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QUALITY..

When * salesman talks price to you
Ask him about QUALITY

When he talks quantity . . .
Ask him about QUALITY

When he talks merit to you . .
Ask him about QUALITY

That’s the-

STRONG POINT

Golman’s Mustard
It la not so because we say it
But

We say it because it la so.

Christie’s Biscuits stand PARAMOUNT for Quality
What characterises every variety of our biscuits arc their 
excellent quality and their special adaptability to the pur­
pose for which each variety is intended. Our HIGH TEA 
biscuit is particularly suitable and is in fact a necessary 
adjunct to the refreshing cup.

The up-to-date grocer must stock it or be out of line.

Christie, Brown & Co TORONTO 
Of MONTREAL

LIMITED
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THE CANADIAN GROCER

H. W. PETHERBRIDGE 
Treasurer

ADOLPHE E. SMYLIE 
Vlce-Pres't and Sec’*

F. P. SCUDDER 
President

National Licorice
Our First Cargo 

NEW 1903 CROPYOUNG & SMYLIE
BROOKLYN, N. Y.

S. V. & F. P. SCUDDER
BROOKLYN, N. Y.

MELLOR & RITTENHOUSE CO.
CAflDISN, N. J.

H. W. PETHERBRIDGE
BROOKLYN. N. Y.

DOMINION LICORICE & NOVELTY CO
TORONTO. CAN.

BARBADOS
Per Schooner “ ARCTIC 

Has Arrived

Y. * 6., SCUDDER, and K. k B. Brands of PURE STICK 
LICORICE, Acme Licorice Pellets, H. A B. Wafers in bags, 
Licorice Lozenges, and a fall line of Lieorice Specialties, 
including the celebrated soft licorice lines sold under the 
Company’s brands as follows: THE FLEXIBLE LICORICE, 
THE PLIABLE LICORICE, THE ELASTIC LICORICE.

APPLYFOR .PRICES, ETC.

The Dominion Molasses GoMAIN OFFICE:
375-385 Lorimer St., Brooklyn, N.Y.

Where all communications, orders and remittances should be sent.
NOVA SCOTIAHALIFAX

“Best in the World.

HILL, EVANS & CO’S (WORCESTER, ENG.)
PURE ENGLISH

Delicate in Flavor and Aroma. 
Splendid keeping properties.

ROBERT WATERS’ QUININE WIN
Quinine in a palatable form -50 years’ reputation.

Export Agents :
Robt. Crooks & Co., Botolph House, Eastcheap, London, Eng.

THE DOMINION BREWERY CO.,
Brewers and Maltsters

TORONTO
Manufacturers of the Celebrated

LIMITED

WHITE LABEL
ASK FOR IT AND SEE THAT OUR BRAND 

IS ON EVERY CORK.

Our Ales and Porters have been examined by the best Analysts, and they have declared 
them Pure and Free from any Deleterious Ingredients.

WM. ROSS, Maaagar.

mm «25KÊii



THE CANADIAN GROCER

Canned
Where
Caught.

The “Thistle” Brand of Canned Had- 
dies, Kippered Herring, and Herring 
and Tomato Sauce are canned right 
where they are caught—at the water 
side. How better could you preserve 
the natural richness and delicate flavor 
of the fish ? Impossible !

But that is not all, because Captain 
Austin has the unequalled skill of a 
life-time of experience. There Is no 
dirt or slime—no uncleanliness 
to be found In the tf Thistle” 
Brand. The reputation of the fore­
most fish-curer in the country is at stake 
under the label of the “ Thistle ” Brand. 
Buy It and you buy the best.

“Thistle” Brand 
Fish.

Bottled
in

England.
Macurquahart’s Wor­

cester Sauce is bottled where it 
is brewed—in England. It ma­
tures for many months in the 
vats before it is ready for the 
bottles.

The fact that it is not brewed 
in a hurry, to sell in a hurry, and 
that unremitting care is exer­
cised at every stage of the brew­
ing, gives it a richness, a full 
“ body” and strength that makes 
it the most economical sauce 
your customers can buy.

Macurquahart’s 
Worcester Sauce.

ARTHUR P. TIPPET & CO., Agents,
8 Place Royale, Montreal. 20^ Front Street, Toronto.
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ARE YOU USING OUR-

Cold Blast 
or Jubilee 

Globes
Aetna or 
Quaker Flint 
Chimneys?

Give them a Trial.

THE SYDENHAM GLASS CO.,
Of WALLACE BURG. Limite*

GROCERTHE

Grocers, Attention !
What would you give for an automatic machine that would hand 
vou from one to three cents every time you made a weight trans­
action ? The Toledo Springleeg Automatic Computing Scale will 
absolutely do this, and is the only scale on earth that will do it.

Give us a part of those cents for a few months 
only and we will give you a 1'olerio S ale and you 
may. then have all the cents it gives you for the 
rest of your business life.

MADE IN CANADA.
For Descriptive Catalogue ami all information write to

DEAN 4 McLEOD,
The Toledo Computing Scale Co.,

HAMILTON. ONT.

For Sale Everywhere.
A6K FOR

MOTT’S.

The Tarbox Self­
wringing Mop and
MM AI L This is a Floor Mop*
Ifinn l/IOLlls fitted with a wring- 

r ing device whereby
a specially knitted cloth is wrung dry without 
wetting the hands. This article has been on the 
market 1-1 years and enjoys a universal sale with 
increasing demand, because of its utility and the 

permanent standard of value.
The foreign demand is becoming 

large and we solicit new accounts 
where not established.

For prices, etc., address

TARBOX BROS., 'Manufacturers)

Toronto, = = Canada.
Tarbox Self-wrinjinj Mop Co., 44 Bank St. Galashiels, Scotland (G.B.) Not the “Tarbox."

Character
Refutation

Your character may be ever so 
bad and your reputation good, 
or vice versa.

Our brands of Salmon have both and this is a pretty good guarantee
of quality.

Two good lines at present in stock :

MAPLE LEAF,
LOWE INLET.

The British Columbia Packers’ Association
VANCOUVER, B.G.

NMWNk
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THE CANADIAN GROCER

^ "Perfection” Cag/%/,
‘ ^ 3
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Only the best made or grown are sold in this Canister.

This Package is a Guarantee of Qualitg.

JAMS
JELLIES
SYRUPS
STARCH

TEAS
COFFEES
SPICES
BAKING POWDER

The Dominion Canister Company, Limited
DUNDAS, ONTARIO, CANADA.

CANADA PICKLING WORKS.
Toronto, June 15th, 1903

To our Customers and Patrons :
The business which has been carried on 

by us for the last 21 years has been incorpor­
ated under the Provisions of “ The Ontario

»
Companies’ Act ” under the corporate name 
of “THE T. A. LYTLE COMPANY, 
LIMITED. The new Company will be 
Carried on under the same management, and 
from our many customers we bespeak the 
same hearty support and liberal patronage 
so generously accorded to us in the past.

T. A. LYTLE & CO.

THE CONSUMPTION OF LIME JUICE IN CANADA IS IN­
CREASING YEARLY, and we take a great deal of credit on 
ourselves for this result, for we put on the market (we commenced 

refining Lime Juice in 1888, and to-day we have the largest business of 
its kind in Canada), a really first-class article in Sovereign Lime Juice; 
bottled in a handsome package, at such a price as to bring it within the 
reach of every purse. It is so strong, and yet of such delicate flavor, that 
it requires only two teaspoonfuls to make a tumbler of a most delicious 
and healthful drink.

Bottled in Imperial Hock Pints and Quarts, one dozen in case.

Stocked by jobbers throughout Canada. 
Direct enquiries receive prompt attention.

Simson Bros. Co. Limited
Wholesale Druggists, HALIFAX, NOVA SCOTIA.

tSBte



JAPAN TEA

THE CANADIAN GROCER
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WHY IS IT ??
That the whole crop of- ir

JAPAN TEA
is always too small for the Demand, although 
the price for the past two years has been 
extraordinary high, and going higher each 
season ? ^"Because it is the best Tea ! and 
wanted anyhow by real Tea drinkers !

CANADA and the UNITED STATES
can use the whole crop of



THE CANADIAN GROCER

Has stood 
the test 

of every 
climate.

h. CHARI h. CHARI

Crated o*Ej

Purest 
and best 
for all 

purposes.

The ST. CHARLES CONDENSING CO., oroducers of the famous GOLD COW BRAND OF UNSWEETENED EVAPORATED 
» CREAM, also SILVER COW, PURITY and GOOD LUCK BRANDS SWEETENED MILK.

Is prepared at all times to quote prices, and execute prompt shipment and delivery.
Home Office and Address : Correspondence and trade orders solicited.

St. CHARLES, ILL., FACTORIES: Ingersoll, Ontario, Canada, and St. Charles, III.

'V'mDELWEISsQ

QUALITY FIRST

con*

Schepp’s CocoanuL
Packages and Bulk

The best of its kind.

L. SCHEPP CO.,
LONDON, ENG. : Sami. Hanson, Son & Barter, Agents.

CANADIAN FACTORY s TORONTO, CAN. 
NEW YOBK.

HIGHEST AWARD, LONDON, 1893.

STRETTON’S
(PRIZE MEDAL)

Worcestershire

SAUCE
Pure, Delicious, Best

STRETTON’S IMPERIAL RELISH—A splendid selling line. 

STRETTON’S MUSHROOM KETCHUP—The best on the market.
CANADIAN AGENTS :

Messrs. S. H. Ewing & Sons, Montreal. || Messrs. Clawson & Co., St. John, N.B.
Mr. John Fisher, Manufacturers' Agent, Toronto. Messrs. Wm. Tuffts & Son, Vancouver, B.C.
Mr. A. N. Mackerrow, Ottawa. j| Mr. H. H. Stimpson, Halifax, N.S.

Sole Manufacturers^'’"™*’

Stretton & Co., Limited, W0RCESengIa*d.
5
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GROCER

No. 3.
The alkaloid “THEINE” in one of the important con­
stituents of Ceylon Tea, and is of great value to the 
human system, giving to the nerves a particularly agree­
able, bracing and stimulating effect. It strengthens the 
action of the heart and is particularly useful as a blood 
purifier and also arrests the decay and waste of nature. 
Theine is preserved in the finished Ceylon Leaf in 
greater purity and higher percentage than any other 
growth, making Ceylon Tea paramount for in­
trinsic value.

Buy only . . .

CEYLON TEA
GREEN or BLACK.

A pleasant, refreshing and purifying beverage.

Pure natural Green

CEYLON TEA
Has the highest intrinsic value.

THE CANADIAN



THE CANADIAN GROCER

Lost Ground
Some merchants have lost ground—and we mean 

by this, not real estate, but business—by trying to 
force on their customers inferior goods. It always 
pays to give your customers the best goods you 
can, even if you don’t make quite so much money 
out of it ; especially is it important to give them 
good Sugar ; they can gauge this article at once.

ST. LAWRENCE 
" YELLOWS

are acknowledged to be the best Yellows on 
the market.

The Si Lawrence Sugar Refining Co.,
Limited,

MONTREAL.
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RAYMOND BROS
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has increased considerably. We have too many—bought last November at two­
pence under present market. We have to offer this week :

300 Half-chests Ceylon Green Fannings, at 8J^c., equal in cup to 
Japan costing 20 cents.

50 Chests Erlsmere Ceylon Pekoe Black, at 
50 Chests Elmwood Ceylon Pekoe Black, at 
50 Chests Bactakhal Pekoe Souchong, at ...
50 Chests New Doars Pekoe Souchong, at 

250 Half-chests Indian Tippy Pekoe Amrail Acme packages, at 
75 Half-chests Japan. Nice cup. Good style, at 
75 Half-chests “ “ " at
50 Mats, each 4 10-lb. caddies, “ at - 

100 Half-chests coarse leaf Japan Fannings, at 
200 Half chests Japan Fannings, at.....................................
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THE F. J. CASTLE CO., Limited, OTTAWA.

is equal to any in the market. 
Try a sample case and be con­
vinced of its high grade and 
quality.

ASK YOUR WHOLESALE GROCER FOR IT.

The

Capstan Manufacturing Co.
Toronto, Ontario, Canada.

PFFQIRFRâTnBC Useful to every one. 40 
ntr ItlUE-nillUltO different styles. Silver 
medal, Quebec 1901. Diplomas : Toronto, Ottawa, Montreal.

C. P. FABIEN,
Merchant and Manufacturer,

3167 to 71 N. Dame St. Montreal, Can.
Write for Illustrated Catalogue.

Capstan

Brand

Baking

Powder

GROCER

HOUSEHOLD AMMONIA.
HARVEY’S (of course), Clear, Cloudy, and Per­

fumed Toilet. In drums, carboys, quarts, pints, flats. 
STRENGTH AND SATISFACTION GUARANTEED.

HARVEY’S Dry Powdered Ammonia, 1% lb. 
packets, put up in 1, 2 and 3 doz. cases—-a strong 
well-made article at a low price.

JOHN Q. HARVEY,
Mfg. Chemist. TODMORDEN

THE-

PARKH1LL 
BASKET CO.

Limited

..Manufacturers of..

The Asam Muhlenbach Patent Peach 
and Grape Baskets, Spruce Butter 
Boxes, Clothes and Market Baskets, 
One-quart Berry Baskets and Crates, 
Plant Boxes, Packing Boxes, and Egg 
Cases.

OWEN SOUND, ONT.

■ UV OF

WRITE
FOR
QUOTA­
TIONS.

MARUFACTORERS . . .

Awnings 
Tents 
Flags and 

Covers

CANNED GOODS
ALL : KINDS : WANTED

a°first*ciass fh’m'for.Ü! GREAT BRITAIN
by the undersigned, who is in a position to 
place big quantities amongst the largest 
wholesale buyers in England.

HIGHEST REFERENCES —

Alex. S. Duffus, Jr.,
27 LKADENHALL ST.,

LONDON, C. C., : : ENGLAND.
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MOST PROFITABLE to the GROCER
and

MOST SATISFACTORY to the LAUNDRESS

STARCHCold
Water IVORINE

ASK
TRAVELLERS 
THE PRICE

THE ST. LAWRENCE STARCH CO.. Limited. - PORT CREDIT. ONT.

RECEPTION WAFERS
In one pound tins. A very attractive package. 

Something nice for Teas, etc.

THE CANADA BISCUIT CO., LIMITED
King St. West and Bathurst St. Cars pass our Works. King and Bathurst Streetst TORONTO.

DON’T RUN 
CHANCES

with your customers. Get a line ot Maple 
Syrup that is reliable.

IMPERIAL BRAND”
MAPLE SYRUP

BATGER’S
Lime Juice Cordial

has stood the test of 
years of success. It 

is reliable. It sells 
well. It gives a 

good margin 
of profit.

ROSE & 
LA FLAMME.

AGENTS.
MONTREAL.

Prospects for a
long warm Summer.

Are you ready for it ? When 
the hot weather comes and the 
demand is heavy for Batger’s 
Lime Juice Cordial you should 
have it in stock. Order now.

ROSE & LAFLAMME, 
Agents, 

MONTREAL,

« m

/
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achieved with Dixon's Carburet of Iron Stove Polish have made it the most widely 
used polish in the United States to-day, and Canadian consumers are fast finding out its 
superior merits as well.

There’s a handsome margin of profit 
In It tor the wide-awake retailer. Ask 
our travellers for particulars.

W. H. GILLARD & CO., WHOLESALE
GROCERS, HAMILTON, CANADA.

ORGANIZED
SUCCESS.

Not the braggart nor the blusterer permanently succeeds 
It takes time, labor and expense for the honest government or 
individual to organize success. All these have been freely

expended for the grocer who handles.

WOOD’S COFFEES
and he therefore finds a genuine success in these brands the moment he touches them, 
them at once before your trade and you will “ take time by the forelock.”

Put

THOMAS WOOD A CO., - No. 428 St. Paul St., MONTREAL.

THE longer the path by which merchandise comes from first hands to the grocer, the 
more it costs the grocer, the more hands there are upon it, the more profits there 
must be paid from it. Our system of doing business is undoubtedly the correct 

one, our goods are sold by satisfied grocers, and if our statements about our merchandise 
were not true, we should not be supplying goods to so many successful grocers.

We carry a well-assorted stock of staple and fancy groceries, and our motto is 
Co-operation, not Combine.

ciUNITY o
rAND

QUALITY
%/W| totL
REGISTERED.

GROCERS’ WHOLESALE COMPANY, Limited
CORRESPONDENCE SOLICITED.

This is Worth Looking Into.
That you can sell 8-lb 44 WMEATINE ” for 25 cents and make a substantial profit is a 

fact. It is also a fact that 44 WHEAT'INE” is made in Canada from Canadian wheat, and is the most 
nutritious and wholesome of all breakfast foods. When you sell 44 WHEATINEft your customer 
gets value, you retain his good will and enhance your reputation as an up-to-date merchant. Many 
leading physicians have written testimonials strongly recommending 44WHEATINEe,,

We are selling agents.

WARREN BROS. & CO. TORONTO

THE CANADIAN OROCER

THE PERFECT RESULTS



rtontreal and Toronto, 
June 19. 1903.

The
Canadian Grocer

Subjects Being Discussed at Ottawa
Written for The Canadian Grocer by a Member of Parliament.

House of Commons,
Ottawa, -lime 15. 1903.

V
ERILY Ottawa politicians have 

no reason to complain of lack 
of variety in their parliamen 
tary bill-of-fare. Last week 
the corridors and committee- 

rooms were buzzing with discussions as 
to a new transcontinental line, with an 
expenditure in connection therewith 
ranging from eighty millions for a Govern 
ment road, all the way down through 
various proposed subsidies, to nothing 
but a bare, a very bare, charter ; and 
this week Mr. Fielding starts the ball 
rolling with a bill for the establishment 
of penny banks. Needless to say, the 
object of these new institutions in the 
field of commerce is to encourage small 
savings, and no depositor is allowed to 
have more than 8300 in the bank at any­
one time. As a penny is two cents, we 
can accurately estimate that an energetic 
contributor can deposit 15,000 times be 
fore he loses further privilege, and as. 
eliminating Sundays and holidays, lie 
has about 300 days in the year, he can 
keep on doing business for just 50 years. 
Surely, this should satisfy the most de 
manding.

When we remember how many among 
the Captains of Coin in the great Re 
public to the south of us have started 
their capitalistic ventures by the saving 
of half-dimes arising from polishing their 
clients' shoes—later in life they usually 
polish their clients pocket-books rvitli 
much larger resultant profit to them­
selves—we cannot overestimate tie im­
mense advantage likely to accrue to 
Canada from the establishment of this 
new financial collecting agency. In the 
course of his explanatory remarks. Mr. 
Fielding very modestly gave the credit 
for his proposed measure to a Toronto 
philanthropist.” He tells us that this 
gentleman moved in the matter a year 
ago. but that, for reasons of state, his 
wishes could not be carried out at that 
time. Surety this gentleman was not 

" only a philanthropist ; he was also a 
seer. He must have foreseen the slump 
in Canadian stocks, with special reference 
to his home, Toronto. There are at 
present very few in the “ Queen City of 
the West” who would find it convenient 
to use for deposit purposes any but a

penny bank. To these gentleman our as 
surance that on each banking day for 
50 years to come they may walk solemn 
I y up and lay their penny on the counter 
without let or hindrance will come as a 
reassuring truth, for we think they will 
agree with us that in half a century the 
stock market will have become so buoy 
ant as to justify us in the withdrawal of 
our 8300. and its investment in a 
ground-floor purchase on a margin, to 
which our attention has been called by 
the sure tip of one of the directors who 
knows. Let us not be misunderstood. 
Tn our 50-year calculation we are not 
considering the subject of interest—we 
expect the depositor to draw this for 
running expenses—a man must live.

But the Minister of Finance was not to 
have it all his own way as a philan 
thropist; Scarcely had he resumed his 
seat after answering the numerous pro 
found questions elicited bv his announce 
ment, when the Minister of Justice 
sprang to his feet. His was a scheme for 
the betterment of women. No pelf proud 
measure his, but a plan more philan 
thropie. Just a little bill to give the 
fallen sisters of St. John. N.B.. the same 
chance enjoyed by those of their class in 
the Andrew Mercer Reformatory in On 
tario. Marvellous to relate, no prolong 
cd discussion followed, and the honor 
able gentleman was granted leave to 
introduce his bill.

And then from being fishers of men. or 
rather, of women, the members turned to 
the fishers of mackerel, their attention 
being called to the incursions of certain 
smart Yankees who followed the schools 
to the coast of that famous county which 
sends as its representative the genial, 
eloquent, and, at times tlike all High 
landers), really poetic “ Giant of Guys 
borough.” The Minister of Marine hav 
ing given satisfactory assurance that oili- 
tricky cousins would be better watched in 
future. the uproar subsided, and the 
Ministers proceeded to answer, so far ns 
unto them seemed good, the questions 
put by members thirsting for informa 
tion. And it then did appear that Sir 
John Boyd had ‘‘ no sons or relatives” 
in the employ of the Government, as well 
as sundry other matters of equally ab 
sorbing interest and usefulness to the 
country.

11

Among these other matters, the ques 
tion of that staunch Independent, Mr. 
Jabel Robinson, of Elgin, is worthy of 
passing notice, but before dealing with 
it, we cannot refrain from recounting a 
little anecdote characteristic of the inter 
locator. XV lien in the Session of 1900 
the sessional indemnity of the members 
was raised by Act of Parliament. Mr. 
Robinson nol>l> voted against the niea 
sure, which it was a foregone conclusion 
would carry, and he alone so recorded 
his opinion. One of the supporters of the 
bill, rather a wag. after the vote was 
taken, made it a point to ask Mr. Rob 
inson what he would do now that the 
measure had carried. “ What shall I 
do ?” said Mr. Robinson. “ What can I 
do ? Aint it the law of the land now ? 
Why. I must take the increase!” aiid so 
he does. But to his question. After 
making a speech in the House a member 
may have it printed in as many copies 
as he wishes in the Government printing 
Bureau at cost price. Having made what 
he considered a brilliant si>eech. which 
the stupid dailies have scarcely noticed, 
it is but natural that a representative 
should wish his constituents to sample 
the output of his genius, and so he or­
ders many copies, and the side lines of 
his county are speedily illumined. So 
far so good. But it doth appear that 
several gentlemen having gotten the 
goods have forgotten to settle for the 
same. It was with regard to these re 
ealeitrants that Mr. Robinson uprose 
and spoke, and the purport of his ques 
tion was. what treatment is meted out 
to these men ? Are they made to pay ? 
By whom ? How soon, and how ? To 
which the Premier replied that the mat 
ter had been dealt with so far back as 
1*97. the Tieasury Board ordering a 
suspension of credit in all such cases, on 
the well-known principle of the country 
store keeper : " You’ll get no more till
you’ve paid for the last you got.”

After questions. Mr. Blair moved a 
motion with regard to railway aid to a 
portion of the system of Mackenzie A 
Mann, which is of vast interest and im 
portance as an earnest of future Govern 
ment policy along these lines. A guar 
antee of the principal and interest of the 
first mortgage bonds is to be given. We 
use the word “ given” in that loose
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YE POLIS vE Polish
Do
3000T0NSS0L

CAKES
Well known *"°reliabl&

inTinsjT'OVF POUS^J

'^N’mwoR^eUARANTgO tow TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the markei.

MORSE BROS.. Proprietors, Canton, Mass.
For sale by oil Wholesale Grocers; also the MoClary Mfg. Ce., London, Montreal, Win

• n-c w lijrli lut> led to so much inane 
«li>i'U"‘ion in connection with railway 
aid— ex<-}.iun<_:cd” would be a better 
word ; iiiTUT in -.-use if n< >t in sound. 
!.. suom-sts very istionifly the
hand i n j over <»f something, réceix ing 
in >1 hiiiL! " in rid urn. lu Air. Blair’s scheme 
t hi- is \ cry far from the facts. The 
r«»ad. il is true, receixes ! a guarantee 
w hi' li will’s.-ll iis bonds at a high price 
and enable it to finance its, schemes, but 
in iurn the couutry- receives ( I ) a rail 
xvay which will ojx-u up and develop nexv 
country, to the increase of the best ele 
men is of oui' population, and of our pur 
chadn_- power, which latter, since a per 
centau'c of. our consumption will always 
be in >iii for*.‘i_-ii Li « >< >d - , means in time aai 
inci<-a-e of. n-venue with the further pos 
dbilitv of dev elopment which money 
j i v • I — i a claim upon the road when 
Imilt if evi l the * io \ernment is forced, on 
default of the company, to pay either 
principal or interest. ini whole or in 
pari : (3 < the control of rates and tolls, 
not only upon that portion of the line 
to which the narnniee applies. but upon 
the whol«- system of the Canadian North 
'•ni Railway, such control to be exereisi-d 
by the < ioxi-rnor in Council. “ or of such 
authority. ronm-is-ion ■ or tribunal as is 
de-ij-nated or constituted under any act 
"f 1 }<.• Parliament of Canada for the 
M L' ula I ion or eontml of the business of 
lailvvaxThe i-lause piloted will let in 
Mr. Blair’s Railway Bill of this session. 
>o that we may ■ <msid.-r this regulation 
of rat e- a- sonu-thing x hrv real, not a 
mere enipiv formality to cloak a gift, 
but a condition of immense x nine, as in 
all human probability the f ioxernment 
will not be out one cent in the long run 
in actual cash, since the i subsidized road 
wili }»a-s through a country xvhere freight 
will in time be plentiful. It means xve are 
to ui t a valuable eonces-jion in exvhange 
lor the use of our credit and at no mone­
tary .-ad'ilive to ourselves ; ( 1) the i*iurht 
to -rant running power.} oxer any por 
tion of the line- aided to any other rail 
way company on terms which seem eijuit

able to the Coxernor in Council. This 

insures a fair measure of competition in 
la rye sèctipns of the West where influx of 
settlers will produce new roads in the 
future, and the same end is further 
served by (7>) the right to prohibit lease 
or -ale to the Canadian Pacific Railway, 
or any arrangement with that road for 
the pooling of rates. Aid granted under 
conditions such as these cannot surely 
l>e very much objected to ex en by those 
who take the extreme ground against all 
kinds and conditions of subsidies, and to 
xvhom anything of a railway character is 
as a red flag to a bull.

Probably no debate since that on the 
budget, and that, of course, we confine 
to its early stages, has aroused such 
wide spread interest in Canada, as has 
that on the resolution of Mr. R. L. Bor 
den that in the opinion of the House the 
tariff of customs duties should lie so 
amended as to secure the Canadian mar­
ket for Canadian producers of iron and 
steel. The reason for this is not far to 
seek. Patriotism is not dead in Canada, 
bm it requires something in the nature 
of a national crisis to call it forth. On 
the other hand, self interest is an ever 
present afetixe force, and self interest was 
nearly Affected by the motion of the 
Leader of the Opposition. While no spe­
cific case was mentioned in connection 
with his resolution, everyone acquainted 
with commercial affairs associated it with 
the great industry of The Dominion Iron 
iV Steel Company, at Sydney, the Com 
mon stock of which, representing at par 
value 17 millions of dollars, has fallen in 
the market from 79 to from 10 to 1.7 
per share. During the stock market 
boom of last year fortunes large and 
small were made with marvellous rapid 
ity ; financial successes xvere freely citron 
icled in the press, and thousands of 
people who had never before “ played the 
markets]” invested the savings of years 
in the purchase of industrial securities 
upon a margin. The knoxving ones gave 
it forth that “ Jron & Steel” was the 
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next going to par, and on this tip the 
public went in. In every hamlet in the 
Maritime Provinces someone can be fourni 
who has put money hi the stock of this 
company, while hundreds further west, 
notably in Montreal and Toronto, have 
invested heavily. With the recent heavy 
slump, widespread ruin has resulted, but 
xvhile many haxe dropped their all, oth 
ers have been able by great financial 
strain to margin down, and these haxe 
been looking with hungry eyes towards 
Ottawa in hope of a raise in tariff, which 
would so improve the prospects of the 
company as to send stocks back some 
where towards their old h-xel. While for 
these unfortunates xve have nothing but 
sympathy, their case must, nevertheless, 
be disregarded in the consideration of the 
iron trade of Canada. The question is* 
not what will recoup the losses of tin- 
brokers and their following, but what arc 
the requitenients of this great industry 
in Canada ?

Mr. Borden’s speech was a good one. 
containing many valuable statistics, and 
his points were lucidly and logically 
made, but the arguments were not new, 
and scarcely could be ; they were as old 
a> protectional propaganda itself. He 
stated, ' as reported in the unrexised 
Hansard of June 9, 1903, that in the
year ending June 30, 1902. we importeJ 
of iron and steel goods and manufac­
tures thereof, over 33 millions worth, as 
against a little more than 10 millions in 
I s9fi, and lie asks xvliy not so protect 
the native industry as to produce all or 
nearly all these goods in Canada, etc. 
He argues that since xvire, put on the 
free list of the Liberals, costs more now 
than when under an import duty, there­
fore, duty does not enhance price. With 
this argument xve cannot agree. In a* 
free market price is determined by sup­
ply and demand. Impose duties and you 
interfere with the rule, and those behind 
the tariff wall can assuredly raise prices 
to the extent of their protection, so that 
the point is not hoxv high is a certain
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In Summer Time
MacLaren’s Cheese is in demand. It comes handy. We keep 
all sizes. Their Roquefort is A1 quality. A supply of new 
cheese in boxes just to hand—May make—also a few twins.

LUCAS, STEELE & BRISTOL,
HAMILTON.

■ I ■ Composition of Kola, Cacaoi n 3 cl x c 61 s i o r in ,&ndOxygere ::::::::

The Very Best Medicine for convalescents and sick persons.

AN IDEAL BEVERAGE in Summer time when mixed with cool water. It is refreshing, healthy and curative for all 
affections of the stomach. —sole agent for canada.—

BPI /V |\| Champagnes, Brandies, Dutch, Holland and
9 Russian Gins, Wines, Clarets, Liqueurs,

-----importer of----- Olive Oils, Perfumes, etc.

26 Lemoine Street (near McGill Street), MONTREAL. Telephone Main isi

SOld Virginia Catsup, 
Sauces, Mustards,

and Olives are the very best

We have these to arrive in a few days at right prices :

Oyster Tomato Catsup, Pints. English Sandwich Mustard.
Chili Sauce, Pints. Stuffed Olives, 10 oz.
Salad Dressing, Pints and Half-Pints. 01^, .Virginia Tobasco Sauce.

Horse Radish and Mustard.

All McMechen’s pack, and the leaders in Yankeedom.

JAMES TURNER & CO.
Wholesale Agents, HAMILTON, ONT.

McMechen

13



THE CANADIAN GROCER

Write, Wire or Phone Us at Our Expense.

THOS. KININEAR & CO.,
Wholesale Grocers,

Prompt ) 49 Front Street E.,
Shippers

•tOREO PERFECTION H«0

wr\
J

OUR JARS AND LABELS 

ARE BEING IMITATED.

YOU WILL NOT BE SURPRIS­

ED TO NOTE THE IMPETUS 

WHICH THE PUSHING OF

MACLAREN’S IMPERIAL AND 

ROQUEFORT CHEESE GIVES 

YOUR TRADE.

A. F. Mai Taken Impekiai. Cheese Co.,
I.IMIIED, M AX l • FACT U K E KS AND AllENIS, 

Tokonio.

article on the free list, but how much 
higher would it be but for being on that 
free list '! We aie disposed not to wor­
ship the consumer as does the out and 
out free-trader, but we must admit the 
economic truth, that he pays more fai­
llis goods under a high tariff than under 
a low tarilf or no tariff. The question is 
how much of a burden should the con 
sinner (and in the case of such a staple 
as iron the consumer is everybody) be 
saddled with to procure the advantage 
of the establishment of a great industry ? 
Feeling as we do that Canada possesses 
the economic condition necessary to pro 
duct- iron cheaply and well, we think the 
jieople are willing to pay a little more 
for their goods to set the industry on a 
firm footing, but we do not close our 
eyes to the fact that a little more will 
have to lie paid if protection be in 
creased, notwithstanding Mr. Borden's 
argument founded on the price of free 
iron.

While the motion was voted down, it 
must be noted that the Government did 
so on the ground that it was a Kite of 
want of confidence, and not on the 
ground that no further aid be given. In 
the speeches of both Sir Wilfrid and Mr. 
Fielding there is a notable absence of 
refusal to increase the iron duties, and 
we believe from the sentiment of the 
members and from what seems to be '“in 
the air,” that something will before a 
great while be done towards further pro 
taction for the iron industry.

PICKLE FIRM INCORPORATED.

T. A. Lytle Jc Co. has become incor­
porated, under the provisions of the 
Ontario Companies Act, and will in 
future be known as “The T. A. Lytle 
Company, Limited.” No change in man­
agement takes place a guarantee of the 
continued high quality of their pickles, 
catsups and other goods—and of thei. 
thoroughly reliable ways of doing businessr

-Ait. maÊSÊÊ^ÊÊÊÊHIÊIÊtHtÊÊBÊÊÊÊÊÊÊÊlÊÊItÊlÊÊtÊÊÊÊItÊHIÊM



THE CANADIAN GROCE*

FOREST CITY GOSSIP.

Office of The Canadian Grocer.
365 Richmond St., London.

RADE is quite active amongst the 
wholesale grocers of this city. 
Every house reports continued good 

business, with very bright prospects of a 
good long continuation of the present con­
dition of things. There are no special 
lines that are having extra large demand, 

* with the exception of sugars, which usually
at this season begin to change hands in 
considerable quantities. The prices re­
main firm.

rJTJS? ,*e*A»ED >v

^UPTONS

JAMS, JELLIES, AND 
MARMALADE, A R E 
SUPERIOR IN QUAL­
ITY TO ANY OTHER 
— FOREIGN OR 
DOMESTIC.

A. F. Macl.AREN IMPERIAL 
CHEESE CO., Limited,

Selling Agents,

TORONTO.

The London cheese market, which is 
undoubtedly one of the largest in Ontario, 
had boarded last Saturday 1,805 boxes, by 
the following factories—J. A. Neiles is and 
has been the able secretary for the last 23 
years :

Boxes. Boxes.
North wood..................210 Blanchard.................  160
Dunboyne.................. 230 Gladstone.................  165
Be'mont........i.......... 370 Blanchard-Nissouii. 105
Ballymot....................  100 Devizes...................... 100
Mapleton...................  200 West Nissouri.......... 165

The bids ranged from 10 if to lOy&c. 
Mapleton sold at lOfsC.

A. M. Smith & Co. were wonderfully 
fortunate in escaping from the big fire in 
the Granite Block with so little loss. 
Although McMahen & Granger, their next- 
door neighbors, were entirely gutted and 
their entire stock of dry goods a total loss, 
Mr. Dillon, of the firm of Smith X- Co., 
states that a little smoke and the scorch­
ing of half a dozen butter tubs was the 
extent of their damage.

T. P. Blackwell, who was some years 
ago a valued employe of Priddis Bros., 
Dundas street, when that firm carried on 
the dry goods business, died on Sunday 
afternoon. His death was due to a com­
plication of ailments. Of late years he 
was on the travelling staff of his brother- 
in-law, Joseph Smith, cigar manufacturer, 
this city. He was kind-hearted, sympa­
thetic and one of the most popular travel­
lers on the road.

