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THE CANADIAN GROCER

No Spoiled Pastry

i R R S S v T R

[TINE

A pure tasteless extract of Cocoanut Oil in solidified
form-—-without moisture or admixture of any kind
whatever, most nourishing and wholesome. Superior
to animal fats and admixtures.
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PURE
PROFITABLE PALATABLE
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First---It is superior to Butter, Oil or Lard, owing
to its extremely delicate taste and flavor.
Second---It is peculiarly nourishing, being superior

to any other similar product.
Third---It is extremely easily digested and assim-
ilated by the most sensitive stomachs.

Will send sample free on application.

ARTHUR P. TIPPET @ CO., Sole Agents

MONTREAL TORONTO
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ance of local agents.
able agents.

THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best outof the Canadian market without the assist-
The following s a representative list of reput-
The service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wantingz agencies.

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S.

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers
J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.
Manufacturers’ Agents and Grocery
Brokers

WAREHOUSEMEN
oan give closs attention to few more first-class
o Highest ref

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN ™8

Montreal
BOND 23

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Green Cod. Skinless Cod, Herrings, Seal
and Cod Oils, White Beans, Peas, etc.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for & few more lirst-class lines.

Recognized headquarters
for Evaporated Apples,
White and Lima Beans.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

NEWFOUNDLAND
T. A. MACNAB & CO.

NEWFOUNDLAND
GENTS

A
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful st-
tention to all business. Highest Canadian and foreign
references. Oable address: “Macnab,” 8t. John's.

Codes: A,B,C, 5th edition, and private.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS'
AGENT
Trade Established 12 Years.

sicens B 3

MacLaren Imgzlral Cheese Co.

AGENCY DEPARTMENT

Ageots tor Grocers' Specialties and Wholesal
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

ON SPOT. Finest 4 and 5 Crown Table
Figs, 10 Ib. boxes.
New Selected 3 Crown Shelled Almonds
Prices Right.

Lind Brokerage Company

73 Front St. E.. Toronto

WANTED

A live firm in each of the Provinces
of Canada to take the selling con-
trol of Invalid Fluid Beef. Address
replies to (Invalid Oxvil)

309-311 King Street West, Toronto

WATSON & TRUESDALE

(Buoccessors to Btuart, Watson & Oo.)

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Forelgn Agencies Boleited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.

P.O. Box 181

230 Chambers of Commerce.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

oreign Ag Solicited

W. G. A. LAMBE & CO.
TORONTO

Groeery Brokers and Ageats
Establlshed 1088

BUCHANAN & AHERN
Whelessle Commission Merch snd lmporters
QUEBEC, P.Q,

Groceries, Provisions, Sugars, Molasses, Dried
Frult and Nuts, Graia, Mill Feed,
Fish, Fish Oll, Ete.

Cerrespondence Solisited.

P.O.Box ®

if you are looking for trade with Irish merchants
re is one paper that can put you in touch with
buyers, and that is

The Irish Grocer, , Provi-
sion and Gen Trades’
Journal.

10, Garfield Chambers, Belfast, Ireland

M. Allan Deans

GROCERY BROKER AND
MANUFACTURERS’ AGENT

Bank of Hamilton Chambers, 34 Yonge St., Toronto

Domestic and Foreign Agencies Solicit

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street,

Toronto

DISTRIBIPJ"I;ORS LIMITED

. .Dn-.r"
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mer-
" Wassh

Track jon with all Railroad

A. Francois Turcotte

COMMISSION MERCHANT
Room 16 Morin Block

Quebec City, .

Open for one or two more agencies.

Canada

Black Tea Agency Wanted.

Good Openings here for
Lard, Oats, Boiling Peas.

HAVE YOU ANY TO OFFER?

St

Th



Different to all other Washing
Compounds

“Naptha Borax”

Washing Compound

is guaranteed to “make good”
in every way it can be used.

It Cleans Everything

Can be used in cold, warm or
boiling water.

An unequalled dirt solvent.

SOLD IN 5 and 10c. PACKAGES.

The Western Milling Co.,

Toronto

THE CANADIAN GROCER

The Best Value in Canada

lue Ribbon Tea

Christmas

Confectionery

You should see our lines of
P A CK E R ’s_gz:zg;ates
PASCALL’S—si;e:

Sugar,
and Other Lines of Boiled Goods

Lines that ‘'will sell “ AT SIGHT ” and
show you a nice profit.

EBY - BLAIN, LIMITED

Wholesale Grocers
TORONTO

stands alone as the friend of the retailer and
the favorite of the consumer. If you have not

stocked i1t before, a trial will convince you.

QUALITY ALWAYS TELLS

THE BLUE RIBBON TEA CO., Limited

266 St. Paul St.,, MONTREAL, P.Q.




In selling goods there are other
things to consider than margin of
profit. For instance, there is the
satisfaction the customer will derive
from the article you sell her.

PURITY

When you sell a woman PURITY
flour you sell her flour of the highest
quality—flour that is of uniform qual-
ity—that goes farther in the baking—
that makes

“More bread and
better bread”

and delicious pies and cakes. There
is nothing more certain than that the
woman will be thoroughly satisfied
with the PURITY flour you sell her
That she will come back for more is a
foregone conclusion. Every barrel or
sack of PURITY flour you sell to a
woman increases your chances that
much more of making her a perman-
ent customer.

If you will do some serious thinking

Purity Flour will win
trade for you

THE CANADIAN GROCER

Of all the lines you have in your
store do you know of one that will give

the housewife more satisfaction than

PURITY Flour?

FLOUR

about PURITY flour you will find
other reasons why it will pay you to
push PURITY. There’s a good margin
of profit for you. PURITY flour is
heavily advertised and is known by
name throughout the Dominion. It is
an easy line to push.

Send us an order for PURITY flour
and keep a good stock on hand always.
You can order it in 7, 14, 24, 49, and
98 pound sacks.
half-barrels.

Western Canada
Flour Mills Co.

Limited

Also in barrels and

‘Toronto Montreal Winnipeg Goderich
Ottawa

St. John Brandon




THE CANADIAN GROGER

“QUAKER?”
BAKED BEANS

Quaker Beans, inthe new style of can—3’s, family size, in Tomato
Sauce or in Chili Sauce at the same price as plain—certainly is
a winner. It’s a combination of quality and quantity thatappeals
very strongly to the average housewife. More beans to the can
than in 3’s flat! In Quaker Brand we use nothing but selected,
hand-picked beans, that have been grown right in the neighbor-
hood of our factories.

Scientific processing methods, coupled with extreme care in the
selection’of all sauces and spices used, make this Quaker Brand
unalterably delicious and appetizing.

Dominion Canners Limited
Hamilton Canada




i

o e e T =
. . 3

THE CANADIAN GROCER

HERE'S a lot of talk about Free Soap .

Deals, but we have a proposition that
for real, genuine, profitable interest ap-
peals to the grocer more than any.

We are trying to help him. We don’t

want to over-stock the retailer and then
forget him.

Three Special incentives we put before all grocers selling “ Canada’s Best”
Soap, and they are winners. They are:

RE B A TE.S—By which the grocer secures, without cost,

only by selling our Soap, Cash, or useful
articles, like harness, scales, etc.

PREM]UMS_We refer to our “C. B.” Premium
System, “C.B.” Certificate System, and
our “C. B.” Card System. These are remarkably complete and
attractive plans, and different from the usual idea.

PRICE_Our quotations on Soap will interest—surprise
————  you. Just get them and see for yourself.

You don’t have to buy to hear all about our unique proposition. Write

in, do, and learn all about our plan. Then, let your own good judgment
direct you.

When you write ask us for FREE
1911 Calendar. It's a beauty.

me United Soap Company of Canada

Montreal

Canada

N ONRL N\
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THE CANADIAN GROCER '

What Will Your Profit Be

Selling COMFORT SOAP
at 5 cents straight?

SALES VALUE

25 boxes Comfort Soap at 5c.a cake - - - $125.00
60 packets Handy Ammonia at 10c. - - - 6.00
$131.00

COST TO RETAILER
25 boxes Comfort Soap at $4.05 - - - - $101.25
60 packets Handy Ammonia (Premium) - No charge
Profit - -  $29.75

O ON YOUR
MORE THAN O INVESTMENT

IN

COMFORT SOAP

WHY NOT PUSH THE SOAP THAT YIELDS THE MOST PROFIT?

Send for our Illustrated Price List.

Pugsley, Dingman @& Co., Limited

TORONTO

7




THE CANADIAN GROCER

The Goods With the High Reputation

Every pot a jar of delight for your customers, and a
source of profit for you.

CAIRNS

Alexander Cairns & Sons, Pais'ey, Scotland

New Season’s Pack
MARMALADES

1-lb. Patent Glass Jars. Cases, 2 dozen.
| Scotch Orange ... .. ... ... .. $150
b Home Made Orange ... ... .. 2.00
!] Tangerine Orange ... ... ... .. 200
i Apricot 2.00
| Peach 2.10
| Fig and Lemon 2.25
' Ginger ; . 2.25
] Ginger and Pmeapple 2.25
' Green Fig - 2.25
Green Fig and Gmger 2.25
% : Pineapple 2.25

Agents for Canada.

Montreal

Scotch Orange, in 7-lb. tins, 12 tins in case . . $7.50

Net within 30 days. No discount.

Hudon, Hebert & Co., Limited

The Most Liberally Managed Firm in Canada.
ESTABLISHED A.D. 1839

DO

Manufac
Triplica



THE CANADIAN GROCER

NTERIOR view of store of
James Burns, Brantford’
Ont.,, and what Mr. Burns says
about the two McCaskey Reg-
isters that he purchased, after
having considerable experience

with other systems.

Write us for details of how
the McCaskey System will
save you money.

DOMINION

New location, 90-98 Ontario Street, Toronte

Agencies in sll Principal Cities

REGISTER COMPANY

G orresirn /Pé/a'@ Co
S > Hegealeia Ppocee ol
ﬁa'»_z S oo ann wcoy seel
/Ja,&?ac/;o:— we Yerad ﬂé»«, 1Y/ 4
yov- Etac /o« /t:wﬁ'

/{ya <2 jmi;( erna Qlécwrale
Crot we ferdd Qe Cecalormgro 2e
palificol  widk dyelsi P amctol
Miccomend il B Gry foch e

Manufacturers of the famous Surety Non-Smut Duplicatiog and
Triplicating Sales Books, #nd Single Carbon Pads in all varieties




THE CANADIAN GROCER

and The Cheapest
Free Lathefing Soap
in the MarkKet.

GUARANTEED GENUINE e
William Gossage & Sons, Ltd., Widnes, Eng.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.

> It isn’t a question
‘of any kind of Condenscd Milk!

It is for you to supply your customers with the best and most
perfect. To do this it must be

[ Mg, ch s be [
i %;"I'nm',',' Presemyeo Myuxwil ey i
| the .,ﬁ‘bi::mal protectionag®

the signature-
o BORDEN’S BRANDS
\_W\%/ that you offer. Indisputably the best

sellers are

‘“Eagle Brand” Condensed Milk
and ‘‘Peerless Brand’ Evaporated Cream.

Borden’s Condensed Milk Company

d

ESTABLISHED 1857 ]
> = an

WILLIAM H. DUNN, Montreal and Toronto pTED

S :
1 3
- < !
B2 Evaporate’
Mason & Hickey, Winnipeg, Man.; Shallcross, Macaulay & Co., %‘i&
Vancouver, Victoria, Nelson and Calgary. A;G‘\dREAMi{
INSWEETENED CONDENSED

10




THE CANADIAN GROCER

BRANDS OF BRAND’S!

For your particular customer, no two lines will give the same satisfaction as

BRAND'S
“A1” and “Worcestershire” Sauces

They give a piquancy and zest to the plainest
fare, being equally tasty with fish, flesh or fowl.
Every article from the BRAND factory is
guatranteed prepared from the purest ingredi-
ents only. See to your stocks.

We have a large consignment just arrived of
i i A ux Tungues In Blass Brand’s famous Tongues. The very line for

your Xmas trade. Prices Right.

Brand & Co., Ltd., Mayfair, London, Eng. | ‘o’ 27 comer s, wonii

PATENTED

An Extra Profit on Eggs ..

V.8 ™ 0.'03
CAN. DEC. 19, '08
CNG. APR. 14, ‘08

That is what you can make by using

Star Egg Carriers and Trays
For Safe Egg Delivery

They stop all breakage and miscounts and in this way make an

extra profit of 1c on every dozen eggs delivered—Cheaper to use
than paper bags or boxes. Our book “NO BROKEN EGGS"” MADE IN ONE AND TWO DOZ. SIZES
proves this by figures. Write for it

They also save clerks’ time and satisfy your customers.

Your ad. on every STAR EGG TRAY brings business.

Shepard & Co., Providence, R.I., write--- '
STAR EGG CARRIERS and TRAYS are the only thing for delivering eggs. Send us four more
dozen of the No. 1 size carriers.

STAR EGG CARRIER & TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.
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l ‘-’ You save. Freight when
 Saskatchewan Grocers! buing from

THE CANADIAN GROCER

Northern

our Prince Albert
Warehouse.

FLAVOR
PURITY L

And you get full advantage of the carload rate on all your
orders, small and large.

Figure out how much your freight adds to your cost in one
year’s business.

Then communicate with us at Prince Albert Warehouse, and
see what a big saving you can make buying from us at this
point.

Your enquiry will receive immediate attention. Wfrite us to-day.

CamCI'On & Heap’ Limited, Wholesale Grocers,

REGINA FORT WILLIAM KENORA

PRINCE ALBERT

BALAKLAVA BRAND
BAKED BEANS

have no superiors and few equals. They are put up in a
sanitary, up-to-date factory and the greatest care is
exercised to uphold their standard.

WRITE FOR PRICES AND INFORMATION.

THE EASTERN CANNING CO., Port Canada, N.S.

Oawantax Aemwvs—Gresn & Os, Joho Strest, Toromto; D. O Haoneh, Looden, Out.; G. Wallsoe Weese, Hamilton ;
H D. Marshall, 197 Sparts Street, Ovtaws; Nicholson & Bain, Wi Westarn Agents ; Martin & Roberteon, Vaneouver, B. O.

“Y




THE CANADIAN GROCER

“You Can’t Do Better Than Recommend”’

g . COOK'’S
FRIEND

BAKING ..
POWDER No Alum in it,

Never Was

W.D. McLaren, Ltd.

BAKING POWDER SPECIALISTS

Montreal
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O TRANSACTION is regarded as

complete until our customer is
fully satisfied.

Chase @ Sanborn’s High Grade
Coffees are guaranteed to satisfy.

CHASE @ SANBORN

MONTREAL
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THE CANADIAN GROCER

orderly, attractive and space economizing.

The “IDEAL” Saves Costly Space

Makes any untidy, congested fruit and vegetable department

The “IDEAL”
Fruit and Vegetable Rack

not only saves space but helps greatly to in-
crease sales by making fruit and vegetable
stock look doubly attractive and by giving
’ these lines increased prominence.

It is attached to original boxes by ordinary
tacks and will last for a business lifetime.

PRICE 50c. EACH.
Cash with order. F.0O.B. Toronto
Order a half-dozen to-day.

EUREKA NOVELTY COMPANY

88 COLBORNE STREET, - - TORONTO

“BETTER CALL
THE DOCTOR”

When you're sick you call the doctor.

BECAUSE
You know he is a SPECIALIST on the human system.
He has spent lots of time and lots of money to qualify
himself, and you have confidence in his ability to tell
you what's the matter and to prescribe the proper
remedy.

Why ?

NOW, THEN
How about your BUSINESS AILMENTS? Do you
have any trouble keeping your accounts straight and
keeping your bills collected ?

ut of 100 Book Size, without hood, showing
alphabetical arrangement of books

different classes of business. We are specialists.
We won’t rob you either.

Sole Manufacturers, also Manufacturers of Counter Pads

1926 Depot Street I e 3 2 . i
and Hartiord, Conn., U.S.A.

] ISTEN We have spent nearly twenty years in the manufacture and sale of accounting systems suitable for the
We can give you a system that will p-l-e-a-s-e you.

Ask for full information regarding the Keith Fireproof System. It's free.

The Simple Account Salesbook Company

Cut of 100 Book Size, when not in use,
showing hood locked to cabinet

for Store Use.

FREMONT, OHIO




THE CANADIAN GROCER

VALENCIA
RAISINS

You will find the raisins packed by Mahiques, Domenech & Co.,

Denia, Spain, to be of a consistently reliable quality. There
well-known brands are:

Beaver Brand—Special Fancy Quality
W. Abel Brand--Of Standard Quality

SPECIFY “BEAVER” For Fancy QuaLity
“W. ABEL" For Staxparp QuaLITY

sost secacerva | TABLE
wansos, seay | R ATSINS

This packer’s name on any style package of Malaga Table
Raisins (or Blue Fruit) is a guarantee that the ccntents are
fully equal in every respect to the grade and quality specified
on the outside of the box. You cannot go wrong in ordering
and featuring Segalerva’s Malaga Table Raisins.

PRICES MAY BE OBTAINED FROM
YOUR WHOLESALER.

e

Rosefzx.L_?f‘!amme

Montreal - Toronto

S




THE CANADIAN GROCER

Fairbank’s Famous Five

Your stock is not complete without Fairbank's Famous Five Products, viz. :

Fairbank’s Gold Dust Washing Powder
- Fairy Soap (for Toilet and Bath)
Glycerine Tar Soap
Sunny Monday Laundry Soap (contains no rosin)
Pummo Soap

Half Box Gold Dust free with each 5 box purchase.
WRITE FOR PRICES

THE N. K. FAIRBANK COMPANY

MONTREAL, CANADA

SANITARY CANS

FOR

WINTER PACK

OF

BAKED BEANS, SOUPS,
MEATS, CONDENSED MILK,
EVAPORATED MILK. « «

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.




THE CANADIAN GROCER

PERFECTION is not

attained in a day.
It takes years of experi-
ment, experience and
expense to obtain a per-
fect article. We have
it in

GORMAN, ECKERT & (0.,

UR latest triumph

in perfect blending
and roasting. Your
customers demand the
best and “Rideau Hall”
will satisfy their de-
mand. Packed in 1-Ib.
tins only by

Ltd., Londom, Winnipeg

BAIRD’S
“Second-to-None”

Pickles

So called because they
are second to none for
value.

@ No other manufacturer
5| has produced a better

R W pickle at the price, and
- D\? there are few as good.

GOOD, SOUND
VEGETABLES
and
PURE VINEGAR

Low Price
High Quality

JOHNSTON, BAIRD & CO.
GLASGOW, SCOTLAND

#e:--Maclure & Langley, Ltd., 12 Front E, Toronto. 604
Lilﬁ;nﬂldz. .Mo‘:t:ul; Wn.‘l.. McKenzie & Co, Winnipeg; R. Robert-
son & Co., Vancouver and Victoria.

The Experienced Housewife

appreciates what aTwonderful saving of

time and labor is effected by the use of

ASEPTO

Soap Powder

‘““The Enemy of Dirt”’

For use with either hot or cold water, it
is unsurpassed in getting the dirt out of
clothes with the least amount of ‘elbow
grease.” ASEPTO is the housewife’s
friend, and she will be your good friend
and patron if you sell her ASEPTO.

Ir Asepto Mfg. Co.

ST. JOHN, N.B.

BJELLAND’S

awaits the Grocer who_features

Smoked Herrings in Bouillon

These delicious summer-caught small herrings, packed sardine style in spiced bouillon, have leapt into I
retail at 10

popularity wherever introduced. They are packed in patent cans with key opening, and
cents, leaving the retailer an excellent profit margin. Canned in the pink of condition a few

hours after being caught. Ask your wholesaler.

JOHN W. BICKLE & GREENING (. A HENDERsON) HAMILTON

Canadian Agents
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THE CANADIAN GROCER

“ENTERPRISE”Easy-running Coffee
Mills {do not crackfor crunch-—they
grind to any desired-size fineness.

All parts are interchangeable, and when re-
quired, a new set of grinders can be readily
put in at small cost.

Every Mill is built under our own patents;
by our own experienced, expert mechanics
and carefully inspected, resulting in the well-
known, dependable “Enterprise” quality.

We manufacture mills to meet every possible requirement—hand,
steam or electric.

You cannot afford to install a mill without first studying our
comprehensive line.

Complete catalog mailed on request.

The Enterprise Mifg. Co. of Pa.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U.S.A.

21 Murray St., New York. 544 Van Ness Avenue, San Francisco,

Get Ready for your Xmas Rush

Delays are dangerous and you do not wantto be without your Xmas goods,
unless you are willing to sacrifice your profits. Everything seems to be very
scarce and the quicker you get your stock in your store the better it will
be for your trade. Don’'t cheat your pocket-book or disappoint your cus-
tomers who depend upon you for their groceries. Our Xmas stock is complete
New Walnuts Best Quality Malaga Grapes
New Almonds ““Maple Leaf’’ Brand New Lemons

New Brazil Nuts Navel Oranges
New Filberts Grape Fruit

New Large Italian Chestnuts Mexican Oranges
Roasted Peanuts Golden Dates

NewSmyrna Figs, ‘“‘Camel Brand’’ Natural Italian Figs, Fancy Wicker Baskets
Don’t Delay---Send us your order to-day.

YOUR ORDER WILL HAVE OUR BEST ATTENTION AND WILL BE PROMPTLY ATTENDED TO.
Enquiries from Enquiries from all
of Canada outside
of Ontario to our
Montreal office.

Ontario to our
Toronto office.
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THE CANADIAN GROCER

Goodwillie’s
Pure Fruits in Glass

FOR XMAS

The majority of people insist upon
having the best that can be procured at
Christmas time. And there ix nothing
that will add more to the richness of
vour holiday displays or bring quicker
response from your customers than
Goodwillie’s Fruits in Glass,

Feature these goods and watch the
results. Their appearance will attract
attention at once, and their uniquely
delicious flavor is bound to delight your
tra le.

You are likely to have a number of
people comment on the superior quality
of these fruits. Tell them it i due to
several things—they are bottled a few
hours after being picked, only the
choicest fruits are used, and they are
put up in a modern factory sitnated in
the heart of the fruit-growing district.

YOUR WHOLESALER CAN
SUPPLY YOU

Rose & Laflamme, Limited

Sole Agents
MONTREAL and TORONTO

Stop and Consider

what it means to have

lines which will make.

customers! Stock

Rowat’s
Picklcs

AND

Paterson’s

Sauce

and you will materially
strengthen your hold on
your trade.

Rowat & Co.

Canadian Distributors :

Snowdon & Ebbitt, 325 Coris-
tine Bldg., Montreal, Quebec
Ontario, Manitoba and the North,
west; F. K. Warren, Halifax-
N.S.; F. H. Tippett & Co., St.
John, N.B.; C. E. Jarvis & Co.,
Vancouver, B.C.
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THE CANADIAN GROCER

NOW is the Time to Make Inquiry

If you have not already written for particulars of The Canadian Grocer’s
competition on CONSTRUCTIVE SALESMANSHIP, do so atonce. The sooner
you know all about it the quicker will you decide to become a contestant--
remember there are NINE medals to be given away. You don’t neces-
sarily have to write an article; a list of your actual methods with results is
what we want. We’'ll do the rest.

Address a oard for Partioulars to

The Medule are < ' THE EDITOR, THE CANADIAN GROCER, 143-149 University Ave., TORONTO

i

BRANDS

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unewestoned)

The most sanitary conditions are ob-

served in the canning and handling of

the milk. The reputation of these

brands as genuine satisfaction-givers

is unsurpassed.
Lines that mean much in profit
and reputation to every grocer
who handles them.

‘J. MALCOLM & SON

8T. CEORCE,

Golden Brown Squares of Nourishment

You can please the palates of your customers
and add to your own profit by featuring

TELFER’S
GRAHAM WAFERS

They are very appetizing and nourishing and
command a ready and steady sale at the popular
price of 10c.

We also make all kinds of fancy and other
biscuits. Get our prices.

TELFER BROS., Limited
COLLINGWOOD, ONT.

Toronto Winnipeg Hamilton Fort William

Steady, White
Brilliant Light

At Yc. per hour for 500 Candle Power
If you want absolutely safe lighting,
better than electricity or city gas,
cheaper than coal oil or candles, get
in touch with us. 3

Lighted and extinguished by a pull
of the chain.

The best light for stores, homes,
hotels, churches, etc.

First Class Agents Wanted
You save money by buyind your Mantles and
e from us.

MACLAREN & CO,,
Gasoline Lighting Sys

MERRICKVILLE, - - ONT.

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Use and ADULTERATION OF SPICES—a chapter devoted to
each spice.

14 Colored Plates. 176 Pages.

Price $3.50, Postpaid.
MACLEAN PUBLISHING COMPANY
Techaical Book D '
+43-149 University St. -

100 Mlustrations.

Toronto, Canxda
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What's the use of your
tongue, Mr. Grocer?

yourself, and then to tell
your customer how good
it is! The best that
money can buy.

Why! For just two things,
First to try it on

COFFEE

Retails at g4oc. and leaves
you a real good profit.
Don’t miss this chance.

HAMILTON, ...

Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

No other sugar will compare with it.

Make the test yourself. Place samples of other
manufacturers alongside it. You will see the differ-
ence and recognize the advantage to you of
recommending '* Redpath' Sugar as the Best.

Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in “ Red Seal”
Golden Yellow. dust proof cartons.

BRITISH COLUMBIA

Cut this out for Reference

COMPANIES ACT
1910

We are prepared to act as principals
for companies desiring to do business
in British Columbia without such
companies assuming the responsibili-
ties and obligations imposed by the
above Act.

This Act, which came into force July 1st,
1910, requires the registration or licensing
of extra-provincial companies doing busi-
ness in British Columbia, the payment of
fees set forth in the Act and the filing of
statements, together with particulars of all
mortgages and charges created by an

1
i
.
£
ﬂ
%

extra-provincial company,

The Canada § Refining Co.,
£ LINRES W s Li?nited Sha“Cl‘OSSsMacalﬂay &Co.,Ltd.

Branches at Victoria, Vancouver, and Nelson, B. C.,
Edmonton and Calgary, Alta., and Winnipeg, Man.

JAPAN TEAS]

Jobbers please note that our season’s stock is diminishing
but still have a good assortment. Samples on application.

S. T. NISHIMURA @ COMPANY

MONTREAL and JAPAN

Montreal, Can.

Established in 1854 by John Redpath

21
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TWENTY-POUND COTTON BAGS

ST. LAWRENCE EXTRA STANDARD GRANULATED

will save you the usual loss in parcelling —

bags, twine, labor and overweight,

St. Lawrence Sugar Refining Co., Ltd., Montreal

The Commercial is the Best! || when Your Boy Delivers

Over 100,000 Account

use in Canada and U. S. .
faction to the customer.

So simple a child 4

can operate it. &\

ter space.

Beautiful

store fixture.

Salt That Satisfies.”

ASK YOUR JOBBER
FOR

safe. Sheets lift out and fit any safe.
BESIDES—

I v '
It cuts out bookkeeping. Pleases merchants’ / Y e The wesmm

ONT.
Drop us a postal for Catalogue

a bag of Parity Salt he is delivering
Registers in successful o —— 3 P 1 a line that will give unusual satis-

is well named, because it con-

The Commercial is | ST ‘- b=l
e = |

! 4 / B, sists exclusively of fine dry,
Takes least coun-| BT ol - even salt crystals, free from all

foreign substances. It is ‘“The
. ———L —_— 3 2 l’.,jl‘ )
that will fit any —— / PURITY SALT

customers. Pays for itself in few months. ' 'l ,"/ ' 7 A g Sa“ 30., Limited
Indestructible—Lasts a lifetime. )k <7 7-;. MOORETOWN,

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

N sT: ARNINS ‘E

Christmas Festivities

will call for an abundant supply of

Shirriff’s Jelly Powders

manes AP0

(TR

you are prepared to meet the demand.

wesme)  Imperial Extract Co., TORONTO

If your Jobber can’t supply you, write us direct.

