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Y. & 5., SCUDD6R and M. * R, Brandi ef 
PURE STICK LICORICE, Acma Lteortcf Pil
let», n.& R. Wafers Tn bags, U#>rlce Lo*aw*M. 
and a fall line of Licorice Specialties, Inclod- 
tog tb« celebrated soft liçorlse lines, gold Milder 
the Company's brands as follows { THE 
FLEXIBLE LICORICE, TEE PLIABLE UC* 
ORICE, THE ELASTIC LICORICE.
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This Kind 
Of A Man

does not jump at conclusions— 
he investigates ! He is not “a penny wise and 
pound foolish,” you can rest assured of that. He is 
not misled into buying new things said to be “ just as 
good ” as the old standard, time-tested articles of trade.

And as he buys, so he sells and builds up con
fidence among his customers. You’ll find a clean stock 
in his store - nothing unsalable, because “Standard 
goods are best to handle."

COX’S
Powdered Gelatine.

The new Gelatine is

nsw in form only. It is Sparkling Gelatine reduced to powder, and re

tains all its old, good qualities with this addition, that it dissolves 
instantly in warm water.

Î >

?

The “ Griffin ” Brand 
California Fruits.

There is but one grade
of quality in the “ Griffin ” brand, the highest. And this refers to the 
growing, the picking and the packing, wl^ich is all done right at the vineyards 
and orchards on the Pacific coast. You get the “ Griffin • brand always at 
first hands—there is no tampering with the fruit en route, no short weight.

P. Codou’s
flacaroni and Vermicelli.

The name P. Codou
stands for the vsry best quality of Macaroni. Vermicelli and fancy pastes 
It is not alone because only the very best quality of Russian Wheat is used, 
but because of the long experience and consequent great skill of the makers.
They ere standard goods.

Arthur P. Tippet & Co., Agents,
8 Place Royale, 

Montreal.
20J4 Front Street, 

Toronto.
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DtPAATMENT of ADVERTISING SERVICE

None so Blind 
As Those Who 
Won’t See.

Tub Canadian Grocer can prove 
of valuable assistance to the selling 
end of any business which seeks 
trade among the grocery and gen
eral storekeepers of Canada.

We advance many plain, indis
putable arguments to this effect.

And still there are some folks who 
can’t see it.

Some who can’t see how it’s going 
to pay them.

And won’t even invest a few dollars 
to find out.

Very few folks like this, but we 
would like to convince even them.

If we only could, we’d get a good 
deal of satisfaction out of it—and 
we know they would, too.

Don’t you think they’re blind to 
their own interests ?

Here’s a paper that finds a wel
come in every worth-while grocery 
store from Halifax to Vancouver 
once every week—so can’t you see 
that an announcement of any in
terest must surely command some 
attention ?

The advertising columns of The 
Canadian Grocer provide about the 
best way we know of keeping in close 
touch with all the grocers of Can
ada all the time.

You can see value in a paper like 
this—

Can’t you ?

The Canadian Grocer
as» neon st„

MONTREAL.
io Front St. E.,

TORONTO.

MANUFACTURERS’ AGENTS AND BROKERS.
TORONTO.

It is in your interest to buy from us

CALGARY.

Are you
Represented in the West ?

If not, write us and get in

ON THE GROUND FLOOR.
Place your offerings with us and we will sell your 

goods.

Consign your cars to us. 
Goods reshipped. 
Exceiient storage.

NICHOLSON, BAIN & JOHNSTON,
Wholesale Commission Merchants and Brokers.

CALGARY, ALTA.
Head office: NICHOLSON « BAIN, WINNIPEG.

BOWS 
GUM

in
Lumps, 

6c. Pkgs., 
in

lc. Stick, 
in

6c. Bars.
ROW & CO.| Morristown, N.Y., and Brockrtlle, Ont

Sell Flower Pots.
All grocers should carry a well-assorted 
stock of pots and saucers at this time 
of the year. ORDER NOW.

STRONG
DURABLE
LIGHT

POROUS
AND

CHEAP

WRITE FOR LIST

The FOSTER POTTERY CO.
HAMILTON. ONT.

WINNIPEG.

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and 
Agents.

Cttabllehed 1663

W. H. Miltman & Sons
Grocery Brokers

27 Front St. E, • Toronto, Canada
IMPORT FRUITS

Currants—Patris.
Valencia Raisins—Valencia. 

Malaga Raisins and Nuts—Malaga.

Dingle (3b Stewart
WINNIPEG. - - CANADA.

COMMISSION BROKERS.
Excellent Storage Accommodation. 

Gonelgn Your Cere to Ue.

EASTERN MANUFACTURERS
—AND-

SHIPPERS.
All EYES are 

turned on
MANITOBA AND THE WEST.

"WEI
Represent some of the leading houses in

CANADA and the U.S.
INCREASE YOUR TRADE. WRITE US.

NICHOLSON & BAIN, WINNIPEG,
WholMtl* Commlulon Merchant» end Brokera,

BRANDON.

THE WILSON COMMISSION CO., Limited
BRANDON, MAN.

Commission Brokers, 
Storage.

Correspondence Solicited.
If you have any snaps let us hear from you.

TAYLOR 8 PRINGLE CO.,
Limited,

OWEN SOUND,
Manufacturer® of

Queen Quality Pickles, 
Bulk Pickles,

Pure Tomato Catsups.
Our Goode have a reputation.

MADE IN CANADA.

To Manufacturers’ Agents
?»

Thb Canadian Ghocbh has en
quiries from time to time from manu- 
acturers and others wanting repre
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Manages, 
CANADIAN GROCER,

Montreal and Toronto.

1 »
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Purnell’s English Malt Vinegar
In lott l< and Ivilk

ESTABLISHED 1750. Brewery, Bristol, England.
-ACENTS-

Charlottetown,P.E.I., HORACE H ASZARD, South Side Queen Square. Montreal, Que , J. M. KIRK, 25 McGill College Ave.
Halifax, N.S., J. PETERS & CO., 40 Upper Water Street. Toronto, Ont., J. WESTREN & CO., 630 Ontario Street.
St. John, N.B., ROBERT JARDINE. Winnipeg, Man., A. STRANG & CO., 233 Fort Street.

Vancouver, B.C., C. E. JARVIS & Co., Room 8, Flack Block.

CAPSTAN BRAND

HIGH-GRADE TOMATO CATSUP
Put up in 10-oz. and 20-oz. bottles of 

a new design, and is very attractive.

This Catsup is far superior to many 
others and is giving perfect satisfaction.

Ask your wholesale grocer for it or see 
our travellers’ samples.

The Capstan Mfg. Company
TORONTO, ONT, CAN.

AUER GASOLENE LAMP
Gives more light than

10 COAL OIL LAMPS, 6 ELECTRIC OR 5 ACETYLENE 
LIGHTS, AT A LOWSR COST THAN COAL OIL.

Each lamp makes and burns its own gas. No wick, no 
dirt, no grease, no smoke, no odor 

Catalog and discounts on request.
1691 street1,111116 MONTREALAUER LIGHT CO..

TURNE

jj ^ i
fcrery grocer should see that 

he is'jr'eiï stocked with pickles for 

the Fall trade. He will do the wise 
thing if he secures “Sterling” brand 
pickles and relishes. They are put 
up in an attractive form, and the 
grocer can offer them to his most 
fastidious customer, knowing that 
his confidence is not misplaced.

m T. A. LYTLE COMPANY,
Manufacturers of High-Grade Pickles.

134-138 Richmond St. West, TORONTO, Can.

Two
Lines
THat
Lead.

A Vinegar with Advantages.
You want a brand absolutely pure. One which will keep a long 

time without deteriorating. One known for its delicate aroma and 
its excellent flavour. HUI, Evans & Co. (Worcester, Eng.), pro
duce the one. A Malt Vinegar which is unapproached by any other 
for these essential properties. A Vinegar you may always rely upon.

Quinine Wine with a Reputation.
Robert Waters' Quinine Wine enjoys a 50-year reputation as 

the finest tonic known.
Export Agente—ROBT. CROOKS * CO., Botolph House, Be»teheed 

London, England.
3
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No matter what others say, (and you know 
some people will say most anything on paper),

it is an indisputable fact
that JAPAN grows BETTER 
GREEN TEA than India 
Ceylon, or China.

“Brain Work, or Science,” does not count when Japan knows 
how to make Tea right and clean. For cleanliness JAPAN TEA 
stands above all others. JAPAN TEA is not picked by dirty 
Chinamen or darkies of India or Ceylon.

: •. . s
JAPAN TEA

is picked by the cleanest people on earth, who recognize that 
“cleanliness is next to godliness,” consequently

JAPAN TEAS
are always

PURE,

CLEAN
and

HEALTHY
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At Its Height Now is the PICKLING SEASON
Be ready tor particular customers. We do not claim to have the cheapest pickling spice, hut 
we have lit or 20 varieties of the best spices nature produces.

.Samples and Prices at Your Immediate Service.

1 ’'IX1hu

i ■

S. H. EWING & SONS, Toronto Branch, 29 Church Street.
96-104 KING ST, MONTREAL TELEPHONE MAIN 3171

Telephone orders receive prompt attention.Telephone Bell Main 65.
Merchants 522

You are not well matched, if you do not sell our

MATCHES
BEST and CHEAPEST on the market.

The Walkerville Match Co.
WALKER VILLE, ONT.

LIMITED

A successful grocer said 
to us the other day

l es, we always keep 
well stocked with

PATERSONS 
CAMP COFFEE 
ESSENCE

Imperial Brand 
Maple Syrup.

as we tmU it sells well, 
gives entire satisfaction 
and we get a good pro
fit out of it.”

After selling a customer one tin

of Imperial Brand Maple Syrup don’t ROSE «V LAFLAMME 
Agents, Montreal

bother about selling her any more—she’ll 
remember to order it regularly. Further comment is 

quite unnecessaryROSE A LA FI. AM ME & CO.. Agents, MONTREAL.
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It is Possible
to Cut Down your Tea Stock

Cut out as rapidly as possible the teas the 
sales of which are steadily, year by year, 
dwindling.
In Canada—-indeed, in all English-speaking 
countries, the demand is for

Ceylon Teas
Their flavor and strength, combined with 
cleaner and better methods of preparation 
account for this change.
Ceylon Teas are sold in bulk and in pack
age—in either case one gets a Ceylon Tea. 
Ceylon Teas come in black and green.
It will pay any grocer to do his utmost to 
persuade all his customers to buy

Ceylon Teas
6



■*é :u&2

September 9, 1904

■

Persons addressing advertisers will 
kindly mention having seen their ad
vertisement in The Canadian Grocer.

CHASE» 
SOAP

DoShe Workl

Say ! Mr. Grocer. You sell Soap ? 
Send for a copy of our profit-sharing 
agreement. It means dollars in 
your pocket.

The Duncan Company
p o. box set. Montreal

^‘fovx

FLIES CARRY I- DISEASE

IF
FLIES CARRY 

DISEASE
AS YOUR CUSTOM

ERS WELL KNOW
WILL IT NOT offend your patrons If you 

offer them fly-blown and fly- 
sfiecked goods ?

WILL IT NOT I* good policy on your part to 
spread out a few sheets of 
Tanglefoot In your store and 
shop windows to show that 
you are anxious to please 
your trade with clean, whole
some goods ?

WILL IT NOT make you many profitable 
sales to keep Tanglefoot con 
stantly at work within sight 
of every person who enters 

' your store T

Modern 
Merchandising

demanda modem 
methods. The Allison 
Coupon Book is a strict
ly modern Conven
ience and Safeguard 
against mistakes and 
consequent loss of 
money. It is better than 
any pass-book, punch 
or check system ever 
invented, and its abso
lute accuracy makes it 
the Cheapest System
on this big earth—ex- _________
cepting, of course, the cash system. See here :

IF A MAN WANTS CREDIT
for 110. Eiv® him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that's all. And so on for all 
his purchases up to limit of the book. NO PASS

no ferniM. NO T,MB lost, no
KICKINQ. There are other Coupon Books, of course 
but why not have the best? Let us send you a 
free sample.

Per Sale le Canada by
THE EBY, BLAIN CO., Limited, TORONTO. 
C. O. BEADCHEMIN * FILO, MONTREAL.

THE CANADIAN QROCBR

ASEMTS REQUIRED in Canada and United State» 
to sell and obtain wholesale orders for Ceylon 
Black and Green Teea on commission. Apply,

•• COMMISSIONER,”
CANADIAN QROCBR,

88 Fleet Street E.O. London, Eng.

COX’S
INSTANT 
POWDERED

GELATINE
A Delightful Novelty.

The most rapidly dissolv
ing Gelatine ever produced.
Clear in solution, of great 

„ strength, and always uniform.
For quick handling it is 
unequalled. Requires no 
soaking. It dissolves in
stantly on hot water being 
applied. Saves time and 
labour.

Always Trustworthy.
!t is the same Gelatine as 
Cox*s Sparkling Gelatine but 
in a finely powdered form.

Agents for Canada -
('. B COLHON & SON. Montreal.
D MASSON A Co.. Montreal 
ARTHUR P. TIPPKT * Vo-,
Toronto, 8t. John's, N.B., and 
Montreal.

BURLINGTON CANNING CO.,
Burlington, Ont. Limite*,

We ere sellers of QUALITY
Gallon Apples, FIRST

Spies,
pumpkin, Baldwins, 
catsup. Greenings.
PORK snd BEANS

In all forms.

The best are the cheapest.
Why not have the best?

WRITE FOR QUOTATIONS.

Want Ads.
In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent in
sertions. Contractions count as one word, 
but five figures (such as 81.000) may pass 
as one word, ('ash remittance to cover 
cost must In all cases accompany orders, 
otherwise we cannot insert the advertise
ment. When replies come in our care 5 
cents additional must tie included for for
warding same. Many large business deals 
have tieen brought atiout through adver
tisements of 20 or 30 words. Clerks can lie 
secured, articles sold and exchanged, at 
small expenditure.
MaoLEAN PUBLISHING CO., Limited 

Montreal and Toronto.

..THE,..

Bennett Manufacturing Co.
Bennett’s Patent Shell Box and Cabinets 

for Hardware, Grocery, Seed and 
Drug Trades, etc.

Owing to 
the steady 
and rapid 
growth of 
ourbusiness 
new quar
ters were 
needed.

Addreu ill communication» to our New Factory i

Plokorlng, Ontario

Every Housewife...
known the-advantages of 
a good broom. It's the 
foundation of a dean 
home. We want you to 
know our brooms. They 
are good brooms. Drop 
us a line and our traveller 
will call.

The

Waterloo 
Broom and 
Brush 
Co.,

WATEBLOO,
OBT.

Sa
How is your 
Supply ?

Why not stock up 
before transportation 
companies get busy and 
weather broken?

Verret, Stewart 
& Co.

Montreal.ALLISON COUPON OO., Manufacturers.
loJiaaapolls, Iodises.
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A Bird in the liand
There is a reason why our chewing gums are the best 

sellers It is because ours are unquestionably the best chewing 
gums manufactured, and the public demands the best.

When you stock any of our several brands of high grade 
chewing gums you know just where you stand. You know that 
the goods are right, that the demand is certain, and that yon 
are sure oj a profit. We do not sell our brands with premiums, 
therefore when gum is sold you have, instead of a premium, a 
big cash profit. Is it not A BIRD IN THE HAND ?

Mere they are
Adams’ Tutti Frutti and Pepsin.
Britten’s Kola Nut and Red Jacket.
White’s Yucatan.
Dr. Beeman’s Original Pepsin.

Ask your jobber for them.

The American Chicle Co.
Toronto, Canada.
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Next Year 
depends upon 
this Year

— this is the reason we are trying our best to make the 
retail grocery trade of Canada acquainted with the 
merits of

The Old Homestead Brand
of

Canned Fruits and Vegetables
This year - our first season — has been just as good— 
better in fact—as we looked for. Sales have been 
thoroughly satisfactory ; quality of goods quite up to 
standard we set for the OLD HOMESTEAD 
BRAND ; the favor of the wholesale trade all we could 
desire. But the retailer is the man we are after. If we 
get him started this year on our goods, next year will 
take care of itself. This explains why we are advertising
OLD HOMESTEAD goods. So far packed
Peas, Beans, Strawberries, Cherries, Blackberries

Order from your wholesaler 
—A small order will do

The Old Homestead Canning Co.
Picton, Ont

Distributed in the Montreal District by Messrs. Carter, Galbraith & Co. and Messrs. Lockerby Bros.
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This is a Case Where Quality and Real Merit Will Win and Keep Your Tea and 
Coffee Trade—No Matter What Your Competition.

AROMA TEA—and AROMA COFFEE
I WO LINKS THAT ARE USED ON THOUSANDS OF CANADIAN TABLES with every 
satisfaction. HAVE YOU OFFERED THEM to your customers ?

Send us a trial order and convince yourself. Drop us a card for handsome booklet.

W. H. GILLARD & CO., Wholesale Grocers, - HAMILTON.
TEA and COFFEE IMPORTERS.

Primrose | 
Ceylon* J

It may be late for Primroses, but it is never late for “PRIMROSE.” 
“Everything in season” is a capital motto for the enterprising Grocer.
WOOD’S “PRIMROSE” TEAS show themselves always new and fresh 

among the multiplicity of brands, by having a large and ever increasing sale.
“ PRIHROSE ” is always in season with those who know what it is. 

Increase in knowledge here means increase of income to the Retail Grocer.

THOMAS WOOD & CO., Importers
No. 4.28 St. Paul Street MONTREAL

S ÎUD 0ACKU

BOECKH’S
and

BRYAN’S
J5RUSH ES

They outlast all others.
All kinds for all purposes, but only the 

best of each kind for each purpose.
They have the largest sale because of 

their

ABSOLUTE SUPERIORITY
OFTEN IMITATED NEVER EQUALLED

Boeckh’s

BOECKH’S
BROOMS

You will make a clean 
sweep if you handle

CANE’S
NEWMARKET
W00DENWARE

of every description.
Selected Stock only used in their 

manufacture.

PAILS, TUBS 
CLOTHES PINS 

WASH BOARDS

IIIUlinimiiiHinh»1

and all Grocers’ Sundries.

SEND FOR ILLUSTRATED CATALOGUE AND PRIDE LIST.
OPERATING:

Boeckh’s Toronto Factories. 
Bryan’s London Factories. 
Cane's Newmarket Factories. UNITED FACTORIES, L|NirtDHMd «m»™.

10

■RANCHES:
MONTREAL
LONDON

0931
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Window *nd Interior Displays Timely Hints ! l 
and Suggestions

Interior Order.

'T'II ERE are stores which require a 
1 half a dozen clerks to do a $20,000 

business, while another can satis
factorily handle a $20,000 trade with 
half the number of salesmen. The 
cause of this is not-difficult to discover. 
In the first store the stock will be found 
to lie arranged in no settled method, and 
a clerk is forced to hunt a few minutes 
lor almost any article asked for, while 
l he clerk in the second store where 
everything has its place, will wait on a 
couple of customers in the same time. 
It is a simple case of arithmetic, hut 
one that too seldom bothers the brains 
of a merchant, that if a clerk can wait 
on two customers, while lie is under the 
present system waiting on one, only half 
llie staff or little more would be requir
ed.

Of course every store has some sys
tem and order in the arrangement of 
the stock, but it is not uncommon for 
l lie belief to be held that us long as an 
article is known to be in a certain sec
tion or on a certain shelf, that is all 
that is required. Nine out of ten mer
chants honestly lielieve that the plan 
they have adopted is the best in their 
power, urged on to this conclusion by 
the fact that they have spent really very 
little time on the working out of the 
plan. If llie merchant himself does too 
little of- the waiting in his store, he is 
apt to let pass the difficulty of finding 
any required article. If he observes 
nothing the chances unfortunately are 
that his salesmen will bestir themselves 
lit lie to remedy existing evils in the 
placing of stock.

A section or a length of shelving are 
not sufficiently confined limits for the 
greatest facility of finding an article 
asked for. A clerk should be able, 
when waiting on a customer, to turn 
directly to the spot where the article 
would be. Every minute lost in the 
search is so much money lost, when there 
are customers enough to require the 
services of more than one salesman. 
After a little time the salesman should 
he so conversant with the place where 
every article should be, that there would

be no risk of their replacing it in a 
wrong position, and thus disturbing the 
search of the next clerk for it.

If, in his attendance on the wants of 
a ensti mer, the salesman is unable to 
return to its proper place an article 
taken down for inspection, he should not 
lie allowed to hurriedly place it on any 
vacant part of the shelving, whichever 
is the most convenient, but he should 
place it on the counter, or better still 
upon a ledge at the bottom of the shelv
ing, until he or some other clerk has 
leisure to replace it where it should go. 
This should be the duty of every clerk

forced, and it will not take long for the 
salesmen to readily fall into the habit.

Hut it is not only the time saved that 
makes this matter of great importance 
to the merchant, hut there is also the 
effect it will have on the customer. If 
there is anything that irritates a cus
tomer after asking for an article, it is 
to notice hesitation on the part of the 
clerk in looking for it, and delay in 
finding it. Such expressions as "we 
have it here some place.” should never 
have to be uttered by the salesman. The 
customer stands on his side of the coun
ter, and looks wearily around, perhaps

W

v vcV<*

1CK50HruKDE/SU*

■B-H.'*
i. i „■*

Interior View of the Grocery Store of The J. Forde Co., Brantford, Ont.

during his first unoccupied moments, to 
return every article out of place, wheth
er put there by himself or not. In this 
way there is little likelihood of any 
quantity of stock remaining off the 
shelves, and interfering with the wants 
of the clerk who may lie waiting on a 
customer. It is, at any rate, far more 
simple to glance along the edge where 
unplaced,articles are, if it is not found 
in its proper place, than to be forced 
to look all over the shelves, as would 
be necessary if the clerks were allowed 
to shove the stock in any part in his 
haste. This rule should be strongly en

endeavors to assist the clerk if he is a 
long-sighted man, endeavors to look 
uninterested, but all the time he is 
mentally commenting on the lack of or
der in evidence, or upon the time he is 
wasting waiting to be sold a five cent 
article.

Once the customer gets the idea that 
the business is run without first-class 
order, he dees not hesitate to conclude 
that it is only of second-class merit in 
every way. Everything carried, but 
found only after a few minutes’ search, 
will not create as favorable an impres
sion as the answer in a moment that tlu

ll
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ve POLIS
70VE POUS£CAKES

WELL KNOWN ■<"BELIABl&

grove Polish
___ inTINS

'iN'wwS&^EUARAil™ -«TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass,
•i ala al.WlaalMS.1

desired ii hi civ is mil in stock. Prompt
ness in sev\ing is alisolutcly necessary 
in an ii|>-to-«late business. I lie rush ot 
modern life will not allow a man to 
think that lie ran waste seconds no mat
ter how much time lie may have at his 
disposal. The store that serves I lie 
most quickly, and that displays a thor
oughly carried out order lias a huge ad
vantage over its rival, however back
ward in other t liings it may be.

This Week’s Illustration.
The accompanying illustration is a 

very good example of what orderly ar
rangement may do for the interior of a 
o-iocery store. What strikes one is the 
precise manner in which everything is 
displayed. The shelves are tilled with 
condiments and canned goods, but the 
arrangement is so compact and regular 
as to be almost artistic. F.vcry inch ot 
space has been utilized. The pyramidi- 
ral stocks on the top shelves are excel
lent features. Perhaps the most dis
tinctive thing about this interior, how
ever. is its handsome show-cases, and 
one has only to look at the illustration 
to sec how attractive and effective they 
are as a means of showing off goods.

TEA EXPORTS FROM JAPAN.
The following ligures of exportations 

of Japan tea from Japan for the pres
ent season up to July 31, have been re
ceived from ('. M. Bernard, agent for 
Bernard < ’o.. ^ okohama. Japan :

Pounds.
To New York and the Hast. . . S.ltil...10 
To Chicago and the West . . . .S.Jlili.dlli
To San Francisco ........................ 2.023,322
To Canada ..................................... 2,347,520

Total ..........................................20,70S,027
This shows an increase to Canada of

1.101.410 pounds, and to New' York of 
130.703 pounds. The other points show 
a decrease of nearly 3,11110.0(H) pounds to 
same date last year.

A SENSIBLE AND SERVICEABLE 
AD.

Readers of The Canadian Grocer who 
will drop a line to E. W. Gillett Co., 
Toronto, will receive a most convenient 
and useful pocket atlas free. This little 
book besides containing maps of the 
different Canadian provinces, British Isles, 
North America, etc., is “chuck full” of 
useful information on scores of subjects 
met with in daily life. And “whisper it,” 
if when writing for the pocket atlas, you 
will ask for one of the masque fans as 
well, you will find it interesting as well 
as amusing. Of course, you will have to 
mention The Canadian Grocer if you wish 
to get both.

COMPANIES INCORPORATED, ETC.
' F. STUART & SONS, Toronto,
j, with share capital of $50,000, 

have been incorporated to manu
facture and deal in essences, essential 
nils, fruit juices, jams, drugs, etc. The 
provisional directors are J. A. Jack- 
sen. F. F. Small and \Y. Nortlicott, all 
< f Toronto.

The Collingwnod Elevator Co., Col- 
lingwoud, with share capital of $250,- 
000. lias been incorporated to carry on 
a general elevator and grain dealing 
business. The provisional directors are 
J. .1. Daley, Chicago, P. Patou, (’. E. 
Stephens, W. T. Toner, and F. W. 
<'liurehill, all of Collingwood.

The Ferroleum Co., Toronto, with share 
capital of $30,000, lias been incorpor
ated to purchase the "United Stales 
Ferro! Co.” and manufacture and deal

in medicines. The provisional directors 
are G. Gibson, E. C. Mackenzie, F. 
H. Honeywell, C. S. Robertson and 
(’. Heath, all of Toronto.

The J. A. Craig Lubricant Co., To
ronto, with share capital of $30,000, has 
been incorporated to manufacture and 
deal in products of petroleum. The 
provisional directors are ,T. M. Sin
clair, J. A. Craig, A. M. Sinclair, A. 
Y. Boggs, and E. E. Saunders, all of 
Toronto.

The Drag Trading Co., Toronto, with 
share capital of $80,000, has been in
corporated to manufacture and deal in 
drugs, etc. The provisional directors 
are W. A. Hargreaves, T. Curry, G. 
Mai shall, A. E. Walton, A. M. Dow, 
W. 11. Worden and 1). E. Mniirii, all 
of Toronto.

Myers’ Milling and Elevators, Lis- 
towel, with share capital of $100.000. 
have been incorporated to purchase the 
Myers’ Milling Co., and to carrv on a 
general elevator and grain dealing busi
ness. The provisional directors are J. 
S. Myers and B. II. Myers, both of 
Listowel and 11. S. Osier, .1. M. Ew
ing and A. G. Ross, all of Toronto.

MET IN OTTAWA.
While in Ottawa a representative of 

The Grocer ran across Mr. Jack Gregg, 
who knows nothing but “soap”—that is 
“Surprise” soap. Jack has been doing 
not only Ottawa, but the whole of Hull 
across the river, and is satisfied with 
results.

Gow, Wilson & Stanton, London, Eng- 
on September 1 converted their business 
into a limited liability company and will 
henceforth he known as Gow, Wilson 
& Stanton. Limited.

12
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we: must have it
This is what our customers tell us about Empire Salmon. We have 

the new pack now on the way from the coast, also a supply of our
Coast Guard brand.

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton.

New Arrivals
ANT SUGAR

The best thing for keeping ants away from food.

STRETTONS’ SAUCE
Reputed l/£ pints.

JAMES ROBERTSON £. SONS 
SCOTCH MARMALADE

1 -lb. Jars.
7-lb. Tins

THE GENUINE.

SAMUEL HANNAH £• CO.’S 
IMPORTED PICKLES

Write to us for quotation 
on the above

16-oz Octagon Mixed, cases, each 1 d<.z 
1 <> oz. “ ( how Chow, “ *■ I doz
tO-joz. Mixed, - “ “ doz.
10-oz. Chow Chow, “ “ -J doz.

James Turner & Co., Hamilton
BRANCH CANADA GROCERS LIMITED

WE HAVE IT ONCE MORE

TARTAN Japans^ 25c
Our trade will appreciate it as they did in 1901 and it is up to 
that standard of cup and leaf. Book your orders to arrive.

BALFOUR éc CO., SSXZZZ HAMILTON
13
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TEAS We are offering exceptional value in all grades of Tea—

INDIA HYSON 
CEYLON JAPAN

Our lines of Green Ceylon (Japan Style) surpass anything hitherto offered. 
Communicate with us or see our travellers before buying. It will pay you.

THOS. KINNEAR & CO., wGhr°0^e 49 Front St. E„ Toronto

Another
Specimen

of the advertising to 
the consumer which 
we are doing to assist 
you in selling

MacLaren’s
Imperial
Cheese

Glance over these ads., Mr. Grocer.

They contain good 
arguments by the use 
of which you can make 
money. (Jet a cus
tomer to spend ten 
cents on a small jar of 
flacLaren’s Imperial 
Cheese and you will 
sell him ten dollars 
worth more without 
any effort.

Why?
Because the value is there.

A. F. Mu< LA KEN IMPERIAL CHEESE CO., 
Limited,

Manufacturers and Agents,
51 Colburne St., Toronto, Ont.

For
Ten Cents

You can become acquainted 
with MacLaren’s Imperial 
Cheese. You can enjoy the 
greatest delicacy that ever 
tickled the taste of an epi
cure. The grocer has it in 
several sizes —the ten cent 
size is enough to make you 
want more.

"Take My Advice 
—Eat Cheese"

‘ ‘Eat cheese and you will enjoy 
good health,’’ says John D. 
Rockefeller. Eat MacLaren’s 
Cheese and get delicious flavor 
with three times the nourishing 
power found in ordinary cheese. 
Ask your Grocer.
How to Get a Silver Jar Holder

In each jar is a coupon, by U'hiclt pur
chaser can secure valuable premiums 
at little cost. If you cut out the coupon 
reproduced below, and send it with one 
coupon from a jar of cheese, together 
with the amount of money specified, we 
will send a beautiful cheese knife or 
handsome holder. The coupon at the 
bottom of this adv. counts as three 
coupons from the jar.

A. F. MacLAREN IMPERIAL 
CHEESE CO., Ltd.

Detroit, Mich.
Toronto, Canada

THIS IS 
OUR OFFER

' A Silver-phUd Cheese Xnifi\ 
r-WferiCmteui 

A Club Site Jar Soldo 
A Medium "xC. **
A He 1* “4 “
A So. 2 “ * “4 "
A He 3 ” 11 * 4 “
ASmUUauefort"* '4 
A Logs “ “ TS. “

SAVE
r THIS COUPON

651. MscLiren's Imperial Silverwm b mr* 
75c. intetd. If Set atisJieüW whin 

•• as. received we will refund y:3f money. 
’* Si oo All ferwirdine charges jail by us. 
•• i it Send coupons and cash 'or stamps'
.. * *5 with ysur full address to
- Sh A F. MacUien Impeiial Oeest Ee, Ltd.

Business Changes

ONTARIO.

JD. SMITH, general merchant,
• Billings Bridge, has assigned to 

W. A. Cole; meeting of creditors 
6th inst.

Wm. Bedrock, initier, Reglan, lias sold 
of Jas. Horton.

The stock of Kenneth Oott, grocer, 
London, has been sold.

V. J. Stahbaek, general merchant, 
Columbus, has sold to Harvey Hoar.

Geo. A. Parkinson, baker, Deseronto, 
has sold to Richard Marrigan.

R. W. Campbell, of R. Campbell’s 
Sons, pottery dealers, is dead.

Steele & Co., wholesale bean dealers, 
Ridgetown, are dissolving partnership.

P. F. Benninger, grocer and butcher, 
Eno, has sold butcher business to R. B. 
Langstaff.

The assets of J. E. Langlois, general 
merchant, The Brooke, were to be sold 
on the 8th inst.

The Anglo-Canadian Cold Storage 
Exchange, Limited, Toronto, have ob
tained charter.

A meeting of creditors of Chas. Mc
Gregor, Mount Brydges, is to lx; held 
on the 9th inst.

QUEBEC.
West India Cigar Co., Montreal, have 

dissolved partnership.
Jack Levi has registered under the 

style of the United Cigar Stores, Mont
real.

Evariste Tetrault, general merchant, 
Acton, has been succeeded by M. St. 
Pierre.

The assets of L. E. Gingras, grocer 
and dry goods merchant, Montreal, have 
been sold.

The assets of M. P. Laverty, grocer

14
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IN STOCK—We have just received a direct importation of

Vlf s
PANYONG

C0NQ0U5
THE DAVIDSON &. HAY, LIMITED

Wholesale Grocers, Toronto

and liquor merchant, Montreal, have 
been sold.

Lamarche & Benoit are curators to 
Narcisse Leclerc, general merchant 
French Village.

Isidore Sigler and Morris Sigler have 
registered under the style of West India 
Figar fin., Montreal.

Wm. Albert Magor and Arthur S. 
Noble have registered under the style 
of the Flour Mills Co., Montreal.

Demers & St. Pierre, grocers and 
liquor dealers, St. Hyacinthe, have dis
solved, business continued by Oliva De
mers.

Eugene Mouette, jr., has registered 
under the style of J. E. Monetin, gen
eral merchant, St. Philippe de La- 
Prairie.

A meeting to appoint a curator to S. 
!.. Adam, general merchant and lum
ber dealer, Disraeli, is called for the 
12th inst.

The assets of Andre Rohini, confec
tioner, etc., Montreal, are to he sold by 
bailiff.

A meeting of the creditors of J. H. 
Constantin, general merchant, Nomin- 
iqiie, was to he on the 1st inst. Kent 
& Turcotte, curators.

Mrs. D. A. McPherson, Donald A. 
McPherson and Barclay McPherson have 
registered under the style of D. A. Mc
Pherson & Co., produce dealers, Mont
real .

MANITOBA AND N.W.T.

F>. W. Stone, late general merchant,
< arstairs, is dead.

G. B. Andrews, grocer, Winnipeg, has 
sold to George Gilton.

Knittle & Co., millers, Boissevain, 
sustained loss by fire.

Wm. Lindsay, baker, Winnipeg, has 
sold to G. W. Haxby.

Naimen & Klima'n, general merchants,
< hortity have dissolved.

The Young Grain Co., Limited, Win
nipeg, have, incorporated.

McKenzie & Rutherford, confection
ers, La riviere, have dissolved.

Havana Cigar Syndicate, manufactur
ers, Winnipeg, have dissolved.

A. MeNabb, general merchant, Osage, 
has been succeeded by 0. K. Ekert.

W. M. Kabe, general merchant, In
dian Head, has advertised business for 
sale.

Chemi-Tek and Confectioner Co., Win
nipeg, have sold out under landlord’s 
warrant.

Asp & Otteson, general merchants, 
Wetaskiwin, have been succeeded by 
Otteson & Fealand.

The stock of McLeod & Bailey (estate 
of) general merchants, Elkhom, has 
been sold to Finkstein & Kliman.

BRITISH COLUMBIA.

W. F. Cnthbert (estate of), confec
tioner, etc., Fernie, has been sold to A. 
J. Purdy.

The stock of II. K. Livingston, gen
eral merchant, Arrowhead, is for sale 
by tender to September 2nd.

OTTAWA WHOLESALE GROCERS’ 
GUILD.

The new Wholesale Grocers’ Guild of 
Ottawa, formed July 22, in that city is 
showing great vitality, and the interest 
taken in it by its members augurs well 
for the trade. The officers of the associa
tion are as follows:

President—H. A. Bate, of H. N. Bate 
& Sons; secretary, Albert Allard, of Pro
vost & Allard. The association will be 
conducted on the lines of the Ontario and 
Montreal Guilds, and all matters pertain
ing to the one will most naturally interest 
the others. Ottawa has during the past 
decade forced itself to the front as a 
grocery and distributing centre and it was 
realized that grocery interests could be 
more harmoniously and beneficially looked 
after by a guild, hence the formation of 
the Ottawa Association.

15
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“Consider the Japanese and be 
Wise,” says the Boston Globe; “with
only Dried Fish and Cereals in the 
Commissary they are holding up 
on Land and Sea a Great Flesh
eating Nation.”- =

There ought to he a lesson in this (St*
for every storekeeper — especially 
for every grocer, for the health of 
the customer is of importance to the 
dealer. It is well known now that 
people eat too much meat and that they 
should cat more fish, so it should be the 
business of the grocer to interest his 
customers in such articles as HALIFAX, 
ACADIA and BLUENOSE BRANDS
of prepared codfish—fish that are good 
for the health and just salt enough to 
make one of the tastiest dishes for the

fussiest people. Get your custom- 
W ers interested in these fish. It

will improve their health, and the 
better their health the more groceries 
will you sell. We have just issued a 
booklet called “ Down by the .Sounding 
Sea,” which contains some interesting 
pictures of the fishing fleet and the
home of the fish which are made into
the above-named brands ; also receipes 
telling how to prepare the fish. You 
can help to interest your customers by 
distributing copies of this book.

BLACK BROS. & CO., Limited
HALIFAX, N.S.
LAHAVE, N.S.

A. M. BRITTAIN & GO., Rep. in R.Q. and ONT. 
BOARD OF- TRADE BLDG., MONTREAL.



The Fisheries and Fishermen of Newfoundland.
By P. T. McGrath in Outing.

T
HE cod fishing in Newfoundland 

occupies from May until No
vember. it lias three dis
tinct branches—the Banks, 
Shore, and Labrador fisheries. 

The first is identical with that of the 
Americans, Canadians anil Krencli on 
the (irand Banks. Schooners carrying 
I'l'urn twelve to twenty men sail for the 
ledges and anchor there, putting out 
iheir crews in pairs, in Hat-bottomed 
Inals, called dories, which contain 
trawls, or long line fitted with hundreds 
,,! baited hooks that the fish swallow 
and are caught with. While the men 
are off at their work, fogs often arise 
and obscure the region, leaving them 
in drift about the ocean in a vait ipiest 
fur their vessels. These craft are also 
liable to he sunk by speeding steamers in 
the fog or swamped by. pooping seas, 
and few years pass without ten or twelve 
vessels and one hundred or one hundred 
and fifty men being engulfed in the 
waves.

The Shore Fishery.
The Shore fishery is pursued in the 

in-shore waters near the coast, in punts 
nr skill's. The punt mail operates with 
In i ks and line, the rudimentary method: 
the shiftman uses a trap, an inclosure 
if netting, sunk in the sea, and so ar
ranged that the herds of cod, in swim
ming by, will blunder into it and be
come, enmeshed. Lonely is the lot of 
the imntman, and perilous withal. As 
liis boat swings to her grapnel he needs 
the nimble wit of two—one to play the 
lines, the other to watch tlie wind. 
Many a life goes out in this calling, 
many a family waits in vain for the re
turn of a father already lying in his 
oozy ocean bed. The frail boat and 
lonely sailor can do little against the 
wrath of the storm. Greater risks, in 
a sense, are run by the skiff crews; but 
as they number five to nine, companion
ship generates partial security. But the 
gale often smites them fatally, too, 
some boats vanishing before the eyes of 
I heir fellows. The women watching on 
the lull-tops with flaring torches and 
ruddy beacons alight, are crazed with 
terror and apprehension as the storm 
increases and the boats battle with wind 
and wave, maybe having to run for

mills along the shore to harbor or an
cle r. or else being dashed to pieces 
against the rugged cliffs. Even if all 
gi es well, there is the heart-breaking 
prospect of fishing gear destroyed, nets 
torn, boats damaged, stations lieaten 
down; all of which have to be replaced, 
with inadequate means and materials, 
and only native handiness and infinite 
patience, coupled with unremitting toil, 
to compass the endeavor.

A Dangerous Shore.
In stormy periods, happy is the set

tlement that boasts a good harbor, its 
people are spared the oft-recurring 
misery of anxious hours when the boats 
are off the land. But much of the fore
shore is composed of rampant 
cliffs, with narrow gaps bitten 

therein or sparse areas of rocky 
beach strewn at their feet. 
These places it is certain death to ap
proach in storm time. Here boats have 
to be hauled up by cranes and capstans, 
and launched from cribs and chutes, 
while the men carry their catch anil 
nets in baskets strapped on their backs, 
up vertical ladders fixed to the rocks. 
These operations are possible only in 
moderate weather, and the colonial 
Legislature is deluged every year with 
petitions for the repair or providing of 
such accessories, as to make fishing pos
sible. Hundreds of men. living in such 
places, fishing under such disadvantages, 
bring oil their shoulders not only their 
catch, but the wood to build or repair 
their stations, the food they eat. and the 
materials to construct derricks and 
windlassis. They count this nothing 
exceptii nal ; their fathers had done so, 
their sons would do likewise. And with 
surprising ingenuity and pertile re
source they overcome serious natural 
obstacles, and make efficient the primi
tive adjuncts they contrive.

The Gale of 1875.
The chief shore fishery is off Cape St. 

Mary's, a famous codding ground. Here, 
in the season, a thousand boats are 
moored and when a storm conies up. woe 
to those lax in leaving. In the awful 
gale of 187Ô, some three hundred and 
fifty souls perished there in a single 
night. Some skiffs went down at their

l7

anchors, the shrieks of their doomed 
crews rising above the blast. Others 
were driven ashore and beaten to pieces, 
their oceupauts meeting the same fate. 
Several were Hung high against the 
eliffs and dropped bark with their hu
man freight into the yawning abyss be
low. One was tossed into a crevice 
seventy-two feet above high-water mark. 
Of her live men, four perished when 
she cracked in two and her stern shot 
down again: the other, a fine young man 
of twenty-two. was rescued next day by 
volunteers let down by ropes from the 
hill above, He was a raving maniac 
and has never recovered his reason.

