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BOVR.IL
Watch Your Stock— 

Deliveries Take Time

FOR several months past it has 
been exceedingly difficult to 
obtain the necessary supplies 

to enable us to fill the increased de­
mand for Bovril. Of late the sit­
uation has improved somewhat, but 
we have difficulties still and will 
have them for considerable time to 
come.

To avoid disappointment in deliver­
ies and the loss of sales due to an 
incomplete stock, order ahead as far 
as possible and you may be sure we, 
in turn, will do our utmost to 
promptly supply your requirements.

BOVRIL, Umited
25 and 27 St. Peter SL MONTREAL

Order from Nearnst Distributing Dtpot.
Toronto, R. S. Mclndoe, S4 Wellington St. E. i Winnipeg, W. L. MocKensie A Co., Ltd., 141 Bonnatyne Are. E.;

Vancouver, Leveeona Limited, Dominion Building.
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CANADIAN GROCER

TME DISH THAT CARRIES DISTINCTION
What 'becomes of all the wrappings and containers that carry food from 

your store to the home of your customer.
Garbage can or wastebasket. A backyard bonfire consumes many of them. 

Total loss often times soaked with the food they carried. Why not give your 
customer an economical and useful article instead of something that is only 
waste when it has served its first purpose.

What happens when you send a pound of Hamburg steak or lard home in 
the jRitttffppt?

Your customer leaves the food right in the dish until the moment of use. If 
only part of the food is used at first the dish remains a sanitary and satisfactory 
storage container for the remainder.

When the food is all used the dish becomes a receptacle for left-over portions 
of food and goes back into the pantry or ice box. Or it sits on the kitchen sink, 
or table as a soap dish or handy container for many things used in the kitchen.

The Ritrfihaj* will serve innumerable uses around the home. Some Rlttfiiyiprfi 
have remained in service weeks before they were finally put into the kindling box.

Then they help make a quick fire in stove or furnace.
A$k Your Jobber, or

The Oval Wood Dish Co., Inc. Victoria Paper & Twine Co.
TORONTO MONTREAL HALIFAX

Manufacturer a
TUPPER LAKE, N.Y.



ESTABLISHED reputation for purity and 
quality, together with steady advertising, 

keep Borden’s Brands of Milk moving rapidly 
from the Grocer’s shelves. You can handle 
Borden Brands of Milk with perfect confidence, 
knowing that every can in every case will sell 
and give satisfaction.
You can get your share of the growing Borden 
demand by identifying your store with these 
leaders of quality.

Borden Milk Company, Limited
Montreal Vancouver

License No. 14-il3
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MILK PRODUCTS LEAD IN QUALITY
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If ijny advertisement intereit* you, tear it out note and place with letters to be answered.
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PEANUTS
Write for

BEST CHINESE SHELLED 
OF ALL GRADES

JAPANESE“CHERRY” 
BRAND UNSHELLED

WALNUTS
BEANS

RICE
DIRECT IMPORTERS 

FROM
THE ORIENT

FUJITA & CO., LTD.
VANCOUVER, B.C.

Head Office: KOBE, JAPAN.
Branches: NATE, YOKOHAMA, SEATTLE, TIENTSIN and TSINTOW

Tomato Catsup
AYLMER BRAND

A POPULAR LINE — STEADY DEMAND — PROFITABLE

GLASS AND STONE JUGS

4 TO CRATE

GLASS BOTTLES

2 DOZEN TO CASE

THROUGH YOUR JOBBER OR DIRECT

DOMINION CANNERS LIMITED
HAMILTON, CANADA

Cmnmdm Food Bomrd Unam No. t4-t2

// any advertisement intereote you, tear it out now and place with letters to bo answered.



January 31, 1919 CANADIAN GROCER ’ ' " 3

An Announcement
to the

Wholesale Trade

3KG
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Now that supplies of sugar are more easily secured, the con­
fectionery trade is more normal and we are in a position to 
make deliveries of all our well known brands of Nobility 
Confectionery including the following:

“Peerless,” “Elgin” and V‘Nobility”
Chocolates

We can also give prompt shipments on our extensive range 
of bulk lines.

We sell through the Wholesale Trade only.

NOBILITY CHOCOLATES, LTD.
" St. Thomas, Ontario

Selling Agents:

Maclure and Langley, Limited
TORONTO MONTREAL WINNIPEG

If ani> advertisement interest! you, tear it out now and place with letters to be answered.
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The Most Modern and Up-to-date Fruit 
Preserving Factory in Canada

Prepared
in

Copper

Packed

Kettles
Boiled

Lined
Pails
and

GlassSilver
Pans

mm

>
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WAGSTAFFE’S
NEW SEASON’S 1919

CELEBRATEDfSEVILLE
Orange Marmalade

Now Ready for Delivery

Containing all the essential oils that 
give such a piquant zest to a Real 
Orange Marmalade.

Order from Your Wholesale Grocer

WAGSTAFFE, LIMITED
Pure Fruit Preservers

HAMILTON CANADA

If any advertisement interests yon, tear it out nqw and place with letters to he answered.
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Rafting The Lumber
To The Eddy Plant

An important movable unit in the Eddy plant is the steamer 
“Mud-pout” seen in the illustration above. It is the business 
of the “Mud-pout" to take care of the logs that come down 
the Rouge River to Calumet, and assemble them into cribs 
The steamer is built especially for the purpose, sturdy and 
powerful, capable of bunching the logs together compactly 
by engine-power, and of towing from 18 to 24 cribs of them 
in one haul from Calumet to the wharves at the Eddy plant, 
Hull, where the photograph reproduced above was taken. 
The logs are mostly of spruce for making pulp and paper, 
but some poplar is included. The poplar can be used for 
making matches, and also for paper-making. The long 
logs you see in the picture are spruce.

Pointers From The Plant
On Eddy Goods

Buy Matches with an eye to full 
value.
When you buy Eddy Matches you 
can assure your customers of a 
generously filled box of sure, safe 
lights.
Eddy’s Indurated Fibreware Pails, 
Tubs, etc., cannot fall apart or 
leak. Good grocers sell them, and 
enjoy profitable business from 
their sale.
The best is always the Cheapest. 
Wrap your goods in Eddy’s wrap­
ping papers. Qualities to suit all 
purposes.
Be economical and sanitary. Save 
laundry bills. Install Eddy’s Sani­
tary Paper Towels in your place of 
business.
Eddy’s self-opening, box-shaped 
Groceiy bag is an Eddy Specialty 
worth your attention. The Eddy 
Company make paper bags for all 
purposes.
Watch for further articles on in­
teresting manufacturing processes 
in the Eddy plant. They will ap­
pear on this page each week.
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Marsh’s
To taste Marsh’s 
Grape Juice is to 
like it.
People who buy 
it once will buy 
i t again and 
again.
It’s up to you to 
recommend 
Marsh’s with 
every grocery 
order and win 
new prestige and 
profits for your 
store.

The Marsh Grape 
Juice Company

NIAGARA FALLS - ONT.

The MacLaren Imperial
_Cheese Co., Limited

Toronto, Ont.

Ontario Agents :
ROSE A LA FLAM ME ** 

Limited, Montreal, Que.

* ; -
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A Good 
Winter Seller

A reliable remedy for 
coughs, colds and kindred 
cold weather complaints 
is what we offer the trade 
in

MATHIEU’S 
SYRUP OF TAR

and
COD LIVER OIL

Lots of your customers 
need just such a body­
builder. Show a few bot­
tles in your displays and 
see what an excellent 
money-maker this 
Mathieu line is.

J. L. Mathieu Co.
PROPRIETORS

SHERBROOKE :< QUEBEC

Harry'Lauder’s Word is as 
Good as His Bond
He recommends CREAM OF BARLEY as 
being one of the finest cereals on the 
market. He is speaking from his own ex­
perience, for in Scotland they use more 
BARLEY than any other cereal grown. He 
was more than delighted when he knew 
CREAM OF BARLEY could be cooked in 3 
minutes; he advises all people to eat 
CREAM OF BARLEY, and the more you 
eat the better you will feel. He claims it 
is the only real cure for indigestion, for the 
most sensitive stomach can retain it, and 
the finest thing for the growing child, for 
their small, weak stomachs cannot retain 
coarse cereals. The people who are con­
fined in offices and have that mental strain, 
require Barley. Try CREAM OF BARLEY 
and be convinced that it is a blood and 
nerve builder, which you require.
Sold by all Wholesale Grocery Jobbers, 
so, Mr. Grocer, try one case, for it is a 
repeater.

Our trade-mark is registered 
MANUFACTURED BY

John Mackay Co., Limited
BOWMANVILLE, ONT.

FINEST CRYSTAL 
GELATINES

Powdered and Sheet

FINE LEAF GELATINE
British Manufacture

f ELATÏN E
OURY, MILLAR & CO.
9 Mincing Lane, London,E.C.,Eng.

SOLE AGENTS FOK CANADA

F. S. Jarvis & Co.
18 TORONTO ST., - TORONTO
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CLARK’S
PORK and BEANS

with
Plain,
Chili
or

Tomato
Sauce

are

LEADING SELLERS

CLARK’S 
PREPARED FOODS

The finest assortment of
MADE IN CANADA 
PRODUCTS.

Study our list.

W. CLARK
LIMITED

You will be interested.

MONTREAL
CANADA FOOD BOARD LICENSE Ne. 14-216
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Heather Blend Tea
fjjThe choicest Teas from the hill gardens 

of India and Ceylon—blended scientifical­
ly to produce a richness and flavor that will 
please the most fastidious Tea drinker.

The aroma is delicious. The quality and 
strength are there. One trial will con­
vince you. Takes less for a cup.

“The Fragrance Lingers’’

- Blended by

BLACKWOODS LIMITED
WINNIPEG, MAN.

Kim

SILENT SALESMAN
No modern grocer denies the value of glass-front, dust-proof show cases and 
bins which show the goods to the best advantage and yet keep them dust free 
and saleable to the last.
Food products in glass have the same advantage of display and direct appeal 
to the appetite, and when sealed with Anchor Caps they are not only dust-proof 
but absolutely airtight.
Goods properly packed in glass containers with Anchor Caps will retain their 
full flavor and freshness indefinitely. They will reduce the selling effort re­
quired to a very grçat extent and they will add to your profits both directly 
and indirectly. X
See that your next purchases are sealed with Anchor Caps and avoid the losses 
due to leaking jars, mouldy and deteriorated goods.

Anchor Cap 6 Closure Corporation
O F

FACTORY AND 
GENERAL OFFICES

M D*wmuI Km4
TORONTO. ONTARIO

If any advrrtierment intermit you, tear it out non and place with letten to be anetcered.
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Seville Orange Marmalade 
is Scarce, but—

supply you can
The supply of Seville Oranges 
available for Canadian manu­
facturers is very limited this 
year because of the British Gov­
ernment having taken over the 
crop.
We have been fortunate, how­
ever, in securing a limited quan­
tity for our requirements and 
can promise delivery of orders 
about Feb. 1st.
The quality of this marmalade 
will be entirely in keeping with

I Curuho'
&'"■!! OfiMMfclWU

CURUNO
ItliUÎÛRMWlthe “CURLING” Brand record

of the past—sweet, delicious and 
good — the sort of Marmalade 
that brings the housewife back 
with increased confidence in the 
quality of the lines you handle.
“CURLING” Brand Seville 
Orange Marmalade is priced 
right for right profits.

ST. WILLIAMS PRESERVERS, LIMITED
SIMCOE and ST. WILLIAMS. ONT. ,

MACLURE AND LANGLEY, LIMITED
Toronto Winnipeg

If any advertisement interetU yon. tear it out note and place with Uttert to be anewered.
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The eerriee department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
ments appear on this page.
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WESTERN PROVINCES '

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office: ^VJNNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re­
sponsible representation west of the Great Lakes. An efficient selling organization, and on old- 
established connection with the trade, place us in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

■ '■  ' ------ = “Always On The Job*' ■  ■ ■ ... ............—■ ■ ■ 1 1

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg
As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING

SIX HOUSES IN WESTERN CANADA
W. H. ESCOTT CO, LIMITED Winnipeg, Man. W. H. ESCOTT CO, LIMITED Calgary, Alta.
W. H. ESCOTT CO, LIMITED Saskatoon. Saak. W. H. ESCOTT CO, LIMITED, Fort William, Ont.
W. H. ESCOTT CO, LIMITED Regina, Saak. W. H. ESCOTT CO, LIMITED Edmonton, Alta.

WHOLESALE GROCERY BROKERS, MANUFACTURERS AGENTS, IMPORTERS
ContitrmtnO Seliciiti HEAD OFFICE.: 181-183 Bannatyne Awe. East, WINNIPEG Wrilt Ui

This is the House of Service 
in the Western Field

Our organization and our staff of aggressive salesmen are 
the two links required to connect your product with the 
splendid markets of Western Canada.
Let us show you how.
We are agents for Christie’s Biscuits and Robertson’s 
Confectionery.

Scott-Bathgate Co., Limited
Whole eel* Grocery Broker » end Manufacturer« Agente

149 Notre Dame Ave., E., Winnipeg

99999999999999
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PUGSLEY, DINGMAN CO.. LIMITED 
JOHN TAYLOR A CO.. LIMITED 

ETC.. ETC.. ETC.
We represeet torn» of the beet ■aeufaetnneim, 
of whom the share en exemples. We will give 

rear Une the seme attention.

F. D COCKBURN CO.
WINNIPEG

SAY YOU SAW IT 
IN CANADIAN GROCER 

WHEN WRITING TO 
ADVERTISERS

D. J.MacLeod &Co.
Manufacturer» ’ Agent» 
and Grocery Broker»

EDMONTON, ALTA.
Open to negotiate for new lines in Alberta. 
Our staff calls on wholesale trade and does 
detail work.

A. M. Maclurc & Co.
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN'F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

C. H. GRANT CO.
Wholesale Commission Brokers and 

Manufacturers' Agents
| 1206 McArthur Bldg., Winnipeg
We have the facilities for giving manu­
facturers first-class service.

Williams Storage Co
WINNIPEG

WINNIPEG WAREHOUSING CO. 
2SS Princess Street

C.. S. TURNER CO.
147 Bannatyne Avenue

Prompt and Efficient SERVICE 
Bonded or Free Storage

Track Facilities Steam Heating
WAREHOUSING DISTRIBUTING 

STORAGE

WATSON & TRUESDALE
Wholesale Grocery Brokers and Manufacturers’ Agents

Have live men doing detail work throughout our territory. Manitoba, 
Saskatchewan and Alberta. They get the business, and can get it 

for you. Write us, and we will explain our system.
156 LOMBARD STREET - - WINNIPEG, MANITOBA

Traikagi
Storsgs

Distri-
bitisi

Donald H. Bain Co.
Wholesale Grocery Commission Agents

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 

prove it.
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced 

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER

Canada Food Board License No. 6—450
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada Vh*** announce­
ments appear on this page.

IHIIll'WIIII!!!!!!!P!!!!!!lil

iillilillililllillilllllllllHlll

ONTARIO

T. M. SIBBALD & SON
GROCERY BROKERS

Agent for KELLOGG’S Toasted Cornflakes
Another Agency Solicited

311 KING ST.’E. - TORONTO
Storage and Bonded Warehouses

MACLURE & LANGLEY
Limited

Manufacturers' Agent*
Grocers, Confectioners and Drug 

Specialists
12 Front Street East - Toronto

W. G. A. LAMBE |& CO.
TORONTO

Established 1886

SUGARS FRUITS

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents 
and Importers

51-53 Wellington St. W., Toronto

H. D. MARSHALL
Wholetale Grocery Broker

OTTAWA MONTREAL HALIFAX

To
Manufacturers’

Agents
Manufacturers are always 
looking for aggressive 
brokers to represent them. 
Keep your name and terri­
tory covered to the front, 
thus impressing them with 
your aggressiveness. The 
Manufacturers’ A g e n t s’ 
directory is the right place 
to have your card.
The rates are reasonable. 
For one inch each week 
for one year the cost is 
only $1.60 per insertion. 
For two inches for the 
same time the cost is $3.20 
an issue.
We shall be glad to fur­
nish you with other rates
upon application./

Canadian Grocer
143-153 University Ave. 

TORONTO

—

FISH
Pickled Lake Superior 
Herring, in kegs, half­
kegs and pails. Trout 
and whitefish in kegs.
Frozen Georgian Bay 
Trout and Lake Su­
perior Herring.
We still have a few 
hundred barrels of
Georgian Bay Apples in­
stock.

We Invite Correspondence

LEMON BROS.
OWEN SOUND. ONT.

W. F. ELLIOT
importera ét Manufacturera* Agent a 

(Cor. Leith and Hardiaty Sta.)
FORT WILLIAM, ONT.

Established 1909.

AN ENGLISH HOUSE 
of good standing are wishful to act as Soie 
Agents for a Canadian Fruit Canning 
House, packing first-class goods. Buying 
or on Commission. Quality first considera­
tion. Apply “Presrwa/* Canadian Grecer. 
88 Fleet St., Lett don, Eng.

LOGGIE, SONS 
& CO.

Merchandise Brokers and

Grocery, Drug and Confec­
tionery Specialties.

Foy Bldg., 32 Front Street W 
TORONTO . . ONTARIO

Baker’s Cocoa 
and Chocolate

MAKE AND 
KEEP GOOD 
CUSTOMERS

They are most 
reliable goods
sold with a posi­
tive guarantee of 
purity and su­

perior quality ; put up in con­
formity with the Pure Food 
laws ; are readily sold, giv­
ing a quick turnover of 
stock.

MADE m CANADA

WALTER BAKER & CO. Limited
Meitrsal, Can. Dorchester, Miss.

Established 1769

Traoi-mark
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QUEBEC

The eerrlee department of Cenedlnn Oroeer 
will gladly aeewt maanfaetorem at home and 
abroad In making arrangements with the 
Arms In all parta of Canada whose anneunee- 
menta appear on this page.

JQHNE THR3PN
Wholesale Grocery Broker 

BOARD OF TRADE BUILDING

MONTREAL

ROSE & LAFLAMME
LIMITED

Commietion Merchant* 
Grocer*’ Specialtie*

MONTREAL TORONTO
Canadian Food Control License Noe. 6-236/7/8

ROOM 122 BOARD OF 
TRADE BUILDING

Wholetale Grocery Broker*

Montreal
84 St. Peter Street, Quebec

On demand will quote Salted Cod Fish, 
Salted Salmon. Buyer of all kinds of 
feeds And grains.

Paul F. Gauvreau

THE S. G. BENDON UTILITY CO.
Broker• and Committion Agentt

30 St. Francis Xavier St., Montreal 
License No. 6-983

Try sur Utility Semes. Den’t wait, 4e it new. 
Ageneiee Wanted.

C. B. HART, Reg
Montreal, P.Q.

Grocery and Chemical Broker* 
Commi**ion Agent*

MARITIME PROVINCES

GENEST & GENEST, LTD
CORN and CORN PRODUCTS-PEAS

BOARD OF TRADE BLDG.

COURTIERS-BROKERS

Grocer, Specfallfe.
MONTREAL

Schofield & Beer, St. John, N.B.
Manfacturere Agents 

Agents for: Acadia Sugar Roflning Co., 
Ltd., of Halifax. N.S.; W. C. Mae- 
donald, Regd., Montreal, P.Q. ; T. W. 
Berk * Co., London, Eng. : Th# T. 
Upton Co., Ltd., Hamilton, Ont.

MANUFACTURERS' AGENTS AND 
GROCERY BROKERS

47-49 Upper Water St., Halifax, N.S.

GAETZ & CO

Mention This Paper When Writing 
Advertisers.

Just Received!
Hams (5 tons), Sides of Pork with 

Head and Feet Off (10 tons).
SPECIAL LOW PRICE 

Writ* V.
The Colwell Brokerage Co., Ltd. 

St. John, N.B.

Man Left You, Did He?
And for the life of you you don’t know where to 
find another to replace him. Well, our advice to 
you—and it’s good advice—is: Find him by adver­
tising— a small condensed advertisement in 
CANADIAN GROCER.
If you wanted a blacksmith, we wouldn’t recommend 
CANADIAN GROCER, but when it comes to finding

a man for the grocery business, honestly we don’t 
know of a better or cheaper way of finding him than 
the use of CANADIAN GROCER.
The way to find the man you want is to look for 
him where he is likely to be found—in the grocery 
business.

Rate la 2 cents a word first insertion and 1 cent per word each subsequent insertion. 
Five cents additional per insertion when replies are to be sent to Box Number in our 
rare. Send your advertisement and remittance to

Canadian Grocer Want Ads, 143-153 University Avenue 
TORONTO

EL ROI-TAN PERFECT
CIGAR
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The service department of The Canadian 
Grocer will gladly aaatat manufacturers at 
home and abroad In making arrangement» 
with the arms In all parts of Canada whose 
announcements appear on this page.
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BRITISH COLUMBIA

[pilchard]

afffi^isoncmisx
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LITTLE BROS. LTD., VANCOUVER, B.C.
Established 15 Years. Live Staff of Salesmen. First-Class Storage and Warehouse Facilities.

We can place one or two good specialty lines on the B.C. market. If you want lire representation, write us to-day.

Your Customers Will Like 

ALBATROSS
BRAND

PILCHARD
It Is a wholesome and delieioua Sea Food 
and with the prevailing big demand for 
fish dealers will find Albatroaa Brand 
Pilchards a quick-mover and a good 
money-maker, too.

Clayoquot-Sound Canning Co., Ltd.
J. L BECKWITH Agent 

VICTORIA - B.C.

Squirrel Brand PEANUT
BUTTER

C. T. NELSON
GROCERY BROKER

MB Htbben-Bone Bldg., Victoria, B.C.
In touch with all British Columbia wholesalers 
and jobbers, and can place your line to beet 
advantage. Live men calling on retail trade.

Victoria Vancouver

M. DESBRISAY & CO.
Salmen Canners and Manufacturers' 

Agents
VANCOUVER. B.C.

Our organisation la equipped to 
handle any manufacturers’ line. 

Our salesmen get results.

The next time you want a 
clerk, be sure to advertise in 
the “Wanted” Page of Cana­
dian Grocer. You will 
receive inquiries from the 
livest clerks in the Canadian 
grocery trade, because read­
ing Canadian Grocer is a 
test of the clerk’s interest in 
his business.

The Robert Gillespie Co.
Importer* and Exporter*

323 Homer St., Vancouver
Live Salermen covering Alberta and B.C

WE CAN HANDLE A FEW 
MORE GOOD LINES

May we include yours among the quality products 
we are now successfully representing in this field ï 

Particulars from

J. L. TORRY & CO.
Importers and Exporters VANCOUVER

4pCiP*01^ KIPPERED Kippers, Bloaters, Boneless Herring,_____ _
Chicks. Pickled: Scotch-eared Herring (barrels and half- 
barrels and pails) ; Frosen Herring, Pish Paste In glass Jars.

HERRING
sic

Packed by—
WATSON BROS. FISHING â PACKING CO.. LTD. VANCOUVER

rerrmxaainrwHgpa
Herrin* <
1 half- ;
M jars.

NCOUVBR !aoBQCccseeett^O

5459211577^160120
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Dodwell&Co. Ltd.
IMPORTERS & EXPORTERS

VANCOUVER,
Bm Cm

IMPORTERS OF
Desiccated Cocoanut, 
Cocoanut Oil, Rice, 

Beans, Preserved Gingers 
and other Oriental Lines

HEAD OFFICE
Exchange Chambers, St. Mary Axe, 
London, E.C., Eng.

BRANCHES AT
Hong Kong, Shanghai, Foochow, 
and Hankow, China.
Yokohama, Kobe and Tokio, Japan. 
Colombo, Ceylon.
New York, N.Y., U.S.A.
Seattle and Tacoma, Wash., U.S.A. 
Portland, Ore, U.S.A.
San Francisco, Cal., U.S.A. 
Victoria, B.C., Can.

// any advertisement interest* you, tear it out how and place with letter! to bo answered.
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Salmon PRIMROSE”
PILCHARDS

Commandeered
SNOW CAP

BRAND
PILCHARDS

Strictly Prime 
Quality

are more deli­
cious than 

SOCKEYE 
and are les s 
than half the 
price.
For Salads and 

Sandwiches 
They are More 
of a Dainty 
Than Tuna 

Fish

Ocean Caught

Packed Only By Hand

Rich in flavor and high 
in food oalua

Snow
Defiance Packing Co., Ltd.
Head Office : VANCOUVER B.CPacked la 1 Ik. Talk 

sad 1-1 Ik. Fists 
Md ky Tsar Jekker

The Nootka Packing Co
NOOTKA, B.C.

is Hand Packed
Canneries at West Vancouver and Port 

Renfrew, B.C.
Sales Agents i Balfour, Guthrie * Co. 

Vancouver, B.C.

Imperial Rice Milling 
Co., Ltd.

VANCOUVER, B.C. PEANUT BUTTER
The Finest Spread 

for Bread
A delicious line. Mad«- 
from selected hand­
picked, blanched pea­
nuts.
Healthful, nutritious 
and palatable. 
Physicians recommend 
it for children.
When you sell a cus­
tomer one can of 
WANTMORE Peanut 
flutter you will sell 
her many more, 
its goodness will keep 
it repeating and you 
make a good profit on 
,‘very sale.
Ask your jobber for 
it, or write direct te 
us

1AM BICE;1AM RICE;
mu Rice Mia.Cain
XwcouvtM. B.C. V

rial Rice Mia. cam
VdMCOUVtH. B.C. Peanut buttes

Wcareoffering the best value 
in Rice on the Canadian 

market to-day.
R. L. Fowler&Co., Ltd

Manufacturers
SASKATOON

License Ne. 16-341

CALGARY REGINA

If any advertisement interests you, tear it out new and place with tetters to hr answered.

brand
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California Celery
Fresh daily arrivals, well 
bleached and crisp.

High-class Navels, 
Grapefruit,

Boxed Apples,
Shelled Almonds, 

Peanuts
Kindly mail in your 

orders.

McBRIDE BROS.
House of Quality 

35 Church Street, Toronto
Canadian Food Control License No. 3-027 and 3-028

You owe it to yourself and to the 
success of your business to stock the 
best stable brushes obtainable

“KEYSTONE”
STABLE BRUSHES 

through the good service they render, 
convince your customers of vour de 
pendability to sell only the best. 
Stock and push the "Keystone" line 
it will pay you, both in satisfied cus­
tomers and good profits.

Write for prices to

Stevens-Hepner Co., Limited
Port Elgin, Ontario

Get prices and information about 
the "Nugget” Broom and the 
rest of the famous Keystone 
Brand Brooms and Brushes.

Keep Klim where it 
can be seen

Thousands of women are reading the 
Klim advertisements in the daily papers and 
magazines. Every day hundreds resolve to 
use Klim, who forget because not reminded 
of their resolution when in their Grocer’s 
stores. Always keep a generous number of 
tins of Klim in a prominent position on your 
shelves, or in your show cases. Link up 
your store with Klim publicity and you will 
catch many sales you would otherwise miss.

Give Klim a favored position 
and watch results.

Canadian Milk Products Limited
TORONTO MONTREAL

We a tern Repreaen ta fives:

\ . H. Escott & Co., Limited, Fort William, 
Winnipeg, Edmonton and Regina.

Kirkland & Rose, Vancouver.

Canada Food Board License No. 14-242.

The Megantic Broom Mfg. Co., Ltd.
Manufacturer* of Brooms and Clothes Pins

6 t

% 4

Lake Megantic, Que.

Represented by
Boivin & Grenier, Québec. 
Delorme Frère, Montreal.
J. Hunter White, St. John. 

N.B.
H. D. Marshall, Ottawa. 
Harry Horne Co., Toronto. 
Tomlinson & O’Brien, Winni­

peg.
Oppenheimer Bros., Vancou­

ver.

These agents have always a 
stock on hand sufficient to 
satisfy the demands of clients 
in their territory.

Satisfaction on these three 
lines guaranteed.
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A Grocer Knows His Own Business
As a grocer you don’t allow your customers to run your 
business. You try to PLEASE them, but YOU are boss. 
Often they may question your JUDGMENT on a product, 
but when they find out that you were RIGHT their allegi­
ance is yours, unshakably. They may want to save a penny 
or two on their POULTRY FEEDS. Don’t let them. Give 
them the best value for their money—it will come back to 
you—multiplied. Give them

SCRATCH FEED
chickenchowder

The effectiveness of these feeds is not a guess. The makers 
GUARANTEE more eggs or money back. They GUAR­
ANTEE better chicks. This guarantee is YOURS.

THE CHISHOLM MILLING CO., LIMITED
8 JARVIS STREET, TORONTO

CANADA FOOD BOARD CEREAL MILL LICENSE No. «-lee

You Want Good-Will
Your business good-will is measured by the degree of 
confidence your customers place in your recommenda­
tions. You earn a reputation for recommending pur­
chases that live up to your reccommendations. Your 
customers come back to you because they rely on your 
judgment.
For this very important reason we recommend Egg-0 
Baking Powder—it is so efficient and reliable that 
when recommended it will increase your customers’ 
opinion of your judgment.

Always keep a good stock ahead.
Egg-O is carried in stock by all 

jobbers.

£.G G~0
£,G G "0

Egg-0 Baking Powder Co., Limited
Hamilton - Canada
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Fresh Arrivals This
Week

One Car California Navels
Golden Orange Brand 

Sunkist

One Car California Lemons
One Car California Celery

One Car Extra Fancy Florida
Grape Fruit

One Car Bananas
All above Very Finest Quality

SEND US YOUR ORDERS

THE HOUSE OF QUALITY

HUGH WALKER & SON
THE FIRM FOR SERVICE

GUELPH - - - ONTARIO
Canada Food Control License Nos. 3-090, 3-204
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Put them in a corner of your Show Case

Chamberlain’s
Family Remedies

In every community there’s a demand for a 
well-proven line like Chamberlain’s Family 
Remedies.

A little display in a corner of your Show Case will bring you lots 
of extra sales and add to your prestige besides.
Send to-day for a small trial supply and get this business com­
ing your way.

Chamberlain Medicine Co., Limited
TORONTO, CANADA

BIG PROFITS ON DAVIS CIGARS
Retailer’s profit on this order is $11.24—equal to over 42.70%.

Messrs. S. Davis & Sons, Limited,
Box 630, Montreal.

Please send me, not later than.............................................. by express prepaid, the
assortment of 500 cigars, described below, value $26.86.

Usual Quantity
Selling of Price Per Wholesale
Price Boxes Brand 1000 Discount Net

Usual Quantity
Selling of Price Per Wholesale
Price Boxes Brand 1000 Discount Net

2 for 25c 2 SO NOBLEMEN ...........$100.00 $5.00 Less 10% $4.50
10c 2 100 PERFECTION ........ 72.00 7.20 “ 6.48

3 for 25c 2 100GRAND MASTER. . 64.00 6.40 44 5.76
30c 20 100 MIDGETS (5 in a

box) ......................... 48.00 4.80 “ 4.32
5c 1 100 LORD TENNYSONS 41.00 4.10 Less 5% 3.90
5c 1 50 Cables ...................... 40.00 2.00 44 1.90

$26.86
Business name......
Send by..............................................  Express
•If you send cash with order, deduct 2% cash discount and remit $26.32 only.

SEND IN YOUR ORDER PROMPTLY
■_____________________________ _____________________________ > 4 - r’

If any advertisement interests you, tear it out now and place with letters to be answered.
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How Does This 
Tea Plan 

Strike You ?
No grocer need feel timid about the tea market if he buys accord­
ing to the new Red Rose plan.
We will book your orders as far in advance as you say and make 
shipments every week, two weeks, month or two months, just as 
you desire. The price charged will be the market price for 
Red Rose Tea at the time of shipment. In that way you get 
the benefit of any decline in price should any occur between the 
date of booking and the date of shipment.
This plan enables you to carry the minimum stock and affords you 
the maximum protection against loss of profit.
Instead of you watching the markets for the next few months or a 
year,, you put it up to our experienced buyers to get Red Rose 
quality for you at the lowest market price.
You leave it to us to carry the big stocks and the corresponding 
risk, which is as it should be, considering our experience, sources 
of information and facilities for selecting teas of known quality at 
the most advantageous prices.
How does our plan strike you ?

