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B HH Studying the interests of your customers is 
what holds their trade

Robinson’s Patent Barley
is a food of necessity in every family— 
It is a food for children and every 
mother will thank you for selling it —

Besides—It pays you a handsome profit—

Write for particulars.

Franh Magor C0L Co., 4-03 St. Paul Street, Agents for the Dominion, Montreal

!\%ays the same—and always the Best

Benson’s “Prepared” Corn
for cooking purposes

Edwardsburg “Silver Gloss” Starch
for the laundry

The care that is exercised in the selection of the 
a finest corn, and the methods employed in the

manufacture of our goods make it absolutely 
sure that Purity and Perfection must 
follow Remember the brands when buying.

:dwardsburg starch oo.
ESTABLISHED 1858 LIMITED

Works CARDINAL, Ont.53 Front St E., TORONTO, Ont St. James Street. M0NTFEAL ? Q



UPTON’S 
PURE JAMS

Upton’s New Season Pure Jams Now Ready
Absolutely pure and delicious in flavor and preserved 
in gold-lined, hermetically-sealed 5-lb. pails and 16-oz. 
glass jars. ________________ _

Upton’s Pure 
Orange Marmalade

Well and favorably known by the grocer and his cus
tomers throughout Canada, where it has been made 
and sold for over fifteen years.
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THISTLE Canned Haddies, 
Kippered Herring, 
Tunny Fish.No other brand is “just as good 

as the I histle because no other 
1 laddies are quite so scrupulously cleaned (always a Haddock and never 
nything else)—no other Kippered Herring can be quite so toothsome 
•ecause the Herring come from St. Mary’s Bay—no other Tunny Fish 
re quite so carefully selected. Buy the “ Thistle” and you buy the best.

Gelatine
Let that household word “ Cox ” guide you right 

when stocking with Gelatine---the perfect product whose purity 
has never been questioned. With it you are safe,—powdered 

or shredded, but either way equally as free from deception. No 
premiums ’’ inside the box---because no premium offer is necessary 

to induce sales.

Macaroni
Look for the name “Codou’s’’ on the 

package and rest assured of highest quality in Macaroni, Ver
micelli or Pastes. Cleanliness is a hobby of the makers. And 

odicacy is a feature of the product of this grand old house in Marseilles, 
ranee, established half a century ago.

Arthur P. Tippet Co., Agents
MONTREAL AND TORONTO.

I

CODOU’S 

COX’S
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Montreal Office

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local aRcnts. The followinRis a representative list of reput
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

Oh ! You Manufacturers
I ill have t ime f««r 
> Mir jî.hhIs

•tht-r **li%«* «•»« i you want
Write in* !.. .lay

G. WALLACE WEESE
Manufacturers II* |»r« -<nt.itiv*

" Face-to-Fsce Hus in .<»**

Mam Hast
HAMILTON

Canadian Manufacturers and Exporters :
A: ■ x U ;• » a r. ..t lb* f.nt that th«-l«* at* 4| million* 

l.ti~hii,*'M prepur* -l t.« t u> < 'anadiaii l hhh1> :
I*. .Tit > uw.u.l s.*m. this l*ut»ili*-ss ;
Y"U fan „• - mt.11 *u. h with distributor* • v • r\ 
k t x ., h* -me m TI1K IRI>II GR«H KR HIM «; 

ri:*»visi.,N i xi. trades .hh knai..
tl- i-*-t k: *wï■ g» i- • al st..rv an.I gr«M*-iv pafM-r in 
I:• land Writ. f"t s-tin| ’- i•«.!»> .md particular* t<•

10, Garfield Chambers, Belfast, Ireland

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S. 

Manufacturers' Agents and Grocery 
Brokers

WAREHOUSEMEN
can give close attention to few more first -class 

agencies. Highest references.

FOR SALE
Cheap for cash. Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BONO 2*

If you want -he real thing, buy ML'NN’S genuin-, 
non-freezing Cod Liver Oil. Original Pr. cess. In 
25-gsllon. tin-lined barrels.
Highest Prizes and Gold Medals at European Ex
hibitions. Stock carried. Wholesale only.

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants
WAREHOUSE ACCOMMODATION

IN OTTAWA
Largest warehouse in Ottawa Valley. Fireproof; 

low insurance rates; direct connection all railways. 
Convenient to navigation. Centrally located. 
Write f->r rates.

Special rates for large quantities
Dominion Warehousing Co.. Ltd.
52 Nicholas Street. - Ottawa

J. R. Routh. Manager.

D. STAMPER
Wholesale Grocery. Fruit and Confectionery

Manufacturers’ Agent and Warehouseman. 
Importing Commission or Buying Agent. 

Warehouse : Citv Spur Track.
Office and Sample Room : Masonic Temple Building, 

Main Street, not door :o Customs Office. 
P.O.Box 79J MOOSE JAW. SASK.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac
turers' Agents. Cars Distributed, Warehoused and 
l orwarded. Warehouse on Transfer Track. Busi
ness solicited. Our position is your opportunity.

SASKATOON,
Western Canada

W. S. CLAWSON & CO.
Manufacturers' Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open tor a lew more first-class lines

W. H.Millman & Sons
Grocery Brokers

TORONTO

Ask us for quotations on green apples, 
in car lots.

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN’S. NEWFOUNDLAND 

MANUFACTURERS* AGENTS
and COMMISSION MERCHANTS

Ini|w>rt<*rs ami «*x|Hirt*-rs. Prompt and careful at - 
tetifi<*ii to all business High-st Canadian and foreign 
references. Cable address : “Mavnab." St.Johns. 

Codes : A.B.C. fith edition, and private.

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

Established 1885.

W. G. PATRICK & CO.
Manufacturers' Agents

and
Importers

29 .Melinda Street, Toronto

TO-

Brokers and Man
ufacturers’ Agents

Your business card on this page will keep 
your name and field of operations before 
Manufacturers, Importers and others 
looking for responsible representatives.

It costs you little and means much to you 
if you are looking for agencies.

Write for particulars to

THE CAN ADI A N G R OG E R
Montreal Toronto Winnipeg

G. C. WARREN
Box 1036, Regina

IMPORTER WHOLESALE 
BROKER, and M ANUFACTURERS' 

AGENT
( Vyl'Mi T*as. < itfi-i s, Spic« a. Mustard Canned Good*. 
Cr-ft-ry and Drug Spcviu th-s Importer and diatribu 
t«»r of ih- l »ag'»ha Brand Pun-, High grade Ceylon Tea 

st'iod l he test in AVastern 1 anada fur over 1» years 
sales always iii'-n aX|ig. S, t d in bulk, lib paekets and 

lb ls.\. n Popular price* Cnn-ers ; it will pay you to 
ato*‘k this lin- Manufaetun rs : it w 11 pay y• u to place 
your aecount in my haml* Business established over 12 
years Yours truly,

c < WAItltEN

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT

Agent» N>r Grocer»' Specialties and Wholesale 
Grocery Brokers

TORON TO, Ont. DETROIT, Mich.

RAW SUGAR ON SPOT 
One Car Barbadocs Muscavado 
One Car Bright Jamaica Crystal

PRICES SUBMITTED

LIND BROKERAGE CO.
23 Scott Street Toronto

WATSON & TRUESDALE
(Successor* to Stuart, Watson A Co. )

Wholesale Commission Brokers and 
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic ami Foreign Agencies Solicited.

H. B BORBRIDGE
Manufacturers' Agent and Broker 

OTTAWA
Calls on Grocers, Bakers and Confectioner* 

and is open to represent two more 
reliable houses. Corres

pondence solicited.
 

Try a business card in 
The Canadian Grocer.
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40c. Grade costs you 30c. per lb. in lead packages.
crir. ‘4 44 4 4 1Cr* 4 4 k450c. 44 35c. “ “
50c. 44 35c. 44 in 51b and 31b fancy tins
50c. “ 14 36c. 44 lib and %lb “ “
60c. “ “ 42c. 44 in lead packages
75c. “ 44 50c. 44 6 4 4 4
1.00 “ “ 70c. in Vi lb fancy tins
1.00 “ 44 72c. “ *4 ib 44

In the 40c and 50c grades (lead packages only) we can supply you in Black, Green or Mixed ; 
other grades all Black.

A card to us will bring you all the information required.

RAM LAL’S PURE TEA CO., Limited
266 St. Paul St., MONTREAL

Talking About Spices
Do you know that we import all our Spices direct from 
the country of growth? We clean and grind our Spices 
in our own mill—one of the finest, up-to-date, spice 
mills in the country. This enables us to gi^e you Spices 
of Unexcelled Quality and at prices Exceptionally Low.
Our lines of PACKAGE SPICES are new, packed in 
very attractive packages and are money makers.
Why not get in on the good things and send us your 
Spice orders ?

EBY-BLAIN, LIMITED
Wholesale Importing and 
Manufacturing Grocers. TORONTO

A PHENOMENAL SELLING LINE
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STRAIGHT POINTERS
Dealers who are in the market for Canned Goods will iind it distinctly to their 

advantage to order the “Essex" brand, based on these prime facts:

—We are located in the finest garden section of Canada, where Corn and
;Tomatoes grow to perfection.

— We own one of the largest, newest and most perfect canning plants in the 
Dominion, with every facility for doing things right.

We are thoroughly independent and have no connection in any way with 
the Canners’ Combine or any other trust.

We expect to pay something for advertising and are putting all we 
possibly can of value into all our goods.

Why not get the best when it costs no more? There are reasons why we can do 
better for you than any house in the trade. 1’ut us to the test.

THE ESSeX CANNING AND PRESERVING CO., Limited
ONTARIOESSEX

combination-A
€{J An extensive garden of three thousand acres in 

the heart of Prince Edward County, Ontario ; a 
canning factory without a peer in the completeness 
of its modern sanitary and mechanical equipment, 
and the cleanliness and skill of its employees; 
that is the combination which produces “Farmer 
Brand” Canned Fruits and Vegetables.

I
€J[ Consequently every can of P armer Brand is pure 

in quality and perfect in flavor. I'armer Brand 
brings and retains for you the quality customers 
—people who want the very best and are willing 
to pay a fair price to get it.

The Farmers’ Canning Company
Bloomfield, Ontario

4
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The West Wants High
Class Goods This Fall

I
The biggest crop in the history of the country is being sold 
now at record prices.

-

And you know that Westerners are good spenders.
You have a right to expect good sales in the West this Fall 
if you are properly represented here.
We are handling the lines of other manufacturers and 
shippers with the utmost satisfaction to them — and we can 
do the same for you. Our facilities are unexcelled.

RICHARDS & BROWN
WHOLESALE COMMISSION MERCHANTS

314 Ross Avenue : : : Winnipeg, Man.
WE HAVE OVR OWN LARGE TRACK WAREHOUSE IN THE HEART OF THE WHOLESALE DISTRICT

QUALITY BUILDS TRADE
It is the basis of all merit, worth and reputa
tion. That is why the

RIVERDALE BRAND
of canned truit and vegetables pleases so 
many people. They are a line on which the 
grocer can specialize and concentrate his 
attention and energy with good results.

The LAKESIDE CANNING COMPANY, Limited
WELLINGTON, ONTARIO
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Old Homestead
BRAND

CANNED FRUIT AND VEGETABLES

Old Homestead
BRAND

CANNED FRUIT AND VEGETABLES

No trouble or expense is spared by us to 

maintain the high standard of excellence 
vve have reached.

You can, therefore, candidly recommend
Old Homestead Brand to your customers.

We absolutely guarantee the contents of 
every can to be pure and of the best qual
ity. Nothing but fresh fruit and vegetables 

are employed in the canning and no pre
servatives whatsoever are added.

Order from your jobber and don’t be put 
off with some other kind just as good.

The Old Homestead Canning Co.
PICTON ONTARIO

(i



T 11 K C A N A D 1 A N G ROGER

To get away from competition there are 
two roads-to sell goods so cheaply 
as to be below competition and to sell
goods so good as to be above competition.

Meyer’s Currants
are in a class by themselves, AWAY ABOVE.

Large quantities, many thousands of cases of 
MEYER’S CURRANTS are now on the way to 
Canada by the direct steamer which sailed from 
Patras, Sept. 9th. Perhaps there are in Canada 
some few Wholesale dealers, who aiming to be 
below competition, cannot supply you with Meyer’s 
Currants. If you have any difficulty in obtaining 
them please communicate with our Agents in your 
district who will gladly give you the names of those 
who are importing.

W. Meyer & Co., Limited, Patras
AGENTS IN CANADA:

C. L. Marshall & Co., Toronto Watson & Truesdale, Winnipeg, M.
Jas. Somerville, Hamilton C. E. McMichael, St. John, N.B.
J. Harley Brown, London A. B. Mitchell, Halifax, N.S.

7



rt
I

i

■
11

THE CANADIAN GROCER

Good Coffee
Coffee better than the average.

Coffee superior to others.
Coffee so exquisite in flavor.

That people want it again—and 
again. That's what

Aurora Coffee
is. The best money can buy. It retails 
tt 40 cents and leaves you a margin 
for yourself that is worth while— 
something to justify your buying 
the brand and introducing it to your 
customers. Don’t lose this chance.

W. H. GIUARD 4C0.
tvho/eea/e Oreewe CofTee Importer*

HAMILTON

Branoh Houae—Sault Ste. Marie

Ginger-Bread
BRAND

Molasses
Simply Out-Classes That’s All

Packed in tins, 2’s, 3’s, 5’s and 10's. 

Pails, l’s, 2’s, B’s and ô’s, and in bulk.

Dominion Molasses Co.,
UWTIO

Halifax, - Nova Sootla

THE

COLD
MEAT

Are you handling the original 
magic hand cleaner >

dirt, grease 
tar, or paint from 

the hands “SNAP” is 
unrivalled. Sells at sight. Order from

your jobber
a n an com

'GtmilllE MDJWtlWlI

MONTREAL
CANADA

CEO. MASON & CO., LTD.
Bole Manufacturera. London, Eng.

Hand-cêean
^APcSlPAN

SUB AGENTS :
Toronts, Out 6eo Stanwai 4 Co 
Hamilton, Ont.—James Somerville 
Ottawa. Ont. Mackenzie A Co. 
London, Ont. - Wm 6 Coles A Ce 
Quebec, Qse.—The F. Abel Co. 
Kingston. Ont.—James Craig

Sole Ceeediee Ajeeta 1

S. T. Nishimura & Co 
MONTREAL
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The mere thought of these wonderfullvpahi 
table biscuits—McCormick's Jersey Cream- 
Sodas—creates an everlasting appetite for 
this ever-satisfying delicacv.

Delicately crisp, delightfully appetizing— 
and, above all, decidedly nourishing, is far 
from expressive of the uncommon merits^ of 
Met ormtek’s Jersey ( ream Sodas.

Tell your customers what a satisfv ing, 
strengthening “hetween-meal nip' McCor
mick's Jersey Cream Sodas make. You'll 
win trade it \on do.

BISCUITS

This is a picture of

THE McCASKEY 
GRAVITY REGISTER

Over 50,000 merchants are keeping their accounts by the 
' « Caskey T otal Forwarding, One Writing System.

XRE YOU? IF NOT, WHY NOT?
Let us tell how it will save you money.
Information is free for the asking.

The McCaskey Register Co.
or. Hughs an and Reb:cct Streets - Hamilton, Canada

Old Friends Are Best
An old friend that has stood 

the test of years is

Cooper Cooper’s 
Delicious Tea

“Tea Plant” Brand 
Packed in \2 lb. sealed canisters

at 40—50 - 60 cents per lb.
You MUST Stock Cooper Cooper’s 

Tea if you stock the BEST
CANADIAN AGENTS:

Green & Co., 25 Front St. East, Toronto, Ontario 
D. Stamper, P.O. Box 793 Moose Jaw, Sask.
W. S. Clawson & Co., 1 1 and 12 South Wharf,

St. John, N.B., Canada
W. S. Silcock, 33 St. Nicholas Street, Montreal

Head Office—71 & 73 Tooley St., London Bridge, S.E. 
0 London, England M

0
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Poulton & Noel, Ltd.
London, England

English Preserved Provision Manufacturers

HAVE COME TO CANADA
With their well-known Brand in Glass Moulds and Fins.

Ox-tongues, Pates 

Potted Meats of all kinds—Jams, Marmalade, Pickles, Sauces, Etc.
Awarded Fifteen Gold and other Medals for

Excellence of Quality
Guaranteed Pure and all Packed in England

Agen's for Quebec and Ontario—ROSE & LAFLAMME, Ltd., Montreal and Toronto. 
Agents for Provinces Manitoba, Saskatchewan and Alberta—MASON & HICKEY, Winnipeg.

“ASEPTO”
SOAP POWDER

takes the place of soap on every occasion. Is 
most economical, and will positively destroy 
germs.

Better than the best on the market, and 
the packet is as large as the worst.

U Asepto” Sweetens 
Everything

and is everywhere having a wonderful sale.
Avail yourself of this opportunity of reaping 

a handsome profit on this quick-selling line.

Order to-day from your jobber.

MAM EACH RED BY

The Asepto Mfg. Co.
ST. JOHN, - - - - N.B.

Valencia Raisins
A. MAI noms PARIS

DES’1.1

For Qualify and Price

This is What Buyers Say of this Brand

Nov. 25th. 1908.
•‘It gives us great pleasure to say that 
“the A. Mahiques Paris Brand Fine 
“Selected Raisins purchased from you 
“this year have turned out exceedingly 
“fine in quality. We have compared 
“them with what we considered other 
“first-class brands, and in our opinion 
“they are superior to any Fine Se'ected 
“we have examined this year."

Thos. Bell, Sons& Co.
AGENTS

MONT REAL

TO
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ONCE A LUXURY, 
NOW A NECESSITY

OUR UNES ARE:

Manzanillas, Queens, Club House, Nutoliv,
Pitted, Celery Stuffed, Pimento Stuffed

SELECTED FIRST QUALITY FRUIT ONLY. PACKED TASTILY IN NEAT GLASS PACKAGES AND IN BULK
FOR SALE BY ALL JOBBERS FROM COAST TO COAST

GORMAN, ECKERT & CO., Limited
LONDON LARGEST PACKERS OF OLIVES IN THE BRITISH EMPIRE WINNIPEG

It is a genuine satisfaction
to sell an article with a guarantee behind it. Are you stocking

CONCORD NORWEGIAN SARDINES?
The brand with a guarantee on each tin. The extra care taken in the packing of these Sardines preserves 
their natural delicate flavor in a remarkable manner. 24 to 30 fish are in each box, and there is an extra 
cover for use after the tin has once been opened.

This high-class sardine will appeal strongly to your better clars customers. Send your order to any 
wholesale grocer.

AGENTSl—R. S. Mclndoe, Toronto. A. H. Brittain & Co., Montreal. W. A. Simonds, St. John, N.B.
• Watson & Truesdale, Winnipeg. Radiger & Janion, Vancouver and Victoria, B.C.

Carveth & Company
Manufacturers’ Agents 

and Importers
Sole Agente for Canada for

The Swiss Frey Chocolate 
Company, Limited

MILK AND NUT CHOCOLATE 
SPECIALTIES

ALSO

Sultan Brand
Genuine

^Turkish Delight=
6Û0 LINDSAY BUILDING, MONTREAL

She doesn't take kindly to substitutes for

Windsor Salt
nor to the grocer who tills her salt order 
with anything else but this hag, with this 
familiar trade mark on it. Most of the 
housekeepers in Canada agree with her. too.

The Canadian Salt Co.
Limited

Windsor - - - Ontario
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THE VINEGAR PROBLEM
is easily solved 

if you just stock

WHITE COTTELL & CO. S

Pure Malt Vinegar
It is a perfect vinegar, of delicious flavor, guaran

teed strength, and rich delicate aroma. Keeps well 
in bottle or wood and gives such satisfaction that you'll find it desirable to stick to 

this particular brew and hold your trade with a good article.

v st

CANADIAN AGENTS :
Messrs. Martin & Robertson, Vancouver and Victoria B.C. 
Messrs. W. L. Mackenzie & Co.. Ross Ave.. Winnipeg. 
Messrs. G. Stanway & Co.. Toronto,
Mr. Kenneth H.Munro, Montreal.
Mr. L. A. Gastonguay, 60 Bedford Row, Halifax, N.S.

White Cottell & Co.
Camberwell, S.E., LONDON, ENG.

t

i

ii

Guggenhime & Co. I
CALIFORNIA

Packers and shippers of the celebrated

“Pansy” and “Daphne”
BRANDS

Evaporated Fruits, Prunes, 
Seeded Raisins, etc., etc.

Selling these Brands means 
satisfaction all round.

We art* represented in the 
well-known brokers :

Rose & Laflamme. Limited
K. I). Adams
XV. S. Clawson & Co.
H. IX Marshall 
C L. Marshall 
Geo. H. Gillespie 
G B. Thompson 
Shallcross-Macauley & Co. 
Dominion Brokerage Co.
H. Donkin & Co. - 
H. Donkin & Co

Dominion by the following

- Montreal. Oue.
- Halifax. N.S.

St. John. N B.
- Ottawa. Ont.
- Toronto 

London, Ont.
- Winnipeg. Man. 

Calgary. Alta. 
Ldmonton. Alta.

- Victoria. B.C.
- Vancouver, B.C.

Valencia Raisins
-

These brands will certainly give 
your customers satisfaction. When 
placing your order this year remember 
QUALITY and buy

M.D. & Co. “Beaver” Brand
if

Special Fancy Quality

“W. Abel” Brand
Standard Quality

1
Packed by MAH1QUES DOMENECH & CO., Dénia, Spain

Canadian Agents :

ROSE & LAFLAMME, Limited, Montreal and Toronto

*■
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RECIPE :
HOW TO MAKE

E. D. S. Brand
JAMS AND JELLIES

Take the proper quantity of luscious, fresh fruit and finest granulated sugar, blend 
them scientifically as is done in the E. I). Smith factory, and you have a preserve that 
defies competition. Add no preservative whatsoever.

This is the article, Mr. Retailer, you can handle with credit to yourself, profit to 
your pocket and satisfaction to your customer. Write to-day for price list.

E. D. Smith’s Fruit Farms, Winona, Ont.
AGENTS: W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; Mason & Hickey, Winnipeg ;

R. B. Colwell, Halirax, N. S. ; J. Gibbs, Hamilton

nto

The Best Canned Goods
There are many kinds in the market all making 
claims of being the choicest and the highest in 
excellence, flavor and merit, but

The Queen Quality Leads
WHY?

Because our fruits and vegetables are fresh, 
palatable, and the finest specimens that can be 
secured in one of Canada’s most fertile and 
progressive districts.

Because they are uniform in quality, as we super- 
v se the growing of the raw products from seed 
time to harvest and our inspectors reject every
thing that is not strictly up to the highest standard.

Because we have the most sanitary and up-to- 
date process and machinery and no detail is 
overlooked. We attend to the practical side 
ourselves and make our own cans of the best tin 
plate that can be secured.

All progressive grocers stock them and all 
discriminating customers get in them

PURITY, PERFECTION
and SATISFACTION

Manufactured by

The BELLEVILLE CANNING COMPANY
BELLEVILLE - - . ONTARIO

Mr. Grocer:
When buying canned goods always 
remember that

“CANADA’S PRIDE"
can be relied on as being the best 
packed and can be recommended to 
your customer for fine natural flavor. 
Every line is packed fresh from the 
grower and in a factory without an 
equal for machinery equipment, 
sanitary arrangement and cleanli
ness, by thoroughly trained help, 
thus assuring the best quality pos
sible to pack.

Give “Canada’s Pride” a trial and be convinced.

To be had of the following wholesale grocers :

Messrs. W. Galbraith & Sons. Montreal 
Messrs. Fenwick, Hendry & Co., Kingston 
Messrs. Medland Bros.. Toronto

PACKED BY

THE NAPANEE CANNING CO., Ltd.
W'. .4. Carson, Manager NAPANEE. ONTARIO

13
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To the Trade:
THAT

CEYLON 
TEA

HAS THE CALL,-
A statement recently made by the Grocery House 
which has the greatest number of important Retail 
Establishments, and is consequently in touch with the 
greatest number of consumers, of any in the country,

IS
Convincing Evidence 

THAT

Ceylon Tea is the Best 
AND THAT

Ceylon Tea is the Cheapest
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SAUCE
'*•*** England’s Most Popular Sauce

is now being extensively advertised in Canada. Most 06 the leading 
Grocers are selling it freely and obtaining the full benefit of the money 
we are spending. Wouldn't It be worth your while to stock It ?

W. G. Patrick A Co.. Toronto and Montreal. R. B. Seaton A Co.. Halifax, W.S. rfjf
MIDLAND VINEGAR CO., - - LONDON, ENC. .:jk

BROOMS
For use in Home, Factory, 
Warehouse, Mills, Elevators. 

Buy the BEST.

1 Appl BULK 25 lb. Pails and 60 lb. Tubs 
ALL WHOLESALERS.

NICHOLSON & BROCK, - TORONTO

HOLLAND
RUSKS

We have them in

Willo - Willo Cane and old 
timer Hickory, Woodenware, 
Paper,Twine, Grocers’ Sundries. This is the style of package 

you offer your customers. It 
is a sure seller all the time.

HOLLAND RUSK CO.
HOLLAND, MICH. Sole Make's in America 

If \our jobber cannot supply you, please notify

McGREEGOR SPECIALTY CO.
672 Yonge Street. TORONTO

Walter Woods & Co
Hamilton and Winnipeg

Nothing like it for infants and invalids. Like what ? Why !

Canada First. Evaporated Cream
It is the purest, most easily digested, and nourishing evaporated cream made. 

It is perfectly sterilized, is unsweetened, and manufactured with the utmost care 
and cleanliness. Are you handling this Brand ? It is worth recommending.

Order from your wholesaler

The Aylmer Condensed Milk Co., Ltd., Aylmer, Ont

5È
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THE CANADIAN GROCER

J

FRUIT JARS
We Have a limited quantity unsold 
of Schram’s Automatic Sealers.

THE DAVIDSON & HAY LIMITED
Wholesale Grocers - - Toronto

hW*uie*mcou Ly. *** cow»'* lr

-RIDOUT co

A GOOD SALK!
A Ql'ICK Tt KNOVF.R!
A GOOD PROKIT !

for grocers selling

“Soclean”
The Dustless Sweeping Compound
Sold to the consumer in nice neat litho
graphed pails. Prices 25c.. 50c.. SI.00.

Bl V FROM YOl R WHOLKSALKR

The Harnett -Ridout Company
Manufacturers TORONTO
Manilla»-! Ni> r-i >.i.- - < •. Easte rn .<»!••> \^*-iii ~ 
:;14 liirk.~ Fîl'L' M'-utn al

É8ge
Egal s McLEAN’S

pjsM|| WHITE MOSS BRAND
BSf COCOANUT

would not be on the market to-day unless 
it had given continual satisfaction all the 
years we have been making it.

THIS IS A SIGNIFICANT FACT

The Canadian Cocoanut Company
Montreal

The Name is the 
Guarantee

Granulated Sugar
Manufactured by

The
Canada Sugar Refining 

Company, Limited
MONTREAL, QUE.

PICKLING SPICES
This is the season during which it is profitable for you to push pickling spices and we 
strongly recommend you to feature

PRINCE of WALES Brand
The brand that always gives your customers, as well as yourself, entire satisfaction.
MINT, SAVORY, THYME, SAGE, MARJORAM, all herbs, in l{ lb. open-face cartons.

•END IN A TRIAL ORDER.

S. H. EWING & SONS, Montreal and Toronto
16



THE CANADIAN GROCER

I
ESTABLISHED OVER 200 YEARS

HAMPION IS THE BEST

VINEGAR
LONDON, ENGLAND MADE FROM THE FINEST MALT

COMMANDS A PREFERENCE OVER ALL OTHERS
AGENTS

W. S. Clawson'& Co , South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co., 25 Front Street East, Toronto R. Robertson & Co., 25 Alexander St., Vancouver, B.C.

Snowdon & Borland, Room 34, Guardian Building, Montreal
Wo arc often to do business on easy consignment terms Write our Agents for Particulars

1AIT VINEGAR

---------------------------------------------------------- ^

The product of the T. A.
Lytle Co. works is a daily 
prize winner - in the judg
ment and taste of most 
critical people. First stands

STERLING
Brand

PICKLES
Grocers who cater for the 
best class of customers will 
see that their stock this Fall 
is complete in all “Sterling” 
lines

The T. A. LYTLE CO., Ltd.
Sterling Road, Toronto, Can.

^STAFFS’>,Nr ° 1 «.H

SagstaffB
J^spbehrH-®,

NEW SEASON’S

Raspberry, 
Black Currant * Cherry Jam

NOW READY FOR DELIVERY

Send in your orders quickly, please.

WAGSTAFFE, Ltd.
Pure Fruit Preservers

Hamilton, - - Ont.

JAPAN TEAS
We can book a few more orders for low-grade teas if same are placed with us at once.

S. T. NISHIMURA <6 CO.
MONTREAL and JAPAN

17
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THE CANADIAN’ GROCER

) M11-* C»
Of Bordens CONPC^ga

____  6ail boboW

ébei ÏM^OMI protection *9a 
lbe«rrhe5»gnsturr

When You Sell
Borden’s Brands

You know, when you sell a customer Eagle Brand Condensed 
Milk or Peerless Evaporated Cream, that you have sold the best the 

7Jcworld produces. Merchants all through Canada find it profitable to
^Ro^s^ON6ENS£Dl^Ll<CVd 8Pec’a^ze 011 these brands, and besides, they

get a lot of satisfaction out of it as well.NEWYORrt U S A

(<'

HAS BEEN BEST FOR OVER SO YEARS

Borden’s Condensed Milk Company
ESTABLISHED 1857

iQBDLn's

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Shallcross, Macauley & Co., Calgary, 

Edmonton, Vancouver and Victoria, B.C.

i

^SWEETENED cokDEhSED^11

Never had a can of
milk returned to us yet

Banner and Princess Brands of Condensed 
Milks—and two brands of Powdered Milk- 
manufactured by J. Malcolm & Son, St. 
George, Ont., are the best brands that skill 
and science can produce. No dead stock 
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,
ST. GEORGE, - ONT.

I offer for prompt shipment a very 
fine parcel of last season’s crop

SULTANA RAISINS
AT AN UNUSUALLY LOW PRICE

ANDREW WATSON, Importer
91 Yeuville Square, Montreal

IN THE MAKING OF

IMPERIAL
EVAPORATED CREAM

NO EXPENSE IS SPARED

We possess a most modern factory, equipped with the 
latest machinery and employ only the most skilled help.

We buy the richest milk—and pay the price for it—so we 
always secure it.

Imperial Brand is a Cream you can be SURE about.

The Canadian Condensing Co.
CHESTERVILLE, ONT.

GENERAL SALES AGENTS r—S. H. Ewing & Son., 
MONTREAL

lS



T H E CAN ADI A N G R O C E R

Ask our travellers about a special deal that every 
grocer should take advantage of. Don't miss it.

BRAND

Phone 5')6—For hurry orders.

Spices
VI fl O » m h Imperial is the Brand you want. Don't take I H C g <1 I chances on poor vinegar.

Ill— cyotdffo *>urv Jams, Preserves and Marmalade, also 
VwSlgSlcLI I U Mincemeat, Plum Puddings, etc. Get your Fall 

order placed.

BALFOUR, SMYE ê> CO. WHOLESALE 
GROCERS . .. HAMILTON

ri

i

elROf>

GOUDRONI
D HU1LE DE

f OIE DE MORUE!
De MATHIEU

Ww>*ogien. E.-U.

üâctüœdtT

Syrup of Tar

| GOD OVER OIL
1RfykicrwJ « Wailntynon. V, S-

ir>d Ouaws. Canada.

J. L MATHIEU,

m*tsw.ia8MLS.
$ Bhaiteooka, » Qj

WHY YOU SHOULD SELL

MATH 1 EUS 
SYRUP

ot Tar and Cod Liver Oil 
REASON NO. 1

Nine out of every ten people when 
troubled with a cough or cold call 
for Mathieu's Syrup.

Hence there is no time wasted 
in selling it. It almost sells itself. 
This is the result of its exceptional 
curative properties in all chest and 
throat complaints — backed up by 
good advertising.

Tnis advertising consists of

1. Our newspaper campaign.

2. One person recommend
ing it to another, and probably 
telling him that he got it at your

3. Dealers who know a good 
article when they see it and 
gladly recommend it to their 
customers and friends.

Let us have an order from you

J.L MATHIEU CO., Props., 
SHERBROOKE. P.Q.

Sold by wholesale trade everywhere 
Distributors for Western Canada:

À
♦

Foley Bros., Laraon & Co., Wholesale Grocer» and Confectioners, 
Winnipeg, Edmonton, Vancouver.

L. Chaput, Fila & Cie.. Wholesale Depot. Montreal.

ST. LAWRENCE
GRANULATED

and

GOLDEN YELLOWS
made only from 

the choicest West India Crystals

SOLD BY ALL WHOLESALE GROCERS

The St. Lawrence Sugar 
Refining Co., Ltd.

MONTREAL

-I

IMPERIAL

““"dim, rote*

VS
Imperial Extract Co.

Y TORONTO.
MS=------

It is Lo your own profit and credit
to handle a superior brand of Jelly Powders, and you have solved this problem 
of what to stock if your shelves hold

SHIRRIFF'S JELLY POWDERS
This well-known brand is always reliable, easy and quick to handle, and 

retains in a large degree the natural flavor of the fruit.

Order from your Jobber

Imperial Extract Go. 1&-22 Church St.. Toronto

1V
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Classified Advertising
Advertisements under this heading, 2c. per word for 

first insertion. le. for each subsequent insertion.
Contractions count as one word, but five figures (as 

11,000) are allowed as one word.
Cash remittances to cover cost must accompany all 

advertisements In no oase can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

PERIODICALS.

ADVERTISING writers and business men interested 
In good printing should subscribe to Canada’s only 
printing trade paper. THE PRINTER AND PUB 

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR 
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu

larly, and also see that it is placed in the hands of his 
engineer or superintendent. Every Issue is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” inserted free for subscribers 
to the GROCER. “ Machinery for Sale " advertise
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

COMPLETE Information on books, stationery, fancy 
goods, music, photo supplies and kindred lines is 
given each month in THE BOOKSELLER AND

STATIONER ‘ “ I “ ‘ *-------------- M
per annum.

i, of Canada. Subscription price $1 00 
Address, 10 Front Street East, Toronto.

THE BUSY MA?CS MAGAZINE is the most popu
lar periodic*™? it» kind. Why? Because each 
issue contains a strong list of original articles ol 

Interest to evèry Canadian. It also reproduces the 
most timely, instructive and interesting articles appear 
ing in the other magazines and periodicals of the 
month. The cream of the world's periodical press is 
too valuable to overlook. BUSY MAN’S is on sale a. 
all news-stands Better still, send $2 for one year’s 
subscription. Mail it to-day. THE BUSY MAN’S 
MAGAZINE. Toronto-______________________________

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price Is $2 per year. Address 
HARDWARE AND METAL. Montreal. Toronto or 
Winnipeg.

WANTED.

MEN selling on commission, or men whose time is 
not fully employed, should become our agents. 
The Canadian Grocer, Dry Goods Review, Hard

ware and Metal, Printer and Publisher, Bookseller 
and Stationer, Plumber and Steamfitter, Canadian 
Machinery and Power House are all well known and 
highly regarded trade papers, with a large circulation 
throughout Canada. United States and Great Britain. 
The circulation must be maintained and increased. NX c 
pav large commissions to men who push for new sub
scribers. If you can do anything in this way write the 
Circulation Department, giving references. The Mac 
Lean Publishing Co., Toronto.

AGENTS WANTED.

AGENCIES WANTED.

FOB SALE.

GROCERY BUSINESS FOR SALE on Main Street 
Vancouver. Price at valuation, about $.1,000 ; on 
terms. Full particulars from James Brooks. 

Merchants Bank Building, Vancouver.

SHOW CASES AND STORE FIXTURES for 
grocers. Send for illustrated catalogue. Jones 
Bros. & Co., Limited, 30-32 Adelaide St. NX'., 

Toronto, Ont.

w
SITUATION VACANT.

7 ANTED—At once, a thoroughly experienced man 
tor green grocery. Apply Dawson & Co., 
Brampton, Ont.

VfOl'NG MARRI ED MAN wants position ns traveller 
* for « reliable wholesale grocery or confectionery 

house. Has had eight years experience in the 
retail confectionery, ami three years in the retail 
grocery business. Would prefer territory East of 
Toronto. Address Box 320 CANADIAN GROCER, 
Toronto. <J9p>

SITUATIONS WANTED.

\rOUNG MAN of twenty-four wants position as 
traveler for wholesale grove y or wholesale liquor 
firm. Knows both lines thoroughly and can make 

good. Address Box JIM, CANADIAN GROCI R, 
Toronto. ( JSp>

MISCELLANEOUS.

\LFRED V. DYCK & CO., 39 Eastcheap. Lon 
don, E.C., invite correspondence from exporters 
of Canadian Canned Goods and Produce. Im

mediate advances on consignments. Highest Bank 
references. Cable address, “ Dyckia,” London; 
A.B.C. code, 5th edition. (39p)

/'ASH AND PACKAGE CARRIERS.-20 years’ ex 
Vv pericncc inventing and building modern store str 

vice appliances. Our guarantee. We will instal 
a system of our Carriers in vour store; you use them 
ten davs, and if you do not find that they give you 
better and quicker scr .ice than any other wire carriers, 
pneumatic tubes, cable carriers or cash registers, we 
will remove them at our expense. Write for catalog 
and testimonials from reliable ho ises using our car
riers. 1 he Gipe carrier Co., 99 Ontario Street. 
Toronto, Canada.

\rOUR CHANCE We have just put into effect u 
new, increased scale of commissions, which 
makes our agency “ worth while ” to any man with 

a re-sonahle k ow ledge of subscription work, while 
the successful esnvasser can make a sp endid income. 
If y iu are not making at least twenty dollar» a week, 
apply f r our agency in y ur own and nearby towns. 
Give references and particulars of present position. 
THE MACLEAN PUBLISHING COMPANY. Ltd. 
Circulation Department, Toronto. Ont. The largest 
puhlisners of trade newspapers in the British Empire

I’NITED KINGDOM.—Two fi• st class organisers, J large connection, proved ability, require sole 
agencx. every day commodity. Lnique opportun

ity to tnose wanting their goods placed successfully. 
Apply to *'T urnover". c o T. B. Browne’s Advertising 
Offices, 1 f*3 Queen Victoria S , London, E.C. (40)

A WHOLESALE FIRM in Vancouver, B.C., with 
established connection w ith the grocery trade, is 
open to handle one or two first-class agencies. 

Bex 349. Vancouver, B.C. ( 39)

COUNTER CHECK BOOKS.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and prices. The Ontario 

Office Specialties Co., Toronto.

THOUSANDS OF DOLLARS go astray in , 
mails every year. YOU should thereff re insii 
against a possible loss by sending YOUR rein 

tancea by Dominion Express Company Money Orde 
and Foreign Drafts. If delayed, lost or stolen, „ 
fund will be promptly arranged or a new Money Or 1 
issued without further charge The Dominion Expn 
Company also transfers money hy telegraph and u.O 
and huve and sells foreign money. If you want to m 
money to any part of the world the Domin:on Exp? • 
Company will be pleased to accommodate you. H . 
dreds of agencies throughout Canada. <-t

IN SEVERAL GOOD TOWNS we have not vet 
1 secured a satisfactory resident agent. This is a 

permanent agency worth from $bU0 to $1.500 
per year, according to the capacity of the representa
tive to nuild it up. If you arc well regarded in vour 
nom: town we can probably make a place for you. 
Send vour re'erenccs, state experience Box 319, 1 H E 
CANADIAN GROCER, Toronto.

KEEP AN ACCURATE ACCOUNT of YOU Em
ployes* time. The Bundy Autograph Time Re 
corder is the ideal Time Recorder for retail 

merchants. It is the only machine where one employe 
cannot register for another, as each employe signs his 
name and the employer knows the signatures of his 
men. Whether you employ a few or hundreds of 
hands, we can supply you with a machine suited to your 
requirements. Write for illustrated catalog. Inter 
national Time Recording Co. of Canada, Limited. 
Office and Factory, 9 Alice Street, Toronto.

WANTED A splendid opportunity for dealer 
handle the best combination Dupicating, 
tires-ing and Office Printing Machine on 

market. Exclusive territory. Send name and addr 
giving occupation and references, to the Cana 
'X rite• press Company, Limited. 33 John St., H r 
ton. Ont. ,t.

WAREHOUSE AND FACTORY HEATING V 
I I MS. I ay lor-Forhes Vompanv, Limited. S 
plied by the trade throughout Canada.

WE have K rebuilt Visible Oliver Typewriters for 
The price is $30.00 each, and at that figure i 
are a bargain and should not he on the m • 

long. Monthly payments can be arranged if des 
J he Monarch Typewriter Company Limited, 9M K 
St. NX ., |oronfo.

ACCOUNTS COLLECTED

nOES ANYONE OWE YOU MONEY > \X 
cover debts and trace missing debtors «nvu 
Advice and information free. The Can t 

Debt Rev .very and Legal Aid Association. Mcrv 
Bank Building. Vancouvcr.

ADDING MACHINE.
I^LLIOTT-FISHER Standard Writing-Adding 

chines makes toil easier. Elliott-Fisher Lint 
513, 83 Craig St. W , Montreal and 12» Ha . 

I oronto.

BUSINESS OPPORTUNITY.
\N ESTABLISHED BISCUI I MAN UFA 

with I good home trade, would like to
-AC I I'li

some good business men with some capital t< 
vest, in ord :r to extend the business outside Mon- 
Add-css, “Hi scuit,” CANADIAN GROCI k. V.,

BUSINESSES FOR SALE
TO GROCERS If you are looking for an o;

1 in Vancouver or in any other part of p.r 
Columbia, it will be to your advantage to „: 

touch w.th us. We have a very large list of g. oS 
ing businesses which only need aggressive people 
some capital. This country is growing rapid I ; 
there are many excellent opportunities for prosm 
buyers to get in and grow with the country. (
pondence solici'eJ. The buyer pa\s us no 
sion. VANCOUVER BUSINESS MARI, » H 
ings Stre t East, Vancouver. B.C.

I^OR SALE Small grocery store in Vancouver, 
Car li e within half block of store. Ren?
$ 1 2 a month. Stock at invoice price. If v>

looking for a really good business this is your , 
Vancouver Ru-iness Mart, 9 Hastings St rev 
Vancouver, B.C.

I >EkRLESS CARBON PAPERS AND TYPE 
I WRITER RIBBONS are unequalled in typewrit 

ing. manifolding and wearing qualities. Our 
“ Klear Kopy ” Carbon was awarded a contract over 
43 competing lines hy one of the world’s largest 
governments. All up fo-datc dealers in stationery, 
typewriters and office supplies, handle our goods. Ask 
them or write us direct for prices and samples. Peer 
less Carbon & Ribbon Manufacturing Co., Toronto,

I^OR SALE Cash grocery business in good 
katchewan town on C P R. main line. Ci.. 
trict : excellent crop ; $2,500 stock ; $1.5»n 

handle. Building solid brick, for sale or rent, 
terms. Clear profit last vear $2,200. Add re- 
Jl«, CAN \ 1)1 AN GROVER. Winnipeg. « :

FOR RENT.

SAVE 50*. OF THE COST OF HANDLING 
merchandise hv install ng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage is on the ceiling and greatly 
facilitates the loading of cars, drays, etc., and for 
handling goods in and about the warehouse and fac
tory, reduces the cost of labor because far less were 
house help is required. Systems for all k'nds of 
businesses, large or small. Write us for illustrated 
catalog. W. D. Beath & Son, 193 Terauley Street, 
Toronto. (tf)

niRSr CLASS STORE TO RENT, fitted u;
1 groceries, facing orf Beckwith Sti. .smith 1 

Ont.; good locality, lease if desired. Apr 
The Washburn Millinery Emporiu/n. Smith I 
Ont., from whom all particulars may he secured. 1

EXPORT TRADE DEPARTMENT

YOUR CHEQUE CAN’T BE RAISED to anv 
amount above that which you intend to cover if 
you use the PROTECTOGRAPH. This device 

stamps a line such as “ Not over ten dollars, $10,” 
with acid proof, indeliable ink which penetrates right 
through the fibre of the paper. This device is being 
used by 90 of the Banks of Canada and the United 
States, as well as the treasuries of both countries. 
Write for full particulars and price. W. E. Parker 
& Co., Sole Canadian Agents, 37 Yongc Arcade, 
Toronto, Ontario.

Mesura. Gordon, McDonald fc Co, 67 Crons Lane. I 
«•heap, Guidon, invitee«•ormuniiidvtire, either from Exp 
era of Canadian jirodure or Importent of general gn- - 
From their long ex|*;rien<*e m tlWgow, |.ivorj*ooi, and i 
dun, they have a wide and eomptehetisive knowledge of 
trades on every side All goods imported paid rash ag 
■ lo<-omenta Keferenree to Montreal firms with wi. ■ 
have done business for many year* Cable address. “ I > 
ble." Codes—” A B C,” tilth edition. Riverside and Ad

-------------------------- =---------------\------------------------------
DAVID SCOTT * CO.

Established 1678. 10 North John m
Liverpool England.

Splendid connections and reference*. Try ua with a ah' 
ment of CANNED OOODB.

Y. A.—Boott hX Llverpoi 1

1
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A LEADER
FOR OVER■

50 YEARS

SPRt
. „

i fn^0 0» wy.tj.jMCMjaL^jiyi»*

w. d. McLaren, limited
Manufacturers

583-585 St. Paul Street - MONTREAL

CURRANTS
We are proprietors of

“AFRODITE” brand, the best AMALIAS 
currant on the market.

“NARCISSUS,” fine FILIATRA currants, 
“NAUSICAA,” fine FILIATRA cleaned 

currants
and importers and distributors of

highest grade PATRAS and VOSTIZZA 
currants.

We aim to give the trade the best grades 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPRESENTATIVES :

W. H. ESCOTT, Winnipeg
J. A. KAVANAGH, Hamilton and London
W. G. A. LAM BE & CO., Toronto
H. D. MARSHALL, Ottawa
ARTHUR P. TIPPET & CO., Montreal

GREEK CURRANT CO.
260 West Broadway, - NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

BASKETS
You can make money as well aa 

oblige your customers If yon handle 
our

Butohor Baskets, 
Clothes Baskets, 

Grain and Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, ONT.

P. & F.

VINCENTELLI
1 CO.

ANTWERP, BELCIUN

THE OLDEST CORSICAN MAKERS OF

CANDIED PEELS
Specialities

CITRON, LEMON, ORANGE 
Drained, Cut and Candled 

Prlcem and Samp lee on Application

Umup Common Sense*>em up
<7/ / C / Roachoe and Bod-Bugt 

\ Rate and Mice

Dealers and 381 Quain St. W., Toronto, Ont.
'“islers find Common Sense a very good seller, for 

ream»n that it gives general satisfaction and each 
mer t»lls others about same. Write for prioes.

