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“ARE WE DOWN-HEARTED ?—CERTAINLY NOT"” NUMBER
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St. Lawrence Sugar Refineries, Limited

(Canada’s Finest Sugar Refinery) _ PRINTY I (Canadian Firm, Canadian Capital)
o MONTREAL




CANADIAN GROCER

That good old winter smoke

when dad drops into his cosy arm-chair and sticks his feet up on
a high level, is made a pleasant reality when the good old pipe

is filled with T and B Myrtle Cut.

[Tave you catered to the family man’s tobacco needs by sug-
gesting that the good housewife keep **Father’s™ tobacco jar
filled for him?

This trade is worth while—go after it.
Order ‘‘Myrtle Cut’’ from your Wholesaler.
Tuckett Limited

HAMILTON, ONT.

The Original Coal Tar Soap Recommended by the
Medical Profession

WRIGHT’S COAL TAR SOAP

Z
7~
QAURIGHT S
The Soap which has reeceived the /7 S

=
T

highest commendation from the Brit- \
i1sh  Medical Press for the last 50 ‘ OAI IAR\

yYears,

WRIGHT’S COAL TAR SOAP

Stimulates and cleanses the skin—safeguards the health against infection. Unsurpassed as a

NURSERY AND TOILET SOAP

Manufactured by

W RIGHT, LAYMAN & UMNEY, LIMITED, 0

Canadian Agents :

HAROLD F. RITCHIE & CO., LIMITED, 10-12-14 McCaul St.,, TORONTO




CANADIAN GROCER

We have never heard of a grocer
who regretted handling

Chase & Sanborn’s
' Coffee

But we have heard of a good
many who regretted not handling

them sooner.

Chase & Sanborn, - Montreal
HIGH-GRADE COFFEES. '

HERE ARE A FEW OF

McVitie & Price’s
BISCUITS

established favourites from the Old Country, which
every grocer should stock:

“The Premier RBiscult of

DIGESTIVE. Britain.” Finest wholemeal.
SCOTTISH ABERNETHY. The Scottish favourite,

Acwm OREA.MS- Rich (-rmmt-ﬂllmi short-

bread biscuit.

cum CHOCOLATE. Ch late  Dbiscuit filled

with eream.

OSBORNE. The standard Old Country

bhiscuit, delightful flavour.
mon TEA- I'nlpulnr Scottish tea bis-

cuit.
m PETIT BEURRE. Fine butter flavour.
BELGIUM. Rich shortcake.

Butterfly shape, cream
BUNTY CREAMS. sandwich, alinond flavour.
BUTTERETTE.

Light short-eating cracker.
ROYAL SCOT.

Recognized Official Agents in the following cities:—
Halifax, Montreal, Toronto, Winnipeg, Calgary,
Edmonton, Lethbridge, Vancouver and Viectoria,

GENERAL CANADIAN REPRESENTATIVE :
Mr. Sydney Owthwaite, 10 Vaudreu | St., Montreal

Ideal tea or coffee hiscuit.

Cleave’s

CELEBRATED

DEVONSHIRE CREAM

Chocolate

A high-grade and up-to-date article,
showing an excellent profit and giving
increasing satisfaction.

THE CHOCOLATE THE PEOPLE WANT.

Also other new and attractive
.5 cent lines.

AGENTS:
MONTREAL—F. Davy & Co., 6 St. Sacrament St,
TORONTO Mason's Ltd., 25 Melinda St.
WINNIPEG—Hambliu & Brereton, Ltd,, 149 Notre Dame Ave. F.
VANCOUVER—Hamblin & Brereton, Ltd.,842 Cambie St.

JOHN CLEAVE & SON, LIMITED
CREDITON, DEVON, ENGLAND
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Judge “Le Calice” by
what it has done

By the immense popularity this quality soap
has met with in every locality—

By the willing hold it has on new and regular
trade—

By the praise it brings from even the hard-to-
please—

By the confidence you can have in continued
steady business—

Judge Le Calice Castile Soap by what it has
done for others and what it can easily accom-
plish for you.

Shouldn’t Le Calice have a prominent place

in your stock? Get your jobber to ship you
Le Calice to-day.

AGENTS:
Martin & Robinson Arthur P. Tippet & Co. Tees &|Persse )

Winnipeg
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Quality that Builds
Steady Trade

The standing you hold with your
customers i1s no firmer nor cer-
tain than the quality of the goods
you sell them.

The quality and convenience of
Borden Milk Products (either
the Milk, Cream, Coffee or Co-
coa) produces a friendly feeling
between you and your trade con-
ducive to good buying and big-
ger profits.

The very nature of the present
season, with its picnics, camping
parties and outing trips makes
it well worth your while to exer-
cise every effort to secure the
extra sales such a season pro-
duces.

Get up an attractive, impressive
display of Borden Milk Products
to-day.

Borden Milk Co., Limited

“Leaders of Quality"
MONTREAL

Branch Office: No. 2 Arcade Building

Vancouver, B.C.
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packing cxporhnc.
have made SUN-KIST poulblo

Raisins—
the SUN-KIST Kind

Your customers will use more
raisins if they can get the SUN-
KIST Kind.

There’s no use ignoring the fact,
good raisins will sell like hot cakes
and build up trade—poor raisins
will drive customers away.

SUN-KIST Raisins have an indi-
viduality of their own—not only in
the way they sell but in the satis-
faction they give.

The SUN-KIST Kind are the best
of Fresno County’s raisins. Packed
by people who own the SUN-KIST
Brand and control and guard its
quality.

They are not packed or controlled
by any association or combination
of growers or packers.

SUN-KIST Raisins— whether
seeded or seedless—will make friends
and customers—

They are the kind you want.

Packed—and backed—by 50 years’
experience.

Wholesale Distributers In Every
Territory—Ask Them

PLACE YOUR FALL ORDER NOW

canned Fruits
; k\Jt.C*
i KAISINS

Make Your SIore a SUN KIST Store |
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Every Grocery List Should End Up With
a Package of Dr. Cassell’s Tablets

In nearly every home in Canada there is a case of ‘‘nerves’’ which

so_contu. could be corrected by the timely use of Dr. Cassell’s Tablets.

You get nine chances to the druggist’s one to sell them to your

D T R e customers, so why not cash-in on your advantage by keeping a
II;!} D® CASSELLS natty display on a counter or show-case, and by calling attention
A to the efficieney of this famous and proven ‘‘Old English

| l l "ABLETS Remedy’’?

W' ‘ We’re spending $60,000 in consumer advertising to help the deal-

IR 3 o BARS s of Canada to ereate a demand and to reap the splendid protit
" (IS-U ~anaaa 1'ee < ana ¢ e : af 'x.} I L]
Y CASSELL i of 50% on a big annual turnover. Now is your time to go after
TABLETS 7973w this business.

Send trial order.

Dr. Cassell’s Medicine Co., Limited
 MANCHESTER, ENG.

Agents for Canada: Harold F. Ritchie Co., Limited
Toronto

Tell your wholesaler you
must have

DA COSTA & CO.’S

EXTRA FANCY BARBADOS

secret rebates to dealers on ‘‘Windsor’’ or ‘‘Regal’’

Salt. This year Molasses will Le
Every Retail Grocer pays his jobber what all the h}gh in price, and it is all the

others pay—and they buy only through the jobbers. & ¥
The price and the quality are guaranteed and upheld. 0o nnportant that Jou

It is this strict adherence to quality which has built should buy the brand which

up the enormous demand for ‘‘WINDSOR’’ AND vou know will be satisfactory
‘‘REGAL’’ TABLE Salts. Practically everybody in yo ill be satisfac ¥

% Canada uses them. For the sake of some “‘cut price’’ both to you and your custom-
(which may not be as much as the discount allowed a \

competitor) a Grocer has got to overcome the universal ers. The price 18 no hlghcr
preference for ‘‘ WINDSOR’’ AND ‘‘REGAL."’ than for other brands.

Can yoy do it—can you afford to try to do it—is 1t
worth while—isn’t it easier and more profitable to

. handle standard, reliable, one-price brands like INSIST UPON HAVING
“WINDSOR” & “REGAL” SALT DA COSTA’S

The Canadian Salt Co., Limited, Windsor, Ont.

The Same Terms
for all Retailers
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“Aylmer Brand”
JAMS

Get the trade every time. They bring to your
customers only the choicest of Canada’s best fruits
fresh from the orchards. And this quality, this
freshness and fine flavor is improved rather than
lost with the “Aylmer” method of preserving. Now
is the time to stock up BIG, especially when camp-
ing, outing and picnic parties are on the lookout
for just such delicious preserves as “Aylmer Brand.”
If you want to thoroughly satisfy your customers
and get a grip on the big summer trade, ask your
jobber to stock you with “Aylmer Brand” at once.
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Dominion Canners, Limited
HAMILTON, ONTARIO
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Purity on the Label May
Satisfy Some—

Purity in appearance may attract many others. But Purity that proves itself after
the purchase is made is the only kind that gives positive assurance of steadily increas-
ing sales.

The presence of Anchor Caps, with their absolutely air-tight seals, not only carries
the conviction of absolute purity of the goods, but secures the natural goodness and
original flavor the manufacturer put into them in making. Anchor Caps help you sell
more bottled goods more easily, and give the assurance of continued good sales.
Your jobber can get Anchor Caps for you on any goods you are handling or would
like to handle. Imsist to-day upon having them. .

Anchor Cap & Closure Corporation of Canada

LIMITED
Sudbury St. West, Foot of Dovercourt Road TORONTO, CANADA

Royal
Salad Dressing

Business is good with us.

It should be good with you.
Talk good times. Think good times.

Talk Royal Salad Dressing. Sell Royal Salad Dressing.

Made in Canada for Canadian trade.

THE HORTON-CATO MFG. CO.,

WINDSOR, ONT.
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CLARK’S
MADE-IN-CANADA

PURE FOODS
ARE YOUR BEST SELLERS

W. CLARK, LIMITED, MONTREAL
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: The
“NUGGET”
BROOM

Fills a Long-Felt Want

becau-e it is a good light broom.

Heretefore light broovms have only beer
made in the caeaper grades, hut the
“NUGGET" is of the best corn and work-
manship and guaranteed not to turn up or
fall out In use.

Then, too, consider the handsomely fin-
ished, golden-yellow handle, with yellow
velvet trimmings—you may not sweep with
the handle but it helps to sell the broon.
Each broom is trade-marked and in an
individual wrapper.

For prices, ete.,, write

Stevens - Hepner
Company, Limited
Port Elgin, - Ontario

The “Nugget” broom ix

only one of the famous
Keystone Brand
Brooms and
Brushes.

COIN PURSES

(Our new penny piece)

NIGHT STICKS
WHISTLES
FLEXIBLE STICKS
CIGARETTES

and a full line of attractive and quick-
selling Licorice Specialties.

Order from your Wholesaler

Evergt in Licorice for Grocer,

and Confectioner

MADE IN CANADA

National Licorice Company
MONTREAL

e

ez dziidaris

LIS

SELLLLIITI A LIS LL S

Freeman’s Improved Standard
cad oy A Refrigerator

MADE IN CANADA
for

Butchers
Grocers
Creameries
Householders
Restaurants
Hospitals
and all
Institutions

SATISFACTION GUARANTEED
Send for Catalogue, Price List and Discounts

TheW. A. Freeman Co., Limited

Hamilton Ontario

N Ty

When you sell

HEINZ

57
VARIETIES

PURE FOOD PRODUCTS

You give your customers—
Goods Made in Canada—
from Canadian Materials—
by Canadian Employes.

H.J.HEINZ COMPANY

Canadian Factory:—Leamington, Ont.
Warehouse:—Toronto

SISLISLSIISL SIS SIS S ILLSVISL SIS LS IS ISTSTSISS LTSI LSS LS LSS SSESSS TSI LSS AT SIS SIL LSS IL AL TLS S PSS s




CANADIAN GROCEK

You can sell

OCEAN BLUE to a customer a second time
—she wants it always after trying it once.

A first sale is a string tied to future business
—profitable business too! F

That is why to-day’s sales of

OCEAN

BLUE

are larger than ever.

Order from your Wholesaler.

HARGREAVES (CANADA) LIMITED.
33 FRONT STREET,E TORONTO.

“SOVEREIGN”

SALMON

FINEST
BRITISH
COLUMBIA
SOCKEYE

QUALITY
IS OUR FIRST
CONSIDERATION

$ACKED BY'

THE ANGLO BRITISH COLUMBIA PACKING CO.

LIMITED
VANCOUVER, B.C.

Indian Chief Brand

CLAMS

same day they
are taken from
the clam beds.

Sell your cus-
tomer a can and
advise her to
make a

CLAM
CHOWDER.

It can be pre-
: pared in a few
minutes and is really delicious.

Your Jobber will Supply You

Shaw & Ellis, Pocologan, N.B.

AGENTS:
Mentreal, R. B. Hall & Son. Ottawa, William Forbes. Quebec,
A.Francois Turcotte. Winnipeg, George Adam & Co. Toronto
and Hamiiton, Walter S. lnvlor Edmeonton, D. J. McLeod
&Co. V ver, H. C.

Canned the

Right—Always right

It has never been anything else since we first
turned out the goods in 1846, Its absolute purity,
full strength and reliability make it always in
demand by careful cooks.

COW BRAND BAKING SODA

is the best for satisfaction and profit—as such
you should never fail to recommend it.

Get it from your jobber.

CHURCH & DWIGHT

Manufacturers LIMITED

MONTREAL

|-
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“ How a Toronto Singer I
Fiscaped from Germany

“ English Colonials to be Interned”

When Lissant Beardmore, Toronto,
grand opera singer, saw that notice
tucked away in an obscure corner of a
German newspaper, which he was read-
ing in his home in Berlin, he decided to
break the surveillance under which he
had been kept since the outbreak of the

war and get out of Germany.

It was toward the end of January, and
the grip of Winter was on the land.
Nevertheless, he started out on a dash
for freedom towards the Swiss frontier.
His travels through the snow-bound,
official-ridden country occupied seven
days, and took him first over the
Austrian frontier and then into Switzer-
land. How he evaded the sentries, how
he was captured once and lodged in an
hotel, from which he escaped disguised
as a peasant, makes a story of thrilling
interest. Mr. Beardmore tells it himself
in the August issue of

Maclean’s Magazine

The story has a double interest, as it
gives an insight into conditions in
Germany.

The Grand Prize

AT THE X

PANAMA-PACIFIC
EXPOSITION 3= Jreepie<g

HAS BEEN AWARDED TO

Walter
Baker &
Co.,Limited

for the superiority
and excellence of
their y
oot Siack
Cocoa and Chocolate
Preparations

S5 Highest Awards at the Leading Fairs and Exposi-
tions in Europe and America.

Walter Baker & Co. Limited

Established 1780
Montreal, Can. Dorchester, Mase,

You can get this story in

AUGUST MACLEAN'’S

TWO DOLLARS A YEAR

The MaclLean Publishing Company, Limited

143-153 UNIVERSITY AVENUE - TORONTO, ONTARIO

The effect of the
Great Conflict

upon business and investment
values has been far-reaching.
The business man and the in-
vestor has never been in
eater need of accurate
nowledge of conditions —
and of the best possible busi-
ness and financial counsel.

THE FINANCIAL POST
of CANADA

through its unexcelled
sources of information, and
its exact analyses and
forecasts, supplemented by
its by-mail

INFORMATION BUREAU

which deals with financial or
business problems, furnishes
a service of unsurpassed
value.

Annual Subscription $3.00 the Year.
Write for a Sample Copy.

THE FINANGIAL POST
of CANADA

143-153 University Avenue
TORONTO CANADA
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More Than Ever in a Class

‘by Itself,

One of our
12 new
modgels.

Wouldn't
it be a
good idea
then to
look into
the Coles?

It ranks
with the
best and
meets your
price.

26 models
of electric
machines.
Makers of
Hand Coffee
Mills for
twenty -five
years.

COLES MANUFACTURING CO.
1618 North 23rd St. PHILA., PA.

AGENTS: Chase & BSanborn, Montreal; The Codville Ce.,
Winni, ; Todhunter, Mitchell & Co,, Toronto; Jul‘n-
Turner Co., Hamllton, Ontario; Kelly, Douglas & Cu.,
Vancouver, B.C.; L. T. Mewburn & Co, Calgary, Alta.

urtt

= -
TABIR S

\

S/A
S/

Put up in either Sanitary cotton
bags or in our handy, free-running
Sanitary Packages, which keeps the
contents clean and dry and makes
Shaker filling an easy operation.
Purity Salt is made in Canada’s
most modern vacuum salt manufac-
turing plant by expert workmen.

Show it in the new pack-

ages. Display them in your
window.

The
WESTERN SALT Co.
LIMITED

COURTRIGHT,

A harvest time

trim for E.D.S.
Grape Juice

You know the value of the
association of ideas. Well
here is a simple, practical,
yet effective demonstration
worked out into a window
trim.

Canada is all flushed
up over her crop pros-
peets, which is now
known to be good.

Why not get a sheuf of gold-
en, ripe wheat and stand it
in the centre of your window,
around it arrange a display
of Made-in-Canada cereals,
holiday requisites, ete., and
right in the ecentre front
make a niece arrangement of
E.D.S. Grape Juice bottles
with a show eard worded like
this:

Drink to Canada’s Har-
vest with Canada’s
Native beverage, E.D.S.
Grape Juice.

Order your August
Supply.

E. D. Smith & Son, Limited
WINONA, ONT.

Agents :

NEWTON A. HILL, Teronto; W. H. DUNN, Montreal;:
MASON & HICKEY, Winnipes: R. B. COLWELL,
Halifax, N.S.; A. P. ARMSTRONG, Sydney, N.S.
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Travellers’ Holidéys
1st-14th August

We thank you for business kindly sent to
us this week and appreciate your continued
THE SIGN OF PURITY support.
Phone Orders at our Expense
Phone Nos.
3595, 3596, 3597, 3598, 4656

BALFOUR, SMYE & COMPANY
House 'Phone No. 1807

HAMILTON, ONTARIO

His wife makes such good coffee

She uses Symington's Coffve ssencve—her grocer introduced this quick and easy way
of making delicious coffee to her. He sells the regular supply to this home, as well as
hundreds of others.

The customers llke it and he makes a good profit.
You can get it from your wholesaler.

YMIN !
S COFFﬁé"%:S!'S(]:‘)II:ICS I-)ﬁ ’

Agents: Ontarlo—Messrs. W. B. Bayley & Co., Toronto. Quebec

—Messrs. F. L. Benedict & Co.. Montreal. Vancouver and Winni-

peg—>Messrs. Shallcross, Macaulay & Co. i
THOS. SYMINGTON & CO., Edinburgh and London

Sanitary Cans

““The Can of Quality”

Fruits, Vegetables,
Baked Beans, Soups,
Meats and Milk.

Sanitary ...Eﬂ'., Company

NIAGARA FALLS, ONTARIO
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BARE FACTS ABOUT RC T l

Examine the Details

of this famous Canadian-made refrigerator, note the liberal
circulation of air, note the dry coldness of the air, which
prevents deterioration of the most perishable produce.
Then figure how much you'll save in a year on your in-
vestment. Write for catalog and prices of various styles.

John Hillock & Co. Limited.

TORONTO

NOTE THIS

BUY
Mr. Grocer:—The Niagara Fruit Growers are
running this bulletin (changed weekly)

“Made in Canada” FRUIT BULLETIN
Cotton Clothes Lines :ll'.‘l hin:tﬂl\i‘(‘tm::w“:n:l‘.In:\“enxm\”l;c\:\‘:f\:

cellent Plums—Wasghington, Gage, ete.,

can now be had. Some good early

and Cotton TWine Peaches ure ready. Housekeepers

should wateh for coming Importaut
Niagara District Fruit Bulletins.

Cotton Lines are as cheap as Sisal or Manila :
and mach better in 250 newspapers to help you sell fruit. See
FOR SALE BY ALL WHOLESALE DEALERS your customers and rush your orders for

See that you get them Niagara Peninsula grown fruits.

LARGEST MAKERS IN THE WORLD

Tin Foil—all descriptions
Tea Lead—all gauges and sizes

Metal Bottle Capsules—any size,
color or stamping

Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use — stating qualities —

We will give you BEST QUALITY — BEST DELIVERY — BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road LONDON N., ENGLAND
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WAGSTAFFE’S

Strawberry, Raspberry

Black Currant, Gooseberry
Red Currant

1915 Pack Now Ready for Delivery

One of the largest packs in the history
of the concern of 1,500,000 1bs.
of Strawberry Jam alone

Quality is Always in Demand

WAGSTAFFE’S LIMITED

HAMILTON, CANADA
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We are frequently told by elderly people of the days of the Crimean War
when tea went to considerably over one dollar a pound. The Greatest War
in history has now been raging over one year and we are still quoting cer-
tain grades of tea at 10 cents per pound. Is this not a glorious tribute to effi-
cient work done by the British Navy?

The Tea Trade certainly has no reason to be down-hearted.

John Duncan & Co.

Established 1866 MONTREAL

IN THESE TIMES OF STRESS

MAKE THE DOLLARS WORK AT HOME

Every dollar that you send out of the West for merchandise similar to that manufactured
in the West, lessens OUR working capital.

Coffees, Spices, Herbs,
Baking Powder, Ex-

tracts, Jelly Powder,
PRODUCTS Icings, Salad Dressings,
Teas, Etc.
“WESTERN-MADE-FOR-WESTERN-TRADE'’ enables you to carry BETTER
merchandise and a smaller stock, thereby increasing YOUR working Capital. Our

large modern plant, equipped with every labor-saving device, can supply your wants
Quickly, Economically and Satisfactorily.

THE CODVILLE COMPANY, LIMITED

Wholesale Grocers and Manufacturers :
WINNIPEG BRANDON MOOSE JAW SASKATOON
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the

assistance of local agents.
to act as agents for goqd lines.

The following firms in all parts of Canada are prepared
The service department of the Canadian Grocer is

at the disposal of firms wanting agents or agents wanting agencies.

ONTARIO.

HENRI DE LEEUW
28 Front St. E., Toronto.
IMPORTER -EXPORTER
FOODSTUFFS

Connections all over the world,

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

W. H. Escott Co,,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

W. H. Millman
& Sons

Wholesale Grocery
Brokers
Toronto, Ontario

Choice, faced peaches, 25's,
on spot at a very low price.

WATSON&TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.

120 Lombard Street
WINNIPEG - MAN.

Domestic and Foreign Agencles
Solicited.

FRANK H. WILEY

Manufacturers’ Agent
Groceries and Heavy Chemicals

Eunquiries solicited for shipment from
Spot stock Winnipeg or for Import.

757.759 Henry Avenue, Winnipeg

NEWFOUNDLAND,

W.G. PATRICK & CO.

Limited

Manufacturers’ Agents
and Importers

5153 Wellington St. W., Toronto

T. A. MACNAB & CO.

ST. JOHN’S - NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business. High-
est Canadian and torel*u references.
Cable address: “Macnab,” St. John's.
Codes: A, B, C, 5th edition and private,

STIRLING & YOUNG
General Brokers Phone Main 4331
27 Wellington St. E., TORONTO

A Good Agency will receive personal
attention.

Reference Bank of Montreal

QUEBEC.

WESTERN PROVINCES,

W.J. McAULEY

Commission Broker
Flour, Feed, Grains, Potatoes.

We are open for a nood agency in feed-
stuff line, calling on the retail trade,

522 Board of Trade Bldg.. Montreal

GEORGE E. MEASAM
COMMISSION MERCHANT

Agencies for confectionery lines solle-
ited. My representatives canvass the
retall trade every six weeks In the
Country and every two weeks in the
City. P. 0. Box 1721,

Edmonton - - - - Alberta

H. P. PENNOCK & CO.,
Limited

Whelesale Grocery Brokers

and Manufacturers’ Agents,
WINNIPEG. REGINA.
We solicit acrounts of large and pro-
gressive manufacturers wanting live
representatives. .

ADVERTISING.

Advertising in a trade paper is
simply stating openly who you are
and what your business is. It is
pointing out to the readers that
you have something of serviee for
them, a commodity of usefulness
to profit both you and them. The
only men who do not advertise are
those who have nothing to offer.
They are dead, even if they do not
know it.

The firms who adver-
tise are the firms who
invite your patronage,
and are most deserv-
ing of it. A product
that is persistently
advertised to the criti-
cal dealer is a product
that can be relied
upon to give the satis-
faction desired, for
the maker behind that
product must have
confidence that it will
earn your approval;
otherwise, he would
not dream of holding
it up for your and
your customer’s criti-
cism.

16
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TEA DOLLARS

Like many other grocers, you may honestly believe you are making
as much out of the tea part of your business as you deem is possible.
But we have many grocers, too, on our books who once thought the
same, but who have more than doubled their tea business since they
made Red Rose Tea their leader. We would like to print particulars
of these successes, but space forbids. If you are anxious to make
more tea dollars—Red Rose Tea dollars—just try making Red Rose
Tea your leader.

The T. H. Estabrooks Co., Limited, TORONTO
St. John Montreal Winnipeg Calgary

\

The Acme || The néme “Waddell” stands
of for all that 1s best 1n

Quallty P U R E Jams .and FRUIT

Jellies

Steadily but all the more surely is the WADDELL line winning its way into
Dominion-wide favor simply and solely on the merit of its ‘‘better’’ quality,
full, rich, and natural flavor. Each week sees a continually inc reasmg number
of housewives turning their request into a demand for W ADDELL’S, for well
have they come to recognize that with the Waddell label they get the Acme
of Quality Jams and Jellies.

Suppose vou give our line a try out? Depend upon it your customers will
have Waddell's, and the proﬁtw might just as well go into your pocket as
yvour competitor’s. We can put forward no stronger evidence of our line’s
growing popularity than the fact that urgent repeat orders from Dealers—-
not only in one Province, but from all over the Dominion—are being received
by ’most every mail.

Besides, your customers get more for their money, for WADDELL’S are
packed in the bigger tumblers.

Fall line now on the market. Get in touch with your wholesaler to-day, or
write direet to

The Waddell Preserving Company
SARNIA, ONTARIO
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“Banner” Brand
Jams, Jellies, Marmalades

Banner Brand Jams have stood the value test
of Canada’s economy year

and have come out more popular
than ever with the masses of people
who buy for the sake of value.