"~ " - i R ; : .
“:3%2' ' The kind that makes the most delicious natural-flavored jellies in the quickest time! See

8, 10, 12 Matilda Street

|| <
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THE CANADIAN GROCER .

A RIGHT SELECTION

of teas and coffees is of vital importance to every grocer. There need be no
fear of the result if you are handling

“MELAGAMA” .25

They are genuine satisfaction-givers, and are, moreover, profitable to sell.

We are leaders in BULK TEAS and COFFEES. Qur samples and prices will convince you.

MINTO BROS. - - TORONTO

ZP0 <PAWLE

Brushes

for Spring Trade St.. Charles I._
We make a specialty of WHITEWASH, KAL- Evaporat’ed Cream

CLLEVF4 X F Y1)

SOMINE, SCRUB, SHOE, STOVE, HORSE BETTER PROFITS
BRUSHES and STABLE BROOMS, and our MORE SALES
values in this class of goods are unequalled. SATISFIED CUSTOMERS
By placing .your or‘der earlyf it v'vﬂl rece.xve Witha Good =g e
better attention than if you wait until the spring
rush, and you will be sure to have the goodsin Stock of
s St. Charle
Write for prices now —— Q..T_I':i"

Stevens-Hepner Co., Limited St. Charles Condensing Co.
PORTELGIN - .  ONTARIO

INGERSOLL, ONT., CANADA

STOVE POLISH

This is the height of the season for the sale of Stove Polishes.
Is your stock sorted up? :

JAMES DOME LEAD

is the most economical and cleanest Dome Lead on the market.
The oldest but still the best.

W. G. A. LAMBE @. CO., Canadian Agents.
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WINDSOR SALT

for table and dairy, what is the use
of taking up room in your store
with any other brand?

Windsor Salt satisfies everybody,
and it's never dead stock on your
hands.

The Canadian Salt Co., Limited
WINDSOR, ONTARIO

Have You Ordered Any

“Snowflake”
Powdered Ammonia?

This is the giant 5-cent package now being so vigor-
ously advertised to your customers. It is the

Only _5_-cent Package

of Powdered Ammonia on the market. It does save
soap; it does clean things; all substitutes cost more;
so your customers lelhave it. Why allow them to
go to your competitor for their Snowflake? Send in
your order now. =

Your Profit

s Good.

S. F. Lawrason
& Co.

London, -  Ontario

&G

l.ondon Canada

THE CANADIAN GROCER

You Can Sell Purnell’s
Sauces, Vinegar and Pickles

Lo your particula:
customer becanse
their  reputation
is based on gen-
eral quality and
right packing.

They are a line
that are genuine
satisfaction-giv-
PUPNELLS ers,and they leave
pIcKLEg l.h(- grocer a very

Y liberal margin of
profit.

They are gener-
al favorites and
are more in  de-
mand than any
similar imported
line.

SEE TO YOUR
STOCKS
All Good Jobbers handle

Canadian Agents :
Charlottetown, P.E. 1., Horace Haszard;

St. John, N.B., C. E. McMichael;

P 1 ’ Halifax, N.S., Erb & Rankin ; Montrea]
urne S and Ottawa, C. 8. Harding, Canada
Life Building: Quebec, Cy. D. Bon.

homme, 131 Su. Peter St.; Toronto,

Pure Lind Brokerage Co., 73 Front St. E i

Il amilton, J. H. Stratton & Co.; Winni-

wg, Carman Brokerage (4! 141
Hnnnlum Avenue l".. “““\l‘".
roducts s ¢ ik G Mo
Bldg., Corner 1 ore l wa urul llmn” Sta

Take no %=/ Chances!

The “quality” of the goods you handle is the
all-important factor in influencing the best-
class trade your way! Sell

‘““CREST” BRAND OLIVES!

They are bottled safely from the finest
selected fruit, and prepared with the great-
est skill and care.

Stock and feature this satisfaction-giving
line! Write us direct if your
jobber can’t supply you, e

« Beano

canada Spice ; Wn ¢
——
arooory Co.,Ltd. B& ]

London,
ont.

o
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ontario l.antel'l'l FOOtwal’mer Too much care cannot be taken by a
- Grocer in selecting his staple lines, for
no You Want a w"‘ner ? itis on these that he establishes con-

fidence and builds up his general con-
nection. He should, therefore, handle
only leaders. In the line of Soaps

Scientifically nothing equals
Designed Economical and
Cannot Damage WON DERFUL SOAP
Mechanically
Perfect the Robes. and

CRYSTAL SOAP CHIPS

No laundry soaps are so good, so pure
and uniform in quality, such thorough
and rapid cleansers.

Wonderful Soap does not injure the
most delicate fabrics. It’s good value

Something NEW o show your cus- through and through. We offer no

% premiums. The soap sells on its own
tomers that they will buy and be worth and reputation without any ex-
pleased with

traneous aid.

i
i
]
: B
3
$
3
.
§8

For Sale by All Jobbers.

Drop u a line for quotations.

Manufactured by

Ontarlo Lantern & Lamp Co., Limited THE GUELPH SOAP COMPANY

GUELPH ONTARIO
Hamiiton, Ont.

Where Knowledge | P s iy cires ot o were
. 9, 0 low cost.

1S POWCI‘ tlS FOlly Merchants and Salesmen
tO be lgllOl'aIlt ! will find their efficiency greatly increased

by a careful perusal of any of the books

A ——— listed below.  Whrite for fuller particulars.

The Making of a Merchant........ $1.25 | How to do Business by Letter .... 1.00
Men Who Sell Thingse..ccocet.e. 1.00 | Ropp’s Commercial Calculator

Human Nature in Selling Goods. . 50 Otfice edition (cloth) o ciene s 1.00
Management and Salesmanship .. 50 Pocket edition g::?ca)::)er) --------- l(s)g
Sales -Plans. LR RIS R R ER R 2.50 Vest pocket adition leates). ... 20
Practical Publicity ......ccccc000 235 o “ “ S ... 35
Retail Advertising Complete ...... 1.00 | Tea Hints to Retailers........... 2.00
Bookkeeping Self Taught........ 1.00 | Cost Accounting Pathfinder.. .. ... 1.00
Success in Letter Writing ........ $ 75| Coffee, its History.......cccuu.... 2.00

ANY OF ABOVE BOOKS SENT POSTPAID ON RECEIPT OF PRICE

THE MACLEAN PUBLISHING C0., Limited, Toshaton Dok 143-149 University Avenue, TORONTO

Department

D 19
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WORKS, OOLBUN

MANUFACTURERS OF ;

Canned Meats, Extract of |
Meat, Etc. ‘

OF FINEST QUALITY

The North Queensland Meat Export Co,, Ltd.

TOWNSVILLE, NORTH QUEENSLAND
SPECIALTY :

Boiled and Roast Beef

in 11b., 21b. and 6 1b. tins, full weight.

As supplied to British War Office, Admiralty
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C.J. PIGGOTT, Sole Agent, 19 Eastcheap, London, E.C., Eng.

What They Say

««MESSRS. S. F. BOWSER & CO.
Fort Wayne, Ind.
Gentlemen,-

It gives me pleasure to recommend your
0il Tank to any man using oil, as it measures
perfeotly and saves labor. I would not be
vithout a Bowser Tank for twice the money I
paid for it.

I have been using this tank for two years,
and it hasn't cost me be. for repairs.

Wishing you suceess, I remain,
Yours truly,
General Merchant.''

This is a real letter from a real live merchant and tells what a Bowser has done for him

(A fac-simile copy furnished on application.)
After you use a Bowser you'll be as enthusiastic as the rest.

750,000 NOW IN USE.

We want an opportunity to show YOU what a Bowser Self-Measuring Out-
fit will PAY you. This will .cost you nothing—No obligation—just a demonstration.

1f we can’t show you we don’t want to sell, because we want your good will
atterwards.

Isn’t that fair? Just drop everything and write a card now. It's vital to your
business---Ask for booklet No. 5.

S. F. Bowser & Co, Inc., Fort Wayne, Ind.

BOSTON, 141 Milk St. NEW YORK. 50 Church St. PHILADELPHIA, 1313 Arch St
CHICAGO, Fisher Bldg. SAN FRANCISCO.612Howardst. TORONTO, 66-68 Fraser Ave.

Do you want your product to arrive in
4 acondition that will draw further trade in-
stead of repelling it? Clean and fresn, with
attractive, legible label? Then use

' H&D Gorrugated Fibre Boxes

They will absolutely protect your ship-
ment against water, damp and damages,
and trim down your freight bills because of
the lighter weight of fibre board as com-
pared to wood.

No matter what you have to ship. we can
design a better, cheaper and more satisfac-
tory packing case than you are now using

Ask for booklet "How to Pack It.”

WRITE US TO-DAY

The Hinde & Dauch Paper Co., Ltd
TORONTO, CANADA

ATTENTION,

MR. GROCER!

Will you permit yourself to be sub-
jected to the losses, errors, disputes,
delays and many other vexations
arising from antiquated methods of
handling credit customers? Or will
you join the ranks of progressives and
adopt the ONE WAY to avoid them ?

W
lsnn Goupon
point the way to safety. They guard against loss

they hold the credit customer in check ; save time,
money and trouble

HOW THEY WORK

A man wants oredit,
You think he is good
Give him a £10 Alli
son Coupon Book
Have him sign the
receipt or note form
in the front of the
book, which you tear
out and keep. Charge
him with ¥10.— No
trouble When he
buys a dime's worth,
tear off a ten-cent
coupon, and so on
until the book is used
up Then he pays
the £10 and gets
another book. No pass
books, no charging,
no lost time, no
errors, no  disputer
Allison Coupon Books
are recognized svery-
where as the best.

For sale by the jobbing trade everywhere,
Manufactured bx Allison Coupon Company.
Indianapolis, Ind.
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INVALID OXVIL

Used in large
Hospitals and re-
commended by
oll the leading
Physicians.

Invalid Oxvilis in
a class by itself,

Teaspoonf'm and as a slin}n-

W lant it is superior
of BO]hnC to any seasoned

Fluid Beef.
FRrRasw 87

SHAKE"® Tr*‘ A RNt

4 —a

THE PERFECT FLUID BEEF

INVALID OXVIL is made from fresh Beef only, and contains the
albumen and fibrine, together with the soluble extracts.

INVALID OXVIL is now being sold by all the leading grocers and chemists
in Canada on the strength of its Purity and Genuine Beef Flavor.

Manufactured and Guaranteed by

The F. L. BORTHWICK CO., Kingsland Rd., London, England

Write for Illustrated Price Lists to our Canadian Agents:

THE HARRY HORNE CQ., 309-311 king st. w., TORONTO

The Mill They All Want

AND THE REASON WHY

Because it repre-
sents the greatest
real Value of Ma-
terial, Quality and
Workmanship at
the Lowest Price

Every Mill is ready
for immediate use
by simply attaching
it to your lamp
socket. Grinds two
Ibs. a minute and
can be adjusted
while the Mill is
running. Grinders
are of the best qual-
ity cast steel. Itis
furnished with de-
tachable hand crank
for use in emergen-
cies, so that the
ggrocer 1S never
without his Mill if
S e e wg e - the current gives

No.40-D.C.- $65 00 s

No 45 -A.C.—$75.00

COLES MANUFACTURING CO.

1625 North 23rd St., Philadelphia, Ps.

AGENTS—Chase & Sanborn, Montreal: Todhunter, Mitchell & Co
Toronto and Winnipeg: Young Bros., Vancouver. B.C.: Wm,
Braid, Vancouver, B.C.: L. T. Mewburne&.Co Calgary, Alta.

Don’t Run Away

with the idea that all sauces are alike in flavour!
There’s a difference in sauce made according to

the old Mason recipe.

Why not handle this well-known line that is so
pure and palatable, and is, moreover, made and
bottled in an up-to-date sani*ary factory ?

Send for samples and details.

Remember the name of the best profit-producer
you can handle.

MASON’S [
No. 1 SAUCE

MASONS LIMITED

25 MELINDA STREET - TORONTO

Agents Wanted where not Represented

MINCE MEAT
For Holiday Trade

See that your stocts of mince meat are kept
up at thie time of the year. The demand for
“STERLING BRAND" is large all over the
Dominion, for here you have a mince meat
you can recommend to your best customers.

Done up in glass and 63,12,
28 and 50 p-und pails.

The T. A. Lytle Co., Limited

Sterling Road © P TORONTO, CANADA

i
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White Dove

The Cocoanut
that sells.

You cannot
afford to be
without 1it.

W. P. DOWNEY

MONTREAL

THE CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON

“GLEANER”

might bring inquiries. Better
write for rates to

I.C. STEWART, Halifax

CAMMEMBERT CHEESE

Le Gaulois Brand
$3.00 a dozen, or $2.75 per crate of 5 dozen.
CAMMEMBERT — CAMMEMBERT
Le Gaulois
THE ST. LAWRENCE GROCERY
395 St. Lawrence Boulevard Montreal

A. C. LANDRY
S8TE. FLAVIE BTATION, QUE,
Jobber and Wholesaler in
Croceries, Fiour, Crain and Provisions

Open to buy Timothy, Red, White and Alsyke
eeds.

lover

“BIGWHEEL"

LEMONADE.

.

H. W. CARTER & CO., LTD., The Old Refinery,

——WARMINTON'S

Shipping Specialties
STRAPPING, CLUTCH NAILS, PAIL HOOKS, EYC.
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREA],

BRISTOL, ENG.

Christmas

will soon be here

The demand for

SPICES

1s sure to be very

large this year.

Are you ready to

meet 1t ?

Check over your
stock and send us
your order at once
‘and avoid the
rush.

S, H. EWING & SONS

Montreal and Toronto

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard's Cocoa against all other
makes. Delicious in lavor. Prices just right

FRANK L. BENEDICT & CO., Montreal
Agents

28
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HAVE YOU
A STOCK?

Bl GREAT SELLER
ALL THE TIME.

GET PRICES

RCH | OCEAN MILLS

MONTREAL

When writing uvortiun kindly men-
tion having seen the advertisement in
this paper.

REI
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CoFFEE
MOCHA & JAVA

: gs & CERE
L ire SWANSPIC
N

TORONTO:

THE COFFEE THAT HAS A
REPUTATION TO BE PROUD OF

WON
SIMPLY ON MERIT

EVERY GROCER WHO FANDLES IT
KNOWS ITS WORTH

™ Sor" SAUERKRAUT

is daily increasing

xCm

\_ ‘\ PUT UPBY
NTARIO seED 05,
‘ \*»Y\>ATEVER L00. T
oy | L

Place your order early

wZO=-»=0c0

CANNING DEPARTMENT

ONTARIO SEED CO0., successors, WATERLOO, ONT.

THREE REASONS
Why you should stock

Royal Polishes

They are made in Canada.
They are cheaper than the
imported.
They afford a larger margin f
of profit. LiQuiD POLISH

FORALL METALS. |
Ask your Jobber or Write Us. e

Royal Polishes Company

MONTREAL

Cocoanut

McLean'sll

You need Cocoanut. Why not stock the
best ?

The Canadian Cocoanut Co.
MONTREAL
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GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.

THREE reasons for it:

No. 1—A Strong Baker
No. 2—Body
No. 3—Flavor

Packed in tins—2's, 3’s, 5%, 10’s and 20's;
pails—1’s, 2's, 3's, 5's gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS

Be convinced now.

The Dominion Molasses

Co., Limited
HALIFAX - NOVA SCOTIA
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The Real Thing at Last! =~

FUSSELL’S PURE %% CREAM

Samples and particulars of :— (GOLDEN BUTTERFLY BRAND)

C'l;he Ww. ?.kMalkirA ac;,. erbcouver. for British is NOT a Makeshift nor BSubstitute,but PURE

olumbia, Yukon an est erta. 3 . se0

C. Fairall Fisher, 22 St. John St,, Montreal, for M.oummn Pasture CREAM' Put up in Sterilized
Tins. Guaranteed Quite Pure, Contains no

Quebec.
W. H. Escott, 141 Bannatyne Ave., Winnipeg, for . Preservative,
P Keeps good any-

Manitoba, Saskatchewan and East Alberta.
" where.

P

The Harry Horne Co., 309 King St. West, Toronto
for Ontario.

J. W. Gorham, 251 Hollis St., Halifax, for Nova
Scotia.

W. A. Simonds, St. John, for New Brunswick, or

FUSSELL & CO., LTD.
4 Monument Street, . LONWDON, Eng

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

SETREERT TR O, GHL O o

MATHIEU’S
TAPIOC NERVINE POWDERS

are the safest sellers

amongst all the cold cure
and cough remedies on

It Appeals to Busy Women i pemarmrem | < e

sale has increased enor-

mously

: = 2 - p U, Thousands of testimonials attest
Here's a line, Mr. Grocer, that never fails to appeal to . * their wondertul value
women because of its economy of time and money. A y They never become dead stock

They afford dealers a good profit—

- t T [ ¥ ' J Those who once use them make
Mln u e a Ioca B : f them a houschold remedy

R { Dealers who do not carry them

y simply lose sales that go else-

2 d s o B —— % where.

The only Tapioca that requires no soaking. A delicious B2 Reci . As the demand will be continuous for
a . . 14 some months order & good

pudding can be made right from the package in fifteen - ¢ e now

minutes. And six full quarts can be made from each 80ld by all wholesate deslers.

package.

AND

1. L. NATHIEU CO., Props.

. T Vil SHERBROOKE, P.
Minute Tapioca Co., Orange, Mass. . [
Canadian Representatives: Canadian Specialty Co., Toronto; wc\;’“’"“wm‘"‘

Ed .
R. B. Hall & Son, Montreal; W. S. Clawson & Co.,
S.. John, N.B.

Your Jobber Can Supply You.

L. Chaput, Fils & Cie, Whelssale Depot, Montreal.

Have You Seen Government Report?

Inland Revenue Department Bulletin No. 208
Shows

Canada First Evaporated Cream
to be the Richest

Manufactured and Guaranteed by Canadians

THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT.
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THE UNITED STATES GOVERNMENT

have passed a law prohibiting the sale of Green perior to the best Japan teas. “SALADA”
tea that is artificially colored, unless the words Greens are absolutely without coloring matter

“artificially colored” are printed or written

T A N 8 TS T 0 e D T ke

of any kind. We gunarantee satisfaction or you
plainly on the container, whether it is a paper can return your purchasec at any time. Instead
bag, lead package, tin or other receptacle. All of buying in large quantities. you can buy a
chests or half-chests coming into the country, month’s supply at a time and there iz no loss
if containing artificially colored green tea, must in interest nor in weight.

be branded plainly as containing such.

It is quite possible that the Dominion Gov-

ernment will enact a similar law.

[
GREEN TEA
i £
All green or unfermented teas that are not

brown in color are artificially colored.

An absolutely pure green tea. No coloring matter.
No adulteration. Healthful, delicious and cleanly
prepared. There will be NO change in the
“SALADA" label—the tea NOW satis-

Why sell artificially colored teas when vou
can get the finest Green tea in the world—pure
and unadulterated—in “SALADA”—far su-
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Prices Should be Named in Every Ad.

So Says Merchant of Long Standing, Who Maintains That the Cry That Com-
petitors Then Enow What You Are Doing, Is All Folly—Quality and Infor-
mation Talks With Regular Prices are the Things That Count—This is Why
the Big Dealers Have Been Successful, He Maintains.

Just as you have been paying too
much attention to the buying as opposed
to the selling end of your business, so
also have you overrated the influence
of prices in reaching your customers.
Yet prices should be fully and freely
named in all your ads. when you talk
of specifiec articles. I find that I omit-
ted to name a price in my suggestion
for the ad. on uncolored Ceylon tea last
week. This was simply an oversight.
Price should have been named, plainly
though simply, as, say, ‘‘Sixty cents a
pound.’”’ Again, just as you must buy
right and yet without devoting all your
thought to buying, so you must use the
price argument in your ads.; but note
that T say USE it—which is very differ-
ent from abusing it.

Appeal to the Housewife.

‘‘Mother,”’ to whom our ads. may al-
ways be most sueccessfully addressed.
is always to be interested in any honest,
sincere appeal for her attention: and
the strongest arguments you ean bring
to bear on ‘‘Mother'’ are questions of
merit. quality and value. When you
get down to value vou strike priee, which
15, of eourse. the measure of value: and
‘*Mother’" wants to know about price,
every time. In the case of the eranber-
ries I mentioned in one of my suggested
ads., you will remember the price was
simply mentioned at 16 cents a quart.
Others might have ecranberries at 12
cents, 10 cents, or any other price, but
that would not matter. We had made
an appeal, with such deseription of the
zoods as would get ‘‘Mother’s’’ careful
attention; and she is perfeetly capable
of judging whether your price is justi-
fied by the stock. Again if there is
some doubt in her mind she is generally
willing to zive you the benefit of it, and
will try the goods on your recommend-
ation, especially if you have hitherto
merited her confidence. Again, ‘‘Moth-
er’’ is a very eapable housekeeper, and
generally has her plans for the dayv well
in hand; yet there are times when she
needs a helpful suggestion. Then, if
your sugzestion is made with due regard
to the hints I have given you—and the
price named to complete things—she is
exceedingly likely to try some of your
offerings. What I am trying to bring
out is the need of plain price-naming
every time you write any advertising
suggestion,

An Old Excuse Exploded.

Right here I want to toueh on the
foolish attitude of some groecers towards
this question of naming prices. They
will print a good deal of stuff, often
exaggerated and fulsome in terms, but

By Henry Johnson, Jr.

carefully sidestep the price. If you ask
such 3 man why he does not name prices,
he will tell you that ‘“he is not going
to tell his competitors about his busin-
ess!'" Talk about the ostrich and his
folly in hiding his head in the sand!
No competitor is likely ever to take any
interest in the alleged advertising of
such a grocer, because the ads. will
never attract any partieular attention.
But suppose the competitor did want to
find ont about the price on any article
in your store, you know he would have
no particular trouble about it.

Now then; sinee he can aseertain your
figures any time he wants to, and since
vour advertising must be good before
you get him at all interested, why not
tell your 2,000 or 3,000 potential cus-
tomers, of the *‘*Mother’’ variety, all
about your prices, and get the news to
them at least as quickly as it ean go
to your competitors? Your neighbors—
whom you ecall your eompetitors, (1)
have their own business to attend to;
(2) will only pay attention to you if
you advertise effeetively; and you ecan
well afford to **forget them’’ if you do
advertise effectively, sinee then their at-
tention will not harm you in the least,
but will actually do you good. In pro-
portion as vou mind your own business,
and they fail to exelusively mind theirs,
will your business thrive and prosper.

Devote all your energies to getting
close to Your custemers, and pnstin':
them freely and fully, and prosperity
will follow, provided only that your
efforts are of the right quality. In
other words: ‘‘Keep thy shop anq thy
shop will keep thee.”’

Advertising Different Grades.

Another fallacious notion that pre-
vails in retail groeery advertising is the
idea that regular prices will not prove
attractive. Thus most groecers name
only eut prices, or prices on cheap ar-
ticles in their ads, when they name
prices at all. The bargain stores do
this kind of thing continually, as: ‘76
cents and up.”” Readers become eduecat-
ed to the true inwardness of this very
shortly and comment: ‘‘Yes; mostly
Pt

The successful grocery advertiser goes
the other way round. He deseribes a
fine article, something he ean recom-
mend to his best trade. and then names
THE LOWER GRADES. He deseribes
his best and largest Christmas raisins:
goes into careful detail about their
packing, size, flavor, lusciousness, and
the beanty of the clusters, at 45 cents.
Then he adds: ‘And others at 38, 29,
24 and 19 cents a cluster. This stimu-
lates interest in his best. It also in-

34

dicates that he is up at the front in
stock, ready for the best trade. Lastly,
it indieates that he is just as fully pre-
pared for the buyer of moderate means
and simple requirements, and thus is
freed from the possible imputation that
he only carries high-priced goods.

Best to Name Regular Prices.

Speeial prices have their uses. T shall
take up that phase of the question next
week. Bat it may be said as a general
rule for advertising guidanee, that your
best and strongest hold lies in simply
naming your regular prices on every ar-
ticle you advertise. The best stores
thronghout the country, such as Barron,
Toronto; Fraser, Viger & Co., Mont-
real; Peebles, Cineinnati; Jevne, Los An-
geles and Chicago; Finley Acker, Phila-
delphia. almost uniformly and invariably
talk quality and sell at their regular
prices.

The theory is that the reader wants
INFORMATION, the fullest information
rezarding your goods, whiech informa-
tion includes the price she will have to
pay for a given line of articles, and that
sueh information is all that praetieally
all of your desirable customers want.
This plan tends to eliminate the price-
question from the readers’ eonsideration
and leads them to prefer you to others
on some other aceount. It raises the
plane of your consideration from that
of comparative prices to that of service.
promptness, pleasing address, individual
preference of your way of doing things
over a less acceptable way your neighbor
does them. This plan makes it a ques-
tion of merchandising, instead of bar-
zain giving; and yon have but to look
around you to note how sueccessful the
plan is. For you will see that the so-
called ‘“exelusive’’stores, bidding for the
best trade, prosper much more generally
than the average who preach only price.

DIDN'T GET THE ORDER.
What grocerymen have sometimes to
put up with in the smaller towns in the
West was illustrated reeently in an in-
terior place. A woman went in to a
clerk with quite a long list of artieles.
and asked the prices, which he obliginglv
marked opposite each, with the prospect
of a good, big order. This not being
forthcoming, he ventured to enquire if
she intended making some purchases,
and was staggered with the reply: ‘“Oh,
no, I just got a shipment from a mail
order house, and I wanted to figure up

how much I gained or lost by it.”’

W. G. MecKinley, Sudbury, Ont., has
purchased the grocery business of Geo.
Elliott, town eclerk.
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How One Large Dealer Systematizes This Work and Com-
pletes a Large Stock in an Afternoon — Takes Stock Twice
a Year and Is Always Familiar With His Business Stand-
ing—Another Grocer Who Hasn't Taken Stock in Years.

Stock-taking methods vary with dif-
ferent grocers. There is no set rule or
rules to follow and in its general
stock-taking does not appear to possess
any intricacies that would puzzle the
average grocer. He knows that he must
take an inventory of all the goods in
his possession valuing them, not at
what they were worth when purchased,
but what they are worth now.

It is not necessary to mention anv
reasons why stock-takinz should be ga
regular duty. It really is a fact, how-
ever, that some grocers who imagine
themselves too busy to attend to this
duty have overlooked it for a vear or
more and one case is known of a large
house where, owing to the careless me-
thods of the proprietor, it is quite a
long time since he has gone over his
entire stock. He really has a store of
some pretensions, but there are manv
others with larger stores who by sys-
tematic methods perform their stock-
taking duties at least twice a vear and
sn a remarkably short time when once
they have undertaken the work. The
particular grocer referred to looks over
parts of the store with dread when the
end of the vear approaches and keeps
putting off the first step until weeks
have passed and likewise all thoughts
of takine stock. The result is that he
does not exactly know what amount of
goods he has on hand. There are. of
course some rapid sellers that he is 1n
¢close touch with, but there are other
goods long forgotten stored awav here
and there. Some of the shelves in the
front of the store are presentable. but
there are others more removed from
the publie’s eve that are “‘a fright™ to
use a common expression. And the
stock room is a jumble of goods. This
grocer has g large business and seems
to/ be_doing well in spite of a half-
hearted disposition that manifests it
self from time to time.

Takes Stock Twice a Year.

A pgrocer of the opposite type is
known by the writer and his methods
must be admired. He goes over his en-
tire stock twice a vear. at the end of
June and at the end of December. TIn
addition he goes over his fruit. fish
and provision stocks at the end of everv
month. The latter goods move quickly
and it is not a diffieult matter to take
stock in these three departments as
frequently as mentioned.

