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The PEAEFj^g Best Line;

MACDONALD’S
TOBACCO has maintained an unalterable 
standard of high quality for the past 60 
years and yields a better margin of profit 
than any other tobacco on the market.

Selling
Nova Scotia—Pyke Bros., Halifax.
New Brunswick—Schofield A Beer, St. John. 
Kingston—D. Stewart Robertson A Sons. 
Ottawa-* D. Stewart Robertson A Sons. 
Toronto—D. Stewart Robertson A Sons.

Agents:
Hamilton—Alfred Powis A Son.
London—D. C. Hannah.
Manitoba and Northwest—The W. L. Macken­

zie A Co., Limited, Winnipeg.
British Columbia—George A. Stone, Vancouver 
Quebec—H. C. Fortier, Montreal.

W. C. MACDONALD REG’D.
' INtXmPORATED

MONTREAL
Circulation of Canadian Grocer has been audited by the Audit Bu reau of Circulation 

Copy of report will be sent on rrtjuest to anyone interested
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TO PROGRESSIVE DEALERS

PUT this Canadian Brand on the firing line, and watch it 
capture a big trade for you. Display it prominently on your 

shelves. It is a line that adds prestige to sny store. Recommend 
Cowan’s Perfection Cocoa because you know it is purest and best. 

One sale makes a permanent customer.

W4

This niustrstiou 
shows a cluster 
of Cocoa Pods as 

they are found on 
the tropical tree 
“Cacao Tbeobroma.” 
After the beans are 
removed and dried, 
they are shipped to 
Cowan's, where by 
a special process of. 
roasting, their fra­
grant aroma and 
delicious flavor are 
retained, and may 
be enjoyed by users 
of Cowan's Perfec­
tion Cocos.

MADE IN CANADA AT COWANS SUNI-IT PLANT

ORONTO

CANADIAN GROCER, published every Friday. Yearly subscription price. $*.W. Entered as seeoud-elaee matter at; Post Office. Ottawa, and as eeeond- 
ciaes mstter, July t. 1912, at the Poet Office at. Buffalo, under the Act of March Srd, 1*7».
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Here’s a Valuable Selling “Tip” 
for Borden Dealers

If your store is located in a district where there are 
many boarding and rooming houses (and few stores 
nowadays are not) you will find your sales on these 
four Borden products increase enormously if you 
suggest their convenience and 
economy by making an attractive 
window display.

j3crtÙ4Ui
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inKeep them always well displayed i. 
your store and a little extra sugges 
tion to every customer will bring up 
your Borden profits at a wonderful 
rate.

Other grocers have proven for themselves that this method 
has greatly increased their profits. Why don’t you try it? 
Don’t delay. Plan a good Borden window to-day. The 
result will handsomely reward your extra efforts.

SIX CANADIAN FACTORIES

~I3crclwv
CO., LIMITED

Leaders of Quality
MONTREAL VANCOUVER
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CL AR K’S
SOUPS

Mr. Grocer,—
In addition to our usual publicity channels, the coming week 

will see our Soup-posters displayed on the billboards throughout 
the Dominion. This, combined with the well known CLARK 
quality, will create a heavy demand, for which you should be ready. 
The consumer price is a popular one and your margin is good.

Yours truly,
W. CLARK, LIMITED.

Montreal, Feb. 12th, 1920.

NOTE.
Don’t forget that $1.00 spent on home manufactures buys loo cents worth of goods, 
instead of 85 cents worth if spent on imported goods. It gives employment to 
Canadians, it assists Canadian production, it means Canadian prosperity, and if 
you buy Clark’s Soups your article is not “just as good”—IT IS BETTER.

W. Clark, Limited Montreal
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Here’s the Mop that 
x Caused a Sensation

In less than six months this wonderful new 
mop has achieved a distribution and sale little 
short of marvelous. Dealer after dealer has re­
ordered. The mop is so superior, so attractive, 
so broadly advertised that it actually sells itself. 
More than that, it greatly increases sales on 
the good old standby, Liquid Veneer.

Add to all this, Liquid Veneer quality clear
through and you will understand the success 
of the new

vmmm■bsm: mop
You make a clear profit of 66% on your invesi 
selling these mops and Veneer. You simply 
go wrong; the goods actually sell themselves.

wsm You make a clear profit of 66% on your investment 
selling these mops and Veneer. You simply can’t 
go wrong; the goods actually sell themselves.

Consider the 5 new points of superiority. (1) Mop
3 is treated with Liquid Veneer instead of oil. 

(2) The swab comes off frame with a pull—as a 
curtain from a rod—easy to wash, wring out, dry 
and replace. (3) Mop has full, soft yarn centre 
giving greater cleaning surface and fully protecting 
the floors. (4) The long 54' handle easily adjusts 
to any position. (5) Extra swabs may be obtained

—

separately in individual containers.

The mops are packed in the handsomest, brightest 
colored metal cans on the market to-day. Don’t 
overlook this wonderful opportunity. Write your
jobber or us.

Buffalo Specialty Co. .
Bridgeburg, Ont.
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Pancake Tuesday 
comes next week

To insure your customers a real 
Pancake feast, recommend

WHITE SWAN 
PANCAKE FLOUR

Self-Rising
iAlways ready for use—requiring only to be stirred 
with water or milk—White Swan Pancake Flour 
s a real live seller that every grocer should_feat- 
ure during the pancake season..

White Swan Spices and Cereals, Limited
TORONTO, CANADA
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JAMS
MARMALADES

PEELS |KBh

John Gray & Co., Ltd., Glasgow
Established over a Century

Cable : Lemberton, Glasgow.
Codes ; A B C 4th and 5th EditionVMWW e HU aim Jill uUlltUU.

CONFECTIONERY
MARZIPAN

CHOCOLATE
Agent»;

Wm. H. Dunn, Limited. Montreal

Lind Brokerage Co., Ltd., Toronto
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NAMR REGISTERED
PATENTS —1833—!900—1910—1914—1017 ™

If you want to get the 
most efficient means of 
refrigeration on the 
market, ORDER A 
EUREKA REFRIGER­
ATOR !

You cannot afford to 
let your goods spoil 
through inefficient meth­
ods.

The Eureka Grocer 
Refrigerators, in all 
models, will prevent this 
waste or spoil. That is 
our guarantee.

And NOW is the time 
to order; before the 
Summer sets in. We 
can fill your order sat­

isfactorily now, as we have a full line of Eureka 
Grocers ready for shipment. But if you delay your 
order until early Spring we may run out of stock, 
because of the heavy demand, just at the time you 
NEED the best and most reliable refrigerator you 
can get.

Write us to-day for illustrated catalog, and place 
your order NOW.

Eureka Refrigerator Co., Limited
Head Office: OWEN SOUND

Branches: Toronto, Hamilton, Montreal

A Fish Department ! 
Stocked With Watson’s !!

Two Good Ideas For This Fall
Every grocer has not the facilities 
to handle meats, but there is no 
reason why he could not stock our 
smoked and pickled fish, and sell 
every family at least once a week. 
Many families will buy pails of her­
ring at a time.

SMOKED
Klpp«r>
Bl.at.ra

SPECIAL PICKLED
Paatara Herrtasa Sotck Cared H «allas 

le, la IS >aaad pelle, la fcerreie, half 
Herrla* Chicks barrels er palls.

The Possibilities in These Lines for You 
are Well Worth Investigating.

Write for Particular* to

Watson Bros. Fishing and 
Packing Co., Limited

Vancouver
Waaler* *apr.«e*#eH»e.

Donald H. Bala A Co., Winnipeg

Ontario Ropromntotioot:
S. H. Moore A Company, Eacalalor Ufa Bldg., Taranto

Raisins are in demand 
every month of 

the year
Stocks are light 

Place Orders now

Never before in the history of the industry 
has the demand been so great for SUN- 
MAID RAISINS of all varieties. Stocks in 
original hands have diminished to the van­
ishing point. Jobbers throughout the 
country still have cars rolling, from which 
the retail trade can be supplied.

CALL YOUR JOBBER TO-DAY 
AND SECURE A SUPPLY 
FOR THE SPRING TRADE.

Three varieties—Sun-Maid Seeded (seeds removed).
Sun-Maid Seedless (grown without 
seeds).
Sun-Maid Clusters (on the stem).

California Associated Raisin Co.
Membership 9,000 Growers

Fresno, California

Fresh Frozen - Smol 
Expressed Daily 

Directly off the Fishing Boats 
Iced by Experts

COD HERRING
I SALMON SMELT

e V*e HALIBUT CRAB, Etc

FISH

VANCOUVER

Pure St. Vincent Arrowroot. Best of 
all the starches. Invaluable for in­
valids and indispensable in the manu­
facture of Cocoa, Chocolate, Biscuits, 
etc.
Direct from manufacturer, “Byera” 
brand.
For price, shipment, etc., apply to

CLAUDE HADLEY
Mt. William Estate, St. Vincent, B.W.I.
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THE BISCUITS OF

HUNTLEY & PALMERS, Limited
READING AND LONDON

are renowned throughout the whole world as being the 
finest that are made, and unequalled both for quality and 
for keeping properties.
Amongst their greatest favourites are the following :—

BREAKFAST

DIGESTIVE

DINNER 

GINGER NUTS

NURSERY

OSBORNE 

PETIT BEURRE 

TEA RUSKS

The most perfect type of unsweetened 
rusk.
Made from selected meal. Short eat­
ing, - highly nourishing and easily 
digested.
Especially suitable for serving with 
soup or for use with butter or cheese. 
Unique, delicious and unrivalled. As 
popular now as in the days of our 
grandfathers.
An excellent food for children and in­
valids. For many years they have had 
a large and increasing consumption 
both in England and abroad.
Often imitated — never equalled. 
Slightly sweet.
Favourites even when our parents were 
young.
Very delicate and much appreciated at 
Afternoon Tea.

Representatives :
NOVA SCOTIA and PRINCB EDWARD 
ISLAND

John Tobin A Co.
Matin Street, Halifax, N.S.

NEW BRUNSWICK
Angevine A McLaughlin 

P.O. Box 5, St. John, NJB.

QUEBEC
Rose A Laflamme, Ltd.

500 St. Paul Street West, Montreal.

ONTARIO
The MacLaren Imperial Cheese Co., Ltd. 

67 Front Street Beat, Toronto.

MANITOBA. SASKATCHEWAN 
and ALBERTA 

W. Lloyd Lock A Co.
179 Bannatyne Avenue Eaat, Winnipeg

BRITISH COLUMBIA—
MAINLAND

Kelly, Douglas A Co . Ltd.
Water Street, Vancouver, B.C. 

VANCOUVER ISLAND 
R. P. Rithet A Co.. Ltd.

Victoria, B.C.
NEWFOUNDLAND and LABRADOR 

P. B. Outerbridge 
P.O. Box lUl. St John's. N.F.

HUNTLEY & PALMERS, LIMITED
READING AND LONDON, ENGLAND
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Bring Them Together!

%

With
Satisfaction

and
Profit For All

NATIONAL BISCUIT & CONFECTION CO., LIMITED, VANCOUVER 
NATIONAL BISCUIT CO., LIMITED - REGINA

DESICCATED 
COCOANUT

We import direct from our own 
mills at Colombo, Ceylon, and 
stand behind the quality of our 
goods. The prices we quote are 
rock-bottom. Let us quote you 
on your next requirements.

Our agents are:
Tees A Pense, Ltd., Winnipeg, Fort William, 
Regina, Saskatoon, Moose Jaw; Tees A 
Persse of Alberta, Ltd., Calgary, Edmonton. 
Newton A. Hill, Toronto, Ont.; E. T. Star- 
dee, St. John, N.B.; R. F. Cream A Ce., Ltd., 
Quebec, Que.; J. W. Gorham A Co., Halifax, 
NS.; C. T. Nelson, Victoria, B.C.

Dodwell & Co.,Ltd.
Importers & Exporters

VANCOUVER

The Norcanner Brand
of “Brisling” Sardines 
are packed in Quarter 
Dingley tins from the 
finest summer caught 
Brisling with Virgin 
Olive Oil. You’ll find 
the price right and the 
profit good.

n

Bravo Brand 
Slid Sardines
Another brand of high 
class sardines. In Quar­
ter Dingley and Eighth 
Size tins. A real deli-1 
cacy.

Fear jobber eon tupply you.

NORCANNERS, LIMITED
STAVANGER, NORWAY

American Headquarters:
165 Hudson Street, New York

C 1. Hart Rag.

The Secret of Our SuccessfLaidlBare

Stallage

By any good 
Can-opener

WALLACE FISHERIES limited

VANCOUVER
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In Quarter and Half Pound 
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER
BRITISH COLUMBIA HOP CO., LTD.

Ranches located at 
Sardis, Agassiz, -

B. C-

Head Salet Office : 
235 Pine Street 
San Francisco, 

California.

Largest Hop Growers in Canada
Writ* for Priema—Sample*

AGENTS: For Western Canada—Donald H. Bain Co., Winnipeg, 
Man. Ontario—Raymond A Raymond, London, Ontario. 
Quebec and New Brunswick—Arthur P. Tippet A Co., Mont­
real, Quebec. Newfoundland—Globe Trading Co., St. John’s, 
Newfoundland. Nora Beotia—Chisholm A Co., Ltd., Halifax, 
N.S.

FISH
for Lenten Season

An opportunity for your fish department to 
profitably supply customers with a large 
quantity of ■

“Rupert” Brand Flat Fish
BRILLS—SOLES

Caught in the clear, cold waters of the Northern 
Pacific, cleaned, headed—ready-to-cook—and rapid­
ly frozen in the world’s largest fish cold storage 
plant.

Grocers !
Start a fish department now. Get in on this 
quick turnover, quick-profit business.

Wholesale dealers in Toronto and Hamilton can supply all ter­
ritory east of Winnipeg. Winnipeg and West can be supplied 
from any wholesaler in the territory—or write us direct.

We are glad to give fullest support and co-opera­
tion to all retailers handling “Rupert" Brand 
frozen fish. Ask us for information.

Canadian Fish & Cold Storage Co., Ltd.
Prince Rupert - British Columbia

======^^

LIMITED
SAIS FRANCISCO’ VANCOUVER 

-------- CANADAU-S-A

When Sorting up Your-

CANNED FRUIT
AND

DRIED FRUIT
Stocks, Remember

“CASTLE”
brands

Are as Popular as Ever

ONNilRUNCil
ImeouKiLtc.

IÂMRICI

Imperial Grain and Milling 
Co., Limited
VANCOUVER, B.C.

We are offering the best value 
in Rice on the Canadian 

market to-day.
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
ments appear on this page.

BRITISH COLUMBIA

i

Squirrel Brand butter

W. H. Edgett Ltd.
Vancouver

Importers — Exporters
* Lit HandUr»: Bern», Null, Petite##

North West Trading Co., Ltd.
Importera of Auatralian 

and Oriental Produce 
SALMON BROKERS 

DOMINION BLDG. VANCOUVER

C. T. NELSON
Grocery Broker and Manufacturers' Agent

166 Hibben-Bone Bldg., Victoria. B.C. In 
touch with all British Columbia wholesalers 
and Jobbers, and can place roar line to 
best advantage. Agent -for shippers of 
Oriental products.

VICTORIA - VANCOUVER

PETER LUND & COMPANY
Maiwfaeterens’ Agente

Can sell, and If regelred, finance one er tin 
additional staple lines for

British Columbia Territory
InltreMtf mmnufmclurtrs pirns* <wsmunicsit.
SiS MUrroeGUa lid*.. Vnoew. S.C. 

Reference: Merchants Sank ef Canada, Vancaeeer, l.C

LET CANADIAN GROCER
Sell It For You

lumbia
-_______ Brand MeZZAN!

MACARONI
The pure food that builds Muscle and Bone at small expense

The Meat of The Wheat
Manufactured hr the

Columbia Macaroni Co., Limited
LETHBRIDGE, ALTA.

Said the Manager:
“I maintain such standards of cleanliness and quality 
that I can thoroughly relish any can of

“ALBATROSS” PILCHARDS

EVERT MORSEL EDIBLE 
AND DELICIOUS

Clayoquot Sound Canning Co., Ltd.
VICTORIA
AGENTS :

Ontario and Quebec : Alfred Powia A Son, Hamilton, Ontario 
Manitoba * Saak. ; H. f. Pennock & Co., Ltd., Winnipeg, Mae. 

Alberta A British Columbia : Mason Be Hickey 
J. L. Beckwith, Victoria, B. C.

07041
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WESTERN CANADA

THE McLAY BROKERAGE CO. 
WHOLESALE GROCERY BROKERS 
mi MANUFACTURERS AGENTS

Tmht mdvmntage of our Stroiet 
WINNIPEG MANITOBA

A. M. Maclure & Co.
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F’S. AGENTS 
GROCERY., DRUG AND 

CONFECTIONERY 
SPÈCIALIES

1 ij lj|\fj 
iui liisiii

«g™
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ALEX. BAIRD LTD.
Manufacturers* Agents 

300 Montreal Trust Bldg.
WINNIPEG, MAN.

I S.licit.4

W. L. Mackenzie & Co., Ltd.
Head Office: Winnipeg

Branches at
Regina, Saskatoon, Calgary, Edmonton

F. MANLEY
Manufacturers' Agent

42 Sylvester-Willson Building
WINNIPEG

C. H. GRANT CO.
Wholesale Commission Broker, and 

Manufacturer.' Agents
816 Confederation UFe Bldg., Winnipeg
We ham the full Him for rivfcir meno- 
feetnrete flreVelm» serrlee.

PLEASE MENTION THIS PAPER 
WHEN WRITING ADVERTISERS

Richardson Green Ltd.
Manufacturers’ Agents

Calling upon the Grocery, 
Hardware and Drug tfade. 
Operating in Winnipeg, Re­
gina, Saskatoon, Calgary 
and Edmonton.

We work the retail trade.

Donald H. Bain Co.
WHOLESALE GROCERY COMMISSION AGENTS

Herewith are Some Facts on Product Marketing
We have a highly-specialized, keen brained staff of untiring sales 
promoters. We have your interests at heart, every hour of the day 
the moment you enlist our services. We have an enviable record 
of results, with satisfied customers to prove it.
Should you have a product that has not been successfully mar­
keted, we are especially trained to market it in the Western field, 
in a way that it has never before been marketed—with the para­
mount of success.

Get in touch with us.

Head Office: WINNIPEG ;
Irwmehe#—REGINA, SASKATOON, EDMONTON. CALGARY, VANCOUVER 

ALSO AT « CHEAPS IDE. LONDON. E.C. 2. ENGLAND



GROCERCANADIANFebruary 13, 1920

FRANK H. WILEY
Mfrs. Agent and Importer 

Groceries and Chemical» 
Headquarter» for Feed Molaaaea

533-537 Henry Ave., Winnipeg

Wholeaale Grocery Commission 
Brokers

ALBERTA 
WESTERN ONTARIO

MANITOBA
SASKATCHEWAN

H. P. PENNOCK & CO., Ltd
Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive mun»facturerfs'wanting active and re­
sponsible representation west of the Great Lakes. An efficient sellirig organization, and an oldr 
established connection with the trade, place ns in a position to offer you unexcelled facilities 
lor marketing your products. Write us now.

The Largest 
in Western Canada

We are the largest Storage
Distributing and Forwarding 
House in the Western field. 
Total Storage space ninety-six 
thousand square feet of Bonded 
or Free Storage. Heated Ware­
house. Excellent Track facili­
ties. The Western House for 
SERVICE.

Williams Storage Co
WINNIPEG188^

'Always Oa The Jab'

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg
At yosr Selling Agents, we can make a big socceee of year Account.

DISTRIBUTING FORWARDINGSTORAGE

lEJZj iim A iiWJ/ill iliVHUa l iliiiiMiiiii!;!iiüiiiiiiullliiBii.

Watson & Truesdale, Winnipeg
Have live men doing detail work throughout our territory. Manitoba, Saskatchewan end Alberts. They get eh#

TRACKAGE
STORAGE

business, snd esn get It for you. Write us. snd we will explain our system. DISTR1- 1

Wholesale Grocery Brokers and Manufacturers’ Agents BUTTON ||

^772010667
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad In making arrangements with the 
Arms in all parts of Canada whose announce­
ments appear on this page.
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WESTERN CANADA

The House of

Scott-Bathgate Co., Limited
Founded on Service, Integrity and Reliability. 
Have an organization equipped to introduce your 
products in Western Canada.

Manufacturers should write us.
Address:

140 Notre Dame Ave. E., Winnipeg

F. D. Cockburn Co., 149 Notre Dame Ave. E., Winnipeg
We represent some of the beet manufacturers end will give jruur line the same attention. Pugslejr Dins man * Co., Ltd.
John Taylor * Co. and John Bull Mfg. Co.

ALBERTA

Western Transfer & Storage, Ltd 
C.N.R. Carters C.P.R.
D BIBUTION - STORAGE - CART AG

P.0. Box 666, EdmooUo, Aka.

B. M. Henderson Brokerage, Ltd.
Kelly Bldg.. 104th St, Edmenten. Alta. 

(Brakers Exclusively)

Dried Fruits, Nuts, Beans, Jama, 
Cereals, Fresh Fruits and 

Vegetables

PACIFIC CARTAGE CO.
C.P.R. Carters

Office: CP.R. Freight Sheds CALGART
Distribution of Cera a Specialty 

Storage and Forwarding Prompt Service

BAKER & REID
MANUFACTURE R|S * AGENTS

If you want Results, try us
CALGARY - ALBERTA

The Advertisers would like to know 
where you saw their adver­

tisements—tell them.

EL ROI-TAN PERFECT
CIGAR

76584
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lk« Barrie* department at Canadian One., 
will gledlr ***i*t manufacturer* *t home end 
abroad far making arrangement* with tin 
Anns in ell part* of Canada wfcoee announce­

ment* appear on thl* peg*.
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T. M. SIBBALD & SON
GROCERY BROKERS 

Af*ni hr KELLOGG’S Toasted Comflakea
Another Agency Solicited

311 KING ST. E. - TORONTO
Storage and Bonded Warehouse*

L0GGIE.S0NS&C0.
Merchandise Brokers 

Manufacturers' Agents
GROCERS, CONFECTIONERS 

and DRUG SPECIALTIES

JL000IE.S0NSI.Ca

CANADA
St. West

TORONTO
It Front

ONTARIO

MAGLURE & LANGLEY
limitto

ladectarer*’ Agents

Specialties
13 FRONT ST. EAST. TORONTq

C. MORRIS & COMPANY

Hmmd OflFicm:
TORONTO

Importers
Grocery Brokers

C/e 5. Office;
CHICAGO, ILL.

Exporters

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents 
and Importers

51-53 Wellington St. W., Toronto

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

H. D. MARSHALL
Wholetalt Grocery Brokar 

OTTAWA MONTREAL HALIFAX

CRÜ1CKSHANK & GUILD
Manufacturerai’ Agents
32 Front St. W. TORONTO

ESTABLISHED 189»

We Cover the West

S
IX BRANCHES with 
ERVICE that 
ATISFIES

S
CIENTIFIC 
PECIALTY 
ALESMEN

Who are anxious to introduce your lines

w.h. ESCOTT Sa-
WINNIPEG, MAN. I Calgary, Alta.
Saskatoon, Saak. I Ft. William, Ont.
Regina, Saak. | Edmonton, Alta.

Wholesale Grocery Brokers and Importers
Conttgnman ta roUeitad. Writ* or mira es.

OCEAN BLUE
In Squares and Bags

Sells just as readily at the corner 
Grocery as in the big Department 
Stores—and at the same price.
It is praised by all who use iL No 
matter what class of trade you cultivate, 
your customers will be glad to buy 
OCEAN BLUE.

Order from your Wholesaler.

HARGREAVES (CANADA) Limited.
The Gray Building, 24 and 26 Wellington St. W., Toronto.

Western Agents : For Manitoba, Saskatchewan A 
Alberta : W. L. Mackenzie â Co., Ltd.. Winnipeg, 
Regina, Saskatoon, Calgary and Edmonton. For Bri­
tish Columbia and Yukon : Creeden A Avery, Rooms 
5 and 6, Jones Block, 407 Hastings Street West, Van­
couver, B.C.

^
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The service department of Canadian Grocer 

will gladly assist manufacturers at home and 
abroad in making arrangements with the 
Arms in all parts of Canada whose announce- 
ment appear on this page 

QUEBEC
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From now on

J. C. Thompson Co. F. E. Robson Co.
Montreal Toronto

EPPS COCOA AGENCIES WANTED
For Food Products, Confectionery, etc. 

For the Dominion. Best References.
H. S. JOYCE,

Room SOS Southern Bldg., Montreal

ROSE & LAFLAMME
LIMITED

Com m lesion Merch an ts 
Grocers’ Specialties

MONTREAL TORONTO

WANTED
Agencies for food products for the 
City of Montreal, best references.

SILCOX & DREW
33 NICHOLAS ST., MONTREAL

PAUL F. GAUVREAU
Wholesale Broker 

Floor, Feeds and Cereals,
84 81. Peter Street, Quebec.

I am buyer of flour, feeds, grains of all 
kinds, damaged grain, also cereals. Mail 
samples.

Why not build up your trade in 
British Guiana and the West In­
dies, by appointing ui your Agents?

McDAVID & CO.
Manufacturera1 Rmprmmmn tatioma 

41 Rabb Street, Georgetown, Demerara,

BRITISH GUIANA

Established 188»

HOWE, McINTYRE Company
Grocery Brokers, Importers and Manufac­

turers' Agents.
•l-tl, Youville Square, 

MONTREAL - CANADA

MANUFACTURERS
Place your merchandise with a modern up-to- 
the-minute Agency In 1920.

O. M. SOLMON
MANUFACTURERS’ AGENT, IMPORTER, 
EXPORTER, COMMISSION MERCHANT 

Is open to represent several new progressive 
manufacturers in the New Year.

4492 St. Catherine St. W., Montreal

HABITUES PROVINCES

GAETZ & CO.
MANUFACTURERS’ AGENTS AND 

GROCERY BROKERS

47-49 Upper Water St., Halifax, N.S.

For food products, jams and confectionery 
lines for the Province of Quebec, also for 
Egypt, Roumania. Bulgaria, Turkey, Greece 
and Italy. Good connections and best re­
fences. Levant-American Mercantile Ce., 
Ltd.. 498 Fewer Bldg.. 83 Craig W„ Meat- 
real.

AGENCIES WANTED

Manufacturers’ Agents
with an energetic sales force covering all 
Eastern Canada, selling to wholesaler* 
want lines of canned goods, jams or any 
other similar lines on commission basis. 
Address Dominion Sales Company, 412 
Birka Bldg., Montreal.

General Produce A Lumbermen’s 
Supplies

Phone $311 9» St. PETER ST.
Residence 6383 QUEBEC

Potatoes, Oats, Peas, Beans, Hay, Etc. 
In Car Lots

A. H. M. HAY

'•"■'I'A.,- , nS1|H

OAKEY’S
“WELLINGTON” 

KNIFE POLISH
n« original and only reliable prepara­
tion for Oleanhis and Poliahlng Cut­
lery. etc.

John Oakey & Sons, Ltd.
Mena/eehirers of

■■ary. Black Lead, Emery Glam and 
Flint Clothe aad Papers, etc.

WaBinftm Mills, landau, SJE.1., Eng. 
Agentes

F. Manley, 42 Sylreeter-Wllleon Bldg.. 
Winnipeg.

Sankey 4 Me neon. 81» Beatty Street, 
Vaneenyer.

TOMATO PASTE
MADE WITH SELECTED FRESH, RIPE 
TOMATOES HEAVILY CONCENTRATED, 
AND HAS EIGHT TO TEN TIMES THE 
STRENGTH OF CANNED TOMATOES. 
Packed in 12-ounce tins—100 tins per case. 
Samples and quotations submitted upon re­
quest

P. PASTENE & CO., LIMITED
US ST. ANTOINE STREET - - - MONTREAL «UK-

016782
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REGINA
WAREHOUSE

FOR
SALE

First-class warehouse on trackage, re­
inforced concrete construction, steel­
headed freight elevator; size 50 xl08', 
three floors. This warehouse is located 
on Dewdney Avenue next to Camp­
bell, Wilson & Strathdee, and will 
be vacant February 28.

For further particulars apply

SASKATCHEWAN GENERAL
INVESTMENT 4 AGENCY CO., Ltd
Bank el Neve Scotia Bldg., - Regina, Saak.

Repeater
Are the brooms you carry good “re­

peaters?" Apply to brooms the same qual­
ity test that guides you In selecting other 
lines worthy to be offered your customers. 
Take care to have a line so good that the 
purchaser will recognise the superiority 
she has bought and be anxious to buy the 
same brand again.

NUGGET BROOMS
are the best “repeaters" among high-class 
brooms in Canada. They are light in 
weight, attractive in appearance. The 
carefully selected and trimmed stock is eo 
securely bound that wherever they are 
sold, women who seek “economy through 
quality" ask for these brooms by name— 
for they wear.

The Nugget Broom is just one of the 
famous Keystone Brand of brooms and 
brushes manufactured in Canada.

For particulars and price*, write

STEVENS -HEPNER 
COMPANY, Limited
PORT ELGIN, ONTARIO;

goudron
D'HUILE

rOlEDEMORU

■ATHmrs

GOO LIVE* 01

Tell your trade 
about this 

Mathieu remedy
Among the people coming 
into your store every day 
are many to whom this 
little remedy would be a 
veritable blessing. It is up 
to you, Mr. Dealer, to 
bring the merits of this 
Mathieu line in before 
them. Every sale will 
mean more to follow, be­
cause every user of thi< 
effective remedy will be a 
“booster” for your store.

Send for a small trial 
order to-day.

J. L. Mathieu Co.
Proprietor»

SHERBROOKE QUEBEC

Easter Eggs
Solid, to retail at 5 and 

10c. each

Hollow, decorated at 
5, 7, 10, 20, 25, 35, 50,
75c $1.00 and $2.00.

Quantity limited.
Quality and value the best.

Send in your order, or write for prices

Chas. Lauder Co.
97 ONTARIO STREET 

TORONTO
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Wagstaffe Limited equippedMODERNMOST
FRUITFORCANADA.PLANT

PC«L ANDCandiedPreserving,
Orta bio CanadaHamilton Fruits.Crystallized

ivvvA' c
mm

.

All Orange and Sugar, No Camouflage
Order from Your Wholesale Grocer

Wagstaffe Limited
Pure Fruit Preservers

Hamilton - - - - Canada
RepmeatstlTen: H. P. Burton, Sit* Dominion Bldg.. Van- N.D.O., Montreal, Qu*.; J. B. W. Smith, 708 Waterloo St.,
couver, B.C. : Dominion Brokerage Co.. Edmonton. Alta. ; Domln- London, Ont. ; F. G. Knoa, Colllngwood. Ont ; W. 8. Clawson
ion Brokerage Co., Calgary, Alta. : W. H. Eecott Co.. Ltd., A Co.. 3t John, N.B. ; K. M. Wylie, Boom «, Union Bank Bldg..
Winnipeg. Man. : W. H. Eecott Co., Ltd.. Saskatoon, Seek. : W. Halifax. N.8. : R. M. Fulton. 7 Duke St. Truro. N.S. ; John
H. Eecott Co.. Ltd., Regina. Seek. : W. G. Hinton. 8» March- Rossltor, St. John’s, Nfld.
moot Rd.. Toronto. Ont : H. G. Smith, 88* Beaconsfleld Ave.,

We are now making delivery of our

New Season’s
Celebrated

Seville Orange Marmalade

WAGSTAFFE’
New

Season’s
Seville

Oranges
just arrived
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The first Month of 1 920 has passed and the sales of 
“SAL AD A” recorded the magnificent INCREASE, 
for the four weeks, of

193,025 Pounds
over the corresponding four weeks of 1919

SALADA"
99SPELLS “ QUALITY IN TEA1

and the Traders with the keenest sense of Profit-taking have long ago 
given up paying rent for “shelf-warmers” and are letting “turnover” 
fill the till.

Makes You Fit 
Keeps You Fit

“KXovah”
CUSTARD

and
“Kkovah”

HEALTH SALT
Check oxer your stock 
to-day and order your 
requirements of these 
two business-getters.

35551

Sole Agents for Canada :

MACLURE & LANGLEY, LIMITED
WINNIPEG TORONTO MONTREAL
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Just To Show How It Pays To 
Use The “Wanted” Page Of 

Canadian Grocer

W. R. McCaw, Galley and Roncesvalles Ave., 
Toronto, had a coffee mill for sale.
Mr. McCaw says that after putting an adver­
tisement in the daily papers and receiving no 
results, he tried Canadian Grocer for two inser­
tions. He not only sold his coffee mill, but could 
have sold it “three times over.” He had several 
replies.

Rate is 2 cents a word first insertion and 1 cent per word each subsequent insertion. 
Five cents additional per insertion when replies are to be sent to Box Number in our 
care. Send your advertisement and remittance to

Canadian Grocer Want Ads. 1431 Toronto Ave
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The name RED ROSE is your customers 
guarantee of good quality.