Snowdon & Borland
MANtFACTlIERS' AGENTS

Open to represent another good 
manufacturer. First-class con
nection with trade, especially 
retailers.

Write to

34 GUARDIAN BUILDING
MONTREAL

PURITY and CLEANLINESS
are essential parts in the manufacture of the

"While Dove" Products
The eating quality is there also, just try them.

Our
Air Tight

Attractive
Package

COCOANUT

Packed
in Si® toil

, /un 

DOWNEY. MONfRtA^

5and ID 
lb, tins

ALMOND PASTE
Made by

W. P. DOWNEY, Montreal

■

■l %
I '
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THE CANADIAN GROCER

Teas ! Teas ! Teas !
GUNPOWDER TEAS

CROP 1909

702 Boxes in Store
SELL

21 Caddies Pin Head V.C.A.............35 lb.

21

25

25"

3G

G2

34

GO

Pea Leaf

L.C. .......30 lb.

F.C.L.............. 28 lb.

C.H.................25 lb.
K.K.
O.M. .24 lb.

...........23 lb.VZy
R.L., No. 1 .23 lb.

... .22 lb.

SELL
42 Caddies Pea Leaf C.P.M.............21 lb.

25 " " 'Q'

62 

41 

48 

100 

100

...........20 lb.

“ P.T.F., No. 1 .20 lb.

“ P.T.F., No. 2 .19 lb.

Gunpowder ...........18 lb.

“ N.I.E...............16 lb.
H.J.
S.E. No. 1 .13 lb

5 Caddies or more, one delivery, lc. per lb. less. TERMS : 30 days 3%, F.O.B. Montreal. 

No better value can be offered by any tea house. We are ready to prove this.

Give Us a Triad

L. CHAPUT, FILS & C1E
Wholesale Grocers and Importers

2, 4, 6 and 8 De BRESOLES STREET - MONTREAL

|i
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THE CANADIAN GROCER

BUSINESS BUILDING
Every successful grocer knows the business building value 

f good tea.

"SALMA"
has the qualities that get business. The simple fact that we 
have for eighteen years consistently maintained the high 
standard of quality for which “SALADA” Is famous, and that our 
sales have Increased 323-fold during that period, Is positive 
evidence that we have served the public well.

“SALADA” IS A BUSINESS BUILDEB.
A TEA THAT DOES CREDIT TO YOUR RECOMMENDATION.

INDEX TO ADVERTISERS
This index Is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his 

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 
endeavor to have the index as complete as possible.

A-lillllHOIl, J. T., & Co...........
Xlhm, Robt., Co...................
\ lliitun Coupon Co................
American Tobacco Co...........
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The Craig Idea” of Salesmanship Proves a Winner
How an Inspiration Pat Into Practice Bvoives New Principle 
for Selling Goods — The Mispl aced Check Gives the Opportun
ity Which Makes the Sale—Made Out to the Wrong Company.

By Lynn Sumner in System.

When Woodruff stepped out of the 
western managership at Chicago to take 
general charge of sales in New York, 
lour men fell naturally into a class by 
themselves as candidates for the va
cancy.

Had you asked Woodruff specifically 
why they did, he would have told you 
you that Reeves had landed the big 
Wells-Burnham order for a hundred and 
fprty machines at Milwaukee ; that 
Langley had stood at the head in west
ern sales lor three months in succession, 
that in Toledo they said Hollowell could 
sell a Kingston typewriter to the gilded 
name on an office door ; and that Craig 
—well Craig was the originator of the 
“Craig idea."

And now we will go hack to the be
ginning

Once down in Evansville, while perus
ing the day's news between his last call 
and train time, Craig had chanced to let 
his eye fall upon a single sentence in a 
verbose editorial on a pending alien ex
clusion act. “The best way to meet 
competition with cheap laboe," it ran, 
“is to shut the door on it before it gets 
in."

Now, personally, Craig knew very lit
tle and cared less about the faults or 
virtues of alien exclusion, but he did 
have a very real idea about competition. 
It was the most serious thing he had to 
contend with every day he sold King
ston typewriters. It had lost him an 
order for two machines that very morn
ing.

llis attention arrested, Craig went 
back and read that sentence again, and 
unthinkingly, because the memory of the 
morning’s lost sale was still the upper-

later he had almost perfected it—it only 
needed application. And it was some
thing like this :

.lust for a moment Craig stepped back 
and in that moment the whole situation

•$ 1 >li^

“Once each week he made the rounds of 
the building.”

flashed before him. The Collins Com
pany had moved in while he was in 
Chicago ; the Wentworth man, on the 
trail in his absence, had jumped into the 
breach and sold them, delivered the ma-

Iff
r

ü VJ 3
“Craig described the little comedy that had been played in the outer office.”

most thing in his mind, he read it : 
“The best way to meet competition with 
the Wentworth machine is to—”

And right there the “Craig idea" was 
born. On the train going up to Fort 
Wayne he began to develop it, three days

chine, and that man sitting there this 
minute was waiting for the check.

But the check was not delivered ! That 
was the point, and until it was—! A 
step and Craig blocked the window, 

searching his mind for the right move,
26

the right word. And before lie could 
formulate a syllable, the girl, in tin 
most deliberate way in the world, hand 
cd him the check.

Sluggish words cannot follow the 
flashings of the mind, especially Craig' 
mind in that moment when a foolish lit 
tic absent-minded act brought just a 
hope out of an utterly hopeless situation 
But Craig was not the man to yield t- 
stage fright, even when he was thins' 
like a startled understudy into the most 
dramatic part he had ever played. Care 
fully folding the check, he placed it ii 
his pocket and then, turning back, “fie 
the way," he said, “may I see Mr. Col 
lins for a moment ?"

“Yes, you’ll find him there in the bar 
office," the girl answered.

Craig stepped in briskly to find Col 
lins dictating, the stenographer seal, 
at his left, the shining new Wentwort 
on the stand beyond. And Craig not. ■ 
with inward exultation that even at 1 
rious work this man carried just 
twinkle of good nature in his eye.

“Mr. Collins?” he queries, extendi' 
his hand.

"Yes," said the other, grasping it rm 
dially, “and what can I do for you ?"

For answer Craig held out the mis-d, 
livered slip. “I want to see you," I 
said, “about this check."

“Whv, is there anything wrong w r 
it ?"

“Yes, there is something very mu- 
wrong with it. In fact, it is made n 
to the wrong company."

“I don’t understand," Collins star 
mered.

“The point is this,"—a smile lurked 1 

Craig's lips as he watched for the word- 
effect—“this check is made out to 11. 
Wentworth Company and I represent tl 
Kingston."

Then, replying to Collins’ puzzled I", 
of inquire, Craig described the lilt 
comedy that had been played in the oil
er office. And when Collins saw- it a 
he did not stop at a smile, he hurst 0 

laughing, first at the undeniable hum. 
of the situation, then in enthusiastic a; 
preeiation of Craig’s quick turning 
events.

“Now, I don’t want to make unfar 
use, Mr. Collins." Craig resumed, 
this simple accident that placed y<- 
eheck in my hands. But aside from tl 
humor of the incident there is a very - 
rious side to this transaction. You a: 
paying $100 for a typewriter. When v 
do that you want, of course, the ver ■ 
best typewriter that money will buy. 
machine the durability and capacity 
which have been proved in everyday si 
vice.

“You don’t huv a $100 office applian 
every dav and when you do you wai 
proof of its efficiency, not alone througl 
a salesman’s words, but through denim: 
stration of what that machine has dm. 
in other offices. In short you want tha' 
machine that the experience of otliei 
has made their choice, has shown tliei 
to be best. Do you know Mr. Colli', 
that every machine purchased in thi 
building since it opened has been . 
Kingston ?"

“But that may be a testimonial not 
to your machine, hut to your salesman 
ship," Collins objected.

“In the case of the first machine, yes

t7
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t„t, every Kingston stands or falls on 
merits. Eighty per cent, of the sales 

this building have been re-orders. One 
•ichine given a trial, sells others. I 

to myself only the credit for being 
hand to get the order.”
Which after all,” Collins smiled, “is 

,• the least important principle of 
lesmanship.”
Now, Mr. Collins,” Craig went on,

: am not going to take another minute 
your time. But I do want to ask you 
iply for an opportunity. I want you 

, hold this check on your desk until 
o’clock this afternoon and let me 

ii a Kingston machine in here on trial. 
you arc satisfied after I have demou
nted its qualities that it is the best 
,chine you can buy, I want you to 
ep that check and give me one instead

■ I the Kingston Typewriter Company. 
II vou grant that favor ?”

If for no other reason,” Collins 
red, “than to give a clever man a 

mec to plead his case.”
That afternoon when Craig had de- 

nstrated the qualities of the King- 
,11 and the stenographer had voiced her 
11 approval of its case of operation, 
•llins drew a check from the top 

1 wer of his desk.
I made this out just after you left 

is morning,” he said and a smile pre- 
red the added remark, “I hope you

■ ill find it payable to the right coin-
.iny.”
Down in the lobby Craig took care to 

hanse that “127” to “128” before he 
upped his postal in the mailbox.

• • •
\nd now you know what the “idea"’ 

.is that put Craig, instead of Reeves 
Langley or Hollowell, behind the 

osted glass in the Chicago office.

UNDERNEATH VINEGAR BARREL.
A peculiar accident occurred to Fred 

'avers, clerk for Oman & Mallion, gro- 
rs, Stratford, last Friday, which caus- 

■ d him several injuries. The wholesale 
mecry's dray had left a barrel of vine- 

-;ir at the rear entrance to the store, 
ml Mr. Sayers was moving it nearer 
" the boards by which the barrels are 
uwered to the cellar. The barrel, how- 

' wr. tipped too suddenly and started 
own the boards. Mr. Sayers stepped 
,w arils the steps leading to the cellar, 

"it unfortunately did not go far enough 
•oui touching one of the boards he slip
ped down this to the floor beneath. The 

irrcl followed and pinned him to the 
all. The driver of the wholesale gro- 

•••«'>• dray ran down and removed him 
loin his dangerous position. It was 

■ and upon medical examination that he 
id two ribs broken in addition to a hem- 

1 ullage of the kidneys.

THE GROCER CHANGED THE 
BOTTLES.

There is a good story going the rounds 
a I’ort Hope, Ont., about the traveling 
•presentative of a tea company with 
■adquarters in Toronto. On a business 

t ip there a couple of weeks ago, he ear
ned a parcel with him and the shape 

of this parcel resembled a bottle very 
much.

Many merchants eyed it and finally a

curious one asked what it was. The 
traveler replied that it was a gem of 
honey, a very favorite dish at his home. 
He had several calls to make in the 
neighborhood of this particular store and 
so decided to leave his honey there until 
his return. It was nearly train time 
when he got back and he grabbed up the 
bottle, and hustled away.

He reached home a few days later and 
several of his relatives were there visit
ing. He whispered to his wife that he 
had a great treat, a gem of fresh honey, 
and they must have it for supper. He 
knew his guests would enjoy it. The 
good wife went to the pantry to pre
pare the honey for the table, but on 
opening it she found that it contained 
a-quart, full measure, of the sparkling 
waters of Lake Ontario.

The change in the bottles was made 
while the traveler was busy, but on his 
return to Port Hope, the sweet liquid 
was restored to him. Honey is a fight
ing word with “Me” now.

Hamilton, Ont., Sept. 16.—Industrial 
interests in all parts of Canada were îe- 
presented at the annual meeting of the 
Canadian Manufacturers’ Association, 
which opened here on Tuesday morning. 
President R. Hobson. Hamilton, delivered 
his retiring address on Tuesday after
noon in which he reviewed the industrial 
situation and dwelt upon some of the 
problems calling for consideration on 
the part of manufacturers.

He expressed his satisfaction with the 
trend of trade conditions, and with the 
breaking up of the clouds of depression.

“No Surrender” was the keynote of 
his opinions so far as the United States 
tariff revision was concerned. Canadian 
manufacturers should strengthen their 
own position, and the Government of Can
ada should put into effect the provisions 
of the Surtax Act of 1903. The United 
States had for its object in the tariff 
revision, the forcing of Canada to grant 
similiar concessions as had been given 
to France, and various parts of the Em
pire. He strongly maintained, however, 
that Canada should hold to her guns.

Trade conditions everywhere in Canada 
were showing a great revival. The as
surance of a bountiful harvest is re
storing the confidence of the banker, the 
manufacturer, the wholesaler and the re
tailer. Money in consequence is easier 
and general conditions more free. The 
president "s address was full of optimism 
on the prospects for the future, and he 
was widely complimented for his broad
minded opinions on the various industrial 
questions of the day.
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THE BEGINNER “CALLED DOWN.”
“A new man in business” said an old 

experienced grocer the other day, “near
ly always cuts the price or does things 
that have a bad effect on the trade as a 
whole. He suffers as much as the others, 
but doesn’t know why until experience 
teaches him a severe lesson in the art 
of doing business on business principles.

“A salesman who believes that he can 
sell goods at a wrong price without his 
action being discovered by competitors 
was never more mistaken. Not one buy
er in a thousand will keep the secret. He 
is so proud of his achievement that he 
will tell the first competitor that comes 
along all about how he “worked” the 
other salesman down in price.

“It is better to lose some business than 
to lose the profit on all business. I have 
never known a salesman who had the 
courage to refuse unprofitable business 
who failed to get an abundance of busi
ness of the right kind in the long run.”

Pure Food Law Discussed.
The Manufacturing Grocers’ section 

met on Tuesday in Room C of the Con
servatory of Music, where the conven
tion was held. There were present : J. 
Litster. Litster Pure Food Co.. Toronto; 
F. F. Dailey, Jr., of the F. F. Dailey Co.. 
Ltd.. Hamilton: Geo. Scott, of the White 
Swan Co., Toronto: Jos. Wagstaff. Wag- 
staff’s Limited, Hamilton; Wm. Gorman, 
Gorman. Eckert & Co.. London. Ont.; A. 
Gunn, Gunn’s Ltd. Toronto.

There was a discussion on the pro
posed new pure food act being introduc
ed by chief analyst of the Dominion 
Government, A. McGill, and which has 
been modelled after the New York State 
law. The members were not sufficiently 
acquainted with the act to go into it 
deeply, and Mr. McGill will be written 
to furnish copies.

On motion of A. Gunn, the name 
“Grocers’ Section” was changed to 
“Food Products Section.”

The election of officers for the Food 
Products’ Section resulted as follows :— 
Chairman. J. Litster: Vice Chairman, S. 
W. Ewing. Montreal; F. J. Ward (Jno. 
Nott & Co.). Halifax : W. N. Hood, Blue- 
Ribbon Co.. Winnipeg: Geo. E. Barbour. 
St. John ; A. "Gunn. Toronto: F. F. 
Dailey, Sr., Hamilton ; Wm. Gorman. 
London : R. Kelly (Kelly-Douglas Co.). 
Vancouver.

The Biscuit and Confectionery Section 
met on Tuesday afternoon, at 1.30 in 
Room D, and in next week’s issue a re
port of this meeting as well as others
will appear.

Canadian Industrial Prosperity is Manifest

President Hobson of the C. M. A. Sounds Optimistic Note at 
Annual Session—Effect of Splendid Crop Prospects on the Var
ious Sections of Trade—Food Products Section Discuss New 
Pure Food Act.
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Newspaper Advertising Suggestions for Grocers
Ads. Reproduced Showing How Best to Talk to the Consuming 
Public—Ideas on How the Receipt of Broken Chinaware Might 
be Advertised to Advantage—Use of Borders Illustrated.

The main tea lure in newspaper ad
vertising that the retail merchant who 
prepares his own ads. should take into 
considérât ion is “selling power." 
Through the newspaper the retailer talks 
directly to the people to whom he wants
to sell his g.... Is and he must present his
ease to them in the best possible manner.

l"p-lo-date retail advertising embraces 
principally sellinsr talk- which slum to 
consumers reasons why purchasing can 
he done to the best advantage.

The Bradley & Son advertisement 
shown on litis page is one about which 
little laiilt can be found. A feature, so 
far as the l>|»e arrangement i~ con
cerned. i- the uniform type used for 
“ Vse the Phone" and “Bradley & 
Son." This uniformity i- pleasing to 
the eye and attracts attention. The 
leleplu tie talk is also a good one and 
the fact that prices are given makes the 
ad. of direct value to (he intending pur
chaser.

While the ad. of F. A. lladdy Inis 
many interesting features, probably a 
few suggestions might be given for

Today’s News at Bradley’s

USE THE PHOHE
If you have a telephone call up this 

store when requiring groceries. We 
can assure you of prompt and corteous 
service from the moment Central con
nects you with 350 until the groceries 
arrive at your door.

Can we serve you tomorrow P
Japan Tea, regular 30o, our price this 

month per lb. 86c
Windsor Table Salt 3 bags 10c
Perfection Corn Starch per pkg 7c
Icing Sugar 3 lbs. 20c
Christie’s Toasted Marshmallows a 

new line with us. Try it. per lb. 17c 
Perrin’s Macaroon Snaps, very popular

per lb, 17c
Cooked Ham per lb. 29c

We Deliver to all Parts of the City.

BRADLEY 8 SON
Phone 350 Cor. King & Third Sts

Sample of Ad. Written by Bradley & 
Sou. Owner- of Stores in St. 

Catharine-. Niagara Falls 
and Chatham.

-lightly improving it. For in-tanee. the 
apple and llenr-de-lis border appears to 
detract somewhat from the central idea 
—that of the talk to the consuming

publie about tea ami dinner -it-. 
Straight rules might have been better. 
A little more information concerning 
how that particular brand of tea was 
bought in order to show its value at

the priées named would possibly have 
produced better selling pro|H-rlies. Nam
ing the prices of lea is an interesting 
feature in this ad. and the talks on the 
lea. so tar as they go. are good.

Mr. lladdy hail a splendid opportuni
ty to make many good sales in dinner 
sets by inserting an ad. in the newspaper 
dealing especially with the receipt of 
the dinner sets and the fac that some 
pieces had been broken.

"1 he accompanying suggest in we be
lieve might have been used with effect. 
What is necessary is a talk tracing the 
exact facts of the case, laying stress on 
the feature that some of the pieces were 
broken in delivery and that the remain
der of the sets were to be offered at a 
big reduction. The suggestion, as will 
be noticed, contains special mention of 
two dinner sets which have been written 
entirely front imagination, simply as an 
illustration showing what we consider 
would produce a good selling ad.
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BUSINESS LETTERS.
Du not say: “We will proceed to col 

leet this account by due process of law."
Say. rallier: “We do not believe ym 

desire to compel us to collect till- In 
process of law."

Do not say: “This charge i- unjii- 
aml we will never pay it.’"

Say. rather: “We have too good a 
opinion of you to suppose von want h- 
to pay a charge as unjust as this is."

Do not sav: “We need this moth

and you must gel it here by the lilt I 
Say. rallier: “If you knew how mm; 

we needed litis money you eerlai: 
would gel it here by the 10th."

Du not say: “After we have done v 
so many favors we are surprised II 
yon. etc. ’’

Say. rather: “The favors we n 
Juive extended you have been a pietism 
to us and we hope In lie in a position • 
extend malty more in the future, etc."

Ft. Worth Commet i-

NO DISSOLUTION OCCURRED.
fit the issue of Sept. 3rd of The C- 

cer a news item appeared to the effi 
that the Simpson Co., wholesale groeet 
Ctiielph. Ont., had dissolved, with .1. II 
Simpson continuing. This has bn 
found to be erroneous, although derive 
from a usually reliable source. There ha
been no dissolut ion, and The fir..... . ih
sires to make this correction.

noil’s loom Tea- §
You get a delicate flavored 2 

gratifying cup of tea when $ ou Ç 
drlnfc Ideal Tea. 4

The 25c Tea gives general ® 
satisfaction. You can get It 4 
In black, green, or mixed. £>

The 40c Tea is unequaled at 4 
the price in (set It la equal to ^ 
many 50c Teas Black, Green +£ 
or Mixed. A

Fruits Are Our Special
jl Oranges, Bananas, Lemons, Pineapples, and all Fruits
V in their season.f A Snap in Dinner Sets
® We were unfortunate enough to have a few Dinner Sets arrive 
A* with an unusual percentage of breakage and cannot replace the 

broken pieces To those who can use them we will sell them cheap.

4
*
4
4m̂ Groceries Crockery Fruits

• F\ A. HADDY,
China Mall Grocery

*e*e*e*e*e4i»**e*e*e*e*e4i»*
Copy of an Advertisement Recently Vscd in the Bowma.nville Statesman.

4e
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Increasing Efficiency of the Grocery Clerk
Things an Employer Takes Into Consideration Before a Clerk’s 
Salary is Raised—How to Become Necessary to the Business 
of Proprietor—Initiative Must be Used.

Bv B. H. Thomas.

utv clerk is desirous of increasing 
-alary. In order to bring about this 

,,,v condition of affairs ho must ask 
-i'll' what lie should do to obtain it. 
,|iu-ry is invariably answered by the 
jlit that he must increase his effi- 

i-y lo his employer.
re is practically no limitation to 

«avs and means which a clerk will 
■ the opportunity to utilize, in order 

Id to his present efficiency. No set 
- can he laid down. He must meet 
.•miditions as they arise and not de- 
miil to-morrow. I)o not say at 6 

..ok. “If I had done that better or

vi.ling ho is honest to himself anil to his 
fellow-men.

Many times are noticed proprietors 
turn to the clerks when travelers are in 
the stores and say: “How are we fixed 
for tea, etc.? I)o you think we can sell 
more than what we have in a month? or 
what did we pay for the last?”

Necessary Accessories.
Those clerks kept tab on sales in the 

store. They know about how much of 
any particular goods leave the store, and 
they are in a position to be useful and 
practically necessary to the carrying on

A Snap in Dinner Sets
A little while ago we ordered a number of very fine dinner sets. 
When they arrived, however, we discovered an unusual amount 
of breakages. But there's nothing wrong with the dishes that 
weren't broken—they are beautiful in pattern and design and 
we are able to offer you some sets with only a few pieces miss
ing at these attractive prices:

Dintivr Set, Fine Porcelain, Pink and Blue Floral 
Decorations, 70 pieces. In the regular way with 
75 pieces these sets are sold at $12.50. For the 
incomplete set we are asking only : $5.30.

Dinner Set, same as 
Special price : :

with 68 pieces. 
: : $4.50.

This is a splendid opportunity to secure a real bargain. Come 
in and see the goods.

F. A. Haddy
Groceries Crockery Fruits

China Hall Grocery
.1
B

Suggest inti for an Ad. to Sell Broken Vhinaware at a Reduction.
----Sec Opposite Page.

' different way my usefulness here 
•1 have become more of a necessity 
It is now.”
- too late to think so when quitting 
arrives. Learn to dev 

'bililies when the proper 
-. and your proficiency will assured- ïnotioi 

recognized by your employer—pro- in "his

of the buying in that store—simply be
cause they were observant and kept their 
eyes open and their heads at work.

The clerk who moves around like a 
.elop your mechanically driven toy, who simply does 
r occasion what he is guided to do when set in 

notion, and who takes no more interest 
work and the business of his etn- 
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plover than an Egyptian mummy, can
not expect many financial considerations 
from the store proprietor. He is doing 
what any other person with tin- same 
motive power could do. but lie does not 
enhance his efficiency !.. his employer.

'ton often find clerk- keen on window 
.dressing. They take pride in showing 
the goods of tlie store lo the best advan
tage, and where everybody can see them.
I he window is changed every few days 
or every week on their own initiative 
and not because of any order from the 
proprietor.

The effect of this upon the emplover 
is evident. He has a clerk who is will
ing and anxious to aid as well as he can 
in booming his business. By his diligence 
and creative powers, he is bringing new 
custom to the store, and retaining the 
old. He sees that lie is in earnest with 
his work and eventually comes to the 
conclusion that his clerk is indispensable.
1 he result is he either voluntarily in
creases his salary or does not hesitate to 
do so when requested.

On the other hand there are clerks who 
would rather loaf about the store than 
see whether the window needs straight
ening up or not. Such a kind may ex- 
|H‘Ct an increase in his salary just be
cause lie has put in so much time there 
and “hands in his resignation” when it 
is not forthcoming. No person would 
blame any proprietor for letting him go. 
because there are scores who can easilv 
take his place at the same wages. He 
has not increased his efficiency and there
fore his services cannot be any more val
uable than when he first sold a pound of 
sugar over the counter.

The actions of clerks towards custom
ers is another consideration followed 
closely by their employers. When a 
customer is being served, eourtesv and 
kindness on the part of the salesman 
must prevail. This is a characteristic 
that can always be cultivated, and it 
always creates a good impression upon 
the employer. He observes that his clerk 
respects his business so much that he is 
doing what lie can to extend it. Such 
a clerk is in for a raise at the proper 
time. He should, of course, understand 
that this courtesy is due to all pur
chasers at all times. No exceptions 
should be made when the proprietor is 
not around, for if discourtesy is shown 
to anyone, he is practically sure of find
ing it out some time or another. Of 
course, there are times when clerks have 
reason to resent things, and on every oc
casion of this kind they should promptly 
explain to their employers the nature of 
the case, the course they took and the 
justification for it.

These are but a few things for clerks 
to consider if they want to do their 
duty to their employers. As stated 
above, opportunities occur often, and 
these should be met at the proper time 
if you want to enhance your efficiency 
and make your services so valuable that 
they become a part of the business.



THE CANADIAN GROCER

The Canadian Grocer
Established - 1886

The MacLean Pvbi.irhino Co.. Limited 
John Bayne MacLean President

Publishers of Trade Newspaper* which circulate in 
the Pronnces of British Columbia. Alberta. Saskat
chewan. Manitoba. Ontario. Quebec Nora Skotis.
New Brunswick. P E Island and Newfoundland

Cable Address : Macpubco, Toronto Atabek, Izondon, Eng 
OFFICES

Rooms 701 702. Eastern Town 
ship Bank Building 

Telephone Main 1355 
J J Gallagher 

10 Front Street East 
Telephone Main 7324 

W H Seyler. Manager 
511 Union Bank Building 

Telephone 3726 
F R Munro 

R Bruce Bennett 
1737 Haro Street 

W K Hopper

CANADA-
MOSTRSAL

TANCOVVER

HT. JOHN. N B
UNITED STATES

CHICAGO. ILL.

FEW YORK

933 935 Monadnock Block 
J. P. Sharpe 

R B Hueetis
K...IU 1UW1111 lawyer. Tillr. ln»iir»n<f k Tnet 

16u

GR loJtc?ITAIX ■ • M Fleet Strwt, KC
Telephone Central 13960 

J Meredith McKim
8W1,TZ.nRH,AND ................................... lx.ui.Wolf

' Orell FueeU * Co
Subecnption. Canada and United State. I* ”
Great Britain. 8. 6d Eleewhere. 13.

rVBLieHtD EVERT ERlDaT

THE MARKET FEATURES.

The past week a train brought forth 
several changes in prices in grocery 
gi.oils in Canada. Business condition- 
ure -plendid, manufacturers being opti
mistic as to future trade. Canneries in 
various parts of the country are in 
operation and soon an estimate of the 
pack of different goods will tie to hand.

Some two weeks ago frost was re
ported from western < Intario. hut the 
tomato crop escaped anil little damage 
done.

1’rices of canned goods have practi
cally all an upward tendency and the 
market i- unite unsettled.

The hog situation i- still unsolved.

contains a suggestion that should he 
followed up by Canadian fruit expor
ters. The commissioner points out that 
the Canadian Manufacturers' Associa
tion did yeoman service for Canada 
when it sent, a deputation to (ireat 
Britain, to study the possibilities of 
extending our trade in that dWction. 
The representatives were heartily re
ceived and the visit resulted in their 
anticipations being realized to a con
siderable extent.

That Canadian fruit growers and ex 
porters have room to enlarge their 
trade with (ireat Britain may he easily 
observed from the government trade 
returns in connection with our fruit ex
ports during the past four years. In 
1 90 I Canada exported 578,72(1 pounds of 
dried apples to (ireat Britain valued 
at $25,5.(9 : she also sent 1,513,714 bar
rels of green apples valued at $1,379,- 
82ii, and other fruit amounting to $331,- 
118, making a total export trade of 
$1,7311.813.

In 19**5 this trade fell off to a total 
of only $2,705,012 ; in 19011 it was $3. 
757,995, and for 9 months in 1907 it 
amounted to $2,815,001.

Last year our export fruit trade 
made a considerable advance over the 
proceeding three, hut was not as good 
as 1901. For instance only 157,130 
pounds of dried apples were sent to 
the Mother Country, valued at $11,087 
and 1,190,311 barrels of green apples 
valued at $ 1,122,772. In addition to 
this, fruit amounting to $205,017 was 
shipped, making a total of $1.099.50(1. 
This was about $36,000 less than in 
1901.

These figures hear out the contention 
that Canadian fruit is not keing so 
extensively sent to (ireat Britain as it 
might he. The reason is that Canadian 
hippers arc not thoroughly acquainted

Mother Country should not lie strong! i 
cned year by year.

Should 'a deputation visit these nta 
kets, it would bring hack definite i 
formation which would well repay 
In addition to this, many valual 
business connect ions could he est ah) i 
isl on the basis of personal acquaintai 
and confidence created on hot h side- * 
the ocean which would prove advaiv 
geous to all concerned.

The scarcity i- the feature in thi- 
market and prices of hog products ad- with the existing conditions in the Old
vaneed again this week. Cured meats World
on the Toronto market are all up from 
a half to a cent a pound and lard 
price- have also advanced. In St. 
John. N.B.. the prices of hog products 
were never higher. Kggs are -tiil firm 
all fiver the country with advances 
announced in -unie cases.

The \\ innqieg market shows a decline 
in -yrups. due to the expectations of 
the new corn crop and also a decline 
in rolled oat- of 3(1 cents per sack.

The tea market is still firm accord
ing to eahle advices from the Orient. 
Sugars are also firm at the advanced 
prices recently announced.

"Show me a house where a 
the employees ure educated /,. 

think kindly of the customer 
so that in speaking of then 
even they use courteous phrase 
and / can safely predict fo 
that house a rapid and continu 
ons success so long as tlnr 
policy prevails."

CANADA’S EXPORT FRUIT TRADE.

The last weekly report of W. A. 
McKinnon, Canadian Trade Commis
sioner located at Birmingham, Eng.,

There is, no doubt, ample room for 
improvement and if a deputation of 
fruit exporters were sent to (ireat Bri
tain. it could open the way to trade 
enlargement without difficulty.

To show that other count tie- are do
ing this, Mr. McKinnon states in his 
report that a party of Belgian fruit 
growers recently visited England with 
a view to learning the possibilities of 
sending their products there. About 
the same time a French party went on 
a similar mission.

These facts are very significant. And 
unless Canadian exporters do some 
thing to counteract this force, we shall 
he losing more of our trade. Canada 
is naturally an apple producing coun
try. Our climate is such that we are 
able to produce durable fruit and there 
is no reason why our trade with the 
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CASH REGISTER IN THE STORE

A United States exchange rev. 
pointed out that one of the pn.i 
confronting the retail merehan 
how to care for the cash that <■ 
over his counter in exchange fm . 
and also how to prevent goods 
out of his store without being pi ■ 
eharged.

On the face of it, this may not 
a difficult question to solve. It 
however, caused the failure of ma 
merchant, who realized too lai • 
importance of providing a sale m 
of taking care of the money 
spending his life to get. The d. 
the open cash drawer and tru-t 
memory to charge goods -old on . 
has passed and the successful mei 
must adopt more modern and -ai 
fhods. In these days of keen eoi 
tion profits arc small, maku 
doubly important that all v 
leaks should he stopped.

(If the many labor and money 
devices that have been brought ■ 
the past quarter century, perhap- 
is of more value and importance 
retail -timekeeper than the ea-h 
ter. The truth of this statcim 
proven by the remarkable growl■ 
this industry and the almost in 
adoption of the safeguard to Ill
ness by the up-to-date merchant 
day.

From the simple cont rivant' 
twenty-five years ago, which in a 
way told the merchant at the ei 
the day how much money he 
have in his cash drawer, the cash 
ter has developed into the elai 
mechanism that to-day is found i . 
latest models, with their mu 
drawers; adding counters are, in 
instances, electrically operated.
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.liili mie of these mechanical cashiers 
merchant no longer has to guess, but

.....ns each day every detail of his
ness : not only his cash sales, hut 
,redit sales and all moneys reeeiv 
,ii account. as well as his paid out 
-act ions.

any business the prevention of 
takes and the stopping of losses 
nut hut result in increased trade 

enlarged profits. Clerks, too, are 
tin satisfied and customers pleased 
l glad to patronize such an estab- 
ment.

IMPROVE YOUR FIRE RISK.
eeent investigations by The Mae- 

Trade Newspapers go to show
* in the matter of insurance there 
.,i that careful consideration given 
merchants and manufacturers to

rating which the best principles 
, ..iionty would forcefully suggest.

view of the instances which arc 
_■ multiplied every day, in which 

i.'tioiis have been made in individual 
its as the result of some inexpen
precautionary measure, it seems

■ pel to say that the merchant or
.lecturer who postpones competent 

.minâtion of his premises with a 
a to improve want of his risk, is 
t a inly negligent of his own interests.

Where the local agents are competent 
the merchant will have no ditticul- 

II! obtaining that information with
* ifiler to the constituents of his rat-

uhere he is penalized and where 
i- credited to enable him to im

* r those conditions on which hi- 
in a nee is based.

It i' intended to deal with this mat
in detail, and there will be present- 

I much information obtained from
■ horitativr sources, which merchants 

I manufacturers will find of value in
deling the steps suggested.

PROTECT LIVES OF TRAVELERS.
Now that the committee of the com- 
''ial Travelers' Association, acting 
ih the Provincial License Depart- 

i. has announced its award in the 
■ test for the best device to aid es- 

Iront a burning building, it is the 
uifest duty of the Provincial (lov
aient to fully satisfy itself that the 

' si apr device selected is thoroughly 
"tical and then adopt regulations 
mpelling all hotels and lodging 
ee» to equip their buildings with the 

■ ice.
-everal hotel tires have occurred in 

1 * :"io during the past year and in at 
-I two lives have been lost owing to 

hick of proper life saving équip
ait • It should not, therefore, he ne

cessary for the government to wait tor 
another holocaust.

The Commercial Travelers’ Associa
tion have performed a commendable 
public duty in bringing the agitation 
lor lire escapes on public houses to a 
head. Their oiler of a $1011 prize for 
the best life saving device shown on 

^ Travelers' bay at the Toronto Exhibi
tion, brought out a number of competi
tors, one particularly meritorious de
vice demonstrated by a New Vork 
State man being awarded the prize.

Every public building should be 
equipped with a life-saving apparatus, 
but more particularly is this neces
sary in hotels and rooming houses 
where strangers lie down to rest in 
unfamiliar surroundings. Human life 
ought to be protected by the best de
vice, regardless of the expense attached 
to the installation of proper equipment.

KEEP YOUR STOCK CLEAN.
The syndicate stores which have 

made such a success in handling "noth
ing over 10 cents" make it a rigid rule 
in each of their stores that every arti
cle must be wiped off or dusted every 
morning. The closer you can come to 
this end in your store the more goods 
you will sell. Sales in departments 
run in an untidy fashion ran be doubled

The W. A. Gay, who we an
nounced a short time ago was un
authorized to take subscriptions 
for the MacLean Trade Papers 
and Magazines is not the Robert 
Gay, who for twenty years has 
been in the employ of the Mac- 
Lean Publishing Co., and. who is 
likely to remain there for at least 
another twenty.

by the simple expedient of a good 
cleaning up.

Insist on your I argain department 
being run as your wife runs your house. 
Have no mercy on dust or dirt. The 
labor will not be as great as it may 
seem in advance. Do not be content 
with half-way measures. See that 
everything is done with thoroughness. 
Cleanliness and tidiness are inexpensive 
and always pay a handsome profit.

Hun your bargain department right 
and it will help you to work off the 
odds and ends that gather in any mer
chandise business. Such goods should 
be sifted in with the attractive quick 
sellers on the bargain counter and be 
marked at prices that make them 
really good values. You can hardly ex 
pect to get regular prices for stickers. 
Better sell them at any price and put 
the money into other things.

3$

PRICE CUTTING DISADVANTAGES
One of the props upon which the suc

cess of the big department stores is 
founded is the assortment of goods. It 
has repeatedly been shown that the re
tail merchants throughout the country 
can meet the competition of mail order 
houses so far as prices are concerned.
I n assort incut, however, many fall be
hind.

An item in the Vancouver correspond
ence this week points out how the cut
ting on the price of a particular brand 
of catsup resulted eventually in one gro
cer declining to handle it at all. One 
grocer cut the price and the customers 
of the other soon found it out. They 
claimed that they could get it elsewhere 
more cheaply and as the merchant who 
had kept up his price couldn't sell the 
catsup with a profit and at the same 
time meet the competition of the other, 
he declined to handle that brand of cat
sup at all.

This has an injurious effect on all con
cerned. The assortment of the retailer 
who would not lower the price is cut 
down ; the one who slashed prices was 
running his business, so far as that cat
sup was concerned, at a loss ; the 
wholesaler lost business and the manu
facturer as well. If this were done re
peatedly by many merchants the effect 
upon the manufacturer is easily seen. 
This means less money in circulation and 
consequently less business for the retail 
merchant. The principle of cutting 
prices therefore can scarcely be com
mended from a retailer's standpoint.

HOW TO TREAT "KICKS.”
When a customer brings back an ar

ticle he thinks defective or unsatisfac
tory. remember, keep your temper. Look 
the case over in a fair manner. It may 
be a .just claim. l’ut yourself in hi' 
place. Before you say a word as to tln« 
merits of the case, decide in your own 
mind what you are going to do and have 
the nerve to stick to it.

For. if you say to a customer that you 
cannot allow for a claim and then argue 
the matter and finally give in. the custo
mer has the same opinion of you that he 
would have had. had you refused to allow 
him anything in the first place, and tin' 
chances arc he w ill think less of you.

It is probably best to he on the liberal 
side when a claim is made but is un
doubtedly proper to do what you are go
ing to do with as much despatch as possi
ble and without a word of grumbling, 
(■rumbling is what drives the customer 
away—constant grumbling on. your part.

If you are going to replace the poor 
piece of crockery or the spoiled basket of 
fruit, do it with flic grace of a prince. 
Be pleasant about it and the customer 
will think more of you and will give you 
his business in the future.

fjjsgga



THE CANADIAN GROCER

Interesting Trade Items Gathered in Ontario
Rents High in Brantford—New Produce Store for Kingston—
Retail Grocer Displays Crockery at Guelph Exhibition—Many 
Bracebridge Grocers Selling Fruit Jars—Poor Season for Belle
ville Canneries—Berlin Merchants Watch Slow Pays.

TORONTO.
September 13.—W. T. Fullerton, !K>4 

Dundas St., is one of those grocers who 
knows how to take real pleasure out of 
his business and at the same time please 
his customers, and make a good profit to 
himself. His aims are not too high ami 
lie is happy because lie accomplishes 
more than he expects. His business has 
grown so rapidly that huf-found it neces
sary to enlarge his story.

VVm. Forster, of ltfy Queen St. Hast, 
where he has been in tiusiuess for a good 
many years, has built a new store oil 
Roiicesvalles Ave. whieV he has lilted up 
and equipped according to Ideas which 
came to him through a Vitig-T'xpcrienve 
in the grocery trade. His counters and 
silent salesmen are all constructed to be 
proof .gainst dust or dirt. The silent 
salesman, especially has features which 
are new and very convenient. He car
ries on both stores, but intends to make 
Konccsvalles St. his home and business 
place.

C. Mayes moved from Avenue Hoad 
to a new store on the corner of Roiices- 
valles and Jeffrey -i reels. llis doors 
are not open yet for business, but when 
they do swing, a surprise will greet the 
many customers he expects to serve. He 
was very careful even to admit his best 
friend who always carries The Canadian 
Grocer in his pocket, for fear that he 
would give away what is waiting for the 
customers to see.

A. Snyder. Roiicesvalles Ave.. is oc
cupying hi- new store which will be one 
of the leading stores on this new busi- 
ness street. Not only is the store new. 
but everything in it. The fixtures are 
complete and the goods all fresh from 
the wholesale houses. The appearance 
is attractive and with his experience 
and knowledge he is sure to capture a 
large share of the trade in that growing 
part of the city. Like all good grocers 
lie values The Canadian Grocer as a 
great help in keeping up to the latest 
methods.

CHATHAM.
The question of early closing is again 

being agitated in Leamington. Accord
ing to general report, the difficulty is 
with a number of the grocers. In the 
adjoining Town of Essex all business 
places are closed early three nights per 
week. All groceries are closed the other 
nights at ^ p.m.. excepting Saturday, 
when the stores -tay open till 10o’clock.
The pickle industry in Essex seems to 

be yielding good returns to growers. As 
high as $125 has already been taken riff 
three-quarters of an acre while one 
grower reports that a two acre patch is 
yielding $40 a day. Pickling is very 
expensive, however, owing to the scar

city of help. With more scientific meth
ods, higher profits are anticipated.

Thomas W. Edwards, formerly travel
er for Geo. E. Bristol (Jo. of Hamilton, 
has resigned to accept the position of 
Toronto manager for the Dominion Sugar 
Vo. of Waliaceburg.

Tilbury grocers and butchers are out 
of ice. and arrangements are being made 
to import wholesale. The ice has kept 
poorly this season, owing to inferior 
quality.

Geo. Taylor, grocer, of Waliaceburg. 
is having a fine residence erected on 
James St., opposite his store.

W. R. Dawson. In wood, has just con
cluded a [hipularity contest in aid of his 
business. The adjoining territory was 
divided into three districts, and coupons 
issued for cash sales, each counting for 
so many votes. The prize to each win
ner was a free trip to the Toronto Ex
hibition. Over $1.(MHI in cash was paid 
in on the concluding Saturady of the 
eoliti si.

Products of the Leamington peach or
chards and market gardens figure large
ly in Chatham grocery windows these 
days, as well as in surrounding towns. 
TheSirst shipments of Crawford peaches 
have arrived, the 11-quart basket retail
ing at 75c. while smaller baskets run 
from 25c up. Rome groceries, notably 
the King Edward, have been receiving 
daily shipments of melons since the 
opening of the season. The Leamington 
pisipie go after the trade in business-like 
fashion, all the leading growers sending 
out attractive post card circulars with 
printed price lists, at regular intervals. 
The development of the Leamington 
country of late along this line has been 
marvellous.

The egg situation continues difficult. 
The retail price has climbed from 20c 
a dozen to 22c. Rome grocers think eggs 
are coming more freely as a result of 
the higher price and that there will be 
no egg famine this winter; others con- 
-ider that the outlook is rather dismal. 
There was quite a mortality among hens 
this spring, which would naturally affect 
the output.

Collections seem to be a great deal 
easier lately, merchants experiencing 
mncPless difficulty than for a long time 
past in securing settlements from cus
tomers. Evidently, there is money in 
the country. An indication of this is 
the fact that grain deliveries have been 
small, and that there has been no drop 
in grain prices during the past two 
weeks. This indicates that farmers have 
no pressing need of money and intend 
to hold their stuff for higher prices

Clifford Mahler, of Spafford & Mahler, 
grocers, who recently purchased the gro
cery on Queen Rtreet South, formerly 
conducted by I). Pelett. was taken ill 
last week, suffering several hemorrhages 
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of the lungs. His condition is qui 
serious.

Miss Laura Dean, of G. A. Young 
grocery, has been spending her holidax 
in Hamilton and Toronto. Miss |t> 
has the unique record of never lulx 
missed a single day in her six year- 
work at Young’s grocery.

Miss Menota Burr, of the John M 
Corvie & Ron staff, has been Imlidayi 
at Port Stanley. St. Thomas and L 
don.

A. X. Doupe has resigned his posit 
with the Craig Co., Limited, of Rid. 
town, and leaves shortly 1'or Brandon

While delivering groceries recently 
his father. Win. Piggott. the South S 
Waliaceburg. grocer. Willie Piggott 
cidentally fell from the wagon, a « 
passing over his shoulder, breaking 
collar-bone. lie is progressing fax 
ably. hoWevcr. This is his third si i ; 
mishap, he having recently undergon, 
appendicitis operation, and also .-<• i.■ 
ally shot himself with a revolver.

A. W. Van Every, who for 20 \> 
past has conducted a grocery and get.' 
store at South Woodslee. recently 
posed of his business to W. .1. A! 
and has moved to Essex.

A machine which has recently 
many people in Leamington guessing 
proven to be an onion-topper, which 
top 1.000 bushels of onions per day. 
is another example of the scientific 
in which the Essex farmers conduct ' 
business, and is the only machine . 
kind in Canada.

GALT.
September 15. Business of all kiln 

good in Galt just at present. Indu- 
conditions were never better during 
past five years. There are no idle n 
factories are working overtime, pi 
are paying their bills promptly, and 
again beginning to indulge in thost
ile extravagances which disappear' 
the time of the financial depressn 
canvass of the various merchants hi " 
out the information that busine-s 
dit ions in Galt were never bright'"

Almost all the Galt grocers have \ 
eil the Exhibition. “We find that 
trip is worth more than the expen- 
said one grocer. “There are many 
pointers to he obtained at the Ex' 
lion, especially in the line of ma: 
displays, and I consider a two da 
visit to the various buildings an ci 
tinn in itself.”

Galt merchants may petition the i 
council to have the system of oiling 
streets given a trial in this town. T 
suffer considerably from the dus:, 
the watering carts seem inadéquat! 
cope with the nuisance.

BRANTFORD.
Repl. 15.—James II. Edmanson. c 

fectioner and baker, who has beei 
business in this city for several ye; 
has sold to Williams & Co., who will i 
linue the business at the present st; 
on Colborne Rtreet.

Early next year, possibly in Februa 
the Jackson Fordo grocery will be
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,ved i’rom its present quarters on Mar- 
Street, to a new stand, now occupied 
Mitchell, the bicycle man. The Forde 

eery is one of the land-marks of the 
v. as it has been in its present loca

tor many years. The new stand 
be lilted up in the latest style.

, llie ,,f the problems which the gro- 
-. as well as other business men of 

,-ity, are up against at the present 
e. is high rents. Lately^there have 
,, a couple of eases where grocers 

been the victims of what would ap- 
,• i„ be exhorbitant demands in the 

\ of rental. Those dealers who are 
m.ate enough to own their own places 
all right, but for others the situa
is growing serious. Brantford has 

.vu somewhat rapidly in the last few 
us, with the result that the business 

i.,n of the town is wholly occupied.
is scarcely a vacant store in the 

ness parts. This condition of affairs 
a tendency to send the rents sky- 

. ,i. It is expected, however, that the 
i.stion will be relieved by the erec- 

of some new stores this fall and 
:er.

