PAGES
MISSING



“The Selling
Power of the
Dealer.”




GROCER

CANADILIAN

(

TrHE

‘MY N\ANAQUuvD

AN O
'0) ROWVWVIS DVNASAUVYMQ
AWML A QAVNOLOVAQONNYW

REGISTERED

/E GUARANTEE THIS

TABLE SYRUP

7O BE PURE AN D WHOLESOME

ESh LS

i-: !




CANADIAN GROCER

A Weekly Newspaper Devoted to the Grocery, Fruit, Provision,
Canned Goods and Foodstuffs Trades of Canada.

Meatreal: 701-22 Eastern Townships Bank Bldg. Toronto: 143-149 University Ave. Wionipeg : 511 Union Baak Building
Loadon, Eng.: 88 Fleet St., E.C. New York: Rooms 1105-1111, 160 Broadway.
VoL. XX1IV. PUBLICATION OFFICE: TORONTO, OCTOBER 28, 1910 NO 43.

ROBINSON’S
PATENT BARLEY

You, Mr. Grocer, are the right man to
handle all food products, and our Patent
Barley 1s a ready seller which in many
parts i1s handled only by the druggists.
Get to work sellingit! There’'s money 1n it
for you. Worite for particulars and sample.

Agents for Dominion

FRANK MAGOR & CO., “s:ic™ MONTREAL

Launiry Benson's “ Prepared” Corn
Cooking —————— AND————

i::‘ Edwardsburg “Silver Gloss” Starch
are They are purity personified, and are in demand by

up-to-date housewives throughout the Dominion. See
to your stocks. For sale by every jobber.

Edwardsburg Starch Co. Limited / '
53 Front Street East, Toronto, Ont. . Works : Cardinal, Ont 322;81;:::::

164 $t. James Street, Montreal and Profit
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THE CAXNADIAN GROCER

A PURE
HARD SOAP

A Soap
Your Trade
Requires

Every Month
Every Week
Every Day

Makes Child’s Play
of Wash Day'.

St. Croix Soap Mfg. Co.

Factory at

St. Stephen, N.8.

BRANCHES :

Montreal, Toronto,
Winnipeg, Yancouver
West Indies.

c‘g_}

T TR

'A Handy
..Can of}
Soap
Powder

A Large

Package
for

5 Cents




THE CANADIAN GROCER

To Maintain and
Increase Permanent Trade

We handie only articles of known worth—the tried
and tested kind---articles whose intrinsic merit has
raised them far above the commonplace. We do
this because we like to feel that the folks who buy
them are, year after yezr, adding permanent trade
to the business of the grocer who sells the goods.
From our own selfish point of view we believe the
principle applies with telling force.

We Know of no Safer
or Surer Way

There is a good living profit on every article we are
privileged to represent---each of its kind is, to our
way of thinking, a splendid example of honorable
manufacture. And because of that important fact
we advertise their strong features fearlessly, over
our own name, in The Canadian Grocer and else-
where, every week of the year.

The Best Only

It Pays to Watch This Page

Always the Best

ARTHUR P. TIPPET @ CO.

MONTREAL TORONTO




THE CANADIAN GROCER
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The symbol of consistent good quality.
A strong aid to effective salesmanship.

BRAND

“Tartan” Brand is woithy of your best efiforts in the way ot salesmanship.
For goods bearing this well- known mark you can make the strongest asser-
tions of good quz: 11!(\ with the absolute assurance that the xmm]s will back
yvou up every time.
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“Tartan” Brand

Service

It is our constant endeavor
to give you a service in the
way of prompt delivery and
careful filling of orders that
will aid you in making the
greatest possible success of
your business.

PHONE

Canned Vegetables
Canned Fruits Canned Salmon
Package Teas Baking Powder
Soaps Baking Soda Syrups
Spices Extracts Jelly Powders
Cream of Tartar Mustard Borax
Peels Coffee Currants

Every Package and Tin
Fully Guaranteed

//’/
A
.., %
7
% 7%
7, 7%
7

3507 -FREE TO BUYERS

Phone your Orders at our Expense

Balfour, Smye @ Co.

T Importers, Packers and Wholesale Grocers
HAMILTON - - ONTARIO
//
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THE CANADIAN GROCGER

NO LINE YOU HANDLE WILL YIELD BETTER
RESULTS IN EVERY RESPECT THAN

“STERLING™ BRAND

The goods are prepared and put up in a large, airy,
sanitary factory, and nothing that experience, care or skill

in the selection and preparation of materials can suggest.
has been omitted.

FEATURE ‘STERLING” BRAND FOOD
PRODUCTS FOR YOUR HOLIDAY TRADE

HANDLE OUR BULK PICKLES

Z
Z. Y
W
U 74
% 7

Ghe

T.A.LYILECO.

LIMITED

STERLING ROAD
TORONTO

SWEET and
MIXED PICKLES, JAMS, MARMALADE,
CATSUP. JELLIES and FLAVORING EXTRACTS.

B SAUCE, RELISHES, ILIME JUICE E T

3




THE CAXADIAXN GROCER

T
ROWAT’S
Pickles and Olives

Why relate reasons for which you should

sell these goods—the old reliable pickles and
olives that most grocers have been selling at
a good profit for so many years! We simply
reiterate our oft-made statement: ““ the quali-
ty will always be maintained.” So continue
the good work.

PATERSON’S
I WORCESTERSHIRE SAUCE

Since taking over this popular specialty, sales
(already large) have steadily increased —a sure sign
of the merit of the article. We possess the origi-
nal recipe, and can guarantee the quality of the
sauce to be the finest.

Paterson’s Sauce is a specialty it will pay you
to feature.

HAVE YOU BEEN WELL SUPPLIED
FOR FALL BY YOUR WHOLESALER?

ROWAT @ CO.

Glasgow, Scotland

A X
CANADIAN DISTRIBUTORS : Snowdon & Ebbitt, 325 Coristine Building ﬁ%&

Montreal, Quebec, Ontario, Manitoba and the Northwest : F. K. Warren MEAT. STEAKS CUTLETS.Of

Halifax, N.S.; F. H. Tippett & Co., St John, N.B. ; C. E. Jarvis & Co.. ?QMESGAHEMA

Vancouver, B.C. =z 7y |
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THE CANADIAN GROCER

You should see our line of

ENGLISH CONFECTIONERY

Manufactured by

H. J. PACKER, Limited JAMES PASCALL, Limited
BRISTOL, ENG. LONDON, ENG.

CREAM TABLETS - - | 0 retail at BARLEY SUGAR
MILK CHOCOLATES - - 5 ASSORTED SATINES
CREAM CHOC. PIGS - - | C. GOLDEN MATTOX

CREAM TABLETS - - - |  retail at FANCY VENETIAN MIXTURES
MEDALLIONS - - - - - - 2 for § v MINT BULLS' EYES
CREAM CHOC. FISH - - | C. ASSORTED TABLETS

“ANGELUS” MARSHMALLOWS Our travellers

The best 10c. line on the market are showing samples
EBY- BLAIN LIMITED
Wholesale Grocers - TORONTO

¥ of Purity

Baking Powder, Spices, Coffce, must be of first qualitv. You cannot

take chances upon them, for if you do you will lose customers. If you
look for this trade mark- Prince of Wales—on all of these lines you
undertake to handle you will be securing the purest and best for vour
trade. It 1s on our
Baking Powder White Pepper
Cream Tartar Black Pepper
Allspice Nutmegs
Cloves Gingers

We supply spices whole or ground. Over 50 years’ experience.

Deal with an old-established, reliable firm and be sure of what you are getting.
We are manufacturers of CORKS and CAPSULES also.

S. H. EWING & SONS

96-104 King Street, Montreal 20: Front Street East, Toronto
Phone: Bell Main 65 and Bell Main 155 S Phone Main 3171

|




THE CANADIAN GROCER

A TRIO OF PURE FOODS!

HIGHEST
QUALITY

ABSOLUTE
PURITY

SHIRRIFF'S
CONCENTRATED FRUIT ESSENCES

SHIRRIFF’S
SPECIALTIES
SELL

TETARSASEYsS “
e §

SHIRRIFF'S
ORANGE
MARMALADE

SHIRRIFF'S
JELLY POWDER

For your best-class particular customer the above three lines will be found to exactly
‘fill the bill'! The Jelly Powders and Essences are made in a large variety of flavors.

Keep a liberal stock of SHIRRIFF'S GOODS
on your shelves for your coming holiday trade.

IMPERIAL EXTRACT COMPANY
8-10-12 Matilda St., Toronto

Ontario Representative. R. B. Neil. Eastern Representative, W. H. Lyne-Usher.
W estern ‘ H. F. Ritchie Quebec City e Albert Dunn.
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The Champion of Pure Foods

FOOD

If you knew all there is to know about food adulteration you would be in-
creasingly careful what kind you bought in the interest of your customers.
The name “Litster's” on a food package of any sort is a guarantee of absolute
purity and satisfaction. The quality is there to “make good.” and merchants
who want the better class of trade will find it well worth while to feature

the Litster line.

THE LITSTER PURE FOOD COMPANY, LIMITED

1297-1301 QUEEN ST. WEST TORONTO

PURE

H. H. LIVINGSTONE, Manager Eastern Agencies
MONTREAL

DONNELLY, WATSON & BROWN, Limited
CALGARY AND VANCOUVER

LITSTER “PURITY AND SATISFACTION" FOUND IN

Half-Minute Puddings, Jelly Powders,
Extracts,Salad Dressing Powder, Spices
Coffees, Baking Powders and other lines




THE CANADIAN GROCER

CONCENTRATION IS|T

BY CONCENTRATION

of our efforts on the handling of high-class specialties we succeed in keeping the trade
supplied with goods that are unquestionably some of the best and most constant sellers.

Take advantage of our long experience. perfect facilities and intimate connection with
producers in all parts of the world.

Here are some very

Interesting News Items—Read Them

NUT MEATS---We are now representing the most reliable shippers of these goods in all
= parts of the world. and are prepared to quote for import or from stock on: Jordan,
- Valencia. Alicante, Majorca, and Blanched Almonds: Chaberts, Bordeaux and Broken
4 Walnuts; Spanish. French and Levant Filberts; No. 1 Spanish, Java, Frencz and

Chinese Peanuts; Cashew Kernels; Pistachia Nuts; Pignolia Nuts; Brazil Nuts; Pecans;
Persico Kernels.

PEELS---For your very finest trade there’'s nothing equal to our Perfectly Drained Sugarless.

CANNED PEAS---We bought these goods right; that means YOU can buy right. Acme

Brand is certainly the finest obtainable. We offer you: Sur Extra Fine, Extra Fine,
Sur Fine, Fine and Moyen Grades.

MUSHROOMS---Extra Choice, First Choice, Choice and Hotel; prices very low.

. A ATy L TR S AT iy
A e S e E e B L 5 % 4

MARISCHINO CHERRIES---Stocks abroad are very low and our own stock is moving
if rapidly; order quickly. Quarts, Pints and Half-Pint Bottles; Quart Tins.
| - . : : - :
'i.-’ FRENCH FRUITS---Fine lines for fancy Xmas trade have just arrived. One and two-lb.
g ;i % boxes Glace and Crys. Cherries and Assorted Fruits.
Y 4
!

et iy

. SARDINES---The Crossed Fish Brand is unquestionably the finest Norwegian line; our
! sales have more than doubled in the past year.

: MIDLAND VINEGAR PURE PRODUCTS---You know these, the celebrated H.P. Sauce .
§4 Pure Malt Vinegar in 124 and 25-gal. casks; Rep. Pints, Imp. Pints, Imp. Quarts. ‘

We have just received, also, large shipments of Coffee, Essences, Olive Oil, Sardines,
Mustard, etc.

G Y

It Will Pay You to Get Our Prices

454 St. Paul St.

MONTREAL W. G. PATRICK &




THE CANADIAN GROCER

S| THE KEY TO SUCCESS

& Nut Meats |
B Macaroni

Canned Peas o
R Mushrooms
‘“J?,(i‘d French Fruits
i Sardines

sl Olive Oil
Coffee Essence
Vinegar

ind two-1b.
t line; our /\ Mustard
i.rItDS:‘Sauce W H. Po Sauce

, Sardines,
Cerebos Salt

l

’K & | CO., IMPORTERS ToRoNTo

|




THE CANADIAN GROCER

How to put the Tea Peddler
Permanently out of business

F we were merely going to tell you to spring

I a well-advertised line of package tea

hooked up to a high-quality talk, we
would deserve your emphatic = pooh-pooh.”

Because, when a woman buys tea from a
peddier two or three times in succession it is
safe to conclude that she
satisfied with the quality.

3T be very well

Our aim here, Mr. Grocer, is to point out
where ()1 possess a distinct advantage over
any PEDDI.FrRand to suggest a means by
which you can make the most of it.

The advantage is this:

When YOU are talking to a customer. she
is in your store VOLUNTARILY and is open
to suggestion. On the other hand, when she
opens the door to a PEDDLER her attitude
is usually ANTAGONISTIC.

Now it is obvious that if, when you have a
customer voluntarily in
your store, you can offer
her as good a tea pro-
position as the peddler
can. you can practically
bank on getting her order.

That's
reasonable,
isn’t it?

I TIPS, 5H9P P07 77 R

And we think we can put you in the way
of offering your customers a MUCH BETTER
tea proposition than any peddler in the coun-
try. Thatis —

“Maybell” Ceylon Tea

(S8 |
D orated Chests

The prices at which you can get " Maybell
Tea, the splendid quality of it, together with
the specially attractive chests, containing just
the quantity country housekeepers prefer to
buy, make this Maybell Tea Chest Proposition
the RE METHODof regaining your
tea trade from the peddling fraternity.

Following are the prices of Maybell in 5 and
10 1b. boxes respectively :

51b. boxes (8 to a case) 22'5c. lb.
10 lb. boxes (4 to a case) 22c. Ib.
50 Ib. half chests - 18'4c¢. Ib.

These prices enable
you to meet the average
peddler in price, if you
want to: and they cer-
tainly noyield you a
better margin of PROFIT
than any line of package

tea on the market.

