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A Powerful

Bovril Campaign

has now commenced in the leading newspapers throughout the
Dominion, and this will be continued all the winter.

For a long time the great body-building power of BOVRIL
has been recognized by the Medical Profession, and BIG
SPACES will be used in the public press deseribing the strik-
ing results of experiments with BOVRIL upon human beings,
as reported by the BRITISH MEDICAL ASSOCIATION.

These experiments proved the Body-Building power of
BOVRIL to be in every case from 10 to 20 times the amonnt
taken.

There will be a big demand for

BOVRIL

and Bovril Cordial

Order ample stocks early.

Our new large card in colors, 25 x 37 tor your window background
shall be sent prepaid on application.

BOVRIL, LIMITED

27 St. Peter Street, Montreal

Circulation of Canadian Grocer has been audited by the Audit Bureaullof Circulations,
Copy of report will be sent on’"request to"anyonejinterested,
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THIS STAND WILL TREBLE YOUR
SALES OF

(edar

(MADE IN CANADA)

With this stand in your store you will sell as much O-
Cedar Polish in one week as you formerly sold in three
weeks. Everybody will see it and they will remember to
order O-Cedar.

This stand is a handsome pieee of store furniture—not
too large, but large enough to attract attention. It is 45
inches high, 123/ inches deep and 251% inches wide, and
will hold a good stoek of O-Cedar Polish.

Make up an individual order for $100 (net) of O-Cedar Produets;

send it to your jobber and he will send you one of these stands
absolutely free. Do it now and wateh your O-Cedar sales increase.

WRITE YOUR JOBBER TO-DAY
and ask him all about the O-Cedar Display Deals and
Profit Deals.

CHANNELL CHEMICAL COMPANY, LIMITED, TORONTO, CANADA

S. DAVIS & SONS, L'TD.

CIGAR MAKERS
MONTREAL

You will do well to stock the following brands, as they are recognized as
the standard of perfection among discriminating Cigar Smokers:—

Davm Boite Nature Naturals 2 for 25¢, equal to most 20c cigars.
New Noblemen Superiores 2 for 25c¢, equal to most 20c cigars.
‘“ La Plaza 2 for 25¢, equal to most 20c cigars.
‘“  Promoter Blunts 3 for 25c¢, equal to most 15¢ cigars.
‘“ Perfection 3 for 25¢, equal to most 15¢ cigars.
‘“ Grand Master Blunts 4 for 25¢, equal to most 2 for 25¢ cigars.
‘ Lord Tennyson 5 cent, equal to most 10c cigars.

All Davis’ Cigars are guafanteed to be hand-made, and to contain nothing
but the highest grade Havana Fillers.

S. DAVIS & SONS, LIMITED - MONTREAL

The Largest Cigar Manufacturers in Canada
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There"él a selling reputation
behind every line we handle

We have just received a splendid

consignment of high-grade stock,
including:
TWO cars highest quality HAWAIAN PINEAPPLE,
including Sliced, Grated and Crushed—all sizes.

NE Car PRESERVED DRY GINGER in chests,

suitable for preserving and pickling, also a shipment

STEIN GINGER in 1 and 1%-lb. tins.
(NE Car CROSSED FISH SARDINES—the delici-

ous, popular sea food. New season’s pack.

ONE Car CEYLON COCOANUT-—all cuts; 30-lb.
chests for the Grocery trade. Also a consignment of
EXTRA FINE, FINE, AND MOYEN PEAS.

. of Casual Customers.

The Qualtty of These Lines Will Make Ste¢7'Patrons

We ship promptly. Send in your order now
and note improvement in resulting sales.

Business Never Better.

W. G. Patrick & Company, Limited

Manufacturers’ Agents and Importers

51-53 Wellington St. W., Toronto

If any advertisement interests you, tear it out now and place with letters to be answered.
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PACKERS OF

ROYAL SHIELD
- BRAND
 OF GOODS
N s

R
i e

SASKATOON

CAMPBELL, WILSON & MILLAR, Limited

Try Royal Shield \'pe( ialties and vou will
realize their value in catering to the d|-
criminating purchaser, -

Royal Shield Brand Teas, Coffees, Jelly
Powder and Baking Powder are the finest
goods procurable.

IMPORTERS

AND
WHOLESALE
GROCERS

g A R AL oo

_.CAMPBELL WILSON & STRI

Just arrived—New Sockeye B. C. Salmon,
packed under Royal Shield Brand. Finest
on the market. Sell them,

Send a trial order to any of the above
houses,

CAMPBELL BROS. & WILSON, Limited

If any advertisement interests you, tear it out now and place unlh lettcra to bc amwefed
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Now 1s the time
to feature hunting supplies

A=

CTOBER — the hunters’ season, is

almost at hand. Rifles are being
cleaned, and kits are being prepared for the
trek into the haunts of deer and moose.

Among other things, what would the hunter
enjoy more than a cup of delicious hot
cotfee or cocoa after a hard day’s hike.
Keindeer Coffee and Cocoa are not only
easy to carry, but can be prepared in a mom-
ent by simply adding boiling water. No
worry, no inconvenience. Just what the
hunter will appreciate. '

You can get a good profit out of the hunting
season if you feature the Reindeer line.
Display them now. Sales are certain.

Borden Milk Company,Limited

Leaders of Quality

Montreal
Branch Office: No. 2 Arcade Building, Vancouver

If any advertisement interests you, tear it out now and place with letters to be answered.
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The Foundation of Business
is Consumer Confidence

A prosperous and growing grocery is built on satisfied customers, gained

and held by good service.

High-grade service is impossible without the up-to-date National Cash

Register—a business necessity.

Our new model is a great improvement over previous models—the last word
in protection to proprietor, customer and clerk.

Some Things Our Complete New Model Does

Records correctly all transactions between clerks and
customers.

Furnishes every customer with a receipt or sales slip,
with a duplicate for the merchant.

It prints on this the amount paid or charged.

It helps the merchant toward a reputation for good
service and square dealing.

It prints a visible list of 14 or 42 of the latest sales,
telling the proprietor what has happened during his
absence from the store.

Customers have confidence in
stores equipped with the National
Cash Register.

Sold on small monthly payments
or liberal discount for cash.

The National Cash Register Company
of Canada, Limited, Toronto, Ontario

It prevents disputes with customers over money and
accounts.

It enables the merchant to tell what each clerk is
worth to him and how much business each department is
doing.

. It protects the clerk against errors and the proprietor
against loss.

It saves time and worry, attracts trade and increases
profits.

SIGN AND SEND THIS COUPON NOW

To The National Cash Regist C

Limited, Toronto, Ontarie.
Without obligating me in any way to buy, I would
like to know more about your complete Model Recelpt-
Giving Cash Registers and “N C R Service,” We have
—— - salesmen in our ntore We have a register
years old, Principal lines of merchandise are:

y of C d.

, 1916.
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Talk Beans to Your Customer—
There’s Money In It For You—

White Beans to-day cost the
consumer almost 12c.
per Ib.—raw. Soak them
over night—drain—par-
boil--add pork—sugar
—pepper—salt—mo -
lasses and place in a pot
in the oven and bake for

four hours and you have
—Baked Beans.

Sell your customer a Can of Aylmer
Canning Co. Beans and the pro-
cess reduces itself to “Heating
the Can for a few minutes and
serving while Hot.” “Every
bean done to a turn.”

You will make a sale—you will
please a customer — you will

boost Canadian Manufactured
Goods.

Write for prices, terms, etc.

Dominion Canners, Limited
Hamilton, Canada

Plain, or with Tomato or Chili Sauce
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The Value of Vacuum Sealing

is too well known to food packers everywhere to need enlarging
upon, but not evervone knows that

ANCHOR CAPS

are the most dependable and the most serviceable vacuum seal before the
trade to-day. Anchor Caps fulfill all the requirements of a really high-
grade vacuum seal—speed, easy handling, economy, and absolute reliability.
And besides, Anchor Caps have a mechanical seal as well, so that should a

container, for any reason, lose its vacuum the contents are still more effec-
tually and ~e(mol\ sealed than by any other known method.

Anchor Caps are quickly and easily applied, an unskilled operator can seal from
twenty to thirty a minute, cheap when compared with results and satisfaction
obtained, and are made in a great variety of sizes to fit all styles of tumblers, jars and
bottles.

Drop a card for our catalog and price list. It will pay you.

Anchor Cap & Closure Corporation of Canada, Limited
50 DOVERCOURT ROAD TORONTO, CANADA

Ceylons, Indians, Japans, Chinas, Formosas at First-Hand
Costs.

Specially selected for the Canadian Trade.
Large selection from Stock or Afloat Teas.

Import Orders a Specialty.

Wrrite for samples and quotations or send us your samples to
match. We are Tea Experts with over 40 years’ successful
trading with Canadian Merchants.

John Duncan & Co., Limited

Establlshed 1866 MO NTREAL

If any advertisement interests you, tear it out now and place with letters to be muwered.
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CLARK’S
PORK and BEANS

are now as always the
leaders 1n

QUALITY

When you can get the
QUALITY at home,spend
your money to your own
and your country’s advan-
tage. Keep it circulating
in Canadian and British
channels.
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If any advertisement interests you, tear it out now and place with letters to be answered.
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As a substitute for expensive
potatoes why not suggest

RICE

Mount Royal Milling & Mfg. Co.

D. W. ROSS CO’Y, Agents
Montreal
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YOU
HANDLE

Have you tried
P CCOS

WETHEY’S
Then in order to secure the greatest profit,
\ save most in time and trouble, you need
ORANGE The Star System for

Safe Egg Handling

i 63% of your Brother Grocers unhesitatingly recom-
? N mend it as the most satisfactory system of egg delivery
| N ever devised. Why not let us show you the extra
profit it will effect when applied to your business?
N FREE— A survey of your store show-

ing you in dollars and cents the savin
dnSmSymuwiﬂthummrnj

It is making ng. The o cbguion hatee
a hit | | o
: N STAR EGG CARRIER

& TRAY MFG. CO.
1620 jay St., Rochester, N.Y.
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If any advertisement interests you, tear it out now and place with letters to be answered.
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In your Locality There's nothing “cheap”

are many

Dogs and Cage Birds about

Your customers must have FOOD for them.

It is to your interest as well as that of your
customers and their pets, that you should
regularly stock

DOG CAKES’ —except the price
Puppy ?iscuits .

Packet BIRD SEEDS.

. oG S o i HARGREAVES (CANADA) LIMITED,
name '8 i ality an
sollahilily. | It Wil Rl You o Tty G sutoiners 33, FRONT STREET, E. TORONTO.

and attract new ones. Western Agents: For Manitoba, O. F. Lightcap, Winnipeg.
For British Columbia and Yukon: Creeden & Avory,
Rooms 6 and 6, Jones Block, 407 Hastings Street.
West Vancouver.

Order from your Wholesaler.

SPRATT'S Depits in CANADA ave:—
MONTRFAL—F. HUGHES & Co., 109, Place &' Youville.
VANCOUVER, B.C.—LONDON GROCERY Co., Ltd., Granville Street.

Direet Correspondence invited :—
SPRATT'S PATENT Latd., 3435, Fenchurch Btreet, London, England R

|

When you sell

vamETizs §

PURE FOOD PRODUCTS

You give your customers—
Goods Made in Canada—
from Canadian Materials—
by Canadian Employes.

H. J. Heinz Company = l
anadian Factory :—Leamington, Ont. fer TR
I

- g S 3 R g | 3 - Ty -
- GRS B ST RS ER e

If any advertisement interests you, tear it out now and place with letters to be answered.
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The service department of The Canadian
Grocer will gladly assist manufacturers at
home or abroad in making arrangements
with the firms in all parts of Canada whose
anmouncements appear on this page.

September 22, 1916.
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MACKENZIE & MORRIS

LIMITED
BROKERS

Groceries, Provisions and Produce

C.P.R. Building, TORONTO

If you want the market on

NEW BRUNSWICK POTATOES

Wire or phone
HARRY WEBB, TORONTO
We specialize on potatoes, have ware-
houses at all buying points in the
potato belt. Cars always loaded. New
Brunswick, Montreal, Toronto, waliting
orders.

W. G. PATRICK & CO.

Limited

Manufacturers’ Agents
and Importers

51.53 Wellington St. W., Toronto

Maclure & Langley, Limited

Manufacturers Agents

Grocers, Confectioners
and Drug Specialists

12 FRONT STREET EAST TORONTO

F you are interested in
Buying or Selling FRUIT
or PRODUCE in CARLOAD
LOTS communicate with me.

FRED J. WHITE

27-29 Wellington St. East
TORONTO ONTARIO

Twenty years' connection with
the best trade.

WESTERN PROVINCES

W. H. Escott
Co., Limited

Manufacturers'
Agents

Wholesale
Grocery
Brokers

Winnipeg
Manitoba

BRANCHES :
Regina Saskatoon
Calgary Edmonton

ESTABLISHED 1907

W. H. Millman
& Sons

Wholesale Grocery Brokers

Some special low offer-
ings in new Japan Teas
now in transit.

H. P. PENNOCK & CO.,
Limited

Wholesale Grocery Brokers

and Manufacturers’ Agents.
WINNIPEG REGINA
We solicit accounts of large and pro-

gressive manufacturers wanting live
representatives.

MARITIME PROVINCES.

J. N. COCHRAN

Manufacturers’ Ageat and Grecery
ker
FREDERICTON, N.B.
I have a connection with both wholesun

aud retall trade throughout the eutlre
Maritime Provinces.

WATSON & TRUESDALE
Wholesale Commission Brokers and
Manufacturers’ Agents
120 Lo-hrd Street
WINNIPEG MAN.

Domestic and l"orelcn Agencies
leited.

e
S

FEATURE FOR THE TRENCHES

G. Washington’s
Refined Coffee

Canadian Sales Agents:
Edmund Littler,
160 Willlam St., Montreal, P.Q.

V. Geo. Varty,
29 Melinda St., Toronte, Ont.

W. G. Kyle,
261 Bunley St., Winnipeg, Man.

E. J. Roberts,
215 10tk Ave. West, Calgaryr, Alta.

CHAS. H. McDONALD & CO.
Manufacturers’ Agents
Post Office Box 727, St. John, N.B.

We have splendid storage facilities and a first
class connection with both wholesale and retail
trade, Get in touch with us in regard to
handling your lime,

THE H. L. PERRY CO.
214-216 Princess Street, Winnipes

We can make a success of your Agency.
Our STORAGE, DISTRIBUTING and
I!‘gRWARDlNG facilities are unexcel-
led.

Correspondence solicited.
“Always on the Job.”

When you buy direct from the country of
origin, and from

Fred. L. Myers & Son, The Sugar Wharf
188 Harbour Street, Kingston, Jamaica,
you will secure at lowest possible prices your
requirements of—Sugar, Rum, Pimento, Cocoa,
Ginger, H ., Annatto, Coffee, Kola Nuts, °
Lime Juice, Orange Oil, Goatskins, Divi- Divi,
Wax, Samaparilla, Oassava Starch, Sheep Woal,
Cattle Hides.

NEWFOUNDLAND

C.H.GRANT CO.

Wholesale Commission Brokers
and Manufacturers’ Agents

509 Merchants Bank, Winnipeg
We have | good ts, but can

give you results on yours.

T . MACNAB & CO.
Jo""l NEWFOUNDLAND
ILNUI‘A(.“HJR!.‘M' AGENTS
and COMMISSION MERCHANTS
Importers and u’oruu. Prompt and
careful attention to all business. High-
est Canadian and fo references.
Cable address: “Macnadb,” St. John's
Codes: A. B. C,, 5th edition and private,
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When Quality Counts Use

St. Lawrence - Granulated

The Sugar That Satisfies Everyone.

A demand that’s built on quality

is, after all, the most dependable, the most lasting kind of demand to
cater to. The big sales so characteristic of MINTO TEA have
resulted from the sterling good qualities of the tea itself—there is no
consumer advertising whatever, hence no “puffed” demand.

High grade quality at a moderate price is the principle
embodied in Minto Tea. And added to this is the fact
that enclosed in every package is the exact amount of
money it would take to advertise it to the consumer. .
Surely a splendid selling combination—Real Quality and
Real Money in every package.

Suggest Minto to every customer, but particularly to the discriminat-
ing tea drinker. A trial order will convince the most skeptical.

Order to-day.

Minto Brothers
284 Church Street TORONTO

If any advertisement interests you, tear it out now and place with letters to be answered.
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To the
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Trade

E regret that incon-

venience has been
caused to our customers
owing to delay in ship-
ments, but on account of
the extraordinary labour
conditions it is impossible
for us to avoid it, and we
must therefore ask your
forbearance.

THE CANADIAN SALT
COMPANY, LIMITED

WINDSOR ONTARIO

Babbitts ,, [ .

Cleanser

is the best
value on the
market for

your customer

bitts?

ing Agents

WM. H. DUNN Limited, Montreal
DUNN-HORTOP, Limited, Toronto

Your PROFIT

Best for you.
Best for your
customer. Why
not sell Bab-

Sole Distribut-

4

Brooms

of

Qualit
may always be had by ordering
our brands. We have them at
$3.75, $4.00, $4.25, $4.50,
$4.75, $5.00, $5.50, $6.00
per dozen.
FACTORY and MILL

Brooms $4.00, $4.50, $5.00
per dozen.

Walter Woods & Co.

HAMILTON and WINNIPEG

Keep Up The
Connection

you have made by past efforts in ad
vertising. New friends are alright,
but it is a fallacy for one thing, and
bad business for another, to create
a demand for goods or service and
then lose the fruits of your work by
default. Letting your old friends
know that you want their business is
also the surest way to gain new ones.

Advertising in CANADIAN
GROCER is the medium.

Rate Cards and full particulars on
request.

If any advertisement interests you, tear it out now and place with letters to be answered.
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How “The House of Mennen”
Is Co-operating with You.

Shaving Cream
Dentifrice

Men’s Talcum
Borated Talcum
Sen Yang Talcum
Violet Talcum
Flesh Tint Talcum
Unscented Talcum
Cream Tint Talcum
Liquid Soap

Cold Cream

Tar Shampooing Cream
Bath Powder

In the leading newspapers and magazines from
coast to coast, big, forcible, convincing adver-
tisements are appearing. They are making
thousands of new customers and keeping the old
ones—they are sending them to your store.
Everything to help the dealer is vigorously re-
sorted to.

Why not assist us in this effort to increase your profits,
by putting in a display of the Mennen Products.

Three striking, attention-getting window displays have
been prepared for you; one on the Talcum Powder, one
on the Shaving Cream, and a combination display of
both, Write to

Canadian Agents :

HAROLD F. RITCHIE & CO., LIMITED
TORONTO, ONTARIO

Mennen's Products are * Made in Canada by

G. MENNEN CHEMICAL COMPANY
MONTREAL, QUEBEC

“Excelsior” Brooms!!
And How is YOUR Stock?

OURS is complete, ready for immediate

delivery.

We make brooms for every
use: :

For the Factory and
Warehouse.
For the Carpet.

The General Purpose
The Curling Broom.
MARK The Toy Broom.
The Misses’ Broom.
The Whisk Brooms.
For a short time prices range from $2.90
to $5.25 per doz. Bamboo and wood

EYAM AR LR i Raitrond Broom.
The Ceiling Broom.
handles.

Order your fall stock of
““Excelsior’’ Brooms now.

J. C. SLOANE CO.

Owen Sound

Freeman’s Dry Air

Refrigerator

We have enlarged
the air circulating
capacity and mult]-
plied many times
the airdrying and
ice-saving efficlency
of present day But-
cher Refrigerators
until we have pro-
duced a Refriger-
ator measuring inch
for Inch more air
circulating capacity
than any other
made during the
past or present.

This Interior
View

shows our warm aly
flue arranged along
the celling, where
the largest volume
of warm alr rises
to in all cold rooms.
It is placed where
warm air flues are
most needed. These
flues form a hollow
recess for receiving
the warm air; they
discharge the air

from both ends and Price list and catalogue free and malled

convey it above the

te any address.
ice.

Manufactured by the

W. A. FREEMAN CO,, LIMITED

CANADA

If any advertisement interests you, tear it out now and place with letters to be answered.
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THE SIGN OF PURITY

Phone Orders at our Expense
Phone Nos.:3595, 3596, 3597, 3598, 4656

AGENTS:
Ontario—MacLaren Imperial Cheese Co,, Ltd.,
—W. 8. Silcock. 8t. John, N.B.—MacLaren

Toronto.
Imperial Cheese Co.
Halifax, N.S. — MacLaren Imperial Cheese Co.

-

Pin your faith to Tartan Brand

and you won’t be disappointed, for the quality of Tartan Brand is such as will
ohbtain and retain the confidence of the most particular people,

Handsome tartan labels make eye-catching displays an easy matter. The ‘little
effort required to create the first sale will be amply repaid in the profitable repeat
erders which are sure to follow

.\'.t“pvt your stock of Canned Vegetables, Fruits, Salmon, Tea, Coffee, Spices,
Extracts and Jelly Powder from the Tartan Brand line.

Ask about onr complete stock of fancy groceries, foreign and domestic. Prompt
attention paid to mail orders,

BALFOUR, SMYE & COMPANY
HAMILTON, ONTARIO

& S N X N
SHECEBCE-B. . E W =

N N N N N NN X N
NSEIE CE B BN ENE L.

Furnivall popularity is founded upon superior
quality—the quality which comes from preserving
the choicest fresh fruits under the most ideal

conditions.

(‘ontinuous sales are the invariable rule where Fur-
nivall’s Fine Fruit Pure Jam is concerned. And the
profits are worth going after.

Is your stock well displayed?

Montreal

Furnivall-New, Limited

Sydmey, N.§.—

A. E. Sheppard. Hamilton—R. M. Griffin, Winnipeg, Man.—W. L.

Mackenzie & Co., Ltd.

Calgary, Alta.—MacLaren

HAMILTON, CANADA

Tmperial Cheese

Co., Ltd. Edmonton, Alta.—MacLaren Imperial Cheese Co,

An invest-
ment that
pays big divi-
dends—

The

Eureka
Refrigerator

Positively
the only
Patented
Refriger-
ator made
that canclaim
warm air flues
acrosscooling
room ceiling
and connect-
ed with warm
air flues
around walls.
Patented
1886-1900-
1910-1914.