The firm of Clark, Vandelinder & Co., 
well known to the general merchants 
of Western Ontario as doing one of 
the largest millinery and fancy goods 
businesses in London, have made an 
assignment. Mr. Clark has but recently 
gone out of the firm—and arrangements 
were being made for another partner to 
take his place.

* « *

The price paid this week for live hogs
in this market was generally 85.65 for 
best grades. Dressed hogs were slow at 
87.75 and 8.00 per cwt. ; beef, $6.50 to 8.00 
per quarter ; veal, $5.50 to 7.50 ; mutton, 
$5.50 to 7.50; spring lambs, $4.50 and 
$5.00 each.

* * »

The cold weather has increased the
prices for eggs, which are now 14 to 16c, 
but it is not expected that this figure, 
which is high, can stand long at this sea­
son. Other produce, such as butter, re­
mains for best roll, 17 and 18c per pound ; 
crocks, 16 and 17c ; creamery, 19 to 21c. 
The last rains have helped the strawberry 
crop most wonderfully, but some hot days 
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are needed to ripen and flavor the succu­
lent berries. Wheat, corn, oats, peas, 
buckwheat, barley, rye, and beans remain 
at last week’s prices, with no particular 
demand.

* * *

Through the wreck of the “Norwegian” 
on the coast of Newfoundand last week, -" 
Mr. William Bignell, of this city, is a loser 
to the extent of thirty-six head of cattle. 
We are given to understand that every 
head of cattle on the wrecked steamer was 
insured for $100 each.

W. H. L.

NEW RACK

Lobster
y2 s. and i lbs.

Finest Packed. 
Prices Right.

Tie DAVIDSON & HAY, Limited
Wholesale Grocers

TORONTO

/
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DAIRY PRODUCE and PROVISIONS
and Cold Storage News.

c
The Hog as a Money Maker.

' A VXDA'S baron industry has made 
tremendous stridesj in the last \'l 

year.». In. I >110 Canada exported 
•SG22.7»)I worth of bacop. and imported 

In Pdb'2 there was exported 
SI2.IG2/.J5d worth of bacon, and ><jôti. 
U21 imported. That show- the immense 
i ne lease of >1 I .5I<P P.»2 in the exports. 
The impoit.' also show an inri*eas<‘ of 
>:î2ô.«>«i'i. ’J*ho>e figme>; s|ieak exceeding 
lx well for the export linvoii trade, and 
there i> every prospe t lor a eontinue<l
adv aneemejit.

It is very important that producers 
-houJd study the kind of hogs the packer 
leipnre for export triple, since 75 per 
««•ut. of our bacon is exported.

I Jl. Mason submits an article in tlie 
annual report of the Ontario Agiicultural 
and Experimental l nioij, which lie calls :

1 lie Jlog as a Money Maker.
Ilu point» out that lejn or twelve years 

ag«> our baeon was of an inferior order, 
and therefore was unpopular : but now 
< anada is producing a very sati>factorv 
artielv, ami therein Jie.-j the impetus to 
«>in export traile. Jle .'fays that the sort 
<»f hog tin: packer requires is one weigh 
111m at maturity JfiU to 22u lb., preferably 
between l>u and 2UU Jl»;.. the |ar«»est per 
« « iitaL'é ,of lii'>t « la" bacon being fourni in 
■ ureases between those | weights.

liaise weight' asked for by the packers 
are the most profitable for us to produce. 
He savs that he has found that fact to 
be «'«>ri«.' t lii.ijj hi- own experience. 1’nder 
•average conditionami witli the average 
br«-eds ol" hog- of all kinds, after the 20 • 
Hi. inai k i' jia-.-ed, tile profitable point 
has been jia—e«i, and the sooner those 
hogs are got rid of the better. If, how 
ever, then- should be extraordinary con 
ditiojis, sueii a low price for grain and 
high for hoL.-. it would be prolitable to 
feed a little longer.

I he lengthy how j> the most profitable 
for th«.‘ farmer t«> pijoduec t)f course 
producer.- should not go t«> extremes, 
but they 'hoiild aim to produce a moder­
ately lengthy hog, with good bone ami 
good constitution- one that looks like a 
feeder.

As to the question of breeds, there is 
no hard and fast rule saying that one 
particular breed possesses all the good 
qualities. I lu re aie several that are 
prodming goo<i results, sueii as the 
\orkshiiv-. the Taijnvvort hs, ami the

Berkshires. Mr. Mason thinks that the 
first cross between two pure breeds is a 
more vigorous feeder and has a better 
constitution than one of pure breed. For 
summer condilions the l>est results are 
obtained by feeding on pasture with 
clover, j>eas, oats, tares or rape. The 
advantage of this system is that the 
exercise obtained when pasturing pro 
motes stiength in the digestive organs, 
and tends to produce a more lengthy hog. 
a betitei* development of the muscular 
system, and a large percentage of lean 
meat. A hog treated in this way is in 
a stronger and more healthy condition 
and will give better results for the grain 
feed afterwards in the liuishing process 
than the hog fed in the confinement of 
the pen.

Mr. Mason says : “We must remember 
that to day Ontario is largely a dairying 
country, and the production of hogs 
from the by products of the dairy, along 
with other foods, makes it possible for us 
to produce pork very cheaply, and at the 
same time of excellent quality. I would 
lay sjHjcial emphasis on :
“(Ip Giving proper attention to the 

selection of parents ;
“ (2). Breeding entirely from mature 

animals ;
" (.*»;. Giving small pigs a good, 

strong start on the sow, and not ween 
ing them befoie they aie eight or nine 
weeks old ;
“(J). I sing dry beds, frequently 

changed dampness being fatal to young 
pigs ; and

“ (5;. Furnishing in winter fresh earth, 
sods, wood ashes, and charcoal, and, 
whenever the weather is mild enough, 
letting the pigs out for exercise and to 
get access to fresh earth.

New Commission Company.
The Jmpe ial ami General Agencies, 

Limited, have been incorporated under 
flic Ontario Companies Act, with a capi 
tal of S5U.UU0, divided into 1,000 shares, 
to carry on a general agency ami com 
mission business in all its branches ami 
to act generally as agent for any person, 
Jinn or corporation for the transaction, 
management, promotion or development 
of business and property of every descrip­
tion. ami for this purpose to take over 
the business of the Corporation of Colo 
niai and General Agencies. Limited. The 
head office of the company is to be in 

lb

Toronto, and the provisional directors of 
the company will be, J. I. Davidson, E. 
Stranger, IL I). Hailing, E. Still, and 
•I. K. Adamson.

Barrie Association.
The closing meeting of the Barrie, Ont., 

Cheese ami Butter Association was held 
recently, at which there was a good at 
tendance of both buyers ami salesmen. 
Those present were unanimously in favor 
of re organizing for the coming year.

It was agreed that prospects for goes I 
prices were very bright, and that never 
before were the opportunities so great 
for farmers to realize large profits on 
their milk.

The following officers were duly elected :

President—R. Graham, Elm vale.
Vice-President—Robert Murray, Avening.
Secretary-Treasurer—C. E. Lundy, Newmarket.
Directors—Messrs. Perkins, Campbell, Gunn, 

Peacock and Bennett.
Honorary Directors—Ex-Warden Quinlan and 

County Councillor Dr. Wells.
Arbitrator -Jas. Park, Toronto.
Auditors—Messrs. Gunn and Porter, Toronto.

Dairy Board.

The second meeting of the Sherbrooke 
Dairymen's Exchange was held on dune 
II. at which the anticipations of the 
members that tlie board would be a suc­
cess were justified. There were seven 
buyers from Montreal present. Cheese 
sold at Hie, Hljc and I0;jc ; ami butiler 
went at 111 Ac.

Ottawa Cheese Board.
Cheese makers in the vicinity of ()t 

tawa have at last obtained what they 
wanted legarding the inspection of their 
cheese. They have been complaining 
that, after the cheese 1ms been sold on 
the Ottawa Board, shipped to Montreal, 
and there inspected, buyers often inform 
them that their cheese is not up to the 
standard and refuse to pay the price 
hid. Bather than have it returned, they 
Usually let it go at whatever is offered 
by the buyers. They think that this 
difficulty might be overcome if the cheese 
were ins|>ected at Ottawa instead of at 
Montreal.

At the meeting of the Ottawa Board 
on dune 5, it was decided to let the 
manufacturers have their wish, and the
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Telegraphic Address, 
"DOMINO,” 

Charlottetown,
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*• Codes Used 
A.B.C. 

i LIEBERS
PRIVATE,

We also handle Butter, Eggs, 
Cheese and all kinds of farm 
produce.

Our “ Beech-Nut” Hams and 
Bacon are delicious.

SEND FOR PRICE LISTS.

We are now prepared to supply to the trade, care­
fully packed, Beef and Pork products.

Canned Goods,
Barreled Pork,

Barreled Beef,
Smoked Meats,

Hams, Bacon,
Lard, etc., etc.

Branch) i-t HALIFAX, SYDNEY and ST. JOHN’S, IN

COPYRIGHTED

FEARMAN5

PURE
LARD

THE CAETO

“ Knowledge comes, but wisdom lingers”—too true. Yet we are 
learning some tilings at a fair rate of speed, the result of which can­
not but add to our stock of wisdom. The grocers, for example, are 
learning that the carton, or small package, is not only labor-saving 
and ornamental, as well as economical, but is a preserver of goods, 
preventing the destruction of color,1 flavor, etc., which is liable to 
ensue when bulk goods are uncovered in the somewhat frowsy 
atmosphere of the smaller class of grocery stores, which outnumber 
the big stores two to one.

“God bless the man who invented sleep,” cried honest Sancho 
Panza, and the grocers might well echo the invocation with a bless­
ing on the inventor of the carton.

—Merchants’ Review, New York.

We can give you Pure Lard-thc very finest—in i-lb. Cartons, 
and we can give them to you at a price much more economical 
to you than in Pails, Tubs or Barrels. Try them and you will 
endorse the sentiment of the above extract. We were the origin­
ators of this package and hold it patented in Canada.

T. W. FEAttMAN CO., Limited
HAMILTON.

Mess Pork,
Short Cut Pork, 

Plate Beef.
Hams
Breakfast Bacon 
Roll Bacon 
Long Clear Bacon 
Bologna Sausage 
Pork Sausage

Pure Lard 
Full Cream Cheese 
Stilton Cheese 
English Brawn 
Boiled Hams 
Boiled Roll Bacon

RELIABLE GOODS AT RIGHT PRICES.
Write or wire for special quotations on car lots.

The Park, Blackwell Go.,

17

PORK PACKERS,

TORONTO, ONT,

LIMITED

* ,
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pan;.

A
ni|»<'L!

• an- now to Be inspe terj at the 
- « •! I he Ottawifi Colil Storage Coin 
immediately after the sale.

A Big Dairy Farm.
•ompaiiy ha- 1k4ii ‘organized at Win 

to «-oinhivt what will, it is said, he 
•f the lai L‘e>t ijlairy farms in Am 

1.7*)" a*-i es of land on the south 
of tn- ti\ei juft one-half mile from 
il\ liii:it> have j Been seen red. This
i - on» -olid I dork and is well adapt 

the purposes of this new company 
ep i ini I row.-.

11• \i lar_-« -1 farm to this is said 
in New J* i ~* y. where "><mi rows are

the .

land
.<fo
to k.

I h.
to h*

k.pt'

Weekly Supply of Butter Wanted.

A -ul»-• riliei to ‘:''l he Canadian tiro 
r.-r ’ lias s* * 111 in t he following" letter:
“ I he < ; 11 ; ad ialt 1 i l« >j 61".

Toronto. |
Near > r- Would you kindly inform us 

if pii- ilde w here we <-an make arrange 
11 : * * n tin -.‘run- say pi to 100 II s.. of good 
I » 1111 « * r per wa-k. during t he summer.

\\. like ••'I'h. Canadian Groc«r” very 
much.

\ < >ur~ t rulv.

If any of oûr readers can supply the 
de-i red information, they would greatly 
o BI i g * • u- Bv writing in eare of the 
editor •

Barrie Cheese and Butter Association.
The ejo-im.' me* tjjiL. for tlic season of 

tie Barri*- f'liiese and Butter Association 
w a - luld re •«•lit I y. There was a ver\ 
uood attriidaive of Both sellers and
||T| \ rj -

II i" e nri-rni a j reed that never Before 
the lii-torv of Canada were tlie on

port uni lie-- -o «/heat for farmers to 
i• ali/i -ij.-h laiprofits for tlieir milk 
a- thr presi-n t. and. it was agreed unani 
iniiudv to re organize for the coming

,flie were elerted forI III toll. .W ill
till• • on :

R Graham. Kim vale, president.
Robert Murray. A venin c vice-president.
« K Kurilv. Ne*market, .seeretarv-treasurer 
Din t tors—Messrs. Berk ins, Campbell, Gunn,

I ‘eai o< k and Bennett
Honorary 1 ) n-etors— Kx Warden Quinlan and 

( Omit v Councillor I Jr \Vells.
Arbitrator—lames I ‘ark, 'Toronto.<
A .ut ror-; \l. --r- Gunn and Porter. Toronto
< I Lundv. the rcrdary, represented 

flie - a -oi-iaiion at the conference held 
in Montiea! on I uijio !{.

A Growing Butter Firm.

Orillia \ « ■ y. Letter sa vs 
exp< »i t I Hi lines- of 'The

•The
hut 1er export lupine- of The Chris. 
Moon Ço.. Limited. lia - grown to such

• linien-ioii" that Irn-y found it neeessarv 
I •. i l II I e,i-e the eaijaeitv of tlieir facilities 
for paekiiiL*. which they have recentlv
• h.ni Bv adding to tlieir Business on*- of 
the lafi.-e-t nraeliines used in e« Ullieet ion 
with I he Butter trade. 'The new inaeliiim. 
run Bv eleet lie power. is a revolving 
table, on which run two grooved rollers, 
whiili ore-- and mix the Butter runidly 
and thoroughlv. By this new system 
t hex are now aide to pack a« many as 
J*»b ca-e- a day of ôfi pounds each, where

as under the old system a day s work 
was considered the tilling of about fiU 
cases. The amount of Butter and eggs 
now handled By The Chris. Moore Co. is. 
to sav the least, extraordinary, and their 
Business is steadily growing."*

THE PROVISION flARKETS.

TORONTO.

The demand in all lines continues very, 
good ; smoked meats have a specially 
Big demand. Of course there is always a 
good market for smoked meats at this 
time of the year, But the sales at present 
aie even heavier than usual. The stock 
of Backs is light and the market con tin 
ms firm. On account of the heavy de 
maud the stocks of smoked meats are 
Becoming light. Lard has reached Bottom 
prices now. and the market is at present 
steady : however, now that the lard sea 
"on has Begun, dealers expe.t a firmer 
tone on the market within a reasonable 
time. All prices hold firm at lust week's 
quotations. We quote :

D>ug clear bacon, jier It)................................ $0 10] $0 10]
Smoked breakfast bacon, per lb....................... 0 141 0 lf>
Roll bacon, i»er 11).............................................  0 11] 0 12
Medium hams, jn-r lb................................... 0 13 0 131
I «trice hams, per lb......................................... 0 12 0 12]
Shoulder hams, per lb.................................... 0 11 0 llj
Racks, jier lb.................................................... 0 15 0 16
Heavy mess i>ork, per bbT.............................. 21 00 21 25
Short eut, per bid...................................................... 23 00
Shoulder mess pork, per bid........................... 18 00 19 00
Lard, tierces, per lb.................................................... 0 104
“ tubs “ ..........................................  0 102 0 11"
‘‘ l»ails “ • ..........................................  0 11 0 lli
“ compounds,peril)....................................  0 08] 0 09]

Dressed hogs, light weights, per 100 lb........ 8 50 9 00
,r heavy " “   7 50 7 75

Plate l>eef, i>er 200-fb. hid......................................... 15 00
Small butchers’ hogs........................................  8 00 8 25
Beef, hind quarters............................................ 7 00 9 00

“ front quarters..................................  5 00 6 00
“ choice carcases......................................... 6 00 7 25
“ medium...................................................  5 50 6,50
“ common...................................................... 5 00 5 50

Mutton................................................................. 7 00 9 00
I .anib....................................................................  9 00 11 5*
Veal ................................................................... 8 00 9 50

MONTREAL.

There has Been a good movement iu 
hog products during the past week and 
lard, which rules somewhat easier. has 
met a fair enquiry. American canned 
meats are also somewhat ea~ier than they 
were. \\e quote :

Heavy Canadian short cut mess pork........... $22 00 $23 00
Light Canadian short cut clear pork........ 21 00 22 00
Canadian short cut back pork...............  21 50 22 50
American short cut clear pork.................... 22 00 24 00
American fat hack jtork................................ 24 00 25 011
Hams, per lb................................................... 0 12 0 13
Bacon, peril)................................................... 0 14 0 15
Extra plate beef, |x-r bid............................. 14 50 15 00
Pure Canadian lard, iu tubs,']>cr lb.............. 0 10 0 10£

“ ‘ pails, per lb.........  0 lli 0 ll£
“ eases, per lb.........., 0 112 0 12

Fairbank s “ Boar's Head " lard compound, 840. tierce 
basis, with extras as follows :

00-lb. t ubs, over tierce................................................ 0 00]
20-lb. wood pails, “   0 00]
10 lb. tins, “   0 003
5 lb. tins, “   0 OOJ
3-lb. tins, “   0 01

American can meats :
1 lb corn beef............................................................ 1 0*1
2 lb -   3 00
1 lb. lunch tongue....................................................... 3 90
2-lb. * ........................................................ * 10
2-lb Ox-tongm............................................................ 8 10
2] lb. “   10 40
311. “   13 00

ST. JOHN, N.B.
J .

In Barrelled pork, while American pack 
ers push anxiously for Business, sales arc 
v ery light ; even lower pi ires fail to in 
crease business. Beef. while iinehangcd. 
has very light sale. Of course this eon 
dit ion is rather ex| cetvd at this season. 
In imported meats, there is a fair sale 
for short rolls. Hams are rather high. 
Lard i> very quiet. Brices are rather 
lower and stocks quite large. Refined is 
urn-hanged. In fresh meat, western Beef 
i~ unchanged in price. But the sale is 
rather light. Domestic is low, Being

$21 50 $22 50
21 00 23 00
14 00 15 00
12 50 13 00
0 06 0 07]
0 08 0 09
0 07 0 08
0 07 0 09
0 07] 0 08
0 14 0 15
0 12 0 13
0 11
0 111

0 111 
0 in

0 09 0 09]
0 09]

Ô 09] 0 10
0 10 0 10]

quite freely offered. Veal is rather firm 
er. Mutton is light sale. LarnB is not 
yet quoted By the pound. Pork is un 
changed. There is little Business.

Mess pork, per bbl....................................... $21 50 $22 50
Clear pork “ ................................ *'* ^
Plate i>eef “ ..............................
Mess beef “ ..............................
Domestic beef, per lb..................................... 0 06
Western beef “ ......................... .
Mutton “ ...........................
Veal “ ...........................
Pork ** ...........................

Short rolls “ ...........................
Lard, pure, tubs “ ...........................

“ “ pails “ ...........................
“ «-(impound, tubs, per lb...............

“ Fairbanks refined, tubs, per lb..
“ “ “ pails “ ..

WINNIPEG.

CRKAMKRY BliTTKR.—In creamery 
Butter the situation is peculiar. The 
local demand is supplied, there is little 
or no market at the coast as tlieir local 
creameries have enormously increased the 
output and the Northwest creameries are 
also .-'ending some in. The prices in 
Montreal are so low as to make more 
than I fie at factories unprofitable to the 
<lea 1er for dune Butter, But as yet no 
factory man has Been willing to accept 
I tie. A Bout \1\ is the lowest at which 
it could Be learned a sale had Been made. 
It will Be -necessary, however, for prices 
to Be lower than this if there is to be 
any export of Butter from this market to 
Montreal. The difficulty will proBaBlv 
adjust itself in a few days.

DAIRY PRODUCE.

TORONTO.

Bl TTKR. Receipts have only Been fair 
during the past week, and there is a 
slightly firmer feeling on the market. 
Only a moderate number of dairy roll." 
were received. But wfiat did arrive were 
in good condition. Daily prints aiv coin 
ing in quite fm-ly. But, of course, the 
largest percentage of the receipts at pre 
sent consist of tubs. 'There is a very 
good demand for tubs of good, sweet 
Butter of uniform color. The local dc 
maud for fresh grass dairy prints is also 
good. Butter is going to Be elieap on the 
Knglish market, and prospects arc very 
poor for Canadian Butter to regain its 
hold there. 'The production on the conti 
lient is very large, and also in Knglaml : 
there is a dull feeling prevailing on the 
market. At present there is no Canadian 
Butter 011 the market, But it is experte I 
that there will Be in a few days. Cana 
dian shippers aie taking risks in making 
consignments to the British market. for 
the line is very finely drawn at the pre 
sent time Between profit and loss. On 
the Toronto market dairy Butter in tub" 
is B-. higher this week. We quote :

Per 11».
Creamery printH................................................ 0 19 0 20

“ solids, fresh................................... ..... 0 18
Dairy rolls, large............................................ 011 0 15

“ prints.......................................................  0 16 0 17
•• in tubs..................................................... 0 14 0 16

CIIKKSK. Tilin' is a firmer feeling on 
till' market this week. Sellers on tin' 
I'heese hoards have obtained higher prin —. 
Imt dealers have not as yet raised their . 
((notations so hiidl as those prices would 
warrant, because it is fell that this is 
only a temporary linn ness, ocru-ionc I 
likely by the droughts. However, ilieese. 
both lai'ue and twins. Im\e been ad 
\anccd jc. Twins are iery scarce. The 
manufacturers find it more profitable to 
make the large, and, Consequently, there

18
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'ynt/frrrm-

We looK on each grocer in Canada as our 
agent. On every pound of

Blue Ribbon
Ceylon T6<1

we see that you have a good profit. We don’t 
do this at the expense of the quality of the tea. 
That is as it always has been and will be the 
finest “hill grown” tea in Ceylon. That’s our 
policy.

AG/q
BAKING

POWDER
every wide - awake 
merchant handles 
Magic Baking Powder
the best advertised, most popular, 
most profitable Baking Powder to 
handle— 

makes 
friends 
and 
customers 
for
you—
Ask your jobber for it.

E. W. GILLETT COMPANY LIMITED
London,

Eng. TORONTO, ONT. Chicago,
111.

When you have any

BUTTER 
or EGGS

to offer, write or wire us. 
We are buyers.

The J. A. McLean Produce Co., Limited
75*77 Colborne Street

Telephone Main 1491. ** | OTOntO.
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The
Canadian Grocer

a «Jvuilh uï txxiu?. Txxms are iu good 
jua-t jiuxv, I retailers nut wishing 

to invest in too much new cheese. Local 
demand i> very good, and export demand 
ia lair. iivxxexei, bi ices in Lngland are 
«11 uj>pmg, and, cohsequently, tilings are 
not so bright lor Canadian cheese. There 
lias been aomè < a!na«lian cheese shipped 
tu the Old < ouiitrÿ ju a xery green con 
«Jition, and the ; prestige of Canadian 

be«-n soinexx fiat weakened in 
Ue <jhote :

i'vr Jt>.
. law. n< w ................. ......................... U 11 U lli

: uiuri. u»;w................................. ............ U lit U 114

MONTI KhAL.

I lie cheese market has maintained itis 
him tune lieie andj 11 is now «dearly exi 
«lent that tlie short sales lor hist hall 
«h June sliijiment xyeie much greater than 
xxas at lijst supposjed. in fact estimates 
placed tiiese sales <jiL 5U,UUU bxs. Sold on 
the basis ul ôJs xyhich have to be sent 
«mt of Montreal bepoie ilie 2Ulh ol June.

I hi.- cii' iimstanee explains the strength 
xx it nested this xxeek and t lie previous one 
and xxiiy pii«es vxere held at a rise of 
J.«- jm.'I pound, at IUye, JU^c oil Ontario, 
lu-e, lUÿe on Juwnsiiip», and lU.^c, 
IUgC on «Quebec, the outside ligure lor 

« oiored. Of course goods costing these 
prices *io not net the ship|>ers much, but 
that is another stbry when you want to 
.ell tlie market short.

I he butter market also, as a result ol 
a lot of sjie- idative buying by Montreal 
operators xvlio an* putting the goods into 
»ol«l store, has risjen 1 £c per pound on 
the basis . xx hit h j>j eJuminated a week ago 
for line full grass Creamery. This grade 
has realized J‘Jyc, or oxer 20c laid down 
here, fur lain y Las lei n Townships lac 
lui i« . . xx Idle < ^ueb«Jc . makes liaxe sulci at 
I'.cv to lUi'c.

si. JOHN, N.n.

HI I I lli. I lo ie is a rather light sale, 
bui lin n, while i • «[cipts are not large, it 
- «>me- in in a s« a Lie red xvuy and many 
n-lail «leak-is are supplied direct. Hrice 
for b'-.-l slock is «jfiiUe xvcll maintained.

liCCs. 1 here is!a fair sale at unchang­
ed pi i* c. . Ue« « ipts are not large. We, 
a - a i ul«-, gel large supplies from Prince 
K'Jxxanl Island, jbut at present prices 
i h«.-i•• aie higher than lien-.

< 111"ICSI".. 1 lierej js a tail' sale. l)o
me -1i«- made noxx s|apply the trade. Whil«- 
juices are iatini lower, Unie being <juil«* 
a «juantily uli« r«:«l, iremembering last year, 
<lea-lei. are unsettled.

l iim.-iy juints, lli..................
;oli«ls ( treisli ina.<!«.*), |>vr 11 ».

“ mbs, svlwU-il. im
m w lui.l. i" r «I.»/

<y'li*.-c-s'-J|>«-r Jb. ''

•J 24 U %> 
0 22 0 24 
U 20 U 22 
0 14 0 1C 0 18 0 20 
0 1C 0 18 
0 13 U 14 
0 12i 0 13

DAIRY PRODUCE AND PROVISIONS

joblier liai I any in stock when the season 
ojieneil and the hr.-t lots that came in 
commanded \ ery fancy prices. The fac 
tory men now are unwilling to believe 
that these prices are oxer, and so they 
are holding, as jobbers refuse to pay 
more than lie, and state that after the 
middle of the week they cannot pay that 
price.

E G « 1S. The market has again stiffened 
and .13 to Id.} net Winnipeg is offered, 
and so far the demand is exceeding the 
supply. The fact of the pickling season 
being in full swing is the principal factor 
in these high prices.

Provision Notes.
Alberton cheese factory, of I’, 

lias opened up for this sea­
son s ojn ratioiis ; Hubert Weeks, 

who lias been in charge for the last three 
years, lias again been appointed nianag

'"I' UK t 
1 K.I.,

UINMI'l-l..

I)AI IIX HI I I lill Supplies are increas 
mg, but so far ml stocks bate been a*' 
cumulated and foil this reason prices are 
higher than is usual at this euson ; 15c
lor the top of thé market has been paid 
ihi.- week for small lots of extra choice 
table dairy. I’robably 5U j er cent, of 
i iiiipt- may have reacheil that figure, 
but certainly not more. From this the 
pi iee- .-hade to IU}c.

< 'll lil iSl i. This market is also in a 
somewhat chaotic stale here. The new 
cheese lame on a hungry market. No

The Dominion Creamery Co., Limited, 
Ottawa, liaxe been incorporated.

The assets of the butcher business of 
Nnz. liufort, Montreal, are to lie sold.

The creamery building at Salt Spring 
Island, |{.C., is now under construction.

Dunn’s pork packing establishment, 
Musipiush, N.B., was recently destroyed 
by lire.

Crews A: dob, meat merchants, St. 
John, N.H., are advertising a dissolution 
of partnership.

On account of the drought the price of 
milk to Montreal consumers has been 
raised one cent jier iptart.

11. II. Da xx son, grocer and butcher, 
liosthern, Man., is giving up business, 
and lias removed to WapeJIu.

The Norwich Junction, Out., cheese 
factory, one of the finest in the Oxford 
district, on June I had a record make 
of 70 large cheese.

The demand for cln-e-c on the Jngersoll 
Hoard on June 1) was xery loeii. Only 
! "JU boxes were off ered and that was 
bought up ut KJ je.

II. Hal tray. Charlottetown, P.E.I., has 
pm chased Mel.aren'.s lobster factory, 
which lie will run in connection with his 
butchering business.

Lucas Fee, who has carried oil for 15 
years a provision business in the St. 
Lawrence Market, Toronto, died on June 
IU. at the age of 73 years.

Heports from Prince Kl 1 ward Island 
state that the cheese factories there have 
been doing well in spite of the dry 
weather and consequent shott pasturage, 
luruge.

On June IU, the Allan Line steamship, 
Norwegian, with a general cargo of rattle, 
went ashore at Cod Hoy, Nlld. The 
cargo and the cattle Imd to be thrown 
overboard.

The Crystal City Creamery has started 
this season's operations. The improved 
building and the machinery puts the 
factory in still better shape to manufar 
I urc first class Initier.
«A. Fawcett has established a cream­

ery in Cpjier Suck ville. N.IL The fac 
tory will lie managed by Mr. Fawcett’s 
son. who has had a sjiecial collegiate 
training in dairy matters.

One of the sheds at the Toronto Cattic 
Market was destroyed by fire on June V. 
AI the time of the lire there were cattle 
in the shed, but the owners succeeded in 
getting them out uninjured.

The cheese factory at Somerset, Que., 
is now in shape to commence ojierations, 

-2D

and it is exjiected that the undertaking 
will lie a success. The district was much 
in need of such an industry.

J. D. Frier, Sussex, Out., says that the 
drought has not effected the output from 
his creamery in the least ; on the con­
trary, it has been increasing steadily 
since the beginning of the season.

An agitation has been started among 
the cheesemakers in the district of Mar 
in ora for a union to increase the scale of 
wages. The Marmora Herald says that 
there is no doubt but that they are un­
derpaid.

The liabilities of the Canadian Hygienic- 
Butter Company, Toronto, whose affairs ' 
were wound up about a year ago, are 
$100. The chief promoter, E. S. lteade, 
has offered to pay 8050, ami the offer 
has been accepted.

The May make of cheese at the Corn­
wall factory, near Charlottetown, P.E.I., 
has been disposed of at lie. The make 
at the Fort Augustus factory, in the 
same district, has also been sold, but at 
the lower price of 10Jc.

H. Mitchell, butcher, Medicine Hat, N. 
W.T., recently purchased two car lorn Is 
of winter-fed beef from (lleichen ranches. 
Mr. Mitchell says that it was the best 
meat lie ever had in his store ; and that 
the ranchers may well take pride in their 
product.

The Creamery Association, Nanaimo, 
Vancouver Island, has let a contract for 
erection of a 83,000 creamery building 
plant. Its capacity will lie 1,500 pounds 
11er day. It is expected that the local 
demand will lake the whole product of 
the factory.

The large storage warehouse and pro 
11uce stores of dolm Lanton & Sons, 
London, Ont., were seriously injured b 
lire on June A great quantity of
merchandise was ruined by water and 
lire. The total loss is estimated at 
8100,000, which is covered by insurance.

A. J. Brice, the well known cheese ex­
porter, Montreal, was in St. John, N. 
It., recently, and while there he visitai 
the butter factory in that city completed 
by S. J. Hov.. Mr. Brice was very much 
taken with the factory and remarkal that 
in his estimation it was the best equipp­
ed and most complete butler factory ill 
( unudu.

Before the recent ruins, inquiries hav­
ing been made among the cheese men in 
the Brock ville district, it was ascertained 
that the cheese output had not sulVeiod 
from the drouth, but that unless rain 
came soon the effects would begin to be 
felt. Now that rain has come to re 
flash the fust withering pastures, there 
need lie no fear of a decrease in the 
cheese make.

The New Zealand Government's meat 
selling scheme requires parliamentary 
sanction. The details regarding the 
purchase and shipment to England have 
not, as yet, been settled. It is claim 
ed that Premier Seddon’s idea is that the 
emporiums, after creating the demand, 
shall be acquired bv British tradesmen, 
and that fresh centres may then be ex­
ploited by the Government.

The business of The I’akenham I’ork 
Packing Co., Stoulïville, was ordered to be 
wound up, at Osgoode Hall, Toronto, oil 
J une II, by Justice Street, under the 
Dominion Ai t instead of the Provincial 
Act, on the ground that the Dominion 
statute is broader. The order refers tihe 
matter to G. A. McAndrew, official 
referee, to appoint a permanent liquidat­
or. Osier Wade officiating in the capacity 
in the meantime.

t
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GILLETT’S CREAM YEAST.
When buying “Cream Yeast” see that you get the original and genu­
ine goods and that the name “GILLETT” appears on each package.

Do NOT accept something represented to be 
“just as good ” We manufacture several 

brands of Yeast, and merchants, and con­
sumers, for their own protection should 

see that our name is on the package. 
It takes from 2 to 4 cakes of these 

so-called Yeasts to do the same

See for 
yourself—
Don’t take 
our word
for it----Compare direc-
tions on packages put out by 
our would-be competitors with

work as one cake of Yeast 
made by us, and besides, 

our goods keep fresh 4 
times as long. Sold in 

5c. packages only 
those we use and you will find they and each package
are almost the same, word for word. contains 6 full-
What is your opinion of this kind of work ? weight cakes.

e on your guard when buying Yeast.

E. W. GILLETT COMPANY LIMITED
TORONTO, ONT.

London, Eng. Chicago, 111.

Yeast of our manufacture is used exclusively by the British Army and Navy.

Retailers wanting a box of “Cream Yeast” can get it direct from us or from any Wholesale
Grocer.
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BANK OF MONTREAL
ANNUAL GENERAL MEETING

HELD 1ST JUNE, 1903
(From The Gazette, June 2ml. l'JJS).

TA IIL eighty (illfi annual meting of tin* 
hun-holdt-rs of the Hank of Mont

teal x\u- held in tile Hoard Hoorn of
tin- institution at I pVlork yesterday.

Tlnit- were pie-entl: Hon. Geonje A. 
In uinuiond. Vive Pimidenl ; Sir William 
< Macdonald. Messrs. K. H. I Ireen
-Iheld.-. .Janies Kos-. diaries Alexander. 
W II Kvuiis. I I r x in u. 1' S. Lyman, 
K I . lames Kirin;. K.< <1. F. <'.
Smith. lames Ta.-ker. Henry Dobell, It. 
11 am}isoii. A1 icliael Hurke. 1'.. lx. Greene. 
Le nt i ol. Hrevost. A. W. Hooper, A. 1. 
I at loi. Albert ViddiiiL'toii. AL S. l’oiey, 
It Moiii. e. -James Skeoeli, and dolin

On the motion ill" All F. S. Lyman. 
Hon. George A lli iimmoiid. \ me I'resi 
dent, u a- unanimously voted to the 
i hair, in the aliseie e of the President, 
lit lion Lord Istratiicona and Mount 
Koval.