The chief valne of this plan lies in
the fact that the groecer has a monthly
statement of his purchases and his
sales, his losses and gains, and he
knows exactly what business he has
done during the month and ean plan for
the next month. This grocer conmsiders
it a sane method and he not onlv knows
that he has sold his goods, but he
knows what profit he has made. He
knows what each department has done
for him and he ecan compare it with
the business done durine that month
in past vears. His fish department is
flonrishing and as he does a large hnsi-
ness in fruit and provisions, the three
constitute a considerable portion of his

idea’

total business. It is therefore desirable
and satisfactory to have an intimate
knowledge of exactly what he is doing
in these lines.

Weight of Bins Marked.

His method of taking stock in the
store proper is quite simple. The bins
and drawers which contain goods are
taken out and weighed separately. On
the inside of each bin the tare is mark-
ed and it is but a simple question in
subtraction to find the exact weight of
the goods. Of course before this sim-
plified method could be arranged each
of the bins had to be weighed at one
time and the one operation served for
the future.

In regard to canned goods, bottled
goods, ete., one clerk goes along the
shelves, counters and show cases count-
ing them. He calls them off to another
clerk who enters them upon separate
sheets. If the second clerk does not
know the cost price, he writes down
the brand, and from this the cost can
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is a Jumble of

be obtained afterwards from the in-
voice. In anyv cvent the brands are al-
ways required as the proprietor then
knows exactly what lines he has
hand and the quantity of each.

Canned goods are put on one sheet,
olives on another, jams on another and
so on. The result is that when these
are entered in the regular stock-book
after. the inventory is completed thev
are all together and in concrete form.
The quantity of the goods is given, the
present price and the total cost. An
afternoon. is chosen when business s
expected to be at a minimum and 2
certain portion of the store is alloted
to two clerks, amother part to two
others and although the store is spac-
ious and a heavy stock is carried the
entire work is completed in one after-
noon. Between three and four
are generally required.

The store room next requires atten-
tion and this is often more arduous
than the store proper. However, the
method is the same and when the in-
ventorv has heen completed. there re-
mains but the clerieal work of entering
the facts in the stock book.

Comparisons Easily Made.

This grocer states that going over
his entire stock in this manner twice
a vear enables him to keep a fairly
close tab on his business. From his in-
voices he knows the amount of goods

on

hours

THE CANADIAN GROCER

Methods Employed in Stock-taking

bought and the amount paid for them.
From his past stock-taking he finds out
what he then had on hand. From the
recent stock-taking he knows the extent
of his present stock and can readily
find out the amount of the goods he
handled during the half year. This he
cantcompare with similar seasons in the
past.

If he wants to know exactly where he
stands financially, stock-taking is a
necessity. It enables him to find out
the cost of doing business and is in
fact an important link in the present-
day business chain. His selling power
is increased because he knows what he
has on hand.

FILLING SPECIALTY ORDERS.

Free Discussion Between Manufacturer
and Jobber.

Chicago, Dec. 8—Some plain talk
was handed out by both manufacturers
and jobbers in a frank discussion on
Specialty Orders at a meeting here re-
cently. Andrew Ross was one of the
speakers on behalf of the manufacturer
and B. M’Gleason for the jobber.

Answering the question, why specialty
orders should be filled by the jobber
promptly, Mr. Ross said there were
scores of reasoms. ‘“First of all,”” he
said, ‘‘because they are profitable—or
can he made so if a manufacturer has
failed to provide profits. Because if the
jobber wishes to act as the manufac-
turers™ distributer he must give satis-
faction or he’ll lose his job. Because
theyv are more salable, more readily
disposed of, give better satisfaction.
pay a larger return in a given period
of time than the common commodity
which is unidentified, unadvertised and
slow selling. Because thev promise g
stcadv and repeated and ever profitable
source of revenue ; because the jobber
gets not only the fruitage of his owp
salesmen’s efforts, but the co-operation
of highly trained—sometimes over-
zealous, I admit—specialty salesmen.
and above all—because they are what
the public wants. If there are evils at-
tendant on their sale, study the causes
and in the great majoritv of cases thev
will he found not in the ‘‘specialty’’
but in the unfairness of one or the
other of the trade factors handling it.”

To Mr. M’'Glasson was given the
question, “Does it pav to handle spec-
ialty orders ©* Mr. M’Glasson in his
introduction took up the subject of
some manufacturers selling parts of
their goods direct to retailers, manufac-
turers subsidizing wholesaler's sales-
men, free deals and a fair profit.
Mr. M'Glasson’s opinion was that un-
less the manufacturer sold all of his
goods through the wholesalers the lat-
ter will surely feel that it does not pay
to handle the specialty orders of that
manufacturer. He quoted resolutions
of the National Wholesale Grocers’ As-
sociation in support of all his state-
ments. !

“The solving of this problem,” con-
cluded Mr. M’Glasson, “‘is mostly in
the hands of the manufacturer. If the
wholesale grocers are given a reason-
able profit commensurate with the cap-
ital invested, labor, credit risk and
cost of filling and delivering the order.
vou would take away the necessity and
kill the desire of the wholesale grocers
to sell specialties under house brands.”’
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Practical Methods in Retail Stores

Some Christmas Novelties—Selling Decorated Fancy Baskets Filled With Fruits
as Holiday Gifts—A Rolled Oats Window—General Delivery Being Tried Out
in Goderich—Quebec Grocer Cleans His Store up for the Coming Trade—Talk
of Co-operative Store in St. Thomas.

Burning Candles in the Cake.
Winnipeg, Dec. 8.—That the public
demands something new around Christ
mas time, is recognized by a local
dealer who will offer this year an iced
Christmas cake decorated with candles.

“A haindsomely decorated cake with
candles burning add to the attractive
ness of the Chnstmas dinner,”” he says.

So he has arranzed to have 12 candles
in holders in some of the cakes he will
sell, the candles representing the twelve
months of the vear. They may repre
sent the number of members of the
family, the absent ones, ete.

He will supply candles of a red, pink
white, vellow eolor, ;m--.rdinc
to order

green, of

A Rolled Oats Window.

Ont., Dec. 8.—A simply
rolled-oats window in the

Havelock
constructed

store of W. J. Bryans a few days ago
not only attracted a good deal of at
tentién. but created some favorable
husiness.

On blue paper on the floor and to the
iront of the window the words ROLLED
OATS were spelled out in rolled oats
Bael: of that on opposite sides of the
window were two pvramids of rolled
oats and between the two a pan of oats

the raw state : on either side of this
non was an attractive show card. To
the rear of this again and in the centre
was a pvramid nile of package rolled
nats. flanked with a full sack of them
Tn front of the sacks was placed a re-
cipe book on the various kinds of cakes
made from this produet.

The window was dressed by Wm
Brvans. scn of W. .J. Bryvans, fmd he
.tate< that it broucht in considerable
pew  business Results were quite
direct
Fruit Baskets as Gifts.

\'ancouver B.C.. Dee R.»a\ loeal
dealer finds that an attractive hasket
filled with choiece fmit and bon-bons
cells readily as a Chrnistmas vresent

The basket must of eourse be above the

ordmary  market basket : _it can be
adorned with paper decorations _:md a
niece of ribben so that attention 1s

<ure to he directed to it

Fruit snch as oranees. anples, “_5“115!1\
wrapes. Malaza raisins. ete., with a
bineh of bo'lv displaved among them

would he an accentable erift for anvone
Baskets ranrine in vrice from 50 cents
to $5 are readily sold

Genera' Delivery in Goderich.
Gederich, Ont.. Dec. 8.- -(if-dor.‘i('h mer
chants are giving at least a tr:m\ to a
cy<tem of general delivery being pro-

moted by BR. W Wallace, of Simw.lp
who has similar =svstems \\'?rkmrv in
that town and Tnzer<oll. ’|.|H§r-nhur"
and Orillia In St. Marvs it is alsn
warking well Nearly all the mer
chants here are exnected to o into 1t
sooper or later. Horses and rigs are

used, not motor delivery wagons.
system went into operation here on
Monday, Nov. 28, prior to which time
customers were requested through the
press and handbills to order goods in
accordunce with the plan of deliveries
at 9 and 11 a.m., 3 and 5 p.m., and
Saturday evenings at 9 o'clock.

Four rigs are in use although on Sat
urday some of the grocers used their
own as well.

The

December House-cleaning.

Quebee, Dec. 8.-—""At the beginning of

cach December we undertake a  general
house-cleaning campaign,” says a local
grocel “*All the goods are removed
from the shelves, which are washed, the
spice, tea and sugar receptacles are
emptied anl carefully dusted, and all
goods replaced where they will be oi
Ccasy access All canned fish for in
stance are arranged on the same shelf,
baking powder on anosther and so on
All goods of the same variety such as
bottled goods are placed in one sec
tion. This prevents waste of time ip

serving customers and enhances the ap
pearance of the shelves.”

Not on'v are the shelves re-arranged
but the housecleaning in this store 1s
carried into the windows and, in faet,
into every corner of the store. Water,
scrubbinz brushes, soap and cleaninz
powder are freely used.

In the centre of the store is placed 3

silent salesman 6x2x2 feet in dimen
sions in which samples of olive oil,
catsup, pickles, sardines, mustard
jams, and marmalade are displaved
Other salesmen at Christmas time dis-

play prominently confectionery, essences
and peels, and cigars.

No Loss From Bacon Ends.

Toronto, Dee. 8.—Getting rid of the
ends of bacon has for a long time beep
a ‘“‘bogeyv-man’’ among grocers.

A Toronto dealer uses a3 method to
obviate the loss and on no account will
he derart from it. After disposing of
a portion of the side of bacon, he re
fuses to slice any more of it but nlaces
the whole piece on sale at a slightly re
duced price, making sure of course that
he eets his profit.

The other day a customer wanted
pound of bacen off a piece that was laid
aside for sale as it was. but the man
azer of the store refused to grant his
recuest. The whole piece or none of it
had to be bought so the customer left
without any.

To Start Bus‘ness on $1,000.

St. Thomas, Ont.. Dee. 8.—There is
considerable talk of forming a Co-oper

ative Assoziation here. but whether it
will amount to anvthing or not is g
question

“Those behind the scheme.” said a

St. Thomas erocer, ‘‘sav that all thev
need is $1,000 to start it goine. Thev

(-Iaim that they have secured legislation
in their favor which will make the plan

a success, while as a matter of fact
this is a misrepresentation for no legis-
lation has been passed to my knowledge
that will benefit them in any way.

“Of what

use anyway is $1,000 ip
starting a grocery business,”” he wanted
to know. “*“Why when they purchase
scales  and fixtures, rent a place of

husiness and lay in a stock, how much
will they have left ¥ They talk of gett-
ing »n experienced man to manage the
business until one of their own has been
trained in. How much will such a man-
ager teach an assistant when he knows
that in a few months time he will get
fired ?

“It seems to me that if such a so-
ciety is formed here those taking stoek
in vt will regret it before a year has
passed ; it will only fail like the ma-
iority of the others have done and ip
the meantime we merchants who make
the town have to suffer.”

WINTER FREIGHT RATE CHANGES.

Charges Go Up When Navigation Closes
In the Autumn.

Toronto, Dee. 8.—With the eclose of
navigation, the Canadian railways
have  resumed  their winter sche-

dule of freight rates between lake and
river points east of Toronto. During
the navigation season the vessels of
several fleets ply between Toronto and
castern ports, and their freight-carryving
capacities force the railways touching

these points to reduce their rates in
competition.
For instance the rate on first-class

freight between Toronto and Montreal
is in summer 40 cents per 100 1lbs. and
in winter 44 cents per 100 lbs. The rail
way companies between these eities
have an identical rate and the fact that
thev eschew ‘‘price-eutting’’ should be
significant to grocers who indulge in
this method.

The ordinary grocery freight is divid
ed into four classes and the different
rates vary by a few ecents. Glassware
and tea for instance are first-elass
goods ; dried fruits are second, canned
roods telonz to the third and sugar is
a fourth-class article. These are a few
examples to illustrate the point. The
summer rates between Toronto and
Montreal are respectively 40, 35, 30
and 25 eents, and the winter rates are
14 39, 33 and 28 cents.

It is hardly necessary to mention that
the freicht to a certain point depends
npon the distance. Montreal is chosen
in this ecase merely as an example
From Toronto to western points such
as Orillia, Port Arthur, ete., there is
no change in rates. The one rate is in
forece all the year around.

Previous to 1908 the rates from ens
citv to another were in manv cases dif
ferent, goinr and ecoming. For instance
from Guelph to Toronto was not the
same as the rate from Toronto to
Guelph. The railway commission in
that year placed the rates on a flat
basis.
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spots in the business try to remedy them.
reS Be as careful about the store’s welfare
SHORT TALKS TO CLERKS as you expect to be about that of your

own store. -

By An Ex-Clerk See that the windows are always well
dressed, with goods that are seasonable
and profitable. Start out with theidea of
making the windows produce real busi-

In this article I am talking to clerks. just how well you grasp the opportuni- ness and' lots of it.

And most of you do need to be ties that lie all round you. And watch the results.
told a few plain truths—in a way that Do you realize that there is a secarecity Plncourag'e g fellow c]er'.s to be
will get underneath your skin and make of good men in every branch of busi- " r¢ familiar with the goods in stock,

r of fact
no legis-
inowledge
vay.

$1.000 in you sit up and take notice. ness? Ask the head of any big concern {;) dewl‘n‘[') ‘their ablzxth\’ i hse‘l.h t'ova-lway;
16 wanted Somebody has very truly said that all and he’ll probably tell you he has a dozen ke as,}"“?_‘ i Pt PECInSE IS W
purchase men from the shoulders down are worth or two positions for which high-grade 2 A SLOLel Lie BAme WAy,

place of about $2 a day. As a mere automaton—a men are not available. And watch the results. 3
0w Sch thing of musele, but lacking brain—no You have started in a splendid busi- If your employer needs a cash register
K of gett- man’s earning eapacity goes beyond that ness, and one that will soon be immense- .. other equipment, encourage him to get

nage the

3 H c 1 o -

S e figure. : ly better—for the good man. e i o
sh a man- Did you ever stop to think that the Stick to the grocery business—know cehoss Gl i i
he knows difference between you with your few all there is to know about it—try to be “¢c> Wt ih stort hmey.. :

will get dollars a week and the salesman who the best erocer in Canada. \'Vlmn these modern appliances are in-

makes $5,000 to $10.000 a year is the Rich rewards await the clerks of to- srr}.l(*d.vsee tha_t they are used so as t:O

ch a so- difference between his thinking appara- day who prepare themselves intelligently hrinf: the maximum benefit to the busi-
\”L’il“;’;‘: tus and yours? i : 2 to become §he merchants of.to-morrow, e -
\ the ma- If you’re an intelligent, z}mbntmn's and who b.rm.ar to bear on their work the And again T say, Watf‘h the results.
e and in clerk you are only in training. You don’t best that is in them. One of the greatest aids to sueccess at

vho make expect to be a elerk all your life. You The most valuable training you eould the present time is the use of modern
hope some day before long to be in busi- have is that which you will get through equipment and appliances—appliances
ness for yourself. studying your employer’s business. that obviate worrisome detail. stop leaks.
FANGES. Are you going to be a fourth-rate gro- Analyze it, pick out its strong and its prevent mistakes, minimize the chance of
cer, struggling along on about the same weak points. dissatisfying customers and losing their
lon Closes or a little more than you could earn as If your employer is successful you Dbusiness. enable you to more effectively
a clerk? Or are youn going to be a 200d, can he sure that there are certain definite display vour goods, ete.
close of bright, sound business man. with a jeasons for it. If he is only fairly sue- As a prospective merchant. you should
railways bright. well-equipped store, and the eash  coseful there are also clearly-defined rea- study all the suceessful methods of buy-
er sche- register’s cheerful musie as a continuous  gons why he has not climbed higher. ing and selling goods, apply the best of
lake and porfnrman.ce’.’ Find out what these reasons are and these methods, and—
\s.:o[l):m?f;f' “\ “m”'ttl." up to you. ; study them eclosely. If there are weak —watch the results as you go along.
‘onto and The Almighty gave you brains—as
t-carrving many as lots of fellows earning several
touching times your salary—but you’ve got to

rates in help yourself to the extent of using and Tea Manipulation Of the Year 1879

developing them.
first-class

Montreal Every day you put off starting to bring Recalled to Mind by Coffee Dealer, Who is Inclined to Believe

Ibs. and out all the powers that lie within your- That the Coffee Market Advances are not Altogether Natural—
T tnit self is an opportunity lost—a golden op- Tells the Story About How Everybody Loaded up on Tea as the
e portusity. Market was Advancing—There Were Many Failures the Fol-
hf;(,.ltd(h;l,f. You’ve got brains, you've got self- lowing Year.

respect, you’ve a desire for the good

ful i . s : : X
iR n things of life, you want to be somebody Toronto, Dec. 8.—At the present time which then was the chief tea-producing

is divid in this old world. there is much speculating as to the fu- country of the world.

E“diﬂ'(‘”‘n' Just how far you can climb depends ture of the coffee market. Tumbled Over One Another.
rlassware sntir , on - . e 3 ( - . L i ot o > A . 9
ﬁrstjp‘a\\ entirely upon yourself—depends upon The questions that arise are these:— “In 1879 reg(‘nta were circulated,
d, canned Does the alleged erop shortage really ex- said Mr. QEby;_ that tea was awfully
| sugar is ist? Are there coffee manipulators buy- Scarce. Supplies kept easing off and
are a few ing up coffee and storing it away for ©asing off until the searcity was quite

int. The market advances? Are the advanees in noticeable. Everybody came to the eon-

unt;) ar%t(l) the coffee market according to supply ¢lusion at once that tea was good hold-
), 35, i and demand, or are they unnatural? ing. and they began to tumble over one

rates are T ~another to get it.

The majority of coffee men argue that ““Tea that was bought at 18¢ went all
there is an aetual shortage in crops and (e way up through the twenties and be-
that the top prices have not yet been  fora it reached the retail trade sold for
reached. \\"}1116 a few are inclined to be- 35, T remember Young Hysons, which
lieve that it is another ease of rnamp'ula- were at 3Se¢ when the seare commenced,
tian by rich holders. like the tea manipu-  ant up to 63¢ and 70e.
lators of 1879. ““Why. I went down to New York sev-

Among those who entertain the latter eral times to buy tea, and I was scarcely
idea is J. F. Ehy. Toronto, who, to a back here with the pound samples when
r instanes representative of The Grocer the other T had it all sold at advances of four and

not the day, gave his reminiscences of that year five cents. T couldn’t get enough: it was
ronto  to All men from the Shoulder Down are when tea soared almost out of sight. fol- always bonght up hefore it arrived in

ntion that
t depends
is chosen
example
ints such
there is
rate is in

from ens
cases dif

Isson . i Worth About $2 a Day. lowing reports of erop failures in China, Toronto.

on a flat 37



5 SR i

L R e e

POSE

R
3 s e, .3~a

.

e g TP iy g
B e

N~

‘‘Brokers, wholesalers, tea dealers and
retailers all seemed to go ecrazy over tea.
I know of a deal where one broker
bought tea from another through a job-
ber, each making handsome profits.
Prices went up easily a hundred per
cent,

The Tune was Changed.

““But in the following spring the big
erash came. It was found that the re-
ports of shortages had been absolute
misrepresentations. There was lots of
tea in China, but how it escaped detec-
tion nobody knows. Tea men had been
sent through the eountry to estimate the
vield. but so mysteriously had the tea
disappeared that the aeiual eonditions
were never l{i‘!"'\'Per

““Neither did anybody know who the
rea! manipunlators were. but it was sup-
posed thev were laree Jewish honses in
London and New York—anyway. who-
ever they were. they made a lot of
money.

““As T said. tea began to go down in
the spring of 1280, and T oness there
were more failures in Canada that yvear
than ever before or sinece. Almost every
retailer in the eountry was loaded up:
some had bonght ten times as mueh tea
as they needed. and as priees went down
losses on tea hezan to pile up.

““T knew a tea dealer down in Bow-
manville who had evolved from a pro-
vision dealer and who was at one time
worth £150.000: he failed that vear. as
did seores of others.”’

Mr. Ebyv’s reeolleetion of how this
dealer forsook the provision trade for
tea is interesting.

“One time.”” he said. ‘“this fellow
happened to be driving from Bowman-
ville to Whithy with a Whithy tea man

a friend of his—and they oot talkinz.
of eourse. abont business.

¢ “Well. T made $5.000 ont of my bnt-
ter and eze husiness last vear.” remark-
ed the Bowmanville man. with a good
deal of pride, ‘and T think T have done
pretty we'l.” And so he did, for he had
at one time been an ordinarv lahorer and
wasn’t even ab'e to write his own nome

‘¢ “That’s nothing.” replied his Whithy
friend. ‘T made 210000 out of tea last
vear. and von know T did all my work
in my own little kitehen.’

““This was astonishing to the provis-
ion dealer. and set him thinking; event-
ually he started in the tea business and
made a zood sucecess.”’

Is Coffee Being Manipulated?

Mr. Eby was inclined to believe that
the present situation in eoffee was not
altogether un'ike the tea market in 1879.
He thinks it is not mueh trouble for
some of the biz coffee men with $5.-
000,000 or so lyving idle to manipulate

the market anyway they ecared to.

““You never can tell,”” he added.
““whether those in the deal are the very
men who are advising you what to do
next and advising you wrong.’’

THE CANADIAN GROCER

Views of Experts on Pure Food Question
College Professor and Government Analyst Talk of Food

Adulterations—Suggest Heavy Fines Against

Offenders, as

Well as Publicity Through the Press — Co-operation Among
Analysts and Manufacturers Necessary for Best Results.

Montreal, Dec. 8.—Food Legislation
and Food Standardization were the sub-
jeets of addresses presented last Fri-
day night by Professor R. T. Mohan,
of Queen’s University, and A. MeGill,
chief analyst of the Inland Revenue
Department, before the Society of Chem-
ical Industry, Montreal.

The most interesting views given by
Mr. Mohan may be briefly summed up
thus :—

““Cases of adulteration should go be-
fore a judge and referee., and not be
dealt with by a jury.

““Food standards should be settled by
a commission of seientists. The seeur-
ing of same is attended with difficulty,
as scientists themselves cannot as yet
agree as to what iz injurious and what
1s not.

““To eliminate adulteration, co-oper-
ation between the government and manu-
facturer are necessary, as the former
must be shown that it is to his own bene-
fit that adulteration should cease.

‘“A heavy fine should be inflicted on
all offenders as well as a public example
made of them through the press. When
a manufacturer was found guilty of
adulteration his name should be pub-
lished in every newspaper.

““The employment of chemists by
manufacturers would certainly eause a
reduetion in the quantity of waste and
spoiled goods. If canned goods spoiled
it was dune to improper sterilisation, or
to the leakage of the can, and that
therefore it was not necessary to place
the date of eanning on the label.

““The system of dating would be ad-
vantageons in the case of eold storage
p!‘m]ll(‘[.\.

““Canada has one of the best ecold
storage systems in the world.

The Chief Analyst’'s Views.

Mr. MeGill agreed with Mr. Mohan
abont the giving of publicity to such
offences, and recognized that the Gov-
ernment bulletin was not of such ser-
vice as the biz ecity newspapers, which
eave the desired publieity; but the dif-
fieulty was to get the ecountry newspap-
ers to publish the details. He thought
that steps ought to be taken to awaken
them to a sense of their duty.

He remarked that a law against adul-
teration had bheen on the statute books
for the past thirty years, but yet the
practice still prevailed. The cause was
not dque to ignorance, but rather to lack
of anthoritative standardisation.

In order to prove that pure food
standards could be secured, Mr. MeGill
spoke of the work done by parliamentary
commissions in Britain and other parts
of Enrope as a treasury of information.

The consensus of opinion among rep-
resentatives of different manufacturing
concerns was that unless a eommission
ineluding the analysts of the Inland Rev-
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enue, the Experimental Farm and Cus-
toms, be appointed, and co-operate with
manufacturers themselves, no satisfact-
ory standard can be set. By this means
plans for discovering deleterionus mat-
ters used as adulteratives can be ar-
ranged, and a satisfactory working sys-
tem arrived at.

Have Different
Ideas as to Their
Selling Powers

‘*That was one time I said just what
I wanted to, and I don’t eare if I never
see that grocer again,’’ said a traveler
this week, and his opinion of the trade
in general as the result of that encounter
was none too complimentary. This tra-
veler is a specialty salesman, and when
introdueing his artiele, which bears a
recognized quality reputation, he visited
a town one day in which two grocers
had their stores on opposite eorners. One
of these had a bright-looking store, with
every outward sign of prosperity. The
interior was just as bright, and when told
that he eould make a profit of fifty per
cent. on the article he was selling, the
grocer replied that he wounld try a few
of them. ‘‘If one can make that profit
it is well worth a little extra work to
sell the artiele,”’ he said.

Aeross the way, the general appearance
betokened a careless and not a business-
like groeer. The store looked even worse
by comparison with the other on the op-
posite corner. ‘‘No, I ean’t handle your
zoods,”” said groeer No. 2, ““there is no
demand for them around here, and T
don’t want them. Why, T don’t believe
my customers ever heard of that kind
of stuff, and. anyway, I don’t think they
would take to it.””

‘“Well,”” responded the traveler, ‘‘you
don’t stand to lose anything, and look
at the profit you will make. There would
be no better paying line in the store. T
admit that it is a new idea, but it is a
good one. and by a little endeavor on
your part you can build up a trade.’’

The grocer pooh-hooed this idea, said
he was too busy to waste time on the
proposition, and indicated that he did
not want to say anything more on the
subjeect.

The traveler started to go but tried a
parting shot.

““Tt may surprise you to know that
Smith almost jumped at the offer to in-
troduce these goods, and he will make
them go, too. If you’d get rid of your
old fogied ideas, your store might begin
to look something like his and you might
have as good a business. Good-day.’’
The traveler departed then, and he now
believes that it was well he did.
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WHAT HAVE YOU DONE?

Have you spoken or written to your
M.P. yet about that Co-operative Society
question? Do you know that already
no less than three co-operative bills have
been introduced in the House of Com-
mons? Do you recolleet that during the
past two vears these bills have been de-
feated by the retail merchants? Have
you paper, pen and ink handy? Can you
get your M. P. by telephone? Do you
think it is wise to wait?

MERCHANTS—BEWARE!

Keep an eye on those promoters who
are now in Ontario selling merchants
coupons for libraries under the guise of
aiding charitable institutions.

This looks mighty like the old trading-
stamp idea of by-zone days. Suppose
you spend the $25 or $30 on booming
vour business through advertising, in-
stead of handing it, or 80 per cent. of
it, over to these promoters?

Study the scheme carefully when it
is presented to you. It may be illegal.
Drop us a line as soon as a promoter
reaches your town or ecity, and tell us
what you think of the proposition—
and beware.

SPECIAL TALKS TO CLERKS.

With this issue is begun a series of
articles bearing on the problems affect-
ing the efficiency of the clerk. The
writer of these articles has made 3
close study of this problem and his re-
marks will necessarily contain much
food for thought in the minds of all
ambitious salesmen.

THE CANADIAN GROCER

Every clerk knows that personal ap-
pearance, service, punctuality, know-
ledge of goods, etc., have all a bearing
on his power to sell, and therefore, on
his efficiency to his employer ; and the
more efficient one becomes the more is
he worth.

CRANBERRY MARKET UP.

A fruit that has been gradually as-
serting its importanee on the tables of
the consuming publie of recent years is
the eranberry. So much so has this bheen
the case that prieces have been on the in-
erease, not on aeccount of any great de-
crease in the average supply, but be-
cause of the heavy demand.

Last week on the Toronto wholesale
market ecranberries were selling at $8
per barrel; the same fruit this week is
quoted at $11. In Montreal the whole-
sale prices are up to $11 and $12, and
from all accounts they are likely to go
higher.

