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SYRUP
Pure Corn Syrup for table use, 
for cooking and candy making

CROWN

Delicious With 
Hot Pancakes

Manufacturer» of 
Edwardeburg Brand»

CARDINAL aid BRANTFORD

Tl“ CANADA STARCH 
COMPANY

LIMITED

Spring time is pancake time and 
with the pan and griddle cakes, 
hot biscuits, etc., comes the de­
mand for syrup.

Crown Brand Corn Syrup 
has won a high position in 
the Canadian kitchen and 
on the Canadian table. It is 
pure, appetizing and whole­
some, free from rank flav­
ors, but has a delicious flavor 
all its own.
Order your stock now.

BRAND
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If your customers are cracker 
cranks you can please them with 
Telfer’s Peerless Soda Crackers or 
Cream Sodas. They are always 
fresh, crisp and creamy.

V_ _ _ _ _ _ _

A particularly pleasing wafer when 
used with houllion cups or soups. 
It fills the demand for a light lunch 
wafer—cheese and wafers.

v____________ y

An exceedingly wholesome and nu­
tritious food is embodied in the 
Telfer Graham Wafers. They are 
thin, crisp and very palatable.

s_________________________ y

A Few Of 
Telfer’s Lines

(\X

U'hat can he more in demand than 
these healthful crackers—Telfer"s 
Oatmeal crackers are prime favor­
ites around the home both with the 
children and grown-ups.

\_____________v

anil1®

The Telfer Vanilla Wafers are sat­
isfying and delightfully pleasing to 
the most delicate palate. They are 
dainty, yet quite inexpensive.

V_ _ _ _ _ _ _ __ _ _ _ __ _ _ _ _ _ _ >

Push Telfer’s Fancy 
Biscuits For 

Your Own Profit
Write For Prices

Telfer Bros., Limited, Collingwood, Ont.
Branches : TORONTO, WINNIPEG, HAMILTON, FORT WILLIAM
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IT PAYS
Griffin & Shelley's 

Dried Fruits
Seedless Raisins, Prunes, Dried Apricots. 
Peaches and Pears, in all their original

goodness. A revelation to the grocer who 
as been buying other brands.

Taylor's Peels CST,"
Taylor’s Lemon, Citron and Orange Peels 
are made from the best imported fruit 
skins. They represent the height of high 
quality. They are not hard and dry.

Cox's Gelatine
Served with fresh, ripe fruit, Cox’s Instant 
Jelly Powder makes a delicious dessert 
Perfectly pure—British made.

TO SELL
Coco Fruitine
Coco Fruitine improves cooking and bak­
ing. Its purity, rich, delicate flavor and 
evident superiority to butter, oil or lard, 
commend it at once to the economizing 
housewife.

CODOC/'S Ærv
Finest Taganrog Russian Wheat is used in 
the manufacture of the Codou products. 
Genuine French products made by Felix 
Codou.

ARTHUR P. TIPPET & CO.

Montreal
Agentt

Toronto

PURE FOODS
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PURITY is first in

PURNELL’S
Malt Vinegar 

Sauces and Pickles
XUdiiSi

For 150 years we have been making Pure Malt 
Vinegar, and this combined with the finest in­
gredients have made our Pure Pickles and Sauces 
appeal to the most discriminating .palates.

PURNELL’S and PURITY are synonymous. 

Prices and samples from our agents :
J. Billman, Pickford & Blacks Wharf, Halifax, N. S.
J. Hunter White, Manufacturers’ Agent, St. John, N.B.
A. W. Dunn, St. Peter Street, Quebec.
C. S. Harding, Canada Life Building, Montreal.
Lind Brokerage Co., 40 Wellington Street E., Toronto.
L. H. Millen, Commission Agent, Hamilton. /
Escott & Harmer, Commission Agents, Winnipeg.
Escott & Harmer, Commission Agents, Calgary, Alta.
Escott & Harmer, Commisssion Agents, Edmonton, Alta.
C. E. Jarvis & Co., Mercantile Buildings, Vancouver, B.C.

PURNELL & PANIER
LIMITED

Bristol ■ ENGLAND
' 750
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The Vaine of Suggestion
in selling Reindeer Brand Coffee or Cocoa is unlimited. The advant­
ages of these two wholesome and delicious drinks are so numerous that 
a suggestion dropped whenever opportunity offers will make many 
additional sales.

Reindeer Coffee and Cocoa
are juet the drinks

For Callers in the afternoon or evening, it is convenient 
to be able to serve Coffee or Cocoa without the 
trouble of preparing it—boiling water is all that 
is needed for “Reindeer” Coffee or Cocoa.

For Mid-day Business Lunches—With a tin of Coffee or 
Cocoa in the office or store, the discomfort of the 

dry lunch minimized.

o
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For Boomers.—With a small spirit stove or heater hot 
water can be had in a minute and a cup of Coffee 
or Cocoa made at any hour.

For the Student—burning the midnight oil, knows the 
comfort of a cup of hot Coffee or Cocoa during the 
interval of study. It is quickly made.

For Travellers by land or water, should have some with 
them.

For Camping and Excursion Parties—can stow away a
quantity in very small compass. Without troubling 
about milk and sugar.

Every housekeeper should keep it in the house.
SHE WILL IF YOU SUGGEST SOME OF THE 
USES.

BORDEN MILK CO., Ltd.
"Leaders of Quality"

MONTREAL
Branch Office t No. 2 Arcade Bldg., Vancouver.
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One For Every Grocer

No. 216 
Detail Adder

NO MATTER how large or 
how small your business is, 

there is a . sort and size of 
National Cash Register built to 
serve your particular require­
ments. No. 81» 

Total Adder

.Ll-J.

No. <16 
Total Adder, Selee-Strip 

Printer

$135

No. 888
Total Adder

The one for your business will save you 
money, pays for itself out of part of the 
money that it saves, and insures you more 
profit.

It will encourage clerks to sell more 
goods, prevent misunderstandings, and 
benefit customers.

The prices range from $30 to $900.

Tell us how many clerks you employ, and we 
will furnish you with complete information re­
garding a register built to meet the particular 
needs of your store.

The National Cash Register Company Adder

Operated
No.

Drawer

$100

No.
Total

$300

No.
Total Adder, Receipt and-Selee- 

Strip Printer

$430

Receipt end Se 
ir with Séparai

285 Yonge Street Toronto
Canadian Factory Toronto

$595 j $900

Total Adder, 
Strip Priai

No.
Counter* end Drawers for Me 

Clerks BeetalesUy Oper­
ated end nismlaated.
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SIMCOE
BAKED BEANS
are everywhere admitted 
to be first in quality, be­

cause of the great care 
taken in the selection of 

beans and spices. Long ex­
perience, perfect equipment 

and close observance of rigid 
sanitary conditions, have all 

played a part in gaining the 
confidence and support of 

the best trade in Canada— 
AND THAT TRADE IS OURS

3’s Family size contains 
more beans at a smaller 

price. A nourishing meal 
for an entire family.

DOMINION CANNEBS
LIMITED

Hamilton, Canada.
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DIAMOND
CLEANSER
“DIAMOND CLEANSER" a product for cleaning and 
scouring various household materials and articles 
such as sinks, baths, tiles, cutlery, kitchen utensils, 
etc., etc. It is the most efficient cleanser in the 
market. It has the advantage of being

Absolutely ODORLESS and is 
HARMLESS to the HANDS

WE ALSO MANUFACTURE

DIAMOND WASHING 
POWDER

It is especially recommended for washing laces and 
fine fabrics without in any way injuring them. It 
is also good to use in the weekly wash and for wash­
ing dishes etc.

A TRIAL WILL CONVINCE 
GUARANTEED SATISFACTION 

Ask Your Wholesaler for them

Diamond Cleanser Mfg. Co.
LIMITED

291 Arthur Street TORONTO
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QUALITY FIRST
has always been the motto 
of the Clark establishment 
and the enormous and rap­
idly increasing demand for 
Clark’s Pork and Beans is 
undoubtedly due to the care 
exercised in their prepara­
tion.

Clark’s Pork and Beans
are your best sellers.
They are known and appre­
ciated by the consumer. 
They are advertised in a 
manner calculated to hold 
and increase your sales. 
Prices to dealer and consum­
er are right.

CLARK’S ARE LEADERS 
W. CLARK, - MONTREAL
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Secret of a Package Tea Success
Quality Made* Trade When the Trade 
Became Acquainted With the Quality

That is the history briefly of Red Rose Tea.
The retail grocery trade of Canada have found that it pays to 

push Red Rose Tea because it gives their customers greater satis­
faction than any other tea.

It merits your confidence, too, because every package is up to 
the same high standard. You know you can recommend it to your 
customers with the absolute assurance that it will please them and 
keep on pleasing them:

The increase in the Red Rose Tea business has been enormous.
Its remarkable success has been due to the confidence and friendli­
ness its quality has inspired in the grocer.

Red Rose Tea
T. H. Estabrooks Co., Ltd.

7 Front St. East, TORONTO

Head Office : ST. JOHN, N.B.
Western Branches: 

Winnipeg, 15* Lombard St. 
Calgary, 322-32* Ninth Ave. W.

« is good tea”

Time
to put Maple Syrup to the fore is 
NOW. Manufactured Syrups can 
be had throughout the year but 
NOW is the time when Nature’s 
Pure Product — Maple Syrup, 
PRIDE OP CANADA BRAND, 
holds sway. Your customers want 
only the Pure and Genuine, sell 
them “Pride of Canada!” Gov­
ernment tests have proven the 
quality. Order at once.

"Sr-

Maple Tree 
Producers’ 

Association,
LIMITED

MONTREAL

EOPLE in every 
corne,r of your 
field of trade
will tell you that “ Hiron­
delle Brand" Alimentary 
Pastes are unexcelled lor 
quality and deliciousness 

—as good as any imported. Only the highest 
quality Canadian hard wheat flour is used in the 
production ofj

“HIRONDELLE BRAND”
(SWALLOW MAW)

Vermicelli, Maearoai, Spaghetti, Macaroni short 
cut, Small Pastes, Asserted Egg Noodles, Eta.
Dealers appreciate the profitable selling qualities 
of these pastes.
Get a stock—display—and see it go.

The C. H. Catelli Company
LIMITED

MONTREAL, CANADA

8
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TO
HIS MAJESTY 

KING GEORGE V.

Olivers & Sons' Fruit Preserves
have a flavour that is unequalled, being composed of the choicest fresh fruit skilfully prepared. This 
delicious flavour may be attributed to their method of preserving and packing, almost immediately after 
the fruit is gathered. This is an advantage obtained by Chi vers' factory standing in the midst of thou­
sands of acres of orchards in the finest fruit-growing district of Cambridgeshire.

PURITY—CLEANLINESS—FRESHNESS—are the hall-marks of this world-famed make of food 
products. -

Ajfeature that you will find as a selling point is the careful packing in tins or bottles. By a special 
.process all the tins are prepared so as to prevent the possibility of any detrimental effect on the fruit.

You safeguard your reputation, Mr. Grocer, by stocking foodstuffs of perfect purity and quality- 
tried and tested. You will find it the means of bringing many repeat orders—at good profit

ORDER TO-DAY

CHIVERS & SONS, LIMITED
FRUIT GROWERS, - HISTON, CAMBRIDGE, ENGLAND

For samples and quotations apply to the agents:—
THE W. H. MALKIN CO., LTD. FRANK L, BENEDICT & CO.

57 Water Street 144 Craig St. Weet
VANCOUVER, B.C. MONTREAL

(British Colombia end Alberta) (Canada and Newfoundland)

PURVEYORS OF 
JAMS, JELLIES AND 

CANNED ENGLISH FRUITS

by appointment

9
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MODERN OROCERT EQUIPMENT
Adds an air of distinction to your 
store—and

ATTRACT* THAOB.

The “Walker Bin" System
will save 25% of your floor space and 
also of your expense for skilled sales­
men.

Is this worth your consideration ?
We manufacture the best in show 

cases and refrigerator counters.
Write now for illustrated catalogue 

and estimates.

Wtlkar Bin & Store Fixture Co.,
LIMITED

Berlin, Ontario

mum.
■■ —_.—— Nm 4k ^he.aSk^a.
twk. m* Alta.: J.t Salt* In MMu. teat, 

nil* Man Ce. ilTsitw Strati 
Ht. a m atWM «m«.______ J ILHmLSK _________

SUS—ftlrtnil: « I. hitii.4 Wri,tt«.,»!. Hi.l.l.

TWO CENTS PER WORD
with a Want Ad. in this paper.

You can talk across the continent for two cents per word

Do You Handle
WHISKS?

Most broom manufacturers make a few whisks Juet 
to work up their short broom com, but we specialise 
on this line and each season visit the district where 
Whisk Corn is grown, selecting a number of the 
choicest crops to be used entirely in whisks. At 
present we are offering two lines at extra special 
value to the Jobbing Trade.

Write for samples.

8TEÏEI8-UEPIEB 00. Limited
PORT Elam, ONTARIO

NELSONS
Crystal 

"" Leaf
GELATINE
Unrivalled in the kitchen, 

cnn he obtained from
W. a PATRICK & CO.

St Paul St Montreal.
York St Toronto

10
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Packer’s
Celebrated
Chocolates

NEW IDEAS NEW BOXES NEW CENTRES 
NEW SERIES OF HIGH GRADE GOODS

Mr. J. P. Wright is now in Canada and 
will advise our friends prior to calling.

H. J. Packer & Co., Ltd., Bristol,
England

Three Very Popular Biscuits

P.F. SHORTCAKE GOLDEN PUFF PAT-A-CAKE (reg’d)
Delicious shortbread biscuits. Very light and flaky. Dainty shortbread squares.

About 32 to pound. About 42 to pound. About 60 to pound.
About 325,000,000 sold first year. Over 425,000,000 sold in one year.

AGENTS : British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Toronto—The Harry Horne Co., 309 and 311 King SL West, Toronto. 
Montreal—C. Fair all Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, SL John.

PEEK, FREAN & CO., Limited, Biscuit Manufacturers
LONDON ENGLAND

House
old enough to 

have a reputation i 
young enough to 

be abreast 
of the 
times V

ll
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BEANS and PEAS
White Haricot Beans 
White Pea Beans 
Rangoon Beans 
Large White Peas 
Split Peas 
New Zealand Butter

Rice 
Lentils 
Pearl Barley 
Pot Barley 
Pea Floor 
Potato Flour 
Honey

We hold large and carefully selected 
stocks of the above, and can offer the 
very highest qualities at moderate 
prices, delivered to any points in 
Canada. We solicit trial orders.

ROTHON & CO.,
23, St. Mary Axe, London, E.C. (England) 

Cables: “CHYLE, LONDON.”
(A.B.C. Cede. 6th Edition need.)

RED RIDING HOOD BRAND

51b.
SLIP
TOP
CAR

51b.
SLIP
TOP
CAR

Samples and Prices from

Maritime Province», Quebec, Manitoba, Saskatchewan 
and Alberta—W. H. Dunn, 386 St. Paul Street, 

Montreal.
Toronto—Lind Brokerage Co., 47 Wellington St. E. 
Ottawa—E. M. Lerner * Son», 11 York Street.
Britieh Columbia and Yukon—Kirkland â Boas, 312 

Water Street, Vancouver.

THE MARKET
Value ef Premises le Suctaatlng—but the value of perform­

ances la pretty well Sxed.
We do not sell 

electric coffee millsl 
and meat choppers! 
on the strength of 
what we are goto» 
to do, but on what 
we have done.

Let me talk egen-1 
cy to you. Thera I» 
a market In your 
dty for a high 
grade Electric, each 
es we produce. Why 
not arrange to se­
cure this business.
It would mean a 
nice revenue for 
yon at the expendi­
ture of only part of 
year time.
We alee maaadai 
tare heed mills, sad 
nlaetrla meat chop­
pers.

Mes Manufacturing Ce.. «» "wth 13rd It.. PMU..
AGENTS: Chase A Sanborn. Montreal ; The Cod villa 
Co., Winnipeg; Todhnnter, Mitchell A Co., Toron ta; 
dama» Tamer A Co.. Hamilton, Ontario: Kelly, 
Dongle» A Co., Vancouver, B.C.; L. T. Mewborne A 
Co„ Calgary, iita.

12
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ENGLAND’S MOST POPULAR SAUCE
. Ct^e’.s^

</■
is now selling freely over here—nearly all the leading grocers make a lead­
ing line of H.P., and obtain the full benefit of the money we are spending 
in advertising. Wouldn’t it be worth your while to stock

smm

N. C. BRAND CATSUP
Is Pure Sales Sure Profits Good
Jams Jellies Maple Syrup Mince Meat 

Gold Lined Tins Embossed Labels

NATIONAL CANNERS, LIMITED
Hamilton, Ontario

Sanitary Sectional Jar Cases
CREATE a demand for profitable bulk gooda. You know Just 

»a well as we do that jour customers are anxious to buy olives, 
pickles, brine and vinegar goods of all kinds; flab, etc.. In bulk 
because It’s cheaper. Here's a case that solves your problem of 
displaying these gooda attractively, effectively and sanitary. This 
case will sell goods for you because It Is doing It for others.

Capacity of Jars, 2 Gallons Each
Catalog of complete line free.
Write at once for our attractive proposition to “live wires" to 

represent us In Canadian territory. Many of our representatives 
clear over 13,000.00 a year.

Keren Manufacturing Company
5402-4|Windsor Ave.,lN. CLEVELAND. OHIO

SYMINGTON’S COFFEE ESSENCE
is the standard of quality and excellence. There is no other Coffee Essence to 
equal it. Made by the most expert coffee-cooks who devote their whole time 
and attention to the manufacture of Coffee Essence. The demand—fostered by 
continuous up-to-date advertising—is constant, and discriminating housewives 
everywhere insist upon having the premier brand.

GET FULL PARTICULARS. SHOWCARDS AND PRICES TO-DAY.

Thos. Symington & Co., Edinburgh and London
AGENTS:— Ontario—kfaaara. W. B. Bayley dt Co., Toronto. Quebec—Maura. P.
L. Benedict * Co., Montreal. Vancouver—Mesere. Shallcroaa, Macaulay di Co.

r. 1
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market I» ever three thousand miles long and entends from the peaeh 
belt to the Arctic Ocean. Manufacturers and merchants can net hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer is 
at the disposal of firms wanting agents or of agents wanting agencies. 

ONT A BIO. WESTERN PROVINCES. WESTERN PROVINCES—Continued.

If wanting car

Corn, Peas or 
Evaporated Apples

write us

W. H. MILLMAN A SONS
Wholesale Grocery Brokers 

Toronto, Ont.

ORR & McLAIN
Importers, Buyers 

and
Manufacturers* Agents

Domestic and Foreign Agenciee Solicited
507 Confederation Life Building, Winnipeg

H. P. PENNOCK A CO„
LTD.

Wholesale Grocery Brokers ds Manufac­
turers’ Agents,

WINNIPEG
We solicit accounts of large and progres­
sive manufacturer's wanting live represen­
tatives.

ESCOTT & HARMER
WHOLESALE 8N0CENV BROKER*.

COMMISSION MENONANTI
aad WANIHOUOEMEN

Head Office,
181 Baunatyme Ave., - WINNIPEG

■raaeheet
Regina, Calgary, Edmeutea

Westers Assets 1er
TAYLOR * PRINOLE

Write

NORMAN D. McPHIE
Grocery Broker

HAMILTON, ONT.

For Bargains in Split Peas, Pearl 
Barley, Canadian and imported 
small White and Lima Beans of all 
grades on the spot.

WESTER! DISTRIBUTORS LIMITED
Wholesale Commission Merchants, Cue- 
tame Brokers and Manufacturers' 
Agnate. Cere Distributed. Warehoused 
and Forwarded. Warehouse on Transfer 
Track. Business solicited. Our poeMeu 
la your opportunity.
Saskatoon - Western Canada

JOHN J. GILMOR A CO.
Wholeeele Manufacturers' Ageats aad Cem- 

m lesion Stokers
WINNIPEG. MAN.

Covering Manitoba. Sashatchswan and Alberts.
We can give special attention to a lew mere 
Brel claw lines. Domestic end rorslgh agendas 

solicited.

G. C. WARREN
Bex ISM. Restas

IMPORTER, WHOLESALE 
BROKER and MANUFACTURERS' 

AGENT.
'.Trade Established. IS Tears

Domestic h Foreign Agencies Sollcted

WATSON &TRUESDALE
Wholesale Oemmlsslea arihm end 

Mnaufnetarers' Agnate
WINNIPEG - MAN.

Demaetic and Foreign Ageaelee
Solid ted.

W. G. PATRICK & CO.
Limited.

Manufacturers* Agents 
and Importers

77 York St. - Toronto

Eastern Manufacturers limited
Man sfsetsrers' Agents,

Cover Northern Saskatchewan completely. 
The Jobbing trade In Saskatoon, Yorkton, 
North Bsttleford sad Prince Albert le vis­
ited dally. We want to represent yen la 
this large and growing territory.

H. G. SPURGEON
WINNIPEG

Wholesale Broker sad MaaataetmiW 
Ageet

Cnaadlaa, Brltisk aad foreign Ageadee
Solid tad.

W Cfceebwe of CommTo. Bag ISIS.

W. G. A. LAMBE & CO.
TORONTO

. Established 1885

SUGARS FRUITS

CAIDEU, NUTTING » PUB. Ltd.
lUmill

The Watters Initrift A lcsehcterer'i DittrBatlaf Ce.
Commission Brokers, Customs Brokers and 
Manufacturers Agents. Shipments stored and 
distributed. Bonded warehouse in connection. 
Your business solicited.
888 Ninth Awe. West-Oslgary, Alt».

The J.J. TOMLINSON CO.
WINNIPEG

Wkolasala Grocery Brokers.
OCien and Track Wsrvkonse.

18 Ale reader 8L & 
Cerrwpondence esltettnd eu demeette 
aad ferriga Uaaa

»

THE MARSHALL 
BROKERAGE COMPANY

S7 Dundee *t.. LONDON. ONT.
Wholesale Grocery Brokers. Felly 
equipped to aet as agents for Brit­
ish, Americas and Canadian grttmy 
linen. WRITE US.

HOLLOWAY, REID A CO.
Car. Vermillion Ave. and 8th St.

EDMONTON ALBERTA
Inserters and Menfaetarers* Ageats
Wa specialise la SUeaits aad Caadles

We are still epea fera few seed As sa sis I

FRANK H. WILEY
WNRU8AU COMMISSION REMNANT 

aad
RRMarr brrker

757-75» Henry Ars^ WINNIPEG

CONVENIENT, MODERN, 
WAREHOUSING

at Ottawa, tracks at the door, eewaee- 
tloe with steamers. Plmpreot Berios 
Bead Brea. Write for lew talas.

DounneK wAiuomne ce,
SBCI MUMw attest - - Ottawa

Wool lard à Starratt, Limited
MaaWastarers* Ageats. Wholesale

See hors aad Is, revises
Room 200, Bruner Block, First Stroet

West, CALGARY. ALBERTA.
DeameUeead Ferelgn Ageaelee »elleitod

RUTTAN & CHIPMAN
WHOLB8ALB OBOCBRT BBOUU

MAHUFACTUBBB» AGENTS 
fart Qmm Cuait Mata ItiDDt

Winnipeg Cinxli

14
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Manufacturers’ Agents and Brokers’ Directory
(Continued.)

T. A. MACNAB & CO.
ST. JOHN*» NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importera and exportera. Prompt aad 

careful attention to all business. High­
est Canadian and foreign reference». 
Cable addreaa: "Maenab,” St John's. 
Code»; A. B. C, 6th edition, and privets.

G. E. DISHER & CO.
WHOLESALE GROCERY BROKERS AND 

COMMISSION AGENTS
CANNED AND DRIED FRUITS, 

BEANS, SALMON
Vletwle VANCOUVER, B.C. Calgary

Cars continually loading for all cities in the West and Northwest.
Inland Revenue and Customs Bonds.

Our siding is on Q.T.P. and C.N.B., inter-switching with C.P.R. and Midland 
Railway. Cars distributed carefully.

FERGUSON BROS., Warahou—man,
123 Bannatyn» Av»., WINNIPEG, Can.

We have records in onr vaults covering ten years’ satisfactory service.

SHIP YOUR CARS TO
FERGUSON'S SIDING

Western Province»—Continued.

SIMPSON PRODUCE CO.
Winnipeg WHOLESALE ’ Man.

Produce and Provision Merchants 
Bakers' and Grocers' Specialties

Open For One or Two Good Lines
Trackage, Warehouse, Splendid Storage

LEADLAY LIMITED
332 Bannatyne Ave., Winnipeg

Commission end Buying Agents. 
Facilities for Stocking.

Ready to hoodie Foreign end

BRITISH COLUMBIA.

McLEOD & CLARKSON
Manufacturera' Agente and Wholesale 

Commission Agents
SSS-4 Cam Me M. Yaeeeever, B.C.

Can give strict attention to a few first-class 
Grocery Agencies Highest References.

O’Loane, Kieiy & Co., Ltd.
WHOLES*L« GROCERY BROKERS 

CAItRBD GOODS, DRIED FRUITS, BTC. 
CA1TKRD SALMON A SPECIALTY 

We cover Brltlek ColsnMs sad Albert* 
Heed Office - - Vancouver, B.C.

Reference : The Bask ol Montreal.

Have You Had 
Your Sample?

There is a package of that 
highly popular

WHITE DOVE 
COCOANUT

Awaiting your enquiry. 
Free for the asking.

We want all to know that we 
are the leaders. Very few 
don’t

Do It Now.

W. P. Downey
MONTREAL

The CAMPBELL BROKER ABE CO.
■seefschwere* Aieels sed C—liri— Irekin.

We hare onr own warehouse and trackage. Shipments 
stored and distributed. Can give special attention to 
a few good agencies.
167 Beatty Street Veneeever 6. C.

The CHAMBERLAIN-DOWNEY
Company, Limited.

QUEBEC.

L. EMILE GABOURY
Manufacturers' Agent aad Ceasatlsolea 

Merchant.
SSS et. John St., QUEBEC, CAN. 

Correspondance solicited with brokers or 
manufacturers looking for a reliable rep­
resentative. Can furnish beat of refer­
ences.

Wholesale Jobbers A Manufacturers' A seuls. 
Grocery. Confectionery and Tobacco Specialties. 

Correspondence solicited on Domestic and Forcisn
Lines.

TRACKAGE AND WAREHOUSE. 
1S14 Homer Street, Vancouver. ». C.

When writing advertisers, kindly 
mention having seen the ad. in this 
paper.

FIREPROOF WAREHOUSE
We solicit your bueineee for Storage 
and as Forwarding Agents.
The FIREPROOF WAREHOUSING 

00., LTD., London, Canada.

MATHICU’B

NERVINE POWDERS

Mathieu’s Nervine Powders
are a simple but effective remedy 
in all forms of headaches—a reme­
dy which every merchant can re­
commend as a quick and sure 
cure.

Try Mathieu’» Nervine Powder» 
yourself at our expense as per cou- 
pon attached, if you don’t know 
them and are a sufferer from head­
aches.

As a remedy for colds and bronchial troubles Mathieu’s Syrup of 
Tar and Cod Liver Oil has become famous and this sister preparation 
—Nervine Powders—is rapidly winning its way.

The
J. L. MATHIEU CO.

Please send regulsr box of Mathjeo's Ner- 
o the following address : —

Sherbrooke, P.Q.

vine Powedrs to
Name...................................................
With (Name of firm) ........................
Street ....................................... .. ...
City or town ................  ........ Prov.

16



THE CANADIAN GROCER

Brand

“Canned Goods
have stood the test for years. Book your order now for 
new pack at 2jc. per dozen below Canners* opening 
prices. 100% delivery guaranteed.

'Phone Numbers—462 Long Distance. Free to Buyers: 3595, 3596, 3597

II

THE SION OF PURITY 3598 Order 'Phones. 748 Shipping Office.

BALFOUR, SMYE & CO. Wholesale and 
Manufacturing Grocers HAMILTON

THE ITGREGO BAG HOLDER

NO HOLE PUNCHING
or any extra trouble whatsoever, in putting the bags 
in the McGREGOR PATENT BAG HOLDER. The 
bags are simply laid in the top with the various sizes 
all available for quick service. Prompt service im­
proves the trade.

SeUlae Agent, for Canada:
KILGOUR BROS.

11 -S Wellington St. W.,Toronto
O. P. McGREGOR 

Patentee and Manufacturer 
411 Spadina Ara.» Toronto

For
“Green Mountains” “Delawares”

or other varieties of

POTATOES
FOR SEED OR TABLE USE

Bags or bulk in earn Write or Wire

CLEMENTS COMPANY, Limited
ST. JOHN N. B.

D. & J. McCallum
Perfection Scotch

Whiskey
One of the most widely advertised Scotch Whiskies 
of the day. McCallum’s Perfection Scotch is dis­
tinctive in flavor, and is noted for its mellowness 
of age. It does not have that “smoky” taste of 
most Scotch whiskies.

Stock McCallum’a Perfection
wm. e. McIntyre, limited

SS WATER STREET
Goooral Agent

ST. JOHN. N.B.

Buy

TEA LEAD
(Best Incorrodible)

“ PRIDE OF THE ISLAND” Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address, "Laminated," London. L1MEHOUSE 
A.B.C. Codes used 4th * 5th Editions LONDON, E., Eng.

Caaadiaa Aseate I
HUGH LAMBE * CO.. TORONTO 
J. HUNTER WHITE. ST. JOHN. N.B. 
CECIL T. GORDON. MONTREAL

RICE’S SALT
" r/ie Salt That• All Salt"

Pure Salt to the very last grain, uniform 
and of superior quality. Send for a trial 
order and prove for yourself that Rice’s is 
all we claim it to he.

