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There's no disputing the fact that

KEEN’S gt OXFORD

BLUE

holds pride of place for quality and economy in use. Housewives the wide world over use

Keen’s and nothing else. Lose no chance offering to strengthen your hold on the family
trade; stock up with KEEN’S —it’s always in demand.

For Sale by all the Canadian Jobbing Trade.

FRANK'MAGOR & CO., **s;c..™ MONTREAL

Agents for the Dominion of Canada

A PROFITABLE PAIR

BENSON'S . EDWARDSBURG

“Prepared” Corn “ Silver Gloss”

STARCH STARCH

They are the leading laundry and cooking starches in Canada, and are noted for their
purity and ease in handling. See to your stocks,

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858
53 Front St. East, Toronto, Ont. Works: Cardinal, Ont. 164 St. James St, Montreal
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HAVE YOU SEEN THEM?

/

fmperial Dessert Jelly

CERTIFICATES

Are in every Carton containing one dozen packages IMPERIAL
DESSERT JELLY which leaves our factory up till Dec. 31st, 1910,
On return to us of the proper number of these certificates, duly
signed by a retail dealer or his clerk, we will comply with con-
ditions outlined on the back of each certificate.

SAVE THEM

125 CERTIFICATES

GOLD WATCH—Ladies’ or
Gents’ gold watch, 15 jewel
Buren movemeat, 10 carat gold
filled case, guaranteed for 20
years. High-grade in every
respect., (See illustration,)

100 CERTIFICATES

SILVER WATCH—Ladies’ or -

Gents’, same High-grade move-
ment as in gold wateh, in solid
sterling silver case.

75 CERTIFICATES

GUN METAL WATCH-
Ladies’ and Gents' High-grade

7 jewel movement same as in
gold watch, Gun metal case,

NOTE--We will send, by registered mail, to any part of Canada either of
above watches, ladies’ or gents’, upon receipt of proper number of certificates.
Also remember that the manufacturers guarantee goes with each watch, and we
will be pleased to give you names of retailers who have already taken advantage -
of this special offer, and are well pleased with the watch they have received.

is the only jelly made from sterilized jelly and pure fruit Jutces It ;viU bay
you to push the sale of it. :

MANUFACTURED AND GUARANTEED BURE lY

MACLAREN IMPERIAL Cl;l*”f ES}

TQRONTQ
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One Aim
In Life

The Packers of the “Thistle” Brand of
Fish aim only to produce
the best there is in

Canned Fish.

e - i Ty
Canned Where
Caught

The *“ Thistle” Brand of Canned Haddies, Kippered Her-
ring, and Herring and Tomato Sauce, are canned right where
they are caught, at the water sidle. How better could you

preserve the natural richness and delicate flavor of the fish?
IMPOSSIBLE.

But that is not all, because Captain Austin has the un-
equalled skill of a life-time of experience. THERE IS NO
DIRT OR SLIME--NO UNCLEANLINESS TO BE
FOUND IN THE “THISTLE” BRAND. The reputation

of the foremost fish-curer in the country is at stake under
the label of the “Thistle’’ Brand.

BUY IT AND YOU BUY THE BEST

“Thistle” Brand Fish

Arthur P. Tippet & Co, Agents

"MONTREAL
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able agents.

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

THE CANADIAN GROCER

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S,

REPRESENTING LEA DING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

Live Representation !

Do not neglect the Eastern Townships.
Am open for another good agency. Know
the trade. Have three travelers,

E.H. BOWEN, SHERBROOKE, QUE.

Manufacturers’ Agent and Broker.

W. G. PATRICK & CO.

Manufacturers’ Agents
snd
Importers

77 York Street, Toronto

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX, N.S.
Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN
can give clo.z an_t;ioP o h" more first-class

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

E. T. BUSINESS.

You, Mr. Manufacturer, can do a food deal larger
business in the Eastern Townships, if your lines are

hed by & live rep: ative t on the und.
You want someone who thoroughly knows the field
and to whom grocery business is not a Chinese puzzle.

15 Years on the Ground

S. ROBITAILLE & CO., Sherbrooke

MacLaren Img:.r;%l Cheese Co.

AGENCY DEPARTMENT

Agents tor G s’ Specialties and Wholesal
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. S. CLAWSON & CO.

RO3ERT ALLAN & CO.
MONTREAL
General Commission Merchants

R epresenting Morris Packing Co.
Pork and Lard—Finest Quality

Manufacturers’ Agents and Grocery
Brokers.
Warehousemen
ST. JOHN, - - - N.B.

Open for & few more first-class lines.

If you are looking for
some nice large or twin

cheese, write us at once.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

ON SPOT

Spanish and French Shelled Peanuts. Two
and three Crown Shelled Almonds. Whole,
Halves and Broken Shelled Walnuts.
Shelled Filberts.

Quotations gladly furnished.

Lind Brokerage Company

73 Front St. E., Toronto

MANUFACTURERS: - Kindly open that other eye and
take notice if your Toronto Representative is ener-
getic and pushing your goods to the front; if not,
communicate with the new firm, who have excel-
lent selling facilities.

THE HARRY HORNE CO.

Wholesale Grocery Brokers and
Manufacturers’ Agents.

309-311 King St. West, - - Toronto

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warehouse in Ottawa Valley, Fireproof;
low insurance rates; direct connection all railways.
Convenient to npavigation. Centrally located.
Write for rates,

Special rates for large quantities
Dominion Warehousing Co., Ltd.
§1 Nicholas Street, - Ottawa
J. R. Routh, Manager.

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFA( ' AGENTS

L and EOMMISSION MERCHANTS
reters
vention to & pusiness. . Highest Oatiedian snd foretes
f . Onble address: “Macnab,” Bt. John's.
Codes: A,B,O, bth edition, and private.

WATSON & TRUESDALE
(Bucoessors to Btuart, Watson & Oo.)
Wholesale Commission Brok and
Maaufacturers’ Agents.
WINNIPEG, - MAN.

Domestic and Foreign Agencies Solicited.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac-
turers’ Agents. Cars Distributed, Warechoused and
Forwarded. Warchouse on Transfer Track. Busi-
ness solicited. Our pouitlnAlssyour opportunity,

Western Canads’

G. C. WARREN
Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’

AGENT
Trade Established 12 Years.
Domestic and Foreign Agencies Solicited.

Face-to-Face Business

Are you satisfactorily represented in this dis-
triet 7 If not, write
G. WALLACE WEESE
Manuf ' Rep 30-33 Main East
HAMILTON

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
w_l

Prout, Simpson & Co.
Wholesale Produce Merchants

We are open to act as Selling Agents and
Distributors for few suitable lines.

GROCERS BUTCHERS BAKERS
Caavassed Twice Weekly.

Splendid Trackage Warehouse. Low In-
surance Rates.

WINNIPEG - . MAN.

J. W. SNOWDON

Manufacturers’ Agent
418 OT. PAUL STREET
MONTREAL
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Cigars well displayed sell themselves

Which means just so much additional profit on a small
investment.

This applies particu-
larly to

You’'ll be interested in

MARY ANN, 10c. Put u

in glass
oronto UNO, 5c' HUMIDORS i AR
se Co. C l G A R
| Send us your orders NOW and be the first in your locality the best Be. straight on
Ko to be selling the new line in HUMIDORS. the market.
T, Mich. .
et | 9
b Wholesale Grocers - - TORONTO
ier eye and
G
co. THERE IS A MORAL REASON FOR
Toronto SELLING GOOD TEA
ALE
2.. Tourists Observe the
» and Deliciousness and Fragrance
MAN. of the Tea Served in Certain
leited. Counfries. . . .
" They Also Observe that
4 Co. the People Who Drink
hanis High-Grade Tea are
gents and Healthier Than Those
B Who Drink an Inferior Tea.
3AKERS
Vo
: THERE IS THE MORAL REASON FOR
Low In- ’ 1]
DRINKING “RAM LAL'S PURE TEA
MAN. ‘
B RAM LAL'S PURE TEA CO., LTD.
MONTREAL, CANADA
= — — - —
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Borden’s Brands
Do Build Trade—

Merchants who follow the policy of reserving the choice locations
on shelves and counters, and in their windows, for such standard
goods as Borden’s are those who win and hold the largest meas-
ure of public confidence.

Always keep Borden's Brands to the
:’.Z“"dz ; be :,:’:"'

UNSWEETENED front.
b “ oy
Qm‘ ang gl P”'-l!.vln“lllﬂ.l"h":':":: imp°

Borden’s Condensed Milk Go.

WILLIAM H. DUNN - Montreal and Toronto P i

Mason & Hickey, Winnipeg, Man. !lrfhcu'gn::;' 2 M

Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C. %RDW{ —-Siml'K co
NDEN
NEwW YORH U.S.A:

2 2PERRIN S&S

Our latest delicacy

LONDON Ask traveler for sample CANADA

4
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“RYLMER"”
JAMS, JELLIES
PRESERVES, etc.

Every Glass Jar or other package of “ AYLMER " Jams,
Jellies or Marmalades 1s Guaranteed Absolutely Pure, put up

from FRESH FRUIT when in season and FINEST GRANU-
LATED SUGAR.

The flavor and high quality of “ AYLMER " Preserves
cannot be obtained in preserves made from pulp.

NO PRESERVATIVES
"NO COLORING

At every process cleanliness 1s reduced to a science.

“AYLMER " New Season’s Scotch Marmalade and
Orange Jelly Marmalade now ready. Send in your orders at

once for stocks of these fine goods.

CANADIAN CANNERS

Limited

HAMILTON, . CANADA

asintace

5
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SPECIAL DRIVE IN

TOMATO RETCHUP

DIAMOND BRAND

Need of all available space and some judicious buying combine to enable us reduce the price
for a short period. To move out this stock we make the figure :

$1.35 per dozen

$2.70 per case — 2 dozen to case -— Pint Decanters

Freight prepaid in 5 case lots and over, up to 40c. per 100 Ibs.

ORDER QUICRLY—GOING FAST!

Also Offering—500 cases 20 oz. Sour Mixed Pickles, at special prices, particularly for large
orders. Inquire.

Sugars Q. Canners, Limited, Montreal

SUGGESTION:

You had best
order
immediately

PROPRIETORS:

MeAT: <mrscmnscuﬁ ROWAT & CO. GLAS(s;gcﬁf,AND

ES.GRAVIES GAME AM)SOL

m‘“m

g e ~o¢uuur CANADIAN DISTRIBUTORS :—Snowdon & Ebbitt,325
PATERSON & Coristine Building, Montreal, Quebec, Ontario, Manitoba
and the North-west ; F. K. Warren, Halifax, N.S.; F. H.

oW,

AGI ;g;;‘; " Tippett & Co, St. John, N.B; C. E. Jarvis & Co., Van-
peciable Ovhmen Grocers and couver, B C

o lheliniled Kingdom
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COWAN'’S CAKE ICING

I’EPZI’EEI SiS

THE

COWAN'S

~!- SUPERIOR -!-

]\9 ady [:or se

TORONTO CANADA.

Prepared ready for use.

a new and profitable line of trade.

Save the housewife a lot of work, and give better
results than any but an expert cook ican produce.
wherever known. Make them known among your customers and develop

They are popular

The Cowan Co. Limited,

Toronto, Ontario
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The W. A. Freeman Co., Limited

MANUFACTURERS, MERCHANTS

™ . ol
Phones Sy
1475
Cable
1476
Address
1477
“FREEMAN"
837
597

No. 08 MEAT, OR GROCERS’ DELICATESSEN
White tile panels, bronzed metal legs.

Counters, Silent Salesmen, Portable Offices,
Oyster Cabinets, Etc.

Please Write for Catalogue

HAMILTON, : .

CANADA

The LATEST
“Enterprise” Electric Mill

New ideas applied to rapid grinding of coffee by electric power
make these new “ Enterprise” Pedestal Mills by far the best on the
market to-day. They are Direct Connected. They lose no power in
transmission. The grinders are on the motor shaft. The double Mill
shown here, No. 0852, is for alternating current; can also be furnished
for direct current. One Mill is fitted with tooth grinders which cut
the coffee, the other mill fitted with ribbed grinders for pulverizing.
Each hopper holds six pounds. The Mill will granulate 3 pounds of
coffee per minute, and pulverize } pound per minute. The cans or re-
ceivers are enclosed as a protection against dust. The Mill is self-
cleaning. This compact, graceful 1 H.P. Mill is already in great de-
mand. We invite correspondence and will send facts, illustrations and
prices of our 45 sizes and styles of Rapid Grinding and Pulverizing
Mills on request.

We supply grocers also with Meat and Food Choppers, Self-
Measuring Pumps and Faucets, Smoked Beef Shavers and
other ‘‘Enterprise” Specialties. You should have our latest
catalogue. If you haven’t it, write.

The Enterprise Mfg. Co. of Pa. Philadelphia, US.A.

! 21 Murray Street, New York 544 Van Ness Ave., San Francisco

8
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Cable
Address

“FREEMAN" The Best Stores Sell the Greatest Quantity of

CAMPBELL’S SOUPS

CAMPBELL’S SOUPS sell everywhere, in large stores and small stores. You can often measure a gro-

cer’s success by the quantity he sells. FIRST, the best class want CAMPBELL’S SOUPS and the grocer who
caters to that class wisely gives them what they want. SECOND, as a successful grocer pushes what pays

S, him best, he pushes CAMPBELL’S SOUPS for the profit of 33149. Write to us and we’ll help you with neat
store cards and window dressing material to get and keep a good trade on CAMPBELL’S SOUPS.

JADA JOSEPH CAMPBELL COMPANY, Camden, N.J.

ROSE & LAFLAMME, Ltd., 400 St. Paul St., Montreal, and 65 Front St. East, Toronto, Canadian Selling Agents’
“21- KINDS—LOOK FOR THE RED AND WHITE LABEL”

c Mill

electric power
the best on the
se no powel' in

Falrbank’ Famous Five

for pulverizing.
ate 3 pounds of
The cans or re-
'he Mill is self-

Your stock is not complete without Fairbank’s Famous Five Products, viz. :

ly in great de- _ Falrbank s Gold Dust Washing Powder
lustrations and Fairy Soap (for Toilet and Bath)
ind Pulverizing “ Glycerine Tar Soap
e Sunny Monday Laundry Soap (contains no rosin)
s, Self- " Pummo Soap
ers and
r latest Half Box Gold Dust free with each 5 box purchase.

WRITE FOR PRICES

delphia, U.S.A. THE N. K. FAIRBANK COMPANY

re, San Francisco MONTREAL, CANADA
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TO BE SUCCESSFUL

You have to supply the best goods
in every line. For 30 years Chase
& Sanborn’s High Grade Coffees
have been the recognized Standard.
It will pay you to sell them.

CHASE & SANBORN, Montreal

We Are Like The Quakers

in the matter of
“ Particularity.”

We want our Salmon
to be

QUAKER
SALMON

in the matter of quality,
and we see that it is.

You Can Depend Upon It.

Mathewson's Sons

Wholesale Grooers
202 MoCill 8treet - - Montreal

-z
—=

The Polish of Quality!

Lasts surprisingly, Polishes rapidly.

Sells phenomenally. Is waterproof.
Wears off slowly. Leaves excellent
profit.

Such is “2 in 1.” Stock it.

The F. F. Dalley Co., Limited

HAMILTON, CANADA, - AND - BUFFALO,N.Y.

10
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Wagstaffe's Pure Strawberry Jam
Sold Out

We packed the largest quantity of Strawberries of any single factory in Canada
last season, still we have not a single case left.

Why Is This?

Because they have that snap with them that is not
found in any other make, and your customers come
back again for them.

Book your contract early for next season.

WAGSTAFFE LIMITED

Pure Frult Preservers
HAMILTON, - ONTARIO

| 9 @- T. PINR

London England
STAND FIRST FOR PURE FOOD PRODUCTS

Jams
Marmalade
Candied Peel
Confectionery

Pichles Pepper Spices

FOR PRICE LISTS APPLY TO THE FOLLOWING AGENTS:

EDGAR J. FRANKRLIN care Montreal Star MONTREAL

FRED COWARD HERBERT J. CAVE J. W. SNOWDON JAS. H. MYLES
1 Grandview Ave. 1220 Alberni St. 413 St. Paul St. P. O. Box 262, St. John
TORONTO VANCOUVER, B.C. MONTREAL NEW BRUNSWICK

rl

i

11
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B

Better Servioe.

No Advance in Price

COUNTER CHECK BOOKS

To Suit Any System

Write for samples, or tele-
phone repeat orders at our

expense.

F. N. BURT GOMPANY, Limited

TORONTO and MONTREAL

Phone Main 2511 Phone Uptown 5962

See Here!

We can tell you just
q what is needed to give
the finishing touch to

your grocery store — you
want an

ELGIN NATIONAL

Broom Corn is Scarce

but we have been careful to secure
a supply of the choicest grade stock
for our

Klondike and Jubilee

Brooms

The trade may therefore rely upon
the high quality of these goods being
fully maintained.

Stevens-Hepner Co., Limited dJ
|

Port Elgin, Ontario, Canada

The Perfection Cheese Cutter

IS THE BEST

(Made in Canada)

: |}
g i COFFEE MILL
i i This mill is the easiest run-
b ning and fastest grinding on
i & the market and is well-built
(g ! with steel grinders. Partic-
i H ular attention has been paid
’ ; to its shape and finish, so
thatitis an ornament as well
i 1 as an indispensable article
: i in the store. The cost is low.
i 1 5
H {3 v
:’ i f Ask any of the following Jobbers for our Catalogue:
i 1
: WINNIPEG—G. F. & J. Galt (and branches); The Codyville Co, “ “
|4 $ 3= (and branches); Foley Bros., Larson & Co. (and branches). The “Perfection
- VANCOUVER—The W. H. Malkin Co. Ltd.; Wm. Braid & Co. . _ ! _ 4
HAMILTON—Jas. Turner & Co.: Balfour, Smye & Co.; MacPher- Because it combines simplicity of operation with per-
son, Glnssce & Co. fect accuracy.
TORONTO—Eby, Blain, Ltd.

. i, S

e g e s ot g

-

vy

LONDON-Gorman, Eckert & Co.

ST. JOHN. N.B.—G. E. Barbour Co.; Dearborn & Co.
REGINA, SASK.—Campbell Bros. & Wilson
MONTREAL -The Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

No necessity for figuring and consequent mistakes.
Place the cheese in position and the Cutter does the
rest.

Manufactured only by ~

American Computing Co. of Canada
HAMILTON, ONT.
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vith per-

akes.
does the

Obtainable with or

without Tomato Sauce

Possess that ‘‘nutty’’ flavor
so delicious in baked beans.
Always uniform in quality
and sure to please exacting
customers.

We use only choice hand-
picked Canadian beans, and
the best pork—and our pack-
age is better from a point of

view of attractiveness.

How is Your Stock?

The Eastern Ganning Co.

PORY CANADA, : N.B.

J OANADIAN AGENTS—C. A. Chouillou & Cie., Montreal, Green & Co., 25 Front
F Street East, Toronto; D. 0. Hannah, London, Ont.; G. Wallace Weese,
Hamilton; H. D. Marshall, 197 Sparks Street, Ottawa; H. M. McBride, 312
FJ Ross Avenue, Winnipeg, Man.; Martin & Robertson, Vancouver, B.O.

)
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NO SPRINGS

After 9 Years’ Test and Its
Adoption by the World’s
Greatest Merchants

The Toledo Scale

Is Now the Recognized Standard.

1. ltis Automatic.

2. Itcontains No Springs.

3. Itis alwaysreliable—notaffected by
temperature,

Guarantees Honest Weight.
Pleases Customers and Brings
Trade.

Saves Money, Time and Labor.

Is Most Beautiful and Attractive.

SR Prs

>Up2yp0 Z= mMOPIT

for all kinds of Stores
PRICES $40 UP.

105 Styles and Sizes \

70,000 Now in Use

The Great Fair Store, Chicago, uses 100
Toledo Scales, and say:

“The 100 Scales you sold us —— ~
are very satisfactory. They are
certainly money-savers on over-
weicv g oo
“We satisfied ourselves the
Toledo Scale was superior to all
others,”

E. J. Lehmann, Vice-Pres.

Scales of all makes taken in exchange
rebuilt and for sale cheap
Send for Catalogue, Free

Toledo Computing

T Scale Co.
Makers of Honest Scales
TOLEDO - - OHIO
OFFICES : el
Toronto, 335 Yonge St. ?
Winnipeg. Edmonton, Calgary NO SPRINGS

QUALITY

When anyone wants
a high-class household
refrigerator they always
buy the Ham & Nott
make. Our grocer re-
frigerators are made on
the same principle. That
means the best.

Sold by leading hard-
ware dealers, or write
to us.

HAM & NOIT CO.

Limited
BRANTFORD CANADA

Never had a can of
milk returned to us yet

Banner and Princess Brands of Condensed
Milks—and two brands of Powdered Milk—
manufactured by J. Malcolm & Son, St.
George, Ont., are the best brands that skill
and science can produce. No dead stock
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,

ST. GEORGE, - ONT.

g T e S

SEa s T
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HALLEY’S COMET

has not affected our Big Sale of Teas. Orders are coming in from all quarters.

For the balance of this month we will continue to quote special prices on all lines.

If intervested, see our travellers, or ask for samples and guolations.

Robert Simpson & Co., - Hamilton, Ont.

Formerly of Guelph Phone 3541

SOLD LAST YEAR

Over 25,000,000 Do you use A

THE

YRAMID

LY CATCHER

is by long odds the best means

of ridding the house of flies, and Extra Granulated and other

has double the surface of sheet

fly-paper and lasts three times “ grades of Refined Sugar?

as long. 3 ;
Causes no annoyance. A red- They represent perfection in

hot seller.

lI Sugar Refining.
Price per 100, $3.50

Manufactured by

WM. H. DUNN The Canada Sugar Refining

MONTREAL AND TORONTO s e
General Import Agent for Canada. Company’ lelted’ Wontreek; Owe.

It is to your own profit and credit

to handle a superior brand of Jelly Powders, and you have solved this
problem of what to stock if your shelves hold

SHIRRIFF'S JELLY POWDERS

This well-known brand is always reliable, easy and quick to handle, and
retains in a large degree the natural flavor of the fruit.

ORDER FROM YOUR JOBBER

Imperial Extract Co., 8, 10, 12 Matilda St, Toronto
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E@TABLISBHED OVER 200 YEARS

MALT

HAMPION VINEGAR

LONDON, ENGLAND IS THE BEST

Commands a Preference over all others. Made from the finest malted barley.

AGENTS
W. S. Clawson & Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winni
Green & Co.,26 Front Street East,Toronto. R. Robertson & Co., 912-913 Dominion Tru;t Bldg..VanCOuvlor:- sz)g
J. W. Snowdon, 413 St. Paul St., Montreal J ;

We are op to do busi on easy consignment terms Write our Agents for Particulars

To Sell or Not To Sell
Thurston & Braidich THAT IS THE QUESTION
128 Villiam Street ® NEW YORK CITY you are always “up against” when order
ing! Are you selling

s | ASEPTO

VANILLA BEANS AP P
T O N K A B E A N S (SO(The enenn’or:‘dfr?ER)

GUM TRAGACANTH S |
It is positively unequalled for every kind
G U M A R A B l C of cleaning work, and the economical wife

likes its price as well! A s5-cent packet
makes two gallons of soft soap, or four
gallons of liquid soap. Try a case.

Winnipeg Representative,
Order from your ‘jobber.
W. H. Escott
Wholesale Grocery Broker Asepto Manufacturing Co.
141 Bannatyne Ave., East ST.  JOHN, N.B.

Agents: Rose & Laflamme, Ltd., Montreal

THERE’S a reason why
Canada First Evaporated Cream

sells so well throughout the year. Customers know that the
process of manufacture is as perfect as care, skill and cleanliness can
make it, and the canning in air-tight sanitary tins, without the use of
acid or solder, uniformly safe. Stock and recommend this splendid
gelling line.

Order from your wholesaler

THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT.

& =

e emeraye =
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Sugar Bush. Nothing Finer /~ 7

MAPLE SYRUP

1910 Run, Guaranteed Pure. Straight from the

SEE OUR TRAVELLERS OR 'PHONME 506, FREE TO BUYERS

BRAND

BAI.I‘OUI!, SMYE & CO. =55 HAMILTON Z #/

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

MATHIEU’S

NERVINE POWDERS

are the safest sellers
amongst all the cold cure
and cough remedies on
the market.

The sale has increased enor-
mously—

Thousands of testimonials attest
their wonderful value—

They never become dead stock—

They afford dealers a good profit—

Those who once use them make
them a household remedy—

Dealers who do not carry them
simply lose sales that go else-
where

and
GOLDEN YELLOWS e
Made only from Pure Cane Sugar AND

1. L. MATHIEU C0., Props.

The St. Lawrence Sugar Refining Co,, Ltd., Ry

LMFI-&C&.WIMDMH*.—L

PRINCE OF WALES PURE EXTRACTS POSSESS
REGAL QUALITY

That is why they are so popular with the housewife.
They please the most fastidious.

Every flavor in 2 o0z., 2} oz. and 4 oz. bottles.

S. H. EWING & SONS, wontreal and Toronto
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Extracts, Pure Jams

and Jellies

: :5—:- £3589 2 s

Are You Carrying The IR
E B do FELE I T 4
mpress brana: AMHHHEICE
BreirLd ge3
Coffees, Spices, Flavoring LSS %é
TRy

5 Q

Luly fire-proof and hygienic but very artisticand will
last forever. Easily kept bright and fresh by wiping

with a damp cloth.

to business. Getcatalog ‘A" showing hundreds of
designs suitable for stores, schools and residences.
It gives full information.

The Galt Art Metal Co., Limited

dressed windows and cases and carefully arranged
goods lose half their effect under a cracked, discol-
ored, unsanitary wood or plaster ceiling.

l ; l . 3 ] i g

make seams invisible and erecting easy.

EU.S WE WANT YOU to do so.

JP IT WILL PAY YOU to do so. . e ———

L : YOU WILL do so if you try them once. / ] uﬂ!!, =
iver Oil ‘ s "

EU’S WRITE US

th).EES‘ Empress Manufacturing Co.

cold cure
redies on Limited

s e VANCOUVER, B.C In replying to the above advertisement mention
ronials attest The Canadian Grocer.

ad stock—
good profit—
i them make
remedy—

t carry them
that go else-

HITE SWAN BAKING POWDER

CONTAINED NO ALUM

continuous for.

T & g
V.
le dealers.
A MONTH AGO
T NO ALUM
L P AVE A PLAN. The man who is
» PA. ; .
| Conada : - satisfied with what comes to
i A YEAR AGO him unsolicited answers few
. knocks at the door. The stay-
» cu"TAI"ED "0 ALUM at-home misses daily opportun-
— , ities that pass at the next corner. Get
5 YEARS AGO away from the desk—get out of the
O A s S

chair-tilting class. Opportunities are in
perpetual motion. Get after them. Lay
out a plan, a campaign for new business
—then go after it. Exhaust every source,
swing every prospect into line. Don’t be
satisfied with the business that you have
—get more.—System.