The Labrador Fishery.
The Labrador fishery, is a business pe

culiar in itself. It is vonilueted by some 
'Jo,into Newfoundlanders, who leave 
their homes every dune and voyage to 
that sterile northern strand men, wo
men and children where they live in 
tin f lints or limiter shacks, or on ship- 
hoard. until October, and then return 
home with their fare of cud. They 
divide into two classes- stationers and 
Hunters. The former fish from fixed 
points on the shore. The latter cruise 
u)i and down the coast, netting the end 
where they can. The seaboard is un
charted, uulightvd. forbidding and poor
ly harbored. In the early months it is 
Inset by ice lloes; in inid-scusou bergs 
are a constant menace; towards the Au
tumn furious gales are frequent. Often 
one hundred and fifty to two hundred 
fishing crafts are ice-bound in .lime for 
weeks, unable to get north, and when 
they do. some are frequent lx forced ou
tlie rocks or crushed between the floes.

Dangers of the Labrador.
When the vessels are crushed in the 

ice, till' occupants try to make their way 
to land across the floes, or else camp 
thereon until succored. The icebergs, 
ghostly monsters stealing by and prov
ing a wraith of ruin to the fabric un
lucky enough to strike them, often send 
a stout craft to her doom. But it is the 
naked ribs of scores of vessels along 
the roast which attest most completely 
the extent of the destruction wrought 
by the Autumn gales on Labrador, when 
every harbor is a tumble of breakers 
and even- craft has her moorings
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SALMON

“Clover Ceaf” Salmon
THE FANCIEST QUALITY OF RED SOCKEYE 
PACKED ON THE FRASER RIVER. ....

For sale by nearly every Wholesale Grocer in Canada.

THE PACIFIC SELLING CO., “Sfi,,,

tit-bled. Hope and vliain and timber 
frequently cannot bold tlie ships and 
then it is •‘every loan save himself.” 
But the heroism of the tisherfolk dis
dains this, and the stories of self-sacri
fice and gallant rescues along Newfound
land and Labrador would till volumes, 
with as golden records as the world 
knows of. Every year gives opportun
ity for tlie display of this virtue, as 
not a week passes during the fishing 
season without some disaster occurring 
which brings out the sterling quality of 
the manhood of these toilers of the deep. 
How extensive are the shipping dis
asters along Labrador is best evidenced 
by the fact that in 1880 no less than 
dl7 vessels were driven ashore and 
over 7.000 people had to be conveyed 
home in steamers chartered by the Gov
ernment : while last season the little 
mail boat brought back 2S5 shipwreck
ed fishermen in one trip, and "217 tlie- 
next. 52 schooners having been broken 

- against the rocks.

Fraser River Salmon Pack.
The retort count of the Fraser river 

salmon pack now complete, shows the 
following returns:

Cases
Pound tails.......................................... 8.913
Pound flats.......................................... 9,932
Half pound flats.................................. 37.880
Half-pound ovals.............................. 5 799
Squats.................................................... 230

Total..................................................  62,753

In addition to the above pack S.ÛUU 
cases of trap fish were packed on the 
Fraser. The grand total for the river 
pack therefore stands at 70,753 cases.

To Make Oil of Dogfish.
The Department of Marine and Fish

eries. Ottawa, has ordered two render
ing plants for the purpose of converting 
dogfish into oil. They will be. erected 
in Nova Scotia, the site to be announc

ed simultaneously with the intimation 
of the dissolution of Parliament . One 
location will probably be on the Strait 
of Vanso. it is not intended to offer 
a bounty for the taking of dogfish, hut 
the Government will purchase them from 
tlie fishermen at a certain rate per ton.

Conference re Fisheries.

IN response to advances made by the 
Fisheries Department oi the State 

of Washington, the British Got - 
eminent has indicated that it is favor
ably disposed toward the plan of secur
ing joint action to protect the salmon 
supply in the Pacific Northwest, it lias 
been made clear in tlie course of tlie 
diplomatic correspondence, however, 
that neither the United States nut 
Panada is in favor ol establishing an 
international hatchery on or near tlie 
Fraser River.

The approved plan has not yet taken 
definite shape, hut both sides are agreed 
that in a general way steps should be 
taken to secure a conference between 
representatives of the State of Washing 
ton and the Province of Britisli Polum 
bia to the end that uniform legislation 
and regulations may be obtained to pro 
vide for the protection of the iisheries. 
Sucli a conference would probably have 
lor its chief aim the adoption of identi
cal rules relating to the taking of fish 
and not the establishment of common 
hatcheries. The subject of hatcheries, 
however, might be made a matter of 
conference between Washington and Bri 
fish Columbia but for the fact that the 
sentiment in Panada seems to he 
against the project of maintaining these 
hatcheries as a joint enterprise

Scotch Curing Methods Successful.
The demonstrations in the Scottish 

method of cleaning, curing and packing 
herring which have been conducted at 
Oanso since May by J. J Cowie of 
Lossie Mouth, Scotland, will continue

18

until the month of November. The ex 
peri men ts so fat have been very suc
cessful, although the supply of herring 
was not as large as expected. A ship 
ment of Canadian herring put up by the 
Scotch method was sent to St. Peters 
burg, which is one of the most critical 
markets in the world. The fish realized 
from $13 to $14 a barrel as against 
from $3 to $5 cured and packed undei 
the old method. A shipment sent to 
Boston brought $11.

Whale Meat on Sale.
Newfoundland whale meat is offering 

in the City of St. John’s at the pres 
cut time, says tlie Newfoundland Fishing 
Gazette. One of the largest provision 
houses is handling the line as an expert 
ment. Tlie product comes smoked anil 
dried, for all the world iudistinguish 
able except on close inspection, from 
jerkéd beef. We know of no reason why 
a market should not be created for tlie 
excellent dietary. The whale is the 
cleanest feeding mammal alive, and the 
meat is every whit as line in texture, 
and quite as palatable as many grades 
of ox beef. It can he sold at an infini 
tcsimal fraction of the cost of the fat 
1er.

Notes.
The Nanaimo Fisheries of Britisli 

Columbia, has been incorporated to ac
quire tlie fish business of Jervis & Co., 
capital * 1U.U00 in 100 shares of $100 
each.

The salmon fishing in Eastern Cana
dian waters during the season just clos 
ed has been very poor, (he only excep
tion being on tlie Moisie River, where 
the run lias been better than usual.

I11 addition to the three reduction 
works for converting dog fish into oil in 
I he Maritime Provinces, it is stated that 
a similar establishment will be erected 
in Britisli Columbia, probably on Van
couver Island.

0713607783
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RING OSCAR SARDINES
Choicest small fish 

Pure olive oil 
No scales or bones 
Handsome package 

Moderate price 
Quick seller

Can he obtained through 
all wholesale grocers.

\ U/Aj, 'A

Canadian Selling Agents

W. BICKLE & GREENING
Hamilton, Ont.

New season’s pack now 
arriving.

S0CKEYE SALMON

“Sovereign” and “Lynx”
Brands

ARE THE CHOICEST IN THE MARKET.

, EVERY TIN GUARANTEED.

TO BE HAD OF ALL OROCERS.

NEW PACK TO ARRIVE SHORTLY

TRADE MARK REGISTERED

&MÆ 0Mm ki

“Horse Shoe’
SALMON

For 25 years the standard in Canada. 
Every can guaranteed.
The quality unexcelled.
It is so thoroughly known among con

sumers that all grocers should give it 
prominence.

PACKED BY

J. H. Todd & Sons, - Victoria, B.C.
19
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DAIRY PRODUCE and PROVISIONS
and Cold Storage News.

The Poultry Fattening Stations.
KYENTKKX illustration poultry fat

tening stations are being operated 
this year by the Dominion Depart

ment it Agriculture under the supervi
sion of F. ( '. Elt'ord. acting chief of the 
poultry division. The following is a 
list of these stations:

< tularin How uianvilie. Uolmesvillc.
(juebee Botidville. Chicoutimi. La 

Trappe. Sianfold. ]."islet.
New Brunswick - Andover. Kogersville.
Nova Scotia— Hast Amherst. North- 

Fast Ma rearer.
Prince Edward Island-- Vernon River 

Bridge. Alberton. Eldon. ( ilentinuan. 
Montague Bridge. Mount Stewart.

A great deal of the operator's time 
i> given to showing farmers how the 
work of fattening is done, therefore the 
salary of the operator and the cost of 
installing the plant are considered as 
experimental anil educational expendi
tures. The selling price of the dressed 
chickens is. however, expected to exeeed 
the hist cost of the chickens and the 
cost of feeding, plucking and marketing. 
The work of each station is confined to 
tattening enough chickens for illustra
tion purposes, about 200 being the 
maximum number kept at one time. The 
i pcralor. moreover, is not allowed to Ije 
a competing buyer with others who 
have begun to fatten chickens as a pri
vate enterprise. If the farmers are al- 
teady getting a fair price for their poul
try. the station will confine its efforts 
to illustration or experimental work 
with even less than 200 birds. Those 
who are carrying on the work for them
selves will be considered not rivals but 
friends, and will be offered assistance 
wherever possible.

Special attention is being paid to 
choosing the right sort of birds for fat
tening: for instance, the bloeky type 
of Plymouth Rock or Wyandotte is re
commended as suitable for the purpose. 
The opérait rs are re<|iiired to spend as 
much of their time as may be reipiired 
in assisting those who are engaged in 
or entering the business by giving in
ti metim in buying the proper type for

fattening, in killing and plucking, pack
ing. shipping, etc.

Only birds of the proper type will be 
bought this year and seven cents per 
pound will be paid for these at the sta
tions. An extra good type might well 
be worth eight cents, while another 
type of the same breed would be too 
dear at five cents a pound.

Each operator is considered respon
sible for the work and success of his 
own station. Tie is expected, as far as 
possible, to lind a suitable market for 
the birds fattened at his station. The 
department will, however, endeavor to 
provide a market for any surplus stock 
above local requirements. Each sta
tion will be conducted as much like a 
private enterprise as possible, the de
partment assisting the operator in mar
keting. etc., as it would a private linn 
initiating a new business.

The demand for chickens fattened al 
the Government stations is very brisk 
this season, and from the offers already 
received it is expected that the ruling 
[nice will be from 11 to 13 cents per 
pound.

Lard Statistics.
Tiif. Grocer has received from The 

X. K. Kairhank Co., Chicago, the follow
ing statistics of stocks of lard held in 
Europe and afloat oil September, to w hich 
are added estimates of former years :

Preservatives in Butter.
'"1'HE review of the British produce 

I. market, issued by Weddel & Co., 
of London, which is regarded by 

the trade as an authority, points out the 
gratifying fact that the quality of Can

adian Imiter shows a considerable im
provement over anv previous year. 
While this is sympathetic toward the 
Dominion, it serves to emphasize the 
fact that butter from Canada is not the 
best offered on the market. The chief 
pause of complaint is tlie mouldy con- 
ditii it of the Imiter arriving from Can
ada. and it is said that this prevails 
largely in butter from western Ontario 
The method of land transportation 
Montreal is blamed to a considerable 
extent, but there is also a serious com 
plaint as to the lack of preservatives in 
butter from the Dominion. It is argued 
that there is no reason why Canada 
should not he able to make as good hm 
ter as Denmark or other continental 
countries. To do this it is declared that 
we will have to revolutionize our meth
ods. Canadian butter in the last few 
years lias acquired a reputation in Bri
tain not to the advantage of the Du 
minion. As a remedy it is pointedly dc 
dared thin if the Canadian Government 
would permit preservatives in safe and 
moderate amounts the quality of tin 
lint 1er when it reached Britain would 
show considerable improvement over ii- 
present character.

Provision Notes.
The Arseott rendering works have 

been removed to the Park farm at West 
minster and a new company has been

formed to be known as the Chelsea 
Green rendering and fertilizing work.

The Milkmen's Association of Mont
real held their second annual picnic and 
games at Delorimier Park on Thursday. 
September S.

1904- 
Sept. i.

Eiverpool and Manchester.............................. 25.000
Other British ports.......................................  15.500
Hamburg...................  23,000
Bremen.................................................................. 1,000
Berlin.............................................................  i.coo
Baltic ports .......................................................... 9,000
Amsterdam 1
Rotterdam > ...................................................... 2,000
Mannheim J
Antwerp .............................................................. 2 5001
French ports ........................................ . ... 1.400
Italian and Spanish ports.................................. 2-0

Total in Europe .................................................. 8o,6"0
A final fur Europe.............................................. 37,5°o

1904. 1903. 1901. 1900.
Aug. I. Sept. 1. Sept. 1. Sept. 1. Sept. 1
34 000 13.500 18,500 17,000 18 oro
IÔ.OOO 2.500 2,400 6 coo 6.000
27,000 8,000 9 000 15.000 8 500

1,000 1 000 15.00 1.500 2 OOO

i.5°° i.5°° 500 2.000 2 OOO

14,000 11,500 5,000 11,000 7,000

3.000 700 2,500 1,000 3.000

3,000 1 000 1.000 4,000 5.50c
15,00 2,300 1,100 2 500 5,00°
1,000 500 1,000 1.000 1,000

102 000 42.500 42.500 61,000 58/00

40,000 30,000 26,000 54 °°° 54 000
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iMibffiSropim
limited. *

Telegraphic Addreee, 
“DOMINO,” 

Charlottetown,

Codee Used
A.B.C.
LIEBERS
PRIVATE.

Our Prices
are exceptionally low at the present time on

Barrelled Pork 
Compound Lard 
Smoked Meats

Write us for full quotations now, and secure your stock while 
the present low prices last. All new stock—quality guaranteed.

BEECHNUT

The Dominion Packing Co., Limited, Charlottetown, P.E.I. BRAND

Hot Weather 
Meats.

COOKED HAMS 

DRIED BEEF 

BOLOGNAS 

FRANKFURTS

POTTED TONGUE 

JELLIED HOCKS 

SUMMER SAUSAGE 

COOKED CORNED BEEF

These meats are prepared under our own super
vision. They will please you, they will give satis
faction to your customers and they will afford 
you a good profit for the handling. Sent by 
express only. Send us your order for weekly 
shipment.

F. W. FEARMAN COMPANY,
PACKERS AND LARD REFINERS.

( i HAMILTON, ONT
Limited.

LONG
CLEAR

BACON
We can offer splendid value in this line. 
Our Bacon is well trimmed.
Cured in Cold Storage of uniform tem
perature. Consequently no rust.

Write us for Special Prices.

ThrPark, Blackwell Co.,
PORK AND BEEF PACKERS,

TORONTO. ONT.

Limit o

21



GILLETTS g

ABSOLUTELY PURE

CREAM
TARTAR.

Nearly all goods in this line at the 
present time are adulterated and in 
/act un jit to use.

GILLETTS is used by the best bakers and 
caterers everywhere.

REFUSE SUBSTITUTES.

GILLETT'S costs no more than tho inferior 
adulterated goods.

E.W.GILLETT ffStfK
TOR ONTO. ONT.

DAIRY PRODUCE AND PROVISIONS September 9, 19C;The Canadian Grocer.

The Foundation
of a good Sausage trade must be, your customers' con

fidence, and an appetizing display.

Matthews’ Sausages
are known for their wholesomeness of preparation and bright tasty 
appearance. The name and appearance will sell the goods.

Write for special price on weekly orders.

The George Matthews Co., Limited
ESTABLISHED 1868. Peterborough Hull Brantford

We are buyers of'

Poultry,
Butter

AND

The best facilities for handling consign
ments. Up to-date Cold Storage.

The J. A. McLean Produce Co., Limited
73*75*77 Colborne Street

Telephone Main »49i.
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PROVISION AND DAIRY MARKETS.

Toronto.
Provisions—The provision market 

continues strong. Several lines have 
almost disappeared and stocks are thin
ning down to a few seasonable lines. 
This is satisfactory, as the end of the 
season for smoked meats is fast ap
proaching. The demand is good and 
keeps I lie prices up to last week’s level. 
Hacks are quoted at half cent higher. In 
fresh meats the supply and demand are 
increasing with the diminution of smok
ed meat stocks. Spring land) is down 
from a half cent to two cents and hogs 
have declined a quarter cent. We quote:

Long clear Dauon, per lb........................$u iti} *u utiketmoKed breakfast bacon, per lb...............  0 124 0 13Roll bacon, per lb................................  0 09 0 09iSmall hams per lb.................................. 0 ISMedium hams, per lb................................ 0 13Large hams, per lb.............................. 0 Uè 0 12Shoulder hams, per lb............................ 0 09 0 094Backs, per lb....................................... 0 14 0 144Heavy mess pork, per bbl..................... 15 00 15 50Short out, per bbl................................. 17 50 18 00Shoulder mess pork, per bbl..................... 14 40 14 50Lard, tierces, per lb.............................. 0 072 0 08“ tube “   0 OS 0 081•• pails "   0 081 0 08|" compounds, per lb.............    0 07 0 07}Plate beef, per 200-lb. bbl.......................11 00 11 50Beef, hind quarters.............................. 8 00 9 00“ front quarters............................... 4 50 5 60“ choice carcases............................  7 00 7 23“ medium...................................... 5 50 6 50“ common...................................... 5 00 6 00Mutton..............................................  5 50 7 00Lamb, spring....................................... 7 00 8 25Veal ................................................  • 00 8 50Hugs, light.........................................  7 75 8 00
Butter—The supply of butter is fair 

for the season of the year. Receipts of 
both daily and creamery have fallen off 
perceptibly during the past couple of 
weeks, presumably on account of the 
high price of cheese, which draws more 
milk into that branch of dairy manufac
turing. Prices are accordingly a trifle 
tinner in solids and tubs. We quote 
the following prices :

Per lb.Creamery prints..................................... 0 19 0 20•• solids, fresh......................... 0 18 0 19Dairy prints.......................................... 0 14 0 16

Cheese—The price of cheese on the
boards has reached what appears to be 
dose to the limit. Dealers anticipate 
little advance hereafter for some weeks,
; It he ugh the next ten days may see a 
fractional advance. Over nine cents is 
altogether too high; anything beyond 
nine is abnormal and bound to fall. 
English demand has not corresponded 
with the prices paid here, yet in spite 
of this there is a fairly good sale in the 
export market at a fair level. Board 
reports for the week ending September 

are as follows:

Tweed................. 500 ..............................................  0 19 1 16
Vankleek HiU. . 1,281 .............................................. 0 091
Winchester....... 1,047 ...................... (no sales) 0 09
Napanee............  1,584 '............................  (735 sold) 0 09
Listowel............. 2,055 .
Iroquois.......... . 782 .
Perth.................  2.300
Ottawa................. 1,2*9 .
Ingersoll............  362 .

♦Colored Cheeses.

0 092
..........(no sales) 0 081
....................0 U9 0 09}

(984 sold) 0 09 *0 094 
......... (62 sold) 0 09

We quote for this week :
Per lb.

Cheese, large......................................................... 0 09 0 09}
" twins......................................................... 0 09} 0 09Ï

Montreal.
Provisions—Tim provision market is 

linn. Early in the week there was a 
scarcity of live bogs. The demand from 
packers was very good, at 5 l-2c to 

tide in selected lots; 5 l-4e for mixed 
lots, and 5c- for heavy fat per pound, 
weighed off cars. Fresh killed abattoir 
stock remains the same, with a fair de
mand at $8 for light weights, and $7.75 
for heavy. Cured meats and lard re
main steady with fair demand. We 
quote :
Canadian short out mess pork............................. $17 00 $18 00
American short out clear ................................ 16 60 17 00
American fat back...................................................17 00 17 50
Bacon, per lb .......................................................  0 111 0 124
Hams........................................................................... 0 lu! 0 12
Extra plate beef, per bbl..................................... j 1 50 12 00
“ Boar's Head ” brand, tierces, per lb........................ 0 062

“ 4-tierces, per lb............  0 074
“ ,60-lb. fancy tubs...................  0 074

Cases, 20 3-lb. tins, per lb............................................... u 074
“ 12 5-lb. tins “ ............................................... 0 U7f
“ 610-lb. tins “ ....................   0 072

20-lb. wood pails, each ................................................. l 48
20-lb. tin pails, each........................................................ 1 38
Wood net, tin gross weight—

Wood. Tin.
Pure lard, pails.......................................................  1 57 1 70

“ tubs......................................................... 0 074 0 082
“ cases (6 10-lb. tins).................................. 0 08 0 0;«
“ cases (12 5-lb. tins) ...........................‘ 0 084 0 094
" cases (24 3db. tins)...............................  0 08} 0 09}

Cheese—The cheese market is again 
easy. Competition has slackened and 
sales are restricted. There is a strong 
feeling that the advance was over-done. 
Not only has a halt been called, but a 
decline is in sight. Notwithstanding 
these facts there were numerous offer
ings of Quebec’s at fair prices, which 
were quoted in the vicinity of 8 7-8c. 
This is in harmony with the local mar
ket, where the range from holders runs 
from 8 7-8 to 9c for tinest Quebec’s; 9 
to 9 l-8c for Townships, and 91-4 to 
93-Sc for Ontario’s, with some asking 
9 l-2e for choice colored. The demand 
by cable was very slight, and mail ad 
vices from the Old Country report re
markable dullness over there.

Cheese Exports—The exports of elieees 
for the week ending September 5, 
amounted to (15,720 boxes, showing 
tremendous falling off, not only in regu
lar business, but in comparison with the 
same week of 1903, a decrease is shown 
of nearly 15,000 boxes. The total ex
ports for the season reach 905,25(1 boxes, 
and for a similar period last year the 

it

Board. Boxes.
Ingersoll........ 32j   (no sales) 0 OS.1,
L'ampbeIlford. .. 1,355 .............................. (1,225 sold) 0 08|
Woodstock........  2,700 ......................................  0 082 0 09
Picton........... *1,145  (710 sold) 0 09 5-16
Peterboro’......... G.uOO ......................................... 0 09 0 09 3-16
Stirling.............. 900 ................................................  0 09
K ngston............  940 ............................... (530sold) 0 09
Madoc................ 900 ................................................  0 092
Brockville....  1,945 ......................................(no sales) 0 09

The Canadian Grocer.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

The Canadian Vinepr Company
HIGH-GRADE VINEGARS

Under Excise Supervision 
Reputed the best on the market.

Factory and Office : 35a, 33c, 37 St. Antoine Street,
MONTREAL.

REFRIGERATORS.
Fit up your store with 
a Eureka Refrigera
tor and you will have 
a refrigerator that 
will dry wet matches.

Write for our cata
logue. guarantee test 
anu testimonials 
which are free.

Eureka Refrigerator Co.
WILBERT HOOEY, Manager.

Rhone Park 513. S* Noble St.. TORONfO.

This plan is slow and not very sure.

Wilson’s 
Fly Pads

Will kill millions and do it quickly.

10 Cents

Stock the kind the housekeepers ask for. 
Avoid poor imitations.

Egg Cases
-AND-

Woodboard Fillers
BOTTOM PRICES.

WILIER WOODS & CO.
Hamilton and Winnipeg.
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In Business 
for Money?

Then sell the goods that while 
being of the quality required pay 
the best profits

Napoli Macaroni
is the article to sell in Macaronis. 
Better, cheaper, more attractively 
put up than the imported

Samples Sent.

NAPOLI MACARONI CO.,
Hay ter and Teraulay Sts.,

TORONTO. CANADA

COMMON SENSE

Pure Java 
Pure Mocha

perfectly blended, 
perfectly roasted,

and you have

TORONTO 
CLUB COFFEE
y2s, Is, in double bags, whole or 

ground.
FREE SAMPLE ON REQUEST

TORONTO CLUB COFFEE CO.
85 Jarvis St., TORONTO.

I Roaches and Bed'Bugs 
1 Rats and Mice

All Dealers and 381 Queen St. W.
TORONTO, ONT.

Dealers find Common Sense a very good seller for 
the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.

DAIRY PRODUCE AND PROVISIONS

exports were close to a million and a 
half boxes.

Blitter—Some improvement has been 
noticed in the butter market in the coun
try, and naturally the local market has 
stiffened considerably. Quebec butter 
sold at the wharf at 181-2 to 18 3-4c 
and this covers the general tone of 
prices in the east. Townships held 
firm at 18 3-4c to 19c, with some un
certainty in the market, the tendency 
being to develop higher prices. Heavy 
stocks are held here, and the demand 
from the Old Country is reported fairly 
firm. The receipts on the Board of 
Trade Tuesday morning were reported 
284 packages.

Butter Exports—The exports of but
ter continue tc increase. For the week 
ending September 5 the totals reached 
21.348. This of course is an increase 
of the corresponding week last year, 
hut a slight falling « if in the preceding 
week of this year, owing perhaps to the 
cool and wet weather. The total ship
ments of butter to date, amounted to 
215,110, showing a decided increase 
over the figures of 1903.

Peacock Brand
Condensed 
Mince Meat

The Very 
*Bc*t.
Your
Wholesaler 
Sells IL

The Bates, Peacock Co.
HAMILTON, ONT.

St. John, N.B.
Provisions—In barreled pork and 

beef the market seems unsteady. There 
is very little sale. Hams and rolls are 
scarce and full prices are asked. Pure 
lard shows quite an advance and the 
market is firm. Refined lard is rather 
lower. In fresh meats beef is quite low. 
Lamb is freely received, quality good 
and price unchanged. Veal is scarce 
with a fair demand. Mutton is dull. 
In pork there is a rather improved mar
ket.

«U OMWOjj

MÎÏw “ :::::::::::::::::::::::: i2$
Domestic beef, per lb..................................... <J <*> 5 07

Mutton “ ................................... g gf 0 «6
Veal " .................................. 0 06 0 07

Ham " .................................. 013 OH
Rolls " ................................... 0 10 0U
Lard, pure, tube " ................................... 0 08 0 081

•• “ palls “ .................................. 0 081 0 09
Refined lard, tubs......................................... 0 08$ 0 09

" " palls.......................................... 0 08} 0 08

Butter—Full stocks are held, particu
larly of medium grades. To command 
a fair price quality must be good.
Creamery butter...................................................... 0 18 0 90
Heat dairy butter....................................................  0 lb 0 17
Good dairy tubs........................................................ 0 14 0 16
Fair “ ........................................................ 0 12 0 14

Eggs—Eggs are quite scarce and 
prices rather higher.
Eggs, hennery............................................................. 0 18 0 20

“ case stock.........................................................0 17 U lo

Cheese—Prices are higher. Quantity 
offered by local makers light. Output 
here will be short.
Cheese, peril)............................................................0 091 0 11
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Meat Famine Imminent in U. S.
ri 'HE Butchers’ Union is determined 
X to force a meat, famine in the 

United States, according to the 
New York Journal of Commerce. The 
Butchers’ National Organization evi
dently thinks this is the best weapon 
with which to fight the Trust packers, 
although it may not be welcomed by the 
independents.

A boycott lias been declared against 
all meat and the announcement made 
that union men will quit all packing es
tablishments regardless of where live 
stock has been secured. No member of 
the Meat Cutters’ and Butcher Work
men’s Unions will be allowed to dress 
any animal until the strike is settled. 
The idea seems to he as far as possible 
to prevent butchering and the distribu
tion of meat throughout the United 
States as a means of coercing certain 
employers in Chicago into submission 
to the terms of the Amalgamated Butch
ers’ and Meat Cutters’ Union.

The Journal comments as follows on 
the situation : “It is a perfectly crazy 
proceeding, and the kind of reasoning 
that would regard it as a legitimate or 
effective weapon for organized labor to 
resort to is inscrutable to the sane mind. 
If it could be successful it would un
doubtedly cause great loss to capital
ists engaged in the packing industry, 
but it would he relatively no greater 
than that inflicted upon labor in the 
same industry, while the injury would 
be extended to the cattle raisers and to 
all employed in the traffic in meat. Such 
a strike order is impossible of enforce
ment ; hut, suppose it could be enforced 
and a ‘meat famine’ could be produced, 
the sufferers would be the whole body 
of consumers. This ‘ weapon ’ would be 
used upon the whole community as a 
means of coercing the ‘trust packers’ of 
the Chicago Stock Yard district. This 
shows how utterly and hopelessly irra
tional the mental processes of this kind 
of a labor leader are. ”

_____________ /

|NEW POTTERY FIRM.
The Toronto Pottery Co., Toronto, 

with share capital of $10,000, has been in
corporated to manufacture and deal in 
stoneware and other clay products, etc. 
The provisional directors are J. J. Zim
merman of Toronto and H. Robinson, H. 
B. Mantou, F. W. Butler and B. W. 
Robinson, all of Akron, Ohio.
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One Proof

WM

imita
tions

WE WERE THE FIRST
to introduce to the trade in Ontario a fast-selling line

of PURE TABLE SYRUP, put up in handsome tins—

OUR

“Gold Medal" tasyrup
RIGHTLY HOLDS FIRST PLACE ON ACCOUNT OF ITS QUALITY.

In Purity, Flavor, Body and Appearance
it is the standard of its legion of imitators.

PUT UP IN
2-lb. tins, cases........................ each 21 tins
5-lb. " “   " 12 “

10-lb. “ "   " 6 “
aoib. •; ”    “ 3 “

THE “MONEY-BACK” KIND.
Every tin has eur guarantee.

FREIGHT PAID
---- ON-----

5-OASE LOTS
UP TO BORIN BAY.

SPRvlAL PRICES
F.O.B. Winnipeg. Man.

THE BLAIN CO., Whole
LIMITED,

le Grocers

TORONTO.

MANITOBA MARKETS.
Winnipeg, Sept. 3, 1904.

HE weather during the past week 
has been decidedly favorable and 
consequently harvesting opera

tions throughout the country are pretty 
well advanced. The first carload of the 
season’s crop has already reached Win
nipeg and been marketed. Authorities 
state that nearly one-half of the crop 
is already harvested.

With regard to markets all lines are 
firm, a decided advance being notice
able in flour and sugar. New Japan 
tea has arrived.

The market reports a general firmness 
in all varieties of canned goods, prices 
remaining unchanged.

Coffee—Quotations on this line are 
stiffening up somewhat, the market quot
ing green Rio at from 10 l-2c to 11c.

Fruits—Quotations on these lines re
main unchanged in general. A rise, 
however, is quoted on Upham jam com
bination, it now being on the market at 
47 l-2c.

Sugar—On the first of September a 
general advance on all lines of sugar has 
been called of 5c over last week’s quo
tations. Montreal granulated, per bar

rel, $5.35 ; per sack, $5.30 ; yellow, $4.70; 
Wallaceburg, per barrel, $5.20, sack, 
$5.10.

Flour’—During the past week flour 
has continued to advance being quoted 
at the present time at the following 
prices: No. 1 patent, $2.75; No. 2 
patent, $2.55; No. 3 patent, $2; No. 4 
patent,’ $1.50.

Canned Fish—Shipments of salmon, 
the product of the new catch, are now 
en route and are expected to reach Win
nipeg in less than one week. Owing to 
the light catch this season prices are 
very high.

All other lines remain practically un
changed.

HINTS TO BUYERS.

E. D. Marceau, Montreal, reports ar
rival in a few days of 120 mats of 5 and 
10 lb. boxes Japan tea at 18j and 21c., 
showing extra fine value.

S. J. Major, Ottawa, is quoting new 
Valencias arriving shortly ex steamer 
Escalona, at very interesting prices.

In conversation with Mr. Mann, of 
the Montreal ollice of Salada, it is 
learned that the business passing

through this branch is breaking all' 
previous records, and the most encourag
ing part is that it is mainly made up of 
repeat orders.

In vinegars, S. J. Major, Ottawa, ad
vises the trade that all grades of 
strength are in stock at prices highly 
interesting to buyers.

The F. J. Castle Co., Ottawa, have 
just received two carloads Barbadoes 
molasses in barrels, half barrels and 
puncheons, which they are selling at low 
prices.

California prunes are offered at low 
prices by S. J. Major, Ottawa. Buy
ers’ inquiries will receive prompt atten
tion.

Cheap Young Hyson, Ping Sue teas, 
are offered by L. Chaput, Fils & Co., 
Montreal, at 10 l-2c, these teas are to 
arrive in the Fall.

L. Chaput, Fils & Co., have a few 
boxes of the very finest and best grade 
of Japan teas, imported into Canada, 
and are offering them at 40c per lb.

L. Chaput, Fils & Co. are offering 
English York candied peels, aud Griffin 
& Skelley, Santa Clara, prunes at very- 
attractive prices.

25
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FALL GOODS
Our purchases of many lines are made and we must admit we were lucky as w-e 

struck the market right. You might as well reap the benefit.

We are CranKs on Quality
and you will get the best of everything from us.

Prunes
We were in luck and struck the bottom of the market. These are on the 
uj) grade and you had better buy now. We will give you prices that 
will astonish you and don’t forget that we are only quoting New Santa 
Claras 1904 crop.

Currants
We will have all grades under special brands. In this way we always get 
the same quality because we don’t have to stick to the growing districts 
and take poor quality if its bad any particular year. This means a lot to 
you, to get always the same. We are bringing out one grade under our 
“ Black Diamonds ” Brand. The best that money can buy in Greece. You 
should try them.

Raisins
This year Californias are low and we look for a big sale, and it should be 
a record breaker for these goods, Get our prices.
We will also have new Valencias in about three weeks.

Nuts, Dates, Figs
It’s a little early yet but we will report to you in good time.

Vinegar
Guaranteed quality, XXX white wine 18c., XX white wine 14c., 
XXX cider 18c.

Canada Brokerage Co.
Limited

Wholesale Grocers, - 9 Front St. E., Toronto
Phones, Main 2282, 870.
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ALVINA
SALT

A VERY GOOD TABLE SALT. 
RETAILS AT 10c. A TIN.
ALWAYS RUNS FREE OF LUMPS. 
SHOWS YOU A GOOD PROFIT.

Agents,

ROSE & LAFLAMME, 
Montreal.

BATGER’S

NEW
SEASON
JAMS

EXTRA FINK tJl AUTV 
NEW STYLE SOI AKK 
JAR WITH METAL AND 
CORK SCR E W TOP.

NOW.
ROSE & LAFLAMME,

MONTREAL.

r
R

/

VF Nnn

Our Premier Pickles in bottles are high-grade pickles at a 
low price. They are well cut, firm, crisp, and a good color, 
nicely packed in the usual size bottle, with an air-tight 
capsule, and neatly labeled. They make an attractive package 
that is easily and quickly sold. Retail for 15c. In cases 
of 3-doz., SI.05 ; or in bbls. of 6-doz., S1.0U ; nett 30 days. 
We will pay the freight in lots of 5 bbls. or 10 cases or over.

Our Bulk Pickles are packed in a 
clean, wholesome manner and nothing 

but the best of the vegetables goes into them.
I hey are spiced with pure spices by an adept.
1 he vinegar is our own special pickling, pure and 

pungent. It brings the best results. In pails, 1 
gall., 75c.; 2 galls., $1.40; 3 galls., $1.95; 5 galls.,
>3.00; 10 galls., $5.50. In barrels, any size, 45c. per 
gall. Freight paid on five 5-gall, pails or over.

THE OZO CO., Limited
iJo y„u get our Quarterly Price Current ? MONTREAL

27
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WE SAVE YOU MONEY
On your printing bills. A dollar saved is as good as a dollar made. 

With the latest up-to-date methods, electric presses and competent work 
men, we are able to turn work out faster and cheaper than the ordinary 
printer. Just let us have your next order to convince you.

GOOD PRINTING DONE CHEAP AND QUICK

6. A. Weese & Son, 44 Yonge st., Toronto
SEND FOR SAMPLES.

ADVERTISE YOUR BUSINESS
Write for particulars about our cuts and ads. from 50 cents tip. lo 

advertise in newspapers. Catchy ideas to catch business. Given to one 
merchant in a town. Send us your ads. and we will criticise them free. 
Write To-d*v.

6E0. J. SMITH BUREAU,
WE WRITE ADS. IN FRENCH.

With ngland
Only high grade machine made in Canada. 
Long or short carriage interchangeable.
|n use by both great Canadian railways. 

Visible writing wins.
Every machine guaranteed perfect.
Regarding the price, we save you $25

which you DON’T have to pay in DUTY.
WRITE FOR CATALOGUE

Canadian Oliver 
Typewriter Co.

183a St. James Street#, MONTREAL

Does It All
CLEANS AND POLISHES 

LUBRICATES WITHOUT GUMMING. 
PREVENTS RUST.

And does each better 
than anything else.

Dealers make lasting cus
tomers by selling “ 3 in I”

Sold by Jobbers in

HAMILTON WINNIPEG 
MONTREAL ST. JOHN, N. B. 
TORONTO VANCOUVER

y/BRicflts
MOTOR VEHICLES. 

TYPEWRITERS
•’KSk»

SC WM« MACHINES 
TAUUN4 MACHINES. 

MAMUPACTVAIO 8V
O.W.COLC'CO.

Every Canadian who wishes to trade successfully with the 
Old Country should read

“Commercial Intelligence”
(The address Is Fleet St., London, England.)

The cost is only 6c. per week. (Annual subscription,inc1 udlng 
postage, <4.80.)

Moreover, regular subscribers are allowed to advertise without 
charge in the paper. See the rules.

THE BELL TELEPHONE CO.
of Canada, Limited

has extended its

Long Distance Service
From

BRANTFORD
to

nOHAWK, OAKLAND and SCOTLAND

Rates may be obtained from any of the Long Distance 
Toll Stations of the company.

Save Time Save Money
— USE—

THE BRIGGS LEDGER SYSTEM

G. W. COLE CO.
141 Washington Life Bldg., New York.

Write for Catalogue

The Briggs Ledger System Co.,
Limited

VS York St., - Toronto, Can.
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DEVOTED TO THE 
OFFICE STAFFS OF 
BUSINESS 
ESTABLISHMENTS

THE OFFICE END

A SUGGESTION FOR THE COLLECTION DEPART
MENT.

By Henry Wheeler.

A
(i 1{KAT deal of unnecessary trouble ami detail 

is gone into in making collections on the ac
counts of the average retail house. A study 
of the ledger cards is usually made, and eflorts 
made to collect once a month or oftener. the 

wilier has found that a good way to handle these matters 
is to have a statement made of every account which is due. 
Of course this statement should he made in duplicate, 
using carhon paper for the duplicate copy. Thus one 
statement can lie sent to tin- customer and the other re
tained for a collection record.

A suitable file (provided with gun le cards, showing 
davs of the month) is used and as a statement is sent out to 
a customer, its duplicate is placed in an appropriate di
vision of the tile.

We will say that the cashier makes up his mind that 
this account should he paid ill ten days or something 
further done about it. He will thus put the duplicate 
statement into his tile ten days ahead of the date the 
statement is sent. Each day he takes out ot its com
partment the papers applying to that day’s work, and 
he is then in a position to take whatever action he deems 
necessary.

The duplicate statement shows just how old the ac
count is and a reference to the ledger will show whether 
any payment has been made. As the ledge folio or the 
card number will appear on the statement, reference to the 
ledger will be very easy.

If, after investigating this particular case, he comes 
to the conclusion it will be wise to wait a little longer, he 
can tile the statement over again under the date he de
termines on for the next action on the subject.

if he thinks it would be expedient to write a letter to 
the debtor just at that time, the letter can he written and 
the whole tiling tiled ahead to come up when he expects to 
take further steps to collect.

In writing collection letters, it is always well to set a 
certain definite date on which you expect a response. It' 
the response is not forthcoming at that time you have 
something deiinite on which to base your demand upon 
the debtor.

Thus the account, when it becomes delinquent, is al
ways kept before the party who has charge of the col
lections and it is never in danger of being overlooked or 
“sidetracked.”

it is sometimes deemed expedient to mark the ledger 
page or ledger card, showing that the account has been

placed in the hands of the collection department for ac
tion, and thus the cashier or bookkeeper is relieved of the 
necessity of making a new statement each time a set of 
statements is drawn off.

It is usually the case in most establishments that 
delinquent accounts cease to be active: that is to say. 
while they are delinquent no further goods are purchased, 
and so long as this is the case there would lie no necessity 
of a new statement until the account was settled and the 
delinquent debtor could again become a customer and his 
account again becomes active.—The Book-keeper.

MAKING COLLECTIONS

V A N V merchants who do some credit business have a 
Î.VJL l°l of trilling accounts on tlieii books which, 

although small in themselves, go to make a very respectable 
total. These accounts should be attended to as system
atically as though they were larger. If small accounts are 
allowed to run for a long time people forget them. Then 
there are some people who do not like to go into a store 
where they owe money and, as a consequence, not onlv the 
money that they owe is lost but their trade as well.

In no department of business is more diplomacy required 
than in the collection of bills. The man chosen for this 
work should be especially qualified for his work. He should 
be tactful and discreet and ever on his guard against giving 
offence. Many good customers have been lost through the 
indiscretion of a too persistent collector. Women are more 
likely than men to take offence at the collector's methods 
and he should be especially careful when collecting from 
them.

These remarks, of course, do not apply to the debtor 
whose account is long standing and who shows no inclina
tion to pay. But even with this class of debtors, more may 
often be accomplished by diplomacy than by more drastic 
measures.

Mr. J. H. Butler, representing McMahon, BroaUtield 
& Co., wholesale crockery dealers, Toronto, is on his 
regular trip; while Mr. Fred ObernJorffer, the Kingston 
cigar man, and Mr. Bert tieen, Toronto, are carefully 
looking after cigars and boots and shoes.

HOTEL DIRECTORY.

NEIL McCARNEY, Prof. W C. MvCARXEY. Manacek

THE PROVINCIAL
Lkadixu Commercial Hotel. GANANirjI'E. ONT

Located in Heart of Business Section. Ten First-class Sample Rooms.

HOTEL GRAND
O F BAKER, Prof.

First-class accommodation for Commercial Men.
GALT, ONT

ay
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This list is for the purpose of placing retailers, 
manufacturers jobbers and other readers in 
touch with reliable and competent accountants 
and auditors whose services are so frequently 
required for such purposes as opening books,

Leading
Accountants

Canadian 
and Auditors

adjusting and auditing accounts, arranging part
nerships or organizing joint stock companies, 
devising special office systems, making collec
tions and investigations, handling estates, mak
ing valuations, etc.

DAVID HOSKINS, F.C.A.
F. H. KIDD,

Chartered Accountant, Auditor,
HENRY BARBER A CO., 
Accountants and Assignees. , GKO. O. MERSON,

Chartered Accountant,
| Auditor,

Assignee, Etc.
506 McKinnon Bldg., Toronto.

Offices :
11 Wellington St. E., Toronto, Ont.

Chartered Accountant,
Auditor, Assignee, etc.

Financial Valuator.

