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CIRCULATES EVERYWHERE IN CANADA
Also in Great Britain, United States, West Indies, South Africa and Australia.

A Weekly Newspaper Devoted to the Grocery, Fruit, Provision, 
Canned Goods and Foodstuffs Trades of Canada.

Office of Publication 10 Front Street East, Toronto.
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It’s a very small thing, a cake of 
Laundry Blue, but unless it is

Keen’s Oxford Blue
* It can upset the housewife’s temper and

spoil her trade with you quicker than 
anything you supply her with—Don’t risk 
it—Stick to KEEN’S.

FOR SALE BY ALL JOBBERS.

Frank Magor & Co., 403 St. Paul Street, Agents tor the Dsminion Montreal.

V OX FORD 
fvBLUE
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Cured and Packed
Where Caught !

TillStlC Bnild One reason why the “Thistle” Brand of

Canned Fish Canned Haddies, Kippered Herrings, Etc., retain the rich,
delicate flavor of the freshly-caught fish is because they

are cured and packed light at the water side where they are caught.

There is no dirt, no slime in the “Thistle” Brand. There are no “odds and 
ends” thrown in in a hurry. The “Thistle” Brand contains nothing but carefully- 
selected fish—only the best will do for the “Thistle** Brand !

The “Thistle” Brand competes on quality and Hl§hCSt QlIftHty
not* on price. It* is the Standard Brand of Always.
Canned Fish !

BEWARE OF IMITATIONS ! ! !
NONE ARE GENUINE THAT DO NOT BEAR THE NAME OF

Arthur P. Tippet (EL Co., Montreal
GENERAL AGENTS. vx

1
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THE CANADIAN GROCER

T BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

X

HALIFAX, N.5. NEWFOUNDLAND TORONTO.

TORONTO.

VANCOUVER.

Aller Bid when you employ
RICHARD TEW & CO.

to collect your outstanding accounts. You get 
yours—or we get nothing.

23 Scott St. anti 28 Front St. East 
TORONTO, ONT.

Established 1890
RBOINA.

Import Currants
PACKER

Patras, Creese

W. H. MILLMAN St SONS
Wholesale Grocery Brokers 

TORONTO
(Continued oe page 4.)

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle vour account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Kstsbllehed oyer 11 jeers

George Adam & Co.
Whelaeale Brokers and Oemmlaelen Merehanta

WiNNipso, Manitoba

T. A. MACNAB & CO.
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable 
address: “ Macnab, St. John's.

Codes: A, B, C, 5th edition, and private.

C. E. JARVIS & CO.
Manufacturers’ Agents 

Wholesale Only
Flack Block, Vancouver

Commission Broker 
Correspondence Solicited

P.O. Box 1163, Vancouver, B.Ç.

A. G. STUART

A. R. McFarlane Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

General Commission Merchant 
MONTREAL

Agencies : “ Royal Crown ” Skinless Codfish 
Canned Salmon “Lifebuoy," “Otter" and “Salad. 
Brands. Morris & Co., Fork, Chicago.

ROBERT ALLAN & CO.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX. N.8.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

Wholesale Commission Brokers and 
Manufacturers' Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

STUART WATSON & CO

MacLAREN IMPERIAL CHESEE CO.
Limited

AGENCY DEPARTMENT.

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

REGINA
Direct Importer ol Pure Ceylon 
green end black tea* of all grades, 
and coffees. Will act as manufac­
turera’ agent tn other lines of ■ 
merchandise.

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER
Manufacturers' Agents and Wholesale 

Commission Merchants
REGINA, SASK.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada;
Highest references and

H. W. MITCHELL

FOR SALE
Cheap for cash, Fruit Cleaning 

Plant with Date Press. In good 
running order.

J.T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal 
TBL. MAIN 778 BOND 18

Anderson, Powis & Co.
15 Wellington St. E., Toronto

SELECTED 
VALENCIA RAISINS

Best Brands 

Now in Stock.
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We have been appointed distributing agents for the
following well-known firms :

WE Ferrand, Renaud & Cie., Lyons, France
Who have a world-wide reputation as manufacturers of the finest

French Macaroni
Macaroni
Vermicelli MADE FROM THE FINEST TAGANROG WHEAT.
Alphabets 
Spaghetti 16 ounces net weight packages

NOTHING

FINER

FOR

FIRST-

CLASS

TRADE

James Pascall, Limited, London, England
Manufacturers of the finest high-class Confectionery in the British

Empire
Barley Sugar—Lemon and assorted.
Golden Ma Itex—Fancy sealed glass jars.
Mint Bulls Eyes
JUST THE LINE FOR SUMMER RESORT TRADE.

Geo. Dalidet & Cie, Bordeaux, France
“ ROSE BOUCHER” FRENCH SARDINES
In Oil, àS—Roth Hat and dub shape tins.
Boneless, Is, is and Magnums

The finest quality, packed in genuine Olive Oil.

Wm. P. Hartley, Liverpool, England
Whose goods have a world-wide reputation and are universally 

acknowledged the finest preserves in the world.
Raspberry, Strawberry, Apricot, Green Gage and Black Current

Jam; Orange Marmalade
You cannot buy finer goods.

We know the quality of all the above lines— and you have our guarantee as well as the 
manufacturers’. Our travellers will show you samples.

I;

The EBY, BLAIN CO.
LIMITED

Wholesale Grocers TORONTO
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Manufacturers' Agents—Continued.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
168 Portage Avenue East, • WINNIPEG, MAN.

Cable address, "Capstan."
Storage facilities. Correspondence solicited

THOS. B. GREENING & CO.
TORONTO

Consignees oirect from primary markets, and 
distributors of

Our samples will invariably indicate current 
market value.

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan) 
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transferred and re-ship- 
ped promptly. Moderate charges, corres­
pondence solicited.

Extensive connections with retail and wholesale 
grocery trade of this city.

Highest references.

T. E. CHAREST
MANUFACTURERS’ AGENT

EXPORT TRADE DEPARTMENT
Flrmm Abroad Opon for Canadian Bumlnomm

JAMBS flBTHVBN, SON A CO.
8c. George's House 

EA8TCHEAP, LONDON, ENG.
Large connection amongst best Wholesale Grocers and 

B^Srs in Great Britain. We also ship several British lines 
to United States and Canada. Correspondence invited.

Cordon McDonald d Co., 6-7 Cross Lane,
London, E.C., have been importing goods of all 
descriptions for the Grocery and Provision Trade 
from Canada for several years now, and can give 
references to several well-known firms in Montreal. 
Write us.

HENRY GOLBBCK
New CASTLE-upon-TYN*.

Invites consignments of green and dried fruits. Newcastle 
is the centre of one of the largest mining and industrial dis- 
Uriel» in the United Kingdom, with a population of upwards 
oiMOO.OOO within a 80-mile radius.

DAVID SCOTT * CO.
Established 1178. 10 North John Bt.

Liverpool, England.
Splendid connections and references. Try us with a ship­
ment of CANNED GOODS.

T. A.—Scottish, Liverpool.

JAMES MARSHALL 
Aberdeen, Scotland,

invites consignment» of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
returns. Reference— Clydesdale Bank, Aberdeen. Codes— 
A.B.O. 4th and 5th Eds.

This space $15 per year

ooooooooooooooooooooooooooooooooc ooooooooooooooo c
They may be first-class. Do the people know that they are?
Do you want help—a partnership—or have you a business for 
sale ?
Advertise in the condensed publicity columns of The Grocer
and Toll Urn If You Don’t Get What You Want-

Your
Goods
on
The
Market ?

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOC (

Persone addressing advertisers will kindly 
mention having seen their advertisement In 
this Paper.

...ESTABLISHED 1849...

Capital and Surplus, *1,800,000. Offices Throughout the Civilised World
Executive Offices; Nos. M* and MS Broadway, New York City, 0.8.A

. THE BRADSTREET COMPANY gathers information that reflects the flnenciel condition and 
the controlling circumstances ot every seeser of mercantile credit. Its business may be de lined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are baaed on the service furnished, and are available only by reputable wholesale. Jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained ly addressing-the Company at any of its offices. Correspondence Invited.

-----OFFICES IN CANADA-----
CALGARY, ALTA. 
HALIFAX, N.S. 
OTTAWA, ONT.

HAMILTON, ONT. 
QUEBEC, QUE. 
VANCOUVER. B.C.

THOA 0. avise. On*. Man. Wi

LONDON. ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN.

MONTREAL, QUE. 
TORONTO, ONT.

Panada Toronto.

4

Five hundred neatly printed Business Cards, Bill­
heads or Dodgers one dollar. Full line of Price Tickets 
and Window Cards. Samples and price liston application

FRANK H. BARNARD, PRINTER
246 Spadina Ave. Telephone Main 6367. Toronto.

This is the season when Chinese 
Starch proves itself the Best of 
all laundry starches.

Write for particulars.
Big profit to you.

OCEAN MILLS, MONTREAL

You can make money as well aa 
oblige your customers if you handle 
our

BASKETS
Butohor Baskets, 
Clothes Baskets, 

Grain ««»«# Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all yonr basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE ONT;

COMMON SENSE
IXII I Q f Rodobe* and Bed-Bug* 
rVI ""O j Rate and Wee

All Deslers snd 181 Queen St. W.
TORONTO, ONT.

Dealsrt find Common Sense e very good eeller, for 
the reeeon tbet It glvee general aillefaetlon end eaeb 
customer telle others about aims.

Write for prieee.
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“There is nothing in it for the well-located 
grocer to handle cheap canned goods, ’ ’ remarks a 
New Haven grocer. “I speak from experience,” 
he says, “because I often bought a lot of this 
truck as a sort of leader. It would have led me 
into the insolvency court if I had persisted. 
Canned Corn at 8c. a can may look attractive on 
the bargain handbill, but that’s all. It is not in­
tended to leave a good taste in the consumer’s 
mouth, and it doesn’t. It gives the grocer who 
sells it a reputation for handling cheap goods, and 
frequently it loses him a good customer. And the 
only possible gain is the possible temporary acquire­
ment of a few bargain-hunting patrons.”

Think this over a bit and you will be inclined 
to agree that cheap goods at any price are not 
what you want as a reputation builder.

If you handle Canadian Canners goods you will 
keep your old customers and make new ones.

“Aylmer,” “Little Chief,” “Log Cabin,” 
“Horse-shoe,” “Auto,” “Kent,” “Lynnvalley,” 
“Maple Leaf,” “Lion,” “Thistle,” “Grand 
River,” and “White Rose” Brands are all guar­
anteed as to quality. They have been popular 
brands for over a quarter of a century.

Fruits and vegetables of these brands are canned 
only when at their best for table use.
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The Wants of Women-----Study Them
MR. GROCER ! You may invest more money in your business ; you may advertise the 

best lines of staple groceries on earth ; you may know your trade from beginning to end ; but— 
unless you know and study the wants of women—your business acumen will avail you nothing 
in the struggle for commercial supremacy. Women, consciously or no, dictate the policy of the 
business world, and no merchant is great or powerful enough to ignore their decision. Now, 
sir ! since these facts are indisputable, and since the women of Canada have almost unanimously 
declared that

OLD HOMESTEAD
BRAND

of Canned Goods is peerless—beyond compare—surely you owe it to yourself to stock and talk 
the brand which clinches both reputation and profit. No brand of Canned Goods on the 
market can do more for you than Old Homestead. That much we are positive about. But 
the particular and economical housewives of Canada are just as positive that

OLD HOMESTEAD BRAND
is so much superior to the next best brand of Canned Goods that there is no comparison. And 
there are strong reasons for their belief. All the goodness of succulent fruit and fresh vegetables 
is retained in Old Homestead Brand. The name stands for surety of purity and that palate 
pleasing, appetizing flavor which has made the brand famous.

IT PAYS TO STOCK THE BEST

The Old Homestead Canning Co.
PICTON, ONTARIO
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Second, because our blending experts are the most skilled in 
the world and have studied our tea problems for years.

cftji't 14

First, because we grow the tea and 
handle it from the plantation to the tea

a,h

•••

Third, because the striking flavor is blended into the tea and 
kept there until the consumer uses it. This is done by packing 
in sealed, air-tight tins, into which the atmosphere cannot 
penetrate.

This single feature of flavor-preservation is a Upton standard 
others have endeavored to copy. It Insures perfect tea in every 
can. The loss of flavor common to teas exposed to the air In 
open chests is entirely done away with.

If you have had complaints on tea because the flavor has 
been weakened by exposure, you may be sure of giving satisfac­
tion by selling

UPTON’S TEAS
You can send your orders to our Toronto branch at 75 Front 

Street East, where our Canadian business Is now transacted.

THOMAS J. LIPTON
7
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Y. & S. 
SCUDDER 

M. & R.
STICK LICORICE

ACME PELLETS
M. ft R. WAFERS

LOZENGES, ETC.
and a complete line of

Herd and Soft Licorice Specialties
Price List* and Illustrated Catalogue on request.

National Licorice Co.
Brooklyn. N.Y.

Toronto Depot, 120 Churoh Street, 
a 8. MoINDOE, Agent.

Montreal Depot, 822 Notre Dame 8t.,
J M. BRAYLEY, Agent.

Ashley & Llghtoap, Agents, Winnipeg, Man.
H. 8. Daly, Agent, St. John, N.B.

J. F. Mowat ft Go., Agents, Vancouver, B.C.

t*
Standard Quality

4 Cr. Layers 
Selected 
Fine Off Stalk

They will please you
AGENTS-

! ROSE * LAFLAnrtE MSoL
VwMMWlwiioePWWiiwoap^Wil

“Gingerbread”
IRAND

Molasses
In 2, 3, 6 and 10-lb. cans 

Put up solely by

Dominion Molasses Co.,
UNITED

Halifax, • Nova Sootla

Agents
C. DeCARTERET, .... KINGSTON 
0*0. MUSSON A CO. ... TORONTO 
JOHN W. SICKLE A GREENING, - HAMILTO 
GEO. H. GILLESPIE, ... LONDON 
CARMAN. ESCOTT CO. - - WINNIPEG
C. E. PARADIS, .... QUEBEC

I When buying yourl

Valencia Raisins
Ask your Wholesaler 

for these Reliable Brands

MANQUES, DOMENEGH & GO.
** MLD# & CO.” Special Fancy Quality

"W. Abel

When Buying Californian 
Prunes,

Evaporated Fruits, 
Seeded Raisins 

Loose Muscatels
Etc.

Specify

Pansy - Daphne
Brand Brand
Always of tHe Highest Quality

p.oH.d by Guggenhime & Company,
Sam Fronolaoo, Cal.

Agmnf #
Bose fc Laflamme, Montreal 
MacLaren Imperial Ohesse Oo., Ltd., Toronto 
G. H. Gillespie, London, Ont.
J. H. Dunlop, Moncton, N.B.
B. D. Adams, Halifax. N. S.
G. B. Thompson, Winnipeg.
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UAKER
CANNED
GOODS

Packed by

le Bloomfield Packing Co.
at Bloomfield, Ont.
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SALMON
Look up your stock; it will not pay you to run out at this season of the year. We have the 
following well-known brands:

CLOVER LEAF, 1$ FLAT HORSESHOE, Is TALL LOWE IIILET, Is TALL
Is TALL is FLAT CASCADE, Is TALL

" is FLAT HARLOCK, is FLAT

Thomas Kinnear Co.
Wholesale Grocers TORONTO Md PETERB0R.0

THE DOMINION SALT ACENCV
LONDON, ONT.

organized two years ago, was discontinued February ist. 
this year. During that period one third of the salt sold by 
the Agency was furnished by us, and any orders its many 
customers may be good enough to favour us with will be 
promptly filled, and very much appreciated.

THE EMPIRE SAIT COMPANY, united
SARNIA, ONT.

JAPAN TEAS
A few lines of earliest picking are still on hand. I have a large variety of Standards of Second Crop, 
season for which is now in full operation. Samples will be mailed immediately on application.

S. T. NISHIMURA, Sole Agent
55 St. Francois Xavier Street, MONTREAL

JAPAN Coisoliiatti Tea Ce. Japai Tea Firiag Co Ito't Tea Firiii Deal. Kakaaera’i Tea Flriag Dipl. Fill Ceipai$
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SION OF PURITY

Special Prices on 
Raisins for Harvest Time

Our men have the biggest values on the road.
Also big list of summer goods and camping 

supplies.

Wagstaffe Gpods
We have placed an extensive contract for these goods and they are acknowledged 

to be the finest ever packed in Canada.
Place your future order for Sealed Fruits, 20 oz. glass, and Jam in 12 oz. and 1 lb. 

glass, and 2, 5 and 7 lb. sanitary pails.
The entire pack is contracted for in these goods. Get your fall order in while 

you can. For further particulars use our Long Distance Phone 596, free to buyers.

BALFOUR, SMYE (EL CO.
Wholesale Grocers, - - HAMILTON

OTTOT TOI TOT TOT TOT TOT TOT TOT TOT TOBS#o: tot to: tot to •e®e®e@t®e®e®eOT TOT TOT TOT TOT TO a-*.*"*.*-*.*.*.*

Just Think 
of

the Value
you can offer your customers 
in our newest success

BEE JELLY POWDER
Six good sized cartons in a handsome 
special box. Six flavors—Raspberry, 
Lemon, Cherry, Pineapple and Hutto, 
or put up in any flavor required.

THE WHOLE RETAILS FOR 26 CENTS

Sel/e at Sight Quality Buarantamd

Write us for samples and prices.
They will interest you.

SNOWDON, FORBES & CO.
«9 Si. Paul Street - MONTREAL

THe Fastest Seller 
Is

The Biggest Profit Payer 

“ROYAL CROWN”

Witch-Hazel
SOAP

makes more money for grocers because 
they sell more of it. It’s a toilet soap 
that everyone likes. And that’s the soap 
to build trade on.

Write for price*.

The ROYAL CROWN Limited. 
Winnipeg. Men.

W. H. Mlllmen la Sen*. 37 Trent St. L. Torento. 
Ontario Agent*.

Wm H. Dunn, S94-S96 St. Pent St. Montreal, 
Agent for Quebec end Lower Province*

II
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CODES,
ABC. 4-T"Edition 

Western Union : 
ARMSBY3J9ÛÏ.

D ri A Ain
CABLE ADOREES '

NICHOLSON, WINNIPEG

BAN N ATYN E ST EAST 
TRANSFER TRACK.

Lalgary Branch Nicholson & Bain

June 27th, 1907.

ITERS AND SHIPPERS
Dear Sirs :

If you care to intrust to us the pushing of your interests in Western 
Canada, we can place at your command exceptional facilities and a wide 
and thorough knowledge of the trade in this territory.

We have been successfully prosecuting the business of general 
selling agents and manufacturers’ representatives for many years. There 
is no better known house in Western Canada, or one possessing a larger 
or more loyal circle of clients.

Our facilities for storing and handling goods are excellent. We 
have three warehouses—-one each at Winnipeg, Calgary and Edmonton-— 
from which points we can readily and quickly reach all towns in this region.

We should like to receive some consignments from you, and believe 
you would find a connection with us very profitable.

A reply from you would be greatly appreciated.

Very truly yours,

NICHOLSON & BAIN,
CALGARY WINNIPEG EDMONTON

12
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MERIT WINS
If you were to gather the Grocers of Canada together and ask them to name the best 

brand of Jams and Jellies manufactured on this continent at least 1)0 per cent, of them 
___ would assert that

E. D. S. Brand
JAMS and JELLIES

is incomparable. And these practical men are backed up in their 
assertion by the decision of Government inspectors. If you want to 
handle the wholesomest, purest and best Jams and Jellies you must 
handle the £. D. S. Brand.

Agents : W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & Hickey, Winni­
peg; W. A. Simonds, St. John, N.B. ; A. & N. Smith, Halifax, N.S.

£. D. Smith’s Fruit Farms,
WINONA, ONTARIO

Everybody Know»
the cooling and refreshing pro­

perties of the Lemon.
As a beverage, it reaches its best 

and highest form in

KOPS
Lemon Squash

Prepared by special process from 
juice and peel of fine luscious 

Messina fruit.
There are qualities in the peel of 
lemon that can only be extracted 
by scientific process. This “Oil” 
is missed in home-made lemonade, 
but in KOPS LEMON SQUASH 
is found all that is good, whole­
some and healthful, combined 
with the full flavour of the fruit.

A PERFECT TABLE DRINK.

Attractively bottled, In two sizes.

Send your Dime lor primed mslter, quotations, etc.

•o/s makmrm

LONDON, 
8.W. ENGLANDKOPS BREWERIES,

AGENTS : Hudson’s BsyCo., Vancouver, B.C. W. L. MacKenzIe & Co., R? au** Winn*Pc8- „ Kenneth H. Munro, Coristine Bldgs., Montreal. Kyle & Hooper, Front St. E., Toronto. Royal Stores, St. John's, N.F.

™ \
DRIED FRUITS

Before ordering New Crop goods for Fall 
Shipment, apply for prices to

Thos. Bell, Sons& Co.
Montreal

REPRESENTING :
A. Mahiques Paris, - - Dénia
P. G. Banff & Co., Ltd., - - Smyrna
D. S. Parthenopulo, - - Patras

ALL RELIABLE SHIPPERS

VALENCIA RAISINS,
SULTANA RAISINS,

COOKING FIGS,
CURRANTS,

etc., etc.

THOS. BELL, SONS & GO., Montreal
V____

13
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gr NO ACID OR GRIT
%: will be found in “ Majestic ” polishes 
g The brilliant and lasting lustre im- 

parted by “Majestic" polishes is 
- not susceptible to atmospheric con- 

ditions and weather changes.
Majestic polishes are une­

qualled for brass, copper, nickel 
g, and all finished metallic surfaces.

Write for sample and prices. 71 
MAJESTIC POLISHES, Limited

573 Street • • Toronto, Canada

: Persons addressing advertisers will kindly 
mention having seen their advertisement in 
The Canadian Grocer.

Celebrated Teas
Sold In X. h and l-lb. Tins, also 3-lb. Canisters

Capital Household, 40c. 
Five o’Clock Tea, 60c. 
Her Majesty's Blend, 1.00

In very 
attractive 
tin packages

AGENTS WANTED in towns where not 
already represented. Only leading 
merchants need apply

10 John Robertson & Son, Ltd.
Al Common St., MONTREAL

SOLE AGENTS FOR CANADA

HIS MARK

High Grade 
Printing
from the conception of the 
idea to the finished job—we 
are now ready to produce in
our NEW PRINTING 
DEPARTMENT
With everything new— 

NEW MANAGER— 
from New York City, full of 
the ideas and methods of the 
best printers, advertisers and 
publishers of the States— 

NEW PRESSES—the 
latest products of the press 
makers—

NEW TYPE—the 
best faces selected from the 
stocks of leading foundries 
and a

NEW RESOLVE—to 
make every job a credit to 
us and to you—we ask for a 
chance to figure, furnish lay- 
outs, dummies, schemes and 
designs for anything from 
a letterhead to a catalog—

If you want
"printing t h a t's 

different"
let u i hear from you

MACLEAN
PUBLISHING 
CO LTD
John Bayne MacLean 
President 
10 Front St East Toronto
MONTREAL WINNIPEG 
LONDON ENG

PRINTING DEPT
Charles Edward Peabody 
Manager

hit mark

14
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White Swan Flaked Wheat 
Is a Winner

Made only from the finest selected Canadian wheat, it is distinguished for the large, thin 
flakey flakes that make it so vastly different from any other wheat produced in Canada. 
There is no comparison in it with ordinary kinds of rolled wheat. Its outstanding merit places 
it in a class by itself, and it readily commands the trade of partloular people. All barrels are 
attractively lined with crinkled tissue paper, thus ensuring freshness and cleanliness at all 
times. Samples and quotations at your station will be cheerfully furnished on request.

THE ROBERT GREIG CO., LIMITED
White Swan Mills

TORONTO

greigs White Swan brand
________________ MV

Nova eCOTlAy

wmz JERSEY CRl

Saleable Profitable

Truro Condensed Milk Co., Limited
TRURO, R.s.

A LONG STORY IN 
FEW WORDS

Reliable Preferable

IS

Mr. Grocer!
Since you must sell Starch, 
shouldn’t you stock the best ? 
The only sure way is to stock

IVORINE
not merely on account of its 
goodness, but also because it 
talks strong and effectively 
for you. It saves the lady 
of the house trouble. It cer­
tainly does pay to stock
IVORINE.

ST. LAWRENCE STARCH CO.
LIMITED

PORT CREDIT, ONT.
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We have just received a large shipment of

and have also to arrive shortly

BLACK and GREEN CEYLON and INDIANS
For the wholesale trade only

8. H. EWING & SONS
96-104 KING ST., MONTREAL

Telephone Bell, Main 65 
11 Bell, Main 155

TORONTO BRANOH, 29 OHUROH STREET
Telephone Main 3171

Wholesale Grocers and Jobbers
When estimating your requirements 

get our prices on following lines:

Raw and Refined Walnuts Raisins
Sugars Almonds Currants

Molasses Filberts Shelled Nuts

Either for import orders or from spot consignments

D. RATTRAY <& SONS Limited

QUEBEC Montreal OTTAWA

DO YOU CONSIGN?
o.ve WATSON, BOYD & CO. * trial

TRINIDAD, B.W.I.

Best Results Obtained Prompt Returns
Enquiries Solicited All Codes Used

Cable Address: BOYD, TRINIDAD
LONDON AIMD NEW YORK : FRAME & CO.

16
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Are You
‘Salaria” Wise? 
Or Otherwise SALAD*

Black-Orean-Mixed

“Imagination will carry one 
a long way, sometimes.”

For
Some dealers, “ Not you, of Course,” 
imagine that Bulk Teas are more
profitable to handle than

'1\v:
" SALADA."Example This is a delusion that can easily be dis­
pelled by a short study of the facts.

Bulk Teas cost the locking up of capital 
on investment,

Entailing expense of insurance, deteriora­
tion in quality, loss on weight, waste and 
other shrinkages.

Your estimated profit is visionary, not 
actual.

Then again the buying of bulk Teas by you 
is a precarious occupation at the best.

For “ to be perfectly candid,” what do you 
know about Tea characters and Tea values 
anyway ?

What can you know ?
Therefore, what possible opportunity have 

von of pleasing your customers in COmpe- 
tition with men who are devoting 
their whole lives, thought and 
capital to the study of Tea, and 
Tea alone, and who have made a marked 
success of their enterprise.

“SALADA ” costs not one dollar on 
investment.

As it can be bought to equal advantage in 
single case lots, “ Freight Prepaid,” as in larger 
quantities, and is readily disposed of at a good 
actual protected profit within the time 
limit for payment.

And an absolute knowledge that every indi­
vidual sale has given your customers unbounded 
satisfaction.

Don’t trifle with your clients’ Goodwill. The 
best of everything will alone suffice to hold their 
trade and cement their friendship nowadays.

THE BEST IN TEA IS “SALADA."
UNQUESTIONABLY
AND UNDENIABLY.
ALWAYS STAPLE
AND EASY TO SELL.
Return it to us if it don't.

u

Samples and Wholesale Terms on enquiry.

SALADA," Toronto, Montreal, New York, Boston, Chicago, &e.
17
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i

Red Feather B.B.C.
FANCY TABLE SUGAR

Have you bought a case yet ?
5-lb. bags, 12 in case can be 
bought with or without a handsome 
glass shaker with each bag. For 
table use this is the finest sugar 
you can buy, and everybody likes it.
Ask our travellers about this.

Fruit Syrups
For Fountain and Ice Cream Use

Quality Unexcelled

W.H.6ILLARD&C0.
Wholesale Grocers

HAMILTON

Branch House Sault Ste. Marie

AS

CANADA’S STANDARD
hOR

REFINED SUGAR
Manutaoturma by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

Manufacturers !
Do you want your goods

Sold in British Columbia ?
If so, write the up-to-date Brokers,

The Standard Brokerage Co., Limited
ARTHUR NELSON, Manager.

144 Water Street

VANCOUVER, B.C.
Bonded and other Warehouse Facilities.

18



SALMON
Select Bed Springs In 3^-lb. Tins te retail profitably at 10c. tin. Splendid Fish.

THE DAVIDSON (& HAY, LIMITED
Wholesale Grocers, TORONTO

The Best Brand Secures The Best Business
No mere rumour this—because it is generally acknowledged that

FARMER BRAND
has secured both reputation and profit for hundreds of 
Grocers all over the Dominion.

Every atom of fruit and vegetable we market is 
grown on our own soil, a soil peculiarly adapted for fruit 
and vegetable excellence, attended by our own workmen 
and canned by expert canners skilled in detecting the 
least sign of coming taint

Farmer Brand of Fruit and Vegetables
is famed for its purity and wholesomeness. Grocers 
wanting more business stock no other.

FARMERS’ CANNING CO., Limited, bloomfielp. ont.

healers are requested to write for special free deal.

..Nestlé*
Milk Chocolat*,

~fl/CH£Sr/M C/ffAA/'
■Surprisingly Sustaining

1 WONT, CORLISS & C0„ 27 Common St., MONTREAL

Some Reasons Why! ! !
McLean’s "White Moss" is 

Chemioally Pure.jg Prepared by cleanly and scientific 
methods.

From strictly first class and fresh 
nuts.jj

p No adulteration.p By a strictly Canadian firm employing Canadian 
labor and circulating your money in Canada.y Cocoanut is a luxury, therefore get the best

While Moss.”
Write or Phone us or our Agents.

I Canadian Cocoanut Co. 1
L Montreal, Canada

19 w.
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The average person thinks that 
Baked Beans are all alike, but any­
one who has ever tried

ESSEX PORK « BEANS
finds them appetizing beyond com­
parison, and different entirely from 
the usual canned beans. They have 
the genuine flavor of good old-fash­
ioned cooking—the result of the 

most rigid care and inspection in preparing food products.

The Essex Canning and Preserving Co.
28 WELLINGTON STREET EAST - • TORONTO, CAN. l,MITED

Factory at Essex, Ontario.

PHENIX
WASHING
POWDER

Is saleable because of its unques­
tionable quality. The unprece­
dented sales we have made would 
be surprising if they were of any 
other powder.

Are You Selling PHENIX?

SOLE CANADIAN DISTRIBUTORS:

C. A. CHOUILLOU & CO.
14 Place Royale, MONTREAL

Thirsty customers can have their wants met 
by any grocer who keeps in stock

LYTLE’S
LIME FRUIT JUICE

AND

RASPBERRY VINEGARS
One of the big selling lines these trying dog days.

Keep well stocked up and 
make good display.

The T. A. LYTLE CO.
Limited

TORONTO, CANADA
____ • t
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WITED

met

FOR THE PICNIC SEASON!

BRANSON’S
CONCENTRATED

COFFEE
* * *

Unquestionably the most pop­
ular and the best coffee extract on 
the market. Made from high­
est quality coffees with right 
proportion of chicory.

* * *
Good cup results assured.

* * *
Unvarying Quality.

i* * *

Large Bottles.

CONCENTRATED
COFFEE

A quick selling article that 
always gives satisfaction. Price 
is right, and good margin of profit. 
Be sure you have it during picnic
season.

Canadian Agents, GREEN & CO.,

Thirty years’ reputation.
* * *

Deserving its title—“the best”.
* * *

Large Bottles.

23 Scott St., TORONTO

EDMONTON
WAREHOUSE SPACE

TO LET
Best Storage in the West

One or Two Flats
Suitable for wholesale house or light 

industry, on spur track in 
wholesale section.

Shipments received for Storage 
or Distribution.

NICHOLSON & BAIN
DRAWER 42

EDMONTON, ALBERTA

Conserve Your Profits
Claiming all the excellencies under the sun 
for our Jams and Jellies would not make them 
excellent, and, luckily, shrewd grocers know it.

Shrewd grocers also 
know that our

Jams, Jellies
and

Marmalades
have proven their super­
iority to the next best 
brand, and that they are 
the preferred preserves 
amongst particular 

housewives. If you know the reasons for this 
preference, you know how to

Conserve Your Profits
If not—you ought to know.

The Belleville Fruit & Vinegar Co.
u ■ITEO

BELLEVILLE, ONT.
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) THE TELEPHONE
Is a companion, friend and servant combined.
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near- 
est office of

THE BELL TELEPHONE CAMPANY OF CANADA

British America Assurance Company
A. D. 1833

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo A. Cox, President W. R. Brock, Vice-President 

Robert Bickerdike, M.P., W. B. Meikle, E. W. Cox, Geo. A. Morrow, 
D. B. Hanna, Augustus Myers, John Hoskin, K.C., LL.D. 

Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C. 
Sir Henry M. Pellatt, E. R. Wood.

IV. f. Meikle, General Manager/ P. H. Sima, Secretary
CAPITAL $1,400,000.00
ASSETS.............................................................. 2,162,753.85
LOSSES PAID SINCE ORGANIZATION, 29.833,820.96

THE METROPOLITAN
Capital Paid Up

$1,000,000,00

Reserve Fund and KANI% Undivided Profits, 
$1,183,713.23

Every Department of Banking Conducted with Satisfac­
tion and Absolute Security

Accounts of I ndividuals, Firms and Corporations Solicited

SAVINGS DEPARTMENT
$ 1.00 or more opens an account. Interest allowed from 

date of deposit and compounded FOUR times 
a year. No delay in withdrawal.

ESTERN Incorporated 
1851

ASSURANCE 
• • • COMPANY.

FIRE

AND

MARINE

Head Office—TORONTO, ONT.
Assets over $3,570,000
Income for 1906, over 3,609,000

HON. GEO. A. COX, President,
W. R. BROCK, Vice President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

hotel directory

WINDSOR HOTEL
HAMILTON, BERMUDA

This house is pleasantly and conveniently!»* 
rated on the East side of Queen Street. The 
rooms are bright and cheerful. Every attention 
paid to guests. Billiards and Pool. Hot and 
cold water baths. A. McNlCOL, Prop.

ACCOUNTANTS AND AUDITORS

JENKINS k HARDY

HALIFAX HOTEL
HALIFAX, N.S.

HOTEL IMPERIAL ,"SLm“pl*
Steam Heated and Gas Lit 

GEO. W. WEBSTER, Prop., Swift Current, Saak.

BRITISH GUIANA
This first class hotel is most conveniently situ­

ated in the coolest and healthiest part of the 
city. Five minutes from railway station and 
steamer stal lings, and near to all principal public 
buildings. Cool and lofty bedrooms. Spacious 
Dining and Indies' Rooms. Billiard Room.

Electric light throughout.

WOODSIDE BOARDING 
HOUSE

Corner of Main and Lamaha Streets 
GEORGETOWN, DEMERARA.

Cool and airy Bedrooms. Excellent Cuisine 
Attendance qualified. Terms moderate. Elec 
trie Car Loop at gate of premises. Patronage 
Solicited. Manageress, E. Cottam.

OTTAWA, Ont. James K. Paisley, Prop.

THE GRAND UNION
The most popular hotel in

WINTER RESORT 
Queens Park Hotel

Port of Spain, Trinidad, B.W.I. 
JOHN McEWEN, Manager. For Rates, etc 

apply Trinidad Shipping and Trading Co.,
29 Broadway, New York.

VICTORIA LODGE
HAMILTON, BERMUDA

Mrs. J. F. SMITH Proprietress.

Opposite Victoria Park and Cedar Ave. 
Private Board $12 to $14 per week.

Open Nov. 1 Closes in May.

TEA;
Its History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This is a practical, exhaustive 
work containing valuable information 
about Tea. It should be in the hands 
of every enterprising Grocer and Tea 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description
6. Adulteration and Detection.
7. Testing, Blending and Preparing.
8. Chemical, Medical and Dietetic

Properties.
9. World’s Production and Con­

sumption.
10. Tea Culture, a Probable Ameri­

can Industry.
Mailed to any address on receipt of

Price $2.00 Postpaid
12mo. Bound in Cloth.

TECHNICAL BOOK DEPARTMENT

The Maclean Publishing Co.,
10 Front St. East, - • TORONTO. CAN

22
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OUR MOTTO » QUALITY FIRST.

BURLINGTON
BRAND

CANNED GOODS
Are Sound, Best Quality Fruit and Vegetables carefully 

processed in one of the largest, most modern and 
best managed factories in Canada.

Thete Goods are distributed over the entire Dominion and are appreciated everywhere.

Burlington Canning Co., Ltd., - , Ont.

«s- Money ^
CAN BE SAVED BY MEANS 
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphleta and Pull Particulars regarding the 
New Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION

W. H. BEATTY. President. 
W. C. MACDONALD.

ACTUARY.
J. K. MACDONALD,

MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.

Do You Want
any

TOMATOES
CORN

or other canned goods to carry you 
over till new pack goods arrive ?

We have a small supply left, but they are 
going fast.

If you need any, order now.
Will he glad to submit prices on application. 

All Standard Brands.

J. W. WINDSOR
MONTREAL

Sal

23
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Our New Table Syrup

named “GOLDENETTE”
(Sugar Cane Syrup)

is the acme of perfection in 
Syrup making.
Our years of experience and 
our whole reputation are be­
hind it.
A delicious wholesome golden 
syrup, extracted from the 
highest grade Sugar Cane, 
unequalled in flavor or quality.
Let us send you samples and 
prices, or ask your grocery 
traveller about it.

i-rti Free samples given with five case orders

Imperial Syrup Company
88 Grey Nun Street,

Montreal

The economic housewife demands WONDERFUL 
SOAP for a variety of reasons but chiefly be­
cause of its purity and goodness. The shrewd 
grocer features

Wonderful
Soap

for just as many reasons, but chiefly because 
it is a profit builder as well as an assurance 
of lasting reputation. The moral is—Feature 
WONDERFUL SOAP.

THE GUELPH SOAP CO.

\ V) v MWWU.V \
V ■ ' - X

1 DIRECTIONS

25 CENTS LA bOilt

Sell
The Best

That’s the idea that wins—that will make you 
successful—that will bind your customers to you.
Don’t offer any substitute, but sell

MathieiTs Nervine
Powders

Everywhere they are known as the best and 
safest remedy for headaches and all nerve 
pains (18 powders in every 25c. package).
Don’t let your holding of Hathieu’s Syrup 
of Tar and Cod Liver Oil run out just be­
cause it is not winter. Many people use 
it all the year round.