Value in “Banner Brand” Jams is
infinitely more than low price. It
combines pure fruit quality with a
price that meets the popular de-
mand.

Go in this season for this fast selling
line of Jams—get the trade of the

masses, the trade that pays, by carry-
ing a full line of Lindners’ ‘‘Banner
Brand” Jams.

They stood the test of value during
the past year when economy was the
key note of the entire grocery trade
—ftrust them to uphold and beat
their record for 1916,

Your Jobber can supply you without
delay—avrite to him to-day.

Lindners Limited

306 Ross Ave.
WINNIPEG

340 Dufferin St.
TORONTO

Representatives: H. Whissel, 2928 Drolet St., Montreal; H. D. Marshall, Ottawa; W. L.
Mc¢Kenzie & Co., Edmonton and Regina; Jacksons, Ltd., Calgary: H. E. Gross, Van-

couver; R. 8. McIndoe, Toronto.
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Guaranteed

Profit
Assured

Steady and
Increasing
Demand

| The Answer For Greatest
Standard Peas, 2s Summer Profits—

Good Merchantable Quality EUREKA
72%c. doz. Refrigerators

ON LY Pick out the grocers who are making
F-O-B- TORONTO' the greatest profits and largest sav-
ings—the really big grocers as well
as those just developing. Inquire the
WHILE THEY LAST reason for their gain, their saving,
their absence of all loss thm\lgh
spoilage. Everything points to the
single answer—EUREKA REFRIG-

ERATORS.
These men have proven no grocer

writc, Wirc or phOnC at our expense can conduct business with any

great measure of success without the

special and exclusive advantages the
Adel. 1057, 941, 867 Eureka brings.

If your profits, your savings, have

been affected in any measure through

loss of spoilage or dissatisfled cus-

tomers, write to-day for the free

Eureka catalogue. You'll find there
just the size and style that will suit
arren rOS. O. your particular business. Write Now.

LIMITED - Eureka Refrigerator Company
Queen and Portland Streets’ Limited Il TORONTO

TORONTO, ONT.
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The cereal preparation that has a wide range of
uses 1n every household—

Robinson’s “Patent” Groats

should be given a prominent place in vour daily window and counter dis-
plays. It’s the food that nourishes children, mothers and invalids, and it

has a year 'round demand.

Keep Robinson’s ‘““Patent’ Groats to the front. Get it from your nearest
wholesaler.

Magor, Son and Company, Limited

191 St. Paul St. W., Montreal -:- 30 Church St., Toronto
Apgents for the Dominion of Canada.

Do You Know WHY We Recommend
The COMPLETE Star System?

SM STAR EGG TRAYS (printed) | Wagon You

4 dozen STAR EGG CARRIERS [ For Each ]
. 1 package DIVISIONS Operate

& “I'll tell you,” says John. ‘“You'll find

. §o 29 .
in every Grocery Store, there’s times in
the day when you're rushed and also times when you're
not. If you are properly equipped with Egg Carriers—have the complete Star System
for each wagon, your clerks can put up eggs when they are not busy, and then draw
from the supply of filled Carriers in the morning when every minute counts. It saves
valuable time ; eliminates errors, delays and breakage—and betters your service.

““You may get two, five or a dozen rush orders for eggs late in the morning. Car-
riers are all in use on the wagon, and you've either got to wait until a wagon returns
or take the time to place them in a paper bag or package, as well as take the chance
of losing the whole dozen through breakage. It never happens when you have the
complete Star System."'

There are a number of other good reasons listed in our circular $-178
as to why you should have the complete Star System. Write for a copy.

STAR EGG CARRIER AND TRAY MFG. CO. o botteof alives abosof rachers

AND A DOZEN OF EGGS."
1500 Jay Street, Rochester, New York Convemient ! Isn't it?

— e ——
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A Year of War and All’s Well

Experiences of the Retail Trade Collected—These Show No Reason Whatever Why We Should
Be Downhearted—Business Better Than Anticipated, and With Good Crops

Generally Outlook is Bright.

From Interviews With Canadian Grocer Readers.

HE first mile-stone in the Great

I War has been passed. Great Brit-
tain is still mistress of the sea,
Paris is yet in the hands of the French,
the enemy has not taken C(alais, the
country of the foe is surrounded by
troops of the Allies or by neuntral na-
tions in sympathy with them, and the
earth is still revolving. A year ago

tailers. During the last ecouple of
weeks, Canadian Grocer has interviewed
a large number of groeers and their ex-
periences as set down herewith will
prove most illuminating. Read what they
say themselves:

John Forsyth, Dartmouth, N.8.—‘Our
business during the past year has ex-
ceeded our expectations at the begin-

business has shown an increase of 8 per
cent. over the corresponding period of
last year when there was no war. Wh

collections will bear some improvement,
vet during a war like this we have no
complaints to offer. Crops in this dis-
triet are good and the effect of harvest-
ing cannot bhe other than good. Busi-
ness and collections in the future ap-

there were all sorts of dark forebodings
Many business men

about the future.
feared trade would be
shot to pieces, that
foreign supplies would
be absolutely eut off,
and that during the
year that has just end-
ed the greatest depres-
sion of the age would
have been experienced.

Have these fears
been realized? Has
the groeery trade suf-
fered any undue casual-
ties? The only answer
to these questions is in
the negative. While
trade may not have
reached the high point
of 1912 and 1913, yet
there are few who will
say that it has not
been better during a
vear of war than it
would have been had
there been no hostili-
ties in Europe. The
only way, however, to
analyze the exact sit-
uation- is to get in
toueh individually with
the men who have dur-
ing the year come face
to face with aectual
business conditions day
in and day out—the re-

ning of August, 1914, when war broke
out. Since January 1st of this year, our

pear to present fair prospeets.
ing is the business most affected and I

ENCOURAGING REPORTS FROM WEST TO EAST.
CHAS. WOODSIDE, SASKATOON, SASK.:—“Our ex-

pectations as to business during a war year have come up to ex-
pectations and so far in 1915 business is running slightly ahead
of the corresponding months of last year. So far as current pur-
chases are concerned collections are good. The crop prospects
in this distriet are excellent and the harvesting of the grain is
bound to have an excellent effect on business, although we
should not look for permanent improvement until the end of
the war.”
* * *

J.A. KELLY, LAMBETH, Ont.:—“With us business dur-
ing the past year has been good and has come up to our expecta-
tions. .go far this year has been the best I have ever had in my
business. Collections have been right up to the mark during
this year of war but I have looked after them a little closer than
I ever did before. The crops are the best we have had in years
especially the wheat and oats, and everything looks prosperous
in this district for the future.”

* * *

WENTZELS LIMITED, HALIFAX, N.S.:—“Since the
war broke out last August we have never had a better year. This
year so far our business shows an increase over the correspond-
ing period of last and collections have been better than expected.
The crops are good, hay being extra fine, and this xhou/:l help
carry business along in a normal way and even show an im-
provement in the autumn.
yet. Of course we benefit in the Maritime provinces from the
varied nature of our resources in times like these, which benefits
are not felt to the fullest extent in some other parts of the coun-
try. At present we are certainly not fearful as to the future.”

We have certainly felt no pinch
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Build-

think that this is due
prineipally to the faet
that lenders of money
want an unreasonable
margin on their
loans.”’

T. F. Courtney, Hali-
fax, N.8.—‘We con-
sider that business
during the past year
has been considerably
better than we expect-
ed. So far this year
trade has been about
the same as the first
part of 1914, and in
our experience collee-
tions have been better
than anticipated. Crops
are good, but on ae-
count  of the apple
market having been
cut off considerably by
the war, prices here
should he easy during
the eoming winter. So
far as the future is
concerned, we consider
that mueh of the eare-
less eredit business
will be done away with
and that there will be
a tendency to trade
more for cash.”’




D. F. McLean, Port Hood, N.S.—
‘‘Business with us has been just as
good as we expected when war broke out.
While so far this year the volume may
not have been quite so large as last, yet,
on the whole it is quite satisfactory and
collections are rather better than we an-
ticipated. The erop prospects in this dis-
triet are good and no doubt will have a
beneficial effect on business. The out-
look in so far as collections are con-
cerned is promising.’’

H. H. Stewart, Antigonish. N. S. —
‘“So far this year business has been ful-
ly as good as the corresponding period of
last year, and during the entire year
since the outbreak of the war business
with us has been as good as we expected.
Collections, in fact, have heen somewhat
hetter. Crop prospects are excellent in
Eastern Nova Secotia and as prices for
farmers’ produce are very hich, the ef-
feet on business must be good. The
prospects for the future are splendid, but
of course in war time it-is not wise tn
forecast too far into the future.’’

Elzear Turcotte, Quebec, P.Q.—‘‘We
had fears last August when war broke
out that did not materialize, and amount
of business and net profits have been
good as ever. We have had this year so
far 715 per cent. more business than last
and profits are expeeted to he zood.
Prospeets of erop are good. Hay. if not
plentiful, is of good quality. Collections
could be better.”’

Andrew Forsyth, Dartmouth, N. 8.—
‘‘Business with us has been better dur-
ing the past year than I expected it
would be. While our receipts are a little
less during the first six months this year,
as compared with last, that is accounted
for because last vear we sold fresh meat,
which section of the business was given
up in October as we found there was
not much money in it. Collections have
been just as good as before the war. Crop
prospects are good and the future seems
to be bright so far as T can see.’’

A. J. Johnson, Ottawa, Ont. — ‘‘In
every partienlar business has been better
with us than I anticipated wlen war
broke onut. So far this vear there has
been practically no change in business as
compared with ‘the first 7 months of last
vear, while collections have been much
better than anticipated. There is every
prospect for good erops and this will
naturally stimulate every line of busi-
ness. People seem to be living in the
same way as before the war started, but
we may have more or less hard winter
unless real bright news comes from the
front in the meantime.’’

Business As Usual for the Future.

James Redden Co., Kingston, Ont.—
‘“We would certainly say that business
during the past vear has come up to our
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expectation at the beginning of it. So
far this yvear onr business is practically
the same as last, with the exeeption of
the departure of some half dozen fam-
ilies who have gone to England in the
meantime. We find colleetions akout the
same as usual. The erops which prom-
ised well should have an excellent effect
both from the standpoint of buyer and
seller. We think that business as well
as collections will both go on as usual.’’

T. W. COollins, Ottawa.—‘‘Business
has certainly been better than I ex-
pected. Since the first of January up to
the present time it has been just as
good as last year before the war broke
out. In my particular case collections
have been better than I anticipated they
would be. As my business has been up
to the mark during the first half of the
vear, T am satisfied that the worst is
over and that prospects for the future
are splendid.”’

White & May Co., Ltd., Ailsa Craig,
Ont.—‘‘Trade with us during the first
vear of war has been ahead of our ex-
pectations. We have also experienced a
slicht increase in trade since Jan. 1st
over the ecorresponding period of last
yvear and collections, too, have been
fairlv cood. The erop prospects in
this distriet are excellent and these are
bound to have a zood effect. We person-
ally see nothing in fnture but business
as usunal.”’

J. Ford & Co., Brantford.—‘ With us
business has come up to our expectations
at the beginning of the war. There is very
little difference in our turnover this year
as compared with last and while col-

ITEAVY STORM  DOES
DAMAGE TO CROPS.

Since the accompanying arti-
cles which deal partly with the
crops in various sections of the
country were written, Ontario
has been visited by one of the
worst storms in its history. A
strong east wind accompanied

by heavy rain—caused, say
weather men, by the junction
of three strong winds coming
from Florida, (alifornia and
Hudson Bay—swept over a
large portion of the province,
and has done considerable
damage to standing grains.
At the time of going to press it
was difficult to say the extent of
this and o fact it will not be
known for some time. Taken
as a whole, however, it is not
likely the damage will be very
serious and it is safe to say thot
it will not be as severe as early
daily newspaper reports make it.
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lections may have been a shade off dur-
ing the 12 months, with bright pros-
pects for a good erop trade should be
benefited to some extent at least. If fac-
tories here keep running, Brantford will
be greatly helped, as this would obviate
some of the expected unemployment dur-
ing the coming winter.’’

Harkness Bros., Alvinston, Ont.—‘‘I
am glad to report that our business has
been better during the past year than
what I expected it would be when hos-
tilities began in Europe. So far this year
sales have averaged more every week
than they did last year, and while this
may be explained by higher prices, yet
there is a great deal of satisfaction in
it. While there is always room for im-
provement in collections, the erops this
vear will certainly have a tendency to
help business along, as our trade is
ahout two-thirds farm. It seems to me
that if the war continues for any length
of time it is bound to give more labor to
people in the large cities and will re-
sult in many cases in higher prices. I
do not think, however, that it will affect
the smaller places of business very much
and trade there will go along about the
same as usual.’’

Hazel & Dawson, Hamilton, Ont.—
‘‘Rusiness so far this year has bheen
about the same as last. Collections seem
sometimes harder to get, hut the good
erops that will he harvested this year
should make eonditions mueh better.”’

A. G. Bain & Co., Hamilton, Ont.—
‘‘Business has come up to our expeecta-
tions at the beginning of the war in
Aungust last. Collections might be hetier
here, but with erops mostly good, ex-
cept hay, business should be pretty fair
this antumn. My advice to the trade in
centres like Hamilton, where there are
a large number of factories, is that ere-
dit should bhe ecarefully watched. The
volume of our business sinee the 1st of
January this year has been just as éreat
as the corresnonding period of last, and
although profits mayv bhe a little less, col-
lections with us have been satisfactory.
From what we can gather, the erop out-
look is splendid and prospects for the
future are that thines will run along in
ahout the same way.’’

Less Money on the Books.

W. A. Munn, St. Thomas, Ont.—*‘‘Dur-
ing the first year of war business with
us has been better than we anticipated.
Our books show a slight inerease so far
this year, over the corresponding period
of last. Collections are always what the
merchant makes them. We have heen
very ecareful about eredit and have not
as much money on our books as a vear
ago. Crop prospeets here are good. and T
look for a year as good as last.’’

@. B. Drake, London, Ont.—*‘ With us
business has been mueh better than we




expected during the last 12 months. So
far this year we have had a large in-
crease in business and collections have
been fair. Crop prospects never looked
better and the effect of -this must be
good. So far as the future is concerned,
the only thing I see is that people will
be more careful in handling their money
and collections should be better.’’

G. BE. Eccleston, London, Ont.—‘‘Our
business has been much hetter than we
expected it would be in a year of war.
So far we see very little change to the
first part of 1914, and eollections have
been good; in faet, they could not be
much better. The erop looks fine and
this should have a good general effect
on business. If we were in a factory dis-
trict we might be more worried, but as
it is, we are in a residential distriet and
have a good steady trade. This makes
the future look normal to us.”’

G. A. Curtis, Simcoe, Ont —‘‘ With me
business has been better during the year
than I anticipated it would he when war
broke out. While so far this year the
total turnover may not be just as good,
vet the crops are good and this should
have a beneficial effeet on business. Col-
lections have been fair.”’

W. B. Wood, Turriff, Ont.—‘‘So far

this year our turnover has shown a

slight increase somewhere about 1349,
above the coresponding period of 1914.
Business since the outbreak of war
might have been a little better compared
with previous years but collections have

been the same as usual. With excellent
crop prospects these are bound to be
beneficial so. far as the retail trade is
concerned. During the past two or
three years the weather has affected
us far more than the war. Light crops
in 1914 and 1913 left the distriet a
little unprepared for the war. However,
the future looks good with good ecrops
this year.’’

W. L. Lemon, Harriston, Ont.:—
‘“While business might be better in this
section of the Provinee, the crop out-
look which is good should have a desir-
able effect. We have no complaints to
make regarding collections which have
been as usual during the past year.’’

Chalmers & Puckering, Shelborne,
Ont.:—‘‘Business so far this year has
been normal, though last year the turn-
over showed somewhat less than in 1913.
We see very little difference in collee-
tions this year over any normal year;
as the crop prospeects were never better
in this distriet, business should be much
better in the latter half of the year.
We are looking for as good business as
we ever had and think that collections
will be better than last year., We do
not consider that the war is the cause

of any decline in business but rather future.
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we attribute it to poor investments in
real estate in the Canadian North
West and in other parts of the Domin-
ion. We think, perhaps, as soon as farm
lands begin to move again out west the
majority will be glad to sell and that
business would be as good as ever had it
not been for these foolish investments.’’

M. Gleeson, Greenwood, Ont.:—*‘‘OQur
business has certainly come up to ex-
pectations at the beginning of Aug. 1914
and since the first of this year, trade
has been just as good as in normal
times. We are glad to report that col-
lections are better if anything. The
erop prospects are good and this must
certainly help business in the future, the
prospeects for which I consider are ex-
cellent.”’

E. J. Cody, Embro, Ont:—‘So far
1915 has been a normal year with us and
the war has had little effect on busi-
ness. Our expectations as to trade have
been met during this year of war. Col-
lections have certainly been as good as
could be expected. Crops are very good
and we expect business as usual for the
future.’’

J. B. Willetts, Brantford, Ont.:—
‘Since the 1st Aug., 1914, business has
been better than I expected and the
first half of this year compared with
last has been just as good. Collections
have been better than I anticipated dur-
ing the year and the generally good erop
prospects shonld help business consider-
ably. It is, of course, difficult to say
what the fulure will bring forth.’’

Successful Picnic a Good Sign.

Wm. Smye, Hamilton, Ont.:—‘‘While
in Hamilton, business since the 1st
August, 1914, has fallen down a little;
it miight have been worse. During the
past three months we have certainly no
complaint to make, and collections have
not been so bad as we thought there was
room for them to be. If the crops are
good and indications point to that, it is
going to help the country a lot. Reports
indicate that, with the exeeption of hay,
everything looks splendid. Good indi-
cation of things in Hamilton can be seen
from the success of our annual pienie,
which was reported in last week's Can-
adian Grocer. The programme we got
up in connection with the same was the
largest ever, and the large erowd pres-
ent does not look as if things are so very
bad.”’

Tinsdale Bros., Arthur, Ont.—‘‘The
prospects are splendid for a good ecrop
in this distriet, and the effect of this
should be very beneficial to business.
While our business so far this year has
not been quite up to the same months
last year, yet we feel optimistic for the
It has certainly been as good
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as could have been expected in a year of
war.”’

W. A. Currie, Glencoe, Ont.—‘‘With
us business has been as good during the
past year as we expected. So far this
has been a quite normal year, as far as
our turnover is concerned, and collec-
tions have been better than I expected.
Crop prospects were never better, and
this is bound to have a splendid effect
on business. The future should be as
usual. The public will probably be a
little more ecautious, however, in buy-
ing.”’

Farmers Are Flourishing.

J. A. Stewart, Exeter, Ont.—‘‘Since
the war started business with us has
ben away ahead of what we looked for.
So far this year trade has been about
the same as in any normal year. Collee-
tions have been much better. = Money
with us is just as free as in any year in
the past. While hay is just an average
erop, fall and spring wheat and other
spring grains never looked more promis-
ing. Neither eould the root erop look
better, but owing to some late frost some
considerable damage was done to the
fruit erops. Situated as we are in an
agrieultural district, with the crop pros-
pects so bright and farmers all flourish-
ing, business for the fall and winter
should be the very best.’’

J. R. Henderson, Kingston, Ont.—
‘‘Business with us since the war began
has been good and up to our expecta-
tions. Sinece the first of the year things
have been very favorable, and, while
there was a slight falling off in turnover,
this can be satisfactorily accounted for.
Collections with us have been O.K., and
with erops good in this and almost every
distriet in the provinee, this should have
a corresponding result on business. For
the future prospects appear to be about
normal, though the general business at-
mosphere is still somewhat unsettled.

“‘In many instances the retailers’ pro-
fits have been cut into either on account
of the Customs war tax of 7Y% per cent.,
or a slight advance on the part of the
manufacturer on his produet. I refer to
cases where the increase has not been
sufficient for the grocer to advance his
retail price. There has also been a re-
duetion of ecash disecount by some manu-
facturers for various reasons. These
items, thongh they may appear insigni-
ficant individually, will have the effect
of materially reducing the grocers’ net
profits for the year.”’

Hutchinson & Foste, Alliston, Ont.—
‘‘Since the war started last August
trade with us has been as good or better
than we anticipated. So far this year
our turnover has been practically up to
last year, the total being less than 34 per
cent. behind. However, on the whole,
onr business has been better this year,




as last year we were giving premiums
for cash trade. Collections have been as
good as we expected, and, with splendid
crop prospects, business is improving.
We anticipate a good autumn business,
and collections with the farm trade
good.”’

L, J. Wildfang, Moorefield, Ont.—
‘“We have no complaint to offer about
business during the last year. So far
this year I am a little ahead of last, and
I have found collections about the same
as usual. Crops look fine in this distriet,
and we expeet a number one harvest;
also think we will have a good fall trade.
In our locality we anticipate business as
usual:’’

A. Coulbeck, Brantford, Ont.—‘‘Col-
lections during the past year have been
better than we anticipated. We have,
however, been more careful in this re-
gard, curtailing all eredit that we could
not depend upon. The faet that the
crop outlook is good certainly means
benefits to the trade in general.”’

H. J. Thompson, Sharbot Lake, Ont.—
*“The erop prospects in this district are
fair, and we expect it will stimulate buy-
ing to a certain extent. We do not an-
ticipate that business will be as free as
it was a couple of years ago, as farmers
are inclined to be a little more conserva-
tive in their buying. Collections have
been better than I expected, although so
far this year trade is not quite up to the
first seven months of last year.’’

A Splendid 1914.

J. McEKellar, Tiverton, Ont.—‘‘With
us business has been better than I anti-
cipated it would be when war broke out
last August. We have had an average
first half year, and collections have been
better than expected. Sinece rains fell
during June and July, crop prospects
have 1mproved business appreciably
since then. While there is not the same
demand for faney lines, staple business
is splendid and usual trade can be ex-
pected for the future. We had a splen-
did 1914, as business the first six months
of the war was stimulated, so that dur-
ing the entire year our sales were some
$3,000. above a normal year.’’

A. A. McCormick & Sons, Pelee Island,
Ont.—‘‘In this district erop prospects
are good, which will make money more
plentiful and collections better. We
might say that we are affected here by
local conditions, which are not general
throughout the province. ' The farmers
around here grew a large erop of tobaeco
in 1914, and, as they have not been able
to sell a very large percentage of it, it
has affected business somewhat ad-
versely. Do not think the war has had
anything to do with this.”’

@. N. Willits, Brantford, Ont.—‘‘The .
past year with us has come up to our ex-
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Conditions in British Columbia

MONG the visitors to the Toronto
A offices of Canadian Grocer re-
cently was F. A. Squair, corner
Lonsdale Avenue and 6th Street, North
Vancouver, B.C. Mr. Squair was accom-
panied by his brother, William Squair,
who is a hardware dealer in Gladstone,
Man. The Squair brothers are natives
of Alliston, Ont., and are East at the
present time on account of the illness
of their mother,

F. A. Squair points out that business
in the Pacific Coast provinee is funda-
mentally sound, and, with real estate
settling back to a normal basis and the
get-rich-quick sentiment dying out, pros-
pects in Vanceuver are good. The
trouble, he said, was due to the fact that
real estate values were inflated, and
everybody thought they saw a fortune in
this sort of speculation. They have
fallen down in their hdpes, and some of
them who were making payments got
hopelessly behind, or are in possession
of real estate which is valued to-day at
less than what they paid for it. This,
however, is readily being forgotten, and
as soon as it is, conditions will readjust
themselves to a normal basis,

The depression, Mr. Squair says,
whieh began long before the war started,
has had the effect of weeding out a large
number of retail dealers, who were not
merchants in the real sense of the term,

and the business is now getting into the
hands of men who understand the trade.
The advantage in this is that the grocery
business is rapidly getting into the ex-
clusive hands of men who know the busi-
ness, and, therefore the future prospects
are splendid. Apart from real estate,
business in the Pacific Provinee has bheen
running along as usual. Shipping and
fishing are two of the largest oceupa-
tions of the people, and when lumbering
and mining operations are added, as well
as fruit-growing in the fruit-going dis-
trict, British Columbia is well off, states
Mr. Squair.

The general country-wide depression
has, of course, had an effect on a part
of the grocery business. Retailers are
not doing the same amount of business
in the high-class luxuries, but their
trade in the ordinary everyday staple is
just as good as it ever was. So far as
Mr. Squair is concerned, eolleetions dur-
ing the last year have been quite normal.
This, however, was partly due to a policy
which he started before the war of care-
fully watching accounts. Everything
that was not gilt-edged was weeded out,
and he has had little or no difficulty in
getting in his money ever since.

Mr. Squair has been a reader of Can-
adian Grocer for a good many years, and
states that he would not care to do busi-
ness without it.

pectations at the beginning of the war.
We find this year that many imported
lines are selling less than usual, and
British or Canadian goods are showing
larger sales, but we have found no differ-
ence in the volume but a tendency to sell
on closer margins. As we are doing a
strietly cash business, collections have
been giving us no trouble. It is, of
course, natural that while the war is on,
and that while the papers and people are
discussing same, it tends to make the
purchasing of the consuming ' publie
more careful, and collections will no
doubt be somewhat slow until the war
is settled. Then we hope to see a great
rush of orders for Canadian-made
goods.”” . »

Substantial Increase Over Last Year.

A. B. Kimmerley & Sons, Morpeth,
Ont.—‘During the past year our busi-
ness has come up to expectations. So
far this year he have had a substantial
inerease over the same period of last
year, which is very satisfactory. Col-
lections are only fair. Crops are exeel-
lent around here, and this should make
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business much better, so that we antici-
pate a bright future.”’

Geo. 0. Werrett, S8imcoe, Ont.—*‘Our
business has searcely been up to our ex-
pectations since August, 1914. Although
we have had a slight increase so far this
year, it has not been up to the increases
we have enjoyed for the last four or five
years. Our business has shown a slight
increase, largely due to our extra efforts
to try and offset the general depression
that exists. Collections have scarcely
come up to our expectations, but the
¢rop prospeects are most exeellent. The
harvesting, however, may not make much
difference in a business way, as our
farmers seem to be buying automobiles
and banking their money.”’

+

N. K. Devlin & Co., general merchants,
Assiniboia, Sask., have moved to Goven-
lock.

Mr. Dawson, treasurer W, H. Escott
Co., Winnipeg, has been East for some
time on a holiday and business trip
combined.