207 Manning Chambers, City Hall Sq., 
Toronto, Canada.

JENKINS A HARDY, 
Assignees, Chartered Accountants, 
Estate and Fire Insurance Agents. 

15% Toronto Street Toronto.
465 Temple Building, Montreal.
100 William Street, New York.

WILLIAM FAHEY,
Accountant and Auditor.

402 McKinnon Building, Toronto.

Regular and Special Audits.

27 Wellington St. K., ;
Phone Main 4744. Toronto.

i Cable Address : “Wigwam.”
T. G. WILLIAMSON,

Chartered Accountant and Auditor,
This space f 15 a year. This space $16 a year. This space $16 a year.

16 Toronto St., Toronto, Canada.

This list is for the purpose of placing manufac
turers, wholesale and retail merchants and other 
readers throughout Canada, and firms abroad 
doing business in Canada, in touch with the 
legal profession throughout the Dominion, for 
the collection of accounts, legal representation,

LEGAL CARDS.
organization of companies, the arrangement or 
dissolution of partnerships, or assignments, as 
well as all other matters of a legal nature.

For advertising rates apply to MacLean Pub
lishing Co., Limited, Montreal or Toronto.

BEATTY, BI.ACKSTOC'K, FA8KEN JAS. H. BUKRITT, K.C. J.L.O. VIDAL.
& RIDDELL solicitor, Notary, Etc. Barri,ter, Solicitor, etc. Collections

^ and Commercial Law.
BEATTY, BLACKSTOCK. CHAD Pembroke, Ont. Moutma<ny aüd Quebec City, Que.

WICK A GALT,

J. C. HAMILTON. LL.B., 
Barrister, Solicitor and Notary. 
McKinnon Building, Toronto. 

’Phone, Main 65.

Barristers, Solicitors, Notaries, Etc. D Q. CAMERON, Barrister. TUPPER, PHIPPEN A TUPPER,
Offices, Bank of Toronto. Equity Chambers, Toronto. Barristers, Solicitors, Etc.

Tel., Main 8813. Toronto, Out. Branch Office, Oakville, Ont. Winnipeg, - - Canada.

ATWATER, DUCLOS & CHAUVIN 
Advocates. Montreal.

Albert W. Atwater, Q. . Consulting 
Counsel for City of Montreal. Chas.
A. Duclos. Henry N. Chauvin.

—-» . . 1 -w-k Tbe following Institutions for the education
LsQUC&tlOnâl Uep af tin eut. ofbuslnes» men's sons and daughters are

* recommended by this paper :

LEARN TO ADVERTISE YOUR STORE
or if you have not time yourself, pay for a course for one of your 

bright clerks Get booklet on our specialized course in advertising. 
Tells about our new method of advertising study.

SEPARATE COURSE FOR EACH LINE OF BUSINESS
i Our method is absolutely new and practicable. It tells you all

there is to learn about advertising your partieular goods.

GOOD ADVERTISING IS TO DAY THE BASIS OF SUCCESS
Begin now; takeour course of study and learn toadvenise your store.
We look after your advs. while you take your course.
Send for our booklet.

CANADIAN CORRESPONDENCE COLLEGE, Limited
Phone Ham 4302 161 Bay St., TORONTO

Western Business College
Cor. College and TllUilXTf'l
Spadina avenue, ■ \v/1 v/#

Thorough courses in Bookkeeping. Stenography, Typewriting 
and Penmanship ; individual instruction.

A. J. HOARE, Principal.

St. Margaret’s College, Toronto
A Boarding and Day School for Girls.
Thorough courses in every department.
Only teachers of the highest academical and professional standing employed.
GEORGE DICKSON, M.A., MRS. GEORGE DICKSON

Director. Lady Principal.

The old established Metropolitan 
Business College, Ottawa, Ont., desires 
to put a list of its successful students 
into the hands of every young Canadian 
needing a business, shorthand, telegraph, 
or English training.

Name the course needed and address :

R. A. FARQUHARSON, B.A. Principal, 
Wellington and Bank Streets, - Ottawa.

1889.

The Belleville Business College, Limited,
Business firms get the beat results by applying to us 10 days before vacancies 

occur in their employ.
See Catalogue pages 21, 27, 33, 41.

J A. Tousaw, ) BELLEVILLE, (J. Frith Jeffer», M.A.,
Secretary. / ONTARIO. 1 President.

This Space $45 per Year.
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CLASSIFIED LIST OF ADVERTISEMENTS.
Accountants and Auditors.

Barber. Henry. ft Co.. Toronto.
Fahey, Wm., Toronto.
Hoskins, David, Toronto.
Jenkins ft Hardy, Toronto.
Kidd, F. H.. Toronto.
Merson, Geo. O.. Toronto.
Williamson. T. G., Toronto.

Ammonia•
Gorman, Eckert & Co., London, Ont.

Baking Powder.
Gillett, E.W.. Co., Toronto.
Maiden, J. H , Montreal.

Barristers, Solicitors, etc.
Atwater, Duclos & Chauvin, Montreal. 
Beatty, Blackstock, Fasken At Riddell, 

Toronto.
Burritt, das. H., K.C., Pembroke, Ont. 
Cameron, D. O., Toronto and Oakville. 
Hamilton. J. ('., Toronto.
Topper, Pliippen At Topper, Winnipeg. 
Vidal, I L. <)., Montuiagny and Quebec

Baskets. ,
Oakville Basket Co., Oakville, Out.

Bird Seed-
Nicholson ft Brock. Toronto.

Biscuits, Confectionery, Etc 
Christie, Brown ft Co., Toronto.
1 .amont. Corliss ft Co., Montreal. 
McGregor-Harris Co., Toronto.
Mooney Biscuit At Candy Co., Stratford. 
Mott, John P , At Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.V. 
Stewart, A. J., Toronto.

Blue and Black Lead- 
Uakey. John, At Sous, London, Eng. 
Keckitt's Gilmour Bros. At Co., Montreal. 

Brooms, Brushes, Etc- 
I'nited Factories, Toronto.
Waterloo Broom and Brush Co.. Water

loo. Out.
ta$med Goods

Balfour At Co., Hamilton, Ont.
Black Bros. At Co., Halifax, N.S. 
Bloomfield Packing Co., Bloomfield, Ont. 
Burlington Canning Co., Burlington, Ont 
old Homestead Canning Co.,Piéton, Ont.

Chewing Gum.
Row At Co., Brot

Cigars, Tobaccos» Etc-
American Tobacco Co., Montreal.
Umpire Tobacco Co., Montreal.
Fortier, J. M.. Montreal.
McAlpin Consumers Tobacco Co., To

McDougall, D., ft Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuckett, Geo. E., & Son Co., Hamilton. 

Cocoa nut.
Downey, W. P., Montreal.
Greig, Robt., Co., Toronto.

I ocoas and Chocolates-
Cowan Co., Toronto.
Dutch Chemical Works, Amsterdam, 

Holland.
Epps, James, Co., London, Eng.
I.umont, Corliss & Co., Montreal.
Mutt, John P., At Co., Halifax, N.S. 
VunHouten's - J. L. Watt ft Scott.Toronto

Commission Merchants Brokers.
Dawson Commission Co., Toronto.
Dingle At Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto.

Brock ville, Ont.

I jam be. W. G. A., ft Co., Toronto. 
Millm&n, W. H., At Sons, Toronto. 
Nicholson At Bain, Winnipeg.
Nicholson, Bain At Johnston, Calgary. 
Price, Chambers At Co., Winnipeg Man. 
Rattray, D., At Sons, Montreal.
Ryan, Wm., Co., Toronto.
Watt, J. L., At Scott, Toronto.
W'ilson Commission Co., Brandon, Man.

Concentrated Lye-
Gillett, K. W.. Co., Toronto.

Condensed Milk and Cream
Borden’s Wm. 11. Dunn, Montreal and 

Toronto.
Colson, C. E. At Son, Montreal.
St. Charles Condensing Co., Ingersoll.

Corks.
Ewing, S. H., At Sons, Montreal.

Crockery, Glassware and Pottery.
Gowans, Kent At Co.. Toronto.
Klotz, E. W., Toronto.
Taylor At Mulvaney," Hamilton.

Dairy Produce and Provisions
Canadian Swiss Trading Co., Montreal. 
Clark, Wm., Montreal.
Dominion Packing Co., Charlottetown. 
Fearman, F. W., Co., Hamilton. 
Matthews, Geo. Co., Brantford, Hull, 

Peterhoio".
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park, Blackwell Co.. Toronto.
Turner. James, At Co., Hamilton.

Educational.
Belleville Business t 'oliegc, Bellex die. 
Canadian Coir. College. Toronto. 
Metropolitan Business College, Ottawa. 
St. Margaret's College, Toronto.
Western Business College, Toronto. 

Engravers and Printers.
Smith. Geo. J., Bureau, New York. 
Weese, G. A., At Son, Toronto.

Fish-
Bickle, John W., At Greening. Hamilton. 
Black Bros. At Co., Halifax.
Pacific Selling Co., New York.
Sovereign At Lynx Brands.
Todd, J 11., At Son. Victoria, B f 
Stavcnger Preserving Co., Toronto and 

Vancouver.
Fly Paper.

Thum, O. At W.j Co.,Grand Rapids, Mich. 
W'ilson, Archdale, Hamilton, Out.

Fruit, -Dried, Green, aud Nutj.
Adamson, J. 1., At Co., Montreal.
Finkle At Ackerman, Bowmanville, Ont. 
Gibb, W. A., ft Co., Hamilton.
Husband Bros, ft Co.. Toronto.
James, Eben, Toronto.
McWilliam ft Everist, Toronto.
Rattray, D., At Sons, Montreal.
Stringer, W. li., Toronto.
Tippet, A. P., At Co., Montreal.
Walker, Hugh, ft Sou, Guelph.
White ft Co.. Toronto.

Gelatine.
Cox, G. ft J.

Grain. Flours and Cereals-
Force Food Co., Toronto.
Frontenac Cereal Co., Toronto.
Greig, Robt., Toronto.
Lake Huron At Manitoba Milling « o.. 

Goderich.
McCann, Wm.. & Co., Toronto.

Grocers— Wholesale- 
Balfour ft Co., Hamilton.
Canada Brokerage Co.. Toronto.
Castle, F. J., Co., Ottawa.
Davidson ft Hay, Toronto.
Eby, Blain Co., Toronto.
Kvkardt, H. P. ft Co., Toronto 
Gorman, Eckert ft Co., London. Out. 
Kinuear, T, & Co.. Toronto.
Lucas, Steele At Bristol, Hamilton 
“ Ozo " Co., Montreal.
Provost At Allant, Ottawa.

Grocers’ Grinding and Packing 
Machinery.

Adamson, ,1. T.,i Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa.

Hides-
Page, C. S., Hyde Park, Vt.

House Insect Destrover.
Common Sense Mfg. Co., Toronto.

Infants’ Foods.
Keen, Robinson ft Co., London, Eng.

Interior Store Fixtures, Trucks, Etc 
Auer Light Co., Montreal.

Jams, Jellies, Etc-
“Ozo " Co., Montreal.
Upton, Thus., ft Co., Hamilton.

Lubricant-
Cole, G. W. Co., New York.

Macaroni
Napoli Macaroni Co., Toronto.
Tippet, A. P., ft Co., Montreal.

Matches.
Walkerville Match Co., Walkerville. tint

Mince Meat
Bates, Peacock Co., Hamilton.
W'ethey J. H.. St. Catharines.

Office Systems, Supplies- etc
Briggs Ledger System Co., Toronto

Pass Books, Etc- 
Allison Coupon Co., Indianapolis, lud.

Patent Solicitor.
Cullen, Orlan Clyde, Washington, DC. 

Peels-
Colson, C. E., ft Svin, Montreal.

Pickles, Sauces, Relishes, Etc.
American Coffee ft Spice Co., Toronto. 
Batty & Co., London, Eng.
Capstan Mfg. Co., Toronto.
Colson, C. E., ft Son, Montreal.
Davidson ft Hay, Toronto.
Downey, W. P., Montreal.
Eby, Blain ft Co., Toronto.
Eckardt, H. P., ft Co., Toronto.
Flett’s Rose ft Latiamme, Montreal. 
Gorman, Eckardt ft Co., Loudon. Out. 
Greig, Robert, Co., Toronto.
Heinz, H. J.. Pittsburg. Pa.
Lytle, T. A., Co., Toronto.
"Ozo" Co., Montreal.
Patterson’s—Rose ft Latiamme, Montreal. 
Snowdon, Forbes ft Co., Montreal.
Taylor ft Pringle, Owen Sound.

Polishes -Metal.
Oakey, John, ft Sous, Montreal.

Polishes— Stove-
Morse Bros., Canton, Mass.

Pottery-
Foster Pottery Co., Hamilton, Out.

Refrigerators.
Eureka Refrigerator Co., Toronto.
Fabien, C. P., Montreal.

Salt
Canadian Salt Co., Windsor. Out.
Rose Ai, Latiamme, Montreal.
Toronto Salt Works. Toronto.
Verret. Stewart Co., Montreal.

Shelf Boxes.
Bennett Mfg., Co., Pickering, Ont

Soap
Calvert, F. C . ft Co.. Manchester, Eng 
Duncan Company, Montreal.

Starch-
Brantford Starch Works, Brantford. 
Edwardsburg Starch Co:, Cardinal, Out 
Maiden, J. II., Montreal.

Steel Shingles.
Metallic Rooting Co., Toronto.

Store Lighting.
Auer Light Co.. Montreal.

Sugars, Syrups and Molasses.
Canada Maple Exchange, Montreal 
Castle. F. J., Co.. Ottawa.
Dominion Molasses Co.. Halifax, N.S. 
Edwardsburg Starch Co., Cardinal, Out 
Imperial Maple Syrup Rose ft Latiamme 

Montreal.
Rattray, D , ft Soils. Montreal.

Summer Beverages.
Batger s Rose ft Latiamme, Montreal. 
Downey, W. P., Montreal.

Teas, Coffees, and Spices-
American Coffee ft Spice Co .Toronto 
Balfour ft Co., Hamilton.
Blue Ribbon Tea Co., Toronto.
Ceylon Tea Traders' Ass ti.
Chase ft Sanborn, Montreal.
“ Commissioner " Tea. London, England 
Dutch Chemical Works, Amsterdam, 

Holland
Eby, Blain Co., Toronto.
Ewing, S. H. At A. S., Montreal.
Ewing. S. H ft Sons, Montreal.
Gillard, W. 11, ft Co., Hamilton.
Kinnear, T.. ft Co., Toronto.
“ Ozo" Co., Montreal.
Salada Tea Co., Montreal aud Toronto. 
Toronto Club Coffee Co., Toronto.
Wood, Thus., ft Co., Montreal. 

Telephones•
Bell Telephone Co. of Canada.

Typewriters-
t anadian Oliver Typewriter Co.. Montreal

Vinegars-
Canadian Vinegar Co., Montreal.
Hill, Evans ft Co., Worcester, Eng 
“ Ozo " Co , Montreal.
Purnell. Webb ft Co.. Bristol, Eng. 
Wilson, W. H., Co., Tillsouburg. .

Washing Compound
Keen's -Frank Magor ft Co., Montreal.

Woodenware.
United Factories, Toronto.
Woods, Walter, ft Co., Hamilton.

Wrapping Paper. Etc.
Canada Paper Co., Toronto.

Yeast.
Gillett, E. W., Co., Toronto.

INDEX TO ADVERTISERS.
A . . mutants ft Auditors .................. 30
Adamson, j. T.. ft Co.....    7f>
Allison Coupon Co............    7
American Chicle Co................................ 3
A merleau CoUee ft Spice Co........ 8a
A merleau Tobacco Co............................83
Auer Light Co..................................... 3

Balfour ft Co............................................  13
Bates, Peacock Co................................. 24
Batty ft Co................... 85
Bell Telephone Co.....................................23
Belleville Business College .................. 30
Bennett Mfg. Co...................................... 7
Black Bros, ft Co...................................... 17
Bloomfield Packing Co........ .................. 70
Blue Ribbon Tea...................................... 63
Bickle. John W., ft Greening............... 19
Bradstreet's.......*......... inside front cover
Brantford Starch Works........................ 52
Biiggs Ledger System Co....................... 28
Burlington Canning Co........................ 7

1 ah Vit. F C., ft Co.. inside front
: 'aimda Brokerage Co .................
I'uuada Maple Exchange.................

nuaüaPaper t o....................
nadian Corr. College.....................

mudian Oliver Typewriter Co ... 
anadian Press Clipping Bureau...

inside back
anadian Salt Co........................

' anadian Swiss Trading Co..............
Canadian Vinegar Co........................
capstan Manufacturing tu ........
castle, F. J., Co...... .........................
< eylou Tea .............................
Chase ft Sanborn............. .............
Christie,Brown ft Co. outside front
Ciark. W.............
Cole G. W. ft Co...........
Coles Manufacturing Co................
Colson,C. E.,&Son —outside back 
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...30 
...28

32 
...73 
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.. 3 
...64 

6
...63
.\°1 * * * V65
...28

, 52
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Common Sense Mfg. Co.......................  24
Cowan Co................................................... 73
Cox s Gelatine........................................... 7
Cullen, Orlan Clyde............................... 68
Davidaou ft Hay...................................  15
Dawaou Commission Co. ... .......... 74
Dingle ft Stewart.................................. 2
Dominion Molasses Co . inside back cover
Dominion Packing Co .......................  21
Downey, W. P.........................................  69
Duncan Company .................................. 7
Dunn, Wm. H.........................................  67
Dutch Chemical Works , inside back cover
Eby, Blain Co ........................... — 25
Eckardt, H. P., ft Co............................     57
Edwardsburg Starch Co ................... 37
Empire Tobacco Co.. ....................... 80
Epps’s Cocoa........................................... 65
Eureka Refrigerator Co.......................  7
Ewing, S H ft A. s........................... 88
Ewing, 8. H., ft Sons............................ 5
Fabien. C. P.............................................  54
Fearuiau. F. W.. Co............................ 21
Finkle ft Ackerman......................... 23, 75
Force Food Co........................................  79
Fortier, J. M ..........   82
Foster Pottery Co.................................. 2
Frontenac Cereal Co............................... 78
Gibb, W. A , Co...................................... 74
Gillard, W. II., ft Co............................. 10
Gillett. E. W., Co., Ltd.....................  22
Gorman, Eckert ft Co.............................  69
Gowans, Kent ft Co... outside back cover
Greig, Robt., Co......................................... 67
Heinz, H. J. Co....................................... 32
Hill. Evans ft Co ...... ... 3
Husband Bros, ft Co................ 74
James, Eben............................................. 75
Japan Teas............................................... 4
Keen. Robinson ft Co.outside front cover 
Kingston “Gleaner’’__ inside back cover

Kinnear. 'I hos., ft Co...........................  14
Klotz, E. W................................................ 67
Lake Huron ft Manitoba Milling Co... 73
Lam be. W. G. A......................................  2
I.umont, Corliss ft Co........................... 73
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Provost ft Allard...................................... 62
Puruell, Webb ft Co................................ 3

Rattray, l>., X Sons ............................ 86
Reckitt s Blue and Black Lead......... 86
Rose ft Latiamme.................. .........5, 27
Row ft Co.............................................. 2
Rutherford, Marshall ft Co . .4
Ryan, Wm.. Co..................   54
“Salada" Tea Co.....................................  52
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Taylor ft Mulveney................................. 66
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Thum. O . ft W , Co............................... 7
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Turner. James, A Co..........................  13
United Factories..........
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Years

Years!

For years and years the 
most persistent buyers of Windsor Salt have 

I been the most successful cooks. One woman
O M has told another about tlie salt that doesn’t

cake, the salt of unequalled purity, whiteness, 
dryness, and each woman is a link in the chain 
that has been forged from one little word, 
“ confidence.”

A woman can make or mar your success in business. She can 
influence trade—above all, she does like to talk. Think of the 
cumulative effect of years and years of 
constant talking—constant praise 
for Windsor Salt. Windsor Salt

The Canadian Salt Co., Limited, 
Windsor, Ont.
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I EAGLE 
I BAKING 
I POWDER

Two lines that always 
please your customers 
and pay you a good profit.

See prices In current market quotations.)

SAN-
TOY

STARCH

57
VARIETIES

You will find them in complete 
array at the Toronto Exhibition.
Your customers will sample 
them and will want more.
If you have them in stock you 
will get the orders.
We would be very glad to see 
you at our Exhibit.

Il J. HEINZ CO., - Pittsburgh, L.S.A.
32
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A DANGEROUS PRECEDENT.

I A NT Saturday several Canadian 
> news|tai»ers contained the display 

advertisement of I lie Albert a Central 
i ami Corporation. Limited, offering Ini' 
-ale I lM.OIHI pi l es of I a rm lands in Al
berta. This company lias recently been 
incorporated with a hoard of directors 
including among the rest George II. 
ii'lotlerham, E. !•’. B. .lohuston and Mr. 
Inslice Britton, of Toronto.

It is tniieh to he regretted Iliai the 
Iasi -named gentleman has seen lit to 
become a director of such a purely spve- 
ulalive concern as the Albert a Central 
Land Corporation, Limited- The dig- 
nit\ of 1 lie lieneli and the nature of the 
■ till of otliee should have been of sulli- 
ient weight to have deterred him from 

taking such a step.
The Canadian judiciary is by no means 

so perfect but l liai il might lie improv
ed upon and the alliance of Mr. .Justice 
Britton with a speculative land company

is a retrograde movement which, harm
less as it may appear on the surface, yet 
establishes a dangerous precedent. It 
must lie understood once for all that no 
judge van with impunity accept a posi
tion on I he directorate of a speculative 
company. The risk is too great.

It becomes the duly of Mr. Justice 
Britton to withdraw himself from an 
equivocal position and take up his stand 
for the dignity of the bench. As it is. 
he can do so without loss of prestige. 
Later on it may become move dillieiilt.

There lies in this incident a lesson, 
which the whole Canadian people would 
tin well to lake to heart. There is every 
reason to believe that the temptation 
placed before our judges to participate 
in speculative enterprises is greatly in
creased by the dilticully which the judges 
experience in living, In conformity with 
I lie dignity of I heir positions, on the 
meagre salaries paid them. So inadc- 
quafe are these salaries that they almost 
afford a justilivatinn for the judges em
barking on enterprises which would 
avoment I heir incomes.

For some months now The Grocer has 
liven campaigning in favor of increas
ing the salaries of Canadian judges and 
otic of I lie strongest arguments which 
was brought forward, was the very one 
relating to the, danger of the judges 
ecu promising their independence. The 
pic> unity of such a danger was-scarevlx 
dreamed if. xvt it was right at hand. 
The surlier that the judges receive a 
competent salary. I he better will it lie 
for all concerned. Then there can lie 
no excuse for a judge debasing I he dig- 
nil \ of the bench in order to augment 
his income and there need lie no fear 
tlull justice will lie perverted.

i|iianlities of damaged and partially 
burned grain have got mixed with regu
lar No. .'! Manitoba and been shipped to 
eastern millers to pass as No. 11 Manito
ba. The result is that the high reputa
tion of Manitoba wheat ha- been brought 
into questimi and buyers who usually 
hank upon the sterling quality of tlii> 
article are. so dubious that the market 
is practically at a standstill. A repre
sentative if The Grocer overheard a 
pn minent Ontario grain and llottr ex
porter the other day advising a client to 
tight shx ot No. d until some adjust
ment had been made.

I n all prohahilil \ i lie mixing lias been 
unintentional. At llie same time those 
who are responsible ought to have im
press! d upon them the far-reaching evil 
effect such mixing max have upon the 
An nili.ha wheat, espeeiall.x in foreign 
maikets. It may yet lie necessary for 
I lie Dominion Government to take the 
matter in hand, and such is living hinted 
at now in certain quarters. The utmost 
ash iiishmcut i- expressed that any 
I lux el liment inspector could have allow
ed such a sample ol grain to puss 

through his hands undetected.

SCARE IN MANITOBA WHEAT.

WITHIN the past two weeks a dis 
ciivery has been made which lias 

tempi rarity upset the market for wheal 
graded as Manitoba No. .'!.

|| will lie remembered that large 
i mini it ies id grain were destroyed last 
Winter by the burning of one of the 
large elevators at Fort William. B.x 
some inexplicable means considerable 
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A CASE OF INADEQUATE PRO 
TECTION.

A GENTLEMAN who until revent lx 
was carrying on business in

Western Ontario is looking lor a situa- 
I ii it. A short time ago lie was burned 
i ill. and as lie had not taken proper 
pn caul ii ns in regard to insurance he 
is now in his present predicament.

This is not a new experience. Those 
who xvateli the lire losses closely will 
have, no doubt, noticed the frequency 
with which little or no insurance is ear- 
tied by business men who are unfortu
nate enough to lie burned out.

Insurance against lire is as much a 
part of a man's business as window 
dressing, bookkeeping, advertising, etc. 
When merchants are negligent in this re
spect. and either do not carry siillieieul 
Insurance, or as in some instances, u tie 
at all. they are following a practice 
which is as unbusinesslike as it is un
wise. ^

(:£T
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BUSINESS MEN AND ELECTIONS.

\ GUN KRAI, election is evidently not 
il. wry t'iir ii way. The political or
gans are a I reaily beginning to play 
afresh the lunes tliai did service in the 
past, and the politieians are busy gel
ling into eiinilit ion tor the fray.

As far as the business interests of 
the country are concerned it matters 
'little which of I lie two parties are in 
power. The only difference between 
them is in name, and that is not vital.

But while it does not matter to the 
commercial interests of the country 
which party m in power, it does matter 
a great deal what manner of men com
pose the respective parlies.

Worth, unfortunately, is not always 
the determining factor in the selection 
if representatives, either at I he party 
nominations or at the polling booth. 
Those wlio have ever had a glance al 
I lie inside working of the party machine 
scarcely need to be reminded of this. 
Kill business men need to be put on their 
guard against it. And if they want 
good government they must be on their 

guard against it.
A well-known politician told the truth 

When lie declared that elections are not 
won by prayer. They are. however, 
often won by preying upon the suscep
tibilities of the passive electorate. Ob
viously the results which are obtained 
from such election methods are not con
ducive to I lie eoininercial welfare of the 
country. It is within the power of busi
ness men to minimize this evil. And 
I he first step is to refuse to support the 
incapable men that the political heeler 
has set up. (let business men into line 
and support them.

M
WAR AND THE TEA TRADE.

(IKK than once since the outbreak 
1V1 ot the war between Russia and 
• Japan have wholesale anil let ai I gro 
eels been asking themselves what would 
be the effect on tea prices generally.

Prior to April 1, when conditions 
were more uncertain than at the present, 
there was a good deal ol speculative 
buying from the retailer to the import
er. Hulls were the feature of I he lea 
market, and for a lime it looked as if

their anticipations would shortly lie 
realized. I lad the Russians been able to 
attack ports from which tea shipments 
are made the result to the tea trade 
would probably have been far reaching. 
The Japanese by their rapid and agres
sive campaign and early naval victories 
removed this danger. Again it was 
feared that Japan would have to enlist 
tiie services of her farm laborers at the 
front. The resources of this newly dis
covered eastern power, however, have 
been an eye-opener to western civiliza
tion, and instead of the tea plantation 
of Japan being depopulated I lie first 
crop lias already been picked and placed 
oil the market at prices more favorable 
than have ruled for two or three years.

The Ceylon, Indian and China tea 
markets have remained practically un
disturbed, and at the present time the

The following is a sample of many letters 
received by us daily from Great Biitain 
inquiring about our trade newspapers and 
frequently enclosing subscriptions. Our 
circulation in (treat Britain, Ireland and 
the colonies is steadily increasing, prin
cipally because they want a good trade 
paper over there, and also because they are 
becoming more and more interested in 
Canadian affairs.

J'DMor Canadian Grocer.—
Will vou kindly let me know if your paper 

can he had in Great Britain or irt land. 1 
got a few copies of it some years ago and 
found it si original amt advanced that it 
has since been my intention to take it 
régulaily hut it is only jusl now that I got 
your address.

(Signed) Hi Dll Kvans.

only appreciable effect ol the war on the 
Ica I lade of the east has been a tiilling 
increase in marine insurance on account 
of the war risk.

HOW TO INCREASE CANADIAN 
TRADE.

TU K J >e|>artiinuil of Trade ami Com
merce. Ottawa, has undertaken an 

important campaign in the interests of 
Canadian trade anil is including in its 
weekly report special hints to Canadian 
manufacturers desirous of building up 
an export trade in the various foreign 
countries covered by the commercial 
agents of the Dominion (lovernment. 
Within the last few years Canada has 
awakened to a realization of I he splen

did opportunities for trade in certain 
foreign markets, especially the various 
sea-girt colonies of the British Umpire,
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and while in some instances Canadian 
trade has already become firmly estait 
lislted, the Government has shown 
mirahle foresight in distributing eapahk 
commercial agents wherever there i> . 
possible trade opening. There is mor> 
truth than poetry in the statement line 
if Canada wants trade she must go mil 
after it, she lots' now taken the all on 
ptrlanl step, and it rests en I indy will 
herself In pave the way to stirecs.-litl 
competition for a fair share of I rade u 
the newly discovered markets.

As an instance of I he valuable pro- 
pcclivc work already areomplislmd 
along these lines the latest report ol 
Mr. Alex. Mae I,can, newly appointed 
agent to Japan, is interesting. Ion 
eigners have long been easting enviou- 
glanees at I he Japanese market as offei 
iug an excellent opening for foodstuff 
l oiled Stales exporters were early in 
I hr lielil and the result is they have had 
a lion’s share of I lie spoils. Canadian 
millers have come to I he conclusion that 
they can eater to I he Japanese trade 
quite as well as their American cousins 
ami are now making an ambition 
bill for that market . Mr. MacLean "s 
report is especially valuable as showing 
I lie requirements of Japanese trade a- 
well as I he trade conditions prevailing 
in sunny Japan.

The commercial agents in Australasia 
• I . S. Darke and I ). II. Ross, have dour 
part ietilarly effective work not only in 
giving hints to Canadian exporters as 
to I lie commodifies most in demand 
in Australian markets, but in cor
recting false impressions concern
ing freight regulations and offering 
timely suggestions towards an improve
ment in the present methods of carrying 
on I lie export trade.

The same remarks apply to I he agents 
scattered all over the United Kingdom 
and Europe.

DEATH OF MR. T. G. WILLIAMSON.
The Grocer regrets to announce the 

death of Mr. T. G. Williamson, which 
occurred in Toronto on September (I. 
Mr. Williamson was well known in To
ronto business circles as a chartered ac
count anl . Some years ago he was en- 
grged in the grocery brokerage business
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.,n,| later he became a mining broker.

Mr. Williamson had also won con
siderable fame as a curler, having on 
more than one occasion skipped Toronto 
Uranilc Club to victory in the compe
tition for the Ontario Tankard.

T
MR. A T. MELDAN

UK GROCKR has pleasure in pre
senting to its leaders in this 
week’s issue a portrait ol Mr. A.

I Weldon, recently appointed to the 
position of secretary of the Halifax 
Hoard of Trade.

Mr. Weldon has spent practically his 
whole life in the Maritime Provinces, 
and his business training has been along 
such lines as lit him peculiarly for Un
important post he has been app- tiled to 
till. lie was horn at Dorchester, N. It., 
on March ti, 18711. Kntering the employ

Mr. A. T. Weldon, Secretary Halifax 
Board of Trade.

ol lhe Intercolonial Railway at the age 
of I I, he continued to serve this or
ganization up to the time of his resigna
tion to accept the secretaryship of the 
Halifax Board of Trade. All the way 
through Mr. Weldon’s experience has 
been principally along the line of trans
portation. lie spent some years in the 
local freight office at Moncton, N. B., 
after which he was transferred to the 
claim department, where he remained 
for one year. In December, Itllll, the 
company moved him from Moncton to 
Halifax, where his position has been 
I bat of chief clerk to division freight 
agent, Mr. I). A. Story, up to the pres
ent time.

NEW CANADIAN CLUB.
The Gi'ocer is in receipt of an 

interesting communication from 
J. 11. McLeod and A. W. Donlv,

both of the City of Mexico, relative to 
a Canadian Commercial Club which has 
recently been organized there for the 
purpose of promoting closer trade rela
tions between Canada and Mexico.

The membership is already in the 
neighborhood of Hty, of whom the ma
jority are residents of Mexico of some 
years standing, and whose business ex
perience should prove of great value to 
Canadian exporters desirous of extend
ing their held of operations. The club 
is not a commercial enterprise, hut an 
organization of Canadians most of 
whom are in active business, and all of 
whom are desirous of seeing a healthy 
growth of trade between the two coun
tries. The president, .1. II. McLeod, 
has been identified with the grocery 
trade for a number of years, and is one 
of the most successful foreign merchants 
in the City of Mexico.

The ollicers of the club ale as follows:
• lanu-s II. McLeod, president, K. A. K.
1 lalliwcll, vice-president ; A. W. Donlv, 
secretary-treasurer; directors, A. R 
Dobson, N. I*. Dewar, (1. W. Saunders.
K. T. Bailey, W. K Macdougald, C. T. 
Ambridge, George K Ross. pp_. .

The Mexican Herald of .j!iN"2l ts 

the opinion that the Canadian Com- 
menial Club will have a laftf P'd«iQ 190 
tile held for its operatioij^^SU 
that “owing to lack of H 
facilities it has been inipossihh\-'ujT'ti, 
the present time, for Canada and Mexic 
to make an exchange of their pioduct 
except by the indirect route through the 
I ni ted Stales, which has been the equi
valent of saying that there has been no 
trade between them. With the estab
lishing of the proposed steamer lines on 
both the Atlantic and Dacilic sides there 
is no doubt that a mutually profitable 
business would soon result. The Can
adians are an enterprising, energetic 
people and probably will be able to con
vince the Mexican people that it will In
to their advantage to give them a share 
of their patronage. The Canadians are 
also large buyers, especially of the pro
ducts that tropical and mincial Mexico 
have to oiler for export

The executive of the club will he glad 
to supply manufacturers and others in
terested in the held with information on 
trade conditions existing in Mexico, and 
all inquiries addressed to the secretary .
A. W. Donly, A part ado Mexico
City, will receive prompt attention 
The secretary will also be glad - to re
ceive catalogues and other information 
as to lines of goods carried by Canadian 
manufacturers, and to put importers ol 
commodities which Mexico has to ex 
port in direct communication with 
Mexican exporters. The external trade 
of Mexico, both in imports and exports, 
is increasing by leaps and bounds, anil 
it is high time Canada was reaching odl 
for a share of it.
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THE LATE MR. W. F. MOUNTAIN.

It IK (IROCKR chronicles with regret 
the death of Mr. XV. F. Moun
tain. who was killed in the fatal 

railway a evident at Richmond, Quebec, 
on August HI. Mr. Mountain was 
traveler for Carter. Galbraith \ Co., 
wholesale grocers. Montreal, and was 
one of the most popular and best known 
grocery travelers in the Eastern Town
ships. Before going on the road for 
Carter, Galbraith A Go.. Mr. Mountain 
was in the employ of Mr. A. Trudeau. 
i I Windsor Mills. About seven years 
ago he entered the employ of Carter. 
Galbraith A Co., and in the words of 
Mr. Galbraith, of this linn : “ Mr.
Mountain proved himself to tie one of 
the most energetic and trustworthy re
presentatives that it has ever been our 
privilege to have associated with us. In

I he lait- Mi W K Mountain, 
fad we cannot say loo much, or speak 
lio highly of his good qualities. lie 
was very |Mipulur with his customers 
and a I the same time friendly and 
obliging to his competitors. He had 
hosts of friends and leaves no enemies, 
lie had worked up a most extensive- 
trade, and it is safe to say that no man 
did a better business for any house in 
this city . It will lie some consolation 
It r his friends to know that although a 
young man lie leaves his widow and three 
children fairly well provided for. Had 
Mr. Mountain lived it was the intention 
of our firm to have given him an inter
est in our business a I I he end of I In- 
present year.”

The Gn-eer had the pleasure of being 
personally an iiaiuted with Mr. Moun
tain and knew him to lie a most popular 
traveler, and one whose pleasant ways 
and manners will he missed hv the bins.

I|
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CANADIAN NATIONAL EXHIBITION,
TORONTO

*----------------------------------------------AUGUST 29 TO SEPTEMBER lO, 1904.-----------------------------------------------\

*

H IS lli inii' tIn* Lieutcnant-Gov- 
vi inn- struck the right note 
in his address at the ollicial 
opening ut tliv 1 unadian 
National Exhibition on 

Mmiilax. Auaii.'l 2!l. when In- rvinarkeil 
■ • This Exhibition is the a1'*'11'1'*' I'-xhi- 
liilioii n't' the kind which has ever been 
held in < 'amnia. 11 is a subject of gen
eral remark that the Exhibition of To
ronto is the best thing of the kind on 
I he North American continent.

This war's Exhibition is no excep
tion to the rule and rellvels the great
est possible credit upon the directors 
and all who have taken an active pari 
in its management . What strikes one 
nu si is the enormous strides the Exhi
bition has made during the past year. 
New buildings have been added, and the 
grounds improved generally until the 
prospects resemble a miniature city of 
palace st met ures.

Improvements.
The most important addition is I he 

new Administration Building. a line, bull 
brick structure two stories high, built 
in colonial style. The directors and 
business managers occupy handsomely ' 

-appointed ipiaiters here and make the 
Administration Building ! heir centre of 
ellieial i )ierat ions. Jt is to be hoped 
this is only another addition to the al- 
rcudy large number of handsome sub
stantial structures which now adorn 
Exhibition Bark. The Toronto Exhi
bition is now assuming such large pro
portions that increasing accommodation 
of ilie best possible sort has become a 
necessity and it is hoped that the time 
is not far distant when the Horticul
tural. Machinery and various other ex
hibits will be housed in buildings ap
proximating the palatial Manufacturers’ 
and Liberal Arts Building, which com
pares favi table with anything of the 
sort not only only in this country but 
abroad.

Another noticeable improvement is 
the out-door appearance of the grounds. 
Now that the Exhibition has been placed 
in a satisfactory liiancial footing there 
is no doubt but that the ” powers that 
be” will pay more attention to land
scape gardening. The natural beauty

of Exhibition Park is hardly to be ex
celled in Canada or the I’nited States. 
There is. howevei. much room for fur
ther improvement and it must be con
fessed that one is inclined to heave a 
sigh when he remembers the magnifi
cent effects in landscape gardening pro
duced at the St. Louis Exposition this 
year. There is reason to lielievv tlie 
Toronto authorities are thoroughly im-‘ 
lined with the idea that the reputation 
ef ‘"Toronto the beautiful” must be 
upheld, and that “The Canadian Na
tional Exhibition” must be second to 

ne. Accordingly visitors to the Ex
hibition next year may look forward to 
seeing a wonderful transformation in 
the park.

A Golden Harvest for Toronto.
The Exhibition season has come to be 

a golden harvest for Toronto. Mer
chants report a big increase in the vol
ume of business: the manufaci urers are 
jubilant over having placed I heir pro
ducts in the most favorable light before 
the largest number of actual and pro
spective consumers that have ever visit
ed the Toronto Exhibition: the factories 
are busier than ever owing to their out
put having to be materially increased; 
proper food has been provided for nurs
ing the national commercial and indus
trial spirit among Canadian citizens, 
and lastly a means of annual education 
has been provided visitors to I he Exhibi
tion which it is difficult to overestimate.

The Exhibits.
What appeals most to The Grocer is 

the splendid display in the Manufactur
ers’ Building. Over lût) manufactur
ers have exhibits, the majority of them 
being works of art which have cost the 
proprietors in many cases thousands of 
dollars. Canadian manufacturers have 
evidently come to realize the value of 
representative displays of their respec
tive products, and have vied with one 
another in their efforts to do things up 
to “the King’s taste.”

The Hairy and Crocess Buildings are 
of especial interest. In the former the 
latest dairy apparatus is shown in al
most endless variety, while lectures on 
agricultural and kindred subjects are

delivered -daily in the adjoining am
phitheatre by leading authorities. The 
Crocess Building is a feat ire of the Ex 
hi bit i< >i i I hat is attracting much atten
tion. the majority of Exhibition visi
tors having never seen such commodities 
as carpets and hoots and shoes in pro
cess of manufacture.

From an Educational Point of View.
From an educational point of view 

the Exhibition this year is far ahead 
if any of its predecessors. The Grand 
Trunk, the Intercolonial and the Can
adian Caeilic railways have each credit
able exhibits, the first consisting of a 
large series of scenic views taken at 
various points on I he system; the second 
in charge of Mr. A. E. Barton, is simi
lar in nature, and is winning the ap
proval of all who visit the Transporta
tion Building. The C.l’.ll. authorities 
have a building all to themselves, in 
which moose heads, buffalo horns, sam
ples of grain and views of mountain 
scenery figure prominently. Thanks to 
them also, several pack horses with 
regular mountain outfits and riders make 
the rounds of the Exhibition daily, 
while Ojibwav Indians ply their birch- 
bark canoes along1 the waterfront for the 
entertainment of pleasure seekers. The 
(Ira venhursl Sanitarium authorities, 
moreover, are to be highly commended 
for having placed their institution lie 
lore the public eye in such an attrac
tive way. ,

Cnder the grand stand are a number 
i f perfect models of British and .lapan- 
ese battleships and cruisers as well as 
an extensive display of Canadian wild 
(lowers. The growing west is written 
large in the Edmonton exhibit, which 
gives an easterner a fair idea of the vast
agricultural resources of the district of 
Alberta.

The aesthetic tastes of Exhibition 
visitors have not been forgotten this i 
year. In the Art Building is perhaps'-' 
the most interesting collection of valu
able paintings ever seen on public ejB 
hibition in Canada, 11 is Majesty King 
Edward VIE having loaned for the oc
casion “The Death of Wolfe,” while 
the public is indebted to Sir Henry
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Drummond, of Montreal, for a series of 
three large canvasses, all by leading 
European artists.