This demand has been ereated largely
by the retail trade, who have recognized
the future of eranberries, and those who
have been educating their customers to
use them. are now reaping their just re-
wards.

A BUNCOED TOWN.

Lindsay. Ont.. has recently had an ex-
perience which should put business men
in all parts of Canada on their guard

A short time ago a bright voung fel-
low made his appearance in the town, an-
nouneing he was representing a Cleve-
land firm that proposed locating a
branch factory in Lindsay. employing
300 hands.

He was a weleome gnest and the eity
conneil and the Board of Trade naturally
did all they eould to assure the loecation
of the proposed faetory in Lindsay. A
site was celected. and the representative
of the allezed Cleveland firm was even
able to draw a few hundred dollars
from two of the local hanks. Bnt this
was followed by the withdrawa! of Mr.
Promoter from Lindsay.

The business and finaneial men of
Lindsay now realize that theyv have been
buneoed and have ealled in the police.

Canada is just now a partieularly good
camping ground for the allezed indus-
trial promoter. There is probably no
country in the world more so. The am-
bition of her people to exce! as manufac-
turers is eommensurate with the rapidity
of her general growth. Tt is character-
istiec of every village. town and ecity in
the country. The erooked promoter. there-
fore. finds his ground already prepared
for him when he appears. But the ex-
perience of Lindsay will be avoided if
his bona fides are ascertained before the
community takes him to its heart.

INJURING A MAN'S BUSINESS.

It seems strange that politicians will
sometimes stoop to dishonorable methods
to gain a little bit of temporary noto-
riety and power. How often do we hear
of black-mailing stories on the eve of
elections! Stories that have little or no
foundation are put forward as actual
facts; and those who use them to attain
their end almost invariably take no trou-
ble to investizate.

A case in point comes from the Old
("r=xr1'r')'. the sequel to which has reeent-
Iv heen ynhf? hed. Last January, when
» British elections were in progress, a

>trr:"\' was circulated azainst the qua'ity
of the rations supplied by Maeonochie
Jros.. of London. to the soldiers in the
South Afriecan war. the reason heine that
a member of the firm was a candidate for
the British House of Commons, and a
political opponent of those in leagne
against him. This story was eirenlated
throngh the press for merely politieal
purposes.

A libel snit was instituted and jnde-
ment ziven in favor of the plaintiffs.
The papers which previonsly had given
publicity to the fa'se statements were
compelled to retract

as well as to pay
plaintiff’s costs.

CHRISTMAS OPENS THE WAY.

Since Christmas comes but once a
vear, every dealer should he moved to
make the most of it. The public has
beem trained to expect something new
at this season. Farmers and their
wives come to town and look for novel-
ties. The townspeople watch the daily
papers for advertisements and the win-
dows for things out of the ordinary ;
as a general rule they all unloose their
purse-strinzs and buy the best of
goods.

Aim to sell them something bevond
the ordinary stereotyped sugar, dried
fruits, nuts and eandy. Introduce goods
they never saw before, but that bear 2
recornized quality and incidentally
which carry a fair profit. If vou eap
do this, you will have laid the founda-
tion for a demand for these extra roods
during 1911—one which will gradually
increase and which will in no way in-
terfere with the ordinary, every-dav
purchases of vour customers.

By developing vour selling power ip
this manner, vou inerease vour tmm-
over during 1911, and make better pro
fits. The Chrustmas festive <ceascn
opens the way for the introduction of
new, high-class goods and therefore
every advantage ought to be taken of
it.
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Markets — Strength Well Maintained

Dried Fruits, Nuts, Spices, Coffee and General Market Show Strength—Sugar
is a Weak and Uncertain Staple Just Now, But the Whole Situation Seems to
be Satisfactory—Canned Goods Continue Firm and Evaporated Apples are up
a Little—Rush for Christmas Goods is Subsiding in Wholesale District.

Bee also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

ONTARIO MARKETS
POINTERS—
Sugar—Some look for drup.
Evaporated Apples—Up 3 cent.
Spices—Very firm.

Toronto, Dec. 8th.—Coming events
cast their shadows before them, and al-
ready Christmas is abroad among the
wholesale grocers, the rush is praeti-
cally over for them. There is still a
fair demand, but the bulk of the orders
for Christmas stocks have been received,
filled and the retailer is considering the
best methods of passing them on to the
ereat body of consumers. The result is
that an ebb flow is noticeable, a sort of
reaction after the rush and jobbers show
a little quictness this week. Dried fruoits
are still going out and so are nauts.
There is also a 2ood general demand but
nothing outstandingly prominent.

Sugar, some believe, is billed for an-
other decline. Those who anticipate it
are not just sure when it will happen.
and althouch the sugar market has been
deelining consistently of late still they
believe it is due for another move in
that direetion.

Coffee and spices are strong. The
general position shows no weakness.
Evaporated apples are up a little.

Canned ~oods are moving along rather
independent of conditions. The strong
features that have been dwelt upon in
the past still obtain.

It does not require 3 microscope to
find among the trade a fairly strong
feeling of satisfaction. It is apparent-
Iy an evidence of a good year aud of a
garrison finish in the form of a brisk
Christmas demand.

Sugar.—The market is steady and in-
clined to auietness. There is still an nn.
certainty as to future movements and it
is generally held that the market is now
mer ly marking time A change is like-
ly to be announced at any time and it
may not he for weeks, There is the pos-
sibility that the direction may be up-
ward but the trade does not consider it
probable. Last week’s prices prevail.

Extragranulated, bags.........coooeieiivieiacnensne 470
- o 20 1b. bags e 480
Imperial granulated ............... e B 455
Beaver granulated 45
Yellow, bags ... . 430
Barrels of granulated and yellow will be furnished
st 5 cents above bag prices
Extra gronnd, brls 510
’ . 50-1b. boxes. ... ........ 530
" o 25-1b. boxes 540
Powdered, bris .... ... - 1%
r 5%1b. hoxes i 510
i 25-1b. boxes........ 53)
Red Seal, cwt......

8t. Lawrence Crystal Diamonds
Paris lumps, in 100-1b. boxes ..
- in BOIh, *

Syrup.—Demand has continued heavy
right up to the present and it is likely

to han~ on yet for a few weeks. There
is some reason to believe that the de-
mand for syrup should be more general
than usual, as there is a demand to be
met which in reecent years was not so
marked. Demand at present is good
with no change in prices.

Syrups— Per case -:Sh Syrup—
11b. tins, 2 doz. Gallons,8tocase .... ¢80
incase........ .... 235 i e ... B840
51b. tins, 1 doz. uarts, 24 eess B 4B
incase........ .... 260 ints, 4 3w
10 1b. tins, § doz. Molasses —
BRI a0 o oo o0sn 250 New Orleans,
20 1b. tins, § doz. medium ..... 030 035
DR o555 seie 245 N ew Orleans,
Barrels,perIb.. . .. 0 oa! v e 032
Half barrels, 1b. .... 003 Barbadoes,extra
arter ¢ ¢ ... 008} LS o d vy ahid 045
ails, 384 lbs.ea.. .... 170 Porto .e
ot R S 120 Muscovada. .... .... 030

Dried Fruits.—Demand is bezinnine to
he quiet. Groeers have pretty nearly all
seeured their stoeks exeepting here and
there is some tardy merchant sending in
a small order. The bulk of the demand
has been supplied for the time beine.
Currants in the primary market are
firmer.  One report says the vield of
enrrants  has been econsiderably over-
estimated.

The enquiry for prunes is improvine.
The price ruling is pretty higl.. Bosnian
and Servian prunes have been quite
largely purchased and enquiries for
Santa Claras is now keener.

Prunes—

30 to 40, in 25-1b. boxes
oot e
ot
Wi * -
70808 *

80 to 90 . .
90 to 100

A pricote—
Standard........... .. 0153018
25 1b boxes .016 017
o 019 020
015 017
Elemes, per b, e 011' 012
1] inches ... 008 010 A n\unwi
2 ¥ endene 0 10} 12 014
2 01
'apnets,
fige......
Dried peaches. .
Dried apples
Currants—
Fine Filiatras ... 007} 008 Vostizzas........ 010 012
Patras........... 008 0 08}
Uncleaned {c less
Raisins—
R R B A, 01n 012
- fancy........ 011 013
extra fancy. .. 014 016
Valencias selected........... 0N 009
ed, 1 1b packets, fancy. . .. 0 NR} 0 09
- 16 oz. packets, choice . ........ L0607, 008
e > s RSO ey .007 0074
Dates - L RN 004}
Hallowees Package dates,
Full boxes 0 05§ 0 05\ per 11h .. 006} 0 0r3
Half boxes ..... 006 0 08} Fards choicest.. 0 09} 0 10}

Nuts.—All the new nuts are practi-
cally in anq are about delivered. Priees
are holding firmly and jobbers say they
do not expect any decline. The demand
has been good and while hizher prices
have been ruling this year the grocer
should put forth greater efforts in order
to keep up his sales.

40

Almonds, Formigetta............ c.covvneer venn 015 8 :gl
o DI 51 2w s Tavby e cs soanb i s RARA
o S Ly o8
Walnuts, Grenoble. 0154 016
- E: T NN e R N 8 ::
o4 arbqts. ... P Roaupntes epekaies aon
" eu;s‘.‘.. : e ..039 040
;’ﬂlwm ......... . > g %2[ g ;8
. o 8
w;’ﬂ ....... . . 015 0154
IR . . 5oc0iiils biabuy aivssnsintns 009§ 0124

Coffee.—The same old story of “‘going
up’’ and firmness is being told about
coffee.  Apparently there are no signs
of weakening. The situation is if any-
thing a little stronger. The former
statements about a limited crop in Bra-
zil are still supported and the figures
mentioned are stil] eiven as the estimate,
Coffee is  having a great innings just
now and it seems that it is going to re-
mam

i the came for some time.

CANNED GOODS

MONTREAL. — Peas are becoming
somewhat searee and a rise of 5 cents
has taken place, while the shortage of
tomatoes has also cansed a rise of 10e
in this line.

We may expeet to see the imported
peas on the market strongly soon, as
there is no supply of Canadian to last
f present demand keeps up.

All other prices ave very firmly held.

TORONTO.—The sitnation is about
the same as a week aco. Canned goods
are being enquired for freely and a gen-
eral shortaze is notieeable. Tomatoes
are by no means exhausteq vet. Supplies
are beeoming short, but Trem one hand
or another come receipts to meet the
demand. Wholesalers are not wonder-
ing what they are eoing to do with
stocks.  That is not the sitnation. They
are wondering where they are going to
et them. There is at the same time a
little undereurrent of feeling that the
situation may not be as snue as it seems.
These jobbers who are steeped in canned
coods history and faets, do not like the
existence of high prices. They state em-
phatieally that it is condneive to eur-
tailing demand. The eonsumer apparent-
Iv has a priee limit, espeeially the work-
ing classes and beyond that quotation
thev often refnse to e0. One jobber
said the pessibility of a surplus this year
still remained. Of course it is not be-
lieved that demand is going to fall off
or that it is goine to suffer mueh, but
the faet remains that some of the trade
are inclined at times to stop and ponder
upon the sitnation as it exists. 1f
hicher prices are really an ohstaele to
the retailer it is his doty to pint more
effort into his work, that is if he is
handline the stocks affected and the
great majority ave, The demand for
canned eoods is strong and there is as
vet nothing indieating a lack of interest
on the part of the dear public.
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THE CANADIAN GROCER

QUEBEC MARKETS
POINTERS.—

Beans.—Inecrease.

3razil Nuts.—Inerease e.
(Girenobles.—Inerease ie.

Canned Peas.—Inerease 5e.
Canned Tomatoes.—Inerease 10e.

Montreal, Dee. 8. — With Christmas
less than three weeks off, grocers are
wetting in full supplies, and business is
brisk and satisfactory. The searcity of
some lines and the strong demand have
cansed a rise in various artieles.

The newest importation in foodstuffs
in Montreal is that known as ‘‘gallon’’
ezas, China and Russia are the coun-
tries which are supplying this eommod-
ity. One of the well known Atlantie
liners arrived here in the middle of No-
vember with the last consignment. Ten
carloads entered this port, consequently
Montreal is I'i"l‘l' by three thousand
tins of ““eallon’’ eges.

Sugar. — No important developments
were noted in the market this week, and
prices remain unchanced. Tt is not
likely that there will be any farther de-
cline in the immediate future, but the
aeneral situation eannot be said to be
at all strong.

ﬂnnulned bags .. 1 €0
20-1b. b 470

v Imperial 445

o Beaver . 445
le lug:p, boxu 100 Ibe . 5
50 1be . 550

i i - 251bs. . . 570
Red Beal, in cartons, each. . 035
"rylu] d.hmnnd. bhils. ... . 539
100 1b, 549

. p) 50 1b, 5 50

et id WO - e 579

’” . 51b. cartons, each - 0 312
Orystal Diamond Dominoes, 5-1b. cartons, each. . 0 37
l’.“«rl noynd, bbls. ...... 515
y 50-1b. boxes 528

‘' 251b. boxes 5 45
inderod, bbls. ...... 485
50-1b. boxes 510

ROSBEE .. 000000seen 510
right coffee. . 455
Eo Syellov % 445
7 »s 435
bags........ 42

hll mnuhud and yellov may be had at 5o.
above bag prioes.

Syrups and Molasses.—There is a good
demand for syrups, but the movement
in molasses is light. Tt is expected that
the demand for all erades of molasses
will brighten up soon.

Flncy H.rbtdoeo moluaeq F\mcheom .......... 036 038
...... .038 039

o 4 " half-barrels, . .04 041
Chpioe Barbadoes molasses, puncheons. . .031 033
” i i barrels ...... .034 038
i o -~ half-barrels.. .03 038
New Orlea .07 38
T IR S E R T G R  SR 03
Porto Rico. ....... 040
Jorn syrups, bbla 003
¢ 0 03}

W e e 0 034

< 170

” 120
Oases, 2-1h uw 2 doz. per cas 225
5- 2 60

*  10b. 2 50
204 2 45

Dried Frnits.—Quite a little interest
is manifested in loose museatel raisins,
but the amount of business beine accom-
plished is comparatively small. Cali-
fornia seeded raising are still irrecular
in price, while Valencia raisins are be-
coming scarce, and a rise is expected.
Currants are in good demand, and the
market is firmer, in sympathy with
higher cables from Greece. Dates are
cleaning up, and are firmly held. There
is a lively demand for California prunes,

but there is little stock of the sizes de-
manded.

Currants, fine filistras, per Ib., not cleaned : 9"6
o Patras, perlb............ o 008

4 Vostizzas, per Ib. . 0 0¢
DRUBB. oo voensssnassiivn sobossrsesanstonse soivssasase 0 054
Figs, 4 crown. .. .... 009 Figs, Ccrown. .. 011 012
** Serown. .. 010 011 “ 9crown... 013 014

Prunes—
3040.... 012
40-50. 011
50-60. 0104
60-70. . 010
7080 0 0¢4
80-90 009
90-100. 0 U8}
Raisins—

Choice seeded raising.........coc00veevvenenn e s I GB

g fancy seeded, 1-1b. pkgs.......... cvss 909

e loose muscatels, 3crown, per Ib... 0074 008
® 4crown, perlb... .... 00%
Malaga table raisins, clusters, per box. .. .... .240 550
Valencis, fine off stalk, per Ib....... 0 07§
select, per lb .......... 008
i 4crown layers, per lb.... 0 084

Tea.—The China tea market is steady,
and values are good. Japan teas are
firm, with small stoek all over the
country of the zood grades, which are
bound to show an inerease before spring.

Ceylon and Indian black and green
have further advanced, and in green
especially orders have to be placed two
or three months in advance to secure
delivery. Both Ceylon and India blacks
are fully a cent higher than they were
two months ago.

Choicest . 04 0650
Choice .., 03 037
Japans— 030 038
025 028
021 023
019 o021
Ceylon— Bmken Orange Pe 021 0 40
........... 02 0 g

Pekoe Bouchongs. 02 o0
India—Pekoe Souchongs . 019 002
Ceylon greer.s —Young Hylons 02 02
Hyoon ....... 02 022
Gunpowders .. 019 022
China (mnl—-l’mgnuay gunpowder low e. 0 14 018
pealeaf.. 020 030
o i pinhead.. 030 050

Coffee.—A <till higher tendeney is
noticeable in the eoffee market, the ad-
vanee being now on all low grades.
Sonth Ameriean coffees, and mild, equal
to fully four eents. Of course, the bhet-
ter grades are heine influenced by this
egradual rise. The question is will it
hold? On- account of erop reports,
which are not unfavorable, most large
buyers are following the policy of
stocking only for immediate require-
ments,

Mochs. ... .. 022 30 Bantos......... 018 021
Rio, No. 7..... 015 018 Maracaibo..... 020 025
Mexican ...... 02 o3

Spices.—There is a growing demand
for all kinds of spices even at the high
prices prevailing, and business in all
lines is brisk. Priees remain unchanged.

Perlb. Per 1b

Allspice. ........ 013 0 }B -lnger, whole.. 020 0 30

Cinnamon,whole0 16 0 18 Cochin 0 17 0 20
* groundV 15 0 i{') BENOB. 2 icoseaiio sens 075

Cloves, whole... 020 0 Nutmegs....... U3 060
Cloves, ground . 0 22 0 30 Peppers, black.. 01§ 0 18

Cream of tartar. 0 25 0 32 *  white. 0 01325

Nuts.—As expected, an increase has
ocenrred in Brazils and Grenobles, due
to the prevailing seareity and strong
demand. There is an active demand for
all grades, no doubt to meet Xmas holi-
day requirements.

In shell—
DI » 2 oo v s p e n S ile v e arte b e 015 016
hlberu. Sicily, per Ib...... ...011 013
Barvelona, per l? ....... 0 10}
E"rrum Almonds, per ib 015 016
nlmxn, Grenobies, perlb.. 0164 019
s y wlb 016 016
, perlb 0114

Balled—

Almonds, 4crown selected, perlb............... 03 037
e 3erown i ..032,03%
e .. 031
" 027 © r
Cashews.. 016 017
Peanute—
Spanish, No.1........ 01ls
Virginia, No. 1. 01
Pecans, perlb...... 06
Pistachios.porib............cocovenannse 075
Walnuts—
Bordeaux halves 040
Brokens 03

Rice and Tapioca—The tapioca mar-
ket remains firm, and sellers are searce.
The shipment from the Straits Settle-
ment for 1910 to the United States is
over 1,000 tons less than last year, and
1,208 tons less than 1908; to Great
Britain 950 tons less, and about the
same deficit over 1908. To the contin-
ent 1,250 tons less, and 800 tons less
than in 1908.

As stated in these columns recently,
production has been curtailed, owing to
the continued planting of rubber. There
1s no change in the rice markets.

Rice, grade B, bla.wlpoumu ................ 32::
- “ “ “" ’t 3 w
s 8 pockets 25 pounds. .. 3w
i e 1 pockets, 124 pounds. . 3w
* grade c.c., 2 poynas. ... R
= 0% = 0
“ “ e 3%
o 47 pockets, ”&omd. - : liO
i i 4 pockets, poun 0

Tapiocs, medium Pearl............evuersrnnnrrss doeh o7

Beans and Peas.—Beans show an in-
crease this week, owing tu scarcity in
the market. The lack of snow and bad
roads are the reasons given for the
shortage of supplies.

P’eas remain steady, but the quality
of those shipped here is doubtful, some
peas which do not boil being mixed with
the boilers.

Ontario prime pea beans, bushel. .
Peas, boring, b&E.........v0vvnnnn

Evaporated Apples.—With prices so
bigh there is but a poor demand for
evaps., but dealers look for a favorable
change towards Xmas.

Evaporated apples, prime.

012 012

MANITOBA MARKETS
POINTERS.—
Dates—Reduced.
Filberts—Advanced.
Evaporated Apples.—Scarce,

Winnipeg, Dee. 8.—Local wholesalers
expected to have a bigger rush just now
then they are getting, but they expeet
that next week the repeat orders will
be coming in to make up for the slight
weakness in the demand now. The
trade at present, however, is not light,
and the ordering is quite good in a wide
range of supplies. Dried fruits form a
Lunu bulk of the trade at the present
time, and are pretty well sold out, and
Jobbers are waiting for new goods. The
merchants are aware that the new goods
are coming in, and are holding the or-
ders until the) can be filled promptly.

An indication that the trade has been
quite satisfactory and is still in good
condition, is that there are a large num-
ber of scarcities on the local market
which cannot be filled until after the
New Year. These lines are -chiefly
shelled walnuts, evaporated apples, cof-
fee anq California dried fruits. Some
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of these lines will be coming in every
week, but there will be a large bulk
needed during the remainder of the win-
ter.

Sugar.—The output is heavy for icing
and lump sugar, as may be expected, but
merchants will soon be satisfactorily
stocked in this line. There have been
no price changes since last week’s re-
duction.

Montreal and BC. g Jated, in bbls . 53
- - in sacks . 2£

ot yeollow, in bbls. .. .
» a mneh . 480
lmm‘v in bbls . . B85
in boxes senesaiisinaavninssy D
> “ insmall quantitfes............ . 805
Powdered sugur, in B o 6 5 55 as s e wasnniBopaRRaS SRR L 565
- in boxes...... . 58
- ur {n small quantities. : 00
15
. 63
815

Foreign Dried Fruits.—Raisins of all
kinds are well distributed over the West,
and the remaining stocks in Winnipeg
are not heavy. The Valeneia raisin
market is not very strong, but no fur-
ther reductions have been reported.
Prunes are going out well, and a good
demand continues. There has been an
excellent output of dried pears, peaches,
apricots and peel. This demand may be
expeeted to weaken later in the winter.
Dates have come on the market in en-
ormous quantities, and although the
quality is good, prices loecally have been
reduced. After the present shipments
are moved off, it is probuble that the
prices will revert back to the former
fizures.

THE CANADIAN GROCER

8myrna Bult 1 4

raisins, wsene. B
» cleaned, per lb...... . 013
................. 0074
fancy n‘dod;ﬁ"-lb packages 00}
................ 7
choice loododtn 1-1b. packages
T T e S 0 08}
fancy .iu l 1b. packages
per pac!
R.nll'lm ih!ro'n muscatels, per, l.b"
Prunes—
251b. bx,90-100,1b . 0074 Prunes, 5060 ‘' .... 0 Ogi
80-90 s 008 Prunes, 40-50,1b .... 0]
= 7080 ** ... 008 Bliver prunes,sc.
“ e . 0 wqu.uv,y ..... 011 014

Curnnu uncleaned, loose pack, pe

dry, cleaned, l"lunru. por lb

wet, cleaned,
o

“

... 008
kg. dry, cleaned, per lb... 009

o hhutm. inl
Pears, perlb.... ..., 013} Nectarines, 1b.. .... 012
Peaches, stand- Dates, per 1b.,
ard,perlb.... .... 009 Hallows, bulk .... 005}
Peaches, choice. .... 010 Dates, packages
Apricots, stand- Nincase..... .... 064
ard, perlb.. . 016 Pool. lb lemon .... 010
Apnnou choioe ‘orange .... 010§
........... 0 164 - * oitron 0134
Plum- pitted.Ih ..., 013

Syrup and Molasses.—The syrup mar-
ket 1s quite unchanged, and as has been
the case for some time, there is consid-
erable weakness. At the time of writ-
ing, some exceptionally large orders have
come in, and judging fiom the weak or-
dering in the past, it would seem that
merchants are now beginning to stock in
what has always been a favorable com-
modity. Several carloads of syrup are
due to arrive this week, and in the face
of this and other facts, there is no hope
of advancement.

Syrups—
24 Z1b. tins, per case. ... ..
13 51b. tins, percase.......... .......
6 10-1b. tins, percase...... ......
3 20-1b. tins, per case.. .. ..
Half bbls., per Ib.... ..
Butudoumohn-u: bbh pernl
New Orleans molssses, ls., per gal

Nuts.—The nut market is unsettled,
and shelled almonds are weakening
slightly. which is due te loecal competi-
tion. The supply on hand is quite large,
and the demand has been extraordinary,
Filberts are advancing as the quantity
i1s not large, and the ordering is quite
good. Walnuts are firm, and although
new stuff arrives early this week, all
orders cannot be satisfactorily filled.

Almonds, shelled0 33 0 34
Filberts...... .+ 013}

Walnuts, shelled0 38 0 40

NEW BRUNSWICK MARKETS.

St. John, Dec. 8.—Nearly all classes
of canned goods advanced last week 2}
to 5 cents per dozen. Roller and stand-
ard oatmeal have advanced 20 cents per
barrel. Lard has takem a slight drop
and is now quoted at 14} to 143 for
pure and 124 to 13 for compound. Salt
pork is lower, the present prices being:
American mess, $25.50 to $26.00 ; do-
mestic mess, $24 to $25, and American
clear, $25 to $27.50.

INFORMATION FOR BUYERS.

Supplied to The Trade by Sellers.
D. Hatton & Co., Montreal, have pur-

chased their present premises,
6 to 18 on Bonsecours Street.

They will build a large
warehouse and instal an up-to-date cold
storage plant. New offices will also be
opened and the staff inereased, in order
to cope with the growing business.

UTILITY
CLEANLINESS

A Strong Combination :

ATTRACTIVENESS
A ““Walker Bin'’ Outfit is a ‘“Necessity’’ to the

Fast

These are some
which recom-

Modern Grocery

REPRESENTATIVES: —

Manitoba: Watsen & Truesdale,Winsi
Saskatchewsn and Alberts: J.C. Sto T
sl

Regine
W. S, Silcock, 33 St. Nh:bolu Street

Mostresl;

Write for Illustrated Catalogue
‘““Modern Grocery Fixtures.”

Walker Bin Store Fixture Co.

* Berlin, Ontario

HAM ll TON
LIMITED

ST. JOHN
MONTREAL

ELGI

to a place "of prominence in your store. The “Elgin" is
equipped with the new style force feed steel grinders, and
has special adjuster device for regulating the grinding. An
ornament and attraction to any store.

Ask any of the following jobbers for Descriptive Catalcgue :

WINNIPEG-G. F. & J. Galt (and branch.s) The Codville Co. (and
branches) . Foley Bros., Larson & Co. (and branches)
VANCOUVER-The W.H. Malkin Co., Ltd.; Wm. Braid & Co
Jas. Turner & Co., Balfour, \un)e & Co.; McPherson,
Glassco & Co,

TORONTO-Eby, ma, Lud
LONDON-—Gorman, Ec-ert & Co

, NB.—G. E. Barbour Co. Dearborn & Co.
REGINA, SASK

Finish

Easy |
Adjustment

of the fenurn
mend the

\yﬂ.
NATIONAL
COFFEE MILL

Campbell, Wilson & Smith

The Canadian Fairbauks ( o. (and bra ches),
EDMONTON, ALTA.—The A. MacDonald Oo

WOODRUFF & EDWARDS CO., E'din, Illinois
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FIGURES TALK'!

OUR SALES :

October - - $330,238.34
November - - $329,406.10

Increase in the Last Ten Months

$245,368.65
THE REASON:

Largest Stock - (Qreatest Variety

*::—vi... B O R Bt i < R e o

EERCE D ey v ¥ - eelfine MAalIR. 4o o >
o U T A v AR, M N A a1y 0 2 -
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Low Prices
Reliability Best Equipment
Competent Staff Perfect Organization

Hudon, Hebert & Co., Limited

Wholesale Grocers and Wine Merchants

Montreal

The Most Liberally Managed Firm in Canada.
ESTABLISHED A.D. 1839
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THE CANADIAN GROCER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light”” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

R. ROBERTSON J. Y. GRIFFIN
NE of the most successful
R. Robertson & CO.| | O ciutens ek e
VANCOUVER, B.C. says: “w}len‘ﬁrm‘dvertile.
PR e in trade papers it is getting

into good company. As I pick

GROCERIES, PRODUCE, FRUITS, GRAINS up one of a dozen of these

Importers and Exporters periodicals here in my office,

e DT . SRS e SR % 1 Mnd
Oable Address—"' Robin,” Vnnéo;avor, ; ‘hat the be‘t PeOPle' the suc-
e T D ey Maden cessful firms, are represented

in such a way as to reflect

theirimportance in the trade.”

