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RObinS()n’s RobinsI;)n’ls Patent
‘ arley
Patent
Barley

Needs Little Pushing;'
Your Customers Will Like
Eit, and a Demand
is Immediately Created.

403 St. Paul Street, MONTREAL
MAGOR, SON & CO., 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

is a Healthful and
Nutritious Food for Young
and Old.

For Particulars, Address

the
the . h P t EDWARDSBURG
ia ISIS 1nNeroster | StarcHCo...
rer <
that is appearing on the billboards throughout : =N
the Dominion and helping you and every other :
be grocer to increase your sales of Benson's Pre- =
pared Corn. Yet this poster is but a single W.T. BENSON & Cos Bl 1=
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o Have YOU Benson’s Prepared Corn in stock? | :E
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- Starch Company, Limited v ' ‘
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THE CANADIAN GROCER

Only the Best Always the Best

advertised on this page

Prepare for Fall

E and order now

“Thistle” Haddies Codou Macaroni

The Best Packed
EVERY TIN lined and guaranteed. The Best Imported.

Cox’s Gelatine
Always Reliable
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Griffin’s Griffin’s
Seeded Raisins and PRU NES
Seedless Raisins (Sterilized)
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Prices Will Be Higher.

All packed by specialists and each the best of its kind.

Arthur P. Tippet & Co. |

AGENTS
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
agents. The followingis a representative list of reput-
The service department of the Canadian Grocer is at

ance of local

able agents.

the disposal of firms wanting agents or of agents wanting agencies

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St,, LONDON, ONT.

Wholesale Grocery Brokers. Fully equipped
toact as agents for British, American and
Canadian grocery lines. WRITE US.

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery
Brokers

HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

Currants

on spot, Ceroni’s pack, fine
filiatras, cleaned and un-
cleaned. No better packer
in Greece.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

MacLaren Img:zn:l Cheese Co.

AGENCY DEPARTMENT
Ageats tor G ' Specialties and Wholesal
Grocery

Brokers
TORONTO, Ont. DETROIT, Mich.

Raw Sugars advancing. We have
on spot two cars bright Muscos.
PRICES RIGHT

Lind Brokerage Co.

73 Front St. East - - TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778

Moantreal
BOND »

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemen
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

WATSON & TRUESDALE

Wholesale Commission Brok and
Maaufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Forelgn Agencies Bolicited.

NEWFOUNDLAND

n’l;.o ﬁ 'MACL‘I'AB & CO.
A . A WFOUND!
nfn::ommuon MERCHANTS
tention to all business. mﬂ'-&n.gh&ﬁnh:’n
Oodes: A,B,C, 5th edition, and private.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Canadian, British and Foreign Agenoies Bolicited.

230 Chambers of Commerce. P.O. Box 1812

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportuaity.

SASKATOON, - WESTERN CANADA

If you are looking for trade with Irish merchants
there is one paper can put you in touch with
buyers, and that is the

Irish Grocer, Drug, Provision

and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.

J. A. TILTON
WHOLESALE GROCERY BROKER
ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

Use this space to talk to
Old Country, Canadian
and United States Manu-

facturers.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic -;d Foreign Agencies

DISTRIBUTORS, LIMITED

P. Q. Drawer %
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mec-
chants, Warehousemen.

Track connection with all Rallroads.

W. G. A. LAMBE & CO.

TORONTO
Grocery Brokers and Agents.
Eetablished 1886

W. G. PATRICK & CO.

Manufacturers’ Ageats
aad

Importers
77 York Street, Toronto
—MOOSE JAW—

WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.
Promptness and Satisfaction guaranteed.
Business Solicited.

WINNIPEG
TOMLINSON, SEMMENS & CO.

WHOLESALE GROCERY BROKERS
Oifice and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines. P.O. Box, 1502

When writing advertisers kindly men-
tion having sesn the advertisemeant in
this papesr.
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THE CANADIAN GROCER

. 2 : % EBY-BLAIN, LIMITED
Here’s a new line that will interest you— HUGH BATR Ve res.

Norwegian Herrings in Tomato Sauce

Advance samples show the quality to be particularly fine
and there is a considerable saving in the price.

WE HAVE PARTICULARLY INTERESTING PRICES ON

GEM JAR RINGS— " i " Guares

All packed in cartons of 1 dozen

IF YOU ARE SHORT ON LOBSTERS SEND US YOUR ORDERS x‘

NEW PACK LOBSTERS— .. Choni.

EBY-BLAIN,LIMITED| |

Wholesale Grocers Toronto

R S AR

Facts Worth Considering

BORDEN'’S

EAGLE BRAND
CONDENSED
MILK

Especially prepared for
infant feeding.

Recommended by physicians
everywhere.

For general household use
best value obtainable.

( ad
ao"“"'s CONDENSED H"-"c
NEW voRH U S B

The Richest and Purest milk
from the world’s best dairies

BORDEN’S CONDENSED MILK CO.
“Leaders of Quality” Established 1857

Sales Offices and Agencies:—
MONTREAL TORONTO WINNIPEG
and VANCOUVER

Mason @. Hickey, Winnipeg and Cclgary
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver
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THE CANADIAN GROCER

Granola
Digestive’

® @
All varieties of the high-class Biscuits manufactured
by this old-established and widely known Scotch

Firm are now being regularly imported and can be
——— supplied in all parts of the Dominion. ——

SAMPLES AND FULL PARTICULARS FROM

SNOWDON & EBBITT, 325, Coristine Building, Montreal.
NEWTON A. HILL, 25, Front Street, Toronto.
MASON & HICKEY, 287, Stanley Street, Winnipeg.

The STANDARD BROKERAGE CO.,
852/864, Cambie Street, Vancouver, B.C.

-

For nearly a quarter
of a century

“Granola
Digestive”
Biscuits

have mai-ntained the
highest degree of

excellence in point
of quality and food

value.

They will be found
appropriate for every
occasion on which
biscuits may be
served, and are
admirably adapted
for general family

use.

Macfardane
Jang o

Biscuit Manufacturers,

Glasgow and London.
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Peas that Please the Palate!

et = W

Instead of selling Foreign Peas to supply the'demand for
finer grade peas, sell our Extra Fine Sifted (Petit Pois), Sweet 31?
Wrinkle Extra Sifted, and Early June Sifted. i

Stock a line that will help increase the demand for the
higher grade peas, that will give your customers greater 3
satisfaction, and will yield you a better profit. i

i

The vivid green color which you notice in Foreign'|Peas
is produced by a chemical that is not only injurious to
health, but kills the true flavor of the peas.

0 AR . SRS +
nannialh

We never use any chemicals or colorings in the prepar-
ation of our products; these peas are the very choicest of
the pack, fine, tender and of exquisite flavor.

You can materially increase your profits and reputation
by pushing the sale of Dominion Canners’ Brands of Peas
of Finer Quality.

Dominion Canners, Limited
Hamilton Canada
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WESTON’S

FANCY MARSHMALLOW
BISCUITS

ARE ABSOLUTELY UNEQUALLED FOR QUALITY AND APPEARANGE

Our process of manufacture and the
high-grade material used enables us to
give our trade the best article on the

market to-day.

WRITE FOR PRICES AND SAMPLES.

George Weston, Limited
TORONTO
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WAGSTAFFES

Fine Ol English
PURE JAMS. JELLIES, MARMALADES,®

ETC.

The most up-to-date Fruit Preserving Plant in Canada, the Walls in processing rooms are
constructed of white enamelled Bricks, the floor is of mastic, and has every modern sanitary
method that skill or money can procure. Cleanliness is our motto.

Wagstaffe’s New Season’s

Raspberry, Black Currant and all other kinds

Now Ready for Delivery.
All Fruits Are Scarce.

Book your orders quickly.

WAGSTAFFE Limited

Pure Fruit Preservers

HAMILTON - ONTARIO

7
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THE CANADIAN GROCER

GOLD DUST

is so well known, due to our extensive and persistent advertising,
that any grocer can sell it, and it's so well liked on account of its

cleansing power--so sure to give satisfaction, that it pays to sell it
as often as possible.

It will pay you to push GOLD DUST, because you can sell
more of it, and sell it with less effort, than any other washing

I powder, and because it will please your customers, which means
holding them.

THE N. K. FAIRBANK COMPANY, MONTREAL

& | O e ¢ e § o

Up-to-date Grocer, your ambition is (or should

be) to install an Electric Coffee Mill.

good as you can afford.

machine shop and fewer parts to wear.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U. S. A.

21 Murray Street, New York

When you do—get a good one, as

If it's an “‘Enterprise’’ it will be
backed by the oldest and largest manu-
facturers of these goods in the country.

Note the style illustrated. The
grinders are connected direct to the
shaft of the motor. No belts or gears to
litter up the store and make it look like a

Perhaps you’d be glad to look over a
catalog of electrically driven Coffee
Mills, Meat Choppers, etc. Glad to send it.

The Enterprise Mfg. Co. of Pa.

544 Van Ness Avenue, San Francisco




THE CANADIAN GROCER

SCMETHING NEW
DAINTY, TASTY AP
UP-TO-DATE

“Orsenigo” Brand Macaroni

We have just received a fresh arrival of
“ORSENIGO” brand Macaroni in fancy 1 1b.
packages, which we offer you at $2.00 per
box of 25 1-1b. packages.

HIGHEST QUALITY

Made from the very best Tananrog Russian
wheat, which gives it that gluten quality
necessary and indispensable for QUALITY
Macaroni.

In catchy, attractive and neat packages which
will be an ornament on your shelves.

Sure and Certain Big Seller

Lot ey

SPECIALISTS IN ITALIAN PRODUCTS
TORONTO MONTREAL
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This is the Ideal Summer Food!

Made from Wheat, blended with high-
grade Barley Malt.

vy

Grocers are serving their customers
in the best way when they supply
them with this superior cereal.

THE H-O COMPANY

Hamilton, - - Ontario

SANITARY CANS

FOR

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk .

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.

| I,
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The Point in a Nutshell

Contractors to the

War Office and Admiralty

CANADIAN AGENTS:
W. L Mackenzie & Co., 306 Ross Avenue,

Winnipeg.

L. A. Gastonquay, 60 Bedford Row, Halifax,N.S.
Standard Brokerage Co., 1640 First Avenue

West, Vancouver, B.C.

W. A. Simonds, 89 Uniom Street, St. John, N.B
W. L. Mackenzie & Co., 606a Center Street,

Calgary.

9 The difference between the Vinegar we make and
the others you're sometimes asked to buy lies in the
brewing. An honest attempt to produce agood article
is not always awarded with success, but—

9 Since 1849 we have been renowned for the excellence
of our plant and the perfection of our product.

9 During that time our trade has developed and
extended to all parts of the world.

"

White Cottell & Co.

Camberwell, S.E., LONDON, Eng.

thorough manner.

Equipped with the Hobart Automatic Release, an effective protec-
tion against accidental damage to motor, etc.

Get in touch with us right away. We shall be happy to furnish
full details and quote prices.

CANADIAN AGENTS:

The W. A. Freeman Company, Limited

HAMILTON, ONT.

An Investment that Pays Handsomely!

If you wish to impress people with the idea that you are in the
coffee business right, you should instal a

HOBART
Electric Coffee Mill

Its handsome exterior, beautifully enameled and nickeled, adds
to the appearance of any grocery store, and the motor and grinding
parts are so well arranged and of such excellent workmanship and
materials that the grinding is effected in the quickest and most
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THE CANADIAN GROCER

[NION
SILENT

oM

MALELE /N CANADA
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DOMINION MATLS L

“DOMINION’’ Silent Matches

THE DOMINION MATCH CO., LIMITED

or Canada Brokerage Company, Limited, Toronto

Your Customers will ask for

knowing they are the most reliable on the market—heads
wen’t fly off and light every time They have substantial
stems and are packed in attractive, convenient boxes.
Make a display of these on your counter or in the window
and they will bring results.

DESERONTO, ONT.

When you are tired
trying other
Bottled Coffees

and tired listening to customers’
complaints about them, stock

“KIT”

COFFEE

Price—Nom. 5-0z. bottles, $1 55 per doz.
Nom 10-0z. botties, $3.00 per. doz,

The only Bottled Coffee
that is a Success.

“KIT"” Coffee is what your
customer is looking for—a con-
centrated essence of finest fla-

vor and aroma in a form that is HANDY TO USE.

The retail grocer who stocks “KIT'’ Cofiee is sure
of plenty of Cofiee Business.

Canadlan Agents:

THE HARRY HORNE CO., 309 King Strest West, TORONTO
A. TYTLER, - - - Temple Buildiag, LONDON
J. A. CROOKS - - . Bedferd, HALIFAX

KIT COFFEE CO., Govan, Glasgow

How are your Soap Sales?

Down?
Up?
up still.
quite simple.

“Canada’s Best”

SOAP

and the soap, in a very literal sense.
“does the rest.” It is the soap cus-
tomers come back for, the popular
favorite which is always increasing
in popularity.

Then we can put them up.
Then we can put them higher
How do we do it? It's
We sell you

SHALL WE SEND YOU A SAMPLE CASE?

United Soap Company

OF CANADA, LIMITED
MONTREAL

. Get Wise . and Busy .

(THE GOOD ONES).
bring back the omes you have lost and produce for you a faf

{ Note our prices.

- St. George Evaporated Milk, 4 doz. in case—$3.35

Banner Condensed Milk,

J. MALCOLM @ SON

ST. GEORGE - - ONT.

Mr. Grocer: Don't let your business grow flat and stale by hammering away at the same old lines.
St. George, Princess and Banner milk will add a new tone to your business, bring you new customers,

5 Case Lots shipped, freight prepaid, to any rail point in Ontario.

Get wise to the NEW ONES

living profit. The quality of these lines is unquestionable—

Princess Condensed Milk, 4 doz. in case—$3.90
4 doz. in case—$4.40

Order from your wholesaler or direct from the
factory.

12
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PURE, WHITE
TABLE SALT

The superior quality, clear, white cry-
stals that flow ireely for table use makes
ready sale for ‘“ Century Salt.”

It is the kind
that is de-
manded by
discriminat-
ing people.
Stock “Cen-
tury Salt”
and prove
our claim,

THE DMINLON SALT Counir
SARNIA, ONT. l

What’sina Name?

There’s Quality and Purity in
the name

CHIVERS

when connected with

Pickles and Malt Vinegar

You have now an opportunity of getting
the highest grade of pickles on the Engligh
market to-day at an exceptionally low rate.

The Man of the Hour

is the man who can provide his customers
with something tasty at a reasonable figure.

Let Us Show You

S. Chivers, Limited

CARDIFF, WALES
Canadian Branch, 112 St. Francois Xavier St., Montreal

e e s s o P
e e e e

They Guarantee ‘Repeats’!

ROWAT'S
PICKLES

PATERSON'’S
SAUCE

are two lines of sustained profit which
every grocer should handle.

Are ready, steady and profitable sellers.

GLASGOW
ROWAT & c i SCOTLAND

CANADIAN DISTRIBUTORS:—Snowdon & Ebbitt, 325
Coristine Bldg., Montreal, Quebec, Ontario, Manitoba, and
the North-west; F. K. Warren, Halifax, N.S.; F. H. Tippett
& Co., St. John, N.B.; C E. Jarvis & Co., Vancouver, B.C.

1 e 0 e A
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“DUNOYA” SARDINES

OLDEST ESTABLISHED BRAND ON THE MARKET

Merchant

Think of the convenience

of simply hanging the cus-

tomer’s can on the pump and turning
a crank to get a gallon of oil.

No Funnels —No Measures---No Waste---

No Dirt. Saves Space, Time and Money.

You don’t touch the oil. The pump transfers it from
the storage tank into the customer’s can; measures it,
counts the gallons and shows the money charge.

It changes the oil business from a drudgery to a
clean, pleasant and profitable trade.

The variety of sizes and styles will enable you to
suit yourself in price. Every outfit the best at its price.

Ask for Book No. 5.

S. F. BOWSER & C0., Ltd.,

TORONTO,
66-68 Fraser Ave

Possess an alluring daintiness, delicacy and delicious flavor, making
them a temptation and delight.
A particularly profitable line for you to handle.

RETAILING AT 10c. A TIN

Very popular among every class of trade, and allowing you a good
profit on every sale.

CANADIAN AGENTS

J. W. Bickle & Greening, "

(J. A. Henderson)

SIX GOOD LINES

CHIVERS’' CARPET SOAP
Best and Simplest Carpet Cleaner in
the world. . « Over 50 years’
success. Hundreds of testimonials.

In Balls.

CHIVERS’' CLOTH SOAP

For Cleaning Suits and Dresses.
In Tablets.

CHIVERS' MOTOR SOAP
Specially prepared for removing oil,
grease and dirt from the hands.

In Tablets,

CHIVERS’
PLATE
POWDER

Theefiecton Silver
and plated goods is
really brilliant and
pleasing. In boxes.

CHIVERS’
FURNITURE
POLISH

Unequalled for
producing a quick
and durable polish
on all kinds of furniture, In jars.

CHIVERS' FLOOR FOLISH

Gives a bright and lasting polish to
stained floors and linoleums. It is
also splendid for all kinds of leather
work. In small and large tins.

Sole Manufacturers:

F. CHIVERS & CO., §21 ene:

Agents for Canada:

HARRISON & SON
ST. NICHOLAS BLDG., MONTREAL
Who will esteem your enquiries.

When writing advertisers kindly men-
tion having seen the advertisement in

this paper.

14

TWO CENTS PER WORD

You can talk across the continent for two cents
per word with a WANT AD. in this paper.
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“Blacksles
Slicer

None Better

FEW AS GOOD

PRICE

$ 1 50.00

SOLD ONLY BY

Ryan Brothers
110 James St. :: WINNIPEG

Built on Merit

The easiest running, quickest
grinding and most attractive
mill for your store is the

ELGIN
National Coffee MIII

It is equipped with ourmw
style force feed steel cutting
grinders, which make for fast
grinding and durability

.
) Prompt shipments our
specialty.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. & J. Galt (and branches) The Codrille Co. (and
Larson & Co.

branches); Fole; d Bros., md branches).
VANOOUVIB— ° H. uilbkdm Co., Ltd.; Wm. Braid & Co. ;
HAIILTO?—JM ertOo Balfour, Smye & Oo.; MoPherson,

& Co.
ST. JOHN, N.B.—G. E. Barbour Oo., Dearborn & Oo.
RBGINA SASK.—Osmpbell, Wilson & Smith
ONTREAL an Fairbsoks Co. (snd branches).
lnuonros ALTA.—The A. MacDonald Oo.

MADE BY

Woodruff & Edwards Co.

ELGIN, ILL. U.S.A.

15

Tell Your Jobber
You Want

7 LRMSBY;S.\

FROM THE LAND OF SUNSHINE|

This Mark on Every

Box Insures the Best

Place Order Now for

Fall Delivery

She wouldn’t take, as a gift, any other salt but

WINDSOR SALT

FOR TABLE OR DAIRY

She knows that “Windsor'" Salt is pure—that
no adulteration is added to keep it from caking
—and that it gives a delightful savour to the food
the butter and the cheese.

She knows, too, that no other salt is “just as

good.”

THE CANADIAN SALT CO.,

LIMITED
WINDSOR, ONTARIO.
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BALFOUR, SMYE & CO.

Tartan Bran

Exchange to all departments.

Teas, Coffees, Spices, Extracts, Baking
Powder, Canned Fruits and Vegetables

Salmon and Sundries. Every tin and package guaranteed.

wagstaffﬁ’s Jams, Jellies, Marmalade.

BRAND |m|l0ria| Viniter.

THE SIGN OF PURITY Phone 3595.

The above lines are fully guaranteed
for quality, appearance and sale.

, ez HAMILTON

“Club House” Brand

SPANISH OLIVES

are a superior line that you
will be well advised to
handle, because of our care
in selecting and packing
only the very finest Sevilla
Olives and the excepticnal
skill and cleanliness with
which they are packed—
the brine for *“Club House”
Brand being made from our
own pure Artesian water—
make possible our absolute
guarantee of satisfaction.

“Club House’” Brand
Olives are attractively
packed and yield you a
good profit.

D WAL

KER BIN"
SYSTEM

is the only Complete Line of Modern
Grocery Fixtures Manufactured in

Canada.

It affords the best-known facilities
for handling a grocery stock of any size
and displaying that stock to the best

advantage.

A “Walker Bin” Outfit will put
new life into your business, and the cost
will be small compared with the results

that are bound to follow.

Wrrite for Illustrated Catalogue
‘“MODERN GROCERY FIXTURES”
and let us give you an estimate.

Walker Bin & Store Fixture Co.

LIMITED

Gorman, Eckert & Co., Ltd.

REPRESENTATIVES:—

Manitobs: Watson & Truendale, Winniped, Han.

Saskstehewss and Alberts: J. G. l.t::c:. s Berlin, Ontario
Meantreal: W, 8. Sileock, 33 St. Nicholas Street

LONDON, ONT.

Canada
First

is full cream milk reduced to about
one-third consistency in a vacuum,
containing nearly three times as much
in butter fat and solids.

The purity and quality of every can
of “Canada First” milk are absolutely

The Aylmer Condensed Milk Company,

Limited, -

Head Offices: Hamilton, Ontario

Evaporated

and unreservedly guaranteed. . The
sterilizing processit undergoes positive-
ly destroys all bacilli and renders it
superior to ordinary milk.

Order from your jobber.

Aylmer, Ontario

e
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DON’T ORDER BEFORE RECEIVING QUOTATIONS ON
NEW SEASON’S

JAPAN TEAS
FURUYA & NISHIMURA

HEAD OFFICE—NEW YORK. BRANCHES—MONTREAL and CHICAGO

The Best
is Always Cheapest

That's why hundreds of wide-awake
grocers are buying

Arctic Refrigerators

Cold, dry air constantiy circulating,
absolutely sanitary—can’t collect diri
or rust or corrode: shelves and sec-
tions specially for grocers: all parts
separable; case of ash: hardware of
solid brass with lining of spruce,
shellacked. Write now for complete
information.

