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September 9, 1904

THE CANADIAN GROCER

This Kind
Of A Man

does not jump at conclusions —
he investigates! e is not “a penny wise and
pound foolish,” you can rest assured of that. He is
not misled into buying new things said to be “ just as
good ” as the old standard, time-tested articles of trade.

And as he buys, so he sells and builds up con-

fidence among his customers. You'll find a clean stock

in kés store — nothing unsalable, because *‘Standard
goods are best to handle.”

COX’S
Powdered Gelatine.

The new Gelatine is
new in form omly. It is Sparkling Gelatine reduced to powder, and re-
tains all its old, good qualities with this additiom, that it dissolves

instantly in warm water.

The * Griffin”’ Brand
California Fruits.

There is but one grade
| of quality in the '‘ Griffin'’ brand, the highest. And this refers to the
| growing, the picking and the packing, w}éich is all done right at the vineyards
. and orchards on the Pacific coast. You get the ** Griffin ' brand always at
l first hands——there is no tampering with the fruit en route, no short weight.

P. Codou’s
Macaroni and Vermicelli.

The name P. Codou
stands for the very best quality of Macaroni, Vermicelli and fancy pastes
It is not alone because only the very best quality of Russian Wheat is used,
but because of the long experience and consequent great skill of the makers.
They are standard goods.

Arthur P. Tippet & Co., Agents,

8 Place Rovyale,
Montreal.

20% Front Street,
Toronto.
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None so Blind

As Those Who
Won’t See.

Tue CanapiaN GROCER can prove
of valuable assistance to the selling
end of any business which seeks
trade among the grocery and gen-
eral storekeepers of Canada.

We advance many plain, indis-
putable arguments to this effect.

And still there are some folks who
can’t see it.

Some who can’t see how it’s going
to pay them.

And won’t even invest a few dollars
to find out.

Very few folks like this, but we
would like to convince even them.

* It we only could, we’d get a good
deal of satisfaction out of it—and
we know they would, too.

Don’t you think they’re blind to
their own interests ?

Here’s a paper that finds a wel-
come in every worth-while grocery
store from Halifax to Vancouver
once every week—so can’t you see
that an announcement of any in-
terest must surely command some
attention ?

The advertising columns of THE
CanapiaN GROCER provide about the
best way we know of keeping in close
touch with all the grocers of Can-
ada all the time.

You can see value in a paper like
this—

Can’t you ?

The 'Canadian (irocer

1o Front St. E.,
TORONTO.

232 lcGil St.,
MONTREAL.

THE CANADIAN GROCER
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MANUFACTURERS’ AGENTS AND BROKERS.

—

CANADA.

TORONTO. WINNIPEG. -
W.G. A. LAMBE & CO. Dingle @ Stewart
TORONTO. WINNIPEG, - -
Groc.ry BrOkors and Exoollontm:ttlf:::N :::if:‘rsv:\od-tlon
Ageﬂts. Consign Your Cars to Us. :

Eestablished 1885

W. H. Millman & Sons

Grocery Brokers

21 Front St. E, -  Toronto, Canada

IMPORT FRUITS
Currants—Patris.
Valencia Raisins—Valencia,
Malaga Raisins and Nuls—:Malaga.

It is in your interest to buy from us

CALGARY.

Are you
Represented in the West ?
If not, write us and get in

ON THE GROUND FLOOR.

Place your offerings with us and we will sell your
goods.

Consign your cars to us.
Goods reshipped.
Excellent storage.

NICHOLSON, BAIN & JOHNSTON,

Wholesale Commission Merchants and Brokers.
CALGARY, ALTA,
Head office: NICHOLSON & BAIN, WINNIPEG.

ROW’S
GUM

AT~ in
ﬂﬁ\“\i\\!\\\» Lumps,
bc. Pkgs.,
in
1c. Btick,
\ in
6c. Bars.

ROW & CO., Morristown, N.Y., and Brockville, Ont

EASTERN MANUFACTURERS
AND—

SHIPPERS.
Al EYES are

turned on

MANITOBA AND THE WEST.

W

Represent some of the leading houses in

CANADA and the U.S.
INCREASE YOUR TRADE. WRITE US.

NICHOLSON & BAIN, WINNIPEG,

Wholéeale Commission Merchants and Brokers.

BRANDON.

THE WILSON COMMISSION CO., Limited

BRANDON, MAN.
Commission Brokers,
Storage.

Correspondence Solicited.
If you have any snaps let us hear from you.

—_— —

TAYLOR & PRINGLE CO.,

Limited,
OWEN SOUND,

Manufacturers of

Queen Quality Pickles,
Bulk Pickles,
Pure Tomato Catsups.

Our Goods have a reputation.
MADE IN CANADA.

Sell Flower Pots.

All grocers should carry a well-assorted
stock of pots and saucers at this time
of the year. ORDER NOW.

<2

STRONG QEIEIE POROUS
DURABLE AND
LIGHT CHEAP

WRITE FOR LIST

The FOSTER POTTERY CO.

HAMILTON, ONT. Limited

To Manufacturers’ Agents

THE CANADIAN GROCER has en-
uiries from time to time from manu-
acturers and others wanting repre-
sentatives in the leading gusineu
centres here and abroad.

Firms or individuals open for
agencies in Canada or abroad may
have their names and addresses
placed on a Special list kept for the
information of enquirers in our vari-
ous offices throughout Canada and
in Great Britain without charge.

Address, BusiNEss MANAGER,
CANADIAN GROCER,
Montreal and Toronto.
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THE CANADIAN GROCER

POV S B~ |

ESTABLISHED 1750.

Charlottetown,P.E.I., HORACE HASZARD, South Side Queen Square.
Halifax, N.S., J. PETERS & CO., 40 Upper Water Street.
St. John, N.B., ROBERT JARDINE.

Purnell’s 'English Malt Vinegar

M. Brewery, Brist.ol, England.

———AGENTS——

Montreal, Que., J. M. KIRK, 25 McGill College Ave.

Toronto, Ont., J. WESTREN & CQ., 630 Ontario Street.

Winnipeg, Man., A. STRANG & CO., 233 Fort Street.

Vancouver, B.C., C. E. JARVIS & Co., Room 8, Flack Block.

CAPSTAN BRAND

HIGHGRADE TOMATO CATSUP

Put up in 10-0z. and 20-oz. bottles of
a new design, and is very attractive.

This Catsup is far -superior to many
others and is giving perfect satisfaction.

Ask your wholesale grocer for it or see
our travellers’ samples.

The Capstan Mfg. Company

TORONTO, ONT., CAN.

100
CANDLE

B sl St £ ML % R S

7

AUER GASOLENE LAMP

Gives more light than
10 COAL OIL LAMPS, 6 ELECTRIC OR 5 ACETYLENE
LIGHTS, AT A LOWER COST THAN COAL OIL. "

Each lamp makes and burns its own gas. No wick, no
dirt, no grease, no smoke, no odor.

Catalog and discounts on request.

AUER LIGHT CO., 16! Yoire Dame MONTREAL

ing’
Dickles

E‘ery grocer should see that

'

heis Well stocked with pickles for
the Fall trade. He will do the wise
thing if he secures “Sterling” brand
pickles and relishes. They are put
up in an attractive form, and the
grocer can offer them to his most
fastidious customer, knowing that

his confidence is not misplaced.

™. A LYTLE CONPANY, v

Manufacturers of High-Grade Pickles.
124-128 Richmond St. West, TORONTO, Can.

You want a brand absolutely pure. )
time without deteriorating. One known for its delicate aroma and

Hill, Evans & Co. (Worcester, Eng.), pro-
duce the one. A Malt Vinegar which is unapproached by any other
for these essential properties. A Vinegar you may always rely upon.

Quinine Wine with a Reputation.

Robert Waters' Quinine Wine enjoys a 50-year reputation as
the finest tonic known.

its excellent flavour.

A Vinegar with Advantages.
One which will keep a long

Export Agents—ROBT. CROOKS & CO., Botolph House, Eastchead

London, England.

|
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THE CANADIAN GROCER September 9, 1904

No matter what others say, (and you know

some ])C()]).le will say most anything on paper),

it 1s an indisputable fact

that JAPAN grows BETTER
GREEN TEA than India

Ceylon, or China.

“Brain Work, or Science,” does not count when Japan knows
how to make Tea right and clean. For cleanliness JAPAN TEA
stands above all others. JAPAN TEA is not picked by dirty

Chinamen or darkies of India or Ceylon.

JAPAN TEA

is picked by the cleanest people on earth, who recognize that

(X3 > = 5 »
cleanliness 1s next to godliness,” consequently

~ JAPAN TEAS

are always

PURE,

CLEAN
nd

HEALTHY

Septe

R T
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At Its Height Now is the PICKLING SEASON

THE CANADIAN GROCER

Be ready for particular customers.

We do not claim to have the cheapest pickling spice, but
we have 19 or 20 varieties of the best spices nature produces.

Samples and Prices at Your Immediate Service.

96-104 KING ST., MONTREAL
Telephone Bell Main 65.
Merchants 522,

S. H. EWING & SONS, Toronto Branch, 29 Church Street.

Telephone orders receive prompt attention.

TELEPHONE MAIN 3171

You are not well matched, if you do not sell our

MATCHES

BEST and CHEAPEST on the market.

The Walkerville Mat.ch Co.

LIMITED

WALKERVILLE, ONT.

Imperial Brand
Maple Syrup.

After selling a customer one tin

of Imperial Brand Maple Syrup don’t

bother about selling her any more—she’ll
remember to order it regularly.

ROSE & LAFLAMME & CO., Agents, MONTREAL.

A successful grocer said

to us the other day:

“Yes, we always keep
well stocked with

PATERSON’S
CAMP COFFEE
ESSENCE

as we find it sells well,
gives entire satisfaction
and we get a good pro-
fit out of it.”

ROSE & LAFLAMME,
Agents, Montreal.

Further comment 1is
quitc unnecessary.

0w b i st
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It i1s Possible

to Cut. Down your Tea Stock
——— o SRR

Cut out as rapidly as possible the teas the

- sales of which are steadily, year by year,
dwindling.

In Canada---indeed, in all English-speaking
countries, the demand is for

Ceylon Teas

Their flavor and strength, combined with
cleaner and better methods of preparation
account for this change.

Ceylon Teas are sold in bulk and in pack-
age---in either case one gets a Ceylon Tea.
Ceylon Teas come in black and green.

It will pay any grocer to do his utmost to
persuade all his customers to buy

Ceylon Teas

R RS SN N A VIR e
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Persons addressing advertisers will
kindly mention having seen their ad-
vertisement in The Canadian Grocer.

CHASER
~— SOAP

Say ! Mr. Grocer. You sell Soap ?
Send for a copy of our profit-sharing
agreement. It means dollars in
your pocket.

The Duncan Company

P.0. BOX 292. Montreal

FLIES CARRY
DISEASE

AS YOUR cCuSIon-
ERS WELL KNOW

ILL IT NOT offend your patrons if you
hos o offer them fly-blown and fly-
specked goods ?

WILL IT NOT be good policy on your part to
spread out a few sheets of
Tanglefoot in your store and
shop windows to show that
you are anxious to please
your trade with clean, whole-
some goods ?

WILL IT NOT make you many profitable
sales to keep Tanglefoot con-
stantly at work within sight
of every person who enters

' your store ?

Modern
Merchandising

demands modern
methods. The ALLISON
CouroN Book is astrict-
ly modern CONVEN-
IENCE and SAFEGUARD
against mistakes and
consequent loss of
money. Itis better than
any pass-book, punch
or .check system ever
invented, and its abso-
lute accuracy makes it
the CHEAPEST SYSTEM
on this big earth—ex- =
cepting, of course, the cash system. See here :

IF A MAN WANTS CREDIT

for $10, give him a $10 Allison Coupon Book, ch
him wi! $10, and there you are. No trouble at & b
If he buys a Plng of tobacco for ten cents, just tear
oft a ten-cent coupon—that's ali. And so on for all
hlasurchuun to limit of the book. NO PASS
BOOK. NO WRITING. NO TIME LOST. NO
KICKING. There are other Coupon Books, of course,
but why not have the best? Let us send you a
free sample.

For Sale in Canada by
THE EBY, BLAIN CO., Limited, TORONTO.
C. 0. BEAUCHEMIN & FILS, MONTREAL.

ALLISON OCOUPON Manufacturers.
indianapolis, In o

THE CANADIAN GROCER

TEA.

AGENTS REQUIRED 1n Canada and United States
to sell and obtain wholesale orders for Ceylon
Black and Green Teas on commission. Apply,

¢ COMMISSIONER,”’
CANADIAN GROCER,
88 Fleet Street E.C. London, Eng.

COX’S

INSTANT
POWDERED

GELATINE

A Delightful Novelty.

The most rapidly dissolv-
ing Gelatine ever produced.
Clear in solution, of great
. strength, and always uniform.
For quick handling it 1s
unequalled. Requires no
soaking. It dissolves in-
stantly on hot water being
applied. Saves time and
labour.

Always Trustworthy.

It is the same Gelatine as
Cox’s Sparkling Gelatine but
in a finely powdered form.

Agents for Canada—

. E COLBON & SON, Montreal.
. MASSON & Co., M
ARTHUR P. TIPPET & Co.
Toronto, St. John's, N.B,, and
Montreal.

ont

BURLINGTON CANNING (0,

Burlington, Ont. Limited,

QUALITY
FIRST

We are sellers of
Gallon Apples,

Spies,
Baldwins,
Greenings.

PUMPKIN,

CATSULP,

PORK and BEANS
"~ in all forms,

The best are the cheapest.
Why not have the best?

WRITE FOR QUOTATIONS.

Want Ads.

In this paper cost 2 cents per word first
insertion, 1 cent per word subsequent in-
sertions. Contractions count as one word,
but five figures (such as $1,000) may pass
as one word. Cash remittance to cover
cost must inall cases accompany orders,
otherwise we cannot insert the advertise-
ment. When replies come in our care 5
cents additional must be included for for-
warding same. Many large business deals
have been brought about through adver-
tisements of 20 or 30 words. Clerks can be
secured, articles sold and exchanged, at
small expenditure.

MacLEAN PUBLISHING CO,, Limited
Montreal and Toronto.

«.THE,..

Bennett Manufacturing Co.

Bennett’s Patent Shelf Box and Cabinets
for Hardware, Grocery, Seed and
Drug Trades, etc.

Owing to
the steady
and rapid
growth of
ourbusiness
new quar-
ters were
needed.

Address all communications to our New Factory :

Pickering, Ontario
Every Housewife...

knows the advantages of
& good broom. It's the
foundation of a clean
home. We want you to
know our brooms. They
are good brooms. Drop
us & line and our traveller
will call.

The

Waterloo
Broom and

Brush
Co.,

WATERLOO,
ONT,

Sal!

How is your
Supply ?

Why not stock up
before
companies get busy and
weather broken?

transportation

Verret, Stewart
& Co.

Montreal.

O, R T AN MW WIS B
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A Bird in the I‘Ig_nd

o o dlere is a reason why our chewing gums arve the best
sellers It is because ours are unquestionably the best chewing
gums manufactured, and the public demands the best.

When you stock any of our several brands of high grade
chewing gums you know just where you stand. You know that
the goods are right, that the demand is certain, and that you
are surve of a profit. We do not sell our brands with premiums,
therefore when gum is sold you have, instead of a premium, a
big cash profit. Is it not A BIRD IN THE HAND ?

Here they are

Adams’ Tutti Frutti and Pepsin.

Britten’s Kola Nut and Red Jacket.
White’s Y ucatan. ‘
Dr. Beeman’s Original Pepsin.

Ask your jobber for them.

The American Chicle Co.

Toronto, Canada.
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Next. Year
depends upon
this Year

— this 1s the reason we are trying our best to make the
retail grocery trade of Canada acquainted with the
merits of

The Old Homestead Brand
of
Canned Fruits and Vegetables

This year - our first season —has been just as good—-
better in fact—as we looked for. Sales have been
thoroughly satisfactory; quality of goods quite up to
standard we set for the OLD HOMLESTEAD
BRAND ; the favor of the wholesale trade all we could
desire.  But the retailer is the man we are after. If we
get him started this year on our goods, next year will
take care of itself. This explains why we are advertising

OLD HOMESTEAD goods. So far packed
Peas, Beans, Strawberries, Cherries, Blackberries

Order from your wholesaler
—A small order will do

Tee Old Homestead Canning Co.
Picton, Ont.

Distributed in the Montreal District by Messrs. Carter, Galbraith & Co. and Messrs. Lockerby Bros.
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This is a Case Where Quality and Real Merit Will Win and Keep Your Tea and
Coffee Trade—No Matter What Your Competition.

AROMA TEA—and AROMA COFFEE

TWO LINES THAT ARE USED ON THOUSANDS OF CANADIAN TABLES with every
satisfaction. HAVE YOU OFFERED THEM to your customers ?

Send us a trial order and convince yourself.  Drop us a card for handsome booklet.

W. H. GILLARD & CO., Wholesale Grocers, - HAMILTON.

TEA and COFFEE IMPORTERS.

Sh T It may be late for Primroses, but it is never late for “PRIMROSE.”
“Everything in season” is a capital motto for the enterprising Grocer.
WO0OO0D’S ‘““PRIMROSE” TEAS show themselves always new and fresh

among the multlpllut) of brands, by having a large and ever increasing sale.

S j “PRIMROSE” is always in season with those who know what it is.
MO = Increase in knowledge here means increase of income to the Retail Grocer.

THOMAS WOOD & CO., Importers
No. 428 St. Paul Street MONTREAL

BOECKH’S BOECKH’S | CANE'S
BRYAN'S 'BROOMS |[NEWMARKET
BRUSHES | #7m imie” WOODENWARE

B 0 e c k h ’ s of every description.

Selected Stock only used in their
manufacture.

ix’ﬂ

.

They outlast all others.

