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Just What Your Customers Will Appreciate New,
A table syrup that will in every case 
prove a delicious and healthful diet, is

“Crown” Brand fjg Table Syrup
You cun test the best of your trade by suggesting 
a trial tin. See memo, at side, how put up.

Sold every jobber in Canada.

PUT UP IN TINS
2-lb. tins—cases 2 doz.
5....................1 ••

Also in Brls., %-Brls
Kegs and Palis.

.........................K “
20 •• “ •• % "

Freight paid on 5 cases and over to all railway
•tatioui east of North Bay.

EDWARDSBURG STARCH CO., Limited
ESTABLISHED 1S5S

Front St. East. Works, 164 St. James Street,
TORONTO, »nt. CARDINAL, Ont. MONTREAL, P.QJ

Cold Weather Food for the Little Ones

ROBINSON’S 
PATENT BARLEY

is a line every grocer should call his customers' 
attention to now—Besides being a food for the 
little ones it shows you a very good profit.— 
Let us tell you how much.

Frank flagor & Co., 403 St. Paul Street, Montreal, Agents for the Dominion

fla/sec# on It. WRITE FOR SAMPLE AND PARTICULARS

CLASSIFIED LIST OF ADVERT!SEMEMTS ON PAGE 27
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CANADA’S STANDARD
FOR

REFINED SUGAR

Large Soap Sales

9
■

Don't try to sell soaps that are un
known—it’s hard work and unprofitable 
labor.

The best selling soap is the best 
known soap, and the best known soap 
is the one which is advertised the most 
extensively and is at the same time ab
solutely pure and of high quality.

Baby’s Own
Soap

is the most extensively advertised soap in 
Canada — it is absolutely pure and is 
known throughout Canada As the best 
soap for the Nursery, Toilet and the 
Bath, because of its rare quality. It is 
not surprising that it sells easily and in 
very large quantities. You cannot afford 
to let your customers go elsewhere to buy 
Baby’s Own Soap.

It is one of the excellent lines manu
factured by

THE ALBERT SOAPS, LIMITED
MOHTREAL

IfOUNG KSNYUE'S
JQp"« -

jmr
oPniETSl

ma Licorice.

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Church Street, 
y*. 8. MoiNOOE, Agent.

Montreal Depot; 17 St Thereee It,
4. M. BRAYLEY, Agent

Manufuoturt! by

THE

CANADA SUGAR REFINING GO.
UMI TIB

Montreal

Molasses
We-are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

Extra Choice Porto Rico, Lion Brand, 
Cintron Brand, Beaver Brand, <fcc.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOB SAMPI^S AND PRICES

Dominion Molasses Co.,
UWT9B

Halifax, - Mova Beotia
Agents

<M0.MP*SO««CO. - 
JOHN W. BICKLM « ORKMHINO, 
see. H. QIUM9F 
JOSMFHt

„ .... ___________________- — ■-
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A Few Short
//lFs) s} t~\ p* In a few short weeks of holiday buying 
ÿ §/ (fffff / VO • quality is criticized more carefully than

usual, you’ll agree to that. If the time 
ever was when quality cut more figure than price, it is at just such 
a time. You can’t wait to stock up when the time comes, because, 
when a woman wants a thing, she wants it right then and there 
It pays to be prepared. It will pay you, and extremely well, to 
ask your wholesaler now for the high-grade.

“Griffin ” Brand 
Dried Fruits.

Grown, cured and packed in the largest 
vineyards and orchards on the Pacific Coast—Seeded Raisins, Prunes, 
Dried Apricots, Peaches and Pears. Not shipped in bulk and then 
re-packed but sent right through from the Coast in the original 
package. No hands touch the fruit but yours. “Better and 
better’’ is the motto of the “Griffin’’ Brand, the brand that made 
California Dried Fruits famous.

Sold by leading wholesalers everywhere. 

ARTHUR P TIPPE1 & CO., Agents, 

8 Place Royale, Montreal.

E
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* BROKERS' DIRECTORY
Manufacturers and merchants fcannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOS*. W 1.

JONES & SW A N
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address Joneswan. Barbados.
Codes i skd-Labors, Western Union, A. B. C., 

Watkins Scott's and Private Codes.
Kkrkeskvj kd BY—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N. lb ; Mitchell & White- 
head, (juebec ; Rose & Laflamme, Montreal ; Geo. 
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac.

HALIFAX, N.5.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

M005B JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER. Prop.

Wholesale Agents and Jobbers ^ 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW, Sask

Office, 8 Main Street.

nOVTREAL.

Wholesale Grocers Bioker, Manufacturers AgmL 
and Jobber,

1483 Notre Dame Street, MONTREAL
<>B°n for few mure foreign and domestic agencies. 

Correspondence Solicited. Highest Reference s.

A. J. HUGHES

exclusively the year round.
Best fruit Properly crated Lowest prices

JOSEPH BROWN & SONS
29 and 31 Youville Square 

Montreal

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 88.

TORONTO.

W. G. Patrick & Co.
Manufacturers’ Agents

and

Importers
29 Melinda St., Toronto

Limited
AGENCY DEPARTMENT:

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers.

Correspondence solicited. Address all com
munications to our head office.

26 Front St. East, Toronto

MacLAREN IMPERIAL CHEESE CO.

C. E. KYLE 8. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48V6 Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

White Beans -- All Grades

W. H. MILLMAN & SONS

TORONTO

Brokers

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Broker» and Oommleelon Merchant»

Winnipeg, Manitoba

STUART WATSON & CO.
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan."
Storage facilities. Correspondence solicited

Established 1887.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturing 

Agent.
Union Bank Block, Rooms, 722 and 723 

Winnipeg, Man.
Correspondence Solicited. Highest References.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

^43 Main Street

WINNIPEG, MAN.
HIGHEST REFERENCES

H. W. MITCHELL
WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.

Highest references and financial responsibility.

R. B. WISEMAN & CO.
WINNIPEG, MAN.

Wholesale Brokers and Storage 
Warehousemen. 

Cinthawy Located.
Can handle a few additional lines.

s
(Continued on page 4.)
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A Page Worth Studying ; a Page 
of Values to You---------

“MEAT OF WHEAT”
is made of Wheat, the finest No. i Mani
toba Hard. Its flavor is pleasing, its 
properties healthfulfand its use economi
cal. It pays you to sell ity as people 
will come back for more.

Try a Case of :>li packages at S4.2U per case. 
Freight paid on 5-case lots.
It retails at 15c. per package.

If your jobber doesn’t sell it, write direct to

The Western Milling Co., Limited
TORONTO

Study These for Your Trade---------
HIRST S YORKSHIRE TOFFEE

(A genuine and delicious English Toffee)
Caramel Toffee, 4-lb. tablets, tine 5 lbs. White Rose Toffee, Hb. tine 
Cream Bon Bone, loose, tins 5 lbs. Yorkshire Caramels, Hb. tins
These pay you a good profit and are just the thing for Fall and Xmas trade.

Figs New Commadre, ™ taPn,ts.
“ Very Fine Natural,

Dates—New Hallowees 
Santa Clara “Nonpareil” Prunes,
Canned Smelts (Spiced and in Tomato Sauce)

Usually sold at 10c. We got an inside cut on a lot, and can sell them to retail at 3c.
Order promptly and make a leader of them.

Here's a Snap and a Money-maker for yon. A 2l/,-oz. size line of Flavoring 
Extracts, regular 25c. size. We will sell you these with your own label if desired, 
so that you can retail them at toe.'bottle. This should appeal to you.

in 7-lb. linen bags. For better class of trade.

from 40/50s to 90/100s, in 25-lb. 
and 50-lb. boxes.

The EBY, BLAIN CO., WHOLESALE GROCERS

Limited TORONTO
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Manufacturers’ Agents—Continued.

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon

Sand ulack teas of all grades, 
offees. Will act as manufac- 
>’ agent in other lines of 
merchandise.

To Manufacturers’ Agents
Thb Canadian Gbocbr hae en

quiries from time to time from manu
facturers and others wanting repre
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari
ous offices throughout Canada and 
In Great Britain without charge.

Address, Business Manaosb, 
CANADIAN GROCER,

Montreal and Toronto.

ÇKungsi

Smmm
You need a good starch for your 
customers. Write us for samples and 
prices of

CHINESE STARCH
Better and more profitable than others.

OCEAN MILLS, - MONTREAL

ASHLEY & LIGHTCAP
Manufacturers’ Agents and Wholesale Commission Brokers

Storage Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

SCOTT, BATHGATE CO. SSEVsSSSS
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firm* wishing representation in this market or wishing their goods sold on com" 
mission to the jobbing trade. Be .-I references.

=3V

#TRADE

Vr
This design a guar

antee of quality.

Manilla Paper Fibre Pape
SMOOTH, TOUGH, BRIGHT, CLEAN 

ALL SIZES AHO WEIGHTS
THE TOUGHEST OF THE TOUOH| 

ALMOST WATERPROOF

SAMPLES AND 

OI.ADJ.Y KENT. Canada Parer Co.
TORONTO MONTREAL

...ESTABLISHED 1849...

9

Capital and Surplus, $1,500,000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE B RADSTREET COM PAN Y gathers information that reflects the financial condition and 
the controlling circumstances of every scescr 01 mercantile credit. Its business may he defined as of the 
merchants, by the merchants, for the merchants. Ill procuring, verifying and promulgating information no 
effort is sjiared. and no reasonable expense considered too great, tfiat the results may justify its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have
I......  steadily extended, and it furnishes information concerning mercantile person» throughout the
civilized world.

Subscriptions are based on the service furnished, and arc available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, I duciary ami husim ss coifiorations. 
Specific terms may be obtained 1 y addressing the Company at any of its offices. Correspondence Invited.

—OFFICES
CALGARY, ALTA. HA WILTON. ONT.
HALIFAX. N S. QUKHSr, QUE.
OTTAWA, ONT. VANCOUVER. B C.

IN CANADA-----

LONDON. ONT. MONTREAL, QUE.
ST. JOHN. N.B. TORONTO,ONT.
WINNIPEG, MAN.

THOS. C. IRVING. Gon. Man. Western Canada, Toronto.
4

■nr*Ty

The Nibble 
of a Mouse
will eventually consume 
the biggest cheese, and the 
loss of pennies, nickels, 
dimes and dollars, if it 
don't “bust" the biggest 
business, will reduce the 
profit to an alarming 
extent. And you're bound 
to lose more or less if you 
do a credit business, and 
depend on ledger balances 
taken from the day-book. 
Throw out your day-books 
and other time-wasting 
devices, and adopt the 
modern Allison Cou
pon System

IF A MAN WANTS CREDIT
for $10, give him a |10 Allieou Coupon Book, charge 
him with |10, and there you are. No trouble at ail. 
If be buy» a plug of tobacco for ten cents, ju»t tear 
off a teu-cent coupon—that'» all. And »o on for all 
hi» purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIMB LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the bestf Let us send you 1 
free sample.

For Sale in Canada by

THE EBV, BLAIN CO., Limited, TORONTO. 
0. 0. BEAUCHEMIN â FIL8, MONTREAL. 
WM. T 8L0ANE, WINNIPEG, MAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

STOCK NOW.

F SUTTON SONS.-/

:.’J ‘

Sutton's 
Worces
tershire 
Sauce 
cannot 
he beaten 
tor
quality 
and price

G.F. Sutton, 
Sons & Co.

King’s Cross

London, Eng.
CANADIAN AGENTS :

MACLUNE 4 LANGLEY LIN.
154 Pearl SI., Toionte 

30 Hospital SI, Montreal
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Good Advice
/

Don’t delay ordering your full season’s 
requirements of Fruits and Vegetables.

Better Advice
Do it now.

Best Advice
Stick to the best brands, viz : “Canada 
First,” “Little Chief,” “Log Cabin,” 
“Horseshoe,” “Kent,” “Auto,” “Lynn- 
valley,” “Maple Leaf,” “Lion,” “Thistle,” 
“Grand River,” “White Rose,” etc.

Yours respectfully,
V

CANADIAN CANNERS, LIMITED
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Why arc You Working
late and early, day in and day out, year after year, behind 
the counter, in the office, or where you will ?

The “why” is obvious. You are working

To Build Up Your Business
to increase your connection, to gain-the confidence of and 
give satisfaction to your customers.

That connection when established is a valuable asset, the 
“good-will” you call it. It is worth dollars to you.

This is one more “WHY”—
why you should sell Old Homestead Canned Goods.

The Old Homestead Brand will help increase your connection. 

The Old Homestead Brand will give satisfaction to your customers.

The Old Homestead Brand will make the building up of your
business easy—because Old Homestead Brand Canned Goods possess
every element of quality, are honest goods put up by the 
best processes, and are incomparably the finest goods on the 
Canadian market.

Don t destroy the efleets of all your years of hard work by 
taking chances on inferior or common canned goods.

Insist on having Old Homestead Brand. Ask your jobber for 
the Old i If he will not supply you write us
direct for a trial order.

The Old Homestead Canning Co.
Picton, Ontario

6

^
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The Character of this Tea 
Is of International 
Reputation

SALADA
Black, Mixed or Natural Green.

Black, Mixed or | Sealed Packets Only.
Ila+ural Prnnn i Wholesale Terms and Samples fromnatural urccn j 11 SALADA,” Toronto or Montreal

m*sLs

^rwîmfvuM«2;

.style.

A Good 
Storekeeper

studies his stock, sells 
only that which he knows 
will please his customers.

MAGIC BAKING POWDER
is the kind that 
pleases the people.

DO YOU SELL IT ?

Merchant» should recommend feed products 
that are produced In dean factories.

MINCEMEAT
SELL ONLY THE BEST

Here is a timely line. Kvery grocer 
will find a generous and steady call for 
mince meat for next three months.

MINCE MEAT
is known for its goodness—has held a 
first place with grocers and consumers 
for many years. : : : : : : : :

Hade in Canada by

The T. A. LYTLE CO.
Limited

TORONTO, CANADA

7
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WE GUARANTEE OUR

DIAMOND BRAND MAPLE SYRUP
to be superior to any so-called Pure Maple 
Syrup in the market. Compare it and be 
convinced.
Don t.be imposed upon. Our prices are right 
and any jobber in Canada can supply you.
Don t forget our Twin Block Pure Maple 
Sugar and Maple Cream Hearts.-

SUGARS LIMITED - MONTREAL
THe C.P.R. Has 
Chosen Royal Crown 
Witch- Hazel Toilet Soap

for n.se on their trains ami steamships 
and in their palatial hotels— 
Chateau Frontenac and tin- rest.

It is a Soap selected by the best people 
everywhere, once it's known. Your 
customers will prefer it. It will 
pay you to always have it on hand.

Th. ROYAL CROWN Limited. 
"Winnipeg, Man.

"W. H. Millman 8* Sons.
72 Front St. E,., Toronto,
Ontario Agents.

Wro.H Dunn, 294-296 
St. Paul St.. Montreal, 
Agents for Quebec and 
Lower Provinces.

21

"EDINBURGH’S PRIDE”
EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac
tion and helps to create further demand. 

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington 4 Co.
EDINBURGH

AgentS-W. B. BAYLEY & CO.
Cor. Churoh and Colborne Sts., Toronto.

dHiHorog

itiieoiwifh »Ktv| 

1 CHEMISTS I

KsSENcft
^ COFFEE.-; 
IlH I c 0

ldinburchJI

8
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The course of true business never did run other than smooth. 
Because giving the Grocer the legitimate profit he is looking 

for cannot do other than give him the necessary satisfaction.
The true course of business is discovered either through your 

own counsel or somebody else’s.
Say you try ours—secure from us a proposition concerning

“Riverdale" Brand Canned Goods

The Lakeside Canning Company, Limited
Wellington, - Ontario

Following Profitable Advice 
Paves The Way For Profit.

QUEBEC

VALENCIA
RAISINS

D. RATTARY & SONS

ASK your Jobber for

Montreal OTTAWA
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10i'sON & BAIN

is #t 3 r"

Open Letter to Manufacturers and Shippers

E N lCMOLSO>l

BANNATYNE ST EAST 
TRANSFER TRACK

/// /////r/y October 26, 1906.

rneiOLSCM, wm.vipl

CODES,
ABC. 4~rHEdit*on 

Western Union 
Armsbys 1901.

Dear Sirs. Have you realized the progress of the Great West in 1906. Look at the revoid 
for Manitoba, Saskatchewan and Alberta erop yield of the three provinces for 1900.

Wheat 4,495,000 acres yield 87,203,000 bushels
Oats 1,838,000 “ “ 75,725,600
Barley 546,000 “ “ 16,980 600
Flax u 55,660 “ “ 690,184

Grand Total 180,599,384

Population of the three provinces in 1906:

Manitoba.................................................. 360,000
Alberta................................................................ 185,000
Saskatchewan .................................................... 260,000

Grand Total........................................ 805,000

These 805.000 people will have over $100,000,000 to spend from proceeds of 1906 crop, are you 
reaching out for some of this money. Our business is purely commission, we sell for the Wholesai
Grocery trade, from the Lake Front to the Rockies. Our selling organization is complete, w 
cover thoroughly the Great West. If you are not represented in this territory we can take care u 
>our account. Write us for particulars. Warehouses at Winnipeg and Calgary.

ROLLED OATS and MILL FEED : We quote Buffalo Brand delivered to any pon 
in the world. Write or wire us for prices and samples.

NICHOLSON & BAIIN,
Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARY

\

Established 1SS2.

10
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JAPAN TEAS
your customers will tincl all 
the best and truest qualities 
of the fragrant tea leaf

The ONLY true and Genuine GREEN TEA is

< JAPAN TEA

W. H. MERRIMAN
WHOLESALE GROCER

ST. CATHARINES, ONT.
SPECIAL NOTICE TO THE TRADE:

I wish to announce that from this date on 1 will be the wholesale distributor 
of the celebrated International Stock Food Co.'s llnoo in the terri
tory on the Niagara Peninsular, lying south of Hamilton and east of Brantford 
to the Boundary. The International preparations are in great demand at this 
time of year and dealers would do well to have a large assortment on hand for 
the Fall trade. My representative will call on you at any time with full par
ticulars. Thanking you for past favors,

I am, vours truly,
W. H. MERRIMAN.

WHAT INTERNATIONAL STOCK FOOD WILL DO FOR YOU

International Stock Fook will pay you a quick and sure profit the year 
around.

International Stock Food will advertise your store and bring you new 
trade.

International Stock Food will prove the best selling and best adver
tised specialty line you ever had in stock.

$ Are you In business to moke money? $

Write 10 W. M. MMRRIMAN, ST. CATHARINES, lor the best money, 
making proposition of the year.

A beautiful colored lithograph of Dan Patch, 1.55 and Crcseus, 2.02%, 
making a fast mile, will be mailed, absolutely free postage prepaid, to any 
grocer in the above-mentioned territory who writes to W, M, MERRIMAN 
telling where he saw this advertisement. Grocers in other parts of Ontario 
address

INTERNATIONAL STOCK FOOD CO.
TORONTO, CANADA

EASY
Easy to buy and easy 

to sell—that’s

Camp
COFFEE

No coffee sells so well. No coffee 
pleases so well. No coffee pays 
so well. Have you stocked it 
yet ? Order to-day from your 
wholesaler. You will uot 
regret it.

K. PATKKSON & SONS
Cuflcv h[K-‘t i,tlisls Glasgow.

Agmnlm
Rosa a laflammo 

Montreal

11
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NEW
CO MADRE FIGS

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

CROWN BRAND CATSUP
In Pints and Quarts

GUARANTEED FINEST IN CANADA
Write for quotations before purchasing elsewhere

CROWN MANUFACTURING COMPANY, LIMITED
9 and 11 Francis Street, TORONTO, ONT.

f WhiWhen buying your

Valencia Raisins
Ask your Wholesaler 

for these Reliable Brands

MAHIQUES, DOMENECH 4 CO.
S ** M, D. dft1 Co/’ sPecial Fanc> Quality

t

THEY

Show 
a Nice 
Profit

Give 
Satis 
faction

WHY?

Because they are

CANADA’S BEST
ROSB & LAFLAMME, MONTREAL

, Abel” Standard Quality

4 Cr. Layers 
Selected 
Fine OffStalk

They will please you
AliENTS-

ROSE & LAFLAflflE Î^ToRnto
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Western Orders
for the new run of

Crystal Sugar
will be promptly filled from stock at either Winnipeg 
or Brandon. We want to hold your trade and feel sure 
the goods we are now sending out will please you better 
than ever For full particulars and prices, write

MASON <6 HICKEY, WINNIPEG

The Wallaceburg Sugar Co., Ltd.
WALLACEBURG, ONTARIO

FROM GROWER TO TRADE DIRECT
THE

Canning Co
% Bloomfield, 

ont.

FARMERS’ BRAND
Peas, Corn, 
Tomatoes

grown in our own fields, packed in our own fac
tory, and sold under our own guarantee.

A trial order will convince you that Farmers Brand Canned Fruits and \ egetaldes are the 
finest on the Canadian market.

We can supply you with anything in canned fruits or vegetables you may require.

The FARMER'S CANNING COMPANY, Limited
BLOOMFIELD, ONT.

13
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The Season for Coffee
If there lias been anything wanting in your coffee trade that has puzzled you, give up worrying. 
Write us for samples of our “CLUB” and “PRINCE OF WALES" brands. These brands 
of coffee will do for you what they have done for others—increase your coffee trade.

S. H. EWING & SONS
96-104 KINO 8T., MONTREAL

Telephone Bell Mein 66.
Marchent* 5H

TORONTO BRANCH, 28 CHURCH
Telephone Mein 1171

Telephone orders receive prompt attention.
STREET

CREIC’S 
WHITE SWAN

#KIPPE«%
IVe have the Best ^ Pack that was ever v

BARLEY CRISPS placed on the Cana
dian market.

Thin, lia key and light—the very choicest Ask your Wholesale Grocer for the
form in which barley can he olleied.

It is an ideal food for infants and persons “BRUNSWICK
great variety of last) dishes for healthy people 
as well. f

BRAND”
Put up In attractive packages.

3 dozen In a case.
This line is a winner.

KIPPERED HERRING
ALSO

The Robert Greig Co. FINNAN HADDIES
PACKED BY

Limited

WHITE SWAN MILLS Connors Bros., Limited
TORONTO
»

Black’s Harbour, N. B.

Hallo wee Dates
New Goods..................................... Bright Stock

Write quick, if you want any out of this (first) lot.

Thomas Kinnear <& Co.
Wholesale Grocers TORONTO 61îd PETERBORO
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MALAGA RAISINS, arrived 27th Sept. We have

Brand
22-lb. boxes Choicest Clusters 22-lb. boxes Royal Dehesa Clusters

% boxes Choicest Clusters ^ boxes Royal Dehesa Clusters
22-lb. boxes Vega Clusters

Arrived on Wednesday, 5th Oct., first shipment of NEW FIGS

10-lb. boxes 4-Row Figs 24-lb. and 48-lb. boxes 2>4-m. Figs
10-lb. boxes 5-Row Figs 48-lb. 3-in. Erbeli Figs

WAGSTAFFE—These goods are being rapidly sold. If you want a complete assortment of
Sealed Fruit, order now.

We have a big snap In a Hyson Tea to retail at 25o. See our travellers or ash for samples

Always when in a hurry phone 596, our long distance number. 

BALFOUR, SMYE dfc CO., Wholesale Grocers, HAMILTON

nr. y

NOW
READY

TO
RECEIVE
GOODS.

FOR
SFORAGE

FREE
OR

IN BOND

HE TERMINAL WAREHOUSE A CARTAGE COMPANY, LIMITED, are now ready to receive good» fjr Storage, Free or in 
Bond in their new absolutely Fireproof Warehouse

Canadian Canning Companies will increase their business by storing car load tots for sale to Montreal Merchants "E.-Warehouse. ' or 
transhipment to East or West. We can always catch the “last boat."

Merchants and Manufacturers should keep a reserve of goods in a Modern Frost-proof Warehouse where Fire insurance is low, and 
where deterioration an! damage by vermin is reduced to a minimum.

Wri'e for Storage and Insurance rates to the

TERMINAL WAREHOUSE 6 CARTAGE CO.t LTD.
12-38 Gray Nun Street, MONTREAL
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Currants
Currants

Currants
GREECE'S FINEST PRODUCTIONS :

HAYCASTLE, OLYMPIC, PARADISE, 
MINERVA, ATHENA

OUR SPECIALTY is CURRANTS. The best 
growers in Greece—from the best districts in Greece— 
supply us. Our goods are about Yc- Per pound higher 
in price, and one cent per pound better in quality—but 
it pays to buy QUALITY. Poor currants are always 
dear--ever think of it? Our travellers will tell you- 
We are the largest dealers in currants in Canada.

W. H. GILLARD 8 CO.
HAMILTON

Wholesale Grocers Importers of Fine Fruits

\

A Few
Odd» End»

Daiidet’s French
ASPARAG-US
PEAS
MUSHROOMS
MACEDOINES

a1-!2b,r OLIVE OIL
IN GLASS AND TINS

Canadian Sifted Peas, 
Asparagus, Whole Beets, 
Midget Beans, Red Kidney 
Beans Corn on Cob, Spinach

LUCAS, STEELE & BRISTOL
Wholesale Grocers,

HAMILTON, ONT.

Family Polish 
on the Market.

BLACK JACK
A T YOUR JOBBERS’

“ANTITIS PEPPER”
The New Pepper

KING OF ALL PEPPERS
Guaranteed absolutely a pure blend

of Finest Peppers
Specially Selected

Carefully Ground. Scientifically Prepared
Write for particulars and samples, to

ANTITIS PEPPER CO., tSSSgÜtJiK.é
Trial Orders Solicited

/ ENGLISH i

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up in Vi Cross Cases

2-lb. Pails, 2 doz. in Crate 
Y\ “ lA “ “

26-lb. Pails. 76-lb Tubs 
'/ -Barrels and Barrels.

Ask Your Wholesale Grocer for If

The CAPSTAN MFC. CO., Toronto, Ont., Can.

N.CHOufd^Bfc
TORQNTO, CAN.

<------- ( r» **

NICHOLSON’S 
MINCE MEAT

NIGHOLSON & BROCK, 9 Jarvis SI., Toronto, Ont

Means Much to the Family Eicheque,
Just the reason you should speak 
Its merits’to customers. They will 
save the money and you will secure 
the business.

About : N. A B Jelly Powder, N. A B 
Icing Powder, N. A B. Puddine,

N. A B. Verlquiok Tapioca, 
Brook’s Bird Seed.
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IN STORE

NEW PACK SANTA CLARA PRUNES
Boxes each

tt ft

ft a

tf tt

tt tt
tt ft

tt tt

tt tf

tt a

25 pounds 40 5Os
25
25
25
50
25
50
25
50

50 60s 
60 70s 
70180s 
70 80s 
80 90s 
80 90s 

90 lOOs 
100 120s

Niles and Carnation brands guaranteed strictly SANTA CLARA goods, sizes marked in 

accordance with count.

Our travellers have full particulars. If they don't call on you. phone 4,2*2-T2t>5-lHlt> at 

our expense.

JAMES TURNER & CO., HAMILTON, ONT.
LIMITED

Straight Pointers
on

Canned Goods
You run no risk at all in recommending “Essex” canned goods to your most 
particular customers. They measure up to a higher standard than anything 
you’re accustomed to, and are guaranteed strictly high-grade in every detail of 

quality and flavor. We own the very latest facilities for doing things right, and insist on such satisfaction as 
the trade has never known before.

The “Essex” Brand
is a step nearer perfection than anything now in sight, both fruits and vegetables being specially selected and 
carefully handled. The very conditions under which we operate, make cleanliness and thoroughness our 
first consideration, with no room anywhere in this business for slap-dash methods. If you want the best, 
insist on the best. Our guarantee goes with every shipment.

t

THE ESSEX CANNING AND PRESERVING CO., Limited
Head Office: 8 Wellington St. East, TORONTO 

Factory : ESSEX, ONT.
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FIRST GROCERY WITHOUT SCALES
Store Stocked Only With Package Goods Opened in New York—Views 

of a Prominent Grocer Regarding the Package.

The first retail grocery store in 
< It eat ei New York to he operated with
out counters or scales has opened its 
doors oil Main street. Flushing, under 
the proprietorship of Charles Bartlett, 
a grocer who has had much experience 
in catering to high class trade. The 
idea is to sell goods only in bottles, 
cans, cartons or packages. There is no 
weighing of anything tor the reason 
that no hulk goods are sold. leas, 
coffees and other grocery articles arc 
sold in the packages as received, with 
the manufacturers or jobbers guaran
tee as t< quality and weight.

While a number of the larger manu 
facturer» and jobbers yesterday dis 
claimed any knowledge ot such a move
ment, says the New \ ork Journal of 
Commerce of Friday last, it has been 
persistently rumored in the trade for 
some days past that if the Bartlett 
store proved a success a company with 
large capital would be organized to 
stall similar stores in various parts of 
the city where the demand is for goods 
of guaranteed quality, scient ideally 
packed and free from all impurities.

The claim has been made that the 
general run of retail grocers here were 
bitterly opposed to the package idea, 
and preferred to handle goods in bulk 
form wherever possible, believing the 
possibilities of prolit therein to be much 
larger. The better class ol grocers in 
this city deny this. They realize, they 
say, that the grocery business is in a 
state of evolution. The tin can, glass 
jar and oiled paper are the overturning 
influences acting upon the old time gro 
cer\ trade. The customer at retail 
wants his goods delivered to him in a 
package. The manufacturer and jobber 
in "straight" goods encourage the idea. 
The retail grocer finds a simplified busi 
ness, a cleaner surer profit and the 
minimum of time and labor in dispen
sing these package goods to his cits 
turner». It is .the agi1 of the illustrat
ed, printed package in the grocery busi 
ness, and, with the introduction of one 
package to a new line of commodity, 
the grocer feels the pressure of demand 
for packages foi hull a dozen other 
lines that have not been adapted to 
box, jar or carton.

Sanitation in Manufacture and 
Sale.

Among those who are firm in the be 
lief that package groceries have come to 
stay is II. C. Brandon, who is one of 
the recognized mentors of the retail 
grocers of the Middle and Southwest, 
and whose opinions carry weight with 
the trade in all parts of the country. 
Iliscussing the sanitary era in the 
manufacture and sab- of food products, 
he says :

‘Without doubt cleanliness and sani 
tation have been the greatest forces 
leading to this evolution of the pack 
age grocery store. The consumer, with 
his knowledge of germs and their men 
ace, his disposition to fear adulterants, 
and always his repugnance against the 
unnecessary handling of the things he 
has to eat, caused him to lead, rather 
than to follow, the idea of the package, 
with the name of the packer stamped

upon the outward covering. This ac 
knowledged source of a packed com
modity carried an assurance with it 
which no grocer's parcel in brown paper 
ever had given the customer. Then in 
the same measure, this same package 
relieved the (lisp ns i gn el of the 
authority for its excellence. With only 
these things in favor of the package the 
evolution of the grocery business was 
made plain.

But in a hundred other ways the old 
time grocer, looking on at the package 
business in the modern gro er\ store, 
may see where his old methods were 
more than archaic by comparison.

"The grocer selling in packages, first 
of all, has an absolute assurance 
against the inaccuracies of the avenge 
clerk who handles weights and meas
ures. This clerk is not a scholarly, 
systematic man. lie may be tired out 
late in a long day. If he makes a mis
take oil the scales and gives out too 
much, he cheats the house of profits ; 
if he weighs too little he is almost as 
likely to antagonize the customer and 
lose the trade fol his house. At the 
best, and at all limes, the customer, 
looking oil, expects to see the scale 
register the proverbial ‘down weight, 
and this may mean one pennyweight or 
two ounces - all dependent upon the 
clerk or upon the, clerk’s mood and at 
tentioii.

"Thus in weighing alone the proprie
tor of a grocery store dealing along the 
lines of case goods, never was certain 
that even the law of averages would 
keep him oil the right side of reasonable 
profit The eleven eggs in a bag. which 
should have held a dozen; a pound of 
crackers, full weight, but with half the 
squares broken and dog cared; a parcel 
improperly wrapped, which on the way 
lo a customer would burst open, spill 
ing half the contents—these conditions 
ill the business of the old-time grocer 
left him especially open to the sugges
tion of the package trade.

Heavy Losses on Bulk Goods.
"Considering the old-time grocery 

store, it might be said that three 
fourths of all the goods he handled in 
bulk were ’ subject to a legitimate loss 
in weight, and to this extent a deteri
oration in quality and flavor. But this 
illegitimate loss that came Hist through 
a short count from the jobber and later 
through the petty shoplifting of the 
loafing, inquiring, but in n purchasing 
customer,' was a terror to the average 

small grocer. These losses made his 
business as much a guess as the pack
age trade makes it a certainty.

'll mav be set down as certain that 
if ever the package grocery ceases for 
any reason to exist, it will be against 
the strenuous, hard fighting of the 
package grocery keeper. When •-•ickage 
groceries have evolved to include every 
line handled bv the .grocer—if that shall 
be possible—the package grocer will 
have the simplest, surest business in the 
world. It will be possible for him to 
make an almost absolute statement of 
his condition of business every night in 
the week.

Name Must Carry Guarantee,
"Baekage goods carrying the nanu 

the producer or jobber or retailer 
the goods par excellence of the ptc>, 
and of the future. The guarantee of i 
packer must go with every packa. 
This js an implied condition upon wh. 
the customer will insist. A man in 
go to John Smith's grocery store ,, 
buy a commodity from a bulk ea 
taking it home to find it distinctly >, 
mid class. Yet he may use this <•<,„ 
modify to the end of its common blow 
bag, unmarked, while if the stuff li 
been in a cardboard carton bearing ti. 
name of John Smith, the goods worn 
have been returned with indignant pi. 
test.

It is in handling the package gi ,,,| 
that the grocer finds his protects 
against the operation of the food law 
Goods coming in an original parkar 
from the manufacturer or his agent 
and sold in that package by the ret a 
grocer leaves the grocur free of leg:, 
entanglements if the goods shall ha 
been adulterated. If goods are bough 
in bulk and weighed and sold by il, 
grocer at retail, the customer iinilii, 
short weight or adulteration has n 
course against the grocer.

Spice Trade Proves Point.
"No plainer showing of the respoiisi 

bility of the firms packing groceries c,n 
be shown than has been marked in tic 
spice trade in the last fifteen years. I, 
IMIll at least li'i per cent, of all spice 
were sold in bulk, much of it wa- 
ground, and even more of it adultérai 
ed. To day virtually all spices are ii, 
packages, ground, and in the grinding 
and packing and labeling of these spice 
the public has its chief assurance that 
it is getting the best that the markci 
affords. Few people to-day would bin 
ground spices from a bulk can, and no 
body who buys his whole spices with 
the intent to grind them himself can 
feel that he is getting any better com 
modify than is served in packages by ,i 
responsible manufacturer of spices who 
expects to remain successfully in bu»i 
ness.

Packages Have Come to Stay.
“Package groceries have come t, 

stay. Cleanliness, sanitary prerautim 
and celerity in the retail business will 
insist, upon the retention of the pack 
age. And because of this demand for 
package groceries the producer and job 
her are to be held to the chalk line of 
honest weights, values and flavors.’’

TAKEN INTO PARTNERSHIP.
The flour, grain and provision business 

in Montreal which has been carried on 
by II. J. Stevens will now be conducted 
by the firm of Stevens & Miller, Mi 
Stevens having taken into partnership 
W. Il I). Miller. Mr. Miller was for a 
number of years connected with the <’ 
I*. K. freight department in Toronto and 
Montreal, leaving that company to take 
charge of the transportation departrnen 
of the Canadian Manufacturers’ Associa 
lion. Later he went with Davies, Lim 
ited, and became their Montreal inana 
ger. The business will be carried on a 
the old quarters, in the Board of Trad- 
Building.

L8
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WINDOW AND INTERIOR DISPLAY
Best Method of Making Price Cards—A Goderich Store Interior— 

The Money-Making Window Display.

H is surprising how often an otherwise 
! iactive window is spoiled by slovenly 
ice-cards. Although it may be still an 
decided question as to whether price- 
,rked windows or those left unmarked 
e the more profitable, there can at.

most carefully watched. In some cases 
these are the real labor savers they are 
intended to be, and do good work, but 
in many others they are highly objec
tionable. The main drawback io their 
use is the lack of variety available. In

ly impossible. The same stencil letter 
which was used thirty-five years ago is 
on sale to-day—and nobody kicks. The 
demand does not warrant the manufac
turers introducing new styles, and it is 
perhaps well that it does not, for the 
stencil card is perhaps the poorest look
ing thing that can be put in a window 
Rubber stamps are slightly better, there 
being some variety in the recognized 
forms of letter. Hut it seldom occurs to 
the storekeeper to ask for something 
new, the stamp maker doesn’t seek to

m TflF

This picture is from a photograph of 
•art of the grocery department of Me 
wen Bros., Hamilton street, Goderich, 
he two gentlemen shown in the centre 

ire the members of the firm. Will and 
iert, the latter late of St. George,

< »nt. Farther down the row stands .7. 
f. McEwen, proprietor of the grocery

A GODERICH INTERIOR.

of that name on the “Square.'’ .1. J. 
has been nearly five years in Goderich 
now, succeeding T. G. Tipling in the 
old D. C. Strachan stand. He was 
formerly in Teeswatcr. Both the Me 
Ewen stores do a big business; the one 
shown in the picture is the “Maple 
Leaf” grocery, of which George M.

Elliott was proprietor for fifteen year* 
previous to March last, and has in von 
nection a very tine "China Hall."