T. H. Estabrooks Co.
LIMITED

St. John Toronto Winnipeg Calgary 
Canada Food Board License No. 6-276

siaatti

If any advertisement interest» you, tear it out how end place with letter» to be answered.
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Everybody Likes

INGERSOLL 
CREAM

— the Cheese that Spreads 
like Butter.
If you are not now selling this 
popular and wholesome line, get a 
trial supply to-day.

We have fresh stocks always on 
hand and can fill your order 
promptly and satisfactorily.

You’ll like the good profits on sales 
of Ingersoll Cream Cheese.

INGERSOLL PACKING CO., LIMITED
INGERSOLL, ONT.

If any advertieement intereet* yon, tear it out now and place with letter» to be anewered.

January 31, 19i9

We want 
to send you 
a show card 
like this

It’s yours for the asking. Write for it to-day, hang it in your 
store and increase your sales of Keen-Colman Products.

Canadian Agent* :

MAGOR, SON & CO.,'LIMITED, 191 St. Paul Street, MONTREAL
TORONTO BRANCH : 30 CHURCH STREET
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Export Business Still Uncertain
Labor Conditions and Scarcity of Raw Materials Indicate That There Will be But 

Small Likelihood of Any Marked Increases in Imports For Some Time to 
Come—Bidding For Expert Men Complicates Labor Market

THOSE who are expecting an im­
mediate change to normal in all 
business conditions are counting 
without their host. It is possible to fore­

see the future for some little space as re­
gards Canadian trade, and the difficul­
ties and uncertainties, in the conditions 
that are comparatively well-known, 
should prepare the trade for similar con­
ditions abroad, and perhaps for con­
ditions far more stringent than any that 
are known in Canada.

England, that was so large a seller in 
this market prior to the war, has very 
heavy burdens to meet before that trade 
can be restored to a normal basis, and 
there is a keen home demand to be met, 
and problems of transportation and labor 
to be solved before she can again be­
come an appreciable factor as a trader 
in this country.

Two letters reproduced herewith, from 
two large English firms who were heavily 
interested in this market before the war, 
will give some idea of how they see con-' 
ditions in England, and how they view 
the possibilities of an early return of 
this business. The one a large biscuit 
and confectionery house, writing of the 
conditions, state that any quotations on 
goods that were available for shipment 
would be on the basis of the Christmas 
prices just past, with the probabilities 
favoring increases rather than declines.

See Increasing Costs For Sometime
“The position is extremely awkward,” 

they write. “We fixed export prices early 
in 1918 of course for the season. During 
the year there was a steady rise in every­
thing and as we had to buy time and 
again on the rising market we found our 
basis a long way out eventually. Again 
—we had two large advances in wages 
to face under the board which controls 
these little matters here now. Our 
‘Home* trade demand wiped up every 
box or package we could produce and we 
start 1919 with bare shelves and ex­
tremely high costs. We mention tt|is 
at length because some buyers seem to

think the armistice will have brought 
prices tumbling, down. It is quite the 
opposite. Every trade has been starved 
for materials and now manufacturers are 
frantic to get ‘pivotal’ and ‘slip’ men 
back out of the army and secure mater­
ials anywhere and at any price to start 
a neck in front of their neighbors.

“We shall see violent fluctuations in all 
costs for months yet as shipping is un­
certain and the disparity between ‘spot’ 
and ‘to arrive’ is startling.

No Immediate Delivery for Confectionery 
Lines

“There is no immediate prospect of 
license to export confectionery lines, but 
one never knows what may be sprung 
on us. Question of price is pretty ser­
ious. Cocoanut lines are hardly likely 
to come along yet Cocoanuts are sell­
ing here at about 1 8d each in the street- 
barrows, and the pre-war ‘cheap’ cara­
mels are but little less now than the 
best qualities, as everything in fats etc., 
is at a very high price. Butter is 2/4d 
lb., and so on.”

A letter from an English house en­
gaged in the manufacture of sauces and 
condiments writes of ever increasing 
difficulties. In referring to the 1918 
trade conditions they state:
Conditions More Serious Than in Pre­

vious War Years
"The general conditions remain very 

much the same as in our previous annual 
report except that in practically every 
direction the conditions have been more 
difficult and the supplies scarcer, and 
prices almost continuously increasing, 
the latter being the most marked feature 
of the year.

“The numerous and constantly increas­
ing restrictions have been felt by busi­
ness firms much more severely than dur­
ing the whole of the previous war period 
and consequently the demand for sup­
plies from customers has been more im­
perative than before, although the avail­
able supplies have been less ”

Conditions Improving in 1919
In reference to the 1919 trade they 

state: “There are already indications 
of improved conditions in the way of the 
removal of some of the minor restric­
tions on business, but there are no in­
creased supplies visible at present of the 
more important raw materials used in our 
business, and we do not anticipate the 
demobilization of our skilled employees 
for a considerable time to come. Until 
the conditions in both these respects 
very materially alter, we see no prospects 
of increasing our present supplies for ex­
port, but the moment we are able to se­
cure the necessary materials, we will 
advise you.”

The reports on some of the imported 
lines indicate the same general condi­
tions—higher prices and increased ex­
port difficulties.
Nuts High Priced on Primary Markets

Primary points generally reveal very 
strong tendencies as they affect nuts. It 
is understood the embargo on the export 
of walnuts from France has been lifted 
but it is very difficult to get quotations 
on any appreciable quantity. Late 
cables show that Bordeaux walnuts land­
ed here would cost in first hands between 
80c and 90c or more than the present 
price to the retail trade. Spanish wal- 
nuts have advanced considerably too and 
it is very hard to get offers. There were 
some arrivals at New York last week and 
it is indicated these were not too good 
quality. Almonds have gone higher, the 
Spanish being up a full 2c, with firming 
tendencies shown, and Sicily is said to be 
a good 30 per cent, above Spanish. There 
is a big demand reported, Sweden now 
being a factor, and it is said producers 
are holding stocks for higher figures. 
The demand for shelled filberts has in­
creased enormously. Prices are up and 
Spanish interests look for even higher 
levels. Locally the situation is without 
material change. Arrivals are absorbed 
as quickly as available and there does 
not appear to be any heavy stock.
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Many Restrictions Go By the Board
Eight Orders Dealing With Restriction in Various Trades Affecting the Grocer and 

the Consumer Are Withdrawn—Improved Supplies the Reason

B Y an order of the Canada Food 
Board, made public January 22, 
many of the restrictions that still 

existed have been withdrawn. These 
withdrawals are a result of the improved 
conditions in many commodities, notably 
meats, fats, sugar and flour that permit 
a more extensive use of these com­
modities. As a result the restrictions on 
the private use of these commodities, the 
use in restaurants and in manufacture 
have been largely withdrawn.

The following food orders are there­
fore no longer in operation:

RELIEF FOR BAKING TRADE 

ORDER NO. 23.
That provided that manufacturers of 

bread and rolls should not use in each 
barrel of flour of one hundred and ninety- 
six pounds the following ingredients in ex­
cess of the following amounts: Sugar in 
excess of 2 pounds; malt extract or malt 
flour in excess of 2 pounds; fats in excess 
of 2 pounds; milk in excess of 6 pounds. 
Manufacturers shall make only single loaf or 
multiples thereof closely batched together, 
shall not wrap the bread, and shall not 
carry stocks of flour in excess of their de­
mands for a period of 30 days, nor accept 
returns of bread or other baking products.

May Stock Supplies in Any Quantity 
ORDER NO. 30.

No person shall have in his possession or 
under his control at any time cane sugar 
more than is required for a period not ex­
ceeding 14 days save as hereafter provided.

A person living at a greater distance 
than two miles and less than five from a 
licensed dealer may have 30 days’ supply. 
Parties living at a greater distance than 
five miles and less than ten 60 days’ sup­
ply permitted; if living ten miles or 
farther from dealer 120 days’ supply.

Manufacturers may have in their posses­
sion or under their control sugar sufficient 
to meet ordinary requirements for .45 days.

Parties having sugar in excess of these 
amounts must return it to the parties from 
whom it was purchased.
Biscuit and Cake Restrictions Withdrawn 

ORDER NO. 34.
On or after May 1, 1918, no person shall 

use in the manufacture of any biscuit pro­
duct more than 100 lbs. of sugar and 40 
pounds of shortening to 200 pounds of flour 
and substitutes, nor in the manufacture of 
any variety of cake more than 100 pounds 
of sugar, and 65 pounds of shortening to ’00 
pounds of flour or substitutes, nor in the 
manufacture of sweet dough products more 
than 25 pounds of sugar and 15 pounds of 
shortening to 200 pounds of flour or sub­
stitutes.

Moreover, the manufacture of the follow­
ing products is prohibited: French or puff 
pastry, doughnuts, Scotch shortbread, maca­
roons containing more than 50 per cent, of 
sugar, marshmallow containing more than 
20 pounds of sugar to sixty pounds of 
marshmallow.

Restaurant Regulations No More 
ORDER No. 46.

Section IB to section 23 of Order 46 
have been withdrawn by the new order. 
These sections provided as follows:

Relative to public eating places, making 
certain changes which were found desirable 
in the application of Order No. 25.

In addition to public eating places, the 
regulations apply to all public entertain­
ments: lawn socials; bazaars and tea meet­
ings; public luncheons; dinners and pic­
nics; fairs and exhibitions; lodge, club and 
fraternal societies’ meetings; and all such 
places of a like or similar character. They 
also apply to private and semi-private 
luncheons, dinners, parties and picnics, 
where food or refreshment is served to 
fifteen or more persons, other than mem­
bers of the family or household of the 
proprietor.

At the mid-day meal no sandwiches shall 
be served. This applies to all public eating 
places, including railway lunch counters. 
At the mid-day meal no bread and bread 
rolls containing more than 75 per cent, of 
standard wheat flour shall be used, and 
not more than a total of one ounce of 
standard wheat flour shall be served to 
any person in all products, including bread, 
buns, biscuits, pastry or other like products.

All persons subject to the eating place 
regulations are also required to comply 
with the Canada Food Board’s regulations 
governing bakers and confectioners (Orders 
Nos. 16 and 34).

Vse of Substitutes No Longer Essential 
ORDER NO. 50.

2. On and after July 1st, 1918:
(a) Bakers, confectioners and public eat­

ing places in making any bakery product in 
which the amount of substitutes for wheat 
flour are not prescribed in Orders of the 
Canada Food Board Nos. 34 and 46 shall 
use 1 pound of substitutes to every 9 pounds 
of standard wheat flour.

(b) Every person in Canada who bakes 
for private consumption shall use not less 
than 1 pound of substitutes for. every 9 
pounds of white or standard wheat flour.

3. (a) On and after July 15th, 1918:—
Bakers, confectioners and public eating

places east of but not including Port Arthur 
in making any bakery product in which the

: StY ?

Why not go down simultaneouslyt 
Morris for the George Matthews 
Adams Service.

amount of substitutes for wheat flour are 
not prescribed in Canada Food Board 
Orders Number 34 and 46 shall use 1 pound 
, - t-t-s to every 4 pounds of stan­
dard wheat flour.

(b) Every person in Canada east of but 
not including Port Arthur who bakes for 
private consumption shall use not less than 
1 pound of substitutes to every 4 pounds 
of white or standard wheat flour.

(c) No licensed dealer shall have in his 
possession for sale any white or standard 
flour unless he also has at all times a suffi­
cient stock of substitutes to meet the de­
mands of his customers at reasonable prices.

(d) No licensed dealer shall sell to any 
person for private consumption, east of but 
not including Port Arthur, any white or 
standard flour who does not purchase from 
him substitutes in the proportion of not less 
than 1 pound of substitutes to 2 pounds of 
white or standard flour or to any person 
west of and including Port Arthur any 
white or standard flour who does not pur­
chase from him substitutes in the pro­
portion of not less than 1 pound of substi­
tutes to 4 pounds of white or standard flour.

(e) Every baker shall, at the time of bak- 
:ne nlaee on each loaf of bread a label 
or sticker bearing his name and address and 
the words “Victory Bread.”

4. Any licensee using a label or sticker on 
bread which does not conform to the re­
quirements of this Order, shall be liable to 
suspension or cancellation of his license by 
the Canada Food Board.

5. Any person authorized by the Canada 
Food Board or any Dominion, Provincial or 
Municipal officer may seize any bread not 
bearing the label or sticker as herein re­
quired. and any bread so seized shall there­
by be forfeited to His Majesty and shall be 
disposed of in such manner as the said 
board may from time to time direct.

ORDER NO. 55.
1. The operation of sub-sections (a) and 

(b) of Section 3. of Order No. 50 of this 
Board shall be deferred until a date to be 
hereafter fixed.

2. Sub-section (d) of Section 3, of Order 
No. 50, is amended by striking out the 
figure “2” therein, and inserting in place 
thereof the figure "4.”

3. Sub-section (e) of Section 3, of Order 
No 50 is amended by striking out the word 
"shall” and inserting in place thereof the 
word “may.”

4. Section 4, of Order 50, is amended by 
striking out the word “a” in the first line 
and inserting in place thereof the word 
"such.”

5. Section 5, of Order No. 50, is hereby 
revoked.

ORDER NO. 62.
Limited the manufacturer to half the 

normal consumption of sugar, the use of 
sugar in the manufacture of ice cream and 
the reduction in the butterfat content.
ORDER NO. 6».

No Further Need For This Order
1. Notwithstanding anything contained in 

any other Order of the Canada Food 
Board, manufacturers and dealers licensed 
by the Canada Food Board and consumers 
who may be shut off from the source of 
their supplies by the closing of navigation 
or other transportation or who live in dis­
tant isolated parts of Canada may have 
sufficient flour and sugar for their ordinary 
requirements for 200 days.
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Canners Can’t See Declining Prices
Consideration of Costs Gives Ground For Belief That Prices 

Will Not Decline Materially For Next Season’s Pack— 
This Year’s Pack Out of Producer’s Hands and 

May Probably Advance

AT the Convention of the National 
Canners’ Association held recentyl 

in Chicago, the question that 
aroused the greatest interest and the 

most discussion was that of the price of 
cannery products for the coming season. 
It was very generally held that there were 
little if any chances of any material de­
clines during the coming year. There 
were plenty of arguments to uphold these 
views, and summarized they might be 
stated as follows:

Reasons for Continued High Prices
First: Contracts for acreage of vege­

tables are being renewed at a very little 
reduction over last year or even with an 
advance, usually the latter. Producers 
are demanding more and in order to in­
sure production, canners must pay more.

Second : The cost of production is high­
er because of increase in fertilizers and 
other products to the grower. There 
seems to be little chance of the latter be­
ing reduced in price.

Third : The prices of cans and pack­
ages may be a trifle lower, but this is 
the only item which enters into the pro­
duction of canned foods which will be 
reduced, and it is not important enough 
to have great effect

Fourth : The item of labor is a very 
decided factor in the production and there 
seems to be no opportunity to secure lower 
labor prices than obtained last year. The 
labor factor is an important one and is 
well understood in all industries. As 
long as the prices remain there can be 
no decided increase in the cost of pro­
duction so far as labor items are con­
cerned.
U. S. Pack Not as Large as Anticipated

More than that, the figures recently 
given out conclusively prove that the 
hysterical talk of the enormous tomato 
pack in the United States was unfounded. 
Instead of some 20,000,000 cases of to­
matoes, estimated in the early days the 
figures compiled by the Food Ad- 
minstration and the National Canners’ 
Association jointly, indicate only 16,882,- 
372, as against 16,076,074 in 1917 and 
13,142,000 in 1916, with 1916 at 8,469,000 
and 1914, the year of the opening of the 
war, at 16,222,000 cases.

The corn figures showed 11,721,860 
cases, as against 10,802,952 in 1917 and 
9,130,000 in 1916. In corn, Maine led in 
the increase.

While these figures refer more par­
ticularly to the United States, they have 
their very definite bearing on conditions 
in Canada. A large surplus in produc­
tion in the United States could not help 
but have its influence here, but there is 
every indication that there will be no 
such surplus and that the canners will

face the new crop with a market prac­
tically bare of supplies.

Same Condition in Canada
Then too the same conditions in regard 

to costs obtain in Canada. Contracts 
have already been let, at figures well 
above last year, production costs are no 
lower here than in the United States. 
Labor is unlikely to be much easier. There 
may, it is true, be some decline in can 
prices, but it would be a small matter, 
and it will have to come quickly if it 
is to ease the situation, as contracts for 
the season’s supply are usually let at 
about this season at the current quo­
tations.

Stocks Out of Producers’ Hands
As far as the actual situation is con­

cerned this year, there is every indica­
tion of firmer prices. There will be no 
forcing of supplies in the market as 
stocks are practically out of producers’ 
hands, and in those of the wholesalers, a 
condition that is usually followed by ad­
vancing figures, as any demand for sup­
plies, must result in a trading between 
wholesalers. All fruits that remained 
on the market after the early demand was 
satisfied have been exported, with the 
exception of gallon apples, and these are 

"in ready demand for export, and will be 
cleaned up shortly.

There has been unquestionably à little 
uncertainty in the market of tomatoes 
and peas, due to some nervousness on the 
part of the retailer. For three years 
past he has been acustomed to get only 
something like 40 per cent, of his order. ' 
This year he received 86 per cent, of 
tomatoes, and 90 per cent, of peas. After 
the lean years of the past it looks a 
pretty large order, but it is to be remem­
bered that in former years stocks were 
cleaned up long before the new pack ar­
rived, and that despite the fact that there 
were large imports from the United 
States to fall back upon. This year there 
will be no such imports. A large part 
of the pack was requisitioned by the gov­
ernment for the troops, and while some 
part of this will be released, the demand 
for the army will still be so large a fac­
tor, that it is not likely that there will 
be anything to spare for export to Can­
ada. Moreover in Canada there have 
been large exports of these products also, 
so that while stocks in retailers’ hands 
may be slightly heavier than usual the 
bulk’in the country is certainly no larger 
than is required to adequately meet the 
demand.

There have been some merchants who 
have been fearful of a sharp decline and 
have been inclined to slaughter prices. 
This sort of thing of course has an un­
desirable effect, it unsettles a market for 
the time being, but it cannot be a very 
serious factor, for when that merchant 
has disposed of his goods in this manner 
he will have to again become a purchaser, 
to find that prices are still firm and likely 
to remain so. There is a very generally 
expressed confidence, that canned goods 
should maintain their present levels, and 
very possibly they may show advances 
on these figures.

Consumers’ Association, Windsor, Ont.,
For Sale

Anyone Who Wants This Philanthropic Enterprise Can Have It 
For $5,000—Claims to Have Made $12,000 Last Year 

—Seems to Have Changed Its Location

THE Consumers’ Association, Wind­
sor, Ont.,—that “philanthropie1* 
institution that has been selling 

sugar at several dollars less than cost 
for a number of years back—is for sale. 
In last week’s issue, CANADIAN GRO­
CER referred to this association being 
still in business although sometime ago 
it was refused a license by the Canada 
F ood Board:

Recently letters have come to this paper 
from retailers in -various parts of the 
country sending advertisements from 
local neewspaprs of the Consumers As­
sociation. These advertisements called 
for agents to represent the firm in various 
localities.

Claims a Profit of $12,000 
Now they are sending out a new style 

of advertisement. It points out that a 
growing mail-order concern that made 
$12,000 last year is for sale. So that

those answering the announcement may 
not know the exact source of this mail­
order concern, the advertisements have 
been dated at “Sandwich, Ont.,” which 
is, of course, just a short distance from 
Windsor.

CANADIAN GROCER knows of one 
individual who answered the advertise­
ment at Sandwich. He received a reply 
from Windsor on the official letterhead 
of the Consumers’ Association offering 
the business for sale at $6,000.

H. Martin, who has been at the head 
of this concern, points out he is leaving 
Canada and intends going to California, 
etc., etc., so wants to dispose of his busi­
ness.

As has already been reported in these 
columns this concern lost its license some 
months ago, but when the armistice was 
signed, it apparently took it for granted 
that the war was at end and that business
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could be recommenced without further 
application to the Canada Food Board. 
When the matter was brought to the 
latter’s attention by CANADIAN GRO­
CER it was stated the circumstances 
would be looked into. It may be they 
have been investigated. At any rate the 
Consumers’ Association is for sale.

A Way to Find Out About Sugar 
Here is a splendid opportunity for some­

one to find out the real reason why $10 
sugar, wholesale, can be retailed at $6 
per hundred. A business that can make 
money—$1,000 a year!—on this basis 
is undoubtedly an institution that should 
be investigated carefully. Had the Can­
adian Government looked into the matter 
sooner and gone into it very closely it is 
doubtful if this association would be now 
in the market.

CANADIAN GROG &R

U. S. MAY EXPORT PREPARED COF­
FEE SOON

U. S. War Trade Board May Take Action 
Within The Next Few Days.

The export and import department of 
the Canada Food Board indicates the 
possibility of an early return of Ameri­
can prepared coffee to this market. For 
some time past the export qf all coffee 
has been prohibited.

The Board states that so far as Can­
adian regulations are concerned there are 
no restrictions whatever now on the im­
portation of coffee in tins, and import 
permission is no longer required. The 
United States War Trade Board advises 
however that at the present licenses are 
not being granted for the exportation of 
coffee to Canada, but they expect in a 
few days to modify these in regard to

certain grades of coffee and when this 
action is taken it will be given wide pub­
licity.

HERE’S LUCK
OWEN SOUND, Ont.—W. A. McLean 

and Co., grocers, had a real stroke of 
luck when $431.55 was found in the back 
of a big cash register. For some time 
it had not closed properly and it was 
thought that some part was broken. 
When the drawer was taken out a large 
collection of silver coins was found, the 
dimes, quarters and half-dollars having 
escaped through a couple of small cracks 
into a compartment at the rear.The loss 
had evidently been going on for some 
years for a paid-out ticket dated 1913 was 
among the coins.

Simple Book-keeping for Merchants
How to Start With Two Books Only—Perfect Record of Transactions Can Be Kept— 

Position Ascertained at Any Time — Profits Easily Calculated
By C. J. MORRIS

HOW many failures on the part of 
retailers are attributable to the 
fact that the victims were not 

acquainted with the real condition of 
their affairs until it was too late to seek 
a remedy? In other words they have 
failed to keep track of their progress, 
or lack of progress, by a proper system 
of bookkeeping and in many instances 
a business which had in it all the ele­
ments of success has thus turned out a 
dismal failure.

The man who launches out on his own 
account is in many cases an experienced 
man in his line; he knows how to buy 
well and how to show his goods at­
tractively. He treats his customers with 
courtesy and gives good service, but if 
he knows nothing of bookkeeping nor 
makes it his business to find out how 
to keep a proper record of his trans­
actions so that he can find out period­
ically exactly how he stands he risks 
losing all the advantages which his ex­
perience and capability in other direc­
tions of the business should bring him.

Systems Usually too Complicated
It is not that he is unwilling to take 

the necessary pains or give the neces­
sary time to it; the trouble usually is 
that he has very hazy ideas of how 
books should be kept, and all the sys­
tems which profess to make the way 
easy for him are too complicated to be 
understood without a personal explan­
ation.

With a view to overcoming this diffi­
culty it is proposed to show in this 
series of articles how a small mer­
chant can start bookkeeping with two 
books only and how, with these two books, 
a perfect record of all his transactions 
can be kept. It will, further, be dem­
onstrated how, after taking stock, he can 
with an hour or two’s work, or even

less, calculate exactly what his position 
is, how much he owes, how much is ow­
ing to him, and what his profits have 
been since his last stock-taking period. 
The keeping of these two books need 
not involve more than half an hour to 
an hour’s work each day and could prob­
ably be carried out at odd moments dur­
ing the day itself.

Any Queries Will be Answered
It will first be shown how the books 

should be started by anyone first com­
mencing business and later on details 
will be given as to how the system can 
be instituted at any moment by those 
already in business who may wish to 
adapt it to their own needs. The pos­
sibility of expanding the system will 
also be dealt with.

As far as possible, technical language 
will be avoided and explanations given 
in everyday phraseology. Should, how­
ever, any point arise which is not per­
fectly clear to the reader, or should any 
problem occur which is not dealt with 
herein, any query will be gladly ans­
wered.

In order to make the system of enter­
ing up various transactions as clear as 
possible, a series of typical happenings 
in the conduct of a business will be 
taken and the way in which they should 
be entered will be explained. This ser­
ies of transactions will, necessarily, cov­
er only a short period of three or four 
days and this period will then be dealt 
with exactly as if It were for a year 
and a profit and loss account and bal­
ance sheet drawn up just as would be 
the case for the longer period. The 
principles of the system can be illus­
trated equally as well with a few entries 
as with those for a whole year.

Books Required
The first of the two books mentioned

is called a Journal or Day-book, in which 
every money transaction and every case 
of selling or buying of goods is en­
tered at the time it takes place. This 
book should be headed and ruled for 
single column entry thus:

Page in
Date Ledger $ c

i ii <

It is a simple account book which can 
be purchased at any bookseller’s. The 
second book, which is called the Ledger, 
will be dealt with in the next article.

In addition to these two books we shall 
require two small memo books, one for 
entering any orders which may be re­
ceived (although these can, if neces­
sary, be entered in detail in the day­
book) and the other for entering small 
items paid out for Petty Cash, which 
are not large enough to make it worth 
while entering singly in the larger 
books.

We shall also require a numbered 
invoice pad, with carbon copy, for goods, 
sent out on credit or taken away and 
charged up to the customer. Two files 
will also be necessary, one for filing the 
carbon copies just referred to and the 
other for filing invoices of goods re­
ceived. Either a cash register or some 
other system of recording the amount 
of each sale as it is made will also be 
required.

Making a Start
With the outfit now complete we open 

our store; having the day-book handy in 
which to make any necessary entries. 
After several persons have made cash 
purchases, entet Mrs. Jones, of 24 Main 
St., who gives an order, the details of 
which we enter in our order book and for
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which we make out Invoice No. 1, 
amounting to $6.60.

We now make the first entry in our 
Journal as follows:

Jan. 1,
Mrs. Jones, 24 Main St.,

Goods as per Invoice No. 1 .......... 5.60

The next item which concerns us 
is the arrival of some goods from An­
derson & Co., value $57.20, on which 
there are freight charges to pay of 
$2.75. We therefore make the follow­
ing entries in the Journal:

Jan. 1,
<Ioods rec. from Anderson & Co. . . 57.20 
Freight paid on " .... 2.75

CANADIAN GROCER

3*. " 3—Mr». Jonee. 24 Mein St.
Paid on Account.........  5 10 00

84. “ 3—Mrs. White, 89 Queen St.
Paid on Account ...... 9 11 00

35. ** 8—Discount ......... ................... 9' 15
36. “ 3—H. E. Edwards, 77. Main

St., Invoice No. 13.. 3 7 40
37. “ 3—Universal Supply Co..

88. “ 3—Total Cash Sales ............... 50 64 79
89. “ 3—Over in Till ..................... 802 36
10. Jan. 4—Paid into Bank . *........... 301 85 79
41. “ 4—Mr. Black, 90 Upper St.,

Invoice No. 14 ........... 1 8 30
42. “ 4—Mr. Black Paid, Cheque. 1 10 00
43. " ‘ 4—H. T. Edwards Paid.... 3 6 00

27

41. “ 4- Mr». White, 8» Queen St.
Invoice No. 16............. 9 IT 63

45. " 4 Mr». Robinson, 41 South
St. Invoice No. IS.... 7 9 38

46. “ 4 Mr*. Robinson P»1d Lut
Account ........................ 7 8 32

41. “ 4—Paid Holden Broe., Cheque 233 63 04 
48. “ 4 —Cash Sale» ........... ............ 60 83 70

The vertical lines with which the Jour­
nal is ruled are not here shown.

In the next article the method of 
transferring these items from the Jour­
nal to the Ledger will be explained.

(To be Continued)

War Trade Board Practically Closes Its Work
Sweeping Withdrawal of Restrictions Permits the Return of 

Trade to More Normal Channels—rMany Foodstuffs 
Still Require Export License

The telephone collector calls for $7.50 
which we pay, entering same in Jour­
nal; and so as each transaction takes 
place an entry is made recording same 
in the Journal.

At the end of four days our Journal 
shows the following record:

l.

» .1

s.

7.

8

11.
12.

1*.
14

IS.

11

18

19.

20

21

22.

23

24

25.

té.
27
2*
29

IS
II.
12

JOURNAL

Dele Ledger
•Inn. 1- Mr. done», 24 Main St..

Good» a» per Invoice
No. 1 ........................ 5 S 6 60

I Anderson * Co.,
Goods received...... 201 67 90

1 Freight paid on good»
from Anderson1» .... 307 2 76

" 1- Paid Telephone Account 307 7 60
' 1 E. W. Smith. 54 High St.

Gmxl» aa per Invoice
No. 2 .......................... 8 3 40

1 Mr. Brown, 1*6 North Ave.
Good» u per Invoke
No. * .......................... 2 7 20

“ 1- Goode received from
Green * Son...... 202 20 66

" VTkken from Till for
Petty Cash .................... *07 6 00

" 1- Mr». Robinson, 41 South St.,
Goods as per Invoice

No. « .......................... 7 8 32
" • 1 Mrs. Jonee, 24 Main St.

Goods as per Invoke
No. 6 ..............  6 75

"" 1—Paid oet for Price Cerda 807 1 60
1—Amt. of Celsh Sales for

day ................................. 60 62 90
Jan. 2—Paid into Bank...............  301 62 90
" 2—J. W. Robinson, 89 West­

ern Ave., Good» a, per
In vo'-re No. 6 ............. 6 9 30

" *—«• W. Robinson, Paid on
Account.......................... 6 800

2 -Returned from Mr.
Brown, 125 North.
Ave., Good» to be Ex­

changed, Value (Red.) 2 l 40
2 Goods sent in Exchange 

to Mr. Brown, Invoice
No. 7 ............................ 2 1 70

“ 2—Mr». Jones. 24 Main St.,
Invoice No. 8 ............. 6 9 *6

9- Mrs. Green. 37 King St..
Invoice No. 9............... 4 4 *0

Z~ Mrs. White 89 Queen St..
Invoice No 10 ........... 9 11 16

2—R. W. Smith, Paid on
Account ................. 8 3 40

2—Mr. Black, 00 Upper St..
Invoice No. 11 ........... 1 6 56

", 2—Holden Broe., Ltd., Good»
Received ........................ 203 74 00

•' 2- Sent Cheque to Anderson
A Co................. :.......... 201 66 10
Discount ........................ 1 74

" 2--Paid for String and
Paper ........................,.. 307 3 80

2— Total Cash Sales for Day 60 7* 00
" 2—Short in Till (P. A L.).. 302 *5

Jan 3—Paid into Bank................. SOI 86 SO
3 Drew from Bank for

Change .......................... 801 60 00
3— Drew from Bank for Pri­

vate Accotmt ............. 301 26 00
•• * -I. W. Smith. 64 High St..

Invoice No. 11 ...... 8 3 69
* Anderson A Co., Good»

Received ........................ 101 37 10

PRACTICALLY the whole list of pro­
ducts thRt for some years past 
have been under the export re­

strictions of the War Trade Board, have 
now been removed from the list and may 
be traded in without any restrictions. It 
is unfortunate that the few items left on 
the restricted list are all food products 
and that the fopd distributing agencies 
are still to be under the necessity of un­
ravelling the devious regulations regard­
ing the export of foodstuffs.

Henceforth the Commissioner of Cus­
toms will issue a general license to ship­
pers and importers covering all com­
modities except the foodstuffs detailed 
below and gold and silver, in place of the 
specific permit for each shipment which 
was in force until now. The foodstuffs 
which still require export permits from 
the Food Board are:

Foods That Still Require Export 
License

Wheat and oats, wheat flour, farina, 
fresh milk and cream, butter, cheese, con­
densed, evaporated and powdered milk, 
bran, shorts, middlings, pollard, gluten 
meal, brewers’ and distillers’ grains, 
cottonseed cake, meal and oil, linseed 
cake and meal, calf meal patent 
and proprietary cattle foods, eggs, 
sugars, syrups and rqolasses, sugar beets, 
clover seed, mill screenings, and screen­
ings of grain, and canned salmon.