J. L. MATHIEU CO..
Proprietors, SHERBROOKE, P.Q.

80ÜDR0N
OWfllt DC

roiEDUKKUt

600 lira OIL

“It is the Leader
in Breakfast Foods”

one of Toronto’s leading family grocers 
wrote to his jobber, in re-ordering

Orange Meat
The only breakfast food that can 
truly be said to satisfy young 
and old—Its careful preparation 
from finest selected wheat, leaves 
no room for complaint—

Just now your customers will 
find it delicious with early 
fruits—

Ask your jobber-

CEREALS, Limited
KINGSTON, ONT.

24
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MATHEWSON’S
RED

VICEROY SALMON
Price $1.75 dozen

This salmon carries our personal 
guarantee to be equal to anything 
on the market. Every tin contains

The Choicest Red Salmon Procurable
We solicit a trial of this most excellent brand

Mathewson’s Sons
WH0U8M.E GROCERS

MONTREAL

RIVERDALE BRAND
Fresh Fruits and

Verdant Vegetables 
Properly Processed by

Modern Machinery and 
Daintily Dressed in

Lakeside Labels 
Produce Popularity and

Please Purchasers.
REMEMBERI BUY I 
RIVERDALE BRAND 
CANNED GOODS

The Lakeside Canning Co.
LIMITED

WELLINGTON ■ ■ ONTARIO

Pure Food is Essential 
to Good Health

Wagstaffe’s
New Season’s Goods
If you wish to secure some of these 

celebrated goods see your jobber early.

Wagstaffe Limited
PURE FRUIT PRESERVERS

HAniLTON, CANADA

...rxy

Diamond Brand
Maple Syrup

Twin Block
Pure Maple Sugar

Maple Cream Hearts
Marmalade, Jams,etc.

Sugars, Limited Montreal

: ill

till

;15l

25



THE CANADIAN GROCER

ATTENTION, PLEASE !
BULK TEAS

It is quite true prices are soaring away up.
All good teas are commanding high prices.
This is just the moment for the discriminating grocer.
The wise man will not be drawn into buying for low price merely.
Quality in the cup is the only test.
The grocer who discriminates and keeps his head is the man to win out. 
This is the man we cater to.
If you want tea for quality at prices to tempt the most critical, write us.

MINTO BROS., 55 Front St. E., TORONTO 
of "M ELAGAM A TEA" FAME.

A

LAy

The Proof oi 
the Coffee

IS IN THE TASTING.

Indulge yourself with 
a cup of “CAMP.’* Prove its 

delicious flavour, its refreshing and invigorating properties. 
Then be assured that this Coffee, which is so well worth 
drinking,sells easily and quickly, pleases your customers, and 
pays you a handsome profit. There’s something in that !

CAMP Coitee
Sole Manufacturers—

R. PATERSON & SONS, Coffee Specialists, Glasgow
AGENTS—ROSE & LA FLAM ME, MONTREAL

BE PARTICULAR.
about the kind of shoe polish you sell.
You would hate to sell anything that made 
your customers ill. Then

don't sell poor shoe polish
which ruins your customer’s shoes—lots 
of polishes do that.

SELL

2 in 1
instead. It contains no 
injurious acids. It pre­
serves the leather. It 
adds to the life of a 
shoe.

Your jobber has it. Mention The Canadian 
Grocer when you place your order.

Thé F. F. Dailey Co.
^LIMITED

Hamilton, Canada. Buffalo, U.S.A.

VOL CAN PLEASE
your customers every day, if you supply

“JAMES’ DOME”
the cleanest Stove Polish on the market. Always in season.

SORT UP YOUR STOCK.

W. Q. A. LAMBE & CO., Canadian Agent#.
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CATSUP
To enable you to give your customers a snap 
during the season when Catsup sells the best, 
we are making SPECIAL PRICES on

CHAMPION CATSUP, PINTS and QUARTS 
RED LABEL CATSUP, PINTS and QUARTS

Our travellers have full information. If they 
don’t call, write, wire or phone.

JAMES TURNER & CO,™ Hamilton, Ont.

Past Due Accounts.
We can assist you to convert 

these into Working Capital.
Intelligent and up-to-date at­

tention given to all claims en­
trusted to us.

Let us assist you.

The Beardwood Agency
Claims Collection» ana Commercial 

Report»

313 New York Life Bldg, MONTREAL

A Leak in the Till
is only one way of losing money. You can lose 
more by giving over-weight. One cent lost this 
way in one sale mighty soon means a dollar lost. 
The loss by over-weight

Can be Stopped by
giving correct weight—and no more. You are 
sure of having the correct weight when you use

Toledo Computing Scales
They save your money. Let us show you why 
you can’t afford to be without them.

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

Vinegar-White, CottelTs
The Vinegar that makes Trade and keeps it.

There are other Vinegars on the market, font for purity and delicacy of flavor
you’ll find none to surpass our

Pure Malt,
For table or pickling. Get a sample lot—NOW.

OUR ADDRESS

Warner Road, Camberwell, S.E., London, Eng.



THE CANADIAN GROCER

Grocery Clerks Pure Food Show
Retail Grocery Clerks Inaugurate Exhibition at Montreal—Large Attendance and Fine Enthusiasm Shown in th 

Number of Booths—The Stadium Only Just Large Enough to Accommodate the Crowds of 
Visitors—Descriptions and Photographs of Some of the Most Prominent of the Booths.

Montreal will soon become famous for 
its Pure Food Shows. Two very suc­
cessful events of this nature have taken 
place there in less than six months. In­
spired by the magnificent success which 
attended the exhibition held in the 
Arena under the auspices of the Retail 
Merchants’ Association, a second one 
was arranged for, under the auspices of 
the retail grocery clerks, and this was 
held at the Stadium, from the 1st to 
the 13th of July. The time of year was 
not considered by exhibitors to be a

ALBERT LACBOIX
President Grocery Clerks' Association and Mem- 

ber of Pure Food Show Committee.

bibition, and the exhibitors were .dsn 
quite satisfied on this score.

Many lines hitherto unknown were in­
troduced to the consumer, while goods 
which have been on the market for 
years were once more brought promin­
ently before the public eye. In ibis 
way much new trade was created. The 
goods shown will be in even greatei de­
mand than ever. The manufacture!. us 
well as the retail grocer, will reap the 
benefit, as goods that will successfully 
withstand the searching examination of

J. OLIER L'EVESQUE 
On the Committee of the Pure Food Show 

Exhibition.

during the exhibition and added variety 
to the programme. Whether this pro­
cedure is strictly orthodox in the con­
duct of a successful grocery exhibition 
is open to opinion, but it certainly had 
the effect of drawing big crowds, and 
this was, of course, the end desired.

A Large Attendance.
During the thirteen days of the fair 

the attendance was all that could be 
wished for, especially in the evening, 
but the large rink was invariably well 
filled. It is estimated from 15,000 to 
20,000 people attended the fair. On the 
whole, the attendance was considered 
very satisfactory by the committee 
which had the management of the ex-

J. B. E. POIRIER
Treasurer of the Association and on the Pure 

Food Show Committee.
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MAX CARTER
Secretary Montreal Grocery Clerk's Association.

good one, and this doubtless militated 
to some extent against the quantity of 
the exhibits, but quality was not lack­
ing and a number of representative firms 
excelled themselves in an effort to pro­
duce neat and attractive booths.

A departure from the plan followed 
by the first exhibition, was made by 
the introduction of vaudeville perform­
ances, which took place each evening

J. OMER DIONNE
Secretary of the Pure Food Show Exhibition.

J. A. JACOB
On the Committee of the Pure Food Show 

Exhibition.

28
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the manner in which the booths were 
l.ii.i out was artistic. A central row of 
booths extended the length of the rink, 
wail large Union Jack at one end and 
Hi. vaudeville theatre at the other. 
.Mound the sides were stands of uni- 
io;in size.

The Lighter Side.
Amusement was supplied in the form 

,,f ,i general programme of vaudeville 
turns and illustrated songs, many of 
which were of exceptional merit. A 
huge stage was built at the eastern end 
of i he l ink and as the crowds grew larg­
er and the exhibition progressed, the 
programme was doubled, and included a 
varied vaudeville performance.

Colonial Fluid Beef and Specialty Co. 
The Colonial Fluid Beef & Specialty 

Co had an exhibit of interest. This 
company, which was organized in 1901, 
lias gradually attained to an enviable 
standard of excellence.

Through its wise and progressive man­
agement it has in a few years placed 
on ,i sound footing a system of manu­
facturing several specialties, selected 
willi discrimination and prepared hv ex­
perts, -with a view to rapidly creating 
au interest in commercial and consum­
ing circles.

Besides the “Red Cross Fluid Beef,” 
the ‘ Culinary Extracts” and the “Col­
onial .Jelly Powders,” two other whole­
some specialties which have already 
created a favorable impression in C; na- 
dian households are the wonderful “O. 
K.” show blacking, and the “Colonial 
Stove Polish,” both equally popular be­
cause they are both labor saving and 
economical to the user ; moreover, they 
give results. The “OK” shoe blacking 
is coming to be classed amongst the 
staple goods because it is unique in 
value and quality. “Colonial Stove Pol­
ish' is of jet black which does not 
fade or change.
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Montreal Grocery Clerks’ Food Show—Perrin’s Biscuits and Confectionery.

Any success which has come to the of its business is directly due to the
Colonial Fluid Beef & Specialty Co. push, energy and pluck of its progres-
has been won on the merit of their sive management. This company won
goods. The rapid growth and extension first prize for the finest arranged booth

in the exhibition.

■^Oc-SST

Montreal Grocery Clerks' Food Show—Colonial Beef and Specialty Co.

Perrin’s Biscuits.
The name of I). S. Perrin & Co. is 

month by month becoming more prom­
inent in the eyes of the public, as a 
firm who manufacture biscuits and con­
fectionery hard to beat. This firm had 
a very tasty exhibit of their many 
lines, occupying a booth in the central 
part of the rink. One of the features, 
outside of its good qualities, was the 
attractive manner in which the goods 
were displayed. A large number of 
their 300 odd varieties of biscuits were 
on exhibition, special prominence being 
given to their standard seller, Sterling 
cream sodas. Newport chocolates and 
packages of five o’clock tea were also 
given a heavy showing. The exhibit is 
deserving of particular mention for its 
striking and neat arrangement.
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Comte Coffees.
With characteristic enterprise A. 

Comte <fc Cie were well to the fore wit h 
a great display of their various lines of 
coffee. The exhibit was located in a 
very busy section, being southeast of 
the main entrance down the centre row. 
This booth, throughout the exhibition, 
lived up to the highest standard, with 
two demonstrators hard at work an­
swering questions, and by visible proof 
establishing the quality of the Comte 
coffees.

The Comte firm specialize in coffees 
and they offer to the trade some very 
fine lines for the prices they quote.

The success at this booth was mainly 
due to the successful way in. which they 
handled the public. The merits of St. 
Marc, La Creole and Java Mocha cof­
fees were successfully shown. On al­
ternate evenings the coffee was given 
away in the form of ice cream soda, 
which, by the way, makes a very re­
freshing drink, and besides this, the dif­
ferent lines were sampled by the public 
to their heart’s content.

The booth was attractively decorated 
with red, white and blue hunting, and

THE CANADIAN GROCER

at the top of the booth, red, white and 
blue lights were prominent, giving it a 
very pretty appearance. This booth, by 
the way, took the second prize.

Comte & Co. are building up an en­
viable reputation for the splendid qual­
ity of their coffees, and trade is in its 
wake.
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Montreal Grocery Clerks’ Food Show—Moisons* Ale, Porter, Etc.
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Montreal Grocery Clerks’ Food Show—August Comte, Coffees.

Molsons’ Lines.
First you tasted Molsons’ India pale 

ale, and if you had not previously been 
acquainted with the Molson taste you 
would wonder at there being anything 
so pleasing and refreshing in the drink 
line.

The booth was built in the form of a 
pyramid of bottles and the decorative 
effect was supplied by the various lines 
put up by this firm, capped by several 
large shields, representing facsimiles of 
their handsome labels. The booth was 
situated in the northeastern part of 
the rink and showed first-class taste in 
construction. This firm have a very- 
large trade, their porter, India pale ale, 
etc., being noted for its excellent qual­
ity.

Eker’s Brewery.
Though not attempting to make any­

thing in the shape of an exhibit at the 
food fair, Ekers’ Brewery, manufactur­
ers of the well-known brand of pale ale 
which bears that name, also the re­
nowned Bohemian lager, did some good 
advertising for their products at the 
exhibition. At the back of their booth 
was exhibited a large facsimile of their 
pale ale label, whilst below, illuminated 
with special electric lights, was the 
label of the Bohemian lager. Barrels 
of these refreshing beverages were kept 
on hand and a liberal supply dispensed 
in the way of samples to the thirsty 
ones who visited the exhibition on the 
hot July evenings.

The Canadian Brewing Company fol­
lowed the same plan on the opposite
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Montreal Grocery Clerks’ Food Show—Laporte, Martin & Co.

Roods was dressed in a very attractive 
manner. Outside of this, however, qual­
ity predominated. Such lines as Hia­
watha mineral water, on view on the 
north side of the booth, certainly com­
pare favorably with anything of their 
kind on the market. This water is sold

Leon Fontanel & Cie.
At the west end of the building, in a 

prominent central stand was located a 
fine display of the high-class lines of 
which Leon Fontanel & Cie. are agents. 
No one who tasted the dainty biscuits 
handed out at the booth, went away
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Marseilles. In Liege, too, in 1905, they 
were again out of reach of competition.

Attractive literature was handed out 
to the many visitors at the booth, ex­
plaining facts about all their other 
lines on exhibition, notably a fine dis­
play of French wines.

y--.-

'

side of the Stadium, illustrating their 
labels and demonstrating their goods to 
the satisfaction of all connoisieurs.

Laporte, Martin & Co., Limited.
As will be seen from the accompany­

ing photograph, the booth in which La­
porte, Martin & Co. displayed their

in the standard size bottles, and can 
be secured in either still natural wa­
ter or aerated. Many other lines, of 
which this firm are agents, were also 
to the fore, including malt extract, 
Mitchell’s Scotch whisky, and Sir 
Thos. Lip ton’s tea.

without being convinced that this line 
was as good as anything on the mar­
ket. Pernot biscuits, for which the firm 
are Canadian agents, w'ere awarded 
Grand Prix at Hanoi in 1902, and again 
in 1904 captured the same honor at St. 
Louis. In the year 1906 they were 
judged beyond competition in Milan and
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John Roach, Arthur, has added a 
stock of general groceries to his grain, 
flour and feed business. Mr. Roach is 
a large dealer in grain and has a big 
elevator in Arthur. He recently sold 
his flax mill there. At the last elec­
tions for the Commons he contested the 
constituency in the Liberal interest and 
made a strong run. Mr. Roach is pub­
lic spirited and is a good man for his 
town.

C. A. Chouillou & Cie.
A tasty exhibit was that of the pro 

duct of ('. A. Chouillou <A Vo. This 
linn are Canadian agents for Lessive 
Phoenix washing powder. The booth 
was in a prominent location, being sit­
uated in the middle of the centre row. 
The decoration was of red, white and 
blue hunting. Samples of Lessive 
Phoenix washing powder were cheerful­
ly given out In the demonstrators. 
Chouillou & Co. have a good thing in 
Lessive Phénix, and know how to push 
it along.

Charles Gurd & Co.
A splendid exhibit of aerated waters 

was made by this firm at the extreme 
end of the centre row. Here were 
shown the various lines manufactured. 
Among the leading varieties might be 
mentioned ginger ale, Caledonia mineral 
water, cider, ginger beer, and, in fact, 
all of the well-known lines which this 
linn manufacture.

The exhibit was in the form of two 
pyramids, the decorative effects being 
supplied by the goods on display.

The committee which had the man­
agement of the exhibition were : Al­
bert Lacroix, president ; (). Dionne,
secretary; J. 13. E. Poirier, treasurer ; 
A. Quesnellc, Jos. Levesque.

Lambert’s Syrup.
At the present day Dr. J. O. Lam­

bert's syrup is well known, still it was 
given another large boost of publicity 
at the food fair just concluded. The 
(inn had a nice display on the southern 
side of the rink. Besides small bottles 
of the syrup, with circulars explaining 
to the public the merits 'f the article 
were given out by the demonstrators, 
anil as a result, owing to the good 
qualities of the remedy, Pr. Lambert

Montreal Grocery Clerks’ Food Show—Leon Fontanel & Co.

may rest assured that he has made 
many new friends by his demonstration 
at the food show. The syrup is very 
highly spoken of for coughs, colds and 
all lung affections.

Joseph Lamoureux & Cie.
A very artistic booth was that occu­

pied by Joseph Lamoureux & Cie. It 
was situated on the north side of the 
rink and was arranged in a manner 
which showed the time and labor spent 
upon it. A few of the most prominent­
ly displayed lines were, Kings brand to­
mato catsup, King and Eagle brand 
jams. Other lines of jam were also on 
exhibition. Samples of the jams were 
given out on biscuits to the public and 
proved a successful way of demonstrat­
ing the lines. Taken altogether, this 
firm should be pleased with the show 
in general. In addition to the goods 
exhibited, the firm manufacture a splen­
did line of pickles, which have a large 
sale.

Montreal Grocery Clerks’ Food Show—C. A. Chouillou & Co., Phénix Washing Powder.
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GROCERY NEWS PROM’
ATLANTIC TO PACIFIC

IN THESE COLUMNS THE GROCER IS IN TOUCH WITH THE TRADE 
IN EVERY PART OF CANADA.

CONTRIBUTIONS ARE INVITED FROM MERCHANTS IN SMALL 
PLACES OR WHERE THERE IS NOT A REGULAR CANADIAN GRO­
CER CORRESPONDENT.

PETERBOROUGH.
Many of the local merchants are com­

plaining bitterly about the treatment 
I hey receive at the hands of the Can­
adian Express CompanySpgd the Grand 
Trunk Railway. The greatest kick is 
about t he service to Lakefield, and both 
I he companies are included. So high 
are the charges, that the merchants have 
invented several schemes for beating the 
express and railway people. One man, 
x\ ho sends a great deal of stuff up for 
summer residents at Stoney Lake, does 
all his parcels up in one big bundle, and 
has the purchaser, who usually goes up 
on the. same train, have it checked. 
Each passenger is entitled to carry over 
Jilt I pounds of baggage, and the com­
pany is held responsible for the hand­
ling and delivery of the goods. Before 
ibis the people used to put their own 
stuff on the train and take it off again, 
hut the transportation people put all 
the parcels they could in the express 
car and charged fur carrying them. Now 
the railway has to handle the stuff for 
nothing and look after it as well.

The merchants generally are anxious­
ly looking forward to the time when the 
street railway extends its lines to the 
lake, or the Dominion Express Co. gets 
a connection with the lake. The street 
railway will build a line to Lakefield as 
soon as they can cross the river, and they 
are waiting for the city to build a new 
bridge at Hunter street.

The only grocer in the city who is 
taking the Thursday half-holiday is Jas. 
If. Bell, secretary of the Retail Mer­
chants’ Association. He closed his 
store the first Thursday in July at one 
o’clock, and will give his clerks a rest 
during the balance of the season.

A week ago W. J. McCallum sold his 
large and prosperous restaurant busi­
ness to McEwen Spence, formerly of 
the Homewood Sanatorium staff at 
tiuelph. Mr. Spence is now in full 
charge and is doing a good business. 
Mr. McCallum was in business here for 
sixteen years and worked up a very 
large trade and made many friends. He 
h;\s retired, and will reside on Gilmour 
street.

The fruit dealers report a very large 
trade this season, especially in foreign 
fruits. Thé local strawberry crop was 
very small, and only once did they sell 
at three boxes for a quarter. Two for 
a quarter was the ruling price. Bananas, 
oranges and imported plums, pears and 
peaches are selling well.

Many of the grocers are taking a keen 
interest in window display this season.

S. A. Oke and R. A. Dutton, two large 
wholesale and retail fruit dealers, fre­
quently have very attractive displays of 
fruit. E. F. Mason’s three grocery 
stores usually look well and the majority 
of the other grocers are paying more

attention to this branch of their busi­
ness. None of them, however, have en­
gaged a window dresser and store de­
corator, but if they continue their pre­
sent up-to-date methods it will come to 
that before long.

GALT.
Galt, July 16.

The grocery business in Galt is exceed­
ingly brisk at present, owing largely to 
the berry season being at its height. 
The crop in this district has been very
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large this year, but at no time has the 
supply been equal to the demand. The 
price reached was never lower than ten 
cents per box, and at this figure the 
supply, x was inadequate. Owing to the 
late1 spring, the season did not last as 
long as usual, and when the berries did 
arrive, the demand was almost unpre­
cedented. The grocers report an im­
mense sale of sugar, and state that the 
sale of that commodity has been much 
larger than in previous years.

California peaches, pears, plums, and 
other small fruits are coming in in large 
quantities and find a ready sale at very 
fancy prices.

* *
*

The raspberry crop is said not to be 
exceptionally large, but whether or not 
the producers are spreading the report

for the purpose of keeping up prices is 
not known, but it is strongly suspected 
that such is the case.

* * *
The continued warm weather has re­

sulted in a big demand for lemons, and 
many merchants are complaining that 
they cannot receive their shipments fast 
enough.

* »

It now appears that the Hawkers and 
Peddlers Bylaw, which has been passed 
in so many Ontario towns and cities, is

Montreal Grocery Clerks' Food Show—Curd's Aerated Waters.
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illegal. Two cases of appeal which were 
heard in the Division Court against 
judgments of magistrates in Beamsville 
and Galt were allowed and the convic­
tion quashed. The quashing of the con­
viction necessarily means that the bylaw 
is invalid, and that towns in which they

were in force are now open to the tra­
veling gentry.

Messrs. T. L. Rutherford and F. L. 
Hamilton, president and secretary, re­
spectively, of the Galt Retail Merchants’ 
Association, who prosecuted the tran­
sient trader who was fined in Galt, but 
whose appeal was subsequently allowed, 
were interviewed by your representative.

“Yes,” said Mr. Rutherford, “it ap­
pears that the bylaw is invalid.” The 
facts of the case are that the bylaw ap­
proved of by the Ontario Legislature 
contains a section stating that the pen­
alty for an infraction of the bylaw 
shall be a fine or imprisonment for six 
months. The judge in the Toronto 
court held that the town council had 
exceeded its authority, in that a Do­
minion Act states that no town or city 
council has power to impose a penalty 
exceeding twenty-one days imprison­
ment. Mr. Rutherford was asked what 
action the association in Galt would 
take and he replied that the council 
would be petitioned to amend the bylaw' 
in accordance with the recent decision 
handed out at Toronto. “We anticipate 
no difficulty in having the bylaw amend­
ed as we require,” he concluded.

* t *

The dry goods clerks held a very en­
joyable picnic at Victoria Park, Berlin, 
on Thursday afternoon. A number of 
grocery clerks attended and were 
heartily entertained by their brothers- 
in-arms.

• »
*

The clerks in Galt are endeavoring to 
have the Main Street merchants close 
their stores from three to six o’clock 
on Wednesday afternoon, Aug. 6, being 
the first day of the Old Boys’ Reunion,

in order to give them an opportunity of 
witnessing the Eastern League baseball 
game between Toronto and Buffalo, 
which will be played here on that date.

• »
*

“We will be glad, indeed,” said a 
Main Street merchant to-day, “when

the fruit season Is over. While it is 
true that it is profitable to us, it is 
certainly the cause of a lot of worry 
and trouble. Spoiled fruit, delayed 
shipments, etc., are no small matter.”

INGERSOLL.
Although the wholesale price of sugar 

has dropped ten cents per hundred, there 
is practically no difference in the retail

prices. The wholesale reduction, how­
ever, was speedily taken advantage of 
by one grocery firm last week. They ad­
vertised special prices in sugar and for 
the week only offered it at $4.85 per 
hundred. It being the commencement of 
the preserving season, many took ad­
vantage of the price, and a thriving 
trade was done, not only in the sugar, 
but in glass jars, fruits, and in fact the 
entire line of groceries.

Strawberries last week did much to 
swell the trade of the grocers. The de­
mand for them was very keen and the 
merchant who was fortunate enough to 
arrange ahead for a large quantity did 
a good stroke of business. The general 
price last week was three boxes for a 
quarter, but this week the supply seems 
to be more limited and they are now 
selling at ten cents a box, straight. It 
is thought that this week will about see 
the finish of the crop. The weather has 
been id^al for ripening the berries and 
the season in this vicinity will be short­
er than usual.

* . *
Local grocers report that they have 

difficulty in obtaining cherries. Of the 
small fruits, none are more popular than 
cherries and none are more scarce in 
this section. Practically all that are to 
he had are brought in and the price is 
usually higher than the average person 
feels that he can afford. Not many 
years ago a considerable quantity of 
cherries was grown in this county, but 
the black knot wrought havoc with the 
cherry trees, until at the present time 
there is scarcely any of the home-grown 
fruit to be had.

* •

The merchants of the town should be 
benefited to a great extent by reason of 
the arrangement which the Ingersoll

Telephone Company has made with thf 
Burgessville and Harrietsville Compan­
ies. The local company has made con­
nections with these two lines, which 
will give their subscribers the oppor-

Montreal Grocery Clerks* Food Show—Joseph Lamoureux. Jams, Pickles, Etc.

Montreal Grocery Clerks’ Food Show—Dr. Lambert's Patent Medicines.
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hiiiity of talking to about four hundred 
liners in the two districts mentioned.

I jie telephone is now indispensable in 
business, and the advantage of being 
i,le to reach such prosperous agricul- 

i m al districts by ’phone will be readily 
inparent.

* * *

| lutter, which has been somewhat 
-, nice since early spring, is now coming 
in more freely, and the prices have 
dropped. Creamery of guaranteed qual­
ity is to be had at twenty-live cents per 
pound, while another brand, much in 
favor, is selling at twenty-eight cents 
per pound.

• . *
*

The merchants are always interested 
in the industrial development of a town 
or city and at the present time the mer­
chants here, as well as the citizens gen­
erally, are wondering if Ingersoll will 
be the location of a large American 
linn who have in contemplation the es­
tablishment of a branch factory. If this 
town is selected many benefits should 
accrue to the merchants. The firm in 
question are manufacturers of articles of 
steel and of course skilled labor would 
he employed and high wages paid. As 
noted in last week's Grocer, the Board 
of Trade is dealing with the matter. 
Representatives of the company, accom­
panied by Charles L. Bailey, of Toronto, 
have been here and they expressed them­
selves as being well pleased with the 
sites they were shown, as well as with 
the town in general.

WOODSTOCK.
The first Wednesday half-holiday of 

I lie season was observed by local busi­
ness men last Wednesday, and will be 
continued during the months of July and 
August. Most of the merchants closed 
uii and went fishing or panicking or holi­
daying in some other way, and likewise 
their clerks. The grocery stores all 
dosed. It is a fact worth noting, that 
grocers are usually in line in any move­
ment of this kind. They realize the 
benefits of a weekly half-holiday, and 
are broad-minded enough to see the ad­
vantages to themselves and their em­
ployes of knocking off work occasion­
ally. No financial loss is thereby oc­
casioned, for what a person does not 
buy one time he will another, at least 
in the orocery line. The drygoodsmen 
did not close, with the exception of Aid. 
T. A. Forman, who shut up his store, 
and advertised a special sale, of twenty 
per cent, discount on all goods, for the 
three hours of Wednesday morning, from 
nine to twelve. He deserved to attract 
■ large trade, and succeeded.

The hay crop is being gathered in 
inis week, and the sweet smell of fresh- 

> cut clover prevails in the Oxford 
• iistrict. The crop, according to reports 
i mm all sections of the county, is quite 

p to the average. It picked up wonder- 
dly after the cold and backward wea- 

| lier of the early spring.
The strawberry season, which is just 

insing, has been a good one, fully up 
■"• if not above, the average of other 
cars. Immense quantities of the lus­

cious fruit were brought to the Wood- 
ioek market and to local stores from 
II sections of the county, and all found

a ready sale. The quality this year 
was exceptionally good, the berries be­
ing large and fine.

GUELPH.
Guelph, July 16.

Last Saturday was not a good busi­
ness day in Guelph, the farmers being 
busy getting in their hay and also on 
account of the A.O.U.W. excursion to 
Toronto and the Falls, which took a 
large number of citizens away. The 
market was comparatively deserted by 
11 o’clock.

Potatoes were scarce on the market, 
but for all that, several of the whole­
sale dealers have plenty yet, in fact they 
have all lost considerable money on the 
last cars brought in. They are only 
asking 85c. a bag, for a pretty fair sam­
ple at that. The new potatoes sell fair­
ly well at 50c. a peck. H. Walker &l 
Son brought in a car of new ones that 
were tine samples. The first Hamilton 
and Guelph potatoes were on the mar­
ket here Tuesday, and sold at 50c. a 
basket. The first raspberries arrived 
Tuesday arid are selling from 15c. to 
17c. a box. Strawberries still continue 
to be the best paying of the small 
fruits, good stock selling wholesale at 
10c. a box, and retailing at 15c. or 2 for 
25c. But it seems funny to me to see 
one grocer paying a dealer $3 for a 
crate of berries and others buying the 
same berries from the same man and 
only paying $2.25 a crate. Is it the 
fault of the grocers or the wholesaler 
or our system of buying ? I think it is 
the grocers’ own fault because one is 
afraid of another and does his business 
on the quiet. The dealer is just as foxy 
and thinks “I got so-and-so from the 
other fellow” and raises his price near­
ly every time. Sometimes he is taught, 
but not often.

Mr. Alex. Thompson, the popular 
traveler for Bean & Westlake, Wood- 
stock, is taking a week’s holidays here 
this week.

Mr. A. M. McLaren, grocer, has just 
installed in his store an up-to-date Na­
tional cash register. It is a beauty.

One of our local dealers, in his hurry 
to get his berries home from the mar­
ket on Saturday morning early, left his 
profit on a crate or two on the street 
car track. No one seemed to have nerve 
enough to go and pick them up, so they 
were soon scattered under the horses’ 
feet.

The first half-holiday was not a suc­
cess as far as the clerks were concern­
ed. The rain prevented the excursion to 
Hamilton from being a success, and it 
hardly paid expenses. But we may have 
better luck next time, boys !

This is circus day, and although the 
circus is not supposed to be an A1 ag­
gregation, the farmers are beginning to 
come in to see the elephant, and the 
grocers will be able to sell a few more 
peanuts and buns.

HAMILTON.
Hamilton, July 17.

The strawberry season has closed in 
this burg,- and it was short and sweet. 
The high price put the fruit beyond the 
figure where ordinary people could buy 
it for preserving. The average price 
was from $2.25 to $2.50 a crate of 24 
boxes, the jam and canning factories 
setting the pace at a higher figure than 
ever before, so the possibilities are that 
our grocery friends will have to pay a 
fancy price for canned berries when they
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go on sale. The first raspberries are 
in and were quoted at 20c. a box. They 
are also a very poor crop in this vicin­
ity ; in fact, the outlook is for all fruit 
to be scarce and dear, with the possible 
exception of peaches, which now give 
promise of a large crop. Georgia water­
melons are selling freely. Imported to­
matoes this year have been very poor 
and very little money has been made 
out of them by the grocery trader. For­
eign fruits and vegetables are becoming 
quite an item with the grocers here and 
it' would not be a bad idea if they were 
to make an effort to get control of the 
business, and arrange in some way to 
prevent the Italians and Greeks from 
peddling from door to door. The pub­
lic might be educated along the lines of 
cleanliness and fair dealing ; as the con­
ditions that surround these foreigners 
are simply disgusting—huddled together 
in droves in small tenement houses— 
subsisting on black bread and beer, they 
do not make desirable citizens. During*" 
the hot summer weather consumers of 
foreign fruits should be a little more
careful of the source of supply. These
Italians seem to fall into the fruit busi­
ness like the Hebrew into the rag and 
bone line.

Some time ago the question of the 
weight of a bag of potatoes was men­
tioned in your paper, and I see the 
question was brought up at the Retail 
Merchants’ convention. Why not ask 
the readers of your paper to send in 
their opinions and let the Government 
set a standard for the whole country ?

Mr. E. Hazell, of Hazell & Dawson, 
who has undergone an operation for ap­
pendicitis, has fully recovered and is 
back at the old stand, with his old 
smile.

Grocers throughout the city will be 
pained to hear of the sudden illness of 
Mr. James Price, the popular city tra­
veler for Lucas, Steele A Bristol, and 
hope that he may soon be around again, 
as we cannot spare Jimmy yet.

NEW BRUNSWICK.
Edward M. Ganong, a leading grocer 

of St. Stephen, who has been in failing 
health for some months and had recent- 
been receiving treatment at Saranac 
Lake, died at that place on Sunday, 
June 30. He was a native of King’s 
County.

John B. Robinson, who was a promin­
ent merchant in SL, Stephen for many 
years, but had retired from active 
business some years ago, also passed 
away on Sunday.

Tenders for the General Public Hos­
pital supplies have been awarded to 
James Collins and M. & 11. Gallagher, 
for groceries; for meats, to O’Neill 
Bros.; for milk, to A. E. Macaulay, and 
for bread, to Hygienic Bakery.

The steamship Sobo arrived in port 
July 2 from Liverpool, (G.B.) and re­
placed the steamer Olenda on the West 
Indian, route. The Sobo sailed on July 
3 for Bermuda, Windward Islands and 
Demerara, via Halifax, with a good 
general cargo.

The value of exports to the United 
States through the port of St. John 
for the quarter ending June 30, 1907, 
was $760,224.24, as compared with 
$633,139.64 for the corresponding period 
last year, showing a' gain of $133,064.60 , 
for 19ff7. The exports of wood pulp and . 
American lumber are larger this season 
than ever before.
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Our Leaders
Piper Heldsieck Champagne

Dry or Extra Dry. The King of Wines has conquered 
the world’s favor by its exquisite flavor. Sparkling, foaming, deli­
ciously bracing. The unexcelled favorite of the true connoisseur.

Cardinal Champagne
This celebrated brand of the Golden Dew you will find in 

almost every first-class hotel, bar and restaurant. The best 
Champagne to be had for the price.

Brandy, Ph. Richard
The old reliable brand. A genuine Cognac by an exqui­

site flavor, improved and ripened with by and distilled by 
experts from the pure juice of the famous Charente District 
Vineyards.

Miller High Life
The best Milwaukee Beer. Wholesome, pure, delicious, 

refreshing—it’s a beer for refined people.

“Hiawatha”

Pure, effervescent, richly mineralized table water, has easily 
won over all its rivals. The great favorite everywhere.

Ask For Quotations

Laporte, Martin & Co.
Limited

Wholesale Grocers - - Montreal
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“Bowlby”

STRAWBERRIES
Preserved and In Syrup, 2s.

“Little Chief” —- “Simcoe” 
per dozen, $2.25

STRAWBERRY JAHS

“Thistle

Crosse & Blackwell, - Is. glass jar
Batger & Co. - - Is.
Millar & Co. - - Is.

FOR CAMPING
Finest Quality Chicken Soup, 2s. per dozen, $1.75

Boneless Turkey, ( < 1 c 2.90
Boneless Chicken, c i L i 2.90
Boneless Duck, ; < i C 2.75

A BARGAIN
125 Doz. Tomato Catsup, 2 lb. tins, per doz. .75

All goods guaranteed. Order at once.

THE BALANCE OF OUR TABLE FIGS
Glove Size,.................................................. .per doz. .95
Layers, 2%. inches, 10-lb. box, per lb. .06 Va,
Layers, 2/ inches, 10-lb. box, per lb. .07/2

FULL LINE OF CANNED GOODS
GOOSEBERRIES, LAWTONBERRIES, RED, WHITE and BLACK CHERRIES, RED and

BLACK CURRANTS, at very attractive prices.
Singapore Pines, 2l/s., “Whole”

choicest and finest quality, per doz. $1.80
We have several other lines of goods, with interesting prices. We have a large and well assorted stock of
MINERAL WATERS, IMPORTED GINGER ALES, IMPORTED LAGER, 2% Alcohol

All in bottles. Let us hear from you.

L. CHAPUT, FILS & CIE
WHOLESALE GROCERS and IMPORTERS of TEAS, WINES and LIQUORS

MONTREAL
Drink Pabst Blue Ribbon
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VICTORIA, B.C.
Everything is in full swing for the 

annual merchants’ picnic. The commit­
tee report good progress. All mer­
chants are assisting, and from present 
appearances this will be the largest af­
fair of its kind ever held in the city. 
Previous years, last year excepted, the 
different trades have each held a picnic 
of their own, but now the merchants all 
join together and make one grand day 
of it, which seems to be more satisfac­
tory all round. This of course is quite 
a big undertaking, but with good men 
on the committee the event is carried 
along very successfully.

The picnic will be held this time on 
July 25th, at Langford Plains. Last 
year the great attraction was a tom­
bola list of over 300 prizes. This 
proved a great attraction, for everyone 
who bought a ticket had a chance in the 
tombola, even if they did not attend the 
picnic, so by this means a number of 
persons were induced to purchase tick­
ets who otherwise would not have done 
so and as this is the way the commit­
tee derive their revenue it is a point of 
importance. A substantial prize is al­
ways offered for the one selling the 
greatest number of tickets previous to 
the day of the picnic.

* , *

Grocers here all report business ex­
ceptionally brisk and also that experi­
enced help is very scarce.

* *
*

The grocers’ exchange is taking up the 
question of the wholesalers supplying 
hotels and restaurants and retail trade. 
This is a live issue here and will prob­
ably create some friction. It has al­

ways been the custom here for the 
wholesale houses to supply the hotels, 
etc., not only in large quantities, but 
also with little trivial orders, a pack­
age of this, and a couple of tins of 
that, and so on. Now, even to the un­
interested observer, this surely does not 
seem fair, and even the majority of the 
wholesalers claim that they don’t want 
this class of business, and would be 
glad of an excuse to stop it, but they 
want one and all to fall in line.