On the motion of Air. Henry Doliell. 
seconded by Mr. -Jaines I askei, it was 
ay reed "I hat the follow iny yen tinmen be 
a|i|-oinvd to a< t as scrutineer- Messr-. 
i.*\ S'. Lyman. Kand <.. I'. < ". Smith ; 
and that Mr James Ai id be secretary of 
the meet illy.

inKl-x iin.’si' KI-.I'OKI.

ill* report of the directors to the 
liai .'holder- at their 'nth annual general 

in. , nay was then read by Air. 1C. S 
tJoUston. general manager, as follow- :

I he dir.-, tors base pleasure in present 
iny the '5 th annual report, showing the 
i - U11 ..f the banks business of the year 
ended .t'Mli April, P.jb.'J :

P.-i lance ol I 'roll t and i loss Account
April yo i ,,02...................................... $105 856 09

Prom lot the year ended April 30 
j./y, after dedueling charges ol 
management, and making full pro­
vision for all bad and doubtful
debts.........................\..................... 1,1)13,483 66

Premium- on new stock........................... 965.468 oj

$.1.944.807 75
Dividend-5 per cent paid

December 1. 1,90a.... $000.000 00 
Dividend 5 per cent . pay -

able I une 1, 1903......... Oao.ooo 00
1 aao.oco 00

Amount credited to Kesti Account.... 1 .000,000 00

balance ol Profit and Los- carried 
forward............. .......... i................................................................. $7-^4.807 75

Since the last annual meeting, branches 
of the bank have been opened at Bireliy 
f ine. Hay of Islands. Newfoundland : 
Kaymond. Alta.: < 'oiling wood, Ont.:
Paris. Out . and Spokane. Wash.. ILS 

The bank lias ac.piired the pro| erty at 
the corner of Hollis and Prince street-.

Halifax, and went into occupation in 
May last ; and has also purchased the 
premises it has been occupying, under 
lease, at Amherst, VS.

A special general meeting of the share­
holders was held on January 7, 1903, at 
which authority was taken for the fol 
lowing purposes:

To increase the bank's capital by 
■'2.000,000, making it SI 1,00b,(WO.

To apply for an Act of Parliament to 
sub divide the shares of the bank into 
-hares of the par value of S100 each ;

To appoint the first Monday of Decent 
her as the date upon which the annual 
general meeting of the shareholders of 
the bank is to be held in future, instead 
of the lirst Monday in June, as hereto 
fore.

The head >lli, and all the branehe-

have passed through the usual inspection 
during the year.

STRATHCONA AND MOUNT ROYAL, 
President.

Hank of Montreal, head office, June 1, 
1903.

ADOPTION OK THE REPORT.

Hon. George A. Drummond moved :—
“ T hat the report of the directors now 

read, be adopted and printed for distri 
button among the shareholders.”

It is usual, he observed, for the pre-id 
ing officer to make some remarks at this 
particular stage of the proceedings, but 
in view of the fact that we shall have 
another meeting in six months, under the 
new and altered date, it seems to me 1111 

necessary to detain von with any obser 
valions of mine. 1 can only say that 
the statement now in your hands is, I

THE 0ENERAL STATEMENT.

LIABILITIES.

Capital stock......................................................................................................................  $13,379,240 00
Rest......................................................................................................... $9,000,000 00
balance of profits carried forward........................................... 724,807 75

$9,
Unclaimed Dividends...............................................
Half-yearly dividend, payable June 1, 1903..

724,807 75 
3,940 01 

1)20,000 00
10,348,747 76

Notes of the Hank in circulation............ ................................  $7,908,972 00
Deposits not bearing interest...................................................... 21,699,154 27
Deposits bearing interest............................................................. 71,698,765 04
balance due to other Hanks in Canada................................. 453,231 41

$23,727,987 76

101,820,122 72 

$125,548,110 48

Gold and silver coin current........................................................ $3
Government demand notes........................................................... 4,
Deposit with Dominion Government required by Act of 

Parliament for security of general bank note cir­
culation..........................!...... ;.......................................... '.

Due by agencies of this bank and other
banks in Great Hritain....................  $2.429,755 41

Due by agencies of this bank and other
banks in foreign countries............... 4,552,248 82

Call and Short Loans in Great Britain
and United States............................... 24,043,278 00

196,245 10 
719,861 75

360,000 00

Dominion and Provincial Government securities. 
Railway and other Bonds, Debentures and Stocks..........

31J025,282 23 
435,697 46

100000 - 136,235 53
J._ Notes and cheques of other banks............................................ 2,032,005 14

Hank premises at Montreal and branches...........................
Current Loans and Discounts in Canada and elsewhere

(rebate interest reserved) and other assets.............. $74,767,257 28
Debts secured by mortgage or otherwise............................. 141,500 51
Overdue debts not specially secured (loss provided for).. 134,025 48

$49,905.327 21 
600,000 00

75,042,783 27

Hank of Montreal,
Montreal, April 30, 1903.

$125,548,110 48 
E. S. CLOUSTON,

General Manager.
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am sure, one which you will all agree is 
extremely satisfactory. It shows the 
largest profits of any of the hank’s 
statements for the last 25 years, although 
some indication may he drawn from the 
fact that in earning that profit, the. husi 
ness of the hank has enormously in 
creased. In 1876, when the profit to 
which I have referred was realized, the 
assets of the hank—an indication of the 
business done—stood at $37,500,000, and 
to-day, according to the statement in 
your hands, they stand at $125,500.0110 
so that the old story is repeated, which 
is, that to earn an ecpial amount of 
profit, you must now do a very much 
larger business ; in this case, three times 
or more. With these remarks I put he 
fore you the motion I have already 
made.

The motion was seconded by Mr. E. B. 
Greenshields, and it w'as carried unani 
mously.

Mr. B. A. Boas moved :—
“ That the thanks of the meeting lie 

presented to the president, vice president 
and directors for their attention to the 
interests of the bank.”

This was seconded by Mr. Charles Alex­
ander, and was unanimously agreed to.

BY-LAWS AliOl’TKI).

It was moved by Mr. A. W. Hooper, 
seconded by Mr. À. T. Taylor

“ That by-law No. 3 shall read as fol­
lows

“ ' III. For the management of the 
alfairs of the bank, the shareholders, at 
each annual general meeting, shall elect, 
bv ballot, a Board of nine directors, who
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shall be capable of serving as directors 
during the ensuing 12 months, or until 
they shall he replaced by their dub 
elected successors. Every such directoi 
at the time of his election shall he. and 
during the then immediately preceding -;:i 
days shall have been, and during his ser 
vice as director shall continue to he. the 
holder and absolute owner in his own 
and sole name and right (and not in anx 
other right, or in trust for any purpose 
person or party, or in trust simply), of 
not fewer than 100 of the paid up share- 
of the capital stock of the hank. At 
every annual general election the outgo 
ing directors, anil each of them, shall he 
eligible for re-election.’

“ And that by-law No. II shall read as 
follows :—
“‘XI. The Board of Diiectors max. 

from time to time, appoint local directors 
for the management of the affairs of the 
branches of the bank, and may fix their 
qualifications and remuneration, define 
their powers and duties, and revoke their 
appointment ; but no such local director 
shall at any time be appointed or serve 
as a local director unless he I e, and dm 
ing his service continue to he. a holder 
in his own and sole name and right (and 
not in any other name or right, or in 
trust for any purpose, person or party, 
or in trust simply), of not fewer than 2n 
paid-up shares of the capital stock of 
the bank.’ ”

This was unanimously concurred in. 
after which it was resolve I. on the mo­
tion of Mr. R. Hampson. seconded hx 
Mr. .1. Kirby. K.O.

“That by-laws Nos. 3 and II. as 
amended, shall go into effect on Septem 
lier I. 1903.”

THE ONLY YEAST WITH CREAM IN IT -JERSEY CREAM.

^Jersey Cream Yeast Cakes.
We are wearing the smile that never comes off.
The blooming H’eagle has come off his perch and is on the run for the woods.
When right is right John Bull gets there in the end every time.
Gentlemen of the Grocery Trade—You who have been threatened with suits, with all kinds of bluff 
—now that we have won our case get behind

Jersey Cream Yeast Cake.
Make it the largest sale (as it is the best) in the Dominion of Canada.

GOD SAVE THE KING.

LUMSDEN BROS., "“Ï&
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Sir William 0. Macdonald moxed :—
“ Thai the thanks of the meeting he 

given to the general manager, the inspec 
tor, the managers and other officers of 
the bank for their services’ during the 
past year.”

This was seconded by Mr. lames Ros-. 
and x\as unanimously carried, the gen 
eral manager acknowledging the compli 
ment.

Mr. John Morrison moxed. seconded 1 
Mr. Albert Piddington :—

“ That the ballot now open for the 
election of directors he kept open until 
three o'clock, unless 15 minutes elapse 
without a vote lieing cast, when it shall 
he closed, and until that time, and for 
that purpose only, this meeting he con 
tinned.”

This was unanimously concurred in, 
and a hearty vote of thanks xvas then 
accorded the chairman, who acknow 
ledged the same.

The ballot resulted in the election of 
the following diiectors : 

li. B. Angus. F.sq. 
lion. Geo. A. Drummond.
A. F. Gault. Esq.
E. It. Greenshields. Esq.
Sir William ('. Macdonald.
A. T. Paterson, Esq. 
li. G. Reid. Esq.
• lames Ross. Esq.
lit. Hon. Lord Strathrona and Mount 

Royal, G.C.M.G.
At a meeting of the new Board on 

Tuesday. June "2. The Right Hon. Lord 
Strathcoiia and Mount Royal, G.C.M.G.. 
xvas re-elected president, and Hon. Geo. 
A. Drummond, vice president.
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Stop! Reflect ! Act Promptly!
and spare yourselves great disappointments n the near future.

Read the general reports on the Conditions of the Crops, observe their 
appearance in your own Section, inquire of their Prospects in your neighboring 
Districts, bear in mind the actual remarkably denuded state of the market in 
Canned Goods, and last, but not least important—Think of tho Canadian 
Packors’ Consolidation. Then, form your opinion on the probable ruling 
prices of the Coming Pack of Canned Vegetables and Fruits.

You will fully realize that we are performing a feat in making you the 
present propositions. Don’t miss the opportunity, is our advice !

Consider that good quality Canned Goods—such as we are offering—do 
not deteriorate in one or two years, and that, on the contrary, some kinds, more 
particularly Peaches, in cans, improve with age.

In support of this statement we have our own experience and the reliable 
authority of our esteemed friend, the longest established, the largest Producer 
and most competent man in the Canned Goods Industry of Canada—the well- 
known Prince Packer of Simcoe !

There are no better Canned Goods than Simcoe Lynn Valley Brand
packed in any Country, and they are those we are offering you now.

Our guarantee against swells or defective tins of Simcoe Goods—they are 
few and far between—lasts as long as the labels last on the Tins.

SiriCOE LYNN VALLEY BRAND—PACK 1902.
Sweet Corn......................................... ,...................2 lbs. $ .SO per dozen
Boston Baked Beans................................................3 lbs. .80 “

FRUITS IN HEAVY SYRUP:
White Peaches...........................................................2 lbs. 1.40 “
Yellow Peaches.........................................................2 lbs. 1.50 “
Yellow Peaches.........................................................3 lbs. 2.35 “
Flemish Pears............................................................. 2 lbs. 1.20
Bartlett Pears.......................................................   .2 lbs. 1.40 “
Bartlett Pears...........................................................2£ lbs. 1.60 “
Bartlett Pears.............................................................3 lbs. 1.80 “
Bahama Pineapples, sliced....... .......................... 2 lbs. 1.90 “
Bahama Pineapples, grated................................. .2 lbs. 2.10
Bahama Pineapples, whole.................................. .3 lbs. 1.90 “
Strawberries.................................................................2 lbs. 1.25 “

TERMS : Net 30 days or 1% 10 Days, F.O.B. Montreal, or in 50 case lots, F.O.B. Factory Points in Ontario, if more advantageous to buyers.
^ THIS OFFER IS SUBJECT TO GOODS BEING UNSOLD ON RECEIPT OF ORDERS.

HUDON, HEBERT & CIE.
Wholesale Grocers and Wine Merchants, MONTREAL.

THE MOST LIBERALLY MANAGED FIRM IN CANADA.
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GENUINE
FRENCH.

Packed in the Finest Qiality Olive Oil. 

Sl’KCIAL FIGURE ON CASE LOTS.

THE

“You’ll need ’em”
FOR YOUR SUMMER TRADE

YOU CANNOT BUY THEIR EQUAL 
AT ANYTHING LIKE OUR 
QUOTATIONS.

EBY, BLAIN CO., —r»
WHOLESALE GROCERS, TORONTO.

A NEW REPRESENTATIVE.

Mr. J. VVark, who has a large business 
connection in Eastern Ontario and the 
Ottawa Valley, has joined the travelling 
staff of S. H. Ewing it Sons, and will 
start out shortly to cover that section of 
the ground lately looked after hy Mr. 
Vickers, who has gone into ranching in 
the Northwest. Mr. Wark is a keen, 
active business man, a successful sales­
man, and well liked by the trade which he 
looks after, and the interests of S. H.

Ewing it Sons should be quite safe in his 
hands. Messrs. Ewing have a large trade 
connection in Ontario and the Ottawa 
Valley, and the business of this firm is 
steadily increasing.

TOOK OVER THE BUSINESS.

John Magor & Son, Montreal, have 
taken over the Hour business of the late 
David Robertson, and to their "Gold 
Seal” and “Devon” brands will add those 
of the Robertson business, “First Brize’’

and “White Wheat Frost.” The firm of 
John Magor it Son is one of the oldest of 
the kind in Canada, and does a large ex­
porting trade. Over 30,0(10 sacks of their 
Hour were exported to South Africa during 
the past year. They were on the ground 
first in that country after the war, and 
their brands having become established 
there, are much sought after.

J. Brouillette it Company, grocers, etc., 
Montreal, have registered.

ii

OUR STORES WILL BE CLOSED

Wednesday, 24th June,
St. Jean Baptiste Celebration.

Laporte, Martin & Cie
MONTREAL.
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Why Put 
a Guard 
Saver ywrH 

Cash Drawer?
ANDiNOT OVER YOUR BULK 60003 ?

Why do some merchants ;employ!a 
I cashier, lmy a ('ash Register and a 
j Safe to protect their cash, and then 

refuse to guard the bins and barrels 
that hold this money in another form ? ,
Just realize this. Your bulk goods /

I were cash yesterday, and will be to-1 
' morrow. Your success depends on the I 

difference bet ween these two amounts, l 
and you need protection right at this 
point. A Dayton Money weight Scale 
fits in right here ; it gets all the profit 
so that your Cashier, Register, ami Safe 
may have something to hold. It will

A post card brings 
our 1903 catalogue. 

# Ask Dept. M. for 
7ckccC4C& catalogue.

THE.COMPUTIN(i|HCALE CO.lOF CANADA, Limitki», 
» 164 King St |West, Toronto, Canada.

■
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Windsor Salt is pure, white, dry, crystalline—it is nothing but Salt. There 
is no dirt, no impurities in it. It is the highest quality there is or can be. Think 
it over—perhaps the woman who is trading elsewhere will trade with you if you 
sell Windsor Salt.

■I
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The Canadian Salt Co., Limited,
Windsor, Ont.

Windsor
Salt.

You buy the best butter, why 
not the best Salt < Do you forget that it is the little things that count ? A 
woman doesn’t tell all she knows. Perhaps she has been trading at some other 
store just because she can’t buy Windsor Salt of you. She doesn’t say this to you,
but there are a good many chances that she tells her friends.

Wo. 83.

Under-
Counter
Mill

1,1st Price, 
$62.00.

COLES
COFFEE

MILLS
Hone better for 

'Granulating or 
Pulverising.

Onr mille will 
Pulverise with­
out heating Cof- 
fee.

Every Coles 
Coffee Mill has a 
Breaker that 
breaks the Coffee 
before it enters the 
grinders, thus re­
ducing wear of 
grinders.

A GREAT 
LABOR-SAVER.

Our Grinder» 
wear longest.

{
TODHUNTER, MITCHELL ft CO., Toronto. 
DEARBORN ft CO., St.John, N.B.

FORBES BROS., lïontrëal.
GORMAN, ECKERT ft CO., London,

Ont.

COLES MANUFACTURING CO.. ,Hli™
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The MacLean Publishing Co.
Limited

Publishers of Trade Newspapers which circu­
late in the Provinces of British Columbia, 
North-West Territories, Manitoba, Ontario, 
Quebec, Nova Scotia, New Brunswick, P.E. 
Island and Newfoundland.

OFFICES,
Montreal

Toronto 

London, Eng. 

Manchester, Eng. 

London, Ont.

St. John, N.B. -

Canadian cheese has obtained a high 
prestige in the British market, and Can­
adian makers and exporters should do all 
in their power to maintain it. Let this be a 
warning to them.

The makers should not have sent that 
cheese from their factories before it was 
thoroughly cured, and neither should the 
exporters have shipped it in its green 
state.

Cheese should at least be cured from ten 
to twelve days before leaving the factory.

232 McGill Street. 
Telephone 1255. 

10 Front Street East. 
Telephones 2701 and 2702. 

109 Fleet Street, E.C. 
W. H, Miln. 

18 St. Ann Street. 
H. S. Ashbumer. 
Hiscox Building. 

Walter H. Lindsay. 
• No. 3 Market Wharf. 

J. Hunter White. 
New York - Room 1241 New York Life Bldg.

W. T. Robson.
Winnipeg, Man. - 377 Cumberland Ave.

D. J. Benham.
Subscription, Canada and United States, 82.00. 
Great Britain and elsewhere 12s

Published every Friday.
Cable Address ) £*£

GREEN CHEESE IN ENGLAND.

CONSIDERABLE harm has been donô 
/ to Canada’s cheese trade in Eng­

land by a recent shipment of Belleville 
cheese to that country in a green condi­
tion. Upon its arrival, the shipment was 
at once disposed of to a large retailer. A 
few days after, however, over half the 
cheese was thrown back on the hands of 
the English importer, the retailer com­
plaining that the quality was deteriorating 
on account of the cheese being shipped be­
fore it was ripe.

That, however, is not the worst. The 
importer tried to replace the goods the re­
tailer had returned with fine, well cured 
Belleville cheese, but, although he demon­
strated to the retailer the good quality of 
the cheese by unboxing and boring them, 
he refused to take them, and instead 
bought a lot of inferior New Zealand 
cheese.

This is only one case, hut the prestige 
of Canadian cheese in England is sure to 
suffer to some extent from it. Bad news 
travels faster than good ; it is more diffi­
cult to build up a good reputation than it 
is to ruin it.

LOYALTY IN TRADE.

IS there as much loyalty to each other 
on the part of the retail and wholesale 

trade as there should be ? Does the job­
ber do his best to protect his customers 
from the competition of catalogue con­
cerns, or price-cutting firms? Is it not 
too often the reverse, that the jobbers, after 
receiving an order from a retailer in a 
town, follow this up by selling goods to 
a manufacturer or a mill-man who had 
been the retailer’s customer, at wholesale 
prices ?

On the other hand, do retailers appreci­
ate loyalty on the part of the jobber, and 
are they loyal to those who protect them, 
who stand by them ? There are two sides 
to the question, and in many cases both 
retailers and jobbers can, without disad­
vantage to themselves, show greater re­
gard for the interest of the other.

In a letter to an exchange, E. C. Atkins 
& Co., Indianapolis, Ind., state that they 
make it a rule not to solicit or even take 
orders from catalogue houses. They have 
taken this stand in deference to the inter­
est of the regular retailer. If retail deal­
ers throughout Canada took note of the 
goods that arc offered at cut prices by the 
catalogue houses and were loyal to the 
jobbers and manufacturers whose goods 
are not so advertised, a strong influence 
would be ever at work toward the preser­
vation of fair prices for the regular 
retailers.

TRADING STAMPS IN MONTREAL.

THE by-law prohibiting the use of 
trading stamps has been passed by 
the Montreal City Council, but in 

order not to incommode those who are en­
gaged in their sale or distribution, it will 
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not come into force till May 1, 1904. As 
it is expected that other municipalities in 
Quebec Province will also pass similar 
by-laws, it was thought that this ex­
tension of time would be a good thing, as 
they could all be brought into force at 
once.

During the discussion of the question, 
Aid. N. Lapointe, of N. Lapointe it Fils, 
grocer, gave some interesting information 
regarding his experience with trading 
stamps. He had been allotted a district 
by the company, and for a time used the 
stamps. He found that if he gave the 
stamps he could not give customers the 
value of their money besides. “ I found 
that it was a case of either robbing my 
customers, or throwing out the trading 
stamps,” he said, ‘‘and 1 threw them out.
1 was threatened with a suit for damages 
for breach of contract, but 1 never got any 
action.” He was asked if there were any 
other grocery stores " in his district, who 
were discriminated against by not being 
given the trading stamps, and he replied 
that there were twenty-five or thirty 
others.

The two principal clauses of the by-law 
read as follows :

No person, in the city of Montreal, shall 
give, sell, distribute or receive any trading 
stamps or coupons, nor shall any person 
employ similar means nor resort to similar 
devices, which may be construed as equiv­
alent to or as having the same effect as the 
said trading stamps or coupons.

No person, firm, company or corporation 
shall, in the said city of Montreal, carry 
on or pursue the trade of such stamps or 
coupons or other similar devices, or their 
equivalent, or that w'hich may be constru­
ed as having the same efleet.

GREEK CURRANT SITUATION.
The proposed syndicate to monopolize 

the output of the currant crop is still un­
der consideration in the Greek Chamber, 
and there is a feeling amongst some of 
the merchants that it is probable terms 
will be arranged to enable it to come into 
operation. This, however, could not be un­
til the season of 1904, so that it cannot 
possibly affect the present season’s trade.

Advices to hand refer to an unexpected 
increase in demand for currants from the 
French wine trades. It would appear that 
the recent extensive frost in those districts 
has played havoc amongst the vineyards, 
so much so as to impede the wine manufac­
tures, with the result that the manufac­
turers have had to fall back upon the 
Greek currant stocks, thus adding an im­
petus to the currant trade which cannot 
fail to be of advantage by way of meeting 
the over supply.
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CANADA’S PROSPEROUS CONDITION.

ONE of the most reassuring features 
of the trade situation in Canada at 

the present time is the bright crop out­
look in the grain-growing provinces of 
the country. In both Ontario and in the 
Great West the conditions are of a most 
promising nature. The acreage under 
wheat in Manitoba is this year close to 
the 2,50<),<t0U mark. The official report 
puts the ligures at 2,442,873 acres, which 
is 102,1)33 more than last year, or an in­
crease of over lit per cent. Based on the 
average of I !)<) 1, which, it will be remem­
bered, was smaller than that of last year, 
it means an increase of about 111,000,0110 
bushels in the yield ol wheat. But the 
increase is not confined to wheat ; every­
thing except barley shows a greater acre­
age. Taking everything into considera­
tion, something like âOOjOOO acres more 
than last year are under cultivation.

The official figures for the Territories 
have not yet been issued, but as the in­
crease in immigration into that part of the 
Great West has been unit'll larger than 
into Manitoba, it naturally follows that 
the increase hi the acreage there will be 
proportionately greater.

Taking agriculture in fill its ramifica­
tions cereals, fodder, cheese, butter, etc.

it may he expected, on a moderate esti­
mate, that the earning powers of the 
farms of Manitoba and the Northwest 
Territories will this year he increased by 
at least Si ,0011,001). i bis divided among 
a population of about 000,000 is by no 
means insignificant.

The statistical estimates for the Pro­
vince of Ontario have not yet been issued, 
but I lie report in regard to the condition 
of the crops is on the whole of a most 
satisfactory character, and the bountiful 
rains which have fallen since the report 
was issued have certainly greatly improved 
the situation from what it was a month 
ago.

At present there is every prospect of 
11)1)3 being a prosperous year for Canada. 
The agricultural prospects, as we have 
already shown, are most promising. 
They certainly were never more so. The

unusually large influx of immigrants and 
the expanding of railway construction in 
the Great West must necessarily mean a 
large increase in the consumptive require­
ments of the country, both in the way of 
constructive material as well as in food 
products.

Besides the home market, however, it 
must be remembered that there is a de­
mand abroad for everything that our fields 

and farms can produce, while in all our 
staples there is a gratifying increase in 
the export trade. In farm products of all 
kinds the increase during the nine months 
of the present fiscal year, compared with 
the same period last year, was $16,308,- 
58.0 ; in products of the forest over $2,- 
.01)1),000, and in manufactured goods 
nearly $2,000,000.

All told, the export trade in domestic 
produce for the nine months was $102,- 
120,703, or nearly 8,000,000 more than 
during the same period in 11)02.

In imports there was an increase of 
nearly $15,000,000 during the same period, 
showing that our ability to buy as well its 
to sell is greater than it was a year ago.

Our factories are still busily employed, 
and the most important of them have 
orders for several months ahead ; in fact, 
notwithstanding the rapidity with which 
our manufacturing industries have ex­
panded during the past decade, the con­
sumptive capacity of the country has in' 
creased in a greater ratio.

There is also a scarcity of skilled labor, 
and in fact unskilled labor as well, in 
nearly every pari of the Dominion.

The mining industry in British Colum­
bia, on account of the labor disputes, has 
been in an unsatisfactory condition for 
some time. This has been the only cloud 
on the Canadian trade horizon for a long 
time, but even in this particular the con­
ditions are improving. In the coal min­
ing industry on the Atlantic coast, on the 
other hand, the conditions were never as 
favorable as they are to-day. The lumber 
industry in all parts of Canada is in a 
nourishing condition and there is every 
indication of an active trade in this line 
for some time to come.
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The general favorable condition of trade 
in Canada is also reflected in the earnings 
of the railways, which continue to increase. 
During the five months of the present year 
ending May, the earnings of the Grand 
Trunk Railway and the Canadian Pacific 
Railway show' an aggregate increase of 
over $1,000,000, compared with the same 
period last year.

The bank clearings for the same period 
also show an increase, notwithstanding 
the tendency to the curtailment of trade 
on account of the falling off in business in 
the speculative market. The fact that 
the failures during May were very much 
less than for the corresponding month of 
11)02 is also a favorable evidence of the 
condition of trade in this country.

The lack of confidence in the stock 
market, which is the outcome of the col­
lapse ot the speculative boom, cannot of 
course be expected to un-influence the 
general trade and commerce of the coun­
try. ■ In reality, however, this should not 
seriously affect the general trade of the 
country, for it must be remembered that 
the chartered banking institutions were 
never in a healthier or better condition, 
while back of all this is the generally 
prosperous state of the country.

STRAWBERRY SITUATION.
The crop of Canadian strawberries this 

year promises to be a record breaker, both 
as regards quantity and quality. The 
berries this season are very large, indeed 
larger than they have been for several 
seasons. As a rule the flavor is very good 
indeed.

It was feared last week that the berries 
might he injured by the dry weather, and 
that if the drouth continued the crop 
might be a failure. However, all fear of 
that is now over. The rain came at an 
opportune time, and since then there has 
been ideal weather for the promotion of 
the strawberry crop.

Not only did the rain come at the right 
time for the strawberries, but also for the 
other small fruits, such as raspberries and 
gooseberries. Indeed, all fruits felt the 
good efleets of it, and in the Niagara 
peninsula, the fruit-growing district of 
Canada, there are prospects of a good crop 
of fruits of all kinds. Canadian cherries 
are now being marketed, and from pres­
ent prospects this will be a fine season for 
them.

It is to be hoped that the weather will 
continue favorable.

4.
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THE «• CREAM” YEAST CASE.
HE Divisional Court has given judg­

ment in the case of E. W. Gillett 
Co., Limited, vs. Lumsden Bros., regard­
ing the use of the word “Cream” in the 
name of the yeast manufactured by the 
latter firm. The judgment, which was 
concurred in by three judges on the bench, 
was in favor of the defendants, thus re­
versing the decision of Judge Street. 
This is the judgment, as given by Judge 
Ferguson :

The Defendants, since the year 189:2, 
have owned a Trade Mark for Baking 
Powder, being the words “Jersey Cream 
Baking Powder,” with a picture of two 
Jersey cows and a milkmaid, but until the 
year 1901 they did not apply the words 
“Jersey Cream” to Yeast Cakes. In the 
year 1901, the Defendants commenced sell­
ing Yeast Cakes in packages, with label 
thereon, “Jersey Cream Yeast Cakes,” the 
words “Jersey Cream” at the top of the 
label and the words “Yeast Cake” at the 
bottom, with the picture or representation 
of the two Jersey Cows and milkmaid be­
tween, and of this, the Plaintiff complains 
as being an infringement of his Trade 
Mark. The Plaintiff claims the right to 
the exclusive use of the term “Cream 
Yeast.” The Plaintiff shows in his 
evidence, that in or about the year 1875, 
he got a Trade Mark for “Royal Yeast,” 
and ever since that time his goods were 
mainly known by that name. William 
Dobie, the Plaintiff’s Manager of the busi­
ness in Canada, giving evidence for the 
Plaintiff, said that ever since 1875 the 
“Royal” has been the Plaintiff’s leading 
brand of Yeast, and that the Plaintiff since 
that time has sold about five hundred 
boxes of the “Royal” for every box of the 
“Cream” that he has sold.

The same witness said that the “Royal” 
superseded the “Cream,” and such was 
the intention of the Plaintiff. It appears 
that during this long period the Plaintiff 
has sold only a small quantity of “Cream 
Yeast,” but that he had the labels on 
hand and could furnish the “Cream 
Yeast ” on a short time if called for by in­
tending purchasers. This witness says 
that the Plaintiff stands on his alleged ex­
clusive right to the use of the word 
“Cream,” and he does not claim that 
there is any similarity in the packages 
used hy the Plaintiff and Defendant respec­
tively. From this I understand that the 
Plaintiff treats the word “Cream” in his 
Trade Mark as a distinctive and not a 
descriptive word and so rests his conten­
tent ion. It also appears that “ Cream ” is 
not a component part of his manufacture, 
that no “Cream” whatever is used in his 
manufacture. It appears, too, that about 
the time of the commencement of the 
alleged infringement an effort was made 
by the Plaintiff, under the advice of his 
Solicitor, to place larger quantities of his 
“Cream Yeast” upon the market, or at 
least to make it appear that he was selling 
larger quantities than had been sold for a 
long period before.

As stated, the Plaintiff places his alleged 
right upon the use of the word “ Cream.” 
He complains that the Defendant is using 
this word, and therefore, as I understand 
his contention, infringing this part of his 
registered Trade Mark. He does not 
seem to complain of anything beyond this, 
so far as the registered Trade Mark has 
concern.

For the purpose of what 1 am about to 
say now, it may be assumed that the 
Plaintiff’s mark was properly registered. 
The learned trial Judge was, as appears 
by his judgment, of the contrary opinion. 
The registered Trade Mark of the Plaintiff 
certainly contains the word “ Cream,” 
on which he places his reliance here. The 
Defendant adopted and is using the ex­
pression “ Jersey Cream, ” which as 
certainly contains the word “Cream.” 
Let it then be assumed in the Plaintiff’s 
favor that the Defendant is using a charac­
teristic and distinctive particular of the 
Plaintiff’s Trade Mark, which is assuming 
much in the Plaintiff’s favor. Yet this is 
not ipso facto an infringement of the 
mark. The further question arises as to 
whether or not the use that the Defendant 
is making of the word “Cream” with 
other matters is calculated to deceive the 
public into the belief that they are buying 
the Plaintiff’s manufacture, when they 
really purchase the Defendant’s manu­
facture, under his, the Defendant’s labels.

Now placing myself as well as I can, 1 
am entirely unable to see how the public- 
can be deceived by the Defendant’s label 
or the use he is making of it. Even 
assuming the onus in respect of this ques­
tion to be upon the Defendant, 1 think the 
solution of it clearly in his favor, the 
Plaintiff in the argument conceded. The 
Plaintiff does not claim that there is any 
similarity in the packages used by him 
and the Defendant respectively, and 1 can­
not see how the use of the words used by 
the Defendant as they are used can have 
the effect contended for by the Plaintiff.

For these reasons 1 am of the opinion 
that even conceding that the registration 
of the Plaintiff’s mark is in every respec t 
good, it has not been shown that there is 
any infringement of it by the Defendant, 
and I think it appears plainly that the 
Defendant has not infringed it.

The evidence show's that the Plaintiffs 
do not use Cream of any kind in the manu­
facture of their goods, Cream of any 
kind does not enter into the manufacture 
or composition of the Plaintiffs’ goods.

What the Defendant has done is to 
manufacture and sell Yeast Cakes. In 
the manufacture of these he uses large 
and substantial quantities of cream from 
the Jersey cow, said to be superior to 
cream from the ordinary cow, and to sell 
these under his labels which described 
them as “Jersey Cream Yeast Cakes,” 
which upon the evidence must be found to 
be a fair, candid, and so far as it goes, an 
actual description of his manufacture. 
The Plaintiff cannot, 1 think, properly 
complain of this unless, at all events, it 
appears that this conduct of (he Defendant 
is calculated to deceive the public into the 
belief that when they are purchasing the 
Defendant’s goods they are getting goods 
manufactured by the Plaintiff, and after
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the best consideration 1 have been able to 
give the evidence, and all that has been 
brought before the Court, 1 am of the 
opinion that this does not appear. I am 
for these reasons of the opinion that the 
Plaintiff fails upon both branches of his 
case.

should be dismissed and the injunction dis­
solved with costs, and that this appeal 
should be allowed with costs.

OBITUARY.

MR;
MR. ALFRED MARIES'.

1. ALFRED MARIEN, of the firm 
of N. Quintal A- Fils, wholesale 
grocers, St. Paul street, Montreal, 

died on Friday, June 12th, at the age of 
47. Mr. Marien had been ill for some 
time, though until a few days prior to his 
death he had attended business regularly.

He was a native of Montreal, and • for 
the past 18 years had been connected with 
Messrs. N. Quintal iV Fils. His applica­
tion to work and ability soon advanced 
him in the firm, and on the death of Mr. 
N. Quintal, the senior partner, five years 
ago, he entered into partnership with the 
other members. Mr. Marien was one of 
the best known men in Montreal com­
mercial circles.

MR. WILLIAM FRASER.

The death took place on Thursday, 
June 11 111, of Mr. William Fraser, of 
Fraser Bros., grocers, 182 Bleury street, 
Montreal, who was one of the oldest men 
in the business in Montreal. He had not 
been well for the past two or three 
months, and just when it was hoped that 
he would be able to gel out of doors a 
change for the worse came, and a few 
days afterward he was dead.

Mr. Fraser’s birthplace was in Edinburgh, 
Scotland, and he was about 69 years of 
age. He came to Canada when about 11 
years old, and began to make his own 
wav in life at an early age. In a short 
time his natural business ability began to 
count and he was not long in commencing 
in business for himself ; throughout his 
career he was known as a man of the 
strictest honor and integrity.

Mr. Fraser has left a widow, and three 
brothers, A. B. Fraser, of Montreal ; 
George Fraser, of Chicago ; and John 
Fraser, of Fort William, Ont.

His remains were interred on Saturday 
afternoon, June 19.
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“Getting Down to Solid Facts” Fiction Doesn’t Count.

What has made “SALADA” Ceylon Tea a success
What is keeping it successful
What has made it world-wide famous

?
One uniform standard of sterling worth that others have dared
not follow. /This is a truthful solution of the question./

“PERHAPS” the Tea Department of your business would be the better 
for a “Tonic.” Did you ever think it worth your while 
to try “SALADA” in this direction?
It has a great reputation as a trade “Pick-me-up.”