VICTORIA
FRUIT GROWERS' ASSOCIATION

The largest kers and shippers of first-
dn.- Fruita of:cu kinds in British Columbis.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch st 140 Water Street, Vancouver.

The Condensed Ads. In this
Paper will bring good results

o

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

c mm = |

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

The
Mansfacturers’ Agfents and
Wholessle Commission Merchants
i il Condensed Ads.
615 Dominion Trust Building
VANCOUVER, B.C. on page 64
Bolicited Ec’m . .
will interest you
MCLFOD & CLARKSON Are you Interested In any eof the
Manufseturers’ Agents and Wholesale Commission lines that are advertised ?
Agents A Post Card will bring yeu priee
144 WATER ST., VANCOUVER, B.C. s S
Can give strict attention to a few first-class Gre- Don’t forget %o mentien this
eery Agencies. Highest References. paper.

YOUR BUSINESS,

MORE FROFIT TO YOU, when buying from your Local Jobber.
Moreover, it means QUICK DELIVERY and FEWER DISAP-
POINTED CUSTOMERS. We have the goods and at right prices.

Write, wire or phone us to-day.

IF PROFITS COUNT IN
it means at least 5% and as high as 10%

THE YOUNG COMPANY, Limited

North Bay and Sudbury, - . Ontario

LB
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THE CANADIAN GROCER

What a St. Catharines Grocer Said

When Red Rose Tea was new in
Ontario—about ten years ago—a travel-
ler called on a grocer in St. Catharines
who was very pleasant and courteous,
but when asked to buy replied: “No, I

Rose Tea. There is no other tea which
has so won the confidence and selling co-
operation of its friends in the trade. The
effective advertising, the pleasant, helpful
relations we maintain with our custom-

have thirteen different package teas on ST the ability and standing of our sales-
my shelves now, and you cannot con- ™M€M all contribute to this result,.but the
scientiously ask me to stock another one remarkable success of Red Rose - l?ased
I never hwsd of.” first and last upon the superior quality of
i the tea. Ladies everywhere are recom-
What a change has come over the mending it to their friends. It will add
trade! There is to-day no other tea in toyoursuccessto recommend a tea whose
Canada so much talked about as Red quality is guaranteed by its success.

Red Rose Tea

7 Front Street East, )
Toronto, Ont.

315 William Ave., Branches
Winnipeg, Man. |

66 b 3
is good tea. T. H. ESTABROOKS

ST. JOHN, N.B.

THE LARGEST SAUCE FACTORY IN THE WORLD
HOLBRDO K’s LOCAL AGENTS

uebec
J.R.Renaud & Co
Worcestershire

Montresal
Sauce

F. L. Benedict &
Co.
Punch
Sauce

Wianipeg
Richards &Brown

Regina
Campb:ll, Wilson
Smith
Calgary
and Lethbridge
Campbell, Wilson
& Hormn
Vancouver
Kelly. Douglss
& Co

Pure
Malt
Vinegar

Victoris
Wilsun Bros.

Halifax
Bauld Bros.

St. John. N B.
G.* .Barbour&Co

Fredericton, N.B

Pure Rsndoirh & Son
P ICkleS Clurl;oét:town.

Etc., Etc. Carvell Bros .

HOLBROOKS LIMITED,

-----

Canadian-American Branch Manager

40 Scott St., Toronto, Canada. H. GILBERT NOBBS
BUSINESS FOUNDED 1798,

MOP STICKS MOP STICKS
Made in Canada

One if not the most. complets, line of Mop Sticks
made in any factory on the continent. Combination

KEEP POSTED ON SUGAR e S

Having been identified with Sugar for the past thirty years, and being in constant touch Wire Autoratic’ & Crip_Solf Wringing—
with all sections of this country and foreign markets, we are in the best possible position to keep Crank Wﬁn‘in‘_"]mmwln“r s— Hotel—Long Handled
you posted by mail and wire of any actual or contemplated changes and general gossip of the DC::&“ _09";1 :‘?.ql:.i:tey-lz, “:&ngtph; oe:in!do ':iﬁe:‘
markets. Some of the largest concernsare nub.scnben. and we should like to place our propo- Dular prices from 106 to73c. Practirally all the
sition before you. For further information write eading jobbers carry “THE TARBOX B! D.
0., 138 Front Street, NEW YORK Manufactured by
SMITH & SCHIPPER CO., b e oty Lt
(Established quarter of a century under the
same personal management.)
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In the Standard Class!

There’s never any doubt
about the quality of BOVRIL
it never varies!

How are YOUR sales this
BOVRIL WEATHER?

Delivering a 16-0z. bottle
costs you no more than a
2-0z. It is much more econ-
omical for your customer, and
a word or two of explanation
of the economy will frequently
result in your customer taking
a half-pound or one-pound
bottle instead of a small one.

BOVRIL is finding new
friends every day. Are you

ready to supply this increased
demand?

Bovril Limited
27 St. Peter St.
Montreal

BOVRIL

THE CANADIAN GROCER

THE COMMERCIAL
CORRESPONDENCE PAPER OF THE DAY

SUPERFINE
LINEN RECORD

Put it to every test—then you
will positively know

SUPERFINE
LINEN RECORD

to be unexcelled for fine
Commercial Stationery.

Made in White, Azure and Buff

Envelopes to match.

WRITE FOR SAMPLES.

The Rolland Paper Co., Ltd.

HIGH-GRADE PAPER MAKERS
General Offices: Mills at
MONTREAL, P.Q. ST. JEROME, P.Q.

Perfection Cheese Cutter i

Every Slice is a Fresh, Even Cut.

Accurate in Weight. Pleasing to the Eye.
It pays to buy & Perfection Cutter
It is built to last; made substantial and strong
It prevents overcuts, mrn{: and waste
It saves ite cost in time, labor and money in less than twelvemonths.

Patented and Manufactured by
The American Computing Co. of Canada
Hamilton, - Ontario
SOLD BY THE WHOLESALE GROCERS

NI PN T




THE CANADIAN GROCER

Let us sell your goods
in Western Canada

WE INVITE communications from United States, European and
Eastern Canada manufacturers and shippers of grocery lines.

With large warehouses in Winnipeg, Calgary, Edmonton, Saskatoon
and Regina, a strong connection among all western wholesalers and

sound financial standing, we are in a better position to build up sales for
your goods than any other firm in the West.

Complete information about the West and its commercial requirements,
based upon our long experience with the Western trade, will be mailed
on request. Write us now about this promising market.

NICHOLSON @ BAIN

Wholesale Commission Merchants
Winnipeg Regina Saskatoon Edmonton Calgary

Head Offices - - WINNIPEG, MAN.

RPN

/E \ The Mark that Stands for Purity!

The Public of to-day is demanding{FOOD PURITY with no uncertain voice,
D S and in the range of fruit preserves your interests are fully safeguarded if

you are handling

“E.D.S.” BRAND
Jams, Jellies and Catsup

This is no empty claim on our part, it is backed by exhaustive tests taken by Government
Inspectors in every province in the Dominion (see Bulletin 194). The result is a striking one;
“E.D.S.” Brand alone,. of those submitted, was found to be ABSOLUTELY AND UNVARY-
INGLY PURE—no dyes, no preservatives, no additions of any kind, and
no excess of moisture. You can feel perfectly safe in recommending

“E.D.S.” goods. Their delicious flavour is simply that of choice,
ripe fruit.

Made only by E. D SMITH at bis own fruit farms

WINONA, ONT.

AGENTS—N. A. HiLL, Toronto; W.H. DUNN, Montreal; MASON & HICKEY,
Winnipeg; R. B. COLWELL, Halifax, N.S.; J. GIBBS, Hamilton.
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THE CANADIAN GROCER

HAMS

"EASIFIRST The “lower price for meats”’
LARD COMPOU! is nowhere so marked as in
the price for Hams, either
smoked, pickled or cooked.
They are the cheapest goods |
on the market to-day. Write, ’
phone or wire us for prices. ’

MADE OF THE CHOICEST

VEGETABLE FATS

Satisfies the gesthetic taste
of the vegetarian—and the
stomach of the dyspeptic.

EASILY DIGESTIBLE—PURE
—SWEET—WHOLESOME

F.W. Fearman Co. | |

LIMITED

GUNNS, Limited

Packers Toronto

Hamilton

—————————

N

GEESE
DUCKS
CHICKENS

We want large quantities of the
right kind. Correspond with

TRURC-CONDENSED - -
MILK-COLIMITED
FACTORIES

SSEEE Points ==
m For Grocers and Clerks!

Have you told your customers—

That Jersey Cream is wholesome, fine-flavored, rich and
always uniform in quality —always reliable ;

That, being sterilized, Jersey Cream is absolutely free
from the germ life common to raw milk, and is a
nourishing food for children:

That, being unsweetened, Jersey Cream is superior to
raw milk for all culinary purposes ?

Tell your customers these facts. We'll tell you other facts

shortly about Reindeer Condensed Milk, Reindeer Coffee and
f Reindeer Cocoa.

The WM. RYAN, Limited

70 Front 8t. East, TORONTO
—
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THE CANADIAN GROCER

Turkeys are Quoted at Higher Price

Jobbers Inclined to Believe That Supply Will Fall a Little
Short of Demand—Stocks Are Found Only in Some Districts
—Another Week Should Clear The Situation—Hog Products
Slump Again—Cheese Shows More Strength — Review of the
Situation—Butter is Firmer—New Laid Eggs Scarce and

Higher.

The produetion of cheese during the
season now closed has been much heavier
than was expeeted and in view of the
heavy shipments of eream it reached a
figure that should satisfy dairymen. It
is now believed that there are about 300,-
000 boxes left in the country. The re-
ceipts for the season up to a short time
ago were 1,963,064 boxes and the ship-
ments to the same date were 1,892,395
boxes. The difference does not, how-
ever, represent the actua. amount of
present holdings. September and Octo-
ber eheese are in 2ood demand and hold-
ers are looking for a higher price. Can-
adian chese in England has now to meet
the New Zealand first arrivals. The
quality of the Canadian stoeks is good
and the first New Zealand goods will
give an idea of its quality. It is to be
expeeted that this competition will have
more or less effeet on the demand from
Old Country buyers.

Provisions are easier than last week
an( lard is agzain marked down. Prices
at country points last week went down
as low as $6.25, but packers are not in-
clined to pay much attention to this.
They admit that it was about $6.50 but
that the priec ruling is around that pre-
vailine a week ago. Conjectures as to
where the movement is going to stop
are practically useless. Opinion is pretty
well divided, some looking for the turn
of the tide at any time now, others be-
lieving that present eonditions are likely
to hold for some time. One large United
States packer said recently that the
consumer is now having his innings and
is likely to enjoy it for some time.

The price of turkeys has advanced
recently, and a good price is now being
offered. Supplies are none too plentiful,
according to some houses, who state
that oniy in some distriets ean the birds
he found. There is likely to be a good
supply for Christmas, but some are of
the opinion that the demand will not
he quite met.

Geese and ducks are also a little
higher. Another week should elear up

the sitnation as most of the stoeks will
then have been hought.

MONTREAL.
Provisions—There was no important
change in the condition of the market.
prices being much the same as they
were a week ago, but there is a feeling
that the prices for live hogs will ecome

down lower, as it is elaimed that sup-

plies in the eountry are large.

The demand for dressed hogs is quiet,
and there is no improvement in the in-
quiries for hams and bacons.

50 1bs., per Ib Leis 00K
u’uu.mnonu.pnlb 014
" " " “ “ .l‘

FiliEal Ve e HE ¥

; 20 1bs. net, per 1b. 014
Ibs. per lb. . .. 013

Tl bs. net, perlb.... e
Tierces, 3761bs., perlb.............. Snos s sive 014
Borees & oo, Ib.. 010
o-u-.x%a&u:."ﬁkw on
" . “ " “" °ll
Pails, 201bs. net, perb. .. .0l
Nk . iB

perib.... .
e ST g
Pork—

uv,(hlndnlhononzn-. bbl. 3545 pieces .... ;(s)gg
. 2500

28 00

24 00

8 76

17 00

26 0

; !Hx

12§

01

g1e

Mg!

016

017

015

015

016}

7 00

10 00
Butter.—The marke rong,

and receipts this week are somewhat
ahead of those of corresponding period
last year. Fresh dairy rolls are com-
ing in now, and are bringing a good
steady price. New milk ereamery
shows a further slight advance.

New milk creamery

Predh datey'vota....1oooooo s O OB

Cheese—The cheese market remains
quiet, no doubt due to the close of navi-
gation and the shutting down of the fae-

tories. The demand is fairly active, but

prices remain unchanged.

y
.

is pretty
strong, but a big hole has been made in
the cold storage stocks already. There
is no change in the market, prices be-
ing firmly maintained under a good de-
mand for local consumption.

New lalds
fe

coooo
ek Pt ot ot

Eggs.—The supply of eggs

e

TORONTO.

Provisions.—The feeling in regard to
hogs and pork products continues easy.
Live hogs were quoted slightly lower
this week, although some of the bigger
packing houses claimed that the higher
price of last week was still ruling. Lard
took another drop this week, and dealers
are trying to figure out when the hottom
price will be reached. The decline is
in both pure and compound lards. The

price of mess pork in barrels is also at
Opinions are still divided

49

a reduction.

upon the progress and trend of the mar-
ket in pork produets. Some believe
that the consumer is going to benefit by
the market condtions, others are not so
bearish and believe that prices will re-
assert themselves. There seems to be
large numbers of hogs in the country,
and for the time being it would seem
that the upward movement is not likely
to be felt.

Long clear bacon, per Ib.......ccovevveieiaienns soes 013

Bmoked breakfast bacon, perlb........ ........ .... 18
Pickled shoulder...............

S ol
t hams, per h
mur‘emhm b 0 lg
, per !

Cooked hams 23
Fresh shoulder hams 12
Shoulder butts. .. 15
ks, plain, per Ib. 18

o meal.......,,.. 19
Heavy mess pork, 00
Short cut, per bbl.l e %

rOSs, per

“" ubs wu 13
" £ e 134

‘* compounds, perlb.... 11!
Live hogs, at country pointe 75

Live hogs, local. ...

the demand is good, the result beine that
the market is well maintained. The
price is firm, and it does not seem likely

that there will be any weakening. The
tendency seems to be upward.
Per 1b.

Fresh creamery print ..........ccoovvvvvinnnnns 027 028
Creamery solids...... 025 025}

ers’ separgsor bu 024 025
Dairy prints, choice 022 023
Fresh large rolls.... 0214022
No. 1 tubs or bexes 02 021
NO. StubR O DOZR: :....cccosuonsossusiin conens 018 019

Cheese—This market is firmer. Tt is
stated that the stocks held in this
country are lichter than usual., owing

to export. and it is due to export en-
quiry that the strength prevails. Some
believe that higher prices will be felt as
the result of the eondition of supplies.

New cheese— New twins...... 012} 012}
rge... 012} 012} Stiltony.. .. ... o.-. 014
Old cheese 014 015

Eggs—New laids are. as usunal. deecid-
edly scarce, and an exeeptionally high
price is being offered by jobbers and is
likewise being received by them. This
is about the middle of the searce season
and stocks are certainly light. Storage
goods are even bringing a good price but
the real feature is being supplied by the
new laids which are almost worth their
weicht in eold.

T e S S A K 05 085
Belects, storage.... ..... .031 032

h eggs, doz., storage. .02 029
T e R e A 027

Poultry—This market is becomine in-
teresting as the Christmas season draws
near. The country is being gone over
as with a fine tooth ecomb and if there
are any turkeys left, especially after the
buyers think they have carefully covered
the ground, it will not be because an offer
was not made for them. Possibly a few
ancients will be left and the stocks nee-
essary to provide for future years, but
speaking generally the buyers seem to be
able to smell the turkey distriets. Itis
said that there are some localities where
no stocks are held and supplies are gen-
erally obtained in eertain districts. The
price has been advanced recently and
cheapness is not going to be a feature of
the Christmas trade.
Chickens, dress-

Geese, dressed.. 013 013

. s 012 013 Geese, live...... 009 o11
Chickens, live .. 010 011 H ns, dressed.. 010 011
Ducks, dressed . 014 015 Hens, live...... .... 0 09
Ducks, live. .... 010 012 Turkeys, dressed 020 021




A Pretty Face
Does it sell goods?

4 . “Chocolate
Bordo

You have probably read that ar-
! ticle on “‘Shop Assistants who
| U Travel on Looks.”

That is a very old fashioned
notion isn't it—getting a pretty
girl to stanl behind your counter
and belleving she will sell goods
becanse she is pretty. How s

e ey o

i

i1 15 she to “‘pull” trade?

iy She ecan attract customers al-
f ready in the shop, perhaps, but it

} 1 is the getting in of the Customers

l that is the real problem. Once

get a customer into your store,

and the face behind your counter

Pt . i is not going to make a great deal
¥

of difference one way or another
if you have the goods.

We can tell you how to get hold

! of a sure means of attracting Cus-

| tomers from the outside of your

B | store to the inside.

Let it be known that you handle

! Our Chocolate **“BORDO’ which is

l ! becoming a greater attraction

& every day and which is drawing

1 more people into stores to buy

t *“*“BORDO" than any other Cho-

colate ever placed on the market.

; . 1 Then trade will come to you.

We want you to know more
' { about this specialty too: if not
il ! ; already acquainted with it, it will
1 m : : be a good thing for both you and
i ‘ your Customers.

k: A ! You will find it such a helpful
‘!;i line to have in your confectionery
{ department.

| |

It will pay you to investigate,
and get “‘Bordo™ Into stock be-

! fore your competitor gets hold of it.
l Send us your enquiry for sam-
ples and particulars ; it is a plea-
sure for us to furnish same.

| The Montreal Biscuit Co.

(The Originator.)
MONIREAL

Attracts Trade

THE CANADIAN GROCER

all-the-year-round
Success !

Huntley & Palmers
Breakfast Biscuits

A real biscuit novelty.
Welcomed wherever introduced.

Light, crisp, unsweetened and digestive—a highly
appreciated substitute for toast or rusk—excel-
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not
only win you new customers,
but retamn them.

Huntley & Palmers, Ltd.
Reading
Eng.

Ancher Brand

The extra efforts and care— Fl

devoted to everything con- o u r
nected with the making of
ANCHOR BRAND
FLOUR—has attracted
the trade of “particular
people.” »

50
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No article in a Grocer’s stock is so well known as
d Royal Yeast Cakes. They have stood the test of time,
while a score of imitations have come and gone.

ROYAL YEAST CAKES
E. W. Gillett Co. Ltd.

Winnipeg rOTOHtO, Ont.
9000000

“KITCHENER" BRAND
CANNED GOODS

Montreal

Don’t Let the Butcher

get all the soup trade when you
can so easily sell
At this time of year this

il S have your Glark’s Goncentrated Soups

(Chateau Brand)

WE ARE PACKERS of full

| lines of FRUITS and VEG- Several varieties in neat tins, with

ETABLES., and guarantee good labels. Whereas such goods
the quality of all goods. usually sell at two tins for a quarter,
'} Clark’s Soups retail at only 10 cents a

tin, and give you a good profit

Write us before placing Jobbers who are not supplied should

l your order. hasten to secure a stock. We are
advertising these Soups in news-
papers and street-cars throughout

The Oshawa Canning e
Co., Limited Ai , -
Wm. Clark - Montreal h

OSHAWA : : ONTARIO Manufacturer

sL.




THE CANADIAN GROCER

BISCUITS

from the Old Country

Stick Licorice

AND Notice to Grocers and Stores in Canada

Pepsin ( hewing Gum (| | M*VITIE & PRICE

(NOTE THE BRAND)

are now sending regular supplies of their
Soft Miats, Sc. boxes M.&R. Wafers, 5¢. bags biscuits to Manitoba, Alberta, Saskatche-
Acme Pollets, 5-Ib, tins Lozenges wan and British Columbia.
and a full range of .Wh.en you sell M(—:YlTlE & _PRlCl‘;’S
Biscuits you are supplying your clients with
LICORICE SPECIALTIES first-class goods, noted for their excellent
for Grocers, Confectioners quality and absolute purity.

S Famsiets. All goods packed in hermetically sealed
WRITE FOR PRICE LISTS AND ILLUSTRATED CATALOGUE tins.

NATIONAL LICORICE COMPANY
MONTREAL, CANADA

AGENTS for Manitoba, Saskatchewan, Alberta and British Columbia :
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

Thousands Cannot
Safely Drink Coffee

Hundreds of thousands of dollars are paid annually in pointing
out the benefit derived from using

s POSTUM

{
¥
4
.l
]

‘ In place of coffee

‘ When people quit coffee they drink Postum and
==/ the demand is steadily increasing.

The sale of Postum is guaranteed, and it yields good profit to
grocers. Keep well stocked to supply the demand.

“There’'s a Reason”

CANADIAN POSTUM CEREAL COMPANY, Limited, Windsor. Ont.
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THE CANADIAN GROCER

Flour Markets Merely Marking Time

Prices are Unchanged, Trade is Fairly Active, and Demand
Is Maintained—Activity in Cereals—Some of the Topics Mill-
ers are Talking About—Bakers’ Contracts Practically All
Signed Up—One of the Big Mills Gets an Order for 75,000

Bags of First Grade Flour.

Although there are some pessimistie
opinions heard now and then in regard
to the condition of the flour market, still
on the whole it seems to be satisfactory.
Bakers have nearly all signed up their
contracts for supplies; small dealers are
showing an activity, and even the smaller
mills are reporting considerable busin-
ess. There are some who claim that

“there is but little doing, that export

trade is too light, and indeed, until after
the British elections the demand for ex-
port is bound to be light. At the last
election such an effect was noticed, and
the present struggle is expected to have
similar effects on the trade.

Of late there have been comments
upon the erection of a big mill in Tor-
onto. It has been saidq that  already
there are more than sufficient mills for
the country’s requirements, and one
prominent flonr man stated that there
were mills enough to provide for a popu-
lation of forty million people. This is
considered much too strong a statement,
but apart from the number of mills, one
miller recently stated that it was strange
some one did not ereet a monster mill
in Toronto even before this. The new
structure will be large, and will have
the double advantage of rail anq water
connection. This miller stated that
while there were a zood number of mills,
still he thought there was room for an-
other.

The bakers’ contraets reecall one that
was made but a few days aco in which
one of the big mills seeured a eontract
from a large Toronto baker for 75,000
bags of first grade flour. The compe-
tition between the mills for this chunk
of business was of the keenest, and
some of the competing mills ‘‘wonld
just love’’ to know what price was paid.
While the ruling quotation is $5.40, not
a few of the millers would be willing
to ber a high hat that the deal was closed
under that fizure, and they are eurious
to know just how muech it was below
the market price, if any.

Tn passing it might be stated that a
baker buys bran for two purposes. In
the first place it serves as food for his
horses, and in the second it is used in
the manufacture of brown bread. This
is quite common among bakers, as the
bran is really the part of the wheat used
in the old way for making brown bread.

The wheat market has been pretty
steady of late. The visible supply was
last week 10.219.000 bushels, as com-
pared with 12.048,000 last week, and
10.394.000 bushels the correspondine
week last year. In the United States
last week the visible supply of wheat
increased by eleven million bushels.

MONTREAL.

Flour. — The large decrease in the
stock on spot caused some comment in
the flour market this week. The supply
is 28,005 barrels smaller than the prev-
ious week, and 27,398 than a year ago.
Business was quiet and prices un-
changed.

T
Manitoba 1st spring®wheat paten
- straight patents bbl..

strong bakers
second ‘'

Rolled Oats.—A firm feeling, follow-
ing the advance, prevails in this market,
and there is a fair volume of business
passing.

!olud eal, 100-
Boled oo e S

"

TORONTO.

Flour.—Business seems to be on a fair
basis just now. Millers are fairly busy,

and the demand is maintained. Christ- -

mas season is not partieularly beneficial
to the flour business. Prices are steady,
and the market seems to be pretty firm.
However, one cannot always tell.

Manitobs Wheat.
1st Patent, in car lots

......................... 40 550
2nd Patant, in car lots. . .49 500
Rtrong hakers in car lots. . 470 480
Feed flour, in car lots 300 32

emam O R L s 495 470
.......................... 480 500
Blandod ........................................ 48 510

Cereals.—The business in cereals is
well maintained: Prices are steady at
the last advance, mills are busy, and
there is no surface evidence of any ob-
stacle to a continuance of present con-
ditions. s

MACARONI MANUFACTURE.

The Method Employed—Is a Valuable
Food.

A writer on Ttalian cookery recently
remarked that the possibilities of mae-
aroni were limited, which goes to prove
that his study was at fault. An Ttalian
of the south wonld dissent vigoronsly
from such a proposition. In his bill of
fare maearoni is an ever present sub-
stitute for meat foods, and dressed in
an infinite wvariety of wavs in combin-
ation with cheese, vegetables, fruit and
fish, it replaces them very effectively.
The Neapolitan who would weleome you
to his home says ‘‘Come and eat mae-

53

| MOONEY S

PERFECTION

(ke mw

1 noon:v BISCUIT 3 CANDY, C0
STRA‘"DRD CANADA

=

¢ Think what you lose
if you are so short-
sighted asnot to sell an
article for which there
is a constant demand !

MOONEY’S

“PERFECTION”
Soda Crackers

are just a little better
than the others, be-
cause of the extra skill
put into their making,
and the extra care
taken in the selection
of materials.

Our methods of
packing preserve the
individuality of the
MOONEY CRACKER
and retain its fresh-
ness indefinitely.

ORDER TO-DAY

The Mooney
Biscuit and
Candy Co’y

Limited

Stratford and Winnipeg

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials,and possesses
the genuine rich flavor of the
maple, -

Oneounceof Mapleine makes
a gallon of delicious syrup.
For manufacturing purposes it
is positively unexcelled.

Send for Free Sample

Frederick €. Robson
& Co.

26 Froat St. E., Toroato

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.




supply this demand!

PAN-DRIED

OATS

dish that never fails to satisfy.

demand for TILLSON'S OATS

A FOOD—NOT A FAD

is the best breakfast cereal to recommend!
muscle building qualities are unrivalled, and it makes a delectable

CANADA : wot7 g NOTT'S
DIAMOND
Mo befter CHOCOLATE Mo befter
Country ~ Chocolate

All the year round-

Mott’s

“Diamond” and “Elite”

brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.

Halifax, N.S.

4 BELLING AQENTS:
J. A, Taylor R. 8. Mcindoe Jos. E. Huxley Arthur Nelson

Montreal Toronto Winnipeg Vancouver
Arthur M. Loucks R. Q. Bedlington
Ottawa

TILLSON’S

THE CANADIAN GROCER

A Solid Breakfast Foundation

this wintry weather should be a first consideration with every
one of the nation’s workers, and YOU are

Its nerve, brain and

Here's a line you can feature to splendid advantage! Our
extensive consumer and billboard advertising is creating an active

Canadian Cereal and Milling Co., Limited Premigm Family Package
Head Office: Lumsden Building, Toronto s ' -y

|
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in business to

By Royal

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department,

G. NELSON, DALE & CO. L.

EMSCOTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agents :

The Smith Brokerage Co,, Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.