CONTAINS NO ALUM

: TO-DAY:

HANDLE GOODS THAT DON'T
CHANGE IN MAKE-UP, QUAL-
ITY AND COST, AND DON'T
PAY FANCY PRICES.

White Swan Spices and Gersals Limited

TORONTO

ESS

onto
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Ammonia Powder

the most effective means of preserving your
perishables in the hot weather if you have been
induced to instal a

“Eureka” Refrigerator

The “EUuREKA” provides a continuous
supply of cool, pure
air, so long as any
ice remains, and 1is,
moreover, very econ-
omical in ice con-
sumption.

Investiyate the merits of
the ‘‘ Eureka” carefully.

SEND FOR PARTICULARS

Eureka

Refrigerator Co.
Noble St.,

Toronto

YOU

have a fine profit making proposition right within your grasp if you will
follow the lead of the wise grocers and feature

RICHARDS PURE SOAP

HERE'S THE COMPLETE LINE:

QuicKk Naptha Soap

Agent for Toronto and Hamilton : Mr. Hutchinson, Omand Mfg. Co., 76 Colborne St., Toronto.

— You have found —

Snowflake Soap Chips
100% Pure Lye Toilet Soaps

Sanitary Cans |

For Hand Filled Goods

Tomatoes, Stringless Beans, Asparagus, Spimach, Ete.,
Apples, Peaches, Pears, Plums, Ete.

Sanitary Enamel Lined Cans If

For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries Black Raspberries, Black-
berries, Sour Cherries, Blusberries, Bests, Rbubarb, Ete.

“The Can Without The Cap Hole”
“ Bottom Like The Top”

Write for Samples

Sanitary Can Company, Lid,
Niagara Falls, o

Qatario

JAPAN TEA

Always best value at

S. T. NISHIMURA & CO.

MOTREAL AND JAPAN

18
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% lf |t’s PROFITS you want Sll‘——
W e # Don’t overlook the claimsof H.P. SAUCE __ ..»"

f-{:' A reliable amcle, an ever widening demand, and most o co- 3,\\\:;"“_
<% generous margin for YOU. Get H. P. into stock—qulck ! . e 5 :’,‘(on\m

DO

ove - ﬁ""“ inee®

Oo'e w.

..'.‘

o

KXY

GINGERBREAD

BRAND

wch, Eto,
| MOLASSES
A Molasses that increases your sales.
l Cans THREE reasons for it:
No. 1—A Strong Baker

Acidi No. 2—Body
o ty No. 3—Flavor
0o, Black- Packed in tins—2's, 3's, 5’s, 10’s and 20’s;
bark, Ete. = pails—1’s, 2’s, 3's, 5's gals. and in barrels

: and halves.

Holo Q ol A trial order from your wholesaler will

4 A u ]( [ S e l l e I ! convince you that Gingerbread Brand is

/,g,

THE BEST THERE IS

Be convinced now.

The Dominion Molasses

Co., Limited
HALIFAX s NOVYA SCOTIA

BAIRD’S
y, Lid,

Qatarioe

BIGGER AND BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
““Aurora’’ is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD @& CO,, u Hamilton, Ont.

s

R TR _'-:A‘._«.,::-,'r':,;,:n;:g;,,.,m,m_.“v.« e

Branch: Sault Ste. Marie
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‘““THE SALT THAT SATISFIES”

That is the great advantage of handling

Pstllil’l'

ALT

It never fails to satisfy your customers. It is PURE ; being composed
of fine, dry, even salt crystals only. Ask your jobber for ‘‘Purity” Salt.

The Western Salt Co., Limited s

How’s YOUR st.ock of ARE YOU .

SELLING

“KANDY KID”

¥ There'll be a big demand as
Summer approaches.

“ You'll find “ EANDY KID " the
quickest selling and most profit-
able line you stock.

¢ We are booking orders for May
1st shipment, and can fill orders

for present requirements from It's one of the leaders in the well-known “Ster-
M ling” Line—the brand that stands for quality.
SUOCK.

It is put up in a sanitary, up-to-date factory,
SEND US YOUR ORDERS NOW. and you have our absolute guarantee that only [

“Sterling” flavor is natural fruit flavor! A great
public favorite; get ready to meet the demand.

Send for prices.

the freshest fruit and purest spices are used.
’

The T, A. Lytle Co., Limited

Wholesale Grocers, TORONTO Sterling Road, TORONTO
sarainvs sest vams. || | McLean’s
£260 CHALLENGE {
Issued in * The (;rolcer . (London), August 14
{'ﬁ’f.ﬁ;”.‘:f&‘{é‘,?.‘,}é[.:.’ B, FOU R A 0 A package of first-class cocoanut—the
“Weare ”ef:{ea we{.p(,,g; £250 against & kind the housewife can depend upon—
like amount. ti our New Season’s Vacuum- = 2 e Saies S .
Botdled Jam. as sald Ly grocers o bhcdpubllilé. is always obtainable under the namc y
will surpass in excellence of quality and flavor : 206
A!\(ny thmu msdelg{’lny ov.herﬂru’: in Lge United McLean. Such packd.gLs the best
ingdom, as sold by grocers to the public,which cers g i
are free from Chemical Preservatives, artificial grocess make their inaders.
flavoring or coloring matters.
“Samples to be drawn from actual stocks
heid by grocers. THE CANADIAN COCOANUT COMPANY
*“ This challe e remains open until Saturday,
October 9th, 1908. MONTREAL
First British Vacusm Jam Factory. ( OANLT a
ULUANL
Dusrr & Sous, Oi¢ Trafford, Maschester, £ag . s
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WHEN YOU OFFER

MELAGAMA "0 Che"

to your customers you can do so with the assurance that they will bethoroughly satis-
fied with the quality and you can make yourself doubly sure by trying Melagama in your

own house. We can save you money on Bulk Teas and Coffees. Ask for samples
and prices.

For prices of ‘““MELAGAMA’ Tea and Coffee, see under ‘‘Proprietary Articles.’’

MINTO BROS. - - B - TORONTO
THE LARGEST SAUCE FACTORY IN THE WORLD

HOLBROOK'S

%) T LIS QLSRR G e ) i

Local Agents

o e

’ Worcestershire P | Quebec: J[.:oﬂ. Renaud & ;
SAUGE : - smnat el Montreal: F. L. Benedict i
e ' A-R240=2 S & Co. :
Winnipeg: Richards & i
/ PIIIIGII SIUGB Brown E
lﬂp ey Regina: let‘nslnholl Bros. & £ |
ilson ra
i Pum Ma" Calgary: Campbell, Wilson
Vlnﬂgal 7 . & Horne 4
s ol & ; : X e ; Vancoum:& Kglly. Douglas d
NG W RS RMINCHAM. : >
) PIHB PIBKIBS . ' Victoria:  Wilson Bros.

“Ster- HOL BRO OKS LIMI TED Canadian-American Branch

¢ 40 Scott Street, Toronto, Canada
_quahty. Manager, H. GILBERT NOBBS
actory,

at only
: used.

to buy or sell anything, to engage a clerk or secure

Do Yo u WANT a situation? Try a Condensed Ad. in The Canadian

Grocer, it will bring results. Two cents per word

\ great
emand.
for first insertion, one cent per word for each subsequent insertion. See page 181 for yearly rates

ited

Agents for Ontario:
Messrs. W, B. Bayley & Co., Toronto
Agents for Quebec:
Messrs, F.L. Benedict& Co., Montreal

ALWAYS READY!
ALWAYS PURE!

COFFEE ESSENCE ~ mum

QUALITY'
UNQUESTIONABLY THE VERY BEST
WHOLEA SRS - THOMAS SYMINGTON ®& CO. EDINBURGH

21
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THE CAXADIAN CROCER

It is a genuine satisfaction

your order to any wholesale grocer,

AGENTS :—R. S. McIndoe, Toronto.
Watson & Truesdale, Winnipeg.

to sell an article with a guarantee behind it. Are you stocking

CONCORD NORWEGIAN SARDINES? ™. o°

A. H. Brittain & Co., Montreal.

“n C‘Daca

The brand with a guarantee on each tin, The extra care taken in the packing of
these sardines preserves their natural delicate flavor in a remarkable manner.
There is an extra cover for use after the tin has once been opened.

This high-class sardine will appeal strongly to your better-class customers. Send

W. A. Simonds, St. John, N B.
Radiger & Janion, Vancouver and Victoria, B.C.

Tea Lead,

Best Incorrodible

“Pride of thelsland”

Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C. Codes used 4th and Sth Editions. LONDON, E., ENG.
Canadian Agents ALFRED B. LAMBE & SBON, TORONTO

J. HUNTER WHITE, ST.JOHN, N.B.
CECIL T. GORDON, MONTREAL

ARCTIC

Refrigerator

Itdoes not matter a great deal what
kind of a refrigerator you use. For
they don’t all refrigerate alike.

There are many good reasons why
your refrigerator should be an
ARCTIC.

These reasons have to do with
the profi's you make from butter,
eggs and other perishables, and the
degree with which you are able to
satisfy your customers.

Arctic Refrigerators for All Purposes.

JOHN HILLOCK & CO.
Queen and George Sts., TORONTO

Agents for Western Provinces: Ryan
Bros., 147 Bannatyne Ave., Winnipeg

The White Mop Wringer

always proves a splendid seller, because
it does all we claim for it.

It never disappoints. Wrings drier and
easier than any other device.

Each one sold is YOUR advertisement,
creating more sales.

Wa'ch for TRADE MARK belcw; it

stands for excellence.

Write for Details. Made in anada.

White Mop Wringer Co.,
FULTONVILLE, - N.Y.

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Usg and ADULTERATION OF SPICES—a chapter devoted to
each spice.

14 Colored Plates. 176 Pages. 100 Hlustrations.
Price $3.50, Postpaid.

MACLEAN PUBLISHING COMPANY

(Technicsl Book Department)
10 Front Strcet East - Toronto, Canada

P R
a7 WBLUENOSE” ?
52 e A i
e $ L Canapiav L,.s
R TAall"E“'l""g ip7) Yes, it I8 an odd name for butter,
!Ew/ but miners, prospectors, hunters,
campers know it as signifying high-
est quality and greatest convenience.

In tins. Keeps for years
in any climate.

ORDER A CASE TO-DAY.

SMITH & PROCTOR, $lshackers

Get Wise to the Profit Problem

KITCHENER BRAND

PORK AND BEANS

are equal in qua’ity and selling at 25 per cent. less
than the best packs on the market.

Why not, Mr. Grocer, make this profit ?

Our beans are all hand picked and put up in the new
sanitary can, in 1, 2 and 3 Ib. sizes, plain or tomato
sauce. We also have a full line of fruits and vege-
tables. If your wholesaler cannot supply you, write
us direct for prices.

THE OSHAWA CANNING CO., Limited
OSHAWA, ONT.
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Free Advertisi |
. ree Advertising For You
>* e o ; e
o° I'he Dy-O-La proposition carries with it a mutual advertising plan
, © which has proved most successful. Postal us for information. You
bind yourself to nothing whatever by inquiring.
Dy-O-La is the guaranteed one Dye for all kinds of goods.
. ‘ i
The Johnson-Richardson Co., Ltd. ,
hn, N.B. Box 2335 MONTREAL
E |

1C : Say, Brother Crooer, are you ocarryi
rator THE COMMERCIAL e g i

i
eat deal w|!_nt ? EA ﬁ.
ou use. For i |
e slike. That’s the Name ! ’ 7 ht
reasons why i - ¢ i 3 ® ;"
ould be an —1 % AR 1

Don’t Forget it !
to do with
from butter,

g THE ONE WRIT-

We don’t claim for SNAP that it will 2 |
do everything from washing a baby to 318

cleaning a frypan. but we do claim that

M Py ING ACCOUNT o S e

e REGISTER P out a rival. i

& 0. SYSTEM

laig): Syes e
out Book- g
keeping,
makes your col- &= =

'E” 9 lections; pleases g,

' U your customers and increases your trade. Thou-

for butter, sands in use on the American Continent. Send

, hunters, postal for catalogue and testimonials of Canadian

i of merchants that YOU KNOW. SNAP SELLS AT SIGHT

and leaves you a good margin of profit.

Order from your jobber

| COMMERCIAL REGISTER CO. The Snap Co., Limited il
e Packers (] 4 i
et 178-180 Victoria Street - - Toronto, Ont. MONTREAL, . f CANADA

'blem

\ND

it. less

LASCELLES pE MERCADO ®. CO.

General Commission Merchants

KINGSTON, JAMAICA
EXPORTERS OF

e new
omato
| vege-
, write

.imited

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce
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A “WALKER BIN” INSTALLATION

marks the beginning of “ better things” in the grocery. It
means much to both the dealer and customer whose interests
are more closely associated than is often supposed —

Better and Cleaner Stock
Better Clerks
Better Serv.'ce
Better and More Satisfied Customers
Better Turn-over
Better Profits

It means everything to the grocer who is looking for * big
things ” from his business.

Write for lllustrated Catalogue : ‘* Modern Grocery Fixtures.”

The Walker Bin & Store Fixture Co., Limited

Designers and Manufacturers of Modern Store Fixtures
BERLIN, - - ONTARIO

BOYD @ CO.

Produce, including Hay, Oats, Fish, Flour, etc., etc.

Correspondence Invited.

(formerly Watson, Boyd & Co.)

Port of Spain,
TRINIDAD, B.W.IL.

Are prepared to receive and handle to best advantage all classes of Canadian

—W. P. DOWNEY—

IS THE PACKER
OF

White Dove

BRAND

Cocoanut and
Almond Paste

—than which
there are no
better.

= i %* fjia'én‘/)
Soaries Common Sense
RILLE { 555 oow Bhs ™ Svwe

All Dealers and 381 Queen $t. W., Toronto, Ont.

Dealers find Common Bense s very good seller, for
the reason that it gives general satisfaction and each
v hane same W dte for prices

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

All Codes Used.

i i GG S G e

St S St St s St St S St B S

S S S S S S S S N S S S S S S S A, S S S S S S, S, S
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Eight Days After

eight short days after the disastrous fire that ruined

our entire stock, we resumed packing tea.  An army

of painters, plasterers, carpenters and  charwomen
have turned chaos into order—a smoke and water-
laden building into a perfectly clean, fresh, wholesome
warehouse. It is this characteristic energy that has
served to place “SALADNA™ at the top and it is this
same determination that is going to keep it there
We wish to take this opportunity of thanking most
heartily and appreciatively our friends who have ex
tended the hearty handshake to us during the past
week and to the grocers throughout Canada who have

sympathized with us, we express our sincere thanks

THE “SALADA” TEA COMPANY

TORONTO
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Grocers Watching the Aggression of the Peddler

Toronto R.G.A. Take up the Question—What is a Fair Profit on a Pound of
Butter?—Selling Quality in Preference to Meeting Competition of Those Com-
petitors Who Cut Prices—Pleas for Early Closing.

Toronto,  April 22 —Discussion of
business matters occupied the majority
of the time of the Toronto Retail Gro
cers’ Association at their regular month-
Iy meeting on Monday night.

Among other things that arose was
the move on the part of the Toronto
peddlers in forming a union to look
after their interests. They have heen
objecting to the payment of a license of
F10 for every assistant whom they em-
ploy and who leaves the wagon to sell
and 1]1'“\’('1' :_'Uud.\,

David Bell brought the matter to the
attention of the assoeiation. He re-
ferred to-an article in The Canadian
Grocer of Jast  week mentioning the
union and advised that the groeers be on
the wateh when the peddlers came be-
fore the Board of Control. It was som
thing that should be ecarefully follow«-l.

C. F. Thorne stated that the pedd'c:
usually ecarried only those goods on
whieh profits were good icaving the gro-
cer to get along as best he could with the
remainder,

It was finally decided on motion that
the association as a body be 2 commit-
tee to wateh the interests of the retailer
against  the eneroachments of  the

[!|'4il“¢‘l'>.
The Profits on Butter.

The question as to what was a fan
profit on butter, bisemts, ete., was also
on the slate. It was introduced by ', F.
Thorne, who maintained that in seling
butter whieh cost 32 cents for 35 cen's
as some were doing the profit was roi
sufficient.  That means a gross profit »f
about 94 per cent. which, as one or the
vrocers sald, does not even pay for the
expense of doing business.

Grocers should have a fair living prof
it, stated J. 8. Bond, and he did not be-
lieve in giving customers the goods at a
]l’.\.‘.

Most of those present considered that
a profit of 5 or 6 cents on butter which
cost 32 cents was about right. The
gross perecentage in the first ease would
be about 16 per cent. and in the latter
about 19 per eent. which, when the cost
of doing business at 15 per cent. is tak-
en into eonsideration, would at least al-
low the groeer to break even or make
a litile net profit.

A. J. Conium advised that grocers
should pay eonsiderable attention to
quality in butter rather than buy cheap-
ly in order to meet the competition of
neighboring price cutters. He had ex-
perimented by buying butter around 20
cents, making 2 or 3 cents on some, and
finally having to get rid of the rough

stuff at 15 cents. Usually a eouple of
dollars were lost on every ecase.

“*There is more money in the better
elass of butter,”” he maintained, ‘‘and
we should have at least 5 eents per
pound profit.”’

Other members also talked quality.
One declared that in handling only but-
ter that could always be recommended
was more satisfactory and more profit-
able than selling both good and poor
qualities,

**Quality always pays,”” was the re-
mark of President Donald MeLean.

Late Closing Trouble.

There was also a lengthy discussion
on methods of interesting more grocers
in association work. One of the chief
difficulties is the fact that so many keep
their stores open so late at night.

W. F. Johnston proposed a plan to get
in more members. It was that the gro-
cers get together and wait upon the vari-
ous members of the trade to get them
enthused. If one calls on a grocer the
chanees are he will not take him serious-
ly and he therefore advised unity in
getting in reeruits.

It was pointed out that when there
was a bowling tournament some 30 or
more members turn out, many of whom
never eome to the meetings. Many do
not join because they claim they cannot
afford the time to attend the monthly
meetings.

’

“If we held our meetings at 12.30
a.m. we might get some of these late
closers in,”” said A. J. Conium.

“There is no need of keeping open
after 7 o’clock. Clerks and delivery
boys are entitled to some rest if they
work steadily from 7 in the morning.’’

He cited a case in which one time he
induced a competitor to close Wednes-
day afternoons during the summer and
also during the evenings. That same
man had told him later that that was
the only time he ever enjoyed the gro-
cery business.

J. S. Bond attributed the trouble to
the faet that there were so many inex-
perienced old women (both kinds evi-
dently referred to), old maids, ete., in
the trade. Boys were entitled to some
rest and he maintained that the trade
generally should be educated to early
ciosing. If he were a boy again he
would want to have a little time to him-
self.

Mr. Bond stated his desire to see trade
questions discussed to bring out the
ideas of different merchants in order to
get the advantages of doing things right.
He liked to come to the meetings of the

»®

..

association. In fact, it was as easy for
him to miss going to chureh as it wax
to miss attending a session of Grocers’
Assoeiation. More grocers should bhe
interested in it, he thought.

Would Meet Semi-Monthly.

W. C. Miller, vice-president, suggest.d
that more interest would be taken in
the various meetings if they were hell
semi-monthly instead of monthly. A
better account of things could then be
kept as all would have a better remeu-
brance of the subjects discussed frocm
time to time.

This appealed to others and it will
be further discussed at the next mecet-
ing night, as will also be a proposal to
change the place of meeting.

The committee in charge of amend-
ments to the constitution reported with
some shight proposed changes. The new
constitution will be published shortly.

Pienie plans are also under way but
as yet nothing definite has been arr:ved
at. A special meeting will likely be
held to further consider the exeursion.

WOULD CELEBRATE DOMINION
DAY.

Chatham, Ont., April 21.—At their
meeting last week the Chatham Retail
Merchants passed a resolution strongl:
favoring the celebration of Dominion
Day in Chatham this year.

The members of the local Retail Mer-
chants’ Association were largely instru-
mental in bringing to a suceessful issue
the celebration of two years ago, and
there has always been a strong feeling
among merchants in general in favor of
celebrating the day. At the meeting a
celebration was urged by many members
and a resolution pledging the co-oper-
ation of the retail merchants was pass-
ed without a word of dissent. They
believe that such an affair is highly ben-
eficial apart from the patriotic view of
the question.

A. Benalliek, Guelph, Ont., has entered
into partnership with W. G. Hood,
formerly Hood Bros.

A. H. Pettigrew, of the Thos. J. Lip-
ton Co., visited the Toronto office from
Chicago during the week.

Robt. Millar, who has been manager
in Geo. William’s grocery store, (Guelph,
Ont., has resigned. He is leaving about
the first of May for the Pacific coast.

Henry Wright, president and general
manager of the MacLaren Imperial
Cheese Co., Toronto, is visiting the
branch offices of his firm at Detroit,
Chieago, Philadelphia, New York and
Boston. He will be away for a few
weeks.
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Is Refined Sugar a Preservative for Fruits ?

Retailers Have Been Accused of Selling Poor Sugar Which
Spoiled Preserved Fruits—Chief Analyst Says it is not a Pre-
servative in One Sense of the Word—Superior Sugar on the

Market at the Present Time.

Some retail grocers occasionally re-
ceive complaints from eustomers about
the quality of the sugar they buy. The
latter sometimes lay the blame of spoil-
ed preserved fruit to the quality of the
sugar that has been used.

On the other hand sugar refiners elaim
that sugar is not a preservative—that it
will not keep fruit. Naturally the re-
tailer is at a loss to know his exaet po-
sition. He does not care to be eensured
for selling inferior sugar when that
sugar is of good quality. If the sugar
e sells does spoil the housewife’s fruit
then he should lay the blame on the
proper party.

In order to throw some light on this
question The Groeer took the matter up
with A. MeGill, the Dominion Chief
(ijovernment Analyst.

Mr. MeGil] says: ““Sugar is not a pre-
servative in the same sense that benzoie
acid, salieylie acid or formaldehyde are
such, i.e., it does not inhabit or actively
destroy mierobial life.

‘‘But, a strongly sugared food (such as
jam or condensed milk with sugar), if
sterilized by heat, is remarkably re-
sistent to the fresh influx of microbial
life, and will maintain its sound char-
acters, under ordinary conditions of ex-
posure, for some considerable time. This
fact has led to the belief in sugar as a
preservative; and Thresh and Porter in
their work on preservatives (Churehill,
London, 1906), use -the words, ‘The
sugar added, may be regarded to some
extent, as a preservative.’

Good Sugar on the Market.

““If, however, we understand by a
preservative, something which added to
a perishable food stuff, will prevent
fermentation and putrefaction, then
sugar eannot be called a preservative.

‘“As to the sugar now on the market,
so far as I have had opportunity of
studying it, it is one of the purest food-
stuffs in commerce. It is, of course,
possible for raw, or badly refined sugar,
to be of such a nature as might con-
ceivably tend to produce rather than
retard fermentation in fruits. But T
have no reason to believe that sugars of
this class are offered for sale.”’

W. 1. SUGAR INDUSTRY.

Now that Lord Balfour, says the
West India Committee Cireular, and the
members of the Royal Commission on
trade with Canada have left the West
Indies, it is to be hoped that there will
be no slackening of interest in that sub-
jeet in those colonies. As far as we can
gather, some months must elapse before
the commissioners can present their re-
port, so great is the mass of evidence

which has to be sifted and considered.
We are glad to note that so far the sub-

.Ject of the enquiry has been suceesstully

kept beyond the pale of party polities,
and it is much to be hoped that the op-
posing forees of Free Trade and Tariff
Reform will continue to treat it as a
purely Imperial question.

While on the subject of trade with
(‘fanada, we should like to correet a
statement that has been made in more
than one paper and in several public
utterances. This is to the effeet that it
is Canada who saved the West Indian
sugar industry. While giving Canada
all eredit for what she has done to help
the West Indies—and all West Indians
appreeiate the action of the Dominion
Government in extending to them a
preference for over ten years—we are
constrained, in the interests of accuracy,
to point out that it is to the abolition of
bounties and the suppression of cartels
by the International agreement signed
at Brussels in 1902 that the resuscifa-

tion of the West Indian sugar industry
is mainly due. In every country in the
world which did not ecountervail the
bounties, or prohibit bounty-fed sugar,
the conditions of competition were so un-
equal prior to 1903, when the convention
came into foree, that even with the Can-
adian preference it is doubttul whether
the industry could have survived but
for the convention.

WHO IS THE PURCHASER?

It is Claimed That the T. Eaton Co. Has
Bought Large Blocks of Land in
Toronto and Not the C.P.R.

Toronto, April 22.-——\ few weeks ago
there was a report to the effect that
the (".P.R. had bought large blocks of
land in the vicinity of the corner of
Yonge and Carlton Streets, as a site
for a new station. Since then, how-
ever, it has been stated that the buver
was not the C.P.R., but the T. Eaton
Co:

The reason given for the purchase is
that the T. Eaton Co. is handicapped
by the lack of space in the block oceu-
vied at the present time. The block
enclosed between  Yonge and Church
Streets on the one hand and Carlton
and Wood Streets on  the other is a
large one and would allow ample room
for extensions.

Things That Shouldn’t Be

A

DRy cy \\\.pﬁ-

Careless Grocers and Groeery Clerks Waste too Much Sugar, Bulk Tea, Spices,
ete., in Weighing. TIf Such a Man Could see the Entire Loss During. the

Year, How Surprised he Would be!
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FUBLISHED EVERY FRIDAY

CANNED FRUITS TO ADVANCE.

AMthough vot detinitely announced al
the time of going to press, 1t is generally
admitted by wholesalers that the prices
of practically all canned fruits will be
advaneed in a few days.

The advance will amount to two and
a halt ecents per dozen.

The season of the year has a great
deal 1o do with this situation. [t is the
time for eanned froits and as they have
had to be kept in storage for so long.
canners feel that they shonld get more
for them.

The Grocer has maintained all along
that ecanned fruit was a safe holding and
the present advanec in priees justifies

oir contention.

SHRINEAGE IN NUTS.

That eroeers should be careful not to
hold nuts too long is illustrated by the
following ineident:

A Canadian Tarragona
almonds sold a jobber a quantity of

importer of

rese nuts last autumn. A short time
avo he bought ten bhags back again-
and by the way, he got them at the

~ame priee as he sold them last fall, the
jobber not knowing that they were up
in price or about to go up.

When the ten bags were weighed, it
was found that the weight of an entire
bag of the almonds had been lost during
the winter. This was due to shrinkage.
loss through rats and mice and the pil-
fering habit.

Retailers
this

take

nuts

warning from
ghould not be

should

and see that
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kn'p[ too long.
fresh and no
<hrinkage.

Sell them when they are
loss will acerue from

THE SCIENCE OF SERVICE.

He is a wise man who studies to do a
good turn for non-customers as well as
customers, for foes as well as friends.
It may not always be appreciated, but
it pays even if only one out of ten ap-
preciates it. It is certainly a good habit
to cultivate just as assuredly as the op-
posite is a bad habit.