To us it is more than a mere commercial asset—it is a name high in public 
esteem—the favorite in thousands of homes. It has stood for good

T. H. ESTABROOKS COMPANY, LIMITED
ST. JOHN MONTREAL TORONTO WINNIPEG CALGARY EDMONTON 

ST. JOHN’S, NEWFOUNDLAND AND PORTLAND, MAINE

Order your requirements at once. Quality first class and
all guaranteed.

All kinds of Canned Fish on hand for prompt shipment:
Salmon, Lobster, Lobster Paste, Mackerel 

Oysters, Clams etc.

LENTEN OFFERINGS

J. W. WINDSOR, LIMITED
MONTREAL
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Popularity means 
Sales
Keen’s Oxford Blue has not won its 
great popularity without good 
reason—and that good reason is 
high quality and dependability.
Women everywhere have learned 
there is no better blueing on the 
market. That’s why grocers selling 
Keen’s Oxford Blue find and keep 
satisfied customers.

Magor, Son & Co., Ltd.
191 St. Paul Street, W., 30 Church Street,

MONTREAL TORONTO

PXFORD

A Counter Display Stand like this 
will make your sales even more easy.

EFFERVESCENT
Makes Ufe

WORTH LIVING SALT
The change from Winter to Spring doubles and trebles the.demand 
for Abbey’s Salt.
People who have enjoyed robust health all winter, begin to feel 
the depressing effects of warmer weather.
They realize that they need a gentle, invigorating tonic to cool the 
blood, ward off bilious attacks, regulate the kidneys and bowels, 
and give vim and vigor to the entire system. And they know, by 
experience, how satisfactory are the tonic and purifying effects of 
their favorite saline—Abbey’s Salt.
These are the days to keep ABBEY’S SALT to the front, in both 
window and counter displays.

The Abbey Effervescent Salt Co., Montreal
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Right to Fix Resale Price May
Figure in Hamilton Investigation

If Manufacturers Have This Right Then Secret Commissions Act Makes It Illegal 
for Wholesaler or Traveller to Allow Rebate to Retail Trade—Board of 

Commerce Sitting Expected to Clear the Air—How the Act Reads

THF SECRET COMMISSIONS ACT
MAKES SECRET REBATES ILLEGAL

“Every' ne ia guilty of an offence and liable upon conviction, on indict­
ment, to two yeara’ imprisonment, or to a fine not exceeding two thousand 
five hundred dollara, or to both, and, upon summary conviction, to imprison­
ment for six months, with or without hard labor, or to a fine not exceeding 
one hundred dollars, or to both, who
(a) being an agent, corruptly accepts or obtains, or agrees to accept or 
attempts to obtain, from any person for himself or for any other person, 
any gift or consideration as an inducement or reward for doing or forbear­
ing to do, or for having after the passing of this Act done or forborne to do, 
any act relating to his principal’s affairs or business or for showing or for­
bearing to show favor or disfavor to any person with relation to his prin­
cipal's affairs or business; or
(bl corruptly gives or agrees to give or offers any gift or consideration to 
any agent as an inducement or reward or consideration to such agent 
for doing or forbearing to do, or for having after the passing of this Act 
done or forborne to do, any act relating to his principal’s affairs or business, 
or for showing or forbearing to show favoi or disfavor to any person with 
relation to his principal’s affairs or business; or
(c) knowingly gives to any agent, or, being an agent, knowingly uses with 
intent to deceive his principal, any receipt, account, or other document in 
respect of which the principal is interested and which contains any state­
ment which is false or erroneous or defective in any material particular, 
and which, to his knowledge, is intended to mislead the principal.
(d) Every person who is a party or knowingly privy to any offence under 
this Act shall be guilty of such offence and shall be liable upon conviction 
to punishment hereinbefore provided for by this section.

The latter clause was an amendment to the original bill which passed 
the Senate on March 31st of the same year. After being amended, it was 
sent back to the House of Commons and agreed to on April 21st and was 
finally sanctioned by the Senate.

Hamilton, Ont., Feb. 11.—(Special).— 
Among the chief topics for conversation 
in the trade here is, of course, the pro­
posed investigation in connection with 
the Wholesale Grocers’ Association and 
the Retailers’ Organization in Hamilton. 
The consensus of opinion is that the in­
vestigation of the alleged conspiracy 
will clear the air and'show exactly what 
power the wholesale organization has 
and how far it can go in the matter of 
refusing to purchase from manufactur­
ers that permit other wholesalers to cut 
the price of goods bearing an estab­
lished price to the retail trade. It ia

more than likely that . this point will 
come up in the investigation, together 
with the whole question as to whether 
manufacturers have the right to fix a 
resale price from wholesaler to retailer, 
and perhaps from retailer to consumer.

As mentioned in CANADIAN GRO­
CER last week, there has only been one 
occasion when this question has been be­
fore Canadian courts, and that was dur­
ing the Wholesale Grocers’ Guild case 
about eleven years ago. This point has 
been before the United States courts on 
many occasions. Sometimes the princi­
ple of the right to fix the resale price

has been upheld by the courts, and 
sometimes it has not.

What Resale Price Means
If the manufacturer fixes the price 

from wholesaler to retailer, no whole­
sale grocer is allowed to sell for less 
than that price. If he does, it means 
that he or his travelling salesmen must 
give what is known as a secret commis­
sion or secret rebate; or else he must 
openly declare that he does not intend 
to keep the price. In the latter case he 
runs the risk of being cut off by the 
manufacturer.

A Hamilton retailer stated to a CAN­
ADIAN GROCER representative the 
other day that there were many travel­
lers of wholesalers that did offer these 
secret rebates. On one occasion a 
traveller from a wholesale house—not a 
Hamilton wholesaler—was selling him 
some goods. He purchased a carload of 
canned goods from him and intimated 
he would not require anything else.- The 
traveller mentioned other lines, includ­
ing cereals. The retailer knew he could 
not get any better price on them than 
he could from his own local wholesaler, 
so declined to buy. The traveller then 
pointed out there was a 6 per cent, dis­
count for him on a certain cereal which 
the retailer knew was sold on the fixed 
price basis. He decided to take a num­
ber of cases. When the draft came 
through he noticed the 5 per cent, had 
not been deducted. He, however, paid 
the draft.

Traveller Offers Discount
The next time this salesman came 

along he refused to buy, pointing out 
that he had not been allowed the 5 per 
cent The salesman was apparently sur­
prised and stated he would have the 
matter fixed up. He then gave him an­
other order for the same cereal, but the 
draft came through without the 5 per 
cent deducted. He refused at first to 
accept the draft, and secured the infor­
mation from the bank messenger that 
there were other retailers who were
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sending back the same company’s drafts 
without acceptance. He, however, final­
ly paid the draft. The salesman came 
back again. The merchant, of course, 
refused to purchase any more goods, and 
explained the reason. The traveller was 
more surprised than ever, and agreed 
then and there to pay the merchant the 
5 per cent, discount out of his own 
pocket on the two shipments. This was 
refused, as the retailer in question did 
not believe in secret rebates, and had 
never accepted one. He would not ask a 
traveller for anything his house did not 
intend him to have open and above 
board. His idea was to draw out the 
salesman, to determine just how far he 
was prepared to go. He states he under 
stands the traveller since signed a de­
claration, under oath, to the effect that

THE CANADIAN GROCER has 
learned from all sources of in­
formation that higher prices on 

teas are inevitable. The London market 
has advanced 4 to 8 cents per pound 
during the previous two week», and 
brokers claim that the highest level has 
not yet been reached. The Colombo 
exchange is also higher, the rupee now 
being a trifle over twice the normal val­
ue. The picking of the finer grades of 
Ceylon tea is just commencing but these

CANADIAN GROCER

he never offered anyone a secret rebate.
The above episode shows there are 

some merchants who apparently do ac­
cept rebates, and there are some whole­
salers who, if not openly, through their 
travellers, allow them. The Secret Com­
missions Act, passed by the Dominion 
Government in 1909, makes it a criminal 
effence to give or accept a secret rebate 
or commission. This act is printed in 
connection with this article.

Expected to Clear the Air 
It is believed that an investigation 

into the affairs of the Wholesale 
Grocers’ Association and of the Hamil­
ton Retailers’ Organization will clear 
the air and demonstrate distinctly just 
what can be considered business ethics 
in so far as the resale price question is 
concerned. ‘ •

will not be ready for the market for 
some time to come. The marketing of_ 
the new crop is not likely to have any 
declining effect on the market as all 
countries are very short of spot stocks. 
The demand in the last two years has 
been enormous and all surplus stocks 
are cleared up. The greater consump­
tion of tea is also attributed to the 
trend for higher prices. Altogether the 
tea market is extremely strong and high­
er prices are assured.

February 14, HM

age of Hydro power and the need of co­
operation between the stores and the 
manufacturing plants in conserving 
power. A resolution was passed recom­
mending that all stores be closed at 6 
o’clock in the afternoon each week day 
except Saturday until March 15, and that 
all window and sign lighting be dis­
continued during that period.

Regina Trading Co.
New Bond Issue

Seven Per Cent. Debentures to the 
Amount of 160,000 Are Being Sold 

In Denominations Within the 
Reach of Everyone

REGINA, Feb. 10.—The Regina Trad­
ing Company are issuing $160,000 seven 
per cent, debentures in denominations 
within the reach of everyone, in order to 
raise funds for the purpose of building 
their new store at the corner of Scarth 
and Twelfth Avenues. The sale of de­
bentures is being conducted by Bell & 
Mitchell Co., Limited, Regina. The out­
come of the innovation is being watched 
by merchants the country over. The 
company offers as security the new site, 
on which is being erected a feur-storey 
fireproof store building, together with 
all the other assets of the company. The 
debentures are being issued in denomina­
tions of $100, $500 and $1,000 and in 
terms of one to fifteen years. This, it is 
believed, will give large numbers of 
people a personal interest in the business 
of the firm, who would otherwise be but 
casually interested. The Saskatchewan 
Mortgage and Trust Corporation, Limit­
ed, is acting as trustee. . The prospectus 
is issued over the signatures of the 
president. J. F. Bole, and the secretary, 
A. F Little.

Higher Prices on Biscuits
All Materials Used in Biscuits Are Higher — Overhead Ex­

penses Also Up

Outlook for Tea Is for Higher Prices
Primary Markets Show Upward Tone — Consumption

Greater

THE advance of winter wheat flour 
and many other lines which go 
into the making of fancy biscuits 

all point to higher prices on biscuits in 
the very near future.

“It is going to be more a matter of 
. procuring supplies,” stated a large bis­
cuit manufacturer to CANADIAN 
GROCER recently, “than a matter of 
price. Take bran for instance, it is al­
most impossible to procure any and the 
price is almost prohibitive; of course 
we do not use bran in biscuit-making

TORONTO GROCER SPEAKS TO 
HAMILTON ORGANIZATION 

Says Coming Investigation Will be 
Dominion-Wide in Its 

Influence
Hamilton.—At a meeting of the local 

Retail Grocers’ Association, Robert Daw­
son, president of the Toronto Retail 
Grocers' Association, stated that the 
coining investigation by the board would 
be Dominion-wide in its influence. The 
fact that the Board of Commerce was 
composed of a judge, a lawyer, and a 
railroad mechanic, he stated, who knew 
nothing of retail business, was ridiculous,

but it is necessary to keep a number of 
horses and necessarily the higher 
expense of the stables adds to the cost 
of biscuits.”

The higher exchange rate with the 
United States tends to higher prices. 
The exchange on raisins and baking oils 
is approximately 4 cents per pound. 
Sugar and jams are about 100 per cent, 
higher than four years ago. Labor and 
packing material are also higher, so 
taking all into consideration everything 
points to higher prices.

and the board would be held up to ridi­
cule.

CHATHAM STORES CLOSE AT 5 P.M. 
Retail Merchants Elect Officers for the 

Ensuing Year
Chatham, Feb. 10.—W. J. Easton was 

elected president of the Retail Mer­
chants’ Association of Chatham at the 
annual meeting last week. Other of­
ficers elected were: Vice-president, B. F. 
Brown; secretary, N. Bilsky; treasurer, 
James Gray. Manager Jackson of the 
Public Utilities Commission addressed 
the meeting regarding the serious short-

FINE FEE FROM OPPONENTS OF 
EARLY CLOSING BY-LAW

Retail fruiterers and grocers in To­
ronto who have declared war on the 
early closing by-law, and who won the 
first skirmish in Magistrate Kingsford's 
court, have a campaign fund totalling 
over two thousand dollars. J. Walter 
Curry, K.C., who these days, in addition 
to taking more than passive interest in 
Police Court reforms, is retained as 
counsel for the dissatisfied retailers, is 
said to be in line for a fine fee for his 
efforts on behalf of the Italian and 
other storekeepers who do not want ta 
recognize the by-law.

All who were interested in fighting 
the by-law were invited to subscribe ta 
the campaign fund. Great and small con­
tributed to this fund. Some gave ten 
dollars, some twenty and others more, 
according to the way they had prospered 
in pre-early closing days. Over $2,000 
was collected in this way.

“It won’t all go to Mr. Curry," said 
one of those mainly interested, “but I 
think we will pay him about $1,000."
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Advertising Ideas for Retailers
This is a Good Time to Push Sales of Pancake Flour and Maple Syrup—Get Your 

Readers’ Attention and Create a Desire for These Lines
Written by J. L. WYCKOFF

NEW maple syrup! You taste it! 
You are carried back to the boy­
hood days on the farm when the 
snow is melted by the warm sunshine 

and the swallows are nesting under the 
rafters in the barn, the kildeers fly 
screeching across the fields; you hie 
yourself back to the bush, and, with your 
trusty jack-knife, carve a hole in the 
large maple tree down in the hollow by 
the creek, and out trickles a stream of 
clear sweet sap. Then you race back 
to the house and all hands get busy to 
gather in this harvest of sweetsftiff. 
Then the busy days of tapping the trees, 
the gathering and boiling down of the 
sap. Such fun in the open bright sun­
shine days of early spring. When the 
day is finished you go up to the house 
and sit down to a feast of nut brown 
pancakes swimming in a pool of rich 
essence of maple goodness. This is all 
brought back to you when you get a 
mouthful of light, fluffy pancakes 
smothered with new maple syrup.

A Time to Push Sales
This is the season to push sales of 

maple syrup, when the human system is 
longing for something different. Maple 
syrup is practically an all-round season 
staple, but it seems to me that it appeals 
to the majority of people in the spring 
season or the latter part of the winter,

at the time when the fruit cellars are 
looking bare and something different is 
craved for after the many months of 
preserved fruits.

In writing an advertisement there are 
three points to keep in mind. First to 
catch the attention of the reader by an 
appropriate headline. Second, to hold 
the attention, and third, to create a de­
sire to obtain the article, and finally to 
clinch the sale. The real purpose of an 
advertisement is to sell goods. An ad­
vertisement that will not sell goods is 
an absolute waste of money and time.

A little care in arranging an adver­
tisement will more than pay for the time 
consumed in putting it together; each 
word and line should be carefully con­
sidered so that just the right phrase is 
used to convey to the mind of the reader 
an appeal and a desire to own the article 
advertised. The selling power of many 
an advertisement has been ruined by us­
ing too many words; words that do not 
mean anything. Write just enough to 
apneal to the reader’s good judgment 
and to make him feel that the article he 
is vcadjng about is the very thing he 
must have.

Analysis of an Advertisement
Now suppose we analyze the advertise­

ment illustrated. First take the head­
ing: “Does Pancakes and Maple Syrup

Appeal to You?” This immediately con­
veys to the mind a vision of occasions 
when you have enjoyed this dish, and 
your attention is held until your read 
the sub-heading: “Light, Fluffy Pancakes 
Smothered With Fresh Maple Syrup." 
This phrase appeals to the reader’s taste. 
He can almost taste the pancakes as he 
reads, and his thoughts travel back to 
previous occasions when he has enjoyed 
just such a dish. The appetite is appeal­
ed to; his interest is held. He gets the 
desire to have some, and continuing read­
ing, he discovers the best brand to buy 
and the place to buy it.

The make-up of an advertisement is 
very important. It is very essential that 
the space should not be crowded. Leave 
plenty of white space. The advertise­
ment will stand out more clearly and 
will attract attention more quickly than 
if the space is filled with black ink. A 
crowded space is hard to read and has 
a tendency to detract the reader’s atten­
tion.

When you take your copy to the printer 
to be set up, have some definite idea how 
you would like it to look in regards to 
make-up and the style of type to use.

Co-Operation of Window Display
Follow up the same style type through­

out the entire advertisement and it will 
have a more attractive appearance than 
the one set up in a variety of type styles. 
Whenever possible get your copy to the 
printer a day or two in advance of the 
date it is to appear in the paper and 
you will get a better service than rush­
ing to the printer a couple of hours 
before the paper comes off the press. 
A carefully arranged window display of 
pancake flour and maple syrup to co­
operate with the newspaper advertise­
ment will assist materially to boost the 
sales.

Here is a suggestion of a window dis­
play that I used a few years ago, with 
splendid results. A small table covered 
with a snowy White luncheon cloth was 
placed in the window a little to one side. 
This was set up with the necessary knife 
and fork, stem glass, cup and saucer, 
with individual tea pot. A plate of nice­
ly browned pancakes, and by its side a 
syrup jug partly filled with maple 
syrup. There was also on the Table a 
small vase with a single red rose. On 
the floor of the window and resting 
against the leg of the table was a nicely 
written card with the phrase: “Who Said 
Pancakes?” The balance of the window 
was arranged with the different brands 
of pancake flour and bottles of manie 
syrup. This window was trimmed the 
day before. Pancake Tuesday (which 
falls this year on February 17th)' and 
was the means of creating a great deal 
of interest rnd disposing of large quan­
tities of pancake flour and maple syrup.

Does Pancakes and ^
Maple Syrup Appeal to You •
Light, fluffy pancakes smothered with fresh maple 

syrup, makes a tasty, satisfying meal.
Self-rising Pancake Flour. — 
No yeast required—just mix and 
bake. We have all the leading 
brands, at 16c to 25c a package.

Buckwheat Flour. — The real, 
old-fashioned kind at per lb...

Pure Maple Syrup. — The kind 
with the flavor that takes you 
back to the good, old days on the 
farm. Put up in quart bottles, 
at . .............................t ...
Have you been longing for some 
real Maple Sugar? We have it 
in cakes, at ...............................

'Phone 4600 and your order will have careful attention.

JONES & COMPANY

Topical Suggestion for Newspaper Advertisement



26 February 18<_4920

Simplified Book-Keeping for Retailers
Bankruptcy Law Now Makes It Imperative to Keep Record of Business—The Books to 

Use and How Different Items Are Posted in Their Proper Places—
Making the Trial Balance

Written for Canadian Grocer by J. L. WYCKOFF

CASH BOOK
DiaBURJEMENTJRECEIPTS

PARTICULARS

The Cash Book, showing entries in their proper places.

CANADIAN GROCER has an en­
quiry from subscriber for infor­
mation on the books necessary to 
be kept to meet the conditions of the 

new Dominion Bankruptcy Law. This 
law was referred to in last week’s issue.

If a merchant does not keep a set of 
books he cannot possibly tell whether he 
is making or losing money. The want 
of this knowledge is the direct cause of 
a large number of retailers going out 
of business, and for this reason a law 
has been passed requiring retailers to 
keep a complete record of their trans 
actions. It is very easy to keep a simple 
set of books. In order to show how 
simple it is CANADIAN GROCER is 
publishing this simple set. Printed forms 
can be purchased from any stationery or 
office supply store. You Will need two 
binders to hold the forms. In one binder 
put the cash book, journal and bills- pay­
able, in the other the ledger for custom­
ers’ accounts, purchase accounts and 
general ledger. You will also need a 
trial balance book.

The Journal
To be used for charging individual 

accounts in ledger and crediting mer­
chandise account. See entry No. 1.

For crediting individual accounts with 
goods returned and charging merchan­
dise account. See entry No. 2.

For making closing entries at the end 
of financial year. See entry No. 3.

For crediting purchase accounts and 
debiting merchandise with all goods pur­
chased. See entry No. 4.

For debiting purchase accounts with 
all goods returned and crediting mer­
chandise. See entry No. 6.

Notes given and accepted drafts are 
also handled through this book by de­
biting the creditors’ account and credit­
ing bills payable account. See entry No. 
6.

A separate entry can be made for each 
draft, or in the case of a number of 
them they can be recorded in the bills 
payable book and one entry can be made 
for each note or draft, or, in the case of 
a number of them they can be recorded 
in the bills payable book and one entry- 
made for the lot at the end of the month, 
debiting each individual account and 
crediting bills payable with the total.

This book is also used for putting

through entries which need an explan­
ation such as errors in posting to the 
wrong account, or any kind of ân ad­
justing entry. See entry No. 7.

Referring back to entry No. 1. It 
must not be inferred from illustration 
that each charge must be put through 
separately. This is an entry that can 
be made at the close of each day’s busi­
ness, the customers only being listed 
individually and merchandise account be­
ing credited with the total. This will also 
apply to crediting individual accounts 
(see entry No. 2). Also crediting and 
debiting of purchase accounts as per en­
tries No. 4 and 5.

Cash Book
This is to be used for keeping a de­

tailed ’•ecorti of all cash receipts 
and disbursements as well as pay­
ments by cheque. The receipts to be 
entered on the debit side and disburse­
ments and cheques on the credit side. 
The various items being posted into their 
respective accounts in the ledger.

Ledger (customers).—This is used for 
all accounts owing by customers.

Ledger (purchase).—This is all ac­
counts showing accounts owing for goods 
purchased from different wholesales.

Ledger (general).—This contains all 
accounts such as merchandise, expense, 
hills payable, interest and discount, pri­
vate, and freight and duty. These three 
ledgers can be kept in one binder.

Bills Payable
This book is for the purpose of re­

cording all drafts accepted or notes given 
to a creditor in settlement of an account 
or any indebtedness. It is important
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How a page from the Customers' Ledger will look.

that a merchant should keep a record of 
all these tranasactions so that they may 
be attended to promptly at maturity.
Financial Statement of Yearly Balance 

Sheet

Liabilities
Liabilities consist of: Amount owing 

creditors as purchase ledger: outstand­
ing notes.

TORONTO RETAIL GROCERS
APPROVE DAYLIGHT SAVING

Early Closing Discussed—An Interesting 
Meeting

TORONTO, Feb. 9. — The regular 
monthly meeting of the grocers’ section 
of the R. M. A. was held in their rooms, 
College, Street, Robt. Dowson, the 
president, occupying the chair. E. Bryce, 
representative of Grahams, Ltd., Belle­
ville, gave a very interesting demonstra­
tion of dehydrated vegetables. The 
members waxed very enthusiastic over 
the demonstration and many were the 
questions answered by Mr. Bryce on this 
new product.

The early closing by-law was discuss­
ed at some length by the members, and 
it was decided that although the city 
had lost its case in connection with some 
of the fruit dealers, the law still existed, 
and so far as the members were con­
cerned, the early closing would "be con­
tinued. The daylight saving was also 
difeussed and approved. A resolution 
was passed, requesting the City Council 
to have daylight saving time changed on 
April first instead of May first. Regret 
was expressed on the absence of J. B. 
Folk, the secretary, who has been con­
fined to his home the past week on ac­
count of illness.

Oyster Sales Are Increasing
Oysters Sold in Glass Jars Are in Popular Favor and Enable 

Merchant to Know His Profits More Easily Than 
When Sold in Bulk

Trading Account. — First take the 
amount of stock on hand at the com­
mencement of the period. To this add 
the total amount of the purchase made 
during the period. Then take the total 
sales for the said period and put them 
on the other side. Add to these the total 
of your inventory. Now deduct the one 
total from the other and the difference 
will show your gross profit for the 
period.

Profit and Loss.—Record all expense 
accounts shown by the general ledger 
on the debit side. Then bring forward 
the gross profit from the trading ac­
count, placing it on the credit side. At 
the same time enumerate any of the ex­
pense accounts from the general ledger 
that show a credit balance. Your net 
profit or net loss will be the difference 
between the debit and credit sides.

Assets
Assets consist of: Cash in bank; cash 

on hand; amount owing by customers; 
value of stock; value of fixtures: real 
estate.

THE sale of oysters this year has 
greatly exceeded that of previous 
years. This is most remarkable" 
when taken into consideration that the 

price is higher.
“The new individual glass package 

has proven to be u real valuable factor 
in assisting the retailer to make a bet­
ter profit from his oyster department,” 
remarked a grocer to a CANADIAN 
GROCER representative recently. “I 
know the exact cost and the profit de­
rived from every sale. There it no 
overflowing of measure, no leakage, no 
waste of any description that eats up 
the profit, and the customer gets his 
oysters in a clean, sanitary manner with 
all the natural salt sea flavor retained."

There are a few facts about an oyster 
that are well worth knowing. An 
oyster is very similar to any animal in 
this respect, that the first two years 
of its existence are occupied in making 
bone, which, in the oyster’s case, is the 
shell. The third year it commences to 
put on a little flesh, and on the fourth 
and succeeding years the oyster, now 
having completed its growth, takes on 
fat and grows plump. There is a vast 
difference in oysters as to size and 
flavor. Those that have not reached 
maturity are small, scraggy, and with 
a poor flat flavor, while those that are 
fully matured are succulent and plump, 
and have that tasty appetizing flavor 
which brings customers back for more.
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WILL PROSECUTE LEMON 
PROFITEERS

New York.—Warning against profit­
eering in lemons because of the in­
creased demand for them during the in­
fluenza epidemic, has been issued by 
Food Administrator Williams here.

“Many persons are taking hot drinks 
made with lemon now instead of whis­
key,” Williams said. “I warn all dealers 
that evidence of unfair profits in lemons 
because of this epidemic demand will 
mean prosecution by the Federal Govern­
ment. Some reports said certain dealers 
have jumped their prices 50 per cent."
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“Allocating” Turnover and Margins
A Question Which Will Not be Settled Until It is Settled Right

By HENRY JOHNSON, Jr.

THE question brought up in the fol­
lowing paragraph from a letter 
just to hand is bobbing up pretty 

persistently at this time. It has occurred 
so frequently of late that I am certain it 
has to be settled. And, like slavery and 
autocracy, it will not be settled until 
it is settled right. Here it is:

“I would like to get some data as 
to the average profits in various de­
partments. I think an article on this 
very subject would be of real in­
terest. I have some old figures but 
I am not certain that they are cor­
rect. Perhaps you could start a 
discussion and get something to­
gether that would be of real value. 
Here is the ground work as I see it:

“Average turnover, average ex­
pense, average margin and net pro­
fit in canned goods, fresh vege­
tables and fruit, fancy groceries, 
cereals, crackers and biscuits, coffee, 
teas and spices, dried fruits, meats, 
staples—any other departments that 
occur to you."
You will admit that this is quite a 

large order, hut you will also recognize 
the vital importance of knowing all about 
each item we handle. In fact, I feel that 
the grocery business must approach the 
efficiency, the detailed knowledge which 
obtains in the dry goods business, for 
example, or it will not survive in its 
present .form. That is to say, the in­
dividual grocer who does not know very 
exactly what he is doing, is not going 
to be able to stand against the skilful 
management of the large units which 
now are turning their attention to the 
business of food distribution.

Let Us Begin With Sugar
So now I am floating this inquiry out 

among my readers, asking that they pass 
in their answers as promptly as pos­
sible. This is not just an academic dis­
cussion. We are not seeking answers 
just to know. I hold that the subject is 
vital. Let us treat it on that basis. As 
a hint to show the way we may work it 
out. Here are some results I gathered 
three or four years ago on sugar. The 
keeper of a large cash and delivery gro­
cery store wrote the following:

“A regular 10 lb. sugar bag costs 
about ' \ cent on to-day’s market. 
Sugar retails 10 lb. for 74 cents, so here 
is 1 per cent. It costs 15 cents per 
hundred to deliver sugar, or 3 per cent. 
How long will it take a clerk to weigh 
up a hundred sacks of sugar, tied and 
ready for delivery? Can he do it in a 
day? If he can, here we have another 
% per cent. How long will it take a 
clerk to sell 1,000 10 lb. sacks? Custom­
ers must come pretty fast for him to sell 
them in ■ day. Here is another %, per 
cent. Sugar takes up considerable space,

HENRY JOHNSON, JR.

so rent would figure at least 1% per 
cent. So far we have 6 per cent., to 
say nothing of lights, taxes, insurance, 
office expense, cost of collecting, depre­
ciation on fixtures and delivery equip­
ment, and other incidentals.”

To get a proper angle on this man’s 
statement, let us examine some points 
from his business.

The business and premises are large, 
the location central and expensive. Hence 
the unusual totals for rent and the op­
portunity to segregate costs.

About 20 sacks are sold daily. It is 
received from the jobber in lots of 60 
sacks every three days, so the turnover 
is about 100 times a year. Taking $7.50 
as the average selling price at that 
time, here is a business of $45,000 a year. 
So let us examine the items of expense 
separately.

Fair Rental to be Charged
Obviously, rent must be charged on 

exact space occupied and devoted to 
sugar according to its value. There are 
about 28,000 square feet in the entire 
store and rental is $24,000 a year, or a 
trifle under 86 cents a foot per year. 
It is divided into basement and main 
floor of equal size and upper floor 2-3 
the size of the others. Plainly, not every 
foot is of equal value. Some of the 
main floor must be worth ten times the 
average; some four times; the rear of 
the basement cannot be called worth 
more than a quarter the 86 cents aver­
age, or say, 21% cents a year.

The sugar is slid directly down a 
chute from the jobber’s trucks into the 
basement space which totals not more 
than 285 feet for counters, tables, weigh­
ing machines and storage; call >t 300 
square feet. This figures $64.50 for 
rental which, on $45,000 business, is 
.1433 per cent., or let us say 1/6 per 
cent, for convenient computation.

The sugar man gets $16 per week and 
about half of his time is devoted to 
handling and packaging sugar. These 
would figure a trifle more than my cor­
respondent stated, but I take it that he 
has not understated, so accept his figures 
of % per cent; or $337.50 a year.

Bags, he has right—1 per cent, $460 
a year.

Delivery, I think, costs less than he 
states, considering how sugar goes along 
with other goods; but let it go at 2 per 
cent., or $900.

I do not think sales cost should be 
included at all, because nowadays no­
body SELLS sugar. I believe it would 
be better if they did, but it . moves now 
in response to consumer-demand, hand­
ling being down to the minimum of 
standardized motions. But let us con­
cede the % per cent, to get all possible 
expense in.

Totalling the Cost
So, by substituting my analysis of 

rental and passing all other expenses 
claimed, we get a total of $2,090.50, 
which, divided by the sales of $46,000, 
works out to 4.6455 plus—say 4 2/3 per 
cent. What will other factors amount 
to? Including heat, I think 1 per cent, 
will cover them, figuring liberally.

Thus we reach a total of 5 2/3 per cent, 
ns the maximum cost of handling sugar. 
It seems, therefore, that 6 per cent, is 
a very safe estimate to put on sugar as 
an actual burden of expense. And, if 
that reasoning be sound, sugar priced on 
a basis of anything over 6 per cent., be­
gins to yield actual profit. Sugar at 8 
to 10 per cent, is then a gold mine!

We surely can see, that we have here 
a very deep question. It must be ap­
proached with an open mind. In study­
ing it, we must have in view certain im­
portant factors. For example:

“Canned goods" embraces standard 
corn and tomatoes. It also covers plum 
nudding, caviar, expensive soups and 
boned chicken. It covers all kinds and 
grades of food in tins that come between. 
One need remember only that the staple 
canned goods move daily and weekly, 
while plum pudding moves once a year 
and tuna fish, though staple, does not 
run to volume.

Fresh Vegetables and Froita
This line is coming in for some very 

scientific and analytical study in many 
sections at this time, and we are learn­
ing a lot from the study. Do you know 
—I do not mean do you GUESS—what 
your average shrinkage in this depart­
ment amounts to? Bear in mind that 
spinach and lettuce are not the same as 
hubhard squash and oranges.

“Fancy Groceries," sa vs mv friend; 
but wot t’ell is that? Does the classi- 

Continued on page 40
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THE EXCHANGE SITUATION

OVER one hundred replies received from the 
Atlantic to the Pacific, in answer to a request 

of the Secretary of the Canadian Wholesale Grocers’ 
Association, are unanimously in favor of the proposal 
to discontinue the purchasing of U. S. manufac­
turers' goods unless payment for the same is accepted 
in Canadian funds. Several U. S. manufacturers 
have notified their representatives in Canada that 
payment in Canadian funds would he accepted, 
prices being the same as in the United States.