John Hillock & Co., Ltd. - Toronto

Representatives Western Provinces: Ryan Bros., 147 Bannatyne
Ave., Winnipeg, Man,; Donnelly, Watson & Brown, Calgary, Alta.

Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

No other sugar will compare with it.

Make the test yourself. Place samples of other
manufacturers alongside it. You will see the differ-

ence and recognize the advantage to you of
recommending ‘' Redpath' Sugar as the Best.

Extra Granulated PARIS LUMPS

Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in “Red Seal”
Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,

Limited
Montreal, Can.

Established in 1854 by John Redpath

Talking to the Point

CLASSIFIED WANT ADS get right
down to the point at issue. If you want
something, say so in a few well-chosen
words. Readers like that sort of straight-
from-the-shoulder-talk, and that is the rea-
son why condensed ads are so productive
of the best kind of results.

CLASSIFIED WANT ADS are always

i They are read by wide-awake,
intelligent grocers, who are on the look
out for favorable opportumities to fill
hei 5 .

TRY A CONDENSED AD IN

.-o.w“

THIS PAPER

FARROW'S ‘A-1" MUSTARD

THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

In every market of the world FARROW’S “A-1” has forced its way. Write your nearest
agent for a sample tin. Compare the get up, the quality and the prics—then you’ll know the reason why !

CANADIAN AGENTS:—

. . o
McLEOD & CLARKSON, 847 Beatty Street, Vancouver; W. G. PATRICK & CO., 77 York Street, Toronto; T. A. MACNAB & CO.,
Cabot Bldgs., St. John’s, iﬂovhundllnd; W. A. SIMONDS, 89 Union St., St. John, N.B.; RUTTAN & CHAPMAN, Fort Garry Court,
Maia St., Wl;mlpu; ROSE & LAFLAMME, 400 St. Paul St., Montreal; C. E. CHOATE & CO., Pickford & Blacks Wharf, Halifax
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THE CANADIAN GROCER

SUCCESS AWAITS THE GROCER

who features B J ELLAND’S
Smoked Herrings in Bouillon

These delicious summer-caught herrings, packed sardine style in spiced
bouillon, have leapt into popularity wherever introduced. They are
packed in patent cans with key opening, and retail at 10 cents, leaving
the retailer an excellent profit margin. Canned in the pink of condition
a few hours after being caught. Ask your wholesaler.

JOHN W. BICKLE & GREENING (. o. HENDERsON) HAMILTON

CANADIAN AGENTS

“For Old Acquaintance Sake” THE MOLASSES THAT
is all right sometimes INCREASES SALES'

BUT NOT IN BUSINESS :
Apart from the unquestioned quality and
“FOR PROFIT SAKE" flavor of

WILL SUIT YOU BETTER G INGERBREAD
WHITE SWAN LYE Molasses

it will sell readily because the large

Shows you a proﬁt of 50% variety of size_s in whigh i't is put up can-
not fail to suit every individual require-

and gives your customers ment of your customers.

much more for their Gingerbread Brand is a strong baker,

moneythan other brands, gfangc'l)lzd body, and a profitable line to

and is IR
Put up in tins—2’s, 3’s, 5's, 10’s and

Guaranteed Absolutely Pure b g 3 it o e

Sold from Ocean to Ocean GIVE YOUR WHOLESALER A TRIAL ORDER.

ON MERIT The Dominion Molasses Co.,

LIMITED
HALIFAX NOVA SCOTIA

/ /m,.// LYNCH’S BISCUITS ARE
¢ ,,,,, ~ SOCIAL FAVORITES

They are attractively done up and arrive at your store

as crisp and dainty as when they leave our ovens.

Creamalt Sodas—Family Pilot—Graham Wafers—Ginger
Snaps —Seed Sugar—Fig Bars—Crimp
Sugar—Lemon Creams

71 Lynch’s Limited—Sydney, N.S, Mtz
: 18

. 2
. ‘ SRS TR




s
e

w

yer

!iu:llih.
gionery

IN THE LONG RUN

it pays best to consider your customers’ interests as well as your own. At this time
of the year, when the householder is putting down preserves, it is especially to your
interest to give them the best sugar you

can buy. The best is

Get New Trade

and keep it by pushing the sale of Minute
Tapioca. Just tell your customers this:

By using

Minute Tapioca

a delightful, dainty and wholesome dessertis

THE CANADIAN GROCER

efs.

GRANULATED

BAIRD’S

WORGESTERSHIRE

SAUCE

ready in fifteen minutes.

MINUTE

st WD MEUSTERED Uy py

ALWAYS READY

'TAPIOCA

NO SOAKING

2 Minute Tapioca is perfect- 1s

7

4 ly pure. Itis madein the

f; largest and most sanitary D E L I C I O U S .
: tapioca factory in the It makes the plainest fare

| world. Six quarts to a appetising, and makes

i package, delightful to the palate

RRs

the flavor of Fish, Meat,
Stews, Soups, Gravies,
Curries and Salads.

Low in-Price
High in Qualit
Agents:--Maclure & Langley, Ltd., 12 Front E, To/ to, 604

Llndu, Blds.. Montreal: W. L. McKenzie & Co., Wmmpag S. Bed-
, Va ver; Schofield & Beer. Cotpmisgion Merchants,

Ask your Jobber for
Minute Taploca

Minute Tapioca Co

Orange, - Mass.

SAL NN

A .

Canadian Representatives
Canadian Specialty Co , Toronto

. B. Hall & Son, Montreal

W. S. Clawson, & Co,, St. John, N.B.

AR

==

& C
St. John, NB W. J. Mahony, Board of Trade Bldg., Sk ohn’s, Nfd.

JAMES DOME BLACK LEAD

Gives a quick, clean, lasting shine. Pays a good profit.

W. G. A. LAMBE & CO., Canadian Agents, TORONTO

FOR STOVE POLISH

You can’t beat the old reliable

19



HOUSEWIVES’
FAVORITE

WHITE DOVE
Cocoanut

The White Dove, symbolic
of purity, is the proper brand
for this popular cocoanut.
Every can passed over the
counter will return many
profits in good will. Be sure
to stock ““White Dove.”” Full
particulars from

W. P. Downey,

MONTREAL, QUE.

THE CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They den’t
know what we can do. A small
advertisement in the

RINGSTON

“GLEANER”

might bring inquiries. Better
write for rates to

I.C. STEWART, Hallfax

!='
The W. H. ESOOTT GO0

WHOLESALE

Grocery Brokers

187 BANNATYNE AVENUE

. OCOVERING
MANITOBA ane SASKATCHEWAN

CORRESPONDENCE SOLICITED

emies Common Sense
KILLS { Rats “l.l‘ﬂ...."w

Dealers find Common Sense & very good seller, for
we # gives general satisfaction and each
e o chbers abous same. Write for prices.

SUCHARD’S COCOA

This is the season te push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard’s Cocoa against all other
makes. Delicious in flaver. Prices just right.

FRANK L. BENEDICT & CO., Moatreal
Ageats

The manufacturers of a leading
staple grocery line with an excel-
lent connection, having found it
advisable to canvass the retail
trade—in addition to the wholesale,
would be pleased to consider hand-
ling other lines on a commission
basis throughout Ontario and the
Maritime Provinces.

Address Box 391, Canadian Grocer

HIOH-GRADE OLIVE PRODUCTS

*“Falcon” Brand Olive Oil, which is bottled or
ut in oans im Provence, l'rnm:e is umsurpassed
or quality. Its xupumacyh everyvhore acknow-
ledged. Why not have |he “Falcon” Quality
bottled under your own l

A.F. MACLAGAN
Montreal

409 St. Nicholas Building

Blackstrap Molasses

FOR PRICES WRITE

W. S. GOODHUGH & CO.
304 Board of Trade Bldg.
MONTREAL

Judgment

has been pronounced
in the case of

“Club”

Health Salts

and the verdict is

“EXCELLENT”

There is no getting away from the fact
that “CLUB HEALTH SALTS”
is a leader.

Refreshing,
Effervesoing
Beverage

Show it to your customers.
They'll be pleased.

10 Cents Retall

S. H. Ewing & Sons

MONTREAL - TORONTO

MOP-STICKS

The GRAY, YOUNG & SPARLING CO., Limited
SALT
MANUFACTURERS

Granted the highest awards In com-
petition with other

WINGHAM ESTABLISHED 1871

OF DURABILITY

are the “TARBOX BRAND"”

No. 8 Plain Cloth Holder.

No. 10 Combination Brush
Specify through your Jobber along
with Self-wringing and Crank-wring-
ing Mops. Manufactured by

TARBOX BROS.. - Toronts, Ontario

. BRRNCRPRET et [T <o & JEURN

WINDSOR SALT

CAR LOTS OR LESS. Prempt shipments
Write us for prices. Phone ovder af ouwr
SXpemse

TORONTO .‘LT WOIKO
TORONTO. O g I MANAGER

== CHINESE
STARCH

HAVE YOU
A STOCK?

OBT PRICES

MOMTRREA

GREAT SELLER
ALL THE TIME.

OCEAN MILLS

When writing advertisers kindly mea-
tion having seen the advertisement in

o

Eis
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THE CANADIAN GROCER

Wholesome and Appetising!

Success in your Biscuit Trade is dependent firstly
on quality and flavor, but also largely on the condition
in which they reach the customers.

TELFER'S BISCUITS

may be relied on to open up Fresh and Crisp, and in-
variably give perfect satisfaction. Our ‘‘Oatmeal
Crackers” prove a steady and profitable seller, and
never fail to please the palate. We make all kinds of
high-grade and dainty biscuits.

Telfer BI'OS., Ltd. Collingwood, Ont.

Branches:

Toronto Winnipeg Hamilton Fort William

Get Wise

to catering for the better
class trade!

PURNELL’S

Sauces, Pickles and Vinegars

are quality goods that will
add to your reputation
and profit. They will
surely influence the more
profitable family trade to
your store.

All jobbers handle the
complete Purnell line.

Our Agents in Canada are: Charlottetown,
Horace Haszard; St.John N.B., E.C. McMich-
ael; Montreal and Ottawa, G, S. Harding, Can-
ada Life Building; Halifax, N.S,, J. Billman,
236 Hollis St.; Quebec, Cg A. W. Dunn, 67 St.
Veter St.; Toronto, Lind Brokerage Co.,73 Front
St. E.; Hamilton, J. H, Stratton & Co.; Winni-
peg, Carman Brokerage Co., 141 Bannatyne Av-
enue E.; Vancouver, g.C.. C. E. Jarvis & Co.,
Room 10, Flack Block, Hastings Street.

Purnell & Panter, Ltd.
BRISTOL, ENG.

Est. 1750. Contractors to the Admiralty.

The Seal of Public Approval

has been stamped on

QUEEN QUALITY PICKLES

a line you can stock and recom-
mend with perfect confidence.

These pickles are made solely
from choice selected vegetables
and high grade vinegar, and
the entire process is carried out
in a fa tory that is a model of

sanitary cleanliness.

‘““Queen Quality”
Pickles are perfectly
processed and will be
found wholesome and
tempting.

Put up in 10 oz. and
20 oz. bottles.

PURE TOMATO
CATSUP

Taylor & Pringle Co.

Limited

-

Owen Sound, Ont.

and your customers.

21

Made in the “ Sunshine Bakery” by Expert Biscuit Makers

are in every way the most superior products of modern bakery. Their quality is the foundation on
which their widespread reputation has been built—only the choicest of materials are used and the most
palnstaking care is exercised in the mixing and baking of the ingredients to produce the appetizing flavor and
delicate crispness of the Ramsay Sweet Biscuits and Sodas. Once tried, your patrons will always ask for this
brand. Paut in a trial order and you will be convinced that Ramsay’s are the most satisfying both to yourself

RAMSAYS LIMITED, 29-31 Vitre Street MONTREAL
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THE CANADIAN GROCER

YOU—A FEW IFS—US
BRITISH CO LUMBIA

Are you represented in this Territory?

If Not

We would like to represent you.

If you are represented,

Are you successfully represented; i.e., are you getting the volume of business
your goods deserve?
If Not

You can obtiin it by appointing us.
We want your Agency You w+nt our Service

There is an ever increasing demand for good goods in B.C, but they
must be properly introduced. This cannot be done by an agent who sits
in his office most of the time, with an occasional visit to the wholesale
trade. The Wholesaler has too many lines to specialize.

Our Organization is Complete

We have a staff of travellers calling upon both the wholesaler
and retail trades regularly and systematically.

We Specialize on one Line at a Time
Amongst others we want a first class Canned Goods Agency.

This is our new 6-storey fireproof warehouse.

Consignments el e Merchandise
Handled . Stored

We Purchase Some Lines Outright

THE STANDARD BROKERAGE CO.

Established 1903 Vancouver, B.C.
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THE CANADIAN GROCER

Year after year the output of
_‘ ““SALADA’’ grows. Grocers from
coast to coast are finding out that
““SALADA’’ is a sure trade-winner.
Step by step thousands are building a
large and profitable tea business with
““SALADA’’ as the foundation. Dur-
ing the first six months of 1911 we had
an increase of over 500,000 lbs., so that
now the sale equals 48 packets for every
minute of our lives. Make ‘*SALADA’’
the leader in ‘your tea department and
wateh the results.

There is no mistaking the superiority { }
of a tea that in twenty years has built Y
up a market in almost every part of the
North Amerviean continent, that has had
the most enormous increases in sales, ;
vear after year, until over 23,000,000 :
packages was the immense output for
1910. This continental endorsement of £

SALADA’" Tea proves conclusively i
our right in offering it to the public as 1
the most delicious and healthful tea in
the world.

Arve you fully sharing in this profit-
able distribution of **SALADA?"" The 4
tea that quality made famous. |

‘INDEX TO ADVERTISER*~ :if
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How to Increase Efficiency of Clerks

A Question Made to Cover Entire Grocery Business — Mer-

chant’s Moral Responsibilities for Young Men Placed Beneath
Him—Changed Conditions From Those of Good Old Days—
Rudiments of Weighing—The Wonder as to Learning at all.

There were certainly some searching
questions propounded at the Grocers’
Convention to which I have referred in
recent articles; surely some of those
grocers are thinkers, or such questions
could not be couched in such concen-
trated, concrete form. Note this next
one:

““How ean we Increase the Efficieney
of our Salespeople?”’

Does that not open an imposing array
of possibilities in the way of analytical
discussion? Why, come to think of it,
this question can readily be made to
cover our entire business. For see: To
teach we must learn. Further, to teach
IS to learn; for the teacher ever learns
more than he teaches and learns best
by the very act of teaching. The very
act of grasping a question with the
purpose of finding the solution is al-
ways so stimulating to thought that
we cannot formulate a single solution
of even the simplest, most elementary
question without increasing our own
mental breadth and thus adding to our
own mental stature.

Our Need and Duty.

This is a particularly deep question,
too, and ramifies into many, many
things. Not only our need for better
help, but our duty to educate our help;
our moral responsibility for those
younger than ourselves who are placed
under our tutilage. And in just the
measure that we recognize that res-
ponsibility and iulfil this duty shall we
enjoy the services of better helpers

The changes which have come ahout
in the grocery business during the past
30 years have really been rather hard on
the young fellows. Back in the 80’s
there was no sort of argument about
it; a bhoy simply had to be taught some
things beiore he could be turned loose
in a store. It was obvious even to
him that he had something serious to
learn—something he often cannot see in
these present days of packages, paper
bags, and slovenly wrappings: You of
a generation ago will know what 1
mean. You remember how we had to
start the boy at putting up sugar in a
flat paper; then graduating him to
rice, and bheans, green cofiee and crack-
ers. Bless you! he had some respect for

*The writer of this article is -one of the
most successful dealers on the continent. He
bas spent almost 30 years in the retail gro-
cery business and is well equipped to answer

questions and smooth out difficulties with
which others may bave met.

*By Henry Johnson, Jr.

his calling those days. He could see at
once, or ii he could not, a single trial
at the wrapping business showed bim
that he had something very definite to
learn.

The Good Old Days.

Now that those ‘‘good old times’
(Note quotation marks, please) have
gone, what are we doing to give the
required education to our helpers? They
must be educated just the same; for it
will not do for us to complain of im-
periect service if we have no system
for developing the faculties of our boys
and girls. If we look about us to-day,
we, shall find that, whereas the old edu-
cation called for a good deal of lead-
ing and showing on the part of the
proprietor, the present system is made
up mostly of ‘‘don’ts.”” We put a green
clerk onto the job, probably setting
him to some task under another who
has had little more technical training
than himself, and from that time on-
wards it is apt ' to be: ‘“‘Don’t do that,
Henry,” at nearly every turn, until it
becomes a matter of wonder that the
boys develop at all. What is needed
here is a system of the same old rudi-
mentary drilling in the old tasks, just
to instill into the minds of our bhoys
the truth that the grocery business is
something to be learned, not a matter
that can be known by intuition, some-
thing so important that even teaching
will not cover the ground, but that
much must be absorbed sub-consciously,
through long practice and leading along
right ways. Every new clerk should be
taught to wrap packages just as our
fathers wrapped them.

Weighing Correctly.

Next, take the task of weighing cor-
rectly — the most important single
thing about our business. It matters
not what kind of scales you use, wheth-
er computing, even balance, automatic
or other, it is the ‘‘man behind the
gun’’ who counts for right weighing or
the reverse. Thus, leading, careful,
time-taking teaching must be given. It
will not do simply to pick up a pack-
age and finding it overweight, say,
““John, this is too heavy; you must not
do that.” No, do not blame the boy
for that. Blame yourself for failing to
teach him to begin with. All you have
to do is watch the hali-baked, sloven-
ly, untrained way in which a clerk
over-fills a package; digs out parts of

24

the contents; fills again;, again digs
out; finally dribbles the goods in with
exasperating, time-wasting slowness, to
see the need for some systematic train-
ing in this matter of weighing. And
mark you, it is not all in the clerks,
either. I see many grocers do this same
thing themselves, which, however,
mostly goes to show that they, too,
are of a recent generation and had
little real apprenticeship in this busi-
ness of beingg a groeer.

Rudiments of Weighing.

The first thing to learn about weigh-
ing is the size of bag it is proper to
use for a given article: No. 2 for a
pound of cofiee, or Jap tea—also that
the No. 2 bag is a quart bag and will
hold a quart of beans; also that this
multiple of 2 holds good all through
the measured foods, such as No. 8 for
a half peck, etc. The next step is to
learn to fill the package slack, that is,
allow for MORE to be put into it in
the weighing—never so fill it that any
has to be dug out of it. Next, place
the package on .the scale and, while
continuing to fill it from the scoop in
the RIGHT hand, keep one finger of
the LEFT hand on the scale scoop or
platiorm, to get the ‘ieel” of how
nearly the correct weight is being put
into the package. This faculty to
‘“‘jeel”” the weight is workmanlike,
greatly time-saving, makes for the ut-
most accuracy, looks businesslike and
will develop the utmost speed in any-
body. If after a fair show at this kind
of training the young man does not re-
spond, then you have done your part
and can justiv feel that ‘‘it is not in
him’’ and he can be eliminated, as he
should be, if not fitted for the work.
This is fair to both parties and will
tend to ‘‘increase the efficiency of your
help’’ both through the agency of de-
velopment and elimination; whereas now
your only course would seem to be
elimination.

The Cost and Price Book.

Next, keep a cost and price book;
then have a sample can or package of
all goods provided with a paster which
reads: ‘‘Sample; not to be sold.”” On
that paster mark the price each, per
dozen, and per case. The new clerk is
to be shown around carefully, after he
has passed through his weighing and
wrapping apprenticeship, to acquaint
him with the general arrangement of
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THE CANADIAN GROCER

the stock—and right here will be seen
the need for the systematic depart-
mentizing of your stock if you are not
now handling things that way. Then
he should be shown the price book,
wherein the selling prices may be in
plain figures, should be so, in fact, and
the cost can be in cypher. It should be
carefully impressed on him that every-
thing has its place and must be re-
placed there EVERY TIME it is used;
this is to be imperative and not to be
excused by the statement that he was
“pusy’’ or anything like that. After
which, he may be turned loose—and
then carefully watched and guided with
helpful hints—told what to DO, not
what NOT to do.

Which gets us back to about where
we started: That to have good clerks,
we must first have good grocers. That
to teach a thing, we must first know
it. That, in short, the Efficiency of our
Salespeople (a stilted phrase, borrowed
from the department store, which does
not make a hit with me) is strictly
‘“‘up to us,” and if we fail to have

them, the fault is really chargeable to
our own personal account and not to

that of the presently rather neglected
clerk

O, by the way; by all means have
the boys read your trade paper—every
bit of it, and talk with them about it.

To Purchase Sugar at an Open Price

Suggestion Advanced by Wholesaler Claims That It Would
Eliminate All Conditions Tending Towards Demoralization of
This Trade—Refiner Would Sell the. Wholesaler, and He the
Retailer, at Price Prevailing Time Order Was Booked.

Now that sugar has developed an un-
mistakable inclination to soar to higher
price levels, it will probably be an op-
portune time for the trade to discuss
the distribution of the staple, with a
view of hitting upon the best method of
purchasing by all the parties to the
transaction.

From time to time men have come
forward with suggestions ecaleculated to
work for a bettering of conditions, but
none of these have had mueh effeet in
the handling of the product. Now it is
a wholesaler, Hugh Blain, of Eby-Blain,
Toronto, who puts forward a method,
which, if not comprehensive enough to
meet the wishes of all Canadian mer-
chants, is at least worthy of serious
consideration by manufacturers, whole-
salers and retailers alike throughout the
whole Dominion. Mr. Blain barely out-
lined this proposed method at the recent
meeting of the Ontario Wholesale Gro-
cers’ Guild, held in Toronto, during a
discussion on the best methods to be
adopted in the handling of the staple,
but, although his proposition was en-
dorsed by some of the leaders in Guild
work, it was not discussed at any length.