Export and import permits for wheat 
and oats must still be obtained from the 
Board of Grain Supervisors, Winnipeg.

Require Import License from Food 
Board

Foodstuffs which still require import 
permits from the-Food Board are:

Macaroni, vermicelli, spaghetti, wheat 
flour, wheat and oats, candy and confec­
tionery, cocoa and chocolate, prepared or 
manufactured, and sugars.

For foodstuffs, if destined for any of 
the American countries, any part of the 
British Empire, the European allies, the 
Far East or Africa, the general license 
system is adopted. Import* from Nor­
way, Sweden, Denmark, Holland, Russia, 
Roumanie, Switzerland and Spain will 
still require special permits. The fore­
going modifications of restrictions on im­
ports affects only such restrictions as 
were imposed by the War Trade Board.

The regulations governing prohibitions 
of imports such as liquors, unset dia­
monds, etc., still remain in force.

The Enemy Trading Act precludes the 
importation of all commodities from 
enemy countries or enemy traders.

CALIFORNIA CITRUS CROP WORTH 
$65,000,000

The citrus crop this year will bring 
into California about $65,000,00'), accord­
ing to figures compiled by the California 
Fruit Growers’ Exchange. Fifty-three 
thousand refrigerator cars will be re­
quired to transport this crop to market, 
the number of cars being divided as fol­
lows: navel oranges, 21,000 cars; Valen­
cias, 19,000 cars; lemons, 11,000 cars; 
miscellaneous varieties, 2,000 cars. 
Ninety per cent of this crop rs produced 
in Southern California.

The cold weather a few days ago had 
some effect upon the crop, but it will 
be a month before the full damage can 
be arrived at. Apparently lemons suf­
fered more than oranges. The produc­
tion is larger this year than expected, 
the acreage having been increased and 
the yield very materially increased. Frost 
damage being left out of consideration, 
there is a full crop of lemons; the orange 
crop is estimated to be a little short, 
the latest figures giving about seventy- 
five per cent of a record crop for this 
state. Valencia oranges are a full crop.

NIAGARA FALLS CLOSING BY-LAW 
QUASHED

A test case of the Niagara Falls early- 
closing by-law passed last Miy to helo 
out in the time of electrical energy 
shortage resulted in a decision that the 
order was ultra vires.

Frank Mango was. charged with hav­
ing his store open for business after 6 
o’clock one night contrary te the pro­
vision of the early-closing by-law. F. 
W. Griffiths, his counsel, pointed out that 
the statutes only allowed mnnicipalities 
to pass by-laws to close shoos between 
7 o’clock in the evening and 5 in the 
morning.

The magistrate admitted this was 
correct, and dismissed the ease. This 
test case practically puts an end to the 
by-law in Niagara Falls.
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MERCHANTS SHOULD MAKE THIS PRAC­
TICE UNPROFITABLE

TWO Glencoe, Ont. merchants were recently fined 
$25 and costs for the old offence of selling 

adulterated maple sugar. It is possible that these 
merchants will be reimbursed by the manufacturers, 
but that fact will not relieve them from the aspersion 
of having sold adulterated goods. That fact will 
stand against them, quite unjustly of course, but 
still it will stand. There is a way for the merchant 
to protect himself against this stigma. He may 
get a Government warranty from the manufacturer 
that will protect him against any court action and 
assure the blame and the stigma being placed where 
it belongs. When the merchants as a whole demand 
a warranty for these goods that are open to question, 
then they will make it unprofitable for unscrupulous 
or ignorant manufacturers to issue goods that do not 
meet the Government requirements.

IT PA YS TO REMEMBER

FOUR grocers of Lindsay, Ont., were recently 
fined $50 and costs for selling Health Salts 

without a tax stamp. A Woodstock, Ont., merchant 
paid $52.60 for the same offence. A merchant 
from Drumbo and one from Embro, Ont, each 
were, it is hoped, wiser and certainly poorer by

$50 for the same omission. A Toronto merchant 
paid $50 as did also a merchant of Brunner, Ont. 
An Ingersoll, Ont., merchant paid $50 and costs- 
for a sale made November last. Health Salts with­
out the stamp was also the trouble here. These ara 
only a few of the many convictions being obtained 
every day because merchants are careless. Every 
merchant knows or should know that all patent or 
proprietary medicines require a stamp. One cent 
for every 25 cents value or fraction thereof. It is 
a little matter, but one that has been rather forcibly 
drawn to the attention of the merchants referred 
to above.

There is no need to learn by the painful process 
of experience. These instances should be a sufficient 
warning.

TWO VIEWPOINTS
EPORTS from the United States indicate that 
most manufacturers and distributors and 

wholesale and retail grocers doing upwards of 
$100,000 business yearly are relieved from tha 
necessity of obtaining a license. Reports from Ot­
tawa indicate that the re-licensing of many of these: 
businesses is progressing satisfactorily.

In the United States the idea seems to be to 
unload disabilities of trade at the first possible 
moment, in Canada it seems to he to see how long 
they can be retained without complaint. There 
seems to be no more reason for their retention in 
Canada than in the United States.

PROFITABLE PHILANTHROPY 
HE Co-operative Association of Windsor is for 
sale. The immense buying facilities that were 

discoursed of so eloquently in the circulars of the 
concern, and the. disinterested desire to protect the 
public against the high cost of living that resulted 
in the selling of sugar well below the refiners’ price- 
are both on the market. They are purchasable for 
$5,000. an indication that the immense buying 
facilities did not entail a large outlay in plant.

It is interesting, too, to notice that this business 
is reported to have made $12,000 last year, whereas 
the business is evidently not capitalized at more 
than $5.000. It does not, therefore, appear to have- 
been quite the philanthropic scheme it was repre­
sented to he. They did not make money on sugar, 
but they evidently made it somewhere.

THE NIGHTMARE OF COMPETITION 
HE merchant who listens to the contention of 
a customer that she can buy certain goods 

cheaper elsewhere, and thereupon starts out on a 
campaign to see if he cannot reach bottom quicker 
than the other fellow, is certainly wanting in a 
sense of proportion. It is possible that the mer­
chant's price may be too high, but if it is figured 
on a real understanding of business, this is unlikely. 
It is possible, too, that the customer is using the-
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same old bait that has been so often used to obtain 
favored prices. In any event, it is an item of com­
paratively small moment. The retailer who will 
spend as much time and energy devising construc­
tive ways of selling his own goods as he does to 
“meeting competition” will have little competition 
to meet.

Many small dealers have made a nightmare of 
the cut price store and the mail-order house, and 
have confirmed themselves in their fears by cutting 
their prices to meet this competition. Of course, 
they lest out. Their very action was an admission 
of their own weakness.

It is time that retailers should, without excep­
tion, realize that price is only one of the elements 
that produce sales. A few years ago many mer­
chants would have taken their oath that people 
would not buy sugar at 8 cents a pound. They 
have learned now that people will find a way to 
buy sugar 11 and 12 cents a pound about as readily 
as they did at 5 and 6 cents. And those same 
merchants should have learned that there are other 
ways of getting business besides selling sugar at 
a loss.

As a matter of fact, service is a far larger factor 
in sales than the mere question of price. We do not 
necessarily mean elaborate delivery and extensive 
credits. But service as it is represented in attractive 
store surroundings, in well kept stock, in a desire 
to assist the customer, and in a courteous treatment 
at all times and under all conditions. Service is a 
saner basis on which to build business than cut 
prices.

NO RAPID DECLINE IN PRICES 
HERE are still some merchants who are dis­
posed to fear an immediate slump in food 

prices. Had such a slump been coming as the re­
sult of panic, or the unloading of surplus stocks, it 
would have come long ere this. That it has not 
come, that more goods have increased in price than 
have declined, is an evidence of the fact that de­
mand from a multitude of sources is making itself 
felt. There is not a tin of fruit in the hands of 
Canadian Conners, it has gone to supply the English 
market that has not formerly been a purchaser, and 
ther" is a gradual absorption of the vegetable pack. 
This is only one instance of many that might be 
suggested.

If the merchant be of that disposition, he may 
sit down and frighten himself to death with the 
prospects of declining prices. He may by hysterical 
unload:ng of stocks induce the same fear in others, 
an 1 he mav produce a temporary condition that 
might give some shadow of substance to his night- 
more, but eventually he is bound to find that he 
is wrong, and in the meantime he will have lost 
much money.

There will be declines in prices unquestionably,

but in all probability they will be so gradual as 
to be hardly noticeable, and will extend over a period 
of years. To speculate on stocks now would, of 
course, be a folly, but to do without stocks now 
from any panic fear is equally foolish. If the mer­
chant can remember how he bought in times be­
fore the war, it might well give some criterion for 
present buying.

FOOD LICENSES CONTINUE 
WO weeks ago CANADIAN GROCER fore­
casted the probable continuance of the food 

licensing system for another year. Eight days later 
the official announcement was made public at Otta­
wa that the system would he continued for another 
year.

It was announced in the same connection that 
companies and stores will, as far as possible, be 
given the same license number as last year so that 
there will be no wraste in material in having to 
change numbers on stationery, check books, etc. 
It is certainly satisfactory to know that this detailed 
work of rubber stamping a multitude of counter 
check books will not have to be done over again, 
hut it is small satisfaction to a trade who were 
hoping that these regulations would soon be a thing 
of the past. It is an interesting question as to just 
why this should not be. With the removal of the 
seven or eight orders referred to in this issue, there 
arc comparatively few of the Food Board restrictions 
now in force, and it is becoming daily less necessary 
to maintain supervision over the food trade.

It is a question as to just wrho is gaining by 
the continuance of the system. As far as any 
tangible results go it would seem now that no one 
benefits particularly. If. as has been suggested, 
it is merely a matter of keeping some measure of 
control over the trade that could be used in case 
of emergency, then there should be some relief 
from former conditions. For instance, the license 
fee of many manufaeturers and wholesalers mounted 
up into the thousands of dollars, an outlay that 
brought them only inconvenience and loss. This 
heavy fee was paid and the inconveniences were 
met without a murmur, because it was felt that 
existing conditions demanded some drastic action.

The same conditions do not obtain now, how­
ever. Conditions are gradually returning to normal, 
every day brings improvement, and every day les­
sens the value of any such restrictions ; it is question­
able. therefore, whether these large assessments will 
be" taken as calmly as they were in other days.

Then there is the case of the retailer who did 
a small fish and meat business, and for this reason 
was placed under the necessity of having three 
licenses. At any rate if the licensing system is to 
be continued there should not be this reduplication 
of license. One license should be ample to main­
tain the necessary influence over such retailers.
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CHARGES IN REGULATION OF 
MILLING INDUSTRY

May Export Different Grades to Central
and South America and West Indies 

Standard Flour Must Still he 
Used in Canada.

Canada Food Board has notified all 
millers in Canada that special permits 
will now be granted for those applying 
allowing the separation of flour into 
patents, clears, low grades and other 
flour extractions, provided such flour is 
only sold outside of Canada, to the West 
Indies, Central and South America. Per­
mits for the export of flour to these 
countries will be freely granted for 
straight run flour or any of the separ­
ations above cited.

It is hoped that the action would re­
lieve the mill feed situation and so have 
its effect on flour prices. Unfortunately, 
t>ecause the action came too late, the 
United States has had a couple of months 
lead in these permitted markets and they 
are pretty well filled up at the time.

Applications for export to Newfound­
land. in order to meet the requirements 
of the Newfoundland Food Board, will be 
granted for standard flour only.

With every permit for the export of 
flour to any of the countries mentioned, 
including Newfoundland, there will be 
granted, at the same time, an export per­
mit for 66 pounds of bran or shorts to 
every barrel of flour, and, in the case 
of bran and shorts, these permits will 
allow of the exportation to any country 
outside of Canada, but no other permits 
for the export of bran or shorts to New­
foundland, West Indies, Central and 
South America will be granted.

ST. JOHN, N.B„ RETAIL MERCHANT 
ttRGED NEED OF WRAPPED 

BREAD
At the meeting of the St. John branch 

of the Retail Merchants' Association this 
week, F. A. Dykeman spoke of the thrift 
stamp campaign; B. R. Macaulay on the 
benefits of early closing and N. A. Mc­
Lean on credits.

Allan A. McIntyre represented the 
grocery section of the Retail Merchants' 
Association at a special meeting of the 
St. John city council this week when re­
presentations regarding bread wrapping 
and bread prices were made. For the 
grocers Mr. McIntyre said that the sale 
of bread at an advance of two cents on 
a cost price of twelve was not profitable 
and the grocers would be glad to abandon 
this line, which they carried for the con­
venience of their customers. He ex­
pressed approval of having the bread 
wrapped in wax papers at the bakeries 
but thought the bakers should receive 
compensation for the extra coat. The 
grocers would be willing to handle wrap­
ped bread at a profit of one cent per loaf, 
in preferee* to the unwrapped bread, he 
said.

CANADIAN (i ROGER

WELL KNOWN FIGURE PASSES

John G. Findlay, for 46 Years Identified 
With the Toronto Wholesale Grocery 

Trade Dies in Florida After a 
Brief Illness

With the death of John G. Findlay 
on January 23 at Dayton, Florida, 
where he had gone to recuperate, 
there passed one of the oldest 
members of the Toronto grocery trade;

THE LATE JOHN G. FINDLAY
Who has been associated with one whole­
sale grocery house in Toronto for 46 
years.
one whose experience is in a large 
measure a history of the trade in Tor­
onto.

It was in the fall of the year 1873 that 
a sturdy young Edinburgh Scotchmin 
made application for employment with 
the firm of Fitch & Eby, wholesale gro­
cers, then established on Church street 
at the site now occupied by McWilliam & 
Everist. Favorable consideration of the 
application and the sterling qualities of 
the applicant soon found him promoted to 
the charge of the warehouse. Shortly 
after that date Mr. Thwaite was admit­
ted to partnership and the firm did busi­
ness as Fitch, Eby & Thwaite for several 
years on Yonge street. Upon the re­
tirement of Eby & Thwaite the business 
was carried on by J. C. Fitch, later Fitch 
& Davidson; then Davidson & Hay; and 
for the past five years by Armstrong & 
Paffard, Ltd.

It was in the earlier development of 
the business; in the days when sugars 
and molasses and prunes reached this 
market largely in hogsheads; in the days 
when the convenience of the telephone 
was not. even thought of, that Mr Find­
lay was offered the position of shipper, 
then as now a post of heavy responsi­
bility. Being a young man at the time 
he accepted the promotion with some mis­
givings, but before he had been engaged 
any length of time he gave ample evi­
dence of his ability to handle the work 
successfully, so much so that “John,” as 
he was familiarly known on the street.

was soon recognized as one of the pre­
mier shippers in the business.

None who came in contact with him 
but were impressed with his unswerving 
loyalty to his principals and their in­
terests; his personal sacrifice in a whole- 
souled desire to discharge his duties faith­
fully and well, and his guiding idea never 
to leave to to-morrow what could be ac­
complished to-day. William Logan, who 
was associated with the business even 
longer than Mr. Findlay, paid him the 
tribute that during his long service of 
46 years he had never known him to be 
reprimanded for neglect of duty.

Until a few months ago, notwithstand­
ing failing health, the late Mr. Findlay 
continued his duties as shipper for Arm­
strong & Paffard, Ltd. In October how­
ever he was obliged to discontinue, and it 
was hoped that a visit to Florida would 
restore his health. Apparently, however, 
the end was nearer than expected and he 
passed away at Dayton on Thursday 
evening of last week. He leaves behind 
him a record unsurpassed in the city for 
splendid service and faithful discharge of 
duty, and the CANADIAN GROCER, 
with his many business associates and 
friends, extends to his wife and family 
its heartfelt sympathy in their bereave­
ment.

PROPOSED EXPRESS RATE IN­
CREASE WILL SERIOUSLY AF­

FECT CREAMERY BUSINESS
REGINA, Sask., Jan. 24.—If proposes 

express rates go into effect, it will cause 
a handicap to the dairying interests of 
the West which may put Western Canada 
off the map as an exporter of butter, ac­
cording to J. A. Caulder of the Saskat­
chewan Creamery Company, Moose Jaw. 
Mr. Caulder in discussing the question 
stated that the proposed increases would 
run from 75 to 150 per cent., or an aver­
age increase estimated at more than 100 
per cent.

In the creamery business Mr. Caulder 
said the present charge on cream is 2 
cents per pound, and the new tariff would 
mean that either the producer would get 
2 cents less for butterfat or the con­
sumer would pay 2 cents more for his 
butter. If all the butter, made in the 
country were sold in the West it would 
make little difference, but as the prairie 
provinces were now large exporters of 
butter and had to compete in the world's 
markets with lower tariffs the increase 
would be a handicap.

Refeiring to ice-cream shipments Mr. 
Caulder stated that companies were re­
questing an increase in this line of 37% 
per cent., which would mean in Moose 
Jaw alone an increase in the receipts of 
the express companies of (200 per day in 
the summer season.

On butter, recording to Mr. Caulder. it 
was calculated that basing figures on the 
amount of butter in Moose Jaw in 1918, 
the new rates would mean an increase in 
the cost of cream delivered at Moose 
Jaw of (10,000 and an increase in the 
province of probably (100,000.
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Maritime
C. D. Davis of the W. B. McKay Com­

pany, Sussex, N. B., is dead.
R. H. Silver has been elected president 

of the Halifax Board of Trade.
M. Aranoff has opened a retail grocery 

and meat store in Main street, St John.
The secretary of the St John Board of 

Trade has received from II Credito Ital- 
iano de Milan, Italy, a detailed statement 
of Italy’s commercial possibilities, with 
an invitation to join in promoting trade 
between the two countries.

A. A. Wetmore of Pudding, Wetmore, 
Morrison, Ltd., has been selected as the 
city’s representative on the board of con­
ciliation which is being appointed to deal 
with issues between the city and the 
policemen’s protective association. H. 
Colby Smith, of A. C. Smith & Co., was 
selected by the other two members as 
chairman.

Retail grocers of Fairville, N. B., have 
been closing at seven o'clock on two even­
ings a week and keeping open later on 
others are planning to close at that hour 
every night but Friday and Saturday. 
One merchant has taken the lead.

When almost any organization in St. 
John feels in need of an energetic presi­
dent it seems to be the custom to elect 
T. H. Estabrooks of Red Rose Tea. Mr. 
Estabrooks added the presidencies of the 
George’s Society and the Board of Trade 
Building Co., Ltd., to his list this week.

Quebec
James Lancaster and Timothy Riordan 

have been registered under the firm name 
of Murphy & Riordan.

H. Villeneuve & Co., wholesale and re­
tail fruits, Montreal, have been incorpor­
ated.

La Compagnie La Langevin, biscuit 
manufacturers of St Hyacinthe, have 
dissolved partnership and have been suc­
ceeded by Langevin A Fils.

Calce & Co., Montreal, have dissolved 
partnership, Carmine Calce being re­
gistered.

Eliza J. Merrill, Eaton, has been re­
gistered under the firm name of G. E. 
Merrill A Co.

Geo. Guilbert and Amadee Bibeau have 
been registered under the firm name of 
Guilbert A Bibeau.

P. E. Denis, general merchant Ste. 
Véronique, has been succeeded by Louis 
Moquin.

Ontario
Jos. Shore, Ottawa, has sold out to 

A. D. Fleet
L. T. Lortie, grocer, Ottawa, has sold 

his assets.
D. S. Giliis, grocer, Cornwall, has sold 

to G. A. Irwin.

.Mrs. D. E. Munro, Auburn, has sold 
to R. D. Munro.

W. A. Brown, Belmont, is selling out 
to Roy Butterick.

D, J. Towns, grocer, Hamilton, has sold 
out to A. J. Marlatt.

Matilda Vogan, grocer and confection­
er, Toronto, has sold out.

Leon Boileau is retiring and is adver­
tising his business for sale.

J. A. Mackness, Chatham, has been suc­
ceeded by Berkby A Elgie.

W. B. Holland, grocer, London, is ad­
vertising his business for sale.

Albert E. Howie, grocer, Toronto, has 
sold out to D. Ratcliffe & Son.

The Provincial Produce Co., wholesale 
produce, have suffered loss by fire.

The Dresden Flour Mills, Limited, has 
recently been incorporated with head 
office at Dresden.

Dunkin & Irwin, groceries and tobacco, 
Cornwall, have dissolved partnership, G. 
A. Irwin retiring.

W. F. Morley, of W. F. Morley & Co., 
wholesale grocery brokers, Toronto, left 
on Monday of this week to spend a few 
days in New York City on business.

Eugene Moore, fruit broker, Toronto, 
leaves Toronto February 9 for an ex­
tended trip to California. Mr. Moore 
•jjlans on "holidaying for six to eight 
weeks.

Milton Wilde, manager of Wm. Patter­
son & Sons, candy manufacturers, Brant­
ford, Ont., was a Toronto visitor early in 
the week, calling on the trade in the in­
terests of his firm.

S. McCandless has purchased the gro­
cery business that has been conducted for 
many years by Wm. Cross, Strathroy, 
Ont., who has been compelled to retire 
owing to failing eyesight.

John G. Reid, Toronto manager, Atlan­
tic Sugar Refineries, Montreal, was in 
Montreal Tuesday of this week attending 
a convention of the branch managers and 
sales representatives of the company 
from Winnipeg to St. John, N.B.

W. J. Chambers A Co., Scott street, 
Toronto, have been appointed general 
sales agents for the American Steel Wool 
Manufacturing Co. Inc., New York City. 
Mr. Chambers was formerly with Bran- 
dram-Henderson. Steel Wool is a clean­
ing and smoothing polish used in the house 
for polishing purposes.

The Tamworth Farmers’ Co-operative 
Association with head office at Tam­
worth, and the Beamsville Farmers Co­
operative Company with head office at 
Beamsville, have been incorporated re­
cently to buy merchandise for their 
members and to sell the goods produced 
by those members.

J. Cooper, grocer, of Earlscourt Ave., 
Toronto, was knocked down by an auto 
truck when ' crossing north Dufferin

street in front of the public school re­
cently and severely injured, three of his 
ribs were broken and his mouth was cut 
open.

Watson & Lloyd, Fort Frances, are 
taking a step in the right direction in 
closing their business at 6 o’clock.

Gillies & Ireland, proprietors of the 
Wellington County Creamery at Arthur, 
are contemplating the establishment of 
a creamevy at AUandale.

Western
Sam Edil, Yorkton, Sask., has sold

sOUt.

J. H. Reid, Isle La Crosse, Sask., has 
sold out.

Sam Gold A Co., Herbert, Sask., have 
dissolved partnership.

R. Whitefoot, general merchant, Raven- 
scrag, Sask., is dead.

Dillon Bros., general merchants, Tomp­
kins, Sask., have sold out.

S. D. Blair & Co., general merchants. 
Admiral, Sask., have sold out.

A. G. Bridger & Co., general mer­
chants, Coleville, Sask., have sold out.

Borke & Co., general merchants, Hamp­
ton, Sask., has sold to Kroptovastick 
Bros.

W. B. Scanlon, grocer and confectioner, 
St. James, Man., is discontinuing busi­
ness.

The estate of C. R. McKeen, general 
merchant, Cadillac, Sask., is advertising 
its stock for sale.

H. Homstein, general store, and F. W. 
Dobson, suffered in the fire that visited 
Brock, Sask., recently.

The estate of Isaac Loo wen, general 
merchants, Osier, Sask., has been suc­
ceeded by Kohler & Abrams.

Holland & Corneliusen, general mer­
chants, Starbuck. Sask., have been suc­
ceeded by Corneliusen A Herbert.

Mr. and Mrs. W. F. MacBean and Miss 
Helen of Moose Jaw, Sask., are visiting 
in the cast. Mr. MacBean is on business.

The Bishop Milling Company of 
Battleford, Sask., are operating day and 
night and are engaged entirely on local 
orders.

C. H. Fair of the W. W. Cooper Com­
pany, Swift Current, Sask., has accepted 
a position as manager of the Hudson Bay 
Company, Lethbridge. Alta.

Klein Bros., after five years in the 
butcher business at East End, Sask., have 
disposed of their interests in the business 
to S. L. Provan.

Creamery men of the West have or­
ganized under the Western Canada 
Creamerymen’s Association to, work in 
conjunction with the National Dairy 
Council. Officers elected at the organiz­
ation meeting at Saskatoon were: Presi­
dent, J. M. Carruthers, Crescent Cream-
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ery, Winnipeg; vice-president, P. Palle- 
sen of Central Creamery, Calgary sec­
retary, J. A. Caulder, Moose Jaw.

Harry Nemetz, general merchant at 
Keyes, Man., is closing that business and 
selling his entire stock of general mer­
chandise within two weeks. Mr. Nemetz 
is succeeding to the Byam general store 
business at Zelma, Sask.

The work of reconstructing the flour 
mill of the Northland Milling Co. at 
Moosomin, Sask., is progressing favor­
ably and the plant will be in operation 
again shortly. The mill when com­
pleted will have a capacity for handling 
from 500 to 600 barrels of flour a day, 
and will employ 25 or 30 hands the year 
around.

Swift Current Board of Trade, com­
posed of the business men of the city, 
held their annual meeting recently and 
elected officers as follows: President, 
Jack Wood; vice-president, A. J, Wig- 
more; executive committee: T. H. Ret- 
vedt, A. S. Bennett, W. B. Mann, G. K. 
McEwan, S. R. Moore, I. E. Argue, J. 
.A. Rollefson, A. J. Russell. C. S. Ham­
mond and H. J. Watson.

ATLANTIC SUGAR REPRESENTA­
TIVES MEET

Managers of branches and sales re­
presentatives of the Atlantic Sugar Re­
fineries, from Winnipeg to St. John, N.B., 
convened at the head office of the com­
pany in Montreal on Tuesday of this 
week. Discussions on conditions arising 
out of the termination of the war were 
indulged in and the sales campaign for 
the present year outlined and commented 
upon.

APPOINTED SPECIAL AGENT 
Harold Seddon Secures Appointment as 

Special Agent for Lea & Perrins 
For Both Blastern and Western 

Canada.
Lea & Perrins, sauce manufacturers, 

Worcester, England, have appointed 
Harold Seddon, who has been their West­
ern Canadian representative, as special 
agent for both Eastern and Western 
Canada. It is understood that Mr. Sed­
don will manage the Canadian advertis­
ing and sales campaign which the com­
pany is undertaking. Mr. Seddon’s head­
quarters at present are at Montreal. He 
came east from Vancouver some days 
ago.

TORONTO GROCER CLOSES AT 5 
O’CLOCK

Efforts are being made in all lines of 
retail business to shorten the hours of 
labor. Some stores in the east end of 
Toronto, notably Swan Bros., King St. 
East, are trying out shorter hours for 
Saturdays, and have commenced to close 
at five o’clock.

Swan Bros, have long closed at six 
and found no difficulty in doing so all 
the week and they anticipate equal suc­
cess in the five o’clock movement. They 
have used a rubber stamp to stamp on 
their counter billheads notice to their 
customers of the new closing hour.

CANADIAN GROCER

WAREHOUSING COMPANY
BRANCHING OUT 

The Winnipeg Warehousing Co. and 
Williams Storage Co., Winnipeg, Man., 
under the direction of William R. Wil­
liams, is branching out. F. W. Wood, 
formerly connected with the H. L. Perry 
Co., Ltd., Winnipeg, has been appointed 
to the position of traffic manager. The 
storage business was begun in 1911 at

WILLIAM R. WILLIAMS 
Manager of two Winnipeg warehousing 

concerns.
288 Princess Street, Winnipeg, by the 
Williams Storage Co. At that time they 
had 11,000 square feet of storage space. 
Since then buildings have been taken 
over from the A. R. Williams Co. and 
C. S. Turner Co., making three ware­
houses, with 84,400 square feet of stor­
age space.

ADVERTISING MANAGER OF CAN­
ADIAN MILK PRODUCTS COM­

PANY RETURNS FROM THE 
MEXICAN BORDER 

G. B. Levis, who enlisted in the Am­
erican Army a year and a half ago, is 
back in his old place as advertising man­
ager of the Canadian Milk Products 
Company, Toronto. Mr. Levis joined the 
Aviation branch, and for upwards of a 
year has been a machine gunner with 
the aviation patrol guarding the Mexi­
can border.

Mr. Levis admitted that it was an ad­
venturous life. They were engaged in 
mapping the country, and as a result, 
almost daily moved to new quarters, so 
that the pilots had small chance of get­
ting accustomed to landings, and there 
was always the chance of ending in some 
ditch in a cotton field. Mr. Levis him­
self was among those present on one of 
those interesting occasions, but escaped 
with comparatively light injuries. It was 
a pleasant country generally, he reports; 
inhabited mainly by rattlesnakes and 
scorpions, that were all too close when 
wrapped in a blanket on the ground. 
However, he enjoyed the life while it 
lasted, and was equally overjoyed when

it was over. His many friends will be 
more than glad to hear of his safe re­
turn.

W. M. MACKAY RE-ELECTED PRE­
SIDENT ASSOCIATION OF 
CANADIAN ADVERTISERS 

At the recent meeting of the Associa­
tion of Canadian Advertisers held in 
Montreal the officers for the coming 
year were elected. It is interesting to 
note what an important part is played 
in the Association by those who are 
directly or indirectly interested in the 
grocery trade. In the list of officers 
and new directors there is only one 
name to whom this would not apply. 
The officers elected were: W. M. Mackay, 
Davis & Sons, Montreal, vice-president; 
of Lever Bros., Limited, Toronto, re­
elected president; W. C. Betts, of S. 
J. R. Kirkpatrick, of E. W. Gillett, Ltd., 
Toronto, treasurer. New directors were
L. R. Green, of Tucketts, Ltd., Hamilton, 
Ont.; B. H. Bramble, Canadian Chewing 
Gum Co., Toronto; G. F. Morrow, Atlan­
tic Sugar Refineries, Ltd., Montreal; E.
M. Emery, Lake of the Woods Milling 
Co., Montreal; D. George Clark, McClary 
Manufacturing Co., London; W. T. Gre­
gory, Cowan Company, Toronto.

New Goods 
Department

Steel wool is a new product on the 
Canadian market. It is being marketed 
through the wholesale grocery trade. 
The manufacturers are the American 
Steel Wool Manufacturing Company, 
Inc., New York City. W. J. Chambers 
& Co., Scott St., Toronto, are their sell­
ing agents.

Steel wool is a fine soft wool made of 
steel, and is used for cleaning and pol­
ishing household utensils, particularly 
aluminum, as well as for glass, tile, en­
amel, garden implements, factory ma­
chinery, the garage, etc.; also for re­

moving paint, enamel or varnish from a 
wooden surface. The manufacturers 
claim for it several more important uses. 
It is put up in two sizes, onç to retail at 
15 cents, and the other at 35c a package. 
The package is in three colors: red, 
white and blue. There are also a num­
ber of grades made, some finer than 
others, each for certain purposes.
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WEEKLY GROCERY MARKET REPORTS
Statements From Buying Centres

THE MARKETS AT A GLANCE

PRIMARY points report a very strong 
situation in walnuts, almonds and filberts. 
The embargo on the export of walnuts 

from France has been lifted, but offerings are 
small and prices are at a level which would 
mean a higher cost laid down in first hands 
than the present selling prices to the retail 
trade. Spanish walnuts are in a very similar 
position, prices being high, offers hard to get, 
and reports on recent arrivals at New York 
indicate shipments to be none too high a quality.

Almonds from Spain are up 2c per pound, 
with higher prices probable, Sicily being 30 
per cent, higher than Spanish. Indications seem 
to be that producers are holding for higher 
prices. Sweden, always a big user, is in the 
market for heavy supplies, and other European 
countries are absorbing quite large quantities. 
The situation in filberts forms a parallel to other 
lines, Spanish interests predicting higher costs 
on these.

For the present it is hard to get a quotation 
on cereals, the market being very uncertain. 
Better conditions are looked for shortly, and 
whereas lower prices may develop, the declines 
are not expected to prove a very serious or 
disturbing factor in the trade.
MONTREAL—A considerable number of

changes have been made in 
the price of staple and other lines. Lower 
prices are quoted for some lines of rice, al­
though one grade is up 20c. Split peas are 
lower and molasses has declined in one quarter 
3c. Shelled peanuts are easier to the extent of 
a cent per lb.