MR. CLERK

YOUR SPARE TIME

HAT do you do with it? By that we mean,
is it bringing you any returns in the ways
that go to assure your future suecess?

How would you like to know of a plan. that will
bring you in as much (if not more of an income)
than your regular occupation. Would you be inter-
ested ?

We have a plan by which hundreds of clerks
throughout Canada are greatly increasing their
weekly incomes. This plan interferes in no way
with their regular duties. It helps them to become
of more value to their employers as well. Besides
it supplies them with extra funds.

Write, and we’ll give full particulars concerning
it. This places you under no obligation, we’ll be
glad to tell you all about it. Drop us a line To-Day.

REPRESENTATIVES :—Wolf, Sayer & Heller, 76 8t. Paul St.

E., Montreal, P.Q.:

etc,, ete. Write for the Eureka catalos.

EUREKA REFRIGERATOR CO., LTD.

21-33 Earnbridge St.

54-56 Noble St.
TORONTO, ONT.

27-31 Brock Ave.

James Lonergan, Charlottetown, P.EI.;
W. McAllister, 98 Bank St., Ottawa, Ont.; W Woods & Co.,
Winnipeg, Man., and Hamilton, Ont.; Ed. Dore, 35 Caroline N,
Hamilton; W. J, Armstrong, 14 Euclid Ave., London, Ont,,

The MacLean Publishing Co.

143-153 University Ave.
Canada

Dept. C.G.
Toronto

September 22, 1916.
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It Costs 2c a Pound
To Do Up % Lbs.
Of Bulk Tea

Time is money. Every good business man knows that.

It takes time for a clerk to get a scoop, take it over to
the bulk tea canister, put some tea into it and bring it
back to the scales. More time, still, to get a paper bag,
put some tea into it, weigh the bag, and put more tea
into it or take some out until the scales balance. Then
some more time to take the tea remaining in the scoop

back to the canister, tie up the bag and hand it to the
customer.

If a grocer were to keep a record of the time it takes the average clerk to
do this, he would find that it averages two minutes for each 4, ¥4 or 1 1b.
bag of bulk tea. ;

Figuring this at 25¢ per hour, almost “2¢ a minute, it costs 1c per.lb. on
1 lb. bags, 2c per Ib. on % lb. bags, 4cper Ib. on 4 1b. bags.

If the grocer adds to this, the cost of the time it takes to argue bulk tea
with his customers, and figures the whole thing out in cold dollars and cents,
we believe he will conclude that it costs too much to push bulk tea.

We believe he will decide that it will pay him better to sell Red Rose Tea,
and put the time spent doing up and talking bulk tea to pushing the sale of
fancy pickles, olives, fancy biscuits and dozens of other high-class lines, the
sales of which would be NEW business and NEW profits.

What do you think?

Red Rose Tea

“is good tea”

Already put up in sealed packages. Sells itself.
Saves clerks’ time. NET profit guaranteed.

If any advertisement interests you, tear it out now and place with letters to be mnswered.




CANADIAN GROCER September 22, 1916.

’ R
RD

LUE

gives that unqualified satisfaction that means But little introduction is necessary—a display
steady profit-building repeat orders to the is sufficient to remind your customers of Keen
dealer stocking it. quality and service.

KEEN'S has a world-wide reputation that is a Get a window display of Keen's working for
big factor in promoting quick, easy sales. vou. Sales are certain and satisfaction assured.

Agents for the Dominion of Canada

Magor, Son and Company, Limited
191 St. Paul St. West, MONTREAL 30 Church Street, TORONTO

‘ g . -
Here are four register

P UT a display in your store window

®
or on your sales counter to-day II
and eonvinee yourself of the fact that rl gers

L4
Malcolm Milk Products
are unusually dependable sellers and real ‘‘repeaters.’’ There's
a quality and a flavor in every one that is simply irresistible,
a quality and a flavor that will please even the most partieular
taste.
DD to this the faet that the Maleolm lines are entirely

Canadian-made, and you will admit that they are well worth
featuring.

.

RDER a five-case lot to-day, get them before your customers’
notiee and listen to the cash register ring.

We pay freight up to 50¢ per 100 lbs.

T H E M A L C OLM -4 3:::::«» Quebee and Maritime
CONDENSING CO., LTD. ST, GEORGE

ONTARIO

- - : ———
If any advertisement interests you, tear it out now and place with letters to be answered.
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EDITOR’S NOTE.—There has been un-
rest in some sections of the West arising
out of the imvasion of the retail field by
Chinamen. The hard-working Mongolian
is feeling that his old fields, the laundry
and restaurant lines, are too cramping; he
i8 going into storekeeping. As the ques-
tion is becoming one of interest to the re-
tailers of the West, the following article
from a Western correspondent is repro-
duced.

N several districts of Alberta, there
has been considerable discussion and
agitation of late among the general

store owners regarding Chinamen open-
ing up throughout the country, and it is
necessary that something be done very
soon to cope with the situation, as the
Chinese stores are increasing in num-
bers all the time, while the stores owned
by white men are getting less.  This
matter is on the agenda for the next
meeting of the Exeeuntive of the Alberta
Retail Merchants’ Assoeciation, and
means will be discussed as to the best
method of handling it.

Tt is a matter of common knowledge
that a Chinaman ecan live much more
cheaply than a white man in every res-
peet—in food, clothes, and socially. Con-
sequently, it does not require nearly so

. it goes baeck to China.

Merchants of Alberta Find That Orientals are En-
croaching on Retail Field—They Offer Op-

position That is Very Hard to Meet.

oreat a margin of profit to keep a China-
man, as it does an ordinary retailer, and
therefore he can sell at much lower
prices. The publie, especially the far-
mers around country towns, however
patriotie, will buy where they can get
their articles at the lowest price with-
out rezard to other considerations. The
white man, therefore, is at a disadvan-
tage, and loses trade. This is the rea-
son given in several cases of assignment.

The situation must be faced squarely
—and fairly. The Chinamen pay spot
eash for their goods. They are good
business men in that respeet. But the
soundness of their financial methods
helps to establish the faet that they
rmake profits. Despite the price cutting
they resort to, they always have monev
to come and go on. Admittedly they make
the retail business profitable. The ques-
tion then, naturally arises, where does
the moneyv g0? What do they do with
their profits? Unauestionably, some of
Thousands of
dollars leave Alberta alone, for China
every vear. This is one phase that must
not he lost sight of.

The situation is not entirely a new
one. Chinamen have been running
stores in the country for years past.
They have been treated the same as
white men and no voice has been raised

against them, but now. the situation is
assuming such proportions that the mer-
chants in some districts do not feel that
they ean tolerate it any longer; and for
this reason the R. M. A. is taking the
question up. It is a very delicate mat-
ter to handle, and whatever is done must
not be of a drastic nature but more
along the lines of gradual adjustment of
the situation. But that whatever is to
be done must be started without any de-
lay, is the urgent ¢!aim of merchants in
some sections, They are feeline the
pinech of this very difficult opposition.

As a rule, Chinamen will not econform
to any local arrangements among the
retailers as to the hours of closing, and
so forth, and thereby cause a disruption
of business. They keep open all hours
of the day and night. This is very dis-
turbing and unsatisfaetory.

Their favorite plan of eampaign is to
open a restaurant, put in a small coun-
ter and a few shelves just inside the
door for groceries, ete. They then claim
that, as a restaurant, thev are entitled
to keep open until any hour, and as re-
tailers they are entitled to buy goods
from the jobbers, and wholesalers. The
jobbers and wholesalers elaim that they
cannot refuse to sell them. From thiz
basis, they soon work more actively in-
to the retail business.




-

CANADIAN GROCER

September 22, 1916.

-
This excellent tobacco and clgar department is right at the front of Michie & Co.'s store, at King and Yonge Streets. Toronto.

An Opportunity in Cigars and Tobacco

The Increasing Momentum of Prohibition Means a Redistribution of This Trade —
Who Will Get That Formerly Done Over the Bar?—The Country Com-
munity Centre Must be the Store — How One Grocer Has
Made Signal Success in Cigars and Tobaccos

tember, Ontario went ‘“dry.”” The
came
through from British Columbia that the
vote for prohibition gave an overwhelm-

I AST Saturday, the 16th of Sep-

same morning, despatches

ing majority therefor. Quebee is now
the outstanding province in the matter
of prohibition or booze. The rest of
(anada has given its mandate and is, or
will very soon be, dry. This article, it
should be stated here, has nothing to
say at all as to the polities involved in
the movement.

Among other questions emerging
from this new state of affairs is that of
the ecigar trade, which has formerly
been done aeross the bar. It is com-
puted that this amounted to nearer
three million dollars than two, in all
provinces. Where will this trade go now
that prohibition has- established itself
in so many of the provinces?

In diseussing this. it should be re-
membered that, so far, the cities have

retained a great percentage of their
former hotels. In the country that is
not the case. There, in a majority of
cases, the hotels losing the bar have
decimated their number very materi-
ally. Throughout each provinece hotels
of the small town and village kind have
been closed. It is easy to see why. Far-
mers have found that the closing of the
bar has taken away an inducement for
them to go to town as often as former-
ly. In a number of cases, therefore.
the hotels have closed. In a number of
others, they have remained open, but
they have c¢losed their bar, not bother-
ing to commenece a soft drink trade
therein.

In those towns where the bar has been
closed, so far as sales of aleoholie drinks
are concerned, but kept open for the
sale of soft drinks, the customers are
many fewer than in other days. Hotels
so far, who have tried out hotelkeeping
under prohibition rules, have found

that while soft drinks ean be sold, nei-
ther the aggregate sale or the revenue
therefrom come anywhere near those
of other non-temperance days. Many
hotels still remain in business, but they
have done so by raising their prices in
other departments, e.g., rooms and cui-
sine; hardly ever by maintaining their
bar trade.

If the customers of the ‘‘dry’’ bar
are fewer than those of the aleoholie,
there are obviously fewer buyers for
cigars and cigarettes. For one thing,
hotels have done a big business in days
gone by with men who did not drink,
but took a cigar. Again, a man would
often buy a cigar when buying a drink.
But the number of customers of the
bar is mueh lower now than formerly,
and by just so mueh are the ehances for
revenue from cigars deecreasing.

Where is this trade in cigars and ei-
garettes going? Who is cetting it?

In country places particularly, gro-
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cery stores, have an exeeptionally good
chance of getting a good deal of this
trade. To begin with, most country
grocery and general stores already have
a cigar and tobaeco department. Those
farmers and inhabitants who have for-
merly bought at the bar are now, many
of them, buying at the stores. More-
over, it has been demonstrated that the
farmer  who, in pre-prohibition days,
went to the bar in the country town
while his wife went to the general store
for groceries, is now disposed, since he
can't make the bar his port of eall, to
co with his wife to the store.

Let us consider the case from all
sides. It is true that there are in many
towns, even the smaller ones. speecifie
cigar and tobaceco stores. Also, drug
stores handle these lines. But, even so,
those two faets have not frightened
country grocers and general store keep-
ers hitherto from handling ecigars and
tobaccos. Nearly all of this class of
store has a silent salesman or two full of

these lines, and does a considerable
business therein. A Brockville groecer
recently told the writer that he did

$75 a week in tobaccos and cigars, an:d
admitted, in saying so, that all he did
was merely ‘‘let the stuff sell itself.’’
Now, Brockville is a large town. It has
several hotels, tobaeconists and drug-
gists, all after this trade. Yet one gro-
cer draws in $75 weekly from it, agrec
ing that he doesn’t particularly push it.
Up in Hamilton there is one case—
doubtless one of many all over the coun
try—where a grocer sells cigars by the
box. These examples are simply addueed
to make the point that already grocers
have had, in the ageregate, consider-
able revenue from cigars and tobaeccos.
Now, the bars are indisputably fewer,
owing to the onslaughts of prohibition.
Who is going to pick up the trade in
cigars, and so on, which the bars ar2
dropping. Is the cigar store man? Is
the druggist? Or are you?
Undoubtedly, it will be distributed.
(Cigar stores will benefit. So will drug

stores. Are you going to be left out of
account. Or are you going to get vour
share? There is no shadow of a doubt

that by getting after it you ean. Gro-
cers in all parts of the country have a

real opportunity here.

A Broad Line

One broad line along whieh the gro-
cer should work to get this trade is to
make his store more and more a com-
munity eentre. (I am talking particu-
larly now of the eountry store). Where
the hotel would formerly draw the visit-
ing farmer, see that vour store draws
him now. Get out and frankly make n
bid for him. Do all vou ean to get him
to come and buy his plug or cigar at
vour store. He’s got to go somewhere.
if and when the bar is no longer there.
Why not to you? If vou haven’t 2ot

CANADIAN GROCER

a decent display case for your tobacco
and cigars, get one. It will pay. And
make it visible and easily accessible.

Here is ground where every grocer,
city or country, may get a toe-hold. On
opposite page is a pieture of a tobacco
department in a grocery store, to wit.,
that of Michie & Co. For twenty-five
vears this store has sold cigars by the
box. For several years there has been
a regular department which has sold
cigars singly or in quantities; cigarettes
the same way, and tobaceos in large and
small packages. This tobaceo depart-
ment in a grocery store is probably
unique in Canada. It is the largest the
writer knows of. It carries what is
the very highest class of stock of a'i
domestie and imported lines, and it
does, in vulear parlance, ‘‘a whale of
a business.’’

There are two or three reasons for
this. One is the reputation of the
store. It is established. Eaeh sue-
ceeding yvear makes it surer.

Then there is the loeation. This is
certainly a big faetor. This store is
practieally at the corner of King and
Yonge streets, in Toronto, one of the
busiest corners in Canada.

But just as important a factor in
making a success of this eigar and to-
bacco department has been the psychol-
ogy which underlay the way in which
it has been conducted. For one thing.

19

this department has half a window;
display, as any grocer knows, helps
every line and any line. It has cer-
tainly helped this. This half window
shows packages of tobacco, cigarettes,
and ecigars, and is changed often, so
that variety is one reason why it should
appeal. Notice, too, that the depart-
ment is right at the front of the store.
Thus, the man in the street who wants
to buy a cigar can walk in and get it
richt at the front of the store. He
doesn’t have to tramp very far to get
it. If he had, he probably would not
bother. But in this case, he simply
opens the street door and there is the
department he wants. This means a
lot. Not only is it the reason for a lot
of chance business, small business if
you will; it is also the reason for hox
trade, trade in good quantities. Many
men will walk into Miechie’s with their
wives, who vanish into the grocery de-
partment, while their husbhands
round the cigar department.

Briefly, the question of sucecess or
otherwise, with a cizgar and tobaceco de-
partment, is a matter of getting the
menfolk into the store. The present is
an unprecedentedly good opportunity.
Someone is going to pick up the trade
in cigars whieh the bars are droppinc.
Who is getting it in vour town?

Are yon?

If not, why not?

linger

Pure Food Show a Revelation

An Important Step in the Campaign to Educate the Public

TTAWA. — Last year the Duie
O Food Show, at th: Central

Canada Exhibition, was the out-
standing success of the whole fair, and
brought the most favorable comments
from every part of the country, reflect-
ing great credit on those who had or-
ganized it. This vyear’s
Show, in eomparison, promises to be a
revelation. Great as was the suceess of
the 1915 show, this year’s show 1s go-
ing to be bigger and better. Bigger, not
only in dimensions, but for what it
stands for. It represents an ideal, it is
the embodiment of a principle, it is the
realization of an ambition. ““‘Pure
Food'' may not mean much to the or-
dinary visitor at the show, but to those
who have worked untiringly and unsel-
fishly to organize and prepare this ex-
hibition, it means a great deal.

It is not many vears ago that the
dealer in food in a retail way was un-
fairlv thought to exercise few seruples
in his dealing with the public. The re-
tailers set about to remove this wronz
impression by demonstrating its fal-
sity, Thev organized, and the outeome
of their efforts is the Pure Food Show,

Pure Food*®

Exhibitors at the Ottawa Show.

A. S, Myreland.

which is not only a symbol of purity,
but a guarantee of square dealing and
an assurance of honesty of purpose and
integrity in business transaetions. I:
(Continued on pace 24.)
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WHAT WILL IT MEAN?

ONVERSATION with a leading grocer recently
C elicited speculation as to what effect prohibition
will have upon people’s spending capacity. The
question was raised—will some of the money former-
ly spent for liquor in Canada be spent on groceries?
It is a nice point. We have now a country, a very
large percentage of which is minus bars and liquor
stores. Six ont of Canada’s eight provinces are “dry.”
One other will be dry within a few months, Quebec
will then be the outstanding province in the matter
of temperance legislation. Experience of provinces
which have been liquorless for some time, points the
statement.that in a majorify of cases, the home which
formerly+bought or consumed liquor will not bother
to do so if it has to be imported from another pro-
vince, Thig will probably be found to be true in a
large number of homes. So that, although there are
places in C whence liquor can still be sent to
non-liquor provinces, the tendency for the people of
the latter to avail themselves of the former will be
less and less marked. There will conceivably be a
good deal of money, therefore, for people to spend
in other ways. The grocer mentioned gave it as his
opinion that, since people always consider groceries
necessaries and buy what they want, the fact that

they have more money to spend will not mean that
they will spend it on groceries; or, at any rate, on
ordinary groceries. It is suggested, however, that
there will be more spent upon groceries of the luxury
class. This latter is probably true. As to the sup-
position that revenue of grocers will not increase
much from temperance legislation, it is a matter
which time alone can determine. It is true, that in
Canada incomes are generally sufficient to afford what
People in this country, what-
ever they have to deny themselves, are not living on
s0 close a margin that necessities must be done with-
out, as, for instance, is characteristic of so many
homes in England. But there have indubitably been
some homes where groceries have been lacking be-
cause money has gone for liquor, and to these ampler
supplies of groceries will probably come. This will
mean more revenue for the grocer. For the rest, this
is surely the grocer’s opportunity. "By serious cam-
paigning for it, he should be able to induce some
money hitherto spent on liquor into his own till. Let
grocers remember that from now on the people of
Canada will have, in the aggregate, millions more to
spend in some way. Then let him reason that some
of it should be spent at his store, and lay his plans
svstematically and thoughtfully to that end.

groceries are needed.

AN EDUCATIONAL BUREAU
HE privilege of the stronger is to help the

weaker. The National Wholesale Grocers’
Association of the United States is extending the
helping hand to its “little brethren” by placing its
educational bureau at the service of retailers as well
as wholesalers. In a bulletin it points out the menace
with which the retailer is confronted, the same being
in the chain store, mail order house, trading stamp
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company and other agencies of similar make-up. It
says: ‘“These various institutions have been the result
of a public demand which must be met by the
adoption of similar methods or by creating other
demands which can be met on a fair and business-like
hasis.” In putting its educational department at the
retailer’s service, the Association hopes that much
may be done to combat the mentioned menace.

The retailer and the jobber have a mutual interest
at stake. What hurts the former hurts the latter.
Co-operation is not merely desirable; it is needful.
Systematically, the question of how best to meet and
beat the mail order and trading stamp concerns is
to be gone into between wholesalers and retailers by
meeting and by mail discussions. Thus the common
cause of wholesaler and retailer will be served to some
purpose. 'T'wo sides of a triangle are together greater
than a third. Two branches of the grocery trade
should be in the position to administer a series of
steady blows at organizations whose conduct means
serious hindrance to legitimate retail and therefore
wholesale trade.

A COURAGEOUS STEP
FR()M the Des Moines “Capital” comes an ex-
ample which may well be emulated in Canada
and the United States. This paper announces that

from this on it will publish no matter known, in
newspaper parlance, as “free publicity.”

It will pub-
lish only such items as its editorial and news depart-
menis decide are in the interest of the reader. In
announcing this, the “Capital” says in part:—

“It means a radical departure, particularly in
relation to automobiles and movies. It will be dif-
ficult in some cases to draw the line, but to the
best of our ability we will have only two things in
the “Capital”—news and advertising, and the two
will not be mixed.

“We will make every effort to be 100 per cent.

As a matter of fact, the free publicity is a
fraud upon the reader, of little value to the adver-
tiser, and absolutely unfair to those advertisers
who do not receive it.

(A'l‘

pure.

he ‘Capital’ will  undoubtedly temporarily
lose some advertising, but inasmuch as this policy
will make it a better newspaper, we feel sure that
the temporary advertising losses will be promptly
made up from other sources.”

This iz a courageous step, as well a: one in the
right direction. Papers are published primarily in
the interest of the reader. Their revenue is largely
made up from advertising, but were the readers not
paying their humble penny or nickel—as the case
might be—there would be no large circulation upon
which advertising could be sold. CANADIAN (GROCER
has always stood for this principle. It is the paper
by which many of its thousands of subscribers regu-
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late their business policies. It helps them in the con-
duct of their store. It solves their difficulties and
suggests their opportunities. It is published for the
grocer, first, last and all the time. It therefere is
able and glad to congratulate the Des Moines “Capi-
tal” upon the stand it has taken, and to wish it entire
suceess upon s new basis.

EDITORIAL BRIEFS

EVEN THE armies at the front are delivering at-
tacks by motor delivery now.

£ * *

THE CROPS may not be as big as the country had
hoped for but the farmer will get big prices for it.

* * *
PAPER IS getting so scarce that even Confederate
and Mexican bills may be worth something before
long.

* * *
CONSTANTINE, King of Greece, it is suggested, is
“beside himself.” He must be or he would be beside
the Allies.

* * *
SHED a tear; booze has gone. But get up and smile.
It means millions devoted to other purposes, maybe
purchase of groceries.

* 5 *
IT IS reported that Stefansson will not return to
civilization this winter. He’s likely to find more real
civilization where he is,

* * *

PAPER higher, ink higher, metal higher, wages
higher. No wonder that the gloom around most
publishers’ sanctums is becoming intense.

* * *

THE UNITED States offered $25,000,000 for the

Danish West Indies—three small islands in the Car-

ribean. Real estate values are going up again.
* * *

BEANS are to be high in price. That is nothing.
We are getting used to the high cost and low value of
the bean. It is only worth 69 cents compared with its
value ten years ago.

* * *

b

“EAT up the ¢rumbs.” This is the order to the men

of the German army. Let us see; what does the Good

Book say as to “the dogs eat of the crumbs which

fall....”? This must have meant the dachshunds.
* * *

BELF in Vienna is four dollars a pound.. If, at the
end of this war, there is one Hun left as beefy as
most of them used to be, they should put him in the
museum that future and lean generations may seé
theil gross prototype. ’
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Moving Window Backand Increasing Fruit Sales

Doubling Front Display of Fruit.and Vegetables by Simple Device in Peterborough
Store—Trebled Sales of Bananas, While Rest of Grocery Stock
Kept Up Its End.