J. L. Watt & Scott, 27 Wellington Street East, Toronto.
W. E. Ashley, Winnipeg.
Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B,C.
S
S

Ch




THE CANADIAN GROCER

Why Grocers
should stock

CHRISTIE'S

Plum
Pudding

HE day of the Home-made Xmas Plum Pudding is
past. ¥ Few Housewives now attempt to make one,
because they realize that the facilities of the Modern
Bakery are far superior to that of the ordinary kitchen.
§ More than that, the baking of the Home-made Pudding
is generally deferred and the Festal Day finds it immature,
§ The Christie Plum Pudding maintains the high reputation
of the Big Canadian Bakers for purity and quality.
g Every ingredient entering this pudding is guaranteed to
be of the highest quality.
g You’ll oblige many of your
customers by stocking this
pudding and its rich, delicious
flavor will certainly please
them.

Put up in 1 and 2 Ib. tins

and in cloth.

Christie, Brown & Co.,

Limited
55




aroni with me,”” mueh as the English-

man of a past generation invited his
friend to ‘‘cut mutton’’ with him.
Macaroni is a paste made from the
granular meal known as semolina, made
from harq varieties of wheat grown in
the South of Europe, Algeria, Canada,
United States, and other eountries.
The semolina is made in to a stiff
paste with boiling water, and in the hot
condition it is placed in a metal eylinder,
the end of which is closed by a dise
which is pierced with openings which
correspond with the diameter or seetion
of the article to be made. Into this
cylinder a plunger is introduced, and by
powerful pressure it squeezes the stiff
dough out through the openings in con-
tinuous sticks, threads or pipes, as the
case may be; these are dried raipdly by
being hung over wooden rods in heated
chambers through whieh eurrents of air
are driven. Only maearoni prepared
from hard wheat, which is peeuliarly

THE CANADIAN GROCER

rich in gluten, can be dried in this man-
ner; spurious preparations made from
soft wheat have not the requisite ten-
acity, and will not bear their own weight.

It is this wealth of gluten that con-
stitutes the chief value of macaroni as
a food; it is all nourishment, and is ab-
sorbed into the system almost in its en-
tirety, and its defficieny in fat is easily
made up by obvious additions.

The ecooking of maecaroni, or rather
its preparation for table use, is too big
a question to be considered here, but it is
safe to say that if this favorite Italian
food were better known there would be
a vast inerease in the demand for it.

The GRAY, YOUNG & SPARLING CO., Limited

SALT
MANUFACTURERS

@ranted the highest awards In competi-
tion with other makes,

WINGHAM

ESTABLISHED 1871

NO CHEMI'CALS are used In the manufaoture of

EPPS’S

COCOA

as Itsh Id be.

Eppe's Mavour ls the natural

of fine

, and is

‘MILENIA MILK CHOCOLATE’

/155

Melts in the mouth with a delightful smooth-
ness and a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK.
Speolal Agents: 0. E. COLSON &SON, Montreal

Nova Sootia 1 §. B. ADAMS, Hallfax.

Manitoba : BUCHANAN & GORDON, Winnipeg

THE HODGSON GUM CO.

9% St. Lawrence St. MONTREAL
Makers of High Class Gums at
Popular Prices. Write for Samples
and Quotations.

We auske special brands to order.

MAPLE SYRUP!

Maple Leaf Brand
is the Standard the world over.
CANADA MAPLE EXCHANGE
Montreal

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phene order our expense

TORONTO SALT WORKS
NTO, ONT. Gmo. J. Oriry, MaNiGER

The W. H. ESCOTT GO,

WHOLESALE

Grocery Brokers

137 BANNATYNE AVENUE

COVERING
MANITOBA an¢ SABKATCHEWAN

TORO!

CORRESPONDENCE SOLICITED

MAKING MORE MONEY!

“White Lily”

his business.

HE GROCER who is
handling a full line of

Biscuits

is on the road to greater profit in

Brand

lines.

Becoming the Housekeeper's Choice

LYNCH’S
Quality Biscuits

prove the Grocer’s easy seller and
profit-maker and sell at favorable
prices. We make a specialty of staple

o c—

HAVELOCK LUNCH BISCUITS Here are some of our leaders, which

have proved a popular favorite to re-
tail at 15c a pound. They are made
of the purest ingredients only, and
are mixed and baked in a modern,
sanitary factory.

‘Sogginess’ is unknown with
‘WHITE LILY’ BRAND BISCUITS.
They reach you in as crisp and fresh
condition as they leave our ovens.

We also recommend WHITE LILY
Cream Sodas — Marshmallow Jam
Jams and People’s Fancy Mixed.

Write for prices

J.A. Marven, Limited
EIMONCTON, N.B.

always reach you crisp and fresh:

Creamalt Sodas
Family Pilot
Graham Wafers

Sydney, N. S.

Manufacturers of Biscuits, Confectionery & Bread

and at
Stellarton

Fred A. Milligan, Manager

Halifax

Seed Sugar
Fig Bars
Crimp Sugar
Ginger Snaps Lemon Creams

LYNCH’S LTD.

Frank A. Gillis, Manager
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Firse Make the Sale—T hen
Count Your Profir!

THE CANADIAN GROCER

What you pay the maker brings no
gain.

It's what your customer pays that
keeps the kiddies warm.

You must get back your money—
plus!

So, Brother Grocer, when you buy
flour, for your pocketbook’s sake.
buy in terms of selling.

Don’t be deceived by the wily argu-
ment that because the invoice cost
of “near-good” flour is less, your
profit will be better.

Only the very inexperienced dealer
will bite at that bait.

For, you see, your selling cost is
much greater on cheap flour than
on FIVE ROSES—each sale de-
mands more time, more energy
lost in selling talk.

It's hard to sell the first time—
harder the second time.

You are forever changing brands
—your customers forever chang-
ing grocer.

It cannot give the permanent, con-
sistent, day-after-day satisfaction
peculiar to FIVE ROSES sales.

Simply because it is made cheaper,
must sell cheaper, seeking shelter
under the retailer’s reputation, and
showing its gratitude by sowing a
crop of disgusted users.

But FIVE ROSES sells quickly—
casily—repeatedly.

Your profits come quicker—often-
er—steadily increasing through in-
creased sales.

And each pound sold to a new user
brings back that customer for
“more of the same”—new profits,
these.

FIVE ROSES creates quality cus-
tomers—the only kind that stay
with you, impervious to a cutting
competitor.

Sell FIVE ROSES now, Brother
Grocer.

Get after your jobber—make him
send you FIVE ROSES—that's
what he's there for.

Or write us if he's obstinate.

Act.

LAKE OF THE WOODS MILLING COMPANY, LTD., MONTREAL

Five Roses Flour

57




Holliday Fruits, etc.

You will now be considering
placing your orders for Christ-

mas Fruits.

As usual, we

will be able to give you best
selections, also best prices on

ORANGES, LEMONS,
GRAPEFRUIT, TAN-
GERINES, GRAPES,
FIGS, DATES, NUTS,

ETC.

Open orders will be billed
lowest market price.

McWILLIAM

Mc.”E.

25-27 CHURCH ST.

EVERIST

TORONTO

are Largest Receivers

o

St. Nicholas
Home Guard

EPACKER:
FRANC TRACUZZI

O¢

l‘{er

J. J. McCABE, Toronto

6 ;2
s

AGENT:

THE CANADIAN GROCER

Sharp Increase in Price of Cranberries

Stocks are Short in the Face of an Increasing Demand—Situ-
ation in Oranges Shows Some Improvement — Choice Lemons
are Inclined to be Scarce, the Present Crop Showing Greater
Quantity of Mediocre Fruit—Prospects for Christmas are
Bright—Jobbers Import Celery and Cucumbers,

An advance in the price of cranberries
is not unexpected but it was hardly
thought to be as marked as that which
was reported this week. The demand
is already good and a heavy inroad is
expected as the result of Christmas. The
supplies from Cape Cod are light in
comparison with the demand hence the
high price that is now quoted.

Enquiry for oranges has been much
better of late and a good business is
expected for the holiday, and it would
not surprise some to see oranges begin
to demand higher prices as the holiday
season approaches.

Jobbers are beginning to import
celery and cucumbers which are simply
the first of a general importation that
will be made during the winter. It all
depends upon the demand which the re-
tailers by their own methods help to
cultivate among the consuming public.

Apples and potatoes are firm and on
the whole the market promises well for
Christmas.

MONTREAL.

Green Fruits.—As stated in our last
issue the coming of more seasonable
weather has given a stimulus to the
wholesale fruit business, which is much
brisker than recently and promises tg
be active till New Year’s Day.

There is a growing demand for or-
anges, the latest arrivals of Valencias,
proving of splendid quality.

Cranberries as predicted in recent
issues, have gone up $2 per barrel. The
seasonable weather and scarcity of sup-
plies from Cape Cod best explain the
rise. The demand, as is natural at this
time of the year, is strong and a fur-
ther increase of one dollar may  take
place around Xmas. There is a big de-
cline in lemons.

Apples, Lbl .500 600 {!‘ull)',hr‘lﬂ" : wee & ?
Bananas crated, reaths, bale sees 5B
- Ursnges—
bunch......... 200 225 California, late
Oranberries, bbl.10 00 12 C0 Valenciss...... 400 500
N 23 Pineapples—
(,oo?muu. bags. .... 425 F’lomh:pl A
Cali. Malagas... ... 200  piypg crate.... 200 225
Lomoms....ccco00 oc00 300 Pears,bbl. ...... 700 10 00

Vegetables.—As is usual at this time
of the year things are dull in the vege-
table markets. United states beans are
still bringing $12. No move is expected
till the week before Xmas as the retailer
will not stock up perishable lines till
then. A good demand for all lines is
expected and will be maintained till
after the New Year, which marks an-
other period of inactivity.

Bears, American Boston,doz. .... .... 135
basket . ... . 12 Onions—

Beeta, bag 075 0 Spanish, cases .. 275 3 00

Carrota, ! 075 0 Potatoes, bag 100 110

Cabbage, doz 04 0 Sweet potatoes,

Cabbage, bbl, .. 100 1 il bl:l;)elt :(7,:
D T - b! svss

RO s ... 409 8 Parsley, dosen... 0 25 0 30

Cucumbers, doz. 1 50 2 Parsnips, bag. .. 100 135

Garlic, 2 bunches .... 0

Radishes, dozen
bunches 0

Green Pe TER RO - i 5 o6
small ot .... § Spinach, bbl .... 300 350
Green Peppers, Tomatoes, crate .... 4 00
large basset. .. .... 2 Tomatoes, hot-
Leeks, doz ...... .... 1 house, 1b.. .... .... 025

ttuce — Turnips, bag.... 075 09
Curly lettuce,box 1 30

V.& ; 28 ¥ RISH 23883

TORONTO.

Green Fruit.—Local fruit jobbers are
displaying a quality of fruit that in ap-
pearance is most tempting. Navel or-
anges are arriving in good condition
and it is said have seldom been better
at this time of the year. The crop has
been a heavy one and supplies should be
ample. In regard to oranges it is gen-
erally noticed that during the Christ
mas season prices advance on account
of the extra heavy demand. This may
be expected within the next few weeks
as everything is pointing to a heavy
business this year, thanks to a feeling
of prosperity that seems to be more
or less general. On the whole there is
an improved enquiry for oranges
Cranberries have taken a big jump due,
the jobbers say, to an increased demand,
actual and anticipated. While the crop
was known not to be quite as heavy
as usual the deficieney was not consid
ered serious. Cranberries have shown
a decided firmness from the Thanksgiv-
ing season when trade assumed quite g
figure. The requirement for Christmas
is bound to be large. Apples are con-
tinuing at a strong figure and prices
if anything seem to be firmer. Lemons
are arriving freely, but the quantity of
select stock is comparatively small this
vear. The result is that it is not so
easy to get the best stock.

Apples, bbl..... 350 6 00

Jamaica, case 350

Apples, Cana- Lemons—

dian, basket.. 025 035 Messina.... ... 3(0 350
Apples, ¢ alifor- Limes, box..... .... 125

nia, box E 200 Oranges-
Bananas........ 180 200 Tankerines, a
Citrons, doz 060 075 ®*reP ..... 550 607
Cocounuts, sack 4 00 4 50 Florida . 275 325
Cranberries, bbl 9 00 11 00 Navels .... $00 3:5
Cranberries, case.... 3 50 Mexicans 210 240
Grapes, case ........ 295 Pomegranates, doz.. 07§
Malaga bbl .507 60 Pears, Canadian
Almeria, bbl.... 4 50 6 00 basket ... .. 040 075

Grape Fruit— Pineapplescrate 4 00 4 50
Florida percase .... 4 00 Quince, basket.. 035 0 50

Vegetables.—New

the dollar mark.

Canadian beet,
bag

California  celery
and hot-house Boston cucumbers are be-
ing offered this week and from now the
amount of imported goods should gra-
dually increase to meet a limited
sure demand. Potatoes are firm and on
the retail market are bringing around

Boston head let

but

,,,,,,,, 060 075 tuce, doz..... .... 180
Onions-
Osbbage, case— Spanish, large.. 2 5) 275
Canadian. .... 075 150
Cabbage, per 100 3 50 Spanish, {-cases 150
v - s Yellow, per bag 125 135
Carrots, Cana- Persimmon, case .... 225
dian, bag...... .... Potatoes, Onta-
Caulifiower, dz.. .... _rio, hag...... 085 09
Celery, dozen .. Sweet, hamper. 125 1 50
Celery, Califor Sweet, barrel. .. 5 00
nis, case...... 460 500  Fimlex.perdos . o
Cucumbers, Bos Parsnips, bag .. .... 0 60
ton, doz san-sois N BD Red pepper.... 050 075
Lettuce, " ana- Newturnips.p r
dian, head.... 0 030 11-qt. basket 0 50

TRADE NOTES.

Trade with the Barbados in Canadian
fish and flour is steadily inereasing, while
the former country is finding a satis-
factory market in Canada for its sugar
and molasses,
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THE CANADIAN GROCER
erries WEEKLY TRADE CHANGES.

Business Notes Regarding Grocers HE ATED C ARS
E; Throughout the Country..

Ontario.—R. Anderson, grocer, Ot-

: The question of safe delivery this cold weather is a most

[ tawa, Ont., is succeeded by Mrs. R. : ; i
Richard. important matter. Our arrangements with the rail-

Mrs. L. Flynn, grocer, Ottawa, Ont., roads enable us to ship in heated cars to most points.

succceded by Wm. Rodney. This with the fact that we ship only the best
i James and Fred Robinson have opened
sbbers are

hat in : a grocery store in Brantford, Ont.
“'dt'm - R. E. French, grocer, Toronto, has
Navel or- Wi o

| condition assigned.

een better Quebec.—C. Guay & Cie., grocers, are reasons why we solicit your business.

e ‘l‘"OI;dh'ﬁ\ Montreal, have registered. :

o Comenn, scer. 1ackine, @ue. | ROYAL CREST BRAND NAVELS
the Christ has assigned. GUARANTEED RIPE

»n_ account Armand Amyot, grocer, Montreal, de- g

This may mand of assignment., Holly and Wreathing, Cranberries, Nuts, Lemons,

few weeks Lafontaine & Frere, general mer- Grapes, Pineapples, etc., etc.

0 a heavy chants, St. Paul de Chester, Que., have

> a feeling

i s WHITE Q. CO., Limited
ore
1(» 'fhc?eori: New Brunswick.—Geo. Irwin, eroeer, g lml e

oranges St. John, passed away recently.

_ A \ 3 Branch at HAMILTON RONT

jump due, Western Canada.—Mrs. L. J. Wool- TORO O

".(l ﬂ]vm.md row, grocer, Dauphin, Man., has sold to

e Sargent Bros. e e = e
as heavy < :

rot consid D. Lyons, general merchant, East Sel-

we shown kirk, Man., has sold to Geo. Vincent.

Thanksgiv- E. Cloutier has opened a grocery and

ed quite g
Christmas
'S are con

ARTERS

flour and feed business in Winnipee.
The John Watson Groeery Co., Ltd..

'HEADQU

i : have opened a grocery business in Win- R
wnd  prices :
nipeg.
r. Lemons “sxr . . .
|u'mthit\ “} J. W. Redgewick, Melville, Sask., has

cimall this opened a general store at Bangor. Fa n C y N av el O r a n g e S
is not so N. Peterson, general merchant, Gar- :

son, Man., has sold to M. Paterson.

ol e e W. T. Howard, grocer, Winnipeg, sue- GRAPE FRUIT,
S i ceeded by D. M. Braden. ALMERIA GRAPES,
ety 125 J. B. Whiting, general merchant, Car-

W mel, Sask., has sold to R. Wallace. BANANAS; LEMONS,

575 3923 imL: (];1'”(;;]:‘3‘;‘ opened a grocery bus- CRANBERRIES,

300 3°5 *SS gary. =
e R. J. Warrend, grocer, Vancouver, B. OYSTERS, NUTS,
dian C., has sold to Conn Bros.

040 0 g ; FIGS, DATES
rrate 4 00 4 50 E. Pook, grocer, Vancouver, B. C,
050

tet.. 035 has sold to Grant & Drvsdale. i i
™ ° r r Orgers.
ia celery Thos. Rontlodge, grocer, New West- w ite, phone OF wice F Rl
ers are be- minster, suecceeded by Munro Bros.
m now the E. G. Hipwell, general merchant, Ar- w
hould gra- den, Man., sueceeded by Forman & Son, H U G H A L K E R & S 0 N

mited but
irm and on
ng around

P. A. Wood & Co., erocers, \\'innipp-_r. (Established 1861) GUELPH. ONTARlO

sustained loss by fire.

1let

......... 150

ge.. 25) 275 R Bm/v \

ARES 150

bag125 135 Bll:"lE \

case .... 22 |

nta- (

...085 09 \

wer. 125 },(’)‘(;

[ P

d o

o g LEMONS

#0080 0718

Lp* e We ask you to order our Lemons because we know you will be
satisfied with them. The wholesales are increasing their orders
because their businessin our Lemonsis growing. Your business will

n Canadian =L= increase, too, your customers will always ask for more. Mention the name.

asing, while W. B. STRINGER,
12 a satis-

FOLLINA BROS.,
. Canadian Agent, Toronto
r 1fs sugar

Italy
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Fish

Oysters =

Strength is apparent in the various
fish markets. One of the principal reas-
ons is the demand that is always realized
at this season., Aectivity seems to be
general, and while prices are holding
firmly in some places, the tendency is
upward, some markets showing consid-
erable movement in that respeet. The
weather has not been the best of late,
and has hampered some of the fleets.
Lobster fishing has already begun, earl-
ier than usual, because of the poor re-
sults to the sardine fishers.

QUEBEC.

Montreal, Dee. 8.—The demand is good
at present. The unsuitability of the
weather and the scareity at the moment
of salt prepared fish are the chief causes
for the boom in the frozen fish trade.
The outlook is for a big trade all
through the winter season . On aeccount
of stormy weather on the east coast
this week, haddoek is somewhat scarece,
and shows a tendeney to rise. Contracts
placed for delivery now eannot be ful-
filled,

Luckily there is enough market cod,
which is used as a substitute. The oys-
ter trade is good, and a little better
than this time last year. From now on
till Christmas there will be a big de-
mand both for bulk and shell. Stocks
of the latter are showing weakness, and
there is no doubt that after the New
Year the supplies of first hands will be
greatly redueed.

New smoked and salted herring show
a inerease, as do haddoek and haddies,
while a downward tendeney is noticeable
in the frozen pike and smelt market.

FRESH
.. < o oossae .. 010 Sea bass

ece
o8 ©8Ss

=

o o

ND PICKLED
Lake trout, half bbhl. 6
Balmon, B. C red, bbl 14

3001b.....c0.inenn.
Balt eel r 1b..0 07}
Balt nrmlllb.ph

3
Holland herring, bbi
m " keg

228888 £3888 S

No. 1 pollock. bbl ... 600
Scotia herrings, No.
K svipniasunse 450

comamoll

-
o

ngher Prices are Quoted for Fish

Big Demand From Upper Provinces and From United States
Centres, Together With Stormy Weather Interfering With
Fishing, Have Resulted in Strengthening Prices — Business
is Generally Reported Good, and the Season is Expected to be
A Fruitful One—Active Dealing in Oysters.

SMOKED
Blo.un.lun IR R IIE. s ocssssssscssstsorsns aows 1
............... 007 0074
Bonele. B e st anny soepevesuconsarssonin 010
Herring, new smoked, per box. . .. 02
Kippered herring, per box, o isnasdiateeibiciing, 125
Kippered herring, per box, I3 v s sssnaai st 1

SHELL FISH
Shell oysters, bbl., choice
XXX Shell Oysters.
Lobsters, live, per Ib

Belects, Imp el
o bulk, selects

Boneless cod, in blocks or packages, per Ib...... 54, 84 .8dou
015
575
700
Dried cod, large, bundles 6 00
Dried cod. medium. bundles. .. 6 (0
Dried haddock, medium, bundle... 5 50

NEWFOUNDLAND.

St. John's, Dee, 8.—Fish has again ad-
vanced. Herring advanced 10e per bbl;
although reported fairly plentiful here,
it is searce on the United States mar-
kets. Cod oil still remains at its pres-
ent high price. Cod liver oil (refined cod
oil) has advanced to 75¢ per gallon.
The weather here for the last 2 months
has been the worst for the last 20 years,
it beine a continuous fall of either rain
or snow. This has hampered the fishery
business very much, the vessels being un-
able to land their eargoes. Some mer-
chants are paying a little above the or-
dinary prices in hopes of obtaining car-
zoes already sold in Europe.
Cndﬂsh large und mnlmm merc ‘hantable, per qtl.

NI T s s ki oo b i io s as aob dnanamaus s n
= Nn 3, large .,
¥ No. 1, small, *
No. 2, small
e No. 3, small.
tinned, case
Cod Ol hardwood cas

softwood
Ood Liver Oil. gallon. .

6

T R o S . R S SRS 5

' large Hulurn R S R 6
*  small 45 5
*  laree and modlum West Indis 3
' small per n‘ll 3
* Labrador . 4
Haddock s 3
Hrrrlng No. 1, large and medium, barrel 2
“ small, 2
T SRR R e 3
Loblurl ‘No. 1fiats, case 48 1-1b R et 16
S.lmrm ho 1, largeand medium,tierce ............ ﬂ
16

18

16

S e

-
oflaa

H232882BIBEB:=8VEVIES8E

NOVA SCOTIA.

Halifax, Dec. 8.—There is a general
searcity of fish, and all the markets are
firm. There is a good demand for both
salt and fresh. On the loeal market
there is little fresh fish offering, the re-
ceipts being far below the average. Of
course, the stormy weather on the coast
has hampered operations to a consider-
able extent, but the fishermen report that

60

when they do reach the fishing grounds
fish are found to be secarce. There is no
fresh halibut offering on the loecal mar-
ket, and there is only a limited supply
of frozen stock.

With the arrival of large quantities
of herring from Bay of Islands, N’fld.,
there is some improvement in the sup-
ply of kippered herring. The Nova
Scotia dealers say that there is a good
demand for finnan haddies, and that
they can sell more than they can pre-
pare. The orders for this class of fish
come prineipally from Upper Canadian
points.

Smelts are scarce this season, and the
run of the fish that is being marketed
is small. With the opening of the lobs-
ter season, the fishermen along the coast
and the packers and dealers will be
kept busy. The indications are that
high prices will prevail.

Three cargoes of dry codfish arrived
here last week, all having been purchas-
ed before the fish were taken out of the
stores at Lunenburg.

At Gloucester this week the highest
price since the civil war was paid for
salt codfish.

ONTARIO.

Toronto, Dee. 8.—Demand for fish
stcady and trade quite satisfactory.
Local jobbers are reporting a fair busi-
ness and look forward to a good season.
Prices are holding firmly. The demand
is pretty much unchanged, frozen fish
and smoked and boneless being asked
for most.

FRESH OAUGHT FISH
White fish ... 012 013  Bteskcod....... .... 008
006  Perch

FROZEN LAKE FISH

Smelts, No. 1.. 012
Smelts, extra .. 016
White fish, pan
o e sos i ov0e 010
OOCEAN FISH (FROZEN)
Herring, per 100....... 200

BMOKED, BONELLSS AND PICKLED FISH
A:,dh. tabletas,

5 40 25

b 22 .18

Bloaters, box. 125 166
Boneless Digbys, box 1 00 Pu kled Inke herring,

Codfish, Bluenose, * 1 40 100 Ib. kegs 400

Cod steak,perlb...... o on toast, per 1b.. 0 06

NEW BRUNSWICEK.

St. John, Dee. 8.—Heavy gales, rain
and sleet storms interfered with the
fishing in this section last week and as
a result the supply was short, much be-
low the week previous. - The smelt sea-
son opened December 1 and a number of
shipments have been received here from
the north shore. A few flounders have
also been caught.

The government has allowed the lob-
ster season to open on Deec. 1, three
weeks earlier than last year. The prin-
cipal reason for the change was that the
fishermen at Grand Manan and along the
coast have had a poor season with the
sardine fishery.

According to the regulations the fish-
ermen are not allowed to catch lobsters
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SOME OF THEM

Guarantee
Purity

OCEAN BRAND i

THE CANADIAN GROCER

WHY

Kippers
Bloaters

Finnan Haddies

IS THERE A CONSTANT DEMAND FOR

OCEAN BRAND FISH?

Because extreme care is exercised in their
selection and packing. Successful merchants
declare that the lines are most profitable.

Boutilier’s Smoked Fillets
Canada Strip Boneless Cod
Special Fat July Salt Herring

If your wholesaler cannot supply you, write us direct

Halifax Cold Storage Co., Ltd.

SELLINC BRANCH

45 William 8t.

Montreal

Distinctive
Flavor

Leaders
Quality

88 Colborne Street,

Flavor, Firmness, Cleanliness, Weight

Some of the points that sell

“COAST-SEALED" QYSTERS

Many grocers have already discovered that “Coast-Sealed” Oysters are
pre-eminently the line to make more people eat more oysters.

Wi ith the * Coast-Sealed " line you can always get the biggest trade at
the highest prices because, in the long run, quality MUST win out.

Every paekage of “Coast-Sealed” Oysters is sealed at the Coast

after being refrigerated at the proper temperature, and they are pro-
perly refrigerated all the way to your store.

Connecticut Oyster Company

Toronto

This “‘Coast-Sea.ed” Vucuum Inswated Display
Cabinet keeps oysters fresh and saves seven-

eights of your ice bill. Price, £17.40, net, f.0.b.
Toronto.




THE CANADIAN GROCER

e Sl

Nt aac e =

o, E

e T

under 103 inches in length. The lob-
ster packers are up in arms against the
new regulations and at a meeting held
in Moneton last week they appointed

a committee to wait on the government
and ask that the new laws be not en-
foreced for one year. A resolution to
this effeet was passed unanimously.

Association Favors Contract Selling Plan

Grocers’ Section of R. M. A. Thinks That Soap and Charcoal
Prices Ought to be Protected to Prevent Cutting—Resolution
Against Proposal to Advance Telephone Rates — Cutting
Prices on Sugar to Attract Trade, is Criticized — Talk on

Salesmanship at Next Meeting.

Toronto, Dec. 8.—The Groeers’ Section
of the Toronto branch of the Retail
Merchants’ Assoeiation transacted con-
siderable business at their last regular
meeting last week, J. F. Holloway pre-
siding.

The subject of the conditions of the
soap trade in the ecity was discussed at
length, and the consensus of opinion was
that the price of five eents a cake should
be the fixed minimum retail price, and
that manufacturers should endeavor to
protect the price at this figure. F. C.
Higgins conveyed the information that
the manufacturers were desirous that
the price should be maintained at a
fizure assuring the retailer a profit of
90 cents a box, and also that it was the
intention of the manufacturers to use
every legitimate means at their command
to protect the retail men at the price of
five eents a cake,

In regaid to the effect of the inerease
members cited numerous instances of
soap  price-cutting now prevailing
thronghout the eity, and that frequently
the enttine was due to the possession of
stock purchased before the advance, Tt
was antieipated that when this was ex-
hausted the entting would likely disap-
pear. A conference with the manufac-
turers it was thought would be benefit-
al to the trade in general. The retailers
want to point out that they are in sym-
pathy with the desirability of a restriet-
ed price contract for the sale of soap.
Tn other words the association favors a
Contraet Selling Plan.