All kinds for all purposes, but only the
best of each kind for each purpose.

PAILS TUBS
BAMBO0-| CLOTHES PINS
HANDLED| WASH BOARDS
Bnno M s and all Grocers’ Sundries.

SEND FOR ILLUSTRATED CATALOGUE AND PRICE LIST.

itz UNITED. FAGTORIES, ™ Ssere. ™

They have the largest sale because of
their

ABSOLUTE SUPERIORITY

OFYEN IMITATED NEVER EQUALLED

Ser
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Interior Order.

rTMHERE are stores which require a
r half a dozen elerks to do a $20,000

business, while another can satis-
factorily handle a $30,000 trade with
halt the number of salesmen. The
canse of this is not-diffienlt to discover.
In the first store the stock will be found
to he arranged in no settled method, and
a clerk is foreed to hunt a few minutes
for almost any artiele asked for, while
the e¢lerk in the second store where
everything has its place, will wait on a
couple of customers in the same time.
It is a simple case of arithmetie, but
one that too seldom bothers the brains
of a merchant, that if a elerk ean wait
on two eustomers, while he is under the
present system waiting on one, only half
the staff or little more would be requir-
l‘(l.

Of course every store has some sys-
tem and order in the arrangement of
the stoek, but it is not uncommon for
the belief to be held that as long as an
article is known to be in a certain sec-
tiecn or on a certain shelf, that is all
that is reguired. Nine out of ten mer-
chants honestly believe that the plan
they have adopted is the best in their
power, urged on to this conclusion by
the faet that they have spent really very
little time on the working out of the
plan. It the merchant himself does too
little of the waiting in his store, he is
apt to let pass the diffieulty of finding
any required article. If he observes
nothing the chances unfortunately ave
that his salesmen will bestir themselves
Jittle to remedy existing evils in the
placing of stock.

A seetion or a length of shelving are
not sufliciently eonfined limits for the
createst faeility of finding an article
asked for. A clerk should be able,
when waiting on a ecustomer, to turn
diveetly to the spot where the article
would he. Every minute lost in the
search is so much money lost,.when there
are customers enough to require the
services of more than one salesman.
After a little time the salesman should
he so-eonversant with the place where
every article should be, that there would

be no risk of their replacing it in a
wrong position, and thus disturbing the
search of the next clerk for it.

If, in his attendance on the wants of
a custcmer, the salesman is unable to
return to its  proper place an article
taken down for inspeetion, he should not
be allowed to hurriedly place it on any
vacant part of the shelving, whichever
is the most convenient, but he should
place it on the counter, or better still
upon a ledge at the bottom of the shelv-
ing, until he or some other eclerk has
leisure to replace it where it should go.
This should be the duty of every clerk

The Canadian Grocer.

Timely Hints ;

and Suggestions

foreed, and it will not take long tor the
salesmen to readily rall into the habit.

But it is not only the time saved that
makes this matter of great importance
to the merchant, but there is also the
effeet it will have on the customer. If
there is anything that irritates a cus-
tomer after asking for an article, it i3
to notice hesitation on the part of the
clerk in looking for it, and delay in
finding it. Sueh expressions as *‘we
have it here some place,”’ should never
have to be uttered by the salesman. The
customer stands on his sude of the coun-
ter, and looks wearily around, perhaps

Interior View of the Grocery Store of The J. Forde Co., Brantford, Oat.

during his first unoceupied moments, to
return every article out of place, wheth-
er put there by himself or not. In this
way there is little likelihood of any
quantity of stoeck remaining off the
shelves, and interfering with the wants
of the c¢lerk who may be waiting on a
customer. It is, at any rate, far more
simple to glanee along the edge where
unplaced.articles are, if it is not found
in its proper place, than to be foreed
to look all over the shelves, as would
be necessary if the clerks were allowed
to shove the stoek in any part in his
haste. This rule should be strongly en-

11

endeavors to assist the clerk if he is a
long-sighted man, endeavors to look
uninterested, but all the time he is
mentally commenting on the lack of or-
der in evidence. or upon the time he is
wasting waiting to be sold a five eent
article. :

Once the customer gets the idea that
the business is run without first-class
order, he dces not hesitate to conclude
that it is only of second-class merit in
every way. Everything earried, but
found only after a few minutes’ seareh,
will not ereate as favorable an impres-
sion as the answer in a moment that the

|
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WELL KNOWN+~RELIABLE,

Our packages are larger and more attractive in style than any others.

THE CANADIAN GROCER

m -
kg sTLEss LABOR SAV n
T IN THE WORL

September 9, 1904

1NTINS

Y CUARANTEED o TRADE

The quality of our goods is superior to anything else on the market.

MORSE BROS.. Proprietors, Canton, Mass,

For sale by all Whelesale Orecers; alse the MeClary Mfg. Co., Londen, Mentreal, Wianipeg, Vaneouver aldforo-u.

desired article is not in stoek. Prompt-
pess i oserving 1s absolutely necessarvy
in au up-to-date business.  The rush of
modern lite will not allow a man to
think that he can waste seconds no mat-
ter how much time he may have at his
disposal.  The store that serves the
most quiekly, and that displays a thor-
onghly carried out order has a large ad-
vantage over its rival. however hack-
ward i other things it may be.

This Week’s Illustration.

The aceompanying illustration is a
very good example of what orderly ar-
raneement may do for the interior of a
erocery store.  What strikes one 1s the
precise manner in which everyvthing is
displayed.  The shelves are filled with
condiments and canned goods, hut the
arrancement is so compaect and regular
as to be almost artistie.  Every ineh of
space has been utilized. fhe pyramidi-
cal stocks on the top shelves are exeel-
lent features.  Perhaps the most dis-
finctive thing abont this interior. how-
ever, is its handsome - show-cases, and
one has only to look at the illustration
to see how attractive and effective they
are as a means of showing off goods.

TEA EXPORTS FROM JAPAN.
The following figures of exportations
of Japan tea from Japan for the pres-
ent season up to July 31, have heen re-
ceived from C. M. Bernard, agent for
Bernard & Co. Yokohama. Japan:
Pounds.
To New York and the East...8161.730
To Chicago and the Wesl . .8,266,346
To San Franeiseo ....... .. .. 2,023,322
To Canada

Potal = oo

...... 20,798,927

This shows an inerease to Canada of

1.101.410 pounds, and to New York of
139.703 pounds. The other points show
a deercase of ll(':ll'l.\' 23,000,000 ]mllllll.\‘ 1o
same date last year.

A SENSIBLE AND SERVICEABLE
AD.

Readers of The Canadian Grocer who
will drop a line to E. W. Gillett Co.,
Toronto, will receive a most convenient
and useful pocket atlas free. This little
book besides containing maps of the
different Canadian provinces, British Isles,
North America, etc., is “‘chuck full” of
useful information on scores of subjects
met with in daily life. And ‘‘whisper it,”
if when writing for the pocket atlas; you
will ask for one of the masque fans as
well, you will find it interesting as well
as amusing. Of course, you will have to
mention The Canadian Grocer if you wish
to get both. :

COMPANIES INCORPORATED, ETC.
Y F. STUART & SONS, Toronto,
I:“ with share capital of $50,000,
have heen incorporated to manu-
facture and deal in essences, essential
oils, fruit juices, jams, drags, ete. The
provisional divectors ave J. A. Jaek-
scn. . K. Stuart and W. Northeott, all
«f Toronto.

The Collingwood Elevator Co., Col-
lingwood, with share capital of $250,-
000, has been incorporated to carry on
a ceneral elevator  and grain dealing
husiness. The provisional diréctors are
J. J. Daley, Chicago; P. Paton, €. E.
Stephens, W. T. Toner, and F. W.
Churehill, all of Collingwood.

The Ferroleum Co., Toronto, with share
capital of $30,000, has been incorpor-
ated to purchase the ‘‘United States
Ferrol Co.”” and manufacture and deal

12

in medieines.  The provisional directors
are G. Gibson, E. C. Mackenzie, I,
H. Honeywell, C. S. Robertson and
('. Heath, all of Toronto.

The J. A. Craig Lubricant Co., To-
ronto, with share capital of $30,000, has
heen ineorporated to manufacture and
deal in produets of  petrolenm. The
provisional directors are J. M. Sin-
clair, J. A. Craig, A. M. Sinelair, A.
V. Boges. and E. E. Saunders, all of
Toronto.

The Drug Trading Co., Toronto, with
share capital of $80,000, has been in-
corporated to manufaeture and deal in
drugs, ete.  The provisional directors
are W. A. Targreaves, T. Curry, G.
Marshall, A. . E. Walton, A. M. Dow,
W. H. Worden and D. E. Munro, all
ot Toronto.

Myers” Milling and Elevators, Lis-
towel, with share ecapital of $100,000,
have heen incorporated to purchase the
Mvyers” Milling Co., and to ecarrv on a
general elevator and grain dealing busi-
ness.  The provisional directors are J.
S. Myers and B. I. Myers, hoth of
Listowel and H. S. Osler, J. M. Ew-
g and A. G. Ress, all of Toronto.

MET IN OTTAWA.

While in Ottawa a representative of
The Grocer ran across Mr. Jack Gregg,
who knows nothing but ‘‘soap”—that is
“‘Surprise” soap. Jack has been doing
not only Ottawa, but the whole of Hull
across the river, and is satisfied with
results. :

Gow, Wilson & Stanton, London, Eng..
on September 1 converted their business
into a limited liability company and will
henceforth be known as Gow, Wilson
& Stanton, Limited.

Ser
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WE MUST HAVE IT -t

This is what our customers tell us about Empire Salmon. We have

the new pack now on the way from the coast, also a supply of our

Coast Guard brand.

LUCAS, STEELE & BRISTOL, wholesale Grocers, Hamilton. -

New Arrivals

ANT SUGAR

The best thing for keeping ants away from food.

STRETTONS’ SAUCE

Reputed 1% pints.

JAMES ROBERTSON ¢ SONS

SCOTCH MARMALADE
1-b. Jars.

7-Ib. Tins
THE GENUINE.
SAMUEL HANNAH & COS
IMPORTED PICKLES
16-0z Octagon Mixed, cases, each | doz

Write to us for quotation o = LhowChow, = 4dos

10-0z. Mixed, - - . % 2.dos

on the above 10-0z. Chow Chow, “ o« 9 dog

James Turner & Co., - Hamilton

BRANCH CANADA GROCERS LIMITED

WE HAVE IT ONCE MORE

TARTAN Japans"® 25¢

Our trade will appreciate it as they did in 1901 and itis up to
that standard of cup and leaf.  Book your orders to arrive.

BALFOUR & CO., wwiesicswes HAMILTON
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We are offering exceptional value in all grades of Tea—
EAS - e

CEYLON JAPAN

Our lines of Green Ceylon (Japan Style) surpass anything hitherto offered.
Communicate with us or see our travellers before buying. It will pay you.

THOS. KINNEAR & CO., “els=2ls 49 Front St. E., Toronto

Q| Business Changes |§

Another
° MacLARENg “ ONTARIO.
SpeClmen \ WMRMLCHEEM f J D. SMITH, general merchant,

Billings Bridge, has assigned to
of the advertising to
the consumer which
we are doing to assist
you in selling

MacLaren’s
Imperial
Cheese

W. A. Cole; meeting of ereditors
6th inst.
Wm. Badecek, miller, Reglan, has sold
of Jas. Horton.
The stock of Kenneth Gott, grocer,

London, has been sold.

C. J. Stabback, general merchant,
Columbus, has sold to Harvey Hoar.

Geo. A. Parkinson, baker, Deseronto,
bas sold to Richard Marrigan.

R. W. Campbell, of R. Campbell’s
Sons, pottery dealers, is dead.

Steele & Co., wholesale bean dealers,
Ridgetown, are dissolving partnership.

P. F. Benninger, grocer and bhutcher,

Ten Cents

You can become acquainted
with MacLaren’s Imperial
Cheese. You can enjoy the
greatest delicacy that ever
tickled the taste of am epi-
cure. The grocer has it in
several sizes —the ten cent
size is enough to make you
want more.

Glance over these ads., Mr. Grocer. “Take My Advice B L d buteher business to B. B.
—Eat Cheese” Langstaff.

They contain good
arguments by the use
of which youcan make
money. Uet a cus-
tomer to spend ten
cents on a small jar of
MaclLaren’s Imperial
Cheese and you will
sell him ten dollars
worth more without
any effort.

Why?

Because the value is there.

The assets of J. E. Langlois, general
merchant, The Brooke, were to he sold
on the 8th inst.

The Anglo-Canadian Cold Storage
Exchange, Limited, Toronto, have obh-
tained charter.

A meeting of ereditors of Chas. Me-
Gregor, Mount Brydges, is to be held
on the 9th inst.

‘‘Eat cheeseand you will enjoy
lgIOOd health,’’ says John D.

ockefeller. Eat MacLaren’s
Cheese and get delicious flavor
with three times the nourishing
power found in ordinary cheese.
Ask your Grocer.

How to Get a Silver Jar Holder

In each jar is a coupon, by witich pur-
chaser can secure valuable premiwms
at little cost. If you cut out the coupon
reproduced below, and send it with o

coupon from a jar of cheese,
with the amownt of money spec we
will send a beawtiful cheese knife or
handsome holder. The coupon at the
bottom of this adv. counts as three
coupons from the jar.

A. F. MacLAREN IMPERIAL
CHEESE CO., Ltd.

Detroit, Mich.
oronto,

QUEBEC.

West India Cigar Co., Montrezl, have
dissolved partnership.

Jack Levi has registered under the
style of the United Cigar Stores, Mont-
real.

Evariste Tetrault, general merchant,
Acton, has been succeeded by M. St.
Pierre.

The assets of L. E. Gingras, grocer
and dry goods merchant, Montreal, have

THIS IS SAVE

THIS COUPON
300 ONE in eveRy JARY
¢ MacLaren's Imperial Sil is gaar
e anteed  If 2oC _:a "0
g5, T will 2 maey.
T T ‘i%g %A‘ﬂt’ﬁ‘fﬁ F;:Em;s'
S T with your foll adliress
*ra® v ase M Malaen
20

SAVE Twis couron
ALY

A.F. MucLAREN IMPERIAL CHEESE CO.,
Limited,
Manufacturers and Agents,

51 COLBORNE ST., TORONTO, ONT.

SCE OUR OFFER OW

* steoruen
woe STHEn Bi0F

been sold.
The assets of M. P. Laverty, grocer
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IN STOCK—-We have just received a direct importation of

FINEK NEW SEASON'S

PANYONG

CONGOUS

THE DAVIDSON & HAY, LIMITED

Wholesale Grocers, Toronto

and  liguor merchant, Montreal, have
heen suld.

Lamarche & Benoit are curators to
Narcisse Leelere, general merchant
I'reneh Village.

Isidore Sigler and Morris Sigler have
registered under the style of West India
(icar (Y., Montreall.

Wm. Albert Magor and Arthur S.
Noble have registered under the style
ot the Flour Mills Co., Montreal.

Demers & St. Pierre, grocers and
liquor dealers, St. Hyaecinthe, have dis-
solved, business continued by Oliva De-
Hiers. .

Eugene Monette, jr., has registered
under the style of J. E. Monetin, gen-
cral merchant, St. Philippe de La-

Prairie.

A meeting to appoint a curator to S.
I-. Adam, general merchant and lum-
ber dealer, Disraeli, is called for the
12th inst.

The assets of Andre Bohini, eonfec-
tioner, ete., Montreal, are to be sold by
hailiff.

A meeting of the ereditors of J. H.
Constantin, general merchant, Nomin-
ique, was to be on the 1st inst. Kent
& Tureotte, eurators.

Mrs. D. A. MePherson, Donald A.
McPherson and Barelay MePherson have
registered under the style of D. A. Me-
Pherson & Co., produce dealers, Mont-
real.

MANITOBA AND N.W.T.

E. W. Stone, late general merchant,
Carstairs, is dead.

G. B. Andrews, grover, Winnipeg, has
sold to George Gilton.

Knittle & Co., millers, Boissevain,
sustained loss by fire.

Wm. Lindsay, baker, Winnipeg, has
~old to G. W. Haxby.

Naimen & Kliman, general merchants,
Chortity have dissolved.

The Young Grain Co., Limited, Win-
nipeg, ha\e mcm'porated

MeKenzie & Rutherford, eonfection-
ers, Lariviere, have dissolved.

Havana Cigar Syndicate, manufactur-
ers, Winnipeg, have dissolved.

A. MeNabb, general merchant, Osage,
has been succeeded by 0. K. Ekert.

W. M. Rabe, general merchant, In-
dian Head, has advertised business for
sale.

Chemi-Tek and Confeetioner Co., Win-
nipeg, have sold out under landlord’s
warrant.

Asp & Otteson, general merchants,
Wetaskiwin, have been succeeded by
Otteson & Fealand.

The stoek of MeLeod & Bailey (estate
of) general merchants, Elkhorn, has
been sold to Finkstein & Kliman.

BRITISH COLUMBIA.
W. F. Cuthbert (estate of), confee-
tioner, ete., Fernie, has been sold to A.
J. Purdy.
The stock of H. K. Livingston, gen-
eral merehant, Arrowhead, is for sale
by tender to September 2nd.

OTTAWA WHOLESALE GROCERS’
GUILD.

The new Wholesale Grocers’ Guild of
Ottawa, formed July 22, in that city is
showing great vitality, and the interest
taken in it by its members augurs well
for the trade. The officers of the associa-
tion are as follows:

President—H. A. Bate, of H. N. Bate
& Sons; secretary, Albert Allard, of Pro-
vost & Allard. The association will be
conducted on the lines of the Ontario and
Montreal Guilds, and all matters pertain-
ing to the one will most naturally interest
the others. Ottawa has during the past
decade forced itself to the front as a
grocery and distributing centre and it was
realized that grocery interests could be
more harmoniously and beneficially looked
after by a guild, hence the formation of
the Ottawa Association.
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Why is it that

Upton’s

Jams,
Jellies

and
Orange
Marmalade

are easier to sell than
other kinds ?