The illustration shows that the bro
thers have taken considerable thought 
for the arrangement and display of 
their stock.

least be no doubt that when the prices 
.re displayed, it should be in a manner 
calculated to please the onlooker.

The use of stencils and rubber stamps 
is one of the points which should be

an up-to-date printing office new type 
faces are always appearing, and the old 
are discarded—for a time, or for ever, 
as the case may be In the case of these 
price-markers such a course is pracfical-

21

introduce it, and both are content with 
the same old thing. In countries like 
Europe and the United States there is. 
of course, a larger demand, and new 
letters occasionally appear. Since ihese
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cannot be obtained otherwise, it is well 
worth while for the merchant who must 
use rubber stamps to make inquiries out
side of Canada. A change in lettering 
costs the storekeeper infinitely less than 
it is worth to him.

Almost as bail as lack of variety is the 
carelessness with which stamps and sten
cils are used, in the majority of stores 
this work is handed over to someone 
having practically no idea of the proper 
way to perform it There is a right and 
a wrong way to use stamps or stencils, 
and in nine cases out of ten the wrong 
way is chosen. Too much or too thick 
ink is allowed to clog the stencil and 
blur the card, while with rubber stamps 
too little ink is frequent 1- used and the 
letter is only half printed Letters are 
not properly aligned ; s’s are turned 
upside down ; u's are used for n s. and 
vice-versa ; the letters “1" anil “I” and 
1 lie figure “1” are confused : smudirv ob
literations and corrections are allowed, 
and the finished card, sloppv and sloven
ly. is placed iii the window to annoy 
instead of pleasing the prospective cus
tomer.

J. M. THOM,
Prize Window Dresser.

It mav be impossible for every stoic 
to have a man capable of lettering good 
cards bv hand, but there is a man in 
every store who can use the rubber 
stamp properly if he works carefully and 
Uses his common sense.

The price-card in connection with the 
grocery stole, especially in window dis
plays, is worth thinking about, and the 
subject will be dealt with further next 
week in this department.

Have you ever tried colored lights for 
your evening- window display t asks the 
Retail Grocers’ Advocate. The attrae 
tiveness of many displays is greatly en
hanced at night by the soft, rich tone 
added from a deep red or green light. 
and many striking and very beautiful 
effects are easily made.

There ate a number of simple methods 
by which you can color your own lights 
to any shade desired, fine of these is 
the alum solution. Make a strong so lu

lion of alum water, and after carefully 
cleaning your globe dip it in the solu 
lion. Have a lack to dry them on, and 
dry slowly and evenly. This gives you 
the plain white, frosted globe. By add
ing cochineal, you have a red solution; 
tumeric makes a yellow; indigo a blue; 
a mixture of tumeric and indigo a royal 
purple.

It may he necessary to dip the globes 
several times that they mav have an 
even coating.

Another good wav is to color a hot 
tie of mucilage and <-areluTly coat the 
globes with same.

If the colored lights have not been ex 
tensively used in vour district try them 
at once, and you will be quickly con 
vineed that they are most effective in 
attracting the crowds that throng the 
streets in the evening.

PRIZE WINDOW DRESSER.

Winner of The Canadian Grocer Com
petition.

,1. M. Thom, whose dressing of Gib
bons Bros. ’ w indows. Tot onto, won the 
first prize in The Canadian Grocer’s New 
Year competition, is -3 years old. lie 
began work as messenger hoy in a gro
cery in ]Slid al +1.00 a week, going i<> 
school and working I lie rest of the day 
till hedlline. That was before the early 
closing movement. He has changed em
ployers a number of times since, but 
when making choice of a place to seek 
a position he always selected neat, well 
at ranged, up-lo-date looking stores, lie 
has been in his present position over 
a year and without previous training lias 
taken entire charge of the window dress
ing and interior decoration and arrange
ment ni I lie stuck, lie has had numer
ous applications to dress windows of 
stores ill other lines in his neighborhood 
and is now looking after confectionery, 
cigar, stationery and hardware windows, 
which occupies half his evenings. Mr. 
Thom is nianieil and has assumed the 
whole duty of citizenship, lie is ambi
tious to become a professional window 
dresser.

APPOINTED MANAGER.

W. H. Seyler, Eastern Representative,
Assumes Charge of Canadian Grocer.

(From the C iiadian Pr n. im ai.il Pub isht r. )

W. II. Seyler, for tin- past three years 
eastern manager of The Canadian Gro 
cei . with headquarters at Montreal, has 
been promoted to the general manage 
ment of the paper at the head office in 
Toronto, succeeding I). B. Gillies, who 
has resigned to go to the Northwest.

Mr. Sevier’s name is a familiar cne, 
not only in newspaper circles but in the 
grocery trade as well. His connection 
with the trade began in 1878, wTii-n bi
en tered the establishment of Alex. Har
vey & Co.. Hamilton. Three years 
later he moved to New York, becoming 
entry clerk in the warehouse of Francis 
II. Leggett & Co., then as now one of 
the largest wholesale grocery houses in 
the United States. A year later he ac
cepted a position in the foreign freight 
department, of the Erie Railway, soon 
after being promoted In the Boston

branch. After a short service there ! 
became chief clerk in the I'emisylv ai 
R. It. office in Boston, staying w 
this mad for live years, until com pel I | 
by ill health to return to his nati 
country, lie came to Toronto a | 
joined the sample n om staff of the El, 
Blain Co., becoming in time samp 
room manager. Here he remained I . 
ten years. After leaving tin- K|, 
Blain Co., Mr. Seyler made a veui 
trip through (Quebec and the Maritin 
Provinces for F. F. Dailey Co., and - 
his return tn Toronto became sal- 
manager of E. W. Gillett Co In lie 
he joined tin- staff of The Canadian to 
ver.

For many years prior to becomii 
immediately connected with The (I, 
cer, Mr. Seyler was a valued contrit 
tor to its columns, writing cn nun 
important themes, especially the ail 
successful advertising. He has al 
made his mark as a designer of adv, i 
Using.

11 is departure from the Mcntn 
office of the MacLean Publishing ( 
was much regretted by the staff tlici 
who expressed their appreciation of h

W. H. SEYLER,
Manager Canadian Grocer.

worth by presenting him with a hand 
some traveling hag.

ADVERTISING PAYS.
The MacLami Imperial Cheese (\ 

had a page ad in The Canadian G i on 
i even 11 y of their Star egg carrier. I lei 
is a h-l 1er received hy lhem from (ini 
mette, Wright in Co., Red Deer, .V 
herta :

“Read your ad in The Grocer. Pleas
send to the W. R. Brock Co. 
shipped with Ihcir goods :

to ll-

1 doz. No. 1 Star egg carriers $'J .
IM trays ....................... fii
1 doz. No. J egg carriers tin
1M trays ........

$15.c
"V\t- have had a good deal of trouh 

and loss in delivering eggs to eustomv 
and hope these carriers will oveienii 
I he difficulty.”
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TRADE INQUIRIES.
Correspondents desiring to get in touch with any of 

rhe firms referred to should quote the reference number 
u„en requesting addresses. For information write to 
Superintendent of Commercial Agencies. Department of 
| rade and Commerce. Ottawa.

133». Agency.—A former resident of 
(iermany now in Canada contemplates 
el inning to that country, and desires 
lie names of any Canadian business 
..uses who wish to do business in Ger- 
.iny.
131». Representative.—A firm in La- 

, nlit* (I’as-de-Calais) desire a reprc- 
ntative in Canada to sell all wines anil 

jiirits.
1311. Agent.—An exporter of French 
mes in Langlade (Gard), wishes a re- 

lalile agent in Montreal or (Quebec.
1343. Wines —A lirm in Sax, Alicante 

Spain) desire a representative to sell 
niiii Spanish wines in Canada.
1313. Representative.—An old lirm in 

lilieims ask for representatives to sell 
liampagne wines in Canada.
1311. Wines.—A lirm in Lons-le-Saul- 

nier will gladly enter into correspon
dence with Canadian buyers of sparkling 
« mes.

1315. Agents.—A well known lirm in 
t ngnac desire valuable agents in Mont- 
ieal, Toronto, Winnipeg, to sell a good 
mark of brandy.

I3lti. Agent —A lirm in Revel (Haute 
liaronne) desire a good agent to sell in 
i .mada first-class liquors.

1218. Buckwheat and rye—An im
portant buyer of buckwheat and rye in 
Nantes (France), wishes to he put in 
lunch with Canadian exporters of same 

121». Apples.—A large Yorkshire pro
duce firm desire to hear from shippers 

ud growers of Canadian apples—ready 
to either buy direct or on commission.

1253. Apples.—A Yorkshire produce 
liiin desire direct communication with 
Canadian apple shippers in large quanti
les. Highest hank references furnished. 
1255. Hay.—A Yorkshire firm ask to 

In- put in direct communication with 
Canadian shippers of timothy and clover 
hay, and invite correspondence with quo
tations.

1258. Eggs, cheese and salmon. — A 
Yorkshire produce firm ask to be put in 
touch with Canadian shippers of eggs, 
cheese and canned (red) salmon, for ili- 
iret shipments to Sheffield.

I2(i3. Match splints.—A Lancashire 
linn of match manufacturers invite cor
respondence from Canadian manufactur
ers of match splints.

1265. Wash - hoards. — A Manchester 
min ask for prices of wash-hoards from 
( Ni Haitian manufacturers.

127». Clothes pins.—A Manchester 
mm ask for prices of clothes pins from 
'anadian manufacturers.
1271. Butter.—A Manchester provision 

linn desire to correspond with Canadian 
exporters of butter.

1275. Canned goods.—A Liverpool lirm 
isk for prices of all descriptions of esut- 
ied goods front Canadian canners.

1278. Reas.—An English firm of pea 
merchants desire to get into correspon
dence with Canadian exporters of peas 
'f good quality, of which the) purchase 

i onsiderablc quantities.
1391. Hay.—A South Yorkshire pro

duce firm desire to get in touch with 
shippers of Canadian timothv and clover 
hay in large quantities, c.i.f. Sheffield, 
md ask quotations from those interest

ed.

HERE AND THERE WITH THE TRADE
Happenings Among Foodstuff Dealers From the Atlantic to the Pacific—News 

of Your Brother Grocer in all the Provinces.

The assets of L. R. I .arose, Hull, are 
to lie sold at auction.

Mrs. John Grice, of Thornhill, was in 
Toronto last Saturday.

F W. Hicks, Vine Grove, took in the 
Woodbridge Fair last weet.

Isaac Abram, general store, Ruscom 
Station, has removed to Merlin.

W. T. Gibson, grocer, Tillsonhurg, has 
added a stock of hoots ami shoes.

E. W Low, of the F. J Castle Com
pany, Ottawa, was in Montreal this 
week.

John Hayden, of John Sloan A Co. 
Toronto, was at the Woodbridge Fair 
last week.

I>. E. Miller, of the Red Rose selling 
staff, was indisposed last week and xx.is 
not on the road.
/Jmlmes & Atkinson, general 'tore. 
Nutana. Sask., have been succeeded hy 
Holmes & Brown.

Delaney A Groom, groccis. Niag.ua 
Falls, have dissolved and J C Groom 
is continuing the business.

L. M. Park, of Louis M Park, the 
Hiawatha Water people in Minneapolis, 
was in Montreal last week.

The Edmonton Produce Co. is build 
ing a new storehouse, with a capacity 
of ten carloads of supplies.

Win. Pratt, of the Acme Can Works, 
is at present on a tour of Western On
tario and the canning district.

Mr. Kirhy, of Kirliy’s Cash Giimciv. 
Yonge street, Toronto, was a visitor at 
the Woodbridge Fair last week.

I*. McEvoy, of P. McEvoy A Sons A 
Pennington, produce merchants, Liver
pool, was in Montreal last week.

Work has begun on the new Edmon
ton warehouse for Telfer Bros., whole 
sale biscuit makers and confectioners.

A. Snider, Church street, Toronto, h.i-r 
bought the grocery business of Mrs. M 
E. Hyatt. Sorauren and Pearson ave
nues.

Axler Bros., Rracchridgc, have moved 
nearer to the business centre and now 
occupy the store vacated by Mr. Cha
pelle.

Jas. A. Ervin, grocer and lumber mer
chant, of Sydney, N.S., has sold out his 
business and removed to Edmonton. \l 
berta.

Geo. Nelson is about to open his line 
new store on Rloor street west. Toron 
to. He has bright prospects for a big 
trade.

One hundred tons of blueberries, valued 
at about $6,8fifi. were shipped from 
Mount Stewart Station, P.E.Î., the past 
season.

Cookeville Fair Wednesday of Iasi 
week was visited by a lot of merchants 
front Strevtsville, Pori Credit anil other 
places.

John Groves, Gravenhurst, has been 
enjoying a couple.of weeks’ vacation al 
the Soo and other points in Northern 
Ontario.

Jas. McClelland has sold his grocery 
on Rloor street west, Toronto, to Smith
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A Co., and has gone into the real estate 
business.

Iludv' A t ii., of Montreal, have com 
promised. The assets of Ensebe Ifi-s 
rochers were advertised for sale on the 
17th inst.

Tims. Montgomery. Sr., of Thus 
Montgomery A Son, Montreal, lias re 
turned from a shin tx business trip to 
New York. \

The grocery and oool\aml shoe busi
ness of the late (leu. BathK.il, Clinton, 
i' being carried on for the presell! hv 
Mrs. Ballard.

J. M. Mowal, giocer, Spadina ,ivenue. 
Toronto, has sold his business to Mi 
Levy. Mr. Mowal is looking foi an 
other location.

Mis XX II. Hamilton, grocer, former
ly ol I Mi Suckville street, Toronto, lias 
removed to larger premises at Oak and 
Saekville streets.

II f. Harrington, Sydney, C.lt , who 
has one of the finest grocery anil crock
ery stores east of Montreal, lias bail a 
very busy season

Frank Hill, of F T. Hill a Co 
Matkilale. spent Thanksgiving in Toron 
to. Frank reports business very giHid 
at the big Markdale store.

f. II. Haih lias opened a new groeeiy 
in Piéton, Out lie has turned a pri
vate house into a very nice stole and 
ought to do a line business

Dr Xlgie, Xlton, Out., an Him ol Tin 
House of Glass” aqil olliei stolies. anil 
.■ great friend of Hie Drummers' Snack 
Club, is ill witli typhoid fever.

Laporte, Martin A Cie , Montreal, have 
been appointed representatives of the 
Hiawatha Water, which is pul up by 
Louis M. Park, in Minneapolis.

Xlarshail, Out., hail a fair last week 
It was a good fair and its success was 
due, in part at any rate, to the ener
getic efforts of Archie MacLean.

Howe, McIntyre A Co , wholesale gro
cers, Montreal, have removed (rum Hit 
St. Paul street to their line new four- 
storey building, 91-93 Youville square.

L. Werner, Duimville, Out., lias added 
a grocery department to his dry goods 
business. Some years ago Mr. Wernei 
carried groceries, when he was in pail 
nership

A. M. Cowling has sold Ins giocciv 
and crockery business to Rradd Bios. 
Mr. Cowling is going west. lie has been 
in Ciilbornc about live years ami has 
done well.

Joseph Younghear t, commission met 
chant. Montreal, who is touring Western 
Canada, left Winnincg last week for the 
Coast, accompanied by James Light 
stone, of Montreal.

Warrcncr Bros., bakers anil confec
tioners, Goderich, have purchased the 
marble works property a few doors from 
their present stand on Hamilton si reel 
from Mr. Jacob Mosier, ami will build 
an up-to-date bakery.

Lance Mason, grocery manager ior 
John Groves. Gravenhurst was married 
Monday of last week to Miss king of
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the same town. Their honeymoon trip 
was to Eastern Ontario.

H. H. Nursworth, of Fergus, has suc
ceeded R. B. Scott, Acton. Mr. Scott 
lias gone to Peterboro.

The mince meat business which lias 
been run in connection with the Neil son 
Ice ("ream Co., Toronto, is to be sold. 
Mr. Xeilson intending to devote his 
whole attention to ice cream making.

Carl Cook, Southampton, Ont., has 
been nr the west for about a month. 
Carl had made some fortunate invest
ments and went out to get the business 
cleaned up. Ontario is good enough for 
him.

Horace L. Boisseau Co.. Incorporated, 
have bought tjie entire business of B. O 
Belaud. Notre Dame street, Montreal, 
.uni will run it in conjunction with their 
own trade in wholesale wine and spirit 
importing.

V K. Paradis ha.- been appointed 
provisional Ibiuidator of the Syndicat 
de Fraserville, general storekeepers, 
Fraserville. Quo.. and a meeting is call
ed for the 13th inst., to appoint a 
liquidator.

Everest A Son, Scai'boio .Junction, 
have a nice store and residence near the 
station and nearer the growing residen- 
lial part of the town than where <he\ 
have been. Their old store was rented 
and was sold.

X. R. Phipps. St. Catharines, is build 
ing a new brick store and dwelling near 
his present place of business. He expects 
(<> occupy the new premises about De
cember 1 and will have one of the nicest 
groceries in the city.

John H. Creed, representing Thos. 
Upton. Limited, New York, was regis
tered at the King Edward this week. 
Mr. Creed is making a trip through 
Western Ontario in the interest of Up
ton’s teas and coffees.

Garner A Letty. grocers. St. Cath
arines. have dissolved partnership Mr. 
Letty retires and the business is con
tinued by Garner Bros. Mr. Letty lias 
taken a position as clerk with W A. 
Sherwood A- Co., grocers.

If Earle, representing A. H. Brit- 
tain A Co.. Montreal, was a caller upon 
the grocery trade of Toronto this week 
in company with Mr. Brittain. The in
terests of the Atlantic Fisheries. Limit 
eil, were well looked after.

A. M Humphries, Port Dalhousie. is 
putting another storey on Hie building 
in which he has his grocery. lie is also 
installing a plate glass front and when 
the work is completed he will have a 
very nice place of business.

Henry Swan, Toronto, attended the 
Markham Fair last week. Mr. Swan 
cannot be said to have acquired the 
habit ; his last visit to a country fair 
was at Lansing, on Yonge street, near 
Toronto, three decades ago.

C. M. and Mrs. Buell. Brockvillc. have 
returned from their honeymoon trip. 
They went as far west as Detroit and 
visited^Toronto. Hamilton. Peterboro 
and Smith’s Fails on the way. Mrs. 
Buell is a Smith’s Falls girl.

H. C. Hall, giocer, Queen and Seaton 
streets, Toronto, is about making con
siderable improvements to his store in
terior. Besides installing improved fix
tures he will pul in computing scales 
and a very fine cash register.

Case & Co., Piéton, Ont., are building 
a large addition to their general store 
and bakery. It will mean a general re
arrangement of the premises and when 
completed in time for tin; Winter trade 
they will have a very fine store.

Geo. liaddon, Pic ton, is continuing 
tlie business of his father, Geo. Haddon, 
who died in August. The business is one 
of the oldest i^Pahiished in the Prince 
Edward CoiJiTy seat and the late Mr. 
liaddon was very highly respected.

.). ,J. McEwen, Goderich, proprietor 
of the busy grocery of that name on the 
Square, went up to Teeswater on Tues
day on a particularly pleasant errand. 
Miss Kate Martin is the young lady who 
will return witli him as Mrs. .1. J.

T. 1) Williamson, representing the 
("anuria Starch Co., Limited, was in 
the city this week after a most suc
cessful trip through the Maritime Pro
vinces. Mr Williamson went west on 
Monday, going as far as Port Arthur.

C. \\. \ alley. Bridgehurg, Ont., is
moving into his new brick store this 
week. though the finishing touches have 
no! let been added. Mr. \ alley carries 
groceries and bools and shoes and is 
doing a line business which is rapidly in
creasing.

Frank G. Knox, of Holland A Greaves, 
Byng Inlet. Out., lias been in Toronto 
a couple of weeks on his semi-annual 
purchasing trip, lie was looking well 
and his many friends in the wholesale 
trade were very pleased to see hint, 
lie's a keen buyer.

The Canada Lands A Farm Products. 
Limited, has been granted a charter by 
the Dominion Government, the object of 
the company being to carry on a gen
eral trade in fresh and preserved fruit. 
The capital stock is $1.000,001). The 
head office will be in Halifax.

The Saskatchewan Elevator Co., re 
cvntly organized bv Senator Jansen, of 
Nebraska, ha- already begun to ship 
grain from seven points. Next vear 50 
additional elevators will be built, and 
the company will then be able to han
dle 7.500.000 bushels of grain.

•Jos. Etliier. manager of Laporte, Mar
tin A Cie., Montreal, who met with a 
nasty accident a few weeks ago, is re
covering. This will lie good news to his 
many friends. Hr was able to get down 
to the office last Saturday morning for 
the first time since the mishap.

A. de !.. Macdonald, Rigaud: II. A. 
A. Brault. Jacques Brault. T. Mongen- 
ais. A. L. Rinfret. Montreal, have been 
incorporated as the Rigaud Milfine Co., 
with a capital <A $150.000. to purchase 
the flour, card and saw mill in Rigaud. 
Que. The head office will be in Rigaud.

James Scott, of R. Scott & Co., 
Mount Forest, was in Toronto for 
Thanksgiving. Jim is a real live hustler 
and is an especial favorite with the 
traveling men because he has the pleas
ant faculty of treating them well. They 
all come out of Scott’s store with a 
smile whether it covers an order or not.

Fred Rose, of Red Rose tea. one of 
the Toronto travelers, opened a large 
new out-of-town account for the house 
last week through the good offices of a 
friend. The friend is in another line, 
hardware, but he got Rose—that is. 
Fred—by telephone, introduced him to 
the buyer and good salesmanship did the 
rest.

As a result of the recent joint cc. 
ference held at Vancouver, between 11 
Washington and Canadian Fisheru 
Commissions, the United States an. 
Canadian authorities will be asked i 
entirely prohibit iishing for salmon 
the waters of Puget Sound and Briti- 
Columbia during the sockeye season 
19(16.

V. E. Mitchell, E. F. Surbeyor, 
Chase-Casgrain, J. W. Weldon and I- 
.M. McDougall, have been incorporated 
under Dominion charter, as the Donm, 
on Mercantile Protective Associatim 
to carry on a general financial and mei 
cantile information agency, with hen 
office in Montreal, and capital amouir 
ing to $75,000.

The recent bad fire in Almonte lei 
only the cellars of two large gcnei 
stores, W. West’s and Belton A Co. 
\lr. West is preparing to rebuild ;u, 
expects to he in his new premises li 
Christmas. Belton A Co. will also i. 
build. They had just bought the Tii, 
mous business and opened their doors , 
the Monday preceding the fire.

J. R. Brown, Owen Sound, has p,, 
haps one of the finest grocery ston 
north of Toronto, liis specialty is fan< \ 
groceries and he is extremely well post 
ed on all matters relating to the trarii 
This was told The Grocer bv a travelei 
who sees Mr. Brown frequently, and In 
added, “Jim is very popular with all 
who know him, including the travelers 

XV. A. Smith, an enterprising Kem 
ville, N.S., grocer, met with a loss n 
cvntly in the destruction of a compar,. 
lively new barn by fire. It contained , 
large quantity of sugar and feed, hav 
carriages and farming implements, which 
were destroyed, together with txv<. 
horses, two yoke of oxen and a numbei 
of pigs. The insurance was less Ilian tin 
cost of the barn.

II. A. Powers, Picton, is adding ."in 
feet to the rear of his store and will 
considerably enlarge his crockery depari 
ment. He will also put in a new glass 
front. He already has a plate glas- 
front. There are two windows with a 
door between and each has two panes 
The new windows will have but on- 
large pane each. Mr. Powers has an c\ 
cellent trade and proposes to keep on 
developing it.

Gillard & Co., Hamilton, arc sending 
to their customers a colored lithograph 
showing the Stadium at the Marathon 
games, Athens, last Summer, as Cham 
pion Sherring came up the stretch with 
the Crown Prince. Hundreds of thou 
sands of spectators crowd the benches 
“If you look closely,” declared Mr 
Beckett., “you will see that the prince 
is chewing Paradise currants.” That's 
Gillard & Co.’s specialty.

Fred Dack, the former hotelkeeper at 
Maple, has sold his property to the pro 
hibition people and the two general mei 
chants have agreed to take the general 
stock as they require it. When local op 
tion came into force a few months ag" 
Mr. Dack converted his hotel into a gen 
eral store and was doing verv well. Tin 
lack of public accommodation proved 
such a drawback to the village that the 
temperance people decided to provide v 
and they will conduct a prohibition he 
tel. Mr. Dack has secured a hotel u 
Toronto at Eastern avenue and Mors 
street.

(Additional notes on page 51.)
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CLASSIFIED LIST OF ADVERTISEMENTS.
.king Powder-
t udviTle-Georgeson, Ltd., The, Winnipeg 
Gillett, B.W., Oo., Toronto.
McLaren’», W. D., Montreal.

•istuits, Confectionery, Gum, Etc-
Benedict, F. L., ft Co., Montreal.
Cowan Co., Toronto.
Gingery Mfg. Co., Cincinnati. 
McLauchlan, Sons ft Co., Owen Sound, 
looney Biscuit ft Candy Co., Stratford 

Mott, John P., ft Co., Halifax. N.6. 
rational Licorice Co., Brooklyn, N.Y.
itom* and Brushes.

•Y’oods. Walter, ft Go., Hamilton.
tuned Goods-
Balfour, Smye ft Co., Hamilton.
unadian Cannera, Hamilton, 

i-akeaide Canning Co., Wellington, Ont. 
fid Homestead Canning Co., Piéton 

Turner, James ft Co., Hamilton. Ont.
nus. Tin.
Acme Can Co., Montreal.
ash Sales Boohs.
Carter-Crume Co., Toronto.
heese Cabinets.
WalkerBin and Store Fixture Co., Berlin
tears, Tobaccos. Etc-
American Tobacco Co., Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal. 
McDougall, D., ft Co., Glasgow, Soot. 
Payne, J. Bruce, Granby, Que.
Puckett, Geo. B. ft-Son Co.. Hamilton.

. ocoas and Chocolates 
Baker, Walter ft Co., Dorchester, Mass. 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.

Fish.
Atlantic Fish Co., Lunenburg, N.S 
Connors Bros.. Black’s Harbcr, N.B. 
Halifax Cold Storage Cj., Halifax, N.8. 
Halifax hieh Co., Halifax.
James, F. T., Co., Toronto.
Loggie, W. S. ft Go., Chatham, N.B.
Me William ft Everist. Toronto.
Miilman. W. H . ft Sons. Toronto.
Smitd, T. F. ft Co., Halifa.', NS.

Flavoring Extracts•
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fly Fad 
Wilson.

Foreign
Boyd, T

Archdale, Hamilton. Ont.
____ Importers-
Boyd, Thos., ft Co., Liverpool, Eng 
Colbeck, Henry, Newcastle-on-Tyne, Eng. 
Doughty, A. 0., ft Co., London, Eng.
~ ;ell, J. H., *Gaitskell , Liverpool. Eng.

Epps, James, ft Co., London, Eng. 
Lowney, Walter M., Oo., Boston, Mass. 
Mott, John P., ft Co., Halifax, N.S. 
Peter's Chocolate, Montreal. 

i omhuttne Scales.
Computing Scale Go., Toronto.
Toledo Computing Scale Co. Hamilton 

Concentrated Lye.
Gillett E. W.. Co., Toronto.

Condensed Milk and Cream
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro, N.S.

Counter Check Boohs, Etc-
Allison Coupon Co.. Indianapolis, Ind. 
Carter-CrumeCo., Toronto.
Crain, Bolla L., Co , Ottawa

Cordials.
Batger’s, Rose ft Laflamme, Montreal.

Crockery, Glassware and Pottery.
Cowans, Kent ft Co.. Toronto 

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. « 
Emond ft Cote, Quebec, Que.
Fearman, F. W., Co., Hamilton.
MacLaren Imperial Cheese Uo.. Toronto 
Montreal Packing Co., Montreal.
Park. Blackwell Co.. Toronto.
Power, B. H , Halifax. N.S.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm.. ft On . Toronto.
Tanguay, Geo., Quebec. 

financial Institutions 4» Insurant e 
Bradetreet do.

Gregson, W. C., ft Co., Liverpool, Eng 
Little, Geo., Manchester, Eng.
Rapp, Herman, ft Co., Liverpool. Eng. 
Scott, David, ft Co., Liverpool, Eng. 
Vincentelli, P. ft F., Antwerp.
Wickes. Hamilton, ft Co., London. Eng

Fruit*—Dried, Green, and Nuts
Brown Bros, ft Sons, Montreal 
Collier Bros., Napaoee.
Davidson ft Hay, Toronto.
Dawson Commission Co„ Toronto 
De Y Barrondo, J. V.. ft Co., Bordtaux, 

France.
Pinkie ft Ackerman, Belleville, Ont.
Gibb, W. A., ft Co., Hamilton.
Oillard, W. H., ft Co., Hamilton. Out.. 
James, F. T., Co., Toronto.
Kinnear, Thos., ft Co., Toronto.
Lucas, Steele ft Bristol, Hamilton. 
MoWilliam ft Everist. Toronto.
Ozo, The, Company, Montreal 
Rattray, D.. ft Son, Montreal.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., ft Co., Toronto.
Tippet, A. P., ft Co., Montreal.
Turner, James, ft Co., Hamilton 
Walker. Hugh, ft Son, Guelph.
White ft Co.. Toronto.

Gelatine.
Cox. J. ft G., Edinburgh, Scotland.
N icholsou ft Brock. Toronto.

Grain, Flours and Cereals. Seeds
Alexander Milling Co., Ltd Brandon 
Battle Creek Health Food Co , Battle 

Creek Mich.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., ft Co., Quebec.
Leitch Bros, Oak Lake, Man.
Mackay, J , Co., Ltd., Bowmanville, Ont 
McIntosh, P., ft Son Toronto.
Nicholson ft Bain, Winnipeg.
Nicholson ft Brock, Toronto.
Peterboro' Cereal Co, Peterboro', Ont. 
Tanguay. Alf. T , ft Co. Quebec.
Taylor, T. H , Co., Ltd., Chatham. 
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodstock, Ont.

Grocer*-Wholesale
Balfour, 6wuivur, Suiye ft Co., Hamilton 
Codville-Georgeson Co., Winnipeg 
Colson,C. E. ft Son, Montreal. 
Davidson ft Hay, Toronto.

Eby, Blain Co., Toronto.
Eckardt, H. P., ft Co., Toronto.
Oillard, W. H.. ft Co., Hamilton. 
Kinnear, T., ft Co.. Toronto.
Lucas, Steele ft Bristol. Hamilton. 
Turner, James, ft Co., Hamilton.
Warren Bros, ft Go., Toronto.

Grocers’ Grinding and Packing 
Machinery-

Coles Mfg. Go., Philadelphia. Pa 
Enterprise Mfg. Co., Philadelphia. Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago
fonts’ Foods.
Keen, Robinson ft Co., London, Eng. 

Interior and Exterior Store Fittings 
Walker Bin ft Store Fixture Co., Berlin 

Jams Jellies, Etc 
Batger s -Rose ft Ladamme. Montreal. 
Good willies—Rose ft Ladamme, Mont real 
Smith, E. D.. Winona. Ont.
Southwell ft Co.—Frank Magor ft Co., 

Montreal.
Coton, Tho*.. ft Co., Hamilton 
Wagstatfe Limited Hamilton, Out. 

Manufacturer s’ Agents, Brokers and 
Commission Merchants.
Adam, Geo., ft Co.. Winnipeg, Man. 
Adamson. J. T.. Montreal.
Ashley ft Lightcap, Winnipeg.
Carman, Joseph. Winnipeg, Man 
Dawson Commission Co..Toronto.
Dunn, Wm. H., Montreal and Toronto 
Gorham, J. W . ft Co., Halifax N.S. 
Hughes. A. J., Montreal.
Kyle ft Hooper, Toronto.
Lam be. W. G. A., ft Co., Toronto.
MacLaren Imperial Cheese Co., Toronto 
Miilman, W. H., ft Sons. Toronto.
Moose Jaw Fruit ft Produce Co., Moose 

Jaw.
Nicholson ft Bain. Winnipeg 
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., Co., Toronto 
Scott, Bathgate, ft Co.. Winnipeg 
Stevens. H J., Montreal.
Tanquay. Alf , ft Co , Quebe<
Taylor, W. A., Winnipeg.
Thompson, G. B.. Winnipeg, Man. 
Tippet, A. P. ft Co., Montreal.
Watson, Stuart, Winnipeg, Mau.

Matches-
Improved Match Co., Montreal 

Mince Meat
Capstan Mfg. Co., Toronto.
Clark. Wm., Montreal.
Fearman, F. W., Co., Montreal.
Lytle, T. A.. Co.. Toronto.
Nicholson ft Brock, Toronto.
Wagstatfei. Limited, Hamilton.
Wetbey J. H.. St. Catharines.

Office Supplies- 
Copeland-Chattersou Co.. Toronto 
Grain, Rolla L , Co . Ottawa.
Universal Systems, Toronto.

Oils-
Queen City Oil Co., Toronto.

Oil 7auks.
Bowser, S. F., ft Co., Toronto.

Pass Boohs, Etc-
Allison Coupon Co . Indianapolis. Ind. 

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co.. Toronto.
Crown Mfg. Co., Toronto

Holbrook ft Go., London, Eng.
Hudnn, Hebert & Cie. Montreal 
Lytle, T. A.. Co., Toronto.
Paterson s— Rose ft Ladamme. Montreal 
Purnell, Webb ft Co . Bristol. Eng. 
Sutton, G. F., Sons ft Ooondon, Eng

Polish**-Metal.
Oakey, John, ft Sons, Ixmdon, Eng

Polishes-Stove
Nickel Plate Polish Vu., Chicago.
James' Dome, W. G. A. Lambe ft Co 

Toronto.
Morse Bros., Canton. Maas. 

Refrigerators.
Eureka Refrigerator Co., Toronto.

Salt-
Canadian Salt Co., Windsor, Out.
Gray, Young ft Sparling, Wingham, Out. 
Masjn ft Hickey, Winnipeg, Man 
Toronto Salt Works. Toronto.

Soap.
Albert Soaps, Montreal.
Guelph Soap Co., Guelph. Oat.
Royal Crown Limited. Winnipeg. Man

Soda- Baking
Church * Dwight, Montreal.

Starch.
Edwardsburg Starch Co.. Cardinal. Out 
St. Lawrence StarchCo., Port Credit

Stock Food.
International Stock Food Co., Toron

Sngars, Syrups and Molasses.
Canada Sugar Refining Co., Montreal 
Dominion Molasses Co., Halifax, N.S. 
Edwardsburg Starch Go.. Cardinal, Out 
Lucas, Steele ft Bristol. Hamilton.
St. Lawrence Sugar Refining Co . 

Montreal.
" Sugars " Limited. Montreal.
Tippet. A. P.. ft Co. Montreal 
Wallaceburg Sugar Co . Wall* rbutg. 

leas. Coffees, and Spices 
Balfour. Suiye ft Co , Hamilton 
Braid. Wm., ft Co., Vancouver, B.C 
Codville-Georgsou Co , Winnipeg 
Crown Mfg Co.. Toronto 
Ewing, 8. H ft Sons, Montreal.
Gillard, W. H., ft Co., Hamilton.
Greig, Robt. Co., Toronto.
Japan Tea Traders Assn.
Paterson, R., ft Sons, Glasgow, Scot. 
Salads Tea Co., Tor..... and Montreal 
Symington, T , Edinburgh, Scot.
Truro Condensed Milk Co., Truro, N S. 
Turner, James, ft Co., Hamilton 
Warren Bros., Torouto.
Wood, Thos., ft Co., Montreal 

Vinegar and Cider.
White, Cottell ft Co., London. S K 

Washing Compound 
Fairbank, N. &~5o , Montreal.
Gillett, E. W. Co., Toronto.

Woodenware.
Woods. Walter, ft Co.. Hamilton 

trapping Pager Pager Bags.
Twine. Wood Dishes. Etc.

Canada Paper On., Toronto.
Graham Bros., Kinuiouni, Ont

Gillett, E W.,Ci., Toronto.
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CIVICS.
Two months molt' and the municipali- 

livs of Ontario will he involtcri in the 
excitement of the annual elections. 
Municipal government in Ontario is not 
corrupt ; it is only invllicicnt. Some 
rood people profess a preference for a 
capable and corrupt rather than an in
capable, and honest administration. It's 
a matter, of choice; hut why have 
cither V if the business men, the store
keepers, of the province would do their 
duty as citizens, there would he an ad
ministration both honest and clhcient in 
'■very municipality.

This docs not mean that the merchants 
of Ontario should hog the public ollices. 
There are legions of successful business 
men who would fail utterly as munici
pal representatives. The first thing a 
business man should do who wants to 
serve his country municipally, is not to 
lull for oiiicc Inn to gel really interest
ed in the affairs of Ins municipality. The 
rest is easy. The thoroughly interested 
mail is going to see that he is capably 
represented. in almost every council 
there are some representatives of capa
city sullicicnt to merit retention. The 
rest should be replaced by the most ef
ficient men available.

The first problem always is how to get 
such reform going. The boards of trade 
should make the move. Take Toronto, 
for instance, and not a place in Ontario 
at this moment is more in need of ap

plied business principles and business 
foresight and acumen in the direction of 
its affairs. The present administration 
is lamentably weak. The trouble lies 
primarily with the caliblc of the aider- 
men who yeai after year get themselves 
elected to council. If a strong board of 
aldermen were once installed, the prob
lem of mayor and controllers would 
quickly resolve itself into a mere matter 
of seniority.