The cereal list has undergone considerable 
change, cornmeal, corn flour, rye flour, rolled 
oats and oatmeal all being reduced in price. 
The tendencies are naturally lower on these 
lines owing to the dearth of business and the 
prices of grain.

Ground sulphur is reduced in one quarter 
half a cent, and Canadian sardines are quoted 
down in the same quarter. Grapes, lemons and 
oranges are all easier. Broken caustic is down 
75c per cwt., and lettuce is 50c per box lower.

A slight advance is made for seedless raisins 
in packages, and barrel apples and imported 
green beans are considerably firmer.
TORONTO—Importations of Comadre figs 

vhave reached the city. The quan­
tity arriving is comparatively small, and prices 
are considered fairly high.

It is indicated that the export demand for 
dried, fruits has clarified the situation material­
ly, prunes showing an advance at United States 
points of 2c, and seedless raisins lc per pound. 
Neither one of these is in plentiful supply, and 
the assortments offered are by no means the 
best. True, they are better than at first ex­
pected, but that these lines will be very scarce 
before another crop is available seems a con­
servative statement.

Beans have sagged considerably this week. 
What the market really is can hardly be deter­
mined. There are lots of beans, but few buy­
ers, and even the low prices offered in some 
quarters do not seem to have stirred up much 
enthusiasm.

The announcement from Washington that 
January price on hogs in the United States was 
to be maintained for February has exercised a 
steadying influence on the market here. The 
declines in live hogs the past couple of weeks 
have resulted in lower prices being named on 
fresh cuts of pork, along with bacon and hams.

Lambs are also slightly easier, but choice beef 
remains at unchanged figures. Eggs are easier, 
the declines amounting to 2c to 3c per dozen. 
Dairy butter is down slightly, too, but cream­
ery remains unchanged. Business is considered 
fairly good.

QUEBEC MARKETS 100 pounds, the price being at present 
$7.50 per 100 lbs.

MONTREAL, Jan. 29.—The changes this week are mostly 
of a lowering nature. There is still a rather quiet 
condition, and the jobbers are hoping for a resumption 

of business on a more active scale. Weather conditions are 
unseasonable and do not assist in making trade active.

Ground Sulphur Down; 
Broken Caustic, $7.50

Montreal. ..........
SULPHUR, CAUSTIC.—Ground sul­

phur is easier and has declined in one 
quarter to 3Hc per pound, this being 
a reduction of ttc. Broken caustic soda, 
which was lower last week, has again 
been reduced. This amounts to 75c per

Basis Holds For
Refined Sugar

Montreal. -------
SUGAR.—The basis is steady and un- 

changed for refined sugar. There is a 
better delivery of raw stocks from the 
seaboard and refining goes ahead in 
better shape all the while. Selling is 
being pushed to a considerable extent 
and the only change made is that of 
the jobbers withdrawing the practice of
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prepaying carriage - chargeir'aHd includ­
ing these with the invoice.
Atlantic Sugar Company, extra granulated

sugars, 100 lbs. :.......................................... 9 96
Acadia Sugar Refinery, extra granulated 9 96
St. Lawreftce Sugar Refinery ...................... 9 95
Canada Sugar Refinery ................................. 9 95
Dominion Sugar Co.. Ltd., crystal granu­

lated .......................................................... - 9 95
Icing, barrels ................................   10 16- 10 30
Icing (26-lb. boxes) ................................. 10 66- 10 70
Icing (5<Mb. boxes) ............................  10 36- 10 60

Do., 1-lb...................................................... - 11 06
Yellow, No. 1.............................................. 9 76- 9 56
Yellow. No. 2 (Golden) .................... 9 46- 9 66
Yellow, No. 3 ............................................ 9 86- 9 46
Pbwdered, barrels .....................................  10 06- 10 20
Powdered. 60s .............................................. 10 16- 10 60
Powdered. 25s ..   10 36- 10 60
Cubes and Dice (asst tea), 100-lb. bxs 10 66- 10 65

Do.. 50-lb. boxes ..................................... 10 65- 10 76
Do.. 25-lb. boxes ................................  18 86- 10 96
Do.. 2-lb. pack.......................................... 11 95- 12 05

Paris lumps, barrels ............................. - 10 66
Paris lumps (100 lbs.) ........................ - 10 66
Paris lumps (60-lb. boxes),................. - 10 75
Paris lumps (26-lb. boxes) ................ - 10 96
Paris lumps (cartons, 6-lb.) ............... - 11 70

Do., (cartons. 2-H>.) ............................. - It 46
Crystal diamonds, barrels . - 10 66
Crystal diamonds (boxes 100 lbs.).. - 10 66
Crystal diamonds (50-lb. boxes).... - 10 76
Crystal diamonds (25-lb. boxes).... - 10 95

Canned Fruit Goes;
Vegetables Quiet

Montreal. ---------
CANNED GOODS.—Jobbers have been 

receiving orders for canned fruit, but 
canned vegetables are not sd active. 
There is a feeling that the early spring 
will see a revival of demand and that 
prices will be maintained is the present 
view of several. So soon as export can 
be arranged it is likely that there will 
be more export still of various supplies.

“Clover Leaf,” %-lb. flats......... 2 46
Sovereign, 1-lb. flats .................... 4 62%

Do., %-lb. flats .......................... 2 30
1 lb. tails, cases 4 doz., per doz. 4 60 6 00
% flats, cases 8 doz., per doz... 1 60 2 00

Chums, 1-lb. tails ........................... 2 06 2 16
Do., %s, flat ................................ 1 2» 1 26

Pinks, 1-lb. flat ................................ 2 26
Pink,. 1-lb. tails ............................... 2 66 2 76
Pale, %-lb., dos.................................... 1 87%
Pinks, %-lb., doz. ............................. 1 62%
Cohoes, I-lb. tails ............................. 4 35
Cohoes, 1-Ib. flats ............................. 2 26
Hérrings (tomato sauce), doz. .. 2 25 2 60
Baddies (lunch) (%-lb.) ................ 1 00
Red Springs, 1-lb. tails.................... 4 00 4 60
Red Springe, % lb............................ 2 46
White Springs (Is) ........................
Salmon, Gaspe, Niobe Brand

1 80

(case of 4 doz.), per doz. ... 2 25
Pilchards, 1-lb. tails ........................ 1 M 2 00
Whale Steak, 1-Ib. flat.................... 1 90
Canadian sardines (case) ........... 6 76 7 OO
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Norwegian sardines, per case of .
160 (%s) ..........  22 00 20 00

Lobsters, %-lb., doz.............................................. 2 26
Do., %-lb. tins, dot...................... 3 60 3 76
Do., 1-lb. tails ..............................   6 90 7 00
Do., %-lb., doz.................................................. 6 00
Do., 1-Ib. flats ................................................. 7 00

Sardines (Amer. Norweg'n style) ______  14 60
Sardines—Canadian brands (as

to quality), case ........................... 6 40 16 50
Sardines, French............................................ 32 00
Scallops, 1-lb., doz............................................ 3 26
S'fcotch Snack, No. 1. dz., Montreal .... 2 50

Do., Eastern trade ..................................... 2 66
Do., Winnipeg and Western...................... 2 85

Scotch Snack, No. 2, doz................................... 4 60
Shrimps, No. 1 ................................ 2 25 2 60
Crabs, No. 1 (cs 4 doz.) .......................... 6 76
Canned Vegetables a*nd Fruits—

Asparagus (Amer.) mammoth
green, doz.................................................... 4 00

Tomatoes, Is ............................................... 0 96
Tomatoes, 2s ................................................ 1 25
Tomatoes, 3e .................................. 1 86 2 02%
Tomatoes. U.S. pack. 2s ........... 1 46 1 60
Tomatoes, 2%s ............................. 1 96 1 92%
Tomatoes, gallons ....................... 6 60 7 06
Peas, standards ........................ 1 46 1 47%
Peas, early June ........................ 1 67% l 60
Peas, extra fine, 2s ..................................... 2 36

Do., fancy, 20 ol ................................. 1 67%
Specialties Per gal.
Olive oil (pure), 1 gal. tins................... 7 50

Do.. % gal. tins......................................... 8 00
Do., 6 gal. tins .......................................... 7 00

Tomato Paste, 100 tins (case)................. 32 00
Do., 200 tins (case) ............................... 33 00
Do., 12-10 lbs................................................. 39 00

Salad oil (bbls. 60 g»1s.). gal..................... 2 60
Olives (in bis, 49 wine gals.), gal............. 1 35
Olives, Queen, gal.......................   1 45

Three Cents Less
Asked For Molasses

Montreal. ■■■-— ■■
MOLASSES, SYRUPS.—A decline of 

3r per gallon has been effected in one 
quarter for molasses. This is evidently 
a reflection of the somewhat curtailed 
demand, and with high prices there is 
not a great deal of heavy distribution. 
At the same time the importing price 
on molasses to-day is high, and the land­
ed cost figures close to $1 per gallon. 
Syrups are steady and unchanged.
Corn Syrup—

Barrels, about 766 lbs.............................. 6 67%
Half bbls......................   6 07%
Kegs .................  0 07%
2-lb. tins, 2 do*, in case, case............... 4 80
6-lb. tins, 1 doz. in case, case............... 5 46
10-Ib. tins, % doz. in case, case .... 5 10
20-lb. tins, % doz. In case, case .... 5 66
2- gal. 26-lb. palls, each.......................... 2 26
3- gal. 38%-lb. pails, each .................... 3 46
6-gal. 66-lb. palls, each.......................... 6 66
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White Corn Syrup—
2-lb. tins, 2 doz. in case, case 5 30
Mb. tins, 1 doz. in case, case .... 5 90
16-lb. tins, % doz. in case, case ______ 6 60
26-lb. tins. % doz. in case, case .... 5 66

Cane Syrup (Crystal) Diamond—
2-Ib. tins, 2 doz. in case, per case. ... 7 00
Barrels, per 103 lbs.................................... 9 75
Half barrels, per 100 lbe........................ 10 00

Glucose, 6-lb. cans (case) ........................ 4 80
Prices for

Barbadoes Molasses - Island of Montreal
Puncheons . *..........  1 06 1 08
Barrels .............................................. 1 08 1 11
Half barrels..................................... 1 10 1 13
For outside territories prices range about 3c 

lower.

One Rice Higher;
Others Go Down

Montreal.
RICE, TAPIOCA.—One line of rice— 

Pakling, is higher in price to the extent 
of 20c per hundredweight. Other grades 
are slightly lower, and the supplies being 
large, there is a tendency to easiness. 
The movement is just fair.
Ice Drips- Japan (per 100 lbe.) 11 25
Carolina................. 60 16 #0 IS SO
Siam, No. 2 . . .. • M 9 T6
Siam (fancy) 10 60 It 00
Rangoon “R" ... 8 70 9 25
Rangoon CC . .. . 8'40 8 85
Mandarin ............. 10 00
Pakling ................ 8 60 8 70
Tapioca, per lb. (seed) 0 13 0 14
Tapioca (Pearl) . 0 1* 0 14
Tapioca (flake) 0 12%

Shelled Peanuts
One Cent Less

Montreal. ——
NUTS.—The market rules steady and 

the only change is that of a reduction 
of lc for shelled peanuts. The market 
supplies are not heavy, some state, 
while others claim that there is plenty 
of variety still to be had.
Almond» (Term), per lb.................... 6 *8 0 SI
Almonds («helled) ........................... til » 65
Almond, (Jordan) ......................................... • 1#
Brazil nuU (new) ........................ *16 » *0
Brasil nota (med.) .......................... *16 *17
Filberts (Sicily), per lb.................... 0 2» • 26
Filberts, Barcelona........................... 0 1* 0 26
Hickory nota (large and amall).

lb............................................................. • t* « 11
Pcenets (roasted)—

Extra large .................................... 0 20 0 24
Large.................................................. • 16 0 20
Medium .............................................. 0 14 0 16
Shelled. No. 1 Spanish............... 0 16% 0 17
Salted Spanish, per lb................... 0 28 0 24
Shelled. No. 1 Virginie..........  0 10% 0 20%

Do.. No. t..................................................... 0 14

FLASHES FROM THE WEEK’S MARKETS
New-laid eggs are easier this week, declines amount­

ing to from 2c to 3c per dozen. Let the trusty hen be 
encouraged in her present activities.

* * e e
The first importation of Comadre figs has just 

reached the city. Prices are high but the quantity is 
limited.

e * e e

And now comes an export demand for prunes and 
raisins. The result—highly prices and decreasing supplies. 
Who wants to be a boarding-house keeper, anyway? 

a • a a
Bacon shows a slight decline and hams are also easier 

this week.
a a a a

Honey is in brisk demand despite fairly high prices, 
and is moving out steadily.

a a a a

There have been some declines in cereals and feeds 
during the week.

Latest reports on beans reveal a rather subdued tone. 
Prices are easier and demand within very narrow chan­
nels.

a a a a
Grape juice has been revised to higher levels this week,

a a a a

Molasses has been in somewhat light demand and has 
declined 3 cents a- gallon.

a a a a

Raisins are Inclining to firmer figures, despite freer 
receipts.

a a a a
Cocoa is still in strong demand at good figures,

a a a a

Imports of tea have been very light of recent date.
Prices remain firm.

a a a a
Oranges are lower, prices being shaded about 25c per 

case this week. Bananas are In active demand—the price 
is up Vic per pound to 6c.
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Peanuts (salted)—"
Fancy wholes, per lb.................. .... I 41
Fancy splits, per lb.................................. 0 16
Salted Spanish, per lb. .......... 0 25 0 27

Pecans (new Jumbo), per lb. .. 0 28 0 82
Pecans, large. No. 2, polished... 0 28 0 82
Pecans. New Orleans, No. 2 ... §21 0 24
Pecans “paper shell,** extra large

Jumbo ......................................................... 0 60
Walnuts (Grenoble) .................... 0 29 0 86
Walnuts (new Naples) ................. 0 16 0 18
Walnuts (shelled) ............................ 0 80-0 85-0 06
Walnuts (Spanish) ...................... 0 80 0 88
Note - Jobbers sometimes make an added charge 

to above prices for broken lots.

Raisins Are Freer;
Seedless Firmer

Montreal. 1 —
DRIED FRUITS.—Supplies of raisins 

are freer and » firming of price for 
seedless in the 11-oz. package is report­
ed from one quarter. Some feel that 
there will be an oversupply ere long, 
with deliveries promising well, but as 
vet there does not seem to be any indi­
cation of this. Restrictions are gradu­
ally lessening in the States, and export 
licenses are not so difficult to secure. 
The recent easing in this respect applies 
primarily to raisins.
Apricots—

Choice .......................  6 26 0 28
Slabs ............................................... 6 24% 6 25
Fancy ........................................  0 80

Apples (evaporated) ..................... 0 16 0 18
Peaches (fancy) ............................. 0 21 0 28

Faced ........................................................ 0 It
Choice ............................................. 0 20 0 24
Extra choice ................................. 0 21 0 24
12 ox., per pkge............................ 0 16 6 18

Pears ...........................   6 24 0 26
Drained Peels (old)—

Citron ........................................................ 0 46
Lemon........................................................ 0 40
Orange ..........................  0 41 0 48

Drained Peels (new;—
Lemon .......................................... 0 40 0 41
Orange .......................................... 0 42 0 48
Citron .................  0 47 0 48
Cut mixed (1-lb. cartons), dos. 4 10 4 00
In 86 Is. ease.......................................... 12 76
Cut, 10-lb. boxes (lb.) ............................. 0 48

Raisins—
Malaga, table box of 22 lbs., 8-crown cluster. 

15.60 ; 4-crown cluster, $6.60-06.76 ; 6
crown, $7.60 ; 6 crown cluster. $7.00-
$8.76.
Muscatels, loose, 2-crown ................ I
Muscatels, loose. 8-crown, lb............. I

Malaga Raisins (6%-Ib. bxs). 8 cr............
Do., 4 cr......................................................
Do., 6 cr.......................................................
Do., 0 cr....................................................
Cal. seedless, cartons. 16 ox... 0 14%
Fancy seeded. 16 ox. pkgs. . . 0 14
Choice seeded, 16 ox. pkge. . . 0 18
Choice seeded. 12 ox.............................
Valencias, selected.................................
Valencias. 4-crown layers ......................
Sultanas (bleached) 50-lb. boxes 0 10%

Currants, old pack.. 16 os...........  0 29
12 ox................................................. 0 28
604b. boxes, loose ............ .....................
Cartons......................................................
16 os. pkgs...................................... 0 28
80 lb. Alnslia...........................................
12 ox......................................... ...................

0 14 
0 16
1 76
2 00 
2 26 
2 76
0 15% 
0 16 
0 17 
0 10% 
0 11% 
0 11% 
0 20 
0 81 
0 24 
0 28 
0 82 
0 24 
0 28 
0 26

Do., new ........................................
Cxi. currants (loose) ................. 0 18

• 8Z 
0 22

Cal. "Kurrants." 11 os. pkge . e to 0 22
Oates. Excelsior, per case (SS-10s) 7 60 7 92

Do.. Dromedary (86-10 ox.)... 8 00-8 60-8 64
Packages only. Excelsior ........ o to
Packages only ........................... 0 19 0 20
Do.. Dromedary .......................... 0 22

Pigs (new). 100 to ease ...... 11 00
Elga (leyeY). 10-ft. boxes ....... . 1 ft 2 76
Pigs (mats) ................................... 0 16 0 18
Figs. Fancy Cal. White (Chelee)

. 1 76Pkgs. 1* os. (!• Pkgs.) ..........
Pkgs. 1* os. It pkgs.).............. 1 46
Pkgs. B ox. It» pkgs.).............. t H t 60
Pkgs. * as. (80 pkgs.),............ S 00 4 76
Pkgs. 4 os. (T* pkgs.).............. 8 70 6 00
Muscatels. 4-crown, ft................ 0 13

Santa Clara.................................... • 2$~® •$-$ 16
Californie, «-B*. .......................  «1» • U
••-lb. bozo*. 8*40. ................................. •
00-100. ................................. • » • 1<
J*-** ............................................ * **

25-lb. cases, 50-6Os
60-70s .......................
70-80s .........................
00-908 ........................
90-lOOs ....................
100-120s ...................
Oregon, 8O-40S ...
60-608 ........................
60.70s .................... ..
70-808 ........................

0 18 0 20
0 16 0 17
0 16 0 16
0 14 . 0 16%
0 13

0 10%
0 16s,
0 18%
0 17%
0 16%

Split Peas Easy;
Beans Are Slow

Montreal. - ■■ ■■ -
BEANS, PEAS.—There has been an 

easier feeling for split peas, and quanti­
ties are selling at around 6%c per pound. 
The movement is not very heavy and 
favorable prices are offered to move 
supplies. The bean situation is still un­
changed and the outlook is no more pro­
mising than it was.
Beans—

Canadian, hand-picked, bush. . . 5 50 5 70
British Columbia .......................... 6 00 6 60
Brown Beans............................................... 6 00
Japanese ........................................... 6 60 7 00
Yellow Eyes .................................... 7 00 7 60
Rangoon beans, per bushel .. 6 00 6 60
Lima, per lb.................................. 0 17 0 19
Kidney beans ................................. 7 60 8 00

Peas, white soup, per bushel ... 4 00 4 60
Peas, split, new crop, per lb----  0 06% 0 07
Peas (blue) .......................................... 0-09 0 10
Barley (pot), per bag 98 lbs.................. 6 60
Barley, pearl, per bag 98 lbs. . . 7 60 8 26

Coffee Sale Fair
On Steady Prices

Montreal. ——
COFFEE, COCOA.—Locally the coffee 

market is quite unchanged, and the mar­
ket rules steady on the recent changed 
quotation basis. Supplies are said to be 
ample but not excessive, and this would 
seem to apply to the New York market 
as well. Orders are coming to hand in 
fair volume. Cocoa is enjoying a steady 
sale on a maintained basis.
Coffee, Roasted—

Bogota», lb........................................ 0 38 0 41
Jamaica, lb.................................  0 31 0 34
Maracaibo, lb.................................... 0 38% 0 36
Mocha (types) ............................ 0 37 0 41
Mexican, lb........................................ 0 87 0 39
Rio. lb.................................................. 0 80 0 32
Santos. Bourbon, lb.  ........... 0 34 0 36
Santos, lb...........*.............................. 0 S3 0 86

Bulk cocoa. 200-lb. bbls. (lb.)............... 0 24
Do.. 100-lb. bbls. (lb.) .......................... 0 25
Do.. 50-lb. ca*ns (lb.)................................. 0 26

Teas To Move;
Imports Less

Montreal. -------- -
TEAS. — There have been many en­

quiries from the trade for supplies of 
tea, and while the movement is not 
large, yet it is expected that there will 
be a real improvement in the course of 
a few weeks.

As indicating the situation with re­
gard to supplies, it is pointed out that 
imports for the month of December 
were down another four million pounds.

Local Spices Steady;
But Trade Light

Mtatral. ---------
SPICES. — Comparing values, the 

prices quoted here to-day are less than 
the quotations at point of production 
freight and charges considered. It is 
therefore pointed out by some of the 
importers that there can be no great 
reduction expected in prices here. Trade 
is on the light side.

6 and 10-lb. boxi
Allspice .................................................. 0 20 0 22
Caasia (pure) .........   0 86 8 87
Cloves ..................................................... 0 7ft 0
Cream of tartar.............................. 6 OS 1 00

0 so 0 40
Ginger (Cochin or Jamaica) ... 0 80
Mace ........................................................ Ô 80 1 00
Mixed spice ..................................... 0 80 0 62
Nutmegs ................. v...
Pepper, black ..........................

0 46 0 60
0 41 0 46

Pepper, white................................. e a 0 60
Pepper (Cayenne) ........................ 0 86 0 87
Pickling spice ................................ 6 16 0 87
Paprika ............................................... .. 0 68 0 70
Turmeric ................................................ 0 28 o so
Tartaric acid, per lb. (crystala 

or powdered) ................................ 1 so
Cardamon seed, per lb., bulk.... * 00
Carra way, Dutch, nominal ___ 0 80 0 90
Cinnamon, China, lb.......................... 0 to
Cinnamon, per lb............................... 0 86
Mustard seed, bulk............................. 0 86 0 40
Celery seed, bulk (nominal) ... • 66 0 90
Shredded occoanut, in palls v... 0 21 0 28
Pimento, whole................................... 0 20 0 22

For spices packed in cartons add 8% cents a 
lb. and for spices packed In tin containers add
10 cents per lb.

High Prices Held
For All Honey

Montreal. ---------
HONEY, MAPLE PRODUCTS. —. 

Under very steady and considerable de­
mand, honey holds steady and firm. The 
high prices do not appear to have caused 
a cessation of purchasing, and various 
grades are passing out steadily.

There is nothing new with regard to 
maple products, the supplies being lim­
ited and prices firm.
Maple Syrup—

10-lb. cans. 6 in case, per case..........  $16 10
5- lb. cans, 12 in case, per case.... 17 10
2%-Ib. cans, 24 in case, per case........ 18 60

Maple Sugar (nominal) .............. 0 83 0 86
Honey, Clover—

Comb ( fancy) .................. ..................... 0 80
Comb (No. 1) .......................... .... 0 28
In tins, 60 lbs........................................... 0 26
80-lb palls ............................................... 0 27
10-lb. pails .........   0 28
6- lb. pails.................................................. 0 28

Honey—Buckwheat, tins or bbls...........  0 28

Rolled Oats Less;
Corn Down, Too

CEREALS.—Various reductions have 
been made in cornmeal, oatmeal i.nd 
rr-Ued oats. This is the immediate result 
of an easier grain market, and there is 
a great desire to stimulate business 
which has served to create a nominal

This will make a real effect upon the 
future holdings in Canada.
Ceylon and Indies—

Pekoe. Souchongs, per H>.............. • 47 0 49
Pekoes, per ft................................... • SI 0 64
Oranee Pekoes................................ 0 66

Japan Teas—
Choice .............................................. • 66
Early Picking .............................. • •*

Ja»«,—
Pekoes ............................................ 0 «1
Broken Orange Pekoee ......... 0 4*
Inferior grade, of broken tee. may be

Jobbers on request at favorable prime.
Orange Pekoes .......................... • 4*

price basis for some lines, 
a great deal of trading, 
flour, being in very light 
been reduced in price also.

Tkere is not 
White com 

demand, has

0 57 Self-raising flour ...
S-lb. pkgs.. dos........... t 90

0 70 4-lb. pkgs.. dos............. 5 70
0 58 Cornmeal. Gold Dust 6 40 6 00

Cornmeal...................... 3 50 4 60
0 43 Barley, pearl ............ 5 60 e to
0 45 Barley, pot, 98 ttw. 3 90 4 25

had from Barley (roasted) ----- 7 50
Buckwheat flour, 98 lbs................ 7 00 7 25

0 49 (As to grade)
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Cornflour, white ............................... 5 00 & 10
Rice flour .....................   8 75 9 00
Hominy grits, 98 lbs.............5 75 6 50
Hominy, pearl, 98 Ibe............... 6 75 7 00
Graham flour ................................................... 5 75
Oatmeal (standard-granulated

and fine) ..........   4 90 5 25
Oatmeal (packages) fine cut.................... 6 70
Peas, Canadian, boiling, bush. ,. 4 00 6 60
Split peas (per 100 lbs.) ........... 6 50 7 00
Rolled oats, 90-lb. bags .............. 4 40 4 75
Rolled oats (family pa'ck.), case 5 00 5 60
Rolled oats (small size), case .. 1 90 2 00
Rolled wheat (100-lb. bbtc.).... 7 10 8 00
Rye flour (Can.), 98 lbs. .. 5 75 6 05 6 26
Tapioca flour, lb. ,.................... 0 15 0 16

Feeds Are Down;
Flour Quiet

Montreal. ---------  ■
FLOUR AND FEED.-There is u 

dearth of business for flour. Those in 
the market are not anxious to stock up, 
and the mills, realizing the risk in mak 
ing up too much flour, have ceased mill­
ing altogether, or are operating on a 
much-reduced basis. The only change 
made is that of a new arrangement 
whereby small bakers can secure sup­
plies at the same price as they secured 
formerly for taking rather large quan­
tities.

Feeds are down considerably, and 
there is a fair supply in hand of shorts 
now, although prices are the same on 
both bran and shorts.

\yheat Flours—
Mixed car lots on track ........................ 11 25
Straight car lots on track 
(minimum 50,000 lbe.), to
bakers ............................................-............... 11 26
Add 20c for delivery for small lots.
Shorts, car lots on track........................ 42 26
Bran, per ton, car lots on track .... 87 26

Crushed oats -. ............................... 52 00 68 00
Barley chop.......................................... 47 00 56 00
Gluten feed (28% protein)—

F.O.B. Cardinal .................................... 60 00
F.O.B. Ft. William ............................ 55 00

Feed oats, per bushel (as to
grade) .... ..................................... 0 83 0 95

Green Beans, $5-00 ;
Lettuce Lower

Montreal. ---------
VEGETABLES.—The price of im­

ported green beans has soared, and 
these are selling at $5 in baskets. Boston 
lettuce is a bit lolver at $4 per box. 
Potatoes are steady and held without 
change at $1.60 to $1.90 per bag, accord­
ing to grade. There is not a great deal 
doing.
Artichokes (bag) ................................................ 2 26
Beans, new string (American)

basket............................................... .. ... 5 00
Beet*, bag ........................................... • 76 1 H
Brussels Sprouts, quarts................................. 0 20
Brussels Sprouts (dox.) .................................. 1 00
Cucumbers, Boston (dot.) ............................. 6 00
Cauliflower (imported), doz............................. 3 50
Cabbage, bbl............................................................. 1 50
Carrots, bag ........................................ • 75 1 00
Celery (Montreal), dox................................ 1 00
Celery, California (6-7 dox.).................... 13 50
Horseradish, lb....................................................... 0 10
Lettuce (curly), box (3-4 dox.)...................... 2 50
Lettuce, Boston, box ........................................ 4 00
Leeks ......................................................................    8 60

1 60
Baskeî (about 214 lb».) ■ 3 06
Onion». Can., bag (76 lbs.) 

No. 1 Yellow (76 lbe.) ...
1 60 2 60
1 66 1 76

No. 1 Red (76 lbe.), crate 1 50 1 76
Ontona, Spring (Imported). 
Oyster Plant ..........................

dox.. 0 40 0 50
0 6#

Parsnip», bag ......................... 1 60
Parsley (Canadian) ...........................
Potatoes. Montres! new (90-lb.

0 60

bag) ......................................... 1 SO 1 76
Potatoes (New Brunswiek), bag. 1 00
Potatoes (sweet), hamper . 2 50 4 60

• w
Spinach, be* ........................... 1 H
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Turnips, per bag, Montreal ....................... 1 50
Turnips, Quebec...................... ..... .... 1 76
Tomatoes (hothouse), lb...............................  0 40
Tomatoes, crates.............................................. 8 00
Watercress (Can.).......................................... 0 50

Lemons, Oranges
Less; Apples Up

Montreal. ----------
FRUITS.—-There is a firmer undertone 

to the apple market, and some are even 
asking as much as $11 per barrel for 
best grades. The sales are fairly well 
maintained even at the high rates. 
Oranges are down considerably, as are 
also lemons, and grapes are on a some­
what lower basis too.
Apples—

Baldwins, No. 1 ........................... 7 00 8 00
Blenheims .......................................... 5 00 6 60

Sugar Now in
Plentiful Supply

Toronto. ---------
SUGAR.—Indications are that sugar 

is now in plentiful supply, and whereas 
the movement to the trade is compara­
tively small, it is steady and shows some 
signs of improvement. Manufacturers 
are becoming bigger users, and it is ex­
pected operations will soon be at a 
capacity basis with the majority. Prices 
have held without change at following 
levels:
Atlantic, extra granulated ........................... $10 27
St. Lawrence, extra granulated ....... 10 27
Acadia Sugar Refinery, extra granulated. 10 27 
Can. Sugar Refinery, extra granulated.. 10 27 
Dom. Sugar Refinery, extra granulated.. 10 27 

Differentials : Canada Sugar. Atlantic, St. 
Lawrence, Dominion : Granulated, advance over 
basis : 50-lb. sacks, 10c ; barrels, 6c ; gunnies, 
*>/20s. 25c : gunnies 10/10s. 40c : cartons, 20/&a, 
45c : cartons, 50/2e, 55c.

Differentials on yellow sugars: Under basis, 
bags 100 lbs., No. 1, 40c ; No. 2. 50c ; No. 8. 60c ; 
barrels. No. 1, 35c: No. 2. 45c; No. 3. 55c.

Acadia' granulated, advance over basis: gun­
nies. 6/208, 40c; gunnies, 10/10e, 50c; cartons, 
20/5s, 60c ; cartons, 50/2s. 70c. Yellows same as 
above.

Grape Juice Up;
Peanut Butter Down

t*grape juice,-peanut butter.
—A slight change in sizes of packages 
has been made in Marsh grape juice and 
prices revised towards slightly higher 
levels. On the new basis, quotations 
range as follows: Individual, cases 6 
dozen, $6.26 per case; medium, cases 2 
dozen, $6 00 per case; large, cases 1 
dozen. $5.50 per case.

A lower price has been named on 
Squirrel brand peanut butter, quota-
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Greenings ......................................... 700 800
McIntosh Reds (best) .................. 8 50 9 60
Gravensteins, No. 1.......................... 4 60 6 60

Spys ........................................................ 7 60 9 50
Russets ........................................................... 8 00
Kings, No. 1 ................................................ 6 60

Do., No. 2................................................ 6 00
Wagners......................................................... 7 00
Apples (in boxes) ...................... 3 60 3 76

Bane*nas (fancy large), bunch .. 4 50 4 90
Cranberries, bbl...................................  20 00 25 00

Do., gal............................................... 1 00 1 26
Grapes—

Spanish Almeria, keg (heavy) .... 9 00
Do., (med.) ................................. 7 60 8 00'

Emperor, keg.................................. ----- 7 60
Grapefruit (fancy Porto Rico) .1 4 50 6 50
Lemons (fancy new Malagas)................ • 00
Lemons (California) .................... 5 25 5 50
Pears, Cal., eating, small box.................. 4 00
Pears, California (110 sise) ...................... , 6 50
Oranges, Porto Rico ...................... 4 50 6 00
Oranges, Florida ...............  ........................ 5 00
Oranges Calif. (200 size) ........... 6 60 7 60
Oranges. Calif. (100-126) ........... 6 50 7 60
Oranges (Mexican) ...................................... 5 00

lions being made at following figures: 1 
lb., $3.60 per dozen; 5 lb., $16.50; 15-lb. 
pails, 25c per pound.