If you are interested in putting tea peddlers
out of business in your locality, just give
this ‘“Maybell” Tea Proposition a fair trial.
You will be amazed at the good results.

Canada Brokerage Company, Limited

Toronto .

- Ontario




vay
ER

un-

able
‘age
you

Cer-

OFIT

cage

gHE CANADIAN GROCER

it /~
Every tin of this Coffee is sealed with the Government Approved
Form of Warranty as to purity

If you are not now handling this brand

It will pay you to start now

“QUALITY COUNTS"

13




THE CANADIAN GROCER
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1 Mathewson’s Sons

1 g Wholesale Grocers and Importers
IJ
|

MONTREAL

r, ‘ | 1834 “@9’ 1910
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PURE
BAKING POWDER
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A satisfactory baking powder for
dealer and housewife.

MATHEWSON’S SONS
l MONTREAL |

T
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THE- CANADIAN GROCER

WIN AND HOLD TRADE
WITH BORDEN BRANDS

The selling power of a grocer who thoroughly understands his business,
applied to the well-known Borden's Brands of Condensed Milk and
Evaporated Cream, is one of the greatest of business boosters.

10

And a grocer whose selling power is a real force in his business can see
in every housekeeper a prospective buyer of Borden’s Brands.

A timely word or two as to the convenience and absolute purity of
Borden’s Brands often creates a new and permanent customer for

Borden’s “Eagle Brand” Condensed Milk
Borden’s “Gold Seal Brand” Condensed Milk
Borden’s “Challenge Brand” Condensed Milk
Borden’s “Peerless Brand” Evaporated Cream

| &

BORDEN'S BRANDS ARE MADE IN CANADA
by the Borden Condensed Milk Co. - Est. 1857

Originators of Condensed Milk and the largest
manufacturers of milk products in the world.

William H. Dunn

MONTREAL and
TORONTO

for

MASON & HICKEY

WINNIPEG, MAN.

|
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THE CANADIAN GROCER

A STEADY
g #gl PROFIT MAKER A |
| QuakerQats |

| 8 THE ONE OATMEAL

j. (8.~
; £
T :
1 WITHOUT A RIVAL
{ L34
5
; e
-
é g To the grocer who wishes a cereal package that gives him
i a quick turnover, real actual profits in his cash register, not .
5 ! profits figured on paper only, none can equal QUAKER OATS.
f i ' It will pay you many times over to push the package that
f f will repeat in its sale every day of the year. That package
i 3
is QUAKER OATS.

7'«;.

b

SOLD BY ALL WHOLESALERS

Regular 10c. package, half case, 18's - - - $1.45
Family 25c. package, full case, 20/s - - - - $4.00

EXCEPT IN EXTREME WEST)

/

The Quaker Qats (Ompany

PETERBOROUGH, ONT.
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|

I i WE DID NOT BELIEVE IN IT
IMPLICITLY WE WOULD NOT
BV ERTISE IT LIKE THIS.

| Ram Lal's TPvre Tea Co, Limited

S .

ﬂ Montreal
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The qum that is
good all through

SOLD BY ALL JOBBERS IN THE UNITED STATES &
CANADA
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THE CANADIAN GROCER

SPECIAL OFFERS

Here are a few lines of saleable staple merchandise which we wish to sell before
the extremely cold weather sets in. We will give bargain prices to all immediate
purchasers:

300 cases “Sun Ray” TABLE WATER

200 cases “Trayder” Brand GINGER ALE

200 cases “APPETIZER TONIC WINE” Bacchus
500 cases BANYULS WINE

200 cases ASSORTED BURGUNDY WINES, of
MORIN PERE ET FILS

1 carload MILLER HIGH LIFE LAGER
I carload MILLER MALT EXTRACT

WE WILL PAY THE FREIGHT irom to-day until the 10th of November, only,
on lots of five assorted cases, or of the same sort of any product, to all railway

stations. or boat landings, in Quebec and Ontario.

CANNED GOODS---Victoria Brand

We have just received: —

4,000 cases of TOMATOES, “Victoria Brand”
2,000 cases of SWEET CORN, “Victoria Brand”
2,000 cases of RED SALMON, “Victoria Brand”

We recommend all goods packed under this name as being of a SUPERIOR
and UNEQUALLED QUALITY.

OUR PRICES ARE ATTRACTIVE.
PLACE YOUR ORDER WITHOUT DELAY.
ASK FOR SAMPLES AND QUOTATIONS.

LAPORTE, MARTIN @ CO., Limited
Wholesale Groceries, Wines and Liquors, MONTREAL
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BETTER

BIGGER
SALES

PROFIT

THE GIANT
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THE CANADIAN GROCER

How Does Your Product Look When It

Arrives at Its Destination?

Or do you want you product to arrive
in a condition that will draw further
trade instead of repulsing it? Clean
and fresh--just as attractive as
when it was packed? Don’t you
want your printed label on the

package to be fresh and read-
able and the consignee’s
name perfectly legible and

Do you want it to reach your cus-
tomer or agent in a battered, splin-
tered case, bruised and damaged—
do you want your to customer get
that kind of first impression? Do
you like to be always negotiat-
ing over the replacement of
damaged goods and return
freight charges?

H.&D.

Corrugated
Fibre Board
Boxes

< intelligible?
- e —— S, .
£ will protect your shipment against =
k il i water, damp, damage—and the goods
e e~ ] { will be removed by your customer in i
/, ! i just as good condition as when packed. |
4 - ea - Wood has become so expensive that it X g !
\ A 3 is not economy to use it for packing ok —F o ‘
b I ——— - 5 cases. But even if H. & D. Corrugat- | R [ (AR
— g : ed Fibre Board Boxes were not cheaper, e/ (e 1 {3 ‘
: \__' they would stili be vastly superior for 74 ! } |
o R R e : any package weighing less than 100 e 1R g )
[ —r—— ' is. Although they cost lessand | ; '
L ————— i pounds. Although they cost less and i
— - v are a great deal lighter, they are five
M s , = J/ times as strong and have greater carry- |
— o r ing power. The cellular construction 1 3
7 L / of the board makes the cases so resil- i
> —_— ient that they will stand most extra
« ([ op 2% ordinary rough handling and abuse
— o g
Save on each shipnu He unneeessary  expelisd citslon- It < ~hness and attractive appearance when a wood box
ed by the greater weight of wood. H& D Corrugated ~\"th he eracked and battered and not fit to be receipted
Fibre Board Boxes will help you to make _this saving and for at the customer end.
will put the shipm into your customer s pilace ol busi ;
ness in better condition. Not only do the contents of the Write us what you ship and ask for our free booklet “How
case go better in H&D l'mru"nul I" bre Iiu\v\. lril the to l'ack It.” We want to proye to you that you need
box itselt, with its Aetive ‘ S H & D Corrugated Fibre Board Boxes in your business
Ny matter what vou have for shipment rugated Fibre Board Cases are so much Nnow ouclpy We will gladly design  a
we can design a better, cheaper, mor lighter than wood \ saving in pack specimen case lor you to speeially it
satisfactory paeking ecase than yvou are ers’ dime becaus: an H & D Case ca vour needs—that you may examine and
now using—a ! case that will save you be set up and sealed in onc-hali the time test and prove,  This will eost you nothing
10 pe. to 87 p.c. in freight charges a wood box ean be procured and nailed mvolve no obligation. It will illustrate
25 p.e. to 50 p.e. in packers’ time—90 \ saving in storage space because  a not only the economy and efficieney of H
p.c. of yvour storage space. .\ saving iy sand & D Cases can be stored & D Cases, but the better advertising va
fraight dhareis becanse (he S B it the space e of your wood eases 1, Write us to-day for tull n formatio

THE HINDE & DAUCH PAPER CO.

LIMITED

TORONTO, CANADA
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— MACARONI

WE OFFER THIS LOT DIRECT FROM ITALY, EX. S.S. BELLONA,

20,362 BOXES

(447,964 LBS.)

“ALFONSO GAROFALO” BRAND

Absolutely the largest shipment ever brought into Canada

CANADIAN

This event emphatically confirms our repeated statements that this is the leading
imported Macaroni, and consequently the brand for you to feature.

It MUST meet the demands of the country, else we could not sell 100,000 boxes
a year, as we do.

As sole agents for Canada we would ask you to secure prices immediately.
This lot will move quickly, much already being sold, and owing to uncertainty of
obtaining further supplies without trouble through Port of Naples.

Other Italian Specialties:

Because we thoroughly know conditions i Italy, and have a wide and strong
connection there, and through our having made a special study of the wants of
the Canadian market, we are qualified to judge what will ““go” here, and what
will not. As the largest importers and jobbers of Italian groceries, we have no
hesitation in urging your critical consideration of these lines. (Every particular
as to package, prices and samples cheerfully furnished.)

ANCHOVIES in tins Hors d'oeuvre
MORTADELLA OF BOLOGNA ESTRATTO “ORSI,” Tomato Sauce

PEELED TOMATOES TUNNY FISH in oil

PARMESAN CHEESE Vergine Brand OLIVE OIL
ROMANO CHEESE (Guaranteed absolutely pure)
GORGONZOLA CHEESE MANZANILLA and BLACK OLIVES

KINDLY ADDRESS DIRECT INQUIRIES: FROM ONTARIO—TO OUR TORONTO OFFICE.
REST OF CANADA—TO OUR MONTREAL OFFICE.

MONTREAL
TORONTO




THE CANADIAN GROCER

Probably no other line
of Coffees in the world
have been made so easy
and so satisfactory for
the grocer to sell as the
eI or - : : ;o

Chase & Sanborn,

Montreal




HHE CANADIAN GROCER

Apply Your Selling Power

[f you have not already done so—the first thing you will do after reading this
number, with its practical studies in selling power, will be to say to yourself—

“Among the hundreds of articles on my shelves, what select
list shall I decide upon for cxerting my selling powers?”

This will be the practical way to put to work this great force on the road to pros-
perity. Make such a list—and on that list place prominently

Pure Gold Goods

(Trade Mark Registered)

Perhaps at the very start you won't want to make your list so large as to include
all Pure Gold Goods with the many other good lines that should be represented.
Then suppose you select for special effort, Pure Gold Jelly Powders, Quick Pud-
dings—any one feature of the line, whichever vou chgose, will repay the effort you
put into it. _

The profit is there for you. The time and labor-saving

gualities brought to any woman'sattention will bring a sale.

The goods themselves will back wup in cverv particular

vour endorsement.

Suppose You Write Us

for a little intimate information and suggestions for making prominent in your
““Jist” Pure Gold Goods.

And Remember

[f the goods are not satisfactorv, or do not scll satistactorilv,
they mav be rcturned at our cxpense and vour money will

he refunded.

This is yvour assurance of safetv-—-it means that an investment in Pure Gold Goods
is like money put in bank—subject to your call at any moment.

These goods can be had of all jobbers and can be shipped from Pure Gold
stocks at Victoria, Vancouver, Winnipeg, Montreal, Toronto and Calgary.

PURE GOLD MANUFACTURING CO., Limited
TORONTO
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of Mathieu’s Syrup of Tar and Cod Liver Oil and Mathieu’s Nervine
Powders obliged us to erect this large new building. Our aim has ever
been to make the best possible products. The increase in our business—

the lasting success achieved by our preparations—are due to our constant
efforts to satisfy our customers.

Mathicu’s Syrup of Tar and Cod Liver il

This is a perfect combination for strengthening and building up constitutional weakness.
It is particularly effective in preventing, alleviatingand curing all chest and throat troubles.
It notonly cures the cold—but so tonifies the system as to make its return almost impossible.

MATHIEU’S NERVINE POWDERS

This is a magic cure for all headaches, nerve pains, neuralgia, etc. ~They contain no
opium, morphine, chloral or any other dangerous narcotic or poison. Hence their safety
for family use. They relieve insomnia, soothe the nerves and give restful sleep. When
taken in conjunction with Mathieu's Syrup they are the quickest cure for any feverish cold

8OLD BY ALL WHOLESALE DEALERS

J. L. Mathieu Co. (Props.) Sherbrooke, P.Q.

FOLEYBROS., LARSON & CO., Wholesale Grocers and Confectioners; Winnigeg, Edmonton

and Vancouver; Distributors for Western Canada.

L. CHAPUT FILS & CIE, Wholesale Depot, Montreal.
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We Want Your Popcorn Business.

Our Specialties are original and fast sellers
Case Packe

Hully Gee (1o %
Popcorn Balls s
try 1 i
Popcor~ Balls (1 . Rilion Noow
Popcorn Bricks (Wr i
Lir :
Popcorn Bricks (\Wranpe
with Colored Ribbon)... 05 0 1
Crispetts (Delicious, Entirely .\ Wi, W . pke be
Sugared Corn Measure and Bag ‘ :
Supplied w. pkyg %) 1hs
i New, it makes
Nut Bu\"e‘r‘Crup ! a gt Vi
Vo !

S ~ S
Pea Nutcornico (Crisp andl
FEntirelv New

1 (4
Alwayve a Seller, e
Kendy K s Fat. The More Yo
Want
:

Thewe g
Irade s

ed Case

& Co.
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The West India Co.,Ltd.

ST. NICHOLAS BUILDING
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| Sandbach, Tinne & Co., Liverpool, Eng.

| Bl

i = Sandbach, Parker @ Co., Demerara, B.G.

g 7» And withYAgents and Correspondents in all British West India Islands

! 5

| {

i f WE SOLICIT ORDERS AND ENQUIRIES FOR ALL

i & DESCRIPTIONS OF WEST INDIA PRODUCE

i

i B Sugars Molasses Cattle Food

. @ Cocoa Coffee Arrowroot

. . .

& Pimento Ginger Nutmegs

lf'" : : . .

Jamaica Cigars Rums, etc.

| 8

’ “ Prices furnished on application. We shall be glad at all times to furnish complete
1' information regarding exports and imports, freight rates. customs duties, etc.. etc.
5 The report of the Royal Commission on Trade Relations between Canada and
‘ West Indies will undoubtedly result in considerable increase of business between
4. these two parts of the Empire, and Canadian Manufacturers will do well to get
3 ready to share in same.