FTEN a grocer has envied the
showing of fruit of a fruit

store, especially in the preserving
season, as he sees so much trade pass-
ing from him to the other. This is na-
tural, in many ecases, for the fruit store,
dealing only in fruit, ean utilize every
foot of its windows, its doorway, its
shelves outside and its interior to make
a brave display, and has the obvious
advantages over a grocer of any
‘‘specialty’’ store.

There are cases, however, where by
a skilful handling of a portion of the
display space available, a grocer has
held his own and largely increased his
fruit trade, not only in the summer and
early fall, eating and preserving sea-
son but all through the yvear—and done
this without in any way Jeopardizing
his staple trade in groceries.

White Enamel Front.

On a visit to Peterborough this month
a member of the staff of Canadian
Grocer stopped in admtration before the
grocery store of Porter S. White, Tt
was new in several respects for Mr.
White had moved next door to make
way for a bank that oceupied his former
premises. . His new front, however, far
excelled the other as a ‘‘selling propo-
sition.”” At first sight it was unusually
attractive in its fresh coat of white
enamel, cool and elean looking.

But the eye eanght at onee another
feature, a display of fresh fruit run-
ning back, in an upward slope, over
eight feet. What a variety was possible
there in this double space, Everything
in fresh fruit that was in, as well as
the vegetables that accord with these;
hananas, pears, peaches, plums, berries,
and potatoes, squashes, beets, tomatoes,
gherkins, and so forth. Lots of room
for them instead of having to pile up the
baskets in front, or obstruet the door-
way.

Glass Taken Out; Window at Back.

And how was it done? Simply by re-
moving the glass in the window coming
to the edge of the sidewalk and replac-
ing it at the back of the original win-
dow with another that slid up, and tak-
ing up some four feet of the ‘nside of
the store with a window platform.
There were two advantages in this:
Mr. White secured double the space for
showing his goods, using the ‘‘alecove’’,
if it might be so called where the former
window was, and an equal depth inside

{ No need to
pile Fruit
on walk

Table often set

here for
Special Offer

DOUBLING SURFACE AREA FOR FRUIT DISPLAY.

This view of the new front of Porter 8. White, of Peterborough, illustrates a
very effective innovation in store fronts for groceries, the window that was flush

with the walk, being removed and set back over four feet.
built up, and thus two “window widths” were available for showing fruit.

The flooring Inside was
The

window itself slides up, giving a current of fresh air on the fruit, which is not

heated by the Immoveable glass.

The use

of the alcove and inner window space,

while actually doubling the ordinary display space, really give an effect of almost

three times.

The splendid display facllities

have greatly increased Mr. White's

sales of fruit, especially with the Saturday night crowds.

the sliding window; and at the same
time he removed the inside half from
any chance of the sun and dust injuring
the fruit.

Current of Air Passing Through

Moreover, the raising of the window
allowed a current of air to pass through,
which kept the fruit cool and fresh, and
the absence of glass on the street level
saved the fruit from being heated and
becoming decayed in the ordinary
‘‘gtuffy’’ window. The whole impres-
sion was of a clean, ‘‘retiring’’ nook
where the fruit showed up in a tempting
way.

The slope to the back, giving the fruit
the look of rising in tiers, made it show
up better. This was secured simply by
the use of boxes, upended, but the floor-
ing itself could be raised permanently
to get rid of the flat effect seen in so
many windows, and the worse if al-
lowed here owing to the doubled depth.

The manner of display is obvious from
the photograph. Mr. Porter is a firm he-
liever in price cards, and uses these liber-
ally. One read, referring to green-
gages: ‘““Two quarts for 25 cents.’’

The table at the side is often used for
bananas, piled up, and is an additional
seller,

Increased Sales

Now for results. Mr. White values
this front more than anything else for
a Saturday’s business, more particularly
in the evening. In Peterborough, as in
most towns and medium-sized cities,
everyone who ecan comes down on a
Saturday night, and the sales to trans-
ients offer wide possibilities. It is here
this new front arrangement excels. The
display is the store’s best salesman, and
in a few hours seven bunches of bananas
have been sold where a couple were con-
sidered big business for a whole Satur-
day. So with berries, fresh vegetables,
ete., and so in the late fall and winter,
no doubt. with later fruits and vege-
tables. And always the accompaniment
of price eards, for ‘‘There’s nothing like
them,’’ declares the proprietor.

One point may oceur to the merchant
here: Did the prominence given to fruit
in the front lessen the sale of other
lines?

‘“ITt has not,”’ asserts Mr. White, and
he’s the one who knows.
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To Meet the Mail Order Menace

The Relation of the Post Office to Mail Order Activities — What the Retail Merchants
Must Do to Combat the Growing Power of Catalogue Houses.

r I \HEY secure as many catalogues as
they can, that are published by
mail order houses, and place them

in a rack fitted up in their store. They
not only advertise in the local papers
but they place signs up in their stores
which read somewhat as follows:—**In-
stead of sending your money out of the
Town to Mail Order Catalogue Houses,
and buying something that you have no
opportunity of seeing before you buy,
purchase your requirements at our store,
save money and run no risk. If we have
nothing to suit you and you find what
vou would like in any eatalogue, no mat-
ter whose catalogue it may be, if the
quality is right we will supply you with
it, give yon a chance to see it and ex-
amine it, and sell it to you at a dis-
count off the price quoted.”’

Again many merchants send to the
mail order catalogue houses whose cata-
logues are distributed in their distriet,
and they purchase some of the well-
known lines and keep them as exhibits.
They point out the poor quality of the
articles, and compare them with better
lines that they sell at lower prices than
those quoted in the eatalogues. This is a
most effective way of meeting mail or-
der house competition, and a plan that,
in my opinion, we should recommend to
our members.

There are other plans that could be
adopted and which should be effective
and fair in their application.

The trouble is, we have allowed false
statements to be made to the public by
the mail order catalogue houses, and we
have made too little effort to contradict
them. They have been made so often
that even some retail merchants con-
sider thestatements made by these illegit-
imate houses to be true. Take, for in-
stance the repeated announcement. ‘‘ We
will save you the middleman’s profit.”’
‘““We buy direet from the factory or
from the mill’’; ‘““We buy in such large
quantities that we can buv so much
cheaper than the small retailers.”’

Every retail merchant knows, if he
has given the subjeet any thought, that
there are very few lines of goods that
ean be bought by any retailer direct from
the manufacturer. And if thev could he
would have to pay more for them in or-
der to eover the extra cost caused by the
manufacturer having to keep a very
much larger selling staff than the regular
trade calls for. Every day manufactur-
ers are reeognizing that it pays them

(Continued from last issue.)

better to direct their whole attention to
making the produet and allowing the
wholesalers to distribute it. The manu-
facturers are also fast recognizing the
fact, that by selling their goods through
the legitimate channels of trade, that it
is the most economie method for them.
Not long ago a large mail order house
wanted to buy a certain line of goods
direet from the manufacturer. They
made all sorts of boastful statements,
finally they said that they would give
them an order for ten earload lots dur-
ing the year if they placed them on the
jobbing list. The manufacturer laughed
and said ‘“Why my trade with the job-
bing houses in one of our distriets
amounts to sixty-five ear loads a month,
and do you think that we would jeop-
ardize that trade for your small order.

POINTS WORTH WHILE

This paper is one of the most
thorough and comprehensive
ever presented on the mail order
question and is deserving of the
close attention and interest of
every reader. The references to
the postal regulations re the
carrying of catalogues are par-
ticularly to the point.

Oh no, if you want our goods buy them
from the jobbers. If you buy them, and
cut the price in your catalogues in order
to induce the publie to buy other goods
that you make two or three hundred per
cent. on, we will instruct the jobbers to
eut you off, and if they do not doso we
will eut them off.”’

The statement, that by buying through
mail order houses you are saving the
middleman’s profit on all you buy, is
nothing but a glaring deception, to say
nothing whatever about the question of
lack of loyalty to your home town. Let
us follow the process and see if less
labor is required.

A customer in a town possibly a school
teacher, a preacher, a Government ser-
vant or a railway employee who is de-
pending on the prosperity of the town,
receives a catalogue. In order that that
catalogue should reach the said person,
the following process must take place:
(I) Some one designs the eatalogue.

(2) Some one prints the catalogue.
(3) Some one makes the cuts.

(4 Some one delivers them to the offee.

(5) Some one procures the addresses.

(6) Some one wraps the catalogue up
and addresses it.

(7) Some one stamps and mails it.

(8) Some one gathers it up and places

it in the mail bag.

(9) Some one takes the mail bag to the

station.

Some one carries it on the train.
Some one takes it off the train.
Some one takes it to the post offce.
Some one delivers it to the custo-
mer in the town.

(14) The customer spends some time
reading it over and selecting some
article and then writes a letter.

(15) The customer must then secure a
post office order, or enclose the cash,
at ‘their own risk, and mail the let-
ter.

(16) The postmaster then puts it in the
mail bag.

(17) The mail driver takes it to the sta-
tion.

(18) The mail clerk in charge of the
train delivers it at the other end.
(19) A post office delivery wagon de-

livers it to the post office.

(20) A postal clerk sorts it out ready
for the postman.

(21) The postman delivers it.

(22) The mail order house clerk opens
the letter.

(23) The bookkeeper credits the cash.

(24) The order clerk selects the order.

(25) A stenographer acknowledges the
receipt.

(26) The shipping clerk mails away the
order.

(27) The postal clerk sorts it out for the
mail delivery.

(28) The mail deliverer places it on the
train.

(29) The mail
train.

(30) The mail deliverer delivers it at the
loeal post office.

(31) The underpaid postmaster delivers
it either direct to the eustomer or
gives it to a rural mail delivery ser-
vice that is costing Canada a large
sum of money to mostly benefit mail
order houses.

(32) The customer takes possession, and
after a ecareful examination finds
that he or she eould have bought a
better article in the home town, and
have had the good-will of the retail
merchant, who, if the customer was
a preacher might be a member of his

(10)
(11)
(12)
(13)

clerk takes it off the




24

congregation, and one who was help-
ing to pay his salary.

Can any sane person say, that there is
any economy in that system of doing
business. Positively none. None in
price paid, quality considered; and none
to the citizens when fourteen steps out
of thirty -two are made by the Govern-
ment at less than cost price. Now com-
pare the simple process through which
goods pass when they follow the natural
channels from the manufacturer to the
wholesaler and from the wholesaler to
the retailer. The whole problem there-
fore resolves itself into this.

(1) Should the Government econduct
the parcel post system at a loss, for the
benfit of a few mail order houses whose
business methods and systems of adver-
tising induee persons, who know very
little about the value of merchandise,
to believe that they are securing bar-
gains, whereas the said persons are re-
ceiving no benefit, and they are sending
away the money that should cireulate in
the locality where it was created, and
by so doing they are disecouraging the re-
tail merchants from ecarrying better
stocks and building up the municipality,
and they are thereby making the locality
and the surrounding farming country a
less desirable place to live in, and they
are thus working to the finaneial injury
of Canada by diminishing her rural reve-
nue produecing power.

(2) Every effort should be made by
our Association to prosecute every false
advertisement which appears in any ecat-
alogue or advertisement of any kind so
as to proteet the publie from being de-
ceived, and the retail merchants from
having to contend with false and mis-
leading representations.

(3) We should econsider the advisa-
bility of recommending our members to
not only discount the price of any article
advertised in any illegitimate and unfair
trading mail order ecatalogue, but in
many cases to buy the goods and show
their customers the difference in the
quality of the goods they earry and the
zoods offered by illegitimate and unfair
trading mail order houses.

(4) We should make provision to have
every action that is taken against these
eoncerns, or any other unfair trading
concern, in the police court, made public,
through the press and in pamphlet form
for publie distribution.

(5) We should inangurate, through our
Association, an intelligent public eam-
paign pointing out the necessity of the
retail merchant in the ecommunity and the
importance of having trade condueted
through legitimate ehannels.

In order to do these things and to pro-
tect ourselves as retail merchants who oe-
cupy and do business on the most highly
assessed property in every city, town and
village in Canada, and who earry mil-
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lions of dollars’ worth of merchandise
for the convenience of the public, we re-
quire the aid and assistance of every
retail merchant who has his own and his
customers best interests, as well as the
best interest of Canada, at heart. If the
retail trade of Canada is to be preserved
and improved and placed upon a higher
and better plane, it ean only be improved
by and through the united effort of every
retail merchant in Canada who desires it,
as no other eclass understands the re-
quirements of the retailer, only the re-
tailer himself, and no other class should
be expected to do for us what we should
do ourselves. Let me therefore in clos-
ing urge upon every retail merchant, who
has not already united with his fellow
retail merchants, to do so now and be-
come enrolled under the banner of ‘‘The
Retail Merchants’ Assoeciation of Can-
ada’’ incorporated, an Association of
honest, earnest retail men who have
banded themselves together to preserve
all that is highest and best in the distri-
bution of merchandise at retail. and to
oive to the publie, upon whom thev rely
for support, the best possible service at
the lowest possible cost. If the mail
order houses or any other concern of this
country are not doing their business on
the sanare, let us not sit down and fold
our hands and wonder what we can do,
but let us be up and doing and make
them play the game fair and square. If
we want the richt to prevail in trade we
must ficht to make it prevail, and hy fol-
Jowing the old ‘“‘golden rule,”’ which is

_ the only safe rule for any merchant to

follow, the retail merchandising of Can-
ada can be placed upon the highest pos-
sible plane and where, I am sure, every
honest retail merchant desires it to be.
Mr. president and fellow members for
vour kind and patient attention, T desire
to thank you.
E. M. TROWERN  Secretary,
Dominion Board
The Retail Merchants’ Association
of Canada. Tncornorated.
16 Citizen Building, Ottawa, Canada.

.__ﬁ__._.
PURE FOOD SHOW A REVELATION
(Conticned from page 19.)

is a splendid tribute to the Ottawa Re-
tail Grocers’ Association. whieh is the
mainspring of the whole affair.

The Pure Food Show oeccupied the
whole of Howick Hall. Last year it oe-
cupied the inside booths only. There
were exhibited commodities made by all
the best known firms in Canada. The
zoods shown are goods which have stood
the test, and may be purchased with
the sure convinetion that they are good,
wholesome, and pure.

Not only in the number of exhibits
has the show improved over last year,
but in the general appearance and splen-
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dor of the exhibition. The milling
firms of the Dominion were well repre-
sented with handsome exhibits, and the
sngar refining ecompanies had very at-
tractive  booths, Loeal merchants,
wholesale and retail, had booths that
compare favorably with Canada’s great-
est business houses. Jam manufactur-
ing firms and biscuit companies had
wide representation. Tea and coffer
dealers vied with preserve and candy
makers in the attractiveness of their
exhibits.

Among the firms having space were:
Red Rose Tea Co., George Weston & Co.,
Matthews-Blackwell Co., Ltd., Borden’s
Condensed Milk, Robin Hood Milling
Co., T. A. Lytle Co.,, Harris Abattoir
Co., H. N. Bate & Co., Bowron Bros.,
Weleh Grape Juice Co., Shredded
Wheat. Fry’s Cocoa, Bovril Ltd., Lin-
den’s Ltd., J. A. Aird Co., Cowan & Co..
Allan & Cochran Candy Co., Small’s
Maple Confections, Gates & Hodgson,
Montreal Bisenit Co., Lake of the
Woods Milling Co., Ottawa Dairy Co.,
Ltd., George Cameron, Parker Brown
Co., Lipton’s Ltd., Christie’s Bisecuits,
Armour Co., Lee Bros., (Glassco Jam Co.,,
W. A. Freeman, Canadian Chicle Co.,
C. H. Cochrane, Bassman’s Orangeade,
St. Lawrence Sugar Co., D. S. Perrin,
Ltd., Pure Gold Co., Ltd., Maples, Ltd.,
W. D. MacLaren Co., S. J. Major, Ltd.,
The Stnart Co., Ltd., Egg-O Bakinzr
Powder, Swift Canadian Co., Ltd..
Glenn-Shouldis Co., Ltd., Oxo., Ltd..
Wagstaffe, Ltd.,, Geo. Washington Cof-
fee, E. M. Lerner & Sons, Atlantie Su-
ear Co., Canadian Cereal Co.. The C. H.
Catelli Co.. The Ingersoll Packing Co.,
Waddell’s Jams. H. .J. Heintz, Ltd.. Pro-
vost & Allard, Salada Tea Co., Sultana,
Ltd.. O-Cedar Company. A. H. Shouldis.
Tmperial Extraet Co.. Western Canada
Flour Mills, MacLaren’s TImperial
Cheese Co., Ltd., Canadian Postum Ce-
real Co., J. Friedman Co., Gunns Ltd.,
Dusthone Ltd., Clark’s Ltd..

,_._.__ﬂ_
HONOR ROLL
Sidney Preston, the son of J. H. Pres-
ton, of Montreal, grocer, is at Shorn-
eliffe with the C.AM.C.

&—
DIED OF WOUNDS

Mrs. Margaret Livens, of 257 Talbot
street, London, has received official
word that her son, Sergt. J. A. Livens,
died of wounds somewhere in France.
Prior to enlisting he was employed by
the Borden Condensed Milk Co., at In-
zersoll, Ont. He joined the Tlst Batt.
at Ingersoll, and was made a sergean'.
He went overseas with that unit, but
was transferred to the machine gun sec-
tion of a British Columbia battalion.
At the time of the Boer war he enlisted
with the Royal Canadian Regiment, and
was sent to Halifax for garrison duty.
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CURRENT NEWS OF WEEK

CANADIAN GROCER WILL APPRECIATE
FOR THIS P

AGE.

ITEMS OF NBWS FROM READERS

Maritime Provinces

The Aroostook farmers are putting
out more potatoes for this time of the
season this year than in several years.
The prices are an incentive to ship-
ping and the growers are taking advan-
tage of the high prices by shipping
large quantities now.

Ontario

Thos. Stevens, a grocer of Hamilton,
Ont., died on September 14.

Jacob Hill has sold his grocery busi-
ness, Toronto, to G. E. Boyd.

J. L. Page has succeeded S. J. David-
son in his groeery business, Ottawa.

Mrs. Mary Mansfield, Kinmount, Ont.,
has gone out of the grocery business.

Mrs. Sarah Roden has succeeded E. E.
Fligg in his grocery business, Toronto.

J. B. Cherry has succeeded G. J.
Young, Ottawa, in his grocery business.

F. E. Hammond has succeeded W. M.
Veiteh in his grocery business, Broek-
ville, Ont.

J. L. Page, Ottawa, has recently pur-
chased the erocery husiness of Agnes
Davidson.

Bannerman Bros.. Hamilton, has re-
cently purchased the grocery business
of Mrs. Margaret Gibson.

S. Bruegtman, of Chesley, Ont., and
W. Darki, of Mitehell, Ont., were visi-
tors to the Western Fair, London.

MeKinnon & Davidson have been sue-
ceeded in their groeery business, Sud-
bury, Ont., by J. S. Davidson.

Page Le Boenf Co., Tecumseh, Oat.,
have gone out of the grocery business,
and in future will deal only in hard-
ware,

Capt. Frank Shaw. son of Thos. Shaw,
grocer, London, Ont., has heen <azet-
ted Major. He is the head of the Dental
Corps.

The grocery store of T. Bowman. Jr.,
Woodroeffe, Ont., was badly burned on
September 14. The loss was covered
by insurance.

A. Sutherland, Bradford, Ont., had a
large tarantula exhibited in his grocery
window last week. Mr. Sutherland dis-
covered it in a bunch of bananas, and
made the capture by chloroforming it.

Hargreave’s (Canada), Limited, 33
Front street E., Toronto, are moving to
larger premises, and will be situated in
part of the Gray Building, 24-26 Wel-
lington street W., on and from Oectober
1.

J. A. Stanley, formerly in business at
Ballymote, has puarchased the grocery

business of W. J. Reid, at the corner of
Worthey road and Briscoe strect,
South London. Mr. Reid has disposed
of the real estate also.

The Toronto Milk and Cream Produc-
ers’ Association at the annnal meeting
held in the Foresters’ Hall on Saturday,
Sept. 16, decided by a large majority of
members present to raise the winter
price of milk from $1.65 to $2 por
eight-gallon ean.

W. Y. Colelough, Toronto, representa-
tive of Richard Wheen & Sons, Ltd.,
soap manufacturers, London, Eng., has
returned from a business trip to the
Old Country. Mr. Colelough left Can-
ada about July 12 for England.

Fire broke out in the boiler-rooms of
the huge Sarnia plant of the Ontario
(C'anners’ Association, in the southern
section of the eity. It spread rapidly
and consumed the whole plant, swept
through a fire wall to these premises.

H. L. Cressey, who was formerly in
the retail business with Preston’s Ltd.,
Sudbury, and F. R. McKinnon & Sons,
Copper Cliff, Ont., is now on the road
for Brown and Gosling, manufaeturers’
agents and importers, Winnipeg, cov-
ering northern Saskatechewan and Mani-
toba.

J. R. Jamieson, formerly proprietor of
the Boston Confectionery, St. Thomas.
was -in that eity Sunday after an ab-
sence of five years. Mr. Jamieson ix
now in partnership with his brother,
Georce Jamieson. in an extensive cro-
cerv business in Sarnia.

At a meeting of shareholders of the
Quinte Produce Co., at the City Hall
Belleville, presided over hy Reeve
Keteheson, of Sidnev, a bv-law was read
and ratified, ehanging the number of
directors from three to seven: also a
hy-law making the head office of the
company at Belleville, Ont.

Findlav A. Robson, manager, Cran-
brook Jobbers, Cranbrook, B.C.. is in
the East on a pleasure trip. Mr. Roh-
son’s old home is at Fenelon Falls, On-
tario, so that the fishine erounds in the
Kawartha Lakes—the secenes of many
pleasant hours in former davs—have
been revisited. He states that the lum-
bering and mining business in the Cran-
brook distriet is very prosperous this
vear. and that the grocery business is
zood. Western erons are splendid, so
far as his observation went. and with
the high prices for grains this vear the
business is bound to be zood. While in
Toronto on a speecial trip, he ealled at

the office there of THE CANADIAN
GROCER.