Black, Mixed or Natural Ceylon Green. LEuiiEgD™eoïf 30o25=. Per pound.
Toronto, flontreal, New York, Boston, Pittsburg, Detroit, Cleveland, Chicago, Washington, Philadelphia.

TRADE MARK REGISTERED
J.

HORSE SHOE BRAND 
OF SALMON

For over twenty years this has been the lead­
ing Brand on the Canadian Market. The greatest 
care is taken to pack “Freshly Caught Salmon;” 
the latest Improved Machinery is used and every 
attention paid to Cleanliness. Quality is unex­
celled, every tin being guaranteed.

For sale by all leading Grocers 
throughout the Dominion.

Women won't trust their dainty blouses to 
laundries. They’ll have them done at home, 
by the easiest and best method. Most of 
them know that

CeWuWtd StkttVv
Never Sticks Requires no Cooking.

It will give the best results with the least labor. 
Our advertising is impressing this fact on 
more women every day. Experience is 
proving it.

Can you supply the customers we send 
you with Celluloid Starch ?

THE BRANTFORD STARCH WORKS,
LIMITED.

BRANTFORD, CANADA.

■>H b
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ONTARIO MARKETS.
Toronto, June 18, 1903.

GROCERIES.
amount of trade done since our 

i last issue has been of a more satis­
factory character, and presents a 

distinctly better outlook. On the street, 
however, business has not been so prom­
ising, jobbers showing no great anxiety to 
increase their stocks. Canned goods 
have maintained a good deal of then- 
previous prominence and the steady ue 
mand which has been sustained, has had 
the effect of materially reducing the 
stocks held. Coffee has been in but in 
different demand and prices ha\e some 
what slackened. In sugar there are no 
changes to record ; in the local market 
trade has been in good activity with 
every prospect of further increasing as 
the green fruit trade advances. There 
are indications that, should prices of 
refined advance in the Li.ti. Canadian 
figures will go up in like ratio. Nuts 
are featureless, the local market showing 
little indication of life ; prices, however, 
remain firm. Spices are inactive, the 
demand being but of a limited character ; 
foreign reports all point to strong posi­
tion of nearly all spices, the firmness being 
particularly manifest in peppers, cream 
of tartar and mace. Nice and tapioca 
are continuing in good demand with 
prices firm at previous quotations. 
Syrups and molasses are in slow demand 
and former quotations continue. In 
foreign dried fruits there has been a 
steady trade doing and prices are re 
maining firm. The primal markets re 
port favorably of prospects for coming 
crops. In currants there has been an in­
creased demand for wine making, on ac 
count of the damage to vineyards through 
continued frosts. The crop of peas for 
bottling is rapidly recovering from the 
effects of the late drought and there are 
every prospects of an ultimate good crop. 
The business in tea has been fairly active 
since our last issue, at firm prices, and 
there are indications of further good and 
active trade.

CANNED GOODS.

The demand for canned goods continues 
to be fairly well sustained. The stocks 
of all well known brands are now much 
reduced, in many instances there being 
scarcely sufficient to keep supply in check. 
Corn, which, till recently, showed well in 
stock, is now considerably reduced, and 
it is anticipated, will scarcely last out the 
increased demand. Canned peas are 
practically out of stock. Tomatoes have 
not been much in demuml ; stocks, how 
ever, are remarkably small. In canned 
meats there is nothing further of interest 
to chronicle. We quote :
Apples, 3 s.................................................................... U 80 0 90

“ gallons........................................................... 1 90 2 00
Asparagus.................................................................... 2 75 3 00
Beets.............................................................................. 0 60 0 95
Blackberries, 2’s..........................................................  1 50 1 70
Beans,*2's............................................................................... 0 85 -
Corn, 2 s........................................................................  0 85 1 00
Cherries, red, pitted, 2's .........................................  2 00 2 10

“ white............................................................... 2 30 2 50
Peas, 2’s.................................................................................. 1 00

" sifted................................................................... 1 00 1 10
“ extra sifted........................................................ 125 130

Pears, 2’s.............
“ 3 s.............

Pineapples, lj’s.

3"s..

....................  1 00
...................   1 75
.............. V. {............. 1 50
.................. j.............. 1 80
................ : ]............. 2 25

Peaches, 2's........................................  J.............  1 35
3's..................................................................  2 25

....... .......... J.............. 1 00

...................  0 $5

.................................. 0 85

.................................. 0 85

Plums, green gages, 2s..... ...................... . J...
“ Lombard.......................................... .
“ Damson, blue....................... .........

Pumpkins, 3's............ ........................................
“ gallon....................................... ....................

Rhubarb................................ .................. . j.............2
Raspberries, 2's....................................... :. j............. 1
Strawberries, 2's.......................... . ........... ............... 1
Succotash. 2's.............................................. ...............0
Tomatoes, 3's..................................... .......'. j............. 1
Lobster, tails..................... ..............................................

“ 1-lb. flats........................................i.............  3
£-lb. flats.

Mackerel..................... ...............
Salmon, sockeye, Fraser.........

“ “ Northern.. .
“ “ Horseshoe .
“ Cocoes... ................

Chums..................... 1.................
Sardines, Albert, i'd.................

“ “ à’sl......................
“ Sportsman

Portugese 
P & C., is 
P & C„ (>
Domestic,!‘s..iu.i

4's.............................. L..............
Mustard, | size, cases 50 tins, per 100....

Haddies..
Kippered herrings, domestic...................1..........

“ “ imported..................:L.........
Herrings in tomato Sauce, domestic.....!..........

“ “ j “ imported..,:.!.......
CANNED MEATS

Ornip. corn beef, 1-lb. cans.................................

1 50
2 00 
1 60 
2 00 
2 40
1 55
2 50 
1 10 
1 00 
1 00 
0 90 
2 65
2 25 
1 40 
1 50 
1 00 
1 65
3 35 
3 70 
1 £0 
1 ?•}
1 40 
1 60 
1 10 
1 00 
0 14 
0 20 
0 14 
0 23A 
0 10 
0 27 
0 38 
0 04 
0 11 
9 00 
1 00 
1 00 
1 55 
1 10 
1 55

2-lb.
“ 6-lb. 1
41 14-lb. 4

Lunch tongue, 1-lb. 44 
41 2-lb. 44

English brawn, 1-lb;__
English brawn, 2-llj. “ 
Camp sausage, 1-lb. “ 

44 2-lb. 44
Soups, assorted, 1-lb. 44 

2-lb. 44
Soups and Boull, 2-lli. 44

44 6 1b. 44
Sliced smoked beef, is..

1 £-
8 25 

18 50 
3 00 
6 00 
1 60
2 85 
1 65
3 00
1 50
2 20 
1 80
4 50
1 70
2 80

COFFEES.

Business in coffee is reported light and 
prices arc weakening. It will he noted this 
week’s quotations for Itios are revised |c. 
The N.Y. reports denote receipts of ltio 
and Santos as large, which; together with 
easier European advices, fiad the effect of 
causing considerable weakness there. In 
the mild grades the tone of the market 
continued easy. Stocks oil hand were 
full and receipts of most grades coming 
in continued large offerings were moder­
ately few and prices showed a tendency to 
sag. We quote :
Green Rios, No. 7 ..__

“ “ No. 6..........

44 No.4..—
44 44 No. 3..........

Mocha............................
Old Government Java..
Santos..............................
Plantation Ceylon. ;...
Porto Rico............. [....
Guatemala....................
Jamaica ................ j...
Maracaibo ............ .....

lb.
0 07 
0 071 
0 08 
0 «8.1 
0 11" 
0 28 
0 30 
0 10.1 
0 30 
0 25 
0 25 
0 20 
0 18

SUGAR

Conditions in raws remain unchanged 
and at the moment almost entirely with­
out features of interest. The week closes 
on a steady and quiet market, with fail- 
business done in cane sugars at current 
quotations, on basis of 1.90 cost and 
freight N.Y, for test 96 per cent, centri 
fugals. That American refiners, despite 
their own heavy holdings, which at latest 
report were over 200,000 tons, should be 
willing to enter the market and accept 
offerings on current basis, may be re­
garded as an indication of ihc strength of
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the situation and this is all the more 
noticeable when the week’s heavy receipts 
are considered. These for week ending 
June 10 were 61,"151 tons, which came 
very near the previous heaviest week for 
the year, (May 7, 00.370 tons). Meltings 
for week ending June 10 were 30.000 tons, 
an increase of 9,000 tons for the previous 
week, which is accounted for by the re­
sumption of those U. S. refineries which 
had closed down for some days. Stocks 
in II.S. Atlantic ports were 327,906 tons 
which were 200,000 tons over same per­
iod last year, while Cuban stocks for 
same time were 313,000 tons, or about 
100,000 tons less than same time last 
year. Latest cable advices reported 51 
central factories grinding, or 38 less than 
previous week. Combined stocks of 
Europe and America at latest uneven 
dates were 2,863.906 tons, or 82,920 tons 
less than last year. liaw sugars for 
shipment are held at 1-16 above quota­
tion for spot sugars and holders in Cuba 
show little disposition to part with their 
stocks, feeling that prives must eventual­
ly advance. Java sugars of the Septem­
ber shipment are held for fully à above 
the present parity of Cuba centrifugal. 
Europe is reported easier for the week, 
quotation for 88 per cent 1 eet now being 
7s lljd. basis f.o.b. Hamburg, which is 
2}d. less than last week. The price, how­
ever, is still considerably above the parity 
of cane sugars in N.\. by 3le. per 100 lb. 
so theie is little likelihood of the weak­
ness of Europe affecting prices here. In 
refined we have to record a further ad­
vance of 5c. per 100 lb, made by the 
Arbuckle refinery, which took effect just 
as we hail gone to press last week anil 
established their quotation on same basis 
as those of the sugar trusts. Since then 
there are no further changes to record, 
but the demand for refinned is exception­
ally good with some refiners oversold on 
some grades. With outside conditions so 
strong the prevailing feeling in local cir­
cles is optimistic and there is no dis|iosi- 
tion in any quarter to shade prices, es­
pecially as we arc at the beginning of 
what promises to be a bumper fruit crop 
and the demand for refined sugar already 
shows improvement, with promise of 
considerable expansion. We quote :
Paris lumps in 50-lb. boxes............................... 4 78

in 100-lb. “   4 68
4 4 4 Domino " brand, 50-lb. boxes............... 4 73

41 44 44 100 44 .................. 4 63
St. Lawrence granulated.... .................................... 4 13
Redpath's granulated............................................... 4 13
Aeiidia granulated ................................................ 4 08
Maple Leaf granulated (Berlin) ............................. 4 13
Maple Leaf No. 2.................................................... 4 03Crystal granulated (Wallaceburg)........................... 4 13
Beaver 44 ................................................ 3 98
Imperial “ ......................................*......... 4 13
Phoenix..................................  4 03
Cream.................................................................... 3 88
Bright coffee........................................................... 3 88
Bright yellow...............................................  3 88
No. 3 yellow................ J ... j  .......................... 3 78
No. 2 44 ................................................... ... 3 ;>8
Nr. 1 44   3 48
Granulated and yellow, 100-1 b, bags, 5c. less than bills.

NUTS.
The home trade in nuts continues with­

out feature. The primal market re­
ports good outlook for coming walnut 
crop : the trees are in excellent condition 
and prospects are of abundant crops. We 
quote :

Per lb.
Brazil............................................................ .0 14 0 15
Valencia shelled almonds.................................  0 30 0 35
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Tarragona almonds.................................................. 0 12 0 13
Californian almonds................................................. 0 19 0 20

“ soft shell walnuts........................................ 0 13
Formegetta almonds ..................................................... 0 11
Jordan shelled almonds..........................................  0 49 0 52
Peanuts (roasted)..................................................... 0 09 0 10

“ (green)........................................................ 0 08 0 10
Cocoanuts, per sack .......................................................  3 75

per do/......................................................... 0 60
Grenoble walnuts............................................ 0 13 0 14
Mar hot walnuts.......................................................  0 11 h 0 12
Bordeaux Walnuts.........................................  0 Ilf 0 12
Sicily filberts.................................................  0 11 0 Ilf
Naples filberts........................................................... 0 09f 0 10
Shelled walnuts.............................................   0 27 0 28

SPICES.

Tin* home trade .in s|>|ees is occupying 
hut little attention. Uhiuaixl is limited 
at present season. Pritres. however, re 
main linn at previous (Quotations. ri he 
\.V. markets eontinue to report firm 
price.-. Pepper was well in demand at 
fully up prices. Chillies were advancing. 
Mace was hint, on the itejxnts from Hoi 
land that holder.- refused to sell at cur­
rent quotations, expecting an advance.
We

Peppers, I il k ...
Per lb Per lb.

0 IS 0 IK Cloves, whole....... 0 14 0 35
, 0 23 0 27 Cream of tartar... 0 24 0 30
. 0 22 0 25 Allspice................  0 13 0 16

RICE AND TAPIOCA.

The home trade in rire has been good, 
with prices lirm at preyioiis quotations.
Advices from 
ed demand fr 
top price*.

\ew Orleans report inneas- 
uii exporte) s with sales at

Kiev, stand. B.............
Patna................ 0 «>5
Japan............... 0 05i

r ll#. Per lb.
0 031 Sago..................  0 03J 0 04
0 05f Tapioca ............. 0 03 0 031
0 00

SYRUPS AND MOLASSES.

The home trade in syrups and molasse.- 
remain.- slow, little demand 1 eing fourni 
at the pre.-ent season. Prices, ho we er, 
continue lirm tit previous quotations. 
Poreion reports denote little a<ti\ ity. de 
mand limited. with prices remaining 
steady. We quote :
.Syrups
Dark...................................................................................
Medium.............................................................  0 30 0 32
Bright ...............................................................  0 35 0 37
Corn syrup, bbl.. peril»............................................... 0 022

1 bbls., • ..................i..........................  0 02i
kegs - ................................................ 0 03

“ 3 gal. paiLs, each ...................................... 1 30
2 gal “ “ .......... ,..........v............... 0 90
2-lb. tins (in 2 do/, case) per ease.............. 1 90

,r 51b “ (in 1 ‘ ) •*   2 35
10 lb. “ (in }. " ) ••   2 25
20-lb. *• (in I . ‘ ) “   2 10

New Orleans, medium.......................................  0 22 0 30
open kettle....................................  0 45 0 50

Barbados............................................................. 0 38 0 40
Porto Rico........................................................... 0 38 0 42
Maple syrup
Imperial «jts............................................    0 27f
1 gal. vans...........................................................  0 95 1 00
5-gal. vans, per gal......................................................... 1 00
Barrels, per gal...........................................................  0 75
5 gal. I nip brand, per can............................................  4 50
1-gal. " tier ease..............;........................... 5 10
i gal. •' “ ........................................... 5 60
«/Is. “ •• ........................................... 6 00

TEAS.

The home tea trade has been fairly ac 
tive -ineu out last i.-suc and prices con 
tinuc to remain lirm at previous quota­
tions. I he foreign market reports all 
point to increased strength of medium 
and higher grades, to the slight weak­
ening of the lower grades. On the Lon 
don markets the interruption of sales by 
the Whitsun Holidays which usually has a 
very weakening effect on the market, lias 
this season not had any noticeable effect, 
and rates remain generally unchanged.

I he new Indian teas are coining in and 
during the next fortnight dealers expect 
to be able to form a fair opinion of the 
character- of the general bulk. One in 
voice of. new crop from (hubwa has o|xui- 
ed up well, being well made teas with 
rolorv liquors. The first sales in Cal 
< utta have shown an increase of I anna 
above last year’s opening. We quote :

Congou— half-cheats, Kaisow, Moning, Faking.... 0
caddies, Faking, Kaisow.......................  0

Indian—Darjeelings................................................ 0
Assam Pekoes.......................................... 0
Pekoe Souchongs...................................... 0

Ceylon—Broken Pekoes..........................................  0
Pekoes.......................................................  0
Pekoe Souchong........ L.............. ............  0

China Greens—Gunpowder, c-ases, extra first.......0
“ half-chests, ordinary firsts 0 

Young Hyson, < ases, sifted, extra firsts 0 
“ cases, small leaf, firsts— 0 
“ half-chests, ordinary firsts 0
“ “ seconds................
“ “ thirds............0
“ “ common..............

Pingsueys—Young Hyson, à-chests, firsts............ 0
“ “ seconds........ 0
\ half-boxes, firsts......... 0

Japan—£ chests, fincsts May pickings.................... 0
Choice....................................................... 0
Finest......................................................0
Fine............................................... »....... 0
Good medium..........................................0
Medium....................................................0
Good common.............................................
Common ....................................................

0 60 
0 50 
0 55 
0 40 
0 25 
0 42 
0 30 
0 35 
0 50 
0 28 
0 50 
0 40 
0 38 
0 23 
0 18 
0 15 
0 32 
0 19 
0 32 
0 40 
0 37 
0 32 
0 30 
0 28 
0 23 
0 20 
0 19

FOREIGN DRIED FRUITS.
The home trade in dried fruits con 

iinues good with prices remaining steady 
at previous quotations. The reports 
from primal markets aie generally most 
favorable, pointing to improxed crops for 
coining season. Currants are reported to 
promise an increase on last seasonj tlie 
weather being particularly favorable and 
everything in good condition. There has 
been an increased demand on the primal 
markets from France for spirit making, 
on account of severe 'damage to vineyards 
by frost. Fremli prunes are expected to 
show a crop nearly double what was 
marketed last season, should all go well. 
Frunes are showing as somewhat below 
last year’s average.

CURRANTS.
Per lb. Per lb.

Fine Filiatras__  0 05 up Vostizzas............ 0 07 0 08
Patras .................  0 06 0 06£

RAISINS.
Per lb.

Valencia, fine off-stalk .......................................... 0 07 0 08
“ selected...................................................  0 08£ 0 09
“ selected layers.......................................  0 09 0 10

Sultana....................................................................  0 09 0 13
Californian seeded, 12-oz........................................ 0 08£ 0 09

“ l ib. boxes__ %........................ 0 10*0 11
“ unseeded, 2-erown......................................... 0 071
“ “ 3-crown................................. 0 08 0 08$
“ “ 4-crown.................................. 0 09 0 10

DATES. 
Per lb.

Hallowees.......... 0 04 0 05 Fards.
Sairs...................  0 031 0 041

PRUNES.

Per lb.
0 071 0 08

lUO-llUs........
90 100s...........
80-908 ............
70-80s............

Per lb.
.... 0 04 0 041 
.... 0 042 0 05$ 
.... 0 06 0 06$ 
.... 0 06£ 0 07

60-708 ..................
50-608 ...................
40-50s..................

CANDIED PEELS.

Lemon..........
Orange .........

Per lb.
.... 0 10 0 12£ Citron ...................

...... 0 11 0 13
FIGS.

Per lb. 
............. 0 04

Naturals...... .... 0 06i 0 09£

Per lb.
0 07 0 071 
0 08 0 081 
0 081 0 10

Per lb.
0 15 0 18

Per lb.
0 10 0 15

APRICOTS.

Californian evaporated..
Per lb.

0 08 0 12

PEACHES.
Per lb.

Californian evaporated........................................... 0 08 0 12
COUNTRY PRODUCE.

—1The egg market is much firmer 
this week. Receipts have been consider 
ably lighter. The demand for fresh 
gathered stock is very good. Packers 
are also making heavy demands on the 
market. Although there may be a still 
firmer market, it will not lie for long. 
The hot summer weather is coming on 
when the demand always falls olf. Sum­
mer laid eggs, of course, will not do for 
packing, so that in a few weeks the 
packers will cease to draw on the market, 
and as a consequence there is almost sure 
to be a weaker market ; whether it weak­
ens considerably or only slightly depends,
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LOCAL FRUITS. 
STRAWBERRIES, CHERRIES.
arriving now in Iarge,quan titles. We can take care 
of your orders. Also fresh shipments of

BANANAS, ORANGES,
LEMONS, PINEAPPLES.

Your orders solicited.

WHITE & CO.
WHOLESALE FRUIT AHD PRODUCE, 

64 Front St. East,
TORONTO.

P.8.—We will pay highest market price for Butter 
and Eggs f.o.b. your station.

NOTHING KILLS 
LIKE

WILSONS 
FLY PAD

ALL DRUGGISTS

PEACH BLUFF FARM
Iligh-Class Fruits

FRUITS : Peaches, Sweet Cherries, Plums. 
VEGETABLES : Early Tomatoes, Early 
Cucumbers, Early Musk Melons.

Hilborn & McLachlan, Proprietors 
Leamington, Ontario, Canada.Growers and 

8hi]>pers.

Strawberries
TOMATOES PINEAPPLES
CUCUMBERS CABBAGE
ORANGES LEMONS

BANANAS
Let us hear from you with an order.

Bros. & 
Co.HUSBAND

Wholesale Fruit and Commission Merchants.
■ a Cslborn. St., TORORTO

Phones-Main 64, Main 8428.

Send Us Your Fruit Orders.
Our Fruit is the best we can buy, and our facilities 

for handling are unexcelled.
See Weekly Price List. Yours for the Asking

McWilliam & Everist
DOMESTIC FOREIOR

FRUIT and VEGETABLES.

...TORONTOTelephone Main 645, Office
“ 3394, Warehouse



G. Gardiner Join & Go.,
VANCOUVER, B. C.

CAN NOW SELL YOU

85 bbls., $6.00 ; 20 £-bbls, $150 ; 36 Kits, $2
F.O.B. Vancouver.

Choicest B.C. Herring. January Fish.
Excellent condition.

IN SEASON CAN SUPPLY YOU WITH FINEST 
FISH, ALL KINDS.

Established lStiti.

A. GIBB & CO.
BUTTER, CHEESE, EGGS, HARRS, 

BACON, LARD, JAMS, ETC.
Consignments solicited. Prompt returns.

83 COLBONNE ST., TORONTO

BUTTER
We ere Buyers. C/T/T ^ 
del our Prices. L4VJ VI s. J

The Wm. Ryan Co.,
. .. Limited.

re and 72 Front St. B., Toronto.

BUTTER--EGGS
-----WE ARE-----

BUYERS and SELLERS
Correspondence solicited from OHTABIO 

MANITOBA and LOWER PBOVINCEB.

Rutherford, Marshall 1 Go.
Wholesale Produce Merchants,

TORONTO.

The,

dawson ass
FRUIT, PRODUCE AND 
conntssioN jtbrchants.

IllyswsL Toronto

SPECIAL VALUES

In Lemons, Oranges, 
Berries and Vegetables.

GET OUR QUOTATIONS.

37 to 41 Church St., TORONTO. 
ASK FOR OUR WEEKLY PRICE LISTS.

THE MARKETS

of course, on circumstances. Eggs arc 
quoted this week one cent higher. In 
some cases eggs have been sold as high 
as 15c, but that price is not a market 
quotation. We quote :
Fresh laid eggs....................................... '. '.1............... U 14 U 141
Seconds and checks..................................j................ 0 11)1 0 11

HONEY.—There is little or no change 
on the honey market this week. Prices 
remain firm. We quote :
Extracted clover, per lb............................................. U 08 U UH

BEANS.—This market is very quiet, as 
is to be expeeted. Prices remain at 
last week’s quotations. We quote :

Per bush. i'vr bush.
Mixed.................... ...... 1 50 Prime..i......................... 1 90
Handpicked.................. 2 00

DRIED AP1M.ES.—Of course there is 
very little, if anything, doing on this 
market at present. There is no change
in price. We quote :
Apples, dried, per lb..............................j.;............ 0 03 0 VU£

POULTRY.-)—There is very little being 
done in this market i>f com se. Thete is 
a reatly demand for all arrivals, but re­
ceipts are very limited. -Prices are- very- 
firm. We quote :
Spring chickens, per pair —....... — ;......... ........  U tiü 1 25
Old hens, per lb.. .................................. .................. 0 10 0 12

POTATOES.—Old potatoes are very- 
scarce and very firm. Two or three days 
ago a car sold for 8I.22.J, and later one 
sold for 11.25. New potatoes are some 
what easier, but the market is very un­
steady. The reason for this is, that at 
present all are being sold on commission ; 
agents hold them at a certain price us 
long as possible, but when fresh arrivals 
make their appearance, thé market has to 
be cleared in a hurry, anti of course this 
necessitates a reduction in price. Then 
too, the new potatoes will not keep for 
very long. There is a fairly good de 
maud for the new stock. New Canadian 
potatoes will likely lie in about the be 
ginning of July. There promises to be 
a pretty good crop, the recent rains hav
ing helped them a little. We quote :
Old stock, on track!, Toronto, per bag.;.................... 1 22j. 1 2.»
Mew American, on track, Toronto, per bbi............  5 UU- 5 25

GREEN FRUITS.
The green fruit market is very active at 

present ; there is a good, demand for all 
fruits. The weather has a great effort an 
the market ; on the bl ight warm days 
strawberries sell especially well, while on 
dull, cool days the demand is not so 
good. Canadian strawberries ate arriv 
mg in splendid condition t the berries aie 
larger than for several seasons. Receipts 
have been very liberal during the past 
week, and there has been a tumble in 
price. The receipts of American cherries 
are increasing, but the price holds firm. 
Canadian cherries have made their ap 
pearance this week ; there promises to be 
a very good crop of theiU- The first lot 
of red astrachan harvest j apples appeared 
last week, and sold for $1.80 per basket. 
New -green pears have appeared on the 
market, and are going at 75c. per bus 
ket. A few gooseberries arc now on the 
market. The inferior stock of Messina 
lemons is being cleared oil' the market. 
Egyptian onions are slightly firmer this 
week. There has been quite a drop in 
green musk melons ; they! are now quoted 
81 to 81-25 per crate |chea|ier. Other 
quotations are about the same us last 
week. We quote :
California Hwcct orftngcK............................................. 3 50 3 75
Sorrento oranges................................. ........................ 3 25 4 00
Valencias 420*s, large............................................................  J 00

“ 42U"s. small........................................................... 6 0.)
I’int-upple., pert-rate...................................................  2 75 3 00
Grape fruit, net- box............................................................. 3 50
Bananas, per Ininch for ordinary............................. 135 1 75

“ large bunches......................j....................... 1 75 2 50

Csnrttisn Grocer

CANADIAN MEATS
CHEESE and BUTTER.

Consignments handled in—

London, Liveipool, Glasgow,
or sold cost freight and insurance.

WHITELEY, MUR £» CO.,
Head Office, 15 Victoria Street,

LIVERPOOL, - ENGLAND.
Western Union Code.

FISH ..D OYSTERS
WHOLESALE.

The F. T, JAMES CO., Limited
76 Colborne Street, TORONTO.

H. J. ASH
WHOLESALE FRUIT and PRODUCE 

COMMISSION MERCHANT.

BANANAS, ORANGES, LEMONS, 
MALAGA GRAPES, NUTS, ETC.

66 Colborne Street, - TORONTO.

Butter, Eggs,Cheese, Poultry, 
Fish, Game, ——
DRIED, GREEN,EVAPORATED APPLES.

We have the best market in Canada to uet
vor HOOli PRICES. vilVK vs a trial shipment.

ItëtÜms. Capital Fruit & Produce Co.,
Cor. O’Connor and Albert Sts., OTTAWA.

Winnipeg Brokers.

M. B. STEELE
Wholesale Commission Merchant 
and Broker.

Correspondence aid Agencies Solicited.
P.O. Box 731. WINNIPEG. CANADA.

EASTERN MANUFACTURERS
-ARD-

SHIPPERS.
AH EYES are 

turned on
MANITOBA AND THE WEST.

X
Represent some of the leading houses in

CANADA and the U S.
INCREASE YOUR TRADE. WRITE ME.

E. NICHOLSON, - WINNIPEG,
Wholesale Commission Merchant and Broker.

20



1

The
Canadian Grocer

Messina lemons. per box............................................  2 50 3 00
(.Abbage, per case................................................ . - 2 cU 3 UU
ÀSew potatoes, American, per bl)l............................. 0 00 5 50
Vueuuiber.s, Baltimore stork, pef hamper...............  3 25 3 75
Canadian strawberries, per «jt...................................  0-05 U U<"
’J oui a toes, j»er crate..................................................... 2 75 3 <>J
Canadian apples, in bids...................................................... z 5U
Bermuda onions, per case................................................... 1 5U
K/yptian onions, per lUO-lb. sacks............................  3 UU 3 25
('i.M uannts, ]M-r sacs.........................................................: • 3 5U
Californian cherries, per box............................  2 50 2 75
Canadian cherries, per basket..................................... 1 25 1 50
(loose jerries, “ .................................. 0 5U U 75
N ew green peas “ ......................................... U 75
Grec-n musk melons, per crate .................................... 4 UU 4 25
Wax oeans. in hampers.............................................. 2 75 3 UU

VEGETABLES.
The demand for fresh vegetables is very 

brisk. TJld carrots and parsnips cannot 
now be had. Butter beans are now on 
the market, and are selling well. Green 
peas have also appeared. Lettuce has 
gone up 5c. per dozen bunches. Cabbage 
lettuce is now on the market. Spinach is 
5c. pci dozen bunches Jirrner. New beets 
ate gradually falling in price ; they are 
now noted 10 to *25c; cheaper. Old po­
tatoes are very scarce and, consequently, 
are rising in price. T here is still a good 
demand for rhubarb. Mushrooms are 
selling well. We quotle :

Cabbage, j**r do/........................................................  0 50 1 UU
jjfttuce, per do/, bunches........... ...................................  U 25
Cam age lettuce, pel do/, bunches.................................  U 4U
Blitter beans, pur peck....................................................... 1 00
Green peas, per hag............................................................. 2 50
Asparagus, per do . unehes...................................  0 9U 1 00
Fresh onions, per do/, bundles ......................... 0 10 0 15
Klmbarb " ” .................................... 0 20
Radishes, per do/, bunches............................................... 0 20
Mushrooms, per lb............................................................... 0 75
Mint, per cloz bunches......... .................................  0 15 0 20
Paisley, " " .................................................  0 15 0 20
Spinach, per bush............................ ................................  0 30
Potatoes. •' .......................... ......................... 1 3'J 1 35
.New beets, per do/. . ........................................................ 0 50
GRAIN. FLOUR ANU BREAKFAST 

FOODS.
GRAIN. Wheat is slightly firmer than 

Iasi week : peas, however, are 2c. per 
bushel easier ; otherwise, prices remain at 
last week's quotations ; the market is 
very quiet. Relatively, the price of wheat 
is higher than that of Hour, and that lias 
a tendency to keep things oil the market 
quiet. We quote :

Red wheat, per bushel, on track {Toronto............  0 70 0 77
White wheat “ “ “  0 70 0 77
Barley “. “ “   0 45 0 40
Oats *' *• “   0 34 0 34i
Peas . •• •• *• ...................... 0 08
Buckwheat “ “ “ ......................  0 40
Rye. per bushel, “ “ “ ....................... 0 55

11.01 K. There is practically no change 
in the market this week ; the prices are 
unchanged and the situation is the same. 
The market is quiet, which is unusual for 
this time of the year. We quote :

Ontario patents, per bhl.............................   3 41 3 05
Hungarian patents “ ................................   4 20 4 30
Manitoba bakers' " ..............................  3 85 4 00
Straight roller, “    3 25 3 35

BREAKFAST FOODS.—T here is no 
change on this market ; the demand is 
.still very good. Brices remain unchanged. 
We quote :

Oatmeal, standard and granulated, curlots, on
trark. per bbl........................j.....................................  3 60

Rolled oats, standard, carlo! s, pOr bhl., in bags........... 3 50
in wood........... 3 05

for broken lots ... 3 75
Rolled wheat, per 100-lb. bbl....................................... 2 25
Commuai.........................   340
Split peas....................................... ............................  4 75
Put barley in bags^............................................................ 4 00

Swiss food, per case............................................................ 2 88
Aunt Sally s Pancake Flour, pen ease............. ............  2 00

HIDES,SKINS AND WOOL.
There is no change in the market this 

week ; prices arc firm at last week's quo­
tations.. The hide market is fairly active. 
The calfskin market is quiet. The wool 
season is coming in, land an active mar­
ket is expected.

HIDES. We quote :

No. 1 green, per lb.............................................................. 0 08
“ 2 ;; “ .............................................................. 0 07

1 ' steers, per lb...................................................  u 08.'.
“ 2 .......................... .......................................................  0 07?

(yured, per lb......................................................................... 0 08/.

THE MARKETS

CALFSKINS.—We quote :
Veal skins, No. 1, 6 to 14 lb. inclusive..................   0 09

............................ 2     0 07
............................ 1 15 to 20 lb “   0 08
...............................2 “ “ ........................................ 0 00

Deacons (dairies), each.................................................... 0 60 0 70
Sheepskins........................................................................... 0 00 1 10

WOOL.—We ugote :
Vnwashed wool, per lb................................................... 0 08 0 09
Fleece wool. “ ...................................................0 14£ 0 15
Pulled wools, super, per lb...................................................... 0 15

“ “ extra “   0 18
Tallow, per lb.....................................................................  0 05 0 05J

T

QUEBEC MARKETS.
Montreal, June 16, 1903.

GROCERIES.

HERE has been a fair trade in gro­
ceries and prices, as a rule, show a 
steady basis, which has not a little 

to do with the good demand which job­
bers now are experiencing. This is 
especially so in the case of leading 
staples which have been quite active, a 
good movement being noted in sugar, 
while teas have been moving freely. 
There have also been some wholesale 
turnovers between the trade in dried 
fruits, round lots of currants and raisins 
changing hands since last report. In 
canned goods enquiry tomatoes continue 
a notable feature down here and joblrers 
are now inclined to hold back what sup­
plies they have remaining on hand until 
they find out how the new crop is going 
to pan out.

SUGAR.
The good demand noted for refined 

sugar during the previous 'week has been 
maintained and prices rule steady, the 
movement being active both on local and 
western account. A feature in local 
sugar eiicles is the fact that refiners 
have turned their attention to the West 
Indian market for supplies and se.eral 
cargoes have already been bought by 
them. We quote :
Granulated, bbls. and bags................................£4i-bbl#.........................................  4 20Paris lump,boxes and bbls.................................. 4 60“ " A-boxes and l£-bbls.......................... 4 70Extra ground, bids.............................................. 4 45“ “ 50-lb. boxes............................... 4 65“ “ 25-lb. boxes............................... 4 75Powdered, bids................................................... 4 25“ 50 lb. boxes.......................................... 4 45Domino lumps, boxes and bids.........................  4 25£-boxes and pidds........................... 4 60Phoenix............................................................ 3 95Cream............................................................... 3 80Bright coffee....................................................... 3 75yellow....................................................  3 75No. 3 yellow................................................... 3 f0No. 2 ‘    3 50No. 1 “    3 35

SYRUPS AND MOLASSES.
The molasses market remains unchanged 

as last îepoited, with business in new 
stock for forward shipment on the basis 
of 37 .jc to 10c as to quantity. In a job­
bing wav, there has not been much busi­
ness noted. letters from Newfoundland 
state that practically no new Barbados 
molasses has arrived there this season. 
We quote :
Barbados, in puncheons__

“ in barrels ......
“ in half-barrels .

