christmas. The cool nights have
already got women to thinking
about Christmas baking — and
mince pies!

The mince pie trade is worth
hustling for and you can get a
goodly share of it with

Shirriffs
Mincemeat

This mincemeat has a just like
“home-made” taste that discrim-
inating home cooks like. And
why shouldn’t it be delicious? It
18 made from a ‘“home-made”
recipe from carefully mixed fruits,
peels and spices, all ingredients
being of the highest grade.

You need not hesitate to recom-
mend Shirriff’s Mincemeat to the
most particular women in your
locality, for it is pure enough,
clean enough and delicious
enough to use for your wife’s
mince pies. Let her try it and
prove it.

Imperial Extract Co.

Steiner and Matilda Streets
Toronto
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'B. CANNON & Co,, Ltd.
LINCOLN, ENGLAND

PURE GELATINES

Prompt Shipments from

Stocks in Toronto and Montreal

SOLE AGENTS

FINEGAN & ELLIS

506 Board of Trade Bldg.
TORONTO
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Fish and Oysters

Cold, Snappy Days
Bring the Demand.
Be Prepared

Remember you can’t do business
without the goods.

A full stock of saleable lines.
Whitco Brand Haddies.

themselves.
Shredded Codfish Cod Steak
Labrador Herrings

Fresh and Frozen Halibut, Salmon,
Whitefish and Trout

Kippers Bloaters

In a class by

Fillets
Oysters—Large and clean. Fresh daily.

A trial will convince you of the merits of our goods,

WHITE & CO., Ltd., Toronto
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BOAR'S HEAD LARD
COMPOUND.

N. K. FAIRBANK CO., LTD.
Tierces .......ce: veve wesess 0 10%
Tubs, 60 1bs. ........ veeee 010%
Pails, 20 1bs. ..ccocveccnes 0 10%
Tins, 20 1b8.%....cc0cvennes 0 10%
Cases, 3 1bs., 20 to case... 0 11%
Cases, 5 1bs., 12 to case... 0 11}
Cases, 10 1bs,, 6 to case... 0 11

F. 0. B. Montreal.

MUSTARD,
COLMAN'S OR KEEN'S.
Per dosz. tins

Durham, 4-1b. jar
Durham, 1-1b. jar

VERMICELLI AND MACARONI
C. H. CATELLI CO., LIMITED.

Hirondelle Brand.
Prices for Quebec.
g 1 1b.
pkgs. loose.
Vermicelll, Macaroni, Spa-
ghettl, Macaroni (short
cut), Animals, Stars, Al-
phabets, Small Paste As-
sorted, 30 1bs., cases
Egg noodles, case 10 lbs.,
loose; cases 60 pkgs., %
1b. each
Marguerite Brand.
Same assortment as above 614 6

Catelll Brand.
Vermicelli, Macaroni, Spa-
ghettl, 30 1bs. (loose).....
30 1b. cases, 1 1b. pkgs
Terms, Net 30 days.
Ontarlo.

L'ETOILE (STAR) BRAND,
Freight Prepaid.
1 1b. pkg., 25 cases or more .07%
1 1b. pkg., less than 25 case
lots
5 1b. box, loose, per 1b...
10 1b. box, loose, per 1h...
21 b,

08y
loose, long, per box 1.50
Terms, net 30 days.

WHITE SWAN LYE

Single Cases, 4 doz.

3 case lots, 4 doz.

3 case lots, 4 dos.

Shipping weight 50 lbs. per ca

JELLY POWDERS,

WHITE S8WAN SPICES AND
CEREALS, LTD.

White Swan, 15 flavors, 1
dos. In handsome counter
carton, per dos.

TList Price.
JELL-O.

Assorted case, contains 2 dos 1 80
Straight.

Lemon, contains 2 dos..

Orange, contains 2 dol....

Strawberry, contains 2 dos.

Choecolate, contains 2 dos..

Cherry, contains 2 dos..

Peach, contains 2 dos....

Weight, 8 1bs. to case, l‘nu

rate, 2nd class.

JELL-O ICE CREAM POWDER.

Assorted case, contains 2 dosz 2 50

Straight.

Chocolate contains 2 dos...

Vanilla contains 2 dos

Strawberry contains 2 do

Lemon contains 2 dos...

Unflavored contains 2 dos.

Weight 11 1bs. to case.
rate, 2nd

o b
1
1
.1
<1
.1

SOAP AND WASHING
POWDERS.

RICHARDS' PURE SOAP.

Richards’ Quick Naptha Soap.
Packed 100 bars to case.
5-case lots (delivered), $4.15 each

with 20 bars of Quick Nlpthl
as a free premium.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than § cases
Five cases or more

STARCH.

THE CANADA STARCH CO.,
LTD., EDWARDSBURG

BRANDS and
BRANTFORD BRANDS

Boxes. Cents.
Laundry Starches—
40 1bs., Canada Laundry....
40 1bs., Boxes Canada white

gloss, 1 1b. pkg. ... 00%
{8 1bs. No. 1 white or blue,

4 1b. cartons 07y

084

0%
3 00

48 1bs., No. 1 white or blue,
3 1b. cartons s
100 1bs., kegs No. 1 white .00%
200 lbs., bbls, No. 1 white .00%
30 1bs., Edwardsburg sllver
gloss, 1 1b. chrome pkgs. .07%
48 1bs. silver gloss, in 6-Ib.
tin canisters 083§
36 1bs., silver gloss 6-1b.
draw lid boxes 08%
100 1bs., kegs, sliver gloss,
large crystals 3
28 1bse., Benson's Satin, 1-1b.
cartons, chrome label ...
40 1bs., Benson's KEnamel
(cold water) per case ..
20 1bs. Benson's Enamel
(cold water), per case ... 150
Celluloid—boxes containing
45 cartons, per case .... 3 60
Culinary Rtarch,
10 1bs. W. T. Bemson & Co.'s
prepnred corn d

(m-m boxes “c hl(hor)
Casco Potato Flour. 20~lb
boxes, per 1b. ........