We shall also be pleased to consider proposals re representing Canadian firms in
the West Indies and Demerara. If you have anything to sell in these colonies our
services are at your disposal.

Our Demerara firm has for many years been doing considerable trade with
(- HE Canada. They are agents for the Pickford & Black line of Canadian Mail Steamers.
| A% e and also for Elder, Dempster & Co.’s Steamers and are particularly well placed for
' the handling of Canadian business.

Your correspondence will be promptly attended to

WEST INDIA CO. LTD.

R




THE CANADIAN GROCER

Why You
Should
Push
“Essex”
Canned

Goods

about quality. We pack a full line of
high grade fruits,vegetables and side
lines; and every can is guaranteed
pure and perfect in quality. There
is Nature’s own unbeatable flavor to
“Essex” Brand goods—a flavor that
comes from properly grown stock,
cooked and sealed under ideal
conditions of skill and cleanliness.

Co., Limited

Essex Canning @, Preserving

([ Chiefly because
“ESSEX” Brand
Canned Goods will
please all those of
your customers
who are particular

1

- Essex, Ont. I
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CANNED GOODsS
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“PRIMUS” “,

The finest goods ever put on the
Canadian Market.

Attractively packed.

Every can contains selected fruit or

We guarantee every tin.

Full assortment now in store.

| L.. CHAPUT. FILS & CIE
(R ; ) j
& ’ i WHOLESALE IMPORTERS AND

' SOLE OWNERS OF “PRIMUS” BRAND

I MONTREAL
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PERFECT]

What \
we would |
like you to A
answerforyour \
own satisfaction, \

this: Would BLUE
RIBBON TEA ever
sell so steadily and largely
as it does if it did not possess

as well as ours, is \\ :
\

these two outstanding character-
1stics ?

Most economical
to the housewife

Best value for the
dealer to recommend

You cannot sell tea to-day unless it possesses these
features to some extent, and you cannot sell tea as

largely as we sell BLUE RIBBON TEA unless it

possesses these outstanding qualities in a very marked degree.

There are other features favoring
BLUE RIBBON TEA that \
we need not dwell upon, but we

would g]adly tell you about them.

The Blue Ribbon Tea Company

Montreal
Canada
3 I



THE CANADIAN GROCER

CURRANTS

N JUSTICE TO YOURSELF—IN JUSTICE TO YOUR CUSTOMERS—YOU SHOULD
I BUY AND SELL CURRANTS OF GOOD QUALITY -CURRANTS WHICH ARE
SOUND AND CLEAN AND SWEET. THE OTHER KIND—THE RED. SOUR,
RAIN-DAMAGED KIND, MAY BE A .ITTLE LOWER IN PRICE—YOUR PROFIT
MAY APPEAR TO BE A LITTLE LARGER — BUT, OH, HOW UNCERTAIN, AND
HOW FLEETING. THE SUPREME TEST IS IN THE PUDDING. AND IT IS YOUR

CUSTOMER WHO EATS THE PUDDING AND JUDGES YOU BY THE CURRANTS
IN IT.

WE DO NOT BOAST OF ANY MONOPOLY IN THE CURRANT BUSINESS. FAR
FROM IT. WE DO PRIDE OURSELVES ON PACKING SOUND FRUIT ONLY AND
THE BEST THAT MONEY CAN BUY IN THE DIFFERENT DISTRICTS OF GROWTH.
WE REFUSE FIRMLY, BUT RESPECTFULLY, TO EXPORT CURRANTS OF INFER-
IOR QUALITY. FOR THIS REASON THERE ARE SOME FEW IMPORTERS IN
CANADA WITH WHOM WE CANNOT DO BUSINESS, AND FOR THE SAME REA-
SON YOUR WHOLESALE GROCER MAY NOT BE ABLE TO SUPPLY YOU WITH
‘““MEYER'S'’ CURRANTS, AND MAY SPRING ON YOU THE ‘'‘JUST AS GOOD"
ARGUMENT. THERE ARE OTHER WHOLESALE GROCERS (AND THEY ARE THE
MAJORITY) WHO, LIKE OURSELVES, FIND A LASTING PROFIT AND AN EVER-
LASTING SATISFACTION IN DEALING IN GOOD CURRANTS ONLY. YOU WILL
FIND THIS A PROFITABLE POLICY, TOO. THERE IS A CERTAINTY IN BUYING
OUR BRANDS, THEREFORE, DO MORE THAN ASK FOR MEYER'S CURRANTS,
INSIST, AND SEE THAT OUR NAME IS ON THE CASE.

W. MEYER @& CO., LIMITED

Packers of sound, high-grade Currants
PATRAS, GREECE




THE CANADIAN GROCER

THE W. H. ESCOTT COMPANY

WHOLESALE GROCERY BROKERS

Commission Merchants and Manufacturing Agents

WE REPRESENT

No Home-Baked Beans

Have the Flavor and the Zest of
Camel Brand Figsare washed ( 9 )

before packing and have the Van amps m“:nu

largest sale of any brand in the

world. They ace the best.--- PORK"‘DBEANS

THE HILLS BROS. CO. THE VAN CAMP PACKING CO.

And several other high class lines for Manitoba
and Saskatchewan which now have the largest

It is the food that makes brains i g )

and muscle and rosy-cheeked sale of their kind.
girls.---THE QUAKER OATS

COMPANY.

Our Business
Growth

¢ We makeaspecialty
of consignments,
storage,and forward-
ing and straight car-
load business for the
3 prairie provinces.

¢ Mr. Manufacturer
and Shipper, ‘if you
enjoy good company
join us. We can get
results for you.

BORN 1907 1908 1909 1910

Office and Track Warehouse—
137 BANNATYNE AVE., WINNIPEG, CANADA

CORRESPONDENCE SOLICITED
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DSORmE'ESALT

Have you ever had a
customer ask, by name, for any
other brand of table salt but
Windsor?

We venture to say you
have not.

But every grocer knows
scores of women who ask for,
and Es_ls_t on getting, Windsor
Table Salt.

Because Windsor Salt is
pure salt—all salt that never
cakes or hardens that shows
no trace of grit or bitterness
it has come to be the only salt
used in nine out of every ten
Canadian homes.

| S WINDSOR 0"V SAL

Countless tests have proved it The cheese-makers who under-
scores of Fairs have demonstrated stand their business best have
it that to make the best butter
Windsor Dairy Salt must be used.

et Sl e e+ B <

Lo e oo

ey 4

settled, almost to a man, on Windsor
Cheese Salt.

- Practically - every butter prize ; ;
i awarded at the Fairs this Fall They say it dissolves slowly.

1 went to those who used Windsor salts the curd evenly, and makes a
}T " 4 Dairy Salt. smooth, rich cheese that will “keep.”
| ; 3 Are you catering to this steady and
5 ; insistent demand ftor WINDSOR Salt?
g The Canadian Salt Co., Limited

by | WINDSOR, ONTARIO

#

Ul WINDSOR.+SALT

34
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G I » E l H E Pack your Toma-
; I ‘O M ﬁ T O toesin the Tomato
Can made for
A CHANCE ===
| ]
P\

Adapt the
OPENING .-
o the size of
the TOMATO,
not the
TOMATO

to the size of the
OPENING

Pack WHOLE
TOMATOES,
not Crushed
Fruit.

Sanitary Can Co., Limited

Niagara Falls, Ontario
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TEA

MELAGAMA

COFFEE

We have always had a strong faith
in the ability of the retail grocer as a
salesman, and while we have put into
“‘Melagama’™ Tea and Coffee superior quality
that gives entire satisfaction to the consuming public,
we have allowed for a profit to the dealer that makes it
well worth his while to give us the benefit of his salesman-
ship. This combination has proved very successful. We
regard the grocers of Canada as real partners in the work of
giving to the general public the best Tea and Coffee their
money can buy

MELAGAMA

TEA and COFFEE

Every grocer should recommend these lines. They are
y§ )
genuine satisfaction-givers and profit-producers.

MINTO BROS.

Direct Importers, Packers and Blenders
TORONTO and BUFFALO

37
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~ GOOD SOUND REASONS
" WHY YOU SHOULD SELL 7

“Kootenay” Jams and Jellies

(0 When you ask your customers to try these lines you can know that your selling
ability is being exercised in favor of goods that carry with them distinctive quality,
as well as satisfactory profit to yourself.

( Only the most luscious of British Columbia fruits, and pure cane sugar, are used
in " Kootenay' Jams and ]Jellies.

( In the space of a few months their superior flavor and guaranteed purity have
won for them an extensive market that is expanding rapidly.

d " Kootenay” Jams and Jellies are put up attractively by experts in a modern,
sanitary factory.

 Tell your particular customers about these really distinctive goods made from
the famous British Columbia fruits.

FEATURE OUR 5-LB. TINS. THEY ARE SELLERS

:
’\
il
{
it

N

Donnelly, Watson & Brown, Ltd.

AGENTS

CALGARY and VANCOUVER

38
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The Most
Brilliant and

Durable -
Stove Polish!

} KNIGHT ==

Don’t use as much ‘‘Black Knight’’ as you
have been using of other stove polishes.
Youdon't need as much, to bring a brilliant,
glittering, lasting polish to .the iron-work.
A little of ““Black Knight” goes a long way.
And you geta bigger box of “‘Black Knight'’
than of any other stove polish that sells for 10c.
If, for any reason, you can't get ‘“‘Black

Knight" Stove Polish at your dealer'’s,
send 1oc. for a large can postpaid,

THE F. F. DALLEY CO. LIMITED, - HAMILTON, Ont.

Makers of the famous ‘2 in 1" “hoe Polish. 20

Winter is almost with us and it is very important
what line of Stove Polish you are selling?

BLACK KNIGHT STOVE POLISH

has ‘made good’ with the particular housewife
and we are increasing the demand for it by our \

extensive advertising (see sample above), and
widespread billboard publicity.

‘BLACK KNIGHT’ gives the most lasting and
brilliant polish with a minimum of labour, will
not soil the hands in use and is very economical

ng to apply.
ty,
x ‘BLACK KNIGHT is packed in a very attrac-
ed tive box, does a lot of work with a small amount
of polish, and leaves an excellent profit margin
- for the dealer.
3 ORDER FROM YOUR JOBBER.
m
< Limited
F. F. Dalley Go., Limite
Ltdo

Hamilton, Ont. Buffalo, U.S.A.
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The Brand of the Very Finest
CANNED

VEGETABLES

and

CANNED FRUITS
HUDON, HEBERT & CO., LTD.

MONTREAL

“THE MOST LIBERALLY MANAGED FIRM IN CANADA”

f _
7

40
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From Top G
to Bottom | |oiassaa
PORCELAIN
of this list each and every article W.lndows
is benefited by a liberal use of Mirrors
BON AMI the cleaner and Show Cases
- polisher at one operation. Lamp Shades
‘ These arti}(l:les are thq %e fgund Chimneys
> the wike W Of wtility of METALS
BON AMI.
- e Brass
erefore you run no risk in Nk al
ordering BON AMI. It is bound Clc i
to sell because every one wantsit. il
- CAN BE HAD FROM ANY WHOLESALER Tln
?\ FROM OCEAN TO OCEAN Silver
Cases of 3 doz., $1.19 per doz,, Gold
or $14.28 .per‘ g'ross. CELLULOID
F.O0.B. wholesaler’s shipping point.
| Lots of 5 gross, $13.40 per gross MARDLE
j . i - WORK
Delivered to any railway station from Halifax
to Vancouver. WOOD
Terms: Net 30 days. WORK
OILCLOTH
Agents in Canada PAINTED
HUDON, HEBERT & CO. SURFACES
LIMITED i
AD. MONTREAL T
The most liberally managed
firm in Canada.
; d

41
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McGREADY'S UP-TO-DATE PLANT 3’

Our facilities enable us to supply the trade with pickles
and vinegar of the highest quality at reasonable prices.

All our goods are neatly packed and labelled and bear
the appearance of excellence which we guarantee in

the contents. :

Also Grinders of Spices Packers of Fruit Juices f
Cream Tartar, Icing Sugars and other Specialties

C

Our products are known and sold throughout Canada. z

I

s

I

Thos. McCGready & Son, Limited

St. John, N.B.

Canada’s leading bonded pickle and vinegar factory

~




- Juices
cialties

ed

THE CANADIAN

GROCER

The NATIONAL
CASH REGISTER

has revolutionized the method of doing
business in 900,000 Retail Stores.

THE OLD WAY

Poorest method in
existence for handling
money.

No record of money
taken in.

No record of money
taken out

Under the counter
and hidden from view,
the old-fashioned cash drawer is not even a safe
place to put money.

You never know how much money should be in
the cash drawer

Money can be put in and taken out without your
knowledge.

A constant temptation.

Even after you count the money in the drawer,
you have no way of telling whether it is all you
should have.

Affords no means of protecting yourself against
claims of making wrong change.

No Protection.

THE “NAT'ONAL” WAY

Stops losses. Stops mistakes. Increases trade.
Increases profits.

Gives a total of each clerk’s sales.
Gives total of charge sales, total amount paid out
and gives total amount of money received on

account.

Tells number of customers waited on by each
clerk.

Tells which clerk made
mistake.

Tells which clerk makes
the most sales

Prevents unjust suspi-
cion

Removes temptation.

Thorough Pro tecton.

How is Your Business Handled ?

Have you ever had goods go out without being charged? Have you ever sent a customer
a bill and then had her come in and claim she had paid it? Have you ever sat up “till
all hours” trying to balance your cash, or recall items you forgot to charge? Are you
wasting time on details that ought to be spent building up your business? Think it over

seriously —and you’ll

And remember: We

quickly realize how a uarantee to furnish a

National Cash Register REMEMBER: ; g : ;

stops losses, saves time The successful merchantt gives better cash register tfor
. : 4 inted re-

prevents costly mistakes | 7oy Susiomer s Printed re | less money than any other

and increases sales and That’s protection. concern in the world.

profits. Send for booklets.

The National Cash Register Co.

FRANK E. MUTTON
Manager for Canada

285 Yonge Street, Toronto

4 = o S e SO S 5 g - e ot < e
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Some Products

DOMINION
CANNERS

A

“Well worth pushing
hard.”
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Look at the opposite page—

Most grocers know these brands to be
among the most profitable lines in the trade.