New Orleans.............................
Antigua......................................
Porto Rico.................................
Corn syrups, bids....................

A bids....................
“ f-bbls....................
“ 38£-lb. pails.........
“ 25-lb. pails..........

0 38 
0 40» 
0 411 ; o ni
U 24 
0 38 
0 022 
0 021 
0 03 
1 30 
0 90

TEAS. é

There has been an active business put 
through in teas during the week, Ceylons, 
Indian greens and Japans all sharing in 
the demand, and it is clear that buyers 
have made up their minds that they have

30

nothing to gain by holding off. Cables 
from China report that the market for 
new crop Pingscey tea had opened, and 
that prices show an advance of 20 per 
cent, orver last year.

Advices from London report a firm 
market for tea, and stated that the large 
packers had advanced their prices from 
is per pound to Is 2d per pound. Owing 
to the advance in prices of black India 
and Ceylon tea the past season it is un­
derstood that the output of green India 
and Ceylons the coming crop year will lie 
light, as dealers who had contracts with 
growers for greens have been converting 
them into orders for blacks. We quote 
local prices : Japan teas at 17c to lMJc. 
for good medium up to 22c and 23c for 
the best sorts. Ceylon greens, 14c to 
18c and Indian 16c to 19c Japan style. 
China Congdus 8c to 10c. Pea leaf Gun­
powder 23c, and common Gunpowder 14c 
to 15c. In black teas Ceylon and In­
dian are quoted at llje up to 20c as to 
quality.

COFFEE.

The coffee market continues without any 
new feature and business is of moderate 
volume. We quote :
(foodcucutas.............................................. 0 091 0 091Choice “ .............................................  0 11 0 12
Jamaica coffee...........................................  0 07A 0 101

SPICES.
Foreign advices on spices continue 

strong. Cable advices from the East re­
port firm markets for pepper, and state 
that the Penang white pepper crop will be 
30 per cent, short. Later cables from 
the East quote higher prices for pepper, 
naming 13c for Singapore black for July- 
September shipmmtÆand T2je for Lam 
pong for AuguéffOctober shipment. 
Another cable from the East stated that 
the crop of Zanzibar chillies was practi­
cally a failure. We quote :
Nutmegs, per lb., as to size — ................... 0 40 0 60Penang mace, per lb., as to quality.................. 0 70 1 00Pimento, ground.........................................  0 15 0 18Cloves......................................................  0 18 0 22Popper, ground, black (according to grade)......  0 17 0 22“ “ white..............................   0 25 0 27Ginger, whole Cochin....................................  0 17 0 19“ “ Japan................   0 13 0 14“ “ Jamaica.................................  0 18 0 20“ “ Afghan.................................... 0 12 0 13“ ground Japan......................................... 0-15“ “ Cochin...................................  0 19 0 20“ “ Jamaica.................................  0 18 0 20“ “ Afghan..................................  0 13 0 14

RICE AND TAPIOCA.
Furnish nothing of a special character 

and prices remain as last quoted :
B rice, in hags................................................... 3 15“ A-bags................................................ 3 20“ I-bags................................................ 2 25“ pockets.......................,.................... 3 30In 10-11» bag lots an allowance of 10c. is made.CC rice, in bags................................................. 3 05“ Ad,af»s................................................ 3 10

“ t-bags................................................ 3 15“ pockets..........................................  3 20Imported Patna rice, in bags........................  4 50“ “ in A-bags.............................. 4 62J“ “ in 1-bags.............................. 4 75In the open territory prices are about 10c. less.
“MOUNT ROYAL ' FANCY KICKS.

Mandarin Patna...... 4 25 Japan Glace —.   4 50Imp. Glace Patna....... 4 50 Crystal Japan.. ......  4 75Polished Patna................................  3 87£Indian Bright.................................................... 3 50Java Caroline..................................   3 50Lustre ............................................................. 3 75Snow Japan....................................................... 4 87j<Japan Ice Drips................................................. 5 25Fapioca, medium pearl................................  0 022 0 03“ seed pearl......................................  0 03 0 03J“ flake............................................. 0 042 0 05
CANNED GOODS.

The scarcity of canned ton.at- es is be 
coining marked with jobbers down here 
and for this reason travellers have been 
instructed to book orders with great cau­
tion. I’rices, however, are as yet un­
changed. Canned salmon are in good

(
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machinery, and other portions consisted 
of hay and feed, the hulk of it consisted 
of staple groceries, lepresenting a large 
pro|M>rtion of the supplies which will go 
into store at the company’s various 
Yukon branches for the trade of the 
coming winter. The other steamer, the 
Conemaugh. belonging to the Northern 
Commercial Co., the big rival commercial 
house of Dawson and the Yukon, which 
sailed on Wednesday night, carried from 
Vancouver 1 .fififi tons, mainly supplies for 
the coming season’s operations also. 
The cargo of both vessels, at least that 
portion of it shipped here, will be trans­
ferred at St. Michaels to river steamers 
for transportation up the Yukon to 
Dawson and other points within the 
Canadian territory. All the supplies for 
Nome and other points in Alaska are 
taken aboard at Seattle and other Sound 
ports. That portion of the business 
these big mercantile houses carry on in 
the Canadian Yukon has to be done 
through a Canadian port, the duty mak­
ing it more advantageous to ship from 
here.

The character of the goods shipped by 
these companies is also as much Cana­
dian as possible. Every season there is a 
certain proportion of the Yukon supnlv 
sent round the long voyage by St. 
Michael and the mouth of the Yukon, 
and. as these shipments increase each 
year, iti must be taken that the compan­
ies can make the long haul by water 
cheaper than to pay the freight rate- 
over the White Pass railway from Skag 
wav to White Horse and thence down tihe 
Yukon by the same company’s steamers. 
The number of trips a steamer in the St. 
Michael’s trade can make, is. of course, 
limited, as the river steamers can only 
make one or two at most in the season 
up stream to Daw^son.

The trade with the north is most ac­
tive at present, aside from the shipments 
referred to. All the smaller merchantile 
houses in business in the Yukon are buy­
ing heavily in Vancouver at present. The 
early shipments have all gone forward 
and the o|x>ning of navigation on the 
up]»er Yukon and Lake T.ebanre is onlv 
a question of a few days, the ire being 
about out of the lake. Everv wholesale 
grocer in Vancouver is busy with a batch 
of orders for Dawson. Atlin and White 
llorse. and every steamer brings down a 
fresh batch of mail orders. Most of tlie-e 
orders are for immediate shiument ; the 
winter stocks being for later shipment. 
Taitest reports from Dawson sav that 
there is a shortage in the supplies in 
many lines, The early shipments of On­
tario e<rgs sent in to be taken o' er the 
ice to the lower end of Lake Lebarge 
and thence sent down the river, have 
reached their destination by this time. 
These goods will be able to command 
their own price, as the market was prêt 
tv well cleaned up at last advices. The 
mice will easily be 75c. rer do en, and. 
if an egg famine is on, the first arrivals 
will bring fancier figures than that.

Trade generally is good, the Kootenays 
being much improved as purchasers of 
late, and reports from there indicate that 
there is to be a good season. The Coast 
trade, particularly to northern rannerv 
and camp points, is extremely bright 
and encouraging. The near approach of 
the sock eve salmon season on the Naas. 
Skeen a and other northern waters, has 
caused a big forward movement of sup­
plies to those points. The steamers in

the coast trade are carrying out neavy 
cargoes every trip.

The egg supply for shipment has been 
somewhat relieved by receipt of two or 
three cart from Ontario, and a part car 
of 300 cases from Manitoba this week. 
One dealer complains that the Manitoba 
eggs are not fit for seleqt trade, especial­
ly for the Yukon, by reason of the dirtv 
condition they arrive in. A regular sort­
ing out has to be made in addition to 
the careful candling which has to be 
done. Every case sent to the north is 
opened and gone through with the ut­
most care. Another point against the 
Manitoba shippers is that the character 
of the fillers used is popr, a light straw 
being used instead of thej stronger pressed 
paper fillers. These have to be re lace 1 
before the eggs from the prairie ran be 
shipped north. Egg prices are still 
quoted at 20c. in a jobbing way. but, as 
it is very hard to get stocks forward 
from the east, the demand is keen and 
the market is kept cleaned up all the 
time. It is expected that an advance of 
at least lc. will be made.

Butter stocks are improving in quan­
tity. Manitoba creamery and some eas­
tern goods arrive steadily now. The 
local dairy and creamery output is also 
increasing, so that the market in this 
line is fairly easy. Manitoba fresh dairy 
is not plentiful yet. Cheese continues to 
arrive, and prices have dropped half a 
cent, the quotation being now not higher 
than In.jc.. with some shading of that 
figure.

NEW BRUNSWICK MARKETS.
Office of “ The Canadian Grocer.”

St. John, N.B., | June 12. 1903.

I AM very glad to report that we have 
had fair rains, and there are no 
more reports of heavy loss from bush 

fires. Business is fair. ;Fall goods begin 
to more and more occupy attention. The 
half holiday on Saturday is more general 
than ever : beside those who have it all 
the year, many houses have it for the 
three summer months. This year it is 
thought a great many retail stores will 
close during July and August, but not 
retail groceries. In markets, prices are 
held firm. Cream of tartar is held very 
strong at the advance, j Bice is rathe 
higher, and a further advance is expected.

OIL.—In burning oil there is the régit 
lar demand of the quiet season : the low 
prices still continue. Lubricating oils 
were not affected bv the drop in burning, 
and some grades were' somewhat ad 
vaneed. Paint oils have à steady de 
mand at unchanged figures. We quote :
American Water White...................................... 0 20 0 21
Best Canadian........... ............... ..1.................... 0 19 0 20
Prime.............................................. !..................... 0 18 0 19
Linseed oil, raw............................................................... 0 64

“ boiled............................ ............................... 0 67
Turpentine............................................................. 0 84 0 86
Cod Oil...................................................................  0 29 0 31

SALT.—There is quite a large cargo of 
Liverpool coarse salt now on the way. In 
the cargo is also a small quantity of fine. 
Owing to the high freights charged prices 
are rather firmer. In Canadian salt 
there is a steady sale. The market, is 
bare of cheese salt : it seems impossible 
to get it forward. We quote :
Liverpool coarse, per lb.................. .................... 0 55 0 60
English factory-filled, per lb.......... ..................... 0 95 1 00
Canadian, per bag............................ ...............................  1 10

Cheese and butter salt, jier bbl.........................  2 25 2 35
“ “ 5-lb. bags, i»er bbl..................... 3 10
“ “ 10-lb “ “ ..................... 2 85
“ “ 20-lb. wood boxes, each............. 0 25
“ “ 10 “ “ “ .. .... 0 15
“ “ cartoons, per case.......... 1 90 2 00

English bottled salt, per do/.— .....................  125 130
Mineral rock salt, selected lumps, per 100 lb— 0 60 1 00

CANNED GOODS.—Dealers are much 
put out, particularly those in the Guild, 
because of being unable to get informa­
tion from the . West in regard to their 
position as to the coming pack. Some 
local packed gallon apples and tomatoes 
have been sold. Some association pack­
ers are asking for ordeis for strawberries 
at open figures. There is a steady business 
in spot goods. Corn is rather firmer anil 
other lines unchanged. So far. the pack 
of domestic sardines and herring is light. 
We quote :
Tomatoes, 2 s....................................................... £1 25 1 40

“ 3"s..................................................... 1 50 160
Com...............................................................  0 90 1 00
Peas................................................................... 1 05 1 20 ^
String beans.....................................................  0 85^^90
Strawberries....................................................... I 70 l 75
Blueberries....................................................... I 10 l 20
Raspberries....................................................... I 55 l 70
Pears,2s...........................................................  I 60 l 75

“ 3’s............................................................ 2 10 2 25
Peaches, 2 s.......................................................  I 65 l 75

“ 3s....................................................... 2 50 2 75
3-lb. apples..................................................... ........... 0 95
Gallon apples.......................  2 00 2 15
2-lb sliced pineapples......................................... 2 00 2 30
Grated “   2 00 2 50
Sugar beets.......................................................  0 95 l 00
Salmon, pink.............................................................. 0 95

“ spring.................................................. I 25 l 45
“ Rivers Inlet, red sockeye ................... I 45 l 50
“ Fraser River “ ............................  I 50

Domestic sardines, oils, \................................. 3 00 3 25
mustards, ^......................... 2 85 3 00

Kippered herring ............................................. 4 00 4 50
Finnan baddies................................................. 3 75 4 00
Corned beef, No. I...........................................  I 50 l 60

“ No. 2............................................ 2 60 2 70

(JKKKX LIMIT.- Business is very ac­
tive. Bananas are large sellers at low 
prices. In oranges, few Valencias and 
Californias are now olieel; Sorrentos 
sell qui tie freely. Lemons are rather firm­
er ; there is a steady sale. Lines are 
lather lower and ha\ e a good sale. To­
matoes, rhubarb and cucumbers are all
rather easier with a trood salt*, in straw 
berries. Ontario berries now supply the
trade : price is quite low. and shows a 
range according to quality. We quote :
Mediterranean oranges.......................................  3 00 4 00
Californian navels, per Ik>x ................................. 3 75 4 00
Valencias, 7l4s “   7 00 7 50

“ 420s “   6 50 7 00
Messina lemons “   3 00 4 00
Cocoanuts, per bag of lUU....................................  3 50
Bananas, per bunch...........................................  I 75 2 00
Strawberries ....... "............................................ 0 10 0 12
Rhubarb ..................................................................... 0 02
Cucumbers, per doz...................................... 0 80
Pineapples ........................................................  3 00 3 50
Tomatoes........................................................  3 GO

DIM LD LIM IT. This is a quiet line, 
and there is little moving. I Tunes, which 
keep very low. have a fair sale. In apri 
cots and peaches, this is a small mar 
ket. What little demand there is for 
raisins is for seeded. Currants arc un 
changed in price. Dates sell quite freely. 
In peels, little has yet been done for fall : 
prices are rather lower than first quoted. 
Kvaporated apples ate still low. Onion- 
show little change ; it has been a rather 
(piiet season. I Taunts are firmer. We 
(piote :

Cl HUANTS.

Fine Filiatras, per lb. in cases....................................  0 04
“ cleaned.....................................  0 06

1 “ in 1-lb. cartons........................... 0 06
VALENCIA RAISINS.

Finest off-stalk, per lb...................................... 0 07 0 07i
Selected, peril).................................................  0 07i 0 08
Layers “ ................................................  0 08 0 08A

MALAGA RAISINS.

London layers................................................... 1 <5 1 90
“ Connoisseur Clusters ”....................................  2 25 2 50
“ Royal Buckingham Clusters." j-boxvs.................... 1 15
“ Excelsior Windsor Clusters ”.......................... 4 50 4 60

“ “ “ js....................... 1 30 1 40
CALIFORNIAN RAISINS.

Loose muscatels, per lb.................................... 0 081 0 09
“ “ seeded, in 1-lb. packages........  0 10 0 10J
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Canadian Croces THE MARKET*

11 is your Coffee Trade ?
Good,

Then

you must sell our famous CLLJB COFFEE

---- Put up in 1-lh. and 2-lb. tins.----- A POPULAR HLEND.

S. H. EWING & SONS Toronto Branch, 29 CHURCH ST.
96 KINO ST., MONTREAL. TELEPHONE MAIN 686.

Telephone Bell Main 65
“ Merchants 522. Telephone orders receive prompt attention.

\

(’omadrvs. i>« r taimvt................................................................ .. 1 20
Klvmvs, i>vr Hi................................................................... 0 lOi 0 20

liâtes, Halluwws. \, r 11,.............................................  0 (A 0 05
i AI.IFOlfMAN KVAI'OKATEI) Fit I ITS.

Anrivuts, i* r II,........................................ ................................... 0 11
jViuh.-H •• ........................................................................ oo»io m
Aj.j.ivs.......................... . .................. 006 v0ti

Per 11». Per lb.
3040s............................... 0 U8£ |70-80k...... ...............  0 06£ 0 07
40-ôljs ................. 0 OS 0 08£ 80-90s .... :............. 0 06 0 <J6£
5ijf»s....................... 0 07£ 0 OS 00 100s..................... 0 051 0 06
ti0-70s....................... 0 07 0 07 Egyptian onions .. 0 02£ 0 02^

a

JVr lb. Per lb.
Dried....................... 0 01 0 04£ Evaporated...........  0 06 0 06£

Bermuda unions. jier nate.v. ........................................... 4 50
Egyptian onions, per lb........... ........................................... 0 02£

SI OAK - There is an active sale, par- 
licularly for granulated ; market is firm. 
Uelineries have sold quite largely for July 
delivery. ANe quote :
Paris lumps, in 50-lb. boxes...............................................  5 00
Redpatli s granulated.

Aeiidia Dutch, in bags
Bright yellow.................
No. 2 “ ................

4 25 
4 25

....................... 4 20
....................... 4 10
....................... 3 90
....................... 3 00

MOLAStSiFS.—A rail go of Porto Rico 
was received Utis week ; also quite a 
quantity lias been bought for shipment 
from Boston. Briers are still high. 
Some New Orleans continues to arrive. 
We quote :
Barbadoes......  ........................................... 0 36 0 38
Porto Rico.............................. ........................ 0 40 0 42
New Orleans..................................................... 0 30 0 35

FISH.—Salmon have first place. There 
is just a fair, catch, and prices are well 
maintained. Catch of gaspeieaux is 
about over ; it was small, which means 
a light pack of alewiycs. Shad and hull 
but are offered. In dry Jish, juices are 
quite him. Smoked and pickled herring 
are light stock. We quote :
Hiuldies. p. r lb ......................................... 0 07 0 07£
Smoked herring, per lb.....................................  0 11 0 12
Fresh haddock and cod.....................................  0 02 0 02£
Boneless fish ...................................................  0 04 0 05
Pollock. p.r 100 H- ......................................... 1 75 2 00
Pickled herring, per £ bbl.................................  2 10 2 20
Dry rod............................................................  3 75 4 00
Pickled shad, £-bbl...................   5 00 6 00
Halibut............................................................. 0 05 0 <17
Fresh gaspeieaux, per IW ........................  0 611 0 70
Fresh shad.............................  0 Oil 0 09
Fresh salmon .........................   0 12 0 14
Fresh mackerel....... .........................................  0 10 0 15

FLOCK, FF FI) AM) MFAL. in Hour, 
the rather higher prices have improved 
sale. Oatmeal is unchanged and the sale 
is light. A fail demand is reported for 
oats. Feed is scarce and high and in 
steady demand. Corn meal, while rather 
lower than it has been, tends higher. 
Beans have a light sale but are rather 
lirniei . Barley and split jieas are scarce. 
We quote :

Manitoba flour........................................... ...............$4 70 4 85
Best Ontario..............................................................  4 10 4 25
Medium “ ..................................................  3 95 4 00
Oatmeal....................................................................... 4 10 4 35
Cornmeal......................................................................  2 65 2 70
Middlings, in small lots............................................  24 00 26 00
Oats................................................................................ 0 40 0 44
Hand-picked beans..................................................... 2 00 2 10
Prime “ ................................................ 1 86 1 90
Yellow eye “ ................................................  2 80 3 00
•Split peas......................................................................  5 25 5 50
Barley............................................................................ 4 25 4 40
Hay................................................................................  9 00 11 00

ADVERTISE YOUR ADVERTISING.
Tiik Canadian Grocer is in receipt of 

a circular just issued to the trade by Arch­
dale Wilson of Fly Pad fame, showing in 
detail the places and newspapers in which 
lie is advertising Wilson’s Fly Pads this 
season. There are over three hundred 
papers on the list, and they seem to cover 
the country pretty thoroughly.

This idea of letting the trade know just 
where and how an advertising campaign 
is being carried on is good, as it helps the 
traveller to sell and the dealer to buy the 
goods for which the demand will be made 
or increased.

HINTS TO BUYERS.
Contributors are requested to send news only,not pufF of 

goods they handle, or the arrival of standard goods 
that everyone has in stock, or that they are offering 
goods at close figures, or that they have bad an 
unusually large sale this season.

Grocers’ Wholesale Co., Limited, have 
received a shipment of Rowat & Co. ’s 
Worcester sauce, both sizes ; prices low.

Grosse & Blackwell’s P. & C. sardines 
are now in store with Grocers’ Wholesale 
Co., Limited.

Armour’s “Star” sliced dried beef in 
0-lb. tins can he had from Grocers’ Whole­
sale Co., Limited, Hamilton.

Buyers of Malaga table raisins may- 
secure some from H. P. Eckardt & Co.

H. P. Eckardt & Co. have an exception­
ally fine high-grade New Orleans molasses.

L. Chapul, Fils Ar Cie have in store on 
Saturday some new crop early May Japm 
teas, and others are following closely.

Bakers and confectioners would do 
well to get samples and quotations offered 
by The Eby, Blain Co., Limited, on 
cleaned Sultana raisins.

The sardines advertised this week by 
The Eby, Blain Co., Limited, are excep­
tionally good valge in view of the high 
price of all genuine French sardines.
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OTTAWA TRADE GOSSIP.

BUSINESS here is still good. Retail 
grocers all handle fruit extensively, 
and the last two weeks have been 

busy ones. The receipts of fruit have been 
large, especially berries. Sugar is selling 
briskly, and there is not the tendency to 
cut prices as has always occurred in pre­
serving season other years. It is hoped 
merchants will see the benefit derived by 
themselves when a fair profit is maintained. 
The price ot sugar is as last week—the 
expected rise did not take place.

Mr. Hunter Scott leaves for Peterhoro 
next week on a very important errand. 
More news later.

The business of the late S. J. Major is 
being conducted under the management of 
Mr. Jules Cote. Mrs. Major is appointed 
administratrix and the style of the firm is 
as before, S. J. Major.

The Grocers’ Association have decided 
to hold their annual excursion on Civic 
Holiday, instead of July 1st. The place 
they intend to go will be arranged at an 
early date.

MANITOBA MARKETS.

Winnipeg, June 15, 1Ü03.
Trade continues good, although the de 

mand is not quite as brisk as it was 
two weeks ago. So far as the city trade 
is concerned, trade is beginning to feel 
the efleet of many families being out of 
the city and this will continue for the 
next six weeks or two months. Country 
trade is very fair. There are a few 
changes in the price list, but nothing of 
marked importance.

EVAPORATED AND DRIED FRUITS — 
The market is steady, with a normal de­
mand for the season, for nearly all lines. 
There are few, if any, changes in the 
price to record.

CURRANTS.—Fine Filiatras, in case.-, 
5J, cleaned 6c.

RAISINS.—We quote :
Fine oft'-stalk Valencias.

Sultanas....... .............
2- crown muscatels.....
3- crown “ .........
4- crown “ .........
Seeded “ ......... o iô

2 30 
2 50 
0 09; 
0 071 0 081 
0 08; 
0 10



PRUNES.—We quote :
120»........................................................................... 0 03j
90-1008..................  .................................................. 0 01
80-908 ....................................................................... 0 04
70-808 ....................................................................... 0 05]
60-708 .......................................................... ............ 0 06
50-608 ...................................................................... 0 07
40-508 ....................................................................... 0 08]
Apricots, according to brand............................ 0 083 0 09
Peaches, according to brand............................  0 06$ 0 07j
Pears...-.............................................................  0 09$ 0 10
Nectarines....................-J....... ................................... 0 08J
Apricots...........................................................  0 08$ 0 09
Silver prunes.............................................. ............ 0 083
Black pitted plums ................................................. 0 08$
Evaporated apples .................................................. 0 061
Dried ......j........................................... 0 05}

CANNED VEGETABLES AND FRUITS.
The market is steady and without 

change of price in any line. Corn con­
tinues easier and peas are firmer. But 
the increasing supply of green vegetables 
is lessening the demand for canned vege 
tallies and the same is true of canned 
fruits. Even in boarding houses and 
hotels there is a noticeable difference in 
the amount of canned fruit consumed in 
the summer months to what there was 
some three years ago. The demand for 
fresh fruit is enormous. We quote :
Tomatoes, according to brand and pack............ §3 45 3 50
Corn........................................................................... 2 20
Peas, according to brand and size..................... 2 20 2 35
Canned Fruits—
Strawberries, in heavy syrup...................................... 2 75

“ preserved............................................... 3 10
Raspberries, in syrup.................................................. 2 85

“ preserved.............................................. 3 20
Black raspberries ................  2 75
Pineapples, whole, imported....................................... 4 10

“ grated, imported...................................... 3 85
Pitted red cherries............ . .1.................................. 4 50
Apples, 3s...... ..............................  2 40
Apples, gallon...........................................................: 1 30
Plums, according to brand................................ 2 25 3 60
Apricots, Californian .............................................. 4 10
Peaches..................................................................... 4 75
Pears......................................................................... 4 95

SUGAR.— Market is steady and with­
out change. We quote :
Best granulated, in bhls. J.......................................... 4 70

" “ in boxes...... ................. ................. 4 65
Light yellows.......... .. 1........................................... 4 10
Lumps, hard, in bhls. and 100-lb. cases...................... 5 35
Bar, powdered, in bhls................................................ 4 85

RICE.—The market for all lines of rice 
is decidedly stronger and Japan shows an 
advance. We quote :
B rice, according to si e of package.................... 0 041 0 041
Japan “ “ “ ...................’.0 0510 05$
Patna “ “ ....................  0 05j 0 05$
Tapioca.......................................................................  0 03$

CEREALS.—All lines of cereals are in 
fair demand and without change of 
price. We quote :
Rolled Oats, 80-lb. sacks........................  ÿl 75
Standard and granulated oatmeal .............................  2 30
Cornmeal.................   1 55
Split peas.......................................................................... 2 70
Pearl barley ............................................................... 3 30
Pot barley, per sack.......................................................... 2 20
Rolled wheat, per sack...................................................... 2 25
Wheat granules, per sack.................................................  2 00
Cream of wheat, per case................................................. 5 50
Malta Vita, per case.......................................................... 4 50
Force, per case............................................................, 4 50

GREEN FRUIT.—The market is rather 
disorganized owing to the serious floods 
to the south and washouts along the 
lines. For two days this week there 
were not arrivals of Hood River herrie-, 
but a ear came in late on Saturday at" 
ternoon. The demand is enormous. 
Bananas also are scare e, the last ear 
arriving being perfectly green. The ex 

"|>eeted drop in green vegetables has not 
come, indeed owing to the floods stopp­
ing receipts, some lines are even higher. 
The only oranges on the market are St. 
Michaels, all other lines being cleared 
up. A car of pine apples is due to ar 
rive. They will sell at $1 |ier case. 
This is the first time that an entire car 
has come to this city. Bananas are ?n! 
per bunch, and are in active demand 
when there are any rijiened ones to be 
had.

GREEN VEGETABLES—Cucumbers are 
still $1.25 per doz ; tomatoes $1.50 per 
crate ; beans in bushel boxes £*2.5 I 
calf!)age 5c per 1b. Asparagus is about 
over, a small supply of locally grown be­
ing offered at 10c per do/.

THE MARKETS

w

The
Canadian Grocer

Delicious, Healthful 
The Ideal Fruit

jltjk -FOR-

‘ SPRING .«‘SUMMER USE
Once Tried, Always Used 

ASK FOR IT.

YOU ARE NOT UP TO DATE
L & L

Ükw
Trade Mark

j IF YOU ARE NOT SELLING

LEES & LANGLEY’S

Worcestershire Sauce
YOUR JOBBER WILL SUPPLY IT.

LÉES & LANGLEY, 53 COLBORNE ST., - - TORONTO.
PHONE MAIN lüï.i.

EPPS’S GRATEFUL.
COMFORTING.

IN K-LB. LABELLED TINS. 14-lb. BOXES.
Special «gents for the entire Dominion, C. E. COLSON « SON, Montreal. 

te Rosa Scotia. E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN A CONDON. Winnipeg.

THE MOST 
NUTRITIOUS. COCOA

FANCY ORANGES
Car FANCY MESSINA LEMONS just in, free of frost. Finest Brands of Oysters 

and Finnan Haddies, all at lowest possible prices. Send us your orders.

HUGH WALKER £> SON, Direct Importers, GUELPH, ONT. 

THE BELLEVILLE BUSINESS COLLEGE. LIMITED
BELLEVILLE, ONTARIO.

Send for handsome Catalogue n T Kl'itll JpftplN TVF \ PrillfilDaldescribing fully all courses taught. ° r 111,11 UGUCIfc, JTL.XV., l imtipdi.

BERLIN BRUSH CO.
WATERLOO.

Manufacturers of

Fine Whisks, 
Brooms, and 
Brushes

We want your trade 
ami if your name is 
not on our travellers, 
list, let us know and 
we will send our quota­
tions or have a man 
call at earliest oppor­
tunity.

...THE...

Bennett Manufacturing Co.
(Successors to J. 5. Bennett)

Bennett’s Patent Shelf Box and Cabinets, for

Seed and

556 Dundas Street, Toronto.
SEND FOR PRICE LISTS.



THE CANADIAN GROCER

BUSINESS CHANGES.

OXjTAKIO.

C'OTTRELL & MIvlLL, grocers, Saull 
/ Stv. Marie, have assigned to 

Hearst, McKay & Darling. A 
meeting of the creditors will be held June 

■2:i.
Delbert Wood, general merchant, bul­

ge r. lias been succeeded by \\ in, I.ee.
Robert M.though, general merchant, 

Bluevale, has sold out to Robert Shaw.
Thomas .McCormick has succeeded to 

the estate of John Mctjuire, grocer, Arn- 
prior.

C. 15. Trclford, grocer, boot and shoe 
merchant, Tara, has sold his business to 
J. I). Tebev & Sonic

Prank I). Harrigan, grocer, Hamilton, 
has assigned to C. S. Scott. A meeting 
of the creditors will be held on the lUth 
inst

yt.'EBEC.

W. 1). Kiopel, grocer, Montreal, has 
been registered.

Alexis Parent, grocer, Quebec, has com­
promised at title-, on the dollar.

The assets of the business of S. Leb- 
oeuf, grocer, Montreal, have been sold.

J. C. Blanchette, general merchant, 
C hartierville, has sold his stock at 50,'4c. 
on the dollar.

The assets of the business of J. A. God- 
bout, general merchant, Lauzon, are to be 
sold on June lb.

A demand of assignment has been made 
on H. X. Rahy, general merchant, St. 
Andre Avelin, Que.

■ XV. R. Crepeaull ,V Company, general 
merchants, Kamouraska, are olfering to 

compromise at 4'1C. on the dollar.
S. /.. Cole, general merchant, St. Anac- 

let, has assigned to V. H. Paradis, offer­
ing to compromise at 4<lc. on the dollar.

Thomas Stafford, general merchant, 
North Tcnnscaminguc, has assigned. A 
meeting of the creditors will be held on 
June 17.

BRITISH COI.CMBIA.

K. H. McMillan, grocer, Vancouver, is 
asking for a compromise.

J. I'. Jarvis, grocer, Fernie, has been 
succeeded b^' C. Richards.

Kliza Lyons, of the firm of J. .V E.Lyons, 
general merchants, North Bend, is dead. 

MANITOBA.

Catherine M. Poucher, grocer, Dauphin, 
has gone out of business.

H. I). Brown, general merchant, Saska­
toon, has sold out to C. A. Leeds A" Co.

Gill A- Company, general merchants, 
Assessippi, are removing to Goose Lake.

\V. F. Thompson, general merchant, 
Caron, has sold out to William Thompson.

H. G. Dawson, grocer, Rosthern, is 
giving up business and removing to 
Wapclla.

A meeting of the creditors of (Estate of) 
B. Burk, general merchant, Gainsboro, 
was held on the 4th inst., and further has 
been extension granted until November 
15th.

A. A. VICKERS LEAVES.
Mr. Vickers, who for the past ten years 

has represented the firm of S. H. Ewing 
A Sons, Montreal, in Eastern Ontario and 
the Ottawa Valley, is about to. partially 
sever his pleasant connection with this 
firm and go extensively into ranching 
in the Northwest. Mr. Vickers has been 
a most successful traveller, and during 
his long connection with the trade with 
whom he did business, made hosts of 
friends who will certainly miss his genial 
presence and kindly suggestions which 
his knowledge of the coffee and spice 
business enables him to offer. S. H. Fitt­
ing A' Sons are pleased to announce that 
while he is leaving this section, Mr. Vick­
ers will still continue to represent the firm 
in the Northwest, and will do his best to 
further the interests of the old firm in the 
new section. Probably few travellers 
enjoyed the popularity with their custom­
ers which did Mr. Vickers, and his firm are 
also loud in their praise for the splendid 
manner in which he conducted their busi­
ness, and wish him every success in his 
new venture.

A BOOK GROCERS SHOULD HAVE.
Advertising is undoubtedly one of the 

great problems of the day in the business 
world. The facts are, however, that many 
business men have not studied the matter 
as it needs to be studied and do not feel 
able to devote the time to it which it 
deserves.

F’or such men nothing could be more 
servicable, of more real practical value, 
than a collection of good advertisements 
written by men who have been a success 
in their own line. Such a collection has

:v>

been prepared by VV. Arthur Lydiatt, 
Toronto, especially for the use of retail 
grocers.

The book is entitled “ One Hundred 
Good Ads. for a Grocery Store,” and a 
study of its pages shows the name to be 
well deserved. The ads. are good—suit­
able for city or town grocery stores, either 
large or small. Almost every line of 
goods in the business is covered, and is 
covered in a manner sure to attract atten­
tion. The book sells at $1, or at the rate 
of one cent per “ad.”

CANNERS ELECT OFFICERS.
The first annual meeting of the Cana­

dian Gantiers’ Consolidated Company was 
held in its offices in Toronto, June 13.

The following directors were elected :— 
Hugh Malcolmson, VV. P. Innés, J. Nairn, 
\V. A. Ferguson, F. R. Lalor, Wellington 
Boulter, Samuel Neshit, T. N. Dunn, and
H. 1. Matthews. ^The directors subse­
quently elected Mr, Malcolmson president, 
Mr. Lalor vice-president, R. L. 1 tines 
secretary-treasurer, David Marshall gen­
eral manager, W. A. Ferguson and H.
I. Matthews assistant general managers.

FRUIT CROP PROMISING.
John Caldwell, a prominent tvholesale 

fruit merchant of Montreal, having spent 
a week in the Niagara fruit-growing dis­
trict, says that the prospects for a large 
crop of nearly everything in the fruit line 
are very good. Plums and peaches pro­
mise to be very abundant and of a fine 
quality ; the grape vines look very healthy 
and the same might be said of grapes as 
of plums and peaches. F'rom all appear­
ances, Mr. Caldwell says, a larger crop 
and better quality of apples may be expect­
ed this year than last.

MARKET FOR SARDINES IN S. A.
Mr. Jardine, Canadian Commissioner in 

South Africa, reports to the Deputy Min­
ister of Trade and Commerce that there is 
a prospect for an excellent market in the 
Transvaal and Orange River Colony for 
sardines. He says that an 80,000 ton 
order might easily be disposed of in Johan­
nesburg when the Kaffir labor difficulties 
are settled.