The merit of a habit is determined by
its intent—it is for good or for evil.

To cultivate disobliging habits whether
toward customers or non-customers is
unprofitable, for not only do they not
gain new customers, but there is always
the danger of their causing the loss of
customers already secured.

Successiul business men, particularly
in this day and generation when compe-
tition is so keen, are obliging business
men. Sugar, as the old sayving has it,
will always catch more flies than vine-
gar

The nether kingdom may be paved with
good intentions, but the road to success
in business is certainly paved with the
acts of obliging men.

Study to oblige. Shun
pearance of discourtesy.

the very ap-

PROSPECTS IN CURRANTS.

Adviees to The (anadian Grocer di
rect from Greeee, tell that the new Up-
rooting Bill has been approved of by
the Chamber and has become law. How-
ever, as cultivation has already bezun
it ean only he applied praeticably nexi
It will, it is stated, have the
— that is. of keeping up

Season.
desired effeet
the prices.
The eurrant market gradually adopted
a firm tendency in antieipation of rthe
The aetual approval did not
have an immediate further effect on
prices, but this was due to the faet
that it was Faster time and during the
holidays little interest was shown from

approval.

abroad.

The stated that dispos-
able stocks were in firm hands and good
qualities were getting partieularly seaice.

adviee also

A DISGUSTING HABIT.

When will grocers learn that the zoods
they handle are for people to eat? The
Canadian Grocer has been trying to ir -
upon the trade the importaace cf
neat, clean and tidy in handimz
ooods, and yet a certain elass, who neith-
er rcad nor learn are going on in ftheir
old ways without knowing how their
habits look to others.

press
heing

28

GROCER

Recently a groeer was observed buying
1 box of butter from a wholesale dealer.
He tried nearly every ro!l by digging his
trier into il. biting a bit off the end and
shoving the rest into the roll again.

This is disgusting. Much has been
said about it, but still some have never
vet discovered the unfitness of it.

This is the elass of grocers who know
it all, who do not read or try to learn
anything. But if they do not live up to
reasonable sanitary methods, they should
not be surprised if their customers find
places where the goods they have to eat
will be handled with some degree of
cleanliness.

AN UNBUSINESSLIKE SYSTEM.

No record is kept by the Post Office
Department of the franked mail matter
whieh it yearly handles. It keeps a
record of nearly everything else, but
when it eomes to dead-head stuff which
passes through the mails no figures are
the economist, business
man, or anyone else, who may be of an
enquiring mind.

Possibly the Post Office Department is
actuated by the same motives as the
man who does not keep a record of his
wines and eigars, because he does not
wish to be brought face to face with
the faets of his extravagance.

aceessible to

[f franking or the earrying of dead-
head mail matter was confined to the
members of Parliament it would not be
The trouble is. the friends of
the said members also enjoy the privil-
ewe of sending letters and other matter
through the mails free of cost.

<o bhad.

The maw of the franking system un
doubtedly has a pretentious ecapacity,
but how pretentious it is none but the
gods know. To business men, however,
it would be particularly interesting to
learn how many tons it annually swal-

lows and at what cost. All that the
man on the street knows is that there
are 221 members, plus an army of

friends, innumerable as the sands of the
sea shore.

The revelation of the faets would
probably lead to the abolition or at
least curtailment of the system—which
would be business-like.

In large Chieago concerns a striet
rule is in foree. Any employee borrow-
ing from another is in danger of dis-
missal if found out. That, perhaps, is
too stringent a rule, but employers
should do all in their power to lessen
this praetice which always injures both
lender and borrower.
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INCREASE IN OLIVE OIL RATES TO CANADIAN WEST.

Canadian importers of olive oil in
bottles find that sinece a year ago the
freight rates to the western provinces
have advanced considerably,

In an effort to discover the cause The
Canadian Groecer made enquiries from
some of the importers and discovered
some interesting conditions. Here are
some:

Recently the Dominion Govermment
was instrumental in changing the tariff
on olive oil from 20 per cent. to 15 per
cent., providing it entered by a Can-
adian port—a decrease of 5 per cent.

The steamship and railway rate on
olive oil from Liverpool to Calgary in
1909 was $1.40 per ewt.

The rate which comes into effect on
May 1st raises it to $2.22 in ear load
lots to Calgary and to $3.16 per ewt. in
less than car load lots.

But as no shipper ever sends an entire
car load of olive oil to the west, the
rate becomes $3.16 per ewt. from Liver-
pool to Calgary.

Last year there was no distinetion in
what is known as ‘*Oilman’s Stores’’—
olive oil, vinegar, pickles, sauces, ete.—
so far as the freight rates were eon-
cerned.

That situation enabled an importer to
send a mixed carload of Oilman’s Stores
to Calgary at the rate of $1.40 per ewti.

There is a distinetion this year, olive
oil in bottles being classified differently
from the others, but this only applies to
western Canada—the, rates remain the
same from Liverpool to Toronto on ae-
count of the competition from United
States sources via Boston and New
York.

Here is how the new regulations of
the Canadian KFreighi Association work
out:

The reduction in duty made by the
government reduces the price of a half
pint bottle of olive oil about 7¢ a dozen.
dozen.

But the increase in the western freight
raises the price 30¢ a dozen to Calgary
wholesalers—therefore the advance in
price equals 23¢ per dozen.

The extra 23¢ must come from the re-
tailer who, if he wants to make his
former profit will evidently have to
charge the consumer about 5¢ per bottle
extra,

Other western centres will be affected
in proportion to their distance from the
east.

Importers were surprised and some-
what startled a few days ago when they
discovered the rates above mentioned,
us it would appear that the railway
companies are more than absorbing the
advantages secured by the new treaty.

Another complaint they have to make
is that freight rates are not announced
autil a eouple of weeks before the steam-
siips sail from British ports. This in
the face of the faet that western buyers
vant quotations in January demoralizes
husiress they elaimn. The cause of this
delay is aseribed to the faet that the
British steamship companies do not un-
derstand Canadian conditions and they
think there is no hurry necessary.

The new rates this year come into ef-
feet on May 1st, and they have only
just been made publie.

Ii is also elaimed that shipping rates
from England have inereased much from
foor vears ago. In 1906 the rate from
Liverpool to Toronto was 27s. 9d,
whereas now it is 34s. 8d. on the same
woods,

THE FLY-PAPER DEMAND.

The season is not far distant when the
fly nuisance will again be at hand both
in the home and in the store.

Preparations should be begun at once
to look aiter it. Now is the time to
order stocks of fly-paper so that they
will be in readiness when the demand
begins. No customer should be allowed
to inquire for fly-paper and be refused
on the grounds that ‘“‘our stock has not
arrived yet—in fact it has not been or-
dered, etc.”” The probability is that she
will go elsewhere.

Up-to-date grocers will have such a
seasonable article in stock when the de
mand arrives.

PROSPECTS IN THE WEST.

Perhaps never before in the history of
Western Canada has the general out-
look for business been so favorable as
at the present time. This statement is
vouched for, not by the boomer who in-
variably talks optimistically, but by the
soberest and sanest and best informed
business men of the west, and it is eap-
able of overwhelming proof.

The recovery from the depression of
1907-08 has been complete; the large re-
turns from the 1909 erop were more than
sufficient to traunsfer the balance to the
right side of the profit and loss aceount.
There has been a complete absence of
the speeunlative fever, which was such a
menace to business some four or five
years ago, and consequently the busi-
ness of the west is now on an absolutely
seeure and stable basis. TIn the mean-
time while the speculative fever has
passed away the tide of immigration has
not stopped.

On the contrary it has been greatly
improved in quality, a larger proportion
than ever of the newcomers being set-
tlers from the United States and Great

Britain — the most desirable eclass.
Neither has railroad construction been
retarded. All three railways have been
pushing their eonstruetion work forward
as fast as practically unlimited capital
will allow, and the areas of new country
thrown open for settlement are rapidly
being taken up by the new settlers. All
of this spells prosperity and progress.

So much for the general condition of
the west. What of the retail grocer?
He is getting a share of the new business
created by this development, but hi:
share should be large, and that it is not
15 largely his own fault. He will make
money this year, but not so much as he
would were all grocers alive to their
own best interests.

OLIVE OIL AS A MEDICINE.

There is a probability that the prices
on olive oil will be a little lower,

It will be remewbered that two sea
sons ago the olive erop was poor and
prices advanced, but last year it was
much greater and the tendeney now is
toward lower quotations.

These will be ouly gradual if they
oceur, as it will take considerable time
for the market to uet back to where it
was before the crop of the season before
last failed.

The consumption of olive oil is rapid-
ly inereasing in Canada. where it i~
fast becoming an item of importance in
the grocery trade. Instances are known
where grocers have sold large quantities.

Doctors are recommending it for its
medicinal qualities and it is being used
for both inside and outside applications.
It is elaimed to be an excelleni vemedy
for various ailments and a ease i
known where a New York doctor recom-

mended olive oil for appendieitis.

It is bad policy to allow an idea to

get abroad, always quite prevalent
among some clerks, that the owner has
little or no authority. See that they
recognize clearly who is “‘boss’ and
better work will be the result. There
is no need of being unreasonably die-
tatorial: a show of authority at the
proper time will have the
effect.

requirved

ADDRESS WAS OMITTED.
The Groeer received a communication
this  week regarding a letter which ap
peared in last week’s issue from a West
Indian firm in connection with the ac
ceptance of drafts. But as the writer
gives no address and as he is not known
by The Grocer his letter could not be
published.

Every communication must bear the
name and address of the writer not par-
ticularly for publication but simply as a
matter of good faith.
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By Edwin Dowsley

Figuring Out the Secret Rebate

“Look herve, Dollenby, there’s no other
construetion to it this doesn’t pay, and
vou know it!’’

“1'mnot saving it does.”’

The general manager jerked up with

an undisguised expression of sourness
“1'm not saying it does,”” repeated
Dick. his eyve meeting the other’s mean-
ey

“*Now then, Dollenby,”” continued the
manazer, somewhat mollified in tone,

“here’s the situation.” He picked up a
paper with a condemning  column  of
fiznres of Dick’s sales and expenses, and
continued :

It vou can’t make the business pay

e eompany, yvou eannot make it pay

sourselt. I have talked this over with
vour several times, as vou are aware.
I know you have vour own ideas about
sclhine, but 1 also have mine. Some-

|i ITAVIAY

| ’

if we get it, and it’s up to you to get
1

Dick nodded, and agreed that it was.

The manager leaned back, assuming
acain his dignified bearing.

“You know, Dollenby.”” he eontinued
insinuatingly, ““a bit of commission is
teither here nor there with us. If it'’s
neeessary to fix them, why, fix them!
That’s all there is to it. 1’'m not stingy
about a present or two, and I lay no
limit 1o what you pay, exeept ecommon
sense. You know what I mean.”’

“Yes, I know whatyou mean!’’

“Very good!”” interrupted the man-
azer. “*You have just twenty minutes
te ecateh your train, and this time—
Dollenby—you understand, of course,
i''s business.”’

Dollenby suddenly found himself ouf-
side the manager’s office, searcely com-
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“1f it's Neeessary to Fix Them, Why Fix Them.”’

times vou adeas work, but sometimes
they don’t. Being suecessful in a field
mwolded after your own ideas doesn’t
prove that your ideas will he suecessful
everywhere, A salesman must he phable
crough to accommodate himself to con-
ditions as he finds them.”’

Dick said nothing. He was an ex-
perienced  salesman, and he was irn-
tated. The manager continued :

“*Now this s the point,”” picking up
a long printed paper, “*here’s a .\'p('(‘i-
fication of wants from the Chinaway
Transit Company: and-l-want-that or
der!”” The manager struck the paper
with his hand to emphasize the want.
Do you understand, Dollenby? T want
the order!”” bending over, looking elose-
I.- at Dick, partly menacing, partly eoax-
wiz. ““That order will make things hum

prehending  how, so politely was  the
ejection accomplished. A slow erimson
tinge mounted his forehead, but disei-
pline saved the general manager.

Walking swiftly to the sample-room,
ek stopped at the entrance, his big
six feet three nearly filling the door-
way. Dropping his bag, he delivered
a violent kick that sent the thing wob-
bling sideways, endways, to the centre
of the room, a ecouple of samplers
stepping smartly to escape the bolt.

“*Whew!”” from both of them.

Kl it up with Chinaway samples!”’

“Going down to sell ’em?’’ timidly
from one.

“*No,”” from Dick, savagely. “To
buy ’em.’”’

The samplers werked rapidly, Dick

30

Dollenby in a tantrum. The idea sil-
enced them.

The bag nicely packed, brushed and
cleaned, was finally tendered gingerly
t¢ Diek.

Immediately, the old winning smile
broke out. Paftting one on the shoul-
der, ““Thanks, old man.’”’ Then his hand
to the other, ‘‘Thanks, son.”’

Years ago Dieck Dollenby had pos-
scssed himself of a fund of that good-
limmored optimism that believes it ecan
annihilate anything that bars the way
to progress. Now, things revolved so
contrarily that Diek developed a sug-
uestive temper. He indulged in a swear
or two, and there was, to use his own
words, ‘‘pure cussedness in things in
ccneral.”’

Dick had been summoned several
times lately within the precinets of the
i ner sanctum, and there, as he put it,
**made to walk the carpet’’ before th:
zeneral manager of the house which had
bid so high for his serviees, and he did
not like it a bit.

Dollenby had always been rated high
by his brother salesmen. His easy, non-
combative, gently persuasive manner,
bore with it some graceful mesmerie in-
fluence, finding an opening for him into
the hearts of the most obstruetive buy-
ers. To-day, this winning optimism, this
ingratiating personal influence seemed to
have lost its charm.

Hurrying along to his train, Dollen-
by comprehended more fully the sig-
nificance of that last remark of the
general manager. Tt roused all the
fight within him. What did he ecare
for the general manager? He would
scll goods for the pure love of selling
tlkem, and do it his own way, too.

A Mental Debate.

Sneaking into any company’s estah-
lishment with a bribe for some sub-
ordinate to recommend his goods was
repugnant to Dollenby’s ideas. He did
not graduate from that sechool. To at-
templ success along those lines would
be folly. Yet, he though, how much
there was of this underhand business,
and how was he to make returns unless
he conducted his business along the lines
by which buyers were the most easily
dceessible ?

Then, he reflected, with some mis-
givings, his own way had not worked
lately. The manager only gave him a
hint. . He even recalled he had permis-
sion—suggestion, to fix them. A savage
delight suddenly evolved itself that he
might easily fix a price, the recoil from
which would eompel even the general
manager to wince; only to be as quickly
rejected,

:
!
4

T
ever
pent
wou
i ¢
afte

A
why
shot
ing.
they
talk

) i
shot
his
und
thos

H
e

T
I:tlll
linm
irte
v.as
to s

D
offie
part
for
rept

TI
le
past
who
ed 1

D
expr
char
mpi
He
with
alme
desk

Tl
han¢
SUsp
SESS(
o1na
and
over
Iilat

Di
an i
ot
quir
curil
and
in e
lone
hack
by i
was
Lot 1
he h

Di
and
deft
poin
poin
quali
bilit,
Witl
ples
altog
ing ;

sire,




he idea sil-

rushed and
ed gingerly

iming smile
the shoul-
en his hand

had pos-
that good-
eves it can
rs the way
revolved so
ped a sug-
in a swear
se his own
things in

ed several
nets of the
he put it,
before th-
which had
and he did

rated high
easy, non-
e manner,
esmerie in-
r him into
ietive buy-
imism, this
seemed to

in, Dollen-
7 the sig-
k of the
d all the
t he ecare
He would
of selling
too.

y’s estah-
some sub-
roods was
. He did
. To at-
1es would
ww much
business,
rns unless
¢ the lines
ost easily

ome mis-
it worked
ve him a
d permis-
A savage
f that he
weoil from
e general
s quickly

To sell the Chinaway Company, how-
ever, or rather, their bribe-seeking de-
pendants. Dollenby was determined. He
would sell them once, no matter what
it cost, and deal with his owu house
afterwards.

As the train sped along, he wondered
why sueh a company as the Chinawav
should tolerate such a system of buy-
ing. The chiefs were blind—or deaf, if
they didn’t know it. It was eommon
talk with every road salesman.

Then he began to consider how he
should approach a man with a bribe for
his departmental business—a delicate
undertaking, praetised to a nicety by
those who knew how.

He was still wondering how they did
i* when his train pulled into the depot.

The Chinaway Transit Company’s es
t:blishment was a busy place. The ver -
hum of immense development and many
irterests were potential. KEven prestige
v.as to be gained from the mere selling
to sueh a coneern.

Dick steered his way along the line of
offices to the door of the Purchasing De-
partment, arriving there on the minuce
for the appointment made by wire for u
rcpresentative from his house.

The ‘moment he handed in his card
he found himself being ushered down
past a long column of clerks, each of
whom eyed him curiously, until he pass
ed into the sanetum of the chief huyer.

Dick mentally noted with reserved
expression the buyer’s attitude. It wa;
characteristically assumed to convey the
impression that he was a very busy man.
He was actually seated on a high stool,
with his feet on a high rung, his face
almost lost in the depth of papers on the
desk before him.

The busy man turned quickly, put his
hands on his knees, and eyed Dollenhy
suspiciously. He was at once the pos-
sessor of a little bald head, his face
mnamented with a sharp peaked nose.
ard little beady eyes that looked out
over his spectacles in a spirit of anni-
I'ilation.

Uses His Finest Arguments.

Dick, once again in the presence of
an important subjeet for his skill, for-
2ot any nervousness he might have ac-
quired, and entered into the bout of se-
curing a hearing with his wonted vigor
and grace. He talked of many things
in easy, fluent style, with genial interest
fouehing lightly on the main idea, then
hack again to things in general and on
Ly interesting by-ways until his listener
was actually led unconsciously, though
1ot unwillingly, to the topie of the goods
he had to sell.

Diek had him thoroughly interested,
ard taking quick advantage, went on
deftly te put forward the becoming
points of his own particular brands. He
pointed out consistently their excellent
qualities, proved successfully their dura-
bility, satisfied the buyer on the price.
With easy, unassumed courtesy his sam-
ples had been decorously introduneed, and
altogether, Dollenby got as good a hear-
mg as any drummer could possibly de-
sire,

THE CANADIAN GROCER

Through it all, however, Dick instine-
tively experienced an air of something
absolutely uncongenial, as those little
eyes looked into his—sometimes quizzi-
cal, sometimes suspicious, other times al-
tcgether beyond eomprehension.

Finally, when there came the natural
lull after all had been said, the little
man angled his head a point lower, and
again looked over the top of his
spectacles.

“Well”’—slowly and deliberately—-
““1 believe all you say. You certainly
buve got it down well; but the point
now is—what is there in it for me?’’

‘“Beg vyour pardon?’’ queried Dick,
redely shoeked at the very bluntness of
the suggestion.

““Oh, now Mr.—Mr.—(looking around
for his card, and then finding it)—
Dollenby, don’t pretend you don’t kuow
what I mean. [ say, what-is-theve-in-1:-

LESTER® T AMBIRO > £

““He Was Aectually Seated on a High
Stool.”’

for-me?’”” with a suggestive dig of th
thumb at his right lung as he said for
me. ““I’ve made it easy for you; I
didn’t leave any thorny path for you to
crawl up wondering how you were go-
irg to do it; I just gave you the cue
right off the handle,”’ and he stretched
out his hands, slightly elevating the
shoulders.

““As a matter of fact, T never thought
ot it,”’ suggested Dick, mildly.

“Didn’t you, indeed? Well, T won™t
Licrey you,”” sncered the buyer.

““T have shown you honest guaran-
tees for honest goods—Aill your orders
properly—make the price right—"’

‘“Now, Dollenby,”” interrupted the
buyer, ““let us drop that to get over
with it. You know well enough that
buvers in concerns like this get a rake-
off, and if they don’t—so many more the
fools. Neither you, nor the sellers, nor
the powers that be of this or any other
concern can prevent it. We’re here
alone and my word is as good as yours.
If there isn’t room in the price for a

rake-off, chop it off the goods. I’'m here

to pass the stuff or condemn it, see?’’

1 see,”” replied Dick.

**Well, here’s a paper; sit down over
there and figure it out; don’t hurry
vourself,”’ suggestively.

Dick took the paper and sat down
Ly the window. He looked out on the
busy erowds passing up and down in the
creat factory yard. Here in his grasp
was an order that meant thousands to
Lis house, dollars and restored prestige
for himself. e had come to that house
with a brilliant record. He was drawing
¢ large =alary. His record had gone
back on him. To lose now was to lose all.
He realized it was disastrous for a sales-
wan to leave = house under a cloud.
This order wounld retrieve everything
Vhy should he not have it? It oniy
neant handing a bribe to this miserable
hayver—yes, and cutting the hionest goods
l'e had talked about to dishonest ones
and cheating the people who were pay-
ing for them, to put something into this
fcllow’s pocket.  Still, that wasn’t his
affair, he had the authority of his house
to do it—it need be only this one:.
then he could leave the house, his pres-
tige vetained. His whole future might
be staked on this one ovder. He must
have it. And vet--and yet

Suddenly, some ereat resolve steadied
bim.

Dick took up the paper: looked at it

liesitated, then stooped and hurriedly
wrole upon if.

He took it to the desk and laid it
down before the man.

The buyer picked it up. “*Not one
cent.”  He turned on his stool and
lcoked at Dick over his speetacles.

Dick nodded his  head assertively
twice, dug his thumb into his right lung
and said, “From me."’

The buyer calmly turned fo his work
with admirable indifference.

Dick knew well enough the fellow
could get what he wanted from other
hcuses, and he knew that the fellow
knew it.  Yet, he was angry. He could
have thrown the peaky-faced little siu-
ner out the window, but he realized that
it would be impolitie ¢ven {o say a word
So he quietly packed his grip, turned
te. the man and said, “‘Good-day.”’

The man veturned “*Good-day’” vith-
cut looking up.

A couple of hours later Dick’s com
pesure was restored, and his illimitable
ccod humor had rvetmined.  He could
scareely restrain a laugh now at the
whole sorry business, but as for hi uself
he was quite resolved.

Strolling over to the hotel telegraph
ceunter, he seratehed off the followine
te his firm, ““Send another man, ean get
order, please aceept my rvesigna‘ion.”’

As he finished writing a boy came
shouting  along  the  corvidor. M.
Pollenby! Mr. Dollenby!”*

““All right, herve you ave,”” and Dick
held out his hand for the note. It read:
““The president of the Chinaway Transit
Company  wishes to see Mr. Dollenby
nimediately at his office. ™’

“Hum,”’ said Diek to himself, **wish
¢y to see me—immediately, does he?
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Well, he ean see me after 1 send this
message—if I’'m ready then.”’

On second thought he put the tele-
cram in his pocket, and walked away
1o the oflice of the president.

When Diek was ushered into the presi-
dent’s office, afier presenting his eard.
he encountered a small, wizzened man
with a bald head. a small, peaked nose,
and beady eyes that looked at him over
the top of his speetacles.

“Well, so von're bacx again, are
ven??”?

“Looks a bit like il, doesn’t it?’? re
turned Dick, with his most engaging
smile.

“What ean T do for yon now?”’

“Faet is, T don’t know that yon ean
do anything. T 2ot a little note a minute
o requesting me to eome to see the
president, and here T am.”’

““So you did, Dotienby. Sit down.
['m the president.”’

Dick elosed his eyes tight for an in
~tznt, then opened them ecomieally to
ok at the little man

“Ti’s  all right, Dollenby. You’re

awake. Sit down. T s2nt for yon.”’
Dick began fo cet a elimmering of the
|118)'.

““Now Dollen*y, it’s one on you, or
i"’s one on me. T don’t much ear:
which: but T’ve found out a thing or twe
these last few days that has opened my
eves. Tt may not have been the least
avestionable wa_ to find it out, bat it
was ahont the enly vav, and T did it.
I heeame aeauainted with a number of

firms readv {o Senre it ont differ ‘ntly

THE CANADIAN GROCER

from the way you did it, and I have
'y suspieions that your firm would have
been with them if the hadn’t sent you.
Well. never mind that. This eo~cern
wants a buyer, Dollenby, and T have an
idea, mark me, that a man who won’t
give a bribe, won’t take one. Do you
follow me?”’

Dick hinted that he did.

‘“Are yvon open for an engagement?’’

Dick slowly pulled the telegram he had

written from his pocket, and the presi-
dent read it.

““ All right—that’s fair.”’ Then tarn-
ing he wrote hurriedly on a piece of
paper, and handed it to Diek, continu-
ing, ‘“That’s what there is in it for you

from me,’”’ with a twinkle.

Dick looked at the paper. The amount
ncarly took his breath away.

“Is it a bargain?”’

““Yes, sir.”’

Onginal Idea in a Maple Sugarand Syrup Window

Maple Tree, Wild-Cats, Owl and Hawk go to Make a Realistic
Forest Scene—From the Raw State to the Manufactured
Article—Attracts a Lot of Attention in the Royal City,

Guelph, Ont., April 21.--As a good
example of an original window trim, a
recent display in the window of J. A
MceCrea & Son might be pointed to.

The background was made of large
branches of trees. At the base were 2
large logs about a foot thick, lying in
dead leaves 6 inches deep. In the centre
a camp fire was represented with a
kettle suspended into it. There was
also a maple tree tapped with a pail
attached.

To make the forest scene more realis
tic two large stuffed wild cats, a beau-
tiful feathered partridge and a large
black hawk were shown.

At the opposite end of the window
was a small oak barrel of maple syrup
and a generous display of the various
nriced jars of ahsolutely pure goods as

2R

well as a quantity of maple sugar in
blocks.

The window was prettily illuminated
at night and attracted large crowds on
account of the striking originality
about it.

The idea was conceived by J. A. Me
Crea and worked out by Albert Voss
and the staff in general.

Such a window as this is bound to
bring good results. It attracts -atten
tion because it is something out of the
ordinary. When a window attracts the
public then it should be such as to
cause the publie to buy.

If it is appetizing and if some necat
show eards and price tickets are uscd
there is every reason why it should
prove profitable. A good window
dresser is a useful person around a
store.

Drawing Giving an Idea How a Guelph Grocery Firm Dressed a Maple Goods Window.
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Practical Methods Used in Retail Grocery Stores

Retailers Discuss Their Profits on Certain Goods — Brandon Merchants En-
thusiastic Over Half Holiday During the Summer — Suggestions for a White
Confectionery Window—Vancouver Grocers Aiding Their Exhibition.

Profits of the Retailer.

St. John, N.B., April 21.—A retail gro-
cer of this ecity in commenting on the
article from a Hamilton groecer in a
recent issue of The Groeer on ‘“The Re-
tailer’s profits,”” thinks that the trade
has come to such a state that it is dif-
fieult for the retailer to get along.
Profits have been eut down on many
articles to such an extent that those
articles do not pay their share of the
expenses of running the store. Such
articles as these this retailer placcs out
of sight and displays prominently only
those which pay a fair percentage of
profit.