Your selling power is greatly enhanced by
handling goods of such consistent high qual-
ity as the lines of the Dominion Canners,
Limited.

By a concentration of effort and standard-
ization of method, this organization is able
to produce goods that eliminate all risk of
a grocer losing trade through selling goods
of inferior quality.

Our range includes something in canned
fruits and vegetables and high-grade fruits
in bottles to suit practically every class of
demand.

It pays to push the brands
that people know to be as
good as good can possibly be.

Dominion Canners, Limited
HAMILTON CANADA
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A Faultless
Product

There is no better factory in the world adapted
solely to the production of Macaroni and

similar pastes than that of Felix Codou in

i Marseilles, France. LEvery modern appliance is
| s L%
| . there- it is scrupulously clean—the original has
| & . .
= { been enlarged several times to meet the steadily
. 3 :
: 14 t . . - .
- increasing demand from particular people.
- :
i A
-
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.
l 2
| &%
| u5
»n
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-
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n
-
| e
'. A
-
1 ;
#
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Vermicelli, Spaghetti, Fancy Letters and

Figures, as well as Macaroni, are the special-

L e i

ties produced —each one has a national reputa-
tion for high quality.

Taganrog Russian Wheat is used exclusively

the wheat that yvields the BEST results —the

wheat that is peculiarly adapted to the desired

purpose. ‘‘Codou’s"—that is the name to think
of when the best is wanted.

e s - A ——

™y
5 SN

AT g 1 4 -

“Hly Arthur P. Tippet & Co.
Agents
8 Place Royale, Montreal 84 Victoria St., Toronto

ey s 2
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“PRIDE OF CANADA”
Maple Syrup and Maple Sugar

‘“ Absolute Purity ”

1 8

A

Another Triumph for “Pride of Canada’

Last Spring and Summer Dominion Government
Inspectors collected samples of Maple Syrup from all
parts of Canada. These were turned over to the
Inland Revenue Department and analyzed.

20 ““Pride of Canada’ samples were tested.  Each

one was pronounced genuine ; absolutely without

adulteration.
(See Bulletin No. 2 14— August 12)

This is a unique honor ; but it is always the official
report.

You can always ireely recommend, for purity, maple
syrup and maple sugar branded

“PRIDE OF CANADA'"