John Diprose, who for many years
had three grocery stores in London, and
afterward, went on the road for S. H.
Estabrook, and more recently manager
for Johnston Bros.” Bakery, London,
Ont., has gone back in the grocery busi-
ness in South London. He bought out
Alfred Cane, on the corner of Bruce
street and Worthey road. Mr. Cane
has gone into the office of the Canadian
Express Co.

The ineorporatiory is announced of
the Canada Cleanser Company, the capi-
tal of the company to be one hundred
thousand dollars, divided into one hun-
dred thousand shares of one dollar each,
of which ninety thousand shares shall
be preferred shares, the head office of
the company to be Toronto, and the
provisional directors of the company to
be Lena Adams, W. J. L. MeKay, G. H.
Gray, Vera M. Gray, and David Lowrey.

At its last meeting, the Windsor City
Council, by unanimous vote, adopted a
resolution requesting the Dominion
Government to send investigators to
that eity to make a thorough inquiry
into the recent advances in the price of
foodstuffs. The resolution is direeted
particularly toward a ecombine, which is
said to exist, between milk and bread
dealers, and which the Government are
asked to investicate. Milk, at present,
is selling at twelve cents a quart, while
the standard size loaf of white bread
brings eight cents.

Western Provinces

T. F. Higeinbotham, Vietoria, B.C.,
has sold his grocery business.

The hotel at St. Malo, Man., has been
purchased by Edmond Malo, who will,
early in the fall, open a general store.

The Traders Grocery and Provision
Stores, 308-310 Notre Dame street, Win-
nipeg, have opened for business.

Robert Black is now travelling in
Manitoba for Watson and Truesdalc,
manufacturers’ agents, Winnipeg.

J. 0. Campbell has been appointed
manager of the new branch recentls
opened at Dauphin, Man., by the Cam-
eron-Heap Co., Ltd.

At midnight on Sunday, Sept. 9, the
aeneral store of J. A. Gagnon, of La
Broquerie, Man., was entirely destroyved
by fire. Absolutely no salvage was
made on account of the suddeness of
the occurrence. The store and goods
were worth about $5,000 or over, with
an msurance of $2,000.
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Currants Keep Importers Guessing

Cannot Get Cables Through From Troubled Greece—Sicily Filbert in Much the S

ane

Plight—Raws Are Higher Again in New York — Coffees Show Slight
Decline—Carraway Seed Sales Upward Turn—Frost Damages

Tomato Crop.

Office of Publication, Toronto, September 21, 1916.
I\ll’( JRTATIONS of all goods from Greece and Sicily ha\e been

seriously affected by recent developments.

be a warclt\ of currants,

There promises to

nuts, ete., during the coming winter.

Last year’s performance may be repeated unless grocers secure

stocks of Christmas supplies well in advance.

It 18 a certainty

that all ingredients which will be used in making the Christmas
puddings this year will be unusually high in price.

Canned goods situation is still unmtmfactnrv owing to a con-
tinued shortage of supplies. Crop failures in many sections are res-
ponsible for the shortages. The canned salmon situation is very

similar to that of canned fruit and vegetables.

demand for sugar at present.

There is a good

There are some hints of firming

prices, but the market is quiet following the recent decline in

price.

Potatoes are slightly easier in Quebec, but on account of
the short crops it is expected that the price will rally.

Nuts

continue firm, on account of difficulty in securing supplies from

Europe.

The slight easing in freight rates on coffee from Brazil is
a hopeful sign of better shipping facilities.
upward tendency but there appears to be plenty of supplies.

Molasses show an
Teas

are generally unchanged, but low grade teas will probably be a

little easier in price.

Market for pork products remains steady,
owing to the continued high price of hogs.

Lobsters have gone up

to a record price, and there have been several advances in sea and

lake fish.

demand for all mill-feeds.

Flour prices remain firm. There iz an unprecedented
Further advances are expected on

some lines of package goods made from wheat.
Reports from Western Canada are encouraging, and the busi-

ness outlook is brighter now than it was a month aco.
Toronto bakers have again advanced their prices on

are good.

Collections

bread and are now selling a 11%-lb. loaf at 8¢ from the wagon to

the consumer.

Quebec Markets

Montreal, September 19.—There is a
good demand for all general lines of
commodities, much improved collections,
and a generally satisfactry tone charac-
terise the Quebee¢ market conditions this
week. The canned goods situation is
the least satisfactory owing to shortage
of supplies. Holding companies, it is
said, are very far behind owing to erop
failures, and the salmon ecanning situa-
tion is in similar case with that of the
canned fruit and vegetables. Prices
firm up steadily on these supplies.
Sugar has been quiet with some hint of
firming prices dependent on New York
doings. Sugar is in very brisk retail de-
mand at present. Potatoes are showing
a slightly easier price tendeney at $1.65
per bag of 98 lbs., but with erop failure
reports on every hand in Quebee the
price will rally no doubt in market
opinion. Molasses shows an upward

tendency again, but no shortage is so
far reported. There was a sluggishness
in demand for cheese this week follow-
ing a very lively state of affairs last
week. Big supplies came forward, and
jobbers could buy at 19 cents. Butter
was different. Thirty-five and three
quarter cents was jobbers buying price,
to sell to the retailer at 373, to 38
cents. Nuts are very firm, owing not so
much to erop searcity as to difficulty of
obtaining the supply from Europe. A
slight easing of freight rates on coffee
from Brazil is noticed, a hopeful sign
of better shipping facilities by sea in
other directions also it may be.
SUGAR.—The week’s opening found
the sugar market stronger again, and
strengthening. Raw Cubas which had
rallied last week from 4% to 414 took
a firmer turn still. Refiners were bid-
ding 415 for them on the market, and
holders were asking 434. The market
was likely to go firmer at that, but
moderate buying was anticipated even
on the firming market especially in view
of the fact that reports of a brisk retail

MARKETS IN BRIEF

QUEBEC MARKETS,

FRUIT AND VEGETABLES
Apples declined in price.
Bananas have advanced.
Oranges becoming scarce.
Potatoes down sughtly.

PRODUCE AND PROVISIONS-—
Lard advances in price,

I'ork products remain steady.
Butter is firmer,

Fggs up again.

Cheese prices irregular,
Export demand light.

Butter held in storage.

FISH AND OYSTERS—
Lobsters reach record prive,
Supplies of fish scarce,
Advance in sea and lake fish.
Whitefish scarce and higher.

GENERAL MARKETS—
Potatoes slightly easier.
Molasses shows upward tendency. U8
Nuts firm and scarce,

Freight rates easier on coffee.
Scarcity of canned goods.
Sugar market firmer,
Low grade teas to be easler In |nl« e,
Split peas lower.

ONTARIO MARKETS,

FLOUR AND CEREALS-—
Bakers buying fiour heavily.
Rolled oats higher,

Corn products up.
Choice middlings, $32.

FRUIT AND CEREALS

Oranges up again.
Peaches sell well,
Potatoes slightly down.
Turnips appearing.

FISH AND OYSTERS--
All fish to be high.
Halibut up a cent,
Whitefish higher.
Portland lobster in,

PRODUCE AND PROVISIONS —
Hogs up again.

Shortening up a cent.
Storage eggs selling.
Creamery up a cent.

GENERAL GROCERIES-—

Carraway seed up.

Currants 'way up.

Filberts to be high,

Canned goods scarce,

Frost hit tomatoes.

Raws up in New York.
MANITOBA MARKETS,

FLOUR AND CEREALS-—
First patents still at 8.50.
Wheat likely to decline.
Rolled oats steady at 2.60.
Both bulk and packages selling.
Corn market still very firm.
Feeds continue to advance,
PRODUCE AND PROVISIONS -
Live hogs bring 11.50-11.85,
Butter continues to go up.
No. 1 creamery 36; No. 1 dnlry 29-30c.
Higher eggs locked for,
FISH AND POULTRY—
Halibut advances to 12¢,
Fresh steak cod now 12%ec.
Whitefish in good supply.
Smoked gold eyes plentiful,
Poultry coming in better.
FRUIT AND VEGETABLES -
Lemons decline to 9.50 case.
Duchess apples 5.00-4.50,
Peaches at 1.35 crate.
GENERAL GROCERIES—
Sugar market very uncertain.
Molasses likely to advance.
Dried peaches will be higher,
Prunes still hold very firm,
Manchurian dried beans expected.
Cheaper taploca on the market.
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demand were ecireulating, and retailers
stocks are believed to be low. There is
some probability in the minds of whole-
salers that sugar prices in Montreal may
follow New York and go higher, but for
the present, quotations remain as last
week’s. Although an inerease in the
prices of sugar is anticipated in some
quarters, the impression is that this will
not maintain for very long, but will
probably be followed by a decline in
prices. It is known that there are large
quantities of raw sugar still to be moved
from Cuba, but the supplies are in

strong hands, and not likely to be re-
leased prematurely.
Extra Granulated Sugars—

100 1b. bags .. e s

Per 100
20 1b. bags
2 and 51b, bags ....
Extra Ground Sugars—
Barrels
5 Ib, boxes ...
25 1b. boxes
Yellow Sugars—
No. 1, 100 1b. bags .......
Dark yellow, 100 Ib. bags
Bright coffee, bbls. only, cwt.
Powdered Sugars—
Barrels
50 1b. boxes .
2% Ib. boxes ..
Paris Lumps—
100 1b. boxes .
50 1b. boxes .....
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MOLASSES.—The
lasses is very firm. Prices show a dis-
tinet upward tendeney although sup-
plies are not as yet showing any serious
sign of shortage. While the prices
quoted last week are still available,
some dealers were quoting slightly
higher prices. Corn syrups were being
asked for also, and the market tendency
throughout was firm.

market for mo-

TEA.—The market for the black
teas continues as last week with prices
for the principal teas unchanged. De-
mand is good, and the market looks for-
ward with confidence to the future con-
ditions. In Japan teas which do not
show any prineipal quotable lines, and
the prices of which vary from as low
as 13 cents to as high as $1. per 1b. to
the retailer there is a hint of searcity of
the higher qualities. Low grade teas
will be a little easier in price. In China
teas no siftings or fannings are now
obtainable at any price. Latest cable
advices from Shanghai state that both
blacks and greens are to be higher this
vear.

Pekoe Souchongs, per Ib.

- ]
Pekoes, per 1b. 28
Orange Pekoes .. b 3

on coffee prices at the ports of export
in Brazil was due at the beginning of
the week to the fact that freight rates
dropped slightly but appreciably, there
being a better offering of bottoms to
take care of ecargoes from Brazil to
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New York. The shading was not suffi-
cient to affect prices in Montreal but
renewed the feeling that coffee need not
be higher priced in Canada this winter.
With a good erop and fine quality, plus
more reasonable freight rates, there
should be abundance of good reasonably
priced coffee on the market, and con-
sumption of coffee may very well in-
crease throughout the Dominion. Mon-
treal opinion, by the way, is that Brazil
coffees were higher priced four years
ago than they are to-day by about four
cents per pound, which differs from
opinions in Toronto last week.

NUTS.—A very marked firming up is
noticeable in the market for nuts this
week. Shelled walnuts both the fresh
cracked Bordeaux halves, and the cold
storage nuts are in demand and searce.
Higher prices are predicted still for the
cold storage produet later on according
to one large wholesale firm, and all
agree that prices are firming. Filberts
at the ports of export are as high as has
ever been known. Walnuts in the shell
though the erop is good are high priced
also. In general with shortage of sup-
plies from Europe and good demand
prices are responding The California
crop of almonds is being quoted to the
jobber from shipping points at from
10 cents to 1914 cents’per 1b. f.0.b. with
firmer prices in prospect owing to condi-
tions affeeting the European nut supply.
Shelled peanuts are in brisk demand at
prices quoted.

Shelled walnuts, fresh cracked, 1b..
Qelled almonds, 28-1b. boxes, per 1b
Sicily viberts

Filberts, shelled ...

Pecans, large

Pecans (Texas shelled)

Rrazila, new

Brazils (shelled)

Peannte, American, ARIE
Peannts, No. 1 Spanish, shelled ..
Peanuts, No. 1 Virginia, shelled
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FRIED FRUITS.—With the growers
holding supplies at their own prices.
and jobbers inclined to let them hold
for a while, there have been few trans-
actions in dried fruits on the Montreal
markets this week, and little buying ae-
cording to report, in the East generally.
Prunes show no advance, but new apri-
cots and peaches show prices in advance
of last week's quotations for old erop.
There is a general tendency to firmer
prices for dried fruits at present quota-
tions to jobbers at California Coast
rates showing this tendency. Seedless
oil-bleached raisins are firmer. The un-
bleached raisins are o® the market.
Currants are scarce and high priced.

DRIED VEGETABLUES.—Owing to
the arrival on the market of the new
erop, split peas are now quoted at $5.75
in place of $6.50 last week’s highest
quotation. Old erop are still obtainable.
Canadian beans are not vet on the mar-
ket and not quoted yet. for new eruy,
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but next week may see some new erop
quotations. The crop is said to be light
but of good quality. Quotations (coast)
of California Lima beans to the jobbers
indicate a firming tendency of pric s,
but easier prices are expected as the
season goes on.

Beans—
Canadian, 3-1b. pickers, per bushel
Canadian, hand-picked
Canadian, 5-1b. pickers
Yellow eyes, per bushel
Lima. per lb,
Peas, white soup, per bushel
’eas, split. bag 98 1bs., new crop.
Barley, pot, per bag
Barley, pearl, per bag
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RICE AND TAPIOCA.—With an un-
eventful market condition prices of rice
and tapioca showed no particular
development in Montreal as compared
with last week. Rice shows a 5 cent
variation upwards on the lower quota-
tion, but this is the only movement re-
corded. The market for these goods is
steady.

SPICES.—With the market still
awaiting its revival of aetivity due in
a week or so now, there has been no
alteration in conditions as they were
found in regard to spices last week.
Pepper keeps in brisker demand with a
firming tendency in the market.

CANNED GOODS.—On all sides the
market is concerned about canned goods
for there are not enough of these to go
round this season, as far as the new
pack is concerned. Those merchants
who have laid in supplies of last sea-
son’s pack are fortunate. They can set
the pace in persuasive prices, and still
make profits. They can ask higher
prices, and still not sell dear as com-
pared with others. In salmon for in-
stance the new season's pack is dis-
appointing. Chums only show 100 per
cent. filled orders. The canners can fill
only about 50 per cent. of orders in
pinks, 25 per cent. in red cohoes, none
at all in red springs, 30 per cent. talls
in red sockeye, 50 per cent. half flats,
and no flats at all. Prices will be high,
ruled somewhat by demand which prom-
ises to be brisk. Tomatoes, corn and
peas in the can will all be higher priced
this season, declare canners and whole-
salers alike. The holding companies are
reported to be away behind average
crop expectations, and the erops gen-

“erally are poor from the point of view

of the canners. What with the advanced
cost of ecanning materials, labor, ete.
and the situation generally some whole-
salers incline to the opinion that a 15 to
20 per cent. increase in prices may be
experienced. Already this week's
prices for tomatoes (eanned 3 lbs.) are
$1.40 per doz. as against $1.35 last week,
and for corn (2 1bs.) $1.15 per doz. as
against last week’s $1.10. Norwegian
sardines are up also $1.50 per case, be-
$16.50 per case. FEnglish

in? now
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sprats on the other hand being in better
supply than had been expected, dropped
in price from $12 quoted last week, to
$10 this week ‘per case. So far the new
season’s pack of salmon has not come
in. The rise in price of ¢anned peas is
so far 5 eents per doz., $1.20 per doz.
being quoted.

Ontario Markets

Toronto, Sept. 21.—The chief event of
importance this week in market circles
is really the weatherman’s concern—the
advent of colder weather. It has had
many results. It has meant the intro-
duetion of storage eggs, which usually
come a little later. Also it has put up
the priee of new-laids a couple of cents,
and made them still more diffienlt to
secure. ‘Creamery butter is also higher
by a cent, while the range of price for
dairy butter has been more closely
drawn together.

The eold weather, too, did some dam-
age to erops, which come to the con-
sumer in the form of canned goods.
Monday’s frost played all kinds of havoe
with tomatoes, though some sections
luckily escaped.  Corn, too, has been
held back some. All canned fish is
mighty searce, and very high prices wiil
be paid this winter for pinks, cohoes
and sockeyes.

Beans are higher than ever, and a
crop as late as November is now prac-
tically a eertainty. Several other cereals
have taken an upward turn, notably
cornmeal and rolled oats. The colder
weather makes a big demand for break-
fast goods,, which are manufactured
from sueh cereals..

Nuts are again higher. The situation
in them and dried fruits in primary mar-
kets is exeeedingly tight, and already
Christmas buying looms up as a diffieult
proposition.

SUGARS.—Locally there is a firm-
ness which eomes partially from a
steady demand and partially in sym-
pathy with the Ameriecan sitnation.
There is a good consumer demand for
sugar for preserving purposes. Peach
season is in full swing, and is having
due effect. The housewife is apparently
not scared by the heavy prices. New
York has’advanced on raws again,'and
is quoted at writing at 5.64. Tt went up
14th on Mdnday and %th on Tuesday.
Some indieation of the feeling there
may bé gained from the fact that the
Federal, which declined 14 last week,
has totally recovered that on a purchase
for export account of 5,000 bags at 454.
Federal advanced to 6,60, and there
stands pat, refusing anything under. It
is doing good business apparently and
can afford to take a firm stand. Can-
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adian refined basis is still on 4e raw
basis, though latest developments in New
York, allowing for duty of 1.02, makes
our price lower than New York’s raw
basis by the difference between 4 and
4.62, or 62 a hundred less. Situation i8
regarded as sufficiently strong for pos-
sible advance, though no sugar man pre-
dicts this. It is not likely to oceur im-
mediately. Recent decline evidently got
a lot of business from retail trade, who
saw in it something so unusual that they
hailed it with open arms. Situation is
distinetly a waiting market. Predic-
tions would be foolish, since American
activity may turn out to be of the
flash-in-the-pan variety.

MOLASSES.—Development this week
was that molasses sold at slightly easier
price to wholesalers, possibly to encour-
age business, which has been needing a
stimulant. This has been provided by a
colder weather demand, and trade is
fairly healthy for this, a centre which
does little in molasses at the best of
times. The fall demand may now be
said to have started, however. This is
the buying time. No new feature shows
up as to supplies. Stocks are adequatle
for the amount of business likely to be
passing.

Corn syrups are also in better month.
Cold weather—what a fillip it gives.to
trade!—is again responsible.

TEA.—As a slight set-back to the
general expectations of the trade, teas
this week were reported ‘‘irregular.’’
Monday saw a eable to one importer to
that effect; Indians were referred to.
No cable information is to hand before
we 2o to press on the Ceylon situation,
which was firmer and up a halfpenny
last week. One feature is developing:
the trend towards better quality teas
again. This is a welcome sign. Quality
for a long time has been poor, and high
erades have been at a premium, while
for low grades too high prices have, per-
foree, been paid.

It is still too early to diseuss, with
any certitude, the effeet of prohibition
upon consumer buying. As Mr. Asquith
would say: ‘‘Wait and see.”” ~ Mean-
while tea men confidently anticipate
much more tea being sold as has been
the case in all other provinces where the
aleoholie bar has disappeared.

Pekoe Souchongs
Pekoes

Rroken Peknes
Broken Orange D’ckoes

These prices do not indicate the wide range in tea
values. They are for good average grades. and meant
to give some indication of price movements.

COFFEE. — The ‘‘anticipated in-
crease,”’ referred to as the view of some
coffee men, has not materialized. Indeed.
on the contrary, decreases are recorded
in some Brazilians, while a pereeptibly
easier tone charaeterizes most ecoffees.
Hence Santos are down to 22-24¢. Bour-
bons, deelining a eent from last week's
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level also, are at 23-25¢. Prices, it will
be remembered, were recently advanced,
but have now receded again to quoted
levels. Nevertheless nearly all Brazilians
are up a cent and a half from those of.
say, four months ago. They are quoted
higher in the primary market than has
been the case for vears. Stocks in Brazil
for export continue to show a decrease.

Locally this last week has seen a much
improved demand. Exhibition over,
people are pretty well through with eold
drinks, reverting again to hot ones.
Hence the call for coffee. Maracaibos
remain quite firm. Javas and Mochas

show no change.

Coffee, Roasted—
Bogotas, b,
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Jamaica, 1b,
Java, 1b,
Maracaibo,
Mexican, Ib.
Mocha, Ib, ..
Rio. 1b.
Santos, Bourbon, M.
Santos, 1b. ....
Chicory, b,
Santos, . .
Chicory, 1b. ..
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BEANS.—If is now oprettv certain
that the erop will be very late. and early
November will be reached before it comes
in. Such beans as are now available are
being sold by the farmer as high as $4
and $4.25. Extraordinary levels when
compared with former years. At that
very poor grade stuff is all that can be
gotten. Hand-picked beans are all of
inferior quality. Poor weather all
through the last few months. and now a
touch of frost, are bound to have a bad
effect, which will result in very high
levels. Nine cents a pound i3 quoted to
the retail trade. and econfidence is felt
that even that orice will be bettered
shortlv.

A report comes from Michigan to the
effect that the Michigan Bean Jobbers’
Association, through its president, A. B.
Cooky of Maple River, cirenlated an
agreement recently among the hean job-
bers of Kent County, the signing of
which obligates the iobbers not to
patronize in any way anv dealer or job-
ber who buys beans at a price lower than
the scale established last week by the
Michigan Bean Growers’ Association.
The association fixed its price for beans
for October delivery at $5 a hnshel, with
an advance every month until the price
shall reach $5.50 by January 1.

This does not influence Canadian job-
bers at all, but is simply a straw which
shows that Canadians are not alone in
their diffieulty with erops.

SPICES.—Carraway seeds continue
to jump in price, and a full cent ad-
vance is recorded this week. Some are
selling as high as 32¢ to 33e. Last week's
firmness has thus erystallized into a de-
finite upward movement. Carraway is
jumping in New York, which simply re-
fleets the state of affairs in Holland.
There, there is a talk of export duty.
Holland, hit by international ‘eomplica-
tions, needs the money, and it is regarded
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as altogether likely that sueh a duty will
be imposed. This will certainly mean
higher levels. Carraway at present
prices is a good buy. <Celery seed has
shown vagaries: it receded and then
came up again. Present quoting of 45¢
is general. There is an excellent demand
for peppers and allspice. Cream of tar-
tar remains strong, with small stocks on
spot.