SPECIAL INDUCEMENT.
The “Force” F'ood Company are offer­

ing a special inducement to the retail 
trade. During the month of June, each 
grocer gets a special coupon with every 
package of Force, worth two cents to him­
self and two cents to his clerk, when the 
goods are sold, and redeemable at their 
head office, Buffalo.
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î A Good Speculation.
WE OFFER YOU BARGAINS IN THE 
FOLLOWING LINES:--------—

2180 Cases SALMON,; “Best Brands”

WHITE,
PINK,

RED COHOES,

TALL AND FLAT TINS.
RED SPRING,

RED SOCKEYE

2600 Cases STRAWBERRIES and RASPBERRIES,
2s in syrup and

BOWLBY,
LITTLE CHIEF

preserved, including :

BELLEVILLE,
RED CROSS,

3390 Cases Western CORN :

BOULTER,

LAKEPORT,
THISTLE

LITTLE CHIEF,
AYLMER,

BELLEVILLE,
LOG CABIN,

THISTLE

Don’t hesitate to place your orders with us; you are sure to get the right article. 
Prices will likely be higher.
Our prices are the lowest.
We carry one of the largest and best assorted stocks in Canada.
QUICK SHIPPERS. ,

i L. Chabot, Fil» £» Cie,
WHOLE

Importers of TEAS, WINES and LIQUORS. established in isaz

MONTREAL.

37



TH©
Canadian Groces

Window and Interior Displays Timely Hints 
and Suggestions.

WINDOW DISPLAY AS AN “AD.”

IT is on I v too true that the majority of 
grocers neglect window dressing. 
They do not seem to think that win­

dow display is at all important to the 
success of their business. They have an 
idea that all that is.necessary is to till the 
window with goods of some sort. They 
vàrv the goods occasionally, say once in 
three weeks or a month. This is however, 
done when there is nothing else to do ; 
they would not dream of devoting time to 
it it there was anything else to occupy it.

Wonder if those grocers believe in 
advertising ? Wonder if they think they 
know how to advertise /

Advertising is the soul 
of business, and window- 
dressing is a very import­
ant department in adver­
tising.

In the cities, window 
dressing is the best kind of 
advertisement a grocer can 
invest in. There are not 
the facilities for newspaper 
advertising in the city that 
there are in a town or vil­
lage. Therefore the grocer 
should make his window- 
dressing serve as his news­
paper advertisement.

An up-to-date town gro­
cer will have something 
fresh in his advertising 
space each issue of the 
paper, which is generally 
weekly. Now an up-to-date 
city grocer should have 
something fresh in his win­
dow space each week. An 
up-to-date town grocer will not till out his 
space w ith a mere business c„rd, telling 
the public that he keeps a grocery store, 
and that he has tea, sugar, oatmeal, etc., 
for sale ; but he has specialties advertised 
each week. So the up-to-date city grocer 
should not dress his window merely for 
the purpose of letting passers-by know 
that his is a grocery store ; but he should 
pick out a line of goods to push, and 
should advertise that specialty by his 
window dressing.

To make a specialty of a line of goods 
it is not absolutely necessary to have a 
special price, although of course doing so

w-ould greatly strengthen the drawing 
value of the specialty. The idea is to bring 
one line of goods into prominence, and 
thus attract people’s attention to it—get 
people interested in that specialty. Once 
a shopper’s interest is aroused in anything, 
it only requires a little diplomatic persua­
sion on the part of a salesman to make a sale.

Of course it is quite evident that the 
display would attract more attention if 
there was a bargain price to the specialty. 
It would pay the grocer to go over his 
stock each w'eek, pick out some line that 
perhaps is not selling so well as he would 
like, make an attractive display of it in

AN ENGLISH PRIZE WINDOW.

his window and ticket it a little lower than 
the general price.

That display would be sure to make 
sales. A shopper will often purchase an 
article, not because it is really wanted, 
but simply because it is a bargain.

The increased sales of this line of goods 
would fully make up for the decrease in 
profit.

The chief value of such a scheme of 
course is in its attractive power ; people 
are enticed into the store by the bargain 
articles, and then comes the salesman’s 
chance to excite interest in, and bring 
about sales in, other lines.
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Would that line of procedure be that 
detestable scheme in the grocery business 
—price cutting ? No! It would not ! 
Very few grpeers would object to a fellow 
grocer’s doing that. The “ price-cutter” 
is he who is always trying to undersell his 
neighbors—who would have no scruples 
to calling a 30-cent tea a 40-cent, and 
selling it at the bargain price of 35 cents. 
A grocer carrying on business in that way' 
is undermining the foundation of the 
grocery trade.

If a grocer had such a systematic 
scheme of window dressing there would 
be no need for the accumulation of stock, 

which is often held over till 
the next season—always at 
a loss. In the weekly re­
view of his stock the gro­
cer should take particular 
notice of the seasonable lines 
—lines that are in demand 
only at certain seasons of 
the year—and, if there are 
any he thinks will outlast 
their season, he should push 
those goods in his window' 
at a bargain price.

A LONDON, ENO., PRIZE 
WINDOW.

The accompanying illus­
tration shows the English 
style of window dressing. 
It took first prize in a recent 
competition held in London, 
Eng., and is reproduced 
from The London Grocery.

It can readily be seen that 
a different plan is adopted 
in the English window from 
that usually seen in our best 

groceries. The advantage is with us, as 
with such mixed full displays as they use 
attention is not drawn to any particular 
line but to the general stock of a grocery 
store. Our plan is to display less goods, 
and specialize.

The scheme in the window is, however, 
very carefully planned and carried out, and 
must have occupied much time in the ar­
rangement. The sugar bags and bulk 
goods are seen to advantage, and the pyra­
mids at the back are very effective. Price 
tickets form an important part of the ex­
hibit and are neatly executed, although 
used perhaps a little over-abundantlv.
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Durable
Artistic 8 1

and not Expensive
Three urgent reasons why you should 
use our

Metallic
Ceilings and Walls.

They appeal to practical people 
everywhere.

Strictly Sanitary — Beautiful in 
Design and Finished Effect — and 
made in a multitude of patterns 
suited to all kinds of buildings.

RELIABLE GOODS THAT 
NEVER DISAPPOINT.

Metallic Roofing Co., Limited
TORONTO, MONTREAL, WINNIPEGJ

Persons addressing advertisers will 
kindly mention having seen their ad­
vertisement in The Canadian Grocer. '

WE KEEP ALL CODES.
A.B.C. Code, 4th Edition....................................$5.00
A.B.C. Code, 5th Edition....................................... 7.00
A1 Code..................................................................... J.50
Robinson's Code.............   1-50
Armsby's Code, 1901 Edition................................  2.50
Economy Code....................................................... 2.50
Scattergood’s Emit Code....................................... 5.0C
United States Code......................... 3.00
Arnold’s Tobacco Code....................................... 2.50
Baker’s Potato Code.............................................  2.50
Broker’s Code......................................................... 1-00
Citrus Code.............................................................  2.00
Index Code............... 2.00
Universal Sugar Code.........................................  1.00
National Coffee Code.............................................. 1.00
Riverside Code 1890 and 1901.............................. 3.00
All or any of these Codes mailed on receipt of price. 
Private Codes made on reasonable terms.

THE NATIONAL COFFEE CODE
AXTELL’S

is a Code in general use among Coffee Brokers, and is 
commended highly by all.

Price, $1.00 Postpaid.
Messrs. E. H. & W. J. Peck, New York City, say of it : 

We have been using your code for sometime and find it 
superior to any code previously used by us.

THE UNIVERSAL SUGAR CODE
AXTELL’S

is the standard code for Sugar Brokers. Ask one who uses 
it and you will get a commendation. If you never saw it 
send for a copy to examine.

Price, $1.00 per copy Postpaid.
Messrs. Volney, Green & Son, New York City, say of it 

We have used your Universal Sugar Code from the time it 
was first published and consider it much superior to any 
other code that has been issued during the 30 years that we 
have been in the sugar business.

AMERICAN CODE COMPANY 
■a Nassau Street, - NEW YORK CITY

Discount to dealers only.
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WINDSOR RETAILERS.

THE Windsor, pnt., retail merchants 
held their regular monthly meeting 

on the 9th inst. Thete was a good attend­
ance of the members, (and a lot of business 
went through with a rush. The principal 
business of the evening was the appoint­
ing of the various sub-committees to carry 
out the details of the first annual outing 
of the association to be held on August 3 
next, that date havHig been set as the 
Civic Holiday in Windsor, Walkerville and 
Sandwich. The following are the names 
of the gentlemen appointed :

Reception Committee. — Frank Hutton, J. E. 
Davignon, C. C. Schumacker, J. W. Drake 
(Mayor), A. H. Nelson, Geo. B Lodge, H. G. 
Davis and W. J. Fielding, chairman.

Sports and Prizes Committee—A. J. McTavish, 
Alex. Gow, Bruce Allison, W. A. Sweet, It. G. 
Davis, W. H. Everett and A. D. Bowlby, 
chairman.

Tickets Committee.—James Penington, Geo. It. 
Lodge and Nelson J. Clinton, chairman.

Printing and Advertising Committee. — For 
which the turn of fifty dollars was appropriated. 
Geo. H. Nairn, Geo. H. Wilkinson, President 
A. E. Edgar, chairman.

The secretary was instructed to write to 
the Retail Clerks’ Union in regard to the 
early closing movement, which was forced 
upon part of the merchants only some six 
months ago. This matter has caused a 
great deal of discussion at the associa­
tion’s meetings, and if the Retail Clerks’ 
Union do not take some action toward 
withdrawing their threat of boycotting 
those merchants who refuse to close their 
stores at six oclock in the evening, the 
union or the association will see their 
finish before long. Several communica­
tions from the Dominion secretary were 
read. One of these told of the establish­
ment of a most successful branch at Otta­
wa.

A vigorous protest from the merchant 
tailors of Windsor against the passage of 
the bill now before Parliament, which if 
passed would compel the tagging or label­
ling of each garment, showing the grade 
or quality of the cloth in the garment, was 
sent to the Dominion secretary in order 
that it might be sent to the proper com­
mittee of the House who have the abnox- 
ious measure in charge. Some other mat­
ters of a minor nature were disposed of by 
reference to committees.

The meeting adjourned after each chair­
man of committees had pledged himself 
to make an effort to secure the success of 
the excursion.

Donohue & Bradley, cigar dealers, 
Hamilton, have dissolved partnership. I). 
Donohue will continue the business.
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CONDENSED OR “WANT” 

ADVERTISriENTS.

Advertisements under this heading, 2c. a word 
first insertion; ic. a word each subsequent insertion 
cash in advance. Letters, figures, and abbreviation 
each count as one word in estimating cost.

SITUATIONS VACANT.

BAKER— First-class on bread and cakes; to take 
full charge ; must be temperate. Apply, at 

once, James Spicer. Mount Forest. f

BAKER—Good on bread and cakes; steady work;
state wages and experience. John Murray, 

Hastings, Ont. f

(AKER — Good on bread and cake ; strictly 
sober ; state wages. J. T. Cowan, Dundalk, f

BAKER—For summer months ; first-class on 
bread and cakes ; must be temperate. Apply, 

at once, stating wages expected, J. W. Burgess, 
Bala. f

BAKER—First class on bread and cakes; mar­
ried man preferred ; state wages. Cooper 

& Son, Kingsville, Ont. f

EXPERIENCED tea and coffee salesmen fui 
Canadian territory—Only salesmen who have 

present acquaintance with best grocery trade in 
the Dominion, will be eligible. Address with refer­
ences, including recent employer. Thomas Wood 
& Co., 428 St. Paul st., Montreal. (24-3}

SITUATION WANTED.

AS HEAD MILLER—15 years experience ; first- 
class references ; steady and reliable ; married. 

W. McNaughton, Tectervllle. f

FOR SALE

FOR SALE- -Thriving business; bakery, grocery 
and restaurant. Proprietors health failed. 

Apply at once, Box 36 Canadian Grocer, 
Toronto. (25-10)

GROCERY business in St. Thomas ; new stock ;
new fixtures; about $800; a bargain for cash. 

Apply Box 217, St. Thomas. f

GOOD chance for beginner — Well-established 
cash business for sale in growing village; well 

assorted general stock in a good stand and district; 
must be sold. Apply, Box 34, Canadi an Grocer.

(=4-3)

COFFEE ESSENCE

SOLE purchasing agent wanted for a very fine 
coffee and chicory highly recommended by The 

Lancet, The Grocer and other papers. Highest 
awards where shown. Apply “Essence,” THE 
Canadian Grocer, 109 Fleet st. London, Eng.

(*4 4)
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DEPARTMENT OF ADVERTISING 
SUGGESTION AND CRITISISM

NOTE - Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Lydiatt specimens 
of their newspapei and other advertising, for the puri>ose of review in this department. Address care of Department of Advertis­
ing. Canadian Grocer.

Edited by

W. Arthur 
Lydiatt,

TORONTO.

Are People Talking About Your Store ? They Should Be.
I have been away for a couple of weeks and find on my return a number of letters from subscribers enclosing ads for criticism. 

It is certainly encouraging to know that Grocer readers are taking such an interest in this department, and that so many of them are 
anxious to improve their advertising.

I wish some readers would write and tell me a little of their experience in advertising — what plans or methods they have found to 
be most successful and what, if any. they have found to be a failure. Most of us are continually doing something or other to extend 
trade and gain new customers. I would like to know what the more enterprising Grocer readers have done or are doing in this 
connection.

Ads which have been sent in for criticism will receive attention each in turn, and I hope those readers who have not already sent 
in specimens of their advertisements will do so, that we may make this department of as much real practical value as possible.— 
The Editor.

ON MAKING EXTRAVAGANT CLAIMS.

T 1 ) write of your own store, or of
1 your own wares, as if you were

really tile only pebble on the
beach is to promoiLe unbelief. To make
extra-rairant claims- to say things that
you rrally wouldn't expect jieople to be
lieve. if von or tl ivy gave it a second
thonghit -lias anyth ing but the desired
effect.

An advertisemvnt. if it is to sell goods,
must be oonv iminu. anil to lie convincing
it mu>t wear an air of candor anil truth.
Tin- p ubliv is a shrew,d critic and will not
bcliiv.i * or be |iersua<:led that perfection of
punli*.isv is to he found in only one

Matvs lath • dilîereluce how much you
tell tl lvjji. or how 1< mil you proclaim it.
people won't . belivvic that yours is the
only ‘tore <im earth, or that you have
tliv in -t of tl iis or the vhcapost of that.
-If you -undertake to <•laim it, the elements
of till tli that form a part of your adxer
tison iv lit will tlicnisselves be discredited.
The inline*liâte infereiue will only be ac
ventila.ted thjat yotu s is not a probable
story. a~ 11 ivi e is nothing in existence of
whivh it van not; or will 1 e said :
“ Thvi e are < itliers.”

Do not. therefor» claim everything.
The manner in whit•h "best,” "wonder
fui,” extraor•dinaryj ” and such super
lativc- have bevn o verdone in the wild
cat siLyle of adverti sing, has altogether
destroyed their value. It has, instead, 
given a force to an understatement of 
facts to the quiet, reasoning of " value 
for money'’- which makes the rather 
ordinary practice of racking the brain for 
“ big" words unnecessary work.

The discreet anil shrewd adver
risers. therefor* 
phrases. They a*

use mild and tem| erate 
liait that their rivals

serve, the public well; but they gently in­
sinuate their desire to see and serve you

in such a captivating way that the pub 
lie are much more easily influenced.

Too much pretension in an advertise 
ment always revolts the audience ad­
dressed, and they make the necessary dis­
count. To claim less than might be 
claimed, invites the reader, and leaves an 
impression that results in the advertiser’s 
profit.

By making your arguments sound 
reasonable—by making them believable— 
you create an impression in the minds of 
the public that more than doubles the 
force of your daily announcements.

We cannot, in fact, overestimate the 
force and value of a few modest words 
well phrased. When a would-be customer

FORSYTH
JR’S.
30c. TEAFAMOUS

IS THE BEST YOU EVE* TASTED.

FORSYTH JR. 
WATER STREET,

)UTH.

comes to the store time after time and 
finds that the articles advertised are 
really just us good, or even better, than 
what was claimed in the advertisement, 
lie or she is liable to become a little en 
thusiustic over it.

W'e read in an advertisement of some 
special bargain—perhaps a half-price one, 
—or one of those very frequent “ below 
cost” offerings,—and we wonder if the 
articles advertises! are really as they are 
claimed to be. This is almost invariably 
the ease, because we are so used to over­
statement of facts. It is. then, some 
thing in the nature of a pleasant sur­
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prise if we find the articles just as good 
—or better—than represented.

After all, the basis of successful adver­
tising is confidence. People get to know 
just what value to place on the state­
ments of their local merchant, and al­
ways weigh the value of his advertised 
offerings accordingly.

Get to the point where people will 
readily believe that what you say is 
really so, or, that your offerings are 
even better than you claim, and 
your advertising will have a double 
value.

I have received from “ Forsyth, Jr., 
Dartmouth, N.S.,” three ads. for criti­
cism, one of which is herewith repro 
duced. It is evident that Mr. Forsyth 
writes his ails, in a hurry, and, judging 
from the one I reproduce, I shotdd say 
that he doesn't even take time to think 
what he is saying.

I’ll leave it to any reader of “ The 
Grocer,” if the statement contained in 
this ad. is strictly true or not ? Yet it 
is not by any means an unusual state 
ment. I’ve seen its like in many grocers’ 
ads. Perhups such tilings are cheaper 
down east, but I know that “ the best 
tea I-ever tasted” cost me more than 
30c. a lb.

1 would advise Mr. Forsyth to give a 
little more thought to the writing of his 
ails. If he lacks inspiration, let him 
think of the arguments that were success 
fill in placing the goods in his store ; 
they will usually prove good enough to 
re-sell these goods to the public.

He’ll find in the book of advertising 
suggestion, which I have recently 
prepared for grocers under the title. 
‘‘ 100 Good Ads. for a Grocery Store,” a 
fund of ideas, which will help him talk 
interestingly about his goods. So will 
any other grocer.

The fact that Mr. Forsyth has sent 
some of his ads. to this department for 
criticism, shows that he is interested in 
doing good advertising,—that he wants 
to improve his ads. If he will read the 
suggestions and criticisms made in this 
department from week to week, I have 
no doubt he will find them helpful, and 
I hope that as he continues to improve 
his advertising, he will send me speci­
mens. that I may have an opportunity to 
tell him how he is getting along.

The preceding talk on overstatement 
will serve as an additional criticism of 
the ads. he has sent me this time.



THE CANADIAN GROCER

sV£R ZJ4S

SALMON!

SOCKEYE SALMON

Clover Leaf Brand
is the finest FRASER RIVER SOCKEYE SALMON packed.

All grocers keep it.

t
t

l

Who Ships 

BREAD and

GAMES ?
We Do!

The Nasmith Co., Limited, Toronto.

cvac. r.Ôft t'a ewts•JHKtawf A VtLkVXV.1 Mtû Hfc.VXt.QdB »fcNt*kfcfc

S5CHIRES’1MPR0VED »=
ROOT BEER!
IN UOUO.NO boiunb or straining, easily made 
.. THS PACKâGE MAKESEIVE GALLONS

Drink Hires Root Beer in the morning, 
Drink Hires Root Beer at night,

Drink

Hires
Root Beer

the who'e day long. 
And you will feel " all right."

Stock with HIRE’S ROOt Beer. See that your travellers 
have it on their price list. It pays a GOOD PROFIT.

W. P. DOWNEY,
26 St. Peter St.,

* Setna & Co., “Chutneys”
Indian Guava Jelly, Curry Powder.

Martin & Freres’ well-known brands of Shelled Almonds, 
as follows :

Squirrel, Fox and Tiger.
DRAINED PEELS in io-lh. Drums and 112-lb. kegs.

PRICES ON APPLICATION.*
SOLE AGENT FOR CANADA.

MONTREAL.

QUAKER CEYLON TEA-black or green —

Sold in pound and half-pound packages, is sealed in Ceylon. 
Any tea which is not, fails to give you the same guarantee of 

purity and fragrance.

J.A.Mathewson & Co., Montreal
Agents for Canada and Newfoundland.
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CEREALS A Department 
of

mil Products

W™
To the Trade.

this issue we inaugurate a' 
department, having for its 

object the promotion of the in­
terests of those engaged in the manufac­
ture of cereals and milling products. The 
different features of these important in­
dustries are at the present attracting 
world wide attention, and we trust that 
our efforts in this department will prove 
of value to the merchant and manufac 
turer as well. We hope to make our 
correspondence and leading matter gen 
erally of an interesting and profitable 
nature, and will spare no effort in our 
endeavors to advance the welfare of 
those engaged in the food and cereal 
trade. We hope that our friends will 
favor us in the meantime with any hap 
penings of interest in their localities per 
taining to the trade, or any suggestions 
that will aid the dealer in developing 
and making more profitable this depart 
meut of his business.

Promise of Beneficial Results.
“ The Canadian G rover'’ is glad to 

learn that the recent meeting of cereal 
manufacturers is .likely to lead to good 
results, and that not only the manufac 
turer, but the retail grocer is likely to 
receive substantial benefits as) a result 
of the convention. A strong committee 
was appointed to make a report on trade 
evils and the proper remedy therefor, 
and the harmony since evinced promises 
well for the suci ess of the movement.

For a long time past prices ha' e been 
in a very unsatisfactory condition, both 
in a jobbing and retail way. The retail 
trade claim that they cannot buy on a 
uniform basis. This, combined with the 
indiscriminate price cutting by some of 
their number of leading lines of cereal 
goods to the consumer, has had a de­
moralizing effect, and the result is seen in 
the advertising of some lines at or below- 
cost without regard to quality or popu 
larity.

Une of the most prominent manufac 
turers, doing a large Canadian business, 
took energetic steps some time ago to 
stop this evil as far as his products were 
concerned, and although the measures he 
adopted appeared a little drastic and 
may have cost him a little loss of busi­
ness at the moment, he had the courage 
of his convictions, positively refusing to 
sell to those who refused to adopt a 
minimum figure. He was at last success­
ful in establishing a firm price for his 
goods, which are now in greater demand 
than ever. “ 'Hie Groier’’ is satisfied 
that his retail friends will welcome anv 
change that will put a stop to the sell 
ing of standard goods at a loss, and be 
quick to endorse a system that promises 
to yield them a fair and uniform profit.

The Cereal Food Industry.
In the current number of Success, 

Frank Payant gives some interesting

Ifacts as to the cereal food industry. He 
says :

The varieties of food and drink that 
can be made from fruits, nuts and cereals 
are almost infinite in number. Already 
there are more than 100 on the market. 
Within a few years it would seem this 
scientific preparation of foods will be an 
immense industry, and the present re 
markable output of nearly ?5 J,0ro,uu i a 
year will be increased many times. The 
rise of the breakfast food industry has 
made popular the package idea for kitch­
ens. American housewives take kindly 
to pasteboard packages or cartons. The 
sudden growth of the industry would 
have been impossible without the car­
tons. Small pasteboard boxes and large 
wooden cases, each holding two or three 
dozen cartons, are very large items in 
the cost of production, but labor saving 
machinery cuts these items down to a 
minimum. In the food factories the car­
tons are cut, printed and folded almost 
automatically, and after they have been 
automatically tilled with cereal food they 
are closed with paste by machinery. Only 
by the use of this automatic machinery is 
it possible to keep the price of the car 
tons under a cent a piece. A fraction 
of a cent is not much money, but one 
Chicago factory spends more than §5,UUU 
a day in cartons. It iecently gave an 
order for 8lJU,UUff worth of paper for la­
bels and 50 tons of ink to print them. 
The cost of wooden packing cases about 
equals that of the cartons. Une factory 
uses a piece of paraffin paper to wrap 
the product inside the cai ton. This paper 
costs more than 8100,000 a year, but the 
manufacturer thinks that American house­
wives want to have it, and the sale of 
this particular product would seem to 
indicate that they are right.

Not all get rich who erect food fac­
tories. The profit in the sale of cereal 
foods is large, but a market is not to be 
had for simply the asking. It needs just 
as much sagacity to make money out of 
a food factory as it does out of a rolling 
mill or a railway. A market can be 
created and kept in existence only by 
persistent publicity, and by publicity 
that costs, it costs 84UU to §800 in ad­
vertising to sell §1,000 worth of break­
fast foods. The man who makes wheat- 
coffee spent last year §881,000 in adver­
tising in 800 newspapers and 30 maga­
zines, and this year he is spending §1,- 
<M10,000. The maker of shredded wheat 
spends §700,000 a year in publicity. The 
maker of another well-known food was 
recently spending more than §100,000 a 
month for advertising. He paid §5,000 
for the privilege of painting the name of 
his product on a big chimney in lower 
New York that can be seen from all the 
North River ferry boats. He has for 
months kept before the public eye a 
comic figure and some swinging rhymes 
about his food. It has made England 
and America laugh, but the laugh has 
cost the manufacturer hundreds of 
thousands of dollars.”
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A New Design.

The Tillson Milling Company have 
adopted a new box design, in which our 
Scotch friend is a prominent figure. The 
new package, which is of a very attrac­
tive appearance, is the work of the 
Firstbrook Box Company, Limited, 
Toronto.

Through the Rollers.

Isaac Snider, formerly of the Winkler 
Flour Mills, has taken a lease of the 
Morden Roller Mills.

In the district of Moose Jaw, N.W.T., 
the grain is over 5 in. high, and condi­
tions could not be more favorable.

it is said that The Colonial Elevator 
Co., whose headquarters are in Milwau­
kee, will build a 30;000 bushel elevator at 
Treherne.

“The Grocer” had a visit on Monday 
from Mr. Albert M. Reay, the Western 
representative of the Force Food Com­
pany, Buffalo, N.Y.

Thousands of bushels of oats grown in 
the Territories aie being sold in the 
Yukon this year. Formerly this market 
was supplied from Washington and Ore­
gon.

The A. Keely Milling Company, Limit­
ed, with a capital stock of §40U,0U0 will 
start business at Brandon about July 1. 
They already have an order for 10 cat- 
loads of Hour from the Fiji Islands.

The Millers’ National Federation, which 
met in convention at Detroit last week, 
adopted resolutions demanding the 
speedy adoption by the National Govern­
ment of a broad, liberal and comprehen­
sive policy of genuine reciprocity. The 
fullest measure of reciprocity between the 
United States and Canada was especial­
ly favored, and a memorial was adopted 
on the subject, which will be forwarded 
to President Roosevelt.

As indicating the development in trans­
portation, it is understood the Ogilvie 
Flour Mills Company have recently made 
charters for upwards of two million 
bushels No. 1 hard Manitoba wheat, to 
load at Fort William and come through 
the all water route via the great lakes, 
St. Lawrence and canal system to Mont­
real, unloading direct without tranship­
ment at the large mills of the Ogilvie 
company on tiie Lachine Canal basin.

The great grain and cattle growing 
States of the west are excited about the 
great increase of wheat acreage of west­
ern Canada, where the rush of settlers 
promises, in a few years, to completely 
change the wheat map of the continent.

Leitch Bros., millers, of Oak Lake, 
Manitoba, have issued a writ against 
The Canadian Pacific Railway Company, 
claiming damages for breach of duty by 
the defendants in failing to make proper 
provision for the moving of the mill 
stuffs and flour of the plaintiff, as they 
were bound to do as common carriers.
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FOR fifty years Tillson’s mills were kept busy supply­
ing the best rolled oats in the world to a district 
within a radius of fifty miles of their mills. This 

district knew Tillson’s Oats and took all the mills could 
then supply. But greatly increased facilities have for 
over a year been turning out sufficient quantities to 
supply the demand from all over the Dominion.

Good advertising induced the public to buy the first 
package, good Oats is keeping them insisting on 
Tillson’s Oats.

Put up in attractive two-pound packages.

Tillson’s Oats—Pan Dried
A Food, not a Fad.

The Tillson Company, Limited,
TILLSONBURG, ONT.

Dominion LT \

Brand
Condensed tSSSr
Milk

(Sweetened)

^XAN (ÔNDEN5ED MilK %
CIMITEOl fj

GROCER’S NOVELTY.
THE

American Watches.
RETAIL

PRICES,

Noted for purity of flavor and general quality. 
A popular brand and a sure seller. A Canadian 
product prepared from the finest selected fresh 
milk.

Entirely free from adulteration.

SAMPLES ON APPLICATION.
TRADE ORDERS SOLICITED.

Selling Agent» In Canada ^

CITY DAIRY CO., Limited, TORONTO.
D. RATTRAY & SONS, QUEBEC.
JOS. E. HUXLEY, WINNIPEG.
THE BAKER, LEESON CO., Limited, VANCOUVER.

$1.25 to $2.50

We now offer a practical time piece for the Grocery Trade of Canada, 
and base our statement upon tile following :

First—It is absolutely guaranteed to keep accurate time.
Second—It stands rough usage and does not get out of order easily, 

makiqj it the only watch for dealers outside of the jewelery trade to 
handle, and also making it a practical one for sportsmen, boys and all 
men who give a watch hard usage.

Third - Its low price and high quality insure a tremendous sale, which 
we further augment by furnishing many handsome advertising devices 
for your store.

Fourth—Last but not least, these watches offer a handsome profit. 
Price cutters are not supplied.

Sold by several leading G.ocery Jobbers of Canada. We will tell 
you who they are upon request.

Trial Offer -To any General Merchant who will write to us upon his 
business letter head and inclose 75c. we will send a sample watch (duty 
not paid) and our catalogue, so that he can test its accuracy and durability.

INFORMATION ON REQUEST.

ROBT. H_ _ _ _ _ - & BRO.
Si-53 rialden Lane, - - - aw-------NEW YORK, U.S.A.
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Tobaccos, Cig'ars, and 
Accessories

SmoKers’ A DEPARTMENT FOR 

RETAIL MERCHANTS.

GROCERS AND TOBACCOS.

n'I'HE (AXAHIAN GROCER ” is 
I pleased tu learn, both from per­

sonal observation and the reports 
of manufacturers, of the steadily in­
creasing interest evinced by the retail 
grocers of Canada in the cigar amt to 
baWo trade. .Not only is this interest 
particularly noticeable in the smaller 
towns and villages, but many of the 
trade in the larger cities are devot­
ing considerable attention to the handl­
ing of this class of goods, and our 
advertisers report a marked increase 
in the demand for the higher priced 
goods of their manufacture.

Marty grocers tell us that they are both 
surprised and gi a tilled at the unlooked 
for success they have obtained in this 
department, and some are so sanguine as 
to the future that they are already re­
placing their littings with those of a 
more elaborate description.

" The Grocer" noticed in one street in 
Toronto quite a number of lirst class 
grocery stores showing a cigar and 
tobacco sign, and on further investiga­
tion, was pleased to liud what taste had 
been shown in display with very little 
additional trouble and expense. Apart 
from the prolit accruing from the sale of 
goods in this department, .they all agreed 
that its introduction had brought them 
increased custom in the sale of other 
goods. All expressed their appreciation 
of1 the efforts that " The Grocer’’ is mak­
ing to further their interest in this re­
gard. and it will be it pleasure on its 
part to furnish any information which 
ma; be of help or value to those inter­
ested in the department.

We are much pleased to hear of the 
succès- ol those who have acted on the 
suggestion of " The (%oier, and will be 
glad if other- in the IrmreSvjvill favor us 
with their experience.

TWO HANDSOrtE PRESENTS.

Edward 1 ’ope, of the office staff of Thu 
George E. Tuckett A Sons’ Company, 
Hamilton, was the recipient of two very 
handsome presents on Friday last as also 
the felicitations of his friends on his ap­
proaching mai riage. Mr. H. B. Wittou, 
on behalf of his colleagues in the office, 
gave him a beautiful tea service, and 
Mr. Geo. T. Tuckett, for the company, 
presented him with a cheque for a sub­
stantial amount. Mr. Pope feelingly ex­
pressed his thanks, referring to the good

feeling existing between the lirm and 
their employes.

APPRECIATIVE REflARKS.
“ The Grocer” had a call on Monday 

from Fred Spires, the well known repre­
sentative of .1. M. F’ortier, Limited, 
Montreal. Mr. Spires, in referring to the 
many retail grocers throughout the 
country who were adding a cigar and 
tobacco department, acknowledged out- 
el forts towards educating the trade in 
this direction.

A TOBACCO FIR/VS UNIQUE IDEA.

N these days of enterprise even disas­
ters are turned to account and the 
Empire Tobacco Co. deserves a great 

deal of credit for its originality in mak­
ing the recent drought a subject of in­
terest. The owner of "Bobs” invited his 
clients to beat out the learned astrono­
mers and predict the day and hour of the 
lirst shower : to the six persons furnish­
ing the most correct answer, the com 
pally offered six prizes in gold, viz ’ 850, 
8-5, §20, 815, 810 and 85 respectively. 
To the next 500 comjietitors coining near­
est to the answer, the company promised 
to send, free of charge, one of the illus­
trated catalogue of The Empire Tobacco 
Go., giving a description of over 500

POPULARITY

premiums exchanged for “Snowshoe 
'Tags.” The answers had to be in one 
hour previous to the first shower.

The long drought was broken on Sun­
day last at 11.30 p.m., according to the 
record kept at the McGill observatory 
and it has kept the company busy all 
this week going through the thousands 
of guesses made and picking out the cor­
rect ones. It hopes, however, to have 
the lists ready in a day or two.

WHY USE TOBACCO ?
, 'The reason is simple and philosophical 

enough, says 'The Smokers' Magazine. 
The practice contributes more to human

The following Brands macfuactured by

The AMERICAN TOBACCO CO.
OF CANADA, Limited.

Are sold by all the Leading Wholesale Houses
CUT TOBACCO . . .

OLD CHUM MEERSCHAUM 
OLD VIRGINIA.

CIGARETTES . . .
HIGH ADMIRAL 

SWEET CAPORAL DERBY

YILDIZ MAGNUMS
Pure Egyptian Cigarettes.

is the proof of merit, and no brand has 
ever achieved popularity ee quickly ai

ft BOBS
CHEWING TOBACCO

In 6 and l»e. Pings.

BOBS eoate yon only 89 eenta, 
and paya ■ good prodt.

BOBS la well advertised.
BOBS le Belling well In almost 

every store from the Atlantic 
to the Paelâe.

BOBS la A BIG PLUG FOB 
LITTLB MOUSY

Made by

THE EMPIRE TOBACCO CD..
MONTREAL, QUE.

LIMITED
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Open it 
To-day!

"\

Open up that Cigar 
Department you’ve been dreaming of so long 
—open it to day ! I’ll supply you with an 
assortment of a thous­
and or more of the 
best selling cigars in 
Canada and we’ll call 
it a “ trial order ” if 
you like......................

I take all the risk because you can send the 
cigars back at mv expense if not satisfied.
No money passes !

Payne’s
Cigars

<
J. BRUCE PAYNE, CIGAR MFR., 

Granby, Que.

Steadily upward day by day,
The following brands have forced their way :

Harold H.
Kim \ CIEIBS
La Fama

Through the mists of prejudice and 
competition until now in the full sun­
light of popularity they enjoy a pat­
ronage surpassed by none, equalled 
by few.

Brener Bros., —• London, Can.
meœ»»mecemmœ»»m8mem6æœœœœ»ceeae8

FLAVOR
AND

ODOR
are everything in a cigar—the flavor 
to the smoker and the odor to those 
who are in his company.

Tuckett’s 
Marguerites

possess both to a high degree. They are popular sellers and pay 
a good profit to the retailer.