‘In -reference to conferences with
wholesalers and manufaeturers he be-
lieves that in view of the existing condi-
tiong they would do a considerable
amount of good. The retailer would
thén have an opportunity to point out
wherein he is being unfairly treated.

The same grocer refers to a biseuit
manufacturer, who, he claims sells to the
consumer a pound or a box of biscuils
almost as cheaply as to the retailer and
at the same time wonders why the re-
tailer does not handle more of his goods.
This is one example of many he says,
and is one of the reasons why the re-
tail trade should be proteeted in order to
preserve its existence.

They Believe in a Rest.

Brandon, Man., April 21.—About five
years ago, through the instrumentality
of Smith & Burton, wholesale and retail
grocers, a half holiday was instituted on
Thursday afterncons in all the eity gro-
cery stores during July and Angust.
The first year or two the idea was looked
ipon as more or less radical but it be-
came more and more popular. The third
year the retailers of all other branches
of the trade joined in and the Thursday
afternoon half holiday is now a grand
success, so much so that this year the
merchants are to carry out the idea for
three months, making it June, July and
August, the citizens recognizing the ac-
tion of the merchants’ plan to have all
civic holiday featnres take place on
Thursday.

The same is true of the churches and
other bodies and this year, as well as
the years to come, Thursday afterncon
is sure to be a great day in Brandon.

White Confectionery Window.
Winnipeg, April 21.—If the dressing
of the confectionery window in the gro-
cery store has not been tried according
to the plan. given here it might be
profitable to attempt it. It is a sugges-

tion of a grocer for a white confection-
ery window.

““Drape the whole window in white
with crepe paper, cheesecloth, or some-
thing similar. Do not try to get a good
white effeet with one thickness, unless
the woodwork underneath is very white,
for in using any of the above drapings
the ¢olor underneath will show through.
Then display white dishes of whire
candy like c¢ream peppermints, ete., and
in the centre place a large dish of some-
thing red to make the desired contrast.
Such a window will command attention
and if a few price ticekts are used it
should sell the goods.”’

Grocers Support Exhibition.

Vancouver, B.C., April 21.—The ques-
tion of supporting the Vancouver Ex-
hibition was one of the points disenssed
at the last meeting of the R.G.A. Tt
was unanimously vesolved: ‘““That the
Vancouver Retail Grocers’ Association
offer a solid silver cup, value $100, for
the best display of goods manufactured
in British Columbia sold by erocers.”’

It was further decided that the as-
sociation as a body and the members in-
dividually, do everything in their power
to make Vanconver’s first exhibition a
great suceess, and a hope was expressed
that all similar associations and semi-
publie bodies should do likewise.

The president of the association, W.
(lark. announeed his intention of giving
a prize, value $25. for the best display
of houey at the exhibition.

Building a New Store.

Bridgeburg, Ont., April 21.—-W. R.
Krafft is erecting a new store which he
expeets to oceupy by June 15th.

The building is to he of brick veneer.
twao-storey, thirty-two feet wide by sixty
feet in depth. Mr. Krafft will oceupy
the entire ground floor and cellar with
his grocery store. The second storey
will be ecomposed of two residential flats.

Prize Winning Outfits.

Giuelph, Ont., April 21.—At the horse
show held here last Thursday three gro-
cers entered their delivery outfits in the
single delivery outfit competition and
two of them, C. T. Hicks and J. A. Me-
Crea & Sons. were suceessful in captur-
ing prizes.

A meeting of the executive of the
clerks’ and Salesmen Association was
held Thursday evening, April 14th. The
usual half-holiday petition has been
signed by a large number of the mer-
chants, in all lines of Dbusiness, and
everything is favorable for the Thursday
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half holiday during the months of July
and August. Oue change has been made,
however, the hour for elosing being 12.30
instead of 1 o’clock.

Window Card Sells Puddings.

Toronto, April 21.—A neat show
card is used with good results by a local
erocer selling puddings put up by a
manufacturer. The card reads: ‘‘Meal
time is always ‘on time’ if you keep a
supply of ——— half minute puddings
within reach. More quality and flavor
than you’ve been aecustomed to getting
at popular prices.”’

The above is printed on the eard in
3 colors and the whole is made more at-
tractive by the fizure of a youth ringing
a bell.

Fruits Moving Slowly.

Lindsay, Ont., April 21.-—At the pres
cut season of the year Lindsay grocers
are doing their best to push the sale of
fruit of various kinds, but so far they
have not experienced the demand for
prunes, orvanges, lemons, maple syrup.
¢te., that they did this time last year for
the reason that the people seem to be
stocked with frait. The cellars of house-
wives were stocked last season with
oranges especially, beeaunse they were
““dirt”’ cheap. There was even a fam-
ine in preserve jars last year, because
of the great demand for oranges for mar-
malade, but the ease is different this
vear.

But even at that there- has been a
fairly brisk demand for oranges this
vear for eating purposes. One grocer
coneeived the idea of giving a spoon
away with each dozen of oranges bought
at his store and advertised the faet
that the wrappers would not have to be
saved and buyers would not have to
spend money in postace stamps. Tle
pit on a big sale on Saturday, and he
savs it paid well.

The houseeleanine season brings with
it the demand for all kinds of brushes,
hrooms, ete.. and a few windows dress-
ed with these artieles were noticed last
week.,

Ships Syrup to the West.

Smith’s Falls, Ont., April 21.—One
arocer here who makes good money by
taking advantage of the maple syrup
season is H. Layng. Every spring he
purchases large quantities of syrup from
the farmers in the neighborhood and
sends it by the barrel to the Canadian
North-West where he has established
a ready market. By making drafts on
the buyers there he receives eash for
the goods and has therefore a profitable
side line with certain profits.
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The Markets—Advance on the Way in Canned Fruits

They Will Likely Go Up 2} Cents Per Dozen in a Few Days—8ugar Declines in
Manitoba and St. John—Almonds Advancing and Ginger Higher in Primary
Market—Poor Sale For Dried Fruits.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS

POINTERS
Molasses—Choice 3¢ lower.
Ginger-—Higher in primary market.
Tarragona Almonds—ie higher.
Fovaporated Apples—Le lower.
Montreal, April 21, 1910,

The features of the week are the drop

of 3¢ in choice grades of molasses and

the upturn ot le Tarragona almonds.
Fhe former is due principally to a large
nflux  of supplies, which have, to a

arge extent flooded the market.
\ ~evere frost in Franee is reported
to have damaged the almond crop to a
considerable extent, this being reflected
n the ¢ raise her 1f true, as the “,.
port seems to be, a still further rise is
goked for ]
Spiee men report i business now,
n faet seem to be by far the busiest
men in the grocery trade, and prices
mtinue firm v
Recent rains have not improved roads
here, but thev were not heavy enough
to do any great harm It is ||n|n‘_(l no
iwther  rainfall  will take place for a
jew davs, as it is difficult for the eoun
try people to get in Trade generally
<~ dull and discouraging reports are
given by most of the grocers. A recent
talk  with  Sherbrooke Que., groecers
howed that trade was on the upgrade
there. in spite of the fact that mable
po
produets  are searce this vear. I'he
carlv season is given credit for it to a
great cextent
Sugar. Last week’s weakness in beet
<ugar has been fullv counteracted. The
Cuban drought  still eontinues, though
rains are reported irom one or two see
tions. lLoeal trade is dull, waiting for
the market to shape one way or the
other.
Granulated, bags :
g 20-1b. bags .
Tmperial
Beaver
lelump kmlel 100 1bs. . e Sand
50 1be P ¥ ovsomgan i
15 251bs. .
Red Sul in cartons, each
C ryaul dhmlmll‘ bbls =
190 1b. lmxel
= 50 1b. iy
» S
2 61h. cartons, each....... ..
Crystal Diamond Dominoes, §-1b. cartons, each
l"un 'mund | R s R
50.1b. boxes.
" - 25-1b. boxes

Powdered, bbls
50-1b. bozes

-

Phoenix 5
Bright coffee
No, Jytl]uw
No 2
No1l * bags
Bbls granulated and yellow may be had st 5¢
above bag prices
Svrup and Molasses.— Choice Barba
does lines are all down 3¢, owing to a
sudden  influx of supplies Faney are
firm at former quotations Sales  of
bhoth syrups and molasses are slow at
present, though the present reduction
<hould induce more buyers to stock up
on choice.
l"lncy Bubldool muluoes. puncheons

*  half-barrels,.
O hnu,e Buh--l«m nml-ne. puncheons.
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. bl £
040

0 o3¢

008

0 03¢

18

. 1%

. 2150

S iaaa .18

= l0—lb. e doz. R DR g 3 s B
‘ 2db. * doz o Crndimiymrinatize thies AP
Tea.—A pretty bare market with

good demand for lines showing is the

local situation. Prices remain steady
at former quotations.
Choicest . .. 040 0850
Choice .. ... 03 03
Japans —Fine i 032 0%
M 028 0328
dood oommon... on 02
llrokon Orange P g l!g g :(‘I
Ceylon - e Pekoe.
E 02 022
Pakoo Souchongs 02 02
e o oy 0% 0
eylon eens - .Ulll
” Bm , 02 022
h Pi d H Il’ gn
China greens ingsuey gunpow 4
g e 7020 030
» . pinhead.. 0 30 050
Coffee. - Coffees remain  firm with a
good  demand.  Supplies at first hand
are  somewhat short at present. No
nrices are affected.
Mocha ..018}4 02 Bantos......... 01 on

Rio,No. 7..... 010 012 Maracaibo..... 015 018

Spices.- Ginger is firm, and high in
the primary markets. So far this up-
ward tendencv has heen insufficient to
affect manufacturers’ vrices, but a fur-
ther advance would nrobably bring this
about Sales of all lines have been
unusually good, and spice men are
about the busiest in the trade at pre-
sent.

Perlb. Per 1b.
....... 0 l: 018

ground 0
Cloves, whole... 018
Cloves, ground . 0 20
Cream of tartar. 0 23

o000
2RSS
o
n»

egs .
Peppers, black. . 0 16
o white . 020 025

Fvaporated Apples.—Slow is the only
word to describe the evaporated apple
market. They are now ! ecent lower and
there is little sale even at that. They
have proved disappointing to loecal
dealers this year.

Evaporsted apples, prime........................ .. 008

Dried Fruits.- Some local dealers are
lowering wrices to stimulate trade in
dried fruits. particularly ecurrants, the
sale of which is slack. Tn this regard
it is important to bear in mind the
fact that next vear’s erop will be about

25 p.c. smaller, owing to the pulling
un of manv vines in  Greece. This

should eventually strengthen prices
IFies are slightly easier and oeccasional
reductions are reported.

Curranta, fine filistras, per Ib., not cleaned..... ..., 0 054
“ “ “"cleaned. ... 0 08}

i 008

. 009

Prunes—

40-80 om
50-60 008
#0-70. . o007
70-80. 0 N8y
8090 0 08
90-100 0 064
Australian, por lb DRI . o s 500 0084 009
014 reeded raisi i vae vive NS
California. cholm neded, 11b. pkgs sia aiew 2 DR

" fancy seeded, 11b. pkgs S L

s loose muscatels, 3-crown, per ib... 007§ 0 08

» » 4-cro'n. perlb... 0 noe

» sultana,perlb . .. ... ... ...... 0 010

Malaga table rllllnl, Rideau clusters, per box. ....
anenda. fine off stalk, per Ib.............

select, perlb..........

4crown layers, per 1b

Nuts.—It is reported that frost has
seriously damaged the almond erop in
France. As a result Tarragonas are
4 cent higher and brisk at the advance.
The report seems well founded acecord-
ing to local cables received. Peanuts
are easier in the primarv market,
though unchanged to the retailer. The
new Brazil nuts have slightly lowered
in price.

In shell—

N S N R 1O R 7§

vevs B 1S

Beans and Peas.—Beans are quiet.
Some small orders have been placed,
hut it is getting warm too fast seem-
ingly for the good of this market. Peas
are still selling fairly well. Prices of
Imth are unchanzed

b‘srlma

]h('e and Tapioca.—Dealers seem to
have pretty well filled their require-
ments of rice, as the demand, of late,
has shown a decided falling off. Tt has
not affected prices other than creating
a weaker situation locally. Tapioca re-
mains firm at the advance, and sales
are reported brisk.

RiQ.MB b.',awmu

Tapiocs, medium

Ot e
REIRRRRRIAT

g

CANNED GOODS

MONTREAL—There is a strong un-
dertone to the fruits and vegetables.
They are a good buy at present prices,
as stoeks in some lines are already run-
ning low and it will he some time hefore
this year’s erop finds its way to the
market.

Meat sales have been good in most
lines, partieularly tongue. Fish are
quiet except, as usual, lohsters.
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3's, dozen. 265
’ s, dozen. . 160
’un. 3's, dozen 1%
186
100
160
187
1 so'
2024
Humpbacks, dozen 09 100
oes, dozen 135 140
Red Bpring, dozen 160 165
Red Bookeye, dozen 185 200
Lobster Futures—
b flats, doz.. &I 40; 1-1b. talls, doz., $1.25.
b. flats, doz.,
Oomynnud corned Minced collops, 3s... 2 50
165 Corned beef K:nh. 1s. 100
Oorned 280
2% Jellied hoob. .. 350
300 Jellied hocks, 8s..... 10 00
300 Paragon ox tongue, 750
1% l;.u&bﬁ&}'iéﬁiéj 2 850
! s e 'aragon ox tongue, o
. 165
. 290 400
160 380
; :50 Sueedlmokod beef,§s 1 60
140 Sliced smoked heef, 1s 3 /0

TORONTO — It has been intimated
for several weeks that canned goods
were good stock to hold, that prices
were strained and that they would likely
advance. We have it now from good
authority that it has been deecided to
advanee all kinds of canned goods 2i¢
per dozen.

Beans. .. 085 0% Red pitted cher-
Oorn 080 085 ries, 2's.....
Poas ...110 160 Gallon apples. ..
'umpklnl .. 080 085 Bartlett mu—
'omatoes, 3s....085 090 Holvylyrup-,ﬂl aaes 108
Btrawberries, 33 1 40 150 Ligh 99 ...
] os, 2's. 1 00 1674 Heavy
HY ove A 8B Light
265 Lombsnl plulm,
18 W 80
Olover Leaf snd Horu-hoe bnnda salmon :
1% Red Bpring,doz. 1 65 1 65
. ”g‘ RedBockeye,dz. 1 65 170
e Lobsters, halves,
P wsimon prics per dozen..... 185 320
Bnmpbuh doz 095 100 Lobsters, quar-
COohoes, per doz. 1 45 150 ters, perdozen .... 140

ONTARIO MARKETS
POINTERS—

(‘fanned Fruits—Advance coming.

Molasses—Weaker market.

Spices—Good demand.

Almonds—Higher.

Toronto, April 21, 1910.

The wholesale trade on the whole
satisfactory. Hustling, as a rule, is the
order of the day. Payments as well as
orders are up to the mark.

Retailerg should remember that they
are invited by the wholesale dealers for
the first time in the history of Canada
to meet with them at their annual con-
vention, next Wednesday, April 27th, to
discuss matters of interest, and retail-
ers should make it a point to attend this
first meeting,

Sugar—The sugar market is steady,
but with no expectation of a decline. A
singular feature of the trade is the fact
that sugar dropped 5 points in Winnipeg
this week. Some explain the reason of
this to be due to freight conditions and
others to western coompetition.

8t. Lawrence “‘Orystal Diamonds,” barrels............. 85
:‘ " 4d barrels ... .58
2 53 o 1b. boxes. 06
= o 4 ‘b. boxes 15
by - 4 35 1b. boxes g
" " Dominos, onee, 3 bozeer . 1 8

THE CANADIAN GROCER

M“ulu.lnlmb bono.i ...................... v

AR RREANBERABRD
SEBSBSSBRBVSVGE

Syrup and I\[olusses—.\lolussos on the
whole is a few cents cheaper, but as
there are so many different qualities it
is difficult to quote different prices.
Some, however, claim that there is no
change.

Byrups— Per cas Maple S8yrup—
l{b llnl. 3 doz. o ,

, 80 case 48
o A8
te, M 300

Muscovada ... .... 030

Tea—The tea market keeps firm with
a fair trade, but nothing unusual is to
be reported.

Coffee—The demand is good. One
firm said that it kept them husy filling
orders. Prices are firm, but as stocks
have all been bhought for the season,
their are no changes in value.
Rio,roasted..... 012 013 Mocha, roasted. 025 038
Bantos, roasted. 0 15 0 17 Java, rossted... 037 030
Maricaibo, ** 016 018  Rio green....... 008 009

Spives—-’l‘hi% is not the season for
spices but still several houses report an
active trade. (linger 1is scarce, and
cream of tartar is firm and somewhat
difficult to buy.

Poppou,bhoi 015 018 Oloves, whole... 035 035
3 white. 083 035 Oream of tartar. 0 33 0 35

% whole, 014 0168
.0 01

.0 0%

.0 o1

.0 012

04

Dried Fruits—Whether the people on
the whole are going back on dried fruits
is a matter that attracts attention.
That the sales for this year are con-
siderably below the average is admitted.
The tendency seems to he more from
yvear to year to use canned fruit instead
of dried. Fard dates are up 2¢ a Ib.

Prunes— Per Ib
30 to 40, in 25-1b. boxes .. 014
Otob0 . 009
tos0 % 0 074
®to70 . 007
70 to 80 4 il 007
80to®0 . 008
0to100 “ 0 08}

Same fruit in 50-1b. boxes § cent less.

Arm—

tandard

LR R

35

Nuts—Tarragona almonds are scarce
and will bring more money. New Brazil
nuts are expected every day.

.......
L L L L L 1111 J
euEpRrs

-

Pt tes
e

008 012
Rice and Tapioca — Rice is plentiful
and low in price but tapioca is searce
and higher.

Por 1b.
Blos Sl oo s s e s e e 003 003}
Standard B. from mills, 500 lbs. or over, f.0.b.,
Montreal e
0 [}
Patns . 0 0
Japan.. 0 005
Java ..... 008 007
Beed taploca ........ Soss D98
Taploos, medium pearl.......................... 0 043 0 054
Evaporated Apples — Considerable

business is done in these lines, which is
however effeected through the induce-
ments of reduced figures. Small quan-
tities bring the regular priee.
Evaporatedapples....................coennnn. 0074 008

Beans—Beans are getting to be pretty
well bought up, but the quantity is con-
sidered sufficient to meet the demand for
the year, and therefore no serious
change in prices is looked for.

Prime beans, per bushel. .
Hsnd-picked , per bushel.. .. ... ... ... ... 2 2

MANITOBA MARKETS

Winnipeg, April 21, 1910.

During the past few weeks the weath-

- has been all that the trade could de-
sire. The trade in the cities and towns
had become equivalent to that of July
and August, perhaps better, for it is in
these months that many vacate their
homes and frequent the summer resorts.
One drawback to the town and rural
store trade, however. was, that the
tarmers were all busy with the seeding
and were leaving the grocers to them-
selves. The sudden change in the weath-
er, however, has changed all this and
wild winter gripped the province again
for a few days. It was not particular-
ly unseasonable to have cold weather at
this time in April, but the extended fine
period preceding it tended to make it
appear untimely.

Loeal city trade was quieted some-
what while in the agricultural com-
munities the merchants were increasing
the volume of their business. A sud-
den flurry of snow seriously ties up
traffic and transportation was impeded
for a few days.

Wholesalers report money moving
slowly this week, due no doubt to the
credit given by retailers to the farmers,
who have no intention of settling pay-
ments until the next erop is harvested.
Merchants are rather loose in this re-
gard and the condition reacts upon re-
tailer, wholesaler, manufacturer and
producer alike. Tf the cash eould not be
had one would be inclined to treat the
situation with more content; but when
through laxity of a better system ou the
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THE CANADIAN GROCER
DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
Brolers, Etc.

BRITISH COLUMBIA

R. ROBERTSON J. Y. GRIFFIN McLFOD & CLARKSON

w. A. JAMBON R Robertson & CO M-nuhcuren’Aunu;:.ixholunloCom-lulu
COFFEE CO- g 912-813 Dominion Trust Bldg i 144 WATER S'I:.. VANGOUVER, B.C.
pertens andl Msstoss of SHah B 0 VANCOUVER, BC. Con B oar Ageacion.  Highoss BRetgremoms” ™™
Coffees. Wholesale Brokers
Manufacturers and Proprietors of GROCERIES, PRODUCE, FRUITS, GRAINS :
“Feather-Light" Brand Baking Powder Importers and Exporters e My Ry
We also carry a full line of TEAS, Reference—Bank of Montreal.
SPICES, stc. Wt s foroformation st B rade Andrews & Nunn
Mail orders promptly attended to. Codes—A BE?:' 5th !:di{.l]&n“ i ,Ravlseld)o Ecﬁ:::‘my; Modern R Siote A
onomy ; and Dowling's. anufacturers’ n an
Cor. Langley and Broughton Sts. Wholesale Commission Merchants
VICTORIA, B.C. Oodes—A B C bth Edition, Western Union
WILLIAM W. DUNCAN 615 Domision Trust Building
Broker and Manufacturers’ Agent VANCOUVER, B.C. )
F. G. EVANS & CO. DISTRIBUTING Gorreapandence Hiphen
130 Water St.  VANCOUVER, B.C, Freo and Bonded Warshouses R— Ne——"
Wholesale G Brok d
ey S VANCOUVER - VICTORIA
Correspondence Solicited. ORE THAN SEVEN
SCTORA HERMAN ERB THOUSAND pairs of
Manufacturers’ and Wholesale Com- ot alfi 2
FRUIT GROWERS’ ASSOCIATION N miion Agoat eyes—interested eyes—rest
The Jart pecken sd shpper o s _P.0.BOX 405 on this page fifty-two times
OFFICE AND WAREHOUSES 522 Bastion Street, v'dﬂ?" B.C. a year. By the use of an
COR. WHARF AND YATES STS. - VICTORIA S B Sl Sns St inch space an advertiser is
Branch st 140 Water Street, Vancouver.
THE CANADIAN GROCER able to place himself .
s | | S R | |l bl ey o
Qorrespondence Bolicited.
E t the advertising
F. R. McINTOSH & CO. When writing advertisers kindly men- everyhf:en s i s
M. R tion having seen the advertisement in costs him.
5 this paper.
i 2 West India Co., Ltd

]
? | The Canadian house of
; i Sandbach, Parker & Co., Demerara, B.C. Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

il WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

j | \ 305 St. Nicholas Building, . . . MONTREAL
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THE CANADIAN GROCER

The Real Reason

Get right down to the real reason for every great suc-
cess and 1t 1s quality in one form or another. Nowhere
1s this more often demonstrated than in the grocery store.
RedRoseTea is a fine example. Itcame into the Ontario
market abcut ten years ago when the field was over-
crowded with different brands. To-day it 1s a leader with
only enough opposition to make good healthy competi-
tion. The basis of this success has been the quality of
the tea and the quality of the service both to merchants
and consumers. The quality of Red Rose Tea does not
vary. You are always sure it is the same “ Good Tea."”

The grocers who are using Red Rose in their homes
believe most strongly in its quality; their confidence
makes 1t easy to increase their sales. They know it pays
to recommend

Red Rose Tea

Front Street East,
Toronto, Ont.

315 William Ave.,
Winnipeg, Man.

T. H. ESTABROOKS

ST. JOHN, N.B.

Branches

ng’

Opening New Accounts

Your business will not grow unless you do add new customers constantly. The
old ones will drop out with surprising regularity and those that remain will not in-
crease their purchases materially.

Have a good live talk about your goods in THE GROCER every week. All the best
grocers in Canada will read it, and if what you say is werth while, they'll steadily be
influenced in your favor.

You will find THE GROCER the most powerful agent at your disposal in the culti-
vation of new accounts. ‘
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part of the merehant so mueh ineon-
nNenlence is invoked, the matter eannot
be treated lightly.

Markets on the whole are being main-
tained firmly and new erop goods are
replacing the old.

Sugar—The Canadian market is down
5 ecents following a similar deeline in
New York. The United States market is
reported not very weak and further de-
clines are not anticipated.

Montresl a0d B.O. grapulated, to bbl................

SRIBERERES

BB NTON U -
-
-

4

-
&

Syrup—The output eontinues to be ex-
vellent and retailers are stocking quite
theavily everywhere in the west. The
Canadian produet is the most popular
on aecount of the duty, and stronger
prices may be prevailing soon.

Syrups
242“‘ tins, per case

............ 215
1851b. tins, percase.......... ....oceuesne . 955
6101b. tins, percase...... .......c.connnne oa . 24
3 20-1b. uus,permu .......... . 248
Half bbis., ponb 0 034
ﬂw -:gll:'w:ll 3:

. per

New Orleans m M bls., per gal.. . 035
Ohallenger, § 10-1b. unapﬂnu ..................... 215

Foreign Dried Fruits—There has been
no change in quotations yet although
the reduced duty is 1-3 of a eent in the
general line. It will not affeet pears,
peaches or plums however. Reports
from erop centres indicate a fair
production. In some loealities the
estimate is moderate while in others it
dis large. The prune erop may be better
than that of last year.

a Bult.
“ " g

3 erown
Prunes, 90-100b .... 0
ol GRS
7080 ... 008 Silver prunes,ac.
= T L to quality..... 00

umwlm 1b
. dry Sanoed rm?::::m

o thm. Inls:pl( dry, cleaned, per Ib..

Pears, por 1b....009 015 Dates, per lb.,
Peaches, Hallows, bulk . 0 064
ard, per lb ... 0088 Dates, d, %
Peaches, choics. .... 009 Ib. boxes 30
Aprioots, stand- Dates,
srd, perlb.... .... 015 Oincase..... .... 007
Apricots, choioe Figs, perlb..... 0 oq 005
per Ib.. vs S Pcel lb lemon ... 0(9‘
Pluml. ph.ud.lb 0 ll 0 12 orange
Nectarines, 0 “  * citron. 0 13 0 18

Honey—Wholesalers are gratified with
the way honey is moving. Tt is a tribute
o the quality of the Ontario produet,
wince there is little of the southern
wtuff on the market. Prices hold firm,
hut money is no objeet when there is
u good artiele on the market.

uoncy ulb nnl wun

= llo ’
A Lé:wlb
Beans—Although navigation has not

opened yet, the market on many lines of
goods has become easier. Beans have

THE CANADIAN GROCER

mot been reduced but there is little mov-
ing just now, in antiecipation of lower
prices when the lake transportation be-
gins.

Tapioea and Sago—A firm market is
reported to-day on both lines. We quote
sago at 5 cents which is a slight ad-
wvance. An international trade on a
moderate erop is the ecause of the
firmness.

Nuts—Abundance of good quality
shelled nuts at fairly strong prices as
quoted below is the eondition maintain-
ed this week. The movement every-
where is free. Peanuts will come in in
larger quantities but there will be little
variation from the following quotation.