The action of Canadian buyers of American 
goods, in curtailing purchases, unless the Canadian 
dollar is given.its par value, is a noteworthy one. and 
should do much to correct the sensational and alto­
gether unfavorable rate at which Canadian money 
is discounted. The U. S. manufacturer and packer, 
rather than face the loss of much Canadian trade, 
will in many eases accept payment in Canadian 
funds, and many already have signified their inten­
tion of doing so. Otherwise it would mean the cur­
tailment of a great deal of buying. This abnormal 
rate, reaching more than seventeen per cent, in the 
past week, means a severe handicap to the trade buy­
ing goods in the United States that cannot be bought 
in Canada. One way for the American manufac­
turer to overcome the difficulty is to open an account 
in some Canadian hank, and have the payment 
made here, until the position of exchange becomes 
more favorables

< REDIT ACCOUNTS MUST BE WATCHED

AT present there does not appear to be many 
indications of lower prices in the majority 
of foodstuffs and, in fact, in other lines sold 

by the retail trade.
But sooner or later we come to the peak when 

there will be a more or less gradual decline to a 
normal basis. No one considers for a moment that 
prices will go hack to where they were in 1914. As 
production, however, overcomes demand, as the de­
mand for certain lines slackens there will inevitably 
be a readjustment.

Retailers for the above reasons should see that 
their credit accounts are in good standing. They 
should, in fact, be careful from now on as to who 
should receive credit and who should not. Customers 
should not be permitted to get behind with their 
hill*. If a customer cannot keep his bills paid up 
now he never will be able to. It should lie remem­
bered that many people are spending money to-day 
on things that are not absolutely necessary, and let­
ting their accounts with their merchants go by. By 
cutting off some of these unnecessary purchases they 
will he able to keep their bills paid up to date, but 
if this is not done, they must continue to let some 
of these hills stand and they as well as the, merchants 
suffer.

By starting right now to see that all bills are paid 
when they should be, the merchant will have the 
satisfaction of security whether declines in prices 
take place to-day, to-morrow or six months from 
now.

WILL BE BETTER FOR ALL

WHATEVER variance of opinion there may be 
among retailers as to business conditions at 

present and for the future no one can describe them 
as at all pessimistic. There are many who believe 
that prices have reached the danger point and that 
a break is inevitable, with resulting lower levels. 
Realizing that they have to risk their money and 
their credit on markets that may be very uncertain, 
they are taking the only wise course and buying 
with extreme care. The attitude of the merchants 
is reflected also in the stand the banks and other 
lending institutions are taking. These show a 
strong disinclination to aid in carrying merchandise 
while prices keep rising. This view is, of course, 
based on the knowledge the'banks have that the 
ability to pay will he finally dependent on the ability 
and willingness of the general public to do so. This 
country has seen an era of buying on the part of 
the public that was never before equalled. While 
a percentage of the people continue to buy extrava­
gantly, there is a noticeable tendency to buy more 
carefully or to hold off buying altogether owing to 
the prevailing prices. Many retailers are looking for 
this phase of the situation to be accentuated. Once, 
however, that prices are to any extent stabilized they 
are looking for splendid business. The sooner, they 
say, that artificial inflation is removed and business 
resumes a more orsless normal course the better it 
will he for all.
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Maritime
D. J. Murray, New Glasgow, N.S., has 

installed the cash system in his store.
C. B. Sweet, Hants port, N.S., has 

opened the Hants Border Grocery, in 
the stand formerly known as the J. B. 
North Hansport Stand.

The Frank E. Davis Fisheries, Ltd., 
which have, for the past eleven months, 
been carrying on operations in Free­
port, have opened an office in Yarmouth, 
N.S.

The marriage was recently performed 
in St. John, N.B., of W. K. Ganong and 
Miss Mary Georgia Merritt, both of 
St. John, N.B. The groom is the man­
ager of the Corona Candy Co. in St. 
John.

Quebec
S. W. Ewing, of S. H. Ewing % Son, 

Montreal, was in Ottawa last week.
A. Fontaine, grocer, succeeds A. Mar­

tineau at 270 Iberville Street, Montreal.
Mr. Aimes, of Aimes & Millet, jobbers, 

Lennoxville, is in Montreal on business.
A. H. Ewing; of S. H. Ewing & Sons, 

Montreal, is obliged by sickness to keep 
to his bed.

L. LaFleur, grocer, 473 Joliette Street, 
Montreal, has sold his business to Emil 
Stalpart.

W. J. Wilson, one of the Eastern rep­
resentatives of the S. H. Ewing & Sons, 
Montreal, is ill in bed.

J. H. Daragon has bought out the 
grocery business of J. E. LaFortune at 
2498 St. Joubert, Montreal.

L. Pellettier has bought out the grocery 
business formerly owned by J. A. Cardin, 
at 91 Cuvillier Street, Montreal.

A Rivest has taken back his old stand 
at 667 St. Catherine E., Montreal, and 
will resume his business of butcher and 
grocer.

Joseph Laporte, of Laporte, Martin, 
Ltee, wholesale grocers, Montreal, has 
gone to Lake Masson, St. Marguerite, 
for a couple of weeks.

Albert Tanguay, commission merchant 
of Quebec City, sustained the loss of his 
son, Maurice, who died at his home on 
February 3 after a brief illness. He was 
but 16 years of age.

A. E. Cox, Quebec representative of 
the Cowan’s Cocoa Co., who has for some 
weeks been confined by sickness to the 
Homeopathic Hospital, Montreal, is con­
valescent and hopes tr. soon be back to 
business.

Ontario
S. Hackett, Hamilton, grocer, has sold 

out.
O. Brooker, West Lome, Ont, ha# 

opened a grocery and meat market.

Hyde & Gorren, Hamilton, have d:sr 
solved partnership. B. Hyde will con­
tinue to carry on the business.

L. Burgess and C. Cox, Wallaceburg, 
Ont., have purchased the grocery busi­
ness of C. Harper.

O. Brooker, W’est Lome, has opened a 
butcher department in connection with 
his grocery.

The Anchor Cap and Closure Corp., 
Toronto, which has been located at foot 
of Dovercourt Road, has moved to 276 
Wallace Ave.

The firm of J. F. Brock A Co., of St. 
Williams, Ont., has been dissolved. The 
business in future will be carried on by 
Frank E. Johnson.

The Dominion Express Company is 
planning to establish a motor truck line 
between Hamilton and the Niagara fruit 
belt this summer.

A. E. Smith, for several years past 
manager of the fish department of the 
Moody & Clarke Company, St. Thomas, 
Ont., has purchased the grocery business 
of W. E. Lumley, Ross Street, in that 
city.

T. A. Fisher, grocer, of Lindsay, 
Ont., sustained the loss of his wife, who 
died very suddenly. Mr. Fisher is well 
known as a grocer in Lindsay, and his 
many friends will regret the loss he has 
suffered.

A. H. Tipping, Coldwater, Ont., has 
introduced a new plan in his store, 
known as the cash sales system of pro­
fit sharing. Every customer spending 
a dollar in the store receives a profit 
sharing card, which will entitle the pur­
chaser to at least five per cent.

The large store building, grocery and 
meat business, at 239-241 Ross Street, 
St. Thomas, Ont., owned and operated 
by W. A. Day for the past six months, 
was sold to Arthur S. Leakey, former 
proprietor of the Park House Hotel in 
that city. The business was purchased 
by Mr. Day from T. S. Poole, who is now 
conducting a grocery business in Wind­
sor. Mr. Leakey took immediate pos­
session. Mr. Day is retiring from busi­
ness.

Ontario
The stock of J. S. Leveill, South Indian, 

Ont., is to be sold.
Ross and Warmington, Chesley, Ont., 

recently suffered a fire loss.
R. J. Cole has retired from the grocery 

firm of McQuarrie A Cole, Hockey. Ont.
The flour mill of W. J. Baldwin, 

Aurora, Ont., was recently damaged by 
fire.

Wm. Waddell, of Waddell & Pollard,

flour and feed merchants, Newton. Ont., 
is dead.

Dawson and Gibson, Sanlt Ste Marie, 
Ont., has dissolved partnership, and the 
business is being continued by Mr. Daw­
son.

MANUFACTURERS’ AGENT DIES
Regret has been widely expressed 

among the trade on account of the death 
of T. M. Sibbald, of T. M. Sibbald and 
Son, manufacturers’ agents, King St. K., 
Toronto. Mr. Sibbald has for many 
years been the Toronto representative 
of the Battle Creek Toasted Corn Flake 
Company of London, Ont. About a year 
or more ago he went into the manufac­
turers' agency business fer himself and 
retained this representation. He also 
represented the Parkinson Cerea1 Com­
pany of Thornbury, Ont., and a number 
of other firms. He called on the whole­
sale trade in Toronto particularly, and 
many reta’lers were also listed among 
his business friends.

Mr Sibbald was born in Liverpool, 
England, fifty-eight years ago, but re­
sided in Canada for the past thirty- 
three years. His death was due to pneu­
monia, after an illness of about nine 
days.

The trade from outlying districts that 
called at the exhibits of the Battle Creek 
Toasted Corn Flake Company at the ex­
hibition in Toronto for many years back 
were familiar with the kindliness and 
courtesy of Mr. Sibbald. He had been 
:n charge of that exhibit for a great 
many years.

Rockland Cocoa Co.
Purchase Property

Now Owners of Property at 18 Duncan 
Street That They Have Been 

Occupying Under Lease
The Rockland Cocoa and Chocolate 

Co., Ltd., have bought outright the 
three-storey brick manufacturing build­
ing at 18 Duncan Street, which they have 
until now been occupying under lease, 
and in addition have acquired the owner­
ship of the adjoining building to the 
north which is on the south-west corner 
of Adelaide and Duncan Streets.

The total frontage on Duncan Street, 
including a lane on the south, is 140 feet 
by a depth of 103 feet on Adelaide Street 
to a lane. The south building consists 
of three storeys and a basement, and the 
north one of four storeys and a base­
ment, and both are of brick construction.

The company’s offices will be on the 
ground floor and the balance of the 
building will be used for the manufac­
ture of chocolate and cocoa.
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Cutting Down On
Butter Consumption

Prophecy That Butter Would Make the
Dollar Mark a Fallacy—People Are 

Not Buying So Much
Vancouver, Feb. IV.—One of the Van­

couver retail grocers drew the attention 
of CANADIAN GROCER to a very con­
crete example of natural price reduction. 
“It has been prophesied,” he said, “that 
butter would by this time have reached 
the dollar mark. We are getting prac­
tically no butter from any point outside 
of British Columbia and probably Al­
berta. In other days there were about 
10,000 boxes of butter a week arrived 
here from " New Zealand and Australia. 
It has beer, consistently predicted that 
with local demand greater than local 
supply the price would soar. It did, to 
80 cents, end now the price has dropped 
a cent wholesale. Why? Simply be­
cause the public has eased off in their 
use of butter at the price. 'My sales are 
about 30 per cent, of normal on butter,’ 
a grocer I talked to said yesterday.” This 
grocer continuing, said “that whereas he 
used to «ell thirteen boxes of butter on 
Saturday, last Saturday he sold five. 
Many grocers have told me the same 
thing recently. Margarine sales have 
increased slightly but not enough to ac­
count for all this difference. I say,” he 
added, “the public is using less.”

Kerrobert is Now
R. M. A. District Branch

A. E. Tutte Has Been Chosen District 
Secretary and Has Taken Up His 

New Duties
Regina, Feb. 10.—Kerrobert has been 

chosen as the headquarters for the 
second district branch of the Saskatche­
wan Retail Merchants’ Association. A. 
E. Tutte has been chosen district secre­
tary and has taken up his new duties 
already. It is the intention of the pro­
vincial association to establish some 
twenty branches in various parts of the 
province, with a resident secretary and 
organizer on the spot. One district has 
already been organized for five months 
with Assiniboia as the centre. The 
Kerrobert branch covers the territory 
lying between Ruthilda on the G.T.P. 
and Anglia on the C.P.R. to the provin­
cial boundary on the west, and as far 
north as Cut Knife. Wilkie is in the 
district.

The object of placing a secretary in 
each district is to enable members to 
secure information on vital subjects in 
connection with the retail trade from 
time to time, to get together to discuss 
various problems and to conduct a pro­

gram of co-operation. Mr. Tutte went 
overseas in 1915, and during his service1 
was connected with various military 
bands. Previous to enlisting he was sec­
retary of the Humboldt Board of Trade.

WESTERN
Walter Rogers of Rogers Bros., To- 

ficld, Alta., is retiring from business.
W. J. Clements, Red Deer, Alta., has 

opened a grocerteria, which will be known 
as The Red Deer Grocerteria.

George Thomas, Mirror, Alta., has 
sold his business to Thomas Hardy and 
Son.

King & Southcott, Vancouver, have 
been appointed agents for the Sure 
Catch Flycatcher Company, Woodstock, 
Ont.

A. E. Burns, secretary of the Whole­
sale Grocers' Association, and W. C. 
Walker, of the Fruit Dispatch Company, 
have been in Vancouver attending the 
conference of the Western Canada Fruit 
Jobbers' Association.

A. J. Rowley, architect, is preparing 
plans for the additions to the Elite Cafe, 
Regina. These will include an extension 
of the present property and the addition 
of a second storey. The work will cost 
between $30,000 and $40,000.

Duboff Bros, have opened a grocery 
store at the corner of Simcoe and Ellice 
Avenue, Winnipeg, with a new stock of 
staple and fancy groceries. The store 
will be known as the “Ellice Food 
Supply.”

Hunter Bros, have opened a grocery 
store at Paddling Lake, one of the 
northermost points in the province. They 
intend opening a creamery in the sum­
mer.

Mr. Alexander, who sold out his 
restaurant at the Shaunavon hotel some 
time ago, has decided to get back into 
harness, and will reopen for business 
immediately.

The butcher business of Stanley 
Knight at Whitewood has been pur­
chased by Shepherd Bros., and Mr. Roy 
Emigh has been placed in charge as 
manager.

Saskatoon Retailers’ Organization is 
branching out. W. R. Kell has been 
appointed secretary, and offices for the 
local branch of the association have 
beep secured in the Helgerson block. 
Luncheons will be held periodically, 
when each trade section will in turn be 
responsible for the entertainment.

During the months of February and 
March the following places of business 
in the town of Wanella will close at 7 
o’clock Saturday evening, it has been 
agreed: Thompson’s pharrqacv, Mac­
Donald’s hardware, Nicholson's harness 
shop, A. M. Nairn Hardware Co., W. J.

Bragg, general ÿtore; Rowell and 
Creary, general store; and H. M. 
Baches, butcher shop.

H. F. Clarke, a returned soldier, who 
served overseas for four years with the 
Fifth Canadian Mounted Rifles, has 
been appointed manager of the Great 
War Veterans Trading Co., Regina. 
Since returning from overseas he has 
been employed with the Capital Gro­
cery, Regina. Walter Dawson has been 
appointed to the Board" of Directors to 
carry on the duties of secretary of the 
company.

A new wholesale house has been 
opened in Saskatoon. It is the Sterling 
Candy Company, of which Maurice 
Axelrod is president. Mr. Axelrod has 
for the past three years been promin­
ently connected with the retail fruit and 
confectionery business. The ground 
floor of the old Alexandra hotel has 
been leased, and a full line of confection­
ery, beer, soft drinks, cigars, cigar­
ettes and tobaccos, will be carried. The 
company have secured the exclusive 
agency for Northern Saskatchewan of 
Blackwood’s beers, soft drinks and 
other prbducts, as well as Dingle and 
Stewart’s confectionery.

The Humboldt Creameries, Limited, 
are adding a complete ice cream-making 
plant to their business. This depart­
ment will have a capacity for the manu­
facture of 1,000 gallons of ice cream per 
day. The plant will be complete in 
every respect, with ice crushers, arti­
ficial freezers, and pasteurizers. 
Through this process the product will 
be absolutely pure from the health 
standpoint. Mr. Anderson is manager 
of the Humboldt Creameries, Limited.

On March 15, Aivd’s Cash and Carry 
Market, Regina, will occupy new prem­
ises at the corner of Lome and 
Eleventh. A new meat market will be 
opened and full line of general provisions 
and groceries will be carried. The east 
half of the new store will be used for 
the grocery and provision store, and the 
west half for the meat market. J. H. 
Arnett has secured the contract for the 
installation of all fixtures. There- will 
also be a fruit store and two refriger­
ators installed. The new market will 
be the very latest thing in modern and 
up-to-date stores for the handling of 
provisions, groceries, meats and fruits.

Walter W. Shaw Co. Insures Employees 
The Walter W. Shaw Co., candy manu­

facturers, Moose Jaw, are among the 
latest concerns in that city to take out 
group insurance for their employees. On 
January 15 this firm insured its em­
ployees to the extent of $500 each with 
the Metropolitan Life Insurance Co.
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J. E. Morris, of Blackwood's Ltd., Win­
nipeg, has been spending a few days in 
Vancouver with the company’s B. C. rep­
resentatives, R. J. Williams & Co. Mr. 
Morris also attended the sessions of the 
Western Fruit Jobbers’ convention, held 
in the Vancouver Hotel.

Messrs. Richardson & Green, Ltd., 
wholesale grocery brokers, McIntyre 
Bldg., Winnipeg, are successors to the 
Oppenheimer Houses on the prairie.

The Consolidated Card Co., of New 
York City, have opened a factory to take 
care of Canadian orders at Windsor, 
Ont. Richardson & Green are the West­
ern representatives of this concern.

Nic Ison & Rankin, wholesale gro­
cery "okers, 710 Confederation Life 
Bldg., Winnipeg, have been successful in 
securing the account of the Fay Fruit 
Co. of Los Angeles. They have also se­
cured the account of S. H. Shaeffer Pro­
ducts, of Minneapolis. This firm are 
manufacturers of salad dressings, etc. 
Both these accounts have been secured 
for the Prairie Provinces from the Great 
Lakes to the Rockies.

A. E. Neil, one of Saskatoon’s long 
established grocers, has sold his stock, 
fixtures and delivery equipment and 
rented the store to Archie and Robert 
Middleton, both well-known to travel­
ling men covering Northern Saskatche­
wan. The new management take pos­
session on January 15.

During the eight years he has been 
in business, Mr. Neil has built up a 
big family trade, and this, combined 
with the fact that both partners of the 
new firm are practical retailers, make 
their success in the new venture an as­
sured fact.

PORPOISES CREATE HAVOC AMONG 
SARDINES

Brest.—Such havoc has been wrought 
in the sardine fisheries off the coast of 
Brittany by shoals of porpoises that the 
fishermen have appealed to the French 
Ministry of Marine for relief.

The Ministry has been asked to station 
seaplanes at the fishing ports supplied 
with bombs having an explosive area of 
300 yards, to rid the fishing grounds of 
the pest.

MORE COMPETITION FOR THE 
GROCERS

Retail merchants, and particularly 
those in Ontario, may look forward to 
a rapid increase in farmers’ co-operative 
stores while the U.F.O. is at the helm 
in that province. Many of these have 
been established during the past few 
months, and many more are in the off­
ing.

Reports, too, indicate a chain or sys­
tem of co-operative stores under the 
management of the Ontario Great War 
Veterans’ Association, the provincial 
secretary of which is W. E. Turley.

At present there are six stores doing 
business in Winnipeg and three of them 
are operated by the G. W. V. A. In 
British Columbia the system is operated 
on a larger acale. There are ten co­
operative stores there carried on by

veterans and the Provincial Command 
of B. C. are planning to put the organ­
ization on a Dominion-wide footing at 
the next convention in Montreal on 
March 22. Secretary Turley intimates 
that the question would also be brought 
up at the provincial convention in Peter­
borough.

OPPORTUNITIES IN EVERY LINE
By Staff Correspondent.

MONTREAL.—That success in busi­
ness does not depend upon the kind of 
business one follows, and that there are 
opportunities in every line and in every 
industry, was the kernel of an effective 
address made last week before the Mont­
real Canadian Club, Kiwanis Club, and 
Montreal Publicity Association at the 
Windsor Hotel by Rodger W. Babson, 
statistician of Ihe United States.

Mr. Babson, in beginning his address, 
explained that he had some years ago 
made a study to ascertain whether there 
were not some industries which might be 
further developed. To his surprise he 
was unable to find a single industry of 
any description, large or small, in which 
some American or Canadian had not 
made as much as a million dollars.

In following out this phase of his ad­
dress the speaker went on to say that 
his investigations revealed the fact that 
success was not attained only by those 
particularly fitted for a business career.

A further analysis revealed the fact 
that success was due to the following five 
traits: thrift, integrity, initiative, faith 
and vision. The most rare of these is 
vision, or the ability to forecast the fu­
ture. Taking John D. Rockefeller to il­
lustrate his point regarding the vision 
secured by successful captains of indus­
try, the speaker said that Mr. Rockefeller 
had taken him into his private statistical 
department, where he had showed him 
the Standard Oil records of bank clear­
ings, railroad earnings, foreign trade, 
immigration, commodity prices, and the 
various statistics of the production of 
pig iron, copper, lumber and other trade 
commodities. The Standard Oil Com­
pany had charts covering all these sub­
jects.

Future of Canada
Regarding the future of Canada, Mr. 

Babson is very optimistic. He took oc­
casion to point out, however, that Cana­
dians need a greater vision and that they 
should substitute production for protec­
tion, and faith for fear. He stressed on 
the point that great natural resources are 
of little value unless the people have the 
thrift, integrity, initiative, faith and 
vision, and properly conserve, develop 
and distribute these resources.

“I hear a lot of talk these days about 
the need of more legislation, more demo­
cracy, more education, and more of ma­
terial things. Statistics show, however, 
that the great need of the hour is not * 
more things, but more vision; not more 
democracy but more service; not more 
legislation but more religion.”

Hamilton Duckworth, 215 Sorauren 
Avenue, Toronto, has sold his business 
to James Waddell.

NEW CONCOCTION WAS NOT AT 
ALL POPULAR

Vancouver, Feb. 4.—The motorship 
Culburra, owned by the Australian Gov­
ernment, arrived from San Francisco the 
other day with a mixed cargo. • With 
1,700 tons of lime, green rice and salt 
for C. E. Disher & Co., the Vancouver 
Milling and Grain Co., and Martin & 
Robertson, the vessel lies in Vancouver 
harbor decorated with sheriff’s writs. 
Each commodity taken separately is a 
good sample, but owing to the bags 
having got broken in the hold, and the 
rice bleached by the lime, and the whole 
seasoned with the salt, and the con­
signees not being ready to launch a new 
breakfast food on the market, they have 
libelled the vessel to ensure having an 
audience with the captain. As the crew 
did the same thing before the vessel left 
San Francisco, over a wage dispute, and 
the captain had to give bonds before de­
parting, the skipper might be pardoned 
if he did get “a bit crusty" before he 
picked up the Sydney heads • again.

In the la't enquiry pâtre that appeared 
in CANADIAN GROCER there were 
given in answer to an enquiry a number 
of firms selling popping com and pop 
com machines. In this list the name of 
the Harry Home Co., Toronto, should 
also have been given. This company 
sells popping com, and is also agent for 
a pop corn machine manufactured in the 
United States.

LET THE GOVERNMENT
HANDLE THE SUGAR

J. H. Edwards, grocer at Carle- 
ton Place, Ont., and a subscriber 
of CANADIAN GROCER, writes 
as follows:

“I have been reading some re­
plies which you received to your 
sugar questions. It seems to me 
that the Food Commission, which 
is no doubt composed of men who 
have had considerable business ex­
perience to be appointed to the 
Board, have given the merchant 
very little consideration when they 
made such an unreasonable de­
mand.

“Personally, I would like to see 
the Government handle sugar. I 
think it could be done in much the 
same way that they are to-day 
handling intoxicants. It would 
then be a simple matter, not only 
to control the price to the consum­
er, but also to control the distri­
bution of the same. We are to-day 
handling a great many lines that 
show too small a margin of profit. 
This latest order Is simply the lim­
it. When we pay $14.93, f.o.b., 
Carleton Place, and aell at 16c, 
we know without a doubt that 
every pound that goes out in small 
lots shows a loss.

Most of our sugar goes out in 
25c, 50c and $1.00 worth and 20- 
pound bags. There Is always a 
loss more or less from accident 
when sugar Is delivered in paper 
bags."
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WEEKLY GROCERY MARKET REPORTS
Statements From Buying Centres

THE MARKETS AT A GLANCE

THERE is a general firmness manifested 
throughout all markets. The tea market 
is very strong and higher prices are almost 

assured. Laundry soaps have again reached 
higher levels and toilet soaps are expected to 
follow in the near future. Supplies of granu­
lated sugar in all parts of Canada are very low. 
Business generally is reported very active and 
the demand for all lines of commodities is 
almost greater than the supply.
MONTREAL—Montreal markets are very 

firm with upward tendencies 
on practically all lines. Sugar is very strong, 
although no actual changes have been effected. 
Supplies of raws show no improvement and some 
refineries have been obliged to discontinue melt­
ing for the time being. Canned goods are firm 
and canned beans, and also beets, have ad­
vanced. Currants continue strong and dates are 
stated to be getting very scarce. Higher prices 
are inevitable. Shelled walnuts and almonds 
are somewhat easier under an increasing de­
mand and peanuts are pf&ctically unchanged, 
firm with upward tendencies. Owing to the 
existing high rate of exchange between Canada 
and the United States, beans are very strong. 
Very few Canadian beans are on the market at 
the present time. Japanese dealers demand set­
tlements in American funds and while the ex­
change situation is unimproved, prices will con­
tinue to advance. Feeds are very scarce and 
very firm. The rice situation is pretty much 
unchanged. Stocks are low and demands are 
heavy. Package goods are steady, the only 
change being an advance on self-raising flour. 
Flour is steady and unchanged. Spices are firm 
with upward tendencies. Molasses are very 
strong and syrups are firm under an exception­
ally heavy demand. The tea market remains 
very bare and prices are sure to advance in view 
of the heavy consumption of this beverage. Cof­
fee has again advanced and trade is very brisk. 
Cocoa is unchanged. Oats are much easier and 
have declined about four cents.
TORONTO—"^he mar^e* *n general grocery

lines is very strong with a tend­
ency to higher prices. Many lines of commodi­
ties have advanced to higher levels. An ad­
vance of 60 cents per case is again named on 
laundry soaps. This is an increase of 75 cents 
per case registered on soaps in the last ten days. 
Toilet soaps, although not showing an increase

as yet, can be expected to advance in the near 
future. The harvesting of the raw sugar crop 
in Cuba is proceeding very favorably in spite of 
the labor troubles. Production of raws has 
been the heaviest in years. Primary markets 
for sugar are slightly easier, although this has 
not made any difference In the price of refined. 
The primary market for molasses remains very 
strong and higher prices are assured on ship­
ments to arrive about March 1st. The great 
consumption of tea combined with the advance 
of the rupee is causing the market for tea to be 
very strong and higher prices are inevitable. 
Rices continue to be one of the features of the 
markets. Japan has practically put a stop to 
exporting except in very small quantities to the 
Japanese population. Texas rice has been 
greatly damaged by rain. Coffee market re­
mains firm with an upward tendency; one pack­
age coffee has again advanced one cent per 
pound. Stocks of raisins in wholesalers’ ware­
houses are very small and if any future ship­
ments arrive prices are sure to be 5 to 7 cents 
per pound higher. Other lines of dried fruits 
are in active demand and prices are firm. A few 
Fard dates are being offered, but for the most 
part the market is bare of this line. Package 
dates have advanced 50 cents per case. Marma­
lade manufacturers have received their first 
shipment of Seville oranges and new marma­
lade is now being offered to the trade. Fruit 
dealers state that bitter oranges for the trade 
will probably arrive in the coming week and the 
price will be around $6.00 per case. The potato 
market is slightly easier, the prices quoted this 
week being $4.00 to $4.25 per bag.
WINNIPEG—The markets generally are

quite firm with higher prices 
manifested on many lines of grocery commodi­
ties. Paper bags are higher. Discounts on all 
manila and kraft paper bags have changed, 
making a strong advance on all lines. Wrap­
ping paper has not advanced in proportion, but 
the market is very strong and a general advance 
is looked for on all grades. Wax paper is also 
due for another strong advance. Laundry soaps 
have reached higher levels and toilet soaps are 
expected to follow. Rice is in a very strong 
market and higher prices are assured. Confec­
tionery is higher as also is furniture polish, pot­
ted meats, jelly powders and washing powders. 
Eggs have shown a decline. The butter market 
is firm at unchanged prices.

52525259
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QUEBEC MARKETS

MONTREAL, Feb. 13—An easier feeling has been mani­
fested this week in Montreal markets generally, and 
although there are few price changes, indications point 

to a decline rather than an advance in many lines. Hogs are 
easier, but supplies are stated to still be very short. New quota­
tions are from $20.25 to $20.50 per 100 lbs. Beef is weak­
ening and the live cattle market is very slow. Cooked meats 
are steady with an easier feeling. No changes have been 
made in hams or bacon despite the decline in hogs, and the 
current quotations are firm. Little movement is recorded in 
the cheese market, although triplets have declined in one 
quarter one cent per pound. Stocks of Storage eggs are 
stated to be practically exhausted and few new-laids are 
making their appearance on the market. Prices have de­
clined, however, on all grades. Butter is unchanged but the 
undertone is not quite as strong as it was ldst week. Lard has 
again advanced under heavy demands and prices are stand­
ing firm. Although American margarine has recently ad­
vanced one cent, there is no change in the local market. 
Shortening has advanced. Current exchange rates are stated 
to be the reason. There is a brisk demand for poultry, which 
stands firm under prevailing prices. Oysters are again very 
high. Cape Cod are selling for $16.00 per barrel. Demand 
for frozen fish is maintained, but orders for pickled and salt 
fish are not quite so brisk. Supplies of fresh fish are fairly 
good and quotations are steady all round.

Laundry Soaps Advance;
Toilet Soap Also

Montreal. ---------
SOAP.—There has been a general ad­

vance of 25c per case on laundry soaps, 
which are now selling at from $9.26 to 
$9.50 per case. “Goblin” toilet soap has 
also advanced, boxes of 50 cakes being 
quoted at $3.05, and 100 Cakes, $6.00.

Liquid Veneer and
Metal Polish Advance

Meetraal. ---------
VENEER.—Advanced prices rule on 

liquid veneer and new quotations are as 
follows : Large bottles, $4.80 per dozen; 
and small, $2.40. “Parrot” metal polish 
has also advanced, and the three dozen 
case of V4 pints is selling at $4.75.

Washboards Score
Higher Prices

Montreal. —-------
WASHBOARDS; — “Eddy’s” wash­

boards have recently advanced. Here­
with new quotations: “Small,” $2.50; 
“Duchess,” $4.70; “Two-in-One," $5.40; 
“Waverley," $5.40; “Twin Beaver,” 
$5.50.

Another Advance on
Spring Clothes Pins

Montreal. ---------
CLOTHES PINS.—Another advance 

has been scored in this market and 
clothes pins are now selling at $1.30 per 
box of 2 gross.

Seedless Raisins Higher; 
Re-cleaned Sultanas, Also

MaatraaL

dition of the raisin market and the 
shortage of supplies, fancy seeded 
raisins are higher and the 15 oz. pack­
age is selling at 30 cents, an increase 
of ?c over old prices.

CALIFORNIA re-cleaned sultanas 
(loose), 25 lb. boxes are selling at 25c 
per pound, showing an advance of one 
cent per lb.

Spavin Cure
is Quoted Higher

Montreal. —------
SPAVIN CURE.—Owing to the re­

cent advances in the necessary oils used 
in the manufacture of this commodity, 
spavin cure has advanced. Small size 
has advanced $1.00 and sells at $6.00 
per dozen; large, $10.00 per dozen.

Sardines Advance;
Pure Lard, Also

Meatraal. ---------
SARDINES. — Canadian sardines 

(Brunswick brand), have advanced 50 
cents per case, and are now being quoted 
at $6.75 per case.

LARD.—Pure lard in 20 lb. pails is 
quoted in this market at $6.65.

Sugar Unchanged;
Stands Strong

Mantml .........
SUGAR.—Sugar is very strong, al­

though no actual price changes have 
been brought into effect The labor 
troubles in Cuba are said to be practi­
cally over, but the supplies of., raws are 
still very poor and some refineries are 
obliged to discontinue melting on this 
account. In the meantime, this market 
stands very strong and further advances 
may be expected.
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Atlantic Sugar Company, extra granulated
sugar, 100 lbs...................................................... 14 60

Acadia Sugar Refinery, extra granulated. 14 60
Canada Sugar Refinery ................................... 14 60
Dominion Sugar Co., Ltd., crystal granu­

lated .................................................................... 14 60
St. Lawrence Sugar Refineries .................. 14 50
Icing, barrels ....................................................... 14 70
Icing, 26-lb. boxes............................................ 16 10
Icing. 60-lb. boxes .......................... ................... 14 90

Do. (60 1-lb. boxes) ..................................... 16 20
Yellow. No. 1 ..................................................... 14 10

Do.. No. 2 (Golden) .....................................  14 00
Do., No. » .......................................   13 90
Do.. No. 4......................................................... IS 70

Powdered, barrels .................  14 60
Do.. 60s ...............................................................  14 80
Do.. 86s ...............................................................  16 00

Cubes and Dice (asst, tea), 100-lb. boxes. 16 10
Do., 60-lb. boxes .............................................. 16 20
Do., 26-lb. boxes .............................................. 15 40
Do., 8-lb. package ................................  16 60

Paris lumps, barrels .......................................  16 10
Do., 100 lbs.................................................  16 20
Do., 60-lb. boxes ..............................................  15 30
Do.. 26-lb. boxes ............................................ 16 60
Do., cartons, 2 lbs................   16 60
Do., cartons. 6 lbs...........................................  17 00

Crystal diamonds, barrels ............................... 15 10
Do.. 100-lb. boxes .......................................  16 20
Do., 60-lb. boxes ...............  16 80
Do., 26-lb. boxes ..................................  16 60
Do., cases, 20 cartons ................................. 16 26

Canned Goods
Are Per y Firm

Mentreel. --------
CANNED GOODS.—Market is firm, 

with upward tendencies. Stocks are 
low, as is always the case at this time 
of the year. Canned beans are advanced 
and beets also have scored higher prices. 
In view of the recent advance in sugar 
and the uncertainty of this market, 
prices are likely to advance on' all lines 
of canned fruits in which sugar is used. 
Golden wax beans are being quoted at 
$2.00, and beets are selling at $1.80.