ASK US FOR SAMPLES AND PARTICULARS.

Tuckett Cigar Company, Limited, Hamilton.
* 45
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OUR "CORONATION.'"
you are industrious you practically know what doHar bills 

are worth a foot; wc all do, therefore, like to buy the BEST 
goods at the lowest possible figures. Well, here are some of 
them in the Show Case line : A square front Gem Case in 
Oak or Cherry, 3-ft. long, 24-in. wide, 14-in. high, securely 
boxed for 85.50. or a 4-ft. one. same style, height and width 
for *7.00 CASH WITH ORDER, f o b. Toronto.

These are splendid cases for the money, and just the 
thing for displaying Cigars or Confectionery, etc. Don't 
hesitate, don't fail to order at once as we have only about 20 
of them left over from last Winter's stock that we are 
clearing out at the above ridiculously LOW price, which is a 
bargain SNAP. The goods are RIGHT, the price is AWAY 
DOWN. Regularly they are sold at 57.50 and 510.00 each.

Dominion Show Case Co.
63 Richmond St. East, TORONTO.

The Grocery Trade and “Ronto 99

ought always to be united. “ RONTO” is a 5c., union-made cigar 
—the best we can roll for the money.

T. J. HORROCKS, Toronto
HORROCKS, the only wholesale tobacconist outside the trust. Back him up.

The Erie Tobacco Co., Limited
WINDSOR, ONTARIO.

1
Have put upon the market a new brand known as TJïe 
Great 5c. Cut Plug, 2-oz. package, retails at 5c. per bkg.

The Chamberlain Cigar

J.

is as pre-eminently a leader as the politician whose name it bears. It 
will establish its own following wherever introduced.

SAVE THE BANDS AND RETURN THEM TO

M. FORTIER, Limited,
MONTREAL.

MANUFACTURERS OF

Cigarettes and Cut Tobaccos
Cigars from $I3 to $125 per IM

r
SOLD ON MERIT:

CHEWING
BRITISH NAVY 
KING’S NAVY 
BEAVER 
APRICOT.

SMOKING
TONKA
SOLID COMFORT 
PINCHIN’S HAND-MADE.

STRICTLY UNION MADE.

{ McALPIN CONSUMERS TOBACCO CO., Limited, - TORONTO.
* 
# FACTORIES : TORONTO AND LEAMINGTON.
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Pitts, Wigle & Co.

SMOKE

S Leading 
Four

.'Ü/STEELE CO
Limited

40 Scott St., Toronto.

...Dealers in...

CANADIAN LEAF TOBACCO
KINGSVILLE, ONT.

Are prepared to supply manufacturers 
or dealers with choice brands of leaf 
tobacco for cigars or pipe smoking, either 
processed or in the raw leaf.

comfort, and therefore to human happi­
ness, and, therefore, the greatest good 
than any one of the material products of 
nature. And it does not interfere with 
the rights of others. There is the whole 
thing. Nothing will take its place, 
nothing can take its place.

Give a workman his chew, and he 
works contentedly. Does he not need 
contentment ? For the av erage man, 
this is none too easy a life. He works 
hard and worries a good deal : sees little 
result and is not c< rtain of much to 
follow.

Tobacco is more than a stimulant and 
sedative. Tt possesses the qualities of 
these without anv of their baneful effects. 
Tt is an all day, all the year ’round 
standby, better than bread, for bread is 
a necessity, and there is no gratitude for 
necessities. It is an age of luxury, anil 
the only approach to luxury possessed by 
the many is bound up in a plug of to 
bacco or a cigar.

THE ESSEX TOBACCO CROP.

Alarming reports appeared in the 
daily papers a few days ago in regard to 
the tobacco crop in Essex County. On 
tario. Some of the reports intimated 
that the crop would be almost a total 
failure. “The Canadian Grocer’’ in 
stituted special inquiries in regard to

TOBACCOS AND CIGARS

these reports and it is gratifying to learn 
that they were greatly exaggerated, al­
though unfortunately it is true thati some 
damage has been done.

TOBACCO IN A flARRIAGE CEREflONY.

Among the Tchulian Tartars a curious 
mode of “popping the question” is re­
ported. The Tchulian Coelebs in search 
of a wife, having fdled a brand new pipe 
with fragrant tobacco, stealthily enters 
the dwelling of the fair one upon whom 
he has bestowed his affections, deposits 
the pipe upon a conspicuous article of 
furniture and retires on tiptoes to some 
convenient hiding place in the neighbor 
hood, local etiquette requiring that he 
should execute this strategic movement 
apparently undetected by the damsel of 
his choice or any other member of her 
family. Presently he returns without 
further affectation of secrecy and looks 
into the apartments in a casual sort of 
a way. A single glance at the pipe he

GROCERS ARE INTERESTED.

The following letter received this 
week from The Dominion Show Case 
Company, Richmond street, Toronto, 
speaks for itself :

Toronto. June 16, 1963. 
Editor Cigar and Tobacco Depart meat,

Canadian Grocer.
Dear Sir, You will be pleased to know that we 

have received several orders recently for cigar aucl 
tobacco show cases, as a result of our advertise­
ment in that department of The Canadian 
Grocer.

This would indicate that the Grocery trade are 
commencing to evince an interest in what promises 
to be a very profitable brunch of their business.

Yours respectfully.
The Dominion Show Case Company.

Per N. R. Lindsay.

left behind him enables him to learn the 
fate of his proposal.—If it has been 
smoked he goes forth an accepted and 
exultant bridegroom ; if not, the offer of 
his hand and heart has been so irrevoc­
ably rejected as not to be even worth a 
pipe of tobacco.

“ IN THE RANKS.”

Blink. — “ What kind of a cigar is that, 
old man ? ”

Blank.—“ It’s called ‘The Soldier 
Boy.’”

Blink.— “I notice it belongs to the 
ranks.”

WHIFFS.
Mrs. Peck : What smells worse than a 

dirty old pipe ?
Mr. Peck : Two pipes, I suppose.

Reggie : I’m getting devilish. I drank 
a whole seltzer this morning.

Chollie : Dear Chappie, I beat you. I
smoked half a cigarette.
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Jimmy, Jr. : Pop. What s a quid pro 
quo ?

Jimmy, Sr. : I don’t know what a quo 
is my son, but a quid is a chaw of ter- 
backer.

NOTES OF THE TOBACCO TRADE.

HE cigar manufacturers of Winnipeg 
have agreed to the demands of their 
employes with the exception of the 

Western Cigar Factory and G. F. Bryants, 
who are not using the label or paying 
the scale.

McCallum’s store in Berlin has been 
much improved and his cigar display at 
tracts much attention.

Robert Pinchin, managing director of 
The McAlpin Consumers Tobacco Com­
pany, Toronto, left on Tuesday on a trip 
to the Pacific, coast.

The grocery store of Robert Stuart. 
Ingersoll, was burglarized last week, and 
the thieves succeeded in getting away 
with a quantity of tobacco.

Mr. Fenwick, representing W. H. Steele 
& Co., wholesale pipe and cigar dealers, 
of Toronto, was a passenger on the train 
recently wrecked at Scoville Take.

The W. H. Steele Co.. Limited, Toron­
to. report large sales of their “ Securi­
ty” cigar, and the retail trade refer to 
it as one of the most desirable brands 
on the market.

A prominent retail cigar dealer in 
Toronto recently informed “ The Grocer” 
that the “ Ronto.” a 5c. cigar lately in­
troduced by T. J. Horrocks, was scoring 
a big success.

The extraordinary increasing output of 
the Marguerite cigar is one of the fea­
tures of the cigar trade, and the superior 
quality of this high-grade cigar certainly 
appears to warrant the large demand.

The Dominion Show Case Company re 
port a busy season. The shipments of 
cigar cases they have made of late to 
grocers in various parts of Canada indi­
cate the interest they are taking in the 
cigar and tobacco trade.

The French Government, which controls 
exclusively the sale and manufacture of 
tobacco in France, has made a contract 
with The Havana Tobacco Co., a sub 
sidiary company of the tobacco trust, by 
which all Havana tobacco, cigars, cigar 
ettes, etc., will be bought from The 
Havana Co.

•I. W. McCullough has added a cigar 
and tobacco department to his attractive 
grocery on the corner of Spadina avenue 
and Sussex street, Toronto. With a 
handsome showcase and a carefully 
selected stock Mr. McCullough makes a 
neat display and expresses himself as be­
ing well pleased with the results of the 
department.
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COMMERCIAL EDUCATION.

Tin-: Canadian Gkockk lakes pleasure 
in commending lo the favorable considera­
tion of its readers the educational advan­
tages offered by the Guelph Business Col­
lege, Guelph, Ont., the advertisement of 
which will be tound in another column, 
l iider- Principal MacCormick’s able direc­
tion "the institution is doing high-class 
work and widelv extending the range of 
its inlluence. It is centrally and pleasantly 
located in the Traders" Bank Building, 
Wyndham and Douglas streets. All 
branches of commercial education, includ­
ing stenography, typewriting and all 
branches of pen-art are thoroughly taught. 
English, French and German are taught 
bv the best, up-to-date methods, with a 
view lo business or professional require­
ments. Business firms are provided with 
competent book-keepers, stenographers, 
etc., on application to Malcolm MacCor- 
mick, B.A., Principal.. _

A BUSINESS MAN FOR PARLIAMENT.

John Watson, of Nesbitt, who is the 
Liberal candidate for South Brandon, is 
the nephew ot John Watson, of A\r, Ont., 
the founder of the well-known agricultural 
implement house, lie was boin in Sea- 
forlh, tint., August 1, 181)3, came lo Port- 
age la Prairie in 1S7N and was engaged 
in business there tor some years. In 18(14 
he settled in Nesbitt as a general merch­
ant, and is now a prosperous business man, 
conducting a large farm in addition to a 
general store. He has been president oi 
the Liberal Association of South Brandon 
lor the last six years, and upon Mr. 
Fowler's declining renomination, owing 
to his removing to the city, was unanim- 
ouslv placed in nomination by the South 
Brandon Liberals. In 18(13 Mr. Watson 
\xtts married lo Lmilie Leech, and has a 
famih ol young children. Free 1’ress, 
Winnipeg.

TWO NEWMARKET FIRMS.

Hunter Bros., dry goods merchants and 
grocers at Newmarket, are putting in 
modern plate-glass fronts lo their store. 
Business with them has increased greatly 
during the past few months, and the alter­
ations begun will help to make the exter­
ior of the store as attractive as the inter­
ior has been since these enterprising young 
men took hold of the business it year ago.

W. A. Brunton, Newmarket, Ont., has 
removed lo premises nearly twice the size 
of his former store across the street. Both 
his drv goods business and grocery trade 
have increased satisfactorily since the 
removal.

THE CANADIAN GROCER

GUELPh

Tin BruwlvM Cnrri, uluui of Studies. The Highest.Standard 
of Excellence. The Best Practical Results.

Ma i.coi.M MacCokmick, B. A., Principal, tiVKi.rn. Ont

Their cost is so trifling
and their convenience so great that the wonder is 
that merchants do without RUBBER STAMPS.

Tell us what you would like and we’ll tell 
you the cost.
C. G. Young Co., i Adelaide E., Toronto

Dried Fruit
cleaned and renovated by the 
latest improved' machinery 
and appliances.

Guaranteed to Give Satisfaction.

J. T. ADAMSON & CO.
27 St. Sacrament Street, 

MONTREAL.
Tel. Main 778.

\ i : w
AMI.I N(,T()\

Key Tags made of Brass, 
Aluminum, or hard Fibre 
Board Badges for Hotels, 
Fire Companies, Police, Rail­
roads, etc., made in great 
variety, send to us for satis­
factory goods. Get our Cata­
logue No. 6.

& Stencil lorb,
Hamilton, Ont.

TANGLEFOOT
Sealed Sticky Fly-Pater.

Files spread contagion, and Tanglefoot catches the 
fly and also the germ it carries. It is made on 
scientific principles. The paper is impervious. I» 
is long-lasting. Used nearly the world over.
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REFRIGERATORS.
Fit up your store with 
a Eureka Refrigera­
tor and you will have 
a refrigerator- that 
will dry wet matches.

Write for our cata­
logue. guarantee test 
anu testimonials 
which are free.

Eureka Refrigerator Co.
WILBERT HOOEY, Manager.

Phone Park 513. 54 llebl. St., TORONTO.

SPECIAL
30,000 lb». MARACAIBO COFFEE (good qual­
ity) 18% cent» roasted.

40,000 lbs. PRIVATE ESTATE JAVA (fancy) 
23 cent» roasted.

Delivered your Station. Terms, cash in ten days less 2 °/0 
or 60 days acceptance. Will ship in quantities to suit ; 
coffee now in Canada andlready for prompt delivery, roasted 
fresh on day of shipment: we prepay freights and coffee may 
be returned if not as represented. Trial order will convince 
you that we are headquarters for GOOD COFFEES at LOW 
PRICES.

Packed In Barrels ; barrels free.
Packed in Tins; tins charged for at cost and 

returnable when empty at price charged.

MILFORD SIPES £» CO.,
COFFEE BROKERS,

48 Shelby St., Detroit, Mich.
Selling Agents for above.

LU*cStV5su[

There is a Juicyness, 
Tenderness and Tasti­
ness in

Clark’s £*•« 
Lunch Tongue,

which will please your

Best Customers,
Bring Repeat Orders

AND

Win New Trade.

3S6 >"V
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Established IB46 Established IB4B

S. H. & A. S. E. MOCHA AND JAVA COFFEE, put up in 1 and 2-lb. tins (as cut) pos­
sesses a peculiarly rich aromatic flavor. It is something RICHER, BETTER than the others, 
hard to define, but easily distinguished by a trial. NOT CHEAPER, BUT BETTER. If you 
have, or want to gain, a good class of customers whom it is difficult to satisfv with coffee, 
give them S. H. & A. S. EWING’S, and watch results. PURITY, QUALITY AND 
UNIFORMITY GUARANTEED.

S. H. & A. S. EWING’S HIGH-GRADE SPICES have stood as a standard of the BEST 
for over half a centurv. Why handle inferior goods when you can get S. H. & A. S. 
EWING’S at the same'figures. QUALITY FIRST.

S.H.&A. S. EWING,* »The Montreal Coffee end Splee Steam mils,

Cote St., MONTREAL, P.Q.

“The wise merchant sees his opportunity.”

MORAL

Stock Tip-Top Soap Chips fcS1"
AT ONCE

The largest manufacturers of (Highest Quality 
only) Coffee Essences in the world.JOHN BROMLEY & SONS,

BLOOMSBURY WORKS, LEEDS, ENGLAND.
(With Branches in Australia, New Zealand and South Africa).

REQUIRE A SOLE WHOLESALE PURCHASING AGENT IN CANADA FOR

BROMLEYS
COFFEE ESSENCES

Which are the only Essences prescribed by the Medical Profession 
of Great Britain for their

PURITY AND EXCELLENCE OF QUALITY.

D? LAINCS
CREAM SAUCE

The only sauce in the world containing
PURE GRAPE JUICE AND RICH DEVONSHIRE CREAIT.

ONE OF OUR PRINCIPALS (MR. JAMES W. BROMLEY), WILL PERSONALLY VISIT

CANADA IN SEPTEMBER, TO COMPLETE
ARRANGEMENTS.

In the meantime we shall be pleased to receive applications for our Agency from firms of good repute in Canada, on 
receipt of which samples will be at once despatched so that each interested firm will have an opportunity of testing our 
specialties and becoming thoroughly conversant with their exceptional high quality, previous toourMr. James Bromley’s 
visit.
ALL APPLICATIONS TO BE MADE TO

JOHN BROMLEY & SONS, BLOOMSBURY WORKS, LEEDS, ENGLAND,
Stating what other English Agencies are held, if any.
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NEW CHEESE AND BUTTER STANDARDS.

\N important joint meeting of the 
cheese and butter salesmen, mem­
bers of the Montreal Produce Mer­

chants' Association and officials of the 
Dominion Daubing Service was held at 
Montreal on June :ind in the Council 
Chamber of the Board of Trade, which 
was very kindly placed at the disposal of 
the visiting delegates. The meeting was 
arranged by Mr. J. A. Ruddick, chief of the 
Dairy Division of the Dominion Depart­
ment of Agriculture, who was called up­
on to preside in the absence of Prof. 
Robert son.

The chief object of the meeting was to 
consider the questions of standards of 
quality and descriptive terms for the dif­
ferent grades of cheese and butter. The 
lack of authoritative finding on these 
points has sometimes resulted in misunder­
standings and disputes, and it was Mr. 
Ruddick’s idea that a representative con­
ference for the interested parties to discuss 
the specific questions above mentioned 
would lead to some definite conclusions 
which would be beneficial to the trade as 
a whole. In this he was not disappointed, 
as nearly one hundred salesmen, exporters, 
instructors and others interested in the 
export trade were present, and steps were 
taken which cannot help but lead to im­
provement in the marketing of cheese and 
butter.

In opening the discussion, Mr. Ruddick 
outlined the efforts made by the Dominion 
Department and by the Provincial Govern­
ments of Ontario and Quebec to bring 
about a more general system of inspecting 
cheese and butter before it was placed on 
the market. He pointed out that dairy­
ing was making rapid strides in Denmark 
and Russia, and that Canada should be 
prepared to meet stronger competition in 
the future than in the past. Only steady 
improvement in the quality of our dairy 
products will enable us to retain our pre­
sent position in the British market.

r.KI IKK STANDARDS AND DEFINITIONS.

Z. F. Lawrence, proprietor of and sales­
man for the West Sheflord creamery, who 
was the first speaker, spoke in favor of 
adopting standards of quality for butler 
and cheese for the accommodation of all 
concerned, and to stimulate improvement 
in manufacture. He explained the loss to 
which butter and cheese makers are put 
by lack of good definitions, and pointed 
out the difficulty which he and other sales­
men have in trying to conform to the re­
quirements of the export trade, without

having some clear-cut definitions of grades 
and standards of quality from some author­
itative source. He illustrated his point by 
referring to a clause in the circular issued 
by the Montreal Produce Merchants’ Asso­
ciation allowing 3 7 salt in butter. The 
“3 percent, of salt ” was very indefinite, 
as salt added at different stages of the 
making produced very different results. 
Mr. Ayer, on behalf of the association, ex­
plained that '• 3 per cent, salt” meant that 
the 3 per cent, of salt was added after the 
butter was worked thoroughly dry. This 
gave a distinctive flavor of salt, as required.

BAD PACK I NT;.

A. A. Ayer, of Montreal, spoke espec­
ially of the wretched boxes in which Cana­
dian butter is frequently packed. Many 
creameries made good butter but few- 
packed it properly. He showed a number 
of boxes which had been sent to him as 
samples, and pronounced them all unsatis­
factory ; the wood was too thin, the sides 
not properly .fastened together and the 
cover hooks not good enough. The para­
ffining was also bad.

Mr. Byers, of Vankleek Hill, Ont., said 
that a good deal of the best Canadian 
spruce was purchased by Americans. He 
lived near a mill and knew that it would 
be easy to get spruce large enough to 
make good, strong boxes, instead of the 
flimsy packages made from narrow rem­
nants, which are too often used. For the 
sake of a cent or two on the price of the 
boxes factorymen were endangering the 
whole butter trade. Mr. Ayer pointed out 
that Argentine butter was frequently ship­
ped in boxes made from the best Canadian 
spruce and much superior to those in gen­
eral use here. It was also shown that 
New Zealand and Australia, although 
comparatively new to the business of ex­
porting dairy products, are putting their 
butter on the British market in much 
stronger and more satisfactory boxes than 
Canadians are using.

NOT KNOITUI DISCRIMINATION BV HI VERS.

Mr. H. S. Foster, president of the Bed­
ford Dairymen’s Association, remarked 
that the buyers in the large centres, parti­
cularly Montreal, did not give any extra 
consideration to offerings of butter and 
cheese which were first class in even- 
particular over offerings of a poorer 
grade. He claimed that the superior 
quality should be recognized, and the 
makers encouraged by its drawing a 
higher price in the market. If a factory 
went to extra expense and trouble to turn

out a fine grade of cheese or butter, that 
product should command a higher price.

THE NEW STANDARDS.

A general discussion took place in re­
gard to the standards adopted by the 
Montreal Produce Merchants’ Association, 
and it was found to be the opinion of the 
meeting that these standards, which had 
proved satisfactory in business trans­
actions between exporters, and which pro­
vided a legal basis on which to settle any 
dispute that might arise concerning such' 
transactions, were suitable for general 
adoption. The following resolution was 
finally adopted.

The following shall be the definition of finest 
butter :

Butter —Finest creamery butter shall be butter 
made in a creamery under the system known as 
the centrifugal or separator process.

Flavor—Sweet, clean and fresh.
Body—Good and uniform and not loose made 

or watery ; must contain less than 16 per cent, of 
moisture to conform to the law in England. With 
proper care none of our Canadian butter should 
contain more than 13 per cent, moisture.

Colour—Even and uniform ; should be straw 
coloured or pale, but not white or lardy.

Salt—Must not be over 3 per cent., unless by 
special arrangement.

Package—Boxes must be strong, well made, of 
well seasoned wood, properly paraffined ; of the 
uniform capacity of 56 lbs., clean and in good 
condition for shipping. When hooks are used, 
four hooks in each box. Tubs must be strong, 
neat and of uniform size. Pure vegetable parch­
ment paper of not less than forty pounds to the 
ream must be u-ed for lining all packages.

PACKING BUTTER.

James Dalrymple submitted the follow­
ing suggestions in regard to the packing 
of butter :

Fodder butter should be salted 4 per cent., clean 
in make and clear straw color. Fresh or new made 
should not be kept till stale before shipping, but 
should be in consumers' hands 10 to 15 days after 
it is made. Neat and clean 30-lb. tubs and 56-lb. 
boxes only should be used, as the appearance adds 
much to the value of the butter.

11 will be well to bear in mind that the home trade 
has come to know the value of the 56-lb. boxes, 
finding the same more profitable, as they enable 
the retailer to cut his butter much neater.

Gathered Cream Butter or Western Ontario—This 
should be shipped often and given to the consumer 
when fresh ; three or four days make great dif­
ference to the quality.

Parchment paper should be the best, and free 
from any inclination to mould ; grading of butter is 
not desirable ; what is No. 1 to-day will be No. 2 
next w-eek.

THE CARE OF CHEESE.

The matter of cheese was then taken up 
by R. M. Ballantyne, president of the Pro-/ 
duce Merchants’ Association. He pointed 
out defects in the quality and package. 
The greatest care should be taken to keep 
the factory clean, as otherwise bacteria 
would develop and infect the cheese and 
produce a bad flavor. He spoke of pack-
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Pickle
Curiosity

Just for curiosity’s sake, 
try selling

FLETTS PICKLES
The result will surprise 
you. It has others.

ROSE & LAFLAflflE
Agents,

“ Satisfaction 
is our stronghold ”

says the progressive grocer. 
Knowing this, he sells

PATERSONS 

WORCESTER SAUCE,

admitted by those who know 
to be the best sauce on 
the market to-day at a 
moderate price.

ROSE & LAFLAMME, Agents, MONTREAL.

BRAND’S
ESSENCE

OF

BEEF
FOR INVALIDS.

(Established over half a century.)

Prescribed by all the leading physicians, and sold 
throughout the world.

For terms and descriptive advertising matter apply 
to our agent—

I. 5. WOTHERSPOON,
204 Board of Trade, - Montreal.

SOLE nANUFACTURBRS

BRAND & CO., Limited, MAYFAIR, LONDON, ENG.

Grimble’s
PURE MALT

BRAND.

Vinegar
Brewery: London, England.

Agent :
MR. I. S. WOTHERSPOON,

Board of Trade Bldgs., MONTREAL



ages, recommending ah 80-lb. cheese and 
a 14X to 15c. hoop.

A. J. Hodgson did not want the cheese 
shipped in too green boxes, and impressed 
upon factorymen the importance of using 
strong boxes, as thousands of cheese were 
arriving on the other side without the ves­
tige of a box.

Mr. Ballantyne moved the adoption of 
the following requirements of finest cheese, 
seconded by Mr. Hodgson :

Cheese—Flavor—Clean and pure.
Itody—Close, good and well cured.
Texture—Silky, solid and mealy.
Color—Good and uniform
Finish—Of good shape and fairly uniform in size, 

neat in finish, with good rinds and clean surfaces.
Itoxes—M ust be strong and close fitting.
The recommendation was carried :

PRESERVATIVES.

It was then moved by A. A. Ayer, and 
seconded by H. A. Hodgson, ‘‘That this 
meeting recommend the use of at least 
‘4-lb., and not more than ‘y-lb., to each 

1.00 lb. of butter, of the best preservative, 
especially prepared for butter, and that 
this should be thoroughly mixed with the 
butter.”

Tills motion was also adopted.

mm

THE MINUTE MAN.

AT a recent Sunday school convention 
in Toronto the president announced 
a hymn. But there was no one to 

play the little organ.
“Will some one come?” he asked, 

“ there must be 150 players here.”
There was an awkward pause, said a 

reporter in describing it, and a short fat 
man jumped up and made a bee line for 
the stool.

“I don’t knowhow she goes, but I’ll 
do the best 1 can."

That’s what he said when he sat down. 
He did his best, and his best was good. 
That fellow, 1 learned, is a success in life. 
He does his best at anything he under­
takes.

He is a Minute Man.
We want Minute Men in Canada.
By Minute Men 1 mean fellows who can 

jump into a gap, who can pull success out 
of defeat; chaps with gall enough, but not 
too much; utility men, who, if they haven’t 
got a hammer, will take a stone.

We need them.
There are enough people in the world 

like those 150 players who can, but won’t ; 
who are afraid to get up. Afraid of what ? 
Afraid of themselves.

This Minute Man said, “Here goes." 
Minute Men are rare birds.
“Good men are scarce, and money is a 

secondary consideration when we land 
one.” That is what a manager in one of

THE CANADIAN GROCER

the largest departmental stores in the 
world told me.

He meant Minute Men when he said 
good men.

He meant men who can think for them­
selves, men who can and do, men who are 
sixteen ounces of get there to the pound, 
who have an emphasis on their No and 
another on their Yes.

Supposing that fat chap had not played 
the organ. He might have sat there and 
said to his soul: “Here now, I’m not used 
to that pesky little organ. 1 play a piano. 
1 wonder if my tie is on right ? Is my 
hair brushed down behind ?’’

He didn’t wait to talk to his soul, but 
got up and played.

He might have said : “ Why didn’t they 
have an organist ready ? That’s stupid on 
some one’s part. "

But his body wiggled as he pumped 
with his feet, and his face shone and he 
sang all over.

You can go, into any office, store, or 
factory of any size in Toronto, Canada, 
America, or the wide world, and you will 
find men and women who say: “That 
ain’t my work, let him do it himself. Who 
said 1 had to do that ? It will soon he six 
o’clock.”

Give a Minute Man a job and he will do 
it if there is any do to it.

Give the average man a job, and he will 
try and get the other fellow to do it.

The average man has a horizon bounded 
on the north by his nose.

The Minute Man looks away out with 
eye almost prophetic. Then he digs in. 
If he can, he does. The average man is 
handicapped by besetting sins. So is the 
Minute Man. But he hustles to beat out 
the handicapper, the Devil.

He is like the fellow at the organ.

OUR WEST INDIAN TRADE.
Editor The Canadian Grocer,—Refer­

ring to the article published in your issue 
of June 5, under the above heading, pur­
porting to be an interview with me, 1 was 
sorry to find it was so much garbled ' as to 
be entirely contrary to be the opinions I 
expressed.

The views published as if they were mine 
of the sugar situation, relating to West 
Indian trade with Canada, were fortunately 
so palpably erroneous that any of your 
readers having knowledge of the correct 
position w’ould 1 hope understand that no 
man who knew anything about sugar 
could have expressed such views. The 
manner in which the article was w-ritten up 
made it clearly evident that there was a 
misunderstanding on the part of your 
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representative in taking his notes, as he 
makes me appear to have said many 
contradictory things.

To a more or less extent the other items 
touched on were likewise distorted.

In justice to me, but with no intention 
of trespassing on your space, or your 
readers’ time, if they took the trouble to 
read the article referred to, by supplying a 
correct statement of my opinions for pub­
lications, 1 must request you to kindly » 
publish this letter in your next issue of 
The Canadian Grocer, and oblige.

Robert Anderson, 
Manager of Robert Crooks & Co., 

Montreal,

APPLE EXPORTERS FAIL.
M. A. Peterson & Co., apple exporters, 

Toronto, have assigned to K. R. C. -Clark­
son.

The firm has for a number of years been 
one of the largest exporters of apples from 
Canada, and has wide connections in On­
tario and the East.

Some years ago the company sustained 
serious losses which they have been unable 
to make good on account of the unprofit­
ableness of last year’s trade. So that an 
assignment was necessary.

It is reported that the liabilities will be 
in the neighborhood ot $75,000, but this 
cannot be relied upon, as no statement 
ol the affairs of the company has as yet 
been issued.

The custom has been to buy apples 
through agents, the central firm furnishing 
the money and dividing the profits and 
losses. A number of these agents are 
debtors of the firm.

SHIPMENTS OF BANANAS.
Messrs. Marsh, of the West Indies 

Steamboat Line, on June 10 had an inter­
view at Ottawa with Hon. Sydney Fisher 
and Dr. Montizambert. It appears that 
boats laden with bananas from Jamaica 
and other islands of the West Indies are 
often kept by the Maritime authorities at 
H ilifax over-night. This, of course, is 
very detrimental to the fruit, and Messrs. 
Marsh wished to know if something could 
not be done to remedy this. They said 
that in a warm season one night’s delay 
would often mean the loss of the cargo.

“Could not arrangements be made by 
which immediately on arrival the cargo 
could be discharged ?”

Mr. Fisher stated that he was not aware 
of the circumstances, but now that he had 
been informed, he would take immediate 
steps to remedy the evil.

......  .... .
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GOOD BIRD SEED
is just as important 

to the grocer’s trade as good 
butter or anything else. Bird 
fanciers must have the best, 
and they recognize the best 
in BROCKS BIRD 

SEED and ask for it.
Be ready for the demand.

Samples and full particulars free.

& BROCK,

COX’S GELATINE ALWAYS
TRUST­
WORTHY

Established 1725.

Agents for Canada :
C. E. COLSON & SON, Montreal.
D. MASSON & CO., Montreal.
ARTHUR P. TIPPET A CO.,

Toronto, St. J"hn, N.B., and Montreal.

Taylor & Pringle Co., Limited, Owen Sound
flanufacturers of

QUEEN QUALITY PICKLES, BULK PICKLES, 
PURE TOMATO CATSUPS.

Our goods have a reputation. Made in Canada

Gooi Wrapping Paper.
That’s the only kind to buy. Some­
thing that can be relied upon. Our 
brown and manilla wrapping papers 
are manufactured with this end in 
view. Consequently they are ex­
tremely tough and durable.

CANADA PAPER CO., Limited
TORORTO and MONTREAL.

i BUTTER PARCHMENT 
I PAPER. |

j BUTTER TUBS. !
Prompt shipment ex Factory

or Warehouse. f
M

— ;
WALTER WOODS 8 CO. j

HAMILTON and WINNIPEG. |

COWAN’S Perfection Cocoa (Maple Leaf Label)
Royal Navy Chocolate, Queen's 
Dessert Chocolate, Chocolate 
Cream Bars, Cowan’s Cake
IcIngS, Chocolate, Pink, Lemon Color and White.

Cowan’s Swiss flilk Chocolate, 
Famous Blend Coffee, etc., etc.

Are the standard goods for purity and excellence.

Menufsctursrs

THE COWAN CO.. Limited TORONTO.

Ma|>le Syrup
Quality the very best. Package the neatest. The 
“EMPRESS" BRAND put up by us is winning its 
way beyond our expectations. Have you ordered any, 
if not, a post card will secure attention and price list. 
Write at once to

The Canadian Maple Syrup Co.,TlS™'
éé **

TABLE SALT
Ask your wholesale grocer for it.
Put up in 24 3 lb. cartoons in a 
case, and in 50 lb. box.

TORONTO SALT WORKS, Toronto, Ont. 
Agents for the Canedlan Salt Co., Windsor,Ont.

They Cost 
Something,
Of Course.

But enough Allison 
Coupon Books to last a 
year won’t cost as much 
as the amount you will 
lose by thecarelessness 
of your clerks in for­
getting to “ charge up” 
numerous small pur­
chases: and disputed 
pass - book entries, 
where you have to 
allow your customer's 
kick, or lose him.

IF A MAN WANTS CREDIT
for 810, give him a $10 Allison Coupon Book, charge 
him with tlO, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
ofl a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale In Canada by

THE EBY, BLAIN CO., Limited, TORONTO. 
C. O. BEAWCMEMIN f ILS, MONTREAL.

ALLISON COUPON CO., Manufacturers, 
Indianapolis, Indiana.
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BRITISH BUSINESS OHANOES.
Firms desirous of getting into communication 

with British manufacturers or merchants, or who 
wish to buy British goods on the best possible 
terms, or who are willing to become agents for 
British manufacturers, are invited to send partic­
ulars of their requirements for

FREE INSERTION
in " Commercial Intelligence,’’ to the Editor
•SELL'S COMMERCIAL INTELLIGENCE,'

TempleHouse, Tallis St., Temple Avenue, 
London, E.C.

"Commercial Intelligence" circulates all over 
the United Kingdom amongst the best firms. Firms 
communicating should give reference as to bona 
fides.

N.B.—A free specimen copy will be sent on re­
ceipt of a post card.

Want Ads.

In this paper cost 2 cents per word each 
insertion, payable strictly cash with order. 
Many large business deals have been 
brought about through advertisements of 
20 or 30 words. Clerks can be secured, arti­
cles sold and exchanged, at small expen­
diture. Don’t forget to send stamps or 
postal order when sending in copy. When 
replies come iu our care 5 cents additional 
must be Included for forwarding same.
MacLBAN PUBLISHING CO., Limited 

Montreal and Toronto

REQUIRED in Canada and United States 
,ndto sell and obtain wholesale orders for Ceylon 

Black and Green Teas on commission. Apply,

« COMMISSIONER,”
CANADIAN GROCER,

109 Fleet street @.0, London, Eng.
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LONDON
rnnrrrssTTKrR

For over a Century 
and a Half]

KEEN’S
MUSTARD

has been on the market since 1742.

Its trade has been increasing ever since 

this time.

Looks as if it must have stability.

Its stability has been built up on its quality. 

Leading grocers all sell it.

Current Market Quotations for Proprietary Articles
June 18, 1003.

(/notations f"r proprietary articles, brands, 
< te , are htipirfivfl by the manufavturvrs or 
agents, who alone are responsible for their

Baking Powder.
Cook s Friend Per doz.
Size 1, in 2 anti 4 <loz. boxes................$4 40

“ 10. in 4 doz. boxes........................... 2 10
•• 2, in « "   0 80

12. in 6 -   0 70
“ 3. in 4 "   0 45

Pound tins, 3 do/., in ease................... 3 00
12-oz. tins. “ . “ ............ ....... 2 40
5-lb. •* • ** " .................... 14 00

OCEAN .MILLS.