'h-l.l.d'nlnuu,lnbonl,perlb ........ .. 030
. At B
w OO Cnalllota, per ib. Sl
Peanuts, Japan, perlb............ AEEMIEIERSS 013 016

Rolled Oats—This commodity is weak
in comparison to the price of oats. An
attempt is being made to put it back to
a normal figure. If so it will be near
the dollar mark. The output is not
heavy in spite of a low market.
B-olhd"ouo.%lb.n?‘b, q'orwlbl...

“ 20 w w99
" 80 " (8,10s),..

RDOoO™
s 40 =1
=583

Maple Syrup—New goods of 1910 tap
are quite abundant and orders for the
fresh produet are frequent. The follow-

ing prices are maintained strongly.

Barley—The firmness on barley is
maintained though immediate advances
are not expeeted. The produet is mov-
ing well, and supplies are gradually be-
ing wrung from eastern holders.

PN RS

Fresh Fruits and Vegetables—

Potatoss, per bushel................o.oooooviie oo 08,
ve cabbage, per IR T e

lulvonu;.pubunl ...... 100

Native onions, per ... 002

37

600

600

...... 600

...... 500

005

. 600

...... . 450

Lard—Lard is going up and whole-
salers are slightly divided on the prices.
We quote the 20 1lh. pails at $3.65,
while some houses have it $3.75. Other
sizes may be advanced soon.

Pure, 204b. pails . ........c0viiiiiiiiiiiicnaes

“  3db. tins, 601b. cases. ..... .........
*  10db. tins, &)—lh cases oo
lumpuund 20-10). pails, per pail
51b. tins, 8b-1b. cases

(Canned Goods—Many lines are get-
ting scaree just now, and the opening of
navigation will bring a much larger
stock on the market. Gallon apples are
scarce and at a premium. Peaches have
a firm market.

Evaporated Apples—There is nothing
new to report in this dull market. Sup-
plies are getting searce and no change

38

is noted on the 73 cent quotation. The
quality is such as to disecourage a good
output.

BRITISH COLUMBIA MARKETS.
Vaneouver, B. C., April 21, 1910.

Best bacon is up another notch, the
quotation now being 30c a pound. If
taken in 100-lb. lots, a reduction of
half a cent is made.

Local eggs are now quoted at the
city market at 3le, as low a figure as
they have been for a long time. Cali-
fornias are at 30e, while eastern eggs
are out of the market praetically, be-
cause of poor quality. One groeer
stated that when he went over what he
had of easterns he found over 50 per
cent. of them bad. These were storage,
and it is hard to say how long they had
been kept.

Fresh tomatoes are offered from Cali-
fornia and Florida. The price is $6 a
crate, but it varies aecording to the
supply. A couple of days ago it was
about $5.50, but when only one whole-
saler had them, another 50c¢ was
charged.

There is talk of another jump in the
price of local sugar. The figure now is
$5.80, having been advanced a few weeks
ago from $5.60, and the inerease spoken
of is another 20c. No definite announce-
ment has been made. There is no change
so far in the price of the imponrted
sugars,

Butter, local

Bermeene

-
-
-

aspsse 888

NOVA SCOTIA MARKETS.
Halifax, April 21, 1910.
The wholesale grocery markets are
firm this week, and prices in some lines

show substantial advances. Provisions
have a tendency to advance still higher.
Onions are in good demand, and the
sales of Bermudas are heavy. They are
quoted at $1.75 per box. Some of the
Halifax dealers that had large stocks of
onions on this season lost heavily as
the onion kept poorly, rotting before
they could be disposed of. Pot barley
declined fifty cents per barrel.

l.ocal merchants report the demand
for dry fish limited, although they have
large stocks on hand. The steamer
Sobo that sailed this week for the West
Indies took a large cargo of dry and
pickled fish. The demand for plckled
herring is limited. Lobster are in bet-
ter supply this week, and the price is
a little easier. I.anze lobsters are sell-
ing at twenty cents-each, and the small
at 12 cents each. The exports from
coastal points to the U. S. market
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THE CANADIAN GROCER

THE CHANCE OV
YORR LITETINE!

HE wonderful West, after a season of unequalled prosperity, is
calling for just those goods you handle and manufacture.

Why not let us help you dispose of them? We have a thorough
grasp of Western Trade and its developments, and have large
track warehouses at the three strategic business points. Seize this
splendid chance of placing your wares to the best advantagel We
offer you conscientious, thorough and reasonably-priced service.

NICHOLSON ®. BAIN

Wholesale Commission Merchants and BroKers

Winnipeg Regina Calgary Edmonton

Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.
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OUR
Maple Leaf Brand

Breakfast

Bacon
IS PERFECTION

Our Own Special Cure

Try it for that Particular
Customer

There is no other !ust as !ood

GUNNS Pork and Beef Packers
|| LIMITED TORONTO

EVERY MOTHER

Wants the Richest
Milk for Her Baby

=

UNSWEETENED Al lt

T
Y,

£ R |
L b /’ 14" N

Jersey Sterilized Cream

is 137, Richer than the Best of other brands
in Canada.

The Truro Condensed Milk Co., Limited, Truro, M.,

THE CANADIAN GROCER

| Breakfast Bacon

LARD

There is a great deal of difference
between good ILard and poor Lard,
while there is very little difference in
the price of either. It will pay you
to handle the best, and the best is
“Star Brand.”

We have also excellent Lard Com-
pounds, “Three Star” and “Silver
Star.” These are quoted at very rea-
sonable prices.

Write us for quotations.

F.W. Fearman Co.

LIMITED
Hamilton

MILD CURED

Skinned Backs

and Hams

Finest Quality. Made from Selected Hogs.
Made under Government Inspection.

The WM. RYAN GO.

LIMITED

PACKING HOUSE:

FERGUS, - - ONT.

HEAD OFFICBE:

70 and 72 Front $t. East, TORONTO
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Next Winter's Storage Eggs Likely to be High

Packers Out Hot-foot After Them Now and are Paying Good
Prices—Hogs and Hog Products Still Ruling High—A Chance
That Butter May Become a Little Easier — Maple Syrup in
Quebec Practically all out of First Hands.

The searcity of hogs is not confined to
(‘anada alone; there is even a greater
scarity in the United States. The ‘‘Cin-
cinnati Price Current’’ states that the
total number of hogs killed since March
st this year is 1,750,000, as against 2,-
605,000 during the same time last year.
The receipts of hogs are extra light just
now, but this is expected during the
busy seeding time.

Butter is exeeptionally searce and
high. While it is a good thing to meet
the new season’s make with no old stock
on hand, the dealers no doubt, not hav-
ing forgotten last year’s pinch, have this
year been a little too anxious to sell out
in good time. Big money might have
heen made this year at the time it was
lost last year.

The eold storage places arve rapidly
being filled up with eggs, and the present
high price means high price eggs for
next winter.

Cheese is quiet, with little moving.
The first of the new make is beginning to
reach the market.

MONTREAL.

Provisions — If anything hogs, live,
seem to be slightly esier. It has made
no difference in quotations, but may in
a short time make itself felt more. Other
lines are somewhat quiet with no changes
in quotations. An improvement is be-
ginning to be felt, however.

. . g on
X08, .wlol.'p..rlb .............. 017

hses, tins, each : 017

“ u w 017
Palls, 20 Ibs. net, per Ib. 0 17:

5 tin, 20 1bs. gross, 1b 017

: 017

1b 017

Palls, 201bs. net, per 1b.
Sl G o o

Tiarces, 376 ibs., per 1b. ..

ocoooeoe

cco RRoSRERER
S5Z 23R88888 GRIEEESS

EQOOOOOOQO
SERBEEEESS

14 00

Butter—Butter is firm and scarce and
is still quoted at last week’s advanece.
Little is eoming in, practically only half
last year’s eorresponding receipts. The
tariff situation is undoubtedly one of

the main factors in this, so many of the
creameries are exporting eream to the
States.

Recgipts for the week are 1,169 pack-
ages, as against 2277 packages same
week last year. For the season they are
409,324 packages, as against 427,982
packages same season 1909,
Noewmilkcreamery...........cocovvveivninnnnns e R
Fall creamery solids. . ... 030 030}
Dairy, tubs, ib.... ... 03240234
T R 02 026

Cheese—As yet there has been little
export demand, owing undoubtedly to
the low stocks at present earried here.
With the coming in of this year’s make
things will improve. Prices are firm and
unchanged.

Receipts for the week are 1,440 boxes,
as against 860 hoxes same week last year.
For the season they are 1,973,928 hoxes,
as against 1,960,730 boxes same scasou
1909.

Eges—FEeegs are coming in freely now,
but in spite of this prices are too high
for paeking. Dealers aseribe it en-
tirely to the inereased econsumption of
eges.  Almost 100 per cent. inerease is
shown in the week’s receipts over the
same week last year—13,011 cases, as
against 7,465 eases—for the season they
are 256,299 cases, as against 247,208
cases same season last year.

L e O R SR 022 024

Maple Syrup — Syrup is practical-
ly exhausted at first hand. Sugar is
scarce and prices of both are firm.
Sales are brisk, of what little is left on
the jobbers’ hands.

Compound maple syrup, perlb . ....... .... .. 0744005
Pure townships sugar, perlb...... 5% Sl 010 011
Pure syrup, 8§ Ib. tin  ...... S 060 065

* ‘" 104 1b. tin A= 075 080

Honey—This market is quiet, with a
fair demand is the situation.

White clover comb honey (nominal prices)...... 015 017
Buckwheat, extracted........ .......... . 0083 009
Olover, strained, bulk, 30 1b. tins. .011 0114
R NIOBE COMID, < s o0y 0 is0soies'sn ohs e senmbsanss 0124013

TORONTO.

Provisions.—The trade in cured meats
is less active, but prices are well main-
tained. In view of the recent raise in
beef, the demand for hog products may
increase.

Inniolur I | 15
BSmoked breskfast n, per 1b.. .01
Roll bacon, per 1b.. 1
Light I }
1
1

ks,

Heavy mess pork, per bbl.
Short cut, per bbl.........

Live ki
Dressed

hams, per Ib..

jum hams, per |

hams, per Ib.

der hams, per 1b
Backs, plain, perlb...
"' pes m

e

Be: coolBococoecocce
88
Boo

P

Butter.—The supply of butter is not

sufticient to meet the demand and
prices in consequence are sky-high. .The
old butter seems to be all cleared out
and therefore there is nothing to depend
on but the new make. As the price of
butter is much higher than cheese made
from the same amount of milk, it is
quite likely that some cheese factories
will ~ start operations as early  as
usual, and farmers in order to take ad-
vantage of the high price, will make
more butter. This will soon bring up
the quantity and put the price of but-
ter on a level with cheese. 1t is there-
fore safe to surmise that butter will
become easier within a few weeks.
Fresh oreamery print ......... ................
Stored creamery solids. .. ..
Farmers' separator butter
Dairy prints, chol
Baking DAEE .00 i ol

Cheese.—A small quantity of new
cheese has made its appearance, but the
quality is inferior, and will not bring
more than about 10¢ a Ib. With butter
at 30¢ to 33¢, and hogs, live weight,
9%¢ a Ib., into which industry the skim
milk can be turned, it is not likely that
many cheese factories will follow this
example.

Oheese, new, large.
“ w' oy

o o i e
grs.—Egg packers are all anxious
to secure as many early spring eggs as
possible, which causes a keen competi
tion among buvers. If cold storage
ecggs are expected to come out rood in
the followine winter thev must first of
all be good and fresh when they go in.
If the farmers in some way could be
trained to bring their eggs out out once
or twice a week as soon as the weather
gets warm, the two million dollars
worth of eggs now wasted could be
saved.
New laideggs............. # e e 021 022

Poultry.—Poultry  houses are under-
going the regular annual house clean-
ing. Whitewash is freely used and these
places will be ready to receive the first
consignments of spring broilers which
may sell as high as the present price of
beef.

8pring chicken, dresse: ..018 0120

ens, per lb. dressed. ..011 0132
Turkeys, per 1b., large. ..018 019
DOOKE:. ot e i AT e hup e s 016 017

Honey.—Honey is in fairly good de-
mand, which has become, with manv
people, a regular dailv reauisite.

Hon_?y. utugud, 60 1b. can

e “  51b. pails..

MONTREAL REMOVALS.

Lariviere Freres, flour merchants and
wholesalers, are going to move into new
premises, corner of Notre Dame St. E.
and Iberville St. The building is a four
storey one., and is being rebuilt to suit
their requirements.

F. 0. Lariviere, proprietor of the
(‘anadian Vinegar Company, has moved
his factory to the Longueil Ferry, irom
37 St. Antoine St. g

J. W. Craig, broker and commission
merchant, has moved from the Lindsay
building to the Guy block. _

Brodies Mfg. Co. have taken premises
at 380 St. Paul St.

W. Vornwald, has purchased the gro-
cery business of D. C. Steenson, Water-
loo, Ont., who has gone into husiness
in Galt.
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Incubator, Boiled and China Nest Eggs Circulated

These Have Actually Been Sent to Produce Dealers in Cities by
Country Merchants—Yearly Loss Through Bad Eggs Mixed
With the Good—How Merchants Can Aid in Bringing About

Better Conditions.

Now since the real cause of the high
cost of living has been located, and
found to be prinecipally due to the small
production and not with the much
abused middle man, it is only fair for
the consumer to ask whether anything
can be done to provide the people with
cheaper food products.

The writer believes in good wages and
fair prices for farm produects, but when
through carelessness on the part of the
farmers, the consuming public have to
pay more for their goods then they
have reason to complain. 3

It comes from a reliable authority
that 17 p.c. of the entire e(fg product
is spoiled in Canada and made valueless
through careless handling. This would
amount to about $1,850,000 per year.
Now let us be fair, if the merchants by
some ingenious arrangement would take
only a fraction of this from the people
they would be regarded as eriminals,
but when the farmer robs the people of
this vast amount it is allowed to pass
without censure, and the econsumer
bears it all without even suggesting
that such a state of affairs should be
remedied.

Again if a manufacturer makes a cer-
tain kind of jam and uses a harmless
adulterant he is liable to a heavy fine,
if it is not labeled properly, but a
farmer may sell rotten eggs without
any risk whatever.

Eggs From Incubators,

Do not think for a moment that this
happens by mere accident. It is of
common occurrence that eggs reach city
dealers which have been in ineubators
apparently when they were found to be
sterile, after having been under hateh-
ing temperature for several days they
were taken out and sent to the eity.
Even some boiled eggs, and artificial
nest eggs are often found, which shows
the inexcusable carelessness of the
farmers. In one produce house in Can-
ada last week was a basket almost
filled with ‘‘china’’ nest S.

These eggs are unfit for food ; in some
cases they are thrown away, but often
find their way into pastry in cheap
bakeries. In all communities by far
the majority of the people are honest,
and for their protection something
should be done immediately to stop this
shameful ‘“rotten egg traffic.”’

While the cases cited may be extreme,
the greatest loss, however, occurs
through mere ecarelessness, or absolute
ignorance of what is fair and right.
Such a waste in eggs alone is too ser-
ious to be treated lightly, and steps
should be taken immediately to check
this careless practice.

Merchants who receive the eggs from
farmers might well get their local
papers to call the attention of the
farmers to this waste and the impor-
tance of paying more attention to the
proper handling of their eggs.

To Redress'the Evil

They should be urged to colleet the
from the nests every d:z, keep
tﬁem in a eool dry place and take them

to market at least once a week. Mer-
chants should also make a rule to can-
dle all the eggs when they take them
in, and this they should do to protect
the honest customers. Any person who
brings good s will be pleased to
have them candled, and even the others
would not dare to objeet. If this is
regularly done, and customers know it,
the rotten egg business will disappear
and the country will save nearly two
million dollars a year.

The entire blame is, however, not all
with the farmers. There are some out-
of-date merchants yet in business, who
allow their eggs to stand round the
store for weeks, in dirty boxes, and in

unsanitary surroundings, before they
ship them to the ecities. Eggs, like
butter, become tainted from odors,

and must be kept away from coal oil,
fish and other articles of that kind.
Let every merchant do his part. He
should take immediate steps to save
this waste by encouraging right me-
thods, and by showing the farmers that
he takes pleasure in assisting them in
preparing their produets to the best
advantage for the markets.

It would no doubt be a good idea if
local newspapers would take up this
matter and point out the importance of
proper attention on the part of the
farmers in order to effect the much de-
sired improvement.

GINGER FOR BREAKFAST.

‘“Always eat ginger in the morning.”
That, acecording to a medical authority,
is the newly discovered cure for the
got-out-of-bed-on-the-wrong-side feeling.

This experienced doctor says that if
people would only eat ginger at break-
fast their health would improve in
many respects and they would start the
day much readier for work than they
do now.

“Ginger,”” he said, ‘‘contains an es-
sential oil which acts as a fine nerve
tome. It promotes digestion, is an
excellent stomach tonie, and is ex-
tremely good for the liver. The liver
is the organ which makes people so
morose in the morning. Until it has
been well stirred up by the day’s work
it is in a lethargic condition, and fre-
quently the brain is in the same state,
for its blood supply is not right.

‘““Now if people who experience these
symptoms would only take plenty of
ginger at breakfast their livers would
act properly and their digestion would
improve to an extent they cannot real-
ize until they try the ecuse. They would
go to business in a normal state . of
temper.

“I am perfectly certain that if more
ginger were eaten the world would be
a very much better place to live in.”

CANADA'S WHEAT PROSPECTS.

hertny oh o Perhos e
ority on farming and rai

this continent, has stated that within
a few lycum the United States will be
compelled to import wheat and flour.

4

THE CANADIAN GROCER

He quotes statistics to show that the
ratio of the population is increasing
much faster than the production of
foodstuffis, and draws the conclusion
that in a few years the United States
will be importing. He also states that
Canada will be the great producing
country of the 20th century, and that
much of the grain and flour whioh the
United States will import will be se-
cured in the Canadian West. In this
connection, it is interesting to notice
that from 100,000 to 200,000 United
States farmers are crossing into the
Canadian West every year, and seeuring
land, which will yet grow wheat that
is t(;‘ supply their old neighbors to the
south.

TRADE NOTES.

Chas. Hart, of Hart & Tuckwell, Mon-
treal, was in New York last week.

J. Ross, Cobalt, Ont., has leased a
store at the corner of Browning and
Whitney Sts., and will oceupy it in a
short time.

A grocer who failed in Cardiff, Eng-
land, recently and who estimated his
gross profits at 124 per cent., stated
that he lost £4 per week through the
use of trading stamps.

Quality in Dishes

is an important matter. Oval Butter Dishes
are pleasing in appearance and will influence
acustomer 10 buy lglll. A grocer’s or butch-
er’s stock without them is not complete. Drop

s card to your dealer about them,

erhlm Bros. & Co. Xinmount, ont.

Have You Any
Credit,. Cust.omers ?

Yes. Almost every grocer has. And
it’s a serious matter to avoid loss.
Yet there is a way to make the credit
customer just as good an asset and as
safe as the cash buyer,

ta ol " .
the cunb:ner.nd _Mwﬁ.
cost but little and pay'for themselves many

times over. i
HOW THEY WORK

" wheress the't
hf”"ﬂtm’n: Everywbers,

ALLISON COUPON D, indismalk
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BAKING
POWpER

g2

does not contain Alum.

Winnipeg

DELAY MEANS LOSS

Made in Canada

9 Every day you delay instaling THE Mc€ASKEY ONE
WRITING SYSTEM OF HANDLING CREDIT AC-
COUNTS YOU ARE LOSING MONEY.

9 These are some of the ways in.which the money is lost
without your knowledge :

Forgotten charges—goods sold—never charged.

Disputes with customers—loss of trade.

Poor collections—loss of discounts.

Loss of accounts—THE McCASKEY IS AN
AUTOMATIC CREDIT LIMIT.

And in a hundred other ways. g

9 Let us tell you about them, we'll do so gladly if you
will drop us a line and say you are interested.

FIRST AND 8TILL THE BEST.

Dominion Register Co., Limited
" Successor to The McGaskey Register Co, in Canada, :
96-104 S_PADINA AVE. - TGRONTO, CANADA

L L L L T L L L L

=2 Magic Baking Powder

j CONTAINS NO ALUM

M 1 Magic is a medium-priced baking powder and
the only well-known one made in Canada that

THE PROFIT on a popular, well advertised
brand of baking powder such as Magic, is more
lasting and satisfactory than on brands with which the public is not familiar. The well
advertised brand is repeatedly called for by your customers, while to sell the others may
mean a long argument and the consequent loss of a waiting customer. TIME IS MONEY.

E. W. Gillett Company Ltd.

Toronto, Ont.
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Montreal
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One of the Good
Sellers“ |

CLARK'’S OX TONGUE is liked FH
by the whole household, young
and old.

Itis appetizing and rich in flavor.

Grocers can recommend it con-
fidently.

“Paragon’’ brand in tins and
“Inglass” in glass containers.

Wm. Clark - Montreal

Manufacturer of high-grade

—Food Specialties—
—_—
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CANNED coops | | MAPLE SYRUP:

i {4 The is the Standard the world over,
(! Agent in Quebec City with CANADA MAPLE EXCHANGE
‘ A1 connection desires agency Moantreal

1 . rém class c;nnmglfompnnyh ——— -
Il P 3 xperienced in selling suc
| F S goode Swaticton seires. || Turn Your Aocounts

Display Apply X.L. '“to G“h

Our Collection System can get the
of soaps has a great Canadian Grocer, Montreal money—that's its big recommendation,

i If we don’t collect we make no charge.
We make a specialty of getting collateral
[ security.

bearing on their

sale. By making

Write for circular, rates and methods.

References from best dealers and Bank
c“ l “ESE of Hamilton, Winnipeg.
Commerolal Union Assoolation
STARGH 45 Alking Bidg., MoDermott and Albert Ste.
WINNIPEG, MAN.
Quick Sales. Service Fet. 1903 Satisfasction

use of one’'s own
| ideas and what help
E the manufacturers
1‘

will give, there is no

Satisfaction.

Large Profit. 52 Highest Awards In Evrope and America

No Dead Stock.

I reason why a grocer
cannot achieve good

s | v | WALTER BAKER & 0.8
The Fels-Naptha == nc:ﬁ!r,-'}cls
soap empty cartons ﬂ& cuoculAT[
make an ideal win- GEORGE & BRANDAY s
dOW or 'helf di‘pl‘y' Shipping u::‘lugr::lilz:on Agents & coan

Dealers in Coffee, Cocoa, Pimento, Hides, Honey,
Wazx, Sugar, Rum, etc., etc

KINGSTON, - - - JAMAICA Our Cocoa and Chocolate
preparations are AB-
soLUTELY PURE—free

PR Cinadian Manufacturers and Exporters from coloring matter,
! Are you aware of the fact that there sre 4} millions chemiell 80 |V ents, or
\ Irishmen prepared to buy Canadian Goods ? ) adulterants of any kind,
Don't you want some of this business?
\ kYr;u zn ‘mnw M)'Ill'ciilgﬂlll«a S%I)G%r(l‘lalw:i eve(x;y Regist and are therefore in full
week b ve! -
? ; hml»vftmkox mﬁ"diﬂ!ﬁﬁx TRADES SOURNAL, m“fmi“ to the '°q“""
e bes! wn @
p __ 4 | el e | ments of all Pure Food

10, Garfield Chambers, Belfast, Ireland
Walter Baker & Co., Limited
1 When writing advertisers kindly men- Established 1780, Dorchester, Mass.
| tion having seen the advertisement in "

Py Branch Houss, 86 8t. Peter 8t.
% MONTREAL, CANADA

Taking Care of Your Profit

In making prices for our different lines we have always been
careful to leave You a fair margin of profit. This is a feature
to consider when you are ordering your biscuits.

Our O. K. Sodas in pails run from 40 to 44 to the 1lb.

The Canadlan B1scu1t Co.,

La Polade, Biub.
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“The purest of all pure foods”

Most grocers now exactly why this apt description of
““Christie Biscuits’” has become a household proverb
throughout the Dominion. Because every grocer should
know why is our main reason for reproducing the fol-
lowing unsolicited letter :

Swift & Company

. w.STEINHOFE Strat;fgrtl‘;‘q:l.tnrlo.dan. 18, 1910,
Messrs, Christie, Brown & Co. Ltd.
Biscuit Manufacturers,
Toronto, Ont,.
Gentlemen,

We have pleasure in advising you that the Butter-
maker from whom we have been sending you a regular supply of buttier
secured 1st Prise on his exhibit of Creamery prints, 3rd Prize on 561b
Cremmery solids, and a gold watch as special prize for the most
attractive exhibit on exhibition, at the Winter exhibition in
connection with annual Convention of The Western Ontario Dairymens
Association held at St,Thomas last week.

Yours respectfully

Swift & Company

ver S

Purity and Quality—these are the keynotes of our advertising. That no com-
pound can pass our inspectors—that every ingredient entering our bakes must
be of uniform high standard table quality—that our employees are healthy,
happy and contented, and devoted heart and soul to Christie ideals—that we
have reduced biscuit-making to an exact science; these facts are a matter of
common knowledge. But—the point for you to remember is this:

Christie reputation works for you ceaselessly in
securing the staying trade—the trade that pays.

CHRISTIE, BROWN & CO., LIMITED

BISCUITS

47
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M°VITIE & PRICE

EDINBURGH and LONDON

BISCUIT MAKERS TO ;

ma
H.M. THE KING vie
AND HR.H. THE PRINCE OF WALES has
the
The following kinds are specially recommended : 1
“ ati
do
o o The Premier Biscuit of the
Digestive  vone. g
. why
As we have entered the field for the manufacture of
high-class pepsin chew;r;]g-gum undtl:lr olur brand of Y&S, RICh Tea' As Ldosl Tea Bioomis. g:;
which for forty years has been the leading brand of
Stick Licorice sold in the United States and Canada, Amem Al
we beg to call the attention of the trade to the Y&S pep- y The Scottish Favorite. flou
:in gum, a strictly hiﬂl‘-sclnu article conn'ining only the S b o stan
inest ingredients. is the stamp of quality. We inely Flavore xceptionally :
put up the following flavors: LICO ICE, PEPPER- Breakfast Light. : s
MINT, \VINTERGI:EIEN, SPE:)R'MINT. Order a ; ‘Epe
sample box (assorted if require rom your jobber. ® . A rt t of Fi Old- av
There is no better gum made. Each piece wrapped RjCh Mlxed fl:hi.:l::d 'ﬁ'ffcu;}’., i win
singly. 5 pieces to package. 20 packages to box. the
A Homely, Substantial Biscuit R
Osborne of the Highest Class, -

National Licorice Co. e

AGENTS for Manitoba, Saskatchewas and Alberta : b
MONTREAL RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG
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NELSON'SIIza oo -

Mott’s 2

F POWDERED GELATINE oL

. . feed,

| oy o Fmalore e SRS St “Diamond” and “Elite” coms

brands of Stands

NELSON’S . ]
Gelatine and Liquorice oco ate

: LOZENGES ::l&l M.I-. ':,-:h:"‘."_m ’U“'“'""u. "'“" Fl

Should be in your confectionery department. EVERY JOBBER SELLS THEM z:: l:

unehy

G. NELSON, DALE & CO., Lid. John P. Mott & Co. s

EMSCOTE MILLS, WARWICK, ENGLAND Halifax, N.S. . ‘ :::)al}l;

e a0 o S SR N commnc g - - A s

f.'? ﬁf‘“%oiﬁ&m'-‘l-&m A Ytmtreat & M arente ™ ¥ Winipeg " Vansouver s

Goo. &. Bione, 34 Inps of Court Buildings, Vensruver, B.G. e
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Flour Immovable in Spite of a Wheat Decline

Considerable Weakness in Latter Market in Chicago and Win-
nipeg—The Prospects in Flour—Manufacturers of Wheat Pro-

ducts Make no Changes.