Nobody Downhearted Here

Wholesale Grocers and Manufacturers Tell of Good Business During a Year of War—Decline
in High-Class Goods Made Up in Increased Movement of Staples, Says Mont-
real Wholesaler—Energies Should Be Coneentrated on Production
—Payments Spiendid.

Nobody Downhearted Here.

Editor Canadian Grocer:—After a
vear of war, conditions are much better
than I had expected them to be. When
the present hostilities started, it ap-
peared that a commercial crisis was im-
minent, but it did not materialize beyond
the failure of those who had been too
prodigal with the net returns of their
business, and could not meet their obli-
gations when the real test was applied.
Those actually in business will have no-
thing to fear, as the grocery business
would be the last one to collapse.
“‘People must eat.’’

As for our own business, the decline
in the demand for high-class produets,
has been fully compensated by the in-
crease in the staple lines, due to the
fact that the people in the rural dis-
triets have to-day more money than
they ever had, having sold their last
year’s erop at very high prices.

It seems that this vear the same con-
ditions will prevail, as the farmer is as-
sured of a very fine and abundant erop,
with the prospect of a large demand for
his produets.

I advise economy: but also a cheerful
outlook for the future of the grocery
business in Canada.

Montreal, Aug., 1915. H. LAPORTE,
President, Laporte, Martin, Ltd.
- L] .

Editor Canadian Grocer:—In spite
of existent conditions trade throughout
the Dominion is pieking up.

It took some time for the public at
large to adjust itself to the new regime
but for the past several months we
have, all settled down to make the best
of it, and there can be no doubt fhat
the trving situation will have a chast-
ening effeet on us all.

There are many merchants, however,
who have become so imbued with the
“‘Hard Times'' idea that throughout
their entire poliey this prineciple is un-
consciously ereeping in. ‘‘Hard Times"’
has been a stock phrase for many gen-
erations and is largely a mental condi-
tion. They say that the man who thinks
he ““Can’t’’ will usually prove he is
right by not ‘‘trying,”’ and it ocecurs
to the writer that is what a lot of us
are suffering from just now. :

The period of ‘‘eonstruection’’ is vir-
tually over and to-day all of our energies
should be concentrated upon ‘‘produe-
tion.’

On this page a number of whole-
salers and manufacturers present
their views on the state of business
during a year of war. It will be seen
that the writers, who are all promi-
nent members of the trade, report the
consummation of none of the fears
that were expressed on all sides last
August when hostilities began. The
feverish excitement that accompan-
ied the first two or three months of
war is to-day a negligible quantity
and business — as shown by these
hard-headed business men—is run-
ning along smoothly and with a nor-
mal swing.

Canada is essentially an agricultural
country—a producer of foodstuffs—for
which there is a keen demand to-day, and
when we consider that not more than
about 10 per cent. of our fertile soil
is under cultivation, and the other 90
per cent. still unoccupied, some idea of
the future opportunities can be formed.
Nearly 50 per cent. of our area is to-
day being tapped by our various rail-
way systems and this will permit an ex-
pansion that will be difficult for one to
grasp who had not given it
thought.

some

) 9 -
Crop reports so far have been most

encouraging and if we ean assume that
the value of the western erop alone will
amount to over $400,000,000 as esti-
mated, there could hardly be any ques-
tion as to our future prospects. If we,
as a people, have realized the import-
ance of ‘‘Production’’ to this extent in
the west alone it is a movement that is
bound to develop. If the figures prove
correct it means that the western erop
will exceed last vear’s crop in value
by nearly $100,000,000.

For the first time in history, Canada’s
foreign trade is beginning to show a
favorable balance; in other words, Can-
ada is exporting more goods than she
imports.

If Canada as a unit can prosper it
necessarily follows that the average
business man of ability can share in
that prosperity or not—it rests with
him. But on the other hand a pro-
longed period of sueh trading as we
experienced up to the end of 1912 can,
at best, hut make a certain few com-
paratively wealthy, and the so-called
successful husiness men at that time was
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not so much a ‘‘survival of the fittest’’
but of the *‘luckiest,’’

The ‘‘Made-in-Canada’’ movement is
a wonderful undertaking and if there
was ever a time in the history of this
country of ours when we Canadians
should trade amongst ourselves as much
as possible—that time is now. If all
Canadians carried out this principle
there would be a quick return to pros-
perity.

No country has anything on the Can-
adians for brains and ability to carry
out their obligations—even the Can-
adian soldier has clearly demonstrated
this on the battlefield.

We cannot expect in the near future
a resumption of the same feverish en-
thusiasm 'in business as we experienced
in the past, because a large portion of
that at best was only ‘‘fictitious.”’” But
if crop reports are any indication of
prosperity it would seem that funda-
mentally Canadian trade is on a firmer
basis than ever before.

It behooves us all, however, to look
upward, and we can rest assured that
Canada is bound to prosper.

A. M. BROOKE,
Manager White Swan Spices
and Cereals, Ltd.
Toronto, Aug., 1915.

- » -

Editor Canadian Grocer:—We can
only say that as far as our firm is con-
cerned we have suffered no material loss
of business in the past year. Of course,
buying has not been as free as under
normal conditions, but it is really aston-
ishing to find how well both the trade
and payments have kept up, and also
it is surprising that prices on all lines
of foodstuffs have kept as low as they
have during this term. In faet prices
have been so normal and steady that
there have been little or no speeulative
features in the markets, consequently
we do not think the jobbers have been
making any money, but we ean report a
good healthy trade in our entire terri-
tory. The smaller places are better than
the cities, where they depend so much
on manufacturing, but the factories en-
gaged in making war supplies have
taken care of all the unemploved, and
with the large number of men being out
of the country through enlistment and
the good crops in sight we look forward

(Continued on Page 31.)
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An Encouraging Business Situation.

ROM all parts of the country come most en-
Fcoumging reports as to business during a year

of war. The feverish excitement that prevailed
last August and September after the commencing of
hostilities has long since spent its force and the pessi-
mistic forebodings that were heard on all sides have
not, according to the evidence submitted for this
issue of CANADIAN GROCER by retailers all over Can-
ada, been realized.

Reading over these reg)orts it will be seen that
practically every merchant’s business during the past
year exceeded his expectations at the time of the out-
break of hostilities. And since January first this
year business has been up to and in a great many
instances beyond the corresponding period of 1914
when there was no war.

What more encouraging situation could we of the
grocery trade look for? And what of the future?
There is every prospect—as practically all the re-
tailers point out—of a splendid harvest. Of course,
in some places, particularly after the big storm that
swept parts of Ontario on Tuesday, there is a possibil-
ity of the crops not being all that could be desired;
nevertheless on the whole the outlook is splendid and
with the certainty of high prices there is every reason
to look forward to normal times. The reports from
wholesalers and manufacturers of groeery lines in
this number are, too, of the most encouraging char-
acter while not being unduly optimistic, and there
appears to be every justification for the slogan of this
issue “Are We Downhearted? Certainly Not.”

Great Chance for Cigar Trade.

MONTH or so ago the Government of Sas-
katchewan passed an act which prohibits the

sale of liquor in that province. On Wednes-
-day, July 21st the province of Alberta voted on a
liquor act and decided to go dry. Among the many
ways that this may affect the grocery trade is one
that means considerable capital to it. It is all going

to mean a greatly increased demand for cigars. At
the present time it looks to be splendid business for
every retail grocer in these two provinces, to open
up—if they have not already done so—a counter or
show case for the display of cigars, tobacco, pipes,
etc. A great deal of trade is bound to be diverted
from the hotel to the grocery stores. Men who form-
erly treated their companions to a glass of liquor
must now turn to cigars. There are big possibilities
here and the grocery trade of these two provinces
should seize the opportunity at once.

In opening a cigar department it is almost neces-
sary to place 1t near the door. Men are accustomed
to drop into a store where they can see the goods
they want on display. Few of them are going to
walk to the end of the establishment for their smoke.
If a cigar department is opened close to the front it
should be kept neat and clean and care should be
exercised to see that cigars and tobacco do not have a
chance to dry out. In any event business should be
gone after, and gone after hard from now on.

A Natural Assignment.

HE Bracebridge Gazette isn’t far amiss in the

following remarks it made in a recent issue

about the failure of the Muskoka Co-operative
store:

“The failure of the Muskoka Co-operative
store should tend to settle the question whether
storekeepers charge excessive prices for their wares,
The co-operative store was the result of a strenuous
canvass by a man who firmly believed co-operation
to be the panacea of all ills that buyers suffer, and
1ts closing by assignment is natural. The only
reason for a co-operative store is a reduction of
prices or a share in profits. This store did not at-
tempt to undersell, but was to divide the profits
among shareholders. Any merchant could have
told them that with the small amount of capital,
the necessarily small business and the heavy ex-
pense account there could never be profits to di-
vide. If storekeepers thought they were paying




too much for butter and eggs and lamb and veal
and hay and oats, and were to start a little mixed
farm to grow their own, the result would be as dis-
astrous.”

As CANADIAN GROCER has often reiterated, the pro-
fits in the grocery business cannot stand pruning as
is alleged by promoters of the so-called co-operative
store. We have yet to meet one of these concerns
that has lived up to its prospectus in so far as dis-
counts, annual dividends and the lowering of the cost
of living is concerned. :

Sugar and Fruit Trade

E are in the midst of the summer preserving
season. Now is the accepted time to get after
all the sugar and fruit business that is
passing. Every dealer should remember that this
trade is particularly valuable because it is never
confined to one particular line. The woman who
urchases fruit in any quantity is also a probable
guyer for sugar and usually for fruit jars, sealing
wax, etc., so that the fruit trade means not only the
sale of the fruit itself but all these other articles
combined. This makes the season an exceedingly
profitable one for the dealer who goes after this trade
strenuously.

A combination window display containing sugar
in bags and cartons, etc., together with raspberries
and other fruits in season, sealing wax, jars, ete.,
should make a strong appeal to every housewife. A
big preserving kettle in the midst of the display
ought to add considerable force to the selling char-

acter of it.
C cities by Fire Prevention Bureaus, are having

appreciable effects. From New York comes
the report that for the first six months of this year
there was a reduction of $1,133,112 in the loss by fire
as compared with the corresponding period of last
vear and there was a reduction of 77 in the number
of fires. Cellar fires were less in number owing to the
svstem of monthly inspection by members of the
uniformed fire force. There was, however, an in-
crease in the number of fires in private homes, due to
acts of carelessness on the part of individuals, these
being practically all traceable to careless smokers,
carelessness with matches, gas jets, furnaces, cleaning
fluids, ashes, etc. The New York Fire Commissioner,
however, points out that it is impossible to eradicate
fires in dwellings, ete., except by educating the people
to better habits.

The reduction in the loss and in the total number
of fires demonstrates what can be done if extra care
is taken by merchants and others in the arrangement
of their stock in the cellars and in prompt removal of
all inflammable matter. Fire is the cause of an
enormous loss in Canada every year and in practi-
cally every case it can be traced to carelessness. The
retail, wholesale and manufacturing trade can do
much to lessen this by a little extra precaution.

F describied as the elastic link between the buyer
and the seller. Many of these links were broken
in the shock which the country suffered in common

27

Lessening Fire Losses
AMPAIGNS that are being waged in various

The Man With the Money
UNDAMENTALLY, business may be generally

CANADIAN GROCER

with the world when war broke out a year ago. In
the interval which has followed some old links have
been repaired and many new links have been welded.
It has been in the welding of these links, the estab-
lishment of new relations of trade, that Canadian
manufacturers and importers have shown their ag-
gressiveness and their initiative—their ability to deal
with a great crisis instead of waiting for the crisis to
pass. And we do not refer altogether to the indus-
tries which have risen to the demand for war muni-
tions. There have been many new links welded in
our domestic trade; new business methods developed
out of the conditions prevailing. Many channels
through which money moved have been closed or
shifted ; it has been for the aggressive trade-seeker to
get linked up with the man with the money. Con-
sider the farmer.

One of the largest concerns in Canada engaged in
the manufacture of heating systems faced conditions
in the spring which could hardly have been darker—
with building practically at a standstill where was
there a field for steam or hot water plants? One of the
firm’s strongest business links has been broken. The
management sought to weld another. As sales are
built upon money, the effort was to find who had the
cash. The trail of the dollar led to the farmer and
the company puts its sales nose to that trail. General
information was sought to locate the shelterers of
these elusive dollars, =0 many of which seemed to
depart from their usual haunts in the cities. Working
through district agents and managers, lists of pros-
pects were prepared and communications were pre-
pared at the head office and sent out through the rep-
resentatives. Each prospect was carefully followed
up. The result—the company reports that in East-
ern Canada with comparatively little building in the
cities a good business has been worked up in the coun-
try districts; farmer with the money are not lagging
far behind city cousins in securing modern comforts.

A big crop is being harvested. The prices being
paid for the products warrant the statement that the
farmer is going to be in funds for another year. If a
measure of our returning prosperity is coming from
the farm—as it naturally should—the successful
business interests will meet it half way. Link up
with the man with the money.

Editorial Notes
THERE IS A tendency in some towns to stop price-
cutting on staples. Tt is sincerely to be hoped that
the movement will become general.
* * *
THE MERCHANT who keeps his collections up to
the mark every day in the week and every week in
the year will never find them particularly low.
* * *
DO AS LITTLE as you can is the creed of the clock-
watcher. Do as much as vou can and do it better is
the axiom which makes the successful business man.
* * *

IT IS A FACT that catalogue buying can thrive only
where the local dealers are sufficiently lacking in
enterprise to let it grow. As every hardwareman
knows, the local dealer has advantages which, if
employed actively, reduce mail order buving, to a
neglible quantity. If these advantages are used, the
catalogue house, no matter how active a campaign it

may make, will get but a slender share of the
business.




A Splendid Crop i1s Assured

Grain Outlook

is Good—Live Stock Plentiful and Bringing High Prices—What a Good Crop

Means to Canada at This Juncture.

Canada is going to have a great harvest.

YEAR of war — the good ship

Dominion of Canada is still some

leagues from port, but the for-
ward light is burning bright, and all is
well.

Just twelve months ago, and without
warning there came the staggering word
—war. It was to be war on a new scale.
There was no precedent. The best in-
formed could not tell what this struggle
would mean. Could it last long? No
one knew. Would it paralyze trade?
Some feared so. What would it mean
for merchants, wholesalers and manu-
facturers of Canada? There could only
be questioning, reasonable assurance
there was none.

But now what a difference. Still
the future is clouded. Much that
should be clear is dark—yet this
much is certain; this much gives
cause for rejoicing; Canada and
Canadians have been tried and
found worthy—at the front and at
home. Now, at the commencement
of a new period, there is a quiet
resolve. The great fertility of the
Canadian field, the great virility
of the Canadian people, has proved
equal to the emergency. There may
be trying times ahead. Undoubt-
edly there are. But consider the
facts. Is not the lot of those who
live and work in Canada exceed-
ingly happy?

What of the Crops?

Figures are never dry in Can-
ada when referring to the erop at
this season. By the last Govern-
ment report there are 12,986,400
acres of wheat sown—that means
18 per cent. more than was sown
for 1914, and 26 per cent. more
than was harvested. Barley, too,
shows an increase over the amount

What of the c¢ro

-

sown a year ago—though a slight in-
crease. An additional million acres of
oats are maturing. Slight decreases are
noted in hay, buckwheat, flax seed and
corn.

It seems certain a good price will be
secured for all these erops. Dollar
wheat, usually a fond hope, is now al-
most, if not quite, a certainty. Consider
the prices quoted only last week at vari-
ous Ontario points: Belleville, $1.10 to
$1.15; Brantford, $1.10; Chatham, $1.15;
Hamilton, $1.15; Peterboro, #1.05; Strat-
ford, $1.10; Berlin, $1.15. St. Thomas
was the lowest point of record, and there
quotations held to the dollar mark.

there are 12 400 acres of wheat sown. A
other crops show an increase of acreage
averaging around 18%.
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T By the last Government re?lonl

This Is now assured beyond all possibility of serious damage.

After careful study, one of the most
conservative of finaneial men has given
it as his opinion that the sum realized
from this year’s erop must be at least
$100,000,000 in excess of the sum rea-
lized in 1914. This man is not counting
upon bumper erops over the West. He
knows—few better—that the weather
has at times been cold, that in sections
too much rain has fallen. He knows
how things are over Ontario and in the
Maritimes, and he estimates a revenue
of $100,000,000 greater than came from
last year’s crop. That increased re-
venue is a broad, golden ray of sun-

shine at this time. It means—oh,
it means very many things. In
the first place, it means greater
accommodation for the farmers.
The money will enable him to pay
off loans at the bank. But very
probably, seeing the farmer can
settle when called, the banks will
not urge such settlement. Per-
haps, instead they will suggest in-
creasing the stock, or in some other
way adding to the farm’s assets.

Then in a broader way the
money which comes from the crops
this year will go to pay the in-
terest on Canada’s borrowings.
The custom has been—for many
years past—to borrow more money
to pay the interest on the money
already borrowed. But the war
called the Buck. No more of that,
because comparatively little money
can now be borrowed. The outlook
looked serious, and then along
comes the erop, which, with war
prices, will pay interest on bor-
rowings, and leave—it is esti-
mated—about three-quarters of
the erop revenue for other pur-
poses—for paying the groecer, the
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Another cheering fact at this time is the Increased stock on Canadian farme.

hardware man, the dry goods man; for
buying new wagons and machinery; for
laying by in the savings bank sums to
continue paying merchants for require-
ments during the coming winter.

Another cheering fact at this time is
the increased stock on Canadian farms.
Taken in conjunetion with the greatly
increased price of beef and other meats
this means very much. Recent reports
from England show that since the be-
ginning of the war beef prices have ad-
vanced almost 50 per cent. Part of that,
of course, is accounted for by war-time
insurance, and freight rates, yet the
prices paid to the Canadian farmers are
much greater than formerly.

And another thing must be remember-
ed here. Canada is not in business for
this year only. Canada is a going con-
cern. It is evidently to make more out
of its meats in the coming years than for
some time past, since European stock has
been greatly reduced. This is not a fact
which gives entire satisfaction. Can-
adians are not of that class who rejoice
in benefits coming from the discomfort
of ancther — yet the faeis must be
known.

Avother source of inereased revenue
for the Canadian farmer—though one,
unfortunately, in which but a limited
number will pariicipate—is wool. An
article in Farmer’s Magazine of May,
tells of wool bringing from 16¢ to 19¢
per pound. At this time the editor re-
viewing the situation, showing the short-
age of the Australian elip: pointing out
that the United States yvield would be 30
million pounds lower, and hazarding the
opinion that Canadian wool would bring
from 25¢ to 30e at the opening. That
the estimate was very well within the
mark is shown by quotations for last
week, coarse washed per lb. then bring-
ing from 38¢ to 40¢ in Toronto, unwash-
ed, from 30c to 3le.

Hogs and poultry do not seem highly
profitable lines at the present time. With
wheat, and other grains, at the present
high priees, it is deereasingly profitable
to use these as feed. Clieese, on the
other hand, is high at nresent. Where-

as the farmer frequently received for
his milk a priece based on 10V%e cheese,
he now gets payment on a basis of 15¢
cheese at least.

Fruit, too, promises a better revenue
than a year ago. Then, of a sudden,
transatlantie freight was blocked. Grow-
ers found great difficulty in making the
necessary adjustment to move the crop
West. This year the necessary changes
have been made, und a fair yield to the
growers seems likely. Peaches are re-
ported in fine shape. Grapes have been
spoiled in a few places, but on the whole
look well. The apples erop is poor—in
places a complete failure. This ean be
accepted with some equanimity since the
crop waould have been execedingly hard
to market.

Such, roughly, is the position of the
farmer. It is to be a good year for him.
Let all the people rejoice. The farmer

Another source of increased revenue

wool,

tion, pays the merchant, who takes his
profit and pays the wholesaler; who in
turn takes a profit and ‘pays the manu-
facturer; who in his turn pays for his
raw material. And all these men pay
their wage earners. They in turn pay
the hardwareman, grocer, dry goods man,
ete.  Such is the course of the erop
money; and such is the foundation of
sound business.

_@_

A passenger on a New York-Cleveland
sleeper, on awakening in the morning,
found under his berth one black shoe and
one brown one. He called the porter and
directed his attention to the error. The
porter seratehed his woolly head in utter
bewilderment.

‘“Well.”” asked the exasperated pas-
senger, ‘‘what's the matter?’’

‘“Now, if dat don’t beat all!’’ exclaim-

for the Canadian farmer—

The price of wool has gone up and the farmer

is going to make a good profit,

deserves prosperity; moreover, when he
has money all benefit. He actually
makes money, which, put into ecireula-
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ed the porter. ‘‘Dat’s de second time
dis mawnin’' dat dat mistake's happen-
ed.”’—American Perfumer.




A Review of National Conditions

Figures With Reference to Employment, Bank Deposits and Railway Earnings Are Encour-
aging—Favorable Balance of Trade is a Good Sign.

been taken of the coming crops, it
being indicated that facts now
known make it appear the revenue de-
rived from these will be at least one
hundred millions of dollars greater than
the revenue from the same source a year
ago. It has been indicated that this
great revenue from the erops will do
much to improve Canada’s financ:al posi-
tion, but nothing has here been said by
way of showing just what this financial
position is at the present time. Upon
this, of course, depends to a large extent,
the steps which manufacturers may well
take. t"e trade which retailers and whole-
salers may expeet. .
Wlen war brioke out, a vear ago, fin-
ancing was made exceedingly difficult,
and many manufacturers perforee closed
up tight. Bat with the months came war
orders. Thése have grown larger, and
with the new arrangements for provid-
ing the needs of Shell Committee, and
Imperial Government, it is expected Can-
adians will get a still larzer amount of
this work. The difference these war or-
ders have made is not hard to realize.
Plants whieh were silent, are now run-
nine nights. Wages are now coming to
the skilled mechanie, who passes these on
to pay for his requirements, so improv-
ing general conditions. But these war
orders are meaning much more than this.
They mean a turning of the balance of
trade in favor of Canada. In the month
of May, 1915, for instance, the exports
of manufactured goods amounted to $16,-
121,149 as compared with §6,000,000 in
1914 and $4,000,000 in 1913. For the
first five months of the present year the
exports of manufactured goods amounted
to $61,695,382 as compared with $26,-
257474 for the first five months of 1914,
and $20,215456 in 1913.
This striking point is made clearer by
the following table:
Manufactured Goodc Exported.
1913, 1915,
$ 7,769,146
8,082 €19
15,600,790
18,221,658
16,121,149

4 $61,005,352

ELSE\\'HERE in this issue stoek has

$20,215,456
All exports. 140,305,426

% of mfrts.. 15.8 8 5
Imports . 284,224,432 217,703,787

. —143,919,006— 76,430,910+ 40,150,000

Balance ..

*Per cent. of manufactures to total.

In view of the faet that borrowing has
been stopped, and that Canada is likely
to find it diffieult to secure any large
sums of money for some years, this turn-

ing of the balance of trade is of tremen-
dous importance. Not since 1901, until
this year, have exports exceeded im-
ports. For the past four years, indeed,
the adverse balance amounted to $889,-
603,673.

In these past years something over
$200,000,000 has been brought into” Can-
ada yearly to enable capital expenditure.
There is certainly a likelihood that a

goodly part of this supply will be eut
off for years, but it also seems probable

that the balance of trade will continue
in Canada’s favor for years, since for
produetion we now have more machinery ;
and since great stretches of the country
are now tapped by new rail lines, so that
the production of these areas will be
available for export.

The opening of new railway lines,
seems likely also to have a more imme-
diate effect on bettering conditions. The
National Transcontinental, now running,
and the C. N. R. Transcontinental, which
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—Drawn for Canadian Grocer by H. W. Cooper.

TWBLFTH ROUND,
And we're getting stronger all the time.




The Traftic Cop.

seems likely to commence operations in
September, bring the need of more roll-
ing stock. More rolling stock requires
men to get it ready, and to keep it ready.
It will, indeed, bring employment to
many. The operation of these two trains,
moreover, is a huge straw showing
whence the wind blows. These trains
prove that big railway men are looking
for good business before many months
pass, and this, in face of a heavy deeline
in the railway earnings during the past
year.

In the bank reports, too. there are
very cheering features. Saving deposits
for Miay, 1915, for instance, show a total
of $691,891,287, which is $5,816,163 bet-

CANADIAN GROCER

ter than the balance for April, and $27,-
945,534 better than the balance for May,
1914. Perhaps this inerease is not en-
tirely due to the thrift of the people.
Sums placed with the banks to provide
prompt payment for war orders probably
swell the totals, yet it is evident the
resources of the common people, as in-
dicated, by deposits in the savings banks,
are not depleted, but on the other hand
are somewhat greater than before war
came.

From the managers of the large loan
companies comes exceedingly cheerful
word. In spite of moratoriums and near
moratoriums, in spite of war and uneer-
tainty, collections of interest
are reported good. Some
companies assert that pay-
ments are even better than
a vear ago. In no case is the
falling off said to be large.

Even more cheering, per-
haps, is the faet that insur-
ance is holding up. The life
companies, take them to-
gether, have written as much
insurance as a year ago—
some of the best companies
have written more. There
seems no doubt, indeed, that
people are able to make such
wise investments—for the
companies also report satis-
factory payment of pre-
minms,

With the eountry, for once,
earning more than it is
spending—paying for what it

p Canads
has borrowed out of its earn- o

ings; with more work developing
for the people, and the people alive
to the need of spending wisely,
there seems little to fear. Can-
ada has a big part in the war,
and has a huge task on her hands. But
she has faeced the unknown. She has put
ler house more in order. Her people are
united, There seems nothing to fear—
nothing except fear. It would seem only
a lack of faith in the future, lack of ap-
preciation of how good conditions are
after all, which has kept trade, and the
general position of the country, from be-
ing even better.

“making gorgl" as the granary of the

mplire.

NOBODY DOWNHEARTED HERE.
(Continued from page 25.)

to the future with high hopes for good
business.

FRED. T. SMYE,

Balfour, Smye & Co.
Hamilton, Ont., Aug. 15.

Editor Canadian Grocer:—While the
past year has been one of anxiety to
business men of all classes, we do not
think that the dire consequences of the
war, which were so generally predicted
at its commencement, have been realized.