In the way of amusement this year’s 
Exhibition is quite up to the high stand
ard of former years. The Black Watch 
hand is of course the principal attrac
tion. The performance before the 
grand stand has never been better, while 
“Vanity Fair” has honestly earned its 
reputation of being the place where one 
goes to laugh and grow fat.

graduated tower for the castle-like 
structure of the booth. Green, white 
and gold are the colors used in decor
ating the walls and pillars. Union 
Jacks arc effectively used as hangings, 
while lithographs of pyramids of Mae- 
Laren’s cheese packages, stocks of the 
real article and huge „ pots of maiden 
hair fern fill in the background.

Numerous attendants at the counter 
are engaged in serving biscuits and 
Macl.aren's Imperial cheese to any who

’\0*X*aU'm
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Canadian National Exhibition—Exhibit of The A. F. MacLaren Imperial Cheese Co.

MacLaren’s Imperial Cheese.
The representative and imposing ex

hibit by the A. F. MacLaren Imperial 
< lieese Co., Toronto, is a veritable Mecca 
for the thousands of visitors passing 
through the Manufacturers’ Building 
daily. The plan has been to model tire 
exhibit as a whole after the contour of 
a jar of MacLaren’s Imperial Cheese, 
three of which of mammoth size form a

care to partake—which means everyone. 
An exact reproduction of Jersey cow 
and calf stand on guard over the main 
entrance to the exhibit.

The McGregor, Harris Co.
The McGregor, Harris Co. has a booth 

decorated in tasteful style. The lead
ing feature of the exterior is the “Mc
Gregor” tartan colors, which covers the 
whole of the upper part of the booth,

while cords and tassels of the same pat
tern hang from the framework above 
the counter. .Inside the exhibit are a 
series of shelves in the shape of half 
cones, broad at the bast1 and gradually 
receding towards the apex, on which 
are displayed a large variety of the 
company’s excellent candies. Those in 
charge ap|iear to be having a brisk time 
supplying the public with butter scotch 
and other varieties of sweetmeats.

The Grimm Mfg. Co.
The Grimm Mfg. Co., of Montreal, 

evidently believes in the value of a 
suitable environment for their pure 
maple sugar and syrup products and 
sugarmakers’ supplies, and as a back
ground to then- exhibit have reproduced 
in miniature a French-Canadian farm 
scene in the height of the sugar making 
season. The front of the booth is draped 
with purple and white hangings, the 
whole exhibit being one of the most re
presentative and interesting in the 
Manufacturers’ Building.

Bates, Peacock Co.
This Hamilton tirm has an effective 

booth in red, white and blue, with addi
tional decoration of Hags. In the back
ground stands a magnificent stuffed 
peacock, which is by the way, the trade 
mark of this firm’s brand of mince
meat. About the haughty fowl are 
grouped stocks of cream cheese pack
ages and of peacock mincemeat. Mr. 
Bates is in charge of the exhibit, and 
has employed an efficient staff of demon
strators who are kept busy satisfying the 
wants of both the curious and those who 
are really interested.

Armour & Co.
This is undoubtedly one of the most 

imposing booths in the Manufacturers’ 
Building. In style of architecture it is 
Oriental, being in the form of an East
ern mosque. The color scheme is white 
and yellow, while the interior is hung 
with striped Oriental curtains. From 
each of the open arches hangs a Moor
ish lamp of dark metal with red lights. 
The adjacent pillars are decorated with 
crossed swords, shields and coats of 
mail; while the whole structure is 
crowned with a large banner in green 
and white with gold fringe . and sup
ports.

In one corner of the booth a huge 
horn of plenty extends from the ceiling, 
tilled to overflowing with sample pack
ages of Armour & Co.’s various prepar
ations such as “Vigoral,” “Extract of 
Beef,” “Asparax,” “Tomato Buouil-
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The Natural Food Co.
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Canadian National Exhibition—Exhibit of Tlie Kurtze Acetylune Gas Ce.

Jon,” ami “Beef Cordial.In the rear 
are .-lacks of Armour & Co.’s pack
ages, pleasantly relieved by banks of 
ferns ami palms.

The demonstrations are in charge of 
Miss Dunbar, who, with her staff of 
waitresses is kept busy supplying visi
tors with samples of ‘‘Beef Cordial,” 
etc.

The Kurtze Acetylene Gas Co.
The Kurtze Acetylene lias Co., of St.

Williams, Out., in many ways is one of 
the most interesting on the grounds, it 
is unnecessary to dwell upon the nature 
of the acetylene gas generator; suffice 
it to say Mr. Kurtze claims for his ma
chine that it is tlie most advanced and 
the safest made to-day. An attractive 
showing is made of CO, 40, 20 and 10 
light generators, with stove and table 
attachments and all commodities deriv
ed from gas, in actual operation. “The 
Krutze” generator was exhibited last 
year and was awarded a bronze medal.

Mr. Kurtze may be considered a me
chanical genius, lie has already built a 
large number of engines and is at pres
ent engaged in the construction of an 
automobile after an original pattern.
Although a German by birth Mr. Kurtze 
has settled in Canada and will in all 
probability allow the land of the maple 
leaf its share of credit for the creations 
of his inventjve brain.

The Natural Food Co., of Niagara 
Falls, N.Y., is treating exhibition visi
tors to an especially attractive exhibit 
in the Manufacturers’ Building, of con
ventional design in white and gold, with 

N EDsive, col mini pillars and rich dec
orations carried out in sheaves of wheat, 

interior is given a touch of color 
kvay of yellow hangings and nttmer- 
colored pictures representing shread- 

iit biscuit and triscuit in the vari- 
stages of manufacture. Among 

things especially worthy of note 
painting of the home of 

Wheat,” and one of the 
i a gara. The booth has aise 

—iiii attractive arrangement of incandes
cent lights which have a hrillia-d effect 
at night.

Mr. Hewitt, the Toronto agent of 
“Shredded Wheat,” is in charge of tin- 
exhibit, and kind and considerate in ans
wering numerous <piest ions asked by 
visitors to the Natural Food Company’s

t booth. He is assisted by a capable staff 
of waitresses who serve Biscuits and 
Shredded Wheat in numerous tempting- 
ways for the benefit of file uninitiated.

Canadian National Exhibion—Exhibit of The Natural Food Co.
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Edwardsburg Starch Co.
Tin1 line display of the Edwardsburg 

Start'll Co is divided into two portions, 
i in i lie one side in a handsome glass ease 
I* shown a full line of the company’s 
uell-known starch products, particular
ly the “Silver tlloss,” made up in 
handsome ti-lh. family tinst and l-ll>. 
packages, “Benson’s” prepared corn 
-Iarch for culinary purposes and “Ben-

n’s” enamel starch for cold water use. 
The other portion of the exhibit is de
voted to the company’s well-known and 
popular “Crown” brand of corn syrup. 
Ii.side the oak rail are massed from the 
Hour to the roof three well arranged 
piles oj this syrup in tins ranging from 
'jo Ihs in weight down to the 2-lb. size. 
in the centre of the booth on a small 
table is placed a tall show bottle titled 
with the clear syrup.

The exhibit is attracting much atten
tion and the attendant in charge is kept 
busy distributing small sample pails of 
■•Crown” syrup. The company will lie 
pleased to mail a sample pail free of 
charge to any readers of The Canadian 
(Inicer who may desire them.

National Cash Register Co.
A centre of attraction is the com

modious booth of the Nati mal Cash 
Register Co. It is square in formation 
with blue velvet hangings, a color which 
harmonizes beautifully with the metal 
exhibits. A fringe of the velvet edged 
with gold also hangs gracefully from the 
roof. On the floor space stapds a num
ber of square antique cabinets, the four 
sides of which display beautifully illuin-

Canadian National Inhibition— Exhibit of Edwardsburg Starch Co.

mated pictures of the company’s fac
tories and of various institutions estab
lished for the benefit of their employes. 
On each of these cabinets are displayed 
different styles of National cash regis
ters. The firm’s chef d’oeuvre is the 
National Multiple Register which is 
really six registers in one. It is built 
to he operated by six different clerks, 
each of whose transactions is separately 
recorded and affords a positive and 
complete check on every transaction of 
the day.

A

iI

Canadian National Exhibition—Exhibit of The National Cash Register Co.
39

At the hack of the booth against the 
velvet background are displayed indi
vidual component parts of a cash regis
ter, the number of which would prob
ably surprise most people. In the Na
tional Multiple Register there are in the 
neighborhood of 11.000 separate and dis
tinct parts, which explains, as the.firm’s 
notice says, “why good cash registers 
cost something.”

Canadian Gelatine Co.
The Canadian Gelatine Co., Toronto, 

has a neat and fresh looking booth in 
one of the main aisles of the Manufac
turers’ Building. The main color scheme 
is lemon yellow, to which touches of 
color are added by various colored 
moulds of flavored jelly or to be more 
explicit “Gel-O.” In the background 
are banked masses of ferns and palms. 
AJ the counter maidens dispense samples 

Gel-O” to hungry Exhibition visi
ons.

John Taylor & Co.
lave an exhibit of perfumes which for 

artistic excellence is hardly to he ex
celled by any at the Exhibition this 
year. Under a tall canopy of green is 
situated a large upright cabinet of an
tique oak and plate glass containing an 
artistic assortment of Taylor’s “Valley 
Violet” perfumes. From the canopy 
festoons of green and flowers extend to 
the four corners which are flanked with 
high growing plants of purple iris. 
Hangings and carpets of purple velvet 
give a luxurious finish to the display.
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Canadian National Exhibition—Exhibit of “Boviil.” <X\iO

neath—“Alas my poor brother. ” Py
ramids or “Bovril” artistically piled 
complete the interior decoration.

The work of demonstration is in 
charge of Mrs. J. H. Small, of Mont
real, who, with her assistants has won 
the approbation of thousands of visi
tors. No one can say he lias not met 
with the utmost consideration and cour
tesy when incidentally he dropped in 
to have a cup of “Bovril.”

“Bovril” came into existence shortly 
after the Franco-German war. The 
French Government was much concern
ed at the hardships many of the French 
garrisons had been compelled to pass 
through and sent a commissioner to Can
ada to investigate the question of con
centrated provisions. The actual in
vestigation came to little at the time, 
but lead to the discovery of the ideal 
form of nourishment known first as 
“Johnston’s Fluid Beef,” and later in 
an improved form as “Bovril.”

Frontenac Cereal Co.
Another very effective display is thaï 

of “Orange Meat.” Hound the top of 
the roof is built a superstructure aboul 
four feet high consisting of cardboard 
divided into shapes resembling the well 
known “Orange Meat” packet. Inside 
against the back wall are built up ar 
tistie piles of this popular breakfast 
food. Orange colored bunting in grace
ful festoons gives an artistic touch to 
the whole. Several lady attendants dis
pense packets to interested ■ visitors.

Bovril Limited.
No expense or pains have been spared 

by a number of the largest manufactur
ers this year in making their exhibits 
works of art that will not only take the 
fancy of the sightseers at the Fair, but 
remain as attractive pictures in their 
memory long after the Exhibition is a 
thing of the past. This is notably true 
of the proprietors of “Bovril” who are 
to be congratulated upon having one of 
the most beautiful exhibits in the Manu
facturers’ Building.

It takes the form of an Oriental 
shrine, with cupola and supporting pil
lars of palest ivory with delicate trac
ing in gold. Color and life is lent to 
the interior by hangings of pale green 
silk, palms artistically arranged, and 
here and there a Union Jack or ensign. 
The monarch of the forest occupies a 
commanding position and rears his ma
jestic antlers as if in 'defiance of all 
competitors of “Bovril.” In the back
ground is a fine bit of bronze—the tra
ditional bison with the motto uuder-
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Canadian National Exhibition—Exhibit of The Frontenac Cereal Co.
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The Nasmith Co.

The Frontenac Cereal Co started in 
business just about a year ago and some 
idea of their progress may be gathered 
from the fact that now their product is 
in he found in every colony of the Brit
ish Empire. The company make the 
,-laim that theirs is the only breakfast 
food that is put up in hermetically 
sealed packages lined with mercerised
paper Hi us making the ..... 1 absolutely
moisture and vermin proof. No human 
hands touch this food from the time it 
leaves the car till it is put on the table.

Cerebos.
Numerous as the exhibits are in the 

Manufacturers’ Building none is more 
characteristic and neat than that of 
•‘Cerebos” salt, made by W. 0. 
Patrick & Co., agents and importers, 
Toronto.

The exhibit is compact with the pre
dominating color effect bright red. 
Large palms scattered artistically about 
serve to relieve the severity of the ex
cellent display of tin packages of 
“Cerebos” table salt which takes the 
form of a graduated pyramid."Cerebos” 
salt is manufactured at Neweastle-on-

Canadian National,Exhibition—Exhibit of Cerebos Salt.
41

The Nasmith Co., Toronto, has adopt
ed the prevailing mode and has erected 
a structure in white and gold with low 
railings and counters surmounted by 
colonial pillars. Over the structure is 
a huge canopy of red with yellow lining. 
The prevailing color in the interior is 
rich blue which serves as an effective 
background for numerous ornamental 
glass jars filled with Nasmith’s brand 
of chocolates, bon-bons, etc. Mirrors 
and plate glass show cases also help

Canadian National Exhibition—E

Tyne, England. It is claimed for this 
commodity that it contains a requisite 
proportion of phosphate of bran, which

hihit of The E. W. Gillett Co. <*» ~ ,

renders the salt fine, dry and free from 
caking.

E. W. Gillett Co.
This exhibit deviates from the mas

sive, substantial style characteristic of 
most of the larger booths, this year, in 
being open without canopy or roof. It is 
screened off merely by a low white 
balustrade on an olive green foundation, 
with large palms at regular intervals. 
The floor space is spread with rich 
Oriental rugs and fitted with antique 
ebony chairs and divans. The rear is 
hung with green curtains and between 
the white supporting pillars are stacks 
of Imperial and Magic Baking Powders 
and Gillett’s Perfumed Lye. In the 
foreground rise imposing pyramids of 
Gillett’s Well-known products—capped 
with chandeliers lwaring four immense 
electric lights. The exhibit as a whole 
has a luxurious, airy appearance which 
is enhanced at night hy a great number 
of incandescent lights.
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ceedingly cour'cous and anxious to ex
plain and please.

Black Bros & Co.
Black Bros. & Co., of Halifax, have

seized upon a happy thought in bring
ing up from the Maritime Provinces a 
taste of the sea by way of a real light
house. This makes a very effective
centrepiece for Black Bros. & Co.’s ex
cellent exhibit of “Halifax” and
“Acadia” brands of prepared codfish 
in the Manufacturers’ Building. The 
lighthouse is illuminated in the evenings 
and presents a very attractive and beau
tiful spectacle.

For about a century have Black Bros. 
& Co. been in the fishing and outfitting 
business. Indeed you may say that the 
history of this linn is part and parcel of 
the history of the great fishing industry 
of Nova Scotia. But until lately their 
trade in fish was entirely foreign and 
the fish they sold were cured especially 
to suit foreign tastes. Quite recently 
their thought was directed to preparing 
it in a manner that would suit the taste 
of the consumers of Canada, and thus 
was inspired the idea of making and 
putting up in packages the different 
brands of prepared codfish kuowns as 
“Halifax” and “Acadia. ” These 
brands were devised after a course of 
experiment and study, and commanded 
a ready sale as soon as put on the mar
ket, even in Nova Scotia, where the peo
ple had been accustomed to. the very 
finest quality of codfish.

These fish are put up in neat boxes 
of two and three pounds. In Halifax

Canadian National Exhibition—Exhibit of The Pure

Canadian National Exhibition—Exhibit of The Nasmith Co.

In lend an air of elegance to Nasmith’s 
artistic exhibit in the Manufacturers’ 
Building.

The Pure Gold Co.
The Pure Cold Co.’s exhibit seems 

to be attracting great attention from the 
ladies’ contingent at the Exhibition, the 
booth usually being surrounded by a 
throng of animated visitors. The ex
hibit.. moreover, is well deserving of 
their attention, as the company's popu
lar goods are displayed to excellent ad- 
\ antage. A handsome glass case at one 
end contains a full line of the company’s 
llavnring extracts so well known to the 
trade, while another case at the corner 
of the counter is filled with dainty 
samples’ of jellies. At the back are 
built up artistic mounds consisting of 
cases of coffee, baking powder, salad 
dressing quick pudding in various flav
ors, jelly, etc., all of course “Pure 
Cold.” The lady attendants arc ex
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•‘Lighthouse” brand —more commonly 
known as just ‘‘Halifax”—nothing but 
I lie very best quality of fish is used. 
The product lias that pure, white look 
Unit renders it so attractive to the house
wife,.and it makes up into particularly 
lempting-Iooking dishes. What is quite 
as much to the point, it makes up into 
the very tastiest of dishes. The tish 
is just salty enough to be nice, and lias 
a flavor when cooked that one does not 
-row tired of. The same may also be 
said of the taste of “Acadia” brand, 
prepared codfish.

I Slack ISros. & Co’s brands of prepar
ed codfish are absolutely boneless and 
ran safely be recommended as a most 
nutritious food.

Kew grocers have realized hitherto the 
magnitude of the codfish industry which, 
as a matter of fact, is practically equal 
in importance to the salmon industry. 
The catch of 1 Dili I amounted in value to 
over $4,000,000. The grocery trade 
would find it much in their interest to 
give greater prominence to this line of 
goods, as there is no doubt that once 
“Halifax” and “Acadia” brands» of 
p re] hi red codfish are thoroughly known

THE CANADIAN

CHOCOLATE

Canadian National Exhibition—Exhibit of The Waller Baker &

Co

Canadian National Exhibition—Exhibit of Black Bros. 4 Co.

to the public they will become a staple 
article of diet.

Walter Baker & Co.
The booth of Walter Baker & Co. is 

especially prominent for its tasteful sim
plicity. The counter forms a semi
circle, the roof being supported by two 
pairs of pillars. The predominant col
or is of course chocolate brown, while 
from the ceiling hangs yellow drapings 
in graceful festoons. On the counter 
are displayed various-specimens of the 
company’s well-known chocolates, with 
an assortment of cocoa lieans, cocoa 
pods, etc. On stands at the back of the 
booth are built up an artistic pile id' 
“Breakfast Cocoa” in 14, 1--, 1 lb. and 
T) lb. tins, interspersed with pictures of 
“La Belle Chocolatière,” the com
pany’s well-known trade mark. Two 
of the young ladies in charge are dress
ed in the costume of “ La Belle Cho
colatière” and perform their functions 
with much grace.

This firm’s goods have now lieeu on 
the market for a period of over 1-0 
years. Their name is a household word. 
The present factory occupies the site- 
on the Ncponset River, Dorchester, 
Mass., on which the original factory was 
built in 1780, a record the firm is justly 
proud of.

43
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Gowans, Kent & Co.
An imposing display of glassware is 

being shown at the handsome booth of 
Gowans,. Kent & Co. The booth itself 
is built of solid oak with an attractive 
sign bearing the firm’s name in gilt let
tering. Inside the brass rail surround
ing the exhibit are two handsome glass 
eases filled with beautiful specimens of 
cut glass articles. In the rear against 
large mirrors are displayed three more 
elegant cases on a purple velvet covered 
stand containing a wide assortment of 
that elegant glassware so well known 
to the trade. On the top of these eases 
are ranged a number of handsome lamps, 
vases, etc., all in cut glass. The whole 
forms a most striking and creditable 
play and in every way deserves the 
universal attention that is bestowedQ^fty

Canada Cream Cheese.
The superstructure of this handsome 

exhibit is gothic in style with pillars at 
the sides, all done in pure white with 
enamel finish. The interior decora
tions are grouped around a mammoth 
box of Canada Cream Cheese covered 
with silver foil. The Canada Cream 
Cheese trade mark—an Indian in war 
paint and feathers paddling a birch- 
bark canoe—makes a prominent scenic 
background, while tier after tier of 
boxes of Canada Cream Cheese fill up 
the intervening space. Young ladies at 
the counter spare no pains in giving 
visitors to the Exhibition a practical 
demonstration of the many excellent 
qualities of Canada Cream Cheese.

J. J. IfcLaughlin.
The framework of this exhibit is hap

pily wrought out in polished oak, and

in appearance resembles an open Sum
mer arbor. The roof is in the shape of 
a canopy, crowned by a decorative jar 
of Hygenia Fruit Juices, and at the 
four corners by similar jars of smaller 
size. Branches of grape vines, contain
ing clusters of purple grapes hang from 
the four sides of the booth, being 
caught up in the centre by a mammoth 
bunch of red, white and green grapes, 
each a miniature incandescent lamp. 
On two sides of the exhibit are shelves 
stacked with different varieties of 

fruit juices.
Sovereign Mfg. Co.

exhibit looks as if it had been 
ed straight from a Parisian 

salon,” remarked a visitor in pass- 
tlie Sovereign Mfg. Co.’s exeeeding- 

y exhibit. The plain pine wood
work loge, stained green after the fash
ion of to-day, requires no other decor
ation than some artistic gold lettering 
and festoons of American beauty roses. 
'The striking feature of this exhibit is

Canadian National Exhibition—Exhibit of Canada Cream Cheese.
44
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the electric lighting scheme which is 
carried out in beautifully shaded effects.
A Grecian fountain illuminated and 
hung with garlands of flowers is also a 
great attraction. Elaborate show cases 
at the rear are tilled with this firm’s 
specialty “June Clover” perfume.

The Eby-Blain Co.
An exhibit which cannot fail to at

tract attention is that of the Eby-Blain 
Vo. The booth is not large but con
tains a well atrqanged assortment of 
Eby-Blain goods, comprising “Kolona” 
tea, “Gold Medal” coffee, and others 
of their well-known lines. The pre
dominant feature of the exhibit is a 
huge coffee pot which towers above the 
booth and can be seen from one end of 
building to the other.

It was intended as a model on a col- . 
ossal scale of the “Kin Hee Quick Pot” 
lor coffee of tea which the firm claim 
effects a saving of 25 per cent.

Canadian National Exhibition—Display of American Cereal Co.

Blue Ribbon Tea.
The Blue Ribbon Tea Co., Toronto, 

are housed this year in a spacious white 
structure with long, low overhanging 
roof in bungalow style and side arches

Quaker Oats.
The American Cereal Co. has a dis

play which is excelled by none in their 
own line. Their booth is large and the 
double pillars supporting it at each cor
ner and the centre give it a very sub
stantial appearance. A sheaf of oats

igether with a group of flags ornament 
corners of the roof while the words 

‘Quaker Oats” are ingeniously wrought 
the natural oats serve as an artistic 

for the walls.
An imposing display of Quaker Oats 
made inside the booth, while two large 

placed at angles to each other 
visitors to see themselves smiling 

they are partaking of this exeel- 
food. Many a face displays “the 
that won’t come off.” The decor- 

ions are in red and green and are ex- 
remely effective. The lady attendants 
re most assiduous in their attentions 

to the interested crowds which hover 
around the booth.

Eze Mfg. Co.
The Eze Mfg. Co., Toronto, has a 

neat little booth looking out over the 
south entrance to the Manufacturers’ 
Building. The booth itself is covered 
with red, white and blue bunting, and 
the interior is stacked with pyramids of 
Star Ammonia, Washing Powder in red 
wrappers with gold lettering.

Canadian National Exhibition— Kby, Blain Co.'s Exhibit.
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Harry Webb Co.
This well-known firm of confection 

lias a handsome exhibit near the main 
entrance to the Manufacturers’ Build
ing. A long low counter in white 
enamel serves as a foundation for a 
number of white pillars which in turn 
support a canopy. The hangings which 
are in rich blue serve as an effective 
background for the brilliant display of 
chocolate in boxes, bon-bons, dainty 
sweets, candies and novelty boxes bear
ing the “Harry Webb” trade mark.

I mpiestionably one of the finest ex
hibits in the .Manufacturers’ building is 
that of it. J. Heinz Co. It lakes the 
form of a huge pyramid, on the sides 
of which rise tier above tier the com
pany's different pickles and other pro
ducts. The apex of the pyramid con
sists of a long bottle of pickles which 
in its tuin supports a huge girkin bear
ing the Heinz trade mark in electric 
lights.

Three amis connect the n> ramid with 
the pillars at each corner of the counter, 
oil which adc placed handsome bottles 
containing a tempting display of differ
ent pickles' all arranged in artistic color 
formations. The Heinz exhibit is in 
every way worthy of the enterprising 
tirin whose name is now a household 
v. on! in Canada. Canadian National Exhibition—Exhibit of The H. J. Heinz Co. 
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curtained with rich blue hangings. In 
one corner of the bungalow is an inner 
recess, also curtained off and serving 
admirably for a tete-a-tete. Large and 
small boxes of Blue Ribbon Tea aie in 
evidence everywhere. A staff of pretty 
waitresses graciously serve visitors 
with the cup that cheers hut inebriates 
not.

Maclure & Langley.
'flic exhibit of Tohler’s Swiss Mill» 

Chocolate, made by Maclure A I.ang 
elcy, importers, Toronto, is deserveilly 
attracting a great deal of attention, 
the skilful blending of the delicate liglii 
blue and pink shades used in the decora 
lions being very pleasing to the eye 
The popularity of Tohler’s Swiss Mill. 
Chocolate is amply proved by tin 
crowds that visit the exhibit daily. Tin 
lady attendants wear an exact reprodur 
tion of tile Swiss costume and very 
pleasingly explain the process of maim 
facture of this celebrated chocolate 
Tobler’s is one of the oldest mpnufae 
turers of Swiss chocolate, and its pro 
ducts have been awarded gold medals at
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many European exhibitions. One im
portant feature in the manufacture of 
Ttihler’s chocolate is the fact that it is 
ground for live days by electric machin
ery run by water power. This adds 
greatly to its digestive qualities. It is 
jtiit up in the form of croquettes, tab
lets, fancy boxes, etc., all of various 
izes.
The shipments received by Maclure «V 

Langley are large and are steadily in- 
leasing with the growing demand, 

never less than a carload being received 
at one time.

Lever Bros.
The proprietors of “Sunlight Soap” 

max justly lay claim to having one of 
ilie miniature palace exhibits in “ Royal 
liow” in the Manufacturers’ Building. 
It takes the form of a colonnade with 
three wings, having massive pillars in

bile and yellow embossed in gold, and 
'iirmoiinted liy an ornamental balus
trade. Over the centre wing are dis
played I lie lion and the unicorn with 
lings and pennons artistically crossed. 
Some feet within the front railing rise 
a number of plate glass cabinets tilled

tilt Lever Bros’, newest brands of soaps 
including among others the “Monkey 
Brand.” “Crest,” “Lifebuoy” and 
■Cheerful.” Above the cabinets, fill

ing in the upper space to the roof, are 
,i number of framed pictures illustrating 
Lever Bros.’ factories in various parts
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of the world. Within the floor space 
palms are grouped here and there among 
glass show eases on pedestals containing 
several lines of toilet soaps put upon the 
market at the beginning of the present 
year, namely the “Coral” and “Silk- 
skin” brands. These soaps are put 
up in 5 and 10c lines and are rapidly 
achieving an enviable reputation.

Peter’s Chocolate
This exhibit is undoubtedly one of the 

centres of attraction in the Manufactur
ers’ Building. It possesses all the ad
vantages of a corner situation and is 
artistically draped in white and green. 
Two attractive young ladies gowned m 
the national Swiss costume with laced 
bodices of black velvet and soft muslin 
lichiis have the work of demonstration 
in hand. W. (1. Patrick & Co., To
ronto, who arc the agents for “Peter’s” 
chocolate, are to be congratulated on 
having secured the services of such 
efficient demonstrators. They are not 
only pretty but have a way of impart
ing to all who pass the booth “the smile 
that won’t come off.” He is an un- 
human wretch who does not become per-Canadian National Exhibition—Exhibit of Lever Bros.
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black and yellow—a soit of open lattice 
at the sides being formed of satiny 
black oblong horseshoes. The walls are 
suitably decorated with pictorial tes
timonials and piles of Packard’s shoe 
dressings.

Metallic Roofing Co.
The exhibit of the Metallic Rooting 

Co. is by universal consent one of the

suaded straightway that everyone eats 
Peter’s.’
The firm manufacturing Peter’s Swiss 

milk chocolate, which is capitalized now 
at •%'>.< Mlll.i till I has its headquarters in 
Yevey. Switzerland. Mr. D. Peter ex
perimented nearly ten years before pro- 
luring the commodity which is now al 
most a household word in America and 
Europe owing to its many excellent fea-

1
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ttires. It is used extensively by Swiss 
mountain climbers as well as a numbei 

f large European hospitals on account 
of its sustaining properties.

Packard & Co.
lockey colors, horse shoes, etc., are 

quite in keeping with the spirit of 
Packard’s shoe dressing for various 
•olors and qualities of leather and com 
binations of liquid and paste, so familar 
to all. Packard & Co. have a compact, 
hut artistic exhibit with color effect in

; • ■%:
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finest at the Exhibition and reflects the 
greatest credit on that enterprising firm. 
The structure in which the exhibits are 
displayed is in itself a source of much 
admiration. It is a building of striking 
proportions in the Eastern style of ar
chitecture. Everything is constructed 
of metal, but it has the appearance of 
a stone structure, supported by marble 
pillars. The metallic roofing of the in
terior has evoked much admiration and 
is really a beautiful specimen of ar-
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tistic workmanship. Inside on stands 
are displayed a circular group of samples 
of exterior and interior decoration in 
different styles ami colorings. Another 
line that is displayed is the company’s 
fireproof window. The distinguishing 
feature of this window is the way in 
which the wire netting is made inside 
the glass. The advantage of this is that 
in case of fire, while the glass may 
crack it will never fall out and thus 
allow a draught of air to fan the flames. 
At the hack of the booth against a rich 
velvet hanging is displayed an attrac
tive line of zinc and copper ornaments 
eminently suitable for decorative cor
nice work.

The Eureka Refrigerator Co.
The exhibit of the Eureka Refriger

ator Co., Toronto, is proving a big at
traction to all up-to-date butchers and 
grocers, who visit the annex at the 
entrance to the Exhibition grounds. Mr. 
E. W. Reed is in charge of the exhibit 
and takes particular pleasure in point
ing out the many excellent features of 
Eureka butcher, grocer and domestic 
refrigerators respectively, the latter of 
which are made to order by the com
pany. It is claimed for the “Eureka” 
that its air chambers are entirely free 
from that humidity which is the weak 
point in many refrigerators to-day.

The “Eureka” company are feeling 
the results of the growing time and are 
now erecting a manufacturing plant in 
Toronto, to he completed by December 
next, which will be three or four times 
the capacity of the present one.

The Imperial Starch Co.
This firm from Prescott, Ont., has 

worked out a decidedly original and ef
fective scheme in its exhibit in the main 
aisle of the Manufacturers’ Building. 
The predominating colors are blue ami 
white, the most striking feature of the 
exhibit being a huge pyramid of pack
ages of “Royal Gloss Laundry Starch,” 
“Tmiterial Crystal Gloss Starch” ami 
“Imperial Corn Starch,” the whole top
ped by shields and flags and a huge rock 
of starch. On the double counter arc 
exhibited tall glass vials containing 
samples of the Imperial Starch Co.’s 
products including raw and refined 
“Banner Golden Syrup.”

The Ingersoll Packing Co.
The exhibit of Millar’s Paragon 

Cheese, while following the colonial 
style so popular this year, is handsome 
and spacious. The dead white of the

|
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used wherever practicable. This firm 
has been building scales in Toronto for 
the last 53 years and has achieved a re
putation of which they may be justly 
proud. ,

The Globe Metal Polish Co.
Have a neat and artistic booth in the 
annex, in a white and yellow color ef
fect, with rich green drapery, and a 
black background which serves particu
larly well to show oil' the graduated 
stocks of Globe Metal Polish packages. 
The commodity itself is used for polish
ing gold, brass, silver and copfier, and 
the loquacious miss in "charge of the ex
hibit in her own inimitable way seeks 
to impress upon all visitors that Globe 
Metal Polish is “non-inllainmable, non- 
poisonous, non-in jurions” and goes so 
far as to say ‘‘it is used by the coach
man of King Edward's household.”
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PERSONAL MENTION.
Mr. J. A. McFarlane, grocer, Shakes

peare, Ont., called at the Toronto offices 
of The Grocer this week.

Mr. J. A. McGuane, manager of New 
York branch Salada Ceylon Tea Co., 
spent a few days in Toronto this week.

Mr. P. C. Larkin, of the Salada Tea 
Co., accompanied by Mrs. and Miss 
Larkin, is spending the week in New 
York.

Mr. White, of Policy & White, Trenton, 
and Mr. Matthews, Jr., Trenton, the 
well-known evaporated apple men of the 
east, were visitors to the Montreal trade 
this week.

Canadian Nalional Exhibition—Exhibit

pillars and roof are relieved by red and 
sniped Oriental draperies. The back
ground is in quiet and subdued colors, 
and serves admirably to display shelves 
and conventional stacks of Millar’s 
Paragon Cheese packages. The Toronto 
agents for the Ingersoll Packing Co., is 
W. H. Millman & Sons.

C. Wilson & Son.
The feature of the exhibit of C. Wil

son & Son of chief interest to the gro
cer is their fine display of scales in 
Machinery Hall, which is certainly sec
ond to no scale exhibit ever shown in 
Canada. They have a most complete 
line of their well-known scales on view, 
ranging from the chemist’s scale, which 
registers the weight of a grain, to the 
liugli railway weigher, capable of regis
tering 100 tons. All their scales are 
made with a fine finish and their accu
racy and durability are well known to 
the trade. Ball bearings and agates are

Canadian National Exhibition—Exhibit of C. Wilson & Son.

of Millar's Paragon Cheese.
Mr. Issa Tanimura, Minister of Com

merce and Finance for the Japanese Gov-
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NEW CUSTOMS REGULATIONS.

COPIES of the memorandum issued 
to collectors of customs by the 
Commissioner of Customs, on 

August 20, have come to hand. The 
memorandum reads :
To Collectors of Customs :
Instructions regarding Duplicate In

voices, Invoice Forms and New Cer
tificates and Declarations on In
voices; and also regarding Revised 
Oaths on Hills of Entry (in force 
October 1st, 1904).

(1.) Copies of the Orders in Council of 
this date in relation to duplicate in
voices, new certificates and declarations 
on invoices, and in regard to changes in 
the oaths on custom hills of entry are 
appended hereto with instructions for 
the guidance of customs officers and 
others concerned.

(2.) Take notice that the new forms 
come into effect on October 1st, 1901.

Collectors may, however, for a tem
porary period (not later than December 
•'ll, 1904) accept entries on invoices
hearing certificate “.)” or declaration 
form “fi,” in cases where it appears im
practicable for the importer to furnish 
an invoice as prescribed with certificate 
form “M” or declaration form “N;" but 
in such cases collectors will require that 
invoices of goods subject to specific 
duty shall also bear certificate form “.I” 
when not certified on the new form 
"M.”

(•1.) Duplicate invoices are required to 
be delivered with bills of entry from 1st 
October, 1904. Provided, however, that 
a copy of the original certified invoice, 
if compared and initialed “true copy'' by 
the customs officer, may be accepted as 
Hie duplicate invoice.

The duplicate invoice shall in all cases 
be annexed to the bill of entry and the 
rate of duty as on the entry shall be 
noted on both invoices beside the fig
ures for the totals entered.

The customs officer at the port of en
try who checks the entry with the in
voice, shall initial the ratings on both 
invoices.

Doth invoices shall also bear the entry 
number.

One copy of the bill of entry with the 
invoice (or copy) annexed thereto shall 
he forwarded by the collector to the 
commissioner of customs, Ottawa, in 
envelope A.

(4.) In respect of postal or express 
parcels containing donations oi goods 
not being merchandise for sale, valued 
at not more than $25, the collector may 
dispense with the requirements for an 
invoice when it is impracticable to pro
duce such invoice. The goods to be ap
praised by the customs officer in such 
cases.

(5.) Collectors may accept invoices 
for the entry of free goods (except wire

eminent, was introduced on ’Change at 
Montreal this week by the secretary of 
the Board of Trade.

Mr. Maurice Du Pare, representing 
the “Cognac Distilleries” of France, 
was a guest at the Corona Hotel, Mont
real this week. The Lawrence A. Wil
son Wine Co. are agents in Canada for 
Mr. 1 )n Pure’s celebrated house.

Mr. U. Lefebvre, proprietor Ocean 
Mills, Montreal, is taking a few weeks’ 
vacation. The St. Louis Exposition is

& Co., Halifax, has returned from n f, w 
days’ trip to the Canadian Naumal 
Exhibition at Toronto, where Ms firm 
has an exhibit. Mr. Brittain speaks 
enthusiastically of the Exhibition ami 
the work that is being done in • doi.it- 
ing the public to the use of prepared 
fish

Mr. (.'has Clyde, Montreal, who has 
been making a trip through Manitoba, 
I be Northwest Territories and British 
Columbia during the past two months,

Canadian National Exhibition—Exhibit of The Metallic Roofing Co.

the principal point on his list and no 
doubt most of his time will be spent 
among the wonders of the Ivory City.

Mr. W. P. Lines, late of the Simcoe 
Canning Co., and now of the Canadian 
fanners, was in Montreal this week on 
a pleasure trip, and called on some of 
the leading wholesale houses. Mi. 
Junes was looking well, and is head of 
a most successful and interesting busi
ness .

Mr. A. H. Brittain, Montreal and 
Quebec representative of Black liro".

has returned to Montreal. Mr. Clyde 
speaks glowingly of the prospects of 
the Créât West. He was particularly 
impressed with the growth of Winnipeg 
as a business and distributing centre. 
Wliat. was very satsfactory to Mr. Gyde, 
however, was a plentitude of orders.

The Dominion Government has estab
lished a close season in connection with 
the sockeye fisheries of British Columbia 
extending annually from August 25 to 
September 15, both dates inclusive.

50
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rods) without certificate form “M" 
thereon.

(B.) The forms of invoices in the ap
pendix hereto marked (1—M) ami (2—N) 
are approved.

(7.) The oath, form 2 as revised, only 
applies to the entry of goods exported 
to Canada on consignment without sale 
hy the exporter prior to shipment.

Collectors may permit oath form 1 
(revised) to be taken by the consignee 
as agent for the owner if the purchaser’s 
true invoice be delivered with the hill 
of entry, in cases where goods sold by 
tin- exporter prior to shipment are con
signed to a person other than tlie owner 
in Canada.

Such consignee may also be permitted 
to include on the same entry in con
secutive order, goods described in sev
eral invoices for different owners, when 
arriving in one combined package.

(8.) Collectors may permit old entry 
forms to be used temporarily in neces
sary cases for a short period after 1st 
October, 1904, but not later than De
cember til, 1904, provided that para
graph 12 of the revised oath No. 1 be 
written and attested to on the entry 
when the old form oath No. 1 is used, 
and that paragraph 12 of the revised 
oath No. 2 he written and attested to 
on the entry when the old form of oath 
.Nu. 2 is used.

(!).) Note particularly that the certifi
cate form “M” takes the place of the 
old certificate form “J” on all goods 
sold prior to shipment to Canada (from 
1st October, 1904);

Also that declaration form “N” takes 
the place of the old declaration form 
"li” (which is repealed from 1st Oc
tober, 1904) on invoices of goods shipped 
on consignment.

A new circular for information of ex
porters, together with specimen of in
voice (1—M), is being issued by the de
partment.

It is desired that the new invoice 
forms he furnished by exporters for 
customs entries after 1st October, 1904, 
unless temporarily dispensed with by 
collectors, in exceptional instances, up 
to 81st December, 1904.

.JOHN McDOUGALD,
Commissioner of Customs.

HINTS TO BUYERS.
11. P. Eckardt & Co., Toronto, have 

been so rushed with orders of Ludella 
Ceylon Tea that their shipments have 
been delayed a few days. They hope to 
be able to catch up again shortly, when 
all orders will be shipped promptly.

Buyers of Demerara crystals, and 
Trinidad and Barbadoes grocery sugar, 
will find a good assortment with H. P. 
Eckardt & Co., Toronto.

The Heinz exhibit at the Exhibition 
has been the centre of great interest.

Their booth has been crowded almost 
continuously since the show opened. 
Probably 100,000 people will have tasted 
their products by the time the fair 
closes. Some large orders have been 
placed with II. P. Eckardt A Co., To
ronto, for the “57 Varieties” during the 
past few days.

A REMARKABLE DISTRIBUTION.
The vendors of Orange Meat break

fast cereal have been including in every 
package of their goods a premium cou
pon. When the consumer lias accumu
lated a certain number of these coupons

she can exchange them for silverware- 
tea, dessert and table spoons, sugar 
shells or butter knives. Between Janu
ary 1 and August 1 of the current year 
over 110,000 tea spoons, il,000 table 
spoons, 1,000 butter knives and 1,000 
sugar shells have been sent out from the 
Toronto olitee of the company. This is 
a surprising statement, and a signifi
ed! t one.

Mr. Pryor, sales agent for Orange 
Meat, is delighted with the progress of 
the article to which he has pinned his

The tire caused a rise in the sugar mar
ket at Hamburg of 3c a hundredweight.

NEWS WANTED.
Smith : News wanted of Henry

Smith; last letter from Jerniyn street, 
London, April, 1897. Last heard of at 
Cumbernauld, Scotland, in .March, 1901. 
Then leaving for Canada to engage in 
the grocery business.

Any information will be thankfully 
received by his son,

WILLIAM SMITH,
53 Aspen Grove,

Liverpool, England.

faith. Tie has recently opened up an 
Australian connection and 5 carloads 
have been sent to the company’s agent 
there.

Free samples, coupons, general news
paper advertising, and last but not 
least, the advertising done in The Can
adian Grocer, are given credit for the 
rapid sale of Orange Meat.

GERMAN FACTORY BURNED.
The largest sugar factory, named Kul- 

mee, near Thorn, West Prussia, has been 
burned, involving a loss of $1,250,lion.

Canadian National Exhibition—Exhibit of Imperial Starch Co.
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REPEATS „ 
ROLL IN t!!5L
This proves all that you are interested in 
knowing, viz.—that “ Salada ” Ceylon Tea is 
a seller- and this of no ordinary nature.
Black, Mixed or 
Natural Green

Sealed Packets Only.
Retailing25c ,30c.,40c ,50c.,60c. per pound
Wholesale Terms from “SALADA” Toronto and Montreal

Goles
Coffee
Mills

None better for Granulating or 
Pulverizing.