Thousands of consum-
ers can tell you the
reason.
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“Consider the Japanese and be
Wise,” says the Boston Globe; “with
only Dried Fish and Cereals in the

Commuissary they are holding up
on Land and Sea a Great Flesh- | | =

. |\'|l‘.‘<

s v

]

s &

2 thein

cating Nation.” jo =

g
4 and
i o 1
There ought to be a lesson in this fussiest people. Get your custom- ?' )
for every storekeeper — especially ers interested in these fish. It i the
for every grocer, for the health of ' will improve their health, and the o
the customer is of importance to the better their health the more groceries ‘\'\lf:
dealer. It is well known now that will you sell. We have just issued a
people cat too much meat and that they booklet called ** Down by the Sounding fiud
should eat more fish, so it should be the Sea,” which contains some interesting o
husiness of the grocer to interest his pictures of the fishing fleet and the "
customers in such articles as HALIFAX, home of the fish which are made into 1~I|
ACADIA and BLUENOSE BRANDS the above-named brands ; also receipes *
of prepared codfish—fish that are good telling how to prepare the fish. You " ”
for the health and just salt enough to can help to interest your customers by - :‘l
make one of the tastiest dishes for the distributing copies of this book. l
b \
i

BLACK BROS. & CO, Limited | |

LAHAVE, N.S.

A. H. BRITTAIN & CO., Rep. in P.Q. and ONT.
BOARD OF TRADE BLDG. MONTREAL.
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The Fisheries
mw

HE eod fishing in Newtonndland
veceupies from May until No-
vember. It has three dis-
tinet branches—the Banks,
Shore, and Labrador fisheries.

The first is identical with that of the
Americans, Canadians and
the Grand Banks.
from twelve to twenty men sail tor the
Jedees and anchor there,

Freneh on
Schooners ecarrying

putting out
in flat-bottomed
which  eontain
trawls, or long line fitted with hundreds
of baited hooks that the fish swallow
and are caught with.  While the men
are off at their work, fogs often avise

their erews in  pairs,

heats, called  dories,

them
o drift about the ocean in a vair quest

and obscure the region, leaving
tor their vessels. These cratt are also
liable to be sunk by speeding steamers in
thie tog or swamped by pooping seas,
and few vears pass without ten or twelve
vessels and one hundred or one hundred
and fifty men  being engulted in  the
waves. :
The Shore Fishery.

The Shore fishery is pursued in the
in-shore waters near the coast, in punts
ar skiffs.  The puntman operates with
heoks and line, the rudimentary method:
the skiffman uses a trap, an inclosure
oI netting, sunk in the sea, and so ar-
ranged that the herds of cod, in swim-
ming by, will blunder into it and he-
come. enmeshed.  Lonely is the lot of
the puntman, and perilous withal. s
his boat swings to her grapnel he needs
tlie nimble wit of two—one to play the
lines, the other to wateh fthe wind.
Many a life goes out in this ealling,
many a family waits in vain tor the re-
tarn of a tather already lying in his
nezy oeean bed.  The frail boat and
lonely sailor can do little against the
wrath of the storm. Greater risks, in
a sense, are run by the skiff erews; but
as they number five to nine, companion-
ship generates partial seeurity. But the
gale often smites them fatally, too,
some boats vanishing before the eyes of
their fellows. The women watehing on
the hill-tops with flaring torches and
ruddy heacons alight, ave crazed with
terror and apprehersion as the storm
increases and the boats battle with wind
and wave, maybe having to run for

and Fishermen of

By P. T. McGrath in Outing.

miles along the -shorve to harbor or au-
chor, or

else being  dashed to pieces
Even it all
gees well, there is the heart-breaking
prespeet of lishing gear destroyed, nets

torn, boats damaged,

against the rugged eliffs.

stations beaten
down; all of whieh have to be replaced,
with inadequate means and materials,
and only native handiness aund infinite
patience, coupled with unremitting toil,
to compass the endeavor.

A Dangerous Shore.

In stormy periods, happy is the set-
tlement that boasts a good havbor. Its
people are spared the oft-recurring
misery of anxious hours when the boats
are off the land. But much of the fore-

shore is

composed of rampant
cliffs, with  narrow gaps = Dbitten
therein - or  sparse  areas  of roeky

lteet.
These places it is certain death to ap-
proach in storm time.

heaeh strewn al their
Here boats have
to be hauled up by eranes and capstans,
and  launched

eribs and chutes,

while the men carry their

from
cateh and
nets in baskets strapped on their baeks,
up vertical ladders fixed to the rocks.
These operations are possible only in
maoderate  weather, and  the  colonial
Legislature is deluged every vear with
petitions for the repair or providing of
such aceessories. as to make fishing pos-
sible.  Hundrveds of men, living in such
places, fishing under such disadvantages.
bring ¢n their shoulders not ounly their
cateh, but the wood to build or repair
their stations. the food they eat, and the
materials to

construet  derricks  and

windlasses. nothing
excepticnal; their fathers had done so,
Aud with
ingenuity and  pertile ve-
souree they overcome serious

They count  this

their sons woiild do likewise.
surprising
natural
obstacles, and make elficient the primi-
tive adjunets they contrive.

The Gale of 1875.

The chiet shove fishery is off Cape St.
Mary’s, a famous codding ground. Heve.
in the season, a thousand boats arve
moored and when a storm eomes up, woe
{o those lax in leaving. In the awful
eale of 1875, some three hundred and
fifty souls perished there in a single
night. Some skiffs went down at their

L

The Canadian Grocer.

Newfoundland.

anchors, the shrieks of thetr doowmed
crews rising above the blast.  Others
were driven ashore and beaten to pieces,
thewr oceupants meeting the sawme fate.
Several flung high against the
cliffs and dropped back with their hu-
man freight into the yawning abyss be-
low. One was

were

tossed mto  a ereviee
seventy-two feet above high-water mark.
OF her five wmen, four perished when
she eracked in two and her stern shot
down again: the other, a fine young man
of twenty-two, was rescued unext day by
voluuteers let down by ropes from the
hill above. He was a raving maniac
and has never recovered his reason.
The Labrador Fishery.

The Labrador fishery-is a busiuess pe-
culiar in itselt.
20,000

It is coudueted by some
Newtoundlanders,  who  leave
their homes every Juune and voyage to
that stevile northern strand

men and  ehildren

men, wo-
where they live in
twrl huts or timber shacks, or on ship-

board, until October, and

then veturn
home with  their tare ol c¢od.  They
divide nto two classes—stationers and
floaters.  The former fish from fixed

poiuts on the shore.  The latter eruise
up and down the coast, netting the cod
where they c¢au.  The seaboard is un-
charted, unlighted. torbidding and poor-
Iv harbored. In the early months it is

heset by iee lloes: in mid-season bergs

are a constant menace; towards the Au- -
i furious gales arve frequent. Often

ane hundred and fifty 1o (two huundred
fishing eratts arve ice-bound in June for
weeks, nnable to get north, and when
||I(')' do, sone aie ll‘('qlu'lxll) foreced on
the roeks ¢r erushed between the floes.
Dangers of the Labrador.

When the vessels are erushed in the
1ce, the oecupants try to make their way
to land across the  floes, or else eamp
thereon unfil suceored.  The ieebergs,
chostly monsters stealing by and prov-
g a wraith of ruin to the fabrie un-
Incky enough to strike thém. often send
a stout eraft to her doom.
naked ribs of
the coast which atiest most completely
the extent of the destruetion wrought
by the Autumn gales on Labrador. when
every harbor is a
and every

But it is the
seores of vessels along

tumble of breakers

eraft has her moorings

ac
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Clover Leai” Salmon

THE FANCIEST QUALITY OF RED SOCKEYE
PACKED ON THE FRASER RIVER. .

September 9, 1904

For sale by nearly every Wholesale Grocer in Canada.

THE PACIFIC SELLING CO.,

95 HUDSON ST,
NEW YORK, N. V.

trebled.  Rope and chain and timber
freguently ecannot  hold the ships and
then 1t 1s *‘every wan save himself.’’
But the heroism of the fisherfolk dis-
dains this, and the stories of selt-sacri-
tice aud gallant rescues along Newfound-
land and Labrador would fill volumes,
with as  golden  records as the world

knows of.  Every year gives opportun-

“ity for the display of this virtue, as

not a week passes during the fishing
season without some disaster oceurring
which brings out the sterling quality of
the manhoed of these toilers of the deep.
How extensive are the shipping dis-
asters along Labrador is best evidenced
by the faet that in 1880 no less than
ashore and
over 7.000 people had to be eonveyed
liome 1 steamers chartered by the Gov-
ernwent; while last season the little

217 vessels were  driven

mail boat broaght back 285 shipwreck-
ed fishermen in one trip, and 217 the
uext, 52 schooners having been broken

-against the rocks.

Fraser River Salmon Pack.
_The retort count of the Fraser river
salmon pack now complete, shows the
following returns:

: Cases
Poanditalls .- o0 L. Ll 8.913
Poungdillats: - ool 9.932
Half-pound flats.................. 37.880
Half-pound ovals..........c..-.. 5.799
Squatsi....... s A A e 230

Bolal Tl i TR St s 62,753

In addition to the above pack 8,000
cases of trap fish were packed on the
Fraser. The grand total for the river
pack therefore stands at 70,753 cases.

To Make Oil of Dogfish.

The Department of Marine and Fish-
eries, Ottawa, has ordered two render-
ing plants for the purpose of convertine
dogfish into oil. They will be erected
in Nova Scotia, the site to be announc-

ed simultaneously with the iutimation
of the dissolution of Parliament. One
location will probably be on the Strait
of Canso. It is not intended to offer
a bounty ftor the taking of dogfish, but
the Government will purchase them frow
the fishermen at a certain rate per ton.

Conference re Fisheries.

l;\ response to advances made by the
Fisheries Department of the State

of Washington, the British Go\-
ernment has indicated that it is favor-
ably disposed toward the plan of secur-
ing joint action -tu protect the salmon
supply in the Pacific Northwest. It has
been made clear in the course oi the
diplomatic  correspondence, however,
that neither the United States not
(‘anada is in favor of establishing an
international hatchery on or near the
I'raser River.

The approved plan has not yet taken
definite shape, but both sides are agreed
that in a general way steps should be
taken to secure a conference between
representatives of the State of Washing
ton and the Province of British Colum
bia to the end that uniform legislation
and regulations may be obtained to pro
vide for the protection of the fisheries.
Such a conference would probably have
for its chief aim the adoption of identi-
cal rules relating to the taking of fish
and not the establishment ol common
hatcheries. The subject of hatcheries,
however, might be made a matter of
conference between Washington and Bri
tish Columbia but for the fact that the
sentiment in  Canada seems to be
against the project of maintaining these
hatcheries as a joint enterprise.

Scotch Curing Methods Successful.

The demonstrations in the Scottish
method of cleaning, curing and packing
herring which have been conducted at
Canso since May by J. J. Cowie ol
Lossie Mouth, Scotland, will continue

18

until the mounth of November. The ex
periments so far have been very suc
cessful, although the supply of herring
was not as large as expected. A ship
ment of Canadian herring put up by the
Scotch method was sent to St. Peters
burg, which is one of the most critical
markets in the world. The fish realized
from $13 to $14 & barrel as against
irom $3 to $5 cured and packed unde:
the old method. A shipment sent to
Boston brought $11.

Whale Meat on Sale.

Newloundland whale meat is ofiering
in the City ol St. John’s at the pres
ent time, says the Newfoundland Fishing
Gazette. One of the largest provision
houses 1s handling the line as an experi
ment. The product comes smoked and
dried, for all the world indistinguish
able except on close inspection, from
lerkéd beef. We know of no reason why
a market should not be created for the
excellent dietary. The whale is the
cleanest feeding mammal alive, and the
meat is every whit as fine in texture,
and quite as palatable as many grades
ol ox beef. 1t .can be sold at an infini
testmal fraction of the cost of the lat
Ler.

Notes.
The Nanaimo Fisheries of British
Columbia, has been incorporated to- ac-
quire the fish business of Jervis & Co.,,
capital $10.000 in 100 shares of $100
each.

The salmon fishing in Eastern Cana-
dian waters during the season just clos
ed has been very poor, the only excep-
tion being on the Moisie River, where
the run has been better than usual.

In addition to the three reduction
works for converting dog fish into oil in
the Maritime Provinces, it is stated that
a similar establishment will be erected
in British Columbia, probably on Van-
couver Island.
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RING OSCAR SARDINES

Choicest small fish g .

Pure olive ol ( IR
No scales or bones
Handsome package

Moderate price

s . il & o T
PR P RO T 20 S R PR ST ey o

Quick seller

New season’s pack now
arriving.

Can be obtained through
all wholesale grocers.

Canadian Selling Agents . -

JOHN W. BICKLE & GREENING

Hamilton, Ont.

il i

NEW PACK TO ARRIVE SHORTLY

“‘Horse Shoe’
SALMON

For 25 years the standard in Canada.
Every can guaranteed.

The quality unexcelled.

“Sovereign” and “Lynx”

Brands
ARE THE CHOICEST IN THE MARKET.

It is so thoroughly known among con-
sumers that all grocers should give it
prominence.

PACKED BY

J. H. Todd & Sons, - Victoria, B.C.

EVERY TIN GUARANTEED.
TO BE HAD OF ALL GROCERS.
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DAIRY PRODUCE ax» PROVISIONS

The Poultry Fattening Stations.
EVENTEEN illustration poultry fat-
S tening stations are being operated
this yvear by the Dominion Depart-
ment of Aericulture under the supervi-
sion of 1. C. Elford, acting chiet of the
poultry division.  The tollowing is a
list of these stations:
Ontario—Bowmanville.  Holmesville.
Quebee— Bondville,  Chicoutimi, La
Trappe. Stanfold, L'lslet.
- Audover, Rogersville.

Amherst, North-

New Brunswiek

Nova Seotia— Fast
Fast Marearece.

Priee Edward Island—Vernon River
Aberton, Eldon.

Montague Bridge. Mount Stewart.

Bridee. Glenfinnan,

A creat deal of the operator’s time
1~ eiven to showing farmers  how the
werk of Faitening is done, theretore the
~alary of the operator and the cost of
instailing the plant are considered as
experiniental  and  edueational  expendi-
tnres. . The selling price of the dressed
chickens is, however, expected to exceed
the thist eost of the ehickens and the
cost of feeding, plucking and marketing.
The work of cach station is confined to
tattening enough chickens tor illustra-
tion purposes, about 200 being the
maximum number kept at one time. The
cperator, morcover, is nog allowed to be
a competing buyer with others  who
llave heeun to fatten chickens as a pri-
vate enterprise. It the farmers are al-
ready cetting a fair price for their poul-
try. the station will contine its efforts
to allustration  or expernmental  work
with even less than 200 birds. Those
who are carrving on the work tor them-
selves will be considered not rivals but
triends. and will bhe offered assistance
wherever possible.

Special attention  is being  paid to
choosing the rieht sort of birds for fat-
tening: tor instance, the bloeky type
of Plymonth Roek or Wyandotte is re-
commended as suitable for the purpose.
The eperaters are required to spend as
mueh of their time as may be veguired
in assisting those who are engaged in
cr entering the business by giving in-
strizeticn in buying the proper type for

and Cold Storage News.

fattening, in killing and plucking, pack-
g, shipping, ete.

Ouly birds of the proper type will be
bought this year and seven cents per
peund will be paid for these at the sta-
ticns.  An extra good type might well
he worth  eight cents. while  another
type of the same breed  would he too
dear at five cents a pound.

Fach operator is considered respon-
sible tor the work and success of his
own station. e is expeeted, as far as
possible, to find a suitable market for
the birds fattened at his station.  The
department will, however, endeavor to
provide a market for any surplus stoek
above loeal requirements.  EKach sta-
tion will be conducted as much like a
private enterprise as possible, the de-

partment assisting the operator in mar-

keti as 1t would a privaté Hrm
initiating o2 new business.

The demand ftor chickens fattened al
the Government stations is very brisk
this season, and from the offers already
received it is expected that the ruling
price will be from 11 to 13 cents per
pound.

Lard Statistics.

Tue Grocer has received from The
N. K. Fairbank Co., Chicago, the follow-
ing statistics of stocks of lard held in
Europe and afloat on September, to which
are added estimates of former years :

1904.

adian butter shows a considerable in-
provement over any previous year
While this is sympathetic toward th
Dominion, it serves to emphasize the
fact that butter from Canada is not th
The chief
caunse of complaint is the mouldy con

best offered on the market.

diticn ef the butter arriving trom Can
ada, and it is said that this prevails
largely in butter from western Ontario
The method of land transportation 1
Montreal is blamed to a considerabl
extent, but there is also a serious coni
plaint as to the lack of preservatives i
butter from the Dominion. = Tt is argued
that there is no reason why Canada
should not he able to make as good but
ter as Denmark or other eontinenta!
To do this it is declared thai

we will have to revolutionize our meth

conntries.

ods. Canadian butter in the last few
vears has acquired a reputation in Bri
tain not to the advantage of the Do
minicn.  Ax a remedy it is pointedly de
clared that if the Canadian Government
would permit preservatives in safe and
moderate amounts the quality of th
butter when it reached Britain would
show considerable improvement over it
present character.
Provision Notes.

The Arscott rendering works have
heen removed to the Park farm at Wesl
minster and a new company has been

1904. 1903. 19o2. 1Q9OI. 1900.