The board of trade is the organized 
larger business interests of the city. It 
is lilting that the board take the initia
tive. it should call a meeting of the 
representatives of every business organ
ization in the city. 1^' such a body 
working in harmony made careful and 
wise selection of candidates for mayor, 
aldermen, controllers and school trus
tees, then got in behind them and work
ed, they could elect every man of them.

It is important that the board of trade 
should not attempt the work alone, 
livery business interest should as far as 
possible be represented, but the board is 
the only organization in a position to 
take the initiative.

BUSINESS ETIQUETTE.
The manager of our London ollice re

cently received an inquiry from an Eng
lish advertiser as to the status of a 
Canadian firm who answered one of his 
advertisements and placed an order 
amounting to some >50 or more. Al
though this was the first transaction, 
no remit tance was enclosed nor refer
ences given, and the letter was mailed 
without the necessary stamp, so that 
excess postage was demanded on deliv
ery .

We have reason to think that the linn 
who sent this order is a desirable cus
tomer, but we question if the order re
ferred to will ever be tilled. British 
houses look askance at such breaches of 
business etiquette and courtesy, and we 
have known cases where such letters 
have been exhibited to other houses as 
examples of unbusinesslike Canadian 
methods.

tiurelv in asking credit a buyer should 
endeavor to make the best impression 
possible on the manufacturer from whom 
goods are required.

HOGS MORE PLENTIFUL.
The publication by the Department of 

Trade and Commerce in October of a re
port made by the Canadian High Com
missioner, Lord Struthcona, in March, is 
not very rapid work. On another page 
are to be found some remarks by a 
large produce house he quotes. Tlmÿ arc 
interesting now because the conditions 
there spoken of seem to have neared an 
end. Last week’s deliveries of live hogs 
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in Canada were heavier than fin , 
twelve-month and packers instead ,,i 
lofupeting turned down orders and pi ,•> 
broke, quotations this week being 
ported as much as 25 to 10 cents In a 
the set prices.

While for months the packing bo, > 
in Canada have been operating consi, 
ably less than their capacity becausi ,i 
the shortage of hogs, the business se< , 
to be in a pretty healthy condit 
Competition for the raw product 
been allayed to some extent. The o 
look is for pretty free deliveries of I,. - 
during the remainder of the year.

WINNIPEG LEADS.
Winnipeg business men showed 

week that they are thoroughly aim ,, 
their civic responsibilities and that i ; 
lealize the absolute necessity of indui _ 
capable business men to stand as ca ,i 
dates at the approaching municipal i 
lions. The Board of Trade took the 
initiative and called a meeting to win n 
were invited representatives from \, , 
ous business and professional organiza
tions in the city. An enumeration of n.r 
bodies represented shows the importance 
of the gathering. In addition to the 
Board of Trade representatives time 
were present at the meeting delegates 
from the Grain Exchange, the Medical 
Association, the Ileal Estate Exchange, 
Winnipeg Builders’ Exchange, Printer1 
Board of Trade, Manufacturers’ Assoc :.i- 
tiun, Bankers’ Association, Wes it n 
Wholesale Brokers’ Association, Noi tit- 
west Commercial Travelers’ Association. 
Licensed Victuallers’ Association, and 
the Trades and Labor Council.

'1 ins gathering comprised many of I In- 
leading business and professional men ul 
the city and they met with a common 
purpose. It was admitted on all shies 
that a crisis has been reached in Winni
peg’s civic administration and that me 
business of the city has grown so huge 
that it is absolutely necessary for capa
ble business men to stand as candidates 
for the mayoralty and the Board of Con
trol.

As mentioned in this paper in a pre
vious article, there is a strong move
ment in favor of the candidacy of An 
.las. H. Ashdown for mayor. This meet
ing of business men passed a resolution 
promising Mr. Ashdown their supp< t 
and appointed a committee to wait upon 
him and endeavor to secure his cons A 
to stand as a candidate. Mr. A slide n 
has consented to stand if his nominal on 
is supported by a sufficient number of 
business men and ratepayers, and li re 
is every reason to hope that he will be 
the next mayor of Winnipeg. If so, the 
city is assured of a capable, progressive 
administration of its affairs.
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Winnipeg business men are setting an 
.ample to the business men in all the 
ilies amt towns of Canada. In too 
iian\ plates the business men shirk their 
nie responsibility, with the result that 

Municipal business is badly managed. 
Winnipeg business men have been as 
,ulevtful as the business men in other 

ies, but they have learned by ex- 
i ience and they are now setting an 
ample to the business men in all parts 

, Canada.

CANADA'S FISH INDUSTRY.
The article in last week’s issue, “Kish 
isiness on the Atlantic Coast,’’ by C. 

it Whitman, of Canso, N.S., is deserv- 
i,g of careful perusal by everyone inter- 

ted in the food slut! trade in Canada, 
itespite the fact that the products of 

lishcries last year were over twenty- 
.I,ree and a half million dollars, they 

e rightly considered one of the Domin
ion’s undeveloped resources. The possi- 
uililies along tlie lines indicated by Mr. 
••V hitman are enormous, as lie shows, and 
here are still on the I’aeilic, in llud-

EVERY LITTLE HELPS.

The Canadian Grocer aims to be 
i lie newspaper as well as the jour
nal and advocate of the food stuff 
trade in Canaria. Our friends 
could greatly assist us in this if 
they would take tlie trouble to in
form us of local happenings of in
terest to the trade. Send us the 
facts ; we’ll do the rest. Any
thing that interests you as a gro
cer will interest the trade.

un s Hay and in the northern inland 
ikes thousands of square miles of as 
et virgin waters.
Another line of development is to in- 

. lease the consumption of lisli, especial
ly salt water fish, within the Dominion, 
i his is largely in the hands of the re- 
liler and it is encouraging to 'now 
hat within the last five years there has 

been a marked increase in the consump- 
1011 of sea fish in Ontario. This ten
ancy should be encouraged in every 
■ ay possible.

RETURNED DRAFTS.
Much is said of the advantage to a 

merchant of improving and maintaining 
is business reputation among those to 

whom he sells. It is also very inrpor- 
lant that he be jealous of his reputation 
. mong those from whom he buys. Be- 
.tuse of this we have drawn attention 
•rveral times recently to the evil of re

turned drafts. A firm in Montreal have 
written us as follows : .

“It is with satisfaction that we have 
read your latest article on ‘Returned 
Drafts,’ as we consider that the agita
tion against this evil cannot be over
done. We ourselves have been sufferers 
so long that we would like to see con
tinued publicity given to the matter, in 
older that business linns may in time 
fully realize the great inconvenience and 
loss that results ro drawers from incon
siderate returning of drafts for trivial 
excuses. If the grievance is hard to beat 
from retailers, the annoyance is double 
when it happens on the part of whole 
salers and manufacturers, who from 
their experience in such matters should 
know better. We always make a point 
of notifying drawees from live to seven 
days previous to depositing our draft, 
and furthermore on our statement we 
guarantee to rectify any discrepancies 
which may be found in the account. Not
withstanding this we frequently have 
drafts returned with endorsatiims such 
as named in y our article.

“We hope that linns who are accus
tomed to paying' for their purchases by 
sight drafts may come to realize that it 
is by attention to these matters that a 
good impression is formed of them, and 
a sound reputation is built up.’’

No one can read this letter without 
being convinced of the seriousness of the 
writer, it’s so easy to return a draft, 
but if merchants before doing so would 
put themselves in the place of the man 
at the other end and consider what lie 
will say when he gets it, the returned 
drafts, at least for trivial causes, would 
be fewer.

THEY HELD A PUBLIC MEETING.
ING.

At a recent meeting of the Kentville, 
N.S., Hoard of Trade they discussed 
school matters and how Kings County 
Academy could be raised to the position 
it once held. “It was moved and second
ed,'’ runs the report in the Kentville 
Chronicle, “that the school committee of 
the board make arrangements to hold a 
public meeting in the court house on a 
future date."

Calling a public meeting is an old- 
fasliioncd method of inaugurating reforms 
and lighting abuses the cast is fortunate 
in not having forgotten. The rest of 
Canada would be the better for more 
public meetings and for boards of trade 
with the public spirit to initiate them.

FINE NEW STORE.
R. F. Miller, Rainbow Centre, is mov

ing this week into his new store. It is 
built of cement blocks and has a hand
some plate glass front. The interior is
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handsomely fitted. The celling is of 
Georgia pine, grained. The building is 
healed and lighted with natural gas Mi 
Miller lias the post ollicc and telephone 
ollicv.

WON THE SECOND PRIZE.

Roy Watt, Who Dressed J. F. Pe- 
lan’s Christmas Window.

The dresser of the second prize Christ
mas window, the picture of which ap
peared in last week's issue, was Roy 
Watt. The window was that of .1. F 
1‘elan, St. Thomas. Mi Watt has pro
nounced decorative ability lie is only 
IS years of age and had been clerking in 
the store less than a year when he 
dressed the window in question. He en
tered .Mr. I’elan's employ in .lune, IHUl. 
and drove the wagon until the April 
following. Mi i’elan says of Inin : “lie 
lias proven himself honest, trustworthy 
and a gooil worker, taking a great in- 
tvresl in the business and has won my

ROY WATT. St. Thomas.

perfect vonlidence.’" Coupled with perse- 
vercnce, work and study. Mr. Watt's 
abilities assure him a bright future.

RUN AWAY MARKET.
The greatest runaway market ever 

known in California seeded raisins, was 
how the situation on the coast was de
scribed yesterday in a telegram to 
Kugene Moore, broker, Toronto. Choice 
fruit is ljc. and fancy je. above the 
lowest prices this season.

T W. Owen, of the Blooinlield Pack
ing Co., was in Toronto this week.

Geo. Iv May bee, of the Canadian Cas
tile Soap Co., Berlin, is in the city A 
thorough house-to-house sampling can
vass is being made of the city by his 
assistants.
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Markets and Market Notes
QUEBEC MARKETS.

POINTERS—
Fish—Kcvisvd.
Evaporated apples—Advanced ie.
Maple products—Advanced.
Vun ants—Advanced jv-. to ic.
California raisins—Advanced.

Montreal, October 21, 19116.
•Jobbers report a very fair business in 

all lines, but say that the volume of 
l lade passing is not as large as it 
should be at this season of the year. 
Navigation will close shortly, and under 
ordinary circumstances everybody would 
be working to the limit. This season, 
owing, no doubt, to existing conditions, 
trade is not going forward so briskly. 
The trouble is that grocers cannot ob
tain the goods they order. They cannot 
get raisins, prunes, currants, certain 
lines of teas and canned goods, tapioca 
nor numerous other articles. There is a 
scarcity on every hand. Nevertheless 
there is a good amount of business be
ing done, and as collections are very 
good little complaint is heard. There is 
not a great deal of interest taken in 
canned goods at present. The high prices 
quoted on the staple lines have the effect 
of keeping buyers oil. Formerly orders 
lor a large number ol eases were placed, 
but this year, apparently, the grocers 
are buying only for immediate consump
tion There lias been no change in the 
sugar situation, the market being quiet. 
Teas present little that is new. There 
is still a cry for Japans, which are 
hardly obtainable in any quality. Orange 
Pekoes are up. according to advices from 
Ceylon. The feature of the dried fruit 
market is the advance in currants. This 
is the second advance in two weeks. 
•Shipments ot California raisins and 
prunes are now on the way io Montreal.
• offees. spices and molasses present no 
features of interest this week. Evapo- 
; a ted apples are nowr selling at 8c. 
Lower prices arc expected on beans. 
Honey is as scarce as ever, and maple 
products are higher.

CANNED GOODS.—Activity in the 
canned goods market is limited. Since 
the initial bpying finished there has not 
been much interest taken in the market. 
As previously reported, the high prices 
lor tomatoes, corn and peas have had 
the effect of influencing buyers to a great 
extent. Many, after notifying their deal
ers that they did not wish their full or
der, wrote explaining the stand they 
took. In many instances they said that 
they felt justified in holding oil owing to 
the high prices. This season they intend 
to buy only for immediate consumption; 
instead of buying twenty-five or thirty- 
cases at a time, they will order only 
live, lepeating when necessary. However,

this is not the best time of year for 
canned gouus and the next couple of 
months may bring some improvement in 
the situation.

Group Group 
No. 1. No. 2.

Cherries—
2 b. red, pitted.............................................. 2 25 2 22*
2’b, red, not pitted.......................................  1 75 1 72*
2 b, black, pitted...........?............................ 2 25 2 22*
2’s, black, not pitted..................................  1 75 1 72$
2 b, white, pitted.........................................  2 40 2 37*
2’b, white, not pitted..................................  1 90 1 87*

Currants—
Red, heavy syrup......................................... 1 80 1 77$
Red, preserved......................................................
Black, heavy syrup......................................  1 90 1 87è
Black, preserved...................................................

Gooseberries—
Heavy syrup................................................ 1 90 1 87$
Gallons, ttandard................................................. 6 50

Lawton berries—
Heavy syrup............................  6 50
Gallons, standard................................................ 5 50

Apples-
3 s..................................................................  1 021 1 00
Preserved .................  1 2<* 1 25
Gallons................................   2 67| 2 65
Pereerved..................................................... 3 52* 3 52

Peaches—
Yellow, flats, 1*........................................... 1 70 1 674

M " 2.............................................  1 90 1 67$
- " 24............................................  2 60 2 57$
" " 3.............................................  2 85 2 82|

whole 2.............................................  2 374 2 35
White............ 2............................................... 1 75 1 724

" ............ 24..............................................  2 50 2 474
............ 3................................................ 2 70 2 671

Pie................. 3...............................................  1 274 1 25
Pie, not peeled, gal..................................... 3 574 3 55
Pie, peeled...................................................  4 524 4 50

Flemish beauty 2......................................... 1 65 1 624
24......................................  1 97* 1 95

" 3........................................... 2 124 2 10
Bartlett............2.......................................... 1 80 1 774

" .............24..............................  2 174 2 15
" ............ 3 .......................................... 2 32* 2 30

Pie..................... 3......................................... 1 27| 1 25
Pie, notpeeled..3.........................................  3 80 3 774
Pie, not peeled, gal.....................................  3 274 3 25

" gal........................................................ 2 50
Pineapples—

2 s. sliced................................................................ 2 25
2 b " grated................................................. 2 35
3’s " whole................................................... 2 50

2’s, Damson, light syrup............................. 1 174 1 15
3’s ” .................................. 1 671 1 65
2’s " heavy syrup..........................1 224 1 30
24 s..........................1 ........................ 1 62* 1 60

Gals. " " standard.................... 3 221 3 20
2’s " Lombard, light syrup.........  1 22* 1 20
3’s “ “ ................  1 72* 1 70
2’s *’ *’ heavy syrup................. 1 374 1 35
24 s............................................  1 67* 1 65
3’s    1 924 1 90
Gals. “ " standard.....................  3 42* 3 40
2’s " Green Gage, light syrup — 1 274 1 25
2’s “ “ heavy syrup— 1 474 1 45
24 s " " “ .... 1 674 1 f5
3*8 " " ’• .... 1 97* 1 95
Gals. * " standard .......... 3 72$ 3 70
2’s “ Egg, heavy syrup.................... 1 70 1 674
24's “ ‘ "   1 974 1 95*
3*s " ** “   2 27* 2 25

Raspberries—
Red, light syrup ................................................... 1 50
Red, heavy syrup......................................... 1 75 1 724
Red, gallons, standard....................................... 5 50

“ “ so1 id pack....................................... 8 50
Black, heavy syrup....................................  1 75 1 724
Black, preserved.......................................... 1 90 1 87|

Black, gallons, standard ......................................... 5 25
" " solid packed .................................... 8 25

Strawberries—
2’s, heavy syrup............................................  2 00 1 974
2’s, preserved................................................ 2 15 2 12|
Gallons, standard............................................... 6 25

VEGETABLES
Asparagus—

2’s, tips.......................................................... 52* 2 50
Beets, sugar........................................................ 0 85 0 95
Beans—

2’s, wax........................................................ SO 85 $0 824
2’s, refugee..................................................... 0 85 0 82*

Corn—
2-lb. tins, per doz......................................... 0 92% 0 90
Gallon, per doz............................................  5 00

Peas—
2’s, standard (No. 4) .... .........................  0 85 0 824
2’s, early June (No. 3)................................  0 95 0 92*
2’s, sweet wrinked (No. 2)............................ 1 00 0 97*
2’s, extra fine sifted (No. 1)........................  1 25 1 22f

Pumpkins—
34b. tins.................................................................. 0 80

Rhubarb—
2’s, preserved.................................................  1 174 1 16
3'e, preserved.................................................  1 92 1 90
Gallons, standard....................................... 1 66 2 62
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Spinach—
2’s, table........................................................ 1 424 1
3’s, table....................................................... 1 8244 ]
Gallons, table....................  5 02 5

Squash—
3-lb............................................................................ i

Tomatoes—
3-lb. tins, per doz........................................... 1 17% 1
Gallon tins, per doz............................................ ‘ 3

FISH
Lobster, tails ..................................................................... 3

" 1-lb. flats.............................................................. 3
“ 4-lb. flats.............................................................. 2

Mackerel .................................................................  1 00 1
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, per doz.............................................................. 1
1-lb. Flat, "   1
4-lb. “ 11   1
Arrow brand, sock eyes, per doz...................................... l
l-lb.
P11Pink salmon, various brands, per doz.................... 1Cohoes, “ " " ................  1" Thistle ” baddies, 4 doz. l-lb. flats, per doz..........  1Canadian kippered herring, 4 doz. ovals, per doz.......  1*• fresh herring in tomato sauce, 4 doz.ovals, per doz.............................................  1Canadian plain herring, per doz..........................  ]Scotch kippered herring, per doz.................  1 35 1“ herring in tomato sauce, per doz.........  1 30 1

SVGAR—Refineries report a fair tra 
in sugar at ruling prices, while jobln 
arc also doing more or less in this lie 
although the sales made are not 
large as they generally are at th 
time. The market is quiet, and i 
change in prices is looked for at the m 
ment. The New York market is ratlu 
easier. It declined twenty points aiw 
recovered ten, since when it has remai. 
ed unchanged with an easy feeling. Ra 
markets present no new features.
Granulated, bble............................................... $4" 4-bbls...................,..................... 4*5“ bags............................................ 4 35Paris lump, barrels ..........................................  5 05" " half-barrels.....................................  5 05“ “ boxes, 100 lbs...................................  4 95" “ boxes, 50 lbs.....................................  5 05Extra ground, bbls.......................................... 4 80*' " 50-lb. boxes............................... 4 90" " 25-lb. boxes............................... 5 0CPowdered, bbls................................................ 4 60" 50-lb. boxes.....................................  4 80Phoenix......................................................... 4 40Bright coffee.................................................... 4 20" yellow.................................................  4 25No. 3 yellow.................................................... 4 25No. 2 “   4 10No. 1 " bbls................................................ 4 00No. 1 " bags............................................... 3 9

SYRUP AND MOLASSES—Molasse 
remains without feature. Grocers ar. 
not yet displaying much interest in eith 
er this line or in syrups, being conten: 
lo pay the ruling price for whatew 
small lots 1 hey require for immrdiai 
consumption.
Barbadoea, in puncheons...................................  U 3o" in barrels......................................... 0 3C;" in half-barrels ...................................  0 33;New Orleans.............................................. 0 22 0 3:Antigua.......................................................... 0 30Porto Rico....................................................... 0 10Corn syrups, bbls..............................................  0 OC" 4-bbls.............................................. 0 c:" 4-bbls..............................................  0 0Cf" 384-lb. pails.............................................. 14“ 25-lb. pails.............:.......................... 1CCases, 2-lb. tins, 2 doz. per case...........................  19'“ 5-lb. “ 1 doz. " ...........................  2 4" 10-lb. “ 4 do*. “ ...........................  2M 20-lb. “ I doz. " ........................... 2 2

TEA—Teas have been moving 01
steadily all week. Japans are excec, 
ingly scarce. In first hands holdings a* 
practically nil, while all stocks togetla 
would not represent a large amour 
Low grades are not obtainable an 
where, and teas between 15c. and 18c. 
is next to impossible to obtain. Prie 
are very strong in all lines. Indians ai d 
('eyIons are hardly changed since la 
report. Orange Pekoes, in Ceylons, a 
up in the primary market. All blat 
are firm. China greens have advant il 
slightly, according to advices receiver
Japans—Fine .....................................

....................0 20
u o 
0 30 8

Common.............................. o ;»
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Oeylon—Broken Orange Pekoe .......................  0 20 0 38
Pekoes............................................... 0 IT 0 SO
Pekoe Souchongs................................ 0 15 0 20

Indian—Pekoe Souchongs................................  0 121 0 18
Ceylon greens—Young Hysons ....................... 0 17 0 20

Hysons ................................. 0 16 0 17
Gunpowders .......................... 0 131 0 1*

Thina greens—Pingsuey gunpowder, low grade.. 0 11 0 15
" " pea leaf.... 0 19 0 22

" pinhead .. 0 31 0 35
COFFEE—In coflees there is not much 

,i interest. The valorization scheme of 
In- Brazilian Government is still com
mented upon by the trade. Speculation 
» rife as to whether prices are likely to 
,• affected in the future, some being of 
he opinion that an advance of a couple
i cents is probable early in November. 

This remains to be seen. At present 
rices are unchanged at ligures quoted.
.maics.........  U Igt 0 11

lava.................................................................... 0 18 0 30
Mocha ..............................................................  o lot 22
alo, No. 7 .............................................  2 9®*®}?3»ntoe..................................................................0 10t 0 11
Maracaibo ......................................................... 0 11 0 131

FOREIGN DRIED FRl ITS — Large
nipments of prunes and raisins from

California are now said to be on the 
way to Montreal, and, needless to say, 
ire anxiously awaited by the trade. 
I’runes are very linn. The large size are 
.carve, and command a good price when 
obtainable. In raisins the shipments due 
o arrive will be used to fill orders book

ed. Representatives of most of the 
large California houses have been ad- 
vised to withdraw front the market, and 
i unscquently California raisins are not 
now quoted. The 4-crown raisins are 
eported very scarce, and not anyt
hing like as plentiful as it was thought 
hey would be. It will be noticed that 

quotations on all California raisins are 
higher. Another advance of half a cent 
lias taken place in currants. All lines 
now quoted are up from a quarter to 
half a cent above old figures. There is

ii active demand al ruling prices, all 
.lock offered being rapidly taken up 
The direct steamer Bellona has arrived, 
but insofar as new orders are concerned 
'hi.-, will not tend to relieve the situa
tion materially, since practical!) the 
whole cargo was booked and sold to al
ive. However, the result will be that

.rotors will now have their orders, 
which have been standing so long, filled 
li is understood that in New A oi k the 
ituation is very strained. No Valencia 

nr Sultana raisins are to be obtained, 
while California goods, which should 
have arrived a month ago, are still on 
the loud. Nuts locally arc unchanged 
since last week.
Valencia Raisins—
Fine off-stalk, per lb.................................................. ®
Selected, per lb..........................................................  0
Layers, " ........................................................... 007
Dates-
Dates, Hallo wees, per lb ........................................... 0 05
Californian Evaporated Fruits— . ..

Pear», “ .................................................... 0 13f 0 15
Malaga Rabins—
London layers............................................................ *
" Connoisseur Clusters ’’............................................. * ^

“ " i-boiee................................... 0 80
Royal Buckingham Clusters, " i-boxes.....................  110

“ •' boxes........................  3 50
, Excebior Window Clusters,”.................................. <50

" " % “ *•................................ 13
Californian Rabins—
Loose muscateb, fancy seeded, in 1 lb. pkgs. ... 0 10 u 104

“ " choice seeded, in 1-lb. pkgs— 0 094 0 10
" " 2 crown...............................Ï5, 5
'* " 3crown....... ...........................  ® 9 92
“ " 4 crown............................................  0 10

Primes— For lb-
30408......................... ...................................... 0 09* 0 09!
40-50s.......................... ....................................... 0 064 0 09
50-60s.................................................................  0 08 0 084
60-70s.................................................................  0 074 0 08
70-SOs................................................................  0 07 0 071
8O-90s................................................................. 0 06 0 061
90-lOOs....................................................................... 0 06
Oregon prunes (Italian style), 40-50s........................  0 084

“ “ 50-60»........................  0 074
Oregon prunes (French style), 60-70s........................  007f

*• 11 90-lOOs........................  0 06
•• •• loo-iaos....................... cos

Currants—
Filiatras, uncleaned, barreb............................................ 0 07
Fine Filiatras, per lb., In cases........................................ 007|

" “ cleaned................................ 0 074 0 08
" “ in 1-lb. cartons.................. U 08 0 081

Finest Vostizzaa “ ....................................................... 0 08
Amalias " ............................................... 0 Of 1 0 071
Sultana Raisins—
Sultana rabins, per lb............................................... 0 08 0 12

" “ 1-lb. carton.............................................. 0 10
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes................................ 0 15
Four crown, fancy, 10-lb. boxes....................................... 0 09
Three crown......................................................................... 0 08
Glove boxes, fine quality, per box..................................  0 10
Fancy washed figs, in baskets, per basket..................... 0 20

“ pulled tigs, in boxes, per box.............................  0 22
" stuffed tigs, " " .............................  0 28

12-ox. boxes.................................................................  0 064 0 07

Grocer—Quebec Markets — -----Browning
SINGES—Nutmegs are selling at a 

very low figure, but otherwise there is 
little that is new in this market. Gin
gers and peppers present no new fea
tures.

Per lb.
Pepper», black..........................................................  0 16 lit

„ white ........................................................ 015 0 30
Ginger, whole............................................................ 0 16 0 24‘ .
Ginger, Cochin......................................................... 0 17 0 174
Cloves, whole...........................................................  0 17 0g32
Cream of tarter.................................................   0 25 0 30
Alleploe....................................................................... o 11 0 15
Nutmegs..................................................................... 0 30 0 65

EV APORATED A PIN.ES—Evaporat
ed apples are higher again this week, 
dealers now asking ke for any thing they 
sell. They say the scarcity has made 
1 his move on llieir part necessary.

Montreal. Thursday, Oct. 25. 190S.

BUTTER Fair demand locally al unchanged 
prices, but no export trade.

CHEESE—Market quiet, but inclined to be

EGGS—Good demand prevails. Market firm.
PROVISIONS — Hog market weak owing to 

heavy deliveries. Lard firm. Smoked 
meals rather slow. Abattoir dressed hogs 
quoted $9 to $9.25 per 100 lbs.

BEANS—Conservative buying is ad
visable al present. The feeling in I he 
market is for lower prives, and all hough 
no material change is noticeable al pre
sent, lower figures are possible towards 
the beginning of November. Spol stocks 
are not large, farmers apparently hold
ing their beaus, hut they will have to 
ship them sooner or later, and prices 
are hound to be lower when receipts be
come heavy.
Choice prime beana....................................................  1 55 1 69

PEELS—Peels are as strong as ever, 
and prices continue linn. Dealers report 
•airly good business.
Citron peel, per lb...................................................  0 19 0 21
Lemon peel, per lb...................................................  0 104 0 11
Orange peel, per lb ................................................  0 104 0 11

MAPLE PRODl GTS—High prices rule 
in maple products at present. There is 
not a great deal of business passing hut 
manufacturers are busy with Fall orders.
Maple syrup, bulk, per lb.......................................... 0 07 0 094
Pure Townships sugar, per lb................................. 0 10 0 12
Pure Beauoe County, per lb................................................0 09

R1GE AND TAPIOCA—A few small 
lots of tapioca arrived in Montreal last 
week and are now being distributed to 
customers in various districts. Jobbers 
report small transactions in this line. 
Rive is without feature.
B rice, in 10 bag lota............................................................  3 25
B rice, leaa than 10 bag»....................................................... 3 35
CO rice, in 10 bag lota.......................................................... 3 15
C C rice In leaa than 10 bag lota....................................... 3 15
Tapioca,medium oeari.............................................. 0 071 0 05

an

ONTARIO MARKETS.
POINTERS—

Something unusual in beans 
Sugar market weaker.
Currants continue to advance in pi i 

maty market.
Somewhat weaket feeling in provi

sions.
Evaporated apples lain

Toronto, October J.'i, l■*«><> 
Business is seasonable in all lines and 

vu1 lections are satisfactory. There is a 
weaker tone to the sugar market, 
though a decline is nut actually antici
pated Consumption indeed is limited 
and interest flags

This is the time ni veal when the bean 
trade gets active. Just now the situa 
lion is puzzling the trade here. Big deal
ers in the bean district, Essex ami Kent, 
are refusing to take business and there 
is an uneasy feeling that perhaps prices 
are going higher. X shrewd surmise ol 
the situation is that some large dealers 
are over-sold tor October shipment and 
that farmers arc holding hack for beltci 
prices. Prices mav advance temporarily 
but it is believed I he crop was good and 
that there are plenty of beans in the 
country ami prices presently will lie 
normal.

Dried fruits continue firm vviih cut 
rants still advancing. The canned fruit 
trade is normal. Teas, especially ' ey 
Ions, are advancing Evaporated apples 
are in limited supply and the market is 
firm

CANNED GOODS—quotation* are un 
changed. Business is reported by the 
jobbers to he good iol" the season and 
the trade seem to he recovering from the 
shock of the opening prices. Cornell heel 
quotations are higher.

Fruit and vegetable quotations are un
changed anil are left out this week 

Klsti
Lot*ter, tall»-....................................................................... }

" l ib. data................................................................ 5»S

" Scotch..................................... ..................... t As
Salmon, Flatter Rirer Bockeyes .
l ib Tall», par doa............................................................  I 80
I-lb. Flat. “ .......................................................... 1 g

orthern Hiver Sockeyea....................................... I 70 1 674
Cohoes, per do/...............................................................................
Humpback», - .....................................................
Sardine», French 4’a........................................................... • M

•• la.................................................... 0B
" Portuguese jY........................................... 0 08 0 10•• F.ic.b.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . »» ow
“ P.tC.IÎ.................................................  0 35 0 38
“ Domestic, fa ............................................  0 031 0 0«
“ Mue tard. I sue. caaea 50 tin», per 100... 3 75 « 50

Haddiee, per do/........................................................ 1 10 1 10
Haadiet. per ..............................................................  « 15 « ,5
Kippered herring», domeetic................................... .... I GO

Herriogs in tomato sauce, domestic....................... .... 1 00
•• •• •• imported..................... 1 «0 l «0

MEATS. ETC.
Beef, corned la, per doa ..................................................  Ik*

•• 3», “   I 50
•• 8», “   T Ô]
•• 14a “  17 $3

Per dozen tin».
Chicken. Is, boneless...................... 3 80 3 10
Turkey, l a, .................... J g
Duck. l's, “ .................... 2 »
Tongue, la lunch.. .................. ■ ■■■
Soup, 2 a. giblet.................................. 2 l !k)

" 2>, tomato............................... 1 00
3», ••   1 15 —

Pig a feet. Va booeleea.............................. I 10
“ lia " .............................. 2 oO

TEA—Cables from Loudon this week 
indicate a higher market especially for

i
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(Vyloiis in glades above vominun ami in 
coinmoii also to some extent, (iow. Wil
son «V Stanton, London, reporting b> 
mail under date of October 12 say :

“As the year advances ligures become 
less affected by budget disturbances, and 
it is now dear that home consumption 
has materially increased of late, duty 
from the 1st of January having been 
paid on in million lbs. more tea than a 
year ago. The position is furtbei 
strengthened by the remarkable expan
sion in re-exports, which are also H' 
million lbs. in excess of last year, prac
tically the whole of this 20 millions in
crease being in Indian and Ceylon teas 
The stock of all tea in the country is 
now down to the same figure as at tin 
corresponding period last year, a more 
satisfactory condition than has prevail
ed for a long time.”

COFFEE—Wiilelt A Gray. New York, 
sax : “The Government is buying coffee 
lnrgelv in Santos Europe and the 
States arc regularly . buying. There U 
little or no speculative coffee left foi 
sale. Receipts have reached their high 
est and commence to decrease. 1 lie 
growing crop promises a very small 
yield These and many other points ale 
all favorable to coffee; the price is ab
surdly low Scarcely anything exists 
tangibly, unfavorable to the article be
yond tiie temporary increase of supplies 
in sight, and the distribution of avail
able coffee for the absolute necessities of 
consumption will be xerv rapid as fast 
as it arrives in Europe and the States 
The sound and healthy position of coffee 
rises superior to pessimism and preju
dice. The markets may remain quiet for 
a time until the true conditions arc bet
ter appreciated, but meanwhile the trade 
has a splendid opportunity to secure 
cheap coffee.”

SI 'GAR—Beet sugar is the ruling fea
ture in the market at present. It de
clined last week and continues to de
cline this. Willett «.Y Gray, New York, 
said of raws at the close of last week ;
• The changes of the week have been con- 
lined to the European markets. Quota
tions here have remained steady at lc. 
for till degrees test centrifugals with a 
tendency to ask more for the few cane 
sugars offering. Beet sugar opened at 
ils. yd., declined to 9s. 5jd., advanced to 
ils. 7’,d.. and declined to 9s. lid. at the 
close "for prompt delivery. The weakness 
which has developed is due to the first 
estimate of the European beet c-rop made 
In Mr. F. O. Liclit as 6,57U.tfl)0 tons, 
which is some 309,900 tons larger than 
had been anticipated, although nearly 
J0U.UÜ0 tons smaller than last year's 
crop.”

The estimate of the world’s total cane 
and beet crops for 1906-7 is 11,834,000 
tons, against 12,1 13,997 tons for 1905-06 
and 9,530,709 tons for 1904-05.

The estimated decrease in the world's 
production for the current vear is there
fore 309,744 tons. In the campaign of 
1905-00 the production in tons was : 
Cane, 4.906,082; European beet, 6.954,- 
lilJO, and American beet. 283,717 ; total. 
12,143,799 tons, while for 1906-07 the 
total estimates are : Cane. 4,919,000 ; 
European beet, 6,570,000, and American 
beet, 345,000; total, 11,83-1,000 .tpns.

It is probable changes in the estimates 
of the current crop will be towards re
ductions rather than increases.

Following are Willett <Y Gray’s latest 
estimates of the world’s production and 
consumption since 1903 :

Visible supply, September 1,
1903 (invisible stocks small) 2,119,277 

Production, 1903-1 ......... 10,323,631

Total supply, 1903-1 ................ 12,442,908
Consumption, 1903-4 ................ 10,816,550

Visible supply, September 1,
1901 (invisible stocks large) 1,626,358 

Production, 1901-5 .................. 9,536,769

Total supply, 1904-5 .. 11,163,127
Consumption, 1904-5 9,590,369

Visible supply, September 1,
1905 (invisibles small) ....... 1.572,758

Production, 1905-6 12,143,799

Total supply, 1905-6 13,716,557
Consumption, 1905 6 .. 12,030,126

Visible supplv, September 1,
1906 (invisibles large) 1.686,431

Estimated production. 1906-7 11.834,000

Estimated total supply, 1906r
07 ............. 13,520,431

Estimated consumption. 1906- 
i,7 ............................  11,352,963

Estimated ' visible supply.
September 1, 1907 2,167,168

Par> lump*, in 50-1 h. boxes..............................................  5 13
" in 100-lb " ......................................... J

Kr. Lawrence granulated, barrels...................................  4 48
Rednath’a granulated........................................................  4 48
Acadia granulated .......................................................... 4 43^
Berlin granulated..................................... .*........................ 4 38
Phoenix................................................................................. 4 48*
Bright coffee........................................................................ 4
Bright yellow....................................................................... 4 - 3G
No. 3 yellow.......................................................................... 4 331
No. 2 "   4 m
Vo. 1 "   4 08
r,-»nobiu4 nr,«1 vollow, 100-1h bacs 5o. less thanbbln.

MOLASSES — Quotations 
changed.
Dark......................................................................
Medium.................................................................
Bright ..................................................................
Horn syrup, bbl.. per lb.......................................

i-bbla “ ........................................

I" 3 gal. pails, each ............................
2 gal. " " .............................

" 2-lb. tins (in 2 doz. case) per case.
"7" 5-lb. " (ini " )

----- - " 10-lb. “ (in* " )
" 30-lb. " (in 1 " ) “

Molasses-
New Orleans, medium........................................

" " *bbls................................
Barbadoes, extra fancy.......................................
Porto Rico..............................................................
West Indian........................................................
Maple syrup—
imperial qts...........................................................
1-gal. cans..............................................................
5-gal. cans, per gal................................................
Barrels, per gal.................................................
5-gal. Imp. brand, per can..................................
1-gal. “ pe*- case..................................
*-gal. “ “ ..................................
OtM " " ..................................

arc un-

. 0 33 0 35 
0 38 o 42

........... 0 0*2.... n f3

........... n0'A

......... 1 40

.......... l 00

......... 1 r5

...... 2 40......  2 35

......... 2 25

0 30 0 36 
0 30 0 35 
0 40 0 50 
0 45 0 60 
0 30 0 35

0 871 
0 95 1 00
0 75
4 50
5 10 
5 60
fi 00

DRIED FRUITS—All markets in dried 
fruits are well sustained with still a 
forward tendency in currants. Drives 
locally are firming and lower quotations 
are advanced in some lines. First ship
ments of all dried fruits have arrived 
and are being distributed. To meet com
petition. some houses are shading je. on 
Sultana raisins.

Speaking of the prune situation Mr. 
l.ambe. of W. G. A. Lambe <Y Co., said 
yesterday :

“Under dale of October 18 Messrs. 
Grilfin & Skellev advise us that packers 
are still seriously hampered in getting 
out shipments as rapidly as they would 
like on account of the scarcity of labor, 
box material and cars.