Our line, being confined exelusively to
the grocery trade, we can speak only of
that business, and judging from our own
experience, we have no reason to sup-
pose that the grocers have suffered to
any serious extent.

Our trade, extending to every section
of the Dominion, would naturally be
affected by conditions in those different

places, and we are pleased to be able to
announce, that although in some few
sections, mostly in the far west business
has shown a slight falling off, yet on the
whole our year’s trade, while not show-
ing the usual good increase experienced
in all our previous years, has kept well
up to that of the previous twelve
months.

Payments have been entirely satis-
factory, and the promised excellent
erops in nearly all parts of our country
must have an excellent effect on the
business of the coming year.

London, Ont., Aug., 1915,
ROBT. WALLACE,
Manager of Battle Creek,
Toasted Corn Flakes Co., Ltd.

Editor Canadian Grocer:—In response
to your enquiry of July 26th, it might
be interesting to your readers to know
what effect the war has had on ‘‘Nug-
get'’ Shoe Polish.
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Let me first impress upon them the
immense importance of the British
Navy. Notwithstanding the German
submarine blockade we have not lost a
single tin of ‘‘Nugget’’ and our supplies
are coming forward in the regular way.

The general condition of the houses
we do business with seems to be re-
markably good. Both wholesale and
retail grocers have had a very large
spirit of optimism ever since the war
began and they are now being repaid
by the confidence and stability of the
trade in general.

We have had absolutely no losses from
grocery houses and can honestly say
that we are agreeably surprised at the
amount of business we are doing at the
present time which is far in excess of
the same period last year and we are
certainly not downhearted.

The ‘‘Nugget’’ Polish Co., Ltd.,
L. R. HOWARD,
Assistant Manager.

Toronto, Aug., 1915.
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The “Lantic” Sugar advertis-
ing campaign—the newspapers,
magazines, and the bill
boards, is nation wide. The
whole country is aflame with

the sailor boy and the Red Ball
—the “Lantic” trade-mark.

Men, women and children have
all learned what they represent
—the finest quality granulated
sucar that is produced. And
this to you, Mr. Grocer, must
mean nothing short of a market
created for you right at

your own door.

Why not take up the cue

and step into this sugar
business right now when

the preserving season is at its
height? You have the added
advantage of the “something
new,” which always means a
great deal when backed by such
extensive publicity as we are
carrying on.

Form a link between the pre-
serving time demand and our

extensive publicity campaign
by showing “Lantic” sugar in
your window. Show the attrac-
tively labelled packages and
bags. (Send for show cards),
make your “Lantic” sugar
window displays bring business

.to all departments of your store.

Encourage your customers to
buy “Lantic” Sugar in pack-
ages (or bags during the pre-
serving season) and pro-
tect them from the feeling
of uncertamty about what
they're getting and at the
same time protect your-
self.
When a package or bag bears
the “Lantic” trade-mark both
you and your customer have
the knowledge that you are sell-
ing and your customer is buy-
ing a sugar that is guaranteed
both in quality and weight.

Start now to fill this ready-made
demand by ordering “Lantic”
Sugar.

Lantic Granulated
2 and 5 1b. Sealed Boxes; 10 |b,, 20 Ib., 100 Ib. Bags

ATLANTIC SUGAR REFINERIES LlMlTEDl, /

Montreal, Que.
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St. Jolm, N.B.
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~ FOLLOW THE LEAD
Dress your window with Lantic Sugar
and catch the preserving-season business

‘141 Y

The lead, as shown in the window trim
above, is worth following, linking up as it
does the desire-to-try created by the na-
tion-wide “Lantic” Sugar advertising and
the demand created by the preserving
season.

The value of your window space is greatly
enhanced as an advertising medium when
the goods shown are seasonable and are
advertised at every turn as is

Canada’s pure cane sugar
—“Lantie.”

From now on, throughout the

summer, every window should

call attention to ‘“Lantic”

Sugar. It’s not necessary to

devote the whole exhibit to

sugar, for it can be shown with

fruits of all kinds, with pickling spices,
etc. A reminder at the right time is
Fetter than a big display out of season.
When each kind of fruit appears on the
market trim up your window with a
tempting display, making “Lantic” Sugar
cartons and bags the cenire unit.
Show “Lantic Sugar” signs in the back-
ground. In this way your store is getting
the benefit of the ‘“Lantic”
Sugar advertising in the daily
papers, the leading magazines,
the bill boards, ete.

Follow the lead of the hun-
dreds of grocers throughout the
country - who are showing
“Lantic” Sugar in attractive
exhibits as shown above.

Cash in on “Lantic” Sugar Advertising

Lantic Granulated
2 and 5 Ib. Sealed Boxes; 10 1b., 20 1b., 100 1b. Bags

ATLANTIC_.SUGAR REFINERIES LIMITED

Montreal, Que.

St. John, N.B.
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THRO’ OTHER SPECTACLES

Needless Calf Slaughter.
(From Hide and Leather.)

In the July 10th, issue of Hide and
Leather we published a timely article
calling attention to the wastefulness of
slaughtering calves and young lambs and
suggesting that some action be taken to
prevent this by legislation. The article
stated that the high cost of meat is
caused by the scarecity of cattle, and this
depletion is largely attributable to the
killing of so many young calves, which,
of course, is true.

If any one will stop to study slaught-
ering statisties of these calves, and
also consider the process of raising
them, only then one will fully appre-
ciate the costly waste that is going on.

To show this, let us take a small com-
munity of half a dozen farmers who in-
vest in or own ten heifer calves. At
the age of two years they commence to
breed—one calf a year—and these
calves will average half males and half
females. In other words, they will pro-
duce a heifer every two years, and these
in turn will follow in the footsteps of
their mothers. At the end of two years
we have fifteen, consisting of ten moth-
ers and five calves. Then they com-
mence  to double in every two years.
Thirty at the end of the two following
years, sixty at the end of the fourth
following year, 120 at the end of the
sixth following year, 240 at the end
of the eighth following year, and 480
at the end of the tenth following year.

Four hundred and eighty -cattle in
place of the ten calves! In addition,
there have been raised the steers, and
these sold as they matured at from $75
to $100 each, which is more than en-
ough to pay for all the feed and care.
This is ideal farming, of course, and
may not always work out, but certainly
will be much better than selling ealves
to be butchered.

Using Dummy Stock.
(From System.)

There are some businesses—the to-
baceconist’s, for instance—where quan-
tity of stock is a strong selling factor.
Strange as it may seem, few men will
go into a tobacconist’s shop unless the
shelves are well-stocked, although the
variety of cigars, cigarettes and tobac-
cos may be very limited. In this par-
ticular case, in order that shelves may
appear packed, boxes purporting to con-

tain goods are often used, and effec-
tively, too, for while one-fifth of the
supply may be genuine and contain ac-
tual stock, the rest may very well be
dummies.

There are other trades, too, where
dummies are introduced in window
dressing and in filling shelves. Tailors
and dry goods merchants use dummy
rolls which they surround with a few
yards of dress materials, linoleums, or
floor cloths. Grocers often make im-
mense pyramids of certain specialties
with a view of impressing buyers with
the magnitude of the stock and presum-
ably of their large sale for it. Yet not
infrequently the greater portion of these
canisters, jars or bottles are empty.
Boxes of frunit and other supplies are
also dummies, and hollow windows in
which large stocks purport to be ex-
hibited take the place of solid stores.

This plan is an important factor in
impressing the public, and where dum-
mies can be used satisfactorily with-
out imperiling trade or deceiving cus-
tomers they will be found most effective
and economical by obviating the need
of large stocks of goods which rapidly
deteriorate in quality and appear-

ance,
e & o

Business Men’s Sunday.
(From Profitable Storekeeping.)
. ‘““Profitable Storekeeping’’ has launch-
ed a campaign for the adoption of the
second Sunday in October each year as
‘‘Business Men’s Sunday.’’

We believe that the celebration of
such a Sunday every fall, by the clergy
preaching special sermons of interest to
business men, by their getting business
men to preach lay sermons in their pul-
pits, by their asking commercial clubs
and merchants’ associations and eclerks’
societies to attend services in a body,
is bound to result in a more closely
united community in every instance, in
a community where there is greater
harmony and a stronger pull-all-to-
gether attitude.

Say, will you take this up with the
clergy of your town, or bring it to the
notice of one or more of them and sug-
gest that it would be a good idea to try
it out next October?

There is plenty of time to work it
up and the ministers will take to the
idea right away.

It is up to you to see that the two
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most potent forces for the development
of your town, the churech and the busi-
ness interests, work together.

Don’t put this off because it is early;

do it now.
. e

The Retailer Not to Blame.
(The Grocer, London, Eng.)

It is to be noted that co-operators are
very busy urging the Government to
bring about the national eontrol of the
distribution of food, and their parli-
amentary committee has already sub-
mitted to the Prime Minister a sugges-
tion, ‘‘that maximum prices yielding a
reasonable profit should be fixed by the
Government as in the case of sugar.’’
They have likewise urged members of
Parliament to press the matter upon the
immediate attention of the Government.
It is not surprising that the Prime
Minister has declined to receive a de-
putation upon the question.

The inference which the eco-operators
desire to have drawn is evidently that
the shopkeepers are exploiting the pub-
lic in the time of the nation’s need.
When we look at the prices charged by
co-operators and remember that, in all
the balance-sheets and annual reports
of co-operative societies to-day, in-
creases 1n the turnover are very prom-
inently announced, with the subsequent
explanation that this is due in the main
to the higher wholesale prices of food,
it will be seen that co-operators are not
performing the philanthropic duties
which they suggest to the uninitiated are
part of their programme, but that they
are taking advantage of all the higher
prices in order to create increased divi-
dends.

We strongly recommend all our
readers to note the excellent example set
by the Cardiff Grocers’ Association.
When the question of higher prices was
raised by the Corporation of that ecity,
that association promptly appointed two
of its ablest members to put forward the
case on behalf of the shopkeepers, with
the result that the people of Cardiff
have now had it made clear to them that
it is not the retail grocer who is ex-
ploiting the public. It is desirable that
all the meetings of interested societies
at which resolutions attacking the shop-
keeper are passed should be carefully
watched, and the Government should be
fully advised as to the unreasonableness
of many of the proposals contained in




the highly sentimental but impraetic-
able resolutions which are put forward.
. L L

The War and the Year.

(Boston News Bureau.)

We are now approaching the end of
the first year of the war. What has
been learned?

First, that the British Empire is a
democracy : the government, from Egypt
to India, from Canada to South Africa,
from Ireland to Australia, existing for
the people and not the people for the
government. Nothing bpt such a war
could have shown the unity of the Brit-
ish Empire or the loyalty of the people
to themselves and the principles of their
government.

Second, it has shown the unity and
the patriotism of France.

Third, it has shown the independ-
ence of the Swiss: the simplicity and
efficiency of their national defence,

Fourth, it has shown the character of
the Duteh in Holland, their hospitality
to their unfortunate neighbors, coupled
with their rugged independence and self-
reliance,

Fifth, it has shown the unity, pro-
gress, resources and reserves of Russia.

Sixth, it has shown the patriotism and
progress of the nations of south-eastern
Europe and the impotence of their old
enemy, the Turk in Europe.

Seventh, it has shown the efficieney
of the German military machine in
which the organization and not the in-
dividual counts; it has shown Germany
organized by Prussian militarism.

Eighth, it has shown that not the gun
but the man behind the gun is the real
thing; it has shown that the defence of
human liberty, of human democracy is
where it always was, with its human de-
fenders.

The submarine is not yet the con-
queror of the sailor and the warrior of
the air is not yet the conqueror of
cities.

The man in the trench, the warrior
with his spade, is still the defender.
He has not yet fallen, conquered by
machinery, organization or military
antoeracy.

The man and not the machine is still
to the front.

. L k3

Not Gold, But Goods.

tJournal of Commerce, New York.)

Don’t make the mistake of suppos-
ing that the United States is lending
Canada forty-five million dollars in gold.
Nothing of the sort. The Canadian
Government, it is officially stated, will
obtain the moneys of the new loan by
selling bills of exchange drawn on New
York. These bills will be bought by
parties who will use them to pay debts
which will become due in the United
States as the result of business trans-
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New Store Helps Summer Resort Trade

Business of A. F. Choate, Stony Lake, Increased Greatly—A
Retailer With Wide Experience—Lay-Out of
The Store Described.

Staff Correspondent.

HERE have been reports cireu-

I lated to the effect that summer
resort trade has not been good in

some cases, due partly to the faet that
United States people got the idea that
passports were necessary to get them
into Canada. However true this may be
in general it is not true in so far as A.
F. Choate, MeCrackens Landing, Stoney
Lake is concerned. Up to the middle
of July business with him at his store
there has heen between $500 and $600
ahead of the corresponding period of
last year and he only opened up there
about the first of June. Mr. Choate

A SUMMER RESORT STORE,
This is a view of the front of the new store
*. Choate, McCrackens' Landing, Stoney

conducts a general store in Warsaw,
Ont., seven miles from above mentioned
landing and opens the summer resort
establishment during the summer months
only.

The mnerease may be partly due to the
fact that this spring he erected a new
store in the anticipation of a good trade,
and this, combined with good business

methods developed during a long experi-
ence in retail trading, has no doubt
aided in making the year so successful.
It is larger than the old one and much
more convenient.

The store has a wide verandah along
the front and one side. In the front
may be seen an opening where customers
enter but where no goods are kept. The
counters are broad and run along three
sides of this opening as well as there
being two extra counters in front of the
verandah. This means that customers
in this enclosure can conveniently see
the goods all around them as the stock
is compactly arranged on all sides and
on shelves at the rear. There is, of
course, an aisle all the way round the
counter for the salesmen. Behind the
rear shelving which is really a false
wall is a passageway, across the end
which is used as a warehouse. There
are two doors, one on either side of
the store. Drop windows and a drop
door along the front, locked inside, close
in the store at night.

The freight is landed at the dock a
few yards from the store and as it
comes all the way by water, low rates
are secured in the summer months. It
was only a few weeks ago that Mr.
(Choate was successful in getting the
zovernment to open a post office in his
store at this resort. This means the
drawing to this landing the people for
their mail all of which naturally results
in better business. He is Post Master at
Warsaw, Ont., where his large store is
located,

actions there. What the loan trans-
action really means is that the United
States will sell forty-five million dol-
lars’ worth of American goods, and
take the Canadian notes in payment.
This will be all right in a business way.
But think of the shock to the nerves of
many sensitive folk that must be caused
by this extension of ‘‘truck and trade’’
with the neizhboring States!

s -_.4&_.____

THE ROLL OF HONOR.

The bodv of Pte. W. M. Lindner, son
of the senior member of Lindners Ltd.,
jam manufacturers, Toronto and Bramp-
ton, reached Toronto last week from
England. Pte. Lindner had heen a mem-
ber of the Queen’s Own before the war
and when hostilities broke out he re-
joined his company. On May 22nd, in
an engagement he was wounded and sne-
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cumbed to his injuries on July 5. His
body was brought home to Toronto for
burial. Prior to enlisting for active
service he travelled for his father.

£ ,-_@___,_

('anadian Groeer is in receipt of a copy
of the Kent, England, Mid-weekly Ex-
press, which reports some contests of a
““eivil’’ character, in which members of
the Second Contingent engaged in at
Sandling. This shows that the winner
of the running broad jump was Private
Herman G. Morrow, who for some time
was connected with the advertising staff
of this paper, and who later was with
Dunn & Hortop in Hamilton, Ont. Pri-
vate Morrow, who is a member of ‘A"’
Company, jumped 20 feet, this feat be-
ing the only one of two referred to spe-
cially in the introduction to the list of
winners,




Drummers’ Snack at Georgetown

Another Successful Outing—Fine Coneert and Splendid Array of Sports—An Innovation Put
Into the Parade—Sufficient Prizes to Fill a General Store.

Snack snaps: 1—DPres. “Pop” Somerville
years), and his two daughters. 4-—The past

Wilder, A. Andre, “Billy” Meen, and a femin

“Mike” Malone and *““Bay” Hill looking for a cool spot.

regularly as the years revolve,

the drummers hold their Snack
in this pretty little village of George-
town. On Friday and Saturday last the
Drummers’ Snack Club had their reg-
ular night and day of fun. There were
all the customary frills, midnight fires,
parades and speeches, humorous inei-
dents, ete., which always mark the an-
nual snack outing, with a few more add-
ed on for good measure. There was not
a dull moment in the entire performance
from the time the afternoon trains began
to arrive on Friday until the last on Sat-
urday evening took the ‘‘“men of the
grip’’ with their wives and families to
their homes.

On Friday night a big open air con-
cert was held in the park at which hun-
dreds of people of the distriet were pre-
sent. This was followed by a magnifi-
cent patriotic fire-works display; and
then, as if the measure of fun were not
yet filled, the young folks and some of
the old ones, too, tripped the light fan-
tastie in the drill hall of the park until
the day was turned into morning. There
are no better-hearted or more patriotie
men in the eountry than the Drummers.
The net proceeds of the big outing this
year will be devoted to the work in Can-
adian Hospitals for wounded in Great
Britain and at the front, and judging
from the erowd present at the concert
and sports on the last day, the contri-
bution will be a fairly substantial one.

Geo. Campbell, traveller for the Pugs-
ley, Dingman Co., who was president of

G EORGETOWN, Ont., Aug. 5.—As

Special Staff Correspondence.
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and Past Pres. Geo. Campbell.
l»relldent directing the procession.
ne visitor.

the Drummers Snack Club during the
past year, is to be congratulated upon
the big success of the event. ‘‘Pop’’
Somerville of Hamilton is the new
president, with Billy Mill, vice-president.
Phineas Melntosh, the old reliable, is
again secretary of the club.

To begin with, the concert on Friday
night was, according to the best erities,
the most excellent one of all the excel-
lent concerts the elub has put on here.
There is a great deal of talent among
the travellers themselves, and in addi-
tion to this the Club was again hon-
ored with the services of Margaret Park
Wilson and Oliver Gardner and his male
quartette. Under the canopy of blue sky
and stars the big erowd enjoyed the en-
tertainment to the fullest extent.

A Ball Game as Usual.

The Drummers’ Snack Club is getting
up in ‘“sassiety.’”’ This year the soft ball
game was supplanted by the real thing—
the kind the big clubs play at Hanlan’s
Point. A team of travellers from
Guelph undertook to play the rest of the
world, and when the game was finally
got going they made good their threat
to trim them. Among the Guelph team
are some real players and the way they
carved up their opponents reminded one
of the seats in the park grandstand.
This was all accomplished despite the
faet that the umpire was a second short-
stop on the losing team. In the first in-
nings Mr. Ump. threw out the third man
at first when be saw that the innings was
being prolonged beyond the dinner per-
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2—A parade scene,
5-—(left to right),
6—Miss HIill and Billy Meen’s twin sons carrying the snack banner.

3—Capt.
Geo,

Read (on the road for 43
Campbell, Geo. Griffith; W.

iod. Anyway, to make a long story
short, the Guelph team were the vietors
by some 8 to 3.

The big calithumpian parade,
has helped to make the past outings
famous, was replaced this year by a
patriotic event in which the school child-
ren took part. Headed by President
George Campbell and the Georgetown
band, some two or three hundred of them
marched through the streets of the vil-
lage to the park in the afternoon as a
prelude to the games, races, ete., in front
of the grandstand. Under the trees at a
half-way house, they sang patriotie
songs and waved flags. The innovation
was surely a winner.

Many Feature Evénts

The contest events ineluded, of course,
the usual baby show. The officials were
eertainly wise in selectine a man the size
of Capt. Read of Hamilton, who fear-
lessly faced his task, although he had a
great deal of difficulty in seeuring an
assistant. There were travellers’ dashes,
early ecall races, fat man’s race, driving
nail contest for women, threading the
needle, boxing in barrels, a tug of war,
ete., ete. In the travellers® hundred-yvard
dash event W. C. Wilder of Lindsay,
traveller for Christie, Brown Co., lead
the field, with Billy Dore second and
George Arnold third. What we would ask
of those who have attended the Drum-
mers’ Snack outing in the past, is a fat
man’s race withont Sol Walters? Sol
was absent this year for the first time
since history beganm, and therefore this

which




yvear this contest had to be pulled off
without him.

The tug-of-war event ended inglorious-
ly for the travellers.
Georgetown never gave them a chance.
E. A. Andre of the Lipton Tea Co. put
on a running contest for ladies and there
are some 20 homes in and around George-
town in which there is sufficient tea in
the pantry to last them until the price
comes down again. Assisted by ‘‘Billy’’
Meen, he also sent up several balloons.
Geo. Griffith handled the megaphone in
the judges’ stand—his chief duty being
to tell the people to keep off the track.
Strange to relate, his voice was still in
commission when the outing ended.

An Auto Battleship.

One of the features of the parade in
the afternoon was the automobile of
Billy Mill, the new vice-president. On
his motor ear Mr., Mill had erected a
battleship, painted grey. There were the
usual port-holes, smoke-stacks, ete., and
some real live young sailors on deck. It
was certainly appropriate for the oceas-
ton and the erowd regretted that it was
built on too large a seale to enter the

The big men of:
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gate of the Georgetown Park. Mr. Mill
secured a prize in the automobile con-
test in so far as the parade was con-
cerned.

““Jim’’ Hooper and Michael Malone,
together with a retinue of travellers,
spent a busy day getting the runners
started and seeing that the tug-of-war
teams contained the proper number of
men.

Every time the travellers come here
they bring a sufficient number of prizes
to start a general store. There were all
kinds of eatables from cereals down to
soap. There were dry goods, sporting
goods, hardware and evervthing else on
the calendar of the general store. How-
ever, when the smoke cleared away noth-
ing could be seen on the prize stand but
William Madill, ‘“Pop’’ Somerville, Oli-
ver Gardner and Billy Mill.

The liberality of the travellers was
shown in the distribution of these goods.
Everybody who took part in an event
got something, and soap, shoe polish,
base balls, cereals, etc., were thrown or
distributed around the grounds all after-
noon. It was a very busy day for Rus-
sell Smith in this regard.

Merchants Defeat Travellers.
It is customary each year for the

president to donate two gets of bowls

for bowling contests on the Georgetown
green. There was a game between the
Georgetown merchants and the travel-
lers which was won by the former, and
therefore the merchants of this town got
a set of bowls. Billy Mill was the win-
ner of the other set. George Campbell
made the presentations.

It is a short year indeed in which the
ranks of the elub are not thinned more
or less by death. Since the outing in °
July of 1914 Charles Silver and ‘‘Billy’’
Colville, two old, valued and respected
members have passed away. At the an-
nual meeting on Saturday morning, re-
solutions of condolence were passed to
their families.

Col. Stoneman was again at the out-
ing this year. He missed last.

The accompanying snapshots taken
by the representative of Canadian Gro-
cer give a supplementary idea of. this
unique annual outing which the Drum-
mers’ Snack .Club has now held for
about a quarter of a century.

Expenses of Cash and Credit Stores

Some Interesting Figures Showing What it Costs An Average Credit and Cash Grocery Store,
as Well as a Large Credit Store, to do Business—Little Difference Between

OME time ago Canadian Grocer
S showed some percentages bearing

on the cost of doing business which
brought out considerable faets. ‘‘Sys-
tem,”’ of Chieago, recently went into the
same problem basing their figures on
both a ecash and eredit business. It
wouvld appear from their figures that
there isn’t such a great difference be-
tween the cost of doing business on a
cash basis and a eredit hasis after all,
if figures of a survey of the grocery
trade to determine this important ques-
tion made by System are to be taken as
being authoritative and final. Aeccording
to these figures, the difference in fact, is
only a trifle over 2 per cent. In the first
table submitted below, it is shown that
the cost of doing business of an ‘‘aver-
age grocer’’ is 154 per cent. Here are
the fizures, compiled from a careful
canvass:

An Average Grocery Store.

R
ES

Advertising ..

Heat and light ..
Delivery

Supplies

Insurance and taxes
General expenses
Depreciation and shrinkage..
Bad debts

Total expense $7,732.48 or 15.4
In arriving at this result, the percent-
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Credit and Cash.

age of cost is computed on the selling
price and not on the first cost of the
stock. In another ‘‘average grocery’’
the cost of doing business increased
slightly. Here are the figures showing
the percentage, but without an itemized
aceount of the different items of expense:

Another Average Store.

Insurance and taxes
Genernl expenses
sreclnthm and shrinkage
debts

Total % of expenses to sales

It will be noted that in both of these
tables, the percentage of loss from bad
debts is placed very low—much too low
it would seem, being three-tenths of one
per cent. and forty-seven hundredths of
one per cent. respectively. The follow-
ing table shows the overiiead expense to
be 14.5 for a ‘‘small cash zrocery’’ which
makes no deliveries:

A Small Cash Grocery.
s 2
1 01&78 or °
21.62 or

Delivery

Supplies

lnlunnce and taxes
General expenses ....

87

z‘:io'é or
43.25 or
21.62 or

Depreciation and shrinkage ... 42
Bad debts p

Total expenses $1,567.73 or 14. 6

Adding 2 per cent. for delivery serv-
ice, it will be seen that the cost of doing
business on a cash basis is about the same
as a credit store, though delivery costs
are much higher. The larger the busi-
ness, the more the percentaze of over-
head exmense, according to the table be-
low, econtaining fizures 2m a ‘‘large eredit
grocery:"’

Large Credit Grocery.

Heat and light ...

Delivery

Supplies

Advertising

Insurance and taxes ..
General expenses

Depreciation and shrinkage .
Bad debts

O

DWW WD ]

’.’."&".3.& or
297.64 or
595.29 or

—

Total expenses $14,286.91 or 19.2

If this ‘“survey’’ of the grocery trade
is to be accepted as being typieal, it
serves to demonstrate that the aetnal
profits of the eash grocery are hut little
in cxcess of the credit store and that
there is no more profit in selling goods
for eash if the eash store is obliged to
make deliveries. These figures appear to
present an argument in favor of those
adherents of the ecredit system as op-
posged lo a strictly eash business.




CURRENT NEWS OF WEEK

Quebec and Maritime Provinces.

E. H. Baleom, general merchant, Port
Dufferin, died recently.

The merchants of Sackville, N.B., held
a Merchants’ Day on Wednesday, July
28.

A special meeting of the .Canadian
Fisheries Association was held in Mont-
real on Tuesday.