The stubborn condition of the wheat
market reported last week has since
yielded in favor of the buyer, and wheat
has dropped about 7 to 8¢ a bushel in
the large markets.

Tt is, however, strange that the fluetu-
ations both in Chicago and Winnipeg
do not materially affect the price of On-
tario wheat. Ontario wheat is prinei-
pally used in the manufacture of rolled
wheat, and the millers have almost to
get down on their knees and beg for it
from the farmers.

While it was the opinion of grain and
flour men that wheat was too high to
stay, the drop came a little sooner than
was expeeted. This is owing to the early
opening of navigation, and also to the
favorable prospects of the new erop of
winter wheat, as well as the outlook of
the spring crops in general.

Russia is #till surprising the world
and its enormous erop has much to do
with the weakening of the markets all
over.

MONTREAL.

Flour—Latest quotations show that
the wheat market is weaker. This may
have an additional weakening effeet on
local eonditions. Local prices are steady
just at present.

zlnur‘whm g ;ﬁ)
l:ttn.gbl ........ ke : g
L e 5 30
Manitobs spring wheat patents, bbl 5 80

o strong bakers, 5 30
Five bbl 580
Harvest Queen, bbl 5 30

Oatmeal—There is little of note save
a general weakness this week. Prices
are steady but trade is light. In mill
feed, bran is down $1 per ton, due to
competition.

Fine oatmeal, 20
Standard oatm bags. s
Granulated " o . 82
Golddust cornmeal, 98-1b. bags. .. e
g:mmmlwu ....... he sl ;gg
" R e R
TORONTO.

Flour—While the large wheat markets
are considerably lower, the loeal mar-
ket has not responded and prices remain
unchanged. Millers have claimed all
along that they were working on too
small margins and that flour is not any
too high in eomparison with the wheat.
Competition, however, will regulate that
matter, and unless wheat will recover
from its slump, flour will likely drop.

Manitobs Wheat.

Winter Wheat.

P
Blended

Cereals—These lines are firm and are
not in the least affected by the decline
in wheat in the large markets. Manu-
facturers of wheat products must have
all Ontario wheat which is held by the
farmers and the latter determine the
price at which they will sell.

brls. to car lots.. ..
Standard and d oat 1, €8 1b. sacks.. .... 22

NO UNION GROCERS’ PICNIO.

Summer Half Holiday for London Gro-
cers—Election of Officers at
Annual Meeting.

London, Ont., April 21.—At their an-
nual banaquet the Retail Grocers’ Asso-
ciation proposed the idea of a union
pienic for the grocers of London, Ham-
ilton, Brantford and Toronto. Since
then their officers have done their best
to bring it about, but were unsuccess-
ful. For this reason it was decided at
their annual meeting last week to hold
the annual excursion of the London as-
sociation to Detroit, via the G. T. R..
on June 15.

It was decided that, as in the past,
the grocers will close on Wednesday
afternoons during June, Julv and Au-
gust, ' exeept when a public holidav
comes in the week.

The officers elected for the comine
vear were as follows : President, C. W.
Summers ; first vice-president, James
Haskett ; second vice-president, T. H.
Janes ; secretary, Cyril Hayes (re-elec-
ted) ; treasurer, Thomas Shaw : execu-
tive, J. A. McFarlane, F. Travers, R.
A. Ross, F. W. Paul, R. .J. Donaghy.
M. A. Young and Ed. Bodkin.

President Summers who succeeds Ex-
President E. J. Ryan, was selected to
attend the annual convention of the
Ontario Wholesale Grocers’ Exchange,
to be held in Toronto during the week
beginning with April 25th.

On motion of Ex-President Ryan it
was decided to set aside a sum of
money to purchase suitable presents for
the retiring presidents and treasuters
at the end of their terms. R. J. Don-
aghy, who seconded the motion, to-
gether with other members considered
that something along this line should
be done for E. .J. Ryan and ex-treasurer
H. Ranahan, hut they nositively refus-
ed to accept anything this year.

A vote of thanks was tendered to
Jos. Boyd, a knight of the grip, who
has donated ecaps and socks to the
erocers base-ball club. F. W. Paul. F.
H. Janes, M. A. Young and Thos. Vin-
cent will have charge of the team this

' year.
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Biscuit Quality

is no less a matter of purity
of materials and of skill and
care in mixing and baking,
than of the way in which the
biscuits are packed.

Your absolute guarantee
against soggy condition is to
sell exclusively—

CREAH -il;?{ Sodas '

i I
§ 1" MOONEY BISCUIT & CANDY. C:
SN STYRATFORD CANADA

This is the kind that always
reaches you in the same crisp
and fresh condition as it
leaves our oven.

Your cracker business will
be booming this summer if
you are selling

MOONEY’S

Order to-day.

The
MOONEY BISCUIT
& CANDY CO., LTD.

Stratford, Can.

Cox’s Gelatine

PURITY
P GUARAN-
[) TEED BY
THE
MAKERS

Canadian Agents: J, & G. Cf:.

C.E Celson & Son, Mentreal
w Mills,
e S - Gorg  INBURGH
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TRUMILK

An excellent full cream milk in powder form, suitable for tea, cuffee, cereals, etc.

MILKSTOCK

A separated milk in powder form, perfect for all kitchen uses.

Both these products are guaranteed to be absolutely free from all chem:-
cals, preservatives or adulterations of any kind, and are excellent articles
for drinking purposes. Al/ways sweet, safe and pure. Prices, profit, and any
other information required, sent on application to

Canadian Milk Products, Limited

Sole Manufacturers

Head Office : MAIL BUILDING, TORONTO.

————

THE NEW FLAVOR

MAPLEINE

CIE FRANCAISE des PATES ALIMENTAIRES

Macaronl, Vermicelll, efc.
$trictly French Manufacture Guaranteed

Manufactured at
92 Beaudry Street MONTREAL

FEATHERS WANTED

Highest prices paid for feathers of all kinds. Mus'
beclean and free from quills. Prompt remittance

WRITE TO

P. POULI & CO.

38 Bonsecours Market, - Montreal

WE SELL FEATHERS T00

The Largest and Oldest Barley
Manufacturers in Canada

LET US QUOTE YOU PRICES ON

Pot «na Pearl Barley
Split Peas :n« Feed

John MacKay, umited
BOWMANVILLE, - ONTARIO

W. H. ESCOTT

WHOLESALE

Grocery Broker

141 BANNATYNE AVENUE

WINNIPEG

COVERING
MANITOBA an« SASKATCHEWAN

OORRESPONDENCE SOLICITED

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phone order our expemse

TORONTO SALT WORKS
TORONTO, ONT. Gmo. J. OLiry, MANAGER

ROLLED OATS

FLAKED WHEAT and OATMEALS
Bags or Barrels. Oar or Broken Lots.
WRITE FOR QUOTATIONS.

Prompt attention to all orders.

J. W. EWEN, - Uxbridge, Ont.

SUOHARD'S OO0COA
This is the season to push SUCHARD’S CO.
COA. From now on cocoa will be in demand
dally. It ays to sell the best. We guarantee
SUCHARD’S eocos against sll other makes
Deliclous In flavor; prices just right.

FRANK L. BENEDICT & CO., Montreal
Agents.

S - P

THE HODGSON GUM CO.
898 St. Lawrence St. MONTREAL
Makers of High Class Gums
at Popular Prices. Write for
Samples and Quotations.
We make special brands to order.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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Proof of Quality

Nothing eatable ig imitated if it
does not prove popular.

Nothing eatable ean prove popular
unless it possesses quality.
Therefore:

Any article that is imitated must
be of highest quality.

Which proves that our

“CHOCOLATE
BORDO”

is of the highest quality.

For it has been imitated by every
manufacturer of confectionery in
Canada.

When our

“CHOCOLATE
BORDO”

was first put on the market 25
years ago there were no other
Bordeaux lines.

To-day! ‘‘the woods are full of
them.’’

But it always pays to stick to the
original.

For your protection we have regis-
tered our brand. Every chocolate
is stamped with the name.

For satisfaction to your eus-
tomers and profit to your-
self Stock the Genuine.

The Montreal

Biscuit Company

Manufacturing Confectioners

MONTREAL
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OMAN'’S uncertainty, you

know, is proverbial.

Which is probably the prin-

cipal reason why the good
cook wants all her raw materials
changeless as the sun or a mother’s
love.
Kind of goes by opposites, you see.
Now in this matter of FLOUR, Bro-
ther Grocer—
When young Mrs. Homemaker has
once made a successful venture in her
cookbook—say a wondrous batch of
glorious loaves such as only FIVE
ROSES flour can coax out of the
oven, crisp, nutty, well-piled, with
golden crust and snowdrift crumb—
Or, maybe, a dozen dainty rolls of the
toothsome kind—
Or one of those palate-pleasing pies
like mother tried hard to make, but
couldn’t.
She wants to again feel that glow of
pride, to hear the sweet praises at tea-
time. She has tasted success and likes
the flavor.
So she carefully measures out with
puckered brows the same exact quan-
tities, repeating the identical condi-
tions which brought forth yesterday’s
happy doings.
Because she wants the same results to-
day, Brother Grocer.

DE ™M
REGISTERED

[.etitbe Steady in Quality

So you do see how very, very import-
ant to lasting satisfaction is FLOUR
RELIABILITY, dependability, con-
stant, sincere trustworthiness.

Which means QUALITY, of course.

But QUALITY plus UNIFORM-
ITY.

If, Brother Grocer, there should be
milled to-morrow a flour superior to
FIVE ROSES, it would be worth less
to you unless it were changeless.

All the more valueless on account of
this extra quality.

Since it would merely cause even more
bitter disappointment in the sequel,
having educated the housewife to big-
ger expectations, you see.

Look at the FIVE ROSES crest, Bro-
ther Grocer, at the top of the page.

Joldly blazoning the slogan of ABSO-
LUTE UNIFORMITY, because we
know this to be the very strongest of
the strong FIVE ROSES selling argu-
ments.

It insures steady, constant demand,
unfluctuating repeats.

Wouldn’t FIVE ROSES dependabil-
ity help YOUR profits a lot?

Just say the word, Brother Grocer.
Soon.

LAKE OF THE WOODS MILLING COMPANY, LTD.

CANADA
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Seven Phases of Retail Store Salesmanship

An Analysis of the Points of Contact Between the Retailer and
His Customer—The Importance of Personality in Bvery Busi-

ness Enterprise.

By H. N. Tolles.

Confidence is the basis of all trade.
It is impossible to build any business or
sueecessfully promote any enterprise
without the element of confidence enter-
ing. Confidence in any institution is
made up of the sum total of the confi-
dence which is seeured through the per-
sonality of all the persons employed in
that institution.

Personality is more than good looks
and good clothes. It is that which rings
true in the voice, which flashes sincerity
in the eye, which reflects honor and hon-
esty in every deed and business dealing.

When the individuals of an institu-
tion attain success the institution is all
right; when the institutions of a com-
munity are all right, the cities are all
right ; when the cities of the state are all
right, the state is all right; when the
states of a Union are all right, the Un-
ion is all right. Therefore, in the last
analysis the business problem is primari-
ly a problem of the individual. ‘‘The
science of business is the seience of ser-
vice—he profits most who serves best.”’
This is the universal principle. The
firm that succeeds must ever keep in
mind the idea of quality of goods and
excellence of service. The employe must
harmonize with the heaping-measure-
pressed-down-serviee prineiple—not how
little, but how much ean I do?

Confidence is the basis of all trade.
Let the confidence of the patrons of
any business be shattered or destroyed
and that institution will close its doors
and hang up a ‘“‘For Sale’’ sign.

Seven Points of Contact.

There are seven ways in which an in-
stitution comes in contact with its pat-
rons and builds confidence.

1. Through the advertising. Good
advertising men to-day earn some of the
largest salaries in the business world.
This in itself is evidence of the import-
ance of advertising. Liberal advertis-
ing, carefully worded and attraetively
displayed, is one of the best ways of
creating confidence in any institution.
When advertisers consider that in most
media the cost per word is more than is
charged in telegraphing or the ecable
message, they will realize the importance
of weighing every word and studying
carefully the construction of ideas which
they wish to convery to the general pub-
lic.

2. Through the window display. 1
recently saw the window of a store which

advertised to be ‘‘par excellence’’ in
fittings 'and furnishings, and yet the win-
dow of this superb store was full of
dead flies and aceumulated dust. We
should realize that the windows are the
eyes of the store; they should be kept
bright, pleasing and attractive. Sue-
cessful decorating is a high art. Other
things being equal, people like to go into
stores where the display windows re-
fleet dignity and refinement.
3.—Through the telephone. Many in-
stitutions depend largely on building
business through the telephone service.
A soft, eultured voice, with polite, court-
eous attention to the customer, is a won-
derful force in building business.
Abruptness should never be tolerated.
4. Through the correspondence Fre-
uently too little care is given to the
appearance, spelling ar.d punctuati m of
the letters that go from some of the best
l ouses. The letter shovld be gotton out
with the idea of ereating confidence and
bringing results. Even the best letters
are often spoiled by sloppy folding and
enclosing. Many customers are never
seen or reached except through corres-
pondence. It is, therefore, very import-
ant, if we wish to build and hold patron-

JAMAICA CIGARS
and CIGARETTES

“La Retreat” Brand

Made from the finest and choicest tobacco

LaRetreat Factory Co.

7 Port Royal St.
Kingston, Jamaica, B. W. I.

Agent required for these
Products in Canada.

Bpecial inducement to finan-
cially responsible party

ALL ABOARD
CET READY TO SUPPLY THE
DEMAND FOR

GREAT WEST

CUT PLUC

SMOKING and CHEWING
TOBACCO

SALES INCREASING DAILY

CLAY PIPES

28 perfect article. Sell it.
Insist upon having McDougall’s.

R. McDOUBALL & CO., Ltd., Glasgow, Scot.

BPRAGUE

CANNING MACHINERY GO.,
OHIOAGO, ILL., U.8.A.

TANGLEFoOOT

The Original Fiy Paper

For 26 years the Standard
In quality

All others are Imitations

Black Watch

The Big Black Plug
Chewing Tobacco

‘“A Trade Bringer”

Sold by all the Wholesale Trade
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age, that the letter should be as strong
as human skill ean make it.

5. Through the salesman. While in
the broad sense the entire institution is
established to sell goods for a profit, and
is therefore the salesman, yet, individ-
ually, every sales person making up the
composite personality of the institution
should be of the highest possible type.
We need not only men who can make
quick sales and produce good results,
but they should be business builders in
every sense. The most meritorious mer-
chandise that science and invention pro-
duce, the most attractive display of it
and the most carefully planned adver-
tising, do not guarantee success unless
supported by active, intelligent sales-
manship.

6. Through the delivery service.
There is nothing quite as exasperating to
a customer as to fird pledges of prompt
delivery service unfulfilled. Neatness in
packing, regularity in the time of ser-
vice, well-fed and well-groomed horses
and frequently painted and varnished
wagons all tend to make a favorable im-
pression upon a customer.

7. Through the bills. A Philadelphia
merehant told me recently that he prid-
ed himself on the ecarefulness, the ar-
rangement and accuracy of his bills and
monthly statements. Many customers
have been thoroughly satisfied with the

THE CANADIAN GROCER

service until they get their monthly
statements. Mistakes and errors, as well
as untidy appearance, have a disastrous
effect upon a customer’s confidence in
the firm.

Realizing that the advertising, tele-
phone service, window display, sales-
manship, delivery service and billing are
all factors in the establishment of con-
fidence and of maintaining it, it would
be well for us all, as business men, to
check over these various items to see if
there are any leaks in our business
through any one of these channels.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

The La Retreat Factory Co., Kings-
ton, Jamaica, is erecting a fine factory
for the manufacture of high-class cigars
and cigarettes. The company are large
cultivators of tobacco which grows on
their own estates from -imported Ha-
vana seeds. They produce some of the
finest brands of cigars. Thev intend in-
troduecing them on the Canadian market
and as will be seen from their adver-
tisement, they are offering special in-
ducements to a reliable representative.
The firm also does a eommission busi-
ness in groceries, condensed milk and
other Canadian produects.

The Salada Tea Co. resumed pack-
ing tea Tuesday. By the end of this
week they expect their entire plant to
be in complete working ordet. The

insurance was finally adjusted Friday
fr{oon of last week—four days after the
re.

To the retailer and his clerks: We,
The MacLaren Imperial Cheese Co.,
would draw your attention to our full
page ad. in this issue. This special
deal was first offered to the retailer
and his clerks January 1, 1909, and was
to have been discontinued December 31,
1909, but during that period the re-
turns were far beyond our expectation
and the enthusiastic expressions of sat-
isfaction which we received from re-
tailers, who had taken advantage of
this special offer, as to the quality of
the watch and the satisfaction that
Imperial Dessert .Jelly gave both
to the consumer and themselves
caused us to ecarefully econsider
the matter at the end of the year, when
we decided to give the retailers or
clerks who had not taken advantage of
this special offer an opportunity to do
so in 1910. Nineteen hundred and ten
is not ended vet and those retailers or
clerks who wish to procure a first-class
watch, either gold, silver or gun-metal.
in lady’s or eentleman’s style, will find
it to their advantage to read our ad.
in this issue and ‘‘get busy.”’

TRADE NOTES.

Rose & Laflamme, Ltd., have equipp-
ed a sample room in No. 19, Guy
Block, corner of St. Catherine and Guy
Streets.

Morrish & Vanatter, groeers, Goder-
ich, Ont., have dissolved partnership.
The firm will continue at the Maple
Leaf Grocery stand, with a new part-
ner, as Morrish & MeClinton.

Manufactured

-Are You Keeping Your Tobacco Stock

Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”

the new 10c. plug is the latest

Order from Your Wholesaler

frone Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.
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Florida Tomatoes

Are now arriving in fine shape,
and at the price they are sell-
ing for should command quick
sale.

Fresh arrivals daily—Straw-
berries, Asparagus, Celery,
Radishes, Green Onions, Let-
tuce, Etc.

Four cars California Oranges
due, can fill your orders with
fresh arrivals. Also Lemons,
Pineapples, Bananas, Etc.

l'Mg\&ll.l IAM

Mc. E.

EVERIST

28.27 CHURCH ST. - TORONTO
Carload Importers

When

you hear brands of Lemons
spoken about by people
who know — you invariably
hear that

‘““St. Nicholas”

‘““‘Home Guard”

are the most intelligently
and honestly packed Fancy
Lemons that have yet ap-
peared in Canada. People
““who know” say things
like that.

J. J. MoCABE

32 Church Street, Toronto.

THE CANADIAN GROCER

Vegetables Cheapening as Season Advances

Big Sale For Tomatoes and Celery—Declines in Pineapples and
Strawberries—Orange Market on the Upward Trend—Demand

For Fresh Caught Fish.

MONTREAL.

Green Fruits—Florida fruits, par-
ticularly pineapples and strawberries,
are eoming in freely and show a decline
as a result. Strawberries are now 45¢
per quart and pines $4.50 per case.
There is only a light demand for all
lines and the situation on the whole
looks weak. Oranges and lemons are
only in fair demand.

BdAX“._ Lemons—
wins, bbl.... .... 350  Bicilybitters,box 1 75 2 256
Greenings, bbl... ... 400
Russets ......... 350 42 Oranges—
Kings, No. 1 400 Floridas ......... .... $00
Spies, per bbl $%  Californis navels 300 326
g -+ Porto Ricos...... .... 250
B s s s 22 Mexicans........ .... 225
Cranberries, bbl. € 00 10 G0 Sicily bitters,...
Cranberries, per = "' 995 300
l box..... LD B89 ~ - tEmErrrl Y
Cocoanuts, bags. .... 425  Jamaica, bbl.... .... 400
Grape fruit— .
i 7 Pineapples—
Flori B Siss o0 8985 -
Grapes, Almeria, B s 50
e 5 rawberries—
e Florida, qt. ..... .... 045

Vegetables—Florida tomatoes are $1
cheaper. They are coming in freely of
late, and sale is slow at present. Spinach
is down to $2 per bbl, a drop of $1
from last week. Other lines showing de-
cided weakness are, cucumbers, pep-
pers and lettuce. The whole marker tone
is weak and demand is poor.

mru::;. doz i 8 (715) s;.ul:;)hi cases 280
S bag....... 0% Qi  WVIDE...... ...t
Carrots, bag..... 040850 Spanish, 4 cases 1 50 176
Clé:ﬁl‘e.bbl,..‘lw 1% P
T Montreal, bag... 060 070
Plorid, St ... 375 Swost,perbul.. 350 38
Caulifiowers,crte .... 550 Parsley, d:::ﬁ‘ 030 060
Cucumbers, doz..... 200 2 07 080
Garlic, per 1b o1 FSTOA bas....
G > = " Radishes, duzen
i " < 075 bunches. ...... 050 075
Le'.tucaa-— """"" Rhubarb, doz. .. .... ; 20%
Montreal, box.... 0 50 « go  Spinach, bbl.... ...
Imported, box. .. .... 22 Tomatoes—
Ilul:room.lb 060 076 Floridas, crate .. .... 350
ons— 250
tian, Ib. .. 0024 Cubans, crate .. 225
E‘wpl::liu ........ 150 Turnips, bag..... 060 076

Fish—It is now close season for dore,
bass and maskinonge. The trade is al-
lowed to sell frozen fish during the close
season, however. River and lake fish
will be plentiful now for some time.
Halibut are coming in freely from both
the east and west coast, and prices have,
as a result, declined. Haddock is a little
searcer this week. Salt and pickled fish
are at a standstill.

On the whole the market is quiet and
of a hand-to-mouth character.

SALTED AND PIOKLED

Green cod, No. Salmon, B.C., red, bbl 14 00
B iuoisaisaie L] z “ pink, bbl 12 00
Labrador herring, bbl g 0 e IAEMDI'. \:'I’E l: g
Labrador sea trout, = ll';lb p tros., =
Labrador ‘sea 'trou, Balt eels, per ib...... 007
........... Balt ,20 lbbrll 100
No. 1 mackerel,pail.. 300 Bootch herring, :g
“ "  §bbls.. 9500
No.1pollock, bl ... 409 ousnd berring, bbl § 50
SMOKED
SRR, s assi

B e fesrtasivios anertron vere 010
N 007

Herring, new smo bo;
Kippered Mﬂn‘.kp.tdr’ ............................ g g

WS PREPARED FISH

e in bl grades,

Rhredded cod, per box s et 6 6,8, 94 105, per 1b
Bkinless cod, 100 1b. case... ./ 1/ R

TORONTO.

Green Fruits—First class, well kept
apples are in good demand, and will
bring as high as $4.50 a barrel, but there
are still large quantities of out-of-sea-
son stock which is spoiling faster than
it is selling. Oranges are firm and will
be higher. The primary markets have
advanced from 30 to 40c a case. The
quality, however, is much improved, and
the increased consumption will natur-
ally follow. Lemons are also looking
upward and higher prices are expeected
to rule the market in the near future.
Strawberries are still coming from
Louisiana in ‘“pint’’ boxes and are sell-
ing about the same as last week.

Apples.......... ; g Floridas. ... .... 250 276

Crauberries, bbi 625 G50  Mexioan........ o S

Cocoan e B Valencia .. 360 876

Grapes, Almeris Jamaics, barrel .... 425
....... 600 650

-k 3 Marmalade, Sev-

PFlorida. ........ 42 460 ille, per chest...... 3 00

Lemons— Bicily bitter, box. .... 3 50

. ... 260 275

Plsn:r:p'%::.d:l_o 4256 476
Californianavels 375 300  Loulsiana, box. 012 0 13

Vegetables—The vegetable market has
a summer-like appearance. Almost
every vegetable imaginable is on hand,
and it is surprising how fresh they ar-
rive in view of the long distances they
have to travel. Radishes, cucumbes,
onions, asparagus, spinach, lettuce, beets,
carrots, ete., could not be better if thev
were sent in from our own gardens.
New potatoes at $2.50 per hamper wi:
find sale alongside of our own good old
potatoes at about 30¢ for the same quan-
tity. This might be taken as one sample
of the cause of the high cost of living
Tomatoes and celery are at present -he
largest sellers, and are getting a little
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cheaper. Rhubarb and asparagus are
also in abundance.

Asparagus,

.......... 0656 010 Olnuu.n,hq 100 13
Beets, bag...... .... 090 Valencias, new,
Beets, new,dos. .... 075 Orat® ......... 32
Beans, green per Spanish......... 350 376
hamper. ....... --.. 37 gmn.po:doz 050 (ll:g
Beans, wa: r jpanish, § cases. ....
ham rx,pe ..... 4 60 Parsnips, bag... 085 090
Owliszwer doz .... 2% Potatoes—
Oabbage, Osna- Osanadian, bag.. 0 50 0 56
dian, dozen... 035 040 Bermuds, new,
Oabbage, Osn., per barrel.... .... 800
perbarrel..... .... 200 Bweet, hamper.. 125 1 50
Cabbage, new, brl. .. 3 00 “ barrel... .... 3650
Osrrots, bag.... 0 85 075 Parsley, per doz
Carrots, new,dz .... 100 0850000 oo3s 070
Celery, Oana- d 040
dian, ...030 035 Rhubarb, doz.. 075 100
Qelery, Florids 200 2 50 pinach, hamper.... 0 60
bers,doz. 1 76 2 00 matoes, t
Iatuwo.hun Beas :g hom .......... 03
tuce, per doz m! case
...... 0% of 6 baskets... 275 3 00

Turnips, bag.... .... 040

Fish—The fish market is somewhat
unsettled. The supply of fresh caught
fish is still insufficient and frozen fish
are not wanted. Fresh caught hal‘buts
are arriving regularly from the coast
and seem to be in abundance and ure
likely to be cheaper.

FRESH CAUGHT FISH

oS coco0p oo 0 10 Steakcod....... .... 008
Salmon trout... .... BN Nrea o iy suin 010
Whitefish . .. 015 0 17 Haddock........ .... 0 07}
FROZEN LAKE FISH
Golda ............. 006 PR oivovs casennne 008
I‘kosuperlor 0 04 L PR 010
Hokdﬁ. ......... ‘Whitefish, fresh
Pickerel nllow ....... 0 09 caught........ 0 15 017
Perch, freshcaught.. 0 10
OCEAN FISH (FROZEN)

Herring, per 100....... 1% Sumon pink, per 1b.. 0 09
Mackerel. each........ 02 0. o eh v 10
Smelts, No. 1.... .... 008 “  seadressed.. 013

SMOKED, BONELESS AND PICKLED FISH.
Acadia, per crate.... 2 40 Fillets, perlb......... 014
i blets, box.. 1 60 Haddie, Finnan...... 003
Bloaters, per basket.. 0 90 Berrinp. Dllby bndle 0 60

Codfish, ed, box 1 80 Herri Imported
‘  Bluenose, * 140 "?me per kit.. 1 50
ot i §8 S 1%

rlb.. on r
Qiscoes, buret. 135 »”

TRADE NOTES.