“The embarrassing conditions in Cali
fornia have affected the farmers fully as 
much as the packers, as the farmers 
have been unable to get help to gather 
and deliver their crops. In many in-

30

stances no thought whatever has F 
taken to gather in the smaller size ; 
prunes, leaving them on the ground , 
turning in the hogs.

“To add to the difficulties of the p, 
lion, packers have had the heaviest 
maud for prunes ever known in the i 
lory of the business. The early v 
mates are proved to be entirely win 
due to the inability of the farmers 
harvest their crops to best advantagi 

“It is reported that the crop of h, 
iun prunes in Oregon and Washington i 
moved practically a failure, thus mm 
ing a disturbing element as far as pii. 
are concerned, particularly with reg. . 
to the large sizes.

“it is now thought that packers 
not going to be able to deliver all ii 
30-40’s and 10-50’s California prm 
that have been sold. The shortage . 
these two sizes creates an unusual 
maud for the next larger sizes, and v ; 
materially affect (lie final tonnage of ' 
crop.”
Prunes Santa Clara—

Per lb. Per II;
90-100*.50-lb boxes 0 051 0 051 60-70s, 50-lb boxes 0 ( 6* 0
80-90s “ n f.'î 0 C6J 50-608 " 0 CBJ 0
70-808 " 0(0n0C6j 40-50» 25-lb’* 0

30-40s " ....O'
Note—25 lb. boxes ic. higher than 591b.

Candied and Drained Peels—
Lemon..................0 10 0 11$ Citron................ . 0 19 0 2)
Orange.................0 I $ 0 12
Figs—
Elemes. per lb......................................... ...............0(8 0 1
Tapnets, “ ........................................................... 0 04 0 04.
Currants—
Fine Filiatras— 0 07 0 < 7J Vostizzas............  0 084 0

Uncieaned, Jo less.
Raisins—
Sultana............................................................................. 0 094 0 ] 2

Fancy ..............................................................0 10 oil
'* Extra fancy ............................................... 0 15 0 1-

Valencias. selected............................................................ 0 1
Seeded, 1-lb packets, fancy ...................................  0 091 0 1

1 16 oz. packets, choice............................... 0 C9Î GO-;
•" 12 oz. " “   0 07ï 0 (.:

Dates—
Halloweee........... 0 052 0 (6 Fards choicest....................
flairs " ehrvinp...................................................... uuuiue................................
Domestic evaporated apples.............................................  0 « 7i

M TS—The situation is unehangn 
Brazil nuts are so high, over 50 pi 
cent, above last year’s prives, thal 
number of firms are not handling Un
til all.
Almonds, Tarragona, pei lb.....................................0 14 0 1-

“ Formigetta ........................................ 0 131 0 14
“ shelled Valencias.....................................  0 3* 0 32

Walnuts. Grenoble, " ..................................... 0 141 0 15
" Bordeaux, “ ..................................... 0 10$ 0 11
“ shelled................................................ 0 27 0 26

Filberts, per lb.........................................................  0 194 0 1( :
Pecans, per lb...........................................................  0 14 0 17
New Brazils, per lb...............................................?. 0 144 0 13

(The following quotations on peanuts are for sack lo: 
green. For roasted add 2c. )
Selected Spanish................................................................ 0 08‘
A l's, banners and suns ................................................. 0 08
Japanese Jumbo’s..........................................  0 08;
Virginia "   0 1C

SPICES—The mar! 
unchanged prices.

el is steudV wic

Per lb.
Peppers, blk.............................................................  0 16 0 2C

r‘ white............................................................ 0 25 0 30
linger....................................................   0 18 0 37
Cassia.................................................................................. 0 25
Nutmeg....................................................................  0 45 0 75
Cloves, whole............................................................ 0 20 0 35
Cream of tartar.....................................*.................  0 25 0 35
Allspice.................   0 22 0 28

“ whole....................................................... 0 17 0 20
Mace ..................................................................................  OS
Mixed pickling apices, whole....................................0 15 0 2
Cinnamon, whole..................................................... 0 17 0 2

“ ground .................................................. 0 20 0 -

RICE AND TAPIOCA 
steady.
Rice, stand. B............................................
Rangoon....................................................
Patna........................................................

Sago.......................................................... .
Carolina rice...........................................
Tapioca, medium pearl ....................

“ double goat ............................

Prices a

Per lb
.. o 03* u or
.. o 03$ o o:
.. o os u or
.. o 06 o o:
.. 0 06 0 0 ,
........... 0 0.
.. 0 074 0 1 
.. 0 07
........... 0 07

SEEDS—Business is very quiet a: 
last week’s prives hold.
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A hike — 6 50
6 25

................ 5 8> 6 00
................  4 35 5 10

RED CLOVER—
7 50

...............  J OO 7 25
\ , 2....................................... .........6 F0 6 75

Samples containing a large percentage 
buck-horn, catch fly, etc., are at a big 

’--count.
TIMOTHY—

v liine threshed................... ..................... 1 1 8-
I ill shftl. ight u hul e .......... 2 mi 2 3'»

Lots containing seeds bring front lie. 
2jc. a lb.

MOANS—Some of the jobbers here are 
little worried to filly their bean oTders. 

p to the end of iatfl week the market 
.is easy on the assurance of a good 
, erage crop with increased acreage, 

i his week large dealers in the bean dis- 
; let are refusing business anil prices are 
.ueh firmer. Some of the dealers in the 

.towing district sold heavily for Octo- 
1 r shipment. Prices opened low and 
Miniers after satisfying their immediate 
n|uirements are holding back and the 

dialers are experiencing difficulty in fill
ing orders. There are plenty of beans in 
ihe country and they will be forthcom
ing when the prices suit the growers. 
That’s the way the riddle is read here. 
Un the other hand beans have advanced 
in New York.
B. ana. hand picket, per bush......................................... 1 75

prime. No. 1 " .................................. 160 165
Lima, lier ib....... ............................  0 06J 0 07

111DKS AND WOOL—Chicago is weak
er. but locally there is little change in 
ihe situation.
Hide», inspected, steers, No. 1....................................... 0 12

• ** cows. No. 1........................................  0 12
“ - " No. 2......................................... 0 »

i ountry hides, dit. per lb., cured................................. 0 10car skins. No. 1. city.........................................................  0 13
" “ No. 1, country..................................................  0 12

I stub skins................................................................. .... 0 80
IMrse hides. No. 1  ........................................... 3 15 3 50
Hindered taUow. per lb............................................ 0 06 0 051
P i lied «roots, super, pet Ib................................................. 0 25

" •• eitr. ' ................................................... 0 27
Wool, uawashed fleece.................................. ........... 0 15 0 16

" washed fleece......................................................... 0 25

The statist of the Victorian Gov- 
, muent, Australia, has figured out 
iiat there were 26,500,(kill less sheep in 
iie world in 1903 than there were 16 
cars before, in 1887. But the sheep in 
ustralia have since increased 17,000,000 

ml it is estimated that probably the 
entire loss has been made up. But the 

ool consuming population of the earth 
i.is increased 12| per cent, since 1878. 

These figures,” says the Canadian com
mercial agent at Australia, “will ex- 
lain the wool situation of to-day anil 
s probable future.”

N. B. MARKETS.
St. John, N.B., Oct. ‘22, 190t>.

Dealers are very busy and work with 
weeding good heart, as in almost every 
ase markets are in their favor. The 
urther advance in California dried 
rtiits, particularly in raisins, is a mat

ter of much interest and some profit. 
Large quantities weie sold to arrive. 
Vhile this cuts into the profit, it means 

i'leased customers. In spire, pepper is 
ather higher. Cream of tartar show- 

• liiite an advance. Rice holds firm at 
l lie fuller figures.

OIL—There Ls nothing new to report 
in ’burning oil. Demand is.«heavy at

this season. Lubricating oils show rather 
lighter business. In paint oil demand 
has been good, but sales at present less 
active. Quite full values rule. Re
ceipts of cod oil have, so far this sea
son. been light, dust fair prices ob
tained. It is said large quantities are 
shipped direct t<> the United States mar
ket.

SALT—In Liverpool coarse salt quite 
lull stocks are held. Sales hut fairly 
active. In fine sail business is quiet.

CANNED GOODS—Supplies are com
ing fo hand very freely. Dealers litis 
season are making a fair profit. Guild 
prices being maintained. Full values 
rule in all lines. This is not a large 
market for fruits, few are sold outside 
of apples, peaches, strawberries anil 
pears. A limited sale for local packed 
blueberries. Salmon are firmly held. 
Oysters very scarce. Baltimore packers 
cleaned up on old stocks. In domestic 
fish, sardines rather light supply; a fair 
stock of baddies and kip|iers.

GRKKN FRI ITS Dealers are busy. 
Apples rather dull; there a re daily auc
tion sales. Only the pooler grades are 
offered in this way. Oranges and lem
ons are still held at full Humes, though 
some good Jamaica oranges are offered 
at reasonable prices. Pears about clean
ed up. Cranberries are firmer. Some 
nice Tokay grapes received. Malagas 
are good. In Ontario slock prices quite 
firm.

DKIF.D FRUIT—A further advance 
in California raisins is an interesting 
factor in the market. This means an 
advance of a cent and a half from open
ing figures. In prunes, while market is 
firmer, values still low. New shortly 
expected. Apiieots and peaches are 
very high. New currants offered: prices 
are again higher. Package goods supply 
the market. Dates firmly held: old 
stock well cleaned up. New tigs ami 
peels here, full prices asked. Evaporat
ed apples are higher and tile position 
said to lie verv strong. Onions move 
freely; prices unchanged.

SUGAR — Sales are very heavy. Deal
ers carry full stocks. Prices unchang
ed.

MOLASSES—Fair business. Market 
firm. Porto Rico unchanged. Barba- 
does rather higher. Fair stocks are 
held.

FISH—Little business in fiesli fish. 
Dry fish unchanged, fair stocks are held' 
Pickled herring move freely at this sea
son ; market well supplied. In smoked 
herring supplies of new fish come to 
hand slowly. Business dull and prices 
low. Finnan Laddies are being shipped 
west in- large quantities.

FLOUR, FEED AND MEAL—In Hour 
there-is active business. Ontario Hour 
is certainly a veiy cheap food at present 
figures, being well below oatmeal, which 
is firmly held. Cornmeal is rather low
er. The domestic mills are inclined to 
cut out the jobbers. Beans rather firm
er. Larg'e quantities were bought at 
the lower prices. Yellow eves ate high
er.
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DEATH OF J. H. MAIDEN.
J. II. Maiden, manufacturers' agent, 

Montreal, died last week, after a linger
ing illness which extended more or less 
steadily over two years. Up to a few 
weeks before his death be appeared to 
be recovering, but lie suffered a relapse, 
which ended in death.

Mr. Maiden was well and favorably 
known in the trade, although he bad 
only been in business four years. lie 
controlled several good agencies and 
was just beginning to attain success in 
his chosen field.

He was born in Belleville thirty-two 
veins ago, lint came to Montreal when 
fourteen years of age. He received hi- 
education in that city and later secured 
employment in a produce and provision 
house, lie was engaged in this business 
until lfftd when lie set up on his own 
account, lie bad a control of Eagle 
baking powder, and was agent for Deer
field water, Mollussine meal and various 
other lines, besides representing the 
Walker Bin & Stores Fixture Co.

Andrew Watson, 4-"» St. Paul street, 
will lake over all the agencies controll
ed by tlie late Mr. Maiden, with the 
exception of iteei field water, the repre
sentative for which will Ik- the A. 11. 
Blown Iloi|ling Co.

NEATLY PREPARED BOOKLET.
A very neatly prepared little booklet 

lias been issued by the Halifax Cold 
Sp rage Co. In it the reader finds ex
plained a system of cold storage by 
which fish may be livid for a long time 
before consumption, without suffering 
any more than Hour or sugar. The var
ious steps through which the lisli passes 
while being pit-pared by the company, 
their plant and the different departments 
are all found described in the book. The 
little work is profusely illustrated with 
fine views.

TRADE NOTES.
M. O. Beatty, Dallycroy, has bought 

the general store business of D. .1. Dow
ney Vo., AHiston.

.1. O. importe, of Bernard ,v Laporte, 
wine merchants', Montreal, is visiting 
the trade in northern parts of Quebec at 
present.

Clarke Alexander, of James Alexander, 
Limited, cheese and butter exporters. 
Monacal, spent the latter end of the 
week in Toronto.

S. W. Ewing, of S. H. Ewing <X Soil, 
Montreal, was in Toronto this week at
tending a .meeting of the executive of 
the Canadian Manufacturers* Associa
tion.

F. H. Taylor, Niagara Falls, is mak
ing some interior improvi-meiiKTH liis 
line grocery. One important Vliangc m 
the removal of the counter onywie side 
to give more lloor space.

The self-satisfied need to be short
sighted.

Let the faint-hearted not be dis
couraged. Life is sweet and only tin- 
good die young.
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MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 a m.

Wednesday, Ovt. 25, 1906.)

Oatmeal has liven reduecd to t-.ll) 
)iork saek. Lovai jobbing houses ami 
brokers are limling great ditlieulty in 
inventing supplies of honey and prices 
are advancing in consequence. New 
evaporated apjiles are arriving in good 
supply, the o|M‘tiing price being Sc. per 
pound. Busin ■» <•< ntinues very active 
in all general grocery lines and the 
wholesale houses are beginning to feel 
the first impetus of Christinas trade.

CANNED HOODS Pumpkins have 
been advanced 2fle. per vase and tevis- 
cd onotalions will he noted below. There 
is a heavy movement of canned fruits 
amt vegetables. XX e quote:

FRUITS
(Iroup <-roup 
No 1. No. 2 & 3

Apples
gallons, per do/ ...................................3 24
3-lb. " .................................. 2 49

Cherries-
red pitted, per 2-doz. case
red unpitted, “ “ ........
black pitted, " “ —
white pitted, “ “ ........

Currants—
new. red, 2 doz cases oer case . 
black 11 “ •

Gooseberries

... 4 73 

... 3 73 
. 4 73 

... 5 03

. 3 83 
4 (-3

3 2U
2 44

4 78
3 78
4 78
5 CS

3 88
4 08

4 53 4 58

2 s, F.B., per 2-doz. case ..........................  3 58
3*6, “ "  4 M

Peaches —
2 s “ ..............
3 s “ ..............

Damson, 1 s “ ............
Lombard, l*s ...........
Greengage, 1 s “ ...........

Pumpkins—
3 s " ............

Pineapples
2's, sliced, 2 do/ cases, tier case 
2s. whole,
24’s, whole,
2's, grated,

Raspberries -
red (new) “ ..................
black (new) “ ..................

Strawberries “ ..................
gallon, per doz..............................

Blueberries. 2's, per case ..................
" gallons, " ..............

. 4 08 

. 6 14

. 2 63 

. 2 73 

. 2 83

3 53
4 64

4 03 
6 09

2 53 
2 68 
2 79

2 29 2 24

4 20
3 75
4 60 
4 40

3 73 
. 3 73

4 80

<ioodwillie's Good*.
Strawberries, per case.. 
Red raspberries, per ease. 
Red cherr-ies,
Red currants 
Black currants 
Lawtonberries '1

VEGETABLES.

golden wax, “ .............................. 1 93
refugee. “ ..............................  1 98

“ crystal wax.............................................  2 13
Co™7 ..................................» 13

PCa?No. 4) 2 « “ .............................. 1 93
(No. 3) 2‘s " ..............................  2 13
(No. 2) 2's sweet wrinkle............ ................ 2 23
(No. 1) 2‘s extra fine sifted......................... 2 73

Succotash—
2's '* .............................. 2 63

Beets—
whole, " ...........................................
sliced, “ ...........................................
whole, 3-lb., " ............................................
sliced, “ “ ................. ..........................

3 78
3 78
4 75 
6 80 
2 (0 
2 15

3 1U 
2 60 
2 60 
2 6C 
2 60 
2 60

1 98
1 98
2 18

2 08

1 98
2 
2
2 78

................... 2 08
.................... 2 28
................... 2 h4
.................. 2 84

Spinach-
2's, per doz.................................................... 3 08 3 13
3’b ' .................................................... 4 04 4 09
gallon, per doz...................  11 10

Asparagus per doz................................................... 2 89
Tomatoes—

per case .................................................. 2 79 2 71
Beans golden wax.............................................  1 93 1 98

“ refugee..................................................... 1 93 1 98
FISH

Salmon, Fraser River sockeye, per case..................... 7 25
Skeena River, “ “   7 10

' ' “ “   6 85
..................... 6 30
...................... 4 00
..................... 5 50

River a Inlet, 
Red Spring, 
humpback, 
cohoes,

(Prices are for delivery in October-November.)
Lobsters (new), 4-lb. flats, per case................................ 16 50

“ “ 2-lb. tails, per ease................................  10 50
“ l ib. tails, per case............................... 15 00
*-* “ “ flats, per case....................... — 15 50

MEATS.
Pork and beans I s, per doz........................

" 2 s, " ................
" 3 s, “ ................

Clark's 1 lb. plain, per case..........................
“ 2........................ ..........................
" 3........................ ...........................
“ 1 “ tomato sauce, per case .........
“ 2 “ " “ .......
“ 3 “ “ " .........
“ 1 “ Chili “ .........
“ 2 “ '• " 1 ...........

3..................................... .......
Soups, per doz.................................................
Canned chicken (Man. Can, Co.) per doz 

“ turkey “
“ chicken, per doz ............................

Corned beef “ 2's
“ “ l's
“ Man Can. Co. 2 s per doz..i . i. j-s ..

Roast beef (Man. Can. Co.), 2's, per doz ...
Is

(Clark's), l 's, per doz..................
“ “ 2's. “ .................

Potted meats, *’s. per doz............................
Veal loaf * lb., per doz.................................

'■ lib. “ .....................................
Ham loaf £ lb. “ ...................................

" lib.
Chicken loaf 4 1b. " ...................................:n loaf 4 II

" 1 lb. ....................
Lunch tongue l's, “ ................................
Sliced smoked beef £-lb. tins, per doz... 

“ “ 1-lb. tins, “
“ 1-lb. glass,

Chipped “ £-lb. tins, “ .»*
“ 1-lb. tins, "

1-lb. glass,
Sliced bacon, 1-lb. tins,

“ 1-lb glass,
Corned beef 1-lb. tins, per doz..................

2-lb. “ “ ..................

1 25
1 90
2 60 
2 30
1 85
2 40 
2 30
1 85
2 40 
2 25
1 95
2 35
1 25
3 25 
3 25 
3 30 
3 30 
3 30
2 80 
1 60 
2 50
1 35
2 50 
1 35
1 55
2 65 
0 55
1 25
2 50
1 25
2 50 
1 85
3 50 
3 43 
1 80 
3 10 
3 35
1 45
2 50
3 05 
3 10 
3 25
1 50
2 65

si'd.XK-
week.
Montreal granulated, in bbls.........

“ in sacks.........
“ yellow, in bbls....................
" " in sacks..................

Wallaceburg, in bbls.........................
“ in sacks.....................

Berlin, granulated in bbls ............

Prives cmitinuc as last

Icing sugar in bbls.
“ " in boxes.....................................
" “ in small quantities..................

Powdered sugar, in bbls...............................
“ “ in boxes............................
" “ in small quantities.........

Lump, hard, in bbls.....................................
“ " in *-bbls....................................
“ “ in 100-1D cases.........................

Raw sugar........................................................

5 00
4 95 
4 60 
4 55 
4 90 
4 85® 
4 90
4 85
5 60
5 80
6 20 
5 40 
5 60 
5 85 
5 70 
5 70 
5 70 
4 50

SX"HI PS AND MOLASSES Prives 
arc i|tt<i!v<i as follows:
Syrup “Crown Brand," 2-lb tins, per 2 doz. case

“ 5-lb tins, per 1
“ 10-lb tins, per 4 “
“ 20-lb tins, per {
1 4 barrel, per lb...............

“ “ Sugar syrup, per lb............
Beaver Braud, 2 lb tins, per 2 doz case...............

io •* “ à “ *.*.*.v.::::
20 “ Ï •' ...............

Barbadoes molasses in *-bbls, per gal.................
New Orleans molasses in *-bbls, per lb...............
Porto Rico molasses in *-bbls., per lb.................
Blackstrap, in bbls., per gal...................................

“ 5 gal.

roKKKK
lows :

bsts., each...........................

Piin's arv «|ii«»te«l a.» fo;

2 25 
2 70
2 65
2 6) 
0 031 
0 03*
3 10 
3 60 
3 30 
3 2) 
0 40 
0 03* 
0 04* 
0 31 
0 33 
2 25

Whole green Rio, per lb......................................... 0 11* 0 12
“ roasted “ per lb................................................... 0 16*

Ground roasted Rio............................................................ 0 16
Standard Java in 25-lb. tins, per lb.................................  0 33
Old Government Java in 25 lb. tins, per lb.................... 0 32

" “ Mocha................................................... 0 32
Imperial Java, in 25 lb. tins, per lb................................... 0 29
Pure mocha “ “ “ ............................. 0 26

“ Maracaibo.................................................................. 0 19
Choice Rio............................................................................ 0 17
Pure “   0 16*
Seal Brand (C & S) in 2-lb tins, per lb............................ 0 32

" " “ ” 1-lb " " ............................ 0 33
Local Blends:—
Mocha„and Java in 2-lb. tins, per lb.............................. 0 23

l1 " 1-lb. “   0 24

M ATCHES--
Per case.

“ Telegraph, .....................................................................  4 95
“Telephone"......................................................................  4 85

‘ Kiog Edward".................................................................. 3 65
“ Head Likht "...................................................................  4 40
" Rising Star "....................................................................  5 90
“Eagle ............................................................................... 2 05
“Victoria"...........................................................................  3 25
“Silent/’200's..................................................................... 2 30

“ 500 s .................................................................. 4 90
“ Comet ".............................................................................. 2 25

MINCE MEET
Mincemeat, 7 lb. pails, per lb.................................

'28............. ........................ U
“ “ 12 oz pkgs , per doz.................................  i =,

E< lit Kit IX DRIED ERV1TS
Sultana raisins, bulk, per lb.......................................... f, >

“ cleaned,   f u
“ lib pkgs “   ï.

Table raisins, Connoisseur clusters per case.............. 2 <)
. “ extra dessert, “ •••• ___ 5 ,

“ Royal Buckingham, “ ....... i
“ Imperial Russian *   5
“ Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs)......................................... 3
" Connoisseur clusters, boxes (5* lbs). . . 0

Valencia raisins, f. o. s .................................................. j
“ “ selected................................................ 1

Trenor's Valencia raisins, f.o.s, per case..................... 2
“ “ selects “ .................. 2
“ “ layers “ .................. 2

California raisins for November de 
ery.
California raisins, muscatels, 2 crown, per lb............ 0

“ “ '* 3 “ .............. 0 >............................... « ..............  0 \
" “ choice seeded in 3-lb.packages

per package................................... u
“ " fancy seeded in |-lb. packages

pe^package ................................ C i
" “ choice seeded in 1-lb packages

per package ................................ 0
“ “ fancy seeded, 1-lb. packages,

per package.......... ..................  0 1.

California raisins, spot shipment.
California raisins, muscatels, 2 crown, perlb.............. 0

“ " " 3 ' ............ 0 ;
" " " 4 " .............. 0 i

“ choice seeded iu 3-lb packages
per package .......................... 0 ,,

‘* fancy seeded in 3-lb. packages
per package.............................. 0 ■ -

ehoiceseededin l-lhpacka: cs
per package..........................

fancy seeded, 1-lb. packages 
p r package..........................

.. 0 '. »

.. 0-'-i

Prunes, October delivery.
Prunes 103-120 per lb...................................................

" 90-100 “ ......................................................
“ 80-90- • .....................................................

" n'7f

" 70-80
Prunes 60-70 

" 50-60 .....................................................
.. Qc?
.. Of:;

" 100-120 per lb......................................................  0 i
90-100 “ ..................................................... 0
81-90 “ ..................................................... 0 •/ ,

“ 70-80 “ ..................................................... 0 . • 1
60-70 11 ..................................................... Ob

“ 50-60 “ ..................................................... 0 071
40-50 “ .....................................................  OR,

Currants, uncleaned, Icoie pack, per lb....................... 0 07;
“ dry cleaned, Fuiatras, per lb......................... 0 G7
" wet cleaned, per lb........................................... Of,
" Filiatras in 1-lb pkg. dry cleaned,per lb___ 0 f S 5
“ Vostizzas, uncleaned....................................... 0(-

Hallo wee dates, new per lb........................................... 0 0",
Figs, cooking, in topntts, per lb...................................  Of i

“ “ in sacks “ ... ............................. 0
“ table, 1 crown “ .................................... Ob“ 3 “ ..........................  on
“ "5 “ “ .................................... 0 15

glove boxes, per box ....................... 0 0
“ square boxes (12 oz) per box..............  0 08;

1 lb baskets, per basket................... 0 1
Figs, cooking in taps and sacks................................. 0 »/

“ “ “ boxes.................................................... 0 O'l
Apricots, choice, in 25-lb. boxes,per lb......................... 0 1
Apricots, standard in 25-lb. boxes, per lb.............. 0 17
Peaches, choice, per lb...................X............................. 0 17 3
Apricots, choice (new delivery abou\ August 1),

Apricots, standard (new delivery al>out August
1). per lb..............................................................

Peaches ....... .............................. ...............................
Pears, choice (halves), per lb........................................ 0 1

" standard “ “ ..................... ................... 0 1"
Plums, choice (dark pitted) per lb................................ 0 If
Nectarines, choice............................................................ 0 1

CANDIED PEELS—
Lemon, perlb..................................................................... 0 j
Orange “ .......................  ................"...................... 0 i
Citron “ ................................................................... 0 7
Mixed, in 1-lb drums per doz....................................... 2 !

COCOA As nute<l Itel’ore. Baker's ■ 
eon lias Iteeu advanced to -Lie. |>er Hi 

OATMEAL AND CURNMKAL Hoi 
ed oatmeal has been reduced to -Ÿ- I 
per siudi. Detailed < | not at ions arc
folloy/s :
Rolled oats. 80 lb sacks, per sack ................................ 2 1

“ 40 " “ ................................ K
20 “ “ ................................ C -

“ 8 ‘ ................................ 0 24
Granulated oatmeal, per sack....................................... 2 3
Standard, per sack....................... ....................................  2 5
Cornmeal “ ....................................................... 1

0 22

0 . 
0 1

NETS -Prices are
Almont

.1' follows :
ids, per lb................................................................. 0

(shelled), per lb.................................................  0;
Filberts .............................................................................. 0 '
Peanuts............................................................................... 0 2 .
Jumbos............................................................................... 0 1»
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#

Walnuts, new,Grenoble*, per lb 
" " Marbots *r ....
M " shelled, " ....

Pecans, per lb..............................
Brazil», per lb................................

SPICES—

.... 0 164 

.... 0 13| 
.... 0#
0 16 0 16
.... 0 15

GROUND SPICKS.

Pepper, black, in 10 lb boxes, per lb................
r‘ white, " 5 " " ................

Cayennepepper, in 2 and 5 lb. tins, per lb.........
Cloves, in 5 lb. boxes, per lb.................................
Cassia, " “ “ ..................................
Allspice. “ " “ .................................
Ginger, In 10-lb. boxes, per lb..............................
Mixed spice, in 5-lb. boxes, per lb............ ..........
Mace, in 5-lb. boxes, per lb...................................

WHOLE SPICES.

... 0 18

:::: 8E
.... 0 23 
.... 0 12 
5 11| 0 15
.... 0 13
.... 0 20 
.... 0 70

Black pepper, per lb .......................................—
White pepper, per lb................................................
Cinnamon (ordinary), per lb..................................
Cinnamon (extra choice), per lb...........................
Nutmegs, per lb .....................................................
Cloves according to quality)..................................
Ginger, por lb............................................................
Allspice, per lb..........................................................
Mace, per lb..............................................................
Mixed spices, for pickling.....................................

" ** 4-oz. packets, per doz.

.... 0 13

.... 0 25 

.... 0 18 
. . 0 24 

.... 0 25 
0 141 0 25 
.... 0 10 
0 08i 0 10 
.... 0 70 
.... 0 12 
.... 0 75

K\ AI-UUATKD APPLES The tirsi 
evaporated apples are airiving in Win
nipeg this week and the opening quo
tation is Nr. per Hi. in ."ill-ill. Iinxrs.

BUCKWHEAT— quoted as before 
at $1.70 per half sae’..

MONTHLY COMPETITION.

Window dressing, wc believe, is one of the 
most important parts of the grocery business. 
It needs encouragement in Canada. For that 
reason The Canadian Grocer has decided to hold 
a monthly window dressing competition. Thret 
prizes of $f>, $3 and $2 will be awarded each 
month. Those wishing to enter the competition 
will send photographs of their windows to Thf 
Canadian Grocer. 10 Front St. East. Toronto, 
accompanied by a written description.

This is a chance for the clerk. No department 
of the grocery trade offers larger opportunities 
for advancement than window dressing. If you 
don’t know what vou can do. try If you don’t 
surprise yourself the effort will be a great 
advantage in any case. No grocer is up to his 
business if he cannot dress a window. Get into 
the competition.

KICK. TA I'll >< A AM» SAGO 
Prices are quoted ,i> follows:

Japan rice, per ib., cwt. lots.. 
" “ 50-lb. lots.

Rangoon rice, per lb................
Patna " " ................
Tapioca, per cwt........................
Sago, per lb.................................

.... 0 054
. . 0 05|
U 04 0 041.... o 04; 
7 50 7 75
.... 0 044

1‘OT AM» PEARL BAR LEV An 
advance will he luted in prives below:
Pot barley, per sack.......................
Pearl barley, per ball sack (49 lbs).

1 50 
1 75 
3 50

BEANS -While lu ans, hand picked, 
are quoted at $2.05 |>er Imsli.. the 3-lb. 
picked at $1.80, and the 5-lb. picked at 
$1.75.

NOVA SCOTIA MARKETS
Halifax, X.S., October 23.

The, local grocery markets still con
tinue Very active, there being a good 
column of orders coining in and collec
tions are fully up to expectations. Prices 
are pretty steady all round. Since last 
report sugar declined ten cents per bun 
died pounds in New York, but no change 
has taken place here. It has been the 
occasion for comment on the part of 
some jobbers that the local sugar mar
ket is quick to take advantage of any 
increase in price in other markets, hut 
very slow in responding to a decline.

POl LTRY—Those who ale the tooth
some turkey on Thanksgiving Day had 
to pay a high price for it. Twenty-five 
cents per pound was the price asked for 
young birds, and there was only a small 
supply on the market. A few years back 
there were always lots of birds offered 
for sale at Thanksgiving, the prevailing 
price usually living about 15 cents. 
Times have changed, however, and the 
quantity of birds raised is verv limited, 
the poultry raisers claiming that the 
birds require great care to rear, and 
that they are most destructive. Geese 
sold at 18 cents per pound and chickens 
at 15 cents per pound. These prices an- 
prohibitive to the poor.

FRUIT—The recent heavy wind storm 
m the fruit raising districts played 
havoc with the orchards, and in some 
sections of the Annapolis and Corn
wallis VuPeys the ground was covered 
with apples, as many as one hundred 
barrels being blown down in some oi 
them. As a result the market here is 
being Hooded with poor stock, large 
quantities of which are being auctioned 
off at jil to $1.35 per barrel There is 
very little hard fruit on the market. and 
Gravensteins are the same as last quo
tation.

BEEF AM) l’OKk—I’rices rule high 
lor beef and pork. There has been a re 
cent advance in pork of 25 cents, and on 
beef about $1.25. I.ard lias also ad- 
1 anccd Ac. pci pound. Fresh pork In 
the carcass is quoted at !• cents.

Ill TTKH AND KGtiS—The receipts 
of both are vert limited. Nova Scotia 
eggs are very scarce. 22 cents being good 
for fresh stink. There is a fairly good 
supply of islunu eggs on the market hut 
the sale for them is nothing very great, 
the consumer prefen ing Nova Scotia 
stock if obTainablc. The price of butter 
is unchanged. Prince Edward cheese in 
wholesale lois is quoted In tin- factories 
at 13i cents, delivered in Halifax.

The receipts of Prince Edward Island 
potatoes are increasing, and they are 
now quoted at 1(1 cents per bushel at the 
wharves.

A HUSTLING SALESMAN

Walter C. Gaden. Apostle of Red Rose 
Tea in Montreal.

If the merits of Red Rose tea are not 
drilled into the gioeets of Montreal by 
this time, it is not the fault of the 
Montreal representative of T. H. Esta- 
lirooks, Walter C. (laden. Mr. Gaden 
knows " everybody in the grocery trade, 
and everybody knows Mr. Gaden. who 
is popular wherever he goes.

He was born in the country where so 
many good people eome from, New
foundland, in the little town of Harbor 
Grace, being a son of the late Garland 
I Taw ford Gaden, high sheriff of the 
Northern District of Newfoundland, lie 
spent the early years of his life in the 
country of his birth, and was educated 
at Roddick’s Grammar School.

Subsequently he studied law for a 
while, but gave it up. and entered the 
commercial field in Montreal, in which 
he has since worked.

He entered the employ of John Mur
phy. then on Notre Dante street, where 
lie remained for some time as a clerk.
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Leaving that firm he became connected 
with David Laidlaw. also on Notre 
Dame street, wheie he made himself a 
valued employe. His aspirations point
ed to greater things, and he entered 
business on his own account, opening a 
retail store on St. Lawrence street, near 
Vine avenue. Mr. Gaden commanded a 
good tiade. hut evidently the retail 
trade did not meet his ideas of a good 
business, foi he decided to venture into 
the wholesale field, lie secured a line 
of washing compound, “ Vietorine,” 
which is probably known in most towns 
and cities of the Dominion. Securing 
premises on St. Paul street, Mr. fladen 
commenced manufacturing this powder 
and soon introduced it to the trade in 
every part of Canada. Much of his 
experience as a traveler was gained dur
ing the time lie pushed Vietorine. Dur
ing the nine years lie syient in selling 
this article to the grocers, he made

WALTER C GADEN. Montreal

many friends who still deal with him. 
hut in another line.

In 1903 Mr. Estabrooks, of St. John, 
succeeded in inducing Mr. Gaden to take 
up Red Rose tea and push it with the 
trade. He covers Montreal and the sub
urbs in a manner which leaves nothing 
undone. Formerly Red Rose tea was 
but fairly well known in the city, but 
now there are feu grocers who do not 
carry this line. Mr. Gaden"s excellent 
knowledge of French, his genial iverson- 
ality. and his willingness to oblige, be
sides his kntrw-Jedge of the trade, has 
been tin- meansNof building up a tine 
business for TyH. Estabrooks in Mont
real and the Surrounding district.

Outside of business, Mr. Gaden has 
any number of friends, and is always 
welcome at social gatherings.

Mr. Gaden fought in the Northwest 
Rebellion in 1885. serving in the Mont
real Garrison Artillery.
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CONDENSED OR “WANT” 
ADVERTISEHENTS

Advertisements under this heading. 2c. a word first 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT RATES.
100 words each insertion, 1 year......................... $30 00
" 11 “ 6 months................ 17 00

“ 3 months................ 10 00
60 “ " 1 year ..................... 17 00
" “ “ 6 months................ 10 00
62 “ " 1 year...................... 10 00

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Eastern, Western and Central Canada are re

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box ioi, The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (f tf.)

TWO experienced salesmen wanted on a commission 
basis; .will be given exclusive territory. A first- 

class contract will be made with salesmen of good ad
dress and character who can sell high-grade special
ties. Address, Toledo Computing Seale Company, 
Hamilton, Ont.

AGENCIES WANTED

GOOD Canadian agencies required by energetic 
man with best personal connection in Bristol 

and district. Reply “ Bristol,” care of MacLean 
Publishing Co., 88 FleetSt., London, E.C., Eng.

SITUATIONS VACANT.

WANTED—Broom and whisk maker, good 
wages will be paid fur good workman who 

is steady and likes work Apply Box 124, 
Canadian Grocer, Toronto.

TRAVELER WANTED.

"\ITANTED for 1st of January, by a leading spice and VV coffee house, first-class salesman for Manitoba, 
Alberta and Saskatchewan. Must be thoroughly ex
perienced and furnish best of references. Preference 
given to a man with present active connection. Good 
contract is waiting for the right man. Applications 
treated confidentially if desired. State full details of 
experiences with references to Box F.A.I., CANA
DIAN GROCER, Toronto. 144)

GROCERY BUSINESS FOR SALE.

A LIVE and growing business for sale ; established 
over 20 years; in best town outside of Montreal, 

in Province of Quebec. Best of reasons for selling. 
Full particulars on enquiry. None but principals 
dealt with. “Old Grocer,*' care of CANADIAN 
GROCER, Toronto, Ont. (43)

BETTER THAN THE REVIEW OF 
REVIEWS.