CANNED VEGETABLES
Asparagus (Amer), mammoth

green tlpe ....................................... 4 6» 4 66
Asparagus, imported (2Hi) ......... 6 SO 5 66
Beans, Golden wax .......................... 2 00 2 00
Brans. Refugee ............................ 2 00
Beets, new, sliced, 2-lt>................... 1 8f>
Com (2s) ............................................ 1 80
Carrots (sliced). 2s .......................... i a 1 7»
Corn (en eob), gallons .................. T 00 7 40
Spinach, 3a .......................................... t IS 2 00
Squash, 2%-Ib„ do*............................ 1 60
Succotash, 2 lb., dox......................... 1 SO

Do.. Can. (ta).............................. 1 to
Do.. California, ta........................ t 16 t 60
Do. (wine gale.) ........................... ■ 00 10 00

Sauerkraut. 2* lb. tins.................. 1 40
Tomatoes, la ........................................ i 45 1 60

De., ta .............................................. 1 60
Do.. I He .......................................... 1 to 1 16
Do., te .............................................. 1 90 2 16
Do., gallons ..................................... 0 60 7 00

Pumpkins. 2*» (dox.) .................... 1 60 1 66
Do., gallons (do*.) ........................ 4 00

Pans, standards ................................. 1 66 1 00
Do.. Early Jana .......................... 1 »!H 2 06
Do., extra fine, ta........................ t 00
Do.. Sweet Wrinkle...................... 1 00
Do., fancy. 16 ox........................... 1 67*
Do.. 1-lb. tins ................................. * 71

Peas, Imported—
Fine, ease of 106, case................. 17 60
Ex. nn« ............................................ to 00
Ha 1 .................................................. ft 00

Apricots, tM-tb. tins........................ 4 16 4 60
Apples, ma. des. ............................. 1 40 1 06

Do., new pack, do*.......................... 2 20
De., le. dea. ................................... 1 M 1 M
Do., new pack ................................. 0 76
Do., gallons, dox. .................... 6 tS 4 76

Blueberries, *s, doe.......................... 0 16 1 00
Do., ta ................................................ 1 40 Î 46
Do., 1-Ib. tails, dox. .................. 1 *6 1 SO

Currants, black. Is. dox. ............... 4 00 4 06
Do., gallons, dox.............................. 14 00

Cherries, red. pitted, heavy syrup.
No. t* .............................................. 4 10 S 16
Ha 2 .................................................. 20 00

CANNED FRUITS
dox. ................................................ 4 76 4 00

Do., white, pitted ........................ 4 60 4 74
Be mb err! is. ts, heavy imp, doe. 1 76
Peaches, heavy syrup—

No. t .................................................. t 66 4 00
Do., gallon. “Pie," doe.............. 1 60
Do., gallon, table .......................... 10 #0

Fean, te .............................................. 4 26 4 60RAISINS.—In view of the firm con-
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Do- *4* .......................................................
Do.. Î» (light .jnp)...............................

Pineapples («rated end elleed),
1-lb. flat, do*........................................

Do.. *-lb. telle, doe....................................
Do.. Site ............................................ 4M

Plume. Lombard ............................... t M
Do., in beery eyrup...................... J 40

Do., In light eyrup.............................
Gages. «reen, Ze ................................. 2 40
Kaepberriee, Is. blast or red.

hoary syrup ..................................... 4 SO
Strawberry, Is, henry eyrup.......... 4M
Rhubarb, I-lb. tins .......................................

CANNED FISH. MEATS. BTC.
Salmon—

Chums, 1-lb. talk ....................................
Do.. Ha. flat............ .............................

Sockeye. 48, la. dee....................................
Do.. M. He. doe.......................................

Red Springe, 1-Ib. tall ........... 4 U>
Do.. H «>....................................................

Cohoes, 1-lb. tall ........................................
Do., 14-». flat..........................................

Pinks. 1 lb.......................................................
Do., 14 lb. ................................................

White Springs, Is ...................................
Chums. 1 lb., tails.....................................

Do., 14s, flat ..........................................
Gaspe. Nlobe Brand (ease of

4 doe.), per doe.......................................
Alaska, red. 1-lb. tall.................. 4 14

Herrings, imported, tomato sa use ___
Do., kippered ................................. I 84
Do., tomato eauee, 14s.............................
Do., kipp., Canadian, 48. la....................
Do., plain, ease of 4 doe.........................
Do.. He .........................................................

Haddlee (lundi), 14-lb.:.............................
Haddiee. chicken (4 doe. to ease),

dos- ....................................................... 1 14
Canadian sardines, case.................. 4 14
Whale Steak, 1-lb. flat ...............................
Pilchards. 1-lb. talk ........................ 1 ••
Norwegian sardines, per ease of

10» (He) ...........................................  14 M
Oysters (canned), 4 os., dos.....................

Do., 18 os., dos...........................................
Lobsters, H-lb.. dee.......................................

Do.. H-». tins, dos. .................. 4M
Do., I-lb. tails ............................................
Do.. 4l-lb„ doe. ..........................................
Do., 1-lb. flats ..............................................

Lobster pas . H-lb. tins.............................
Sardines (Amer. Norweg’n style) ___

Do., Canadian brands (as to
duality), case ............................. 4 14

Do., French ...................................... 11 M
Do., (gen. Norwegian) ................ 11 M
Do., Portuguese, ease .............................

Scallops, Mb., dos. .....................................
Do.. Eastern trade ....................................
Do., Winnipeg and Western....

Scotch Snaek, No. 1, dos..............................
Shrimps, No. 1 ................................. 1 40

De.. lHe.........................................................
Crabs, No. 1 (ease 4 dos.).........................
Crab meat (Japanese), doe.......................
Clams (riser). 1 lb., dee..............................
Scotch Snack. No. 1, dos., Montreal .... 
Meats, English potted, doe. ....................

5 26 Apples (evaporated) ........................ 11SH 8 14
1 •• Penche*, (fancy) ............................. 0 M • 80

Do., choice, lb................................... 0 to
1 08 Pears, choice ........................................ 0 so • 84
t 88 Drained Praia—
4 40 Choice ................................................ • 14
! » Dx. fancy .......................................... • 80
2 46 Lemon ................................................ t a
1 44 Orange .............................................. • 44
2 45 Citron ................................................ 0 88

Peel* (cut mixed), don. .................. » u
4 8* Raisins —
4 44 Bulk. 14-lb. boxes, lb................. 0 IS t 88
2 26 Muscatel*. 2 Crown .................... 0 28

Da., 1 Crown ............................... 0 25
Do., 3 Crown ............................... 0 24

t 04 Do., 4 Crown ............................. o 10 H 8 18
1 to Cal. medle-e, carton*, 14 on... 8 28
4 74 Cal. seedless, cartons, 14 oe___ 0 22 0 23
2 It Fancy seeded ................................. 8 17
4 80 18 os. ............................................ 0 21 8 22
I 88 Currant*, loom ................................... 0 22 8 24
8 66 Do., Greek, 15 os. ........................ 0 26
1 08 Dates, Excelsior (16-10*). pkg.. 8 14 H
2 80 Fard. 11-». boxe* ........................ 1 *6
1 88 Package* only ............................... 0 10 8 18
i to Do., Dromedary (84-18 oe.)___ 8 11
1 88 Packages only, Excelsior........... 8 18
1 18 Figs (layer). 10-lb. boxas, I*, lb... 8 48

Do.. IH*. *>....................................... 8 46
1 It Do., 2 H*. lb....................................... 8 44
4 88 Do.. I Ha, lb....................................... 8 48
8 IS Figs, white (70 4-os. boxes)___ 1 48
1 88 Figs, Spanish (cooking), 1Mb.
1 01 boxes, each ................................. 8 14
1 44 Figs, Turkish, 1 crown, lb............. 0 44
4 74 Do., 6 Crown, lb............................. 8 44
1 44 Do., 7 Crown, lb.............................. 0 62
1 80 Figgs, mat* ....................................... 4 78

Do., 28 8-oe. boxes).................... 8 60
2 86 Do. (12 10-os. boxes) .................. 1 20
6 71 Prunes (25-lb. boxes)—
2 Of 20-30» .................................................. 0 88
1 80 80-40* ................................................ 0 80

40-60» ................................................ 0 27
25 00 50-00* .................... ........................ 0 28

1 80 40-70* ................................................ 0 22
4 18 70-40* (25-lb. box! ...................... 0 SO
1 48 
8 M 

11 M 
4 M 

11 88 
1 44 

14 M

17 40
14 M 
H 84 
24 M

1 It
2 44 
1 84 
4 48 
1 84 
4 M 
4 74 
8 M 
1 88
1 et
2 88

Currants Are Finn;
Dates Unsettled

18-Ms . 
88-lOOe
100-120a 0 14

0 19
8 1TH
8 17

DRIED FRUITS.—Owing to the tre­
mendous demands for currants the mar­
ket is very firm, with upward ten­
dencies. Dates are unsettled. Recent 
shipments from London are all sold land 
large importers are awaiting further 
advice from London. In view of this, it 
is stated that people who have bought 
at low prices have made a good pur­
chase, for dates will be very scarce soon 
and advanced prices will prevail. Turk­
ish sultanas have advanced in the Eur­
opean markets, but owing to the high 
price of California raisins, these sul­
tanas can be imported at practically the 
same price. Otie dealer informed CAN­
ADIAN GROCER that, in his opinion, 
Turkish sultanas are superior to the 
California raisin in the matter of 
flavor. Prices are unchanged this week, 
but advances are probable.
Apricots, fancy ......... :................... .. .... 8 48

-Do., choiee ........... ........................................ I 14
Do., slabs ........................................ . b... • SO

Shelled IFalnuts
Slightly Easier

Montreal. ---------
NUTS.—Under an increasing demand 

shelled walnuts have slightly declined, 
although no actual change has been 
recorded this week in the local markets. 
Shelled almonds are not so strong and 
a decline is expected. Peanuts are very 
firm. Demands for No. 1 Spanish are 
falling off, but brisk business is being 
done in No. 1 Javas. Sales are good 
for this time of the year and prices are 
pretty steady.
Almond*, Tkrragona, per lb......... 8 85 6 44

De., «helled ........... ................................... 0 40
Do.. Jordan ................................................... 8 74

Braall nota (new) .......................................... 4M
Che*touts (Canadian) ................................. 8 87
Filberts (Sicily), per lb................... 8 18 8 88

Do.. Barcelona ............................... 8 84 8 84
Hickory nuts (large and small),

lb.............................................................. 8 18 8 14
Pecan*. No. 4. Jumbo................................... 8 84
Peanut*. Jumbo ............................................ 0 24

Do., -XT ............................................ 8 18 8 88
Do.. Coon* ..................................................... 8 14
Do.. Shelled, No. 1 Spanish-----  8 84 8 84
Do., Salted. Spanish, per lb.... 8 *8 8 88
Do., Shelled. No. 1. Virginia.. 8 18H • 18
Do.. No. 1 Virginia................................... 8 14

Peanut* (Salted)—
Fancy whole*, per lb................................. 8 88
Fancy splits, per lb.................................. 8 88

Pecan*, new Jumbo, per lb............. 8 II 8 14
Do., large. No. 1. polished .... 8 11 8 84
Do.. Orleans. No. 1 .................... 8 11 8 14
Do.. Jumbo ..................................... 4M

Pecan*, shelled ................................... 1 40 1 70
Walnuts ................................................ 8 *8 8 44

Do., new Naples ........................................ 0 26
Do., shelled ..................................... 8 82 0 85
Do., Chilean, bags, per Ik..1............... 4M

New—Jobber* somettme* make an added «barge 
ta abort prise* for broken let*.

Beans and Peas
Are Eery Strong

Montreal. ---------
BEANS.—Beans continue very strong

under the existing high rate of, ex­
change. Most of the beans on the" til 
ket at the present time are Japanese, 
and although these come, in most cases, 
to Vancouver, the Japanese merchants 
demand to be paid in American funds. 
Under these conditions, beans are very 
strong and higher prices are said to he 
inevitable.

PEAS—There is practically no change 
in this market Supplies are none too 
plentiful and prices are very firm under 
a steady demand.
BEANS—

Canadian, hand-picked, bush.. 6 40 5 74
Japanese ............................. 6 50
Japanese Lima, per lb. (as ta

quality) .......................... 4 It
Lima, California ...........

PEAS—
0 20

White soup, per bush... 5 00
Split, new crop (96 lb*.) 6 60
Boiling, bushel ............... 6 00
Japanese, green, ».......... 0 11

Gluten Feeds
Are Advanced

Montreal. ---------
FEEDS.—All feeds are very short 

and supplies are found to be quite in­
adequate to meet the heavy demands of 
the present time. Gluten feeds have 
advanced and are now being quoted at 
$66.00 per ton f.o.b. Cardinal, and f.o.b. 
Fort William, $64.00. Tendencies in 
this market are decidedly upward.
FEEDS—

Bran, mixed cars ..................................... 44 00
Shorts, mixed car* ................................... 62 00
Cnuked oat* ...........  ..................83 M 71 00
Barley chop ...................................................................
Special Middlings ....................................................
Feed Flour, M lb*....................................... 8 80
Gluten Feed—
F.o.b. Cardinal ......................................... 66 00
F.o.b. Fort William ................................. 64 00

Steady Demand
Reported For Rice

Montreal. ---------
RICE.—The market is practically un­

changed as far a® prices are concerned. 
Supplies are coming in very slowly and 
the market is still pretty bare. Dealers 
state there is a heavy demand for rice 
and business is very good. Prices hold 
firmly.
RICE—
Carolina, ex. fancy ..........................  17 50 20 00

Do. (fancy) .................................................. 17 04
Do., Ne. 1 ................................................... 18 M
Slam. Ne. 1 ................................................ If M
Siam (fancy) .............................................. 18 M
Rangoon "B" ................................  11 75 IS 25
Rangoon CC ................................... 11 75 IS 00
Mandarin ....................................................... 18 74
Sparkling ....................................................... 18 74
Jagan ............................................................. 18 48
Do.. RDctift).................. ... 9 60
Patna .............. 0 14*- 0 16H ' o'W 0 18
Broken ris*, «ne.......................................... 7 M
Do., soaree .................................................... 0 M

Tapioea, per ». (seed).................... 8 12H 8 18
Do. (pearl) .................  0 12Mi 0 14
Do. (flake) ..................................... « 11 8 It

Net*.—The rise market is eubjeet to frequent 
•heage and the prim haem is quite nominal.

Cereals Firm;
Are Good Sellers

CEREALS.—There is little movement 
in this market owing to the recent slight 
decline in corn an*oats. The local mar­
ket, however, stands firm on an un­
changed price basis and trade is stated 
tor be very good under heavy demand-
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Self-raising Flour
Scores Advance

Montreal. ---------
PACKAGE GOODS.—The market for 

package goods is steady, and last week’s 
quotations rule unchanged, with the ex­
ception of self-raising flour, which has 
advanced to $3.05 per dozen (3 lb. 
packages), and $6.00 the 6 lb. size. Busi­
ness in package goods is stated to be 
very "ood.

PACKAGE GOODS
Breakfast food, case 18 ............................ 1 81
Ceeoanut, 1 os. pkss., do*......................... 0 781*

Do., t8-lb. cartons, lb.................................. • 88
Corn Flakes, 8 do*, ease 8 60 8 « 8 60 4M

PIMtllng eplee ................................. 888 8 86
Paprika ................................................... 6 68 6 76
Tumeric ................................................ 6 18 6 88
Tartaric said, per lb. (sryvtale 

or powdered) ................................... 1 88 1 14
Cardamon seed, per H>., bulk......... 8 88
Carra way (nominal) ........................ 6 88 8 86
Cinnamon, China, M.......................... 6 84

Do., per lb......................................... 4 84
Mustard seed, bulk ............................. 8 86 6 44
Celery seed, bulk (nominal)........... 8 76 6 86
Pimento, whole ................................. 6 16 0 20

Oat Flakes, 10*
Rolled oat». 20a ...............................

Do., 18a .........................................
Do, large. do». .............................

Oatmeal, fine cat, pkgs., ease..
Faffed riee .......................................
Puffed wheat ...................................
Farina, ease

1 40 
6 B0
2 40*
8 *0 
6 76
* 78
4 16 
1 86

Hominy, pearl or granu., 2 dot. .... 8 66
Health bran (18 pkgs.), ease.................. 1 80
Scotch Pearl Barley, case............................ 1 60
Pancake Flo*r. ease ..................................... 8 80
Pancake Floor, self-raising, do*.............. 1 60
Wheat food, 18-1*» ..................................... 8 86
Buckwheat Floor, ease............................... 1 00
Wheat flakes, case of 2 dot.......................... 2 eo
Oatmeal, fine cut. 20 pkgs.......................... < II
Porridge wheat, 86s, case............................ 7 88

Do., 20», case.................................................. 7 88
Self-raising Flour (8-lb. pack.)

dot................................................................... 3 05
Do. (6-lb. pack.), dot................................ 6 00

Corn stareh (prepared) ............................... * 11%
to flour .................................................... 6 16*Potato flour 

Stareh (laundry)
Flour. Tapioca ................................... 8 16 0 18

Flour Steady;
is a Good Seller

Montreal. ——
FLOUR.—The demand for flour con­

tinues very brisk and business is on 
the increase. Prices remain unchanged 
and prevailing prices are expected to 
rule for some time to come.
Standard Wheat Fleer»—
Straight or mixed ear*. 88,888 

bM.. In (S)

Allsplee ...............................................................
Cassia (pure) .....................................  8 88
Coeoanut, pails, 18 lbs., unsweet­

ened. lb.........................................................
Do., sweetened, ".b......................... ....

Chicory (Canadian), lb.................................

8 88 * 86 
8 76 
* 88

Kolb ................................................
Pure, ground .................................

Obves ...................................................
Cream of tartar (French purs) ..
American high teet ..........................
Ginger ....................................................
Ol^er (Cochin or Jamaica).........
Mae*, pure, 1-h. tine ....................
Mixed spice ..........................................

De., t* shaker tins, dee............
Nutmegs, whole .................................

84. *. ................................................
88 ».................................
188. lb. ............ ...............................

• 1-lb. One ................

Da, specie 1
W“
t

8 88 

8 *8

8 88

8 88

8 88
* M

* 48 8 86 
6 18

8 M 
6 48 6 90
8 88 
6 88 
8 48 
8 81 
1 88 8 88 
1 18 8 88 
8 46 
848 
8 48 8 88 
8 48 
8 88 
8 88 
8 81

For spies* packed In cartons add 4* cents a 
lb., and far spices peeked In tin containers add 
16 cents per lb.

Molasses Strong;
Syrups Are Firm

Men treat ---------
SYRUPS.—Syrups are very firm 

under heavy demands, and although no 
definite changes have been effected this 
week, the tendency is upward.

MOLASSES.—There is practically 
no change to the situation in this mar­
ket. Supplies are so scanty that in 
some cases dealers in Barbadoes have 
been known to re-buy stocks from other 
markets. Although no actual advance 
is made this week, the general impres­
sion is that much higher prices will 
rule within a very short while, on ac­
count of the ■ barren condition of the 
market.
Corn Syrups—

Barrels, about 708 lbs., per lb..
Half barrels ........................ .^...
Kegs .............................................. .. .
2-lb. tins, 1 do*. In ease, ease..
6-lb. tins. 1 do*. In ease, ease.. .
18-lb. tins, * do*. In ease, ease 
28-lb. tins, * do*, in ease, ease
2- gal. 25-lb. pails, each....................
3- gal. S8*-Ib. pails, each . . .
5-gal. 65-lb. pails, each......................

White Corn Syrup—
2-lb./*t)ns. 2 do*, in ease. case.
5-lb.', 1 do*, in case. case. 
10-lb. tins. Va do*, in case, ease 

28-lb. tins, V4 do*. In ease, ease 
Can* Syrup (Crystal) Diamond—

case (2-H>. cans)........................
Barrels, per 100 lb*........................
Half barrels, per 100 lbs.

6 88*
0 08 Vj
6 88* 
6 46 
4 86 
8 76 
6 76
2 70
3 SO
6 50

6 80
7 15
6 85
4 M

8 60 
12 26 
12 50

Per bbl.. in(2)cotton bag*. 98 lbs. ...
Small lot», per bbl. (8) jute

bags, 98 lbs...............................................
Winter wheat flour (bbl.) Jute bag, ...

Spice Market
Continues

Montreal. ---------
SPICE.—This market remains very 

firm, with higher tendencies. Current 
prices are unchanged and local dealers 
state that business is very good, al­
though supplies are not coming through 
as freely as the present heavy demand 
calls for.

18 26
Glueoee, 6-H>. cane (ease) .. ......... 4 88 

Priam fern 46 Bartwdoee Molaaeee—
Puncheons ............................

Island ef Montreal 
......... 1 30 1 SB

18 66 Barrels ................................... 1 33 1 86

Firm

Half barrels ........................
Fancy Molasses (in tins)—

2- lb. tins, 2 doe. in case,
3- lb. tins, 2 doz. in case,

ease.
case.

1 35 1 40

6 00
8 25

5-lb. tins, 1 doz. in case, 
10-lb. tins, % doz. in case,

case.
, ease

6 80
6 66

Japan
Choice (to medium) ....
Early picking ....................
Placet grade» ....................

Jam-
Pekoes .................................
Orange Pekoe* ..................

6 65 e 74
8 66 • 76
8 88 l 04

8 48 0 48
6 48 0 61

Broken Orange Pekoes ....... 0 48 0 68
Inferior grades of broken teas mgy be bad from 

Jobbers on rsquset at favorable price»,

Coffee Continues
to Score Advances

Montreal. ---------
COFFEE.—Coffee has again Ad­

vanced about three cents per pound. 
Dealers state that it is getting difficult 
to secure ample supplies of good coffee, 
and a shortage is feared in some quar­
ters. Business is very brisk, and the 
condition of the market is very strong.

COCOA.—Cocoa continues a good 
seller under recently advanced prices 
and the market stands very firm.
COFFEE— t

Rio, lb.......................................... 0 35 H
Mexican, lb.............................. 0 51
Jamaica, lb............................... ‘ 0 48
Bogota». lb................................. 0 51
Mocha (types) ........................ 0 52
Santos, Bourbon, lb.............. ----- 0 47 0 49
Santos, lb................ ................

COCOA—
0 48

In l-lbs., per doz................... 6 80
In %-lbs., per doz................. 3 00
In 14-lbs., per doz................. 1 60
In small size, per do*........... 1 15

Oats Decline;
Hay is Steady

HAY AND GRAIN.—Oats are con­
siderably easier this week and prices 
have declined on all grades, No. 2 C.W. 
being quoted at $1.12. Little business 
is reported in this market and the 
undertone is considerably weaker.

HAY.—Hay rules firm at prevailing 
prices, although dealers state they are 
unable to buy hay in the country for 
prices charged in the Montreal market. 
Hay-

Good, No. 1, per 2,000 It>. ton. 28 00
Do., No. 2 ...................................
Do., No. 3 ............................................

Straw ......................................................... 15 00
Oats—

No. 2 C.W. (34 lbs.).......................... 1 12
No. 3 C.W...................................
Extra feed ............... ........................
No. 1 feed.................................................. 1 07
No. 2 feed .........................................
Tough 3 C.W...........................................

Barley—
N*. 8 C. W.........................................
No. 8 ...............................................................
No. 4 C.W.......................................
Feed barley ..............................................

Note—Priée* on molasses to outoid* points aver­
age about Se per gallon lam. In gallon lots t* 
above H barrel pries».

Teas Continue
Very Strong

MeetroeL ---------
TEAS.—Teas are very strong and 

supplies are no better. The markets are 
very hare and there is no hope of any 
improvement to this condition for many 
months to come. Shortage of labor in 
Europe Is said to be entirely responsible 
for this condition. There is a conges­
tion that cannot be remedied, and until 
these labor difficulties are overcome, 
the tea shortage will continue to be very 
acute. In the meantime, there is an in­
creased consumption of this beverage, 
and in view of the bare markets, prices 
are sure to advance.

Price* are at elevator.

California Navels
Again Advance

Montreal. ---------
FRUIT. — California navels have 

again advanced and are now quoted at 
from $8.00 to $8.50 per casé. There is 
a good demand for all fruits and sup­
plies are found sufficient to meet pres­
ent business. Lemons are stated to be 
in good demand, and grapefruit is a 
good seller.
Apple»—

Baldwins .......................................... 7 58 8 80
Ben Davie. No. 1........................... 6 84 7 84
Macintosh Red ...................'....................... 12 88
Fameuse. No. 1 ........................... 14 88 16 44
Greenings .......................................... 7 66 8 40
Gravcnatoin ....................................................................
Spies ................................................................ 18 «0
Winter Red» ................................... 6 66 7 66

Apple* In boxes .............................................. 4 88
Bananas (as to grade), bunch... 4 48 7 84
Cranberries, bbl.....................................  12 88 18 *4

De., gal.............................................................. 8 76
Grapes. Tokay (box). 86 lb*......................................
Grape. Emperor, kegs................................... 18 88
Grapefruit. Jaraeleen. 44. 86. 84 ........... 4 26

Do.. Florida. 64. 64. 86. M................ 4 84
6 68 
6 88Pear*. Cal.
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Pomegranate» (beetle of «beat W),
beat ................................................................ IN

Kelffer Peon (boat)........................................ x 7*
Peers. Cel. ............................... KM
Oranges. Cel.. Valencies............................ 7 00

Cel. Navels ....................................... 8 00 8 60
Florida, case ............................................ 4 00

Carrots Advance;
Onions, Celery, Also

Montreal. ---------
VEGETABLES.—Vegetables are very 

strong and several advances have been 
effected in this market. California 
celery is very scarce and has advanced 
to $16.00 per crate. Carrots are now 
being quoted at $1.75 per bag, and yel­
low onions have scored a further Ad­
vance of $2. Florida tomatoes are on 
the market, being quoted at $8.00 per 
crate (about 40 lbs.).
Florida tomatoes, crate (40 lbs,)............... 8 00
Beans, new string (Imported)

hamper ........................................................... 7 00
Beets, new, bag (Montreal)........................ 2 00
Cucumbers (hothouse), do*. .................... 4 00

OUoory, dos. ..................................... .. .... • 71
Cauliflower. Am., do*, dble crate .... 7 00

Do... single crate ........... .................. 8 50
Cabbage (Montreal), barrels.................. 5 60
Carrots, bag .................... ................................ 1 75
Celery, Canadian, do*...................................................

Do., California, 5-7 do*, crate............... 16 00
Garlic, lb......................  0 60
Horseradish, lb.................................................. 0 20
Lettuce (Boston), head crate.................. 8 26
Leeks, do*. ......................................................... 8 00
Mint ...................................................................... 0 60
Mushrooms, lb.....................  1 50

Do., basket (about 8 lbs.)........................ 4 00
Onions, Yellow, 75-lb. sack...................... 8 50

Do., red, 75 lbs............................. 8 50 9 00
Do., crate .............................................. 3 00
Do., Spanish, case ..................................... 8 60

Oyster plant, do*.............................................. 0 60
Parsley (Canadian) .................................. 0 60
Peppers, green, do*...................................... 0 60
Parsnips, bag .................................................. 1 76
Potatoes, Montreal (90-tb. bag).. 3 75 4 25

Do.. New Brunswick ............................... 4 00
Do., sweet hamper...................... 8 60 3 75

Radishes, American, do*. ......................... 0 76
Bpinadh, barrel................................................ S 00
Turnips, Quebec, bag ................................... 2 00

Do., Montreal ............................... 1 50 1 75
Tomatoes, hothouse, lb.................................. 0 66
Florida lettuce (hamper).............   4 00
American parsley, do*.................................. 2 00

ONTARIO MARKETS

TORONTO, Feb. 13.—The advance in soaps and soap pow­
ders is the feature of the markets this week. Laundry 
soaps are up 50c per case. This is the second advance in a 

week. One line of cleansing powder is also higher. Teas 
and coffee are in a firm market and higher prices are expected. 
Raisins are becoming scarcer. The situation for rice is the 
same as reported last week. Potatoes are in a declining mar­
ket and are quoted at $4.00 to $4.25 per bag. Oranges and 
lemons have a tendency for higher prices. All markets gen­
erally are very firm with a steady demand.

Sugar Prices
Remain Unchanged

Toronto. ---------
SUGAR.—The sugar market remains 

firm and steady. The production of new 
raws in Cuba has been the heaviest in 
years, and although greatly hampered 
by labor trouble stocks of raws are ar­
riving quite freely. The trend of the 
primary markets are slightly easier.
St. Lawrence, extra granulated, cwt... 14.71
Atlantic, extra granulated .......................... 14 71
Acadia Sugar Refinery, extra granulated 14 71 
Can. Sugar Refinery, extra granulated.. 14 71
Doua Sugar Refinery, extra granulated.. 14 71

Differential» : Canada Sugar, Atlantia, St. l*w- 
renee. Dominion: Granulated, advance over bask: 
44-B», aacks. 10a: barrel,, le; gunnies, 1/10,. lie; 
reunite. 14/14». Me ; carton». 14/1». 41»; eartona, 
M/1, tic.

Differential» on yellow «égaré: Under baaie. 
bag» 1M Ihe.. No. 1. 40c ; No. I. 14»; No. 1. 44»; 
barrels. No. 1. He; No. 1, 41»; No. 1, Me 

Audi» granulated, advance over basis : gun­
nies. 1/14». 44a ; gunnies, 14/14. 10a ; eartona. 
M/M. 40a; eartona, 50/1, 70c Yellows same u

which will also add to the cost of teas. 
Local prices this week are unchanged.
Ceyloni aad Indian

Pekoe Souchong, .................... 4 84
Pekoe, ......................................... 4 69
Broken Pekoe» ........................ 4 44
Broken Orange Pekoe, ......... ... 4M 4 64

Broken Orange Pekoe» ___ ... 4 68 4 46
Broken Pekoes ........................ 4 49

Japan, and China»—
Early piaktngi, Japan»____... 0 68 4 M

Do., second» .......................... . 4 65
Hyeoe thirds ............................ 4 60

Do„ pta.................................... 4 47
Do., lifted ............................ 4 71

Above price, give range of quotation* to the

Corn Syrups Steady;
Molasses Tight

Coffee Inclined
To Advance

Tarante. —-------
COFFEE.—The outlook in the coffee 

market is decidedly upward. There is 
an enormous demand at this season of 
the year for coffee and spot stocks are 
not overly large. Conditions from prim­
ary markets show that higher prices are 
inevitable. One package coffee has 
shown another advance this week.

SYRUPS AND MOLASSES.—There 
are no changes in corn syrup reported 
this week. Indications from primary 
markets on molasses have a very strong 
upward tendency.

Higher Prices
Likely on Teas

Terwnt*. ---------
TEAS—Every indication from prim­

ary markets point to higher prices on 
teas. The London market in the last two 
weeks has advanced 4 to 8 cents per 
pound. The Indian rupee is higher,

Java, Private Estate .............
Java, Old Government, lb........

... 0 51

. . 0 49

0 52

0 50
... 0 48 0 52

Mexican, lb.......................................
... 0 47

0 55
0 48

.. . 0 45 0 46
Blue Mountain Jamaica ...........
Mocha, lb...........................................
Rk>. H>............................................... . . 0 35

0 52 
0 56 
0 37

. . 0 46 0 47
Ceylon, Plantation. lt>................ 0 64 

0 25
Cocoa—

0 31
Sweet, lb....................................... 0 31

package rules firm at the same prices 
as quoted last week. The demand ia 
good.
Wheat Flakes

Quoted Higher
Tenet». ------

vr^ttEALS.—There is a brisk business 
reported in all lines of breakfast food. 
Flaked wheat is now quoted at $8 per 
barrel and 8’4 cents per pound in broken 
lots. Other lines remain at the same 
prices.