DRIED FRUITS.—Once more the in-
terest of the trade centres on currants.
To begin with, there are mighty few in
the country. ‘‘Tell me where I can buy
currants and I’ll be obliged to you,”’
said one prominent importer. Trade
will do well to buy any ecurrants they
can. The upset last Christmas should
be a signpost for them and a lesson on
preparedness, for unless some drastic
change oceurs in present conditions we
shall have the same trouble this coming
December. Cables on Wednesday of this
week were the highest in ten days. Note
that all prices are raised one cent to
the trade. Further advances are fore-
cast, ‘The trouble is first that cables are
exceedingly hard to get through. No-
body knows what is happening in Greece,
and many messages take a week to

transmit. For example, a Greek ex-
porter cables his price here. It takes
three or four days to get over. Replies

are sent making a counter offer, and
they frequently take a week to get over.
In that time price in the primary mar-
ket is 'way up. So the merry game goes
on. Let grocers remembers how the
‘““Frixas’’ arrived about ’steen months
after she was due last year, and buy all
they ean now. One wholesaler-im-
porter is confident that there won't be
enough eurrants in Canada for Christ-
mas puddings. Those that are here, he
thinks, will be so high that the trade
will have trouble in selling them. Any
currants, at present levels, are a good

buy.
Apples, evaporated, per 1b. .............. 008% 009
Apricots— N
Choice, 26's, faced ......... 015
Extra choice, 26's, faced 017%
TR SR T oo tcorasisiieaniines 0 18%
Candied Peels—
Lemon ... o
Orange ..... 02
Citroat ........ 0%
Currants—
Filiatras, per Ib. 0 16%
Patras, per lbh. .. 01T%
Vostizzas, choice ....... 0 18%
New citron peel is in this week, and
we quote 25¢ to 26¢ therefor. No new

lemon or orange is here yet. There is an
increase of half a cent in price for old
peels; 20¢ is price to trade.

Prunes remain firm at high prices
with good aetive demand.

RICE AND TAPIOCA.—There is lit-
tle new in price or conditions, though
colder weather means better demand for
puddings, which is reflected in this
week’s inereased buying by the trade.
This applies to both rice and tapioea,

NUTS—.Tarragones almonds are a
trifle easier this week, and sell at 19-20¢,
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which is down a cent. This is general
price, though not all sellers are down.
Grenobles are up a full cent, and some
are getting up to 19¢. Demand is un-
expectedly heavy. The high spot is fil-
berts. Nobody can get any cables and
nobody knows what they are doing in
Sicily. If any filberts come direet,
which is unlikely, they will be higher as
Christmas approaches. It is most likely
that we will get New York supplies, if
they are sufficiently well stocked there
to part with any. Lack of space on
boats and the general difficulty of get-
ting the stuff out of Sicily is proving
their diffieulty as it is ours this side

the border.
Tarragonas, lb.

Marbots, Krench, in shell ..........ccvvvee enn 015
Grenobles, 1b, .... 019
Walnuts, shelled 9
Almonds, shelled 0%

CANNED GOODS.—Tomatoes are

going higher, and this winter, it is
asserted, they will be the highest in
years. Stocks are very low now, and
if the frost on Monday night was at
all general the crop won’t be 25 per
cent. of what was hoped. It seems to
have been fairly general at that. Corn
has not started coming in yet. It will
be scarce and high, and export demand
is going to be more than ever, from
present indications.

All grades of salmon, not only sock-
eyes but cohoes and pinks, are to be
very high. The pack is exceptionally
light. It looks like high prices for all
canned goods.

Manitoba Markets

Winnipeg, Sept. 21.—There is consid-
erable uncertainty here as to what sugar
is going to do next. The situation is
summed up well by a loeal house, who
advise their customers in these words:
“Your guess is as good as anybody’s,
and you must decide yourself on the
best course. To buy or not to buy, that
is the question.”” It is a question, the
answer to which would be worth thous-
ands of dollars.

There is a feeling here that the wheat "

market is likely to decline if deliveries
of wheat are of greater volume this
week. Deliveries were small last week
on aceount of the wet weather, but even
at that the market had a downward ten-
dency.

SUGAR.—The market for refined here
still stands at 8.10. Since the deecline
two weeks ago, New York refined has
gone up fifteen points. Sales here have
been much larger during the past two
weeks. In a message to their customers,
a firm of wholesale groeers say: ‘‘“Most
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people are wondering how Canadian su-
gar refiners came to reduce prices 40c
per 100 lbs. right in the middle of the
preserving season, when we are acecus-
tomed to have a steady market, when,
indeed, the market usually has an up-
ward tendency. <Canadian refiners are
governed by identically the same condi-
tions that govern the New York market,
and fluetuations there are usually re-
flected here. So in this ease. Before
the 40c deecline the Canadian refiners
were considerably below the usual price
equivalent of the two markets. How-
ever, when New York refined made a
sensational drop of 75¢ per 100 lbs., it
was inevitable that Canadian refined
prices had to decline also. The 40e drop
now places the two markets on about
the usual parity. Undoubtedly, the high
prices of sugar that have been ruling
have affected the consumption. Further,
merchants, and everyone, in faet, have
been buying their requirements from
hand to mouth, and it is felt that there
cannot be very large supplies in the
country. There is no means of check-
ing this up until the demand eommences
to develop. Here you have the facts on
both sides. Your guess is as good as”
anybody’s, and you must decide for
vourself on your best course. To buy,
or not to buy, that is the question.”’

SYRUPS.—Quotations on all syrups
remain the same. The molasses market
is very firm, and there might be an ad-
vance on account of high freights. Corn
syrup continues firm in sympathy with
the corn market.

DRIED FRUITS.—Brokers feel that
eviporated apples are likely to be firm-
er'in the near future, and would not be
surprised to see higher prices on account
of the faet that the apple erop will likely
bhe short. Pears are a little easier, but
apricots and peaches remain very firm.
The trade ean almost bank on a loecal
advance in peaches, as many jobbers are
selling at what they are costing, in faet,
at less than they are costing. Currants
are still high. There is a certain vol-
ume carried by loeal jobbers, but not
nearly as much as there would be if
prices were lower. The tendenev just
now is for people to buy raisins in pre-
ference to eurrants. On account of the
growers in' California holding out for
higher prices, and because they are very
independent, the prune market continues
very firm.

DRIED VEGETABLES.—The Man-
¢hurian beans, referred to last week.
have not arrived in Winnipeg yet, but
are expected this week. It is stated
that these should sell to the trade at
about $4.65 per bushel.

RICE.—Jobbers locally have protect-
ed themselves to the end of the year.
and there is hardly likely to be a drop
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or advance in rice before that time, even
though Japans are said to be easier. The
retailer may probably expect lower quo-
tations on tapioca, as Several cars at

o s .
lower figures have reached Winnipeg
during the past week.
Dried Fruits—
Evaporated apples, choice, 50's ........ 00T%
Evaporated apples, choice, 26's ... 0 08%
Evaporated apples, 3-1b. cartons . ox
Pears, choice, 25's ..... 0 12%
Apricots, choice, 25's 0 14%
Apricots, choice, 10's 0 15%
Peaches—
Choice, 251D, DOXES ivcveiorvociossisnanes 008
Choice, 10-1b. boxes ......... 00
Currants—
Filiatras, wet, fresh cleaned 015% 016%
1 1b, package Amalias 0 16%
2 1b. package ......... 033
Dates—
Hallowee, loose, per 1b, ................ 009
Hallowee, 12-0Z. DKES. ......cccveevenans 0 8%
Raising, California—
16 oz. fancy, seeded ... 0 10%
16 oz. choice, seeded 10%
12 oz. fancy, seeded . 0 8%
12 oz. choice, seeded ... 007%
Raisins, Muscatels—
3 crown, loose, 'S .........c.ceiiinene G 08%
S crown, 10088, B0°8 .....iivieeneneicannis 0 08%
Raisins, Cal. Valencias—
25-1D. DOXEB ..covvreecsconssanassansoniione 00
50-1D, DOXES .uvcerverrrcervarsrnrsonnanens 0.09%
Prones— ’
"% to 1(' .‘;s ....... aesdhasesbinansasivases 0 0T%
80 to o 0 07T%
70 to 0 08%
B0 to 009
8 to 0 9%
® to 0 10%
Peels— it
Orange, . ...ccoiieniernsniosvrcsasnsnce 017 0 18%
Lemon, 1b, 018
Citron, 1b. 0%

going to he
be-

COFFEE.—Coffees are
hieh because of a frost in Brazil,
cause of a scarcity of freights, and also
on account of high insurance rates. An
old type of vessel is being used to ship
coffee from Brazil, whiech some insur-
ance companies will not touch at all
The frost will effect next year’s ecrop
only, but this will tend to boost prices
this vear. Advances have been made
locally amounting to about a cent per
1b., but this applies mostly to the cheap-
er grades. The following prices are be-
ing asked hy one house here:  Choice
areen, No. 7 Rio, 15-15¢; choice green,
No. 5 Rio, 1634e; green Santos, 17-
17Ve; roasted Rios, bbls., 191%¢; roast-
ed Santos, bbls., 2215-24¢.

Coffee—

Green, choice, No. 7 Rio ......coevinie 015 0 15%
Green, choice, No. 5 Rio .. 0 16%
Green, Bantos .........ooeoees .07 01T%
Roasted Rio, in bulk, bbls. 019%
Roasted Santos ............ e 022% 0N
Maracaibo, green ..........c... .0 o»
Chicory, lb,, Canadian, 14Ib. tins........ 0 10%
SPICES.—The only feature to this

market is a strong tendency for peppers
to advance. Prices asked by Winnipeg
jobbers vary very widely.

Allspice, ground .........ceceveiieeninioninne 011% O M%
Cassia, ground .........cccovviiniiiens 01 o2
Cream of tartar, l% guaranteed . 058 058
Cloves, WhOle ......vccevvsansoscnnann .03% 0%
Cloves, ground ............ . 0% [ <]
Ginger, Jamaica, ground .09 ox
Nutmegs, ground ........ccviiemseissnsianins s "%
"epper—
p(g'mund. black, Wb, boxes ............ on
Ground, white, 10-1h. boxes .. (3.
Whole, white ...........ee. SRS RGN 0 20%
TEA.—Brokers in close touch with

the Indian market state that if it were
not for the high freights being charged,
the price of tea would be very reason-
able. Freights are more than double
what thev were before the war.
CANNED GOODS.—Fair stocks of
tomatoes are earried here, but they are
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not heavy. In a normal year, the prices
being asked for tomatoes to-day would
kill the sale, but there is nothing to take
its place, everything else being high.
No further new prices have been named
on fruits or vegetables, but the trade are
confidently expeeting that they will be
high. Owing to difficulty in securing
supplies, packers of meats are not guar-
anteeing prices or prompt shipment.
One packer advises: ‘“ All orders will pe
booked subject to material being avail-
able for same, and provided that the
goods will be invoiced at prices ruling
at the date of shipment.’’

ALBERTA MARKETS (GALGARY)
By Wire

Calgary, Sept. 20.—A slightly firmer
tone is noticeable in sugar, following

the recent decline in price. There were
some who expected further declines but
opinions have changed during the past
week.

Dairy butter has advanced locally 2¢
per pound, Tomatoes (3’s) are now
quoted at $3.60. Evaporated apricots
(choice) have advanced and are now
quoted at twenty ecents. Cream of
wheat has advanced 25¢ per case.
Marcaroni has also advanced. All other
wheat produets are expected to advance
further. Large cheese for Oectober de-
livery are quoted at 22¢. Lamp glasses
are stated to go higher and are said
to be good buys at present prices. New
honey in eomb has arrived and is quot-
ed at $5 crate of 24 sections. Ameri-
can orange and lemon peels for fall
delivery are quoted at twenty cents.
('itron at 26e¢.

General—

Beans, smal]l white Japan, Ib..........

Flour, No, 1 patent, %8s ...

Molasses, extra hncy, ‘IL v

Rolled oats, bail

Rolled oats, 80's ..

Rice, Siam, cwt.

Potatoes, local, per bush.

Sago tapioca, 1b. ...

Shelled walnuts, finest halves,

Shelled walnuts, broken, Ib.
I'roduce and Provisions—

Cheese, No. 1, Ontario, large, per Jb.

Putter, creamery, Ib. ...c..ciiiiiiiiiann

Butter, No. 1, dairy, Ib..

Butter, No. 2, dairy, Ib..

Lard, pure, 5s, per case .....

Bacon, smoked , per 1b. ..

Bacon, smoked backs, per lb..
Lard, pure, 3s, per case ..

oo unwo+a
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ALBERTA HA.B.KBTS (EDMONTON)
By Wire

Edmonton, Sept. 20.—Market econdi-
tions remain steady, and business con-
tinues good. Wholesalers report that
collections are excellent. It is expected
that prices for eggs during the coming
winter will go sky-high. New laid
are quoted at 35¢, while No. 1 are
quoted at 30c. Butter No. 1 is quoted

at 25¢ and No. 2 at 24e.

Rum. small white Japan, Tb.. 0 08%
Flour, Neo, 1 patent, 98's 38
Violassea, extrs fancy on
Rolled oats, bail 3%
Rolled oats, 80s 2%
Rice, Siam, ewt. ... '
Sago and tapioca, b om
Sugar, pure cane, gran LR ]
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Pmdnu and Provisions—

Cheese, No. 1 Ontario, large, per b.
Butter, creamery, Ib.
Butter, No. 1 dairy, b,
Butter, No, 2 dairy, 1b.
Lard, pure, b8, per case ......
Bacon, ed backs, per Ib. .
Bacon, smoked bellies, per Ib.
Lard, pure, 3s, per case ......

1H
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Canned Goods—
Tomatoes, 3s, standard, case ..........
Corn, 2s, standard, case ...

Peas, 2s, lnndlrd, case

Apples, gals., Ontario, ;
Strawberries, 23, Ontario, case .
Raspberries, 2s, Ontario, case
Salmon, finest sockeye, tails, 48xls, cs.
Salmon, pink, tails, 48xls, per case...
Lobster, Eﬁ per doz. ..

G DO UNIS GO L LI ORI IO e
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SASKATCHEWAN MARKETS
Wire.

Regina, Sept. 20.—Crop reports from
all parts of the provinee indicate that
the wheat yield will be heavier than was
believed possible some weeks ago.
Heavy rains interfered with threshing
operations, but the weather has cleared
and threshing is again in full swing.
Fresh eggs are becoming harder to ob-
tain, and strietly fresh eggs are now
being quoted at 30c¢. Dairv butter has
advanced to 27e. Staple lines remain
unchanged.

NEW BRUNSWICK MARKETS

St. John, Sept. 20.—Markets are
steady with comparatively few changes,
but the upward tendency continues.
American pork is now $36.25 to $36.75.
Dairy butter is quoted from 30 to 32e.
Creamery ranges from 34e¢ to 37c. Eggs
(ease) range from 29 to 30c¢; hennery,

36¢ to 38e. Cheese is quoted loeally
from 21 to 22¢. Yellow eved beans

from $5.75 to $5.85. The shortage of
potatoes in other markets is affecting
the markets here. Prices locally range
from $2 to $2.25 with higher prices ex-

pected.
—o—

Browns Ltd.,, have purchased the
stock and business of Spencer-Todd.
Ltd., départment store, Medicine Har.
The floor space will be inereased two
and a half times the present size. The
new members of the firm are H. Il
Brown, M. A. Brown, and J. A. Hunt-
ley.

GROCERS

Call on us for fancy dressed
poultry, fresh killed daily.

C. A. MANN & CO.
LONDON, ONT.

The Anglo - Portuguese Sardine
Packing Co., Limited
SETUBAL., g R I PORTUGAL

Most up-to<date Packeries in Portugal. French
methods of Packing. Selected fish and Pure
Oil only. 1f you want RELIABLE packers,
communicate with us.
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Apples Went Low;
Bananas Soared

Plentiful Snpply, Small Demand for
Canadian Apples Temporary
Scarcity of Bananas.

Montreal
FRUIT AND VEGETABLES.—Fruit,
as becomes the fall season is in hotl(-r
demand than vegetables at present,
vegetables are in fair demand with
prices low. The most famous ‘Fall’
fruit of all, the apple is aecording to
some dealers almost going at the
original Garden of Eden give-away fig-
ure. A fair average price for Canadian
apples is $1.25 to $2.50 per barrel.
Oranges are vanishing from the mar-
ket and priced accordingly at $5.25-
$5.75 per box. North West U.S.A. pears
(Oregon and Washington fruit) are
selling at from $1.25 to $2.50 per box.
Canadian Bartletts packed in barrels
are selling at $4, $5 and $6 per barrel
of 160 lbs. or so, according to qualily.
The quality of these (Canadian pears is
excellent, quite as good as the United
States product, but the United States
package helps the foreigner con-
siderably. The St. Lawrence apple 1s
expected on the market pretty soon now.
Bananas are up this week to $3. and
$#3.25 per bunch, They are scarce this
week, and the price will probably come
down again as supplies come in. Lake
John Blueberries are over for the
season. Vegetable supplies and prices
are varied only slightly from last week.

but

lctmce.
Lettuce,
Onions,
Onions,
Onkmn

. Montreal,
Canlifiower, per dos.
Sweet potatoes, mer hamper 60 ITbe
Watercress, per dom. hninches
Parsley, per dox. binches ...
Mint, per dox. bunches ...
Com, mer doz.
Pumpkin, per doz.
Radishes, ner don,
Potatoes, Montreal,

L
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California Tokay grapes ........... ¥
California Malagas

Pears

Colorado peaches

HHNW DS DR —ENO~ —~ O~ —md OO~ ~OO0oO~O
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Alexander annles
Twchess apples

B e

Yellow transparent apples
PPeach apples

Canadian apples were also obtainable

at as low as $1.25, supply being plenti-
ful, and demand not active.

Apple Prices Up
Peaches Decline

Green Gage Plums Higher Again—
Valencia Oranges Up—Blueberries
Decline

Toronto

FRUIT.—Interest centres a good deal
around peaches, and there has been a
slight break in prices. Crawfords are
quoted 50 to 75 cents for 11 qt. baskets
and 25¢ to 40e¢ for 6 qt. Demand is
healthy, but there is a fair abundance,
and two or three fruit men are expect-
ing more declines. Pears are lower by
a quarter a box. Blueberries, too, are
down; demand is slight. Grapes are up
a trifle, with top noteh at $3. Plums
are not now being shipped so heavily
and there is a healthy demand for what
stocks come forward. Lawton berries
are still eoming in small lots. Melons
and cantaloupes are now shipping only
lightly, and there is no great demand
for them. <Colder weather has hit on
the head slightly trade in what may be
referred to as hot weather fruit. Dueh-
ess apples sold up half a dollar this
week. It looks like a season of high
prices for apples.
Apples, yellow harv’'t and astrach'n, 11 qt. 0 30
Duchess, barrel 300
Bananas, bunch ...
Blueberries, 11 qt.
Oranges—

Late Valencias, case
Grapes, Cal., case

Omtario, 6 qt. ..
Lemons, Verdilli,

California, 420's .

360's-300's

Limes, per 100 ......
Pears, boxes ...

Canadian, HL bkt .

11qt. bkt

Peaches, Elbertas, case ....
Peaches, Crawfords,
Peaches, 8t. John freestone, 11-qt.

Crawfords, M-qt.
Crawfords, 6-qt.

Plums—
Lombards, 11-qt.

— WD
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Rradshaws,
Green Gage, 11-qt.
Plims, 4 baskets
Melons, sugar, Canadian, 11-qt. ..
Cantalounes, 16-qt.
Alderberries, 11-gt.

P<IUSO COO~HOON~-1NAID L
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POTATOES SHOW SLIGHT
DECLINE; CABBAGE DOWN

Toronte

VEGETABLES.—There has been a
slight declinine tendency evineed in po-
tatoes. This is partieularly noticeable
in Ontarios, while Delawares have fair-
ly well maintained levels. No reason
is urged: stocks are zood, however, and
cold weather does not seem to have had

expected effect in speeding up demand
mueh. Corn i8 now coming down in
easy steps, and is feteching round 15
and 25 cents a dozen; lots is going at
former figure. Stocks are decently
heavy. Celery is lower again. Turnips
are beginning to come in, and are sell-
ing at 40 to 50 cents per 1l-qnart bas-
ket. Cucumbers sold recently at 20 to
25 cents for an 1l-quart basket. Gher-
kins, of eourse, are much higher. There
is a good all round demand for vege-
tables, but stoeks, on the whole, are

none too heavy.

Cabbage, Canada, doz. vaviepesivers. 0.0
Beets, basket
Beans, green .
Beans, wax ...
Carrots, basket
Carrots, bag 75 ibs. ........
l«hry. Canadian, (hmu .
Com, doz.
Cucumbers, basket

Gherkins, small,
Eggplant, 11-qt.
Onions—

Spanish, crate 120 lbs.

Silver skin, pickling, 11-qt.
Peppers, green, bask

-qt.

cC-OoOS~SooO-

SEATBHEE SSEN LTREKLILES

Potatoes—
New Brunswick, Delawares, 90-Ib. sacks ¢
Sweet, New Jersey, hamper
Ontario, 90-1b. bag
Squash, summer, basket ..
Cress, water, basket
Tomatoes, Canadian, 11-qt.
6-qt. bask

LEMONS LOWER IN PRICE.

Winnipeg

FRUIT AND \EGETARLES.A—There
has been a decline in California lemons.
which are now bringing $9.50—a decline
of 50c per case. Duchess apples eon-
tinune to bring $5 for No. 1’s, and $4.50
for No. 2’s. Peaches are selling for

$1.35 per ecrate.
Fresh Fruits—

basket .

SODOLIN

F 3

Pears, Bartletts ...
Crab arnles, bhox ..
Plums,

Prnnu. Italian, peach boxes ..
Vegetables—

Peppers, mer basket ................... -

Mushrooms

Carrots, dozen bunches ..

R.C. potatoes, new, Ih.

Garlie, per Tb.

R.C. mlom 100-1b. crates ...

Spanish onions, case

Tomatoes, R.C., crate, 4 haskets. .