It has long been the custom both in 
this country and England to disparage 
the attempts of Canadians to produce 
popular magazines. That the tide lias 
turned is evidenced by the remarks of 
the editor of one of Ireland's leading 
periodicals, the Irish Monthly, who as
serts that there is in Canada a maga
zine—The Busy Man's Magazine—which 
outdistances anything in tlie same field 
yet attempted in England. In the course 
of a long eulogy of this magazine lie 
said : "It seems to realize the ideal that 
Mr. W. T. Stead proposed to himself 
better than Mr. Stead himself has done 
in his Review of Reviews, lie, loo. pro
posed to reproduce for busy people the 
cream of the world’s magazines ; hut he 
is luo original a man, he has too much 
of his own, to he merely a reproducer. 
Every page is sure to he studded with 
Steadisms. His magazine is not the less 
interesting for that, but it is the less 
able to give with adequate fullness the 
best articles of the periodicals of the 
previous month. The Busy Man's Maga
zine keeps more steadily — that is the 
best adverb, and the possible suspicion 
of a pun must not make us lling it aside 
—keeps more steadily to its purpose of 
reproducing for busy; men and women the 
best articles from the current magazines 
of the world. The form, too, of the 
magazine is much more pleasant, of a 
convenient size and shape, and the type 
large and readable.”

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, proht and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

PERCY P. DAVENPORT
622 McIntyre Block, - - WINNIPEG, MAN.

Square your accounts

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

COLD
STANDARD

BAKING
POWDER

18

“GUARANTEED 
THE BEST”

IF YOU SELL IT YOU 
ARE GIVING YOUR CUS 
TOMERS THE HIGHEST 
VALUE POSSIBLE, AND 
YOU ARE ENJOYING A 
GOOD, SURE, SAFE PRO 
FIT. THE QUALITY IS 
ALWAYS THE SAME. 
•GUARANTEED THE 
BEST.”

THE QUESTION IS

n
■

ARE YOU SELLING IT? 
IF NOT, BETTER WRITE 
US ABOUT IT.

The CMe-Gwpi Co.
Limited

WINNIPEG and BRANDON 
MANITOBA

Before buying

SALT
Write us for quotations and we 

can save you money

Mason & Hickey
108 Princess Street, WINNIPEG, Man.

TO MANUFACTURERS'
AGENTS :

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen
tatives in the leading business centres here and abroad.

Firms or individual open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

Cut - N

TH
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Baird’s Worcestershire Sauce
Made from an original recipe, possesses a peculiar 
piquancy and flavor, and from the superiority of its 
zest is more generally used than any other sauce.

As Good as Any 90c. or $1.00 Sauce
Cases 3 dozen ti-oz., or reputed £-pint, bottles 75Cm per dozen.

Terms : F.O.B. Montreal, net within 30 days, no discount.

Pblkhes all m
wears out

Everyone Knows BON
Everyone Wants AMT

All Wholesalers from Halifax to Vancouver handle Bon Ami
Cases of 3 dozen $1.19 per dozen, or $14.28 per gross.

F.O.B. your wholesaler’s shipping point.

Lots of 5 gross, $13.40 per gross.
Delivered to any Railway Station from Halifax to Vancouver.

Terms : Net within 30 days, no discount.

the OR.OINAL Crossed Fish Brand 
Norwegian Sardines in Oil

*4-tins, in oil, .... .... $10.00
‘4-tins, in tomato, .... .... 10.00
^-tins, in oil, .... .... 16.00

Freight prepaid on 5-case lots to any Railway Stations and Boat Points 
in Canada east of North Bay, Ont.

Terms i Net within 30 days, no discount.

HUDON, HEBERT ^CO.,Limited
MONTREAL

The Most Liberally Managed Firm in Canada
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ROLL BACON
is a good seller at this time of year.

We are offering Choice New 
Cured Stock.

It will pay you to order a ship
ment of this favorite line by mail 
or telegram at once.

THE PARK BLACKWELL CO.
PORK AND BEEF PACKERS LIMITeD

TORONTO
TELEPHONE M 3960
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Bologna Sausage
5c. in 100 lb. lots

QUALITY GUARANTEED

SAUSAGES
A Cood Pork Sausage, 7c.

UN HOG CASINGS)

Our Special—Oxford and Cambridge, 
9c.; in 1-lb. cartons, 10c.

Standing orders given best 
attention.

The Montreal Packing Co.,
MONTREAL, P.Q. Limited

'Z
i
t

t

t

t

t

*
t

vS

MINCE MEAT
It is not necessary for ns to tell you dried 
fruits are high, you know that. Rut we 
want to tell you that in spite of that we are 
quoting our genuine English Mince Meat at 
the same price as last year. Quality excell
ent, none finer. Put up in pails. 6 lbs., 
1‘2 lbs., ‘28 lbs. and 70 lbs- Order now for 
Thanksgiving and Christmas trade.

F. W. FEARMAN CO.,
HAMILTON LIMITED

Best
Of Friends

r mm
HAMS

^OflQNIO.O^' ^

We ate the best of friends with your cus
tomers because through you we are the 
source of provision satisfaction.

When customers see the above labels 
on Hams and Bacon they say, “all right! 
Go ahead;! ”

When customers know the Sausage, 
Bologna, Cheese, Butter, Lard, Eggs, Etc., 
come from us they say to themselves : “Glad 
I got the right goods !"

Look for the Label

THE WIN. RYAN CO., Limited
70-72 Front St. Esst, TORONTO, ONT.
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Produce and Provisions
CHEESE AND BUTTER BULLETIN.

An apparent weakness lms recently de
veloped on the cheese market. Late 
country markets have been lower, and 
i here has been a lack oi demand from 
Great Britain, yet the Montreal market 
lms undergone but lit I le change in the 
matter of quotations, and prices have 
been held quite steady, which shows 
clearly an underlying strength or conli- 
dencc in the future on the part of the 
larger operators.

As the season of production is draw
ing to a close, and the quality of the 
late made goods becomes less desirable, 
it is only natural that those holding 
high-priced goods will use every legiti
mate effort to buy these late made goods 
at reduced prices. These goods must 
largely be carried for some time, which 
is expensive, when the naturally to be 
expected shrinkage in weight is consid
ered, besides charges for storage, insur
ance and interest on money.

That the goods will be wanted later 
mi there is no reasonable doubt ; the on 
ly question is, will they be wanted at a 
piofit ? Prices are high, and if carrying 
charges are added, there must be a con
siderable advance in the future to realize 
a profit, sav after New Year.

Statistically the situation is sound on 
ibis side of the Atlantic. Shipments 
have been heavy all the season and only 
the best quality of cheese remains in 
store here. Country markets are prac
tically bare of stocks, and our total 
stocks in Canada are decidedly lighter 
ilian a year ago.

Against this we lind larger visible sup
plies in British centres, and we are 
told that there are large lines of Sum
mer made cheese, over-ripe anil other
wise of undesirable quality. However, 
as these goods were probably bought b> 
British importers at lower prices, and 
as there is always a demand for goods 
"under finest,” these may yet be dis
posed of at paying prices.

Receipts were last week 73,891 boxes 
of cheese and 111,till packages of butter, 
against t>9,-119 boxes of cheese and 15,- 
989 packages of butter for the same week 
of last year, or since May 1 3,833,168 
boxes of cheese and 511,883 packages of 
butter,, as compared with 1,98!),838 
boxes of cheese and 898,173 packages of 
butter for the corresponding period of 
last year.

Exports were last week 60,533 boxes 
of cheese and 7,888 packages of butter, 
against 89,175 boxes of cheese and 9,851 
packages of butter for the same week of 
last year, or a total since May 1 of 
1,930,331 boxes of cheese and 353,459 
packages of butter, as compared with 
I 819,898 boxes of cheese and 534,348 
packages of butter for the corresponding 
period of last year.

Receipts of cheese show an increase of 
13,340 boxes and exports show an in- 
ciease of 110,441 boxes, leaving a bal
ance of 67,101 boxes less in stock in 
Montreal than at the same time last 
>car. Receipts of butter decreased 145,- 
511 packages and shipments decreased 
180,887 packages, leaving 35,376 pack
ages more in stock than a year ago.

Considering the lighter stocks of cheese 
in Canada this year, and also consider

ing last year’s shortage in supplies tor 
the Winter’s trade, we can hardly call 
present prices unreasonably high, and it 
is quite possible that our present hold
ings will after all he disposed of at a 
prolit later on during the Winter 
months.

Butter is somewhat different to cheese. 
Our export outlet is exceedingly limit
ed, and after the cheese factories are 
closed for the season there is generally 
more or less butler made, which ma> 
keep prices from advancing, as the qual
ity is not good enough for keeping pur
poses, and this Winter made butter must 
be put into consumption while it is quite 
fresh. And as we depend almost entirely 
on our local trade during the Winter 
months, it is dillicult to tell what the 
future prices are likely to be.

Above ligures leave us apparently a 
surplus stock of 35,376 packages of but
ler, but with the cows running dry al
ready in many sections, it is possible 
that there will not be much “Winter 
made” butter this year and then we 
might expect steady or perhaps even ad
vancing prices.

PRODUCE SITUATION.
The produce situation is becoming 

somewhat more interesting. The de
liveries of hogs last week in Ontario 
were heavier than for a twelve month. 
The farmers seemed to smell a decline. 
They were not mislead either, for this 
week prices are down 25c. to 18c., and 
not very steady at that ljuotations 
of $5.75 and $6.98 have been reported but 
.■ini to $615 is the accepted level. De 
liveries aggregated 35,088 to 38,008. 
About 38,888 of these will be marketed 
in Kngland in about five weeks. They 
will make 5,888 boxes of bacon, and the 
Canadian deliveries for weeks have been 
averaging 2,508 to 3,088 boxes. Be
cause of the light deliveries the prices 
of Canadian bacon has been held .up to 
within a couple of shillings of Danish 
and Irish. With increased supplies in 
sight buyers are more indifferent, and 
the market on the other side has turn
ed weaker. Packers here lock for a 
pretty sharp decline in a week or so 
now.

The domestic situation is certainly 
easier, though packers are loath to ad 
mit it, and last week’s prices are still 
quoted, and in some instances advanc
ed. Smoked meats are, however, being 
shaded jc. to le. Perhaps the effect of 
the usual tend of things has been felt 
more by dealers than the packers as 
yet. They are looking for a decline and 
are buying just from hand to mouth 
Stocks, however, are still very light, so 
that the pressure to sell is not great

OUR LONDON (ENG.) LETTER
Canadian sellers seem to have matters 

pretty well their own way as far as 
the provision trade here in London is 
concerned There is active cable demand 
for Canadian bacon, ,of which the short
age is most noticeable ; Canadian but
ler is difficult to get, and cable quota- 
lions are exceedingly stiff Canadian
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cheese is arriving in quantities which 
are just about on a level with the de
mand, possibly slightly under the con
sumptive demand, so that buyers are 
ready to get as much as they can. In 
fact, so long as prices are not absolute
ly prohibitive, the condition of affairs 
seems to be such that importers here 
will find it necessary to respond to stiff 
cable quotations.

Particularly in Canadian bacon is 
there a serious shortage. Spot holders 
are asking pretty stiff figures, but buy 
ers seem to come in alright, and a 
brisk business is transacted. This in 
spite of the fact that certain large re
tailers are grumbling that the quality 
does not warrant such advances in 
price. It is evidently a case of “take 
what you can get and be thankful for 
it."

The outstanding feature of the Cana
dian butter market here is also the 
scarcity of supplies. Choicest quality is 
realizing 116 shillings, but the demand 
is not particularly active. Truth to 
say, there is a feeling of uncertainty 
with regard to the quality of Canadian 
butter that is hard to dispel. The rea
son for this was mentioned in a previous 
letter. Certain factories have been ship
ping mouldy stuff — it can hardly be 
termed butter—and the natural conse
quence is that the innocent are suffering 
with the guilty. “The fact is,” an im
porter remarked to the writer, “Cana
dian shippers know how the demand 
stands over here, and how sources of 
supply are not as fruitful as is desired, 
and therefore they don’t care what the 
quality is like. They think they have 
the upper hand. ' This is prohablv exag
gerated, but at the same time it reveals 
the feelings of importers here and shows 
what they believe, rightly or wrongly, 
are the motives by w hich Canadian ship
pers are governed.

Stocks of Canadian cheese at London 
depots arc about 193,088 boxes, which 
is a fair quantity and shows that supply 
is more or less on a pat with consump
tion. Canadian shippers have, wisely as 
u would scent, eased their quotations a 
little this week Truth to tell, retailers 
seem to be content to invest their money 
in lower grades of Canadian cheese 
These are moving briskly, although the 
demand for choicest is inclined to be 
quiet Prices are still very stiff, and 
quality is reported good.

CANADA'S BACON INDUSTRY

Lord Strathcona Forwards Remarks of 
Produce House.

Lord Stratkcona's report of March 31 
on the commercial relations between 
Canada and the United Kingdom finds 
its way into this week’s Weekly Report 
of the Department of Trade anil Com
merce. The export of Canadian bacon 
to Great Britain increased last year 
from £839.883 the previous year to £1,- 
191,390.

The High Commissioner quotes “a few 
remarks on the Canadian export trade 
in bacon by a prominent produce 
house" :

“The popularity of Canadian bacon 
and hams has been steadih growing in
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BUTTER, CHEESE, EGGS
If you have Butter, Cheese or Eggs to sell, 

write me. I am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices

B. H. POWER
218 ARGYLE STREET, HALIFAX, N.S.

SALT l_T
Table. Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels, Land Salt.

C. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
AGENTS FOR THE DOMINION SALT AGENCY

WILSON'S
Fly Pads

Every country store should 
stock them, because 

every housekeeper 
wants them.

BUTTER-" EGGS
-WE ARI-

BUYERS and SELLERS
Correspondence lolldted from 0WTABI0,

MANITOBA and L0W1B PBOYIMOU.

BittaM, Marshall 4 Co.
Wholesale Produce Merchants,

TORONTO.

sROOMS
RUSHES
ASKETS

W°ODEN yyiLLOW
ARE

Paper Bags 
Wrapping Paper 1J 

Grocer’s Sundries

WALTER WOODS & CO.
Hamilton and Winnipeg

the United Kingdom, though owing to 
certain conditions existing in respect of 
the price of live hogs the trade lias not 
shown the expansion during 1904 which 
might have been expected. In the opin
ion of my directors, the position of the 
hog packing is at the present somewhat 
critical. It is a matter of common 
knowledge that for the last eighteen 
months the price of hogs in Canada hhs 
been out of all reasonable proportion as 
regards the price of the finished product 
in the United Kingdom. This condition 
of afiairs appears to have arisen in Can
ada probably from the fact that the 
number of packing houses which have 
been established in Canada is now large
ly in excess of the supply of hogs in 
that country. Competition amongst the 
Canadian packers of a more or less reck
less character in the buying of hogs lias 
led to an artificial price being paid for 
the live hog, so that constant ami seri
ous losses have been incurred by the 
Canadian packers.

“There appears to he no immediate 
probability of any relief from this posi- 
lion till the raising of hogs in Canada 
assumes larger proportions or till the 
Canadian packers realize the impossibili
ty and hopelessness of competing suc
cessfully against cheap European hogs 
with relatively dear raw material. If 
the present state of matters goes on, 
what promises to be a healthy and 
growing industry for Canada will be 
seriously crippled and probably be set 
hack for some years. If the Canadian 
jiackers would combine in a friendly 
way, arranging to pa) only such prices 
for hogs as would insure them a reason
able probability of making a profit on 
their product in the United Kingdom, 
the industry would once again assume a 
healthy state of affairs.

“The qualilv of Canadian bacon lias 
continued to improve, ami the British 
taste is undoubtedly steadily growing in 
the direction of Canadian produce ; but 
what is not realized in Canada is that, 
however line their bacon may be, it can
not still be considered as choice an ar
ticle as is shipped from Denmark, and 
that without there is an advantage in 
the price of the large hog as compared 
with the Danish and Irish hog, the Can
adian cannot prosper. The conditions 
under which the Danish hog is raised are 
totally different to the conditions exist
ing in Canada, and though the Canadian 
hog Ls an infinitely superior hog for 
English bacon purposes to the United 
States hog, yet on the oilier band the 
Danish and Irish hog is again superior

to the Canadian, and this state of affairs 
is not likely to he changed in the inline 
diate future.

“The present slate of affairs by which 
packing house after [lacking house is lie 

1 ing built in Canada, in the face of the 
fact that there is not a supply of the 
raw material to give such undertakings 
a reasonable chance of success, is bound 
to end in disaster sooner or later."

SOME POOR CANADIAN BUT
TER BOXES.

VV. A. McKinnon, Canadian commer 
cial agent at Bristol, Eng., writes:

“I regret being obliged to record oh 
jections made to the manner in which 
some Canadian Imiter boxes are turned 
out. Some of these which arrive here 
are criticised as being very rough and 
badly made; in many cases the covers 
project beyond the boxes, so that in 
handling they are very apt to be broken 
or torn off. Other lets have arrived in 
a very dirty condition; the canvas cov
ers which were originally white being 
described bv one gentleman in the trade 
here as ‘filthy.’ It must be evident to 
all that in comparison with the neat 
and attractive. New Zealand packages 
our own suffer considerably, even if the 
faulty boxes form a slight percentage 
of each cargo.'"

A LOSING GAME.
Truly the path of the commercial man 

is not strewn with roses to any great 
extent, bul once in a while he has only 
himself to blame for his troubles. Now 
il came to pass while this year was yet 
young, tiiat one or two retailers up in 
Huron County began to gel their goods 
freight paid, a very pleasant thing in
deed. Of course only one or two of the 
wholesale houses did business that way, 
and only in these special eases, ami 
thereby hangs a tale. Pretty soon the 
fact began to be known to those who 
were not participating. Naturally they 
goi after Mr. Commercial Man with a 
sharp stick, and succeeded in getting 
their freight paid. One man in a lake
side town collected freight for a couple 
of months hack and then stopped doing 
business with the iiouse, so it is said. 
At any rate, these houses find it neces
sary now to pay freight on groceries in 
order to do business at all, while those 
who didn’t arc getting the trade of the 
men who were “riled” at the favoritism 
shown.

The name
“Clark^ on Canned Meats 

is a guarantee of 
Quality and reliable methods of Man= 
ufacture.
Every Tin Guaranteed
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\
CUMMINC’S GOODS

% are

GOOD GOODS

Our strongest argument is the

HIGH QUALITY and POPULAR PRICES
of our Kitchen Furnishings

Here’s a few sellers of interest. Unequalled by anything on the
Canadian market

STRONG NEAT VERY SERVICEABLE

No 600 —Can Opener

THEY ARE SOLD BY ALL THE LEADING JOBBERS

Made by

THE CUMMIHC MFC. CO., LIMITED
RENFREW, ONT.

Winnipeg : 608 Ashdown Building No. 700-Can Opener

TRURO HIGH GRADE GOODS
JERSEY

Sterilized Cream
REINDEER

Condensed Milk

JERSEY CREAM

REINDEER
COFFEE 

MILK and
SUGAR

COMBINED 
Ready to use.

Good quality for the Consumer. 
Good profits for the Dealer.

TRURO CONDENSED MILK CO., Limited, TRURO, N.S.

Oval Wood Dishes
are the most convenient, strongest, cheapest 

and safest means of parcelling

HAM, BUTTER, LARD, 
SLICED MEATS, SAUSAGE, 

PICKLES, MINCE MEAT, 
COMB MONEY, ETC.

Oval Wood Dishes never break nor leak. They will 
not tip over on the scales or counter.

Made in five sizes. Don't you want some of the 
IS,OÜO stock we have ready to ship '?

Just Write or Wire for Prices

GRAHAM BROS., Kinmount, Ont.
Agent for Maritime Provinces t

W. a. CLAWSON fr CO.

11-12 South Wharf Street. ST. JOHN, N B.
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PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—There has been an ad 
vance of half a cent in pure laid since 
last week, which is not surprising con
sidering conditions which haw prevail
ed. Pork . is strong, and an advance 
would not be a surprise to the trade. 
Compound lard is scarce and prices aie 
firm. Hams and bacon are slight l> 
easier this week. Receipts of hogs are 
larger than lhe> have been loi some 
time.
Lard, pure tierces ........................................... U 124......................56-lb. tubs 0 12 0 124.......20-lb. pails, wood (104) 0 12J 0 124cases, 10-lb. tins,tiOlbs. incase 0 1‘2’_“ 5-lb. " .... 0 121.•• “ 3-1 b. " .... 0 125
Lard, Boar s Head brand, tierces, per lb..... .... 0 09;“ “ 4-bll.,perlb..................... 0 092" " tubs........................... 0 09ï

Cases, 20 3-lb. tins, per lb............................ 0 luî"“ 12 5-lt». tins “ ............................ 0 IVj•• 610-lb. tins " ............................ 0 10.
20-1 b. wood pails, each .................................... 1 9820-lb. tin pails, each.........................................  1 88Wood net, unpackiik.es, gross weight —
Canadian short cut mess pork......... ......... $22 50 $23 0UAmerican short cut clear ........................  'll uu 22 50American fat back..................................  23 00 23 50Breakfast bacon, per lb................................... 0 15Hams.................................................... 0 141 0 15
Extra plate beef, per bbl............................ 12 50 13 0U

BUTTER—Demand from the Old Coun
try is nil, and with the increased re 
ceipts, and no export business, I lie re
sult lias been a decline of about half a 
cent from the highest point reached. 
There is a good home demand, and with 
a continuance of local trade a further 
decline, is not considered probable. 
Stocks here are fairly large, and at 
present there does not appear to be an> 
prospect of a shortage. Dairy buttei is 
very scarce, the high price of cheese this 
season having diverted the milk from 
the dairy house to the cheese factory, 
which has resulted in a shortage of 
dairy. A good demand is reported from 
count i) points, which would indicate 
1 hat si oiks arc none too large
Choicest creamery, salt...............................  U 234 0 24$Medium creamery......................................  U 23 0 231Western dairy.............................   0 194 0 20

CHEESE—This week the market rules 
easier, there being .1 decline of about 
A on country boards, on account ot 
present receipts of October make, which 
are generally obtainable fot less money 
Present demand iront England is very 
slow, and it remains to lit- seen whe
ther or not there will be any improve
ment at the cheaper prices. Price fot 
the best Svptembei i.. still held Jinn, 
holders not living willing to make much 
of a concession just now, so that the de
mand for some little time is bound to 
be for the cheaper goods. With the (juaI 
ity becoming poorer as the season ad 
\ances it is natural to look foi a lui 
ther decline as probable.

Ontario®, September make..........................U 13 0 13;
" October make...................................... U 12*Townships, September make.........................0 12; 0 13a" October make..................................... 0 12?Quebec», September make ................................. U 125" October make...................................... 0 12^

EGGS—Receipts of fresh eggs are 
practically nil and dealers are obliged to 
use eggs they have in storage. Com
plaints arc made that the present prices 
do not warrant the taking out of stor
age eggs, since expenses are hardly paid, 
and the general opinion is that highvi 
prices will have to come. Strictly new 
laid eggs will bring a fancy price to
day. Fresh selects are easily worth 25c. 
and it would be possible, in some in
stances, to obtain more than this. There 
is a little export business being carried 
on, a few limed and cold storage eggs

being shipped. Weather in the Old Coun- 
Iry is at present too niilff to he con
ducive to profitable trade between the 
two countries, and larger shipments are 
not likely to he made before another 
fortnight at least.
Flush select», «loz ...................................."....................... 9 2b
Storage “ “ •...................................................  0 21 0 24
Fresh No. 1 " ...................................................  «• 2) U 21
Si orage. No. 1, doz ................................................ 0 19 0 20

HONEY—Honey is still a very scarce 
article, the market being very nearly 
bare. Buckwheat cannot be obtained un
der lie., and comb honey brings 15c.
White «lover comb houey ..................... .........................  0 15
White clover, extracted tins..... ..............................  0 10 0 104
Buckwheat........................................................................... 0 09

TORONTO.
PROVISIONS—The market continues 

Jinn and here and there more than the 
prices quoted are asked. Stocks are low 
and the lower prices for hogs and 
heaviei deliveries have not yet affected 
products. Demand is reported not so 
good, but short stocks and the prospect 
of a heavy run approaching llie close of 
navigation stave off the usual Fall de
cline for a time.

Loug clear bacon, uer lb................................ 0 12 < U 124
Smoked breakfast bacon, per lb........................... 0 16
Roll bacon, per lb............................................ 0 124 • •••
Small hams per lb..................................................... 0 lb
Medium hams, per lb........................................... 0 16
Large hams per lb............................................ 0 14 0 15
Shoulder hams, per lb............................................. 0 114
Backs, plain, per lb.................................................. 0 17

“ pea meal................................................ 0 17 0 18
Heavy mess pork, per bbl......................... 22 00 22 50
Short cut, per bbl...............................................23 50 24 00
Lard, tierces, per lb.......................................... 0 114 0 11 j

" tubs “ .................................................. 0 12
‘ pails ” ......................................... 0 124 0 124
" compounds, per lb........................................... 0 09

Plate beef, per 200-lb. bbl...............................11 00 12 00
BeG/.hind quarters......................................... 8 00 —

•' front quarters.......................................... 3 00 5 00
■' choice carcases....................................... 6 50 7 00
" common.................................................... 5 00 5 5U

Mutton..............................................................  0 07% 0 084
Lamb................................................................... 0 104 OH}
Hogs, street lots............................................... 9 25 9 50
Wa..................................................................... 0 07 0 10

BUTTER—Quotations here are prac
tically unchanged. Une large dealer 
views the market as “strong," another 
as “easy." The fact seems to be that 
creamery is in good supply and dairy 
small. The export market for butter is 
weak and creamery instead of going into 
solids, for export is going into prints for 
domes! ie consumption.

Per lb.^
Creamery prints..................................................  0 25 0 2Ï

' ' solids, fresh .................................... 0 234 0 244
Dairy prints, choice............................................ 0 22 0 23

“ tubs, v oice............................................. U 2 1 0 22
Baker s but'er..................................................... 0 17 U 184

EGGS—No change appears in the sit
uation and puces are unchanged.
Eggs (strictly m-w laid) ......................................... 0 23 0 21

" fre b.................................................................  0 20 0 22
“ bakers ................................................... 0 1*» U 17

CHEESE—Prices are unchanged.
Per lb.

Cheese, large .............. ............................................ 0 135
'* " twins......................................................... 0 14

FOWL—Heavy deliveries Thanksgiving 
i vi' created a slump in prices last week. 
The situation has greatly improved hut 
prices are oil a considerably lower level 
than a week ago. Most of the dressed 
poultry coming forward is rough. Sup- 
lilies are ample and demand is not very 
brisk as yet.

Live Weight.
Old fowl..................................... ................................ 0 06 0 07
Ducks ..................................................................  0 i? 0 18
Young chickens....................................................... 0 08 0 09

Dressed weight.
Old fowl...................................................................... U 07 0 08
Ducks.......................................................................... 0 09 0 11
Young chickens........................................................0 • 9 0 11
Geese ..................................................................  0 09 0 11
Turkeys, young........................................................ 0 15 0 17

" old ....................................................... 0 13 0 15
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HONEY—Quotations are unchanged.
Honey, strained, 60 lb tins .................................. 0 104 0 11

10 lb tins............................................. Oil
" “ 5 lb tins .......................................... 0 12
“ in the comb, per doz.............................. 2 00 2 50

Burk wheat honey, per lb................................................  0 08
" " in comb, per doz.............................. 1 50

WINNIPEG MARKETS.
BUTTER—Prices are firm and further 

advances are expected shortly. We quote 
as last week :
Fancy fresh creamery, in 1 lb. bricks ......................... U 2#
Choice “ “ in 1-lb. bricks .................. 0 25
Fancy creamery, solids. 56 s, 28's, 14's........................... 0 25

CHEESE—Prices continue as follows:
Finest Manitoba, large.................................................. U 144

" Ontario, large. ................................................... 0 15
" " twins .................................................... 0 154
I.ARD-

Tierce basis, per lb............................................................ 0 125
Small packages take the following advance :

50-lb. tin eana, per lb........................................................  0 OOi
20-lb. tin pails, in 80-lb. cases, per lb............................  0 001
1U lb " in 60-lb “   0 00}
Mb. " " "   0 00i
3-lb. " “ "   0 01
20-lb. net white wood pails, per lb................................ 0 004

CURED MEATS’—
Hams, Selected stuck, special mild cure..................... U 17*
Bacon, 11 “ "   0 22%
Backs, “ " “   0 18%
Hams, light, 10 to 12 average ....................................... 0 16$

medium 14 to 16 average ................................ 0 16%
‘ heavy. 20 to 30 for slicing ................................ 0 16

“ heavy skinned 2 • to 30 for s'icing.................. U 17 -1
Picnic hams light choice, 6 to 8................... ...0 134
Shoulders light, choice ..........  0 11
Breakfast bacon, dear, bellies, light, 8 to 10 .............. 174

" “ clear bellies 12 to 14............................  17
Clear backs, b bacon light.................................................  16

“ b bacon 12 to 14 ........................................... 15*....
Spiced rolls, long if in stock..........................................  0 17

“ short............................................................  0 14
Dried beef ham. sets..................................................... 0 12

Smoked hams boned and rolled, 2j. per lb. additional.
DRY SALT MEATS.

Bacon, dry salt long clear
smoked................................... 0 14*

" " " boneless backs....................... 0 13J
Shoulders'* " .............................................................

BARREL PORK.
Heavy mess pork, boneless, per bbl............................. 24 00

" " " per 4 bbl..........................  12'0
Standard mess pork, per bbl.........................................  24 50

PICKLED GOODS (COOKED).
80 lbs. 40 lbs. 15 lbs.

Pi* s feet........................................... 4 50 3 30 1 30
Pig's tongues...................................  14 50 750 300
Boneless bocks.................................. 8 50 4 50 2 00
Sweet pickled spare ribs, not cooked.pt r lb................ 0 04

,r hocks. " “ ..............  0 05
K(HiS—Product1 houses are paying

Ike. pur dozen f.o.b. eountry points.

ST. JOHN, N.B.
In pork higher prices asked. Supplies 

hard to get. Quantity of Domestic 
offered is light. It brings a high price 
Beef is highersqiml packers arc not push 
ing sales. I’ufrr'timl is also again 
higher. Helmed compbund is held firm; 
supply is very light. Smoked meats 
are high. In fresh beef business quiet 
fair values rule for the season. Much 
of the domestic beef is only fair quality 
l.amb rather higher. Very little veal 
or mutton offered. Pork continues high
Mens pork, per bbl................................................. $23 GU $23 5U
Clear pork, "    19 50 22 50
Plate beef. "   13 50 14 25
Domest:c beef, per lb........................................... 0 05 0 06*
Western beef, "   0 074 0 08i
Mutton,   0 05 0 064
Veal, “   0 C7 0 08
Lamb, "   0 Uw 0 10
Pork, "   0 084 0 09
Hams, "   U 14 0 16
Rolls, *'   0 12 0 14
Lar , pure, l ul>8, “   0 1*4 0 13

“ '* pails. “   0 13 0 13*
Refined lard, tubs ......................................... 0 10 0 10%

" " pails................................................. 0 l«i 0 104
BITTER — Supplies light. Good 

dairy hard to get. Prices tend higher.
Creamery but'er...................................................... 0 25 0 28
Best dairy lutter...................................................... 0 22 0 25
Good dairy tubs ...................................................... 0 21 0 22

EGGS—Just a fair supply. Prices arc 
high ; no change reported.
Eggs, strictly fresh.................................................. U 25 (1 30

" fresh ............................................................  0 20 0 21
CHEESE—Storks are light. Prices 

are high. Only twins used here.
Che use. per lb........................................................  0 14* U 15
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LARD PAIL CANDY PAIL JAM PAIL

Cane’s Newmarket Wotidenware
“THE BEST PACKAGES MADE”

Manufacturers are beginning to realize the preference the 
consumer has for the sweet and clean natural W ood Package 
over the inferior Tin substitute which has recently been much 
in evidence and which is daily becoming more unpopular. It 
has been proven that they are not safe containers for food 
products of any kind.

This Tin article has become so unpopular that the better 
class of trade will not accept any goods packed in same, and 
this condition, apparently, is spreading very rapidly and will 
soon become general.

It is, therefore, of the utmost importance that you handle 
only packages which are in favor with the buying public and no 
doubt it will prove advantageous to use exclusively the Pioneer 
W'7ood Package which has stood the test for so long a time and 
without any objectionable features being found in them. I his 
applies particularly to packages for Lard, Butter, Jam, Syrup, 
Candy, Mince Meat, Pickles, Biscuits, etc.

THERE 18 NO PREJUDICE AGAINST WOODEN PAOKAQE8

F 1
r riCKif I 
I can

PICKLE PAIL

Write for Quotations

UNITED FACTORIES
LiniTED

Head Office: TORONTO

FACTORIES
Ttrula, Niwairktt i«d London

BRANCHES
Maatraai, London tad Wlaaipe*

SYRUP PAIL
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CEREALS AND CONFECTIONERY
Quiet Market—Car Shortage at Lake Ports—Ontario Small Miller and 

the Export Trade—Cereal Mills Busy.

Thv week past has been characterized 
b> a lairly active trade in both grain 
and Hour within comparatively narrow 
range. The car shortage at lake ports 
is getting serious, millers being unable 
in get shipment's forward to their mills. 
The advance of the Bank of England in
terest rate was a setback to prices in 
Liverpool and authoritative information 
from the Argentine Minister of Agricul
ture to the effect that the crop was in 
good shape was also a bearish influence.

At the present export quotation for 
Ontaiiu flour, S2.7:), the small miller has 
about 1 ")c. or 2hc. margin, and th.it- wiM 
not pax- the cost of milling. However, it 
enables him to keep his mill going and 
,i- lie sends only what lie has left over 
from his domes! ic trade he doesn’t figure 
mote than the cost of his wheat and 
looks .it his > 1 j surplus on a car as 
found money.

MONTREAL.
(IRAI \—<)at.> arc 

pi ices being slight 1\
w i. 
is

the 
ilso a

mat I- 
lmh

easier this week, 
lower, but other 

s uninteresting. Corn 
i|-r, and Js now quoted

at 57c.
......... 0 f.2*

.......... 0 511
......... 0 41

......... 0 I 7
. . .. 0 ,.i

FI.OI li- Hu ill. mill }nues biisk a
unchanged pints. (' 
trade is heiiu dont* 
home consumption at 
the time of willing 
light «> easiei, hut

isiiiei a bit- eXpol 1 
while otders for 
quite good. At 

’he wheat market is 
millers are inclined 

: o believe that this is onh a slight re
action which will not amount to much.
Winter wheat patents.....................................................  4 40 4 70
Straight rollers ................................... .............................. 4 00 4 20
Ex Ira................................................................................... 4 10 4 40
Straight rollers, hags, 90 percent.............................. 1 75 2 00
Royal Household........................................................................... 4 60
Glenora .................................................................................... 4 10
Manitoba spring wheat patents............................................... 4 ÿ

" strong bakers.............................................................. 4 10
• Buckwheat, flour................................................................. 2 00 2 10
Five   4 60

ROLLED OATS—There has been no 
change in the situation since last week. 
'Prices rule unchanged. Demand is fair
to good.
Fine oatmeal, bags...................................................  2 20 2 40
Standard oatmeal, bags .............................................  2 40 2 50
Granulated " " .......................................... 2 40 2 50
Rolled oats, 90-lb. bags................................................... 2 30k

80-lb. bags........................................................  2 07*
" liblF ................................................................... 4 !t0

Ch ire boiling 1*'5H.................................................. 1 CO i 10

KKKI)— Bran and 
scarce, anil higher.

slnills arc veil
this week ll is 

though! probable in some quarters that 
prices will case oil within the next
couple of weeks. Mills which have been 
shut down foi a mon III or so have now 
opened up. and then output may have
the elicet of increasing supplies, and thus 
lowering the price. Others sav that the 
mills are quite sold up, which would not 
he surprising undei the circumstances. A 
good demand exists lor mixed feeds.
Ontario bran......................... ......................................... 19 00 2 1 00
Ontario shorts................................................................. 'll 00 22 V)
Manitoba shorts.............................................................  21 50 22 01)

“ bran ... .................................................. 19 CO 19 50
Mouillie, milled ............................................ ......................... 24 00

" straight grained................ ...................... 25 00 28 00
Feed flour ........................................................................ 1 25 1 30

HAY—The market 1- quite without.

feature. Nothing of importante has de
veloped since last report. Farmers are 
selling some of their holdings, hut no 
large transactions are being made. Deal
ers complain of the shortage of ears in 
ilie. country, which makes it difficult to 
obtain shipment for am lots bought.

In the Old Country the situation re
mains practieallv tlit- same as it was 
last week, isolations are still 72s. to 
72s. c.i.f. Liverpool.
No. 1 .............................................................................12 00 12 Û0
“ 2 ...............................................................................  11 5-J

Glover mixed ......................................................... .10 50 11 00
Clover, pure.................................................................1J 00 10 £.0

WANTED
Choice boiling Peas in two-bushel bags ! 

also, good malting Barley. Send samples 
with prices delivered Montreal.

STEVENS & MILLER,
126 Board of Trade, Montreal. 

Mill Feed always wanted.

NAP. G. KIROUAC & CO., QUEBEC
Receivers and Shippers of Oats. 
------------- Ï------------------------------------------------

Western Dealers will find it to their 
benefit to make us offers.

CARAMEL CEREAL
The original and best sub
stitute for coffee is put up 
in one pound cartons, to 
sell at 15 cents.

It is flagrant, rich in 
color and flavor, and has 
good body.

White fuk Stock to

Ihe Battle Creek Heallh Food Company,
Limited

Canadian Factory and Office. LONDON. ONT.

TORONTO.
(i RAIN—The week has been quid 

I‘rices for western wheat declined a cent 
and a half hut are firming up again.
Millers have been opposed to stocking 
up, believing in a probability of lower 
juices between now and the close of 
navigation.