Single Bag Lot»
F.o.b. Toronto

Barley, pearl. 98a ........................................ 8 00
Barley, pot. 96» .............................................. 6 60
Barley Flour, 98*............................................ 4 64
Buckwheat Flour. 98» ................................. S 18
Coromul, Golden, 98» .................... 6 75 6 00

Do., fancy yellow. 94a ................ ....... 4 14
Hominy grit», 96a ............................... 8 60 4 00
Hominy, pearl, 91a ............................. 6 16 8 78
Oatmeal, 96»   6 76 « B0
Oat Flour ...........................................................................
Corn Flour, 98a .......................................... 6 88
Bye Flour, 98» .......................................... 8 M
Rolled Oats. 90, ................................... 6 26 6 60
Rolled Wheat, 100- lb. bbl............................ 8 00
Cracked wheat, bag ..................................... 8 84
Breakfkst food. No. 1 ................................. 7 76

Do.. No. 2 .................................................... 7 74
Rice flour, 104 lba............................................ 10 44
Linseed meal, 98a............................................ 8 76
Peu, split, 98a .............................................. 0 08H
Blue peu, lb............................................ 8 09 4 14
Marrowfat green peu ................................. 4 1111
Graham Flour, 98» ........................................ <80
Farina, 98a ....................................................... 8 10

Soaps Advance
50 Cents Per Case

Taranto. ---------
MISCELLANEOUS.—Laundry soaps 

have again advanced, the price basis 
now being $10 per case. Pearline is 
higher, ranging from $7.25 to $8.75 per 
case according to size of package. Sea- 
foam soap chips are up 25 cents per 
case; Babbitt’s Cleanser is higher, the 
100 size quoted at $6.20 and the 60 size 
quoted at $3.36 per case; Bird’s Custard 
Powder is up to $1.85 per dozen; Bird’s 
Egg Substitute is $2 per dozen. Hol­
brook’s Sauce quoted at $3.15 per dozen. 
Washboards are 15 to 25 cents per dozen 
higher. Salt is quoted higher, barrels 
of 80s at $7.05, 40s at $6.05, and 20s at 
$6.10. New prices on Tanglefoot are an­
nounced, $6.25 per case and $1.35 per 
carton. New prices on Shirriff’s mar­
malade are quoted $3.85 for the 16-ounce 
jars, $5.15 for the 22-ounce jars, No. i 
tins at $11.75 and No. 7 tins at $19.92 
per dozen.
Dried Fruit Market

is Very Firm
DRIED FRUITS.—The situation in the 

dried fruit market remains very firm. 
The demand for prunes is commencing 
to liven up; stocks to arrive are likely to 
be higher on account of the high ex­
change rate. Raisins continue to be 
scarce and prices high. No future prices 
on raisins are being quoted. Dromedary 
dates in packages have advanced to $8 
per case.

Package Goods
Selling Freely

PACKAGE GOODS—The market for

Emporated apple* ............................. 4 14
Apricot», cartons, 11 oe.. 46a___ 4 66
Candied Peels. Amerlean—

Lemon .............................................. 4 44 4 44
Orange .............................................. 4 44 4 M

Currant»—
Oreelnn. per lb................................. 4 at « ts
Australians. 6 Crown, lb............. 4 88 4 18

—
Excelsior, pkgs.. 3 dos. Tn caac 6 00
Dromedary, 9 dos. in case .... 8 40
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Fard, lb..............................................
Ne» Hallowee date», per lb...

n*e-
Tapa. H>..............................................
Malaga». lb. .................................
Comarde flea, mata, lb.................
Smyrna flea, in basa................
Cal., 4 ox. pkga., 70a, eaae.........
Cal., 8 ox.. 20a, eaae ..................
Cal.. 10 ox., 12e, eaae..................

P ranee—
30-40», 26e ......................................
40-50», 26e ...................................
■« ea- 25» ....................................
60-70», 26e .....................................
70-80». 25e .....................................
80-00», 25» ...........................
00-100», 26» ...................................

Saneet prune» In 5-lb. carton»,

25»

Standard, 25-lb. box, peeled 
Choie». 15-lb. box, peeled..
Fancy, 15-lb. boxee ............

Baiilne —
California bleached, lb...........
Extra fancy, eulphur blch..
Seedless, 15-ox. packet» .........
Seed less, 15-ox. packets .........
Seedless. Thompson'», bulk . .

., Crown Muscatel», No. 1», 25»
‘ Turkish Sultanas ......................

Shelled Nuts
Selling Freely

TvtmU.
NUTS.—A slow business for nuts in 

the shell is reported. A brisk demand 
is noted for all shelled nuts. Man­
churian shelled walnuts are arriving in 
better quality and the trade is commenc­
ing to take to this line more readily as 
the price is considerably lower than the 
Bordeaux variety. Manchurian shelled 
walnuts are quoted this week at 68 cents 
per pound. Java peanuts for March de 
livery are quoted at 19
Almonds. Tarragon»», lb...
Butternut». Canadian. ■>. .
Walnut». Cal., bag», 1*0 lbe.
Walnuts, Bordeaux, lb...........
Walnuts, Grenoble». Hi...........

Do., Marbot ...........................
Filbert», lb...................................
Pecan», lb......................................
Coeoanuts, Jamaica, eaek .
Cocoanut unsweetened, lb. .

Do., sweetened, lb................
Peanut». Jumbo, roasted ...
Brasil nota, large, lb.............
Mixed Nuts, bags 5* lbe. ..
Shelled—

Almond», lb.............................
Filbert», lb..............................
Walnut», Bordeau lb...........

Do., Manchurian ...........
Peanut», Spanish. Ib..............

Do.. Chinese, 30-82 to os.
Do., Java .............................

Brasil nut», Ib.........................
Pecans, Ib............................ ........

Asparagus Tips
are Very Scarce

^CANNED GOODS. — There are no 
changes reported in canned goods this 
week. Asparagus tips are getting very 
scarce and none are being quoted. 
Standard peas are scarce and the prices 
range from $2.25 to $2.50 per dozen.

• 020 Da., 234»., doa.......... .............. 1 51% s a
Do., 19a. doa. .......................... 19 H

• 17 Pineapple», sliced. 1», doa............ 4 60 « 76
Do.. »b redded. Is. doa................. 4 89 « 76

Rhubaib, preferred, la, doa.......... * »7% 1 19
e is 9 18 Do., preserved. 1%», doa.......... 1 68 4 62%

6 00 Do., standard 16a doa............... 5 99
8 *8 Apple, gal., doa. ...........................
2 25 Peache, 1». dox. ............................. • 66 5 90

Per lb. Pears, 2», do*. ................................. 1 99 4 26
9 51 Plum», Lombard, la, doa.............. S 1# 8 *5
0 28 Do., Groan Gage ........................ 1 15 8 «9
0 24 Cherries, pitted, EL S...................... 4 55 4 40
0 22 Blueberries, 2» ................................. 1 26 1 40
9 21% Strawberries, 2», H. 8................... 4 90 6 26
» 1714 Bluebwrie». 1» .................. f............. 1 19 i *
0 16%

Apricot*, 4s, each ...................... 1 03
1 16 Black Current», 16 ox., dox... 4 85

Do., 4», each .......................... 1 25
9 26% 1 26 Gooseberry. 4», each . ........... 0 88
9 67 0 «0 Do., 16 ox., dox. ...................... 4 10
1 29 9 80 Preen. 4», each ............................ 9 97

Do., 16 ox., dox. .................. 4 00
Red Currents. 16 os. dox. ----- 4 U

0 28% Raspberries. 16 ox., dox............. 4 90
0 26 Vi Do., 4». each .............................. 1 80

0 24 0 26% Strawberries. 16 ox., dox......... 5 10
0 26 0 26 Do., 4x, each ........... ................. 1 80

0 26
9 28% Spice Market

is Unchanged

per pound.
e si 0 88

9 08
• 49 9 «
0 28 0 so

9 3$
9 80
0 26

0 30 0 82
10 00

0 46
e a

0 is 0 19
0 82 0 88
— 9 12

0 «2 0 66
9 69 9 55
0 «8 0 96

0 68
0 «6

9 If 9 19
0 19 0 19%

e ee
1 10

Soekeye, !•» do*. ................... .
Sodkeye, %•» do*....................
Alaska rede, 1», do*...............

Do.. ...............................
Lobster*. V% Ib., do*.................

Do., %-lb. tin* ......................
Whalo Steak, le. âet» do*.... 
Pilchards. 1-lb. tails, do*... 
Canned Vegetable*—

Tomatoes, SH*. do*. .........
Peaa, Standard, do*...............

Do., Darly June. do*. .. 
Do., Sweet Wrinkle, do*.

Do., extra sifted, doe..

Aeparegw. tie*.
Aenererus butt*, doe...

Pumpkin», *%*. do*...

« 76
1 76

4 26 4 50
2 66
6 60
8 96

1 76 1 90
1 78 s l#

1 96 2 #9
2 25 2 50

2 40
2 60 2 70

1 *6
1 77% 2 81%

2 99
8 88 4 26

t 66
1 76 Î 16

1 18

feront*.
SPICES. are-No new developments 

reported in spices although the primary 
markets have a firmer tendency. The 
demand is not heavy at 
Prices are unchanged.
Allspice ..........................................
Cassia ............................................
Cinnamon ......................................
Cloves ............................................
Cayenne ........................................
Ginger ............................................
Herbs — sage, thyme, parsley, 

mint, savory. Marjoram . . .
Pastry .................................................
Pickling spices ..............................
Mace ..................................................
Peppers, black .................................
Peppers, white.................................
Paprika, Ib..........................................
Nutmegs, selects, whole 100s..

Do., 80s ..........................................
Do.. 64s ..........................................

Mustard seed, whole ......................
Celery seed, whole .......................
Coriander, whole.............. ..............
Carraway seed, whole................
Turmeric, whole ............................
Cream of Tartar-

French, pure ...............................
American high-test, bulk ...
2-o*. package*, dot» .................
4-o*. package*, doz.....................
8-o*. tin*, do*. ............................

Blue Ruse Rice
18 Cents Per Pound

this season.

0 22 0 26
0 85 0 40

0 65
0 85 0 90
0 35 0 37
0 82 0 40

0 40 0 70
0 35 0 88
0 22 0 30
0 95 1 00
0 39 0 41
0 50 0 52
0 80 0 85

0 20 0 40
0 75

0 25 0 30
0 35 0 45

0 28

0 80 0 85
0 80 0 85

1 75
2 75 8 00

5 76

1* 50

0 18 
16 00
14 50 
17 00
15 00 

0 14
14 00

0 15

syrup arc getting low and prices are- 
soVrtéwhat higher, small bottles 36 to the. 
case being quoted at $5.40 per dozen; 
large bottles 24 to the case are quoted' 
at* $9.60 per dozen.
Honey, Clover—

5-Fb. tins ................................................... .. 0 28 
0 29

10-lb. tin» ........................................................ 0 27
60-lb. tin» .......................................................... 0 26
Buckwheat, 50-lb. tins, lb......................... 12 20
Comb. No. 1, fancy, doz.............................. 4 50

Do., No. 2, doz............................................
Maple Syrup—

JP/fc-lb. tins, 10 to case, case..................... 18 00
Wine qt. tins, 24 to case, case .... 23 00
Wine, 1 gal. tins, 6 to case, case .... 24 00
Imp. 5 gal. cans, 1 to case, case .... 20 00
Bottles, 36 to case, doz..............................

Do., 24 to case, doz....................................
5 40
9 60

Mapie Sugar-
50 1-lb. blocks to case, lb......................... 0 29

Beans Are in
< a Firm Market

5 60
« 00

6 00 6 60
4 50 6 00
3 00 8 60
0 16 0 17
0 14 0 16

Teiueta. ---------
RICE.—The situation ;n the rice mar­

ket shows every indication for higher 
prices. Japan is allowing barely enough 
rice to be exported to meet the demands 
of the Japanese population. The South­
ern rices are mostly damaged by rain, 
and high-grade Texas rice is quoted in 
the primary market higher than the pre­
sent peice quoted bv wholesalers.
Honduras, fancy, per 100 lb*..
Blue Rose, lb......................................
Siam, fancy, per 100 lbe..................  15 00
Siam, second, per 100 lbe..
Japans, fancy, per 10 lbs...

Do., second*, per 100 lbe..
White Sago .......................

Do.. Pakling ..........................
Chineee, XX.. per 100 lbs..

Do.. Simiu ..............................
Do.. Mujin. No. 1 ..............

Tapioca, per lb........................................ 0 14%

Maple Syrup
Quoted Higher

HONEY, MAPLE SYRUP —There an­
no changes in the price of honey. The 
demand is steady. Stocks of maple

Tarent». -------
BEANS.—There is a very firm mar­

ket for beans. Supplies of Ontario hand 
picked are arriving very slowly. Brokers 
state that there are large quantities of 
beam throughout the country but that 
farmers will not sell until a higher price 
is reached. The Japanese variety are 
arriving in good supnly. The quality is 
equally as good as the Ontario and the 
price is considerably lower.
Ontario, 1-lb. to 2-lb. picker», bu».

Do., hand-picked. be.................Marrowfats, bu............................
Japanese Kotenashi. per bu........  4 5»
Rangoon», per buehel ................. 8
Lima», per lb..........................
Madagascar», per Ib................

Oranges and l.emons
to be Higher

T*r*eto. -------
FRUIT.—California this year has only 

about a quarter crop of navel oranges, 
which, coupled writh the high exchange 
rate is causing the orange market to go 
higher. The epidemic of “flu” is creat­
ing a heavy demand for lemons and 
prices are higher.
Valencia Orange*-

216*. 260*. 288», 824*.......................................
Cal. Navels—

100*. 126*. 150*. 176*. 200*.... 6 9#
216*. 250*. 288s. 824*.......................

Florida Oranges—
176*. 200*. 216*. 260*.............  I 6S

Banana*, Port Limon* .................. .
Lemon*, Cal., 300e, 860*..............  7 Of
Lemon*, Messina*, 800» .............
Grapefruit. 54», 64*. 70a, 80*. 96* 4 60
Apple*-

Ontario Spy*, bbl...............................
Blenheim*, bbl..................................
Other varieties ........................  4 60
Wlneeap*. box .................................
Delicious, box ..................................
Kings, box ......................... ..............
Spy*, Ont., box ..............................
Rome Beauty, size* 88a, 96*.

104*. 118», 125s, 188», 150*.. 8 76
Cal Pear*
Florida Tangarinee, 144», Ü8.,

196», 216». 224» ....... ............ 4 25
Do.. Spanish Malaga,. k«g.... 15 W 17 6.

Cranberry, Cape Cod. bbl............ .... 15 5*
Do . half bbl............................. 7 50

Do., boxe» ........... t......................... 4 50
Pomegranates, boxee 1.......................... 4 00

Cabbage is
$6.oo Per Barrel

Tarant*. -------
VEGETABLES.—Potatoes are easier 

in price and indications are for a fur­
ther decline. Prices quoted are $4 to 
S4 26 per bag. Cabbage is selling at $6 
per barrel of 115 pounds. California 
vegetables are in good demand. Cauli­
flowers are quoted at $4.26 per case.

6 76
6 76

• 00
• 67 U,
7 60
4 60
6 on
8 00
7 60
7 00 
4 26
4 76
8 26 
2 76

4 00
5 50
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Qelery at $7 per case. Mushrooms are 
selling at $4 per 4-pound basket.
Cabbage, bbl................................... ................... 6 00
Carrots, per bag .......................................... 2 26
Parsnips, per bag ................................... . 2 50
Radishes, Cal., do*. ...................... ................. 0 76
Cabbages, Cal., case.......................... 6 60 7 00
Hothouse Tomatoes, Mb.......... ......................... 0 42
Onions. Yellow Danvers, 100 lb.

sacks .......................  8 00
British Columbia Onions, 76 lb.

sacks ......... ....................... :................... .. 7 60
Spanish Onions, large cases................. 7 60

Do., small crates ....................................... 2 75
Onions, white, large sacks........................ 7 50
Green Onions, dot. bunches ...................... 1 00
Celery. 8 dot...................................................... 7 00
Cauliflower, Cal., case................................... 4 26

Potatoes—
Ontario, 90-Ib. bags ........................ 4 00 4 25
Quebec. 90-Ib. bags ........... ........• 4 00 4 25
Jersey Sweet Potatoes, hamper............... 8 00

Do., bbl., double-headers......................... T 50 ♦
Turnips, bag .................................................. 1 26
Mushrooms, 4-lb. basket............................... 4 00
Lettuce, Cal., head, crate 8 do*............... 6 60

Sugar Supplies
Are Unsatisfactory

Wtaatoa*. ——
SUGAR—Sugar deliveries are very 

unsatisfactory, great difficulty being ex­
perienced in keeping accounts in any­
thing like adequate supplies. Due to 
strikes in Cuba refineries are having 
difficulty in getting in raws. Raws are 
reported slightly easier or the New York 
market.

Corn Syrups
Show Advance

Winalpeg. ■■■■
SYRUPS.—Corn syrups show an ad­

vance of 25 to 50 cents per case. Mar­
ket is very strong on both syrups and 
molasses.

Rice Market
is Very Strong

Winnipeg. ----------

RICE.— Rices of all descriptions are 
very strong. From reports lust received 
from one of the largest rice manufac­
turers it would look as though there were 
no possible chance for a decline in pre­
sent prices for at least six months to 
come. The exchange situation as well 
as the embargo on Japan and Indian 
rices are having a serious effect on rice, 
prices.

Seeded Raisins
in Scant Supply

Wla»lp«g. ---------
DRIED FRUITS.—Seeded raisins are 

in very scant supply. Prices have gone 
away up. Reports just to hand show the 
11-ounce package to be worth 20 cents 
in California and the 16-ounce package 
24 cents. Add to this freight exchange 
etc. means they would have to go to the 
consumer at around 45 cents a pound— 
a prohibitive price.

CANADIAN

Flour is
in Fair Demand

Toronto. ---------
FLOUR.—The demand for flour is 

quite steady. Prices are unchanged.
Ontario winter wheat flour, in 

carload shipments, on tracks,
per barrel, in jute bags.......................... 11 70

Ontario spring wheat flour, in
jute bags, per barrel.................... 13 45

Bran is Reported
Very Scarce

Tenet*. --------
MILLFEEDS.—Supplies of bran are 

very scarce and none is bein'; offered by 
tUe millers.
M1LIVTEBDS-

Bran, per ton................................................ 44 tt
Short,, per ton........................................... 4C *6

Canned Fruits
and Jams Higher

WlBillH. --------- -
CANNED GOODS. — All jam line* 

show strong advance of around two dol­
lars per case. Buying has >aen very 
active and supplies of a few lines are in 
scant supply. A heavy demand is re­
ported in canned fruits. Supplies are 
"aid to be very short among the jobbers.
Strawberry. 1». 2 dot. case, per dt ___ 5 DO
Raspberry, la ................................................ 5 20
Brack Currant, la........................................... 4 95
Raspberry and Red Currant, 1»............. 4 60
Strawberry, 4a, 1 dot., per tin............... 1 36
Raspberry, 4s .................................................. 1 31
Gooseberry. 4s .................................................. 1 16
Raspberry and Red Currants, 4s ___ 1 06
Red Currant, 4s ........................................... 1 06
Plum, 4s ........................................................... 1 06
Assorted. 4s ..................................................... 1 13
Mixed Fruit and Apple-

Apple and Strawberry, 4s. per c............. 10 00
Do. and Raspberry, 4s ...................... 10 00
Do.. *(Mb. pails, per lb........................
Do. and Strawberry. SO-lb.

pells, per lb........................................... .......
Jelly. Is, 2 dot. to case, per dot............. ....

CANNED FRUIT
Apples, gal., per case .................  3 35
Blueberries, 2s, per case,............................ 5 15
Gooseberries. 2s. per case............................ 6 25
Lawton Berries. 2s. per case................... i) 00
Peaches. 2a, per case ........................ 7 40 7 50

Do.. B.C. yellow. 2%s, per case .... 10 70
Pears, light syrup. 2s. per case............... 6 10

Do., heavy syrup. 2s. per case............. 8 30
Plums. Lombard, 2s. H.S., case ... 6 15

Do., 2s, LJ5., per case............................ 5 15
Raspberries. 2a, H.9.. per case............... 9 60

Do.. 2s, L.S., per case.............................. 9 50
Strawberries. 2s, H.S.. ner case.................. 10 r>0

Tapioca and
Sago Have Advanced

W helper ---------
TAPIOCA AND SAGO.-The tapioca 

market has been showing- a slightly 
weaker tendency for some time past but 
it has now stiffened considerably and an 
advance of around one cent per pound is 
reported on both tapioca and sago
Olive Oil Scarce:

Market Strong
Wlaalpag. ---------

OLIVE OIL.—Olive oil and cooking 
oils Are very firm, market showing slight

advances on all oil lines. Olive oil in 
particular seems to be in scant supply.
Fancy Biscuits

Show Advance
Winnipeg. ---------

CONFECTIONERY. — Local manu­
facturers of fancy biscuits have advanc­
ed practically all lines of pound goods 
and package goods. It would not be sur­
prising to see still farther advances. All 
lines of confectionery have been advanc­
ing so rapidly that it has been hard to 
keep track of advances. A further. ad­
vance is just, reported of from one to 
two cents per pound on all pound goods.
Soaps and Other

Lines Advance
Winnipeg. ---------

MISCELLANEOUS. — Laundry soap 
again shows an advance of 50 cents per 
case. Castile' soap is also up 50 cents- 
per case. This is taken as a forerunner 
to the anticipated advance in toilet soaps 
which shows a very strong market. Many 
lines of washing powders show on ad­
vance of 50 cents per case, a general 
advance on all lines is looked for. Baked1 
beans are up 3 to 15 cents per dot en. 
Potted meats are higher by 10 to 15 cents 
per doyen. Furniture polish has ad­
vanced 40 to 80 cents per case on a num­
ber of lines. Jelly powders show a very 
stiff advance. Some manufacturers have 
withdrawn their prices altogether.
Paper Bags and

Check Books Higher
Winnipeg. ------

PAPER BAGS.-—Discounts on all 
manila and kraft bags have changed, 
making a strong advance in all lines. 
Wrapping paper has not advanced in 
proportion but market is very strong 
and a general advance is looked for on 
all grades. Wax paper is also due for 
another strong advance. Manufacturers 
are well sold up on wax paper and are 
requesting agents not to be anxious 
about booking orders as they cannot fill 
them. Manufacturers of counter check 
oooks have notified their representatives 
that a strong advance is looked for in the 
near future.
Oranges and

Lemons Selling
Whuilwf. ------

FRUITS.—Oranges and lemon? are in 
demand Prims are unchanged.

Cal. Oranges, Navels, per case. . 6 75 7 25
Valencia ................................................ 7 25 7 SO
Cal. Lemons ....................................... 7 00 7 50
Grapefruit ............................................ 5 25 6 00
Granberries. per box..................................... 5 00
Bananas, per lb...........................................  . 0
Grapes. Spanish, per keg............................ 16 00
Apples, B.C., Jonathans ............. 3 00 3 56

Do.. Northern Spies ................... 3 25 3 75
Washington, wrapped ...................... 2 25 2 50

Vegetables Reported
Unchanged

Winnipeg -----------
VEGFTAB* ES —Thp.p nre no changes 

reported in the vegetable market this 
week
Beet», per lb ............. ........................ » »s
Turnip*, per lb............... «
Cerrote. per lb.............................................. » e* 1 .
Cabbage, per lb. .............................. ... f «5
Potato»*, per bushel ........................ ....... ‘ 2 2S

WINNIPEG MARKETS
TTTÏNNIPEG, Feb. 13—The market for general grocery 
yy lines is very firm. Many lines of commodities 

have shown a considerable advance. Laundry and 
castile soaps are further advanced by 50 cents per case. 
Paper bags are higher. Rice is scarce and prices higher. 
Raisins are almost off the market and prices are higher.



40 February IS, 1920

........................................... .

WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres, East and West
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New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, Feb. 13.—Stocks of granu­
lated sugar in wholesalers’ warehouses 
are almost depleted. Plenty of yellow 
sugar, however, can be obtained. Raisins 
are very high and supplies are short. 
Commeal is quoted at $3.90 to $4. Oats 
are higher and hard to obtain. Grape­
fruit has advanced 50 cents per case; 
other citrus fruits remain firm. Eggs 
are showing an inclination to decline. 
Potatoes are firm at unchanged prices. 
Heavy local storms are interfering with 
railway shipments, railway yards being 
completely blocked and freight is being 
held up.
Flour, No. 1 patent», bbls., Man............. 14 90
Commeal, fran., bare .................... 0 00 0 10
Commeal, ordinary ........................ 8 85 0 90
Rolled oat» .................................................. 12 60
Rice, Siam, per 100 lbs.............................. 14 76
Tapioca, 100 lbs................................... 13 60 16 00
Molasses ............................................... .............. I 30

Standard, granulated ..................
No. 1, yellow ................................

Cheese, New Brunswick .........
Cheese, Ont., twins........................
Eggs, fresh, dot.................................
Eggs, storage ...................................
Breakfast bacon ........... ...................
Butter, creamery, per lb..................
Butter, dairy, per lb............. ............
Butter, tub ............................ ...............
Lard, pure, lb......................................
Lard, compound ...............................
American, clear pork ......................
Beef, eorned. Is .................................
Tomatoes. ÎV»s, standard ease ...
Raspberries, 2s. Ont., ease ...........
Peaches, 2s, standard, ease
Core. 2s, standard, ease ................
Peas, standard, case ......................
Apples, gal., N.B., dot....................
Strawberries. 2s, Ont., case...........
Salmon. Red Spring, data, cases

Pinks ..................................................
Cohoes ................................................
Obama ..................................... ..

Evaporated Apples, per lb...............
Peaches, per lb. .............................

Potatoes, Natives, per bbl. .........
Onions. Can., 100-lb. bag ...........
Lemons, Cal., case.............................
Oranges, Cal., case ..........................
Grapefruit, Cal., case ...................
Apples. Western, box........................
Bananas, per lb...................................
Grapes, Malaga, keg ........................

.... 14 60
14 10 . 

8 32
... Ô 70 

0 58
0 40 0 42

0 66 
0 60 

0 55 0 57
0 82 0 32%
0 31 0 31%

58 00 63 00
4 00 4 20

4 20 
4 40 4 46
7 25 7 86

8 76 
4 10

4 75 6 00

19 60
11 00 11 60
15 00 16 60

8 00 
0 22% 0 23
0 27% 0 28

7 00
___  7 00__ 10 00
6 00 7 50

7 00 
4 50 5 00
0 10 0 11

11 00 18 00

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., Feb. 13.—B. C. sugar 
has advanced $1 per cwt. B. C. syrup 
also up 50 cents per case. P. & G. and 
Sunlight soaps are higher now, $9.50 per 
case. Lux has advanced to $8.60. Royal 
C-own soap, 5s, quoted at $8.25. Golden 
West washing powder, 24s, is up to $7.86

per case. Domestic pack herrings and 
sardines are up 25 cents per case. Squir­
rel brand peanut butter has advanced 
20 cents per dozen on the 1 pound tins. 
Chase and Sanborn’s coffee has advanc­
ed. Liquid Veneer and all soft drinks 
are also higher. Creamery butter is de­
clining, now selling at 65 cents per 
pound. Dairy butter is 50 to 55 cents 
per pound, and new laid eggs are $22.50 
per case.
Flour, 96s, per bbl. .-,............................... 12 96
Beane. B.C.............................................. 7 60 9 90
Rolled oats, 80s ................................. ....... 1 40
Rkae, Siam ............................................ 12 75 14 76
Japan. No. 1 .....................................  16 69 16 00
Taploea. H>.......................................................... 0 14
<hko. lb.............................. ..................... 0 18% ft 15%
Sugar, pure cane, granulated, cwt .... 15 35 
Cheeee. No. 1. Ontario, large... 0 82 0 88
Butter, creamery, H>...................................... 0 65

,Do., dairy, lb................................... 0 50 0 55
Lard, pure ...........................................  20 40 21 60
Eggs, new laid, local, case.......................... 22 50

Do., No. 1, storage, case.......................... 17 00
Tomatoes, 2%s, standard, case... 4 50 4 75
Corn. 2a. caae .......................  4 00 4 45
Peas, 2s, standard, ease................ 4 20 4 76
Strawberries, 2s, Ontario, case................ 10 80
Raspberries, 2s. Ontario, ease.................. 10 80
Cherries, 2s, red. pitted ................ t 00 9 60
Apples, evaporated ..................... 0 22% 0 25%

Do,. 26s, lb.................................................... 0 26*
Peaches, evaporated, lb................................. 0 26%

Do., canned. 2s ............................................ 7 6t
Prunes, 90-100»   0 16

Do.. 70-Ms   0 17
Dow. 60-60s     0 20
Do., 80-40s ....................   0 26
De„ 20-80s .................................................. 0 81

Raisins, bleached Sultanas ...................... 0 27
Do., bulk, seedless...............  0 21
Do., package, 11 os. ................................. 0 16%

Filiatras Currants, lb....................................  0 26
Salmon, pink tall, ease .......................... 10 25

Do., Sockeye, tall, case.......................... 17 50
Do., halvce .......................... .. 16 00 19 00

Potatoes. Alta., per ton ............. ................. 65 00
Oranges ................................................ 6 50 7 00
Lemons ................................  9 00
Grapefruit ............................................ 6 00 6 60

Saskatchewan Markets
FROM REGINA, BY WIRE.

(1 .......
Regina, Sask., Feb. 13.—Local mer­

chants have considerably increased quo­
tations on lemons and oranges, due to 
the higher exchange rate between Can­
ada and the States. Oranges are quoted 
at $8.60 per case. Ontario apples are 
selling at $8.50 per barrel. B. C. sugar 
has advanced $1 per hundred. Laundry 
soaps are 50 cents per case higher. The 
increase in the strength of the hog mar­
ket has caused an advanced in the price 
of bacon, which is now quoted at 48 cents 
per pound. Supplies of these commodi­
ties are none too plentiful.

, Beene, email white, Japans, hue.............  4 SO
Beans, Lima, per lb. ...................... .. .... 9 11%
Rolled oats, brails 1........................................ S W
Ries, Siam, cwt. .....................   11 Of'
Sago, lb................................................................. 0 11%
Flour .................................................................... I 40
Tapioca, lb.............................. .......................... 0 14
Sugar, pure cane, gran., cwt.... .... 18 60
Cheeee. No. 1, Ontario, large...................... 0 88

Butter, Creamery............................................ O 70
Lard, pure, 8a, per case................................. 21 60
Bacon, lb..............................................................  0 47
Eggs, new laid ................................. 0 76 0 80
Tomatoes, 2%a, standard case.................... 4 47
Corn, 2s, standard case............................... 8 96
Peas, 2s, standard cast: ............................. 4 SO
Apples, gal........................................................... 8 26
Apples, evaporated, per lb............................ 0 26
Strawberries, 2s, Ont., case....................... 9 76
Raspberries, 2s, Ont., case......................... 9 78
Peaches, 2s, Ontario, case........................... 7 66
Plums, 2s, case .........................   6 00
Salmon, finest Sockeye, tall, case .... 17 60
Salmon, pink, tall, case............................   10 26
Peaches, Cal., 2%s ........................................ 7 00
Potatoes, bag ................................... .. .... 1 86

“ALLOCATING" TURNOVER AND 
MARGINS

Continued from page 28
fication embrace caviar ? A few years 
ago it did embrace tuna, but no longer. 
Fact is, not only do classifications vary 
from season to season, but in different 
stores. We must actually take each line 
and each variety and grade by itself.

Crackers and biscuits not only em- 
nrace a wide range but whether they pay 
or not and on what basis depends on how 
skilfully they are handled.

And “staples" covers too vast a multi­
tude of sins for any such easy classifi­
cation.

Now, Men, Write!
Now it strikes me that here is some­

thing so very important that it should 
engage the attention of the best mer­
chants and they should be willing to 
take time to write about it. It is high 
time that we got some data on our main 
lines which may act as a sort of guide to 
all of us, telling us at least, with fair 
approximation, whether we are on the 
right track or not.

For instance, if my sugar analysis is 
anywhere near right, we have made 
money on sugar all these years during 
which we have thought we were handling 
it for nothing.

AND THAT IS JUST WHAT I BE­
LIEVE WE HAVE BEEN DOING!

BUTTER MUST NOT BE ADULTER­
ATED

Two Toronto merchants, alleged to 
have sold adulterated butter, appeared 
in the Police Court this week on the 
complaint of H. J. Dager, Dominion 
Food Inspector. Roy Waldrop, 163 
Woodbine avenue, was charged with 
adulterating his butter with margarine, 
and on conviction was fined $100 and 
costs. A retailer was fo\ind guilty of 
selling some of the adulterated product, 
but claimed that he had acted in good 
faith in buying and retailing the butter. 
He wm fined $26 and costs.
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Butter and Egg Standards
Before Produce Convention

One of the Chief Topics Up for Discussion Again at Annual Conference of Canadian 
Produce Association—Matter to be Taken Before Government—

1 Year’s Progress Outlined in Annual Address
Reported by "Staff Correspondent, “Canadian Grocer”

HAMILTON, Feb. 10.—The Cana­
dian Produce Association, at their 
eighth annual convention in the 
Royal Connaught Hotel here to-day, 

spent the greater part of the afternoon 
session in the discussion of the grading 
and standardizing of eggs. The subject 
was taken up by the majority of the 
delegates, and considerable objection and 
criticism was registered against some of 
the clauses, resulting in a strong com­
mittee being appointed to take the mat­
ter up with the Government representa­
tives, both of whom were present at the 
convention in an effort to hove some of 
the objectionable features remedied in 
the interests of the trade.