Briefly, Mr. Blain would have all
sugar, bought by all parties through to
the retailer, on an open basis. That is
to say, he would have a wholesaler place
an order with a refiner, for a certain
quantity; the refiner would accept the
order and charge the wholesaler the rate
per hundred pounds at which the pro-
duct was quoted at the time the order
was received. Then, to project the ex-
ample still further, the traveler repre-
senting the wholesaler would go out on
his route and accept orders for sugar,
on a precisely similar basis. The whole-
saler would accept the order from his
man and enter it upon the books, charg-
ing the retailer the price at which sugar

wholesaled at the moment the ovder
reached his office.

Speaking in support of his sugeestion,
Mr. Blain pointed out that he felt sure
this ‘“open system’’ would have the ef-
fect of eliminating all possibility of fric-
tion between wholesaler and retailer,
arising out of fluetuation of priees, and
the competition of wholesalers for the
business. Conditions at present, he said,
were not caleulated to work for anv
great amount of harmony because there
was too much selling of sugar to-morrow
at to-day’s priees. Sugar was being sold

at prices other than thosce actually pre-
vailing at the moment of sale, and this
state of affairs was not growing any
better. 1t was a pity, he said, because
the trade was becoming morve or less de-
moralized. He felt certain that the
““open price’’ system would work for
the changing of all this. There would
still be the advantage to the wholesaler
from careful buying; likewise the bene-
fit to the retailer beczuse of this care-
ful purchasing by the wholesaler from
whom he usually obtained his supply of
sugar. The traveler would not have to
do any hedging; he would simply book
the order and transmit it on to his
house where the prevailing quotation
would be set against it. The wholesaler
who proved to be possessed of good
judgment would then be in a fair way
of securing even more business than was
the case when the ““price’” method was
n vogue

At the Guild meeting alveady mention-
ed there was not any unanimous expres-
ston of opinion on the proposal.  The
tone of what discussion there was, how-
ever, was friendly, and it is probable
that it was the simplicity and magnitude
of the scheme, that prevented action by
resolution at that time. But, apart from
any action which wholesalers, individual-
Iy or eollectively, may take it would seem
to be an opportune time tor dealers
throughout the country to turn the mat-
ter over in their minds. The scheme 1<
at least worthy of carveful consideration
by retailers even if the only objeets
gained consist in familiarvity  with the
subjeet when it does become, later ou, a
really important issue.

S
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Leaving goods on the counter aiter the customer-to whom they had been
shown, has left the establishment is not calculated to convince the next arrival
of your neatness and care of goods.
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Phenomenal Rise in the Price of Sugar

Increase Reported on Tuesday Brought Total Advance for Year up to Ninety-

Five Cents—In Month of July Alone, the Rise Amounted to Fifty-Five Cents
on the Hundred—Advances Credited to Damage to Growing Beet Crops in

The month of July saw the most ex-
citement in sugar known in many a
year. On July 1 the grocer could purchase
this article at $4.60 per hundred-weight
on a Montreal basis, but the closing
days of the month saw it selling at
$5.15, a total upward movement f 55
cents, an extraordinary advance ! so
short a time. The given reason for the
sharp upward trend was the un‘avora’le
condition of the growing beet ciop in
Europe. The weather throughout the
growing districts had been extremely
warm and rain was sorely needed and
all reports of late from KEurope have
read : ‘‘Weather
growing crop.” The leai surface, on ac-

unfavorable for the

count of the hot and dry weather, is es-
pecially small, which is an 1afavorable
condition at this stage of growdh, as,
from now on, the sugar in the beet is
gathered by the leaves and 1he 1 ger
the leaf area or surface the Iniger the
sugar produced, as a rule

Looking Backward.

1f we look back over the past seven
months’ doings in the sugar market, we
fird some interesting -features. From
the lowest point of the year there has
been a steady upward movement amount-
ing to 95 cents, the market never wav-
ering or showing any signs of weakness
during that whole period. On January
24th, raws in New York dropped to
$3.42, which proved to be the lowest
point of the year. On February lst re-
fined was at the lowest point, namely
At this
time refiners were holding ofi in their

$4.20, on a Montreal basis

purchases of raws, hoping for a lower
market. While they were waiting, there
came reports that the Cuban crop would
be 200,000 tons short. At once there
was a flurry., Speculators began to get
busy but still refiners held off, hoping
that things would take a turn and they
would still be able to purchase at the
low price. But this did not happen, for
the raw imarket shot up fully 20 points,
and refined advanced 10 cents, the be-
ginning of the upward trend.

Europe, and to Strong Raw Markets Generally.

Then began a period of steadiness,
with upward movements of 10 cents in
refined on Mar. 3, and 24th and on Apr.
21st, as the shortness of the Cuban
crop became more apparent, and as the
European market remained ahead com-
paratively of the Cuban quotations.
Final estimates of the Cuban crop put
it at 1,527,000 tons as compared with
1,804,000, in 1910. It was evident that
this shortage would have to be filled by
shipments from elsewhere, either Europe
or Java, and both of these were a con-
siderable margin ahead of Cuban. For
this reason those in touch with the
market expected a strong sugar market
during the preserving season, with the
movement in prices depending on the de-
mand during that period

The Bolt from Europe.

It was at this stage that the unex-
pected happened. On June 30th, quot-
ations from Europe were 11s. The first
week in July this price began to gra-
dually expand, while the European mar-
kets gave little reason for the advance.
Within a week prices had increased a
full shilling and reports began to come
out that the beet crop in KEurope had
been damaged by warm weather. Of
course . the speculators in New York,
knowing that refiners were short of sup-
plies, took advantage of the situation
and the price on Cuban raws began to
move upward also. Reports from the
beet districts continued unfavorable, beet
prices moved upward, with Java and
Cuban following. As raws ascended re-
fined prices were also marked up. Fol-
lowing a 5c advance at the first of the
month, refined went up 10 cents on 11th,
20th, 24th, 27th and 31st, making a to-
tal upward movement for the month of
55c¢, an extraordinary advance indeed.

‘“The market is still strong,’’ said a job-
ber in touch with the situation, ‘“‘with
European quotations holding firm. Dur-
ing July the total upward movement in
beet quotations was equivalent to 60
cents per hundred-weight, while Cuba
has been acting in a similar manner.”

““Still,” he said, ‘‘the market is a spe-
culative one. There has, without doubt,
been considerable damage done to the
Furopean beet crop but the extent of

the damage cannot be exactly estimated.

With Europe continuing to rise there
can seemingly be no relief to high prices
until the domestic sugar crop comes in
the market in October. Prices will be
regulated by the consumption which is
ruléd in turn by the supply of fruits
available for preserving on the one hand,
and also by the progress of the European
beet crop.”’

No One to Predict.

““No one would pretend to predict
what course the market will take after
October 1st. The dry spell in Europe
during the past month is said to equal
that of 1904 when the crop was severely
damaged. Now on Oct. 1st of that year,
refined in barrels at Montreal -was $4.65,
and by Feb. 1st it had advanced to
$5.75. I would not want to say that the
market will advance similarly this year
nor would I say it will not. At the
present it is pretty much a gamble and
I do not think anyone would pretend to
predict more than 8 weeks ahead just
now. But, it looks,”” he concluded, ‘‘as
if the market would hold till some time
between Sept. 15 and Oect. 1st, and pro-
bably after that if conditions warrant.”

As stated already the total upward
movement in refined prices since the
lowest po'nt for the year has heen 95
cents, and quotations are now equal to
those of one year ago. In 1910, prices
held firmly but without any great
advances until September when on ac-
count of the slackness of demand, a de-
cline of 10 cents was recorded., With the
arrival of the new beet crop in October,
prices declined a total of 35 cents with
a further lowering of 10 cents on the
1st of December. Looking back over pre-
vious years, it is found that prices have
generally held pretty firm during the
preserving season. The fluctuations dur-
ing the past two years are shown be-
low :

The Fluctuations.

In 1909, the ups and downs of the
sugar market were as follows :—
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Practical Methods in Retail Stores

A Chatham Man Who Uses His Delivery Man to Secure Orders
; —Maritime Merchant Who Sells Gasolene to Good Advantage
‘ —The Drawing Power of Goods—Lethbridge Man Finds To-
bacco a Good Side Line—Appearance as a Factor.

Deliveryman Takes Orders.

Chatham, Ont., Aug. 3.—‘I don’t
know whether many grocers make use of
this expedient, but latterly my delivery-
man has been bringing me back quite a
few additional orders from his trips,’’
remarked a grocer recently.

““T find that very often a eustomer
will forget some article when ordering,
and remember it only when the goods
arrive. Usually the ecustomer will put
off buying till another time, unless the
artiele is urgently needed.

““My driver now is instrueted, in mak-
ing a delivery, to state to the eustomer
that if she has any additional orders, he
will be pleased to take them back with
him to the store and see that they are
promptly filled. He mentions the faet
very deferentially and politely—those
are his express instructions—and I find
that even where there aren’t any return
orders, his thoughtfulness is appreeiated.
There are, of ecourse, orders now and
then, sometimes fairly large; and all this
business counts up.

““It is eoming to be recognized that
my deliveryman is an ordertaker as well,
and T find that ocecasionally customers
will hail him as he passes and tell him to

~bring’ them something on his next trip.

It might be diffieult to do this with some
deliverymen, who aren’t well posted in
regard to the stock, and, in faet,
know precions little in regard
to prices and quality, but I
am fortunate in possessing a man who
knows something of these things and is
in a position to talk business.’’

Selling Gasolene.

St. John, N.B,, July 6.—What has
heen found to be a profitable and inter-
esting side-line for a few groeers in the
northern section of the city is the sale
of gasolene. It may be argued that a
retail grocery store is hardly the place
to find gasolene if there are hardware
stores in the neighborhood, but this is
not the case with at least three grocery
shops of recognized standing in North
End, for the dealers have during the last
year or two cleaned up a tidy sum each
summer through the sale of gasolene.

It has been found that it is not diffi-
cult to store, as a very large quantity is
not kept eonstantly on hand, and what is
in stock is kept in an out-of-the-way
place and divided in small lots of from
five to twenty gallons. It is stored in
tins or large cans and sold the same way
in the same tins, usually, as they are

sl

later returned by the customer. The
reason for his delving extensively in the
sale of gasolene was said by one of the
grocers to be the faet that there were a
large number of motor boat owners in
the vicinity, and many of them were
regular grocery customers of his. They
needed to be supplied with gasolene
quite frequently, and he might as well
‘““make a dollar on it as any other.”’
And he has.

Drawing Power of Goods.

Winnipeg, Man., Aug. 3.—A loeal gro-
cer proves that a reputation for the best
goods is a thing that brings trade to the
merchant. ‘‘During the summer,”’ he
says, ‘‘the housewife has great difficulty
in securing eggs, the quality of which
she can depend on. Several years ago,
I recognized this fact and I then made
special arrangements for supplies of
eggs which 1 was sure were decidedly
fresh. Of course, in order to make sure
of this faet, I have to pay a little more
than for the ordinary run of eggs but
I find that my customers are willing to
pay more for eggs, which they can de-
pend on. This egg speecialty brings me
considerable extra trade, many ecusto-
mers eoming to my store for their egg
supply and to them I am generally able
to sell some other lines.”’

Tobacco Side Line.

Lethbridge, Alta., Aug. 3.—A local
dealer believes that tobaceco is a good
side line for the grocer to carry because
it not only gives a profit itself but helps
to develop the business in general. At
first he thought tobaceo would be a poor
line for him because few men visited his
store, but he has now found it a good
manner of drawing men to the store
where they often are interested in other
lines. What started this groeer think-
ing of tobacco was the faect that many
people in the vieinity purchased their
tobaceo at the drug store and he could
see no reason why they should not pat-
ronize the grocery just as well.

He did not go into it extensively at
first, but still he put in a large enough
assortment to please the majority of the
users of the weed. For a while he used
his windows until he got the customers
coming, and he then fixed up a display
case near the door where a good sized
tobaeco business is transaeted.
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Appearance a Factor.

New Westminster, B.C.,, Aug. 3.—
‘“ Appearances count for a great deal in

business,”’ said a local grocer recently.

““And the merchant should see that
everything about the store is so ‘‘spick
and span’’ as to leave a good impres-
sion upon customers. The store that ap-
pears busy appeals to customers and for
this reason, merchants should keep their
clerks busy at some work. In the sale
of food, such as the grocer is engaged in
a cleanly appearance of everything is an
important faetor in selling goods. From
the appearance of the store front and
window, a customer generally forms
their opinion of the interior and the
goods sold there and the merchant
should attempt to impress probable ecus-
tomers favorably. The appearances of
clerks, wagons, horses, display, bill
heads, ete., all have their place in mould-
ing an impression of the store, favor-
able or otherwise upon the eustomer.

Keeps Lists of Accounts.

Toronto, Ont., Aug. 3.—W. C. Miller,
a grocer on Yonge street has a method
whereby he has before him at all times
the names of all customers with overdue
accounts and their amount. Each month
he goes over his books and compiles a
list of all ecustomers who owe him, with
the amount of the account. As the cus-
tomers pay him, their names are marked
off the list, so that he can at any time
of the month at a glance see just what
customers have not paid their bills,

Next month he makes another list but
all who owe and have stopped dealing,
he keeps in a separate eolumn so that he
can at any moment find out just what
his bad debts amount to.

The Counter Check Book.

Montreal, Aug. 3.—The counter check
book proved its value to a Montreal gro
cer enabling him to stop a leakage that
had been draining his resources for some
time. The cashier in going over the list
of sales for the day once noticed that a
slip was missing. This was an easy mat-
ter for each page in the check book is
numbered and the general rule is to ar
range them in numerical order after they
have completed their first usefulness in
the office.

Not long afterwards another slip was
found missing and in looking over the
duplicates it was found that they repre-
sented sales to this partieular woman.
It was afterwards discovered that when
she received her slip from the office she
went to the cashier and merely asked
her to change a dollar or some other
such thing in order to ecreate the im
pression in the store that she had paid
her bill. This woman, too, had what is
known as plenty of money.
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The Montreal Grocers Take a Day Off

Enjoyed Splendid Weather and Refreshing Air and a Boat Trip
to the New King Edward Park Which had Been Selected as the
Rendezvous—Banquet Proves Most Enjoyable — Foot and

Horse Racing—The Speakers.

Staff Correspondence.

Montreal, Aug. 3.—The Montreal gro-
cers and their employes no doubt felt
the effects of the recent heat wave more
than those whose occupations kept them
outdoor, and who had not to keep hust-
ling from early morning till late at
night. It was a great relief for them
to get off to King Edward Park for a
nice cool breezy water trip and a big
day’s enjoyment at this popular amwuse-
nent resort.

Words of praise were plentiful for M.
J. D. Boileau, the president, and M. O.
KFournier, secretary of the Association,
hecause the excursionists realized that
these two energetic workers and other
members of the committee had succeeded
in arranging a splendid programme, and
making everything meet with the entire
approval of all present.

The Races.

The Montreal grocers have always
proven pretty good runners and there
seems to be g great deal of rivalry be-
tween certain members of the Associa-
tion in this respect. The crowd was no
sooner on the island than g move was
made towards an open stretch decided
on as the race course. Perhaps the 220
yards was not so smooth as desired, yet
the competitors seemed to come over it
pretty well.

The man with the megaphone was J.
T. Lussier, of course. He had also a
hell withh him this year. He found
hoth necessary to get the entrants to
the starting post, and when he found it
necessary to summon anyone from a dis-
stance his voice seemed to sound all
over the island. Yet he needed no sugag
lumps or currants. No even chiclets.

J. A. Phaneul looks as if he will fig-
ure in next year’s Olympic festival. He
15 possessed of a great stride and does
not break any blades of grass as he
lravels. He runs ‘‘as smoothly as the
gentle stream,’”’ hut he assures the' Asso-
ciation that if he does decide to leave
the grocery business he will always car-
ry the colors of the R.M.A.

M. J. Mesnard is another crack runner
and had a ding-dong battle with J. A.
Phaneuf. In the first contest they ran
a dead heat for the benefit of the on-
lookers and then went back to the post

fo show that they were only getting
up steam.
The Fair Sex.
Ah, oui, the ladies were there, and

didp't Mr. Boileau look after them ! The
ladies’ event was as big a success as ever,

and if the first prize had been a man
with a fortune the keeness evinced could
not have been any greater. King Kd-
ward Park is not blessed with any too
many restaurants and as the horse rac-
ing attracted quite 3z number of the
grocers, it was decided not to hold the
banquet till 7 o’clock. The idea met
with the approval of the majority but

President Boileau was the Shepherd
Elect.

there were some who felt that even a
plate of soup would have kept things
going till the fatted cali was killed.

‘“The Hour is at Hand.”’

This announcement from the ubiquitous
A. Laniel gathered the crowd and soon
the gaily decorated dining hall was fill-
ed to its capacity by the happiest look-
ing lot that have ever set there. A
gentle rap on the table from the fairy
fingers of Monsieur Boileau secured sil-
ence and after giving all present a
hearty welcome he did not waste much
time in introducing the genial Mon.
Armand Chaput.

This gentleman was no stranger but
rather one of the most popular there, as
was evidenced by the round of applause
when he got up to speak and let his
dinner get cold. He assured the retailers
that any deputation to the Chamber of
Commerce, Montreal, would be received
in a brotherly spirit. Although the
early closing question was troubling
quite a lot, as they felt like demanding
that the park be kept open till a very
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late hour, yet Mr. Chaput could not
reirain from talking on the early closing
laws as connected with the grocery
stores. His sentiments were endorsed
by all present.

Other Speakers.

M. Nap. Sequin, J. A. Beaudry, Jos.
Ethier, J. D. Boileau, R. LeBlanc and
M. T. Woods.

At the table of honor were J. D. Boi-
leau, J. Ethier, N. Sequin, J. A. Beau-
dry, Armand Chaput, A. Laurendeau, J.
Moquin, L. Moquin, D. Payette, J. G.
Filion, J. A. Mesnard and others.

After the banquet, dancing and music
took place and would have becn kept up
till 3 later hour has not the ‘‘Early
closing laws’ been in efiect.

2 Grocerlets.

Who kept the dinner late? What were
J. D. Boileau, J. Phaneui and a few
others doing in the banquet hall at
2.30?

Little Laniel kept a close eye on the
banquet hall. e wanted to know if the
freight boat had dropped their supplies
overboard.

Did you see President Boileau taking
care of the little ones—we mean the
ladies? Gee! but he had a fatherly look!

Some of the grocers are being sought
by the ‘‘bookies.” Some one drew from
them  wholesale. Who made the
$40? Yes, the races paid pretty well for
some. .Just some, remember.

The grocery business has often been
termed the ‘‘wheel of fortune.”” Perhaps
this has something to do with the fact
that a number of the retailers played
the wheel at the side show. But they
were stung!

Where did .J. A. Phaneuf get to? A

search party went through the groves,
but no trace. Ie was found O.K. in the
store next day. No reward was ofiered.

: |
M. Duiresne wanted to know why
there was nothing served at the schedul-
ed lunch hour. E
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SUGAR ADVANCES AGAIN.

Sugar has advanced another twenty cents since the
last price list was published in The Groeer, and there
seems to be a general opinion that the end of the
upward movement has not yet been reached.

Two weeks ago, when the news was sent out to a
waiting world that the London, England, market had
taken fright because of rumors and reports of damage
to European beet crops there was a feeling that later on
the news would be discounted by other word that the
injury was less than had been feared on the spur of the
moment. But this philosophical way of looking at things
has not been productive of mueh contentment of mind
during the subsequent period. There surely has been ample
time and opportunity for those who so desired, to find
out for their own satisfaction just how the crops stood.
But, whatever the result of these investigations, the rise
in values has not been checked; rather has it gone on
with greater speed than before.

Even now the reports that have come from Europe re-
garding the damage to growing beet crops—have been
little more than vague. No definite understanding has
been arrived at as to the actual hurt. The faet that has
been swinging the sugar pendulum upward on this con-
tinent seems to be the surety that there is going to be a
big shortage in fall supplies anyway, because of the
failure of Cuba to measure up to requirements. The
damage to the European supply is accepted, on top of
that, as sure to aggravate the trouble.

The erops on the other side of the Atlantic may not
be damaged as much as has been anticipated, and the
whole bubble may be pricked later on; but the real
strength of the position of the holders of raw sugar on
this side is based upon the shortage existing here now.
The sugar world will probably, therefor, be on the anxious
seat during the next few weeks.

——
SERVE CUSTOMERS PROMPTLY.

It is human nature to grow impatient when a person is
foreced to wait, and especially when it is some one else’s
fault.
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You have seen the man who is waiting for a train. His
surroundings may be beautiful, and of a kind which under
ordinary cireumstances he would enjoy, but just because
he is forced to wait, instead of enjoying it he becomes
impatient, and has all kinds of nasty things to say about
the railroad and the service which it gives.

The merchant and clerk will see that this is applieable
to the grocery business. The customer who is foreed to
wait is apt to be put in a bad buying mood and also to
form unfavorable opinions regarding the store and its
service, Therefore serve your customers as promptly as
possible before these thoughts which are apt to affect the
customer’s buying forms in their mind.

———
CONDITION OF TOMATO CROP.

Reports to The Canadian Groeer during the past week
would seem to indicate that the cool weather has kept
back the growth of tomatoes in Prince Edward Island
county.