Most of the grocers are now back from 
•r holidays and have again settled 

• to hard business.
While out driving recently, Fred 
,.\. the East Ward grocer, met 

an accident. His horse ran into 
b-:ruction on Park Avenue, where a 

so is being erected, and was slashed 
injured, lie is holding the city 

eo for damages, on account of the 
action of the street without a dan- 

signal.
Tee first Crawford peaches of the sea- 

last week sold at Ode per basket. 
i nu of .12 samples of milk collected 

Medical Health Officer Pearson from 
al dealers recently, fi were found to 
below the required standard of spe- 

e gravity and butter fat. The stall
'd of weight is 10.29. and the per- 
•age of butter fat should be at least 

o. In one ease skimmed milk was 
d. and the officer administered a

■ vc rebuke. Some of the dealers will
■ • to do better. The city keeps a

tab on the milk sold and makes 
, liar tests.

BERLIN.
s.'plomber If).—Business is good in 

n. and sales for •eolTutspoiiding 
'lis arc ahead of last year!" although 
ups not quite up to the sales of 

T. Berlin is recovering fast from the 
-sion felt in nearly all places; be

lt manufacturing town, it was hit a 
" harder than other places, which 
‘inly made a difference to merchants’ 

However, everybody is busy again 
wearing a smile.
to one thing that is a little an noy
ât present is the difficulty in get- 

- some of the people to square up 
what the merchants were good enough 
advance them in the so-called hard 

Nearly all Berlin grocers do a 
1 credit business. Of course, they 
careful to whom they give credit, 
be as careful at they may, they will

get nipped sometimes in crediting peo
ple. The Retail Merchants’ Association 
has a credit list, which is growing gradu
ally. A cash business certainly seems 
to be the ideal one, but the general ex
perience is that a good many good ac
counts would be lost if everybody was 
put on a strictly cash basis. One firm 
who renders accounts monthly, in cases 
where debtors are slow, go and see them 
personally, and keep following up week
ly until such accounts are paid.

Blueberries must have been very- 
scarce in Guelph this season, according 
to the correspondent there. Not so in 
Berlin. One firm reports having sold 
nearly three hundred baskets. In fact, 
they -were a drug on the Berlin market 
for a . few days. One commission mer
chant.-M. J. Gorman, received as high as 
one hundred and twenty-five baskets in 
a day.

Berlin merchants assemble every morn
ing. buying fruit at Mr. Gorman’s fruit 
market, called “The Native’s Home.” 
The best of spirit prevails, even if a fel
low does not get what he would like, be
ing. perhaps, overbid by a competitor.

Some of the stores receive fruit on 
commission, which is probably the most 
satisfactory way of handling fruit, pro
viding your shipper does not overload 
you. Beck & Schell receive consign
ments daily, which they sell in this way.

Berlin's intentions are to secure some 
large industries and to get heads of 
families to move here with their fam
ilies. All the merchants in town should 
certainly give a helping hand and try 
to solve the problem.

BELLEVILLE.
Sept. Id.—The John Sloan Co., whole

sale grocers, are now settled in their 
handsome premises, formerly occupied 
by the Corby I list i fiery offices and ware
house. situated in the heart of tile busi
ness district.

The steamer Belleville, on Wednesday 
last, took on 1.50ft east's of canned goods 
from the Old Homestead factory at Pie- 
ton.

Wanted, some sun! This is the cry 
from several of Prince Edward's large 
canning plants. Unless September is 
beamed upon profusely by Old Sol. the 
results will he disastrous as far as the 
output of canned goods is concerned, the 
canners will tel! you. A typical example 
of the unusual lateness of-the crop comes 
from a farm at West Lake, where toma
toes ripen and grow, if nowhere else, in 
Prince Edward. The farmer has picked 
scarcely sixty bushels of tomatoes com
pared with 600 this date a year ago. One 
canner said : “We must pack at the very 
least 30,000 cases of tomatoes, but T 
don’t see how we are going to do so. We 
have not 2.000. yet, whereas we had half 
our 1908 pack by this date.” The ag
riculturist and canner view the situa
tion affecting corn almost more seriously 
than the yield of tomatoes, so cold and 
backward has been the weather. The 
crop outlook for canning factory pro
ducts of Prince Edward will have a
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great impression on the general outlook. 
This country is represented as having 
nearly a third of the canning factories of 
the province, and numbers among the 
most important.

GODERICH.
September 15.—A change took place 

last week in the ownership of the Maple 
Leaf Grocery, J. W. Vanatter taking 
over Mr. Snyder’s interest in the firm 
of Morrish 6c Snyder. Mr. Snyder has 
been in poor health for some time past, 
and to this is largely due his retirement 
for the time being, from active busi
ness. Mr. Vanatter, who is a former 
newspaper man, being till recently part 
proprietor of the Goderich Signal, has 
just returned from a trip to the Pacific 
Coast. The new finrm name will be 
Morrish A Vanatter. The firm is mak
ing liberal use of advertising space.

W. L. Lindsay of the People’s Groc
ery, Hamilton St., recently disposed of 
his business to P. .1. Ryan, formerlv of 
Walton. Mr. Lindsay has left to take 
a trip to the west, where he may 
locate. To the lines formerly handled 
the new proprietor is adding flour and 
feed, bacon, bologna and other meat 
products.

Practically all the old wheat seems 
to be out of the west, and few grain 
cargoes arc moving. The first cargo 
of new wheat is expected to reach God
erich about to-morrow. Prospects for 
a record fall trade at Goderich eleva
tors are bright.

Neil Cameron, of Cameron & Moore, 
grocers and dry goods merchants, was 
in Toronto last week taking in the Ex
hibition.

Cameron & Moore’s grocery depart
ment is advertising largely for butter 
and eggs. For the latter 23c. trade, or 
21 èc cash. is offered. With the opening 
of the fall season, the store’s closing 
hours are now ti p.m. on week days and 
10 p.m. Saturdays.

E. C. Biehl. formerlv of this town, 
has purchased the grocery business of 
L. F. Killnran. at Stratford.

LONDON.
September 15—This being Western 

Fair week, grocery travelers are off the 
road and are meeting their customers in 
the warehouses instead of in the country 
stores.

The feature of the past ten days in 
the grocery trade was the advance of ten 
cents in refined sugars, due to the high 
price of raws, which continue very firm. 
Teas of all descriptions are advancing 
and there is no prospect of lower prices. 
Other staples are firm. California 
prunes have advanced ]c. to }.c. per ft., 
and are likely to go higher on account 
of the shortage of large French prunes 
and the heavy demand both in England 
and Canada.

Ewen Rogers, clerk with Scandrett 
Bros., has taken a similar position in 
John Piprare’s east end store.

The grocery store of .1. A. Glen. West 
London, was entered by robbers one 
night last week, and the till rifled of i’s 
contents. Mr. Glen’s residence over the 
store was ransacked and some valuables 
were carried oft.

The local bakers finding that the cut
ting down of the five-cent loaf to a mere 
bun of a pound weight has had the ef
fect of driving some wives to baking
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their own bread, have derided to return 
to a more reasonable size and now the 
standard weight of the bakers’ loaf is 
twenty ounces.

Housekeepers complain of the light 
weight of bags of potatoes sold on the 
market. It is claimed a bushel and a 
half bag of the tubers should weigh HO 
lbs., but it is rare that it ever reaches 
that weight. Another grievance is that 
of the grocers Jwlio complain that the 
rolls of butter brought in from the 
country are from a quarter of an ounce 
to two ounces short of a pound, and as 
a result the grocers suffer the loss.

The grocery litm of Rowntree <V Forger 
has been dissolved, Mr. Rowntree retir
ing. Ilis interest in the business has 
been purchased by Mr. Taylor, who for 
some time has been a clerk in the store, 
and hereafter the lirtn name will be 
Forger A: Taylor.

The merchants, including grocers, of 
the south-eastern section of the city 
have taken a step in the right direction 
in deciding to close their stores at . 
p.m. Wednesdays, and the hope is ex
pressed that it will lead to early clos
ing six nights of the week before xetx 
long.

PERTH.
Sc|»;ciuboi* IT X. K. 1 to,Ids   ibiiied^

Imsim-s and plea-tire and visited the 
Niagara fruit district tor a lew days 
.asj week.

Sugar xva- on the scarce list Iasi I'tics- 
dax and Wednesday. I)cah*r». howexer. 
helped each other out as far a» possible, 
tlius causing customers less ineonvetii- 
ci.re than would otherwise have been 
! In- case. The arrival of a carload on 
Thursday relieved the situation.

Present retail price of sugar here is : 
F.xtra granulated, $5.25 per bag. or Is 
lb- for SI. Practically no 2nd quality
is sold here.

Almonte suffered it- second big less 
from tire within three years, last Thurs
day morning. This time the loss total- 
id »i .i.INHI. Pile eh let loser 1~ Wesley 
We-;. IPs large general store stock, 
x allied at -J'J.INMI. xxas destroyed. Iiisiir- 
a: e, i- about >]5.1 MSI. Mr. West xvas 
in Ton uto when the lire occurred, Thi- 
-lore carried a- well-selected a stock of 
groceries a- could he found in town and 
enjoyed a profitable trade.

<'. K. Plain ik < 'o.. wholesale fruit mcr- 
cha.il». H' : a xx a. lia vc cli »ed the Brock- 
xill, lirancli of their business. Last »r-
ill ' s xx ere tilled at Br.Iifkville. Kept. 11.
J. G. Wa■ hhitru ha ■s ~t •Vered hi. nilllHT-

llon xx ith i im tinu.
Though II. K. R «•lx « -a oeeupie-• hill a

-ma'i -I'.i " ■ ! Wil »ull Si reel. Im « IIjnX »

quite a hu -.111'" l‘* *| 1 1 ! «* •“ lion, through hax-

ing a xx agon on the ro;ad ill the i■oimtry.
II. L. . lack' ni h a» dosed - < ’hristy

1 ail k«* e for tile -«•a*•oil.
Lanark vi’lage di•alt* rs enj ved ••a big

«îax “ !a< Kridax. il 1 h-inir 1 lit* ««rfasi«ni
• >f lliv ai iiiiial fail t/iianlilii- • if ba
liana-. «»r.mge» and iia-■kcl fruit xx rn- fili
!»• »-«‘«l «if.

Kg g» -till stand ai ;.’tic; butter al
l*..tat oc» an* airain « •a»icr. and !$.*»<• a
bilshel i» prohiihlx tin • ruling pr !«•«•.

Retail hook dealers must ccrli 1 in lx In*
p against it” with this famous Eaton

school book contract. Very plainly on a 
page in Eaton's latest catalogue issued 
to the general public you find :

Primer Ontario Readers- 4 c 
each, ô for 16c.

The 5 for Hie gives exactly the same 
discount as the retailer who Imys .foil 
worth.

OTTAWA.
Sept. 15. Joseph Cousineau, bailiff of 

<iatinvati Point, has purchased the big 
general store at ( lat Incan Point owned by 
Win. Smith. The store is I lie biggest in 
t hit mean Point, and does a large trade. 
The price paid xvas above the .flO.tMKI 
ma rk.

KINGSTON.
Sept. IS.—A butter dealer sent in a cir

cular lu llie trade offering creamerx but
ter at a reduction by inking a quantity. 
One "grocer had bought before and had 
been given satisfaction. Rut this time 
lie 'em sour Imiter. How can these 
methods he cheeked? Only by shipping 
it hack at once. It's a mean business for 
creameries to pi act ice. Inn they do i; 
and had butter is an invitation for en» 
i muer» to stay away from one's store 
it "> an insult.

Mr. Patterson, of Calgary, has opened 
a produce /.limit: — :mi Imiise on Clarence 
St. This makes two here. J. T. Parkliill 
having enjoyed I lie privileges alone for 
many years. Mr. Patterson expects to 
open up a trade for eggs and butler with 
tile Northwest.

James Met "ulla. proprietor of the Bel
fast Grocery. spent his holidays ai the 
famous Sand Rank», lie brought a 
sample of the xvhite sand home and it is 
.iit»! possible there will he a drop in llie 
price of sugar.

I»'nc Allen general merchant at 
Mi—ippi ha- purchased a large piece of 
land in Kingston and intends building 
a large -aw mill and several dxxidlings.

BRACEBRIDGE.
Sept. 15. truite a number of our mer

chants spent last week in Toronto 
mingling hii-ine-- with pleasure. Among 
them are : I*, llutehismi. K. J. Kirk. An
drew (ii'lespie and Melville Ross.

Wm. Hanna, of Hanna & Co.. Pori 
Carling, was a visitor to town last week. 
Mr. Hanna reports a busy season at the 
port thi- summer.

Saturday with warm sunshine brought 
many visitors to town, and many farm
er». making the merchants happy with 
the steady rush of trade. Nearly all the 
fruit xvas sold off before closing time. 
The Canadian Crawford peach, the liuc-l 
of all. seems to hold I lie banner for the 
day by selling at one dollar per basket. 
Bari'etI |H-ars sold at 50 cents, nnd good 
plums at 10 cents per haskel.

Frni'l jars in this town seem to he a 
ready seller xxilli the grocer. Some 
veais ago thi- im|M>rtant part of every 
household was sold only by hardware- 
men. Now it is different, and all gro-

34

eeis claim their sales are iiiereasi 
year by year.

With the opiuiing of the pickling ». 
son comes the putting up of small >|< 
orders, which should lie done very e:i 
fully, not only for the protection of ■ 
oxx ner of the slock, but also for the p 
lection of the customer. When 
orders one ounce of say, mace, she wa 
that amount—no more, or no 1. - 
which means a careful weighing. T 
again thepneiTduiiit at this season x 
ries- oxer \J lie los^s^of so many vim- 
jars and .pigs thrimvh the carle»» 
of delivery hoys, Oj/c xv a y to pr. 
such loss/» is tfTS-tmarging of the 
up to the delivery man. in cheeking .. 
orders, ihereby making him more . 
fill xxilli the empties returmthle.

GUELPH.
Sept. 15. Robert Simpson, of I,'.

II. Simpson, wholesale grocers, pr, 
a brisk fall and winter season i 
grocery trade.

A number of Guelph groceries 
open mi Friday nights. They rlain 
Saturday night would m.I lie »uff, 
for ihem to wind up tiler lively 
end business. These, of cuur»e. at 
-lores situated outside of the .- 
section of the city not the dim 

• groceries, who have to hustle prim: 
all day Saturday.

President Robert Simpson. • 
Guelph Board of Trade, and seiiim 
ner in the lirtn of the Simp- 
wholesale grocers, left this week 1 
extended trip to the xvi-l. Mr. S:o 
is accompanied by Mrs. Simp-- . 
will likely he away for t xxo or 
months. They will take in the e\h 
al Seattle, and will visit points of 
est in ihe Canadian xvest. a- well ■ 
way through In Vancouver. II.
stuck to business pretty closely I 
erul yeai s past, lindiiig time a- xx. 
take an active interest in the welt" 
thi- city, both a- an alderman aid I 
of Trade member. Mr. Simp-on 
I lull he needs tile change, w hich, 
licve». lie xv ill get in taking tlii- 
xvest.

The Cluelpli Central Kxhihition • 
oil Tuesday xxilli several merelia:
III hits in the main building. One . 
most outstanding displays in tin 
building i- ihal of J. A. Mel"n a ik - 
It is so -it ualed that I lie display 
three-sided one. It is arranged 
pyramid and consists entirely of 
painted and other beautiful and - 
pieces of eliinavvare. It is a di-phi' 
ladies of Guelph and vicinity !.. I 
ward to every year with much ph 
ami I hi» year It is a» beautiful a-

Butter and eggs seem to keep 
price well in Guelph. Last Sa: 
morning found eggs selling on tic
ket al Ali' and 24e a dozen, and b 
a I 24c and 25c a pound.

These busy days of late siimnn 
earlv fall, when their customer- ai. 
crying for preserving and pickling 
plies, it is almost impossible for gr- 
to refrain from displaying their -■
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the siilfwalks. Guelph, with t'he
main street in Canada, has wide 

walks. which are particularly gond 
ilie displaying of goods in front of 

i- stores, lint even in Guelph, it 
liI he well for the grocers to have a 

in this respect, for, though the side- 
are wide here and give ample room 
me still some very fastidious city 

icrs who even now are talking in 
circles of bringing in a by-law pro- 

mine merchants displaying their wares 
tiie streets in front of their stores. 

What seems to be a very profitable 
, -jdc-Iilie and a booster for Salur- 
trade, is apparently successfully

MONTREAL.
September If The Laing Packing A;

\ i-ioii Co. opened two line new 
itch retail stores here la»t Saturday.
, .n e is on St. Lawrence Boulevard 

( iaieiie iil. | he other on the enr
ol' Mount Ifoyal and St. Andre.

| t o matter which is exercising the 
ail grocers of the city i» the uoii-eti- 
.•'•niciit of the seven o'clock closing 

v. Two nights a week all grocer» are 
i|i|i »i'd to close at that hour. It is 
n.ifestly unfair to those who do close 

have one man in the neighborhood 
P open, and as this seems to be the 

.so in most sections of the city, emi- 
'ierable hard feeling has developed.

f,i.......uld. of course, all be avoided by
i complete organization among the re

men. but as sucli an organization 
I» ! t yet made its appearance the only 
ned\ appears to be toleither enforce 

e 'aw properly or do lu/ay with it al- 
gether. Otherwise violations are bound 

increase until event «ally it will be
lli. a dead letter as far as actual value 

- concerned. Men will not see others 
• I heir customers lj\ unfair means, 
lire value of neatness and ipiick. ae
rate service 1» well exemplified in the 
•re of one of our St. Catharine Street 

•cfs. lie has installed two phones. 
I» a bov always on band to deliver 
-iH-cials" nearby, and a wagon kept 

> for rush orders at longer distances 
this way his customers are assured 
o • nipt attention and this, combined 
i the general air of cleanliness about 
store, tends to bold bis old customers 

.1 gain hint new ones. It would be 
'! 1er every grocer to look over his 

' re a! intervals and see what improve
rs in this line are needed. None of 

- are ever beyond improvement.
II. Laporte, of Laporte. Martin & fnm- 

“anv. Montreal is acting as president of 
o- Montreal Citizens’ Association, a body 
' ratepayers in Montreal who are scek- 
- to promote better civic government. 

Mr Laporte was at one time mayor of 
"is city, and was one of the best chief 

magistrates the city ever had. He is

worked by J. A. McCrea & Son. The 
sehemejae^Tbîrt of selling fresh rolls on 
Samrflays. McCrea’s get in, every Sat
urday morning, fresh from the bakery 
an immense basket fill of rolls. Warmed 
up and buttered, these rolls are line for 
Sunday morning’s breakfast. They sell 
at one cent each.

The front of Hadden’s store, on (juc
hée Street, is considerably improved in 
appearance by the application of a coat 
of paint.

Archie Rcnaliek. of the staff of An
derson's grocery. Inis returned from hi- 
holidays, spent at Shelburne and other 
p'aces.

always to the fore in movements of this 
kind, and it is no surprise to those who 
know him and his line character to see 
hint placed at the head of such a move
ment by a representative body composed 
childly of the business and professional 
men of tile city.

Une of the prettiest examples of stock 
display is shown bv a general grocery 
concern here. Practically every article 
in placed in such a way as to be both 
easily accessible, and at the same time 
shown to the best advantage. Various 
stands for fruits and vegetables occupy 
lhe centre of the store, some giving a 
pyramidal effect, others a more massive. 
Most of the fruits are arranged on slant
ing tables and the whole effect is cleanly 
and yet not crowded. ’‘People see the 
articles and want to buy them.” is the 
expression used by the proprietor.

Walter Paul, owner of the large St. 
Catherine St. store, has just, returned 
from a buying trip to Toronto.

file retail trade is increasing daily 
owing to the return of many of the cus
tomers from summer resorts. Trade lies 
been particularly dull this summer but. 
with the cooler weather, it promises to 
shortly lie as good as ever and. in fact, 
prospects are it will be considerably 
better than last vear. One grocer reports 
the return of fifty old customers in the 
past Week.

MONCTON. N. B.
Sept It.—II. A. Clarke has opened a 

nice and attractive groverv on I'nion St. 
which lie has stocked with a fine line of 
groceries. Mr. Clarke is a young man of 
good business ability, and considerable 
experience. We trust his new venture 
will be successful.

Merchants here report business fair 
generally, and prices for produce arc 
brisk.

Butter is selling at from 22 to ‘2.1 cents, 
and is rather scarce. Eggs are in good 
demand and bring 22 cents. Apples sell 
at $"2.10 per barrel and potatoes are sell
ing freely at from 41 to 10 cents per 
bushel.

Plums are being largely brought in 
from Nova Scotia and Ontario, and are 
selling at from til to 70 cents per basket.

ST. JOHN.
Sept. 14.—Local wholesalers report 

that the price of pork and pork products 
is now higher than ever before. On Mon
day last an advance of 10 cents a barrel 
was reported for American clear back, 
the quotation now is $28.71. Domestic 
mess is quoted at $26.10 to $27. Lard 
is firm at Hi cents per pound, by the 
pail. The high prices are attributed to 
the scarcity of hogs at the present time.
It is thought prices will be a little easier, 
shortly.

The Hour market is unsettled and sales 
lately have been light. The bakers are 
looking for easier prices with the coming 
of new wheat. Manilobas are now 
quoted at $0.71 to $6.81. and Ontario» 
range from $1.61 and $1.70 for medium 
patent to $1.71 and $1.80 for full pat
ents.

S. W. DeWitt. of DeWitt Bros., whole
sale feed and produce dealers, of Fair- 
ville, has been in t'arleton county look
ing after the shipment of 3.600 barrels 
of potatoes for the ('nban market. The 
tubers are being shipped to this city, and 
will In- pul on board the steamer here. 
The price being asked for potatoes now 
in t'arleton county is 71 cents a barrel.

Apples are coming in now from up 
river counties, and from Nova Scotia. 
The natives are selling at $1.10 to $2.10 
per barrel, and the Nova Scotians at 
$2 to $3.

The buckwheat crop is reported to be 
heavy this year, and grinding has al
ready commenced.

Stanley I). Carr, who has been con
duct ittg a grocery and confectionery 
store on Waterloo Street, was arrested 
last week oil a charge of obtaining money 
under false pretences. Carr, who is 
hardly more than a boy. being only nine
teen years old. started in busines a few 
months ago, and seemed to be doing well. 
Recently be borrowed sums of money, 
aggregating about $1.600. and left the 
city, going to Boston. Last week he re
turned to St. John, and was promptly ar
rested. It is understood that his assets 
amount to about $110 with liabilities 
about $1.200. The case is now before the 
court.

The annual exhibition at Fredericton 
opened on Tuesday. Sept. 14. and will 
continue until the 23rd inst. The list of 
entries is the largest ever received.

The Sussex exhibition held last week 
was not as largely attended as in other 
years. The agricultural and dairy ex
hibits were of a high order.

The factory of the Wilinot Spa Springs 
Company, at Middleton (X. S.) was
burned. Sept. 7. The property was total
ly destroyed.

The grocery business at Amherst. X. 
S.. carried on successfully for years by 
McLeod Bros., has been transferred to 
Wallis B. Calhoun.

Notes from the Maritime Provinces and Quebec
Early Closing By-law Not Strictly Enforced in Montreal —
Unique Selling Display in Montreal Grocery — Flour Market 
Unsettled in St. John—Pork and Pork Products Advance.
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THE WINDOW SELLS THE GOODS.
Your show windows are real, live sales

men. working for you at all times—ami 
only salary you pay them is “attention.” 
Keep these windows always attraetive.

Your windows are advertising, and ad
vertising is just one method of selling. 
Show windows, to prove most effective, 
to sell most goods, must display goods 
needed and wanted, right now. Season
able goods. Not hurriedly placed in the 
windows, but carefully studying to get 
the effect which will do the most to bring 
people into your store to buy.

Large, neat, price tickets in connection 
with window displays are very import
ant. l’rice tickets make the people ask 
themselves whether or not they can af
ford the article in question, and if so a 
sale i~ the result.

Keep your window display fresh— 
people get tired of seeing the same tilings 
in your windows, and unless they are 
changed regularly their value as sales
men is lost. Do not crowd the windows. 
Better too little than too much.—Tea and 
Coffee Trade Journal.

HOW A CUSTOMER WAS LOST.
Here is an example of service that a 

merchant should be careful not to follow 
as it was told by a critic who happened 
to call into a retail store:

"Men may endure more incivility than 
women, but they are more impatient of 
neglect. One morning 1 dropped into our 
suburban grocery. The old proprietor 
was alone behind the counter. A woman 
was checking over her monthly statement 
with him in a friendly manner, but leis-
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urely interspersed with the gossip of the 
neighborhood.

"A hale, prosperous-looking man was 
pacing back and forth before one of the 
counters. How long he had been there 
I don’t know, but he was evidently 
growing impatient, and the storekeeper 
paid no attention to him. Finally he 
stalked out. without a protest from the 
man behind the counter.
“Why didn’t the storekeeper excuse 

himself a moment from the woman and 
wait on the man, or give the latter a 
friendly assurance that he would serve 
him in a moment ? It would have held 
the man. made a sale, perhaps cemented 
a customer.”

THE BISCUIT SITUATION.
The Biseiiil Manufacturers of Canada 

held a meeting at the annual convention 
of (lie Canadian Manufacturers' Associa
tion in Hamilton, on Tuesday. Septem
ber 14. Representatives were present 
from all parts of the different provinces, 
with .1 as. Mel.achlan. Owen Sound 
chairman.

After the re|Nirl of the last meeting 
h<*Ll in Montreal was read and adopted. 
Mr. Mel.achlan gave an interesting ad
dles- on the general conditions of busj- 
iii — and the prosperity of the country, 
due primarily to the magnificieiit harvest 
the country has had. Mr. McLarhlan 
was very optimistic and looked for im
proved conditions of trade.

A discussion followed on the question 
of imported biscuits, which were finding 
their way into the Canadian market, 
owing to the cheap labor and cheaper

raw materials possible to obtain by t: 
foreign manufacturer. Prices uml- 
present cost of manufacture in Cana 
do not show any too much profit, a 
while flour has been reduced sonicwl 
the extremely high price of lard !i 
more than counterbalanced the reduct 
in Hour. Owing to the small product 
of lard in Canada, the bulk of the la 
used by biscuit manufacturers has to 
imported under a duly of two cents | 
pound. Biscuit manufacturers were 
yet able to use the new season’s flour a 
prices consequently Could not be exp. 
ed to be affected.

HAMILTON NEXT ON THE LIST
The Hamilton Retail Grocers’ Asso. 

I ion is the next to take up the collect 
of accounts. At their last meeting 
members discussed ways and mean- 
effect a good system. It is probable 
some person acquainted with roller: 
systems elsewhere will be asked to 
an address in Hamilton soon.

TRADE NOTES.
John A. Gunn, of Gunn. Langlo - 

Co., Montreal, is in New York ai p 
eut mi a business trip.

Jim. (I. Carpenter, grocer. 1 Ian. 
visited the Exhibition last week and 
among the callers at the Toronto ollic 
The Canadian Grocer.

It is well to see that you get what 
order. Mistakes will happen, hut 
can guard against many of them.

A Handsome Grocery Store Showing the Value of Show Cases and Up-to-date Bin Fixtures, as Well as Neat and At
tractive Interior Arrangement.

36 ' ,



dreat Possibilities Shown by National Exhibition
Almost 800.000 People Visit the Biggest Animal Event in Canada's History—Profits 
SI 1.000 Greater Than Last Year and a Surplus of Probably S50.000—Exhibits From 
all the Privinces Show Country's Vast Resources—Foodstuffs and Store Equipment 
Displays Illustrated an I Described.

. >i |•;«• i:11 ». r 1Û. No iiiiniiii1 
; ri• : i lue 1 i I «• of I In* I Muiniou >

' - !• ; ii; t In- < 'anadiaii Nat i* >11;« 1 E\ 
i . Wlii'li;!-. <it 111 • r mil 111 li<1- lluhl 

; dr ihl rrx a I- ; 11111 in honor of -ouir 
i-:;i 1 i-\ml hi* ;i : : n i\ r\ n•;*i di- 

. \- whirh are «1 nhlii-il •• world’- fair-."
w!i:r|i nu armant nf their inlVi'- 

- i-x and irn 111 ;iri 1 x haw liilh- m- 
u! lilt! i 1111 ;. | li l'r. ( ; i nada ha- ill 

-• N;i11"!:a! Exhibition a un-ai national 
. \\ iiivii i- i In ,, «ali 11!' \ i ai - «•!

• •}mii•• sil ami xxliirh 1 in'll'I- ri' ha- all 
■ I'inavar; eri-t ir- of a nal iniial rx • • »11.

- a- unique 1‘ral til l* a- t in- un-ai 
• I Nijiii-Nix'jmv.hI. whirh i- lx pi 

x l*u—iau. .ju-t a- thi- i- topically 
ailian. They an- 1» -1 Ii merely 1 hr 
i'rri it'ii 111 lin- imlinaix count \ lair.

• i i in- uix < - t Inin all i In ir In a ill x and
• V X a'l.r.
T •- thir; \ -lir-l si-a>«ni id* tin- un i 

liiilhui iihxx brloiiu- in l in- pa-t an,
- wav il xxa- a ui' -ali r -iirrr-s ilia

i'i:r another ainl with di-tant parr- of 

lin-ir nmiiirx in lin- h -l po--ihlr wax 
llial i-. lhiMiiuh their production*. T i- 
i- lln- ureal value "!’ -urh an in-tiiti- 
;i"ii a- 1 hi.— Expr-ilhin. and ihi- i- why 
< 'anadian- uf «-x nx pn>\ inn' unite in 
* * hnnnii mu" ii. They all realize ilia! lin- 
l'air ha- uroxxn beyond innv h •• il n - 
-lrivtioi-. and ilia! il i- in i-xi-rx

r before. 1 n fart. tin- un.xx ih of tin 
.ihiii.iii h.-mim- niuiv rnna rkablr 

• x i-rx i ;niv il i> held. Tlivri' an* 
- : u ! ; — that it has w; arrived al any- 
u likr it* full uri'xxili. On ihr run- 
\. exnytliiiit; -rrm- in point to it- 

1 : 1 drXrlopnir lit into thr uTralrst 
nal fair in tin- world, a position il 
ili'rady thr -rrnttd laruvst institution 
ihr kind on earth. and it bruin- to hr 
hi ful if rxm tin- ureal fair at Ni.jni 

xu'irod >urpa<-r> it materially. lint 
«• >izr i- not exervihinu. Even if 
ir xx r ri* many fair- -urpa—inu in rx- 
i thr Canadian National, this would 

'' lessen it- urrat national xalnr. It 
"ild still serve a- tin- unat meet inu 
-nr of Canadians from all parts of 
1 Dominion. It would >ti'l hrinu tlimi 
-'•tlirr a> nothinir rl-r van do; and it 

• nId still make tlum acquainted with

rrrripts will -how an inma-r « » t 
marly >11.Him over la-t year. Thi- 
tnran- that tin- -in plus \x ill amount to 
abolit SÔII.IMMI. whirh uor- to thr City of 
Toronto.

All Provinces Represented.
Thr rxhihiis from thr various prov- 

im*rs of Canada arc always our- ot thr 
Ira 1 ui"r- of thr Exhibition. They -land 
in -ilrnt testimony to our vast xwaltli- 
pi odui'inu Dominion and shoxv the possi- 
bililir- of ;i roUlltiy thr rr-olllrr- of 

whirh are prartiral'x unlimitrd. Fruits, 
urain-. mineral produri>. manularluvrd 
uoiul- and products of thr >ea all rotn- 
biiinl to dmnonsl ratr ihr xarirty ot ihr 
rr-oui'rr- ilicbuh'd betxvrrU thr Atlantic 
and thr 1‘acitic.

lirili-h ( olumbia. Alberta. Saskatidir- 
xvan and Manitoba catnr from thr xvrst 
and <t>urbrc. and thr Maritime Froviuc -

I l'on 1 ! ! 11 ■ r a -1. « - : 1111 b i l ; i ' • d xx i 11: <i , : a ri". a ml 
1 hr n - ill xxa- tin- tim-t di-play -*t 1 aiu- 
ral ]ii*odin*t- that nin- xvniiid iii -i!'* I" -rv.

Thr di-pay I'h.iii tin- lîriti-.'i Wr-t 
Ihdic- iii ihr b'ail way binhii:!u .\a- "i;o 
"1 ! h'1 » I'ull'J i ' d ! I r a ’ îo-;;' 1 teat 'jlV-.
C a-. S. I'irk ford, rrpri—v.; ii:u l'i«*k:'ord 
and D'ark. ll.iiitax. xxa- n. thr <■ : a .. t*
tin- rxiiibit. i,i» p :rpn-r In inu to d'-n." i- 
>1 rai.- thr r• 'm11:rreia 1 '.aim- jo i "a ad;t 
"I ihr |»i■«u|u<*t — .if ihr F.riii-li 
>i"H- .!: tin- \V. -• Indies. T « 1 i - p : a y
xxa- a maunilirri:! and thu- -.-ix.-d
admirablx tin- p;irpo-i- fur xxh-irh i: xvas 
r-i a I di -hrd. XI r. I'irklon! alirmi.-.i to 
liir exhibit prr-ouaily a: «: a un at d.-a-i 
of intrri -t xxa- ma! if. -t ii. i... • ii ..---ai.iis 
xx ho 1 ra\ • r-rd tiiv liailway buihdiiiu «lady 
and it -liould aid mairria ! iv in inr’-.-a-- 
inu trade bi-iwii-n ("anada and : I u - \\Y-t 
Indi,-.

Many Food Exhibits.
llniidi'nl- ot ini- vch a i ! ! - from ali ..\vr 

("anada vi-itnl tin- Exliihiiiutt and nai- 
ui ally xx «'i'r more intriv-trd in the food- 
-tuli- a i : 11 -loir fijui ( Mitt-!. i di-p "ay- tliail 
in aux other. I in-re ha- been -m-h a ui'rat 
deal of rommeut duriu'z recent year- on 
purr food that one could not .-xprri any- 
thi|Uu' else that: -••«■ thi- department well 
rr|pk-i‘iited. and lin- un at crowd- that 
-urrotindrd tood-mtî exhibits showed 
plainly the intciv-t di-playrd in them hy 
the public.

It i- safe to -ax that had their b,-,-n_ 
more arroinniodat ion. many more rxliihi- 
tor- in thi- line xvould have h<-rn there 
and con.-idrrah’r di— at i-1 a<-1 ion xx a- rx- 
pre-sed 1 >rca ll-r -llrh xxa- Hot the r;i-t\ 
I'lan-. hoxvi xi-r. air under xvay xvhrrrlty 
thi- hindraiirr will hr met in all proha. 
hility in another year. The xariou- ex
hibit- are illustrated and described at 
lniuth in the t'olloxving paur-:

( A \ A DI A \ \ \tih\ai. i:xiiii;itiu\ New I ra!.-p« 11.it !«»n Ihiildiiiu
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tin- manulariiiiv«I pniilm-l- uT i h,. | ;, 
xxanUlimv Sian-h l u. an* lin- t .
ra xx malarial, mmlmi iiiarhiiinx ai 
lin- la 1 ••’*1 **«* i • •. 111 tir iiiriliiuls i-aii
lima-. N" -Jfiirrr lirril llr-||alr lu >|,,v 
i i ««xx h 1 îi a lui S\ t*ii | » nr Silxrr < i , > 
Sian-h. ami 1 m-u^i.u l‘npain| l 'un . T
hmiiir-- 1 liai lia-» h.-rn ihuir in |hr>r p<
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. i- #ii-* t i«-t -al • •*:
- -j#- >•!#•# •t. w i#l»*!

1##<*at ■ at Mm ï t • ; t im# *
. W ip M# '-<• xx h«*n
■ « a mi \ a n«-»»ux • r. •J, o»U

! a«*tot'X . xxiiirh i- a -f•■
'.«! i1 < "amnia i- at 1 « a»«l
.u»n Toronto. 1*U I »*

xx I* \ 11 «• r 11': i « i « * ha- «*\t ••..#!•■-! -« •
lin «*• • ! - » 1 tl l i ! : _• |» lllllr Ml lll< -»*

;i!*• * I ;i|ii«ll\ roiniji” 1 il • |

JJ-’# . 1 .

PURE GOLD MANUFACTURING CO

• ■•«l coi;-iimpti«»n. Tin- |.i...|ii«-i- ni i!i«* 
*UI •• J o»|»i ( 'll. Jill- -juatan • I II ill#- h#-»1

of 1 lu i i* K ii ni i'i «hum-li»- il».-, ami nr#
•i 1*—• n 1 «*ï\ pur»*.

Amoiiir 1 hf* liii:li-'jr;iilt |»r»»»l,iH- manu
l;M*1 mill lix ill!' •*• • f 111 •« I I .\ III I'lllr Colli 
liramU an- l1:ixmrim: i \1r;i«*l. «••»f!"«*v. Iahl#- 
I# 'li« ». -pi«*«- :nn| -ahnl iln-—imr |« »\xil« r. 
Tin Wi Cl- ;i|| -lioxx II ill tin- «*»impaiiX *- 
haml-ofm- «-xhihil. ami 11n- -pl«*inli»l ap- 
Îi am*»- ;iini a i ra n j' im ti I of 1 h«- xai -
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I. v • i x -ji .M-. i know- xx hat a ImM
»a .:•!». -a a«i • : i •—i •** 11 i*--. Hr., ha Vi

• m:-i i #— *#l ! I.#- l:oii-i-h««li|. | It11*-
■j i # • •# 1 X « a i » ' : • -a h- of iln--*»*  . . . . . . . 1»

i. # i im- i:i• ••-• rx »-oiti < r iia-* Im-'-h iin 
n • »••. ami ' in- •:< ma 1 .1 f»#r !:• 111 i-
»t# nli X M »•! '•-a-. H «• hoi.lh "m 11n

ll # l;l In »|liall!> Mi l#-o»U : l»l **• ',.i • 
!al#-r xx.- will ha x • a pur»* fo###l law u 
w i 1 h- rrjnllx . ii Inm-il. I*ui • < -
.........U 11;• x • • a I w a x - lii-i-n l oinnI to I».
-oul«l\ tvliahlv. Tln x an* a -:t!*«*•_:• i 
a-jain-l 1 rouhli- x\hn*h «•! 1 »-ii ai !-«•- xx 
ii tail iv |h iv]»i in ««•Him: mlulh'i
.............. i-*.

Vruiu a x:lativ<- al 11n- i» |ij»mIii»,1 i»n 
11ni r ha l :»l-»»lm- h« ml ll. it I» in* xx « » : • 
lli.it ii ••i»-ai»*#l a m»»»»! ini|»r«—i«»ii up 
1 In- i-rowil* xx In# |»a —• •«I. Kxvi vlhim: 
i ami -*iii r.niinliii-j :l xx a- m*al ami »*l«-a 
11n-j»-'li» «* *\ lii«-li xx .-n -»-rx»*»l x\«*iv friup 
iiixr ami p<-rf»*«*t Ix ma«h- : 11n- « I « • 11 ; • •
-*! rator- xx»-oiirh-ou-* ami xx ait • 

i a«*«-lu I ! \ upon all xx In# ;»pproa»-h« *

THE CANADIAN GROCER

Mniiiifa«*ttm*rs* Uuihlim: al 11n- < 'aruuliati 
National I'xliiliiii»»n *jax»- a -ph-mlnl op 
|H»Vl1lllit x to tin- \i-il»»l- to M*l* lllvlll •hill - 
• m-t talv«l. 1: xx a- that of tin- I'm»- i io|«l 
Manilla»-! mini: < ••-. ;s| loll»-*.:»- Sir»*»*!.
T»‘f»»nto.

Tin- «h-moii-l ra*oi - im-1 i«h«l -#-x # i al 
xoiinvr hnlir-. w In» -uppln-.l -»»im* t»-iupi 
im: »Ii-lnx\ 11 i « -11 xx ill umlotiht»*»! x vi#-at»- 
a oi»-al«iv #hmaml for 1'im* <»«•!«! pro 

-. flu* roinpanx mak»- it a I« al un- 
1»* put «pialit x into I Im-i r .........1-. 'fln-x lu
ll» x «• in iln- »*l»l 1 ruth lhal “tin* nn-uioi > 
of «jualii x I i nu*- r -* xx hni p r i «*« - a r» I' u 
noti•-1 . Huai it x I' iln i »-Ion* pla»*» #1 
In |o|«- i-\i-iv 111 i î ; -_r »•!-«• in tin manufa»- 
t;ir«- ol tin- I 'in « < hkl hi ami-. Thi- a- 
h. . i « <•«»•_: niz «I I iv ' » -a » l i n -_f "J r» #»•» • i - in all 
part- • 1 1 amnia ami hr- h* . u ; In- r# a

j..ii- .|«-Ili»-- xxi-ii- lir-i rat»* att«-nti»»n- 
i!.n tors. In aihliiion. n-< ip»- hookh 
xx. iv a xx ax ami iln--»* will « |« • nr
i«# im ii-a-»- tin- «h-inaml for I’m»- < i

bord:

- lh
p itinir. Anai i ;.#• tin n-iiatil xx In» u—« — 
tlii- a 1 •-«*1 ;m \ h»*m-I -«-ah- ha- a : alk 

_ p* ; • x\ :«• valuali!»* in hi- a«lx « i -
• - lh- «a p#-ii ix «-lx a —uii- hi- »*n-- 
'«•fi • ! - a« »- :ral«* wri-hl x\ it!i«»nt f#-ai
• i »-o-,i ra«li»-t i"i . Tn-t# i- not him: tiiat

«•a .-«• a «• -' oii.«-i- to t«u -ak«- hi- tm r
• ar t h • r«- «pii»*kl> than a h.*li» f : hat In-
- • T11; j -!•« ri xxviulit. ami tin* T*»h-«l»i

-••ah* i- ah- it»- proof ajar »1 thi-. fin
' r a#h o! thi- »-«#n p: x t 'amnla i- u««

_ a • a»l i apt#! x. -implx li« »-au- tin 
T- • >pr: _ A itotnat :«• < '««li p H i u 

h a* - a r. (• :• a! i- : i.a : i- u: - : t

'fin* x aim- of I In* j«-llx poxx.h r- w 
oxx n in «1;ff#-r«-ni llaxors ami a *ji# 
a! of -at i - fa « -1 i»#n xx a- fourni h\ t 
mix x i-it«u - xx In# ti—: ••«! t li«*in.
'fin* important fa«*l f##r r«*taih*r- 
ar in miml. I n • xx » • x » * r. i- that I*
•hi pi«#»lm*t- an* -J......I- »»f turrit, a
• • -u»*h that at x *jr»#«*» r »-a.u »-«#t -#-i, 
> u -1 _\ at -I -a t»-l x r« ••«♦inim-ml.
Till- l- -"im him: that all slmuhl • 

min !, h# «-an-»- «lin ing r« «-»-t t *-• 
rt i- : a - l»# « n »•« • * i- #l• i ah 1#• »li —-ii

, i- |#a i t i»- i a r point. Mon- at : »
I». panl • x « t \ x #-a t h\ t !n* •

w
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hb-h musti!i*_r at tin- Kxhihitinn. In 
K.i-jlr Ki au«l < Mil
I * ; I !. \ ill'll 11 « ‘ 111 « i ! I > t lilt «-<1
I'i-i i ll" liraml l ".\ ;i|ioi ;i;i d < "nam. im- 
•* wi •• • 11 • i : i •• 1. Tin- hit t'-r : 11 • t i « * I « * i- - i m | • I \
I Min-, i • i < * 11 dairy milk <*\ji | •« .ra t « *« 1 in ;i 
i-r« ;iii,y rnii'i'ti-iii-v by I »«• r« 1 • : m i j; ,;i
|in .*•« —. in i 'l l \ i ll by 't i-ri !i/;it i' i. - -:, i . 
N " t 11111 u bill I-v«-r I' ;| « I «} *•« i. and till- -II. 
|i;my Haim it m |»un* ;iml >at’i*r than 
«•alb'il * * t'n-'li milk 
a- it |ia> :ill tin- ;nl\;i ut aji' • * Î ! i
milk. : i ! : • I ! i 11111 • ut’ tin- • 1 i - ; i « I \ ;i !;t am-.

bnaui.'t rut iblit i« »! ;BORDEN’S CONDENSED MILK.
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Kxliibit ii l‘l *111 u,a liaimull
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NEWFOUNDLAND FRESH FISH 
PACKING COMPANY

I • ^ I«   \\ i XX 1 i|. N. | « • ! I .!-
: «i I* tv- i I - I 'avki- ( •>. • ; - !:,« :

: ' ; IIV - ."ft ! ! Mil t I i • ' ! I* |«t 'hlllvl^ iiax «•
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I OU I UNI XI II).
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THE CANADIAN GROCER

:i .«• ■ *x .1 « \ pi ’ !«.••? -; t ami
_ x p < .1- '. x\ • « r. - i :

< . I >.!! îlüivix XX a- ril,ir:r « • ! ill* «X-
;ln' al 1 ■ Kxhiliil in! . In lari In* ha

ll.. . : • ’.-!•• pa-1 H» v. fir- «T iii.'iv
a- «•' i« i ?t !• ! la;.: 1 « at min- in « \ i.iri

a _ • • mil. | »a \. S.-x.
x • • . _ a*::. - xx * - • h. pt lm-x a! 1. • : 1 •. u

' . i -a : r i-'. ri . ! - xx in* pa —
« .. *la > .

I • • x . x I 1 *■ !» *•-! na -i
-••M • Ml • ; h ■ * • . i - * Il 1«1
' ................ ; . • ■ xx 11 : • - ' \.

MAPLE TREE PRODUCERS ASSN.

T ■ X 111! . . M;i(»i Tlr- I 'l.
• ••• ' - * \-- «nul . • Wait ! !•««.. i r , ..

| *i. It: . ; : 1 - x . . r xx a- •
‘ .a* a : ’ i :«*•:. «-• -ta l ami « •. -1 : _

. |-a : ' lx • 1 x I-!
«• - : • li.« * <• a ' T I art î ia '
- . ?i j.j x . :ï. 11- «l it î- : 1 :.• pa-:

• x. a - : •" - • • • Iri ii i• . «I ami r. 1
- • : - « .1 11. < i u n . |*i • - •!«

a v I » . . ir - • ! i11:|* i «•x i ! ^ 11.
M t •!■ >x ' : |. a ■ - luar _«

• a ' _ •• }M «•«! mi - «ii-’i ••• -
h ' !’•'!*' *i *•! » i:.- I h.«|

A a X -• . - - I- ll rii 1 ! • «•' - ti.i«' r,
; - }•}• i • « • : ; -USi u a? «• n-iai;

.*« T - - . 1 I . • ra< 1 « i-
«•• • i lir’t.a ‘ : lix I in*

• ■ - * ■ _ }• '• •• 1 *’ :• • «î I "a - a* l a
M. • >x •••(•. a •- -a : •• l«

}• • : r ' : - - ; * • ! ;. i « x.iili: '>
- : ! * ••••:.; 1"! ? ; -

j .. x *- j. « \\ .1. I"»l‘J |hn
. a - > • . T" - au* 1 !‘>r 111.- ril X l*“l- ijlialil X r «*«•! . Irrl imrix . I lux • ’-
a • -• . .. «1 i- xx#*rk «i n - : ia |*i • «lai*. - -!ai,«l i ih. tir-l t al k. T!u*x
— • x - } «•!»■.-«• x « i •- . x i î I ii T « •* 1 i ;». li:iti<l-< tin* l»"<«tii ui

« « - IM « . Al, .1, .il! 1. .lu. !.. 1 lu- M;il ■ I,
Tr. « Hr M-. .-- a- . aii«*i l«*l II,. •ii
xx - rk . i .iiii .-l i..ii • t « «L all ■l>
|. • l: ; -\ rn|i*;n .1 - i- ai-.