Write for prices. Prompt Shipment

THE NORTH AMERICAN CHEMICAL CO., Ltd.
CLINTON, ,i. ONT.

BUY

STAR BRAND
Cotton Clothes Lines

• AND

Cotton Twine
Cotton Line# are as cheap as Steal or Manila and 

much better
For Sole by AU Wholesale Dealer.

SEE THAT YOU OET THEM
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THE
Granulated

CANADIAN
STANDARD

99ii% to 100% pure Cane Sugar OF QUALITY

GILMOUR’S
ANTISEPTIC 

HAND CLEANER
10c. Price is Right 10c.
If you secure » sample you cun easily Judge our claim 
—lest GILMOUR’S has now assumed the lead In every 
respect, even If the price Is lower.
Specially prepared so that no Injury can be done to the 
hands.
excellent for cleaning bath tube, pots, pane, etc. 

AGENTS CORRESPOND.

G1LMOUR SOAP COMPANY 
MONTREAL

The Lower Shelf
Near Your Hand

That's the place 
for BOVRIL

It’s a ready seller. 
QUALITY backed up 
by customer-producing 
advertising makes it a 
steady profit-winner.

ONLY THE BEST THAT’S IN BEEF GOES 
INTO BOVRIL.

BOVRIL LIMITED
MONTREAL

STUART’S HIGH CLASS 
MARMALADES

Stuart ’■ Pure Grape Fruit Marmalade, s new 
specialty which is selling rapidly.
Stuart’» Pure Orange Marmalade, a produet of 
exceptionally good flavor. The result or the appli­
cation of scientific principles in the process of 
manufacture.
Both lines yield excellent profits.

Stuart Limited
SARNIA, Ont.

THEY’LL LIKE THE TASTE — 
YOU’LL LIKE THE PROFITS

Every sale of Banner Brand Jama, Jelllee or Marmalades 
means a pleased customer. There being absolutely no 
preservatives used In their manufacture—Just the pure, 
luscious fruit and beat granulated sugar.

mm\

JAMS, JELLIES and MARMALADES
comply with every requirement of the Pure Food and 
Drugs Art of Canada. The parity and dellrlonaneue 1» 
appreciated by the people, while the p roll ta and sales are 
appreciated by the dealer.
Put up In 12 os. glass Jars, 2. 6 and 7-lb. geld lacquered 
tin palls, and 80-lb. wooden palls.
Onr prices are unequalled for the quality.

LINDNER & BENNER
370 DUFFERIN STREET

Phone Park 2983
REPRESENTATIVES I

The Am B. Gerdee Ce.. T
WESTERN AGENTS I 

W. L. McK.asl. A Ce.. Grocery Brokers 
Wlieipei. Regies. Calvary end Edmeetee

TORONTO
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Japan Teas
We are now taking IMPORT ORDERS for new season’s, but se­
cure a few lines of last season’s on the spot while they are available.

FURUYA & NISHIMURA
MONTREAL NEW YORK CHICAGO

Flysac Flycatcher
More profit—more ealee then with 

any other.

70 Ceats per Be* ef SO Flee#* 
•11.76 per 1000 Pleees

Hermetically sealed. No leakage. 
Covered evenly with gum. w‘< \5

HODGSON SUIINE* CO.
LIMITED

HONTIEAL
Agente lor Quebec. Ontario. New 

Brunswick, Nova Scotia and Prince 
Edward Island.

THE WILLIS DISPLAY STAND
will double year ealee en green 
vegetables and double year pre- 
Ste en these sales.

Each tray revolves Individually. 
The wire meet In the shelves In* 
sures perfect ventilation and pre- 

■ vents decaying. The mist ma- 
chine throws a fine spray which

■ keeps the vegetables fresh and
■ clean, giving them an Inviting 

appearance.
^^■1 Write to-day for complete de- 

ecription.
Let ns show yen hew this stand 

Is working ter hundreds of 
dealers.

I WILLIS MFG. CO.
GALESBURG, ILL. 

H Wholesalers or Jobbers: write 
ter agency preposition.

OUR ADVERTISIRO CAMPAION STARTS SOON- 

ARE TOU READT TO MEET THE DEMAID

A fac-similé of our 24 sheet poster. In several colors; size 21 
feet long, 9 ft. 3 in. high.

Will soon be on the billboards, from coast to coast
PACKARD'S “SPECIALS” ARE MONEY MAKERS FOR YOU

L. H. PACKARD & CO., LIMITED
MONTREAL

LOOK

OVER

YOUR

STOCK

SEND
FOR
OUR

ILLUSTRATED
PRICE
LIST

is
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TEES & PERSSE UMITED
Manufacturers, Agents 

and Warehousemen

WINNIPEG WAREHOUSE

SASKATOON WAREHOUSE

For twenty-seven years we 
have been represented in 
Western Canada by

TEES & PERSSE LIMITED
Their warehouses at

Fort William 
Winnipeg 

Regina 
Moose Jaw 

Saskatoon 
Calgary 

Edmonton
are stocked at all times with 
our wares f MOOSE JAW WAREHOUSE

REGINA WAREHOUSE

Matches, Woodenware, 
Fibreware, Washboards, 

Wrapping Paper, Paper Rags, 
Printing Paper,

Paper Cutters, etc.

theE.B.EDDY CO.

LIMITED

Their operations extend

"From the Great Lakes to 
the Rockies,"

Tht E. B. Eddy Go., Limltid
Hull, Cassia 

1»
'CALGARY WAREHOUSE EDMONTON WAREHOUSE
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Every

Has Use for 
Arrowroot !

Day by day hundreds of people are 
learning the wonderful food proper­
ties of St. Vincent Arrowroot. Large 
manufacturers of biscuits and choco­
lates find that their products which 
contain this popular food are the 
choice of consumers.

% X-

ST. VINCENT 
ARROWROOT

can be made up info so many and so 
delightful dishes that its popularity 
is easily explained. Medical science 
is loud in its praises of St. Vincent 
Arrowroot as a dish for infants and 
invalids, because it is so strengthen­
ing and easily digested.
You have but to acquaint your trade, 
Mr. Grocer, with the fact that you 
have St Vincent Arrowroot and you 
can be sure of a steady sale. There’s 
good money in it, too.

Write the Secretary for information and samples.

St. Vinoent Arrowroot 
Growers’ and Exporters’ 

Aosoeation
KINSSTOWN, - ST. VINCENT. B.W.I.

<*A0!

The “Pleases” of 
E. D. S. Jams

“E.D.S.” Jams “please” the grocer, who 
by selling and putting to the front theee 
lines, builds up for himself a strong trade 
and assures himself of a good margin of 
profit
“E.D.S.” Jams “please” the customer who 
enjoys their delicious flavor knowing that 
he is eating the finest selected fruit free 
from any preservatives or coloring matter. 
Quality is the highest Purity is the feat- . - 
ure in all E.D.S. products—Jams, Jellies, 
Marmalades, Catsups, Grape Juice, Pork 
and Beans, Etc.
See Government Bulletin No. 244 and 
satisfy yourself as to the quality and purity 
of E.D.S. Jams.

Made only by

E. D. SMITH
WINONA, ONTARIO

AGENTS:—NEWTON A. HILL, 
Toronto; W. H. DUNN, Montreal; 
MASON A HICKEY. Winnipeg;
R. B. COLWELL, Halifax, N.S.;
J. GIBBS, Hamilton.

ASEWTS: Wallace Aedenea. 41 Welllagtie It. Tereete 
L N. Wllea, Maelltee. Cauda

7731
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Add $5.00 to Y our Weekly Salary

DO you want to increase your salary by at least $6.00? If you do, we can help you. 
We want to engage the services of a large number of wideawake, energetic repre­
sentatives. No matter what size your town may be, there is plenty of opportunity 

for a circulation representative of the Mae Lean Publishing Co. to earn $5.00 every 
week, in addition to his present salary.
The work is pleasant and does not require experience. You can devote your spare hours 
to it without interfering with your present occupation. If you are enterprising and 
intelligent, you will make the work very remunerative.
Leaving aside the cash profit, the handling of Mac Lean’s Magazine by our methods is 
a proposition which will appeal to anyone, because it teaches salesmanship.

The MacLean Publishing Co.,
143-149 University Avenue, - TORONTO, Ont.

Not an Enterprise for the
“Quitter”

Ç “ If there is one enterprise on earth," says John Wanamaker, 
“that a ‘ quitter * should leave severely alone, it is advertising. 
To make a success of advertising one must be prepared to stick 
like a bamacleTon a boat’s bottom.

<1 “He must know before he (begins it that he must spend 
money—lots of it.
f| “ Somebody must tell him that he cannot hope to reap results 
commensurate with his expenditure early in the game.

4 “Advertising does not jerk; it pulls. It begins very gently at 
first, but the pull is steady. It increases day by day and year by 
year, until it exerts an irresistible power."
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Every Time a Figure 
is Copied There is 
Chance for a Mistake
When an entire account is copied, chances 
of mistakes and loss are increased still 
further.
Do you realize how your business is en­
dangered by losses and disputes through 
mistakes that may occur when 100 or more 
accounts are copied.

THE McCASKEY ACCOUNT SYSTEM

keeps your accounts totalled to the minute 
with one writing, made at the time when 
purchase is made.
The McCaskey Account System keeps 
close tab on all your credit customers, 
checks long running accounts, improves 
collections, saves disputes, accounting wor­
ries and late hours over unbalanced ac­
counts.
Get some McCaskey literature, it is inter­
esting. Sent free on request.

Manultaoturcra a r " Suroty " Carbon Back 
Countar Chock Bookm.

the DOMINION RESISTER C».
LIMITED

TORONTO ONTARIO
Trefferd Dark, Manchester, lag.

The Largeet Manufacturer• of 
Carbon Coated Sateebooke In 
the World.

•

Skewi»g Electric Recorder end
Cash TUI

Conforms to 
the Government’s 

Standard
HIRRIFF’S True' Vanilla con­

forms to the standard of the 
Dominion Government’s New Pure 
Food Law which is now in effect.
In fact, we are pleased to state that

Shirnffs
True 

V anilla
is stronger than the 
Government’s 
Standard for pur­
ity. It is absolutely 
pure, being the ex­
tract of the finest 
Mexican Vanilla 
Beans.

So far the Pure 
Food Law only fixes 
a standard for Va­
nilla and Lemon 
Extracts. But you 

can depend on all Shirriff’s Ex­
tracts being high-class — well 
worthy of your strongest recom­
mendation.

Look up your stock of Shirriff’s 
Extracts. Perhaps some lines are 
getting low. And now that the 
Pure Food Law is in force, the de­
mand for absolutely pure Vanilla 
and Lemon Extracts will be greater 
than ever.

Imperial Extract Co.
Steiner and Matilda Streets

Toronto

I ^\l

22



I\\T'
THE CANADIAN GROCER

A Bargain.
Jj^JOBODY but the leader of a forlorn hope 

dare come between a woman and a 
bargain. Just drop a hint that

GIPSY
STOVE GLOSS
is a real Black Lead bargain—it’s enough 
—you make a bargain sale, and after, should 
you ever be tempted to offer something 
“just as good,” well—it’s your risk.

(CANADA)
LIMITED.HARGREAVES,’

33 Front Street E., TORONTO.

They Simply Can’t Resist
trying a jar of the delicious Cairns’ Scotch .lams, Jellies 
and Marmalades when they see a display of these tempt-

i n g 1 y delicious, 
pure fruit pro­
ducts. The first 
sale is followed by 
repeats. Cairns ’ 
products sell on 
sight.
■r Roy.I Warrants 
of Appointment to 

HIS MAJESTY 
KING GEORGE V.

HIS MAJESTY 
THE KING of SPAIN 
HER ROYAL HIGH­

NESS THE 
CROWN PRINCESS 

OF SWEDEN 
aad fer U years 
TO HER LATE 

MAJESTY
QUEEN VICTORIA

Alexander Cairns 
& Sons 

Paisley, Scotland 
Canadian Agsnts :
Saewdoa A Ebbltt 

Montreal
McLeod * Clarkson.

Van

ROYAL
SALAD DRESSING

belongs to all 
Seasons, but 
just now, look 
up your stock 
and be ready 
for the specially 
big demand of 
Spring and 
Summer.

The Horton-Cato 
Mfg., Company

WINDSOR ONTARIO

ADS *-» SALES
A Study of Advertising and Selling from 
the standpoint of the New Principles of 
Scientific Management.

By Herbert N. Caison.

An Invaluable Book for the Manufacturers, 
Sales Managers, Salesmen, Etc.

This is the first book which has attempt­
ed to apply the principles of Scientific 
Management to the Problems of Sales 
and Advertising.

Cloth-bound, Limited Edition, 167 page*.'

Sent Postpaid on Receipt of $2 to any Address.

Technical Book Department

MacLean Publishing Co.
143-149 University Avenue, Toronto
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It is one thing to make Paper Bags 
that are occasionally good. It is quite 
another thing to make them so that 
they are not only always better than all 
other makes of Bags, but always of un­
varying goodness.

The name “CONTINENTAL 
GERM PROOF” stamped on each 
package, means that if a million pack­
ages of “CONTINENTAL GERM 
PROOF BAGS” were placed before 
you, you could choose any one of 
them, confident that every Bag in that 
package would be as good as the best 
paper bag ever manufactured.
Tin Continental Bag & Paper Co., UiRltnd

Exclusive Manufacturers of
Automatic Opening GERM PROOF Rolnferood Bottom Paper Bago

OTTAWA ONTARIO
DISTRIBUTORS :

ONTARIO: The Vcktorin Paper A Twine Ce„ Ltd* Toronto; 
Walter Wood» t Ce.. Hamilton; The Davidson A Hay, 
Ltd., Toronto; The Tonne Co., Ltd., North Bay and 
Sndbnry.

MARITIME PROVINCES: Thomas Flaaaean, Halifax. N.S. 
MANITOBA. ALBERTA AND SASKATCHEWAN : Walter 

Woods Jk Co.* Winnipeg.
BRITISH COLUMBIA; Smith, Davidson A Wright, Van­

couver, B.C.
MONTREAL AND QUEBEC; The Continental Bag A Paper 

Co., Limited, 4*7 St. domes St„ Montreal.

YOUR CUSTOMERS KNOW 
THAT HEINZ QUALITY 
MEANS HIGHEST QUALITY 
IN FOOD PRODUCTS

They know, furthermore, that they 
can get their money back if any of

HEINZ 57 VARIETIES
PURE FOOD PRODUCTS

ever fail to please in any way.
They have confidence in the goods, 

and that’s why the demand for Heinz 
foods is constantly increasing.

Did you ever stop to think how much 
you benefit by that established de­
mand 1

H. J. Heinz Company
24

Ire the Matches You Handle 
Up to What They Should Be?
If your stock of matches is not 
diminishing as rapidly as it should 
there must be some reason for it. 
Find out what the cause of dissat­
isfaction is, and then remove the 
cause. The best way to remove this 
is to stock the

DOMINION SILENT MATCH
----- this match does not sputter or
spark and is a sure lighter. The 
stems are made of best selected 
wood and do not break by the mere 
touch.

Dominion Matoh Co., Limited
DESERONTO, ONTARIO

REPRESENTATIVES.
The Canada Brokerage Company, Limited, Toronto, Out.; 

The A. Macdonnld Co., Winnipeg, Man.; J. B. Renaud A Co., 
Quebec, Que.; J. A. Tilton, St. John, N.B.; Kelly A Douglas, 
Vancouver, B.C.; Rithet A Co., Ltd., Victoria, B.C.; Wilson 
Bros., Victoria, B.C.; Halloway, Reid A Co., Edmonton, Alta.; 
McKelvie A Stlrrett, Calgary, Alta. ; The Wlgle Specialty Co* 
Saskatoon, Saak.

vj IN10 N ;

SILENT
MATCH.
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Ç.EV,
OXFORD

BLUE

11 lY

KEEN’S OXFORD BLUE is known and appreciated where the cleanest and 
whitest washing is done, and is to-day the favorite of the modern housewife, 
as it was the choice of her parents and grandparents.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY
403 St. Paul Street, Montreal 30 Church Street, Toronto

Agent» for I the Dominion of Canada

Hits the Public 
Taste

The aggressive grocer gives this reli­
able quick-selling line every promin­
ence because he has found that it just 
“hits the public taste.”

You’ll find it pays to handle “Crown 
Brand.” It’s the Syrup that guarantees 
“repeats.”

The (anada Starch (o.
----- I LIMITED X—'

MANUFACTURERS OF THE

Edwardsburg'Brands
Works. Cardinal w Brantford. Ont

HOW IS YOUR STOCK OFJ
“CROWN BRAND” CORN SYRUP?



Convention Tickets are Good for Ten Days
Grocers Going to Toronto for O.R.G.A. Convention Week After Next May Have 
From April 12 to 21 at Cheap Fares—Discussions on Trade and Legislative Ques­
tions Worth Anyone’s While—Women Folk Are Wanted Too as Well as the 
Clerks.

THE TIME.—April 16 and 17.
THE PLACE.—King Edward Hotel, 

Toronto.
THE OBJECT.—To bring together at 

the first convention of the Ontario Retail 
Grocers’ Associations, the retail grocers 
of Ontario to discuss trade matters and 
conditions and to rub shoulders with one 
another in an exchange of opinions in so 
far as the betterment of the trade is con­
cerned.

Although the convention lasts for two 
days only, Wednesday and Thursday, 
convention tickets will be good for a - 
much longer period. Secretary W. C. 
Miller has requested The Grocer to an­
nounce that tickets are good going to 
Toronto from April 12 to April 17, both 
days inclusive and good returning any 
day after the convention up to April 21, 
inclusive. This means that any one who 
so desires may have a 9 or 10 days’ so­
journ in Toronto and 7 or 8 days apart 
from the convention to devote to private 
business and pleasure.

Vising the Certificates.
All certificates must, however, be vised 

on the last day of the convention, April

17 so that as soon as members arrive on 
Wednesday or Thursday morning their 
certificates should be handed over to the 
secretary to be filled out. The viser will 
be there on Thursday to redeem them.

The secretary also requests the gro­
cers to bring their wives along. They 
will also be able to get tickets at con­
vention rates, and the wives of the Tor­
onto members will see that they have a 
good time. Clerks, too, are invited as 
there will be much of importance dis­
cussed from their standpoint.

The convention will be held in one of 
the artistically decorated and commodi­
ous rooms of the King Edward Hotel. 
This is centrally located in the down­
town district as shown by the accom­
panying diagram and is an exception­
ally good location, being close to all the 
tip-town railway ticket offices and all 
street railway lines.

Good Entertainment Provided.
The entertainment for the visitors will 

include, as previously announced, trips 
through some of the large local factories, 
which, in itself, will be well worth the 
visit. The convention committee of the

Toronto R.G.A. have waited on the 
Board of Control and the city will help 
with the entertainment.

So that all things considered, there is 
going to be a highly profitable and en­
joyable time for everybody.

Secretary Miller has sent out many 
invitation cards, but it is impossible to 
reach everybody—all are to come along 
anyway, he says.

• • •
Advance Notes by the Secretary.

The Souvenir buttons will be ready 
soon.

Remember the slogan, “Ontario Asso­
ciation expects every grocer to do his 
Duty.”

Toronto retailers are urged to be pres­
ent on both or one of the days.

The Question Box is going to prove a 
winner right from the start. Send the 
questions in advance.

“Put on your old grey bonnet,” if 
you have to, but be on hand.

A well-run business can well afford 
the proprietor a few off days. Take ’em 
week of the convention.

Between three and four hundred gro­
cers wanted—be one of them.

Diagram showing the down town sec­
tion of Toronto Including Union Station, 
King Edvard Hotel, the three railway 
ticket offices, and the principal street*. 
The band pointa to the King Edward 
Hotel, the headquarters of the Con­
vention.
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Canned Goods Weak in the United States
National Movement to Create Greater Interest in These Goods Among Oonstun- 
ing Public—Quality of Canned Products Shown to be of High Standard—Some 
Opinions of Prominent People on Their Value.

Our neighbors to the south of us are 
having a big time this week in the mat­
ter of cannèd goods. This is known as 
Canned Goods week all over the United 
States and when the sun sets on Satur­
day night there will be a great many 
more empty cans in the ash heaps than 
one week ago.

There has in the past been consider­
able prejudice in all countries against 
goods in cans which has undoubtedly 
had a detrimental effect on sales. Late­
ly, however, this has been gradually 
wearing away. Manufacturers to-day 
are taking greater pains with the qua­
lity of their goods and a merchant can 
pretty nearly bet his last dollar on the 
soundness of the goods in a can put up 
by a reputable manufacturer, if that 
can has been properly stored and kept 
free from excessive moisture.

The movement in the United States 
this week has been promoted by a spe­
cial committee composed of men in dif­
ferent sections of the trade and is a na­
tional co-operative effort to familiarize 
consumers with the ‘ ‘ wholesomeness, 
excellence and economy of canned foods, 
thereby increasing their sale and use."

Giving it Wide Publicity.
One form of publicity used by this 

committee was the publication of a news­
paper containing extracts from letters 
and addresses given by prominent men 
and women of the United States con­
nected with the pure food question, the 
army, the manufacturing and retailing 
interests, etc. It also contains dozens 
of recipes the consumer may use for 
baking in which canned goods appear. 
To this day there is a certain preju­
dice in the minds of many customers 
against canned goods and it lies chiefly 
with the retail dealer—the man who 
comes face to face with the consumer— 
to remove this prejudice. What some 
of the prominent personages of the 
United States say about these food­
stuffs will therefore be of interest and 
value to the retailer in selling his can­
ned goods, stocks of which this year are 
rather large with some lines.

What Woman Writer Thinks.
Marion Harland is known in Canada 

as well as in the States as a logical writ­
er on pure food stuffs in the magazines. 
Here is one of her statements :—

“I had written for perhaps ten 
years warning American women 
against canned foods. I said, pnt 
them up at home or go without them. 
I beg them now to use canned foods.

We are proud to have them on our 
table. ’ ’

Canned Goods in War.
Brig.-Gen. Henry G. Sharpe, Commis­

sary Dept, of the U.S.A., says:—
“These canned goods were essential 

to the subsistence of the troops, in 
the Phillipines who were scattered 
through the Islands and subjected to 
unsanitary conditions and surround- 

zings. But the general health of the 
army there, especially during cholera 
and plague epidemics, when canned 
goods were principally used, was prim­
arily due to the variety and whole­
someness of the canned goods sup­
plied ; which shows that the army may 
depend upon canned foods under all 
conditions of service without fear that 
the health or physical powers of the 
troops will suffer.”

Dr. Wiley’s Views.
Dr. Harvey Wiley, the famous worker 

for pure foods, and until recently head 
of the health department of the United 
States, gives this opinion :—

“The canned food industry, more 
especially that portion of it represent­
ed by the National Association, has 
been foremost among the food indusr 
tries in its endeavor to improve their 
output by the selection of good mate­
rial, by sanitary factory methods, the 
improvement of the quality of the 
container and the abolition of the use 
of preservatives. While there are 
still undoubtedly many small canner­
ies where these ideals are not at­
tained, the trade as a whole has fall­
en into step with the work under the 
pure food law. For seasons of nat­
ural shortage, for periods, places and 
times when fresh goods are not avail­
able, the canned goods fill a most im­
portant place in the modern dietary, 
and the wholesomeness, palatability 
and conveniences of the products are 
in most instances unquestionable, and 
under modern conditions of life they 
are filling a larger and larger need.”

Free From Contamination.
“Canned food above all other food 

is kept clean and free from the conta­
mination to which less well protected 
foods are exposed,” states Stephen 
Hart, a canner of Eureka, HI.

“After the food is pnt into cans, 
sealed air tight and sterilized by 
heat, you may ship the cans as far as 
you like, stack them in warehouses

or display them in store windows, 
but everywhere and all the time the 
air-tight can keeps the food clean.

“Canned food is necessarily kept 
clean.

“Modern canning factories not only 
put up fresh, clean food, but the can 
itself is first sterilized by washing 
with live steam before the food goes 
in.

“After the fruits, vegetables or 
other products are put in the can, the 
can is sealed air tight, and it is then 
that the food is cooked. The sealed 
cans with fresh food inside them are 
put into retorts and cooked at a high 
heat and under steam pressure till 
the contents are sterilized.

“The can is never opened after 
cooking until it is opened in the kitch­
en of the consumer, miles away and 
may be months later, but it opens up 
almost as fresh and tender as the day 
it was taken from the field. Surely 
few other kinds of food are so care­
fully preserved for the consumer.” 
Why should not the trade in this coun­

try get together to promote a similar 
propaganda f The results of such a 
campaign are not only direct but perma­
nent and would work out to the lasting 
advantage of the entire trade.

U.S. DUTY ON CANNED FISH.
The Customs Court, Washington, 

U.S.A., recently decided a herring and 
mackerel case, which, if accepted as a 
precedent for 4,500 similar pending 
cases, will cause the Federal Government 
to surrender $1,000,000 in duties and ma­
terially reduce the tariff on certain im­
ported canned fish. The court held that 
herring and mackerel in bouillon, in to­
mato sauce or soused and placed in tins 
were within the meaning of the tariff 
law pickled or salted herring and mack­
erel, the herring being dutiable at one- 
half cent, per pound and the mackerel 
at once cent. The Government main­
tained that they were fish in tins du­
tiable at 30 per cent, ad valorem.

The occasional big sale is a satisfac­
tory one to make, but the constant pro­
cession of small sales is what makes up 
the day’s business.



Parcels Post to be Introduced into Canada
So Declares the Postmaster-General in House of Commons—To be Modelled 
After System in United States, Which Means That Zone Plan Will he in 
Vogue—Dealers Should Get Beady To Take Any Benefits That May Accrue—
The Danger of a Flat Bate System.

That parcels post in Canada in some 
form or other is a likelihood before 
many months have passed may be seen 
from the following despatch sent out 
from Ottawa this week:—

“Ottawa, March 31.—Following his 
announcement made in the House 
some weeks ago, the Postmaster-Gen­
eral gave notice to-night of bills ‘re­
lating to the parcels post’ and ‘to 
provide for more advantageous con­
ditions for telegraphic communications 
between Canada, the United Kingdom 
and other parts of the British Em­
pire.’

“Mr. Pelletier has been studying 
the parcels post question and the pos­
sibilities of improving cable relations 
for the past year. He is not ready 
yet to outline the legislation which 
he intends to introduce, but it is 
known that the general plan decided 
upon is that of the zone system, as 
adopted in the United States. The sys­
tem will be operated on a progressive 
scale, the rates being adjusted accord­
ing to distances of, say, 60 miles, 160, 
and so on. The department is work­
ing out the details with a view to the 
protection of the retail merchants at 
home. The success of the proposed 
system depends to a great extent upon 
the arrangement to be made with the 
railways and other transportation 
companies, and this phase of the ques­
tion is being worked out now between 
the department and the transporta­
tion companies.

Will Adopt U. 8. Feature.
“The department has been closely 

watching the operation of the new 
parcels post law of the United States,

and at an early date asked for a re­
port of the working of the system. 
With this report in their possession 
they will be in a position to adopt 
such features of the United States 
law as are applicable to the somewhat 
different conditions of Canada, while 
avoiding any mistakes which may 
have been made on the other side. 
The 14,000 postmasters in Canada 
will become agents of the parcels post 
delivery, and the benefits of the sys­
tem will be extended to those points 
not now reached by the express com­
panies.

“Since the inauguration of the 
United States parcels post system the 
Canadian department has had to 
handle an immense amount of parcels 
post matter which has come into Can­
ada, and has had no benefits in return. 
With the system of parcels post in 
operation in Canada this unfavorable 
situation will discontinue.”

Prepare to Get the Benefits.
It will, therefore, be seen from the 

above that the Government intend doing 
something definite soon in the matter of 
parcels post. So it is about up to the 
retail trade to study the system closely 
and make the most of it when it does 
come. The one redeeming feature is 
that it will be based on the zone system 
of the United States, which was de­
scribed some time ago in this paper. 
The retail trade should insist that there 
be no flat rate system. This would give 
the mail order houses a strong lever in 
drawing money out of every community 
of the country, no matter how far dis­
tant from location of those houses. The 
zone system, on the other hand, con­

afiw --'V

This cartoon Indicates that the 
.Parcel Post system In the 0.8. 
has not proven the cure*U for 
the high coat of living as was 
expected by many.

Consumer—“They told me you would help 
me to carry my load.”—Cleveland Leader.

fines trade at the low rates within short 
distances.

The zone plan, however, may be the 
thin edge of the wedge in so far as the 
flat rate system is concerned. This is 
something the trade should strongly 
guard against, as it would undoubtedly 
be playing into the hands of the big 
mail order houses.

| Twenty Years Ago
1 IN THE _

Following items appeared in The Can­
adian Grocer, of April 7, 1893:—

“The first cargo of salt for the 
season, arrived at St. John, N.B., 
Monday.”
Editorial Note.—With April here 

again navigation will soon be open on 
the Great Lakes. The opening is due 
on April 16 this year.

• • a

“When the item to meet ex­
penses, under the Adulteration of 
Food Act was reached in the House 
last week, Sir Richard Cartwright 
suggested that in view of a possible 
invasion of cholera skilled officers 
be instructed to inspect samples of 
water throughout the country. The 
Controller of Inland Revenue said 
he would be glad to act upon Sir 
Richard’s hint.”
Editorial Note.—The Adulteration Act 

we shall always have with us, but above 
item indicates what Father Time does 
with our legislators.