BRANTFORD STARCH.
Ontario and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 lbs.

Acme Gloss Starch—
1lb mrtonl. bgu. of 40

PR

Flut
8-1b, can un. cs. of

Barrels, 200 lbs. ......
Kegs, 100 Ibs. .........
Lily White Gloss—
1- “f,.,hu’ cartons cases 30

.N%
cees 08%

seasssess WY

BID CABE ..ovvvnviiannnans OTH
6-1b. toy trun lock and

key, 6-1b. to rum, with

dnmueu. in case ... 08
Ke, extra large crystals,

b 1bi sénssnsse R
Canadian Blectrie Starch— ,
Boxes, containing 40 fancy

pkgs., per case ...

Cellulold Starch—

Boxes containing 45 mrtanl.

per case

Culinary lurehu——

Challenge Frepared Corn
1-1b. pkts., boxes of 40 lbs. .oa

Brantford Prepared Con—-
1-1b. pkts., boxes of 40 lbs. 07%

“Crystal Maise” Corn Starch—
1-1b. pkts., boxes of 40 lbs. 0T%

(20-1b. boxes l‘vhlﬂnr than

()

sesssnnsnns

B, cesvens
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" A BOOK THAT SAVES MONEY

“Digest of the Mercantile Laws
‘of Canada” ‘

IN RENTING
A STORE, PRO-
CURING A LOAN
OR COLLECT.
ING A DEBT,
THIS BOOK
WILL SAVE
YOUMANY
DOLLARS

A READY REF-
ERENCE FOR
BUSINESS MEN
AND THEIR
ASSISTANTS.
A GUIDE TO
THEIR DAILY
BUSINESS

No work ever published in Canada equals it for business men. A veritable consulting
library on this one line so universally needed. Based on Dominion and Provincial

Statutes and Court Decisions. Indorsed by barristers, sheriffs, magistrates and con-
veyancers. |

Below appears a few of the questions it answers. These are picked out at random from
the book.

If you endorse a cheque which bank cashes, are you
liable to the bank for the amount, if the cheque were
forged or raised?t—173.

(The figures after each question refer to the section
in the ‘‘Digest’’' which gives the answer.)

Can Interest written ‘‘one per cent. per month’’ in a
note be cellected by ‘‘legal process?’’—See sections
345, 185. If a person goes with his hired man to a merchant
In going security on a ncte, what is the difference be- and says: ‘‘Give this man the goods he may need up
tween writing your name on the face of the paper or to,”’ say ‘‘$15, and if he does not pay you,’’ say,

on the back?—171. ‘“within thirty days, I will,”” will the promise bind
Why is it that a verbul agreement to buy real estate him #—110.

If the wife or husband of a legatee signs the will as
a witness, what is the effect?—816.

‘‘A,’’ in paying off a Mortgage, gave mortgagee a
marked cheque on which was written: ‘‘This cheque
is given and received as a full settlement and dis-
charge of Mortgage No. .”? Is that a legal dis-
charge?—410.

with, say $100 paid down ‘“to bind the bargain,’’ does
pot bind either seller or buyer?—451.

If a proposition is made to you by letter and you accept
it by letter, do you know the exact time when the
contract is closed1—39.

How many years does it take a promissory note, a book

If stolen goods are sold to an innocent purchaser for
value, can they be taken from him?—513.

How may a person legally add ‘‘& Co.’’ to his name,
or use any special name other than his own as a firm
name, without having a partner?—694.

‘‘B’’ claims that the Canadian Bills of Ex. Act allows

account, a judgment or a legacy to outlaw in your
rovince 1—356, 359, 360, 367.
ow long may the drawee legally hold a draft for
acceptance?—209. -
If a man, in the presence of a witness, makes a verbal
agreement to buy a wagon, say for $53, but does not
take possession of it, will the sale be binding¥—500.
What effect has it on a will if only one person signs it
as a witness?—815.

him two days, in addition to the day of presentment,
to accept a sight draft, and then three days of grace
in which to pay it—six days in all. Is-he right?—
209, 217.
If you rent a property for a year, the rent payable
monthly, and remain on after the year expires, are you
a yearly or a monthly tenant?—580, 608.

Can you garnishee a debtor’s money deposited in a
bank if you know it is there?—885, 295,

Forwarded direet post free on receipt of price.

Keep the book ten days, and if it is not worth the price, return it and get your money back. If remitting by cheque make
same payable at par, Toronto. Eastern Edition, Price, $2.00. Special Western Edition, $2.50.
To meet the needs of subscribers in New Ontario and the Western Provinces, where land is under the Land Titles

System of Registration, an Appendix of 16 pages, containing a synopsis of the Land Titles Acts, has been added to our
regular edition, thus constituting a special ‘‘ Western Edition.”’ Price, $2.50.

Eastern Edition, Price $2.00

'Spechl Western Edition, $2.50

THE MACLEAN PUBLISHING CO. LTD.