HUYLER S CONFECTIONERY

Tii.-i'i- i- a -j î a! •!• al i I li«* p .i- 
ii a i- hi ««xx !ix l ! . ra i • i\ ii«* - 
a I xx r a 1 h«* «ri; 'il x i liai • \i-l- i II

• i a *j i « «• r ra - i1 «• x i. riiHiii 
O . «.I l in- 1 «-al Mlr- «»1 1 J i « • « X • 

a «i i - |tl;i \ «1 a 11. * «• 1 . aiimt.-j •
ii |u «.x «• I înarii : ! « rx il-* «i i il,-- i

1 art un* ..! IIiixî. i - r.«c..a ai.«l « 
!ai« -.

RED ROSE TEA.
Til* | *• « | * l'ai ! 1 X « 1 1 II' I % • 1 Iv 

li. « «I h a ! lia K X i 111 ! 1 ; «• ! 111 : - x • a i 
i • mai kalil «h îm•!«-’ i U !«•' «• I
-1*« a«l i- 11n k i ; " xx '«*«i”r 1 al. ” l« •
T a i- •»«•«! T. a.

I II' X ' ! -«•» li  l«* « «* • II* l«. V"
i;« - t.ra prop!. !.. lu a x 1
« r filial a ml al i ii «• lu-a.l ..1 lin- p..
TIu*ir i: nnpu- pl ;.-j .*!' Iim r.ixx i
« i l- l't. ni «*arii p r-« . a - 1 lu*\ ra '
1«. Irix «• ;;i r n p ot î • a xx a- 1 lu- a«! x ' ! •
' * liil * * « i tln> Kxliiliiii- n atul <*r« a
’« 1 ««r 1; i!k allant - « » •|rlu* . 1
li-n -.

Tl.r lu •aulx «•! i xx a-, n xx a - -o -
Tlu-x 4-11 : ir-j.-.l lix r rrlil - 1 ' «r a rup • '
i;..-. T. a xx il h a -mal! rii-p r...
Initlir iiinl ”:a\«• lin- ni"!11 r x rib'll
auain in lli” f..nn «il* a <*« • il|*»*i .
lix.* mil - ,IIH « II.'. .■ «illiin -i\l> ■!.,
pari pax ninil t«»r 
•r ..

a park: " r « ' t II'-;

Ki.rli < -«•up.'ii i- immlu-ii -.1 ami 1*a
ili<- l'in-.- .*!' il a t a«- -'mi! r in 1 «••! :
r. n. i-1-1 alu ' <*k- -iuu;alun-.

i \V\hl W \ ATM i\ \l. I* XllllilTIuX Kxl.il.il «*l Tl.r Map!.- Tr. . Ki«.«lm -.
As-<.f‘iation.

i ' - ni*: i" *«1 I **:«!•- «»l < anaila tir- < a lia* lia n Nali««nal Kxlnl.il i««n. ami
XI a 1 • I « • -XI 11 •- a 'i -Hja i *>. T ,«• -X I i||i- rrltîlilllx ait larlr.l a • «< *« l «Irai « • I ali «-Il

■ • a'i-«• . « \ J* il**, ami iu.*l«*r ili«- ar- tinii. CniitWii**n«*i’y i- au arlirlr x\liirli
•a _-•!! • - I r a « i • • a * 1 il lia- }H«mI N<*iu_' tjjr frlail ^l««<*rr kimxx- rail h«- «l i-|.la x «*«1
lai m.<i - rnu-t all li«- up t«> lh<- iiii'lm-t t<» a<lvauta^r<*. Where; t lie* flisplay i- fléau

llirr«- ran lu- m* mi-iakiim 1 limn. I 
llirl’rliaill I- ail! Il.'l i/r.l !.. ; «*r« pi 1 • 
lix <• rvtil - «m a parka*j«- «. I' I « < * « I lî« 
a ml 111 r x xx ill lu- r«-■!«•«• n m •« 1 pi
I lu-ir t ar«- \ a 111 « • I » x aux l»r«l lî«*-«
II a x «ll« i «»r xx li «■ 11 -«-m 1 «. flic T" 
«•tlirr.

The n-a«liti*— xxiili xxliirli t lu- |- 
guve n p their nick les for a cup ot

-lamlai'l. Tlir pi ir*— pai.l 1«* t lu* ta nnm- 
ai.- -«• liiirli that il pax- iulinilrlx lut In
i'* ilrlix «r t lit* pim* -x ru p tiiau l«* allnupl 
aux a«liillrral i«*n. m i « • al 1 « tti | *1 i«* mar- 
k *1 1 lu il* pi.'.lllrl- iliirrl xxiili 1 lu- rlialu« - 
« î I*. i : . j man ; p:ilal«-'l lu*l‘«*iv i i a«*liiirj 1 lu*
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T« ;i ; 11«i ;ii mil|»u| 1 Mini uj|< •II xx nit -d villi Ills x i"il i11lin* Kail' xx ere admit!--.! n-re|ii iuii :from the j m hi it-. ' i 111 j d x h< -

tile Iflix ilv2v xx Iii'i- l i er .1, TIM ►11"! I’M - w ilhoiil ilirulix eiiiei: re tu M rumjiMl‘1T.r- cm im ■ 1 hex'l -a re XX i iM 1 the | *: i III : r xxMi.t.
- ;i1111 runnier ;ul r; irl h\i> : .1». niinlrd I'rsrrx ei 1 l‘ur them. 1 lining the t XX .. l\ In ox i irj iihis. '.M'< ire |"' 1 hr- > 112 h " n l < m i. -

X 1 r\ IimihI. n-miinie 1 1 U||l\ ft
nr ihlx u!’ weeks : i n ml himny l rade I'rieml1' nf lied M«Im. MIC feelin 2 the !l« r, -■'it y 2 1 e M e !"

W III ill •llll 1 plngl',-" ii’i'il 1 T.a 1 in,,* XXere \\ el coined by 1'iank ex e |-\ 11 M V In lax, in 'i ■ irk' uf the',- |,|"
lllMilr ill : i very 1 e XX \t-M 1 ' 1 « • the Le, vll. xx 11u IimiI rli . I ne nf the limith nr duel >. I »\ i-xiiil » : i i 112 i1 hen* Ml the ( ;. |;m-

• niiik Mim • 1 2 | *Mr k M_n- IrM' Si Mini by Mr. < M1111» !» e 1 {. manager nf the Tnl- dlMi, N: 11< 'nal 1Lxhihil ion. 1 lie (*"111 j »M 1 ; X

. 1 llir exit Mini In-M i ili-2 1 lie 1* • "Pl- "V i-iilii hrm lirli, xx Im 'j .1-1:1 llllteli til II,- ;.t : lie M idi-d 1 In- a me, ■ix 1rs i de u i m l e i - ; m ! 1y hy

it fl M 1 n i« -1 xx i I limit 1 \r ■ P' lu" \ It. ml h. di-muii'I I'M 1 i 112' ! heir X Mille tn ; In- tinin
' • ill-- 1. ;i1 . M||«- 2 "! in-Mii- r I" the N Throughout the de'ii, ii-i rat Ion I’hle -amis of xi'it" !' in Mite* ula i ee. All.-

. 1 llii' I'etllM I'KmI I1-" 'Ill-re". It 1- Label. III • Mir 2 I'M de nf lied 1 in',- a- lb .xx,1er i' u '.-d fur xva-hii.v
. mill \ <-i i.vd i,‘. Tim. lll.f.-ed - I'Ve, | Mini xxIiMlexe 1" may In- sai d for 1 he clothe- all d diS- n ' d tut - ui-i.i-i a 1 "lii-

! >: mI»i' -ulx-- ’ n"'il uni in 1 in- 1 •- a l rade « 11i11; i n« — »d' i hr ', •rxiee. the e. izim-'S ..f il. 11 el ing m run : ni tin1 • 1 i 1 • use. rhlnr-

i- i-ii \\uh 1 » \ M 'It Mil \ Ml 111 • ri -lie ■ ; n I Iji- II' -I • ill Mini 1 in* kindline" nt the x ,-!- id,- of 1 /: ii i - - i- m di'ii i feel ant a : .i

i’ '•:* run; j i • : i ! : 2 in • 11 x r- -"'-i! .h lies-.-:- « I'aalily nf tini- ; e: Id, avlii:.'.’ ,M,Xx, 1er 1! !. e \ r » ■!l d. Li-., i .

ï 0Ô-
. ,- A i1’ v: ' 

ho^e: i r-

< AN AIM AN NATIONAL KXHIHITloN Kxhil.it ..f II,<1 i;.,se Tea.

' 1 ha 11. Ill'll-.-. A - a l I--.I111 III" ill.a 

lii-il 1,‘nsr Ti'a has lit'i'ii niailr I hr 
!"i-'ilih- x aim- in i,-a an.I I In' i|iialil \ 
ax- maint aim-.I.

ai'i-aI sin-rt— m|" ila- Kxhiliilinn 
-tralinn xxas 11ni- al'., lu lhr r\ i- 

■* i '■ with wliirli it hail hern |i|antinl 
1 a -1 ilrlail. Sm.xxx limn i-nx.i.-il 

-n ail talilrs. special lint li.i'i- chin t 
I'l il. t hr young lailirs Wri'r at t vii- 

uil'l il mi ~ anil ulJrnctivc. ami thr 
11—I care was lakrtt in explain 1 he 
'"h sysirin Ihomughly. There xvas 

tratier which was always vrnwilnl 
•iii exit xvlii'ii'. als'i, grocers anil un-r- 

A

a I xx ax ' til.............. ra1 al 11 art inn. T ,-
p "ph raine cag. r Ini' it ami went .\a\ 
prai-ing it ami xxith the rnnpnn a- an 
reminder ami an im-riitixr in box a 
pirl.aur I.f lie,| |{nsr.

JNO. B. PAINE CO.. LTD.
The a11\ aller that tin- .Inn. It. 1 ‘aim- 

has niailr 'im-r it» iin-rptinn in Marrli.
Ihtt7. is pi.... I" i-niirlnsive that it is inann-
I’avt iit'ing pr, ni net s which are in -plrndid 
ilrmatnl. "Hull ling" brands nt' Ani- 
tnniiia I’nxvilrf. ("Iilnriilr nf I.itnr. ami 
l.ii|ttiil Ammonia have met with a gonil
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Ammonia i« ii-r. 1 l.-1- '..tie! i: - wal i
for xxji~hi11” .-’nthi It will tints In-
observed ilia th.'i- ai t irh - at', prae- 
tirallx Here:—a l y t’i r the gl'ni-rl'X 
-tore where th- hulk i.f Intyinç fur the 
llnllsehnlil i' l lotie. -\ It III 'till 11 l.liptiii All - 
iin.11ia ami I'lilnri.le nt" l.iim- have iu-t 
reeeiit !y hern aihh-.l in the .lii". It. |': ,- ,.

n. ' prniluets they a Ve meet ing with 
in n«-h lax nr. ‘ * I ini 1 linn A niinnn ia 
I’owih r has In-eii mi the market fur nver 
twn years ait,l the extension nf the. ira.le 
during that time Ini' hern remarkable. 
The rare exercise,1 in putlit.it' up iIn-
Chloride of Lime canisters is worthy of

11
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I III Irr. I'll. 11 : ! ••! il *r I- lliiv.l Willi ;| 11 ah
—* *1 lit rl X I "•'! nil- I «Vi ml' IllixllllV wlli.il

w I nl. i.] in . \. :i11\ |i •—ihl.

S|. C 'liaiir- Kv;i|h>|';iIciI I'i'ciiiii li:i< 
•I\ .’il I In- |>r<1111<-111. ami in a nival many 

way- Il lia- Ih.ii I’miiihI In In- -ii|Nvin|'

inn-. AI'i.t .ipa-ninvr il will keep Inn-- 
llian lia—li milk il' kept in a rnnl plar 
I 'aill— IIIII* I > al-n till.I il lllnr.i 4‘|in||nn 
Ilian nnlinaiy .•Irani nr milk a- linn .
■ I—a- w liai limy >.i|iiiiv an.I pul ilm 
maimin' away in a <•>ml pla.v until ti 
wi-h in n- ■ nmi . I Ir.linary ilairy rr..
nr milk l.a- In n-.-.l lip. a- it i- I.....
.•very .lay . Tin- pnli'm i- ju-l li. -ii.•. 
In realize I In- purity a ml rum . ni.-nr. 
tlii- ariirl.i. an.I il ranii..: I..- xx..in|, 
ai Iliât 11.nil-ami- ..I' p np!.- ra.ii .lay a 
..I llm la.In- win. Vi.i.i •lil.|..ii»llal 
I hi- a 11 irlr. . 111. -linn after .|in—l im.
vai'ili:

t ANAHIAN NATIONAL I AI 11 KITH i\ Tim .Inhii K. I’ainr Ki-play
Hull It-nr Ammnnia

i I'll. I- Il:- 11| ■ ! i \ .1 I . I I In-, alttrll tln-il 1 
riar ‘jrnri-i-. Tlii- lari -Imnl.l he 
pn-ri; t.-a 1 Iix llm r. tail trail.- I., ran-, 
all mn| : - Ira I in « Ini- all irlr In till- pan

' till- Ilia nr. I.i-W ril-li.lnrl - a IV t. 
t.r tlm vr. n r an.) tra.l. l.rmivlil In 
X It I.'ll a . ■ • I 1 : : : y Wnlll.l III- V.. i I In
ilairy n an.

Tlm 1...... 1 i. i - 1 T w a- Innlv all ra.
I liai . x i r I. Im . . I i xx a- in .-liai _
liai.-. II imp vV I..,. I"..rnliln. llm <
I : ri., an I -, \\ ! :.. -par.-.I millier
I ni' II III . X an.I XX.-Ill In mil-ill.'. :
11nllhle ! I. a i v II "I tlm In. -'

II art ix. i • Ma' liar: ur.-r-" K ill. 
Tin- r n'taii - l.a: vI':v I I''-In tlm -i.lr-
ii a -pi. mini app araimr. an.I llm i 
. i an anv.'i.m!-! xx a- lexer iimi'r

! i x

INGERSOLL CREAM CHEESE

Tlm I v r-.. Ikn-kii v I I.imil. 
v. !-■ 'll. ii -1 a.I a x via all in.-

.' ■ ail" p:.--l „ I " 'V i. III.' inl.l- 
pa y v i x. ■ — away >•- -p - xx I. i.-i. r. .piii .• 
!.. : v p . 1 I *"V .-r !.. . I., ain a p rl . <•'
■ ' ! t : 11 -1 • " T - may !..•• I. in!. . n -
• - a" ■ - ■ l" r. n.pany i

i n .1 ... It. |‘ai .-. pr.-iil. nl . • 
mu pa y p. I — :. y - :p- i : Im '.-.!

. \ i. ' al ' K\ Ü. : i.-tu an.I it : t - 
Irar'r.i lai v .mw.!-. Mr. 1‘ainr i-

- miviily ar-.iiaii :.-.l will, tin- maim
far!in ..! - pr .-lur!- Iiaxinv Irn ii

- .- . r ral tin — ; i— I a a la I'm'
y.ar-. T ■ -.rr.-lury . ! llm mm pal x I- 
K \V. A 1 - > -.xx*1 iV I’».i i •!
a \|. av." 1 -. ill.il !.. r\ vV

P ! . pr. -rl.: at IX
■ -• :• T> r." in.

HARLES CONDENSING CO.
■ " - -■ . a 1 !■ 1 - I liai liai' X In. ■•ii • : rali. • - that .lai'y l"..k

I.- ...i . Si. I lai '.— I
v < a' l’ . Evliil.itin . mi l will 
il r i. r.pt imi I l.a : r\.-r Iwfniv.
• - r ;i tlm p u p. ».— an.I

a- >:. • all.— I'.xap.ra • -l 
xx. r- .■ i ' :.-.' lx Ih'i; •• i -k- .l liy 

■ •xx,'- . f i-iinr-. wlm pa— r.l il.i- 
ami .*■ r i rl * *n—I \ an-xxi'i'.il liv

ii elia I've.
' •-«• ilay - xx.' Imar milrli almut tin-
I.- ■ Inal: 11 v a pntv milk -apply
• f I'i.ii.n —mi - li.ii :i | >|v ü n I .-■! In
i in i n rail-.-. .—pi.-ially in llm
<•" 11 I ' fart, v >■ ran lu- lia r.l lx
• f n ir mil! -apply anyxxlmrr. Very 
im i-i I.nl.In - a tv <l:-app.>int<-<l. an.I

■ Ii.-i limy «In lint net a sitffirii.nl 
y -lin.iM r.-mpany rail mmxpeeterl- 
Tlm-. arr rim.litinn- xxl.i.li lnixc 
irally fnrrr.l prnpli' In l.Hik fur 
milk supply .1-. xx Imre.

x n A i \\ N ATKINA I, km 11 m rii t\- st
I lisplav

( "harlc- r.x a|>< il'atr.l ( IV a 1tt.

-ill
Knil.liii'j 
Iniiur ft 
nlT the '

llm fart that Si. < l.a rl. - I'.x apnrat .-.I 
t'rram ran Im krpl iii.lrfinilrlx lirf.ir. 
n|M-iiinv. i- mm /I" i'- parainmint ira

4r>

lit in llm M 
Kxliihii inn 

-ill.— liainl-

llllllarl lll'rl - 
I Irapri'ii— 

nil.fix -ft till"
Hi.
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i,l' tin- products ni' ilii< company 
\ ;irr:111”i■ <I iirniiinl llir intérim'. The 
,i -ii::iimi ni' ilicit* wi'll known prn- 

|ii^i-i-iill l 11:1111 < '111 •<-.-I•. in blocks, 
:.-iruinenta1 in seeurim; ninny m-w 

. el's. which l'Mllllol Vu il II, lu- III" 
:ii—Mance^te Ilie retail Innli,.

. i-iiii,|- of \ i-ilms saw iiiul ap- 
, ■ ni thcir exhibiI. < '11 -;i 111 i 111 was

sufficient lu ilraw crowd- ni nil limes, 
mnl tin- ileiiiinislinlur- courteously -u|>- 
| il i 1*11 I mrersoll eremn ehee-e lu thnlis- 
mnl- every day. Ilie majority uf wlmm 
were already 1 nnilliar with that pro- 
ilnel. This ileinuiisl rat ion al 1 lie irreat- 
e>t uf luiiadinn exhibitions, eniniol l'ai! 
I,, |11 a iinieh vrealer ileiiiaml from 
ail uver < an,•nia. In llii- way Ilie lii‘.n r-

ami the l’aeifie. where Infers,,Il I 'ream 
Cliee-c i- nul known as a valuable fu,„l 
|iruiluet. It is easily handled in the re
tail store, ami eau be used to advantage 
in window and interior displays.

lint the best reason why n tailors are 
handlin'.’' Intter-uII I ream Che,—<• i- the 
reliability id' the product and of tin- linn. 
This explains why the prod net ut’ t hi-

In Blocks. “Sprerds Uki

Oht**/o./HOttSOtL.

Ii\ The 111 ttei s'dl I 'nekin1 ( ream ( It \V\tH \\ VVI'luVU. i:\llllilTloN Kxhil.it

mi

1 lie impurlmil feature- of the 
ml had niiieli to do with the 

■ impie—ions made mi 1 lie pa- 
I*anels in green burlap dermal 

«alls in addition tu attractive

I
1 h.

■ •rah 
- bv. 
the

-'■is and handsomely printed advrr- 
. r show eards.

> lainid piles of cream elieese in the 
1 known wrapper with the row in the 

1, were neatly ^<1 systenialically nr- 
d mi the counters. These were

-oil Backing t ",,.. 1- materially aiding
the retail grocer. through which medium 
the goods are disi ribuled to the publie, 
to increase hi- business.

Tin* hi1LI 11 * J U nlii y of ill e I llgi ■rsoll
< 'lvam ( "ll<‘t sv In is already won nWV

111:111 y <IMIS I nmvv? 1 ’lain, reasunable fact>
tell ’ll, «• >*t"vy «1 » 1* the prog re — the vom-
pany lull*- mini There is scarce *ly a

town 1 any > i/.t* between the Atlantic

company has been sold >,, extensively 
over the counters of the retail stores in 
all portions of the country.

This firm is also carers of the cele

brated Knglish Break fast Bacon and 
Beaver Brand 1 lams and Tard. Whero- 
I'ver bin'll class pork products are used 
these brands will be found in tin- best 
demand, simply because their quality is 
unsurpassed.

47
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Wiicn any art if!
- imp ini. « illi-1:

! i i ighti i n M ai - a 
publie favor. it i 
i- of r

Vi Ill'll It 1*1 If I ii •— In t 

tiailf that it - -ah - liavi- nn-i't
t"hi lim it g Ilia: |r i inil.»it i- beyond .......-
l radii" i. that ~.n-li anlartif'c i- an ;,b- 
-•■lut lu i-i—it y In tin- -lli-i'i — ni every 
■tui". That i- ihf - ■ ii 11 ili - ea-e nf • " Sa I- 
a<la " T- ;|. " " Salaila i- a naiiii- familiar 
In practically evi-iv h'iiin- in lin- Itniniii- 
iiiti and tin- l"nit«-•! Stall—. Tim Cotn- 
I i:t it y exhibit at tlm Exhibition was. n- 
in former year-. a -plendid mm. A 
feature whirli attracted milch attcntinii 
»ji- the tli-play nf a herd of 10 ebony

1" TEA. elephant -. ’flu -.• • • Nat iM - 1 if India “ loll 1l’«*a "ii 1 In- <-"iil inriil. 'Hu- • ' Sala
prepared for In.. I ti.1,1 the story of the < 'oinpa IIX |iV«i- Tea < ha vr al\\a\> hvlivx rd that t
•1- the test nf. 1 mu' g 11 — in a IIIO-I ell'i el ive alii 1 ~l liking vv a- ii" 1«a lin* «*«|u;i 1 "f that from 1
1 Ci.lit i 11 lie- to gmVV manner beginning with lie- minial un* loll. M"d«*rn A ii'jl"-Sa\"ii > kill. -
pri >.f p..-it i v.- that i|aadrup •d ..I 1 bar.lv an inch in • hanliin*^>. shim ■ i ntr tin* primi
- the retail grocer. Imigl,:. : 1 lit] Ili'J 111 1 hr mainiii"l Ii HU»: niiarx. imxx huh-sotm- im ■1 Imd-

'■ kt.nwl-dge of the of liHItl. IlHNl'lll ilrj lir.l l ! \ 1 W o 1 vrl lilt'll. hand ’ i n j thaï -«i ill |m-x ail in all .
till i-i■ I — who r »lii|ii'i'ht Ilil the iIII)><Ti

ll i : i-i- nf I i \ hm a- a lea producing rniin- 
try. have every rea-nn In lie directly in- 
11 ri—ii'll in ••Salada." Inve-iigalimi- 
i ni «I it - climatic eondit imi- and -nil have 
had -fii'iili-t — In dcelare that it i- llie 
line-1 lea-|i|i idiming country in the
world. Itefore • • Salada "" >va- inlm- 
dneed In lhe public, the tea trade was in 
a wretched condition, peddlers and de
partment stores doing a very large share 
of it in bulk fi rm A- pioneers of t'ev- 
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lea -growing cnllllt l ie-, have made • 
lull Tea the -Milliard of excel.!' 
Ihroiivhoiil the t Irieiital a- well a-
We-I el'll World.

In IS'.rj "Salada" wa- placed m. 
market in -eahd packets, atpl iiffcre,
1 hi- form In 1 .........n-iimer through
retail grocer. Nothing can aid the g 

cer more than the knowledge that In
in a position to absolutely guarantee 
customers tea “fresh from the garden* 
absolutely pure, of incomparable fla
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friiur.iiHM* ami strifllv 1111 i f’« »riu
i \. This l;i"I <• liante; <• ri>t i<- i' ;in 

.ft ;| III title Inf I livre i' 11 « • ! 11 i 11II’ thill 
;i f ;’>1nliter ijllieker limit In ><'11 

„ t hiil x ;t in in ijiiiilitx I mm t im • in

In k111;w * ‘ Saknla ’ * 11111» 1 i< - the 
,i nine 111 nn| Iximxxiii'j I lie line-»; .- inI 

«] -Jiailen! I lie XX t»| hl > In -I lea. tree
all iin|»'irit it—, ai l ilieial l"i i j-. 
rnHiirj h\ Mongolian' ami other 

ilive ili-rena l«U of eleatililiess. The 
r ha x i - a ml hmU xxhieli <••»!,! ain 
■««■ei.ee ami x im r of 1 he |>lanl are

;ul;i ha' lie. •n lxTuiv tin ■ V'll 1)1 ic. mon-
than UlH* Innnli•f «1 linns haxv imita?<•«!
limit- 't X h- nf -In in- Ini'iiif They it'f«l
the ‘ * jil't ; l ' 'i nn -1 * * a rj inm*ni In gel tin-li
paclm 1 ' * » 11 1 lit ■ g: niff r> * 'lx-lx. - hill ait er
11n- |i a hi if 1 lit 'll 11n* in 1 la-x XX H old lint buy
111 « * 111 auain. he,raii'f im lirm ha- «x fi
sucriii-.l.-.l in imitât in ■J ••Sal at la
ijimlit \.

Kx < •r 'i .t-c t lux ft,mm •Ilf I'd Ini 'ii.* —
1 lie «aine 1 linliulll . 1 lie >ailie ell nf. ami lilt* 
'■aim* eai'eful alt out inn has lx-en 'jixvn In 
* " Sa hula Tea. Thi' e.xpe rietiff. 'jaim-il 
lix 111 e e 1 i i : 'j ami >iinnniiiil imj actual

< « »! 111 » a 11 \ is anntlier (mint nf i ni ere-t. 
It' 1 ra lie extern!' n\e|' 1 i;e \\ hn'e North 
American < 'on; i M-nt with n!'li<-er« at T<>r- 
nliln. Mnnlreal. \V i 11 ! .} >< - . < a ‘ a i\ a- -1 
Vam-mix <• r in ( "amnia. a ml i.. : ne i " . ; t e,| 
Stall' ill Ne XX X'nlk. I‘»"'1<i! . I îlllïaln.
< '!e vela ml. I’it 1 "hiir-j. I*!iila»lel|»hia. I >-•
Ini;. I 11 i e a ■_! n. St. I.nii i« ami L<>« A 1 ' - -. 
Tlie exhibit at t In- Kxliihi; im \\a« • i ~ i i e. i 
hx 'en re « . » t |-et ail ‘j rneei« from a 1 j»: r -
• •f | he emil im-i,: ami ilet ail' nf the lei«i- 
t : i — x\ ere ex | e ai mil hx tin- linn*' n |»n - 
'■ ntatixe it. rharje.

ilima iiliiiiii

^ /
/sr.

4.. >.*'

KKVs con) \ \M> niocoi.a i i : display.

jail'd In iii• iil<• ni M-ii'ii:ilii- milImds 
11 i:i i-l i i 11 r \ Mill ji.ii-Im i| in -rn'ed lend 
'.i• 1 :i |i:n*k*’I« in llir largest. im-l 

i n 11 ii unrehmi-e mi l Im i-i'iil iiii'iil. 
lii'lii” i- ;i li:i 1 liai «in- mi il- nttii 

"l HImI prove- ll- i-liiilll ; - I lie I'llnir- 
• |IIII'l'—I ;||III ltln-1 I I'HIllllllil'ill 11'll Ini' 

"'■'ll-inli -.

i'ii-niiiiin iIm iiuiiii'i' mu in n liii-i- 
- Iiki- «ay it ;iiiinii111- in i lii- : every 

i liv -filing’ •1 Siiliuln mil U n- Inr 
ln'lli'iiiii'iil nl lii- li'ii Iiinii' nl! llm 

miiinl heller -nl i.-fnetinn Iml n r 
belter pl'nlil- Mill lll'l I I'l' till'll' 

ITIllly.
1 hiring tin- eighteen years that “Sal-

|>i'i'I*11 in — in 1 !iv li a hn-iiii-—. i- the 
gr< i'"t - * -irniigi'-l g i ni la 11 ! i i ■ nf • • :i ii-i i ■ ■ : \ 
ainl ah-nliiii' n liahilii \.

Thdr nii' l'tiinn-’y iMTi-a-ihg -ales are 
i'"iii']n-i\r |*innf ilia; the pnhlir am lind- 
ii,g mu in inri'ea-ing numbers every year 
that they am In-I -erveil when they pur 
i-lia-e " ’ Salaila Tea. They have phvei] 
a gin nl arliele mi the market, they have 
Ill'll I lie peuple ni" il- goodness Mill the 
pi npie ha\ e hn11gill ll anil have emit illlleil 
In liny il. Their «en ire ha- heeu limie-i 
ami rmisisteiit ami they have ree e ive <1 
the rexvanl nf merit.

The extent of the business nf this
49

FRY'S COCOA AND CHOCOLATE.
The ili-p'ay nf Fry '- ........a ami eh.......-

late « a- an e-pieially altraetive m.e. iin- 
pani'l-wmk mi the sides. Imth at the lnp 
ami hoitmu. selling ii nff the he-! ail 
vantage. A few -prig- nf foliage lun g 
frmn the inp ami greatly inerease,! tin 
el'll el upon the I'Ve nf the appearaliei- nf 
I he exhihil. A feature wliirli atlraeieil 
niiirli atienlii'in «; - 1 lie ill-play nf meilals 
wliiell Fry’s eiena ami rhoenlate have 
wen at various expositions ihrmighmit 
llie «mill. 11ieiili'111 ly this points I" the 
quality i if the-e gi « els. with whieh. nf 
emii'se, every expeneneetl gi'ni'i't'. i- al
ready familiar.



7

THE C A X A D I A X G R O C F. R

VINO LI A SOAPS III II ! :•!' lullr' -n:i|i-. «Ill- till I \llllll 

'■ i- ' I lin- 11'•I lift - I lu- \ iimliii I'll. 
Tin' -• i;l|i~ -1'nu i: « liii-li .H i- ilin i-l 

till -I In 1 In i-i-ix till,I,- Win- All:
■ II;: Il.ilix. Mi ll \ ii'li l |i- ilr l,;iriin . \ I• :
• l;i S»ir| l*i;i. I’ll mi -r Viimli:i. \
•I , I'lMiiijin i :i■ . 1 Viiinliii l.:t-;ii in I’i iiu 
i- l*7| •;!**! ■ . All • I I In —I- -vl! In 'in

r ;i—nr i'll. liii-x :in- ;i i luili-l «;ix- in In j■<.I.

: I - I • ■Ill'll \ Hill"' " till- li.-llllli” lull,-I -|'.I|I- X ll;n|i;l Slnixjl ” Si jl'K - 1 M-l-i----I' 11 ’ \

• ' • -i • * • ‘ \ - -Mi ~".i |i-. : ;i - • - xx m l,
■ ' • - ;i ' nf i -
l.’ti tilin' ,• ,| II ;|,.X -,x. '• lv

I X IMillll I n Jill- il lit |l IHIlkl-l'- In XX III! ~l lil X ••« llilll-l-ll". till- Ill |'n|| ;: ||,|

- XI : i j,—I \ tin Kin”. Si-X I-Iiil \ i •. •,11 ;i :n ,| ;|- :i | mi, mixit. Tin Sluixii,” -
;i|•- un -ui'lilii-il n-irnl:irl\ !•' tin j- i iii|,,-iiI in ;i n;,i;i: i-.i-i- xxiili ;i n
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'll V ll>!,'. I'll,. -, 11!*'- XX.-II n,.- - : ; 1 ! " i 1 : : Mini 1 .< x <t III.

,1. IV; •j r : • ni in |" i l'uni.'. « 111 i.-K illl.l ! il«* x\ • • 1 • ! « ! * ' '".i|i 1 ni.!.- i' w Mi ii
!:, 1 il Im-i . ;ii ,1 1 ; 1 -i 1 \ ; |,|.'i i l.v .•ill - : ! i > !.. Tii. x ;ii .- km.v. ■ 1 :. • x. rx
liilil ii 1 ij « Il lin- 1 ' 1 •11 ' 1 "\ lit «•111 il ' ! ill- III.I .'ill I'iH-l :| I'-l ' ni'

. .1 xx llll ;i U • ' Ilf i'll. n ■ril. ii :.«l «plant V . ; 1 ; 111 ! iii- lad ; '
1 ill l_V i*« >i -,,:i|. • HI' •I ii«-r «m .1 1 " in 11 in" ; | »« » * i jin- 1 • • ’ : i -j r

h.;i u ! r; | • i■ 1 li' inl u : \ . It H-.-.l 1 ! . i.].* i.*• \ : 11 !i.• ..!* 11:1 • i.• .-«.t i « • :.
lint - ";i|i i- "1 "„! 1 "i‘ ;i t ii •in.

'nil: K. I- llii- |«.|.i in r !T"| ----------

-!• " 
~P •! 'iM. .

■ni 1:. |- tin \ 
N..«:i.ii

mu \
111. r,

! 1 : • x
:i !"i- QUAKER OATS COMPANY.

•- ! 1. XX 1- '< 'll | • III. 1 !' i,-' :i. • i ■ : 1 - W !.. ill,' ru,''- ti nt • :.I\ 11.-;: ! : :. X
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il' 1« r .1 1 it..- 11 ,1 Î : 1 ! ' • • i' ! « «• —11 r\ 1i:. 11 ! 11. ii>. <■ *11. |. I» • i i « ■

it .1 I-- ■i"'' ........... . :11 - iv.lv ’ : il! w • ;i n • in 11 |„.>iti<.n I,, hi .i. r-1 am
..1 ! 1 . 1 .■ 1" M -i t ;il -i..uili ,,| 1 in- 1 Vink, 1 < »;t * '
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l’iiiihliiig. K.-ii’h <*' '11n • ;i~ |mi|hi!;ir ;i' 'Mine of iin- ui.i.’i- ill.' '1; ; 11 : : p "I’ I|lln!ily. T'l’ nu t’i" infu-p-
III mill M’l'X i’ll UI' Üll.'. TIhmi t lien' ;i r<• plum pm hling» iiinl ti.,;. *"1' 1 lii1 lul-iliv" ill.’ «•otiipjiuy has
ill’ till’ 1H i \ i •' ill 1 riii1 rak«-> put ii|i in uni* ami 1 XXII- | >1II11111 1 « •'!• . 1 il- i-liiiMl mi i|ilinliiv.. m.il i.nxx 1 In-

III II llUl’ 1 . XX llil’ll till'. nml a x alii'ty . > ! xx a t« i hl-l’llil - halm- ' ■ 1 Ii i i-l ii• ' ” i,:. ii hi-.’ii i t i- a glia r-
hull ui’ ;i |iri’l l ii-r .i ml i';iki->. |ilaiii am:1 tam- \. 1*111 ll|* ill ; .!«••• "1 | n ni I.\. Till I’m '■ iiigri’ilii’iil'
[ii’inli'il ;i iiniiilii r ri a 1 m*at parkam-' «mix ; in’ u-. i 1 ii, : lii’ii’ nui k ing. ami nnth-
i'. nml lii l'ux mi It xx.niM In- imp - 'ill!.- !.. limin’ iivi'i’ !!:’_! !' p 1 11 1 i 1 till In I’l.lli-r in tn thi’ir mm. i-

11 "in- m i |i;ilni' iiinl I’i i H- in
-■'I » il h -il,nil I ii i \ i — n|’ ilniui \ 
mi' mnl Imirx lii'diiiTin- ill'

| i 1 I’li >111 | • I ; i i 11 'inl;i> in I’mii-v 
1 "'ii'. :i iii’W mill x i rv high -iiinl* 

'•Ii iiiv mm minlr I’m- m-v|i|imh 
" rl"**K I i'll'. Aimllni imw I i 111 ' i- 

’ li' irv ring.xxhivli will likrlx lie-

lllll' "I
Tim gr...... ■ 11 I Im i-iiiii11 r>

IIXX till’ 111 ll.ji HI ! X "I’ 1 lll’lll IIX

iuisi I n.in iIm iiitiixx null Im 
luiliii ii | > I hr. High I in- ; " iiiuT lii'i’iiil - 
Ini’ I’llililli’ll. Ill I III’ light I I I’l’l'l i'" will 
t i' mill I’niii mul Imn-x 1 iinfur grnxvii- 
ii|im, Tlll-xiilgll nil tlm X;nii’lii’> tliriv i>
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for tin- iii-|iri-iinti of fiiinil- Ini|irnvv<t 
nun'llitu-rv i- insla’Ii'il. xxliirli nri'i--itati- 
wry littlr 1 iziiulIinir of tin- liisi-uits in tin* 
inakinu. Tlirri* an- liaili- ami it a-linmm- 
for I In- i ti 11 »li •> i — ami « liitv linvn i-lntlm- 
air wnm liy all. Tn kir|i tin—i- >|miIi-> 
a tally ii|iii|i|nil lamnlry i< Im-ati-il in 
tin- lmilili'i'j'. Tin Imxi-» rvlnriuil lirfuri' 
lii-inir ii-iil attain air l linn Highly ~li*riliz- 
iil. ami naturally llii- raw »lm\x» in tin-
• I'taliiy nl I'liri'lir’s .......1-,

Tim I'liliipany alllmii-li ai |ui—i-nI tin- 
lai u lii-r ill iiiaiiul'arlarinn i'inn'1-rn in 
i amnia, i- wu imiallx makinir ailililinii* 
In il» iliant, ami il mut lia» '"ini' L’ll.- 
iinii »>uari l'i'i'i nf llm.r -iiarr in il -

< AN XDIW^II K PRODUCTS

iiirli il
i la ri l x f i liri-li

f Imll a-t I.!• rtx

TRUMILK AND MILKSTOCK
l.illlilr.ll’n nliii'1

Mai; ni-I ra: im
ISiiiMii

■1.1 xxati'f
liait la r |iiant i h

III il XX■ ntuni a 
tin- uir»». 
il xxa» *•' :.-I'li-ralilx U'-; |i*r t lain llu*
« 111 i • 1 milk xxliii-li ilu-y xwn- ”•■! t t mit l'r 
i i 11 - i •• milkman.

Kri'in a »i'ir! ' - li*- Trami'k ,*j£ » <■

n |> ili nat i
xx 11 -i i -

i A\APIAN \ XTluNAI kmiiiiitu »\ K x li iI i Tramil ami Mill.-t

*•»- - n-:- i:L II n |1 I al un - a- i ,;:ir •
lli. llax. ir mi -tnl.ili' lin- a’li|mii-i -.
|- i- al-......... . i xx « it 11 y liait i i-xliiHït « .r~
..l'ni.ili ii-i'il ..i i \ a|i "i li-il milk- laix 
i-x.-r ilari'il l" i ■ tin-ir |iri»liii'l» I"
!iii ilil turn, ami "li.-r llmm Im' ilrinkiii” 
;■> tj[ii* j • il «1 i*-. Tin- mal a r- ni Trtm.i'k 
i i a x • - !.*i| t linii'ji:! il i.i'i— arx |n i|i-Lrni-i' 
il , la-4*- nf li,. ir |ir.-ilin't- liy -'-rxiii'j 
tin-ill i-i Ira. l'iiff.... ........... , 1-H'.. liai liaxr

XX n I Ill'll;

;x. ta-ii*. fmitaliility. k.-i'|*intr ijnaliti—. 
fi'i-ili-m frniii fr- .-/i: n. vt r.. xx a- i-xiilint 
t., all xx in. -av 'lin ni. -XX •• am Inal liait 
• ;ai lin ili-maml l'nr llii-i- |i|'i«lil<'l» i- 
-ji'iixxi -n fa-l liait lIm iiiaki i - xx ill 
-1 n| | i X 1» ! ; 1.1 il -l-i'nml fai'Inl'V. a 11 In n l'J II 

. r !■•• -■-■ i ni.- ni xx a- «>nl\ lit i-ln-.l i;.

E D SMITH S JAMS AND JELLIES
• i nf lin- *ni.-t -irikiin i-xliiliil- in 

■ • Ma i fa i*i n*i - " liai Mi .;n «a- ilm ,!i.. 
l'Iax nf |n. -i i-x, ,| fra;'-, jam-, ji-llii-

•; marna a*l«* ma*lr lix K. I». Smilli.
XX I ! nr- .a. I I - il . | r I -|. 'Jiinil. il n* k IHiWII fill" 

al>-- al. |*ini;y. nnly fn -Il fruit» 
■am* -11 —a r Ih-ü.l' 
un-, Tlm i-xliiliit 

xx a- xx I- I -I-I niï il a txliil.- I molli xxilli 
—'*1*1 li-tl'-i i: t ; « î rimininn- lu-imj- in
lirmvn ai,,| npi-i i.. Txxii .li iiinn-lrainr-
XXi-ri- ki-pt Im—x - ! n xx i 11 n I 11.. liri—l'I'X l-s 
ami n i x i i. ■„* la-ty -am|ih». Mr. Smilli "- 
fui'!.»ry i- Im*,'ili'il in tlm wry lu art nf 
lin* fruit ili-lrii'l nf i tularin, ami lii- 
farm- am mn.lil- fur tlm siirrnumlim.* 
«•uuiitry. lin i = tlm- i-malili-.] tn nlitain 
-niiml fri—Il fruit irriiimiliatrlx' : fli-h it

n t in-

CANADIAN NATIONAL FNIimiTION K. D. Smith Jams, Ji'llins, i-ti-

• ••smsitS
•***»» »»î1 »•« » »»»

HI4
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- picked. Tli<' factory. inn. 1- a model
■ t cleanliness. ami is open for i11-1><•<• timi 
il all limes. Tin- visilur may follow 
in- finit through il> process nf maim-
,i• tuii-. ami thus lu- aille lu satisfy liim- 
elf as lu l In- exi-i-lli-nt • |iia 1 il v of tin- K. 
i. S. |in iilin-i. In furl. Mr. Sin it It’s 
raile mark I- a rccogni/.cd guarantee of 

. high class Ijualily Ilf till- enlili-lits of 
h I n il 11«-> healing liis name. If proof

- uanleil on t hi- seori* it may In- hail 
• x a slmly of I’mllel in No. 11 !l issm-il liy
II- I leparl llielll of Inland KevellUe. I It 
sj -ample- eolleeleil hy that ileparl ment 

various parts of Camilla. IJS were 
-nml to lie adulterated. ami only 'J!• 
ere fourni pun- ami genuine. I If ilu -e 
• samples. III Hen- in.ole liy F. I I. 

'smith: lint a single pure sample coming 
foiu ; ny other large jam maker in the
-uni ry.
I!. 11. Smith's Tomato Catsup i- at - 
nr proilm-l of his Wimuia factory.
i- eolisiilereil In judges to Ii....... plal

. tin I les I eat sup- selling ill Camilla.
■ huilier maile in the I tomiui-iii or im-

■ • -i I eil. It eosls a little more than a
iii'her of other ihmie-t ie liraml-. lull it 

-avs to Inn ipiality gomls. Tin- exhiliit 
a- ill eliarge of I '. .1. I thlekIII! I I . Tile
j-ul lor I.. 11. Smith’s g.....I- ii 11; -
.io is XV. (I. I ’at rirk. Toronto.

THE McCASKEY REGISTER CO.
< lue of the great troubles of tin- tv- 

I im iehaiil i- paying proper attention 
- hi- eleilit aeeouills. N’egl-e. to ear. 
illy walrli llii- eml of the liu-im-s- ha- 

lailiire-. ami one of the
■ -I met hull- . llseil in overcoming till- 

liellll X i- liy l|-illg the Met a-keX |{i-g- 
- ei. 'flu- faet that with a Mel a-k'-y 
--ji-li-r. a groeer knows hi- owi. -tat .i- 

_ at any time in tin- year, make- it- 
a an- ini—| imalile.

i inly live year- ag" a retail merchant
mio would rather -ell g.....I- throughout
a day and play with the i-hildtei at 
iglit. instead of working, and who haled 

drudgery i t hooks anyhow. invented a 
keeping eledit ae- 

li- register. I Ie ili-tl 
every hook keeping 

ind to-day over tHh- 
I'll it ed Stale- are

-llllple ilex lee lor 
■ "uni-, 'fhi- xxa- I 
tiii'i-xx into tin- tin 
I.....k lie | ii is-e-Sed.
"IMI llli'l'eiiailts III ill

-:ng tin MeCa-key lîegi-li-r. It i- he- 
ati-e ii relieves (hem of all aeeouut- 
■:g aiixietn- and drudgery, that it he- 

« ornes an a—el worth while po—ing. 
It — iioxx — at a -ingle glance lioxx all ae- 

• 'iinl- -land thi- i- a partieular fca- 
- re of the Mi-Caskey Kegi-ter. It pt'e- 
enls errors; it collect- money ant 

i atieally : it prevents di-pule- xxiih eu— 
•mers, and il stops forgetting to charge

Tile euslomer's aeroiinl 1- carried for- 
• anl and totaled with every purchase.

• I a- the customer always has a dup- 
eale, lie hei-uliles legally liable for : if 

.mount it shows.
With a MeCaskey regi-l'f. the mat; 

ho gives credit stands practically no 
i.aneis of losing money by had debts, 

'.redit -ales an» handled a- rap'dly a-

cash sale- and you can see in live min
ute-' time what one hundred g.....I cus
tomers owe you. Tin- moment a cus
tomer calls, a glane# at the MeCaskey 
Account 11i-gi-:er slum- exactly what lie 
owe-, and In know- it too -o there a re 
lio disputes.

All copying, postiii-g. making out 
-I at elm-ill -. night-w. irk. etc., i- éliminai - 
eil. Kvi-ry elerk i- a bookkeeper, hut
It cost- him no time, trmibl........ • work.
I he MeCaskey register i- a silent book
keeper. with every account kept up to 
the minute. Hy a simple dm- card de-

I’oli-hcs was attractively arranged, and 
the demonstration so -uci-e—fullx' carried 
on that it kept a routinuoii- crowd of in
terested spectators.

As intimated above, the feature of 
I In- exhibit was demonstrating that Nug
get I’oli-h I- absolutely waterproof. This 
xva- accomplished by polishing a shoe, 
until the shim- showed the -plemlid 
iptalilies of Nugget I’olisln-s. and then 
dipping into a basin of water. When 
the water was washed off with a cloth 
tin- shine -till remains a- well a- before 
demons! rat ing. another important ipial-

x ii-e, good- are prevented going out if the 
cii-tomer'- account i- already overdue.