This does not mean that the crop in that distriet of
big tomato yields is to be a failure, for if warmer
weather but come the total output should be well up to
the average. The sun has been beating down with in-
creased strength upon the provinee of Ontario generally
during the week which is just closing, and it is quite
probable that the vines will have taken on added
strength because of that fact. It is sincerely to be hoped
that this is so.

In the same distriet, the reports continue, peas and
berries are short. No figures are as yet available to show
the probable gatherings.

A correspondent in Nova Secotia sends word that ean-
ned peas and beans will probably go to the trade there at
one dollar per dozen. The Maritime wholesalers, he de-
clares, fear a considerable shortage and are anticipating
higher prices.

The intense heat of the early days of July worked
havoe with the berry erops, and the days of chill follow-
ing one another towards the close of the same month
spelled depreciation for the vine ecrops, which
thrive in light soils, and which are ab-
solutely dependent upon heat. It would almost seem as
if the weather had been arranged with a special view to
the discomfiture of the fruit and vegetable growers.

I ——
THE CANNED GOODS DEMAND.

Because of the shortage of supplies in small field
fruits, it is altogether probable that the housewives of
the nation will start the winter with but sparsely stocked
preserved fruit shelves. This will, or, at least should,
be, particularly the case with raspberries and straw-
berries. Both these berries, usually the source of fruit
supply upon which much dependence is placed, practi-
cally failed, and what did go on the retail stands for
sale was at such a high price that buying in quantities
for ‘“putting down’’ was out of the question except for
the well-to-do. Peaches and plums are now relied upon
in most quarters to make up the deficieney.

All this means that the retail grocer will supply the
households of Canada with the bulk of the jams used
during the coming winter season. It spells opportunity
for him, and he should lay his plans now for an extensive
business in these lines of canned goods. The products be-
ing produced at the canneries of Canada are steadily
creeping into publiec favor, and the stocks put away by
the busy housewife is reducing antomatically as the years
slip by. This may prove to be a critical year. The stocks
sold from the shelves of the grocery store will be tried as
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THE CANADIAN GROCER

by fire, and if the verdiet is satisfactory there will be a
much greater demand for canned goods, in all lines, dur-
ing the year following than will even be the case this
year. The dealers should not overlook these facts.

e
FRUIT DAMAGED BY STORM.

There appears to be a relentless nemesis pursuing the
Canadian apple erop, the Ontario part of it particularly.
Last year there was a shortage in yield, as every dealer
will remember, so very marked that the fruit was liter-
ally worth its weight in gold. There were not enough to
go round. This season, when the country was resting
under the impression that the output, while not as large
as it might have been, would be considerably greater than
last year, storms and hurricanes have ravaged the country
and the prospeetive yield has been greatly reduced there-
by.

Reports have been coming to The Canadian Grocer
which go to show that the damage wrought during the
blows of last week was greater than originally feared.
It is now taken for granted that thirty per cent. of the
Greening, half that percentage of Baldwins, and about
forty per cent. of the fall varieties of apples in Ontario,
as a whole, have been wiped out. Both Bartlett and
Duchess pears have also suffered severely.

In Simecoe and in Brant close upon one-third of the
expected yield of the green varieties of apples have been
ruined. In Lambton county, the apples to the extent of
almost twenty per cent. were blown off the trees, but in
that county, aecording to report, the damage to plums
and pears will not be so marked. The Niagara district
also suffered but not to such an extent as other sections
of the provinece already mentioned.

._©—
WESTERN CROP SITUATION.

Considerable difference of opinion is prevailing with
regard to the condition of the growing crop at the present
time. Reliable reports, however, indicate that owing to
the eontinued mild weather that has been prevailing dur-
ing the last week, the crop is not as far advanced by any
means as it should be, in faet some experts state that it is
two weeks late. During the last week, some good dry
warm weather has been experienced over the various
seetions of Manitoba and Saskatchewan but it has not
been general throughout the entire West.

Reports from Chicago that state that the north west-
ern ecrop is suffering from black rust are decided fabri-
cations. No rust whatever has been reported so far by
any of the Government experts throughout the Western
provinees, and when the condition of the season is taken
into consideration it is not likely that black rust will be
very predominent this year.

Harvesting of barley started in Manitoba last week in
various sections. The majority of this barley it is under-
stood belongs to the variety known as Sixty Day. The
later varieties are not ready yet, and are not likely to be
ready for the next week.

To sum up the situation of the crop it might be well
to say that the outlook is not as promising as it was two
or three weeks ago. However, no severe damage has been
done as yet, and should we get warm weather in August
there is no doubt that a very good crop will be harvested
this fall.

——

PLANNING FOR THE FAIR.

Only a month stands between the dealer and the fall
fair, for with the eclose of the National Exposition at
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Toronto, the regular round of Agrieultural Society ex-
hibitions will commence.

One month is not too much time for the retailer to
lay his plans to capture the trade of the visiting legions
from the country districts. There is always a great deal
to be done. The man across the street may already have
thought the thing out thoroughly.

Windows can be arranged for, and a systematic
secheme of interior decorations ecalculated to coax the re-
luctant dollars from the pockets of the farmer be worked
out. Show cards can be lettered with an eye ahead to
that period, and, generally speaking, a whole eomplete
campaign, mapped out. There only remains a month to
do all this.

T

WHEN WOMEN TALK.

What do the gossips say of your store? This is im-
portant, especially in the small town, where a large major-
ity of your customers have an interchange of conversation.
It is surprising how the good and bad points of the mer-
chants in the town are brought out at assemblages of
women such as sewing clubs, ete., or even in the conver-
sation between a couple of women in the town. It is a
means of advertising for your store, but it may be either
good or bad. More often it is that the bad points are
brought out and the good ones overlooked. Merchants
should as far as lies in their power try to conduet their
store in such a method that the gossips may find no faults
which might serve as a subject of conversation.

—
THE FUTURE OF ORANGES.

Oranges have been stiffening in price during the past
couple of weeks on all markets both in Canadian and in
the United States. California late Valencias are the only
kind now available, and on account of the high prices of
fruits in general, and the somewhat shortness in the sup-
ply of many lines of Canadian fruits, a larger demand
than usual for oranges for the season has been in evidence
with a econsequent advance in prices.

While some dealers have expressed the opinion that
prices are liable to continue firm, there are others who
argue that with the late fruits coming on the market that
there will be a consequent slackening in the demand,
while they also hint that shipments are now being cur-
tailed which will work for a larger supply later on.
Much, however, depends upon the supply of late fruits
which will regulate largely the demand for oranges.

e
EDITORIAL NOTES.

The fourth annual meeting of the merchauts of Galt,
which was held last week to Grimsby Beach, on Lake
Ontario, will doubtless go down into history there, as the
largest ever held. May next yeay’s be bigger.

- - -

The sudden dissolution of Parliament rendered im-
possible any immediate change in the pareels post regula-
tions. But Parliament will meet again in the fall of
this year, and no matter which of the two great parties
is returned to the treasury benches it is certain that this
question is sure to receive some attention before the next
session of the law makers of the nation comes to an
end. Certainly the Honorable Rodolphe Lemieux, the
Postmaster General, has definite views regarding this mat-
ter, and he intimated, in response to a query last month
in the house that certain changes were in the making.
Dealers cannot afford to allow this thing to slip their at-
tention, not even for a moment.
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The Markets-- Sugar Advances 20c.

Sugar Goes Higher—Advance of 95 Cents Since Feb. 1st—Damage to Beet Crop
in Europe the Cause—Market is Still Strong—Corn Syrup Advances in Ontario
and Quebec—Due to Higher Corn Prices— Excited Prune Market on Coast —
Tapioca Maintains Its Strength—Trade is Good.

QUEBEC MARKETS

POINTERS—

Peanuts—}cC increase

Sugar—-20c¢ 1ncrease

Valencia Raisins—Scarce

Corn Syrups—Advanced

Montreal, Aug. 3.—One of the [eatures
of the week has been further advances
in refined sugar amounting to 20 cents,
making the fifth advance within a month
and placing local quotations at $5.15
per cwt. The market still shows con-
siderable signs of strength, the raw
sugar market under late damage re-
ports irom the beet growing district in
Fourope maintaining its strong posl-
Lion

Wholesale dealers are asking $1.10 for
any further orders for canned peas and
even at that figure are not over desir-
ous for orders, until they ascertain ex-
actly how they are going to be situated
in regard to supplies of this vegetable
Jobbers are now wondering what price
tomatoes will open at. One opinion was
expressed that they would be as high as
$1.174, while it is generally believed
that they will not be cheap at all

Sugar.—In sympathy with the con-
tinued strong advices from American
and uropean sources in the raw article
and the ifurther rises in prices for re-
fined in New York the local market was
strong and refiners advanced prices for
all grades twenty cents per 100 Ibs. since
our last issue
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Syrup and Molasses.—Owing to the
higher price for corn, syrups have been
advanced this week. Case goods are up
15 cents per case, while bulk is advanc-
ed | cent. Molasses should be watched
very carefully as owing to the increase
in prices of sugar, it is not at all un-
likely that figures for molasses may
also appear larger. There is a fair trade

See also Provisions, Cereals and Kruit Pages Following.

passing in molasses, while syrup is in
good demand.

Molasses, to anive, car load lots
¥Faocy Barba

o o “  half-barrels,
Obotoe Karbadoes mol
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Dried Fruits.—Currants and raisins
secm to be the most in demand of dried
fruits. Advices from Greece by cable in-
dicate no material change in the crop
situation there. There is a slight de-
mand for dates and it is expected that
the Persian crop will be about a fort-
night later than last year. There is a
shortage in the new crop of apricots
and the tone of the market is strong.

Evaporated apricots 02 o022
Evaporated apples 014 016
Evaporated peaches 013 015
Currente, ine tilistras, per Ib., not clean: oe v
cleaned . 0 07§ 008
1lb. package?, fine filiatras, cleaned.. 0 08 0 08}
— . 0 008
. ow
Dates, 1-1b. packages...... 0 7’
Daver, Hallowee, loose. . v 04
IR s oo a5 ernanssenpensaonsess on
Figs, Scrown. .. 008 0 oe; FI’I ﬂcro'n ..011 013
Pnp. dcrown .. .... 0 ¢ Scrown... 013 04
Scrown... 010 0 ll
Prunes—
B . s000isasnonss sivaresnasanessiossstosnse soss
4050, ..
60-70. ,
7080......
8u-9. .
90-100. .
Rawsins—
Choice seeded raising...... ........ ...l 0 09 W
fancy seeded, 11b. pkgs.......... 0 ol
as m Scriwn, perlb... 008 008
o . 4-crown, por B i 0 09|
Select raisins, 7-1b. box, per box.... . b 052
Malaga table raisins, clusters, per bo .24 656
VAlennh fine off stalk, per 1b .007 0 01!
select, perlb....... .008 008
2t 4-crown layers, per Ib 008 009

Tea —It was generally expected that
the new laws governing the coloring of
Japan teas would hurt the appearance,
but the new arrivals prove this to be
wrong. Recent reports show that rain
has damaged the second leaf crop and it
is strongly argued that the low grades
will be oi a rough nature. The mar-
ket remains in a satisfactory condition,
and there seems to be an all round in-
crease with demand for Japans.

Tt —

w0 05
03 U
08 03b
0% 0328
0N ou
017 09
. 081 oW

.00 o0

..0% o022
..019 0
..0% 03
.0 0%
019 03

China (mnn-—l’lnpuey mnpo-dor, lowgrade. 014 018
pealest.. VU U 3
o o pinnead.. 0 30 U b

Cofiee.—Local wholesalers are not In-
clined to predict any advances in the
price of coliee and are awaiting news on
the flowering of the trees during this
month and next. Prices remain low and
things are pretty quiet.

Mocha......... viz U [T LT, Vi o2
Rio, No. 7..... 019 v2l  Maracaibo..... 021 02
Mexican ...... 022 o030

Spices.—Now that the pickling season
is at hand retailers ought to pay par-
ticular attention to the spice markets.
The tone of the market is firm at pres-
ent.

Per Ib Per Ib

Allspice ...013 018 Ulnaer whole.. 017 0 30

Cinnamon, v.noled 16 0 18 Cochin 017 0 20
o ground 015 019 MBBR. ;o0 0r0s 090

Llove- 'hole ..028 035 Nutmegs. ...... 25 060

ground.. 0 21 035 Peppers, black . 0 16 018

Cream of tartar 023 032  Peppers, white, 0 30 0 25

Rice and Tapioca.—The demand re-
mains steady but no great activity

is
expected until the arrival of the new
Japan and Honduras.
l!.lge,qrdn”.u_._p,ﬂpqenm...‘ ga&
:: :: r:ok“cu lwponndl g : g ﬁ
" " pock: 2 315
" grade &u.ﬂm I
- o 00 % 3 80
“ " 50 280
= = ey ke
Velvet head Carolina rice, per Ib 010
BRI ocsovririssvisavesanssen 006
Tapioca, medium peari . 00
R e B SO ST sl A 008

Nuts.—Trade in nuts is very quite
just now, the only lines to show any in-
crease being peanuts which have advanc-
ed 4 cent.

In shell—
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CANNED GOODS
Montreal.—Distributors of canned
goods are giving little attention
to ofierings of anything in the

line of vegetables save peas.
These they want badly, but their diffi-
culty is to find any seller able to ac-
commodate them.

i

_rewome

EREpy m M Q O

- wmes =~ <cT

—



018
U 3
ub

t In-
| the
VS on

this
v and

BREET

cocccel
.
o

-
7 ¢ 8

©
-

SO0 10135080 80 4964 1383 8D

2 .
T B2RSREBBESELE

-
=
—
)
-
s

SN288 - 55T

o

=PRuse 558
-

2583
2
-2

-
S8
£~
-
-5
=

HE {15
g0
o«

canned
tention
1 the

peas.
ir diffi-
to ac-

THE CANADIAN GROCER

The prices of early vegetables are like-
ly to show an increase owing to the
scarcity caused by heat and lack of
rain.

VEGETABLES Pgr Doszen
Group B Group A
2's— Asparagus, tir‘. 263 25
4's—Beans, crystal wa: 1
2's—Beans, golden wax
3's—Beans, golden wax..,
(ial—Beans, golden wax.
2's—Beans, refugee..
:’5' Beans, ref’uan...m‘ L
's—Beans, refugee, 0. 000 .0
2's--Peas, extra fine sifted, size No. 1..

LLESREEE

2's— Peas, sweet wrinkle, size No.2. a5 25
2's—Peas, early June, size No. 3... l'lt 16
2's— Peas, standard, size No. 4... 97 10
Gal.—No. 4 standard..... .
2's—Bpinach, table . 27* 30
3's—8pin table. . 7 80
(Gal —Spinach, table e 30 32}
Fruits—
-Cherries, black, pitted, heavy syrup ... 9% 95
Cherries, black, not pitted, heavy syrup 524 53
Cherries, red, pitted, heavy syrup...... 92 95
herries, red, not pitted, heavy s; 52 55
Oherries, red, pitted t 55

Gal. —Cherries, red, not pitted..... .
2'8 - Cherries, white, pitted, heavy sy g
2's Cherries, white, not pitted, heavy syr
2's—QOurrants, black, heavy syrup........ A
2's—Ourrants, black, preserv s
Gal.—Currants. black, At.pndsrd
1. —Currants, black, solid pack
2's—Currants, red, heavy syrup
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2's - Currants, red, preserved. 27
Gal.—Currants, red, standard 27
Gal.— Currants, red, selid 27
2's -Gooreberries 25 t
Gal.—Gooseberrl o
2's- Lawtonherri 73
2's— Lawtonberri 9 2
Gal. —Lawtonberries, standard. .. 02 7¢5
s Pi sliced, heavy syrup... 112 180
2's- Pi grated, heavy syrup . 17 180
s5—Pi whole, heavy syrup... 77 8y
3s—Pi whole, heavy sy up... 32x 3%
2's—Raspberries, black, heavy syrup.. 10 12
2's- Raspberries, black, preserved ... 25 27
Gal.—Raspberries, black, standard .. 25 27
Gal.—Raspberries, black, solid pask 5 j 52
2's - Raspberries, red, heavy syrup. . w (2
2's—Raspherries, red, preserved. . 25 274
Gsl. - Respberries, red, standard. 25 273
Gal. - Raspberries, red, solid paock.. = 50 52}
2's - Rhubarh, preserved..........cco0o00unes l2g 1 56
8's—Rhubarb, preserved... esee 3 M 2 30
Gal.—Rhubarb, ssandard...... 3 be 3 524
2's Btrawberries, heavy syrup 177% 80
s —Strawberries, preserved . 202} 5
(ial.—Strawberries, standard . 12 ﬂt
.—Strawberries, solid pack....... ove 9.8 25
Olover Leaf and Horseshoe brands salmon—
o 2273332
ves 145
247}
100 115
12 140
160 165
19 200
S )
rlb. flats, dozen, $2.75, $3.85; 1-1b. talls, dozen, $3.60, $4.75
-1b. flats, dozen, $5.00, $5.10.
Oompressed ocorned Minoced collops, 3s... 360
beef, 1s 200 Oorned 1s. ; g
Oompressed co >
beef, 2 335 3 50
English 315 12 00
Bml? 315 750
................. 150 8 50
lunch veal loaf
i "
. 200
335 400
160 360
330 Bucedsmokedbeet,js 1 50
14 Bliced smoked beef,1s 2 50

Toronto.—Canned peas, which opened
last week at $1, are being held by :all
firms at $1.25 per dozen. As" pointed
out last week, those who purchase after
prices were named will have to pay
whatever prices are warranted by the
existing conditions and wholesalers be-
lieve that peas are worth the price now
asked, $1.25. It is also pointed out that
retail dealers who get their supply at
$1 are entitled to the extra profit and
should sell as if they had bought at the
ruling price of $1.

Some difierence exists in regard to
beans which also opened at $1. ‘“‘Our
price for any beans sold now,’” said ome
jobber, ‘‘is $1.25 per dozen. Although

we don’t know definitely what percent-
age we will get, they will at least be
short, probably not more than peas.”
Other firms were found which were how-
ever willing to sell yet at $1, but near-
ly everyone conceded that strawberries
were worth $2 per dozen.

Where buyers have placed orders for
standard peas only, they will receive 35
to 40 per cent., and they will be given
the privilege of taking 15 cents per case
for the amount short of 60 per cent. of
their orders or of taking the balance up
to 63 per cent. in early June and sweet
wrinkle, 13 to 18 per cent. in early June
and 10 per cent. sweet wrinkle. Those
who ordered 5 general assortment will
receive 63 per cent., 35 to 40 per cent.
standards, 13 to 18 per cent. early
June and 10 per cent. sweet wrinkles.
Of extra fine sifted peas 95 per cent.
will be delivered. If it had not been
for the dry hot weather there would
have been an ample pack and as it is
the pack is in excess of last season.

Canners will deliver 90 per cent of 2’s
spinach, 70 per eent. of gal. rhubarb, 80
per cent. of 3’s rhubarb, 65 per cent. of
2’s  strawberries, 80 per cent. of gal.
strawberries and 60 per cent. of pint
strawberries.  Delivery of early packs
has HnHow ('!)Illllll‘ll(ictl.

In regard to tomatoes, hail wrought
some damage to the crop in the Niagara
district this week. It will require ex-
tremely favorable conditions and a long
season to give a full pack, and according
to many, chances are against it. The
prospeets for corn are good and it now
looks like a full pack of this vegetable.
Peaches, plums, apples and grapes in the
Niagara district were also damaged this
last week by hail.

Spot stocks of corn are down to a low
basis and prices are higher 5 to 10 cents
per dozen. Tomatoes are ranging from
#1.60 to $1.65, present supplies being
brought from the States where prices are
higher. Lobsters arve quoted at $2.60 to
$2.75 for halves, supplies being none too
plentiful when it is considered that there
in ten months’ trade ahead. Coming on
an absolutely bare market the new pack
was quickly taken up.

Wholesalers expect prices on new pack
salmon to be named at any time now.
Late reports give the sockeye pack on the
Skeena as much below last year. As far
as ‘‘red springs’’ are concerned, they
have run very well in the Skeena, but
that does not affeet canned salmon in
Canada much as most of the catech are
exported to Germany, mild, cured and
uncanned. It is reported that one of the
salmon steamers bound for Liverpool and
London has been wrecked with a cargo of
91,860 cases. If this is true, and the to-
tal salmon supply is decreased by that
amount, it will help along in the firmer
feeling in salmon.
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VEGETABLES - Per doz.

As—Asparagus Tips.........ve.s vosie 2524 255
2's=Beans, crystal wax........ 100 1%5
2's—Beans, golden wax, midget, coie 30
4's—Beans, golden wax 125
3’ —Beans, golden wax 140
Gal.—Beans, golden wax.. 405
2's—Beans, refugee or vale 1%

3:S~Beam. refugee (green). -
2s—Bean refugee midget, 0
2's Peas, extra fine sifted size 1
2's—Peas, sweet wrinkle, size 2
2's—Peas, early June, size 3.