A readjustment of prices has been 
made in some quarters on Gold Dust 
washing powder and quotations now ar­
rived at are: 100s small, $5.16 per case; 
FOs medium, $5.15 case; 24s large, $5.90 
case. |

Jello in 2 dozen boxes is being quoted 
at $1.25 per dozen.

Molasses Holds;
Syrups Steady

Toronto.
MOLASSES, SYRUPS. — An un­

changed market rules in molasses. Bar- 
badoes still rules high and this tends to 
curtail importations somewhat. Sup­
plies of most grades are considered fair 
in view of the rather limited demand just 
at the present.

Syrups are steady and unchanged this 
week. The demand for all grades is rea­
sonably quiet, but reasonable activity in 
another two or three weeks seems to be 
generally expected. Some shading of 
prices to move stock a little more quickly 
to make room for incoming supplies is 
reported. .
Corn Syrup*—

ease ............................................................... 6 «I
Hetf barrel.. 14e or*r bbis. : 14 bbl*.. 14» orer

Cas*., 10-lb. tine, whit*. 14 doe. In 
Caste 5-lb. tina, whit*. 1 doe. In eaee 5 00

eea* ............................................................. 5 10
Ceeee. 2-lb. tlna. white, t doe. Hi eeao I 00
Barrels per lb............................................. 0 0T14
Co»**. 2-lb. tin,, yellow. 2 dee. to woo 4 10
Coeee, 5-lb. tins, yellow. 1 dee. to «eee 1 0#
Cease. 10-lb. tins, yellow. 14 dee. to 
Hetf barrel., 14e over bbis. : 14 bble., 14c over 

bbla.

ONTARIO MARKETS

TORONTO, Jan. 29.—A substantial lowering of prices on 
beans has been recorded during the week, and it seems 
hard at the moment to determine just what the market 

is. Cereals are still somewhat unsettled, but there seems to 
be a better feeling, which, it is thought, may in a week or 
two develop to a point where values can be determined. It 
may mean slightly lower prices, but not enough to seriously 
affect the trade. Peanut butter is lower, while grape juice 
shows a slight revision upward. Primary markets on wal­
nuts, almonds and filberts are very strong. Business is con­
sidered very fair.
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Cane Syrup»—

Barrel» and half harrels, lb. .. 0 08 0 08%
Case», 2-lb. tins, 2 do*. in case 7 00

Molasses—
Fancy, Barbadoes, barrels .... 1 06 1 10
Choice Barbadoes, barrels.........  0 95 1 00
West India, % bbls., gal. ..... 0 66
West India, No. 10, kegs .... 6 60
West India. No. 5. kegs ......... 3 26
Tins, 2-lb., table grade, case 2

doe., Barbadoes...................................... 4 90
0 Tine, 8-lb. table grade, case 2

dos., Barbadoes .................................... 6 75
Tins, 5-lb., 1 dos. to case, Bar­

badoes ......................................................... 6 30
Tins, 10-lb., % dos. to case.

Barbadoes.................................................. 5 20
Tins, 2-Ib., baking grade, case

2 dos.............................................................. 5 60
Tins, 8-lb., baking grade, case

of 2 dor...................................... ................. 7 40
Tins, 6-lb., baking grade, case

of 1 dos........................................................ ....
Tins, 10-lb., baling grade, case

oi ooz................................................................ ....
West Indies, l%s, 48s............................. 6 95

Fair Movement
Canned Goods

T*CANNED GOODS.'— There is a fair 
movement of canned goods reported and 
indications seem to be that when present 
stocks in jobbers’ hands are exhausted, 
they wiil be hard to replace. The can- 
ners seem to be pretty well cleaned out 
of stocks and supplies in wholesalers’ 
hands are not generally thought to be 
heavy. Marmalade is reported to be 
moving very well with prices showing an 
upward trend from last season’s levels.
Salmon—

Sockeye, Is, dos............................... 4 00 4 50
Sockeye. %s, dos............................ 2 40 2 60
Alaska reds, Is. dos.................... 3 75 3 86
Chums. 1-lb. tails.......................... 2 35 2 60

Do.. %», dos................................. 1 35 1 46
Pinks. 1-lb. tails ........................... 2 26 2 60

Do., %s, dos................................. 1 35 1 60
Cohoes, %-Ib. tins........................ 1 35 1 90
Cohoes, 1-lb. tins ........................ 3 45 3 75
Red Springs, 1-lb. tails................ 3 65 3 96
White Springs, Is, dosen...........  2 30 2 35

Lobsters. %-«>., dos. ................................. S 76
Whale Steak, Is flat, dos. ........... 1 75 1 90
Pilchards. 1-lb. tails, dos. ............. 1 98 2 16
Canned Vegetables—

Beets. 2s.................................   1 90 2 80
Tomatoes. 2%s ............................. 1 80 2 10
Peas, standard ..........   1 50 1 95
Peas, early June ........................ 1 67% 2 25
Beans, golden wax, dos............... 2 00 2 10
Asparagus tips, dos........................ 3 42% 3 45
Asparagus butts ............................. 2 00 2 02%
Com. 2s. dos..................................... 2 40 2 60
Pumpkins, 2%».............................. 180 2 00
Spinach, 2s, dos. ........................................ 1 90

Do.. 2%». dos. ........................... 2 62% 2 65
Do.. 10s. dos.................................. 7 66 7 67%

Succotash, 2s. dos.......................... 2 30 2 35
Pineapples, sliced. 2s, dos........... 3 20 3 50

Do., shredded. 2s. dos............... 3 00 3 02%
Rhubarb, preserved. 2s. dos... 2 07% 2 10

Do., preserved, 2%s, dos..........  2 65 2 67%
Do., standard, 10s, dos............. 4 60 4 52%

Peaches. 2s ....................................................... 2 87%
Peers. 2s ............................................... 2 86 2 87%
Plums. Lombard. 2# ........................ 1 97% 2 22%
Plums. Green Gage .................  2 17% 2 87%
Raspberries, 2s. H5....................................... 4 60
Strawberries, 2s, H.S..................................... 4 60
Blueberries. 2»     2 10 2 86
Preserved Fruits, Pint Sealers—

Peaches, pint sealers, dos........... 3 40 3 45
Jams—
Apricot, 4s, each .......................................... 0 84
Black currants, 16 os., dos...........  3 40 3 90

Do.. 4s, each................................................ 0 98
Gooseberry, 4a, each ................................. 0 84
Peach, 4s. each ............................................... 0 82
Red currants. 16 os., doe.............................. 3 45
Raspberries, 16 os., dos................ 8 40 4 26

Do.. 4s, each ................................. 0 98 1 10
Strawberries, 16 os., dos................ 3 90 4 26

Do., 4s, each .................................. 1 08 1 10

Export Demand
Clarifies Situation

DRIED FRUITS.—Reports would in­
dicate that the export demand for all

dried fruits has clarified the situation 
materially and higher prices have been 
quoted on prunes and seedless raisins, 
the former being up 2c and the latter lc 
according to late figures. Stocks of both 
these lines are very small and assort­
ments offered within very small compass. 
Importation of Comadre figs is now re­
ported as arrived. Prices are considered 
quite high, but available quantity is 
small.
Applet, evaporated, Ontario .... 0 10% 0 17
Apricots, impitted ........................ o i«%

Do., fancy, 25e ........................ 0 80
Do., choice, 25s.......................... e 27
Do., standard, 26s ....................

Candied Peels, American—
0 26

0 49%
Orange ........................................................... 0 48%
Citron ............................................... ............... 0 68

Currant.—
Grecian, per lb................................. 0 26 0 28
Austialians, recleaned, lb........... 0 30

Cherries, 2» ....................................... 2 76 2 80
Date.—

Excelsior, kgs., 3 dox. in case 6 66 6 76
Dromedary dates, 3 dox. in case 7 60 7 76

Fig,—
Tap,, lb...............................................
Malagas, lb........................................
Comadre figs, mats, lb................ o is 0 14
Cal., 4 or. pkg»., 70e, ea,e----- 6 00
Cal.. 8 oa„ 26,. cafe.................... 3 25
Cal.. 10 as., 12», eaie ............... 2 86

Prunes—
30-40», per lb..................................... 6 18
40-60s, per lb..................................... 0 19
50-60», per lb............................. 0 11% 1 18
60-70s, per lb................................... 0 16 0 17
70-80s, per lb..................................... # 14% • 16
80-90». per lb................................... • 11% 0 14%
90-lOOs. per lb................................. 0 11% 0 12%
100-120s, per lb...................... .. 0 09% 0 10%

Peaches—
Standard, 26-lb. box, peeled... .0 24
Choice. 26-lb. box, peelad----- 0 26
Fancy, 16-lb. boxe,.................. 0 22
Practically peeled, 16-lb. boxe. 0 22%
Extra choice, 26-lb. box. peeled 0 26

Raisins—
California bleached, lb..................... 0 17 0 18
Extra fancy aulphur bleached. 26, 0 17

Seedless, 16 oa. packets ........... 0 14% 6 14%
Seeded, fancy, 1-lb. packets.. 6 16% 6 18
Seeded, 16 ox. packets ............... 0 14 0 16
Seedless, Tbompeon’s. 26* .... 0 14 0 16
geedlej*» 16-ox. packets ........... 9 16 0 16

Do., Bakers, Thompeont ... 0 16 6 17%
Do.. Baker,. TTiompaons. 50» 0 15 0 16

1 Crown Muscatels, 25s ........... 0 13

Better Tea
Demand Reported

Tarent®. ---------
TEAS. — A somewhat marked im­

provement in the demand for tea is re­
ported. This is encouraging and would 
indicate that supplies throughout the 
country are being cleaned up pretty well. 
Supplies of tea are good, but the selec­
tion is by no means the choicest. Prices 
remain firm and unchanged.

Ceylon and India,—
Pekoe Souchongs ..............................
Pekoe, ....................................................
Broken Pekoe, ..................................
Orange Pekoe. ...........................
Broken Orange Pekoe. ..................

Java,—
Broken Pekow ...................................

Japan, and China,—
Early picking,. Japan, ..................
Second picking, .................................
Hyson Third., lb..............................

Do., Second, ....................................
Do., lifted .......................................

0 48 6 40
o a 0 60
8 64 0 60
0 68 0 00
0 40 0 82

0 46 0 48

0 60
0 40 0 48
0 40 0 48
0 60 0 66
0 60 0 62

Coffee Market
Rules Firm

Tarent*. ■■ ■■■
COFFEE.—There is no indication of 

any let up in the high prices attained 
at primary points and the outlook seems 
to be a continuation of present scale 
of quotations for some time to come.

Supplies are ample t<. meet requirements 
of the trade and a fair movement to re­
tail channels is noted.
Coffw—

Java, Private Estate................ 0 4S
Java, Old Government, lb. .. .. 0 88 0 40
Bogota., lb. ............................ 0 88
Guatemala, lb............................... 0 81
Maracaibo, !b................................. 0 86
Mexican, lb................................... .. 0 88 0 80
Jamaica, lb.................................... .. 0 88 0 84
Blue Mountain Jamaica ... 0 48
Mocha, lb....................................... 0 80
Mocha, Arabian, lb..................... 0 00
Rio, lb............................................. 0 82
Santo., !b........................................ 0 88
Santos, Bourbon, lb................... 0 86
Ceylon, Plantation, lb............ 0 80
Chicory, lb..................................... i 88

Cocoa—
Pure, lb........................................... 0 80
Sweet, lb......................................... 0 24

Spice Markets
Show Little Change

Toronto. ---------
SPICES.—There is little new to re­

port in the situation locally, only a fair 
demand being in evidence and prices 
holding without material change. Cream 
of tartar seems to be somewhat weaker 
and coriander reveals a somewhat easier 
tone as well. Latest cables from çrim- 
ory points, however, show prices highfcr 
than those of the past month. A fair 
export movement is reported from New 
York and domestic demand is more ac­
tive and covers a very fair range ‘of 
items.

Per lb.
Allspice..................................................
Cassia..............................................

0 18
0 83
0 46

0 25 
e;45
0 00Cinnn*mon .............................................

Cayenne ................................................ e so 0 86
Cloves ..................................... 0 80

0.45Ginger .................................................... 9 30
Herbs — sage, thyme, parsley, 

mint, savory. Marjoram ......... 0 40 >70
Pastry ..................................................... 0 28 O 40
Pickling spice .................................... 0 22 6 3»
Mace........................................................ 0 90 1 10
Peppers, black ................................... 0 42 0 44
Peppers, white ................................... 0 49 0 53
Paprika, lb............................................. 0 60 0 65
Nutmegs, selects, whole, 100s . . 0 45 0 50

Do., 80s.............................................. 0 6jf
Do., 64s................................  ..... 0 60 0 65

Mustard seed, whole ........................ 0 40 0 45
Celery seed, whole ........................... 6 75
Coriander, whole ............................ 0 26 0 80
Carraway seed, whole .................... 0 70 0 76
Tumeric ................................................ 6 SO
Cretan of Tartar—

French, pure ................................. 0 90 1 00
American high test......................
2-oz. packages, dox....................... 2 00
4-ox. packages, dox...................... 3 60
8 ox. tins, dox.................................. e ie

Tartarine, barrels, lb......................... 0 21
Do.. 8 ox., dox.................................. 1 75
Do.. 16 ox., dox................................ 8 26

Apples Very Firm;
Oranges Easier

Toronto. ,------—
FRUITS.—A very firm market is re­

ported in both boxed and barreled apples. 
Local supplies have stiffened in some 
quarters and some lines of imported 
apples show an upward trend. Oranges 
are somewhat easier this week locally, 
quotations generally being down about 
26c per case. Indications are that 
oranges are moving rather slowly just 
at the present time. According to some 
advices the situation in bananas is just 
the reverse, the demand being consider­
ed excellent. Prices have stiffened %c 
per pound to 6c this week. The range 
of quotations on the various lines, fol­
lows:
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Do., B.C., McIntosh Reds, box .... 3 00
Do., B.C. Jonathans, box ... 3 00 3 26
Do., Rome Beauty, box ____  3 26 3 60
Do., Winesape, box .................. 3 25 3 76
Do., Spys, box ............................. 2 25 3 25
Do., Greenings, box.................... 2 16 2 26
Do., Baldwins, box ............. 2 16 2 26
Do., in Barrels. No. 1 No. 2 No. 8

Greenings.................  7 00 6 60 ___
Baldwins.................... 7 00 6 60 5 00
Spys ............................. 8 00 7 00 6 00

Banaftas, per lb..................................................... 0 06
Grapes—

Do.. Malagas, bbl..................... . 13 06 14.00
Grapefruit—

Florida, 46s ................................... 6 00 5 60
Do., 64s, 64s . . ............................. 6 00
Do., 70s, 80s, <*6s, 126s ____  5 76 6 00

Oranges—
California navels, 100s................................. 6 00

Do.. 126s ............................  6 60 6 76
Do., 150s ....................................................... 5 75
Do., 176s........................................................ 6 00
Do., 200s, 216s, 250s................ 6 00 6 60

t«emons, Cal., case............................... 1 00 5 00

Celery Scarce;
Parsnips, Carrots Down

Toronto. ---------
VEGETABLES.—Reports from pri­

mary points indicate a marked scarcity 
of celery, and local stocks are cleaning 
up quite rapidly even at the high prices. 
Florida celery is in short supply and at 
present prices is considered almost pro­
hibitive for local market. Carrots are 
being quoted at an outside figure of 75c 
per bag, and parsnips are down to 90c 
per bag in some quarters. A car of 
Delaware sweet potatoes is reported as 
arriving, the price being $3.25 per 

-hamper.
Cabbage, Can., bbl...........................- 1 26 1 60

Do.. Cal., crates ............................ 2 75 3 00
Carrots, bag ..................................................... 0 75
Cauliflower, California, 12s. case .... 4 00
Celery—

Do., California, 4% to 10 dor..
to case, cake ............................... 12 60 18 60

Cucumbers, doz...................  4 00
Endives, dozen ................................................ 0 86
Lettuce. head...................................... .... ...

Do., Do., Florida, large hampers .... 6 60
Do., leaf, dozen............................... 0 30 0 86

Onions, Can. Yellow, 100-lb. bag .... 2 26
Do., green Shallots, doz................... 1 00

Parsley, jumbo bunches, doz.......... 0 76
Parsnips, bag ................................................. 0 90
Peppers, green, dozen ................................. 1 00
Potatoes, sweet kiln dried, hamper ... 3 25
Potatoes, Ontario, bag .......................... 1 60

Do.. N.B. Delawares, bag........... 1 66
Spinach. Louisiana, bush, hamp’s .... 3 00
Turnips, bag ................................................... 0 76

Flour Interest
Is Lacking

Toronto. ---------
FLOUR.—There is practically no in­

terest in the flour market at the present 
time. Domestic trade is fairly active 
hut the absence of export demand results 
in a generally quiet position. The order 
of the Food Board permitting the mill­
ing of patents for exports came just a 
few weeks too late, the markets to which 
the export is allowed now being glutted 
with supplies from other sources, con­
sequently the order does not improve the 
immediate position of the milling com­
panies.

FLOUR
Government Standard. 74% Extraction. 

Manitoba Wheat Flour, in carload ship­
ments, on track, bbl................................... Ill 38

No New Factors
In Mill Feeds

Tmt>. --------
• MILL FEEDS.—An open market to 

the south for the export of mill feeds

would, it is believed, improve the mill­
ing situation generally. This would 
quite probably result in higher prices to 
the farmer but it is a question if now, 
with cheap coarse grains, his purchases 
would be so very heavy at the enhanced 
values. The question naturally arises— 
wouldn’t the farmer be better off selling 
his wheat even though any purchases he 
made of mill feeds were made at higher 
figures, than holding his wheat and only 
paying present prices for feeds? [In­
dications are that the Government stand­
ard feeds have not proved a success from 
a sales standpoint, and it is stated that 
the Government has disposed of some of 
their purchases on the American market 
without bringing some through to 
Canada.

In earlots, track
Bran, per ton .............................................. $37 00
Shorta, per ton .............................................. 42 00

Market Hard
To Determine

Toronto. ---------
CEREALS.—As far as oats and corn 

are concerned it is hard to determine 
v hat the market really is. Some millers 
have ceased quoting altogether until 
conditions steady down somewhat. In 
spite of the uncertainty, however, there 
is a somewhat better feeling in respect 
to these grains, and the opinion is ex­
pressed that another week or two will 
see a market from which values can be 
determined. They may mean somewhat 
lower cereals, but not sufficiently so to 
cause undue worry or serious loss ac­
cording to well-informed authorities. 
Quotations shown can really only be 
termed nominal on oat and corn pro­
ducts.

Single Bag Lois 
F.o.b. Toronto

Barley, pearl. 98e ................................ $6 00 $6 25
BaYley, not 98e ............................... 4 60 4 75
Barley Flour. 98s ............................. R 60 R 00
Buckwheat Flour. 98s .................... 7 2R 8 00
Comme* 1. Golden, 98s ............... 4 75 6 00

Do., fancy yellow, 98s ............... 4 26 4 75
Corn flour, white, bbl.......................... 9 80 10 86

Do.. Government standard, bbl.. 9 8S 10 16
Hominy grits. 98s ........................... S 60 6 60
Hominy, pearl, 98s ......................... 6 25 6 10
Oatmeal. 98s....................................... 4 85 5 50
Out Flonr............................................. 6 60 6 20
Potato Flour. !b.............................................. 0 18
Rolled Oat*. 90s ............................... 4 40 4 76
Rolled wheat, 100-lb. bbl.............. 6 50 7 00
Rice Flour, ner 100 lbs...................... 9 00 12 00
Rye Flour. 98s ...................................... 6 50 7 25
Peas, split, lb.......................................... 0 06% 0 07V,
Blue peas. lb. ....    0 11 0 16
Linseed Meal. 98s................... .... *. . 8 50 8 76

Above prices give range of quotations to the 
retail trade.

mSS TO CALIFORNIA CITRUS CROP 
15 PER CENT.

Careful Estimates Place Damage at This 
Figure—Lemon Growers Have Suf­

fered More Than Orange
Based upon a detailed survey by its 

Field Department covering all the citrus 
districts in Southern California, the 
California Fruit Growers Exchange esti­
mates that the shipments of citrus fruit 
for the season will be reduced about 
fifteen per cent, by the several cold 
nights between Christmas and New 
Year’s. The survey shows that usual 
frost conditions prevailed and that the

lower districts and low spots elsewhere 
suffered the most injury.

Lemons were injured more than or­
anges, where the conditions were similar, 
but lemon orchards are more generally 
protected with heaters and a larger per­
centage of the season’s crop has al­
ready been moved; also there are about 
1,000 carloads of lemons in storage in 
the packing houses. The lemon damage 
is largely confined to the small fruit, 
which would not have matured until sum­
mer or fall, and the supply for the next 
several months will not be materially 
affected.

WESTERN DISTRICTS URGE RAIL­
WAY EXTENSION

The livest question in the West to-day 
is railway extension. The question is 
being given consideration by the legis­
lative bodies of the provinces, and by the 
cities, towns ar.d municipalities in all 
parts of the prairies. Every board of 
trade and merchants’ association is con­
sidering the needs and requirements of 
their particular district, and the Govern­
ment is being deluged with petitions from 
almost every constituency. In Saskat­
chewan the question is particularly live 
ir. view of the fact that the Legislature 
is now in session, and from south, and 
north, east and west the cry is the same. 
Little has been done in the way of rail­
way construction during the war, and 
during these years the need has increased 
steadily.

Southern Saskatchewan municipalities 
regard the situation as most critical and 
they are making a strong bid for im­
mediate extension of railway facilities. 
Swift Current Board of Trade is acting 
for the municipalities in the western part 
of the province. Humboldt Board of 
Trade is pressing for the completion of the 
Humboldt-Melfort branch of the Can­
adian National railway. Yorkton is anx­
ious for the linking up of the south-east­
ern part of the province with the north­
eastern district by a line 66 miles long 
from Sturgis to Hudson’s Bay Junction. 
Regina wants communication with the 
south-west by the extension of the C.N.R. 
Avonlea line to the city. Announce­
ments of great importance to all parts 
of the province are expected shortly, and 
any extensions decided upon will open 
up new avenues of business for the whole­
sale and retail interests of the province.

CALIFORNIA OLIVES SHORT AND 
HIGH PRICED

A light crop of olives is reported from 
California, the yield being estimated at 
about 65 per cent, of normal. Difficulty 
is being experienced in getting labor and 
orchard costs are higher than ever be­
fore. According to reports from tne 
coast some buyers are offering from 
$100 to $300 a ton for missions, and 
queens are selling for $300 to $876 a ton. 
Prices on canned olives have eot been 
announced but will be -high, judging from 
the cost of the fruit at the orchards.
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Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., Jan. 28.—Lard, threes 
down to $17.60, while compound threes 
are quoted at $14.70. Washington fresh 
eggs are selling at $21.00 a case; storage 
stocks are cleaned up. Domolco and 
ginger bread molasses are up 15 cents 
case. Rolled oats dropped 15 cents, and 
Red Cross pickles are quoted slightly 
lower. Cheese, large, are quoted $28.50 
to $30.00. Tomatoes, twos, quoted at 
$2.90 case. Navel oranges are selling 
$5.50 to $7.00. Lemons, $6.50 to $7.00.
Grapefruit, $6.00 to $7.00 case. Bran
and shorts are very scarce here.

Bean», Kootenaahi ........................... 12 00
Beans, Calif. Lima, med............... 0 15%

10 50
0 20

Flour. 98», per bbl.............................. 10 50
Rye flour, 49s, per bbl. .................. 11 20
Cornmeal. 24», per bbl.................... 11 00
Roiled oat», 80» ............................ 4 io 4 20
Rice, Siam. cwt. ............................... 9 25 10 00
Rice, China mat., No. 1 ................ 4 80

Do No. Î........................................ 4 10
Tapioca, lb............................................. 0 12 0 12%
Sago, lb................................................. 0 12 0 12%
Sugar, pure cane, granulated, cwt. 11 02
Cheese. No. 1. Ontario, large... 0 28 V-j 0 30
Butter, creamery, lb......................... 0 60

Do., dairy, lb................ ................... 0 85 • 40
l»rd. pure. S«. per case ........... 17 60
Compound, 3a ............. ... ............ 14 70
Egga, new-laid, case t.................... 21 00
Egg*. No. 1 a to rage, case ...........
Eggs, fresh, Washington, case . . 21 00
Candled peel, lemon, lb.................... e 14%

Do., orange, lb................................. 0 86%
Do., citron, lb................................... 0 89%

Tomatoes. 2%«, stand, case, spot. 3 76 4 26
Tomatoes, 2a ...................................... 2 90
Corn. 2s, case ................................ 4 80 5 00
Peas, 2s, standard ease ............... 3 40 3 60
Apples, gsfls., Ontario, case ... 2 85
Strawberries. 2a. Ontario, caae. 8 iô 8 76
Raspberries, 2a. Ontario, ease 8 40 8 76
Cherries, ta. red. pitted ............... 6 40
Apples, evaporated, 80s, lb........... 0 18

25s lb.................................................. 0 18%
Apricot», evaporated. Ib.................. 0 26 0 20
Peaches, evaporated, lb.................... 0 11 0 20
Peaches, la. Ontario, caae ........... 4 76
Salepn, pink, tall, ease ............. « •• 10 26
Salmon. Sockeye, tall, case ......... If 66 16 76

Do., halves .................................... 18 50 19 00
Potatoes, per ton ............................. 88 00 86 00
Oranges, navels ............................... 6 50 7 00
Oranges, F lorlda ............................
Lemons, cake .................................... 6 60 7 00
Grapefruit............................................ 6 00 7 00

Saskatchewan Markets
FROM REGINA, BY WIRE.

Regina, Sask., Jan. 29.—Weather has 
been mild all the present month, and 
citizens, who have been laying in large 
stocks of meat, owing to high prices.

are, in some cases, having difficulty to 
keep it. Bar chocolates down to 5 cents. 
Fresh eggs are commanding 76 cts per 
dozen. Sago, 12 cts., and tapioca, 13 
cts., both slightly lower. Lard, 3’s, 
$18.75. Evaporated apples, 18Hc gallon. 
Apples, $2.85. Canned corn is quoted at 
$4.85, and peas, standards, at $3.45.
Beans, small white Japans, bu................. 6 60
Beans, Lima, per lb..................................... 0 14
.'•'lour, standard, 98s .................................... 5 46
Rolled oats, bails ........................................... 4 35
Rice, Siam, cwt. ............................................ 8 76
Sago, lb................................................................ 0 12
Tapioca, lb.......................................................... 0 13
Sugar, pure cane, gran., cwt................. 10 9-9
Cheese, No. 1 Ontario, large................... 0 30
Butter, creamery .......................................... 0 63
Lard, pure. 3s, per case............................ 18 75
Bacon, lb................................................................ 0 47
Eggs, new-laid ............................................... 0 76
Eggs, storage................................................... 0 65
Pineapples, case ............................... .... 5 75
Tomatoes, 3s, standard case.................... 4 25
Corn, 2s, standard case ............................ 4 85
Peas, 2s, standard case ............................ 3 45
Apples, gal., Ontario ................................. 2 85
Apples, evaporated, per lb. ........................ 0 18 Vs
Strawberries, 2s, Ont., ease.................... 8 60
Raspberries. 2s. Ont., case........................ 8 70
Peaches, 2s, Ontario, case........................ 5 50
Plums, 2s, case................................................ 4 00
Salmon, finest Sockeye, tall, case ___ ....
Salmon, pink, tall, case .......................... 10 25
Pork. American clear, per bbl................. 41 00
Onions, ton ................................*... 59 00
Potatoes, bushel ............................................. 1 15
Apples. Washington, box .......... 2 90 3 00
Pears, Washington, box ............................ 4 00
Grapefruit ............................................ 6 00 8 00
Cranberries, bbl................................................. 15 00
Florida oranges .............................................. 6 50
California oranges ........................... 10 00 12 00
Pineapples...............................   5 75
Cranberries, bbl................................................ 16 00

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., Jan. 28.—In expecta­
tion of a gradual decline in prices, con­
tinued evidence of which is shown in 
week’s list, buying is slow and cautious 
and dealers are endeavoring to unload 
stock. Pork and products show reduc­
tion. Pure lard is quoted 32 to 32 He, 
and compound at 27 H to 28c. American 
pork is selling $56 to $60. Cornmeal is 
lower and is quoted $3.50 to $3.60. Cheese 
is at 29 to 30c, and fresh eggs 60 cents. 
Case eggs are 53 to 55c, and tub butter 
42 to 45c. Florida oranges, $7.00 to 
$7.50. Molasses, 95 to 97c.

ST. JOHN. N.B.:
Flour, No. 1 patents, bbie., Man............. $12 65
Cornmeal, gran., bags .................. 6 50 6 75
Cornmeal, ordinary, bags ........... 3 59 3 66
Riae. Siam, per 100 .......................... 9 00 9 10
Molasses ................................................ 0 95 0 97
Sugar-

Standard. granulated ............... 10 25 10 80
No. 1, yellow ................................. 9 75 9 80

Cheese, N.B., twins ........................ 0 29 0 SO
Eggs, fresh, do*. ........................................ 0 60
Eggs, case .......................................... 0 53 0 55
Breakfast bacon   0 88 0 40
Butter, creamery, per lb............... 0 50 0 52

Butter, dairy, per lb.....................  0 45 0 48
Butter, tub .......................................... o 42 0 45
Margarine ............................................ 0 33 0 36
I^ard, pure, lb....................................... 0 32 0 32%
Lard, compound ................................ 0 27% 0 28
American clear pork ...................... 56 00 60 00 *
Beef, corned, la ......................................... 4 M
Tomatoes. 3s, standard, case.................... 4 40
Raspberries, 2s, Ont, case ...................... 8 80
Peaches, 2s, standard case........................ 6 00
Corn, 2s, standard case ............................ 4 90
Peas, standard case ................................... 3 30
Apples, gal., N.B., do*............................... 4 00
Strawberries, 2s, Ont., case........................ 8 20
Salmon. Red, spring, cases.........................................

Pinks ................................................. 11 00 11 60
Cohoes ................................................ 14 60 16 00
Chums............................................................. 8 50

Evaporated apples, per R»............... 0 16% 0 17
Peaches, per lb............................................ ....

Potatoes-
Natives, per bbl.............................. 3 00 3 25

Onions. Can., 75-lb. bags ........... 1 75 2 00
Lemons, Cal. ...» ........................... 6 50 7 00
Oranges, Cal., case ........................ 6 00 8 00
Oranges, Florida ............................. 7 00 7 50
Grapefruit case................................. 6 60 7 OO
Bananas, per lb, ............................... 0 09 0 10
Apples. N.S........................................... 2 00 7 0O

THROWS PEPPER IN GROCER’S 
EYES

Thief Uses Unusual Weapon to Gain 
His Ends

A stranger, with his face blackened, 
walked into the grocery store of Foley 
Devillano, on Niagara Street, St. Cath­
arines, Ont., near the new canal, this 
morning and asked for a package of to­
bacco. The proprietor turned to fill the 
order when the man threw a quantity 
of black pepper into the groceryman's 
eyes. As Devillano endeavored to brush 
the pepper out of his eyes he was hit 
cn the head and body with a heavy in­
strument, and, though badly cut, partly- 
dazed, and his arm broken, he closed 
with his assailant and put up such a 
fight that the thug was obliged to make 
a getaway. Devillano, who was taken 
to the General and Marine Hospital, was 
able to give a good description of the 
thug, and the police have put out a drag­
net.