.....
~~~~~~~~~~~~

Never has a sample of our brand been found
adulterated. That is a record few can claim!

Quality always uniformly good.

The Maple Tree Producers’ Association

LIMITED
MONTREAL

REPRESENTATIVES
W. J. Dack, 512 Dundas Street, Toronto; W. L. Mackenzie & Co., Winnipeg:
F. R. McIntosh, Vancouver.
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JOSE SECALERVA

R T e e

Malaga, Spain

Unless we ourselves were For several years we have

: been advising you to specify
thoroughly satisfied that ; " : E ’
this brand when ordering
Malaga Table Raisins. Be
ity, and " W. Abel;” Brand cause our sales have in

" Beaver '’ Brand fancy qual

standard quality raisins creased enormously we

’ . know that our suggestion
were all that the ackers v
P has been [followed by a

claim. we would not have greater numberof merchants

t:

temerity to offer you these annually. Now, these

Malaga Table
Raisins

"

Valencia Raisins

R
— .

But we are convinced that

es it 3 S et

_; d in offering these brands for I Bt whet. we e e

. presented them to be. year

1 : . e z >

8 J your consideration, we are after year. else this could

1 i

if placing betore you fruit that not be. There must be

B Y 3

,‘,' »- tor Slis. and unilormity growing a warranted con-

i ' fidence in the brard. These

| '. of packing, are absolutely P

. raisins assuredly meet all

14 - TR

}E | 2‘.'* unsurpassed. Put'u pby requirements —quality, price,

M %; ¢ the reliable firm and package

{‘ | MAHIQUES. DOMENECH STOCKS SHOULD BE IN
¥ :

?l[ s & CO. Denia, Spain. YOUR POSSESSION NOW

i‘

Rose &Laflamme
Limited E

| Montreal - Toronto

4
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Goodwillie’s

Quality

Fruits in Glass Meats in Glass

If freshly-gathered fruit
stands for an extended
period, or is shipped to
a distance. the quality
must deteriorate. The
packer who wishes to
put up fruits so as to
retain their tull, rich,
natural flavor, must op-
erate where the fruits
are grown.

It isbecause Goodwillie’s
tactory is located near
Welland, in the heart
of the Niagara fruit
belt, and the {iruits are
bottled a few hours after
being gathered, that
they possess that delic-
ious fresh firuit flavor.

As a progressive re-
tailer, you supply your
customers with goods
not only highest in qual-
ity, but packed in the
most sanitary and ap-
proved fashion as well.

POULTON & NOEL'’S
range of meats in glass
has an established rep-
utation for quality, and
represents the last word
in modern packing. The.
line is a large one. per-
mitting a judicious as-
sorted order, that will
prove to your satistac-
tion and profit the truth
of our statements

Rose ?L_?f(!amme

Montreal - Toronto |

49
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THE CANADIAN GROCER

Increase your selling power
with “Walker Bin” Fixtures

Your selling power is seriously hampered if you are doing business in a
store with “old-fashioned™ equipment.

But Walker Bin Fixtures increase your selling power.

They give your store a tone that inspires the confidence of your customers
—a clean, bright, roomy look, with the stock displayed in a way that acts
like a tonic on prospective buyers.

THEY MAKE PEOPLE FEEL MORE LIKE BUYING
AND LIKE BUYING MORE

Walker Bin Fixtures are so convenient—they make every- Walker Bin Fixtures. considering their manifest superiority
thing so handy. And they certainly do save waste -both of cost so little to install. And remember this : Once installed,
time and stock. Walker Bin Fixtures repay their cost in a very short time by
Don’t get the idea that they are costly. Lots of grocers—we the waste they save and the increased business they create

can show you the proof of it—have been astounded that

As a progressive merchant, we invite you to investigate. Begin by writing for

our catalog and see photos of Walker Bin Fixtures in active service. Write to-day.

Walker Bin @ Store Fixture Co., Ltd.

BERLIN, ONTARIO
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THE CANADIAN GROCER

Ner How can you be a good salesman

=3 when your natural optimism is drowned by the

P v wap——

o L v : 7
worries incidental to book-keeping? g
in a : : -
Your selling power can never be completely force- &
ful so long as you keep accounts with books. '
o And the logical way out of this difficulty is to “cut %g
arin out ” book-keeping worries by keeping accounts in g*’
the modern way. ’f 3
T e b
¥ 3
That is, use the only practical, thoroughly tested f{
one writing system of keeping accounts on the ,

fest superiority

McCaskey Gravity
i Account Register

for

1y.
But don’t allow the bogey of initial cost to blind you to the main con-
Ltd. siderations —eliminated worry and overwork, absolute accuracy, un-
offended customers, permanent economy.

The only books required are ordinary counter check books. With every
credit sale you hand the customer a duplicate slip and file the original
under the customers’ compartment, after adding to it the total shown
on the last slip filed. That's all your book-keeping amounts to with a
McCaskey System.

It takes care of all your accounts with wholesalers in just as simple
a manner. It also gives you the simplest and and most effective check
against slow-paying customers and makes mistakes impossible.

You will be amazed at the simplicity and effectiveness of the McCaskey
System when you come to use it —and eventually you will use it, if you
are in business in real, dead -earnest.

Our illustrated catalogue would ‘“let the daylight
in"” on your account-keeping problems. Better
sit down now and write us for a copy.

®3 Dominion Register Co., Ltd.

The above cut represents Combination Account TORONTO, CANADA
T

Register and Kant-Forget Cash Attachment.
-
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Packed in

sacks of

7-14-24-49-98
LBS.

and in half and
full barrels.

““More bread

and
better bread ”’

ORDER FROM

Western Canada Flour Mills Go,,

LIMITED
Toronto Montreal Goderich St. John
Brandon Winnipeg Ottawa

FHE CANADIXN

GROCER

Our

advertising
helps you

to make the first sale of
PURITY Flour—the flour
that's advertised to the
people you want as custom-
ers—people who will have
the very best.

Keep it
in stock

brings the
buyer back
to you—
for it is surpassingly good
for every flour purpose.

Try it in your home and
you'll know.




THE CANADIAN GROCER

sSTiIMPSoONI||IThe Ideal Mill
- | Improved 100-1b. | [for the Grocer
|| Automatic Scale

No. 75---For General Use £5
In compactness, neatness and stability, no less

['j Weighs and Computes to 100 Pounds fjhap in attractiveness, finish and beauty of
3 esign
The only Automatic Scale Coles’ Electric Coffee Mill
; i business. Your fixture equip- It will granulate 2 Ibs. of coffee per minute,
< 3 ment is not complete without a and is connected direct up to your lamp socket.
. saving cost of wiring. The price cannot fa'l
t . E to attract you.
& Stimpson Automatic $65 for D.C. current ($75 for A.C. current),
.- and. we guarantee each machine perfect.
il Write for Catalogue, giving full description Virge e
ly good : of all sizes. COLES MANUFACTURING CO.
urpose. 3 1625 North Twenty-third 8t., Philadelphia
g Stimpson Computing Scale Co. AGENTS:
; ! Detroit, Michigan Todhuntor.ca:t.n.h-&ll.&.“o':no,""l"o:'::t‘:.l.nld Winnipeg

Young Bros., Vanoouver, B 0. Wm, Brald & Go., Vanoouver, B.0.
L. 7. Mewburne & Co.. Gaigary, Alta.
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THE CANADIAN GROCER

SAFETEE EGG CARRIER

THE HANDIEST, NEATEST, MOST COMPACT

Can be shipped folded---saving freight. Can be set up in an instant---saving time.
Is very low priced---saving money. Is handiest yet---saving patience.

Can be left in kitchen on delivery---saving cook’s good nature.

Can be fitted in 30-dozen egg case---saving the finding of an extra package.

Can be fitted in 12-dozen Humpty Dumpty case---saving the finding of an extra package.
Can be printed with advertisement---saving energy by making sales.

SEND FOR SAMPLES

AN AGENT WANTED IN EACH LOCALITY---FIRST RESPONSIBLE PARTY TO APPLY GETS THE AGENCY

SCHOFIELD PAPER CO., Limited

Sole Selling Agents for Canada ST. JOHN, N.B.

“Ontario’ Lantern Footwarmer!

No More Cold Feet Indispensable
The To
Entire Body Kept Warm Farmers, Doctors : Travellers
Also No

A Light Whenever Needed Danger fo Lap Robes

A Novelty! Useful!! and A Seller!!!

Have YOU seen one ? For sale by all Jobbers.

Manufactured by

Ontario Lantern & Lamp Co., Ltd., Hamilton, Ont.

54
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THE CANADIAN GROCER

The Trial Tells
the Tale

Supposing we were to say that there
are 75,000 Keith Systems in use that
probably would not be misstating the
facts, but that would not convince you
that you should have one.

Supposing we were to say the Keith
‘System has been upon the market for
the past 15 years, twice as long as any

bR,

AT T,

P

S
S SRTRISHR

drop-leaf loose-slip system, and that it : L P ! ki1l

Cut of 100 Book ize, without huod, showing has been improved from time to time ‘”fh'f,full'fL*ﬁ;,’"kd“l'j&,ﬂ“ﬂ: e v P
Mabe e un ent o JOUKS -3 3 " o g 5 %
“"“v gty i oK _ so as to meet every requirement of the e
retail merchant, we would be telling the truth, but that wouldn’t be giving you any of the advantages of the '
system. A1
HERE ARE THE THINGS YOU WANT TO KNOW: 'L

L . : rk

1. Is the Keith System Fire-proof ? Yes. .'-,,
2. Is there any danger of bringing forward a wrong past account or losing slips? No. The original -
slips remain permanently bound in the book, giving you a consecutively numbered record of the account,
and only one account is before you at a time. i
3. Can more than one clerk work over the register at the same time ? Yes, any number, without the %

least confusion.
4. Will it place a check on forgotten charges ? Yes, the best in the world.

Ask for Catalogue "G and let us explain fully )

THE SIMPLE ACCOUNT SALESBOOK COMPANY

1926 Depot Street FREMONT, OHIO A
and HARTFORD, CONN. ‘

Sole Manufacturers
also Manufacturers of Counter Pads for Store Use

“ENTERPRISE” Eésy-rulming Cofiee
Mills do not crack or crunch—they
grind to any desired-size fineness.

All parts are interchangeable, and when re-
quired, a new set of grinders can be readily
put in at small cost.

Every Mill is built under our own patents;
by our own experienced, expert mechanics
and carefully inspected, resulting in the well-
known, dependable “Enterprise” quality.

We manufacture mills to meet every possible requirement—hand

steam or electric.
You cannot afford to install a mill without first studying our compre-

hensive line.
Complete catalog mailed on request.

The Enterprise Mfg. Co. of Pa.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U.S.A.

544 Van Ness Avenue, San Francisco

Wi

i

¥

VRN E0S

i

21 Murray Street, New York

A
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THE CANADIAN GROCER

The Periection Cheese Cutter

Saves the grocer money, as thousands
using them will tell you.

Get one and see how it attracts customers.
It pays for itself every three months.

Glass shield, wire splitter and card of in-
structions with each cutter.

There is no other “ just as good.”
Accurate, simple, durable.

Any information about the “PERFECTION"
will be gladly and promptly given.

The “PERFECTION” has a Perfect Com-

puting Scale, saves cutting over-weight and

saves cheese.

Manufactured only by

AMERICAN COMPUTING CO. of CANADA

HAMILTON, ONT.
SOLD BY WHOLESALE GROCERS EVERYWHERE

ONE OF OUR SPECIALTIES

96 other different kinds

SAMPLE CASES, BAGS, ETC.

To conveniently carry in a practical manner and attractively display
Groceries, Crackers, Cakes and Biscuits, Confectionery, Teas
and Coffees, Extracts, Spices, Soaps, Toilet Goods, etc.

Trays in this No. 1. Bag quickly extended, and as instantly covered
up, one at a time or all together. Wearing apparel or large samples can
be carried in the top, independent compartment, and samples in the bottom,
thus combining a2 Travelling Grip and Sample Case.

Our line is so extensive,
and of such a character that it R
would be impracticable for a trav-
eler to carry samples, therefore we issue a very complete and comprehensive
catalog with full detailed information, and will gladly mail same, together with
prices, if requested.

No.1, 10 Tray Bag, Closed

We either have in stock, or can make to order, anything whatsoever
in a case, bag, scope pocket, etc., required for salesmen or travelers.

Knickerbocker Case Co. /_

Specialists and Original Designers

Knickerbocker Bldg., Fulton & Clinton Sts.

CHICAGO, U.S.A. No. 1, 10 Tray Bsg, Open
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THE CANADIAN GROCER

YOUR BEST BUSINESS ASSET

Nothing has so big a say in influencing trade your way as a bright,
cheerful, well-lit store interior ; and no artificial light is at once so
brilliant, safe and economical, as our

Can be carried
any place.

Gasoline
e LAt

It is absolutely safe, better and many times
cheaper than electricity, gas, coal oil or any
other known illuminant.

Ind:pendent
Table Lamp.

Price,

complete, $7.50

AGENTS
WANTED

SPECIAL PRICES DIRECT TO MERCHANTS.

MacLaren & Co., -- Merrickville, Ont.

Commercial Account Reglster

Bookkeeping
Without Books

Used It Three Years

“In August, 1907, I put in
one of your No. 200 Account
Registers, and have had it 7
in constant use ever ”
since—over three
years.

The Regis-
ter is in first-

e
KILGOUR BROS.
class condi- wel/lngton St. West TORONTO
tion now, but trade
has increased and 1
need a larger onc.
Would you kindly let
me know if you could
make any kind of ex-
change with me?

Sheets lift out and fit any safe.

After examining several systems, I satistied myself that yours is the
best, and I would not care to do business without it.”

Yours truly,

Steson. One. O Al s B RIS £ 224 Fosd Cotton Clothes Lines

INDISPENSABLE TO ANY MERCHANT

DOING CREDIT BUSINESS. -fAND—- 3
Send us postal for Catalogue and full Information. Cotton TWI ne
COMMERCIAL REGISTER CO. Cotton Lines are as cheap as Sisal or Manila and much better
178-180 Victoria Street - 4 Toronto, Ont. Feor Sale by All Wholesale Dealers.

SEE THAT YOU GET THEM,
B e -}
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THE CANADIAN GROCER
National
Coffee Mill
- The “Elgin " Mill is easily |
s first favorite with the up-to- HO :
& date grocer, because it com-
i bipes.easy ru_n.ning and rapid Mr. Grocer.
4 grinding qualities with 'beauty
i of agpearan;e ag;j ﬁmsb ﬁltt The Salt your Customers will call for againtand
: : is very durable, and is fit- : g S - g
i } > ted with a special adjuster * again---if you'll just stock it---is the purity-sure
: % for regulating the grind-
1 CENTURY SALT
" ? Equipped with the new We're advertising it brightly.. W‘e're shipping it
b -t style force feed steel grinders. Investi- promptly. Just get our price list and try us.
W g gate this grinder carefully. ' Its price is : & i
o ¥ ¥
e i very reasonable. - Dominion Salt Co., Limited
i Ask any of the following jobbers for our de-
f 4 scriptive catalogue : 2
i ! WINNIPEG G F. & J. Galt (and branches); The Codsille Co. (and Manufaclurers and Shippers
gt B R . Y Beaon SARNIA, - ONT.
1 i < l’til:il\j‘f_lyl)‘ Blain, 1.td
B | LONDON -G 1an, Eckert £ Co
‘%3 ST. JOHN, N.B. G _E. Barbour Co.; Dearborn & Co
i ¥ & REGINA, SASK. Campbell, Wilson & Smith
z 4 MONTREAL -The Canadian Fairbanks Co. (and branches.)
1R Woodruff & Edwards Co.
1T, ELGIN, ILL. US A
-

Note the Editor’s Remarks
Increase your selling power
Increase your capaoity
Increase your prestige

Increase your profit
Ircrease your husiness

Don’t worry over

“bad debts.”

Worry won't avoid the loss. But
THERE IS A WAY to eliminate ‘‘bad
debts '’ and still accommodate and
please your credit customers.

Al I | o
systematize credit accounts, simplify collections,

and eliminate arguments. They cost but little and
pay for themselves many times over.

HOW THEY WORK

A man wants credit.
You think he is good.
Give him = $10 Alli-
son Coupon Book.
Have him sign the
receipt or note form
in the front of the
book, which you tear
out and ke:§ Charge

Do it now with a

BOWSER

i# Self-Measuring
i Oil Tank
and Pump

him with $10 — No
trouble. hen he
buys & dime’s worth,
tear off a ten-cent
coupon, and so on

This ‘means a square deal for yourself and
patron.” Just hang the can on the nozzle and
get accurate gallons, half-gallons and quarts.

Aot dh, o g

No measures, no funnels, no smell—clean
hands, clean floors and clean goods—quick-
acting, space-saving, fire-proof.

We demonstrate and prove our statements.

JUST ASK FOR BOOKLET No. 5.

S. F. BOWSER & CO., Limited
66-68 Fraser Ave. 3 : TORONTO