Tomatoes, Ontario. 11-at. basket.

8

Mr. J. A. Byrne and Mr. G. A. Bean-
lien have joined partnership in the grain
business in Montreal. oceunvine offices
in the Board of Trade Bnildine. Mr.
Byrne was for yvears with Chavolin Bros..
and Mr. Beaulien is very well known in
Toronto and Montreal in crain trade
aireles.
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FLOUR AND CEREALS

R |

Flour Steadies At
The Firm Prices

Winter Wheat
Advances In
Flour Is As

Montreal— —

FLOUR.—Flour prices remained firm
but went no higher in Montreal at the
opening of this week. The grade of
milling wheat available has becn low,
and a big cash premium is exacted on it,
particularly on No. 2 Northern which is
very hard to obtain, No.’s 4 and O are
easier to get but are deficient in miling
quality. The whole situation points to
firm-priced flour. Even the prospect of
an early opening of the Dardanelles re-
leasing Russia’s crops of the past three
years may not in the opinion of many
merchants bring prices very far down,
as the quality of this Russian wheat is
very problematical. There is further
regret expressed amongst wheat men re-
garding the adverse report on the Mani-
toba crop. New wheat will supersede
last season’s wheat in milling much
sooner than was the impression last
week. Within a week from now some
of the largest millers will be milling new
wheat. The opinion is expressed in
some quarters that flour prices will re-
main high for a considerable time. Even
an eight cents drop in wheat, say some
merchants, would not affect the price
of flonr. Winter wheat shows increase
of price this week, the,zeason being
scarcity, and the effect” of "the . Mani-
toba report. Ontario winter wheat is
very scarce and light in quality. % wiil
go five bushels to a barrel this seazon
instead of the accustomed four and a

half.

Manitoba Wheat Flour—
PFirst patents
Seconds patents ..

is Scarce and Shows
Price While
Last Week

8 00
Small

Winter Wheat ots
Fancy patents %

9 per cent., in wood ... o0
9 per cent. in hags 50

HUGE DEMAND FOR ALL MILL
FEEDS

Flour—

¥EEDS.—The demand for feeds con-
tinues absolutely unprecedented, and
it is all Canadian. The millers are in
a position to exact a large percentage
of flour order to ensure a supply of feed,
and the exaetion is being made. - But the
prices of feeds are being held as low
as possible econsidering  demand and
scarcity, and because of the far-spread

effect on milk, butter and cheese prices
of a rise in the prices of feeds, the mill-
ers are not anxious to see the price go
higher. No miller is to-day selling
straight earloads of feed owing to the

huge demand experienced.

Mill Feeds—
Bran, per ton

Special middlings ..

Feed flour
Feed oats, per bushel ....

Flour Market
ReEains Firm

Bakers' Demand Is a Big Factor—
Think Little Likelihood of Decline
—Ontario and Manitoba

Both Very Strong.

Toronto—

FLOUR.—There is a very good
domestic demand for flonr. Manitoba
though not actually higher are quoted
firmly, and little expectaney is felt of
any drop in prices. At track, hay ports,
No. 1 Northern has declined a couple of
cents during the week, and wheat gen-
erally has evinced a steadying tendency,
though fundamentally the tone is quite
strong.. Flour is unaffected: however.
Credence is evidently placed in rumors
of higher bread prices, and bakers are
buying heavily. It is said that they
held off for some time thinking that
possibly high prices were not to be
permanent. They seem satisfied on this
point now however, and all millers re-
port healthy business in this regard. Tt
is ficured that the vagaries of wheat are
apt to be on the upward side and that
last week’s net decline of two points is
nothing’ startling. There is a feeling on
all hands of sureness with regard to
flour levels. No suggestion is heard of
immediate  weakness, In  Ontario
winter wheat flour there is good buying.
Pastry-makers have been in evidence
and are stocking up feeling no diffid-
ence on the ground of looking towards
a decline. There have also been bought
cuantities for bread-making purposes.
Export trade is quiet still, but this is

made up for by domestic business.

Small. Car

Manitoba Wheat Flonr— lots. lots.
per hhl, of 2 hags

8 60

80

7%

6 00

BARLEY HAS AGAIN ADVANCED—
ROLLED OATS UP.
Toronto

CEREALS.—There has been further

strength displayed in both pot and pearl
barley, with the result that the former
1s now $3.60 and the latter $4.80. There
is a healthy demand, but it is rather
the lack of supplies which makes for
this strength. Rolled oats is up to
$3.1215, and it is thought it may go
higher, There are two or three reasons
for this. First, a return if ecolder
weather has started people thinking
more of breakfast foods again, which
they drop in the summer, and demand
at stores is heavy. Hence the trade
seeks to stock up. Then again, the
crops will not be up to much. Reports
are that Manitoba and Alberta oats are
so poor that only about ten per cent. is
fit for milling. The rise in wheat values
which enlminated a week ago also had
a sympathetic effect. The firmness in
the corn market keeps eorn meal high
and firm. There is a report that corn. in
some of the States has shown a
tendency to re-sprout, which is not a
healthy sign. Crop, it is thought, will
be poor.

Barley, pearl, % lbs,

Barley, pot, %8-1bs. .......
Buckwheat grits, 98 lbs.

Com flour, 98 1bs,

Gommeal, vellow, 9 Ibs.
Graham flour, 88 lbs,

Hominy, granulated. 98 1bs.
Hominy. pearl, 98 lbs,
Oatmteal standard, 98 1bs.
Oatmeal, granulated, 98 Ibs. ..
Peas, Canadian. boiling, bush
Rolled ocats, 90-Ib. bags
Rolled wheat, 100-1b, bbls.

Rye flour, 98 1ps.

Whole wheat flour, 8 1
Wheatlets, 98 Ibs. .......

-8 L0 U 0O U LA LI 1D L 3
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FARMERS SHORT OF FEED—
HENCE PRICES FIRM

Torento —

FEEDS.—While there has heen no
upward trend this last week, all levels
remain exceedingly firm. Thus the
cereal market is reacting on the feed
market. Barley and oats crops are
poor, and farmers find themselves in
the market for bran and shorts. The
feed market has not been well supplied
either. Mills have not béen running
full tilt, and thus the enhanced demand
comes at a time when stocks are light.
Consequently all lines are strong.
Choice middlings are now quoted at
$32. General middlings in quotation
list below are given as $30 to $32.
There is some disparity in quoting, but
none are lower, at any rate, than $30.
Mill Feeds— per ton

t:l;. 3, Ontario, outside points
(Continned on page 37.)
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AUTUMN BAKING CALLS
FOR GOOD, RELIABLE
FLOURS

Rainbow Flour
for Bread Baking

18 made from the best wheat produced by Canada’s
Golden West. Our scientific manufacturing
process brings out all the most nutritious qualities
of the wheat, hence Rainbow Flour is a prime
favorite with the Canadian housewife.

Gold Seal Flour
for Pastry Baking

combines all the essential qualities of a perfect
pastry flour. A stock of Gold Seal displayed on
your sales counter will attract the attention of the
housewife who knows.

caper ST riow £

How about your order for Autumn Selling? | 8 go— L"a”‘f

Canadian Cereal & Flour Mills Co., Ltd.

Toronto Canada

If any advertisement interests you, tear it out now and place with letters to be answered.
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FISH AND OYSTERS

Lobsters Go Up
To Record Price

Larger Demand for Fish Foods Antici-
pated Owing to Religious
Fast Days

Montreal

FISH AND OYSTERS.—A large de-
mand is expected for fish this week
owing to the arrival of the Fall Ember
Days (Wednesday, Friday and Satur-
day). Towards the end of thé week
large quantities of fish will undoubtedly
be consumed. Supplies taken altogether
are not very plentiful, and prices in gen-
eral are in sympathy with this condi-
tion. Fish prices, in line with prices of
every other foodproduct, show a ten-
deney to stiffen.. Of the sea varieties,
halibut and salmon have advanced a
little. Lake fish, which werg reported to
be plentiful and at low prices last week,
are not in such plentiful sapply as bad
been expected. Lake trout are on the
searce side. Recent storms have made
the fishing poor. Lobsters have ad-
vanced, and are now selling at the high-
est level of the season, 45¢ to 50e¢ per 1b.
A few inquiries have been coming in for
pickled, prepared, and salt fish, but hold-
ers of stock are not very anxions to sell
at present prices, expeeting a rise to
take place in time. Salmon and trout
are offered, but at about 20 to 25 per
cent. higher than this time last vear. ‘A
few oysters in bulk and in the shell are
finding sales at normal prices.

SMOKED FISH

Haddies, per Ib,,

Haddies, fillets, per Ib.

Dighy herring, per bundle ‘of 5 boxes..
Smoked boneless herring. 10-1b.  box,

PRAWNS, SHRIMI'S, I',OBSTW

Lobsters, medium and large, 1b.
Imperial gal.
Imperial

~c0o
2358

WV
= Bukg

Flounders, New York
Salmon, Western ...
Salmon, Gaspe ....

FRFESH LAKE

|
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FISH
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MANY ADVANCES IN
SEA AND LAKE.

Toronto—

FISH.—It lnoks as though prices for
all kinds of fish were to be high this
winter. ‘‘Fish is lining up’’ said one
fish man, ‘‘with everything else, deter-
mined to boost the high cost of living.”’
It now becomes evident that there will
certainly be a general scarcity of west-
ern products. There has been a dearth
of labor out at the Coast, Enlistment
has® taken many. Also the strike of
fishermen was at the very worst time,
and the production neglected then ecan
not be made up, it is thought. This is
particularly the ecase with halibut
which, it is predicted, will be high this
winter. It is now up to 14 and 14
cents. Haddock is again higher, at 8
cents, with heavy demand. Steak cod
is quoted as high as ten cents though
some houses are still selling for 9e.
Some shipments of* lobster are due in
this week, and price is figured at 50
cents. This is a nickel higher than re-
cent quoting. Whitefish is very scarce
and higher at 16 cents.

SMOKED FISH,
Haddies, per 1b., new cured AR
Haddies, fillets, per 1b,
Digby herring, box
Smoked boneless herring, 10-1b. box

SHRIMPS, LOBSTERS.

Lobsters, medium and large, per b
Shrimps—

1 gallon

2 gallons ....

4 gallons
Halibut
Haddock, fancy, express, 1b. ..

Steak, cod, fancy, express, Ibh.
Flounders
Flounders. New
Salmon, Western

FRESH LAKE FISW
Pike, Ib,
Whitefish, Tb. ..........

Herrings. 1b.
Lake tront

FISH SCARCE AND HIGHER.
Winnipeg—

FISH AND POULTRY.—There has
been an advance in halibut at the
Coast, and loeal dealers are now asking
12¢ from the grocer. Fresh steak cod is
now 121%¢, and is hard to get. Frozen
whitefish is bringing 9%%e, and fresh 10¢;
the suvply is good. Plenty of lake trout
ecomine in now, and pickerel is more
plentiful at 10c. Smoked gold eves are
also eoming in well. and are bringing
10e; thev are not likely to be lower.
Poultry is more plentiful; fow! brings
21-22¢, and roasting ehickens, 28e.

Steak, cod,

Lake Whmin« wM!rﬂAh
Frosen whitefish

Fresh finnan haddie
Kippers. per box

Fresh lake trout, per Ib

:!§§=‘
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Bloaters, per box

Salt mackerel, 20-1b. kit
Pickerel, Ib.

Smoked gold-eyes, doz. .

Poultry, Live—
Fowl

_@h

THE BREAD PRICE PROBLEM.

Toronto, September 20.—A speecial
meeting of Toronto Grocers’ was held
in the R. M. A. Rooms last night to dis-
cuss the profits to the retail dealer on
bread. Chairman, F. C. Higgins pre-
sided. A large number of grocers were
present, and from their enthusiasm in
the discussion showed that they were
very much interested in the question of
profit on bread.

The point discussed was this—Bread
now costs the grocer 14¢ for a large
loaf, the bakers are selling it to the
consumer at 16 ecents the large loaf
which means that the grocers have
to do the same. This makes 2¢ profit
on 16¢, or a little more than 12 per cent.
gross margin, Not long ago they sold
bread for 10¢ a large loaf, which cost
them 8¢. Thus, they are only making
the same number of cents profit, al-
though their outlay is almost double.

Several suggestions were made as to
how to meet this condition of affairs.
While the grocers generally feel that
the inereased price of flour warrants the
baker getting more money for his bread,
vet they did not appreciate their profit
being eut down so low.

It was suggested that a committee be
appointed to wait on-the bakers to dis-
cuss the entire problem. This was
eventually decided upon, and a com-
mittee consisting of Neil Carmichael,
Donald Nieolson, F. C. Higgins and
Donald MeclLean, was appointed in this

connection.
.___’_.
R.M.A. BOARD MEETS.

A meeting of the Provineial Board of
the Retail Merchants’ Association, On-
tario Branch, was held in the R.M.A.
Rooms, Toronto, on Tuesday evening
last, to discuss the welfare of the Asso-
ciation, and additional service to its
members. The same point was dis-
cussed with Association officials from
other Provinces, ineluding Manitoba and
Quebee. Horaee Chevrier, and J. A.
Beaudry, of Winnipeg, and Montreal.
respectively. were present. Tt will like-
ly be that the conelusions arrived at will
be presented to the Assoeiation in the
near future.
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To Keep Up Provision Sales in High Price Days

Hints From the Experience of a Provision Department Which Has Quadrupled Its
Business and More During the Period of Increasing Cost of Living.

OW to maintain, encourage, meet
H and increase the public demand

for provisions in the midst of a
condition of steadily rising prices for
articles of everyday consumption is a
problem before the properly enterpris-
ing provision merchant of Canada to-
day. The fact that the continual story
of increase in price eternally reiterated
across the counter has a depressiug
effeet on the customer, and tends even-
tually to drive away instead of encourag-
ing business'is admitted by every mer-
chant, wholesale or retail, but most par-
ticularly does this fact impress itself on
the retailer. Some goods the public must
have, and will buy even at enhanced
prices, doing without some other things
to meet the increased cost of their re-
quirements. These goods are the staples
upon which at best the retailer seldom
makes any very useful profit. In fact
some staples barely pay for their hand-
ling even at the higher than usual prices
of to-day. It is only by doing this ser-
vice to the public on a large and on an
increasing scale that a provision mer-
chant can see his business satisfactorily
presented on the right side of the ledger.
Nevertheless the opinion of the customer
is always inelining towards the idea that
increased prices of goods mean inereased
profits for the retailer of those goods,
and it is becoming to-day something of »
fine art for the provision merchant to
present his ease in such manner to the
public that eustomers will maintain their
confidence in his efforts to meet their
demands in the most reasonable manner
possible as regards price, and keep on
being satisfied eustomers, giving to their
friends the word for the store
which brings bigger business even in
times of high cost of living.

good

In conversation with the manager of
one of Montreal’s biggest provision de-
partments, that of Goodwin’s, a pro-
vision department which has in the past
four years far more than quadrupled its
business, and which is at the present
time steadily increasing still, in spite of
higher prices all round, some ideas on
the subject of making a provision busi-
ness popular in spite of rising cost of
living were gained by CANADIAN
GROCER.

It takes a few minutes to realize the
extent of the provision department of
Goodwin’s, but a tour of its floor space
soon reveals to the visitor that this de-
partment is designed to handle a very
large business. A peep behind the
scenes very soon also reveals the faet
that the space oecupied is none too large

for the volume of business being handled,
and the impression gained on the busy
days of the week, Friday and Saturday,
is one of immense activity.

First of all, however, there is para-
mountly the impression of scrupulous
cleanliness, neatness, and daintiness of
goods and the manner in which they are
served. Herein lies one -of the great
secrets of keeping the demand up, and
customers in the satisfied ‘‘coming-
again-for-more’’ frame of mind, which
makes business grow. For while price
rules markets of many kinds, the pro-
vision market is less ruled perhaps by
price in the publie mind than by quality
and cleanliness. People do not always
want to buy the cheapest goods offered
in the provision market. More and more
in these days of higher prices, as a mat-
ter of fact, people are inelining to. de-
mand qualities worthy of the higher
prices asked, and service in keeping with
the better-priced business they bring. To
fear a eompetitor who is endeavoring to
stampede the publie into buying in-
ferior goods at cheaper prices is not wis-
dom. That business will not prove stav-
inz business.  Customers do not come
hack eager-handed for mare of any . in-
ferior goods, even if they are offered at
cheap prices in the dav of inereased cost
of livine. That at least has been the ex-
perience of many leading men in the pro-
vision supply business. That has heen
the experience of Goodwin's. Never-
theless there i€ no use eharging only the
top priee for provisions, however, anp-
petizingly served, and however perfee
in quality, and then expecting to eapinrve
large and increasing business. Tt is ne-
cessary, of ecourse, to sell the hest, in
the best way, and at the most moderate
pricez in keeping with the service civen,
in order to retain and inereaze husiness.
Behind that, of course, are.the big prin-
ciples and the little ‘“wrinkles'’ of the
ereat business of buying, and the art of
buying is, of course, rather different
from that ofvselling, with- whieh this
artiele is chiefly concerned. :

In making sales so as tu retain ens-
tomers, and to bring mor: of them
vour store. one great prineiple is out-

standing. That prineiple 1s simply this:
Take care of your regular customers

first, last and all the time. This may
seem to be a strange way to induee new
business, but it is a sure way and a
strong way all the same. The good word
of a satisfied ecustomer is the best ad-
vertisement vour store can have. Ones
satisfied eustomer bringes others not in
single spies. but in battalions. Naturally

you look after new customers as they
come in. Before long they are your re-
gular customers, and as such entitled
to first consideration. But beware of
letting your concern for new business
interfere with care of older trade.

In taking care of customers, delivery
is fully as important as service across
the counter, probably even more so. See
that your delivery system is swift.
prompt, and reliable. This is a branch
that requires scrupulous supervision, and
the provision merchant who ecan find
time to give personal attention to the
affairs of his delivery department will
never find the time wasted. Remember
how a customer must feel if supplied at
the last moment with something unsatis-
factory when far away from the store
which counld set it right. ™

The matter of display is
portant in times of high prices.
The methods used in Goodwin's pr.u-
vision department arve interesting. The
system here is one of departments with-
in departments.

very im-
1

For instance, there is
a special sauce department, a depari-
ment for canned provisions, a depart-
ment for jellied meats, for pork pro-
ducts, for all the various lines. By this
method the customer from
memory refresher to memory refresher
in making the round of the whole pro-
vision department, and does her shop-
ping with infinitely more ease than when
confronted by the whole stoek, more or
less, all before her eyes at once. Even
the smallest provision store can devote
segregated spaces to specialized depart-
ments in this manner, and the effect will
be found stimulating to business in all
hranches.
do in

passes

One thing Goodwin's do not
this line—that is, in connection
with staples such as soap or sugar, ete.
Goodwin’s do not display staples whieh
take up space, and possess no specia.
appeal to customers who will order them
in any case because theyv are staples
which eannot be done without.

It pays a provision merchant to have
several lines of his very own: but they
must be of suech quality that he can be
proud of them, both as regards price and
quality. Mere personal knowledge
counts for buying wholesale, and for
supplying the customer with qualities to
please, and which customers will recom-
mend. It pays particularly in times like
the present, to let the people know that
vou know ‘how to give vour eustomers
\'a%l'l(‘ and quality in your special lines,
€Cultivate the, confidenee of your ens-
‘tomers at all times, and never betray it
by reducing quality of vour own lines.
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PRODUCE

AND PROVISIONS

LLard Advances as
Hogs Keep High

Half a Cent Per—I:x~ is Rise Recorded
for the Week in Provision
Market

Montreal—

PROVISIONS.—Owing to the econ-
tinued high prices of live hogs, the mar-
ket for pork products remains steady,
but the demand for all lines eontinues
¢0od. The market for shortening has
advaneced half a cent. per lb. owing to
higher prices of oil. Supplies of poultry
eontinue very heavy; in some cases deal-
ers have reported that they were
swamped with poultry last week. But
the Jewish holidays will be on in a few
days, and with these there should be a
large .demand for live poultry, particu-
larly for fat fowls. An urgent demand
of the market now is for properly fat-
tened fowls, and farmers are being
asked continually to erate feed their
fowls, and not bring serawny, scraggy
birds to market, as“these prove abso-

lutely unsaleable.
Hams—
Light, epr Ib.
Medium, per lb.
Large. per 1lb. ..
Backs—
Plain
Boneless, per 1b.
Bacon—
Breakfast, per 1b.
Roll, per 1b.
Pickled meats—lc less than smoked.
Dry Salt Meats—
Long clear bacon, ton lots
Long clear bacon, small lots .
Fat backs, Jb.
Cooked Meats—
Hams, boiled, per Ib.
Hams, roast, per
Shoulders, boﬂad per b.
Shoulders o,rast, per Ib.
Lard, Pure—
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Pails

Bricks, 1 th., per Ib.
Lard,

Tlem 40 Jbs., per Ib.

Tubs,
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50 Ibs.
Pails, 20 Jbs., per Ib.
Bricks, 1 1b., per Ib.
Hogs—
Dressed, abattoir killed .......
Live, fed and watered .
Live, off cars
Live, f.o.b. ...
Fowl—
Chickens, milk-fed, cra‘e fattened,
Live fowls
Old roosters ..
Broilers

=ges
3838

live per nair
. Yve, per pair ...
, per pair
Turkeys (old toms, dressed), o...... .

Butter Firmer; :
Eggs Up Again

Farmers Tncreasing Production But De-
mand Keeps Steadilv Increasing Also

Wentreal
BUTTER AND T-‘BGS.—Reempts of
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butter in Montreal during the past week
were 24,745 boxes, which is an increase
over the quantity last week, and also
over the quantity for the same period
last yvear, showing that the farmers are
lending every effort to inerease produec-
tion on account of the extremely high
prices offering. Butter sales at Cowans-
ville were steady at 36lge, and at St.
Hyacinthe 35%ge. A considerable quan-
tity of butter is being held in storage at
Montreal, but if reports are true, a
large proportion of this is already sold
for export for shipment between now
and the close of navigation, so that it is
hinted that the quantity of butter avail-
able for local trade will be very much less
than at this time last year in spite of
heavier produetion. Egg receipts in
Montreal during the past week were
14,477 cases. This figure not only in-
cludes eggs for local consumption, but
also eggs which are now being shipped
for export. Loeal consumption is good,
partieularly for new-laids. There is also
some export inquiry, but very few sales
are being made, as most dealers have al-
ready disposed of their surplus eggs for
fall shipment. Cheese receipts in Mont-
real for the past week were 77,085 boxes,
which is praetical'v the same as for the
previous week. Country buying prices
have been rather irregular, ranging from
20¢ to 2034e. Export demand is quiet,
as high prices seem to have cut off in-
quiry somewhat. Loecal trade for cheese
is very good, and prices are nunchanged.
Egge—

New laids, cartons ...........iceeivesinnn
New laids, ex-cartons .
Extras ...