'flu- exhibit at tin- Canadian Nation
al Exhibition xx a - visited by many gro
cer-. and tin- sy-tem- carefully explained. 
Two-how card-, one reading " Met a-ke\ 
1‘liy -teiaii "- and Surgeon '- Clinical and 
I "iliatieial Keen id Sy-lelll" lltlil t lie other 
•'The Mel a-key Commercial Credit Keg- 
isters Only One Writing System."
were roiispicuoii- and attracted a g.....1
deal of attention.

THE NUGGET POLISHES.
The w at vinn ■of *|il;alilies of Nllgget

I’oli-he- Were exhibit ed xx i | h splendid
effect il i the l'n ice- 1! iiilding at the I-'.x-

The .......ill Used for N tiggi-t

Met . 1 - k V\ liegi-ter - i-: xhiiiit.

il X that • • f durability. Tin • cloth itself
-lioXX C.l -igns of black ing so that Nttg-
get 1 Nilisliies do no harm to 1 •lothii g

Til r Tvtiail merchant who iia- tv"ttble
xx i: Ii trust in hi- -tore in xvit.ter may
luxe tin It •ar w i t h Nuggi ■! P- dish,-. Tiny
are ai l)>"lllt vly t ri .>1 -pi'« i, '!. ami nii<r•*< >\ (T
they will not dry in s lock I.U - s ox-
h ihit i'll \Y ere Nugget 1 'duel<- Tan an.j
Whit «• Pm 1 i-In-. Patent < "l eam-. II st
I'olis Ii. and Nugget Flimit lire 1 haste.
Tlics(* o'MMtl> ran hr liaihilvi 1 by the re-
laileir un an attravtive has i- of pro?!:.
'fliervtoiv with >iiv.h i nullities a-* a re
po—i ■ssed liy N nuLTut Polisl;it s. a •_:t'MVrr
can plaç pfrtVrt ri*liait.fl It puli tliem.
and ai tin ■ 'amp titnc tii ake a ç'mi mar-
gin < f pro■tit.0
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A CHICKEN A MINUTE.
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vva x .X » 1.1: llavv.nx i- lin- I-VIUIV
<*1 .1 r.ilrni' • .!*,—. J lill-XIX MIMll.l lu

K—i \ «•••U X. illx.l lili' IVXVtlUl*

n, ,. :... : i 1 il li.t ;i - -"Mu : il i : j lu
lin* : xi 1 ni r* !•:' : - XI.il xiilji'iiiilx-j 11 ' x\ :.
si. |*-. I iiili. ■■ ■ im'. iiu.-i.»: i i -
xx • • - l|i|' x ..■. .ij, - .i Amluv-lliiivd. 
I î 1 l.i -*. .i.. .i- :... «•«.!.; vin*. lui
IV - l'.lxi • l-..i . .i ,'x - .iii;|x;i. vu: -
XI- „ .1- I.'Mir ,• ,.|x, . Un ix X. lu!
xx ■ h -.am -|ifi' - pain H.i:. T ..
1 X XI ' I lir- U .1 XI i •• I 1.1 VI*. XX .1 ,.i 
II-' . . .XI 11 .1 - l't Tu. IIÜI-

.ill — . 11 till- In-a.l nlliuu .il' ihi- ........pany
> . lin* X'ivi.uixi l’.iiililiuir-. Maii;*hv»lvv.
« in irxi- lin* iiilv.-rtisvitiviii n-lVi ri-il lu.

mil.vil miix Tin* iiililrvss ni' lin* l'xiii- 
i.iixii. rv|i i -i ixilixi*. Ilvxiili'i'i xx u. xin* 

: i i l -;i ll in i in* liu-im — |u*-|* -u - iua.lv 
lix lili» !*• * Il 11IXI1 ! X XXulliil lin XX l *. i 111 lllilkl* 
.1 • .1* «'!' ll *i ll Xliilll*! —l'-.

SMALLER CLOVE CROP.
Avihnv liuml-. hinlvi* lixiti* ..I -lulx *JM. 

xx I Hi - xi» lullnxx» in I In- yivlil ni" vl.ni— 
hi li: - - ;-mi in Zanzibar. Kii-l At’viva: 

I. :- I \|n*vl vil I lull ill • lnixil i-'.iXv t H", i-

lixii* xiinl '' ■U !* i|n*i - I'm* lYmha i„.|- 
Ira-il.i.

HINTS TO BUYERS.

Information supplied by lellrre but for which 
the editors of The Grocer do not nccessarilv 
hold themselves responsible.

A laliiv ili livavx inir.nliivv.l iniu I'xu, 
.i.lxi iu i. .*. x. u- li-.in Kimixiii.l. 
ii.i--i.iii In ii.u *,.. in.ilxv ill.■ an ,i|' vxiii ■' 
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x; • liar - -|n*i*i.i ix lirvuiii I'm* it- |. . 
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EXHIBITION NOTES

Tin* xavi.'ii- 1mi'.liii"s mi lln* *jvi.ii* , 
iiivlmlvil vxliiliii- ..i' maux ,.ih,*r i',*.
|ii*iii1iiv|- xi i ii I -lull* . *. | u i | >n i. * 111 -. am,, 
lln in In-inn lin* lullint inj : Aviin.iiv 
In.; I’.lin* 11 i I ill"! i Tva I'n.; S. I*". II,, 
si*r xV I ; i a* ii.liiin Slirv.1.1. ,1 W u , 
V"in| ml i u j Svalv In.: 1'an.-iila \|;n. 
Kxxhaiijx* : liv.Iiuii I'll*"-.; Iiuiin-'
S|,i*vialix In.; Iviwka linl'vi'jii xilm* r.. 
XV. A. I*"vi i imin l"u.; Iluxxaii. Km: A 
l u.; .Inliii J111 lui* Ix A I '*.; llxnkiivx si,„
I* null; lni|ii-vial Tuliari-n l"u. ; l.utxi 
< : Mini., ISviis.; .1. .1. Mvl.aiijii'i
I .ill. : Ti il ill* v - I ‘hi,vulut u- : XI a j *j i Smi),-: 
Mvlallii* liui,liii*j* I'n.; Naiimial i a-
llvji-li'v; XI. I’vivv-: sivxxavi "- i ....
Ian-; Svlivain Aiiluinaiiv S,*;i:,*i i 
I’.lavk .lark Sluxv I’uli-li; :ii.■ I lin XX 
I lax ii - ( u.

I III I.uIm.I* I » XI X 1 .‘il HI |ll*.*|lll* xx, i, *,

ml Slivvililvil XX lirai a; llu-n I.....ill. T
hail a liiinial lli i* Ixu im x m npiiillu, 

Tliiui-ainl- ul xi-iluv- nvw -n 
Xli la jxiiiia Tva iliiviiitr tIn- vxliiliii im 

Tin* ■•llyintr -Iii|■ "' in lln* vxliihi1
llallun |lt*iis.. \\a— ri vlainlx xin a i, 
lim, ilvaxxw ,lin*. m, ilmilii. in ii- . 
|ivn|iviaiviii*— ai ihi- linn*.

« W XIH \\ VXTKlVAI. i:\lllltmnN ! \ IXJ'J. l I li-|il;u KELLOGG S TOASTED CORN 
FLAKES.

In llit* will vv u| I hi* Xlaiitilavlin • 
llllilililij xxxi- sv| a I u u il h xxliivli al xi 
lim,— hail a muxx,I of punplv :■ i'.siin.i i*
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I’ll'. F r. Mi I Slv.'vl Ija-I. lln* Tmuiiln xi'j, 
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S.7Û i i|, i - iviip-v -u.:;n111 |*,„. Zaiizi-
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ni in London, Ont., for tin- Canadian 
ado. Although the business in Can- 
la has been in existence only two years, 
ere arc already more corn flakes sold 
the country than any other cereal, the 

rge eonsuni|ition of these flakes is ow- 
: to the fact that it is the only cereal 
. t has the starch changed by a secret 
oeess into dextrine, making it much 
re palatable than any other, and pro- 

ding a food perfectly pre-digested and 
liable of being eaten by young children 
d dyspeptics.

fires in charge of Locke & Williams, 
Winnipeg; Ilowe, McIntyre & Co., Mont
real; Chas K. McMichaei, St. John. N.B., 
and Shallcross, McAuley & Co., Calgary.

SOAP MAKER CUTS OFF LARGE 
JOBBER.

Claims That Latter Violated Terms of 
Agreement by Cutting Prices.

New York, Sept. 14.—Determination 
on the part of manufacturers who have

V'vV
TQttTU
*CWtUtruâtî.

TOASTED

CANADIAN NATIONAL EXHIBITION—Kellogg's Toasted Corn Flake
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I here is a unique system of coupons 
•tinched, one in each case for the gro- 

i which are redeemable at th end of 
i .ear for extra packages < f Corn 
akes. This gives the grocer a hand- 

1 'file rebate on the goods. The rom- 
■anv also makes a feature of window 
i'plays. and will send material for these 
indow pictures as well ns samples of 
e corn flakes to any grocer inquiring 
i them.
Corn Flakes are handled by the whole- 

1 le trade throughout the Dominion, and 
re sold at $2.Sô per case of 3 dozen. 

■ 'ides the Toronto agency there are of-

contracts in force calling for a selling 
price not less than specified in the agree
ment has caused the cutting off of the 
supply of a New York wholesaler until he 
furnishes evidence that his company did 
not sell at less than the agreed price. 
The companies involved are among the 
largest in the United States in both the 
manufacturing and jobbing trade.

According to a statement given out 
this week the jobber was given time to 
prove that there had been no violation 
of the contract before the source of sup
ply was cut olT. but the necessary evi
dence was not forthcoming.
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Last week it was told that a New York 
City house had cut the price of a cereal 
food, and had found it could not pur
chase from the makers until affidavits 
were furnished, and the present instance 
is directly in line with that situation, ex
cept that soaps instead of cereal foods 
are concerned now.

The latest infraction of the conditions 
of a selling contract involve the Proctor 
& Gamble Co., of Cincinnati, and a large 
local wholesale concern. The wholesaler, 
according to the statement of the New 
York manager of the soap company, had 
charges preferred again! it some time ago 
by rival concerns, but failed to properly 
refute the charges.

"Our company has a contract in force 
with every jobber who handles our goods 
to the effect that prices will be maintain
ed in accordance with the agreement.” 
said .Manager Eiswald, of the Proctor & 
Gamble Co. "When we received com
plaints from wholesalers that certain 
concerns were violating their agreements 
we naturally called for an explanation.

"In one specific instance this proof 
was not forthcoming, and according to 
the contract we have refused to further 
sell the accused concern goods.

"We have no feelings, personally, in 
the matter, and the action on the part 
of our company is only in accordance 
with our selling policy, which is known 
all over the country. Our contract calls 
for certain conditions, and if they are 
not complied with the agreement auto
matically cuts off the supply of our

"In this matter we deal with all con
cerns. be they little or big. alike, and 
while we are sorry to sever business re
lations with a company we have been 
friendly with for many years, we can
not. in justice to those who are abiding 
by our contract, do otherwise than to 
protect them under the conditions.

"It has been the policy of our com
pany for many years to distribute our 
goods only through the wholesalers, and 
that all must be treated alike, and we 
consider that the violation of the selling 
agreement is unfair to those who main
tain the provisions of the contract. Those 
who sell le>~ than tlie stipulated price 
take unfair advantage of those who do 
not. and it would not be right for our 
company to overlook these infractions, 
either for the interests of our own or 
our majority customers.

"We have found that the wholesaler 
is the best distributing medium for our 
products, and we have followed that line 
for many years, and the success of our 
house shows that our plan was right, or 
we would not have been in the commer
cial position we are now.

"We are sorry that we were com
pelled to take the course we did. but 
there was no other open. The concern 
has been one of our best friends, and 
largest customers, and there was never 
the slightest friction until a few months 
ago. ’ ’
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Exhibits at Canada’s Great Eastern Exhibition
Unfavorable Weather at Sherbrooke Kept Down Attendance but not Enthusiasm — 
Foods Shown for the First Time—Attractive Exhibits by Manufacturers Caught the 
Attention of the Grocery Trade—Some of the Displays Illustrated.

ing the volume nl' that attained In 
“Ruse (juesiial. * • laillir Tom.” toil, had 
a place and little ran lie said to strengt 
en the -'hold lhat this brand has mi i 
favor of smokers, and another of tin-: 
brands in the same class i- their "Ma- 
1er Mason" eut plutr smoking tobae.- 

An interesting part of the display » 
the leaf tnbareu shown in the vat 
stages of its manufacture up in tini~ 
eigars. Of these the exhibit eon-i. . 
of the popular ••Cheek"" live cent 
and ••Laurier"" ten centers. In . 
licet ion with the latter was di-pl.i\ 
a sample of the line painting ii 
of Sir Will rid Laurier, each one of u 
is valued at *411. bill which are - 
away free to merchants purchasing 1."
• r inure eigars of this brand.

Sherbrooke. September 14th. —The 
doth annual exhibition under the au- 
spi-es of the Eastern Townships" Agri-

t lie eoinpauy "s popular Eastern Town
ships" representative. The main feature 
of the exhibit was the showing of their

EASTERN TOWN SI Ill'S EXHIKITIUN-

i-ul: m al Associai ion. at Sherbrooke, was.
unfortunately. attended In siicli ....... ..
w.aiher that tin- number of visitors wa- 

ard'y as large as hist year. However, 
it was a great success and those who 
did attend were well satisfied with the 
••xii: bit

Tile -!nm ,if horses was fully up to 
Mat if la-t year and tin- exhibit of 
rattle was mo- of the Huent ever seen 

the grounds. There w.-re many ex
hibit- in tiie main building which claim
ed tiie attention of the grocery trade. 
Hi e or two of the ohl regular exhibitor- 
xx civ missing but then there were also 
- line new face-. Mackintosh's Toffee 
wa« shown for the lir-t time—in fact 

■ randy distributed and sold was of 
Mr- Canadian boilings. The in-

• .1 ab o baby mutest wa- held and the
. lir-t prize- carried off by “Bor-

• "- baliie-." Tlii- company donated 
:»i -p ial |oiz.i - for this event.
1" . hauls ,, di.he am 1 -hoe bindings.
el «%. XX e| e -111.XX II ii. a manner w bicli
w 1 r the exhibi 1 I 11#* «liplniua of tile
I'.i ' . 1. r the best 1ii iT->»« •<l lhMilli. .1. it.
1 " ■ cuter W ho XX a- in v liarg<* list .- In-eli
- cceed.-d the Ea-lern Townships by 
.1 in l.'ddy. E .liner's orangeade wa

it |■ * 1 tree drinks of this beverage 
-erved by E. h Trimble and assistants. 
Then- were many others of which the 
I ..I lowing illustration- are good samples:

THE ROCK CITY TOBACCO CO.
Thi- was a very well decorated and 

- •! rp exhibit, the work of C. S. Milette.

Exhibit of Rock City Tobacco Co.

famous “Rose t/uesnal" brand of Can
adian tobaeeo. a brand which has per
haps the largest sale of any in the llo- 
minion. Among the other line- shown

DOMINION CEREAL MANUFACTUP 
ING COMPANY. LIMITED

Some nionlhs ago L. (1. Heon • 
no need to manufacture “Cafe K 
cais at Viet mia ville. (^ue. Eor a 
time previously to this lie wa- a: 
perfecting the special machinery m 
to cut. roast and cool the imp 
French wheal used in its maiiiil'ai 
It i- simply the very Hnest French w 
washed and prepared by a secret pi 
and the result is a delicious hevi r.i. 
Resides being very palatable it > ,
-oluiely free from the harmful .

EASTERN" T< t\\ NSI 111’S EXHIItlTlOX Dominion Cereal Manufacturing Co.
Display.

( ■
appeared the popular “Pipe Kenel” caffeine and possess nutritious fpta 
brand compressed plug smoking tobacco. in a mat kid degree as is testified
the sales of which arc rapidly approach- mariv eminent analysts and doctors.
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Tlic company i> growing :i mi|> of 
- wheat near Lindsay, Ontario, in an 
i,ivor to aseerlain whether or not 
adian elimale is adaptai, e for I lie 
ilm-l ion ol' tlii> special species of 

The result is Mill nneeiiain. 
finit I In- drink is last lieeoming |»n|»n 

i- l est i lied hv the fa et that 8.IHMI 
mils ( four tons) of the cereal was 
■eiilly sold in Montreal in one week, 

lirst day's -ales at the fair was 
r 2.200 |i >11 nils. The Dominion Cereal

.Ma.nufaeitiring Co. is the only concern 
in Canada manufacturing this sort of 
beverage and the process is patented.

At the present Hi hands are employed 
at the factory and already extensions 
are planned. There is a big market 
ahead of •4Cafe Français.”

There were four attendants at this 
booth which was incessantly besieged 
with visitors clamoring fyr a drink of 
this delicious beverage.

has set in. Singapore prices are rather
higher.
Hi' »-, grtvlc li, hags, 27) pourvU 2 X,

“ m •• 2 îit,
•7) “ 2

P«*-kH.s 2') pounds................................................ ti.',
I p.Vk«-ts. 12) ixiimils . ... r,

gni«l«- » >• , 27) poumls........................................ . 2 83
“ *• inf) •• ......................................................... 2 83

•7) “ :..................................................... 2 8D
jioi-kfis, 23 pounds.................................... 2 X
) jKX'kvts, 12) poumls..........  ?. it".

Tapi'x a, medium pearl...........................................

in:axs and dkas. ti„
f|uif*i. Demand i< only fair.
Ontario prime pea Deans, Dush«-1...................
I'eas, l.otling, Dush*-1

Canadian Markets and Market Notes.
See also Provisions. Cereals and Fruit, Vegetables and Fiah Departments on pages following.

QUEBEC MARKETS
OINTKI.'S

IV;,-. A «1 X lllll'C »’ \ | M‘f| 1**1.
r Kirm.

« ;tIi l'oniin I h lfil I*'mils Si r*»iiut mar-

Moiil l eal. Sept. 1 (i. 1 !M1!I.

< .mu -d sa!m«m ha- remained fairly 
• ady l h i.- xx «-fk in >pil «• nf imlirat ions 
ii it w»tiilil vu high» r. Sugar lias re
ined linn. Teas an- liiirli ami in all 

■ liability xxill g«i -till higher. Japans 
i u-ularly an- scare»*. I util tin- m-xx 
I» arrivi-. the »lri<-«l fruit market wi! 1 
x ery ban- although il mut iimcs act i v»-.

• xx <-arly apples bave appear»-»!. <*lii»-1- 
1 htelu-ss and A b-xatub-rs.

), genoral. tra»b- i- g»>»>»l for this linn* 
\ ear. ami pri»*»-s are comparai iv«-ly 

inly.
>l'tï.\l». Sugar prie» ■- an- unchanged 

i lie 10-cvnt ri.-«* n-p«»rt«-d last xx <•»■!<. 
mark»-! i- featuivh-ss.

i tlatvil. Dags 4 71'
•Jil ID Dags 4 si»
Imperial 4 43
l’«a\«r 1 43

ium,i. D>»x«-s, 1U», IDs. Ml
.7) IDs. :.»•.•
2.*» IDs S.I

; — :il. in ■ tirions. • a. D 11 33
-'a! diamonds, DDls 3 4'inun, i«.v . .7»

2". ID •• "■ '»_'
“ 3 ID. ear, o,is. • a> li »l 371

i ground, DD1>  3 1">
•Ml ID D.,xes.................................................... 3 33
2.1-1 D D<i\es. .............................................. 3

1- r-d. DDls 4
Mill, Duxes............ ......................... 1 •*>

• 111x .4 "U
ghl e.,tfee 4 to

may De had at ‘
1 " Dags

- granulal <’d and yello 
iDotc Dag priées.

SYIMTS AND MOLASSKS. Tim ,1, 
i ml i- n«»t g»h <1. but lievi-rt lieless i> 

lor I In* t int»- ol year. N»i changes 
pri»*»*.

> Itarlmdoes iiiolas-

il <41
I) Of.

. pillietieons

“ hall Darrels,.
• ItarDadoes un liasses, puncheons.

“ half-Darrels . . 
w » Orleans.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

• M Itie.V
it syrups, DDls................................................

» DDls 
I DDls 
3*> |D pails

, 2 ID lins, 2 do/ per ease......................
•ID " I .1../ ” 2 e.

lull. " 'do/ ••  2 «13
2u ID ” «do/ ” 2 «"41

TKA. 'flic Inli-st ruble from Japan 
notes a rise of 1A cents. Stocks are

H 38 U 40 
o «1 il 43 
II 43 II 4*, 
0 41 I, 43 
0 44 0 40 
0 40 0 4Sg 
U 2ÎI O 33) 

U 30* 
. . 0 40

..........  0 03!
. 0 03* O u3j

1 73

2 40

. 0 04; i) »,4f

market i-

i Ï3"‘

liulil. and n-cripls an- tailing otT. Sea
son i- nearing its close.

< Doieesl.......................................................................... 0 40 0 .71
< "hoiee............................................................................ 0 33 0 37
Japans Fine  o 3», 0 33

Medium...........................................................o 23 0 2*
flood common ................................... 0 22 0 23
< '«mimon..........  o 20 0 22

Ceylon Broken Orange pekoe................................ 0 21 0 4»,
Pekoes.............................................................I) 20 0 22
I’ekoe Souehongs....................................... 0 20 0 22

India IVkoe Souehongs ............... o 1!» 0 2"
( 'eylon greens Young Hysons............................ o 20 0 23

Hyson.............................................o 20 0 22
Gunpowders................................. o 114 0 22

China greens Pingsm y gunpowder, low grade. 0 14 <1 18
js a leaf . 0 20 0 30

“ pinlvad . 0 3u o .Mi

< '< >KKFF. 'I'lie market i- weak, but 
i n change?» in pi i»-«- ar«* recorded.

Moi lia.......................... ........................................0 18! 0 23
Pi-.. No 7.  o in" o ll
Santos...........................................................................o 12 0 13

DKIKD KRl ITS. Tim «Iried fruit 
market c»»nt itm»-- act i\ <-. though at pr»s- 
» ! l it i- alnm-t bare, 'fit»* price- »*t‘ all 
li tie> an- comparai ivcly stva»ly. The 
S. S. Ib-Üoiia i> n< » xx loading at Dénia, 

and lia> »»btain»-«l a full cargo. She i- 

• \pe»*t»»l to >ail for Montreal tin- 20th 
in-:. 'flu- S. S. Jaeena. noxx l»»a«ling 
currants at Dallas, xxill be tbe last «lireet 
sD-aiiH-r t«* Montreal this season.

< 'alifornia fruits have »-\ ince»l a »!»•- 
»-iil«-il -tn-ngtli. part ieularly apricots and 

peaches. Dai'keis are asking an advance 
on rvceni »|uotal ions.

Currants, tine tüiat ras, pei ID. . 00»; 0 <»7
” Pat ms. pi r ID ................», 07) II 08

Yostizzas. i»-r ID. ................ 0 Os 0 0'.*
Dales

Hallowecs, per ID 0 04 0 0.3
S;iirs. per ID 0 o3

Australian, per ID . it., arrive).......................
California. <-ho|.-e seeded, 1 ID pkg-.

" fancy seeded, l it. pkgs..........
loose muscatels, 3-vrown, per It 

4-«TOW II. per 11
*■ sultana, per ID................................

Valeivia, tim- off stalk, per ID.....................
" Heleet, |M-r lt>....................................

4 crown layers, ]M-r It,....................... u U>; n on

SDK i:s. Market tinner, but no 
changes in «plot at ions.

per ID.
P- ppe rs, Dlaek. . 0 14 0 2u

•• white . o 20 0 27
«linger, whole...............................   U 13 0 20

(Whin 0 17 0 20
Cimes, whole .0 1* 0 30
Cloves, ground . 0 20 0 23
Cream of tartar .   0 23 0 32
Allspice................................................................................0 13 II IS
Nut megs........................... 0 3u 0 tin
Cinnamon, ground............... 0 13 U l'.«

whole o 14 11 V.

1,’H'F. AX11 TAI’IOI'A. Tin' rivr nute-

k.'l i> linn. Iliglirr |ni.'.'s for linngoon 
11 iv ii-ki .I in I ho 1 >ri 111:1 rv innrkcls. owing 
lo a largo ilomani* from Imlia for rough 
riio. Tapiooa slow sali', lint the demain! 
should revive now that cooler weather

59

KVAPOKATKI) AI'I'I.KS, None have 
a|i|)iaroil on the market a> yet.
Evaporated apples, prine- 1, 08?,

MADIT; DKODIVTS. N„ chang«> 
an* report»*»!, ami it i- n«»t pi*»,liable anv 
xx ill » ice ill* for some t ime.
( 'ompound maple syrup, p«-r ID 
Pure Townships sugar. p« r ID 
Pure syrup, 8* ID tin.

1<<: U», tin

CANNED GOODS
MONTHKAI,, 'fhi' 1 leu 1::ml for \ 

tables remains eonslant. Mini <>n!v 
small lois. Tbe line of 
|. as i- small, lliougl/ 
maine.I about l lie 
ini|irove.l mueli ..v. 
a No lia> been avl i\
I’eas. standard. dxZ.
I’eas, early Jii>k\ doz..
I’eas. sweet/Wrinkled, d

j wrinkled 
lias re- 

-TTiits ba ve 
last week. Salmon

I eas. exi raj 
I’eas. gall 
Keans, d.
Corn, d
Toinato./s, doz.

ift ed. doz. . .

s).UDI 
1.07' r,
1.12». Ô
1 .(it) 
:î.02'

( 1 Inlario
aiH/ljuebee) .... .................S21 .s.",

SiyfTfxx b»*rri«’>. duz . . .... LIT»:. 1.40
KHipberries. 2 "s. d. Z.............. 1.77,
Deaches, 2*s. <h»z .. 1.07,
Peaches. It's, doz .. 2.05
Pears. 2's. doz ... 1.00
Pears. :Cs. doz ... 2.30
Plums, (.reengage d "Z. l.Mt 1.55
Plums. Lombard, ih 1.00
l.awtonberries. 1 d"Z. LOO

Clover Leaf and Horseshoe brands
salmon :
1 lb. tails, per doz. 1.87» -,
’ ■. Ib. tints, per doz. 1.30
1 lb. flats, per doz. .

( tiller salmon :
2.021 g

1 [umpbacks. doz. . . .
Cohoes, doz................. /WW 1.40
lied Spring. d"Z . . f .............. 1.00 1.7,5
Red S<tekevv. d<■ z. . .............  1.85 2.00

ft IKON I'O. file entitled goods >il na
tion is still uneasy with an upward ten
dency. but in 1 fixed or settled prices. 
The damage to tomatoes through frost 
i> not worth mentioning and the weather 
is most favorable and therefore tile full
supply may be »-xpe»*t«-«li.

.SO
( ’tim SO

sr> 1.40
Tomatoes, IDs................ .............so .S2>
Strawberries. 2's ......... ___ 1.32* . 1.37»
Raspberries. 2's ......... ___  1.00 1.05
Peaches ........................... 1.55
Lawtonberries ............. 1.50
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Red pitted cherries. 2’s.. .. 1.60 1.65
Gallon apples ................... . 2.40 2.50
Bartlett pears. 2’s........... .. 1.45 1.50
Ivombard plums. 2"s .... .. .85 .60

Clover Leaf and Horseshoe brands
1 lb. tails per doz.............. 1.72! »
i •> lb. flats per doz.............. 1.15
1 lb. fiats per doz.............. 1.87’ 7

Other salmon prices are :
Humpbacks, per doz.....................05
Cohoes, per doz....................... 1.40
Red Spring. per doz .......... 2.55
Red Sockeye, per iloz............. 1.55

1.00
1.50
2.65
1.65

2 11» tin*. 2 <l«iz in «-a*»-

i" i"» - ! '
Burr» 1*
Hi.’ .. -
&*!£!»* lb* ea>*h

.. jg
Maple .Syrup 
Gallons. 6 t*» «-a*»- , .. ,, ..
Ouarts, 24 “
Pint*. 24

NewOrlewi*, ut^liutn ** Mil*
Barliadoes. extra faivy 
Porto Rico

per r

0 31
h ?.i

ipialitv similar to the Valencia raisians 
which are expected to he in, in about 
three weeks. While the dried fruit mar
ket is finit, it is however, the general 
opinion that they will rule lower than 
last year.

IVr Hi
4 HUTill»

. . .. II IH u U7) 
il 1C il «61 

. II W

ONTARIO MARKETS
POINTERS—

Sugar—Sales brisk.
Tea—Market tinn.
Spices—tlood demand.
Nuts—Easier prices.

Toronto. September 16. 1009.
The wholesale trade is active and look

ing forward to a splendid business this 
fall. The Exhibition visitors who calledf 
in to see tlic men who get all their money, 
reported good prospects all over. In 
consequence of their visit a good deal of 
goods was shipjieil out this week. On the 
whole, business is quite satisfactory and 
hopeful. The sugar trade, although up 
10c per ltiM-lhs. is still brisk and sales 
have not suffered in consequence. Those 
who had exhibits at the Exhibition are 
well pleased with the results and expect 
increases in their business.

SUGAR—The recent advance in sugar 
has not in any way affected the sales. 
The fruit must be taken care of and to 
do that the sugar is required.
St. Laim-mf “Vrystal Diamond*, barrels 5 50

* turn-Is................. 5 6U
*• •* •* Vint. boxes 5 70
•• •• •• 50 111. tioxes  80

t 2511». tioxes . 6 00
'. raws. 2*1-5 Ihhih. . 6 55

D'HiiiitoR, Cttw-*. 20-5 tioief .. 7 55 
Paris» lump*, in 50-lb tnx« s 5 80

*’ in 100-th ”....................... ..................5 70
“ in 25-lb " b •*!

KM S#*al............... 7 25
St. luwrenc-e granulate*!, barrels.. 4 85
le aver granulatM. ban* only 4 55
Riilfuth extra granulate*!...................................................... 4 85
Imperial granulated .. 4 55
Aj*adia grarmlated (hags and t*arrel*>................................. 4 75
Walla*-eburg 4 75
St Lawrence gol*lf«n. bhl*. ........................... 4 45
Bright i-'.tTi «- 4 75N . 3 jr**Uo« 4*--.
No. 2 ..............4 55
No 1 *• 4 45
Granulah-d and yellow, 100-1 h bags 5r. le** than bills».

SYRUP AND MOLASSES—The mo- 
lasses market has not gained its wakeful
ness yet from its summer slumbers, and 
prices are not considered. There is con- 
-iderable on band waiting to be moved.

30 to 40. in 25-lb. twixvt»...............................
40 to 50 " - ................................
50 to 60 “ “ ................................
60 to 70 “ ................................
70 to HO ** ” ........................
HO to HO “ •• ................................
HO to10U

Same fruit in 50-lb. Imixv* } vent lew»
Aprivots

Standard.................................................................................. 0 I3i
Vhoirv, 25 lb boxe*............... ................................. 0 14$
Faney, “ " .............................................................. 0115

Candied and Drained Peels
Demon 0 lo o 11 Citron ........ 0 17 0(80
< Grange..................... 0 10| 0 12
Figs
Eleiues, per lb...................................................
Tapnets, “ .....................................................
Hag tigs ...........
Dried ju-aehes...................................................
Dried apples......................................................
Currants
Fine Filialras. .. 0 06J 0 07 Vu*t izzas.
Patras................... 0 OR 0 084

Vneleane»! Je less.
Raisins
Sultana.............................................................................. 0 05 0 05*

faney.................................................................... 0 06 0 07
* extra faney...........................................................0 Oh* 0 it*

Valencia*............................................................................ 0 0»'» 0 06J
Seeded. 1 lb paekets. faney U <w

16 oz. fuckets, ehoiev............................................. 0 07i-
‘ 12 oz " “ ........................................... 0 0»i

Dates-
Hallowee*.............. 0 05* ___ Fanis ehoieest..............0 OH
Hairs.......................  0 05 .... “ choice................  0 07J

0 08 0 10 
0 031 0 04 
0 03} 0 (M 
0 08 0 »*d 

.......... 0 07*

. 0 081 0 09

TEA—The tea market has been firm 
for some time, and several lines have 
advanced, especially the cheaper grades. 
Japan is very high, and little can be se
cured. Business i> exceptionally brisk 
and the tea men are not sleeping.

COFFEE—Business in coffee is steady, 
with a fair average demand, and there is 
nothing in sight to cause anv excitement.
Ri«>. roasted............
Santos, roasted 
Marivailn). roasted.. 
Moeha. roasted
.lava, roasted..........
Rio green.................

0 12 0 13 
0 15 0 17 
0 16 0 18 
0 25 0 28 
0 27 0 30 
0 08 0 OH

RICE AND TAPIOCA —There is 
nothing to report except the ordinary 
regular order trade. There are no 
changes in the prices.

Pit ii.
Rive, stand B............................................................................... 0 03}
Standard B. from mills. 500 lbs or over, f o b,

Montreal....................................... 2 85
Rangoon............................................................................  0 031 0 031
Patna.................................................................................. 0 05* 0 05}
Japan 0 05} 0 06*
Java ............................................... 0 06 0 07
Carolina ..........0 10 0 11
Sago.................................................................................... 0 06 0 06
Seed tapioea................................................................................ 0 05
Tapioea, medium pearl............................................................. U (Mi

SPICES—The spice men were report
ed last week as being in their harvest. 
This week they ore too busy to talk to 
you. except to say that they are very 
Iiiisv and things are lovely.

2 85

2 70 
0 03} 
0 <ti* 
0 U3Î 
1 HO 
1 30

4 80
5 40 
5 40
3 00

0 33 
0 31 
0 45 
0 62

Pepper*, blaek. pure................
white, pure................
whole, blaek.............

“ whole, white.............
< linger......................................
Cinnamon....................................
Nutmeg......................................
Cloves, whole...........................
Cream of tartar........................
Allspice........................................

Maee. ground.............................
Mixed pickling spires, whole. 
Cassia, whole.............................

0 14 0 17 
0 20 0 25 
... 0 16 
.... 0 23 

18 0 25 
0 25 0 4») 
0 20 0 30 
0 25 0 35 
0 22 0 25 

. 0 14 0 16 
0 14 0 16 
0 75 0 HO 

. 0 15 0 16 
. 0 20 0 25

DRIED FRVITS—Old raisins, on ac
count of light stocks on hand, arc firm 
and a little higher. Australian new 
raisins have arrived. These are in

NETS—There is very little doing in 
nuts, and prices are easy with a decline 
in some lines.
Almonds, Formigetta ....................................................... 0 12*

“ Tarragona..............................................................  0 11
*• shelled.............................................................. 0 38 0 30

Walnuts. Grenoble................................................................... 0 13}
" Bordeaux................................................................. 0 11
“ MarlxAs................................................................... 0 11*
“ shelled.............................................................. (I 23 0 36

Go

Filliert*. 0 12 0 12!. 
0 16 0 1H* 

0 15
0 10 0 12

BEANS—There will he very little done 
in beans until the new crop conies in. 
The old stock is nearly all used up and 
sales are only in small quantities.
Beans, lier bushel.................................................................. •» .»-

TEA PRODUCTION AND TRADE OF 
INDIA.

The area under tea in all India durili
the year 1968 was 744.037 acres, [undue 
ing 246.722.771 pounds. In value Hi. 
exports of tea from India during inns.9 

amounted to $99,74:1.627, or 7.2 per cent, 
of the total of all exports of mereliamli- 
from the country. The United Kiiivrilnu 
took 177,209.(100 [founds ; Russia. 18,0.72. 
99*1 pounds ; Australia. 8.698.999 pniiiiil- 
Cliina. 6.779.999 pounds; and the Unite.) 
States. 2.1 16.999 ]founds of the lea 
ported. There was an increase of 7.691. 
999 pounds iii sah-s to the Vniled Kii _ 
dont. 9,147.999 pounds in sales to Rus-i. 
and a decrease of 1.676.909 pound-

SULTANA RAISINS A GOOD CROP
Ernest h. Harris at Smyrna, send- 

repurt dated July 26. to the effect tha 
this season’s crop of raisins in tl 
Turkish district is estimated at 1.290.urn 
kintals ( 147.290.000 pounds), agaii - 
600,000 kintals (198.622.799 pounds) i.i- 
year. the vines being overeliurged u 
fruit. The quality is not yet definite, 
weather conditions in July and An- . 
have great influence on the crop. It 
feared that prices of sultanas this \ . 
will lie very low ou account of the lat - 
crop, but the Ottoman Government lu 
proposed to submit to Parliament a h 
prohibiting the exportation of suit a 
of inferior quality, so as to sustain pri< 
and give a chance for the introduce 
of alcohol manufacturing industries.

PERSONALS.
Archibald Snowden, of Snowden a 

Ebbilt & Co.. Montreal, Called tqion 
trade in Toronto and Hamilton last «• 
and while in the former city visited 
Toronto office of The Canadian Grocer 

Frederick Fowler, an Ottawa gmci 
visited the Canadian National Exltihi; 
last week and while there called at 
Toronto office of The Canadian G roc 

H. G. E. Choate, son of A. F. Chmi 
general merchant. Warsaw. Ont., visit. 
Toronto over the week-end on a liusii,. 
trip. He also spent a day at the C;i 
adian National Exhibition.

Wm. Meen, better known as Billy, 
who has been assistant manager t 
Minto Bros., Toronto, for some time, 
returning to the road again for tlie sun • 
firm, owing to his health becoming in 
paired by close confinement. Not mi 
the firm’s customers, but his associa: 
travelers, will he glad to welcome bin 
again. He begins his trips next M 
day.
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This is Your Wheel
You can have it free of cost by doing a little easy work for us among

your acquaintances in your spare time.

IMPERIAL

t is a first-class wheel made for us by The Canada Cycle and Motor Co., of Toronto, and will 
give you excellent service. Here is a table showing the regular sizes of the various parts, 
with the other sizes that may be had instead, if desired :—

Regular Option
Frame.........22-inch.......... .    ........................................................ 20, 24 and 26-inch
Finish.........Black
Chain.......... .3-16 inch. Block.
Gear..........77...........................................................................................72. 80. 87.
Handle-bar.No. 20, Adjustable.

Regular Option
Pedals.. Rubber 3 4-inch..........3%-inch or 4%-inch Rat Trap.
Cranks.........7-inch.
Saddle..........No. 15.........................No. 14. 11. 17.
Tire».. 1 */£-inch Dunlop............. 1 5-8-inch Dunlop or Hartford single tube
Wheels.........28-inch, with striped rims.

MODEL 88

To Get this Wheel absolutely free of cost, send us in 32 Paid-in-Advance 
yearly subscriptions to the BUSY MAN’S MAGA

ZINE (2 six-months or 4 three-months subscriptions count as one yearly 
subscription). You will find it an easy matter to get these subscriptions 
with surprisingly little canvassing as the Busy Man’s Magazine is very 
attractive and interesting. Try it !

k

Let your boy earn one. This bicycle offer is an excellent opportunity 
for your boy to acquire some training in the 

art of salesmanship. Send him out to procure the 32 subscriptions with 
the bicycle as his reward. He will enjoy the work ; it will help rouse 
his enthusiasm for a business career ; and it will put him in possession 
of a splendid bicycle that will be useful in your business as well as 
affording the boy a lot of pleasant, healthy exercise.

Fill out this 
Coupon and Mail 
it to us To-clay.

The Busy Man's Magazine,
10 Front Street East,

Toronto, Canada.
Gentlemen; I would like to win one of the Imperial Bicyles you offer for 32 new. paid-in-advance 

subscriptions to Busy Man's. Please send me sample copy and order book, and 1 will do my best to win. 
I agree to report progress once a week.

Name

Street

Place

C> i
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“AYLMER”
Jams, Jellies 

Preserves, Etc.
Every Glass Jar or other package 
of “AYLMER” Jams or Jellies is 
guaranteed absolutely pure, put 
up from FRESH FRUIT when in 
season and FINEST

(Granulated sugar.
The flavor and hi^h quality of
“AYLMER” Preserves cannot be
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Granulated sugar.
The flavor and high quality of
“AYLMER” Preserves cannot be
obtained in preserves made from

\ (

pulp. No Preservatives. No Coloring.

At every process cleanliness is reduced to 
a science.
Fresh Fruit, Finest Granulated Sugar, Cleanliness,

Up-to-date Methods.
Order to-day. Stocks are limited.

CANADIAN CANNERS
LIMITED

Hamilton - - - - - ■ " Ontario

-:t-W lA s f./.-x*1

-t i>/S '?*■" '
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We are pleased to announce that we have 
appointed Mr. T. W. Edwards as our resident 
representative for the City of Toronto.

We will, as in the past, manufacture purely 
No. 1 Sugars, equal in quality to the best that is 
on the market.

Mr. Edwards will call on you regularly, and we 
trust will be favored with a share of your business.

Phone and warehouse address in later issue.

Dominion Sugar Co., Ltd.

tt Turn Your Spare 
Time Into Money. **

When you read this paper do you 
ever think of the opportunity open to 
you if you have spare time to look up 
new subscribers.

We publish other trade papers and 
require representatives to push circula
tion.
elf you show business-getting quali
ties, we can always offer you promo- 
tiun. Consider the opportunity of fur
ther extending your business education, 
and adding to your income at the same 
time ; because, to be successful in can
vassing for trade papers, you must 
study and understand them ; to study 
and understand them is to absorb prac
tical information, and to increase your 
earning power, by getting a grasp of 
every day actual business happenings 
as they occur and are disposed of.

This work, while affording valu
able experience in modern business me
thods, will substantially increase your 
income, as our commissions are liberal.

When applying give references and state your qualifica
tions for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA

TRY
A

CANADIAN GROCER 
WANT 

AD.
4

IF you want a new clerk.
IF you want to rent your store. 
IF you want a situation.
IF you want to sell your store. 
IF you want to buy a store.

THEY
BRING

RESULTS
See page^ZO.
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< arrent Business Happenings in Western Canada
Disadvantages of Price Cutting in British Columbia — British 
Columbia Canneries in Operation — Methods That a Calgary 
Beginner is Using—Western Retail Merchants’ Association In
corporated.

VANCOUVER.
I >i • - in )>i - r II. I'lii' lui mi result ing: 

tile rutting nf |irires mi an article 
mii here in I lie ease nf a particular 

i nf eat-up. This i- li.nigln whule- 
il J le. ami retails Generally at title.

. uf t he lil iiecr» ill the ilnM Il-lnWll 
«ini i ilïer lia rira ins as pullers 

In i n sellinir it fur J~ic. « I; h the
• that traili i- apt in fall nil'. A 
r in une uf ; lie resident ial districts

i y I hi r representative: ■ " 1 have 
nil- e. niii.'j :u. « I in. «iien I i pint i*

:■ r it. tell me that they can net it 
.••re fur line, a ml « hen I reply that 
..t sell it f. r that tiny think I am 

gli in price. The result is that 
M l handle it at all. since there is 

i iei i uncertainty a hunt it. in p re
in ut her brands."

. iusr eunip.ii.ii - in the I tkimiigan 
. peratinn tins year. Tile Win d 

1 i ani.ery "s lir-t run proved very siir- 
. the ipialily uf the pruduct lining 

a; euiild be desired. Wi s ui lires..
\ eturia. have put chased the whole 

- year’s uu; put uf the Kelowna 
; a • uiupaiiy. and iirgotial nns are 
made tu si urv next year’s pack

a White has g me mi a trip to Fer- 
« here iie « a- formerly in cliarjre
• aii'eery department uf the Trites- 

i\ . department stores.
1er Itn ... who came from the Am- 

• - de uf tiie line ah ail a year ago
■ abashed a t'niit-ranniiig biisiia -s 

Vew Westminster, are about to start
■ aar far;nry. The vim gar «ill lie 

fr.uu apple-, the capacity uf the 
In liia Vi barrels a day. This linn

a s., start ralluma rlains in a couple 
ih-. and canned crab will be an

il, par; un . This iattir « a- experi- 
■d « itli last year and found !" be 
"fal. As fur the dam eaniiiny. the 
"f an ..Id steamer «ill be used and 

around to wherever dams are 
by the hunters, mostly Indians, 

«art ik (’o. have opened a new giM- 
-t"i'e in Nelson. Ii.('.. under the 
a e 111 e 111 of Major I .urne Stewart, 
•mas <’tiimlngliam. provincial in
i' "f fruit pests, i- back front an 
■d trip !.. the eastern part of the 
re. where he inauvnrated a thoc- 
system uf inspection of fruit nun- 
■in the I'nited Stales. While there 

.'b inned a large shipment at Kintrs- 
■ ai d another consioiinieirt of* wormy 

- for ihe Nelson market. Mr. 
glmm is highly pleased with pros- 

- ii. the Kootenay. There the dam 
i "in last winter’s frosts, which af- 

■1 other parts of the province, are 
y noticeable, although the crop . f 
'«ill lie light. As an instance of 
progress in that district, he said that

at (Veston, seven years ago. he held a 
mi cling and advised settlers, who wei- 
eugaged in cutting tiesg-to turn their a'- 
!i ution to fruit. Many did and 
aruii ved success. Two young men. n 
particular, have made splendid orchard- 
by their owa exertions, and one of them 
«a- idTered -f'J.b.laMI fur his place a short 
; "me ago, but refused to sell. A la ge 
number of new orchards were noticed ; . 
h.- Kootenay . In the firand Forks In - 

trie;, where the Italian prune is ext-n- 
-ivciv grown, a Mr.' Il.anzburger expect 
to ship leu carloads this year. Am mg 
the apples. Mr. (’uiininghom found the 
Meli .•—h lied to be best this year :n 
( ultivatiun. quality and frust-resi-:: .
pi wei'-. The Wealthy and Duehe— 
varieties have also done well.

VAM III VKIi MAItKKTs

Sugar, standard Tapioca, jmt lb
granulated

Val raisins, lb apples.
Butter, per lb 0 25
Cheese, per lb D 15*

I>rie<l apricots n 11 13 Canned Goods
Flour. Standard, 

bbl ; ID
I*'as ................... 1 05

1 321< ■'•rnim al, p 1«N> 1 in'
Apples............................. 3 421

ll'-ans, per lb. 04 * Strawberries................ 2 15
oo Raspberries................... 1 tv,

CALGARY.
September II.—The groeerv business 

like the boundaries of Calgarv’s resi
dent ial dist riets continues to extend. Pa
terson A- Mills have recently taken over 
the How Marsh Groeerv; the premises 
have been enlarged, refitted, and neath 
painted, thus adding greatly to the ap
pearance of thi- west end establishment. 
The present proprietors are capable gro
cers, Mr Paterson having spent several 
rears behind the groeerv counter in the 
Hudson’s Hay stores here, and for the 
past three rears citr salesman for G. F. 
•V .! Galt. Ltd., wholesale grocern. Uis 
experience together with personal qual
ities admirablr lit him for his new un
dertaking. Mr Mill- was for a number 
of veal s proprietor nf the Palmers Cafe, 
a high class Mh \ve eonVctioiierr and 
refreshment house. Hoth partners have 
spent several rears in Calgary, have a 
good connee'ion. and with the city 
growing westward the business of the 
Hnrv Marsh Grocery is hound to expand. 
The new firm earrv only remit able goods 
and are determined to build up a busi
ness on qualité, fair prices, courteous 
treatment of all customers, prompt de- 
lircry and terms cash or thirty days to 
all approved accounts.