* *

Geo. E. Munro, who for some years f 
has conducted a fruit and commission ’ 
business, has sold out to Patterson 
Bros.

* *

One of the most interesting events 
among the grocers of this city at the 
present time is the liquor question. A 
number of the leading grocers hold a 
bottle license and for years have con­
ducted a grocery and liquor business 
together. For some time past there has 
been a movement on foot to either do 
away with the license or compel the 
grocers to conduct their liquor business 
entirely separate from the grocery de­
partment. It seems that this measure 
has passed the city council and will be 
enforced in the near future. This is 
causing considerable agitation among 
the grocers, and just what the outcome 
will be it is hard to prophesy.

• *
*

Butter has advanced in price again, 
and fresh creamery is retailing at 40c 
per pound. The season has been so dry 
and farmers find feed very scarce, and

many predict still higher prices on all 
farm produce.

• •
* ■

Sugar has dropped 25c per 100 pound- 
within the last two weeks. Competition 
is the cause of this. Some Scotch and 
China sugars have been brought in and 
as the British Columbia Refinery is de­
termined to keep all outsiders awa\ 
from here, in all probability we will 
see still lower prices.

LONDON.
The retail grocery stores of London 

will be closed all day to-morrow, ai- 
cording to announcement, but if the pro­
gramme mapped out for Toronto to 
morrow is carried out to the letter, it 
is doubtful if they will open again foi 
the rest of the week. The local whole 
salers have some surprises in store foi 
the excursionists en route and on ai 
rival in Toronto, and the big food pro 
viders of the Queen City have prepared 
a lot of enjoyment for the Londoner.. 
which it would be impossible for any 
ordinary man to take in in one day 
Something must give way or either tin 
Toronto hosts must call off some of the 
feasting and sightseeing or the Forest 
City men must make up their minds for 
a time such as they never before expeii 
enced. The demand for excursion ticket s 
is great and the indications are that the 
crowd will be a record one.

Little is heard of the Niagara Fall , 
excursion. Bills announcing the event 
are out and as the Falls is always >a 
popular spot, there is no reason why the 
event should not be a success. But it 
will not be the “Grocers’ Excursion, '

It keeps us busy just now looking after orders for

pess

Summer Outing Goods
Most complete line in the city. Be sure and 

place orders early for

Old [' ' ad Canned Goods
We handle exclusively this Brand.

5. J. CARTER & CO.
58 McGill Srteet, Montreal

WE CONTEND THAT

The Busy Man’s Magazine
IS the best publication in the magazine line. But don’t 
take our word for it. Read the unsolicited opinions of 
its subscribers—

44 I consider The Busy Man’s Magazine the best I have yet come in 
contact with.” Henry Wilson, Toronto.

41 It is the most interesting publication of its kind I have ever 
subscribed to.” G. F. Haworth, Toronto.

“There is no better printed in the world to-day for busy men.” 
B. T. Fetch, Regina, Sask.

“Your magazine is the best I have ever had the privilege of 
perusing.” S. W. Wynn, Yorktown.

44 We would not like to miss the future copies of The Busy Man’s 
Magazine.” Ingersoll Packing Co., Ingersoll.

441 am pleased to say that each number is becoming more valuable 
and interesting.” A. B. Musselman, Berlin.

441 am more than pleased with my investment in The Busy Man’s 
Magazine, believing it to be the best magazine I have had the pleasure 
of perusing.” A. B. Burrell, Amigari.

“ I have been delighted with the Busy Man’s Magazine. The 
articles are well chosen, are concise and ably written. For a busy man 
I know of no other magazine that will compare with it.” Geo. Ander­
son, Toronto.

“The articles in The Busy Man’s Magazine are just what we want, 
short and so well written that a busy man can afford time to read them 
and feel benefited for the short time given to each article.” Wm 
Thoburn, Almonte.

We wish to give you further proof of the value of 
the BUSY MAN’S. Send us a postcard, giving your 
address and we will send you a sample copy.

Bear in mind every timely, interesting and instruc­
tive article appearing in any of the cùrrent magazines 
and periodicals appears also in the BUSY MAN’S— 
a hundred magazines for the price of one.

WRITE US TO-DAY

The Busy Man’s Magazine
TORONTO
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notwithstanding the advertisements of 
the promoters.

While this picnic at the Falls is being 
carried out on the 24th inst., numbers 
of the Retail Grocers’ Association will 
have an opportunity of witnessing a 
baseball match at Springbgnk between 
the grocers and their clerks, which will 
take place during the afternoon. Pre­
sident Happy Ranahan will hand out 
curves and other delicacies on behalf of 
the grocers, and Andy Crawford, ol 
Scandrett Bros.’ will officiate in a simi­
lar capacity for the clerks. During the 
afternoon a 100-yard dash for the cham­
pionship of the grocery trade will be 
run between Tom Longboat McCormick 
and Dick Wood. Betting shows the lat­
ter to be a slight favorite, although 
Mac is talking many of the sports his 
way.

Retailers report business very good. 
Sugars are unsettled, and the demand is 
much lighter than desired. This is ac­
counted for by the fact that berries 
keep high in price. Currants continue

Montreal Grocery Clerks' Food Show—Canadian 
Brewing Company.

firm, with prospects of lower prices in 
the near future. Meanwhile wholesalers 
are buying from hand to mouth. The 
rice market is rising and firm. The 
prospects for Valencia raisings are 
good. As the delivery of the new fruit 
is two months off, brokers are endeavor­
ing to clear off last year’s goods. Low­
er qualities of teas are advancing and 
fine grades are firm.

The grocery travelers of London, like 
those of Toronto, Hamilton, Brantford, 
and other Ontario cities, will have their 
annual vacation a week earlier than in 
former years. This year they will all 
come in from the road at the beginning 
;f the last week of July and remain in 
lor two weeks. The setting apart of a 
dated time for the holidays of all gro­
cery travelers was certainly a good idea.

BELLEVILLE.
Out of the ten aldermen composing 

nus city’s council no less than three 
ne prominent grocers, and with regard 
to their ability it is only necessary to 
state that each one of them is this 

Par honored with the chairmanship of 
important committees. First there is 
tlderman William Panter, eldest son of

John Panter, who has conducted a gro­
cery business here longer - than any oth­
er man in the city, and that is nearly 
half a century. He has not missed a 
day from business through sickness 01 
any other cause in years. Alderman 
Panter is chairman of the public works 
committee, one of the most important 
in the council. He has been a member 
of the council for many years, although 
practically a young man yet, and he is 
seldom elected lower than second man 
on the poll. He will be mayor before 
long.

Next in order comes Alderman Alfred 
McCrodan, who conducts one of the 
largest and most successful grocery 
businesses in the city, on the corner of 
Front street and Victoria avenue. He 
is the popular chairman of the fire com­
mittee and is a great favorite with the 
fire laddies. He does a big city and 
country trade. He is a young man, not 
over 36 years of age, and has been an 
alderman for several years, but says 
this year will be his last, as his busi­
ness needs all his attention.

Last but not least comes Alderman 
A. G. Vermilyea, who has for over a 
quarter of a century conducted a thriv­
ing grocery on West Bridge street. He 
is chairman of the waterworks commit­
tee and finds time to look after his de­
partment with ability. This doughty 
alderman is, incidentally, the owner of 
a handsome driving horse and is an en­
thusiastic horseman.

From the above it will be seen that 
the citizens, who elect the aldermen, 
have much confidence in the ability of 
the grocer fraternity. Is there another 
council of ten men that can produce 
three up-to-date grocers ? How about 
you, Kingston ?

* *

This week saw the last of the straw­
berries for this city, and taken alto­
gether the crop was not nearly as large 
as was expected. The berries were good 
but the price never went below 10 cents 
per box, and then they were sold by the 
crate. The average price was two boxes 
for 25 cents. Cherries are an immense 
crop and they are being preserved in 
large quantities, instead of strawberries. 
They sold at three boxes for 25 cents.

The Belleville Fruit & Vinegar Works, 
a new concern which began business 
about a year ago, have converted thous­
ands of boxes of strawberries and cher­
ries into jam and jelly and employ a 
large number of hands. Bert Frederick 
is manager of the company, which is 
composed entirely of local men, and he 
predicts good prospects for the season. 

* •

Large quantities of early peas arc 
coming into the local canning factories 
and the crop could hardly be better, the 
recent copious showers coming just in 
time to save the situation. The late 
peas are also looking well, and corn is 
comine along all right. This is the home 
of the celebrated Queen brand of canned 
fruit and vegetables.

One prominent grocer imported sev­
eral hundred boxes of strawberries from 
St. Catharines, which, he says, he se­
cured cheaper than he could here.

All the grocers report business good 
and are delighted with the outlook.

* •

White & Co., of Toronto, disposed of 
a carload of bananas here one day last

39’

week to the different merchants, the 
consignment being in charge of John 
McVeen.

Charles Cherry, traveler for rIod- 
hunter & Mitchell, coffees and spices, 
was a caller on the trade Monday of 
this week.

Market prices here the past week were 
—Fresh eggs, 16 to 17c.; dairy butter, 
25 to 27c.; potatoes sell at $1.40 to $1 .- 
50 per bag.

STRATFORD.
The strawberry season is about ended, 

and at present very few boxes are of­
fered for sale by the grocers. During the 
last couple of weeks the grocers j have 
all been rushed with strawberry trade 
and now the supply comes far from 
meeting the demand. The crop in this 
vicinity has been well up to the stand­
ard but fell short of the output of last

INDIA PALE ALE

Montreal Grocery Clerks’ Food Show — 
Ekers' Brewery.

L'kers

Lager

year and the season has been somewhat 
short.

* * *

Stratford grocers believe in displaying 
their goods and in dressing attractive 
windows. A very pretty and unique ad­
vertisement window appears at the 
Barnsdale Trading Co.’s store, “The 
Hub,’’ this week. “Good Fishing’’ is 
the title of the scene and an angler ap­
pears on the banks of a miniature river 
fishing for the finny tribe. The grass 
grows green and the trees give the 
whole window a pleasing effect. A large 
number of salmon cans form the back­
ground and the attention of the passers- 
by and the customers is directed to 
this product by the numerous display 
signs.

• •

W. J. Norfolk also has an attractive 
window. Mr. Norfolk advertises his 
store as the “largest and brightest, 
cleanest and best,” and certainly his 
new store is a credit to the city. A 
miniature suspension bridge is shown in 
his large window. Many pedestrians are 
walking, while others are riding to 
“Norfolk’s store.”
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HOW THE CREDIT SYSTEM SENT 1 
J ( A GROCER BACK TO THE FARM

The market here was largely attended 
on Saturday last. Eggs keep up to the 
old price of 17 cents per dozen. Butter 
sold generally at 20 cents per pound. 
Chickens seemed more plentiful than 
usual, without diminution in price, the 
lowest asked being 45 cents each, while 
the price ran up to 05 cents. Lettuce, 
onions, radishes and beets brought the 
regular price of five cents per bunch. 
Green peas sold at 5(1 cents per^ peck in 
the pod. 15c per quart shelled. Cabbage, 
home grown, brought 8c to 15c per 
head.

Potatoes are rather scarce and house­
wives are awaiting the arrival of new 
potatoes. Tomatoes arc a scarcity as 
vet.

• *

The lirst of the weekly half holidays 
during Julv and August commenced on 
Wednesday ' of last week, but unfortu­
nately the grocers did not close. The 
following stores were shut down, viz..
I try goods, boot and shoe, butchers, 
stationery, furniture and novelty stores. 
The poor grocer clerk is left to sweat 
away in the hot afternoon. The reason 
for this, it is understood, lies in the 
fact that the majority of grocers want 
to close up shop and give tlyur clerks a 
needed rest, but others do not. and the 
minority rules the majority. The mer­
chants "seem to be too anxious for the 
almighty dollar.

LINDSAY.
One of the features of the Lindsay 

trade is the great demand for cereals, 
such as shredded wheat, Quaker rice, 
wheat berries, etc.

A. L. Campbell has greatly improved 
I he appearance of his store by having 
the front nicely painted.

When entering W. E. Baker’s store 
one is greatly taken up in the appear­
ance of it. to say it is neat is putting 
it mildly. A good deal of credit is due 
to the energetic clerk. Frank Scott, who 
has been with Mr. Baker for some time.

New potatoes are being sold at 50c. 
peck, and are in good demand. Lind- 
say’s wholesale firm, W. B. Sparling & 
Co., are doing a large business these 
davs. receiving two carloads of sugar 
this last week.

A. Primeau recently had a very tasty 
window of .Jacob’s biscuits, which he 
imports direct.
(Additional correspondence on Page 58)

GILLETT CO.’S ANNUAL PICNIC.
The annual picnic of the E. W. Gil- 

let t Co. will be held on Friday, July 
19th, and the offices and factory of the 
company will be closed all day in con­
sequence.

VEGETABLE GROWING AT A LOSS.
This is the season when the city man 

with the hoe and a personally-conducted 
garden increases his laundry and trou­
ser-pressing bills a dollar a week, in 
order to raise $3.98 worth of vegetables 
during the summer.—Modern Grocer.

Mr. Allen, of the Pabst Brewing Co., 
Milwaukee, was in Montreal recently 
oil a business visit to their Canadian 
agents, Chaput, Fils & Cie.

I lost my savings doing charity work. 
I do not think I am by nature any more 
charitably inclined than many another 
man, yet at one time in my life 1 was 
philanthropic to the tune of one thous­
and dollars, writes a correspondent of 
the Saturday Evening Post.

1 farmed successfully for several years; 
the seasons were good and, as I lived 
but a few miles from a good-sized city, 
I disposed of all I raised at figures that 
netted me money. This money 1 placed 
in a bank in the city, adding to it us 1 
could until I had saved one thousand 
dollars.

Then 1 did as many another young 
man has done. 1 thought I would like 
to try city life for a while, so quit 
farming and went to town. I soon got 
a good position in a grocery store.

1 had been there quite a while and 
was doing nicely, when I conceived the 
idea that a store of my own would be 
a line thing. 1 had learned, or thought 
1 had, at least, the ins and outs of the 
business from the cellar to the front 
door, and, as 1 had the money, 1 could 
see no reason why 1 should not have a 
store of my own.

So I began to lay my plans to that 
end. 1 went to the bank and drew out
my thousand dollars. It was paid to 
me all in twenty-dolfar gold pieces. 
Very beautiful they looked, but as they 
were going to bring to me an increase 
of thirty, fifty, or, perhaps, a hundred­
fold, 1 need not hesitate to use them.

J then rented a building, paying $33 
a month for it. I must have a good lo­
cation or 1 would not get trade, and, 
as good locations demanded high ren­
tals in that city, I had to pay ;t. Then 
I put in a stock of groceries. It took 
several hundred of that thousand dol­
lars to stock up, get scales, showcases 
and so forth.

When I had everything in readiness 1 
threw open my doors, Customers came, 
and for a while everything was lovely. 
But it wasn’t long before they “had

To the Editor Canadian Grocer :
1 have read with interest your article 

on “Business Management,” and am 
glad to note that others along the same 
lines are likely to follow. There may 
be hundreds of your readers to whom an 
article such as the following would be 
of use.

I am representing a wholesale grocery 
house and receive money and have ex­
penses on their account, and as secre­
tary-treasurer of a club I have other 
moneys passing through my hands in 
addition to my ordinary personal ex­
penditure. I should very much appre­
ciate an article in The Canadian Gro­
cer, as I believe numbers of your 
other readers would too, explaining how 
to keep simple, yet adequate, account 
of this money. Perhaps some of your 
readers would send in their own methods 
for the benefit of others.

forgotten their purses—wouldn’t 1 tiust 
them until next time ?” or “Pay-day 
comes in a couple of weeks—could I wait 
until then ?” Others were sick or out 
of work, “but if I would let them have 
the groceries I would surely get my 
pay.” ; i i

And so I trusted them and continued 
to trust them. Their reasons were so 
plausible and their promises so prom­
ising that I felt I would get my pay in 
time, and so it went on. Mv customers 
were getting the delicacies of the sea­
son, and myself and family were living 
on the simplest food my si ore ? ‘forded 
in order to have money to pay my rent 
and keep up my stock.

The money I had saved out <4 the 
thousand dollars with which to do busi­
ness went into the store little by little. 
Then I had to order from the whole­
sale grocers on thirty, sixty and ninety 
days’ time—hoping to collect enough to 
meet their bills when due.

At the end of thirteen months I came 
to a point where I could hold out no 
longer. Unable to collect what ' as due 
me, I sold my stock that I had on hand 
for what I could get and applied that 
money to the wholesalers’ bills. When 
I locked the door and turned the 1 cy 
over to the owner, I still owed the 
wholesale grocers two hundred and 
eighty-five dollars. I then went to work 
at nine dollars a week and lived on 
next to nothing until I had those bills 
all paid.

All I have to show now for my thous­
and dollars and a year’s work is a 
bunch of receipted bills. Yes, I have 
also the satisfaction of knowing that 1 
have helped quite a number of my fel­
low beings to some of the good things 
of life, but, as I am not a Salvation 
Army barracks nor any other charitable 
institution, I do not suppose my name 
will be handed down to posterity as a 
public benefactor.

I am not running a grocery store now, 
I’m farming.

If you know of a book along these 
lines I should be glad to know of it.

E1RIK.
34 Hayter St., Toronto.

July 18, 1907.

PERSONALS.
G. E. Geoffrion, harbor commissioner, 

of L. Chaput, Fils & Cie., leaves the 
middle of August, with Mrs. Geoffrion, 
on a trip across the continent on busi­
ness and pleasure.

J. L. Gardner, of J. M. Douglas & 
Co., has just returned from a success­
ful business trip to the Old Country. 
Mr. Gardner was a passenger on the 
Victorian, which was delayed by fog in 
the Straits of Belle Isle, causing 
anxiety to friends of the passengers.

METHOD FOR PERSONAL ACCOUNTS
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GROCERY TRADE NEWS AND MARKETS
ON THE PACIFIC COAST• y

(Special Correepondence of The Canadian Grocer )

This
lotThei

Vanvouver, B.C., July 10.
/s year the salmon run both in 

noühern waters and on the Fraser, is 
not to be counted on. The run on the 
Fraser will not be large, while in north­
ern waters, the Indians, who are the 
principal fishers for the canneries there, 
have this year so much money from 
various sources, that they decline to 
fish. It can hardly be called a strike, 
as the Indians have simply not turned 
up to enter the fishing. They have all 
been logging while prices for logs were 
high, and the Metlakatlahs have been 
paid off by the Grand Trunk Pacific, 
which has bought their reservation close 
to Prince Rupert, the coast terminal of 
the new railway. Were it not for the. 
shortage in fishermen, the northern pack 
would he a fair average.

Two small consignments of canned 
salmon were brought to port this week 
by the steamers Capilano and Lapwing. 
The former brought some 2*400 cases of 
last season’s sockeye pack, and also 
HIM) cases of this season’s pack of spring 
salmon, from Bella Ooola. The Lap­
wing’s cargo was from the Kaglo Har­
bor cannery. It comprised 1,300 cases. 
The catch of halibut in northern British 
Columbia waters is still good, the -New 
England Fishing Co.’s steamer King­
fisher this week bringing a cargo of 210,- 
tiuo lbs. Several independent vessels 
are operating in halibut this season, 
their catches being taken to the Col­
umbia Cold Storage plant at New West 
minster, for freezing and shipment. 
Part of the catch is shipped to the Old 
Country in cold storage.

* *

11 terminal rates are given the city 
of Spokane with regard to the new line 
of railway, the V.V. & E., being built 
into the Similkameen by Jas. J. Hill, 
some there are who say that the bulk 
of the trade of that rich mining and 
agricultural district will go to the 
Washington city. The Great Northern 
has direct lines running to Orovillc, 
Wash., just at the international boun­
dary. This point is also on the direct 
line to Princeton, the heart of the 
Similkameen, and but fifty miles away. 
The road being built into the Sirnil- 
liamcen had to be run partly on the 
American side, owing to the mountain­
ous character of the country and the 
fact that the only way in was to fol­
low the valley.

Of course, the present plans of the V. 
' ■ iV. E., and in fact the chief grounds 
for granting their charter provide for 
direct communication with the coast 
cities of British Columbia by a direct 
line crossing Hope Mountains from 
similkameen into the Fraser valley and 
I lienee down the south side of the river, 
past Chilliwack to connect with pres­
ent lines in the coast part of the val­
ley. After reaching the Fraser valley 
via Hope pass, the distance to Vancou­
ver is less than one hundred miles. iWork 
mi the coast section is being pushed by 
Ihe V.V. & E. people all this season. 
It is expected by next year the line will 
he nearly completed through.

• •

Weather conditions have been favor­
able to growing crops in the Fraser

valley, where haying is now in full 
swing. Rains a fortnight ago brought 
the hay on very rapidlv. otherwise a 
very light crop, comparatively, would 
have been saved. Roots and vegetables 
are also magnificent this year and such 
varieties of fruit as are now maturing 
promise big yields. It is no extrava­
gant statement to say that the cherry 
crop is the biggest ever in the Fraser 
valley. The fruit, both sweet cherries 
and preserving varieties, is now being 
marketed in large quantities. Straw­
berries are nearly over, while raspber­
ries, loganberries, currants and goose­
berries are in plentiful supply also.

From the Okanagan and Kootenay 
come very favorable reports of the. con­
dition of the fruit crops, which promise 
a record for quantity. In the Okanagan 
the cherry crop was very large, though 
the early part of the season was not 
favorable. In all districts of the upper 
country, many young orchards are com­
ing into bearing, largely increasing the 
field from which supplies will be ship­
ped to the big demand market of the 
prairie provinces.

A new field for export of British Col­
umbia fruits is promised in New Zea­
land. A. W. Despard, who went to New 
Zealand to display the Canadian ex- 
habits at the .Christchurch exhibition, 
declares that there will he a big de­
mand tor fruit there. Mr. Despard, who 
has just returned, says that lively in­
terest was displayed by the leading 
merchants in all the trade centres. As 
British Columbia fruits will be in at the 
off season for New Zealand fruits, the 
market is bound to be much extended. 
And from the reports of the c facial 
named, it is likely that, the New Zlea- 
land merchants will seek for shipments 
to them this season from British Col­
umbia.

* *

In groceries, features of variation arc 
few. Sugar has dropped another .fifteen 
cents, making a total drop in two weeks 
of a quarter, which is large for this 
season. Present prices to the trade 
are : Granulated, 5jc.; extra C . "4.65 ; 
fancy yellow, $4.50; yellow, $4.40; dark 
yellow, $4.30. Peanuts are scarce and 
dear, trade quotations being 12c. and 
121c. Condensed milk for northern trade 
is very scarce. Canned fruits are not 
yet quoted to the wholesale trade here­
from the Canadian Canners’ Co., not 
even strawberries being given out yet. 
There are no California canned fruits in 
the market and dried fruits aie ex­
tremely scarce. Demand is, of course, 
lighter at this season.

• •
*

This is the season for much trade in 
supplies for camping and outing parties, 
as well as for prospecting and (idling 
camp trade. Business is i herefore very 
brisk with the wholesale grocer; trade 
all round.

• •
*

In produce no changes are reported. 
Local butter, both dairy and creamery, 
continue in small compass, while any 
supplies coming forward from he North­
west are in small lots, from some of 
the Government creameries, in .Alberta. 
Price of local dairy is up to 30c., while
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creamery is sold to the trade at I he 
same price. Eastern creamery is 27c. 
and 28c. Fresh eggs, local, are 28c.; 
eastern stock, 25c. Cheese is 15c. and 
15£c.; bacon 19c.; hams 17c. and 181c.; 
lard 13c. and 131c.

The supplies of new potatoes from 
local sources have begun to come in 
freely, meeting all demands, and effec­
tually knocking out the high prices ob­
taining for two months past for the 
tubers. The old stock is out of the 
market. The prices quoted are 24 and 
3c. per lb. for new stock, with a fall­
ing market, as larger supplies are ma­
turing and being marketed. The qual­
ity is excellent this year, and the crop 
on the lands of the lower Fraser valley 
will be enormous, as the season has 
been very favorable.

In other vegetables nothing new has 
been reported since last week. All stocks 
except dry onions are plentiful and 
prices as quoted last Dry onions are 
at this season imported from California 
and are in very small supply. The price 
is high, being 54c. to the trade.

California fruits are being badly 
knocked out by extremely rigorous fruit 
inspection by provincial officials. It is 
alleged by some dealers that this is done 
deliberately, to keep the market bare 
of all but local production. These deal­
ers argue, that even if fruits brought in 
were so much affected with parasites as 
alleged by inspectors, the fact that 
these fruits are for consumption, not 
for coming in touch with orchards, 
should have some weight. According to 
published statements of the provincial 
fruit inspector himself, over half the 
importations from California so far this 
season have been condemned.

This week strawberries have dwindled 
to small supply, the price being $3 to 
the trade ; raspberries are plentiful, and 
are quoted at $2.50 per case ; logan 
berries sell at $3. Local cherries arc 8 
and 10c. per lb., and plentiful. A car 
of mixed California fruits arrived a few 
days ago. Peaches and plums sold at 
$2.50 per case ; early apples, Alexan­
dria variety, were included in the im­
portation and sold at $3.50 per box of 
40 tbs.

Lemons have advanced another dollar, 
to $7.50 per case. A car of late navel 
oranges is quoted at $3.25 to $ 1.75. 
Valencias arc $4.75 to $5.35.

W. .1. Ross, grocer, of Houghton, 
Sask., has sold to Geo. McCullough.

.1. Mooney & Co., general store, Islay, 
have been succeeded by Leach & Fife.

James Murphy, general store, 
Mitchell's Bay, has sold to John Mc­
Dowell.

Gills & Clayton, of High River, gro­
ceries and men's furnishings, have dis­
solved.

T. L. Orchard, grocer and fruiterer, 
Brandon, has been succeeded by 
O’Connor & Babe.

The assets pertaining to the estate of 
D. A. McLeod, general store, Vankleek 
Hill, have been sold.

Butler & Cascaden, Bradwardine, gen­
eral store, have sold to W. C. Chapman, 
who will take possession on August 1.
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MONSTER GROCERS’ DEMON­
STRATION.

A large section oi the grocery trade 
of western Ontario picnicked Wednesday 
at Toronto, Niagara Falls and Buffalo. 
Because of pressure upon our space this 
week reports of these outings have had 
to be held over till the next issue. But 
seeing that so many of the grocers have, 
by accident, taken their annual outing 
on the same day to different places, it 
has been suggested that this commotion 
in the trade be made unanimous and 
that next year a monster grocers’ pic­
nic and demonstration be held at some- 
suitable and convenient place, whivh will 
attract the trade from all over i-ntario. 
Such a gathering could, by a little co­
operation, be made very interesting and 
enjoyable. The Canadian Grocer would 
like to have the views of grocers all 
over the province on this proposal, and 
especially the views of those who shared 
t he burden and heat of the day in Wed­
nesday’s operations.

I

PUSH IN GROCERIES.
A whole lot of grocers are telling 

every fellow that comes in how little 
money there is in groceries just now. 
Can hardly make ends meet. Trusts are 
putting prices away out of sight. Mail 
order houses are taking away all the 
good local trade. Customers that are

left will not pay their debts. Competi­
tor across the street is adopting unfair 
tactics to get customers that have been 
dealing with him for twenty years, and 
so on. Sometimes there is room for a 
reasonable amount of complaint under 
one or more of the above heads but 
nine times out of ten the whole discon­
tent and grumbling is caused by lack of 
push. High prices, keen competition, 
mail order houses, are all but natural 
developments of modern times in busi­
ness, and must be met along up-to-date 
lines. It is impossible to successfully 
do business to-day along exactly the 
same lines it was done on twenty years 
ago. New ideas, which are the product 
of other men’s brains and experience, 
must be taken up when they are worth 
it. Profiting by the mistakes and ex­
perience of others is, after all, only an­
other kind of push. In business to-day 
it is the aggressive grocer that wins the 
trade and makes money ; the one who 
runs along quietly in the old rut makes 
a living and finds things dull. The great­
er the push, the greater the returns. It 
does not pay to grumble over the in­
evitable. The best way is to meet it. 
You can beat the mail order houses by 
going about it in the right way; high 
prices may be overcome in that good cus­
tomers never ask the impossible, and do 
not • expect the grocer to sell goods at a 
loss ; the trusts in Canada are in their 
infancy and are not yet causing any­
body much trouble. So it is all along 
the line. If one wants to complain 
there is a whole list of things to bring 
up, but, on the other hand, if a person 
looks upon the optimistic side of busi­
ness and gets right down to hard work 

■—pushing—it is surprising how good 
business becomes.

POLITICS AND BUSINESS.
Brantford has set an example to all 

other constituencies in Canada. At pre­
sent it is represented in the House of 
Commons by W. F. Cockshutt, one of the 
cleanest and most useful men in the 
House. The Liberals have just nominat­
ed Lloyd Harris, another man of similar 
stamp. Brantford is thus assured of 
having a thoroughly good man in the 
House, no matter which side wins. This 
is in line with the policy constantly ad­
vocated for years in The MacLean news­
papers. Let the business men in every 
part of Canada take a hand in the party 
nominations and use their efforts to get 
the kind of men who can be depended 
upon to represent them honestly, intel­
ligently and aggressively.
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There are rumors that the Liberals 
will bring out John Bain, now in the 
service of Hon. Mr. Sifton, but for many 
years the real power behind the throne 
in the Customs Departments and Mac- 
Kenzie King, Deputy Minister of Labor. 
Both men have shown themselves thor­
oughly capable, and if they can be in­
duced to enter public life, they will be 
a great acquisition to the House. There 
are any number of equally good men 
in the Conservative party, both young 
and old, who have made their mark 
in life. It is now up to the Conser­
vatives to bring forward men of that 
stamp who will give us clean politics 
and a well-governed and progressive 
country.

MISUSING A FOOD LAW.
The grocery and foodstuff trade in the 

United States is busy studying the new 
Pure Food Law. Strange, isn’t it, that 
some men are already turning it il­
legally to gain. One ingenious way is 
to advertise the manufacturer’s guaran­
tee as the Government’s sign-manual of 
purity. The law assumes that the re­
tailer is responsible for the goods he 
sells. The guarantee plan, a device 
borrowed from Canada’s Pure Food 
Law, provides a way by which a manu­
facturer may assume responsibility for 
his own goods, which is eminently 
proper. A guarantee may be attached 
to a bill of lading • articular
shipment of goods or a manufacturer 
may issue a blanket guarantee covering 
goods specified which he may file with 
the Department of Agriculture at Wash­
ington and to which for identification 
the department assigns a serial number. 
This serial number some dishonest deal­
ers have advertised as the Government 
stamp.

A study of the law in connection with 
the guaranty regulations makes it ap­
parent that the intention is to provide 
a means whereby the manufacturer can 
assume responsibility under the law for 
the character of the goods manufactur­
ed by him, after they have passed out 
of his possession into the hands of the 
person who purchased them from him. 
In no case is a guarantee a good de­
fence, unless it be from the person who 
sold the goods to the person offering 
the guarantee as a defence.

In order to simplify the procedure, 
the department volunteers to act as 
custodian of the guaranty, which is an 
offer on the part of tne manufacturer 
to free dealers, re-selling his goods, 
from responsibility under the law for 
possible misbranding or adulteration. 
In order that the guarantor may convey 
this intention on his part to purchasers 
of his goods, a serial number is assign­
ed to such a guarantor, and by placing 
this number on his goods he fixes his 
responsibility.
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Markets and Market Notes
QUEBEC MARKETS

POINTERS:
Sugar—Heavy demand.
Beans—Market excited.

Montreal, July 19.
A tine volume of business is being 

put through in the grocery trade at pre­
sent, and if it remain stationery 
throughout the remaining weeks of the 
month, it will fully compensate for the 
shortcomings of the month of June. 
There is quite n heavy demand experi­
enced for sugar. The western bean 
market is excited owing to prices hav­
ing scored a sharp advance of 20c. per 
bushel. The trade here, taken all 
around, is in a healthy condition, owing 
to the fine appearance of the crops all 
through the province. Collections con­
tinue good. Retailers report satisfac­
tory business in all lines.

SUGAR.—Sugar, since the decline of 
10c per 100 ttis., has developed quite a 
heavy demand. Most merchants are 
(hiding prices to their taste, and are 
now buying in large quantities. There 
has been a slight improvement since last 
week in the sugar situation on the pri­
mary market, and present quotations 
are reported firm.
Granulated, bbla ......................................................... $4 40

" 4-bbls..................... ................................  4 55
" bags ......................................................... 4 35

Paris lump, boxes, 100 lbs .......................................... 5 2»
“ " " 50 lbs............................................. 5 35
..................... * 25 lbs ............................................... 5 55

Extra ground, bbls ...................................................... 4 80
" “ 60-lb. boxes........................................... 5 00
" " 25-lb: boxes........................................... 5 2»

Powdered, bbls............................................................... 4 60
" 5J-lb. boxes.................................................. 4 8)

Phoenix ....................................................................... 4 35
Bright coffee ................................................................ 4 30
No. 3 yellow........................................................................ 4 20
No. 2 "     4 10
No. 1 “ bbls .........................................................  4 00
No. 1 “ bags.................................................................. 3 9»

SYRUPS AND MOLASSES — Prices 
arc firm, with demand still good. The 
syrup market is featureless.
Barhadces, in puncheons ......... ........................ 0 29 0 31i

“ fancy ................
" extra fancy....

“ in barrels................................
“ in half-barrels ......................

New Orleans...................... .....................
Anticua
Porto Rico....................... .
Com syrups, bbls.............................................

“ 4-bbls .............................................
“ t-bbls....... .....................................

m lb pails......................................
25 lb pails......................... ...........

Cases, 2 lb tins, 2 doz per case....................
5-lb. “ 1 doz. “ ....................

1 10-lb. " 1 doz. “ ....................
“ 20-lb. “ t doz. " ....................

TEA -— Cable reports from Japan 
slate that the market is strong and 
steady. Prices at present are firm, but 
are inclined to go higher. All other 
lines are steady with not much enquiry.
Japan,—Pine ...........................................................  0 39 0 31

Medium....................................................  0 20 0 33
Good common.................................................. 0 18
"--------- -- o 17

n 38 
0 20 
0 20 
0 18 
0 22 
0 20 
0 19 
0 19 
0 22 
0 35

Common..................................................... u 16
Ceylon —Broken Orange Pekoe............................  0 20

Pekoes ...................................................... o 17
. _ Pekoe Souchongs ..................................  0 15
India—Pekoe Souchongs ...................................... 0 15
Ceylon green*—Young Hysons................................ 0 19

Hysons ............................................0 18
Gunpowders...................................  0 17

umna greens—Pmgsuey gunpowder, low grade. .0 11
" pea leaf... 0 19
" pinhead... 0 30

COFFEES — Coffee is 
nominal prices prevailing.
Jamaica..............................................   o 12

Mocha........................................................   o 19|

quiet with

0 20 
0 30 
0 25

Rio, No. 7 ..............................................................  0 083 0 091
Santos .................................................................. 0 093 0 11
Maracaibo.............................................................. 0 11 0 13
Roasted and ground 20 per cent, addit ional

DRIED FRUITS — Just now stocks 
arc very low with one exception. There 
is still a quantity of prunes on the mar­
ket, with demand fair. At present 
prices of prunes are much lower than 
their actual market value. The market 
is quiet in oilier lines.
Valencia Raisins—

Fine off-stalk, per lb............................................n 083

0 3C4 0 334 
.... 0 35 

0 314 0 334 
0 34 
0 35 
0 30 
0 40 
0 03 
0 '31 
0 03} 
1 60
1 15
2 25 
2 55 
2 50 
2 45

. 0 09

0 03 
0 05

Selected, per lb ,
Layers, " ...................

Dates—
Hallowees. per lb .............
Sairs, per lb........................
Packages " ....................

California Evaporated Fruits—
Apricots, per lb.................................................. 0 21
Peaches, '* ...........................................................

MalagaRaisins—
London layers............................................................
“Connoisseur Clusters"............................................

1-box.......

0 09 
0 10 
0 10

0 04 
0 034 
0 1.6

0 23 
0 18 
0 16

2 25
3 00 
1 10

Royal Buckingham Clusters." 1-boxes.............. 1 374
"Excelsior Window Clusters "

California Raisins—
Fancy seeded 1-lb. pkgs .„  ............ 0 13
Choiceseedt d, 1-lb. pkgs.......................................... 0 113
Loose muscatels 3 crown., 

4 crown .

Peppers, black.............................
r‘ white............................

........................ 0 16

.........................  0 25
.........................  0 16

0 20 
0 30 
0 50

*• Cochin ......................... ......................... 0 17 0 20
Cloves, whole ............................. .........................  0 20 0 30
Cream of tartar ......................... 0 32
Allspice....................................... 0 18
Nutmegs....................................... 0 63

hot weather up to the present has also 
greatly retarded Nature’s healing, A 
few warm rains were necessary.

This price advance will not affect the 
trade to any extent for some time, as 
stocks are in fine condition and any 
quantity of heans may still be bought 
at old figures.
Choice prime beans.................. ............................... 1 00 1 65
Soup peas, whole, bag 2 bushel ............................. -2 25 2 55

RICE AND TAPIOCA - There is 
practically no tapioca on the market, 
and prospects are dull. Arrivals are 
not expected until the end of Septem­
ber.
B rice, in 10 bag lots...................................................... 3 10
B rice, less than 10 bags............................................... 3 20
O C rice, in 10 hag lots ................................................. 3 00
C C rice in less than 10 bag lots..........................  ..... 3 10
Tapioca, medium pearl...................................... . 0 09 0 10

MAl’LE PRODUCTS — Business in 
maple- products continues quiet and the 
lnarket shows no change.
Pure maple syrup, bulk, per lb....................................... 0 08
Compound maple syrup, per lb...................................... 0 65
Pure Townships sugar, per lb............................... 0 074 0 08

0 09| 
0 10

r lb.
0 084 
0 07 » 
0 07' 
0 064 
0 OR 
0 05 
0 05 
o O'4 
0 07 
n 07 
0 06.'. o 013

0 G7*/s 0 083 
0 08

0 034 
0 08 
0 C8

90 100s*.,
Oregon prunes (Italian style), 40-50s....