• • •

‘ ‘ Montreal receipts of maple 
syrup have been small, what little 
there is offering is selling at $1 per 
gallon. New maple sugar in a small 
way has sold at 8c to 8Vfec.”
Editorial Note.—New maple syrup on 

the same market to-day costs about the 
same price as 20 years ago.

VERY VALUABLE PAPER.
The MacLean Publishing Co.

Gentlemen.—Enclosed please And $2.00 for 
subscription to the Canadian Grocer for the 
year 1913. I am sorry to have delayed In 
sending this, but It has been overlooked.

I And It a very valuable paper, and should 
not like to be without It while In business.

M. L. NIEDBR8TADT.
Regina, Saak.
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WILL HISTORY REPEAT ITSELF?
Every grocer who attends the convention of the On­

tario Retail Grocers’ Association on April 16 and 17, 
will go home with a better knowledge of his life's 
work. He is going to know more about the character of 
the conditions in the trade because he will meet many of 
his fellow-men and get their thoughts and ideas on an 
exchange basis.

Conventions of this character cannot be too strongly 
emphasized. Some of the best and most successful deal­
ers in Ontario will fee there. Every grocer has some 
knowledge that no one else possesses, and if it were 
only spread, the trade would be that much better. The 
convention is one of the places where this knowledge 
can be distributed. The trip will be pleasant, profitable 
and educative. It will broaden one’s .visions, make him 
a better merchant and a better citizen when he returns 
again to his own field of endeavor.

So let every grocer who can, member or otherwise, 
be on hand. “The Association expects every grocer to 
do his Duty,” is the slogan, that duty being to attend. 
Horatio Nelson enthused his followers at Trafalgar with a 
similar call. Will history repeat itself? It is np to you.

PAID ATTENTION TO MERCHANTS.
The opposition which the retail merchants of Canada 

made against a flat rate system of Parcels Post, has evi­
dently borne fruit. The Postmaster-General in announc­
ing a bill on this subject at the beginning of the week, 
stated that the retail trade would be carefully taken into 
consideration in the drawing up of the bilL

This is understood to mean that there will be no flat 
rate system for the entire country. We will likely there­
fore have our Parcels Post on the zone plan which is cer­
tainly a wonderful improvement over the one-rate idea 
and so long as the government does not change its mind, 
the system should work out fairly satisfactory to the re­
tailer beyond the first and second zone limit from any 
large mail order house.

The fact that the Postmaster-General gave an ear to 
the retail merchants and modified his proposals, speaks 
well for what can be accomplished by organization and 
united pressure on individual members of parliament.

----@----
COST-OF-LIVING COMMISSION.

There is still abundance of talk going on in connection 
with the high cost of living. Some of the big daily news­
papers continue to condemn the middleman and his 
‘ ‘ enormous ’ ’ profits, with the sole idea of making political 
capital out of the question.

The Associated Boards of Trade of Ontario are now 
coming forward asking the premier to appoint a commis­
sion to deal with the cost-of-living problem and to deter­
mine the causes, if possible. Since the “middleman’’— 
which includes the wholesaler and retailer—has been the 
butt of much of the criticism directed by the daily press 
and many other unthinking persons, he should endeavor 
to have this commission appointed as rapidly as possible 
and have an end put to this apparently everlasting dis­
cussion.

The commission must find that the logical system of dis­
tribution of the great bulk of foodstuffs is through the 
wholesaler and retailer. As far as the retailer is con­
cerned, he is an absolute necessity and it will be found 
that few who have depended on their trade alone have 
become wealthy. Their net profits prevent this. The 
wholesaler will continue to exist for the convenience of 
the retailer.

So why not have this commission and settle the whole 
thing. While it is common knowledge to the trade that 
the chief cause is lack of agricultural production to keep 
pace with the growing demand, yet it will be just as well 
to have the commission announce this publicly and be 
done with it.

Bring on the commission and set the “middleman’’ 
right with the people.

A NORMAL BUSINESS YEAR.
Treating the financial situation, The Financial Post, 

in its last issue, states that some effects from continued 
money stringency were more apparent during the past 
week than at any time during the current year. Sooner 
or later the inability to get money for expenditure on mun­
icipal improvements, or capital outlays of other kind», 
and coming within the reproductive class, will react upon 
the manufacturing centres of Eastern Canada.

Perhaps to say that money for the above purposes can­
not be obtained is inaccurate. Money will undoubtedly 
be forthcoming during 1913, but in volume it will be nor­
mal. Business men in looking ahead and measuring pos­
sible development and possible demands, might do far 
worse than seize on to the idea that the capital expendi­
tures in Canada during the past few years have been ab­
normal.

To Canadians a normal year may appear to be dull. It is 
evident, however, that the universal and abnormal demand 
for new capital, a development of the past twelve months, 
has placed Canada in the position of not being able to get 
her abnormal- demands. Those of a normal eharaeter will 
be met. Sooner or later, therefore^ business will have to 
adjust itself to conditions made inevitable by circum­
stances originating and events transpiring outside the 
Dominion.

In the matter of collections, The Poet’s information in­
dicates a normal condition. Implement men find in the 
West greet difficulty with the farmers as to payments. On 
the other hand, loan company payments have been well 
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met. That one class of payments should be attended to 
satisfactorily and not others is a matter which requires 
some explanation, which The Post is not in a position to 
give at present. But in the West payments are usually 
slow at this period of the year, and a contraction of 
credit there affects collections" more quickly than in other 
parts of the Dominion. The reason is a very simple one. 
Credit is extended there more liberally, and business avails 
itself of the privilege to a greater extent than in the older 
settled portions of the Dominion. Contraction, there­
fore, is very soon felt.

In Ontario collections are quite up to normal, in Quebec 
they are not so good, but still not materially below the 
standard for the season and in the Maritime provinces 
they are the same. Ontario, however, reports increasing 
business in response to enquiries made in all departments 
of commerce.

©----
THE TRADE WITH GERMANY.

The awakened interest which the countries of the old 
world are taking in Canada is very markedly evidenced 
in the case of Germany. As announced in last week’s is­
sue, a party of prominent business men from the Father- 
land will tour Canada this summer with an eye to gaining 
a clearer understanding of the possibilities of the mar­
ket. More convincing still is the proof of Germany’s in­
terest conveyed in the form of an official report on trade 
relations. From the tenor of this report, it is clear that 
Germany regrets the retaliating measures instituted 
against Canada at the time the British Preference was es­
tablished. It is shown that in 1912 German imports of 
Canadian wheat reached a total valuation of £2,400,000, 
as compared with £758.000 in 1911 and .£150,000 in 1910. 
Altogether, Germany bought £3,000,000 worth of Canadian 
products and sold to us only £2,000,000.

The report comments on the anomaly of the two coun­
tries maintaining their highest tariffs against each other, 
when France and other States enjoy much more favorable 
arrangements, and proceeds: “Is it possible that the dif­
ficulties in coming to a just and fair agreement with Can­
ada are unsurmountable f With the statistics now avail­
able we can prove to Canadians the importance of the 
German market for their goods, and the great advantage 
they will derive from an increased enjoyment of the 
German conventional tariff. These advantages will be far 
greater than those given to Canada by France. Germany’s 
duties on Canadian imports are lower. Furthermore, there 
should be no objection to granting Canada still greater ad­
vantages for the imports of wheat, dressed meats, and 
dairy products. We must insist, however, on the complete 
elimination of any differential treatment of German goods 
as against those of French or any other non-British coun­
try origin.”

TWENTY-POUR HOURS A DAY ENTHUSIASM.
“The trouble with the grocery business remarked a 

dealer who haa made a success of it, “is that a man has 
to be constantly at it. He has to spend long hours in the 
store, and he has to take his business home with him. 
He need not worry about it at night, but he must have 
hie eyes open for ideas if he is to make a success.”

The dealer was undoubtedly right, only what he said 
applies to practically every business. Any concern to be 
successful needs that kind of leadership—leadership by a 
man, who, whether he works long hours or not, always 
has hie business in mind, and who is ever ready to seize 
upon some thought which flits through his brain, or which 
is uttered by another.

Balzac, in his eseay on “The Lost Masterpiece,” says, 
“No painter should think except with brush in hand.” 
Neither should he. If he is to be a good painter, he must 
think as a painter.

Stevenson, who did much of his writing in bed, always 
had a pencil and pad of paper by his side. Often he 
would wake in the night, and reaching for paper, would 
put down the thought which had flashed through his mind. 
So were many of his finest sentences saved.

There is a story of McCutcheon, the cartoonist. Me- 
Cutcheon was awakened at 3 o’clock one night by the tele­
phone ringing.

It was the city editor of the paper for which he work­
ed. “Mac,” shouted that wide aWake individual, “Mis­
souri has gone Republican, and we must have a cartoon.”

McCutcheon pulled out of his warm bed, and set to 
work. Then, when he had sent the sketch off with the 
messenger, he went back to bed feeling that he had dons 
his best, but that it wasn’t much good. The cartoon was 
“The Mysterious Stranger,” which made McCutcheon 
famous among cartoonists.

Napoleon was wont to talk of 2 o’clock in the morning 
courage. That was his requirement for a soldier. Two 
o’clock in the morning enthusiasm is getting to be the 
requirement of the successful business man. Yes, the 
grocery business is exacting. The dealer must be con­
tinually on the alert. He must be ever ready to secure 
new goods which will draw people to his store. He must 
be watchful for new methods of presenting the old goods, 
so that the people will feel their need. He must nail 
down an idea when it comes. If he waits until to-morrow 
the idea may be gone. He has to work hard to get results, 
but the results, and the work itself, are worth it.

-- »--
POINTED EDITORIALS.

April showers bring forth May-flowers—and seed­
planting time.

• • •

This warm weather is waking up the housefly. It is 
our duty to put him to sleep forever.

• • •
To fail is no disgrace; hut to let failure make one a 

prey to despair and future faint-heartedness—that is the 
shame of it.

• • •

There are no signs of the passing away of that ever­
lasting problem—the Cost of Living. Ontario Boards of 
Trade want a Government commission appointed to. in­
vestigate the question.

• • e

The merchant who allows his Easter ad. to run in the 
newspaper until Christmas will succeed about as rapidly 
as the ad. gets business.

• • •

The retail customer is partly sold before he comes into 
your store. The intelligent dealer or salesman, therefore, 
has only to find the point or points on which the customer 
needs information to complete the sale.

• • •
A grocer is known by the windows that he keeps. It is 

the eye of the store. The window is the first thing the 
customer sees and if it is dirty and poorly dressed, the 
dealer is at once discredited in the eyes of the prospective 
customer and he will have to work just that much harder 
to overcome her first impression if he is to retain her as a 
regular customer. It is easier to keep the window cleaned 
and arrange an attractive display in it, than to combat 
prejudice all the working hours.
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Rules Adopted for Regulating Staff Duties
The Necessity for System—Word of Mouth Orders Unreliable and Unsatisfac­
tory—Written Instructions Tend to Eliminate Excuses—Reasonable Variations 
Permissible. !

*By Henry Johnson, Jr.

We have all noticed that large stores 
and big businesses of other kinds have 
fixed rules for the guidance of their em­
ployes. It has been in my mind for 
years to formulate a set of rules for 
Johnson’s; but, like many other things 
we are “going to do when we get 
time,” this has hung fire until this 
minute. It is going through now, how­
ever, with the following as a starter. 
This list will be expanded as need 
arises. Suggestions always gladly wel­
comed :

It is, 1 am sure, the experience of all 
of us that word of mouth is very un­
satisfactory. I tell one of my men or 
boys to do a certain thing in a certain 
way. He does it. Another starts him 
at the same task next morning, but tells 
him in a different way. This leads to 
lack of standardization; we have too 
many ways of doing the same thing. We 
waste energy ourselves and on the part 
of our employees through not having 
one fixed way of doing each daily task. 
This wastes effort and dissipates energy.

Finishing Up Things.
Perhaps the greatest single accom­

plishment of the business man is the de­
velopment of an ability to finish up 
things, one at a time, just as they come 
up. To this end a thing which calls for 
attention should be handled and de­
finitely, finally disposed of once and for 
all. Then it will not have to be re­
handled. With a set of rules formulated 
and written up, a copy to be given to 
each new man and a copy to be posted, 
properly guarded by a frame, in order 
rooms, store rooms, etc., the routine of 
the business is disposed of to just the 
extent of the rules. Further routine 
can be covered by further rules. Once 
these are formulated and recorded in 
this way, so much detail is disposed of, 
and our progress is facilitated by that 
much work done and finished.

I think thç most important influence 
for discipline which these rules will 
exercise is the elimination of that con­
stantly recurring excuse, “I forgot!” 
It will be hard, surely, for any man or 
boy to look one in the face and advance 
this excuse when a printed or written 
schedule of rules is conspicuously placed 
before him. Another thing that can be 
Anally wiped out is the even more an-

Th* writer of this orilelo 1» one of the moot 
ful Coolers oa the cooHiat. He has sprat a 
nan la the retell grooerr buUoeat and to well 
to aaswtr quaebooe sad —sooth ant dUHcol 
which o«hare tear hare teat. If a special 
■■ads as—es of Inquirers wffl be a—[tied 
letton ere printed lor discussion.

noying and time-consuming reply: 
“You never told me that!” If it Is 
printed and hung up nobody can say he 
was not told!

Well, here is the first set of 
RULES FOR JOHNSON’S STORE. 

HOURS OF BUSINESS:
The store is open for business from 

7 in the morning until 6.30 in the 
evening four days in the week. On 
Wednesday the closing time is about 
9.30. On Saturday we remain open 
as long as there is any business to 
transact or cleaning up or tidying to 
be done.

It is of primary importance that 
each employee be on hand, ready for 
work, promptly on the minute; and 
no deviation from this rule can be 
tolerated without such reasonable 
and valid excuse as will prove satis­
factory to us.

While promptness must be observed 
in BEGINNING work, care must be 
exercised not to discontinue work until 
everything is put into “ship-shape” 
at closing time, or at the time of your 
leaving your department. Goods must 
be properly packed away, or displayed 
in windows or cases, as you will be 
specifically directed, before you are 
free to go.

Meal hours must be observed in the 
same way—use just the time allotted; 
no more and no less.

PERSONAL APPEARANCE:
Neatness is essential. Men will 

keep themselves brushed, shaved and 
generally clean-looking. Expensive 
or showy clothes are not necessary or 
desirable; but scrupulous neatness is 
indispensable. This is not costly, but 
calls for thoughtfulness and care.

Women will keep neat, avoiding 
flashy or conspicuous clothing. The 
beet colors are black and white. A 
shirt waist suit is best for all seasons ; 
white shirt waist in summer, with 
white collar, and cloth shirt waist in 
winter. A little color at the neck is 
permissible, but “open-work,” large 
bows and jewelry are to be avoided.

Remember that clothing which is 
serviceable is not only most economi­
cal, but makes the most suitable ap­
pearance.

COURTESY TO CUSTOMERS:
Each customer who comes to our 

store is an invited gueet. We have 
asked him to come, either directly or 
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through our advertising, or through 
our window displays, or through our 
reputation established by years of 
painstaking work. When he comes, 
therefore, we must be alert, quick to 
serve acceptably, evince our desire to 
give perfect satisfaction.

Should the customer ask for some­
thing we do not have, or which you 
do not know about, try to so handle 
the matter that we shall get the ar­
ticle called for, or suggest some other 
that may be better; but make the 
effort not to have the customer leave 
without having exhausted every re­
source of the store and our connec­
tions to supply the desired article.

Be careful about promises. The 
delivery schedule will guide you about 
ordinary deliveries. In case of 
special need, make sure as to what we 
can safely agree to do before you 
promise special service. A promise 
broken is much worse than a request 
regretfully denied—do not forget that.

BREAKAGES—DAMAGES :
You are responsible for goods, mer­
chandise or other articles which you 
handle. If damage results, either 
through carelessness or “accident,” 
you must replace or pay for the dam­
age. We shall in all oases make the 
charges as light as possible, but it 
must be clearly understood that you 
have full responsibility in this con­
nection and that costs for damage or 
loss must be deducted from your sal­
ary.

We shall be glad to make our rea­
soning clear to you in this regard on 
request.

EATING, NIBBLING AND SAMPLING
This practice is to be entirely 

avoided unless and except in the case 
of buying, or the carefully-limited 
testing of cheese, certain dried fruits, 
etc., in the back room, out of sight 
of customers and the public generally. 
This prohibition applies to the too- 
prevalent custom of tasting either with 
or for customer when making a sale. 
Here are some of the reasons :

1. The expense. If you try the 
weight of fancy Erbely Figs, selling 
at 25c a pound, you will And that they 
sell for all of le each. Ten people 
eating one fig each cost us 10c. The 
same applies to ehocolate bon-bons, 
macaroons, salted almonds, shelled 
nuts, etc. Try these out and you will
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realize that ten or a dozen eaten can 
coat us from $1.50 per day upwards.

2. The appearance. It looks very 
unbusinesslike, to put it mildly, to see 
a lot of clerks, order men, girls and 
boys chewing a cud all day long, like 
a lot of cows. To many sensitive and 
dainty people it is distinctly disagree­
able—again putting it mildly. From 
the street through plate glass windows 
the practice looks nothing short of 
silly.

3. Lack of efficiency. If when 
showing wafen to a prospective cus­
tomer, the salesman nibbles at one, 
the effect is not to promote a sale, 
but rather to hamper his work. Very 
seldom is sampling even on the part 
of the customer necessary or even de­
sirable. “Nice” people do not want 
to do it. Thus not only may a few 
samples cost us just as many cents, 
but sales are retarded.

Any of those reasons alone is suffi­
cient to justify the elimination of 
this practice. PLEASE CUT IT 
OUT.

IN GENERAL.
1. Salesbook covers cost us 25c 

each. You are expected to take care 
of yours until it is worn out, when it 
will be replaced promptly. Lost 
covers must be paid for by the loser.

2. Keep busy. There are upward 
of 4,060 items in our stock. It is not 
possible that there will ever be a time 
when each and every article is fully 
represented on the shelves, marked, in 
attractive condition for sale. There 
is no excuse for the loss of a minute 
during the entire day. Another 
thing: The day passes pleasantly and 
quickly to the busy clerk.

3. Remember that nothing comes 
into the store that has not cost a 
definite price in MONEY. Make it 
a part of your individual duty to see 
that nothing goes out—on orders, 
through the sewer, into the furnace, 
or via the dirt barrel—that is not paid 
for. This is a business of LITTLE 
THINGS, pennies, nickels. Learn to 
respect the little thing. The tallest 
building in the world, the elevators of 
which alone have cost $476,000, is just 
being completed ; and it was made out 
of not merely pennies, but FRAC­
TIONS OF PENNIES.

4. Do whatever you are set to do, or 
whatever you set yourself to do, in­
telligently and without supervision. 
Thus will you make yourself of in­
creasing value to yourself and to 
others.

SUGGESTIONS.
These are asked for and will be 

gladly welcomed at any time. We 
have been here so many years that we 
KNOW there are hundreds of ways in

which you can help us to improve. 
Will you give ns that helpf 
It will be found best, always, in any 

circumstances, to tell the WHY of any 
rule or regulation. Human nature does 
not take kindly to anything arbitrary. 
We like to have a “look-in” with our 
own judgment and discretion. It helps 
to take your people into your confidence 
and tell them just how you have arrived 
at your conclusioins. That is my 
thought in framing these rules as indi­
cated.

Of course, nothing of this sort can be 
successful if based on the “Laws of the

Medes and Persians, which altereth 
not.” And, by the way, the answer 
i) to be found in the rapid decay of 
that system of jurisprudence—where are 
the Medes and Persians to-day f Thus, 
we have some flexibility. Reasonable 
lapses are * be allowed for; but these 
should be calculated on about the same 
basis as the postal authorities figure with 
their employes ; 99% per cent, is called 
complete efficiency; 99 per cent, is call­
ed fair; 98 per cent, is the limit below 
whkh mistakes will not be tolerated.

Let us see how it works out in 
practice.

Manufacturer Makes Change in Selling Plan
New York Wholesale and Retai Trade Much Interested in 
What Proctor and Gamble Co. Have Recently Done—In Future 
Will Sell Direct to Retailer in New York and District — "In 
Order to Protect Our Interests’ * is the Only Reason.

New York, April 1.—The wholesale 
trade here have been greatly interested 
in a new departure of the Proctor & 
Gamble Co., of Cincinnati, following 
close on the heels of the announcement 
a few weeks ago that they would hence­
forth do away with their price mainten­
ance plan. This firm for the past 80 
years has always regarded the whole­
sale trade as an essential factor in dis­
tribution, but it has now departed from 
that plan and decided to sell the retailer 
direct in the metropolitan district of 
New York state.

In a letter dated March 13 to the re-, 
tail trade, enclosing a new price list of 
its products, appeared the following an­
nouncement:

“Beginning March 15, we shall 
sell our soaps, washing powders and 
Crisco direct to the retail grocers 
located in the territory shown upon 
the enclosed price list. We think 

you will find this new arrangement 
entirely satisfactory.

“Looking forward with pleasure 
to direct selling relations with you, 
we remain,

Yours very truly,”
The metropolitan district referred to 

includes all of New York city and sever­
al surrounding counties.

An announcement was also sent out 
to the jobbers enclosing their letter to 
the retail trade and stating briefly that 
they would, after March 15, sell their 
goods direct to the retail trade in the 
metropolitan district of New York. 
Apart from this statement “because it 
has been found necessary to do so in 
order to protect our interests in that 
territory,” Proctor & Gamble give no 
reason for the adoption of their course. 
They have, as a matter of fact, stated 
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in recent circulars to the wholesale 
trade, that they have always sold 
through the wholesaler and never did 
nor never would sell the retailer direct. 
Speculation is, therefore, rife as to what 
are the reasons behind this apparently 
sudden move.

In dealing with the question, the New 
York Journal of Commerce said in a re­
cent issue : “It is claimed that the com­
pany found jobbers constantly asking 
for more and more concessions rather 
than easing up on their demands and 
that in the case of one or two of the big 
houses the demands were so onerous as 
to practically make the manufacturer 
do all the work—sell the goods, deliver 
the goods to the retailer’s door, and, in 
fact, do almost everything but guaran­
tee the credits. They claim that con­
cessions by their competitors brought 
far more selling effort from jobbers than 
their policy of 1 through jobbers only. ’ 

\lAnjI'finally, they are understood to have 
reached the conclusion that they might 
as well take over the whole business in 
the metropolitan district as to pay the 
jobber a profit for service he did not 
perform.”

“On the other hand,” the Journal of 
Commerce adds, “it ought to be said 
that jobbers have been seriously handi­
capped in their programme of co-oper­
ation by the recent trend of anti-trust 
and conspiracy laws. It is well known 
that what grocers can and cannot do in 
combination—even when in the interests 
of what appears to good sense as fair 
trading—has been seriously affected of 
late.”

As intimated above, the sit eat ion is 
creating a good deal of interest among 
the New York trade, and more particu­
larly from the standpoint of future pro­
ceedings.



Current News of the Week

Quebec.
Gracefleld Trading Co., general mer­

chants, Gracefield, Que., are succeeded 
by a firm of same style.

The Health Department of Montreal 
has seized a car load of 32,400 lbs. of 
fish from the Maritime Provinces, and 
also a car load of potatoes. The fish is 
claimed to be bad and unfit for food. 
The potatoes were frozen.

Ontario.
J. A. Farrell, general merchant, Ar­

thur, Ont., has sold his business.
A. J. Thomson, grocer, Hamilton, 

Ont., has disposed of his business.
Blinn Bros., fruits and grocers, Lon­

don, are succeeded by Blinn & Legg.
T. J. Shaw, general merchant, Ennet’s 

Station, Ont., is succeeded by Shaw ft 
McKerral.

The Associated Boards of Trade of 
Ontario want Sir James Whitney to 
look into the cost of living.

James Lake has sold his grocery busi­
ness at the corner of William and Bed­
ford Streets, Brantford, Ont., to A. E. 
Petty.

The Ontario Preserving Co. has been 
granted an Ontario charter. Among 
the incorporators is Robert Laing, of 
Winnipeg.

William G. Eddy, grocer at Sheddsc, 
Ont., was fined $5 and costs for selling 
short-weight bread manufactured by a 
London firm.

J. Lake & Son, Brantford, Ont., have 
removed to a new grocery and confec- 
tionery stand on King Street, next the 
Colonial Theatre.

The Glencoe Canning Co. has been or­
ganized to can fruits and vegetables at 
Glencoe, Oat. It is composed chiefly of 
Toronto capitalists.

Harry Wettlauffer, clerk in White­
head’s grocery department at Walker- 
ton, Ont., suffered a broken leg while 
piling boxes in the cellar.

W. Durance, Ferguson Avenue, Ham­
ilton, has just completed and opened out 
a fine branch store at the corner of 
Sherman and Cannon Streets.

A. Christopher is fitting up the pre­
mises at 466 James Street N., Hamilton, 
Ont., with the intention of opening in 
the grocery line about April 16th next.

The contract has been let by Watt * 
Blackwell, London, Ont., architects, for 
the erection of the new McCormick bis­
cuit plant there. The approximate eoet 
win be $860,060.

A. Ballantyne, of John Street South, 
Hamilton, Ont., who has been continu­
ously in business for forty years at his 
present stand, has sold his property, and 
intends to retire.

The Diamond Cleanser Co., Limited, 
formerly of Ottawa, Ont., have opened 
a factory at 291 Arthur Street, Toronto, 
in which they will manufacture their 
cleansing powder.

J. H. Lovegrove and Russell Scratch, 
who succeeded the Amherstburg, Ont., 
grocery firm of D. Trotter ft Son eleven 
years ago, have dissolved partnership. 
Mr. Lovegrove will continue.

Stewart Menzies will soon open an 
office in Toronto to represent E. Lazen- 
by & Son, Limited, London. England, 
as well as J. Keiller ft Son. Ltd., whole­
sale confectioners, of London, also.

A. J. Smith, who purchased the busi­
ness of P. J. Walter, at Listowel, Ont., 
and has been condncting a general store 
there for several months, has sold out 
to M. Cain ft Co., London. The store is 
closed for stocktaking.

Albert Vass, for fourteen years a 
member of McCrea ft Son’s staff at 
Guelph, Ont., was presented with a sil­
ver-mounted umbrella, suitably en­
graved, on resigning his position as man­
ager of the firm’s grocery department

A meeting was held in Guelph, Ont., 
last week to reorganize the Retail Mer­
chants’ Association there. Neil Cameron, 
organizer, and E. M. Trowem were 
present, and addressed the merchants 
assembled. A committee of Guelph 
dealers was formed to canvas the trade.

Spratt ft Killen, Lindsay, Ont., 
grocers, who recently sustained loss by 
fire, have their store again looking in 
good ehape. The metal ceiling has 
been finished in white, trimmed with 
brown, and the walls in plain cork, with 
panelled decorations. The shelving and 
fixtures are in oak.

White ft Co., wholesale fruit, fish and 
produce dealers, Toronto, are enlarging 
their freezing plant. During the com­
ing season they expect to freeze and 
store away stocks of herring, trout, 
whiteflsh, haddock, flounders and shad. 
This, they claim, is the first time that 
shad have ever been frozen and stored 
in Canada, stocks having been brought 
in from the States in the psuit.

The Canadian Chicle Co., of Peter- 
boro. Ont., has secured judgment against 
a Mr. Williams for $167 costs, the latter 
having been the company’s representa-
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tive in Toronto. It appears that Wil­
liams had been formerly working for 
the Chicle Co. in Peterboro, where his 
work was satisfactory. He was then 
made Toronto sales agent, but in 
his new position his returns to the com­
pany were not satisfactory, and they 
employed a detective to investigate his 
business. The detective reported that 
he was handling many other lines be­
sides the Canadian Chicle Company’s, 
and Williams was dismissed. When 
their goods were returned the company 
claimed that Williams failed to account 
for $223 worth and the suit followed. 
The defendant claimed that some of the 
goods had been sold, and the accounts 
turned over to the company, and claimed 
storage fees for the goods.

Western Canada.
H. McKenzie, grocer, Nelson, B.C., 

sustained recent loss by fire.
Barker & Allan, grocer, Vancouver, 

B.C., have sold their business.
Edward McCarthy states he will erect 

a large department store in Regina, 
Sask., this season.

A new departmental store has been 
opened in Yorkton, Man., under the 
name of T. E. Vanstone Co., Ltd.

J. W. Boyd is erecting a handsome 
electric chocolate sign on top of their 
large factory building at the corner of 
Portage Avenue and Spence Street, 
Winnipeg.

The Chamberlain-Downey Company, 
Limited, is the name of a new firm of 
wholesale jobbers and manufacturers’ 
agents in Vancouver, B.C. They have a 
large warehouse with trackage facilities, 
and will handle grocery, confectionery 
and tobacco specialties. J. Downey, 
formerly treasurer of The Riley-Ramsey 
Company, wholesale grocers, of Port 
Arthur, Ont., is one of the members of 
the company.

At a meeting of the Retail Merchants’ 
Association of Vernon, B.C., the follow­
ing petition was placed before the mem­
bers favoring the half-day closing dur­
ing the summer months:—First, that 
we, as an association, are in favor of a 
half holiday for the city of Vernon; 
second, that the half holiday be observ­
ed on Wednesday afternoons; third, 
that the half holiday be in force dur­
ing the months of May, June, July, 
August and September. The petition 
was signed by 1,387 citisens of Vernon.



General Review of Grocery Markets
Dealers Still of Opinion That Sugar Will Advance—Prunes Begin to Move Out 
Freely—Tightness of Money Tends to Have Bearish Effect on Spice Markets—
Volume of Business Lighter Than Desired.