Tt was moved by Mr. Lyonell and A.
B. Griffin that a committee be appointed
to arrange a conference with the soap
mannufacturers. The personnel of the
committee is D. W. Clark, A. B. Griffin,
F. C. Higgins, J. F Holloway and P.
Whitelock. -

Tt was moved by Mr. Griffin and Mr.
Spooner that the Toronto Retail Groe-
ers’ Association be invited to attend
the meeting and to eco-operate in the
work.

The Charcoal Question.

J. F. Holloway then dealt with the
charcoal situation. Some manufacturers,
it was claimed, are engaged in a price-
cutting eampaign from which the groe-
ers are receiving a temporary benefit.
Tt was advanced that one firm was try-
ing to put another out of business. and
then to advanee the price to $1 per dozen
bags. The opinions expressed were that
it was desirable to have the two firms
in operation, that the wholesale price

should be fixed at 90 cents a dozen, and
the retail price be ten cents a bag; also
that this price be protected by the manu-
facturers. This protection could be ex-
tended by the manufacturers refusing to
supply goods to price cutters.

It was finally moved that a committee
be appointed to endeavor to bring about
a meeting with the charcoal men. The
members of the committee are Messrs.
J. 8. Bond, Lyonell, Spooner, Hall, Mat-
thews and Lowney.

Telephone Rates.

The section decided to protest against
the contemplated advance in rates as
announced by a telephone company.
The following resolution was adopted,
moved by A. B. Griffin and J. S. Bond,

that ‘‘we, the members of this section.
believe we are now paying an exorbitant
price for our telephone service, and we
hereby request our executive board to
assist the city council and other bodies
in opposing the proposed advance in
rates.”’

Mr. Spooner urged the seetion to go
on record as favoring government own-
ership of telephones, and instanced the
satisfaction which exists in Manitoba
and the territories west, where the tele-
phone systems are owned and operated
by the government. A motion to this
effect applying to the Ontario phone
systems was then adopted.

E. M. Trowern asked that the provine-
ial committee be permitted to attend
the conference being arranged with the
soap manufacturers, and the matter was
left with the committee in charge of the
arrangements.

A. B. Griffin spoke on the cutting of
the price of sugar, frequently heard of
among the trade as a means of attraet-
ing business. He pointed out the fool-
ishness of such action, and the demoral-
izing effect on business.

The next meeting will be held on Mon-
day, Deec. 19th, at which it has been
arranged to have W, J. Irwin give an
address on ‘‘Salesmanship’’—a subject
of interest to the retail trade.

Breakfast Bacoh and Lard Price Changes

Comparisons Between 1909 and 1910 Quotations Show Vary-
ing Markets—Pure Lard Prices at Their Height Last March
When Price Was 17 Cents—A Gradual Decline Since—Bacon

Highest Early in September.

In view of the present feeling in re-
gard to prices of foodstuffs, a glance
over the record of lard and bacon
should be of interest. Tt will be re-
membered that early in the present
year public interest was focussed upon
what was universally called the ‘‘High
Cost of Living.”” The prices given here-
with are jobbers’ quotations and it is
noticeable at 3 glance that the difference
between the prices two vears ago and
those ruling now, while showing an in-
crease in each case is hardly more than
might be expected when it is considered
that values in general have gone up to
an appreciable extent in that time and
also when the cirecumstances affecting
these markets are considered apart from
the whole.

The hog market is not remarkable for
its regularity, and during one year
prices are subject to many ups and
downs. Pork produets as a rule depend
to a large extent as far as prices go
upon the supply of hogs. Demand also
has an effect and several other influ-
ences are noticed from time to time.

Breakfast Bacon Prices.

Tn the following table the prices are
in the first list for smoked breakfast
bacon per pound im Toromto. It will
be seen that the advance since Jan.
1st, 1909, has heen gradual, but none
the less sure. Breakfast bacon is gen-
erally in good demand at any time dur-
ing the vear, but it has its best seasons
like practically all groceries.

Jan. 1, 1909 :
O B, AW ... oeinirianes 15.

March 19, 1909
April 30, 1909 ...
July 30, 1909 .....
August 20, 1909
Sept. 24, 1909
Nov. 19, 1909

Ie., 3. AN i

The 1910 Quotations.
P L e 18.
Jan A I M [
Mareh 2 , 1910 19,
May 20, 1910.......... 20.
June 3, 1910 ... 193.
June 10, 1910 ... 20.
July 1, 1910 ...... .ve 10K,
July 29, 1910 ........ ess B0
Aupust 131819 ................ 21.
Seot, 8 9N o 213.
Sk 8 10D .. 20.
October 28, 1910 ................ 19.
Nov- 1B IO 18.

Pure Lard Comparisons.

The next list refers to pure lard in
tubs per lb. on a Toronto basis. Prices
have changed somewhat as might be
expected going up steadily from 12}
cents on Jan. 1, 1909, to 17 cents last
March. Since then, however, the trend
has been downward with the exception
gf a slight upward movement in Octo-
er.

BT S SRR 12%.
Fan- 30 A0y i 123,
February 26, 1909 ... Y - 5
March 19, 1909 .......... .. 13%.

May 21, 1909 ... o o13%.
ey 1y 133.

Sep
No
Dec

Jai
Ja;
Fel
Ma
Ma
Ma
Ma
Ma
Ju
Ju
Ju
Se
Oc¢
Oe!
No

The
lard p
figure
ing 10
of cot
of cor
sponsi
ket.
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June 25, 1909
Sept. 17, 1909
Nov. 19, 1909
Deec. 3, 1909,

Prices During 1910,
Jan. 1,
Jan. 14,
Feb. 4,
March 4,
March 11, 1910 ...
March 18, 1910 ....
March 25, 1910
May 16, 1910
June 10, 1910
June 21, 1910
July 8, 1910
Sept.
Oct.
Oct.

Compound Lard.

The last comparison is of compound
lard prices. The advance over the first
fizure was certainly heavy almost reach-
ing 100 p.c. at one time. The high price
of cottonseed oil one of the ingredients
of compound lard has been mostly re-
sponsible for the strength of this mar-
ket.

Jan. 1, 1909
Jan. 29, 1909
July 9,
July 30,
Dee. 17,

May 13, 1910 ...
June 10, 1910 ...
June 24, 1910
July 15, 1910

THE CANADIAN GROCER

August 12, 1910 baked a full hour in the oven were in-
Sept. 30, 1910 ; variably more palatable than the others.
Nov. 18, 1910 ] In the first 20 minutes of the cooking
period the potatoes lost 5.3 per cent. in

weight, in the second 20 minutes 8.4

THE SWEET POTATO. per cent., and in the third 20 minutes.

; S 11.4 per cent.
As regards its general composition, ¥

the sweet potato differs from the ordin-
ary white or Irish potato chiefly in
possessing a little less water and pro- e

tein and considerably more carbohy- rle pp es
drates (starches and sugars). A more

important difference is found in the na- 8hi ts Sollcited
ture of tthq _carbohyd.rdates},)lsweet {).ot@a- s ..n.i.m.nu Brempt
toes containing considerable quantities

of sugar as well as starch, while starch W. A. GlBB COMPANY
is the characteristic carbohydrate of HAMILTON

white potatoes. The proportion of su-
gar varies with different varieties, the JAMES SOMERVILLE Menager
very sweet syrup vams being the more
popular in certain regions of the South
and the drier starchy potatoes in the
northern markets. Highest price paid for

When sweet potatoes are prepared for
the table about 20 per cent. of the total DRIED APPLES
weight is removed with the skins. Most
cooks are agreed that the best results O. E. ROBINSON & CO.
are ohtained when they are cooked for
a long time, the tubers thus | repared ESTABLISHED 1886
being sweeter and more palatable than erso ont .ﬁo
those cooked for a short period. In ex- llls - :
perimental work which has been report- Would yeu like our Woeekly Cirevler?
ed, on this subject uniform tubers of
medium size were baked for 20, 40 and
60 minutes. Contrary to a common Le B
supposition that long baking makes mon ros-
sweet potatoes dry, it was found that A
those which were baked an hour were in Owen Sound, Ont., and Sault Ste. Marie
appearance and to the taste moister Wholesale FRUIT, FISH and PRODUCE
than those which were baked only 20 P ission Merch
minutes, notwithstanding a greater loss Dealess in HID s
in weight in baking. Those which were o ES, WOOL sad RAW FURS

‘Donald says:

4 . .
‘There is no alum present in

QUAKER

BAkKING POWDER.

It is, therefore, an efficient and
healthful Baking Powder. We
consider the package an attrac-
tive one.”

Report of analysis by Dr. J. T. Donald,
Dominion Gov’t Analyst.

November 26, 1910.

MATHEWSON’'S SONS IF

WHOLESALE GROCERS
202 McGILL ST., - MONTREAL
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Difference Between Tapioca and Sago

Reader Enquires as to Whether They are Manufactured From
The Same Article or Not—Various Kinds of Each—Seed Tapi-
oca Sold as White Sago, Which Actually Doesn’'t Exist—How
Sago and Tapioca are Manufactured.

The Canadian Groeer.—Will you kind-
ly answer through The Grocer whether
I'ear] Tapioca and Small Sago are man-
ufactured from the same article; if
Pearl Tapioca is the same article as is
called Large Sago in England ; and
please describe what the Tapioca of the
0ld Country is like ?

B. J. SHEPARD.

Dauphin, Man.

KEditorial Note.—The Dauphin
chant has raised an exceedingly
esting question and one on which few
have definite views. The Grocer inter-
viewed several retail and wholesale gro-

mer-
inter-

cers and brokers and found differences
of opinion, but taking all our sources
of information into consideration we

come to the conclusion that Pearl Tap-

ioca and Small Sago are not manulae-
tured from the same article. One in
formant stated that both were made

from the roots of a tree, tapioca from
the interior and sago from the exterior
of the root. Dictionaries and encvlo-
paedias, however, do not substantiate
this opinion.

Webster's dictiopary says that tapio
ca is the starchy substance secured from
scraping and washing the roots of the
(assava plant, while prepared
from the mealy piths of the trunks of
various kinds of palm trees, commonly
known as sago-palms.

There iz no White Sago.

There are four kinds of tapioca known
to commerce. These are : Bullet, Pearl,
Flake and Seed. The different kinds of
sago in commerce are : Brown, Granu-
lated, Pearl and White, although in
reality there is no white sago.

Wholesalers frequently have orders for
“White Sago,” and these are all filled
with “‘Seed Tapioca,” which resembles
very much “Medium Brown’ sago in
everthing but color. In fact one whoile-
saler said that when he gets an oider
for simply sago he fills it with sced
tapioca. Brown sago 1is, of ‘ourse,
sometimes bleached to improve its ap-
pearance, but in reality it remains
“‘brown sago.’”

The answer to questiom No. 2 is that

sago 1Is

in some parts of England, Pearl Tapio
ca is frequently termed Il.arze Sago.
This is the information g:ven hwv an ex-

perienced Old Country grocer pow in
(Canada. He also says tlat the tapicea
of the Old Country is the :a e ~. the
tapioca here only there is more flake
used there.

Law's Grocer's Manual ‘n suinming up
the differences sayvs: ““On the other
hand many grocers have heen fined for
serving granulated or seed tapioca when
small white sago has bheen asked for ;
it should be easy to remember that
sago is alwavs brown and that the
small white seed-like pearls are 1cally
tapioea.”"

The Manufacture of Sago.

While on this subjeet it may be inter-
esting to note some things about the
manufacture of sago. As has been said,
it is made from the soft inner portion
of the trunks of the sago-palm. The
trunks are cut into pieces about two
feet long which are split into halves

and the soft
pounded in water
parates. It is
comes soft meal.

centre extracted and
till the starch se-
then washed and be-
This is shaken in 3
bag till it becomes granulated, or
pearled sago. Six or eight hundred
pounds of sago are made from a single
tree. All sago is made from the same
thing, the different kinds as in the case
of tapioca, being produced by a differ-
ent manufacturing process. Sago is ob-
tained chiefly in India, Ceylon, Borneo,
Sumatra, Singapore, Philippine Islands,
ete.
Cassava Juice Crystalized.

Tapioca is made from the knotty
roots or tubers of two species of South
American plants—the bitter and the
sweet C(assava. The tubers resemble
large parsnips. When washed, peeled of
their dark rinds, they are grated into
a pulp which is subjected to pressure ip
a serew-press under water and in 3 kind
of bag made of rushes. The crude juice
forced out contains a3 poisonous amount
of prussie geid. This poison evaporates
when exposed to heat or even to the
open air for two days. When all the
juice or starchy matter has settled to
the bottom of the water it 1s removed
and again washed and dried in the sun.
It is then roasted and stirred well with
an iron rod, and finally dried off on
warm plates. The heat partly bursts
the grains. When sifted the four grades
or sizes above m
The powder left
flour. Countries o
Settlements, Pena
the Mascarine Isla
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to meet the reasons assigned by the Court
of Appeals in deelaring the law was un-
constitutional, the Legislature enacted
another law similar to the one which
had been declared unconstitutional, but
meeting the objections that had been
pointed out by the Court of Appeals.

The decision in question, it is stated,
seems to nullify the objects of this last
act, giving the dishonest debtors an
easy loophole. The court said in part:
“*That if the third retailer was required
to gzo further and show complianee with
the statutes in the transfer between the
second and first retailer, no matter how
many prior transferers there may have
been, he would have been required to
show the same as to each, and if the
rule of evidenee as to the presumption
of fraund is to be so interpreted, it ap-
pears to us that the present statute
woul] be as susceptible to the eriticisms
made by the Court of Appeals in Wright
vs, Hart, 82 N. Y. 330, as the statute
here under consideration. We do not
think that the statute e¢an be so con-
strized. ™’

It is admitted that the faets justified
the court in holding that the transaction
honest one so far as the third
retailer was coneerned, vet in view of
the court’s opinion in any ease wherever
a sale of this kind is made through an
intermediary, and the intermediary has
no ereditors, the last purehaser is not
compelled  to give any notice to any
ereditors of the original seller.

The trial showed that the second re-

:|“|. ”““?. afR et that he

was an

had no




yy the Court
aw was un-
are enacted
one which
ntional, but
. had been
Appeals.
it is stated,
of this last
debtors an
iid in part:
ras required
lianee with
between the
matter how
e may have
required to
and if the
presumption
eted, it ap-
ent statute
e eritieisms
Is in Wright
the statute
We do not

be so con-

ets Justified
transaction
as the third
in view of
1se wherever
through an
mediary has
1aser is not
tice to any
er.
p second re-
he had no

THE CANADIAN GROCER

REGISTERED ‘TR aDE MARK

If you were lucky enough to get Beacon Brand
Haddie last week, we are satisfied it pleased
you. We have had compliments by the hundreds
and a great many customers have given us
standing orders. We would like to say that
Beacon Brand Haddie is not a cheap Haddie.
Last week’s special price was simply to introduce
the line to new trade outside of Toronto and
was sold at less than cost. Our price this week

pAN

is 8c. per pound; considering quality, it is a cent better than "any other Haddie.

BEACON

The Haddie with the Guaran-
tee Tag attached to each fish.

This is the actual size of Metal
Tag, without which no Finnan
Haddie is genuine Beacon
Brand.

The F T. JAMES COMPANY, Limited

Wholesale Fish and Oyster Distributors

CHURCH AND COLBORNE STREETS =

TORONTO

Rywﬁwslf DEUQ D

ing up with

that has “made good.”

AGENTS—Grant, Oxley & Co., Halifax, N S.:

Yockney, Edmonton, Alta.

It’s knowledge that directs the successful grocerin stock-

Brunswick Brand Sea

—a knowledge born of experience that it only pays to handle canned fish

You will always be on the safe side if you sell “Brunswick Brand”
because that is the “quality” brand, and we leave no stone unturned to
maintain the high standard we have attained. Order to-day.

CONNORS BROS,, Limited

Black’s Harbor, N.B.

C. H. B. Hillcoat, Sydney. C.B.: J. L. Lovitt,
Yarmouth, N.S.: Buchanan & Ahern, Quebec: Leonard Bros., Montreal: A. W. Huband,
Ottawa : C. DeCarteret, Kingston : James Haywood, Toronto: Chas. Duncan, Winnipeg :
Shallcross, Macaulay & Co., Calgary, Alta.;
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Selling Power of Service Illustradted

How a Banker Tested a Merchant’s Progressiveness—Develop-
ment of Serwice Among Auto Makers—A Great Stimulant to
Trade and Confidence—Neededin a Business as Well as

Quality.

By F. E.

Several years ago a very keen mer-
chant started a gentlemen’s furnishing
goods store in a small town. Being
without large funds and starting a busi-
ness which required a eonsiderable sum
of money, he made application to a
bank. The president of the bank took
the question of the loan under advise-
ment. Later he dropped into the store
and bought a pair of gloves. Purpose-
ly and deliberately he eut them with a
knife and went back to this store with
an injured air.

He made known his complaint to the
proprietor who mechanically reached
for a seecond pair without a moment’s
hesitation.

“We Zl'.\\.l.\~ sell a ’lim‘v of satisfae-
tion with our goods and you just didn’t
get vour satisfaction. Let’s hope that
it is in this pair, although gloves do not
always run uniform, ete.”’

The incident was the beginning of
what developed a very large banking

business. for the bank president re-
turned to his bank and reported the in-
cident to the board of direetors

A Hat Incident.

This is a loecal application of the
service question but it is even more im-
portant with national advertisers. A
voung man bought a Knox hat azainst
his judgment that a derby hat eould
really be worth 5, the price of a Knox.
He wore the hat for the regulation per-
iod of wear without ineident. Tt may
have been a longer or shorter length of
wear than he got from $£3.50 hats which
he had been wearing. This is nnim-
portant. Along in the spring he found
h.n=elf in Rochester. N.Y., just two
weeks before the straw hat season open-
ed, though straw hats were being worn
by advanced stylists in New York.

The restaurant where he lunched be-
came crowded and a gentleman was
seated with this young man and. be-
cause the youne man was reading at the
time, failed to notice the approach until
the stranger had =at upon this Knox
hat in the seat of the opposite chair
Here was a dilemma. To bny a straw
hat and wear it would he to invite ridi-
cule in so provineial a seetion. To bny
another stiff hat was to have an invest
ment in a hat which eonld not be worn
through the summer and whieh would be
out of date in the fall. So the yvoung
man decided to do the only other thing
open—buy a soft or felt

Now it happened that he dropped in-
to a Knox hat store. The spring sea-
son is not a good season for a larze
supply of felt hats and there was
nothing to suit the young man. The hat
salesman was made aequainted with the

Dayton.

situation just as it was outlined above.
First, he loaned the visitor a new hat to
wear during the afternoon and fixed up
the old hat in the meantime so that it
gave a fine serviee through a long life.
He had to put a new sweat band in the
hat loaned for it was a hot day and he
charged 50 cents for repairing the
aamage.

*“The incident taught me that it is
economy to buy a Knox hat.”’ says my
friend. ‘‘They provide an added ele-
ment of service to the intrinsic worth
of the hat and they convinced me that I
couldn’t afford to wear anything else.”’
Here is a conerete example of the value
of service brought right home.

Useful in Any Business.

There is hardly a eommodity that a
service campaign ecannot be added to.
[t ean be made a virtue whereas if not
so planned to be a real serviee it is
merely fulfilling the obligations of sale.
The motor ear has borne this out ex
ceedingly well. As soon as automobiles
began to have a wide sale and were
bought by persons who lived a long way
from factories. troubles began to de-
velop. The customer ecomplained to the
factory and the factory answered the
complaint with a general letter. The
letter generally stated that the makers
would correet the damage if the owner
would send the ear to the factory, and
pay freight on it two ways. This was,
of course, unsatisfactory. It tied the
owner up with the use of his ear in
which he had a considerable investment,
and the owner either had the damage
repaired at his own expense or he made
so mueh noise that the factory sent a

man to repair the damage, often at con-
siderable distance, and at some expense.

After this system had disgusted early
owners of ecars there was a change.
Service corps began to be organized.
All the real good makers—the people
who are in the business to stay and who
will be doing business when the fly-by-
night sketeh teams are out of the run-
ning—looked the thing fairly in the
face. No matter how much attention
the local agent for the sale of the car
cave, the factory gave better service.
They sent a man who knew every detail
of the ear to call upon the owner once
a month. It wasn’t only the owner who

Tell Your Customers
That

SHAMROCK

BIG PLUG

SMOKING TOBACCO

When cut never driles up or
becomes hard. The leaves
are so firmly packed that the
plug remalinsfresh and molst

McDOUGALL’S

_| CLAY PIPES |

Tue Best 1IN THE WoRLD

D. McDougall & Co, Ltd., $:aeow.

SCOTILAND

SPRAGUE

CANNING MACHINERY €O.,
OHIOAGO, ILL., U8.A.

The Big Black Plug

Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade
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was in trouble but the whole
owners were seen once a month.

This service corps is a great institu-
tion in the motor car field. In the first
place, the visit of the repair patrol-
men are so frequent that a defect is
caught before it communicates itself
more seriously to other features. Then
the owner has to sign a receipt covering
the gratis work of the repairman or
stating the owner’s satisfaction. Twelve
of these statements at the end of the
year will tell any manufacturer whether
or not he is entitled to ask for and get a
renewal order from the same prospeect.
Twelve of these reports make the safety
or the unsafety of the purchase of a
second-hand motor car apparent. It is
a maxim as old as automobiling to
‘‘never buy a second-hand ecar of which
vou do not know the history.”’

Appreciated Service.

Now this is a kind of service that is
appreciated. The auxiliary force en-
zaged in repair work gives powerful aid
to the selling organization. ‘Salesmen
are recruited from this available mater-
ial and fine salesmen, too. It is just as
potent that this kind of inspection and
repair service is applicable to the
machine tool and printing machinery
trades and others as it is valuable in a
merchandising way in the motor ear
field. A record for service is quite as
important as a record for merchandise
quality.

list of

THE CANADIAN GROCER

A western brewer had worked up

_quite a business in a malt tonie, a regu-

lar make, bottle and sell proposition.
For nine years a woman had bought one
dozen bottles of this tonie and then one
year the dealer sold a case of stuff that
was too highly charged with gas and
when the wires were removed the bot-
tled contents geysered in fifty directions,
and the contents of each bottle was lost.
Now the woman wrote the makers who
were on the other side of the continent
and they wired their representative to
call and make good. He found a claim
for damage to a dress and the wall
paper. He offered to settle. The woman
was surprised. The season for the tonie
was passing. Her kick was dissipating
its energy and the stains were evapor-
ating from the wall paper. Her dress,
which had been spotted, was an old
dress, anyway. She was so appreciative
that she had no kick, especially when the
brewer sent a case of perfeet goods with
his compliments. Now she is a booster
for the tonie, has learned a lot of its
good qualities from the service man who
called, and instead of taking it only in
the summer season, is now a year-round
customer.

The manufacturer who hasn’t learned
that there is a subtle something which
he should attach to his merchandise be-
sides its good quality is losing one of
the best merchandising opportunities.
Of course, he will be gouged ‘' and im-

posed upon by an unreasonable, un-
heeding and unappreeiative people, but
for the most part he will be honestly
met.

BROKE AFTER 50 YEARS.

English Grocer Explains His Insolvency
In Court.

A grocer residine mnear Gloucester,
Eng., stated recently in a bankruptey
court, that he is now 77 yecars of age
and he has been in the grocerv business
ever since he was a boy. His father
had conducted the store in the first
place and on his retirement 50 years
ago the son took over the business,
book-debts and good-will and had ecar-
ried it on ever since with the except-
tion of three or four years ago, during
which he had a nervous breakdown, his
son then taking charge.

During the past seven vears the busi-
ness has been - steadily declining due,
largely, to increased opposition. In
August last the business was sold to
his wife, and he was now assistine her.
“For over sixty vears,” said the
debtor, “I have worked 12 hours and
more a day.”” Now his assets are nil
and his gross deficieney is about $1,500.
Comment is unnecessary.

The Weyburn Groecery Company,
Weyburn, Sask., have ineorporated with
a capital stock of %100,000. They are
building a larze wholesale warehouse.

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST

A LITTLE MILDER

THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

Hamilton, -

i Ont.
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Classified Advertising

Advertisements under this heading. 2¢. per word for
first insertion, le. for eash subscquent insertion.

lConncﬂn eount as ene word, but five figares (as

Cash remittances to cover cost must accompany all
sdvertisements. In nNO CASe can this rule be overlooked.
Advertisements received without remittance cannot be
scknowledged.

Where replies come to our care to be forwarded five
sents must be added to cost to cover postages, etc.

THE CANADIAN GROCER

MISOELLANEOUS,

GRY BUSINESS SYSTEMS are devised to sult
every department of every business, They are
Isbor and time ravers. Produce results up to the

requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

RRORS AVOIDED, LABOR SAVED—Using the
**Shou-perior” Autographic Register. Three

BUSINESS OHANOES.

FOR SALE in the town o' Amhers-burg, Ont..

sn old *stablished c rner gro cry store. ¢ nod
busine-s Reas~n for selling. Aud ess Box

243, Amhersiburg, Ont, (49p)

COMMISSION LINES WANTED.

ANTED bv are<po-sib e, erergetic firm abour to
op'n an sgency busire«s in Calgary, lires on
cormisgirn, or wil. buy out* ght i! nices<ery,

Ad!ress Rrom 37, Herald Block, Cal'gary, Al(r‘eru.
p)

ANTED—S'de lines ! r grocerr t'ade for New
Brurewick a~4 part of Nova Scotis. Address
Box X, CANADIAN GROCER, Toronto, ¢

49p)

MISCELLANEOUS.

DDING TYPFYRITFRS write, sdd or subtract In
one onerat’on, FEllintr-Figher, Ltd., Room 314
Stair Bullding, Toronto.

CUCURATE COST KFEPING IS EBA®Y if vou
have a Dev Cost Keeper It antomatically records
sctus! time gnent on rach onerat’on down to the

4ecimal fraction of »n hour, Several onerations of
|obs can be recorded on one card. Forsmall Yirms we
recommend this ae an excellent combination—em-
plevees’ time resister and cost keeper. Whether vou
employ & few or hundreds of hands we can sunply ynu
with a machine suited tovour requirements. Write for
estalog. International Time Recordine C'rmpany of
Canada, Limited. Office and factory, 20 Alice Street,
Toronte.

Y paving a small amovnt each month you can buy

a first-class rebuilt Typewriter from us at bargain

prices. Stock-takingis only s month away. We

de not want to carry any »f these machines aver, We

can give you any make., The Monarch Typewriter Co ,
Limited, 98 KingStreet West, Toronto,

UCKWHEAT Flour suaranteed pure and wnsur-
passed hy sny mill in the Province. T. H,
Squire, Queensbero, Ont., solicits ycur orders,

OPELAND-CHATTERSON SYSTEMS — Short,
aimple Adanted to all glsmeeg nf husiness.
Copeland-Chatterson-Craln, Ltd., Toronte snd

Ottawa. (an

OUNTER CHFCK RONKS—Fapeelally made far
the gracery trade, Not made by g truet.  Send us
samples af what vou are veine., we'll send you

prices that will interent vou. Onr Holder, with patent
carbon stterhment har nn egual on the market, Sup.
olles for Rinders and Monthly Account Syatems.
Roeiness Svatems Limited. Manufacturing Statloners
Tarantn

BOON TN EVFRY GROCER. A perfectly rell-

ahle fountain pen lato be fannd in the Regume!

. “Rival” Pen. Eaav to Ml non-leskable. and

writes with excentional smonthnees. Gold piks of

thicknesees to suit every stvienf handwriting, Guar.

anteed In every reerecr, Sold by all etationers, A, R.
MacDougall & Co.. Canadian Agents, Toronto.