“ " 50-608....
Oregon prunes (French style), 60-70s ...

“ " 90-lOOs .
" “ 100 120s .

Currants—

Filiatras, uncleaned, barrels.................
Fine Filiatras, per lb., in cases 

“ “ cleaned .
“ " in 1-lb cartons ..

Finest Vostizzas ‘
Amalias "

“ 1 lb. packages .
Sultana Raisins—

Sultana raisins, per lb....................................... 0 134
“ “ 1-lb cartons.....................................

Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes............... 0 C84 0 09
Four crown, fancy, 10-lb. boxes ...................... 0 064 0 07
Three crown ....................................................... 0 06 0 064
Glove boxes, fine quality, per box .................. 0 074 0 08
Fancy washed figs, in baskets, per basket__ 0 15 0 18

“ pulled figs, in boxes, per lb................... 0 15 0 20
“ stuffed figs “ “ box ...............  0 25 0 30

EVAPORATED APPLES—The mar­
ket is featureless.
Evaporated api les, box 50 lbs..................................... 0 09

SPICER — The market is feature­
less at present writing with only a cur­
rent demand for immediate needs. No 
change in prices over figures ruling a 
week ago.

Per lb.

BEANS — The local bean situation 
has developed a much stronger feeling, 
in sympathy with advices from the west. 
Prices have advanced 20c. per bushel 
and holders arc now asking $1.60 and 
$1.65, the reason staled for these ad­
vances was that on the 3rd inst. the 
crop was frost bitten and the continued
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CANNED GOODS
MONTREAL — Business in canned 

goods is somewhat quiet. To­
matoes, peas and pears are the most 
active. Prices arc finely held. The 
crop reports in general arc bullish with 
probabilities of higher prices on a good 
many lines of the 1907 pack.

Group No. 1 comprises —
"Canada First," “ Little Chief," " Log.Cabiu," "Horse­
shoe " and “ Auto " brands, also all private brands.

Group No. 2 comprises—
“ Lynn valley," “ Maple Leaf," “Kent" " Lion, 
"Thistle,” and "Grand River" brands." '

Group No. 3 comprises—
“ Globe," "Jubilee," and " White Rose," brqpds.

Group Groups
FRUITS. No. 1 No. 2

Apples, standard, 3 s.......................................   1 074 . 1 05
“ preserved, 3’s.......................................  1 32$ . 1 30
" standard, gal........ ..............:..................... 2 95

Blueberries— ‘ .
2's, standard.............................................. .0 95 b 924
2’s, preserved................................................... 1 45 1 42$
Gals., standard..................................................... 4 50-*

Cherries—
2’s. red, pitted............................................... 2 274 2 25
2’s, " not pitted........................................ 1 774 l W-
Gals., red pitted................................................. *8 90

" " not pitted........................................  . 7 40
2’s, black, pitted.....................................  2 274 2 25
2's, " not pitted..................................... 1 77$ ' ~ï 75
2’s, white, pitted...........................................  2 42$ -2 40
2’s, " not pitted..................................... 1 92$ 1,90 ,

Currants—
2’s, red, H.S...................................................  1 824 1 80..
Gals., red, solid pack........................................... * 7 Kl-
Gals., red, standard........................... ............... *5 15
2’s, preserved......................................  2 024 - 2 00
2 s, black, H.S................................................... 1 924 1 90
2 s, preserved................................................. 2 15 2T2J
Gals., black, standard ................................  ;..6 65
Gals. " solid pack......................................... 8 15

Gooseberries- -
2’s, H.S..................................................  2 17| 2 15
2’s, preserved...............................................   2 40 2 374
Gals., standard................................................. .. _ 6 5Q •
Gals., solid pack................................................. ' - 8 50

Lawtonberries—
2’s, H.S........................................................... 1 80 1 77|
2’s, preserved................................................  1 974 1 95
Gals., standard...................................... :..... 5 50

Beaches_ * *
l$’s, yellow (flats) .......................................  1 72| i 70
2’s, yellow............................................................ 2 25
24’s, yellow................................................... 2 65 * 2 62$
3’s, yellow............................................................ 3 25.
3’s, yellow (whole)........................................ 2 424 3 40
2’s, white ...................................................... 1 77$ . 1 75

3’s, pie..’........................................................ I 324 1 30
Gel., pie, peeled........................................... 4 §74 4 65
Gal., pie, not peeled..................................    3 72$ 3 70

&

II1$ll

I 0

t’| !;t,}



r», Flemish Beauty 
f Si's, Flemish Beauty 

S's, Flemish Beauty, 
3’s, Bsrtlett.
Si’s, Bartlett 
as, Bartlett 
S’s, pie, not peeled.. 
Gal., pie, peeled .... 
GaL, pie, not peeled

Piaeappls—
2’s, sliced......................................................... 2
S's. grated..........................................................2 12|
2%’s. whole......................................................  2 82]
Florida 2's, sliced or grated................................

. Singapore, 1%'s, sliced...........................................
“ 2%’s, whole..............................................

Phene, Damson—
2’s, light syrup................................................  1 20
3’e, light syrup ............................................. 1 72|
2’s, heavy syrup............................................. 1 35
Îfe, heavy syrup............................................. 1 67[

s, heavy syrup ...............................................1
Gal., standard................................................  3

Plums, Lombard—
2’s, light syrup................................................  1 25
3’s, light syrup................................................  1 75
2’s, heavy syrup..............................................  1 *0

674
974
37$

1 174 
1 70 
1 324 
1 65 
1 95 
3 63

24’s, heayy syrup..................................
3e, heavy syrup..............................................1
Gal., standard................................................ 3

1 724 
1 971 
3 574

Plums, greengage—
2’s, light syrup................................................. 1 30
2's, heavy syrup.............................................. 1 45
24's, heavy syrup............................................. 1 724
S's. heavy syrup.............................................. 2 00
Gal., standard................................................  3 874

Plums, egg— *
2’s, heavy syrup..............................................  1 724
24’s, heavy syrup ..........................................  2 00
Sa, heavy syrup..............................................  2 324

Raspberries, Red—
2’s, L. 8. (Shafferberries).............................. 1 56
3’s, H. 8............................................................. 1 7/4

* 71V.2's, preserved .... 
Gals., standard .. 

" solid pack .

1 97%

1 70 
1 95 
3 55

1 274 1 424 
1 70 
1 974 
3 85

1 70
1 97f
2 30

1 62% 
1 76 1 to 
5 65 
8 65

1 76 
1 90 
6 40
8 40

Raspberries, Black—
2’s, black, H. 8................................................  1 774
2’s, preserved.................................................. 1 93ft
Gals., standard........................................................

" solid pack......................................................
Strawberries—

2’s, heavy syrup......................................................... 2 60
2’s “ preserved................................  2 174
Gals. " standard ................................ 6 42f
Gals. “ solid pack.......................

I 174 2 16 
; 424 6 40 
117% 1 69

VEGETABLE
Asparagus—

24's. tips, California................................................ 3 90
2's, Canadian................................................... 3 80 2 77%

1 02% 
0 92% 
1 25 
1 16

S's, sliced, sugar and blood red.......
S's, whole,
S's, sliced, " "
S’s, whole, " "

Beans—
Fancy brands.......................................................................
2's, golden wax................................................  090 0 85
3's - " ................................................  1 35 1 32t
Gals. “ “ ................................................  3 92% 3 90
2's, refugee or valentine (green)......................... o 9J
Gals................................................. ........................................
2's, crystal wax..............................................  0 974 0 96
Red kidney, 2’s ............................................. 1 05 1 02
Lima, 2’s........................................................ 1 30 1 374

Corn—
2 s ................................................................... 0 95 0 924
Gal., on cob............................................................ 465

Carrots—
2’s ........................................................
S’s..........................................................

0 97% 
1 07%

0 95 
1 05

Cabbage- 3’8 ... . 0 92% 0 90
Cauliflower —

2 s.............
3 s ...........

p“?«üïï....
î»..........

I 01I s, extra fine sifted ......................... .....................
3’s, standard..................................................... 0 87
2’s, early June.........  ............................ 0 97
2’s, sweet wrinkled.......

1 45 
1 8
0 95 
1 06

1 00 
0 86 
0 95 
1 00 
1 25 
8 90
0 93% 
3 00

1 174 
1 96 
I 76

1 424 
1 86 
6 17

$>.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . i ao l ii%
0*1................................................................. 16114 1 60

Tomatoes—
S’s ..................................................................  1 00 0 07%
S’s, all kinds.................................................  1 30 1 17%
Gal<, all kinds.............................................I 61% 3 00

------------------------- ------1 03
3’s extra fine sifted .7.'..V.. Y.. 1 27
Gale., No. 4.................................................... 3 92

Pumpkins, 3’s................  .................................... 0 96
" Gal..................................................  S (34

Rhubarb—
2’s, preserved..................................................1 20
!*■ M ......................................... 1 974
Gal., standard................................................ 2 774

3pinach—
r*........................................................................146
S’s ...
Gals.

1874
174
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ONT/reftl TlIl ÀHKK I which (here may be difficulty later
in procuring an adequate labor force. 

POINTERS: COFFEE — The market shows no
, Sugar—In fair demand. Raws slight- marked variations and the situation cqn- 
ly Sinner. Unites about unchanged. Willett &

White Beans—Higher. dray, to explain the phenomenal Brazil
Canned Goods—Moving well. — - crop, state:
Gem Jars Higher. “It is interesting to point out that

Toronto liilv 18 1907 ' ««liable authority gives the true reason
The wholesale movement of groceries for the enormous production of coffee 

at this centre is very satisfactory for 111 Sao Paal° las£ seaaon- Latiff,
the season of the year, and collections 'naTla^r ot the San Paulot Coffee Es- 
are such as to occasion no unfavorable l1ates-1 dunn*.a. re/e'!t ivl^tor Lo11* 
comment; indeed, the reports of the ,1,m> 1,as explained that the yield was 
credit men are that payments are being exceptional, as on some estates .100
met very satisfactorily. a,;r.,!bafl were gatheured Per b000 *«“’

‘ _ * .. while the average has never been higli-
Canned goods are the feature <>l yet (|liU1 100 arrobas per 1,000 trees, 

trade at the moment. 1-nuts are pretty „|e sca)e of 30o arrobas per 1,000
well cleared up but stocks of vegetables hws, |his meall8 a vieid ()f 4j kHos or 
are dwindling under a heavy eonsump- 10 pou,lds, for each tree, or, in
live demand. Sugar is just in lair de- other words, three times the amount of 
mand. The fruit season is still back- aVerage production. Mr. Latiff has also 
ward and preserving has scarcely be- give„ |lis assurance that there is no 
gun. The comparatively light movement |nltl| whatever in the statement that 
ot sugar made June business bulk |||t! Government planting prohibition can 
smaller than last year s, but profits, the ,)e evaded, and, furthermore, he is cer- 
wholesalers say, were better Sugar |ai„ (ha( tbe result of this Government 
prices remain unchanged, but the raw |ln)llibiti«,n to plant new estates will be 
market shows a firmer tendency. I here |dearly shown in the fut,lre.”
is still some demand for prunes, possibly SUGAR - The consumptive demand 
he buying being in anticipation of much f,,,. ,.efj,1L.d sllgar is |igbt for the time 

higher prices for new trull. Spot stocks „f yea|, ,{etai|ers ape buying from 
of currants and raisins are limited and ||a|ld ,mmtb. 0„e reason for the dull 
ower quotations have been set aside. „ markets is the tightness of money,
White beans are higher again. Impur- w|lid| |)as greatly curtailed speculation, 
•es fer tapioca are still active, bill j.o -, ||is is ll(),jceable both in the New York 
bidden stocks have come I» light. ,,llt II1IMket and in the purchasing of re-

TEA - The weeks cables indn-a e ,i||(;d by retail merchants. Prices of 
an advance m the pi ice of low giade refined here continue unchanged. Last 
teas which are the lines most m de- weck „,c raw market continued verv 
mand for this market at present. Mail ,|l|iet wUh a slight decIine. Sales at
advices, dated July 4, state. New York were, however, sufficient to

“Last month s London statistics can- lclievc (he market from sugars press-
not be considered altogether satisfactory, llpon it and the week opened wi„,
for clearances show a falling off on Iasi a vatllei. finncr tone bllt prices ab(llll
year ot nearly tour mi lion pounds. ,<u.ad New York refiners will want
while the fact that the. shortage in stocks 3,0,000 tons before the 2nd of Decern 
has been reduced to nine millions seems be|., ,(f eilher Javas or European. In 
to indicate that supply is once more (-..ba tbe total production to July lsl. 
gradually approaching demand. Not- ,)f prescnt c was 1,392,376 tons, and 
withstanding these figures, the market ,()tal sloek in the jslalld on <hal
Uns week has taken a more active turn, da(c was 2:i9,151 tons, against 1,108,-
especially for the lower useful descrip- ,,97 tons and 249,544 tons respectively 
lions, owing to the possibility of small ., Jea). ago. TIlere are now no central's 
receipts in the near future, resulting grindi»g, against 6 stin working at this 
rom the advices of light shipments from ,ast , Prevailing conditions

both India and Ceylon, coupled with the Juvol. 1]ie gr„wing crop 
....satisfactory reports of June outturns The xu,rid’s visible supply of sugar
in the former country. shows a decrease of 318,657 tons from

The memorandum on the “Produc- ,as, y.,.u. 
lion of Tea in India,” issued by the ' * ‘
Commercial Intelligence Department at »*, umie.^to-ib. bo»*..........................4 to ® J?
Calcutta, forms interesting reading. The btfwl* ;•’;........
producing area in 1906 showed an in- 4 60
crease of 2.705 acres—529,995 compared noSS^........!!!! ! so
with 527,290—but the total manufac- S3® jSft...........  4»
hired was 110 less than 19J millions in ............................ I!!"!!!!!!!'."” 436
excess of the 1905 figures. Extensions ho!i - V.V.V.V.V.V.V.V.V.V/.'.V.'.'.'.'.V.'.V.'iu 
during the last few years have been "«*"1*1*4 *od reUow, 100-ib. iw 60. i«* th*nbbi«.
very small, and although the more pros- MOLASSES AND SYRUPS — Busi- 
perous conditions lately prevailing have ne. s is small, at unchanged quotations, 
no doubt resulted in some slight addi- gnrui»-
tion to the area under tea, the efforts 6 u 0 S6
of planters have largely been directed Brlght................................. # Jg
to improvements in the cultivation of °°™*rrnp.bbi.imr‘h>.'.\'.'.V.Ï.Ï.V.V.V.'.V.'.'.'.'.'.'.Y. .... tj.
bi.sl.es already in bearing, rather than « ktgl “ .V.; ; ; ; ; ; ; ; J m
to the opening out of new lands for » «Si ^ ........ } “
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Teas, Groceries, 
Provisions, 

Wines and Liquors

The Largest Stock The Greatest Variety

OUR POLICY
Low Prices Quick Turnover

Big Business

A FEW TRIAL ORDERS WILL CONVINCE YOU OF

OUR RELIABILITY
Best Equipment Competent Staff

Perfect Organization

Hiidon, Hebert (&» Cie.
Importing Wholesale Grocers and Wine Merchants

MONTREAL
Ihe Most Liberally Managed Firm in Canada
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2-Ul tine lin 2 doz. c«ae) per naze............... 2 25
Mb. " Uni '• I “   2 55

lü-lb. " (ini •' I “   2 50
20-lb. " (in J " I “  2 45

Mol&8Hti6_
Neif Orleans, medium ........... .......................... 0 30 0 35

V bbls...................................... 0 30 0 435
Barfcadoas, extra fancy............................................  0 40 0 50
Porto Rico.....................................................................  0 45 0 60
West Indian................................................................  0 30 0 35
Maple syrup—
Imperial qte............................ .................................. . •••• 0 8/*
1-gal. cans..............................................................................  0 95

DRIED FRUITS — There is a fair 
a *wimml of prunes, which is unusual 
:il Miir- season. Some retailers seem to 
he■'tmviujr a few because of the likeli­
hood of mrch higher prices for new 
crop. Spot stocks of currants are very 
small. While the new crop fruit will he 
a little late, arriving here about the 
f,st week in October, prices are likely 
to -be lower than at present, so that 
meVchants a re* exercising wisdom in 
holding yti. Locally juices have firmed 
up |c. from our former low juice and 
7;{c. seems to he low price now. Val­
encia raisins continue in fair demand 
and they also are in small comjiass on 
spol. Raisin prices, too. arc somewhat 
higher.
Prune0, Santa Clara—

Per lb
10>120b......,.............. 0 05
9U-lUUs,50-lb boxes 0 <h5* 0 Û52
B0-90a * 0 06 0 Ofij
70-80»» " .... 0 07

Note—25 lb. boxes jc. higher than 50 lb.

Java...........................................................................  0 06 0 07
Sago........................................................................... 0 Olf 0 05
Seed tapioca .................................................................... ® 07*
Carolina rice.................... ....................................... •••• 0
Tapioca, medium pearl.........................................  0 07* ••••

“ double goat ......................... . ...................... 0

BEANS — The advance continues and 
local <|iiolations have moved up in keep­
ing.
Beane, hand picked, per bush..........................................  | 60

“ Li ma, j>er lb ................................................. 0 06;, 0 07

HIDES AND WOOL—
Uluu, iLce^vvoa, cuw, »uU »«==«, ;>v. 1...................... Jj t9i

“ ?• “ No. 2...................... V UBS
Country bide», tt»t. per ib„ cured.........................  0 071 0 08
Call BlttuB, MO. 1, city.................................................  •• •: Jj “

" " Mo. 1, country.......................................... OU V 12

Rendered tallow, per lb................. ........................... 0 06è 0 t6
Pulled wools, super, per lu........................................  u ~
Horse hair, per lb.......................................................j ^ ?9
Wool, ui.washed........ ......................................... ............. % 13 0 14

“ washed.............................................................  u 16 ^
“ rejet tiens.................................................................. 0 18

Fer 1 .

60-708, 50-lb boxes 0 07* 0 OJJ
50-60S 
40-50s 25-lb“

0 OS 
0 19 0 10

Candied and Drained Peels—
Lemon....... ’ ... 0 11 0 11* Citron ...
f > range........ ..Oil 0 12
Peaches, ............................................
Figs— > 
Elemes, per lb. 
Tapnets, “ ' 
Bag Figs---- L...

. 0 21 0 22

. 0 18 0 20

. 0 <8 0 15 
, 0 031 0 f3* 
. 0 04* 0 05

Currants—
Fine Filiatrae__  0 07* 0 08 Vostlzzas............. 0 09* 0 10
Patras.......Z “ f8Vgl 0^2

Uucleaned, lc less.
Raisins— j
Sultana---- .....................................

“ Fancy..............................
“ Extra fancy ...................

Valencias, selected......................
Seeded, 1-lbipackets, fancy — 

16 ce. packets, choice.. 
" 12 cjz.

0 12'//) la

0 09*
0 11| 
0 11 
0 09

Dates— ^
Hallo wees .J..... 0 05 __ Fards choicest.............. 0 09
Hairs........... £.... 0 04 .... " choice.................. 0 08*
Domest ic evaporated apples..................................... 0 09 0 09*

There is no business worth 
and prices arc unchanged.

NUTfii 
menlionijijj
Alniuuds, Tarragona, pel lb........................................... 0 j5

“ Forpiigetta ............................................  0 13* 0 15
“ shelled Valencias.......................................... 0 32 0 35

Walnuts. Grénoble, . ” ......................................  0 12* 0 13*
" Bordeaux, 11 ......................................  0 10* 0 11
“ shelled...................................................  0 27 0 28

Filberts, per lb................................................................... Oil
Pecans, per lb..................................................................... 0 17
Brazils, per lb............................................................ 0 13* 0 14

(The following quotations on pear.uis are for sack lots, 
green. For roast.»-d add 2e.)
Selected Spanish................................................................ 0 08*
A I s, banne» and suns .................................................. 0 C9*
Japanese J up bo’s............................................................. 0 C9*
Virginia - 0 11

with

stand. B

- «Jtfr 7 -4irffotoft -rr/ • f x

MANITOBA MARKETS

(Market quotations corrected by telegraph up to 12 a.m.
Thursday, July 18, 1907.)

Exhibition week always brings a great 
many grocers anil general store men to 
1 lie city, and nearly all the travelers 
are in the city to welcome out-of-town 
customers. For that reason this is a 
slack week in the wholesale trade.

Values are steady in most lines, the 
only imjiortenl quotable change being 
a decline of 10c. in sugars.

CANNED GOODS—

FRUITS.
Group Group 
No. 1 No. 2.&3

Apples—
3’s standard, per doz.................................... 1 29* 1 27
gallons, per doz...................  ....................... 3 47* 3 46

Cherries-
2’s, red pitted, per doz. case ......... ......... 2 41* 2 39

Currants—
2’s. red. heavy syrup, per doz ........
2 a black “ " .......

......... 1 96* 1 94
.........  2 06* 2 04

Gooseberries—
2’s, heavy syrup " ......... ......... 2 31* 2 29

Lawtonberries—
2’s heavy syrup “ ......... ......... 1 94 1 91

Peaches —
2’s yellow flats “ .........
3’s “ " .........

.........  2 30

......... 3 12
1 27*
3 09*

Pears—
2’s, F B . ** .......... ......... 1 81* 1 79
3’s, “ “ ......... .........  2 39* 2 37
2’s Bartlett's “ ......... 1 94
3’s “ * ......... .........  2 69$ 2 57
2's Globe, light syrup “ ......... ......... 1 51* 1 49

2's Damson, I s. “ ......... ......... 1 34 1 31*
2's Lombard, l.s. “ ......... .........  1 39 1 37*
2 s Greengage, l.s. “ ......... .........  1 44 1 «1
2's Egg, b^avy syrup " .........

Raspberries -
......... 1 86* 1 84

2's red, light syrup “ ......... ..........  1 69 1 66*
2 s black, heavy syruph “ ......... ..........  1 91* 1 89

Sl'K’HS Markets arc firm 
Iraijtt ijihiet and juices steady.
1‘epiy re, uii................ u,............................................ U 16 0 20

*? white............. .............„............................  0 25 0 30
Ginger....................................................................... 0 18 0 35
Cassia................................................................................... 0 75
Nutmeg..................................................................... 0 45 0 25
Cloves, whole....... ..................................................... 0 25 0 31
Create of tartar........................................................  0 25 0 35
Allsmce.................................................................... 0 22 0 28

2 whole............ -,........................................  0 17 0 20
Macs ................... ...............................................................  0 65
Mixed pickling spices, whole.................................. 0 15 0 20
Cinnamon, whole...............................................’..- 0 17 0 20

V ground.................................................... 0 20 0 52
\

ifTCE AND TAPIOCA — Tapioca is 
sti.li in great demand, with practically 
no : (supplies to meet it. Prices in other 
lilies are steady.

per lb.
0 031 

. 0 03! 
0 06 0 05*
0 05* 0 06*

1 98
2 18

Pineapples, whole, 2 lb., per case. 
;; eli ” d 2*
“ grated.2

VEGETABLES.

golden wax, “ ........................
refugee, “ ........................

“ crystal wax....................................
Corn—

2’s....... ...............................................
Peas—

(No. 4) 2 s " ........................
(No. 3) 2 s “ ........................ .......
(No. 2) 2 s sweet wrinkle.............................2 28
(No. 1) 2’e extra fine sifted......................... 2 78

Succotash—
b 2 s " ................................... 2 63

sliced. “ ............................................
whole, 3-lb., " .............................................

Spinach—
2’s, per doz........................................  3 13
3’s “   4 09
gallon, per doz.......................................................

Asparagus per doz......................................................
Tomatoes—

per case .......................................................2 79
Beans, golden wax.................................................... 1 98

refugee............................................................ 1 98

1 98
1 98
2 18

2 13 2 08

3 65
4 5i
3 85
4 40

1 93
1 98
2 13

1 93
2 13 
2 23
2 73

2 68

1 08 
2 28
3 64
2 84

3 08
4 04 

11 10
2 89

2 71 
1 93 
1 h

MEATS.
Pork and beans l’s, per doz.............................................. 1 25

2 s, “   1 90
“ 3’s. “   2 60

Clark’s 1 lb. plain, per case................................................. 2 25
" 2........................ , ................................................... 1 80
•• 3....................... * ' ............................................... 2 25
“ 1 “ tomato sauce, per case ................................ 2 25

2 “ “ “ .............................. 1 80
3 " •* “ .............................. 2 25
1 “ Chili - “ .............................. 2 25
2 - " •* .............................. 1 90
3 " " “ “ .............................. 2 25

Soups, per doz...................................... ...................... 1 25
Canned chicken (Man. Can, Co.) per doz.................. 3 25

turkey “ " ............... 3 25
‘ chicken, per doz ..................................................  3 30
“ turkey “   3 30

duck "   3 30
Corned beef " 2’s per ease ................. 2 75

“ “ l’s “   2 55
Man Can. Co. 2’s per doz. ................ 2 50

* * “ Is " ............... 1 35
Roast beef (Man. Can. Co.), 2’s, per case......................... 2 50

“ " la “   1 35
(Clark’s), l’s, per doz..................................... 2 75

“ 2’s. “   2 55
Potted meats, i’s, per doz................................................  0 56
Veal loaf * lb., per doz.................................................... 1 25

*’ 1 lb. “ .......................................................... 2 50
Ham loaf y2 lb. “ .......................................................... 1 25

" lib. “ ...................................................... 2 50
Chicken loaf * lb. “ ...................................................... 1 85

« 1 lb. " .......................................................... S 50
Lunch ton true l’s, " ......................................................... 3 65
Sliced smoked beef *-lb. tins, per doz.......................... 1 80

“ “ 1-lb. tins, “   3 10
" 1-lb. glass, “ .........................  3 35

Chipped “ *-lb. tins, “   1 45
“ 1-lb. tins, " .........................  2 50

* “ 1-lb. glass, "   3 06
Sliced bacon, 1-lb. tins, “ ..........................£ 3 10

“ 1-lb glass, *' .........................  3 25
Corned beef 1-lb. tins, per doz.......................................... 1 55

“ 2-lb. “ “ ........................................... 2 76
SUOAR—A decline of 10c. last week 

brings sugar down to the following 
basis, f.o.h. Winnipeg :
Montreal granulated, in Unis.......................................  5 00

“ “ in sacks........................................... 4 95
" yellow, in bbls...................................................... 4 60
“ " in sacks................................................... 4 45

Wallaceburg, in bbls.................................................... . 4 90
“ in sacks.....................................................  4 8o

Berlin, granulated in bbls ............................................. 4 80
" " “ sacks............................................. 4 85

Icing sugar in bbls............................................................ 5 60
“ " in boxes............................................................ 5 80
** " in small quantities......................................... 6 20

Powdered sugar, in bbls................................................... 5 40
" “ in boxes,................................................ 5 60
" " in small quantities............................... 5 66

JiUmp, hard, in bbls.............................................................. 5 95
“ “ in 1-bbls............................................................. 5 95
" " in 100-lb cases.. ........................................... 5 95
SYRUPS AND MOLLASES—

Syrup "Crown Brand,' 2-lb lins, per 2 doz. case .... 2 35
" “ 5-lb tins, per 1 “ — 2 75
" “ 10-lb tins, per * " — 2 .65
“ " 20-lb tins, per f " ----- 2 60
" '* * barrel, per lb............................. 0 03S
" “ Sugar syrup, per lb...................... 0 038

Beaver Braud, 2 lb tins, per 2 doz case......................... 3 10
'• 6 " *' 1 "   3 60
" 20 " J “   3 2 J

Barbadoes molasses in l-bols, per gal............................. 0 40
New Orleans molasses in *-bbls, per lb........................  0 03*
Porto Rico molasses in *-bbls., per lb........................... 0 04*
Blackstrap, in bbls., per gal............................................. 0 31

•* * " •• ............................................ 0 33
“ 5 gal. bets., each...................................... 2 25

COFFEE—
Whole green Rio, per lb.................................................. 0 10

Standard Java in 25-lb. tins, per lb............................. 0 33
Old Government Java in 25 lb. tins, per lb.................  0 32

" " Mocha.................................................... 0 32
Imperial Java, in.25 lb. tins, per lb................................ 0 29
Pure mocha T‘ " “ ............................. 0 25

“ Maracaibo................................................................. 0 19
Choice Rio............................................................................ 9 ÎÎ,,
Pure " ......................................................................... 0 16%
Seal Brand (C & 8) in 2-lb tins, per lb........................... 0 32

.................................. 1-lb " “ ........................... 0 33
Local Blends:— ‘ „ M
Mocha and Java in 2-lb. tins, per lb............................. 0 23

MINCE MEAT-
Minoe meat, 7 In. p die. per lb.................  0 £9*

“ “12 oz pkgs , per doz..................................  1 06
PICKLES—Local brands are- quoted 

as follows :
buui«»ip«i.........................................................................;, 51

6 " ••  275
Crock............................................................................... 05
Bottles. 18 oz,, per doz....................................................5 £0

•• 20 ......................  2 2o
Chow—

P#1........................................................................ j
5 •• •• xx 300
Crocks.............................................................................. JO
Bottles, 18 oz., per doz............................................... 5

“ 20 ................ ................................................... 2 26
Sweet— ,n

• <f*>  ; „ Î?
I- •• ....325
Greeks.........................................  :
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Bottles, 18 oz., per doz............................................ 8 25

20 “ " " ................................... .... 2 50
Onion—

1 gal. pails.................................................................. 90
3 “ “ ..............................................................  2 40
5 u " .............................................................. 3 75
Crocks....................... ................................................. 85
Bottles, 18 oz., per doz............................................. 2 50

20 “ " '• .................................................2 75
FOREIGN DRIED FRUITS—Austral­

ian raisins are being brought in now in 
good quantities owing to the scarcity of 
the Californian, raisins and they are 
meeting with a good reception.
Australian rai.-in —
Brown Lexias, per lb.................................................... 9 08
Extra brown ‘ .................................. .
Sultana raisins, bulk, per lb...........................

" cleaned, *' ........................
" llbpkgs " .........................

Table raisins, Connoisseur clusters per case.
" extra dessert, “
“ Royal Buckingham, M
" Imnerial Russian "*
" Connoisseur dusters, 1 lb pkgs, per

California raisins, muscatels, 2 crown, per lb............ 0 10J

b (90 pkgs).. 
Connoisseur dusuusters, boxes (5* lbsL

Valencia raisins, f. o. a .................................
" " selected...............................
" " layers...................................

Trenor's Valencia raisins, f.o.s, per case....
" " selects "
" " layers "

0 181 
0 131 0 13* 

0 14 
0 16 
9 60
3 40
4 00 
6 95
3 35 
0 80 
1 76 
1 85 
1 10 
9 70 
285 
8 95

0 li
choice seeded in f-lb.packagee 

per package , 
fancy seeded in 1

0 10*
i f-lb. packages

per package......................
" " choice seeded in 1-lb packages

per package......................
“ " fancy seeded. 1-lb. packages,

per package.............................. 3 10
Prunes 90-100 per lb ..................................................  0 06i

o ioye
0 121

8 MX) 
70-80 
60-70 
50-60 
40-50

0 06j
0 07 
0 07: 
0 08 
0 09

Currants, unoleaned, kos.- pack, per lb...................... 0 07
" dry cleaned, Piilatras, per lb......................... 0 07 A
*' wet cleaned, per lb.........................................  0 071

F. J. FOLEY & CO.
Manufacturers' and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARD BLOCK, EDMONTON, ALTA.

B
Our Factory now 
boasts the most up- 
to-date equipment 
for making Catsup

lAlO'jj
' ' 3UPy|

/

in Canada. We 
also have one of the 
best Catsup Cooks 
on the continent.

Last fall we bought tons and tons of the finest 
Rose Tomatoes. These have been washed, scalded, 
peeled and seeded, then have gone through the process 
of making them into Ozo Brand Tomato Catsup. 
Nothing of the delicious flavor of the ripe tomato has 
been taken away, and our chef’s blending of »the 
spices and condiments has given it an appetizing piqu­
ancy that cannot be equalled.

Put up in large 14-oz. screw-top bottle with an 
exceptionally pretty label, it makes one of the most 
attractive packages ever put on the market. We 
guarantee its purity, and the absolute cleanliness of 
our factory and methods makes its wholesomeness 
beyond dispute.

Packed in cases of two doz., $1.00 per doz. 
f.o.b. Montreal.

THE OZO CO., LIMITED,
MONTREAL
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Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

Davenport, Pickup & Co.

622 McIntyre Block and 422 Ashdown Block
WINNIPEG, MAN. 

and at BRANDON, MAN.

Square your accounts

Scale No. 70
This is an automatic 

scale witli a capacity 
of 100 lbs. Computing 
part from 8* cents to 
00 cents per lb.

It lias absolutely no 
springs and is built on 
the principle of our No. 
11 scale—the scale that 
made the Stimpson 
scales famous.

STIMPSON COMPUTING 
SCALE CO.

34 ARTHUR STREET 
WINNIPEG, MAN.
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EFFECTIVE WINDOW DRESSING :
More About the Ufce of Adjmrtablfc'Vfàjjdow Partitions—Can be Cheaply Made 

—A Striking Têa Window by an Old Friend.

In a recent issue an article in this 
department dealt briefly with window 
partitions. That was not the last word 
on the subject by any means. Illus­
trations were given of two adjustable 
partitions in use in Toronto. One was 
of iron and the other, scarcely less ex­
pensive, in wood. Many would think 
both too costly, but any grocer can make 
for himself a division of light lattice 
work, or a window frame with 
a lattice of tape would be very 
effective. Of course, the best partition 
would be two sheets of mirror glass, 
back to back, because the mirror gives 
I lie appearance of a greatly enlarged 
display. We would like to see the par­
tition idea taken up by some grocers 
and have pictures of their windows when 
they try it. Modern window dressing 
in other lines forbids the mixing up of 
different articles. With few exceptions 
the grocery window is a medley. Sys­
tem and separation would improve 
things.

A TEA WINDOW.
The accompanying illustration shows 

a tea window, presented by A. Hag- 
nicier, Hespeler. It was dressed by 
Gordon Hagmeier. This is not the first 
of Mr. Hagmeier’s window creations to 
appear in The Grocer. He has been a 
prize winner on several occasions. All 
his windows give evidence of originality 
and artistic conception in design and 
execution. This display, without the 
scroll on the screen which makes the 
background, would look bare. It is an 
illustration of the effectiveness of little 
things, in window dressing or elsewhere.

WINDOW DRESSING AS A SCIENCE
We have received a copy of the “Art 

and Science of Window Dressing,” edit­
ed by S. W. Roth, the publisher of The 
Retailers’ Journal. This book contains 
46 pages, 25 of which are devoted to 
three-i|uarter page photographs of out- 
of-t lie-ordinary windows and booths, 
with descriptions as to how they were 
constructed, what they cost, the atten­
tion they attracted and other details.

The book is compiled by Mr. Roth, 
and we presume the letter-press is main­
ly from his pen. Most of it is credit­
able stuff and deserves the serious study 
of anyone interested in this important 
branch of the retail grocery business.

One feature of the book which we 
like especially is a half-page on “Trick 
Windows,” condemning the eccentric 
and extravagant in window dressing, and 
pointing out that the expert window 
trimmer is not the one who relies upon, 
some “dime museum effect” to draw 
business, but he who builds his window 
honestly, and whose display, when fin­
ished, reflects careful study of balance

and harmony upon the man who pro­
duced it.

The cost of the book is $2, and it 
may be obtained upon remittance of 
this sura from S. W. Roth, Chicago, 111.

NATAL DAY WINDOW.
Dillon Bros., Halifax, bring their win­

dow dressing up-to-date. June 21 was 
Natal Day in the Atlantic capital and 
this firm put in a special window dis­
play to be in keeping with the popular 
sentiment.

In the bottom of the window was cut 
grass with jellies, fancy biscuits, lunch

tongues, cut Roquefort, cheese and bis­
cuit, etc.

In the background were syrups, olives, 
jelly, fruit in glass, with a background 
of apple blossoms, spruce trees, and dif­
ferent kinds of leaves.

The window was dressed by ('has. B. 
Marsden, who is doing excellent work 
for the firm along this line.

A CAMPING WINDOW.
U. Rinker, Kincardine, had a unique 

show window that attracted consider­
able attention, last week. The floor was 
covered with green sod, and in the hack 
of the window a small tent, with door- 
open to the front, displayed inside table 
and chairs. On another chair outside 
lay pipe and tobacco. Fishing tackle 
was to be seen at one end, and at the 
other an old-fashioned pot was suspend­
ed on poles, with some potatoes peeled 
for dinner. Over the grass was strewn

48

samples of canned and bottled goods 
generally used by campers, and ,1 neat 
card reM : “Let us supply yonr picnic 
wants.”

The whole made an advertisement 
quite in keeping with Mr. Uinkor’s usual 
up-to-date methods.

SOCKEYES LESS PLENTIFUL.
Sockeye salmon on the Fraser these 

years is but a memory of the “good old 
days’’ when the lordly fish were running 
in such great shoals in the season, that 
they were often hooked from the banks 
of the river with a walking stick. The 
pioneers of the salmon canning indus­
try are fast passing into memory also. 
On Friday occurred the interment of the 
late Alex. Ewen, of New Westminster, 
president of the British Columbia 
Packers’ Association, and virtually the 
dean of pioneers in the industry. Mr.