QUEBEC MARKETS.
POINTERS,—

Sugar—Freer buying.
Molasses—Market looks strong. 
Prunes—Moving better.

Montreal, April 2.—Trade has taken on 
slightly brisker tone this week owing 
chiefly to opening of navigation. Dried 
fruits, especially prunes, are moving 
much more freely, and in course of week 
or so good business is expected. Owing 
to continued firmness of sugar, and an 
expectation on part of buyers of an ad­
vance, buying has been mucli heavier 
during past week.

Collections continue much same as re­
ported week ago, with change slightly 
for better, if any.

SUGAR.—Situation is still firm and 
improvement has also taken place in 
buying. Dealers are beginning to look 
to an advance, as they are not losing 
sight of the fact that the molasses mar­
ket is exceptionally strong.

The later reports from Cuba about 
cane crop go to show that grinding is 
going on without interruption in all fac­
tories, but weather is not conducive to 
good results as far as growing crop is 
concerned as more rain is wanted.
Omanlatod. baa ......................................................... 4*
Granulated, Mb. bee» ........................................... 4*
Granulated. Hb. carton» .........................................  4*
Granulated. 1-lb. carton», per cwL ........................ 4 B

____  Bearer ....................................................  4»
l lumpe. boxee 140 Ibe. ........................................ I *
I lumpe, borna 10 lbe. ........................................ 0 $5
l lump», baie» B lbe. ........................................ 1 *
Seel. In carton», each ...................................... 0 *

ital diamond». bbla. ............................................ Ill
_ _Jtal diamond», MO-Ib. bee* ..............................  1*
Crjntal diamond» Sblh. bona ................................ I»
Crrata! diamond», o-lb. carton» ..............................  I»
Crretal diamond». Deed**» cart one  .................. TOO
Eitim ground, bbla ....................................................  4 00as ===== tt
^4 SttirIS
8* s nOrnr ................................................................. 4 *
H* I raDotr ................................................................. 4 *
He. 1 rello* ................................................................. 4 10
Bbla. granulated and yellow mar be had at Ic 

era bag prie»».

SYRUP AND MOLASSES. —There 
does not seem to be any heavy business 
passing in molasses just now, as dealers 
are holding off to some extent owing to 
the fact that a bullish element has been 
introduced of late, but judging from the 
attitude of a number of large local hold­
ers who are disposed to sell at consider­
ably lower prices than pleases the bulls, 
activity should be renewed in the course 
of the next week. Indeed, there seem to 
be some unusual features to the mar­
ket, for in spite of the upward tendency 
in the primary centres, it is reported 
that a number of ears have been sold

in the country on a Montreal basis of 
32c.

Some retailers are even going so far 
as to figure the whole matter out in 
cents and take it for granted that eight 
lbs. of sugar will make one full gallon 
of syrup and with present cost of sugar 
4%e per lb., and prospects of the Tariff 
in States being removed, they fail to see 
why there should be any attempt to force 
the market up on the part of any specu­
lator.

Syrups are moving out freely and 
while there is a strong demand for new 
maple goods it is said that the crop has 
been none too satisfactory, quality suf­
fering to a marked degree.
Fancy Barbados molasses, puncheons.......
Fancy Barbados molasses, barrels ...........
Fancy Barbados molasses, half-barrels... 
Choice Barbados molasses, puncheons ..
Choice Barbados molasses, barrels ........
Choice Barbados molasses, half-barrels...
New Orleans .................................................
Antigua ............................................................
Porto Rico .....................................................
Corn syrups, bbla. ........................................
Com syrupe. half-barrels ...........................
Corn syrupe, quarter-barrels .....................
Corn eyrupe, 38%-lb. palls ........................
Com syrupe, »-!b. parts ..............................
Cases. 6-lb. tins. I do*, per ease .............
Cases, Mb. dns, 1 do*, per case ...........
Cases, 1Mb. tins, % doe. per case............
Cases, 20-lb. tine, H dos. per case ..........

040 042
0 43 0 46
0 46 047
0 36 0 37
0 38 0 40
0 40 0 42
IB 0B

• 30
040
0 03%
IBtt
6 08*
1 75
i m
t 40
2 76
1 48
III

DRIED FRUITS.—California products 
are not moving as last week. Primes are 
more in the limelight than any of the 
other lines, but demand is as usual con­
fined to the larger sizes. Strong reports 
have come in recently from California 
about raisins, but all the same market is 
dull and easy. Currants are hot by 
any means steady and are causing some 
doubt.

Hallowee dates are somewhat firmer, 
in fact show an increase.
Choice seeded retains ........................................« Iffii
Choice fancy seeded. 1-lb. piqra. ..............  0 08 on»
Choice loose muscatels, 3 crown, per lb. .... 0 06%
Choice loose muscatels. 4-crown, per lb...........  0 07%
Seedless, new. In packages. 12 oe...........  Of 0 WH
Select raisins, Mb. bo*, per lb.................  0 07% 0 06%
Sultana raisins, loose, per lb. ............... 0 11% 012
Sultana raisins. 1 lb. cartons ................... 0 12% 0 14
Malaga table raisins, dusters, per bo*.. 6 TB 110 
Malaga table raisins, dusters, per % box 0 T5 1 W
Valencia, Une, off stalk, per lb........... . 0 0T 0 07%
Valencia, adect, per lb................................ 0 07% 0 (IB
Valencia, 4-crown layers, per lb........................... 0 OB
Evaporated apricots ..................................... 014% S1*
Evaporated applee ................................................... 0 06%
Evaporated peaches ...................................... 0 08% 010
Evaporated pears ..........................................  012% 014
Currants, Une flllatra*. per lb., deaned.. 0 06% 0 07%
Currants, Mb. pkga. line flllatra», deaned 0 07% 0 flft%
Currents, Patras, per lb. ........................... • OB 0 00%
Currants. Voetixaas. per lb. ................ . 0 ng% o in
Dates, Mb. packages .................................. 0 06% 0 07%
Dates, Hallowee, looee ............................................. 0 06
Puds ......................................................................... §11
Figs, 3 crown ......................................................... 0 in%
Flge, 4 crown ...................................... . 0 10% • H
Figs. 6 crown ................................................. 6 11% 0 11
Flge, 6 crown .............................................. 612% 013%
Flge. 7 crown ..............................................  • 13% 014
Figs. B crown ............................................. B14% BIB
Onmedre âge, about SMb. mete ............... 1 30 1 46
Oleve boxee. It-*., per bo* ................... 616% B11%
Olero bee*. 16 ess., pro be* .................. • W% B 6B
Prune*—

60-30 .............................................. ................... OH
SM0 ...................................................................... B 11
4tB0 ......................................................... ».......... B 08%
mm . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . • «%
•MB .............................................. ....................... • *%
•Ml ...................................................................... 0 W
mm .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . • bb%
•MOB ........................................................... .... en
Bosnia prunes ......................................... 0 Of

COFFEE.—Business is more or less 
routine, few big transactions having tak­
en place. The holiday season retarded 
business, but local houses expect an im­
provement shortly. Coffee dulness seems 
to be general though.
Mocha

Santo. ..., 
Maracaibo 
Java. .......

......................   •» IB

.............-.............................. OHM IM

...............................................  OB IB

...............................................  IB IB..................................... OB

...............................................  IB IB

SPICE. — Steadiness is general 
throughout this market, the pepper situ­
ation not upsetting things as shortage is 
not as marked as expected in the lower 
grades. Still there is no disposition to 
anticipate wants, so far.
Alleple. 
Cinnamon, whole

................................  OU I

................................  IB I
Caraway seed .............. *.\\\\\\\*.\\\\\*!.*! 0 OB 0
Batavia cinnamon ........................................ 0 26 I
Cloves, whole ................................................. Iff §
Cloves, ground .............................................. 0 IT B
Cream of tartar ........................................... 0 26 I
Ginger, Cochin .............................................. 0 IT 0
Ginger, Jamaica ............................................ S* 6_
Mace .......................................................................... Ill
Nutmegs ........................................................... 0» 0
Peppers, Mack .............................................. 0 II 0
Peppers, white ,L................................. ......... 0 27% •
Pimento ........................................................... BIS B

RICE AND TAPIOCA.—Tapioca this 
week is quoted at $5.25 to $6.00, owing 
to plentiful stock. Demand is good. As 
far as rice is concerned dealers are just 
dealing from hand to mouth awaiting the 
decline which is due in very near future 
as per custom.

Rangoon»—
Rice, grade B, bags 260 lbe. ..................
Rice, grade B, bags 100 lbe. ..................
Rice, grade B. bag» 60 lbe. ...................
Rice, grade B, % pockets, 16% lbe. ...
Rice, grade B, pockets 26 lbe. ..............
Rice, grade C.C., bags 260 lbe. ...............
Rice, grade C.C., bags 100 lbe. ...............
Rice, grade C.C., begs 60 lbe. .............
Rice, grade C.O., pockets S lbs. ........
Rice, grade O.O., % pockets, 11% lbe. 
Patna, ^ollehed ...........................................

P*r_
Sparkle
Crystal .................................................................
Imperial Glace IIII
Ice Dipe ........ ...................................................

Canadian Caroline rice ......................................
Brown sago, lb. ..................................... 0 06
Tapioca, medium pearl, lb................... 0 06
Seed, lb. ..................................................  0 080%
Rice lees 15c April 15th.

Finest imported Patna, 224 lb. bags ..................
Finest imported Patna. 66 lb. bags.................
Imported Caroline rice, hand picked ..............
Imported Caroline rice, fancy ..........................

NUTS.—Nothing startling to report. 
Business of a general nature, no particu­
lar line moving over-freely.

SB
IB
IB
IB
IBil
IB 
IB 
IB 
IB 
4 B
4 B 
141 
IB
IB§•
T 36 
866% 
0 06% 
066
660
5 76• 00
660

Brasil» ....................................................... 0 14 011
Filberts, Sicily, per lb. .................... 0 16% 111
Filbert*. Barcelona, per lb. ........................ • II
Tarragona Almonds, per lb. ................ 0 16 6 1S%
Walnuts, Myette Grenoble», per lb. .. 0 16
Walnut», Marbots, per lb. ...............« 0 IS
Walnuts, Cerne», per lb. .................. Ill
Hungarian ......................  ....................... 616% BIB

iF
6 crown selected, per lb.. 6 H 116

* Ï5 13

, IS I

Virginie No. l ......................................  • 16 BII

»
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Pecans, jumbo ........................................ • It
Pistachios, per lb. .............................. • n
Walnuts—

Bordeaux, halves, bright .......... 0 29
Broken .................................................... IN

ONTARIO MARKETS.
POINTERS:—

Sugar—Marking time.
Spices—Slightly easier.
Coffee—Brazilians firmer.
Prunes—Firm and moving freely.
Rice—Easier.

Toronto, April 2.—General trade this 
week is reported as slower than during 
corresponding period year ago. Busi­
ness is tied up in the West to such an 
extent that not the usual buying is be­
ing done from that quarter. With open­
ing of navigation and moving of wheat 
dealers locally expect a marked increase.

Just now tightness of money is said to 
be cause of whole market easing up and 
general lack of business. Collections, 
while probably a little better than last 
week, are still in inferior condition. So 
long as this condition prevails jobbers 
are not overly anxious to make sales.

A local broker this week states that 
this is one of the poorest springs we 
have had for many years. Just now it 
is almost impossible to interest the job­
bers in anything, he claims, as they ap­
pear to be well stocked for amount of 
trade passing.

SUGAR.—New York refiners have 
been feeling the lack of demand result­
ing from recent cyclone and floods in 
South. In meantime raws are contin­
ually being loaded in New York, but 
refiners are not melting owing to the 
dullness. As soon as conditions are 
righted in the South demand is expected 
to resume former proportions.

Locally sugar appears to be marking 
time. General opinion is that market 
now is quiet, steady, and firm, with a 
probable advance in sight, although 
there are some who are of the opinion 
that present prices will still be con­
tinued if not lower.

The Canada Sugar Refining Co. have 
placed 501b. bags granulated sugar, 
packed in same style as 1001b. bags, on 
Toronto market, and these were seen for 
first time this week.

* lumps, ta M. In ................................Ill”" g «

SYRUP AND MOLASSES.—New
maple syrup is being placed on market 
in larger quantities this week, but as 
yet has not begun to move very freely.

Quality is said to be scarcely up to stan­
dard of former years.

Barbadoes molasses are high in price 
this season, and thus less of these are 
likely to be sold than usual

1 lb. dm, I do*. In out
I lb. tin*. 1 do*. In erne
II lb. dm. 14 do*. In out 
* lb. dm. do*, in **m
Barrels, par lb. .....................
Half barrels, lb.

Per case. 
140

(juarter^ barrels, lb.
____ . 3444 lbs. each ...
Faite, a lbs. sack ........

Maple Syrup—Compound— 
O allons, I to earn ........
% tala.. U to 
14 gals., M to cam 
Pints, M to earn .

Maple ____ _
Gallon*, I to earn .........................................................
44 gallons. It to earn ................. ... ..........................
Quarts, M to ease .......................................................
Pints, M to cam ...........................................................
Quart bottles, li to earn ........................................

Molasses, per gallon—
New Orleans, barrels .................................. I*
New Orleans, half barrels ......................... I H
West Indies, barrels ................................................
West Indies, half barrels ....................................
Barbados, fancy, barrets ......................... 146
Barbados fancy, half barrels ................. 141

m
044

expected at present, as prospects for a 
large crop are good. Roasters report a 
rather heavier amount of business dur­
ing past week.
Bio, roasted .............................................................. in IS
Orson, Bio ................................................................ IIS I»
Santos, roasted ....................................................... 0 8 0 SB
Mariealbo, roasted ...............................................  I» I»
Bagota» ........................................................................ 99 99
Mocha, roasted ...................................................... • 9» IM
Jars, roasted .......................................................... ON IN
Mexican ....................................................................... 99 • *
Oautemala .................................................................. 0* ON
Jamaica .......................................................................  9 9 9 9
Chicory ...................................................... ;................ Ill 111

SPICES.—If anything whole spice 
market is somewhat easier owing to 
tightness of money. Even peppers and 
cream of tartar have stopped advancing. 
Dealers do not expect any further ad­
vance until the money situation is re­
lieved.

8 and 10 lb. ^lb. It lb.

pepper

DRIED FRUITS.—Outlook for new 
crop in California is rather unfavorable 
owing to drought conditions. In certain 
sections, too, frosts are reported, which 
have caused fruits to suffer, and affected 
advance in prunes, apricots and peaches.

Locally this has been a good season 
for all California fruits. Prunes are 
now beginning to move freely, and, as 
market is firming up, a slight advance 
may be expected.

Tins. Dkgs. Umd 
14—IT 16-6 TO TO—4 ■
22—2T TV-4 40 IMS
25-3 T2—0 »1 00-1 16

Cloeee ....... ................................. 20-36 1 01-4 16 ..-1 «
Cream tartar .................................. 2T-30 10-0 00 ..............
Curry powder .....................ihrdlu mfwyp rfdlu m mramm
Ginger ............................................... 22-0 66-0 66 T5-0 «
Mam .................................................  fS-104 ............... 0-SII
Nutmegs ................................... 36-30 10-0 00 IMS
Peppers, Mack ........................... 10-22 0-0 T6 00-0 00
Peppers, white ........................... 0-20 10-1 06 1 00-1 16
Pastry spice ................................  2O-0 66-4 « T6-1 It
PteMtag aptes ............................ 14-11 TS-ttt TV-0 00
Turmeric .......................................... 14-10 .....................................

Range for pure spieee according to grads. Palls er 
mots per lb. below Uns. Barrels I mots below

M ta 41, la Mb. I 
« ta M. ta SR 
•I te 00, ta M. "

> 0, ta

......................  OIM 0 UNi............ .... 0 ills
.... 0 10*.

_ _ _, __ 0-Ib. bootse .............. .... g Og
TO to 06, la 26-lb. borna ............... .... 0 a*1.
rn ta 00. la S-lb. boxes ......... 0 «
N te MO, ta S-lb. berne .................................... i HT*.

Berne trait ta OO-ïb. boxes. H seat lésa.

Standard, sa 
Choice, Va -

0 12 
• M

Standard, ta berna ........................................ IW
Choies, 26-lb. beam .................................... OU OHM Bangooo. per mrt.
idled rnis Pataal...™. ........

tins.
Cardamon seed, per lb., In bulk................. 1 40 1 40
Mustard seed, per lb., In bulk ................... 4 II 0 12
Celery teed, per lb.. In bulk........................... I» 140
Shredded cocoanut. In pa tie ......................... 0 IT 0 20
Standard B., from mills, 600 lbs, or ortr

f.tkb. Montreal .......................................................... 3 TS
Riot, standard B.. f.o.b. Toronto........................... 3 63

RICE AND TAPIOCA. —Tapioca 
continues firm at low prices. Cheap 
rices are slightly easier on primary mar­
ket, but no change has been made here. 
It is expected that Rangoon will decline 
15 cents a bag before the end of this 
month, but that other rices will continue 
unchanged.

0 11 I IPs 
012 012
0 If ON 
IMH I "4*4ees iw lie ns
00 0 044

Patna
Jam™.."."."
Carollma

eyTax "agi." ' ïsméitliig ' to ‘ 'Jim'".'.'.
Evaporated apples ........ -...........................
Currsete—

Fin# FOielnw. per lb. ........................................... 19
Choicest A males, per lb. .................................... • BTH
£•£•«. J»**- .................................. 0 0%
Shade dried Vmtteaaa ................................. 4 1444 in

44 met mere.

Pee ».
20 99
10
10 28*
1044 40
99 IW
1044 99

4044
40 40

i'ii 28a

Sultans.
Sultana.
VateaMaa, sslsetad. new 
Valencia*, aid «tee* ... 
Seeded, 1 lb. packet*, fa 
Seeded, 1 lb. not etc 

Datas—
H allows.', faD borne .
R allows.', half beam 
Fard*, aboi mat. 12-lb. boxes 
Perde, Muleeat. »-lb. ' 
Package data*, par pkg.

4M
4M
104410 or 10

28%
1044
4044

Sip

TEA.—On primary market very com­
mon teas are reported as slightly lower, 
but these are shipped in such small 
quantities to this country that it will 
have no effect on market. Latest mail 
adviees re Ceylnns report better flashing 
weather. Shipments in Ceylons have 
not been as hea4ry as expected for 
March. Primary prices remain un­
changed, and sales light. Locally there 
is no change.

COFFEE.—Coffee market is rather 
firmer for Brazilians, but unchanged for 
milder coffees. Further change is not 
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'Bullet, double peat ............................
Medium, paarl ......................................

NUTS.—Market is altogether without 
feature this week. Business is quite 
dull, both in shelled and unshelled.

remlaatu .......................................... IIS 4M
Mill ......................................... 10 10Tairawaaa ..................................... 10 if

O laiBi ..................................... 10 4 0»
«0 4044
4M 10 
4M 10 
.... 11144

10 
11144 
10 
10 
10

10 4M 
.... 1044

10
10 10

Wsleets, i
nwteute. 8ÏÏ&W
Hickory Buts, par 0.

»
in

is
Feeewts. pee 
Pseeete. res. j
Feaenti. shelled

BEANS.—Almost no change in beans. 
Market continues very weak, and qual­
ity poor. Good beans are to be found 
only in small quantities, and bring 
fancy prices.

28 II
h

Prim*
America,
Austrian.

CANNED GOODS.
Toronto, April 2.—Canned goods are 

quiet as far as business from whole-
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saler to retailer is concerned. A few 
sorting orders are still coining in, bat 
most retailers, owing to high prices, 
have still enough in stock to last for 
some time yet.

Bookings for next season’s pack are 
reported to be much same as in other 
years by some firms, while others report 
little business as yet.

Group A.
VEGETABLES. Per doa.

*> Aip.rvtu Tips .................................................... Stmt
1 •. Asparagus Butts ................................................. 1 42%
Beane—

2’s, golden wsx ...................................................... 1 60
3s, golden wax .......................................................  1 40
GaL, golden wax ................................................... 4 06
2s, Refugee, green .................................................  1*
3s, Refugee, green .................................................  146

iS*
i> §••*. -Me ............................................. err* iw”

BMt,/*hol< ............................................  1 ST* IB
1». 0»M*«e .............................................................. 1 00
*•«. Carrots ......................................... I""" .... 1 *
rs. Csnliflowe'r ...................................................... 1 67*
S's, Cauliflower ......................................... ............. j jo
£«. Parsnips ............................................................ 115
rs. Parsnips ............................................................ 1 30
a s, Turnips .............................................................. 1 15
Pesa­

is, extra floe sifted, sise 1 ........................... . 1 TS
Is. sweet wrinkles, sise 1 .................................  IB
■any June, else S ................................................ j so
Standard, site < ................................................... IB
Osl., standard, No. 4 ........................................... SB

rs. Spinach ..................................................................  1 »
3 a. Spinach .................................................................. i go
Gals.. Spinach .............................. *............................ 5 32%

Gal., Tomatoes ..........................................................   4 00
2*1. Coro ....................................................................... 0WH

!8
t's, Succotash .............................................................  116
S*«, Pumpkin ................................................................  0 86
Gal., Pumpkin ................... ........................................ S 86

FRUITS. Group A.
J*e. Applet, standard ................................................. 1 0
3*a. Applet, preserved .................................................  II
GaL, Applet, standard ............................................. f 66

??~htssiuerst is
re, Orapes, white, preeereed ................................... IB
Osl.. Orapes, white, standard .................................  I B
re, Lswtoobsrrtm. hear, syrup ..............................  IMS
rs, uwtmbarla, pesas read ..................................... t B*Is. Peaches, wMta, heary syrup ...........................  15^
I* s. Paachsa. white, heaey syrup ........................ IB
ri. Peaches, white, heaey mop ...........................  1B
nVi Prscbe, yellow flata. heaey syrwp ............... 1 IT*
rs. Pesohes. yellow, heaey syrup ...........................  IB
5*‘s PssAsa. yellow heaey syrup ........................ IB
J s, Paachsa, yellow, heaey syrup ...........................  t B

Pw*ee. JeUow. whole heaey eyrup ............... ITT*
K RÏÏX :::::::::::::::::::::: IT
Onl., Peaches, pie. not peeled ................................ SI
Oal.. Peaches, pis. peeled ........................................ «1
re, Paan. Bart., heaey syrup .................................  11
J*i. Peste. BarL. heaey eyrup ..............................  tlSSSâ6t6Sfe«F= il
K1. »ZtS£. '•XL*™:................1!ri pHy'ir. *TTnp ....................  !rim, ivtffftrt. hctTj ay nip ........................... tl
fl p22- toi 22S................................... 1 !

Paam. pjarîS1 i 55
Tl Plume. Lombard, heaey syrup .......... .............. IB
Osl. Phuns. Omaa> flaps, standard ....................... 4 B
rs. Plums. Orten Usee, light syrup ...................... IB
rs. Plums, Green Osar, heary syrup ...................  IB
re, Plume. Oreen Osse. heary eyrup ...................  1 ftg Ü Î8
*% Phmw. Lombard, batty eyrup ........................ 1|
Oal.. Plume, Lombard, standard ...........................  SI
î*l.P|SS^ES&.hhZe,,2Sro-................................ iS
m », r linns, eh, neavy ay nip .................... IT*
3*a. Plume, Egg. heavy aynip .................................  tl
1'». Pluma. Daemon, heavy syrup .......................... 1 48
GaL. Peart, pie. peeled ........................................... 4 17%
£*• g”—» B?™1”* ■3m,P ...........................  • »
y». 2«ma. Damson, light aynip ........................... 136
r«, Plums. Damson, heavy syrup .........................  1 fig
Oal., Plume, Damson, standard ..............................  3 86

Group B art IHc per dot. lme than above.
Frotta.

ft, Black pitted ehèirle*. heavy syrup .................. 1 97%
t'a. Black, not pitted cherries, heavy eyrup........... 1 86
r«. Red pitted cherries, heavy eyrup ...................  1 66%
t'a. Red not pitted cherries, heavy eyrup ........... 1 66GaWVRai pitted cherrim ................AT.............. 6 81
Out.. Rad not pitted wjurrlna ................................ 8 61
fe. White pitted ehm-fre. heavy aynip ..............  1 6T%
3 s. White not pitted cherries, heavy eyrup........ 1 86
t'a. Black currant*, heavy aynip ............................  t 06
ft. Black Currants, preserved ................................ tsi
Gab.. Mick currant*, standard .............................. 6 36
Gals.. Mack currants, solid pack ......................... 6 30
ra. Red currants, heavy syrup  ........................ S »
re. Red currants, prase read ....................................  136
Gas.. Red currants, standard ................................... * 3*
Gals.. Red currant*, solid pack ............................  6 36

ra. Gooseberries, heavy syrup ...................................  161
rs, Gooseberries, preserved ....... ............................... 1»
2*e, Gooseberries, standard .......................................... 7 03%
Gals., Gooseberries, solid pack ................................ 8 80
rs. Pineapples, sliced, heavy syrup ......................... 2 06
2’s, Pineapples, shredded, heavy syrup .................. 2 06
2's, Pineapples, whole, heavy syrup .........................  2 27%
3*s. Pineapples, whole, heavy syrup ........................ 3 77%
3's, Pineapples, sliced. Hygetan Brand .................  117%
2’sk Rhubarb, presenred ................................................. 1 55
3’s. Rhubarb, preserved .............................................. 2 30
Gals.. Rhubarb, standard .........................................  3 82%
Raspberry—

2s, black, heavy syrtrp .........................................  2 02%
2S, black, preserved ............................................... 2 40
ts, red, heavy eyrup ............................................... 2 15
ts, red. preserved ..................................................... 140

2’s, Strawberries, heavy syrup .................................. 215
2's. Strawberries, preserved ...................... «................ 2 30
Gals., Strawberries, standard ................................... 7 82%
Gals., Strawberries, solid pack .............. .................... 9 77%

Group B are 2%c per do*. less than above.
SALMON PRICES.

Sockeye—
1 h>. flats ..................................................................... 2 62%
1 lb. tails ..................................................................... 2 87%
% lb. flats .................................................................  1 TO

(5 case lots 2%c doe. less.)
Red spring, 1 lb. tails ................. ï.............................  2 50
Red. % lb. flats ...................................................... 1 50
Cohoe, 1 lb. tails ...................................................... 2 30
Humpback. % lb. flats ................................................  0 90
Humpback. 1 lb. tails ................................................ 1 28

MANITOBA MARKETS.
Winnipeg. April 2.—(Corrected bv 

Wire).—The cold weather of past week 
or so has given place to warmth and 
sunshine and a promise of general im­
provement in all lines of trade. Grocery 
and provision merchants perhaps were 
the least affected by the miserable Eas­
ter weather, hut their business could 
hardly escape being somewhat affected 
hv conditions that were general.

Better business is bound to come with 
opening up of the building season, im­
migration season and general spring ac­
tivity and though tight money is much 
talked of there does not yet appear to 
he any lack of work for wage earners and 
as long as there is plenty of employment 
conditions cannot be bad.

All staple lines of groceries are steady. 
There has been an increased movement 
of canned goods following recent reduc­
tions and jams and preserves are in good 
demand as is usual at this season.

Retailers are beginning to feature 
house cleaning specialties in displays, 
and as spring is now really here all such 
lines should be good sellers and worth 
featuring during the next month. Gar­
den seeds are lines that greatly help to 
sales of other lines during the next three 
weeks.

SUGARS.—Sugar is steady and in 
very fair demand. Some dealers antici­
pate an advance and are free bnvers. The 
general opinion is that sugar will aver­
age cheaper throughout the season than 
year ago and that any advances will be 
short-lived and result of manipulation.
Mantrwd and B.C.. in lack, ................................... f 15
Montreal and B.C. Tallow. In bbla. ..................... « 46
Montreal yellow and B.C. yellow. In laeka.......... 4 B
Irina wear. In tMa. ................................................. 6 B
Wat eager, * bone. » Ihe. ..............................  ITS

SYRUPS.—Molasses are reported as 
strong in the East with advancing prices. 
But there is no change locally. New 
maple syrup should be coming- in now 
and is a popular line worth featuring.
* ». We. ¥* aaaa ................................................  IS
t IK Mae. par aaaa ...............................  SB
w IK ttae. pa, aaaa ................................................... t 41
B IK We. par aaaa ................................................... SB
Bamk, per Ml Dm. ..................................................  3 76

Mois rose. New Orleen*. gel......................... 6 33 ||
37

Molaaaa, Barbedoa, gaL SB SBir

iS$
006
066
6
0
6 ...
0 09

quarts, per esse ...........................
% fata. ........................................... 10

DRIED FRUITS. — There are no 
changes to note in dried fruits since the 
reduction in currants. Jams and dried 
fruits are good sellers at this season as 
the green fruit trade has less varieties 
to offer than at any other time of the 
year.
Prunes— Per lb.

90 100s, 25s, s-p..................................................... 0 06.
90-lOOs, 10s, s.p...............................
80-908, s-p.........................................
80-90S, 10s, s.p.................................
70-8ÛS, 25s, s.p.................................
70-80s, 10s, s.p.................................
60-708, 25s, s.p.................................
5M0s, 26s, s.p.................................
40-SOs. 25s. s.p............ ...................