Fred Cox, grocer, 930 Queen St. West,
Toronto, has sold to J. Mercy.

Leonard M. Vandermade, proprietor of
the London Vinegar & Cider Works,
was seriously injured on April 12th, as
a result of a collision with a runaway
team in the lane leading to his factory
at 84 King St. It is expected that he
will recover.

THE CANADIAN GROCER

T
Choice Ripe Tomatoes
DOWN IN PRICE

Prices are now very reasonable, costing about 8c. lb. Two
fresh cars for this week.

1st North Carolina Strawberries
32-quart Crates (full quarts.) 1st car due to-day (Friday.)

We handle only the best of everything

WHITE Q. CO., Limited
TORONTO AND HAMILTON

P.S.—We are regular buyers of Eggs and Butter. Write us what you have to
offer. Will pay top prices.

R I P E (PINEAPPLES
jFLORIDA TOMATOES
BANANAS
LETTUCE
F E H RADISH
R S RHUBARB

(Established 1861)

Finest Oranges and Lemons

HUGH WALKER & SON

PHONE M. 6565.

FANCY

GREEN ONIONS

GUELPH, ONTARIO

3

A Little to Learn==—=A Lot to Know

This beautiful Spring weather diverts our minds to November Cut Lemons. Our
brands are on the market in both Fresh Cut and November Cut Lemons. Your best
interests will be served by asking for Buster Brown, Hiawatha or Lord Beresford.

These brands are undoubtedly the best and most uniform pack of Lemons imported by
the Canadian Wholesale.

FRATELLI FOLLINA
PALMERO, MESSINA, Packer

W. B. STRINGER
Canadian Agent, Toronto.
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WANT B. C. FRUIT.

Western Retailers Cannot Get Enough—
Demand From the Old Country.

Vaneouver, B.C., April 21.—Retailers
even on the coast have complained at
times that they cannot get British
Columbia <ruit, and the statement of
T. W. Stirling, one of the large grow-
ers of the Okanagan, tends to show the
reason. He was in Vancouver this
week and said that although the pro-
duction is yearly increasing it is not
nearly large enough for the demand.
Buyers from England and Belgium, as
well as from other parts of Europe,
have asked for British Columbia fruit,
but there was not supply enough. One
firm in England wanted 100 ears, but
this had to be turned down. The
principal market is on the prairie, and
all that can be shipped from the Okan-
agan is absorbed there. To facilitate
the shipment of fruit, the C.P.R. is
putting car barges on Okanagan lake,
and have put in a large ice house, that
ice may be had for the refrigerator
cars when fruit is shipped east.

Mr. Stirling states that according to
expert opinion the tomatoes grown in
the Okanagan are equal to, if not su-
perior, to anything grown in Eastern
Canada, and the canning factory that
has been operating at Kelowna for

SEPTEMBER

CHEESE

We can offer the grocery

trade rich full cream colored
cheese, September goods.

Quotations on request

Fisher Produce Co.

76 Colborne St., Toronto

BASKETS

You can make money as well as
oblige your customers if you handle
our

Butoher Baskets,
Clothes Baskets,
Graln ana Root Baskets

and Patent Strawboard
Berry Box.

We can supply all your basket
wants and guarantee satisfaction
because we guarantee the goods.
Orders recelve prompt attention.

The Oakville Basket Co.,

OAKVILLE, ONT.

THE CANADIAN GROCER

three years has found that the tomato
grown in that distriet was fine for
canning purposes, being heavier in sub-
stance and not containing much water.

Bert and Jno. MeCallum, Wallace-
burg, Ont., have opened a grocery
store.

B. Legare, Mont;eal. has opened a
nicely equipped retail grocerv store on

ZARER
CUSTOMS HOUSE SALE

The subscribers are instructed by
R. S. White, Esq., Collector of Cus-
toms for the Port of Montreal, to

by
PUBLIC AUCTION

at the Examining Warehouse, 65
Common 8t., Montreal, on Monday,
April 25th, 1910, and following days
the following goods, as per catalogue,
and containea in the above premises:

1 —Duty-paid goods to December 31, 1908.
2—Collector’s Order to December 31, 1909,
3—Goods from Store.
4—559reu Unclaimed Goods to December
, 1909,

Freight Unclaimed Goods to December
1909.

3
3

—

—Goods over live years in Bond.
—Seizures.

TERMS : CASH
A deposit of 10 p.c. will be required
on the adjudgment of each lot.

SALE AT 10 O'CLOCK A.M.
MARCOTTE FRERES, Auctioneers,

5
i
6
7

the corner of Duluth and City Hall
Avenues. The store seems to be up-to-
date in nearly everv respect.

FRED. L. MYERS & SON
ESTABLISHED 1879.
KINGSTON. JAMAICA, B.W.1.

Wholesale Wine and Spirit (Rum, etc.), Sugar, Export
and ¢ ommission Merchants and Wharf Owners.

Our Specialties:—Sugsr and ** GENUINE JANAICA BUN "
shipped to all parts of the world.

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. Asmall
advertisement in the )

KINGSTON
“GLEANER”

might bring inquiries. Better
te for rates to

I. C. STEWART, Hallfax

Highest prioe pald for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886
Ingersoll - Ont.ario

Would you like our Weekly Circular

:-"

SEASON 1908-8

Dried Apples

Shipments Solicited
Settiements Prempt

W.A. 6IBB COMPANY
HAMILTON
JAMES SOMERVILLE, Manager

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRODUCE
r 2 2 u A N .“
Dealers in HIDES, WOOL and RAW FURS

TRY LEARD’S LOBSTERS
and CANNED CHICKEN

Write for Prices

W. A.LEARD
Summerside, - P.E.L

444
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Increase Your Sales and

Profits on Vegetables

‘H You can do both with our Vegetable
Display Stand, because it not only re-
duces spoilage of vegetables and green
truck, but makes them look soattractive they
almost sell themselves. When writing to us
state whether you have a city water supply.

GALESBURG CORNICE WORKS
93 Cox Street, Galesburg, Illinois
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NAVELS

ARE NOW AT THEIR BEST

You can buy freely of Independent
packs of Oranges and be sure of
having the Orange that will tickle
your customers’ palate. Get some
spoons, too—they help the sale and
are a bargain in silverware. They’ll
please your trade immensely. Write
to-day to your Jobber or

The Independent California
Orange Brokers of Toronto
32 CHURCH STREET o - TORONTO

Your Customer’s
Confidence

is your strongest business asset. But you can
only expect to hold it by handling goods of merit.

HEINZ
57 VARIETIES

Pure Food Products

(The kind that contain no preservatives)

are recognized as the standards of purity and
excellence in food quality. They meet the re-
quirements of all pure food laws and are guaran-
teed to suit. Money back to your customers if
they fail to please. That’s why the 57 Varieties
are such good business-builders.

Anything that’s @ is safe to sell.
H. J. HEINZ COMPANY

New York Pittsburg Chicago

BR E,N,?av\vs.!s L(:xBJ&AN
4 |ORq

up with

that has “made good.”

e Carteret,
Hm & Co., Calgary, J.
couver, C.;'l\oAlf Denis Co., Ltd.. Edmonton, Alta.

It’s knowledge that directs the successful grocer in stocking

Brunswick Brand Sea Foods

—a knowledge born of experience that it only pays to handle canned fish

You will always be on the safe side if you sell “Brunswick Brand,” be-
cause it is the “Quality” brand, and we leave no stone unturned to main-
tain the high standard we have reached. Order to-day.

CONNORS BROS,, Limited
Blachk’'s Harbor, N.B,

AGENTS—Grant, Ozley & Co., Halifax, N.S.; C. H. B. Hillcoat, Syduney, C.B.h.l L. Lovitt, Yar-
mouth.N.S.; D. Rattray & Sons, Quebec; Leonard Bros., Montreal ; Arth

3 Jmu Haywood, Toronto; Chas. Shallcross,

Harley Brown. London, Ont.; R. Robertson & Co. V-n-

Alta.;

275 CONNORS BROS € o5
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Canada, the Seat of Empire

A Great American’s Fifty-Year-O'd Prophecy, Which Has a
Marked Significance at the Present Day.

The Busy Man’s Magazine has un-
earthed a remarkable propheecy about
Canada, dealing particularly with its re-
lations to the United States, which was
made fifty-three years ago by the Hon.
W. H. Seward, Lineoln’s famous Seecre-
tary of State. The propheey was made
ten years before Confederation, thirty
years before the Canadian Pacific Rail-
way was built, and at a time when Can-
ada was merely an infant in arms. The
story of how the prophecy came to be
made and the propheey itself will appear
in the May number of Busy Man’s
Magazine, but The Canadian Grocer is
able to reproduce an advance sheet, as
follows:

Fifty-three years ago, in the month
of July, 1857, a small party of three
Americans, eonsisting of a middle-aged
gentleman, his son and his son’s wife,
landed in the City of Quebee, having
journeyed thither by boat from Niagara.
After a short stay in the quaint old
city, they chartered a small fishing
schooner, with the odd name of ‘‘Emer-
ence,”’ and, having shipped a competent
crew, set sail down the river for a
month’s pleasure eruise to the Gulf of
Labrador.

The gentleman was the Hon. W. H.
Seward, at that time one of the mem-
bers of the Senate from the State of
New York, destined in a few years to
become Abraham Lineoln’s Seeretary of
State, and after his death, the exponent
of his poliey during the sueceeding four
years.

Even in 1857 Seward was a striking
personality, not alone in his own coun-
iry, but throughout the eivilized world.
He had not yet, it is true, made those
famous journeys of his to the capitals
of Europe and around the world, when,
though holding no official position in the
Government of his country, he was re-
ceived by monarchs and ministers as an
ambassador extraordinary, but it was
only two years later that he visited Eng-
land and was welecomed by Disraeli,
Gladstone, Bright and other British
statesmen, as the most notable Ameri-
can of the day.

The voyage to Labrador on the ‘‘Emer-
ence’’ was typical of Seward. No pub-
lic man of that period delighted so
much as b did in travel and in the op-
portunities of observation which travel
afforded, and in his journeyings he'al-
ways adopted the more of conveyance
best calenlated to enable him to under-
stand the country, which he was visit-
ing. Social and political questions every-
where interested him keenly and, while
he was first and foremost an American
politician, he had eyes and ears and
tastes for almost everything.

From July 31 to August 27, while
aboard the schooner, Mr. Seward kept
what he jokingly called ‘“The Log of

the Emerence,”” a most entertaining
diary, intended merely for the eyes of
the members of the family, including
Mrs. Seward, who were left at home at
Auburn, but which, after earnest solici-
tation on the part of the editor, he per-
mitted to appear in the New York Tri-
bune.

Towards the end of the log, when near-
ing home, Mr. Seward took the oppor-
tunity to refer seriously to Canada, and
his words, written on the deck of the
Emerence, ‘‘ten watches of the day and
might—sinece we left Anticosti,”” and
fifty-three years ago, are in reality the
occasion for this short article, for they
are full of significance at the present
time, when relations between Canada
and the United States have been the
subject of so much discussion.

In weighing them it is well to re-
member that Seward was unrivalled in
his day and generation in his genius for
polities, and the wide range of his abili-
ties. As his biographer says, ‘‘He was
not the father of the Republican party,
but he, more than any other, was its
master. He was not the first of the
Anti-slavery champions, but of the great
anti-slavery north he was the direeting
intelleet.”” The man, who as Secretary
of State under Lineoln and Johnson,
filled a post somewhat analogous to
Canada’s Premier, can only be listened
to with confidence and respect.

‘‘Hitherto, in common with most of
my ecountrymen, as I suppose, I have
thought Canada, or to speak more ac-
curately, British America, a mere strip
lying north of the United States, easily
detachable from the parent state, but
incapable of sustaining itself, and there-
fore ultimately, nay, right soon, to be
taken on by the Federal Union, without
materially changing or affecting its own
condition or development. I have drop-
ped the opinion as a national coneeit. I
see in the British North Ameriea,
stretching as it does across the eontin-
ent from the shores of Labrador and
Newfoundland to the Pacifiec, and oe-
cupying a considerable belt of the Tem-
perate Zone, traversed equally with the
United States by the lakes, and enjoying
the magnificent shores of the St. Law-
rence, with its thousands of islands in
the river and gulf—a region grand
enoggh for the seat of a great empire.
In its wheatfields in the west, its broad
ranges of the chase at the north, its in-
exhaustible lumber lands—the most ex-
tensive now remajning on the globe—its
valuable fisheries and its yet andisturh-
ed mineral deposits, I see the elements
of wealth. I find its inhabitants vigor-
ous, hardy, energetic, perfected by the
Protestant religion and British eonstitu-
tional liberty. I find them jealous of
the United States and of Great Britain,
as they ought to be; and therefore when

58

I look at their extent and resoureces, I
know they ean neither be conquered by
the former nor permanently held by the
latter. They will be independent, as
they are already self maintaining. Having
happily esecaped the curse of slavery,
they will never submit themselves to the
domination of slaveholders, which pre-
vails in and determines the charaecter of
the United States. They will be a Rus-
sia. behind the United States, which to
them will be France and England. But
they will be a Russia civilized and Pro-
testant, and that will be a very differ-
ent Russia from that which fills all
sonthern Europe with terror, and by rea-
son of that superiority they will be the
more trrible to the dwellers in the south-
ern latitudes.

““The policy of the United States is
to propitiate and secure the alliance of
Canada while it is yet young and in-
curious of its future. But on the other
hand the policy which the United States
actnally pursues is the infatuated one
of rejecting and spurning vigorous, per-
ennial and ever-growing Canada, while
seeking to establish feeble states out of
decaying Spanish provinces, on the
coast and in the islands of the Gulf of
Mexico.

‘“T shall not live to see it, but the
man is already born who will see the
United States mourn over its stupendous
folly, which is opnly preparing the way
for ultimate danger and downfall. All
southern political stars must set. though
many times they rise again with dimin-
ished splendor. But those which illum-
inate the pole remain for ever shining.
forever inereasing in splendor.’’

THE BUSY MERCHANT.

The merchant who is too busy to read
a good trade paper is usually a poor
manager, and poer managers usually fail
in business, sooner or later. The success
of nearly every business depends upon
good management. Every department of
the business should be properly organ-
ized and conducted with reference to
the other departments, so that all de-
partments will work together harmon-
iously and to the best possible advan-
tage, and the business as a whole should
be adapted to the external conditions
that control or materially modify its
destiny. The doing of these things re-
quires the expenditure of much time
and the use of a large quantity and var-
iety of information that no merchant
can acquire without reading a good
trade paper.

Market conditions are continually
changing, the art of dislaying and other-
wise advertising goods is subjeet to fre-
quent improvement, the art of salesman-
ship is steadily progressing, and the art
of bookkeeping is improving occasional-
ly. The successful merchant must keep
himself thoroughly posted on these

changes in order to be able to profit by

favorable market copditions and impor-
tant improvements in business methods
made by his progressive and successful
competitors,—Trade Register,




esourees, I
nquered by
1eld by the
endent, as
ng. Having
»f slavery,
lves to the
which pre-
1aracter of
be a Rus-
, which to
gland. But
1 and Pro-
rery differ-
h fills all
ind by rea-
will be the
the south-

| States is
alliance of
ig and in-
| the other
ited States
tnated one
orous, per-
ada, while
ites out of
s, on the
16 Gulf of

t, but the
11 see the
stupendous
g the way
vnfall. All
set, though
ith dimin-
1ich illum-

er shining.
» 29

\NT.

sy to read
ly a poor
isually fail
'he success
ends upon
artment of
rly organ-
ference to
at all de-
r harmon-
yle advan-
ole should
conditions
aodify its
things re-
weh time
7 and var-
merchant
r a good

ontinually
and other-
set to fre-
salesman-
1d the art
)ecasional-
must keep
on these
| profit by
nd impor-
5 methods
successful

THE CANADIAN GROCER

ABSOLUTE
PERFECTION

is difficult of attainment. This applies to
everything, the packing of lobsters among
other things. But we have been so many
years engaged in the business, and have al-
ways taken such care to put the very best
package of lobsters on the market, that we
have come as near to perfection as possible.
The brands we feel proud of are:

Golden Crov:n Lobsters

Golden Key Lobsters

Each and every tin is reliable. You can al-
ways guaranteee these brands to your most
particular customers, because We will stand
behind Your guaranteee.

SOLE PACKERS

W. S. LOGGIE CO., LIMITED
Chat,ham - 3 New Brunswick

is indispensable if your biscuit trade
is going to be a live business. Carr’s
biscuits, whose unexcelled quality is
well known, reach you in a crisp,
fresh condition, because they are
packed right.

These are the kind to handle.

Carr & Co., Garlisle, Eng.

Ordcr from Agents—Wm. H. Dunn, Montreal & Toronto ;
Hamblin & Brereton, Wmmm L. T. Mewburn & Co.,
Ltd., Calgary; Standard Brokerage Co., Ltd., Vancouver,
B.C.; T.A. McN-b & Co., St. Jobn's, Newfoundland.

THEY STAND ALONE

Goodwillie's

Purg Fruits

In Glass
are
highest
quality
packed

Agents:

Rose
&

Laflamme
Limited

Montreal
and
Toronta

FOREST CITY
BAKING POWDER

THE STANDARD
FOR 25 YEARS

6 oz tins, 75¢. doz.
120z, “ $1.25
160z “ $1.50 «

Manufactured By

GORMAN
ECKERT &
CO., Limited
London&Winnipeg




Classified Advertising

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

AGENTS WANTED.

LONDON HOUSE of first rate importance is

desirous of introducing their widely celebrated

Teas and other Goods throughout the Dominion.
Responsible firms with sound connections, employing
good staff of travelers covering the whole of Canada
and British Columbia are requested in first instance
to communicate with W.243, c/o T. B. Browne’s
Advertising Office-, 163 Queen Victoria Street,
London, E.C., England. (17p)

AGENCIES WANTED.

FIRM OF COMMISSION AGENTS in Jamaica

are desirous of representing Canadian firms

manufacturing groceries, biscuits, condensed
milk, etc. Can influence large turnover in these
lines. Highest references given. Box 343, CANA-
DIAN GROCER, Toronto. (1)

BUSINESS CHANCES.

JOR SALE—Grocery business, large corner store in-
growing locality ; we | established, splendid con-
nection, big ord:r trade; annual turnover $20,

000. Must be sold immediately. Good ressons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (tf)

THE CANADIAN GROCER

MISCELLANEOUS.

MISOELLANEOUS.

ANY men who has ever lost money in the mails has
had occasion to learn by painful experience that
the only proper way to remit mone{ is by Domin-

ion Express Money Orders and Foreign Drafts. If

lost or delaved in the mails. & prompt refund isarrang-
ed or new Order issued without further charge.

OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll sead you

prices that will interest you. Our Holder, with patent

carbon attachment has no equal on the market. Sup-

plies for Binders and Monthly Account Systems.

?uuinn- Systems Limited, Manufacturing Stationers,
oronto.

OUBLE your floor space. An Otis-Fensom hand-
power elevator wil' double your floor space, en-
able you to vse that upper floor either as stock

room or as extra sclling space, at the same time in-
creasing space on your Fround floor. Costs only $70.
Write for catalogue *“B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toroato, (t1)

TGRY BUSINESS SYSTEMS are devised to suit
every department of every business. They are
labor and time ravers. Produce results up to the

requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-

proof Constructlon. Used in many of the largest
business premlises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

COUNTER CHECK BOOKS.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (§1)]

OUR NEW MODEL is the handiest for the grocer,

operated instantly, never gets out of order. Send

for complete sample and best prices. The Ontario
Office Specialties Co., Toronto.

FOR BALE.

OR SALE. Well established Grocery, Provision
and Crockery business in one of the best towns in
Eastern Ontario, population over 5,000, large corner
brick store, splendid location, turnover last year over
$22,000 and business growing. Excellent farming
country, controls several good agencies for the town,
stock !n first-class condition and bought right, stock
being kept up and business goingon as usual, expenses
light, building can be purchased or rented. No cutiing
of prices but all goods sold at a reasonable profit,
Good reasons for selling. If you contemplate buying,
address Box 340. CANADIAN GROCER, Toronto, at
once snd receive full information. 17

RRORS AVOIDED, LABOR SAVED—Using the
‘*Shou-perior” Autographic Register. Three
copies issued at one writing. 1st, Invoice ; 2nd,

Delivery Ticket ; 3rd, Charge Sheet perforated for fil-
ing. No handling of carbons. High grade printing
and neat invoices, Make full enquiry. Autographic
Register Co., 191-193-195 Dorchester St. E., Mon:r'ell.
th

FlRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.  (tf)

FOR FILING PAPERS, LETTERS and Vouchers,
fastening bulky envelopes or backing statements,
the ACME No. 2 Binderis indispensable in every
store. Penectrates the thickest paper and perforates
and binds in one operation. For sale by allstationers.
A. R. MacDougall & Co., Canadian Agents, Toronto.

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigrapb your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (th)

OR SALE -Grocery store, well located in one of
the best Quebec cities. Only one competitor in
the neighborhood. Established 14 years. Have

ood thiriving, high class trade. Terms cash, cr cash
cr stock and time for store and good will. Address
A.V.L., care CANADIAN GROCER, Montreal. (18p)

OR SALE in the city of Windsor, Ontario. large
corner grocery store. Good business reasons for
5 sclling. Address 23 Pitt St. West, Windsor,
nt.

(‘ASH REGISTER, Nickel-plated, registers one
s cent to $20, perfect condition. Bargain price,
$50. The R. O. Smith Co., Orillia. an

MALE HELP WANTED

WANTED —At once, first-class catsup maker. Give
references and full particulars. Box 64, Ham-
ilton. Ont. (th)

ATTRACTIVEIix!uresuIlyour goods. Walker Bin
Fixtures and Show Cases prove invaluable in
economising store space, and by compelling cus-
tom, assist materially in effecting sales. Send for
catalog. Estimates for fixtures submitted. Walker
Bin and Store Fixture Company, Ltd., Berlin, Ont,

F YOU have been afflicted with one of these foun-
tain pens that won’t write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable
Fountain Pen and you will be happy. Consult your
stationer. W.J. Gage & Co., Toronto, sole agents for
Canada.

UST NOW we are holding a special sale of second

SAVB 50% OF THE COST OF HANDLING
merchandise by install'ng & Beath System of
Overhead Carriers. Saves valusble floor space
because the trackage is on the ceiling. Systems for
all kinds of businesses, large or smail. Write us for
illustrated catalog. W. D. Beath & Son, 103 Ter-
suley Street, Toronto. (1)

SAMPLES FREE—Write us to-day for free samples
of our new two-color Counter Check Books—

white and yellow leaves. We make Check Books
endfold and sidefold, -In‘lo and triplicate pads.
Lowest prices. Dominion Register Company, Ltd.,
100 Spadina Ave., Toronto.

HE " Kalamazoo” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

ible, writing surface flat, alignment perfeet. No ex-
posed metal parts or complicated mechanism. Write
for booklet. Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tn)

THE METAL REQUIRED in a Modern Conerete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce-
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery, Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Ltd.,
Fraser Ave., Toronto. (th

ANTED—A splendid opportunity for dealers to
handle the best combination Duplicating, Ad-
dressing and Office Printing Machine on the

market. Exclusiveterritory. Send name and address,

GV'III occupation and references, to the Canadian
riterpress Company, Limited, 33 John St,, Hamil-

ton, Ont. (tn)

WAREHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

HEN buying bookcases insist on havingthe best
on the market, “‘Macey Scctional Bookcases.”
Carried in stock by all up-to-date furniture deal-

ers. lllustrated booklet sent free on request. Canada
Furniture Manufacturers, Ltd. General offices, Wood-
stock, Ont. (th)

YOU need the best possible protection from fire! If
your valuables are In one of our safes, you can
rest at ease ; no lire istoo hot for our safes and
vaults to withstand. We manufacture vaults and safes
to meet every possible requirement. Write for cata
logue “S ” The Goldie & McCulloch Co., Ltd., Galt,
Ontario. (tn

YOU can display your goods to better advantage
through the use of up-to-date fixtures. We are
specialists in the planning of stores and offices.
Our cnulo:ue conta’ns illustrations of many new
features and several handsomely equipped stores and
offices. Shall we send you our catalogue J? Jonmes
Bros. & Co., Ltd., 30-32 Adelaide St. W., Tor(on':)to.
t

OU DON'T BUY a_ National Cash Register—it
pays for itsell. Saves money. Prevents mis-
takes. We can prove it. National Cash Register

Co., 285 Yonge St., Toronto.

REPRESENTATIVE WANTED.

ROBABLY the most talked about machine in Can-
ada is the Hainer Book-keeping Machine, It
combines in one machine the cash and credit

register, time recorder and account register. Repre-
sentatives wanted everywhere. Write for our proposi-
tion. Book-keeping Machines, Limited, 424 Spadins
Avenue, Toronto. : ({1))

hand typewriters. All makes are represented—

Underwood, Remingtons, Olivers, Empires, Smith
Premiers, etc. They have been carefully rebuilt and
are in good workable, wearable condition. The Mon-
arch Typewriter Company, Limited, 98 King St, W.,
Toronto, Ont. (1)

system of reinforced concrete work—as success-
lly used in any of Canada’s largest buildin

MIODERN FIREPROOF CONSTRUCTION. Our
u

gives better results at lower cost. “"A strong state-
ment” you will say. Write us and let us prove our
claims. That's fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society correspondence.
Paper and envelopes present s finished linen
surface, most agreeable to the pen touch. Leading
stationers have it. Write for samples. The Copp,
Clark Co., Ltd., Toronto. ((8

Go

TECHNICAL BOOKS.

ALES PLANS—This book is a collection of 333
successful plans that have been used by retall
merchants to get more busi These includ

Special Sales, Getting Hellday Business, Co-operative
Advertising, Money- klnﬁ Ideas, Contests, etc.
Price $2.50, postpaid. acLean Publishing Co.,
Technica Book Dept., 10 Front Street E., Toronto.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manulacturer
using power should receive this publication regu-

larly, and also see that itis placed in the hands of his
engineer or superintendent. Every Issue is full of
practical articles, well calculated to s economies
in the operation of a plant. Condensed advertisements
for ** Machinery Wanted ” inserted free for subscribers
to the GROCER. * Machinery for Sale” advertise-
ments ons cent per word each insertion. Sample topy
on request. CANADIAN MACHINERY, 10 Front St
Bast, Toronte. !