(F.o.b. Georgian Bay points.
Mu. 1 bard.................................................................... 0 82* 0 83
Manitoba wheat. Northern No. 1...................................  0 81

“ M " No. 2....................................... 0 7>
" " " No. 3, nominal..................... 0 76

Red, new “ per bushel. 78 per cent, points.......... 0 71*
White new " “ " " ..0 71* 0 72
Mixed, new " " " “ ........... 0 71
Spring, nominal " " “ .....................
Goose, “ “ ................................................... 0 65
Barley, No. 1. " .............................................................

“ No 2, “   0 49 0 50
“ No. 3x, •* ................................................... 0 47à
" No. 3, “ ................................................... 0 4f-$

Oats, white "   0 35* 0 36
“ mixed "   0 34* 0 35

FLOI R—There is a slightly easiei 
tune to the market, hut juices are pr.n 
lieiilly unchanged. The domestic trade

J. A. McLANDRESS, WM McLANDRESS-
West Lome, Ont. Dutton, Ont.

Successors to D. McKillnp & Son. Dealers in all kinds 
of Grain, Wool, Livestock, Wood and Coal, Screened 
and Graded Pea Beans in ear lots a specialty

BETTER FLOUR
means a better trade 
for the grocer.

Anchor Brand
Flours are the better 
kind. A trial order 
will convince you.

Mixed cars if you want 
them.

LEITCH BROS.
OAK LAKE, MANITOBA

The Security of Your Business
DEPENDS ON YOUR ORDERING ABILITY. SECURE.

GROCERS ALWAYS STOCK OUR

POT AND PEARL BARLEY 
JOHN MACKAY, LIMITED - - B0WMANVILLE, ONT.

CORONET ROLLED OATS
All that Rolled Oats should be/' Quotations given delivered at anV 

Railroad station in Canada.

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.
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The Canadian Grocer FLOUR AND CEREAL FOODS

TO BE MEMORIZED

SWISS FOOD
Is made out of the best Ontario white 
wheat.

SWISS FOOD
Was the first package breakfast food in 
Canada.

SWISS FOOD
Yields the grocer twenty-five per cent, 
profit.

Twenty-four three-pound packages to case

Manufactured by

P. McINTOSH & SON
TORONTO, CANADA

Manufacturers of "Beaver" Oats, "McIntosh's Crown 
Brand " Rolled Oats, etc.

lunimeitoeti'j/

THIS IS THE BRAND 
THAT SIGNIFIES THE 
BEST BREAD FLOUR 

IN THE WORLD nutty mac

Made entirely from the very choicest 
selected Manitoba Hard Wheat in the 
most modern and best equipped milling 
plant in the Great Dominion. \

PURITy FLOUR
is the perfect standard of Patent Flour 
for Makers' and Household use.

Western Canada Flour Mills Co„

Imim

Willi It

WINNIPEG, GODERICH 
and BRANDON
Toronto Office :

NMM HUO

Long Distance Phone Main 6060. 

Phone in your Orders at our expense.

c
A
N
A
D
A

10c.
"English” Canada Flakes

Larger than any 15c. package 
on the market.
Coupon for Silverware in every 
packet.

$2.85 per case.

25c.
"Household”Canada Flakes
Every package contains a piece 
of beautiful chinaware or table
ware.
Most successful advertising 
scheme.
Brings you constant customers. 
$5.00 per case. $4.90 in 5-case lot.

The most nutritious, crispiest, best 
toasted food made

F
L
A
K
E
S

MONEY IN IT FOR YOU
There is money lor you, Mr. Grocer, in handling the 
very best brands of Flour that you can buy. You can’t 
afford to handle poor Flour—it gives your store a had 
reputation and spoils the sales of your other Unes.

You can absolutely rely upon the uniform quality of

“Premier Hungarian” 
“White Rose” and 
“Royal Patent” Br«nd$

Ground in an up-to-date mill from the best Manitoba 
hard wheat grown near the “ Wheat City."

Put up In a^Ya'Ib. and 49-lb. Sacks specially 
for the Grocery Trade.

Order direct or from our agents

THE ALEXANDER MILLING CO.
LIMITED

BRANDON, MAN.
Ttenf^uetiec reCHETTe! 4$” Bonsccours Street. MONTREAL 

4,",APLE0x'BUTLER?r^.rd ot Tr.de Buiiditt,. TORONTO

leent Alberta and British Columbia
W1I V HILL. 1645 ttth Avenue W v tKirfMivru d r
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Profitable business bringing, 
trade holding lines.

Lines that will in themselves 
by their neat appearance, their 
self-evident quality command 
attention and entice enquiry 
from your customers.

'These are the lines that are profitable to handle, as 
they carry the minimum of expenses in selling and so develop 
the maximum of profit. W ’ ve not been satisfied until
we could say as we do to-day,\ that Ozo goods are as good
as the best anyhow, any where, lany time. Each department
is in charge of an expert, the besTman we could find and we 
have been to England, France and the United States for 
men of experience and reputation in their line.

Our packages and labels are as wholesome, neat and 
attractive as it is possible to get them.

If you are not as yet handling a line of our products
include an order for our goods next time you are buying 
from your wholesaler. Our guarantee protects you from 
losing and you will gain increased trade and better profits.

OZO CO., Limited
MONTREAL

u
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THAT TINNY TASTE 
In some Jams

DRIVES CUSTOMERS AWAY

Not so with

WAGSTAFFE’S JAMS
because the tin pails are gold-lined, 
which prevents the jam coming in 
contact with the tin. : : : : : 
This “between the two” is your 
safeguard for sales, your customers’ 
safeguard for health. : : : : : 
Don’t sell tinny tasting jam — sell

WAGSTAFFE’S
pure, rich, beautiful color jam.

ALL OUR EXPERTS ARE THE MOST UP-TO-DATE IN THE TRADE

Wagstaffe, Limited
HAHILTON, ON f\

We beg to advise the Grocers of the 
Dominion that we are making 

the finest

Milk Chocolate
produced In the world, and are using 

pure Canadian Milk.

Cowan's Cocoa
(Maple Leaf Label)

Absolutely Pure. <

THE COWAN CO., Limited
TORONTO

CANADAi
Ne better 

Country

■OTT'S:
Ne better 

Cheeelete

The name of

Mott
On Your CHocolate

means more to you and your customers 
than an empty phrase

It signifies ALL that is Pure and Good.

Ask your jobber for

“DIAMOND” and 
“ELITE” brandsMOTT’S

All jobbers sell them

John P. Mott (Q. Co.
HALIFAX, N.S.

J. A- TAYLOR
MILLING soeurs:
a. ■ MrMDoe jos a hoixby

Larger Profits
as well as better satisfied customers will be 
yours if you sell Suchard’s Cocoa this year, in 
preference to other brands.

Your customers will be better satisfied 
with it, because it has a distinctive, delicate, yet 
rich flavor, which no other cocoa can equal.

When you sell a pound of

SUCHARDS COCOA
you make a larger profit, in cash, than you 
make on an ordinary, cheaper brand.

• Thus you can please your customers better, 
and consequently sell more cocoa, at a better 
profit per pound, by making a leader of 
Suchard’s.

Write for price list and full particulars. We 
will gladly send you a sample, so that you can 
test it for yourself.

Canadian Depot

FRANK L. BENEDICT&CO., Montreal
MITCHELL i SAIINHEISON, Wimipeg, 111.
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cont nun's active bat export business is ,i 
little slow. The export price for On
tario Hour is still about $2.75.
Pure winter wheat, pvr bbl in sacks....................... 4 00 4 25
85 per cent, patents “ “ 3 70 3 80
Straight roller “ “ , 3 65 3 7C
blended................................... . 3 80 3 90

CEREALS—Millers report a good ex
port demand, and active domestic trade 
at unchanged prices.
Rolled wheat in boxes, 100 lbs...................... nominal 2 25

“ “ 50 lbs.............................................. '• 1 251
Rolled oats, carlots, per bb!., in bâgi............ .........  “ 4 25

“ " " “ in wuvd..................d.. “ 4 50 I
“ “ for broken lot# in wood....................... “ 4 75

" broken lots in bags .........................  “ 4 50
Oatmeal, standard and granulated, carious, on

track, per bbl.............. '.........................................  “ 4 80
" “ “ in bags.................................  " 4 55

NOTES
Two travelers now cover the Maritime 

Rt ovinees lor the Western Canada Flour 
Mills Co., R. W. Tilton in New Bruns
wick and Tiros. Flunnigan in Nova Sco
tia and Prince Edward Island. Both 
are doing a good business.

BROKERAGE CHANGE.
• John A. Cheyne, manufacturers’ agent, 

Winnipeg, has joined the linn of Buchan 
nan & Gordon, of that city. Mr. Cheyne 
takes over to Buchannan Gordon his 
strong line of agencies and is now busy 
pushing for business. I le returned last 
week from a trip to Vancouver in the 
interests of his firm.

The stock of Wilbert Forshee, lires 
den, has been sold.

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MoLAUCHLAN A IONS CO. Limited, WUnufaoturere, OWEN OOUNB, Caned

“WALKER BIN” COUNTERS

No. 2 COUNTER.

Our No. 2 WALKER BIN COUNTER has two rows of full glass display bins in front, 
7 bins to row in 10 ft length. The rear is fitted with open spaces for the storage 
of goods that sell on the * brand ’ and do not need to be displayed.

There is no better silent salesman for the Grocer

WRITE FOR ILLUSTRATED CATALOGUE “MODERN GROCERY FIXTURES."

THE WALKER BIN 4 STORE FIXTURE CO.,Limited, BERLIN, ONTARIO
Representatives :

MANITOBA : Stuart Watson, Winnipeg. SASKATCHEWAN and ALBERTA : The H. W. Laird Co., Limited, Begins, Sash.

Hig'h-Grade Japan Teas
In Pound Lead PacKages

We have imported this year some of our famous

“OWL CHOP”
Japan Teas, packed in 1 lb. (air tight) lead packages, and a trial ORDER will convince you 
that there is nothing as good offered in CANADA.

OWL CHOP No. 1 H/C 80x1 lb. 36c. lb.
OWL CHOP No. 4 H/C 80x1 lb. 30c. lb.
OWL CHOP No. 50 H/C 80x1 lb. - 26c. lb.
OWL CHOP No. 100 H/C 80x1 lb. 24c. lb.

TERMS—3% 30 DAYS.
We prepay the freight on 3 cases or over in Ontario and Ouebec.

ASK FOR SAMPLES.

L. CHAPUT, FILS & CIE.
Tea Importers

2, 4, 6 and 8 DeBresoles Street, » » « MONTREAL
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When you buy

UPTON’S
Jams 
Jellies — 

Orange 
Marmalade

You buy something that is 
easy to sell again.

The consumer appreciates 
the quality of

UPTON'S GOODS

Persons addressing advertisers will 
kindly mention having seen 6teir adver
tisement in The Canadian Grocer.

DUNN PORK FACTORY FOR 
SALE

Sealed lenders marked “Tender for Dunn Pork Fac
tory,” will be received by the undersigned up to noon 
on Monday, 19th November, for the factory buildings, 
plant and premises and goodwill of the F. B. Dunn 
Packing Company, Limited, situated on the line of 
C.P.R. at Fairville, about a mile from the city of Saint 
John, N.B. The works are new and up-to-date. The 
goodwill of the business and all tools and delivery 
wagons included with the property; also a supply of ice 
now in store, sufficient for the ensuing season’s opera
tions. Ice is obtained from a pond on the premises in 
quantities sufficient for the business. The highest or 
any tender not necessarily accepted. For further par
ticulars apply to the undersigned.

Barnhill, Ewing 4 Sandford
Solicite rs.

Dated at St. John, N.B., 5th September, 1906.

Money Getters
Peanut, Popcorn and Com
bination Machines. Great 
variety on easy terms 
Catalog free.

KINGERY MFG. CO.
106 E. Pearl St . Cincinnati

SPRAGUE

CANNING MACHINERY CO
CHICAGO, ILL., U.S.A.

Known and 
Loved for
SIXTY
YEARSSEgtiBS-:

. -

COJTS GELATINE
needs no introduction.

It is one of the old institutions of all Englsh- 
speaking lands.

PURITY and STRENGTH are the watch
words of the makers.

Canadian Ageuta : J. & G. COX,
0. K. Colson A Son, Montreal Ltd
D Maaaou A Co., Gorgle Mills,
A. P. Tippet A Co., EDINBURGH

“Handle 
With Care”

That should be labelled on 
every grocer’s biscuit trade as 
well as on the biscuit cases.

A grocer who sells biscuits 
without being sure of their his
tory tampers with customer’s 
confidence and may lose all.

are as safe as the sun, as pure 
as the air, as profitable as a 
gold mine.

Take care to sell “ PER 
FECTIONS all the time.

™E Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

©lift RECORD
is “Best Essence Makers"

ORDER

Shlrriff’s Flavoring 
Essences

and you get record goods. 
Always sell Shirriff’s.

Manufactured by

IMPERIAL EXTRACT CO.
TORONTO

A LIME THAT WILL PLEASE YOUR CUSTOMERS

.vvuUUIliJf////,.

Switzerland

INfËSTLE’s
CHOCOLATE

Richest in 
Cream

LAMONT, CORLISS & CO, **"
17 COMMON ST., MONTREAL

*•1 Imperter»
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,The English hall-mark of Quality — Holbrook & Co.,

HOLBROOK’S
GENUINE Worcestershire

SAUCE
Has the Largest Sale In the World

HOLBROOK S LIMITED, Canadian Branch, 28 Front St. East,
MANAGER, H. GILBERT NOBB8

TORONTO J
VINEGAR

PURE MALT

I'nequalled for 
pickling or table use.

Supplied under contract to 
the British and Indian 

Governments.

VINEGAR
PURE MALT

A perfect product from a 
perfect plant.

Gives satisfaction wherever 
used.

Repeats always follow.

WHITE, COTTELL & CO., LONDON, ENG.

EXPORT TRADE: DEPARTMENT
Fir ma Abroad Opart for Canadian Bualnaaa

THOS. BOYD * CO.,
IS Ejko St., LIVERPOOL,

ere open te reoeive ell kinds of Canadian 
Produce. Highest references. Wide 
conneotions. A. B. 0., 4th end Sth ed., 
Western Union end Libber's Codes. T. ▲. 
"Boyd."

LONDON is the CAPITAL 
of the BRITISH EMPIRE, end will 
tak-- any worthy productions of her chil
dren across the seas.
JAMES EVERETT A CO., Grocers Agents,

18 Gt. Tower St. LONDON, E C„ ENG. 
do business with all the best buyers. Send 
them something to sell.

OBOROB LITTLE LIMITED
Canadian Produce Importers,

MANCHESTER
Butter, Cheese, Eoos, Bacon, Apples, 

Poultry.

DAVID SCOTT 4k CO.
Est. 1878. 10 North John St., Liverpool 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

This speee $15.40 per year.

J, H. GAIT5KELL 4k CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hoeks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1813.

JAMRS MARSHALL
Aberdeen, Scotland, 

invites consignments of Canadian Pro
duce, gives personal attention to hand
ling of same, and guarantees prompt re
turns. Reference — Clydesdale Bank, 
Aberdeen. Codes—A.B.C. 4th end 5th Eds

This space $15.00 per year.

HENRY COLBECK
N K WCA8TLE-Upon-TYNK. 

in rites consignments of green end dried 
fruits. Newcastle is the centre of one of the 
largest mining and industriel districts in the 
United Kingdom, with a population of up
wards of 2,000,COO within a 20-mile radius.

This space $15.00 per year.

OSWALD rtURRAY 4k CO
Merchants and Manufacturers' Agents 

53 Gracechurch Street. London, England 
Are open for Agencies for Canadian pro
duce (fruits,pulps, Ac.) such at are u»ed by 
Coi fectioners and Jelly makers, and are in 
touch with all these firms in the United 
Kingdom. First-class references.

OBO. RAflSAY WARD,
58 Limes Grove, Lewisham, England, 

Solicits representation of Canadian shippers 
of Hams, Cheeses and Canned floods. to 
canvas for orders from large English whole
sale buyers. Extensive connection. High
est references and security.

A. C. DOUGHTY & CO.
Heed Office, 89 Eestcheep, LONDON.

PROVISION IMPORTEES
Invite consignments of Bacon, Hems, 
Butter, Cheese end Poultry. Telegraphic 
Address: Avouching, London. Codes: 
A.B.O. 4th end 6th editions, Al, Western 
Union. Highest References.

W. C. GREGSON & CO:,

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg

Cable Address "Rapp, Liverpool" 
HERMAN RAPP 46 CO.

Provision Merchants.
19 MATHEW STREET, LIVERPOOL. 

Liberal advances on consignments.

HAMILTON WICKBS 4k CO.,
Canned Goods Brokers, Eabtohsap, Lon. 
don, and Victoria Street. Livebpool- 
Reporte and valuations made >n Canned 
Meat», Fish,Fruit and Vegetable». Consign
ment» handled. Correspondence solicited.

James Methven, Son & Co., tiLV.te-.E,.
Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.

r> O- t? T 4-/V111 Makers and Exporters of Candied Peels.
1 . ot 1. V IIICvIIlCIII Daily capacity of our plant : ten thousand lbe 

Telegraphic Address-*' VINOENTELLI," Antwerp. A.B.O. Oodee.
General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports 

and va uations made on fresh or canned fruit», fish, pork and beef meat».
Best attendance on consignments. Hiohist Bank Rbpebbnoih
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NOVA SCOTIA FRUIT PRO 
DUCTS.

(Continued from last week.)
Results in England.

A cable from Nortkard & Lowe, of 
Loudon, gives the prices realized at the 
-ales of apples on Saturday last ex 
steamer Halifax City, from this port as 
follows : “Uravensteins, 14s. to 17s.; 
liMisions, 15s. to 18s.; Blenheims, Is. 
to Ills. Many Uravensteins, spotted, 
and in an unsatisfactory condition.”

,1. W. Bigelow, superintendent of the 
horticultural department at the recent 
Dominion Exhibition, said that the ex
hibit of fruit was the largest ever shown 
in Canada. He stated that there were 
.5.000 erutes and jais on exhibition, of 
fruits from all over the Dominion. This 
Dominion-wide competition was a fea
ture of this year’s exhibition. Perhaps 
the lack of such competition in former 
years had led some people to the opin
ion that Nova Scotia stood alone in fruit 
raising capacity. Now this was dispell
ed and another good effect was secured, 
I hat of proving that the product was 
equal, and supeiior in many cases, to 
the productions from other parts of the 
I tom in ion.

Swept the Board.
It is gratifying to note in this re- 

-pt-et that the main prize, the Can
adian sweepstake, donated by the Do
minion Uoverumeiit for competition 
among the different provinces, was 
carried off by Nova Scotia. There 
were but two eutiies, Nova Scotia and 
Ontario, and the value of the prize was 
ft ill. The Ontario exhibits, which were 
highly creditable to the great province 
whence they came, were ill charge of J. 
I-’, limiting, president of the Ontario 
Fruit («rowers’ Association. The Nova 
Scotia fruit shown was supeiior in color, 
if not quite as large, to the other com
petitors.

The Dominion Uoverumeiit display, 
which was in charge of Professor Ala- 
conn, of Ottawa, was very line.

There was also in this building a 
splendid exhibit of the fruits gathered 
bv the Nova Scotia Fruit («rowers’ 
Association, with a display of the 
medals won by members of that as
sociation «lining the last thirty years. 
In grajies and peaches the Province of 
Ontario took the lead, but this prov
ince was superior in all other respects.

Some of Canada 's Wealth.
A word of praise is due the veteran 

sii|wrintendent. Mr. Bigelow, for the 
-plendid and effective display made. Mr. 
Bigelow has been in charge of this 
bianeli since he lias h, yn a member of 
the Commission, and lie brings to the 
discharge of his duties.a strong practical 
knowledge. He had ffeorge F. Johnson, 
late Dominion statistician, prepare a

table of facts and figures relative to the 
agricultural wealth of the Dominion. 
This table, in large print, was display
ed in a most conspicuous |«ortion of the 
building, ami it conveyed to many in
formation liitbei to unknown of the mar
vellous resources of the Dominion. Some 
figures are appended :

Canada contains 5,615,810 -qua n- 
miles of land, and 125.755 square miles 
of water. The yield of apples yearly is 
16,120,000 barrels, valued at $24,060,- 
000 ; 600,000 bushels of plums, $1.000,- 
000; 550.000 bushels of pears, $1.500,000; 
25.000,000 pounds of grajtes. $1,000.000 ; 
strawberries, etc. Bushels of wheat. 
115.000,000, value $65,000.000 ; bushels 
of oats. 256,000,000. value $72,000.000 : 
barley, 26.000,000 bushels, value $20. 
600,000; other grains. 57,000.000. value 
$50,000,000; 1.000,000 tons of hay.
value $8.060,000; bushels of bay. value 
$8.000.000 ; bushels of potatoes, etc.. 
155.000.000 value $54.000.000

An Expert’s Views.
Professor Craig, of the New York 

Stale College of Agriculture, considered 
one of the best fruit judges in the 
world, did the judging. Mr. Craig is a 
Canadian, having for eight years been 
Dominion Hortienlturalist at Ottawa. 
Of the exhibit at Halifax Mr. Craig said :

‘‘Tt was my privilege to judge the 
fruits at the Provincial Exhibition six 
years ago. and T am free to say that if 
the same improvement has taken place 
in orcharding methods and in the packing 
of fi nils, as is manifest here by this 
greatly improved exhibit over the «lis 
play which T judged some years ago. 
then it certainly speaks volumes for the 
substantial development of the fruit in
dustry of tlie province.

“Nowhere else, in the Dominion,’’ 
«•ontinned the professor, “can one find 
such fine, well-grown s|«eei«nens of the 
high quality, good «dd-time varieties like 
Blenheim pippin. Rihston pippin and 
Uravensteins. These varieties ripen too 
paily for the export trade when grown 
in the famous Niagara Peninsula, and 
Nova Scotia lias a small part of British 
Columbia alone as competitor in the 
production of these high-class varieties 
so much in demand in the British mar
ket. These fruits arc pre-eminently 
N'ova Scotia products.”

Mr. Craig deprecated the growing of 
tiic relatively low qunlitv apples of 
(he middle southwest. Tt seemed to 
him a perversion of the natural re
sources and possibilities of the climate 
and soil of Nova Scotia to attempt to 
compete with the orchards of Missouri 
and Arkansas in growing Ben Davis 
and I lie like, when the province was so 
admirable adapted for the production 
of a much finer grade of fruit which 
could m I 1*“ successfully cultivate,] in 
the west. The color and finish of the

apples and the fruit- is unusually good 
.this year, and should make an excellent 
impression upon Euiopean purchasers.

Professor Craig commended the atten
tion which the fruit growers were pay
ing t«> the very ini|iortant question of 
packages ami methods of packing. “At 
this juncture these problems are of para 
mount im|N«rlance.” he said. “The 
style of package and method of pack
ing independent of grading, which is, of 
course, a fundamental proposition, are 
iiitlneneing the sali1 of our 
orchard products more and more 
each year. The -amples of ap
ple- packed in boxes and barrels at the 
recent exhibition illustrated the rapid 
advancement made in this department 
in recent years. Nova Scotia fruit
growers are keeping up with the pro
cession in these things and no part of 
the fruit exhibit has more of educative 
value than this feature in the present 
exhibition.”

CHRISTMAS NOVELTIES

Big Business Built Upon a Passing 
Sentiment.

Among the curious trades in the world 
is surely that in what for a better or 
more definite term are called Christinas 
novelties. There are live seasons for 
them, Christmas. Easter, Thanksgiving, 
Hallowe’en, St. Valentine Day, St. Pat
rick’s Day. That, too, is about their 
order of importance. This applies chief
ly to lilleis for confectionery. They are 
infinite in their variety. Santa Claus 
lias a proprietary interest in all toys, 
lint they are scarcely novelties in the or
dinary sense. The staple novelty if 
that bu uot too Irish, is crackers. A 
hit of sand paper a pinch of gun powder 
and a prize enclosed in a little ban el ol 
paper with notched edges: simple 
enough, hut they have trimmings and 
they cost anywhere from 15c. to $10 a 
dozen. Crackers are in demand all the 
year round.

Confectionery fillers are made almost 
entirely in Germany, and t.e « aw mater
ial for most of them is pape-- maehe and 
the form and coloring of pretty nearly 
everything in the heavens above the 
earth beneath and lbe waters uniler the 
earth is imitated with wonderful pre
cision.

'Die Japanese, too, have a product that 
is popular in occidental markets. It 
is fibre boxes with hand («ainted sijk 
covers. These are made in the homes of 
the people. The painting is wonderful 
ly true in form and color and many of 
these covers if painted by local artists 
couhl lie prized as art treasures. Yet 
the boxes wholesale here, are as low as 
15c. Killed with candy they sell at a 
price—well the price of the candy.

Some biscuit niakeis put out a lino of 
Christmas boxes or tins that an- ex
ceedingly attractive. Some of the things 
imitated are, a pile of Dresden plates, 
a globe, a small octagonial Syrian table 
or stand, a work basket, a letter box and 
boxes and caskets of many sha|ies.
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CRANBERRIES
Stock Extra Fine

ALMERIA GRAPES 
CALIFORNIA LEMONS 

NEW DATES, FIGS, NUTS 
SWEET POTATOES 

ONIONS
Spanish and Domest/c

LET US HAVE YOUR ORDERS

Florida Oranges are turning 
out very tine, good color 
and sweet. Demand is 
excellent. Have cars arriving 
every few days.

DRIED APPLES
Bright, Dry Stock 

Wanted

O. E. ROBINSON (EX CO.
INGEKSOLL 

ESTABLISHED 1886

BASKETS
We make them in all shapes and 
sizes. We have

Paten t Berry Box
Grain «»«* Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

Oakville Basket Go.
Oakville, Ont

FRUITS, VEGETABLES AND FISH
No Very Marked Changes in the Market This Week— The Apple 

Situation—Canadian Export Backward Waiting for Consump
tion of European Crop.

One of the Toronto wholesale fuuit. 
firms says this week ; “Florida oranges 
are so far very poor, and we are selling 
■ lamaieas in preference.” The reason for 
this, it seems, is that first shipments of 
Floridas are usually sour, and it. is yet 

-early in the season. They are said to 
be improving rapidly, however. The 
Mexican crop, which always has a good 
sale here, will begin to arrive in an
other three weeks. Grape fruit shows 
good qualit>. and there appears to he 
lots of it. In this ease it is the Florida 
article which is preferred, Jamaican 
grape fruit being pool Iv packed, and sel
dom arriving in as good condition as 
that from Florida. First shipments of 
Xlmeri a grapes, from Liverpool, are 

said to be the finest in several years. 
Importations this year via New York 
are lessening, and those coming direct to 
Canadian ports, or via Liverpool, are 
steadily on the increase. Cranberries are 
still one of the main features of interest 
in the Toronto market, and although 
some dealers are adhering to old prices, 
it is simply for the sake of a temporary 
profit through large sales, and it is said 
that it will he impossible to sell next 
shipments al less than $9.75 per barrel.

In the apple export market. Fred 
Barker gives the following figures : Ap
ples exported during week ending Octo
ber 2d, 190li, from Canadian ports, 98,- 
599 barrels; from United States ports, 
56,507 barrels, making a total of 94,900 
barrels, compared with 104,668 barrels 
lor the corresponding week of 1905. The 
season’s total to October 20 amounts to 
198,210 barrels, compared with 702,820 
barrels for the same period last year. 
The apple crop in Great Britain and 
continental Europe is said to he one of 
the largest in years, and it is thought 
that Canadian and V ni ted States ship
pers are holding back in the hope of bet
ter prices when this product is exhaust
ed. The world’s available supply of ap
ples is declared to he the largest yet 
piodueed.

MONTREAL MARKETS.
GREEN F1U1TS — Active trade is 

passing in all lines of fruit at present. 
Brices are firm and upward in tendency, 
there being several changes to note this 
week. New ligs are quoted as high as 
1 lc. Cape Cod cranberries are consider
ably higher than they have been since 
the season opened. Anything between 
$10 and $12 is obtainable for barrels. 
The Canadian variety is quoted at $8. 
Apples are commanding the greatest at
tention in fruit circles. Export business 
is fair, hut local trade is excellent. 
Brices run between $2.25 and $4 a bar

rel. Bears in boxes have been advanced 
to $5.25, while barrels are now quoted 
the ligure asked being from $5.50 to $9 
according to quality.
Late Valencia 01 anges, per box ..
Dates, per lb...................................
Bananas, fine stalk.........................

" jumbos..........................
Cocoanuts, per bag of 100............
Pineapple*.......................................
Apples, bbl.......................................
Lemons............................................
Limes, per hundred........................
Peaches, per box............................
Pears per box................................
Pears, bbl ................... ...................
Jamaica oranges, per bbl..............
New figs, perlb .............................
Cran berries. Cape Cod, per bbl.. 

“ Canadian, bbl ....
Florida grape fruit, box................
Jamaica grape fruit, box..............
Canadian pears, per basket..........

'■ peaches “ .............
" grapes, per basket

Almeira grapes, per bbl.

2 00

4 50

.....  in
5 75 6 00
3 15 C 00

......... 7 50
......... 1 15
. 3 00 3 25 
. 1 35 l 75
......... 3 2-
. 5 50 9 00
......... 5 00
. 0 091 0 11 
.10 00 II 03 
.............. if l»l
......... 3 50..... 6 10
. 0 60 0 n
. 0 «0 1 00 
. 0 111 0 35 
. 4 50 5 60

\ EG ETABLES—Dealers al'e quite s,i I 
is lied with the amount of business lliei 
are doing. Local account is good, whih 
shipments to all the river ports between 
Montreal and Quebec are quite worthy ui 
consideration. Red onions are now in. 
the market, and are selling at $9.50 a 
barrel. Good business has been done in 
this line since it made its appearance on 
the market. Tomatoes in boxes are no 
longer offered. There is a scarcity at 
present, few lots except from the west 
being obtainable. Baskets are still offei 
ed at 75c., hut the quality is not so 
good. Imported cucumbers are selling 
from $1 Io $5 per dozen. The potato 
market this week is in a little bet lei 
condition. Brices asked are from 75c to 
90c. a bag. Sweet potatoes are not en
joying very good sale, only fair trade 
being transacted. Corn is no longer 
obtainable.
Parsley, per doz. bunches......................................... 0 20
Sage, per doz........................................................................
Savory, per doz......................................... .........................
Green peppers, per half.bbl. basket..................................
Montreal cabbage, per doz...................................... 0 50

" tomatoes, basket..............................................
Turnips, bag..................... ............................ ......................
Water cress, large bun lies, per doz..............................
Lettuce, per doz ..................................................... 0 40
Boston lettuce, per doz.......................................................
Spinach, ner bbl...................................................................
Spinach, box ........................................................................
Cucumbers, per doz ................................................. 1 00
Celery, per doz ....................................................................
Potatoes, per 1 ag.............................. .................... 0 75
J-ra y sweet potato- s basket..........................................

Ceo-gia sweet potatoes, bbl.................................. 2 50
Spanish on on»», crate .......................................... ....

" 56 lb caees...................................................
Red onions, bbl.....................................................................
B eis Dug .........................................................................
Carrots. Lag .............................................................. 0 90
Wax beans, per basket.......................................................
Green beans, " ........................................................

0 25 
0 60 
0 6)
1 25 
0 75 
0 75 
0 75 
0 75 
0 50 
1 00
2 00 
0 35 
3 0) 
0 ‘0 
0 !t0
1 75 
3 75
2 75 
/ .‘0 
r 90
3 50 
0 75 
1 00 
3 to 
3 10

FISH—Dealers report excellent buxi 
ness. The present weather is conducive 
to active trade in this line. The feature 
of the market is Hit- continued arrivals 
of kippers, bloaters and baddies, in 
smoked fish. Supplies arc coming foi 
ward rapidly, but prices arc firm. Deal
ers are well supplied with cod and had
dock, prices for which are lower this 
week. Salmon are scarce and high, while 
there is very little halibut obtainable, 
and no price is quoted. Arrivals of green 
rod arc not so large as anticipated, hut 
supplies arc adequate to fill all orders 
Labrador salmon is now arriving in 
good quantities, which rather relieves 
the situation, for British Columbia sal 
mou is scarce. Stormy weather has had 
the effect of sending up oyster (bulk)
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,,ri es. At present $1.511 is asked for 
1,1, ..lards, Malpeque and Rut-touche oy- 
;S|; are firm in price, and may no 
l,i ih-i. Slocks are fairly large.
Pr> I haddock, eipress, per lb
Fr h sieek cod "

halibut <s M
Lt ' trout tt

0 . i like, V,
JI . vl large, “ "

,1 sturgeon,

0 04 
0 05

Oye-

Prei

8 
Set 

Salt -i 
1

•• .................................... 0 08
- .........................  on
*• ...................................  0 10
- .................................... o m%
•• .................................... 0 10

..................................... 0 10
.................................... 0 os

salmon, chilled, per lb........................................ 0 16
ozen fish-

e, per lb................................................................. 0 01
d fish—
w kippered herring, per box....................
mouth bloaters, per box.........................
John bloaters. “ .........................
, baddies, in 15-lb boxes, per lb ...........
ned herring, in bundles, per box.........

dards, bulk, per imp. gal................................
ts. bulk, per gal.................................................

i ere, barrels................................................  6 00
er pails, pints, per 100......................................

•' quarts, “ .......................................
d fish
i-less cod, " Favorite," 1 and 2-lb. bricks —

fish, 2-lb. bricks, per lb..........................
fish. 25-lb. boxes, per lb.........................

. leas cod, large, per case ...................................
. h cured herring, 25 lb. kits.................................

„.d pickled fish—
: ador herring, per bbl........................................

“ No 1 N.8. herring, bble..............
“ No. 1 '* half bbls................
“ per half bbl...................................

salmon—
" in bble..........................................
“ in i bbls.......................................

aIb. hcrtl, per pail 
No. 1 green cod, it 
Small. r

in bbls, per 200..

1 18 
1 25 
1 10 
0 07 
0 12

1 50 
1 60 
9 00 
1 00
1 25

0 06 
0 06U 
0 04l,{ 
5 50 
1 00

5 50
5 00
2 75
3 0U

12 50
6 75 
1 75
7 00 
5 00

TORONTO.
Kill IT — Domestic grapes are still 

ruining in, and prices remain llie same 
,i\ last week, with the exception of Rog
er ■ which are advanced to 15c. Ship- 
inn.is of new Messina lemons are ex- 
pccied next week. Although cranberries 
ivui.iiii the same per barrel, the prive per 
ii.it shows some advance. Mananas ate 
fili-iii mil and priées arc lower, while 
oranues are again higher.
Oranges,late Valencias, 96‘e, 126 s, 250's, 288 s, 324 s 1 50 5 OU

Jamaieaa, per barrel........................................... 5 6)
box......................................  3 00 3 50

Florida. 126« 216s........................................... 3 50 3 75
G rap. fruit, 54‘s. 64's 80s.................................................  5 00
Leuioua, Verdillis,boxes............................................  6 50 7 50

California*, boxes .............................................. 10 00
Limt-s, per crate...........................................................  1 03 1 25
Appl. Fall, per bbl...................................................  2 CO 2 50

Fancy snows, per bbl...................................  3 00 3 25
Spies XXX, per bbl......................................................

' XX. per bbl...........................................................
Baldwins, XXX, par bbl ..............................................

“ XX per bbl..................................................
other Winter varieties XXX, per bbl.....  ...............

' “ XX. per bbl............................
farmers', per bbl................................................................

Bu..anas, per bunch,....................................................  1 65 2 35
R - 1 ananas per bunch............................................  2 20 2 50
P. Idahi. 4 basket crates........................................... 1 15
P .l i es, per basket...........................................•.......  0 65 1 (0
P per basket ......................................................  0 40 0 75
G. e*. small baskets ............................................... 0 25 0 35

Aliueriu, per barrel.............................................. 6 00
Ci. .. its, per pe7k, ÿl.75, i»er bush................................. 6 50

per basket....................................................... 0 30 0 40
Ci. rriea, per barrel........................................................ 9 00

“ crate................................................ 3 15 3 50

AilCTABLKS—Ontario potatoes are 
scarce, hut are offered by some 

1 rs at the same price of far. pjjr 
I- . Canadian onions are a lilt le more 
i .liful. Greenhouse lettuce, at 10c., 
i .ginning to drive out the remnants 

the garden-grown. Tomatoes are
■ < er every day, but what do come in 

of good quality. Supplies of cauli
d's are also lessening, and a rise is

■ id for.
jes, Delawares, per bag__

Ontario...........................
l utatoek, per barrel, 10 pks. 

rer basket ................
3 bushel..................................

(; • >p»i Spanish, per large case ............
" small case.......................

Yellow Danvt-rs. bugs...............
Canadian, per bag......................

.... 1 no
............ 1 00
............. 1 00
............ 0 30

bah, per doz...........................................

0 80 
0 75
2 50 
0 60
3 25 
2 50 
1 15 
1 15 
1 15 
1 50 
0 40 
0 60 
0 30 
0 25

New Lemons
Our first shipment of genuine New Messina Lemons 
consisting of One Thousand Boxes is Due in Toronto 
Monday Morning.

The Celebrated “Home Guard Brand" 300s and 360s

Nuts For Hallowe’en
We carry a full range, Pecans, Brazils, Walnuts, 
Peanuts, Chestnuts, Filberts, Almonds.

White (Sb Co., Limited
Hamilton Toronto

THEY’RE SWEET — FLORIDA ORANGES
This information is not for the benefit of Dealers who are already handling Florida» this season. 
They know they're just what is wanted.u. It's intended for you, “ Mr. Dubious," who think that 
" SOUTHERN BELLE," “COON” and "GLOBE" are not yet mature and sweet enough. 
Take^heed try them —they're fine.