Cooking Figs—
Choice ooxes .................................................... 0
Half boxes 0
Half bags .......................................................... 0

Valencia Raisins—
Fine, f.o.s., 28s. *.p., per box .................... 2 75
Fine, selected, 28s, s.p., per box................. 2 70
4-crown layers, 22s, s.p., per box................. 2 65
4-crown layers, 14s, s.p., per box ................ 1 35
4-crown layers, 7s, s.p., per box ............... 0 75
Ne plus ultra, 82s, s.p., per box................. 2 20

Sultanas—
California ........................................................... 0 09%
Smyrna» ...................................................... 0 14 0 14

Currants— „
Dry clean, per lb................................................ 0 07%
Washed, j»er lb......................... ......................... 0 07%
1- lb. package .................................................... 0 06%
2- lb. package .................................................... 017%
TEAS AND COFFEES.—The reduc­

tion in Rio’s last week is considered as 
a prelude to cheaper eoffee all round, 
but the market here is not very sensi­
tive. Wholesale tea dealers here have 
been shipping water East for testing 
purposes, as is the usual custom at this 
time of the year. This enables them to

ni peg conditions.
Coffee—

Green Rio. No. 6 ....
Roasted Rio ..............
Green Santos ............
Roasted Santos .........
Chicory ......................

the Win-

0 16%
0 21%
0 19
0 24
0 11%

016 6 48
0 32 0 40
0 36 0 50
6* 646

Brasil ....... ..........
Tarragona almoarta 
Peanuts, roasted, Ji 
Peanuts. etaotaB

NUTS.—There is nothing new to note 
in the nut trade which is seasonably 
fiuiet.

Par lb.
........................ Ill 6M
................................. 316%
.................................. 818%
.................................. Ill

Marhot walnuts*..................................................... J 18%
Grenoble wmfarati .................................... . »... • 0

ra SB*
SheHad walnut. ..................................................... • #

BEANS.—The market seems to have 
touched bottom afer a long turn of sharp 
reductions. Attempts are being made 
to induce local track farmers to culti­
vate white beans. What lias been done 
in that line is claimed to have been Suc­
cessful.

1 IK

B4,fe’bartay. 

Pearl barley,

paaa, sack I the.

nek tt Iba. ... 
sack 0 lba. .

40
tn
80
IIS

WINNIPEG.
PRODUCE AND PROVISION'S. -r 

Butter generally is easier and slight re­
ductions are noticeable all along the line. 
Receipts of eggs fell off with severe wea­
ther of last week hut the market is fair­
ly well supplied. Lard is firm and cured

54012
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meats strong, an advance in price on 
some line being a weekly occurrence.
Lard—

Tierce», per lb.
1 lb. bricka ...,
60 lb. tube ........
10 lb. pall» ......
10 lb. cue» ....
3 lb. cmam .........................................................

Cured Meat»—
B»con î::::::..:":::::::::::::::

Long clear D. 8.........................
Me* pork, bbla.........................

Butter-
Creamery .....................................

Dairy, No. 1 ...........................
Dairy, No. 8 ..............................

Manitoba, per doz
Ontario large .......
Ontario twine ... 
Manitoba large .. 
Manitoba twins ..

0 14 • 11 
T 15 
Î 00 1» 8»
• 00

on
• a
• 15
0 15%

26 00

036
• aon 
o 1»
on*
0 15% 
0 16% 
0 14% 
0 15

WINNIPEG.
FRUIT AND VEGETABLES,—Ark­

ansas strawberries are now on the mar­
ket at $4.00 per case and Valencia on­
ions are out, their place having been tak­
en by red globes from the North-western 
States a very useful line. Florida to­
matoes are down to $4.00 per case.
Bed Globe Onions ....................................................

Malaga grapes, kegs ........................
Navel oranges, case .........................
Bananas, per bunch ........................
Washington apples .........................

Ontario apples ....................................
Florida grape froit ......
Hothouse rhubarb ..........
Strawberries, quart .......
Sauerkraut, lb. ............. .
Potatoes-

Potatoes, per bushel
Carload Tots .............
Jersey sweet, basket

NOVA SCOTIA MARKETS.
By Wire.

Halifax, April 1.—Halifax dealers to­
day expected change in sugar prices. 
Meeting was held at refining company's 
office this afternoon, but no change was 
announced. California oranges are up 
fifty cents to $5.25 and Floridas also 
fifty higher to $5. Sweet potatoes are 
25 cents higher, selling at $2. American 
onions are down 25 cents to $1.25 and 
Canadian have declined ten cents to 
$1.15 per bag. Turnips are ten cents 
higher, selling at $1.10 per bag. Eggs 
are quoted at 22 cents and butter prices 
still continue firm.
Apple», No. 1. per bbL

Butter, per lb.
Oepe Cod.

r». pe dee.

r«. I*
re. per

Ben, freeh, pel 
Hour, Ontario,

per lb.
per bee

Turnip», per bee.

barrel

r

isi
«■

i's

MANUFACTURE OF PRESERVED 
GINGER.

Preserved ginger, both Chinese and 
that from the West Indies is supposed 
to be prepared from the same kind of 
plant, but Chinese is much more tender 
and succulent than the West India pro­
duct—so much so that it is impossible to 
dry the rhizomes sufficiently to render 
them fit for export in the usual commer­
cial form; if it had, dried ginger would 
have been, exported from China long ago.

In China the young green tubers, or 
"hands” of the plant, are first scalded, 
then washed in cold water and peeled. 
They are next covered with a weak 
syrup (say 1 lb. lump sugar in 6 pints of 
water for 12 lbs. of ginger), and left for 
two days. The syrup is then poured off 
and replaced by stronger syrup, and this 
is repeated two or three times until the 
syrup is made very thick (say 12 lbs. 
sugar in 12 pints water, boiled and stir­
red till of the consistency of virgin 
honey), and the ginger swollen, bright, 
and nearly transparent. The pieces of 
ginger thus charged with syrup, are then 
packed in jars or glass bottles as close 
as possible and these are next filled up to 
the very top with more thick syrup, so 
as to leave no room for air. The bottles 
are finally corked and the jars made air­
tight by pasting lids and parchment over 
them. The removed syrups are not lost, 
but fermented into a pleasant and popu­
lar beverage known as "cool drink,” 
very agreeable in hot countries. The 
Chinese preserved ginger is nearly all 
prepared at Canton and Hong Kong.

The best preserved ginger is of bright 
yellow color, almost transparent, con­
sisting of the young and tender tubers 
only.

ALL ORDERED PRUNES.
Dick, a boy in a grocery store, says an 

exchange, faithful, active, was always 
"on the job.” One day the employer 
who had been away returned, glanced at 
the clock and laughed. Little Dick had 
obtained from a circus poster the head 
of a grinning darky. He cut it out, pin­
ned a flaming ted necktie under the fel­
low’s chin, printed a sign and placed 
the words as coming from his month —

Ten pounds of prunes for one dollar— 
The negro had "the smile that never 
comes off.” Everybody that looked 
laughed and most ordered prunes. Dick 
had initiative and it impressed his em­
ployer who encouraged its growth, and 
so Dick went up, up, up, head salesman, 
buyer, manager, partner. That is a true 
story.

TRADE NOTES.
A. H. Jones, grocer, Vancouver, has 

sold out.
"We trust in God, but in nobody 

else,” is a display card noticed recently 
in a Hamilton, Ont., grocery store.

The fellow who always has his hand 
out is apt to invest the proceeds in four 
fingers.

Mr. Kiely, of O’Loane, Kiely & Co., 
Ltd., Vancouver, B.C., left for Victoria 
last week in order to take charge of the 
branch office recently opened by the firm 
at that point. The head office will con­
tinue to be under the personal direction 
of Mr. O’Loane. This firm has only 
been in business in Vancouver for a few 
months. It specializes in canned goods, 
dried fruits, and canned salmon, selling 
direct to the wholesale houses. In the 
near future Mr. O’Loane will visit the 
East in the interests of his firm.

A MOVING DEVICE.
A motion device serves to give an 

original effect in many cases. Of course, 
the idea of motion in connection with 
window displays is not new by any 
means. It has been tried with the best 
results in practically all kinds of win­
dows.

The accompanying plan shows how 
three moving pedestals can be placed in 
the window. These pedestals will carry 
objects of heavy weight and original 
effects can be secured in this way.

The motion is supplied by the simplest 
of devices. The pedestals run through 
holes in the floor and are operated by 
clock work. Even when heavy articles 
are turned, the mechanism has been 
found to work smoothly and regularly.

A device for operat­
ing moving objecte 
in a show window. 
This shows the pedes­
tals running through 
floor of window to 
cellar, where they are 
operated by clock­
work. A most effect­
ive device.
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Flour b Cer
DEPARTMENT

Opening of Navigation Helps Trade
Pats Toronto in Line for Exporting Flour—Orders Booked for 
Future Delivery—Buyers in Montreal Hold Off and Refuse to 
Stock Up—Cereals Dull—Price Cutting in States Puts Can­
adian Dealers Totally Out of Line for Export—Increasing De­
mand for Mill Feeds—Shorts Firmer.

Opening of navigation—which will be 
general on the 15th—has greatly stimu­
lated business so far as Toronto dealers 
are concerned, but Montreal millers re­
port that buyers are still running on 
hand-to-mouth basis and refusing to 
stock up. Export demand for Canadian 
flour has shown much improvement, past 
week having been heaviest on record for 
some time. Orders booked ahead now 
are great enough to keep millions going 
for some time, running at present rate.

So far as prices are concerned mar­
ket is altogether without feature. One 
dealer a few days ago stated: “There 
hasn’t been a change in the wheat mar­
ket in the last three months to warrant 
a change in flour prices. During Decem­
ber prices did fluctuate a little, but since 
that have been continually steady. I 
don’t know when I have seen three 
months so featureless.”

Price war in the States has placed 
Canadian millers totally out of line for 
export of cereals, and as result trade 
has been dull and unsatisfactory.

Mill feeds appear to be the only line 
in which there is any activity. Season 
is now opening up for both bran and 
shorts ,and as result demand during 
past week has shown quite marked in­
crease. Shorts rule firm, and are now 
expected to gradually lead away from 
price of bran.

MONTREAL.
FLOUR.—The reduction in freight 

rate following on the opening of navi­
gation seems to be held up by country 
buyers as a very good reason for not 
putting in heavy stocks of flour. They 
are adopting a waiting policy, and this 
is not pleasing the millers, who admit 
that demand is not what it should be.

Winter wheat flour is in good demand, 
supplies being none too heavy locally. 
Ontario fermera are not delivering much 
wheat to the millers, it is said.

Winter wheat, fancy patenta, in bags .. 4 60 4 76
Straight rollers, in bags ............................. 4 90 4 50
Manitoba 1st Spring wheat patents, bags .... 6 40
Manitoba straight patents, in bags.................... 4 00
Manitoba strong bakers, in bags......................... 4 70
Manitoba second, in twigs ...........................  4 10 4 90

ROLLED OATS.—A moderate amount 
of business is being done, though pros­
pects are that huge trade will be doing 
shortly. Export business has been 
pretty good at unchanged prices. Corn- 
meal demand is also good ; in fact, some­
what better than of late.

Cereals—
Rolled oats, in 25 sack lots ....................... t 06 1»
Rolled oats, in single bag lots...............  2 20 2 38
Rolled oats, in bbls. ..................................... 4 36 4 60
Standard oatmeal, in single bag lots...........  2 28 2 30
Granulated oatmeal, in single bag lots.... 2 26 2 90
Fine oatmeal, in single bag lots................ 2 28 2 90
(In 26 bag lots the price of the above is 10c lower.)
Rolled wheat, in barrels .......................................... 2 70
Hominy, in 96 lb. sacks ............................... 2 00 2 15
Commeat. in 98 lb. sacks .......................... 1» SOI
Rolled oats, in cotton sacks, 6c more.

MILLFEED.—The feeling is steady, 
demand both from local and country 
buyers being above the average. Prices 
show no change, though activity in the 
wheat moulee market may bring about a 
slight upward movement.
Bren. In enr Iota, per ton .................................. MM
Short.. In enr lots, per ton .................................. B M
Middlings ................. .V................... -...............MM MM
Wheel seool*. per ton ......................................... M M

TORONTO.
FLOUR.—Domestic trade daring past 

week has been rather heavier than 
usual owing to boats fitting oat for 
opening of navigation. For export, To­
ronto has been completely out of line 
for some time, but now with opening of 
navigation and lake and rail freight re­
ducing expenses, many orders are now 
being taken for delivery after April 15. 
Trade as yet is not heavy, but a good 
start has been made. Dealers look for­
ward to reduced freight rates increasing 
demand very considerably.

few weeks owing to a price war in the 
States. At present Toronto is fully Is 
6d higher than the Southern market, 
so that practically no business is being 
accomplished. Domestic trade holds 
firm, but as one dealer states, is “noth­
ing to boast of.” Cornmeal continues 
altogether without change.
Rolled oils, miU lots, M lb. sicks................... J u
Rolled oats, 26 beg, to cer loti ............ 2 06 2 07U
Standard and granulated oatmeal, 96-lb,

■k„ «mall lota ................. :................ ............
Rolled wheat, 50 lb. boxes ................................ i m

wheat, small lots. 100-lb. bbls................ f 71
Rolled wheat, 5 barrel to car lots...................... s 66
Cornmeal. 96 lb. bags, tt bag lota, beet

Quality .....................................................  i to in
Cornmeal, 98 lb. bags, S bag lots, coarser

grades ................................................................ | 50 i a
Rolled oats in cotton sacks, 6 cents more.

MILL FEEDS.—Rather a better de- 
mand is being felt for bran than week 
ago, and now good business is being ac­
complished. Shorts, too, are beginning 
to move freely, and if anything have 
taken on slightly firmer tone. One 
miller states: “If any mill feed does ad­
vance it will likely be shorts. But there 
is now a fair amount of stuff in the 
country, so that we don’t look for any 
immediate advance over $22.” Season 
for both bran and shorts is now opening 
up, and it is expected that in a couple 
of weeks trade will be much brisker 
than at present.
Bran. In nr loti, per ton .................................. » oo
Snorts, In nr loti, per ton ...........................a 00 22 OO
M.idlings, to car loti, per toe ................. MM MM
want moulee. In eu loti, per ton.........M M MM

WINNIPEG.
FLOUR AND CEREALS.—The do­

mestic trade in flour and cereals is quite 
brisk and mills report an improved ex­
port enquiry. The grain trade and its 
products have assumed a healthier tone, 
and a general feeling prevails that prices 
will steadily advance.
""ïîtot pi tents, per bhL ....................................... IS

Seconds, per bbi. .............................................. IS
„ .Bakin-1. pu hhâ. ................................................. «M
Roll-i on.

Rolled nts. M lbs. ............................................ if*
Blind,td gno(listed. 96 lbs. ........................... IS
Comme»!, nek. M lbs. .................................... IIS
Whmt sruul*. M lbs. ................................. IS

Mi ............................................................... IN

Mmltnba Wheel.
lit patent, to nr loti. Ut ben............... 146
2nd patents, to nr lots, per bbl........................ 4 M
Strong bikers, to nr loti, per bbl...................... 4 N
Feed Sour, to eu loti, per ten ........................ MM
Flow, to cotton auks. Ifc per bsrrel man.

Winter Wheel.
Finn patents, domestic consumption.... 4M 4M 
Patents. Mme., daneette eonaumpth*.... 4M IB 
Straight roder, domutlr roenimptlsn.... 4M 4M 
Blended domestic consumption ................ 4M I II

CEREALS.—Cereal export trade has 
been rather unsatisfactory daring past

Tired Tim—See them suffragettes t 
They are walking to Washington.

Dusty Dick—Yep. After invadin’ all 
the other lines of trade, women are put­
tin’ the tramp business on the burnt— 
Puck.
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Dealers Look to Fresh Fish to Boost Trade
Fresh Herring Expected Almost Any Day Now—Good Catches 
of Haddock Reported at Coast—Opening of Navigation Ex­
pected to Increase Trade—Stocks of Frozen Lines Well 
Cleared Up—Dealers Hold Back Awaiting Arrival of Freeh,

More favorable weather conditions at 
the coast during past week have per­
mitted fishermen to reach fishing grounds 
and make good catches. Demand for all 
fish has fallen off considerably since 
Easter, but this is most marked in 
frozen, smoked, and salted lines. In­
quiry for fresh keeps pretty firm, and 
dealers are awaiting the arrival of these 
in large quantities to build up demand 
again. While even a better trade than 
was expected is being accomplished this 
week, still now that frozen stocks have 
been pretty well cleaned up there is a 
tendency to hold back until new lines 
come in. With opening of navigation 
and fresh supplies trade is expected to 
pick up materially.

Oysters are moving rather slowly, 
little interest being taken in pushing 
sales.

MONTREAL.
FISH.—Salmon is now being asked 

for freely, and, while the demand has 
dropped off to a considerable extent for 
all lines, yet fresh fish has sold freely, 
and it is expected that there will be no 
material decrease in this line. Oysters 
are not moving any too freely, while all 
fish are arousing little interest.

FRESH AND FROZEN.
Black Sea base, per lb. .................................................  OU
Blueflih, fancy, per lb. ................................................ jU
Barbette (dnaaed). buUheada, per lb. ................... J U
Market cod, casee, Z60 It»., per lb. .......................... I W
Lee than can ......................................................
Steak cod, p*r lb. ...................  ................... •* 0 01
Torn cod. new. per btaL ........................................... IS
Flounder», per lb. ............................................ » 01
Haddock, per lb., ftoaen ■■"■•"-y--......... J J* I*
Haddock, freab. per lb., by exprès» .... MS I W4
Halibut, freeh. per lb. ,.......................................... •»
Herring, froccn, per 100 fish, medium................ 1 g
Herring, large, per 1» lbe. .................................... * *
Mullet», per lb. ........................................................ •*
Mhiu*dnaeedr and headieee. per lb. ................... JJ

I:::::::::::::::::::::::::::::: »g |5
Smelt». No. 1, per lb. ................................. JJj
Salmon, fancy spring, per lb. ................... 014 0 IS

SES: ::l

= !!
Bœelee» S*. ta’wS^MaTSJL. par ».... 0»

Dry Pollock, 100 lb. bundle, per bundle...............  6 00
Acedia pure cod tablets, 20 lb. boxes, per lb.... 0 10%
Halifax pure cod, 3 lb. box, per lb. ......................  0 16
Shredded cod, 2 do*, in box, per box................. IN
Boneless strip cod, 30 lb. box, per lb................  0 10
Pure skinless cod, 100 lb. boxes, per lb................... 0 07%

SALTED AND PICKLED.
New green cod, per bbl., 200 lbe., No. 1............ T 00
New Labrador herring, per bbl................ 6 00 6 00
New Labrador herring, per half bbl........  2 80 2 76
No. 1 mackerel, 20 lb. kite .................................. 1»
No. 1 mackerel, half bbls. .................................... TOO
Lake trout, kegs ...................................................... f 00
No. 1 green haddock, per 200 lbs.......................... 6 00
Salt eels, per lb. ............................................ 0 « 0 06%
Salt sardines, bbta.. 200 lbe. ................................. SOD
Salt sardines, half bbla. ....................................... IN
Scotch herring .................................  T *
Holland herring, bbl...................................................... 10 66
Holland herring, half hbL ................... in IN
Holland herring, keg ....................................... 0T0 STB
Boneless new herring. 10-lb. boxee..................... I SI
Labrador salmon, bbla. ................................ 15 SI ISIS
Labrador salmon, half bbls. ..................... I II S 00
Sea trout, half hhla. .............................................. IN

SMOKED.
Bloaters, bo* ....................................................  1 • 110
Yarmouth bloaters, fsney. per box...................... 1 S
Haddles, extra fancy, per lb................................. Oil
Haddles, fancy, freeh cured ................................ SIS
Haddtae. regular ...............................................  0 86 S 61Fillets, fenc^freeh cured, lb. ........................... #3
Fillets, regular, lb. ................................................... SU
Herring, new, smoked, per box .......................... S IS
Kippers (small), per box of 60 fteh............. 1 SI 1 »
Smoked salmon, per lb. ........................................... 6 8
Boneless smoked herring, 4 lb. boxee, lb. 0 10 0 IS

SHELL FISH.
Solid meats—Standards, gaL, SLTS; selects, gaL 1 SI
Bulk standards, gal., èl.tt; selects ........................ 161
Cape Cod Shell Oystem-

Ifedlum else, per bbL ..................................... 8*
Boiled lobsters, per lb. .................................... 6*

TORONTO.
FISH.—Trade in fish still keeps fair­

ly brisk, and is reported by one dealer 
as much better than expected for season. 
Fresh caught fish are expected in quan­
tities at any time now, and in expecta­
tion of these dealers are reducing stocks 
of all frozen lines. Fresh herring are 
expected any day, which will open sea­
son fully two weeks earlier than year 
ago. Demand for shad has practically 
disappeared with Easter week, and snap­
pers, brought in only as specials for 
F.aster, are now off market.

FROZEN FISH.

Sualla salmon, per lb. ................................  0 66 181
alibnt, per lb. ...............................   Ill

Pickerel, per lb. .................................................... IN
lb" ..................  i m ?5oea ■erring, per w a ee i it

Trout, per lb. .....................   0U IB
Oohoe salmon, per lb. ........................ .................. 6 II

er lb. straight ........................ IM 18
FR18H CAUGHT FISH.

_____ ___ —.>•••• ••••••»••».»»•••••••••••.•••. 1ST 166
Halibut, per lb» »...
Lire lobsters, per lb....................................  IN
Roe Aad. eeeh ........................................— 111 161
Steak, cod .................................................................... IM

SMOKED.
Ciscoes, per basket .................................................. • 1 00
Ciscoes, per box of 15 lbs. ........................................ 1 60
Finnan haddie ................................................. 0 07% 0 06
Kippers ................................................................ 1 10 1 25
Smoked bloaters, 60s .......... ..................................... 1 25
Smoked fillets .......... ................................................ 0 12

PREPARED.
Acadia cod, 2-lb. boxes, 12 to crate................... 2 60
Cod in loose stripe, 25-lb. to box, lb.............. 0 06%
Shredded cod, 2 doe. pkgs. to box ...................... 2 26
Sldnleee, cwt. (100 lb. boxes) ............................. TOO

SALTED AND PICKLED.
Holland herring, per keg ............................. ON) IN
Labrador trout, per keg ......................................... 6 75
Scottish herring, Loch Fyne, per kit............... 106
Oyetera-

Selects, per gallon ...................................  Ill 166
Straight. 1 gaL lota ......................................... Ill
Straights, 3 gaL lote ....................................... 1 TO
Straights, 6 gaL lots ......................................... 1 66

Shrimp#—
1 gallon cans ........................................................ IM
2 gallon cans ...................................................... 140
3 gallon cans ........................................................ 4M
Extra, per lb. ...................................................... 016

HALIFAX.
FISH.—There has been marked im­

provement in freeh fish situation during 
past week. With more favorable wea­
ther conditions fishermen were able to 
reach fishing grounds, and as result 
some good catches have been landed at 
principal points along coast. Fish taken 
were mostly haddock.

Local dealers report a heavy falling 
ofi in demand for fresh since close of 
Lenten season. Lobster situation shows 
bnt little improvement, there being gen­
eral scarcity at all sections along coast.

WINNIPEG.
FISH.—Fresh herrings and halibut 

seem to be much in favor among Win­
nipeg consumers. It is certain that con­
sumption of sea fish is steadily increas­
ing and at a ratio much faster than 
could be accounted for by increase in 
population. Oysters are quieter as tjie 
season draws to a close.

:::::::::::::::::::::::::::::::: iff4

=E=ISm ............................... in
.............................. 28

GtokMyra. 4D.ro ........................................... 4M
Labrador hrrrtn. .................................................  4 S
Frrob trout ................................................................ Ml

W. Tetley Jones, of Joseph Tetley & 
Co., Ltd., London, England, is visiting 
the Canadian branch of this firm, and 
expects to be in Canada two or three 
months.
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Enormous Sales of Fish Made in One Day
Example of What Can Be Done By a Retailer Who Gets Be­
hind This Important Line—List Showing Varieties Sold and 
Quantities of Each—About Four Ton In All Sold In One Day.

To the dealer with up-to-date methods 
of handling fish, and with a knowledge 
of the business, the fish trade proves 
very profitable. Those who are actually 
energetically engaged in the business 
state that the fish trade is rapidly in­
creasing, that it is much better than 
last year, and has shown steady growth 
for several years. Just what the reason 
is is hard to state briefly, but one point 
remains undisputed, and that is that de­
mand is rapidly advancing and opening 
out greater opportunities than ever be­
fore to the man who “looks alive.”

Fish Sales of a Day.
Just as an example of what can be 

done in the way of one day’s sales the 
list herewith is given showing 1)4 round 
numbers actual 
lines of fish sold 
retail fish dealers, Toronto, on Holy 
Thursday, which came this year on 
March 20.

C. Heslop, one of the salesmen, states 
that Holy Thursday with Good Friday 
are the biggest fish days during the year.

riven showing in round 
quantities of various 

1 by Gallagher & Co.,

keep a week quite easily, but if taken 
from the ice and put in the window or 
outside exposed to the sun it will keep 
only about a day. For this reason it 
becomes important to arrange all win­
dow trims on ice.”

In connection with their fish business 
Gallagher & Co. handle fresh fruits and 
vegetables as well. These they claim 
work together with fish, each tending to 
increase the sales of the other.

Mr. Heslop, who supplied The Grocer 
with the above information, is a Scotch­
man, born and bred in the Old Country. 
It was there that he learned the fish 
business in all its varied forms. He 
states : “There is a great knack in 
handling fish. Perhaps more skill is re­
quired in handling fish than in anything 
else in the grocery line.” Mr. Heslop 
would strongly advocate separate fish 
departments in connection with stores. 
He claims that the fish trade is con­
fined chiefly to the larger places, as the 
ordinary consumer is not attracted by 
fish when shown in connection with

pyramids. In most cases they have been 
staple lines, with no special features or 
price attraction.

In seeking exceptions to this general 
rule, a Grocer correspondent found two 
on Dundas Street, Woodstock. Poole 
& Company had piled their west window 
full of large, white cabbages, firm and 
attractive looking. Here was something 
a householder would probably not think 
of, unless in sight. The vegetables were 
not priced ir the window, because price 
was not the attraction ; it was a little 
between-season offering which no doubt 
made a hit.

Farther down the street E. J. Coles 
Company anticipated spring with a seed 
window. Some trouble had been taken 
to arrange the packets in strips sus­
pended at different angles from the 
window ceiling. Seed packets formed 
the walls of a miniature house in the 
background, and a special price of three 
for 10 cents was announced.

Another Woodstock grocer has intro­
duced a variation of the old-fashioned 
plan of using soap with which to write 
advertisements on a store window. His 
announcement is made in clear letters 
with a piece of cloth on a background 
of soap-painted window, and is fairly 
prominent, especially at night.

Halibut 1500 pounds mostly fresh. Some frozen.
I laddock 1200 pounds fresh.
Cod 1200 pounds fresh.
Whitefish 1000 pounds frozen.
Whitefish 150 pounds fresh caught.
Salmon (salt water) 800 pounds mostly frozen.
Trout 500 pounds fresh.
Shad 200 pounds fresh.
Bluefish 200 pounds fresh.
Smelts 150 pounds salted.
Haddie 100 pounds smoked.
Flounders 250 pounds fresh and frozen.

Total 7250 pounds

List showing one day's flsb sales of a Toronto retail Arm.

On Thursday they sold between 3Vfc and 
4 tons in all, made up as shown in the 
accompanying panel.

The list shows a total of 7,250 pounds, 
or somewhat more than three tons and 
a half. This does not include lobsters, 
bulk oysters, shell oysters, clams, or any 
of the other lines known more Common­
ly as specialties. In all a total of ap­
proximately 4 tons was reached.

dare in Handling.
In speaking of the handling of fish, 

Mr. Heslop states: “One of the most 
important points is never to allow fish 
to freeze and thaw alternately, as this 
takes all the flavor and “goodness” out 
of the fish. A fish packed in ice will

LEAKS
IN THE GROCERY STORE

SI
TORE I

groceries, and for this reason people in 
the country and smaller centres have 
not come to demand fish as the people 
in the cities, where more attention is 
given and a separate department pro­
vided.

CABBAGE AND SEED WINDOWS.

Woodstock Grocers Have Something 
New to Show the Public.

Woodstock, Ont., April 4.—(Special.) 
—Many grocery windows in Western 
Ontario have for the past few weeks 
displayed canned goods, pickles and 
breakfast foods, in piles, rows and 

41

While it is probably late in the 
son to talk of frost on windows, yet a 
Montreal retailer calls attention to a 
condition in this regard which causes 
considerable loss. In many windows 
during the winter, he states that cer­
tain articles had been placed too close 
to the glass with the result that the 
frost which had gathered on the window 
during the night and thawed off in the 
morning had caused considerable mois­
ture and wet. This had come in con­
tact with the goods displayed thus 
spoiling or damaging them sufficiently 
to makq them unsaleable or hard to 
sell.

This leak assumed large proportions 
in one window where it had damaged 
a dozen and a half of package icings. 
This loss could have easily have been 
avoided by taking a little care in plac­
ing the goods at least six inches away 
from the glass. Damaged goods from 
this source is the result of haste, 
thoughtlessness or carelessness.
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Pineapples Arrive Freely; Tomatoes Up

Pineapple Season Opening Strong—Shipments of Car Lots Be­
ing Received—Louisiana Berries on Market—All Oranges 
Scarce and High—First Car of Florida Cucumbers Received 
on Toronto Market—Over Supply of Roots and Potatoes.

Pineapples from Port Rico are now 
arriving on Canadian markets in car 
lots. As yet they are not moving freely 
on account of high prices, but with ex­
cellent quality, and arriving in splendid 
condition it is expected that demand will 
soon pick up.

Strawberries have been received this 
week, both from Florida and Louisiana.