Montreal Toronto Winnipeg

BOOK DEPARTMENT

143-153 University Ave., TORONTO
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The select of the
fishermen’s catch

The sweet, freshly caught fish
are scientifically prepared and
packed by the Connor process.
All the fresh ocean flavor is
fully retained. The delicious-
ness of Brunswick Brand Sea
foods are enjoyed by the masses
throughout the Dominion.

For quick selling and

customer  satisfaction

there is nothing that

surpasses these Bruns-

wick lines:

14 0il Sardines,

34 Mustard Sardines,

Kippered Herring,

Herring in Tomato

Sauce,

Finnan Haddies
(oval and round tins)

Clams,
Scallops.

Better fill in your stock
now and get your share
of the profitable sum-
mer fish sales.

ConnorsBros.

Limited
Black's Harbor, N.B.

OCEAN MILLS, MONTREAL.

Chinese starch, 16 oz. pack., 4
doz. per case, $4; Ocean Corn
Starch, 16 oz. pack., 4 doz. per
case, 83 60; King Corn Starch, 16
., oz. pack., 4 doz. per case; $3. 12
Ocean Blnnc Mange, all ﬂavoru,
8 os. pack. 4 doz. per case, $4;
Ocean Boru, 8 oz. pack., 4 dos.
er case, $1.80; Ocean Baklng
oda, 8-oz. pnckn:e. 120 pack-
ages, per case, $3; Ocean Baking
Soda, 16 oz. pack., 60 pack. J)e
case, $3; Ocean Bullng Pow r.
1 1b. pack., 8 doz. per case, $6.75;
Ocean Bnklng Powder, 8 oz. pack.,
5 doz. per case, $6.50; Ocean Bak-
ing Powder, 4 oz. pack 4 doz.
er case, $3; Ocean Bnklng
owder, 3 oz. pack., 4 doz, per
case, $1.60; Ocean Baklng Pow-
der, 5 lhs. tin, 10 tins per case,
50 Chinese’ Washing Powder,
8 oz., 120 pack,, r case, $4.25;
retail at B¢ per doz., 45¢; Ocean
Extracts, all flavors, 2 oz., 6 dos.
per case Ocean Mmurd
French kustnrd qunrt size), 2
oz. per case, $4.80; Ocean Mus-
tard (French Mustard), pint size,
2 doz. per case, $4; Ocean Liquid
Blue, pint bottles, 2 dos. per
case, $1.80; Petrolatum, 2 os. jars,
12 doz. per case, $5.40; Petrola-
tum, 5 oz. jars, 6 doz. per case,
$5.40; Ocean Cough Syrup, 8 oz.
bottle, 8 doz., per case, $7.20.

COW BRAND BAKING SODA.
In boxes only.
Packed as follows:
5S¢ packages (96) .. $3 20
1 1b. packages (60) . 32
% 1b. pncknges (1"0)... 3 40
3 30

1s 1b; 80 § Packages, Mixed.

SYRUP.

THE CANADA STARCH CO,
LTD., CROWN BRAND CORN

SYRUP.

2-1b. tins, 2 dos. in case. .2 [
5-1b. tins, 1 doz. in case.. 00
10-1b. tins, doz. in case. 80
20-1b. tins, dos. in case. 2 85
Barrels, 700 lbs

Half barrels, 850 1bs |
Quarter bamll. 115 a
Palls, 11

Pllll, 25 1bs. euch e 140

LILY WHITE CORN SYRUP.

2.1b. tine, 2 dos. In case.... 3 00

6-1b. tins, 1 dosz. In case.... 3 38

10-1b. tins, %-doz. in case.. 3 25

20-1b. tins, ¥ -doz. in case.. 3 20

(5, 10 and 1b. tins have wire
handles.)

CANNED HADDIES
“THISTLE” BRAND.

A. P. TIPPET & CO,, Agents
Cases, 4 doz. each, ﬂntl, per

case
Cases, 4 dos. each, ov
case

INFANTS' FOOD.
Robinson's patent b-rlg lﬁ
tins, $1.25: 1-1b. tins, §2 ob-
inson’s patent groats, 34- -1b. tins,

£1.25: 1-1b. tins, $2.25
BEAVER BRAND CORN AND
MAPLE SYRUP.

Quart tins (wine measure),
2 dos. in case, per case.. 4 70

MOLASSES,

THE DOMINION MOLASSES
COMFANY, LTD.

Gln.erbrud Brand.

Tins, 2 dos. to case.
8ueb¢c per case
ntario, per case ....
Manitoba, per case
Saskatchewan, per case ...
Alberta, per case
DOMOLCO BRAND.
28, Tins, 2 dos. to case,
Quebec and Ontario, per case
Manitoba, per case ....
Saskatchewan, per case
Alberta, per case
Rritish Colnmbll. pcr
British Celumbla,

per
54

SRARLE

SAUCES,
PATERSON'S WORCESTER
SAUCE.

14-pint bottles 3 and 6 dos.

cases, dos
Pint bottlen, '3 dos.
doz 17

Cases of 3 dozen
H. P. Pickles—
Cases of 2 dos. pints ... 325
Cases of 3 doz. %- plntl 220
STOVE POLISH,
JAMES DOME BLACK LEAD.
2a size, gGross ............ e
6a size, gross
NUGGET POLISHES. o
o8,
Polish, Black and Tan .... 0 85
Metal Outntl Black and Tan 3 65
Card Oumts. Black and Tan 8 25
Creams and White Cleanser 1 15
TEAS.
THE SALADA TEA CO.
East of Winnipeg.
Whole-
sale. R't"l
Brown Label, 18 and %s .29
Blue Label, 1s, %8s, %s,
and %s
Red Label,
Gold Label,
Red-Gold Label, ’,l.i

ORANGE MARMALADE,

"“BANNER BRAND” PURE
FRUIT PRODUCTS.