The most important change in whole
sale grocery circles is the drop in price 
of condensed milk and evaporated cream. 
How long the present low prices will 
prevail is a mere guess It is certainly 
a propitious time for the retailer to 
stock up.

Sugars after a long period of steady 
prices took an upward trend, resulting 
in an advance of 10c. per 100 lbs. Other 
groeerv lines are unchanged, but the mar
ket- is firm.

Flour and rolled oats are likely to de
cline shortly, although the latter will not 
be a fleeted for a week or two, until new 
oats begin to move freely.

Some apprehension was fell through a 
report that Alberta wheat would not 
come up to 1 he usual high grade of for
mer tears. This has happily been dis
pelled by a statement over the. signature 
of Grain Inspector Hill to the effect 
that Alberta wheat would grade No. 1 
and a good No. 1. Prices being paid are 
satisfactory and the next month or two 
should see millions of bushels marketed 
throughout the province.

l AUIAIIY MAKKKTS

B. (*. granulated.................................................
Raymond, beet
F-ing sugar, in Ih)x« s.......................................
Rowdered sugar, in ho vs.............................
Lump sugar, in boxes.......................................

Valencia, layers. 28 lb box 
California. 3-erown museat«-ls. p-r lb

12 OZ elioieir seeded. i>er jikgu; "
“ SC prunes. 'tO-Vm, per lb.

( Je. rise oil a size).
“ S C prunes, 30-40, per lb

Currants, fine Filialras. per lb.
Cal. evap. pi-aehes. ehoiee, in 25 lb bxs..........
Cal. evap. aprieots
Cal evap date-, bulk, Hallowee, js-r lb. 
Pure inapl*- sugar, per b«.\ tu *-lb cukes 
Rolled oats. R x K brand. >0 s 
Flour. Hungarian, per lb sa<’k 

F.eonomy 
S Baker-

Cornmeal. yellow, per lb ,-a«-k
” Min,

Beans. Canadian, hand pieked. per bush 
California, limas, per lb 

pinks, per lb 
" " Bayos. per lb

Butter. Alberta ereamery..
dairy. N-. 1

Cheese, All- rta
Ontario, large ...............

F.ggs. fresh gathered, js-r ease - if 3d d--z»n. 
I’"rk. prime Alberta so . p.-r nrl

» anil' ll « •■•mis
I*. C salue•n. eloxer leaf snekey. , 1 lb tall. 4 d-z 

. nh". -. 1 lb. t.,11. 4 l-./. i, 
pinks. 1 lb tail. 4 dozen

Tomatoes, in case. 2 d"/en 
Corn, in ease. 2 dozen.
Apples. |»-rease J do/., gallon.
Si rawberries. per ease 2 d->z. gallon. . 
llasplH-rries. per ease 2 d--z.

5 t ’4 
ô 35 
7 10 
7 10 
7 10

2 40 o oq 
0 0*> 
0 07 
0 054

0 10 
0 08 
0 07J 
0 13 
0 07 J 
4 On 
3 on 
3 40 
3 13

2 4o

II of,*

0 i>4* 
0 05 
0 10 
0 24 
0 20 
0 14J 
0 Ini 
0 If,I
7 50 

22 50 
12 00

4 on
2 35 
2
2 4n 
2 o" 
4 50 
4 50

WINNIPEG.
Sept. 14.- A meeting of* tliv retail mev-

elmnt> «•!' tin- vit y w.i> hvM in Tra\clvi> * 
Hall on tin* evening of Sv|»l. 17. 
Tin- object was tin- ilisvussioii of 
1 In- incorporation «.f the Western Be- 
tai'vrs* Association. The wordinir of 
llu* charter had been previously pre- 
pared. a l>n a constitution and by-laws, 
'flu- former \va> drawn up by Kdwin 
I.oft ii'. of Mulnck vV Loft us. and was 
pronoiinvvd by l he members complete 
and satisfactory. The const il ution and 
by-laws were prepared by a commit tec 
con>i>,imj- of W. 1». Milton. \V. T. I>ev- 
Ii 11. Horace Chevicr. .las. 1 lyndman. .lolin 
I>yke. Norman Lindsay and A. T. <\m- 
nvll. Both by-laws and text of charter 
wen- adopted. The terms of the propos
ed Act. as drawn up by Mr. Loft us. em
body the incorporation of the associa
tion with perpetual succession and a 
common seal, which may be changed by 
a by-law: the power of consideration and 
discussion of all questions affecting the 
retail business and the protection of 
the interests of retail merchant < : 
the . communication with chambers of 
commerce, hoards of trade, and other 
mercantile and public bodies in re-
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tail interests; improvements in the 
law affecting retail merchants; the 
colleetion of debts for members ; the 
providing of club conveniences for mem
bers and friends; the supplying of in
formation regarding persons seeking em- 
p'oymeul in the retail business; the re- 
coveting by suit or action in the name 
of the association of all subscriptions anti 
penalties due under any by-law. In the 
meantime the business of the association 
i- being carried on in the old rooms of 
the association, in the Travelers’ Build
ing. The work of Acting-Secretary 
("lark has been generally commended 
by the merchants with whom he has 
came in contact, and it is pleasing t<> 
note the general harmony that prevails 
in every phase of the work of the as
sociation.

II. W. Buchanan, of the Buchanan 
nurseries. St. Charles, Man., called at 
the Winnipeg office of The Canadian 
llmcer recently. Mr. Buchanan’s name 
I- perhaps the most familiar one in the 
sphere of horticultural experimentation 
in Canada. He produced nine varieties 
of plums, which he had cultivated, by 
crossing the wild native plum with other 
varieties. The plums are declared by rx- 
|M-rts to compare favorably with the 
celebrated •"American.” Dr. Saunders, 
of the experimental farm. Ottawa. i~ 
highly pleased with Mr. Buchanan"» 
achievement, and says that the new var
iety will grow luxuriantly anywhere. 
When these varieties become propagated, 
it will i niv be a matter of about three

years when the local market can be sup
plied with Manitoba grown plums.

The great rush of the day among the 
retailers is in the fresh fruit trade. Cu
ti! recently the preserving has been de
cidedly limited, owing it is thought, to 
the supposition that housekeepers have 
been waiting for the time when cheaper 
fruit would be obtainable. The price, 
however, is not lower than in previous 
years, in spite of the extra attempts to 
have it so. One thing, however, is not
iceable. and that is. the quality of the 
Ontario fruit is greatly improved.. If 
the Western and Ontario co-operative 
Company has not been successful in 
landing fruit at lower prices than here
tofore paid, they have been successful in 
establishing a new record in handling 
Ontario fruit, and in landing it in good 
condition. The (". 1*. R. some time ago 
negotiated with the British Columbia 
fruit growers in order to perfect the 
facilities for fruit transportation from 
that province. As far as distance is 
concerned there is no reason why fruit 
from Ontario could not be brought in 
as well as from the western province. 
And if tin1 Ontario shippers have se
cured the assurance of more rapid ami 
perfect transportation from the rail
ways. the western provinces should be 
more liberally supplied with fruit than 
ever before.

A permit has been granted G. F. & J. 
Galt, wholesale grocers and tea import
ers. for the const ruction of a six storey 
warehouse and basement on a prominent

corner in this city. The building will he 
!I‘J feet by 80 feet in dimensions.

.1. Patterson has been granted the ten
der to supply groceries to the isolated 
hospital for one year. Those who ten 
dered were asked to state their price lot 
eiich individual article to he supplied, 
and although Mr. Patterson did not make 
any sacrifice, his items totalled consid
erably less than any other merchant.

W. Harbing. chief clerk in the empho 
of the .1. G. llargrave Grocery Company, 
returned last week from a trip to tin 
coast. Mr. Harbing strongly recommend- 
a brief holiday for all grocery clerks.

W. Flavelle and A. K. Kilverwood. <.i 
Klavelle's Ltd., wholesale produce met 
chants, London, Ont., were in the i-it\ 
last week, reviewing the produce trade 
It is rumored that the London Compai 
may open a branch in Winnipeg.

Mr. Baird, of Christie-Brown Co.. "L 
lonto. ami Waller Woods, of 11 :i m i 11 ■ ■ 
called on retailers last week.

MANITOBA MARKETS
Corrected by Telegraph. 

POIXTF.RS—
Advances Sugar, peas, wain in 
Declines Corn syrup, rolled oats. 
Firmer- Valencia raisins.
Weaker- Kvaporated apples, can: 

fruits.
Winnipeg, Sept. lli. l!Hl!< 

There are a few important changes 
this week's quotations, mostly due

Are You Carrying The

Empress Brand?
Coffees, Spices, Flavoring 

Extracts, Pure Jams 
and Jellies

WE WANT YOU to do so.
IT WILL PAY YOU to do so.
YOU WILL do so if you try them once.

Huber Account Register and System1
Made in Canada, Used by Hundreds of Merchant»

The System That They Are All Talking About

Our No. 200 
Double

Construction
“Is perfect 
from every 
standpoint"

i.A.lENAlD. 
622 SI. As- 
loine Slrerl. 

Moelresl

WRITE US A PRACTICAL LABOR SAVER

Empress Manufacturing Co.
Limited

VANCOUVER, B. C.

Adapted to Any Kind of Retail Credit Business
Cuts Out Book-keeping and Docs Your Collecting

"Will save me at least *500 per yiar."
J. D. Mills. Pres. Gr.>cers' Assn., Sarnia.

Mail Postal Card TO-DAY for Catalogue and Full Particulars

R. B. BEIDEN A CO., Ifï-iSO Vlotorla 8t., Toronto
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Manufacturers* Agents
And BroKers Directory

BRITISH COLUMBIA

JOHN J. BOSTOCK
Wholesale Broker

SALMON Canned and Salted
HERRINGS HALIBUT

OO BUILDING. VANCOUVER. B.C.

V. A. JAMESON 
COFFEE CO.

MANUFACTURERS

Coffees, Teas, Spices, Etc.

Feather-light” Baking 
Powder

C or. Langley and Broughton Sts.
VICTORIA, B.C.

F. G. EVANS & CO.
9 Water St. VANCOUVER, B.C. 

Wholesale Grocery Brokers and 
Manufacturers’ Agents

- rrsftondencc Solicited.

THE CANADIAN GROCER
-h Columbia Office at Room ">1, Hartm-y ChaittluTs, 

< ->r Pender and Horn vr Sts., Vancouver.
H HOlMiSON ManagiT

Wholesale Merchandise Broker 
VANCOUVER

Representing Lever Bros., Ltd.; Postum Cereal 
Co., Ltd.; Charlottetown Condensed Milk Co.

ALEXANDER MARSHALL

We have Competent Salesmen 
Best facilities for Distributing and Storing

W. HARRY WILSON & CO.
330-332 Cordova St. W. VANCOUVER, B.C.

MAM*PACT!"ItHRS' A<;ENTS 
AN 1> GROCERY BROKERS

100 Loo Bldg., VANCOUVER, B.C.
Open for a few more good agencies. We get results.

CORRESPONDENCE SOLICITED

EDMONDS & BAKER

R. ROBERTSON J. Y. GRIFFIN

R. Robertson Si Co.
25 Alexander St. 
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters
Reference Bank of Montreal.

Write us for information about B.C. trade.
Cable Address—"Robin," Vancouver.

Codes - ABC, 5th Edition ; Revised Economy ; Modern 
Economy; Utility and Dowlings.

McLEOD & CLARKSON
Manufacturers' Agents and Wholesale Commission

144 WATER ST., VANCOUVER, B.C.
Can give strict attention to a few first-class Gro

cery Agencies. Highest References.

Wholesale Manufacturers* Agents
Correspondence Solicited.

F. R. MclNTOSH & CO.
Vancouver, B.C.

W. C Finiu.ay W. Caftku

E. A. MARSHALL & CO.
Manufacturers* Agents

SiTTK 11 Cvnr House Bi.«»« k, VANCOUVER. P. C 
Wt- hav an established connection and ran handle a 

few m-ire g-nnl ageni'k-s t-> advantage.
Highest Heferen- i-s,

TRY A

Condensed Ad.
IN

The Grocer

SARDINES
Could not be otherwise than of first quality.
The choicest fish are secured, and then they are scientifically 

packed in pure oil by experts.
Our factory is up-to-date.

HAVE YOU A STOCK?

The Eastern Canning Company - - Port Canada, N. B.
Canadian Agent, -, C. A. Chouillou A Cie., Montreal ; Green A Co.. 25 Front St E„ Toronto ; D C Hannah, London. Ont. ; G. Wallace Wee.c. 

Hamilton; H. D. M.r.ball, 145 Centre St. Ottawa-, Boirin A Grenier. Quebec. Que. ; H. M. McBride. 312 Rom Are, Winnipeg. Men
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THE CANADIAN GROCER

new en p harvests ami new emp oiit- 
limks. IVriiaps there is no time in tlie 
year when tlie output is as large as at 
present. Till, extended |ieriod of beau
tiful weather i' good for the farmer, and 
harvest supplies continue to go out in 
large quantities. The various construc
tion camps in every part of the coun
try have been a constant drain on the 
wholesalers. The fact is that the wea
ther lias been so favorable to the farm
er that he has had little -time to visit 
the merchant regularly . The consequence 
is that little money is coming in and the 
merchants have not finished ordering 
their later fall and winter stocks. The 
season will lie comparatively long this 
year and the usual fall business will lie 
prolonged into the winter months.

Housew ives have delay ed I heir pre
serving duties in the hope of getting 
cheaper fruit, and many are disappoint
ed: the result is that there is a great 
rush in the fruit line at present before 
the season closes. I’riees are quite linn, 
but large quantities are moving. The 
preserving menu- a good trade in sugar 
and this has tended to advance the price 
that was quoted last week.

SVli.XK We quote an advance of In 
rents on all sugar. The market has been 
strong for some time previous to the 
rise.

Montreal an«l B C granulated. in Mil* 5 25
m wks..................................  5 2*»

yt*ll<»w, in Mils 4 ‘«5
" " in seeks 4 *0

Ling sugar, in Mils................... ................... 5
" “in M>xes ................... . 6 uô
“ “ in small »juantiti»-s. ..................6 10

Powdered sugar, in Mils 5 'S
** “ in boxes . *5
“ “ in small <juaut ities 6 35

Lump. hard, in Mils 6 05
•• “ in 4 l.».ls ....... 6
“ “ in *Mm-1I. '-sses...................................... 6 15

SVIilT AND Mul.ASSKS A decline 
has .just taken place in syrup. Both 
brands maintain a uniform price. The 
trade i- g..... I ai d lower price- may stim
ulate the output. The new emp of corn 
is the cause of the break.
Syrup “Crown Brand. 2-lh tins. |*t 2 doz «-as«- . . 2 2'»

5-lb tins, per 1 " 2
lu-lh tins, i*t 4 . . 2 41
20-1 h tins. |i»-r J " .......  2 Vi
4 harr.-l, j»er 11.........................  »t 03
Sugar Syrup, jut 11- O U3

Beehive Brand. 2-lh tin*. |»er 2 dôz. '-ase..................2 20
1 . .... 1 *'<0 

!•• 4 “ . 2 4'.
20 IBari didoes molasses in j-hhls . j»er gal .......

I** »rt*. Ri«-<> molasses in i-M»ls., i»-r gal...........
< itrig. rorea«l molass«-s, j Mils . |<er gal 
New Orleans molasses. \ Mils , jo-r gal

KoKKKiN IMtlKI) Mil ITS L.m 
xwt-k *> > in |»nui«-> ami «•iirram-
remain imrlian^ril. Vaii-m-ia raisin-» an* 
miK'li tinner. owinir i«» a sli. rtaire in iIn* 
much tinner. Uxvinir »<» an a«l\ann* in iIn- 
: ■ \v a : a«lva i nf a sliillinir }n*r
1UU !!i'. i- n j» >rifl. 11 i~ assumed i liai 
iIn* a«lvan«M- will In* ina«l«- on th<* market 
ii«*foiv iin* nvw irmul< arrive.

o :s)
0 40 
0 36

California rai*'i

i raisins, un.-h-aned. p* r 11.
“ «deanetl. js-r 1!» .

. R-.wl»-> -, f «.s 1» r ea*e. 28 s 1 50
1 7«i

is. >-hoje«- s»-e<l«-d in ; 11. |»a«-kag»-s
1 80

package
fan» y s»-ed» <l. in jj 11. pa«-kag«-s

. . 0 05

I*»t |.a« kage
'■hoie.- s'-.-'l»-»! in 1-11» packages

0 06

1ST t»aekttge..................................
faney seede.1 in 1-1!, paekag. s

0 07*

js r pa- kag* 0 08
t mus»-atels. jeer 1!>................................. 0 052

•) 06}

Prunes, (to 100 |»er II»................................................... 0 04.'
80 '.«» •• .................................................. o or.

•• 7»rso *•   o or»;
“ »'«o-7o ••   o or.

fit Mit) “   0 08*.
40-50 “   0 08"

“ 30-40 •*   o ok;
Silver prunes.......................................................... 0 01)
Currants, uncleaned. loose paek. |»er lh..................... 0 0)»

“ dry. rleaned. Filial ras. jmt lh..................... 0 iW?
“ Wet, cleaned. |mt lh.................................... 0 07;

Filial ras. in 1-lh pkg. tlry, eleauied, jkt lh. U 08
Pears, per lh...............................   0 08»
Peaehes. standard. |mt lh................................ 0 074

eh"iee......................................................... 0 OH"
Aprie.fts, standard. js-r lh......................................... 0 14

t'hoire, |H-r lh..............................................  U 14*.
Plums. 1 .lack pitted. i»-r 11.........................................  o 111
Neeturines, |MT lh..........................................  0 O’.*]
Dates, new, js-r lh....................................... 0 07

MAI’I.K I’HODl tTS Dual retailers 
ure pushing ..IT old sugar stuck- ill pres
ent at a low figure. The syrup market 
is injured by the llliipleille. wliieb sells 
at a lower price. As a emiseipienee lit
tle of I lie genuine is moving.
Sugar, tier lh.............................................................  0 13
Syrup, gallons. 4 doz. to ruse, |*t doz........................  V 6»»

4 “ 1 doz. to rase. “   5 35
“ i “ 2 doz to rase. “ 2 85
I ION KY Wholesalers have their 

stocks in and it is mostly Ontario pro
duction. The Manitoba product, al- 
1 hough acknowledged to lie .-light ly su
perior in quality. has the same market 
as tlie Ontario. The following prices 
prevail :
Honey. 2 lh. tins. i*-r tin o 33

12 u/.. jars. j»er dn/.»-n. 2 1'»
“ fin l)i t ms, jM-r lh. u 124

t'oh’NMKAI. These ligures have re
mained unchanged for some lime. The 
trade is quite g..... 1 generally.
Commeal. per saek .2 15

|wr 4 sa«-k.................................. 1 n-
|H-r hale (In. lusi........................ . . 2 45

NITS Shelled nu'.s have rarely lieen 
s • high before on the western market. 
Walnuts are up le. and almonds arc -till 
linn. Sales are heavy.
Shell, d Walnuts, in ho vs. jier lh. o 24

small lots, per lh........................... <) 25
Almonds, in boxes, perlh. 0 32

small lots, per lh.........................  0 34
Peanuts. Virginia, per lh.. 0 lu 0 13

HOl.I.Kl I OATS Prices are again 
lower, owing to new and heavy crop-. It 
is expected that quotations will lie com
paratively moderate for some time in 
this line.
Rolled <>ats. *0 lh sacks, |*er 80 lhs........................... 2 20

40 80 .................. 2 25
" 20 “ “ 80 ........................... 2 :«

8 “ “80 ...........................  2 '55
It|{( to MS Wholesaler- are asking SI I 

to Sd.'J-t for I heir cheaper brooms. The 
market in all line- is weaker, and gradu
ally the old price- will he restored.

KICK AND TAPIOCA
.lapait ri-e, p»r 100 lies .......  3 '.«»
Pearl tapioeu. |»er lh .. o «H 0'M,

<jl AKKK OATS
Family rize .............  .5 on
Quaker oats. 36 packages. 3 5»)
)>«iaker t«»asted eomrtakes. 24 pkgs ...... 2 00
P.-ttijohn breakfast f<K»d. 18 pkg*.........................2 25
Puffed rie»- in l.hls . js-r lh ........... ............ n 22

KVAPOKATKD APPUIS The price 
o| evaporated apple- i- expected to break 
shortly. The new crop will compel the 
market to weaken. The price to-day i- 
8' .,v per pound. Wholesalers are en
deavoring to dl-per-e their storks a! 
this price.

BAKI.KV
Pot harley. js-r saek................................................... 2 80
P»*arl Irtirh y. |s-r saek. .......... ..265

“ is r i sack................................... 1 DU
BKAN'S—

3-1 h. picker, |st hush.-l............................................... 2 55
Hand pieke<l. per hushfl.................................... 2 65

68
i

' ANNK0 Kill ITS—In a general wav 
the following arc the prices that an 
prevailing in these lines. As repi.rled 
before, each wholesaler lias bis own 
price and no standards can lie quoted:
Apple*. 3s......................................................................... j
Bluelierries. 2s. ..... j ,
Pea<-hes, 2s........................................................... j « ,
Plums. I.iiuihanl. 2s { ,Vi
Rttspls-rries. red. 2s. ..... . i

hlaek. Js i s.i
Rhtihurh. 2s . ] sl|
Straw!.«Tries. 2s. 1 |o

KKKSII Kill ITS AND V lit IK
PAULKS The lrade in fruits lias re 
vived greatly within the past lew day-. 
The closing rush of the preserving sij- 
son i- < .1 at ilie present time. Stock- . 1 
vegetables arc heavy.
New jM.tat'ow. p. r hush» I up
Nut tv»-eaulitloWiT. |ht <l<>z«'ii u ;
Native eahhagt*. |mt lh. >» i ]
Nat tv. -green !»aos. |»»t II» ,,
Nat ive <*clery, |mt »l.»z n p
Nat tv»- !.«»-i s. |kt liuslnd u ,
Native l.-ttue»-. |»er d»»z. . n -ji,
Native onions. |»erd<»/ u
Nat tv.- radish. i»t doz u Ô,
Nat tv. .•u. ihiiIm rs, |H-r >1../ u ;-
< Oitario toiimt.M s. |mt hask.-t it ; : »
'ir*i d • «mi. i*t -I'-/, n . . -, :
< )ranges 3 7". 4 -
Lemons............  ", .‘a» ».
Pears. p« r basket u
Plums. Ontario. p.»r l-ask.-t
Pea-dn-s. |ht bask, t -
Melons I -e,
Apph-s, Ontario. |»»t l.hl t

AiiuTi' an. |mt 1.1*1. mi • -

MKATS
Clark s 1 JI. . porkaud Leans, plain, jH-reas»-. 7

” - ................................ 2
1 “ lotnatosiiiiec. |» rn;ise

Soups. I» r doz .
Corned l»«'i'f 2 s p< r doz
Roast U ef. I s. 1ST do/ 1 ' '

Potte.l meats. J s. p»-r do/ ...
Veal loaf. 4 JI, , per «!<»/

in..
Ham loaf. > 11. .

1 IL . “
ChK ken loaf. * lh “

i n. “
Sliee«l smoked l»»-ef. 1 -lh tins, per d'.z

1 n. mis.
1 lb glass. “

Knglish brawn. 1 s. i» r dozen.......................

Cam!.ridge sausage, 1 s. |»er dozen

< i«-neva sausage, 1 s. jmt dozen.......................

I toneless pigs feet. Is. per do/a-n.

I.titu h tongue, 1 s, |»«t dozen .

Itl TTKK Tiii- i-nmiiuidiiy i- .i f.i 
ly g.i ,d dciiuind. pariicuhirly tin N 
dairy, which i- jnhb'rng ju-i m-w 
al. ut 21c. Nn. 2 i- mining l'nuii 11•• 
17c per 11». The creamery, which
way- ha- a gnml market, i- 2b- tn-da

K< KIS- The fresh laid candled • _ 
arc 24 • per do/.cii tu-day. The den a 
f«.r egg- i- guild, notwithstanding 
uncertain quality. The first uni 
fur southern eggs left the ci tv la-t w ■ •

03® 2Z
'PERFUMED - POWDERED

BEST PROFIT MAKER FOR YOU 
BEST VALUE FOR YOUR 

CUSTOMERS .
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Buff aloBrand Rolled Oats
We are open to quote to Eastern dealers 
for shipment last half September, all 
October and November.

YOUR ENQUIRIES WILL HAVE OUR PROMPT ATTENTION

; NICHOLSON ®> BAIN
Winnipeg

Agents for The Dow Cereal ®> Milling Co., Pilot Mound, Man.
Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
R. S. Wiseman & Co.

123 YSSnZV'X.t WINNIPEG, MAN.

128 William Street 'fe NEW YORK CITY

*1

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker

141 Bannatyne Ave., East
i

-

Warehousemen, Forwarding Agents and 
Wholesale Brokers

We make a specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in- 
terested, we will gladly furnish you with a list of satisfied 
customers.

Referont»»—Bank oT Ottawa, Winnipeg

ft Talking to the Point
CLASSIFIED WANT ADS get right 

down to the point at issue. If you want 
something, say so in a few well-chosen 
words. Readers like that sort of straight- 
from-the-shoulder-talk, and that is the rea
son why condensed ads are so productive 
of the best kind of results.

CLASSIFIED WANT ADS are always 
noticed. They are read by wide-awalee, 
intelligent grocers, who are on the look-out 
for favorable opportunities to fill their 
requirements.

TRY A CONDENSED AD IN 
THE CANADIAN GROCE*.

<*)
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WE PREDICT AN ADVANCE
IN PRICE OF

EASIFIRST
SHORTENING

AJNTV

r'EASIFlRST

EXCELS

Prêtent price 101 2C. tierce bisis. Figure what yo 1 will 
save cMnpared with Pure Laid at present prices.

Get your order in this week.
Many users of EASIFIRST have discontinued handling 
Pure Lard entirely and have better satisfaction.

IT S WORTH YOVR WHILE TO TRY IT.

I T\TMC W • * 1 1 Pork and Beef PackersCiUINlNsS Limited west TORONTO

LARD
The prediction which we made 

regarding prices for Lard during Sep
tember has been more than proved 
correct. The quotations this week 
are the highest we have ever known. 
Such, however, is the scarcity of Pure 
Lard that we should not be surprised 
to see prices even higher before the 
end of the month.

We want to remind you we have 
excellent Lard Compounds and Cook
ing Oils. These are quoted at very 
reasonable prices and are being largely 
sold at the present time.

F. W. Fearman Co.
LIMITED

HAMILTON, ONT.

Breakfast Bacon 
Skinned Backs 

Hams and Rolls 
Pure Lard ,

Finest Quality. Made from Selected Hogs 
Made under Government inspection.

The WM. RYAN CO.
LIMITED

PACKING HOUSE:

FERGUS, - ONT.

HEAD OFFICE:

70 and 72 Front St. East TORONTO

70



THE CANADIAN GROCER

reduce and Provision Situation of the World
Few Hopes for Packers in Getting a Sufficient Supply of Hogs 
—Not Enough Stock Fed on the Farm—Surplus of Butter on 
Hand—Cheese Prices High.

lopes for more liberal supplies of hogs 
lower prices must be abandoned for 
present, and likely 1'or some time to 

<■. Hogs are not in the country to 
■ply ilie requirements of tlie packing 
-es to meet the constantly and rapid- 
growing demand for cured meats, and 
tiers. in spite ol' the high price, are 
disposed to go largely into hog-rais- 

The high price of feed tempts them 
-ell the grain, and save them the 
ihle of fetding swine, 

ini-, however, must be drifting away 
in the best methods of farming. The

■ ■in of selling everything off the farm 
■ followed by the farmers years ago. 
i! they found that their land was so 
.Misted that it was impossible to raise

ling crops. A better system was in- 
: need, and more cattle, sheep and 

were kept, and the grain fed on 
farm and returned to the soil. This 

proved the land to such an extent that 
mers are now raising more than dou- 

what they did then. The present
■ ration is now reaping the benefit of 
lessons learned by their fathers and 
forgetting that they are in danger

drifting back into the same unfor- 
ate condition again.

Hoirs are now selling at country points 
"itgliout Ontario at .fS.25 per 1 lbs.
h. live weight. This, at even the high 
■•os of feed, which, however, is grown
the farmers themselves, must leave 
.iltening profit to them, to say nuth- 

■z of thi‘ value which goes back to the
d.

The butter market is now, and has 
■ for some Tune, waiting for sotne- 

ng to turn up. That the large sur- 
of our butter, which is not requir- 

for our local needs, is still on the 
•Is of dealers and makers, must be 

.milted, and unless some foreign de- 
i ■! springs up to take this from our 
mIs. we may have a repetition of last 
tr’s experience. The English market

■ now is ready to lake some, but our 
■•es are just a few cents above their 
i "f the value of it. In a very sli >r!

i. ' they will look for fresh supplies 
in Australia and New Zealand, and 
the prospects materialize they will

vc there a large increase in their pm- 
icl ion.
Cheese is very much in the same po-i- 

Prices during the whole season
■ ve been at a point where it required an 

ra strain to reach them. As our
• •'•se. however, as a rule, will be re- 
red in England at some time during 

year, it stands in that respect on 
ter ground than our butter.

MONTREAL.
PROVISIONS.—The market is quiet. 

■ unties are short, which has caused a 
2ht rise in some of the lines. It is 
ported prices will be easier shortly.

Pure I.,ard
Boxes, 50 lbs., per lb................................................
Cases, tins, each 10 11»., per lit..............................

...................... 5 “ " .............................

...................... 3 “ “ .............................
Pails, wood, 20 lbs. net, |ht 11»...................................
Pails, tin, 20lbs. gross, per lb.................................
Tuba, 50 lbs. net, per lb..........................................
Tierces,375lbs., iht lb.............................................

Compound Lard
Boxes, 50 ll»s. net, iht lb.........................................
Cases, 10-lb. tins, 60 lbs. to case, iht lb................

'• 5 ...................................... ..............
" 3 ...................................... ..............

Pails, wood, 201bs.net. peril».................................
Pails, tin, 20 lbs. gross, iht lb................................
Tubs, 50 lbs. net. iht lb......................................
Tierces, 375 lbs., per lb............................................

Pork -
Heavy Canada short cut mess, bbl. 35-45 pieces ....
Canaria short cut back pork. bbl. 45-55 pieces..........
Heavy clear pork, bbls. 20-35 pieces............................
Heavy clear fat backs, bbl. 40-50 pieces.....................
Heavy Hank pork, bbl....................................................
Plate beef, 100 lb bbls....................................................

“ 200 •; .....................................................

Dry Salt Meats
Creen bacon, flanks, lb..................................................
Long clear bacon, heavy, V»......... .................................
lying clear bacon, light. 11 ............... .......................

Extra large sizes, 25 lbs. upwards, 11»..........................
Iytrge sizes, 18 to 25 lbs., per lb....................................
Medium sizes, 13 to 18 lbs., per lb...............................
Extra small sizes, 10 to 13 lbs., per lb.........................
Bone out, rolled, large, 16 to 25 lbs., per lb................

" " “ small. 9 to 12 lbs., per lb..............
Breakfast bacon, English, boneless, per lb................

Windsor bacon, skinned, l»acks, per lb.......................
Spiced roll bacon, boneless, short, per lb...................
Picnic-hams, per lb..........................................................
Hogs, live, per cwt..........................................................

•7 dressed, iht cat...................................................

0 13t
0 14 
0 14.»

0 131 
0 141 
0 15$ 
0 15$ 
0 16 0 161 
0 17 
0 161 
0 18 
0 15
0 09 
9 25 

13 00

BUTTER.—Creamery butter is higher 
in the country, owing to the decrease in 
make, and competition among some 
buyers to secure stocks while the mar
ket is at present level. Apparently 
stocks are accumulating here and it is 
difficult to say how the market will 
shape later on. Dairy butter is in slow 
demand. The Vital receipts for the week 
were 13,522 packages as against 12,791 
packages for the corresponding week last 
year. The total receipts lor this season 
are 308,211 packages as against 281,581 
packages same period 1008.
f 'rcamcry, solid*, lb.......................................................... 0 24
Creamery print».. ................................. 0 24-1
Dairy, tub*, lb.......................................................... 0 18 0 20

CHEESE.—Several large shipments 
have slightlv lowered the price of large 
westrrns. Otherwise the market is un
changed. Receipts this week 87,813 hoi
rs as aeainst 73,Ml tioxes same week 
Inst vear. For the season tliev have 
been 1,367.979 boxes as against 1,320,455 
boxes same season 1008.
<>uo1h*c, large ........................................... 0 111
Western, large..................... .................................. 0 12

“ twin* ....... 0 122 0 13
small, 20 lbs 0 12$ 0 13

< Md cheese, large.................................... ..........U 15 U 16

EGGS.—Eggs are in good demand this 
week at present prices. Deliveries con
tinue free with not much change in qual
ity.

Receipts for the week are 5,727 cases 
as against 5,124 eases same week last 
vear. Total receipts for the season are 
155,821 cases as against 156,087 cases 
same period last year.
Select*, dozen...
No. 1. dozen.........
No. 2, dozen.........

....................... 0 27
0 23 0 24 

.............0 18 0 19

HONEY—There arc no changes in 
prices this week. From indications 
there will be plenty of buckwheat. It is 
notable that what has been offered is in 
large quantity only.
White clover comb honey (nominal price*).........0 14 n 15
Buckwheat, extracted............................................. 0 08 0 09
Clover, strained, bulk, 30 lb. tin*..........................  0 10 0 10$

7i

TORONTO.
PROVISIONS.—Hogs are again higher, 

and as a natural consequence prices of 
several lines of cured meats have ad
vanced from 4 to lc. per lb. Lard espe
cially is scarce and higher. “Will this 
high price affect the consumption ?’’ was 
asked by The Grocer representative. 
“Not a bit, I never saw as good a de
mand in my life,’’ was the reply.

“Well, do you call these good times 9” 
“I do not,’’ said the manufacturer, “I 
think the ordinary working people as 
well as the business men have a hard 
struggle to make things meet. The far
mer is king now.’’
Long clear bacon, per lb.......................................... 0 14$ 0 15
Smoked breakfast bacon, iht lb...........................  0 16 0 16$
Roll bacon, per lb....................................................  0 135 0 14
Light hams, per lb.....................................................0 15$ 0 16
Medium hams, per lb................................................ 0 15 0 15$
I^arge hams, per lb.................................................. 0 13$ 0 14
Shoulder hams, per lb............................................ 0 12 0 12$
Backs, plain, per lb................................................. 0 17$ 0 18

" pea meal....................................................... 0 18$ 0 19
Heavy me** pork, per bbl..................................... 23 00 23 50
Short cut, iht bbl................................................... 26 00 26 50
Intnl, tierces, iht lb................................................. 0 14$ 0 15

“ tulis “   0 15 U 15$
“ i»ails "   0 15$ 0 16
“ compounds, per 11».......................................0 10 U 11$

Live hogs, f.o.b............................................................... 8 50
Dressed hogs...................................................................... 12 UU

BETTER.—Good butter is in fair de
mand, hut lower grades are offered for 
less money. Prices are practically the 
same as last week.

Per lb.
Fresh creamery print............................................ 0 23 0 24
Fresh creamery solids..............................................0 21$ 0 23
Farmers' separator butter....................................  0 90 0 21
Dairy prints, choice............................................... U 17 0 18
Tub butter................................................................. 0 17 0 19
Baking butter.........................................................  0 15 U 16

CHEESE.—The local demand for 
cheese is fair but not what it ought to 
be. At the high prices of many articles 
of food, cheese is below its value, and 
should be more largely used. Prices are 
unchanged.
Cheese, new, large...................................................0 12$ 0 122

“ *" twins................................................ u 12; 0 13

EGGS.—Eggs are firm and some are 
asking 26c. for good stock. The receipts, 
as usual at this time of the year, are 
gradually growing smaller each week.
Fresh eggs................................................. ............  U 24 U 25

POULTRY—A very noticeable increase 
in the receipt ol poultry takes place each 
week, and prices are well maintained. 
Demand is good.
Early spring chicken, alive, per 11»................................. U 13
Spring chicken, dressed..........................................0 II 0 16
Hens, iht lb. dressed........................................................ "14
Turkeys, iht lb., large............................................. U 16 0 IS
Spring ducks, alive.................................................... <• 13 u 14

” " dressed................................................U 15 0 16
< >!d ducks...........................................................................  U US

HONEY.—There is considerable honey 
coming in, but prices are firm and high. 
The honey men at the Exhibition report 
that their sales were much below last 
year. This may be owing to the fact 
that the people of the city are learning 
that all honey is pure and van as well 
ne bought from their grocers.
Honey, 5-lb. pails................................................................ 0 60

10-11» pails.............................................................. 1 15
“ 60-lb. cans, peril»........................................ U 10$ 0 11

[Editorial Note],—“Subscriber” who 
referred in last week’s issue of The Gro
cer to the article of M. Moyer, apparent
ly made a slight error. The reference 
to “bonusing babies” was not made by 
Mr. Moyer, but was contained in another 
article written by a consumer, and which 
followed directly after Mr. Moyer’s 
story on “The Policy of Retailers Going 
Out for Orders.”
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New Ontario Merchants Lead in Store Equipment.
F. C. Preston, & Co., Haileybury, Have Latest Methods for 
Holding and Increasing Trade—Exclusive Cash Trade Necessi
tated by Drifting Population—Up-to-Date Bin Fixtures, Show 

Cases and Shelving—Carry Dry Goods as Well.

Haileybury, Out.. Sept. LI.—Oeuvrai 
merchants in .dd Ontario must not go 
away with the idea that there are no 
up-to-date stores in the north. Might 
here in Haileybury -a thriving New On
tario town—practically discovered but 
yesterday—there i> a retail store second 
to none north of Toronto.

It belongs to F. C. Preston A: Vo., and 
is laid out in modern style and lilted up 
with tin- most modern equipment.

The F. i'. Preston Vo., although only 
in business for the past twenty months, 
have Worked up a splendid trade.

Their store i- a solid pressed brick 
building, handsomely lined with the lat- 
est bin fixtures and sectional show case*

In coming to this section of the coun
try he lias been very successful, amt that 
success lie attributes to the running of 
a cash business.

The fact that Haileybury is located in 
a mining district makes it practically 
necessary to do a cusli business. So 
many come so suddenly and leave simi
larly that credit to them would lie dis
astrous.

A Splendid Interior.
F. V. Preston & Vo. pride themselves 

in having one of the best-appointed gro
cery departments in the north in fact, 
the fittings, as the accompanying illus
tration implies, are not excelled in any 
of the large city stores. The size of the

MINI |

Handsome Interior id" the Grocery Department of F. V. Preston \ Vo.. Hailey
bury. New Ontario.

and -helving. The block is electric light
ed and steam heated.

Do Cash Trade Only.
Since coming to Haileybury. the com

pany 1 avc carried on a strictly cash bti.-i- 
m—. They carry on hand at all times 
an average -tuck of" about i^ltl.OIMI in 
groceries. Tuts may seem a rallier large 
stork for tin- population of this town, 
which i- only between four and live 
thousand people, inn owing to the large 
Moating population ilia! is constantly 
coming and going, thi- being the great 
distributing point, they have to carry a 
large stock.

1. 1 . Preston has had some eighteen 
years experience in the general store 
business, having been associated with the 
Playfair-Presion Company. Midland.

department i- Inx^ii feci, with a 11-fool 
ceiling.

The company has also a large dry 
goods am! men's furnishing department, 
l in- size of the whole store i- hi I \ SI 1 feet.

BUSINESS 
IS GOOD
you will say and we will ! 
save you money in discounts '• 

and freight if you stock our 1 
full line of—

")<XPU RE 7>

RICHARDS
Quick Naptha Soap
Snow Flake Soap 

Chips
Ammonia Powder 
100°o Pure Lye 
Toilet Soaps

Custard Powder
The BIC Two-Power 5c. pkg.

Manufactured only by

EDWARD J. NATION & CO.
BRISTOL. - - ENGLAND

WE STOCK IT

W. H. ESCOTT
Wholesale Broker 

WINNIPEG MANITOBA

Let us quote you on your

APPLE BARREL
requirements for the coming season. 
Also staves, hoops and heading for 
sale.

H. CARGILL (XX SON
CAROILL. ONTARIO

SALT
Car Lots of Fine. Medium or Coarse, 

in Itarrelx, .Sark* or llulk.
TORONTO SALT WORKS, 128 Adelaide St. E„ Toronto

<i. -I. CLIFF, Manager.

SPKAOUE

CANNINC MACHINERY CO.,
OHIOAOO. III.. DAI
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ILLETrS

Just Read tKe Directions !

GROCERS -
get familiar with the many uses of

GILLETT’S LYE
and recommend it to your customers for making soap, cleaning of all kinds, and as a 
disinfectant. It’s a sure trade britiger. 1ŒFVKE SUBSTITUTES and the various “Just 
as good” kinds. They may cost you a few cents less per case, but do they pay you as well 
as the old reliable—the standard—GILLETT’S LYE,?

mm
wiwnipeg._______ TORONTO. ONT.____ Montreal.

GILUTT S CHEMICAL WORKS ESTABLISHED iS52.

Sell Clark's Meats
BENEFIT BY CLARK’S ADVERTISING

All the benefit of Clark’s liberal advertising comes 
through the grocer.

If you are not handling Clark’s Meats you are losing 
the benefit of all this advertising.

You are also disappointing customers who ask for 
Clark's Meat?.

There is not a single reason why you should not 
handle Clark’s Meats, and the most substantial one of 
all why you should-/?- WILL PAY YOU.

Clark'j Pork and Beans 
Clark's Tongue, Ham or Veal 
Clark’s Sliced Smoked Beef

Clark’s Mince Heat 
Clark'* Oï Tongue 
Clark's Chateau Baked Beans

and CLARK'S INGL&SS BRAND MEATS

INGLASS BRAND include» a full assortment of Clark's 
Meats packed in air-tight glass containers.

WRITE FOR SPECIAL PRICE UST.

WM. CLARK, - MONTREAL
Manufacturer of High Crade Food Specialties

Be Careful 
About Your Salmon !

The scarcity this year will result in the 
packing of much salmon which will not be 
up to usual quality.

To ensure your getting reliable salmon, the 
kind your customers want, order

QUAKER BRAND

SALMON
Only the choicest fish from the Fraser and 
Skeena Rivers find their way into the tins 
bearing the QUAKER label.

SECURE PRICES FROM

MATHEWSON’S SONS
Wholesale Grocers

202 McGill St. MONTREAL



CANADA ON THE ALERT.

Trade Between This Country and South 
Africa Recognized by United 

States Authorities.
Kilwin S. Cunningham, Durban. South 

Africa. » riling from a I'nitt-d Stales 
standpoint in reference to tlie* efforts of 
liio Canadian government to promote 
trade lie;ween Canada and South Africa 
sax s :

•’The Canadian government is on the 
alert to obtain as much of the South 
African trade as possible for its manu
facturers. It is fully alive to the fact 
that this trade will be a very important 
one in time, and the appointment of a 
trade commissioner, with headquarters 
in Durban, for Natal. Transvaal. Orange 
Colony. Portuguese, and British Hast 
Africa, gives notice to the rest of the 
world that it is the intention to place 
the Canadian exporter in possession of 
a- great an amount of information as 
i- p --ible to obtain as to the trade 
e. '.ditiotis existing in this district, so 
that he may avail himself of the lower 
freight rate on certain articles made pns-

THE CANADIAN GROCER

sible by the Canadian-Capc Direct 
Steamship Line.
“Many articles are carried by this 

line from St. John to Durban at a cheap
er rate than they are carried from New 
York. Besides this. Canada being a 
reciprocating British colony, obtains a 
preference in the matter of duty upon 
her merchandise shipments. There is 
no doubt that American business will 
increase, or at least hold its present pro
portions in South Africa, hut with an 
American line of steamers a trade be
tween American ports and South Africa 
would materially increase.

“The value of imports into Brilsii 
South Afr-ea fr hi Canada in UNIT was 
>1 .H27..Y2S. and in 1th 18. $2.050.445. The 
imports into Natal for the same two 
years were $72J..’t”>ti and >.Y>7.72ti. re
spectively.”

The Largest and Oldest Barley 
Manufacturers in Canada

LET I S Ol OTE YOU PRICES 0.N-

Pot«nd Pearl Barley 
Split Peas and Feed

John Mac Kay, Limited
BOWMANVILLE, - ONTARIO

The GRIT, T0UN6 A SPARLING CO., Limited
SALT

MA NU F A CTURERS
Q nutted the highest awards In competi

tion with other makes.
WINGHAM established isti

* SUOHARD'8 OOOOA
$ ‘rtiis is the season to push SUCH ARD’S CO- 
i COA. From now on cocoa will be in demine 
à daily. It pays to sell the best. We guaramed 
a SUCHARD’S cocos sesinst all other makes 
\ Delicious in flavor ; prices lust right.
! FRANK L. BENEDICT A CO., Montreal 

Agents.

WEDNESDAY HALF HOLIDAY.
Some Toronto Grocers Want it the

Whole Year Round—Their Reasons
for it.
Toronto. September 1.1. Some of the 

grocers who had their stores closed on 
Wednesday r.flernoon during June. 
July and August, and suffered no In— 
are now considering whether it would 
not work to have them elosed not only 
during these months but during the 
whole year.

They rlaim that tile ordinary laboring 
people who work no harder limn they 
do. get n half holiday each Saturday, 
but ns they could not a-k for the Satur
day they should have the half holiday 
each Wednesday. They also claim that 
during the winter, there Would be no 
fruit fo spoil and that nothing xvouhl 
interfere with business as it does in the 
-iminier.

They aNo -ay that it takes several 
mouth- to get customers used to the 
-tore being elosed. and if they were 
ele-< d all the year on Wednesday after- 
eoeii- they would find no difiieully. 
While these are discussing the advisa
bility of weekly ha’f holidays, there an
other- who are opposed to it entirely 
Tliev never close on any XX ednesday. 
The trouble therefore Would he to get 
tin in united.

However, those who dose through th- 
summer slate that as soon as their cus
tom! rs get used to it. they lose no busi- 
lie-s. If this is the ease it would show 
that the general public would sympa- 
tliiz • with the merchants and govern 
themselves accordingly in making their 
purchases.