Oranges of all kinds are scarce and 
high. A great number of the large pro­
ducing centres are about cleaned up so 
that prices are likely to continue high 
for the rest of the summer. Italian 
oranges are expected to arrive on Can­
adian markets shortly.

The lemon market at present is pretty 
much a weather market. Stocks on hand 
are light and those to arrive only mod­
erate, so that prices are likely to con­
tinue firm.

Tomatoes have been advancing rapid­
ly on primary market during past week, 
owing to heavy rains of week ago, having 
destroyed practically half of the Flori­
da crop. Quality of those arriving now 
is excellent, and prices high. Conditions 
are likely to remain much same, with 
probably firmer tendency, until ship­
ments are made from Texas and Mis­
sissippi.

MONTREAL.
GREEN FRUITS.—The market has 

shown more activity during past week 
than usual. Oranges are selling freely, 
although prices are a little up since last 
week. Lemons are steady under good 
demand, while Florida tomatoes are also 
moving well.
API8«B~ Deri. XXX.

Sptm, list

tWMllll.ere led ...

per barrai ... IN
t. çcr barrai... .... 1 80
tr barrel ...... 2T5
per box .......... 1 »
per bbl............ 3 00
per bbl. ........ 1 78................. 1 75
“.."y.!!!::::::::::: V#

4 4* 
4M 
I» 
4M 
444 
1 » 
I» 
iff 
ISi!

Cranberries .................     11 50 13 00
G tape fruit, Florida, case ............   3 50 4 26
Lemons .....................................••..................... 3 00 4 00
Oranges, California navels ........................ 3 00 4 60
Oranges, Valencias ...................................... 3 75 6 00
Oranges, Mexican .........................................  1 60 2 60
Oranges, Florida ..........................................  4 00 4 76
Pears, California, Winter Nellis, box 16 do*........  5 00
Pineapples. Cubans, cases of 24 .............. 4 50 5 50

VEGETABLES.—New cabbages from 
the South are selling freely and prices 
are reasonable, in fact low, compared 
with those asked for early shipments in 
former years. There is an easier tone 
to market all round owing to fact that 
supplies are more plentiful.
Asparagus, dozen bunches .......................... 7 00 9 00
Beets, old, per bag .............................................. 1 00
Beets, new, per doz. bunches .................. ...... 1 00
Canadian oyster plant ........................... .............. 0 80
American oyster plant ................ ........................ 1 20
Spanish onions, large case ........................ I 80 1 78
Canadian red onions, per lb....................  0 01% 0 01%
Wax beans, in hamper, imported .......... 8 81 8 00
Carrots, bags .................................................  0 78 1 00
Cabbage, bbls. of 3 do*. ........................... 180 178
Cauliflower (for single cases 82.00) double 3 00 I 80
Celery, per crate (3 to 6 doz.) .................. 4 25 4 80
Cucumbers, per dozen ..............................  1 28 2 88
Leeks, per bunch ................................................... 0 30
Peppers, green, crate ........................................... 3 00
Radishes, dozen .................................................... I ••
Sweet potatoes, basket ........................................ 2 H
Potatoes—

Green Mountains, car lota, per bag.. • 88 8 87%
Quebec grades, car lots, per bag........  0 80 8 82%
Quebec grades, small lota, per bag... 0 88 0 10

Spinach, bw............................................................... 3 00
Tomatoes, Florida, fancy, per case..................... . 8 28
Tomatoes, Florida, choice, per Case................... 2 60
Tomatoes, hothouse, lb. ............................. 8 SO 0 *

Boston lettuce, crates, 2 doa. .................. 1 If 188
Curly lettuce, crates, 4 doe. ..................... 1 If 188
Strawberries, qt ........................................... ill 188
New potatoes, 8c lb. or, bbL ...................  f » 8 88
Horae radish, lb. ......................................... .... 0 IS
Garlic, bunch ................................................ .... 810
Water cress, per doe bunches ........................... 1 80
Rhubarb, per doa. bunches ........................ 1 60 1 If
Mushrooms, basket of 4 lb.......................... 3 00 3 80
French Indite, per lb. ...................... .................. 0 36
Artichokes, Canadian, hag ........................ .... 8 00

TORONTO.
GREEN FRUITS.—First Louisians 

berries are now on market, selling at 15 
cents per pint. These are arriving in 
splendid condition and show good firm 
quality. Pineapples too are being brought 
in by ear lots, but as yet have not begun 
to move freely, owing to high prices. 
Lemons have advanced slightly and are 
likely to hold firm at present quotations. 
Stocks locally are light.

Business on whole is very satisfactory, 
bnt no great rush has as yet act in.

Apples—
Spies, first grade, per barrel ........ 3 80 4 80
Spies, second grade, per barrel ...... . 2 60 3 28
Russets, No. 1, per barrel .................. 3 28 3 60
Russets, No. 2, per barrel .................. 2 76 3 00
Greenings, fancy, per box ................ 1 00 181
Greenings, No, 1, per bbl......... ».......... 3 00 3 28
Greenings, No. 2, per bbl...................... 1 78 2 71
Baldwins, per bbl..................................... 2 78 3 IS
Fancy imported, box ..................................... 8 H

Artichokes, Canadian, bag ................................. I 01
Bananas, per bunch ;................................... 1 78 8 18
Cocoanuts, per sack of 80 ...................................... 8 80
Grapefruit, Florida, sizes 64, 64 and 80,

case .................................................. »......... 3 50 4 25
Grapefruit. Jamaica, all sizes, per case.. 3 00 4 00
Lemons, Messina .................................................... 4 00
Limes, per box of 100 ......................... ................ 1 80
Oranges, Florida, ordinary case .............. 4 00 4 26
Oranges, Florida. Valencias, case............ 4 50 5 00
Oranges, California navels, per case...... 4 26 4 60
Oranges, bitter, case (200 and 180)......... 2 28 2 80
Oranges, Valencia, ordinary, 420c, eaae............ 3 71
Oranges. Valencia, large, 420s, case........ 4 75 6 00
Oranges. Valencia, 714s, case .......................... IS
Pineapples, per case ..................................... 4 00 5 00
Peers, Cal.. % boxes (36 to 50) ........................ IS
Peers, Cat. full boxes (150 to 800).......... 3 00 3 80
Strawberries, per quart box ..................... 0 48 OK
Strawberries, Louisiana, box of 2 doa pints .... 3 80

VEGETABLES.—First car of Florida 
cucumbers arrived on Tuesday. This, it 
is stated, is the earliest that cucumbers 
have ever arrived in Toronto in car lots, 
it generally being nearer the middle of 
April before they appear. Florida cab­
bage, quoted week ago, has again dis­
appeared on account of high freight 
rates. Cauliflower is scarce and hard to 
get at prices quoted. Boston cucumbers 
are likely to drop considerably on ac­
count of arrival of Floridas. All roots 
and potatoes are weak and with over­
stocked markets, and farmers anxious 
to rush in their stocks, whole market is 
pretty sick.
Heim, wit and (ran. hemp* ............... IN IK
Hr.li. per bM ................................................ IN IN
Br.li, Imported, p*r doe. ................................... IN
RnttMl urate pm euart bn ................ .... IN
Omets, nr bM .......................................... • ■ •«
Crrota. Imported, nr doe. ............................. ... IN

■■■ About 1 doe. brads)., in IN 
new, Crete M dm... IN IN
at U ........................ IN IS

CnllSown. tremper of N ........................ IS IN
Cilery, Florida, par cam ...........................  IN IS
Orlrry. California, barrel of dram brad, .... IN
Cncrnt2rme°Raetoa. bed' heir* dim.’"!"!.' IN IN
Cucumber,. Florida, hamper. ...^............... 4» IN
Kes plant, par crate of » to N............... IN IN
French lndlre. earn of II to IT lb».......... .... I N
Letton#, doa. btmdhra ...................................  IN IN
Lettuce. Beaten brade, hamper .................. IN IN
Mushrooms, per lb. ..................................... IN IN
0,1 Brant*, par crate  ........................... IN IN

Canadian colora, N lb. bM ............. IN I IS
Onions, era*, imported, par dm................ III

Pimm, train, bratot ..................... ........... IN IN
Peppem, Error, hamper of I bra...........  IN IN

............. !S
Potatoes Ontario, per bat !................. IN
Potato*. New Brunswick, par bM ..... 1N IN
Potato*, new. Brands, hamper ................... IK
Potato*, new. Brrmmta. barrai ........................ IK
RmlMma, hamper ................................ .................. IN
Rhubarb, acooiritm te »Na, doe. tern*aa IN IN
Spinach, per hhL ........................................ IN IN
Spinach, per hemp* ...................................  IN IN

..................... 28Tram.*., Florida, ram ............................. fg 11
pot*LO*. W ID. MDpW .•••••«••••• I II

Wltlf AND, PW dOL feHMM ••••••••«•• * ■
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Firmness Still Rules in Provision Market
Prices on Many Lines Advance Half Cent in Toronto—Trade Depends Almost 
Entirely on New Makes in Butter For Supply—Finest Quality Scarce—Wea­
ther Market in Bggs—New Makes in Cheese Expected to be as Heavy as in 
Previous Years.

During the past week demand for pro­
visions has been fairly brisk, but other­
wise market has been met. Light re­
ceipts of hogs together with steadily ad­
vancing prices have maintained all 
prices and manufactured articles, and in 
some cases caused an advance. Whole 
market holds quite firm with upward 
tendency. Demand is expected to in­
crease as soon as heavy stocks ordered 
by retailers at Easter have been wora<*. 
off.

The scarcity of fine and finest makes 
in butter reported during the past cou­
ple of weeks is still quite pronounced, 
and as result available stocks in these 
are bringing high prices. Storage stocks 
have been pretty well reduced so that all 
trade is turning to new makes for sup­
ply. After a week or two the situation 
is expected to be much easier, even to 
lower prices being effected.

Stocks of old cheese for sale have 
been pretty well worked off, and some 
interest is now beginning to be shown 
in new fodder cheese. With butter 
prices ruling high opinion has been that 
new makes will be lighter than in for­
mer years, but latest advices from some 
of the larger cheese centres both to the 
East and West, speak of an early season 
and fully as large a make as at corres­
ponding season year ago.

Egg market still shows downward 
tendency. Only bad weather and bad 
roads, it is reported, are keeping up 
the market, as eggs are in the country 
in large quantities if farmers could only 
market them.

MONTREAL.
PROVISIONS.—Prices for all lines 

are fully maintained, but buying in some 
lines such as smoked meats is limited, 
because fairly good stocks seem to be 
held by the trade as a result of over­
buying for Easter. Lard is in fair de­
mand, also some activity being shown.

but not enough to make any alteration 
in prices.
Lop^ clear teem. heary lb. .................................. I IS!*
" lMH alaes, * to «0 It»., pas lb.... I If* ||
______ ms. If to It lk, per lb................ t L

Extra nail sises, 10 to 14 lbs., lb.......... Il» I If*
Boos out, rolled. Is™, 11 to * lbs., per lb..... *3
Bone oat, rolled, smell, t to IS lbs., lE............. 0 ft
Breakfast bacon, Knsllsh, bon aléas. Us. I It IB
Windsor beeon, skinned, books, lb.................. 0 *
Soloed roU bacon, boneless. Short, lb.... • If*
Picnic hams. I to II Urn .................................. Ilia
Ham. cooked, par pound .................................. IS
Wiltshire bacon W lb. Mm)............................ IN
Cottage rolls, small, about « lbs...................... I*
Hogs, lire, per ewt. ......................................... If ■
Hogs, dressed, per ewt. .................................... 11 Of
Pure Laid—

Boxes. 00 Iba. net, per lb................... 0 14% I If
Cesse, Uns. each, «lbs., per lb..... • If* f If*
Cease, tins, each S iba., par lb........... f If* f II
Cases. Una, each 9 lbs., per lb...........  0 If* 0 10
Paili, wood. » iba. net, per lb.................. 0U
Tubs. 60 lbs. net, per tb. ................  014% 0 If*
Tierces, 575 lbs., per lb. ............................ 0 14*
One pound bricks ....................................... 010*

Compound Lard-
Boxes. 50 lbs., per IK ....................................  0 Of*
Cues. 10-lb. tine, 40 lbs. to earn, per lb..... fit*
Cams, 5-lb. tins. OO Iba. to case, per lb....  t If*
Cum. Mb. tins. 40 lbs. to case, per lb..........  15*
Pails, wood. » Iba. net, per lb...................... tU
Pails, Un, 20 lbs. (rasa, par lb....................  t Of*
Tube. 00 lbs. net. per lb...................... 0 If* 0 10*
Tlercm. 576 Iba., per IK ...................  Off* Off*
One pound bricks, 00 lbs. to cue............. I n*

Pork—
Heerj Canada short ant mam. ML. *41

pteeaa ........................................................It *M
Canada Mort cut teak pork. ML, Of*
Hearer*MMdni'ïisïH"!!!!!"!!..!!"... 5 S
Clear fat backs ....................................................... ff 00
Hury flank park. ML .........................................■ 00

Dry Salt Meats—
Oreen bacon, flanks, lb. ....................................... I15H
Plate beef, barrel 160 lbs. ......................................10 00

Cooked Meats—
Jellied tongue. 10 Jb. open Una, per lb................ Off
Headcheese, per lb, .......................................... . • II

18*
Cooked pickled pigs feet (In vinegar, kite * IK

per IK ................................................................. Off
Tripe. In kite of * Iba., per lb............................. IN

BUTTER.—The situation shows more 
strength this week as a result of many 
inquiries from nearby States centres 
lower grades have been pretty well dis­
posed of, and higher grades are not over- 
plentiful.

%STZbT£ Ï3 iff4
8IS iff4

EGOS.—Market remains steady under 
a good demand following on decline last 
week in new laid. Receipts of new laid 
are becoming heavier and a further drop 
may take place at any time. Storage 
eggs have been reduced to a minimum.
New laid eggs, per dos. .................................... IS

CHEESE.—Situation has remained 
pretty much unchanged of late. Demand 
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has also been more steady at firm quota­
tions. But the price of butter which 
seems likely to stay at present high level, 
may bring about a decrease in make for 
the simple reason that factories will 
give the preference to butter. The 
stock of cheese in Montreal on the first 
of March was 35,050 boxes, but heavy 
exports have reduced this by two-thirds.

esse- New. Old.
Ians ..........................................................  a 14 o MU
ta ......... .... : ....
% Twin ..................................
Staten .....................................
POULTRY.—Prices are unchanged,

with supplies a little more plentiful. 
There does not seem to be any great 
interest taken in the line at present.
Poottn,____

Turkeys, per IK ............................................... 0*
Ducks» per IK .................................................. 0 *

‘ per IK ................................... 01» 0 *
Is. par IK .................................................. 0 If
e. Bar IK ........................................ 114 111

fedchtekene. per IK ........................... IS

TORONTO.
PROVISIONS.—“In the city,” says 

one dealer, “provisions are going well 
enough, the trade holding right up, but 
in the outlying points trade has not yet 
become quite so brisk.” An advance of 
Yz cent, and of 1 cent on finest cuts, has 
been made this week on light and me­
dium hams and on backs. Some dealers 
have also advanced prices Yz cent on 
large hams, and bacons. Market con­
tinues quite firm both for meats and 
lard in sympathy with high prices of 
hogs. Extra heavy long clear bacon is 
now practically off market as no extra 
heavy hogs are offering.
awaked Meats-

Lard,_____
Laid, tufas, e lb

Iba ..
lb.KOMna, paus, pw W. ...........................................

Lard, compounds, pm Iba, tierces

:::: Iff4 
Î.ÎT4 IS*
se ess
•“ 55*
• 13* 114*

urn not

h L• 10* fût

= •:]
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Having sold his general store in Dun 
keld, the late Thomas Whitehead, 
head and author of the family, came 
here in 1877 and erected the large three 
storey brick block, in which the Merch-
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ready-ma 
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EGGS.—Towards latter end of last 
week egg market stiffened considerably, 
owing to storms and bad roads cutting
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Don’t Blindfold Yourself to 
The Possibilities of the • 
Western Trade.
This is the only way you could possibly be ignorant of the 
vastness of the trade that is being or can be done in Western 
Canada.
There is not one line of goods that is not in demand in the 
West at the present time. Your line is wanted and we, with 
our five immense warehouses in the best sections, and large 
selling force offer our services to introduce your line. Get 
in touch with us, for we are in touch with the trade.

Drop a card to-day.

NICHOLSON & BAIN, Wholesa,e ac„7=s Merchants
HEAD OFFICE, - WINNIPEG, MAN.

BRANCHES, REGINA SASKATOON EDMONTON CALGARY

HAMS .mi BACON
Easter marks the opening of the season 
for Hams and Bacon. Be prepared for 
the demand and stock up with the old 
reliable

“Star Brand”

Cured under Government inspection by

F. W. FEARMAN CO.
LIMITED

HAMILTON 

Established 1864.

Try Us on

BULK
MINCE MEAT

the next time 
you are buying.
Our quality will 
surprise you. We 
have what you 
want.

J. H. WETHEY, Limited
ST. CATHARINES

“THE MINCE MEAT PEOPLE.”
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER.
W. H. OILLABD A CO. 

Diamond.
1-lb. tins, 2 dos. In cane ..$2 00 
14-Ib. tins, 8 don. In cnee.. 1 26 
14-H>. tin*, 4 dos. In case .. 0 76

ROYAL BAKING POWDER. 
Slaa*. Per dos.

Beyal—Dime ....................... 0 26
• 14-lb. ,........................ 1 «0
“ 0-os. ..........................  1 06
“ 14-lb...........v............  2 66
“ 12-os. ........................  3 86
“ 1-lb.............................. 4 00
“ 8-lb...................... 18 00
“ 6-lb.............................. 22 85

Barrels—When packed In barrels 
one per cent, discount will be 
allowed.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Baking Powder— 

6-lb. sise, 18.26; 1-lb. tins, 82; 
12-os. tins, 11.00; 8-os. tins, 81.20; 
6-os. tins, 00c; 4-os. tins, 06c; 
6c tins, 40c.
BORWICK'S RAKING POWDER 

Sises. Per dos. tins.
Berwick's 14-lb. tins ........ 1 86
Berwick's 14-lb. tins......... 2 86
Berwick’s 1-lb. tins ........ 4 06

COOK S FRIEND BAKING 
POWDER.

Cartons— Per des.
No. 1, 1-lb., 4 desen ......... 8
No. 1. 1-lb., 8 dosen ......... S !
No. 8, 5-os., 6 dosen ......... 0 80
No. 8, 6-os., 8 desen ......... 0 86
Ne. 8, 814-os., 4 dosen .... 0 46 
No. 10, 18-os., 4 dosen .... 8 10 
No. 10. 12-os., 2 dosen .... 8 80 
Ne. 12, 4-oa- 6 dosen .... 0 70
Ne. 18, 4-0*- 8 dosen......... 0 76

In Tin Boxes—
Ne. 18. 1-lb., 8 dosen ......... 8 00
No. 14, 8-os, 8 dosen ......... 1 76
No. IS, 4-os., 4 dosen ......... 1 10
No. 16, 214-lbs.................... 7 26
No. IT. 6-lbs........................... 14 00
FOREST CITY BAKING POW- 

DEC.
6-*s. tins............................ 0 76

18-os tins ............................ 1 16
18-es. tins ...........................  1 76

■LOB.
Keen’s Oxford, per lb........  0 17
In 10-lb. lots or case .... 0 16 
COUPON BOOK»—ALLISON’S. 
For sale In Canada by The Bby- 
Blaln Co., Ltd., Toronto; C. O. 
Beaucbemln A File, Montreal, 8*. 
88. 86. «10, 315, and «20. All same 
price, one sise or assorted.

UN-NUMBERED.
Under 100 books ....each 0 04 
160 books and over, each 0 0614 
600 books to 1,000 books 0 08 

For numbering cover and each 
coupon, extra per book H cent.

CEREALS.
WHIT1I SWAN SPICES AND 

CEREALS. LTD.
White Swan Breakfast Food, 2 

dos. la case, per case, 88.00.
The King’s Food, 2 dos. In case, 

per case, 84 AS.
Whits Swan Barley Crispe, per 

81

White Swan Self-rising Buck­
wheat Flour, per dosen, «1. 

Wblte Swan Self-rising Pancake 
Flour per des., 8L 

White Swan Wheat Kernels, per 
dos., 81 AO.

White Swan Flaked Bice, «1. 
White Swan Flaked Peas, per

dos., 81.

F. COWARD,
402 Spadlna Avenue, Toronto.

Flaked Rice, Sago, and Tapioca 
In 6c cartons, per dos., 46c. 

Potato Fleur (âneet) In 10c ear- 
tons, per doa„ 80c.

Self-raising Flour «as prepared 
In England), In 10c cartons, per 

do*. 86c.

DOMINION CANNEB8. 
Aylmer Jams. Per des. 

Strawberry, 1812 pack ....8 2 16 
Raspberry, red, h'vy syrup 2 16
Black currant ..................... 2 00
Red currant......................... 1 86
Peach, white, heavy syrup 1 60 
Pear, Bart- heavy syrup 1 7714

Jellies.
Red currant......................... 2 00
Black currant.....................  2 20
Crabapple............................. 1 66
Raspberry and red currant 2 00 
Raspberry and gooseberry. 2 60
Plum jam ............................ 1 66
Green Gage plum, stoneleee 1 66
Gooseberry........................... 1 66
Grape .................................... 1 66

Marmalade.

Orange Jelly........................ 1 66
Green 6g.............................. 8.86
Lemon ..................................  1 60
Pineapple............ ..... 8 66
Ginger.................................. 8 88

Pure Preserves—Bulk.
6 lb*. 7 lbs.

Strawberry.......... 060 6 86
Black currant......... 6 60 6 86
Raspberry ............... 6 66 0 86

14’s and SFe per lb.
Strawberry....................... 6 IS
Black currant......... ........ 0 18
Raspberry......................... 0 18

Freight allowed up to 26c per 
100 lbs.

COCOA AND CHOCOLATE.
THE COWAN CO., LTD. 

Cocoa—
Perfection, 1-lb. tins, dos.. 4 46 
Perfection, 14-lb. tine, dos. 8 86 
Perfection, 14-lb. tins, dos. 1 86 
Perfection, 10c else, doe... 0 86 
Perfection, 6-lb. tins., per lb.O 86 
Soluble, bulk. No. 1, lb... 0 80
Soluble, bulk, No. 2. lb.........0 18
London Pearl, per lb......... 0 22

Special quotations for Cocoa In 
barrels, kegs, etc.

Unsweetened Chocolate—

Sweet Chocolate— Per lb. 
Queen’s Dessert 14’e end

!4’s. 12-lb. boxes ............. 6 40
Queen’s Dessert Fs, 12-lb.

boxes................................. 0 40
Vanilla, 14-lb., 6 and 18-lb.

boxes ................................. 0 86
Diamond, Fs, 6 snd 12-lb.

boxes................................. 6 26
Diamond, Fs and Te, 6 and

12-lb. boxes .....................  6 84
Diamond, 14’*, 6 snd 12-lb.

boxes.......................... ;... 6 25
Icings for Cake-

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoa- 
nut cream. In 14-lb. packages,
8 dos. In box, per dos.. 0 00 
Chocolate Confections—Per lb. 

Maple buds, 6-lb. boxes ... 0 86 
Milk medallions, 6-lb. bxe. 0 86 
Chocolate wafers. No. L

6-lb. boxes .......................  « SO
Chocolate wafers. No. 8,

6-lb. boxes ...................... 6 26
Nonpareil wafers. No. L

6-lb. boxes ....................... 0 80
Nonpareil Wafers, No. 8,

6-lb. boxes .......................  0 28
Chocolate ginger, 6-lb. bxs. 0 86 
Milk chocolate wafers, 6-lb.

boxes.................................  6 86
Coffee drops. 6-lb. boxes .. 6 86 
Lunch bars, 6-lb. boxes .. 6 86 
Milk chocolate, 6c bundles,

8 dos. In box, per box.. 1 86 
Royal Milk Chocolate. 6e 

cakes, 8 dos. In box, per
box .................................... 6 66

Nut milk chocolate, 14’s, 6-
1b. boxes, lb........................ 0 86

Nut milk chocolate, 14’s, 6-
lb. boxes, lb........................ 6 86

Nut milk chocolate, 6e bars,
84 bars, per box ............  6 06

EPPre.
Agents—Willson * Warden, 

Toronto; Forbes A Nadeau, 
Montreal; J. W. Gorham A Co., 
Halifax, N.S.; Buchanan A Gor­
don, Winnipeg.
In 14, 14 and 1-lb tins, 14-

lb. boxes, per lb...............  6 86
Smaller quantities.............. 6 87

JOHN P. MOTT A CO.'S.

O. J. Rata brook, St. John, NJI.; 
J. A. Taylor. Montreat P.Q.; 
F. M. Hannnm, Ottawa, Ont; 
Joe. E. Huxley A Co.. Winnipeg, 
Man.; Tees A Persse, Calgary, 
Alta.; Johnson A Tockney, Ed­
monton ; D. M. Doherty A Co_ 
Vancouver and Victoria.

Supreme chocolate, 14’s 12-
lb. boxes, per lb.............. 6 88

Perfection chocolate, 80c
sise, 8 don. In box, dos.. 1 80 

Perfection chocolate, 10c
else, 8 and 4 doe. la box 
per dos. ............................  0 00

Elite, 10c sise (for cooking)
dosen ............................. ;. 0 8»

Mott’s breakfast cocoa, 8-dos
10c sise, per dos.............. 0 80

Nut milk bars, 2 dosen In
box .................................... 0 80
" breakfast cocoa, 14’e

and ...............................  0 86
“ No. 1 chocolate ......... 0 SO
“ Navy chocolats, 14’s .. 0 86 
" Vanina sticks, per gre 1 00 
** Diamond chocolate, 14’s 0 84 
“ Plain choice chocolate

liquors............ ................... 20 8* (i
** 8west chocolate coat­

ings ........................... 0 80 Beaver Coa

WALTER BAKER A CO- LTD.
Premium No. L chocolate, 14 

and 14-lb. cakes, 88c lb.; Break­
fast cocoa, 1-6, 14. 14, 1 and 6-lb. 
tins. S0c. lb.; German’s 
chocolate, 14, and 14-lb.
6-lb. boxes, 26c lb.; Caracas 
sweet chocolate, 14, and 14-lb. 
cakes, 6-lb. boxes, 82c lb.; Ante 
sweet chocolate, 1-6 lb. cakes, 6- 
lb. boxes, 82c lb.; cinquième 
sweet chocolate, 1-6. cakes, 6- 
lb. boxes, 20c lb.; Falcon cocoa 
(hot or cold soda), 1-lb. tins, 84c 
lb.; Cracked Cocoa, 14-lb. pkgs, 
6-lb. bags, 81c lb.; Caracas tab­
lets, 6c cartons, 40 cartons to 
box, «1.26 per box.

The above quotations are te.h. 
Montreal.
CONDENSED AND EVAPOR­

ATED MILK.
BORDEN MILK CO- LTD.
Bast of Fort W 11 11a at. Ont 

Preserved— Par Case
Eagle Brand, ee. 4 den.... «8 «0 
Reindeer Brand, ee. 4 dos.
Silver Cow Brand, sa. 4 da 
Gold Seal Brand, *a. 4 dos 
Maydower Brandi, sa. 4 dos 
Purity Brand, an. 4 dee... 
Challenge Brand, an. 4 dos 
Clever Brand, an. 4 dos— 

Evaporated (Unsweetened)—
St. Charles Brand, small, 

ea. 4 dos. ....
Peerless Brand,

4 dos ................................
8t. Charles Brand, Family,

ee. 4 dos .........................
Peerless Brand, Family,

ee. 4 dos .........................
Jersey Brand, Family, ea.

4 dos...................................
St. Charles Brand, tall, ea.

4 dos ................................
Peerless Brand, tall, ea.

4 dos ................................
Jersey Brand, tall, es 4

dos.................... :.................
SL Charles Brand, Hotel.

ea. 2 dos ........................
Peerless Brand, Hotel, ea.

2 dos ...............................
Jersey Brand, Hotel, ea.

2 dos ................................
St. Charles Brand, gallons

each. 14 dos ....................
"Reindeer" Coffee A Milk,

es 2 dos ..........................
"Regal" Coffee and Milk,

ea. 2 dos .......................
"Reindeer" Cocoa A Milk, 

ea. 2 dos .........................
CANADA FIRST BRAND. 

The Aylmer Condensed Milk Co.
Per

Canada First Baby Eva­
porated Milk.....................

Canada First Family Eva­
porated Milk.....................

Canada First Medium (86 
os) Evaporated Milk.... 

Canada First Hotel Eva­
porated Milk ....................

Canada First Gala Evapor­
ated Milk, Manufactur­
er’s Special.......................

Canada First Condensed

Milk 
Milk ...

860 

a so
4 88 

4 86

4 71

688 
8 16
<B
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Absolutely Pure 
Thm only baking gowdor 

modo with Roy ml Qrmpo 
Oromm of Tartar

No Alum,No Lime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to the 
grocer.

THERE IS NO SUBSTITUTE

Leading 
Lines:

Bloater Paste, 
Chicken and 

Ham,
Chicken and 

Tongue, 
Ham and 

Tongue, 
Tongue, 
Turkey and 

Ham,
Turkey and 

Tongue,

BRAND’S POTTED MEATS
There is nothing nicer for breakfast, 
lunch, supper, picnic sandwiches, 
than Brand’s quality preparations. 
They are always found to be delic­
ious in flavor and of guaranteed 
purity.

Brand & Co., Limited
Pnroayers to H.M. the Uti Klog Edward VII.