Sept.x. Aug. 1. Sept. 1. Sept.I. Sept.I. Sept.1

Liverpool and Manchester ................ 25,000 34 000 13,500 18,500 17,000 18 oco
Other British ports 15.500 16,000 2,500 2,400 6 coo 6.000
HEBOIE. . «.....co0esncrnassss 23,c00 27,000 8,000 9 000 15,000 8 500
Bremen ............ 1,000 1,000 1.000 15,00 1,500 2 000
Berin. ... o0 ve AL 3 1,000 1,300 1,500 500 2,000 2 000
T RO S M SRS 9,000 14,000 11,500 5,000 11,000 7,000
Amsterdam
MONEIEI F . oo acnvsarsvennesncaennis 2,000 3.000 700 2,500 1,000 3.000
Mannheim
e S e AR R ARy P S S G s 2 500 3,000 1 000 1,000 4,000 5.500
BECHCH PORIS ooo. ot oo aiisn s e s 1,400 15,00 2,300 I,100 2 500 5,000
Italian and Spanish ports 230 1,000 soo 1,000 1,000 1,000
Fotalin BEurape i .. viiiiaaiiams v ang 80,670 102 0OO 42.500 42.500 61,000 58,r00
Afloar for Europe .. 37.500 40,000 30,000 26,000 54 000 54 000

Preservatives in Butter. formed to be known as the Chelsea

7Y HE review of the British produce
l market, issued by Weddel & Co.,

of London., which is regarded by
the trade as an authority, points out the
eratifying faet that the quality of Can-

20

Green rendering and fertilizing work.

The Milkmen’s Association of Mont-
real held their second annual pienie and
games at Delorimier Park on Thursday.
September 8.

Septembe
g \
b
it
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Telegraphic Address,
“DOMINO,”
Charlottetown,

DAIRY PRODUCE AND PROVISIONS

Gy Do )

LIMITED.

Codes Used
A.B.C.
g LIEBERS
PRIVATE.

The Canadian Grocer.
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Our Prices

BEECHNUT

S ik

are exceptionally low at the present time on

Barrelled Pork
Compound Lard
SmoKed Meats

Write us for full quotations now, and secure your stock while
the present low prices last.  All new stock—quality guaranteed.

The Dominion Packing Co., Limited, - Charlottetown, P.E.I

LONG
CLEAR
BACON.

Hot Weather
Meats.

POTTED TONGUE

COOKED HAMS

DRIED BEEF JELLIED HOCKS
BOLOGNAS SUMMER SAUSAGE - .
FRANKFURTS ‘COOKED CORNED BEEF € can oiier spiendid value i this line.

Our Bacon is well trimmed.

Cured in Cold Storage of uniform tem-

These meats are prepared under our own super-
1 perature. Consequently no rust.

vision. They will please you, they will give satis-
faction to your customers and-they will afford
you a good profit for the handling. Sent by
express only Send us your order for weekly

Write us for Special Prices..

E. W. FEARMAN . COMPANY,

The*Park, Blackwell Co.,

PORK AND BEEF PACKERS, =
TORONTO. ONT.

HAMILTON, ONT.

B i SERT PR R S
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can
of a good Sausage trade must be, your customers’ con- 1 aln
. . 3 nin
fidence, and an appetizing display. s i
3 =ea
2 ¢ By
ket
’ j Ba
atthews’ Saysages |
: i
E ed
fre
. . . 3 ha
are known for their wholesomeness of preparation and bright tasty ! i
. 3 )
B appearance. The name and appearance will sell the goods. ;
! - . - 1 8
? Wrrite for special price on weekly orders. g
g 8|
i ] 8!
L
| The George Matthews Co., Limited . v
i ESTABLISHED 1868. Peterborough Hull Brantford f
)
i L
b
| ,.
ﬂ i LN
. | =.l.l.l.l.l.l.l.l.l.= — b
3+ | - s pe
’; PP - ; m We are buyers of ——gp w
!: = = P It lll]l
; oultr o
? } ‘A - - Cn
¥ | e | ABsowrEypure | o
= | = Utier
: o CREAM e
‘ ! |[TARTAR| &
: | §|l ~Eggs. || |
n Nearly all goods in this line at the [ f a
. ﬁ'etsent/ time are adulterated and in . E =
Ct unji use. ]
[ GILLETT'S is used by the best bakers and [ The best facilities for handling consign- E l:
= s sze;yw:i;r:sﬂfu'rcs- = ments. Up to-date Cold Storage. ‘ j
GILLETT'’S costs no more than the inferior 3 - o
dulterated goods. E
= ¢ :EFUSgEO SUBSTITUYCS. : = E '_
o E.W.GILLETT 237Ny @ | | The J. A. McLean Produce Co., Limited | | ‘
B TORONTO.ONT. [ ] i i
. - ‘ 73-75-77 Colborne Street ¢
= = Telephone Main 2491, - Toronto. f
B
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DAIRY PRODUCE AND PROVISIONS

PROVISION AND DAIRY MARKETS.

Toronto.

Provisions—The provision market
continues strong. Several lines have
almost disappeared and stocks are thin-
ning down to a few seasonable lines.
This is satisfactory, as the end of the
season for smoked meats is fast ap-
proaching.  The demand is good and
keeps the prices up to last week’s level.
Backs are quoted at half cent higher. In
fresh meats the supply and demand ave
increasing with the diminution of smok-
ed meat steeks.  Spring lamb is down
from a half cent to two eents and hogs
have declined a quarter cent. We quote:

Long clear dacon, por lb........oooivinen $u L8l W uzf&
moked Lreakfast uwon. perib.. 012 013
oll bacon, per lb. 009 009}

Small hsms per lb.. 013

Mediuw haws, per RS 5 |

Large hams, per lb. 0114 012

Shoulder hams, per 009 009}

Backs, per 1b.......... . 014 014)

Heavy mess pork, per bbl................ 1500 15 50

Shortout, perbbl ..........cooviiviiiiiiinn 17 50 18 W0

smﬂdfr mess porlk.; per bbl. ..l?) tll_).u lf) ?)?;

1 tierces, per Ib......... 2o 7%

tubs Lo . .. 008 008}
= .. 008F 008}

‘*  compounds, pe: rib. . .007 007}
Plate bul per m-lb bbl. L1100 11 50
quarters . 800 900

4560 580

700 723

550 650

..500 600

..550 700

.70 8%

.. 800 850

77 800

Butter—The supply of butter is fair
for the season of the year. Receipts of
hoth dairy and ereamery have fallen off
perceptibly during the past couple of
weeks, presumably on account of the
high price of cheese, which draws more
wilk into that braneh of dairy manufac-
turing. Priees are accordingly a trifle

firmer in solids and tubs. We quote

the following prices:

Cuun.r' PrDLB.. ..covoeiscnrcanonniantannse - l; "Ol%
018 019

n.un Lmu

Cheese—The price of cheese on the
boards has reached what appears to be
close to the limit. Dealers anticipate
little advance hereafter for some weeks,
tlthough the next ten days may see a
fractional advance. Over nine cents is
altogether too high; anything beyond
nine is abnormal and bound to fall.
knglish demand has not corresponded
with the prices paid here, yet in spite
of this there is a fairly good sale in the
export- market at a fair level. Board
reports for the week ending September
7 arve as follows:

Board. Boxes. Price.
Ingersoll........ BB oo nvoies sirsnessn 1no sales) 0 g}
Campbellford. ..

Woodstock...... 2,700 09’
Picton.... o (110 mld 0 09 5-16
Peterboro’ .. 6,000 09 0 09 3-16
Stirling ... 009
K ngston. . (530s01d) 0 09
Madoc...... 0 09§
Brockville (no sales) 0 09

Winchester .
Napanee ..
Listowel ..
Iroquois
Perth
Ottawa. .
Inge rsoll
*Colored Cheeses.

ChP . (984 sold) 0 m “0 09}
B AL een (62 sold) 0 09

We quote for this week:
Per lb.

Chem, lun,e ................................ 0U9 008}
.............................. 0 09} 0 09l

Montreal.

Provisions—The provision wmarket is
firm. Early in the week there was a
seareity of live hogs. 'The demand from
packers was very good, at 51-Ze to
J3-de in selected lots; 5 1-de for mixed
lots, and 5e¢ for heavy fat per pound,
weighed off cars. Fresh killed abattoir
stoek remains the same, with a fair de-
mand at $8 for light weights, and $7.75
for heavy. Cuared meats and lard ve-
main steady with fair demand. We
quote:

Camadian short cut mess pork ............... 811 00 $18 00
American short cut clear .... .16 50 17 00
American fat back ...... = 1700 17 50
| RN 0 ll’ 0 12§

10 012

1150 12 00

** Boar's Head ™ brand, tierces, per ll. ........ 0 063
2 i-tierces, per .. 007}

ks o b(Hb fancy tubs. 007}

C.Lsea. 20 3-1b. tins, per ib e 0075
12 5-1b. tins o Bl

**  610-lb. tins  ** 0073
20-1b. wood pails, each 148
20-1b. tin pails, each. . 138

Wood net, tin gross weight—

Wood. Tin.

Pure T e T RN I U £ 0 157 170
tubs . 0 07§ 0 08§

- ouel(G 10-1b. unni 008 004

o cases (12 5-1b. tins 0 08} 0 093

b/ cases (24 34b. tins) 0 08 0 0u}

Cheese—The cheese market is again
rasy.  Competition has slackened and
sales are restricted. 'There is a strong
feeling that the advanee was over-done.
Not only has a halt been ecalled, but a
decline is in sight. Notwithstanding
these facts there were numerous offer-
ings of Quebee’s at fair prices, which
were quoted in the vieinity of 87-8e.
This is in harmony with the local mar-
ket, where the range from holders runs
from 87-8 to 9¢ for finest Quebee’s; 9
to 91-8¢ for Townships, and 91-4 to
93-8¢ for Ontario’s, with some asking
91-2¢ for choice colored. The demand
by cable was very slight, and mail ad-
vices from the Old Country report re-
markable dullness over there.

Cheese Exports-—The exports of cheees
for the week ending September 35,
amounted te 65,720 boxes, showing a
tremendous falling off, not only in regu-
lar business, but in eomparison with the
same week of 1903, a deerease is shown
of nearly 15,000 boxes. The total ex-
ports for the season reach 965,256 boxes,
and for a similar period last year the

23

The Canadian Grocer.

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Canadian Grocer.

The Canadian Vinegar Company

HIGH-GRADE VINEGARS

Under Excise Supervision
Reputed the best on the market.

Factory and Office: 35a, 35¢, 37 St. Antoine Street,
MONTREAL.

REFRIGERATORS.

Fit up your store with

a Eureka Refrigera-
tor and you will have
a refrigerator that
will dry wet matches.

Write for our cata-
logue, guarantee test
ana testimonials

which are free.

Eareka Refrigerator Co.
WILBERT HOOEY, MANAGER.
Phone Park 513. 54 Noble St., TORONIO.

Wilson’s
Fly Pads

Wwill kill millions and do it quickly.
10 Cents

Stock the kind the housekeepers ask for.
Avoid poor imitations.

EggCases

—AND—

Woodboard Fillers
BOTTOM PRICES.

WALTER WOODS & CO.

Hamilton and Winnipeg.
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In Business
for Money ?

Then sell the goods that while
being of the quality required pay
the best profits.

Napoli Macaroni

is the article to sell n Macaronis.
Better, cheaper, more attractively
put up than the imported.

Samples Sent.

NAPOLI MACARONI CO.,

Hayter and Teraulay Sts.,
TORONTO, CANADA

Pure Java
Pure Mocha
perfectly blended,
perfectly roasted,
and you have

TORONTO
CLUB COFFEE

s, 1s, in double bags, whole or
ground.

FREE SAMPLE ON REQUEST

TORONTO GLUB GOFFEE GO0.
85 Jarvis St., TORONTO.

COMMON SENSE

(Roaches and Bed-Bugs

KILLS | Rats and Mice

All Dealers and 381 Queen St. W.
TORONTO, ONT.

Dealers find Common Sense a very good seller for
the reason that it gives geneiral satisfaction and each
customer tells others about same.

Write for prices.

Peacock Brand

OF—we
Condensed
Mince Meat

The Very
Best.
Your
Wholesaler
Sells It.

The Bates, Peacock Co.
HAMILTON, ONT.

DAIRY PRODUCE AND PROVISIONS

exports were close to a million and a
half boxes. ;

Butter—Some improvement has been
noticed in the butter market in the eoun-
try, and naturally the local market has
stiffened considerably. Quebec butter
sold at the wharf at 181-2 to 183-4c
and this covers the general tone of
prices in the east. Townships held
firm at 183-4e to 19¢, with some un-
certainty in the market, the tendency
being to develop higher prices. Heavy
stocks are held here, and the demand
from the Old Country is reported fairly
firm. The receipts on the Board of
Trade Tuesday morning were reported
284 packages.

Butter Exports—The exports of but-
ter continue fc¢ inerease. For the week
ending September 5 the totals reached
21,348. This of course is an increase
of the corresponding week last year,
but a slight falling off in the preceding
week of this year, owing perhaps to the
cool and wet weather. The total ship-
ments of butter to date, amounted to
215,110, showing a decided inecrease
over the figures of 1903.

—

St. John, N.B.

Provisions—In barreled pork and
beef the market seems unsteady. There
is very little sale. Hams and rolls are
searce and full prices are asked. Pure
lard shows quite an advance and the
market is firm. Refined lard is rather
lower. In fresh meats beef is quite low.
Lamb is freely received, quality good
and price unchanged. Veal is searce
with a fair demand. Mutton is dull.
In pork there is a rather improved mar-
ket.

Mess pork, per bbl.......ooceuiiiriiaienen $16 00 $17 00
Olear pork 2 ... 1700 19 00
4 o 12 00 14 00
Mess beef e 19 00 12 00
Domestio beef, per lb.. 06 007
Western beef ... 08 010
Mutton » 05 006
Veal 2 06 007
Lamb, = 07 009
Pork o 063 0073
Hams = 12 014
e B oot
ard, pure, tubs ; 08 009
Refined lard, tubs .... . 3} 009
u s R vadess covmanseninn 0 008

Butter—Full stocks are held, particu-
larly of medium grades. To command
a fair price quality must be good.
Creamery butter..........ccooviiiieiiieinaens

Best dairy butter . =
Good dairy tubs.........coooiiiiiiieiiiiiiiians
Fair =

Eggs—Eggs are quite scarce and
prices rather higher.

Egus, Dennery......ooc coeeiieiisniseacensionnes 018 020
& GRBB BROOK s 5 viicovi oo rass asninbns voas magiics 017 018

Cheese—Prices are higher. Quantity
offered by local makers light. Output
here will be short.

Cheese, perlb...... MR e S e L 009} 011
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Meat Famine Imminent in U. 8.

“HE Butchers’ Union is determined
’l to force a meat famine in the
United States, according to the
New York Journal of Commerce. The
Butchers’ National Organization evi-
dently thinks this is the best weapon
with which to fight the Trust packers,
although it may not be welcomed by the
independents.

A boycott has been deelared against
all meat and the announcement made
that union men will quit all packing es-
tablishments regardless of where live
stock has been secured. No member of
the Meat Cutters’ and Butcher Work-
men’s Unions will be allowed to dress
any animal until the strike is settled.
The idea seems to he as far as possible
to prevent butchering and the distribu-
tion of meat throughout the United
States as a means of coercing certain
employers in (hicago into submission
to the terms of the Amalgamated Butch-
ers’ and Meat Cutters’ Union.

The Journal comments as follows on
the situation: ‘‘It is a perfeetly crazy
proceeding, and the kind of reasoning
that would regard it as a legitimate or
effective weapon for organized labor to
resort to is inscrutable to the sane mind.
If it could be successful it would un-
doubtedly cause great loss to capital-
ists engaged in the packing industry,
but it would be relatively no greater
than that inflicted upon labor in the
same industry, while the injury would
be extended to the cattle raisers and to
all employed in the traffic in meat. Such
a strike order is impossible of enforee-
ment; but, suppose it could be enforced
and a ‘meat famine’ could be produced,
the sufferers would be the whole body
of consumers. This ‘weapon’ would be
used upon the whole community as a
means of coercing the ‘trust packers’ of
the Chicago Stock Yard distriet. This
shows how utterly and hopelessly irra-
tional the mental processes of this kind

of a labor leader are.’’
/

INEW POTTERY FIRM.

The Toronto Pottery Co., Toronto,
with share capital of $10,000, has been in-
corporated to manufacture and deal in
stoneware and other clay products, etc.
The provisional directors are J. J. Zim-
merman of Toronto and H. Robinson, H.
B. Mantou, F. W. Butler and B. W.
Robinson; all of Akron, Ohio.

Sept
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~EBY, BLAIN CO,,

THE CANADIAN GROCER

WE WERE THE FIRST

to introduce to the trade in Ontario a fast-selling line

of PURE TABLE SYRUP, put up in handsome tins—

UR
66

o
s TABLE
OLD MEDAL” TA%E e

RIGHTLY HOLDS FIRST PLACE ON ACCOUNT OF ITS QUALITY.

In Purity, Flavor, Body and Appearance
it is the standard of its legion of imitators.

PUT UP IN
2-lb. tins, cases
st
| ey
Vb, -
THE “MONEY-BACK” KIND.

Every tin has our guarantee.

LIMITED,

FREIGHT PAID

—_ ON—
5-CASE LOTS
UP TO NORTH BAY.
SPECIAL PRICES
F.0.B. Winnipeg, Man.

Wholesale Grocers

TORONTO.

MANITOBA MARKETS.
Winnipeg, Sept. 3, 1904.

HE weather during the past week
has been decidedly favorable and
consequently harvesting opera-

tions throughout the country are pretty
well advanced. The first carload of the
season’s erop has already reached Win-
nipeg and been marketed. Authorities
state that nearly one-half of the erop
is already harvested.

With regard to markets all lines are
firm, a decided advance being notice-
able in flonr and sugar. New Japan
tea has arrived.

The market reports a general firmness
in all varieties of canned goods, prices
remaining unchanged.

Coffee—Quotations on this line are
stiffening np somewhat, the market quot-
ing green Rio at from 101-2¢ to 1le.