58

until the book is used
up. Then he pays
the $10 and gets
another book. No

books, no ch ng,
no lost time, no
errors, no disputes,
Allison Coupon ks
are recognized every-
where as the best.

For sale by the jobbing trade everywhere,
Manufactured bx Allison Coupon Company.
Indianapolis, Ind.




#HE CANADIAN GROCER

YOU CAN SELL GOODS

e SRS SO0
e e

.

X

r. ! 4
4

~ ifim.and q This territory is large and not always appreciated by exporters ?jf
L5 ek in Canada, United States and Europe, simply because they do ;—w

.T not realize the opportunity there is for establishing a paying trade. 2%
R

B

Manufacturers properly represented can do a fine business
because the colony imports largely from these countries.

q Write usabout your line. Our many years’ experience here,
and exceptional facilities for introducing your goods, make us
your logical representatives.

T. A. Macnab & Company

Manufacturers’ Agents, Commission Me-chants, Importers and Exporters.

Cable Address: ‘‘Macaab,'” St. Joho's. ST. J O H N ’S’ N EW FO U N D LA N D ‘;p:::h:s“e;::ii:;(‘:I:lrlzllaflh.zlrl:.!dm and Private.

Office and Sample Rooms : Csbot Buildings.

: shipping it
and try us.

,?c
3
*

1

¥
i
u
¥.
78

imited

“KITCHENER” BRAND
CANNED GOODS

'y over

y COUNTER
o CHEC K

mmodate and

BOOKS

Coupon
Books

Implify collections,
7 cost but little and
over.

VORK 4, :

A man wants credit.
You think he is good.
Give him = $10 Allj-
son Coupon Book.

At this time of year this
subject should have your
consideration.

WE ARE PACKERS of full
lines of FRUITS and VEG-
ETABLES, and guarantee

Write for samples ;
the quality of all goods.

and prices; we are
now in a position to
give better service,
with no advance in

Have him wign the Write us before placing
i the r(::m?o'é.t'oz'hme your order.
book, which you tear

out and kee| Chsr‘.
him with ‘510 —No

4
roubl h h 3 .
‘rouble. en °
buys & dime's worth, » pl’lce.
lear off a ten-cent 3
toupon, and so on ¥
antil "i!’he book is used ¥
1p. en he pa;
the $10 and geg 3

==kl B | F.N. BURT CO., Ltd.

srrors, no disputes,

The Oshawa Canning
Co., Limited

e e e '. TORONTO -  MONTREAL OSHAWA : : ONTARIO
ade everywhere. 1 Phone Main 2511 Phone Uptown 5962

oupon Company. g
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THE CANADIAN GROCER

i WHITTEMORE'S POLISH E“S}“.':EZI

)
)

%
\

00F. /)

[WATERPR

Oldest and Largest Manufacturers of Shoe Polishes in the World

‘GILT ECGE.” The only Ladies’ Shoe Dressing that positively contsins OIL. Sofiens and preserves. Imparts a beautiful
finish. Oncc used, always used. LARGEST QUANTITY. FINEST QUALITY. Po ishes without rubbing. 25c¢

“SUPERB” POLISHING PASTE. For giving all kinds of Patent or Shiny Leather Shoes a quick, brilliant and waterproof
lustre, without injury to the leather. Pui up in 5 sizes.

“DANDY"” COMBINATION For cleansing and polishing all kinds of russet, brown or yellow boots, shoes, saddles, bridles,
etc. 25c. ‘‘Star” russet combination (10c. size). ‘‘Dandy’’ russet paste, put up in 5 sizes.

“ELITE” COMBINATION for gentlemen who take a pride in having their shoes look A-1. Restores color and lustre to all
black shoes. Polish with a brush or cloth, 25¢c. ‘‘Baby Elite’’ size, 10c.

“BOSTON” WATERPROOF POLISH. A black liquid for men’s and boys’ shoes. Produces a patent leather shine without
brushing. 25c. *‘‘Boston Junior,” 10c. size.

Order Whittemore’s Shoe Polishes If you want the BEST.

FOR SALE BY ALL WHOLESALE GROCERS.

SUNNY MONDAY

LAUNDRY SOAP

““Contains No Resin”’

You are taking no risk when you recommend Sunny Monday Soap.

Sunny Monday Soap is as absolutely pure as soap can be made,
only the highest class of materials entersinto the manufacture of it,
and best of all it contains no resin.

Sunny Monday Soap gives the grocer a good profit, and a satisfied
customer.

THE N. K. FAIRBANK COMPANY

MONTREAL, CANADA
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o MASON & HICKEY ™=z

. 3576
Phones Main 4588

MANUFACTURERS’ AGENTS

AGENTS FOR

Dominion Sugar Co.

Gorman, Eckert & Co., Ltd.

Coffees, Spices and Olives

Brackman, Ker Milling Co.
Rolled Oats

Foster & Holtermann
Extracted and Comb Honey

Ingersoll Packing Co.

Standard Computing Scales and Cheese Cutters
Suchard’s Cocoa and Chocolate

E. D. Smith’s Canned Fruits and Vegetables
Beatsol Silica Co.

Floor Cleaners

108 Princess Street

-

STRENGTH
FLAVOR

Crescent Manufacturing Co.
Mapleine

E. D. Smith

Pure Fruit, Jams, Jellies and Prese:ives
Borden’s Condensed Milk Co.
Eagle Brand Milk, Go!d Seal Milk, Peerless Cream

Nicholson & Brock
Bird Se>d and Mince Meat

Sarnia Salt Co.
Wethey’s Mince Meat
Ingersoll Cream Cheese
Wm. Rogers & Co.

Raisins

T. M. Stevens & Co.

Canned Pineapple

WINNIPEG

Importers and Wholesale Grocers

REGINA, FORT WILLIAM,
Sask. Ont.

KENORA, PRINCE ALBERT,
Ont. Sask.

Prompt Attention to all Orders at Best Prices.

Trian Brand Goods

Purity Guaranteed
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Business Bringers!

You can cater for and satisfy the most particular housewife if you are handling the
full line of

RICHARDS PURE SOAPS

They always prove steady and profitable sellers because their quality never fails to
satisfy. Here's the complete line—

Richards Pure Soap, Quick Naptha Soap, Snowflake
Soap Chips, Ammonia Powder, 100  Pure Lye,
Toilet Soaps.

OMAND MFG, CO.
76 Colborn e St. Toronto

Richards
Pure Soap
Co., Ltd.

Woodstock,

Ontario

Brunner, Mond & Co.’s

Strength

«cow Brann” | WASHING
Baking Soda SO DA

Dw lGHT S 4 Prums, 336 1bs. Barrels, 336 lbs.

‘ ot 224 Bags, o8
» . “ 112 . g
‘ il ‘ “ 100 o 100

‘-;-'( S
=) — —

BAKlNG SODA Concentrated Sal Soda

because of its popularity with the house-
wife!

( Purity

Casks, 560 Ibs.
Order from your jobber

CHURCH & DWIGHT | Winn & Holland

Manufacturers

Uniformity | MONTREAL ‘ Reliability Montreal
SOLE AGENTS FOR CANADA

62
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Large Quantity of

For Sale at Interesting Prices

e —

New Crop Teas

arranged our prices accordingly.

China BLACK and GREEN Teas

Japan Teas of good CUP QUALITY . :
HIGH GRADE Early Picked Japan Teas .
Ceylon Green Hyson (2) Gunpowder Style .

Ceylon BLACK and GREEN Teas, good style a;xd cup qualnty at 16} 173
HIGH GRADE Ceylon BLACK and GREEN Teas . : at 25 28

We want to sell over thirty tons of Tea between now and the first of next year and have

PER POUND
at_ 124 ‘15 - to'l8 c.
at 174 18} te 20 c.
at ‘25 -28 to 30 ¢
at 188 20 to 22 c
to 18lc.
to 30 c.

We will be glad to submit samples to prospectlve buyers.

R . BLENDED TEAS in half chests and chests to retail at 30c. and 40c. per
O'Sl'co pound. Our wholesale prices show handsome profits and the quality is guar-

anteed. WE control the wholesale agency for Ro-si-co blends. You will find
our teas difficult to match at the prices quoted. We get the business because we have the values.

Mail orders and inquiries promptly attended to.

Robert Simpson & Co. correes, srices, e

Phone No. 3541

COR. GORE AND HUGHSON STS., HAMILTON, ONT.

CARTER’S

STANDARD

British Wines

LIQUID GREEN GINGER
AND OTHER FLAVORS

Big Wheel Custard Powder,
Jelly Crystals, L.emonade
Powder, etc., efc.

H. W. Carter & Co.,

LIMITED
THE OLD REFINERY

BRISTOL, ENGLAND

LEAD FOIL

For Tea
Packing

INCORRODIBLE BRAND

GREY @ MARTEN

Limited

Tea Lead Rollers

SOUTHWARK BRIDGE, LONDON, S.E., ENG.
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REGA RED

HERE ARE TWO STRONG SELLERS!

“CREST” BRAND “CREST” BRAND
BAKING POWDER FRENCH MUSTARD

IN BOTTLES

which never fails to please the which has the full
women by its uniform strength and flavor of
quality. Makes best the best imported

brands. Our Dry
Mustard in Tins is also
; of superior quality and
of the same strength. moderate in price.

light pastry, and can be
relied on to be always

) = N
z‘} SEND TO-DAY FOR OUR LOWEST PRICES
IT'S WORTH YOUR WHILE TO HANDLE OUR LINES

MADE BY THE

I 1
”' [10\ Canada Spice and Grocery Co.

LIMITED
LONDON, ONTARIO

i‘;u(} ROCER

uC,ON or ﬂ

——— —

A Genuine Trade-Builder § | Home, Sweet Home

s never so attractive as when clothes,

Quality goods are those that attract dishes, walls, floors, etc., have been
and hold trade and washed with

Wonderful Soap § | ASEPTO

will prove a profitable proposition to
SOAP POWDER

every grocer because it is unrivalled
in quality and purity.
This Soap Powder is a sure seller. A 5c.
packet makes 2 gallons of soft soap, or
and profitable seller 4 gallons of liquid soap. Trv a case. You
will be astonished how soon it is gone.

It is moreover attractively packed
and made up, and proves a rapid

We have a dealer helper-selling
plan that cannot fail to interest you. Order from vour Jobber
Send for details of it to-day.

The Guelph Soap Co.

GUELPH, -  ONTARIO

Toronto Agents—MacGreegor Specialty Co.

Manufactured by the

ASEPTO MFG. CO.

ST. JOHN, N.B.

Agents —Rose & Laflamme, Limited, Montreal.

sl
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Poultry Wanted!

Ship us AT ONCE any supplies you can lay
hands on. We want (live or dressed)

TURKEYS, GEESE, DUCKS,
CHICKENS, FOWLS

and we will pay CASH, highest market price. We
will want a great deal in the next few months.

Have your farmer customers bring to you their
poultry. You can make a nice turnover.

Drop us a card TO-DAY
telling us you are ship-

P. POULIN & CO.

BONSECOURS MARKET -

ping or that you will have
supplies for us later on.

MONTREAL

|
McLEAN’S

WHITE MOSS

COCOANUT

Oondes

VANCOUVER, BC.

Correspondence
Solicited

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Manufacturers' Agents and
Wholesale Commission Merchants

A B C 5th Edition, Western Union

615 Dominion Trust Building

You should handle McLEAN'S, because it is
nearest perfect of any shredded cocoanut.
We are Canadian pioneers, and can GUAR-
ANTEE our line, as it has proved pre-emi-

nently the most satisfactory in every way for
this market.

Some specialties for Bakers and
Confectioners :

Extracts C lorings

Sbelled Nuts Glaced Fruits

Fruit Pulps Icing Powders
:{"“;“'A’r':v‘we' Eg¢ Powders Ice Cream lmprover

Essential Qils Marshmallow Powders

Our prices on these specialties
will interest you.

THE MLEANS

Canadian Cocoanut Co.
MONTREAL

T
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PICKLING SEASON

ORDER FROM YOUR JOBBERS TO-DAY

Purnell’s Pure Malt Vinegar
THE BEST FOR PICKLING AND THE TABLE

Renowned for its delicious flavor and aroma.
THE OLDEST AND LARGEST VINEGAR BREWERY

SOLE PROPRIETORS OF THE CELEBRATED B.V. SAUCE
AND FINEST ENGLISH HOME-MADE PICKLES

PURNELL @ PANTER, LIMITED

BRISTOL, ENGLAND

|

|

GINGERBREAD

BRAND

MOLASSES

A Molasees that increases your sales.

THREE reasons for it:
No. 1—A Strong Baker
No. 3—Body

No. 3—Flavor

Packed in tins—2's, 3's, 5's, 10’s and 20's;
palls—1's, 2's, 3’s, 5's gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS

Be convinced now.

The Dominion Molasses

Co., Limited

HALIFAX NOVA SCOTIA

The West Indies

If you have anything to ship
to the West Indies we will
handle it promptly and get
you the top price.

If you are a manufacturer and
wish to place your goods
on the West Indian markets
ourtravellers will do it for you.

If you want information of
any kind about the West
Indies do not hesitate to
write us for it.

T. Geddes Gran't

Port of Spain / - Trinidad

S
e
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THE WORLD TaaoE M.‘ BRaND

; » ' V AFFORDS
LE i.Gl/kT EDGE SOLD IN BULK
?f CoF FEE

Thquu wood &C t

\ 80stoN & M’J”TREA \““‘

o
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Ql‘«offee

\ 1 and 2-Ib. Tins Fragrant, Pungent, Delicious.
4D The Choicest of the Choice.

THOMAS WOOD COMPANY, Limited

Importers and Jobbers 428 ST. PAUL STREET MONTREAL
GERMAN M A S 0 N S
d.es WORSC?[G[;E‘;;"RE A line you can
' SAUER- |- fumenes

ship :
will W ithout a doubt the finest relish on
the market, for use with fish, flesh
get or fowl, is

and 2 B . MASONS

?koec:: Pickles in Brine WORCESTERSHIRE SAUCE
you. Vlnegar It retails at 10 cents a bottle, leav-

ing a good margin for the dealer.
n of Prepared from the choicest ingredi-
West For Lumber Camps ents only, and bottled in our up-to-
e to

date sanitary factory—a model of :

The lsrgest Sauer-Kraut cleanliness.

Manufacturers in Canada.

Send for samples
rant Taylor & Pringle Co., Ltd. il pi MASONS

LIMITED
Trinidad Owen Sound, Ontario 25 Melinda Street

TORONTO

67
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The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE g
William Gossage & Sons, Ltd., Widnes, Eng.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N S.; C. E. Jarvis &
Son, Vancouver, B.C. i

BT N . S S B N A PRI TP XS5 BN IGAISOT  N 1 0 8TT . i < o
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.| FOREST CITY || Wake Up!!!
1 BAKING POWDER i and Sell
s - || Balrd’s Sauce

FOR 25 YFARS

b oz lins, 75¢. doz.

1202, * $1.25 6k The

160z  $1.50 of All
Best

Sauce”

TR TIPS
O the: SRR i A L L e Bt ] y
.?.q,m.;,-h_ gtﬂ'-‘\ P IS DA R AR .

3 e

Manufactured By

GORMAN

. |
it ECKERT &
L 3 5l s
B CO., Limited
£ T Agents :—Maclure & Langley, Ltd , 12 Front Street East, Toronto—604
é‘_! London&Winnipeg Lindsay Building, Montreal: W. L., McKenzie & Co., Winnipeg :
5 ;3 R Robertson & Co., Vancouver an d Victoria.
i
o e .
o |
g 7R
4 .
s
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THE CANADIAN GROCER

Mr. Grocer—here’s
50°%. profit for you!

WONDER-SHINE

means increased business — makes
permanent, satisfied customers.

WOVYDER-SHINE cleans silver, gold
and plated-ware without rubbing.
Simply dip in WONDER-SHINE rinse
and dry.

That's all.

Saves both time and toil for the
busy housewife, and

OPEN THIS END i’;ﬂ

-SHINE

X SILVER
GOLD

"7 wo PLATED WARE

REMOVES TARNISH INSTANTLY
WITHOUT RUBBING

Price 25 CenTs

Housernowp Conventence Coe'e°
TORONTO

Makes the silver just like new.

Send for your sample package, full
particulars, and our new ' Selling
Plan.”

Remember, every sale means 50
clear profit.

Write to-day.

Housahold Tonvenience Company, Limited
TORONTO, ONTARIO. 765

AreYou

STOCKED

with these four well-advertised, “Made in ;'

Canada”’ brands, which constitute S —

=Tu e § IRY RO L=

If not, place your order NOW. Otherwise, you're not -

in a position to take advantage of the demand we are
creating through our advertising. Get the goods
on your shelves and let us help you sell them.

Truro Condensed Milk Co.

LIMITED

Huntingdon, P.Q.

Factories : Trul‘o, NS.
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THE CANADIAN GROCER

Keystone T

REGSTERED

At this season every Grocer is interested in Brooms The new crop of Corn is now on the
market and we are pleased to be able to say that our prices are such that every housekeeper can
now obtain a good Broom at a reasonable flgure. As we use nothing but the best grades of
Corn, dealers who handle our line may rely upon getting the best the market affords. The great
saving which we effect in the manufacture and marketing of our goods enables us to give the
best possible value, and the Keystone Brand on a Broom is recognized from east to west as a
guarantee of quality. It is to the interest of every Grocer, wholesale and retail, to handle only
the best goods manufactured under a registered trade-mark instead of the so-called “just as
good " lines bearing no marks of distinction and manufactured by concerns having no reputation
to maintain. It is the sure way to satisfy oustomers and make selling easy.

WE STAND BACK OF EVERY ‘' KEYSTONE”
BROOM WITH A GUARANTEE OF QUALITY.

Stevens-Hepner Company, Limited

Port Elgin, Ontario, Canada

R e
“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Uream

(Unsweetened)

The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.

Lines that mean much in profit
and reputation to every grocer
who handles them.

y
A

ENGLAND'S
LEADING

; FRUIT SAUCE

25 years' reputation, and the only
sauce backed up by a purity guar-
antee of 2
" 7000 GUINEAS
Sells at 15 cents and 25 cents
BE WARY OF IMITATIONS

George Mason & Co., Limited
Sole Manufacturers - - - LONDON, ENG.
SUB-AGENTS
’Il"wrv-vm;‘ Ont l:‘v,-u Stanway &“Cn

' amilton, On 1ex Som
S. T. NISHIMURA & C0. oiuvant™ 1 D" Marsbail |
London, Ont.—Wm. G. Coles & Co.

MONTREAL Quebec, Que. —A. Francois Turcotte !

Ringston, Ont.—James Craig

'J. MALCOLM & SON

8T. CEORCE,
."l

Sole Canadian Agents
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T E CANADIAN GROCER

“l am not going to buy any more of your tea.
I make more profit selling bulk tea,” said a
grocer two years ago. : : : - :

“Hold on a minute,” 1 said, “Let us talk this over

\ TAVE 1€