MAYFAIR, LONDON, ENG.
NEWTON A. HILL. 25 Front It. East. T0N0NT0 

H. HUBBARD, 27 Common It.. MONTREAL 
MoLEOD * CL KSON, VANCOUVER

Leading 
Lines :

Anchovy
Paste

Salmon and 
Anchovy

Salmon and 
Shrimp,

Shrimp,
Turkey,
Chicken,
Game, Etc.
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comas.
■BT-BLAIN, LIMITED.

Standard Coffees.
Boasted whole or ground, pack­

ed In damp-proof bags.
King Edward...................  OH
Club Houee .......... ........ OU
Nectar.................................. S 88
Boyal Java and Mocha. • 82
Empress .............................. 0 80
Dscheee ............................... Sit
Ambrosia.............. ........ 0 28
Plantation..........................  • 26%
Pnncy Bourbon................ • 88
Crushed Java and Mocha • 18 

Package Coffee.
Sold Medal. 8-lb. tins.
whale or ground .......... 0 81

Sold Medal, 1-lb. tins, do • 82 
Gold Medal. %-lb. tins do 8 88 
Anchor Brand. 1-lb. tins,
German Dandelion, 1-lb.

tins, ground................... 8 20
German Dandelion, H-lb.

tins, ground .................. 8 88
English Breakfast, 1-lb.

tins, ground ................. 8 18
Grand Prix, 1 and 8-lb.

tins, ground................... 8 88
Demi-Tasse, 1 and 8-lb.

tins, ground................... 8 88
flower Pot, 1-lb. pots,

ground............................. 8 88
do........................................ 8 81

WHITE SWAN SPICES AND 
CEREALS, LTD.

WHITE SWAN BLEND.
1-lb. decorated tins, lb.... 0 86
Mo-J* H-lb. tins, lb.......... 8 82
Mo-J* 1-lb. tins, lb............ 8 80
Mo-Ja, 8-lb. tins, lb.............. 0 80
Presentation (with tumblers) 88c

per lb.
MINTO BROS.

MELAQAMA BLEND. 
Ground or bean— W.8.P. R.P.

1 *»d H ............. 0 26 8 80
1 and H .............. 0 82 0 8
1 »od H .............. 8 87 8 00

Packed In Sffa and 00-lb. case. 
Terms—Net SO days prepaid. 
BRANSON’S SHEBKEF COP-

AGENT: F. COWARD.
088 Spadlna Arenac, Toronto.

Small sise........$1.60 per doe., net
•«»........$8 00 per doe., net

la 8 dosen free cases. Freight 
paid oa % grass order. 

CEREALS.
Grape Nuts—No. 22, $8; Ne. 88, 

$4.00.

Post Toasties—No. TO, SUB. 
Poetum Cereal—No. 0, $880; Ne 

1. 88.78.
CONFECTIONS. 

PEANUT BUTTER.
Ontario Prices 

MacLatea’s Imperial— Per dee.
Small. 8 doe. ..................... e 06
Medium. 1 do*................. 1 00
Large. 1 doe.................... . 1 7$
Tumblers, 1 do*............ l 86
Pells. 14 lbs, per lb....... 0 18

MACLA REN’S IMPERIAL
Ontario prices per dee. 

IadlTtdaal (each S dee.) ..188
EmaH (each * dee.) .......... S 48
Medium (each 1 dee.) .... 4 88
Large (each H dee.) .......... 8 *
MacLa tea’s Roquefort—

Small («eh 1 dee.) .... 1 48 
Largs (seek 1 dee' .... • 88

MacLaren’e Canada Cream- 
Small (each 1 doa.) .... 8 00 

Medium (each 2 do*) .... 1 86
Large (each 1 dos.) .......... 2 40

FLAVORING EXTRACTS. 
SHIRRIFF’S.

1 os. (all flavors) dos.........  1 00
2 os. (all flavors) do* .... 1 16 
2H os. (all Oarers) do* .. 2 48 
4 o* (all flavors) do* .... 8 00 
• o* (all flavors) do* .... 8 TO 
8 o* (aU flavors) do* .... 6 60 
14 es. (an flavors) do* ... T 00 
88 e* (aU flavors) de* ... 8 88

Discount on sppUeatton. 
CRESCENT MFO. CO. 

Maplelne— Per do*
8 o* bottle (retaH at 80c) 4 60 
4 os. bottle (retail at 08c) 4 80 
8 os. bottles (retail at $1.68) IS 68 
16 e* bottles (retail at $8) 84 00 
Gel. bottles (retail at $20) 16 00 

GELATINE.
Knox Plain Gelatine (8 qt.

else), per dos..................... 1 80
Knox Acidulated Gelatine

(8 qt. else), per dos......... 1 SO
CLARK’S PORK AND BEANS 

IN TOMATO SAUCE.
Per do*

No. L 4 do* In case .......... 6 80
No. 8, 2 dos. In case.......... 6 46
No. 8, flat* 2 dos. In case 1 16 
No. 8, tall* 8 dos. la case 1 86
No. 8, 1 do* In case .......... 4 08
No. 12. H dos. In rase .... 8 60 
LAPORTE. MARTIN * CTE.. 
LTD.. MONTREAL AGENCIES. 
BASSIN DE VICHT WATERS.
La Capitale. 60 qta.............  6 04
SL Nicolas, SO qta................. T 00
St. Nicolas. 60 pts................. 0 00
La Neptune. 60 qta............. 4 00
La Sanitas Sparkling. 80

quarts .................................. 6 48
Claret, qta., Crown. 60s.... 7 68 
Claret, pta.. Crown. 60s... 6 10
Claret, qta.. Cork. 60s.......... 7 60
Claret, pts., Cork. 60s.......... 6 00
Champenoise, qta., Cork,

50a ............................  8 80
Champenoise, pta.. Cork,

60s ........................................ 6 60
Champenoise, ep.. Cork,

120s ...................................... 6 60
Lemonade Savoureuse. 88 qta 888 
Lemonade, St. Nicolas, 60 

qta..................... .................... 7 60
Lemonade, St. Nicolas, 60

pta........................................... 6 60
Lemonade. St. Nicola* 100

pts............................................. 10 «
Lemonade. St. Nicolas, 100

Splits ................................... 7 68
CASTILE SOAP.

“Le Soleil." 78 p.c. olive oil.
Cs. 800 7-o* pieces, cs... 7 60 
Cs. 200 10-os. pieces, «.. 12 00 
Cs. 140 10-os. pieces. «.. 6 68 
Cs. 60 % lb. pieces, «... 8 76 
Cs. 60 1-lb. piece* «.... 4 60
Os 18 8-lb. bars, lb........ 6 46
Cs. 86 11-lb. Bara, lb........ 0 68
Cs. "Le Lune," 86 p.c. olive ell. 
Cs. 60 H-lb. pieces, «.... 8 86
C* 12 8-lb. Bars, lb........ 6 OSH
Cs. 26 U-lb. Bare. lb.... 6 86 

ALIMENTARY PASTES. 
BLANC * FILE 

Macaroni. Vermicelli. Animals. 
Small Paste* etc.

Box. » lb*. 1 lb............... 0 6TH
Eos. IS lbe„ loose............. 6 81

DUFFY A CO. BRAND.
Grape Jute* IS qt* .......... 4 76
Grape Jute* 84 pts.............. 6 44
Grape Jute* 60 splits 4 16

Apple Julc* 12 qta.............. 8 76
Apple Jul«, 24 pts.............. 4 68
Champagne de Pomm* 24 p 6 80 
Motts Golden Rnaaett— 
Sparkling Cider, 12 qta.... 4 60 
Sparkling Cider, 24 pts.... 4 76
Sparkling Cider, 86 sp....... 4 86
Extra Fins, 100H ...............  16 00
Apple Vinegar, 12 qta.......... 8 44
These priera are F.O.B. Mont­

real. Imported Peat “Soleil"

Tree Fins, H kilo, 100 tins 18 60 
Fine, tins, H kilo, 100 tins 12 GO 
Ml-Fins, tine, H kilo, 100

tins . ...................................  11 60
Moyens No. L tin* H kilo,

100 tins ..............................  10 80
Moyens No. 2, tin* H kilo,

100 tins ..............................  16 08
Moyens No. 2 ....................... 8 88

Fra. “Petit" Pea*
Fins, tins, H kilo, 100.... 10 00 
Moyens, tins H kilo, 100.. 7 60 

Asparagus, Haricots, etc.
MINERVA PURE OLIVE OIL. 
Case—

18 litres .........................
12 quarts .......................
24 pints .........................
24 H-plnts ...................

Tins— Gall.
6 gals. 2s .......................
2 gale. 6s....................... ... 2 06
1 gal. 10s .......................
20e, % gal.......................

CANNED HADDIB6, “THIS-
TLB" BRAND.

A. P. TIPPET A CO., Agents. 
Cases 4 do* each, flats,

per rase ............................. 6 40
Cases 4 dos. each, oval*

per ease ............................. 8 48
INFANTS’ FOOD. 

Robinson’s patent barley, H-lb. 
tins, $1.26; 1-lb. tin* $2.28; Rob­
inson's patent groat* H-lb. tin* 
$1.26; 1-lb. tins, $2.28.

BOAR’S HEAD LARD 
COMPOUND.

N. K. FAIRBANK CO.. LTD.
Tierces ................................. 6 16
00 lb. tubs ......................... 0 10H
20 lb. wood palls.............. 6 10H
20 lb. tins ........................... 6 16
Cases, 8 lbs., 20 to case. 8 U 
Case* 6 lbs., 18 to case. 6 18% 
Cases, 10 lbs., 6 to case 6 18% 

F.OJB. Montreal. 
MARMALADE. 

■HIRRIFF BRAND. 
"SHREDDED."

1 lb. glass (8 ds case) $1.80 
8 lb. glass (1 da eues). SJ0 
4 lb. tin (1 ds ease)... US
7 lb. tta (H da cast).. 8.40

“IMPERIAL SCOTCH."
1 lb. glass (8 ds cans) ,$Li
8 lb. glass (1 da cane). 8A0 8.78 
4 lb. tta (1 ds ease)... 488 486 
7 lb. tla (H ds ease).. 1.16 786

MUSTARD.
COLMAR’S OR KEEN'S.

Par do* tins
D. 8. F.. %-lb........................  1 46
D. 6. F„ %-lb...................... 8 80
D. S. F„ 1-lb..........................  0 88
F. D. H-lb. ........................... 6 ■
F. D.. H-lb........................ 1 46

Far )a>
Durham. 4-lb. 1er ............... 6 16
Durham. 1-ib. Jar ............... 6 86

MACLAREWS IMPERIAL PRE­
PARED MUSTARD.

Ontario Price*
Small case 4 do*, per do* 6 46 
Medium, cases 8 dos., de* 6 88 
I<arge. «ses 1 do*, do*.. 1 86

VERMICELLI AND MACARONI 
D. SP I NELLI (TY. MONTREAL 

Fla*
4-lb. box “Special," per box 6 81 
6-lb. box “Special,” box... 6 44 
6-lb. box “Standard," be* 6 87% 
16-lb. box “Standard," boa 6 H 
40-lb. cases or 76-lb. bbla,

per lb....................................  6 86
26-lb. cases, 1-lb. pkgs.

(Vermicelli), per lb.......... 6 88
Globe Brand.

6-lb. box “Standard.” box 6 86 
10-lb. box "Standard," box 6 86 
26-lb. cases (loose), per lb. 6 86 
2S-)b. rases, 1-lb. pkgs. lb. 684%

JELLY POWDERS. 
JBLL-O.

Assorted cas* rantalas 8
do* ........................................ 1 66

Straight.
Lemon contains 8 do*.... 1 86 
Orange contains 8 de*.... 1 88 
Raspberry contains 8 de* 1 88 
Strawberry contains 2 do* 1 88 
Chocolate contains 2 do*.. 1 $8
Cherry «étalés 2 dos....... 1 80
Peach contains 8 do*........ 1 80
Weight 8 lbs. to case. Freight 

rat* 2nd class. •>

JBLL-O ICE CREAM POWDER 
Assorted rase, contains 8 

do* .........................................  8 60
Straight.

Chocolate «atalas 2 doa... 8 60 
Vanilla «ntalna 8 de*.... 8 60 
Strawberry contains 2 do* 8 66 
Lemon «ntalse 8 de*.... 2 66 
Unflavored «ntains 8 do*. 8 66 
Weight 11 lbs. to rase. Freight 

rate. 2nd class.

IMPERIAL DESSERT JELLY. 
Ontario Prices.

Assorted flavor* $10.76 per gross.
Imperial Sterilised Galatia* 

Carton* 1 do*. 00c per daaaa.
MAP AND WASHING POW­

DER*

SNAP HAND CLEANER.
$ dense to box ..................... S 86
8 deasa to box..................... 1 88

88 days.

RICHARDS PURE SOAP.
6-case lets (delivered). $4.16 each 
with 88 bars of Quick Naptha as 
a free premies*

Richards Quick Naptha Soap.
GENUINE. Packed 168 bars to

PELS NAPTHA.
Prices—Ontario sad Quebec;

Lees than 8 rases ..............I 6 86
Five eases er mere ...... 4 86

FAPHO MFO. CO.. LTD.. MONT­
REAL “6APHO" INSECTICIDE
1-14 gall, de* .....................I 8 88
%-galL. dee.............................. 6 86
%-galL. do* ........................... 16 86
1 gaR. de* ...............  16 80
1-16 gall, gross let ............. 86 88
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WORLD RENOWNED

BRAND STUNK,

% M'i'e
- l| B’ I
- kiiA/afe

STUHR’S
GENUINE CAVIARE, 

ANCHOVIES IN BRINE
(Salted S nr dois ).

In Tina and1 Oleaaee.

"Mease aek fer’ear offer”

C. F. STUHR * CO, HAMBURG.,

Your
Wholesaler

is always glad to 
have your order 
for Fels-Naptha 
Soap; he has no 
other business 
than delivering 
and billing.
Of laundry soaps, 
Fels - Naptha is 
a standard; in 
fact “the” standard

A Good Many Homes.
The Grocers are supplying Jell-O, America’s most 

famous dessert, to ten million homes in this country— 
that is, Jell-O is in "every other" home. And some fami­
lies use a lot of

JELL*0
These facts certainly interest grocers, and they remind 

us that if grocers who desire the beautiful new one-piece 
jell-O window trim will write us, they will get it promptly, 
entirely free of coét to them, of course.

THE GENESEE PURE FOOD CO., 
Bridgeburg, Can.

The name Jki.l-O is on every package in big rtsi letters. If it isn’t there, it isn’t .1ell-O.

OAKEY’S
The original and only 
Genuine Preparation 
for cleaning Cutlery, 
6d. and la. Canisters.
‘WELLINGTON’

KNIFE POLISH
JOHN 0AKEY& 80N8, Limited

Manufacturer* ot
Emery, Black Lead Emery Glass 
and Flint Cloths and Papers, etc.

Weillaffm Mills, iMdon, Entlind

ESTABLISHED 1M9

BRADSTREET’S
Offices Throughout the Civilised World

OFFICES IN CANADA :
Calgary, Alta. I Vancouver. B.C 
Edmonton, Alta. I Hamilton, Ont. 
Halifax, N.8. I Montreal, Qua. 
London, Ont. I Quebec, Que. 
Ottawa, Ont. I Toronto, O t.
St. John, N.B. I Winnipeg, Man.

Répéta lion gained by long years of vigorous, 
eeneelentlous and eucceeaful work.

Tuns c. avail,
TORONTO •

(lAMli-



SEEDS
Present Prices f.o.b. Toronto

No. 1 Government Standard.
Per 100 lbs.

Bed Clover .............. ... .$24.00
Mammoth Clover .. . . ... 24.50
Alsyke Clover.......... . ... 26.00
Alfalfa Clover ........ ... . 16.00*
Alfalfa Clover ........ .... 15-OOx
Timothy ...................

No. 2 Government Standard.
Bed Clover ..............
Mammoth Clover ... .... 22.50
Alsyke Clover..........
Timothy ...................

No. 3 Government Standard.
Bed Clover ...,........ ....$19.00
Mammoth Clover ...
Alsyke Clover......... .... 20.00
Timothy ...................
Dutch Sets .............
Shallots ....................

•Gold, x, Silver, z ?ine Tree.

Geo. Keith & Sons
Phone Main 163

Toronto Ontario
Seedm.rch.nt» .luce 1666

NATION’S CUSTARD
POWDER

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

Nation’s Egg Powder

AUDITS:
O. Gyde, St Xavionr St. Moatnal 

P. Coward, Toronto 
(Per Ontario.)

The W. H. Becott OoM 
Winnipeg. Man. 

MeKslvie, Oardell. UA, 
Calgary, Alta. 

Distributors, Ltd. 
Edmonton, Alts.

Saw pise free by poet

TOMATOES,
CELERY,
ORANGES,
OANANAS.

Shipments of Fruits and 
Vegetables arriving daily.

—Get our quotations. 
Prompt shipment assured.

LEMON BROS.
Owen Sound, Ontario

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain 
sales, cash sales, etc. ; ideas 
for catch lines or window 
carda, and many hints for 
the preparation of live ad­
vertising copy. A collec­
tion of short talks, adver­
tising ideas and rolling 
phrases used by the meet 
successful grocery adver­
tisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-141 University Are., Toronto

WATCH
for Tracuzzi'g 
new brand of

FANCY LEMONS

"Queen City”
Here in a few days. Order 

ahead from your jobber, or 
write me.

J.J. McCABE
Agent

Toronto, - Canada

What Do;You
Earn?

Dob’t think ue impertinent.
We went you to put the ques­
tion to yourself, And to sup­
plement It with the further 
question, “Could you eern any 
morel"

Certainly you could, If your 
wasted evenings could be used 
to Advantage.

Why not let The MacLean 
Publishing Company help yen 
out! They will appoint yen 
circulation solicitor la your 
district for Mae Lena’s Maga­
sine.

When you have tried It you 
may Sad It pays yea well 
enough to give your whole 
time te 1L That has bees the 
experience of many before 
you.

Eü MacLean Pub. Co.
143-149 University Ave.

TORONTO
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PINEAPPLES
As usual we will be dealing exten­

sively in Cuban Pineapples. The 
Season is opening with prospects of a 
good Crop, and Moderate Prices.

We will have full supplies of all 
sizes throughout the Season, and 
when you buy Pineapples from us you 
get the best.

WHITE & CO., LIMITED
Dealers In High Class Fruits and Vegetables 

TORONTO AND HAMILTON

The 
Arctic

Built to your 
requirements

If you are plan­
ning on installing 
a new refrigerat­
or, send us your 
plans and mea­
surements of space 
allotted to it, and 
we will be pleased 
to quote prices.

The “Arctic” 
is very widely 
known and has al­
ways given entire satisfaction. The best stores in the 
country use the Arctic. It is sanitary, and makes an 
attractive store fitting, keeping perishable stock 
always cold (dry cold), and fresh.

Send for 1913 Catalogue to-day.
A full line of new goods in stock.

Agents la West. I. UPRICHARD Regies, Bask
Oeekee end Maritime Pm I sees WOLF. BAYER A HILLER Meatreal

JOHN HILLOCK A GO., LIMITED
T010IT0. ONTARIO

FANCY FLORIDA 
TOMATOES

The very finest—hard, ripe, smooth, sound

FLORIDA PINEAPPLE 
ORANGES

The sweetest orange on the market. 
They are heavy thin-skiimed fruit and 
full of juice. Just what your customers 
have been asking for. Order NOW.

Remember our BANANAS are the best.

THE HOUSE OF QUALITY.

HUGH WALKER & SON
Established 1861

GUELPH and NORTH BAY

Nothing Else Will Do
They get the habit early in life and it lasta—as 
youngsters they are told to get

Windsor Table Salt
—and they get it—any other salt is refused—then, 
and when they are “grown-up.” Cultivate this 
habit and retain the good will from first to last by 
offering Windsor Salt first.

CANADIAN SALT CO., LIMITED
WINDSOR ONTARIO

63
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yhowBR^D FiPÛR
Is Profitable To Dealers

because consumers, although at first influenced 
by loud advertisements, are never slow to detect 
the superior merits that are invariably found 
in Anchor Brand Flour—because of its uniform­
ity of quality, which is the qualification most 
sought for and yet is the most difficult to obtain, 
except in medium-sized Mills, where natural 
facilities are existing because of the limited 
quantity of wheat required . . . and this detail 
fits in nicely with the available quantity of high 
grade wheat in the harvest, and which is always 
very limited.

Anchor Brand Flour makes good bread because 
it contains but the kernel.

Get a free 3-lb. sample bag.

Leitch Brothers* Flour Wills, Ltd.
“MILLERS OF QUALITY"

OAK LAKE MANITOBA, CANADA

Strength Your Purity

guarantee of profit lies in

“COW BRAND”
Baking Soda

because of its popularity with the 
housewife I

Order from your jobber.

CHURCH <& DWIGHT
LIMITED

Manufacturers

Uniformity MONTREAL Reliability

ROSE QUESNEL
A Pure Cimdiin Smoking Tobacco

specially selected and perfect in 
every respect. Delightfully cool 
and sweet in its natural fragrancy.

and

KING GEORGE 
NA¥Y PLU8 

k Chewing Tohacco
surpassing all others in quality and 
flavor. Deliciously sweet and non- 
irritating.
QUALITY backed up with exten­
sive advertising make them profit­
able to handle.

Bosk City Tohacco Co., Liaitsd
Quebec

!i

DEMONSTRATE
SOCLEAN In your store

Order « barrel of “Boolean” and 
sweep your «tore every day with 
It. Ton will eoon see the won­
derful difference there Is. not 
only the cleanliness of your floor, 
but also In the dusting of your 
slock.

Clrenllnres Is the keynote of luc­
res» In the Grocery business. The 
Im-hI class of trade I* drawn to 
the grwer who keep* his store 
clean, fresh and free from duet. 
The easiest, quickest and most 
economical way 1. the free lu 
of SOCLEAN. the du.tleas sweep­
ing compound. Your customers 
will notice the difference.

SOCLEAN LIMITED
“The Oriel..tore af DustlUM Sweeping’*

TORONTO
A .eats fer W estera Canada: I. I. CIL- 
MOR * CO., Wlaelpee. Aeeate far 
Meatreeli MEDLEY M. SUCKLING * CO. 
A.eats far Ottawa! W. R. BARNARD A
CO.

6*
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Mill

is the salt that is winning 
public attention and favor. 
Best for table. Best for dairy. 
Stock it, it fills every want of 
the household. Get our new 
price list. We ship promptly.

THE DOMIHIOH SILT GO.
LIMITED

SARNIA, ONT.

Humpty 
Dumpty

EGG
CRATES

Carload just received
from the Patentee — the 
Wholesale trade Supplied 
(and protected on price.)

Walter Woods & Co.
HAMILTON and WINNIPEG

THE

British Columbian

Saimon Packers

SALMON 
BRANDS:-

“ Location” 
“Dnadnaught” 
‘‘Aliford Bay”

Manufacturers of

FRESH
FISH

FISHINQ
STATIONS:—

Skidagata 
Aliford Bay 
Crnnshiwa

FISHMEAL, FERTILIZER, and 
SKIDEGATE DOG FISH OIL 
and RAT FISH OILS

OFFICES—
B«Nk of Ottawa •sliding 

VANCOUVER
25 Victoria St. 
LONDON. ENfl.

Telegrams ” Fishfoods " Vancouver

(p^arowcwr
(Per#, Refined Pjraffine)

You can build 
up a good, 
steady line of 
trade by re­
minding your women how

in a ease.

with

customers
much Parowax helps in the wash.

Parowax is a splendid seller 
housewives everywhere.

They just add it to the soap in the wash- 
boiler, and the things come out beauti­
fully clean and white without any hard 
rubbing.

This is the same Parowax that is in 
such wide demand for sealing jellies, pre­
serves, etc. It makes an absolutely air­
tight, mold-proof seal.

Put up in pound and half-pound 
0|£\ cartons—20, 40 and 100 cartons

The Impertil Ml Ce., LMted
Toronto Winnipeg Montreal 

St. John Halifax

9999999999655

^7017537
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Three Lines You Should
Know and Introduce to 

Your Customers
Tone up your stocks of Condensed Milk by adding 
these three lines—New Ones and Good. They will 
bring you new customers and quick returns.

St. George Evaporated Milk, 4 dozen In ease • $1.60 
Prmeees Condensed Milk, « dozen In ease • • $4.20 
Banner Cendeneed Milk, 4 dozen In ease • - $8.00

Order them from your wholesaler or direct from 
the factory. Delivered In 5-case lots to any point 
In Ontario or East or Halifax.

J. MALCOLM & SON 
St. George Ontario

HIT UP TRADE
right now with Anti-Dust Sweeping 
Powder, and you will clinch the sweep­
ing powder business during this Spring 
season. The practical and sanitary 
qualities of this class of powder ie 
being realized more and more by house­
wives, and

Sweeping Powder
ANTrDUST

tbe moat encceseful sweeping compound 
on the market to-daj, la meeting the 
faror of the majority. Disinfects, deodor­
ises, and makee micro bee impossible.
Anti-Dust Is needed everywhere. Are you 
going to proflt by helping ue distribute 
this modern necessity?

8APH0 MFQ. CO.. LIMITED, MONTREAL
liaeleree Imperial Cheese Ce., IAS., Tereste, Oat., 

Distributors fer Ontario.
Le are Chemical A Perfumery Ce„ City ef Ottawa, 

Oat.
Fra wick, Headry * Ce., Xlagstea, Oat.
Albert Daea. SI St. Peter 81.. fer Quebec City.

|Why Don’t Yon do 
Like Him ?

H. J. Buckley, of Moberly, 
Mo., who bought a No. 84 Kin- 
gery Corn - Popper with Peanut 
Cylinder extra for $94.00.

He writee that the machine la 
doing fine. I pay $40.00 per 
month rent and have four people 
employed, and machine pays rent 
and help.

Now, to get at hie profits in this little, big business, 
let's do a little figuring. Bent $480 per year. Pour clerks 
at $5.00 per week each, $1,040, toted $1,520, or 15 times 
the coet of his machine. Did you ever add anything to 
your business that beats itf In some cases they have 
earned more net profit than that of the business of the 
entire store. Furthermore, ite attractiveness turns the 
eyes of paesersby upon your store. Often it ie the agent 
of sending them in. It helps the business in the store. 
The Kingery Peanut Roasters and Corn Poppers are of 
many kinds and styles—Steam, Electric, Spring and Hand 
Power. Banging in price from $8.50 to $350.00. Sold on 
liberal instalment».

You should have Kingery's Book oj Possibilities ana 
Catalogue No. 41. They are free.

KINGERY MFG. CO.
Cincinnati, Ohio

Make a Display
For the purpose af aiding grocers In rapidly handling 
our lines and getting new business, we furnish them with 
dummies, show csrds and other devices, setting forth the 
merits of

Chinese Starch
It stands alone both In quality and quantity. Tbe 

quality haa won lta reputation; the quantity la winning 
new Helds.

There are Id ounces In every package, whereas In other 
brand» there are but 12.

OCEAN MILLS, Montreal
O. Lefebvre, Prop.

AGENTS: Standard 
Brokerage Co., Vancou­
ver, B.C ; Esrott A 
H armer, Winnipeg, 
Man.; Harry Horne A 
Co, Toronto, Ont; Nor­
man D. McPhle, Hamil­
ton, Ont.; Tbe Lawrence 
Nfld. Co., Ltd., St. 
John's, Nfld.; J. J. Mc­
Kinnon, Charlottetown, 
P.E.I.; Bolvln A Grenier, 
Quebec, Que. ; Eng. 
Poliot, St. lierre, Mique­
lon; Scott, Boyd A Co, 
Port of Spain, Trinidad, 
B. W. I.; Desmarals A 
Grégoire, Chicoutimi, 
Qne. ; and til tbe Whole­
sale Grocer» throughout 
the Dominion.
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mPANSY
The Zenith of Broom Quality
This is the best good broom. Made of selected parlor 
stock. Highest grade of workmanship.
Our long experience shows, in no uncertain way, in 
the quality of material and workmanship of these 
brooms, making them the best values to-aav on the 
Canadian market. Place your spring order now. 
Write for prices.

H. W. Nelson & Co., Limited
TORONTO, ONTARIO

A Vegetable Product of Absolute Purity

NOURISHING - ECONOMICAL
The present high cost of living his led scientists to experiment on the production of 
eatables that will reduce living expenses. After years or experimenting a nut has been 
found, which grows in abundance, and the oil of which, when scientifically prepared, 
forms a very digestible fat which takes the place of the usual oils and grease used in 
baking and cooking. This is

NUT-LARD
(Reg’d)

Free from Cotton Oil.
It ia a delicate fat, 100% pure. Is light on the stomach and the price is materially lower 
than any fat now used, such as butter, pork, lard, oils, etc. You will find ready sale for 
it in every household, bakers ' shops, biscuits, manufactory, and wherever lards, etc., are 
used. Profits are good.

■end for prices Unlay.

Manufactured by—ROCCA, TASSY & DeROUX, Marseille.
Dominion A scent

J. RUSSELL MURRAY, MONTREAL
J
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THE KING OF SARDINES
— KING OSCAR BRAND

Caught and packed within shortest time possible. 
“King Oscar” Sardines do not lose their zesty, sea 
flavor.

Uniform 
special size 
and quality.

Particular­
ly suitable 
for salads, 

etc.

“King 
Oscar” 

stands for 
A1 quality.

Only the 
finest olive 

oil used.

By Special Royal Permission.

C4W4SMM MmmNTM i

J. W. BIckleA Greening
(v. ». wmowm)

Hamilton, - Ontario
>

W\
“Babbitt’s” mum

TRADE

is 1776 p
The Original

MARK

SOAP POWDER
i ntw Asnaa ■

Soap Powder PtrtHiigkkrOuniMleWTQM*.