2's—Peas, standard e
2's—Spinach, table.
3's—Spinach, table
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(ial. ~Spinach, table 32
FRUITS
2's—Cherrles, black pitted, heavysyrup.... 1 92 19
2's —Cherries, black, not pitted, heavysyrup 152§ 1 35
2's— Cherries, red, pitted, heavy syrup - 192 19
2's—Cherries, red, not pitted, heavy syrup . 1 52 15
Gal- Cherrfes, red, pitted....... ..... .... 5 6z4 866
2's -Cherries, white, pitted, heavysyrup .. 202§ 205
28 -Oberries, white, not pitted, heavy syrup 162§ 165
¢'s —Currants, black. heavy syrup 197 2w
2's Currants b.ack. preserved. .. 221 4%
Gal.--Currants, black, standard 5 27, [ Y
(ial. —~Currants, black, solid pack 827s 83
2's Currants, red. heavy syrup.... . 19M% 200
28 Currants, red, preserved ... . 2273 3w
Gal. Currants, red, standard . 5% 6530
Gial Currants, red, solid pack. =9 27: 8 3u
2's- GGooseberries, heavy syrup.. 22 37
Gal. -Gooseberries, standard .. 189 7 024
2's Lawtonberries (bluokberries), 17714 1
2's - Lawtonberries, preserved 197 2 00
Gal. —Lawtonberries, standard. ... ... ] u'z; 705
2's- Pineapple, sliced, heavy syrup.. Sl ¢ 180
2's - Pineapple, grated, heavy syrup. o 77& 180
2's - Pimeapple, whole, heavy syrup.. - X3 180
3s Pineapple, whole, heavy syrup. i .’;2‘ 23
2's - Raspberrics, black, heavy syrup 2 2 02
2's - Raspberries, black, pr p 2 ZTg
Gal —Raspberri 7 20
Gal.—Raspberri 9 62‘
2's - Respberri 2 03
2's - Raspberries, red, preserved. ., 2 27,
(Gial.-—Raspberries, red, standard. . 7
(ral. -Raspberries, red, solid pack. 9 52¢
2's Rhubarb, preserved. 166
3's- Rhubarb, preserved 230
Gal Rhubarb, standard ..... 3 534
2's- Strawberries, heavy syrup 2w
2’8 —Strawberries, preserved., 205
Gal' - Strawberries, standan 7274
Gal.  Strawberries, solid pac e 924
VEGETABLES
Beets, sliced, blood red, 2's 0 97; 100
‘  whole, blood red, 2' 0 97, 100
‘" gliced, blood red, 3's 1 135
" whole, blood red, 3’ 1374 140
‘*  whole, Rosebud, 2's oo 130
a8 % = 3's. e 155
Oabbage, 3' 0 97! 100
ots, 2's. 0 97: 100
Oorln. 2s .. 160 110
** fancy, 2's.. 110 115
‘“ oncob, gal..... 4 77%
Pumpkin, 3s .. . 097% 100
. 3024 305
g 1a
. 65
. 87 403
1124 115
Apples, standard, 3's 1%
m “ 400
Blueberries, standa; 130
. g 530
Peaches, 2's, white, heavy 190
“ 2's, yellow, heavy syrup . : 19

Olover Leaf and Horseshoe brands salmon :
1-1b. talle, dozen 2 25 2 27} Cohoes, per doz. .... 1

}g g:::, goun ; gi ; tgl Red Spring,doz. 210 2 16

~10. jozen 3

i Lobsters, halves,

O salmon prices per dozen..... 3 60 3 75
Lobsters, quar-

ters, perdozen .... 160
......................... 220 3
Soup, 2's
Soup, 1

ONTARIO MARKETS

POINTERS—

Sugar—Up 20e¢.

Corn Syrup—Advaneced.

Tapioca—Higher.

Canned lobster—Higher.

Spot corn—Advaneed.

Peas—$1.25 asked for standards.

Toronto, Aug. 3.—Both country and
city travelers have taken up their grips
again, and with the energy accumulated
during their two weeks’ holiday are gath-
ering in a satisfactory amount of trade
for their various houses. Jobbers report
that the summer trade has so far been
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good, comparing favorably with other

years, which with fair collections now re-
ported, places trade in a satisfaetory
eondition.

Sugar is up another 20 eents sinee our
last report, further damage to the grow-
ing beet erop being responsible. The
market is still strong and any further
adverse reports from Europe will work
for higher prices in refined. United
States refined advanced 40 cents per
ewt. during the past ten days as eompar-
ed with 20c¢. in Canada.

Drought is also responsible for an-
other advance in priee this week, eorn
syrups having gone upward. Higher
prices were asked for eorn with the eon-
sequent advanee in syrup. The high
sugar market may have also exerted
some influence in this direetion.

Sugar.—The special emphasis given to
the sugar market last week was well war-
ranted, two advances of 10 eents having
taken place since our last report. This
brings sugar on the local market up to
$5.25, a total advance of 55 cents since
July 1st. The market is still strong and
aceording to general opinion liable to
hold until eclose on Oect. 1st anyway.
While there is a feeling in some quarters
that the damage to European beets has
already been fully discounted, still sugar
on this side is 30 points above Europe.
While last sales of Cuban raws were
made at $4.67, latest quotations on beets
is 14s. equal to $4.98 duty paid New
York. Prices for new crop December
are 13s. 1d. equal to parity of $4.79, a
full 1-8 cent above to-day’s cane market,
so that there is still a margin of safety.
Some Java sugar is now loading which is
quoted at $4.66 New York. The future
movement depends on the weather in beet
growing'districts and any further adverse
reports will no doubt cause further up-
ward movements in price. Local de-
mand for sugar is good.

sororonen
[ -1} w
SKS8R

SO aaR o NN
REBERESRER

Paris lumpe, In 1004b. box-
in 50-4b. .
. in 361b.

o
&

Syrups and Molasses.—The hlgher price
for corn is responsible for an advance in
corn syrups this week. Bulk goods are
up # cent per pound, while tin syrups
have been advanced 15 cents per case.
Molasses are also somewhat firmer in
sympathy with the high price of sugar.
Syrup trade is normal, while molasses is
inclined to quietness.

THE CANADIAN GROCER

8, Per case S‘r\w—
21b. ] m- 0 case 4 %0
O itvs ++5e 240 “ g w 5 40
61b. tins, 1 doz . 5 40
RIS < 593200 +o0o 275 “ - s
10 1b. tins, § doz. Molasses —
BN assnss o000 265 New b
20 1b. tins, § doz. medium ..... 030 035
B S e soos sass 2 New ¢
Barrels, per 1b. . 048 DI i0essn0se 038 32
Half barrels, Ib. .... 03 ’
Smr e . 0(3 .
'ails, 38} 1bs.ea.. .... 175
“ . )25

Dried Fruits.—About the only thing
being done in spot stocks is in currants
and raisins for which demand is normal.

The situation in new crop currants and
raisins shows little alteration. Just now
there is an excited market in future
prunes and what the outcome will be
is somewhat uncertain. Prices for the
moment at least are higher and there
are some who look for them to hold.
Reports are current that Europe is mak-
ing big purchases of both California and
Oregon stocks. On Tuesday of this week
a wire to a local wholesaler from Cali-
fornia said that prices were up 4 cent,
while another one from Oregon gave
news of large sales to Germany. All
early stocks have been contracted for.

Piuues-
ng, o 36-1b. DOXES...civiiiiiiiiiiiriraias ees 017
40 to

015 017
Orange............ 010
es, per Ib. 0 e e 611301
1§ inches. .. .... 008 010 SR 011201
BT ieees 0 0 104 mbrella boxes..0 127 0 14
S e 0 012

Pw':.ﬁbm 0064 0 m

Meﬁdeeut. 010 0

Hallowees —
Fullboxes...... 0 05§ 0 C6

Tea.—The Ceylon tea market is ruling
steady. One report says: ‘‘Exports from
Ceylon for the first half of July, name-
ly four million pounds, fall short of ex-
pectations, and the month’s estimate
has been reduced to 93 millions as com-
pared with actual shipments for July
last year of 11 million pounds, whilst
latest advices from Colombo indicate
that the eflects of the recent drought
may in some instances be of more than
a temporary nature.”

Cofiee.—No further firmness has set in
in the cofiee situation, while options in
Europe towards the end of last week
were slightly lower. The local situation
is one of steadiness, with g satisfactory
amount of business being transacted at
ruling prices.

mo.muud_ .018 0%
Green Rio...... 01 016

ooocooe
slRREs

Spices.—While there are no special
features to report in spices, still the
situation throughout the whole list is
one of steadiness. A fair movement of
supplies to the retailer in anticipation
of the pickling season is now in order.

] ] 8
T
&R r +i
015 17 075 080
th 4% 18 iE
0 2% 000 09
0% : 0%
0% 03 080 090
7% 27
030 10 30
016 17 07 0%
025 100 110
0M 28 080 0%
01le 18 07 07
016
012

2

Nuts.—Trade in shelled nuts is quite
good, as is also the movement of pea-
nuts, other lines being naturally at this
season quiet. Peanuts still maintain
their position of strength. Jobbers are
somewhat interested in new crop al-
monds and walnuts and some orders have
been booked.

Almlqnda T R R S c15 g{:
ul .
- .04 015
4 .015 0154
.03 040
.01% 01X
.018 0
.016 018
... 010 0132}

Rice and Tapioca.—The strength in the
primary market is being reflected on the
local tapioca situation and some firms
are asking as high as 7 cents for me-
dium pearl and seed. The strength of
the primary market may be noted from
the fact that spot quotations in New
York are at present below the parity of
primary markets. Trade is quite satis-
factory, while a moderate trade is in evi-
dence in rice.

Sun‘.ndn. from mills, 500 Ibs. or over, f.0.b.

Beans.—Supplies are scarce and prices
are well maintained

MANITOBA MARKETS

POINTERS—
Sugar—Advaneed 10e.
Coffee—Higher.
Beans—Advanced 5e,

Winnipeg, Aug. 3.—Active interest is
being taken in the various lines of the
grocery trade this week. The arrival of
warm weather during the last few days
is having some effect on the ripening of
the erop, which according to many ex-
perts is regarded as being two weeks
late now. The railroad ecompanies’ are
nevertheless determined to take time by

by, o o o
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the forelock and the first excursion of
the 50,000 to 60,000 harvesters needed
this year, will leave Nova Secotia on
August 1.

In the same way that the companies
are fast preparing to handle the large
crowds the retail country merchant has
been putting in his supplies, to eater to
the increased demand of the farmers to
feed this extra help. The result has
been that during the last two weeks
many large orders have been speedily
rushed out to customers who negleeted
to send in their orders earlier.

Apart from the interest in the in-
creased trade expected while harvesting
is on, the sharp advances in sugar, cof-
fee and beans during the week have
caused some commotion. The southern
markets in raw sugar have been steadily
advancing owing to the small stocks
held by refineries, the report of bad
erops, as well as an unprecedented de-
mand. At any rate, this is the fourth ad-
vance of ten cents per ewt. that sugar
has taken in the last three weeks. Re-
ports indicate that the high point has
by no means been reached yet, and local
wholesalers predict that higher figures
will be seen before the new crop arrives.

The coffee situation is also a very
acute one at present. The fact that the
supply of actual coffee the world over
shows a decrease of nearly 4,000,000
bags as ecompared with last year is well
worth considering.  The exceptionally
high price of coffee this year has con-
sequently brought about the lowering
of stocks held by the jobber, as he has
bought sparingly to save interest and
other charges. Reports are prevalent
also that a large perecentage of the crop
is seriously damaged by rain, and that
as high as 30 per cent. of the coffee al-
ready sold would not grade up to re-
quirements of the trade. The result is
that brokers will have difficulty in se-
curing enough of the good stuff to meet
their sales, which will result probably
in higher priees. Considering these
points it is little wonder that prices have
been remaining firm.

Beans, the third line which has been
advancing this week, is.also being watech-
ed.

Sugar.—As stated above, this line took
a further advance of 10 cents per cwt.
this week. An unpreeedented demand
combined with lack of supplies at bases
are the chief cause. Loecal stocks are
only medium, and many large orders
were shipped out last week. Present
quotations are:—

Montreal and B.O. granulated, in bbls...... .... ....
pod ** in sacks. P

aRnBHMABHANANN
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THE CANADIAN GROCER

Syrup.—There is nothing new in this
line, and the interest in the recent
strength has been ‘‘side tracked’’ by the
advances in other lines. Quotations are
as follows:—

Syrups—
24 2-1b. tins, per case....
12 5-1b. tins, per case
6 10-1b. tins, per cate.
3 20-1b. tins, percase..... ........
Half barrels, percwt. .....
Barbadoes molasses, in half barrels, per gallon.
New Orleans molasses, half barrels, per gallon.. .
New Orleans molasses, per barrel, per gallon. .... ....

Dried Fruits.—At the present time the
market is absolutely dead, and all are
waiting for the arrival of the new ecrop.

Coffee.—An advance of half a cent.
per pound is reported on all grades this
week. The demand is strong and con-
siderably higher priges are looked for.
Loeal stocks are of medium size.

Coffee, standard Rio. 0 15 Coffee, choiee......... 015
Coffee, extra choice.. 0 17

Beans and Peas.—A further advance
of 5 cents per bushel in beans took place
last week. This makes the third ad-
vance, totaling 20 cents per bushel in
all, during the month. The demand has
been extremely strong, and as eastern
stocks are reported to be extremely low,
higher figures are yet looked for.

Beans, 3-1b. picker, per bushel ...

Hand picked, per bushel ....
Peas, split, 100 1bs

2o
KEV

NEW BRUNSWICK

St. John, N.B., Aug. 3.—With the
travelers for the city and country dis-
tricts from the majority of local houses
away on their vacations, trade in groc-
ery circles during the past week has not
been so lively as might otherwise have
been the case, but with their return
next week, quite an impetus in business
in anticipated.

In sympathy with sugar the price of
molasses is now noticed taking an up-
ward trend. The market is very firm,
and higher prices, it is thought, will
naturally follow the several advances in
sugar. Fancy Barbadoes is now bring-
ing 29 and 30, and since stocks in this
line on the Island are said to be ex-
hausted, an increase may be further ex-
pected.

As was confidently expected sugar is
still firm and made an advance of thirty
cents this week. Of the increase 20
cents was from the New York refineries,
and 10 from the Canadian. Some of the
local dealers are feeling well pleased
with themselves because they appreciat-
ed 3 timely hint in The Grocer, and
took advantage of it to protect them-
selves early in the upward movement.

Short supplies and high prices are be-
ing anticipated as regards the canned
goods outlook for the coming season.
Especially are local dealers of the opin-
ion that in canned f{ruits the greatest
difficulty will be presented, and high
prices will prevail. Tomatoes, also, ac-
cording to advices received, will be none
too plentiful, and therefore the canned

tomato has glready increased ten cents
in price. Grocers in St. John say that
the demand for canned goods during the
summer up to the present time has been
most satisfactory, particularly in peas,
corn, and tomatoes, and the stock on
hand is none too great to meet present
business. Spot stocks are said to he
light, and the tendency oi the wiser
heads is to sort up for immediate use at
once because the new pack will not be
marketed for three months.

Native vegetables are daily increasing
in abundance in the country market, and
beets, carrots, and turnips, considering
the earliness of the season, are fairly
reasonable. Beans and peas have been
on the market for some time, but have
remained quite firm. The crop of new
potatoes is giving much encouragement
from present indications to both dealers
and farmers, and the weather has been
favorable to their growth. The price
asked for them this week is $1.40 per
bushel.

The following are the market prices:

Beans, har

nd Molasses, fcy.
pioked,bus .. 230 23§

Barbados, gl 029 030

yellow = Potatoes,
eye, bus...... 2 2 5! bhl .. iese 2% 240
eese, new, 1b. @ 12} 0 123 Butter, dairy,
ts, 1's, Ib. 0 084 0 09 | e 019 o021
Csnn l! Butter, cream
P.Qu, 0. 4 102} ery, lb...... 8 23
e gg.} } ‘l)% mlw. hennery 017 018
3 2 y ceee 0126 6
¥ No. 1 180 Mmoo 0 }:’
Peaches, 3's, Rioe, 1b © 033 0 03}
ozen ... 195 200 1ard, ecopound. o Mg
eachey, 3's, =
...... 3 306 Lard, pure,1b. 0 11§ ¢ 12
R aspberries, Bacon.......... 018
osen...... 207i 210  Pork,domestic
Tomatoes. .. .. 185 160 mess........ 100 3180
Btrawberries. 185 190 Pork, Ameri-
Flour, Manitoba 6 15 6 30 can clear... 19 95 21 50
" Ontario.. $10 §15  Sslmon, case—
- Red spring... 500 850
4 Oohoes....... 700 785
O dey. 580 560 Baked
ornmeal, gran. .... 475 . s
Cornmeal, 160 dowen,...... 115 125
LR 5 . 335  Lemons, Messi-
Oatmeal, bbls.. 555 ns, per box... 4 50 500
8td. oatmeal... ..., 8 00 8 —
Rolled oatmeal .... 550 Standard gran. 5 20 5 30
B::It :rl:;t.a::' 265 270 ﬁr'a"i"“ ! w.. 500 510
. s ght yellow.. 500 510
Oal. raisins,sesd- No. 1 yellow... 4 70 4 30
RS 0 104 0 10} Paris lumps .. 600 625

NOVA SCOTIA MARKETS.

Halifax, Aug. 3.—Sugar prices conti-
nue to soar. Since last report there has
been an increase of twenty cents per
hundred. This makes a total advance
during the past fortnight of forty cents
per hundred.

This season’s pack of canned peas and
beans will go to the trade at $1 per
dozen. As the packers are only making
light deliveries, wholesale dealers would
not be surprised at an early advance in
prices.

According to advices received here
there will be a shortage of California
raisins, and already there has been an
advance of a quarter of a cent per
pound.

Stocks of Bermuda onions on the local
market were pretty well cleaned up this
week. The few offerings were quoted at
$1.85 per crate.

First class oranges are high. Califor-
nia stock is quoted at $4.75 to $5 per

Continued on Page 40.
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HE selection of fruit preserves for your stock means more to
your future business than at first seems possible.

Your customers naturally know what suits them when it
comes t1 selecting preserves. Itis of vital importance to

your business that you keep the purest goods nearest those preserved
at home. You will get this in the

E.D.S. BRAND PRESERVES

The Standard of Purity

Our claim is backed by government test in every province of the
Dominion---E.D.S. brand proved to be the only brand submitted
which was absolutely pure The delicious pure ripe fruit flavor is
not lost through the addition of harmtul dyes and preservatives.
There is no excess moisture.

Carry the E. D. S. brand and you will win customers and profit
jmmensely.

# E.D.Smith, winona, Ont.

Agents: NEWTON A. HILL, 25 Front St. E., Toronto; W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R. B. COLWELL, Halifax, N. S.; ]J. GIBBS, Hamilton. ‘

A New “Star”

AND

A New “Success’’!

Yﬂl Should be “In” on This!

Assorted Flavors
Attractively Wrapped

Unsurpassed in Quality

Manufactured by

O-PEE-CHEE GUM CO., LIMITED

LONDON, . CANADA

S

3 4 ” g
S Bl S i O S SR : A/ o oo et A RS




5,,"}.‘-3

THE CANADIAN GROCER

OFPPOSSCNITY FOR AN
LNLRSETIC YOUTH

of about 18 or 20 years of age, for position offer-
ing splendid prospects for advancement, must be
accurate and prepared to apply himself to work
which will be connected with THE CANADIAN
GROCER. v i

QUALIFICATIONS WANTED

1. Some Knowledge of the Grocery Business, appli-
cant to state fully nature of work he has done in
this connection.

2. Typewriting and Stenography—Only a small part 1
of time taken up by this work, but ability to oper- "
ate a typewriter would make a young man more :
valuable to us. i

3. Good General Education—This will not only en-
able him to do better work at the start, but will
facilitate his advancement.

w i,

4. Accuracy—Show in application in some way that
you have been accurate in connection with work
which has been entrusted to you by former em- :
ployers. '

APPLY BY LETTER, GIVING INFOR-
MATION ALONG A4ABOVE LINES ' :
AND STATE ®SALARY EXPECIED.

THE CANADIAN GROCER
143149 UNIVERSITY AVENUE, TORONTO.
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Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA DIRECTORY

e =S e
VICTORIA
w' A' JAMESON 2 FRUIT GR‘OW‘ERS' ASSOCIAI"ION “Wowill ssver bs besiad
COFFEE CO. TRy e packus sad g o sev gl igganens =
2 OFFI E AND WAREHCUSES wi € unknown dead---
lmporters and 2:::"" of High Gred. COR. WHARF AND YATES STS. - VICTORIA we ADVERTISE. There’s
. 2 : ' e Branch at 14) Water Street, Vancouver. the whole thing in a nuuhel]
an urers an ropnetors
— - ADVERTISE ; p
“Feathor-Light” Brand Baking Powder e ISE; and
Wo alse tull Bne of TEAS therefore, we CANNOT be
€ w", a e ol » ”
SPICES, etc. S unknown.
Mail orders promptly attended to.
e S S R e e i,
Cor. Langley and Broughton Sts. Condensed Ad.
VICTORIA, B.C.
IN McLEOD & CLARKSON
Manulfacturers' Agentsand Wholesale Commission
Canadian Grocer Ageats
The Condensed Ads. in this 144 WATER ST., VANCOUVER, B.C.
Paper will bring good results Can ;i::r;:':ritn:t't:.r'mom::.l‘el'R:l'n;u:;:l:::. Gro-
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Exercise Care
in the selection of the soaps you handle.
Select the soap with the dirt-releasing and removing

qualities, the soap that will not injure or discolor the
fabric, but leave it clean and white. Select

WONDERFUL SOAP

and you will profit by these sterling qualities which
have made it the favorite with good housewives.

Sterling brand goods are sterling

Its attractive in quality and are always reliable.

labels assist
your sales.

Get in touch
with our line.

That Appetizing
Relish

that people of refined tastes rave
over and do not care to be without
at their dinner. Please your cus-
tomers by keeping this brand— it
will reap good results for you.

THE T. A. LYTLE CO.

Limited
Sterling Road, - Toronto

THE
GUELPH
SOAP COMPANY

Guelph, - Ontario

38
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Was It You? !

Scarcely a week passes that statements like the follow-
ing are not made to our travelers:

“Honestly I did not believe Red Rose Tea was
so good until I tried it myself the other day.”

or

: “I use your forty-cent Red Rose myselfi and
it is good I am increasing my sales of itevery week.”

If you did not say or think something like this I feel
sure you would if you would just use a package in your

home—It is really, truly, good tea—so good that it may
surprise you.