S. R. Giffin, senior partner of S. R.
Giffin & Son, general merchants, Gold-
boro, N.S., is dead.

The annual meeting of the Maritime
Board of Trade will be held this year
on Wednesday, August 18th, at Sum-
merside, P.E.I. Seecretary T. Williams,
of Monecton, N.B., has received notices
from various boards throughout the
Maritime Provinces as to questions they
would like to have discussed at this big
meeting. Among the problems on the
slate for discussion are a number affect-
ing the Maritime Provinces in general.
Representatives from the majority of
boards throughout the Maritime Pro-
vinces are expected to be present. The
present officers of the board are the fol-
lowing:—E. T. Higgs, Charlottetown,
P.E.L, president; E. A. MeCurdy, New-
castle, N.B., first vice-president; E. N.
Rhodes, M.P., Amherst, N.S., second
vice-president; T. Williams, P.O. Box
75, Moncton, N.B., secretary-treasurer.

A recent report from Newfoundland
states that a scarcity of salt threatens
to offset to a large extent the benefits to
be derived by Newfoundland fishermen
from the unusually large cateh of cod
along the northern and eastern coasts,
and on the Grandbanks this summer.
Because of the small cateh during the
past two or three years the importers
this season reduced their orders for
salt, which comes from Trapani, Secilly,
and Cadiz, Spain. In addition, the war
has caused delays to steamers bringing
the salt. Practically all the salt on the
island has now been distributed to the
fishing ports. Although at least 15,000
tons additional is expected to reach this
city during the next month, it will ar-
rive too late to save a large amount of
cod which is rapidly piling up at the
various fishing centres.

Ontario.

Daniel Munro, grocer, Hamilton, Ont.,
died recently.

Wm. Leith, grocer, Toronto, has sold
his Bloor Street business to A. C. Me-
Brien.

Geo. Brickell, wholesale potato dealer,
Toronto, died recently.

J. P. Kerwin, grocer, Dundas, Ont.,
has sold to Newton & Son.

Wm. G. Kirkpatrick, grocer, Toronto,
is succeeded by F. L. Fair,

Barabe & Co., grocers, Fort William,
Ont., have sold to the MeKenzie Co.

Chief Constable Grassett, Toronto, has
reported to the Board of Control that
peddlers are permitted to eall out their
wares on the publie thoroughfares, pro-
viding they do not shout too loundly. A
complaint was forwarded to the board
by a citizen. Some of these peddlers are
certainly well supplied with lungs, and
it would be interesting to know the ex-
act degree of loudness permitted.

St. Thomas, Ont., Merchants’ Asso-
ciation are arranging for a day of sports
on Labor Day. Among these will be
bicycle and road races. Ald. J. T. Web-
ster, Mayor Johnson, J. Dowler, Ald. J.
R, Martin, G. A. Ingram and Donald
Fraser are included on the executive
committee. The sports committee in-
cludes George E. Hill, Arthur Harbour,
A. P. Conley, W. H. Mureh, C. C. Raison,
H. Paddon, A. E. Maxwell, H. Murray
and C. R. Pincombe. The musie com-
mitte is: Angus Taylor, Jos. P. Bautler,
R. Stirling and C. E. Raven; while E. G.
Cooper is at the head of the advertising
committee. D. H. McIntyre, R. H. Cook
and S. Graham will be the canvassing
committee. Other meetings will be held
to complete the work of organization.

With the Hamilton, Ont.,, quota of
the 76th battalion which left there this
week went three employees of the Bal-
four-Smye Company., wholesale grocers,
in the persons of Frank Nicholson, Stan-
ley Allan and James Sterling. During
the week the three were honored by the
firm and their fellow-employees, when
presentations were made to each by
Fred T. Smye. Mr. Nicholson received
from the firm a money belt and a sum
of money, also a medicine case and emer-
gency supply of medicine, and from the
office staff a econtribution of gold.
Messrs. Allan and Sterling received gold
wrist watehes from the firm and a cigar
case each from the warehouse staff. In
making the presentation, Mr. Smye
voiced the esteem in whieh each of the
young men were held and the hope that
they all might return in safety to their
homes here at the close of the confliet.

Western Canada.

A. F. Shipley, grocer, Winnipeg, is
succeeded by K. Peterson.

Grand & Gilfix, grocers, Winnipeg,
are succeeded by S. Grand.

AA' I.A.
Sidewood,
Holshoe.

One of the oldest grocery stores in
Saskatoon, Sask., changed hands recent-
ly, when R. H. Irwin, formerly of Hali-
fax, took over the stoeck, fixtures and
goodwill of George Jones, who for the
last year and a half has been proprietor
of the store at the corner of Fourth
Avenue and Twenty-Third Street.

The contract was let for the Red Deer
wholesale grocery establishment to°Baird
& McKenzie of that eity for $15,000. The
building is being built by Dr. John Col-
lison, and will be leased to the Red
Deer Grocery Sompany, - with Nash
Bros., of Grand Forks, as the chief
stock holders. The lease is for ten
vears. The building will be 75 x 90 feet
with a conerete basement.

The picnic of the Vancouver grocers
to Bowen Island. July 28, was a splendid
suceess. Those who had eharge of the ar-
rangements and to whom much ecredit is
due were: W. H. Walsh, president; A. C.
Bartig, vice-president: T. J. Corley, sece-
retary; W. Miller, L. Gasecoigne, A. Bar-
ker, E. A. Davy, A. A. Blain, C. Clark,
J. A. Henderson. S. Pritehard; judges,
C. Clark, A. A. Blain, J. A. Henderson;
starter, W. Millar: linesmen, E. A. Davy,
L. Gaseoigne: baseball, W. T. Ferguson;
musie, C, Clark: publicity, T. J. Corley.
The steamers Bowena and Britannia pro-
vided good accommodation for the 600 or
so excursionists, and the trips to and
from the island were not the least enjoy-
able features of the dav. While lunch-
eon was on the baseball mateh between
teams from north and south of False
Creek was plaved. This was won by the
southerners, 10 to 9. After luncheon
some patronized the merry-go-round and
dance hall, while others watched the ear-
rving out of the long programme of
sports. The W. H. Walsh team won the
tug-of-war for retail establishments for
the third time, thus becoming permanent
owners of the eup. The A and C team,
however, gave them a good pull. The
wholesale tug-of-war was won by the
Schwartz Bros.” team, who defeated
Malkin & Co. and F. R. Stewart & Co.
The latter won last vear.

Courtney,
Sask.,

general merchant,
has sold to Albert




Sudden Rise in Apricots

Flurry During the Week Advances Prices About One Cent—Quotations, However, Are Still
Low—Mediterranean Dried Fruits Firming Up—Maple Sugar Advances—Tea
Market Still Strong—Wholesalers and Sugar Refiners Discuss Sugar
Matters—Active Spice Market.

Office of Publication, Aug. 5, 1915. :
Markets in Brief

QUEBEC MARKETS,

FRUIT AND VEGETABLES—
Corn arrives at 20¢ per dozen.
Beaus drop to 75c:per bag.
Good geus are getting scarce.
Spinach jumps to 75¢ per box.
First Canadian plums in.
Decline in lemon prices.

PRODUCE AND PROVISIONS—
Advance in price of No. 2 eggs.
Much firmer butter market.
Cheese firmer; prices same.
Provision situation unchanged.
Good demand for live poultry.

FLOUR AND CEREALS—
Flour market weak and quiet,
Flour demand hand to mouth.

Big demand for all kinds feeds.
Rolled oats market easier.

FISH AND OYSTERS—
Trade inclined to be slow.
Better demand from the country.
Dore and trout not plentiful.
Atlantic salmon prices down.
Decline in brook trout prices.
GENERAL GROCERIES—
Maple sugar prices out of sight,
Shelled almonds in strong position.
Brazil nuts maintain advance.
Molasses prices still high.
American beans offered reasonable,

ONTARIO MARKETS,

FRUITS AND VEGETABLES—
Splendid holiday trade.
Domestic peaches selling.
New potatoes cheaper.

Old potatoes a drug.
Tomatoes lower.

PRODUCE AND PROVISIONS—

Hogs are cheaper,
Strength in' butter market.

HE sugar market has remained unchanged now for some time

and from present indications will not change in the near

future. While the market is lower during the week in New
York yet this is not likely to have any bearing on our prices. Com-
petition is tending to keep down Canadian quotations—the chances
are that had it not been for this feature they would have been higher
at the present time.

Unless the Dardanelles are forced soon and peace made with
Turkey in the near future, the Canadian market will have to do
without Sultana raisins and Smyrna figs for the Christmas trade. As
mentioned a week ago this is tending to firm up prices of Valencia
raisins which are already only about half a normal crop, and also
Californias which are advancing in sympathy due to the extra
anticipated demand. There was a flurry too this week in dried
apricots. Prices on these have been remarkably low and they took
a sudden notion to advance going up first a half cent and then an-
other similar amount.

The heavy storm that swept Ontario on Tuesday did a great
deal of damage to grain crops and some fruits and vegetables. It is
difficult to say exactly what effect it had on the growing bean crops
but it certainly did not do them 'any good. A lot of corn too was
knocked down and large quantities of apples are lying on the ground.
Reports from some districts indicate some rot in potatoes on account
of too much rain, but how serious this is has not been definitely
determined. Branches of a good many fruit trees were felled by the
fury of the storm which was one of the worst that Ontario ever
realized. With the crops practically all out it was not a good time
{)(;r such a commotion. The early spring or autumn would be much

tter.

QUEBEC MARKETS.

followed immediately by other prices.

Montreal, Aug. 5—It will be remem-
bered that the ecrop of maple syrup and
sugar was a small one this year. The
market this week on maple syrup went
almost out of sight, due to the above
fact, as well as to a heavy demand from
the United States for confeetionery and
for the manufacture of chewing tobaceo,
the demand for the latter being heavier
than usual. Pure Beauece maple sugar,
which ordinarily is quoted from 8¢ to
10¢, is now quoted at 13-14¢, and very
little is to be had. Several ears are be-
ing held in Montreal at a very high fig-
ure, while one man in Quebee city has
twenty-five ears, which is about all that
is left.

From present appearances the open-
ing prices on salmon this year will be
fairly high, as the cateh has been less
than usual. Advices from British Col-
umbia are to the effeect that the total
pack of Sockeves in B.C. may not reach
400,000 cases, which probably will be in-
sufficient to meet all requirements. Open-
ing prices on Sockeyes and Pinks are
expected in a week’s time, and will be

SUGAR.—Price of refined went down
in New York last week from $6.10 to
#5.70, but this decline was not general.
("fanadian refiners were unable to follow
snit, as it is elaimed their prices are
40-50¢ too low anyway. Raws fell, bat
seem to be back to their former level,
being offered at 334c. Loeal demand is

small, only a hand-to-mouth trade being
done. The reason for the New York de-
cline is not very evident. Probably New
York refiners were able to hold off, and
some sellers were anxious to realize.

Extre Olr‘lnuhnd Bugars—
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Cheese a shade stronger.
Poultry demand quiet.

FLOUR AND CEREALS—
Advance in feeds due to shortage.
Flour situation yet quiet.
New Ontario wheat likely to depress
market.
Cereals quiet,

FISH AND OYSTERS—
Scarcity of boneless fish.
Fair call for dried and lake fish.
Market generally qulet. P
GENERAL MARKETS—

Apricots advance a cent.
‘Dried peaches firmer.
Valencia raisins will be high.
No Spltanas or Smyrna figs.
Tea market firm.

Sugar is steady.

TEA.—The India and Ceylon market
remains quite firm, and there seems little
chance of prices ecoming down. There
is a rumor current, with what authen-
tieity cannot be determined. that the
Russian Government has hought much of
the India tea erop in advance. It is now
thought that the best values in Japans
are going to be those on top. Those who
bought tea around 25¢ and 26¢ are those
who are going to score.



DRIED FRUITS.—Smyrna Sultanas
are practically exhausted in first hands.
There is a good demand just now for
cleaned, which are scarce, and are real-
izing big prices. There is much talk
about this year’s erops, but transporta-
tion is likely to figure more than big or
small crops. There is every indication
of a high market for Valencia raisins;
on the other hand, markets will be lim-
ited. and it is possible for this reason
prices may be reasonable.

EVAPORATED FRUITS.
Awlu choice winter, 25-1b. boxes
ricots

o000
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DRIED FRUITS
Candied Peels—
Citron ..

23 gliﬂi 3]

}'hllowee. 1-1b. pkgs.
8 crown, 12 1b, boxes, fancy, layer, Ib. ....
7 crown, 12 Ib. boxes, fancy, layer, 1b, ....
6 crown, 12 Ib. boxes, fancy, layer, 1b.
1 1b. glove boxes, each »
Prunes—
30 to 40, in 25-1b. boxes, faced .

F
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% to 100, in 25-Ib. boxes, faced

Raisins—
Malags, uhleboxdﬂnn. S-cwm
cluster, $2.60; 5-crown clust

Muscatels, loose, 3 crown, Ib.
S8ultana, loose
Sultanas, 1-1b. packages .
Valencia, selected
Valencia. 4-er. laver ....
Cal. seedless, 16 oz. .

soccccoow
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Prices quoted on nll “lines of fruits are liable to be
shaded for guantities, according to the state of market.

NUTS.—Shelled walnuts are moving
freely, and are Dbheing sold to the
wholesalers at a price retailers have
heen payving for a long time—32e. It
looks as though good shelled walnuts
are ooing to be searce. A lot of mouldy
stuff is* arriving just now. Brazils,
which advaneced sharply two weeks ago,
have maintained their hich price, and
are not likely to 2o hack, as the new
erop does not come in until spring. Pea-
nuts up to the present have been slow
for the time of the vear. but an im-
provement is now heing noticed.

Almonda,
Grenobles, new .
Marbots, new ..
Shelled walnuts,
Shelled almond

Sicily filberts
Filberts, shelled
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Peannts, - No. 1,

MOLASSES.—Practically none offer-
ing, and market as strong as ever. If
there are no more offers. holdings in
Montreal are hound to go higher. The
trade is now waiting for Barbadoes to
make offers. If there is no more, it is
predicted that the price of molasses will
be up to 60¢ bhefore November 1, as
stocks in Montreal are nothing to speak

Spanish ..
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of. It is said there is not a wholesaler in
Montreal who has a third the quantity
he requires.

&

tins,
10 1b. tins,
CMel 20 1b. tins,

ey
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Maple sugar, uw'!:f D.erml'hh W

SPICES.—The market is irregularly
active, few changes having taken place
except in seeds and herbs. The temper
of the market in America and abroad is
hesitant and vacillating, reflecting uncer-.
tainty of political conditions. Celery
seed stiffened on trade needs. and higher
prices in France are being asked for new
crop. Cummin seed is in wide demand.
Sage is scarce, especially the better
grades, and a sharp advance is likely on
account of scarcity, Austrian supplies
heing cut off.

SO0

%-1b. pkgs. %-Ib. tine

Allspice
Cassia

#957s
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Pepper, white .
Pastry spice ..

Piekling spice

Turmeric

Lower pﬂon for uno. boxes or b.um when delivery
can be secu

Cardamon nul per Ib,, bulk ..

Carraway—
Canadian .
Duteh ....

glnnunm.
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RICE.—It seems impossible to
prices from Europe of any kind.
is available is dollars per hundred too
high for this market. They want $8 a
bag for A.1 Patna rices.

38:353389355333
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£

bs., ked in (250 Ths.
nlrtp:rc-btu (-h'ﬁu: add
25 1bs.), and 2c for

Prices are per 100 1
100 Tha. for pockets
or el
(12 Ths.).
Imported Plhu
Rags, 224 1bs.
Hn" bags. 112 Ibs.
Quarter bags. 5 lbs. .
Velvet head Carolina ...
Sago, brown

ke

3 %

pioca—
Pearl,
Seed, 1b

COFFEE.—There is little ehange in
the coffee sitnation. Business is fairly
zood, and the trade has little to eomplain
about. %

40",

DRIED VEGETABLES. — American
beans have been offered in this market
by an Ontario shipper, who sent a post-
card to Montreal dealers, offering 2-lh.
pickers at $3.35-3.40 and 3-1b. pickers at
$3.25, delivered freight and duty paid,
Montreal. Orders have been booked, but
they were not filled, and the trade is
wondering whether the propusition is
bonafide or not. As far as Canadian
beans are concerned, there seem to be
none offering beyond a few cars. Ship-
pers and growers are pretty well
cleaned up. There are no good hoiling
peas free from bugs.

Beans—

Canadian, 3-1b. pickers. per bushel...
Yellow, per bushel

Yellow eyes. per bushel
Lima, per Ib.

Peas, white soup. per bushel
Peas, split, bag, 98 Ibs,
Barley, pot, per bag

Barley, pearl
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CANNED GOODS.

Prospeets are not too good for this
vear’s salmon pack. Opening prices on
Pinks and Sockeyes may be expeeted in
about a week, the others following soon
after. The total pack of Sockeyes in
British Columbia does not seem likely
now to reach even 400,000 cases, and may
be insufficient to meet requirements.

Advices from packers are to the ef-
fect that the Naas River is poor, Skeena
River about the same as last year. Riv-
ers Inlet very good, hetter than last vear,
and will probably pack 20,000 to 30,000
cases in excess of what she did then.
But this will probably not more than
make up the shortage on the Naas and
certain other loecalities where the run
has been unsatisfactory. Catehes on the
Fraser are still poor, and there does not
seem the slichtest prospeet of getting
more than four vears ago, where there
were 58,000 cases—perhaps not as many
as then.

In the case of Pinks, this is a short
yvear in the best localities up North, and
the quantity of really prime quality will
be limited. There has been a keen de-
mand from the United Kingdom for high
erade Pinks.

A meeting of the directors of the Do-
minion Canners and the Montreal trade
was held on Wednesday of this week, de-
tails of which are not available as yet.
It was the general belief that at this
meeting the open prices on the new pack
would be decided, and that mueh firmer
prices would be gzeneral. The effect of
the holding company is already seen. A
wholesaler who for months past has been
selling tomatoes at 85¢, now refuses to
sell for anything less than 90e, elaiming
that he cannot replace his stock to sell
for less. If he pays 80¢ in Ontario, they
cost him 87¢ to reach his warehouse,
and to make any profit he must quote at
least 90e.




ONTARIO MARKETS.

Toronto, Aug. 5.—Wholesalers are not
offering any complaints these days in
reference to business conditions. Trade
is as good as could be expected, con-
sidering the season and the general
situation, and collections, particularly as
far as the-country distriets as well as
the small towns and others not depend-
ing too much on factories, are good.

One of the most interesting markets
of the week is that on dried fruits, and
this should be watched carefully. Dur-
ing the week apricots have firmed up
about a cent a pound, and no one seems
to be able to get at the bottom of it.
California dried peaches are firmer in
sympathy, and on acecount of the higher
prices that we shall see on Valencia
raisins, Californias are firming up. As
pointed out last week, it is not likely we
shall see any Sultana raisins on this
market for Christmas. The Dardanelles
are still unforced, and until they are
and peace is made with Turkey, we ean-
not trade with the Turks., The same
thing applies to Smyrna figs, and
brokers are now negohatmg for Cali-
fornia figs to take their place in part.

Cables indicate that there will be no
let up, in the near future at least, to the
high tea prices. A eable reached Toron-
to Wednesday, which came through
from Caleutta with some interesting
statistics. On June 19 it was estimated
that there would be an inerease in tea
production of some 7,000,000 pounds.
On July 4 this was reduced to 4,000,000
pounds. July 16 the report was ‘‘un-
favorable,’”” and at the end of the
month it was estimated that there would
be no excess at all, the cable ending
with the significant words ‘‘floods.’’
And tea men state that the crop season
is half over.

SUGAR.—Although sugar is weaker
in the New York market, having in the
case of some refiners declined during the
week, there has been no change here. In
fact, refiners say the situation is steady
and inclined to be firm. considering
what they have to pay for raws. Unless
competition, therefore, becomes too
keen there is not mueh chance for a de-
eline.

+ During the past week there have been
a couple of meetings of wholesalers in
connection with the sugar situation. Re-
presentatives of the Ontario Guild met
in the Board of Trade rooms on Satur-
day last to discuss the question of re-
duced rebates from refiner, to whole-
saler, and a meeting was arranged for
between the wholesalers and refiners for
Thursday in Montreal. Just what was
the outcome of this could not be learned,
as Canadian Groecer went to press be-
fore it was opened. There is some specu-
lation going on as to what will be the
result if a satisfactory agreement can-
not be arrived at, some even hinting

CANADIAN GROCER

about price-cutting. But we shall have
to await developments in so far as this
is concerned. In the meantime sugar
passes another week unchanged in price.
In British Columbia and Calgary a de-
cline of 10c¢ has occurred.
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TEA.—Cables from India have been
scarce during the week, but every indi-
cation points to the same conditions ex-
isting, as explained last week. ' That
means the tea market has maintained its
strength generally. Of course, during
times like these, when the produetion of
tea becomes profitable to the grower,
there is a tendency to pick more leaves,
thus getting a coarser grade. This does
not provide as good a quality as many
buyers require for their trade, and na-
turally has a tendency to firm up quality
tea and ease off the coarser grades.
Nevertheless there is apparently a firm
undertone to the entire market, due
principally to the heavy world demand.
A tea broker showed Canadian Grocer
a circular on India tea which pointed
out that between April 1 and June 21
this year exports to all countries were
a little over three million pounds in ex-
cess of last year. Later information
may, of course, change this condition.
This same broker maintained that good
quality teas could not so far as he could
see come down before October, and then
the easing off would be but slight, if
any.

Just before going to press, one large
tea firm ’phoned to Canadian Grocer the
receipt of a eable message, which came
through their head office in the East,
which indicated that the reported ex-
cess produetion estimate of 7,000,000
pounds made about June 19 has been
reduced to no excess at all. On July 4
the estimate was eut down to 4,000,000
pounds, while at the end of the month
it was reduced entirely, the cable inti-
mating that floods had been the chief
cause of this big reduetion. This looks
as if there will not be mueh cheaper tea
for some time.

DRIED FRUITS.—Owing to the war
with Turkey, Sultanas cannot be im-
ported, and their place must be supplied
in some measure by seedless varieties of

41

raisins produced in California, with pos-
sibly a few real Sultanas from Greece or
the Grecian Islands. No price can be

“obtained at present from these quarters,

but they will ecertainly be high, and in
all probability the English demand will
absorb anything available at prices be-
yond reach of the Canadian trade in so
far as European Sultanas are concerned.
As to California produection, supplies
will be available, but probably at con-
tinually advancing prices.

The eurrant market in Greece has ad-
vanced during the present week one
shilling per ewt. This advance is fully
warranted because of-the short supply
of Valencia raisins and the total prohi-
bition of the export of Sultana raisins,
which will produce a very increased de-
mand for currants. The whole situation
points to high prices for all European
dried fruits. The chief factors produe-
ing this result are: First, the entire pro-
hibition of the export of Sultanas owing
to war conditions. Second, the very
short erop of Valencia raisins, and the
faet that Australia, owing to short erop,
has no raisins to export this year. Third,
the largely-inereased freight rates and
the cost of war risk insurance.

Apricots—
Standard, 25 1b, boxes .

* Choice, 25 1b. boxes ....
Apples, evaporated, per
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Seedless, 16 0s. packeis ...

Seedless, 12 os. packets

SPICES.—The market is active,
few changes, with the exeeption of seeds
and herbs. The temper of the market
here and abroad is hesitating, reflecting
the uncertainty of conditions, and all
the complicating tendencies of the past
year are in evidence. The consumption
in the United States is large and steady.
The needs of many other large consum-
ing markets must be filled in the States.
The situation as to insufficient tonnage
is as bad as ever, and will eontinue to
be filled for some time to come on a cer-
tain cautious hand-to-mouth basis,

No change has been recorded on the
coffee market during the past week.
Such is the ecase with peppers, whites
excluded. The white pepper market is
inclined to be slightly easier. The mar-




ket on mace, nutmegs, cassia, ginger and
paprika is unchanged.

Celery seed has stiffened rapidly on
trade needs, and much higher prices in
France are being recorded for the new
erop. The carraway seed market is nor-
mal, with no decided turn.

On the herb market sage remains
scarce, especially the better grades. This
article is likely to se another sharp ad-
vance, its Austrian source being bottled
up by the Italian entry in the war. The
balance of the market is normal and
firm, with no recent change.

Unless some unforeseen market ap-
pears for cream of tartar, whereby large
dealers can secure the necessary quan-
tity to fill their demands, it is most cer-
tain that they will find it difficult to fill
orders in full. It is not so much a case
of paying the price for crystals as it is
to secure them.

Compound,

Pure,
per Ib.

Bploes— per b,
Allspices, ground ...
Allspices, whole
Cassia, whole .
Cassia, ground
Cinnamon, Batavia
Cloves, whole ....
Clives, ground ...
Cream af tartar
Curry powder ....
Ginger, Cochin ..
Ginger, Jamaica, ground
Ginger, Jamaica, whole .
(‘}‘inaer, African, ground
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Peppers, black,
Peppers, black, whole .
Peppers, white, ground
Peppers, white, whole

280
20
45—9
30—0
180
20
%0
40
80—0
2
191
300
%0
B0
160
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Sieily this
year is fair, while the same in Spain is
small. The former is of more interest to
Canadian buyers and the price quoted
from Sicily for October shipment would
enable the goods to be marketed here for
about 12 cents. Walnuts in France are
very promising, but owing to the sear-
city of labor and high freight rates the
expectation is that Marbots will be mar-
keted at almost twelve cents and Gren-
obles at about fifteen cents, although no
actual prices have been reported by
shippers. The 1914 cerop of shelled wal-
nuts for September shipment from
France can be sold by the trade here at
about 38 cents. New prices for later
shipments to arrive here in the early
part of December have not yet been
quoted, but it is probable that the price
will be about the same. The great dif-
ficulty will be to find opportunity for
shipment to bring the goods here in time
for holiday trade.
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Pecans 060
Walnuts

RICE, TAPIOCA AND SAGO.—Ow-
ing to the difficulty in obtaining freight
combined with the high rates and the
small produetion as the result of inter-
nal disorders in the producing coun-
tries, chiefly the Straits Settlements, the
price of tapioca is high and likely to be

-¢till higher. At present values here are

61 to 7 cents, according to grade. The
rice market is firm.