a bit.  Look up your invoices and see how ofteir and i bulk te
how much bulk tea yvou have bought during the pas w <1
vear.  Then do the same figuring on “SALADNAT
Shortly after he called me to the rear of the stor vils 1 ubt )
Before him was a list showing the dates and amounts I over quic b
of his purchases and his stock on hand. nd ¢ ",
“Look here,” | said, “You have 636 1bs. of bulk i £
tea in stock now and 94 1bs. of ‘SAXLADN You ‘I'l( : e ) ; el
have bought bulk tea twice and ‘SALADN nine 45 =
times this year. By selling  bulk tea you have just e s

seven times too much money tied up. On vour bullk
tea you hawve turned yvour money over twice in 1
vear—awith SALADA nine times. It seems to mi

that bv stockine bulk t O Are F1Inninoe Rt
Lina WVoSLOCKING DULUK ed You are runnn i "

12 e

warchouse. et i il

“I see the point.” he said. ~ “Yes.” he answered, “I realize now that succe
Fo-day this grocer owns  the finest  store in his merchandizing si means ke ks m
town.  When | called on han a few davs ago he said, quickly and often—action is the <<

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

MATHIEU’S
NERVINE POWDERS

are the safest sellers
amongst all the cold cure
and cough remedies on
the market.

Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

The sale has increased enor
mously—

Thousands of testimonials attest
their wonderful value —

They never become dead stock

They afford dealers a good profit

Those who once use them make
tnem a household remedy

Dealers who do not carry then
simply lose sales that go else
where,

As the demand will be continuous for

some months order a good
supply now.

No other sugar will compare with it.

Make the test vourself. Place samples of other

manufacturers alongside it. You will see the differ

ence and recognize the advantage to vou of
4 RS
recommending ** Redpath’ Sugar us the Dest.

Extra Granulated PARIS LUMPS
Sold by all wholesale dealers Extra Ground in 100, 50 and 25 1b. boxes
AND Powdered and in “Red Seal”
Golden Yellow. dust proof cartons.
J. L. MATHIEU CO., Props.
SHERBROOKE, P.Q. The Canada Sugar Refining Co.,
Distributors for Western Oanada: lelted

Foley Bros., Larson & Co., Wholesale Grecers and Confectioners,
Winni Ed ten, V. ver.

L. Chaput, Fils & Cie.. Wholesale Depot, M 1

Montreal, Can.

Established in 1854 by John Redpath
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THE CANADIAN GROCER

REPUTATION
BUILDING

The wise buyer looks for his reputation in
every purchase he makes. It has cost him
time, money and thought to build up his
good name—every unsatisfactory article
that he sells lessens his reputation.

Some Grocers are substituting other Wafers
for Frou-Frou when asked for the original.

*The great success of Frou-Frou has been

the means of bringing other similar shaped
Wafers on to the Canadian market, but—

THERE IS ONLY ONE

FROU-FROU

The Dutch Wafer of International Fame

Every tin of Frou-Frou strives to enhance
the reputation of the manufacturers, and
thousandsof dollars have been spentin intro-
ducing these delicious Wafers to the public.

Our price-protection plan ensures a profit
that enables the dealer to handle Frou-
Frou on as advantageous terms as any
other biscuit sold.

Always of uniform quality and flavor, they
make friends of every customer. Link your
own prosperity, Mr. Grocer, to the Frou-
Frou reputation by keeping italways to the
front.

3
*

ASTH

.

Frou-Frou is the result of Dutch ingenuity,
and the despair of imitators.

Taste the Taste of Frou-Frou
IT'S SOLD FROM COAST TO COAST

TORONTO ONTARIO

72
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Toronto, Can., Oct. 28, 1910

TO MANUFACTURERS ABROAD:-

We invite correspondence from manufacturers and others having High
Grade Specialties to offer the Grocery and allied trades, throughout
theywhole or any part of the Dominion.

Direct representatives successfully cover the Wholesale and Retail
Trade in every Province.

Our twenty years’ experience in introducing Specialties in this
and other counctries, places us in a position to advise manufacturers
as to the possibilities for their product on the Canadian market. If
you have a Specialty with merit, which you are desirous of introducing,
or further devoloping on this market, submit it to us.

Highest European and American references.

MacGREEGOR SPECTALTY COMPANY.
D. GRIERSON, Manager

[ find this a
GREAT

SELLER

It is pure.
most

The women say it is the
satisfactory salt they know of

The Western Salt Company, Limited

MOORETOWN, ONTARIO

WINES! WINES! WINES!
Port, Sherry, Malaga, Burgundy, Moselle,
Madeira, Native, etc.

DRAUGHT OR CASE GOODS

We are Specialists in Clarets and Sauternes
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY
395 St. Lawrence Boulevard Montreal

BAWLF, DAVEY @ COMPANY

WINNIPEG, CANADA

HOLLAND---Wy Vargen do agentschaf voor de beste huizen.
ITALIAN---Ita/ia sensale.

GERMAN---Agenturen erstee deutscher Haeuser erwuensht,
FRENCH---Desire representation premieres maison.
ENGLISH---Agencies solicited.
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%-pound Tins

i Custard  Lzeares
Powder

1 Always in season. A dainty, delicious
: dessert sold by leading grocers
from coast to coast.

G REEN & CO.’ TOl’OﬂtO - Ag(g:]stafr?(l; and Quebec

i | Will you spend two cents to learn how to

R - increase your Cash Sales 507 ? <

L 4

Then write us to-day for full particulars of our tried-out and thoroughly practical plan of

i boosting sales. This plan will wean your customers from the mail-order habit. There is
g y

{ - . - -

i1 absolutely nothing about our proposition but will
it ! appeal at once to every shrewd, practical merchant. OFFICE OF
(13t : 3
‘r'r'i Read the accompanying letter from SHEPARD SHEP{‘)\EI?MITAEEEES& CO.

o : sENERAL MERC IT
g = PEERS & CO., General Merchants. Selkirk, Man. Telephone 72 SELKIRK. MAN.
il : : ] i ' B.C.C.CO

. What our plan has accomplished for them it will Gentlemen :- Please rush the order iven your traveler for

5 . . i i ire « R s w Ve a 1"

i ‘ .accomplish for you.
B ' It costs you a two-cent stamp and two minutes e i o o it system 1o compete with the mailin
X i1 . . ? = » Very truly yours

¥ ' of your time to find out all about it., after which SHEPARD PEERS & CO-
- 2 . (The order ahove is for two crates.

'y W vou may accept or reject our plan as you see fit. et

§ |

—SO SIT DOWN AND WRITE US NOW.

The British- Canadlan Crockery Co., Limited
25 Melinda Street - : : : Toronto, Ontario
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We invented OXO Cubes to make a

new big trade, and our advertising
campaign 1s making this trade fast.
Let us help you to get your share of it.

CORNEILLE DAVID @ CO.

25 Lombard Street 334 Clarence Street 52 Nicholas Street 41 Common Street,
TORONTO LONDON, ONT. OTTAWA MONTREAL

QNsW EET‘E‘NFO'

P .
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St CHARLES CREAM

ZP0 LPWW
WE-S2ZPPPCO

J

St.. Charles
¢ You, Mr. Grocer, are judged by the

goods you offer as well as by the Evaporat,ed Cream

service you render. € For a delight- .
ful, smooth, easily applied and posit- BE ;l;g g RE Sp:fgsl TS

ively cleaning product there is noth- |

ing like SNAP. € It does its work SATISFIED CUSTOMERS
well and thoroughly. There are ‘ Witha Cood - gams
never any complaints about it. The '

handling of SNAP means many re- 20022011

peat orders and a liberal profit. t. aries

BUY FROM YOUR JOBBER.

SNAP CO., Limited
MONTREAL ; CANADA

St. Charles Condensing Co.

INGERSOLL, ONT., CANADA
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CCCCC

PERFECTION

Five C’s stand for
The Canadian Condensing Co., Limited
Chesterville - - Canada
“PERFECTION" is the brand of

EVAPORATED CREAM

That Company manufactures. and it stands for all the name implies.
The quality cannot be surpassed for excellence.

That smooth, velvety taste, which is so striking a feature of this brand, is not there by chance.
but is the result of the intelligent application of the most modern methods known in

the evaporation of milk.

It. is pure and germless. Every can guaranteed.
AND IT SELLS

BRADSHAW'S LIMITED

MANUFACTURERS OF

WAXED PAPER AND
CHEWING GUM
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Selling effort on behalf of Cowan’s Perfection Cocoa
brings large returns, in satisfaction to customers and
actual cash profit., We make it worth your while
to co-operate with our advertising. Don’t merely fill
demand that comes to you —sell Cowan’s Perfection
Cocoa to people who have never used it—display it
on your counters and in your windows—help us to

BROADEN THE DEMAND.

COWAN GO. Limited

N

|
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You Can’t Afford

To Lose Good Money---

With the KEITH BOOK SYSTEM
this is impossible. You have all your
accounts at hand for immediate
reference. Safeguarding your credit

business means saving money.

Here are a few of the cardinal points
of the Keith Book System

It is fireproof and self indexing.

Edch account is journal and ledger at
once.

/No mixed or strayed account slips.
Absolutely checks a dishonest clerk.
Is a one writing system.

Is confidential and always up-to-date.

Substantial, will not get out of order.

You cannot afford to be without
it. Let me send you illustrated
catalogue. Write, do it now, at once,

before you forget it.

I AM SALES AGENT.

MANUFACTURERS!

I can sell your goods in the rich
Eastern Townships. Have A-1 con-
nection with wholesale and retail
trade. Long experience in groceries.
If your line is a good one you should
be selling here.

Write Me For Facts.
Highest References

Victor Archambault
SHERBROOKE. QUEBEC

GROCER

Smoked / A
Herring Line For
in : Profit.
- We have just in-
Bouillon

troduced this new
line put up by Chr.
Bjelland & Co. of
Stavanger, Norway, packers of
the *‘King Oscar” Sardine, and re-
commend it very strongly to you. It
isa wholesome and delicious combinations
tasty and appetising, and leaves a
splendid profit in retailing at 10c. a tin.
Composed of finest small herrings and
purest spiced bouillon only.

ASK YOUR WHOLESALER.

John W. Bickle & Greening

(d. A. HENDERBON)

HAMILTON - . - ONTARIO

“Pansy” and “Daphne” '

SEEDED RAISINS and
EVAPORATED FRUITS

are fancy and choice brands, and are un-

excelled. Packed by

GUGGENHIME & CO.

California

AGENTS:
ROSE & LAFLAMME, Ltd.

ontreal
E. D. ADAMS
Halifax,
W.S CLAWSON & CO
St. John N.B.

H. D. MARSHALL
Ottawa, Ont.
C.L. MARSHALL
Toronto, Ont.
GEO. H. GlLLESPIE

ndon,

G. B. THOMPSON
Winnipeg, Man.
SHALLCROSS MACAULAY

& CQ ,Calgary, Alta.
DQMINION BROKERAGE
CO.. Edmonton, Alta.

H. DONKIN & CO
Victoria, B.C

H DONKIN & CO Sc

Vancouver,




just in-
his new
» by Chr.
kX Co. of
ickers of
, and re-
you. It
bination,
eaves a
. a tin.

ings and

ening
ONTARIOD

yhne”

5> and
UITS

id are un-

R

ENTS:
\FLAMME, Ltd.

ntreal

ADAMS
WSON & CO.
vhn N.B.
ARSHALL
Ont.
ARSHALL

Ont.

GILLESPIE
Ont
HOMPSON

Man.
55- MACAULAY
‘algary, Alta.
| BROKERAGE

nonton, Alta.

KIN & CO
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CANADIAN GROCER

Northern Ontario Merchants'

TAANSCONTINENTAL

TERRITORY ===
You can WE REACH _

uuuuuuuu
GONGANDA [ Totcuting e

SAVE FREIGHT P..

CHAPLEAY

i

COH RANE

by dealing with us!

WHY should you wait a week or ten days for your goods
WHEN we can deliver them in less than half the time?

WHERE time is money, this means a big saving to you—it means
more profit and fewer disappointed customers. Let us show you HOW.
WRITE US TO-DAY IT WILL PAY YOU.

The Young Company, Limited, North Bay and Sudbury

JAPAN TEAS

S. T. NISHIMURA @&, CO.

can always interest jobbers in the best of
values. All grades now in stock at different
points in Canada and United States.

Head Office: Montreal.  Japan Office: Shidzuoka




FHE CAXNADIAN GROKL

Amerlcan Can Co.

MONTREAL : : HAMILTON

Tin Cans of all kinds for
all varieties of food

ducts, dry or liquid. Plain
or Decorated Composite
Cans, fibre bodies and tin
ends, for Spices, Coffee,
Baking Powder, Soap
Powder, Etc. e

Submit your requirements
to the nearest office.
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The Grocer
Who's Building

—The man who wants
the steady trade, not
alone to-day’s, will

find

““Canada’s Best”
Soap

A line to which he can devote more than passing atten-
tion. It is a soap that he can make his leader. Here
are five good reasons why—there are others, too. (By
the way, you can use these pointers for selling talk to

your customers.)

1. Contains no res'n, like the average laundry sosp. This is
because it is a white soap, not yellow.

2. Does the work unaided. No borax or washing powder is
required.

3. Absolutely pure. Contains no injurious ingredients.
4. Best value on the market.

5. Can be used effectively for all household cleaning.

When you stock and feature “CANADA’S BEST " soap remember that you
are buying a soap that is made by experts, in a modern. splendidly equipped
factory. The process of manufacture is entirely our own. And do not forget that
we are advertising to the consumer to assist you.

FOR SALE BY ALL WHOLESALERS

The United Soap Company

of Canada

MONTREAL
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Special Feature —The Selling Power of the Dealer

CANADA-

MONTREAL - . Rooms 701-702, Eastern Town-
ship Bank Building
Telephone Main 1255
J. Gallagher

TORONTO 143-149 University Ave
Telephone, 7324 Main

WINNIPEG . . . 511 Union Bank Buildin

Telephone 37
VANCOUVER, B.( - - H. Hodgson,
11 Hartney Chambers
#T. JOHN, N.B W. E. Hopper

The Canadian Grocer
Established - - )t ]

THE MacLean PuBLisHinGg Co., LiMITED
JOHN BAYNE MACLEAN . PRESIDENT

Publishers of Trade Nen‘npen which circulate in
the Provinces of British Columbia, Alberta, Saskst-
chewan, Manitoba, Ontario, Quebec, Nova Scotis,
New Brunswick, P.E. Island and Newfoundland.

Cable Address: Macpubco, Toronte. Atabek, London, Eng

VUNITED STATES—
¥EW YORK - - R. B. Huestis
Luvyen Tﬂ.le Insurance & Trust
Co. Building, 160 Broldny. New York, N.Y.
Telephone, 494 Cortland.

GREAT BRITAIN—

LONDON el 6% 88 Fleet Street, E.C.
Teloyhone Central 12960
E. J. Dodd
FRANCE-
PARIS - - - - John F. Jones & Co.,

thu Faubourg Montmartre

Bubscription, Cansdas and Ummd Btates - $2.00
Great Hritain, 8e. 6d4. - Elsewhere, 12s.

PUBLISHED EVERY FRIDAY

MEDALS FOR SALESMANSHIP.

This number of The Canadian Groeer
deals particularly with the selling possi-
bilities of the retail dealer.

The merchant recognizes that

ng power is the prineipal feature
business to be nurtured and developed
Without the methods that wil

zoods beyond the aetual r'\l‘l)*!il\ r

| .1;»“»"' Ol

quirements of consumers, the buving of

these zoods at even the very minimun

In this 1ssue, therefore, are many

methods whereh have heen snecesst 1“.‘{
¢ w business:

many llustratn

cesst foresec:

bilitie o <alesmar

various forms to bear or
profitable and quality goods,
found the A'M:IJI: of a A‘n!y[n-‘z on oo}
‘Construetive Salesmanship’ whieh has
been instituted 1,) The Groeer. Our ain
in offerine medals for the best examplos
of ““Construetive Salesn :1'.\"11[»“ 1S 1O
encourage every retailer to realize mor
thoroughly his own possibilities.

The announeement of this eompetition
on the most prominent feature of

dealer’s business deserves careful con-
sideration It oucht to be read by

cvervone,

ONE SALE LEADS TO ANOTHER

I ire many retatlers who expeet
s1mmyv a 1 pron n ea 1 ¢ SO
Y L s ¢a ( maol
| \ stop nk ¢ W i

ore ~ a4 Ciass 11 n':o-\\ | 0 \
\ sap n its own sale, but whic
4 = I ind { [x\ to St O or

”_\‘ ers, for i stanee, lead to the sali

erackers: a sale of ham means nearly

Vs a s f mustard, eatsup or mea
=il some kind. Baeon leads up to
<0 f eoes, fru sugar, and so o1

- ~d.esma Wil “a promma

v €a ittent o eése exira ar

Cles 1S W his salary 1 1

( Islo 1 rals« I ( 'Il' Iy demanas

customers w 1S a4 general rii

OV SOk many mes 1h

via Nalesmans P o ercate 1 exira
emn = necessary

ART OF CHARACTER STUDYING.

The question of salesmanship should
claim the close attention of every ambi
tions elerk. In this issue there is some
particilarly interesting stories from real

82

life of how grocers have attained sne-
eSS,

In the case of one special dealer he
recoznized while still a elerk the value
of salesmanship and to enable him to se-
cure it the more quickly he, with a fellow
clerk, studied phrenology in order that
at a first glanee he would bhe able to
know the ecustomers’ peeuliarities of
charaeter.

That this later proved of valuable as-
sistance is vouched for by this grocer
himself, now one of the most prominent
members of the trade in the Dominion