The convention was not as largely at­
tended as was expected on the first day, 
but the second day promises to see a 
larger number. The prevailing epidemic 
of influenza and colds interfered some­
what with the attendance, even to the 
extent of preventing the presence of the. 
president, E. J. Smith, of Brockville. 
Vice-President Harper R. Gray, of Mont­
real, presided, and a telegram express­
ing the regret of the gathering at his in­
ability to be present, coupled with the 
earnest wish for a speedy recovery, was 
sent to the president during the day.

Mayor Booker, of Hamilton, in extend­
ing a welcome to the convention, spoke 
of the regrettable fact that the prevail­
ing epidemic was preventing so many 
from being present. In part he said: 
“It is a pleasure, as Mayor, to welcome 
the convention to Hamilton. The work you 
are engaged in touches the very vital life 
of our community. I hope when you have 
concluded you will agree that Hamilton 
is one of the most hospitable of cities.

“A stimulating thought to your asso­
ciation,” he said, “in these days of trial 
should be to keep prices down as far as 
is humanly possible, and when things re­
turn to normal you will have the satis­
faction of knowing you hrve done your

part. There is a power that shapes our 
ends, and the only hope is that some day 
in the future we shall be able to look 
back and say that wise men have been 
placed in positions of authority. In 
shaping our immigration policy in Can­
ada, high standards of education, intel­
ligence and morals, should be insisted 
upon. Let us build up this country wit": 
good Anglo-Saxon stock.

HARPER R. GRAY
Elected President of the Canadian Produce. Asso­

ciation for 1920

“There is a chance for every man in 
this country, an opportunity unexcelled 
by any other in the world.”

President’s Address
Vice-President Harper K. Gray read the 

annual addreaa of President E. J. Smith, 
which is as follows:

The year 1919, in the history of our associ­
ation, has been a busy one for your officers. 
As we closed our convention last year, we 
realized that we were on the eve of the 
reconstruction period and during the year, 
we would have to face new problems and 
adjust ourselves to new conditions. There 
had been an upheaval of old conditions, old 
methods, old marketing facilities, and old 
shipping and export conditions and it seem­
ed necessary that we should get together and 
consider the past and pay the most care­
ful attention to what should be our best line 
of effort for the future.

A few days after our convention closed, 
our association was asked to send delegates 
to the first Canadian National Poultry Con­
ference which was held in Ottawa at the 
invitation of the Honorable, the Minister of 
Agriculture. Your vice-president and presi­
dent attended the conference for three days. 
Delegates from all the provinces of the Do­
minion and representatives of all phases of 
the poultry industry were present on this 
occasion. Many problems relating to the 
whole trade were discussed and each of us 
had the opportunity of seeing the viewpoint 
of others of the trade in this and other 
provinces that had not been brought to our 
attention heretofore. The result of this 
conference was to effect a permanent organ­
ization thoroughly representative of all 
phases of the industry. Many problems were 
discussed and many recommendations made 
to the Department of Agriculture. In con­
nection with this, we asked the Minister to 
send Mr. W. A. Brown, chief of the poultry 
division, to attend an international poultry 
conference to be held in London, England, in 
March. We considered it important that we 
should have a representative from Canada 
hold up our Canadian standards and our 
Canadian products so that We might estab­
lish a confidence in the British market that 
would lead to increased business during the 
year. We have already reaped the harvest, 
to some extent, of Mr. Brown’s visit and we 
know of the value it has been to alt of us 
who have been doing an export trade this 
year.

At that time steps were taken to impress 
upon the Department of Agriculture the im­
portance of securing a market for the sur­
plus pou'try then in Canada. Through the 
efforts of the department by correspondence, 
cables, and personal interviews, and through 
the efforts of H. S. Arkell, Livestock Com­
missioner, and Dr. J. W. Robertson, who 
were then in England, refrigeration ship­
ping space was secured, with the result thit 
over 600,000 pounds of poultry were exported



to arrive on the British market to be sold 
at maximum controlled prices, and at a time 
when the market in England was bare of 
poultry, the United States surplus not hav­
ing been exported until several weeks later.

Exports and Imports
During the last nine months of the year 

103,160 cases of eggs were imported into 
Canada for home consumption. 101,204 cases 
of these came from the United States. 83,- 
893 cases of United States eggs were ex­
ported through Canadian ports. We ex­
ported 171.045 cases of Canadian eggs dur­
ing this period as compared with 24,300 
cases in the previous year and 163,000 dur­
ing 1917. Live poultry exports were valued 
at $383,526. and dressed poultry exports at 
$252,701. $51,791 worth of dressed poultry was 
imported. (These statistics are compiled by the 
Department of Agriculture.) The statistics 
for the export of cheese and butter compiled 
by the Montreal Board of Trade show that 
924,203 boxes of cheese were exported to 
Britain and 248.257 boxes to France, Antwerp 
and Norway. There were 56,049 boxes of 
butter exported to Britain and 23,106 boxes 
to Antwerp, France and Norway. After 
July all cheese for Britain were purchased 
through a committee in Montreal appointed 
by the British Ministry of Food, the butter 
being purchased on their behalf by Mr. Jas. 
Alexander.

Inspection
The department reports 924 inspections ol" 

366,758 cases; of the total inspections there 
were only 70 rejections. During the year 
1918, there were 416 inspections with 46 re­
jections with a total of 118,696 cases. In 
some quarters there seems to be consider­
able dissatisfaction with the inspection. The 
chief criticism is that it is almost impossible 
to dispose of poor undergrade eggs. From 
information I have gathered I believe the 
inspectors have in most cases done efficient 
work. From an export standpoint especially 
has the inspection and grading been an ad­
vantage to Canadian shippers.

Immediately after the last convention we 
pressed hard to have the recommendations 
with reference to the “loss off system’’ en­
acted in legislation. The Department of 
Justice gave it as their opinion that it was 
a question on which the provincial author­
ities should act, if action should be taken 
at all. To accomplish our objective Mr. W." 
A. Brown preeared the “proposed regula­
tions." Copies of these were sent to me and 
in order to get the opinion of various sec­
tions and classes of trade I sent copies to 
representative men interested in all prov­
inces and the replies I have received have 
been forwarded to the chairman of the 
legislation committee. I also urged that as 
many as possible attend this convention to 
have a part in the discussion and to voice 
any objections there might be, and later in 
the programme you will have the opportunity 
to consider same.

The Future
With problems of adverse exchange, pay­

ment of war debt and other similar questions 
It looks to me as if we should emphasize two 
pointa—production and consumption. By 
the former we will be able to increase the 
wealth of our own country, and be in a 
position to supply other countries with our 
products, which by improvements made In 
handling and grading in recent years, com­
mand a premium over others. The possi­
bilities for increased conrumption can hardly 
be estimated. If we in Canada would try to 
increase the consumption to “an egg a day" 
for each person we would not require an ex­
port market. With an advertising campaign 
at home and abroad and more and better 
eggs, there is practically no limit to what we 
can do in this respect. It may be well for 
this convention to decide on the advisability 
of asking the Department of Agriculture a' 
Ottawa to appoint a representative in Bri­
tain to promote our interests abroad, or to 
appoint a representative committee to con­
fer with all the Government departments to 
Increase the uniformly high quality of our 
' -~ds, thus begetting confidence and inereas- 
i. consumption.

CANADIAN GROCER

Appreciation
I cannot close without expressing my ap­

preciation of all who have so kindly assisted 
me in my work throughout the year. Mr. 
Harper R. Gray has been a continuous 
worker, as vice-president and as chairman 
of the transportation committee. Mr. Lome 
Marshall is entitled to the thanks of the 
association for completing the work con­
nected with the convention last year and in 
the preparation of the year book. The ad­
vantage of having a permanent secretary 
who can devote unlimited time to the work of 
our association has already been proven and 
in Mr. Madden we have a capable and effi­
cient officer. The co-operation of the offi­
cials of the poultry division of the Depart-

STANDING COMMITTEES
The following committees of the 

Canadian Produce Association were 
struck at the morning session:— 

TRANSPORTATION—Richard Gray, 
Montreal; J. T. Madden. Toronto; 
J. F. Fraser, Halifax; C. P. Rhodes, 
Calgary; H. Johnston, Lindsay; F. F. 
White, Toronto; T. J. Coyle, Winni­
peg; C. M. Thacker, Montreal.

RESOLUTIONS—A. E. Sllverwood, 
London; R. J. McLean, Toronto: 
EL J. Smith, Brockville; J. T. Madden, 
Toronto; H. H. Fearman, Hamilton; 
John 1. Brown, Montreal; N. H. Eden, 
Montreal; J. F. Fraser, Halifax.

ARBITRATION — H. B. Clemes 
(chairman), Toronto; J. J. Fee, Tor­
onto; I. W. Stelnhoff, Toronto; J. T. 
Madden, Toronto; F. M. Watt, Tor­
onto; John Wilson, Montreal; A. A. 
MrKergon, Montreal; W. Champagne, 
Montreal; P. W. McLagan. Montreal.

LEGISLATION COMMITTEE—R. J. 
McLean. Toronto; A. EL Sllverwood, 
London; R. S. Whyte, Toronto; R. E. 
Bailley. Belleville; C. M. Thacker, 
Montreal; John Wilson, Montreal; 
W. G. Jackson, London; A. W. Bay- 
man, Ottawa; F. M. Watt, Toronto; 
R. H. Ashton, Morrlaburg; C. G. 
Stuart, Montreal; W. R. Erskine, At­
wood; R. J. Hunter, St. Mary’s; C. 
Henderson, Montreal; John EL Wes­
ton, Tlllsonburg; J. T. Madden, Tor­
onto.

NOMINATING COMMITTEE—J. R. 
McNab, Dungannon; L. M. King, Tor­
onto; H. H. Fearman. Hamilton; F .F. 
Whyte, Toronto; E. J. Smith, Brock­
ville; W. Champagne, Montreal; J. 
Edmond, Quebec; J. J. Fee, Toronto; 
J. T. Madden, Toronto.

EXECUTIVE —A. EL Sllverwood, 
London; A. D. McGillis, Montreal; 
J. T. Madden, Toronto; H. H. Fear­
man, Hamilton; J. R. McNab, Dun­
gannon; A. EL Bailey; Belleville; R. B. 
Colville, Halifax; A. N. Wilson, Win­
nipeg; Geo. Kent, Toronto; A. W. 
Bayman, Ottawa; J. F. Fraser, Hali­
fax; Geo. Llghtlxer, Charlottetown, 
P.EJ.

ment of Agriculture at Ottawa has been 
much appreciated. Whenever information 
with reference to rates, shipping, exchanges, 
or any other question comes into their pos­
session they are pleased to pass it on. These 
officials are pleased to serve us in any reason­
able’ capacity and this department can be of 
much more service to us in. the future than 
they have been in the past.

The Report of the Secretary-Treasurer
The report of the Secretary and of the 

Auditors that followed showed the associa­
tion to be in a very satisfactory position:

The year book of our seventh annual con­
vention contains a very complete report of 
the proceedings of our last general meeting, 
held in the King Edward Hotel, Toronto,

* ** '““Ternary 13, 1920

E’eb. 11th and 12th, 1919, and as most of our 
members have no doubt read them with in­
terest, I Would ask that some member move 
:hac they be taken as read.

During the interval from the time of my 
appointment as Secretary-Treasurer of our 
association I have attended (in the capacity 
of Secretary) several meetings of the com­
mittee on legislation, and of these meetings 
you will no doubt hear through the chair­
man of that committee.

The fall meeting of executive and direc­
tors was held in the rooms of the Toronto 
Produce Exchange on Nov. 10th, 1919.

Shortly after assuming the duties of this 
office I issued a circular letter to all our 
members, requesting their assistance in in­
creasing our membership. Total result, one 
new member. I wish to thank the chairman 
of the banquet and entertainment commit­
tee, MY. H. H. Fearman, for his efforts in 
this direction, he having sent me the names 
of nine firms who have become members. On 
this question I expect to say a few words 
later on. 1

I now beg to present the financial state­
ment, which has been duly signed by the 
Auditors as being correct.

You will notice that 1 have brought this 
statement down to date.
Financial Statement, Canadian Produce As­

sociation for Year Ending Feb. 10, 1920.
Receipts—

Balance on hand...........................$748.04
Membership fees, 1919 (3).... 15.00
Membership fees, 1920 (9).... 45.00
Advertisements, 1919 ................. 69.00
Interest on deposit ..................... 12.39
Exchange on Am. cheques......... .73

---------$880.16
Disbursements —

Exchange on cheques.................$ .75
Postage ........................................... 23.00
Printing, 1919 ................................ 1.09
Telegram, 1919 .............................. .80
Fees, National Poultry, Butter 

and Egg Association, with
exchange ..................................... 26.03

Printing and stationery ........... 70.41
Programmes for convention

and banquet, 1920 ...................  120.00
Badges, 1920 .................................. 44.00
Secretary’s expenses, Clevel’d 50.00 
Secretary’s, expen sea, Hamilton 4.95
Telegrams and phone................. 3.78

----------- 344X1

Balance on hand......................................$536.36
We, the undersigned, having audited the

books, vouchers and accounts of the Cana­
dian Produce Association for the period 
from May 31st, 1919, to Feb. 10th, 1920, and 
have found the attached statement, of re­
ceipts and disbursements to be correct, and 
the balance shown bn hand agreeing with 
that of the bank pass book.

H. B. CLEMES,
F. F. WHITE,

Auditors.

GREETING FROM NATIONAL 
ASSOCIATION.

H. F. Jones, executive secretary of the 
National Produce Association, Chicago, 111., 
conveyed the greetings of his organization. 
Hie Mayor of Hamilton, he said, had spoken 
of the heart of the Hamilton people being ir. 
the right place. The hearts of the produce 
men too were out to do what is right and 
equitable. Much of the unrest at the present 
time was due, it was said, to the high food 
prices that were ruling, and responsibility 
for some of them were laid at the doors of 
the produce men. The ultimate victory in 
the war was due in no small measure to 
the successful feeding of the armies, the 
produce associations playing no little part in 
the carrying out of the same. “W,e made 
rules through those trying days and lived 
up to them," he continued. “The food men 
did their part, and they still could be looked 
to, and depended upon, to do the right thing 
in .the day of peace. We can truthfully say 
we were there, in all the great battles of the 
war, for had it not been for the combined
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efforts of the food men, we would not have 
had a well-fed soldiery. Then again when 
the enemy was conquered we carried food 
to him. In this period of reconstruction we 
cannot escape the problems that are rising. 
Sometimes we are accused of wasteful prac­
tices in the daily press. But the press 
only get half the truth. It is up to us to 
give them the other half."

Mr. Jones remarked that he could see no 
reason why the Canadian and National Pro­
duce Associations should not be affiliated. 
With such an affiliation difficulties of re­
construction could be overcome.

Transportation Committee Report
Tho report of this committee was presented 

by Harper R. Gray, chairman of the com­
mittee. It is in part as follows:—

Claim for Damaged Cheese Boxes.—The 
trade will be interested in knowing, that the 
transportation companies agreed to settle 
claims for damaged cheese boxes on the 
basis of fifteen cents each as an average 
price on all damaged boxes during the season. 
There is no agreement with respect to the 
1920 season.

Shipper's Load and Count.—Complaints 
were received, that bills of lading were stiii 
being issued by railways for shipments 
reading “shipper’s load and count."

This matter was taken up with the Can­
adian Freight Association, who were asked 
to bring the matter to the attention of all 
the carriers, with a view to their giving a 
clean receipt, to which the shipper is en­
titled, signed by the railway agent in every 
instance.
—Sealing of Egg Crates.-—Although this 
matter has been the subject of several meet­
ings, with representatives of the express 
companies, nothing definite has yet been ar­
rived at.

Broken Eggs.—A number of complaints 
were received of excess breakage in transit, 
and one or two members took advantage of 
the kind offer of assistance offered by the 
Department of Agriculture. Inspectors were 
sent out to shipping points, and followed 
shipments to destination, and in many ship­
ments there was evidence of carelessness on 
the part of the express company. This mat­
ter was brought to the attention of Mr. 
C. N. Ham. secretary, Express Traffic Associ­
ation. and it was 'stated, that where shippers 
have serious complaints, particulars with re­
gard to each complaint should be forwarded 
to Mr. Ham, so that they could be fully in­
vestigated.

Express Rates.—Revised rates went into 
effect Sepember 1st, 1919. and the following 
tariffs, which are herewith filed, issued: -

E. T. 14. Express Classification for Can­
ada No. 4.

E. T. 16. Graduated table of first and 
second-class express charges for shipments 
weighing 100 lbs. and under.

E. T. 16. Joint Directory of Express Sta­
tions in the Dominion of Canada showing 
block numbers and sub-block letters designat­
ing their location.

E. T. 126. Local and Joint tariff contain­
ing first-class rates from stations located in 
block 4621 (Montreal). Above are all effec­
tive September 1st.

Complaints have been made, that the ex­
press rates are too high, and if this associa­
tion feels that this is the case, efforts should 
be made at once to have the matter taken up 
with the Board of Railway Commissioners, 
Ottawa.

Express Rales Without Wagon Service
Some of the members of the association 

brought up this question, stating that when 
shippers’ teams were used after 6 p.m. it 
should receive a reduction in the express 
rate. This matter was dealt with by the 
Railway Commission in a letter from the 
secretary of the board, dated September 3rd, 
reading as follows:

“I am directed to say, that the judgment 
recites, inter alia. There are many points, 
hundreds of them, where there is no wagon 
service, and where the cost of maintaining 
a wagon service would be entirely dispro­
portionate to the total receipts. Neverthe­
less these points pay just the same rates as 

• do points where a wagon service .exists."
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And then goes on to provide as to the re­
ductions to be made. Your correspondence 
raises the contention that where at a cart­
age point the snipper or consignee performs 
a wagon service after cartage hours, there 
should be a similar reduction in respect of 
the shipper or consignee. The intention of 
the judgment is that the reduction should 
be limited to points where there is no cart­
age service of any kind whatever performed 
by the express companies."

Express Merchandise Receipt or Contract

Limiting Liability to $60.00.—The express re­
ceipt limits the liability of the company to 
$60.00 unless a higher valuation is declared 
by the shipper and inserted on the receipt. 
This limitation of liability was approved of 
by the Railway Commission. If shippers 
wish the express company to assume liability 
in excess of $50.00 additional charges are 
made.

Bills of Lading.—It was recently called to 
our attention, that it is necessary to show 
the value on all through bills of lading.

Possibility of Export of Butter and Eggs in 1920
J. S. McLean, of the Harris Abattoir Co., Toronto, Tells Cana­

dian Produce Association at Annual Convention That 
Canadian Eggs Have Preferred Place in 

British Market

JS. McLEAN, of the Harris Abattoir Co., 
Toronto, read the following paper on the 
outlook for export trade at the annual con­

vention of the National Produce Association.
Prior to the war Great Britain consumed 

about 430 million dozens of eggs per year. 
Of these, roughly, one-half or 215 million 
dozens were produced at home and one-half 
or 215 million dozens were imported from 
abroad. The Canadian thinks of ?ggs in 
terms of cases rather than dozens. Great 
Britain’s imports expressed in cases were 
7,200,000. In respect of export trade it is 
more natural for us to think not of cases 
but of carloads. Adopting a standard for 
a carload of four hundred cases, Great 
Britain's imports prior to the war, were 
18,000 carloads annually. For the purpose, 
therefore, of visualizing the situation more 
clearly I shall speak throughout of car­
loads, as that reduces the figures to units 
which are smaller and, therefore, more eas­
ily remembered. Defined in units of car­
loads, Great Britain before the war pro­
duced herself 18,000 carloads and imported 
annually a further 18,000 carloads. Of her 
importations three countries contributed 
sixty per cent., namely, Russia, Germany 
and Austria. The other forty per cent, of 
their imports came from United States, 
Holland, Belgium, Denmark, Egypt and 
Chinn. For several years before the war, 
Canada had shipped to England practically 
no eggs at all.

What has been the result of the war? In 
the first place England’s home production 
has been reduced probably ton per cent, or 
1.800 carloads. Russia, Germany, Austria, 
have ceased shipping eggs altogether. Be­
fore the war, these three countries shipped 
to England approximately 11,000 carloads. 
Therefore, as compared to pre-war condi­
tions there will be a shortage of importa­
tions to England of approximately 12,800 
carloads. This shortage must be made up 
largely, if it is to be made up at all, by 
increased exports from United States and 
Canada. It is clear, therefore, that a de­
mand will exist for all the surplus eggs 
which can be produced in North America.

I regret that I have not the figures of 
United States exports to England during 
the war years, but I have the Canadian 
figures. Expressed in terms of carloads 
they were as follows:

In 1914   300 carloads.
In 1915    1,000 carloads.
In 1916   1,600 carloads.
In 1917 ........................ 750 carloads.
In 1918 ........................ 430 carloads.

I have not the figures for 1919.
The Canadian figures which I have ust 

quoted include American eggs repacked in 
Canada. I have not been able to get reliable 
figures as to the volume of this business, 
but in each year it has probably amounted 
to at least half of the total Canadian busi­
ness.

In the above I have referred to the re­
quirements of Great Britain alone, but there 
will certainly be a great shortage in pro­
duction of eggs in all European countries.

I have the figures for only a few countries. 
They are as follows: —

There has been a decrease in poultry pop­
ulation of Belgium, 80%; of Holland, 75%; 
of Denmark and France, 50%.

In Germany and Austria the decrease is 
probably greater than any of these figures. 
Therefore, all the above mentioned coun­
tries would probably seek to import eggs, 
providing they are able to pay for them.

The figures which I have quoted refer 
only to the potential demand from Great 
Britain. They would be greatly increased 
if to them were added the potential de­
mands from France, Belgium, Holland, Den­
mark, Germany and Austria.

In order to get the situation again clearly 
in mind before leaving this phase of my 
subject, I shall repeat the key figures. There 
will this year be a shortage of eggs in Great 
Britain, as compared with the pre-war 
period, of approximately 13,000 carloads. If 
made up at all, this shortage must be made 
up from North America. The magnitude of 
the shortage can best be visualized when 
we remember that in the year of our great­
est exports, namely, 1916, we shipped to 
Great Britain only 1,600 carloads. Nothing 
more need be said by way of proving that 
Great Britain will this year be" an eager 
buyer of Canadian eggs.

It may further be said that Canadian 
eggs have merited and secured a preferred 
place in the British market. The reason 
lies primarily in the quality of the Canadian 
eggs. Our eggs are admitted by the British 
importer fo rank high both in respect of 
quality and pack. Their reputation for 
quality results partly from the fact that 
being a northerly country we have a cooler 
climate, but also partly from the fact that 
on the whole our hens stand relatively high 
as regards breeding. On this latter point 
1 do not wish to be more flattering than the 
conditions justify. We have on the whole 
good flocks, but no one knows better than 
the Canadians themselves that there is still 
great room for improvement on this score, 
and I conceive it to be the duty of this 
Association and of every Governmental 
agency interested in poultry to continually 
emphasize the importance of this subject. 
It is the same in poultry as in any other 
class of livestock. No single factor is com­
parable in importance to this question of 
breeding. The same law governs in respect 
to a hen as in respect of a beef steer or a 
dairy cow, or a sheep or a hog. It costs no 
more to feed a good animal than a scrub 
and the returns from pure-bred stock are 
infinitely greater than those from mongrel 
stock. The value of our meat, dairy and 
poultry production in Canada might within 
a few years be multiplied enormously if 
consistent and scientific attention is given 
to the improvement in the quality of our 
herds and flocks. This Association can do 
nothing more useful nationally than to join 
in every possible way in the effort being 
made by the various Departments of Agri­
culture to improve the breeding of our hens.

(Continued in Next Issuel
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Feb. 13—All markets are very firm with an 
upward tendency. Advances are shown on a number 
of lines. Sugar is very strong, although no actual 

changes have been effected. Shelled walnuts and almonds 
are somewhat easier under an increasing demand. Beans are 
very scarce and prices have advanced and expected to go 
higher. The tea market remains very bare and prices are sure 
to advance in view of the heavy consumption of this beverage. 
Laundry soaps have advanced, also metal polish, Liquid 
Veneer, wash boards, raisins and sardines.

Hogs Are Easier
Fresh Beef Also

FRESH MEATS.—Hogs are a little 
easier this week, and are now being 
quoted at from $20.25 to $20.50 per 100 
lbs. Supplies are still very limited. 
Beef is weakening and the live cattle 
market is very slow. Prices have de­
clined about $2.00 per 100 lbs. in two 
weeks. i

FRESH MEATS
Hogs, live (selects) ........................ 20 25 20 50
Hogs, dressed—

Abattoir killed, 65-90 lbs............. 25 00 26 00
Fresh Pork—

Leg of Pork (foot on) .......................... 0 31%
Loins (trimmed) ................................. 0 35
Loins (untrimmed) ................................... 0 32
Bone trimmings .......................... 0 18 0 21
Trimmed shoulders ................................... 0 25
Untrimmed .................................................. 0 23

Pork Sausage (pure) ................................... 0 23
0 18Farmer Sausages ..........................

Fresh Beef—
(Cows)

$0 19 $0 22 . .Hind quarters.
0 12 0 14 . .Front quarters.

0 27
0 22 ......... Ribs ....
0 . .... Chucks ...
0 18

(Steers)
24 SO 28 

0 16 
0 38 
0 28 
0 14 
0 19 
0 28Calves (as to grade) ...................... 0 22

Lambs, 50-80 lbs. ( whole carcass),
lb........................................................................... 0 28

No. 1 Mutton (whole carcass), 45-
BO lbs., lb....................................................... 0 18

Cooked Meats

New, large, per lb...................... 0 81
Twine, per lb............................... 0 81
Triplets, per lb............................ . 0 30 0 32
Stilton, per lb.............................. 0 86
Fancy, old cheese, per lb. ... 6 85

Meetreel. ---------
COOKED MEATS. — No actual 

changes have been effected in the mar­
ket this week, although the easier feel­
ing in the hog market will no doubt be 
reflected in this. In the meantime, 
business is brisk and prices stand steady.
Jellied pork tongue» ............................
Jellied Pressed Beef, lb........................
Hem end tongue, lb................................
Veal end tongue......................................
Heme, cooked ....................................
Shoulders, roast ......................................
Shoulders, boiled ....................................
Perk ptee (doe.) .......................................................
Blood pudding, ft.......................................... Ill
Mines meet ft. ................................  • IS • 16
Sausage, pure pork ........................ 6 18 0 26
Bologna, lb.  ......................................... 0 IS

Ham And Bacon
Remain Steady

• «• as
• M
t *
0 47
0 60 
0 43

BUTTER—
Creamery, p 
Creamery, s 
Dairy, in tv 
Dairy print
Bakers1 ...

further advances for some time to come.
Hams—

Medium, smoked, per H>.—
(Weights) 8-10 lbs.................................... 0 85
12-14 lbs..............................  0 36
14-20 lbs...................................................... 0 86
20-26 lbs.....................................................................
26-85 Rm...................................................... 0 80
Over 85 lbs................  0 28%
Boneless (for slicing), 4c advance over above 

price#.
Bacon—

Breakfast ...................................................... 0 48
Cottage Rolls ............................................... 0 82%
Picnic Hams ................................................ 0 24

Barrel Pork— —
Canadian short cut (bbl.), 25-35

pieces ....................................................... 64 00
Clear fat backs (bbl ), 40-60

pieces ....................................................... 65 00
Heavy mess pork (bbl.)............................ 62 00

Plate Beef ....................................................... 80 00
Mess Beef ........................................ 23 00 28 00
Bean Pork ................................ .. . 48 00

Cheese Easier;
Triplets Decline

Montrant. --------
CHEESE.—Little movement is mani­

fested in this market, although in one 
quarter triplets have declined one cent 
per pound, and is quoted at from 30 to 
31 cents. Prices rule comparatively 
steady.
CHEESE—

CURED MEATS.—The market tor 
ham and bacon is firm and demands are 
keeping steady. Current prices are un­
changed, but the undertone indicates no

storage 0 66 0 67
storage 0 63 0 64

0 65 0 61
0 65 0 61

0 66

Stand Steady Eggs Decline
On All Grades

Montreal. ---------
EGGS.—Although the market is very 

low at the present time and storage 
stocks are practically exhausted, all 
grades have declined and new-laids are 
quoted at from 72 to 77 cents per dozen. 
Despite this fact, very few eggs are 
coming upon the market.
EGGS-

Lard Advances
Good Seller

Montreal. ---------
LARD.—Lard is very strong and 

further advances have been effected 
this week. Tierces are quoted at from 
30% to 31% cents, and all sizes are ad­
vanced in proportion under a steady de­
mand.
LARD—

Tierce* .............................................. 0 30% 0 31%
Tube ...................................................................... 0 32
Pails .................................................................... 0 32%
Bricks ...........................................   0 S3

Little Change
To Margarine

Montreal. ---------
MARGARINE.—This market is prac- 

tically unchanged, although it is stated 
that American margarine has recently 
advanced one cent. Little movement is 
recorded and sales are very light. 
MARGARINE—

Prints, according to quality, lb. 0 39 0 40
Tube, according to quality, lb.. 0 31 0 84

Shortening Advances
Under Exchange Rates

Montrent ---------
SHORTENING.—Owing to the pre­

vailing high rate of exchange between 
Canada and the United States, shorten­
ing has again advanced and tierces (400 
lbs.) is quoted at from 30 to 31 %c per 
lb. As most of the oil used in the 
manufacture of this product is imported 
from across the line, prices will be gov­
erned by the exchange situation.
SHORTENING—

Tierce», 400 lbo., per lb................. 0 30 0 81%
Tub,, 50 lb»., per lb. .............................. 0 31%
Pell*. 200 lb»., per lb.................................. 0 31%
Brick», i lb., per lb..................................... 0 32%

Live Poultry Reported
A Good Seller

No. 2 ............................................................... 0 45
No. 1 ................................................ 0 50 0 52
Select* ............................................................. 0 SO
New laids ......................................... 0 72 0 77

Butter Market
Holding Steady

BUTTER. — The butter market is 
practically unchanged, as far as prices 
are concerned, but an easier feeling is 
manifesting itself and prices are likely 
to decline somewhat in the near future. 
In the meantime brisk business is re­
ported at prevailing prices.

POULTRY.—Prices rule steadily in 
this market and brisk business is re­
ported, especially in live poultry. The 
market stands pretty firm and prevail­
ing quotations are steady.
POULTRY (dreeeed)—

(Soiling Prices)
Chick cue, routine (1-6 lbs.)........  • 17 0 40

Chickens, roasting (milk fsd).. 0 42 0 44
Ducks—

Brome Lake (milk fed green).............. 0 46
Young Domestic .................. ............................0 41

Turkeys (old tome), lb................................ 0 66
Do. ( young ) .............................................. 6 68

oid fowie" "(toréé)" i."!!!!!!!!."!!!! ô it o »*
Do. (email) ............................ ................. 0 66

(Buying Prices) Lire Dressed
Chickens, light weight» ........ ....... 6 1» 0 14

Do., heavy weight» ....................  6 11 • IT
Duke, young ................................  IH 0 *4

» 11 6 14-6 K 
6 17 0 16-0 11. 6 11 • 11

Turkeys ............................................ IU 1 464»

Young ................................
Old ......................................
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N». 1, medium, bbl.. 280 lbs................... 18 00 Shredded (12-lb. boxes)................ 2 40 2 50
No. 2. 200-lb. bbl......................................... 14 50 Dried, 100-lb. bbl................. ......................... IS 00
Strip boneless (20-lb. boxes), lb............. 0 20 Skinless. 100-lb. boxes................................ 10 50
Boneless (24 1-lb. cartons), B>............... 0 20 Pollock, No. 1, 200-lb. barrel..................... 13 00
Ivory (2-lb. blocks, 20-lb. boxes)..........  0 16 Boneless cod (2-lb.)........................................ 0 28

ONTARIO MARKETS

TORONTO, Feb. 13.—There are not many changes in the 
produce and provision market reported this week. Live 
hogs are quoted at $18.25 per cwt. on the fed-and-watered 

basis. Pork cuts are quoted a cent a pound higher. Local new- 
laid eggs are in scant supply, due to the condition of the roads, 
but American new-laids are arriving quite freely and are 
selling at 76 cents per dozen. There are large stocks of cheese 
on hand and the market is reported rather flat. Creamery 
butter is slightly easier.