Fruits—Quotations on these lines re-
main unchanged in general. A rise,
however, is quoted on Upham jam eom-
bination, it now being on the market at
47 1-2¢. ?

Sugar—On the first of September a
general advance on all lines of sugar has
been called of 5e over last week’s quo-
tations. Montreal granulated, per bar-

rel, $5.35; per sack, $5.30; yellow, $4.70;
Wallaceburg, per barrel, $5.20, sack,
$5.10.

Flour—During -the past week flour
has continued to advanee being quoted
at the present time at the following
prices: No. 1 patent, $2.75; No. 2
patent, $2.55; No. 3 patent, $2; No. 4
patent,” $1.50.

Canned Fish—Shipments of salmon,
the product of the new catch, are now
en route and are expected to reach Win-
nipeg in less than one week. Owing to
the light cateh this season prices are
very high.

All other lines remain praectically un-
changed.

HINTS TO BUYERS.

E. D. Marceau, Montreal, reports ar-
rival in a few days of 120 mats of 5 and
10 1b. boxes Japan tea at 18% and 2lc.,
showing extra fine value.

S. J. Major, Ottawa, is quoting new
Valencias arriving shortly ex steamer
Escalona, at very interesting prices.

In conversation with Mr. Mann, of
the Montreal office of Salada, it is
learned that the business passing

25

through this branch is breaking all’
previous records, and the most encourag-
ing part is that it_is mainly made up of
repeat orders.

In vinegars, S. J. Major, Ottawa, ad-
vises the trade that all grades of
strength are in stock at prices highly
interesting to buyers. ;

The F. J. Castle Co., Ottawa,
just received two carloads Barbadoes
molasses in barrels, hali barrels and
puncheons, which they are selling at low
prices.

have

California prunes are offered at low
prices by S. J. Major, Ottawa. Buy-
ers’ inquiries will receive prompt atten-
tion.

Cheap Young Hyson, Ping Sue teas,
are offered by L. Chaput, Fils & Co.,
Montreal, at 10 1-2¢, these teas are to
arrive in the Fall.

L. Chaput, Fils & Co., have a few
boxes of the very finest and best erade
of Japan teas, imported into Canada,
and are offering them at 40e¢ per Ib.

L. Chaput, Fils & Co. are offering
English York candied peels, and Griffin
& Skelley, Santa Clara, prunes at very
attraetive prices.

8 AR T R T T
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FALL GOODS

Our purchases of many lines are made and we must admit we were lucky as we
struck the market right.  You might as well reap the benefit.

We are CranKs on Quality

and you will get the best of everything from us.

Prunes

We were in luck and struck the bottom of the market. These are on the
up grade and you had better buy now. We will give you prices that
will astonish you and don’t forget that we are only quoting New Santa
Claras 1904 crop.

Currants
We will have all grades under special brands. In this way we always get
the same quality Dhecause we don’t have to stick to the growing districts
and take poor quality if its bad any particular year. This means a lot to
vou, to get always the same. We are bringing out one grade under our
“Black Diamonds” Brand. The best that money can buy in Greece. You
should try them.

L] L ]
Raisins
This year Californias are low and we look for a big sale, and it should be
a record breaker for these goods. (et our prices.
We will also have new Valencias in about three weeks.

Nuts, Dates, Figs

It’s a little early yet but we will report to you in good time.

s ”,
Vinegar
Guaranteed quality, XXX white wine 18c., XX white wine 14c,
XXX cider 18c.

Canada Brokerage Co.

L.imited
Wholesale Grocers, - 9 Front St. E., Toronto

Phones, Main 2282, 870.

T

ARt T ST L A




September 9, 1904

THE CANADIAN GROCER

'ALVINA
SALT

A VERY GOOD TABLE SALT.
RETAILS AT 10c. A TIN. .
ALWAYS RUNS FREE OF LUMPS.
SHOWS YOU A GOOD PROFIT.

BATGER’S

NEW
SEASON
JAMS

EXTRA/FINE QUALITY
NEW STYLE SQUARE
JAR WITH METAL AND
CORK SCREW TOP.

AGENTS, hl ‘ ’ \h’
ROSE & LAFLAMME, 5
MONTREAL.
ROSE & LAFLAMME,

MONTREAL.

e Ry AT A < AR e S T S 5 WD

agall.

but the best of the vegetables _goes into them.
They are splced with pure spices by an adept.
The vinegar is our own special pickling,
pungent. It brmgs the best results, In
aall., 75c.; 2
$3. 00 10 (ralls $5.50. In barrels, any size, 45e. per
Frelght paid on five 5-gall. pails or over.

Do you get our Quarlerly Price Current ?

low price.

that 1s easily and quickly sold. Retail for I5c.
of 3-doz., $1.05; or in bbls. of 6-doz., $1.00; nett 30 days.

We will pay the freight in lots of 5 bbls. or 10 cases or over.

e -

Our Bulk Pickles are packed in a

clean, wholesome manner and nothing

pure and
pails, 1

galls., $1.40; 3 galls., $1.95; 5 galls,,

THE OZO CO Limited

MONTREAL

Our Premier Pickles in bottles are high-grade pickles at a
They are well cut, firm, crisp, and a good color,
nicely packed in the usual size bottle, with an air-tight
capsule,and neatly labeled. They makean attractive package
In cases

v — e
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Only high grade machine made in Canada.
Long or short carriage interchangeable.
In use by both great Canadian railways.
Visible writing wins.
[Every machine guaranteed perfect.
Regarding the price, we save you $25

which you DON’T have to pay in DUTY.

WRITE FOR CATALOGUE

Canadian Oliver
Typewrit.er Co.
183a St. James Street,, MONTREAL

i One
Does It All

CLEANS AND POLISHES
LUBRICATES WITHOUT GUMMING.
PREVENTS RUST.

And does each better
than anything else.

Dealers make lasting cus-
tomers by selling * 3 in "

. e Sold by Jobbers in
'WING MACHINES.

Y Memvranion HAMILTON WINNIPEG

7 0.W.COLE CO. §

Bl MONTREAL  ST. JORN, N. B.
TORONTO VANCOUVER

G. W. COLE CO.

141 Washington Life Bldg., New York.
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WE SAVE YOU MONEY

On your printing bills. A dollar saved is as good as a dollar made.
With the latest up-to-date methods, electric J)resses and competent work-
men, we are able to turn work out faster and cheaper than the ordinary
printer. Just let us have your next order to convince you.

GOOD PRINTING DONE CHEAP AND QUICK.
G. A. Weese & Son, &4 Yonge St., Toronto

SEND FOR SAMPLES.

ADVERTISE YOUR BUSINESS

Write for particulars about our cuts and ads. from 50 cents up. To
advertise in newspapers. Catchy ideas to catch business. Given to one
merchant in a town. Send us your ads. and we will criticise them free.
WRITE To-DAY.

GEO. J. SMITH BUREAU, s2!' 8roaoway, N.v-

WE WRITE ADS. IN FRENCH.

Trade With England

Every Canadian who wishes to trade successfully with the
0Old Country should read

¢ Commercial Intelligence*’
(The address is 168 Fleet S$t., London, England.)

The cost is only 6¢c. per week. (Annual subscription,including

postage, $4.80.)
Moreover, regular subscribers are allowed to advertise without

charge in the paper. See the rules.

THE BELL TELEPHONE CO.

of Canada, Limited

has extended its

Long Distance Service

From

BRANTFORD

to

MOHAWK, OAKLAND and SCOTLAND

Rates may be obtained from any of the Long Distance

Save Time  Save Money

THE BRIGGS LEDGER SYSTEM

Write for Catalogue.

The Briggs Ledger System Co.,

Limited

3 York St.,, - Toronto, Can.

T R e T
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A SUGGESTION FOR THE COLLECTION DEPART-
MENT.

By Henry Wheeler

GRISAT deal of unnecessary trouble and detail
is gone into in making collections on the ac-
counts of the average retail house. A study
of the ledger cards is usually made, and efiorts
made to collect once a month or oftener. the
writer has found that a good way to handle these matters
is to have a statement made of every aceount whieh is due.
OF course this statement should be made in duplicate,
using carbon paper for the duplicate copy. Thus one
statement ean be seat to the customer and the other re-

tained for a colleetion record.

A suitable file (provided with guide eards, showing
days of the month) is used and as a statement is sent oul to
a customer, its duplieate is placed in an appropriate di-
\i,\lnll of llle tile.

We will say that the cashier makes up his mind that
this aceount should be paid m ten days or something
further done about it. He will thus put the duplicate
statement into his file ten days ahead of the date the
statement is sent. Fach day he takes out of its com-
partment the papers applying to that day’s work, and
lie is then in a position to take whatever action he deems
Hecessary .

The duplicate statement shows just how old the ae-
count is and a reference to the ledger will show whether
any payment has been made. As the ledge folo or the
card number will appear on the statement, reference to the
ledger will be very easy.

1i, after investigating this particular case, he comes
to the eonelusion it will be wise to wait a little longer, he
can file the statement over agamn under the date he de-
termines on for the next action on the subjeet.

It he thinks it would be expedient to write a letter to
the debtor just at that time, the letter ean be written and
the whole thing filed ahead to come up when he expects to
take further steps to collect.

In writing collection letters, it is always well to set a
certain definite date on which you expeet a response. It
the response is not fortheoming at that time you have
something definite on which to base your demand upon
the debtor.

Thus the aceount, when it becomes delinquent, is al-
ways kept before the party who has charge of the col-
leetions and it is never in danger of being overlooked or
‘tsidetracked.??

It is sometimes deemed expedient to mark the ledger
page or ledger card, showing that the aceount has been

The Canadian Grocer.

DEVOTED TO THE

END

placed in the hands of the eolleetion depavtment tor ae-
tion, and thus the cashier or bookkeeper is rehieved of the
necessity of making a new statement each time a set of
statements is drawn off.

It is usually the case in most  establishments that
delmquent accounts cease to be aetive: that is to say,
while they arve delinquent no tfurther goods arve purehased,
and so long as this is the ease there would be no necessity
of a new statement until the aceount was settled and the
delmquent debtor eould again become a customer and his

account again becomes active.—The Book-keeper.

MAKING COLLECTIONS.

I\I;\NY merchants who do some credit business have a
L lot of trifling accounts on their books which,
although small in themselves, go to make a very respectable
total. These accounts should be attended to as system-
atically as though they were larger. 1f small accounts are
allowed to run for a long time people forget them. Then
there are some people who do not like to go into a store
where they owe money and, as a consequence, not only the
money that they owe is lost but their trade as well.

In no department of business is more diplomacy required
than in the collection of bills. The man chosen for this
work should be especially qualified for his work, He should
be tactful and discreet and ever on his guard against giving
offence. ~ Many good customers have been lost through the
indiscretion of a too persistent collector. Women are more
likely than men to take offence at the collector's methods
and he should be especially careful when collecting from
them.

These remarks, of course, do not apply to the debtor
whose account is long standing and who sliows no inclina-
tion to pay. But even with this class of debtors, more may
often be accomplished by diplomacy than by more drastic
measures.

Mr. J. H. Butler, representiug McMahon, Broadtfield
& Co., wholesale crockery dealers, Toronto, is on his
regular trip; while Mr. Fred Oberndorffer, the Kingston
cigar man, and Mr. Bert Geen, Toronto, are’ carefully
looking after cigars and boots and shoes.

.

HOTEL DIRECTORY.

NEIL McCARNEY, Pror. . W. C. McCARNEY, MANAGER
M P > Y\ \( &
THE PROVINCIAL
LEADING COMMERCIAL HOTEL. GANANOQUE, ONT
Located in Heart of Business Section. Ten First-class Sample Rooms

HOTEL GRAND

0. F. BAKER, Pror. GALT, ONT

First-class accommodation for Commercial Men.
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CLASSIFIED LIST OF ADVERTISEMENTS. ;

ountants and Auditors.
Afiﬁrhlr Henryr & Co., Toronto.
Fahey, Wm oronto
oskins, David, Toronto.
Jenkins & Hardy, Toronto.
kidd, F. H., Toronto.
Merson, Geo. O., Toronto.
Williamson, T. G., Torouto.

Ammonia.

ernmn, Eckert & Co., London, Ont.
aking Powder.

Bmllet E. W, Co., Toronto.
Maiden, J. H, Montreal.

Barristers, Solicitors, etc.
Atwater, Duclos & Chauvin, Montreal.
Beatty, 'Blackstock, P.u\lnn & Riddell,
Torouto.

|)Illllll Jas. H., K.C., Pembroke, Ont.
Cawmeron, D. O, ' Toronto and Oukville.
Hamilton, J. €', Toronto.

lumu.r. Plnmncua. Tupper, Winnipeg.
Vidal, I. L. O., Montmagny and Quebec

Baskets. x
Oakville Basket Co., Oakville, Ont.

Bird Seed.
Nicholson & Brock, Toronto.
R 20 Confecti v, Etc.

Christie, Brown & Co., Toronto.

Lamont, Corliss & Co., Montreal.
McGregor-Harris Co., Toronto.

Mooney Biscuit & Candy Co., Stratford
Mott, John P, & Co., Halifax, N.S
National I,u.onu: (‘u Brooklyn, N. Y.
Stewart, A. J., Toronto.

Biue and Black Lead.
Oukey, John, & Sons, London, Eug.
Reckitt's  Gilmour Bros. & Co.,Moutreal.
Brooms, Brushes -
United Factories, froronto.
Wuterloo Broom and Brush Co.. Wauter-
loo. Out.

Canned Goods
Bulfour & Co., Hamilton, Ont.
Black Bros. & Co., Halifax, N.S.
Bluomfield Packing Co., Bloomtfield, Out
Burlington Canning Co., Burlington, Ont
0ld Homestead Canning Co., Picton, Ont

Chewin, (:um
Row & . Brockville, Out.

Cigars, Tobaccol
merican Tobacco Co., ‘Montreal.
E mpire Tobacco Co., Montreal.
Fortier, J. M.. Montreal.
McAlpin Consumers Tobacco Co., To-
ronto.
McDougall, D., & Co., (xl.uzow Scot.
Payne, J. Brm.e. Grauby
Tuckett, Geo. E., & Son (‘.o Hamnlluu

Cocoanut.
Downey, W. P., Moutreal.
Greig, Robt., Co., Toronto.

Cocoas and
Cowan Co., Toronto.
Dutch Chemical Worku. Amsterdam,
Hglland.
Epps, James, Co., London, Eng.
Lamont, Corliss & Co., Montreal.
Mott, John P., & Co., Halifax, N.8
VunHouten's -J. L. Watt& Scou.Turonw
Commission Merchants & Brokers.
Dawson Commission Co., Toronto.
Dingle & Stewart, Wmm 8.
Dunn, Wm. H., Montreal and Torouto.

Lambe, W. G. A_, & Co., Toronto.
Millman, W. H., & Sons, Toronto.
Nicholson & Bain, Winnipeg.
Nicholson, Bain & Johnston, Calgary
Price, Chambers & Co., Winnipeg Man
Rattray, D., & Sons, Montreal.
Ryan, Wm., Toronto.

att, J. L., ott, Toronto
Wilson Commission Co., Brandon, Mun

Cancenlmled
Gillett, E. W n. “Poronto.

Condensed Milk and Cre
Borden's -Wm. H. Dunu, \lmmenl and
Toronto.
Colson, €. E. & Son, Montreal
St. Charles Conde! g Co., Ingersoll

e}

Corks.
Ewing, 5. H., & Sons, Montreal.
Crockery, Glassware and Pottery.

t-owaus "Kent & Co., Toronto
Klotz, E. W_, Toronto.
Taylor & )lulvum-y.' Hamilton

Dairy Produce and Provisions
Canadian Swiss Trading Co., Montreal.
Clark, Wm., Montreal.

Dominion Packing Co., Charlottetown
Fearman, F. W, Co., Hamilton.
Matthews, Geo. Co., Brantford, Hull,
Peterboro’.
MaclLaren, A. F.,
Toronto.
McLean, J. A., Produce Co., Torouto.
Park, Blackwell Co., Toronto.
Turner, Jumes, & Co., Hamilton.

Educational
Belleville Business College, Belleville
Canadian Corr. College. Torouto
Muru;mllmu Business College, Ottawa
St. Margaret's C'ollege, Toronto.
Western Business College, Torouto.
Engravers and Printers.
Smith, Geo. J., Burean, New York.
Weese, . AL, & Son, Toronto.

Imperial Cheese Co.,

Bickle, John W., & Greening, Hawmilton

Black Bros. & Co., Halifax

Pacitic Selling Co., New York.

Sovercign & Lynx Brands

Todd, J. H., & Son, Victoria, B.('

Stavenger Preserving Co., Toronto and
Vancouver.

Fly Paper.
Thum, 0. & W.; Co., Grand Rapids, Mich.
Wilson, Archdale, Hamilton, Ont.

Fruits—Dried, G and Nuts.
Adamson, J. 1., & Cu 'Montreul
Finkle & Ackerman, Bomuan\-illg, Ont.
Gibb, W. A., & Co., Hamilton.
Husband Bros. & Co., Toronto.
James, Eben, Toronto.
McWilliam & Evenst, Toronto.
Rattray, D., & Sons, Montreal.

blrln;cr. W. B., Toronto.
Tip) A. P, & Co., Montreal.
W er. Hugh & Sou, Guelph.
White & Co., Toronto.
Gelatine.
Cox,G. & J.
Grain, kan and Cereals.
Force F Co., Toronto.

F ronl.emu, (,erenl Co., Toronto.

Greig, Robt., Toronto.

Lake Huron & Manitoba Milling Co.,
Goderich.

McCann, Wm., & Co., Toronto.

Grocers— Wholesal
Balfour & Co., Humlwn
Canada Brukcra;.o Co.. Toronto.
Castle, F. J., Co., Ottawa.
Davidson & Hay, Toronto.
Eby, Blain Co., Toronto.
Eckardt, ., & Co., Torouto.
Gorman, Eckert & Co., Londou, Ont.
Kinnear, T., & Co., Toronto.
Lucas, Steele & Bristol, Hamilton
*0zo " Co., Montreal.
Provost & Allard, Ottawa

Grocers’ Grinding and Packing
achinery.