JAMS AND JELLIES

gags &

s
o

12-0z. glass jar ..
Tumbler, glass
MARMALADE.
per doz. .
, per pall ..
per pail .
, per pall ...
30's, wood,
12-0z. glass jar, doz
Tumbler, glass, doz

Prices subject to change without
notice.

OHOOOOS

8538 E58388&

38

MINTO BROS., Limited.
Toronto.
We pack In 60 and 100-1b. cases.
All delivered prices.

MELAGAMA TEA.
Wh Ret.

Red Label, 18 or s. " 088
ureen Lubel 1s,
s 0 40

0 50
© 60

0 80
100

Purple Bag .. i
YEAST.
White Swan Yeast Cakes,
per case, 3 dos. 8¢ pkge., 115
IMPERIAL TOBACCO CO. OF
CANADA, LIMITED,
EMPIRE BRANCH,
Black Wateh, Ts, 1% butts,
9 Ibs, boxes 6 Ibs $0
B.lnhn, 68 and 12s, 12 and 6
bs.
Currency, 128, % butts, l2
1bs., lmlvx ﬂ Ihs
Currency, 6s, 1% butts, 9 lbs, 046
Stag Bars, ﬂn. % b
1bs., boxes 6 1hs

Puy ‘Roll, thick bars, 8ls,
6 Ib. boxes
Pay Roll, thin bars, 8%s, 6§
1b. hoxes
Pay Roll, plug, 8%s, 12 and
7 1b. caddies
Shamrock, s, %
butts, 12 1bs., boxes 6 1bs. 0 57
Empire. 7s and 14s, caddles
15 1bs, % caddies 6 Ibs.. 0 52
Great West, pouches, 9s.... 0 67
Forest and Stream, tins, 1
2 1b. cartons
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UNCHANGED!

From Coast to Coast the price on

WETHEY’S

CONDENSED MINCE MEAT

is absolutely unchanged.

THERE HAS BEEN NO
ADVANCE.

We have protected the trade and
ourselves for some time to come.

J. H. Wethey, Limited

ST. CATHARINES, ONTARIO

"NEW CROP FIGS

Finest Eleme Table Figs, Camel Brand,
3,4, 5, 6and 7 Crown, 10-1b boxes.

Next shipment will be higher. Order

now.

GRAPE FRUIT

Quality Extra
Let us send a

Florida or Porto Rico.
Fancy. Prices low.
sample box.

CRANBERRIES

Extra Fancy Cape Cods—Mayflower
Brand.

THE HOUSE OF QUALITY

Hugh Walker & Son

Established 1861

Guelph and North Bay

Chocolaf,

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT’S.

Retails at 10 Cents per Cake.

& &

JOHN P. MOTT & CO.

HALIFAX, NOVA SCOTIA

57

“Made in Canada”

Broomsof Quality

to introduce our

CANADA LINE

Please note the following :

Special Prices

Sample Order Solicited
F ine Polished Colored Handles

No.1 CANADA, 5stg. - - $4.50
S i 4 “ . - 400
(3 3 “ 4 [ w & 3.75

6-doz. Lots and up delivered (Ontario)

Walter Woods & Co.

HAMILTON
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Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO. J.CLIFF, Manager

SUCHARD’'S COCOA

The Highest Quality
Most Reasonably Priced
“* Quality '’ Cocoa
On Sale Anywhere.
FRANK L. BENEDICT & CO.
Agents Montreal

“ TRENT LOCK"”

EGG FILLERS

FOR 30 DOZEN CASES
FOR ONE DOZEN CARTONS

THE TRENT MFG. CO., LTD.
TRENTON, ONTARIO, CANADA

Cabbage Danish Ballhead Best
Winter Keeper

For sale by

Lakebourne Farms Limited
Brighton, Ont.

STORAGE IN OTTAWA
BOND AND FREE
Direct Rallway connection.
buting. Write for rates.
Dominion Warehousing Co., Ltd.

Phone R54. 46 to 56 Nicholas St.,
Ottawa.

Car distri-

WRITE TO

10 Garfield Chambers, Belfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision and
General Trades’ Journal

If you are interested in Irish trade.

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant
touch with all sections of this country and foreign markets, we are in the best possible
position to keep you posted by mail and wire of any actual or contemplated changes

and general gossip of the markets.

we should like to place our proposition before you.

Some of the largest concerns are subscribers, and

For further information write

SMITH & SCHIPPER CO., 138 Front Street, New York

Mathieu’s Nervine Powders

MATHIEU'S

NERVINE POWDERS

48 Powders for 25 cents

are a simple but effective remedy
in all forms of headaches—a reme-
dy which every merchant can re-
commend as a quick and sure
cure,

Try Mathieu’s Nervine Powders
vourself at our expense as per cou-
pon attached, if you don’t know
them and are a sufferer from head-
aches,

As a remedy for colds and bronchial troubles Mathieu’s Syrup of
Tar and Cod Liver Oil has become famous and this sister preparation
—Nervine Powders—is rapidly winning its way.

The

J.L. MATHIEU co. |
Progrietors

Please send regular box of Mathieu’s Ner-
vine Powders to the following address:—

With (Name of firm)

Street

Sherbrooke, P.Q.