Butter—
No.
Creamery, prints
Creamery, solids
Dairy prints, choice, d
Dairy prints, Ibs., in tubs. .
Finest, 5-1b. box
Pasteurized, 5-1b. hox .
No. 2, 51b. box ....

oo
HE%
s
B3&

oSS
P #B99y
:
oooo0o0o9
inet
gEy=eage

GOOD OFFERING OF
NEW SEASON HONEY
Mentreal— —_—
HONEY.—Offerings of both eclover
and buckwheat honey are large particu-
larly in regard to elover honey. In
some distriets buckwheat honey has
been practically a failure, whereas in
other distriets the erop is a very full
one. Following are wholesale selline
prices.
Houney

White clover, in tins, per 1b
Buckwheat, per Ib.

White clover, in comb
Brown clover, in comb ..

Live Hogs Are
Up ane More

Dressed Hogs Also Firmer and Slightly
Higher—Edge Off Export Demand.

Toronto—

Pl{()\l\l()NQ—A complex situation
exists in the hog market. No one seems
able to explain just why hogs are higher
in price, but higher in price they are.
Dressed are now up to $18, and all live
are higher by varying amounts. Fed
and watered are as high as $12.60. Off
cars they sell at $12.75 and $12.85 and
f.o.b. $11.60. A firmness exists which
18 not easy to understand. Export sit-
uation is weaker, since the edge is off
old country demand. All meats are
firmer. There has been a decidedly
better demand for bacons, with the
coming of the cold weather again. Com-

pound lard is higher by half a cent.
Hame—

Light, "

Medium, per 1b.

Large, per 1b.
Backs—

Plain
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meats—lc less thun ' smokel

Dry Salt Meats—

Long clear bacon, ton Iots ........... ”

Long clear bacon, small lots

Fat backs, Ib.
Cooked Meats—

Hams, boiled, per Ih

Hams, roast, per 1b, ...

Sheulders, boiled, per b,

Shoulders, roast, per Ib

oo
PEE BESDED 424 B3
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!’aﬂn 2 1bs,, per Ib..
Bricks, 1 1b., per Ib.

H
Dressed, abattoir killed .
fed and watered ..

?.—__

Live,
Live, off cars
Live,
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BUTTER PRICES
ARE CLIMBING UP AGAIN

Toronto—

BUTTER ——There has been a shorten-
ing of the range of prices of creamery
butter, which is tantamount to a rise in
price. Creamery prints are now worth
37 to 38 cents, whereas last week’s
quotation was 35 to 38. The big de-
mand for cheese is alleged as the reason,
‘“It wounld be no surprise to us'’ agreed
two or three butter men, ‘‘to see much
higher prices in butter.’’ Cold weather,
responsible for the upward movement in
many commodities, has touched butter
the same way. and there is a distinetly
good demand this week. Make is aver-
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age. Farmers’ wives know when they
are well off, and figure that cream
heading for the cheese vat is less
trouble than when it has to be turned
into butter. Dairy prints also took a
spurt, and price recorded at writing is
a full cent up from last week’s level,
and firm at that.

Creamery, prints
Creamery, solids
Dairy prints, choice, 1b. .
Dairy prints, Ib.
Bakers

ceccse
BREgR
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CHEESE PRICES ARE
A TRIFLE EASIER.
Toronto—

CHEESE. —Thvre Ims been a slight
easing up in the price of cheese during
the week, though no perceptible lower
movement in prices for the trade.
Boards everywhere shyw a trifling de-
cline. Export buying has slackened a
little; not mueh, but some, and this is
said to be responsible for such easiness
as appears, Domestic demand is fair
tor middling. Old cheese is practically

done with. New twins are now 211

to 2214.

Cheese—
Checse, large, per b, ..............o... 02
NOW PR DRI oo isiin STovedn save 0 2%
Sept., large, per lb. 2
Sept., twins, per 1b. ..... 0 2%
Sept., triplets, per Ib. [ A}

NEW-LAIDS VERY SLOW
STORAGE ARE SELLING

Torento—

EGGS—Storage eggs have come out of
hiding this week. Their being used so
early is somewhat unusual. It is gen-
erally a couple of weeks or more later
than this. No. 1 storage sell for 34 to 35
cents, and there is a big demand. The
cold weather has created an excellent de-
mand for eggs; hence this resort to stor-
age. Cold weather, too, has made it pos-
sible to bring them out. New-laids are
exceedingly short in supply. Very few
are getting to Front Street, and the
market is 'way up. In cartons, 40 and
42 cents is easily gotten, and ex-cartons,
38 to 40. It was thought recently that
the hens moulting might be a reason for
the shortage. If this was so, there is
little chance of them speeding up their
efforts now that the cold weather is nupon
them. Demand is healthy enough, but it
is thought we shall see very high prices
indeed for eggs this winter.

New laids, ex-cartons ............. Nl T 00
No. 1 storage, ex-cartons ............... 0 M 03
New laids, cartoas ...... ......... [ 042

DEMAND FOR POULTRY
PUTS PRICES UP

Teronto

POULTRY—Spring broilers took a
forward step this week, and price is now
up a cent from last quoting, i.e., 19 to 20
cents. This is for live. Old fowl is also
slightly higher, and range of prices
tighter. There has been a better demand
for live poultry, which, ecoupled with
slight supplies, speaking comparatively,

CANADIAN GROCER

has created firmness. Dressed stuff has
also started to move again, and in most
cases, prices are slightly ahead of recent
quoting.

Live. Dressed.
Spring broilers, 1 . 01900 02028
Old fowl .. 015016 Vv
o R e R e R -0 11 .~0 14
Ducks, young 01y L..018-02
Turkeys, old Toms ...........ccovvn veun -0 20 ]

COMB HONEY IS
SOMEWHAT LOWER AGAIN
Toronto—

HONEY-—The only
honey prices this week applies to eomb
No. 1; a dozen now sells for $2.40 to
$2.75, a deerease upon recent prices.
No. 2 is unchanged. Commission men
are finding good business in clover, and
supplies thus far are sufficiently light to
ensure fairly firm prices. As stocks get
heavier, unless demand keeps pace, there
may be some easing off, though none is
really predicted.

Honey—
Clover, 5 and 10-1b. tins ............... C1% 012
S RIS ooiainvacerinni o I 0 11%
TR N X GO s iicikeindversebsirves 248 27
Winnipeg —_—

PRODUCE AND PROVISIONS.—The
price of hogs last week did not change
materially, ranging from 11.50 to 11.85.
Receipts were very light, and hardly
supplied the local demand. Butter con-
tinued to advanee on all grades, quota-
tions to-day being: No. 1 ereamery, 36c;
No. 2, 34¢; best dairy, 29-30¢; No. 2
dairy, 28¢. The egg market is very firm,
and higher levels are looked for, Cheese
has also firmed up in sympathy with

butter, and quotations loecally are 22-

2215¢ for Ontario.
Hams—
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Dry Galt Meats—
SRORE 00N, IBL <..oivcaiisisien aies
Cooked Meats—
Hams, boiled, per Ib.
Shoulders, boiled, per 1
Roast hams, b
Barrelled Pork—
Mess pork bbl.
Tard,
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Butter—
Fresh made creamery, No. 1 cartons. ...
Creamery, No. £ ....ccoivreeeverenonincess N
Rest dairy
Regular dairy,
Cooking .

Fresh Eggs—
Extras, in cartons ..
No. 1's, cades ...........

Cheese—

Omtario, large
Omtario, twins

int“hq ...........
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Sarnia, Ont.—Fire broke out in the
canning faetory here, Sept. 14, about
11 o’clock p.m., burning the factory and
storehouse, and spreading to the lum-
ber vards, where the planing mill and
several piles of lumber were destroyed.
Several houses caught fire, but were ex-
tinguished before mueh damage was
done. The aggregate loss iz $30,000.
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FLOUR AND CEREAL.
(Continued from page 32)
Winnipeg
FLOUR AND CEREALS.—First pat-
ents stand at $8.30. The wheat market
hasbeen fluctuating slightly, witha down-
ward tenaeney, no doubt due to the de-
livery of new wheat in the country. De-
liveries of wheat would have been in
greater volume if weather conditions
had been more favorable. There is o
feeling that wheat prices will fall off as
sbon as wheat deliveries increase. Rolled
oats are steady at $2.60, with the de-
mand considerably in excess of supply
for bulk stuff. Millers are still experi-
encing difficulty getting good milling
oats. Package oats are firm at $3.90,
with a good demand. Corn is still tend-
ing up. Feeds are in big demand, and
there is every indication of advaneces.
To-day’s prices are: Bran, $23; shorts
and middlings, $25, and mixed chop,
$36.
Flour—
o T T e O S R s 8 %

Bakers
Clears ....

Rolled oats, 80 1bs. ........ o
Rolled oats, pkgs., family size ..
Oatmeal, standard and gran., 98 Ibs... ....
L RE R e S D P

Feeds—

)
8

W

, er ton
Shorts, ton

Middlings, ton .
Mised chop, ten
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A. Cane, grocer, 160 Wortley Road,
London, Ont., has sold to John Diprose.
Mr. Diprose was formerly in the grocery
business in London, having three stores,
but disposed of them a few years ago.
He was at one time president of the Lon-
don Retail Groeers’ Assoeciation.

___ih._h.
BREAKFAST FOOD

eaten almost everything
stomachs ean digest,
tested all the breakfast foods to see
which one is best;
| eat them many times a

several times at night,

But none of these can half appease my
growing appetite.

I've that

|'ve

day, and

(‘racked Milk and Shredded Autumn
Wind, Raw Corn, and Cotton Slaw,

Professor Simple’s Sawdust Paste, and
(Cream of Buckwheat Straw;

And Pre-Digested Caectus Leaves,
Powdered Cotton Balls,

Inflated Grit, U-Needa-Brick, and Toast-
ed Aunger Holes.

and

And many other kinds I've tried, and
all are very fine,

But none have seemed to overcome that
appetite of mine;

And though I’ve eaten half a ear of
Shredded Foree to-day,

I’'m hungry now, and feel a if T-needa-
Bala-Hay.

Cicero (I1l.) News.
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Brunswick Brand

will boost your canned
sea food sales

You know by experience, of course, that the
amount of business you do along any par-
ticular line depends entirely on the quality
of the goods. That is the very reason why
it is to your interest to sell the popular

Brunswick Brand

Sea Foods

These delectable, wholesome sea i'nmls.mnko
a positive appeal to the most fastidious
tastes. The extreme ecare exercised ir.
selecting, processing and packing is a posi-
tive guarantee of ‘‘come-back’’ sales and
satisfied eustomers.

Just try out the selling merits of these
Canadian sea foods. Send for a trial supply
to-day and note the result of a window
display.

Here's the Brunswick Brand list:

14 Oil Sardines
Kippered Herring
Herring in Tomato Sauce
Finnan Haddies

(Oval and Round Tins)
Clams

Connors Bros., Ltd.
Black’s Harbor,! N.B.
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QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER
WHITE SWAN SPICES AND

CEREALS, LTD.
Per doz.

4 oz. Tins, 4 doz. to case,
welght 20 1bs. ...........

6 oz. Tins, 4 doz. to case,
weight 25 1bs. ...........

8 oz, Tins, 4 doz.
weight 25 lbs. ..

12 oz. Tins, 4 dos.
weight 48 lbs.

16 oz. Tins, 4 doz. b
welight 66 1bs. ..........

3 1b, Tins, 2 doz. to case,
weight 86 1bs. ........... 5 00

5 1b. Tins, 1 doz. to case,
weight 75 I1bs.
ROYAL BAKING POWDER

Bbl. lots

Less than or 10 cases
Size 10 case lots and over
Per doz. Per doz.

DOMINION CANNERS, LTD.
JAMS

“Aylmer” Pure Jams and Jellies
Guaranteed Fresh Fruit and
Pure Sugar Only.

Screw Top
Glass Jars
16 oz. glass
2 dos.case

Apricot
Assorted
Blackberry
Blueberry
Currant, Red .
Currant, Black
Cherry
Gooseberry ....
Plum

Raspberry, Red .............
Raspberry, Black

Raspberry and Red Currant.
Raspberry and Gooseberry...
Strawberry

CATSUPS—In Glass Bottle

Per doz.
14 Pts. Delhi Epicure
%w P Red Seal, screw

Pts., Red Seal
Pts., Tiger
Qts., Delhl Epicure
Qts., Red Seal §
Qts., Lynnr Valley 5
BAKED BEANS WITH PORK.
Brands—Aylmer, Simcoe, Quaker,
Little Chlef, Log Cabin.
Per doz.
Individual Baked Beans,
Plain or with Sauce, 4
doz. to case 0 87%
1's Baked Beans, Plain, 4
doz. to case
1I’'s Baked Beans,
Sauqe, 4 doz, to case
1's Baksd Beans,
Sauce, 4 dos. to case 0
¥s Raked Beans, Plain, tall,
2 dox, to case
2's Baked Beans, Tomato
Sauce, tall, 2 doz. to case 1 40
s Baked Beans, Chill
Sauce, tall, 2 doz. to case 1 40

Family, Plain, $1.40 doz.; Family,
Tomato Sauce, $1.45 doz.; Fam-
ily, Chili Sauce, $1.45 dos,; 3's,
Plain, Flats, Aylmer only, $1.70
doz.; 3's, Tomato Sauce, Flats,
Aylmer only, $1.75 doz.; 3's,
Chill Sauce, Flats, Aylmer only,
$1.75 doz. ; 3's, Plain, Tall, $1.95
doz.; 3¥s, Tomato = Sauce, $2
doz.; 3's, Chill Sauce, $2 doz.
The*above 2 doz. to case, 10's,
14 doz. per case, for hotel and
restaurant use (gals.), $5.75
doz.

“AYLMER” PURE ORANGEK
MARMALADE

Per Doz

10% oz. Gross Jars

Tumblers, Vacuum Top,
doz. in case

12 oz. Glass, Screw Top, :
doz. in case

14 oz. Glass, Screw Top, ¢
doz. In case

18 oz. Glass, Screw Top,
doz. In case

16 oz. Glass, Tall, Vacuum
Top, 2 doz. In case

2's Glass, Vacuum Top....

2's Tin, 2 doz. per case....

4's Tin, 12 palls in crate,
per pail

5s Tin,
per pail

Ts Tin or Wood, 6 palls
in crate

1#'s Tin or Wood, 4 pails
in crate, per b,

30's Tin or Wood, one pali
only, per 1b,

Keen’s Oxford, per 1b
In 10-1b. lots or case

WHITE 8WAN Per case
Pancake Flour (Self-rising),
2 doz. case, wgt. 50 Ibs...$2
Biscult Flour (Self-rising).
;.’b doz. to case, weight 50

s. 2
Buckwneat Flour (Self-ris-
ing), 2 doz. to case, wght,
50 1bs.

dozen 15¢ packages
Health Flour, 5
per doz. .o
King's Food, 2 b e,
weight 95 1bs. ............
Wheat Kernels, 2 dos. to
case, weight 65 Ibs. ......
Barley Crisps, 3 dos. to case,
weight 50 Ibs, ............ 3
Flaked Rice, 3 doz. to case,
welght 50 1bs. 3
Flaked Peas, 3 doz. to case,
weight 50 1bs. ............ 3
COCOA AND CHOCOLATE
THE COWAN CO., LTD.
Cocoa—
Perfection, 1-1b. tins, dos...
Perfection, %-1b. tins, dos..
Perfection, ¥%-1b. tins, dos..
Perfection, 10c size, doz
Perfection, 5-1b. tins, per 1b.
Soluble bulk, No. 1, 1b
Solnhle bulk, Neo. 2, 1b
London Pearl, per 1b
(Unsweetened Ch
Sugreme chocolate, %'s, 12-
1b. boxes, per 1b
Perfection chocolate,
size, 2 dox. In box, dox... ) 80

cooooma
2RERERse
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ROYAL PowoER
ABSOLUTELY PURE

Advertising that has encircled the globe for generations
has taught women everywhere that ROYAL BAKING
POWDER is absolutely pure.

Wherever there is a grocery store there are
also many women who will buy ROYAL
BAKING POWDER more often and use it
with more satisfaction than any other brand.

Contains No Alum

i T ...
‘ dll f' ‘hl i ;unﬂlﬂm‘ l'ils*sm.llmll'“

JII.Humil

hnlllulim.,, '1.
il“”ll ‘‘‘‘‘‘‘‘‘ ni Ih ......... |llmnlll ....... H“llhl mll ”“l
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The Chew that tastes
“moreish”

Just get the men folk acquainted with the good
qualities of King George Navy Chewing Tobacco
and you won't have any difficulty in keeping the
demand going stro ug I-\nr\ chew of KING
GEORGE’S has the ‘‘want more’’ taste, the sweet,
palatable flavor that discriminating chewers look
for. A trial supply and a window display will prove
KING GEORGE'S popularity.

Handled by -
the Wholesale

Rock Cit Tobacco Co., Ltd. Trade

If any advertisement interests you, tear it out now and place with letters to be answered.
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Include Sterling

in your selling

plans for Fall and
Winter

Our well-known policy of
selecting only the very purest
ingredients in the manufac-
ture of Sterling Products is
sall rigidly maintained and 1s
winning still more admirers
10or these popular household
tavorites. Remember—when
you sell your customers any
Sterling line you are selling
them the purest and the best
obtainable in that line any-
where. Thus it is that Sterling
Products always bring repeat
sales to the dealer stocking
them.

A trial order
will demon-
strate to you
w h a t depend-
able sellers
they really are.
Send it in to-
day. Prompt,
satis factory
service to our
patrons.

T. A Lytle & Co.

LIMITED
Sterling Road

TORONTO

Cambridge Sausage, 1s, $3.00; 28,
$5.50

Boneless Pigs' Feet, %s, $1.75;
1s, $2.75; 28, $5.50. =

Lambs' Tongues, %s,

Sliced Smoked Beef, tins, %s,
$1.85; 1s, $2.80; 4s, $15.50.

Sliced Smoked Beef, glass, %s,
$1.50; Y%s, $2.25; 1s, $3.25

Tongue, Ham and Veal Pate, l4s,
$1.50.

Ham and Veal, %s, $1.20.

Potted and Devilled Meats, tins
—Beef, Ham, Tongue, Veal,
Game, ¥s, 50c; %s, §1

Potted Meats, Glass — Chicken,
Ham_Z Tongue, 3s, $1.50.

Ox Tongues, tins, %s, $3.50; 1s,
$6.50; 1%s, $9.50; 2s, $13.

Ox Tongues, Glass, 1l4s, $12; 2s,
$14.

Mincemeat, Hermetically Sealed
Tins, 1s, $2; 2s, $3.25; 3s, $4.55;
4s, $6.25; 5s, $8.

In Pails, 25 1bs., 12¢ 1b,

In 50 1b. Tubs, 12¢ Ib.

In & Ib. Tubs, 11%e¢.

In Glass, 1s, $2.30.

Clark’s Peanut Butter — Glass
Jars, 3%, 95¢; %, $1.40; 1, $1.85.
50 1b. Palls, 17c.

Clark’s Peanut Butter—Pails 24
Ibs.,, 17¢ per Ib,

Clark’s Tomato Ketchup, 8 oz.,
$1.25; 12 oz., $1.90; 16 oz., $2.40;
1 gal. jnrl. $1.30:- 6 .nl jars,
$1.25 per gal.

Pork and Beans, Plain Talls, 1s,
85c; 28, $1.40; 3s, $2; 6s, ;0-0.
12s, $9; 3s, flat, $1.75.
lndlvlduull, 70¢ doz.

Pork & Beans, Tomato Sc. Talls
1s, 85c; 2s, $1.40; 3s, $2; 6s,
$6.25; 12s, $9; 2s, flat, $1.75.
Individuals, 70c¢ doz.

Pork and Beans, Chili, 1s, &5c;
28, tall, $1.40; 3s, ﬂlt $1.75.
lndlvldulﬂl, 70c dos.

Tomato Sauce, 1%s, $1.15; Chill
Sume. l%l. $1.15; Plain Sauce,
1%s. $1.1

Pork nnd Belnl. 1%. Chill Sauce,
$1.15 doz.

Vegetarian Baked Beaus, Tomat.
Sauce, Talls, $1.40.

Clark’s Chateau Chicken Soup,
$1.10.

Clark's Chateau
Soups, 95¢

Clark’s Chateau Concentrated
Soups. No. 1, Assorted, 95c¢.

Spaghett! with Tomato and
Cheese, 148, 05¢; 1s, $1.30; 3s,
$2.35 dosz.

Fluid Beef Cordials, 20 oz. btls,,
1 dox. per case, at $10.00 pet
dos.

English Plum Puddings, 1s, $2.30
dox.; 28, $3 do=.

Concentrated

THE N. K. FAIRBANKS CO.,
LIMITED.

PRICE LIST ON BOAR'S HEAD
LARD COMPOUND TO
RETAILERS,

Tierces

This price list cancels all pre-
vious ones and Is effective at
once. Subject to change without
notice,

All orders received must be
shipped within a perlod of 20
days.

Advance over tlerce basis for
small packages:

3-1b. tins, 20 to the case, le¢
over tlerces; 3-1b. tins, 12 to the
case, %c over tierces; 10-1b. tius,
6 to the case, ¥c over tlerces;
20-1b. wood palls, % over tierces;
60-1b. tubs, ¥c over tlerces; half-
barrels, ¥c over tlerces; 50-1b.
tins, ¥c over tlerces; 20-1b. tins,
Ko over tlerces.

Soptember 22, 1916.

LAPORTE, MARTIN, LIMITEIL:
Montreal. Agencies
BASIN DE VICHY WATERS,

L'Admluble, 50 btles, litre,

San Rival

VICHY LEMONADE
La Savoureuse, 50 btles,

NATURAL MINERAL WATER

Evian, Source Cachat,
btlel. cs.