Our mills will Pulverize with
out heating Coffee.

ry

Ho. 17. List Price, $40.00.

Every Coles Coffee Mill has a 
Breaker that breaks the Coffee 
before it enters the grinders, thus 
reducing wear of grinders.

A GREAT 
LABOR-SAVER.

Our Grinders wear longest.

ITODHUNTBR, MITCHELL & CO., Toronto.J DEARBORN & CO., St. John. N.B. 
ee° "• , FORBES BROS., Montreal.

loORMAN, ECKERT & CO., London, Ont.

Coles Manufacturing Co.
PHILADELPHIA, PENNA.

m

v />

Brantford Prepared 
Corn Starch.

makes many delightful, wholesome dishes, that 
are greatly appreciated by the little folks as well 
as the grown-ups.

Most of your customers know Brantford 
Corn Starch and want it often—let the rest of 
your customers try it and they will want it too.

All this means more business for you.

THE BRANTFORD STARCH WORKS,
LIMITED,

BRANTFORD, CANADA.

62
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ONTARIO MARKETS.
Groceries.
Toronto, Sept. S, 19(14.

] | K week of Kxhihilinn Inis 
hriinghl about a considerable 
increase in the volume of 
business actually done in 
wholesale circles. More than 

ilie usual number of retailers have been 
hi town, ami almost without exception 
l.ave found it convenient to visit their 
favorite wholesale grocer, placing orders 
incidentally which had been overlooked 

, hen the traveler was last on his rounds, 
flic wholesale trade is gratified not only
because of these direct g.... 1 results, but
because it is a great boon to business 
in have customers come into direct touch 
with the heads of such firms.

flic regular Kali trade can hardly be 
-.ml to lie well under way as yet. 1'ins
pects, however, point to a splendid Kali 
vason, additional leaven having been 

added by the improvement in western 
rain crop conditions.
Sugar remains very firm, an advance 

in Canadian refined having come into 
i llccl on September 1 following a simi
lar advance in New 1'ork. Canned 
a» ids are firm, particularly I till! pack 
■iickeye salmon, which has been with
drawn from the market. Syrups and 
umlasses. tea and coffee, spices and rice 
and tapioca are without special feature 
lor the week under review. Additional 
firmness rules in I lie foreign dried fruit 
and nut markets respectively.

CANNED GOODS

The item in canned goods
this week is the continued firmness of 
the sockeye salmon market. h is be
lieved that packers at the I’acilm coast 
are general in their withdrawal of i|iio- 
lalions. Vmpiestionably they must have 
a market in view, presumably the Kng- 
hsh market, for what lias not been al
ready sold, which will pay higher prices 
rallier than do without British Columbia 
Sockeye salmon. In view of the firm
ness of the situation, lower prices in 
salmon can hardly be expected this year. 
It is known definitely that Australia is 
bidding for sockeye and that consider
able i|iiantities will be forwarded then;.

The usual volume of trade in canned 
vegetables and fruits continues. Neither

corn nor tomatoes, new pack, are on 
the market yet, nor is any reliable in
formation available regarding the ex
tent of the pack.

Some new pack kippered herring have 
arrived on this market, anil higher prices 
are reported on account of the relative 
smallness of the catch this season. 
Our limitations are as follows:
Apples, 3 a....................................................................................... 0 90

11 callnnfl 2 20“ gallons............................................. 2 20
Asparagus, American................................. 4 00

2 65
Beets, 2's.......................................................... 0 90
Beets, 3's........................................................... i no
Blackberries, 2's............................................. .................. i 50 1 70

0 92 J
1 35

Cherries, red, pitted, 2s .......................... 2 20
p “ wh,te................................................. 2 40

1 30
Pears, 2 s........................................................... 1 60

“ 3's........................................................... .................... 1 90 2 10
Pineapples, lj's............................................. .................... 1 50

.................... 1 80
1 60
2 75

" 3's................................................. 2 50
Peaches, 2's...................................................... 1 70

" 3 s.................................................... 2 60
Plums,green gages, 2's................................

“ > Lombard............................................
.................... 1 10
.................... l no

1 40
1 30

“ Damson, blue.................................. .................... 0 95 1 25
Pumpkins, 3's................................................

gallon.......... ..........................
0 95
2 50

Rhubarb, 3’s.................................................... .................... i’X 1 90

Strawberries. 2s........................................... 1 75
Succotash. 2s................................................ 1 00
Tomatoes, 3's................................................ 1 12
Lobster, tails................................................. 3 50

“ 1 lb flats........................................ .................... 3 50 3 70
“ i-R>. flats........................................ 2 00

Mackerel......................................................... .................... 1 00 1 25
Salmon. Fraser River, “ Horseshoe ' and 

“ Maple l,eaf.'
1-11». tails, 5 rases and over.................................. 1 77J
l ll> tails, less than 5 rases................................ I 80
1-lb. Hats, 5 rases and over................................ 1 90
1 II». Hats, less than 5rases............................... 1 92

i-lh. flats, it eases ami over............................... 1 17
-II». flats, less than 5 eases .................... 1 20

Chums ........................................................................... 0 95 1 00
Sardines;Sportsman Is..................................................... 0 15

is.................................................... 0 23
" Portugese fa............................................ 0 08 0 10
• r t a. 'is...................................................... o 25 o 27
“ P AC., fs...................................................  0 35 0 38
** Domest ic, fs................................................  0 031 0 04
“ - js..............................................  0 09 0 111
“ Mustard, f size, eases 50 tins, per 100.... 8 00 9 001

H add tes.................................................................................. 1 00
Haddies. |>er case........................................................... 4 00
Kippered herrings, domestic............................................ 1 00

" import ed....................................  1 45 1 55
Herrings in tomato sauce, domestic......................... 1 00 1 10

“ “ imported........................ 1 45 1 55
California ripe olives, tins, per doz................................ 4 75
Corned beef. Is, per doz................................................... 1 50

“ 2s. “   2 70
“ fis. “   9 00
“ 14s. “  20 00

Lunch tongues, lier doz.....................................................  3 00
Potted meats, is. “ ....................................................... 0 50

is. ** ....................................................... 1 00

Knr further prices i n new pack vege

tables and fruits see (jucher markets.

SUIIAI .

dust as we went In press last week 

there was an advance id" 5c per cwt. all 

round in local refined, following similar 

advances in New York. There were 

large sales of raws to New York refin

ers at 1-1 tie advance, embracing (15,00(1 

bags Cuban centrifugals for Septem

ber shipment a I 2.04c c. and f. New 

York for basis 05 test, which is eipial 

In I 5-1(1 duty paid, lints confirming (be 

prediction made in our Iasi report. Since 

then the tone of the market has, if any

thing, been firmer, although no further 
changes in limitations are recorded. Beet 
sugars after declining to Ills 7 I-2d for 
September shipment recovered ltd per 
cwt. and are now ipioted firm at 10s 
10 I-2d for September and 1 Is 1 1 -2d 
for October s . the former being
ei|iiivalent to full current parity of 
centrifugals in New York markets. Ke
ren! cable advices from K.urnpe indicate 
more favorable weather for the growing 
crop of heels: a few days of rain can 
make but little improvement now, how
ever, in crop conditions, a large propor
tion of the damage being irreparable. 
Holders are still firm in their preten
sions and some sugar afloat in American 
waters will be stored rather than to ac
cept current limitations.

Receipts at V. S. Atlantic polls for 
the week ending August 51 were .'WI.656 
tons, meltings 14,0011 tons, leaving total 
slocks in all hands of 124.1 liS tons, of 
which over 10,01 III tons were in refin 
el's’ hands. There were no receipts at 
Cuban shipping ports for the week 
while exports reduced stocks 12,000 
tons, leaving total stocks in the island 
of 42,000 Ions, against 200,500 tons last 
year. Combined stocks of Kurope and 
America at latest uneven dates were 
1,022,1 liS tons, against 2,107,07"! tons 
last year, a decrease of 544,005 tons.

The month of August jusl closed "has 
been eventful in trade as having mark 
ed a steady advance in raws of 5 1 -Or 
per lb. limitations of centrifugals at the 
opening of the month being 4c duly paid. 
New York for 00 lest. The end of the 
month also marked the close of the first 
campaign year since the K.urnpean boun
ty was abolished, beet sugars having ad
vanced during that period 2s 4 l-2d per 
cwt. and cone centrifugals in New York 
7-1 Or per lb.

Présent indications arc that the rc- 
i|iiirvments of the next two months will 
be very heavy and in view of the general 
strength of the market it is expected 
that the present high level of values will 
be maintained. This is of course con
tingent on the eagerness or indifference 
of planters to the sale ol" their sugars.

53

1859

3365
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Something New
Pineapple in glass is unquestion

ably more to be desired than Pine
apple in tin.

McGregor’s 
Preserved Pineapple

is in glass jars of very, attractive 
shape. The quality is

McGregor Standard
—that means perfection.

lib. glass jars, per dozen» $ l .70 
Pint Jars, “ “ 2.26
Quart jars, 11 41 3.76

Haven't you an order?

McGregor - Harris Co.,
Limited

33 Pearl St., TORONTO.

REFRIGERATORS 5ÎÏÏ °"esi.e£
medal. Quebec, 1901. mas: Toronto, Ottawa, Montreal.

C R FABIEN,
Merchant and Manufacturer.

167 to 171 N. Dame St., Montreal» Car.
Write for Illustrated Catalogue.

We will buy your eggs F.O.B. 
all year.

CORRESPONDENCE SOLICITED.

The WM. RYAN CO., Limited
70 and 72 Front St. E., Toronto,

BUTTERa-dEGGS
-----WE ARE-----

BUYERS and SELLERS
Correspondence solicited from ONTARIO, 

MANITOBA and LOWER PROVINCES.

Merfori, Marshall & Co.
Wholesale Produce Merchants.

TORONTO.

The demand for refined locally con

tinues good and we advise quotations as 

LVllows :

Paria lumpe, in 50-lb. boxes............................................ 5 38
“ in 100-lb. “ ........................................ 5 28

St. Lawrence granulated............................................... 4 73
Redpath’s granulated...................................................... 4 73
Acadia granulated ....................................................... 4 63
Berlin granulated............................................................ 4 63
Domestic beet, granulated, 1902 (off grade).................. 4 43
Phoenix..................................................................... ..... 4 63
Bright coffee..................................................................... 4 53
Bright yellow................................................................... 4 45
No. 3 yellow......................................................................  4 43
No. 2 “ ................................................................... 4 23
Nr. 1 “ ..................................................................  4 13
Granulated and yellow, 100-lb. bags, 10c. less than bbla.

SYRUPS AND MOLASSES.

The wholesale grocery trade report 
having hooked a large number of orders 
for syrup at quotation prices. The gen
eral feeling is that prices may go un
changed. The molasses situation is 
without special feature. We quote the 
following prices :

Syrups—
Dark............................................................................................
Medium....................................................................  0 30 0 32
Bright .....................................................................  0 35 0 37
Corn syrup, bbl., per lb................ .................................  0 021

“ à-bbl» “ .................................................. 0 02J
“ Kegs “ ................................................... 0 03
“ 3 gal. pails, each ............................................ 1 30
“ 2 gal. “ “ ............................................ 0 90
" 2-lb. tins (in 2 doz. case) per case................ 1 90
“ 5-lb. " (in 1 “ ) " .............. 2 35
M 10-lb. " (in Î “ ) " .............  2 25
” 20-lb. •• (in f - ) ” .............. 2 10

Molasses-
New Orleans, medium...........................................  0 25 0 30

“ •* à bbla...................................  0 27 0 32
“ open kettle.......................................... 0 45 0 50

llarbadoes...............................................................  0 35 0 40
Porto Rico.............................................  0 35 0 40
West Indian............................................................ 0 32 0 35
Maple syrup-
imperial qts..................................................................... 0 271
1-gal. cans.................................................................  0 95 1 00
5-gal. cans, per gal............................................................  100
Barrels, per gal................................................................ 0 75
5-gal. Imp. brand, per can............................................... 4 50
1-gal. “ per cose............................................... 5 10
1-gal. “ “ ............................................... 5 60
Qts. " " ............................................... 6 00

TEAS.

Locally the tea market continues 
much the same as last week. The only 
feature worthy of special mention is 
the exceptionally good values offering in 
the Indian and (Yylon markets, especial
ly Pekoes. Quotations continue un
changed as follows :

Congou half-chests, Kaisow. Moning................... 0 12 0 60
caddies, Pakling....................................... 0 19 0 50

Indian—DarjeelingB................................................ 0 35 0 55
Assam Pekoes.........................  0 20 0 40
Pekoe Souchongs......................................  0 17 0 25

Ceylon- Broken Pekoes.......................................... 0 36 0 42
Pekoes.......................................................  0 22 030
Pekoe Souchong....................................... 0 18 0 25

China Greens - Gunpowder, cases, extra first........ 0 42 0 50
1 half-chests, ordinary firsts 0 22 0 28

Young Hyson, < ases, sifted, extra firsts 0 42 '0 50
cases, small leaf, firsts__  0 35 0 40

" half-chests, ordinary firsts 0 28 0 38
“ seconds.................. 0 23

thirds............ 0 16 0 18
. “ “ common................  0 15
Pingsueys—Young Hyson, 1-chests, firsts............. 0 28 0 32

" seconds........  0 18 0 19
\ half-boxes, firsts.........  0 28 0 32

iapan—1 chests, finests May pickings..................  0 38 0 40
Choice....................................................... 0 33 0 37
Finest .................................................... 0 30 0 32
Fine........................................................ 0 27 0 30
Good medium......................................  0 26 0 28
Medium.................................................. 0 21 0 23
Good common................................................  o 20
Common ........................................................ o 19

COFFEES.

Tim coffee market continues line local
ly, with buying only in small quanti
ties.

New York markets have easeil from 
live to ten points, the weakness of the 
market being due largely to Krise-lie cV 
Co.’s estimate of the receipts of coffee 
at Yio and Santos for September at

r,r\

1,1150,000 hags. This is practically the 
same amount of coffee that arrived at 
these two ports in September last year, 
and was a larger estimate than expect
ed, many believing that the estimate 
would he below 1,500,000 hags. Another 
development that attracted general al
len l ion and had considerable influence 
dining the damp upon the market was 
the indicated large increase in the 
world’s visible supply during August. 
With only London, Antwerp, Bordeaux 
and Marseilles to hear from, the in
crease amounts to 081,0011 bags. Lon
don stocks, according to private ad
vices, have decreased 85,000 bags. Only 
•slight changes are expected to he shown 
!•> the other ports, so lliat an increase 
for August of about 025,000 bags is in
dicated. Inasmuch as the deliveries of 
coffee in the l niled States and Kurope 
for August were about 125,000 hags 
larger than the same month last year, 
and the receipts of coffee at Rio and 
Santos were about the same, the indi
cations are lliat the mild movement <>i 
coffee to Kurope was again heavy. The 
approximate lolal arrivals of mild coffee 
in the I niled Stales and Kurope during 
August were 550,000 bags, comparing 
with 250,000 bags in August, 1002. in 
Ihienced by the unfavorable statislieal 
developments there developed moderate 
selling to liquidate long accounts and 
I here was practically only one buyer to 
absorb these offerings.

We quote the following prices :

Green Rios, No. 7 . 
" " No. 6.
" “ No. 5 .
'• " No. 4.
" " No. 3.
" Mocha ...

Santos..

Per lh
.... 0 104__ 0 |0;
.... Oil 
.... 0 (.Iff

0 II 
0 21 0 25 
0 22 0 35 
0 10 0 12

" Plantation Ceylon................................... 0 26 0 35
" Forto Rico.....................................................  0 22 0 »

Guatemala.....................................................  0 22 0 23
‘ -Jamaica ......................................................... 0 15 0 20

Maracaibo .....................................................  o 16 0 23

RICE AND TAPIOCA.

Locally I here is a good demand foi 
rice and tapioca at quotation prices, 
(’allies from .Japan advise thut the un
usually hut Summer lias produced the 
lincst rice crop of recent years. Il is 
estimated to lie 20 per cent, above the 
average. We quote the following prices,:

Per lb. Per lh
Rice, stand. B..............  0 03$ Tapioca, Maple. «031 «031
Pelca................ 0 05 0 05$ ilouble gout   0 lui
-Tapa»................  0 06 0 07 Carolina rice.............. 0 08
Sago.................... 0 03$ 0 01

SPICES.

There is nothing of special inleresl In 
report in the spite market for the week. 
The market is steady and prices are un
changed. Our quotations are as fol
lows :

Per lb. Per lb.
Peppers, blk....... 0 18 0 19 Clore», whole.... 0 25 0 35

' while .0 23 0 27 Cream of tartar . . 0 25 0 30
Ginger....................  0 18 0 25 Allepice..................  OH 0 17

Foreign Dried Fruits
Trade continues seasonable in all 

lines of foreign dried fruits ; il is not

Slip®5
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expected, however, that the volume will 
he large until later in the Fall. Cable 
ail vices report a sharp advance in Val
encia raisins. California fruits continue 
very low. The first direct boat loaded 
with currants left Patras early this 
week. After loading raisins at Dénia 
ibis currant steamer will proceed to 
Montreal direct. Our quotations are as 
follows :

PRUNES.
Per lb.

100-1108 ................  0 04 0 041
90-1008................... 0 05 0 05$
80-908 ...................  0 05è 0 051
fft-âQs.................... 0 06 0 06J

„ Per lb
60-708 .................... 0 06# 0 07
50-608.................... 0 07 0 0?i
40-508 .................... 0 071 0 08
30 40s.................... 0 084 0 08|

CANDIED PEELS.
Per lb. Per lb.

0 10 0 12J Citron.................... 0 16 0 18
.. 0 11 0 13

FIGS
Per lb.

Tapnets........................ 0 035
Naturals.............. 0 064 0 094

Per lb.
Elemes.................  0 09 0 20

_ ... . , Per lb.
Californian evaporated..............................................  o 124 0 15

PEACHES
o n. 4 J Per lb.Californian evaporated........... ................................ 084 0 12

CURRANTS.
Per lb. Per lb

Fine Filiatras. .. 0 04} up Vostizzas............  0 07 0 08
Patras.................. 0 06 0 064

RAISINS.
Valencia, fine off-stalk ........................................... 06* 0*064

" «ejected.. .................................................. 0 07 0 07|
selected layers.......................................... 0 074 0 09

?,u!‘?na:......... .............................................................. 0 06) 0 10
Californian seeded, 12-oz........................................... 0 09 0 10

" 1-lb. boxes.................................. 0 104 0 11
unseeded, 2-crown...........................................  0 074

" 3-crown.................................  0 08 0 08$
4-crown..................................  0 09 0 10

DATES.
Per lb

Halloweee........... 0 031 0 04
Saint....................  0 03$ 0

Per lb
Farda.................... 0 08| 0 09

034

FOREIGN NUTS.

I' 111 >« * 11 s have taken a sharp advance, 
1 hose bringing lije in the Spring having 
lumped to Almonds are also ad-
vanting. A good crop is expected of 
both Grenoble and Bordeaux walnuts, 
•hiring the week shelled Grenoble wal
nuts and filberts to arrive have each ad
vanced 2c per pound. Our quotations 
«lie as follows :
Peanuts, green, per lb............................................. 0 08 0 10

roasted “ ............................................. 0 10 0 12
Spanish, green, per lb....................................... 0 09

" roasted, ” ....................................... 0 10
Japanese, green, per II..................................... 0 09

“ roasted “ .................................... Oil
Mnmnds, Tarragona, pei lb........................................... o 12

alnuts. Grenoble, ** .............................................. o 12
Bordeaux, “ ..........  o jo

Filberts, per lb................................................. 0 12
PotaiiB. perlb...................................................... ..." 6 14 0 15
Pru7-‘l» *   0 15
Locoanuts, Jamaica, per sack......................................... 4 00

BIRD SEED.

\ seasonable (lemaml for bird seed is 
"•ported! Cables advise that I he mar- 
kci lor canary seed is advancing. Our 
quotations are as follows? :

iin y s»-ed. p i lb . 0 06.'. II 07
.... o 044

Country Produce.
EliOS.

There has been very little change in 
conditions prevailing in the egg market 
during the past three weeks. The sup
ply continues fair with no appreciable 
increase or decrease to affect prices. 
Quotations are strong in every branch 
1,1 'lie provision and egg markets.

Prices remain the same as last week- 
17 to 18c.

IION KV

An authority on honey says that the 
past severe Winter and cold Spring 
killed 70 per cent, of the trees in Ontar
io, the same being true of Quebec and 
the Maritime Provinces. Kntirc apia
ries have been wiped out. ICvcn with a 
full yield per colony Ibis would reduce 
the honey crop to one-third. Clover 
Was also Winter killed, and during its 
bloom the weathei has been abnormally 
cool i.indeu, the next great source foi 
white honey, requires cool weather, and 
as it opened about July In, during very 
hoi weather, the honey crop has been 
decidedly light. Speculators are re
ported to lie getting hold of honey and 
prices have already advanced, with the 
prosper! of advancing still more The 
scarcity of small fruit will lend to fur 
I her strengthen the honey situation 
Oui quotations are as follows :
Honey, extracted clover, per lb............................... o 07 0 074

sections, No 1. per doz.............. .................  l 65 l 75
" No. 2. “ ............... I 30 1 40

BEANS.

Some growers report rust, which may 
have a tendency lo stiffen prices. The 
demand is fair and prices continue un 
changed. Following are the prices v.. 
quote :
Beans, mixed, per hush......................... 12 »

*' prime. “ ........................................... i 35
handpicked, per bush.................................. 1 j go
I.im». per lb.................................................... 9 054 0 Mq

Green Fruits.
Prices brought by domestic- fruit dur

ing the week under review have been 
higher than was anticipated. The result 
is probably caused by I he large number 
of purchasers on lhe- local market dur
ing the [exhibition. Arrivals of Cana
dian fruits from Niagara district, ac
cording to reports, are- fair, with the 
except ion of Canadian s and peach
es, which arc- lie-low their respective aver
ages of last year. Fruit merchants re
port a large- c-cinsnmpliou of fruit at the 
exhibition.

Only two cars of California fruit have- 
made- an appearance on I he local mar- 
kc-l during the last week. Prices oi 
domestic fruits are too low for Califor
nia goods lo compete. The season for 
Valencia oranges is practically over, 
■lamaicas are expected to lake- their 
place in a week or ten days. Florida 
pineapples are more plentiful, and as a 
result, prices are easier. The condition 
nf I lie banana market is he 11er I ban it 
has been for some time. In all proha- 
bilily apples will he a drag on I he mar
ked this season, allhough reports show 
I hat the exports this yc-ar arc below 
1 hi- average. This is due lo the- late
ness of (lie season. The season for im
ported cantaloupes is over and Canadian 
fruit lias taken their place. Crawford 
peaches have arrived and are selling at 
$1 per basket, in addition to the regu
lar list the following quotations on

Canadian grapes have been added 
“Champions,” in small and large has 
kefs , “Moore Karly’s,” also in small 
and large baskets, and Delawares in 
small baskets.

Following are the prices we quote for 
this week :
California late Valencias, per box
Verdelli lemon», 300's, per box................

“ 360 8. per box.....................
t* kmtla pineapples, per crate
Bananas, large bunches..................
Banana's, 8's, per bunch 
Apples, Canadian, baskets
Limes, per box.................................
Tomatoes, per basket...................
Watermelons .....................
Cantaloupes. Can , per basket 
Cantaloupes, Can., per crate 
California peaches, per crate

4 50
3 50

3 75 
l 25 
1 00 
0 15

0 20

5 00 
4 00
3 25
4 00 
1 75 
1 15 
0 25 
1 00 
0 30

0 2 5 0 as 
0 15 0 25

X Ba‘me

. 0 35 
1 25
1 IS
2 50 
1 00
0 75 
0 SO

0 50 
1 75 
1 50
3 00 
1 25 
1 2.5 
0 75 
1 00

0 08 0 10
4 00 

3 00 3 25 
0 60 0 75 
0 40 0 75

. 0 30 0 SO 
0.25 0 40 
0 20 0 25 
0 40 0 50 
0 25 0 30 
0 60 0 75 
0 as 0 4 5

California Bartlett pears, per box.
Blueberries, per basket..................................
Peaches. Canadian, St. Johns, per basket 

common, per basket . .
Crawfords “

Lawton berries, per box..................
Sweet potatoes, double heads, per bhl 

cloth covers
Plums, Canadian, large...................................

“ Lombard's...................
Pears. Canadian, Bart let ts. per barket ..

“ " . Clapps Fawrite. per basket
(«rapes, Canadian, Champions, small basket

“ Moore Early s. small basket

Delawrre s, small basket

Vegetables.
IV supply of cauliflowers during the 

week under review has been better than 
during the previous week The quality 

is reported as good. Dry onions are 
selling al Ilk- per basket, Silvet Skin 
pickling onions al I ie per quart ot $ I 
lo $1.25 per basket, pickling cucumbers 
al 25c per 100 m fill to !Mk- pel basket, 
and cabbage at -">< «1 bead or from 25 to 
;>lk* per dozen. We quote tbe following 
prices :

Head lettuce, per doz. bunches ............................o 20 0 25
Radishes, per doz. hunches......................................  n 20 0 25
Mushrooms, per lb................................................................. o 75
Mint, per doz bunches........................................... q 15
Parsley, “ “ 0 20
Sage, per doz........................................................................... q 15
Savoury, per doz...................................................... 0 15
Carrots, new, per doz...................................................... 0 20
Beets, new, per doz..............................................................  0 20
Rhu> arb, per doz.......................................................0 20 0 25
Dry unions, |»er basket............................. ft 40
Hilverskin pickling onions, per basket 1 00 1 25
Green onions, per doz................................................ft r, ft 40
Green house water cress, per doz.............. .................... ft 25
Green cucumbers, per basket...........................................  ft 20
Pickling cucumbers, per basket........................... ft ;,0 ft 9ft
Waxed beans, per bush................................ ......... ft 75 1 00
Cauliflowers, per doz 0 6ft 1 50
Green pepiters, per basket-......................................  ft 30 0 4ft
Ped peppers, per basket     ft 75 1 (ift
Michigan celery, per doz............. 0 50
Canadian celery, per doz..................... ft 35 0 5(1
Vegetable marrow, per do/............................. ft :>o 0 7s
Green corn, per doz............................................ 0 ift
Egg plant, per basket   0 40 0 5ft
Potatoes, per hush.....................................   ft 65 0 85
Butter squash, per doz.................................... | on 1 25
Parsni|is, |ier doz.............................. 0 30
Cabbage, per head......................................... ft 05

“ per doz...................................................... ft 25 ft 50

Fish.
As a result of the root weather I hr

demand for fish eontimies g...... I. Driers
remain unchanged. With the hist of the 
month the oyster season began. A fair- 
sized quantity lias arrived for so early 
in the season, and the cool weather has 
created a seasonable demand. ‘‘Long 
Island Natives" are selling at $1.7» per 
imperial gallon and “Haltimorrs” al 
$1.50 per wine gallon. Our quotations 
aft- as follows :
Halibut. 
Sa» salmon 0 12

............  0 18
0 09

........... 0 06
0 08

Trout, lake, per lb......................................... q op
Herring, lake, per lb.............................................ô Ô5 0 07
Pike, per lb....................................................................... ft 07
Oysters,»Long Island natives, per imp. gal................... \ 70

“ Baltimore!, per wine gal...............  j 50

Whiteflsh, fresh caught, per lb............
Haddock “ per id. .
Cod, steak “
Perch

55

85
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Grain, Flour and Breakfast Foods.
OR AIV.

I’rices c< >111 in lit- In sag. During the 
week Manitoba Northern Nos. 1 ami •'! 
have eaeit dropped lie per bushel, while 
No. 2 lias dropped le pet bushel. Red 
is 2c easiei and white is ie. Rye has 
taken a sharp advance. Our quotations 
ale as follows .
Maiiilotja wln-iil. Northern No. 1 “ “ 1 Oy 1 09.Ç

No. 2" " 1 Oil 1 07
X„ 3 - "I 031 1 04

Red. i>er bushel, on (rack Toronto new---  ] 06 1 Of.;
White “ “ " ......  1«6 1 Of!
Barley " 11 " ....... 0 46 t) 4'.t
Oats " “ ........... 0 381 0 3'.t
Peas " " ......  0 69 0 78
Buckwheat “ “ 11 Nominal ----- 0 ù5i
Rye, [,er tmshel, “ " “ *' 0 61 0 66

FLOUR.

i bis market lias been very slow in
responding to the excitable wheat mat - 
ket. anil the result is a linnet market 
Manitoba wheat patents and strong 
bakers have advanced Hie anil :">c per 
bat ltd respect indy. We quote the fol
lowing prices :

Mauqoha wheat liaient», lier tilil.............................. 1 40
StronjMiakers “ ............................ ? 10
Outarnrwheat pal frits “ ............................ 5 10 •> 20
Straight rd 1er “ ....................  4 80 5 00

BKKAKFAST FOODS.

The (ivmand loi hivaklast loot Is on 
tnis market vont iiiuvs svasony t>h\ Tilt* 
market is linn without change in prices. 
Following are our quotations :
Oatmeal, standard and granulated, earlots, on

track, per bbl................................  .................... 5 0c
Rolled oats, standard, carlots, per bbl., in bags......... 4 50

" “ " “ “ in wood......... 4 75
“ “ “ “ for broken lots __ 4 90

Rolled wheat, per 100-lb. bbl...................................... 2 70
Corn meal...................................................................  3 35
Split peas...................................................................  5 00
Pot barley, in bags ..................................................... 37»

“ in wood...:.............................................. 4 00

SKKDS.

I p tu date t lie mux cmen t ui seed has 
lieen slow, tliis being caused by the 
busy harvesting season Alsiek clover 
has advanced from ■> I lift and $(> to $ 1 din 
and $li. 2Ü, and lui real fancy trade high
er prices are being paid. Ibis advance 
is due to tiie shortness ol supply, and 
there is no doubt but that when the 
present harvest is ovei prices will again 
decline Alsiek bail I y mixed with lie 
foil is unh worth from 2 to le per 
pound Seed mixed with Timothy Is 
also at a discount. Red (lover new 
crop seed lias not yet started to move. 
"Mammoth elovei seed, bringing from 
.in.all to $i;,2X has been added to quota 
lions as well as timothy bringing from 
•SI to .<I ..1 ft per bushel. Timothy badly 
bulled ui mixed with foreign seed is 
only worth from 1 to 2c per pound. 
Following are 1 be prices quoted :
Alsiek clover, per bush....................................  4 65 6 25
Mammouth clover, per bush.............................5 5) 6 25
Timothy........ ...................................................  1 U) 1 3.5

Hides, Tallow, Skins and Wool.

The market in bides, I allow , skins and 
wool remains pi acl b ally unchanged. 
The season lor sheep skins is over, la nub 
skins having taken their place. I -and) 
skins and shearling are advancing, 
otherwise the price list remains the
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same. Supply anil demand is improv
ing. Our quotations ate as follows :

HIDES
No. 1 green steers, per lb........................................................ 0 09

2............................. .................................................... .... 0 08
No 1 green, per lb........................................................................ U l)8i•• 2 “ “ .........................................  o on

CALFSKINS.
Veal skins, No. 1, 6 to r» id. inclusive.................................... 0 10

“ “ “ 2 “ “ - “ ................................. 0 08
............................1 15 to 20 lb **   0 09
“ *• “2 “ “   0 07

Deacons (dairies), each................................................................ 0 65
Lamb skins...............................................................................  0 65
«Shearlings ....................................................................................... 0 65

TALLOW.
Rendered Tallow, per lb................................................ 0 U4J 0 04£

WOOL.
Unwashed wool, per lb.........................................................0 lit 0 13
Fleece wool, new clip, per lb............................................ 0 19 0 20
Pulled wools, super, per lb....................................  0 20 0 22

“ “ extra “   0 21 0 23

QUEBEC MARKETS.
Montreal, Sept. S. 11)04.

Groceries.

SO.MK signs ul' business improving are 
now in evidence. Everything is 
steady. It is mq a ease of feast 

and famine : all departments report an 
even trade. Prices keep up in different 
lilies and general interest is manifested 
in I lie opening of Fall I rade. Midsum
mer dullness has not been able lu send 
prices down, which is unusual. ('null
ify et.Heel ions are reported lirst-elass. 
Farmers seem lu be prosperous, and 
their prospects are gout I for Fall and 
Winter. This is about the time the 
jobber finds his mil of town trade bet
ter than the city business. Retailers 
are quite right in buying cautiously from 
hand to nmiilli. owing pt limps to the 
fact I hat sales are by no means ab
normal at this season. Sugar advanced 
again live cents last week, and is still 
strong, with a tendency to further ad
vance. The shortage in the heel crop, 
of lit III.mill tuns, is attracting the atten
tion of I he world . The I )emarh and 
Trinidad crops are over fur flu- present . 
So too is the Cuban crop, and American 
reliners having only IXIO.OOO tons of sup
ply from tlie Cuban source, have had to 
liny heel sugar from F.urope, and art* 
even buying .lava sugar for delivery 
next Spring. Molasses. Iliai is new 
Ihirhadoes. is held firmly at 21 ie. and as 
it is in I lie hands of one or two holders, 
it promises to lie interesting. Tea is 
still low. but experts stale that I lie mar
kets of the world are fairly steady.

i ni' Is high beyond reason and it - 
value is said to lie largely speculative. 
Spices are active. liiee is lower than 
gt od judges expected. There is I it lie
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firmness .in the market, and the new crop 
is coming in at slightIv higher prices. 
New salmon is selling at jd.tit), and is 
in good demand. Prices are hound to 
go up, and retailers need not lie afraid 
ol' getting over-stocked at the present 
market price. Canned goods of all 
kinds are in good demand. Pickles are 
unsatisfactory, the sources of supply 
having been effected by had weather. 
In dried fruits, currants are. lower and 
Valencias higher. First new pears in 
liai tels have arrived in green fruit, and 
also I lie lits I Ontario musk-melons. 
California Tokay grapes have declined 
.'l.”ie a elate, and sold freely at jh'l. 2Ü. 
The pi pillar kinds of coffee seem to lie 
scarce and it is likely before another 
: a so n rolls round, greater scarcity may 
lie noted, for this reason. Coffees for 
which there is a good demand are likely 
lu l e higher in price.

Sugar is up again, and it is commonly 
stated, for no other reason, than that 
the sugar trust is aide to pul it up. No 
doubt the strong position held by sngaV 
to-day is due to the work of speculating. 
The future markets will he largely what 
the refiners make it, and according to 
good commercial sense, they may lie de
pended iip u to send it up higher still. 
The future id' sugar is so entirely beyond 
the cnil nil of natural conditions, that 
it is ri Inn st absurd to estimate upon it- 
possibility. An advance of live cents 
• il it mill |i c k place al 12.1 Ô Thursday. 
September 1 . We quote :

Granulated, bids..............................  $4 65
“ l-bbla.................................................. 4 80
“ bags..................................................... 4 55

Paris lump,boxes and bids..................................... 5 15
“ '• ! boxes and U-blds............................... 5 15

Extra ground, bids.....................................  5 GO
' “ 50-lb. boxes...................................... 5 20
“ “ . 25-lb. boxes...................................... 5 30

Powdered, bids......................................................... 4 80
* 501b. boxes.......................................... .. 5 00

Phoenix.................................................................... 4 55
Bright coffee.............................................................  4 40

“ yellow .......................................................... 4 35
No. 3 yellow........................................... t................ 4 35
No. 2 '   4 15
No. 1 “ bids......................................................... 4 05
No. 1 “ bags........................................................ 3 95
Raw Trinidad...........................   3 45
Trinidad crystals...............................................  3 55

SYRUPS AND MOLASSES.

St me interest may lie attracted In 
liarltadnes mulas,ses shortly, inasmuch 

it is h 'ld lirydy at 21 ie now, and the 
In Idt is ei Inprise tine or two large linns. 
Offerings are very mmicrmis, lint nut 
niiirli molasses is changing hands. Con
siderable advances are likely In lake 
place, as seen irs I lie heavy Autumn de
mand sets in. which ought In begin at 
the end i I' September. We quote:

Barbadoea, in puncheons............................. .............  0 26
" in barrels..................................................  0 28J
" in half-barrels ........................................... 0 29$

New Orleans........................................................ 0 22 0 35
Antigua....................................................................... 0 37
Porto Rico................................................  ........ 0 45 0 48



September 9, 1904 THE MAR KB TS—QUEBEC The Canadian Grocer.

.till hv :t.'i |M‘r coni, as against 20 per 
• ill in il will In- seen I hat the
nia! exportable ipiuntity left is so very 
mull that higher prices aie likely to 
ale.”

VALENCIA RAISINS,
t ine off-stalk, per lb .............................................  0 05 0 06
•elected, per lb................................................................ 0 06*

• yere “ ......................................................  0 071 0 07$
FIGS.

« naadree, per tapnet.............................................  1 00 1 10
? jciues, per box, new....................................................... 0 90

DATES.
»u(ea, Hallowees, per lb........................................ 0 03

CALIFORNIAN EVAPORATED FRUITS.
Apricots, per b................................................................
i ears " ...................... .........................i

0 031

0 12* 
0 0J* 
0 12$

MALAGA RAISINS.
, ..itdou Layers.......................................................  1 75 1 90

< -onnoisseur Clusters "................................................  2 00
itoyal Buckingham Clusters," *-boxes.................... 1 00
Excelsior Windsor Clusters"................................... 4 25

" “ is ........................... 1 26

CALIFORNIAN RAISINS.
Loose muscatels, per lb........................................... 0 07* 0 OS

“ seeded, in 1-lb. packages................. 0 10*
“ in 12-oz. packages ............................. 0 01

PRUNES.
Per lb. Per lb.

30 40s................................................................................... 0 09
tti 50».................................................................................... 0 08
b«»-80a................................................................................... 0 07*
60 70s................................................................................... 0 06*
îûftis........................................................................ ... 0 06
8*1 90s.................................................................................... 0 05*
9«HOOs................................................................................. 0 05
Oregon Prunes (Italian style) 40-50s................................. 0 08

“ 50-608.............................  0 07*
(tiegon prunes (French style), 60-70s................................ 0 06*

" “ 90-lOOe............................  0 04*
100-120S.............................. 0 04

CURRANTS.
Line Filiatras, per lb. in cases................................ 0 04* 0 05

" " cleaned................................. 0 05 0 05*
“ " in 1-lb. cartons.................... 006 0 Otf*

Finest Vostizzas " ..... .................................. 0 06* 0 07*
Amalias “ ..................................................... 0 0S|

SULTANA RAISINS.
buiiuna raisins, per lb—.....................................  0 06* 0 08

“ 1-lb. carton.......................................... 0 09
bt.ellsd Walnuts ....................................................  0 19 0 20

Green Fruits.
Kwiylhing is alive in the green fruit 

trade at present. During the week 
ilivii- were noted the lirsl offerings of 
the season of Canailain Bartlett pears 

H barrels, as well as the lirsl offerings 
i Ontario nnisk-ii.telniis. The pears 
Id at $3.60 a barrel, and the melons 

.i till to Site per small prate, a large 
anility being offered. A very large 

limit i I v of Canadian harvest apples 
'me been sold also, at a decline of 40c 
. i barrel, ranging from $1.20 tim$t\60 
I'vi- barrel. Bananas were somewhat 
- .nier Ilian for some time past, part of a 
iiiload selling al Sll to title per hunch.

■ .liifornia Bartlett pears were in strong 
ii'iuest, selling at $2.6/) to $.'l.2.r> per

•). this being eonsiilerahle of an ud- 
11111* over last week’s sales. The na

tural inference would be that the de-
■ land for pears is considerable in ex
cess of the supply. Half boxes of Bart-

II’s brought $1 to $l.(i;"> each, and a 
uiiantity of Buerre Hardy pears in boxes, 
■-'ilil at $2 to $2.40 each. Beaches were
■ iiiile cheap, selling at $1.30 to $1.80.

Blums showed some advance selling at 
!!.)<• to $l.Sl>. A carload of Maryland 
peaches being the lirsl full lot id' tin- 
season, were sold at $2.60 to $2.00 a 
crate, and a car of sweet potatoes sold 
at $2.7.") |ier barrel. We ipiote:
Cocoanuts, per bag of 100......................................
Canadian apples, in bbls........................................
Pineapples, 24 to case............................................

‘ 30 to case...........................................
Bananas...................................................................
Bananas, red, per bunch......................................
New Messina lemons 30u s...................................

.......................... 360's...................................
Peanuts, Bon Tons.................................................

“ 8un brand .............................................
Diamond G brand...................................

“ Coon brand..............................................
New Brazils.............................................................
New potatoes, per basket ...........................

‘ “ bbl.........................................
Limes (100)..............................................................
California peaehes, per crate................................
California plums, per crate...................................
California late valencies, per box.........................
Verdelli lemons, 300's, per box............................
Watermelons...........................................................
California Bartlett pears, per box......................

“ per half box ...............

.... 3 50 
1 50 2 00 
.... 5 25 

_. 4 50
1 10 1 50
... 1 00 
.... 3 75 
.... 2 75 
.... 0 12 
.... Oil 
.... 0 00* 
.... 0 081 
.... 0131 
.... 2 50 
... 3 25
.... 1 25 
.... 1 65
2 00 2 25 

.. 4 75
.... 4 00 
0 25 0 35 

.. 3 50
. . 1 65

Vegetables.
Vegetables remain steady and the de

mand is still strung. The low price of 
mushninms is still very noticeable, and 
is caused by the heavy rains. Pickling 
vegetables seem to be very scarce, al
though some improvement has been 
noted this week in supplies of cucum
bers. Sweet potatoes sold at prices 
considerably less than a week ago. 
Beans continue to keep up to 1.2."). 
Brices generally-are similar to Prise of 
last week.
Egyptian unions, per sack......................................
Bunch lettuce, per doz. bunches..........................
Radishes, per doz. bunches........ „.........................
Mushrooms, per lb..................................................
Mint, per doz. bunches...........................................
Parsley, “ *' .........................................
Sage, per doz...........................................................
Savory, per doz.......... ............................ .............
Carrots, new, per doz.............................................
Beets, new, per doz................................................
Egg plant, per basket.............................................
Rhubarb, outdoor, per doz ...................................
Green onions, per doz........................................
Green house watercress, per doz.........................
Green cucumbers, per bush, hamper...................

per half bushel hamper..........
“ per bbl .....................................
“ perdoz......................................