Oysters Advance.
Codfish. Easier

M entres!. _____
FISH.—The principal feature of the 

market this week is the high cost of bulk 
and shell oysters. Cape Cod are quoted 
at $16.00 per barrel. The high prices 
are said to be due entirely to the bad 
weather of the past week on the fishing 
grounds, and the exchange rate, which 
has had the effect of boosting prices 
about 25 per cent, above normal. De­
mand for frozen fish is maintained, but 
orders for pickled and salt fish are not 
so brisk. One dealer stated to CAN­
ADIAN GROCER that it is evident the 
consuming classes are not using this 
kind of foodstuffs as much as formerly. 
Supplies of fresh fish are fairly good, 
with the exception of Tommy cods and 
haddocks, which are not so abundant as 
expected. Quotations are steady all 
round.

PICKLED FISH
Herrings, Scotch cured, half bbl............... 12 00

Do., Scotia, barrel........................................ 12 00
Do., half barrel............................................ 6 60

Mackerel, barrel .............................................. 26 00
Salmon, B.C., 200 lbs..................................... 25 00
Labrador Salmon, barrels............................. 20 00
Sea Trout, 200-lb. barrels.......................... 22 00
Turbot, 200 lbe.....................................  20 00 22 00
Codfish, tongues and sound, lb................. 0 18
Eel», lb.................................................... 0 15 0 16

SMOKED FISH'
Haddies. BXs, per lb..................... 0 11 0 12
Fillets........................................................ 0 17 0 18
Bloaters, box .................................................. 2 50
Kippers .................................................. 2 15 2 50
Diirby Chicks, in bundles, per box .... 0 24
Boneless Smoked Herring, 10-lb. 

box, per lb...................................................... 0 20
OYSTERS

Cape Cod. per barrel ..................................... 16 00
Ha touche, per barrel ..................................... 13 00
Malpequea shell oysters, choice.

bbl........................................................................ 15 00

Scallops, gallon ................................. 4 50
Can No. 1 (solids) ........................ 2 50 3 00
Can No. 3 (solids) ........................ 7 50 9 00
Can No. 4 (solids) ........................ 11 20 15 00
Can No. 1 (selecU) ........................ 3 50
Can No. 3 (selects) ........................ 6 75 10 50

- SUNDRIES
Paper Oyster PaiU. % per 100.. 1 60
Paper Oyster Pails, quart size, per 100 2 26
Crushed Oyster Shells. 100-lbs... 1 60

FRESH FISH
Haddock ....................................... 0 11 0 12
Steak, cod ............................................ 0 12 0 13
Market cod ......................................... 0 08 0 09
Mackerel .............................................. 0 18
Flounders .............................................. 0 10 6 12
Prawns .................................................. 0 40
Live Lobsters ..................................... 0 70. .
Salmon (B.C.), per lb.. Red........... 0 30
Skate ..................................................
Shrimps .................................................. 0 40
Whiteflsh .............................................. .... 0 16

FROZEN FISH
Gosparoatuk per Ih.............................. 0 06% o n-
Halibut, laWe and chicken ........... 0 18 Ml 0 19
Halibut. Western, medium........... 0 20 0 21
Haddock ................................................ 0 08 0 08 Ml
Mackerel ................................................ 0 16 0 16

0 16 0 16
Smelts, No. 1, per lb..................... 0 17 0 18
Smelts, extra large .......................... 0 25
Smelts, extra large .......................... 0 26
Pike, head Usa and dressed........... 0 11 0 12
Market Cod ......................................... 0 07 0 07 Ml
WhlteAsh, email ............................... 0 It 0 13
Sea Herrings ........................».......... 0 07 0 07%
Steak Cod ............................................ 0 09 0 09 Ml
Gas pa Salmon, par lb........................ 0 14 0 25
Salmon. Coho»*, round .................... 0 It • to
Salmon. Quails, hd. and dd.......... 0 IS 0 14
WhltofUh .............................................. 0 H 0 16
Lake Trent .......................................... 0 10 0 to
Lake Herrings, bag, 100 lbs.......... 5 00
Alewires ................................................ 0 07 0 08

SALTED FISH
Codfloh—

Large bbla., 200 lbe...................... .... 18 00

Pork Cuts
Are Quoted Higher

Ttrwto. ---------
FRESH MEAT.—There are no changes 

named on fresh meats this week. Pork 
and pork products are firm at unchanged 
prices.

FRESH MEATS
Hog»—

Dressed. 70-100 lbs., per cwt... 25 00 27 00
Live off cars, per cwt................................ 19 50
Live, fed and watered, per cwt............. 19 25
Live f.o.b., per cwt................................... 18 25

Fresh Pork—
Legs of pork, up to 18 lbs..................... 0 32
Loins of pork, lb......... .............................. 0 38%
Tenderloins, lb.............................................. 0 50
Spare ribs, lb................................................. 0 22
Picnics, lb....................................................... 0 25
New York shoulders, lb.-.......................... 0 28
Boston butts, lb............................................ 0 31%
Montreal shoulders, lb................................ 0 28%

Fresh Beef—from Steers and Heifers—
Hind quarters, lb. .. . e...........  0 24 0 26
Front quarters, lb.......................... 0 15 0 17
Ribs, lb.................................................. 0 24 0 28
Chucks, lb............................................. 0 14 0 16
Loins, whole, lb................................ 0 32 0 36
Hips, lb................................................. 0 20 0 22
Cow beef quotations about 2c per pound below 

shove quotations.
Calves, lb............................................. C ?S 0 28
Spring lamb, lb.................................. > ?3 0 33
Sheep, whole, lb............................... 0 18 0 23
Above prices subject to daily fluctations of the

Cooked Meats
in Steady Demand

Tsisato. ---------
COOKED MEATS.—Dealers report a 

ready demand for cooked meats of all 
kinds, cooked ham and jellied meats 
moving especially well. The prices re­
main unchanged.
Boiled hams, lb................................. 0 47 0 60
Haras, roast, without dressing, lb. 0 50 0 62
Shoulders, roast, without dresa-
Head Cheese. 6e. lb............................ • It • 14
Choice jellied ox tongue, H>........................ • 66
Jellied pork tongue ........................ S 4# S 60

Above prices subject to daily fluctuations of 
the market.

Bacon and Hams
Remain Unchanged

PROVISIONS.—-The demand for hams
and bacon is very steady. There are no
changes in prices reported this week.
Hams'--

Medium ............................................ 0 84 0 86
Large, per lb..................................... 0 29 0 30
Heavy ................................................ 0 28 0 29

Backs—
Skinned, rib, lb............................... 0 49 0 50
Boneless, per lb................................ 0 52 0 56

Bason—
Breakfast, ordinary, per lb. ... 0 40 • a
Breakfast, fancy, par H>............. o a • 62
Roll, per *>. ..................................... o to 0 «0

Wiltshire (smoked sides), lb. . 0 S3 0 36
Dry Salt Meats—

Long clear bacon, av. 60-70 lbe. .... 0 27
Do., av., 80-90 lbs................................... 6 26

Clear bellies, 15-80 lb.............................. * • 28
Sausages in brine, keg, 36 lbs............... 7 86
Fat backs. 16-20 lbs..................................... Ill
Out of pickle prices range about te per pound 

below corresponding cuts above.
Barrel Pork—

Mesa pork, 200 lbs............................................  42 00
Short cut backs, bbl. 200 lbe...................  60 00
Picked rolls, bbl., 200 lbe.—

Heavy ............................................................. 60 00
Lightweight ...................................................... 60 00
Above prices subject to daily fluctuations of the 

market.

Fresh Eggs in
Declining Market

Toronto. ---------
EGGS.—The condition of the roads 

are attributed to the scant supply of 
local new laid eggs. American new laids 
are arriving quite freely and are quoted 
at 76 cents per dozen. The last of the 
storage eggs are in sight and are quoted 
at 60 to 62 cents per dozen.
EGGS —

No. 1 storage, doz......................... 0 60 0 62
Special new laids, in cartons............... 0 76 •

Prices shown are subject to daily fluctuations of 
the market.

Cheese Market
is Very Flat

Tweet». ---------
CHEESE.— There are large stocks of 

cheese on hand and as there is practi­
cally very little exporting at the present 
time the market is inclined to be dull, 
with a tendency to decline.

Stilton ................................................ 0 36 0 86
Twins Ic. hither than Urge cheese. Triplets 

1 u,c. higher than Urge cheese.

Butter Market
Slightly Easier

Toron t*. ---------
BUTTER.—The butter market rules 

slightly easier this week. Fresh cream­
ery quoted at 67 to 68' cents per nound. 
The demand is keeping up with the sup­
plies.
BUTTER__

Creamery prints ( fresh made) »0 67 0 68
Dairy prints, fresh. H>................. 0 56
Dairy prints. No. 1, lb.............................. 0 56

Shortening Prices
Remain Unchanged

Tenet*. ---------
SHORTENING.—There are no changes
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reported in shortening this week. The 
demand is steady.
SHORTENING—

1-H>. print» ............................ ..................... 0 >1
Tlereee, 4M It»............................................. 0 28%

A Good Demand
Made For Lard

Toronto. —--------

CANADIAN GROCER
Fowl, 4 to 6 lbs........ ------ 0 30 ..... e eo
Fowl, under 4 lba___ ___ - 0 26 ..... 0 28
Ducklings, 8% lbs. up ___ - 0 30 ..... e sa
Geese ............................ 0 25 . .... 0 26
Guinea hens, pair ... 1 25 ___ - 1 50
Spring chickens, live 0 24- 0 26 0 84

Prices quoted to retail trade:—

FebTuary 13, 1920

Hens, heavy ........................
Dressed

.......................... 0 84
Do., light .......................... ............. 0 28 0 32

Chickens, spring ................ ............. 0 28 0 35
Ducklings ,............................ ............. 0 34 0 36

............. 0 28 0 33
Turkeys .......................... ............. 0 59 0 66

WINNIPEG MARKETS
LARD.—There is a good demand for 

lard which remains steady at unchanged 
prices.
LARD—

Tierce*. 4M lb*, lb........................ 0 81% 6 82
In €<Mb. tub*. % cent higher than tierces, pails 

% cent higher than tierce*, and 1 lb. prints, 2c 
higher than tierces.

WINNIPEG, Feb. 13.—The hog market this week is very 
unsteady. Cured pork products have shown an ad­
vance of 2 to 3 cents per pound. New-laid and stor­

age eggs have declined 2 to 3 cents per dozen. Butter and 
cheese remain firm at steady prices.

Margarine is
Selling Freely

IWaitt. ---------
MARGARINE. — Dealers state that 

there is r. good steady demand for mar­
garine. Prices are unchanged.
MARGARINE—

1 lb. print!. No. 1 ................................. 0 88
Do., No. 2   • $4 0, 36%
Do.. No. 3 ................................... 0 3* 0 32%

Nut margarine. lb.......................... 0 34 » 31

Pork Market
Very Unsteady

Winnipeg. ---------
FRESH MEATS.—The pork market 

has been unsteady for some days. Re­
ceipts are reported light with good de­
mand. Select hogs are quoted around 
$19.00 choice calves, $12 to $13; and 
steers, $8.50 to $12.50.

three cents per doz. this week. Supplies 
have somewhat improved. Storage eggs 
are moving out freely.
EGGS

Fancy, in cartons, per doz.................. 0 65
Candled, per doz.......................................... 0 54
Strictly fresh from farmers .. 0 67

Lard Unchanged;
Market Firm

Brisk Demand
Quoted For Fish

Taranto. ---------
FISH.—There is a brisk demand for 

all kinds of fish. Chicken halibut is in 
the largest demand and is quoted at 20 
cents per pound. VVhitefish is selling at 
13 cents per pound. Supplies of smoked 
fish are arriving a little more freely. 
Prices are unchanged.

FRESH SEA FISH.
Cod Steak, lb........................................ 0 12 0 14

Do., market, lb............................... 0 *7
Haddock, beads off, lb.......................

Do., heads on, lb. ........... .......... e os 0 11
Halibut, chicken ............................ 0 20

Do., medium ................................... 0 20
Fresh White fish ...............................

•Fresh Herring ...................................
Flounders, lb..........................................
Oysters. No. 1 can ........................ 3 40

Do., No. 3 can ............................ 10 10
Do., No. 5 can .............................. 16 60

Blue Point oysters, 800* ................. 15 75
Do., 1000s ......................................... 14 00

FROZEN FISH
Salmon, Red Spring ...................... 0 24

Do., Cohoe ....................................... 6 20 0 22
Do.. Qualla ..................................... 0 13 0 14

Halibut, chicken .............................. 0 20
Do., medium ................................... 0 20
Do., jumbo ..................................... 0 19 0 20

White fish, lb......................................... 0 13
Herring .................................................. 0 09%
Mackerel .............................................. 0 12 0 18
Flounders .............................................. 0 10 0 11
Trout ...................................................... 0 17 0 1*
Pickerel, dressed ............................... • 14 0 16
Smelt* .................................................... 0 16 0 26
Spanish Mackerel ............................ 0 80
Pike, round ....................................... 0 08% 0 10

Do., headless and dre sed ......... 0 10 0 11
SMOKED FISH

Haddies, lb.............................................. 0 18
Fillets, lb............................................... 0 18
Kippers, box ..................................... 2 60
Bloaters, box ....................................... 2 60
Ciscoes, lb.............................................. 0 20

Poultry Prices
Remain Steady

Tarant». ---------
Poultry.—Supplies of poultry are ar­

riving freely and the demand is keeping 
up. Prices are unchanged.

Prioaa paid by eommlaelon men »t Toronto:
Live Dressed

Turkey», old, lb. ____  ....-10 IB ....-S# 4B
Do., young, lb........................- 0 36 ....» 0 48

RoMtm, lb............................... - 0 80 0 8#- 0 81
Fowl, over 6 lb*................. .- 0 88 80

Cured Meats
Have Advancea

Winnipeg. ---------
PROVISIONS. — Cured meats show 

an advance of one to one and a half
cents per lb. on hams, bacon, etc. Bacon 
especially is in heavy demand.
Hams, average, 8-16 lbs.............................. 0 40

Do., 16-20 lbs................................................ 0 40
Do., 20-25 lbs.................................................................

Bellies, average, 6-12 lbs................. 0 38% 0 49%
Do., 12-14 lbs........... .................................... 0 86%
Do., 14-16 lbs........... *.................... 0 36 0 47

Cottage Rolls .................................................. 0 31
Briskets ............................................................. 0 23%
Picnics ....................................  0 29%

HAMS, ENGLISH CURED.
Hams, 8-12 lbs., average..................... 0 41 %

Do., 12-16 lbs. average..................... 0 41%
Do., 16-20 lbs., average................... 0 37%

Breakfast bacon, 4-6 lbs. average .... 0 52%
Do., 8-10 lbs. average................. 0 39 0 52%

Cheese Market
is Much Firmer

Winnipeg. ---------
CHEESE.—Cheese prices remain un­

changed. There is a general feeling of 
firmness in the market, with a heavy 
demand reported.
CHEESE—

Large, Ontario ........................................... 0 83
Twins. Ontario .....................   0 83%
Large, Manitoba ....................................... 0 31
Twine. Manitoba ....................................... 6 31%

Butter Remains
Very Steady

Winnipeg. —■
BUTTER.—Butter has shown little 

change during the past two weeks. Sup­
plies are reported fair, prices firm.
BUTTER—

Finest creamery, la ...................... .... 0 Of
Do., solide ........   • 67
Do., choice ............................................. 0 «7
Do., solide ............................................... • ««

Dairy, finest. No. 1, prints................... 0 82
Do., solide ............................................... 0 «1

Margarine, la ...............   • SI

Eggs Show
a Slight Decline

Winnipeg. — .
* EGGS.—Eggs show a drop of two to

Winnipeg. -
LARD.—Lard market remains un-

changed. Prices are 
firm.

very steady, but

1 lb. bricke ............................ ........................ 0 34%
................... 19 50

. . 19 43
........................ 19 35
........................ 25 60

20-lb. wood pails, each . . . . ........................ 6 80
.................... 15 88
................. 0 81 U

Fish Market
is Fairly Steady

Winnipeg. ---------
FISH.—There is little change in the 

fish market, black cod being the only 
line showing much change; on this line 
there is an advance of 2c per lb.

Is Adding Pork
Curing Plant

P. Burns Co., Prince Albert, Sask., Will 
Be Able to Handle 2,000 Hogs 

Weekly
Prince Albert, Sask., Feb. 10.—The 

P. Bums, Co., Prince Albert, Sask., are 
adding a pork curing plant to their 
already extensive factories. It is ex­
pected that 2,000 hogs will be handled 
weekly, and export will be made to the 
English market. About 35 men will be 
employed, and the company expect to 
be in a position to handle all the hogs 
that Northern Saskatchewan can pro­
duce. The hogs will be killed at the 
main plant, and the salting and smok­
ing and curing will be done at the new 
property recently acquired and formerly 
known as the Golden Lion Brewery, The 
P. Burns Co. at Prince Albert are at 
present killing 600 cattle weekly, and 
the products are shipped to Montreal, 
destined mostly for Greece and Belgium. 
The company recently purchased 6,000 
sheep in the Wynward district.
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I QUALITY (

-TL DAVIES:'

Davies Pure Lard
is a product you can recommend 
with confidence to your customers

GIVE this HIGH-GRADE PRODUCT a prominent 
place in your store. Feature it. Let it build up 

for you a profitable business and a worth-while repu­
tation—just as it is doing for hundreds of other 
Canadian Merchants.
Here is a pure, white lard of even consistency, and 
day in and day out quality—a lard that will meet 
the needs of your domestic trade, and give the 
highest satisfaction to your customers.
For family use Davies Pure Lard is sold in 1-lb. sani­
tary cartons, and in 3-lb., 5-lb. and 10-lb. attractive 
blue, white and gold pails.
Place your order with our salesman, or write us 
to-day for quotations.

THE T| IfUClCOMPANY
WILLIAMlzrl.it IE iSlimited 

TORONTO
MONTREAL CHICAGO

Mfr- ’’■O»-

47^984240018

999999

^36^8819972302^12377^32885^870389^6298^22505^66^630785^47388173511852265332092
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Imagine Your Perishables Displayed In This

In an atmosphere of cold, dry, circulating air, 
behind shining glass, attractively arranged on 
the white enamelled base and clean wood 
shelves, what perishable goods will not look 
better and sell more quickly?
Trade shuns the store that is careless about 
freshness. It favors the one where it can see 
and know that goods are in choicest condi­
tion. Don’t ignore this natural habit. Cater 
to it. Get an Arctic Counter Refrigerator and

Counter Refrigerator
watch the way it arouses appetite and desire, 
extends trade and increases individual sales. 
Style shown above comes in two sizes and 
among others are fully described and illus­
trated in our FREE catalogue. Write for it.

JOHN HILLOCK & CO., Limited
Office, Showroom» and Factory 
154 GEORGE ST., TORONTO

AGENCIES:-A. Tilley. 54 McGill College Ave.. Montreal ; Geo. Cameron. 
Sparks St., Ottawa; J. McMillan, 200 Main St., Winnipeg; Western Butchers 
Supply Co., Regina, Sask.; M. E. Watt, 572 Knox St., Vancouver, B. C

FREEMAN
REFRIGERATORS

KEEP GOODS LONGER
They lengthen the life of your perishable goods and so 
increase your profits. Absolutely dry and sanitary and 
use a minimum amount of ice. They last longer.

Freeman Display Counters
Are attracting attention to dealers’ goods every day and 
increasing sales. You owe it to your business to investi­
gate our counters. They back up all that we claim for 
them. Made in all lengths and heights.
Write for information regarding our complete line of 
grocers’, confectioners’ and butchers’ supplies.

W. A. FREEMAN CO., limited
Grocers', Confectioners’ and Butchers’ Supplies

HAMILTON - CANADA
Toronto Offices: Montreal Representative:

173 King St., East P. A. Jonca* Rag’d.
Room 102 - 90 St. Junta St.

yt'ftmun
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Young Girls Packing, 
Brunswick Brand Sea Foods

HE above illustration is a view of the large packing room 
of Connors Bros., Limited, the home of Brunswick Brand 
Sea Products.
Visitors to the plant at Black’s Harbor, N.B., are at once 
impressed with the immaculate cleanliness that is every­
where evident in each operation in the preparation of this 
famous brand.

Note the white-uniformed packers, the freshly scrubbed floors and 
tables, the large well-ventilated room, then add to this the fact that only 
the finest selected freshly caught fish are used and you can easily realize 
why Brunswick Brand Products have won the hearts of quality lovers 
throughout Canada.

This is the seventh of a series of advertisements ■ i
depicting the most up-to-date method employed . *
by Connors Bros., Ltd., in preparing Bmns- 

wick Brand Celebrated Fish Foods.

Connors Bros., Limited
BLACK’S HARBOR, N.B. '

ftèiïé



CANADIAN GROCER February 13, 192050

Cfr

Have No Hesitation
in choosing

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark­
ably fine. Taste “Bluenose” yourself! 
Then you’ll feel more enthusiastic about 
it. Order from your grocer.

SOLE PACKERS.

SMITH A PROCTOR « HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.

i

»
-stress

Heinz Pickles in bottles are especially cul­
tivated cucumbers, cured when fresh from 
the vines and preserved in fine old Heinz 
vinegar.
A half century of pickling experience is 
embodied in every bottle of Heinz Pickles.

HEINZ COMPANY
Pittsburgh Toronto < i: < t

{57

The People’s Favorite
for making Pancakes, Muffins, 
Biscuits, etc. This is the time of 
the year to push sales. Keep a
good stock on hand_it’s a ready
seller.

Brodie & Harvie, Limited
MONTREAL

RICE
RICE FLOUR 
RICE MIDDLINGS

Mount Royal Milling
and

Mfg. Coy., Limited
MILLS AT MONTREAL. QUE. 

VICTORIA, B.C

D. W. ROSS COMPANY
Agmnta

MONTREAL
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D D

“The Greatest Seller of Its Kind in the World
MORRIS & COMPANY, Chicago, U. S. A.

CANADIAN DISTRIBUTORS!

THE BOWES COMPANY, LTD.
Toronto and Ontario 

Winnipeg and Manitoba
JAS. DALRYMPLE & SON

Montreal and 
Province of Quebec

UHere Since 1876”
During this time we have grown 
with the West. We have devel­
oped a line of products that has 
been a splendid source of supply 
to dealers in
Picklea 
Relishes 
Temperance 

Drinks 
“B.B.” Sauce 
Baking Powder 
Extracts

Sauces
Vinegar
Vanilla
Liqueurs
Fountain

Syrups
Tea, etc., etc.

Ask your wholesaler. If he can­
not supply you—ask us.

Blackwoods Limited
WINNIPEG, MAN.

^47807247168449^9667334967351778 D+C11539848

4999999999999999
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VLIT I
THE TIME AND LABOR-SAVING FURNITURE POLISH

Vlit e
Lessens
Indoor
Toil

3 Velvet Finish
Lighter Labor 
Instantaneous 
Troubles Over

Prevents dry rot 
and fills hair cracks

Improves all wood­
work

---- ■ "™
VLIT Is guaranteed to polish Paints. 

Varnishes. Enamelware. Pianos. 
Floors and Furniture. Also Burlap. 
Linoleum, Fancy Leathers and other 
things too numerous to mention. 

VLIT does not contain one drop of 
acid which is the great destroyer of 
furniture.

VLIT prevents mud from adhering to 
automobiles.

VLIT makes old cars look new.
VLIT licks up dirt and polishes In one 

movement. ^

A genuine furniture 
food
Contains no kerosene 
nor acids
Non-inflammable

Best and
‘VLIT n$t uki goof or wi will

Goes FarthestMade In Canada

Sold only through
Wholesalers and Jobber»

Direction— Shake bottle, moisten 
tightly e soit clean cloth, rub briskly 
four or five movements nre sufficient, II 
when s brillant polish 1» the result 1 
DO NOT use s second doth to polish. 1

La. | Order Today

THEVUT MANUFACTURING
R. C. HANNAN, Manager

(Formerly with Thomas’ J. Upton) The VLIT MFC. CO., Ltd.
nqorrneAt

CO., LTD.
__223 MtGiH ;St. MONTREAL

‘ci* ...... . " tsg Hpa Main 4927

jureWhy

The Chew that “gets 
him good

Sell a man a plug of KING GEORGE'S NAVY 
and you clinch hia good-will right there. The 
more particular he is the better. KING 
GEORGE’S NAVY will win hia approval wery 
time
And the profit on every aale is big enough to 
make a little effort on your part worth while. 
If you are not already selling it, start in to-day. 
Results will pleaae you.

Handled b> 
the Wholesale 

Trade
iiimi
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D. Hatton Company, Montreal, largest receivers and distributors of
all kinds of FISH in Canada. \

<

Mr. Dealer :—
Compare the cost of foodstuffs, such as meats, sugar, molasses, but­

ter, eggs, corn, bread and potatoes
With the Cost of Fish ,

For instance, frozen Herring, Codfish and Herring can be sold from 
5c to 6c per lb.

ioo% cheaper than any other kinds of food.
Order your fish for the Lenten trade from the old reliable headquarters.

D. HATTON CO

ESTABLISHED 1874

MONTREAL

WHITT ALL CANS

A. R. Whittall Can Company Ltd.
.■SS5-* MONTREAL. Established 1888

Syrup
Meats Vegetables Milk 

Fish Paint Etc.
PACKERS* CANS 

Open Top Sanitary Cans 
and

Standard Packer Cans
with Solder-Hemmed Caps
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SIFTD
SALT IT FLOWS
«EFT =0R TABLE H5E

to]
'M

Two Salt brands that speed up 
yeur Salt Sales. They’re well 
advertised and hundreds more 

housewives every month are com­
ing to learn that SIFTO is “the 

Salt that flows," a delight to the 
table. And that Century Salt— 

pure and daszling and economical 
—is the best all round household 

salt. Stock them both.

CENTURY
SALT BESTkX BEST /titoral

If rear Jobber cannot supply yea. we Invita yeur tags ley, when 
pries lists and full Inf arma tien will he promptly sent you. 

DOMINION BALT CO., Limited. SARNIA. Canada. 
Manufacturera and Shippers.

A Choice 
Concord 
Grape | 
Juice

Marsh’s has won 
lasting popular­
ity because it has 
the piquant de­
liciousness of the 
pure Concord 
Grape. Are you 
handling this 
seller ?

The Marsh Grape 
Juice Company
NIAGARA FALLS, ONT.
Agents for Ontario. Quebec end 

Maritime Province.
The McLaren Imperial

Chaeae Company Limited

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS S2.20 

PER INCH EACH INSERTION PER YEAR

JAMS
DOMINION CANNEES. LTD. 

Hamilton, Ont.
"Aytanar" Pare Jama end Jelliee. 

Guaranteed Freeh Fruit end 
Pure Sugar Only.

Screw Vac. Tod Gleet Jert, 16 or.
Strawberry ...................................«6 16
Current, Black ..........................  6 06
Peer ............................................  « 40
Peach .............................   4 40
Plum ............................................  4 20
Aprieot ........................................ 4 50
Cherry ..........................................  4 86
Gooseberry ;.................................. 4 60

“AYLMZR” PURR ORANOR 
TE

U ou. Glass, Screw Top, I
do*. In case ..................... ...I 16

Id os. Glues. Screw Top. t
doe. in ease ...............................I 86

16 os. Glace. Talk Vacuum.
I doe. In case ......................  3 86

I’e Tin. X doe. per ease.............. 6 06
«’a Tina. IS pa Ik Is ante.

per pall ..................................  0 01
l’a Un. • pelle lu enta, par

pull ............................................  1 11
T'a Tie er Weed. • pelle ta

crate ........................................ 1 64
80’s Tta or Wood, en# pell In

crate, per *>..................................6 II
FOR* AND BRANS 

DOMINION BRAND’’
Perdes.

Individual Fork and Beane.
Plain. Tie, er with Sauce,
4 dee. te ease....................SO 06

l’i Pork end Beene. Flat.
Plain. 4 das. to earn.......... 0 OSH

l’e Perk and Beene. Flat,
Teen. Senes. 4 des. to ansa • 06 

t'e Pork end Beene. Tall,
Plain. 4 doe. te earn.......... 0 M

l'e Pork end Been». Tell,
Tomato er Chill Sense, 4
doe. to the earn.................. 0 07 H

lH’e (to os.), Plain, per dos. 1 16
Tomato or Chill Sanaa........ 1 STH
t’e Pork and Bonne, Plain,

I doa. to the ease................  1 66
t’e Perk and Beene. Tomato 

er Chill Sanaa, Tall, 1
doa. 0a ease ........................  1 «H

IH’t Tall. Plain, per doa.... t 00
Tomato er Chill Seam........ t 16
Family. Plain, 11.10 doa. ; Family, 
Tomato Saura, 11.61 dos. : Family, 
Chili Boom. «1.06 dee. Hi# above 
t dee. te the earn.

CATSUPS—la Glass Bottles
Perdes.

'* Pis.. Aylmer Quality ....II 00 
It os.. Aylmer Quality..........t 06

Gallon Jugs, Aylmer <,-illty.ll «IH
Perdra.

Pinte. Delhi Belenra................It TO
H Pint». Red Seal......................1 41
Pints. Red Seal .........................1 00
Ote.. Red Seel ...........................t «I
Gallons. Red Seel..................... « 41

BORDEN MILK CO.. LTD..
180 St. Paul St. West. 

Montreal. Cen. 
CONDENSED MILK 
Terme—Net 30 days 

Eagle Brand, each 48 cans.. .816 26 
Reindeer Brand, each 48 tens. 0 86
Silver Co, each 48 earn.............. 0 86
Gold Seal. Purity, each 48 cane 0 20 
Mayflower Brand, each 48 cans 0 20 
Challenge Clover Brand, each

48 cans ........................................8 T8
EVAPORATED MILK 

St. Charles Brand, Hotel, each
24 cens.......................................IT 18

Jersey Bend, Hotel, each 24 
eane ...............   T 16

Peerless Brand, email, each 24
cane ..........................................  8 16

St. Charles Brand, tall, each 48
cans .......................................... 7 IS

Jersey Brand, tall, each 48
cane ..........................................  7 28

Peerleee Brand, tall, each 48
cans .......................................... 7 25

St. Charles Brand. Family, 48
Jersey Brand. Family, each 48

can» ..........................................  6 26
Peerleee Brand. Family, each

48 cane .....................................  f 26
St. Charles Brand, email, each

48 cans ...................................... 8 80
Jersey Brand, small, each 46

can#........ ’................................. 8 SO
Peerless Brand, small, each 48 

cane ............................................8 80
CONDENSED COFFEE

Reindeer Brand, large, each
24 cans........................ ..............6 76

Reindeer Brand, email, each 48
eana ...........................................  8 61

Cocoa. Reindeer Brand, large,
each 14 cans................ ........ I 28

Reindeer Brand, small. 48 can» 8 68
RY HOOtNB * OO.. 
Toronto, Ont

Pee mm
-------- -rand Pane (I doa.

In earn) .................................. 4 SO
Cooker Brand Poupine Cera 

(8 dee. In mm) .................. 4M
B.C. HOPS

Dominion Brand, quarter», par
short weight pound ..............4M

Dominion Brand, halvas, per
short weight pound ............ 4M

Maple Leaf Brand. H lb. paek- 
ugra. per full weight pound 8 41 

Maple Leaf Brand. H *>. peak- 
age», per full weight pound 4 M

DOLMAN’S OR KBHN1 
MUSTARD

Perdes, thee
DH.F., U-»..............................II M
DH.F., H-». ..................... I M
D.B.P.. 1 ». ..„..................  10 44
FJD, H-lh. ......................................

Per Jar
Durham. 1-fc. Jar. each... 80 40
Durham. *-». Jar. each... 8 88

CANADIAN MILK PRODUCTS. 
LIMITED,

Toronto and Montreal
KLIM

8 os. tins. 4 dosen per case. .812.80 
16 os. tine, 2 dosen per case.. 11.60 
10 lb. tins. 6 tine per ease .. 26.00 

Priera f.o.b. Toronto.

THE CANADA STARCH OO.. LTD. 
Freight allowance not to raeeed 
60e per 100 lbs., te other patate, eu 
6-cam Iota or mere.

Manufacturers of the 
Edwardeburg Brands »tatehee 

laundry Starch»»—
Boses Orate

46 lbs.. Canada Laundry. .Ml# 
160-lb. kege. No. 1 white.. 0 1*H 
200-lb. bble.. Ne. 1 white... • !•% 
3# lb».. BdwemMeng Stiver 

Glow. 1-lb. eh reran pkge. 0 II 
40 lb».. Ren son's Enamel.

(raid water), per earn... I M 
Celluloid. 46 cartons, eras.. AT# 

Culinary Surah.
«0 lbs.. W. T. Benson * Co.’s 

Celebrated Prepared ..... « 11% 
40 lbs. Canada Pure or

Challenge Corn ................ I 11%
M lbs. Casco Refined Potato 

Flour, 1-». pkge. ........ • NH
(SO-lb. boira, H* higher, aurait 

patate Rear.)
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Quality Backed by 
Selling Force

There are very good reasons for the over­
whelming success and popularity of the new tea 
called Lanka.

It is based on quality — on a perfection of blend 
especially suited to British tastes. This quality 
blend is insured popularity by moderate price. 75 
cents retail per pound is astonishingly reasonable 
considering Lanka quality.