The eommon verdiet of your eustomers after th

City or town

have

tried it: ‘“There’s only one thing just as good—More.”’

Order a case from your jobber to-day.

HOLLAND RUSK COMPANY

HOLLAND, MICH.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special  sales, bargain
sales, cash sales, ete. ; ideas
for catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collec-
tion of short talks, adver-
tising and selling
phrases used by the most
successful grocery adver-
tisers,

ideas

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.
143-153 University Ave., Toronto

Your eard in our MANUPACTURERS’
AGENTS AN&HBIOKIIS':IIN-
TORY keep you toueh
with onry"“-ndutnnr at home and
sbroad, who is looking for agents to

nt him in

y of the best British and for-
eign agencies in Canada bhave been
secured through the cards on these

pages.
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Pacifie.

Try it out.

Talk across Canada for two cents a word
WHAT DO YOU WANT TO BUY OR SELL?

A Show Case, Cheese Cutter, Coffee Mill, a Meat Slicer, a Business?
Whatever your wants may be, always use this page. It is only through
Canadian Grocer’s Condensed Ad. Page that the fullest publicity can be
given, because ‘‘Canadian Grocer’’ goes into the hands and is read from
cover to cover by every progressive Grocer from the Atlantic to the

GLASSIFIEDADVERTISING

Advertisements under this heading, 2Zc¢ per
word for first insertion, 1c for each subse-
quent insertion.

Contractlons count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisements received
without remittance cannot be acknowledged.

Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, etc.

MISCELLANEOUS

BUCKWHEAT FLOUR GUARANTEED
pure and nnnul;pnled by any mill in the
province. T. . Squire, Queensboro, Ont.,
solicits your orders.

COPELAND - CHATTERSON SYSTEMS —
8hort, simple. Adequate to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elllott-l‘ilhor. Ltd.,
Room 134, Stair Bullding, Toronto.

EVERY MERCHANT WHO SEEKS MAXI-
mum efficiency should ask himself whether a
Gipe-Hazard Cash Carrler, as a time and labor
saver, is not worth more than the high-priced
labor which it liberates. Are you willing to
learn more about our carriers? If so, send
for our mew catalogue J. Gipe-Hazard Store
Service Co., Limited, 97 Ontario St., Toronto.

WANTED

WANTED—ENERGETIC MAN TO SECURE
subscriptions and renewals to Maclean's Ma-
gazine and The Farmer's Magazine. Good In-
come guaranteed to capable person. Apply
by letter, stating qualifications, to The Mac-

. Lean Fublishing omtnns. tLImIted. 143-153
, On

University Ave., Toron ario.

WANTED—WHAT ARE YOU WANTING? A
clerk, a business, a salesman, a partner? An
outlay at the rate of two cents a word will
make your wants known throughout the Do-
minion to just the men who can satisfy you.

See our rates above and send along your ad.

to-day.

WANTED—A POSITION IN GROCERY AS

clerk or manager. Am now manager of Gro-

cery Dept. of t Grocery Store in the Boun-

%ury. Address, C. J. Allen, Greenwood, B.C.,
an.

GOOD STENOGRAPHERS A R B WHAT

every employer wants. The place to get good

oteno.ll;:pheu is at the Remington Employ-

ment partment. No cha for the service.

%:mh‘(ton Typewriter Co., Ltd., 144 Bay St,
ronto,

WANTED BY YOUNG MARRIED MAN
osition as grocery clerk or manager, excel-
ent references. rite Box 62, Canadian
Grocer, Toronto. 0

jm— —

FOR SALE

FIRE INSURANCE INSURE IN THE
Hartford. Agencles everywhere in Canada.

THE NATIONAL CASH REGISTER COM-
rny guarantee to sell a better register for
ess money than any other house on earth.
We can rron- it. Make us. The National
Cash Register Co., 285 Yonge St., Toronto.

GROCERS' COUNTERS AND SHOW ANy
at 25% to 50% bhelow regular price to clear
stock. Special sale of samples and Exhibition
cases from Oct. 1 to 15. All new goods at
reduced prices. Call at special sales rooms,
120 Bay 8t., Toronto, or write for particulars
to Jones Bros. Co., Limited, 29-31 Adelalde
St. W, Toronto.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout lnadn.(m

ACCURATE COST-EEEPING IS BASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each operatiom
down to a decimal fraction of an hour. Sev-
eral operations of jobs can be recorded on one
card. For small firms we recommend this as
an excellent cembination — employees' time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your
requirements. Write for catalogue. Interna-
tional Time Recordlnf Company of Canada,
_}.lmlte'd. Oftice and factory, 20 Alice Street,
oronto.

AGENCY WANTED FOR VANCOUVER AND
District by an A.l. man. What have you got?
Write “Agent”, 250 Dunsmuir 8t., Vancouver,
B.C. (209)

AGENCIES WANTED FOR OTTAWA CITY
—any line. Commission. Box 63, Canadian

* @Grocer, Toronto, Ont.

GROCERY STORE FOR SALE — EXCEL-
lent proposition. Stock and fixtures about
$3,500. Turnover $13,000 to $14,000 yearly. Wil
sell property with business or rent. Illness
reason of selling. Good buy for quick sale.
Box 59, Canadlan Grocer, Toronto,

GENERAL STORE AND MBEAT MARKBET—
hone central, in connection. On Calgary and
cLeod branch C.P.R. Stock $5,500.00, turn-

over $1.500.00 per month. Living rooms ahove

_lrtore.' Reply to Box &7, Canadian Grocer
oronto.