C()UNTF,R CHECKX RONKS—Write us to-day for
ssmnles. We are manufacturers of the femous
Suresty Non-Smut dunlicating and trinlicating
Counter Check Rneke, snd <ingle Carhon Pads in
tll verietiee, Dominion Register Co., Ltd., Toronto.

AURLF vour flonr anse~. An Otia-Fengom hand-
power elevatar will double vour flaor space. en-
ah! ute wae that upper flonr either as stock

room or a8 *xt=s selling apace. at the e time 'n.
erancing anace on vour ernnnd flaor. Costs only $70.
Weite Yor catalague “R."” The Otis-Fensom Elevator
Ce., Traders Bank Bullding, Torosto. [{1}}

ples issued at one writing. 1st, Involce : 2nd,

Delivery Ticket: 3rd, Charge Sheer perforated for fil-

ing. No handling of carbons. High grade printing

and neat Invoices, Make full enquiry. Autographic

Register Co., 191-193-195 Dorchester St. E..Mou!(r;ll.
th

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.  (tf)

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

Ing. Saves you 25% to 75% of vour printing bill.
Multigraph vour Office Forms; Letter-heads : Circular
Letters Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Torosto. (tn)

F YOU have been afflicted with one of thrse foun-
tain pens that won't write when you want it to, or
leaks when von don’t want it to, give it away to one

of your poor relstions snd buy a Moore Non-Leakable
Fountain Pen and you will be hapny. Con=ult your
stationer. W.J. Gage & Co., Toronto, sole agents for
Canada.

NDISPENS®ARIE inofice,st-re home — Caradisn
I Almanec, 1911 —a Nations! Directory. Crmple e
clessi ied information on everv subjrct of Demin
jon interest. *wll nostege, cstome, barking, insvr-
snce, 1-gel, educational, newapaper, srmv, ¢l riesl,
governmental. par lculare of le-dine institutieors ard
so~ieties Paper cover, 687c.: cloth, lesther back. 75c,
A'l st++ioners or sent postpaid on receip’ of price by
The Copp-Clark Co., Ltd., Toronto.

POSITION VACANT.

WING tothe retirement from business of the pre-
scnt agent, a well-known, old established Engli
firm of cocoa manufacturers is open to appoin

sewagenton a commission basis. A good firm with
a connection amongst the wholesale and retail trade
in Nova Scotla. Reply, with references, to Box 41,
CANADIAN GROCER, 88 Fleet Street, London,
England. (49)

POSITION' WANTED.

RAVELER, grocers’ specialties, 14 years connec-
tion In Maritime Provinces, open for engagement.
Appl, Box 367, CANADIAN GROCER, oroste.

TEOHNICAL BOOKS.

succe by retall
merchants to g These Include
Special Sales, Getting Hellday Business, Co-operative
Advertising, Money-Making [deas, Contests, ete.
Price $2.50, postpald. acLean Publishing Coe.,
Technical Book Dept., 143-149 University Ave.,
Toronte.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §! per year. Every manufscturer
using power should receive this publication regu-

nds of bis

is full of

and also see that itis placed In the
r or superintendent. Every lssu
| articles, well calculated to sugg
he operation of s plant, Cond ad
Machinery Wanted ™ inserted free fo
te the GROCER. ‘‘Machinery for Sale ve
ments one cent per word gach insertion. Sample copy
on request, CANADIAN MACHINERY, 143-149
Uslversity Ave , Torents

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

AY'S FURNITURE CATALOGUE No. 308 con-
tains 160 pages of fine half-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall pavers and pottery with cash prices. Wrire
for « copv—it's free. John Kay Company, Limited,
368 King St. West, Toronto.

ODERN FIREPROOF CONSTRUCTION. Oaur

system of reinforced concrete work—as <uocess-

fally used in anv of Canada’s larsest bulldings—

given better results at lower cost. “* A strong state-

ment” yon will aav. Write us and let vs prove onr

elaime. That'e *sir. Leach Conorete Co., Limited.
100 King St. West, Toronto.

UR NEW MODEL lsthe handiest for the grocer,
operated Instantly. never gets out of order. Send
for complete sample and best prices. The Ontarie

Oftise Specialties Co., Toronto.

HE “Kslamazon” Loose Les! Binder is the only
binder that will hold just as manv sheets as vou
sctusllyrequire and no more. The back i« flex-

ible. writing surface flat, alignment perfeet. No or-
nosed metal parts or compliceated mechaniam. Write
tor honklet. Warwick Bros. & Rutter, Ltd., Kine and
Spadine, Toronte. n

AB"\OK-KEENNG STAFF IN ITSELF=DOING
the work with marhine-precieion and accuracv,

the National Cash Register. Write for demon-
stration literature. The National Cash Register Co..
285 Yonge St., Torontn.

H® METAL REQUIRED In s Modern Conerete
Bullding. Our special facilities enahle us to
produce at minimum cost Concrete Reinforce-

ments, Fenestra Steel Sash, Antomatic Fire Shutters
snd Steelcrete Metal Lath. Comnolete stock, quick
delivery. Refore deciding write us for catalogue and
orices. Expsnded Metal and Fireproofing Co., Ltd,,
Fraser Ave., Toronto. (th

WAREHOUSB AND FACTORY HEATING S8YS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)
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Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever pub-
lished on Coffee. Itisattractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.

Commercial Classification and Des-
cription.

Adulteration and Detection.

Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you postpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing [Co.

[ Technical Book Department (™ ™
143-149 UniversityjAvenue, Toronto}ill
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Baking Powder
Diamond W. H. GILLARD & CO.
1.1b. tins, 2 doz. in case v
:-lb tions, 3 *
-1b. tins, 4 e 0
IMPERIAL BAKING POWDER

ans

o)
e
5
L]

2
TLBEURS

-t et
oW

Bt 0D bt et B W 0D W

1

Bl

lpechl discount ol 5 per cent. allowed on ﬂve

cases or more of *'

o Baking Powde

ROYAL BAKING POWDER

Sizes. Per Doz.
95

51b

Barrels When packed in

barrels one per cent. dis-

count will be allowed.
WHITR SWAN RPIONS AND OFRFALR LTD.

White Swan Baking Powder—1.1b. tins, 3-

dos. in case, $2 doz.; §-lb. tins, $1.25 doz.;
#1b. tins, 80c doz.

Ownrtoous— Per doz Ne. 14,40z, 6 ds
No.1,11b,4doz 2 40 No.13, ¢-0z.,3dz.
No.1,11b.,3doz 3 50 In Tin Boxes—
No. 3, [] No. 13,11b.,3dz.

070
07
3co
h dz 176
No.15,4-0z.,4dz. 1 10
No. 16, 1‘4 73
No. 17, 5-1bs. 4 00
FOREST CITY BAKING
POWDER

6 oz. tins
12 oz. tins ...
16 oz. tins

WHITE SWAN SPICES AND
OEREALS, LTD.
‘White Bwan Breakfast Food
3 doz. in omse, per case

$3.00.
The King's Food, 3dox. In
cate, per case 84,80,

Waoite Swan Barl ey
Crisps, per doz. $1.
White Swan Self-rising
Buckwheat Flour, per
dozen $1.

White Swan Self-rising
Pancake Flour, per
dozen 81.

White Swan Wheat Ker-
nels, per doz. $1.40.

White Swan F laked
Rice, per dozen $1.

White Swan Flaked
Peas, per dozen $1.

Dollslol OAEIPI LIMITED

s iRt
it bt
T RESRE K3558 38

'ooo!

O TR DD bt ol ot it ©
ZILREBBSH

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Blue
Keen's Oxford, per 1b. .
In 10-box lnu or case
Gillett's Mammoth, }-gross box
Chocolates and Cocoas
THE COWAN 00., LIMITED
Cocoa—
Perfection, 1-lb.
tl per dox...

Loudon Pearl, per 1b

0122
specisl quotations on OCocos in bbls.

kegs, otc.
Unsweetened Chooolate— Per Ib.
Bupreme, t'» & 1's, cakes.13-Ib. bxs .. 035

Perfecuion chocolate, 200 size, 3 dosen
b xes, perdozen..
Perfection Ohocolate, 100 size, 3 and 4
dozen boxes, per dozes L}
Hweet Ohooolate—
Queens Dc-un.. {'sand §'s,13-1b. bu..

uozlbunn. G‘., 12-1b. boxes
anills, §-1b., 19-1b. boxes, per 1o
arisian, 8's,

'eoeeeog
neERRe~

lolngs tor oak
Obhooolate, white, pink, lemon, orange,
almond, maple and cocosnut cream, in

#-1b. pkgs., 3-dox. in box, per dosen 0 90
Oontections— Pe rlt;6

Milk chooolste wafers, 5-1b. boxes..
Maple buds, 5-1b. boxu

Chocolate wafers, No. 1,

Choocolate waf rs, No. 2,

Nonpareil wafers. No. 1,

Nonpare:l wafers, No. i

Ohocolate ringer. 5-Ib. boxes. .

Milk chooolate, 50 bundles, per box..
Milk chooolate, 50 Ni". per box....

ts, C. E. Cobon l. Son, Montreal.
In {. | md 1-1b. tins, 14-1b. boxes, per .

anlhr qunnuu-

JOHN P. MOTT & Co.'8.

R. 8. McIndoe, sunt Toronto ; Arthur M.
Loucks, Ottawa; J Taslor, Montreal; J.
E. Huley. anllpel. Tees & Persse, Cal-
gary, Alta.; Standard Brokerage Co., Van-
couver, B.0.; G. J. Estabrook, St. John, N.B.

.':on:
DIAMOND

Elite, 10c. size (‘}UJCC ..A"

(for covking)
WO%. 50005 09

Mott's breakfast cocos, 10c size

. breakfast cocoa, ' )

* No.1 chocal.u.( l 8

** Navy
Vanilla sticks p«r grosn o
Diamond Chocalate, 38
Plamn choice chy wlutl liquors
bdbweet Lhocalate Lunungs., S

WALTER BAKER & CO., LIMITED.

Premium No, 1 Lhocolau.-.¥ and ‘lb cakes,
35¢. Ib.; Breakfast cocom, 1 and 51b.
tins, 41c. 1b.; h:rmlun'eetc ocollle.innd
1 Ib. cakes, é-1b. bxs., 26c. 1b.; Caracas sweet
chocolate, § and 1b. calea 6-1b. bxs., 32 1b.;
Auto aweet chocolate, § Ib. cakes, 3 and 6 Ib.
bxs., 32c. 1b.; Vanilla sweet chocolste,
uku,S 1b. unn. 44c. 1b.; Falcon cocoa
orcoldsoda ), 11b. tins, 3ac. Ib;

cocos, § 1b. , 6 1b. bags, 32¢. 1b.; Caracas
tablets, 100 ued 5e, per box .3(» The
above quoudonl are £.0.b. Montreal

Cocoanut

CANADIAN COOOANUT CO., MONTREAL.
Packages—5c., 10c., 20c. and 40c pm‘ugn
packed in 15-1b. ahd 30-1b. cases.
1-1b. packages.
4b. packages.
] 1b. packages. . R
and §-1b. p.ckuc', usorud
}nnd -1b. packages, assorted

02
1b. packages, assorted, in 5-1b. boxes 0 "d
-1b. packages, assorted, in 5-1b. boxes 0 29
1b. packages, assorted, 6, 10, 151b cas 0 30

ulk—
In lﬁ-lb tins, 15-1b. pails ?nd 10, 25 and 50-1b.

boxes. Pails. Tins, Bhlln1

" White moss, fine strip 0 12 o1
ed ;...

cated 016
Wmu Moss in 5 and 10 1b. square tins, 2lc.

WHITE SWAN SPICES AND CEREALS LTD.
White 8wan Cocoanut—
Featherstrip, pails

Ia

Oondensed Milk

Wm. H

BORDEN'S CONDENSED MILK 0O0.
Dunn, Montreal & Toronto.
Oases. Doz.

Enfle Brand Condensed Milk ﬂ (l)

Seal Condensed Muk

nge Con

densed M
Poerlc- Brand Eupon&od Cream

five cent size (4 dozen).

Pn;l.ll Brand Evaporated Cream

size
Peerless Brand Eupo{nMOrum

pint size (4 do:

Peerless Brand wiomad Cream
hotel size

.. TRURO CONDENSED MILK CO., LIMITED
Jersey” brand evaporated cream

per case (4 dozen)

23 50
Rf-mdt-er brand, per case (4 dozen) 5 00

Coffees

EBY, BLAIN CO. LIMITED.
Standard Coffees

Roasted whole or ground.

Packed indamp-

proof bags aud tins.

Par kage Coffees.

Gold Mmlﬂl. land 1o une-,

whole or

Cafe, l)r Gourmet’s, 11b. fancy glass

ars, ground

Ja
German Da delion Qa dl 1b. tins,

ground

030
022

English b-eakfast. 1 1h tins, grrund 0 18
WHITE SWAN SPICES AND CEREALS LTD.
White Swan Blend.

1-1b. decorated
tins, 32c 1b.

» n\h.yllx tins
30c.

Mn—Ja 1-.b.tins
23c 1b.

Mo Ja 21b. tins
28c. 1b.

Cafe des Epicures—1-lb. fancy glass jars, per

doz

)
Cafe \—\romauque—l 1b. amber glass jars,

per doz.,

Prmnunon (with 8 tumblers) £10 per doz.

THOMAS WOOD & CO.

“Gilt Edge” in 1-1b.
U8 i
“Gilt Kdge"in 21b.

Canaaian Souvenir
1-lb fauncy litho-

graphed canisters 0 30

Oheese.- Imperial.
Large size jars, doz..

rial holder—
o 1

M oz.
BSmall size, dos. 13 00

FUSSELL& CO., LTD
London, Eng.

*“Golden Butterfly”
brand Cream, 8 doz.
10c. size, cases $7.70
"' Golden Butterfly”

; brand Cream 8doz.
15c. size,cases §11.50

Coffee.
22 22 3% !

W.B.P. Ret.P.

Ground or
Packed in 30s and
Terms—Net 30

Confections
IMPERIAL PEANUT BUTTER

Coupon Books—Allison's
For sale in Canads by The Eby Oo.1ad.
Toronto. 0 O. Beauchemis & . Montreal

15 and
All ulu yn‘g'e%‘:‘o:tu‘:l asserted

UN-NUMBERED
Under 100 books
10L books and over.
500 1,ooks to 1000 baol
For numbering cover
extra per book % oens.

Infants’ Food
Ro inson's patent barley,
-1b. tins, £1.25; 1-1b. tins,
.25, Robinson's patent
fro-uu hlb um. $1.25; 1-
b. tins, §:

Flavoring Extracts
SHIRRIFF'S

; oz. (all flavors) doz.

Ty

T “ "

g " “

” “ “ “

Dl\count on application.

CRENCENT MFG, 0O.
Mapleine

2 oz. bottles (retail at 50c.)

4 oz. bottles (retail at 90c.)..

8 0z. buttles (retail at $1.50) .

16 0z. bottles (retail at $3)..

Gal. bottles (retail at $20)..

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWSBERRY JAM
Agents, Rose & hﬂnmmo. Montreal and
Toronto.
1-1b. glass jar, screw top, 4doz., perdoz. §3 30
T. UPTON & CO.

Compound Fruit Jams—
12-0z. glass iars, 2 doz. in case, per doz.
2-1b. tine, 2 doz. in cuo per doz
5and7 Ib. tin pails, 8 and 6 plﬂl in
- c‘vdue. f" 1b
wood pails, Gpuh in crate, per Ib..
30-1b. woud pails, per 1b
Compound F‘rml Jellle.—
12-0z. glassiars 2 doz. in case, per dos..
?«}g tins, 2 d«:]z. l‘nt:&u.ln r b
wood pails, 6 pails in crate, perlb.
b. wood pails

)
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THE CANADIAN GROCER

ALWAYS RIGHT. sst:

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
counter. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That's SUN
PASTE. Just push it and see them come back
for more.

Canton, Mass., U.S.A.

will earn for you that most desir-
able of all business assets—the
good-will of the ladies. It comes
quickly and goes slowly, and will
not stain the hands. Be sure you
are handling this profitable line.

F. F. DALLEY CO,, Ltd.

Buffalo, N.Y.

Hamilton, Can.

MOLASSINE DOG and SUPPLY CAKES

are entirely different from all
others and are quick sellers.
If you are stocking Dog Foods,
write for particulars and free
samples; I will interest you.

SOLE IMPORTER:
ANDREW WATSON

91 YOUVILLE SQUARE, MONTREAL

e ————— e e el
At S I

Star Bgrand

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better
Fer Sale by All Whelesale Dealere.
SEE THAT YOU GET THEM,

BLACR JACHK

QUICK, CLEAN HANDY

=

fAC JA(;,
Gy DAST SOLD BY ALL
‘0\ 3 pOU'*' JOBBERS

-'.-n-fv“

¥%-1b. tins—3 doz. in case.

?ea Lead,

Best Incorrodible

“Pride of the Island”

Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminsted,” London. LIMEHOUSE,
A.B.C. Codes used 4th and Sth Editions. LONDON, K., ENQG.

Oanadian Agente ALFRED B. LAMBE&ASON, TORONTO,
J. HUNTER WHITE, ST. JOHN, N.B

OECIL T GORDON, MONTREAL
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THE CANADIAN GROCER

BROOMS are DOWN |

We Make Brooms of Quality
Be Sure You Get Them

Walter WOOdS & CO. - Hamilton and Winnipe‘J

Save money, by avoiding waste

Why handle Molasses in bulk, which entails mess and waste?
You can avoid this waste by handling

KITCHEN BRAND MOLASSES

in tin pails. “Kitchen” Brand is especially selected for cook-
ing purposes, and is best for Baked Beans and Gingerbread.

Put up in a new, sanitary and up-to-date factory.

The Line
for Profit!

Imperial
Syrup Co.,

MONTREAL

OCEAN MILLS
Montreal

! Purity " licorice, 10 sticks............ 145
WHITE SWAN SPIOE “ “ 2

100sticks........... 073 §T. CHARLRES
Chinese starch, 48 AND CEREALS, LTD Dule, large cent sticks, 100 in box..... ‘ DENSING oo“-
1-1b., porase ‘1‘503 ; White Swan, 15 I’-yo (Concentrated) PRIOES:
der, 48 30, $140; Bapes 3 dos B St. Charles Oream.
:8‘4-01.. '}.z} l?l)bs.: oarton, per doz., 90c. hmll,y “"m
ﬁ'{s- 48 11b. pkg., Baby size, per
;10 1-1b. ting, $5; GILLETT'S case........ 3.08
’0°°“ 2‘;’) lb‘é'm.n?.' PERFUMED LYE Dl‘{;".‘;' ho‘ﬁm:‘.
48 8-0z., $4; ] Ontario and Queber g\lﬂt&kt
borax, 48 8oz, Prices Good vees 4.00
1.60 ; Ocean cou&h Per case
kot 744 List price. 1caseof 4 doz §3 50 Mustard
Sl “Shirriff's  (all 3cases of 4doz 3 40

COLMAN'S OR KEEN'S
5 cases ormore 3 35
flavors), per do:

5 = l’elr d‘;)z.F - Per doz

h S.F, b ti 4

Dx:icounu on applica- "l‘ i-lb. :;g: 2 50 s t‘ml-" Ko
on.

Marmalade.
T. UPTON & 00.
12-0z. glass jars, 2 dozen
Lard case, per doz. ‘l; 16-0z.

o or
* 11b. tins 5 0 Durham, 4-lb. jar 0’?2
F.D., {-1b. tins.. 0 85 = 1-1b. jar 0 25
IMPERIAL PREPARED MUSTARD

Jolly Powders

Small, cases ¢ dozen

Medi 2 dozen 0 50 dogem
s um, cases 2 dozen.
N. K. FAIRBANK CO. BOAR'S HEAD 'h:i(’):"ﬂgg.z'g""?'i Large, cases 1 dozen... 1%
IMPERIAL DESSERT JELLY LARD COMPOUND. . tins and 7.1b. pals, s
Tierces....80 11 1: per 1b. Sc.; pint sealers =
bbla. .... 012

(24 oz), 1 doz, in case,
per dozen £2.25.

F.0.B. Montreal.

SHIRRIFF BRAND
*Imperial Scotch ™
1-1b. glass, doz.

Per
0;

z. §

H.P. Sauce, packed in cases of 3 d.
H.P. Pickle, packed in cases 2 doz. pts.

: 3 H.P. Pickle, packed in cases 3doz i-pts
” iR b sl Aos . 158 . PATERSON'S WORCESTER SAUCE
‘ : . AN Ha e -pint bottles, 3 and 6 dozen cases,
CartTons EacH | Doz ' EASIFIRST ’.7“:. ;”.l;;‘,“d},'ﬁ' - }lls) !’lpnt. es, 3 dozen cases dos. d“ ‘1.!
: Cits Soda
Assorted flavors—gross 10.75. A 1

OOW BRAND
e Oase of 1.1b. contain
31 3 . ing 60 packages per

AR ] ) | . ! = e
The GENUINE. Packed 100 bars to oase, 0- & It

per box £3.00.
Oas- of 1-1b. and §-1b
containing 30 1-1b.

and 60 %-1b packages
per box 83.!1?.“ 5

Licorice
NATIONAL LIOCORIOE OO

Case of 5c. packages, containing 9 packages,
5-1b. boxes, wood or paper, per 1b...... 0 40 per box §3.00.
Fancy boxes (36 or 50 sticks), per box.. 125 4 MAGIO BRAND Per case
*Ringed"” 5-1b, boxes, per 1b........... 040 | / No. 1, cases 80 1.1b, £«
** Acme” pellets, 5-1b. cans, per can ... 200 | T — " No.L * 130 jdb. o T

. * (fancy bxs., 40), perbox 150 [ v“™ CerealCa - e %0 I4b. ™
Tar licorice and tolu wafers, 5-1b. cans, —eee <
R N TR 2

No.§
Licorice lozenges, 1-1b. glass jars...... 175 Grape Nuts—No. 22, $3 00; No. 23, $4.50. 1 case
" 77790 §Ib. cams.... .... 150  Post Toasties—No. T3, $2.85.

71
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THE CANADIAN GROCER

TRADE MARK BRAND

REGISTER

h)
“) )J) )/:/ 'I |

M’

12

Fragrant, Pungent,
Delicious !

WOOD’S

HOLLANDER

COFFEE

The Choloest of the

Choloe.
Imported and Roasted by

THOMAS WOOD CO., LIMITED

ED

No. 428 8t. Paul 8t.

Montreal

Sorp ard Warhing PawAars

For sale by all grocers
A. P. TIPPET & QU., AVENTS
Maypole soap, colors, per gross
Maypole soap, black, per (ro-
Criole soap, per gross. oo
Floriols soap, per gross
Straw hat polish, per ‘ro-

TDWARDSBURG STARCH CO., LIMITED

Laundry Starches—

No. 1 white or blue, 4-1b. carton. ..

No. 1 white or blue 3-1b. carton.

Canada lsund

Bilver gloss, blb draw-iid boxes. .

Bilver gloss, 6-1b. Lin canisters.

Edwardsburg silver gloss, 1-1b. p

Kegs silver gloss, large crystal.

Bonson s satin, 1-1b. cartous

No. 1 white, bbis. and T

Canads white gloss, 1-1b pkp

Benson s enamel, per box. .
Oulinary Susrch—

Benson & Los. Prepared Corn

Rioce Starch—
Edwardsburg No. 1 white, 1-1b. car. 0 10
BRANTFORD ~TARCH WORKA LIMITED
bec.

woooocooCOoS
83 SRESFSSSEE

ceo

Canada Laundry, boxes of 40 1b ..
Acme Gloss Starch
1-ib. cartons, box-olwlb
L dry

006
0 (5%

i1

0o
‘e

007}
0 8¢
'lb‘l‘nnqhw.-. 3%1b L
Y T
Electric Starch-
Boxes of & fancy phgs., per case 3 00
“Thistle” Brand
TIPPET & OU., AUENTS

each, fiave, p-r cuse
sach, ovals, per case

Per 1b

%
$

Milk.

CANADA FIRST
BRAND

The Aylmer Con-
densed Milk
Co., Led.

Per case
Canada First
Evap. Cream
family size
First
Evap. Cream
medium size 4 80
Canada First Evaporated Cream, hotel
3

i

size osbans svasiba

Canada First Evaporated Cream, baby
size

Canada First Condensed Milk ..

Beaver Condensed Milk. .
Rosebud Condensed Miik

stove Polish
Rising Sun, No. lf\h- et bn
Bo The b L ann i
o. un Paste, § gross
No. 10 Sun Paste,

JAMES DOME BLACK LEAD
Sa size, gross, $1.40. 2a size, gross, $2.50
Syru
EDWARDNBURG STARCH CO.,
*Crown
Barrels, 700 Ibs. . i
Half-barrels, 350 lbs
barr- s, lAS Ibs......
ml~ 25 ibs
1bm. 17
Lily White Corn Syrup.
Plain tins, with abel—
21b tins, 2doz. incase...........
3 Ao

10 “ .
(5 10and 20 1b. tins have wire hnndle:)
Beaver Brand Maple Byrup. Case

2 Ib. tins, 2 doz in case 3

LTD.
Brand Perfection ﬂymp
uJ per, b,

10 = . - o

} # eeees s
(5 lOnndﬂ)lb tins have wire !nndln)

Green Label, 1's and s . 0
Bluel‘el ll‘n.tumdil. 03
Label, 1'sand 4»

Blue Label,
Orange l‘m
Blue Label, 1's

Brown Label. 1'and {'s.
Brown Label §'s o
Green Label, 1's and bl e
Red Lavel, Qn ........ 0w

Blue Label, retai] at 30c.
Green Label, re ail at 40c
R d Label, retail at 50c
Brown Label, retail st 60c
Gold Label, retal at 80c.... .
LAPORTE, MARTIN & CIE, LTD.
Japan Teas—
Victouris, half case, 90 1bs. ..
Princess Louire half case 80 1bs
Ceylon ureen Teas— Japan style—
Lady cases 6.1
Duchess, cases 60 Ibs.

THOMAS WOOD
& 00, LTD.

Montreal and
Boston.

Wood l Pri |=
oun
who‘ &c

PACKAGE
BLUE RIBBON
TEA CO.,
TEA MONTREAL o

Wholesale Retail and 40c. Packed

in §-Ib. tins. All
e grades—either black, greee

Yellow Label 1's
\"rllu' Label, §'s.

Blue Label, I's and §'s
Red Label, I's, §'s, $'sand
White Label, 1's, Q-Andi
(-old Label, 1's and
sle Label, §'s an h
d,llnnd{l

Cream Tartar.
GILLETTS CREAM TARTAR

Ontario and Quebec Prices.
Per doz
b. paper pkgs., 4 doz. in case.
b. paper pkga., 4 doz. in case.

4 doz. }-1b. paper pkgs.
2 doz. §-1b. paper pkga. }momd Per dos

#1b. cans with screw covers, 4 doz. in

51b. nq. nnl-uu. { doz. In case
l’glg wooden boxes
wooden
100-1b. kegs e
360-1b. barrels

MELAGAMA TEA

MINTO BROS,,

45 Front Bt. East
IMPERIAL TOBAOOO COMPANY OF CANADA,
We packin60and

LIMITED—EMPIRE BRANCH.
100 Ib. cases. All
delivered prices.

Retai
100

cooocooo
£ 3:3-3 3433
cococoocoo
-3-3-33 333

8 —G.I rock, fs., hl
aooed Bars . vorr s
Empire, b and 135

iiiin:s:::s::::

Ontario and Quebec Prices.

Roval Yeast, 3 doz. 5-cent packages, §1 15
Gillett's Cream Yeast, 3 doz. in case. 115

Black Label, 1.1b,, retail at 350
Black Label, §-1b., reteil st 3tc

charges for inserting quotations in this dept. apply to Advt. Manager, The Canadian Grocer, at our nearest office.
72
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