Ewen, whose death occurred on Monday, 
t he 8th instant, has attained the age ni 
78 years and up to recent months had 
been measurably vigorous and active, 
taking the same interest in his business 
affairs as ever. Over thirty years ago 
Mr. Ewen erected his first salmon can 
npry, and while perhaps one other 
begun and operated in the same season, 
none were earlier in the field, from 
which the veteran never retired, preserv­
ing his large holdings even after tin- 
majority of the individual cannerymen 
had merged their plants in the British 
Columbia Packers, the association float 
ed some years ago through Aemilius 
Jarvis.

SAME OLD DRINK.
A North Carolina preacher named 

Ixjmon was given an assistant. A kind 
of lemonade as it were. — Atlanta 
Journal.

A. Hagmeier's Window, Hespeler.
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HERE’S A PROPOSITION
That Will Interest You

No matter whether your customers buy goods of high quality or low price, they will all 
be pleased with

Sc0jj°^ Baking Powder
Because the quality could not be better (we guarantee that) and the price is within the 

reach of all. That’s why the sales are universal, making a quick turnover of profits.
RUT HERE'S THE POINT : We are spending a lot of money advertising GOLD 

STANDARD BAKING POWDER and we want your co-operation.
Therefore we are making a special proposition that WILL PAY YOU BIG to 

push this article.
It will be worth your while to write for particulars to-day.

The Codville-Georgeson Co., Ltd.,
WINNIPEG, - MAN.

Wethey’s Celebrated Mince Meat
in Packages and Bulk.

Before buying

SALT
Laurel Canned Goods Write us for quotations and we 

can save you money

CARMAN-ESCOTT CO. Mason & Hickey
(Successors to Jos. Carman)

722 Union Bank Bldg. WINNIPEG, MAN.
108 Princess Street, WINNIPEG, Man.

It paye to have proper oonneotlons In

The West
We have first-class facilities for distributing cars and we 

make a specialty of this line.
Consign your cars to us and please your customers.

Our storage facilities are complete—plenty of room in our 
new quarters.

Charg•• Rmamonablm Satisfaction Guaranteed

R. B. WISEMAN & CO.
Storage, Warehousing and Distribut­

ing Agents
23 WINNIPEG, MAN.

Capstan Brand 
Pure Tomato 

Catsup
is known from ocean to ocean as the 
finest Catsup on the market, once sold, 
always asked for.

We guarantee it to give perfect 
satisfaction.

The CAPSTAN MFC. CO. Toronto, Ont.
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The Superior Quality
of our

Mild Cured Hams

Boneless Breakfast Bacon

Skinned Smoked Backs

meets the most exacting require­
ments of your customers.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS

TORONTO

Breakfast
Bacon

Buy The Best

MADE BY

FEARMAN
HAMILTON

r
i 
ti
** 
t 
t

The
Strongest 
Argument 
in
favor

our HAMS
Corona
Hams AND
and
Bacon BREAKFAST

BACON

CORONA

is
the
continued
increase
in
their 
sales .

We have no Retail 
Stores

The Montreal Packing Go.
MONTREAL, P.Q.

LIMITED

t
t
t
t
t

A SURETY OF SUCCESS
The Ryan Brand has been 
that to hundreds of retailers.
The people insist on our

Bacon, Ham and Eggs, 
Cheese, Butter, Sausage, 
Bologna and Lard

because of the recognized 
purity and wholesomeness 
of our provisions.

The WM. RYAH CO., Limited
70-72 Front Street East

TORONTO, - ONT.
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Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

The cheese market has continued 
pretty steady, without any remarkable 
price fluctuations. There is perhaps a 
slightly easier tone than a week ago, 
but it is not marked. Weekly receipts 
at Montreal are now running ahead of 
last year, but the total for the season 
is still far behind. For the week ending 
July 13 the receipts were 117,230 boxes, 
compared with 112,080 boxes for the 
corresponding week last year. The re­
ceipts from the opening of the season 
to date were 605,041 boxes, against 
767,01,7 last year. This shows a short­
age for the season thus far compared 
with last year, of 71,370 boxes.

The butter market continues firm, de­
spite the very limited export demand.

Domestic demand is active and the sea­
son has not yet overcome its late start. 
Wholesalers have only lately had an op­
portunity to accumulate winter stores 
and these future requirements have been 
quite equal to the absorption of ail re­
ceipts thus far in excess of immediate 
consumption. Receipts at Montreal last 
week totalled 21,143 packages, as 
against 35,447 packages, a decrease of 
14,364. Evidently the discrepancy for 
the season as compared with last, when 
the make was considerably short of 
normal, is increasing. Total receipts 
from May to date were 153,652 packages 
and for the same period last year 240,- 
670, showing a falling off this year of 
86,427 packages, or over 35 per cent, 
decline from last year’s figures.

THE PROVISION SITUATION
Live hog prices continue upward borne 

upon the hope of better weather and 
higher prices in England. Last week 
the English market improved about (Id., 
and Canadian agents arc asking a shill­
ing advance. Prices of live hogs opened 
last week at $6.40 and went to $6.00. 
Packers sent out prices at $6.55 f.o.b. 
country points for this week, but soon 
found that as high as $6.75 was being 
paid and in order to get their share 
everyone had to meet that price. De­
liveries are light, not over 23,000 last 
week for Canada. The weather in the 
Old Country has been very unpropitious. 
A Canadian agent, writing recently, said 
he was still lighting fires night and 
morning and wearing a top coat. There 
was snow in the north of England only 
a little while ago. During July and 
August, it is largely the seaside resort 
demand that gives the impetus to 
bacon consumption in Grcgt Britain. 
This year that is largely lacking, 'there 
is, however, a fair demand, and the mar­
ket is just now in the sellers’ favor. 
Danish deliveries arc somewhat less than 
they were. The total was 33,000 last 
week, which is 3,000 to 5,000 less than 
a little while ago. American ship­
ments are about normal, but a little ir­
regular. Last week they were 2,000 less 
than normal. This week cable advices 
indicate shipments of 4,500 more than 
normal.

At home the provision market is show­
ing signs of a slightly easier tendency. 
This began in lard, which is always sub­
ject to the market movements in Chi­
cago, and there prices are easy. There 
is a good, fair demand for smoked 
meats, but nothing unusual and prices 
arc about steady, though with a slightly 
easier tendency, as stated. The ad­
vance in raw product tends to harden 
prices and packers talk of an early ad­
vance.

. ARMOUR TO BUILD IN FRANCE.
It is credibly reported that J. Ogden 

Armour and other packers have com- 
pleted their plans for the establishment 
of a large packing house in France, In

spite of vigorous denials on the part of 
Armour and his associates, and al­
though no Chicago name appears in the 
transaction, which has lately been closed 
at Bonnouil, for the purchase of a large 
acreage on which a packing house is to 
be erected, it is generally admitted 
that the source of financial supply is 
the Chicago crowd.

The plans for the packing house at 
Bonneuil have been submitted for ap­
proval to the municipal council, and it 
is reported that at Havre and Bordeaux 
two other plants will be built.

MONTREAL.
PROVISIONS—1The demand for Am­

erican pork is active. Lard is only fair 
in both compound and pure. There is a 
good demand for hams and bacon. Sort­
ing orders are good, (juitc a few 
changes in the price column took place 
within the last week.
Lard, pure, tierces.................................................. 0 11? 0 124

" .............................. 56-lb. tubs 0 1. § 0 122
" ........... 20-lb. pails, wood .... 0 128 0 12§
" cases,10-lb. tine,60 lbs.incaseO 135 0 136
" 41 6-lb. " 0 135 0 14
" " 3-lb. " 0 14 0 14À

Lard, compound, tierces, per lb......... .............0 10 0 104
" “ tubs ..........................................  0 1°5 0 11|
" ** 20-lb. paila, wood.....................  2 10 2 24
" 44 20-lb. pails, tin........................  2 0 » 2 18
" 41 caaea, 1 - b. tins,6)lba. incaseL 10* 0 118
44 44 " 5-1 h. 44 0 108 i) 115
“ 44 44 3 1b. 44 U U* 0 115

Wood, ne1; tin packages, gro*a weight —
Canadian short ex t misa pork...................................... 22 50
American abort out clear ............................................ 2» oo
American fat back.......................................................... 21 75
Breakfast bacon, per lb......................................... U 16
Hams........................................................................ 0 15| 0 U|
Extra plate beef. per bill...................... .... 14 CO

BUTTER—The make of dairy butter 
at present is light, but is sufficient for 
the local demand. The market for 
creamery is reported to he je. to Ac. 
lower. The quantity offering is large 
and as there is practically none being 
exported there arc large stocks in the 
hands of local dealers.

The local butter market just now is 
easy in tone with quotations unchanged.
New creamery, choice, boxes ................................û 2< 5 0 21

44 44 pound prints ............................ 0 21$ 0 22
Dairy, tubs............................................... A........... OH 0 2U

CHEESE—There has been an easier 
feeling experienced since the board meet­
ing last Saturday. Cheese continues to
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be made in large quantifies. The quan­
tity exported is sufficient to meet the 
ing made to cover cost of construction 
quantities in the hands of the local ex­
porters owing to the fact that the im­
porters are not anxious to speculate at 
present prices. The cable quotations are 
51s. to 55s.
Cheese, old .................. ..................... ............ 0 15 0 16

* iv w, large . ............. .........................  U 11| i 118
4* 44 twins ........................ 0 12$

EGGS—A fair trade continues to be 
done in small lots for local consump­
tion. The demand from outside sources 
for round lots is somewhat limited. The 
market is weak, owing to the continued 
free supply and the poor quality of the 
eggs arriving. Buying, at the present 
writ in r, in the country, is Lite, to 14.*.e. 
f.o.b.
Wholesale lots......... ................................................. 0 16 0 17
Small lo s ...................... ...................... 0 17 o 171

“ solo t «I ..................................................  ..... 0 I •*

HONEY—The market is quiet, with 
demand and prices easy. It is rather
early yet to make any statement as to 
the quantity expected to he produced. 
White clover, extracted tins, are off the 
market until new supply.
White clover comb honey...................................... 0 13 0 14
Buckwheat ............................................................... 0 08 0 C8|

TORONTO.
PROVISIONS — Trade is very ac­

tive in some lines, especially smoked 
hacks and hams. Here and there, there 
is a little talk of weakness, hut it is 
only in unseasonable lines, such as linin' 
clear, which is je. lower, and lard, 
which is under the influence of Ihe Am­
erican market. The advance in the Old 
Country, followed by an advance in the 
price of live hogs here, has eliminated 
the easier tendency. Trade on the whole 
is about what it was a year ago. Prices 
are, if anything, a little lower on an 
average.

Long clear bacon, oer lb...............................
Smoked breakfast bacon, per lb..................

10Ï 0 11
. 0 15 0 15*

Roll bacon, per lb......................................... . u 11 0 hi
Small hams, per lb........................................... 15 0 151
Medium hams, per lb................................ . 0 15 0 ip
Large hams per lb........................................ . 0 14 0 14*
Shoulder hams, per lb................................... . 0 l')| 0 11
Backs, plain, per lb........................................

44 pea meal...........................................
. 0 16 0 i?i
. o 0 17

Heavy mess pork, per bbl......................... 11» 5 J 20 00
Short cut, per bbl.......................................... .22 60 22 50
Lard, tierces, per lb........................................ 11 0 11

44 tubs 44 ........................................ 0 12
0 12

44 compounds, per lb............................... . 0 09 0 10
1‘lale beef, per 200-lb. bbl............................. .12 50 13 01
Beef, hind quarters........................................ 9 00 K* 50

*' front quarters........................................ . 5 00 6 50
•* choice carcases..................................... . 7 50 8 50
44 common.................................................. . 6 00 7 00

Mutton............................................................. . 0 09 0 11
n 124 0 15

Hogs, street lots........................................... .. 9 0 1 9 50
Veal.................................................................... <‘8 0 <9\

BUTTER — The market < oil tinues
with a firm tone, with prices steady and 
practically unchanged. In view of the 
fact that there is little export call for 
butter the firmness of the market is 
somewhat surprising. Less butler is 
probably being made Ilian last year, 
domestic consumption is heavy, and the 
season is still a fori night behind, so 
that dealers here have only begun to 
accumulate winter stocks.

Per lb.
Oeamery prints................................................... 0 22 0 23
Creamery solids..................... .............................  0 2U 0 21
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Dairy prints, choice............................................. 0 19 0 20
*' “ ordinary.............................   6 18 0 19
“ tubs choice................................................ 0 17 0 18
“ tubs, ordinary............................................ 0 174 0 18

Baker s butter................................................................ 0 17

CHEESE — New cheese is easier and 
quotations here are Ic. lower.

CANNING MACHINERY CO.
CHICAGO, ILL., U S A.

SPRAGUE

WINDSOR SALT
TABLE, DAIRY and CHEESE SALT

FINE and COARSE SALT
Write for prices

Toronto Salt Works
Vgentt tor

WINDSOR SALT

BUTTER, CHEESE, E08S
II you have Butter, Cheese or Eggs to sell, 

write me. I am always In the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire ter prices.

B. H. POWER
210 AROYLM STRUT, HALIFAX, N.S.

BUTTER-EGGS
-----WE ARE-----

Old cheese ............................................................... .
New “ ............................................................. .

EGGS — The market is easier in­
clined and there is a growing disparity 
between the prices paid in the country 
and those asked here. This is due to 
the increasing shrink. Prices here 
are unchanged, and in the country they 
aj-e lower. Dealers are storing only 
what they have to, but deliveries are 
beginning to slacken a little.
Eggs....................................................................... 0 17 18

HONEY — Prices are nominal. There 
is practically no business passing.
Honey, stnuned, 60 lb tine ........................................... 0 11

“ “ 10 lb tins.............................................. 0 11
“ “ 5 lb tins ......................................... 0 18
" in the comb, per doz............................... 2 00 8 60

Buckwheat honey, per lb........... ..........................  0 6 6 06
*' “ in comb, per doz.............................. 1 60

POULTRY — Trade is quiet at un­
changed prices.

Life Weight.
Spring chickens, per lb..................................
Old fowl............................................................. ................ 0 10

................ 0 16
Dressed weight.

Spring chickens, per lb...................................

Spring ducks...................................................
Tom Turkeys..................................................

WINNIPEG.

BUYERS and SELLERS
Correspondence solid tad from OWTABIO, 

■AHIT01A end LOW1B FBOVIBOBS.

Mtrfiri, Manhall 4 Cl.
Wbeleeale Predsce Merehaate,

TORONTO.

ORDER NOW

Butter
Tubs

Boxes o.nd Paper
Best Goods, Prompt Shipment 

Prloos Right

WALTER WOODS & GO.
Hamilton and Winnipeg

RUTTER—Dairy butter offering now is 
of poor quality and the price is weak­
ening. Produce houses now offer 18c. 
for No. 1, and He. to Die. for No. 2, 
delivered in Winnipeg.

Creamery is selling at 20c. to 21c. per 
pound.
Bricks, 1 lb. fancy, per lb................................................  0 26

* 1 lb. choice, per lb............................................ 24
Solids, fancy, '■ 6 s, 28's, 14 s ........................................... 0 25

EGGS—Produce houses offer the trade 
16c. per dozen, subject to candling. This 
is the price for eggs delivered in Winni­
peg.
60-lb. tins, io. per lb. over tierce basis,each.............. 6 2»
20-lb. wood paUs, Jc. " " " ................ 2 56
6-10 lb. tin pails, |c. “ '* per case .... 7 80
12-5 “ ‘ Jc. " " “ 7 90
20-3 “ “ lc. " " ‘ .... 7 95

CHEESE—Ontario cheese is selling at 
13 ic.

CURED MEATS—We quote :
Hams, selected, mild cure, 10 to 14 lbs., per lb...........
Baeon, " " 6 to 7 " ...........
Backs, " " 8 to 10 " ...........
Hams, light, 10 to 14 average..........................................

' medium. 11 to 16 average ..................................
' heavy. 20 to 30 “ ...................................

" skinned, 2 to 30 “ ...................................
Pionlc hams, 6 to 8 “ ...................................
Shoulders, 10 to 14 “ ..................................
Breakfast bacon, clear, bellies. 8 to 10.........................

" " cl* ar bellies 10 to 12 .........................
" " wide 14-16, strips 6-8 lb......................

Clear backs, bacon, 8 to 10................................................
“ " 12 to 14 ............................................

Spiced rolls, long................................................................

Canadian shipments of bacon to 
Old Country were 2,000 boxes for week 
ending July 13th.

WILSON'S

FLY PADS
a box where it will be seen by your customers, and my adver­

tising will do the rest.
ABCNDALB WILSON, HAMILTON
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William Binning, Treasurer 
Board of Trade, Lumsden, Sask.

William Binning, treasurer of the 
Board of Trade of Lumsden, Sask., is 
a type of the progressive business man 
who has grown up with the west and 
has taken his part in the municipal life 
of the town or village in which his lot 
has been cast. To write the history of 
many a western town is to tell the 
business story of a public-spirited busi­
ness man, and the history of Lumsden, 
Sask. could not be written without, ex­
tended reference to the part played by 
the subject of this sketch.

Mr. Binning came to Western Canada 
from Izmdon, Eng., in 1804, and settled

WM. BINNING, LUMSDEN, BASK.

in Lumsden when it was a very small 
hamlet. First impressions were not 
very favorable, but Mr. Binning started 
a grocery store on a small capital and 
in the years that have passed has, in 
spite of transportation difficulties and 
other drawbacks which have somewhat 
retarded the growth of the town, built 
up a good business.

From the first Mr. Binning has taken 
an active part in the public life of the 
town and has served in many capacities.

Lumsdcn’s municipal history consists 
in a long effort to obtain proper streets, 
roads, bridges, etc., and in all this Mr. 
Binning has borne his part, a business 
man giving his time to the affairs of the 
municipality. At the present time he is 
treasurer of the Board of Trade and 
still very active in promoting the busi­
ness interests of the town.
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“YES 
MISS

I always find 

great
satisfaction in 

handling

Clark’s
Canned Meats;;

Customers like them, they are

Easy to Sell
and the quality is always the same.”

Latest Summer Price List Now Ready.
< ►

WM. CLARK, MONTREAL.

The Manitoba Canning Co.
LTD

Grande Pointa, Man.

Our 1907 Paok of

Lunch Tongues
Is now on tho market

A DELICIOUS SUMMER DELICACY

ORDER EARLY FROM OUR 8BLLINQ AGENTS 1

NICHOLSON 4 BAIN
Winnipeg, Calgary and Edmonton

O'Mara's Bacon
I receive many unsolicited 
testimonials. The following 
is worthy of publication.

Toronto, July 19, ’07 
The English beef, the Welshman goat, 
The Scotchman mutton gnaws,
The Eskimo holds walrus fat 
Between his greasy paws,
The Frenchmen nibbles froggies’ legs, 
New Yorkers gobble clams,
But Jack Canuck who knows what’s 

what
Sticks to O'Mara's Hams.

JOSEPH O’MARA
Pork Packer, Palmerston, Ont.

THE PREFERENCE EXTENDED

The
Grocers
of
Canada

vs \

Have 
Extended 
the prefer* 
ence to

“HORSESHOE” Brand
of

HAMS AMD BREAKFAST BACON
because of the proven superiority of the brand over the 
next best on the market.

The Paying Trade demands that you get in 
line. We beat the Dutch .for cleanliness and there is no 
goodness about prime fresh pork which our process of 
curing does not retain.

JOHN DUFF * SON
Hamilton, Can.
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CEREALS AND CONFECTIONERY

Wheat Market Had a Weak Spasm but 
Export Business—Home Trade

The wheat market continued strong 
last week to the end, but on Monday de­
veloped a weakness. Fears of a tele­
graphers’ strike in the States and better 
Northwestern crop news caused heavy 
selling. By Tuesday the weakness had 
about spent itself and the market 
turned firmer. Flour prices for domestic 
demand have remained steady, but for 
export some slight concessions have been 
made, English buyers also yielding some­
what. The buying for Canadian account 
is on a hand-to-mouth basis, as is usual 
at this season. Cereal business is not 
too brisk, though some millers report a 
good seasonable demand.

Confectionery.
Headers of this column may be get­

ting tired of hearing the grocers con­
tinually urged to handle confectionery. 
But there are still some unregenerate 
retailers without the fold, and it is the 
shepherd’s business to go after them 
until he ge's them. All wise grocers 
stock confectionery, and they don’t give 
it a back place in the store, either. The 
grocer who sets out to handle confec­
tionery in the right way gets a silent 
salesman to start with, and fills it up 
with high-class confectionery as the sec­
ond move. Success comes easily after 
that. Try it, and if you don’t succeed 
we shall be surprised.

MONTREAL.
FLOCK—Prices continue steady with 

demand fair. Export trade with some 
firms is good, with others quiet. The

Flour Prices Still Hold—Renewal of 
Buying From Hand to Mouth.
local trade is fair, considering the sea­
son. Nominal prices prevail.
Wm 1er whuui yaienlu.......................................................... 5 OJ
Straight rollers....................................................................... 4 4)
Extra............ ............................................................................ 4 2J
Straight rollers, bags, 90 per cent............................... 1 75 2 40
Royal Household................................................................... 5 30
Qlenora.......................................................................... 4 7U
Manitoba spring wheat patents................................ 5 10 5 30

“ strong bakers....................................................... 4 40
Five Roses ............................................................................ 5 10
Buckwheat flour........................................................... 2 25 2 30

FEED—Heavy feeds are still to the 
fore. Demand for bran is light at the 
reduced price. A good export demand 
for bran is likely to keep prices up dur­
ing summer months. No change in 
prices at present.
Fine oatuietil, bags.....................................................  2 60 2 75
Standard oatmeal, bags .........   2 60 2 75
Granulated " “   2 60 2 75
Golddu«t cnmmeal. 98 11» bag"................................  1 70 2 0 »
White corn meal ........................................................  1 65 1 75
Rolled oats, 90-lb. bags..............................................  2 4 ) 2 50

" 80-lb. bags................................................ 2 30 2 3, à
" bbls............................................................  5 05 5 35

ROLLED OATS- 
witli demand fair.
Uuviino bran .............. ................... ... 18 10 19 0
Ontario shorts...........................................................  23 00 2 » 00
Manitoba shorts...................................................... :3 10 24 I»

“ bran ............ .................................................... 19 00
Mouillie, milled........................................................  23 00 3d 0>

“ straight grained.......................................  28 00 30 00
Feed flour ................................................................... 1 35 1 45

-The market is firm,

TORONTO.
FLOUR—Prices continue unchanged, 

despite the easier tone to the wheat mar­
ket. Domestic buying has again begun, 
but at tills season of the year it is a 
purely hand-to-mouth business. Millers 
report a demand from the east especi­
ally. Export business has begun again 
too, English buyers having come up 
somewhat and Canadian millers having 
made some concession.

)

WE CLAIM THAT OUR

Calcium Acid Phosphate
(1) Is quite as successful for Baking purposes as 

Cream of Tartar, and
(2) From a health standpoint is superior.

CHARLES C. BRYCE & CO

(3) That it keeps well and retains its strength.
(4) That it shows a considerable saving to the 

user.
Write for Recipes, Samples and Quotations

43 & 5 Great Tower St. E.C.
LONDON, ENGLAND

QUANCE BROS
MILLERS OF CHOICE

WINTER WHEAT and MANITOBA FLOUR 
BUCKWHEAT and RYE FLOUR

WRITE FOR QUOTATIONS. DELHI, ONT.

BODE’S CHEWING GUM
High Quality and Absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
THE BODE’S GUM CO., LIMITED, 30 St. George Si., MONTREAL

GOOD
I’m the D. & R. 

paper traveller. I’m not 
booking any orders, only 
around to remind you that 
my firm

Douglas & Ratcliff, Limited
carry the finest line of Wrapping 
Paper, Paper Bags, Twine, Etc., in 
the Dominion. If there’s anything 
you require just sit down AfOIV and 
drop them a line. You’ll get what 
you want shipped to you like lightning.

Our regular travellers will be call­
ing upon you as usual. Try to re­
serve an order for them.

Good Morning ! Hope to 
hear from you at my Toronto 
or Winnipeg address, c|o

Douglas & Ratcliff, Ltd.
T0B0NT0, WINNIPEG

Are You Content?
with the flour you are 
handling?

If not, get a shipment of

Anchor Brand 
Flours

and see how pleased 
your trade will be

For prices and informa­
tion write to

LEITCH BROS. 
FLOUR MILLS

Oak Lake, Man., Canada

NAP. 6. KIROUAC tb CO.,
Receiver* and Shippers of Flour and Grain.

Importers of Foreign Products.
125 St. Peter St., QUEBEC.

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whola* 
sale houses who contemplate establishing their 
own advertising department.
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Manitoba Wheat.
60 per cent, patents................................
85 *• “ ....................................................
Strong bakers............................................

Winter Wheat.

4 90 5 00 
.7.. 4 60
4 30 4 40

St raight roller.............................................................  4 25 4 35
i utents.............................     4 45 4 65
Blended........................................................................ 4 35 4 4)

CEREALS — There is a fair demand 
lor staples, considering the season. 
1’rices are unchanged.
Rolled when' in 1 arreld, 1UU lbs.................
Hulled ouuj, in wood, per bbl .......................

“ " in bags, per bag 90 lbs.............
Oatmeal, standard and granulated, per bbl. 

'• " . " in bags 98 lbs............

2 75 3 00 
.... 5 25 
.... 25l 
.... 6 65 
.... 2 65

$2,000,000 CEREAL COMPANY.
The Edward Ellsworth Company, of 

llulïalo, formed to manufacture cereals 
and all kinds of foods, grain and food 
products, and to operate mills and ele­
vators, has filed articles of incorpora­
tion with the Secretary of State. It is 
capitalized at $2,000,000. The directors 
are Thomas D. Powell, Almon W. Lytle, 
Leo A. Weter, Hugh J. llourke, Walter 
Minchan, Horace L. Mann and William 
G. Heimlich, all of Buffalo.

CONFECTIONERY NOTES.
B. II. Herron, baker and confectioner, 

of Lander, has sold out.
The confectionery business of the 

Ninette general store, Ninette, has been 
sold to W. C. Way.

Alfred Tiderman, baker and confec­
tioner, of Grand Bend, has sold out to 
Prank Geremotte.

The Lake of the Woods Milling Co.’s 
new mill at Keewatin, is now running 
up to 5,000 barrels daily, and every­
thing is going very satisfactorily. A 
deputation of leading millers from Min­
neapolis visited the plant at Keewatin 
last week and expressed themselves as 
greatly pleased with the equipment and 
the work being done.

48 Awards In Europe and Amerlc3

WALTER BAKER & GO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
pre parafions are Ab­
solutely Pure—free 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the require­

ments of all Pure Food Laws.
ilSfSlm.

Walter Baker & Go., limited
Established use, Dorohester, Mass. 
Braeioh House, 86 8t Peter 8t. 

MONTREAL, CANAOA

NOTES.
The assets of F. Girard, grocer, Mon­

treal, have been sold.
Sesias & Gallo, confectioners, of Mon­

treal, have dissolved.
The assets of J. Arsenault, grocer, 

Montreal, have be?n sold.
J. A. Williamson, grocer, of Hamil­

ton, has sold to E. Lees.
W. It. Dawson, of Inwood, general 

store, has been burnt out.
E. A. Wooton, general store, May- 

nooth, has been burnt out.
Meredith & Melville, general store, 

High River, have dissolved.
W. R. Brock, grocer, etc., of Lynden, 

has sold to George Haines.
The assets of C. M. Leveille, grocer, 

of Montreal, have been sold.
Eaton & Co., general store, Sperling, 

have sold to R. H. Waddell.
Brown, Longacre & Arthur, general 

store, Erskine, have dissolved.
Donohue & Co., general store, Ward- 

ner, have suffered loss by fire.
E. N. Croker, general store, Brooks, 

has been succeeded by W. J. Ball.
F. Bentham & Co., grocers, of Merrit- 

ton, have sold to W. A. Richardson.
The assets of Pitre Fortin, general 

store, Portneuf, Sag., have been sold.
J. J. Keating, general store, South 

Woodslee, has sold to A. W. VanEvery.
C. M. Irwin, general store, Grayson, 

has been succeeded by Irwin & Winter.
The Rapelje, Thompson Co., of Moose 

Jaw, general store, have sold out.
S. Chipperfield, general store, Aber- 

nethy, has sold to D. B. Campbell.
O. D. Fleming, general store, Penhold, 

has been succeeded by Geo. Fleming.
R. B. Roddy, grocer, of Winnipeg, has 

been succeeded by W. J. Sutherland.
T. R. Horner, grocer, of Brandon, 

has been succeeded by S. P. Wilson.
W. J. Powell, grocer, etc., of Bel- 

more, has sold out to Wm. Mallough.
J. E. Price & Co., grocers, of Bran­

don, have been succeeded by J. E. 
Price.

THE BEST BY ACTUAL TEST
It has been proven to the satisfaction of all particular grocers that

MoLA UCHLA N’S sooSV.S&.ts
are just as perfect as Soda Biscuits can be baked—and they hold their goodness. 

MoLAUCHLAN * SONS CO., - - OWEN SOUND, ONT.

The Shrewd Grocer
makes it

Perfection 
Cream Sodas

on the order list for various 
reasons—the chiefest being 
that particular and economic 
housewives, women who 
know and appreciate biscuit 
goodness, always insist on

1 In!®®]msïï'§> IIII
| :

It could hardly be other­
wise. First Quality goods 
are bound to capture the 
market and that Quality must 
last if that brand of goods 
holds the market.

The immense sales of

Perfection Cream Sodas
can be explained in no other 
way. It does pay the grocer 
to recommend and push them, 
and most grocers know it.

The Mooney
Biscuit & Candy 

Company,
LIMITED

STRATFORD, - CANADA

GELATINE

The Leading Gelatine for more than 
SIXTY YEARS. Foremost in PURITY 
and MANUFACTURED by Messrs Cox 
as well as PACKED by them.

PURITY GUARANTEED

Canadian Agent» :

O.B. Colson k Son, Montreal 
D.Maaaon A Co.,
A«P Tippet k Co.

J. ft 6. COX,
Ltd-

flora/• M«ra 
KOINBURQH.
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Pride
of

Canada
Thousands of gallons of this standard 

brand maple syrup and maple sugar are sold 
annually.

People are asking for it everywhere. Live 
grocers meeting this great demand are reap­
ing large profits and are adding to their rep­
utation through the selling of a line that is 
guaranteed in purity and excellence.
If you do not handle PRIDE OF CANADA brand 

[ maple (foods, please let us know.

IT PAYS.

The Maple Tree 
Producers’ Association

WATERLOO, - OLE.

IMPORTANT NOTICE
We beg to notify our numerous 
customers and friends that we 
have secured the representation 
for Canada for the celebrated

Kkovah Jellies,
Custard Powder,

Health Salts
and other well known products of

SUTCLIFFE d BINGHAM
MANCHESTER, ENGLAND

A full stock of these goods will he 
kept in our Toronto and Montreal 
warehouses, and all orders will 
receive prompt attention.

Maclure and Langley
152-154 Pearl Street, TORONTO 

Note our new Montreal address
38-40 William Street, MONTREAL

t

♦

Western Canada Fleur Mills Co,,u.m

PURITy FLOUR
Offices:

St. John, N.B. 
Montreal, Que. 
Toronto (Head Office) 
Goderich 
Winnipeg 
Brandon

Mills at 
WINNIPEG 

GODERICH 
BRANDON N^HAMTOBAHARO W

It pays you to pay for quality.

Brands: 1st Patent—Purity and Five Stars 
‘2nd Patent—Three Stars

PURITY

Particular People
Like Our Flour
They like it because it’s made from 
the best wheat grown in Canada’s 
best wheat growing district. If you 
can take care, of the particular trade, 
the other trade can take care of 
itself. Take care of it with our 
brands:

“Premier Hungarian” 
“White Rose” •»<(
“Royal Patent1 Brands

Put up In *414-lb. and 49-lb. Sacks specially 
for the Grocery Trade

We will have a Demonstration at the Winnipeg Pure 
Food Show

Order direct or from our nearest agent.

THE WHEAT CITY FLOUR MILLS CO.
BRANDON, HAN. LIMITED

Aient Oui» and Maritime Province!
6. N. FRECHETTE, 45 Boneecour» Street, MONTREAL 

Aient Province of Ontario
ALEX. BUTLER, Board of Trade Building, TORONTO 

Aient Alberta and Brltilh Columbia
WILL HILL. 1645 8th Avenue West, VANCOUVER, B.C.
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GENUINE
SWISS MILK 
CHOCOLATE

(Frooouooed U4tg

You will certainly realize 
some day that

CAILLER* S 
CHOCOLATE

is the leading brand in the taste of 
your customers.

Get it into your store. We 
are creating a demand from 
the customers. Be prepared 
to meet this by stocking.

General Agent for Canada

William H. Dunn, - MONTREAL
394-396 St. Paul Street

CANADAi 
Na better 

Ceeetry

aorrsi
Ne better 

Cheeelete

Grocers who have really tested the 
merits of Cooking and Eating 
Chocolates invariably order

Mott’s

HALIFAX. N.S.

“Diamond” and “Elite” 
brands of

Chocolate
It rests with you to give your cus­
tomers the best. In Chocolate it is

MOT T’S

John P. Mott CO. Co.

J. A. Tinier
■ulna

emuNo Aenm:
I. *. Sendee Jee. E. Hailey Artier Neieee 

Terute Wleeipee lutein'

A Surety of Purity
The Maple Leaf is 
the buyer’s surety 
of purity and 
q u a 1 i t y when it 
comes to buying 
cocoa and choco­
late.

Cowan’s

It’s
Cowan’s

and
it’s all right

Chocolate
are the best 

on the Canadian 
Market. Guard 
your reputation by 
stocking Cowan’s.

The COWAN CO., Limited
TORONTO

It will Pay
you to stock and push 
the sale of the famous

Frame-Food
PREPARATIONS

(Frame-Food. Frame-Food Jelly 
and Frame-Food Cocoa).
Extraordinarily advantageous 
Terms for Pioneer traders.

Write for Particulars 
at once

Frame-Food Co., Ltd.,
Southfields, London, S.W., England.
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CORRESPONDENCE
CHATHAM.

After an illness extending over seven 
weeks, Joseph Barassin was able this 
week to resume his duties at Harry A. 
Andrew’s grocery. His many friends are 
glad to see Mr. Barassin out again.

(.'has. Burnie, of Malcolmson’s gro­
cery staff, is spending his holiday s in 
Detroit.

Blenheim has just scored what it 
claims to be a record, in the shape of 
a monster rhubarb stalk and leaf gi own 
in the garden of Mrs. Jos. Stokes. The 
leaf was twelve feet in circumference, 
and the stalk wa ■ hes long
and nearly an inch and a half in dia­
meter.

John McCorvie is spending the week 
in London, where he is taking part in 
the big bowling tournament, "'."bile in 
the Forest City he is the guest of his 
sister, Mrs. McYicar.

* *

The strawberry season here s pretty 
sell ended. Last week’s rain served to 
prolong it a little, but the supply of 
berries offered on Saturday, neverthe­
less, showed a noticeable falling off. 
Owing to the shortness of the supply, 
the extremely low prices of some form­
er years were not repeated lois year ; 
in fact, three boxes for 36c. was about 
the lowest retail price quoted.

The raspberry crop is as 1 ct an un­
certain quantity. The canes a c in many 
places reported dead ; evidently killed 
by the cold of last winter. I he pros­
pects are that the crop will be a small 
one. Raspberries are usually in by this 
time in July, but thus far none have 
appeared.

Incidentally, the heavy rain last week 
proved a godsend to the farmers, and 
the latter are mice more jubilant. The 
rain will help largely to bring on the 
beans where the latter were replanted, 
following on the recent heavy frost.

• •
*

There was a big crowd in tffe city last 
Friday, the occasion being the nnual 
celebration of the Orangemen from Ins- 
sex, Kent, Lambton and parts of Mid­
dlesex and Elgin, together with large 
contingents from Detroit and Fort Hu­
ron. The crowd must have numbered 
between 5,000 and 7,000 people.

As usual with celebrations and cir­
cuses, the day did not materially assist 
the grocery business. People came in 
to celebrate, rather than to buy. Ho­
tels and lunch-counters did a thriving 
business, as did the ice cream and re­
freshment parlors, and many grocers re­
port having benefitted indirectly through 
orders from hotels and boarding houses, 
while the day is also reported to have 
helped along in quite a few small lines.

The crowd, though large, was quite 
orderly, and amply deserved Mayor 
Stone’s congratulations on this point. 
The parade in the afternoon was prob­
ably the largest ever seen in Chatham, 
and tHe merchants along the route 
decorated liberally for the occasion.

* •
*

The market tower clock has been duly 
installed. It commenced to mark the 
passing of the hours at about 5 o’clock 
Saturday afternoon. The clock, which is 
illuminated at night, is quite an addi­
tion to King street. It is equipped with 
an automatic striking apparatus to tell 
the hours.

The clock, in all its glory, will he a 
lasting momument to Chairman Potter 
of the property commiUee, to whom its 
erection, as well as thiPremodelling and 
beautification of the old market front 

Sire both very largely due. Aid. Potter 
has shown, during his three years in 
municipal life, a marked faculty for 
“sticking at it,” and the market clock 
is one of the permanent results.

As a result of Aid. Potter’s efforts, 
it looks as if the electric lighting sys­
tem here will continue under municipal 
ownership. The plans for a new gas 
engine plant have been approved by the 
Ontario Municipal and Railway Board, 
and the council at their next meeting 
will undoubtedly give the by-law its 
final reading. Aid. Potter is naturally 
elated at the successful outcome of his 
efforts for the maintenance of municipal 
ownership, in which he is a firm be­
liever.

North Chatham has secured the Wol­
verine Brass Company, the latest addi­
tion to the Maple City’s industries. 
The concern will locate on St. Clair 
street, and as a result the merchants in 
that vicinity are looking forward to a 
boom in business. The location was de­
cided on last week, and building opera­
tions will be commenced at once, the 
factory to be completed by Nov. 20th.