FOR SALE—AN ADVERTISEMENT UNDER
this heading would be seen by practically
every progressive frocer in the Dominion. This
means that it will be read by the very man
who is In need of such a coffee mill, cash
register, cheese cutter, showcase, etc., that ma
be standing idle in your store, and whic
could be turned into money by an outlay of
just two cents a word. See our rates above
and send your ad. along to-day.

FOR SALE — LIGHT AMBER HONEY IN
€0 1b. cans. Apply L. Livesay, Onondaga, Ont.

AGENCIES WANTED

DO YOU WANT TO SELL OR BUY A
business? If so, write Moore Bros,, Business
Brokers, %02 Luwmsden Bldg., Toronto, Ont.

(27n

WANTED—AGENCIES FOR CONFECTION-
ery, biscults, jams, canned goods and other
groeery lines. on commission. R. C. Webber,
7 Merrick St.,, Hamllton.
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The firms who adver-
tise are the firms who
invite your patronage,
and are most deserv-
ing of it. A product
that is persistently
advertised to the criti-
cal dealer is a product
that can be relied
upon to give the satis-
faction desired, for
the maker behind that
product must have
confidence that it will
earn your approval;
otherwise, he would
not dream of holding
it up for your and
your customer’s criti-
cism.
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I'LL HAVE TO CHARGE
YOU A HIGH
INSURANCE RATE!

I'LL REDUCE YOUR. INSURANCE RATE ON ACCOUNT OF

In a village grocery store where
everything may be furnished from
a postage stamp to a complete
house-keeping outfit, a customer
entered the other day and leisurely approached the proprietor.

“Look here, David,” he complainingly remarked, “I ain’t
kickin' none, but ain’t there some way that you can kind of
separate your grocery business and your post-office business
80 they won’t get mixed so much?”

Not so where a

is used. Tlen there are no tainted goods, no dissatisfied cus-
tomers, no oily bands, floors or clothes. All the oll, odor and
all, is in the tank where it belongs until pumped into the cus-

3 oMo ° “There you go complaining again,”
said the pro?ﬂe[ur.
us l la e lc “No hard roc}lngs, David, but the

other day got some postage

stamps just after Jake Smith got two gallons of oil and every
blamed one of them tasted of kerosene.” .

A very characteristic incident, but its equal happens many

times where kerosene is handled by slip-shod methods. The

trouble Is, “Me. Proprietor” does not always know when there

is a “justifiable kick—many a good customer goes elsewhere
and says nothing.

Safe Oil Storage

System

0il—no lost time—no lost customers. Made in all styles, sizes
and prices to meet individual requirements.
We have a book “For Your Store” which would be interesting

tomer's can. Bowser outfits do not leak or splash. No lost and valuable to you. Write at once for a copy. No obligation.

S.F. BOWSER & COMPANY, Inc.

66-68 Frazer Avenue, - - Toronto, Ont., Canada

Made by Canadian Workmen and Sold by Canadian Salesmen.

Sales Offices in all Centres and Representatives Everywhere.
Original patentees and manufacturers of standard, self-measuring hand and power driven pumps, large and small tanks, gasolene
and oll storage and distributing systems, oll fiitering and circulating systems, dry cleaner's systems, etc, Established 1885,

PURE JAM

After once -using Furnivall’s the ques-
tion of Jam is settled for all time. It
becomes with most families merely a
matter of asking you for the size and
flavor they prefer. With Furnivall’s you
can be sure of each new order turning
into continuous sales. How much will we
send you for first order? Write to-day.

Furnivall:New
LIMITED
Hamilton, Ont.

AGENTS: Halifax, B.
¥ Woodworth. 533
Roble St.; 8t. John,
N.B,, W. W. Chase,
Paradise Row;

real, W. 8.

Ottawa, E. Archdeacon;
Toronto, Dunn-Horto
Co.; Fort Willlam, W,
F. Elliot; Wlnnlpe{: H.
P'. Pennock & Co,, Ltd.;
Fdmonton, Alta., Geo.
(. Benjamin, 629 Fourth
S

Advertising

Adpvertising is the educa-
tion of the public as to who
you are, where you are, and
what you have to offer in the
way of skill, talent or com-
modity. The only man who
should not advertise is the
man who has nothing to
offer the world in the way of
commodity or service.” —

Elbert Hubbard.
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|7 THEDFORD BRAND
“ QUALITY APPLES ”

in Standard Boxes—Wrapped Don’t

Graded and packed by experts In our
own packing house. Our very low
prices this year place this most ex-

cellent brand of boxed fruit within the f t
reach of the most modest purse. Orge
All standard winter varieties. Grown 3
in the famous Lambton fruit belt. Vv e Wi l
Stock our boxed apples this year and

guarantee your customers no waste on
their winter apples.

Pleased to quote you on any assort- : ‘ ‘ , ’
ment or quantity. u r 0 r a
Our prices will surprise you. ,

Thedford Fruit GrowersAssn.(Inc.) .
barrels The best brand of

THEDFORD, ONT.
of the celebrated | valenCIas
KINDLY MENTION Georgian Bay Apples |

THIS PAPER WHEN this Fall. Place your

orders early. J J ‘McCabe

AGENT

LEMON TORONTO, ONT.

Owen Sound, Ontario

Il WRITING ADVER-
TISERS

~Would you like a

UNIVERSITY EDUCATION?

-Scattered up and down this great country of ours there are a number of young men
who have the ambition to make good in every sense of the word, to whom a Univer-
sity training would act as a spur to greater success. If you are one of these ambitious,
go-a head young men, we offer you the opportunity to realize your ambition.