GRATEFUL AND 
COMFORTING

IN Xt-LB. LABILLIB TIM. 14-LB. BOXIB 

•peolal Agents for the entire Dominion, 0.1. COLSON A DON, Montreal 
In Nova Bootle, K. D. ADAMS, Halifax. In Manitoba, BUONANAN A CONDON, Winnipeg

NUTRITIOUS AND 
ECONOMICAL COCOA
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FIX RETAILERS’ SUGAR PRICES

B. C. Sugar Refining Company Issue 
Ultimatum to the Trade.

Vancouver, September 14.—The Ian-; 
move in the sugar situation here is th. 
ultimatum by tin- B. C. Sugar lûtinin 
Company that the dealer who sells ii - 
product slm'l sell it at a certain prie, 
come of the bringing here of sugar manu 
lured by no other firm. This is the mu 
come of its bringing here of sugar maim 
t act lire,| by I lie Glebe Company. .. 
Greenock. Scotland. This has ai wax 
been sold al 2ôc cheaper than the Briti- 
c-himbia product. Last week menti., 
"a- made of a step by the B.C. Su-ga 
Ii'elining Company to meet this opp,- 
tion.

In issuing tin- following circular to 
trade, iIn- B.C. Sugar Refining Compa- 
increase llie price of sugar half a -• 
per pound : “The sugar covered h\ t 
invoice is s<d<l to you under tin- cm 
lions that it lie md resold to the ,■ 
sinner at h-ss than the following h. 
prices, viz.. - standard granulated in h 
Hi. hags. .-Si; standard granulated ii 
Ih. hags. .*1.20. ami further that in- — _ 
i- hoiighl or sold by you other than i 
maimfaelitred In the B. C. Sugar I,'- 
ing Company. Ltd., and in ease h.-tl 
these conditions are not adhered t,. 
f irtli -r erdei's lor sugar will lie an-, 
ed from you. ”

The increase in the price of suga- 
from to lÿti per 100 |»mud-. x\ I
is 77m* more than tin- imported arti<.

TRADE NOTES.
XI. J. La vigne, grocer. Hull. <i:;. 

dead.
David Durie. Imtelier and gr er. I 

onto, died recently.
The Canada Pottery Co.. I In - 

Que., has incorporated.
Beatu-liemiu. MeDltlT & Cie., -g. 

Montreal, have dissolved.
James Murphy, general titer-, 

Mitchell's Bay. Out., is dead.
Jos. D. McCleary, genera' an : 

Berwick. Ont., assigned to 11. I. 11
Tin- Nickel Plate Stove poli-i 1 

Windsor, fini., lias obtained a -
A. Grosland. general mendiant. II 

den. A 'ta-., has -old to Jolni-t 
Ifiirnm.

Tin- XX’inoiia Fruit Growers. I. a 
Winona, Ont., is a new Ontario , 
pain fronted I-- grow and deal f-

li. If. Cole and XV. XV. XX’. -i. g. 
merehanls. Almonte, t Ini.. 
losses by fire recently. They xv-r- 
sit red.

XX". XX’. Wallace, lately of Toronto. - 
more recently of Entxvistle. on tin- - 
line of the G.T.P. has opi-m-d a gr-" 
business in Stratlienna, Alla., in 
store building, on the corner of \\ i 
and Fourth street east. Mr. XX’aliar- 
been impressed with the possibilité- 
Stratlienna as a centre of importa 
and has gone into the grocery line " 
the expectation of making the hu-in 
pay and at the same time giving 
eastiliners the benefit of close and | 
ticular buying.

r
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Some Grocers have decided that it is not 
good business to import Fancy Biscuits
They do not question the quality of Fancy European lines — before shipment. But, 
they know that a long sea voyage depreciates the flavor of any food stuffs. Besides, 
it ties up cash in considerable quantities placing long orders months ahead. That’s 
how they argue the point. They stock

CHRISTIE FANCY BISCUITS
because Christie's are immensely superior in Quality, Purity, Nutriment and lasting 
Goodness to any fancy lines baked on this continent. Our Acorns, Wafer Rolls, 
Dominoes, La Fetes, Orange Wafers, Coffee Wafers, Philopenas, etcetera, are equal 
in everv quality that makes for biscuit perfection to the best fancy lines in the old 
lands. Then our fancy goods have the merit of freshness. You can get them when 
vou want them.

X. II. Our laïcs/ fancy lines “Madeira Mixed" and 
“ Cherry Rings " are the delight of biscuit connoisseurs.

Christie, Brown & Co., Limited, Toronto

“LUCERNA”
IMPORTED

Swiss Milk Chocolates
will surely pleese your customers.

To buying agents for certain districts special terms 
are offered.

Write us for samples prices, etc.

LUCERNA ANGLO SWISS MILK 
CHOCOLATE CO.

214 Princess Street, - - Winnipeg

- PROFITABLE BISCUITS—
Sell them. It does not pay to sell biscuits that do 
not yield you a profit any more than it pays yo.u to 
sell any other goods at cost. All our biscuits, very 
high quality, yield you splendid profits.

THE CANADIAN BISCUIT COMPANY, LIMITED
V LA PERADE, QUE.

PROGRESSIVE GROCERS HANDLE THIS MONEY-MAKER
■M

ümüb
ft ' V i • '

’ • « * * Biscuit

3 lbs. for

0I6NARD, LIMITED, Biscuit Manufacturers MONTREAL
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If

If you are not quite satisfied 
with the receipts from your 
candy counters, put in a line of

Maple Buds, Cream Bars 
and Chocolate Confections

—Nut Milk Chocolate, Choco
late Croquettes, Milk Chocolate 
Sticks, and the rest, and note 
the improvement.

Pure, wholesome—Cowan’s 
please almost everybody.

The Cowan Co., Ltd.
Toronto

By Royal Litters Pitut

NELSON’S
POWDERED GELATINE

is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE & CO.. Ltd.
EM8COTE MILLS, WARWICK, ENGLAND

The above can be bad from any of the following agents :
The Smith Brokerage Co.. Ltd., St. John, N.B.
Watt, Scott Sr Goodacre, P.O. Box 1204, Montreal.
J. L. Watt Ir Scott, 27 Wellington St. East, Toronto.
W- E. Ashley, Winnipeg.
Geo. A. Stone, 34 inns of Court Buildings, Vancouver, B.C.

Canadian made Licorice 
Y&S brand
All Druggists.

Kjnufichj^

Natwmjl Ucotfct Ga
Montreal.

SOFT MINTS—5o. boxes.
ACME PELLETS—5-lb. tins.

M. & R. WAFERS-5c. bags.
and a complete line of LOZENGES, ETC.

Hard and Soft Lloorloe Specialties
Appropriate for the confectionery, grocery 

and drug trades.

Price Lists and Illustrated Catalogue on request

AGENTS
ONTARIO. R. S. Mclndoa. 54 Wellington St. EL, Toronto
PROVINCE OF QUEBEC and MARITIME PROVINCES 

W. H. Dunn, 394 St. Paul St., Montreal
MANITOBA, E. W. Ashler, 123 Bnnnatyne Are., Winnipeg 
BRITISH COLUMBIA, ShnllcroM, Macaulay A Co., Vancouver 
PROVINCE OF ALBERTA, Tees & Per.se, Calgary and Edmonton

CANADA :
No better

Ceurtry

NUTT'S :
No better 

Chocolate

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer’» moat ready sellers. Uniform quality 
end absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <3b Co.
Halifax, N.S.
SELLING AGENTS :

J. A. Taylor R. 8. Mclndoe Jo,. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Louck, R. Q. Bedlington
Ottawa Calgary

7(>
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Flour, Cereals and Confectionery Department
Millers Paying More for Wheat but Flour Prices Remain as 
Last Week—Some Figures About the World's Supply — No 
Change in Cereal Products—Good Demand for Confectionery.

The Ilnur ami wheat situation is si I1! 
an unsettled condition. The old stork 
pretty well exhausted and ihe new 

nvk has hardly began to move. Ae- 
■ rdiug to the Hungarian estimate of the 
..rM’s supply, this year's wheal crop 

. reeds Iasi year by 202 million bushels, 
this estimate is anything like correct. 

d ihe world's daily need is 1.4IMMMM) 
idiels, then this surplus would feed the 
.rid ISO days, and the entire crop of 
:- year would feed ihe whole world 
r over li years if we did not grow au
lar bushel. This will probably ex- 
aln why dealers in" spile of all the 
w spa per reporls are acting cauliousiy 
d according to their own jiulgmenl. 
-ports when ligured out very often 
,.w tiieir absurdity. At the Canadian 

National Kxhihil ion an enthusiastic 
■moi:st ralor made the statement that 

\ - I veil .'iO.UllO people ill one day
:h a little lunch. This would mean 
at. if they kept going for s h.iiti-. 

J people had to enter the booth, sit
• nil. eat the lunch and gel out again
• ry minute.
lie-ides the iiiieerlain reports, millers

- taking this time of the year to n- 
i;r their mills, which also has an effect

the market. Farmers are yet too 
i i-y to bring out much wheal, ai d in 

.1er to get .-uppîie-. millers in some 
a.-es are paying >1.112 which is a few 

■s higher than last week. The li.ar- 
e-t in the North west is progressing 
ipidly. the quality of the wheat i- 
xcellent and tin- yield ipiile up l" ex- 

- elation'. Although wheat i' holding
- own at the present time, it is. lmw- 

. r. the genera 1 opinion that lower
."i-es will rule later on.

Conl’eetionery maiiufaetiirers stale
a there is a g.... I demand for high
.iss g.... is from the b.-I grocers in the
-irions cities. They expect that Christ, 

! as orders will be large this year in 
lew of the belter trade feeling in the 
-uutry and the tendency of eonsumeis 

purchase confectionery for Christmas 
... -cuts.

MONTREAL.
■II. I ll li frade lias been fair. I’rices 
ue not changed.

M Itif••» wlli iit l»iltiMltH, Mil A 7*i
- ’ -light mlli-vs, lilt.......... .Vi
1 Via. Mil...... i*i

vhI H'liwhoM.M-l :.•.«»
■ ""in. I'M r. 4'i

M-im'-iba npring wheat patent*, bbl. '.*1
hI r«mg baker*. liM 5 |H

■ ll««"H. M.l........................................................................... .-,'.*1
Marxi st Mil.................................................................. 5 |l|

FKF.lt No cluing! s are reported in 
iis market.

'11 tarin hran, |kt Inn............................................................. 22 «*>
M.-mtoha shorts, lier ton....................................................... 24 00

hran, iH-r ton......................................................... 22 <M>
">1 "tiillie, millfd, lier ton....................................................... 2X OH

straight grained, |ier ton ................................. 32 00
i "-,l flour, 98 11. hag.................................................1 55 1 RT>

liOLLKl) OATS Xu cliiinift s in prier.

Market is steady but demand is only fair.

Fine oatmeal, bag*................................................................ 2 7Ô
.Standard oatmeal, bag*........................................................ 2 7*>
(Granulated " "  2 7*»
(iolddiist eoriimeal, W-lh hags ..................................... 2 10
Bolted eornmeal, 1< 10 bags.......................................... 1 Hô
White eornmeal .................................................. 2 00 2 05
Rolled oats, hags...................................................................... 2 35

" barn"Ls......... .......................................... ............. 5 20

TORONTO.

FLOl li There is not mmdi wheat 
coming mil. Farmers are not as much 
ii. a hurry to sell as was anticipated, 
and in order to get it, millers are pay
ing .fil.ll'2 a bushel, which is 2 cents 
higher than last week. One miller says, 
"we are paying *1.02 Imt it is not worth 
it." They must have it to supply their
trude. Although wheal i-. on 1 his ;tc-

count, a Mule higher, flour is 
at the same price as last week

slii! su i<l

Manitoba Wheat
1st Rat cut..................................................................... . vi «>i
2ml Eatftit . 5 30 to
Strung leaker*..................... ................................ . 5 20

Winter Wheat
St might roller 2o 4o

", 4-1 vi
Rl.-ml-l . r. 40 vi

CKRKAI.S Local markets fur built
wheat and oats are a few cents higher, 
owing to light receipts, but the mann-
faetured g.... Is arc without change since
hist week.
liolli-d wheat. ear load 3 o0

" oats “ .......................................................... 2 Vi
Oatmeal, rar load ..................... 2 75
Rolled whoat in barrels, 100II*. 3 23 3 50

'* oats in bag*, i«er bag '.*i lbs 2 50
Oatmeal, standard and granulated, in bag* H*s 2 75

TRADE NOTES.
Hunt & Co., tea importers. Montreal, 

now have their offices at 22 St. John Si.
The Dominion Sugar Company. Wal- 

lai-i-lmrg. lint., have appointed T. W. Ed
wards their resilient representative in 
Toronto.

C. K. Colson & Son. Montreal, manu
facturers" representatives, have moved 
their others from 10 St. John Street, to 
No. 124 Coristine Building.)

A. K. Forde. now representing Hen. 
K. Bristol & Co.. Hamilton, in rentrai 
western Ontario, will cover the territory 
formerly looked after by W. T. Harris.

!.. Cliapnl. Fils & Cir.. Montreal, have 
pitrchaseil a powerful live-ton delivery 
truck for their local deliveries. It is 
made by Ihe American Motor Car Co., 
of l.oekport. X.Y.. anil, when loaded to 
il- full capacity, will carry lS.tMNt lbs.. 
about Mpuil to what it would take six 
good teams to handle.

(leo. F. Foote, who up to s um year- 
ago represented Hen. K. Bristol & Co.. 
Hamilton, Out., but retired to go into 
business at l’ort Arthur, will, on Octo
ber 1st, rejoin the old firm. Mr Foote 
will have his old territory from Sudbury 
to Fori William and Rainy River coun
try and along l’ort Arthur to the Sault 
branch,

Keep your eyës 
open.

The Grocery Trade is not all 
profit, and your nearest competitor 
is very much wide-awake 1 You will 
also be showing yourself to be a real 
live man, if you handle only the lines 
the public are clamouring for.

In Soda Crackers

| PERFECTION

& V MOONEY BIICUIT 4 CANOT CO 
STRATFORD CANADA

are just a little better than all the 
rest. Extra care, extra facilities and 
extra good materials have made 
Mooney’s the best Cream Cracker 
on the Market. Be sure and stock 
this line.

THE MOONEY 

BISCUIT <S CANDY 

COMPANY

Stratford Ontario

Cox’s Gelatine
n»x s 
«GELATINE

STEADY
SELLER;
therefore 
should 
always b» in 
your ST< ‘RE

ITKITY
; l A R \ N -

TEED RY
THE
MAKES

Canadian Agents 
C. E. Colaou & Sob, Montreal 
P. Masson & Co.
A. P. Tippet bk Co.,

J. & G. Cox,
Ltd

Goriie Mills.
EDINBl *HG



THE CANADIAN GROCER

“BORDO”
ik»;. i

CHOCOLATES
Facts About 
Them That Talk:

Cost to YOU, per lb.—25c 
You Can Get, per lb. -50c

Profit YOU Make 
25c per lb.

Equal to 100 on your 
investment

WHO said it would 
not pay you to stock 
*" B o r d o ” i lîeg. I 
Chocolates'.'

Popular favor en
sures quick sales.

The Makers:

The ‘ Biscuit 
Company,

MONTREAL

The Grocer’s Encyclopedia From Week to Week
How Peanuts Grow and Différé :t Types and Classes Produced 
in America—Various Uses of the Peanut in the Preparation of 
Human Food.

I’KANl I S—There are several varieties 
"I peanuts grown and placed on the mar
ket , with about live or six distinct kinds 
in 1 he United States alone. Peanuts, to 
correct a wrong impression entertained 
I,y some, grow on the roots of the pea
nut plant something like potatoes. They 
shoot out from underground stocks 
which extend from the base of the stem. 
When ripened they have to lie dug from 
the earth like potatoes and of course 
roasted before they are ready for eating 
purposes.

Hy classifying the varieties of peanuts 
according to types, we have the jumho- 
large podded—and the smaller podded 
peas. These are subdivided into hunch 
and running peas. The kinds having a 
hunch habit of growth are the more 
general as they can he planted closer to
gether than the running varieties.

The following facts about different 
classes of peanuts are interesting :

VIRGINIA lU NCH.—Large-podded va
riety, plant rather dwarf, stems upright, 
foliage rather light . pods clustered 
about the base of plant ; usually two, 
sometimes three, seeds in a pod ; pod 
bright and clean . colors of peas light 
brown , pods adhere well to plant in 
digging The customary weight per 
bushel of this variety is 22 pounds.

VIRGINIA RCNNKR— Large-podded
variety, strong grower, stems creeping.

-------03®%
PERFUMED - POWDERED

BEST PROFIT MAKER FOR YOU 
BEST VALUE FOR YOUR 

CUSTOMERS

cie friiciise des pins iumiiirfs

Macaroni, Vermicelli, etc.
Strictly French Manufacture Guaranteed

Manufactured at
92 Beaudry Street MONTREAL

foliage heavy ; pods scattered along p,,, 
cumbent stems ; pods and peas very sin, 
liar to those of the Virginia Hunch 
poils do not adhere well in digging. Th, 
customary weight per bushel of this 
riot y is 22 pounds.

NORTH CAROLINA—Similar to Yu 
gtnia Runner, except that plant is not 
so large or vigorous, and pods and pea 
are both smaller. This variety contain 
a high percentage of oil.

SPANISH. — Small-podded variety 
strong grower, stems upright, folia- 
abundant and heavy; pods clustered 
about base of plant ; usually two seed 
in a pod, entirely filling the pod ; pod 
rough and inclined to he darkened i; 
color ; color of peas light brown po,| 
adhere well to plant in digging. Tin 
variety frequently yields fill bushels 
marketable peas and 2 tons of hay t 
the acre. The peas of this variety an 
rich in oil content. The weight pi 
bushel of Spanish peanuts is 2s pound

TKN N KSSKK RC.D. — Small-pndd, 
variety ; similar to Spanish, except ti
the pods are longer, sometimes contai: 
ing live or six peas crowded loge!he: 
peas dull red in color. This variety i 
well adapted to stock feeding, hut dm 
not scdl upon the market, owing to t! 
color and quality of the peas.

I)I\IC GIANT.—The variety known ., 
Dixie Giant is so called, owing to tl 
great si/p of its pods. It is distinctly
........ .1 y. does not yield well and requit •
a long season for the pods to mat n: ■ 
Recommended only for southern part . 
Gulf coast States. The peas of this y. 
riot y are very large and are chsit.il, 
for tile manufacture of fancy hlatu 1> 
nuts.

The peanut is eaten from the shell, ., 
salted she lied peas, as blanched pea- 
the so-called peanut candies and Ini": 
in combination with popcorn and puts 
rice, in the form of peanut halter at 
as an ingredient of peanut and vcgclah 
meats, peanut meal and salad oils.

T. W. Kilwards. traveler for Go— I 
Bristol & Co., Hamilton. I- leaving 
take up business in Toronto. Ilis groin 
will he taken up Jas. Mi-Mantis. "I > 
Thomas. Mr. McManus will rover 
lerrilory west of Si. Thomas to W 
sur. vvilli headquarters in the former.

WILSON’S
FLY PADS
Annual sale many times larger than all 

other Fly Poisons combined.
RETAILERS’ PROFITS VERY LARGE.

7»
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Some day
when you get tired
and want to cut out the kick8
( >iic 11hitr fact -trikes Me.
Alxiiit the “Kicking Power" of eti~ 
t outers.
Never exerted to its utmost
Since for every customer that comes
to Kick in Your Store,
Ten do their Complaining <hit side.
In the Public and Private Place- 
Where "twill do the most good ( ?)

Ml trade. I’rother t irover, hinge- on 
lien nine Satisfaction.
And people arc willing to pay some
thing Additional for Security—
To he sure absolutely that a Hour i- 
Riglit in Quality.
Wouldn’t VO!’ giic a lot to sell 
again every woman who visits your 
store even the Casual Customer?
I-n't it worth the Trivial Difference 
between Stingv Outil it x Hour and 
I'lYK ROSES'?
1-n't Permanency of I’rolit worth 
that to \<>u ?

* * *

The Real Musiness Rudder not only 
gets his customer— 
lie gets her Again.
Why not be a Real liusincss lluilder? 
Some day. I’rother Grocer, when 
YoC grow tired and want to Cut 
out the Kick- due to Poor Stuff. 
I’oor Stuff and Cheap because enough 
Care and Money are not expended at 
the mills.
When that day comes, please remem
ber we ask only one privilege —
ID “show you" the Time. Care.

W orry, Experimenting 1 1 Y E R< )SES 
-ave- in Hour Sales.

I levait sc it makes good with every
das- of baking .and cooking
And good-anil-good.
ilecaiise it delivers the sales, rv<|uirv-
no Allowances, no Deduction-, nor
Excuses for t hea]me-s in Ouality dm
to ( heapness in Price.
No ( "ontrover-y with Customers which 
!<isetll < loinlwill—
I l \ I ? Rl >SES cut- out the Kick-.
I low many Hours can Land New 
I ’.usines- without Losing Old' 
llusine-s that shivs with v..u with 
C'ml inning Profit?

The dealer who sell- El YE R( )SES 
lie know- I speak truly, 
lie i- astonished at the Good Thing- 
all customers tell him about Cl YE 
Rl iSC.S excellences!^.
I llherwi.-e you mignt think tin /•<.< 
enthusiastic.
lint what about the dealer- who-have 
sold it Twenty Years, and will not 
change.'

Yes. I know your business has 
made headway.
Hut I want to get your I lean and 
Soul so full of the Possibilities of 
I I \ E Ri iSES and Good Stull 
I hat your Selling Enthusiasm xvi'l 
com I'd you to outdo vour be-t and 
most epoch-making record of the past. 
To lower your own Record, l’rother 
( In icer.
Don't von want to do it—right now.’

LAKE OF THE WOODS MILLING COMPANY, LTD.
MONT RE A L---------------- WINNIPEG

Makers of Five Roses Flour

h i
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TO EMPLOY PROGRESSIVE 
METHODS.

A change in tin* proprietorship of tin- 
Maple I.vaI" Grocery. Goderich. Out., lias 
iiikvn place. .1. XV. Vnnatier. well 
knowii to the people of Goderich. taking 
over Mr. Snyder's interest in the lmsi- 
ness, which will now he eomlueted under 
the style of Morrish & Vanatter. Mr. 
Snyder has been in indifferent health 
for some time and has been seeking re
lief from the cares of business, and Mr. 
X'anatter. who recently took a trip out 
west, having decided to remain in Gode
rich tlie transfer was effected. The firm 
will emp’ox progressive methods in their 
business, and with one of the best-locat
ed and most commodious stands in Gode
rich. a staff of experienced clerks and 
a large an 1 excellent stock of good gro-

THE CANADIAN GROCER

visible everywhere, and as a special 
means of showing honor to the visitors. 
Wednesday, the lôth. has been set aside 
as a publie holiday.

and

F. O. PRF.F.D.

•dilative of the F. F. Halley Co.. 
. Hamilton, Who is Now on the 
tirent. Where he has Charge of 

Company's Agencies in France 
Spain, a- Weil as in Australia.

/-

WAITING ON THE HEN.
A pioneer of country week work was 

praising the country vacation.
•'A country vacation is heller than a 

seashore one." she said. * * You see 
things so much (piainter. And the fur
ther into the country you go the quainter 
become the things you see.”

• " I once spent August in a village call
ed the Head of Sassafras. The post 
oilier there was the general store. The 
morning after my arrival t went to the 
general store for my mail.

“A little girl preceded tile with all 
egg in her hand.”

‘Gimme an egg’s worth of" tea. 
please." I heard her say to the po-t- 
masld-stor.- keeper: •1 and ma says ye 
might weigh out an egg's worth of sugar, 
too. for the black lien's a-cluckiii'. and 
I'll be up again in a minute."

ENGLISH COFFEE.
The American opinion of • if, r. as

under-:.... 1 in the English home, i- not
high, and lo w the c- ffer of the English 
lodgings is esteemed may In- understood 
from the following traveler's tale. It 
was hi- first m -ruing it. London •‘apart
ments." and hi- landlady came up with 
the breakfast, and a- lie began the meal 
- p m il a -light : m i -a; ion.

"I; looks like rail ." she said.
"It docs. replied the American. “hut 

it sine'ls rallier like coffee." I, .lidon 
( 'hr- nii*le.

ei-ries. will doubtles- command a good 
-hare of the patronage of the town anil 
vieinit v.

NEW COLD STORAGE PLANT.
I lie 1!. Wilson, Company. Ltd.. Vic

toria. 11. ('.. have recently occupied their 
new cold storage plant. completed and 
equipped with an up-to-date plant in
volving an expenditure of .*l(Ht.(NHI. 
Light years ago the linn began husine— 
and -itice then it has grown so rapidly 
that several extensions have since been 
made.

ONTARIO AS A FRUIT 
GROWER

A placard on the fruit exhibit 
of Ontario at the Canadiai 
National Exhibition. Toronto, read
as follows:

"Ontario produces 7-"> per cent 
of all fruits grown in Canada.

(ill per cent of plums.
70 per cent, of apples.
HO per cent, of small fruits. 
00 per edit, of per,dies and 

grapes.”

Toll Your Customer* 
That :

SHAMROCK
BIG PLUG

SMOKING TOBACCO
When out never dries up or 

becomes hard. The leaves 
are so firmly packed that the 
plug remains fresh and mois t

CLAY PIPES
The best in the world are made bv

McDougall»
Insist upon this make

d. McDouall s co.,

Tel. Up 2076 TeL Ee.t 5984

YOUNG’S PATENT PIPE
in Seven Shapes

W. J. GRANT
Sole Agent for Canada 

506 Lindsay Building, MONTREAL.

"BACK TO MONTREAL" WEEK.
Although ii i- to., early a- yet to give 

any detail- a- to the effect of - , many 
\i-iior- o; the grocery trade of the city, 
it i- pla n fi• in liisi indication- that it 
will be argely increased. Several lln-n 
-a d x t-it-.i's over and above I lie Usual 

number meat - many more meal- served 
and’that of course Ini- it- direct i ff- -I 
--ii tin- hotel and restaurant trade and 
through |lu-iii oil the grocers. Both whole
salers and retailer- already report larger 
order- in pr< pa ration for the week, and 
prospect- are that every one will feel it 
i \ i n more strongly later.

I In- rations in the way of flag-, signs,
electric ami otherwise, and banners arc

Black Watch
The Big Black Plug 
Chewing Tobacco

Already a Big Seller

Sold by all the Wholesale Trade
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Larger than our most sanguine expectations, which proves 
conclusively the popularity of

MELAGAMA
Ceylon tea, was our demonstration at Canadian National Exhibition. The daily 
average of free cups served the public reached the enormous number 30,143. The 
effect —sales already show decided increase. Order at once. We guarantee the sale.

MINTO BROS. : : : : TORONTO

: fjÿïo 
' ï!v}%

: * 4. bojv

r v

-The 7-20-4 Cigar-
Make that the feature of your tobacco department. If you have no 
department, start one to-day, for there is money in such a proposition. And 
it's such cigars as 7-20-4 (notice how easy it is to remember it) that win 
and hold customers for you.

ASK THOSE WHO ARE NOW SELLING 7-20-4 CIGARS.

The Sherbrooke Cigar Company, Sherbrooke, Que.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT T

“Tuckett’s Special ”
the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured
from Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
MULTOS. CâMDâ
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ONIONS
Yellow Danvers and Reds

If you want a car of Canadian 
Onions write us for F. O. B. 
prices we have large supplies 
to offer.

CANADIAN APPLES
Before placing youj orders 
you will do well to write us 
for prices.

m
25-27 CHURCH ST. TORONTO

The next two weeks will see 
large shipments of (he finest 
Canadian Peaches, Pears and 
Plums arriving on this market.

T 14 F

LEMON
CREED
ÆT[ There is more real actual—value in a 
^Jl box of “ST. NICHOLAS*' Lemons at any 

Jj time of the year - in any year han 
any other brand of lemons on the mar

ket to-day. yesterday, or any old day—and 
that has been so for 28 years. There may be 
times when things occur over which we, “The 
Common People." ha\e no control: the carr
iers may not use the fruit right and we may 
be unable to get revenge—Providence may 
interfere (not just because we are in the 
lemon biz. but just because—)—which things 
may make us lose money, but give “ST. NIC
HOLAS" a fair show —in fact, you may even 
handicap it some—and you will make more 
“REAL" money (the kind you can take a trip to 
California on) in a year than any other park 
of lemons in existence to-day, or likely to be.

J. J. McCABE
AGENT

32 Church Street, TORONTO

THE CANADIAN GROCER

Canadian Fruit, Vegetable . and Fish Markets

Preserving is Brisk and Fruit Moves Rapidly—Grapes Com
ing on the Market—Tomatoes Escaped the Frost — Oysters in 
Season and are Now Coming on in Good Shape.

MONTREAL.

(iRFFX FIM'ITS—Karly fall apples 
have made tlieir appearance on (lie mar 
kit. The lines shown are “Duchess” 
No. 1 and No. Li. and “Alexander” No.
I and No. Li. California fruit- arc scarce 
and higher. I he priées of homegrown 
basket goods being the same as Iasi 
week. Pineapples are somewhat lower. 
I'm' market continues good.

Apple's. i i til », basket If .V»
Illl-'ll- SS. Xm I -Jf,

N - -j ;
All MUH1. Is, No. 1 3 Ml

X" 2 .: mi
Banana* «-rale-il. lum.-h 1 73 -j 25
81u»t«ri i*s, i'll »|i Imi\ ] .Mi
Crunh.ii i»--. |*-r .-rat»' . . . . . . . . . . . . . . . . . . . . . . . uu
< '«"•«•aniit-i, n;ig . 1 mi
«.nil* s. California. Malagas. .-rat. l 7 ,

I Mau at»-. < rute 1 7.',
I.* tiioit'. Wnlilli*. Ih.\ ....... ( mi

Mauris, b<»\ I .Ml
Lim«-s. jwr box I ini
M' lmis. X|«tiitreal. bask» 1 of 12 in 111 3 mi In mi

( anudian. «*. to in • ral« . 1 Ml
< irang'-s. Iaf«- Vul«'in in.< 3 .Mi 3 75
P»-a- h--*, California. Box 1 Mi 1 7.',

Canadian, ha*k«* u .Mi u 7"*
Plums, California. |*r «-rati-. . ... . 1 75 2 .Ml

< anaelian. I.a*k<t ........ t| 40 11 7«|
P»;trs. California. I Bartle tt) |n r Imx 3 .Ml 4 23

< anadian. ha*k.t u 01 1 mi
IVl«aJ>|»J« •*. Florida. 1«»X 4 mi .*» mi
Wat «Tin» l«»ns. ea«-h.. . . . . . . . . . . . . . . . . . . . . . . . . . . .  I) 30 l| 411

\ KHF.TAIU.KS — Few ehanges arc 
apparent this week. A more varied as-
- -riment 1 f -abhagts are ipioted and 
potatoes are of practically 011c grade. 
String liea-.- are lower. The quotation
- Li-”):-. Trade i- irencrallv gond.

IL I ts. 11M. hag...........................
Iie-W, eVi/i'H hlllH-hf-S.

< 'amels. ilo/.e-n hun.-h»--
< ‘ahhiigf*. e|i./. n
Ci-le ry. ( 'anaelian. «lozt-n........
( a11 lift* >WeT*. eluze-n.................
Corn. el../e-n.
C mimiUrs, ilo/em ..............

1 u> wci-k bill tirs; fr. zvm appt-ar
ai Id chi Is per pmiui. 1 trunk t rout have
g ..<■ up to "J.i cents owing to -dor; -up-
ply. B. C. salmon anr again on the
market. Harlmtle and fresh perch are
iin-iv pleutil'u’. n-siiltiu:z in a price ■ f
!» cents. Kippered and 1 .abrador herring
are higher. The market i- eonsiderablv
lutter than last week.

FRESH
P.:»rholtc .
Rlucfish. |x-r II». 0 14Br«x»k trout, |s-r 11» U 2.5Dor»-, |x-r lh..............
E»*ls. fr*-sh. |x-r 11........... ......................  0 UUFlounders, |x*r 11 ». ..................  U 10Hitlihtif. |*-r 11»............. ......................  0 1UHaddock, |* r lh . DIM1Lik»- trout. jx-r 11». ....................... 0 10Market »-«xl. |*-r lh ......................  0 iMP»-r»-h, »lr«-ss» »l, |x-r lh ......................  0 UUSalmon, III'
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0 18 
0 12 u o; 
U lu

0 10 
U m.e
u lu
U 04
0 lu
U UH 
U l/J 
U 1H 
U W
u m;

|MT 11.

U U21 
U 0.3 i

'J mi 
1 uu

. 1 Ull

1 INI

..................... 0 Uf» U lu
U 2-3

« ire • f| |ee |i|ieTH, i TUte-..................................................... . 1 .Ml 2 UU
L. dozen.................................................................. u 13 U 4U
L» » ks. «loze-n . ........... ....................... 1 UU
Union*, iloz. hune-he-* .......... 1 mi

large-, white-, »l«.z* u ................... u 4u
>|»atii*h. cas*** 150 Ihs . ... 2 73

• rate * 3U |h> ..............................U‘.«U
V-iiati***, Moiitre-nl. hag uni ii'.iii
Parsley. dozen. Il lU 0 13
P»-a*. Cunaelian. hag. u 73
l‘at*ni|e*. elozon hiine-h. * ............................................. u 4U
Sage*, «loze-n u tîu
Savory, do/cti............................................................................ u 3u
Spina- h. ('anaelian. hox ....................................... u 50
String !•• ans, hag ...............................................u 33 U 50

“ lea-ke-t ......................u 25
T'-inat<H-s, Montreal, gin h..\ . ... U 25 U 75

h*el -house-. 11......................................................... Il II*
Tumij*. hag... .........................................................0 50

If », •loze n. ................ 0 15
Ve g. tahle Marrow-, »1»»Z» II U .Ml U tUl
Wate-iT-re-H*, el<ize-n ..................................... u 40

FISII Fia-li n .iekere! are verv -i-arec

Salmon, Haspe, |x-r lh............................................................
St*a iront, fier 11..............................................................
Sterak «'exl, JXT lh....................................................................
White-fish, |x*r 11..................................................................

- FROZEN
Dore-, winter .-aught, |x-r lh..................................................
Halihut, i*t 11»........................................................................
Mue'ki-re-1, |x r II......................................................................
Steak real, |**r lh..............................................................
Salmon, lie , reel, jx-rll».....................................................
Salmon, Fall, |* r lh
Salmon. (Jualla, lier 11»...........................................................
Salmon. Ouspe, i*-r lh ... ..............................
Whitefish. large-, |*-r lh................. ........................................
White-fish, small, |x-r 11».........................................................

SALTED AND PICK LED
Boneless .'.xl, in hlex-ks. all gra«l«-*, al 5J, ll, 8, V v lu.- 
Cre-e n >-<m1. N.» 1 nie-.lium, pe ril» 

small. |*-r II» 
huge. |x-r lh

Lahiail.ii herring, hi.I.........................
Isthraelor herring, hull harr»l.....................................
laihnelor s*-a t rout, l»h|s ...........................

......................... half hhl*...........................................
N*. 1 maekerel, pail ........................................................
No 1 half hhls....................................................
Skinless I'.xl, liai lh ease-.................................................
Salmon. BC, half hhls
Salt sareline-s. 2*1 II» |xul ..........  ...

SMOKED
lla.Mie s. 15 lh hks . jx-r 11» ..............................................
Ki|»|iere-el herring, |x-r Ih»x .........................................
Smokeel salmon, sugar cur*-»l, per |h.............................

SHELL FISH
IsrisUers, live, i* r lh ......................................... ...........
Oyste'rs.ehoie»-. hulk. Imp gal..................................

"Se-alshipt Imp gal .................................

TORONTO.

filtFFN h If l ITS- Tiie exhibition i- 
"ver. the enuutry friends have left and 
imw the preserving rush is on and tin- 
demand for fruit is greater. Carload 
alter carload as they arrive ate 
picked up so rapidly that everything i- 

■ leaned up every night. Pearlies an
al lii.-ir lies I. this week, and there in-vi - 
»a- nicer fruit sold in this market. 
Plums, also, are here in abundance and 
of every variety. Pears show tip w.d 
Apples are in good demand, and ate 
-old by the basket. I.awlmiberries lu> -, 
out well and are still arriving daily. 
Iirapes are e.nning in more plentifully, 
but they are still a little on the greet: 
side and therefore sour.
Appli-s, gr»**n. I»ask* i ...................................................u 15 U 3*
Bananas............................................................................... j 7f, 2 2
Blueberri»-*, |x-r l«t*k«-t.....................................................l m 1 23

......................... U 05 U U7
4 UU 4 V i

3 25 3 73
..................................... 2 5U
............................. U (» I uu

............................  U 8U 1 m

............................ U 20 0 50
............................................. 0 35 0 5.

.................................. 4 75

Crap***, small basket.
Liwtf»iiU-rrii'S........................
Ix-mons, Verdelli.................
Limes, crate...........................
Oranges, Cal. Valencia.......

Cal small...............
Peaches. St John.................

Early Crawfords.
Plums, Canadian, basket..
Pears. Can.. !»a*k»-t..............
Pineapples. |x-r rase.............

X FtlKTABLFS—The city stores are 
n » large.v supplied with vegetables 
from the local gaiuleners. which do n<-i 
ivach the market, and still the large 
quantities which arrive by train are a 1 
taken, and the market is cleared up each 
day. Cantaloupes and tomatoes are the 
leaders thi- week, and are selling at h.tv 
prices. With so much cool weather and 
danger of frost, the tomatoes eseaped 
well and the supply both for immediate 
use and for packing is liberal, and there
fore canned tomatoes will be a reason
able price this year.
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ll- iins, wax, hankft............................................................. 0 25 0 ?0
i:«r*. ixr Imuch................................................................ 0 1'* o 2o

.ibbiigc, ('anadian, per lam l..................................... 1 25 1 50
( 'iimtdiitn, |xr banket............................ 0 40 0 f*0

per «nisi-................................ 0 75 o xo
u mis, new, per IrttKkvt........................................................... o 20

• I* ry. ( 'anailian, per doz........................................................ 0 # 0
■rn, dozen........................................................................... o OH 0 10
i- iunlxTs, i» r banket..................................................... 0 35 0 40
_'g plant. |mt basket....................................................... 0 40 0 50
i;iihiis, ( anailian, green, |x-r dozen.................................... 0 25

I lam er*, bug....................................................... 1 15 1 25
new, Valencias, crate.....................................  3 00 3 25
Spanish.......................................................................... 2 75

|.p» rs, green. per basket.............................................. 0 30 0 35
nil. per basket.................................................. 0 50 0 00

■lufoes, Canadian, per bag......................................... 0 75 0 HO
sweet, bask* t............................................................. 0 05

“ swett, jx-rhamper.................................................... 2 75
uhshes, |m• r dozen.................................................................... 0 25
■matoes, Canadian, per basket....................................o 15 0 25

Valernielons, ea<-h......................................................... <) 30 0 45

FISH Tin: fisli murkvi is very ne
ve, liie ileiiiiinil i- liri>k. iiinl llie ~u|> 
y i- iiiereiisin^. I‘rices selilmn eliniige. 

• .ni niei s nre iiinile fur I lie season ami 
■ a!ers ITeI very little dinner in linnsl 
u- iniirkel. Tue lisli arrive in lomhI 

ili I lull wliieli lielps tu inereiise I lie 
.'isimi|iliuii. Oysters nre nu\v in sen 

. nml nre eumintr in sanitary park 
JI-. suliil meal. Insteiul of being in

i inary pails with tin- ire with the 
-,i i's. they are now pnekeil suliil in a 

insiile of another which is pm-keil 
: ii ice. They m e selling at ■s|.!H* per

• liiiin for selei'is nml Si.tin fur
mnlards.
ie tins................................................................................................ I) ut:|

•n- .................................................................................................... o 03
• 1. fresh ••aught............................................................................  u 07
..... ... pi r basket .......................................................... I at 1 In

• K per lb........................................................................................ 0 os
t tian haddie....................................................................... o o7;. 0 ik

! td'hx'k, fresh '-aught ............................................................... o 07
i bdtbut, fresh eaught.................................................................... n lu
'l- tring, medium, jx-r lb . fresh <-atight........... o 05 0 if,

•Outers, each....................................................................  u 25 o 30
•lie kerel, each.....................................................................0 15 u

a salmon.......................................................................................... 0 17
•ut. fresh eaught........................................................................ o 10

Wiiitetish, fresh eaught................................................................ u jo
* • lloW piekerel................................................   0 U'.l
’> -Ters. selects, jar gal . ... 1 '.*0

standards. |*er gal 1 >ui

M. I.. Diifnnr. grneer. Montreal, has 
- vneil in A. Hesninrlenii.
Muiil”uniery ( 'ii.. L'eiiernl inerelian, s. 

xokoinis. Snsk.. have sold to Ii. A. linn- 
' I'-

CANADIAN

Musk Melons
also

Rocky Fords
are rapid sellers

PlUmS } a|| kinds in

Peaches]large supply
PEARS

Tomatoes j IZZ'Z
at their best - solid

Wire, Phone or Mail your Orders to

Stevens & Solomon
Shippers of Canadian Fruits, etc.

HAMILTON, ONTARIO 
Phones 2700 ana 600

The North Pole
was first discovered by Cook or Peary. A r.ew era for Lemons 
was opened when the trade discovered my Superior pack of 
Extra Fancy Lemons.

ORDER SICILY’S FINEST BRASD

BUSTER BROWN
Fratelli Follina, W. B. Stringer,

Packers Agent

CANADIAN FRUITS-how at Their Height

EACHES 
EARS 
LUMS and

Large

Quan!

ities

arriving

daily.

Prices

« reason
able.

GRAPES
SEND US YOUR ORDERS

Hugh Walker & Son
GULEPH, ONTARIO

Highest prioe paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circular

SEASON 1908-9

Dried Apples
Shipments Solicited

Settlements Prompt

W. A. 61BB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

INFORMATION
about every conceivable subject finds its way 
into the newspapers. The function of THE 
CANADIAN PRESS CLIPPING BUREAU 
is to collect all the items of information appear 
ing in Canadian newspapers about any subject 
you are interested in. Our service is thorough. 
We don't miss an item. If you want all the 
current Information about a pet subject, we 
can supply it at tbe lowest cost. By using our 
service you can keep posted en anv subject.

Write for our free booklet.

THE CANADIAN 
PRESS CLIPPING BUREAU
232 MoGIII Street, 

MONTREAL
10 Front St East, 

TORONTO.

If you want to buy or soil e carload It will 
pay you to got In touch with um.APPLES.

THE DAWSON COMMISSION CO., TORONTO
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Don’t Forget
that quality counts with the 

^ general public. That is the 
reason why Chase & San
born’s brands of Coffee are 
constantly winning new 
friends !

Chase & Sanborn
Montreal

“Fs in Town, Honey”
I brings y o’ money Î
Aunt Jemima's Pancake Flour is Going to Sell Better Than Ever

Our everywhere advertising will take care of that.
We will keep up the advertising so that you can 
keep up the selling. ::::::

AUNT JEMIMA’S PANCAKE FLOUR
is tin* best known brand on the market. We intend to ke 
about its line qualities and about our unique 
coupon plan which increases your sales 
without increasing your work. : : :
You cm sell more of Aunt Jemima's Pancake Hour 
and make more money with ess work than by handling 
any other brand on the market.
Aunt Jemima's Rag Doh Family
Aunt Jemima and her rag doll family are the most 
popular premiums ever given away. Every child wants 
them and they are given fer the coupons on the pack
ages. This plan never fails to work and icon spreads 
thro ghout the neighborhood. : : : : :
VOI SELL THE FLOCK WE SEND THE DOLLS 
Don't forget that Aunt Jemima's is the popular and reli
able brand for a good profitable business. Order 

your stock from your jobber.

THE D1VIS MILLING COMPANY - ST. JOS'PH. MO.
Manufacturers of the eelebrated Aunt Jemima s 

S|H-' iul Cakearnl Pastry Flour.
Ma- Ltn-n Im|»erial Cheese Co. Dialritiutura for Toronto 
K'is«- & I .attain me. Ltd. " Montreal
K H. Wiseman & Co. “ “ Winnipeg

p telling housewives

We Win! lo Gi»e Your Lillie One 
A FULL SET OF 4 DOLLS

FREE
.lust -..-ml us a request on your l.-iter 
head (ihis is necessary! and w«- will 
s.-nd you FREE tin- entire Aunt .1 ‘-in 
iuia family, all ready to m w and slut!
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anadian Trade Changes of Recent Occurrence
Sales That Have Been Made During the Past Week—Losses 
by Fire and Assignments Made.

Ontario.
i, ,\. Strung, gruecr. Tiiroiitn. Inis sold 
Mai'Kfown Unis.
\ 11 -v. Hill, grocer, Pietun, Out., was 

i out recently.
: It. Passmore, gi.... .. Toronto, lias

lu P. II. Rucker.
'lie Windsor l-'isli Co.. Windsor. Out., 

sold his Itusim ss.
la ry K. Smith, grocer, 11 si in i It on. has 

lo Heat rice ISlack.
izahelh .laekson. ......... .. Toronto,
-old to F. M. * tsliorne.

(I. (iregg, general inerchant. Fonl- 
. I Ini.. has sohl in II. McCabe.

I law kestone. general merchant, I’as- 
■ ike. Out., has sold to ,1. IS. Clinm. 
i'liams ISros.. grocer, Toronto, ha

's slock at I-Hi A ongo SI. to .). A.

I teiitschiuauu, general merchant, ' 
nier. Ont., has sold to R. IS. Keeler

h. Keln-I v. general merchant. Han- 
. I tnl.. advertises his stock, etc., fm 
by auelion.
s-, Hutchinson, manufacturer of

SI ni il1 Willi •r. S 1 . I'llnlllilS. Hill., hiIi- bri'H
suceceded by 11. T. < iiillgll.

Quebec.

A >-els id 1 X. Pilipict, gf. ICC
lire. arc 1 b, • sold.

A s-ets id" .lus. 1 •I'linclh1, g p i •< St.
pic. QllC., are 'Id.

(• . K. .lcl'11 Î1H .. grnecr. Muni.' :ii. hits
assigned to A. I !• smart can.

A meeting of creditors of A. Trudeau, 
grocer. .Montreal, has bien called.

F. I Semite, general merchant. 'I let ford 
Mine-, Que.. assigned voluntary.

Assets of Hector ( 'ofe. genera! Mer
chant -. St. Ra\ moud. Que.. ha- made a 

A-sil- of .Moi-e I irolei general ni"i
cliiint. M' linl 1 'iiiMiid. (jin... me 
s. Id.

Ill If

1 liumind uf i's-ignment 1 • n- bm ! ! • ' 11 ' :
un F. 11 in -il in. g 1 uni' n ml Irikri. 
by. Que.

( ; ; 11

1 trinand uf u-signment -.n I'iia- : lit iV.
w ! 11.!c-.-111■ gTiiccr. Muntri iil. i : - u ■
ini-M-d with costs.