Rice—
Rangoon “B."”
{:angoon,
angoon, fancy, per owt.
Patna, fancy

Tapioca—

Pearl, per 1b. . 0

Seed, Ib. 0

! G b, 0

COFFEE.—It is reported locally that
Eastern coffee is hard to obtain owing
to the faet that the nations at war are
using their boats for war purposes, and
that the number being used for shipping
purposes is very small. The market is
nevertheless dull, speculation being
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BEANS.—Reports to the effect that
the recent rains have done considerable
damage to the Western Ontario bean
erop will likely cause considerable spe-
culation in the immediate future. Prices
will undoubtedly advance. Should fur-
ther rains present themselves in any
strength the crop may prove a complete
failure. The situation is extremely
serious.

Beans—

SE0. PAORSIS;  OWR, — iliissvesivrinnersnss 3 3%

BROOMS.—The market is unchanged
to that of a month ago. A change in
price is not expected till later in the
fall, when the demand will likely in-
crease. The corn crop will be at hand
by that time.

CANNED GOODS.—Since the Hold-
ing Company of Canned Goods firms
was formed, new prices have been given
out to the wholesale trade on tomatoes,
peas and corn for spot stocks. These
are still comparatively low, although
they will mean higher prices to the re-
tailer than have prevailed, when canned
goods were being more or less slaughter-
ed. No figures have been issued yet on
early fruits and vegetables, such as ber-
ries and peas. Some members of the
trade think these will be delayed this
year, because the Holding Company will
require some time to adjust matters.

MANITOBA MARKETS.
Winnipeg, Aug. 4.—Splendid erop
weather at time of writing is engender-
ing some of the old-time optimism in the
West. Harvest will start about August
42

10, and will be general by August 15.
The crops so far have sustained no dam-
age worth mentioning from any cause,
and it looks like a reasonable certainty
that the Canadian West will have more
produce to sell than ever before in its
history. At the same time, if too much
of the crop is rushed to market in Oecto-
ber it may have -a depressing effect on
prices.

Generally the business outlook is en-
couraging, and though city trade con-
tinues dull, there is no lack of activity
in the country, and demands for all
staple lines will become more active
during harvest and threshing.

There are price changes of importance
to note in dried fruits, rices and in pro-
visions, but on the whole the market
keeps remarkably steady. Wholesale
bakers reduced the price of bread at the
beginning of the week, and retail gro-
cers and others now sell a 5-cent loaf.
This does away with the nuisance of the
6-cent loaf, finding change for which
was a source of irritation to both ven-
dors and customers.

SUGARS.—There is a better demand
for sugars, as the preserving season is
at hand, but the price holds steady, and
at present there is nothing here to in-
dicate either an advance or decline.
Many dealers expect higher prices,

Per cwt.
Sugar, Eastem— in sacks.
Standard granulated

Ay
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Sugar, British Columbia—
Extra standard granulated ........ .

H. P. lumps, 100-1b. cases
H. P. lumps, %-1b. boxes
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DRIED FRUITS.—New season’s erop
of apricots and prunes are on the mar-
ket, and prices are cenerally a little
lower, and the paek, it is said, will be
ample and of excellent quality. Bulk
currants are up 1 ecent per lb. Other
lines of dried fruits are steady.

Apples, evaporated, new, 50's
Apricots, cholce, 25's




Apricots, choice, 10's
Currants—

Besesasatesasatar st aearananaten
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Corinthian Giants
perfine

per :
aps, about 5 Ibs., 1b..
cholcn Mtunll.

RICE A D TAPIOCA.—Prices are
generally revised, top grades being a
little dearer, and lower grades a little
cheaper.

Rice and Tapioca—
No. 1 Japan, per 1b.
No. 2 Japan, per Ib,
Sia, per Ib.
Patoa, per b, ..
Carolina, per Ib. 5
Sago, pearl, Ib,
Tapioca, pearl .... 006

DRIED VFGET \BLES — Three-lb.
pickers in beans are up 10 cents per
bushel. Lima beans bag lots are 1 cent
lower. There are no changes in barley
or peas.

5%%%%@%&?

Pu.rl per sack, 98 lbs.
Split peas, mk 8 1bs
Sack, 40's
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NUTS.—

Nuts—
Brazil, new stock .
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BRITISH COLUMBIA MARKETS.
By Wire.

Vancouver, Aug. 5.—The sugar mar-
ket is $7.35, a drop of 10e. Market has
been bare. English vinegar in bottles
shipment was received this week, the
demand being brisk. This is the first
shipment in six weeks. New currants
have arrived. Onions and potatoes were
shipped to Fiji Islands via S.S. Niagara,
on Wednesday.
nonucz AND PROVISIONS,

Butter, creamery,
cul
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Jams, 41b. tins, d
CANNED GOODS.
Awlq pls.. 8/case ......

(‘orn. mn\hrd per 2 dozen

Peas, standard, per 2 dozen case
Plums, Lolnbnd. 2’ P
Peaches, 2%'s,

Strawberries an rupberdel. 2's,
Tomatoes, standard, per dozen, case

PP
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Sockeye, 18, 4 doz. case .
Sockeye, %'s, 8 doz. case ..
Cohoes, 1's, 4 doz. case
Humpbacks, 1's, 4 doz. case’

DRIED FRUITS.
Apricots, per Ib., ll‘Ac Apples, Ib.
Prunes, 70-80, 25's,
Currants, per Ib., B'Ac Raisins, seeded,
Peaches, per Ib.
White figs, per b,

-3

ALBERTA MARKETS (CALGARY).
(By Wire.)

Calgary, Alta.. Aug. 5.—Apricots are
$1.10 erate, California grapefruit $4.50
Ontario blueberries $2 basket. Small
white beans are up to 63/ec. Lard has de-
clined 30 cents a case and sugar has
dropped 10 cents. Future apricots show
advance of 1 eent over quotations of
last month. Ontario cheese, after drop-
ping to 17 cents, is now firm at 17%e.
Crops are coming along splendidly and
retail business is cood generally.
Fmita—

Rlackberri

es
Blueberries, Ont..
Cantaloupes, crate

basket

E T T

small white Japan,
No. 1 patent, 98"
oats, bafl ....

Rolled oats,

Rice, 8iam, cwt.

Potatoes, new, per bush. %

Sugar, pure cane, granulated, cwt

Shelled walnuts, finest hnlvn. 1

Shelled walnuts, broken. Ib..
Produce nﬂ Pmﬂdcm—

, Onmtario, I;me per lb..
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NEW BRUNSWICK MARKETS.
By Wire.

John, Aug, 5.—The local market
shows hardly any changes. Dealers,
however, expect drop in flour next week.
They think Ontarios especially cannot
stand without lowering much longer.
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There is little buying now except from
hand-to-mouth. There is little interest
in sugar situation with an unchanged
market, but fairly firm. Sales are not
as great as in other years on account of
less preserving going on. High price

_berries is responsible, as well as sugar

being high. Cornmeal, granulated, is a
little higher. Cheese is lower at 15¢ to
15%%ec. Butter is more plentiful, dairy
being 20¢ to 22¢, and creamery un-
changed. Bggs are quite plentiful.
Strawberries are out, and raspberries
and blueberries are coming in fair quan-
tities. New potatoes are in good sup-
ply. Crop prospects are encouraging.
American apples are $3.50 a bushel.

Prod
I

a8

Pork, American clear, per
Pork, domestic, per bbl. .
Butter, dairy, per Ib.

Butter, creamery, per lb.
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1
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4
5
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Beans, hand-picked, bmh ¥s
Beans, yellow eyes, per bush.
Canned pork and beans, per case
Molasses, Barbadoes, gal. ......
Cream of tartar, per 1b.
‘Currants .
Rice, per cwt,

NIAGARA CAMP COFFEE VINDI-
CATED.

A few weeks ago a representative of
Canadian Grocer visited the camp at
Niagara-on-the-Lake and obtained some
samples of goods being supplied to the
soldiers there. Among these was a
sample of coffee. This was submitted
to two coffee men in Toronto, one of
whom stated that it contained, acord-
ing to his test some 25 per ecent. chieory,
while the test of the other showed no
chicory whatever. The opinions of these
men were published in our issue of
July 23rd. In justice to the firm that
supplied coffee to the Niagara Camp the
remainder of the sample was submitted
to Thomas Heys & Son, consulting
chemists, Toronto for expert analysis
and their verdiet has been given that
there was no chicory in the sample,

The following is the report of Thomas
Heys & Sons to Canadian Grocer:—

The Canadian Grocer:—We hereby
certify that we have made an examin-
ation of coffee received from you for
chicory, finding as follows

Chicory — none.

Toronto, July 28th, 1915.
THOS. HEYS & SON,
Assay & Analytical Chemist.




FRUIT AND VEGETABLES

Canadian Peaches and Plums Selling

Montreal Wholesalers Offer Lemons Cheaper—Canadian Tomatoes Lower—

New Potatoes Drop

And Old Ones Are Not Much Called For—Fruits Have Been Selling Well.

MONTREAL.
FRUITS.—The first Canadian plums
of the year arrived on this market this
week, and were offered to the trade at
35¢. for 6 qt. baskets, and 65¢. for 11
qt. baskets. There were more new
apples offered this week, but the price
was a little higher, being 1.75-2.50 for
bushel baskets—Duchess and Yellow
Transparent. Apples will be cheaper
as soon as (anadian apples arrive, of
which there are a few already, though
small. Bananas are quoted the same as
for several weeks—2.25-2.50 per bunch,
depending on the size. Blueberries are
down to 14c. per qt., and the demand is
heavy. Gooseberries are quiet. Lemons
dropped this week to $3 per erate, and
going fast. Oranges—late Valencias—
sold as high as $5, which is a big price
for oranges, and is likely to continue
until the new crop arrives in November.
Peaches are selling well in crates of 6
baskets, 2.25. There was a drop in rasp-
berries to l14c¢., and are expected to go
lower. Red currants are quoted 65-70c.
Strawberries are done, at least very few
offering. Cherries are cheaper. Peaches
are arriving in baskets 11 qt. and 6 qt.,
75¢. and 40c. respectively.
Apples—
New apples, bushel basket ..

Bananas, bunches
berries, 11-gqt. baskets
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Limes,
Oranges—
Valencias, Cal,, late,

’lneapvlu 15-2! and 3% ........ .

rries,
('hcrﬂec C

ets
lornll 11qt. buket .
bo of & ..
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VEGETABLES.—A big drop took
place this week in the price of potatoes,
which are now quoted at 50¢. per bag—a
drop of 30c. per bag. This, however,
was dne to too many arrivals this week,
and the price will be up again. Corn
is the new arrival on the market. It
is small, and brings 20c. per doz. A
decline has taken place in the price of

beets, which are now offered at 35c. a
doz. Beans also took a drop, both wax
and green; they aré now quoted at 75c.
a bag. Carrots are down to 20c. a doz.
Good peas are getting scarce, the crop
being practically finished; price quoted
is 1.00 per bag. Spinach is also getting
scarce, and the price has jumped to
75¢. per box. Mississipi tomatoes are
off the market. American 11 qt. baskets
are selling for 60ec.

}:e«ta. new, g;mtbm]xchu T
eans, wax, ontreal, per
Montreal, per bag

Curly lettuce, doz.
Mushrooms, 4 1bs., basket
Onions—

Montreal, doz. bunches
Parsnips, new, doz. bunches
Parsley, Canadian, doz, bunches
Peas, sack
Peppers, green, 3%-qt. baskets
Potatoes—

Montreal, new, bag

American, new, bbl.
Radishes, doz.

Rhubarb, hothonse, doz. ..
Spinach, Canadian, box ..
Tumips, new, doz.

Tomatoes, 11 qt.

Tomatoes, hothouse, 1b.
Tomatoes, Montreal. box ....
Watercress, Canadian, doz.
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TORONTO.

FRUIT.—The demand for fruit this
vear has been great. The huge demand
on Saturday for the holidav on Mon-
day, completely upset loecal fruit
markets, in so far as prices were con-
cerned. TUp to late Tuesdav afternoon
the market was still unsettled. White
flesh peaches continue to arrive from
the Niagara distriet and are selling at
20 and 25 cents per half basket and
50 and 55 cents per large basket. Can-
adian plums are becoming more plenti-
ful and are selling at 40 cents per large
basket. These new fruits are of splen-
did grade and the demand for them is
surprising.

Raspberries on the market are rather
soft as the result of thé recent rains.

Canadian apples which are on the
market are a poor grade and the Vir-
ginias still hold the sale.

Cherries, Can., 11-qt. basket
Cherries, extra cholee. black ..
Currants,

Currants, bhck 8-0( basket
(nnmmma
Cantaloupes, Cu 11 qt. basket .
Gooseberries, smafl, 11-qt. basket ..
Gooseberries, hm lqu basket ...
Grapefruit, Cul

Grapes, Cal, eue

California Valencias

WAaOOORSOOD

Peaches, (‘unndiln

i;u(-hn Canadian, large buket .
California, Bartlett, box ...

Plums, Canadian, % basket ....

}:}umw Canadian, large basket
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VEGETABLES.—The local market is
quiet. Canadian tomatoes are -easier,
selling at 125 to 1.50 per 11 quart
basket. The tomato supply is rapidly
increasing and lower prices will likely
be manifested within a short time. On
Saturday vegetable prices stiffened
slightly but eased again after the holi-
day. Many dealers report that large
amounts of vegetables are rotting while
in stock, owing to the poor demand.
Should the market continue to be slow
lower prices will likely be reported.
Such an aetion would mean a huge loss
to many dealers who have expected a
rush in business.

Despite the faet that new potatoes
are much cheaper than in previous sea-
sons, wholesalers continue to chop down
the price and they c¢an now be pur-
chased at 55 and 60 cents. per bag. The
grade of these new potatoes is by no
means poorer than in the past; in faect
they are superior if. anything. Tt is
almost impossible to sell old potatoes at
any priee.

Asparagns, Canadian, baskets
Beets, hamper, doz. bunches
Beans, wax, basket
Cabbage, new,

Caulifiower, hamper
(abbage, crate
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(Continued on page 45.)




FISH AND OYSTERS

Good Catches of Atlantic Salmon

Reaction Occurs in Price—Brook Trout Easier—Boneless Fish Scarce in Toronto—Dried and
Lake Fish Demand Only Fair.

MONTREAL.

FISH AND OYSTERS.—Due to the
exceptional hot weather and the gen-
eral exodus of city people to cooler
spots, the trade in the Metropolis has
been slow, and the turnover a little re-
duced. The country demand has been
better, as the summering places, hotels,
boarding houses, ete., have ordered in
prétty fair quantities. From now until
the end of the month, the trade is ex-
pected to be in the same mood; i.e., of a
hand to mouth nature. Supplies of all
kinds are quite ample for wants and no
advance or reduction in price is prob-
able. In lake fish, dore and trout are
not so plentiful, and prices are likely
to stiffen. Atlantie fresh salmon has
been ecaught in such quantities lately
as to create a reaction in prices. Brook
trout is also coming in a little more
freely, and is sold at a little lower
price. Oysters, clams, scollops, shrimps
and lobsters are dull, and without any
new feature.

TORONTO.

FISH AND OYSTERS. — Boneless
fish continue to be extremely scarce on
Toronto markets while the demand for
them is good. The sea fish market is
quite slow, while in Montreal Atlantic
fresh salmon, despite a reaction in price,
the demand is encouraging. Local
dealers state that it is impossible to
secure a first-class sea fish this season
and consequently the prices continue to
deerease, The demand for dried fish
is fair, as is the case with lake fish.

SMOKED FISH.
Ilontnd ‘l‘nmto

00%-.8  .08-.08%

08-.00
.10

Haddies, per Ib., new cured
Mu. 15-1b. IM !Hh boxes, 1b. .07-.07%

'sﬁisié'sgs

boneless
Kippered herrings, select.
Smoked o
Smoked halibut

q
Hlllbﬂt
medinm,
Halih
Mackerel,
Haddoek,

enstern, chicken,
leet. per Ib,

medium and large, Ib....

Market codfish, per Ib, ........
Steak codfish, per 1b. ve

Cuudhn soles, per Ib,
e

DRIED AND PREPARED F'IBH.
Dried codfish, medium and small, 100 lb.
Dried hake, medium and la 100 lb
Dried lock, medium and Tem
or skinless codfish, eue
2-1b, blocn S)—lb. bxs.,

> oo~
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strips, 20-1b. boxes....
12-1b. boxes, 24 cartons,

box

Bonde. codfish, in 2-1b. and 3-1b. boxes

BULK OYSTERS, CLAMS,
Standard, solid meats, gal.
Standard, bulk, gal.
Selects, per gal., solid mei
Best clams, imp. gallon ..
Best scollops, p. gallon
Best prawns, lmp zallon
Best shrimps, X. fnll

ards,

gt
3

B L T
3 2ERRS% 8%

Sealed,

Sealed, best select, qmrt ‘cans, each
CLAMS, MUSSELS AND SHELL

CRUSTACEANS, ETC.

Cape Cod shell oysters, per lb.

(‘lnldlnn cultivated oysters, bbl.

Clams, per bbl,

Live lobsters, small

Live lobsters, medium

Little necks, per 100

Soft shell crabs

FRESH SEA l‘ls)}ll

SH,

—
N~ OO®D:.

. OO WS
: RNBEss
BELE3:

treal Toronto
12 —13
Haddock, fancy, express, 8
Mackerel, each 18 -zo 18
Steak, cod fancy exprvn 5%— 6 8
Herrings, Ouperennx 3 Pt
Flounders 6 7
Salmon, Western . 15 —18 14 —16
Salmon, Eastern 4 —15  16%-1T%

FRESH LAKE FISH

scecccccoocse
CEEBBREIEKRRS
: ooe: Pooococe.
C GE8 SIRE|WS!

W
Whitefish, large, per b

e

nmouamuo—--“a“nuq"
83§!88883888388883

rrings ported, half bbls
ngs, m"d milkers, hf bbls
Hollind herrings, imp’ted milkers, kegs. 0 95 0 851 00
h half bbls T 00

-
88:

B I
s338
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FRUIT AND VEGETABLES,
(Continued from page 44.)

Potatoes, N.B., Delawares
Potatoes, Ontario, bag ...
Potatoes, Virginias, bbl.
Parsley, basket, 11-qt. .
Radishes, doz.

Tomatoes, Canadian, 1ll-qt. .
Tomatoes, Can, hothouse, Ib.
Lettuce,

Lettuce, Boston, head, small,
Lettuce, Canadian, head,

cooo~oe: ©
$IEEREH: &
vocomooNnce
ETREEIGRIIS

WINNIPEG.

FRUITS AND VEGETABLES.—
Oranges are getting searce, and are up
in price 25 to 50 cents a case. Plums
are at $1.50 to $1.75. Peaches and apri-
cots $1.25 to $1.35. Old potatoes are off
the market. New native lines are plen-
tiful and of tip-top quality.

Fresh Fruits—
Valencia oranges,
California lemons
Washington apples
California cherries
Cocoanuts, dozen
Mississippi tomatoes,
Peaches, case
Plums, case ..
Apricots, case
Bartlett pears
Red currants,
Tomatoes, 4

VEGETABLES.—

Vegetables—
Beets, per lb.
Mint, per dozen
Radishes, per dozer
Ouions, per dozen
Cabbhage, per Ib,
Parsley, dozen %
Peppers, per basket
Mushrooms
Carrots, per pound ...
Head lettuce, dozen
Cucumbers, per dozen
Rhubarb, per 1b.
Australian onions, crate
Cauliflower, per dozen
Spinach, per Ih.
Asparagns, dozen
Garlie, 1
New potatoes, pound
Rermuda onions, crate
New beans, pound
New peas, ke
New tumnips, b,

RECENT CUSTOMS DECISIONS.

Appraisers’ Bulletin, No. 1,143, has
reached Canadian Grocer from the De-
partment of Customs at Ottawa, dealing
with decision in regard to specifiec food-
stuffs and allied articles, in so far as the
tariff on them is concerned.

case 525
500

Mqt. ...
in case

1t 0 Mt et et et ek D 1D N DY
5% SL2HNKRSITLIY

EASSBB&S?!SSBS'&E;EUS

OO OO ADOOIONDDOODD

382

Custard powders, not containing sugar,
are declared to be dutiable under tariff
item 141. Babbitts cleanser, containing
214 per cent. soap, has been declared to
be dutiable under tariff item 252,




PRODUCE AND PROVISIONS

Butter Market Shows Strength

Scarcely Any Quotable Change, However—Better Demand Reported from England—Cheese
Also a Shade Stronger—Egg Receipts Falling Off in Montreal, and Prices Are

MONTREAL.

PROVISIONS.—The local hog market
remains steady, with a fair trade go-
ing in dressed stock. The warm weather
of the past week or two has had a
marked effect on the trade in smoked
and cured meats, which have been mov-
ing out freely. Prices remain the same.
The lard market is fairly active, with a
steady demand.

FEEEEEES SEETSR

100
BUTTER.—One of the features of the
produce market this week is a stronger
feeling in the butter market, offerings
in the country selling at much higher
prices. This is attributed to a better
demand both here and from England.
Receipts compared with the same week
last year are very low. Quotations are
unchanged.
Butter—

CHEESE.—A firmer feeling in this
market, which developed some days ago,

Firmer—Poultry Quiet.

has been maintained, despite the fact
that stocks are large, and demand from
Europe only fair, except for better class
goods. Prices to the trade remain the
same.

01d specials, Ib.
Stilton o]

EGGS.—A falling off in receipts is
noticed, and Montreal wholesalers have
advanced their prices on No. 2's 2¢. per
doz. to 19-20c. The demand for dom-
estic consumption being for smaller lots,
the volume of business being done is
not so big. Demand for export is small,
and taken all round, business is quiet.

POULTRY.—There is a fairly good
demand for live poultry, but not for
frozen stuff. Ducklings are offered at
25¢. per 1b. dressed, but few coming in.
Live ducklings are worth 15¢. and ducks
14e. Wholesalers are getting 35e¢. for
old pigeons, and 50c. pair for squabs.
Live fowl are selling for 16-18¢. and
fresh fowl 18-20c.

sco cocee
835 BEo¥E

o~o socooe
883 BEZREY

sososoo
HEIRREE

Receipts of butter, cheese and eggs in
Montreal are:

boxes  boxes  cases

. B 75,550 8,34
16,281 60,773 7.9m

Week ending July 31, 1815..
Week cnding Aung. 1, 19 M..

TORONTO.
PROVISIONS.—During the past week
there has been no important change on
the provision market. The prices of
hogs both live and dressed have again
declined. They can now be purchased
46

at $8.65 and $11.75 respectively. Bacon
quotations are unchanged while the de-
mand is fair. Backs are firmer, advane-
ing 1 cent on a constant demand.
Hams—

Light, per Ib.

Medium, per lb. ow
Large, per Ib.
Backs—

i3
&
ot
o

ose ooeo
SRk 888

-
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acon—
Bmkfut
Roll,

o
E Y

oo
o
-
e

Shouldeu per lb.

Pickled meats—lc less than smoked.
Dry Salt Meats—

Long cl

—
-

o
0
0
0
o

Heavy mess pork, per bbl.
Short cut, per bbl.
Pure—’

o cccocs NB
s gggl’é:’: 88 BRHR

Ibs., per Ib.
Pails, 20 Ibs,, per Ib. ....

H

?l_ve pcr c"t. off cars

BUTTER.—The butter market is un-
changed. The demand for dairy butter
remains good. Dairy butter supplies
are slightly less owing to the fact that
considerable amounts of c¢ream are be-

ing sent to the cheese factories.

Butter—
Creamery prints, fresh made
Bak: 1b.

o
=
-

2426

CHEESE.—Trade on the local market
is about the same as that of last week.
Cheese is not much in evidence on the
English markets as no recent war orders
have been received.

Now, 10gh, DOE By ... suieisosenvises O B
New, twins, per 1b. b

0 15%

EGGS.—There is nothing important
to report on the egg situation with ex-
ception that the supply is good. Prices
are unchanged from a week ago.

Specials (in cartons), doz. ..
Extra (

POULTRY.—The demand for old fowl
is rapidly declining owing to the faet
that broilers are slowly becoming




cheaper. The supply of the young fowl
is gradually increasing as are ducklings.
Business is slow.

Ponlti?—
Old fowl, . .....
?%rlng broilers
rk

Live.
o 1214
. 172
s S5

18-15  16%—11%

HONEY.—The market is quiet and
prices are unchanged. The supply is
normal.

Honey—
Buckwheat, in bbls,
Buckwheat, in tins
Strained clover

16
24—

PROVISIONS.—Lard prices are a
little easier, as is cheese. Cured meats
are generally steady and in fair demand.
Eggs are 14c¢ lower, and jobbers are
handling them at 14%c. Butter is
steady at last week’s prices. The mar-
ket is well supplied in all lines,

Hams— .

Medians, per 1.

Large, pe
Backs,

Breakfast, per 1b. ...
Shoulders, per Ib. ......

CANADIAN GROCER

Dry Salt Meats—
Long ol

" POULTRY.—
Fresh Stock—
Turkeys, per Ib.

Chickens, per 1b. ....
Fowls

The Yorkton Fruit and Produce Co.,
wholesalers, Yorkton, Sask., are chang-

ing their name to the Yorkton Grocery
Co., Ltd.

EXPECT WEEKLY HALF HOLIDAY.

The Retail Employees’ Organization of
British Columbia is making a strenuous
campaign to obtain a weekly half holi-
day throughout the province. The last
issue of the ‘‘Retail Employee’’ publish-
ed by this organization contained sev-
eral appeals for this concession from
employers. One article shows a number
of views of camping and outing scenes
which would be available to the clerks
if they were given this weekly half holi-
day. A paragraph from the last issue
reads as follows:—‘‘Readers, never lose
sight of the fact that the Retail Em-
ployees’ Organization was formed, and is
at present being maintained, to obtain a
weekly half holiday. This organization
has been working for two and a half
years, and there is every reason to be-
lieve that the vietory will be ours before
another year has passed. At all events,
we shall know definitely when the holi-
day will be inaugurated.’’