IMPORTED GINGER ALE
AND SODA
Ginger Ale, Trayders, cs., 6
doz. pts., dos.
Ginger \le Trayder
doz., lplltu. doz.
Club Soda, Trayders
doe, pts., doz. ...
Club Soda, Trayders, cs., 6
doz., splits, doz.

BLACK TEAS

Victoria Blend, 50 and 30-
Ib. tins, 1b.

Princess Blend, 50 and 30-
Ib. tins, 1b.

JAPAN TEAS
H. L., ch, 90 Ibs,, b,
Victoria, ch. 90 Ibs.,
COFFEES
Victoria, Java und - Mocha
Blend, 1-1b. tim, 1b

Victoria, Java and Mocha
Blend, 5,
tins, 1b

I'rincess, Java and Mocha
Blend, 1-1b. tin, Ib

MUSTARD
COLMAN'S OR KEEN'S
Per dos. tins
D. $16
D
F.

Durham, 41b. jar
Durham, 1-1b. jar

JELLY POWDERS

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan, 156 flavors, 1
dox, in handsome counter
carton, per doz.

List Price

SPICES

WHITE SWAN SPICES AND
CEREALS, TORONTO

e 10¢
Round Oval lith
litho. dredge.
dredge. 2% oz
I’er dox. Per doz

SPICES

Allspice
Arrowroot,
tins, 86¢
Cayenne
Celery salt
Celery pepper
Cinnamon
i whole,
pkgs., window
front, 45¢
Cloves
Cloves, whole,
pkgs.,, window
front, 45¢
Curry powder..... ....

Nutmegs, whole,
B¢ pkgs., window
front, ,

Paprika

Pepper, black ....

Pepper, white ....

Pastry spice

Pickling splce,
window front, 90c ....

Shipping weight
per case ....

Dosens to case...
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Ribbing up the Liberal

UNDREDS of men whom you know and sell to

are tremendously interested either as supporters I arty

or opponents in the future of the Liberal party—in
its policies, politics, and leaders. And these
hundreds of men—Conservatives and Liberals

alike—will want to read Gadsby’s ‘‘inside” Other Good Thinﬁs
story of what is going on behind the scenes in the in ‘he

“" J 1 e 1 1
ranks of Liberalism in Canada. O ¢ b M L ’
cioper MacLeans
Gadsby Is “next” to big men at Ottawa and elsewhere.

His ear is to the ground all the time. He is a pungent Is Permanent Peace Possible?—)y
writer with a most incisive style, and he fairly scintil- Stephen Leacock (in the role of a
Intes in his article in the October MACLEAN'S— professor of political economy),
“Ribbing Up the Liberal Party.” Frequently Leacock doffs the mantle
of the humorist, and dons his aca-
& 4 2 8 demic gown aund speaks with an
This article will be followed in the November earnest seriousness—as a studeut,

: teacher and deep thinker. In this
issue by another “‘inside” story of doings and EINR % SuniRees St T s,

ble? he writes to make wmen and

movements in the Conservative party. Read the gt P

» . o The Presidential Situation in the U.S.A.

first of the series in —by Agnes C. Laut. Miss Laut says
that the German-Americans will sup-
port Wilson rather than Hughes, and
gives her reasons. This is quite a

contrary view to that commonly
, held, for we all know that the
Hyphenaies were *“sore” on Wilson
a  few months ago. What has
changed them? Miss Laut tells.

The Man from Athabasca—bhy Robert
W. Service. Another “At the Front”

poem by this Kipling of Canada.
The stirring tale in verse of an old
Athabasca trapper who left the hunt-
ing grounds of the i'ar West to do
his bit In France and Flanders. A
fine thing, this poem, admirably

iHustrated.

Present-Day Stage Favorites in London

—tells of London’s play-pesple who

are entertaining the Canadian sol

diers in London, at the camps and

in the hospitals. Profusely illus-
trated.

Arthur Stringer and Arthur E. McFar-
lane continue their fine serials—The

Some Toronto Liberals are bent on pushing Mr. Anatomy of Love, and Hehind the
- . aps Bolted Door?

B()\\ ell, l(d(.l(l of th.( Ontario Opposition, to the Bebert 3. 0. Stead, a yosug Western

front—as Sir Wilfrid’s suecessor. And Gadsby poet of great promise. contributes

verse entitled “In the Wheat.”

reveals a great deal else of sensational interest. Tk Sk ¥ Oanadics Pt Weas
. . . . Magistrate—a sketch of Mrs. Artl

You can ““cash in”’ on his article in MacLean’s. NErDAY, 850 fechientally o sioty of

a phase of the Woman's Movement
in Western Canada,

L L L Review of Reviews—The best thing from

the best periodicals, condensed for
busy - readers. One of the most
prized features cof every issue of
MacLean’s.

HE Mission of MacLean’s Magazine is to give

the Canadian people a Canadian magazine of
the highest type and interest and to promote the spirit and progress of Cana-
dian Nationality. Your co-operation in these commendable objects of Mac-
Lean’s publishers is solicited. We have all much to gain by putting Canada
first in sentiment, business and affection.
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Imperial Rice Milling
Co., Ltd.

VANCOUVER, B.C.

The best value in Rice being
offered on Canadian
markets today.

Fruit Season Now On

Note These Prices:
6 oz. Jelly Tumblers, $3.50 per gross

Son “

8 oz. Table “

Capp’'d, 4.00 “
3 Ib. Screw Top Jelly, 4.25
% lb. a“ ‘“ ' 4.25 “
1 lb. ‘“ a“ a“ 5.00 a“

Cases Free F.O.B. Toronto
Wire Stools, - - $1.50 each

Scoops—Solid Aluminum, for Grocers’
and Confectioners’ use.

3'75 " "

Lyons & Marks

38 Yonge Street
Toronto

THE CANADA STARCH CO.,
LTD., EDWARDSBURG
BRANDS and
BRANTFORD BRANDS

Laundry Starches—
Boxes Cents

40 1bs,, Canada Laundry.. .06%

40 Ibs., 1 1Ib. pkg., White
Gloss i

48 1bs., No. 1 White or Blue
Starch, 3 1b. cartons ....

100 1bs. kegs, No. 1 White.

200 1bs., bbls., No. I white

30 1bs., Edwardsburg Silver
Gloss, 1 Ib. chromo pkgs.

48 1bs., Silver Gloss, in 6
Ib. tin canisters

36 1bs., Silver Gloss,
Ib. draw 1id boxes

100 1bs., kegs, Silver Gloss,
large crystals

28 1bs., Benson's Satin, 1
1b. cartons, chormo label

40 1bs., Benson’s Enamel,
(cold water), per case... 3.00

20 1bs. Casco Refined Potato
Flour, 1 1b. pkgs. 121

Celluloid, 45 cartons, case. 3.75

Culinary Starch

40 1bs., W. T. Benson &
Co.’s Celebrated Prepared .08
40 lbs., Canada Pure Corn 068%
(20 1b. boxes Y%c higher)

BRANTFORD STARCH

Ontario and Quebec
Laundry Starches—
Canada Laundry—
Boxes about 40 1bs.
Acme Gloss Starch—

06%

First Quality White Laundry—

3-1b. canisters, K"

Barrels, 200 1bs 068,
Kegs, 100 Ibs.

6-1b. toy trunks, lock and :
key, 6-1b. toy drum, with
drumsticks, 8 In case ... .

Kegs,
100 1Ih

Boxes, containing 40 fancy

pkgs., per case

Cell
Boxes containing 45 cartons,

per case

Culinary Starches—

Challenge Prepared Corn—
1-1b. pkts., boxes of 40 1bs. 08y
Brantford Prepared Corn—
1-1b. pkts., boxes of 40 Ibs. 07%

“Crystal Maize” Corn Starch—
1-1b. pkts., boxes of 40 1hs. .07%
(20-1b. boxes Yc higher than 40’s)

COW BRAND BAKING SODA
In boxes only.

Packed as follows:
5¢ packages (96)
1 1b, packages (60)
1% 1b. packages (120) ..

% 1b. 60 ;
11b. 30 }Punm Mixed 3 3

SYRUP
THE CANADA STARCH (0.,
LTD., CROWN BRAND CORN
SYRUP

Perfect Seal Jars, 3

1 dosz. in case
2 1b. tins, 2 dox. In case...
5 Ib. tins, 1 dos. in case...
10 1b. tins, % doz. In case.
20 1b. tins, % dox. in case.
Barrels, about 700 1bs....
Half bbls.,, about 350 lbs..
3 bbls., about 175 Ibs.... .04%
2 gal. wooden palls, 25 1bs. 1.60
3 gal. wooden pails; 38%

1bs, 225
5 gal. wooden pall, 65 1bs. 3.50

2

guuuu:.
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LTLY WHITE CORN SYRUP

2 1b. tins, 2 doz. in case....
5 Ib. tins, 1 dos. in case....
10 1b. tins, % dos. in case.
20 1b. tins, % doz. in case.

ST. LAWRENCE SUGAR
REFINING CO.

Crystal Diamond Brand Cane
Syrup
2-1b. tins, 2 doz. in case.. 4 80
Barrels, per 100 1bs 25
14" barrels, per 100 lbs

THE BRITISH COLUMBIA
SUGAR RBFINING
CO., LTD.

ROGERS’ GOLDEN SYRUP

Manufactured from pure cane

sugar.

2 1b. tins, 2 doz. in case....$4 05

5 1b. tins, 1 doz. in case.... 4 75

10 1b. tins, 3% dosz. in case... 4 45

20 1b. tins, 34 dos. in case... 4 35

Delivered in Winnipeg in carlond
lots.

CALIFORNIA FRUIT CANNERS
ASSOCIATION

CALIFORNIA RIPE OLIVES
DEL MONTE BRAND

8ize Mam. Large Med.
2% Can. 4
Nn. 1 Tall Can 2.7
No. 16 Jar .... 2
No. 4 Jar £ 1
No. 10 Can ... 14/ 12,
D

YUBA BRAN

3
»
o
a
3
g

© b i et

oy

SRER
Lol oy
28k 3h32

2%

No. 1 Tall Can
No. 10 Can ...
Picnie Can ..

INFANTS' FOOD
MAGOR SONS & CO., LTD.

Robinson's patent barley, %-lb.
tins, ....; 1-1b. tins, ....; b-
inson's patent groats, %-1b. tins,
«so3 YD, tims, ...,
STOP-ON POLISHES Doz

Polish, Black, Tan, Ox-blood
and Nut-brown 0

Dressing, White, 4-0z. bot- .
tl

NUGGET POLISHES
Dos.
Polish, Black and Tan .... 0 85
Metal Outfits, Black and Tan 3 85
Card Outfits, Black and Tan 3 25
Creams and White Cleanser 1 10

YEAST

White Swan Yeast Cakes,
per case, 3 dos. Bc pkgs.. 1 20

IMPBERIAL TOBACCO CO. OF
CANADA, LIMITED,
EMPIRE BRANCH.

Black Watch, 8s, butts 9
1bs. $0

Currency Bars, 128, % butts,

12 1bs., boxes 6 1bs. ...... 046
Currency, 6s, 3% butts, 9 1bs. 0 46
Stag Bars, 64s, butts, 11

Ibs., boxes, 5% lbs. ...... 048

Pay Roll, thick bars, 8%s,
6 1b. boxes 0
Pay Roll, thin bars, 8%s, §
Ib. boxes . 0
Pay Roll,
T 1b. ea
Shamrock, plug, 7T%s, %
butts, 12 1b. boxes, Ibs. 0 5%
Great West, pouches, 9¢
Forest and Stream, tins, 11s,
2 1b. cartons
Forest and Stream, %s, %s
and 1-1b. tins 0 80
Forest and Stream,
glass humidors

If any advertisement interests you, teor it out now and place with letters to be answered.
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CANADIAN
PEACHES

ST. JOHNS and
EARLY CRAWFORDS

YELLOW FLESH
FREESTONES

FINE QUALITY

Canadian
Crawford Peaches

Now in Their ‘Pfime

We are handling the en-
tire output of the leading
growers and can supply
the: trade with the best
peaches coming to the
market.

ARRIVING IN LIBERAL QUANTITIES
DAILY.

LR TR R 0

If interested in car lots
we can interest you.

Send your orders

to
The House of Quality
HUGH WALKER & SON

GUELPH, ONTARIO Established 1861

QR T

WHITE & CO., LIMITED

Toronto

Merchants Baler

MADE IN CANADA

LLemons

Fruits

When all is said and done
—when all the hearsay and
gossip is over—in the final
analysis

St. Nicholas

is THE brand of Lemons
—the old Reliable brand
that makes you money and
gives you a sense of Pride
and Pleasure in the hand-
ling. Ask for

“St. Nicholas”
J. J. McCabe

Bananas
Lemons
Oranges

and also

All Early
Vegetables

Bale Weight Price
17x18x31 1401bs. $21.00
18x24x33 160 25.50
18x26x36 175 * 27.75

“f.0.b. Toronto.”

Stephenson, Blake & Co.

Manufacturers
60 Front St. West, - Toronto

Lemon Bros.
OWEN SOUND, ONT.

Agent
TORONTO

If any advertisement interests you, tear it out now and place with letters to be answered.
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BACKGROUNDS

This Book Will Help Trim
Your Show Windows

“Show Window Backgrounds”

By GEO. J. COWAN

Vice-President of the Koester School of
indow Trimming

This is the most useful window trimming book
ever published and sells at only $1.70 postpaid;
a price that makes it possible for every window
trimmer and merchant to possess it.

Every background design is drawn in such a
way that anyone ean follow out the idea the same
as a carpenter does his work from blue prints.
Every detail is fully illustrated and fully de-
seribed with complete text matter.

The first half of the book has the windows
arranged in the order in which they should be
“installed, thus being a yearly window trimming
program.

The following partial list of contents will give
vou a clear idea of what a valuable book this is:

New Year's Windows. Perliod Decorations In
White Goods Windows. backgrounds, showing
8t. Valentine's Day Windows. examples of

Spring Opening Windows. Ureek, Moorish,
Easter Windows. Roman, Italian,
Summer Windows. Gothie, French,
Horse S8how Windows. German, Empire,
Fall Openlnf Windows. Jap Colonial,
Carnival Windows. Egyptian, Misgion, ete.
Hallowe'en Windows. Sale Windows,
Thanksgiving Windows. Bas Rellef Backgrounds,
Christmas Windows. Stencil Backgrounds,

and a great variety of general and special backgrounds,
making up a total of over 150 background designs, with
a great number of small detall drawings. Many of the
drawings are in colors.

It has taken over ten years’ continuous work
to make the drawings in this book and over 25
years’ experience in every phase of window
trimmirg to equip the editor with the practical
knowledge neecessary to prepare a volume of this
kind.

This book is 7 x 10 inches In size, strongly
bound in de luxe siik cover with handsome
art design. Over 250 pages and about 200

illustrations. Sent prepaid oenly on receipt
at $1.70.

The MacLean Publishing Company, Ltd.
143153 University Avenue, Toronte

GROCER September 22, 19186.
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VICTORIA

“VICTORIA” COFFEE

The most democratic of all coffees
because of its ability to please all
sorts and conditions of men and
women—who find satisfaction in
its exquisite and particular flavour.

Why not get acquainted with it? It is so easy
to do so, and it may mean so much more profits
for you and greater service to your customers.

Just ask for a liberal sample; it will be sent to
you free with all particulars.

Laporte, Martin, Limitee
Wholesale Grocers
584 St. Paul Street West MONTREAL

Our Service Department is always at your disposal for
any information you may require oa Coffee.

If any advertisement interests you, tea - it out now and place with letters to be answered.
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CLASSIFIED ADVERTISING

Advertlzements under this heading 2c¢ per
word for first insertion, 1c for each subsequent
insertion.

Whbhere replies cowe to our care to be for-
warded, five cents must be added to cost to
cover postage, etc.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisements recelved
without remittance cannot be acknowledged.

A T T S T T T S T

WANTED

WANTED—WHAT ARE YOU WANTING? A
clerk, a business, a salesman, a partner? An
outlay at the rate of two cents a word will
make your wants known throughout the Do-
minfen to just the men who can satisfy you.
See our rates above and send along your ad.
to-day.

WANTED, MEN—YOUNG MEN AND BOYS
in every town to represent our pablications.
A liberal commissien and bonus on all orders.
As a whole or spare time “money maker” the
opportunity is unexcelled. Write to-day for
full particulars. The MacLean Publishing Co.,
Pept. F, 143-158 University Ave., Toronto, Ont.

“TRENT LOCK”

EGG FILLERS

For 30 dozen cases.
For one dozen Cartons.

THE TRENT MFG. CO., LIMITED
Trenton, Ontario, Canada

The Reputation and Standing of

Walter Baker & Co.’s
Cocoa and Chocolate
Preparations

Have been built up
by years of (fair
dealing, of honest
manufacturing, an
unwavering pelicy
of maintaining the
high quality of the
goods, and by ex-
tensive and persist-
ent advertising.
This means for the
grocer a steady and
increasing demand
from satisfied cus-
tomers, in the long
run by far the
m o s t profitable
trade.

Registered
Trade-Mark

Walter Baker & Co. Limited
Established 1780
Montreal, Can. Dorchester, Mass.

N DAKEY 8 SONS,LIMITRD,
ONDON . ENGLAND.,

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermid St., Winnipeg.

CHIVER'’S
JAMS—JELLIES—MARMALADE

Are guaranteed ahsolutely pure and of
the highest quality.
Send us your orders.
Agents:
Frank L. Benedict & Co., Montreal

United States
Manufacturers

Have your goods made for
you in Canada until your
trade here is large enough to
warrant your putting up your
own plant. An old estab-
lished manufacturer, now
busy on munitions work

with one of the largest and
most up-to-date machlnes ana
metal-working plants in Can-
ada, would like to undertake
the manufacture of hard-
ware, machinery or other
metal specialty for the Cana-
dian, gectlsh Empire and
Allied markets with which
preferential trade arrange-
ments are now being planned.

Address in the first instance:
MANUFACTURER

c/o

CANADIAN GROCER
TORONTO

Toronto Butchers’ Supply Co.
g usTEp PP -0

Cleaners, Importers, and BExport-
ers of !\‘auu% Casings. ' Packers'
and Butchers' Bupplies. Outfitters of
Meat Markets. Pure Splices a Spe-
cialty. Butchers’ Coats and Aprons.

49 DUNDAS STREET, - - TORONTO

We are now located in our new and
more spacious warehouse at

60-62 JARVIS ST.

TORONTO SALT WORKS
GEO. J. CLIFF

PORT ARTHUR, ONT. MONTREAL, QUE.

FRESH FISH
FOR NEXT WEEK
Halibut, Cod, Haddock, Trout,
Whitefish

P, J. BOWMAN & CO.

Service 26 Duncan St., Toronto, Ont.

Want Ads.

If you want a buyer for your
business, or have a situation
to fill or want a situation,
send us a Condensed Adver-
tisement. There is someone
who is looking for a proposi-
tion such as yours. For two
cents a word you can speak
across the continent with a
condensed advertisement in
this paper.

Try it out

Jenkins jamnaian

& Hardy 112:73::::.?'.‘.‘.‘.'.




CANADIAN GROCER

LARGEST MAKERS IN THE WORLD

Tea Lead—all gauges and sizes

Metal Bottle Capsules—any size,
color or stamping

Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating QUANTITIES
—We will give you BEST QUALITY—BEST DELIVERY--BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office :—1 Wharf Road, LONDON, N., ENGLAND

Used right around the world—
Sold by grocers everywhere

Every civilized country in the world knows Eno’s ‘‘Fruit
Salt’’ and its health-giving effects on the human system.

Even Alaska has had shipments from us. In cold or warm
countries, summer or winter, all agree that Eno’s is unbeat-
able and is never unseasonable. Grocers everywhere are
niaking good profits selling this mild yet effective, invigor-
ating aperient.

Stock up to-day—sell your customers
the Joriginal and only ‘‘Fruit Salt.”

J.C. Eno, Limited, “Fruit Salt’’ Works

LONDON, ENGLAND

Agents for Canada: Harold F. Ritchie & Company, Limited
10-14 McCaul St., Toronto
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IN EVERY SECOND ENGLISH-SPEAKING HOME
in Canada, there is ONE FIVE ROSES Cook Book

According to the 1911 Census, there are g

in Canada slightly over 600,000 English- k

speaking families. at wou 7 t e
According to our records, we have so far

distributed (almost. entirely direct to the 9
individual housewives) over 300,000 FIVE w 0 r t k t 0 i O ] ) i

ROSES Cook Books.

P.S.—This does not consider the 410,000 . . . .
e A A b > S —right in the home of every possible retail

amongst whom our famous LA CUISI- ﬂour buyer in YOUR dis[ric[
NIERE FIVE ROSES is even now ex- :

erting an ever-widening sales influence.

—to have a daily reminder of compelling
interest, filled with useful daily suggestions,

—a daily incentive to buy the flour YOU sell!

And vet that is what this FIVE ROSES Cook
Book distribution means to the distributor of
FIVE ROSES flour.

And it costs him—NOTHING!

It is an automatic part of the greater salesability
of FIVE ROSES—it comes with the flour—part
of the FIVE ROSES service and co-operation.

And we will continue to issue. /m[n'm‘r and advertise this
famous kitchen companion until in every Canadian home

there is a lul/'/w/r/:l/' peqg to /,/l,u/ it on.

—a constant source of flour-consuming suggestions
—the point of origin of countless retail profits.

And all this is only a small part of our sales co-
operation with the dealer who is willing to profit-
ably fill the FIVE ROSES demand.

Logically, the dealer who profits most is he who early recognizes the great selling forces
at work behind the FIVE ROSES trade mark, and capitalizes them to his immediate
advantage! If your jobber cannot supply you, write our nearest office. We will make
every effort to supply vour demand.

. LAKE OF THE WOODS MILLING COMPANY, LIMITED
MONTREAL *The House of Character’’ WINNIPEG

Toronto Ottawa Loadon St. John Sndbug Quebec Igary
at

Vancouver Fort William Keewatin Medicine Portage 1a Prairie

e — e - e

FREE Copy of the famous FIVE ROSES Cook Book, on request, to any retail grocer reading CANADIAN GROCER,