NEW REGINA FIRM 
Guise & Smith is a new firm of manu­

facturers’ agents and brokers in Regina, 
Sask. The members of the firm are C. H. 
Smith and F. C. Guise. Both have had 
considerable experience in the grocery 
and confectionery trade in Saskatchewan. 
Both of them were members of the H. G. 
Smith Co., Ltd. staff, wholesale grocers, 
Regina, for some years. Mr. Smith went 
overseas in the fall of 1915 with the 79th 
Cameron Highlanders. Mr.. Guise has 
recently been discharged from the Royal 
Air Force.

The contract for the re-building of the 
mill of the Maple Leaf Milling Co. at 
Welland has been awarded to J. H. Tro- 
manhouser, of Toronto.
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Evolution of the Packing Industry
How the Hog Furnishes Man With a Large Portion of His Most Nourishing Food—The 

Fresh Cuts and Curing—There is Also the Sausage—Industry Not Unlike 
Mechanical Organization—The Processes Employed

Information secured through the courtesy of the Swift-Canadian Co., Toronto, Canada

IN looking up Webster's Dictionary for 
-a definition of pig or hog, the writer 
in both instances was referred to 

swine. Looking up swine then this is 
the definition which Mr. Webster placed 
on the word : “A hog; a pachydermatous 
mammal of the genus Sus, which fur­
nishes man with a large pdrtion of his 
most nourishing food. The fat or lard 
of this animal enters into various dishes 
in cookery.”

There in part is the real meaning of 
hog as outlined by Mr. Webster many 
years ago. After a trip through a 
modern packing plant one can well see 
that Mr. Webster was well informed, 
though he might have been lacking In 
the details as to how the hog “furnishes 
man with a large portion of his most 
nourishing food.” The fact remains, 
however, and one has only to mention 
tenderloins, spare ribs, bacon, ham or 
many other lines to realize how true this 
isf But the object of this story is t;> tell' 
somewhat of the processes involved in 
furnishing the housewife with the many 
choice cuts served her by the retail 
dealer.

■ Cleanliness Marks Operations 
There are undoubtedly many who look 

on the packing business as anything but 
an agreeable one—who regard those en­
gaged in it as perhaps semi-savage. This 
attitude in respect to the business or 
those who have adopted this highly spe­
cialized field for their activities is ab­
solutely unwarranted. There is nothing 
repulsive or loathsome and this is a point 
which cannot perhaps be too strongly 
emphasized. Cleanliness marks the 
operations of the packing industry from 
the time the hogs or cattle enter the 
runway until they are ' loaded into re­
frigerator cars on their way to the re­
tailer. This was the factor which 
throughout the entire period consumed 
in making the round of the plant im­
pressed itself most strongly in the mind 
of the writer,

Packing Business Well-Oiled Machine 
A tendency to jump from one process 

to another is evident in this talk, but as

far as possible the operations will be 
given in their proper sequence. It might 
be said that the term methodical fits in 
here and it does, too, in as far as it 
does not convey the idea of slowness,. 
The expression highly specialized was 
used before — it is the correct term. 
Speed, gathered from a knowledge of 
just what is to be done, is evident. Each 
individual worker has a position and a 
certain detail of the work to do—the 
organization might be termed a weV- 
oiled mechanism, the operations are so 
precise and thorough.

One associates the packing industry 
very largely with the activities on hogs. 
This being the case then, the processes 
involved will be outlined as clearly and 
briefly as consistent with the incorpora­
tion of the full details.
Starting With the Hog—Then What?
First the hogs come into the runway— 

they are then hung up by their hind 
legs, “stuck” and left until the blood has 
left their bodies, after which they are 
thoroughly washed. The chains which 
fasten hogs up are attached to pulleys 
running on tracks. In this way the hog 
proceeds through all operations, which 
means the greatest possible ease in 
handling.

The next step is to scrape and clean 
the hog. It is first scalded in a large 
vat, then sent through the scraper—a 
multitude of fine blades which fit onto 
the shape of the animal, removing all 
signs of bristles or dirt. From the scrap­
ing machine the carcase travels along 
on the rail from one point to another, 
the men stationed at each of these per­
forming a certain operation which soon 
results in the hog being opened up, its 
heart, liver and other organs being re­
moved. These various organs are passed 
over to Government inspectors, who ex­
amine the heart and liver, etc., of each 
hog to determine if there is any disease 
whatever. These inspectors do nothing 
else, and when they pass on the condi­
tion of a hog their ruling is final. It is 
either fit for human consumption or it Is 
not. In the latter case the diseased hog

is disposed of and this loss is sustained 
by the packer. The final processes in 
preparing the dressed hog consist in 
thoroughly washing away all clinging 
particles of blood or fat, and a singeing 
which removes any traces of bristles the 
scraping machine may have left. From 
the “operating” room the hog is sent 
through on the system of track em­
ployed to the cooling room which by the 
refrigeration process employed chills the 
hog thoroughly, but does not freeze it. 
The chilling process takes from 24 to 
48 hours.

The Fresh Cuts and Curing
The succeeding operations are no less 

skilful. From the cooling room the hogs 
are sent through to be cut up for the 
various fresh meat cuts, or curing pro­
cesses. They are first laid on clean 
metal tables, where the hog is cut into 
half a dozen pieces and these sent 
through to different departments on the 
floor below for further handling. Here 
is where the back of bacon, the tender­
loins and the hams, etc., are all selected. 
The various lines to be cured are separ­
ated from the others and after passing 
inspection as to grading are sent to the 
curing rooms, located on one of the other 
floors. Here there is a large row of huge 
curing vats, where the various cuts are 
stored in different degrees of brine, until 
they are properly cured. This process is 
watched very closely, as it is exceedingly 
important if the desired results are to 
be obtained. After being cured the cuts 
of hams, bacon, etc., are sent to the 
“smoke house” where they are hung on 
racks, suspended from tracks running 
into the various smoke-house compart­
ments, for the final smoking process.

When the smoke has reached the pro­
per density the doors to the “house" are 
opened and the rack with its precious 
load sent in to be smoked. An interest­
ing point here is that the fire from which 
the smoke comes is three floors below 
the point where the meats enter. This 
it is stated eliminates the possibility of 
the meats being partly overheated and 
thus having their rich flaver spoilt. It
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also insures the getting of the full bene­
fit of the hickory smoking.

Rigid inspection marks the entire 
series of operations. When the hams or 
bacon leave the smoke house for the 
shipping room they are subjected to 
further tests to see that the curing has 
been successful. There are no loop­
holes through which improperly cured 
meat can escape, and this is true of 
every department—careful watching is 
employed. All hams and bacon when 
cooled from the smoking are ready for 
shipping and are then weighed, wrapped 
and packed to be sent on to the retailer. 
The processes from there on are well 
known to the trade.

There is Also the Sausage
But there are other items to be taken 

into account. In cutting up the hogs 
there are many loose ends of fat and 
lean meat which must of necessity re­
veal themselves. These are assembled 
in equal proportions and sent through to 
the sausage room, where they are put 
through the mincer, through the stuffing 
machine into the casings, and there you 
have the small pork sausage.

Sounds simple, doesn’t it?—and it is, 
too, but the term mincer might perhaps 
be explained a little further. In the 
case of the highest grade sausages, large 
semi-circular shaped knives rock back 
and forth slowly over the surface of a 
large wooden revolving table. These 
cut the meat into very fine shreds, but 
do not squeeze out any of the goodness 
as a more rapid process, or really minc­
ing process, might do.

From the process of “shredding” and 
thoroughly mixing the fat and lean pro­
portions, the meat is taken to the saus­
age stuffers. Incidentally it might be 
mentioned that the casings are cut up 
beforehand into long lengths and tested 
to see that there are no breaks. A 
further test, that of running water 
through, is employed just before the 
meat is put into the casing. The casing 
is slipped over the end of the sausage 
stuffer, the lever switched over and the 
casing is filled. Girls measure off exact 
length of the individual sausage, twist 
and send on through to the shipping 
room where the weighing, wrapping and 
putting into cartons is done. Only a 
sufficient quantity to cover the orders of 
the day is so prepared.

The Cooked Hams
It might be said that taking the hogs 

as a basis, a parallel or even an ad­
vanced process can be shown in their 
preparation for market for every other 
animal prepared by the packing plant. 
Even the cooked meats, of which these 
are many, are represented in pork by 
hams.

These are carefully selected in their 
fresh stage, the bone removed, rolled and 
tied, and in this form go to the cooking
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room. The cookers are large, circular 
vats, the water in same heated by steam 
to the correct temperature and each 
lot is given a certain amount of cooking, 
found by tests to produce the most sat­
isfactory results. The hams when cooled 
are wrapped in waxed paper before 
being wrapped for shipment.

One might go further and describe the 
processes with leach of the animals 
treated, but very few go through the 
extensive operations of the hog.. Taking 
the lambs as an example these are sold 
whole—the actual, cutting up is done by 
the individual butchers.
Backing Business Not Unlike Mechanical 

Organizations
The operations leading up to their 

preparation for market are not un'ike 
those outlined above. A system of track­
age along which the suspended lambs 
travel eliminates heavy lifting, and eases 
and speeds up the work materially.

There are few" perhaps who have not 
heard stories told of the operations con­
nected with the assembling of an auto­
mobile. Men are stationed at intervals 
along a moving platform and they are 
entrusted each with one single detail in 
connection with putting the automobile 
together. It may be only a bolt they 
have to put in place, but that is their 
function in turning out the completed 
machine. They each represent a cog 
in the smooth operation and expeditious 
handling of the automobile, and there is 
nothing in the handling of lambs—in 
fact all of the animals—more resembles 
from the time they enter the runway 
until they enter the cooling rooms than 
the mechanical precision of an automo­
bile or other large manufacturing plant.

The Processes Employed
After the lambs are killed, the first 

man hangs the animal up by one foot— 
the next puts the braces or stays in place 
which stretch the animals feet apart so 
that the man next in line can begin the 
process of skinning. This work is 
handled by half a dozen or more men, 
each of whom loosens the skin from 
where the man ahead left off until it 
has been entirely removed from the 
carcase.

The dressing of the animal is handled 
in much the same manner and Govern­
ment inspectors are on deck here, too, 
to examine the heart, liver and other in­
ternal organs for signs of disease. The 
final processes embrace a thorough 
cleansing of the animal, particles of fat 
and blood being removed before sending 
through to the cooling room to be chilled.

Cleanliness the Watchword
The question may arise—how is all 

this carried on and still the claim that 
- cleanliness predominates? Isn’t there 

an accumulation of dirt which must re­
sult in the handling of the animals? 
The packers are quite willing to admit

I'

that there is a certain amount of what 
may best be described as slop during the 
day’s work. But this does not accumu­
late. Each night when the day’s run 
has been completed, every department is 
washed down with water and steam. This 
cleaning-up process starts at the run­
way, too, and follows the course of the 
animals in the various operations they 
go through so that by the time the last 
animal has been sent along to the cool­
ing room, the cleaners are right behind 
with their hose. When they have com­
pleted their work, there are no evidences 
of the day’s activities noticeable. The 
floors and walls have had the last traces 
of pork, lamb or beef removed from 
them and one could eat a meal in thé 
surroundings of the operating rooms 
without any compunction as far as clean­
liness is concerned.

What Refrigeration Means
At many points reference has been 

made to the cooling rooms and the chill­
ing process. Without a perfected sys­
tem of refrigeration it might be truly 
said the packing industry would not be 
possible on so extensive and successful a 
scale. For the successful preservation 
of meats, butter, eggs or margarine, a 
refrigeration system such as the one 
employed must be a big factor in curtail­
ing loss which would otherwise result. 
By it, dry, cool air is constantly cibcu- 
lated through the various cooling rooms, 
and when so desired a temperature 
which will freeze the meats solid can be 
secured. This is particularly employed 
in the case of beef or poultry for éx- 
port shipment, these items being froien 
to board-like solidity.

Care in Handling Eggs
In the case of eggs, cool, dry air is 

constantly being circulated through the 
storage rooms. Careful inspection is 
very necessary to avoid loss in eggs. 
Before going into storage each egg is 
candled by expert candlers. They be­
come so proficient that it is seldom an 
egg gets by in any way tainted. Speed 
is one of their mottoes, too, an average 
of twenty-five to thirty cases per day 
being candled with a high rate of 
thirty-five cases being sometimes put 
through. But not only are the eggs 
candled when" placed into storage—they 
go through the same process before being 
shipped out again. Every care to main­
tain the grades at their highest point is 
exercised.

Butter Cut As Wanted For Day’s 
Orders .

Butter is no less carefully watched 
than any other line. The storage is kept 
at the temperature found most suitable 
and only as the orders come in is the 
butter cut up for shipment. It is stored 
in 56-pound boxes and when sold is 
brought out to be cut up and packed in 
the one pound cartons. It is first cut
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into what might be called slabs, then 
cut again into rectangular blocks, in 
which shape it goes through the butter 
machine, is pressed into a solid block 
the thickness of the print and cut again 
the exact size required for the one pound 
block. Each block is weighed to make 
the one pound net, then it is wrapped in 
waxed paper, put in the cartons and 
when packed in the wooden cases con­
taining 60 one-pound cartons is ready 
for shipment.

The Making of Margarine
There is another manufacturing pro­

cess, however, which might be mention­
ed briefly, though it is developing to a 
greater extent all the time: that is, the 
making of margarine. At the outset 
there were two vats, one in which the 
finest selected creamery butter — free 
from all coloring—was heating; in the 
other was the oleo, which when brought 
to the proper temperature with the 
melted butter was carried in nickel tubes 
to what might best be described as 
the chum or mixer. Here all the ingred­
ients are thoroughly worked together 
and when completed sent through a 
quick chilling process which brings the 
particles of margarine to the surface. 
These are assembled in wooden trucks 
and taken through to an adjoining room 
where the mixture is worked up into 
solid blocks ready to be cut and packed 
into cartons. The process from here on 
is not unlike that of cutting butter. One 
point which became conclusively evident 
as the cartons were finalyl sealed was 
that the margarine was not touched by 
the hands at all. Throughout the vari­
ous processes nickel tubes, wooden 
shovels and small wooden spades were 
employed to handle the product.

How Lard is Handled
Perhaps the question of how lard is 

dealt with should have been mentioned 
before, but it is not too late now to say 
a few words in reference to this com­
modity. The fatty portions of the hog 
which are not utilized in any other way 
are assembled and sent to what is known 
as the refinery. Here they are rendered 
and clarified and as wanted brought 
through to the yard robm for packing. 
The lard is heated to a very high point 
and run through nickel tubes to a trough- 
shaped receptacle which adjoins a big 
long cylinder. This cylinder is cooled to 
a point so that when it revolves through 
the trough containing the hot lard, a 
thin film adheres to the cylinder. The 
lard in this state is scraped off into an­
other trough which contains a long 
screw something similar to that in a food 
chonper. This revolves and forces the 
lard through nickel tubes which run 
along tables where girls are standing 
ready to pack it into the various contain­
ers. The nickel tube is tapped at inter­
vals and there is sufficient pressure so 
that the lard is forced out through these 
taps as wanted. As in many pther de- 
oartments only a sufficient amount of 
lard is run through each day to take care 
of the orders on hand, insuring a con­
stantly fresh supply.

Throughout the entire course of the 
trip through the packing plant, perhaps
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the most outstanding feature was the 
cleanly maimer in which all products are 
handled. The packing business is un­
doubtedly thorough; it is highly special­
ized; it is like nothing more than a me­
chanical organization in its precision 
and attention to detail. Every care is 
exercised that the foodstuffs turned out 
are up to a standard. There is nothing 
repulsive—-once again let it be said, it 
is cleanly.

OTTAWA PURE FOOD SHOW WILL 
FEATURE FISH

OTTAWA, Jan. 24.—At the retail 
grocers’ meeting in Ottawa on January 
23rd, T. Bowman presiding;, it was de­
cided to add fish as a new feature at “The 
Central Canada Exhibition Pure Food 
Show.”

Fish will be prominently brought to the 
notice of the visitors and a campaign 
carried on by the retailers to boost sales 
of well-known kinds of fish as well as to 
introduce others which only need to be 
eaten once to be appreciated.

The packers and wholesale firms from 
coast to coast are being approached by 
the association and a great variety of 
brands will be shown.

Results so far indicate that every inch 
of space will have been let long before 
the exhibition.

STATUS OF FARMER AS FOOD 
HANDLER

REGINA, Sask., Jan. 24.—The status 
of the farmer in selling produce of the 
farm has been under discussion in 
Saskatchewan, and many inquiries have 
been directed to the Canada Food Board 
office. The secretary, L. E. Mutton, Re­
gina, has made a pronouncement to the 
effect that where the farmer, vacant lot 
gardener or fisherman is a producer of 
food, he does not need a license to dis­
pose of his own produce. In the dis­
posal of his own goods which he himself 
has produced he is free to do so in any 
reasonable way he may see fit, alive or 
dead, wholesale or retail. In order to 
buy and resell, however, Mr. Mutton 
takes another view of the question. This 
he would regard as a retail or wholesale 
transaction and the farmer doing such a 
business would require a license. Also 
in conducting the business of a slaughter­
man, that is in killing stock for others, 
a farmer or any other person needs a 
license.

RUMOR THAT ARMOUR & CO. HAVE 
BOUGHT TORONTO PROPERTY 

Superintendent for Canada Denies All 
Knowledge of Any Such Move

There has been a rumor going the 
rounds of the Toronto stockyards that 
Armour & Company had purchased a 35- 
acre tract north of St. Clair avenue, Tor­
onto, known as the Hayden House pro­
perty, for the erection of a large packing 
plant. This property has recently been 
used by the Royal Air Force.

Mr. Duval, the superintendent of the 
Armour A Company interests in Canada.

in answer to an enquiry, stated to 
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no such move on the part of Armour A 
Co. and certainly did not think it at all 
probable. The company, he stated, at pre­
sent had a plant at Hamilton valued at 
upwards of a million dollars, and had aiso 
distributing warehouses in other centres.

SMALL PACKING PLANT COULD 
NOT LIVE ON GOVERNMENT 

MARGIN
In referring to the closing of the 

Chatham Packing Co. recently, “The 
Financial Post" had this to say:

“The closing of the plant of the Chat­
ham Packing Company, Chatham, Ont., 
recently, because it was found impossible 
to operate at a profit on the margin 
permitted by the Government, is an in­
dication of the soundness of the conten­
tion of “The Financial Post," raised at 
the time of the packing investigation, 
that a too rigid regulation of profits 
would mean strangulation of business.

“The larger packers, by reason of 
their turnover, can operate on a margin 
that this instance proves hopelessly in­
adequate to meet the needs of a smaller 
plant. In this way this rigid limitation 
tends to eliminate the very competition 
that might be expected to regulate pro­
fits.

“In a recent article appearing in these 
columns it was shown that the large 
American concerns were operating on a 
profit basis around 2 per cent., and show­
ing at least some profit on that business. 
The head of a large Canadian packing 
plant, commenting on this report, made 
the statement that the average profit of 
the Canadian packing firms would be 
less than this figure. That is of course 
lower than the basis of profits permitted 
by the Government, yet these companies 
are presumed to be making satisfactory 
profits. But they are making it on a 
basis of an enormous turnover. In the 
rase of the small plant the turnover, 
being a mere fraction of the other, and 
the operating costs being spread over 
this comparatively small burden of busi­
ness instead of the heavy outturn, of 
necessity reduces the profits of these 
plants to the vanishing point; such con­
ditions must eventually eliminate the 
smaller packer.”

CLAIMS CARELESS PACKING DIS­
COUNTS GOODS

West Indian Demand for Canadian 
Good* Strong But Care Must be 

Taken in Shipping.
A St. John merchant on his return 

from the West Indies reports an increas­
ing demand for Canadian goods, but says 
there are two principal complaints. One 
is that sufficient care is not taken with 
regard to the character of some of the 
goods sent, and the other is with regard 
to the packing. For instance, Canadian 
jam is greatly preferred to the British 
article, but in this line fault is found 
with the methods of packing for ship­
ment.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Jan. 29.—Live hogs declined materially, 
and are quoted at $17. This has been followed by 
reductions for dressed pork and for loins, shoulders 

and legs. There has also been a revision of two cents per 
pound downward on hindquarters of beef. Breakfast bacon 
is easier in price on some grades. Lard is lower, too.

Margarine and butter are held in price, with fair demand 
for the former and steady good sale for butter being reported. 
Cheese is firm. The egg market is lower, new-laids being 
quoted at 63-65c per dozen on larger receipts. Poultry is 
unchanged. There is a quiet fish market, and prices are with­
out change.

/.ower Prices on
Fresh Cut Pork

■eeereeL --------
FRESH MEATS.—Live hogs are 

down to $17. This has meant a re­
vision downward for dressed varieties, 
and abattoir stock is selling at $23- 
$23.60, and country-dressed at $18-$20. 
Leg of pork, trimmed shoulders and 
loins are also slightly lower in price. 
Hind quarters of fresh beef, steers, 
heifers and cows are quoted down about 
two cents per pound.

FRESH MEATS
Hog*. Dressed-—

Abattoir killed, small......... ....$28 00 $22 50
.... 18 00 18 50

Hog* (country dressed) ... . . . . IK 00 20 00
Hog*, live ............................ 17 00

Fresh Pork—
I*eg of pork ............. ............. 0 30
Loin* ......................................... . . . 0 33 0 35
Tenderloin, lb.......................... . e 42 0 44',.
Soane ribs ............................... ... 0 20
Trimmed shoulders ............. 0 24 0 24',

Fresh Beef—
(Steers and Heifers) ( Cows )
$0 20 $0 26 .Hind quarters. - #0 18 $0 23

0 14 0 18 .Front quarters. 0 14 0 16
0 28 0 35___ Loins ----- 0 25 0 28
0 20 0 20 ......... Ribs ......... 0 20 0 24
0 15 0 17 ___ Chuck* .... 0 14 0 16
0 22 0 26 ......... Hip* ......... 0 17 0 22

Calves (ss to grade) ................. 0 27 0 26
Lambs—fresh killed ................... 0 26 0 28

Do.. 0 26 0 27
Sheep 0 20

Break fast Bacon
Power; Hams Hold

Montreal. ---------
CURED MEATS.—The market shows 

but one change this week, that being a 
lower price for bacon. The range for 
this is now 38c to 45c per pound, ac­
cording to quality. Hams are held with­
out change, as are also salt meats.

CURED MEATS
Hams —

Medium, emosed. per !b.
(Weights) Id-16 lbs.................................. 0 36
16-20 lbs. ............................................. 0 36
20-35 lbe...................................................... 0 34

Backs—
Plain .................................................. 0 43 0 44
Boneless, per lb............................ 0 46 0 47

Bacon—
Breakfast, per lb. (as to quai.) 0 38 0 45
Roll, per lb.................................... 0 33% 0 34%

Dry Salt Mbets—
Long clear bacon, ton lots ... 0 28 0 28%
Long clear bacon, small lota .. 0 28% 0 29
Fat backa, lb............   0 29% 0 30

Barrel Pork—
Canadian short cut (bbl.) ...................... 154 00
Clear fat baeke (bbl.) ............. . 58 00

Short cut clear pork (bbl.)... 52 00 54 00
Heavy mees pork (bbl.).......................... 51 60
Bean pork (bbl.) ....................................... 49 00

Cooked Meats Quiet,
Prices Are Held

Montreal. ---------

COOKED MEATS.—There is not a 
great deal of trade for cooked meats, 
and thé price basis is unchanged. Pack­
ers could handle considerably more 
business, and the outlook is for ample 
supplies in this market.

COOKED MEATS
Head cheese...................................................... o 15
Meat loaf with macaroni and

cheese, lb.......................................................... o 29
Choice jellied ox tongue ...............  0 48
Ham and tongue, lb...................................... 0 32
Veal and tongue............................................. 0 25
Hams, roost ........................................ 0 51 0 65
Shoulders, roast ........... .................. 0 46 0 52
Shoulders, boiled .......................................... 0 44

f.ard Tjower,
Offerings Big

MMtral. --------
LARD.—Another decline has been re­

corded for lard this week. Tierce price 
is now as low as 2714c, and the under­
tone is rather weak. Stocks are said 
to be larger than expected, and the de­
mand has been limited. Under a desire 
to stimulate business, the basis is more 
or less nominal, and further revision 
downward will not come entirely as a 
surprise.
I.ard, Pure--

Tierce». 400 lb*., per lb................ $0 27 V. «0 2*
Tub». 50 lb........................................ 0 28 0 281...
Pails. 20 lb*., per lb..................... 0 28 Q 28'.,
Brick». 1 lb., per lb.................................. 0 29

Price is Held
on Shortening

Montreal. ■--- —

SHORTENING.—There is not a great 
deal of movement for shortening, but the 
price has held, notwithstanding. With 
lard in so favorable a basis it is unlikely 
that there will be a big sale for the com- 
oound product at this time, unless the 
basis should be lowered.

Shortenine—
Tierces, 400 lb»., per lb.............. 0 25V, o 25%
Tube. 50 lbe...........................................  0 25% 0 26
Palls. 20 lbe.. per lb....................... 0 20 0 26%
Bricks. I lb., per lb....................... 0 27 0 IS%

Margarine Moves,
Basis the Same

Ment real. ---------
MARGARINE.—Some report a freer 

movement of margarine, while others 
are not so encouraged. The price of 
butter continuing high, many are using 
the substitute to a considerable extent 
nevertheless. The basis is unchanged 
this week, and supplies are ample. 
Margarine—

Prints, according to
quality, lb....................................... 0 32 0 34

Tubs, according to
quality, lb.................................. .... 0 89

Butter Export Big,
Price is Firm

Meat real. -------—
BUTTER.—The heavy export of but­

ter has served to maintain the price 
basis, combined with the heavy consump­
tive demand in this city and district. 
While the receipts for many months 
have been greatly in excess of those for 
the same period the year previous, the 
export and home demand have combined 
to make quite ready consumption of the 
supplies.

While reductions totalling a consid­
erable amount have been made in the 
Chicago market, the prices there have 
been greatly inflated, and even now the 
quotations are on somewhat of a parity 
with prices here, and the fluctuations 
there have been on fresh butter. Storage 
is firm here, and some expect it to hold 
firm until spring, when new-made may 
force prices down. •
Butter

Crea'mery prints (storage) 0 53 0 54
Creamery solids (storage) ......... 0 52 0 58
Dairy print», choice .................... 0 44 9 46
Dairy, in tube, choice ............... 0 42 6 43

Cheese is Steady
Under Demand

Montreal. ---------
CHEESE.—There is a great deal of 

selling from a jobbing and retail stand­
point. As a consequence of the activity, 
and because of the heavy export that 
has continued for a long time, there is 
no great amount of cheese held here, 
export taking most of the receipts in a 
large way. Prices are firmly main­
tained.
Cheese-

Large, per lb.......................
Twins, per lb........................
Triplets, per lb.....................
Stilton, per lb......................
Fancy, old cheese, per lb.

SO 28%
0 29 
0 30 
0 SO
0 30

New-Laid Eggs 63c,
Supplies Larger

Montreal. ---------
EGGS.—There is a steady improve­

ment in the new-laid egg market and 
supplies are larger and prices less. The 
low price for these is 63c this week, five 
cents below the lowest price of last 
week. Selects are quoted at 56c. Stor-
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age eggs are scarcer and the undertone 
even steadier than that for new-laids.
New laids .............................................. $0 68 $0 65

Selects ........................................................... 0 56
No. 1 ............. .................................. 0 53 0 54

Poultry Steady Under
Fair Selling

Montreal. --------
POULTRY.—There is a steady and 

fair movement of poultry and the basis 
of quotations is held without change. 
Supplies coming forward are fair and 
the outlet through retail channels is 
maintained on a fairly seasonable basis.

Dressed
Chickens, roast (3-5 lbs.) .............................. $0 38
Chickens, roast (milk fed) ...’............... 0 48
Broilers (3-4 lb. pr.) ..................................... 0 45
DUCKS—

Brome Lake .................................................. 0 47
Young Domestic ........................................... 0 40

Turkeys (old toms), lb................................... 0 48
Turkeys (young) ................................................ 0 45
Geese ........................v............................................. 0 80
Old fowls ............................................................. 0 36

Large ................................................................... 0 32
Small ................................................................. 0 30

condition in Western Canada points. The 
campaign for codfish selling is continu­
ing.

FRESH FISH
Haddock .........................    0 10 0 12
Steak Cod .......................  0 11 0 13
Market Cod ......................................... 0 08% 0 09
Flounders .... .. ............................ 0 10 * 0 12
Prawns ................................................... 0 30 0 32
Live lobsters ...................................... 0 70 0 75

FROZEN FISH
Halibut, large and chicken ......... 0 22 0 23
Halibut, medium .............................. 0 23 0 24
Haddock ............   0 08 % 0 09
Mackerel ................................................ 0 16 0 17
Dore ............   0 15 0 16
Salmon Cohoes, Hd. and Dd. .. 0 21 0 22
Salmon Cohoes, round ................... 0 17% 0 18
Salmon, Qualla, Hd. and Dd___ 0 14% 0 15
Gaspe Salmon, per lb...................... 0 24 0 26
Whitefish .............................................. 0 15% 0 16
Whitefish. small ...................   0 12 0 12%
Pike, Headless and Dressed...........  0 12 0 13
Market Cod ........................................ 0 07% 0 08
Sea Herrings ..................................... 0 08 0 09
Steak Cod ........................................... 0 09% 0 10
Smelts. No. 1, per lb...................... 0 17 0 18
Smelts, No. 2, per lb....................... 0 14 0 15
Smelts, extra large........................................ 0 24
Lake Trout ........................................ 0 19 0 20
Tom Cods, per bbl............................................ 5 00
Lake Herrings, bag, 100 lbs........................ 6 00
Alewires .............................................. 0 07% 0 08

red which provide for a scale of prices 
generally lower than those in effect last 
week. There is still a tendency to cur­
tail buying to essential requirements on 
the part of the retail trade and a factor 
in the future trend of prices will be the 
decision by the United States Govern­
ment in reference to set prices on hogs.

CURED MEATS
Hams—

Medium ...............................   0 32 0 36
Large, per lb............................... 0 29 0 32

Backs—
Plain ............................................................. 0 46
Skinned, rib in .........................  0 46
Boneless, per lb............................................ 0 48

Bacon—
Breakfast, per lb........................ 3 39 0 41
Roll, per lb................................... 0 30 0 32
Wiltshire (smoked sides), lb. .. 0 35 0 37

Dry Salt Meats—
Long, clear bacon, av. 50-70 lbs............... 0 28

Do., aver. 70-100 lb.... 0 26%
Fat backs, 16-20, lb. ............................. 0 80
Out of pickle, prices range about 2c per pound 

below corresponding cuts above.
Ba’rrel Pork—

Mess pork. 200 lbs........................ 46 00 ....
Short cut backs, bbl., 100 lbs.. 54 00 56 00
Pickled rolls, bbl., 200 lbs..... 50 00 52 00

Colder ÏVeather
IVould Move Fish

Montreal. ---------»

FISH.—Colder weather is needed to 
make fish a bigger seller. It is always 
recognized at this season that cold 
weather will improve sales of frozen 
varieties. So mild has the weather been 
that fishing has continued right down 
to the present; where it usually has 
ceased long ago. This has served to in­
crease supplies of some varieties, and 
there have been losses in some points 
from spoiled fish that had no outlet. Re­
ports indicate that there is a similar

SALTED FISH
Codfish—

Codfish, large brl., 200 lbs.......................... $22 00
Codfish, No. 1, medium, brl., 200 lbs. 21 00
Codfish, No. 2, 200 lb. barrel............... 19 00
Pollock, No. 1, 200 lb. barrel.................. 15 00
Codfish, strip boneless (30-lb. boxes) lb. 0 20 
Codfish (boneless) (24 1-lb. cartons) 0 20 
Codfish (Ivory) (fc-lb. blocks, 20-lb. bx) 0 18

Pickled Fish-
Herrings (Scotia) barrel ........................ 13 00

Oysters—
Cape Cod, per barrel ............................... $15 00
Batouche, per barrel ........................ . 16 00
Scallops, gallon ............................................ 4 00
Can No. 1 (Solids) ...................... 2 50 2 60
Cato No. 3 (Solids) ...................... 7 25 7 60
Can No. 5 (Solids) ................................. 12 00
Can No. 1 (Selects) ............................ 3 00
Can No. 3 (Selects) ................................... 8 40

Sundries—
Crushed Oysters Shell, 100-lbs............... $1 60
Paper Oyster Pails, %-lb. per 100----- 2 25
Paper Oyster Pails. % per 100........... 1 76

ONTARIO MARKETS

Boiled and Roast
Hams Easier

Toronto. -------
COOKED MEATS.—Lower prices have 

been named on boiled hams and roast 
hams during the week, quotations being 
down from lc to 2c per pound. Other 
lines show little change though choice 
jellied ox tongue is also down about 2c 
per pound. Business is very good and 
supplies generally quite ample.