Green cabbage, per doz...........................................
“ I leans, per bush.............................................

Waxed beans, lier bush..........................................
CCauliflowers, home grown, per doz......................
Green peppers, i»er basket......................................
Canadian new potatoes, per bush.........................
Michigan celery, per doz........................................
Canadian celery, per doz.......................................

Fish.

... 2 (Ml
0 20 0 25 
.... 0 20 
.... 0 30 
. 0 20 

.. 0 20 
.... or,

. 0 15 
0 25 0 30 

. 0 25 
.. 0 75
. . 0 20 

0 15 
.... 0 45 

1 25 
0 00 0 75 

. 3 50
0 40 0 50 

0 60 
1 00 1 25 
.... 1 00 
.... 1 50 

0 45 
0 90 1 10 
.... 0 40 

. 0 35

Tin* svMt-ilv of lisli is somewhat brok- 
t*n now. as Dow is increasing in sup
plies from tin* Manitoba lakes. Prices 
will In* easier shortly. Ample supplies 
til" fresh liaibloek are coming in. ami 
dressed perch ami dressed hull-heads are 
now selling freely. The demand for 
haddock has increased, owing to the 
fad that large numbers of families have 
returned from the country, ami are be
ing supplied in the cities. Steak cod 
is scarce and prices are linn. Oysters 
are still attracting attention, owing to 
their newness on the market. Large 
(plantities are being consumed every
where. It will he a week or so before 
Malpec<|ues arrive, excepting small con
signments which have been ordered by

express. Salt fish of all kinds is active, 
and higher prives arc expected. We 
quote :
Dressed bullheads ................................... 0 03 ï 0 0 *

perch.................................................. 0 08 U 09
Haddles........................................................................... u 07*
Smoked herring, per box........................................U 17 0 13
Fresh haddock, per lb............................................. u 04 0 04\
Pike, " round and dressed...........................u 06>. 0 07
Halibut, fresh, per lb......................................................  0 11
Gaspe salmon, fresh frozen ....................................... 0 15
B. 0. Salmon, frozen............................................ 0 14 0 15
Fresh steak cod .....................................................o 04* 0 05
Lake trout, per lb.................................................. .. " 0 08
Whitehall........................................................................... o 03
Dore.................................................................................... 0 03
Fresh mackerel................................................................. 0 10
N o. 1 Labrador herring in 20-lb pails..................  0 75 0 35
No. 1 Herring, Labrador, per bbl................................. 4 75

" “ half bbl................................. 3 00
No. 1 Holland herring, per half bbl.............................. 6 50
No. 1 Scotch herring, “ " ........................... 6 50

" “ per keg........................................ 0 95
Holland herring, per keg........................................  0 65 0 75
Salt mackerel, pail of 20 lbs.......................................... 2 00
Boneless cod, 1 and 2-lb. blocks, per lb......................... 0 06

“ tish, '* '• “ .......................  0 05
“ '* loose, in 25 lb. boxes.................................... 0 04*

Boneless tish, in crates 12 5-lb. boxes......................... 0 05
Pure Georges cod, 40 lbs ............................................... 0 07*
Skinless cod. cases 100 lb. (new)....................................... 5 00
Marshall's kippered herring, per doz............................... 1 40
Canadian kippered, per doz.............................................. 1 00
Canadian * sardines, per 100..................................  3 75 400
Canned cove oysters, No. 1 size, per doz......................... 1 30
Canned cove oyster». No. 2 size, tier doz........................ 2 25
Standard bulk oysters, per gal................................ 1 4U 1 50
Selects.............................................................................. 1 76

Country Produce.

Kggs aie still tinn nml prices show a
lvmli‘iIiry III mnain liigli. Ove r a llion-
-.ami vasi’s a rived in tin- cit y un Mon-
day. The ilcmainl for iiiimd lots of
'•I raig lit gil t lie l‘C< 1 Stuck IS \ erx linn. and
salés welt* made Tuesday at 17 1 -2e |H*i'
tloyjcn •lubbers report ctil the demand
fur s<‘lcctvd stuck to lie fair ; it 20e to
211 1-2e. while Nu. 1 earn lied siluck subi
al IS, ■ |>er dozen .

roi \ mi s
Tl..- demand has Ill-ell 1; lir I'm 1 ml atoes

and a slight eliange has taken |daee in

MAPLE
There

Brands

v. f**?r*d

SMALL’S

SYRUP
PUT UP BV

Canada
Maple Exchange

Montreal
5»
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(niies. Jn round lots they sold at 75c 
per bag of SO lbs., and in a jobbing way 
sales were made at SO to 85c per bag.

HKAXS.

There is a tendency to an advance in 
beans, prices ale very til in. The bean 
syndicate report, however, that the de
mand is comparatively slow. Choice 
primes in earlots were quoted at $1.-5 
to $1 TO. and primes at $1.20 per bushel. 
Honey is still quiet . The demand be
ing chiefly for buckwheat. Offerings 

■continue small and the movement is 
light . We quote :
White clover, extracted, tins..................................0 U8 U U8*

kegs ............................................ 0 07i 0 U8
“ " • co uili.......................................................... U 10 0 10*.

Buckwheat ................................................. 0 05$ 0 06$

MAPLE PRODUCTS.

There is nothing lining in maple pro
ducts just now. and prices remain sta
tionary. We quote:
Maple syrup, in wood, per lb......................................... • 05$ 0 05*
Maple syrup, in large tins.............................................  0 50 I 60
Pure sugar, per lb............................................................  0 07à 0 08
Pure Beauee, county, per lb.....................................  0 08 0 08

HOPS.

Hops art' reported more active this 
week. Considerable enquiry has been 
made for Kail business. We «pinte :
Choice .................................................................... U 30 0 31
Fair to good................................................................. 0 24 0 28

THE MARKETS 

Flour and Feed.
FLOUR.

Floud is still high, and if speculators 
keep on advancing wheat, it is hard to 
say where the Hour price will arrive at. 
Some of the elements at work include 
war news, crop scares, and hull inven
tions anil manipulation. Experts say 
that real conditions are not responsible 
for the high price of flour. There will 
he plenty of good Hour on the market 
before long at prices far below the pres
ent rate. We «junte:
Manitoba spring wheat patente.............................. 5 25 5 50

“ strong bakers*............................................. 5 00 5 20
Winter wheat patents...............................................  5 00 5 10
Straight rollers............................................................. 4 75 4 80
Extra............................................................................. 4 10 4 20
Straight rollers, bags, 90 per rent........................... 2 40 2 50

ROLLED OATS.

Considerable activity has been going 
on in rolled oats «lining the week, and 
as the cmd weather continues a greater 
«lemanil will he noted. We quote:
Fine oatmeal, bags............................................................. 2 10
Standard oatmeal, bags .................................................... 2 90
Granulated “ “   2 90
Rolled oats, “   2 55

“ brls........................................................  5 00

FEED.

In sympathy with other cereals, feed 
holds a strong market, and the demand

September 9, 1904

for mill feed has been excellent. We 
quote:
Ontario, bulk.............................................................  16 50 17 06
Shoal».......................................................................... 18 00 19 oil
MouiUie....................................................................... 21 00 38 0U
Ontario bran, in bulk............................................. 16 CO 17 lu

“ shorts ........................................................ 16 50 17 50
Manitoba bran, in bags .........................................  17 00 18 06

* shorts......................................................... 19 00 20 00

HAY.

The hay market has been very mini, 
alive during the week, and large quun 
titles have been sold in ear loads at $> 
to $8.50. We quote:
No. 1 timothy............................  8 50 9 Ou
“2 “ choice.........................................................  7 50 8 UU
“ 2 “ ordinary...................................................... 7 00 7 ôG

Clover and clover mixed .........................................  6 50. 7 Ou

APPLE SHIPMENTS.

W. B. Stringer «V Vo., Toronto, agenl 
tor J. V. Houghton & Vo., Liverpool 
have received the following report ii 
reference to shipments of apples li,, 
week ending September 2 :

LIVER- MAN-
POOL. ULASOOW. LON DON.UH EM Li 

bbis.
532

.......  532
Various ports.

A peculiar parasite is attacking tin 
lisli in the vicinity of Whitefish Hay, ami 
hundreds of fish are dying daily. Tin 
parasite is in the form of a bug alioni 
the size of the enil of a lead pencil.

bids. bbis.
From Boston............ 2,434 161

New York........ 2,624
Montreal.......... 1.155 533

Same week last year:
6,213 5,309

24,168 bids. 10.505 bids. 10,129 bids.

f------------
there is a proper time for 6Verything

NOW is the proper time to place your Fall order for

Rowats
PickLES

- Pic les should he ordered in plenty of time to get them 
—into store before the close of navigation and before the 

frost sets in. Look over your stock and order from 
:—your jobber.

SNOWDON, FORBES à 00., F. H. TIPPET, F. K. WARREN, 0. E. JARVIS A CO.,
Montreal. St. John, N.B. Halifax, N.S. Vancouver, B.C.
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A LAND WHERE BANANA IS MING.
By F. T. Miller in The World To-day.

A
N American appetite lias re

constructed an island of the 
sea; re-established its finan
cial integrity, erected ade
quate schools, built substan

tial church organizations, and is to-day 
paying the taxes and affording the ne
cessities of right living to a million 
struggling people. In the tropical lands, 
washed by the blue waters of the Carib
bean Sea, the fruits and the delicacies 
of nature were falling to decay; a na
tive peasantry was degrading in its 
poverty, dwelling in wretched hovels 
and steeped in squalor and sensuality. 
Moral perception had almost become a 
lust virtue, and in certain villages il
legitimacy reigned with a proportion 
totalling three quarters of the popula
tion.

The optimist, believing that every- 
iliing in nature is for the most good, 
may find much that will make his faith 
strong in this brief story of the saving 
grace of gluttony. True, it is, there 
seems to be nothing in nature but what 
availeth someone. My misfortune is the 
fortune of another; the ills furnish a 
livelihood to a remarkable profession; 
our misdoings are the foundation of a 
most respectable body of men and open 
a field of possibility for our sons of legal 
bent to enter diplomatic service. And 
so it is the gourmand qualities of an 
American people have rescued a dying 
race; our epicurean evil has become a 
lifeline.

America is becoming a fruit eating 
nation. A few years ago when every
thing west of the Hudson was the great 
wilderness, our Atlantic coast dwellers 
depended upon the gill-breathers of the 
sea and the roving forest meats. As the 
howl of beast died from the forest the 
good red soil furnished the sustenance; 
and now when the woodland becomes 
great world centres of industry we turn 
again to a diet that better assists in 
meeting the fuel requirements of the 
strenuous life. The great southland 
became a garden of blossoms; the Pa
cific shores sweet in the scent of the 
orange bloom. A little world of people 
became thrifty and prosperous through 
our insatiable fruit appetite. Wholly

disregarding the chemist’s theory of 
food units, we wisely seasoned lhe 
llesli-producing, foodstuffs with the deli
cate sun-ripened flavors of the red- 
warm skies. Men of aptitude caught 
the opportunity and extensive estates 
are to-day founded on the appetites of 
the American people. It, too, has been 
an important factor in the solution of 
the color problem and through it the 
Southern negro has been taught the re
muneration of diligent labor, the reward 
of industry. I recall a few years ago, 
standing in a thrifty orchard in Albe
marle County, Virgina. a few miles from 
the Monticello home of Thomas Jeffer
son, and watching a half hundred burly 
negroes encasing the most beautiful ap
ples that I have ever seen.

“Where are these going?” I asked.
“These, sir, are for Queen Victoria,” 

replied the overseer.
The cases were stenciled with the 

royal insignia of Windsor Castle and 
the finest fruit of the kind that the 
world produces went on its way to the 
Queen’s table. If King Edward VIT. of 
the British Empire inherits the epicur
ean taste of his mother then Virginia is 
to-day still growing apples for ITis 
Majesty.

To the American fruit proclivity King 
Edward is again indebted : through it 
his royal exchequers have been replen
ished and a colonial financial enigma, 
which puzzled the astute Lord Chamber- 
lain, has been solved. In the West 
Indies. England holds vantage ground 
from which it keeps a watchful eye on 
the revolutionary South American col
onies and on the Panama situation. In 
the Island of Jamaica, alone, it en
thrones a governor. Sir Augustus William 
Lawson Hemming. G.C.M.G., who pro
tects its interests at a salary of $30,000 
annually, and is surrounded by an army 
of Lancashire Fusiliers and Royal Gar
rison Artillery. It was here that a 
Scotch regiment was once sent en masse 
to atone in disgrace for its misdeeds, 
but to-day the troops are there on im
portant duty, with Brigadier-General 
James Edward Wilmot Smyth Caulifield 
in command. The “wee crimson-tipped 
flower,” the heather and the whin, lend

color to the life about the solitary camp 
in the mountains 4,00(1 feet above the 
sea level. Down at the parade grounds 
English military society gathers, and it 
was here recently that I found the long, 
lank, Colonel II. E. C. Kitchener, com
mander of the depot of the West India 
Regiment and brother of Lord Kitche
ner of South African fame, mounted on 
a dashing pony and playing polo as 
though the safety of the Empire de
pended upon it, galloping recklessly 
down the field after the ball as if is was 
a retreating Russian spy sneaking 
through the ranks on a Chinese frontier. 
The gorgeous Marquise, who recently 
created a social turmoil in the island hv 
marrying tbe governor’s private secre
tary and taking him on an extended 
honeymoon, was an interested specta
tor. In Kingston harbor, which “is the 
finest harbor in the seas and will shield 
the navies of the world.” according to 
Captain T. C. TL Thompson, of the 
Royal Navy, who made the statement 
while attending the Shamrock-Reliance 
cup races on Howard Gould’s yacht last 
fall. England keeps a small fleet alert 
for immediate attack. “This harbor,” 
he said, “at the completion of the 
Panama Canal, will become one of the 
most important coaling stations in com
merce.” But England has had many 
difficulties and discouragements in pre
serving it. It has been a dragging ex
pense with the rewards lost in the far 
future. Its million negro subjects have 
been a drain on the treasury, severe 
Crown Government failing to force them 
to keep the island under cultivation.

Then came the American appetite to 
the rescue. An old trading captain 
discovered a potential wealth lying in 
bananas. Captain Lorenzo Baker, born 
on Boundhrook Island, in Wellfleet, 
Massachusetts, in IR40. with a mother 
of the good Yankee maiden name of 
Thankful Rich, was engaged in the fish
ing and oyster business around Cape. 
Cod a few years ago when he “heaved 
to” off the coast of Jamaica with a 
cargo of fish, which he traded for a few 
hundred hunches of bananas, and un
loaded from his little schooner at Bos
ton at a good profit. Four years ago
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PHONE NO. 3.

PROVOST & ALLARD,
GROCERIES AND GROCERS’ SUNDRIES.

WHOLESALE.

OFFICES: 13 YORK ST.

WAREHOUSES: 13 YORK ST , 23, 24 CLAREHCE Sr. 
COLD STORAGE : 20 CLARERCE ST.

Ottawa, September, 1904.
To Our Friends,

We cordially invite you to pay us a visit when you come to 
Ottawa during the Central Canada Fair. Of course we feel quite sure 
that you will come, as “everybody meets everybody” in the Capital 
during Exhibition Week. Our Fair promises to be better than ever— 
and that is saying a great deal.

All our travellers will be called in between the 16th and 27th 
and will join us in welcoming'our friends and patrons.

Yours very truly,

Wholesale Agents for “SALADA” Tea.

PROVOST & ALLARD,
Wholesale Grocers,

Ottawa.

Captain Baker, the sea-faring fisher 
boy, was president of a company with 
a capital of $20,000,000, controlling 
60.000 acres of .Jamaica plantations, 
employing S00 head of oxen plowing the 
fields. 700 mules and thousands of negro 
peasants acting as beasts of burden car
rying fruit to the wharves, where sixty 
steamers take it to the markets in the 
United States.

There were 913 vessels that cleared 
port at Jamaica last year, with crews 
numbering 34,606 men, and carrying 
943,585 tons. The value of fruit ship
ped reached $5,007,255, of which the 
United States markets purchased pro
duct valued at $4,626,685, while the 
markets of Mother England gave the 
colony but $32.3,995. The entire Gov
ernment expenditures in the island were 
not as large as the sum paid for Jamai
can fruit in the United States. For the 
products of Jamaican soil in the last 
twelve years the markets of our coun
try have paid a great total of nearly 
seven million dollars, while the re
mainder of the nations of the world 
have given them combined less than 
one-half that amount. Nearly twelve 
million bunches of bananas were con

sumed by the ever-hungry, and the 
value of these alone may be estimated 
at about $4,000,000.

I sat in the colonial legislature a 
short time ago, during the hurricane re
lief debate. Sir Hemming occupied a 
royal chair, a painting of Queen Vic
toria at the time of coronation hanging 
on the wall behind him. He dipped 
his pen in a silver inkstand and pushed 
his monocle under a shaggy gray brow. 
Hon. Sydney Oliver, Colonial Secretary, 
arose :

“We must protect the American mar
ket,” he said. “Across our entire bud
get is written the word ‘bananas’; we 
must hold our trade with the United 
States.”

NEW BRUNSWICK MARKETS.
Office of The Canadian Grocer

St. John N. B., Sept., 1901. 
US1NESS is quite active. During 

the past week it has been some
what upset because of holidays. 

On the 31st of August the retail grocers 
held their picnic. It was not altogether 
a success. The wholesale grocers closed 
for the afternoon, but there was some 
trouble among the retailers, and many 
of the largest stores were open all day. 
The day was fine and while the attend

ance was much smaller than expected, a 
fair number enjoyed a very pleasant out
ing. Everything passed off successfully.

In markets flour is still the matter of 
interest, there being a further advance 
this week. Cream of tartar is always 
changing in its first cost. After quite a 
dropping off in price, the market is 
again higher. Hops are very firm and 
higher prices arc expected. In rice 
there continues to be little change in 
price. The market is still low.

We are looking forward to the opening 
of the exhibition and everything points 
to its being a success. It opens on the 
17th. We are having the finest weather 
of the season. The Summer was verj 
cool, the only drawback being the fog, 
of which we had more than for years. 
Very' large numbers are going west from 
these eastern provinces on the harvest 
excursions. The chief domestic line in 
the grocery business is fish, and the 
price in all lines keeps very high. The 
extreme price in smoked herring over a 
very few years ago is most marked.

Oil.
L

In burning oil the market is un
changed. There is the natural increased 
sale ate* this time of the year. In lubri
cating oils this is the quiet season. In 
this line it is more a matter of quality 

than price. Paint oils have but a fair

r* . ...
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No grocer can go astray if he throws 
the weight of his influence on

Blue Ribbon
Ceylon TC3t

This tea has stood all tests—the test 
of time, the test of attack, and holds a 
stronger place to-day than ever before.

The Red Label at 40c. compares with most 50c. teas.

■. A WOMAN ..
will often simply say “Send me up a pound of coffee,” 
without specifying the kind. Can you afford to give her 
m inferior quality just because there’s a few more cents 
profit in it ?

Not much ; keep her name on your books, by send
ing her one of Chase & Sanborn’s Brands.

CHASE & SANBORN
The Importers, Montreal
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Invitation to Ottawa

««■We

The Central Exhibition at Ottawa opens on the 16th inst.,
lasting until the 24th inst.

We cordially invite all the merchants in the OttSWS Ydlloy and surrounding 
country who visit the Exhibition to call upon us.

We have a Special Bureau of Information attached to our staff for Exhibition Week, 
so will be able to give any information asked for either in French or English, and our 
offices, telephone, etc., are at your disposal.

Our New Offices and Warehouses are situated on Queen Street, near Elgin, and 
in close proximity to the leading Hotels, Court House, City Hall and Parliament Build
ings—they are worth a visit.

Our travellers will be in attendance to receive their customers and friends and ready 
to show them every attention.

A visit will show you one of the best and most carefully-selected stocks of Staple 
and Fancy Groceries to be found in Canada.

Come—We Invite You.

THK F. J. CASTLE CO., united
WHOLESALE GROCERS

OTTAWA, CANADA
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Sure Money
Grocers are looking to-day to the manufacturer for 

Money Makers. A word now and then to your 
trade about the value and good qualities of

Clark’s Sliced Smoked Beef
will repay the trouble.

This line is a Money 
comes back for more.

Maker. Everybody

1 fj^RADEM
■ EEimark!

9 This design a guar- 
9^ antee of quality.

Heavy Red-Brown Wrapping!
FOR EXPRESS PARCELS. STRONG, TOUGrf AND STIFF. I

™rTPB,0ES Canada Rarer Co. I
Toronto limited Montreal Æ

J GRATEFUL.
COMFORTING.

IN X-LB. LABELLED TINS. 14-LB. BOXES.
IfMlil âgent* for the entire Dominion, C. I. COLSOB t SOD, Montreal.

In Dew* Sentie, E. 0. ADAMS, Halifax. In Manlteba. BUCH4MÂH A OODOOD. Wlaaleeg.

THE MOST /^AAAA 
NUTRITIOUS.

All Grocers Should Stock
THE STAVANGER PRESERVING COT'S

Crossed Fish Brand
Norwegian

Smoked Sardines
Selected Fish—Pure Olive Oil—Patent Decerated Tins

AGENTS FOR CANADA
W. G. Patrick & Co., - 29 Melinda Street, Toronto 
British Maufra. Agency Co., - - Vancouver, B.C.

sale. Linseeds are very firm and tend 
jgher. Turpentine is unchanged. In 

, od oil there is still some of last sea
son’s oil held. New oil is being receiv- 
, d. Prices are quoted low, particularly 
us compared with last year.

Salt.
in Liverpool coarse salt one cargo has 

just been landed, another is due about 
lit- middle of the month, and a third 

about the end of the month. There is a 
good demand. On the other side the 
rice tends higher. In Canadian the 

chief season of demand is over.
Dried Fruits.

There is little of interest in spot 
goods. Dealers have largely bought 
ilieir new currants. Prices are rather 
lower than last year. Cleaned cur- 
i.mts are chiefly bought and very large
ly in cartons. In California prunes, 
prices are very low for new goods, 
there are very few spot goods. In 
,,iisins dealers are buying few except 
california stock. The very low coast 
prices continue. Some small lots ear
ned over will show a loss. Evaporated 

• apples show little business. Prices are 
firm. Valencia onions sell freely at 
quite low prices. Peanuts are easier. 
Foreign nuts are coming in below 
. irginia prices. Shelled walnuts are 
very low, but shelled almonds are higher 
and very firm.

Green Fruits.
There was a large business last week, 

liananas were rather short, but there 
are lots now. Apples are very plenti
ful. They are not keepers at this sea
son. Demand is but fair, so prices are 
luw. While barreled pears are firm the 
.sale is not active. California plums 
and peaches are still freely offered. On
tario peaches, pears and plums are now 
plentiful. In grapes, Delawares and 
l’okeys are freely sold. Tomatoes are 
now quite cheap. Rock cranberries, 
which are greatly liked here, are more 
plentiful than for years. Oranges and 
lemons are firm at full figures.

Canned Goods.
The trade are anxiously waiting for 

lull prices from the association. There 
is nothing of special interest. Salmon 
is firm at full figures. Blueberries are 
quite cheap. Strawberries are firm 
with pack light. Gallon apples are 
dull. In domestic sardines the outlook 
is for a fair pack. Haddies are not a 
large pack. Kippered herring is likely 
to be a light pack.

Sugar.
Market continues very firm. Dealers 

carry full stocks. There was a further 
slight advance this week. Considerable 
foreign continues to arrive, much to the

displeasure of the dealers in the guild.
Molasses.

There is a fairly large stock of Porto 
Rico held. Price quite firm and a 
steady sale. Barbadoes is not a large 
stock though quality this year is good.

Fish.
Dry fish are being received quite free

ly. While prices are rather easier, 
there is little chance of much change. 
Pickled herring are coming in in fair 
quantity. The market was bare and a 
good demand makes steady prices. Some 
new smoked herring are being offered ;

prices are still high. In boneless fish 
prices were not advanced as in dry fish. 
Some finnan haddies are now seen. 
Fresh fish are rather light supply.

Flour, Feed and Meal.
In flour Ontario grades show a further 

advance. This is the most interesting 
feature in the market. Demand is good. 
Feed is rather higher with a fair sale. 
Oatmeal and cornmeal remain unchang
ed. New oats are offered. Prices show 
a rather lower range. In beans, prices 
arc firmer; there is but a fair business. 
Barley and split peas continue scarce.
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* Crockery and Glassware *

Spun Glass.
1TN glass must still be counted 

as a novelty, and a novelty 
that is sure to excite the iu
le rest of the public. And 
yet it is by no means of re- 

eent origin. It was doubtless first made 
in Venice, and was probably not so much 
an isolated invention as the outgrowth 
of the high development which the 
Venetian glass industry attained long 
ago. J'j'omineiii among the Venetian 
wares are glass beads and mosaics, and 
the glass for both these is worked into 
rods or tubes. To make a glass rod, a 
lump of glass is gathered on an iron 
rod, and rolled on a marver; another 
rod is fastened to it, and by pulling the 
two apart the glass is drawn out until 
it is as thin as is desired. This work 
rci|uires two men to do it, and a certain 
amount of skill as well. When the in
dustry extended so as to make use of 
very large quantities of glass rods, and 
when a great many very thin rods were 
in demand, as they were for the Vene
tian filigree and millefeori work, natur
ally it was attempted to displace this 
slow and laborious trade by some me
chanical device, and following this idea 
i he spinning of glass by drawing it out 
and winding it on a wheel soon became 
commonly used at Venice for making 
the finer glass rods, and was a great 
help to the Venetian industry. Although 
the original idea of the wheel was to 
obtain a better grade of glass rods at 
least cost, yet it will be readily seen 
that as the rods were drawn out finer 
and finer, the natural result would be 
that in the end there would be a glass 
thread, and the workman would not un
naturally ask himself why this could 
not be used for manufacturing woven 
fabrics. At any rate, they began to at
tempt it. and made little baskets and 
fancy articles by weaving the glass 
threads. Rut when they tried to ex
tend its use, the brittle nature of the 
glass proved to be a great obstacle in 
the way, and so its use was restricted 
to a few little ornaments which did not 
need not be very strong. Attempts were 
made at Paris, Lyons and Milan as well 
to make use of glass threads by mixing 
them in with silk. Some beautiful 
goods were made, but the glass proved 
to be loo brittle, and as the glass

threads were very fine and stiff, when 
one broke it would be like a needle point 
in the cloth, and equally annoying to 
anyone handling or wearing it. A piece 
of fine tapestry made of spun glass 
which was presented to King Ludwig 1. 
of Bavaria, gave, so much trouble with 
tin1 threads snapping and throwing off 
needle-like pieces of glass that the room 
where it was hung could not lie used to 
any great extent. Accordingly, spun 
glass found very little practical use un
til it was taken up and studied practi
cally about fifty years ago by Jules de 
Jlrunfaut, a French chemist. As aj 
young man, he led very much of a Bo
hemia!.* life, ami among other things he 
visited Venice, and saw them spinning 
glass there. Later, he took up the sub
ject. and, being a chemist, he undertook 
to solve the difficulties that arose out 
of the nature of the glass itself. He 
settled finally in Vienna, and devoted 
himself to the solution of these prob
lems, and it may be said that the prac
tical application of spun glass dates 
from this time, though it had been known 
for so lung a time before. First he 
softened the hard, shiny effect of the 
glass fabric, and. used a glass that had 
a soft, silky appearance much more 
pleasing. The question of brittleness 
was a much more difficult one, yet he

met with quite a good deal of success in 
solving this, too. He made a spun glass, 
or “mineral wool,” so fine that its 
threads were thinner than silk threads, 
and persons who did not know what it 
was pronounced it to be wool of the 
finest grade. Brunfaut set to work to 
make practical use of it, and made muffs, 
lints, caps, plumes, etc., of excellent 
quality, soft and agreeable to both eye 
and touch. Whereas the old spun glass 
could only be knitted, Brunfaut’s could 
be woven.

The chemical or physical nature of 
glass was at first a hindrance in the way 
of spinning it. But this resulted later 
in developing new uses for it. Its clean
ness and antiseptic properties render 
it peculiarly suitable for iuedical and 
surgical use. Since glass is almost en 
tirely unattacked by strong acids—ex
cept hydrofluoric—it is a most valuable 
material for laboratory filters where we 
have to do with strong acid solutions. 
So valuable is it for this purpose that 
scarcely a laboratory is without tlii.- 
glass wool or mineral wool.

However, the promise attending 
Brunfaut’s experiments has not yet been 
realised. Glass in the form of spun and 
woven fabrics is yet merely a curiosity. 
Whether its use shall some time become 
common enough to remove it from this 
designation to that of a luxury, or even 
a necessity, remains yet to be seen. In 
the meantime, it will continue to be an 
interesting subject of study for the 
practical glass man. —Illustriertes Fach- 
blatt.

Fancy CHina ~ Fancy CHina

Our travellers are now out with Fall Samples and 
would invite all who handle our lines to see our samples 
before placing orders. Our stock is large, all goods 
up-to-date, and prices rock bottom,

Taylor & Mulveney
Importer* of

Crockery, CHina, Glassware and Lamp Goods

Hamilton, Ont.
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E. W. Klotz, 11SZ, Toronto
IMPORT HEADQUARTERS

1904
Import Samples 
now for Sale.

A choice variety

Foreign Cut Tumblers
Plain and Engraved Stemware 

Fancy China, Glass and Pottery
from all countries.

JOHN MADDOCK & SONS, LTD
ENGLAND

Lamp Prisms 
for

immediate 
delivery

SOLE AGENTS IN CANADA FOR:

The Maryland Glass Etching Works.
Pressed and Blown Etched Tumblers.

Cumberland, Md.

John Maddock & Sons, Limited. - - Burslem, Staffordshire.
White and Printed Dinner and Toilet Ware.

Welded Edge Hotel Ware, White, Printed, Badged and Decorated.

Charles Allerton & Sons, - - Longton, Staffordshire.
China Tea and Breakfast Ware. Jardinieres.

Cheap Teas, Plates, Bowls and Jugs. Earthenware Lustre Goods.

BORDENS
Condensed Milk

=AS A=

Baby Food.
From the time of birth it stands to-day 
without an equal—this is not too broad 
a statement to make. Hundreds of 
thousands of children have been raised 
to health and maturity upon it.

SELLING AGENTS IN CANADA

WILLIAM H. DUNN, - MONIREAL
ERB A RANKIN,

Halifax, NS-
SCOn, BATHGATE A CO., 

Winnipeg, Man
W- S- CLAWSON A CO- SHALLCROSS. MACAULAY A CO

St. John. N-B- Victoria and Vancouver, B C-

LORIMER’S

67

It is a high-grade English Sauce 
of long reputation and tried merit.

By a new arrangement with the 
manufacturers we are now able to 
quote this at the price of an ordin
ary sauce.

It is good 25c. value sold as a 
ten cent line with a big profit to you.

TRY A CASE.

The ROBERT GRE1G COMPANY, Limited 
TORONTO.
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Corrugated Iron
For Sidings, 'Roofings, 

Ceilings, Etc.
Absolutely free from defects—made 

from very finest sheets.
Each sheet is accurately squared, 

and the corrugations pressed one at a 
time—not rolled—giving an exact fit 
without waste. _

Any desired size or gauge—galvan
ized or painted—straight or curved.

Send us your specifications.

The cMeialltc Roofing Co.
WHOLESALE MANFRS. L,M1TED

TORONTO, CANADA,

Merchants Who Buy Hides
I purchase Hides, Calfskins, Sheep Pelts, Tallow and 

Bones. I pay spot cash, full market values, freights, customs 
charges. I want an agent in every town and village in 
Canada. I furnish the money and keep my agents fully 
posted. Write me for fuller particulars.

CARROLL S. PAGE, - HYDE PARK, VT.

Orlan Clyde Cullen, C.E.L.L.M.
Counseller at Law U.S. Supreme Court. 
Registered Attorney U.S. Patent Office.

U S. and Foreign Patents, Caveats, Copy 
rights and Trade Marks. Military and 
Naval Inventions a specialty. Address,

Boi 264, Station G., Washington, D. C.
GUN SHOP and MODEL SHOP,

Warren White Sulphur Springs,
Totten P. 0. Virginia.

NICHOLSON & BROCK, - TORONTO

—A treat indeed. 
—A tonic, too.

Bird Seed contains 
a cake of

BIRD TREAT.

ALWAYS SELL BROC K S.

THE CANADIAN GROCER

INQUIRIES FOR CANADIAN TRADE.

THE following inquiries for Canadian 
High Commissioner for Canada, 
1 rade have been received by the 

at London, Eng.:
123. Inquiry has been made for the 

names of shippers of apples and other 
fruit from Canada.

125. The names of shippers of canned 
fruits in Canada are asked for by a 
person having a good connection with 
the trade and desirous of working on a 
commission basis.

127. A London manufacturer of paper 
bags and wrappings is looking out for a 
reliable firm in Canada willing to take 
up his agency.

12U. A South African house is desir
ous of opening up relations with a 
Canadian exporter for the supply of 
flour and wheat.

130. Inquiry has been made by an 
agent in Vienna for names of Canadian 
exporters of grain, hay, apples (dry and 
green) who may be contemplating an ex
port trade with Austria.

131. A commission house at Bristol 
for the sale of butter and cheese from 
Canada is seeking to establish a con
nection with a reliable exporter.

Inquiries from the curator, Canadian 
section, Imperial Institute :

81. A company manufacturing gelatine 
and grocers sundries wishes to develop 
trade in Canada and would be pleased to 
hear from firms interested.

87. A firm in Essex wishes to get in 
communication with firms in Montreal 
and elsewhere who might be prepared to 
handle shipments of English oysters.

Inquiries from the Canadian Com
mercial Agent at Birmingham, England :

till. A firm in Great Britain inquires 
for Canadian firms who arc in a position 
to ship large quantities of casein.

70. A large firm inquires for packers 
of canned meat. Are in a position to 
do large business.

71. A large firm wishes to appoint an 
agent in Canada for the sale of their 
aerated waters.

71. A Midland firm wishes to get in 
touch with Canadian shippers of oats.

76. A British firm wishes to place 
their hoot blacking on the Canadian 
market. The same firm also wishes to 
purchase graphite low grade for stove 
polish.

Inquiries received at the Department 
of Trade and Commerce, Ottawa :

8. A lumber merchant at Tenerifi'e, 
Canary Islands, would like to hear from 
any reliable firm in Canada in a posi
tion to export lumber for banana, pota
to and tomato boxes. What is required 
is white wood cut to specified sizes.

The Ritchie-Hearn Co., soap manufac
turers, Brantford, has decided to re
move to Brampton, Ont.
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CONDENSED OR “WANT” 
ADVERTISEHENTS

Advertisements under this heading, 2c. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

YEARLY CONTRACT RATES.

100 words each insertion, 1 year........................ S30 00
“ 6 months ................ 17 00
“ 3 months................ 10 00

50 “ “ 1 year ..................... 17 00
“ 6 months................ 10 00

25 “ “ 1 year........................ 10 00

SITUATIONS WANTED.

A YOUNG man, good education, with several 
'* years experience in the tea trade, desires posi
tion in wholesale house or brokers ; excellent 
references. Box 35, Canadian Grocer. (36)

rAF interest to wholesale grocers in the United 
Kingdom—Wanted, position as buyer of 

Canadian products, canned goods, fruits, veget
ables, meats, apple cider, etc. For information 
apply Canadian Grocer, 88 Fleet street, Lon
don, Eng. (40)

SITUATIONS VACANT.

\VANTED—Competent bookkeeper ; only those 
T prepared fo come at once need apply. Fox 

I,in, Oshawa, Ont. f

A6ENTS WANTED.

AGENT IN NEWFOUNDLAND. An English 
** firm manufacturing Worcestershire Sauce 
des’res an agent to represent them in Newfound
land. . Address Box 164 c/o TlIK CANADIAN 
Grocer, Toronto. (321fJ

TVLD-ESTABLISHED English malt vinegar 
house with connection in Canada is desirous 

of increasing business, and is ready to appoint re
liable agents in Halifax, St. John, Toronto and 
Winnipeg. Address Box 153, care Canadian 
Grocer, Toronto or Montreal. (a8tf)

TVUR famous “ B." “ G." is almost as necessary 
as bread ; nothing cheap about it but the 

price; a genuine and reliable " friend " to an 
agent ; big commission ; credit given ; freight 
paid. The J. !.. Nichols Co., Limited, Toronto, 
Canada.

FOR SALE

FOR SALE—Old-established grocery, meat and 
liquor business, Hamilton; large and paying 

trade and first-class location ; stock list and inven
tory may be seen on application ; splendid oppor
tunity for a good man ; satisfactory reason for 
retiring ; the premises also for sale. Address F.O. 
Box 304, Hamilton. (42)

FOR SALE—Building and plant ol the Harris- 
ton Pork Packing Co., Limited ; capacity 

2,000 hogs per week ; modern machinery ; in good 
repair ; in centre of hog growing district, and con
nection with both lines of railway. For particulars 
apply on the premises or to W. D. McLellan, sec
retary, Harris ton, Ont. f

1 !
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It is worth something
to you

This Book
wilt be mailed, postage paid to any address in Canada 

upon receipt of price $2.00.
Its sale in the United States has been phenomenal.

TECHNICAL BOOK DEPART MENT

MacLean Publishing Co., Limired
10 Front Street East :: :: :: TORONTO

Indian Chutnay—Quarts and Pints.

Guava Jellies and Curry Powders
—Choicest East Indian Brands 

SaUCeS (Chutney)—in Pnts.

Olive Oil—Finest Iialian in 1-gallon Tins.

Shelled Almonds—Martin Freres—very choice.

Cocoanut “White Dove”
Brand

—This brand is superior to any offered, 
and is sold by the leading jobbers in 
Quebec and the East. They are con
vinced of its superior quality.

W. P. DOWNEY
AQBNT

26 St Peter Street MONTREAL

Grocers’ Headquarters
DURING THE

Western Fair.
We most cordially invite every grocer who 

visits the Western Fair- from Sept. U to 17—to 
visit ns.

We have some specially interesting things to 
show you, including our up-to-date plant in opera
tion, roasting coffee and grinding spices.

Oar G. E. No. 1 Blend
of which you know as well, will he brewed dur
ing Fair days, and we invite all callers to sample 
its delicious Havor. Also see our other values in 
coffees.

Spices, Seeds, etc.
Our assortment in these lines is complete, 

and we invite you to examine them. You may 
want to sort up.

Forest City Catsnp.
We are now making catsup from choice, new 

tomatoes. You know this is the best brand on . 
the market.

While in London, at the Fair, we invite you 
to make our office your headquarters, use our 
telephone, stationery, etc.

GORMAN, ECKERT & CO.
LIMITED,

LONDON =^CAN ADA.
Manufacturers of High-grade Spices.

Baking Powder, Extracts.
Importers and Roasters of Coffee.
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DON’T ASK FOR “DUTCH COCOA”
--------- ASK FOR----------

VAN HOUTEN’S COCOA
There are other Dutch Cocoas. Van Houten’s “beats the Dutch.”

Grocers. don't supply other Cocoas when your customer will appreciate only Van Houten’s.

Dominion Agents J. !.. Watt ft Scott, 
Watt, Scott ft Goodacre

TORONTO
MONTREAL

The Latch String
is Out

PORT ARTHUR is a sticker
but

always to our customers and 
friends who visit Toronto.
1 hiring the Toronto Fair we

Mott’s had many welcome callers.
Whenever business or pleasure 
brings you to Toronto come

COCOAS and and see us.

CHOCOLATES A. J. Stewart, Limited
Makers of

sell quickly. STEWART’S
Once used, always liked. FINE CHOCOLATES

JoHn P. Mott CEL Co. and other high grade confectionery.

HALIFAX, N.S. Cok. DUNCAN AND ADELAIDE STS.
SELLING AGENTS :

J A TAYLOR, R. S «McINDOE. JOS. E HUXLEY
Montreal. Toronto Winnipeg.

TORONTO.

Has stood the test of every climate. HIGHEST AWARD
^SVVEETf/Vf

St. CHARLES CREÂM5

Wherever demonstrated, including the following Dominion. State, and International Exhibitions

Industrial Exhibition 
Provincial Exhibition 
Provincial Exhibition 
Pan-American Exposition 
Paris Exposition 
Trans. Miss. Exhibition - 
World’s Fair

Toronto, Canada - 1903
Halifax, N. S. - 1903
Victoria, B. C. - 1903
Buffalo, N. Y.. - i9oi
Paris, France - 1900
Omaha, Neb. - 1898
Chicago, III. - 1893

The products of THE ST. CHARLES CONDENSING CO. are famous the world over for HIGH QUALITY, ABSOLUTE 
I’UKITY, and ADAPTABILITY for all the purposes of fresh milk.

Home Office and Address : Correspondence and Trade orders solicited.

St. CHARLES, ILL..U.S.A. FACTORIES. Ingersoll, Ontario, Canada, St. Charles, and Chenning, III.
70
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FREIGHTS AND CHARTERS

A DECIDED firmness has set in fur 
ocean freights. The August 
dullness still permeates the Sep

tember outlook but there is every hope 
ol" a better September and October. In
n-eased offerings of practically all lines- 

ill lie ihe record, saxe perhaps in the 
ease of live stock. The falling off in 
lixe stock shipping for last month was 
o distinct that a great ileal of untaken 

.pace was noted. The expected in- 

.lease in ocean freight rates has there- 
luie not taken place. To certain ports

forward in large quantities. It is now 
certain that the export quantity will not 
lie anything like as large as it was last 
year owing to the fact that the Can
adian crop is not so large while the Old 
Country crop is considerably larger. 
Some shippers think that the rates for 
oats will be affected by the offerings of 
apples and that higher prices may be 
asked owing to the space being better 
occupied. There is not a great deal of 
liklihood of this being carried out.