Red Rose Tea

7 Front Street East, J
Toronto, Ont.
Branches

“is good tea.”

T. H. ESTABROOKS
ST. JOHN, N.B.

ROYAL SHIELD BRAND
COFFEES
Campbell Bros. & Wilson, Limited

WINNIPEG

Selected beans, evenly roasted and ground on premises, guaranteed absolutely pure and of the
highest quality of any coffee on the market. We supervise the packing of every pound of
Royal Shield Brand Cofiee we sell.

ORDER YOUR REQUIREMENTS NOW.

T G e AR 5 S5 R R S

Our Royal Brand Teas, Extracts, Write to our nearest office regard-
Jelly Powders, etc., are of the same ing our prices on standard Canned

g‘h dStaCn?iard 788 Gour “Ro yal Fruits and Vegetables. Only the
iz o SN e choice brands stocked.

315 William Ave.
Winnipeg, Man.

now.
Campbell, Wilson & Horne, Limited Campbell, Wilson & Adams, Limited
Calgary Saskatoon
Campbell, Wilson, & Smith, Limited Campbell, Wilson & Horne, Limited
Regina Lethbridge

,,,M.,,,..,A.
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THE MARKETS.
Continued from Page 35

case. Lemons are also high and scarce,
good stock selling from $6 to $6.50 per
case

Flour is in light demand and prices
are considered low. Ontario blends
range from $5 to $5.10. Rolled oats per
barrel are quoted from $5.40 to $5.50
American clear pork is selling at $21.50
and beef at $16 to $17 per barrel. Hams
and bacon are in good demand, with
prices firm. Butter remains steady, but
the supply of Nova Scotia eggs shows a
heavy falling ofi. Good : fresh stock is
quoted at 21 cents per dozen. Potatoes
are now coming on the market in good
supply. The stock is excellent for so
early in the season. As the old potatoes
have all been cleaned up, the new stock
is in good demand. They are quoted at
$1 60 per bushel this week

FOREST CITY NOTES.

London, Ont., Aug. 3. —(Special)—The
executive of the local Retail Grocers’
Association, at the visit they made to
Toronto recently. extended an invitation
to President Miller of the Toronto Re-
tail Grocers’ Association and the execu-
tive of that organization to visit Lon-
don on the occasion of the picnic here
the Port Huron grocers and their
friends That will be on August 23rd
next.

The London grocers have decided to
hold another moonlight excursion to
Port Stanley on August 14. The detail
work for this outing has heen left in the
hands of President Norman Mecl.eod,
Thomas Shaw and E. .J. Ryan

RAIN HELPS BEAN CROP.

Chatham, Ont., Aug. 3. (Special).—
The Western Ontario peninsula, xcompris-
ing Kent and Fssex and adiacent terri-
torv, which includes practically the en-
tire bean-growing section of Ontario,
was visited by rains recently Reports
from outlying sections indicate that the
bean cron, which was commencing to
suffer from the prolonged drought, has
benefited immensely as a result of the
general rains. A report from the Blen-
heim district, which is one of the most
important bean erowing sections, states
that in some fields the plants have al-
readv attained their full growth and
never looked so well hefore

EARLY CLOSTNG AT CHATHAM.

Chatham. Ont.. Aue. 3 (Special).—
Practically all the ountlving grocers of
the Manle Citv have ioined hands in sup-
port of earlv closing. and have signed an
agreement tn the effect that they will
henceforth close their places of business
at 7.30 everv cvenineg, Saturdays and
davs before holidays beine excented Six-
teen erocers have subscribed their names
to the agreement .

THE CANADIAN GROCER

CIVIC HOLIDAY DATES.

From many towns and cities in On-
tario information has reached this office
relating to the days set aside for Civie
Holidays, and also the weekly half holi-
day. The table given below covers those
municipal holidays soon to be held and
also includes a few whieh have been held
recently. It will be noted, in this eon-
nection that the date for Belleville and
Kingston has passed already.

The letters ‘“C. H.”” and ‘“W. H.”’ at
the top of the eolumn stand for ‘‘Civie
holiday’’ and ‘‘weekly half-holiday’’:—

C.H. W.H.
T e R, Ang. 14 Wednesday
Brantiond . ....cu0 Wednesday
Belleville ....... Jul\ Wednesday
Brockville ...... Aug. 7 Wednesday
Cobourg ..... (?7) Aug. 16 Wednesday
Collingwood . .... TR R A i
Chatham ... (1) Ang. 38 ..i.oveis
RS s P R Thursday
RO o5 Aug. 7 Thursday
T e T RN e A
Kingston ........ July 31 Close at 5
BN i Aug. 14 Close at 5

North Bay (?)
2nd or 3rd Wed. Aug. Wednesday

Oshaws .........Aug. 7 Thursday
Peterboro ....... Aug. 7 Thursday
G e e e ey et g o SO
Owen Sound... Aug. 7 Wednesday
Port Arthur ...../ B "D e
Port Hope .......Aug. 1 Wednesday
Sault Ste. Marie......... Thursday
Bt Mary's . ..... Aug. 7 Wednesday
St. Thomas ...... Aug. 7 Wednesday

Catharines....Aug. 7 Wednesday
TPONEON o5 sns Aug. 7 Wednesday
Whithy .......... Aug. 7 Thursday
WVARAEOT . coinininos - RS SRR S
Woodstock ...... ARE. W sk,

Blanks indicate, in the ecase of Civie
Holiday, that the date is uncertain. In

Cobourg, the holiday will likely fall on
one of the afternoons during horse
show, Aug. 16th, but in the morning the
stores will open. In Chatham the gro-
cers hold a half holiday during 1st week
of August. In North Bay, the holiday is
usually held on the second or third Wed-
nesday of August. Orillia will observe
the holiday on the day of the Firemen’s
Tournament at Huntsville, the date of
which has not been definitely fixed.
Blanks in the case of the weekly half
holiday indicate that none is observed.
In St. Mary’s, St. Catharines, Windsor,
Barrie, Galt, the half holiday is not uni-
versal.

CABLE NEWS FROM INDIA.
Half of India is stricken with a
drought, and the monsoon, on which all
crops depend, is spasmodic. The outlook
for vegetation is very serious. Tea, re-
quiring, as it does, a great deal of moist-
ure, will suffer badly, and the 1911 crop
is likely to be short. Advance prices for

this commodity will doubtless follow.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

The Montreal Biscuit Co., Montreal,
held its annual picnic this year to La-
valtre, by S.S. “Three Rivers,”” where
a most enjoyable time was spent. The
firmy showed themselves as capable of
providing a good social time as ‘‘good
things”” from a confectionery stand-
point.

W. H. Millman, of W. H. Millman &
Sons, has arrived home after two
months’ absence visiting Germany, Hol-
land, Belguim, Scotland and England in
the firm’s interests and casually enjoy-
ing a holiday, which he deserved. He
says he is now ready for business again.

Your Customers

look to you for ideas for dessert, especially when

apples are scarce.

Have you suggested pies made from

WETHEY'’S

MINCE

MEAT?

(IN SANITARY CARTONS)

You have them. If not, get some quickly from
your jobber and PUSH IT, IT WILL PAY YOU.

3 H. Wethey, Lumted

ST. CATHARINES,

ONTARIO

M s ol
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i development of the Ganadian West
:'i have caused you much thought as to representatives in that fast growing and ready 4]
i market. ! :
ad We will represent you at each pulsating distributing centre. We have large track i i
warehouses and ample storage accommodation for all classes of merchandise. -l
We will handle your products for you on a reasonable commission basis. 1.
We have the experience, the business ability and the financial standing to do so iy

ﬁ successfully. 18
a.k Let us advise you of the Western prospects of YOUR line—drop us a card and \ ‘§ ¥
o get in touch with us at once. i
: Much depends on it for you. F 1
op : i
or NICHOLSON & B Al Wholesale Commission Merchants ‘i i

: ’ and Brokers. i %

(BF |

HEAD OFFICE - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY |

|

al, §

48~ &
ire
he

of 1
od
ad-

; TEA LEAD Quality is the Main Consideration 1 0
wo (Best Incorrodible) = . &
ol- N ) g i

: ) i ] : digal ;.

i Buy “PRIDE OF THE ISLAND” Brand in the manufacture of 303 1]
Y- %75 i) B i
He as extensively used for years past by most of the leading FOOdSthfs 2 7 3 | 58
in. " packers of Tea in Canada.
ISLAND LEAD MILLS, LIMITED cE GLOBE 33 ;
Tel. Address: "Laminated,” London. LIMEHOUSE, 4
A.B.C Codes used 4th and 5th Editions LONDON, E., ENG. |
Canadian Agents HUGH LAMBE & CO, TORONTO GLOBE ;%
J. HUNTER WHITE, ST. JOHN, N.B = % 5 g
CEGIL T GORDON, MONTREAL Macaroni and Vermicelli e
are made from hard wheat, no maize ;
» or rice flour mixed with them, and i 5
Pal'thulal' People are absolutely free from any glutin-

ous substance.

Select McLean’s

“WHITE MO0SS”
COCOANUT
8tock now and be ready for the fall trade.

You need not look for *“ White Moss ’’ to be returned with— D- SPINELLI @ CO.,

‘ Don’t like this, it's ground, we want shredded cocoanut’’ REGISTERED

Canadian Cocoanut Co., Montreal MONTREAL, - - QUEBEC

SOLE MAKERS

Manufactured in a modern scrupu-
lously clean factory by experts, who
see that the quality is as perfect as
skilled labor can make it.




BARREL PORK

SHORT CUT
HEAVY MESS
GUNNS PLATE PORK
GUNNS LEAN PORK
PICKLED ROLLS

SPECIAL PRICES

GUNNS LIMITED

PORK AND BEEF PACKERS

WEST TORONTO

A CHOICE ARTICLE

FOR THE

Campers and Summer Widowers

REINDEER
Condensed Coffee

is made from the best
grade of Coffee, Pure
Granulated Sugarand
ASOMBmED RERT 0 U full Cream Milk.

Q wl_{loﬂ'ﬂ“w 4,

N=—--—r-—" Itis RICH and al
ways READY, by simply adding boiling
water; one can making twenty-five cups-
ful. Will keep in same can after opening.
Your Jobber can supply you at factory
prices on all REINDEER BRAND GOODS.

7“4 4{

LIMITED

TRURO, NOVA SCOTIA

THE CANADIAN

GROCER

Fearman’s
English Breakfast
Bacon

Unsurpassed for
quality, a little
higher in price, but
well worth the

money.

F. W. Fearman Co.
HAMILTON

LIMITED

Roll Bacon

ESPECIALLY MILD CURED.
AS FINE AS ANY BREAK-

FAST BACON.

WE ARE MAKING A SPEC-
IAL CUT IN PRICE AT

PRESENT.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants

Packing Houses
FERGUS

70-72 Front St. East
TORONTO
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Live Hog Prices Fluctuate Slightly

After a Slight Advance Prices Drop Back — Demand From
Packers Not So Keen—English Bacon Market is Steady—Pro-
vision Prices Maintain Steady Position — Butter is Slightly

Firmer—Eggs Not So Plentiful.

Provisions in general seem to main-
tain their position oi steadiness. Espe-
cially is this so in those lines that are
in good demand at this season such as
smoked hams and rolls, and cooked
hams. Prices on these have been stifien-
ing at the various centres since the ad-
vent of the warm weather and are still
steady as supplies are not large.

At the end of last week, live hog
prices were slightly advanced but have
since eased ofi to their original position.
Supplies on some markets have heen
larger, while the demand from packers
has not been quite so keen. The English
bacon market according to a late cable
is steady with only moderate supplies.
United States live hog markets are
steady.

The butter market is inclined to firm-
ness. There seems to be no overplus of
supplies, although Montreal reports re-
ceipts in excess of last year for the same
period. There is a steady home con-
sumption, while the export movement is
quite good.

The egg supply is below that of last
vear but prices are practically unchang-
ed. Finest quality are in good demand.
Shrinkage is still a jeature of consider-
able annoyance to dealers.

MONTREAL.

Provisions.—On Saturday last a
strong feeling prevailed in the market
for live hogs and prices advanced with
sales of selected lots at $8.00, but on
Monday the market grew weaker again
on account of increased supplies and
prices declined to $7.50 to $7.75 per 100
ths. weighed ofi cars.

An active trade continues to be done
in all lines of cured meat, there being a
good demand owing to the warm wea-
ther.

PureBlo.nrd—w s +
c.::‘...n;. s £E 12 ibe., per ib e %3!
“ o " i es
Pnl: wood, 30 lbe. net,perlb....... ...... .... 010§
Pails, tin, 10 1ba. per Wececee socrosns aoen 010
Tubs, 50 1bs. net, perlb.. - vene. 0108
Tierces, 3 51bs.. perlb.. sven VN
One pound bricks ..... sovsevsensassosAseS voos S
Compound Lard—
Boxes, 50 lbs. ne;. EMscioos sevsse sessae viss v
Ouu. 10-1b. bo. to case, per T in o 0
s = “ “ " H
uh-. wood, ﬂlhl. net, per llb 0

B Bh
'l‘lun‘. bt.

J—
8TTISBEVE -B35SEESS

Dry Salt Meats—
Green bacon, fanks, 1b............cc.oc. iiiin ool 011
Long clear bacon, huv; lb we 009
Long clear bacon, light, Ib 011
Hams—
Extra large sizes, 25 1bs. umnrdn. S v 13
e sizes, 18 to 25 lbs., pe U 18}
ium nhel. IS to Slh- 9 184
018
019
small, 9 to 12 1bs., per | 020
Brnkfur. bacon, English, boneleu. per ib 018
indsor bacen, skinned, backs, perlb.... ... 018
B iced roll bacon, bonelen, lhort. per lb ...... vivs B EE
0':, live, per cwt..... S b nen .. 190 178
dressed, per cwt 1025 1070

Butter.—Receipts of butter are much
in advance of those for corresponding
period last year. The local market is
firmer owing to the higher trend of
prices in the country, the strength of
the market being largely due to the im-
proved export demand. Shipments for
the past week having amounted to 8,111
packages.

R il op dalevasasivess ool prsaani
L R R N :

84

302
02

o

Eggs.—The receipt of eggs is not so
good as this time last yvear. There con-
tinues to be a fairlv good demand and
prices show no change.

L A 027 028
BNl o 024
T R R R R 02)

Cheese.—There is some decrease in re-
ceipts of 40,000 boxes this week ifrom
figures of corresponding period last vear.
The local market is firm, due to the fact
that some Americans are buying for
speculation.

%uebec BRBER .o oo cestassssnsasessosssses saws
estern, large -

TORONTO.
Provisions.—The market in general for
pork products is steady. There are few
price changes. Large hams are marked
up % cent, while long clear bacon is
higher at 11} cents. Stocks of provi-

- sions are not large. Live hogs during

the week have moved up 10 cents and
dropped back the same amount.

£ moked meats—
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Butter.—While butter is arriving fair-
ly firee, still there is no overplus of sup-
plies on the market, demand coming well
up to offerings. Prices are accordingly
steady.

Per Ib.
Fresh creamery print ....... .. 024 025
Creamery solids . 022 023
Farmers' separator butier 019 C21
Dairy priuts, choice........ 018 020
No. 1 tubs or boxes 2l B
No. 2tubsar hoxes............. 015 016

Eggs.—Some firms report that eggs
are not arriving so freely of late, al-
though there is no scarcity of supplies
locally. Shrinkage is still in evidence in
supplies. Best_quality stocks are in
good demand and are bringing 22 to 23
cents per dozen.

Fresh gathere@ 08RB.osvecr s aoeceisnscorsossios 018 020
New laid eggs S 2 022 023

Cheese.—Prices in cheese are unchang-
ed this week. The general tone at pres-
ent seems to be one of steadiness.
Trade is normal in volume.

New cheese— New twins... ... 0 H}
| 1T S P 013 Ol Stiltons.... 015 0 16}
Old cheese. 015 016

Poultry.—Arrivals in all the lines list-
ed have been larger of late and prices
are down 1 cent per pound all round.
Considerable spring chickens have been
coming forward Trade on the whole
is normal.

Fowl, live. ....012 013  Duckling, live.. 013 0 14
Broilers,live ... 015 017
WINNIPEG.

Butter.—Fresh made creamery bricks
continue to deeline, and at present sell
at 23e¢ per 1b. while Manitoba fresh made
boxes are quiet at 1¢ lower. The supply
of dairy butter is also licht. and striet-
Iy No. 1 is quoted at 16e while No. 2
is .1r 12¢ to 14¢ and No. 3. 7 to 9e.

(‘heese.—Owing to the increased de-
mand for new cheese and the limited
supplies that have arrived in the city
an advance of from 1l4e to 3je per Ib.
has taken place. The quality of the
cheese shows a decided improvement
over that of last year, and the price
quoted at the present time is 1le to
1114¢. for Manitoba new made.

Eggs.—Owing to the limited supply of
fresh eggs the price has advanced le
per doz. during the week.  Strictly
guaranteed fresh eggs ave very hard to
secure, and retailers are selling what
they have secured from farmers at 36e
per doz. The wholesale price for ordi-
nary eggs is 18e per doz.

Dustless sweeping compounds are lines
that would stand some attention. Any-
thing that tends to lessen the labor
about the house appeals to every house-
wife. If you have not already establish-
ed g trade in this line, it would be well
to consider its possibilities.

The partnership between John Living-
stone and M. M. Newman, groceries and
small wares, Picton, Wellington, Napa-
nee and Gananoque, Ont., doing busi-
ness under the name of The Fair, has
been dissolved, A. G. Wagorn, buying
out M. M. Newman’s interest.
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THE CANADIAN GROCER

Letters to the
Editor

Editor Canadian Grocer
I was glad to see in your issue of the
21st inst. a letter from a Hamilton gro-

cer on organization. It is time the gro-

cers of this Province organized to look
after their own interests The Whole-
sale Grocers’ Guild will not do it, judg-
ing them on their past efiorts

The Hamilton grocer asks who is the
retailer. One of the gentlemen elected
to the manufacturers’ committee might
answer that question, but as I under-
stand 1t, he who sells to consumers is a
retailer. Now, I know of several London
wholesale grocers who sell to consumers
and yet these are the men who want the
manufacturers to make declarations
How many wholesale houses sell restau-
rants, Chinese laundries, yes, and their
wholesale dry goods and hardware men ?
More than that, I know of some of them
who sell their personal friends as little
as five pounds of tea and still want the
manufacturer to make a declaration. If
the retailers of this Province would or-
ganize, the manufacturers would have to
come to them as they do in many states
in the U.S.A

London Grocer.

July 31, 1911

The Firming Up
of Provisions in

[Last Two Months

One year ago live hogs on the Toronto
market were quoted at $1.65 per cwt
above the present price of $7.35 The
present price, however, shows some
slight advance irom the first of the year,
prices on Jan. 1st of hogs at country
pointis being $6.90 Then began 3 gradu-
al downward movement and $5.75 was
reached in May Since then the Eng-
lish bacon market has been firming up,
which, combined with the none too plen-
tiful supply and the keen demand from
packers, has raised prices to the present
level of $7.35.

Provisions are also a little higher thap
at the first of the year, but a consider-
able margin below those ruling g year
ago. There has been a particularly good
demand for smoked and cooked meats
this summer and prices have ruled high.
Lard has shown a big decline from 15
cents in tubs a year ago to 13} at the
first of the year, whilec now the quota-

tion is down to 10 cents A compari-

son of prices ruling on the Toronto mar-
ket is given below :(—
1910 1911 1911
Aug. Jan. Aug.

1 1 1
Long clear bacon ... ... ... 15 12} 11;%
Smoked breakiast bacon... 20 17 18
Roll bacon ... ... ) 153 123 12
Light hams ... ... ... ... ... 193 16 17}
Medium hams ... ... ... ... 19} 15} 17
Large hams ... ... ... ... ... 18} 15 15}
Cooked;hams ... ... ... ... ... 27 21 27
Plain backs ... ... ... ... ... 193 18 20
Lard in tubs ... ... ... 15 13% 103

A comparison of prices may be secur-
ed in another way. If on Aug. 1, 1910,
a person purchased a pound of each of
the lines listed, the total cost would
have been $§1.693, while the same could
be purchased on Jan. 1 at $1.403 and
on Aug. 1 for $1.483%.

The chart for live hogs at country
points as quoted by Toronto dealers for
the past seven months is as follows :

Jan. 6 e e A $6.90
S S S b R ST 7.10
Feb. 17 ARt lind S s LR 7.00
T G SN NN MR- L gl 6.90
AR e F RS R S 6.75
el e T g TN S 6.65
T e B AR L 6.15
TR e S Rl 6.00
A LRI = 5.75
LT BT SR e i AR 6.00
LU T S e L R 6.40
A SR R L e 6.75
- e s 7.10
July 1 6.90
]Ul\ 7 6.75
July 21 7.10
Augz. 1 7.35

PICTON LIBRARY CASE.
Prosecution Launched by the Retail
Merchants’ Association.

Picton, Ont., Aug. 3.—(Special)—A po-
lice court summons has been issued
against G. Green, of Toronto, and also
some merchants of this place, who have
been connected with the formation of a
library voting contest and the case will
have its preliminary airing in the police
court to-morrow afternoon Consider-
able interest is evidenced.

It appears that, about the first of
July, the promoter launched his voting
scheme here. Lately E. M. Trowern,
general secretary of the Retail Mer-
chants’ Association of Canada, arrived in
Picton and commenced an investigation
into the matter. He ascertained the
magnitude of the contest, and then took
the question up with Roland Brown,
Crown Attorney, and the summons fol-
lowed

The case will be prosecuted under tu.
provisions of The Trading Stamp Act,
and the R.M.A_ secretary contends that
the contest comes clearly within its
scone The Act, he says, must be en-

44
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forced, if the retail trade is to be kept
above suspicion.