Adawmson, J. T, & Co,, Moutreal.

Coles Mfg. Co., Philadelphia, Pa.
Hides.

Page, C. 8., Hyde Park, Vt.
House Insect Destrover.

Common Sense Mfg. Co., Toronto.

Infants’ Foods.

heen, Robinson & Co., Loudon, Eng
Interior Store Fixtures, Trucks, Etc

Auer Light Co., Moutreal
Jams, Jellies, Etc.

“0zo " Co., Montreal

Upton, Thos., & Co., Hawilton
Lubricant.

Cole, G. W. Co.,, New York.

Macaroni
Napoli Macaroni Co., Toronto.
Tippet, A. P, & Co.,, Montreal.
Matches.
Walkerville Match Co.,, Walkerville, Out
Mince Mea:
Bates, l'rncuck Co., Hamilton.
Wethey J. H.. St. Catharines.

Office Systems, Supplies. etc

Briggs Ledger System Co., Toronto
Pass Books, Etc.

Allison tuupon Co., Indiauapolis, lud
Patent Solicitor.

Cullen, Orlan Clyde, Washington, D (.

Peels.
Colson, C. E., & Son, Montreal.

Pickles, Sauces, Reluke: Etc
Amcn( an Coffee & Spice Co., l’orunlu
Batty & Co., London, Eng.

Capstan \lfp Co., Toronto.

Solson, C. E., & Son, Montreal.
Davidson & Hly. Toronto.

Downey, W. P., Moutreal.

Eby, Blain & Co Toronto.

Eckardt, H. P., & Co., Toronto.
Flett's -Rose & Latlamme, Montreal.
Gorman, Eckardt & Co., Loudon, Out
Greig, Robert, Co., Toronto.
Hemz, H. J., l'lt.(sbun, Pa

Lytle, T. A., ‘Co., Toronto.

+0z0 " Co., Montreal.
Patterson’s—Rose & Latlamme, Montreal.
Suowdon, Forbes & Co., Montreal.
Taylor & Pringle, Owen Sound.

Metal.
Oakey, John, & Sons, Montreal,
Polishes—

Stove.
Morse Bros., Canton, Mass.

Fostér Pottery Co., Hamilton, Ont.

Refrigerators.

Eureka Refrigerator Co., Torouto.
Fabien, C. P., Montreal.

Salt
Canadian Salt Co., Windsor, Out
Rose & Lattumme, Montreal
Toronto Salt Works, Torouto.
Verret, Stewart  Co., Moutreal

Shelf Boxes.
Beunett Mg, Co., Pickering, Ont
Soap.
Calvert, F. (., & Co., Manchester, Eng
Duncan Company, Montreal

Starch.
Brautford Starch Works, Branttord
Edwardsburg Starch Co., Cardinal, Out
Maiden, J. H., Montreal

Steel Shin, l{lt.s-
Metallic Kooting Co., Torouto.

Store Lighting.
Auer Lifh( (u‘ Montreal

Sugars, Svrups and Molasses.
(0 dlld\lh \lnph' Exchange, Moutreal
ustle Ottawa
Co., Halifux, N.>.
sburg Starch Co., Cardinal, Out
1 Mauple Syrup- Rose & Lulawwe
Montreal
Rattray, D, & Sons, Moutreal

Summer Beverages.
Batger's - Rose & Latlamme, Moutreal
Downey, W. P, Montreal

Teas, Coffees, and Spices.
Awmerican Cotfee & Spice Co, Toronto
Balfour & Co., Hamilton.
Blue Ribbou Tea Co., Torouto.
Ceylon Tea Traders’ Ass'A.
Chase & Sanborn, Montreal
* Commissioner ” Tea, Loudon, Euglaud
Dutch Chemical Works, Awmsterdaw,

Holland

Eby, Blain Co., Torouto
Ewing, S. H. & A. 3., Moutreal
Ewing, 8. H & Sons, Moutreal
Gillard, W. H., & Co., Hawiltou.
Kiunear, T., & Co., Torouto.
*Ozo” Co., Montreal.
Salada Tea Co., Moutreal aud Torouto.
Toronto Club Coffee Co., Torontu.
Wood, Thos., & Co., Moutreal.

Telephones-

Bell Telephone Co. of Canada
Tvpewriters.

Canadian Oliver Typewriter Co., Montreal
Vinegars.

Canadian Vinegar Co., Montreal.

Hill, Evaus & Co., Worcester, Eug

*0zo" Co, Montreal.

Purnell, Webh & Co., Bristol, Eng

Wilson, W. H., Co,, Tillsonburg
Washing Compound

Keeu's”!["nmk Magor & Co., Montreal
Woodenware.

United Factories, Torouto.

Woods, Walter, & Co., Hawiltou.

Wrapping Paper. Etc
Canada Paper Co., Toronto.

Yeast.
Gillett, E. W., Co., Toroato.

\ecountants & Amhlms ........... 30
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For years and yecars the
most persistent buyers of Windsor Salt have
been the most successful cooks. One woman
has told another about the salt that doesn’t
cake, the salt of unequalled purity, whiteness,

dryness, and each woman is a link in the chain

that has been forged from one little word,

« confidence.”

A woman can make or mar your success in business. She can
influence trade—above all, she does like to talk. Think of the

cumulative effect of years and years of

constant talking — constant praise .
Windsor Salt

for Windsor Salt.

The Canadian Salt Co, Limited,

Windsor, Ont.
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EAGLE
BAKING

POWDER 3¢

Two lines that always
please your customers
and pay you a good profit.

See prices In current market quotations.)

SAN-

will get the orders.

STARCH

VARILTIES

You will find them in complete
array at the Toronto Exhibition.

Your customers will sample
them and will want more.
If you have them in stock you

We would be very glad to see

H. J. HEINZ CO., - Pittshurgh, U.S.A.
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A DANGEROUS PRECEDENT.

Saturday  several  Canadian

[ ANT

2 newspapers  contained  the display
advertisement of the Alberta  Central
fand Corporation, Limited, offering For
ale 120,000 aeres of farm lands in Al
berta. This company has recently heen
mcorporated with a hoard of directors
vicluding . ameng  the rest George H.
Gooderham, E. F. B. Johnston and Mr.
Tustice Britton, of Toronto,

It is mueh to be regretted  that the

last-named  gentleman  has  seen it to -

beeome a director of such a purely spee-
ative coneern as the Alberta Central
Land Corporation, Limited.  The dig-
aity of -the heneh and the nature ol the
cath of office should have been ol sulli-
ient weight to have deterred ham from
taking such a step.

The Canadian judieiary is hy no means
so perfeet but that it might be improv-
cdoupon and the allianee ot Mr. Justice

Britton with a speeulative land company

EDITORIAL

is a retrograde movement whieh, havm-
less as it may appear on the surface, vet
establishes a dangerous precedent. It
must be understood onee tor all that no
judge ean with impunity aceept a posi-
tion on the directorate of a speculative
company. - The risk is too great.

It becomes the duty of Mr. Justice
Britton to withdraw  himselt” from an
cquiveeal position and take up his stand
for the dignity of the beneh.  As it is,
he can do so without loss of prestige.
Later on it may become move diflicult.

There lies in this ineident a lesson,
which the whole Canadian people would
do well to take to heart.  There is every
reason o believe that the temptation
placed before our judges to participate
i speculative enterprises is greatly in-
creased by the difficulty which the judges
experience in living, in contormity with
the dignity of their posttions, on the
meagre salavies paid them.  So inade-
quate are these salaries that they almost
afford a justification tor the judges cm-
barking on  enterprises  which  would
avement thenr ineomes.

IF'or some months now The Grocer has
heen eampaigning in favor of inereas-
ing the salaries of Canadian judges and
ene ol the strongest arguments whieh
was brought forward, was the very one
relating to the . danger  of the judges
cenpromising their independence.  The
proyimity of sueh a danger was.seareely
dreamed oF, vet it owas vight at hand.
The scener that the ,ilulj_'v.~ receive a
competent salary, the hetter will it be
for all ccneerned.  Then there can be
no exceuse for a judge debasing the dig-
nity ef the benelr in order to aungment
his income and there  need be no fear

that justice will he perverted.

SCARE IN MANITOBA WHEAT.

V ITHIN the past two weeks a dis-
\' covery has been made which has
tewmporarily upset the market for wheat
eraded as Manitoba No. 3.

It will be vemembered that lavee
cuantities ol grain were destroyved last
Winter by the burning of one of the
laree elevators at Fort William. By
considerable

some inexplicable means
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quantities  of damaged and  partially
burned gcrain have cot mixed with regu-
lar Neo 3 Manitoba and been shipped to
castern millers to pass as No. 3 Manito-
ha.  The result is that the high rveputa-
tion of Manitoba wheat has been brought
into question and buvers  who usually
bank upon the sterling quality of this
article are so dubious that the market
is practically at a standstill. N repre-
sentative of The Groeer overheard a
prominent Ountario grain and Houwr ex-
porter the other (l:l_\ advising a elient o
ticht shy of No. 3 until some adjust-

ent had been made.

I all probability the mining has been
unintentional. At the same time those
who are rvesponsible ought o have -
pressed upon them the tar-reaching evil
cifeet such mixing may have upon the
Miuiteha wheat, especially  in toreign
matkets. Tt may vet be necessary for
the Dominion Government to take the
matter in haud, and such s being hinted
at new in certain quarters. The utmost
astonishwent s expressed  that  any
Government inspeetor could have allow-
ed sueh a sample ol 2rain 1o pass

through his hands undetected.

A CASE OF INADEQUATE PRO-
TECTION.

! GENTLEMAN who until recently
was  earryving  on business  in

Western Ontario i1s lookine for a situa
tien. .\ shorvt time ago he was burned

cul, and as he had net taken  proper

proecantions i regasd to msuranee he
1s now in his present predicament .

This is not a new experience. Those
who wateh the five losses  closely will
have, no doubt, noticed  the frequeney
with whieh little or no nsuranee is car-
ticd by business wen who are unfortu-
nate enough to he burned out.

Insurance against fire 15 as much a
part of a man’s business as window
dressing, bookkeeping, advertising, ete.
When merehants are neglizgent i this rve-
speet, and either do not carey suilicient
ISUFANCe, OoF ds 10 soe sianees, e
at all, they are  tollowing  a practice
which is as unbusinesshike as 1t 1s un-

wise.




e o

- B
e

ot edgs oot

®
£ |
{
g 1
s
2
{
)
X
f i
* $
5 {
E 1
|
g |
3
+ i
s 1
E |
¢ 1
. § i
& |
g }
5 H

$ |
g i
g 1
8 i
e 1
¢ |

1

g
g

The Canadian Grocer.

BUSINESS MEN AND ELECTIONS.

A GENERAL election is evidently not
{ very tar away. The political or-

cans are  already  beginning  to play
atresh the tunes that did serviee in the
past. and the politicians are busy get-
ting into condition for the fray.

A= far as the bhusiness  interests of
the conntry  are concerned it matters
little which of ‘the two parties are in
power.  The only difference hetween
theny is in name, and that is not vital.

Jut while 1t does not matter to the
commercial interests  of  the  eonuntry
which party is i power, it does matter
a ereat deal what manner of men com-
pose the l’q'.‘[»('(']i\(' |l;ll‘li1'>.

Worth. unfortunately, is not always
the determining factor in the selection
cf yepresentatives, either at the party
nominations or at the polling hooth.
Those who have ever had a glance ai
the inside working of the party machine
scareely need 1o be reminded of this.
But business men need to he put on their
crard acainst it.  And at they want
cood covernment they must he on themr
cnard against 1.

A well-known politician told the trath
when he deelared that elections are not
won hy prayer.  They are, however,
often  won I)) |>l“'.\in: upen the SUseep-
tibilities of the passive clectorate.  Oh-
viously the results whieh® are obtained
from such election methods are not eon-
ducive to the commereaal welfare of the
country. It i within the power of busi-
pess men to minimize this evil.  And
the first step is to refuse to support the
incapable men that the political heeler
has set up.  Get business men into line

and support then.

WAR AND THE TEA TRADE.

’\/ ORI than onee since the outhreak
L /[ of the war between Russia and
Japan have wholesale and retail  gro
cers been asking themselves what would
be the efiecct on tea prices generally .
Prior to April 1, when conditions
were more uncertain Allmn at the present,
there was a good deal ol speculative
buying Irom the retailer to the import-
er. Bulls were the feature of the tea

marhet, and for a time it looked as if

EDITORIAL

their anticipations would shortly be
realized. Ilad the Russians been able to
attack ports from which tea shipments
are made the result to the tea trade
would probably have been far reaching.
The Japanese by their rapid and agres-
sive campaign and early naval victories
removed  this  danger. Again it was
feared that Japan would have to enlist
thie services of her farm laborers at the
front.  The resources of this newiy dis-
covered eastern  power, however, have
heen an eve-opener to western civiliza
tion, and instead of the tea plantation
ol Japan being depopulated the first
crop has already been picked and placed
on the market at prices more favorable
than have ruled for two or three years
The Ceylon, Indian  and China tea
markets have remained practically  un-

disturbed, and at the present time the

The following is a sample of many letters
received by us daily from Great Biitain
inquiring about our trade newspapers and
frequently enclosing subscriptions. Our
circulation 1n Great Britain, Ireland and
the colonies is steadily increasing, prin-
cipally because they want a good trade
paper over there, and also because they are
becoming more and more interested n
Canadian affairs.

FDITOR CANADIAN GROCER . —

Will vou kindly let me know if your paper
can be had in Great Britain or Ireland. |
got a few copies of it some years ago and
found it sc original ana advanced that it
has since been my intention to take it
regulaily. but it is only just now that I got
your address.

(Signed) Huci Evans

only appreciable effect o the war on the
tea trade ol the east has been a trifling
nerease inomarine insurance on accounl

ol the war risk.

HOW TO INCREASE CANADIAN
TRADE.

TN HE Department of Trade and Coni-

merce, Ottawa, has undertaken an
Important campaign in the interests of
Canadian trade and is inecluding in its
weekly report special hints to Canadian
manufacturers  desirous of huilding up
an export trade in the various foreign
countries covered by the  commereial
agents of the Dominion  Government.
Within the last few vears Canada has
awakened to a realization of the splen-
did opportunities for trade in certain
foreign markets, especially the various

sea-girt colonies of the British Empire,
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and while in some nstances Canadiag
trade has already become firmly estal,
lished,  the Government has shown ad
mirable foresight in distributing capahl
commercial agents wherever there is
possible trade opening. There is mor
truth than poetry in the statement that
i Canada wants trade she must go oui
after i, she has” now taken the all-ng
pertant step, and it rests entively witl
herself to pave the way to sueeessfu
competition foir a fair sharve of trade
the newly discovered markets.

As an instancee of the valuable pro
peetive  work  -already  accomplishedd
along these lines the latest  report of
Mi. Alex. Maclean, newly appointed
agent to Japan, s ointeresting.  Fo
cigners have Jong heen casting envion
glances at the Japanese market as offe
ing an exeellent opening for foodstuff.
United States exporters were early i
the field and the result is they have had
a lion’s share of the spoils.  Canadian
millers have come to the conelusion that
they can cater to the Japanese tradi
quite as well as their American cousin:
and  are now  making an  ambition
bid for that market.  Mr. Maeclean’s
report is especlally valuable as showing
the requirements of Japanese trade a-
well as the trade conditions prevailing
in sunny Japan.

The commereial agents in Australasia
J.S. Larke and D. H. Ross, have done
particularly effective work not only in
eiving hints to Canadian. exporters a-
to the commodities  most in demand
i Australian  markets, but  in  cor-
recting false  impressions  coneern-
ing  freight regulations and  offering
timely suggestions towards an improve-
ment in the present methods of earrying
on the export trade.

The same remarks apply to the agents
scattered all over the United Kingdom
and Kurope.

DEATH OF MR. T. G. WILLIAMSON.

The Groeer regrets to announece the
death ef Mr. T. G. Williamson, which
oceurred in Toronto on September 6.
Mr. Williamson was well known in “To-
ronto husiness cireles as a chartered ac-
countant. Some years ago he was en-

geeed 1n the grocery hrokerage business
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and later he became a mining broker.

Mr. Williamson had also won con-
<iderable tame as a curler, having on
more than one oecasion skipped Toronto
Granite Club to vietory in the eompe-
tition for the Ontario Tankard.

MR. A. T. MELDAN.

T 1K GROCIER has pleasure in pre-
r senting to its readers in this

week’s issue a portrait of Mr. \.
I'. Weldon, recently appointed to the
position  of secretary ol the Halitax
Board of Trade.

Mr. Weldon has spent practically his
whole life in  the Maritime Provinces,
and his business training has been along
such lines as fit him peculiarly for the
important post he has been app: ated to
fill.  He was born at Dorchester, N. B.,
on March 6, 1876. Intering the employ

Mr. A. T. Weldon, Secretary Halifax
Board of Trade.

ol the Intercolonial Railway at the age
of 11, he continued to serve this or-
ganization up to the time of his resigna-
tion to accept the secretaryship of the
Halifax Board of Trade. All the way
through Mr. Weldon's experience has
heen principally along the line of trans-
portation. He spent some years in the
local  freight office at Moncton, N. B.,
alter  which he was transferred to the
claim  department, where he remained
lor one year. In December, 1901, the
company moved him from Moneton to
Halifax, where his position has been
that of chief clerk to division freight
agent, Mr. D. A. Story, up to the pres
ent time.

NEW CANADIAN CLUB.
The Grocer is in  receipt  of an
mteresting communication Irom
J.. H. MclLeod and A. W Donly,

" THE CANADIAN GROCER

both of the City of Mexico, relative to
a Canadian Commercial Club which has
recently been organized there for the
purpose of promoting closer trade rela-
tions between Canada and Mexico.