COOKED MEATS
Boiled Hams. )b............................. 0 50 0 51
Ham?, roast, without dressing. lb. 9 62 0 54
Shoulders, roast, without dress­

ing, per lb.......................................... 0 46 0 61
Head Cheese. 6s, lb..................................... 0 16%
Meat Loaf with Macaroni and

Cheese, lb..................................................... 0 29
Choice Jellied Ox Tongue, lb.... 0 52 0 64

Ham and Tongue, Ib.................................. 0 82
Veal and Tongue, lb.................................. 0 25

TORONTO, Jan. 29.—A general revision of prices down­
ward on fresh pork and cured meats has been made. 
A weaker tone is reported in lambs also, while a wider 

disparity between the lighter cattle and best grades is now 
apparent. Dairy butter has eased away somewhat, and new- 
laid eggs have also declined from two to three cents per 

• dozen. Lard is fairly well maintained, and shortening rules 
at unchanged figures. The fish markets show some slight 

• revisions, and business is just a little quiet owing to unseason­
able weather.

Fresh Cuts Pork
Register Declines

Tweet». ---------
FRESH MEATS.—Lower prices have 

been named on some of the cuts of pork, 
this being the reluit of lower prices on 
live hogs which have prevailed during 
the last couple of weeks. The situation 
in beef remains quite steady, the best 
cattle ruling at prices about as high 
or higher than a month ago, while the 
lighter cattle have sagged somewhat. 
Select stock in any field continues to 
secure high prices.

FRESH MEATS

Dressed. 76-100 lbs., per cwt................... 125 06
Lire, off ear*, per cwt. ....... .... 16 66 16 66
Live, fed and watered, per cwt. 16 26 16 76
Live, f.o.b., per cwt.................... 15 00 15 50

Freeh Perk—
Leg of Pork ................................. 0 32
Loins of pork, lb................  0 36 0 38
Tenderloins, lb................................. 0 39 0 40
Spare Ribs, lb................................... 0 18 0 20
Picnics, lb.......................................... 0 22 0 23
New York shoulders, lb............... 0 24 0 25
Montreal shoulders, lb.................. 0 25 0 26
Boston butts. Ib............................................ 0 32

Fresh Beef—
Hind quarters, lb............................ 0 23 0 26%
Front quarters, lb......................... 0 16 0 18%
Ribs, lb................................................ 0 22 0 28
Chucks, lb.......................................... 0 17 0 18
Hips, lb................................................ 0 20 0 25
Calves, good, lb............................... 0 25 0 27
Lambs, whole, Ib........................... 0 26 0 29
Sheep, whole, Ib............................. 0 18 0 21

Hams and Bacon
Revised Downward

Tarants. ---------
PROVISIONS.—Further revisions in 

the price of hams and bacon have occur­

Lard Holds at
Unchanged Levels

Toronto. ---------
LARD.—The market holds at un­

changed levels during the week. Some re­
ports intimate that trade is rather dull 
while others indicate that there seems 
to be a little more activity manifest. 
Another two or three weeks and a fairly 
brisk demand is expected. Prices range 
at following figures:
Lard, tierce. 460 Ib... Ib...............  60 27 % SO 28

In 60-lb. tubs, %c higher than tierces, pails %e 
higher than tierces, and 1-lb. prints. 2c higher 
thato tierces.

Shortening Remains
at Steady Basis

SHORTENING.—A very steady tone 
marks the situation in shortening. Prices 
have held at unchanged figures and the 
demand is considered only fair. Range 
of quotations being made to the trade 
ore as follows, tierce basis, per pound: 
Easifirst, 26t4c; Domestic, 26c; Peer­
less, 25V&C to 26c; Cotasuet, 25V4c to 
26c. Range for other brands follows:

Shortenlne. Mere*. 460 Ib».. lb.. 16 «H «6 tf 
In 66-lb. tab*. per Ib. hither «ten tiara**;

pail*. H-V higher then tierce», and 1-lb. print*. 
ltt-l%c higher than tierew.
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More Interest'
Noted in Margarine

Toronto. ---------
MARGARINE.—There seems to be a 

little better feeling in margarine, the 
trade reporting a little more buying in­
terest as apparent. Prices have ruled 
without any quotable change and stocks 
are well equal to requirements of the 
retailer.
Margarine—

1-lb. prints. No. 1............................ 0 S4 0 35
Do.. No. 2 ................................... » 31 0 88
Do No. 8.............................. .. « 27 0 *8

Solids, Ic per lb. less than prints.

Freer Supply
Dairy Butter

Toronto. ---------
BUTTER.—There seems to be a little 

freer offering of dairy butter and prices 
have declined slightly. The situation in 
regard to creamery shows little material 
change, the demand being very well 
maintained, with supplies ample and 
prices remaining steady. Quotations 
range to-day as follows :
Butter-
Creamery prints (storage) .... 0 58 0 5 4
Creamery solids (storage) ......... 0 52 0 63
Creamery prints (fresh made). . 0 56 ....
Dairy prints, fresh separate' lb. 0 48 0 60
Dairy prints. No. 1, lb..................... 0 46 «48
Creamery solids (fresh made)... #54 ___

New-Laids Easier;
Better Supplies

Toronto. ---------
EGGS.—New-laid eggs are coming 

along fairly well now and prices have 
sagged another two to three cents per 
dozen. Storage eggs remain at unchang­
ed figures, with supplies being reduced 
to a pretty small compass. Prices on 
these hold at unchanged figures. The 
range of quotations being made to the 
trade follow:
Ear.

New-lalds. in cartons, do a.......... 80 65 10 66
Extra» ................................................ 0 68 0 65
Storage. No. 1, doa.......................... 0 56 #67
Splits and No. I. doa................... 0 45 #47

Cheese Moving
Very (Veil

Toronto. ---------
CHEESE.—A very good movement of 

cheese is reported and the market rules 
with a very firm undertone. Supplies as 
a whole are none too plentiful and a 
continued heavy demand may move 
prices up somewhat. However, the situ­
ation for the week is without any quot­
able change.
•Cheese-

Nc*. large ...................................... • 88)4 0 29
Stilton (new) ............................................. • 32
Twins, %e lb. higher than large cheese. Trip­

lets %e higher than large cheese.

Situation in
Poultry Steady

Teronte. ---------
POULTRY.—The situation in poultry 

holds steady and quotations remain at 
unchanged figures for the week. Sup­
plies have been coming along very well 
the last week or ten days, but it is ex­
pected receipts may fall off for some

little time to come. Range of quotations 
follows:

Prices paid by commission men at Toronto :
Live Dressed

Duck», lb............................. 80 28-80 82 8...-80 82
Geese, lb............................... 0 15- 0 20 0 20- 0 25
Turkeys, old, lb.............. 0 28- 0 SO 0 35- 0 86

Do., young, lb............ 0 82- 0 25 0 38- 0 40
Roosters, lb....................... ... .- 0 20 ___ - 0 25
Fowl, 4 to 5 lbs., lb. . . 0 28- 0 25 0 25- 0 28
Fowl, over 6 lbs., lb... 0 26- 0 30 0 28- 0 80
Fowl, under 4 lbs., lb... 0 17- 0 20 0 20- 0 23
Chickens, under 5 lbs., 

lb......................................... ------ 0 28
Chickens, over 6 lbs., 

lb......................................... ..... 0 25 ------ 0 30
Chickens, over 6 lbs., 

milk fed. lb................... ___ - 0 32
Prices quoted to retail trade :

Dreed
Hens, light .......................................... 80 30 80 32

Do., heavy ....................... ............. 0 82 0 34
Chickens, spring ......... ............. 0 33 0 38
Ducks ...................................... ............. 0 35 0 40
Turkeys .................................. ............. 0 45 0 46
r-ese........................................ ............. 0 25 0 28

Some Minor
Changes in Fish

FISH.—There have been some re­
visions in prices recorded this week, 
some lines showing a slight reduction 
and others an upward trend. No. 1 
smelts are down to 16c per pound in 
some quarters, and mullets are also 
lower at 8c per pound. Trout are being 
quoted at 17c to 18c per pound. Small 
haddock, tomcods and ciscoes have firm­
ed up about lc per pound. Range of 
prices follows:

FRESH SEA FISH
Cod Steak, lb........................................ 80 12

Do., market, ft................................ # 09
Haddock, heads on. lb.................... 0 10

SMOKED FISH
Haddock, lb........................................... ....
Bloaters, 40 Count box ........... 2 00
Cod, smoked, lb.................................................
Ciscoes, lb............... ................................ 0 16
Haddies, chicken ............................... 0 10

Do., fillets, lb................................... 0 17
Do., Finnan, lb.............................................

Herring. Kippered, box .................. 1 66
Shrimps, can ..................................................

FRESH FROZEN SEA FISH 
Cod Steak, lb................................... 0 00)4

Do., market ft........................... .. « #8)4
Flot Fiab, B.C., ft.......................... . » 1#
Flounders, lb......................................
Gaspereau, lb.................................... .
Haddock, headless, lb....................... . 0 08

Do., head» on, lb.......................... . 6 #9
Do., small, case, 200 lbs., lb.

Halibut medium, 1b.........................
Do., chicken, lb.............................
Do., large, lb...................................

Herring, lb........................................ « 07)4
Mackerel, 1b.........................................
Salmon, Cohoe, lb...........................

Do.. Quail», ft..............................
Do., Red Sprlns, ft.....................
Do.. Gaape. 1b. .......................... . • 86

Smelts, No. 2, lb..................... .......... . t 10
Do., No. 1. lb................................ . « 16
IX.. Extra, ft................................ . 0 25

Tomcods, lb........................................
FROZEN LAKE FISH

Herrings. Lake Superior
Mullets, lb. ......................
Pickerel, lb.........................
Pike, round, lb................
Trout, lb...............................
Tulibees. lb.........................
Whiteflsh. lb........................

0 00
0 08 

0 14)4 0 00
0 17
0 10)4
0 16

DRY AND PICKLED FISH
Cod. Acadia Strip, box ................ 0 50

Do.. Acadia Tablets. 1 lb.. 10 to

Do- Acadia Tablets, t lb.. It to

Do.. Halifax Shredded, box ...
Herring, Labrador, bbL ...............

Do., Do., keg..............................
Do.. Do.. No. 4 also ...........
Do.. Do., No. 1 sise ......
Do.. Lake, keg ........................

Imperial. 15 lbs., loose, case ...
Mackerel, salt. 20-lb. kit................
Quail on Toast. 14 1-lb. tab'ts. case

14* ÔÔ
7 00

7 25
1 00
4 16
4 10

SO 14 
0 10 
0 11

0 10 
2 25 
0 12 
0 17 
0 IS 
0 20 
0 16 
2 75 
1 76

• ft*

0 07 
0 10 
0 16 
0 11 
0 18 
0 12 
0 16

7 00

4 00

« 16
1 40 

14 26
7 26 
6 60
2 fO 
7 60 
1 60 
4 60 
4 S$

Shrimps, headless, No. 1 size, tin 1 60 1 75
Do., Do., No. 8 size, tin .... 4 20

Skinless Fish, 100s, lb.................... 0 15 0 19
Sea Trout, keg ........... .................................. 12 00
Whiteflsh. No. 1. keg  ........... 14 50 16 00
OYSTERS, No. 3 size package

(2% gallons) ....................................... 9 60
Do., No. 5 size package (4 1-6

gallons) ........................................................ 15 50
Do., No. 1 size package........................ 3 30

Shell Oysters, 800 count, bbl......................... 14 60
Do., * Do., 1,000 count............................ 13 00

TRAINLOAD OF DEHYDRATED 
VEGETABLES

The Grahams, Limited, of Belleville, 
Ont., recently made an extensive ship­
ment from their evaporating plant in 
this city. A trainload of 36 cars of de­
hydrated vegetables were shipped to 
New York for the United States Govern­
ment. The cargo was valued at $323,000.

TORONTO M.O.H. REFUSES RELIEF 
A deputation representing the To- 1 

ronto branch grocers’ section of the Re­
tail Merchants’ Association waited on 
Dr. Hastings, Medical Health Officer of 
Toronto, recently to ask that the re­
strictions enforced in regard to food­
stuffs be relaxed. Objection was taken 
to the requirement that confectionery 
and candies be kept in glass cases, and 
that the windows had to be closed. Dr. 
Hastings was not inclined to carry out 
their request.

MR. HOOVER SPEAKS WHAT IS ON 
HIS HEART

Mr. Hoover, who is at present in Eng­
land on business connected with the re­
victualling of Europe, will endear him­
self more than ever to the public by his 
emphatic refusal to discuss German food 
conditions with Baron von der Lancken 
and Dr. Reith. who sought a meeting 
with the food administrator.

A message from Paris said these two 
German officials, who were prominent in 
the German administration of Belgium, 
wired from Berlin to Walter Lyman 
Brown, director of the Commission for 
Relief in Belgium in Rotterdam,'that they 
had been appointed by the German Gov­
ernment to negotiate with Hoover for 
food supplies and that they desired to 
advise them when and where he would 
meet them.

In answer to the request for a con­
ference, Hoover sent this message :

“You can describe two and a half years 
of arrogance toward ourselves and cruel-’ 
ty to the Belgians in any language you 
may select, and tell the pair personally 
to go to hell, with my complimenta. If 
I do have to deal with Germans, it will 
not be with that pair.”

HAROLD F. RITCHIE TO VISIT OLD 
COUNTRY

Harold F. Ritchie, of Harold F. Ritchie 
&. Co., Toronto, leaves for the Old 
Country between the 1st and the 8th of 
February in the interests of his com­
pany. Mr. Ritchie represents many 
Biitish firms, and it is to secure first­
hand information as to conditions affect­
ing their lines that the trip is being 
undertaken.
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BACK
BACON

A very nice line of 
Bacon, preferred to 
Breakfast Bacon by 
some and always sup­
plying a change when 
asked for. We have it 
“In Casings,” Boneless 
and Skinned.
Made Under Government Inspection

F. W. Fearman Co.
LIMITED

HAMILTON

FOR THE

PLAN
NOW

.-JfK' -

HOT WEATHER
ORDER YOUR

FREEMAN
EQUIPMENT

EARLY
Write for illustrated cata­
logue showing complete 
line of Refrigerator equip­
ment.

The W. A. Freeman Co., Limited
Hamilton, Canada

Branches at
Toronto Montreal Winnipeg

114 York St. 209 McDermitt Ave.

PHlrm.

THE RELEG CO. Rt*d

FotCjJim, Pulnn, Etc

RELEG CO

A Substitute 
That Equals 

The Real 
Thing

Indispens­
able — as a sub­
stitute for expen­
sive Eggs.
Profitable — for 
it builds up busi­
ness as well as 
cakes, etc., and 
puts reasonable 
profits into your 
pockets.
Agents : Loggit», Sons 
A Co., Toronto- An­
gevine A McLa'uchlin.
St. John, N.B. W. H 
Escott Co., Ltd., Win­
nipeg, Canada.

RELEG CO. R«gd.
Quebec, Canada

1

IfFerCaàaa.
Pketnea. Lu.

The Releg Co. Regd.
ew(a<c canne*

For Critical People—

BLUE
SEAL

MUSHROOM
CATSUP

Its delicate piquancy appeals to 
all.
The Mushrooms, Spices, Vinegar, 
etc., used in its manufacture are 
the very finest obtainable.
Blue Seal Mushroom Catsup is 
put up in nicely labeled bottles 
that make productive displays 
easy.
Try this line out and see it sell.

E. W. Jeffress, Ltd.
WALKKKVI I.I.K, ONT
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^ROCERS, Butchers, General Store­
keepers—you have a real opportunity for 

good profit by selling i ]

SWIFT’S PREMÜM 
OLEOMARGARINE

Many of your customers know it is economical for 
table |use, while*thousands of housewives also use 'it 
regularly for baking, frying, etc.

The demand is already created—take advantage of it. Order your 
supply from our salesman or write direct.

Swift Canadian Co.

Toronto
Limited

Winnipeg Edmonton

i Canada Food Board License Nos. 13-170. 171, 172>

999999^99
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Have No Hesitation
in choosing

‘Bluenose’ Butter
it always opens up in excellent shape, 
and its quality and flavor are remark­
ably fine. Taste “Bluenose” yourself! 
Then you’ll feel more enthusiastic about 
it. Order from your grocer.

SOLB PACKERS.

SMITH A PROCTO* HAUFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax • N.S.

“INDIAN
BRAND

CHIEF”
CLAMS

INCREASINGLY
There is a sea food which 
your customers will appre­
ciate. It is a sensible and 
delicious substitute for meat. 
“Indian Chief” Brand 
Clams are put up the same 
day they are taken from the 
clam beds and sealed with­
out solder or acid. They

& elU$

And the Profits are 
Pleasing

POPULAR
reach the customer’s table 
as sweet and as fresh as the 
day they were caught.

“Indian Chief” Brand 
Clams proved to be a big 
summer seller. They ap­
peal to the restaurant trade 
as well as to the housewife.

Shaw and Ellis, Pocologan, Cha,otte N. B.
Canadian Food Control Licenie No. 1-718

Suit Case Egg Crates
A collapsible egg crate to hold two or three dozen fresh eggs. 
When collapsed will not take up any more room in a suit 

case than a traveller's order book.
A sore seller if you will boy it and shew It.

A. B. SCOTT, LIMITED
NIAGARA PALLS, CANADA

■, ■ .:,i: ■■■■■ t;:;1
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BRUNSWICK
BRAND

is a big factor in creating 
year round sales

BRUNSWICK BRAND SEA FOODS
Are Reliable Sellers

The delicious, wholesome 
qualities of these high-grade 
sea foods appeal to the taste 
of the most discriminating 
people.

Prove what real quality sea 
foods mean to your business 
by stocking and suggesting 
Brunswick Brand — the line 
that lives up to the dealers’ 
best recommendation.
Stoek from the following list:

»

«/« Oil Sardines 
V* Mustard Sardines 
Finnan Haddies

(Oval and Round Tina)
Kippered Herring 
Herring in Tomato Sauce 
Clams

CONNORS BROS.
Limited

Black’* Harbor, N.B.
Canada Food Board License No. 1 §03

Ask us for

Wrapping Papers 
Twines

Grocers’ Specialties
Butter Tubs and Boxes, Egg Cases 

N.B. Egg Carriers

Walter Woods & Co.
Hamilton and Winnipeg

Cow Brand Baking Soda
has given and is giving the Canadian house­
wife that unlimited satisfaction which 
brings her back to the grocer for further 
supplies. She is a firm believer in Cow 
Brand superiority.

The reason for this is—because it 
is pure- - it is made from the finest 
material, and is manufactured 
under conditions which guarantee 
purity.

Cheapest because Best!

Church & Dwight, Limited
MONTREAL

// any advertisement interests you, tear it out note und place with letters to bo auoworod.
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Our Sc and 10c Easter specialty Eggs will 
exceed the sales of the past

Composed of a solid 
cream centre, choco­
late covered, neatly 
decorated.

BOOK YOUR REQUIREMENTS NOW

Baines Chocolates 
Maple Products 

Cream Sugar

BAINES, LIMITED
344 Delorimier Ave. - MONTREAL

For household baking there is one 
flour you can heartily recommend.

PURITy FLOUR
(Government Standard)

will give complete satisfaction to the 
home cook.

“More Bread and Better Bread/*and Better Pastry

Western Canada Flour Mills Co., Limited
Head Office: Toronto, Ontario

Branches at Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, Nanaimo, 
Prince Rupert, Nelson, Rossland, Goderich, Ottawa, Montreal, St. John, N.B.

When Writing to Advertisers Kindly
Mention this Paper.
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All Patriotic 
Grocers and Storekeepers 

Should Sell THRIFT Stamps

SELL Thrift Stamps, not because there is any immediate 
profit for you in such sales, but because the Dominion 
of Canada needs your patriotic co-operation in its 

plans to ensure Prosperity.

If the smaller savings of the people can be made available 
to finance Government expenditure, then the larger public 
investments will be free for industrial securities, thus pro­
moting general Prosperity, in which every storekeeper is 
vitally interested.

Get your customers to take a Thrift Stamp in place of 25c 
change whenever you possibly can. Display your sign.
Explain that Thrift Stamps are a means to acquire War- 
Savings Stamps, and people should strive to fill their Thrift 
Cards as quickly as possible.

A-
Have you bought your



52 CANADIAN GROCER January 31, 1919

JAMS
MARMALADES

John Gray & Co., Ltd., Glasgow
Established over a Century

Cable: Lamberton, Glasgow.
Codes: A.B.C. 4th and 5th Editions.

CONFECTIONERY
MARZIPAN

CHOCOLATE
Aganta

Wm. H. Dunn, Limited, Montreal
Maritime Provinces end Western Canede

Lind Brokerage Co., Ltd., Toronto

G RAY&C

Order your supplies 
from your whole­

saler.

Will prove one of your “beat 8ellcr»,,

Because the excellent texture and flavor of 
King George’s Navy Chewing Tobacco 
wins instant approval with the most criti­
cal chewers.

Stock King George’s Navy now 
for easy, profitable tobacco sales 
and satisfied customers.

Rock City Tobacco Co., Ltd.

If any advertiaemant interests yen, tear U out now and piece wit* letters to 6e answered.
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The tender leaves — carefully 
picked and more carefully pre­
pared—impart that same charm 
to your cup of Japan Tea as to 
the sacred tea ceremonial of 
Japan. Japan Tea carries a 
government guarantee of purity.

Tea purifies the blood 
and cheers the heart”.

-Ten Rhyne, 
8th Century.

in

The tender leaves — carefully 
picked and more carefully pre- =j 
pared—impart that same charm ss 
to your cup of Japan Tea as to 
the sacred tea ceremonial of 

,! Japan. Japan Tea carries a = 
government guarantee of purity.

and cheers the heart”.

One of our consumer ids.

ORDER a supply of Japan 
Tea to-day and note differ­

ence in your turnover.
Behind your selling efforts is its 
unexcelled reputation for extra 
good quality and an aggressive 
and widespread consumer ad­
vertising campaign.
Ask your wholesaler for Japan
Tea.

If any advertisement interests you, teai it out now and place with letters to bs answered.

53902348534823534853234848489023

485353485353534823485353235323482348
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QUOTATIONS FOR 

PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $8320 

PER INCH PER TEAR

JAMS
DOMINION CANNERS. LTD. 

“Aylmer” Pure Jams and Jellies. 
Guaranteed Fresh Fruit and 

Pure Surer Only.
Screw Vac top Glass Jars. 16 os. 

glass, î do*. case. Per do*.
Blackberry................................  .$3 26
Currant, Black .................  8 90
Pear..............   8 15
Peach.............................................  3 25
Plum.............................................. 2 90
Raspberry, Red ......................... 8 90
Apricot ........................................... 3 35
Cherry .............................................3 45
Gooseberry ..................................... 3 35

DOMINION CANNERS. LTD 
CATSUPS—In Glass Bottles

Per dor.
Vi Pts., Aylmer Quality........... SI 90
Pts.. Aylmer Quality................ 2 35

Per jug.
Gallon Jugs, Aylmer Quality 1 62*4 

Per dor.
Pints, Delhi Epicure .........  2 70
W Pints, Red Seal .................  1 50
Pints, Red Seal ..............  2 00
Qte.. Red Seal ............. 2 80

baked beans with pork

Brands—Canada First, Simcoe, 
Quaker.

Per do*.
Individual Baked Beans, Plain 

86s, or with Sauce, 4 dor.
to case ....... ..................80 96

l'« Baked Beans, Flat, Plain,
4 doa. to ease .....................  1 is

V» Baked Beane, Flat, Tom.
Sauce, 4 dos. to ease.......... 1 18

l'a Baked Beans, Tall, Tomato 
or Chill Banco, 4 doa. to ease 1 IS 

H4’e (10-oa.) Plain, per doe. 1 61
Tomato or Chill Baeee ..........1 96
!’• Baked Beans, Plain. * dos.
to ease ................................... 1 91

2’, Baked Beans, Tom. Sauce,
tall, I doa. to ease ............ I 16

$'• Baked Beane, Chill Sauce,
tall. I dos. to case .............. 1 19

Tall, Plain, per doa. ... I 71
Tomato or Chill Sauce ........ I 10
Family, Plain, $1.11 do».: Family, 

Tomato Sauce, $1.80 dot. ; Family, 
Chill Sauce, $1.80 dot. The above 
1 dot. to ease, 10’e. H dot. per 
case ; Chill and Tomato Sauce, 
for hotel and restaurant uee 
(gala.), $11; plain, $10.

That pure, good 
Y Salt that your good 

customers want—

/nenturuLsmv
Made by improved vacuum 

process. Well advertised.
Well liked everywhere.

For “ something special ” offer SIFTO—it 
flows freely In all weathers.

if your jobber cannot euppty you, write to

DOMINION SALT CO., LTD., SARNIA, ONT.
Manufacturers and Shippers

American Steel Wool
Cleans, smooths and polishes anything and everything

Original Package 
in Red, White and Blue

"My Right Hand in the Home"—The Aluminum Cleanser

There is nothing like

American Steel Wool
for these and countless other uses t

Cleaning, scouring and polishing ALUMINUM, 
enameled, steel and iron kitchen utensils, cutlery, tile, 
marble, wooden floors, sinks, stoves, bath tubs, basins 
and fixtures, bric-a-brac and everything about the 
home, farm, dairy and shop.
Removing dirt, mud and rust from farming utensils, 
garden implements and tools; from golf clubs and 
guns; from autos, bicycles, carta, wagons and trucks. 
Eliminating old coats of paint, varnish, Japan, shellac, 
etc., rubbing in first fresh coat; also rounding off and 
smoothing down wooden surfaces.
Whatever, wherever, the object is that needs to be 
cleaned, smoothed or polished, American Steel Wool 
is essential and incomparable.
Six grades and each the best for a special use:

00-0-1-2-3-4

Grade O is the ALUMINUM Cleanser
The attractive package contains a “Dictionary of 
Uses” and “Instructions for Using.”
You will make a profitable investment when you stock 
this line.
Have your jobber supply your requirements.

One important uee for 
Steel W—l

W. J. Chambers & Co., Soie Agente, 43 Scott St., Toronto
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Look for the Macdonald Trade Mark
Every package we ship carries the above Trade Mark—it’s your guarantee that the tobacco 
was manufactured by W. C. Macdonald Reg’d, established over 60 years.

PLUG SMOKING
“BRITISH CONSOLS” 
“INGOTS” (Rough and Ready) 
“BRIER”
"INDEX"

PLUG CHEWING
“PRINCE OF WALES” 
“NAPOLEON”
“CROWN”
“BLACK ROD” (Twist)

Distributed by Leading Wholesalers.

W. C. MACDONALD, REG’D.
Established Over 60 Years

TOBACCO MANUFACTURERS MONTREAL

For the work­
ing men of
your town
in fact for every 
man because prac­
tically every man 
needs a pood 
roomy serviceable 
pair of working 
gloves.

RANl

You can get this 
profitable extra 
trade by stocking 
the Tapatco lines— 
There's a style and 
a weight to suit 
every requirement. 
Your jobbencan sup­
ply Tapatco Gloves.

The American Pad and 
Textile Company

Chatham, Ontario

mTTTTTTT

Every dealer should have a 
Display Stand of Cane’s 
Pencils on his counter

A good easy writing Canadian pencil 
ia a necessity to everybody.
CANE’S CANADIAN-MADE PEN­
CILS are good easy writing leads and 
they come to you in a handsomely 
colored eye-catdiing Counter Display 
Stand that sells the pencils without 
any further bother on your part •
And the profit you get on every sale 
makes the proposition very worth 
while. Half a gross of nicely colored 
and tipped pencils for $2.40—to retail 
at 6c. each.

At your wholesaler» or direct from
The

Wm. Cane & Sons Co., Ltd.
NEWMARKET, ONT.
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TOL=]PIEI
Mend post IKteusmftn titan

Profits
For You

Write
To-Day

Costs Less Than 10c. Sells At 15c
Vol-Peek gives you over 60% profit. Send 
us a trial order for one brightly colored, 
attractive stand, containing 24 packages. 
Price $2.25. Your customers will want 
VOL-PEEK. Sells at sight. Mends thor­
oughly, quickly and costs only i/2c each 
mend. VOL-PEEK is just like stiff putty 
—absolutely sanitary—easily applied, and 
hardens in 2 minutes.

We will send you dealer's helps with your order.
Don’t hesitate. There’s money in VOL-PEEK 
for you.

From your jobber or

Vol-Peek Mfg. Co.
R. O. Box 2024 Montreal, Canada

It to the superior quality that con­

tinually brings tu» buyers, and holds 

the trade of old customers If you stock

OCEAN
BLUE

Order from your Wholesaler.
HARGREAVES [(CANADA) LIMITED

Winnipeg, Begin», 8m
anuse
Tor British
■™Ma sad

too -Creeden 
» Aron. Booms 

Jones
Moot tar Hset- 
«*» Street W.. 
Vancouver B.C.

EVAPORATED MILK
St Charles Brand, Hotel, assh

24 cane.......................................  « *6
Jersey Brand, Hotel, each 14

sans.................................   4 «6
Peerless Brand, Hot#!, rash 14

uns ............................................. « 65
St Charles Brand, Tall, each

48 uns .....................................  6 76
Jersey Brand. Tall, each 48
une............................................. « 75

Peerless Brand, Tall, ueh 48
uns..............................................6 75

St Charles Brand. Family,
each 48 un» ...........................  I 76

Jersey Brand, Family, each
48 can* .....................................  5 76

Peerless Brand, Family, ueh
48 cans .....................................  6 75

St Charles Brand, small, ueh
48 uns .....................................  2 96

Jersey Brand, small, ueh 48
uns ............................................. 2 96

Peerless Brand, small, ueh 68 
uns ............................................. 2 96

CONDENSED COFFEE
Reindur Brand, large, ueh

24 una .....................................  4 24
Reindur Brand, small, ueh

48 cans .......................................  6 50
Regal Brand, ueh 26 uns.. 6 96
Coeu, Reindur Brand, large,

ueh 26 un» ...........................  6 25
Reindur Brand, small. 48 uns • 60

W. CLARK, LIMITED, 
MONTREAL

Compressed Corn Beef—44*. 62.90 ;
Is. 64.96; 2s. 69.26 ; 6». $84.76. 

Lunch Ham—L. 67.40; 2s. 614.50. 
Rudy Lunch Bui—Is. 64.60 ; 2s, 69. 
English Brawn—44». 62.99 ; 1».

64.96; Is. 69,90.
Boneless Pig's Fut—14a. $2.00 ; la. 

64.95 ; 2a, 69.90.
Rudy Lunch Vul Loaf—14». 62.46 ;

la. 64.46.
Ready Lunch, Beef-Ham Loaf—14». 

02.45 ; Is. 64.46.
Rudy Lunch Buf Loaf— 14». 62.46 ;

Is, 64.44.
Ready Lunch Aaat. Loavu— *4». 

62.50 ; la. $4.50.
Geneva Sausage- 1», 64.40 ; 2s. 69.40. 
Rout Buf—14#, 62.00; Is. 64.80:

2s. 80.25 ; la, 664.76.
Roaht Mutton -67.26: 2a, 614.60 :

square uns. 648.00.
Boiled Mutton 687.25 ; 2s. 614.50. 
Boiled Buf -Is. 61.80; 2s, 60.25: 6s. 

604.76.
Jellied Vul -14», 68 25; Is. 64.80 ; 

2s, 69.26.
Cooked Trips - -Is. 62.90 : 2». $4.90 
Stewed Ox Tail- Is. 62.40: 2s. 64.40 
Stewed Kidney Is. 64.40 : 2e, 88.40 
Mince Collops •<.», $1.90; Is. 88.85 ; 

2s. 66.90.
Sausage Meat Is. 68.90 ; 2s. 87.80. 
Corn Buf Hash V,». 81.90 ; la. 