The St. Clair street merchants cer­
tainly deserve this consolation prize. 
Since the middle of last January busi­
ness in their vicinity has been hamper­
ed by the continual blocking of the 
street, for a variety of reasons. First, 
there was the repairing and strengthen­
ing of Aberdeen bridge, and later the 
paving of the bridge approaches and St. 
Clair street. The latter work is not 
yet complete. It was anticipated that 
the pavement would be completed and 
the street opened for traffic this week, 
but a break in the water main, due, ap­
parently, to electrolysis, has just oc­
casioned a further delay. The blocking 
of the street has a tendency to divert 
country trade, temporarily at least, to 
other channels, and the kicks registered 
by the merchants of this vicinity have 
been strong and vigorous.

KINGSTON.
Crowds brought to a city by any at­

traction means a lot to that city by 
way of advertising it. Grocers get the 
lion’s share, leaving out the hotels, of 
course, where people are taken inn.

People must eat or die, and when 
they come on a holiday they are 
given the best to be had, even if the 
aunt or uncle they are visiting has to 
go on tick for it. Oh, that word tick ! 
How many grocers it has stopped in 
the race for business. When will they 
learn that cash business is the best ?

Ninety-nine out of a hundred will tell 
you that the wholesaler who sells whole­
sale only and does not retail and inter­
fere with his customers’ customers is the 
one they should support. On the other 
hand, !)9 per cent, of the wholesalers 
will tell you that the retailer who jobs 
and tries to do a wholesale business is 
making an awful mistake and sooner or 
later will be an incurable case of finan­
cial pno-monia. He should look after 
family trade, and keep pure goods. The 
man who jobs must carry, all sorts of 
cheap mixtures and compounds.

To obtain a good, first-class family 
trade you must do a cash business.

58

Then, Mr. Grocer, do it now. Give up 
your mixing and give pure foods to 
your 'patrons instead.

Talking about clerks, the thoughtful, 
painstaking kind is in the minority. The 
young man who wants to be a good 
clerk and afterwards a good business 
man, must be able to discern and grasp 
opportunities of improving himself all 
the time and not try to take up too 
many distractions outside of business. 
Recreation is necessary, but there is a 
limit.

In the Old Country the clerk used to 
work in a hard school. He was taught 
to rise early in the mornings and not 
to be too anxious about closing hour. 
To cut up the large sheets of paper in­
to suitable sizes. To open up the boxes 
carefully and nail the lids on again so 
they could be disposed of and turned in­
to money. To sell old goods first and 
not to put new goods in front of them. 
To wear clean aprons, look tidy and 
pleasant, and wait on customers well 
and make them feel he is glad to see 
them and have them come back again 
A good clerk is a good asset, and Can­
ada has the material. With better prices 
and less cutting we can give them as 
good wages as Uncle Sam and keep 
them at home.

• *

Attempts have been made by coffee 
roasters and grinders of Canada to put 
up goods to compete and win against 
American houses, but they seem to fail, 
like Sir Thomas with his yachts. Why 
is it? The quality of goods, or lack of 
advertising ?

• •
*

“Yes,” said Jim the Grocer, “the ad­
vance in tea is going to make it hard 
for the package tea men to put up a 
good 25c, line.”

The coupon business is fast fading 
away, and the sooner the better. it 
creates a lot of annoyance.

Kingston is to have a Made in Can­
ada exhibition for the benefit of the 
hospital.

Capt. Sharp has again resumed his 
duties as head clerk in Crawford’s gro­
cery store. The captain is an all round 
athlete, a practical joker and public en 
tertainer. He often appears at con 
certs and always puts his audience in 
good humor.

Arthur Bryant, clerk for Gilbert (1st 
1er, of Plevna, died suddenly of heart 
failure, while bathing in the lake. 
Arthur managed one of Gilbert’s stores 
in Kingston at one time and was pope 
■at and well thought of. His sudden 
death has cast a gloom among the gro 
eery element here, and his parents arc 
heart broken.

Albert Hebert, of the firm of Iludou 
Hebert & Co., Ltd., Montreal, is still 
traveling on his European trip. lie 
writes that he is enjoying the vacation 
immensely. When last heard from he 
was at Berlin, Germany.

.1. A. Stephenson, Arthur, has refit­
ted his store for the fall trade. Mi 
Stephenson has done remarkably well 
since he took over the business from his 
father and is to be complimented. I In 
has many admirers in his town and his 
likeableness is reflected in his business



THE CANADIAN GROCER

SOLD^jfe
DV WA

S\i, ONLY! W&J,
^^^g/a«*,Co., Montreal. Can^Tfjf

^AUC$

POtVDER.tO

IU-ET71
!2£*Ti*ti)Amit«

Millions of People Use 
Gillett’s Lye.

The fact that Gillett’s Lye is so favorably known 
and well advertised makes it the best cleaner to sell.

GILLETT’S LYE EATS DIRT !
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant.

EIMT
TORONTO. ONT.

GILLLTTS CHEMICAL WOBHS ESTABLISHED IB32.



Weekly Price List
Issued at Toronto every Saturday

Send for It
FtfUIT NEWS

Canadian Berries are oow el their besl. Gel your orders in 
early, as crop will nol Iasi lond. To-day's prices 9c. lo 11c.

WA TERMELONS
Best stock from Georgia.

ORANGES
Fancy California Late Valencias will give you 

satisfaction.
LEMONS

Verdillis, new stock, sound and fancy packing. 
California Peaches, Plums, Apricots, Pears. 

Direct cars. Let us have your orders.g
21-17 Church St., TORONTO

We arc now booking orders for 1907 
pack lobsters. Golden Crown and 
Golden Key brands ; choice goods 
fully guaranteed. Flats, *4, 14, % 
and 1-lb. tins ; tails, V4. 94 and 1

Write tor our quotatlone

W, S. L0G6IE CO., LIMITED
CHATHAM, H.B.

Packers and Exporters of Canned Lobsters 
—Wholesale only

300 Bags French Peanut Kernels
Prices and samples on application.

ANDREW WATSON
PRODUCE BROKER

91 Place d’Youville, MONTREAL
Phone Main 4406

SEBASTIAN GODINA
GANDIA, PROVINCE VALENCIA

(Spain)
EXPORTER OF

RAISINS, ONIONS, PEANUTS
Agents wanted in principal Canadian markets. 

The best correspondence solicited. Samples will 
be sent free.

THE CANADIAN GROCER

DON’T FAIL
To send for catalog show1 

Ing our line of

PEANUT ROASTERS, 
CORN POPPERS, &c.
LIBERAL TERMS.

KINGERY MFG, CO.,106 108 E. Pearl St.,Cincinnati,0

FRUITS, VEGETABLES AND FISH
Lemon Market Firmer in Tone—Warm Weather Has Strengthened the Situa­

tion—Last Arrivals of Florida Pineapples—Canadian Berries.
The lemon market, while remaining 

nominally at last week’s prie.es, is actu­
ally considerably firmer in tone. The 
demand is beeoming more active, and if 
the present hot weather continues, a 
forward movement is practically a cer 
tainty. Receipts are disposed of in 
short order and although there is no 
laek of stocks, most of the fruit men 
are busy keeping up with orders. The 
demand for verdillis this season so far 
compares favorably with that of last 
year, and the situation at present is 
stronger than it was at the correspond­
ing period a year ago. If sales arc 
maintained at their present rate it is 
probable that this season’s total will 
show an appreciable increase over 1906.

Two cars of Florida pineapples are 
being handled this week by one of the 
largest wholesalers, and the sale of 
these will practically end the pineapple 
season. From hardly any standpoint 
can it be said to have been satisfactory. 
The fruit has been of poor size, of only 
medium quality, and the demand has 
naturally lessened under these draw­
backs.

Canadian berries are now narrowing 
down to a few districts and two weeks 
more at the outside will see the whole 
crop gathered and marketed. The yield 
has been a small one, but the berries 
have been of a size and quality well up 
to the average.

Business for the week lias been exeel 
lent in all lines of fruit, fair for Can­
adian ami imported vegetables and quiet 
in fish.

ô to $3.50 to $4. 
are beginning to 
as are also Aus-

MONTREAL.
GREEN FRI ITS.—Green fruits are 

in good demand but continue very 
scarce. This in part explains the high 
prices experienced. As far as can be 
seen there is no prospect of relief. Just 
now the demand is general. Domestic 
strawberries are very fine, although not 
any too plentiful. They are quoted at 
9c to T2e per qt. The lemon crop has 
been light and high prices rule. Oranges, 
California grape fruit, declined within 
the past week from :
New southern apples 
make an appearance, 
tralian lines.
New dates, per lb .....................................................  0 04£ 0 07
Bananas, tine stalk........................................................... 2 0 »

" jumbos....................................................... 2 25 2 50
Coooanuts, per bag............................................................... 4 00
Pineapple», crate....................................................... 3 50 4 75
Apples, bbl.............................................................................. 8 50
Lemons ...................................................................... 3 75 4 50
New lemons................................................................. 3 00 6 60

" “ ................................................................. 3 60 5 00
California oranges..................................................... 3 00 5 00
Jamaica oranges, per bbl........... .*............................ 4 75 5 60
Sorrento oranges................................................................... 3 50
Messina ora- ges................................................................ 4 25
Strawberries, qua ; t....................................................  0 09 0 12
New figs, per lb ......................................................... 0 081 0 12
Florida grape fruit, box..........................................   7 60
Limes, crates.................................................................... 1 00
California grape frui», boxes...................................  6 50 7 00

“ grape fruit, half box................................3 60 4 00
“ peaches, box..............................................  2 00 2 25
“ apricots. box..................................... ... 2 25 2 60
“ plums, box....................................   2 00 2 75

VEGETABLES.—The situation at 
present in all lines of vegetables is good 
with demand principally in favor of 
new potatoes, cabbages and cucumbers. 
Florida tomatoes are off the market and 
Jerseys, the next line to arrive, arc 
fully one month late. They are not

Go

expected here till 1st of August. Do 
mestic stuff, to a great extent, is now 
replacing American goods. Jersey sweet 
potatoes and mushrooms arc also not 
lo be hail. New domestic cabbage is 
now quoted at 50c to 75c, with a lower 
tendency. Many prices have declined 
since those last issued, owing to the 
fact that domestic stuff is now on the 
market.
Parsley, per doz. bunciies.........................................  0 35 0 40
Sage, per doz.......................................................................... o 60
Savory, per doz...................................................................... 0 60
New cabbage, domestic............................................. 0 50 0 75
Turnips, bag............................................................... 1 25 1 50
Green bean.', bag................................................................... 1 25
Water cress, large bun. hea, per doz............................... 0 75
Lettuce, per doz........................................................ 0 25 0 40
Boston lettuce, per doz........................................................ 0 60
Asparagus, doz. bunches.......................................... 4 00 6 00
Radi-hes, doz ............................................................. 0 10 0 15
Spinach, per box.................................................................... l 00
Cucumbers, per doz .................................................. 0 35 U 50
Parsnips, bag............................................................... 1 25 1 0
Potatoes, whites, per bag......................................... 0 85 0 90
New potatoes, lb.................. .......................................... . 0 031

“ " bbl................................................................. 3 fu
Egypt ian onions, lb............................................................... 0 02ft
New beets doz. bunches.................................................... 0 60
Carrots, bag ................................................................. 1 75 2 00
New carrots, doz. bunches...................................... 0 25 0 35
Horseradish, lb...................................................................... 0 15
Rhubarb, doz. bunch**............................................ 0 15 0 25

FISH.—Among fresh fish, salmon are 
becoming scarce and price lias again ad 
vanced. The catch up to the present is 
short compared with last year, llali 
but continue plentiful, also cod and 
haddock. Brook trout are scarce, while 
lake trout and whitefish are in only fair 
supply. 1'ike and dure or pickerel are 
scarce, with prices high and firm.

Smoked herring in small boxes are in 
good demand now, but haddock and 
other smoked lisli are neglected, owing 
to warm weather. Boneless and prepar 
ed lish, in most cases, arc in plentiful 
supply.

As haying season is now in 
full swing, there is a fair quan­
tity of Labrador salmon and sea 
trout moving in the country parts, 
hut all other kinds are uncalled for.

Fresh and F<ozen Fish.
Haddock, express, per lb................................................. 0 €4
Halibut, express, per lb .................................... 0 08
Mackerel, n " ....................................... U lu
Dore, “ ...................................... 0 12
Smelts “ .................................... 0 08
Steak cod, lb......... ....................................................  0 05 0 06
Brook trout lb................................................. ............... 0 22
Market cod lb....................................................................  0 U4
Pike, lb ............................................................................. 0 06
Laketrout lb.................................................................. 0 10
Grass pike, lb...................................................................... 0 08
Whitefish lb...................................................................... 0 10
Gaspe»almon, lb.......................................................0 14 0 15
Flounders, lb...................................................................... 0 10
Smoked and Baled—

New baddies, box s. per lb............................. 0 08 0*9
Kippered herring, half boxes................................. 1 00
Smoked herring, per small box ........................... oil
Yarmouth Dloaters, box..........................................  1 lo

Prepared and dried—
Skinless cod. 100 lb. cases........................................ 6 50
Boneless cod, 20 lb. boxes ...................................... 0 06
Boneless fish, 20-lb. boxes, bricks......................... 0 054
Boneless fish, 25-lb., boxes, per lb........................... 0 041
Shredded cod, 2 doz., per case............................... 1 80

Oysters—
Standards, bulk, per imp. gal................................ 1 50
Standards, Imp. qt. tins, sealed ........................... 0 40

Pickled fish-
No. 1 Labrador herring, per bbl.............................. 6 00

11 " per half bbl.......................... 2 75
No 1 N.S. herring, half bbls.................................. 2 50
No. 1 at a trout. 1 U lb. kegs.................................... 6 75
No 1 sea trout, 2 0 lb. h>>l»......................................10 50
Labrador salmon, in bbls.........................................  14 00

" “ 4 " ........................................ 6 50

TORONTO.
FRUITS.—Lemons are again firmer, 

with prospects, if the warm weather 
continues, of an early rise. Canadian 
cherries are beginning to arrive more
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plentifully, but the prices are too high 
to admit t»f much business passing. Late 
Valencia oranges are showing up better 
each carload and dealers declare the 
stock to be unusually fine. Bananas, 
which have been high at seaboard 
throughout the season, show a tendency 
to decline, and the demand continues as 
brisk as ever. It is probable, however, 
that with the heavier arrival of the 
( 'anadian small fruits, both the inquiry 
and the price will ease oil somewhat.
Oranges—

Late Valencias (California), extra fancy, 96 s.. 4 25
•• •* 11 126 s...........

ISO’s. 176’s, 230’s, 216’s............................................5 25
Late Valencias (California) fancy, 96 s ......... 4 OU

41 “ “ 126’s..................
“ “ fancy, 150 176, 200,216 ....

'• “ 250 s ......................
44 " “ 288’s, 300 s...............

Ovals, 80's IOj's, 150’s %• boxes......................... 2 35
Sorrentos, 20 s 300’s...........................................  3 00

Lemons, Verdillis, 300's..............................................5 00
44 2 s 300, 360 ...........................................  4 5D

44 Messinas and tiorrentos, 3u0's...................4 25
Pineapples, 30's, per case.....................................................

,4 36’s, " ......................................................
44 42’s,.....................................................................
44 48’s ......................................................................

Bananas. Jamaica firsts, per bunch....................... 1 60
Bananas, jumbo bunches ............................................2 0"
.Strawberries, Canadian per qt..................«........... 0 08
( lierries, Canadian, eating, per lask t.................. 1 25

4 4 4 4 cookii g *’ ................... 1 lU
Cantaloupes (California), per crate ........................ 7 0u
Limes, per crate...........................................................  1 0U
Watermelons. Florida, each........................................u 4U
Gooseberries (Canadian), per basket ...................... 0 90

4 75
5 00 
5 50 
4 25
4 75
5 00 
4 25
4 00
2 51
3 76
5 50 
5 00 
5 00 
5 00
4 50 
3 75 
3 0u 
2 50 
2 50 
011
1 50 
1 25 
8 00 
1 25 
0 45 
1 25

V KfiETARLTCS.—Canadian tomatoes 
arc expected to be on the market short­
ly, the hot weather having arrived at 
the right time to force the growth 
along. A heavy crop is anticipated. 
Egyptian onions are still quoted hut the 
•.locks held by dealers do not collective­
ly amount to much. Cauliflower is ex­
pected to go lower almost immediately. 
A car of Canadian new potatoes arrived 
on the market early in the week, but 
the stock was not attractive and did 
not meet with much favor from buyers.
Potatoes, Delawares, per bag ................................  1 uu

" Ontario...........................  ......................  U 75
New potatoes, per bbl..............................................3 15
Onions, green per doz......................................................

44 Egyptian, 110-lb. bag............. ...............4 10
Cabbage, new, per case....................................................

Canada per bbl................................................
Beets, new, per doz. bunches..................................  0 30
Carrots, Canadian, per doz bunches..................... 0 40
< arrots, new, imported, p»*r box.....................................
1 lettuce, Canadian leaf, per doc. bunches ..................
•Spinach, fancy, per bush .................................................
Radishes. Roseland. per doz....................................
Cucumbers, imported....... .................................... 2 00

4 Canadian, per bask............................ 1 00
« aulifiower, per doz................................................... 1 25
Beaus, green, per bushel .........................................  2 25
Green peas (Canadianl, per basket........................ u 40
Tomatoes, Texas, 4-basket crates....................................
Parsley, per doc.................... .................................
Rhubarb, per doz.................................................................

1 05 
0 85
3 60 
0 15
4 50
2 75 
2 25 
0 40 
0 6o 
2 25 
0 25
U 5u 
0 25 
2 75 
1 25
1 75
2 50 
0 75 
2 U0 
U 25 
0 40

KfSlf. The fish business is quiet, but 
compares favorably with the amount 
m-uaily transacted at Ibis time of year, 
'file supply of fresh lish is none too 
large, but at that is ahead of the de­
mand.
I’truh, large, per lb..................................................0 06
Blue pickerel, per lb................................................. 0 Ub
White tbh, Georgian Bay, per lb...................................
Whitefieh, winter caught, per lb...................................
Haddock, fresh caught, per lb.....................................
Herring, medium, per lb.......................................  0 Os

jumbo, per lb...........................................0 09
out salmon, per lb..-................................................ 0 17,
Trout, fresh, per lb...................................................  0 081
Qisooes, per basket..... .............................................1 00
Labrador herring, per bbl...................................... • •••
Cod. fresh caught, per lb...................................... 0 07
Halibut, fresh caught.............................................  0 08
lnedded ood, per lb........................................... ............
I.redded cod. per doz......................................................

Halifax fish cakes, case........................................... ••••
Lire lobsters.............................................................. 0 17
Mackerel, each..........................................................0 17
Biuefius, small white, per lb............................................

0 0$| 
0 07 
0 10 
0 10 
0 07 
0 06i 
0 10 
0 18 
0 10
1 25 
4 75 
0 08| 
0 09 
0 08 
0 90
2 40 
0 18 
0 22 
0 06

While & Co. are handling large quan- 
■ tie's of California peaches, pears and 

plains. The quality is improving. Some 
sal Bartlett pears and St. John peaches 

' » re received in last car and sold at 
|..ir prices.

JULY
LEMON Weather
When you are ordering, remember we have the goods-

Fancy Verdillis, sound and juicy, 
Watermelons, Pineapples, Bananas, 

Oranges, California Fruit in abundance

WHITE <6 CO., Limited
TORONTO AND HAMILTON

Lemon prices will be rushing upwards soon. The wise buyer will “ Do It Now," because the buying 
opportunity of to-day won’t present itself again this Rummer.

"ST. NICHOLAS” “ HOME GUARD” “KICKING" “PUCK"
W. B. STRINGER & CO„ TORONTO

FRUITS AND VEGETABLES
We are in touch with the leading shippers and 
can supply the best at closest prices.

J. R. CLOGG <6 CO., 82 St. Antoine St.,
MONTREAL

YOU ALWAYS 
GET THE

obtainable when you send your orders to us. 
Wo have arriving dally

FRESH Strawberries, Tqmatoes, Pine­
apples, good color, all sizes, 
Cucumbers, Lettuce, Radishes, 
Green Onions, New Cabbage, 

Eto.
Also full lines of Oranges, Lemons and Bananas

Send us your orders and 
oare and promptness.

wo will HU with

HUGH WALKER <6 SON
Guelph, Ont.Established 1861
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FRUIT GROWERS’ DIRECTORY.
The first annual directory of the Ni­

agara District Fruit Grabbers has bees 
issued by the Niagara TJistrict Fruit 
Growers’ Directory Company, of St. 
Catharines. It is published in the in­
terests of the fruit growing and handling 
industry and includes the names of the 
leading commission houses and whole­
sale and retail merchants handling fruit 
in Ontario. Practically all the fruit 
growers of the Niagara Peninsula are 
listed, the few exceptions consisting, 
according to the publishers’ preface, of 
those "who wish to be considered ex­
tensive growers and who, for obvious 
reasons, declined having their ‘extent ' 
published.”

The directory should be of inestimable 
value to all who are in any way inter­
ested in the fruit growing industry, and 
a eopy may be obtained by applying to 
I lie publishers.

The first car oif Elberta peaches was 
received by White & Co. this week. The 
stock was good, and brought $3.50 per 
crate.

$10 per case is being paid for lobsters, 
at St. .John, and the market continues 
very firm.

Latest reports from St. John’s, New­
foundland, state that the shore fisher 
men are making good catches. One trap 
at Cape limy le toek 100 quintals at 
one haul.

PERSONALS.
P. J. Cuddy, traveler for the Mon­

treal Packing Co., Montreal, has left 
for the Maritime Provinces, where he 
will remain for two weeks on business.

James Ireland, general merchant, Dur­
ham, is anticipating a trip to Montreal 
in the Masonic interest in the near 
future, lie's sure of a good time and 
as a close observer will have some in­
teresting incidents to relate.

J. W. Irvine, Clinton, is expecting to 
leave for the west on Aug. 1st. He in­
tends to he gone a month visiting his 
son, the dentist, at Calgary, and another 
son who is accountant with a large 
manufacturing firm in Moose Jaw.

J. W. Shields, formerly of Grand 
Valley, has opened a general store in 
Flora, lie has fixed the place up in 
first class shape and it is a credit alike 
to himself and the town. lie has start­
ed in the right way to build up a If g 
trade.

K. F. A. Stinson, general merchant, 
Moorelield, gave out he would attend 
the Orange demonstration in Arthur. 
Mr. Stinson has a reputation for wit. 
"I’m anxious to have Stinson’s opinion

FLORIDA PINEAPPLES
LAST CAR OF THE SEASON

Chase’s packing. 18’s $5.00. 24’s $4.75. 30’s $4.50.
36’s $4.25. 48’s $3.65. f. o. b. Montreal.

MONTREAL FRUIT EXCHANGE
193 MoGILLSTREET. MONTREAL.

iSALT ?
Full Stocks

All Lines

VERR ET, STEWART <& CO.
LIMITED

MONTREAL

and description of the gathering,” re­
marked a traveler, “it will be comical.”

Mr. Green, of the Anglo-American Di­
rect Tea Co., Toronto, was in Montreal 
this week interviewing the wholesale 
trade, along with their agent there, 
Alex. Hendcry.

.1. S. Ireland, Mount Forest, last week 
killed two birds with one stone by tak­
ing a bowling team to London. Besides 
enjoying himself on the green he im­
proved the opportunity to do some 
seasonable buying. The bowlers went 
out in full regalia and had a good time.

Gilbert McKechnie, of M. G. & J. Me 
Keelmie, Durham, is looking forward to 
a trip west on business. Mr. McKechnie 
is secretary treasurer of the Portland 
Cement Co., Durham, and his work has 
been heavy enough of late to tell upon 
his health. It is hoped he will return 
from the west feeling quite himself 
again.

Geo. Hallantyne, traveler for Mela 
gama tea, is under way again after 
laying up to repair an injured leg. He 
made the mistake of geting into a rig 
behind a kicking horse, and when the 
animal began his performance, Mr. Bal 
lantyne attempted a hasty exit, tripped 
and fell, cutting a deep gasli from knee 
to ankle on a sharp part of the buggy, 
lie kept on for a week, hut finally had 
to rest up.

THE LATE MARTIN F. NIERMEYER
The many friends of Martin F. Nier 

meyer, known almost universally in the 
trade as Mr. Martin, of G. F. Sutton, 
Sons & Co., Ixmdon, England, will re­
gret to learn of his sudden death at 
Saskatoon, after a few hours’ illness. 
Mr. Martin had made a number of suc­
cessful trips from east to west in Can­
ada, solely in the interests of Messrs. 
Sutton’s and a year or two ago made a 
trip around the world, visiting China, 
Japan, India, South Africa, Australia, 
and New Zealand. Besides being a most 
successful traveler and a keen business 
man, he was an accomplished linguist, 
and he received renewed proofs of Un­
popularity of his firm’s goods, by Ills 
success on the tour which was so short 
ly to end in Canada,.

A successor to Mr. Martin will be ap­
pointed as quickly as possible, and the 
firm’s customers will lie duly advised.

To Mrs. Martin we tender our sym 
pathies.

TEA IMPORTS.
The importation of tea into the 

United States via Canada in the calen 
dar year 1906 amounted to 2,301,201 
pounds, valued at $548,290. This was 
admitted free of duty, as there is al 
present no customs charge on American 
tea imports. Canada has the following 
customs regulations for this article : 
“Tea and green coffee imported dirci i 
from the country of growth and pro 
duction and tea and green coffee pur 
chased in bond in the United Kingdom, 
free;” from other countries, includim.- 
the United States, 1-0 per cent, duty is 
imposed. Under this tariff restriction 
the shipments of tea from the United 
States to Canada in the fiscal yeai 
1900 amounted to only 78,564 pounds 
valued at $18,522. The foregoing facts 
are furnished by the Bureau of Manufa' 
turcs.
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“The Finest Flavored Fish in the World 
are caught off the Coast of Nova Scotia99

■yOU have often heard this before, but we repeat it to remind you that the Prepared 
Codfish done up in packages and bearing this

TRADE MARK

all come from the waters which are famous for the fish they produce. When talking 
fish to your customers do not forget to mention this fact.

Sole Packers

Atlantic Fish Companies,
Nova Scotia

AGENCIES
A. H. Brittain & Co., Montreal Stuart, Watson & Co., Winnipeg Chas. Milne, Vancouver

Every fish canned isn’t a Sardine, but every 
fish in a tin of

it King Oscar 
Sardines

u

is the real thing.
It is so real that those who “know” 

can’t be persuaded to use any other. 
There’s something so rich, clean, and 
flavory about a King Oscar Sardine that 
one can’t get away from the desire for 
more.

That’s the kind to sell to your customers
1'hey will use a lot this summer.

For oalo by all Jobber».

John W. fiickle & Greening
(J. A. HENDERSON)

Canadian Agents HAMILTON.

We are now packing the

“FAMOUS BRUNSWICK BRAND”
SARDINES,
CLAMS
SCALLOPS

AND

FINNAN HADDIES
We guarantee every tin we pack 

Youra respectfully,

Connors Bros., Limited
Black’s Harbour, N.B.
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MARITIME WHOLESALERS AT 
ST. JOHN, N.B.

Maritime Wholesale Grocers’ Association in Convention — Largest Attend­
ance on Record—Sugar Dropped 20 Cents in Four Weeks — Crop Prospects.

(Special Correspondence of The Canadian Grocer.)

St. John, N.B., July 15.
The annual meeting of the Maritime 

Wholesale Grocers’ Association was 
held Wednesday morning, July 10, in the 
Board of Trade rooms here. The at­
tendance was the largest in the asso­
ciation ’s history, indicating an increased 
interest in the organization. A good 
deal of routine business was transacted.

All the .grocers reported that the pre­
sent year was the most prosperous in 
their experience, far exceeding that of 
previous years. The markets had been 
most favorable, and the outlook was ex­
tremely bright. ,’i’he price committee did 
good work in the past year, arranging 
fixed prices on, canned corn, tomatoes 
peaches and strawberries, gelatine and 
brooms.

The business session was concluded 
after one o'clock. Officers were elected 
as follows:

W. C. Cross, St. John, president.
H. G. Bauld, Halifax, 1st vice-presi­

dent.
W. H. Aitken, Charlottetown, 2nd 

vice-president.
Price Committee—W. C. Cross, G. E 

Barbour, C. H. Peters, St. John; M. 
Dwyer, Halifax; E. T. Iliggs, Char­
iot letown.

The delegates in attendance at the 
meeting were:

Halifax—K. M. Symonds, Henry G. 
Bauld, John E. Hills, Arthur C. Dike.

New Glasgow--Robert Murray.
Yarmouth -R. W. Brown, J. L. Lovitt. 

E. C. Kenney, J. A. Kirk.
Amherst—D. A. Morrison.
Truro- Albert S. Black.
Moncton—J. H. Harris, J. F. Edgetl
Charlottetown—-E. T. Higgs.
St. John—W. C. Cross, A. Malcolm 

W. L. Harding, Thomas Gorman, C. E. 
Cowan, R. M. N. Robertson, W. M. Bar- 
low, G. E. Barbour, I. H Northrop, S. 
A. Jones.

In the afternoon the visiting dele­
gates were treated to a sail on the St. 
John River on the steamer Champlain 
as the guests of the St. John members 
of the organization. They went half 
way up the Belieisle, and a beautiful 
sail was enjoyed. Dinner was served 
on board.

The visitors were delighted with the 
trip, and on motion of E. T. Higgs, of 
Charlottetown, seconded by H. G. Bauld, 
of Halifax, a hearty vote of thanks was 
tendered the St. John members who fur­
nished the excursion and entertainment. 
The visitors left for their homes in the 
evening.

Sugar.
A decline of twenty cents in the price 

of all grades of refined sugars has taken 
place in the last four weeks. On June 
18, a drop of 10 cents was announced, 
and a further decline was reported on

July 9 of a like amount. This is con­
sidered very unusual, coming, as it does, 
on the eve of the “preserving season.” 
Local wholesalers are at a loss to ac­
count for the drop, except that some of 
the refiners wish to unload some of their 
stock. There has been no change in 
the quotations of the raw material. The 
drop in price is hardly sufficient to af­
fect the consumer.

Crops.
John Macaulay, of Lower Millstream. 

Kings County, was in the city last week. 
He says that crop prospects have very 
materially improved in the country 
within the last fifteen days. Up to that

Geo. H. Campbell, Red Rose Tea.

He always looks happy, because that’s the way he feels

time things looked pretty blue, but now 
everything points to at least an aver­
age year. Hay will be about the same 
as usual, he said, and all kinds of 
grain and potatoes promise excellent 
yields. Owing to the lateness of vege- 
tation this spring, nothing has been 
killed by the late frosts, and berries 
and fruits are quite up to the average.

Meats.
The wholesale price of the best quali­

fy of western beef is now 9 to 10c. a 
pound. Butchers’ beef is quoted at 8J 
to 10c., and country beef 7 to 9c. Mut­
ton is also easier, at 8 to 10c. Lamb 
is getting quite plentiful, but as yet the 
price is unchanged. The only quota­
tions are by the carcase, $3 to $5.

Butter.
Butter has fallen off in price in the 

produce market, rolls selling at 19 to 
21c., and tubs 18 to 20c. Old potatoes 
will soon be off the market and what

64

slock is left is offering for from $1.80 
fo $2 a barrel, a decline of from 20 to 
25c. since last week.

Potatoes.
According to all reports, the potato 

crop this year will be very large, much 
greater than heretofore, as the demand 
for potatoes from this province is be­
coming greater every year. In Carleton, 
York, Victoria and Westmoreland coun­
lies a much larger area has been sown 
than in former years, and the farmers 
predict that the present year will be by 
far the most successful ever experi 
enced. Dozens of big potato warehouses 
have been built for storing the crop and 
the shipments from New Brunswick to 
Upper Canada and the West Indies will 
be the greatest ever.

• •
In the grocery and provision line 

cheese has eased off a little, while beans 
have advanced owing to discouraging 
crop reports.

The reports from cheese and butlei 
factories throughout Kings county arc 
more encouraging now than at any time 
since the spring opened. The recent 
rains have helped the pasturage ma 
terially and the flow of milk is increas 
ing. The gain means much for the busi 
ness interests of the county.

• e
The explosion of a lamp in the cellar 

was responsible for a fire in Robertson 
& Co.’s grocery store, on Main street, 
on Thursday evening last, that did 
about $1,000 damage. Insurance to the 
extent of $2,000 was carried.

• •

Stanley Howell and J. V. Kierstead, 
two of T. H. Kstabrouks’ travelers, in 
company with Walter Kollinson, of Lon 
don, England, pride themselves with 
holding the Kings county record of trout 
fishing. During Tuesday and part of 
Wednesday of last week they caught 
over 200 of the speckled beauties at 
Jack’s Lake, varying in weight from 
one-half pound to one and three-quar 
ters. They also saw two moose, a hear, 
wildcat and fox, but owing to the pres 
eut restriction of the game laws they 
were left unmolested.

A MONTH’S PLAY.
George Campbell, Toronto manager 

for T. II. Estabrooks, and chief pusher 
of lied Rose tea in Ontario, is taking a 
holiday. The accompanying striking 
likeness shows his start. He always 
was a hustler. This trip he is headed 
for his old home iu Hartland, N.H.. 
whither his wife preceded him a iiltle 
while ago. Hartland is on the St. John 
River and is in Mr. Campbell’s estima­
tion the choicest spot without the 
pearly gates. He will spend a day en 
route with Walter (laden, the Red Rose 
tea man in Montreal. The week of Aug. 
5 will be occupied by the Red Rose 
annual reunion in St. John and Mr. and 
Mrs. Campbell will return to Toronto 
about Aug. 14.

During Mr. Campbell's absence, Waller 
Harrison of the St. John office, Mr. 
Estabrooks’ secretary, will superintend 
the work in Toronto. Mr. Harrison has 
been there before and is a favorite with 
the staff.
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WHERE HAS THE TEA TRADE GONE TO ?
To the Editor Canadian Grocer :

Replying to the comments subscribed 
by a correspondent of The Canadian 
Grocer regarding the letter of the 
writer, which appeared in your valued 
paper under date of July 4th, I fear 
that the gentleman who inspired this 
criticism jumped at conclusions without 
verified data. He makes caustic re­
marks about my references to the “de­
creasing tea consumption in the United 
States and Canada,’’ and uses rather 
extreme language in his exceptions 
thereto. He says that the writer should 
consult statistics of imports in both 
Canada and the United States before 
rushing into print with such a state­
ment, and, therefore, I take pleasure in 
giving the following statistical facts,

which prove my statement and which 
can be verified by referring to the 
Custom House reports of either coun­
try.

The increased population in both 
countries has been most rapid (within 
the last ten years) and the import of 
teas to-day would necessarily have to 
show much larger quantities to equalize 
the per capita consumption of 1897, 
but notwithstanding, however, the im­
port of China teas into the United 
States in 1904 totalled 53,146,089 tbs.; 
in 1905 , 42,938,984 tbs.; in 1906, 37,- 
466,689 tbs., thus showing a decrease in 
China teas in three years of 15,679,391 
pounds.

The importation from Japan in 1904 
totalled 42,711,127 tbs.; in 1905, 41,823,-

115 tbs.; in 1906, 37,806,414 tbs., show­
ing a decrease in Japan tea during the 
same period of 4,904,713 tbs.

The importation of India and Ceylon 
teas in 1904 was 7,674,663 tbs.; in 1905, 
7,813,564 tbs.; in 1906, 7,340,106 tbs., 
showing a decrease in India and Ceylon 
teas during the same period of 334,557 
tbs. You will notice that in 1905 there 
was an increase over 1904 in the im­
portation of India and Ceylon tea, when 
a decrease followed in 1906 which car­
ried the number of pounds imported in 
1906 below the importation of 1904.

The total importations from other 
Asiatic countries in 1904 was 450,922 
tbs.; in 1905 , 658,076 tbs.; in 1906 , 456,- 
731 tbs. The total imports from the 
United Kingdom, Canada, and sundry 
other countries to the United States in
1904 shows a total of 8,915,224 tbs.; in
1905 , 9,472,860 tbs.; in 1906, 10,551,810 
tbs., an increase of 1,636,586 tbs. The 
grand total of all teas imported into 
the United States less tea exported 
therefrom in 1904 totalled 109,614,993 
tbs.; in 1905, 101,937,084 tbs.; in 1906, 
92,561,498 tbs.

In these days of extraordinary pros­
perity, in this period of strenuous com­
mercialism, many firms are striving to 
introduce package teas, but notwith­
standing, the grand total decrease in 
the United States importations of tea 
within three years was 17,053,495 tbs.

Now, a word about Canada. It may 
interest you to know that the imports 
of India and Ceylon teas in 1905 
totalled 18,312,396 lbs.; in 1906, the 
India and Ceylon imports totalled 20,- 
447,304 lbs., showing an increase of 
2,134,908 tbs.

The total import from China, Japan, 
and other countries into Canada in 
1906' was 8,001,846 tbs.; in 1906, 5,185,- 
323 tbs., showing a decrease of 2,816,523 
tbs. The exports from Canada to the 
United States, Great Britain, New­
foundland and other countries in 1905 
totalled 1,921,841 lbs. and in 1906, 2,- 
387,358 lbs., leaving a net import into 
Canada in 1905 of 24,392,401 tbs., and 
in 1906, 33,245,269 lbs., showing a de­
crease between 1905 and 1906 in Can­
adian imports of 1,147,132 lbs.

The census and statistic department of 
the Canadian Government has figured 
the population in Canada up to April 
1st, 1907, at 6,504,900, which shows an 
increase of 1,133,586 inhabitants, during 
the last six years, which should be ac­
counted for in the per capita consump­
tion of tea.

The Canadian consumption of Japan 
and China teas show a decrease during 
the same period of 2,816,523 tbs., where­
as the India and Ceylon teas show an 
increase of 2,134,908 lbs,, thus leaving 
a deficit of 681,615 lbs.