W. B. STRINGER * CO., Sole Agents Toronto

HEADQUARTERS FOR FISH AND OYSTERS
Fresh. Frozen, Salted or Smoked

Write us for price list. We will put your name on our quotation list 
and keep you posted on prices each week.

THE F. T. JAMES COMPANY, Limited
Wholesale Fish and Oyster Distributors 

76 Colborne Street, TORONTO

Malaga Grapes, New Figs,™.
THE DAWSON COMMISSION CO., Limited, TORONTO

Cor. West Market and Oolborn# Sts.
TOUR CONSIGNMENTS OF P0UITDT (OEM 00 UIIEi. BUTTER MO EGOS SOLICITED

CALIFORNIA LATE VALENCIAS
FOR FANCY TRADE

The only Sweet Orange on the market at present.
Our last car EXTRA FANCY ‘‘GOLDEN ORANGE ”

Brand VALENCIAS due now, very desirable sizes and prices reasonable.
Let us have your orders

HUGH WALKER * SON OUELPH ONT.

DRIED FRUIT, I HANDLE SPECIALLV FINE LINES OF

. VALENCIA RAISINS,%.TANAS, FIBS, aid DATES
.countries ot production. GoSnpacked under pnrate brand.

CURRANTS, Cleaned and Otherwise,
Direct from my own homes in the countries ot production. . .

if desired, according to buyer's wishes.
KK. RCSkN . kO BÏ- Toronto. P I. Msson k Co j P5IH E H 05

Halites. NS. B. D Adams Winnipeg. Jss Cannon
St. John, „ B.. J. Hunter White Victoria. B.C., H. Donkin 
Montreal,nD Rattray k Sons Vancourer. O. K. Jams k Co 4 Cell» 11.. E.C., 10*001. EI0
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Mushrooms, 1-lb. boxes, per lb.................................... 0 76
Beaus, white, prime, bush........................................... 1 60

" " hand-picked, bush.............. ...................  175
“ Lima, per lb.................................................  0 07 0 07J

Tomatoes. Canadian, per basket.......................... 0 35 0 4)
Watercress, per doz bunches....................................... 0 25
Egg plant per basket....................................................  0 25
Peppers, per basket............................................... 0 30 0 50
Parsley, per doz..................................................... 0 20 0 25
Turnips, per bushel.......................................................  0 30
Mint, per doz.......................................................... 0 15 0 20
Cauliflower, per doz............................................... 0 75 1 25

Celery,.......................................................................0 40 0 50
Squash, per doz ..................................................... 1 0J 1 25
Vegetable marrow, per doz .................................  0 35 0 50
Leeks, per doz ............................................................... 0 25
Pumpkins, per doz.................................................  0 75 1 00
Citrons, per doz.....................................................  0 75 1 25
Spinach, per bushel .............. ........................................ 0 40
Parsnips, per bush.......................................................... 0 50
Sage, savory, thyme, etc, per doz bunches.................. 0 10
Oyster plant, per doz bunches ....................................  0 40

FISH—Fresh caught haddock is re-

SHIP TO US
We pay highest market prices for

DRIED APPLES
and wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card if 
same is desired.

THE W. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street, 
HAMILTON

W.S. LOGGIE CO., LIMITED
CHATHAM, N.B.

We are now booking orders 
for Frozen Smelts, Mackerel, 
Atlantic Salmon, Flounders, 
Herring, and can make ship
ment as soon as weather is 
suitable.

FINKLE & ACKERMAN
BELLEVILLE and BOWM ANVILLE

ONT ONT.

DRIED APPLES
Highest Prices paid.

EVAPORATED APPLES
Chops, etc.

Quality Guaranteed 
Correspondence Solicited.

COLLIER BROS., NAPANEE, ONT-

Cable Address; "SMIQUOD 
Codes used. A.B.C., 5th Edition : Private

T. F. SMITH & C0.
LOBSTER PACKERS

HALIFAX, N.S.
Shippers of

Live, Boiled and Canned Lobsters 
and Dry and Pickled Fish

CANNERS’ SUPPLIES
Lobsters Packed in Hermetically Sealed Glass 

Jars a Specialty.

C/io/ce Creamery Butter in Tins, 
all sixes, %-lb., 1-lb., 2-lb., 5-lb., 
lO-lb. and 25-lb., and Kegs for 
Export.

CORRESPONDENCE SOLICITED

Jars with the "Purity" Label
Jars without the "Purity" Label

wmcn ?
E#ery Grocer in Canada has ihe opportunity to 

choose b tween safely-guarded business and loosely- 
guarded business.

To buy JAMS and JELLIES without insisting 
they have the Purity Label is guarding business with 
a loose rein.

To buy JAMS and JELLIES insisting they have 
ihe Purity Label is guarding business with a tight 
n in.

n
1 want grocers who are looking after their gw 

interests, not mine, to write me.

A gents : W. G. Patrick & Co., Toronto; W.
H. Dunn, Montreal; Mason & Hickey. Winnipeg;
W. A. Simonds, St. John, N.B. ; A & W. Smiht,
Halifax,N.S.

E. D. Smith’s Fruit Farms, winona, ont.

ported to be scarce, owing i,, llTl,nl 
storms, and mackerel is none in t, 
ful, presumably for the same ’,.,ISIIII 
Canadian lobster is no longei 
able, which compels the import i„n ,,i 
all supplies in this line, and .„US|. 
quent rise in quotations. Brim t n,ui 
are no longer quoted, the clos, 
having begun.
Fresh hallibut .........................
Haddock, fresh caught, per lb
Fresh cod, per lb. ..........
Fresh lobsters, boiled, per lb..
Shrimps per gal.........................
Whitefish, per lb.....................
Salmon troui, per lb................
Ciscoes, per basket..................
Perch, per lb............................
Herring, large, per lb.............

" medium, per lb..........
Pike, per lb..............................
Blue fish, per lb.......................
Fresh mackerel.........................
Eastern salmon, per lb ..........
Finnan haddie, per lb.............
Oysters, per gal.......................
Labrador herring, per half bbl.

Ü 15Üu6t Oft» 
025 
1 25 
0 12 
0 10 
1 25 
GO* OM 
004 
0 06 
0 10 
U 25 
0 20 
008 
l 75 
3 25

WINNIPEG.
(iKKK.N FBI IT AM) VKGF.t 

—Local fruit houses are advisn, 
customers that Niagara grapes 
off flic market in a few days 
Snow apples are now in sii„ 
quote

J iiatban Apples, in boxes, per box... ...........
Fanny famuse apple", per bbl ..............................
Snow apples, pt r bbl............................................
Ontario fall apples and greenings, per bbl........

Ten ceiVs off 5 bbl. lots.
California Orangea(Valencias),25's 288s, per «-sat

“ lemons, 3U0s-36Us, per case...............
Washington pears per i ase.................................
Cranberries. Ca: e Cod, per bbl..........................
Bananas, per bun.................................................

Ontario Basket Fruit.
Ontario grapes, blue and green, per basket ....
Rogers' red and black, per basket......................
Tokay grapes, per case............................................

Vegetables.
Manitoba celery, per doz. ...................................
Native onions, per lb...............................................
Spanish onions, per craie ......................................
Sweet potatoes (Bell brand), per bbl........ .........

III.ES 
t heir 

ill liv
Fiiiicv

We

I '0 
5 00i a

10 'TO 
3 10 

10 00 
3 Du

0 J» 
0$ 
3 00

0 10 <l 02j I Olo no

FROZEN FRESH SALMON

Demand Good in England—Sii :rian 
Competition a Factor.

.1. B. Jackson, Canadian conn, in,d 
agent at Leeds, Ling., giving ini.irina- 
l ion about I lie frozen fresh salmon i.idc, 
says :

“Not only is there a large deni ,nl in 
this district for the canned salnnii mini 
British Columbia, hul there is . u .1 
growing trade in frozen salmon mini 
British Columbia, which has been iriv
ing in Kngland in excellent condition, 
anil is quite as good as the best > uHii 
salmon, which readily brings tin •■nis. 
per pound.

“The development of this ti in 
frozen salmon has liven so gratifyii tliat 
competitors arc now in ihe field uml 
l wo British steamers of large it ; ign
at ing capacit'- are"living employed I lies'' 
vessels were specially built for i! Ar
gentine frozen meat trade, hul tin 
now in Nicolaivsk, a port al 11. en
tra lice of the Amur Hiver in S ti.i 
where the lish, immediately on "ing 
caught, will he placed in the ships <»lds 
and kept in a frozen state un i 11*1 
cargo is completed.

“The Siberian salmon from the nun 
is stated to he equal in size anil q 
lo the British Columbia variety 11“' 
lisli are to be brought to Kngland mil*', 
and if the venture realizes expect ion*, 
the number of steamers engaged H ht‘ 
increased.”

ORl

LAB
ABSOLUT

Sold in bbls., *-b

M ATL

Selling Agent

I
I he exhibit thaï 
\\,is that of the
our H. F. Co., Si

HAi
Fishing

i’yKe Bros.,
J )hn A. Moi 
Tnderson, Ï

ee our nearest
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line, and -.iusi- 

ions. Brou ii,,ul 
, the clos, imsoii

U 15
............................................. 0U61.............  11 • o to
...................................... .. 0 •- 0 8.................... I 1 »
................................. on
..........................  ■ o 10............  i ».................................  Me..................  0 M.............. 0 to
...........................  006
............................ 0 10
.................................................. MS
........................... 0 30
............................ 0 08MS......................  38

[PEG.
Ni) VKtii:i iii.es

are ailvisn t heir 
*ara grapes ill lie 

few days Kaney 
tow in si o* \V:

lea.
r box......................... 3 'i0
................................... 5 00

...............................................  4 50
igs, per bbl.......... 3 5u

25's 288s, pen-6». 5 60
er case.................. 10 00
.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  3 tO
...................... 10 Oft
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  3 Ou
aket Fruit.
i, per basket .... 0 »i
ket......................... 0 36
..................................... 3 00
ables.
.................................. 0 40........................ v2|
......................... 1 Of
er bbl............ .... « 00
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ORDER EARLY—PACKING NOW

“DUFF’S”
LABRADOR HERRING

ABSOLUTELY THE FINEST LABRADOR’S EVER SENT TO CANADIAN MARKET 
PACKED IN SPECIAL BARRELS WITH

GALVANIZED HOOPS

Sold in bbls., A-bbls. and 20-lb. Pails. Sold by leadiùg Wholesale Grocers and Fish Dealers.

PUT UP ONLY BY

m ATLANTIC FISH COMPANIES, Limited
Head omce: LUNENBURG, N.S., Can.

Labrador Herring Station, Bay of Islands, Nfid.

Selling Agents—A. H. Brittain & Co., Montreal. H. S. Connor, Winnipeg, Man,

DOMINION EXHIBITION
The exhibit that was awarded the Gold Medal given by the Canadian Hank of Commerce 
was that of the Halifax Cold Storage Co., Limited. The Package Fish in this exhibit were 
our H. F. Co., Scotia and Chebucto brands. They are the best.

HALIFAX FISH CO.
LIMITED

Head Office: HALIFAX, CANADA
Works—DARTMOUTH, N.S.

Fishing Plant—Mutton Bay and Mecattina Island, Labrador.
SELLING AGENTS:

i*yhe Bros., Halifax, N.S. Robert Stewart, Quebec, P.Q.
John A. Moir, Montreal, P.Q. F. Grierson, Ottawa, Ont.
mderson, Powis &l Co., Toronto, Ont. Alfred Powis, Hamilton, Ont.

Wm. G. Coles &, Co., London, Ont.
Traveling Agent : H. T. Graham, Montreal, P.Q.

-See our nearest agent for prices, etc., or write us direct.
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THE CANADIAN CROCER

HERE AND THERE WITH 
THE TRADE.

(Continued from page 24.)
Herbert Stuckey, Orton, is advertising 

bis business for sale.
Paul Ethier, Montreal, lias assigned to 

Napoleon St. Amour.
K Watson, general store, Birnie, .Man., 

lias sold to McKay «.V Benny.
J 1 Dawson lia> bought the general 

store of Paupst Bros., Francis, Sask.
.1 A. McOuigan has bought the general 

store of John il. Campbell, .Melbourne.
\\. J Hart, grocer and druggist, New

born, is advertising bis business for sale.
The mortgagee is in possession of B 

J Downey A Co.’s general store, A llis- 
ton

A. F Simpson A Co. have bought tin- 
general store of Kdward Foulger, Cains 
ville.

Castile soap has advanced another je. 
and indications point to still higher 
prices

Stewart A Anderson, Mar y held, Sask 
have been succeeded by Kennedy A An
derson.

Napoleon lleberl, TheUord Mines, has 
assigned V. K. Paradis is provisional 
guardian.

Arthur Brown. Vnionvilie. was in To
ronto last week calling on the whole
sale trade.

Walker A; Hurlburt, of Thornbury, 
Ont., have offered to compromise at 5flc. 
on the dollai

A 1*. Tippet A Co., Montreal, have a 
shipment of Spanish onions due to arrive 
on the Bellona.

\V. E. Medium!. Queen street east. To- 
ionto, is speniiing a three week’s holi- 
11 ay at Jersey City.

Allan 1 leans, of Deans & Walker, gro
cers. fiait, is building- himself a very 
handsome residence.

Nineteen head of cattle were seized by 
the Winnipeg health authorities within 
three days last week.

I

V. E. Paradis has been appointed cura
tor of the business of Napoleon Trem
blay, Ilebertville, Que.

J. F. Chapman A Co., Harlem, Ont., 
have disposed of their general store busi
ness to John W. Chant.

The general store of J. F. Cairns, Sas
katoon. was damaged by lire. The loss 
was covered by insurance.

Some good values in teas and coffees 
are offered by the E. B. Marceau Com
pany, Limited, of Montreal.

W. L. (iJedden, grocer, Port Hope, is 
on a hunting expedition to Bear Lake. 
Here's wishing him good luck.

A. M. Cowling, Colborne, has sold his 
stock of groceries, crockery and wall 
papei to Bradd Bros., Colborne.

C. B. Cowles, representative for Can
ada of the St. Charles Condensing Com
pany, was in Montreal this week.

Canada supplies lib per cent, of the 2115 
million pounds of cheese imported an
nually by (ileal Britain and Ireland.

The Kent Canning Co. will establish 
a factory in Amherst burg if suitable 
terms can he seemed from the town.

The retail grocers of Hamilton are 
considering the advisability of taking 
stock in the ice protective association.

Thousands of bushels of Fall apples in 
the vicinity of Harris!on, Ont., are go
ing to waste, owing to scarcity of help.

F. W. Tremblay, general store, Point 
a Pie, lias assigned, and V. E. Paradis 
has been appointed provisional guardian.

Fire on October !l did $2,00b damage 
to Un- premises of I lie Oarlock Packing 
Co and the Empire Soap Co., Hamil
ton.

McDonald A Began have opened a gro
cery, fruit and confectionery store in the 
premises of the late il A. Miller, Alex
andria.

Harvey Allan lias purchased from W. 
J. Cherney, Windsor, Ont., the stock 
and business of the Palace Grocery, 
Walken ilh-

Lyons A Adelman, general mei Jh|5 
Louise Bridge, Man., have d ,,|v,.,i 
partnership. Mr. Lyons will . v ,,h 
the business.

The stock of 0. A E. Couture, ,Kt.,s 
and liquor dealers, Levis, was d ..,^,.,1 

by fire recently. The loss was , 
by insurance.

Mr. Dobbins, tiaveler for I 
Suive A Co., Hamilton, was in I 
last week, lie is one of the In ,i 
men on (lie road.

P. 11. McDonald, Listowell, is l>(,,| 
w ith the way his trade is progrès, ,m,| 
is anticipating further improve!, i m 
I lie nearby months.

C. L. Fisher and a syndicate I,. |IUI 
chased large tracts of British C. uiiliin 
fruit land, with the intention ol ill(r 
it on sale in England.

The assets of the Liddle A Bio , ('„ 
general merchants, Cobalt and ,.aidi- 
ford, Ont., were advertised foi le h\ 
auction on the 17th inst.

J. W. McIntosh, of Oxford, N |u, 
disposed of his stock lo inciehniils m 
that town. It is reported dial \li tl,
I nf osh intends going west.

Maple Springs cheese faeloi >, ne.i 
Belleville, was badiy wrecked on «„ tolin
II by charges of dynamite plaeeii under 
the floor of the curing room.

A. Kinsman, Blaeksfock, is , , flit 
Northwest looking after liis ran, I, near 
Calgary, lie has been away two weeks 
nml will lie home in a fortnight

J. C. Black, eastern manager I- the 
II. .1. Heinz Co., PillsIniiL wa
in Toronto last week, lie called ,,u II. 
I’. Kckardt the company's Toionl,. agent.

The Moose Jaw Packing Co. i being 
organized, witli a proposed capital uf 
$150,000. W. J. Smith, former I with 
Armour’s, Chicago, will be the m. nagei

The marriage of A. lioness, •,! Un- 
West End Oroeery Co., Viet",da, in 
Miss Boland, of the same cit> took 
place on October 0. They will i ide n, 
Victoria.

HALIFAX COLD STORAGE CO., Limited
Successors to E. AT. BOUTILIER

•anA HADDIES, BLOATERS, KIPPERED HERRING, MILD- Up Fflliul’ll— CURED SMOKED SALMON and KIPPERED MACKEREL -__________ £ü___ -

HALIFAX, Nova 9ootitance Solicited.
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Witnesses before the Dominion Grain 
Commission claim that refuse grain anil 
noxious weeds are being used in mill 
feeds, and that hog raising is hampered 
as a eon sequence.

Ifolif. Miller, Grand Valley, lias sold 
liis grocery business to Thos. Watson. 
Mr. Miller will continue the bakery 
which lie has been conducting in con- 
liinelion with the store.

At the St. John, N.B., exhibition, 
Club coffee, the bland put up by S. II 
Ewing Company, Montreal, received an 
award. The St. Charles Condensing 
Company also received an award.

G. 11. tiasetiflng, Teeswater, who es- 
lablished a large grocery department in 
connection with his nourishing drygoods 
business about a year ago, says trade is 
increasing very satisfactorily in both 
lines.

The Brantford Starch Works suffered 
loss to,the extent of more than $11),(Mill 
in a lire which broke out on October 12. 
The buildings are fully insured. About 
nity hands are thrown out of employ
ment.

G. T. Florey «V Son, Amherstburg, 
have just completed an oak and plate 
glass front in their store on Dalhousie 
street, which, with the new metallic 
relling, makes it one of the neatest 
shops in the town.

11. Kae, Wroxeter, has returned from 
a trip through the west and is not as 
enthusiastic as many returned travelers 
over the life and opportunities of the 
prairie provinces. That’s perhaps be
cause he lives in Wroxeter.

The herring fishing season in Shetland, 
mst brought to a close, has proved a 
disastrous failure. The islanders ascribe 
i he cause to whale fishing by Norwegians 
near the islands and demand its prohibi
tion.

About 1,000 nets, containing 10 bar
rels of herring each, having been left on 
the bottom last Winter, tlie waters 
around Bay of Islands, Nlld., have been 
poliuled to such an extent that the fish 
may not appear there again for years. 
An inquiry is being urged.

The U. S. cruiser Morrell and the 
Canadian cruiser Vigilant have begun the 
work of setting buoys to mark the 
boundary line in Lake Erie, on the 8ih 
mst. it is hoped that this will elimi
nate further cause of annoyance between 
the fishermen of the two countries.

Dr. Bell-Irving and Mr. Paul Swanson, 
i wo of the best-known fisheries men in 
British Columbia, who are largely in
terested in the salmon industry, have 
been at Nanaimo investigating condi
tions with a view to entering the her
ring industry.

The general store of J. A. Chicoine 
and the cheese factories of Ernest Ger-

THE CANADIAN GROCER

vain and Alphonse Jarret were destroy
ed in the destructive fire which recently 
visited St. Charles. The store,was pai- 
lially,. and the cheese factories fully, 
covered by insurance.

The Department of Inland Revenue, as 
a result of recent analyses of canned 
meats, has found additions of cereal 
products in nearly all the samples test
ed. Unless the word “loaf" is used on 
the package, these additions can only be 
regarded as adulterations.

Geo. Ballard, grocer and bool and 
shoe merchant, Clinton, died a fortnight 
ago of typhoid fever. The Nstock rs 
being uttered for sale. Mr. Ballard was 
a young man, little past 30 and was 
doing a nice business. He was married 
hut there was no family.

The citizens of Ranfurly, Alta., have 
organized a board of trade. The olheers 
are : President, Dr. Steele ; vice-presi
dent, Alfred Blais ; secretary-treasurer, 
G. Elliott , corresponding secretary, A 
E. Labelle , councillors, T. W. Thomp
son, J. Wood, R. Snowball, Al. Reid, 
E. E. Duplessis.

Mr. Slriclls, of Hill & Shiells, Wes
ton. Iras taken a very pleasant three 
neck’s trip to tire west. Tire firm have 
a large trade ami Mr. Shiells had earn
ed his holiday by very close and peisis- 
tent attention to duty. Both partners aie 
hustlers anil their business is increasing 
lapidly.

Frank .Read, Bolicaygeon, has been 
partridge shooting lately and has had 
some excellent luck. In that country 
fortune favors the man who can shoot. 
Prank is a favorite with the traveleis 
and some of them from Hamilton ex
pect to hear him company in the woods 
Thanksgiving.

J. K. Scott <k Co., general mendiants, 
Mount Forest, have put a very handsome 
new plate glass front in their store. This 
linn Inis been in business in Mount For
est 311 years and their trade was never 
better than now ami continues to in
crease. They anticipate a heavy Fall 
and Winter business and are ready fin 
it.

J. E. McCall. Burnt River, is moving 
into his new store. He has been con 
dueling a general store there five years, 
and is doing well. When he gets fixed 
up in his new place his business will '•» 
••cry comfortably housed. B. Mi'ier 
who owns the store formerly oc ipien 
by Air. McCall, is opening in it a gen
eral store business.

Ramsay Bros., Grand Valley, are do
ing one of the best businesses in that 
part of Ontario. They were so busy last 
week that it took a tea traveler the bet
ter part of a day to get near enougli 
to take their order Of course, it was 
worth waiting There are two brothers, 
both hustlers, and they started a busi
ness only twelve months ago.
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George Read, proprietor of the gen
eral store at St. Felix de Valois, is 
dead.

The tornado that struck a corner of 
I lie town of Ayr a foil night ago, remov
ed the roof from the oatmeal mill there.

Plias. Risbor, until recently the re
presentative of T. Kinnear & Co., To
ronto, at Peterboro, lias purvliased the 
wholesale grocery business of Mr. Car
ton, of that eity. It is his intention to 
make things hum. lie will begin with 
two travelers on the road. Mr. Carton, 
who is a keen and shrewd business man, 
extracted a competency from the busi- 
ness.

J. T. Joyce, Gwen Sound’s grocer 
mayor, is just about handing over his 
business to that aggressive and increas
ingly popular North Ontario firm, John 
MvQuaker & Co. Mr. Joyce has been 
one of the most successful grocers in the 
province. After many years' hard work 
of persistent attention to a large busi
ness, Mayor Joyce has decided to take 
tilings a little easier Uf course he 
won’t be idle, that’s impossible He 
lias long devoted much time to the too 
often ungrateful task of municipal im
provement. His heart is still in it Mr. 
Joyce will always hold a high place in 
the regard of the grocery travelers of 
his day and business generation. He 
knew how to use them.

Brudslreel’s reports are usually to b$ 
relied upon implicitly, bid once in « 
great while even so good a system as 
theirs slips a cog, ami a mistake re
sults. This happened last week when it 
was reported in their weekly sheet that 
S. M. Warriner, Stouffville, was offering 
his business for sale. Mr. Warriner has 
no intention of doing any thing of the 
kind, ami when the announcement ap
peared in Bradstreet and then in The 
Canadian Grocer, lie was naturally an
noyed. Bradstreet’s have apologized, 
and Tile Grover rail do no les*. Ml". 
Warriner has been in business in Stouff- 
ville for 30 years and has one of the 
finest trades in that section of the prov
ince.

Not long ago Phil Brown one of John 
Sloan & Co’s Toronto travelers, enter
tained his city confreres to a fowl sup
per al his pleasant home in Mimieo. 
They had such an enjoyable time that 
they decided to return. Having ac
cumulated a sufficient quantity of 
“prog” they unexpectedly swooped 
down upon the genial Phil last Friday 
night. There were H. 11. Britt, \\ . H. 
Maxwell, J. Ormarod, ti. Moodie, Fred 
Bone and Mr. Kerhy. Everyone had 
alF^hat was coming to him in the way 
oOftjoyment and Phil Brown was mov
ed to song. Before making haste to 
overtake the last car to the eity, the 
company drank the toast “John Sloan 
& Co.”'

11 .
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TOBACCOS AND CIGARS The Canadian Grow

Attach Importance To
What Is Important

Cigar selection is an important matter—Important to you, 
because on the wisdom of your selection depends the earning power of 
your stock—Important to your friends, because on the wisdom of your 
recommendation depends the number of times they’ll be seen at your 
store.

Smokers require value consistency, taste evenness in cigars. 
Pebble and Pharaoh take full marks on these points.

And these very cigars are included in a “500” assortment that 
I am now offering to the grocery trade on the “three months” basis.

Mail a postcard calling for Particulars

J. BRUCE PAYNE,Limited, GRANBY, QUEBEC
CANADA

to become a successful seller of

T. & B.
Then the story you will relate will be

PROFITS+PROFITS PR0FITS+PROFITS

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA

RISE
to the opportunities



BUILDING TOBACCO DE 
PARTMENT.

An idea is abroad among certain glo
vers that if they kept a line cigar place, 
i lie average farmer who was running a 
!iig account with them would expect 
■ hem to throw in a box of cigars every 
inie he paid his bill, which might be at 
lie eqd of every six months. That is 

i tainly all nonsense. The average 
aimer, perhaps, would not like his 
iiifty wife to see marked down in his 

, count “two boxes of cigars,” etc. She 
ould think they were on the high road 
i ruin. But the farmer and his sons 
mid easily have the bill rendered to 
ueui personally or if necessary he could 
istify the expenditure and argue it out 
ith his wife and daughters as com 

oared with the perfume, fancy soap and 
mmense quantities of fancy teas which 
lie women usually champion. At any 
ale the grocer can easily be the archi 
eel of his own tobacco department. 
Another good point for the general 

torekeeper to remember is that the 
ntediluvian comforts which usually sur 

11uind these stores must be crossed oft 
the map. Get rid of that keg of nails 
on which the past two generations have 
been loafing on close by that old-fashion- 
ed stove all Winter long. The old yarn 
idler of the village would soon feel ill 
,ii ease if some nice, comfortable chairs 
« ere placed in the shop and some idea 
oi cosiness added. The tobacco stores 
of the towns attract young men who 
have up-to-date ideas because they are 
up-to-date in equipment and manage
ment. A well-known preacher has said 
ihat as far as young men in the country 
ire concerned, the general store can he 
frequently a source of great education to 
11rang men. Even taking for granted 
:iiat he did not mean to apply this to 
ihe tobacco department, that is certain
ly one which has a most diverse variety 
of forces that would entertain and in 
Iruct.

A very strong plan for advertising to
baccos is the ash tray bearing on it 
i our own name. Plenty of big manufac
turers will make them for you and you 
may add to the inscription the line :

Blank’s Leading Merchant,” and then 
name the lines in which you are especial
ly interested. All this could be done on 
a reasonably sized tray and the women 
at home would thank you a thousand 
times for supplying a repository for the 
husband and boy’s burnt matches, pipe 
refuse and ashes. The great wealth dis
tributors are the women and the way to 
boom up business generally is to please 
them.

Fine pipe cleaners are good ads, too, 
and should he kept in stock. They are 
usually sold at five cents a hunch and 
are invaluable to any home where the 
careless smoker usually tears strands

THE CANADIAN GROCER

out of the best broom in order to lake 
the plugged tobacco out of the stem of 
the pipe.

There is as much ingenuity about 
making your tobacco department go as 
there is about the driving of the most 
strikingly utilitarian branch of the big 
grocer’s or general merchant’s business 

It seems especially discouraging to find 
manufacturers such as those who have 
their announcements running regularly 
in The Grocer see the amount of dis
regard which the grocer pays to his to 
hacco department. Be fair and make 
money.

SOLD CIGARETTES TO QUEENS.
A Paris tobacconist, who was sued for 

advertising himself without authority as 
purveyor of cigarettes to former Queen 
Margherita of Italy, proved that lie 
regularly supplied her majesty with cig
arettes. He incidentally declared that 
the czarina was a nevotee of tobacco, 
she frequently receiving from London 
consignments of perfumed cigarettes. The 
Queens of Portugal and lioumania and 
former Queen Christina of Spain were 
also, he said, confirmed smokers.

CARE OF CIGARS.
liaiaua cigars should be kept in the 

boxes till used, and if possible at a tem
perature of about 65 degrees above zero. 
A good Havana cigar is a delicate ar
ticle. The leaves will take up moisture 
like a sponge and will absorb any im
pure air or bad smell.

J. McIntyre, late of Noch Hill, B.V., 
has opened a grocery and lumbermen’s 
supply house in Revelstoke.

SWEET
CAPORAt

Cigarettes
STANDARD

OPTHE

WORLD

Sold by all leading Wheleaale house».

A perfect article. Sell it. 
insist upon having McDougall ».

D. McDOUGALL 4 CO., Glasgow, Scot.

IT PA YS TO INVESTIGA TE
It pays to buy Pipes, Tobaccos and 

Smokers’ Sundries from ^
JOS. COTE

Importer of Pipes, Havana Cigars, 
Wholesale Tobacconist

186-188 St. Raul St.
QUEBEC

l>on't forget that this firm is the leader for
Leaf Tobacco m Canada.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

it's a Trade Bringer.

5T
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EFFECTIVE ADVERTISING
Hints and Suggestions for the Writ ers of Ads—Some Top Lines—Time

ly Themes for the Ad Man—An Example of Grocery Advertising.

DIRECTORY OF ADVERTIS
ING TERMS.

Ginger—Th'e life m Hie ad.
Sellingness—The “draw me nearer.
I’d agate line—The size of type most 

newspapci columns are measured by III 
agate lines lo the inch).

Scoop— When your eompelilol gels out 
of bed "first.

Wormwood—Dead expressions, covered 
with moss, that some grocers use after 
some thousand grocers have used

Bell-wetherism—Following the conven- 
t ional lead.

“HO"—W hat a writer places at the end 
of his copy to show he is through writ
ing.

Siiek-at-it—The ad flower every retail 
grocer should weal.

Head Lines.
Ontario is still the hannei pi ounce for 

retail grocery head-lines.
Of course there are more grocers ad

vertising in Ontario. But observations

BRADLEYS’ ‘ ^he ^tore that s ta*ked atwut”

Friday, September -8, RNMi*

Get Out Your Last Month’s Grocery 
Bill and Compare the Grices 

with Bradley Grices
Note llie saving It'll average from to gl) per cent. This 

would amount to a tidy sum in a year’s time.

Bradleys have built up a business and an organization differ
ent and better than any other in this district. We are natives of 
this district, born and laised in this Niagara district. We be
lieve in its future. We worked to build up a business that every 
citizen might be proud of and profit by. We're doing it.

You may just as well profit as your neighbor by letting 
Bradleys supply your groceries. We buy right and sell right.

We deliver in Tliorold every Tuesday and Friday.

It iiiK Sugar. It II», lui...................... "JO
Special Blend Coffee, per II)............. 2Ô
Japan Tea, ;"> Ills, for........................... I 1)0
Vlioive Salmon, per tin..................... 10
Shamrock Salmon, deep red. per

1 ilLson s Rolled Oats, !i lbs. lor. . 
Wcthey's Mince Meat, d pkgs for. "Jô 
Brooms, splendid value, each ‘JO

Fearline, h packages for ... ----- "J.")
Collett's Lye, 8 tins for...................... *jf>

BRADLEY & SON
Cor. Market Square and Huron street. St. Paul street,
Niagara Falls, Ont. St. Catharines, Ont.

Composition—Putting y out words into 
type.

Display—The arrangement of the ail in 
type.

Follow up—Throwing out mure bail to 
the nibbling fish.

Cumulative results — Mote business, 
more business and more business.

Truth—What shouldn't be put into ads 
without having its clothes on

G umpt ion—Knowing vont store is “it" 
and saying so.

show that the western grocer lias a ten
dency to omit head lines, while the 
Maritime Provinces man doesn’t always 
display them properly.

Too often one comes across well writ
ten ads boasting the most mediocre of 
bead-lines.

It looks as if in some eases the adver
tiser allowed printers to put the head
lines on his ads or that having written 
an announcement the advertiser just 
scribbled down the head-line.

Now, the head-line should loll soi 
thing. It really ought lo he the ad 
miniature.

Observe first-class advertisers’ talks 
lirst-elass newspapers and you’ll not 
the head-lines show considerable skill 
word selection and arrangement

Below will he found a few' lime 
head-lines that may suggest sound In. 
for your ads :

New Potatoes from New Brunswick
Choice Baskets of Grapes— I ll,i 

Them.
We Have a New Stock of Prunes.
Dairy Butler Prices are High, bill H 

Quality of My Buffer is Higher.
Smokers Say They Get a Good Hum 

Worth Out of My l(l-Ccnt Cigars.
We Have a Brand of Toilet Soap U. 

Wish You Would Try.
Taste the Tea and Coffee Sold in I I, 

Sion—That’s All We Ask.
Do You Make Your Own Biead 'll.. 

Supply the Flour.
What to be Thankful For.

The opportunity lo advertise.
The opportunity lo adopt new meiii 

oils.
The opportunité lo get more husines
The opportunity lo study selling a 

well as buying.
The opportunity to keep an ad dian
The opportunity to compare present 

and past results.
The opportunity lo he systematic.
The opportunity lo stale facts on pa 

per in a logical way.
The opportunity to teach advertisim: 

lo clerks.
The opportunity to show people von 

are alive
Bradley’s Ad.

Bradlcv A Son, Niagara Falls, adopt 
an effective wav of appealing fo the eon 
sumer — invite comparisons where thev 
are- confident Bradley value will give 
good account of itself.

Their ad is well laid oui and shows in 
anpropriate head and sub head. The 
“prelude” is pointed hut unfortunate!) 
is not staled to the best advantage.

The paragraph beginning “Bradley’s’’ 
and ending with “We’re doing it” might 
have been worded as follows :

“We have built up a business that to 
day is superior lo any other grocen 
business in the Niagara district. We oui 
selves are natives of the district and he 
lieve in its fttfure. We have worked to 
l>uiId up a business here that vou might 
he proud of and profit by. Our friends 
say we have succeeded.”

A Catchy Card.
Joseph Brown A Sons, Montreal, mail 

■si a very attractive card fo grocers and 
fruit dealers in connection with Thanks 
giving trade.

The wording is full of snap, vet lo tlie 
point.

The card is printed in green and 
brown.

C. K. Yocum A Son, grocers. Bunn 
cille. Ont., have sold to W. K. Wernei 
Mr. Y’ocutn and his son. who has hail 
some experience in the business, an 
ci'iening an undertaking establishment ii 
Port f’olborne. Out. Mr Werner, win 
already has a store in Dunnville. firs' 
bought the Yocum property, then th< 
stock.



The originel end only Genuine 
Freperetlon (or Cleenlng Cut
lery. W. end Is. Cenlslere

STORE SUPPLIES1 ,e Cansflian Grocer

TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo" is a money saver because 

lively slops the giving of overweight.
A lime savei because it is Automatic.
A labor saver because there are no weights to lift, no 

oises to slide, or prices to set.
A trade bringer because it indicates to the customer 

n plain figures the correct weight of the article he is 
uying

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

l>aid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont

'WELLINGTON ■
KNIFE POLISH

JOHN OAKEY A SONS, Limited
Manufacturera of

Emery, Black Lead, Emery, Glase and 
Flint Clothe and Paper», etc.

Welligoi Ml, Mon, intlaii
Agent:

JONH FORMAN, - 644 Craig Street
MONTREAL.

WE ARE HERE TO MAKE GOOD
(’ounter Check Hooks. Try the

Special Duplicating 
Counter Check Book

It has a host of friends. Sample 
free.

We make all kinds of Counter 
Check Hooks.

The Carter-Crume Company,
LIMITED

TORONTO and MONTREAL

PAI CÇ Electrically Driven 
VULLO ^—Coffee Mills.

GRANULATOR. PULVERIZER

No. 66

COLES MANUFACTURING CO.

Single and Double Sfinder 

Pulverizing and firanulaling
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee bi
le re it enters the grinders, thus 
reducing wear of grinders and sav
ing current.

Our Grinders Wear Longest

11 eight. 'J!l in.
Length, XI in.

Width. £1 in. 
Weight, 275 lbs.

ÜKi.MiiNü Capacity.

Granulating 2 lbs. per 
minute.

Pulverizing lb. per 
minute.

ol Iron I lop- 
lbs. i>f Coffee.

We make 25 other styles 
and sizes of Grocers' 
Counter Mills, Kktor 
Mills and Electric Mills. 
For Prices. Terms and 
Discounts, address

ELECTRIC POWER COFFEE MILLS
This small cut illustrates another 
of the designs we make.

Fitted with V4-H.P. Motor fur
nished for direct or alternating 
current and with metal or nickel 
hopper.

Granulates 2 pounds and pulver- 
zes V4 pound per minute.