Purist, Strongest, Best Selling
You can depend on BABBITT’S SOAP POWDER 
to please your customers because of its great power 
as a cleanser. While any soap powder is expected 
to have cleansing power, BABBITT’S has more be­
cause of its concentrated form, so it gives more 
satisfaction and sells best.
Recommend BABBITT’S and tell your customers 
about our Premium Store, 396 St. Paul St., Montreal, 
Canada.

B. T. BABBITT, INC.
NEW YORK

fAOTTS

Chocolate
is the ideal chocolate for 
cooking and drinking pur­
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTT’S

JOMI P. MOTT A CO

THE ELGIN
National 

Coffee Mill
The “Elgin” Mill is easily 

first favorite with the up-to-date 
grocer, because it combines easy 
running and rapid «rinding 
qualities with beauty of appear­
ance and finish. It ia very 
durable and ia fitted with a 
special adjuster for regulating 
the grinding.

Equipped with the new 
style force feed steel grinders. 

Investigate this grinder carefully. Its price is very 
reasonable.

A* eejr af the foOowta* Jobbara 1er ow Ceialoeee,

VANCOUV
HAMU.TON^J«rN—Jes. Turner A 0»; Baifeet. Bays A Ok; 

■mb. Olaseeo è Os _

MADE BY

Woodruff Edward» Co.
ELGIN, ILL.. U.S.A.
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A Money Earner 
and Money Saver

When you buy the U liman Account Register it is the 
same as employing s first-class bookkeeper at twenty- 
five cents per day. That’s all it costs to instal one of 
our Registers, and you only pay that for a few 
months, then for the rest of your business lifetime 
your bookkeeping costs you nothing, and if you sell 
your business you sell your bookkeeper. The Ullman 
Register pleases customers and brings trade. Saves 
money, time and labor. Fireproof Safe furnished with 
every Register. Write us for further information and 
for special mail order proposition.

We want agents to handle the Ullman Account Register 
in some localities.

The Hamilton Incubator Co., Ltd.
.IHieiltoa, Ontario

Goods With An Appearance. 
Goods With A Reputation. 

Goods With A Profit.

O N W ORS

CONNORS’ High Class Sea Foods, Brunswick 
Brand, are prepared in the most modern factories on 
the Atlantic coast; employ the most skilled help; 
secure the pick of the fishermen’s catches; pack 
the goods scientifically in the most sanitary tins 
obtainable, and in consequence have the goods with 
good appearance, reputation for quality and good 
payers of profit.

Our aim has always been to co-operate with the 
wholesale and the retail grocer and to give the con­
sumer a good article at a fair price.

Look over your stock, Mr. Grocer, and see what 
“Connors’ ” lines you are short. Then order, of 
the following list:

Vi Oil Sardines,
Vi Mustard Sardines,
Kippered Herring,
Herring in Tomato Sauce,
Finnan Baddies

(oval and . round tins)
Clams,
Scallops.

CONNORS BROS., LIMITED

ggNSW/gg

SARDINES IN OIL

Black’» Harbor, N.B.
AGENTS:—J. L. Lovltt, Yarmouth, N.8.; Buchanan * 

Abeam, Quebec, P.Q.; Leonard Bros., Montreal, P.Q.; A. W. 
Huband. Ottawa. Ont.; A. E. Richards A Co., Hamilton, 
Ont. ; J. Harley Brown, London, Ont ; C. de Carteret, King­
ston, Ont.: James Haywood, Toronto. Ont.; Chas. Dun­
can, Winnipeg, Man.; Shallcroae, Macaulay Co., Calgary, 
Alta.; Johnston A Yockney, Edmonton, Alta.; Shallcroea, 
Macaulay Co., Vancouver and Victoria, B.C.
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Your Trade For

OLIVES
is 100% larger now than 10 
years ago. People are using 
them more freely. The taste 
for this table delicacy grows 
on users. The increase in the 
Canadian trade is largely due

D. W. C.
SPANISH OtlVES

The finest selected Spanish 
Olives only are packed — all 
sizes and varieties of styles. 
Ask your jobbers' travellers 
for a trial lot.FLAVORING EXTRACTS

are used daily
and your patrons want quality In extracts and fruit 
flavors, more than quantity.

STERLING BRAND
Extracts and Fruit Flavors give both at a moderate price. 
Let ua send you sample order of these lines If you do not 
already carry them In stock.

R0WÂT & CO
Blaigow, Sootiand

CANADIAN DISTBIBUTQR8 
Snowdon ft Kbhttt. 326 Corls- 
tlne Building, Montreal, Que­
bec, Ontario, Manitoba, and 
the Northwest; F. K. Warren, 
Halifax, N.8.; J. A. Tilton, 
st. John, NS.; C. B. Jarvis 
A Co., Vancouver, B.C.The T. A. LYTLE CO., u-iw

STERLING ROAD, TORONTO

W *4

Twenty-seven years of Eureka
Refrigeration '0IRÀCHÂ

tüFTDAutr
Over quarter century ex­
perience behind the manufacture 
of Eureka Refrigerator» serves 
well to make this line the Stan­
dard "of the Canadian Market. 
Eureka on a Refrigerator la a 
guarantee of perfection. The 
Eureka contains no sine or 
galvanised Iron or other offensive 
material likely to conflict with 
the Pure Pood Laws. The 
Eureka|way la the dry cold cir­
culating air way.

£^NSN0TU§

coveron

Certainly Yoa Have
eeen our cartoon advertisements em­
phasizing 2 in 1 Shoe Polish to 
the consumer. If you are not already 
in on this you should be. 2 in 1 
will polish wet or oily boots and will not 
soil clothes.jwarrsero* catalogue and prices

84 NOBLE STREET
TORONTO

ttive
Telephone 8», Louie MM

Eiftfci Reftlgentor 61., Lit The F. F. DALLEY COReprei UNTOJAMES RUTLEDGE

VVOJN

DANS

Dtetril Agee ta, WALTER WOODS A CO. Winnipeg luff lie, B.S.A.
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Read This—
Then Order

PARIS PATE SANDWICH is the
dainty food product that is meeting 
with such widespread popularity wher­
ever it has been introduced. Through­
out Europe this delicacy has held the 
highest position among connoisseurs 
and since its manufacture iti Canada 
was commenced, sales have been in- • 

creasing in marvellous proportions.
The purest meats and spices, expert
French cooks and a modemly equipped 
sunlit factory, unite in the production 
of this delectable sandwich.

OUR
OFFER

We will send you 6 tins, freight prepaid, 
for 50c. as a trial lot. Order now. You 
will never be without it after the first 
trial.

La Société Française 
de Spécialités Alimentaires

MONTREAL

There will be a
BIG DEMAND

this year for
KEATING’S

POWDER
YOU will be asked for it. “Keating’s” 

kills EVERY Bug, Roach, Moth, Flea or 
Household Insect of any kind coming into 
proper contact with it. This statement is a 
fact based upon scientific authority.

The 10 cent, 20 cent, and 35 cent tins are 
put up in compact cartons, each containing 3 
dozen tine, obtainable at any of the usual 
wholesale houses.

Che advertising campaign is just beginning.
It will run right through the summer, and 
this year be larger than ever.

DEALERS
If you have not already sent in for our 
QUINQUINOL OFFER you should grab at 
this without further delay.
QUINQUINOL is the ideal stock food for 
Horses, Cattle, Sheep, Poultry, etc., has re­
ceived recommendation of the Minister of 
Agriculture and has been awarded three 
Diplomas.

30% Profit and Exclusive Territory.
QUINQUINOL (Pronounced Kin-Kin-all) gets 
the trade of your country patrons. Send for 
our special offer at once.
OUB OFFER: We will ship, freight prepaid,
3 doz., or a gross of “Quiiiquinol,” on six 
months’ credit basis. If after thirty days you 
find the goods unsatisfactory, you can ship 
them back at our expense.

QUINQUINOL STOCK FOOD CO.
es ST. TIMOTHEE STREET. MONTREAL.

$
q* fl* fl* yt _ 
tff «p »n ^n'
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American Cans
IN SELECTING your FRUIT and VEGETABLE Cans use the 

same careful judgment and criticism that you exercise in all 
other purchases. “American Cans” court such a test. Cans 

are not all alike, even if they do seem similar and look alike as 
“two peas in a pod.” Satisfy every one of your needs in weight, 
strength, manufacturing detail and appearance; then consider 
price, promptness of delivery and possibility of a continuous 
supply without interruption. Oh the above basis we will take a 
chance on securing and holding your business.

American Can Company
MONTREAL, QUE. HAMILTON, ONT.

Th^fltaler Who Can 
Supply and Who Pushes

Brodie’s British Plate Powder 
Brodie’s Furniture Polish 

Brodie’s Cloudy Ammonia

not only increases his prestige 
but he is selling his patrons 
the three best lines of Polish­
ers and Cleaners. They do the 
work. Get these lines at once.

Write

A. W. Hugman, Limited
MONTREAL

Country Merchants! 
OMAZON

A Canadian Stock Food
will help tone up the system of your customers’ 
horses and cattle. It is a recognised prepara­
tion and attractively packed.
Horses, cattle, sheep, poultry, pigs, etc., enjoy 
it in their feed.

Manufacturer’s

AGENTS
We have other lines, dyes, and proprietary ar­
ticles, for which we wish to give you selling 
rights in your territory.

Write now.

The Dr. Ed. Morin Medicine Co.
QUEBEC
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Hundreds of Success­
ful Business Men-----

read the Facts, Statistics, Forecasts, etc., pub­
lished each week in

The Financial Post
Are you watching the Money Market and 
General Business Conditions?
Are you interested in Beal Estate, Bonds Or 
Stocks?
If you are you will appreciate the Poet.
The service of the Poet’s Investor’s Information 
Bureau is free to subscribers. Questions regard­
ing financial matters are answered by special 
letter.
Write for Published 13.00
Sample Copy. Saturdays. per annum.

The Financial Post
OF CANADA

"The Canadian Newspaper far Investors”

TORONTO .... CANADA

Offices—Montreal, Toronto, Winnipeg, Regina, Van­
couver, London, Eng., Chicago, New York.

ASK FOR

DAPHNE
BRAND

SEEDED
RAISINS

Your Customers like them
PACKED BY

GUGGENHIME A CO„
SAN FRANCISCO

AGENTS
ROSE & LAFLAMME, Limited

MONTREAL
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CLASSIFIED ADVERTISING
Advertisements under this heading, 2c. per 

word for first insertion, lc. for each subs- 
quent Insertion.

Contractions count ae one word, but five 
figures (as $1,0V0) are allowed as one word.

Cash remittances to cover cost must ac­
company all advertisements. In no case can 
this rule be overlooked. Advertisements re­
ceived without remittance cannot be ac­
knowledged.

Where replies come to our care to be for­
warded, five cents must be added to cost to 
cover postage, etc.

BUSINESS CHANCES

FIRST CLASS LARGE COUNTRY STORE— 
Nine miles from railway ; stock $0,500 ; turn­
over $18,000; established 15 years; made some 
money : want to get near high school. Apply 
Box 472, Canadian Grocer.

REPRESENTATIVES WANTED
A SIDE LINE FOB COMPETENT BALBS- 
men—a commission of 26% will be paid to 
salesmen of ability calling on grocery, 
drug, cigar stores, confectionery stores, etc., 
throughout Canada. Strictly high-grade goods 
manufactured by largest concern in Canada. 
Only men of ability need apply, and by let­
ter only. H. Jackson, Boom 724, 64 Welling­
ton St. W„ Toronto.

SIDE LINES WANTED
TRAVELLER CALLING ON THE RETAIL 
trade and mines In Northern Ontario would 
like some good side line. Address A. L. Box 
166, Byng Inlet, Ont.

SALESMEN WANTED.
SALESMEN WANTED—CALLING ON QRO- 
cery trade, to sell an article of dally con­
sumption. Box 160, Canadian Grocer.

MISCELLANEOUS
YOU DON'T BUT A NATIONAL CASH 
Register—It pays for Itself. Saves money. 
Prevents mistakes. We can prove it. National 
Cash Register Co., 286 Yonge St., Toronto.
ACCURATE COST KEEPING IS HAST IP 
you have a Dey Cost Keeper. It automati­
cally records actual time spent on each opera­
tion down to a decimal fraction of an hour. 
Several operations of Jobs can be recorded on 
one card. For small firms we recommend 
this is an excellent combination — employees' 
time register and cost keeper. Whether you 
employ a few or hundreds of hands we can 
supply you with a machine suited to your 
requirements. Write for catalogue. Interna­
tional Time Recording Company of Canada, 
Limited. Office and factory, 28 Alice street, 
Toronto.
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill in the 
province. T. H. Squire, Queenaboro’, Ont., 
solicits your orders.
BUSINESS GETTING TYPEWRITTEN LET- 
ten and real printing can be quickly and 
easily turned out by the Multigraph in your 
own office —actual typewrittlng for letter- 
forms, real printing for stationery and ad­
vertising, saving 25% to 76% of average an­
nual printing cost. American Multlgrapb 
Sales Co., Limited, 129 Bay St, Toronto.
COMPETENT STENOGRAPHERS IN 
search of positions, register at our free em­
ployment department. We have a number of 
applications on file. Call up Remington Type­
writer Co.. Ltd., when in need of.an operator. 
144 Bay St., Toronto.
COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut duplicating 
and triplicating counter check books, and 
single carbon pads in all varieties. Dominion 
Register Co., Ltd., Toronto.

COPELAND - CHATTBRSON SYSTEMS — 
Short, simple. Adequate to all classes of busi­
ness. The Copeland-Chatterson Co, Limited, 
Toronto and Ottawa.
DOUBLE TOUR FLOOR SPACE. AN OTI8- 
Fensom band-power elevator will double your 
floor space, enable you to use that upper floor, 
either as stock room or as extra selling space, 
at the same time increasing space on your 
ground floor. Costs only $70. Write for 
catalogue “B." The Otis-Fensom Elevator Co., 
Traders Bank Building, Toronto. (tf)
FIRE INSURANCE, INSURE IN THE 
HARTFORD. Agencies everywhere In Canada.
MODERN FIREPROOF CONSTRUCTION — 
Our system of reinforced concrete work—as 
successfully used in many of Canada’s larg­
est buildings—gives better results at lower 
cost. “A strong statement" you will say. 
Write us and let us prove our claims. That s 
fair. Leach Concrete Co, Limited, 100 King 
St, West, Toronto.
PENS—THE VERT BEST PENS MADE ARE 
those manufactured by William Mitchell Pena, 
Limited, London, England. W. J. Gage A 
Co, Limited, Toronto, are sole agents for 
Canada. Ask your stationer for a 26c assort­
ed box of Mitchell’s Pens snd find the pen 
to suit yon.
THE "KALAMAZOO" LOOSE LEAF BINDER 
Is the only binder that will hold Jnst as many 
sheets as you actually require and no more. 
The back la flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros. A Rntter, Ltd, King and 
Bps line. Toronto. (tf)
YOU CAN BUT A REBUILT TYPEWRITER 
from us. We have about seventy-flvs type­
writers of various makes, which we have re­
built and which we will sell at $10.00. $15.00 
and $20.00 each. We have also a large stock 
of better rebullta at slightly higher figures. 
Write for details. The Monarch Typewriter 
Co, Ltd, 46 Adelaide St. W„ Toronto. Canada.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust Send us samples of what you are 
using, well send you prices that will In­
terest you. Our holder, with patent carbon 
attachment has no equal on the market Sup­
plies fbr binders ana monthly account sys­
tems. Business Systems, Limited, Mananc- 
turing Stationers, Toronto.
WAREHOUSE AND FACTORY HEATING
Kstems. Taylor-Forbes Company, Limited, 

ipplled by the trade throughout Canada.

BGRY BUSINESS SYSTEMS ARB DEVISED 
to suit every department of every business. 
They are labor and time savers. Produce re­
sults up to the requirements of merchants 
and manufacturers. Inquire from our nearest 
office. Egry Register Co, Dayton, Ohio; 128 
Bay St, Toronto ; 258 1-2 Portage Ave, Win­
nipeg; 808 Richards St, Vancouver.
MOORES NON - LBAKABLB FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the best remedy is to go to your 
stationer and purchase from him a Moore's 
Non-Leakable Fountain Pen. This la the one 
pen that gives universal satisfaction, and It 
costs no more than you- pay for one not as 
good. Price $2.50 and upwards. W. J. Gage A 
Co, Limited, Toronto, sole agents for Can­
ada.
ADDING TYPEWRITERS WRITE ADD OR 
subtract In one operation. Elllott-FIsher, Ltd, 
Room 184, Stair Building, Toronto.

THE “WAIT AD.”
The “want ad." has grown from a 

little used force In business life. 
Into one of the great necessities of 
the present day.

Business men nowadays turn to 
tbs “want ad." as a matter of course 
for a hundred email services.

The “want ad." gets work for 
workers and workers for work.

It gets clerks for employers and 
finds employers for clerks. It brings 
together buyer and seller, and en­
ables them to do business though 
they may be thousands of miles 
apart.

The “want ad.” la the great force 
In the smal affairs and incidents of 
daily Ilfs

TANGLE­
FOOT

Gets 50,000.000.000 flies 
a year—vastly more than all 
other means combined.

The Sanitary Fly Destroyer, 
Non-Poitonous.

ENSLI8H

Confectionery 
Chocolatesill

Quality: The Purest 
and Best

Variety: The Largest 
Prices: Right

AGENTS—
Toronto: Tke Toronto European Agencies 

122 Wellington St. West. 
Winnipeg: Rnttnn A Chlpmen, Fort Carry 

Court.
Vancouver: C. A J- Jones.
New Brnnswickt J. E. Angevine, Hampton-

A SAFETY-CHECK 01 THE 
CREDIT CUSTOMER

There’s no harm In 
running a credit 
business, IF YOU 
ABB SAFEGUARD­
ED. The den­
ser lies In let­
ting the credit 
customer get 
you “Into deep 
water." The 
remedy I e s 
Safety - Check, 
and the one 
perfect Safety- 
Check Is found 
In

ALtlSON
Coupon Books

Here’s How They Work
wants ersdiL Tee think be Is good.

Wh* he buys a dime’s worth, tsar eg s tea amt coupon, and as on until the bosh Is mad sp. Then he pay, the fit and seta snsthw book. No pass books, no charging, ns lost time. 
do errors, no rtlwntn AUieon C ats recognised everywhere as the

For 6nle by tbs Jobbing Trade 
Everywhere.

Ifeoifnrtind hy
Maaafaaturud ky ALLISON COUPON 

CO., Indianapolis, Indiana, U.S.A.

M
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COMPLETE YOUR
TOBACCO DEPT,

by stocking end selling
FOBS CANADIAN LUT. 

Attractive prices. We hens a good assort­
ment of pipes.

1. A. FOI

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT

That’s Our Poller.
FAPBB BAG»—WRAPPING PAPER. 

How Is your stock! Don’t forget to 
gin us a call when yen begin to get 
short.

COUVRETTE * SAURIOL

VOL-PEEK
Heads Holes la 

PANS.
EETTIES *«

M.nJ. Gru.it», Tin, 
n, Cofper. Brsee, Al«n-

inum, etc. in two m-ootee witk- 
out nor tool». Seven Til 
Money. Any women cm 
tke Koine in Kef kitcKee uteneile.
25c pet pnrleSe pontpnij, enoopK to 
mend 60 Koine.

H. NAGLE 9 Co. IMr 
agents Wanted.

DEALERS: Tea a 
Peek." Pat up la 
Write fer nample I

lake SS% prefit ea "Vel- 
ettractlve display étangs. 
»d terme.

O. E. Robinson & Co.
Manufacturers and Buyers 

Evaporated and Canned
of Dried. 
Apples.

IngereeU, ... t, Ontario
Established ISM.

Let Us Make Your Store Flxtorea 
We hare fitted up some of the most elab­
orately finished stores In Canada. Why 
not yournt Our quotation* are attractive 
and nil orders ire filled In specified time. 
No disappointment!. Write when In 

6. MKNNDEE A FILS 
Pie IX An.. Maleeaneeve, P.Q.

WRITE TO
10 Garfield Chambers. Belfast. Ireland 

far Sample Cepr af the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

if ran are laterented la Irish trade.

PICKLES & CATSUP
Reputable hlgb-elasa goods at reasonable 
prices. Ton ess ban the same If 
oar Usas. Write tor particulars.

H. BOURQUE * SON
MONTREAL.

Biscuits and Confectionery
Big range from which to ehooee your 
Christmas stock. Only the highest grads 
goods mads. Prompt attention given aB 
orders.

See Oar Travelers.
THE AETNA BISCUIT CO.. LTD.. MON­

TREAL.

COMTE’S COFFEES
Satisfy every new. LaTs taU yen why.

Address
Uf St. Urban St. Montreal

BUYING AGENTS WANTED
THROUGHOUT THE DOMINION FOR 

WELL KNOWN OLD COUNTRY 
TOTTERS PRESERVES
BOOT POLISHES HEALTH SALINE 

FLY-CATCHERS, ETC.
Apply EDWARD KIDD 4k CO.

10SS Hamllldites St.. VANCOUVER. B.C.

A want ad. In this paper will bring 
replies from all parts of Canada.

Tell Year Trail MAPLEINE
Saits the Fastidious

It’s different, dainty, 
delicate. Used like 
Lemon or Van 111» In 
Cake», Icings. lee 
Cream. Candles, and 
Desserts, and for Table 
Syrup.
Order of your Jobber, 

or
Frederlefc l. Sebsee A Is..
H Proas St.R_Tooeaee.Oat.

Massa * Mlaksy.
W Stanley*. Winnipeg Mae.
Tie Craeeaat Mfp.Cs.

SMTTU. . WASH.

OLYMPIA AND 
BEN BEY CIGARS

Ed. Youngheert Ac Co., Limited. 
Montreal, P. Q.

GRATTAN & CO.. LIMITED
BSTD. II»

The'Original Makers of
BELFAST GINGER ALE

Agents In Western Canada
EMERSON, BAMFORD CO.

•41 Cam Ms Street VANCOUVER, B.C.

SUCHARD’S COCOA
Ton want Quality Cesse all the time, Mr. 
Grocer. It will sot pay yea to sell a tin 
on which yon cannot rely. We can prove 
beyond e doaht the high quality of 
Bschard’e. Remember:—
Be «herd’s. Be «hard’s.
PRANK L. BENEDICT * CO

BAKE OVENS

♦
 Baking Decks of Scotch 
Fire Brick, Sectional Steel 
Ovens that can be placed 
anywhere.

Bread Backs, Proof Bozen, 
Pans and every necessity 
for the Bake Shop.

Write for General Catalog.
lbs IUITFMI Wifi Ml IMC M.. III.. IrmHnAI

Writs as far New Price List af

WINDSOR SALT
TORONTO MALT WORM

TORONTO. ONT. GEO. i. CUFF. Me saner

"NO-DUST"
PUT UP IN BULK ONLY

It Is a powerful disinfectant powder for 
•weeping purposes. Pleasant odnr.

No-Dust Mftf. Co.
• Market S«.. St. Joke. N.B.

■ -1—

HOLLAND RUSK
A friend to the grocer, because its popularity moans Increased sales. 
Goods that have ready nils, are profitable one» to handle.

HOLLAND RUSK COMPANY, HoUand, Mich.
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“CANUCK” is backed by 
unlimited facilities

for producing a breakfast food worthy of the name it 
bears. Our advertising campaign now being conducted 
in leading daily papers, means that, not only will there be 
more “Canuck” Rolled Oats consumed, but the demand 
for high quality foods will gather momentum and mean 
more business for your store. Look into our attraetiv - 
dealers’ proposition to-day.

Two sizes, retailing at 10c and 25c.
J. H. B. Davis, The Chisholm Milling Co..

Limited, 100 Youville Square, Montreal, Que.
Fenwick, Hendry ft Co.. Kingston.
D. Stewart Robertson ft Sons, Ottawa.
King ft Booth-Hamilton.

Any Wholesale Orocer, or

The Chisholm Milling Company, Limited 
Toronto, Ont.

THE CANADIAN GROCER

One of the “White Swan” Family
This Is Ons of ths M Livsst Members Too-—

White Swan Baking 
Powder never fails to 
give satisfaction to 
those using it, there­
fore you can safely

recommend your best 
customers to try a can.

WHITE SWM SPICES & 
CEREALS LIMITED

TORONTO
Also sole manufacturer* and distributors for White 
Swan Coffee. Yeaat. Lye. Extract». Jelly Powders, etc.
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MONET CAN 
BE MADE

on below-mentioned goods if you get in 
on prices we are now quoting. The lines 
are well known, and of recognized qual­
ity, so let us hear from you immediately. 
We have in stock and to arrive:

PETITS POIS
(Soleil Brand).

Cs.
Extra Fins, kilos........................... $14.50
Extra Fins, y2 kilo....................  16.00
Très Fins, y2 kilo......................  13.50
Fins, y2 kilo............................  12.50
Mi-Fins, y2 kilo....................  11.50
Moyens, No. 1, y2 kilo......... 10.50
Moyens No. 2, y2 kilo---- 10.00
Moyens No. 3, y2 kilo.. .*. 9.00

“FRS. PETIT & CIE.”
Fins, 100 y2 kilo......................  .$10.00
Moyens 100 y2 kilo......................  7.50

ASSORTED VEGETABLES.
“SOLEIL” Brand.

Haricots, Asparagus, Macediones, 
Flageolets, Brussels Sprouts, Celery, 
etc., etc.

“SOLEIL” SOUPS.
Chervil, Oseille, Julienne, Tomatoes, 
etc.

IMPORTED MUSHROOMS.
F. Lecourt, Paris.

Extra Choice, First Choice, Choice, 
Gallipeds.

CANADIAN CANNED GOODS.
We offer for immediate delivery, full 

assortment of 1912 packing. We will 
appreciate your future orders for 1913 
packing.

Write, Phone, Wire.

LAPORTE, MARTIN & CIE, LIMITEE
Tel. Main S766 668 St. Paul St.. M0MTREAL
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AND PUMPS-------

Here are the devices that 
take away the difficulties— 
that make the drawing and 
sale of molasses both profit­
able and convenient.

IMPROVED PATENT SUCTION AND 
FORCE MEASURING FAUCET

ABOUT------

MEASURING FAUCETS

THE

ENTERPRISE
Improved Patent Suction and Force Measuring Faucet

SELF PRIMING AND MEASURING
PUMP

draws molaesw both summer sod winter directly Into the Jug 
or bottle, and without the use of a funnel. It Is cleaner, 
dispenses with the use of measures; does away with the fly 
and dirt nuisance.

This faucet will draw a gallon of molasses In winter in one 
minute. It Is the only measuring faucet that has shown 
that It can stand the wear and tear of service

Ton simply open the norale gate, turn the crank until the 
register hand Indicates the quantity you desire to draw. Right 
revolutions draw a quart—no more, no lees, absolutely with­
out fall.

THE ENTERPRISE gELF-FETMINO AMD MEASURING 
PUMP draws molasses at the rate ef four revolutions to the 
pint. It Is equipped with our new total register device which 
shows exactly how much has been taken out Just put the
pump In the barrel and It Is ready for use.

ENTERPRISE Meat and Food Choppers. Coffee Mills, Cherry 
Stonera, Fruit Presses, Sad Irons, etc., are all made to gtve 
maximum service. Send for the Enterprise catalog.

The Enterprise Mfg. Co. of Pa.
Patented Hardware Specialties

Philadelphia, USA.
It Murray St. 176 North Dearbot» St. 5SO Golden Gate Ave.
New York Chicago San Francisco

68
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The Menard 
Commercial Car
has been designed to meet the demand, and is a 
quiet car of great reliability, reasonable speed, with 
a large reserve of power and a frame of strength 
and size capable of carrying a load of considerable 
bulk and up to 1,500 lbs. weight.

The design of tires used on the Menard Com­
mercial Cars reduces the cost of maintaining tires 
to a nominal sum. There are many other features 
of the Menard that will impress it upon merchants 
for its superiority above all others.

Send for prices and full particulars.

Menard Commercial 
Motor Car Co’y

WINDSOR, ONT.

Auto Delivery 
Curtails

Delivery Expenses
Service is one of the main features 
which determines a merchant's patron­
age, with delivery the most important 
part. Merchants are more and more 
beginning to realize the many points in 
favor of automobile delivery, because 
it brings them more business and be­
cause it is cheaper than any other 
method.

Sanitary Cans
"The Can of Quality”

Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk

Sanitary Can Co., Ltd.,
NIAGARA FALLS. ONT.
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IT WILL PAY YOU IN YOUR NEXT LEMON 

ORDER TO MENTION iciiti
The Brand of Lemons 
that has made Follina 
Bros, the well-known 
packers of Italy.

The Brand of Lemons 
that is making money 
for every dealer that 
handles them.

Always A Leader
Now More Than Ever

Italy grows Lemons aplenty, and Italy 
has capable men to handle this product, 
but Italy has not better packers than the 
Brothers of the Follina Family, who pack 
“Buster Brown” “The Follina Way.” 
Every branch of the work, buying, grad­
ing, packing, marketing is looked after 
by a member of the firm, whose interest 
is your interest, and whose ambition is to 
satisfy their customers.

Buster Brown 
Waterseller

These are the Brands you should buy. 
Ask for them.

W. B. STRINGER
CANADA SALES AGENT 

TORONTO, . ONT.

Always Mention The Brand—
“BUSTER BROWN”

Follina Bros.
-PACKERS-

PALERMO. MESSINA.