The membership is  already in  the
neighborhood of £ity, of whom the ma-
lority are residents of Mexico ol some
vears standing, and whose business ex-
perience should prove of great value to
Canadian exporters desirous of extend-
ing their field of operations. The club
is not a commercial enterprise, but an
organization of Canadiaus most ol
whom are in active busiuess, and all ol
whom are desirous of seeing a healthy
growth of trade between the two coun-
tries. The. president, J. Ti. McLeod,
has  been identified with the grocery
i{rade for a number of years, and is one
of the most successful foreign merchants
in the City of Mexico.

The oflicers of the club are as follows:
James 1. McLeod, president, . A, I8
Halliwell, vice-president; A, W. Donly,
secretary-treasurer; directors, . R
Dobson, N. P. Dewar, G. W. Saunders,
E. T. Bailey, W. K. Macdougald, C. T
Ambridge, George F. Ross. E

The Mexican Herald of Jﬁ) Iuﬁ
the opinion that the Canagi
mercial Club will have a lu&
tile field for its operatio
that “‘owing to lack of u§
facilities it has been imposs

Com

to
the present time, for (‘fanada and Mexic

to make an exchange of theit pmdurl,i v

except by the indirect route through the
United States, which has been the equi-
valent of saying that there has been no
trade  between  them. With the estab
lishing of the proposed steawer lines on
hoth the Atlantic and Pacific sides there
is no doubt that a mutually profitable
business  would soon result. The Can-
adians are an enterprisiug, energetic
people and probably will be able to con
vince the Mexican people that it will be
to their advantage to give them a shave
of their patronage. The Cavadians are
also large buyers, especially of the pro-
ducts that tropical and mineial Mexico
have to offer for export.”

The executive of the club will be glad
to supply manufacturers and others in-
terested in the field with information on
trade conditions existing in Mexico, and
all inquiries addressed to the secretary,
A. W. Donly, Apartado 2029 Mexico
City, will receive prompt attention
The secretary will also be glad- to ve-
ceive catalogues and other information
as to lines of goods carried by Canadian
manufacturers, and to put importers ol
commodities which Mexico  has to ex
port in direct communication with
Mexican exporters.  The external trade
of Mexico, both in imports and exports,
is increasing by leaps and bounds, and
it is high time Canada was reaching out
for a share of it.
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THE LATE MR. W. F. MOUNTAIN:
I HE GROCER chronicles with regret

the death of Mr. W. F. Moun-

tain, who was killed in the fatal
railway aceident at Richmond, Quebee,
on August 31, Mr.
traveler for Carter. Galbraith & Co.,

Mountain  was

wholesale  grocers.: Montreal, and  was
one of the most popular and best known
srocery, travelers in the Eastern Town-
Betore comne on the road for
Carter. Galbraith & Co.. Mr. Mountain
was in the employ of Mr. A
o \\'ill(l.\('l' \ll“\
ago he entered the employ ol Carter.
Galbraith & Co.. and in the words of
Mr. Galbraith, of this  firm:  ** Mr.

Mountain proved himselt to be one of

ships.

Trudean,

About seven years

the most energetie and trustworthy re-
presentatives that it has ever been our

privilege to have associated with us.  In

wase 1he late M. W. F. Mountain.

fact we eannot say too mueh, or speak
tco highly of his good qualities.  He
was very popular with  his customers
and at the same  time  friendly and
obliging te his competitors.  He had
hosts of fricnds and leaves no enemies,
He had worked up a most
trade, and it is safe to say that no maun
did a better business for any house in
this eity. It will be some cousolation
Fer his friends to kuow that although a
voung man he leaves his widow and three
children fairly well provided for.  Had
Mr. Mountain lived it was the intention
of our firm to have ziven him an inter-
est in our business at the end of the
present yvear.'’

The Greeer had the pleasure of being
persenally accuainted with Mr. Moun-
tain and kuew him to be a mest popular
traveler. and one whose pleasant ways

and mauners will be missed by the boys.

extensive”
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AUGUST 29 TO SEPTEMBER 10,

¥ | CANADIAN NATIONAL EXHIBITION, [¥®

TORONTO

1904. L 2 *

r IS flonor the Lientenant-Gov-
cruor strnek the right note

in his address at the official

opening  of  the Canadian
National

Monday, August 29, when he remarked

[Exkibition 01l

““This Exhibition is the greatest kxhi-
bition of the kind whieh has ever been
held in Canada. It 1s a subjeet of gen-
eral remark that the Exhibition ot To-
yento is the Lest thing of the kind on
the North American continent.

This year’s Exhibition is no execep-

tion to the rale and. refleets the areat-

est possible eredit upon  the directors ~pone.

]
and all who have taken an active part

inoits manacement.  What strikes one
mest 1= the enormous strides the lxhi-
hition has made during the past year.
New buildinegs have heen added, and the
orounds improved  cenerally until the
prospeets resenble a miniature ety of
palace stroetores.
Improvements.

The most important addition is the
pew Administration Building, a fine bhutf
hiiek structure two stories high, built

in colonial style.  The directors and

husiness  managers occupy  handsomely -

appointed quarters here and make the
Administration Building their eentre of
cflicial cperations. It s to he hoped
this is only another addition to the al-
ready laree number of handsome sub-
stantial  struetures  which now adorn
Fxhibition Park. The Toronto Exhi-
hition is now assuming such large pro-
portions that inéreasing accommodation
of the bhest possible sort has become a
peeessity and 1t is hoped that the time
ix not far distant when the Horticul-
tural. Maehinery and various other ex-
hibits will be housed in buildings ap-
proximating the palatial Manufacturers’
and Liberal Arts Bulding, whieh com-
pares faverable with anything of the
sort not only only in this country but
abroad.

Another  noticeable  improvement s

the ont-door appearance of the grounds.

"Now that the Exhibition has been placed

cnoa satisfactory fivaneial footing there
15 no deubt but that the **powers that
e will pay more attention to land-
scape gardening.  The natural bheauty

of  Exhibition Park is hardly to be ex-
celled in Canada or the United States.
There is, however, mueh room for fur-
ther improvement and it must be con-
fessed that ene is inelined to heave a
sich when he remembers the magnifi-
cent effeets 1 landscape gardening pro-
duced at the St. Louis Expesition this

vear.  There 1s reason to helieve the

Toronto authorities are thoroughly im-*

bued with the idea that the reputation
cf *Taronto  the beautiful’ must he
upheld, and that **The Canadian Na-
tional Exhibition’ must be second  to
.\(-('ul'llinj_'l_\' visitors to the Ex-
hibiticn next yvear may look forward to
secing a  wonderful transtformation in
the park.

A Golden Harvest for Toronto.

The Exhibition season has come to he
a colden harvest for Toronto.  Mer-
chantg report a big inercase in the vol-
nme of business: the manufacturers are
jubilant over having placed their pro-
duets in the most favorable light hefore
the largest number of actual and pro-
speetive consnmers that have ever visit-
ed the Toronto Exhibition: the factories
are busier than ever owing to their out-
put having to be materially inereased;
proper food has been provided for nurs-
g the national commereial and indus-
trial spirit among  Canadian eitizens,
and lastly a means of annual eduecation
has heen provided -visitors to the FKxhibi-
tion which it 1s diffienlt to overestimate.

The Exhibits.

What appeals most to The Groeer is
the splendid display in the Manufaetur-
ers’ Building.  Over 150 manufactur-
ers have exhibits, the majority of them
being works of art which have cost the
proprietors in many cases thousands of
dollars.  Canadian manufacturers have
evidently come to realize the value of
representative displays of their respee-
tive produets, and have vied with one
ancther in their efforts to do things up
to “‘the King’s taste.”’

The Dairy and Proeess Buildings are
of cspeeial interest.  In the former the
latest dairy apparatus is shown in al-
mest endless variety, while leetures on
agricultural and kindred subjects are
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delivered daily in the adjoining am-
phitheatre by leading authorities.  The
Process Building 15 a featare of the Ex-
hibition that is attracting muech atten-
tion, the majority of Exhibition visi-
tors having never seen such commodities
as carpets and boots and shoes in pro-

cess of manufacture.

From an Educational Point of View.

From an educational point of . view
the Exhibition this vear is far ahead
of any of its predecessors.  The Grand
Trunk, the Intercolonial and the Can-
adian Pacifie railways have each eredit-
able exhibits, the first consisting of a
large series of  seenie views taken al
various points on the system: the second
in charge of Mr. A. E. Barton, is simi-
lar in nature, and is winning the ap-
proval of all who visit the Transporta-
tion Building. The C.P.R. authorities
have a building all to themselves, in
which moose heads, huffalo horns, sam-
ples of grain  and views of mountain
scenery figure prominently. Thanks (o
them also, several pack horses with
regular mountain outfits and riders make
the rounds of the Exhibition daily,
while Ojibway Indians ply their bireh-
hark canoes along the waterfront for the
entertainment of pleasure seekers. The
Gravenhurst  Sanitarium authorities,
moreover, are to be highly commended
for having placed their institution be
fore the publie eve in such an attrac-
tive way. 3

Under the grand stand are a number
of perfeet models of British and Japan-
ese battleships and eruisers as well as
an extensive display of Canadian wild
flowers. The growing west is written
large in the Kdmonton exhibit, whieh
gives an easterner a fair idea of the vast
agricultural resources of the distriet of
Alberta.

The aesthetie tastes  of  Kxhibition

visitors have not been  forgotten this

year. In the Art Building is perhapy™

the most interesting collection of \'ulu{\—
able paintings ever seen on publie ex
hibition in Canada, His Majesty King
Edward VIIL. having loaned for the oe-
casion ““The Death of Wolfe,”” while
the publie is indebted to Sir Henry
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Drummond, of Montreal, for a series of
three large canvasses, all by leading
Kuropean artists.

In the way of amusement this year’s
Ioxhibition is quite up to the high stand-
ard of former years. The Black Wateh
band is of eourse the principal attrac-
tion. The performanee before the
grand stand has never been better, while
““Vanity Fair’’ has honestly earned itz
reputation of being the place where one
goes to laugh and grow fat.

THE CANADIAN GROCER

graduated tower for the eastle-like
structure of the booth. Green, white
and gold ave the colors used in decor-
ating the walls and pillars.  Union
Jacks are effectively used as hangings,
while lithographs of pyramids of Mae-
Laren’s cheese packages, stoeks of the
real article and huge _pots of maiden
hair fern fill in the background.
Numerous attendants at the ecounter
are engaged in serving biseuits and
MaclLaven's Tmperial eheese to any who

T\/ y
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Canadian National Exhibition—Exhibit of The A. F. MacLaren Imperial Cheese Co.

MacLaren’s Imperial Cheese.

The representative and imposing ex-
hibit by the A. F. MacLaren Imperial
Cheese Co., Toronto, is a veritable Mecca
for the thousands of visitors passing
through the Manufacturers’ Building
daily. The plan has been to model the
exhibit as a whole after the contour of
a jar of MacLaren’s Imperial Cheese,
three of which of mammoth size form a

care to partake—which means everyone.
An exaet reproduetion  of Jersey cow
and ealf stand on guard over the main
entrance to the exhibit.

The McGregor, Harris Co.

The MeGregor, Harris Co. has a booth
decorated in tasteful style. The lead-
ing feature of the exterior is the “‘Me-
Gregor’’ tartan eolors, which covers the
whole of the upper part of the booth,
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while eords and tassels of the same pat-
tern hang from the framework above
the eounter. Inside the exhibit are a
series of shelves in the shape of half
cones, broad at the base and gradually
receding towards the apex, on which
are displayed a large variety of the
company’s excellent eandies. Those in
charge appear to be having a brisk time
supplying the public with butter seoteh
and other varieties of sweetmeats.

The Grimm Mfg. Co.

The Grimm Mfe. Co., of Montreal,
evidently believes in the value of a
suitable environment for their pure
maple sugar and syrup produets and
sugarmakers’ supplies, and as a back-
ground to their exhibit have reproduced
in miniature a French-Canadian farm
scene in the height of the sugar making
season. The front of the booth is draped
with purple and white hangings, the
whole exhibit being one of the most ve-
presentative and interesting in the
Manufacturers’ Building.

Bates, Peacock Co.

This Hamilton firm has an effective
booth in red, white and blue, with addi-
tional decoration of flags. In the baek-
stuffed
peacock, which is by the way, the trade
mark of this firm’s brand of mince-
meat. About the haughty fowl arve
grouped stoeks of eream cheese pack-
ages and of peacock mineemeat. M.
Bates is in charge of the exhibit, and
has employed an eflicient staff of demon-

ground stands a magnificent

strators who are kept busy satisfying the
wants of both the eurious and those who
are veally interested.

Armour & Co.

This is undoubtedly one of the most
imposing booths in the Manufacturers’
Building. In style of architecture it is
Oriental, being in the form of an East-
ern mosque.  The eolor scheme is white
and yellow, while the interior is hung
with striped Oriental eurtains. From
each of the open arches hangs a Moor-
ish lamp of dark metal with red lights.
The adjacent pillars are decorated with
erossed swords, shields and eoats of
mail; while the whole strueture is
crowned with a large banner in green
and white with gold fringe .and sup-
ports.

In one corner of the booth a huge
horn of plenty extends from the ceiling,
filled to overflowing with sample pack-
ages of Armour & Co.’s various prepar-
ations such as ‘‘Vigoral,”” ‘“Extraet of
Beef,”’ ‘‘Asparax,’’ ‘‘Tomato Buouil-
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Canadian National Exhibition--Exhibit of The Kurtze Acetylene Gas Ce.

lon,”” and “‘Beef Cordial.”* In the rear
are stacks of Armour & Co.’s pack-
ages, pleasantly relieved by banks of
ferns and palms.

The demonstrations are in charge of
Miss Dunbar, who, with  her staff of
waitresses is kept busy supplying visi-
tors with samples of " Beef Cordial,”’
€te. ’

The Kurtze Acetylene Gas Co.

The Kurtze Acetylene Gas Co., of St.
Williams, Ont., in many ways is one of
the most interesting on the grounds. It
is unnecessary to dwell upon the nature
of the acetylene gas generator; suffice
it to say Mr. Kurtze c¢laims for his ma-
chine that it is the most advanced and
the safest made to-day. An attractive
showing is made of 60, 40, 20 and 10
light generators, with stove and table
attachments and all commodities deriv-
ed from gas, in actual operation. “‘The
Krutze’® generator was exhibited last
vear and was awarded a bronze medal.

Mr. Kurtze may be considered a me-
chanical genius. He has already built a
large number of engines and is at pres-
ent engaged in the construetion of an

‘automobile after an original pattern.

Although a German by bhirth Mr. Kurtze
has settled in Canada and will in all
probability allow the land of the maple
leaf its share of eredit for the ereations
of his inventive bhrain.

THE CANADIAN GROCER
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Edwardsburg Starch Co.

The fine display of the Edwardsburg
Starch Co is divided into two portions.
On the one side in a handsome glass ease
i~ shown a full line of the company’s
well-known stareh produets, particular-

(v the ““Silver Gloss,”” made up in
handsome  6-1b. family tins and 1-lb.
packages, ‘‘Benson’s’’  prepared corn

darelr for eulinary purposes and ‘‘Ben-

77 enamel stareh for cold water use.

STBN
The other portion of the exhibit is de-
voted to the eompany’s well-known and
popular “*Crown”” bhrand of corn syrup.
lu=ide the oak rail are massed from the
floor to the roof three well arranged
piles of this syrup in tins ranging from
‘0 ibs in weight down to the 2-1b. size.
ju the centre of the booth on a small
is placed a tall show bottle filled

with the elear syrup.

table

The exhibit is attracting mueh atten-
tion and the attendant in charge is kept
husy distributing small sample pails of
“Crown’” syrup.  The company will bhe
pleased to mail a sample pail free of
charge to any readers of The Canadian
Corocer who may desire them.

National Cash Register Co.

A centre of attraction is the
Natimal Cash
It is square in formation
with blue velvet hangings, a color which
harmonizes beautifully with the metal
exhibits.

com-
booth of the

Register Co.

modious

A fringe of the velvet edged
with gold also hangs graeefully from the

On the floor space stapds a num-

ber of square antique cabinets, the four

sides of whieh display beautifully illum-

THE CANADIAN GROCER

Canadian National Exhibition— Exhibit of Edwardsburg Starch Co.

inated pictures of the company’s fac-
tories and of various institutions estab-
lished for the benefit of their employes.
On each of these cabinets are displayed
different styles of National cash regis-
ters. The firm’s chef d’oeuvre is the
National Multiple
really six registers in one. It

which is
is built
to be operated by six different clerks,

Register

each of whose transactions is separately

recorded and affords a positive and

complete check on every transaetion of

the day.

Canadian National Exhibition=~Exhibit of The National Cash Register Co.
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At the back of the booth against the

velvet background arve displayed indi-
vidual component parts of a cash regis-
ter, the number of which would prob-

In the Na-
tional Multiple Register there are in the

ably surprise most people.

neighborhood of 3,000 separate and dis-
tinet parts, which explains, as the tirm’s
notice says, “*why good eash rvegisters
cost something.”’

Canadian Gelatine Co.
Co.,
looking booth in

The

has a

Canadian Gelatine Toronto,

neat and fresh
one of the main aisles of the Manutae-
turers’ Building. The main color scheme
is lemon yellow, to which touches of

color are added by various ecolored
moulds of flavored jelly or to be more
explicit ““Gel-0.77 In the background
are banked masses of ferns and palms.
At the counter maidens dispense samples
“Gel-0

Ors.

to hungry Exhibition visi-

“‘ John Taylor & Co.