83.90: 2s. $2.90.
Buf tSeak and Onions >4s, $2.90 :

Is. 84.90; 2s. 88.90.
Jellied Hocks 2s, $9.90: 6s. $80.00. 
Irish Stew Is. 82.90 : 2s. 82.90. 
Cambridge Sausage -Is. $4.40; 2s, 

*«.40.
Boneless Chicken - *4». 65.00 ; Is. 

89.00.
Boneless Turkey — 14». 86.05 ; Is.

10.99.
Ox Tongue -'«a. 63.90; Is. $8.40. 

114s. $18.40: 2s. 817.20: 814».
829.70: 6a, $46.

Lunch Tongue— H». 83.90 ; Is, 16.90 ; 
2a. 815.60.

Tongue Lunch—la. $5.76.
$4.45: 5s. 812.96

Buf Suet - la. 66 40 ; 2a. 812.40. 
Minu Meat (Tins!—Is. $2.90; 2s. 

$4.00: 5s. 812.90.
Mines Meat I Bulk!—5a. 19c: 10».

16c; 25», 17c: 60s, 16c.
Chatuu Brand Pork and Buna, 

with Tomato Sauee—Ind„ 81.10: 
la. 81.76: ta. «2.56: Is. 61.16. 
With Plain Same—Ind.. 61; la. 
81.66. 2a. 62.40; Is. 00.41.

Chateau Brand Concentrated Soups 
—Celery, 01.25 : Consommé $1.25 : 
Orun Peas. 01.26 ; Julienne. 01.26 ; 
Mulligatawny, 01.45 : Mutton
Broth. 01.26: Ox Tall. 01.26; Pu. 
01.26: Scotch Broth. 01.26: Vege­
table. 61.25: Chicken. 01.45 : Moek 
Turtle. 01.46: Tomato. 01.06: 
Vermicelli Tomato, 01.25 : Assort­
ed, la. 01.15 : Soup» and Bonllll.

Clark's Pork and Burn,
Sauce, Blue Label—Ind., 90s; Is. 
«1.16; 144», 01.96: (a. 00.06 ; 8s. 
tails, 66.86 ; 6s. 012 ; Its, 020. 
Plain Sauee, pink Label—lad. 
85c; la. 01.15; 144s. 01.06; la. 
01.05; 3a (tails). 00.05; Is, Oil; 
12». 010.

Chill Sauee (rad and gold label)—
Ind.. 90c ; Is. «1.25; 144a. 81.90; 
2s, $2.69.

Vegetarian Baked Bum and To­
mato Same—ta, 92.16.

Sliced Smoked Buf—44*. $2.40 : Is. 
68.40 ; 4s. $24.

Canadian Boiled Dinner—la. 62.40: 
2a. $5.00.

Army Rations—Beef aad Vegetables
Is. «8.40; 2a. $5.90.

Spaghetti with Tomato Beam with 
Cheese—44». 81.40; Is. 61.90: la. 
«8.85.

Tongue, Ham aad Veal Pat»—44»
«2.85.

Ham and Vul Pates—44a, 02.85. 
Smoked Vienna Style Baamgs 1».

82.85.
Pate De Foie—44». Tie: 44». 11.09 
Plum Pudding—44a. 02.40 ; U. 00.00. 
Potted Beef Ham—44», Tie: She. 

01.40.
Buf—44», Tie; 44*. 01.41.

Potted Tongue—44». Tie: 44b 11.49 
Potted Game (Venison)—44a, Tie; 

Is. 01.41.
Potted Vul—44». Tie; 44». 0L49 
Potted Muta (Aurted)—44*. We:

44*. 01 45.
Devilled Buf Ham-44». Tie; 44» 

01.46. Beef-44». Tig: 44*. 11.41 
Devilled Tongue—44s. Tie; 449 

01.40. Vul—44». Tie; 44a. I LOO 
Devilled Muta (Aueetad)—44s. Wa 

*4». 01.09
fa Olau Ou*

Field Buf Cordial—W u. heWta, 
111: 10 es.. 16.

Ox Tongue — 144». 11960: Be.
310.70.

Lunch Tongue 1», 10.00.
Sliced Smoked Buf—44». 01 JO :

44», 02.80: 1». 33.00.
Mincemeat—la, 68.25.
Potted Chicken - 44». 62.40
Ham 44». $2.40.
Tongue 44». 62.40.
Venison 44». 02.40.
Mute, assorted—$2.46.
Chicken Breast—44». 68.90 
Tomato Ketchup—8a. $2.20: 12».

«2.75: 16». 66.40.
Chili Sauee—10 os., 18-26.
Spaghetti with Tomato Sauce— 44*.

61.40: 1». «1.00; 6a. 66.80.
Punut Butter - %», $1.49: 44».

«1.90; 1». $2.80; in pells. 6». 2*e 
12». 27c ; 24». 26c; 20«. 26c.

COLMAN’B OR KREN'S 
MXJITARD.

D. S. F.; 44-Ih. ..........
D. S. F.. 44-Ih........................ 0 W
D. 8. F.. 1-lb ...................... 10 06
F. D.. 44-fa ....................................

Perle»
Durham. 1-lb. Jar, rut... 16 W 
Durham. 6-fa jar, ueh... I 06

Ceaadli
Tarante

KUM
Hotel...................  ..OU M
Household misa ......................... • W
Small elle ................................. I IB
Fob. Ontario jobbing pointa, east 
ofan Including fart William, faalgh* 
allowance not to moud W» per 
100 Ibe.. to other potato, an 6 mm 
lota or more.
THE CANADA STARCH CO., LTD 

Manufeotarars el the 
Kdwardeberg Brandi Btarahu 

Laundry 8ti

1 lb. pkg.. White40 lbs..
Ola»

41 09. Ne. 1 White ar I 
Starsh. 69

1944

Me. 1 while.. 
W Ibe.. Bdea»AAasg Bflver 

Ole». 1-W. ahrouo pkga. 
40 lb».. BDvar Ole», ha 64b.

tin umtatais ......................
06 As. saver Otaaa. tn 64b.

draw Hd beat» ..................
1W lb»., kegs.

14%

U%

»%
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The Remarkable Favor
accorded the popular cereal beverage, POSTUM, during the 
strenuous period of the war, justifies us in looking for a continu­
ally increasing sales record in the months to come. INSTANT 
POSTUM is going fine! We are putting” forth every effort to 
co-operate with grocers in making effective every legitimate 
means for bringing POSTUM before thousands who are demand­
ing a 100% healthful table drink.

Liberal and Co-operative Sales Policy 
National Advertising—Guaranteed Sade

Canadian Postum Cereal Co., Ltd., Windsor, Ont.

RICE FLOUR
This product, 
with o t h e 
whiter bread 
bread. Youw 
at the differen

Healthy

Nourishing

Use anywhere from

vv noLesomewith other flour, makes 
whiter bread and better 
bread. You will be surprised 
at the difference it makes. Nutritious

Use anywhere from 10% to 20°lq Rice Flour.

Mount Royal Milling and Mfg. Co., Limited
D. W. Ross Co., Montreal

Mill, at

Montreal and Victoria, B.C.

If any advertioement intar,,t, yen, tear it out nom and plot, with letter, to be anemered.
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FORD PRICES
The policy of the Ford Motor Company of Canada, Limited, 
to sell its cars for the lowest possible price consistent with 
dependable quality is too well known to require comment. 
Therefore, because of present conditions there can be no 
change in the price of Ford Cars.

Runabout - -$ 660
Touring - - 690
Coupe - 875
Sedan - 1075
Standard Chassis - 625
One-Ton Truck Chassis 750

These Prices are F.O.B. Ford, Ontario

A ll prices subject to war tax charges, except truck and chassis

Ford Motor Company of Canada, Limited
FORD ONTARIO

If any advertieement inter— to you, tear it out now and place with letton to ho unentered.
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SALT
The Diamond Crystal Salt which we sell is easily 
the premier salt of America if not of the world.; 
The manufacturers of this Salt have perfected their 
product to such an extent that this make is now 
considered the Standard both for table and dairy 
use. If you have not handled it you are 
certainly missing a good one, for you can take anyj 
of their lines and we feel safe in saying that they 
are pre-eminent. Diamond Crystal Table Salt is 
incomparable. Diamond Crystal Dairy Salt will 
get better results for butter makers than any other 
kind. Diamond Crystal Cooking Salt will makd 
better bread than any other brand. This has all 
b'een proved by the most rigid tests. i
Shaker Salt, case 2 doz. - - 2.35 case
Bbls. Diamond Crystal - 150 - 2s 7.25
Bbls. Diamond Crystal - 75 - 4s 7.05
Bbls. Diamond Crystal - 24 -12s 6.95
Bbls. D. C. Flake (for B«keri and Dairy use) 280 lb. 4.35

SEND US A TRIAL ORDER

H. P. ECKARDT & CO
WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO
Canada Feed ControlîLlceneefNo. #-311
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FINE FRVff
PURE'

■JLaspbewR.
k^*Hhra>'.oVTAii^

A Sign of
Quality

AGKNTB:
The City of Ottawa, Quebec afnd the Lower Province#, 0<>.

Hodge A Son, Ltd., Montreal, Que.
Cape Breton, A. E. Shepherd, Sydney, N.S.
Ontario, MacLaren Imperial Cheese Co., Ltd.. Toronto. Ont.
Manitoba, H. L. Perry Co., Winnipeg. Man.
mr-r— ....... -p— . w —.......... - .'iwi-JH

Our J a m and 
Marmalades a r e 
made from the 
very finest fruit 
and pure enne 
sugar.
Give your custo­
mer.' the chance 
to get this—it will 
please them ; the 
profits will please 
vou.

FURNIVALL-NEW,
Limited

Hamilton, Canada
Cmsd, FmJ Iwi Lkmm 

Me. 14-ltT

WAR CONDITIONS
necessitate the prohibition 
of export of all foodstuffs 
from the United Kingdom.

SPRAT T’S
DOG CAKES

POULTRY FOODS, CANARY 
and PARROT MIXTURES

pending the removal of 
the embargo, can be 

obtained from
SPRATTS PATENT (America) LTD. 

Newark, New Jersey.
London (Eng.), Spratt’s Patent Limited 

24-25 Fenchurch Street, E.C. 3.

«0 lb».. Benson’» Enamel,
(cold water), per ease.... 8.it 

20 lbe. Case» Refined Potato
Flour, I»lb. pkgi.................... 18

Celluloid, 4$ carton», ea»e.. 4.00

Culinsry Starch 
♦0 lb»., W. T. Benson * Co.*»

Celebrated Prepared..............11%
40 lbe. Canada Pure Corn.. .. 10%
20-lb. Caeeo Refined Potato

Flour, I-Ib. pkg*......................Î0
(20-lb. boxes, %e higher, except 

potato flour)

BRANTFORD STARCH 
Ontario and Quebec 

Laundry Starches—
Canada Laundry ................. $0.00%

Acme Close Starch—
1-lb. eartone, boxes of 40 Ibo. 1.10 

First Quality White Laundry—
4- lb. eanlatera. ea. of 48 lbe. .10%
Barrel», Î00 lb»............................ 10
Keg», 10# lbe. ...........................10

Lily White Oloee—
1-lb. fancy carton cases, 8#

lbe................................................11
8 In ease ....................................lt%
5- Ib. toy trunk», lock end 

key. 8-lb. toy drum, with
dru mette ks, 8 In «am............18%

Kegs, extra large crystal».
180 lb»........................................10%
Canadian Electric Starch—

Box»» containing 40 fancy
pkga.. per ease................. 8.88
Celluloid Starches—

Boxe» eoatalntng 48 carton», 
per ease ............................  4 8»
Challenge Prepared Cere—

1-lb. plrts.. boxes of 4# lbe. .1#
GELATINE

Cox’» Instant Powdered Gela­
tine (8-erL alee), per dee... 1 8# 

Knox Plata fipartltag Gelatine
(8-uL else), per dee.............1 T8

K- - Acidulated Gelatine 
(lemon flavor), S-qt »t*. 
per dee. ..................................  1 a»

STB VP
THE CANADA STARCH CO . 

LTD.. CROWN BRAND 
CORN SYRUP.

Perfect Seal Jare, 8 lbs., 1
dot. In ease ............... ...84.84

i-lb. tine, Î dot. In ease.... 4.80 
8-lb. tins, 1 doe. In earn.... 6.40 
lfl-Ib. tin», % doe. to ea*.. 8.11 
20-lb. tin», % doe. to ea*.. 6.06 
(Prie* In Maritime Province» 10c 

per ea* higher)
Barrels, shout 70fl lbe........... 10.07%
Half bbl»., about 880 lbe........... 07%
% bbl».. «bout 178 lbe.................87%
1- gal. wooden pell», 18 lbe.. 8.18 
8-gal. wooden pall». *1% lbe. 1 40 
8-gal. wooden pall», «1 lbe.. 8 60

LILY WHITE COEN SYRUP
2- lb. tin», t dot. to **...$8.11 
8-lb. Un», 1 dot. to ea*... 1 80 
10-lb. tin», % doe. in ea*. 5 H 
20-lb. tin». % dot. In case I $8

INFANTS’ FOOD 
MAOOR, SON * CO.. LTD.

Robinson’» Patent Barley— Doe
1 lb. ......... 84.00
H ». .................................... 8.W

Robinson’» Patent Groat»— ,
1 »............................................84.0»
% »................   ÎH

NUGGET POLISHES
Polish, Bleak, Tea, Toney Red D**

and Dark Brawn ................$1.18
Card Outfits. Black and Tan.. 4.11 
Metal Outfits. Black and Tan.. 4 M
Cream», Blaek end Ten .......... 1.88
White Clean* ......................... 1.18

IMPERIAL TOBACCO OO. OF 
CANADA. LIMITED.

EMPIRE BRANCH
Black Watch. 10s, lb................. $1.20
Bobs. 12s .............................. 1 00
Currency, 12s ..................... 1 00
StaV Bar, 9e. boxes 6 lbe.. 1 08 
Pay Roll, thick bars, 1 25
Pay Roll. plug. 10a and 4-lb.

caddies.................................. 1 25
Shamrock, 9s, % cads., 12

lb».. V, cad».. 6 lbs............... 1 08
Great West Pouches. 9e, 3-lb. 

box*. % and 1-». lundi
boxes..................................... 1 12

Forest and Stream, tins, 9».
2-lb. cartons ....................... 1 44

Ferait and Stream. %l. %».
and 1-lb. tins ..................... 1 50

Forest and Stream, 1-lb. glam
humidors............................... 1 75

Master Workman, 9a, 2-lb.
cartons ................................. 1 12

Master Workman, bare. 7s
3 lbe....................................... 1 20
8 lbs................. ...................... 1 12

Derby. 9s, 4-lb. boxes ........... 1 08
Old Virginia, 12s ................. 18#
O’d Kentucky (bate), 8e,

boxes, 7 lbe........................... 1 26
WM. H. DUNN. 111». Meat»*!

BABBITTS
Soap Pewdec, ea* 1$$ pkg»..8fl 90
Cleanwr, ea* SO pkge. ..........* 9i
Cleanser (Keek*) es. 44 pkga $ 9#
Pore Lye. ea* ef 4 den........... 1 8#

JKLL-O
Made to Canada.

Assorted ea*. contains 4 dox. .84 70
Lemon, contains Î dot............. 2 85
Orange, 2 dot.......................... 2 85
Raspberry, 2 dot. ................. 2 85
Strawberry. 2 dot.................. I 18
Chocolate. 2 dot....................... 2 18
Cherry. 2 dot........................... 2 35
Vanilla, 2 dot...........................2 36
Weight 8 lbe. to ease. Freight rate 

second claso.
JKLL-O ICE CREAM POWDERS 

Made in Canada.
Assorted case, contains 2 dot. .82 86
Chocolate. 2 dot...........................2 36
Vanilla. 2 dot............................. 2 36
Strawberry, 2 dot....................... 2 36
l.emont 2 dox............................  2 36
UnfleVored. 2 dot..................... 2 36
Weight 11 )bs. to case. Freight 

rate, second class.

ESTABLISHED 1141

BRADSTREET’S
Offices Throughout the Civilised World

OFFICES IN CANADA:
Calgary, Alta. Ottawa. Ont
Edmonton. Alta. St John. N.B.
Halifax, N.S. Vancouver, B.C.
London. Ont. Victoria, B.C.

Hamilton, Ont

Montreal, Qua.
Quebec, Qua.
Toronto, Ont.
Winnipeg. Man.

Reputation gained by long year* of vigorous, 
conscientious and successful work.

THOMAS C. IRVING,
TORONTO, CANADA.

General Manager 
Western Canada



January 81, 1919 CANADIAN GROCER 61

FISH
LAKE SUPERIOR FROZEN HERRINGS 

SPECIAL PRICE
B. C. Halibut, Redsprings, Cohoe, and 
Qualla Salmon, Atlantic Cod, Herrings, 
Soles, Haddock, Mackerel, Smelts.

FINEST LABRADOR SALT 
HERRINGS

in barrels and half barrels. Finnan 
Haddie and Smoked Cod in 15-lb. boxes.

Fruits and Vegetables
Oranges, Grape-fruit, Apples, Lemons, 
Pears, Cranberries, Potatoes, Onions, 
Cabbage, Carrots, etc.

We can supply you with the best 
obtainable.

DUNCANS LIMITED
NORTH) BAY, ONT.

BRANCHES AT SUDBURY, COBALT, TIMMINS
LICENSE N.. Ill

APPLES
We are now showing some 

very fine
BOXED APPLES

Jonathans 
Rome Beauties 
Stagman Winesaps 
Delicious

PROPERLY GRADED AND PRICED
California Celery 
Cauliflower 
Navel Oranges 
Florida Grapefruit

WHITE & CO., LIMITED
Importera of Fancy Fruits 

and Vegetables
TORONTO

'n-Lt n\t>y

Give
Little Miss Vi 
a Welcome.

Little Miss Vi has come to 
Canada as the representative 
of Vi-Cocoa. She is known 
in millions of homes in 
the British Isles, and a 
great desire for her beneficial 

beverage is springing up all over the Dominion.
Give her a prominent place on your counter ; she 

will attract many customers to your Store and take 
a prominent place on the credit side of your balance 
sheet. Vi-Cocoa is a ready seller showing sub­
stantial margin for the retailers.

has been known for years as the food beverage of 
the people—it is the super-cocoa, far more nourishing 
and palatable than ordinary cocoa, and is made 
under ideal hygienic conditions in the sweetest and 
cleanest factory in the world.

Write for trod* terms amt particulars to tk* 
Watford Uft Co .Ld., Delectaland, Watford, Enfland. gÿ

WETHEY’S
Mince Meats

(both Condensed and Bulk)

always lead

When buying 
insist

on this brand
Canada Food Board License No. 14-128
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To The
Manufacturing Trade—

If you want live representa­
tion on Confectionery and 
Grocers’ specialties,

Write

GUISE AND SMITH, LTD.
1603-5 Broad St. - Regina, Sask.

The original and only reliable prepara­
tion for Cleaning and Polishing Cutlery, 
etc.

John Oakey & Sons, Ltd.
Manufacturers el Emery Oath, 
Ha* Lead, GUae Paper, Ik.

LONDON, S.E., ENGLAND 
AGENTS:

Gee. B. Jaafctuaeu. a Queen 9t. Bam. 
Tarante, and J. E. Healer A Ce.. Ill

OAKEY’S
4 WELLINGTON * 
KNIFE POLISH

BOSTON, MASS., U.S.A. 
“SUPERIOR” BRAND HOPS

TOR FAMILY TRADE
They are carefully selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing 14, 14 or 1-lb, 
packets.

R. E. BOYD & COMPANY
Agmntt for thm Province of Quobee 

16 STK. THERESE ST. - MONTREAL

DONALD H. BAIN CO.
AGENTS FOR THE CANADIAN NORTH-WEST

General Stock consisting of Gro­
ceries, Boots and Shoes, Hardware, 
Drugs, Flour, Feed, etc.

25 miles from Ottawa.
Stock about $4,000. Owner re­

tiring.
Will sell cheap for cash.

Apply to CANADIAN G^CER
158 Bleury St., MONTREAL |'
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Y&S
STICK LICORICE

in 10c Cartons

Everything in Licorice for all 
Industries using

LICORICE
in any form.

Mad* in Canada by

National Licorice Company
MONTREAL
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BUYERS' MARKET GUIDE
Lai est Editorial Market News

Pet up le one pound package!.
Order from peer jobber to-day,

VOGANS, LIMITED TORONTO

Overseas
CAKE

STONEWARE
Bey New—Better 
Creek». Je»». 
Churns, Flower 
Pets. etc. Ask 
fer latest eata- 
logue.
IN Toriifo rotttrf 
I Co., United
Demmien Bank Bid».

TORONTO

We are new located In eer new and mere 
epacieee wareheeee at

60-62 JARVIS ST. 
TORONTO SALT WORKS

0*0. J. CUFF

WHITE-COTTELL’S
5 But EntUth Malt Vlntfar

QUALITY VINEGAR
White, Cattail * Ce., Cwliarwslt, London,En|.

W. T. COLCLOUCH, U'SIrw 
Beech Hie

Birds Are., Tarante

The LV PICKLE
J■ Manufactured by
G1LLARD A CO., LIMITED

London, England
4a SnsffsA OmHmmcy e# High Repute 

Nager, Sen * Ce. Ltd., 401 Bt. Pan I St, 
<Place Regale), Mantreel.

All these ads will have 
position on a live page 
each week containing 

reading matter.

BUYERS* DIRECTORY 
PRICE FOR HOGS IS FIXED 

FOR FEBRUARY
A despatch from Washington, 

dated January 28, states that a 
minimum base price of $17.50 a 
hundred pounds for hogs for the 
month of February was unanimous­
ly agreed upon to-day by the hog 
committee meeting at the Food 
Administration. This should tend 
to stabilize the markets in Canada 
to some extent, and the effect may 
extend to the grain markets which 
have been the butt of the bears and 
bulls the past couple of weeks.

* * »

Lower priced cereals may de­
velop from the present uncertain 
conditions in theh grain markets. 
At the present time there is really 
no market on cereals, values being 
very uncertain. Conditions much 
more stabilized, however, seem to 
be in the not distant future, and it 
is indicated that another two weeks 
at the outside should see a market 
from which values can be deter­
mined. That it may mean declines 
is quite true, but the opinion of 
well-informed authorities is that 
the move to lower levels will not 
be so great aa to cause very serious 
loss to those holding stocks.

TRENTON

eüncmm
contain* ehoeolate, milk and sues» la pow­
dered form.
Make» a delicious drink served hot er sold. 
Suggest It to ÿour customers for Home 
and Oversea».
NUTRIENT FOOD CO., TORONTO

Now Is the time to 
see us regarding 
Salted Lake Herring 
In palls, tube or half 
barrels. Write us at 
once. Herring any 
quantity our speci­
alty.
BOWMAN FIBH CO.

•• Jarvis Street.
Toronto

G

GROCERS & BUTCHERS
Buy the Best

FANCY DRESSED POULTRY, 
SELECTED EGGS. CHOICE DAIRY 

AND CREAMERY BUTTER

C. A. MANN & CO.
LONDON. ONTABIO 

"Canada Food Board License No. 7-078"

N , v g . t »-e v / w % w—t !
it: -tALt-ij -r-i :infrv.’n:Kii j *■?:<! J* -i i

.< 4„ GAS MANTLLS.
■ V" I 0#/A fv TML h*.*.NTLLS THAT YQL-*|

-\f' »Mk/ Aa* Can til in a knot without!
l¥w flfi DAMAGL-SUHLHSEOE ALL |

>3» - 'W°’H£# ST,LES F0"
MoovcLgo-l:0 Vav s o

HAUriG vwAST MANTLE FACTOR!

MINCEMEAT
Write, wire or telephone for quota­
tions for prompt or fall delivery.

E. a THOMPSON
20 Front Street Bast, Toronto

These orie-inch spaces 
only $1.60 per insertion 
if used each issue in the 

year.

SO DOZ. CASE FILLERS 
ONB DOZ. CARTON FILLERS 
y4-INCH CUSHION FILLERS 
CORRUGATED FLATS.

The TRENT MFC. CO., Ltd.
ONTABIO
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ILâSSIFIED ADVERTISING
Advertisements under this heading 2c per word 

for first insertion, lc for each subsequent.
Where copies come to our care to be for­

warded, five cents must be added to cost to cover 
postage, etc.

Contractions count as one word, but five figure» 
(aa $1,000) are allowed as one word.

Cash remittances to cover cost must accom­
pany all advertisements. In no case can this rule 
be overlooked. Advertisements received without 
remittances cannot be acknowledged.

WANTED

117ANTED LADY OF EXPERIENCE IN 
* country general «tore- good locality. Box 484. 

Canadian Grocer, Toronto, Ont.

SALESMAN WITH A GOOD GROCERY CON- 
nection in Alberta alid British <So£unbi*. at 

present travelling for an Alberta firm, desires a 
change. Box 482, Canadian Grocer, Toronto, Ont.

rpO MANUFACTURERS- WE CAN SUCCESS- 
fully handle one or two sole distributing 

agencies for approved articles for Pacific Coast. 
Particulars to Direct Supply Association, Vic­
toria, B.C.

T IVE SALES ORGANIZATION WITH OFFICES 
at Winnipeg. Saskatoon and Edmonton, with 

broad experience and valuable connections, is 
open to take on a few high-class lines for the 
Western provinces : only high-class propositions 
entertained. Give details in first letter to P.O. 
Box 1282, Winnipeg, Man.

11/ANTED A GOOD-SIZED. STRONG, SEC- 
ond-hand counter show case. State price 

and description. Box 486, Canadian Grocer. 143 
University Ave., Toronto.

FOR SALE
L'OR SALE A USED BOWSER OIL PUMP 

for kerosene, self-measuring. One used gal­
vanised oil tank, ninety gallons. J. H. Edwards. 
Carletqn Place, Ont

VOR SALE—HONEY WHITE CLOVER Ex­
tracted in 5 and 10-lb. lithographed pail*. 

F. Walker, Norwich. Ontario.

VOR SALE MEAT AND GROCERY BUSINESS.
Annual turnover $22.000. Stock $2,000. Net 

profit* $2,600. Clear title. Owner giving up 
business. Apply Box 488, Canadian Grocer. Tor­
onto, Ont.

VOR SALE USED CHEESE SAFE. SMALL 
coffee grinder, two-pound computing scale. 

WANTED Twelve hundred pound platform scale. 
Box 190, Canadian Grocer, Toronto, Ont.

WHITE COTTON
SUGAR LINERS

TORONTO

TO
THE
TRADE
This Want Ad. page offers 
opportunities to YOU!
There were thirteen re­
plies received to a recent 
advertisement on this 
page, the results being 
satisfactory to the adver- 
;iser.
CANADIAN GROCER 
offers you Dominion-wide 
circulation among the gro­
cery trade, which means 
that this page is read by 
Business men; men who 
are as deeply interested in 
the Grocery trade as you 
ire.
Advertisements are classi­
fied under suitable head­
ings, so that they can be 
located at a glance.
The cost is trivial—2 cents 
per word first insertion, 
and one cent per word for 
each subsequent insertion.
If you wish your replies 
directed to a box, the 
charge is 5 cents per in­
sertion extra, to cover 
cost of postage.
Send your want ads along 
and please enclose remit­
tance to cover, as it saves 
unnecessary bookkeeping, 
etc.

TRANSLATIONS
LNGL1SH INTO FRENCH. COMMERCIAL. 
7* FlnancM and Technical Literature. Adver- 
tiilng booklets, catalogues, circulars, poster.. 
Private correspondence. Manufacturers and 
Manufacturers' Agent» desiring English to French 
translations will secure expert service at a mod­
erate rate by addressing Leon A. Archambault. 
P.O Box H6. Station B. Montreal.

FOR SALE
empty bags fob sale

EXCELLENT ONCE USED JUTE FLOUR 
NS^**" APPl, Wo°* * Co.. Halifax.

yP-TO-DATE GROCERY BUSINESS IN 
splendid section of Toronto. Good family 

bade which can easily be developed. Include,, 
nrst-class house and store with modern conveni­
ences. $7,000. 168 Lamb Avenue. Toronto.

VOR SALE—TWO-FIR* BLACK DIAMOND 
oven In good condition. Apply McKelvey A 

Birch. Limited, Kingston. Ont

U/ELUE8TABLISHED. UP-TO-DATE GEN 
era I store business with Poet Office and tele­

phone. No opposition. Modern convenience*. 
About $o,000 cash required, terms on the balance 
arranged. Can recommend to any young man 
desirous of going into business. Sickness a*nd 
other interests reasons for selling. In the centre 
of a great farming region. Saskatchewan ; point 
lota of scope for the future. Owner might con­
sider an active partner with $3,000 cash to be in­
vested in the business, which would eliminate 
•alary expenses and be able to take active inter­
est in the business. Owner has other interests in 
district. No agents, deal direct with owner. 
Reply in first instance. Box 480, Canadian Grocer. 
Toronto. Ont.

WANTED FOR ENGLISH TRADE.
A COMMISSION AGENT. AN ENGLISHMAN.

with British Agencies on this aide spends 
three months each yeuY in England selling for 
firms ii) Canada and the United States of Amer­
ica. He desires several more Agencies such as 
canned goods, chocolates a*nd any other goods 
applicable to grocery, provision and confectionery 
trade. He has the finest connection with the best 
wholesale merchants in London. Liverpool. Bir­
mingham, Bristol. Manchester, Glasgow and all 
the Midlands. Apply Box 492, Canadian Grocer. 
Toronto.

COLLECTIONS
In selecting an Agency to handle year 
accounts, you ucsire one that you can 
put full confidence in—one whose hon­
esty and integrity ia unsurpassable, 
and finally, you want an Agency that 
WILL produce RESULTS.
Without making any exaggerated 
claims we can honestly say we CAN 
fill your requirement*. Let us PROVE 
it to you.

No Collection No Charge.

The Nagle Mercantile Agency
Westmount, Montreal, Qua.
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TRANSIENT trade is very well in its way. It all helps. But 
what you like to see most is the same customers coming back 
to your store again and again.

You can ensure this in two ways: (1) By giving good, efficient service, 
and (2) By selling goods that satisfy your customers.

This is why dealers are having such success with Davies’ Products. 
Their customers know they are buying food products of the highest 
quality, and this creates confidence in the store and leads to steady 
trade and constantly increasing sales.

Davies’ Quality Products include:
FRESH MEATS 
PORK SAUSAGE 
PURE LARD 
CANNED MEATS 
SMOKED MEATS

WILTSHIRE BACON 
“PEERLESS” SHORTENING 
DRY SALT MEATS 
“GLENGROVE” BUTTER 
CARTON EGGS

Etc., Etc.

MONTREAL

Are you featuring these trade-winning lines?

TORONTO HAMILTON

Products that give customers 
confidence in your store
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IF IT'S A DAYTON, IT’S
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Ninety-One Hamilton Merchants Buy Daytons
Ninety-one live merchants in Hamilton bought -Daytons from our 
local representative, Mr. Geo. Muntz.
There's'a demonstration of confidence and shrewdness for you. 
Ninety-one merchants decided to be known as “honest” merchants 
-merchants who used Dayton Machines-machines that never lie- 
machines that the public depend upon-machines that give the 
exact price and weight at a glance-machines that prevent losses 
through leaks and dissatisfaction through underweight—-the per­
fectly nalanced, beautifully finished, efficient and up-to-the-minute

Dayton Automatic Scale
Go wherever you like, and you will find the real live merchants—the suc­
cessful merchants—the merchants who are building up big business on a 
square deal and protected profits—use the Dayton.
Are you known as a live merchant—a merchant who uses a Dayton ?

Writ* us to-day tor our n*w*st literature

DAYTON COMPUTING SCALES
Royce and Campbell Avenues, Toronto

FRANK E. MUTTON Division International Also Maker» of International Time
Vice-Ptee. and General Mgr. Business Machines Ce., Ltd. Recorders and Hollerith Electric Tabulators