THE ADVANCE IN

As compared with July last, prices of
cereals and meat in England were at the
end of June 42 per cent. higher, and
other food produects, including tea, sugar,
coffee, butter and tobacco, showed an
increase of 22 per cent. Canada, of
course, is principally interested in the
prices of cereals and meat. Our exports,
which in Canada are classified under the
head of the ‘‘produce of animals,’’ and
those under the head of the ‘‘produce of
the fields,”’ are sent very largely to the
United Kingdom. From month to month
there has been a steady increase in ex-

ports under both these heads, and dur-
ing the latter months of the present
year, when our crop is ready for market,
there will be still larger increases. Al-
though prices of cereals and meat in
England fell off slightly in June, there is
no possibility of the decline continuing
until the level of last July is reached.
The probability is that prices will re-
main very much as they are at present.
Producers as well as distributors of the
food produets of Canada will, therefore,
be very much interested in the review
of prices in England since the beginning

PRICES OF FOOD STUFFS

IN GREAT BRITAIN

of the year, which we have adapted from
tables prepared by The Economist of
London. These figures will indicate
clearly that Canadian producers are
likely to get a high price for what they
produce, which in turn will favorabky
affect business. At present it would ap-
pear that the Dominion as a whole will
have as the result of the present erop a
larger proportion of foodstuffs to ship
than has been the case for many years.
The proceeds of this output, at the high-
er prices, will materially assist in bring-
ing business back to normal.

*CEREALS, MEAT AND OTHER FOOD PRODUCTS.

Wheat Barley

Per

S s

Feb.
Feb,

Feb,
Feb. 27
March 6
March 13

—
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*Flour quotations are for town-made hou seholds;

Oats
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Flour Beef Mutton Potatoes Rice
Good
Eunglish
Per

ton

250

Ibs.

s. d.
0
0
0
0
0

w

Per
cwt.
s. d.
12 6
12
1
11
1
11
12
12
12
12
12
13
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10%

Rangoon Sugar Tea (1) good
Per
cewt.
s.

beef, prime; mutton, prime; rice, Rangoon; sugar, cane,

C OO OO ORIV OLOOOOOOCOCS~Imm~

Tea (2)
Mid.

Butter Tobacco
Per Per
cwt. 1b.

d.

11%

113

11%

11%

11%

113

1%

11%

Per
Ib.

Per
1h.
d.
%
9%
9%
9%
9%

d.

Q™
bt b g
cR®

e

-
oW

1y
1%
1Y%
1%
1%
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1
14 11%

West India syrups;

coffee, good average Santos; butter, Danish; tobacco, mean price Virginia leaf, commoa to fine.

(1) Common tea; (2) Middling goed.
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FLOUR AND CEREALS

Flour Market Waits for New W heat

Few Changes of Late But New Winter Wheat Should Have Bear Influence on Winter Wheat
Flour—Feeds Advance Due to Flour Mills Not Being Busy-—Cereal Situation

MONTREAL.

FLOUR.—There is hardly any change
in the situation; if anything, the market
is weaker. Trade continues on a hand
to mouth basis. Dealers will not buy
flour in large quantities until they know
that the market has decided on a radical
change. They will not buy as long as
present conditions exist. Wheat took a
big tumble last week, but came back:
thus things are very uncertain, and the
dealer hardly knows what to do. Millers
will not likely lower their prices on
spring wheat flour until the price of
wheat comes down considerably. First
patents are quoted at 7.10, seconds at
6.60, and strong bakers’ at 6.40, prices
which have prevailed for several weeks.
Hlnltobl Wheat Flour— Per bbl. o”hng:

First patents

90 per cent., in bags
CEREALS.—An easier feeling was ob-
served in the market for rolled oats
this week on account of the sharp de-
cline in prices for the raw material, but
no changes in prices were made.
Per 98-1b. sack
245 3%

o ssse 2%
90's in jute.
3% 3%

. 318

oats in cotton sacks, 5 cents more.
Oatmeal—fine ncndnd und ulated, 10 per cent.
over rolled oats in 0s,
Whu&—

L)

FEEDS.—‘Selling like hotcakes,’’ is
the expression used by one of the trade
in regard to feed, and the remark ap-
plies to bran, shorts, middlings, and the
low grades. It is stated that millers are
not disposed to sell feed unless the pur-
chaser is willing to take flour as well;
which shows that the mills are loaded
up with flour. Prices eontinue the
same, $26 for bran, $28 for shorts, $33
for middlings.

is Quiet.

Mixed dwpt ton
Crushed oats, ton .
Bsrlq pot, 98

ton

chop,
Bnrlq chop
Feed oats, elelned Manitoba, bush
wheat, bag

woBBL88
£3=8%888

TORONTO.

FLOUR.—Although prices have varied
considerably during the past week, local
dealers claim that when the sitnation
is closely viewed a sligcht improvement is
noticeable. A deciding favorable change

“cannot be looked for till new wheat flour

arrives on the market. Buyers are
anxiously awaiting for this, and a boom
is expected when the new flour arives.

As the result of an unsettled wheat
market during the past week conditions
are uncertain but it is anticipated that
the market will remain steady till
western wheat is available. First pat-
ents are quoted at 7.00, in car lots;
second patents at 6.50, the same price
as a week ago, while strong bakers in
car lots has been shaded about 10 cents
to 6.30.

Manitoha Wheat Flour—

First patents ...
Qecond  patents
Strong bakers 50
Flour in eotton sacks, l0¢ per bhl, more.

|m
Winter Wheat Flour—

Small
lots.

i

3
i

RS ?‘;’ oM
288BI735 228

CEREALS.—There is little demand
for winter cereals on the local market.
This is not a surorise to dealers as July
and August are the two slow months for
this business. The market is practically
unchanged from last week. Rolled oats
are quoted nt 3.15 to 3.35.

D e D P )
deA30ARNIV33853uS

FEEDS.—There is a splendid demand
for feed on Toronto markets at present,
and consequently an all-round increase

48

in the price has been made. The large
demand has been caused partly by the
rumour to the effect that the supply is
limited. Unfortunately, this rumour. is
true and is the result of the poor de-
mand for flour and the closing up of
several mills. A favorable change is
looked for when new wheat arrives.

Too much rain in Western Ontario
is interfering with early harvesting.
In the Canadian West in some places
farmers fear frost before entting as the
weather is already far colder than is
customary for this season.

Bran has advanced to $27.00, shorts
to $29.00, middlings to $34.00 and wheat
moulee to $38.00.
Mill Feeds—

=

8
t\"ddllnﬁ
Wheat moulee ....
Feed flour, per haa S )

Oats—

os ~BEBNE
22 R/2828z

The Vancouver Retail Grocers’ Asso-
ciation reecently passed a resolution,
which will be fofwarded to the City
Couneil, voicing the groeers’ displeasure
at peddlers and any others not legitimate
producers oceupying stalls at the eity
market. It was pointed out by F. W,
Welsh, that if the groeers did not take
some action in this regard at the pres-
ent time, the local market would no
doubt develop into a gathering place for
Orientals, as he said was the case in the
cities just over the border. It was de-
clared that but few stall holders were
producers, The assoeciation expressed
itself in sympathy with any move to
help the producer, but they were very
displeased with the renting of market
stalls to peddlers. The association is to
establish a eredit reporting system simi-
lar to that of the Canadian Credit Men’s
Trust Association. This, it was stated,
would be the means of saving the retail-
ers many hundreds of dollars in the
course of a vear by furnishing each sub-
seriber with a report of all bad pays,
ete. T. J. Corley, the secretary, is to
establish the system.




CANADIAN GROCER
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i TRADE
BUILDERS

Quality e
Then Price | ' ' Rl Your Jobber
Our ‘ | He Stocks

Standard
4

CANADIAN PRODUCTS

Made in Canada by

Canadian Cereal and

Flour Mills

LIMITED

TORONTO CANADA

We Solicit Export Business

CABLE ADDRESS: ‘““CANCEREAL”
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CANADIAN

Standard Floor Dressing holds
down the dust on the floor and
kills the disease-carrying germs
which abound in dust. By
preventing the circulation of
dust in the air, it keeps your
stock clean and bright looking.

STANDARD
Floor Dressing

1s a sanitary agent and a floor
preservative; stops the warping
and splintering of floors and
improves their appearance.

Stores, offices, warehouses, etc.,
form a field for the sale of
Standard Floor Dressing which
has proved profitable for many
grocery stores. Its use on your
own floors will be its best adver-
tisement. Supplied in gallon
and five - gallon lithographed
cans; also half - barrels and
barrels.

MADE IN CANADA

THE IMPERIAL OIL COMPANY

LIMITED

BRANCHES IN ALL CITIES

GROCER

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER.

WHITE S8WAN SPICES AND

CEREALS, LTD.
Per dos.
5c. Tins, 4 dos., to
welght 10 1b8. ............ $0 40
4 os. Tins, 4 dos.
wdcht 20 1bs.

16 os. Tins, 4 dol
elght 70 1b8. .........0. ‘2128

5 1b. ‘Tlnl 1 dos. to case,
weight 80 1bS. ............ 9 50

ROYAL BAKING POWDER.
Bbl. lots
Less than or 10 cases
10 case lots
Size Per dos.
Dime $ 95
4-ox. 1.40
6-0m.
8-0m.
12-08.
168-o0z.
2%-1b. 11
-1b. 13.
5-1b. 22.35

Barrels—when packed in bar-
rels one ger cent. discount wi!l
be allowed.

BLUE.
Keen's Oxford, per Ib.
In 10-1b. lots or case
COUPON BOOKS — ALLISON'S,
For sale in Canada by The
Eby Blain Co., Ltd., Toronto; C.
Beauchemin & Flll, Montreal,
8“. $3, $5, $10, $15 and $20. All
same price, one size or assorted.
UN-NUMBERED.
100 books and over, each 0 08%
500 books to 1,000 books 0 03
For numbering cover and each
coupen, extra per book, 3 cent.
CEREALS.
WHITE SWAN Per case
Biscuit Flour (Belf-ﬂlin%
2 dos. to case, welght

RS oo
2RLRAZZ7

1bs.
Buckwheat Flour (Self- rll
_llng) 3 dos. to case, weight 8 o

Pancake Flour (Belf-rmng).
lsb dos. to case, welght 70
8.
Breakfast Food,
case, weight 85 A
King's Food, 2 doz to case,
weight 95 1bs
Wheat Kernels, 2 dos. to
case bt 65 1bs. 3
B“l”h?“
Blc.. 8 dol to case,
weight 50 1

DOMINTON CANNERS,
TAMITED.
Aylmer Pure Jams, 16 ox. Jars

Per dos.
Strawberry, 1914 pack

Raspberry, red, heavy syrup 2 10
Black currant 210
Red Currant

Peaches

Aylmer Pure Jellles.

Red Currant

Black Currant

Crabapple 1
Raspberry and red currant 2 10
Raspberry and gooseberry.. 2 10
Raspberry and gooseberry.. 2 10
Plum jam 18
Green Gage plum stoneless 1 83
8oonberry

Aylmer Pure Preserves—Bulk
Slbs. 7lba
Strawberry ..... ... .0
Black currant
Raspberry 0
Aylmer 14s and 30’s per 1b,
Strawberry [ ]
Raspberry

COCOA AND CHOCOLATE.
THE COWAN €O, LTD.

Cocoa—

Perfection, 1-1b. tins, dos. ..
Perfection, 34-1b. tins, dos...
Perfection, 3§-1b. tln- dos...

Pertectlon, dos. ...
Perfection, 5-lb tlnl ger 1b.
Soluble bulk, 1i ) | SRR
Soluble bull
London Pearl, pu e

Special guotations for Cocoa
in barrels, kegs, etc.

(Unsweetened Chocolate).

Supreme chocolate, 3's, 12-

1b. boxes, per 1b. 03
Pertectlon chocolate,

size, 2 dos. in box, dos..
Perfection chocolate, 10c

llu. 2 and 4 doz. in box, o8

cocooHue
Beku3REE

Chocolate Confections
Maple buds, 5-1b. boxes 08
uu‘ lndﬂl«l 8-1b. bltl: 038




CANADIAN GROCER

JRONAVR0

Absolutely Pure

A liberal stock of “ROYAL BAKING POWDER’ on
the grocer’s shelves is as staple as gold. This value lies

in the knowledge of consumers everywhere that “Royal
Baking Powder is Absolutely Pure.’’

It is easy to sell an article which is in
constant demand. Royal Baking Pow-
der is known all over the world and
will pay you more and surer profit
than any other baking powder.

Contains No Alum

| RovaL Baxine Powner @' .‘

NEW YORK

All Canada 1s Aglow with
the Made-in-Canada Fever
How is it . Affecting You?

This idea is gathering momentum daily and the grocer who makes
the best of it is the one who will win out with a full cash drawer
and a growing business.

The five Made-in-Canada lines here shown represent the leaders
in their respective fields—Condensed Milk and Coffee. Their
value as sales-producers and repeat business-getters is thoroughly
established in the trade. Don’t be content to stock them, but get
them in the limelight by displaying and pushing them as Can-
ada’s original products.

We deliver 5-case lots to any point in Ontario, Quebec and Mari-
time Provinces, prepaying freight up to 50¢ per 100 lbs.
Note these prices:

8St. George Brand Coffee, 2 dos. in case

8t. George Evaporated Milk, 4 doz. in case ....
Banner Oondensed Milk, 4 dos. in case
Princess Oondensed Milk, 4 doz. in case
Premier Skimmed, 4 dos. in case

ORDER NOW.

The Malcolm Condensing Co., Limited, St. George, Ont.

81




CANADIAN GROCER

SARDINES IN Ol
s S,

Make Sea Foods a
Bigger Business
Producer

The amount of business
vou do depends entirely on
the quality of the ;_,nudq vou
are handling. Inferior lines
will never give vou a big
turnover or produce satis-
fied eustomers.

Stock only quality goods,
which will boost your can-
ned sea food business and
attract the best class of
trade to your store.

You run no risks what-
ever when you stock Bruns-
wick Brand Sea Foods,
whose delectable, wholesome
qualities appeal to the most
fastidious tastes.

“Brunswick Brand’’ is a
big factor in creating year-
round sales.

Connors Bros., Limited
Black’s Harbor, N.B.

Nonpareil wafers, No. 1, 5-

1b. boxes
Nonpnrell wafers, No. 2, 5-

1b. box 02
Chocollte glnger, 5-1b. boxes 0 83
Milk chocollu wafers, 5-1b.

: B5-1b. boxes..
Lunch bars, 5-1b. boxes ....
Milk chocolate, 5¢ bundles, 3

dosz. in box, Ser box 1 3
Royal Milk hocolate,

cakel. 2 doz. in box, per ¢ 50
Nut milk chocohte %'s, 6-

1b. boxes, 1b. 0 38
Nut milk chocolnte, %'s, 6-

1b. boxes, 1b. 038
Nut milk chocolnte, B¢ bars,

24 bars, per box 090
Almond nut bars, 24 bars,

per box

JOHN P. MOTT & CO'S.

\Mu N Estabrook, St. John, N.
B.;J Taylor, Montrenl P.Q.; ;
F.' M. Hannum Ottawa, Ont.;
Jos. B. Huxley & Co., Winnipeg,
Man.; Tees & Persse. Calgary,
Alta.; Russell, Johnson, Edmoa-
ton; D. M. Doherty & Co., Van-
couver and Victoria.

» 10¢ size (for cooking)
doz.
Mott’s breakfast cocoa, 2-

doz. 10c size, per doz. .... 0 85
Nnt milk bars, 2 dozen in

box
Bren kfnst

's

No. 1 chocolate

Navy chocolate, %'s

Vanilla sticks, per gr.

Diamond chocolate, %'s

Pinin  cholce chocolate
quors

Rf|weet chocolate coatings ...

CONDENSED AND
EVAPORATED MILK.
BORDEN MILK CO., LTD.

East of Fort Willlam, Ont.
Preserved Per case
Eagle Brand, each, 4 doz...$6 25

Reindeer Brand, each, 4 dox, 6 25
Silver Cow Brand, each 4

€0
Purltv Brand, each, "4 "oz, 5 €0
Cl:’anen‘e Brand, each, 4
oz.
Clover Brand, each, 4 dox..
Evaporated (Unsweetenad)—
St. Charles Brand, small
each 4 dos.
Peerless Brand, small, each

4 doz. 200
St. (‘hnrln Brnnd Family.
each 4 doz 2%

3!
‘3%
4 50
450

Al
8t. Nmrln Brand, Hotel,
each, 2 doz.

Jer"’ Bflhd Hotel,
e each,

each, %
“ernﬂ«r" (‘oﬂ'n and Milk,
“large” each. 2 dosx
“Reindeer” Coffee nwd Milk,
“small” each, Aoz,
“Regnl™

"Relndnr" l‘oenn and Milk,
each, 2 A4

WHITE RWAN SPICES AND
CEREALR. LTD,
WHITR SWAN.

1 1b, tins, 4 doz. to case,
weight RO 1ba.

1 1b, tins, 2 doz. to cne.
welght 35 Ibs. .....

Add ono-lunlt m:o per. po“d to

ENGLISH BREAKFAST
COFFEE.

%4 1b, tins, 2 doz. to cnle,
weight 22 lbs. . ssei @
1 1b. tins, 2 dot
weight 40 1bs.
MOJA.

% 1b tins, 2 do=. to clse.
weight 22 1b8. «vvvvveees. O

1 1b tins, 2 dos.
welght 40 1bs.

2 1b, tins, 1 dos to cale.
weight 40 1bs. 0 36
PRESENTATION COFFEE.

A Handsome Tumbler in Each

n.
p L | tlnl. 2 doz. to case,
02

per T
bhipplug weizht, 50 1bs per

MIN’I‘O BROS
MELAGAMA COFFEE.
Whol. Ret.
1s, %s, B.or G. ...... 025 030
1s, 4%s, B. or G. 032 040
1s, %s, B. or G.

18, %48, B, or G. ...... 037 050
Coffees packed 30-50 1b. cases.
MINTO COFFEE (Bulk.)

M. Bean or Gr. . 0
1 Bean or Gr.
N Bean or Gr.
T Bean or Gr.
O Bean or Gr.
Spec. Grd. Compound 0
Packed in 25 and 50-1b tins.
FLAVORING EXTRACTS.
WHITE SWAN FLAVORING
EXTRACTS—ALL FLAVORS.
1 oz. bottles,
weight, 3 1bs,
2 oz bottles,
welght 41bs. ..o voiene 2 00
21% oz. bottles, per doz,
welght 61bs. ..... .......
4 oz bottlel, per doz 5
weight T1bs. ...... ...
hottles,

welght 40 1bs.
Bulk per :aUOn. welght

O CRBSCENT MG, €.
CRESCENT MAPLEINE,
Special Delivered Price for
Canada.
Per d .«

1%-0z. (4 doz, case), welght
Ibs., retail each 15¢ $1.55
1 oz, (4 doz. case), weight
14 1bs,, retail each 30c ... 2 50
oz (3 dox. case), welght
15 1bs., retall each 50c... 4 25
4 ox. (2 dox. case), wolght
17 1bs., retail each 90c ... 7 50
8 oz (1 doz. case), welg! ht
17 1bs., retall each 3100 13 25
Pint (1 doz. case), weight
29 1bs., retail each $3.... 24 50
Quart (1 doz. case), welght
58 1bs., retail each $5.50. 47 00
Half gallons, each, retall
each $18 14 50
Gallons, each, retail each
$18 14 50

ELATINE.
Knox Phln Spnrkllng Goll-

tine (2-qt. 130
Knox Acldnhted gehnne
flavor), (2-qt.

dos. 13

OLARK. Ll)ﬂ‘l‘l“l.)
MONTRBAL.

Com reuod Corned Beef, s,
1s, $2.75; 2%, §5; Os, $18;

B:a-t 'Bmcet. s, $1.50; 1s, $2.75;
nonef' Beef, 1s, $2.75; 2s, §5; €s,
Je! |ed Vul 14s, $1.50; 1s, $2.75;
Corn;g Beef ash, %s, $150; 1
Bele.f‘-ten%’ and Onlons, %s, $1.50;
Cambridge Sausage, 1s, $2.40; 2s,
B«;l:ele’;'.ul’l # !’c&f. 4e, $1.50:
Lamhe’ ‘!‘onnu

Sliced Bmoked B:e‘! t'lln? ar
$1.65; l-. $2.
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California and Georgia
Peaches

Bartlett Pearsand Plums

Cantaloupes

n cases and flat crates.

Tiger (%
Brooms

are superfine carpet BROOMS
on polished handles. Offer
them to your customers and
secure business that stays.
Splendid value in 35¢, 40¢, 50c,
60c lines. Try a sample ship-
ment and be satisfied.

We make Factory Brooms.

‘WalterWoods & Co.

HAMILTON

A full list of local Fruits consigned to
us from the growing centres. Selections
carefully made.

White & Co., Limited

TORONTO
Wholesale Fancy Fruits and Fish.

For Your

TOMATOES

Coming Strong

Ever consider the possibili-
ties of the trade in Fish?

We have daily arrivals of
fine, fresh, frozen

Lake Trout

-
and Herring
Ontario market and on

green side for far East also Pickled Herring. Just
or West trade, so as to ar- the thing for deliciously
rive in prime condition.

Particular

We ean talk to you on b
baskets or a car lot of
choice C(lanadian Toma-
toes.

Customers

Buy

Picked nearly ripe for

“Aurora’

appetizing and economiecal
‘Wire, ’phone or write menls.

for })l'i(‘('s and quantitivs. Get in touch with us. There
are no better or more choice
fish sold in the Dominion.

The Extra
Fancy California

Also offering, in smaller quantities,

Silver Skin Pickling Onions
Green Corn, and Peaches

THE ERIE
CO-OPERATIVE COMPANY
LIMITED

Leamington Ontario

The margin for the dealer
is a good one.

Lemon Bros.
OWEN SOUND, ONT.

Valencia Oranges

J. J. McCabe

Agent
TORONTO
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Everybody
Wants
More

Orangeade

Sales keep climbing
and climbing as the
temperature goes up.
Not only is Sterling
Orangeade cooling to
the tongue and irresis-
tibly pleasing to the
taste, but too much of
it cannot be taken.
Sterling Orangeade is
a most beneficial bever-
age. Folk just can't
resist its delightful
flavor. A few cases will
last no time. Get your
jobber to supply you
to-day.

T A. Lytle & Co.

LIMITED

Sterling Road TORON TQ

Sllced smoked Bee!n lass, s,
T%r;gue, 'ﬁlm and Veal Puﬁe. %s,

20.
Ham and Veal, %s, $1.
Potted and Devilled Meats, tins
— Beef, Bam . Tongne. Veal,
Gnme %s, 50c , $1.
Potted Meats, Giau — Chlcken.
Ham, Tongue, 14s, $1.25.
Ox‘ﬁ’ggnznes, tlnsé.%l $2.40; 1s,
Ox Tonguel, Glau. IIAI. $9.75;

28, $12.

Mincemeat, Hermetically Sealed
Tins, 1., 8125; 28, $2.40; 3s,
$3.40; 4s, $4.30; 5s, $5.40.

In Palls, 23 ibs, 8¢ 1b.

In Tubs. 45 1bs., 7%ec 1b.

In Glass, 1s, 35,

Plum Pudding, 1s, $2.30; 2s, 82.80.

Clark’s Peanut Butter —

, $1.40; 1, $1.85.
e.nut ntter——&‘lils 24
1bs., 16c pe

Clark’s Tomato Ketcbup. 8 oz,
$1.35; 12 oz., $1.90;: 16 oz, $2.40.

Pork & ans. Plain Ta]]s 1
60c; 2, $1; 3, $1.40; 8450'
12, $7.95.

Pork & Beans, Tomato Sc Talls,
1, 60c; 2, §1; 3, $1.40; 6, $4.50;
12 $7.25.

Pork & Benna Chill Flat, 1, 60c;
2, $1: 3. $1.15.

Pork & Bennu. Tomato Flats, 1,

60c; 2, $1; 3, $1.15.

Pork & Beans, Plain Flats, 1,
€60c: 2, $1; 3, $1.15.

Vegetariann Baked Beans, Tomato
Saunce, Talls, $1.15.

Chatean

Chateau Concentrated
Soups, No. 1 Assorted, 95c.
LAPORTE, MARTIN, LIMITED
Montreal. Agencies.
BASIN DE VICHY WATERS.
L‘Admlrable, 50 btles, litre,

Concentrated

Neptune
San Rival
VICHY LEMONADE.

La Savoureuse, 50 btles.,
os.

NATURAL MINERAL WATER
Evian, Source Cachat,
btleﬂ, cs.
IMPORTED GI\IGER ALE
AND SODA
Ginger Ale, Trayders, cs.
doz. pts,, dos. e B | ]
Ginger Ale, Trayders, cs.
doz., splits, dos. 0%
ub So a. Trayders, cs.
dox. dos . 100
Club sodn, Trnyden
doz. splits, doz
BLACK TEAS.
Victoria Blend, 50 and 30-
1b. tins, 1b.
Princess Blend, 50 and 30
1b. tins, Ib.
JAPAN TEAS.
H. L., ch,, 90 Ibs, 1b,
Vietoria, ch, 90 1hs, 1b, ...
Princess, cad., 5 1bs,, 1b. .... 0
COFFEES.
Victoria, Java and Mocha
Blend, 1-1b. tin, 1b.
Vietoria, Java and M
Blend, 5, 10, 25, 50-1b.
tins, 1b. .0
Princess, Java and Mocha
Blend, 1-1b. tin, b, ..... 022
MALT EXTRACT.

\nnor of Milwaukee, cs. 2

Mmer ot Mllwankee. brl. 8
des, DM oiveioanie seees 30 20
BOAR’'S HEAD LARD
COMPOUND,

N. K. FAIRBANK 00., LTD.

AR D

Tubs, 60 1bs. o
Pails, 20 1bs. .

Tins, 20 1bs. ...... 5
Cases, § 1bs., 12 to ‘case ..
Cases, 3 1bs., 20 to case ..
Cases, 10 Ibs., 6 to case ..

F.o.b. Moutreal.

MUSTARD.
COLMAN’S OR KREN'S,

Durham, 4-1b.
Durham, 1-1b.

JELLY POWDERS,
WHITE SWAN SPICES AND
CEREALS, LTD.

BREIERB2

White Swan, 15 flavors, 1
doz. in bandsome counter
carton, per doz.