"!l <’j>-

1 »i niiiud uf :i—ignmcnl Inis tin ■
in Arlliiu Trudi'itu. gruci'i- i 1
nu reliant, Muni nail.

iiuili !'

II. Pelletier ik F re re. general mer
chant. Si. Raymond. Cue., has made a 
voluntary assignment.

II. I,. M. Vniidrv, grocer and dry goods 
merchant. Waterloo, Qm.. di .solved. 
Mary ( ». Vaudiy registered.

Western Canada.
11. A. Ford, general merchant. Lang. 

Su-k.. has sold !.. McDonald & Co.
Creighton < Iraham & Co., 'general mer

chants. Alameda. Sask.. have dissolved.
Dysarl Trading Co., general merchants.

I lx sai t. Sask.. have removed to Fillmore.
Max Ro-o. general merchant. Cupar. 

S ; : - k.. has as-igiud to .1. M. Wessel. 
Regina.

F. Wledpliy. genera! merchant. Winni
peg. has sold his grocery stock to <I. T. 
I Irani & Co.

W. Pederson, general merchant. Wal
pole. Sn-k.. is succeeded by Robinson, 
McConnell A: F.vens.

•-----m:,s
PERFUMED - POWDERED

BEST PROFIT MAKER FOR YOU 
BEST VALUE FOR YOUR 

CUSTOMERS

PERFECTION IN PACKING
We think that we have pretty well solved the problem in our fourteen years experience. We 

“know how” just as the experienced grocer knows what the people want.

BRUNSWICK BRAND SEA FOODS
BRUNSWICK BftANo

Our herring are the finest obtainable 
coming from Passamaquoddy Bay where 
they are captured in weirs or traps -and as 
packers we have made good.

They give satisfaction.
They are easy to sell.

They mean repeat orders.

Sardines Quality

SARDINES IN OIL
BACKED «V

BUxàtUrtoar

CONNORS BROS., Limited, BlacK’s Harbor, N.B.
AGENTS—Grant, Oxley A Co- Halifax, NJ5. ; C. H. B. Hillcoat, Sydney, C.B.; J. L Lovitt, Yarmouth, N.S. : D. Rattray & Son», Quebec : Leonard 

Bros. Montreal ; Arthur M. Loucks, Ottawa ; C. De Carteret, Kingston ; James Haywood, Toronto ; Chas. Duncan, Winnipeg ; Shallcross, Macaulay dk Co. 
Calgary, Alta, ; J. Harley Brown, London, Ont. ; R. Robertson & Co., Vancouver, B.C. ; The Alf.i Denis Co., Ltd., Edmonton, Alta.
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THE MAXIMUM 
OF EFFICIENCY 

IN THE GROCERY
is within the reach of 
every practical merch
ant who will carefully 
study the particular re
quirements of his trade.

“WALKER BIN” 
FIXTURES 

WILL HELP 
WONDERFULLY
as they provide every 
modern facility for the 
handling of a special or 
general grocery stock. 
They will

ADD TO 
YOUR

( BUSINESS 
{ PROFITS
(prestige

Write for Illustrated Catalogue : 
“Modern Grocery Fixtures"

The Walker Bln and 
Store Fixture Co.

LIMITED

BERLIN, ONTARIO

Designers and Manufacturers of 
Modern Store Fixtures

REPRESENTATIVES :

Montreal ; Kenneth H. Munro, Corlstlne Building 
Manitoba ; Watson A Truesdale. Winnipeg, Man, 
Saska'.cfc’wan and âlberta : J.C. Stokes. Regina. Sask.

CLEAN HANDS
lean draw an accurate gallon 

of oil without soiling my 
hands in the 

least with my

BOWSER
SELF MEASURING I
OIL TANK

That’s because the Bowser pumps 

the oil right into the customer's can, 

and measures it, all in one operation.

There is no need of funnels; no use for 

measures. It's all done in an instant and all the 

oil goes on the inside of the can.

Send for our latest Bulletin 

No. 5057. There is something in it 

for you.

S. F. BOWSER & CO., Ltd.
66-68 FRAZER AVE.. TORONTO

Mr.level-HeadedGrocef
Which will YOU do, hold the credit 
customer AND GET YOUR MONEY 
OUT OF HIM ? Or lose both the 
customer and the money he owes 
you ? The answer ought to be simple. 
There is ONE WAY to hold this class 
of customers, please them, and avoid 
loss. That way is by using the

Allison COUPON
BOOK

SYSTEM

A man «ants civ«lit. 
Yu., tliirtk In- i~ good. 
<3ivt* him a *10 Alii 
huh Cdlipnli flunk 
Have him sign thf 
rffijit or note form 
in thf front of the 
U>ok, which you t«*ar 
out ami k«f|i Chargf 
him with *10 No 
trouble. When h«- 
buys a «limes worth, 
tear off a ten-cent 
coupon, ami so on 
until the l»ouk is lined 
up. Then he pays 
the *10 and gets 
another liook No pass 
liookR, no rharging, 
no lost time, no 
errors, no «lisputfs.

Manufactured by

ALLISON COUPON CO., Indianapolis, U.S.A*
Order them from your Jobber

Shoe Boils, Capped 
Hock, Bursitis

are bard to cure, yet

£ BSORBine
will remove them and leave no blem-’ 
ish. Does not blist«T or remove' 
the hair. ( urea any puff or swelling. Horse esn 
be worked. $2.00 per bottle.deliverod.book 6 L> fry.

ABSORBIN'!?. JR., (mankind, $1.00 l tt • ) 
F«*r H"ils. bruises, old Sores. Swellings. Uvitro,
Varicose V-duH. Vnrlcu.ito q. Al'nv« Pain
M f YOUNG. P OT.. 204 Temple St.. Sphoefield. Mass

LYMANS l,Uf.. Montreal. Canadian A rent a.

««

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
GLEANER'
might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax



Tea Lead,
Best Incorrodible

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C, Codes used 4th and 5th Editions. LONDON, E , ENG. 
Canadian Agents : ALFRED B. LAM BE k SON, TO R O N T O

J. H U N T E R W HITE, ST JOHN, N. B 
CECIL T. CORDON, MONTREAL

&/>e

ARCTIC”
REFRIGERATOR
has proved and is still prov
ing uniformly and com
pletely efficient.

The system of construc
tion gives a perfect circula
tion of cool, dry air.

(irt our Catalogue and Discounts

JOHN HILLOCK & CO., Ltd.
154 George St., Toronto

Fisher Electric Coffee Mills
are made in Canada and are 
under a Canadian guarantee. 
They are beautiful in style and 
finish, simple in construction, 
efficient and inexpensive in 
operation, easy to install- and 
in a few words—cheaper and 
better than any Electric Mill on 
the American Continent.

Manufactured by

Tb£ A. D. Fisher Co.
Toronto Limited

TIME MEANS MONEY
You save both when vou have McGregor’s Patent

BAG HOLDER
It holds all kinds from to 10 lbs. Wherever 
used no grocer would be without it for five times

Write us for full particulars and prices.

KILGOUR BROS
19 Wellington St. West, - TORONTO

An exclusive special 
feature of

THE

Elgin National 
Coffee Mills

is the adjuster, by means of 
which the mill can be regu
lated, when running, to grind 
coarsely or finely. Every 
ELGIN NATIONAL has steel 
grinders, and is a very attrac
tive piece of furniture, (apart 
from its profitableness) in 
any store.

A high-grade mill at a

LOW COST.

Ask any of the following Jobbers for our Catalogue,
W 1NNIPEG—G. F & J. Galt (and branchesi ; The Codville Co.

(and branches) ; Foley Bros., Larson & Co. (and branchesL 
VANCOUVER The W. H. Malkin Co. Ltd. ; Wm. Braid & Co. 
HAMILTON Jas. Turner & Co. ; Balfour, Smye & Co. : MacPher- 

son, Glassco & Co.
TORONTO Eby.BIain Ltd 
LONDON—Gorman, Eckert & Co. ^
S F. JOHN. N.B. G. E. Barbour Co. ; Dearborn & Co.
RF.GINA, SASK.—Campbell Bros. & Wilson

MANUFACTURED BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

A Great 
Selling Team

y Buyers must be moved through 
several steps to be brought to 
the buying point.
<1 They must have their atten
tion attracted to the article. 
They must have their interest in it 
awakened. They must be in
formed as to its nature, utility and 
merits. They must be convinced 
of its value. They must be moved 
to action—to closing.
^ Good salesmen and good trade- 
paper advertising make a great 
team to carry the buyer through 
these several stages to the buying 
point. Alone, the salesman is at 
a disadvantage.
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Getting Your Name Up

OME advertisers have a way
^ of thinking that the adver
tisement that doesn’t bring in 
immediately and directly more 
than it cost is a failure. “Yet 
they know perfectly well,” says 
the New York Journal of Com
merce.“that ‘getting your name 
up is a far more valuable asset 
than the mere sale of a bill of 
goods; that the big houses of 
the country have reputations 
quite as much because they 
advertise like big houses as 
because their ads bring direct

Advertising except for a mail 
order proposition seldom com
pletes sales. It does, however, 
move the buyer through sever
al stiiges toward the buying 
point, and therefore, it must 
be credited with necessary 
selling work.

sales of goods. There is no 
more certain way to remain 
small than by letting the world 
know that you regard yourself 
as small—too small and poor 
to be able to advertise.’’

See next talk on “The Power of the 
Trade Journal for Selling Work”
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CHOCOLATE

QUOTATIONS FOR PROPRIETARY ARTICLES
Jtuuag Powder.
W. H. BILLARD à OO.

"tin*, 1 do*. In owe.............................
tina, 3 " " ...........................
tins 4 ' ........................

IMPERIAL HAVING POWDER

rz 00
1 25 
0 75

Sizes.
10a

ll-os.
13-0*.

SAlb.
51b.

................... SO 85
................. 1 75
................. 3 .50
................. 3 40
..................  10 50
.................. 10 75

Cases. Sizes. Per do*.

In 10-box lots or case ...................... 0 16
QUlett's Mammoth, | gross lx.*............ 3 00

UhoeOis .» - . u ■ • *
THE COWAf iimitm.

J > Cocoa—
■ yauwmauirfc»' fo Perfection. 1-lb------.2° / Uns. per doz 51 0

* f Perfection, i-lb.
_ ” 1>W do*...................... 2 40

2 Perfection. 1-lb.,< :.v; v per do*................. 130
^ Perfection. 10c size 0 HU 

I < •• 5-1... tins
lltieL-r-Or/L Per V........................ 0 3

’ Solu le. bulk. No.
. f. 1. peril, ... . 0 20

rr /*mm m, 'J fj S« luble, bulx, No
-J 2, per lb................. 0 IS

........................ 0 32
Cocoa in bbls.

84-lb. ...". 4 10 
5 " .... 7 80 
,Î°m 3 Per cas<« “ t *4 55

dOTAL BA VIVO POWDER 
also*. Per Arcs. 

-Dime ... $ 0 95 
à lb............. 1 40
Bos............ 1 95

** 4 lb.............. 2 56
" 12 os........... 3 85
" 1 lb............ 4 90

* 8 lb....................13 80
•* 5 lb ........... 22 35

Barrels—When packed in 
barrels one per cent, dis
count will ho allowed, 

w \i*ian i \ vm:i:s, limited 
il* pri* f list for Syrup Fruits in Pint 

.1.11 (Park. *i 1 do/.-ri to rsuu-l.
I* r •!<»/ 1*1 do/

■It. - :$ jr, >\v. . t i ll. ni.-s 2 40
2 <» liv.l nil rants. . 2 40 

ir nies. 2 >5 I Muck currants. 2 4"
:■:■• m. > 2 10 Cr.-. n «I lions . 2 40

|.i« rri» s 2 40 Isunliard |iluins. 2 40
•Ml.-! - 40 Kill, plums...........  40
••;•-. .. 2 40 I'. ats...................... 2 40

-I M< < U. I'l KK I'lU.-EKV K>
Park. .1 2 .l-*/ loth, .lis. )

: Pun St rauln-rry I’r.-s. ri. s 1 35

K sWAN SI-IOES AND CKKKAI..S LTD. 
Swan Uuking Powder— 
ois, .1 doz. in rase, j»er doz..........  2 :) t

chop's j

’ ,’*i”??6JL£®,5l?cTCHU«,|CAirewcinis ; 
----------- :—i

(' ) k a Fr ml Baking Powder
In Cart(H)na per dozen

i :i. i dt.z. ii ........................ .............. 2 4 *
...............2 50

>/ . ,J >7.011 ....................... ............... (I 81

2[ 11 r , 4 dozen...................... ................n 45
12 ' •/.. « doz.t n.................... ...............  2 lo

................ 2 2*
' ' , ». di zvn....................... ...............U 7 »

:t *• . ................ ' 75
In Tiu Boxes per d- ze»

1 IV. 2 dozen .. uo
i. ■*«.*, 3 * ............... 1 75

. 4 i iz.. 4 " ............. 1 10

. " V-9 ........... ........... 7
7. M s....................... .............. 14 U0

Per lb. P-

6.

Cereals
WHITE HWAN SPICH 
AND CKRHALH LTD. 
White Swan Breakfast 

Food, 2-doz. in case, 
per case, 53 00 

The King's Food. 2-doz.
in case, per case. $4 80 

White Swan Barley 
Crispe, per doz., $1. 

White Swan Self rising 
Buckwheat Flour, per 
doz., 11.00.

White Swan Self-rising 
Pancake Flour, per
do* . $1 00

''«an Wheat Kernels, jkt doz.. si 40
"«an Flaked Rice, p. r.l../........... 4 no
"wan Flaked I Vas, |* r duz.. 1 OfT

Blue
' * •vf-'t-.l, |n r 111.................................... 0 17

Loudon Pearl, per lu........
special quotations ui 

kega, etc.
Unsweetened Chocolate—
Plain Hock, in S »'s, oak es. 12-lb. bxa 
Perfection chocolate, i.0c size, i dozen

b xes, per dozen..........
Perfection Chocolate, lUc size, 2 ami 4

dozen boxes, per dozen........................
rtweet Chocolate—

Queen h Dessert, I s and l's, 12-lb. bxa.,

Queen a Des.ert, O'a, 12-lb. boxes..........
Vanilla, J-lb., 12-1U. boxes, per lu..........
Parisian, 8's....................................................
Royal Navy, I'b, is, boxes, per lb....

Diaiuonu, / a, 12-lb. boxes, per in........ v -»
" i s " " " ----- u 25
“ 8's " " " ___ u 2b

Icings (or cut.--
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in 
4-lb. pkgs., 2-doz. in box, per dozen 0 UU 

Confections— Per lb.
Milk chocolate wafers. 5-lb. boxes . 0 3)
Maple buds, 5-lb. boxes.............................. 0 36
Chocolate wafers. No. 1, 5-lb. boxes U 3J 
Chocolate wafers, No. 2, " 0 2 >
Nonpareil wafers, No. 1, “ 0 3 J
Non pare 1 wafers, No. 2, *' u ld
Chocolate ginger, 5-lb. boxes ............ U 30
Milk c hocolate, 5c bundles, per box.. 1 3» 
Milk chocolate, do cak*-a, per box— 1 35 

BSN8DORP8 UOUOA 
Jl if. MacJjareu, Imperial Uuoeae u • , 

Limited, Agent*, Toronto.
10c. tins, 4 dos. to case........per do*., 5 .00
i •’ ** 4 “ " .... " 2.40
* " " 1 “ " .... " 4.75
1" "I " " .... '* 9.00

Agents, 0. K. Colson A Hon, Montreal.
In i, i and 1-lb. tins, 14-lb. boxes, per

lb.................................................................0 35
Smaller quantities .................................... 0 3/

JOHN P. MOTT à OO. F.
R. 8. Mclndoe, Agent. Toronto, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Jos. E. Huxley. Winnipeg.
R. J. Bedlington k Co., Calgary, Alta. 

Standard Brokerage Co.. Vancouver. B.C.

Elite, 10c size 
(for cooking|

Mott's breakfast coco.., 10c. size 90 per dz.
breakfast cocoa, j b................ . •> 35

" “ | s........................ U 3a
" No. 1 chocolate, is............................  0 32
" Navy " i s...........................  0 29

Vanilla sticks, per gross.................... 1 00
" Diamond chocolate, i's.................... 0 24
" Plain choice chocolate liquors 0 32
" Sweet Chocolate Coatings___ 0 20

WALTER BAKER k OO., LIMITED. Per lb. 
Premium No. 1 chocolate, J and i-lb.

cakes .......................................................#0 38
Breakfast cocoa, 1-5,1, i, 1 k 5-lb. tins 0 41
German Sweet chocolate, i and i-lb.

cakes, 6 lb. boxes................................ 0 28
Caracas Sweet chocolate, | and i-lb.

cakes, 6-lb. boxes............................... 0 35
Auto Sweet chocolate, 1-6-lb. cakes,

3 and 6 lb. l>oxes................................ 0 35
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins................................................ 0 47
Soluble cocoa (hot or cold soda

1-lb. tins................................................ 0 38
Cracked cocoa, i-lb. pkgs.. 6-lbs. bags 0 34

................. bundles, f *

Best Shredded..............0 18 .... 0 1°
Special Shred ................ u 17 u 15
Ribbon.............................. 0 19 ... 0 17
Macaroon....................... 0 17 ___ 0 1
Desiccated...................... 0 16 ___ U
White Moss in 5 and 10 lb. square tins, 21c. 

WHITE HWAN 8PIOE8 AND OEKBALH LTD. 
White Swan Cocoanut—

Featheratrip, pails...................................  0 16
Shredded...................................................... 0 15
In DHv.keges 2-0*.. 4 os.. 8-oz.. lb.......... 0 28

CCv**r ted
IKIKDKN'H CONDEMNED MII.K CO.

Wni H Dunn, Agent. Montreal &. Toronto.
('»*"• f'07

Fair!. Kiimd C'.ii.l. it- .1 Milk. no 1 vi
C-.I.l Seal C..H.1. US.-.1 Milk 4 2*> 1 I'l
('haili ng.’ ( oii.l.-iiscl Milk 4 '«j 1 i/<)
I’*-' , li-.-s Kiaml Kvaporat.-<l < "n am

TKIKO CON IfE SHED MII.K CO., LIMITED. 
' Jersey brand evaporated cream 

pH ra-H 4 doz. I . ... $4 "f*
r.eitideer" brand per ase (4 doz 1— 5 0

EHY. BLAIS CO. LIMITED. 
Standard Coffees.

Roa.-ted whole or ground. Packed in damp 
proof bags and tins.

Club House........................................................ go 32
Nectar ...................................................... u 3'
Empress ..................................................... 0 28
Duchess..............................................................  0 6
Ambrosia........................................................... 0 2f
Plantation ................................................. 0 22
Fancy Bourbon................................................ 0 20
Bourbon............................................................. (j 18
(-ni»hed Java and Mocha, whole... 0 17 

" “ " ► round. 0 174
Golden Rio....................................................... C 14

Package Coffees
Gold Medal, 1 and 2 lb. tins, whole

or ground....................................... 0 30
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jars, ground ...................... 0 3U
German Dandelion, i and 1 lb. tins,

ground..............................................
English Breakfast. 1 lb. tins, ground

Individual size Jars,,, 
per doz._______ 1 oo

Imperial holder—
Large size, doz. 18 00 
Med. size " 17 00
Small size " 12 00

Roquefort- 
Large size,doz. 2 40 
Small size, " 140

Contention»
THE COWAN CO., LTD.

^'ream Bars, 60‘s, assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box. “ 1 35

*' “ 10c cakes, 36 in l»ox “ 2 55
Chocolate Wafers No. 1, 5-lb. Uxes, lb. 0 33 

" No. 2. “ “ 0 25
Maple Buds. 5-lb. boxes, lb ................. 0 36
Nut Milk Chocolate, i-lb. cakes. 12 lb.

box, lb......................................................... 0 40
These prices are F.o b. Toronto.

C’Lakenh Imperial Cheehe Co- I.td 
Imperial Peanut Butter "Bobs, "the 

Perfect Confectionery.
Large size, cases, 25 cartons.......... $3 50 each
Small “ " 50 “ .......... 3.60 "
Assorted, cases, 26 small, 12 large 3.55 " 

Net 30 days.

UcapoD SooVs— illiso^ »
For sale in Canada by The Eby Bb in Co Ltd. 
Toronto. C. O. Keauchemis k Fils Mor tr.-al 

S-', $3. $5, $10, $15 and $20 
All same price one size or aw-orted.

vn-nvmbered
under DO Ixi'-ks ............................. each f,«
!•> books and ov-r ......................each 3i
5.10 i ooks to liXO books.............................. (J

For numl>ering cover and each coupon, 
extra per book % cent.

Extract of Beef.
LAPORTE, MARTIN A CIE, LTD.

•Vita'' Pasteurized Extract of Beef. Per case.
Bottles 1-oz., case of 2 doz..............$3 20

" 2 " " 1 “   3 00
" 4 " " 1 "   4 50
" 20 " " i "   4 75
" 20 " " I "   9 00

Infant»’ Feed.
Robinson s parent barley 4-lb. tins .... fl 85 

" " " 1-lb. tins.... 2
" 1 croata 4-lb. tins— 1

' " 11b. tin. . ir

“Mephisto” and "Purity” Canned 
Lobsters.

0 22 
0 18

WHITE SWAN HPIC'S S AND CKREAI> LTD
White Swan Blend

Caracas tablets, 100 bundles, tied 5e,
per box.................................................. 3 00
The above quotations are f.o.b. Montreal

Cocoanut.
CANADIAN COCOANUT OO., MONTREAL. 

Packages— 5c., 10c., 80 and 40c. packages 
packed In 16 lb. and 30 lb. case*. Per lb

1 lb. packages................................................0 26
lb "   0 27

................................................u 28
1 and 4 b. packages assorted............. <» 26;1 and t b. *" "    0 27 '
% lb. packages assorted In 6 lb. boxer <> 2S 
tlb. " " .... 0 2*.'
4 lb. " In 5. 10,15 lb. case? " 30

Bulk-
v v- i« 15 lb palls »-• m * —«4 ,r 1-

/biKcR. Vails Vins ltbls.
Wlnic Moss, fine strip 0 1'.' (I 21 (I 17

THOMAS WOOD A OO.

"Gilt Edge ' in 1 lb.
tins.......................... $0 S3

"GUt Edge" in 2 lb.
tins.......................... 0 32

Canadian Souvenir 
l lb. fancy litho
graphed canisters 0 30

k •- — Imperial
Large size jars, per <lf>z.. 
Medium size jars, per do 
Small size jars, per doz.

1-lb. decorated 
tins, 32c. lb 

Mo-Ja, i-lb.tins 
3Uc. lb.

Mo-Ja, 1-lb. tins 
28c. lb.

Mo-Ja, 2-lb.tlns 
28c. lb.

Cafe dee Epicures—1-lb. fancy glass Jars, per 
doz., $3.60.

Oafe l’Aromatique—1-lb. amber glass Jars, 
per doz , $4.

Pr***ftiHnn with 8 per do»

Flavoring Extract»
sHiRRirr'e grjjjî

1 ox. (all flavors) doz. 1 0C
2 ......................................1 75
24 '* ' " 2 00
4 ......................................3 00
5 ..................................... 3 75
8......................................5 50
16 ' " " 10 00
M " " " 18 00
Dleoonnts on applloatlon.

Fly Pads.
Wilson's Fly 

Pads, inboxes of 
50 10a packets.
$3 per box. O’ 
three bos*» r..- 
2 80.
5 l*oxe8— 2 75

Jam» and Jellies.
BATGER8 WHOLE FRUIT STRAWBERRY JAM 

Agents, Roee A Laflamme, Montreal and 
Toronto.

1- lb. glass Jar, screw top, 4 doz.,per dor 2 20
T vptcn à OO.

f ompound Fruit Jams— M
18-ox. glass jars, 8 do*, in case, per do*. >1 00
2- lb. tins, 8 do*, in case.. ......... per lb. 0 071
6 and 7-lb. tin palls. 8 and 9 palls In

orate .................................per lb.
7 wood pails, 6 pails in crate, per lb....
Vk-lb. wood palls........................... "
Oompound Fruit Jellies—
lei glass fan, 2 doe. In -vase per dOR
' IV. t.lne. 1 do* tr- -**e per t>................
7 wood paUe. * De tie In orate, per lb.

0 07 
0 07 
0 U6J

1 00 
0 071 

07
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RISING SUN 
STOYEPOLISH

SUN PASTE 
STOVE POLISH

ALWAYS HIGH T. S,
Stove Polish is just right every time you sell it, 
and the boxes arc always filled full. You have no 
complaints coming after you pass it over your 
counter. Why not make friends for yourself as 
well as for us by selling the stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and see them come back 
for more.

MORSE BROS., Props. - Canton, Mass., U.S.A.

The world’s 

Best
Shoe Polish

Rapid Seller 
leaving a good 
profit for you

The
F, F, DAILEY 
Go, Ltd,

2
2|N 1

1

Preserves the 
boots and 

makes them 
pliable. Is 

waterproof

-A'*" i-S*

haw»

Order to-day 
and don’t 

delay

Hamilton,
CAN.

and
Buttalo,

N.Y.

d
« r

A specialty that is in reality a staple, but i ne 
that yields more than staple profits—that sort of
a proposition will always appeal to you. In

i“ VOL-PEEK”
<0r { ! <’ 

i. ?ii!’ ;
GRANITE CEMENT•b for Mending Holes in Pots and Pans..PIFI* ii’i 1

I this is what we offer you. It is a great seller all
the time—and yields you a large prof t. Send.! pi for a trial lot.

H. NAGLE & COMPANY
i L APR AIR IE. QUE.

ÏWM
80 yalVoushls'cohp»^

■lie fli^B 
LIQUID POLISH
.rpp ALL METALS.

Royal Polishes
appeal to the housewife because 
she finds them unparalleled for 
all purposes.

They cannot help but appeal to 
you, because they are made in 
Canada, and they yield you a 
fine profit.

ROYAL POLISHES COMPANY
MONTREAL

.ViKNTS : Ottawa <;*•»:« ral Supply < >»f Cana : .
I.i*l. Wmmiwg H W < »l;iss«’*, x ( '•> Van,*»in> t 
Win Krv li— it X S«,ii Halifax .1 C Cahier Sln-r 
l,r<M,k<- E II Bowvii. And all dealers.

VALUE OF GOOD COPY
Personally, I believe “ads.” in trade papers should be 

mide »o attractive, so interesting in some way that ihe mer
chant as he glances through the trade j urnal will stop and 
see what you have to say. The simple announcement that 
you arv? in business is not enough. 1 do.Vt care how promi
nent a firm is, th^y should not get the id-.*a th^y are so big 
that all they need to do is to reproduce iheir name on a page 
in a trade journal and ray nothing more. They should do 
something to make the merchant curious ; in fact, somewhat 
anxious to meet the travelling man you are sending out to 
represent you.

— TOM Ml'h'hWW Chicago.

The Capstan Mfg. Co., - Toronto Ont.

CAPSIAN BRAND
PURE MINCE MEAT

'iHjb i I n Package Mince Meat
| lii'-' L i S Put up .n 14 gross cases

Bulk in 7-lb. Pails
% dot. in crate

25-lb. Pails and 75 b I ibs
Capacity one ton per hour. 
Sold by all wholesale dealers'HtOKWIS!

^ENGLISH Z

'.III

j

:j

I



1 HE CANADIAN GROCER

Goodwillie’s Fruits
IN GLASS

agsfl

3 - ■ -

Have
You
Tasted
Them

Yourself
•>

If not 
Do So

Rose

&
Laflamme

Limited

Montreal 
and

Toronto

Malaga Table Raisins
Malaga Loose MuscaLels 

Jordan Shelled Almonds
Valencia Shelled Almonds

PACKED BY

José Segalerva
Malaga, Spain,

are the best goods of their kind on the 
market to-day.

These lines are all seasonable.

Agents :

Rvose &, Laflamme, Ltd.
Montreal and Toronto

It.4 fr

M \
. «L -■ y

*1%
rp
I 1

; • «.1
I 1

1I I
1

I

fi 1.1I 11I - I 1

jiv, i£"

I V. ",

J

3 Ih. woo»1 pall'.............................. ' 0
I - assorted jam, 1-lb. glasB jars, 2

■luz. in case.................................................

Jelly Powders
IMPERIAL DESSERT JELLY

Pure
* AND

Delicious
T*uE F*utr Flavors 

Cartons each I Doz .

Assorted flavors—gross 10.75.
Ma^T v'-n Imperial Chop»» Oo T.lmtted.

- -orted Case,
=sorted Case,
•mon (tstralght) 

Tiee (Straight) 
-1 merry (Straight) 

rawberry(Straight) 
-eolate (Straight) 

erry (Straight)
vh (Straight

-M. ' lbs .t....

Contains 4 
Contains 2 
Contains 2 
Contains 2 
Contains 9 
Contains 2 
Contains 2 
Contains 2 
Contains 2 
Frvight^rut

dc -<$3.60 
doz..$1.80 
doz. .$1.80 
doz. $1.80 
doz..$1.80 
doz..$l .80 
doz.4l.80 
doa..$i.8<) 
doz..$1.80 
r. .ini class

Soap
he «KNÜ1NE. Packed 100 Bare to case.

^ 1‘rves "Ontarioand i./urhei

1
TUE ROBERT <1REI(1 

COMPANY.

White Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, p°r doz., 90c.

List price
* Shirriffs ( all 
flavors), perdez. 0 
Discounts on aT 

plication

Lard.
N. K- PAIRBANS OO BOARS 

LARD COM POUND.
Tierces—$U 10$
|-bbls..........C li
Tubs .60 It*. 0 11 
20-lb. Pails. 2 25 
20lb. tins .. 2 15 
Cases S-lb..O 111 

M 5-lh 0 \0i 
" 1Mb.. 0 10*

F.O B. Montreal.

5-lb.
3-11.

Licorice
\ tTHiN.M, Linmici: vo.

3-111. boxes, .. ......1 or paiM-r. per lb
Fa 1 h-v boxes(30 nr 50 sticks), jmt box..
" Ringed Mb boxes. per lb...................
•• -Vine pellets, 3 lb cans, per ran----

(fancy bxs. 40). |M-r box 
Tar licorice ami tolu wafers, Mb. cans, 

I NT can

Lloodoe lozenges, -10. gi«w>a j*r«-----  1 «"
" 11 SO Mo i'^.ej......................... 1 51

"Por.ty llcorUe î 1 "lic.a............... i 4'
“ 11 two ccicxa .... ... ti r2

Dulo Isr ;s oent ■tic'»*. Iv0 In box.....................

Lye (Concentrated)
OILLETT H perfumed. Per case

1 case of 4 dozen.........................................  $3 60
S cases of 4 dozen........................................ 3 50
A ''•■es or more ............... ........................ 3 40

Marmalade.
T. UPTON & CO.

12-oz. glass jars, 2doz. case .. .per doz $1 00 
16-oz. glass jars, 2 doz in case " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Pint Sealers (24 oz.), 1 doz in case, per

dozen......................................................... 2 00

HHIRRIFE brand

"Imperial Scotch ’—
1- lb. glass, doz... 1 Î
2- lb. " " .. 2 £
4-lb. tins, " .. 4 f
7-lb. " "..72

“8b redded
1- lb. glass, doz.
2- lb. "
7-lb. tin*, "

. 1 90 
3 10 
8 25

" E AS1 FIRST ”

Tierces ... 0 101 
Tubs . U 101 
20-lh. pails. 0 11 
20-lb. tins.. 0 lüè 
10 lb. " 0 Hi

0 111

or

cj.CHARLES

A-\b.
l-ln

D.8.F

" 1-lb. tins___
Durham 4-lb. jar___

1-lb. jar-... 
F.D 1-lb. tins.

" 4-lb. t

‘^X HT. CHARLES CON
DENSING CO

PRICES :
8t. Charles Cream- 
family size, per case
..........................$4.70
Ditto, hotel. 4.90 

I Silver Cow Milk5.00
Purity Milk___4.70
Good Luck___4.00

Mustard
COLMAN S OR KEEN S 
tins...................... per doz. $ 1 40

. per jar 0 75 
0 25

per doz. 0 85
1 45

Olive Oil
LAPORTE, MARTIN t CTE., LTD. 

Minerva Brand—
Minerva, qts. 12 s........................... $ 5 75

“ Pts 24 s ............................. 6 50
“ i-pts. 24 s............................ 4 25

Sauces
PATERSON 8 WORCESTER SAUCE 

Agents, Rose Sl Laflamme, Montreal and 
. Toronto

4-pint bottles, 3& 6 doz., per doz............0 90
pint " 3 daz...................................... 1 75

Soda
COW BRAND

Case of 1-lb. contain
ing 60 .oacksges, per 
box, $3 00
Case of 4-lb. con-

\DW1GHT1S

SPRATTS PRICE LIST 
Mixed Bird Seeds, 1-lb. pkts., 3 dozen

cases per doz ....................... $0 95
Parrot Food, 4 lb. pkts., 1 doz cartons U 45
Parrot Food, 2-lb. pkts ............... 1 35
Bird Cage Sand, about 14-lb. bags, J-

gross cases, per doz............................... U 30
ll«rd Cage Grit, about 14-lb. bags, 4-

g, oss cases, per doz............................... 0 30

Mince Meat
\V« they s condensed, per gross, net. . $12 OD 

“ per case of 3 dozen, net......... 3 00

Lainingl20 pkgs. per 
box. $3.00
Case of 1-lb and 4-lb. 
containing 30 1-lb. 
and 60 4-lb.pkgs per 
box $3.00

Case of 5c. pkgs. containing 96 pkgs. per 
box, $3.00

magic brand Per case
No. 1, cases 60 1-lb. packages.............. $ 2 75
No. 2, " 120 4-lb. " .............. 2 75
UA a li ; 30 1-lb. 1 \ n 7 =No. S, 00 •• V...........  2 7o
No. 5 Magic soda—cases 100—10-oz. pkgs

' • V' ■ s'-

k- 1 : 1
l> - A\i ;
hi
vj . * >

* / '•V *.•* «
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THE CANADIAN GROCER

Wood’s “Canadian Souvenir” Canister Coffee
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colouring 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits ! We solicit your orders.

THOMAS WOOD CO., LIMITED
No. 428 St. Paul St. Montres

Soap Lad Washing Fowls.». 
a. r. Tirrar a co. asmv-i.

Maypole aoap, colon 
" *' black ..

Oriole soap.....................
Olortola aO»p

ND CfcEa

lupcSra

■ -P'T groaaglU SO
.. la 23

ir n
• tJ .-3

et

3107s Follsk.
ttmcg Hun, 6-os. cakes, ft-gross boxes $8 50 
Rising Bon, 5-os. cakes, gross boxes 4 50 
3un Paste, ICc. sise, ft-gross bos as.... 10 00

5 Or.
oua reeve, ewti. lise, ftgrOSS Lus 34 
Sun Paste 6c. sire, è-gross boxes

6 dox. to

1 Box l‘n *e 
. *1.0'

! 5 Vox l*ri e 
.. *1.90

Freigtv paid 
on 5 box lot»*.

— bi>6 \ox

1 i«\7an <s \r\A» uwwhWtA

JAM EH' DIME BLACK LEAD

> a size............................................................. *•_' 40
3a “ ............................................................. 8 50

< % P
I |.W \l:l*«.i;i R* <TAR<*11 CO. LTD. 

uu»ii <ir»nd Perfection Syrup.
Barrais. 70f- H »............................ 0 032 per b.
Half-b arrel» ,'*0 ltij ............ 0 u3| "
i harr-L, 175 lbs........................... 0
r. 08-11.»...................................... 1 -a-h

" S&i lb» .................... 1 <■> “
:• . wVh ’« • -r « <ue.

1 tre #.*••» li case..................8 ">0
5 ' " .................. 2 fir
r 1 “ .................. 2 75

» •• .............. 2 7U
(5 10 and 20 lb. tins bate wire handle* )

Teas

LA PORTE, MARTIN A CIE, LTD.
Japan Teas —

Victoria. hf-c,90 lbs ................................ 0 25
Princess Ixiuiae. bf c. 8U lbs ............... 0 19

Ceylon Oreen Teas - Japan style —
Lady, '-aset GO I lie.................................. U 18
DuvFt'm, -a»es 6n lbs '» ’.9

BLUE RIBBON

Hreen LabeL 10c........................... 0
R A La Del, aw................... 0
oracgi* Label " ^U..
(Sol1* I ab-’l » c.........................

RIDOWAVH
IvOndon. Vancouver Winnip**e and f*

Yel! .w Lai-I. Is......................." " i-..........
OrcMi, I,at>e:. 1 » and 1 »........
Bin*- Label 1 » ami |>...............
Red Labe» 1 » è ». i h and | * 
Wh:f l. tbel. 1 », t * and i »..
ti.ild Lair-; 1 » and 4 *.........
P'trpb* l,al*el. fts and fts..........
K' l' 4 « and f •............

iS'SF
PiRrCoLDlrr, C=

TORONTO *J

Hut. 1. .!.! .1 11*. I* t 
1*111. I...M -vihid I*.. - 1. . I* 
Iuni- mi !i|»i»li. ali M.

Ram Lal's 
Pure 

InoianTea
•nattu Asseturm Pwi 
MliAeorACTueie ewmx 
Vi, Cow or lmi«

Starch
<uw » ADIBO»» .m * U Vu., Ri MIXED.

I. iniry -rafohes— per 1
No 1 Wr.;t» or :»» 4-: *m 07
Nn 1 * »* M 0 07
Canada laundry.................................. v U6
BUver gloss, 6-lb. draw-!id boxes. 0 Cb
Stiver g oee. Mb. tin canisters___ c 6
Edwards ellter g css i-**D. pks. C * 74 
Kegs sliver gloss, large erystsl.... 0 7 
Bensoo ï satin. 1-lb. cartons .... . C 7ft
No. 1 white, bbls. ai.ft keg*......... u* \
Canada White Clew, 1-1 b. pkga t',|
Boost r. • enamel box 1 50 to S <X

Gulinar? Starch-
Benson A Oo. s Prepared Oorn.... 0 07ft
Canada Pure Com .......................... 0 Of 4

Klee Starch—
Rd ward* fury No 1 white. Mb. car. 0 10 

" 1 " or blue,
BBAF r iRD HTARC*} WOiU, LIMIT 9 D

Ontario ai d bee.
Laundry Hta'chtf—

Canada iAor.âr;, boxe, of 40-1L 
Arme Oloes Ptarcb - 

Vlb. rartocs b .ses or 4f !o 
W oeet Quai» y White? ’.avt-d'y 

ft lb. Oaotlte»*. oases ' f t
R»rr*lt *01 lb
Rmi ih l ■ ..............

Lilt White Glow—
1-lb. faoag oartoni. cases 10 1*
Mb. uoy trunks, 8 In case.. ..
Mb. enameled tin can 1st»— >

Ksgv, ex. crystals. <M lb.
Rmn^ord Oloes—

14b. fancy boxes, cases 8f 
Canadian *l~*Ho Starch 

Boiesoi 40 fancy pkgi , zrr oa«

WhoValc Retail
/ iau Da --ï, 1 » %nd 4 f---- : 25 *3 3t)

*roen Labo I « ana ». C 27 0 35
•tin* Label. ; « ft's, ft ■ and ft s 0 *3 f- 4C
Red Label. I s and * •   0 36 0 50
fiold ixsbel 1 * and % e.......... •> 44 <» 00
Red-C.old Label, Vi, * ................ 0 57 0 bO

OFo F. l:l ' Dil k ni ,
Hatnil' nn, < int

Wholesale Retail
I’ink I.al>el I f and ft » 30c 40c.
#iold I.a'..el 1 ? and ft » 35c. 50c.
Lavender l.ab**i 1> and ft's 4*2c. 60c..
Lreen Label 1 s and ft s 50c. 75c.

Can is! era
Hold Tins. 5 g 3r-*. 1.75 50c 2 50
Hold Tins 3» 35c. 1.0' 50c. 1.50
Hold Tins, l'e 36c each 50c. ea< h
Hold Label, ft's 18v ea. 3»’*lb. 2-V • a. :501b. 
lte.1 Tins, J'f 
Red Tins, t «

PURE
Montreal a

35c ea 701b. Sir es. I Ü>-1».. 
18c ea 721b. 95c ea. 1.00 1b

<*; h - 30 and 
50 It s. ea'-L- 
StliM k. Mixed, 
and <» r e e n

* ...........................................If 20c ; fts, 21
• .............................................1a and 2T-.
.............................................. la and 4s. 28c.

‘.............................. ■ 1« and ft*. 3-5.
............................If and ft i Vulcan, 50c

100 lb. lots freight paid. j

irUSAMI

MINTO HKIIN.,
45 Front 81. East

ftp™ TEA

Wholesale Retail
Black, green, mlsM. fts............ 0 70 1 U'

ft»...............  0 55 0 80
te ...........  0 44 0 60
1 Ihr à fts. 0 40 0 «)

“ ** fts.........  0 38 0 50
*' " 1 lbs, A fts. 0 35 0 50
" " I lbs., ft».. 0 30 ? 40
*• ** 4«................. 0 32 0 40

H.................  0 25 0 30
•' " libs............ 0 24 0 30

We pac-x Japan» In all grades at same 
prices. We pack in 60 and 100 lb. cases. All 
ielivered prices.

lae Labi, ft's........................
Orange LabeL I s and ft s
•i n Label. » s
Brown Label, i s and ft's .
Brown Label, ft's ..............
•ir«wi iMhel. I s and ft's . 
Bvl Label, ft'» ..................

21 C 26
0 23 0 40
U 20 0 25
0 28 u 40 

U «V
0 VI 0 50
0 40 0 60

kÔLÔNS Ceylon Tea, In 
1 and ft-lb. lead 
packages, black 
or mixed.

Black Lav »1.1-lb , retail at S6o..............fO 90
" ft-lb., " " ..............  0 81

; I it Label, retail at BOo.......................... 0 23

..... wholesale r
Wood e Primrose, per lb.. ..0 40 u '

“ Ooldeu Rod.......  0 35 u :
" Fleur-de-Lis........ 0 30 u 1

Hack in ft-lb. tins. All grades er
black, green or mixed.

Tobacco.
IMPERIAL TOBACCO UoMI'ANV OF list 

LIMITED EMPIRE BRANCH.
Chewing Black Watch 5# .....................

Blai k Watch lie...........................
Bol* 5s and 10s.................................
Bully tie..............................................

Currency 5l/*«. and 10s......................
Stag 59......................................................
Old Fux 12a........ ...............................
Hay Roll Bars 7 l/a*...............................
Hey Roll 7s...........................................

Hlug nioking - Shamrock lie., plug or l-.w
Roue bud Bars tie.................................
Umpire 5s, and lUa.............................
Am tier 8e. and 3a..............................
Ivy 7a.......................................................
Starlight 7s...............................

Cut Hmuking—(Ireat West Pouches, 7- 
JOS COTE, QUEBEC.

St. Ixmis (union), 1-20......................  ..
8t. Louis, I-4U .............................................
8t. Ixiuia, 1-100..........................................
Champlain. 1-20 .............................................
Champlain, 1-40 ......................................
FI Sergeant, 1-20......................................
K1 Sergeant, 1-40 ...............
El Sergeant, 1-10J......................................  5

Out tobaccos.
Petit Havana, ft, 1-12—1-6.......................
Queenel, 1-4,1-9 .......................................

" 1-9....................................................
Cote s Oholoe Mixture, ft-lb tine ...........

" >lh " ....
" " 1 lb " ............

Veterinary Bemediee
w. r. TOÜKO

Abaorbine, per doa............................... >L
Absorblne Jr., per doxen......................

least.
Royal yeast, S dot 5 cent, pkgs ... . 
Olllett'ecream yeast, 6 doa. In case

For ehsf*es for insert!nx quetations in this dept, apply to Advt. Manager, The Canadian Qroeer, at oar neateei



Tell your Doggy Customers that you Stock

ratts ™Dog Cakes
Your Jobber can supply. It means More Business. Packed in all Sizes.

MAY WE SEND OUR ILLUSTRATED LIST ?
Write SPBATT’S Patent Ltd., London. Eng. Canadian Branch : 13 St. Therese Street, St. Gabriel’s, Montreal.

Sanitary Cans
For Hand Filled Goods

Tomatoes, Stringless Beans, Asparagus, Spinach, Etc* 

Apples. Peaches. Pears, Plums, Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black
berries, Sour Cherries, Blueberries, Beets, Rhubarb, Etc.

“ The Can Without The Cap Hole ” 
“ Bottom Like The Top”

Write for Samples

Sanitary Can Company, Ltd.
Niagara Falls, • • Ontario

A SLIGHT 
DIFFERENCE

IN PRICE ON A CHEAP ARTICLE LIKE

Sal Soda
SHOULD NOT COUNT, WHEN QUALITY IS CONSIDERED

BRUNNER,M0ND&C0.’S
ENGLISH SAL SODA

is the PUREST, contains LEAST MOISTURE and 
therefore COES FURTHEST of any

Washing Soda sold.

WINN & HOLLAND, u,™
SOLE AGENTS MONTREAL

FREQUENCY OF SAILINGS
Every twelfth day a Pick- 
ford and Black steamer 
leaves Halifax for Ber
muda, The British West 
Indies and Demerara, and 
is away thirty-eight days.
A delightful trip for 
moderate cost. Write us.

PICKFORD & BLACK
HALIFAX

OAKEY’S Tn. original end only Swa. 
Preparation for Cleaning CoS 
lery, 6d. and Is. Canielee

'WELLINGTON-
KNIFE POLISH

JOHN OAKEY A SONS, Limit.,
Manufacturera of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc,

Wellington HI, London, Inglani
Agent:

JOHN FORMAN, - 64* Craig Stmt'
MONTREAL.

BOY WANTED
TO START IN BUSINESS FOR HIMSELF.

We will establish YOU in a good-paying busi
ness of your own.

Profits right from the start, and Prizes.
No money required to begin.
We will mail *o you FREE 5 copies of our 

publication.
These can be sold and will provide the 

capital for the next week's supply.
The work is easy.
You be sure to write at once and we will send 

you 5 copies for next week end everything 
necessary.

The MacLeae Pub. Company
10 Front Street te„. TORONTO, CANADA



THE CA N A D I A N GROCE R.

BE BEFORE HAND Canned Fruits
with your Autumn order The quality of

for WETHEY’S

SALT LAUREL
BRANI

and avoid possible incon
venience from delay.

speaks for itself.

Do not buy without* consulting u

VERRET, STEWART & CO. Get our prices.

LIMITiO

MONTREAL J. H. Wethey, Ltd
ST. CATHARINES, ONT.

Empire Brand

vA'x^

4 Free
Phones

Use Them 
Freely

Kiji, Japan. This season’s in store.
Extra Value, Extra Quality. Let us 
send you sample and price.

Ceylon and Indian Teas up 2c 
per pound. No change in our
prices. Inquire.

Mail and Phone Orders a special feature

GEO. E. BRISTOL & CO.
WHOLESALE GROCERS

HAMILTON, ONTARIO