Our proposition has already helped many, let it help you. The work is pleasant and
healthful, besides the training we give you in salesmanship will always be of great
service to you in whatever work you finally engage in.

In every city and town in the Dominion there are many business men and private
residents who would appreciate your interest in bringing

MACLEAN’S MAGAZINE

to their notice. It is the Magazine of Canada and is winning its way into the confi-
dence of every Canadian reader of high-class matter.

A liberal commission is allowed on all subseriptions, and the spénding of a few hours
a week will easily enable you to realize your ambition and enter the University
next fall. : ‘

If you are interested, write us at once and we will forward full particulars.

MACLEAN PUBLISHING CO.

143 University Avenue Toronto, Ont.
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40,000 Cases Dried Fruits

"IN STOCK AND TO ARRIVE.
In this offer we combine: "
Quality Delivery Right Prices

. RAISINS
CURRANTS Cases of 36 and 56 1-1b. pkgs.

Boxes of 25, 50 and 80 1bs.

We recommend and guarantee “ VICTORIA?” Brand.

CALIFORNIA Seeded: In cases of 36 1-1b. pkgs., or 50 12-0z. pkgs.
» Seedless: Cases of 45 12-oz. pkgs. and boxes of 50 lbs.
3 and 4 ers. Layers: Boxes of 50 lbs.

VALENCIA 4 crs. Layers, boxes of 28 1bs.
s e B Selected, boxes of 7, 14 and 28 1bs.
F. O. 8., boxes of 28 1bs.

MALAGA TABLE Bundles, cases of 20 1s 1b.
Loose, boxes of 514 and 22 |bs.

SULTANA Choice, boxes of 28 lbs.

Fancy, cases of 1s packages.
Bleached, cases of 50 1s pkgs.

PRUNES
CALIFORNIA  Boxes of 25 Ibs.
OREGON All sizes, 30-40 to 90-100.

EVAPORATED FRUITS

Apples, Pears, Apricots and Peaches,
Boxes of 25 and 50 1bs.

PEELS

Whole—Lemon, Orange, Citron, in 7-1b. boxes.
Cut—Lemon, Orange, Citron and Mixed, in 1% and 1-lb. pkgs.

DATES

Cases of 100 5-0z., and 30 1-1b. pkgs. Natural, 50 1bs., bags.

FIGS, “CAMEL” Brand

‘‘Layer,”’ 4, 6, 7 crs., boxes of 10 1bs. “Umbrella,”’ 9 ers., boxes of 10 Ibs.
““Globe Box,”” 16 oz. “Square Box,” 6 oz.
““Camel Natural,”” 60 lbs., bags

Do not order without having previously received our quotations.

PHONE OR WIRE AT OUR EXPENSE. ,

LAPORTE, MARTIN, LIMITEE
_ o Tel. .nn“ Montreal




CANADIAN GROCER

INDEX TO ADVERTISERS

A

Allison Coupon Co. .........
Anchor Cap & Closure Co...
Anglo-B.C. Packing Co. .....

B

Bnltour-Sl’ye 800 visviaies
Beauchamp, Claude
Benedict, F. L.
Betts & Co.
Bickle & Greening
Borden Milk Co.
Bowser & Co.
British Columbia

Association

Packers’

c

Campbell Brokerage Co. ...,
Canada Starch Co.

Cane & Co.

Carr & Co.

Catelli & Co.

CIE TR W s vaiianviliok
Classified Condensed Ads. ..
COlOR MO0 o iRiissisains
Connors Bros. ...............
Crescent Mfg. Co.

D

Diamond, John
Dominfon Canners, Ltd.
Dominion Warehousing Co..

Fckardt, H. P, & Co.
Becott & Coi, W B vovivi
Fureka Refrigerator Co. ....

r

Fairbank Co., N.K.
Fearman, F.W, Co.
Financlal Post

Finegan & Ellis

Forbes & Nadeau

Fretz, Limited ........,..
Furnival-New, Ltd.
Furuyn & Nishimura ..

Hamblin, Brereton Co. ..... 16

Hargreaves (Canada), Ltd...
Front cover and 3§

Helnz Co.

Henry, Bobt. isiiieiiasniiiny

Hillock & Co., John

Hobart Mfg. Co.

Hollard Rusk Co,

WMOPI OO, oo oaiqsisimaniyisin

" Imperial Bxtract Co. ........ 53
Irish Grocer

Jonas & Co.

Lake of the Woods Milling

Co. Back cover
Lakebourne Farms, Ltd, Co. 58
Tambe & Co, W. G. A

Lapointe Co. .....ccvvevenens
Laporte, Martin & Co. .....
Leadlay, Ltd.

Leeuw, Henrl de

Lemon Bros.

Lytle & Co.

MacGregor Paper Co.
MacLean's Magaszine
MacNab, T. A, & Co. ......
MODRBE T Jisisichianssiis
McLaren, W. D.

Magor, Son & Co. .........
Malcolm & Son, John
Maple Tree Producers Assn.
Mason & Hickey

Mathieu & Co, J. L. ........
Midland Vinegar Co. .......
Millman, W. H., Sons
Montreal Biscuit Co. ........
Morrow, & Co.

Mott, John P, & Co. vvivvve

N
Nicholson & Bain
(1]

Oakey & Sons, John
Ocean Mills

Patrick & Co, W. G.
Peek, Frean & Co.
Pennock, H. P, Co., Ltd....