There is a fairly well founded claim

New Freight System.
Consequent upon its rapidly increas

ing freight traffic the C.P.R. will in
augurate on September 12 the “red 
card” freight system. This will not 
imply any change in the train service, 
except that fast freight will he handled 
with more facility than formerly.

All Will be Bed.
Under this system cars containing 

fast freight will lie ticketed with red 
cards and waybills will be accompanied 
by red envelopes, on which will be

berth: quotations.
Kates quoted in cents per 100 lbs. ; in sterling per "2."240 lbs.

DESCRIPTION.

224U lb.Hour, start-li, split peas and oatmeal, in bags..
Oilcake and cotton seed cake................................
Hake oatmeal, rolled oats, middlings, in bags.
Lard, beef, pork, tallow and oleo, in barrels

or tierces.............................................................
Laid in "pails and other small packages............
Bacon and boxed meats..........................................
tianned meats and fish.........................................
Canned goods (fruits, vegetables, etc.) ..........
Cheese in boxes. Condensed milk.....................
■ iieese in crocks in cases.......... ......................
Butter, in cases and kegs...........................  ! "
Seeds, timothy and clover, in bags.........................j "
Seeds, blue and other grass, in bags.................... I "
I ea'her, black and other, in heavy bales and

bundles............................... ..........................
Leather, rough sole, and split, in rolls and

bales............................................................... “
t ut and pearl ash, No 1 asbestos and mica___
Maple and elm blocks and squares..................... "
Heavy lumber—oak, elm, birch and maple..
Weight (coarse).........................................................I “
Radiators and similar castings...........................
Seed, peas and beans, in shipper’s bags............
Measurement (coarse)............................................RIcU. ft
leasurement (fine)..................................................| “

Woodenware, etc...........................................
Furniture, etc...................... ..........................
Implements etc ............................................
liggs, in cases or barrels..............................
S pples, flour.............................................................Barrel

pples and other green fruit, in boxes.............. 40 cb ft
malls, of less than tonwt. or msmt .

-irain, in shipper’s bags..............................
Heals.................................. .............................

4‘/ic
5c.

5/3

5/3 
5 3 
5/3 

•20- 

25 
40, 
10

15/

20/
7 ti
W
«C.
7 ti 
7.6 
6 3 
89 

20 
89 

10 
10/

each 
(juart'r 
Stand it

15/
10/

30/

(ilas- ‘d™ Bristul |

7c 6 7c. 9c.
Gc. 5c. 9c
8% 5c. 9c.

13/3 13 3 15

13/3 13/3 15/
13,3 13 3 15

| 15 9 13/3 15/
i 25 25/ 25

30 30 30
46 6 45 30/
15 12 6 15

21/ •20/ 20/

31,6 25 25/
10 10 12/6
12,6 11 3 12 6
16c. 14c. 12 6
12,6 10 12 6
12 6 12 ti 12 6
10 10 20 '
15 9 12 6
21 20/
10 6 112 6
13 U 222 6

.10/6 12,6

3
159 15 9 17 6
1/ 10 1

ielfasl
1

Leith
A ber-

Dublin |t
|Mau- ,
Cardiff bmi Ant

wet v Havre
Kutiei ^Uetec 

J»“ l.oud n

12,6 10 Il 3 13 G Gc. 10c. 10 10 ..........
10/ 11 3 10 10 10 ..........

15/ 16/ 10 10 10 10 ..........

17 ti 13 3 15, 18/3 5 3 IG 17 6 17 6 ..........

17 6 13 3 17 6 5 3 IG 17 6 17 G ..........
13 3 15/ IG 17 G 17 G ..........

7/6
25/ 25 25,. 25 20 30 30 ..........
26 30 30 25 25 35 35 ..........
25 30 30

15
25

25 15 25, 12 6 20c. 12 ti ........ 12 6 ..........

25/ ....... .......... 25 15 30 30 .......... 30 ..........

•25 25 20 35 35 .......... 35 ..........
12,6 16 G 7 G 12 6 12 G ........ 12 G ..........
17 6 17 G 8 13 V 13 9
17 6 17 6 8/ 13 9 13 9 .
12 G 12 G 12 G 12 6 7 6 12 G 12 6 ........ 12 6 ..........
17 G 17 G 7 G 12 G 12 G ..........
12 G 10 12 G 13 G 15 .......... 15 ..........
12 6 15 9 15 9 12 6 8 9 12 6 12/6,1........ 126 ..........
20 21 21 20 20 20 20 ........ 20 ..........
12/6 12 6 12 6 8 9 12 6 12 6 ........ 12 G ..........
12 6 12 6 89
12 G 12 G 10 12 G

15 '...................
3 3 2 G

20 20 12 G ..........-17 i; 17 ti ........
10/
3

10 10/ 10 |io .......... 10, .. ..
3/ i i i

When ocean charges are collectable at port of destination, rates exchanged on basis of S4 80 to £1 stg. When ocean charges are prepaid, 
rates exchanged on basis of #4 86 to £1 stg.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate 
at their option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

the bookings have been much larger 
h I lie euil of September Ilian they were 

i ilie beginning. Particularly is this 
i lie ease with Manchester. With otliei 
ports the reports are about steady.

• train rates have advanced from three 
i'i nee to six pence all around for Sep- 
einlier, and steamship agents are look

ing forward to much better times all 
through. A new freight is now occupy
ing some attention, namely, apples, 
which from this time on will be going

that the new grain inspection Act is 
operating against the port of Montreal. 
Hue shipper of oats staled that there 
xxas every possibility of large quanti
ties of Canadian oats being shipped by 
New York if some of the inconveniences 
were not removed at the Montreal end. 
Of course Portland and Boston would 
get a share. It is also said that a grade 
of No. 2 white oats may he made at 
these American ports based on last 
year's Canadian standard.

marked full particulars of shipment. 
Pars thus labelled will he placed tut 
designated red card freight trains that 
xx ill carry them through to then des
tinai ion.

Certain stations have been designat
ed as “red card stations.” To each of 
these is assigned a symbol letter or 
letters and a series of numbers, to be 
used in marking envelopes can-yin 
bills for cars loaded xvith red car 
freight.

çL
 y<t
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Nothing
Succeed»
like
Success

The heavy increase in the trade 
we are having on

Perfection 
Cream Sodas
is due to their own excellence. We 
ould not gel repeat orders and con

tinuous trade on poor goods.

We should esteem your biscuit 
trade.

We make fancy biscuits of every 
description, and confectionery.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.
BRANCHES:

WINNIPEG and HAMILTON 
Manitoba Ontario

TELEPHONE j MiVN

Wm. McCann 
Milling Co.

MILLERS
AND GRAIN DEALERS

192 King Street East 
TORONTO.

* Biscuits Ani Confectionery

An Interesting Anniversary.

T
HE Mooney Biscuit <k Cancy 

Co., of Stratford, Ont., is an 
example of the growth and 
progress of Canadian indus
tries. Starting a little over 

a year ago, with a plant which should 
have fulfilled all demands upon it for 
some time to come, the company has 
already had to double it.

Of course there are reasons for this, 
outside of the natural growth of the 
Dominion. The chief reason lies in the 
biscuits themselves, which arc known to 
the trade and the people as something 
unsurpassed by anything on the Canadi
an market.

Mooney’s Perfection Cream Sodas, as 
they are called, have firmly established 
their reputation all over Canada. As 
Mr. Mooney puts it, “They are the 
biscuits that made all Canada cracker- 
hungry.”

The firm has come to the conclusion 
that the quickest and best means of 
further developing its biscuit trade is to 
tell, the consumer the interesting story 
of Mooney biscuits and confectionery 
through the columns of the weekly and 
daily general and trade newspapers. 
Accordingly, it is entering on a regular 
advertising campaign. As one of the 
members of the ' Mooney Biscuit and 
Candy Co. remarked, “We are taking 
the all important initial step and then 
trusting to the quality of our products 
to place them on every table in the 
land.” That they will succeed is a 
foregone conclusion. One lias only to 
taste the dainty, crisp deliciousness of 
Mooney’s Perfection Cream Sodas to dis
cover the secret of their popularity.

Mr. W. J. Mooney, president and man
ager of the Mooney Biscuit <k Candy 
Co., is a man whose eighteen years in 
Stratford have made him a familiar 
figure in that city, especially in busi
ness circles where his principal activi
ties have been centred. During the 
greater part of that time he was con
nected with a large confectionery house 
as traveler, being considered one of the 
most successful commercial men in 
western Ontario, but even while on the 
road he was interested in a number of 
other enterprises, notably in real 
estate. His investments in this line are 
generally known to have been of a pro
fit-bearing nature, and he is still active
ly interested in the business, being at 
the present time president of the Strat
ford Improvement "Co.

His experience on the road prompted 
Mr. Mooney into the manufacture of 
biscuits and confectionery. Knowing in 
part the requirements of the trade in 
this line, lie returned from a trip to the 
coast a year ago last Fall fully de
termined to form a company and estab
lish a factory in Stratford, feeling con 
tident that the output of other factories 
was not sufficient to cope with the de
mand and that people were not receiv
ing their goods promptly or in the quan
tities required. That his judgment was 
correct has been shown by the growth of 
the business and the demand ahead\ 
created for the goods of his compati) 
Operations were started last Septembci 
With a paid up capital of $100,000, and 
since then the growth has been such that 
it was recently found necessary to instal 
a second oven of the largest capacity 
purchasable.

Mr. Mooney is of Irish descent, his 
father, the late Hugh Mooney, having 
come from the Emerald Isle to settle as 
an early pioneer in London Township. 
Previous to going to Stratford the 
greater part of his life was spent on the 
old homestead and in Strathroy, where 
he conducted a business for some time, 
and where twenty-five years ago lie 
married Miss Henrietta Challonei, 
daughter of Mr. Thos. Challoncr, oi 
that place, previously of Sarnia.

Mr. Mooney is comparatively a new 
comer on Stratford board of trade, his 
connection with that body dating from 
time of reorganization. He was elected 
to the council of the board for the first 
time at the last annual meeting. During 
his residence in Stratford he has been 
prominent in a number of other circles.

IMPROVED SAMPLE ROOMS.
The firm of S.J. Major, wholesale grocer. 

Ottawa, recently enlarged its sample 
room to double its previous size. There 
is plenty of room now for the sample room 
salesmen and for the better display ol 
samples and shelf goods. In conversation 
with the president, S. J. Major, and Mr. 
Cote, manager and secretary, the Grocei 
learns that business is very satisfactory and 
prospects for the future bright.

H. N. Bate & Sons, Ottawa, have been 
for some time past engaged in enlarging 
and re-arranging their sample-rooms, 
warehouses and offices, which when com
pleted will be thoroughly modern and con
venient for carrying on their large business. 
The Grocer hopes shortly to be able to 
show photos of these newly arranged 
premises.
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Cowan Cocoas, Chocolates,

SCream Bars, Wafers, 
Milk Chocolate, etc.

are sold by all grocers and are guaranteed absolutely pure goods.

The Cowan Co., Limited, Toronto

“Irresistibly
Delicious!**

PETER’S
1. TH E OR IGI NAL V

One taste 
will maKe a 
Peter eater !

MADE IN VEVEY, SWITZERLAND—FOR EATING ONLY.
A Quick, Steady and Profitable account for any dealer.

Send for a Sample.

LAMONT, CORLISS & CO., Agents, 27 Common St., Montreal

oV
j-

% o>

f/X
Attention !
The BEST

of

Swiss Milk Chocolates

KLAUS’S

CHOCOLATES
are now introduced in the Canadian Market.

/ Klaus’s Chocolates were awarded the Gold Medal\
Vat the Glasgow Exhibition. /

Wholesale Depot for Canada:

Canadian Swiss Trading Co.
17 ST. JOHN ST..

MONTREAL.

A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality ol flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lake Huron ami Manitoba Milling Co.
LIMITED

GODERICH, > ONTARIO.
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EX H I BITION
flurry is now over and this 
is the time to look out for

SNAPS IN FRUITS
As we are the largest 
hurdlers of DOMESTIC 
fruits in Ontario, we are in 
the best position to look 
after your interests. Try 
us with a mail order. 
You’re certain to be 
pleased both in quality 
and price.

McWILLIAM

Me. ^ E.
EVERIST

g Long Distance Phone Main 64Ô. 
TORONTO. CANADA.

The.

DAWSON0"”Co., Limited
FRUIT, PRODUCE AND
conmssiON herchants.

VXiEf&XL TORONTO

WE BUY
BRIGHT DRIED APPLES. 
HIGHEST MARKET PRICES.

The W. A. GIBB GO.
6 and 7 Market 8t., HAMILTON

If in need of anything in fruit 
line, write, wire or phone, and 
we will fill orders at lowest 
prices possible. We handle all 
kinds of Foreign and Domestic 
fruit. State how to ship.

Bros. L 
Co.HUSBAND

Wholesale Fruit and Commission Merchants.
•I Oslksrns St.. TOSOHTI
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GREEN FRUITS i

T
HE consumption of eider in 

many parts of the United 
Kingdom, which is already 
considerable, is steadily in
creasing, says the curator of 

the Canadian section Imperial Insti
tute. London. Eng. Consequently, the 
manufacture of this beverage has been, 
and is. the subject of careful study and 
investigation, and the adoption of sci
entific and up-to-date methods has re
sulted in makers generally producing 
cider of high quality. Particular var
ieties of apples are cultivated for cider- 
making purposes which lend to the 
liquid special qualities in the direction 
of appearance, flavor, etc., and in norm
al years British makers can obtain from 
the home crops most of the apples which 
they require. All the same, there is 
generally a certain quantity of cider 
imported both from France and the 
United States. Although the phen
omenal condition of affairs resulting 
from the failure of the apple crop in 
Europe generally last Autumn must be 
regarded as quite exceptional, the scar
city of fruit lias attracted general atten
tion to the apple resources of Canada.

Looking Toward Canada.
Many inquiries were made as to the 

possibility of obtaining apples and even 
cider from the Dominion. Advantage 
has. therefore, been taken of this occa
sion to endeavor to ascertain whether 
the apple-growing facilities possessed 
by Canada cannot in some way he con
verted permanently to the use of British 
cider-makers. There are, apparently, 
very large quantities of apples avail
able annually in Canada which could be 
advantageously utilized for cider-mak
ing. if the pressing could be carried out 
on the spot. These apples represent, 
on the other hand, neither the best table 
fruit, nor could they bear the long 
transportation to Europe without sus
taining considerable deterioration and 
damage, and they can usually be pur
chased locally at extremely low prices. 
Up to the present the production of cider 
in Canada appears, with the exception 
of one or two cases, to be conducted in 
a very elementary and bap-hazard style. 
Even were better methods adopted, the 
prospects of Canadian makers being

74

aille to profitably sell Canadian cider as 
a distinctive brand in the United King
dom are extremely problematical. The 
variety of apples available in Canada 
differs materially from those used in 
Europe for cider purposes, with conse
quent difference in the quality of the 
cider produced. There is keen compe
tition between the different British 
cider-makers, and for many years large 
sums have been expended in introduc
ing and advertising their various brands.

Exportation of Apple Juice.
To establish a Canadian brands of 

cider in this market would be an under
taking both expensive and uncertain as 
to ultimate success. Better prospects 
would seem to attend the preparation 
and exportation of apple juice to be 
made according to the requirements of 
the -British cider-makers and to be used 
by them for mixing and blending with 
the juices of apples possessing partic- 
lar cider-making qualities. As a first 
step in this inquiry, samples of the best 
commercial Canadian cider were obtain
ed by the Department of Agriculture at 
Ottawa and sent to the Imperial Insti
tute, where they were examined and 
analyzed in, the Research Laboratories, 
the results being compared with the an
alysis already available of various types 
of United Kingdom eider and also by 
cider made in the United States.

Canadian Cider Tested.
The general results of the examina

tion show's that the Canadian ciders an
alyzed possess most of the characteris
tics of American cider. The samples 
had a higher specific gravity, and con
tained a smaller proportion of alcohol 
and a larger amount of sugar than most 
English ciders. In this country and in 
France, varieties of small and bitter 
apples are grown especially for the pro
duction of cider, imparting a particular 
flavor and color to the beverage. In 
the United States, inferior and surplus 
sweet apples are employed often indis
criminately, and this would also appear 
to be the case as regards much of the 
eider made in Canada. That Canadian 
cider made from the varieties of the 
fruit in most common use would re
semble English cider made from speci
ally cultivated apples, is impossible. On
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I hr < it he r hand, with greater rare in the 
selection of the apples used and by the 
adoption of more systematic methods, 
ihe quality would be greatly improved. 
if British makers could obtain sulli- 
i-ient quantities of home-grown fruit to 
over their requirements, they would not 

Handle any other. The fruit crops in 
he British Isles, are, however, of very 
incertain dimensions, and the demand 
or cider is constantly increasing, so 
liât in most years makers are obliged 

i11 obtain some portion of their require
ments from abroad.

Official trade returns show that for 
•nine years past the importation of Am- 

, l ican cider has approximated 350,11110 
.allons, but is is interesting to note 

' e declared value of the American 
is only front 8d to !)d per gallon, eom- 
,wired with 1 shilling to 1 shilling 2d in 
i he case of cider imported from France. 
As a competitor with American cider, 

! would appear that there should he an 
pening for the Canadian article, but as 

m whether the trade would be uniform
ly profitable there is much difference of 
opinion. Several trial shipments have 
liven made this last Autumn, and sev

rai representatives of cider-manufactur
ing firms have personally visited Can
ada. I

ONIONS
Spanish or Valencia, in 50-lb. and 150 crates. Fresh arrivals of both.

IN
Our Florida Smooth Cayennes are very fine quality. Sizes, 8s, 10s, 12s, 14s, 

16s, and 18s. Send for weekly price list.

WHITE & CO., 64 Front St. E., TORONTO
WHOLESALE FRUIT AND PRODUCE

W. B. Stringer. W. B. STRINGER & CO. J. J. McCabe.

FRUIT BROKERS AND AGENTS.
We buy Fruit for Ontario’s Fancy Retailers. It pays to handle the best.
We represent J. C. Houghton & Co., the reliable Apple Auctioneers of Liverpool and London. 
Send us promptly particulars of Shipments—we'll look after them carefully to Seaboard.

61 FRONT ST. EAST, TORONTO.

ilmost Daily-
Phone Office—Main 520

Fancy Ripe BANANAS. PINEAPPLES 
and FLORIDA TOMATOES.

Finest Quality. Prices Right.
Just in—Fresh car EXTRA FANCY NAVELS, all sites. 
Fresh arrivals—EGYPTIAN AND BERMUDA ONIONS.

Hugh Walker & Son,
Mail or phone your orders.

Guelph, Ont.
Phenomenal Crop of Blueberries.

According In The Rat Portage Miner 
rr 1 1(1 tons of blueberries have been 

nipped from Rat Portage during the 
11 sent season. This amount w ill he 
iisiilcrably increased before the end of 
c crop ie reached. It is expected 

mere will be additional shipments of 
vr 14 tons, making a total of 160 

■ ns, or 320,000 pounds, for the full
* ason.

flic price obtained by the pickers has 
vu slightly over an average of 4c per 
•mill, which would net $12,800. To 
is must be added an additional three 

ts to the dealer for baskets, packing, 
..lulling, profit, etc., which would add 

additional $9,600, or, making a total 
i $22,400 brought into circulation in 

Aai Portage through the medium of the 
iticberry crop.

Disastrous Apple Season
\ecording to a statement made al a 
vent meeting in Hobart, Tasmania, of 

I'iiit-growers the loss sustained, by ex- 
1'rices of Tasmanian apples for ship- 
cut to England this season will reach

• >0,000. On approximately 600,000 
•iscs shipped from Hobart this means

i average loss of (Is 8d) 40 cents per 
use. The early shipments proved fair-

Apples Vegetables
Dried and Evaporated Green and Desiccated

F1NKLE & ACKERMAN
BOWMANVILLE.

APPLES 
For the West

We pack under government regulations. 
Our apples are packed by expert apple 

packers. Correspondence invited.

EBEN JAMES
BOARD of TRADE BLDG. 

TORONTO

ly remunerative, but the latter exporta
tion was most unprofitable. Poor car
riage conditions caused a large propor
tion of the fruit to land in London in 
inferior condition, and it has been prov
ed that unanimity among shippers is 
absolutely essential in future.

It has been suggested that the Tsa-

McDOUGAL & LEMON
OWEN SOUND

Wholesale dealers in Foreign Fruits, 
Butter, Eggs, Cheese, Poultry, Raw 
Hides, Sheep Skins, and Wool.

We want to sell you some fruit, and 
we will buy your butter and eggs.

WRITE FOR OUR PRICES

Dried Fruit
cleaned and renovated by the 
latest improved machinery 
and appliances.

Guakanticd to Givi Satisfaction.

J. T. ADAMSON à CO.
27 St. Sacrament Street, 

MONTREAL.
Tel. Main 77».

nianian Government should grade the 
fruit and thus prevent inferior apples 
being packed for shipment. Shipments 
from Nort America have been larger 
than usual, which combined with the 
early advent of continental soft fruit, 
have contributed to the poor prices ob
tained for Tasmanian consignments.
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SPECIAL NOTICE to the TRADE.
IN a previous issue of the Grocer we called the attention 
* of the Trade to our very tender Sugar Pea. We now 
beg to call their attention to another line of peas which we 
believe to be first-class value. We refer to our brand 
“ Midget ” Peas. This is a pea just one grade larger than 
Petit Pois, and is selected from what is the most tender 
peas in the entire pack. It can be retailed at ten cents at any 
point in Ontario where the freight rates are only ordinary. 
As a straight ten cent line we believe it the best value to the 
consumer of any pea we pack. We finished packing peas 
on the 30th July, and all through the pack the weather was 
perfect for packing peas, cool and moist, so that the raw 
material was kept in fine condition. Taking the pack as a 
whole, we have every reason to believe it is the finest in 
quality that we have ever packed.

Bloomfield Packing Co.
L-IMITED

Bloomfield, Aug. 9th, ’04.

t
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FLOUR and CEREAL FOODS
The Growing Grain Crops.

AT EST reports on crop condi
tions in Ontario arc as fol
lows :—Essex and Kent—No 
crop. East Grey—Rust bad ; 
half a crop.

West Lambton—One-third of a crop. 
Oxford—Half a crop ; testing 55 

t iiinds.
Durham—The first few miles back from 

the lake the wheat has been killed out ; 
farther hack there are prospects of a 

noil crop of Kali wheat.
Perth—Half a crop, testing about 55 

pounds.
Huron—Half a crop, testing about .ill 

tu àli pounds.
i.iucoln and Welland—About one-third 

oi a crop, testing from 52 to 58 pounds.
Ontario—Kail wheat about half a crop 

uith considerable damage from rust. 
Harley and oats—Good crop. Spring 
wheat—Half a crop, badly damaged by 
1,1.0.

In Nova Scotia the drouth which set 
i.. during .July and lasted well into 
\ ugust has materially checked the 

growth of wheat, and present indica
tions are that many counties will not 
.:ue more than till or 711. per cent, of the 
.ullage grain yield, 

in Manitoba harvesting is about half 
1er, and in several districts practically 

11 j i ii pie ted. Karmers report themselves
surprised at the unexpectedly large 

; Id, anil say the damage from rust is 
. i nearly so great as they expected. 

i frost has been reported as yet from 
source. If it comes, however, the 

:st that is now looked for is a crop 
. (Hal to last year’s. At present the 

at crop of Manitoba and the Terri- 
i ies is estimated at 58,000,0011 bushels, 
-, an increase of 5,0011,000 bushels over 
si year’s.
Grain prospects in the Territories con

tinue excellent. Some fields of wheat, 
!■ ! ley and oats are still backward, but 

ere is every indication of a good crop 
I a good sample. Very little, if any, 

.mage is reported from frost or rust. 
Xccording to Bradstrect’s special ré

élit on crop conditions in lire United 
■ Gates corn has made good progress in 
Nebraska, Missouri and Kansas, but it 
i- still green and needs dry weather, 
■eat and a late Kali. Rains in the 
Northwest have retarded Spring wheat 
'lifting and threshing, and rust damage

is reported increased. The movement of 
Spring wheat to market is rather slow. 
Quality seems good. Winter wheat is 
moving heavily, as are also oats, sup
plies of which are mounting rapidly. 
Yields of crops other than wheat in the 
Northwest are excellent. Krom Spokane 
reports come of disappointing wheal 
yields in the Big Bend country, hut of 
heavy yields in the 1‘aloune region. The 
feeling is now that 5511,1100,111111 bushels 
is the maximum possible yield.

The following summary of the pros
pects of the European wheat market is 
taken from the London Times. Very 
cheap wheat and Hour will this season 
he out of the question owing to the 
more or less complete failure of the 
wheat crop in Austria-1 lungary anil 
Roumania, and the fact that Kranee, 
Italy, Spain and Portugal will he under 
the necessity of importing hrcadstuiïs 
in addition to the probability that the 
United States will have very little to 
export to Europe.

Dominion Millers Meet.
11E annual meeting of the Dominion 

Millers' Association, held in To
ronto on September 1, was at

tended by seventy-live representative 
millers from all pails of the Province of 
Ontario. Naturally one of the topics 
discussed was the lllOl crop of Winter 
and Spring wheat, which the members 
present estimated at about one-third of 
the regular yield.

“Dollar wheat’’ was also discussed 
with much interest. President fled ley 
Shaw presided during the business ses
sion, in the absence of Mr. .John Goldie, 
the retiring president.

The secretary, U. B. Watts, in his re
port, announced that he had correspond
ed with the British committee investi
gating preferential relations, and had 
strongly urged the admission of colonial 
Hour on the same terms as colonial 
grain, pointing out that a discrimina
tion against the Hour would result in an 
increase in the price of bread-stuffs to 
the consumer, as the milling capacity of 
the United Kingdom was not suilicient 
to grind the flour to supply their needs. 
Mr. Watts also pointed out that the 
milling industry in Great Britain al
ready enjoyed a certain amount of pro
tection in the lower freight rates on 
grain. The secretary also referred to

the new inspection act doing away with 
the hoard of millers and grain dealers, 
which formerly met yearly to appoint 
the grain standards.

Kor the benefit of members who have 
joined the association recently a descrip
tion of the central wheat buyers' duties 
was also given, and of the assistance 
that has been given the millers in buy
ing their wheat at the lowest possible 
price. Mr. Watts staled that the car 
shortage during the Winter months of 
mill was even more pronounced than 
that of the previous year. Purchases 
were made for 110 millers who were 
members, and lit millers who were 
non-members, and the total commissions 
earned were $1,042.67.

The discrimination in freight rates un
der which Ontario millers had sufiered 
in shipping to eastern points was dealt 
with in another report, which also took 
up the question of export freight rates. 
Instead of securing the advantage oi the 
shorter haul to the seaboard the Grand 
Trunk and the Canadian Pacilic compan
ies were charging Canadian shippers 
higher rates than to their Michigan pa
trons. During the past two years, how
ever, the railways were according Cana
dian mills more equitable treatment.

Prof. Day, of the Ontario College of 
Agriculture, delivered an interesting lec
ture on foodstuffs, after which there was 
a brief discussion. The secretary was 
instructed to insert in the next bulletin 
a standard scale for the buy iug and ex
change of wheat.

The ollicers were elected as follows : — 
President, 11. Shaw, Toronto ; lirst vice- 
president, George Goldie, Ayr; second 
vice-president, S. W. Vogan, Walkerton , 
treasurer, William Galbraith, Toronto ; 
secretary, C. B. Watts, Toronto, execu
tive committee, W. G. Bailey, Hamil
ton; If. Barrett, Port Hope; .J. 1). 
Klavollo, l.indsay; .1. 1. A «Hunt, 1.on- 
don ; M. McLaughlin, Toronto ; 11. L.
Rice, St. Mary’s.

Canadian Foodstuffs for France.
N his latest report on trade condi

tions existing in Krance, A. Poin- 
dron, commercial agent, says that 

despite the grain and food productive 
power of Krance, which has been raised 
the highest, available mark in the pres
ent era of agricultural science, a steady- 
yearly demand exists in Krance for hard 
wheat and corn imported for manufae-
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luring purposes, however heavily taxed 
it may be by the French custom’s tar- 
ill. I

The French soil does not grow the 
hard wheat necessary to make the var
ious alimentary pastes such as macar
oni, vermicelli and others which France 
uses in large quantities. A certain 
amount of hard wheat is imported every 
year to mix with the home grown wheat 
to stcen g then the flour.

In order to increase their export trade 
to France, Canadians should pay stea
dier, keener and more direct attention 
to the French market in the matter es
pecially of grain, wood, ores, mattes 
and minerals. In trying shipments of 
hard Manitoba or Ontario goose wheat, 
and of corn, which is always in demand 
in France for manufacturing purposes, 
the Canadian exporter, through direct 
connections, will place himself in a posi
tion to till the demands of the French 
consumption whenever the French crop 
of any kind of grain proves short. in 
fact, it is rather seldom that the crops 
of all classes of grain are altogether 
plentiful all over the country, and as 
Canada and France grow the same 
grain, dealings would he easy when the 
chance occurs to have the occasional 
shortage of one grain or another filled 
with Canadian imported grain.

last cargo to 15 or 18 modern ships a 
year, and would he, by itself, a very 
strong contribution to the maintenance 
of direct steamship connections between 
Canada and France. Hut Canadian ex
port possibilities to France in grain 
lines and agricultural products are not 
confined to wheat, oats, barley, rye and 
corn only.

Canadian statistics for the fiscal year 
ended June 80, 1008, show that 2,881 
bushels of beans, valued at $8,080 have 
been exported to France. It will he 
easily seen that since Canada was abb 
in quality and prices to supply 2,881 
bushels of beans, through the very few 
connections now existing, her share in 
the French bean imports during tin 
above year would have been much target 
if a majority, at least, of the Canadian 
bean exporters had been in the French 
market through direct representatives.

Despite a very large crop in 1908, 
France imported, during the first six 
months of 1001, a total of 280,000 tons 
weight, in round figures of wheat, oats, 
barley, rye anti corn. This includes 91,- 
11011 tons of wheat in spile of the ven
large French wheat harvest in 1008. The 
ligure for wheat imports during the cor
responding six months of 1008, that is 
hi say, after a good average crop in 
1002, was 107,000 tons.

The 280,000 tons aggregate figure for 
the first six months of 1001 will, at 
least, he doubled for the total year 
1004, turning in a total yearly import 
of, at least 550,000 to 000,000 tons 
weight of the five principal classes of 
grain. After the exceptional crop of 
1008 anil I he fairly good one anticipated 
in 1001, such amount may he considered 
as a hare minimum ; hut in spite of 
this if the Canadian exporters of home
grown grain were suitably represented 
on the French grain exchanges, the large 
share they would secure out of such a 
minimum import would again he a sub
stantial profit to them and to their 
country.

worm F.NC'OI KAOK A DIRECT SKKVICF.

Canadian statistics state that during 
the fiscal year ended June 80, 1008. 
20,709 bushels of pease, valued at $11, 
078 have been exported to France.

The French requirements for Canadian 
pease, including pease for seeding pur 
poses and consumption pease, are I'ai 
larger. The demand is so good anti so 

steady that two French firms have long 
ago undertaken to grow their seeding 
pease in Ontario, with a view of export 
ing them to France. The success oh 
tainetl with seeding pease should show 
the way to the exporterl of pease foi 
table use and otherwise for which ,t 
steady demand prevails in France, anil 
of which Canada is one of the large ex 
porting countries, the total amount in 
Canadian exports of pease in 19(18 lia\ 
ing been 1,144,754 bushels, valued at 
$1,052,718. There is accordingly a vert 
big outlet at hand for Canadian pease.

According to the Canadian statistics 
for 1008, 78 bushel's only of clover seed, 
valued at $507, have been exported to 
France.

The Canadian exports of clover seed 
would allow of a substantial develop
ment of the trade with France. The ag 
g regale exports of Canadian genuine 
clover seed have been 118,400 bushels, 
valued at $880,150 during the fiscal yeai 
1008.

t îkass sums.

On the other hand, an average yearly- 
export, of 20,000 to 25,000 tons of hard 
wheat or other Canadian grain of the 
five above classes, would supply the bal-

Canada has also an important foreign 
trade in grass seeds, the exports having 
been 05,824 bushels, valued at $75,401 
during the fiscal year 1008. No ship
ment appears in the statistics as having 
been forwarded to France during the 
same period, despite French importers 
used to buy a certain quantity of such 
seeds in Canada.

The Canadian Grocer.

“Make a demand 
for it, and we’ll 
sell it.”

—We had no quarrel with the 
grocery trade when they made 
the foregoing statement to us, 
when we solicited them to buy

Orange Meat
—the ready-for-serving cereal. 
We knew we had something dis
tinctly superior in the matter of 
breakfast foods, but that wasn’t 
enough. We started in to create 
the demand, with what success 
every grocer knows Our pre
mium plan, coupled with liberal 
newspaper advertising, has done 
the trick. We hope to have 
every grocer in Canada selling 
Orange Meat before very long. 
It will be a good thing for him 
when he begins its sale.

ORDER THROUGH 
YOUR WHOLESALER.

THE FRONTENAC CEREAL CO.
Limited

43 Scott St., Toronto.
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I wish I could show you 
my gallery of children’s 
photographs.

Over thirty-five hundred 
of them — all sent me volun
tarily by their mamas.

I get quite a spell of extra 
sunniness every time I think 
of the thousands and thou
sands of little ones “FORCE” 
hr 3 made strong and plump 
and healthy.

“FORCE" ii as ready to direst as it is to eat, because It combines 
the laxative qualities of Malted Wheat with its Phosphate and 
Nitrogen, the Brain and Muscle building constituents.

Feed children plenty of “ FORCE" and they will grow up with 
sound stomachs and active minds.
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Tobaccos, Cigars, and SmoKers’ 
Accessories

A DEPARTMENT FOR ! I 
RETAIL MERCHANTS.

-<yw

Canadian Opportunities in Australia.
X his last report to the Department 

of Trade and Commerce, Ottawa, 
mi trade conditions in Australia, 
D. H . Boss, Canadian commercial 
agent at Melbourne, reports as 

follows on tlie possibility ot establish
ing a market for Canadian plug and cut 
tobaccos :

CANADIAN I’l.l'i; TOBACCO.

Itespite the efforts of the Australian 
tobacco combin ', there is undoubtedly a 
fine market in Australia for the bet
ter c lass of plug tobacco. Samples of 
the quality for which there is a big de
mand were • forwarded recently to a 
< anadian tobacco manufacturing com
pany. who undertook to supply a similar 
article at a suitable price with the result 
that an order was placed for a trial 
shipment. This first shipment of Can
adian plug tobacco arrived at Melbourne 
but unfortunately it proved quite un
suitable for Australian requirements. 
Importers have decided not to place the 
line on the market for I he reason that 
it would damage the reputation id' the 
business they are anxious to build up.

The importers are deeply disappointed 
at llie result, as they had made contracts 
for advertising to the extent id' over$200 
a me.nth, and they had otherwise ar
ranged to ‘'push" the sale of this Can
adian plug tobacco to the utmost extent. 
M neb invaluable time « ill thus be lost, 
under any circumstances, before this 
business can be placed upon a proper 
footing.

This incident is regrettable in the ex
treme. for bad the shipment been placed 
upon the market it would have perman
ently injured the manufacturers’ chances 
of securing further business in Austra
lia. besides reflecting upon other Can
adian makers who may he disposed to 
supply exactly what is required.

CANADIAN CUT TOBACCO.

One of the principal retail tobaccon
ists in Melbourne is giving Canada a 
splendid advertisement by a handsome 
window display of cut tobacco. An in
creasing trade will result if the require
ments of the trade are studied, although 
the importation of cut tobacco is very

limited in comparison with that of plug 
tobacco.

Tin Boxes for Cigars.
One of the most recent inventions is 

a tin box for packing cigars, to lake the 
place of wooden boxes, which for de
cades have housed the whole gamut of 
smoke-producers, from I be stogie to the 
most expensive domestic or imported 
article.

In appearance the new box resembles 
I lie wooden cigar box very closely, the 
label which completely envelopes the 
box being lithographed to resemble the 
cedar box used in packing the best goods. 
For the tin cigar box if is claimed that 
it will keep a cigar fresher than its 
wooden predecessor. It is not a her
metically sealed affair, as no solder is 
used in its construction. Put together 
in this way, sufficient air is admitted to 
prevent the cigar from sweating: which 
would occur if I lie box were sealed.

U. S. Tobacco Crop.
In its weekly summary of crop con

ditions in the Foiled States. I lie Weath
er Bureau states that in the middle At -

i

lanlic Slates of New Kngiaud tobacco 
lias made favorable progress, cutting 
being well advanced. The yield of the 
< ’onnecl lent tobacco crop will be phen
omenally large, and tlie quality the best 
in years. While the crop has been 
shortened by drought in the Ohio Valley 
late rains have improved the outlook in 
that locality. Tobacco is making good 
growth in Wisconsin and will lie almul 
two weeks late.

Consumption of Foreign Leaf in U. S
* 11F statistics of importations of 

foreign leaf to the I nited States 
during tlie liseal year 1902-04 re

cently published by I be Treasury He 
part ment show that the importation of 
foreign leaf suitable for wrapper pur 
1 loses was 7,287,390 lbs., the largest, on 
record with the single exception of the 
McKinley year. With the quantity of 
wrapper left in bond on June 30, 1903. 
which amounted to fi,f>48,883 lbs., the 
total number of pounds of wrapper leaf 
for consumption m 1903-04 was 12,930. 
27.3. From this total, however, must be 
deducted ( I I 1,190,007 pounds which 
were exported, and (2) 0.110.102 pounds

All First-Class Grocers
Handle

OLD CULM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.

V ^
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Three Cheers
and

A Tiger!

T&B
Smoking Tobacco always wins the 
plaudits of smokers.

Of what other tobacco can this 
be said ? None.

Grocers find it easy—and prof
itable—to sell T. & B.

ORDER THE IO-OENT SIZE.

Geo.E.Tuckett & Son Co., Limited
HAMILfON, ONT.

u'SLxvX •

X 1
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which remained in bond on June 30 last, 
which leaves I he quantity of 5.729,594 
]nmnds as the amount which was with
drawn during the year for domestic con
sumption. And as all of this with the 
exception of but a quarter million 
pounds was imported from the Nether
lands. the consumption of Sumatra dur
ing the past liscal year was very nearly 
34.000 bales, an increase of 10.000 bales
since ISOS.

Of all other, that is tiller leaf, was 
imported during the last liscal year 23.- 
775.240 pounds, or four millions pounds 
less 1 hall during the fiscal tear ended

TOBACCOS AND CIGARS

June 30. 190.3, while of wrapper leaf the 
imports during the last fiscal year were 
by a million pounds larger than during 
the preceding year. On June 30, 1903, 
the stock of filler leaf in bond amounted 
to 18,580,477 pounds which gives a total 
for the year of 42,355.723 pounds. Of 
this total 4,329,228 pounds were exported 
and 10.094.598 pounds remained in bond 
on June .30, 1904. so that 21,331,897 
pounds were withdrawn for consump
tion. As all of this total with the ex
ception of a million and a quarter was 
impi tied from Cuba the consumption of 
Cuba filler leaf in the United States for

September 9, 1901

the past fiscal year amounted to about 
180,000 bales, the bale figured at a hun
dred pounds.

The Tobacco Trade in Belgium.
The people of Belgium are heavy con

sumers of tobacco, their consumption 
being 4.80 pounds per capita, as against 
4.40 pounds in the United States, 2.5 
pounds in France and 1.71 pounds n 
England. The United States is if, 
chief source of supply of the tobacc, 
which is imported mainly in its unman 
factored state.

Considerable tobacco is grown in Bel

The Chamberlain Cigar
The best value in Canada! Sold the world over ! It will help yout 
trade tremendously I Order a sample lot to-day!

SAVE THE BANDS AND RETURN THEM TO

J. M. FORTIER, Limited
MONTREAL.

MANUFACTURERS OF

Cigarettes and Cut Tobaccos

McAlpin’s Tobaccos

You sell them, of course ?
Smoking

TONKA,
SOLID COMFORT, 
PINCHIN’S 
HAND MA 1)1

Chewing
BRITISH NAVY 
KING’S NAVY,
BEAVER
APRICOT

McAlpin Consumers’ Tobacco Co., Limited, Toronto
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j iiiin. A riling lu I lie must recent
-lalislies Hast Flanders bail 12,830,214 
{liants under cultivation, being 10,8(1,") 
I limits per acre. The number of plants 
is reported as increasing annually. In 
i<!I"i the total yield of tobacco grown in 
ilelgiimi was 5,1 (iti Ions. The domes!ic 
inhacco is largely manufactured at 
i ■h<-nt, and is of inferior ipiality.

Antwerp has 43 tobacco factories of 
a rions kinds, and over 200 shops in 
liich tobacco, cigars and cigarettes are 
Id. In Antwerp, as elsewhere in Hel
ium. long pipes are more commonly 
miked than cigars. There is consider- 
iile demand for chewing and snuff to- 
icco. Leaf tobacco is imported from 
n 1'nited Stales—mostly from Ken- 
.cky and Virginia—South America, 

i ma I ra, Java, Turkey, Greece, China 
I Algeria.
I lie importation of Mexican tobacco 

i min to assume importance in 1895, 
lien several companies which bail been 
'milled in Antwerp for the purpose of 
It ivat ing tobacco in Mexico were mak- 

Anlwerp an important market.

Tobacco Growing in Rhodesia.
"MIL following interesting information 

on the cultivation of tobacco in 
Rhodesia has been received from a 

Smith African correspondent:
Willi a view to creating an industry in 

i!.. manufacture of a good class of 
i. .cco, for which there is sure to be a
I c demand in South Africa, every effort 
i> ix ing made in Rhodesia to induce the 
f.i .ers to take a keen interest in tobacco
II ovation, which has so far proved most 
sc ssful. The best kinds of seed are 
pi ided, prizes for competition are 
ul ivd, and the services and advice of the 
G .minent tobacco expert are placed at 
tin disposal ol the farmers. Not only in 
tin . ountry itself is the industry being 
stimulated, but in England also steps are 
being taken with a view - to securing a 
m u ket for Rhodesian tobacco as soon as 
tin farmers are able to send it to the 
fa.miies in sufficiently large quantities.
1 " Grey, who is greatly interested in 
es; ..dishing trade between Rhodesia and 
•In mother country, is devoting special
an. .dion to this branch of the future 
ex; rl trade of Rhodesia. He has 
re ally been visiting the tobacco factory 
ul ae Co-operative Wholesale Society at 
M ichester, where he exhibited samples 
°l Rhodesian tobacco and obtained in
fix nation from the manager as to the
be. i leaf for the British market. The 
G operative Wholesale Society has prom

ised its assistance in the enterprise as soon 
as packing for importation is begun.