RETAILERS TURN JOBBERS.

One hundred Chicago grocers have
formed a wholesale company to conduct
a co-operative buying system. The Re-
tailers’ Wholesale Company, as it is
known, is incorporated for $10,000, and
the prime object is to give the indivi-
dual members a greater buying power
and secure for them the profit that now
goes to the jobber.

MAKE AN END OF THE “BAD
ACCOUNTS”

Give every credit customer an Allison Coupon Book,
make collections easy. elimi eerrorsand d t
stop the costly “leaks,” and p'ease the customer
better than any other credit plan ever devised.

Al | | n
practically put credit business on s cash basis, to
the general satisfaction of everyone concerned

HERE’S HOW THEY WORK

A man wants credit.
You think he isgood.
Just give him s $10

Coupon Boo‘ k.

coupon, snd so on
untdl the book is

For sale by the joobing trade everywhers.
Manufactured by Allison Coupon Company,
Indianapolis, Ind., U.S.A.

KOKOBUT

KOKOBUT

MORE ECONOMICAL
MORE WHOLESOME
MORE DIGESTIBLE
THAN BUTTER

100%
Pure Vegetable Fat

BE UP-TO-DATE AND SELL
THE PERFECT COOKING BUTTER

Dominion Cocoanut Butters
LIMITED
46 University St., - Montreal

KOKOBUT

KOKOBUT
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The constant and rapid increase in the demand
for Magic Baking Powder shows the public’s
appreciation of a medium priced baking powder
that can be relied upon as being pure and
wholesome.

MAGIC

Contains no Alum and conforms to the high

standard of Gillett’s Goods.

E. W. GILLETT COMPANY LIMITED,
TORONTO, ONT.

Winnipeg Montreal

The Best Advertised Cereal
Food in America

Last year over 100.000 visitors to Niagara
Falls passed through our factory and saw
Shredded Wheat being made; every one be-
came a living advertiszment for its purity and
wholesomeness.

Last year our advertisements in the maga-
zines and newspapers reached a combined
circulation of 10.000 000 people and told the
story of Shredded Wheat 112,000,000 times.

. Last year we demonstrated Shredded Wheat
in many cities and towns and gave away, in-
cluding house-to-house sampling, 20,000,000
Shredded Wheat Biscuits.

This Year We’re Doing

Even More Advertising

Is it any wonder that Shredded Wheat is
the easiest-to-scll cereal food ?

And it pays you a good profit.

The Canadian Shredded Wheat
Company, Limited.
Niagara Falls, Ontario.

TO THE WHOLESALE TRADE :

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782.

Ask us for prices before filling
your orders for the coming season

West India Co., Limited

g5 R s S il 5. % Wl Sl B35,
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CANADA . .
Mo better Ko better
Couatry

“EF lite”

true toitsname, the best cook-
ing and drinKing chocolate
made.

Diamond

BISCUITS

from the Old Country ot

and
stal
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and
whi

MVITIE & PRICE i

the

Notice to Grocers and Stores in Canada

are now sending regular supplies of their pee

nothing better for eating in biscuits to Manitoba, Alberta, Saskatche- are
this style is made anywhere wan and British Columbia. ”Ilj
AR [ v p—
Ack your jobber. Biscuits you are supplying your clients with and

first-class goods, noted for their excellent cha

quality and absolute purity. poi
but

John P. Mott & Co.

i i 1s
Halifax, N.S. _ All goods packed in hermetically sealed o\
SBELLING AGENTS: tins. o
J. M. Douglas & Co. R S. Mcindoe |
Montreal Toronto po1
Jos E. Huxley Tees & Persse Johnston & Yockney AGENTS for Manitoba, Saskatchewan, Alberta and British Columbia: las
Winnipeg Calgary Edmonton

Frank M. Hannum, Ottawa

RICHARDS & BROWN, 314 Ross Avenus, WINNIPEG litt
i
—? age

adi

MWW. see
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=TT~ ALL GROCERS #

qut

(eoRepnzrngRYRTY ) SHOULD STOCK ser
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1] ” Is not
BANNER .- cecc:

St

q J‘;j‘ti&A : but
IT'S N _SIX GoLD MEDALS l' Urmc 8 vis
BETT S
TTER | =%Grsass 2@ BAKING
4[(\,5 AD wrwout
f NG p 3 s
Good It Won't : ;1{ ; POWDER
- }
Points — Blow Out, The original Bak- S
- 5 Powder with Wiz
Of ‘ . % ¢ 3 1ng
' b Rust, a world-wide rep- M
The Banner \ or utation of 70 years.
: : A genuine British
are Leak manufacture and oa
S recognized as fa
Brought | ] Costs the standard ar- s
out in | ——— No More ticle in the Mother I'.”
Bad — = than 11b, }1b.and 1 1b. Tins. Country. Bt
. | Inferior Economical and Reliable. Made from the 4?!;"
Weather P Lanterns. finest and purest .
George Borwick & Sons ineredients. abso-
Send Coupon for Calendar Limited lutely free from
LONDON, ENGLAND a:"’t“ ac‘dd ll’ht°s‘
a e -
Ontario Lantern & Lamp Co., Limited Canaiin Agoet: KENETH . uae, 333 P iCS :r eter ﬂf]
Hamiiton, Ont. Coristine Building, MONTREAL ious substances. :‘]
1
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Good Summer Trade in Confectionery

Confectionery in Good Demand—Consumption of Sweets In-
creasing—Chocolates a Favorite Line—Flour is Steady—Trade
is of Hand-to-Mouth Character—Wheat Remains Within Nar-
row Margin—No Special Features in Cereals.

The trade in confectionery is good,
both in regard to the present demand,
and also business on the whole. Dealers
state that the consumption of confee-
tionery in Canada is on the increase
and accordingly the wide-awake grocer
who is featuring this line will derive the
benefit of the increased use of sweet-
meats. Chocolates are a favorite line,
the demand for medium-priced ones es-
pecially being good. Those dealers who
are giving the necessary attention to
these lines are well satisfied with the
trade, as the summer is an excellent time
for the sale of all kinds of confections.

The general situation in both the flour
and cereal markets has undergone little
change. Wheat hovers around the same
point, so that the flour market is steady
but without any special features. Trade
is of a hand-to-mouth chareater and
consequently not overly brisk. Some
trade was done for export at eastern
points in new erop winter wheat flour
last week, but values this week are a
little out of line.

Black rust was reported-to have dam-
aged wheat somewhat in both the Can-
adian and American West last week. It
seems, however, that it has not in the
Canadian side and it is regarded as
questionable whether there has been any
serious damage done on the United
States  side either.  Nearly 7,000,000
bushels increase in the United States
visible supply of wheat lowered prices
somewhat at Chicago at the beginning
of the week.

MONTREAL.

Flour.—The tone of the flour market
i1s steady and prices remain unchanged.
Winter vhelt. TN SRR DO A 4 80
Btraight rollers, bb .................. AEFE
nhnlbobu llt spring wheat patents, bbl..

traight patents, bbl.....

lt.ronc bakers.........
BROIIME - 7 sieeoeseoasiias

Rolled Oats.—The demand for rolled
oats and corn meal remains fairly satis-
factory and prices rule firm. There is
a fair volume of business passing in car
lots.

"
"

gmzrbd meal, bags .b. ........ 2 Bovesisvapee el ; :;i
i . esvs

e 347

Bolted cornmesl, 107-baes. . 180

* Ro led oats, jute bags; 90 lb o 3 ;g

4 tton bags, 90
ud g: - Lo 47
TORONTO.

Flour.—The general situation in the
flour market shows little alteration,
wheat values having shown no change
this week. The general tone of the mar-
ket i8, however, one of steadiness.

There was some trade transacted for ex-
port last week in new erop Ontario
wheat flour, but prices of Ontario wheat
having advanced, have put values out of
line for the present at least. According
to reports, Ontario wheat will run much
heavier this year for while it generally
runs 60 to 62 lbs. to the bushel, this
vear it will reach elose on 65 lbs. There
will be very little smut this year either,
while last year there was a great deal.
Manitobs Wheat.
1st Patent, in car lots
2nd Patent, in car lots.
Strong bakers, in car lof
Feed flour, in car lots,

Cereals.—A steady summer demand is
in evidence in cereals in general, with no
special features at present to the mar-
ket sitnation. Prices on the whole are
steady, although corn and oats just at
the present are somewhat less firm.

Rolled oats, small lots, 90 Ib. sacks ............. ... 235
DBEE 10 CBTIOL. . ... xcvrossrorn voos 225
Standard and granulated oatmeal, £8 1b. sacks.. .... 270
Rolled wheat, small lots, 100 1b. bris
5 brls. to car lots

Cornmeal, 107-1b. bags
Rolled oats in cotton sacks, 5 cents more.

WINNIPEG.

Flour.—The domestic demand for
flour has been quite satisfactory during
the last two or three weeks, and mills
report that they have no fault to find
in this line. Stocks at country points
are fairly small, consequently it is ex-
pected that the demand which is at pres-
ent prevailing will continue to exist.
The export trade is fair, but the millers
are still complaining of low bids. They
claim that flour was not advanced

enough when wheat was up to the high-.

er figure, and now that there is a lower
tendeney in grain, flour values are not
unreasonable. The result is that prices
remain unchanged in quotations, namely:
1st patents $2.65 per 98 lb. sack, 2nds
$2.45, 3rds $2.25, 1st Clares, $2.00, and
common grades $1.50.

Cereals.—Except for the demand from
the East, business is quiet. Local deal-
ers do not look for much improvement
until the new erop is off. Bran is still
quoted at $17.00 a ton net, in sacks de-
livered to the trade, shorts at $19.00,
oats, barley and mixed chop at $25.00
per ton.

DON'T WORRY.
Don’t worry about the business the
other fellow is getting. Go out and get
what is coming to you.
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‘““Perfection
Cream

Sodas”

Lasting
Crispness
Pleases

To people who know
and value good soda
biscuits there is a plea-
sure in using Mooney'’s
“ Perfection Cream.”

They differ from other
sodas in that they have
a light, flaky crispness,
which theyretainlonger
than does any other
brand.

Try them with your most
exclusive trade and watch
the pleasing resuits,

The MOONEY

Biscuit & Candy Co.
LIMITED

Factories at

Stratford, Ont.  Winnipeg, Man.

BRANCHES at Hamilton,Ottawa
Sydney, C.B.: Halifax, N.S,:
Fort William, Calgary, Van-
couver, St. John's, Nfid.

PERFECTION |

C“ by mw

HOONEY BISCUIT & CANDY,
STRA'"’QKD _CAﬁNADA

MR. GROCER-MAN!
Yeur laterests Are Ours, Too. Sell

MAPLEINE

A DISTINCTIVE FLAVORING
BETTER THAN REAL MAPLE
Made from aromatic roots and
herbs which : absorbed the
richest elementsfrom sunshine and
- mountain air and_oce n
breeze. Many flavors blended and
mellowedinto ne delicious tlayor-

ing -that's Ma: leine.

Makes home-made sugar syrup
better than real mayle at'a cosc of
50c. per gallon. Oan be used any-
where a flav oring is desired.
Advertised everywhere—Nice pro-
fit - demand steady and growing

Order to-day from your jobber
Selling Adent : Frederick E. Robson
i 026 Freat Si. Bast,
Crescent Mig. Co, Seattle, Wash,

801

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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PRESIDENT MILLER EXTENDS.
Novel Idea Introduéed in His New
Window Scheme.

Wm. C. Miller, president of the Tor-
onto Retail Grocers’ Association, has re-
cently made extensive alterations to his
store at 632 Yonge St. Besides a general
re-arrangement and enlargement of the
interior, a new idea, the first to be used
in a grocery store in Toronto has been
introduced into the make-up of the win-
dow. It consists of a double platform,
the main display being about three feet
above the sidewalk while the space

underneath serves as a silent salesman.

In this way the value of the window as
a medium « showing eoods is about
doubled.

Mr. Miller believes that money spent
in li}‘[vlu_\ 1s well spent. < pays to

have your goods displayed in a proper

manner,”’ he says, ‘‘because it sells
them.”” He will arrange his shelf dis-
play along systematie lines, so that the
clerks will know exaetly where to go to
secure a certain arti¢cle. Along one side
he will have nothing but goods in glass,
along the other side canned goods alone,
while the back shelving will show other
package goods. Each sections will be

THE CANADIAN GROCER

divided into the different lines carried.
He will keep large package goods, such
as cereals, ete., in the reserve stock
room.

A new silent salesman for bottled
goods has been installed, a show ease in
the centre of the store will feature
cakes as a side line, while a meat slicing
counter has been put in at the rear of
the store. In front of this counter is
a biscuit display rack just high enough
that customers may see the meats dis-
played but will not be able to handle
them. Counters will be placed along one
side only, allowing more space for in-
terior display and for customers to move
about the store.

TEACH THE CLERK.

When the store is first opened in the
morning is the time to assemble all
goods that you know vyou will use dur-
ing the day, arrange the shelves and
dust and sweep properly. That is also
the best time to wash the windows and
sweep the pavement before there are
people around to be splashed and spat-
tered by the operations.

Do not sweep the dust and papers out
to the store house or back of the build-
ing and allow thems to stay there. Burn

‘the paper or place it in the proper re-

ceptacle but do not allow it to accumu-
late about the store or back shed.

It is a good thing to make large pro-
fits, but it is mighty poor business to
advertise the fact.

Some clerks hand out just what you
ask for. Another sells what you ask for
and then goes right on and sells you
more.

Next in importance to showing the
goods is the use of plenty of show
cards. They make people look at the
goods.

FOR YOUR ADVERTISING.
This coflee has g distinctive character.
It is heavy, rich, smooth, thick and of
fine flavor.

Our flour bakes creamy and delicious
bread, biscuits and cakes.

Pure appetizing catsup—prepared from
the choicest, sound, ripe fresh tomatoes.
A real appetizer.

Canned tongue and ham—prepared in
the mwst careful manner from the best
meats, and appetizingly seasoned.

Use our baking powder if you wish
your biscuits and cakes to be light,
dainty and delicious.

Front View of Vanwart Bros.” Store, St. John, N.B.

and fish.
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Note the large amount of display window for groceries, meats
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8 g We Can Supply You
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- X With Small Fruits
for ,:E
you K OU get good valuewhen
L E.: you buy your small
the G KD fruits from us. We are
how K prepared to handle them
the : »::« on consignmentas we have k|
o A an up-to-date Cold Storage "
“ o Plant. 1
X X LA
U] » 4 J t
Y K WRITE US FOR PARTICULARS ‘( i
‘ter. D (D E 8
i of o l ll} o il
>4 © % ]
Q d ; Lemon Bros. 18
X 14
o '::‘ Owen Sound, Ontario !u 5
o o o and Sault Ste. Marie : LF
joes. X o BT
< » 4 -
, X X 'WE are large BUYERS q %
o X X and dealers in WOOL. i i
best o 5 Country merchants should '
D get in touch with us early " i
wish N KV for prices—an opportunity ! B
ght, X I he in , iy Y for you to do some extra i 8
R Should be in your confectionery ’::‘ wade aab ;
X deparument. ,0. profits. | ]
— U » 4 :
D L
K — 7 —r 4
. % \ WRITE AT ONCE
N 54
% C. NELSON, DALE & GO, LTD., &
X WARWICK, ENCL X
/ o :
To whom it may concern :
We wish to get in touch with
ANCHOR gl e
orated APPLES who desire
representation in the West by a :
BRAND FLOUR first-class firm. Address 4
Box 34, CANADIAN GROCER
“ ” :
The Flour” that meets every s WINNIPEG.
expectation of the housewife. ,
Manfd. by O. E. Robinson & Co.
/ Manufacturers and Buyers of Dried,
Leirce BroTHERs FLoUR MiLLs A5 Evaporated and Canned
Oak Lake, Man. 15 XY Apples
'. — ’ngersoll, - - Ontario
ESTABLISHED 1886
ts

You can talk across the continent for two cents
per word with a Want Ad. in this paper.
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How Too Much Talk Tires Outthe Listener

Mark Twain Explains How Preacher Out-Talked His Snbjec_:t
and Allowed Ardor of His Congrezatgon to Cool—How This
Applies in Clerkdom—A Few Suggestions for Salesmen In-

clined to be Tempestuous.

The talk, and the manner in which he
talks, is gn important part in the make
up of every salesman. On it depends, to
large extent, the impression made on
the customer. It works either good or
bad, and also the amount of the sales
which that clerk makes depends upon
the manner in which the arguments are
presented to the customer.

A clerk may talk too much as well as
too little. By not knowing when to
stop he may spoil the whole effect of
his arguments. Mark Twain tells a
story showing the result of too much
talk and illustrating the necessity of
knowing when to stop talking. “A
man,’”’ he says, ‘“went to church to hear
a missionary give an' address The
speaker dwelt upon his favorite subject,
telling of the need of funds to carry on
the work, and doing so in such a man-
ner that this man hecame enthusiastic
and impatient for them to pass the col-
lection plate that he might give them
all his handy cash and then rush to the
bank to draw out his available cash of
$200 for the cause. But the speaker
wanted 1o .clinch his arguments gnd he
continued on and on in a long, tiresome,
and nerve-racking talk. This man began
to lose ‘interest. His enthusiasm began
to depart. When at last the speaker had
finished his long drawn out discourse,
and the plate was passed, this man who
had previously been worked up to fever
heat quietly added 10 cents to the col-
lection.’

Thus the salesman, who after handing
out a convincing line of selling talk,
spoils it all by not knowing when to
stop

There is however, grave danger of the
clerk not talking enough. When he has
taken a customer’s order he allows them
to depart with a “‘thank you,” instead
of introducing to them some line other
than what they have purchased and at-
tempting to sell it to them

Then there is the salesman who might
be called ‘‘the rhymer.”” He rushes over
everything he carries in stock from A to
Z in less time than he should devote to
one article. He might just as well have
saved his breath and his customer’s
nerves as far as results are concerned.

The correct way is to take one thing
at a time and do it well. Say: “Mrs.
Customer, we are making a special of
these pickles this week. The regular
price is 2 cents but we are selling them
this week at 2 for 45 cents. As you use
a lot T thought you would like to
know.””  This is the kind of talk that

interests the customers and gets re-
sults.

Another brand of clerk has plenty to
say and talks about everything from the
weather to the church news but will for-
get entirely to introduce any real busi-
ness into his talk. The valuable sales-
man is the one who can sell over and
above ‘actual demand gnd when he has a
customer before himy, is his opportunity
to do so. Instead of talking about the
weather and on similar subjects, let him
deal with things that will bring re-
sults

Some clerks are mechanical talkers.
In the morning they will select some
subject and to each and every customer
who visits the store that day they will
give the same talk. Generally this kind
of a clerk is great on weather talk and
a customer visiting the store twice in
the same day will be greeted with the
same comments ahout the weather.

Knowing the importance of talk every
clerk should select his subjects, his
grammar and his manners that he may
escape the errors which he is liable to
commit

THE WEEK’'S TRADE CHANGES.

Grocery Dealers Throughout Canada
Buy, Sell and Open New Stores.
ONTARIO.—M. Gormon & Co., gen-
eral merchants, Eganville, succeeded by

Lulofi & Co.

J. A. Naish, grocer, Hamilton, has
sold

Louis Deunoindett, grocer, Hamilton,
has sold out

Wm. Beswick, grocer, Hamilton, has
sold his Mary street store to Geo. Gas-
sar.

A. Newland, grocer, Toronto, deceas-
ed

John Goggin has opened , grocery
store at Bracebridge

Geo. Arsove, formerly of Hamilton,
has opened a grocery store on King St.,
Toronto.

QUEBEC.—G. E. Reid, general mer-
chant, Portage Du Fort, sold out.

WESTERN PROVINCES. — Stringer
& Co., have opened a general store at
Swan River, Man.

R. S. .Johnson, grocer, Winnipeg, has
sold to E. A. Whatley.

Alex. A. E. Smith has opened a groc-
ery store at Winnipeg.

D. Price, grocer, Winnipeg, Man., has
sold to B. C. Neal

A. W. Smith, grocer, Winnipeg, has
sold to S. P. Wilson.

650

Deeder Bros. have opened a grocery
store in Winnipeg.

J. Fred Shaw, grocer, Winnipeg, has
sold to F. C. Wilson.

Theodore Enss has opened g grocery
store at Blane Lake, Sask.

Gilmour & MacLean have opened a
general store at Marcelin, Sask.

W. W. DMcRae, grocer, Moose Jaw,
Sask., has sold to J. H. White.

The new building of the Moose Whole-
sale Grocery Co., Weyburn, Sask., is
about completed.

Bradd & Dudley, grocers, Saskatoon,
Sask., have sold to McGill & Co.

T. Thorawildson, general merchant,
Leslie, Sask., has sold to John Olofs-
son.

F. A. G. Cosnell, grocer, Regina, suec-
ceeded by A. L. Herdman.

D. B. Weaver, has opened 3 grocery
business gt Calgary, Alta.

Alexander & Howard have opened a
grocery store at Edmonton, Alta.

Robinson Bros. are opening a general
store at Munson, Alta.

H. E. Patenaude, grocer, Edmonton,
Alta., has sold to A. B. Cote.

J. McLaughlin, has opened a grocery
at Calgary, Alta.

King & Co., have opened a general
store at Penticton, B.C.

Curry & Co., have opened a grocery
store at Vancouver, B.C.

Etta M. Dailey has purchased A. L
Anderson’s interest in the grocery of
A. H. Wilson & Co., Blaine, B.C.

W. Campbell is opening a grocery store
at Vancouver, B.C.

A grocery store is being opened at
Vancouver, B.C., by C. Burt.

Leggatt & Williams, general merch-
ants, Prince Rupert, B.C., dissolved, A
B. B. William continuing.

STORE HINTS.