Ocean Baking Powder, j lb., 4 doz. in
a case................................................  $ 45

Ocean Baking Powder, J lb., 5 doz. in

Ocean Baking Powder, 1 lb., 3 doz. in
Ocean Borax, j ib. packages, 4 doz.

in a ease...........................................
Ocean Cornstarch, 40 pks. in a ease.. 

Freight paid, 5 p.e. 30 days.

Biacuits.
C A lilt & CO., LIMITED

90
Frank Magor & Co., Agents.

Cafe Noir................................................ $0 15
1 25 Ensign ..................................................... 0 121

40
78

Metrojjolitan, mixed............................. 0 09

Canned Goode.

Mexican Vanilla, I's and 1’s., 
Royal Navy Rock, “ “ .
Diamond, “ “

“ 8’s............

0 35 
0 30 
0 25 
0 28

Blacking.

Diamond 
1-lb. tins. 2 do. 
Ml., tins. 3 
Mb. tins. 4

.<2 UU 
1 25 
0 75

I.VI’KKIAI. LA Kl.Mi 1‘OWDEU.

3 doz................ r.-vz...................... 1 75
1 doz................... 12-oz...........

16 oz............
2Mb
2?-lb........... ........  10 40

?. and 1 doz....... Mi............. ........  19 50

IIEMU JONAS & CO..

Jonas'..................................... Per gross $9 00
Froments .............................. “ 7 50
Military dressing ............... “ 24 00

Bine.
Keen's Oxford, per lb............................  $0 17

In 10-box lots or ease .................... 0 16
Reekitt s Square Blue, 12-lb. box __ 0 17
Reckitt’s Square Blue. 5 box lots---- 0 16
Gillett’s Mammoth, boxes, 1 gross__ 9 00
Nixey's “C'ervus," in squares, jier lb. 0 16 

in bags, per gross 1 25 
“ in pepper boxes, 

according to size.................... 0 02 0 10

>IA«-i< HA KINu 1’oWDKU.

8 * 
12 • 
12 * 
16 1 
16 ‘ 
2.'-11

4 doz ;0 40
o r/j 
0 '75 
0 95 
1 40 
1 45 
1 65 
1 70

Black Lead.
Reekitt s. per box.................................. $1 15
Box c ontains either 1 gross, 1 oz. size ;

/. gross, 2 oz. ; or J gross, 4 oz.
Nixey's Refined, per 9-lb. box of 12

1 doz. chip boxes ........................... 1 50
Nixey's. as supplied the King, per 9-

lb. box of 12 doz. block ................  1 50
Nixey's Silver Moonlight Stove Polish, 

in blocks 13-3 and 6 oz. size.
Full price list on application.

6 “ 
12 oz.
16 **

JERSEY CUE A M HAKIM;

. 4 10
30 Boeckh’s Corn Brooms

^$4 UNITED FACTORIES. I IMITED. iloz net.
Bamboo Handles. A, 4 strings............ $4 35

•EU.
B, 4 3 95
C, 3 3 70

40 D, 3 3 50
. 0 F, 3 3 20
. 1 25 G, 3 2 95

2 25 “ ' 1,3 2 60

U EN III JONAS & CO.

Mushrooms, Rionel.............................. $15 50
“ 1st choice Dutheil........ 18 50

“ Lenoir........... 19 50
“ . extra I<enoir.................. 22 00

Per ease, 100 tins.
French Peas, Delory's —
Moyen s No. 2 ...................................... $9 00

“ No. 1 ...................................... 10 50
i Fins .................................................... 12 50
Fins ....................................................... 14 00
Très fins ................................................ 15 00
Extra fins............................................... 16 50
Sur extra tins......................................... 18 00
French Sardines—
I Rolland .................................. 9 50 10 00
! Delory .............................................. 10 50
j Club Alpins ...................................... 2 50

Cereals.
Wheat OS, 2-lb. pkgs., per pkg.......... 0 08

“ “ 7-lb. cotton bags, per bag. 0 18J
Quaker Oats, 2-lb. pkgs., per ease....... 3 00
Tillson s Oats, 2-lb. pkgs., per ease---- 3 00

Chocolates and Cocoas.
THE COWAN CO., LIMITED.

Hygienic, 1-lb. tins .............per doz. $6 75
“ Mb. tins .............. “ 3 50
“ J-lb. tins .............. “ 2 00
“ fancy tins.............  “ 0 85
“ 5-lb. tins, for soda water

fountains, restaurants, etc., per lb. 0 50
Perfection, J-lb. tins, per doz.......... 2 40
Cocoa Essence, sweet, 1-lb. tins, 

per doz..............................................  1 80
Chocolate - per lb.

Queen’s Dessert, I s and I's..............  $0 40
“ “ 6's........................... 0 42

FRY S.
Chocolate — per lb.

Caraeeas, j’s, 6-lb. boxes....................$0 42
Vanilla, J’s .........................................  0 42
“Gold Medal,” sweet, I’s, 6-lb. boxes 0 29 
Pure, unsweetened, J’s, 6-lb. boxes 0 42 
Fry’s “Diamond,” J’s, 14-lb. boxes 0 24 
Fry's “Monogram,” £'s, 14-lb boxes 0 24

Concentrated, ;"s, 1 doz. in l>ox .
Per doz. 
. 2 40 
. 4 50 
. 8 25“ Mbs. “ “ ....

Homœopathie, I’s, 14-lb. boxes ....
I’s, 12-lb. boxes................

Epps Cocoa, ease of 14 lb., per lb....... 0 35
Smaller quantities............................. 0 371

JOHN P. MOTT & CO.’s.

R. S. Melndoe, Agent, Toronto.
Per lb 
$0 30 
0 28 
0 40 
0 30 
0 28 
0 40 
0 23 
0 27 
0 35 
0 05 
1 00 
0 32 
0 36

Mott s Broma.........................................
Mott ’s Prepared Cocoa, Is and J-boxes 
Mott's Breakfast Cocoa, Js in boxes..
Mott’s No. 1 Chocolate.........................
Mott's Breakfast Chocolate.................
Mott’s Caracas Chocolate.....................
Mott’s Diamond Chocolate..................
Mott’s Navy Chocolate, Js in boxes...
Mott's Cocoa Nibbs...............................
Mott’s Cocoa Shells .............................
Vanilla Sticks, per gross........................
Mott's Confectionery Chocolate 0 21 
Mott's Sweet Chocolate Liquors 0 20

CADBURY’S.

Frank Magor & Co., Agents. Per doz.
Cocoa essence, 3-oz. packages............. $1 65
Mexican Chocolate, J and J-lb. pkgs. 0 40
Rock Chocolate, loose........................... 0 40

“ “ 1-lb. tins.................... 0 42
Nibs, 11-lb tins...................................... 0 35J

WALTER BAKER & CO.. LIMITED.

Per lb
Premium No. 1 chocolate, 12-lb. boxes $0 38
Vanilla chocolate, 6-lb. boxes............. 0 47
German sweet, 6-lb. boxes.................... 0 27
Breakfast cocoa, J, J, 1 and 5-lb tins 0 43 
Cracked cocoa, J-lb. pkgs., 12-lb. boxes 0 35 
Caracas sweet chocolate, 6-lb. boxes 0 37
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STARCH PRICES
If you are offered STARCH at seemingly attractive prices, be sure and

ask WHAT BRAND?

There are Starches and Starches. Don’t be persuaded 
that another is Just as good.

Ask for EDWARDSBURG »■ BENSON’S
and INSIST upon getting it.

NOTE OUR PRICES.

The EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1858

S3 Front St. East,
TORONTO, ONT.

Works:
CARDINAL, ONT.

164 St James St.,
MONTREAL, QUE.

Caracas tablets, 100 bundles, tied 5’s,
per box .................................................. 3 00

Soluble chocolate (hot or cold soda)
1-lb. cans .. j........................................... 0 42

Vanilla chocolate wafers, 48 to box, 
per box................................................... 1 65

Cocoanut.
L. schepp & co. Per lb-

1-lb. packages, 15 and 30-lb. cases — §0 20 
1-lb. “ “ “ .... 0 27
I-lb. “ “ “ .... 028
\ and 1-lb. packages, assorted, 15 and

30-lb. cases.............................................. 0 261
1 and 1-lb. packages assorted, 15 and

30-lb. cases ........................................... 0 27è
5c. packages, 4 doz. in case, per doz. 0 45

Condensed Milk.
Anchor " brand, cases 4 doz., per case §5 00 

“ evap. cream, cp. 4d. “ 4 65

Coffee.
THE EBY, BLAIN CO., LIMITED.

In bulk— I
Club House...............................................
Royal Tava...............................................
Royal Java and Mocha........................
Nectar......................................................
Empress....................................................
Duchess —................................ ............
Ambrosia..................................................
Fancy Bourbon,......................................
High Grade package goods —

Gold Medal, 2-lb. tins........................
Gold Medal, 1-lb. tins.........................
Kin Hee, 1-lb. tins..... ........................
Cafe Des Gourmets, ground only, 1-

lb. glass jars.....................................
English Breakfast, ground only 1-

I’er lb. 
0 32 
0 31 
0 31 
0 30 
0 28 
0 26 
0 25 
0 20

Un- Covers and 
mini Coupons 

bered. numbered.
In lots of less than 100

books, 1 kind assorted. 4c. 4£c.
100 to 500 books.................... 3£c. 4c.
100 to 1,000 books................. 3c. 3jc.

Allison's Coupon Pass Book.
$ 1 00.to 3 00 books.................. 3 cents each

5 (X) books .................................. 4
10 00 “ .................................. 54................. 4

Food.
Robinson's patent barley £-l\ tins .

1-lb. tins.
'■ “ groats £-lb. tins.

“ 1-lb. tins.

.. >1 25 

.. 2 25 

.. 1 25 

.. 2 25

JAMES TURNER & CO.

_ewoiat*p
(ream

0 30 
0 31 
0 30

0 30

0 18 
Per lb. 
SO 32

15 00 
20 00 
25 00 
50 00

7
.8
.12

Cane’s Clothes Pins.

Damascus.................................................. "6 28
Cairo ........................................................... 0 20
Sirdar......................................................... 0 17
Old Dutch Rio......................................... 0 12£

E. d. MARCEAU, Montreal. Per lb.
“ Old Crow ” Java...................................... §0 25

0 25 
0 30 
0 30

, 48

Borden’s Condensed Milk Co.
Eagle” brand....................... ................. SI 65
Gold Seal ” brand..................................  1 30
Peerless ” brand evaporated cream.. 1 02

“ Condor ” Java ....................

15 - year - old Mandlieling Java and
hand-picked Mocha..........................

1-lb. fancy tins choice pure coffee,
tins per case............................

Madam Huot’scoffee, 1-lb. tins..
“ “ “ 2-lb. tins.............

100 lb. delivered in Ontario and Quebec

Cheese.
Imperial -Large size jars—per doz. £8 25

UNITED FACTORIES, LIMITED. 
Clothes pins (full count), 5 gross in

ease, per case......................................$0 60
4 doz. packages (12 to a case)................. 0 75
6 doz. packages (12 to a case)................. 0 95

Cleaner.

4-oz. cans $ 0.90
6-oz. “ 1.35

10-oz. “ 1.85
Quart “ 3.75
Gallon “ 10.00
Wholesale Agents: 
Limited, Toronto

Jams and Jellies.
SOUTHWELL S ooods. Per doz. 

Frank Magor & Co., Agents.
Orange marmalade..................................ÿi 50

............  1 80

.......  2 00

.......  2 00
............ 1 75
............  1 85
• • $1 55 1 90 
............. 2 75

Clear jelly marmalade . 
Strawberry W. F. jam . 
Raspberry “ “ .
Apricot “ “ .
Black currant “ ; “ .
Other jams “ .......
Red currant jelly........

CLEANER
Cleans Everything.

Davidson Hay,
0 20 
0 31 
0 30

Extracts.

Medium size jars................. 4 50
Small size jars...................... 2 40
Individual size jars............. 1 00

Imperial holder — Large size “ 
Medium size ........................

18 (XI
15 (X)
12 00

Roquefort -Large size.......... “ 2 40
Small size.............................. “ 1 40

‘ Dominion ” brand, cases 4 doz. (48 
lb. net)..............................................  5 50

Coupon Books—Allison's.
For sale in Canada by The Eby Blain Co., 

Limited, Toronto. C. O. Beauvhemin & 
Fils, Montreal.
$1, §2, $3, $5, $10 and $20 books.

2-oz.
2-oz.
2-oz.
2-oz.
2-oz.

1-lb."
1-oz.

4-oz.
8-oz.

8-oz.
8-oz.
2£-oz.

Henri JONAS & co. Per gross.
London extracts............................. $6 00

“ “ (no corkscrews). 5 50
........................... 9 00

Spruce essence.......................

Anchor extracts.,

Hat “ ..........................
flat bottle extracts...........................
Square bottle “ ..........................

“ “ (corked).........

glass stop extracts..

:. round quint essence extracts., 
jockey decanters “

6 00 
9 00 

12 00 
21 00 
36 00 
70 00 
9 00 

18 00 
21 00 
36 00 
72 00

$3 50 
7 00 
2 00 
3 50

T. UPTON & co.

Pure Fruit Jams
1-lb glass jars, 2 doz. in case, per doz. $0 95 
2£-lb. tin pail, 2 doz. in crate, per lb. 0 06: 
5 and 7-lb. tin pails, 8 and9 pails to

crate............ ...........................peril). 0 06
7, 14 and 30-lb. wood pails, “ 0 06
Pure Fruit Jellkis -
1-lb. glass jars, 2 doz. in case, per doz. 0 95
7. 14 and 30-lb. wood pails,__ per lb. 0 06
Home Made Jams
1-lb. glass jars (16-oz. gem.) 1 doz. in
_ v,ase- ■ ■ ......... ....................... per doz. 1 50
d and 7-lb. tin pails....................per lb. 0 09
7, 14 and 30-lb. wood pails__  “ 0 09

Licorice.
NATIONAL LICORICE CO.

5-lb. boxes, wood or paper__ peril». $0 40
Fancy boxes (36or 50 sticks)__ per box 1 25
“Ringed” 5-lb. boxes............ per lb. 0 40
"Acme” pellets, 5-1 h. cans—per can 2 00 

“ (fancy boxes 40) per box 150 
Tar licorice and Tolu wafers, 5-lb.

cans..................................... per can 2 00
Licorice lozenges, 5-lb. glass jars__ 1 75

“ “ 20 5-lb. vans. .......... 150
“ Purity " licorice 10 sticks............  1 45

“ “ 100 sticks............  0 73
Dulce large cent sticks, 100 in box................

DFPI/ITT’Q BLUE and BLACK LEAD (Alwaysgive your 
lx L-xy lx III O ...... ... = [Customers Satisfaction.

5o
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Starch.
EDWARDSBVRG STARCH CO., LIMITED. 

Laundry Starches— per lb.
No. 1 White or blue, 4-lb. carton. 6 0 06 
No. 1 “ “ 3-lb. “ 0 06
Canada laundry................................. 0 05
Silver gloss, 6-lb. draw-lid boxes. 0 07 
Silver gloss, 6-lb. tin canisters— 0 07 
Edward's silver gloss, 1-lb. pkg. 0 07 
Kegs silver gloss, large crystal — 0 06
Benson's satin, 1-lb. cartons........ 0 07
No. 1 white, bids, and kegs........ 0 05
Benson’s enamel__ per box 1 25 to 2 50

Culinary Starch
Benson & Co.’s Prepared Corn — 0 06$
Canada Pure Corn . ........................  0 05j

Rice Starch-
Ed wards burg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps....................................... 0 08$
BEE STARCH.

Cases, 64 packages, 48 s........................... 5 00
l-Cases, 32 packages. 24's......................  2 50

Packages 10c. each.
BRANTFORD STARCH WORKS, LIMITED 

Ontario and Quebec.
Laundry Star hes

Canada Laundry, boxes of 40-lb. SO 05 
Acme Gloss Starch —

1-lb. cartons, boxes of 40 lb....... 0 05$
Finest Quality White Laundry—

3-lb. Canisters, cases of 48 lb— 0 06
Barrels, 200 lb................................ 0 051
Kegs, 100 lb.................................... 0 05$

Lily White Gloss
1-lb. fancy cartons, cases 30 lb. 0 071
6-lb. toy trunks, 8 in case.........  0 07$
6-lb. enameled tin canisters, 8

incase........................................... 0 071
Kegs, ex. crystals, 100‘lb............... 0 06$

Brantford Gloss
4 1-lb. fancy boxes, cases 361b.......#0 07à

Canadian Electric Starch 
Boxes of 40 fancy,pkgs., per case 2 50 

Celluloid Starch
Boxes of 45 cartons, per case___ 3 40

Culinary Starches -
Challenge Prepared Corn

1-lb. packages, boxes 40 lb.........  0 05$
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 062
Crystal Maise Corn Starch

1-lb. packages, boxes 40 lb.......... 0 062
ST. LAWRENCE STARCH CO.. LIMITED. 

Ontario and Quebec.
Culinary Starches—

St. Lawrence corn starch, 40 lb.
Durham com starch. 401b...........

Laundry Starches
No. 1 White, 4-lb. cartons, 48 lb.

3-lb. cartons. 361b.
“ 200-lb. bbl................

100-lb. kegs..............
Canada Laundry, 40 to 46 lb........  0 05
Ivory Gloss, 8-6 family pkgs.. 48 lb 0 071

1-lb. fancy, 30 lb......... 0 07$
“ large lumps.lOO-lb kegs 0 06$

Patent starch, 1-lb. fancy, 28 lb.. 0 07$ 
Akron Gloss. 1-lb. packages, 40-lb. 0 05$

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., 64. less 5 
per cent.

0 062 
0 051

0 06 
0 06 
0 051 
0 051

Stove Polish.

\\\V) htxû W
etvness toss vtev»-

Per gross.
Rising Sun, froz. cakes, J-gross boxes 68 50 
Rising Sun, 3-oz. cakes, gross boxes 4 50
Sun Paste, 10c. size, 1-gross boxes__ 10 00
Sun Paste, 5c. size, $-gross boxes__  5 00

e. D. marceau, Montreal,

Japan Teas—
“ Condor " II 80-lb. boxes..............$0 37$

.................. .... " 0 35
0 30 
0 30 
0 25 
0 26 
0 231 
0 24$ 
0 20 
0 21

III 80-lb.
IV 80-lb.
V 80-lb.
XXXX 80-lb. boxes...
XXXX 30-lb.
XXX 80-lb.
XXX 30-lb.
XX 80-lb.
XX 30-lb.
LX 60-lb. per case, lead 

packets (25 l’s and 70 $’s)0 30 
Black Teas - “ Nectar ” in lead packets—

Green Label..............retails 0 26 at 0 20
Chocolate Label__  “ 0 35 at 0 25
Blue Label.................. “ 0 50 at 0 36
Maroon Isabel.........  “ 0 60 at 0 45
Fancy tins-Chocolate, 1-lb......... 0 32$

" “ —Blue, 1-lb............ ........  0 42$
“ “ - Maroon, 1-lb................ 0 50
*v , “ —Maroon, 1-lb...............  1 50

‘ Condor " Ceylon black tea in lead packets— 
Green Label, $s, $s and Is,
60-lb. cases............... retail 0 25 at 0 20
Grey Label, is, $s and Is,
60-lb. cases..............retail 0 30 at 0 23
Yellow Label, $s and Is,
60-lb. cases ..............retail 0 35 at 0 36
Blue Label, is, $s and Is,
50-lb. cases ..............retail 0 40 at 0 30
Red Label, is, $s and Is,
5Wb. caeca ..............retail 0 50 at 0 34
White Label, is, $s and Is,
50-lb. cases ..............retail 0 60 at 0 40

Black Teas "Old Crow " blend- 
Bronzed tins of 10,25,50 and 80-lb.
No! 3 :................................. per>
No. 3 .
No. 4 .
No. 5 .

0 35 
0 30 
0 25 
0 20 
0 17$

LIPTON'H TEA (in packages). Per lb. 
(50 $-lb. packages. 60 35 
(25 1-lb. " 0 34
in 51b. tins........... 0 35

No. 1, cases 50 lb., 
No. 1, cases 50 lb., 
No. 2, cases 50 lb.. 
No. 1, cases 50 lb., 
No. 3, cases 50 lb.. 
No. 3, cases 50 lb., 
Green Ceylon, No. 

Green Ceylon, No.

:es.(50 i-lb. packagi (25 1-lb. ^
in 5-lb. tins...........
(50 $-Ib. packages.
(25 1-lb. "
in 5-lb. tins........... 0

0 29 
0 28 
0 29 
0 23 
0 22

(50$-lb.packages 0 35 
(251-lb. " 0 34
(50 Wb. packages 0 29 
(25 fib. " 0 28

Tobaeeo.
THE EMPIRE TOBACCO CO., LIMITED.

Smoking—Empire, 3$s, 5s. and 10s.... $0 39
“ Amber, 8s. and 3s.................  060

Chewing—Stag, bars, $ oz.................... 0 38
" Bobs, 5s. and 10s.................... 0 39
“ “ 114 oz. bars, 5$s........... 0 39
“ Currency, 13$ oz. bars, 11s.. 0 42

“ 6s. and ll’s............ 0 42
“ Old Fox, narrow, Ils............. 0 42
“ Snowshpe, 1 lb. bars, sp’c’d 6s 0 46
" Pay Roll, 6s............................  0 47
“ Fair Play, 7s. and 12s............ 0 48

Vinegars.
e. D. marceau, Montreal, per gal. 

EMD, pure distilled, highest quality.. $0 30
Condor, pure distilled........................... 0 25
Old Crow.................................................. 0 20

Special prices to buyers of large quantities. 
John hope & co., Montreal.

Sir Robert Burnett & Co.’s English 
Malt Vinegar................................... 0 60

Washing Powder.
FAIRBANK S GOLD DUST.

Five cases assorted—
24 25c. packages..................................... $4 65
10010c. "   7 80
100 5c. “   3 90

Freight prepaid.

Cane’s Woodenware.
UNITED FACTORIES, LIMITED.

Per doz.
Washboards, Leader Globe....................61 45

“ Improved Globe............. 1 55
" Standard Globe............  1 75
" Solid Back Globe.)........ 1 90
" Jubilee (perforated....... 1 90
“ Crown..................  1 30

No. 1 2-hoop pails.................................. 1 65
"13 '* .................................. 1 80

0 tubs................................................  9 00
"1 " ................................................ 7 50
"2 " ................................................ 6 50
"3 " ................................................ 5 75

Yeast.
Royal yeast, 3 doz. 5c. pkgs. in case — 61 00
Gillett’s cream yeast, 3 doz.................... 1 00
Jersey cream yeast cake, 3 doz. 5c__ 1 00
Victoria “ " 3 doz. 5c— 1 00

“ 3 doz. 10c— 1 80

NIXEY’S / BLACK LEAD By Appointment to
H.M. the KINO

of the British Empire.
Sole Manufacturer of "Cervus" Square an4 8a* and Pepperbox Blues, and “Silver Moonlight" Stove Polish, 

w. Q. Nixev, is Soho Square, LONDON, SNO. Canadian Representative! MR, H, T. BAKER.
56

!'
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“CROWN ” BRAND.

Wholesale. Retail.
Red Label, 1-lb. and $s............ 6 0 35 60 50
Blue Label, 1-lb. and $s...............  0 28 0 40
Green Label. 1-lb........................ 0 19 0 25
Green Label, $s........................... 0 20 0 25
Japan, Is...................................... 0 19 0 25

TKTLEVS INDIAN AND CEYLON TEAS.

" Elephant ” Brand.
Blacks Wholesale. Retail.

Tetley's Extra quality..............§0 65 61 00
“ No. 1 "   0 50 0 70
" Special "   0 42 0 60

No. 2 "   0 35 0 50
“ No. 3 "   0 30 0 40
" 30e, "   0 22 0 30
" No. 4 "   0 20 0 25

These teas are packed in cases containing 
either 60 1-lb. packets, or 120 $-lb. packets, or 
assorted. No. 3 is also packed in cases con­
taining 240 J-lb. packets.

Ceylon Greens Wholesale. Retail.
No. 1 ....................................... 60 35 60 50
No. 2 ....................................... 0 30 0 40
No. 3....................................... 0 20 0 25

Packed same as blacks.

Syrup.

‘CROWN BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in ease .. 
Plain tins, with label -

2 lb. tins, 2 doz. in case__
5 “ 1 "

10 
20

I lb. tii

. 62 40

1 90
2 35 
2 25 
2 10

(10 and 20 lb. tins have wire handles.)

Tea».
HA LA DA CEYLON.

Wholesale. Retail. 
Brown Label, l’g........................ 60 20 60 25
r, . . , 4.8• ■ • • .............. o 21 0 26
Green Isabel 1 s and $ s......... 0 22 0 30
BlueLabel.ls, $s, f's and $s 0 30 0 40
Red Label, 1 s and $s...............  0 36 0 50
Gold Label, $ s........................... 0 44 0 60

Ï0L0NÏ1
IfwyeapNTttf

Ceylon Tea, in 
1 and $-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at 25c............  60 19
" ‘ $-lb.. " " ............. 0 20

Blue Isabel, retail at 30c........................ 0 22
Green Label. “ 40c....................... 0 28
Red Label, " 50c....................... 0 35
Orange Label, “ 60c....................... 0 42
Gold Isabel, " 80c....................... 0 55

Cases, each 60 1-lb............ ............. 60 35
“ 60 $-lb__ ) n“ 30 1-lb. .. j .................... ” 38

“ “ 120 è-lb................................ 0 36

LUDELLA CEYLON, l'S 
AND $’S PKGS.

Blue Label, I s........................... 60 18$ 60 25
Blue Label. $'s........................... 0 19 0 25
Orange Label, l's and $"s __ 0 21 0 30
Brown Label. I s and $’s ....... 0 28 0 40
Brown Label, j's ........  0 30 0 40
Green Label, I s and $'s........  0 35 0 50
Red Label, $'s........................... 0 40 0 60

Lye (Concentrated).
OIL LETT'S PERFUMED.

Per case.
1 case of 4 doz...........................................£3 60
3 cases "   3 50
5 cases “   3 40

Mince Meat
Wethey s condensed, per gross net.... .612 00 

" per case of doz net.............. 3 00

Mustard.
COLMAF'S OR KEEN S.

D 8.F.. 1-lb. tins...................... i>er doz.6 1 40
“ $-lb. tins.....................

1-lb. tins.....................
Durham 4-lb. jar.......................per jar.

" • l-lb jar........................
F D . l-lb. tins........................ per doz.

" $-lb. tins...........................
HENRI JONAS & CO.

2 50 
5 00 
0 75 
0 25 
0 85 
1 45

Per gross. 
. .6-7 50 
.. 9 00 

12 00
Pony size.....................................
Imperial, medium.....................
Imperial, large..........................
Tumblers ................................................ J2 00
Mugs '........................................................  13 20
Pint jars..................................................  18 00
Quart jars................  4

E. D. MARCEAU, Montreal.
" Condor." 12.1b. boxes—

l-lb. tins................................per lb.6 0i-
$-11». tins, 
l-lb. tins.
4-lb. jars......................
l-lb. jars.....................

'OldCrow,' 12-lb. boxes

!-lb. tins.......................
-lb. tins......................

-lb. tins......................
4-lb jars..............................per jar

0 35 
0 32$ 
1 20 
0 35

0 25 
0 23 
0 22$ 
0 70 
0 25

Olive Oil.
Per case

Barton & Guest ier's quarts—  ......... £8 00
“ " pints.............. ... • 00

Orange Marmalade.
THE EBY, BLAIN CO., LIMITED.

"Anchor " brand, l-lb. glass....................61 50
" “ quart gem jars......... 3 40

T. UPTON & co.

l-lb. glass jars. 2 doz. case — per doz.8 0 95 
Home-made, in l-lb. glass jars " 150
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 06

CLEMEB BROS.

Pure fruit stock
10-oz. glass jars, 2$ doz. case..per doz. 81 00 
16-oz. glass jars, 2 doz. case. “ 1 50
Quart gems, 1 doz. case........  “ 3 .35
In 5-lb. tins.............................. per lb. 0 09

Pickles.
STEPHENS.

A. P. Tippett & Co", Agents.
cement stoppers (pints).......
Corked " “ .............

Soda.
COW BRAND.

per doz. 6 2 30 
1 90

\DWIGHT’S7

DA

Cas° of 5c. pkgs. 
box. 63 00.

Case of l-lb. contain­
ing 60 pkgs., per 
box, 63 00.

Case of $--b. (con­
taining 120 pkgs. 
per box, 83 00.

Case of l-lb. and i- 
lb. (containing 30 
l-lb. and 60 J-lb. 
pkgs),per box,63 00. 

(containing 96 pegs.), per

"EMPIRE " BRAND.

*M~ Brunner, Moud & Co.
3E? Case 120 $-lb. pkts. (60 lb.), per 
I case. 62 70.

Jri Case 96 10-oz. pkts. (60 lb.), per 
•Ri case. 62 80.

"magic” brand.
Per case.

No. 1, cases, 60 l-lb. packages............ 6 2 75
No. 2. " 120 è-lb. " ............  2 75
Xn 1 •• f 30 l-lb. “ 1 9 7-1,0 3l t 601-11,. “ j........... 27°

Soap.
A. P. TIPPET & CO., Agents.

Mapole soap, colors............... per gross610 20
" " black............... “ 15 30

Oriole soap............................... " 10 20
Glortola soap........................... " 12 00
Straw hat polish..................... " 10 20
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CORE’S POLISHES
MB WORLD’S STANDARD.
■ D UMMT **eOF*et#***« OF SHOE 
POLISHES IR THE WORLD. THAT IS A GUARANTEE OF

PURITY AND EXCELLENCE IN

SODAS
BRUNNER, MONO & CO

BICARBONATE OF SODA, 
EMPIRE SODA,
SAL SODA,
CONCENTRATED SAL SODA,

KEGS, DRUMS, 
and CASKS

‘BEST FOB BAKING,”
in PACKETS.

STRONGEST MADE,
BARRELS, KEGS and BAGS

Double Strength
OF ORDINARY.

GILT EDGE
Winn £* Holland

MONTREAL Sole Agents for Canada

The only Ladies’ Shoe Dressing that pteitively contains oil. Softest 
and preserves. Imparts a beautiful finish. Once tried always used,

LARGEST QUANTITY. FINEST QUALITY.
__________ For Pale by all Wholesale Proper».

American Coffee Co
TORONTO.
m
MANHATTAN,1 BUSINESSjobs:

Special Blends
“GOLDEN EAQLI

We make them in all shapes and 
sizes. We have \

Patent str»vto»ni Berry Box 
Grain Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

Correspondence Solicited

THE PEOPLE
of any kind that Is oi value to business men 
supplied by our Bureau. We can give you 
market quotations from any town In Can­
ada, reports from the city markets, stock 
quotations, etc. You can get commercial 
news from any Canadian paper through us.

Write us, giving us particulars of what 
you want and where yon want it from, and 
we will quote you prices by return.

"Clijjjdngs from any Canadian paper on

JAMAICA
■-■II Jll'l 5. i . i.

are now buying things in the 
U nited States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
Telephone Main 12#.might bring inquiries. Better 

write for rates to
I. o. STEWART, Halifax. Oakville, Oat,

The Best Grocers make 
a point of Keeping It 
always in Stock.

■
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for D102 Set,V (îiass sets.
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Butter
for D002 Set.

ll<X l>l(ti <;ia«s S.-IK 
•osts you .<2.25 doz

D002 Glass Sets (4 pcs. ) 
:osts you .<2.75 doz

Y t vests y 

Cj T Costs you .
^ f°r
j v'* Your profit (

A.

oz. D502 Glass Sets (4 p s. )
costs you S3.00 doz.............. 1.50j

loz. D504 Glass Sets (4 lies.)
ou S3.25 doz

...<5.01 

.... 6.70

four profit (nearly 00 per cent) <3.09

(4 pcs. ) 
..........<1.12 Sells for 25c. Set.......... S1.50

1.37

W etHey’s
Mince Meat

\tJr including package in the cost you would still have 50 per 
;uf)t for profit. Does not that suggest itself to you as a good 

e and one that you should order promptly. Full weight 
ds, nice designs, popular prices, large sizes. Quantities of 

tach line so small that any store can handle them, and will be 
ng repeat orders before the season is over. Glass Sets to 

for -Joe. eacli are hard to find now. We have only a limited 
of this assortment.

Kit & Co.

for D502 Set.

TORONTO.

Branch at WINNIPEG.
Spooner 

for D604 Set.

Every housekeeper 
knows what good Mince 
Meat means and Wet- 
hey’s Condensed Mince 
Meat is the kind she’ll 
always ask once she’s 
used it. Carefully pre­
pared of fresh meats 
and fruits, blended with 
the finest spices. You 
can safely recommend 
it as the best and most 
convenient.

Convenient, Absolutely clean. Put tip in 
attractive “bricK** packages.

Prepared only by

J. H. Wethey, Limited. St. CatHarines, Ont.

Crosse & Blackwell’s
Celebrated Candied and Drained Peel».

ORANGE', LEMON, CITRON and MIXED (O. L. & C.)
7-lb. Tins, 7-lb. Wood Boxes and l-lb. Cartoons.

C. E. COLSON & SON, aoents, MONTREAL
CHAS. P. CLARK, President. JARBD CHITTENDEN. Treesnrer.

..ESTABLISHED 1849...

Ospitsl and Surplus, «1,600,000. Offices Throughout the Civilised World.
Exeeutivc Offieci: Hoi. S46 sad «48 Broadway, Hew Yorh City, U.I.A.

THE BRADBTREET COMPANY gathers Information that reflects the financial condition end toe 
controlling drcemetancea of every seeker of maroantllecredit. Me bnelneei tnAybeataatduof the merchants, 
by the merohante, for the merchants. In procuring, verifying and promnlgeMng Information, no effort leroared, and 
no reasonable expense considered too great, that toe résolu may Jnsüiÿ 1U claim as an enthority on eU matters Effectingcommercial allairs and mercantile credit. IU oflloee and oonneetione have been steedlly extended, and It 
fomlahee Information concerning meronntile pereone throughout toe dvUlsed world.

Subscriptions are baud on toe eervlee fomlehed, end ere available only by repnlaMe V^deiieis, JobMngand 
manufacturing concerns, and by reaponalble and worthy flnandal, fldodary and budneaa corporations. Spécifie 
terms may be obtained by addremlng toe Company at any of 1U oflloee. Correspondence Invited.

ÎFFIOEE IN OANAD#
WAT.TVAX, N.B. 
OTTAWA, ONT. 
VANCOUVER, B.C.

HAMILTON, ONT. 
ttURBBC, QUE.

LONDON, ONT. 
srr. JOHN. N.B. 
WINNIPEG, HAN.

MONTREAL,QU 
TORONTO, ONT.

IU*.

TH0S. C. IRVING. Gen. Ess. Wsstsrn Canada. Teroete.

____end only Genuine PlW
etion for Cleaning Oatisrg 
Sd. and jeToanStareOAKEY’S

' WELLINGTON*
KNIFE POLISH

JOHN OAKEV ft SONS, LWHED
viiWAonuu or

JOHN F0BMAN, 64* Craig Strmt
HOVTXIAL