The aspirine elerk shonld remembor

that the men who are the owners ol
stores to-day will gradually pass, making
way for the Youngcer ceneration.  Othe
apportunities are being presented by the
west, A\ elerk should therefore not b
come discouraged.  His apprenticeship
will prove its worth in after vears. [
is now his duty to himself to make the
best of his |m~iiiun :l('wllliril!‘_’ a zoo-l
business. sense and a thorough know

ledee of retailing eroeeries,

To this end the art of salesmanship
should be ever hefore his eve for it i
admittedly one of the most important
business assets a grocer or his assistant

can pu;qr\\
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AN APPEAL THAT WON.

The other day a handsomely-dress
ed woman went into a photo gallery
in a ecertain Canadian c¢ity to have
her pieture taken.  The photosrapher
believed she had at least a thousand
dollars” worth of eclothes on her back.
He deelared the coat alone would cost
her five or six hundred dollars.

This particular artist quoted her 8
per dozen. To this she objected on th
erounds that she could obtain pietures
(lsewhere  for 5. The photographer
readily acreed that this was true: he
coudd, in faet, direet her to four or
five different

calleries where she conlld
cet that price,

He himself could make pietures for
that sum, but he wonldn't allow then
to bear his name nor leave his store;
his reputation wounld be impairved. Iis
price was creater beeause the work was
cnaranteed.

e said to the beauntifully-dressed
woman: “*When you go into a dry
goods’ store von buy a dress that has
SOmne «|A1:1III‘\ to it, some distinetiveness,
even il it ecosts you twice as mueh. You
are now buyine photographs of yoursel!
which, yvou expeet, will last longer than
a dress: yon don’t want an inferior ar
ticle? But if you insist on getting vour
pretures for $£5 1’1l be olad to direat
vou to where 2

»
]"II no more w;

< pecessary.  The wo
man thoueht she wounld have him look
atter her wants and he seenred her or
der without further parlanec.

That was a good example of sales
manship,  The photozrapher appealed t)
the customer’s finer sense in a manner
that caused no offence—he was a sti-
dent of character,

VALUE OF MODERN FIXTURES.
Many dealers do not fully realize th
importanee interior  arrancement and
store fixtures have on their sellinge power,
If they heard, however, the eriticisms
flune acgainst dirty

plast

stores  where the

v 15 haneine from the walls and

cetling, where dust covers  the

stoek, and whe the floors are habit-

illy unelean, would awake to the

1

importanee of cleanliness and order in

the store.

To obviate one of these unsightly eon
ditions seores have installed sanitary met
al eeilings whieh ean be kept in cood order
at little expense. To improve the ser
viee faeilities others have neat and al
tractive display  reeeptacles for spiees,
hisenits, ete. Modern fistures for pro-
moting and aidine the dealer’s sellinz
power include the eomputing seale, the
cash and eredit registers, the silent sales.
men, display stands for vegetables anid
fruit, cheese cutters and meat slicers,
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self-measuring oil and molasses pumps.
coffee grinders, ete,

All these tend to make the dealer a
better salesman, becanse they inerease
his efficiency in Servine his enstomers
They assist in making sales. with grea:-

er ease, gracefulness and rapidity, all of
which are valuable in retainine trade.

RAISED STANDARD OF A DELICACY
A retail erocer tells us that he has
during the past vear indueed 90 per eent,
of his enstomers to nse a 25 cent deli
acy, the purity of which was absolutely
cnaranteed by the manufacturer, where-

as before the same percentas nsed 2

10 ¢ent article of a similar charactor
bhut of inferior quality.

This was accomplished by advising
.‘“i‘ clustomers at l‘\"‘]'.\' Uil])lvl‘l‘l“i".\' 1o
use¢ the better article. One by one

cot them converted, until the above re

<ult was obtained.

The consequence is he is zelling an ar

ticle enaranteed to cive perfeet satisfac-
tion, that is sure not to lose a enstomer,
and that produces a better profit.

That is but one instance of this deai
cr’s salesmanship.  He has been in hus
imess only ahont 7 vears in a larze Ca
adian eity, he has been able to purchas
considerable property. which is very ex
pensive in his loeality, and with ap ex
clusive grocery store he has now an a
nual tnrnover of about =15.000,

[Te atiributes most of his suecess np

to the present time to salesmanship.

STUDY THE STOCK IN STORE.

The dealer equipped with the bt
<elling force iz the one who knows his
coods,

Almost every dealer who has attained
any dearee of sueeess, unless he was
merely a fortunate ““vietim of eirenm-
stanees,”” will say that it was through
caining the contidence of his enstomers
that he has extended his trade.

To eet and hold his enstomers’ confid-
ence he =old tlH:lliY.\ :‘tm‘h, \\]]El‘]l 1'e-

turned him fair profit, and he never

tempted to misrepresent  them.
would have been a suicidal poliey.

The point is this: that to talk about
vour coods in stoek illh'”i:‘v!l”_\‘ vou
must study them. Their selling points
are what are required at vour tonecue’z
end the moment yvou see yvour opportun-
iT)' for a ]7!1<\ih1|' sale.  While cost and
selling priee are important features fo
have in vour mind. it is vonr ability to
talk about vour coods at the vital moment
that econnts.  When what is important is
caid it is time to stop: overrun the mark
and von lose the sale.

But if you wish to <ell delicacies yon
must know what they are for: and if
vou wish to raise the standard of a
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staple. you must know why it is superior
to the article you sold before.

INFORMATION IN THE ADS,

A close \LII-E_\ of the advertizement

this Issne iz recommended to every read

er. There are fully as many pointer

in them on inereasi

profics and zellines

more goods as< in

and therefore it will be to 1

own advanta

fully.

These advertisements contain <elli

points whiel ean he

turni o over stoek.
will inerea

e power, and anvtl

erial w

about sueh a result is worthy of
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THE SELLING POWER OF THE DEALER

The Grocer wants every dealer in Canada to
realize the importance of his selling power. We
want evers manufacturer to realize the possibilities
of the dealer as a salesman.

That in brief is the object of the campaign we
are starting with this Fall Number.

The dealer now exercises a large force in the
distribution of goods. He can make that force
immensely greater.

As the dealer strengthens his ability as a sales-
man, and as the manufacturer appreciates more
thoroughly the tremendous possibilities that lie in
the dealer’s co-operation, the relations of the two
will become more satisfactory.

When we announced that the main feature of
the Fall Number would be “The Selling Power of
the Dealer.” a few manufacturers, for some unac-
countable reason, were inclined to think that we
were combatting their policy of extensively adver-
tising to the consumer.

We want to say, as emphatically as possibic.
that consumer advertising—providing it be made
part of a well planned general merchandising cam-
paign—has no stronger advocate than The Cana-
dian Grocer.

We believe the retailer has a right to expect
that a manufacturer advertise to the consumer. It
is quite legitimate to require that he bear a fair
share of the work of creating and sustaining
demand.

But we do say that the manufacturer is unwise
who figures that he has gone far enough when his
merchandising campaign takes seriously _ into
account only quality of the goods and advertising
to the general public.

When a fair margin is not provided for the
dealer, and when his co-operation is not sought on
a reasonable basis, the manufacturer can never
secure more than a fraction of the possible demand
for his goods, no matter what amount of money
he may spend to arouse interest among consumers

Let us illustrate this point.

Say the manufacturer of a table delicacy of
splendid quality has advertised it extensively for
several vears, vet every dealer in Canada sells-i

only a small percentage of his customers.

Why is this?

[f the manufacturer has provided a fair profit
for the dealer, and has honestly tried to secure his
co-operation, the latter has failed to take advan-
tage of an opportunity to build up good-business
for his store.

[f, however, the manufacturer has followed the
policy of cutting the dealer’s profit to an unfair
tage. and foolishly imagines that consumer
advertising alone will create the maximum demand
for his goods, we say he has oniy himself to blam
for a restricted market.

perce

LLet us even go so far as to allow that every one
of a certain dealer’s customers has seen and read
the advertising of this manufacturer. ILet us say
that it is strong, attractive advertising. Yet the
fact remains that dozens and dozens of the people
who patronize the store in question do not ask . for
the goods. They regord the line as unnecessary-
as bevond their means—as an extravagance.

In only a small percentage of cases will adver-
tising alone overcome their prejudice. Personal
salesmanship is necessary.
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\nd because a iarge proportion of these people
could afford to use this line, and zould become
good buyers cf it were they persuaded to make the
first few purchases, it is essential that this personal
salesmanship be brought to bear on the situation—
the salesmanship of the dealer.

At the vital moment of sale it is the dealer,
backed by his personality and his flesh-and-blood
power to persuade and suggest, who stands face to
face with the customer. And that is the time when
selling work counts for most,

That is the time when the dealer can broaden
the scope of demand for goods which do not come
under the head of necessities, and, as well, raise the
standard of the consumer’s purchases of tea, coffee,
Hour and most of the other staple articles.

Some  manufacturers tell us bluntly that the
dealer will not- give them the benefit of his sales-
manship under any conditions.  To prove that they
are wrong we have only to point to a number of
spiendid businesses—and vou all must know some
of them if yvou think a moment—that are being
built up largely through reasonable, persistent cul-

‘

tivation of the dealer’s co-operation, coupled with
consumer advertising.

\ few manufacturers have somehow got the
idea that in talking to the dealer about the develop-
ment of his selling power we might encourage a
policy of substitution. \We need only touch briefly
on this point. ‘ :

The only substitution that can logically be con-
demned is that by which a dealer induces his cus-
tomers to accept an inferior article to the one asked
for. And a dealer who does that is foolish, for he
is bound to lose standing—and trade.

However, as a merchant conducting his own
business, and realizing his responsibility to the
people who buy from him, the grocer has a perfect
right to sell one line in preference to another, pro-
viding he has satisfied himself that his recommend-
ation goes behind goods of right quality.

In figuring the margin which he gets on goods
sold over his counter the dealer should estimate—
and the manufacturer is justificd in asking him to
estimate—the profit received on the turn-over as
well as on the individual sale. Some  lines move
more readily than others, because of their quality
plus liberal advertising. and providing a fair profit
is allowed, these are goods it will pay the dealer to
push. These are goods on which it will pay him,
by his personal salesmanship, to broaden the scope
of demand beyond the point whiclr it is possible for
consumer advertising to go.

\gain we say that The Grocer wants every
dealer in Canada to realize the value of his wIIin;:
power, and we want every manufacturer to realize
the possibilities of the dealer as a salesman. Con-
sider the tremendous influence that can be set in
motion by a determined and systematic effort on
the part of the majority of Canadian dealers to
organize and develop to a greater degree the forces
that go to make up their ability to sell—to really
create demand and broaden the market for worthy
zoods. g

There is no dealer who cannot, by good sales-
manship, considerably increase the quantity and
variety of the purchases of the greater number of
his customers.

Ih
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Can anyone produce a better example  lomatic and he must be carveful not to
of salesmanship than this? palm off something whieh he cannot safe-

A retail grocer in a western Ontario Iy and conseientionsly euarantee.”’
town while relating some of his methods Against the Customer’s Wishes.

for raising the siandard of the staple Here is an instance told by himself of
goods he sells to his enstomers tells of  how he sold a brand of tea instead of
an interesting sugar ineident. the one called for.

Some time ago one of my competi- “Travelers for a certain  tea house
tors eut the pries of sagar; the regular  had been calling on me for yvears tryving
price was 18 pounds for a dollar, but he  to sell me tea. 1 had always refused.
started in at 20 for a dollar. Finally T was told the company was go-

“I bezan to wonder how he could do  ing to sample the town and that 1 would
beranse I knew  he couldn’t buy  have to stock it.
sngar any «'n':ll“‘r than I and it there- **1 elaimed I wouldn’t because T had
fore looked as it he were losing money.  more faith in the brand I was then
*A few days later 1 happened to be  selling,

up at tae staticn when  a shipment of **They =ampled the town all night and
sugar came in for him.  Making a few there was one family in particular which
casual inquiries 1T found he had bonehi liked their tea. A\ couple of weeks later
a carload of second arade sugar and 2 the housewife. among  her other pur-

harrels of No. 1.

chases, asked for this tea.

*Tais, of conrse, explained the whole “*1 told her I did not carry it and ad-
sitnation; he was  selling No. 2 erade  vised her to try something else.
sugar at the cheap rate, ***No," =she said. ‘my husband won’t
Sugar Sold Rapidly. drink anything now but that partieular
That very day I ordered a carload tea. so there’s no use of my taking the
of No. 1 and 2 barrels second grade—  other home.’

just the opposite

to him you see—and ““I told her that T could safely guar-
wiaen it arrived | advertised sngar at 22 antee the brand [ was offering and asked
Ibs. for the dollar.  Of course thix meant  her to try it. [ suggested that without

the cheaper grade: No. 1 still sold at 18 mentioning the fact to her husband, she
Ihs
Ihs.

serve him three or four days with the
“He went up 1o 23, T went to 24, he tea and them ask him what he thought
to 25 and again I went him one better.  of i, After assuring her positively that
to 26, Inside of a week I learned that  she eould make no mistake in quality
e had sold out his  entire earload of and pointi
sceomd erade <ugar. and of course at a  value, she :

out that it was better

ceepted the proposition.

luss, **Some dayvs later she was in the

‘During the  same time 1 had sold  siore again and 1 questioned her abont
prastically the entire  ecarload of eood  her experience.

suzar at 18 pounds for a dollar and had ** *When I asked my husband how he
some of my second gerade lefi. liked that tea he =aid ‘that those ———
*How did T do it? Simply by per- folks were doing better than ever, and

suading my customers to buy the better when I explained to him what tea it was
quality even if they had to pay more for and that it was cheaper he decided to
I explained to them the inferiority  have me buy it always.” <he replied.

o the other kind. That woman became a eoniinual nser of

*As =oon as my competitor discovered  that tea. She has bought it ever sineo
my method he went back to No. 1 sugar =5 you can again  readily  understand

i 18 pounds: so you see a dealer ean if  what a dealer ean  do with  enstomers
¢ has salesmanship qualities about him  who have confidence in him.™

quite easily  raise the quality of the Scientific Study of Heads.
roods he sells and at the same time be Tiat salesmanship is a gift that can
more sure of satisfied enstomers,”’ he developad, i= another idea of this

This dealer elaims that salesmanship  dealer. It is almost 30 years sinee he
~ evervthing to suecess. decided to” become a merchant.  When
“If a merehant ean get the confidence he began |ns business career he soon
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