List Price,

SPICES.
WHITE SWAN SPICES AND
CEREALS, TORONTO.
Dredge
Canister 4oz.
Round Pkgs.
.90 $0.90

o, el
ayenne :
Celery Salt . bcai
Celery Pepper it
Cinnamon 0. 0.90
Cinnamon,

45c¢.

..

Pnprln

Pepper, Whlte
Pastry Spi
Pickling Splce
dow fromt) .
Dozens to case
Shlppln‘ weight, r
sseas0.10 1bs. 17 Ibs.

WHITE SWAN LYE.
Single cases, 4 dos. .....
5 case lots, ‘dos...... 8:50
Shipping welght 60 1bs. per case.

THE CANADA STARCH CO.,
LTD., EDWARDSBURG
BRANDS and
BRANTFORD BRANDS.

Laundry Starches—

Boxes, Cents
40 1bs., Canada Laundry .. 083§
40 1bs., boxes Canada white

zlou, 1 1b. pkg. 06%
48 1bs. No. 1 white or blue,

4 1b, cartons ..
48 1bs. No. 1 white or blne.

3 1b. cartons
100 1bs., kegs, No. 1 white
200 1bs., bbls.,, No. 1 white
30 1bs., Bdwardsburg silver

lou, 1 1b, chrome pk
48 1bs. silver gloss, in 6-Ib
tin canisters ....
36 1lbs., lllver xlon. 6~lb
draw lid boxes ... ......
100 1bs., ken, silver glon

large crylull
28 1bs., Benson’ -smn. b.

cnrtonn, chrome label ...
40 1bs., son's Enamel

(cold water), per case ... 3 00
20 ll;a. l:en)lon'- Enamel »

cold water), per case ... 1
Ce‘lulold—boxeo contalnln‘

45 cartons, per case ..... 'S 60

Culinary Starch.
wlb- W. T. Benson & Co.'s
repared corn .....

40 lb- Canada pure ‘corn

.t(‘lrac)'flt;. b ..... “ & 3

oxes 3gc higher.
Casco Potato Flour, 20- f )
boxes, per 1b,
BRANTFORD CI‘LW.
Ontario and Quebee,
Laundry Starches—

Canada Laundry—

Boxes about 40 1 vessss A
Acme Gloss Starch—
1-1b. cnrtonl, boxes of 40

3-1b. canisters, cs. of 48 lbs.
Barull. m Ibs.

tﬁ"y White Gioas—
1- ll'l: fancy carton cases 30

Ssasecanane

1bs.
First ¢ umy White undré

B
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In buying

KETCHUP

remember Upton’s give 125
per cent. of ketchup value
for your dollar.

Try It and See

It is packed in standard
packages at popular prices.
~Get it from your jobber or
write us if he cannot sup-

——— st

l Ouality and Service

The combination most desired by
the fruit trade. Large receipts
of all varieties of small fruits and
vegetables enable us to give you
only the very best shipping
stock. Let us demonstrate the
above.

Raspberries, Montmorency Cher-
ries and Black Currants will be
the big lines this week. Don’t
wait any longer to get your trade
supplied.

Peaches, Pears, Plums, Canta-
loupes are all very fine quality.

ply you. Our prices are right.

The T. Upton Co., Limited

ST. CATHARINES

‘““THE HOUSE OF QUALITY "

HUGH WALKER & SON

ESTABLISHED 1861
GUELPH and NORTH' BAY

AT o3 1 A7
Lot e &t

(Canada’'s 105-year-old Pioneer)

HELD UP AT QUEENSTON

““Right down near the place where thal recent fatal street car wreck happened
not long ago, I was held up by a patrol of British soldiers one day just after
the Fenian raid, and they searched me for weapons, thinking I was a ‘Yankee

OAate

Spy,’ or some such, but it was lucky for me, 1 suppose, that I didn’t happen
to carry anything more dangerous than a plug of tobacco and a few dry
biscuits.
‘“Those days we young shoemakers, called journeymen, used to make pretty
good money, but we lived up to it and roved around from one place to another
quite a bit. I was heading back towar 1
Toronto at the time. The soldiers
didn’t keep me, for I guess 1 looked
harmless and couldn’t do much damage
with a plug of chewing.
b IR | wasn't King
(George, nor Anyway near as
good, if 1 ean recollect
right. King George has a
flavor that’s not found in
any other tobacco—that’s
why I always chew it."’

P.8.—No grocer’s tobacco
department is complete
without King George's
Navy.

Rock City Tobacco Co., Ltd.

Quebec and Winnipeg
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August 4th, 1914

This was the day that Great Britain de-
clared War on Germany. The suddenness of
the “Bolt from the blue’’ dazed some of us
and filled most of us with a panicky horror.
We believed at first that the end of everything
had come, and some of us acted like it.

Fortunately the majority of business men
—with typical Canadian courage—had such a
firm belief in Canada that it could not be
shaken, and it stood the test.

The year of war just passed has been a year
of noble efforts—tremendous tasks met and
overcome—of sacrifices and undaunted cour-
age. But best of all, it has been a year of suc-
cess—a year for big men and big deeds.

No country has anything on the Canadians
for brains and ability to carry out their obli-
gations—even the Canadian soldier has clear-
ly demonstrated that on the battlefield.

No matter whether the war ends to-morrow
or ten years from to-morrow, one thing is
certain—no one will gain anything by sitting
and waiting for things to happen.

For the first time in history Canada’s for-
eign Trade is beginning to show a favorable

‘balance—in other words, Canada is exporting

more goods than she imports. :

If you have confidence in the future—
SHOW IT!—and your Trade will have con-
fidence in you.

The Western Canada crop alone is esti-
mated to be worth over $£400,000,000. With
the farmers prosperous you will find pros-
perity knocking at your door. Money will
get into circulation and Trade will be brisk.

The ‘“made in Canada’’ movement is a won-
derful undertaking, and if ever there was a
time in the history of this country of ours
when we Canadians should Trade amongst
ourselves as much as possible and keep all
the Trade we can within our own borders,
that time is now. If all Canadians carried
out this principle there would be a quick
return to prosperity.

Let us go forth into the coming period with
a new determination to make more of the
opportunities that are before us.

Canada of to-day is a bigger Canada.

We produce more grain—we manufacture more commodities—our
industries have grown and our exports have increased enormously.

WE WILL GROW.
White Swan Spices & Cereals Ltd.

156 PEARL ST.

TORONTO, ONT.
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T

—

Despite the high cost of sugar you will
find the same high Standard of Quality in
Stuart’s Pure Jams has been kept up.
True, our prices are slightly advanced
this year, but this by no means covers the
increased cost to ourselvés, and, compar-
ing with other brands—quality for qual-
ity—we have no hesitation in declaring
STUART’S to be the best value on the
market.

To STUART’S Belongs
- The “Better” QUALITY

iy

Already we are entirely sold out of No.
12 Strawberry, but are still in a position
to supply limited quantities of 16 oz. and
pails in this line.

Look into your requirements now and
give us your order. Later on you will
have reason to bless your foresight.

STUART LIMITED

SARNIA, ONT.

AGENTS:— Dingle & Stewart, WINNIPEG Fearman Bros., HAMILTON R. S. Mcindoe, TORONTO
Howe, Mcintyre & Co., MONTREAL Langlois & Paradis, QUEBEC Angevine & McLauchlin, Truro, N. S.

S Sanitati d Displ

ales, Sanitation and Display

Look nll through th‘l‘l paper t:)ml m] t{l oun rc‘:’:t lag. .1n
sellin pment ua

gund for ulu're:.ulu or for th:qnplm in the ap rgn.c:

our store. It would have to be some store that this
mo ern stand would not improve in appearance and sales.

Write to-day for pamphlets and terms.

THE METAL CRAFT COMPANY
GRIMSBY, ONTARIO, CANADA

If there’s anything a woman
resents it’s to be handed a poor
soap, and econversely, she ap-
preciates a good one. That’s
why most grocers for years have
suggested WONDERFUL to the
hard-to-please. They know it is
sure to bring re-orders. Won-
derful Soap ecould help you
wonderfully too. Stock up
Now.

Guelph Soap Co.
Guelph, Ont.
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WRITE TO We are buyers of evaporated and ASSIGNEES AGENTS LIMITED

10 Garfield Chambers, Belfast, Ireland, farmers’ dried apples. Prices and 154 Simcoe Street TORONTO

for Sample Copy of the > %
tags on application. COLLECTIONS  ASSIGNMENTS
Irish Grocer, Drug, Provision and

. Book-debts are monies in the other

General Trades’ Journal 0. E. Robinson & Co. man's pocket. Use our special collec-
tion service—charges moderate, no col-

If you are interested in Irish trade. Ingersoll Ontario lection, no charge. Phone Adelalde 919.

e EGG FILLERS | | * Talenail ™™
JAMS—JELLIES—MARMALADE e T
Our capacity is three times the tetal
Are guaranteed absolutely pure and of the Filler requirements of Canada. %
highest quality. PROMPT DELIVERIES
‘Send us your orders. by us are therefore certain.

Agents: THE TRENT MFG. CO., LTD.

Frank L. Benedict & Co., Montreal TRENTON, ONTARIO, CANADA

grow and sell

Write us for New Price List of ST. MARC COFFEE SEEDS 9.[: T'ﬁ‘l:.l- KINDS

Write to the actual wholesale growers for
WI"nson SALT G‘ve:.:::f:::::nent"e rock-bottom prices and illustrated catalogue.
Buy well ahead to secure

TORONTO SALT WORKS AUGUSTIN COMTE & CO., LTD. LOWEST PRICES.
TORONTO, ONT. GEO. J. CLIFF, Manager 725 Notre Dame E. Montreal WRITE TO-DAY

Have No Hesitation

: in recommendiing to yo;xr best customer SMITH
Bluenose’ Butter AND
It always opens up in excellent shape, and PRO CTO R

its quality and flavor are remarkably fine.

Taste ‘‘Bluenose’’ yourself! Then you'll SOLE PACKERS
feel more enthusiastic about recommend-

e Halifax - N.S.

SOLE PACKERS.

SMITH & PROCTOR - HALIFAX, N.S.

IT IS IMPORTANT!

If you have something to dispose of
ouICcK — in goods or service that as many
CLEAN | : buyers as possible get to know you

HANDY it and your product. This can be
accomplished through

3-1b. tine— Sy PASTE H
8 dox. in case OVE poLISL:

143 University Avenue, Toronto

l_ Canadian Grocer

60




CLASSIFIED ADVERTISING

Advertisements under this heading 2¢ per
word for first lusertion, 1c¢ for each subsequent
insertion.

Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, etc.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash’ remittantes to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisements recelved
without remittance cannot be acknowledged.

FOR SALE

GENERAL MERCHANDISE BUSINESS FOR
sale, Stock of about $2,000.00. Claassen &
Johnston, Fort Pitt, Sask.

FOR SALE—HONEY, CHOICEST WHITE,
gn & h?ndlome palls. Bradfield, Dunaville,
ntarlo.

CANADIAN GROCER

TIIE NATIONAL CASH REGISTER COM-
any guarantee to sell a better register for
ess money than any other house on earth.
We can prove it. ake us. The National
Cash Register Co., 285 Yonge St., Toronto.

CASH FOR WASTE PAPER-—-YOU WILL
receive the highest price if you use a Climax
Steel “Fireproof” Baler. Full particulars,
Climax Baler Co., Hamilton, Ont.

EVERY MERCHANT WHO SEEKS MAXI-
mum efficlency should ask himself whether a
Gipe-Hazard Cash Carrier, &s a time and labor
saver, is not worth more than the high-priced
labor which it liberates. Are you willing to
learn more about our carriers? If so, send for
our new catalogue J. pe-Hazard Store
Service Co., Limited, 97 Ontario St., Toronto.

SPECIAL NOTICE—RESPONSIBLE AGENTS
are wanted in every town of Ontario, for the
sale of our effervescent Radium water, a nat-
ural mineral water of Montreal, superior to
all imported waters. Liberal terms, samples
on demand. Apply: Viauville Mineral
Springs, Notre Dame and 1st Avenue, Viau-
ville, Montreal.

FOR SALE—-PCONOMY TIERING MACHINE
for handling and piling of heavy cases. Box
96, Canadian Grocer, Toronto.

FOR SALE—1 4-FT. REFRIGERATOR SHOW
case, 1 300-ncct. McCaskey register, 1 vegetable

spray display stand, all in good condition. -

ﬁgply Sutherland & Robertson, Brandon,
n.

FOR SALE — A GROCERY, FLOUR, AND
feed business in one of the best business towns
in Ontario. Stock about $2%00. Annual turn-
over about $25,000. WiIll sell store and dwell-
ing also. Easy terms. Box 101, Canadian
Grocer, Toronto,

FOR SALE — GROCER'S SET “ONKEN
Younits” window display outfit. Oak. Make
variety window trims, Cost $40. Price (de-
livered), $20. . A. Shanks, 1281 Fairfield
Road, Vietoria, B.C.

WANTED

WANTED — SECOND-HAND COMPOSITE
Can Closing Machine, for closing spice cans.
Write to Box 102, Canadian Grocer, Toronto.

SITUATION WANTED AS GENERAL STORE
or grocery clerk by young Scotchman having
Canadlan_ experience. In small town or vil-
l;uge preferred. Apply Box 103, Canadian
Grocer.

WANTED—A POSITION AS CLERK, GRO-
cery preferred, but could handle general stock
if necessary. Good references. Write H. A,
Coolidge, Box 663, Smith's Falls, Ont.

TRAVELLER WITH A1 CONNECTION, EAST
of Toronto to Halifax, with wholesale grocery
trade, open for immediate engagement. Best
of references given and required. Address Box
105, Canadian Grocer, Montreal.

YOUNG MAN WITH THIRTREN YEARS®
experience in wholesale grocery commission
business, open for engagement. Either inside
or outside position. Box 104, Canadian
Grocer,

WANTED—-WHAT ARE YOU WANTING? A
clerk, a business, a salesman, a partner? An
outlay at the rate of two cents a word will
make your wants known throughout the Do-
minfon to just the men who can satisfy you.
s«donr rates above and send along your ad,
to-day.

WANTED—HIGH-GRADE MEN TO CALL
on grocery trade In connection with Star Egg
Carriers and Trays. Nationally advertised and
used by more than 599% of the grocers in the
country. Exceptional opportunity for higk-
grade men with real selling ability. o1
articulars, write Star Egg Carrier & Tray
Mfg. Co., Rochester, N.Y.

ACCURATE COST-KEEPING I8 EASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each operation
down to a decimal fraction of an hour. Sev-
eral operations of jobs can be recorded on one
card. For small firms we recommend this as
an excellent combination — employees’ time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your
requirements. Write for catalogue. Interna-
tional Time Recording Company of Canada,
Limited. Office and factory, 290 Alice Street,
Toronto.

ACTIVE PARTNER WANTED

Conversant with the grocery busi-
ness, to invest $2.000 or more in
manufacturers’ ageney conducting a
iobbing grocerv and confectionery
business. Present business has been
condueted as a limited ecompany for
the last four vears. Partner prefer
red. who has ability to look after
office end of business. Advertiser
to look after selling end. Present
husiness located in a growing com-
munity ‘of 60.000 peovnle. Corre-
snondence solicited from those who

mean business only.

Address Box 106. Canadian Grocer,
Toronto.

Exquisitely Delicious
for cold desserts, pudding
sauces, icings, confections.

MAPLEINE

The Master Flavor, rich
and mellow.

Order from

Frederick E. Robson & Co.,
25 Froat St. E., Torontlo, Ont.

Mason & Hickey
287 Stanley St., Winnipeg, Man.

CRESCENT MFG. CO.
SEATTLE, WASH.

20402-"rME

JON'' OAKEY & SONS,LIMITED,
. 'DON . ENCLAND.

AGENTS

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermed St., Winnipeg-

RASPBERRIES

Cuthbert (Canning)
DIRECT FROM THE FARM

Write for prices

W. F. GIBSON, Vineland Sta.

Phone SR 5, Jordan Sta.

ESTABLISHED 1849

BRADSTREET’

Offices Throughout the Civilized World
OFFICES IN CANADA:
Calgary, Alta, Vancouver, B.C.
Edmonton, Alta. Hamilton, Ont.
:Illl!ll. N.S. Montreal, Que.

MISCELLANEOUS

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
upplied by the trade througbout Cnnldn.(m

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.
solicits your orders.

, Ont, Quebee, Que.
Ottawa, Ont. Toronto, Ont.
St. Johmn, N.B. Winnipeg, Man.

Victoria, B.C.

Reputation gained by long years of

vigorous, conlcleutloill and successful

work.

Thomas C. Irving,
TORONTO

General Manager
Western Canada

COUPON
BOOKS

ALLISO

Minimize the Risk of Loss on Credit

Accounts and bring in the money
quicker—two mighty good arguments.
Installing the Allison Coupon Book
System in a store that has credit gives
the same result as adding more capital
to the business—and Allison Coupen
Books cost almost nothing.

HOW THEY WORK :

When a man wants
credit, give him an
Allison Coupon
Book, and have him

form at the
front, which be
comes then his pro-
missory note to you.
As he buys, you
tear oat coupons,
and when his book
is exhausted you can
collect his note or
extend credit for
another book, as you

errors, no disputes.

For sale by the jobbing trade everywhere.
Manufactured by
ALLISON COUPON COMPANY
Indianapolis, Indiana, U.S. A,
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Yes, The Outlook

for business is cheerful

Our President and many others say so in
this issue.

Good News, Is'nt It?

Let us rejoice! We invite you to drink a
bottle of our Vichy Lemonade, “LA

SAVOUREUSE” Brand, to the future of
the Grocery Business.

Send us your letterhead, and you will re-
ceive a Pint Bottle by return mail.

No better thirst-quencher! No less harm-
ful drink on the market.

BECAUSE

it is made of Natural Vichy Water with
fresh lemon juice and pure cane sugar added.
(Bottled in France.)

N.B.—One clerk in each grocery can get a
sample if asked for on his firm’s letterhead.

Yours for the mere asking.

LAPORTE, MARTIN, LIMITEE

584 St. Paul Street West, MONTREAL
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GROCERS

We are offering you our COOK'S
GEM BAKING Powder, which we
claim and prove to be second to none
on any market.

Write for our samples and prices, or
if possible, call and inspect our factory.

See the conditions under which this
splendid brand of powder is made and
be convinced of the absolute CLEAN-
LINESS and HYGIENIC PRIN-
CIPLES which we maintain.

THE MacLAREN BAKING
POWDER COMPANY, LID.

41-45 Lombard Street
TORONTO

i didiiiiiiidiiiisiisdisdddddddliddiisddlidddeddddd

Stopping an advertise-
ment to save money is like
stopping a clock to save
time. Advertising is an
insurance policy against
forgetfulness—it compels
people to think of you.—

Galveston News.
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Books You Ought to Have

Grocer’s Encyclopedia

It is impossible in the small space at disposal to give anything
but a vague idea of the tremendous fleld covered by the “Grocer's
Encyclopedia,” containing as it does full information on every
article handled by the grocery and provision trade, and bundreds
of trade “pointers” which are of practical value In buying, selling
and caring for goods. An encyclopedia of all foods that you have
ever seen or heard of. Food dictionaries in English, German,
French, Italian and Swedish. The most complete descriptive wine
list ever compiled.

1200 subjects, 500 illustrations, 80 full-page color Xht“'

11 x 8% inches in size; printed on fine calen
strongly bound in heavy buckram.

748 pages,
red paper and

Price only $10.50, Delivery Prepald.

*“The color pages alone are worth the price.

Words are unahle
to do the work justice.”—New England Grocer,

Grocery Advertising
By William 'Bonodi

To the merchant or clerk who
wants to put “punch and person-
ality” Into his window display
cards or advertising copy, he
cannot do better than consult the

pages of this excellent book. tion : s want.

by the
It contains suggestions for spe- 1

cial sales, bargain sales, cash heln-“: t
sales, etc., which should be of
inestimable value to the go-ahead
grocer, also ideas for catch lines
or window cards, and many hints
for the preparation of real, live
advertising copy. In addition
there is a collection of short
talks, advertising ideas, and sell-
ing phrases used by the most
successful grocery advertisers.

the book desired.

Price $2, Postpaid.

‘)rogresslve grocer or clerk
shou d be without this book of
ungnestioned merit.

How to Buy and Sell Canned Goods
By J. A. Lea

\\lmeu by a practical mnn tor practical use and intended to help
all distributors of canned foods.

INDEX TO CONTENTS

Origin and History of Canned Foods.

How to Regulate Stocks and Purchases.

Apparent and RReal Costs.

How to Handle Swells, Leaks and Rusties.

How to Prevent Business Leaks and Stealages.

Buying and Selling l-utnm in Canned Foods.

Use and Expense of Sampl

Arrangement of Samples in Sdnmm

Employment and Training of Salesmen.

Selling I'oints Applied !o Canned Foods.

A Model Business Organization.

Advantages and Disadvantages of Private Labels.

Advantages and Disadvantages of Packers’ Labels.

Window and Counter Displays; Illustrated.

Harl Work and Hard D'la;

Established Standards of Qunllty. for Corn, Peas, Tomatoes and other articles.
Also standard sizes and kinds of cans used.

How to Buy, Grade and Sell Canned Apples, Asparagus, Beets, Blackberries,

Blueberries, Cherries, Clams, Corn, Crabs, Gooseberries, H Kraut, Lima

Beans, Lobster, Menats, Milk, Okra, Oysters, Peaches, Pears, eas, Pineapple,

Puums, Pork and Beans, Pumpkin. Raspberries, Red Kidney Beans, Salmon,

g:;dlnn, Spinach, Squnh Strlwberﬂel. su-lndo- Beans, Sueeotuh Sweet

atoes.
This book contains more than 200 pl‘!l is handsomely bound in cloth, prlnud
inn]nut clear type, on eggshell finish paper, completely indexed well

3 ////////////////II/////////////////////////////////////////I/////I////////////I//<

Price $2.15, Postpaid.
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An Asset to Your Business

Not until vou have these books on
library shelf will their worth to your busi-
ness be fully appreciated. Each book in its
particular line supplieq just the informa-
IT'hey have been chosen
ublishers of Canadian Grocer as
best treatise of the respective
subjects published at the price.
On receipt of remittance we will forward

examine it carefully and if you are not
fully satisfied with the purchase, return
the book within five days and the amount
sent will be refunded.
When remitting by cheque make same
payable at par, Toronto.

All orders payable in advance.

Digest of the Mercantile Laws
of Canada

Have you any outstandin .ceonntl you wish you could collect?
This book will show you It is a ready reference for mer-
chants and their assistants ln thelr dally business.

Based on Dominion and Provincial Statutes and Court Decisions,
Indorsed by barristers, sheriffs, magistrates and conveyancers, an:
recommended by the Ontario Institute of Chartered Accountants
“Digest of the Mercantile Laws of Canada” is used by mourv
accountants, bankers and business firms than auy other work
on the subject.

To meet the needs of subscribers in New Ontario and the Western
Provinces, where land is under the Land Titles System of Regis-
tration, and Appendix of 16 pages, containing a synopsis of the
Land Titles Act, has heen added to the regular edition, thus con-
stituting a specinl “Western Edition.”

Eastern Edition, Price - 8 00
Special Western Edition 50

Store Managemant
Complete
By Frank Farrington

Dealing In a thorough manner
with all subjects relative to the
capable mana ement of the aver-
age store. is a book that
should be in the hands of every
merchant and his clerk.
Thirteen Chapters, 252 pages
brim full of sound business logi:
that can be put to practical use
every working day of the year.
The different subjects treated arc
as follows:—
The Man Himself—Where to
Start—Store Arrangement — The
Buyjng End—The Store Policy—
« Cler anagement—Leaks — The
Store’s Neighbors — Working
Hours — Expenses — The Credit
Business — What to Sell — Pre
mium Giving.

Price $1.00, Postpaid,
Contains Information on every

subject necessary to the efficient
management of the store.

Showcard Lettering, Design-
ing, Etc.

A practical treatise on Up-to-Date Pen and Rrush Lettering, giv-
Ing instruction representing many styles of lettering, position.
movement, shading, spacing, designing and arrangement, with
illustrations of large and small letters of each alphabet, together
with a full analysis and diagram for making neat and prominent
figures off-hand for price tickets, etc. Over 400 illustrations of
finished show cards and price tickets are given In

Marking Pen Lettering

Soelnocln- Pen Lenerlng

tic Pen Lettering and
Up—tocl).u Brush Lettering

outside of fifty-one page alphabet plates and lettering exercises
of a large varlety of standard show card alphabets with prae-
tical instruction, together with show card deﬂ*ns, showing how
to produce neat ‘and fancy border and scroll outlines, tinted back-
grounds, ete.

our

Look over it and

R 2 Zzze

This book is far beyond anything ever published in this line. It
contains solid, practical, common-sense instruction—a book that
is free from absurd theories and mystifying kinks, and contalns
2,000 advertising phrases for Card Signs, Posters, e

Price §1.00, Postpaid,

The MacLean Publishing Company, Limited

BOOK DEPARTMENT

143-153 University Ave.,

Toronto, Ontario
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The inherited preference for REDPATH Sugar
that you find in so many Canadian homes, is
firmly rooted in three generations of genuine sat-
isfaction. It is a preference that would yield only
to a better sugar—and that does not exist.
When you fill a sugar order with REDPATH in an original
package, your customer knows at once that you have given her
the best, and her satisfaction is the best basis for more trade.

Canada Sugar Refining Co., Limited, Montreal

i

CANABIAN AGENTS

Ruttan, Alderson & Lound, Ltd.

White ond G Cottell’s

Nelson. Shakespeare,
Watkins, Ltd.

MALT VINEGAR

Is the Vinegar to build up a permanent, inereasing and profitable trade.
Its delicious flavour and aroma distinguish it from all others.

It is equally good for pickling, salads and table use.

It is guaranteed full strength,

In short, it is the Vinegar which will pay you best to handle.

= =4 =4 A

Write for sample and quotation.

WHITE, COTTELL & CO., - CAMBERWELL, LONDON, ENG.
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The Mennen
Advertising Campaign—

1 2 Y 1
ers that the famous Mennen Talcum Powders

oards, from
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—thus making it easy

for you to sell

the YICTNNEMN products.
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[Link up with this aggressive campaign.
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[Let the Advertising ring up profits on

the cash register for you
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HAROLD F RITCHIE & CO Limitéd. Totonto
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