Strawbe

gc 3 2@

T & ot

No.
No.
No.
No.
No.
No.
No.

SEmsor -
[




JUS.

F HANDLING
Beath System of
able floor space
Ing. Systems for
l. Write us for
k Son, 183 Ter-
(t1)

7 for free samples
* Cheok Books—
ke Check Books
triplicate pads.
Company, Lud.,

nder is the only
y sheets as you
Fhe back is flex-
perfeet. No ex-
‘chanism. Write
ir, Ltd., King and
(tf)

fodern Con:rcte
es cnable us to
crete Reinforce-
tic Fire Shutters
ete stock, quick
or catalogue and
oofing Co., Ltd.,
(th

for dealers to

uplicating, Ad-

Machine on the

ame and address,

to the Canadian

ohn St,, Hamil-
(11)

iEATING SYS-
pany, Limited.
ut Canada. (t)

3 havingthe best
nal Bookcases.”
te furniture deal-
‘equest, Canada
al offices, Wood-
(tn)

on from fire! If
ir safes, you can
r our safes and
tvaults and safes
Write for cata
1 Co., Ltd., Galt,
(tn)

better advantage
xtures. We are
ires and offices.
s of many new
pped stores and
logue J? Jones
it. W., Toronto.
(tn)

sh Register—it
Prevents mis-
1l Cash Register

;

machine in Can-
g Machige, It
cash and credit
register. Repre-

llection of 333
| used by retall
These include
ss, Co-operasive
Contests, etc.
Publishing Co.,
set E., Toronto.

IANUFACTUR-
ty manufacturer
ublication regu-
be bands of
ssue Is full of
t economies
advertisements
¢ for subscribers

n.
RY, 10 Front '

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Baking Powder
W. H. GILLARD & 0O.
O'amond—
i .Il, ttlnl. 1 dox. to case .
-“n
b tinl.

Bizes. Per doz.

MAGIC BAKING POWDER
Cases.  Bizes. Perdoz

6 dozen 5c. .... £050
4 s 4-o0: . 07
T g * . 100
iofin ' s . 130
e 13 LAl
sz “ IR K00
e 0.%.... 2%
s | SEaPNEES. -
g - 2k1b ... 500
- T -lb .... 960
g “ 130‘7"} Percase
10« 16 * 86

Ohocolates and Oocoas
THE COWAN 00., LIMITED

Ooo
et/ Porhct.lon. l lb

E
-E

032
upeehl quwut.lom or Oocoa in bbls.
nl'oounod Chocolate— Per lb.
Ilain Rock, &'s & 4s, cakes,13-1b. bxs 0 36

Perfection chocolate, 100
Per(oct.ionuhooohu.
dozen

boxes,
Sweet Ohocolate—
$'s and §' l, 12-1b. bxs.,

BRErsse,

Bonl an; &lb

Condensed Milk
BORDEN'S CONDENSED MILK UO.
Wwm. H. Dunn, Agent, M ntreal & Toronto.
Cases. Doz.

Eagle Brand Condensed Milk.... $600 1 50
Gold Seal Condensed Milk...... 450 115
Challenge Condensed Milk...... 400 100
Peerless Brand Evaporated Cream

five cent size (¢ dozen). ....... 200 050
Peerless Brand Evaporated Cream

familyelse. ... .oi. cscsis vess 350 09
Peerless Brand Evaporated Cream

pint size (4 dozen)
Peerless Brand Evapo
T 1A

TRURO OONDENSED MILE 00., LIMITED.
“Jersey” brand euponud cream
per case (4 doz.)...coiiiieeen o oans M 00
Reindeer” bnnd per case (4 doz.)...

Uhoooln hite, pink, lemon,
o mapio and oroam,
ox. in box, per doun 0 90

oh luewu’en. §-1b. boxeu .
anle blld;,.g-lb boxes
&

oot
s8¢

140
195
255
38
4%
. 18 60
N x
B ked in
barrels one per oent. dis-
oonnt will he allowed.
CANADIAN CANNERS, LIMITED
Imer Jams Peach. .18
.. 170
. 240
.240
170
. 1Al h,n uantities
170 Snu l 1
110
Orange Jelly.... 175
Green Fi 22
mon 180
Pineapple g %55
inger. .
—Bulk
14's & 30's per llb.
1
1

0v9
allowed up to 25¢ per 100 1bs.
WHITE SWAN SPIOBS AND OERKALS LTD.
White SBwan Baking Powder—
}lﬂum. 3-doz. ip case, per doz...... 30

Oook’s Friend Baking Powder

Ca Per doz No.12,4-0z.,6 dz 0 70
No.1,14b,4doz 2 40 No.12, 4-0z.,3dz. 0 75
No.1,1-1b.,2doz 2 50 In Tin Boxes—

No. 2,5-07.,6doz 0 80 No.13,1-1b.,2dz. 3 (0
No. 8,5-02.,3doz 0 85 No. 14,8-0z.,3 dz
No. 21“-01 ,4dz 045 No.15,4-0z.,4dz. 110

No.10, ,4dz 2 10 No. 16, 2}-1bs
No. 10,12-0z. 2dz 220 No.17,51bs.

Cereals
WHITE SWAN SPICES
AND OEREALS, LTD.

White Swan Breakfast
Food, 2doz. in case, per
case $3.00.

Ohooolnto wafers, No 3,
Nonpareil wafers, No.
Nonpareil wafers, No. 2

m—ooooo
KREHENS

Milk chocolate, 50 bundles, per box..
Milk chocolate, 5¢ cakes, per box...

Agents C. E. Colson & Son, Montreal.
Ini, 4 g and 1-1b. tins, 14-1b. buxes, pu'

R. S. McIndoe, agent, Toronto ; Arthur M.
Loucks, Ottawa; J. A. Taylor, \luntreul. Jd;
E. Huxlv,y, Wlmnpex. Tees & Persse, Cal-
Standard Brokerage Co.,
couver, B. C G. J. Estabrook, St. John N.B.

WALTER BAKEE & 00., LIMITED.
Premium No. 1 chocolsate, § and §-1b.

oakes, 6-1b. boxes..........
Auth Buatt chooolate, 1-4-ib.
and 6 1b.

Soluble cocon (Bot or oold sods

Oracked oocos, i-lb.
Oaracas ubm-. 100

bon qnohdmu are £.0.b. Montresl

CANADXAW COOOANUT CO MONTREAL.
40c. pacl
15 m md 30 1b. cases.

w 1 16 0
‘White Moes in 5 and 10 Ib. square tins, 3lc.
WRITE SWAN SPIOES AND OEBEALS LTD.

HH?.I..

eses sa00 sevene senage

\..._::.‘::-'5-'
Colleus.
EBY, BLAIN 0O. LIMITED.
tandard Coffees.
Roasted whole or i‘round Packed in amp-
proof hags and tins
Club House....80 32 Ambrosia...... 025
Nectar..... . 030 Plantation..... 022
Empress.. .. 028 Fancy Bourbon 0 20
Duchess. 026 Bourbon....... 018
umn:ed.l s and loclu. whole.. 0L
$ ground.. 0174
R S e G4
mhg
Gold ledll. 1 dlnd 1b. blnn. whole o
Oafe, Dr Gourmeu. 1 1b. Fancy S

................. 03
English Breaktast, i ib, tins, grousd 0 18
WHITE SWAN SPICES AND CEREALS LTD.

‘White Swan Blend.

1-lb. decorated
tins, 3%3¢c. Ib
Mo-Ja, §-1b.tins

80c. 1b.
Mo-Ja, 1-Ib.tins

28¢. 1b.
Mo-Ja, 3-1b.tins

o ib.
Oft‘::u —1-1b. fancy glass jars, per
Oafe g aatique—1-lb. smber glass jars.

os.,

Prosentation, with 8 tamblers), $10 per dcs

THOMAS WOOD & 0O.
“Gilt Edge” in11b.
tins.. 80

........ svsses 988
Onudl Bouvenir
1 Ib. fancy ltho-
graphed canisters 0 30

Cheese,—Imperial
Large size jars, doz.. 8 25

4 50

Imperial holder— ,!' oc LARENS

size, doz. 18 00 “g{plAl[N[[S-

Med. size, doz. 17 00

Small size, doz. 12 00
uefort—

B size,doz. 2 4¢

8 size,doz. 14,

Canada Oream Cheése—
unhldonn

-0 O
E 33

e B
" 223383 i3
2 °coeo oo :%
L AR es an a2
&~ B8R a8 :«.Rig
® cococoTwd
e e
55224 23 2%
e >
S8 o= o= B%
=§ £
== T2
=} e
B his - <R
] i 5_9
] ]
Confeotions

THK COWAN 00., LTD,
Oream Bars, 60's, assorted ﬂ:von, box 1
ﬂk Ohowlne suckni% in boxso 4 } g
x ¢
Chocolate Wuers No 1, 5-1b. boxu. Ib. 0 y

Maple Buds, 5-1b. box 1D ises soenen 0
Nut Milk Ohocolate, $-1b. cakes, ll-lb.
box, Ib....... vss 040

These prices are ¥.0b. Toronto,

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen..... 0 95 dozen
Medium, cases 2 dozen.. v AW 0E
Large, cases 1 dozen = <27
Tuwmblers, cases 2 dozen ... 135
40, pulls. ol A i e 0‘ 15 1b.

Coupon Books—Allison's

For sale in Oanada by The Eby Blain Co Ltd
Toronto. O.O. Beauchemis & Fils. Montrea

$2, $3, 85, $10, $15 and $20.

same price one gize or assorted

UN-NUMBERED

Under 100 books. ..........ccc0nees each 04
100 books and over. . each 08}
500 books to 1000 booh ............... 03

For numbering cover and each coupon,
extra per book 74 cent.

Infants’ Food

Ro' inson's patent barley,
Alh tius, $1.25; 1-1b. tins,
¥2.25; Rubmsnus pal.em.
groats, }-1b. tins, $1.25;

1b. tins, $2.25.

Flavoiiug Sdi.acis
SHIKRIFF &

A vz. (all tinvors),dos. i w

" 7°

u : Yoaw
2 o0
5 g : S b
I % fobdov
w i T
o oo
Crewsiti e ePU OB

CRESCENT MFG. CO.

2 oz. bottles (reta at 50c.)
4 oz. bottles (retail at %c.)......
8 oz. bottles (retail at $1.50) ...
16 0z. boutles (retail at 33)......
Gal. bottles (retail at $20)............. 14 5Y
M1k Powder

CANADIAN MILE PRODUCTS, LTD , TORONTO
Tmuulk full cream, per case (4 doz), tlb

"™ jams and 'J'éiii'e'é """"

BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & Laflamme, Montreal and
Toronto.
1-1b. glass jar, screw top, 4doz., perdoz. $2 20
T. UPTON & CO.

Compound Fruit Jams—
12-0z. glass jars, 2 doz. in case, per doz. 1 00
2-1b. tins, 2 doz. in case, per e 00
S5and? 1b. tin pails, 8 and 6 pails in
eIt DB s
7 wood pails, 6 pails in crate, per lb... 0 07
30-1b. wood pails, per 1b 0
Compound Fruit Jellies—

12-0z. glassjars, 2 doz. in case, perdoz.. 1 00
2-1b. tins, 2 doz. in case, per 1b.. 007}
7 wood pails, 6 pails in crate, perl 007
30-1b. wood pails 0 06§

sSoups
JOS. CAMPBELL C0., CAMDEN, N.J.
Soups (condensed)—-No 1 cans, all kinds
per dozen. §1.20. Chicken soup, $1.25 per
dozen. Pork and Beans, with tomate
sauce or Boston style—No. 2 cans, doz. $1.40.
Tomato Ketchup— Bottles (10c. size onl&‘
dox_ $1.40. Tnbneo-xewhup Bottles
only) doz. $1.40 Chili Sauce—Bot tlu
(10(: size only) doz. $1.40. Mustard
ed) — With new) dez. $1.40; No. .
jars. doz. $1. 40.

W. OLARK'S SPECIALTINS
8.8. Beet |
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FRIENDS—NOT GROWLERS

RISING:SUN JRESTNO UM Sooms Pich e Lobte S¥per sames
STOYEPOLISH\$Z
\

is always up to the same high standard main-
tained for forty years, and is always just right.
That’s why we have the thousands upon thous-
ands of grocers pushing it everywhere. Grocers
don’t wish to run the risk of losing a good cus-
tomer by passing out an inferior stove polish,
f N which is wrong more often than it is right.

] == ; RISING SUN makes friends for you and for us

””” . in every household where you put it.

MORSE BROS., Props. - Canton, Mass., U.S.A.

will enable you to get highly desirable information on any investment
possibility through

Che Jinancial [Post

of Canada

The Post has proven its independence and reliability by exposing in
its columns unsafe and “fake” promotions. A subscription also gives
access to advice of a more private nature from our *‘ Information
Bureau,” which is highly regarded by those using it. Let us help you.

Send for a sample copy to

Che Jinancial Post

Montreal Toronto or Winnipeg

R. B. Wiseman & Co. HAVE YOU TRIED

a2 samswze,  WINNIPEG, MAN. MOLASSINE ~c==v CAKES?

Warehousemen, Forwarding Agents and
Wholesale Brokers MARVELLOUS FOR ERADICATING WORMS

and Keeping Dogs in Splendid Ceneral Health
The * MOLASSINE” Dog Foods are the only Foods on the market which

We make a specialty of distributing car lots. Goods
stored at reasonable prices. Our facilities are unequalled.
Warehouse situated in the wholesale district. Consign

besides feeding, keep dogs healthy snd i thei ts.
your cars to us, and we will look after everything. This is e e S VIS Tiye wow e
our business, having been established for years. If in. QUOTATIONS AND SAMPLES FROM
terested, we will gladly furnish you with a list of satisfied
customers.

ANDREW WATSON, - Sole Importer

Reference—Bank of Ottawa, Winnipeg 91 PLACE YOUVILLE MONTREAL

S S
e ————— ks
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CURRANTS

We are proprietors of

“AFRODITE” brand, the best AMALIAS

currant on the market.
“NARCISSUS,” fine FILIATRA currants,
“NAUSICAA,” fine FILIATRA cleaned

currants
and importers and distributors of

highest grade PATRAS and VOSTIZZA
currants.

We aim to give the trade the best grades
of currants obtainable from season to season.

We solicit the opportunity to quote on
your CURRAN needs at all times.

CANADIAN REPRESENTATIVES:

LAMBE & MacDOUGAL, London

H. & A. B. LAMBE, Hamilton

W. G. A. LAMBE & CO., Toronto
H.D. MARSHALL, Ottawa

ARTHUR P. TIPPET & CO., Montreal
J. W. GORHAM & CO., Halifax

GREEK CURRANT CO.

95 Broad Street . NEW YORK
THE LARGEST CURRANT HOUSE IN GREECE

BUGGY EGG GRATE

PAY‘ENT APPLIED FOR
WALT; A UREDO gy
A ER WO0ODS % g
IFDN_ ‘NINNIFQG;CANAD/—\

The most satisfactory Egg Carrier
yet invented. J
F

YOU should have them in stock.
5,000 sold first season. i

Walter Woods & Co.

Hamilton and Winnipeg

OCEAN MILLS
Montreal
Chinese starch, 48

WHITE SWAN SPICE
AND CEREALS, LTD,

White Swan, 15
flavors. 1 doc. in
handsome counter
carton, per doz., 90c.

loose 25 Ibs., $1.75;
Ocean blancmange,
48 8-0z., $4; Ocean
borax, 48 8oz,

unce, $7.90; List price.
Ocean corn starch, 48 1-b. $3.60. " Shirrif's ” (all
flavors), per doz ....
Jam Perlb. Discounts on applica-
301b. wood pails. ...................... o0y on.
Pure assorted jam, 1-1b. glass iars, two
GOBID A0 BRID. oo c0inoscoonscossss % Lard

N. K. FAIRBANK CO. BOAR'S HEAD
LARD COMPFOUND.

IMPERIAL DESSERT JELLY Tierces....$0 1%1

Jelly Powders

“ 5Ib. 013
“ 101b..0 13

F.0.B. Montreal.

Oases $-1b° 0 13%

Assorted fisvors—gross 10.75.

Soap
The GENUINE. Packed 100 Bars to case.

Ll ] n—-ous
838 E8sRs

‘‘Purity " licorice, 10 sticks ....... o... 145
o = 100 sticks........... 073 ST. CHARLES CON
Dulc, large cent sticks, 100 in box..... DENSING 00
Lye (Concentrated) PRICES :

8t. Charles Orean.
family size,percase
.50

GILLETTs | Ny B @ Case........
PERFUMED LYE
Per case

1 case of 4 doz $3 50
3 cases of4doz 3 40

5 casesormore 3 35 Mustard
COLMAN'S OR KEEN'S
D.8.F.,}-1b. tins.... perdoz. § 1 40
e -1b. tins - o 250
B car 018
urham 4-1b. jar. per jar
Marmalade. - “  LIb. jar. W 0 éi
T. UPTON & Co. ) T ST e perdoz. 0
12-0z. glass jars, 2 dozen il < TR " 146

case, per doz. $1; 16-0z.
glass jars,2 doz. in case,
per doz. 81.45; 5 and 7
Ib. tins and 7-1b. pails,
?er 1b. 7ic.; pint sealers
24 0z.), 1 doz, in case,
per dozen $2.25.

SHIKKIFF BRAND

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen.............. 0
Medium, cases 2 dozen. e
Large, cases 1 dozen........
Olive 0Oil
LAPORTE, MARTIN & CIE., LTD.
lli:lsnrn Bnnd—m -
erva, qts. 12's
T e 34 '
» pts. 34's, ¢35
Sauces
. PATERSON'S WORCESTER SAUCE
’)-ipmt bottles, 3 and 6 dozen cases, doz 0 90
nt bottles, 3 dozen cases, doz. ...... 17
Soda
COW BRAND
Oase of 1-1b. contain-
60. per
box, §3 00
Case o!“‘-lb. oon-
tnmau pkgs. per
Oase of1-1b ud‘-lh.
oouulnh{ 30 1.Ib.
and 8 }-1b.pkgs, per
Oase of Sc. pkgs. eontaining 96 pkgs. per
box, $3.00

SPRATT'S PRICE LIST
Mixed Bird Seeds, 1-1b. pkta., 3 dozen
cases per dox e ca hensssaess
Parrot Foed, tlb. pkta., 1 dos cartons
Parrot Food, lb.m ............
Bird Oage Sand, about 1j-1b. bags, No. 1, cages 60 1-1b. packages........... $32 60

llAGIO BRAND

(-] DCOS

Bird Cuge ‘Gri. sbout Tk Bags, & | No-d 1D -
s7oms oases,perdos. ....... .... 03 No3§, {me_ " {

- Meat ... n:zmm—mm—lmm’“
-1 1 Lol IS e e e B 0
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TRADE MARK BRAND
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REGISTERED

Fragrant, Pungent,
Delicious !

THOMAS WOOD

WOOD'’S

HOLLANDER

COFFEE

The Choicest of the
Cholce.
Imported and Roasted by

CO., LIMITED

S8tove Polish
Soap and Washing Powders Per gross
= = Rising Sun, No. 1 cakes, § & {grs. bxs. §8 50
A. P. TIPPET & CO., AGENTS g':'h;: Sun[' No. G*cskee.:%rou boxes.. 4 %
Maypole soap, colors, per gross. ..... §10 20 No. 5 Bun Paste, { gross boxes......... 5
Maypole soap, black, per gruu 15 30 No. 10 Sun Paste, { gross boxes........ 900j
Oriole soap, per gross. 10 20
Gloriola soap, per gross 12 0
Straw hat polish, per gross 18 20
8 doz. w
box..... #3360
6 doz. o
s ... W JAMES DOME BLACK LEAD'
30 das. 6a size, gross, $2.40. 2a size, gross, $2.50
PACEARD'S BOOT |
AND SHOE
PULISHES
Euu-Aw., %9 gross;
lack "0, $9 groes;
1 Box Price Large Coml;'lmt.ion,
megr gross; Pﬁ%’
Jombination, H
6 Box Price P’reuch Glycerine,
{:‘dll% s(f,u‘l
Freigh N 'at.Lea. Cream
on & box lot 930 per grom.

Syrup.

EDWARDSBURw sTARUE Ou., ulb.
“Oro

EDWARDSEURG STARCH Co., LIMITED

WU\,:

Laundry Starches— Perlb s ¥
No. 1 white or biue, 4-1b. carton... 6’0 07 A3 Whole ale Betail.
No. 1 white or blut 2-1b. carton. 007 w3
Canada laundry  ............... 006 . U2 U3
Silver gloss, 6-1b. draw-lid boxes. 008 0N 0w
Silver gloss, 6-1b. tin canisters..... 008 0 0 8
Edward’s silver gloss, 1-1b. pkg.. 0 07} 044 0
Kegs silver gloss, large crystal 007 065 080
Benson's satin, 1-1b. cartons ... 0oz CO.,
No. 1 white, bbls. and kegs.. . 0 06
Canada white gloss, 1-1b. pkgs . 0
Benson's enamel, per box 150t03 00

Culinary Starch
Benson & ('o's l’rt:p..nu Corn 0 074

Canada Pure Corn 006

Rice Starch
Edwardsburg No. 1 white, 1-b. car
Edwardsburg No. 1 white or blue.. 0

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—
Camada Laundry, boxes of 40 Ib
Acme Gloss Starch—
1-1b. cartons, boxes of 40 1b. .
Finest Quality White IAundry-
3-1b. canisters, cases of 481b .. ..
Barrels, 200 1b. . oo
Kegs, 100 Ib..

1ily White Gloss—
1-1b. fancy cartons, cases 30 1b.
6-1b. toy trunks, 8 in case..
6-1b. toy drums,

o
s

oce © o

2gs ¢ 8

oo oo
S8 8S

o
3

11b. hncyboxu cases 35 Ib. .
Canadian Electric Starch—
Boxes of 40 fancy pkgs., per case 3 00 Bloe Label.§'s..... n

For charges for inserting quotations in this dept. apply to

cessrassnee

No. 428 St. Paul St. Montreal
T ean . 18 15 fEShimas o
" L at 50c......
f.,"{.:: l’:.:l"‘“" °n ;:0 Oran, I.Ab:Ie retail at 60c. oo TN
flmnl‘bd. Sswags .... 0BF @B Gold bel, retail at 80c.............. 085
Red Label, §--ov.ouv.nunnnn 0 vcer
LAPORTE, MARTIN & CIE, LTD.
eee 085
sesasss DI
...... 18
.............. 01

Pure Gold Jeu.y L PR 90 cents
le Retall Plge(}dd Dreasing Powder J perdoz
0% 0%
on 035
024 03
035 035
B ik
08 0® o
08 08 -
ooy 100
Montreal and
Boston

b. paper pkgs., 4doz. in case........
b. paper pkgs., 4 doz. incase. ....... 1

4 doz. i—lb paper pkgs.

- 1. 3doz. 3b. p‘mrpm}momd....};ﬂm
: ot erdoz
Red Tins, fis 36cea. 01b. S0ces. 100p.  ¥10,cans with screw covers, 4 dos. in
Red Tins, §s 18cea. 731b. Woea LO0Ib. 1. cans with screw covers, :';'dr'{z' ‘1'ri
MELAGAMA
TEA

5-1b. sq
lo-lb vooden boxes
b. wooden

lmb kegs. .
MINTO BROS., 360-1b. barreis

IMPERIAL TOBACCO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.

Black, mixed, §s........ o Chewing—Black anh e- ................ 4“¢
1Freey, ieire.. 085 080 Black Watch, 13s. . . 46
" = eeees 084 080 a 48
"o ek 080 08 .

038 0650 ]
0% 050 46
030 08 “
033 040 56
0% 0830 56
0% 030 43
45

oases. All 4

.80

o]

8

Black Label, Lib, retal at 3fc.. "‘"
Black Label b retall at 6o Boral Yoast. 3 dor. §cent pkgs. ... 8115
Blue Label, retall at Oc.............. ‘s Oream Yeast, 3 doz. 1156

Advt. Manager, The Canadian Grocer, at our nearest oﬁce.
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t of the
8.

AITED

lontreal

handle it promptly and ‘get
you the top price. . i 'H'

....... 90 cents
>owder J perdow

I you are & manufacturer and

‘wish to place your goods i
o on the West Indian markets |
L ourmv@llm wﬂl'do it !orybu.
Ionm and

_If you want m-maﬁon of

any kind about the West ;
RE Indies' do not hesitate to- ;
0%, 08 vmm us l'm' M |

o ‘I I Church & Dwight
. 180 uullf‘dul"fl

i Geddes Grant

PﬂttOfﬂgoin S Tﬁnid-d

e WQSt Ind'les | Your Guarant

| : | ’ e for profit lies in

e imesrti o e ||« coOW BRAND”
Baking Soda

‘h”ﬂr \UU A »

because of its popularity with the housewife !
Order from your ]obber

Comprise only such seeds as

are known to be adapted for
songsters - to improve their
health and develop their sing-
ing powers. They aré properly
cleaned and correctly balanced;
always give the highest satis-
faction, and the thoroughly
 satisfied. customer is the most
profitable one that a 'dealer
‘can have.
Ask your jobber. for them.
Packed in hnxﬁbcg:::kﬁ:&z 3 dozen

MONTREAL

- e . ; .Pmn\hon far
NY OF CANADA, £ 1 - g Qutlery, 6d.

&muzd:dqhoumhm*&
taskto you. But we make 3 speciaity
of the business. Ovwr wark during the

(Mhuw" nunb satisfactory to
our cliguts.

$ Mueﬂuymmmm
"1.‘?“1!!“!’!!‘ mougy for yeu.




THE CANADIAN GROCER

The average consumer is every day be-

coming more and more discriminating, and
demands that the food products offered
- shall be pure, wholesome, and—above
PY everything—free from any contamination.

WETHEY'’S
Complete list of CONDENSED

laid-d '
gill;d1(_\-0:2131:2:5. MlNCE MEAT

W ri te Wrapped and packed

in sanitary packages

VERRET, STEWART & CO SOLVES THIS QUESTION
] .

LIMITED Quality Unexcelled. Absolutely Dust-proof.

No. 12 Port St. Three dozen to a case. .A" jobbers.

MONTREAL J. H. Wethey, Ltd.

ST. CATHARINES, ONT.

Your Rush
Orders—

Phone

at our

Our Position in Teas

Ol'l\' great endeavor is to get you to try our
EMPIRE TEA. 1t i i

is put. up in bulk and

packages. It retails at 25¢, 30c, 40c, 50c, and 75c.
We are doing all in our power to offer you Extra
Quality Teas at right prices. But all we may be able
o do in quality and price avails nothing unless you
actually set about giving the tea a trial. Will you

let us have a chance to show you what we can do?
After you have tried the EMPIRE TEAS and
made comparisons we won't solicit you any more.
We are more than willing to let you be the judge then.

expense.
4 Free
Phones.

Will you give us the chance tp “make good” with
vou?

Geo.E. Bristol & Co.

Wholesale Grocers

HAMILTON, - ONTARIO