This kind of tea, so reasonably priced, is backed 
by the continuous selling campaign in the leading 
magazines, newspapers and farm papers of Can­
ada. Over a million circulation, totaling about 
five million actual readers, are repeatedly seeing 
and reading about Lanka.

When these millions visit their dealers and see 
the handsome Lanka package on their shelves the 
transaction is completed. They know about 
Lanka, they want to try Lanka, they buy a pack­
age of Lanka. Then Lanka's quality assures per­
manent adoption and repeated and steady demand.

Be sure your stock of Lanka is ample, display it 
prominently. Put the Lanka display card in your 
window. There are your profits and assured de­
mand and satisfied customers. Order from your 
jobber today.

Taste It Without 
Cream or Sugar

Lanka Tea is imported and packed by 
WM. BRAID & COMPANY. Vancouver. Canada

S. H. Moore tc Company, Ontario Agents 
704 Excelsior Life Bldg., Toronto

siWî:r CA’xt^V See What 
They Say 

About 
LANKA< ...

«s

A

783733353387696653902358

947337
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CANADIAN GOODS WANTED

P<
F

A prominent firm of English brokers (Lon­
don) with important established connections 
in the United Kingdom and Europe is desiron- 
of opening direct relations with Canadian 

ackers of CANNED OOODvS. DRIED 
F'RUITS, Etc.

A representative of the firm will arrive in 
Canada about end of January to interview 
interested parties. Will owners of reliable 
brands desiring active representation please 
write “Conflict,” c/o Canadian Grocer, 143-163 
University Ave., Toronto.

“FISH”
We have a full stock of Lake Superior 
herring in kegs and other pickled fish, 
also a quantity of frozen Georgian 
Bay trout, B.C. halibut and qualla 
salmon.

LEMON BROS.
Owen Sound, Ont.

It’s Profitable Because■

100% 
PURE

ffiOFi

GRAVE’S
h PURE MALTi ne gar

Better to sell this branded, bottled 
vinegar than the balk article. No 
weete — no loea — no deterioration 
Eaeily bandied—makee line display 
Quality guaranteed.

RETAILS 
15c and 25c

WELL ADVERTISED
Write ue or eek year jobber 1er trade prleee.

MALT VINEGAR

CROWN BRAND CORN 6YRUP 
2-A. tine, t doe. In eeee.... I b
Mb. tine, 1 do*. In eeee___ 4 *
10-lb. tine, V4 do*, in ease.. 6.71 
tO-ib. tine, V4 do*, in eeee.. 6.70 
(Price* in Maritime Pmilnuo 16e 

per ease higher.)
Barrels, about 760 lb*........... 4 Mb
Half bbls., sboat «4 Aa.... • WH 

LILT WHITE CORN SYRUP 
t-lb. tine, 1 doe. in enee.... IS 44 
4-Ib. tine, 1 do*. In eeee.... 4 44 
14-lb. tins, Vt dot. in ease.. 4 16 
14-lb. tins, 14 do*, in ease.. 4 16 
<4, 14, and 24-A tine baie wire 

handles.)
GELATIN*

Osg'e Instant Powdered Ge­
latine (t-qt. else), per dee. 1 44 

INFANTS' FOOD 
MAGOR. SON * OB., «fl». 

Rebineon's Patent Barley— Bae.
1 lb. ............................................ Id 41
Vi A. .......................................... 144

Robinson's Patent Greets
1 »................................................ 4 *
Vi A.............................................. S*

NUOOTT POUBKMi
Dee

Palish. Bleak, Tea, Teeey Bed
end Dark Brew* ..................41 14

Card On tâta. Blast and Tan. 4 » 
Metal Outtte. Bleak aad Tea « *
Créa am. Blank and Tan...........  1 *
White Cleaner ............................. 1 »

IMPERIAL TOBAOOO OO. OF 
CANADA. LIMITED 
EMPIRE BRANCH

Blank Watek, 14b, »............... 41 »
Bobs. 12s ..................................... 1 II
Currency, 12» ............................. 1 16
Star Bar, 9», boxes, 6 lbs. ... IN
Pay Roll, thick bare ............. 1 36
Pay Roll, plaça, 16a. 64b. Vi

eeddlee ....................................... 1 *
Shamrock. 0s. Vi ends.. 1*

ft*., cad»., 6 lb#................ 1.26
Groat West Poaabaa. 8a, Uk 

beg as, Vi aad 1-lb. lee*
boxes .......................................... IN

forest and Wtrum. tins. Sa.
2-lb. eartona................... Ill

forest and Stream 14e. Via.
end 1-lb. tine ........................... IN

Master Workman, 2 Re. ... 1 26
Master Workman, 4 lbs. ... 1 26
Derby, 6», 4-lb. boxee ........... 1 66
Old Virginia, 12» ............... 1 76
Old KaaOudhy (bare), 8s.

boxee, 6 lbs..................... 1 66
BLUE

Keen's Oxford, per lb.................. 6 24
In cases. 12 12-lb. bxs to case 0 26
- cocoVand"chocolate

THE COWAN CO., LTD.. 
Sterling Road, Toronto, Ont. 

COCOA
Perfection Cocoa, tbs., 1 and 2

do*, in box. per do*..................15 80
Perfection, 14-Ib. tin», do*.... 1 60 
Perfection. tins, do*.... 8 00
Perfection. 10» siae, do*.............  1 16
Perfection. 6-lb. tins, per lb.. 6 42
Supreme Breakfast Cocoa, 14- 

lb. jars. 1 and 2 do*, in box',
do*....................................................  I 26

Soluble Cocoa Mixture 
(sweetened 1. 5 and 10-Ib.
tine, per lb................................... 6 28
UNSWEETENED CHOCOLATE 

Supreme Chocolate, 12-lb, bxs,
per lb...............................................  6 45

Supreme Chocolate. 16c size,
2 do*. In box, per box2 25 

Perfection Chocolate, 10c sise.
2 do* .in box, per box...... 1 V0

SWEET CHOCOLATE

Eagle Chocolate, 14», 6-».
boxee ........................ ................. 6 *4

Eagle Chocolate, Vi*. 6-».
boxe*, 28 boxe* in case.... 6 *6 

Diamond Chocolate, %». 6 and
12-lb. boxes. 144 As. In case » 14 

Diamond Choeolate. 8c, 4 and
12-lb. boxes, 144 lbs. in ease 6 64 

Diamond Crown Choeolate. 2*
eakee in box ............................. 1 *
CHOCOLATE CONFECTIONS 

Maple Buds. 6-lb. boxee, 16
boxee in ease, per A............... 86 47

Milk Medallions, Mb. beeea.
*6 boxee In case, per A___  #61

Lan* Bar*. 6-lb. boxee, 86
boxes to case, per ».......... 6 47

Coffee Drops, 6-tb. boxee. 80
boxe» to case, per A.............  6 47

Choeolate Tulips, 6-lb. bexm.
16 boxee to eeee. per A.... 6 47 
16 boxes to ease, per A  #47

fîmondM*

No. 1 MIA Wafers, 5-lb. bootee.
80 boxee in eeee, per lb.... #47

Choeolate Bean», 6-lb. boxes.
80 boxee in ease, per A.... 6 48

Choeolate Emblems, 6-lb. beam.
80 boxee in ease, per A.... 6 48 

No. 2 Milk Wafers, 6-lb. boxee.
80 boxes in eaae, per A.... 6 48 

No. 1 Vanilla Wafer*. 6-A keg.
86 boxee in ease, per A.... 0 48

No. 2 VanlUa Wafer*, 6-A. bee.
80 boxe* in ease, per A... 0 48 

No. 1 Nonpareil Wafer*. 6-A.
bootee, 60 boxee in eeee. A. 0 41 

No. 2 Nonpareil Wafer*. 6-A.
boxes, SO boxes In ease. ». 0 40 

Chocolate Ginger, 6-A bee es,
80 boxes to ease, per A.... 0 60

Crystallised Ginger, 6-lb. beam.
16 boxes in ease, per A.... 0 6#

NUT MILK CHOCOLAT*. WTC 
Nut Milk Chocolate. 14a. 

wrapped. 4-lb. box, II beeee
to eaae, per box............. .... 1 *6

Nut MUk Choeolate. fta. 
wrapped, 4-A. box, 14 beeea
in case, per box.................... 2 86

Fruit and Nut or Nut Milk 
Chocolates, lbs., unwrapped.
6-lb. box. 5 div. to cake, 24
boxes to case, A...................... 0 41

Nat MUk Chocolates, 6a, 
squares, to squares to cake, 
packed 8 eakee to hex. 24
boxes to case, per box...........  2 46

Fruit and Nut MUk Choco­
late Slabs, per A..................... 0 47

MIA Choeolate Slabs, with
Assorted Nuts, per A........... 0 47

Plato MIA Chocolate «she.
per »........................................... 0 47

MISCELLANEOUS 
Maple Bude, fancy, nearly 1 

lb., Vi do*, in box, per dot. . 16 00 
Maple Buds, fancy, Vi A. I

do*, to box, per doe............... I M
Assorted Choeolate, 1 A.. V4

doe. in box, per do*............... 6 00
Assorted Choeolate. H A. 1

do*, in box. per do*.............. 1 20
Choeolate Ginger, full Vi A.

1 doe. to box, per do*........... 4 86
Crystal! toed Ginger, full Vi A..

1 do*, to box, per do*........... 4 8*
Active Service Choeolate, Vie,

4-A. box, 24 boxee In eaae,
per bog ................................. *06

Triumph Chocolate, V4». 4-A. 
bogm. 61 boxee In eaae. per
box .............................................. 1 06

Triumph Chocolate. V4-A. eakee,
4 lbs., 86 boxes in eaae. per
hex .............................................. I 06

Choeolate Cent Sticks, V4 gr. 
boxee, *0 gr. In ease, per
groaa ............................................ 1 16

124—le Milk Choeolate Stick».
48 boxas in ease................  4 80

ie LINES
Toronto Prices 

Per box
Filbert Nut Bara. 24 to box.

40 boxa» in earn ..................... «1 #6
Almond Nat Bars, 24 to be*.

60 boxes to eaae .................. IN
Puffed Rlee Bara, 24 to be*.

60 boxes to ease .................. IN
Ginger Bara. 24 In box, 6#

boxee in eaae ......................... 1 06
Fruit Bam. 24 In box, »

boxes In case .......................... 1 #6
Active Service Bara, 24 to be*.

6# boxee in case.................... 1 06
Victory Bata. 24 In bog, 60

boxee to case ........................... 1 06
Queen's Dessert Bar, 24 to be*.

60 boxes to eaae.................... IN
Cream Bar*. 24 to boa. SO

boxes In eaae .......................... IN
Victory Bar. 24 In bag. 0#
Regal MIA Choeolate Bar. 24 

In box, 60 boxee In eaae,. 1 06
Royal Milk Cake*. 24 to be*.

60 boxee in case.................... IN
Maple Bud». 6c display boxe».

5c pyramid packages. 6e 
rlaselne envelope», 4 do*, to
box .............................................. 2 10

Queen's Dessert. 10c eakee. 24
in box, per box........................ 1 0#
W. K. KELLOGG CEREAL CO 

Kellogg's Toasted Corn Flakes,
Wax tits ....................................... 4 16

Kelogg's Toasted Corn Flake»,
Ind. ............................................ IN

Kellogg's Dominion Corn
Flake» ........................................ * 16

Kellogg's Dominion Corn
Flakes, Indiv............................. 2 N

Kellogg's Shredded Krumble* 4 4#
Kellogg'» Shredded KnamMee.

2nd. ...................................... * ••
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FIHS
FRUIT

PURE JAM
Only fresh, juicy, nature- 
ripened fruit — carefully se­
lected to exclude blemishes— 
and pure cane sugar are em­
ployed in making these delic­
ious jams.

If your customers are 
particular and demand 
the highest quality, give 
them Furnivall’s.

FURNIVALL - NEW
Limited

Hamilton Canada

AGENTS— The City of Ottawa, Quebec and the Lower Provinces with the exception of
Capa Breton ; Messrs. Geo. Hodge A Son, Ltd., Montreal, Que. Ontario: McLaren Im­
perial Cheese Co., Ltd., Toronto, Ont. Manitoba : A. D. Norman, Scott Block, Winnipeg, 
Man. Hamilton : J. T. Price A Co., 35 Mary St., Hamilton, Ont. Cape Breton Island, 
N.8. : O. N. Mann. Sydney, N.S. Saskatoon : Gilbert Stroyan, Saskatoon, Sask. New­
foundland : É. J. Godden, St. John's, Newfoundland.

FINE FRUIT El
^PUREfjg
JLASPflEffffLfStornEajj#

Every Gram Pure Cane
—that s the hest description of 

Royal Acadia Sugar
And to this purity are due the unexcelled 
sweetening properties of Royal Acadia.
Housewives like Royal Acadia Sugar, and the 
dealer who recommends this sweetener is 
certain of securing the confidence of the 
customer and a continuance of her sugar 
order. *

In 2 and 5-lb. cartons; 10, 20 
and 100-lb. bags; half-bar­
rels and barrels.

The
Acadia Sugar Refining Co., Limited

HALIFAX. CANADA

4199999999999999999999999999999999992



68 CANADIAN GROCER February 13, 1920

—Speed up your 
Spring sales with

CHICKEN
(LILY BRAND)

HADDIES
Packed 49 one» to caee. (REGISTERED)

PACKED AT CANSO, N.S., by the Head Office at MONTREAL
MARITIME FISH CORPORATION, LIMITED

Packere of the celebrated MAPLE LEAF Canned CodHeh Flake»

Hustle Your Stock by Selling More

PURITy FLOUR
Selling Purity Flour hustles a hundred and one 
other lines—baking powder, sugar, shortening, 
currants, raisins, syrup, eggs, spice, flavoring 
extracts, butter, canned goods—everything that 
goes into bread, pies, cakes, cookies, pastry, 
puddings, etc., the goods that stock every 
grocer’s shelves.

Purity Flour will speed up your turnover on all these lines, because flour sales 
are the foundation of a grocer’s business. The quicker the turnover the greater 
the gross protfits. „ »

Western Canada* Flour Mills Co., Limited
Head Office: TORONTO

Branches at: Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, Nanaimo, 
Prince Rupert, Nelson, Rossland, Goderich, Ottawa, Montreal, St. John, N.B., Courtenay, B.C.

I .
. k . :_________________ . • _____________ :_________________ ■.■■■■■___________________■_________________________ S______________________

'Cfy
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Teas
Tea markets all over the world are in a very 

excited condition—Exchange is upsetting all cal­
culations. The high value of the Rupee and the 
low value of the Pound Sterling has compelled the 
fixing of a definite basis for trading purposes in 
India and Ceylon, which will have a tendency to 
raise prices there. London, which has been holding 
back the advance on account of a little extra 
weight of low grade teas-has now joined in, and 
for the three last weekly auctions has gone up a 
cent to a penny at each sale. We look for a higher 
market.

Our business building blends are now
Golden Tip 
Imperial Blend - 
Monarch “
No. 35 
Regal “
Hursley “ 
Camp “

72
68
59
50
46
42
38

Send us an order

H. P. ECKARDT & CO
WHOLESALE GROCERS

CHURCH STREET 1 ESPLANADE TORONTO
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XELSIO
MARK j

CURLING
BROOMS

Ours is in a class by itself, 
made very select for the 
curlers.
Selected basswood handles. 
Selected com.
Closely stitched.
Well balanced.

Tough, Fine Corn 
Can Ship from Stock.

J. C. SLOANE CO.
Owen Sound Canada

EVERY HOME NEEDS

Keating’s
To have Keating’s is to sell 
Keating’s. It is the universal 
insecticide: fatal to every 
form of insect life, but harm­
less to human or animal life:

Flies Ants Bugs
Fleas Wasps Roaches
Mosquitoes Beetles Moths

No insect can live once it comes into proper 
contact with Keating’s, and as even the moat 
tidy home cannot escape the unwelcome visit 
of some member of tne bug family, so the 
careful housewife will keep a tin of Keating’s 
constantly on hand for immediate use.

Made by THOMAS KEATING, Loo.loo, Englaod
Established 1716

SOLE AGENTS SO* CANADA

HAROLD F. RITCHIE & CO., LIMITED
McCaul Street, TORONTO

BRCXDIE AND HARVTES 
XXX Sdf-IUWiir Flour, ( lb.

peekagee, dot............................... 6 80
Do., 8 lbe. ................................. 2 86

Superb Self-Ralaing Flour, <
lb.......................................... 6 60

Do.. 8 lb............................ 2 86
Crescent Self-Raising Flour, 6

*>.......................................... 6 70
Do., 8 lb................................ 2 9*

Perfection rolled osts (69 os.) I 00
Brodie's Self-Raising Pancake 

Flour, 1M H>. peek., dos... 1 80
BLACKWOODS’

BAKING POWDER

I 1 80 
1 18 
t M 
< 00 
• «0 

IS (0

8-0*. tins. 4 do*, to ea 
18-os. tin», 4 doe. to ea 
14-os. tine, 4 do*, to ea 
Qt Sealer», 1 dos. to ea 
0-lb. tin*. 1 dog. to «s 
8-lb. ting 1 dos to *s 

CORDIALS
Black Cherry St. Julie* Claret
Mondego Port Grape VhM
Hot Todd Gieger Wtoe
Sloe Gin Creme de Meath*
Packed 1 dos. qto. to earn.

Per ease ..................................... 14 80
Bulk, per galloa ........................  1 (0

LIQUEUBS 
H. T. Special O lever
Creme deMentfce Bleak Cherry 
Hot Todd Port
Grape Claret
Sloe Gin Trench Rees
Peeked 1 dos. qta.toea. Perea..80 00
Balk, per gallea............................ t »
CONCENTRATE® FRUIT OIlEII 
Orange Cherry
Peaeh Logeaberry
Lemon Strawberry
Grape Raspberry

Blackberry Perdes
Peeked 24. 214-Ib. ties to aaae.tT 20 
Appls pkd. 24. 214-*. ttostoes. T 40 

EXTRACTS
Black woods’ OitreraeiaM» Standard. 

All 8ato re. Par dee.—
t-os 814-os 4-es S-es 10-oa.
II 78 1 0# 8 II S n 11 11

Heather Brand. Fifty pa
Government Standard.

1-os Ilk os 4-es 
Dll IN 4 * 7 GO 14 to 
OYSTER OOOKTAILfl per dee 

Pimento Staffed. 14. dee. toes 100 
Peeked 8-dos 4-es betas to es.«0 88 

OLIVMB Pardee
Qaeeee. peaked 84. I as to es82 80 
Queen», peeked 84. If as to es I II 
Pimento Stuffed. *4, Lies to as 4M 

BLACKWOODS’ OH IAJXB

Oes 10 14 IS 80 Qt.
Sr. Mfar. .. 8.80 8.10 8.80 8.78 4.44 
Chow .........  2.84 128 1.40 1.86 4.00
Onion* .... 8.48....................................

Gherkin* . *j60....................................
Sw. Mix. .. 2.80 1.86 8.00 4.00 8.11
Sw. Onions 8.78..................................
Sw. Gherkin 8.76................................

F.o.b. jobbing point* add the fol- 
F.o.b. Winnipeg, 

lowing freight per doeen :—
10 os. 10c ; 16 os, 16c ; 18 os 

20e; 20 os, 88e: qta.. 80s
PICKLES IN TO* Pardos

Sr. Mix, 2 Mr ». tins...........................It 88
Chow. 214-lb. tins .........................8 40
Sw. Mix. 214-lb. til»...........................8 80
Sr. Gherkin. 814-*. tine...........  4 28
Sw. Gherkin, 114-lb. tfto...........  4 II
Dills 214-lb. tins....................................I SO
Krant. 214-lb. tine............................. 1 **

PICKLES IN BULK 
Spring Top Qnllaa Jam

Sr. Mix ............................................ Il 11
Chow ................................................  1 11
Sw. Mix ........................................ 1 44
Dill» .............................................  1 10

Palls 1 gal. 8 gel. I gal
Sr. Mix..................II 40 II « 84 M
Chow .................. 1 « t 88 4 M
Sw. Mix ...........  1 70 IS 4M

RELISHES Per doe 
Home Radish, 10-os batata___ 18 44
English Pica HIM. 8-os ..........2 26
RASPBERRY VINEGAR, HEAVY 

SYRUP Per do*
Packed 1 dos Qta. to ease... .68 68 
Packed 2 doe. PU. to ease.... 8 26 
Packed in bbla., 6 dot. Qta... 8 26 
Packed in bbla.. 10 dos PU... 8 00 
BRAMBLE BRAND RASPBERRY 

VINEGAR Per dot
Packed 1 dot. QU. to oaa»....|4 00 
Packed 2 doe. Pta. to ease.... 2 60 
Packed In bbla. 6 dos QU... 8 26 
Packed In bbla., 10 dos PU... 2 26

SAUCES Per doe 
Gravy Sauce, 14-pt bottle»... 12 84
B.B. Sauce. 14-pt bottle,........ 2 16
Worcester, 14-pt bottles......... 1 40
WoreeeUr, pt bottles ..............X 00
Maattrd, 4-os bottle*.............  0 08

TOMATO BOUILLON 
Packed 1 dos qU. to es. Cere. 812 0» 

VINEGAR
BLACKWOODS’ NO. 1 BROWN 
AND WHITE SPIRIT VINEGAR

Packed 1 dot. QU. to case... .12 88 
Packed 2 dos. PU. to ease.... 1 M
64 O.P. Spirit per gallon. .10 82 
Proof Spirit per gallon.... 0 87
Spirit per gallon .................  0 2814
Cider, per gallon ................. 0 46
Artificial Proof, par gallon. 0 28
Artificial, per gallon...........  0 22

BULK
ARTIFICIAL HONEY 

Pecked 2 dos., 8-os. per dos. .82 60

When Writing to Advertisers 
Kindly Mention this Paper

Order from your Jobber

STAR” BRAND
COTTON

CLOTHES LINES, 
ROPE AND 

WRAPPING TWINES
I Manufactured in Canada
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Winter Bananas
Our Specialty

Absolutely the best fruit you can 
obtain. Special packing during 
cold weather. Let us have a stand­
ing order for what you require.

Golden Orange Brand 
Navels

Florida Grape Fruit—Bright, 
heavy packing 

Western Box Apples—All 
Best Winter Varieties 

Frozen and Smoked Fish 
Oysters

Potatoes, Carrots, Beets, Par­
snips, Turnips, Cabbage, 

Onions
The Housejof Quality

Hugh Walker & Son
Limited

Guelph Established 1WI Ontario

eta

FRESH

Florida Tomatoes
Our First Car from Florida has 

arrived. Others will begin 
to come along regularly

Quality and Pack First-Class

Pet Brand
Sunkist Navel Oranges 

Stripes Brand Grape Fruit 
Winesap Apples 
Malaga Grapes

Headquarters for Good Jumbo Peanuts

WHITE & CO., Limited
TORONTO

Wholesalers to the Discriminating Trade

Parchment
Butter
Wraps

WALTER WOODS & CO.
Hamilton and Winnipeg

A New Drink

Champagne de 
Pomme

Made from the juice of 
Canadian apples. A 
most delicious and re­
freshing drink.
Put up in pints, bottles 
or splits.
Every grocery store in 
Canada can sell this de­
licious beverage.
Packed 2 doz. to the 
case.
Order from your whole­
saler or direct to

Cie Canadien Importations
140 St. Catherine St. E., Montreal
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It's easy to prepare a nourishing, 
strengthening, wholesome 

lunch for boy or girl 
or man or woman 

with

PEANUT BUTTER

Here you have the old time Peanut 
Butter vastly improved. Every 
can contains quantity, quality 

end economy. You’ll like 
“Wantmore” better 

every time you 
use it.

Yaur Dealer hat it and alt*
"Waatmtre" Sailed 

Peanuts.

R. L FOWLER COMPANY LIMITED
CALGARY SASKATOON REGINA

WANT
MORE

PEANUT
BUTTER
Superior quality 
and excellent 
profits, combin­
ed with an ad­
vertising cam­
paign that is 
daily reaching 
over two million 
probable pur­
chasers, are 
three reasons 
why wise gro­
cers everywhere 
throughoutCan* 
atht are selling 
Wan i more Pea­
nut Butter.

In the world of 
peanut butter 
there is none 
better. Made 
only from care­
fully roasted 
peanuts by a 
process that 
preserves a 1 I 
the delicious 
flavor, Want- 
more Peanut 
Butter is truly

“The Finest Spread for Bread”
You can ring up handsome profits if you line 
up with this big campaign. Keep your stock 
well displayed, get up an occasional Want- 
more Peanut Butter window display and use 
one of our free electros (similar to the 
above) in your local advertising. We’ll 
gladly send you them at once.
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Classified Advertising
Advertisement sunder this heading 2c per word 

for first insertion, le for each subsequent.
Where copies come to our care to be forwarded, 

five cents must be added to cost to cover post­
age, etc.

Contractions count as one word, but five figures 
i as $1,900) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can thie rule be 
overlooked. Advertisements received without re­
mittances cannot be acknowledged.

FOR SALE
/-GROCERY FOR SALE. LARGE FAMILY 
^ trade. Stock all new and ©lean. Sell or rent 
building. Woodman 6 McKee, Coaticook, Que.

pOR SALE OR RENT—LARGE BRICK STORE 
1 with fixtures, at Conestogo, Waterloo County. 
General business established sixteen years. H. H. 
Bowman, 10 Ernest Ave., Toronto, Ont.

pOR SALE—QUARTER HORSE POWER HO- 
bart Electric Coffee Mill. In first-class condi­

tion. For further particulars apply Box 44, Cana­
dian Grocer, 163 University Ave., Torotno, Ont.

pOR SALE—ONE OF THE B£ST COUNTRY 
general stores in Welland County. Stock about 

$10,000, annual turnover about $26,000 ; right on 
railway ; stock well assorted ; one mile and a 
quarter from Crystal Beach ; building» all in splen­
did shape. Apply Box 52, Ridgeway, Ont.

r>OOD RUBBER TIRE GROCERY WAGON.
Back tires used about six weeks. High top; 

solid, driver sits inside, was painted during last 
•ummer ; in line condition. It would cost about 
$300 to build to-day Price, $125. Apply Box 48, 
Canadian Grocer, 163 University Ave., Toronto.

FIXTURES FOR SALK.
pVRRY MERCHANT WHO SEEKS MAXIMUM 
1-1 efficiency should ask «himself whether a Gipe- 
Hasaid Cash Carrier, as a time and labor saver, 
is not worth more than the high-priced labor 
which it liberates. Are you willing to learn more 
about our carriers T If so, send for our new 
Catalogue J. Gipe-Hatard Store Service Co., 
Limited, 113 Sumach St.. Toronto.

WANTED
Uf ANTED — BY A LIVE WIRE SPECIALTY 
v* salesman an attractive aide line for the 

eroeera" trade In the Maritime Provinces on com­
mie, ion only. Box 40. Canadian Grocer, 148 Uni­
versity Ave., Toronto, Ont.

VIZ ANTED—SITU ÀTTON AS CLERK IN GRO- 
eery or general store: four years' experience. 

Can eommenee at once. OR WOULD BUY small 
business if right location; Apply Box 80. Cana­
dian Oroeer, 108 University Ave., Toronto.

18 HI 18 YOUR YOUNG MAN!
CXVEN YEARS WHOLESALE AND RETAIL 
° experience. High school and business collage 
education. Practice 1 knowledge of modern sa lee 
manship and office routine. A hustler end 
thorough worker. Familiar with trade condi­
tions. Open for immediate employment. Box 
88, Canadian Gteeer, 148 University Ave., Toronto.
M/ANTBD POSITION IN GROCERY OR GEN- 
" eral store In some town in Manitoba or Sas­
katchewan Have twelve years’ experience: cap­
able of taking charge. Beet of référé noce. 8t 
yearn old and married. Box 141. Woodstock. NJ.

Baker’s Cocoa 
and Chocolate

MAKE AND 
KEEP GOOD 
CUSTOMERS

They are mcôi 
reliable goods sold 
with a positive 
guarantee of pur­
ity and superior 

quality; put up in conformity 
with the Pure Food laws; are 
readily sold, giving a quick 
turnover of stock.

MADE IN CANADA

WALTER BAKER * CO. Limit*!
Montreal, Can. Dorchester, Mass. 

Established 178*

AGENCIES WANTED
AdONTREAL IMPORTER VISITING ENGLAND 

In spring is open to act as buying or selling 
agent for Canadian manufacturers. Strong con­
nection on candies end grocery lines In England. 
Can undertake care of exhibits at Canadian Ex­
hibition In London. D. F., Canadian Oroeer, 
Southern Bldg., Montreal.

MANUFACTURERS' AGENTS, MONTREAL, 
are looking for agencies In connection with 

grocery and candy trade. 268 open accounts in 
Montres!. A.BjC. Canadian Grocer, Southern 
Bldg., Montreal.

COMMISSION AGENT CALLING ON THE 
mining and lumbering business in the Cobalt 

and Porcupine District wants » few good lines. 
Box 181, Canadien Grocer, 168 University Ave., 
Toronto, Ont.

-TX) MANUFACTURERS—COMMERCIAL TRA- 
veller. Canadian, with experience In eelline 

peckers' products end groceries, is taking up resi­
dence in England May first and would like to 
handle a few good Canadian lines In that country 
Personal Interview can be arranged. Apply Box 
86, Canadian Oroeer. 168 University Ave., Toronto

AGENICY WANTED
To handle ready-made shirt» and over­
alls on the Gasps Coast. A1 connec­
tions with all customers. Apply Box 42, 
care of Canadian Grocer, 14$ University 
Ave., Toronto, Ont.

Parker

Parke’s
Smoke Essence
will smoke and cure meet 
better than the old smokt 
house method. It is easy to 
use—Just apply with a brush 
Keeps the meat tender, be­
cause the moisture is retained 

RETAILS 86c AND 74c.
86c sise enough for about 104 
lbs. is packed in compartment 
corrugated cases, 86 bottles In 
each. Price $6.4» per ease. 
76e rise, enough for about 86e 
lbs., is 86.00 per dosen.

Parke & Parke Limited
MACNAB ST. AND MARKET SO 

Hamilton, Ontario

The next time you want a 
clerk, be sure to advertise in 
the “Wanted” Page of Can­

adian Grocer. You will 
receive inquiries from the 
livest clerks in the Canadian 
grocery trade, because read­
ing Canadian Grocer is a 
test of the clerk’s interest in 
his business.

COLLECTIONS
By ■ competent or- 
ganliatien which is 
wideawake to the ne- 
eeeaity of having 
these 1 e a k a g e a 
stopped.
We can handle this 
proposition in a pro­
per business like man­
ner and guarantee 
aatlafactlon to all 
concerned.
Nagle Mercantile Agency
La prairie (MssIrnQO—
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YOU WILL BE 
SURPRISED

when you see how easily you 
can make the finest pastry, cakes, 
pies, biscuits, etc., by using

Regal Flour
- White and Pure as the Lily 

THE BEST IN THE WORLD
It is with this fine, smooth, always uni­
form flour that are always made those 
rich, light, wholesome pastries that 
please the eye and tempt the palate.

Try it with your favorite rtripe and 
you will not fail to notice hoto diffe­
rent it is from ordinary flour.

REGAL FLOUR does not cost more 
than other brands of good flour. It is on 
sale everywhere in bags of 7-14-2449 & 
98 lbs. and in 98 and 196 lbs, barrels.
ST. LAWRENCE FLOUR MILLS CO., Limited

MONTREAL.

ïffr

EVERY NEWSPAPER OF THE PROVINCE OF QUEBEC
publishes, this week, the advertisement reproduced above in favor of our

REGAL FLOUR
White and Pure as the Lily

the best flour for cakes and pastry. Highly recommended for its high quality, it will please 
your customers. How is your stock?
We shall be pleased to fill your orders promptly.

Sold everywhere in 7, 14, 24, 49 and 98 lb. bags and in 
98 and 196-lb. barrels.

St. Lawrence Flour Mills Co., Limited, Montreal
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The path to success in business— 
even in a grocery business—is the 
path of common-sense.
And profits don’t just “happen!” 
Even though the dollars come roll­
ing over your counters, don’t hand 
back more than you should in 
return. Take into your business as 
a silent partner a Dayton Comput­
ing Scale to measure up every ounce 
of all you sell, It’s the ounces and 
fractions that count.
The “Dayton” is the silent partner 
to be sure, but none the less a loyal 
and worthy friend.

Ready and willing from early morning on through the rush 
time where mistakes would crop up if weights were mea­
sured by human eyes and prices figured by the human brain, 
on into the late evening, tireless, keen, alert, accurate, honest. 
The “Dayton” never fails to Measure Up.
We have an illustrated catalogue that will help you pick your 
partner, waiting for your address. Write for it to-day.

Dayton Computing Scales
Royce and Campell Ave. FRANK E. MUTTON Offices in all

Toronto Vice-Pres. and Gen. Mgr. Principal-Cities

DIVISION INTERNATIONAL BUSINESS MACHINES CO., LTD.
Also makers of International Time Recorders and Hollerith Electric Tabulators
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