Doctor Sketchley, who is working a 
series of experiments in tobacco growing 
at the Staplelbrd plantation, near Salis
bury, holds very decided views, says the 
Salisbury Times, about the necessity of 
alternating crops in due course, if the 
fertility of the land and the quality and 
size of the plants is to be preserved, lie 
specially favors the use of imported seed 
when the right varieties have been ascer
tained by actual experiment. He con
siders that to cultivate from seed raised in 
Rhodesia is a mistake and will only lead 
to the degeneration of the plant. He 
argues that the best tobacco seed is the 
product of many years of careful culture in 
localities where particular kinds are in
digenous. These kinds may do well in 
other countries, but their characteristics 
are likely to deteriorate with each succeed
ing crop raised from locally grown seed. 
Doctor Sketchley believes that after being 
under tobacco for a year the land should 
be allowed either to lie fallow for a couple 
of years or a green crop should be raised 
on it. Doctor Sketchley also stated that 
another farm had been secured, about 
3 miles distant from Stapleford, being the 
old Rhodesia Lime Syndicate’s property. 
A lease has been obtained of 3,000 acres, 
and extensive planting and irrigation is 
intended on this ground next season, the 
Mazoe River and Chingyika and St. 
Gerera creeks all being available for irriga
tion by gravitation. Tobacco and cigars 
from Stapleford are expected to be on the 
local market for sale in a couple of 
months.

Before the American Revolution, min
isters of the Angelican church in those 
American colonies where that church 
was established by law were remuner
ated “in kind" instead of in money. 
Maryland gave an incumbent, forty 
pounds of tobacco a year for every 
tithe payer in the parish, whether 
churchman or dissenter, white or col
ored. These terms were handsome 
enough to secure the pick of the clerical 
market. In Virginia the stipends repre
sented a fixed and unvarying quantity, 
by weight, of the manufactured leaf. 
These stripes were rather beggarly in 
quantity. In a had year even the 
“sweet scented parishes,” where the 
minister’s salary was calculated on a 
high priced and exceptionally fragrant 
tobacco, yielded only about $500 a year. 
The parishioners sometimes refused to 
induct a clergyman unless he would con-

Shoutd be in the mouth of every smoker. What T

_ " Scotch Clay Pipe
Be sure and ask for it, and see that you get it.

D. McDougall dk Co., Glasgow, Scotian*.

SWEET

ClBMEIftS
STANDARD

OFTHB
WORLD

8old by all Leading Wholesale Housee.

sent to take one salary for serving two 
parishes. In 1758, when the price of 
tobacco had greatly risen, the house of 
burgesses passed a law fixing the cash 
equivalent of debt payable in tobacco at 
one-third their true value, thus wiping 
out two-thirds of the incomes of minis
ters. Patrick Henry made his first 
fame in defending this law when a test 
case was brought in behalf of the in
jured clergymen.

Tobacco Notes.

Professor Harper, of Lexington, Ky., 
has accepted an offer of the British Gov
ernment to instruct classes in the edu
cational institutions of Ireland in the 
culture of tobacco.

The American Tobacco Trust has 
again struck out in Philadelphia through 
the American Tobacco Co., cuttiug off 
all supplies from three of the most ex
tensive jobbers and serving notice upon 
the others to the effect that no more 
goods will lie furnished them unless they 
cease handling the output of indepen
dent factories forthwith.

•T. S. Larke, Canadian commercial 
agent at Sydney, N.S.W., Australia, re
ports that two Canadian companies have 
good representatives there. One has 
already secured a trade and the other 
should do so. The one obstacle in the 
way is an intimation that the Govern
ments of Australia and New Zealand 
may take the tobacco business into their 
own hands and transform it into a pub
lic monopoly. No steps, however, have 
been taken in this direction as yet.

Tobacco Salaries.

3990
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DEPARTMENT
SUGGESTION

OF ADVERTISING 
AND CRITICISM

Edited by

John C. 
Kirkwood,

NOT ti—Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Kirkwood specimens 
of their newsnapei and other advertising, for the purpose of review in this department. Address care of Department of Advertis-

l iug, The Canadian Grocer.

TORONTO.

The Grocer's Newspaper Advertising.

A
DVKKTISJNG one's stole is 

not routined to the aimoiinee- 
nient in the daily newspaper 

one's windows, counters, 
shelves, delivery wagon, all 

haw their part in proclaiming the gro- 
rer's wares. < lood advertising eonsists 
in having all these several forms of at- 
tentioo-eonipidljiig la 'or-prodiudug ad
vertising the hest possible.

It is the newspaper statements, how

ever, that are most < toquent, for they 
talk to the largest audience, and make 
the un si abiding impression. The gro
cer lias a heller opportunity in the daily 
or weekly newspaper - to promote llis 

^Jttrsiness than ran he found elsewhere. 
W'lial shall the grocer talk about in 

his newspaper advertisement / Talk 
those things that are being talked over 
the counter, that interest the proprietor, 
the customer, tin- salesman. Talk those 
things that the grocer wants his cus
tomers and others to know about his 
sic re. Make the publie believe what 
the grocer believes. It is wonderful 
In w much one ran lind to talk about 
when cm the search for news.

For example, the grocer sells, we shall 
say. fancy biscuits. lie believes en
thusiast ieally in the lines he sells, lie 
can sa v :

is proud of. He calls his pet blend 
“Premier.” Of it he can say:

Perhaps preserved fruits is a special
t>". Here is a suggestion:

Lemon Bars
2 Ills - - 25c.

( 'risjt and dainty Lemon 
Bars made from only the 
choicest materials.

Our 40 cent
Premier Blend
Coffee-------"«r

Coffee connoisseurs use it regu
larly and prefer it to any other 
kind. ' The reason is that “ Pre- 
mikk Blend ” represents a higher 
type of genuine Java and Mocha 
Coffees than any other Coffee we 
know of.

Then, again, in grinding, the 
inner chaff of the coffee is re
moved. This is why “ Pkemiek 
Blend ” is sold only ground.

In ordering please state whether 
you wish it ground coarse, ground 
fine, or pulverized.

Or again, teas may he the grocer’s 
hobby. He might say:

Perhaps it is Ids coffee trade that he

Our 40c.

Perfect Blend
Tea...

This is one of our popular- 
priced teas.

And it’s equally popular in flavor. 
It is a blend of tbe highest 

grade Foochow Oolong and true 
Moyune Young Hyson.

It is free from tbe “rosy” 
character of Formosa and Ceylon.

It belongs to the old school of 
standard teas, which has stood 
the test for many years.

Worth more money than 4<lc. 
But we have priced it 40c., and it 
is your gain.

Preserved
Pineapple

The unusually fine quality of 
tbe fruit used has enabled tbe 
canner to make this season’s pre
serves more delicious than ever.

May we send you a winter’s 
supply ?

In glass jars:
lbs. Pints, Quarts,
20c. 25c. 40c.
Sweet Briar Prunes.

Those delicious sweet briar 
prunes! F’inest flavor; thin skin ; 
a meaty and tender fruit that one 
never tires of.

2 lbs., - - 25c.
5 lb. box - - 60c.

And so on, throughout the fifty mM 
one other tilings constituting a grocery 
stock. It is taking one thing at a lime 
and letting the mind regard it as a hue 
That can be intelligently anil profitably 
exploited in the columns of the in■ ■ s- 
paper. It would not be a bail plan m 
have short, snappy, readable, eon vim : ig 
advertisements such as those suggest M 
scattered through the newspaper. Tin-v 
would get the attention, be read, leave 
an impression, and probably persuade 
to the purchasing point. One thing is 
sure—namely, that if a grocer, in a 
fair-sized ti wn “keeps everlastingly it 
it” with little advertisements such ■> 
these, and hacks them by having rn" 
things he advertises as good us his I 
vcrtisemcnt, he will swell the volume , I 
his business. Such short crisp, read
able announcements are better th; i 
noisy bargain lists. It will lie notin ' - 
too, that in the things named, the gro.- 
can get liis price, maintain his price ami 
not provoke his competitor to eut prie"-.

84



THE BEST GROCERS
POPULARIZE THEIR STORES

AND

PLEASE THEIR CUSTOMERS
BY SELLING

Golden Eagle Coffee.
WE WILLINGLY SUBJECT THIS COFFEE 
TO TIIE CRITICISM OF THE BEST JUDGES.
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a
NABOB SAUCE

The Sauce for Epicures 

Batty C0L Co., Limited
Sauce and PicKle Experts,

JERSEY CREAM BAKING POWDER.

Quotations for proprietary articles, brands, 
u;., are supplied by the manufacturers or 
udots, who alone are responsible for their

Baking Powder
: ' iok's Friend

-, in 2 and 4 doz. boxes................ $4 40
10, in 4 doz. boxes........................... 2 10
2. in 6 "   0 80

13. in 6 "   0 70
3, in 4 "   0 46

yund tins, 3 doz. in case.................... S 00
oz. tins, “ “ .................... 2 40
ib. H 1 " “ ....................  14 00

w. H. GILLARD * OO
diamond—
t tins, 2 doz. in case ......

tins, 3 
b. tins, 4

IMPERIAL BAKING POWDER.

Sizes.
10a
4-ox.
6-or.

12-oz.
12-oz
12-oz.
16-or.
16-oz.

i lot
3 lot.......

do*

CARD WILL BRING 
SAMPLE PACKAGE 
FREIGHT PREPAID.

AMERICAN
COFFEE A SPICE CO. 

TORONTO.

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in t e centre of the paper.
T he following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, The Canadian Grocer, at our nearest office.
Septemlier. I, 1904.

(Size, 6 doz. in case.............................  #0 40
“4 " "   0 76

" 3 “ "   1 26
*• 3 “ '•   2 26

ocean mills. Per doz. 
Ocean Baking Powder, 1 lb., 4 dos. . .$ 45 
Ocean Baking Powder, i lb. 5 doz. .. 90
Ocean Baking Powder, 1 lb., 3doz... 1 26 
Ocean Borax, i-lb. packages, 4 doz. 40 
Ocean Cornstarch, 40 pks. in a case.. 78

Freight paid, 5 p.c. 30 days.

ROYAL BAKING POWDKR OO.

241b. 
5 Id.

. |2 00 

. 1 16 

. 0 76

Per dos. 
.10 16 
.. 1 10 
.. 1 76 
.. 350 
.. 346 
.. 8 40 
..4 46 
.. 4 36 
.. 10 40 
.. 19 50

SUes. Per Do*.
-Dime.................. ..................... I 1 00
i lb........................
6 oz........................
1 lb........................ ...................... 3 90
12 oz......................
1 lb......................... ...................... 6 75
3 lb........................ ...................... 15 50
51b........................

MAGIC BAKING POWDER.

Sizes. Per Dos.
Cleveland's—Dime................  $1 00

lib..................................... 1 50
lot....................................  2 30
|lb....................................  2 80
J oz.................................. 4 25

lib..................................... 6 50
•• 3 lb.....................................  16 00
•• 51b...................................... 25 00

“ VIENNA " RAKING POWDER.
, Per doz.

1-lb tins, 4 doz in box............................. $2 25
|-lb tins, 4 doz in box.................................1 25
f-lb tins, 4 doz in box............................... 75

BRR BAKING POWDER.

Mb. tins, cases 4 doz, per doz................ •* 25

HOME BAKING POWDER. CO., MONTREAL.

EAOLE BAKING 
POWDKR

Per doz.
Cases of 48-6c. tins $0 46 

" 48-lOc. tins 0 75 
“ 24-26a tins 2 25
" 48-25c. tins 2 25

Keen’s Oxford, per lb.................. ........fO 17
In 10-box lots or case .................... 0 16

Reckitt's Square Blue, 12-lb. box__ 0 17
Reckitt’s Square Blue, 5 box lots__ 0 16
Gillett’e Mammoth, i gross box........... 2 00
Nixey'e "Ce nr us," in squares, per lb. 0 16 

" in bags, per gross 1 25 
in pepper boxe^

JAMES DOME BLACK 
LEAD.

ryu5
2 50

Per doe.
|0 40 

0 IS

according to size..

J. M. DOUGLAS A 
GO.— Laundry 

Blues.
"Blueol "-10-lb. 
boxes containing 
50 pkgs., 4 squares
each......... per lb. 161c
" 8apphire’’-14-lb. 
boxes, i-lb. pkgs.
per lb....................121
"Union "-14-lb. 
boxes, assorted, 1 
A i-lb. pkgs. per lb. 10

Sizes.
2 doz. case 1 lb................
1 " lib................
1 to 6 cases, 6 per cent.
6 to 10 oases, 10 per cent

Pe$2°« 
.. 4 76

Black Lead.

Reckitt’s,e, per box...............................
___ itains either 1 gross, 1 ox. else;
1 gross, I os.; or i gross, 4 os.

" Bee " brand, 6 os., cases, 40 pkgs.
10 or, eases, 48 'T .
16 as., esses, 48 "
EAGLE BORAX.

Cases of 5-doz. 5c. packages —
" 5-doz. lOo. " ....

Brooms.
UNITED FACTORIES, LIMITED, dos. net. 

Boeckh'e Bamboo Handles, A,4 strings $4 70
............................... B, 4 ^ 4 40
" " 0,3 strings 4 10

D. 3 " 3 M
F.3 " 3 66

............................... 0,3 " 3 10

............................................. * 1.3 " 1 66
Cereals.

Wheat OS, 3-lb. pkgs., per pkg.......... Û OS
" " 7-lb. cotton bags, per bag. 0 18ft

Quaker Oats, 3-lb. pkgs., per case....... 8 09
Tillsoti s Oats, 3-lb. pkgs., per case....

Chocolates and Cocoas.
THE COWAN OO., LIMITED

3oooa—
Hygienic, 1-lb. tins.............per doz. •«'» 76

“ 1-lb. tins.................. " 3 50
" | lb. tins .................. " 2 00
" fancy tins.............. " 0 86
" 6-lb. tins, for soda water

fountains, restaurants, etc., per lb. 0 50
Perfection, 1-lb. tins, per dos.......... 2 40
Cocoa Essence, sweet, fc-lb. tins, 

per doe............... ......................... 2 15
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VALENCIAS
ASK YOUR WHOLESALER FOR

REIRAS BRAND

BRAND

D. RATTRAY <& SONS
Canadian Agents

1 10 Coristine Bldg.
MONTREAL

1 10 Dalhousie St.
QUEBEC

Chocolate— per lb
Queen's Dessert, i s and I's.......... $0 40

" o n......................... 0 42
Mexican Vanilla, i'e and 1'b............ 0 35
Royal Navy Rock, “ ,T ............. 0 30
Diamond, “ “ ............. 0 25

" 8 s ................. 0 28
Icing» fur cake Per doz.

Ohocolato, pink, lemon color, lbs... .SI 75 
Orange, white and almond, j-lbs... . 1 00 

Confections Per doz.
Cream bars, large boxes....................S2.25

small “ .... 1.35
Chocolate ginger, lbs .......... ............. 3.75

11 i lbs...................... 2.25
“ wafers, 1-lb. boxes ............2 25

" 1-lb. boxes..............  1.30

Mott's Prepared Cocoa, is and 1-boxes 
Mott’s Breakfast Cocoa, is in boxes..
Mott's No. 1 Chocolate.......................
Mott’s Breakfast Chocolate................
Mott's Caracas Chocolate....................
Mott’s Diamond Chocolate.................
Mott’s Navy Chocolate, Is in boxes...
Mott's Cocoa Nlbbs.............................
Mott’s Cocoa Shells ...........................
Vanilla Sticks, per gross......................
Mott s Confectionery Chocolate 0 21 
Mott's Sweet Chocolate Liquors 0 20

Chocolate^ per lb.
Caraccas, i s, 6-lb. boxes.................. $0 42
Vanilla, i's ......................................  0 42
“Gold Medal," sweet, i's, 6-lb. boxes 0 29 
Pure, unsweetened, i’s, 6-lb. boxes 0 42 
Fry’s “Diamond,” ie, 14-lb. boxes 0 24 
Fry's “Monogram," i’s, 14-lb boxes 0 24

Concentrated, !’s, 1 doz. in be
-ÏU. •" "

Per doz. 
2 40 
4 50 
8 25

0 35 
0 37*

Homoeopathic, i’s, 14-lb. boxes
|'s, 12-lb. boxes ..

Epps a Cocoa, case of 14 lb., per lb.
Smaller quantities........................

BBNtiDOltP'fl COOOÀ
▲ . F. Mac Laron, Imperial Cheese Co., 

Limited, Agents, Toronto. 
k lb tins, 4i doz. to case.......per doz., $ 90

JOHN P. MOTT ft OO.’H.

R. S. Melndoe, Agent, Toronto.

Per lb.
0 28 
0 40 
0 30 
0 28 
0 40 
0 23 
0 27 
0 35 
0 05 
1 00 
0 32 
0 36

WALTER BAKER & CO.,LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxes $0 38
Vanilla chocolate, 6-lb. boxes...............  0 47
German sweet, 6-lb. boxes...................... 0 27
Breakfast cocoa, i, 1, 1 and 5-lb tins 0 43 
Cracked cocoa, *-lb. pkgs., 12-lb. boxes 0 36 
Caracas sweet, chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 6’s,

per box ...............................................  3 00
Soluble chocolate (hot or cold soda)

1-lb. cans............................................. 0 42
Vanilla chocolate wafers, 48 to box,

per box.............................................. 1 56
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY CO.
Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa — l’or lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, 4-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case.plb. tins. ,40c. 
8-lb. boxes, 12 boxes in case, i-lb. tins. .42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44 

Sweet chocolate powder —
6-lb. boxes, 12 boxes in case, *-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, J-lb. tins. 34c. 

Premium chocolate - 
6-lb bxs., 12 bxs. in case, 4-lb. pkgs. 33c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .35c. 
12-lb. bxs., 6 bxs. in case, 4-lb. pkgs. .35c. 

Medallion sweet chocolate—

Diamond sweet chocolate—
6 lb. boxes, 12 bxs. in case, 4-lb. pkgs. .23c. 
12-lb. boxes, 6 boxes in ease, i-lb. pngs 23c.

Condensed Milk.
Anchor " brand, cases 4 doz., per case $5 00 

" evap. cream, cp. 4d. " 4 65

CreaM

Borden's Condensed Milk Co.

Eagle " brand.........................................$1 50
Gold Seal ” brand ................................ 1 30
Peerless" brand evaporated cream.. 1 20

"Reindeer " Brand 
Case (4 doz $5.60

Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon..................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins.......................  0 30
Gold Medal, 1-lb. tins.......................  0 31
Kin Hee, 1-lb. tins............................. 0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars...................................  0 30
English Breakfast, ground only 1- 

1b. tins.............................. — 0 If
JAMES TURNER ft OO. Per lb.

Mecca........................................................$0 32
Damascus............................................... 0 28
Cairo....................................................... 0 20
Sirdar..................................................... 0 17
Old Dutch Rio............................................. 0 I'd*

S. D. MARGE AU, Montreal. Per lb
"Old Crow” Java................................... $0 25

" Mocha..............................  0 25
" Condor " Java........................  0 30

" Mooha................................ 0 30

15 - year - old Mandheling Java and
hand-picked Mocha......................... 0 60

1-lb. fancy tins choice pure coffee, 48
tins por case..................................... 0 20

Madam Huot’s coffee, 1-lb. tine............ 0 31
..........................2-lb. tins................. 0 30

100 lb. delivered in Ontario and Quebec.
Rio No. 1................................................... 0 15
Condor I. 40-lb. boxes........................... 45c.

" H. 40-lb. boxes.......................... 42io
" III, 80-lb. boxes......................... 371c.
" IV, 80-lb. boxes.......................... 35c.

0. II. ft A. S. EWING S.

3-lb. bxs., 24 bxs. in case, i-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, 1-lb. pkgs. .44c. 

Milk chocolate—

Mooha and Java coffee, in 1-lb tins, 30-
lb oases............................................. 32

Mooha and Java ooffee, in 2-lb tins, 30- 
lb oases............................................. 29

31b. bxH., 24 bxs. in case, i-lb. pkgs ... 35c. 
6 lb. bxs., 12 bxs. in case, 1-lb. pkgs. .35c. 

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, 1-1 b. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, |-lb. pkgs. ,32c. 

Tid-Bib chocolate—
6-lb. bxs., 12 bxs. in case, 4-lb. pkgs. .30c. 
12-lb. bxs., 6 bxs. in case, 4-lb ' pkgs. ,30c.

Coffee.
" Bee " brand, 1 lb. tins, cases, 30 tins 9 00 

" “ 2 lb. tins, cases, 15 tins 8 70
THE KBY, BLAIN GO., LIMITED.

In bulk— Per lb.
Club House.............................................. 0 2
Royal lava..............................................  0 31

RECKITTS BLUE ZEBRA PASTE {

Imperial—Large size Jars....per doz. $8 26
um size jars.........

Small size jars.. 
Individual size jars.......

Imperial holder —Large size 
Medimm size 
Small size

Roquefort—Large size .. 
Small size...........

Always give your 
Customers Satisfaction.
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Leaders in their line
The absolute purity of Edwardsburg Starches 
has been demonstrated for nearly half-a-century.
Housekeepers from one end of Canada to the other 
know and use

Edwardsburg “Silver Gloss” Starch
and

Benson’s Prepared Corn.
i’'or sale by every jobber in Canada.

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1868

•1 Frank St. East,
TORONTO, ONT.

Warka:
CARDINAL, ONT.

I«d St. Jamas St..
MONTREAL, P.Q.

Coupon Booki—AUiion’a.
For 1«1= ill Canids by The Ebj Blain Co. 

limited, Toronto. O. O. Beauchemin ft
Fil-, Montreal.
|i $2 S3, $5, S10 and $20 books.

Un- Covers and 
num Coupons 

bered. numbered
In lut* of leas than 100

books, 1 kind assorted. 4c. 44c.
100 tu ?**) books................. Sic. 4c.
100 to 1,0»0 books.............. 3c. 34o

a Uieon's Coupon Pass Book.

11 00 iv 3 00 books....................3 cents each
5 0(, L »;k8..................................4

10 00 ..................................5i "
15 00 ..................................  6$
20 00 ....................  7| '•
25 00 .................................. | "
50 00 ..................................U "

« ane's Clothes Pine.
UNITED FAOTOBISE, LIMITED.

Olothed pms (full count), 6 gross in
dm, ;,er ou.......................................|0 03

dor i .jm 113 to a caul................. 0 76
loz ;. iiagea (13 to a oaul................  OH

Cleaner.

4-oz. cans $ 0.90 
6-ox. " 1.35

10-oz. M 1.16
Quart " 3.76
Ballon •• 10.00

Wholesale Agents. 
Th# UàTidson * Hay, Limited, Toronto

^CLEANER
«sEvchvtnimc.

Food. Per doz

Gelatine.
tr . , , Per gross,
anox lutines...................................$16 75
Kobink u n patent barley J-lb. tins___$1 25

!! " 1-lb. tins.... 2 25
groats |-lb. tins.... 1 25

' 14b. tins— 2 36

Per doz.
5 doz., at..$ 1 40
1 doz., at.. 1 45

Jams and Jollies.
SOUTH WELL’S GOODS. Per doz

Frank Magor k Co., Agents.
Orange marmalade..................................$1 50
Clear jelly marmalade.......................... 1 80
Strawberry W. F. jam.......................... 2 00

S>erry " " ..........................  2 00
ot " “ ..........................  1 75

currant'* " .......................... 1 86
Other jams ...................... $1 56 1 90
Red currant jelly................................. 1 75

t. urroK a oo.
Pure Fruit Jama—
1-lb. glass jars, 1 doz. in case, per doz. $0 96 
2Mb. tin pail, 2 doz. in crate, per lb. 0 064 
5 and 7-lb. tin pails, I and 9 pails to

orate........................................per lb. 0 06
7. 14 and 30-lb. wood pails, S 06
Pure Fruit Jellies—
1-lb. glass jars, 2 doz. in case, per doz. 0 95
7,14 and 30-lb. wood pails........ per lb. 0 06
Home Made Jams—
1-lb. glass jars (16-oz. gem. ) 1 doz. in

case......................................per doz. 1 50
6 and 7-lb. tin pails....................per lb. 0 09
7. 14 and 30-lb. wood pails ... 0 09

BBAND à OO.
Brand's calf's foot..................................  $3 50
Real turtle jeUy...................................... 7 75

Lioorioe.
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper—per lb. $0 40 
Fancy boxes (36 or 60 sticks)—per box 1 25
"Ringed” 5-lb. boxes.............per lb. 0 40
" Acme ” pellets, 5-lb. cans.... per can 2 00 

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 2 00
Licorice lozenges, 5-lb. glass jars— 1 75

" “ 20 5-lb. cans............. 150
" Purity ” licorice 10 sticks............. 1 4E

" " 100 sticks............... 0 73
Duloe large cent sticks, 100 in box................

Lye (Concentrated).
GILLBTT’S PERFUMED. Per COSO.

1 case of 4 doz......................................... S3 70
3 cases " .......................................... 3 60
5 cases or more...................................... 3 50

Katohas.
UNITED FACTORIES, LIMITED. Per CAie.

Sunlight (Parlor) ................................ $3 50
Flashlight (Parlor) ............................... 5.75
Kodak (Sulphur) ..................................  3 30

WALKERVILLB MATCH CO.
Parlor— 1 oa$te. 5 cases.

Iini>erial..................................  $5 75 50
Best.........................................  3 50 3 25
Crown...................................... 1 70 1 CO
Maple Leaf............................ 1 90 1 80
Knights.................................. 4 75 4 50

Sulphur-
Club ........................................... 3 90 3 70

Mince Meat.
Wetixey’s condensed, per gross net—$12 00 

per casa of doz. net.............. 3 00

Mustard.
OOLMAK'S OE KEEN'S.

D.S.F., -lb. tins............... ..per doa.$ 1 40
" Mb. tins..................... IN

1-lb. tins .................... “ S S9
Durham 4-lb. jar.........................per jar. 0 75

" Mb. jar......................... 0 16
F. D., 4-lb. tins.........................per doz. 0 86

" 4-lb. tins....................... " 1 45
e. d. MARCEAU, Montreal.

" Condor," 12.1b. boxes—

tlb. tins................................per lb.$0 35
lb. tins.................................. " 0 35

lb. tins.................................. " 0 324
4-lb. jars................................ per jar 1 30
1-lb. jars............................... " 0 35

Old Crow," 12-lb. boxes—
4-lb. tins...................................per lb. 0 25*
4-lb. tins................................ “ I 13
1-lb. tins............................... " 0 224
4-lb. jars................................per jar 0 70
Mb. jars............................... 0 25

Orange Meat.
Cases. 36 15c. 

packages.. $4.50
5 case lots__ 4.40

(Freight paid.) 
Cases, 20 25c.

packages... 4.00 
5 case lots.... 4.00 

(Freight paid.)

Orange Marmalade.
THE BET, BLAIN OO., LIMITED.

"Anchor" brand 1-lb. glass....................$1 60
" quart gem Jan......... 3 40

T. UPTON St OO.
Mb. glass jars, 2 dox. case... per doz.$ 0 95 
Home-made, in 1-lb. glass jars “ 1 50
In 5 and 7-lb. tins and 7-lb. pails, per lb. 0 06

Pickles.
STEPHENS.

A. P. Tippett k Oo , Agents.
Cessent stoppers (pints)......... per doz. $1 10
Corked ' " ............. • j fq

Soda.
COW BRAND.

DWIGHT*S

KING SODA

Case of 1-lb. containb£.«tir p"
Case of 4—b. (con- 

taining 130 pkgs. 
per box, S3 00. 

Case of 1-lb. and 4- 
lb. (containing dû 
1-lb. and 60 1-lb. 
pkgs),uerbox.$3 00. 

Case of 5c. pkes. (containing 96 pegs.), per
box. $3 I

MAGIC UR A SI».

No. 1, cases, 60 Mb. packages .. 
No. 3, M 130 4 lb.
No. 3. ' “.. f 30 Mb. 

1 604-lb.
No. 5 Magic soda—cases 100—10-ox. pkgs.
1 case........................................................  J ss
5 oases........................................................ 171

“ EBB " 1EAND.
" Bee " brand, • os., oases, 110 pkgs. ) Per 

lOos., oases. 96 pkgs. > ease 16 os., oases, 10 pkgs. f $171

Soap and Soap Powdari.
A. P. TIPPET k OO., Agents.

Maypole soap, colon............ per gross$10 30
_ , " black................ 15 30
Gloriole soap........................... " U 90
Straw hat polish..................... 10 90

KAHUITTH.
Babbitts "1776" 

6-oz.pkgs $3.50 per 
box. 5 boxe e 
freight paid and u 
half box free. 

Babbitt's "Best

Potash or Lye, bxs
each 2 dos., $3 per box.

W*. II. DÜWN, AGENT.

87
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A “ GOOD COFFEE” reputation - has—does—and will, increase a 
Grocer’s trade eveil in the'face of fiercest competition. YOU can gain 
the reputation, by handling

“ Prince of Wales”
MOCHA & JAVA COFFEE
Packed in 1 & 2-lb. (air-tight) tins.

?

COFFEE 1
' A J

S. H. & A. S. EWING
Established 1845.

Importers and Manufacturers
55 Goto St.. MONTREAL

CHASER 
____SOAP

. Does the Work

CHASER SOAP.

1 0AM .............................................. $2 40

1# .................................. 1 20
Nmmi .................................. HO

6 per cent 10 days or 60 dey» ecoeptenoe.
8Ur eh.

SDWARDSBUBG STARCH CO., LIMITED.

Laundry Bterchee— Per lb-
No. 1 White or blue, 4-lb. oerton.f 0 06* No. 1 “ " 8-lb. " 0 06}
Cenede laundry............................... 0 05*
Silver flow, 6-lo. draw-lid boxes. 0 07* 
Silver gloss, 6-lb. tin canisters.... 0 07* 
Edward's silver gloss, 1-lb. pkg. 0 07* 
Kegs silver gloss, large crystal.... 0 064
Benson’s satin. 1-lb. cartons......... 0 071
No. 1 white, obis, and kegs......... 0 05$
Canada White Gloss, 1-lb. pkgs.. 0 05j 
Benson's enamel.... per box 1 25 to 8 60 

Culinary Starch—
Benson It Co.’s Prepared Corn— 0 07
Canada Pure Corn ......................... 0 05Ï

Rice Starch—
Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps..................................... 0 06*
BEK HTARCH CO., MONTREAL.

" Bee " brand, cases, 64 packages. 6 00
BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. |0 0C* 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 062
Finest Quality White Laundry—

Hb. Canisters, cases of 48 lb.... 0 061
Barrels. 900 lb..............................  0 06*
Keg*. 100 1b.................................. 0 06*

lily White Gloee-
1-lb. fancy cartons.Nyses 30 lb. 0 074
6-lb. toy trunks, 8 in case.......... j) 07!
6-lb. enameled tin can$sfcergi_>"/

incase.........................................  0 07*
Kegs, ex. crystals. *U0 lb............. 0 06*

Brantford Gloss—
1-lb. fancy boxes, oases 36 lb.......90 07*

fantiHtn Electric Starch—
Boxes of 40 fancy pkgs., per case 9 60 

Celluloid Starch—
Boxes of 46 cartons, per case— 3 50 

Culinary Starches—
Challenge Prspared Com—

1-lb. packages, boxes 40 lb......... 0 06*
No. 1 Brantford Prepared Corn—

1-lb packages, boxes 40 lb.......... 0 07
Crystal liaise Cora Starch - 

1-lb. packages, boxes 40 lb.......... 0 07
ST. LAWBEMO» STARCH CO., LIMITED.

Ontario and Quebee.

•4. Law > eora starch, 40 lb 
a starch, 401b............

Laundry Starch se—
No. 1 White, 6-lb. cartons, 461b.. 

" 9-lb. cartons, 86 lb..
" 909-lb. bbL..................

1604b. ksgs...............
Canada Laundry, 40 to 46 lb........
Ivory Gloss, 84 family pkgs., 48 lb

“ 1-lb. fancy, 30 lb..........
* ‘ large lumps,1004b kegs

Patent starch. 1-lb. fancy, 91 lb.. 
Akron Gloss. 1-lb. packages, 694b.

607 
0 06*

0 06 
006 
6 06 
0 06 
0 07 
007 
0 06

0661

OCEAN MILLS.

Chinee# starch,

Ser case of 4 
os., 94, less 5

tiau Toy Starch—
10c. pkges, cases 5 doz., per do .... 1 UU 

less 6 per cent.
BtOT, Poliih.

hj* tint'pô
\ Vox anû \ot 'y

. \X\\s '
^ xa\\w \xtt\<\ v>w\va\\c&.'

I 1 > N, AGI M.

Enameline No.
4,bxe.,ea.3dz.O 38 

Bnamellne No,
6, bxs.,ea.3dx.O 66 

Bnamellne 
liquid, bxe.ea.
3 do*.............. 0 76

Blackene, 5-lb. 
cans, per lb..O 10

Syrup.
" CROWN ” BRAND PERFECTION BY RDF.

Per case.
Enamelled tins, 3 do*. In case............. 93 40
Plaiq tins, with label—

2 lb. tins, 9 doz. in case........... . 1 90
6 " 1 “ ” ................... 9 36

10 “ * " ...................... 11690 " I " " .................. 9 10
(10 and 90 lb. tins have wire handles.) 

“BEAVER"BRAND.
Per case.

1 gal. tins, square, 6 in case................  9* *0
* gal. tins, round, 12 in case ............ 4 60
t gal. tins, round, 24 in case............... 4 60

MMALL’e brand—Standard.
Per case.

1 gal. tins, square, 6 in case............... 94 70
* gal. tins, round, 12 in case............... 4 90
* gal. tins, round, 24 in case ............. 5 30

less.
BALADA CEYLON.

Wholesale. Retail.
Brown Label, l a......................  90 99 90 36

- - is........................  0 91 0 93
Green Label, l’s and *’#......... 9 S3 0 30
Bine LaMra, *>. fs ind *’s 910 0 49
BadIaULIsand *•............... 9» 911
Geld Label, fa........................... 6 46 #66

, tO LO N A’
[ puwe Ceylon Tea T

Ceylon Tea, in 
1 and *-lb. lead 
packages, black 
or mixed.

Black Label, l-lb., retail at 86c.............90 19
" ” *-lb.. “ ” ............. 0 90

Blue Label, retail at 30c........................ 0 22
Green Label. “ 40c.......................  0 28
Red Label. “ 60c.......................  0 36
Orange Label, “ 60o.......................  0 42
GoldLabel, “ 60o........................ 6 66

Pure 
InoianTea

Rising Bun, 6 ox cokes, t-grose boiM $f 60 
Rising Sun, Vox. oekss. gross boxes « 60 
Bun Posts, lOo. sixs, 1-gross boxes.... 10 00 
Bun Puts, 6c. Biss, f-gross boxes.... 6 00

, snob «0 l-lb.................... ...........  |0 96
” Mj-lb. .. 1 , «
“ 90 Lib..../ ....................

1M l-lb................................ 0 96

LUDBLLA CEYLON, l’S 
AND |’B PKQB.

Blue Label, I s........................... 90 18* 90 26
Blue Label,*’#............................. 0 19 0 36
Orange Label, l’s and *’# — 0 31 0 30
Brown Label, l’e and *fs....... 0 28 0 40
Brown Label. *’# ...................... 0 30 0 40
Green Label, l’e and *’#........... 0 36 0 60
Red Label, *’s............................. 0 40 0 60

“ CROWN " BRAND.

Wboleeale. Retail.
Red Laoel, l-lb. and *e............ 9 0 36 90 60
Blue Label, l-lb. and *e................ 0 38 0 40
Green Label, l-lb........................ 0 19 0 25
Green Label, *e........................... 0 90 0 95
Japan. Is...................................... 0 19 0 96

e. d. MARCEAU, Montreal.
Japan Teas—

"Condor’’ I 40-lb. boxes............. 90 40
II 40-lb. boxes............ 0 37*

“ III 80-lb. boxes......... 0 35
1MD AAA Japan, 40 lb " at............. 0 32*

AA 40 " . 0 30
Blue Jay, basket fired Japan, 70 lbs., 0 27*

"Condor ”IV 80-lb. “ .............. 0 324
" V 80-lb. "   0 27*
“ XXXX 80-lb. boxes.... 0 93*
" XXXX 30-lb. " .... 0 94*

XXX 80-lb. " .... 0 31
" XXX 30-lb. " .... 0 22

XXIO-lb. .... 0 19
" XX 30-lb. " .... 6 90

LX 60-lb. per case, lead 
packets (26 I s and 70 *’e)0 27*

Black Teas— " Nectar " In lead packets
Green Label..... retails 0 26 at 0 20
Chocolate Label. .. " 0 36at 0 95
Blue Label............... 0 50 at 0 36
Maroon Label.........  " 6 60 at 0 46
Fancy tins—Chocolate, l-lb......... 0 32*

" " -Blue, l-lb.................... 0 43*
" " —Maroon, l-lb............... 0 66
" " -Maroon, l-lb............... 1 6C

" Condor ” Ceylon black tea In lead packets 
Green Label, *e, *e and Is,
60-lb. cases............retail 0 96 at 0 90
Grey Label, *e, *e and Is,
60-lb. cases..............reuil 6 30 at 6 91
Yellow Label, *s and Is,
lb-lb. cases ..............retaU 0 36 at 6 96
Blue Label, *e, *e and Is,
104b. eases ..............retail 0 40 at 6 30
Bad Label, *e, *s and Is,
104b. cases .............. retail 6 19 as 6 84

.............

Black Teas—"Old Grow " blend—
Bronzed tins of 10,26,60 and 80-lb.
No. 1............................ . per lb. 0 56
No. 3....................................... “ 0 30
No. 3....................................... " 6 26
No. 4....................................... " 6 20
No. 6....................................... " • 17*

LIFTON S TEA (In packages).

libs 4 tit 14 
Color of * lbs.* lbs. for 
Label per per per

lb. lb. Ib
Oeylon-India, Ex. oh’et A Yellow 45 47 J9

...............................B Red 40 41 M
" No. 1 O Pink 36 ST St

10 Orange 18 44
SOL. Blue It M
40L Green 90

Tobseeo.
THE EMPIRE TOEAOOO OO., LIMITEE

Smoking—Empire, S*e, 6s. and 10s.... #0 II
" Amber, 6s. and 3s................. 4M

Chewing—Stag, bars, 10|oz................ 0 41
Bobs, 5*s. and lie................ I 44

" 10| os. bare, 6s............ 0 44
Currency, 12 oz bars, 12s.... 0 47

" 6*s. and 12 s.........  8 47
Old Fox, narrow. 19s............ I 4T
Snowehpe, 14tozb’re,ep’o'd6* 0 II
Pay RoD, 7s and 6*s.............. 0 II
Fair Play, 8s. and 13s............ I ■

Vinegars.
l. D. marcs AU, Montreal. Per gal.

EMD, pure distilled, highest quality.. $ù 30
Condor, pure distilled........................... 0 21
Old Crow................................................... 0 14

Special prices to buyers of large quantities
ORIMBLl’e MALT.

Bulk, *-casks, 25 gals................ $5 45 818 46
“ casks, 60 “ ................  10 36 18 44

Bottles, cases, 3 doz.................. 396 444

Wuihlng Powder.
FAIRBANE’e «OLD DUBT.

Five oases assorted—
34 26o. packages..................................... 8j *»
10010c. " .................................. 9
100 60. “ ................................... »,»
1 case 50 5c. packages free with 5 case lots

Freight prepaid.

Cane’s Wooden ware.
UNITED FACTORIES, LIMITE».

Per doi
Washboards, Victor— .............................*

• Grown............................... J “
" Improved Globe............. } 63
" Standard Globe............. \ r*
" Original Solid Globe... I W
" Superior Sid. Bk. Globe. X J*
" Jubilee............................ * g
" Pony.................................. 0 9&

Diamond King (glass)............................. J 06
’ •« S 9 ou

•• •• i.......................................................................... s w
s'. ...................................... 7 UU
- - ............... 1 65

.............. 2WPails, No. 1. 9 hoops-
" No. 3. ^

Yeast.
Royal yeast, 3 doz. Se. Dkgs, in s 
Gillette aream yeast, 3 doe ,

s ——■■ éaksu I dam. Ss .

lie. Me
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Brands”" 1 is very choice No.
COFPBE and CHICORY

" .y.*.,- 2/3 4/- 7/-
PUOE DUTCH COCOA

per do*, tips. ................. 4/3 8/- 15/

- if
i

tpaid, to any Canadian 
. Tbhms : Cash with

BY w packed in cases 
COCOA is supplied in

lMm.ES Wi ON APPLICATION.
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You art Interested 
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* WONDERFU

YOUR CUSTO:Light is equal to 43>5 candle power, actual test (UïS. 
Light House Board).

Greatest Candle Power and Smallest Oil Consumption
for a given amount of light.

Shows twiee as mush light as any other globe tubular
street lamp and four times as much as an ordinary gas
street lamp.

Does not blacken the globe when exposed to high winds. 
Does not blew oat.
Fits on Standard Brackets and Posts.

A FACT-THE BELGIAN No. 67 GL0BE POST LAMP will 
last three time* as long as the best Tubular Globe 
Street Lamp now made. -

They won’t be satisfied with any 
tried it. We are sure yoa will find 
profitable to handle as many 'hnn^ 
Let os bare your trial order.

GOWANS, KENT & CO.
WHOLESALE CROCKERY ARB GLASSWARE

TORONTO, ONT. WINNIPEG, MAN.
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