Where has the tea trade gone to ?
GEORGE LEWIS.

George Lewis & Company, Chicago.
Chicago, July 11, 1907.

TAKE YOUR TIME.
Don’t leave your advertisement writ­

ing until the last minute. An ad that 
is dashed off without thought is almost 
invariably a pretty poor ad. Take your 
time to it and write something that 
means something.

Roberston & Co., grocers, of St. 
John, N.B., have suffered loss by fire. 
Some insurance was carried.

The Standard Olive Oil
BARTON & GUESTIER

BORDEAUX, France
ESTABLISHED 1725

Shippers of the Highest ‘
-----0F<™

Olive Oil
In Quarts, Pints amd Half-Pints

JOHN HOPE & OO.
Sole Agents for Canada 

MONTREAL
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TOBACCO AND CIGARS The Canadian Grocer

CIGAR GOODNESS
Some grocers overlook that point - although there isn’t a grocer in Canada who 

can afford to do so. The quality of your goods originates more trade than almost 
anything else, while it is absolutely certain that quality goods can alone retain 
trade. You must cater to the tastes of your customers, and—judging by the 
orders arriving from grocers in all parts of Canada—the

PHARAOH and PEBBLE
cigars must he mighty popular. There are reasons for their popularity.

Pharaoh is a carefully made cigar—I personally select and supervise the 
maturing of every leaf of tobacco used in my factory—and easily worth fifteen 
cents but retails for ten.

Pebble is the five-cent head liner. Smokers marvel at its goodness and 
some grocers sell it for ten.

N. B.—The Payne Plan of doing buelneee says more for the 
sterling quality of my olgars than all the words we oould 
print Do you know that plan ?

J. BRUCE PA YNE, Limited, GRANBY, QUEBEC

Good Business
The kind of business that pays depends largely on the brands of tobacco you carry. 

There was a time when tobacco had little to do with the grocery business; but that’s so 
long ago that we do not remember it. There’s a multitude of men sitting in smoking 
jackets and here’s about the way Mr. Smoker talks : “You might make it a point to 
order your groceries at Smith’s. Smith carries a good stock of

T. & B.
the best tobacco placed on the market to-day. The Grocer who is wise enough to ap­
preciate tobacco quality and its influence is wise enough to appreciate quality in every 
article he sells. Go to Smith’s and, by-the-way, you might bring a couple of packages 
marked T. & B. with you.’’ Enough said for the shrewd grocer to think over.

T. * B. Tobacco sells more than Tobacco.

The Geo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA
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the grocer, the farmer, and
THE CITY BUYER.

The Guelph correspondent of The Can­
adian Grocer, recently, after writing of 
(|H> efforts of Toronto wholesale buyers 
,, id, farmers in the Guelph market on 
a Saturday morning, continues :

Now what 1 can’t understand is why 
lliese Toronto buyers can't come in and 
say on Friday night : “I will give you 
so much for your surplus stock on Mon­
day morning,” and then stay off the 
market and let the grocers go ahead and 
get what trade they can out of the 
farmers on a Saturday. Why I remem­
ber when the boss would come along on 
Saturday morning and say : ‘‘Boys, so 
much for eggs and butter to-day in 
trade; no cash,” while to-day I ven- 
I me to say not one grocer in Guelph 
ran say to a first-class butter maker : 
"You must trade it out.” He simply 
cannot do it. Why, to-day in Guelph 
the farmers to my own knowledge don’t 
trade half of their produce out, in fact, 
the best butter makers won’t. But why? 
.lust because the grocer hands out the 
cash and his next-door neighbor has 
something special for Saturday, and the 
next, Sue., and the farmer’s wife is a 
good buyer as well as a good seller.

There is no use kicking in­
dividually, but get together. If we have 
to pay the cash let us fight him on To­
ronto market or some other together, 
and in a short time the Toronto buyers 
will be out of our way on a Saturday.

BUILDING UP TRADE IN NEW­
FOUNDLAND.

T. A. Macnab, the head of T. A. Mac- 
nab & Co., manufacturers' agents and 
commission merchants, St. John’s, New­
foundland, was formerly with Mathew- 
son’s Sons, Montreal. For some eight 
years he was their sole representative 
in the city of Montreal and left them 
three years ago to go to St. Johns to 
look after the agency part of the busi­
ness of W. A. Munn. On the first of the 
present year Mr. Macnab took over this 
part of the business on his own account.

The offices of the firm are in the Ca­
bot Building and are centrally situated. 
The accounting work is under the 
management of E. M. Macnab, who was 
some ten years accountant with Chas. 
lim'd & Co., Montreal.

The following are some of the Can­
adian firms represented by the firm : 
I'he. Canadian Salt Co., Windsor; the F. 

I Dailey Co., Hamilton; the Ed ward s- 
b'O'g Starch Co.; MacLaren Imperial 
1 beese Co.: Truro Condensed Milk Co.; 
Hie Walter M. Ixiwney Co. Besides these 
1 anadian houses they also represent a 
number of American and continental 
hniis. They arc also exporters of New- 
I umdland products and their aim is to 
ship only the first qualities.

CONDENSED INFORMATION.
15 minutes with Edmonton, for the 

b '\v man of the 20th century,” is the 
i ilc of a handy folder, issued by the 
I ddicity Department of the Edmonton 
h ui'd of Trade. Tl\e remarkable 
amount of condensed information con- 

•nned in this folder is well worth more 
'";n a quarter of an hour’s study, but 

m'«me who only dips into it for this 
u i uint of time cannot fail to learn 
I' uiiy facts about the Alberta capital,

of which he was formerly ignorgnt. 
Among other information is given 70 
‘‘Facts about Edmonton,” 19 buildings, 
institutions, etc., which Edmonton “wjll 
have in the near future,” 27 different 
kinds of factories wanted, fifty- 
two different occupations, reliable 
representatives of which can al­
ways be sure of securing good positions 
in Edmonton, “Facts for Farmers,” 
and 13 things “To Remember” about 
the city for men who are thinking of 
locating there. A fine colored panoram­
ic view of the city as it stands to-day 
is shown, maps of Alberta, of the Ed­
monton and Peace River districts are 
given, and a number of fine photographs 
representative of the best scenery of 
the country, are reproduced.

Especially attractive is a sheet of 
“Photographs of Peace River Scenes,” 
reproducing with admirable fidelity a 
comprehensive selection of the rivers, 
wheat fields, ranches, homesteads, and 
farms that together contribute to the 
attraction of the Peace River district. 
A copy of this folder, with any other 
in'ormation desired, may be had on ap­
plication to the secretary of the Ed­
monton Board of Trade.

PERSONAL.
C. Stephens, of C. Stephens & Co., 

Collingwood, was in Toronto flic early 
part of this week.

F. W. Morlev, vice-president Canada 
Brokerage Co., Toronto, is on a trip 
to Manitoba, and through to Vic­
toria.

F. W. Thompson, vice-president of the 
Ogilvie Flour Mills Co., Montreal, has 
just returned from a two weeks’ rest­
ing trip at St. Andrews.

R. Carrignan, traveler for Laporte, 
Martin & Co., Montreal, was in Ot­
tawa throughout the present week in 
the interests of the firm.

James II. Robinson, Canadian adver­
tising manager for the N. K. Fairbank 
Co., Montreal, spent some days this 
week with the trade in Toronto.

SWEETCAPORAL

Cigarettes
STANDARD

OPTHE
WORLD

Sold by all the Wholesale trade

CLAY PIPES
The Best Made Are

McDOUGAlL’S
Insist upon this make

D. McDOUfiALl & C0„

Firm Established in 1887

JOS. COTE
IMPORTER ARO WHOLESALE TORACCONIST

Office sad Sample loom: 186*8 Si.Paul St.slower Tow 
Warehouse: 119 St. Audrew St.,Lower Town 

Branch 179 St. Joseph St., St. loch

Ask for the famous brands of Cigars 
ST. LOUIS 1 
CHAMPLAIN J oc'
E SERGEANT 10c.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It's a Trade Bringer.
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GROCERY TRADE NEWS OF 
NOVA SCOTIA
(Special Correspondence of Canadian Grocer.)

Halifax, N.S., July 15.
The grocery markets are quite active, 

and there is a good demand for some 
lines. With berries coming in the de­
mand for sugar increases, and will like­
ly continue for some time. Pork and 
lard are a little easier, but beans have 
been advanced 25c. per bushel. Beef 
packers have not been offering any quo­
tations for the past fortnight, owing to 
the scarcity of cattle and the fight in 
Chicago between the packers and the 
cattle dealers. Seeded raisins are now 
selling at 13c., an advance of lc. per 
pound since last week. All dried fruit is 
becoming rather scarce. The wheat 
market is very strong, and oats and 
corn are very strong. The receipts are 
improving some and it is thought that 
the highest prices have been reached. 
Bran is -more plentiful and the stocks 
are equal to the demand. Middlings are 
as scarce now as at any time during 
the winter.

Strawberries are now coming in very 
plentiful and the price has dropped 
rapidly. During the latter part of last 
week berries retailed at 25c. per box. 
Early this week a big shipment of 
Canadian berries arrived, followed by a 
lot of American, and then the Nova 
Scotia berries commenced to pour in. 
The price dropped to 18c., and as the 
Nova Scotia berries were arriving at 
the rate of 200 and 300 crates daily, the 
price continued its downward tendency 
until three boxes could be purchased for 
a quarter. The local berries are of very 
fine quality and they forced all the oth­
ers off the market.

Butter and Eggs.—There is a good 
demand for the former, but for the lat­
ter it is light. The receipts of both are 
fully up to the average. There is con­
siderable choice dairy butter coming on 
the market now and this helps to re­
lieve the demand for creamery, the sales 
of which have been very heavy during 
the past season, though the price was 
high. All the creameries were taxed to 
their utmost and the change is most 
welcome. Good dairy butter in small 
tubs can now be purchased for 23c. 
Creamery is holding firm at 25c. to 26c. 
Eggs appear to be plentiful, with the 
price steady at 17c. for Nova Scotia.

The steamer Boston, which arrived here 
on Friday last from Jamaica, landed 
95(1 tons of cargo, which included sugar, 
cocoanuts, honey and bananas. The 
schooner Burleigh, which arrived during 
the latter part of the week, landed 276 
puncheons, 41 tierces, and 36 barrels of 
molasses. The cargo was from Bar- 
badoes.

• *

Bauld Bros., one of the oldest and 
most reliable wholesale grocery firms 
in Halifax, has been re-organized as a 
joint stock company and will in future 
be known as Bauld Bros., Limited. The 
transfer has just been completed and 
the new firm will carry on the business 
on a more extensive sale. The officers 
of the new company are : President, 
Henry G. Bauld ; directors, W. C. 
Bauld, A. M. Bauld ; treasurer, Hugh 
Johnstone ; secretary, John L. Wilson.

No change will be made in the staff or 
the management of the new company.

The name of Bauld has always been 
associated with courtesy to customers, 
prompt and fair dealing and the officers 
of the new company are determined to 
keep up this reputation. Besides the 
main house in Halifax, this firm has 
two outside branches, one at Sydney, 
and the other at Springhill. The new 
company’s growing trade throughout 
the province made it necessary for them 
to establish warehouses at these points 
and complete establishments are main­
tained there. Altogether upwards of

close on Saturday afternoon and even­
ing, but the movement was not very 
favorably received. The merchant 
would not entertain such a proposal 
while Saturday remains “pay day.”

ALEX. McWILLIE
United States Manager, MacLaren Imperial 

Cheese Co.

forty people are employed by the com­
pany.

The firm carries a very extensive stock 
and makes a specialty of fancy goods. 
It is claimed that the firm handles more 
fancy goods than any other east of 
Montreal.

• ••
Ex-Aid. John F. Ryan, who conduct­

ed grocery stores on Argyle and Pleas­
ant streets for a number of years, has 
disposed of his stock at auction. Mr. 
Ryan has been appointed to the staff 
of the Inland Revenue Department at 
Halifax.

All the wholesale grocery establish­
ments in this city close at one o’clock 
on Saturday afternoon, and also sev­
eral other lines of business. Recently 
the employes of several establishments 
endeavored to have the retail stores
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ALEX. MAO WILLIE ’ S NEW SPHERE

Heinz Co.’s World Traveler Goes to 
MacLaren Imperial Cheese Co.

Alex. MacWillie has given up his posi­
tion as world organizer with the H. I. 
Heinz Co., to become United States 
manager for the MacLaren Imperial 
Cheese Co. Mr. MacWillie is much more 
than a salesman. He has introduced the 
“57 Varieties” into many foreign coun 
tries in a way that has spelled success 
from the start. For instance, on his 
latest trip round the world, and it was 
one of many such, he gave a dinner of 
Heinz goods to the royal princes of 
Siam, the oldest ruling family in Un- 
world.

Mr. MacWillie is a remarkable man. 
He came off the farm with his brother, 
both young men, and started a retail 
grocery store on King street, Toronto. 
Some time later, when the Confedera­
tion Life Insurance Co. erected the larg­
est and finest building in the city, Mar 
Willie Bros, rented a large section of 
the ground floor with frontage on Yonge 
and Richmond streets, and proceeded to 
put the retail grocery business in To­
ronto on a new footing. They had the 
most attractive foodstuff store in Can­
ada. They organized a systematic de­
livery system. They made the distrilm 
tion of groceries an art. But the new 
venture fell upon hard times; Toronto 
suffered years of grinding depression 
The venture was several years too soon 
The business was wound up, and Mr. 
MacWillie’s health failed. He went to 
the States and engaged as sales­
man with the Heinz Co. A remarkable 
thing about Mr. MacWillie is his self 
confidence. He would not work on any­
thing but a commission basis, and he 
was going to Atlantic City, where, be­
fore his time, no Heinz salesman had 
been able to pay expenses. He was still 
an invalid, but within a couple of years 
his income was greater than that of tin- 
manager of his district. That was but 
the beginning of his success with the 
“57 Varieties.”

Mr. MacWillie evidently thinks there 
is for him a larger future handling in 
the United States (with an eighty mil­
lion market to develop) MacLaren’s Im­
perial cheese and Maconochie’s goods 
for which the MacLaren Co. are Un- 
American agents. Mr. MacWillie may 
rest assured that the grocery trade in 
Canada will, watch his career with in­
terest and wish him all kinds of success.

ENCLOSE SLIPS IN PARCELS
An Illinois hardware dealer runs a 

small ad in two local daily papers, 
changing his copy every day. From 
each ad he has one of the papers re­
print a lot of slips on good paper. These 
are placed on counters in the store and 
wrapped up in every package that leaves 
the store. This is a very cheap and ef­
fective way of advertising. The slips 
cost only for the paper and presswork, 
as the composition is already paid for- 
in the ad.
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If you desire te handle High Class English 
then order from your wholesale

Specialties,
r,Ivlwf Vrilvf f M \Jt M f VFIIVIvOUIw |

QILLARDS PICKLE
>1 triumph of scientific Pickle making, and the most delicious of any.

AND

QILLARDS SAUCE
Absolutely the finest quality at a reasonable price.

Solo Proprietor* #

GILLARD & CO.,
LIMITED

London England

Manufacturer* of Sauces and Pickles to

HIS MAJESTY THE KINO H.R.H. THE PRINCE OF WALES
Representatives in Canada :

R. S. Mclndoe, Toronto; W. H. Dunn, Montreal; A. Marshall, Vancouver; J. W. Gorham & Co., Halifax; W.S. Clawson & Co., St.John, N.B.
If you have any difficulty in obtaining from wholesalers, write to our representative in your territory.

I,

j5rg.’

BECA USE IT PA YS
Shrewd Grocers stock favorite 
brands of goods because it pays to 
do so. And most grocers know that

Purnell’s
Sauces-Pickles -Vinegar

are popular favorites because of 
quality and purity. Your customers 
are looking for Purnell’s Vinegar, 
Pickles and Sauces. They’ll pay 
you and please your patrons.

PURNELL WEBB & CO., Ltd.
Bristol, Eng.

1ST. 1750
Apply to Agents for further particulars :

J- W. Gosham kGo , Jerusalem Warehouse, HALIFAX, N.8.
B. JaBDiaa, .... ST. JOHN, N.B.
H. Hasssbd, - CHARLOTTETOWN, P.B.I.
B. 1IITCH1LL A Co., - M St Peter St., QUEBEC.
0. 8. Habdiho, Boom M, Canada Lite BuUdlog, MONTREAL. 
Bioklb A Qesshino, . . HAMILTON, ONT.
Caiman EsoottOo., 711 Union Bank WINNIPEG. MAN.
C. E Jaavie A Co., - - VANCOUVER, B.O.
Kna A Hooraa, . 17 Front Street East - TORONTO.

“EDINBURGH’S PRIDE”
EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac­
tion and helps to create further demand. 

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington 6 Co.
EDINBURGH

Agents for Ontario—
Messrs. W. B. Bayley & Co., Toronto.

Agents for Quebec—
Messrs. F. L. Benedict & Co., Montreal.

cmmsTt

, I A

EDINBURGH
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Don't Grope Around in the Dark !
There's no necessity for it. If you are 
looking for a clerk, or a clerk is looking 
for a situation, if a traveller is open for a 
position on the road, if you want to offer 
your business for sale, or are looking for 
a store—put an ad. in the Condensed Ad­
vertisement Department of the Canadian 
Grocer.

ONE CENT PER WORD
You can talk across the continent for 1 cent 
per word—10,000 readers will be at your 
disposal.

Vvüiy-

PURVEYORS BY SPECIAL APPOINTMENT TO 
HIS IMPERIAL MAJESTY, THE KING.

MwiîaueB

Cantrells
»

“Dry Imperial”

CIHCEB ALE
In Pints and Half-Pints

"II Is as clear and sparkling as 
champagne"

MANUFACTURED BY

CANTRELL & COCHRANE,
LTD.

Dublin and Belfast

JOHN HOPE & CO., - Sole Agents for Canada
MONTREAL

CONDENSED OR “WANT” 
, ADVERTISEMENTS.

Advertisement» under this heading, 1c. a word each 
insertion.

Contractions count as one word, but five figures \ae 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no OSS# can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover poetagee, etc.

Yearly Contract Bates.
110 words eseh Insertion, 1 yesr...................... ISO oo
" " “ 1 months................. 17 00
" “ " I months................. 10 00

M •• " lrsor....................... 17 00
11 " " 1 months................. 10 OS
M " “ ljssr.......................  1100

BUSINESS CHANCES.

ÎOHN HEW, Real Estate and Business Broker 
156 Bay Street, Toronto. Established fifteen 
years. No charge unless sale effected.

GROCERY BUSINESSES -l have several choice 
grocery businesses for sale In Toronto, good 

stores and dwellings, rent reasonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

$11,000 GENERAL BUSINESS, good 
country town, eighty cents on 
Invoice. John New.

<fe* nnn HARDWARE - Trade of twenty 
tpUiv/vv thousand yearly, clean stock, little 

opposition, good town. John New.

IF you want to buy or sell a business, write, John 
New, Toronto.

FIRST-CLASS Residential Grocery doing Urge busi­
ness $4,000 cash, balance arranged. Particulars, 
Poet Office Box 388, Port Arthur, Ont.

FOB SALE.

FOR SALE at a bargain—coffee roaster, fan snd 
cooler. Apply Geo. Marshall & Co., London, 
Ont.

FRUIT GROWERS’ DIRECTORY.

WHOLESALE AND RETAIL GROCERS, Atten 
tlon—The Niagara District Fruit Growers’ 
Directory la now being distributed all over 

Canids,why? Because It contsins the names of all 
the fruit growers of the Niagara Peninsula, giving the 
post office address, shipping stations, phone number; 
express, rsllrosd snd steamship service, together with 
the number and variety of fruit trees, and the acreage 
and variety of small fruits, etc. The growers listed 
will ship to any reliable merchant, any kind and 
quantity of fruit desired, and at reasonable prices ; the 
fruit will have only one handling and one shipping 
expcnee, and will arrive in first class condition without 
any middlemen getting a profit out of It. The 
directory will be sent post psid to any address on 
receipt of one dollar. The Niagara District Fruit 
Growers Directory Co., Box 302, St. Catharines, Ont-

SITUATIONS VACANT.

BRIGHT, Intelligent boy wsnted In every town snd 
vlllsge In Censde; good psy, besides e gilt ol e 

weteb for good work. Apply the MecLeen Publishing 
Compeny, 10 Front St. E., Toronto.
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You operate the Modern Canner right on 
your own farm or in your own store.

Fruit growers, vegetable growers and 
grocers use it. Saves all waste. Profits are 
large.

Put up your surplus perishables and market 
them to the best advantage.

Our descriptive booklet tells all about the 
Modern Canner. Write for it.

The Modern Canner Co.,
Canadian Branch, St. JdOObS, Ont,

This cut shows the Diamond Hall Awning, Toronto, 
after four years wear. It covers fifty feet frontage.

We make every description—from the smallest up 
to seventy-five feet on one roller. Our special gear 
operates a seventy-foot awning with a twenty-pound 
pull.

Durability, Ease of Operation and Reason­
able Prloe.

You oannot afford to ereot an Awning 
before ooneultlng

A Dollar Saved

Wm. Bartlett & Son
20 Adelaide St West, Toronto

Dollar

It will pay you to do so.

------ buy------

Star Brand
’ COTTON CLOTHES LINES

---- AND----

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

Tsr Salt bar All Wholttsls Dselsrs.
■EE THAT YOU GET THEM.

The Waggon Tells Its Own 
Story.

- v-W•u - is i

The grocer who tries to make a success ot 
business without a good waggon is seriously handi­
capping himself. EWART’S waggons are easily 
the best on the market.

Write tor prleom Phono 1188

j. a. ewart, 267-9T;r;8t-E-

IF YOU
WANT AN
AWNIN6, * R* WJUAJUUUmgyju^

The Tobin Tent & Awning Co., = Ottawa?
IT’S WORTH CONSIDERING.

WILL BRING NBW CUSTOMERS TO YOUR STORE.

54-lb. tins—• do*. In ess*.

■OLD BY ALL
JOBBERS

QLAC K JACX
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It isn’t so much a question of "Getting Along 
—the other fellow may get along so much faster 
that you won’t be gg In the race—

What you want to do _ , T “fesâp Is to “Get Ahead”
Your best asset rh Til Is “ENTERPRISE

with new Total Registering 
Device

The saving of time will doubly pay 
for it.

The convenience alone will make it 
worth all it costs.

It is cleaner, as it dispenses with 
the use of measures and the consequent 
absence of flies and dirt.

Accurately measures molasses, 
heavy oils, tar and other thick liquids.

«ENTERPRISE” SELr-PBIMINO 
6 MEASURING PUMP
Has total registering device showing 
when stock is low in barrel.

No. 97 Pump costs $6.00 ; Auger, 
75 cents ; Extension Tube, 50 cents a 
foot.

Write for Illustrated Catalogue ot all the Enterprise 
Specialties.

The Enterprise Mfjj. Go. oi Pa. 
Philadelphia, U.S.A.

PAI CQ Electrically Driven 
UULLU ^—Coffee Mills
Single and Double Grinder Pulverizing and Granulating

Every Coles Coffee Mill has a Breaker that breaks the Coffee 
before it enters the grinders, thus reducing wear of grinders 
and saving current.

Our
Grinders

Wear
Longest

Grinding
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO.
Ha». 1815-1635 mm 23rt St PHILADELPHIA, PENN., LI. So A.

AlObnts :
Todhunter, Mitchell k Go., Toronto. Forbes Bros., Montreal.
Dearborn * Go., St John, N.B. Gorman Eckert * Go., London, Ont.

EVERY GROCER j
SHOULD KNOW ABOUT J

WALKER BIN 1 
FIXTURES j

INCREASE *

Business and Profits 
SAVE

Time, Labor and Expense

Write for Illustrated Catalogue: “Modern Grocery Fixtures. ’

The Walker Bin & Store Fixture Go.,
BERLIN, ONT. Limited
Representatives

Manitoba : Stuart Watson * do., Winnipeg; Saskatchewan and 
j, Alberta:—J. 0. Stokes, Bogina, Saak.
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THE SHREWD GROCER
knows that there's just one Best Laundry Soap on the 
market, viz. :

Canadian Castile Soap
a sure and certain trade-builder. Our Castile Soap is a 
distinctly Olive Oil Soap. You ought to stock it.

CANADIAN CASTILE SOAP CO., Limited 
Berlin, Canada

Increased Oil Profits
The Bowser Self-Measuring Oil

ar*—- - : 'l•

Tank will increase your profits be- ' Pfl ! 14 S*
cause it reduces expenses and cuts «null
off all losses. -Jim

No Leaks amp*.
No Evaporation
No Spilling
No Waste

The Bowser really costs you
nothing because its own savings will
soon pay for it. K..-.-. . '

Send for catalog B.
Out No. 35

Cellar Outfit for Two Kinds of Oil

S. F. BOWSER & COMPANY, Limited
66-68 Fraser Ave., Toronto

If you have an old Bowser and want a new one, write us for our liberal
exchange offer.

U

II §

THE 
GREAT 
PACIFIER
between the retail 
merchant and his 
grouchy custom­
ers is the adoption 
of the

Allison Coupon Books
It’s mighty hard for a man to pick a 

quarrel with you about his account w hen 
he always pays as he goes—and that is 
exactly what he does when you use the 
Allison System—he pays you in coupons 
just as lie would in cash.

For sale by the jobbing trade everywhere

Manufactured by

ALLISON COUPON
Indianapolis, Indiana.

CO.,

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

QUIT LOSING!
It’s easily done. Keep tab on all goods sold 
by installing our

“Duplex”
Counter Check Book

Then you will know where the goods have gone 
and where the money should come from.

SUPPLEMENT YOUR MEMORY

The Carter-Crume Company, Limited

ELECTRIC POWER COFFEE MILLS
This small cut illustrates another 
of the designs we make.

Furnished for direct or alterna­
ting current. Fitted with strong 
brass heavily nickeled hopper.
Stands 30 inches high, operates 
off your lighting line. Most 
convenient and up-to-date mill 
on the market.
Granulates 2-lb per minute and 
cuts fine 1-lb per minute.

Write Tor Catalog and priced

THE A. D. FISHER CO., LIMITED, - TORONTO

dtuR CUT 
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Value Wins the Day
A low price or a pretty label may attract some of your customers some of the time, 

but in such cases your profit is fickle, your trade fleeting. The problem of how to attract all 
of your customers all of the time is solved so far as pickles are concerned by selling the great­
est combination of quality and value—

Maconochie’s Pickles

Your customers will ask for them again, the surest indication that dollar-for-dollar 
value goes with every bottle.

Why not co-operate with us and push the sale of Maconochie’s lines ? If you do so, 
save the bottle wrappers and compete for one of the nine cash prizes to be awarded Novem­
ber 30th. Ask your jobber for our goods, or write for particulars of competition to the 
Canadian agents,

MacLaren Imperial CHeese Co., Limited
Head Office, TORONTO, ONT.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

July 1», 1807.

2»«ing Powder.
Oook'i Friend—
Sise 1, in 8 and 4 dos. boxes...

" 10, In 4 do*, boxes...............
" 8, in 6 “ ...............
" 18, in 6 ;;
" 8, In 4 " ........

Pound tins, 8 dos. in oeee........
13-os. tins, " "
5-lb. " 1 " " .

W. H. OILLARD * 00. 
Diamond—

1-lb. tins, 8 dos. in case...................
Mb. tins, 8 “ " .................
i-lb. tins, 4 " " ................

Per dos. 
.18 40. a io 
. 0 80 
. 0 70 
. 0 46 
. 8 00 
. 8 40 
. 14 00

. fa oo

. 185 

. 0 75

IMPERIAL BAKING POWDER.

Oases. Sizes. Per dos.
......... 10a ......... .... «0 85

......... 12-os. ......... .... 8 50
.... 3 40

i-doz............
i-doz............

......... 2Mb. .........

......... 51b.................
.... 10 50 
.... 19 75

OCEAN MILLS. Per dos.
Ocean Baking Powder, 1 lb., 4 doz.... $0 45 
" “ “ lib., 5 doz.... 0 90
" “ •* 1 lb., 3dos.... 1 25

Borax, i lb. packages, 4 doz— 0 40 
Cornstarch, 40 pks. in a case . 0 78
Freight paid 5 p.o.80 daps.

MAGIO BAKING POWDER

Oases. Sizes. Per dos.
5a ... $0 40
4-oz.... . 0 60
6 " ... . 0 76
8 " ... . 0 96*

12 " ... . 1 40
12 " ... . 1 46
16 " ... . 1 66
16 " ... . I 70
2|-lb. ... . 4 10
5 " ... . 7 80

ROYAL BAKING POWDER.

Per Dos.
Royal—Dune........................................f 0 95

T' lib................................................ 1 40
" 80s............................................  1 95t&:

lib. . 
81b. . 
5 lb .

a 55 
. 3 85 
, 4 90 

13 60 
, 88 35

6a else 
2a else ,

Cereals.
-Vho.t 08,1-lb. pks»., per pks.......... 0 0|

" " I-lb. ootten bep, pwbes,

Chocolate■ and Cocoas.
THE OOWAN 00., LIMITED.

Cocoa-
Perfection, 1-lb., per doz. ... ....$2 40

....................  1 25
'   0 90

______ is per lb.................. 0 37
Soluble,No. 1,5 and. 10-lb. tins,per lb 0 20

“ No.2. 5 and 10-lb. tins.'1 0 18
Special quotations for Cocoa in bbls.,kegs,etc

ilb.,
10c. size 
5-lb. tins i

I Per case 
f 14 56

A

Ohot date—
Queen s Dessert, is and is per lb. .f0 35
Vanilla, is.......................................... 0 oo
Parisian 8s, per lb............................... 0 30
The following sweetened for household 

purposes :
Royal Navy, l’s and is, per lb...........$0 30
Diamond, " “ .........  0 25
Special Diamond, l’s, "   0 22

" 6 s, "   0 22
“ 8 s, "   0 30

The following unsweetened :
Perfection, is, per lb..........................

“ is “ .............................. 0 30
" Flat cakes, per lb..........  0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
1-lb. pkgs., per doz............................. 0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in
1-lb. boxes, per doz..........................1 75

Confections— Per doz.
Cream bare, 60 in box, per box......... 1 80

" 6 in box, per doz. boxes 2 25
Chocolate ginger, per lb......................0 30

“ “ 1 lbs., per doz.... 2 25
Orystalized " 1’s, per doz. boxes 2 25
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb......................................... 0 30
Nonpareil wafers, No. 2, 5 lb. boxes,

per lb...................................................... 0 25
Milk chocolate, 36 in box, per box... 1 35 

" 36 in box,per doz. cakes 0 35

Barrels—When packed in barrels one per 
cent, discount will be allowed.

CLEVELAND'S BAKING POWDER.
Sizes. Per Dos.

Cleveland’s—Dime.......... ......................f 0 93
" I lb.................................... 1 33
" 6 os.................................... 1 90
" & lb................................... 8 45
" 13 os. ................................ 8 70
" lib...................................... 4 65
" 81b.....................................13 20
" 5 lb...................................... 21 65

barrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNBAR A OO.
Crown Brand—
1 lb. tins, 2 doz. in case........................$1 20
i lb. " 2 " » ........................ 0 80
(lb. " 4 '* " ........................ 0 45

ST. GEORGE'S BAKING POWDER.
Per doz.

Trial size, packed 6 doz. in case........ $0.90
4-oz. “ 4 ••   1 35
tf-oz. " 3 “   1 80
8-oz. “ 3 "   8 35

12-oz. " g “   3 55
16-oz. “ 2 “ !.......... 4 55
32-oz. " 1 '•   8 50

Terms net 30 days.
Blue.

Keen's Oxford, per lb................. L.........$0 17
In 10-box lorn or case......... ;........ 0 16

Gillette Mammoth, 1 gross box..........  8 00
JAMBS* DOMSl BLAOE LEAD.

Per gross. 
.... $8 40a bo

Per
Elite, t s (for cooking)...........................$0 32
Prepared cocoa, i's............................... 0 30
Prepared %'s ............................................ 0 28
Mott’s breakfast oocoa, i s.................. 0 40

" " " I s....................  0 38
" No. 1 chocolate, I s..................  0 32
" Navy “ |’s.................. 0 28

1 Vanilla sticks, per gross........ 1 00
* Diamond chocolate, is........ 0 24
* vonfectioner’s chocolate,:21c. to 0 31

Sweet Chocolate liquors..21o. to 0 35
WALTER M. LOWNEY OO.

OanadlanBranoh,165-171 William st. Montreal 
Breakfast cocoa— Per lb.

5- lb. screw top cans, 10 cans in case, 38c. 
18-lb. boxes. 6 boxes in case. 1-lb. tins. 39c. 
«-Id. boxes, 12 boxes In case,i-lb. tins. .40c.
6 'h. boxes. 12 boxes In oaso, l-5-lb.tins.41o. 
12-lb. boxes, 6 boxes in case.................  41c.

Sweet cocoa powder—
12-lb. boxes, 6 boxes in case, 1-lb. tins. 30c.
6- lb. boxes, 12 boxes in case, i-lb. tins. .30a. 
6-lb. boxes, 12 boxes in case, i-lb. tins. 32a

Premium chocolate—
Mb. bxs., 12 bxs. in ease, i-lb. pkgs. .S3o 
6 lb. bxs., 12 bxs. In case, i-lb. pkgs. .33a 

Milk chocolate-
50 5-cent pieces to box, per box — $1.65 

V*rdUa sweet, chocolate—
50-5 cent, pkgs., in box......................... $1.65
6-lb. Dxs. a bxs., incase, i-lb. tins—z8a 
Mb. bxs.. 12bxs. In case, i-lb. pkgs. 28c. 

Diamond sweet chocolate—
6-lb. boxee, 12 bxs. in case, i-lb. pkgs.. 24a 
Mb. " 12 " “ k-lb. " 24o.

Cocoanut.
CANADIAN COCOANUT CO., MONTREAL. 

Packages-
5c., 10c , 20 and 40c. packages packed in 

15 lb. and 31) lb. cases Per lb.
1 lb. packages.........................................  0 26
% lb. “ .......................................... 0 27
} lb. " .........................................  0 28
1 and i lb. packages assorted ............  0 26J
1 and \ lb. 
% lb. in 5 lb. boxes .
lib.
lib.

. 21

try's.
Chocolate— per lb.

Oaraooas, i’s, Mb. boxes....................$0 42
Vanilla, i's .......................................... 0 41
"Gold Medal,” sweet, i’s, Mb. boxes 0 29 
Pure, unsweetened, i’s, Mb. boxes 0 42 
Fry's "Diamond," i’s, 14-lb. boxes 0 84 
Fry's "Monogram,” A’s, 14-lb boxes 0 84 

Cocoa— Per doa.
Concentrated, i’s, 1 dos. in box .... 8 40 

" I’s. " " .... 4 60
" 1-lbs. " " .... 8 85

Homoeopathic, I'e, 14-lb. boxes................
" i’s, 18 lb. boxes................

EPP88.

Agents, O. E. Colson A Son, Montreal.
In i, i and 1-lb. tins, 14-lb. boxes, per

lb............................................................. 0 36
Smaller quantities ...............................  0 87

BEMBDORP’B OOOOA

A. F. MaoLaren, Imperial Cheese Oo., 
Limited, Agents, Toronto.

10c. tins, 4 doz. to case....... per doa., $ .90
i " 4 " " .... " 1.40
i " "8 " " .... " 175
1 *• " 1 " " .... " 9.00

JOHN P. MOTT 4 OO.’a.

R. 8. Molndoe, Agent, Toronto 
J. A. Taylor, Montreal 

Joe. E. Huxley, Winnipeg.
Standard Brokerage Co., Vancouver, B.O.

"Gofdlseaî" brand (4*doz.).........5 00
" Challenge ” brand (4 doz.)......... 4 00
Evaporated cream—
" Peerless” brand evap. cream.. 4 75 

" hotel size.................. 4 90

TRURO CONDENSED MILK OO., LIMITED.

"Jersey" brand evaporated cream
r case (4 doz.).................................. $4 86
"•«deer" brand per case (4 dos).... 6.60

JERSEYCRH* Ijjjl
75

Coffees.
THUS. LIPTOX

1 lb. tins, ground or whole.
retail wholesale 
0 40 0 30

0 27 f 
0 28

" ... 0 29
in 5,10,15 Ih. cases 0 3 )

Bulk­
in 15 and 15 lb. pails and 10, 2i and 50 lb. 

boxes. Pails. T.ns. Bbls.
White Moss, tine strip, u 19
Best Shredded............. 0 18
Special Shred ...............0 17
Ribbon .........................  0 19
Macaroon ..................... 0 17
Desiccated.................... 0 16

JAMBS TURNER à oo. Per lb
Mecca............................................................ $0 88
Damascus................................................... 0 28
Cairo............................................................ 0 20
Sirdar.........................................................  0 17
Old Dutch Rio.......................................... 0 124

B. D. MAROEAU, Montreal Pc *>
"OldCrow” Java.......................................$0 25

" Mocha................................ 0 27|
" Condor " Java....................................... 0 30
Arabian, Mocha....................................... 0 80
15-year-old Mandheling Java and

hand-ploked Mocha........................... 0 50
1-lb. fancy tins choice pure coffee, 48

tins per case........................................ 0 20
Madam Huot’s coffee, 1-lb. tins.............. 0 32

............................2-lb. tins..................  62
100 lb. delivered in Ontario and Quebea
Rio No. 1....................................................... 0 15
Condor L 40-lb. boxes..............................45a

" n, 40-lb. boxvd............. 4240.
" III, 80-lb. boxes.......................... S7ia
" IV, 80-lb. boxes.......................... 86a

THOMAS WOOD & CO.

“Gilt Edge'' in 1 lb. tins......................... $0 33
“ in 2 lb. "............................ 0 32

Canadian Souvenir. 1 lb. fancy litho­
graphed canifters................................ 0 30

PATTERSON'S “VAMP" COFFEE ESSENCE

Agents, Rose k Laflamo e, Montreal and 
Toronto.