Have an exhibit of perfumes which for
artistie exeellence is harvdly to be ex-
celled by any at the
year.

this
Under a tall eanopy of green is
P) E

Exhibition

situated a large upright cabinet of an-
tique oak and plate glass containing an
artistie assortment of Taylor’s ‘“Valley
Violet’” perfumes. From the canopy
festoons of green and flowers extend to
the four corners which are flanked with
high growing plants of purple iris.
Hangings and ecarpets of purple velvet
give a luxurious finish to the display.
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Canadian Nativnal Exhibiton—Exhibit of " Boviil.,"'

Bovril Limited.

No expeunse or pains have heen spared
by a number of the largest manufactur-
ers this year in making their exhibits
works of art that will not only take the
faney of the sightseers at the Fair, but
remain as attractive pictures in their
memory long after the KExhibition is a
thing of the past. This is notably true
of the proprietors of ““Bovril”” who are
to he congratulated upon having one of
the most heautiful exhibits in the Manu-
facturers’ Building.

It takes the form of an Oriental
shrine, with cupola and supporting pil-
lars of palest ivory with delicate trac-
ing in gold. Color and life is lent to
the interior by hangings of. pale green
silk, palms artistically arranged, and
here and there a Union Jack or ensign.
The monarch of the forest occupies a
commanding position and rears his ma-
jestic antlers as if in ‘defiance of all
comwpetitors of ‘‘Bovril.”” In the back-
ground is a fine bit of bronze—the tra-
ditional bison with the motto under-

2
%
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neath—‘“Alas my poor brother.’’ Py-
ramids or ‘“‘Bovril’”’ artistically piled
complete the interior decoration.

The work of demonstration is in
charge of Mrs. J. H. Small, of Mont-
real, who, with her assistants has won
the approbation of thousands of visi-
tors. No one can say he has not met
with the utmost consideration and ecour-
tesy when incidentally ke dropped in
to have a eup of ‘“Bovril.”’

““Bovril”’ eame into existence shortly
after the Franco-German war. The
French Government was muech concern-
ed at the hardships many of the French
garrisons had been compelled to pass
through and sent a commissioner to Can-
ada to investigate the question of econ-
centrated provisions. The actual in-
vestigation came to little at the time,
but lead to the diseovery of the ideal
form of nourishment known first as
‘“Johnston’s Fluid Beef,”” and later in
an improved form as ‘‘Bovril.”’

Frontenac Cereal Co.

Another very effective display is thal
of *“Orange Meat.”” Round the top ol
the roof is built a superstructure about
four feet high econsisting of eardboard
divided into shapes resembling the well
known ‘“Orange Meat’’ packet. Insid
against the hack wall are built up ar
tistic piles of this popular breakfas
food. Orange colored bunting in grace
ful festoons gives an artistic toueh to
the whole. Several lady attendants dis-
pense packets to interested - visitors.

Canadian National Exhibition—Exhibit of The Frontenac Cereal Co.
40
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The Frontenae Cereal Co started in
husiness just about a year ago and some
idea of their progress may be gathered
from the faet that now their produet is
to he found in every colony of the Brit-
ish Empire. The eompany make the
claim that theirs is the only breakfast
food that
<ealed packages lined with mereerised
paper thus making the food absolutely
moisture and vermin proof. No human
hands toueh this food from the time it
leaves the ear till it is put on the table.

Cerebos.
Numerous as the exhibits are in the

is put up in hermetically

Manufaeturers’ Building none is more
and that of
W. G.

and importers,

neat than
made by
PPatrick & Co., agents
l'oronto.

The exhibit is compaet with the pre-
dominating ecolor effeet bright red.
large palms seattered artistieally about
~erve to relieve the severity of the ex-
cellent display of tin packages of
“*(‘erebos’’ table salt which takes the
form of a graduated pyramid.‘‘ Cerebos’’
salt is manufactured at Newecastle-on-

charaeteristie

“*(‘erebos’’ salt,

CANADIAN GROCER
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Canadian National Exhibition—Exhibit of - The E. W. Gillett Co. ¢

Tyne, England. It is elaimed for this
commodity that it eontains a requisite

proportion of phosphate of bran, which

Canadian National_Exhibition—Exhibit of Cerebos Salt.
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renders the salt fine, dry and free from
caking.
E. W. Gillett Co.

This exhibit deviates from the mas-
sive, substantial style characteristie of
most of the larger booths, this year, in
being open without eanopy or roof. It is
screened off merely by a white
balustrade on an olive green foundation,
with large palms at regular intervals.
The floor with
Oriental rugs and fitted with antique
ebony chairs and divans.

low

space is spread rich
The rear is
hung with green ecurtains and between
the white supporting pillars are stacks
of Tmperial and Magie Baking Powders
and Gillett’s Perfumed Lye. 1In the
foreground rise imposing pyramids of
CGhllett’s capped
with chandeliers bearing four immense
eleetrie lights.

well-known produets—
The exhibit as a whole
has a luxurious, airy appearance which
is enhanced at night by a great number
of incandescent lights.

The Nasmith Co.

The Nasmith Co., Toronto, has adopt-
ed the prevailing mode and has erected
a structure in white and gold with low
railings and counters surmounted by
colonial pillars. Over the structure is
a huge canopy of red with yellow lining.
The prevailing color in the interior is
rich blue which serves as an effective
background for numerous ornamental
glass jars filled with Nasmith’s brand
of chocolates, bon-bons, ete. Mirrors
and plate glass show cases also help
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Canadian National Exhibition—Exhibit of The Nasmith Co.

to lend an air of eleganee to Nasmith’s
artistic exhibit in the Manufacturers’
Building.

The Pure Gold Co.

The Pure Gold Co.’s exhibit seems
to be attracting great attention from the
Jadies® contingent at the Exhibition, the
hooth usually being swrrounded by a
throng of animated visitors. The ex-
hibit, moreover, is well deserving of
their attention, as the company’s popu-
lar goods are displayed to excellent ad-
vantage. A handsome glass ease at one
end contains a full line of the company’s
flavoring extracts so well known to the
trade, while another case at the corner
of the counter is filled with dainiy
samplest of jellies. At the back are
huilt ap artistic mounds consisting of
cases of coffee, haking powder, salad
dressing quick pudding in various flav-
“])

ors, jelly, ete, all of course ure

Gold.”” The lady attendants are ex-

September 9, 1904

ceedingly courfeous and anxious to ex-
plain and please.

Black Bros & Co.

Black Bros. & Co., of Halifax, have
seized upon a happy thought in bring-
ing up from the Maritime Provinces a
taste of the sea by way of a real light-
fhouse. This makes a very effective
centrepiece for Black Bros. & Co.’s ex-
cellent exhibit of ‘‘Halifax’’ and
““Aeadia’’ brands of prepared codfish
in the Manufacturers’ Building. The
lighthouse is illuminated in the evenings
and presents a very attractive and beau-
tiful spectaele.

For about a century have Black Bros.
& Co. been in the fishing and outfitting
husiness. Indeed you may say that the
history of this firm is part and pareel of
the history of the great fishing industry
of Nova Scotia. But until lately their
trade in fish was entirely foreign and
the fish they sold were cured especially
to suit foreign tastes. Quite recently
their thought was direeted to preparing
it in a manner that would suit the taste
of the eonsumers of Canada, and thus
was inspired the idea of making and
putting up in packages the different
brands of prepared codfish knowns as
‘‘Halifax’’ and ‘‘Acadia.’”’  These
brands were devised after a course of
experiment and study, and commanded
a ready sale as soon as put on the mar-
ket, even in Nova Secotia, where the peo-
ple had been accustomed to.the very
finest quality of eodfish.

These fish are put up in neat hoxes
of two and three pounds. In Halifax

Canadian National Exhibition—Exhibit of The Pure Go
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L “*Lighthouse’’ brand—more commonly /\JQC\
known as just ‘‘Halifax’’—nothing but
the very best quality of fish is used. i
The produet has that pure, white look ‘l
that renders it so atiractive to the house-
\ wife,.and it makes up into particularly
] tempting-looking dishes. What is quite
as much to the point, it makes up into
5 the very tastiest of dishes. The fish
i= just salty enough to be niee, and has
g a flavor when cooked that one does not %
srow tired of.  The same may also be
<aid of the taste of ‘“Acadia’ brand,
prepared eodfish.
Black Bros. & Co’s brands of prepar-
-, ol codfish are absolutely boneless and i
3 can safely be recommended as a most !
; putritious food. ;
8 Few groeers have realized hitherto the !
magnitude of the codfish industry which, '
as a matter of faet, is practically equal
in importance to the salmon industry. '
The cateh of 1903 amounted in value to ;
over $4,000,000. The groeery trade b
would find it much in their interest to
: cive greater prominence to this line of '
coods, as there is no doubt that once |
~*Halifax’’ and ‘‘Aecadia’’ brandse of i
prepared eodfish are thoroughly known Canadian National Exhibition—Exhibit of The Walter Baker & Co.
to the publie they will become a staple
article of diet.
Walter Baker & Co. ik
The booth of Walter Baker & Co. is i
especially prominent for its tasteful sim-
plicity. The counter forms a semi-
cirele, the roof being supported by two
B pairs of pillars. The predominant col-
‘ or is of course chocolate brown, while
. e from the ceiling hangs vellow drapings
\_;:\‘ in gracetul festoons.  On the eounter
: hﬁi are displayed various - specimens of the ,
‘ company’s well-known chocolates, with
] an assortment of cocoa beans, cocoa
‘ K pods, ete. On stands at the back of the
‘ t booth are built up an artistie pile of
i g “Breakfast Cocoa’ in 14, 1-2, 1 Ib. and i
'. 5 lh. tins, interspersed with pictures of :
¢\ “La Belle Chocolatiere,”” the com-
pany’s well-known trade mark. Two
of the young ladies in charge are dress-
ed in the costume of ‘‘ La Belle Cho-
colatiere’’ and perform their functions 4
with much grace. i
This firm’s goods have now been on i’
the market for a period of over 120 il
years. Their name is a houschold word. it
The present factory occupies the site ;{1
on the Neponset River, Dorchester, i‘

Mass., on which the original factory was i

built in 1780, a record the firm is justly

Canadian National Exhibition—Exhibit of Black Bros. & Co. proud of.
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J. J. Me:Laughlin.
The framework of this exhibit is hap-
pily wrought out in polished oak, and

Gowans, Kent & Co.

An imposing display of glassware is
being shown at the handsome bhooth of
Gowans,. Kent & Co. The booth itself
is built of solid oak with an attractive
sign bhearing the firm’s name in gilt let-
tering. Inside the hrass rail surround-
ing the exhibit are two handsome glass
cases filled with heautiful specimens of
cut glass articles. TIn the rear against
large mirrors are displayed three more
elegant cases on a purple velvet covered
stand containing a wide assortment of
that elegant glassware so well known
to the trade. On the top of these cases
are ranged a number of handsome lamps,
vases, ete., all in eut glass. The whole
forms a most striking and ereditable ﬁET
play and in every way deserves the
universal attention that is bestowed :
¥ 0cT .|

Canada Cream Cheese. QV

The superstruneture of this handsome \'3
exhibit is gofhie in style with pillars at
the sides, all done in pure white with
enamel finish. The interior decora-
tions are grouped around a mammoth
box of Canada Cream Cheese covered
with silver foil. The Canada Cream
Cheese trade mark—an Indian in war
paint and feathers paddling a birch-
bark eanoe—makes a prominent secenic
background, while tier after tier of
boxes of Canada Cream Cheese fill up
the intervening space. Young ladies at
the counter spare no pains in giving
visitors to the Exhibition a practical
demonstration of the many excellent
qualities of Canada Cream Cheese.
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in appearance resembles an open Sum-
mer arbor. The roof is in the shape of
a canopy, crowned by a decorative jar
of Hygenia Fruit Juices, and at the
four corners by similar jars of smaller
size. Branches of grape vines, contain-
ing clusters of purple grapes hang from
the four sides of  the booth, being
caught up in the centre by a mammoth
bhunch of red, white and green grapes,
each a miniature incandescent lamp.
On two sides of the exhibit are shelves
stacked with different varieties of

RNE ja fruit juices.

Sovereign Mfg. Co.

3 Jgo‘l'his exhibit looks as if it had been
PARY {

250 Whkported  straight  from a Parisian

?? remarked a visitor in pass-

axl. salon,
ing the Sovereign Mfg. Co.’s exceeding-
Ay pretty exhibit. The plain pine wood-
work loge, stained green after the fash-
ion of to-day, requires no other decor
ation than some artistie gold lettering
and festoons of American beauty roses.

The striking feature of this exhibit is

Canadian National Exhibition—Exhibit of Canada Cream Cheese.
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the eleetric lighting seheme which is
carried out in beautifully shaded effects.
A Grecian fountain illuminated and
hung with garlands of flowers is also a
areat attraction. Elaborate show eases
at the rear are filled with this firm’s
specialty ‘‘June Clover’’ perfume.

The Eby-Blain Co.

An exhibit which eannot fail to at-
tract attention is that of the Eby-Blain
(o. The booth is not large but econ-
tains a well arnanged assortment of
I-by-Blain goods, eomprising ‘‘Kolona’’
tea, ““Gold Medal’’ coffee, and others
of their well-known lines. The pre-
dominant feature of the exhibit is a
linge coffee pot which towers above the
hooth and can be seen from one end of
huilding to the other.

It was intended as a model on a col-

ossal seale of the ‘“Kin Hee Quick Pot’’
for coffee of tea which the firm claim
cifeets a saving of 25 per cent.

Quaker Oats.

The American Cereal Co. has a dis-
play which is excelled by none in their
own line. Their booth is large and the
double pillars supporting it at each cor-
ner and the centre give it a very sub-
stantial appearance. A sheaf of oats

THBE CANADIAN GROCER

Canadian National Exhibition—The by, Blain Co.’s Exhibit.
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together with a group of flags ornament
the corners of the root while the words
t“Quaker Oats’’ are ingeniously wrought
in fhe natural oats serve as an artistie
decoration for the walls.

An imposing display of Quaker Oats
is made inside the booth, while two large
mirrors placed at angles to each other
enable visitors to sce themselves smiling
while they arve partaking of this exeel-
lent food. Many a face displays *‘the
smile that won’t come off.”” The decor-
ations are in red and green and are ex-
tremely effective.  The lady attendants
are most assiduous in their attentions
to the interested crowds which hover
around the booth.

Eze Mfg. Co.

The Eze Mfe. Co., Toronto, has a
neat little booth looking out over the
south entrance to the Manufacturers’
Building. The booth itself is eovered
with red, white and blue bunting, and
the interior is stacked with pyramids of
Star Ammonia, Washing Powder in red
wrappers with gold lettering.

Blue Ribbon Tea.

The Blue Ribbon Tea Co., Toronto,
are housed this year in a spaecious white
structure with long, low overhanging
roof in bungalow style and side arches
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Harry Webb Co.

pany’s different pickles and other pro-

This well-known  firm of confeetion 2 “m“% ‘
- 2 ;mlldll‘
has a handsome exhibit near the main 4 Fobler’
. entrance to the Manufaeturers’ Build- cround
img. A long low counter in  white i ery rut
cnamel serves as a foundation for g ? reatly
number of white pillars which in turn g put up
H support a canopy. The hangings whiely lets, |
‘ are i rich blue serve as an effective ’L: : i J
bhackground for the brilliant display ol "“II::,“_'
b chocolate in boxes, hon-bons, dainty el
; sweets, candies and novelty hoxes hear never 1
! ine the ““Harry Webb’”? trade mark. (L one
Maclure & Langley.
The exhibit of Tobler’'s Swiss  Milk e
Chocolate, made by Maclure & Lang :
eley, importers, Toronto, is deservedly ““.‘\ '|,|
attracting a great deal of attention ]y"' '_“,'
the skilful blending of the delicate light how:
blue and pink shades used in the decora (e taki
tions being very pleasing to the eye . hiree
The popularity of Tobler’s Swiss Mill hite
Chocolate is amply proved by the : arihon
crowds that visit the exhibit daily. The ' Hiado.
lady attendants wear an exact reproduc 5 il
tion of the Swiss costume and very 3 P
pleasingly explain the process of manu f]":\ .
: facture of ‘this celebrated chocolate B
Tobler’s is one of the oldest manufac ahum
‘ j turers of Swiss chocolate, and 1ts pro ih L
( Canadian Natipgal FApibition—Exhibit of The Blue Ribbon Tea Co. ducts have been awarded gold medals at ineludi
maM > Brand,
curtained with rich blue hangings. In R, “_‘"'
cne corner of the bungalow is an inner ing
: ; recess, also curtained off and serving +
' admirably for a tetesa-tete. Large and Lever
:' ' i small boxes of Blue Ribbon Tea are in
5 ¢ s evidence evervwhere. A staff of pretty
; : ] : waitresses  araciously  serve  visitors
t with the eup that cheers but inebriates
? J Hot. j
b :
P H. J. Heinz Co.
ko] _ :
g s ! Unguestionably one of the finest ex-
¢ " hibits in the Manufacturers’ huilding is
& e that of 1. J. Heinz Co. It takes the
i ° form of a huge pyramid, on the sides "
I ; H of which rise tier aliove tier the com-  |[SEESUEEEEEEE B p
| i
: - ducts.  The apex of the pyramid con-
; sist= of a long hottle of pickles which
¢ : iy its twrn sapports a linge girkin hear-

ine the Heinz trade mark in eleetrie

' “j_:]ll>. 3
, Three arnis conneet the vyvamid with
3 the pillars at cach corner of the counter, | 8
on which are placed handsome hottles
containing a tempting display of differ-
¢ ent pickles all arranged m arfistie color
! formations. The Heinz exhibit is in
- every - way worthy of the enterprising

firm whose name 1s now  a housechold

ord vindle : 5
word iu Canada. Canadian National Exhibition—Exhibit of The H. J. Heinz Co.
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many uropean exhibitions.  Oue im-
portant feature in the manufacture of
fobler’s chocolate is the fact that it is
sround for five days by electric machin-
ery run by water power. This adds
<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>