Makes neat, attractive store fix
ture. Saves time and labor- 
increases profits.

IVr/te for Catalog ant! prices

THE A. D. FISHER CO., LIMITED, - TORONTO

fiShiR CUT 
Ne 107

Calgary Correspondent 

Wanted

* The Canadian Grocer wants 
a live correspondent in 
Calgary to send in each week 
a budget of trade news from 
Calgary and vicinity.

Here is a chance for some 
bright young clerk to earn 
some extra money with little 
extra trouble.

ADDRESS

THE CANADIAN GROCER,
511 Union Bank Building, Winnipeg, Man.

*7

11.
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Pleasure and Profit
are combined when you sell Maconochie’s Pickles, Marmalade, 
Sauces and Herrings. There is pleasure in satisfying people and the 
essential point about all Maconochie’s goods is that they will satisfy 
the most fastidious taste, will be all that your most exacting customer 

could wish for.

Maconochie’s goods are sure sellers and every bottle or tin 
of them shows you a sure good profit—no returns—no complaints— 

all risk in fact eliminated.

Just think it over, you have had your troubles handling cheap 
lines, why not try a sample order of Maconochie’s ? Why not order 

to-day? Ask your jobbers for them, if he has not got them, write to 
any of our agents who will be pleased to put you in touch with first- 
class houses who will willingly supply you with any of our lines.

The goods that bear Maconochie’s name are all high-grade, 

as high in quality as skill in preparation and the selection of the best 
raw material can make them.

Maconochie Bros., Limited
London, England

Agents in

Ontario |
Quebec
Manitoba
N. W. Territories1

United States 

Nova Scotia 

New Brunswick 

British Columbia

MacLaren Imperial Cheese Co., Limited, - Toronto

MacLaren Imperial Cheese Co., 
Seeton & Mitchell,
J. Hunter White,
Martin & Robertson,

60

Detroit, Mich. 
Halifax 
St. John 
Vancouver
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QUOTATIONS FOR PROPRIETARY ARTICLES
Ououfcn, on ,Upl= .rlicl.s, prepared by our own ,UfF. will b. found In lb. market report. In the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

i>sponsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian

V.i ocer, at our nearest office.
Oct. 26 1906.

Baking Powder.
,* » Friend- Per d°»'

1, Id 1 end 4 dot. boxes
ID, In 4 do*, boxes.........
2. In 6 “ .........

12, me
S, In4 

.no I[ tins, 2 do*. In < 
::

.«140 

. 1 10 

. 0 80 

. 0 70 

. 045 
. 8 00 
. 1 40 
. 14 00

Blaek Lead.
Reckitt'a, per box.......................... $1 15
Box contains either 1 gross, 1 ox. size;

4 gross. 2 ox., or i gross, 4ox.
Reckitt’a Zebra paste, i-gro. boxes, $10.20 
per gross.

jambs' DOM E BLAOI LEAD.

Per grosr.
•a 40a so

Concentrated, i s, 1 do*, in box

W. H. GILLARD k OO.

! Mamond—
I tins, 2 dox In ones........................*100I US’ « •• o»

IMPERIAL BAKING POWDER.

1 do....................
dux...........................

i ioz...................
doX.............................

: (iOZ............................
I ioz....................

Sixes.
10a 
5-ox. 

12-ox. 
12-ox. 

241b. 
5 Id.

Per dos.
.. $0 86 
.. in
.. 8 50 
..8 40 
.. 10 SO 
.. 19 75

8a site.......................................

AMERICAN PURE POOD COMPANY. 

Borax “Queen.''

40-oz. case, 4 doz......................................0 40
8-ox. “ 4 “ ................................... 0 50

I*ot 7 cases, freight paid. 
Conditions-? per cent. 10 days ; net 

30 days,

Cereals.
Wheat OS, 2-lb. pkga, per pkg . . ... 

** " 7-lb. cotton bags, per bag.

PETE
Chocolate— P«r lb.

S S
“Gold Model, «root, i'a, Mb. box* 0 » 
Pun, Iiumlwri, is. Mb. buxe. 0 42 
Frj. “Diamond," A 14-lb. box* 0 24 
Fr»'. “Monogram, ' iV 14-lb box* • 24

Per do*.
.. a 40
.. 4 50

Mbs. •• “ .... 8 as
Homoeopathic, i s, 14-lb. boxes................

( s, U lb. boxss................

BPPHH.
Agents, C. E. Colson A Son, Montreal.

In 1, I and 1-lb. tins, 14-lb boxes, per
lb ..................................................... 0 35

Smaller quantities ...............  0 37

BBNBDOBPS OOOOA

A. P. MaoLaren, Imperial Cheese Ca, 
Limited, Agents, Toronto, 

lb tins, 4$ dos. to oese.......per dos., $ .90

OCEAN MILLS. Per dos.

» ». tiSU Baking Powder, 11b., < 
lb., 5 
lb., Î

, 4 dos.... $0 45 
,5 doz.... 0 90

___ ,3 doz.... 1 25
Borax, è lb. packages, 4 doz.... 040 
Cornstarch. 40 pka in a case .. 0 78 
Freight paid 5 p.o.10 days.

MAGIC BAKING POWDER.

6 dos...
SlaeA Per doa
6a .. a. $0 10
4-oa .. 0 50
6 " .. .. 0 76
1 " .. a. 6»

IS “ ..... I»
13 " ..... 1 «
16 " ..... 1 »
16 " ..... i n
V*::... 4 10

... f 80

PKTERBOROlUH 
CEREAL CO.

Canada Hakes,
“ Standard 
case, 36,15 s
.................$4 40
5-case lots. 4 30 

Canada Flakes, 
"Jumbo' 

ease, 21.25 s
................  4 00

Canada Flakes, 
•Jumbo'* 

5-case lots. 4 80

4 
1
1

jodn p. mott A oo. a.
R. 8 Molndoe. Agent, Torontr.

J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg.

140
175
100

Diamond sweet chocolate—
6-lb. boisa, 12 bxa to case. fib. pkgs. «a 
12-lb. boxes. * boxes In case. 1-lh. pngs 22x
6-lb. " 12 " - ilb. M 22c.

Gold Medal < hocolate powder—
5 lh tine. 10 tins to care.........................J*-
10 lb. tins, 10 tins in case..................... 33c.

XXXX chocolate powder
5-lb tins, 10 tins in case.........................35c-
10-lb. tins, lOtius vase.......................25c.

TOBLKRS Mll.K CHOCOLATE.
5c. sticks, per U»x (40 sticks)............. 1 50

10c tablets or vrouuetts (20k............. 1 50
30c. “ (20k.............. 2 42

Condensed Milk
BORDEN'S CONDENSED MILK CO.

Wiu H. Du un. Agent. Moutrml A Toronlo.
Cases. Doz

" Eagle " brand (4 doz. )...............$6 00 $1 50
"Gold Seal brand (4 doz.k..... 5 00 1 2n
“ Challenge " brand (4 doz.)........ 4 UV
Evaporated cream- 
"Peerless" brand *vap. cream. 4 75 

" hotel size................  4 90

1 10

1 20
2 45

(rea*

Freight prepaid.

ROYAL BAKING POWDER. 

Sixes.

VI:
1,1: 
lib. . 
81b. . 
51b. .

Per Dos.

0 96 
.. 1 40 
,.. 195 
.. 1S6 
... 8 86 
.. 480 
.. IS» 
... 22 85

urrela—When packed in barrels one per 
cent, discqunfc will be allowed.

CLEVELAND'S BAKING POWDER.

Choeolatss and Coeoas

THE OOWAN OO., LIMITED.

Ooooa—
Perfection, fib., per doz...................$2 40

" Mb., " ...............  1 30
" 10c. size " ...............0 90
" 5-lb. tins i»er lb.............. 0 37

Soluble,No 1.5 and . 10-lb.tins.per lb 0 20 
'• No.2 5 and 10-11». tins," 0 18

Special quotations for cocoa in bids.,kegs,etc.

Chocolate—
Queen's Dessert, fs and fs per lb. .|0 40
Vanilla, is................................  .... 3 SR
Parisian 8s per lb.............................0 30

The following 
•purposes :

sweetcued for household

Slzea
Dima..............

Per Doa

t lh...................
Id..................................... 1 90

................ 1 45

................ 4 65
8 ib................... .............. 13 30
51b...................

Royal Navy, fsandfs, per lb..........$0 30
Diamond,
Special Diamond, \ a,

•• 8 s,

The following unsweetened : 
Perfection, fs, per lb.........

0 25 
0 22 
0 22 
0 30

Jurri s—When packed in barrels one per 
c at. discount will be allowed.

............ 0 30
" Mat cakes, per lb........  0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoauut cream, in 
4-lb. pkgs., per doz......................... 0 99

Chocolate, white, pink, lemon, orange, 
almond, maple and eoeoanut cream, in 
1-lb. Itoxes, per doz...................... 1 75

Confections—
Cream bars, 60 in box, per box........18)

" 6 in box, per doz. boxes 2 25

Elite, |s..................................................$0 30
Prepared cocoa, f s to f ■...................  0 28
Motts breakfast cocoa, fs.................. 0 38.............................. I s........................ 0 35

" No. 1 chocolate, fs................... 0 30
" Navy " à »..................  0 27
" Vanilla sticks, per gross.......... 1 00
" Diamond chocolate, fe and 6 s. 0 23 
" Oonfe tionery chocolaterie, to 0 31 
" Swee «hocolate liquors..20a to 0 34

WALTER BAKER A UO., LIMITED.

Per lb.
Premium Na 1 chocolate, 12-lb. boxes $0 17 
KreakfMt noraa. ), 6. 1 and 5-lb tins 0 ?3 
German «weet chocolate, à and fib.

cakes, 6-tu tx»x«- .....................  0 27
Caracas sweet chocolate, fib cakes,

À>b. boxes    0 35
Auto sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes ............................ 0 35
V«mills sweet chocolate 16 lb. t akes.

6-lb. tins .......................................... 0 47
Soluble I Hocolate (hot or wiü soda)

1-lb. tins ...........................   ** 1
0racked cocoa, fib. pkga. 5 lb. 1 ags . 0 34
Oaraoas ftableu, 100 bundles, tied ô e,

per box ................................................ 3 UO
The above quotations are f.ab. Montreal.

WALTER M. LOWEST OO.

Canadian Branch, 165-171 William st. Montreal

Breakfast ooooa— Per lb*
5-lb screw top cans, 10 cans in case. 36c. 
12-lb. boxes, b boxes to case, 1-lb. une. 36c 
Alb. boxes, 13 boxes to case, fib, tine. 36a 
Alb. boxes, 13 boxes to case,*-lb. tins. 36a 
Alb. boxes, 12 boxes in case, 1-Alb. tins.40c.

Sweet chocolate powder—
Alb. tins. 10 tins in case....... ......... 250-
12-lb. boxes, 6 boxes in case, 1-lb. tms.2bc.
Alb. boxes, 12 boxes to case, ^-lb. tine. 36a

TRURO OONDKN8BD MILK OO., U METED.

"Jersey" brand evaporated cream
per case (4 doz.)..................................$4 65

“ Reindeer " brand per case (4 dos).... 5.60

jüstîtiuii

Coffees.
JAMES TUHH1B A OO. Fa,

Meoca.. ..........................................«»#.................. ............ o n
Cairo..........................................................  0»
Birds,........................................................ «11
Old Dutch Rio......................................... « lit

s. O. MABOBAU, Montreal. 
"Old Crow " Ja,a..

Mb. boxes, 11 boiee in oaaa. 

Premium chocolate—
Mb bis., 11 bis. In on 
Mb. bis., 11 bis. In

Pee lb 
.«OK_ _ _  L ISi

" Condor " Java.....................................  0 »
Arabian, Mocha..................................... 0 30
15-year-old Mandheltog Java and

hand-piokad Mooha......................... 0 50
1-1 b. fancy tins choice pure coffee, 48

■ per case......................................  0 20
i Huot’s coffee, 1-lb. tins............  0 32

" Mb. tins............. 0 63
100 lb. delivered to Ontario and Quebec.
Rio No. 1....................................................0 15
Condor L 40-lb. boxes...........................45a

" II, 40-lb. boxss..........................  4tta
" nt, 80-lb. boxes............................87|a
" IV, 8Alb. boxes........................ 16a

A H. A A. A EWING A
Per lb

Mooha and Java coffee, to 1-lb tins, 89
lb otitis....... ....................................... 31

Mooha and Java coffee, to Alb tins, 30-
lb cases................................................ »

Ckseie.

T. KINNBAR A CO. 
i rown Brand—
1 lb tins, 2 doz. in 
à lb. "
[iL. -

Chocolate ginger, per lb......................0 3U
" " 4 lbs., per doz— 2 25

Crystalized "• | s, |>er doz. boxes 2 25
Vanilla chocolate wafers, No. 1, 5 lb.

l»oxes, per lb....................................  0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

per It)..................................................0 25
Milk chocolate, 36 in box, per box... 1 35 

36 in box,per doz. cakes 0 35

Keen's Oxford, per lb.
In 10-box lots or o 

ReokittiS Square Blue, 12-lb. box 
Reokitt s Square Blue, 6 box lots
Gillett's Mammoth, i gross box........... I 00
Nlxsy's "Cervus," to squares, pei lb. 0 18 

* In bag», par gross 1 »
In Denser boxes,

Alb. bxA. 13 bxa. to case. fib. pkgs.
100 2-cent pieces in box, each............ $1 25

Vanilla sweet cbooolate-
1003-oent. pieces in box..............$1-26
Alb. bxa, 12 bxa to case, fib. tins. 26a 
Alb. bxa 12 bxa, to case, fib tins. .25a 
Alb. bxa., ISbxa to oaee, fib. pkgs 86o.

Imperial—Large sise jam... .per doz $6 25 
Mediui ‘if odium size jars...............
Small size jara.....................
IndMAnal skaa Jars...........

Imperial holder-Large size
M dium else ........................
a mall size.............................

Roquefort-Large size.......-
Small else.

4 50
2 40
1 OO 

18 0U 
17 00 
12 00

1 40
2 40
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IT’S TIME TO SHI. E 
THE HEATING STOV: S
For they will seen be set up for fall use. ,ur 
clerks can sell a cake of RISING SUN ,ne 
Polish or a tin of SUN PASTE Stove Poli or 
perhaps both, to every family that uses In ,ig 

stoves. It requires only a suggestion to your customers who will be pleased to be reminded that it is time to buy R I- (] 
SUN snd SUN PASTE.

MORSE BROS., Props. - Canton, Mass., U.S.A.

^ysuN\
/PASTE'
STOVE POLISH

STOVt POLISH
IN CAKES*

Batger’s 
Whole Fruit 
Strawberry 
Jam

liatger & Co., London, England, 
with over 150 years experience, to
gether with the finest Garden 
Strawberries England can produce, 
are to-day manufacturing Straw
berry Jam by the most modern 
methods, in a factory where clean
liness comes first. As a result we 
are offering you a first-class reliable 
article, a jam that every Good 
Grocer in Canada can sell to his 
customers, knowing that it will 
give the satisfaction that builds up 
trade.

ROSE & LAFLAMME
MONTREAL end TORONTO

DON’T RUN 
CHANCES

ROSE A 
LAFLAMME

with your customers. Get a line of Maple 
Syrup that is reliable

IMPERIAL BRAND
MAPLE SYRUP
has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

AGENTS,
MONTREAL.

(Unswxztinkd^

V-rf.

’two**'1’

The greatest recommendation of the superiority of

BORDEN’S BRANDS
of CONDENSED MILK and EVAPORATED CREAM over all other makes is the ! 
freedom and increased ordering of our lines by the dealer. Remember to order

“Eagle” Brand Condensed Milk and 
“Peerless” Brand Evaporated Cream

ALL JOBBERS SELL IT
WILLIAM H. DUNN, Montreal and Toronto

Suit, Bathgate 1 Co, Winnipeg. Ha. Shallcross, Macaulay k Co, Vancouver and Victoria, I.G

til
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WNI. BRAID & CO., SaUUS

NEW SEASON’S TEAS
We are now carrying a full stock of NEW SEASON’S 

TEAS, and were never in a better position to execute 
orders for any grade or variety of Tea.

Our travellers are out with a full line of samples.

Special attention given to mail orders.

WM. BRAID & CO., Vancouver, B.C. BRAID’S BEST COFFEE 
and CHALLENGE COP 
TEA ARE THE BEST.

Coupon Booki—Allison's.
Kur isle In Oeneds by The Kby Blstn Go., 

Limited, Toronto. O. O. Besuchemin fc 
Pile Montreal
•l7ll.fS.t5. $10 and $30 books.

Un- Coven and 
num Coupons 

be red. numbered
In lots of lees than 100

books, 1 kind assorted 4c. 44c.
100 to 500 books................. 34c. 4c.
100 to 1,000 books.............. 5c. S|o.

Allison's Coupon Pass Book.
41 00 to |S 00 books ................ S cents each

5 00 books................................... 4
10 00 "  64
15 00 "  64
SO 00 "  8
16 00 "  I "
50 00 "  11 "

Cleaner.
Per do*. 

4-oz. cans f 0 90
Ao*. “ 1 35

a..-.-,- Wo* " 1 85
CLEANER quart " 3 75

| Coses InnrtBinR Gallon “ 10 00

Wholesale Agent

The Davidson 4 Bar, Limited, Toronto

Fly Fade.
Wilson’s Fly Pads, in boxes of 

50 10c. packets, $3 per box, o 
three boxes for #8.40.

Bede’s Brands of Chewing Bum.
RETAIL PRICK MOT.

„ , Per Box
Bode's Menthal “Pepsin' Gum, 40

5-cent i kgs. to the box....................... fl 5
Bode's Crushed Fru!t Uum, 36 5-cent

Ok*», to the b-ïx.................................. 1 00
Bode’s Pepsin Gum, S3 5-cent pkgs. to

the box...................................................  0 75
Bode's Chuleta in 3-lb. boxes, guaran-

tr ed 200 to the pound ....................... 14
Bode's Chuleta. 6u 5 cent. pkgs. to the 

<*rtoon.............................. per cartoon 1 00

Infante’ Food.
Robinson's patent barley 4-lb. tins .... fl 25 

- 1-lb. tins.... 1 IB
groats 4-lb. tins.... 1 

" 14114b. tins. 2 25

Jams and Jellies.
SOUTH WELL S GOODS. Per dos

Frank Magor 4 Co.. Agents.
Orange marmalade.................................fl 50
Clear jelly marmalade....................... 1 80
Strawberry W. F. jam......................... 2 00
Raspberry " "   2 00
Apricot " "   1 75
Black currant " ............................ 1 75
Other jams....... ............................fl 55 1 90
Red currant jelly................................ 2 75

*. UPTON 4 OO.

Compound Fruit Jams—
12-os. glass jars, 1 do*, in case, per do*, fl 00
2-lb. tins, 2 do*, in case..............per lb. 0 071
5 and 7-lb. tin pails, 8 and 9 pails in

crate...  .......... . per lb.
7 and 14-ib. wood pails.............per lb.

0 07
0 07
0 06|30-lb. wood pails .___________

Compound Fruit Jellies—
12-os. glass jars, 2 dos. in case, per dos. 1 00
2-lb. tins. 2 dos. In case per lb............. 0 071
7 and 14-lb. wood pails, 6 pails in orate

per lb. 0 07
80-lb. wood pails.............. ............ " 0 061
Home Made Jams—absolutely pure—
1-lb. glass jars (16-ox. gem) 2 dos. in

case...........................per dos. II 60 1 90
6, 7,14 and 304b. pails, per lb.. 0 09 0 12

Lard.
THE N. K. FAIRBANKS CO. BOARS HBAI 

LARD COMPOUND.

Tierces..................................................... SO Otti
4-bbls...................................... 0 092
Tube.................................................................  0 091
Cases, 3-lb. tins............................................... 0 10i

" 5-lb. *• .........................................0 10
" 10-lb. “ ......................................... 0 09i

20-lb. wooden pails.................................. 1 93
20-lb. tin pails........................................... 1 83

Wood net, tin gross weight.

Lieoriee.
RATIONAL LIOORIOE OO.

5-lb. boxes, wood or paper....per lb. |0 40 
"sticks)—per box 1 25Fancy boxoeJ36 or 50 a 

"Ringed 5-lt lb.>lb. boxes.
' pellets, 5-lb. cans... .percan 2 00 

" (fancy boxes 40) per box 1 50 
Tar licorice and Tolu wafers, 5-lb.

cans.....................................per n*n 2 00
Licorice lose ages, 5-lb. glass jais.... 1 75

10 5-lb. n»n«............. 1 50
"Purity ' licorice 10 sticks............ 1 45

" lou .ticks.............. 0 78
Dolce large cent sticks, 100 in box................

Lye (Concentrated)
OILLRTTSPERFUMED. Per case

1 case of 4 dos......................................... $3 60
8 oases of 4 dox...................................... $3 50
6 oases or more.................. ......... 3 40

Minee Meat.
d, per gross net . ..$12 00 
i of dc

Mustard.

Wethey • condensed, i
per esse of dox. net......... " 3 00

COLMAR'S OR KRBR'S.

D.8.P., lb. UnR............
" 4-lb. tins............

l ib. tins .........
Durham 4-lb. jar............. _

" 1-lb. Jar..............- 0 86
F. D., 4-lh. tine........................ per doe. • B

" 4-lb. tine......................... " 1 46

.per doe.fl 40 
1 50

. " 5 Of
..perJar. 0 75

R. D. MARCBAU, Montreal.
" Coador, ' 111b. boxes—

Hb. tins................................ per lb.f 0 86libttiM................................ ." 0 85
l4h. ties................................ “ 0 m
4-lb. jam..............................per Jar 1 so
1-lb. jars.............................. f 86

Old Crow, is-lb. Dozes—
4*lb. tins................................per lb. 86
4-lb. tins................................ “ on
14b. nee............................... e tii

$8
Orange Marmalade.

T. UPTOR 4 OO.
lies, glae Jars, 1 doe.case....perdoafl 00 
Home-made. In 1-lb glees fan " 1 40
In 5 and 7-lb. tins and 7-lb. palls,per lb. 0 07 
Golden shred marmalade, 1 dos. case,

per dos.......................................... 1 76

63

Saratoga Chips.
MR*. BORER'S SARATOGA CHIPS.

36 large size pkgs., per ease.....................g-, 44)
72 small " 11 *• ........... 5 40
Assorted Id s and 36 s................. ■> 40
In bulk Bids , 50-lb , per lb......... “ « 5

” 4 bids., 25 lb. ’ - S0 »Terms 30 days net. or 1 per cent ÎÔ days.

fanees.
Worcestershire, Holbrook s, small,

per dos......................................... g2 15
Worcestershire. Holbrook's, large,

per doz................................... ’ 3 on
l-«“ than case lou. 10c and 15a dot extra

•oda.
OOW BRAND.

Case 011-lb. containjavs^"«
Oaw oT Hb. (ooe<*** wjST

Out at So.
bo*.»V"*

i-rx
,p***L

containing

MAGIC BRAND

Na». - {5%

Pm ouc.

...$I7S 
... 17»

________________  }........ I 7»
Na S Msgio iode—cbm. WO— Kbo*. oka.
?<—....................................................... » S3

•®»P «I WuhJ»| Powder,
GUELPH SO IP CO.

1 case. 5 vase
Welcome Soap(cakel.........  #4 OO »3 73
KoyalCily Soap(l.»rl .... 2 40 2 15
Peerle* Soap (bar)............. 1 35 2 15
8 soilinl Soap (cake).........  2 23 2 15
Crystal Soap Ctipa, per lb. 4b

a. ». nrr.r * oo., a.eota 

Waypole «oap,oolor,............per mmKl ao
" black............... 'r 1» to

Oriole soap....................... - mu
Qlorlola nap........................... « 5»
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NONAS WOOD&ca
IMPORTERS AW ROUTERS

BOSTON. MASS*

WOODS
“ Right Down to Business ”

Is the watchword of the merchant]w ho lakes advantage of the opening of the Fall tr; 
to increase his sales.

To such a few]words are better than many, and

require only the latter.
Their Uniformity attracts the Grocer ;
Their Fragrant Aroma delights the purchaser ;
Their Fine Body and Exhilarating Qualities proclaim their worth :
A combination that puts them in the front rank and holds them there.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL

Stsreh.
EDWARDBBUBG STARCH CO., LIMITED. 

Laundry Starches— per lb
No. 1 White or blue, 4-lb. carton.S 0 C6i 
No. 1 " " 8-lb. " 0 COJ
Canada laundry................................ 0 051
Silrer gloss, 6-lb. draw-lid boxes. 0 07 è 
Silver gloss, 6-lb. tin canisters— 0 07$ 
Edward’s silver gloss, 1-lb. pkg. 0 074 
Kegs stiver gloss, large crystal.... 0 Of l
Benson’s satin, 1-lb. cartons.......... 0 07 è
No. 1 white, obis, and kegs......... 0 05'
Canada White Gloss, 1-lb. pkgs... OK, 
Benson’s enamel—per box 1 86 to 1 60 

Culinary Starch—
Benson à Co.'s Prepared Com.... 0 07 
Canada Pure Corn..........................  0 055

Rice Starch—
Kdwardsburtr No. 1 white. 1-lb. oar. 0 10
AMERICAN PURE FOOD COMPANY. 

Japanese Starch.

1 case, 5 doz..................................................... $5 00
5 " 5 “ ............................................ 4 85

Lot 5 cases, freight paid.
CORN STARCH "ROYALTY."

12-oz. case, 4 doz...................................... 0 50
Lot 10 cases, freight paid. 

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. $0 05} 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 06;
Finest Quality White Laundry—

8-lb. Canisters, oases of 481b— 0 (61
Barrels, 800 lb.............................. 0 Of A
Kegs, 100 lb.................................  0 Of I

Lily White Gloss—
1-lb. fancy cartons, cases 80 lb. 0 07è
6-lb. toy trunks, 8 in case.......... 0 07*
6-lb. enameled tin canisters, 8

incase........................................  0 07è
Kegs, ex. crystals, iOO lb............  0 06$

Brantford Gloss —
1-lb. fancy boxes, oases 36 lb....... |0 074

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 8 50 

Celluloid Starch-
Boxes of 46 cartons, per case.... 8 50 

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb.........  0 05;
No. 1 Brantford Prepared Com—

1-lb. packages, boxes 40 lb.......... 0 07
Crystal Maise Com Starch—

1-lb. packages, boxes 40 lb.......... 0 07
BAN TOY STARCH.

pkges, cases 5 doz., per case.. 4 75
<T. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starches—

8L Lawrence com starch, 40 lb . 0 07
Durham com starch, 40 lb............  0 05

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 051 

5-lb. cartons, 86 lb.. 0 051
" 800-lb. bbl................ 0 05

100-lb. kegs............... 0 06
Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, M family pkgs., 48 lb 0 C™

4’ 1-lb. fancy, 80 lb......... 0 (
large lumps,100-lb kegs 0 ( 

Patent starch, 1-lb. fancy, 88 lb.. 0 071 
Akron Gloss* 1-lb. packages, 40-lb. 0 f

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., $4, less 5 
per cent.

J. & J. COLMAN'S, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs....................... 6$c.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight................................
1 lb. gross weight ............................
* lb. gross weight ............................
t lb. gross weight .............................. 10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight.............................. 91c

•tOTS Polish.

W ht\& lot
tXvehVixess Vhvs vT*Va -
taXwtv vs VruVt wwaftel

Blue Label, 1».............................10 18* «0 X
Blue Label. i >............................  0 19 0 SB
Orange Label, l's and is .... 0 81 0 30
Brown Label, l’s and is ......... 0 28 0 40
Brown Label, i’e ...................... 0 30 0 40
Green Label, l’s and ie.......... 0 36 0 50
Bed Label, is............................. 0 40 0 60

MOTHERS
FAVORITE

MKLAGAMA
TEA.

put up in 30, 60 and 100 lb. boxes.
Wholesale Retail. 

' " 0 25Black, green, mixed. 1 lb......... 0 18
Ube...... 0 19

3 p.c. off 30 days or 3 months.

0 35 
0 30 
0 40 
0 50 
0 60

(OLONaI
Black Label, 1-lb., retail at 86o.............so 19

" 11 Hb., “ " .............  0 80
Blue Label, retail at 30a....................... 0 88
Green Label. " 40a..................... 0 *
Red Label. » 50a..................... 0 36
Orange Label, " 60a.
OoldLabel " 80a,

0 42 
0 66

Rising Sun, 6-ox. cakes, igroes boxes S^SO* 
Rising Sun, 3-ox. cakes, gross boxes 4 60 
Sun Paste, 10a size, 4-gross boxes.... 10 00 
Sun Paste, 6a size, t-gross boxes— 5 00

•yrnp.
" GROWN ” BRAND PERFECTION SYRUP.

Per case
Plain tins, with label—

8lb. tins, 3 doz. in case................  1 $5
6 ' 1 " "   8 4j

10 " à " M ................... 8 3S
10 ” I "   8 25
110 and80 lb. tins have wire handles.)

small’b brand—Standard.
6 gal. tins, per can.................................. 4 40
1 " " per 3aae................... ............. 4 90

..................... ................................ 6 46
" " " ................................ 5 70

V*2* Tim.

SALADA CEYLON.

Wholesale. Retail
Brown Libel, l i....................... «0 10 «0 X
„ ii.................. on ox
areenI*be1.,I,,«ndi».......... 8 H 880
W '. iienlil 0 80 0 40

Bold Le bel, ii........................... 0 M 0 00

T> tu... ... " iiuicoeie. rvGLttii
Brown Label, 1 s and 4 s.. 0 20 0 25
Crimson " I s and is... 0 22 0 30
Green “ l’s and 4‘s. . 0 25 0 35
Blue “ l’s, is, is, 4's 0 30 0 40
Bronze “ l's, 4's, is... 0 36 0 50
Gold " l's, is, is... 0 44 0 60

All grades, either black, green or mixed.

BLUE KIBBON 
TEA OO.,TORONTO

Wholesale. Retail.
Yellow Label, l's and is.. 0 20 0 25
Green Label, l’s and i s.... 0 22 0 30
Blue label l's and 4's.......  0 25 0 35
Red Label, l’s, 4’s, 4’s and is.. 0 30 u 40
White Label, l’s, |’s and 4's.. 0 35 0 50
Gold Label 1 s and 4’s......  0 42 0 60
Purple Label, 4’s ana js... 0 55 0 80
Embossed, 4’s and 4’s.........  0 70 1 00

LUDELLA CEYLON, it 
AND |'S PKOfl.

Oases, mob 80 1-lb.................................. fO 86
•* H ,80 4-Ib....l n at" " 10 14b..../ ...................... 0 *
" " isu |4b................. o se

"CROWN " BRAND
„ , r Wholesale. Beta;
Bed Laoel, 14b. and |s............ SO 36 SO 50
Blue Label, 1-lb. and fcs............... 0 88 0 40
Green Label, l-lb........................ 0 19 OK
Green Label, 4a........................... 0 80 0 25
Japan, Is...................................... 0 19 0 It

E. d. MARCEAU, Montreal 
Japan Teas—

" Condor ” I 40-lb. boxes.............J
II 40-lb. boxes...........
m 80-lb. boxes.........

BMD AAA Japan, 40 lb " at............." AA ,r^40 - .............
Blue Jay, basket fired Japan, 70 lbs.,

"Condor"IV 80-lb. ,r ............ .
" V 80-lb. " ...............
" XXXX 80-lb. boxes....

XXZlWb. " ....
XXX 80-lb. " ....

" XXX 30-lb. •' ....
" XX 80-lb. • ....

XX «Mb.
LX 60-lb. ^ lend 0 274oparoase, le_

[86 is and 70 is)
in lead packets" Condor ” Ceylon black tea 

Green Label 4a, 4a and la. 
80-lb. oases................ retail

Yellow Label 4a and Is,
60-lb. oases.............. retail
Blue Label 4e, 4a and Is. 
60-lb. oases.............. retail

Black Teas—" Old Grow ” blend—

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Wholesale. Retail.

0 874 at 0 

0 80 at 0 83 

0 86 at 0 86 

0 40 at 0 30 

0 60 at 0 34 

at 0 40

Bronzed tins of 10,86,60 and 80-lb.
No. 1...................................per lb. 0 36
No. I....................................... " 0 30
Na 8....................................... " 0 86
No. 4....................................... " 0 80
Na 6....................................... '• 0 174

Tobssee.
THE EMPIRE TOBACCO CO., LIMITED.

Smoking—Empire, 4s, 6s and 18s.... $0 46
" Amber, 8s. and Ss..............  0 60
" Ivy, 7s...................................... 0 50
" Rosebud, 7s........................... 0 51

Chewing—Currency, 12s. and 64s.... 0 46
" Old Pox, 18s........................... 0 48
" Snowshoe, 64s........................ 0 51
" Pay RoU. 74s......................... 0 56
" Stag, 10 os.............................. 0 45
" Bobs, 6s. and 13s.................. 0 45
' “ lOoz. bars, 6k .... 0 45
" Fair Play, 8s. and l3e .... 0 53
" Club, 6s. and 18s.................. 0 46
" Universal, 13s........................ 0 47
" Dixie, 7s................................. 0 56

JOS. COTE, QUEBEC.
Cigars, per thcusand.

Cote's Fine Cheroots, 1-10.................... $15 • <
V.H.C., 1-20................................................ 25 .
St. Louis (Union), 1-20 ............................ 33 '
Champlain. 1-20........... ........................... 35 <
El Sergeant Premium, 1-20 1-40 ......... 55 (;•
J. O. Cl, Havana P. Finos. 1-20 ............  75 î

. 0

. 0 *

. 0 *

. o ;; o •

. U '

Cut tobaccos.
Petit Havana, 1-3, 1-13-1-6.......
Quesnel, 1-4.1-2 ............................

" 19.....................................
Cote s Choice Mixture, l-lb tins ,

-lb " . 
lb •• .

Vinigari.
E. D. maroeau, Montreal. P«r «t.i 

BMD, pure distilled, highest quality.. fO 32
Condor, pure distilled........................... 0 Z
Old Grow.................................................. 0 21

Special prices to buyers of large quantlti
Tesst.

...si 1‘
•....! K

Royal yeast, 8 doz. 6a pkgs___
GiUett’s cream yeast, 8 dos. in o
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THE CANADIAN GROCER

A MATCH for Everybody
That's what we started out 
to make, and EVERYBODY 
who knows what a good 

. match is, is using

Our Matches
We can convince you 
that, quality and price 
considered, it means 
money to you to Write 
to us for price list.

Do it Now!

The Improvad Match Ce„
Heed OWee: 

BOARD Or TRADE, 
MONTREAL.

Faotory:
DRUHMONDVILLE,

"GLOBE," with Pmrwxtatw.
This pot speaks for itself. When tea 

is drawn take the Percolator out and tea 
remains free from tannin.

We make seven sizes of this, also 
The Champion Tea Pot: Send for price 
list.

a CAMPBELL’S SONS
HAMILTON POTTERY

HAMILTON, ONTARIO

m

Jl<
i

<

•e i

TEA HINTS
FOR RETAILERS

Bj JOHN B- BISKB

TOD shoalA esta copy of this bo 
to-day—it tells all there lit# 

ten sheet Tea.
Hoif TO Terr Tea*- 

~ Whsm to Buy Tiai.
Bote t. Package Teas.
How TO Brraeusa a Tea. Tea*. 
Tea Bteeowe, ere, rrc.

Sit pagee ; moth- 
Frioe. postpaid, - SMS

--------------- ■1 ........—--------------- ---------- ------------ »

THE CANADIAN GROCER
“ ’ ‘ “ ‘ “ “

S.*»
to

THE PEOPLE OF

JAMAICA
*rw no# buying things in the 
United States which theyought 
to buy in Canada. They dont 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER*

might bring Inquiries. Better 
write for rates to

I.O.STKWART. Hslifas.

You are Interested 
In Something

err firaUtd tu lit SMijf.lt
•

We read and dm thousands at newspaper, 
awry week — therefore we can equip yew 
speedily md eooinmlnelly for a dehem, 
speech, lecture, assay or anything aim requiring 
updwdate information and mom ct it than yeur 
competitors am likely to get.

Tenrm-100 CKppiogm. $ MS
sn "mm
SOS wee

1.008 mm
Send for sur Booklet which fully sxplama

the scope of the dipping industry.

CANADIAN PUSS CLIPPIES SUREAU
Td«phoae Main 1*66^ ^

ID Front St. E . Toronto. Ttfcpbon* Mum

The Beat Grocers make 
a point of keeping h 
always In Stock.

I



THE CANADIAN GROCER

When Sorting Up
kindly look up your stock of

WETHEV’S 
MINCE

(In Packages)

Now is the time to begin pushing 
this line.

Ask your jobber for it.

If lie cannot supply you then write us direct.

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

CROSSE &l BLACKWELL, Ltd.
London, England

Some of our new lines are :

C. <6 B. Chicken Breasts (in Jelly). Vacuum Glass Jars.
C. & B. French Sardines. In Oval Glass.
C. & B. Chicken and Tongue. In Vacuum Glass.
C. dfc B. Veal and Ham. In Vacuum Glass.
C. & B. Prawns in Aspic. In Vacuum Glass.
Potted Meats (all Styles). In Vacuum Glass.

The finest retail grocery offerings for Xmas trade

Agents : C. E. COLSON & SON, Montreal

L

Street
Store-Front

Lamps
The Belgian is 

the Best

6et Particulars

GO WANS, 
KENT&CO.

LIMITED

Toronto

% -

33*8/