5 oz. bottles, 4 doz, per doz................. 1 75
10 ’ “ 4 " "   3 0J
Rep. quarts, 1 “ "   6 56
Imp. “ 1 " "   9 0U

Cheegg.

0 17 
0 16 
0 15 
0 17 
0 15

_________________ 0 14
White Mors in 5 and 10 lb. square tins, 21c.

Condensed Milk.
BORDEN'S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Cases. Doz

Imperial—Large size Jan....per doz. $8 25 
* *1“ J— “ 4 50

imperial _____
Medium size Jan................
Small size Jars....................
Individual size Jars .

25 
1 00

1 20 
2 45

Imperial holder —Large size
Medium size ....................
Small size..............................

Roquefort—Large else..........
Small else.............................

2 40 
1 00 

18 00 
17 00fa oo
1 40
2 40

Coupon Bookg—Allison’s.
For sale in Canada by The Eby Blain Co 

Limited, Toronto. O. O. Beauchemln A 
Fils, Montreal
$1. $2, $3, $5. $10 and $20 books.

Un- Covers ai d 
num Coupons 

hered. number ed
In lots of less than 100

books, 1 kind assorted. 4a 4ia
100 to 500 books................. 8ia 4a
100 to 1,000 books.............. 8a 4a

Allison's Coupon Pass Book.
00 to $8 00 books .................3 cents each
00 books................................. 4

10 00 
15 UÜ 
» 00
» 00 " .................................8
M 00 " ...................................12

iiii!

Tbe

Cleaner.
Per doz. 

4-oz. cans $ 0 90
I 6-oz. " 1 35

10-oz. " 1 85
Quart " 3 75
G alien " 10 00

Wholesale Agent 
Limited, Toronto
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A Guarantee that is Worth Something

RISING 15m SUN
SUN PASTE

STOVE POLISH STOVE POLISH
IN CAKES IN TINS

is printed and packed in every box of 
SUN PASTE Stove Polish. Our guar­
antee stands at par because all you have 
to do is to notify us if any of our SUN 
PASTE is found defective in any way and 
we do the rest. It is no surprise to us, 
however, that so many thousands of store­
keepers are selling our SUN PASTE year 
in and year out with never a defective 
tin. We make the goods right. That is 
the kind of Paste Polish you find it worth 
while to push.

MORSE BROS., Props. - Canton, Mass., U.S.A.

STORAGE
Have you room to take care of your SPRING IMPORTATIONS? 
If not, store in our FIREPROOF WAREHOUSE and distribute 
direct to your many customers.

FREE OR IN BOND
Allow us to act as your transhipping and customs agent. You 
will receive prompt attention from the

TERMINAL WAREHOUSE 6 CARTAGE CO., LTD.
14-38 Grey Nun Street, MONTREAL

lrk of Bord,

"«ssesr
CONOtNSffl *IL'

-gSWVOBH U OAss

WwiMJafe.

There’s never any trouble with the milk or 
cream during hot weather if your customers use

BORDEN’S BRANDS
"EAGLE BRAND” . “ PEERLESS BRAND ”
Condensed Milk a Evaporeted Cream

—Now is the time to prove this to them.
WILLIAM H. DUNN, Montreal and Toronto

V Scott, Bathgeti A Ce„ Winnipeg, au. SkaHcmnn, iacnulai A Cn„ lancnnm and llctnrin, I.C.

(Unsweetened)
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\WM. 1HR AID Jtt P.n Importers of TEAS,Oil Al II <k UU.g COFFEES and SPICES

WnÊÊÊr,
lailHa

a The lieystone
S of your business is your stock of Tea and
W Coffee. If these most important items are
n| right you have trade winners.
jfl BRAID’S BEST marks the acme of
m the coffee blender’s art.
gp Packed in 1,2, 5, 10, 25 and 50 lb. cans,
I# also in fancy iron drums and barrels.

WM. BRAID & GO., Vancouver, B. H BRAID’S BEST COFFEE 
!■ and CHALLENGE CUP 
wa TEA ARE THE BEST.

Extract of Beef.
LAPORTE, MARTIN A Oil, LTD.

'Vita” Pasteurized Extract of Beef.
Per case.

Bottles 1-oz., case of 2 dos............ $3 20
" 2 " " 1 * ............ 3 00
" 4 " " 1 " ............  4 50
“ 90 " •• I " ............ 4 75
M 90 " " I *• ............ 9 00

Fly Pads.
Wilson's Fly Pads, in boxes of 

60 10c. packets, S3 per box, or 
three boxes for $8.40.

Infants’ Food.
Robinson's patent barley 4-lb. tins.... fl 35 

" " " 1-lb. tins.... I»
" M groats Mb. tins.... IS

" " 14b. tins. .. IS
Jams and Jelliss.

BATGER'S WHOLE FRUIT STRAWBERRY JAM 
Agents, Rose & La flamme, Montreal and 

Toronto.
1- lb. glass jar, screw top, 4 dos., per doz 2 20

T UPTON 4 OO.
Compound Fruit Jams—
12-oz. glass Jars, I dos. In oase, per dos. fl 00
2- lb tins. I dos. incase..........per lb. 0 074
5 and 7-lb. tin palls, 8 and 9 palls In

orate............. .................... per lb. 0 07
7“4 14-lb. wood palli............per lb. 0 07
30-lb. woodjttUg....................... " 0 061
Compound Fralt J.lll..

,1m. Jin, 1 dov In ouo.pu dox. 100
7-lb. tint. 3 dos. lo oh. par lb............ 0 071
8 tod 14-lb. wood paOMpatii In onto
40-lb. wood prill........................®
Hom.Meda Jtois-riwolatehr nme- 
1-lb. glia jin (10-01. g*m) 1 dos. in
. .......... p«do..» 00 1 00
5,7,14 Mid 10-lb. polls, pm lb...0 00 0 U

Lard.
hi a. a. noun oo. bosk's hba 

LAKD COMPOUND.

xieroes .........#u lia »ho. uns...........s so
t-bbls...................0 llj Oases 3-lb. “ .. 0 124
Tube, 60 lbs .. 0 11| " 5-lb. " .. 0 12
Pails................  2 33 " 10-lb. " .. 0 11{

Licorice.
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper....per lb. f0 40
Fancy boxes (36 or 50 sticks)__ per box 1 25
" Binged " 5-lb. boxes............ per lb. 0 40
"Acme ” pellets, 64b. cans... .percan I 00 

" (fancy boxes 40) per box 1 50 
Tar licorice and Tolu wafers, 5-Ib.

cans..................... .".............per I 00
Lloorioe losengea, 5-lb. glu. jars.,.. 1 75

" " W 5-lb. «un............ 1 50
" PurlQr " lloorioe 10 ettoki............ 1 45

" 100 ILlokK....... Oil
Doloo large out etioki, 100 In box..., ....

Lime Juice.
BATGER’S LIME JUICE CORDIAL. 

Agents, Rose & La flamme, Montreal and 
Toronto

Quart bottles, 2 doz., per doz ............ 2 90
Pint " 2 “ " ............ 1 85

BATGER’S LEMON SQUASH.
Agents, Rose & La flamme, Montreal and 

Toronto.
Quart bottles, 2 doz., per doz...............  2 90
Pint " 2 “ " ................ 1 85

Lye (Concentrated).
eniBIl'i PBKTUMED. Fh OHO.

lease of 4 dos........................... S3 60
I OHM-Of 4 do......................................» 50
6 ohm or more .................................... I 40

Mines Kent.
Wether’s oondenaed, per grow net. ..$13 00 

per oue of dos. net......... I 00
Mustard.

OOLMAX8 OX KKXK’e.
D.S.F., 4b. Uns.....................per doaf 1 40

" Mb-Uns............................ - 160
14b. Uns............ .. " 5 00

Dnrbnm 44b. Ju........................pm lu. 0 75
F.D f4b. tins....... ...............per dos. 0 86

1 4b. Uns.................................. " 145
. a. n. marcxau, Montreal 

"Condor,” 111b. boxes—
14b. tins............. por lb.l 0 06
Hb. Una............................. " 0 15
14b. Uns............................. •• 0 III
44b. Jus.............................. pm lu 110
••lb. Ju,............................. ■' OK

Old Crow," 11-lb. boxes—
4-lb. tins.........................l-lb. tins........................
Mb. tins.

-per lb. K 
" OK

............................................. " 0 331
4-lb. lus...........................per Jar 0 70
Mb. Jars............................. ' OK

Olive Oil.
LA POETE. MARTIN ft Oil, LTD

Minerva Brand—
Minerva, qte. 13 s............................. $5 75

11 pta. 34 a.................................  6 60
" i-pte. 34’b................................  4 35

Orange Marmalade.
T. UPTON A OO.

12-os. glass jars, 3 dos. oase—per doz.f 1 00 
Home-made, In l-lb. glass Jars " 1 40
In 5 and 7-lb. tins and 7-lb. palls,per lb. 0 07 
Golden shred marmalade, 2 doz. case,

per dos........................................ 1 75

Sauces.
PATERSON’S WOCESTER SAUCE. 

Agents, Rose & Laflamme, Montreal and 
Toronto.

i-pint bottles, 3 A 6 doz, per doz......... 0 90
Pint “ 3 doz.............................. 1 75

Soda.
COW BRAND.

Case of l-lb. contain 
in* Mpaokages pe 
box, 83 00.

a^'.'fCriiîw-ü

AKING SODA
cTVl

tb.^ loonti

of 5c. pkgs. oontaEuSl'S? pkpl
box, »

MASIO BRAND.

.•175No. 1, eeeee, 50 14b. paokagM..
No. I, " 110 4-lb. "

, „ / N l-lb. " 1No-*' IN 4-lb. " /•
No. 1 Msglo sods—ossu 100—10-os. pkga
loue....................................................  I H
5 OHM.............................................................. 171

Soap and Washing Powders.
GUELPH SOAP OO.

1 case. 5 case.
Royal City Soap (bar) .... 3 50 2 40
Peerles™ Soap (bar)............  2 50 2 40
Standard Soap (cake)......... 2 40 2 50
Crystal Soap Chipa, per lb. So.

A. P. tippet k oo., Agent».
Maypole soap, colors............per grosslio 30

r " black.............. 'r 15 50
Oriole soap............................. " 10 30
Gloriole soap......................... " 13 00
Straw hat polish................ . " 10 K

Starch
EDWARDSBURG STARCH CO., LIMITED.

Laundry Starches— per lb
No. 1 White or blue, 4-lb. carton.! 0 064 
No. I " " 8-lb. " 0 064
Silver gloss, 6-lb. draw-lid boxes. 0 071 
Silver gloss, 6-lb. tin canisters.... g 074 
Edward’s silver gloss, l-lb. pkg. 0 07* 
Kegs silver gloss, large crystal.... 0 064
Benson's satin, l-lb. cartons......... 0 07*
No. 1 white, bbls. and kegs......... 0 Off
Canada White Gloss, l-lb. pkgs... o 06 
Benson's enamel....per box 1 * to 2 50 

Culinary Starch—
Benson A Oo.'s PreparedOom.... 0 07
Canada Pure Oom.........................  0 06

Rice Starch—
Bdwardsburg No. 1 white, l-lb. oar. 0 10

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. |0 (61 
Acme Glose Starch— 

l-lb. cartons- boxes of 40 lb..... 0 51) 
PlnMt Quality White Laundry—

5- lb. OanlttMi, ohm of 481b.... 0 t
BairelaJM lb..............................  0 t ,
Kagailbo lb.................................. 0 «I

Lily White Gloat—
l-lb. fancy oartona, ohm SO lb. 0 074 
64b. toy tranki, I In oaM.........  0 071
6- lb. anamelod tin oanlatan, 1

In oom........................................ 0 074
Kect.ax.oryttaU.iMlb.............. 0 ON

Brantford GIom—
14b.fancyboxM,oaaMWlb..... |0 071 

Canadian Seotrlo Staroh- 
Boxm of 40 fanoy pkga., per oue 1 50 

Celluloid Starch—
Boxmof 45oartonl, per oaM.... 158

77



THE CANADIAN GROCER

There is a refreshing and strengthening sensation as well as exhilaration
brought about by a cup of

WOOD’S TEA
that marks this as the ideal selection for the goblet of ice. It cannot be 
beaten. In fragrance, taste, roundness of tone, it reveals a wealth of 
excellence unrivalled.

We ask the grocer to bear these points in mind when inquiries 
are made.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL,

Uullnni, Burohee—
Obslleoge Prepared Ooro— „„

1-lb. packages, boxes 40 lb......... 0 051
Jo. 1 Brantlord Prepared Corn-

1-lb. paokagea, boxes 40 lb......... 0 07
Orretal Melee Com Btaroh—

1-lb. packages, boxes 40 lb.........  0 07
BAS TOT 8IAB0H. 

pbges. oases 6 do*., per case.. 4 76 
8T. LAWaZHOE B1ABOH OO., LIMITED.

Ontario and Quebec.
40 .b. » O?

Durham com starch, 40 lb.............  0 Ob
Laundry Suaroûee—

No. 1 White, 4-lb. oartone, 48 lb.. 0 06*
»• Mb. cartons, ft lb.. 0 06|
« 800-lb. bbL..... OK!
»• 100-lb. kegs.......... 0 06;

fkn«^> Laundry, 40 to 46 lb........ 0 0f|Ivory Gloss, iwXmily pky.. 48 lb 0 07*
' i.ib. fancy, 80 lb..........  0 07*" large kSXs.lOG-ibkegs 0 06$

Patent staroh. 1-lbTfiüîoy, 861b.. 0 07* 
Ak*on aioMi 1-lb. naokaeee 40-Ib C 06 
Coldwater Ivorine Starch, per

box, 40pkgs............................... 2 50

ST. LAWRENCE STARCH CO., LIMITED. 
Bee Hive Brand Corn Syrup.

Barrels, 60 lbs............................ 0 03 per lb.
Half-barrels, 350 lbs ................. 0 03* “
Kegs, 150 lbs.............................. 0 03* “
8-gal. pails 25 lb.........................  115 each
3 " ‘ 38* lbs...................... 1 6C “
2-lb. tins, 24 in case, per case .. 2 25 
5-lb. "12 " " . 2 55
10-lb. “ fi ** “ .. 2 50
20-lb. "3 " “ .. 2 45

Tom.
BALADAOETLOM.

Wholesale. Retail.
Brown Label, I s...................... #0 80 $0 86

*• H is....................... on o*
Green Label, l’s and is.........  0 H 0 80
Blue Label I s, is. fs and is 0 80 0 40
Bed Label, l’s and is.............. 0 88 0 60
Gold label, is......................... 0 44 0 60

■towe FoUih.
Psrposs.

Eising Bun, 6-os. oskos, 4-gross boxes 18 50
Rising Bun, 8-os. oakea. gro“------
BunPsste, 10a siss, t-grosst 
BnnPsste 5a rise, f-grosi b

4 60 
10 00 
6 00

BlusLsbsUs............................. *> 184
BluelAbeLf........................... 0 10
Orange Label, 1’e and 1’» .... 0 81
Blown Lsbel, l’s and ,i....... 0 38
Brown GbeL is ................... 0 SO
Green Label, l l and i ■........  0 86
RedlAbriTl’........................... 0 40

THOS. LITTON

NtteWX 6VXÛ Xoxounu i
I5n«5s VfasM 
voxi vs Xwfcn >iMi»A\eA

■yrnp.
EDWARDSBURO STAROH CO., LTD. 
"Crown" Brand Perfection Syrup. 

Barrels, 600 lbs......................... 0 13 per lb.

IHA choicest
"blËno"”'*-

Black, green, uiixed, 1 lbe.A*s.. 0 
“ “ 1 lbs.. *s& is. 0•• " 1 lbs, k Is. 0
" “ 1 lbs. **s. 0

22 0 30
30 0 40
35 [50

1 40 (60
*s.........'.. 0 42 0 60

We pack Japans in all grades at same 
prices,any fliipmeutof 60 lbs. or over prepaid.

[ Pur
0L0NÀ

PUREÇQ^ONTt*,J

Ceylon Tea. in 
1 and *-lb. lead 
packages, black 
or mixed.

Half-barr*, 350 lbs................. 0 0» “ ' Pink label, V,'* A l a. tin* 0 50 U 3j
Kegs, 15010s. ....................... 0 031 “B" Orange “ ft, I's and 1. 0 40 0 30
2-gal. pails Bibs...................... 1 15 each “c.” Blue “ is and Is ..0 30 0 222-gal. pails________
3 “ " 38* lbs..................... 1 00
t'lain tine, wiun label - Per #>»,e,

1 lb. tins, 8 do*, in ease................. 2 256 ™ 1 " " ...................2 55

10 " I " .................. 2 45
(5,10 and 20 lb. tins have wire handles.)

SMALL’S brand—Standard.
6 gal tins, per can..................................  4 40
1 " " per case.................................. 4 90

" « "   6 46
•• » "   5 70

LUCAS, STEELE * BRISTOL.
Empire Maple Syrup- 

Cases 24, pts. . 2 50 Oases, 24 qts.. 4 80
" 12,*-gal 4 80 " 6gals.. 4 86
“ 1,6-gal4 00

54 lots prepared up to 40c. rate 
Empire Golden Syrup- 

Cases, 24—2’s. i 25 Bbls, per lb. 0 OS
" 12—5’s. 2 55 %-bbL " 0 03*
“ 6-lo’s. 2 50 Kegs " 0 03*
M ■ 3-20’s. 2 45 Pails, $1.50 and $160

Usmaftreight allowance for factory shipments

* s and l’s .. 0 30 0 22
I s ............... 0 25 0 30

b 33

C,” Blue 
*D,” Green 
‘B," Orange " mixed, * s only 0 40

LAPORTE, MARTIN t CIE, LTD. 
Japan Teas—

Victoria, hf-c, 90 lbs.......................... 0 25
Princess Louise, hf c, 89 lbs ............ 0 19

Ceylon Green Teas—Japan style—
Lady, oases 60 lbs..............................  0 18
Duchess, c i 60 lbs............ 0 19

MOTHER’S
FAVORITE
MELAOAMA

TEA.

Black Label 1-lb., retail at 86o............ $0 19
" “ *-lb., " " ............ 0 20

Blue Label retail at 80a...................... 0 22
Green Label " 40c...................... 0B
Bed Label " 50c...................... 0 86
Orange Label " 60a..................... 0 42GkSdlabel •• 80a........ Xi:!::! 0 66

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

D _ , Wholesale. Retail.
Brown Label, l’s and *’s.. 0 20 0 25
Crimson " l’s and is... 0 22 0 30
Green •• l’eandie. . 0 26 0 35
Blue “ 1», l’e.ft.è'e 0 30 0 40
Bronze “ l’l, i«, 1»... 0 36 0 50
Gold " l’e, (a, ft... 0 44 0 60

All grades, either black, green or mixed.

BLUE RIBBON 
TEA OO. .TORONTO

Wholesale. Retail.
Yellow Label, l’s and *’e 
Green Label, l’sand * s.
Blue Label, l’s and *’s..

0 25
0 30

.... 0 25 0 35
)’s.. 0 30 0 40
's.. 0 35 0 50
.. 0 42 0 60
... 0 55 0 80

1 00

Upton’s Teas, cases 60 lbs. Ceylon and 
.ndian green or black. retail wholesale

Label, *’s an

Ram Lals 
Pure 

| ndian Tea
RANTEED ABSOLUTEOf PURI

Manufactured on the 
Gardens or India.

put up in 60 and 100 lb. boxes.
Wholesale Retail.

Black, green,mixed, lib......... 0 20 0 21
“ " libs.......... 0 21 0 26

Condor'* XX 80-lb. * .... ....
XX 30-lb. " ................

" LX 60-lb. per case, lead 0 27* 
packets (26 l’s and 70 *’«) ....

" Condor ” Ceylon black tea in lead paokei e 
Green Label *•, *s and Is.
60-lb. oases...............retail 0 27* at 0
Grey Label, is, *s and Is.
60-lb. oases............. retail 0 80 at 0 23
Yellow Label is and Is,
60-lb. oases ............. retail 0 86 at 0 26
Blue Label is, is and Is.
50-lb. oases ............. retail 0 40 at 0 30
Red Label is, |s and ls,
60-lb. cases............. rei*i 0 60 at 0 34
White Label, is, *s and Is,
60-Ib. oases............. retail at 0 40

Black Teas—"G1Ù viow " blend—
Bronsed tins of 10,26.60 and 80-lb.
No.1................................. per lb. 0 36
No. 1..................................... " 0 SO*
No. 8...............................   " 0 25
No. 4..................................... " 0 20
No. 6..................................... " 0

THOMAS WOOD & CO.
Montreal and Boston

wholesale
0 60 
0 50 
0 40

Wood’s Primrose, per lb.. .. 0 40
“ Golden Bod..............0 35
" Fleur-dt-LIs............... 0 30

Pack in *-lb caddies. All grades—eithe 
black, green or mixed.

Tobseeo.
THE EMPIRE TOBACCO OO., LIMITED. 

Smoking- Empire, 4s, 6s and 18s.... $0
" Amber, 8s. and 8s..........
" Ivy, 7s................................
" Rosebud, 7s....................

Chewing—Currency, 12s. and 6*s..
•• Old Fox, 12s....................
" Bnowshoe, 6*s.................
•• Pay Roll, 7i£.................
" Stag, 10 ot......................
" Bobs, 6s. and 12s............
• " 10 oz. bars, Ms. ..

“ Fair Play, 8s. and 13s ..
" Club, 6s. and 12s...........
" Universal 18s..................... 0 47
» Dixie, 7s............................... 0 56

JOS. COTE, QUEBEC.
Cigars, per thousand.
‘ Cheroots. 1-10.................... $15

0 60 
0 50 
0 51 
0 46 
0 48 
0 51 
0 56 
0 15 
0 45 
0 45 
0 53 
0 46

Cote’s Fine!
.... 25 00

Oases, each 60 Mb...................... . $0 86
■■ - «::::}....................
" " M0 Mb...............................  0 86

"CROWN " BRAND
Wholesale. Retail

Red Laoel 14b. and ft............ $0 86 $0 60
Blue Label 14b. and *a.............  0» 0 40
Green Label 14b....................... 0 19 0ft
Green Label M.......................... 0 80 0 »
Japan ls............. ......................  0 19 0ft

b. d. margeau, Montreal 
Japan Teas—

"Condor" I 404b. boxes............ $....
II 40-lb. boxes.....................

" m 80-lb. boxes..................
EMD AAA Japan, 40 lb " at......................

»» A A « 40 H ...........................
Blue Jay,basket 6jred Japan,70lbs., ....

•'Condor"IV 804b. fr ......................
" V 80-lb. " ........................

XXXX 804b. boxes...............

.........................  35 00
1-20-1-40 ........  55 01

, 75 00

St. Louis (Union), 1-20 ............................ 33 00
Champlain. 1-20—
El Sergeant Premium, 1- 
J. O. Cl, Havana P. Finos. 1-20 

Out tobaccos.
Petit Havana, 1-3, 1-18—1-6.,
Queanel, 1-4,1-2......................

" 1-9..............................
Cote's Choice Mixture, i-lb tins

. 0 40 
, 0 65 
. C 60 
. 0 75 
. 0 78 
. 0 0

Vinegars
B. D. MAROSAU. Montreal. Per 

EMD, iure distilled, highest quality.. $0 g*
Condor, pure distilled............................... 0 27)
Old Crow..................................   O JJJ

Rneo*a1 orioee to buyers of large auanHHe
White Wine, proof.................... ..

" extra strength pickling
•• XXX ...........................

" X
Y $ Bit.

Boyal yeast, 8dos.6aj*gi................... ♦{ }j
GUlei t ■ cream yeast, 8 ios In ease...! IS

0 32 
0 28 
0 25 
0 20 
0 18
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Lime Juice Cordial

Some
Seasonable

Sellers

Cunningham & De Fourier Co.
LONDON,ENO.

is a trade-winning article 
to sell. In selling Lime 
Juice, quality is everything

Batger’s has it

PlCklCS—Small Vegetables and well packed.

SOU h® in GlaSS of the very finest quality.

Dried Herbs—Full English strength.

Dnttpii that have the real, true flavorKOTTCU FieaTS which the label denotes.

Rose & Laflamme
Agents

MONTREAL and TORONTO

AND MANY OTHER LINES

All Big Sellers with Good Profits

Rose & Laflamme, Montreal • Toronto J

FLYCATCHER
EYE

About 3 ft. of Fly-Catching Space.

BROWN’S FAMOUS CATCH 'EM all

fD FLY COIL
Will oatoh and hold more Files to the square Inch 
than any other Fly-Batohlng device in the world.

COOP PROFITS

LARGE SALES

COMPLETE SATISFACTION 
Of all Wholesale Houses or dlreot from

Brown’s Fly Coil Ct HL

MARGE FILS & CIE

Vermicelli and Macaroni
Now is the time to look over your stock 

and to prepare your import order. We are 
ready to take it at the best prices of the 
market for

Any Quantity 
Any Size 
Any Quality

Remember that we are one of the oldest 
and best firms.

Leon Fontanel & Co.
General Agents

6 St. James St., - Montreal
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CLASSIFIED LIST OF ADVERTISEMENTS. The Canadian Grocer

Accountants and Auditors.
Davenport, Pickup ft vo., Winnipeg.

Awnings, Tents. Rope, Etc.
Tobin Tent & Awning o., Ottawa. 
Bartlett, Win., & Son, Toronto.

Ratting PoscOer.
Codvnie-Geurgeson, Ltd., The, Winnipeg 
Gillett, E.W., Co., Toronto.
McLaren’s, W. D., Montreal.

Beer—Non-Alcoholic 
Kopa’ Breweries, London, S.W.

Biscuits. Confectionery. Gum, Etc 
Bodes Gum Co., Montreal.
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati. 
McLauohlan, Sons ft Co., Owen Sound. 
Mooney Biscuit & Candy Co., Stratford. 
Mott, John P., ft Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 

Brooms, Brushes and Woodenware. 
Unittd Factories Ltd., Toronto.
Woods. Walter, & Co.. Hamilton. 

Canned Goods- 
Balfour, Smye ft Co.. Hamilton. 
Bloomfield Packing Co., Bloomfield,Ont. 
Burlington Canning Co., Burring.od,Ont. 
Canadian Canners, Hamilton.
Farmers Canning Co., Bloomfield, Ont. 
Lakeside Canning Co;, Wellington, Ont. 
Napauee Canning Co., Napanee.
Out Homestead Canning Co., Picon. 
Turner, James ft Co., Hamilton, Ont 

Cash Sales Boohs.
Carter-Crume Co., Toronto.

Cheese Cabinets.WalkerBin and Store Fixture Co.,Berlin 
Citrara. Tobaccos, Etc•American Tobacco Co.. Montreal 

Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal 
McDougall, D., ft Co., Glasgow, Soot. 
Payne, J. Bruce, Granby, Que.
Tuckett, Geo. E. & Ron Co. Hamilton. 
Warminton, J. N., Montreal 

Cnmoi and Chocolates- BÏÏÏÏ, WWur *Co.. Dorchester, Ma». 
Cailler's Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, ft Co., London, Eng. 
Frame-Food Co., London, S.W.
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P.. ft Co.. Halifax, N.S. 
Nestles Chocolate, Montreal.

Cocoanut-
Canadian Cocoanut Co., Montreal.

Computing Scales•
Butt, Wm. J., Winnipeg.
Computing Scale Co., Toronto.
Toledo Computing Scale Co., Hamilton. 

Concentrated Lye.
Gillett E. W.. Co., Toronto.

Condensed Milk and Cream- 
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro. N.S. 

Counter Check Boohs, Etc 
Carter-Crume Co., Toronto.

Crockery. Glassware and Pottery. 
Campbell's, R. Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dairy Produce and Provisions.
Clark, Wm., Montreal.
Dawson Commission Co., Toronto.
Duff ft Co , Hamilton, Ont.
Ingersoll racking Co., Ingersoll, Ont. 
Fearman, F. W., Co., Hamilton. 
MaoLaren Imperial Cheese Co., Toronto 
O’Mara, Joseph, Palmerston.

Park. Blackwell Co., Toronto.
Power, B. I ., Halifax, N.S.
Rutherford, Marshall ft Co., Toronto.
Ryan, Wm., ft Co., Toronto.

Delivery Wagons.
Abbott, H. G., ft Co., London, Ont.
Ewart, J. A., Toronto 

Egg Trays.
Star Egg Carrier & Tray Mfg. Co. 

Rochester. N. Y.
Financial Institutions Insurance 

Bradstreet Co.
Fish

Atlantic Fish Co , Halifax, N.S.
Bickle, J. W., & Greening, Hamilton. 
Connors Bros., Black’s Harbor N.B. 
Loggie, W. S. ft Co., Chatham, N.B. 
McWilliam ft Everist. Toronto.
Mitlman, W. H , & Sons, Toronto. 
Windsor, J. W., Montreal.

Flavoring Extracts•
Capstan Mfg. Co., Toronto.

Fly Coil.
Brown’s Fly Coil Co.; Bury, Lancs , Eng. 

Foreign Importers.
Colbeck, Henry. Newcastle-on-Tyne.Eng. 
MacDonald, Gordon & Co., London,Eng. 
Methven, James London, Eng.
Scott, David, & Co., Liverpool. Eng. 

Fruits—Dried, Green, and Nuts 
Belleville Fruit ft Vinegar Co., Belleville. 
Clogg, J. R., ft Co., Montreal.
Davidson & Hay, Toronto.
Fisher, Frederick, & Sons, London,Eng. 
Gillard, W. H., ft Co., Hamilton, Ont. 
Kinnear, Thos., ft Co., Toronto.
Lucas, Steele ft Bristol, Hamilton. 
Montreal Fruit Exchange, Montreal. 
McWilliam ft Everist. Toronto.
Rattray, D., & Sons, Ltd., Quebec 
Smith, E. D., Winona, Ont.
Stringer, W. B., ft Co., Toronto.
Tippet, A. P., ft Co., Montreal.
Turner, James, ft Co., Hamilton.
Walker, Hugh, ft Son, Guelph.
White à Oo., Toronto.

Gelatine.
Cox, J. 4 G., Edinburgh, Scotland. 
Nicholson & Brock, Toronto.

Grain, Flours and Cereals, Seeds 
Alexander Milling Co.. Ltd.. Brandon. 

London, Ont.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., & Co., Quebec.
Leitch Bros, Oak Lake, Man.
Nicholson & Bain, Winnipeg.
Western Canada Flour Mills Co., Tor onto

Grocers—Wholesale.
Balfour, Smye ft Co., Hamilton.
Bell, Thos., Sons ft Co., Montreal.
Ozo Co., Montreal 
Codville-Georgeson Co., Winnipeg.
Colson,0. E. ft Son, Montreal.
Davidson ft Hay, Toronto.
Eby, Blain Co., Toronto.
Eckardt, H. P., ft Co., Toronto.
Galbraith, Wm., & Son. Montreal. 
Gillard, W. H., ft Oo., Hamilton. 
Kinnear, T., ft Co., Toronto.
Lucas, Steele ft Bristol. Hamilton. 
Mathewson’s Sons Montreal.
Turner. James. 4 Oo., Hamilton.
Warren Bros., Toronto.

Grocers* Grinding and Packing 
Machinery.

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.

Modern Canner Co., St. Jacobs, Ont. 
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson ft Co., London, Eng.

Interior and Exterior Store Fittings.
Walker Bin ft Store Fixture Co., Berlin. 

lams. Jellies, Etc.
Batger’s—Rose ft Laflamme, Montreal. 
Windsor, J. W., Montreal.
Good willies—Rose & Laflamme, Mont real 
Smith, E. D„ Winona, Ont.
Ozo Co., Montreal
Upton, Thos.. 4 Co., Hamilton.
Wagstaffe Limited, Hamilton, Ont. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., ft Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis ft Co., Toronto.
Ashley ft Lightcap, Winnipeg.
Burnell ft Lindsay, Winnipeg.
Carman, Escott Co., Winnipeg, Man. 
Dunn, Wm. H., Montreal and Toronto. 
Fontanel, Leon. Montreal.
Gorham, J. W., ft Go., Halifax N.S. 
Honeyman, Haultain ft Co., Regina. 
Holmes, W. G., ft Co., Calgary, Alta. 
Hughes, A. J., Montreal.
Jarvis 0. E., ft Co., Vancouver, B.C.
Kyle ft Hooper, Toronto.
Lambe. W. G. A., ft Co., Toronto. 
McFarlane ft F Lid, Hamilton, Ont. 
MacLaren Imperial Cheese Co.. Toronto 
MacNab, T. A, ft Co., St. John, Nfd. 
Millman, W. H., ft Sons, Toronto. 
Nicholson ft Bain, Winnipeg.
Rutherford, Marshall ft Oo., Toronto. 
Ryan, Wm., Co., Toronto.
Shallcross, Macaulay 4 Co., Victoria and 

Vancouver, B.C.
Standard Brokerage Co., Vancouver 
Scott, Batngate, 4 Co., Winnipeg.
Tew, Richard ft Co., Toronto.
Thompson, G. B.. Winnipeg, Man.
Tippet, A. P. ft Co., Montreal.
Warren, G. 0 , Regina, Bask.
Watson, Stuart, Winnipeg, Man.
Watson, Andrew, Montreal
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Capstan Mfg. Co., Toronto.
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^usüiSs^yst^s Ltd., Toronto.
Crain, Rolla L., Co., Ottawa.

Patent Medicines.
Mathieu, J. L., Co., Sherbrooke, Que.

^A$hso^Ooupro*Oo-, Indianapolis. Ind. 
Pickles, Saucm, Relishes, Etc. 

Capstan Mfg. Co., Toronto.
Douglas J. M., ft Co., Montreal.
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Ozo Co., Montreal.
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Common Sense Mfg. Co., Toronto. 
Nathan, A., Montreal.

Polishes—Metal.
Majestic Polishes, Ltd., Toronto.
Oakey, John, ft Sons, Loudon, Eng. 
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, Dailey, F. F., Co., Ltd., Hamilton. Ont.
Polishes— Stove- 

Nickel Plate Polish Co., Chicago.
Morse Bros., Canton, Mass. 

Refrigerators.
Eureka Refrigerator Co., Toronto 
Hillock, John, ft Go., Ltd., Toronto.

Salt.
Canadian Salt Co., Windsor, Ont.
Empire Salt Co., Sarnia, Ont.
Mason ft Hickey, Winnipeg, Man.
Toronto Salt Works. Toronto.
Verret, Stewart ft Co., Montreal 

Soap.
Canadian Castile Soap Co., Berlin, Ont. 
Guelph Soap Co., Guelph, Ont.
Royal Crown Limited, Winnipeg, Man.
St. Croix Soap Mfg. Co., St.Stephen, N.B. 

Soda—Baking.
Church ft Dwight, Monti eal.

Starch.
Edwardsburg Starch Co., Cardinal, Ont. 
St. Lawrence StarohCo., Port Credit. 

Storage and Warehouses,
Terminal Warehouse ft Cartage Co. 

Montreal.
Sugars, Syruhs and Molasses.

Canada Sugar Refining Co., Montreal. 
Dominion Molasses Co., Halifax, N.e>. 
Edwardsburg Starch Co., Cardinal, Out. 
Imperial Syrup Co., Montreal.
Lucas, Steele ft Bristol. Hamilton.
" Sugars ” Limited, Montreal.
Tippet, A. P., ft Co.. Montreal. 
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Teas, Coffees, and SPices- 
Balfour,Smye ft Co., Hamilton.
Braid, Wm., ft Co., Vancouver. B.O. 
Branson ft Co., Ltd., London, Eng. 
Ceylon Tea Traders’ A*s’n.
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Greig, Robt. Co., Toronto.
Lipton, Thos., New York.
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Minto Bros., Toronto.
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Robertson, John ft Son, Montreal. 
Salada Tea Co., Torou and Montreal. 
Symington, T., Edinburgh, Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, ft Co., Hamilton. 
Warren, G. 0., Regina, Sask.
Wood, Thos., ft Co., Montreal.

Vinegar and Cider.
Belleville Fruit and Vinegar Co.,Belleville 
Purnell, Webb & Co., Bristol, Eng. 
White, Gottell ft Co., London, S.E. 

Washing Compound.
Chouillou, C. A., Montreal.
Gillett, E. W. Co., Toronto.
Winn ft Holland, Montreal

Wines and Liquors 
Hope, John, ft Co., Montreal.

Wrapping Paper- Papwr Bag., 
twine. Wood Diekee, Ac. 

Canada Paper Co.. Toronto.
Douglas ft Ratcliff, Toronto

Feast.
Gillett, B. W.,Oo., Toronto.
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THE CANADIAN GROCER

BAKING SODA

When your customers once realize that they 
get better results with -

JJ“Cow Brand 
ing Soda

than any bulk or other package Soda, they 
will never change.

It is up to you to get them to try 
it in order to make good customers 
of them.
And—your profit is good.

CHURCH & DW16HT, Manufacturers
MONTREAL

Wethey’s 
Mince Meat

(In Cartons)
has been recognized as the standard of 
Canadian .excellence for a quarter of a 
century.

PURE WHOLESOME RICH
“ONE TRY SATISFIES"

If your jobber cannot give it to you 
please write us direct.

J. H. WETHEYr LIMITED
ST. CATHARINES, - CANADA

“EMPIRE ‘ Brand

4 free phones
USE THEM

HERE'S A GOOD LIST-
Ideal Currants, new shipment just in.

Prunes, dearer in California—Our prices are cheaper.

We have on spot—
Valenciâ and Seedless Raisins which 

. are rapid sellers at our prices.

To arrive about August 10th.
Another lot of Australian Raisins—These are great sellers—Try them.

AS tO Tea# !----  Our travellers carry selected lines
and values—Let them show you 
what they have.

LUCAS, STEELE & BRISTOL,
Wholcaal* Oroours,

HAMILTON, ONTARIO