Reckitts, Ltd..Inside back cover
Richards Soap Co.

Robinson & Co, C. B,

Rock City Tobacco Co. .....
ROWEL & Q0 oicivsiinsinsens
Ruttan, Alderson & Lound,

St. Lawrence Sugar Refining
Co.

Salada

Sanitary Can Co.

Sharp & Co.

Sherer Gillett Co,

Smith & Proctor

Smith & Son, BE. D. ........

Smith & Sechipper

Sfpurgeon, H. G. ............

Stevens, Hepner Co. ........

T

Thedford Fruit Growers ....
Tippet, Arthur P, & Co.....
Torouto Salt Works
Treat MIg. Co. .civencisnian
Tucketts, Limited

Inside back cqver

w

Wagstaffe, I4d. .............
Inslde front cover

Walker, Hugh, & Son

Walsh, Martin M. ..........

WArROH: "B O s iaconanedoiny

Watson & Truesdale

Wellington Mills

West Indla Co.

Wethey, J. H. ... coovsocives

White & Co.

White Swan Spices & Cereals 50

Woods & Co., Walter

— ==

A well-filled
Pocket Book

is a guarantee against
hard times. Many
persons of moderate
income are increasing
their salaries by repre-
senting us during their
spare time. QOur repre-
sentatives are earning
from five to thirty
dollars a week during
their off-time by tak-
ing new subscriptions
and renewals for
MacLean’s Magazine
and The Farmer’s

Magazine among their

friends and acquaint-

ances.

MacLean’s Magazine is the largest
and most influential monthly in
Canada, presenting articles on
national subjects and strong Can-
adian fiction in addition to a digest
of world events.

Farmer’s Magazine is the herald
of agricultural progress—a monthly
magazine which deals with the
problems of the farm in virile and
readable form. '

Let us show you how you can earn
the extra money you need.

Write to-day to

The Agency Division
THE MACLEAN PUBLISHING CO.
LIMITED

143-153 University Ave, TORONTO
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BEWARE OF FALSE PROPHETS

The daily sensational rumors from unauthoritative sources should
not guide the proficient manufacturer or business man.

It is not sufficient merely to have “news”—

WHY NOT HAVE THE FACTS?

The Financial Post through its
unexcelled sources of information,
and its exact analyses and forecasts,
coupled with its bymail Information
Bureau which deals with financial
or business problems, furnishes a
service of unsurpassed value.

Annual Subscription $3.00 the year
Date 1914

To:

THE FINANCIAL POST
143-153 University Ave., Toronto

Dear Sirs:

Please enter ™7 subscription to The

Financial Post at the rate of one
dollar for four months.

WHY NOT HAVE THE FACTS

C.G.

THE CANADIAN BUSINESS MAN

has never been in greater need of ac-
curate knowledge of actual conditions —
and of the best possible business and
financial counsel!

LET

The Financial Post

of Canada

serve you at least during the next four months.
Write for a free sample copy or

3 R o
Slgn the attached Coupon and return

to us with one dollar for four months, or if more con-
venient pay on receipt of bill.
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‘Remind the Men

that you handle their favorite tobaccos —
“TUCKETT'S ORINOCO,” “T & B Myrtle
Cut” and Tuckett’s “Our Seal.” With these
three lines in your tobacco case you will
please the majority of the men in your town
and get them comirg to your store. Remind
the men by keeping your stock prominently
displayed.

Your Wholesaler Carries Tuckett’s.

Tuckett’s
Orinoco

Tucketts Limited

Hamilton, Ont.

In all Households
they use—

ZEBRA

o'clock. Look in at the window of a well-
appointed home at 7 o’'clock in the morning
and you will find ZEBRA installed there.

ZEBRA polishes the stove so easily, and the
stove looks so nice and keeps so nice where
ZEBRA is used. There are five compelling
reasons why you should stock ZEBRA—
1. Customers know what they are buying.
2. It selis quickly.

3. The name ZEBRA stands for quality.

4. They come back with repeat orders.

5. You make more sales.

RECKITTS (OVER SEA), LTD., 122, Wellington St. W.,{Toronto.
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““Apples made the filling, but FIVE ROSES made the crust”

<
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Good morning! Have you eaten
your apple, Brother Grocer?

Everybody’s doing it—it’s patriotic—it’s fashionable—it’s businesslike.

This is YOUR opportunity. Now’s the time for the apple pie trade, apple puddin
z;?pgéep ga’uce cake, “National Fruit” dumplings. Apples and Flour, Apples and FI &B

The choicest pages of the FIVE ROSES Cook Book give all the delightful details.

Sell FIVE ROSES flour, Brother Grocer. Don’t let your customers spoil good apples
with a poor pie crust made from poor flour.

FIVE ROSES FLOUR

Sir George E. Foster’s “finest in the world” deserves a better fate—the finest crust to
wrap its toothsome lusciousness,

More pies than ever before will be swiped if you sell FIVE ROSES—the kind that
made mother famous.

More apples eaten where FIVE ROSES is sold.

Think of a million apple pies, cakes, dumplings — think of your responsibility,
Brother Grocer! The filling is only half the pie—the FIVE ROSESy crust is the thing,
the dainty brown jacket that dresses the juicy pippins so becomingly! Sell apples. Be
vatriotic.

: Sell FIVE ROSES. Be WISE!

LAKE OF THE WOODS MILLING CO., LIMITED
MONTREAL. DAILY CAPACITY 13,200 BBLS.

Sell a Barrel of AppleS——-Sell a Barrel
of ROSES