Window displays must be something
more than attractive. They must make
people want the goods.

Use plain language in your advertise-
ments that will be understood by every-
one. It is next to impossible to get an
advertisement too simple for the mind
of the average reader.

Do your window displays show the
goods you are advertising in the news-
paper, or do you run the two without
any relation to one another?

The successiul merchant is generally a
man who is able to take advice at
times.

Tell your customers all ahout the good
qualities of your goods but don’t claim
one bit more than the facts warrant or
you cannot expect to retain the confi-
dence of your patronms.

Mere hard work will not bring suc-
cess. There must be some brain work
connected with it.

C— Ilm
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CARTER'S

You Must Pay Customs Duty

to save money. Let us prove to you that

L’Etoile (Star) Brand

Qur goods are made by European
Table Jellieg. Custard Powder Experts with European Machinery.

gy L’ETOILE
H. w. Cal‘tel' & CO., Ltd. Cie Francaise des Pates Alimentaires

BRISTOL, . - ENGLAND 6-9 HARMONY STREET, - MONTREAL

that Canadian Wheat is used in Italy by
manufacturers of

Macaroni, Vermicelli, Spaghetti ?

if you stock imported goods and surely you want

MADE IN CANADA is as good and better
BI‘ Whoel lomonado POW(’OI' than the imported. No duty to pay. Hence full

value of your money in the quality of the goods.

@M’@Q@O@Q@O@Q@Q@O O, 2 T BT BT BT e BT 2 B B BT BT A A A i B A A A A

@

Profitable Spare Time Work

‘N?HAT would you do with some extra money ?

If you wish to supplement your salary by
congenial work after hours let us appoint you our
representative for your district.

Oa am 208 208 SO A A%

OPOP®

The work will consist in looking after the renewals of old subscriptions and
the securing of new ones, and as MacLean’s Magazine is a very easy seller, you
can by this means increase your earnings very materially.

Men of energy and selling ability can find full scope for their whole time
in this well paid employment.

The Maclean Publishing Company

143-149 University Avenue, - Toronto, Canada
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CALIFORNIA
FRUITS

Peaches, Plums, Pears

We handle the Anchor Brand,
they are fine Canadian Peaches.
Early varieties Plums and

Pears.

TOMATOES, CUCUMBERS
APPLES

are now coming

in freely.

PRICES RIGHT

Mc. " E.

| McWILLIAM
|

28-27 CHURCHST

EVERISI

TORONTO

are Largest Receivers

Positively
Pleasing

is the steadily-increas-

ing Demand for those
Honestly-packed, Extra

Fancy

AND

“8T. NICHOLAS”

“HOME GUARD”
Lemons

AGENT

TORONTO, :

J. J. McCABE

ONT.

THE CANADIAN GROCER

Oranges are Firm ; Tomatoes are Lower

Fruit Prices Fluctuate—Oranges are Higher Under Better De-
mand—Tomatoes Lower—Supplies are Larger — Lemons are
Fairly Steady—OCanadian Late Fruits Make Their Appearance
—Canadian New Potatoes in Larger Supply.

The total volume of business in fruits
is large, comparing most favorably with
other years. Canadian fruits as they
appear, are being given prominence, but
there being somewhat of a short supply
in a number of lines, trade is not as
large as it otherwise would be. The
small supply of numerous fruits has re-
sulted in a better demand for oranges,
which are generally quiet at this season.
This improved trade, combined with no
overplus of supplies has resulted in
higher prices in this fruit during the
past couple of weeks.

The warmer weather this week has
created a better demand for lemons.
Prices in general are pretty well main-
tained, supply and demand governing at
various centres. There is conceded, how-
ever, to be no exceptionally large stocks
at any centre. The quality of recent ar-
rivals is good, being somewhat of an im-
provement on some earlier shipments.

Tomatoes are still being imported from
across the border, but the larger amount
of business is being done in the Can-
adian article. Supplies are inereasing
with a consequent downward movement
in price. Watermelons are in good sup-
plyZ being taken up well at somewhat
easier prices.

Various distriets of the Dominion are
beginning to send out shipments of
plgms, peaches and pears, but the sup-
plies are as yet limited. California
fruits are still being imported, and are
meeting with ready sale.

Although the supply of Canadian
new potatoes is on the increase, it still
falls far below the total demand.
Country districts are consuming about
all supplies in their own neighborhood,
so that the large towns and cities depend
principally on the imported produet.

MONTREAL.
Green Fruits. — There is a large

amount of business passing just now
and dealers are receiving high prices
all round.

It will be noticed that there are a
number of changes in price since last
week. :

'Banana.s: and Valencia oranges are
slightly higher, while cocoanuts can be
had at lower figures.

Apricots, Califor-

W W e
8 8% B8

Cantaloupes, Cal 500 6 00 Pears, Cal., crate 3 50 4 50

Cherries, Cana Pineap

T 160 160 Horidaad“mu...sm 4 00
Oherries, Califor- * Plums, ornia

nis, box. ...... .... “s‘ B':t.ox ...... g 260 g'llg
M~~ m e sone

s Btra: Ca-

wbuht. ........ 100 13 m'm e 015
Currants, black, Watermelons,

basket......... 125 178
Grape fruit, Flo. 375 4 50

Vegetables.—Local dealers, while ad-
mitting a fair volume of business, state
that things are not so satisfactory as
should be, owing, no doubt, to the high
price prevailing.

Wax beans show a decrease, while
potatoes are on the increase.

each.......... 0650 060

New Californian potatoes are now
very searee.

Beans, wax, hamper.. 2 00 0.nu§:n lettuce

d0B..coc00 ocoe 100 rdoz........ 040 050
M.dol. ........ 02
Oabbage, doz.... 0 40 0 80 Bermudas,crate.. .... 300

Corn, per doz... 010 13} Im'p‘:‘;_ 150 195
Cucumbers, doz. 0 10 8 15 per barrel...... 300 475

g‘fmliﬂ» ; L bunches. ...... .... 020
bush omatoes, o
Leek - . 248 S 'l'.en.b\n-'he'l'...r ...... 235
s, doz ...... 150 175 Turnips, bunch. .... 040
TORONTO.

Green Fruits.—The warmer weather
has brought an improved movement of
lemons. Market prices are somewhat
uncertain, for while some firms are quot-
ing lower at $5.00, others have main-
tained prices as high as $5.75 for No.
1 stock. Oranges are firmer again,
under limited supplies, and prices are
slightly higher at $4.75 to $5.00 for late
Valencias.

Prices of Canadian small fruits vary
from day to day. Red raspberries are
practically done, Lawton berries now be-
ing offered, while blueberries are quite
plentiful at $1.00 to $1.50 per 11-qt. bas-
ket. Canadian plums, peaches and
pears are now on the market, although
in rather limited quantities. Consid-
erable business is also being done in the
California fruits. Tomatoes are lower
in price, 85¢c to $1.00 per basket being
the ruling quotations. Canadian green
apples are in ample supply, with demand
good. Watermelons are slightly lower.

Bananas........ 100 176 Rhubarb, doz... 035 0 40
Coocoanuts, wses 8§78 g.“,n&;'. e
Y‘..,"wﬁ,‘,'_jjjjl’ {: PINS. ... 0000 200 350
e OBIB. . vusrnns 3715 400
Late cins.. 4756 500 Oherries,
orate 350 460 dian, 11 13 136
Lawton berries. 010 013 aterms e 050
Blueberries, bsk 1 00 1 50 Canadian plums,
Black currants, small basket.. 0 35 0 40
...... 176 300 11-gt. basket.. 050 075
Red Can. -
........ 13 180 basket.. 035 0
Gooseberries, 11gt. basket.. 050 1
basket....... 160 176 Can. small .
1

c'l'l'lqm 085 100 11qt. basket. . 0 60

Vegetables.—There is a good move-
ment of new potatoes at the lower price
of $4.75 to $5.00. However, at the end
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of last week prices in New York became
slightly firmer, although it has not been
felt here. More of the Canadian pro-
duct are coming forward but the supply
as yet falls far short of the demand.
They are going to the retailer at $1.50
per bushel. Canadian ecucumbers are
plentiful and lower in price, 25 to 30
cents per basket being asked this week.

Oanadian beet, Canadian besns,
basket.... .. 030 040 11qt. basket 060 0 76
Osbbage, Oana- Onions—
O.dim.onu.... 250 275 Ar‘ﬂmbeg::- 180
new, §

il 040 050  Bpanish......... 300 350
Oucumbers, Potatoes, new,
Oanadian, bsk.. 035 0 30 barrels........ 476 500
Lettuce, Oa na- Paraley, per dos 076

dian, head

ik ﬁf:mf“o% 038
WINNIPEG.

Fresh Fruit.—There is little new in
fresh fruits, execept that an active trade
still continues, and that strawberries are
off the market. Raspberries are in
strong demand at $5.00 a crate, canta-
loupes, and watermelons are also being
used extensively in the warm weather,
and are quoted at the same figure, the

Lawton Borriq

Thimbleberries

Plums, Peaches,
Harvest Apples,

Tomatoes, etc., stc.

Wire, phone, or malil your orders to

STEVENS & SOLOMAN

GROWERS AND SHIPPERS
OF CANADIAN FRUITS

HAMILTON, ONT.

“;Vhitco” Brand

VIRGINIA JUMBO PEANUTS

It has been our aim to procure the best in Peanuts and pack them under our
own special Brand. Nothing but the Choicest Selected Virginia Jumbo Nuts
are allowed in sacks bearing our registered Brand.

The price is no higher than ordinary stock. Why not have the best?

“WHITCO™” BRAND

EITHER GREEN OR ROASTED FRESH DAILY.

WHITE & CO., LTD.

“ WHOLESALE FRUITS, ETC.

TORONTO & HAMILTON.

In ordering insist on

|

SEASONABLE FRUITS

PEACHES

CANTALOUPES

TOMATOES
ORANGES

PEARS PLUMS
WATER MELONS
CUCUMBERS POTATOES
LEMONS BANANAS

Place a standing order to be filled from fresh

arrivals each morning.

The House of Quality

HUGH WALKER & SON

GUELPH, ONTARIO

LEMON JUICE

You buy and sell Lemons for the juice contained in them. Our brands contain
more juice to the square inch because they are carefully selected and packed
in standard sized boxes, are more uniform throughout—not a couple of dozen
on top with fancy papers. Mention our packs for best results.

W. B. STRINGER, Sales Agent

63
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former per erate, and the latter per
dozen

Green  Vegetables.—American vege-
tables are almost entirvely off the market,
and exeept for a few lines, home grown

goods are being used entively. Prices

have been dropping considerably, but at
the present time the demand is fairly

strong owing to the warmer weather

during the last week, and it is expected
that present quotations: will remain
firm.

Fairly Satisfactory Trade in Fish

Bright Spots at Intervals Help—Summer Demand Naturally
Inclined to Quietness—Prices on the Whole are Steady—Mack-
erel Prices Remain High—Due to Small Spring Catch—Scarcity

of Bait on Nova Scotian Coast.

Bright spots here and there in the fish
trade make business on the whole fairly
satisfactory for the season. Prices gen-
erally are steady. Owing to the small
cateh of Spring mackerel prices still
rule high. '

While the weather on the Nova
Scotian eoast has been favorable for the
ishermen of late, lack of bait has kept
the ecateches small.  While receipts of
haddock are somewhat larger, cod is
searee.

]

QUEBEC.

Montreal.—Although this is the dull
fish season, dealers find things bright-
ening up and towards the middle of the
month will .be getting ready for the
heavy business,

It is reported that the bankers have
been hampered by lack of bait, but sup-
]’Iil'.\ have been ]H'ut‘HIML

Owing to the small cateh of spring
mackerel prices are still pretty high.
There is a secareity of Gaspe salmon at
present.

FRESH

Alewives (shad Halibut, express

herring) per per Ib ; 010

100 fish.. . . o iaewe BED Salmon, B.C l 015
Bluefish, per 1b 012 Balmon, l.u;l ...... 018
Dressed perch, Ehnd,buul.esch 030

per 1b .~ 310 Shad, roe, each. 060
Dressed bull- Sea trout 010

heads, per In. .... 010 Sea bass, per 1b 010
Eels, fresh, cach ... 025 Trut, brook 025
Mackerel os 0B Lake trout, Ib.. ... on
Haddock, per ib .... 0 04} Pike, per Ib. 008
Bteak cod head- Pickerel or dure osss B 38

less,perlb.... .... 005 Whitefish, 1b... 011 012

FROZEN

Haddock. wee 003 Balmon, B.O.,red0 09 ¢ 10
Halibut, per ib. .... 009 Gaspesalmon. ... ...,
Pike, ruuud ib .... 005 DI et ahid [ D]
Pike, dressed & lls salmon. . 00

beadless, cases o1 Smolu boul.

150 Ibs., per1b .... 006 10 and 151be. each. 0 07
Sras pike. 005 y
steak cod 0 B cessosverssnd 073 008
Mackerel. . Whitefish, small .. .. 006

SALTED AND PICKLED
lLabrador ses trout, Salmon, Labrador, bl. 16 00

bbls 200 Salmon, Labrador,
Labrador sea trout, half bi......... .. 850
half bbls 6 ko Salmon, Labrador,
No. 1 mackerel, pail. 2 00 tros, 3001bs........ 21 00
o

No. 1 mackerel jbbls. 8 00 Salt eels, per 1b..... 007
Scotis bherring, No. Se.'.rout brl...... 650

A R Sea trout, bbls... .... 12 00
Lake trout, half bbi. 6 00 Scotch hemn. ....... 600

Choice mackerel, Scotch herring, keg.. 100

half pail,. & 200 Holland herring, § bl. 5 b0
Salmon, B (‘ Lbbl. 14 00 Holland herring, keg 0 75
Salmon, B.C., pink, bl. 13 00

SMOKED
Bloaters, large, per box, 60s. .
T SRR
Herring, new smoked, per box
Kippered herring, par If box. .
New fillets, per I

SHELL FISH

Shell oysters, choice, barrel.,...... ....... 1200 1300
XXX shell oysters. ......... a o5 ssus IED
Lobsters, live, perlb................ 035
Oysters, c.tm"e bulk, Imp. gallon ... 140
Oysters, bulk, selects. 160

Solid meats— Standards, gsl., $1.75; sclects, gal., SJ

PREPARED FISH
Boneless cod, In bloeks or packages, perlb ........ 7.9 10
Shredded cod, 2 doz. in box, per box
Skinless cod, 100 1b. case .

ONTARIO.

Toronto.—Dealers say that a steady
trade for the season is in evidence in
fish, business on the whole comparing
favorably with other years. Fresh hali-
but is arriving freely and is being taken
up at 10 cents per pound. Trout is also

favorite line. Prices on the whole are
seemingly steady.

FRESH CAUGHT FISH

Steak cod . 007} Fresh caught white.. 0 12
Fresh halibut 010 Fresh caught herring 0 06
Ferch ... 008 Haddock . ...... 008 007
Fresh trout. . oo 2R Pickerel.............. 010
FROZEN FISH
Gold PO 0s.s0visvn 0 06 White fish, winter
. ..., 005 caught
Pmk sea salmon 0 08 0 09 Yellow pickerel
Round red salmon.... 0 09 Mullets........
Bluefish. . ....
SMOKED, BONELESS AND PICKLED FhH
Shrimps, pergal..... 12§

NOVA SCOTIA.

Halifax.—The local fish markets are
inactive at present. While the weather
has heen favorable for the fishermen,
bait is searce, and in consequence the
catches on the inshore grounds are
small. There has been some improve-
ment in the receipts of haddoek, but eod
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is searce. The demand for fish for loeal
consumption is light, the sales for the
past week or so being below the average.
Fresh mackerel are becoming searce, and
the few fish received have retailed at
25 cents a piece. Stocks of finnan had-
dies are light, and in consequence of the
seareity of fish, there is not mueh doing
in the export trade.

During the week some large fares of
fish have heen landed at Gloucester by
vessels of the banking fleet, and the
price of cod has heen advanced 1214
cents per hundred pounds. Codfish are
in good demand in all the markets.
Prices of salt mackerel are firm, and
those who have stocks on hand are hold-
ing out for higher figures. Swordfish are
plentiful, but they are not a ready seller
on the loeal market.

Canned lobsters are high, and the ex-
port trade is good. They are quoted
from $16.00 to $17.00 per case.

A Dried Fruit
Situation Not
Equalled in Years

At the first of the year, prices on
dried fruits were considered extra high,
but what must the person who makes a
comparison of prices think of the quota-
tions ruling at the present time. Six
months ago prices were described as
high and the situation as acute. Since
then supplies have been gradually grow-
ing smaller and prices gradually advanc-
ing, so that the situation now is one
unparalleled in meany years. Many of
the lines especially prunes and evaporat-
ed apples are hardly available at all
while there is g decided bareness of
stocks of all lines, and the new fruits
are assured an extremely bare market.

A comparison of prices ruling on the
Toronto market on Jan 1st and on July
Ist is given below. It shows that a
pound of each oi the articles listed on
Jan. 1st, would have cost $1.00%, while
at the present time, they would amount
up to $1.21

Jan. 1 July 1

Prunes, 30s to 40s ... 13} 17
Prunes, 40s to 50s... ... ... 12} 16
Apricots—choice ... ... .. 17 21

Dried pegches..! ... ... ..... 103 132

Evaporated apples 12 16
Currants—Filiatras ... ...... 8 8
Valencia raisins ... ...-... ... 9 9
Seeded raisins—choice ...... 93
Tapnet figs... B s 1} 43
Dates—Hallowees... .. PSS 53 6

The Board of Health of Port Arthur,

Ont., has ordered that the delivery of~

bread shall be made with each loaf in
separate wrapper.

P N
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'BRUNSWICK BRAND SEA FOODS

will surely build up business for you, because only the most care-
fully selected and sweetest fish are used fish caught in the
famous Passamaquoddy Bay. Skill, care and cleanliness are our
watchwords throughout the canning process, and the result is the
retention of the natural fish flavor to a degree unknown in other
brands.

T A e e
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We stand back of all our products with an unconditional
guarantee of purity.

Here’s a line, Mr. Grocer, you can handle with credit to your y 48
store and increasing profit to yourself. '

THE “QUALITY” BRAND

CONNORS BROS., Limited

Black’s Harbor, N.B.

AGENTS :—Grant, Oxley & Co., Halifax,N.S.; C. H. B, Hillcoat,
Sydney, N.S.: ] L. Lovitt, Yarmouth, N.S.: Buchanan & Ahern,
Quebec,P,Q.; Leonard Bros,, Montreal, P.Q ; A. W, Huband,
Ottawa,Ont.; A. E, Richarde & Co., Hamilton, Ont.: J. Harley
Brown, London, Ont,; C.de Carteret, Kingston, Ont.; James Hay-
wood, Toronte, Ont. ; Chas. Duncan, Winnipeg, Man. ; Shallcross,
McCaulay Co., Calgary, Alta ; Johnston & Yockney, Edmonton,
Alta.; Shallcross, McCaulay Co., Vancouver and Victoria, B.C.

&S‘frﬂf ~x5= s
T2 LUNNURS BROS ¢

&

: \‘.lm---ﬂ"’

MATHIEU’'S
SYRUP

of Tar and Cod Liver Oil

MATHIEU’S
NERVINE POWDERS

are the safest sellers

amongst all the cold cure

and cough remedies on

the market.

The sale has increased enor-
mously—

Thousands of testimonials attest
their wonderful value—

They never become dead stock—
They alflord dealers a good profit—

Those who once use them make
them a household remedy—

Dealers who do not carry them
simply lose sales that go clae-
where.

As the d d will be i for

some months, order a g
supply now.

Sold by all wholesale dealers

AND

J. L. NATHIEU CO., Props.
SHERBROOKE, P. Q.

Distributors for Western Canads

QUAKER BRAND

LOBSTERS

In Pounds and Halves, Flats.

Quality
Superlative

Write for Quotations
or
Ask our Travelers.

MATHEWSON’S SONS,
MONTREAL

Foley Bros., Larson & Co., Wholesale G snd G
Winanipeg, Edmoanton, Vancouver
L. Chaput Fils & Cle., Wholesale Depot, Montreal
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HOLD FRUIT EXHIBITION.
Hopes Held Out for Nei Brunswick as
Fruit Growing Province.

St. John, N. B., Aug. 3 (Special).—
While it has always been a matter of
belief with those interested in the mat-
ter that New Brunswick has remarkable
possibilities as a centre for fruit grow-
ing, yet during the last month or two,
the discussipn has become far more
noticeable gnd widespread than has been
the case for g long time. Even at this
early date, plans are under way for tlHe
holding of a fall fruit exhibition in
November or October. To stimulate in-
terest, and Lo encourage the fruit grow-
ing industry in the province, local mer-
chants in difierent branches of trade to
the number of fiiteen have subscribed
prizes of $10 each to be awarded as the
board of directors of the fair deem
wise. The Board of Trade has also do-
pated a handsome silver cup for a prize
in the exhibition.

The clerks of Moncton are organizing
themselves into an organization for
their advancement, protection, and iu-
terests. Such associations flourish 1n
other cities and the clerks of the rail-
way city are of the opinion that they
can make a success of their body, the
aims of which will be similar to clerks’
associations elsewhere.

THE BETTERMENT OF EGGS.
Why Merchants Should Exercise the
Greatest Degree of Care.

The wholesaler is making complaints
about the larger number of bad eggs
which he is receiving and the loss occas-
ioned by it. He is not the only person,
because irom both merchants and coan-
sumers come similar reports. The mer-
chant no doubt wishes, as far as it lies
in his power, to eliminate this loss, and
should consider ways and means of do-
ing so. Many country merchants are,not
strict enough in this respect. They do
not give the attention they should to
guard against the receiving of poor
quality eggs. It would be well if he
would candle all eggs as received so that
the farmer would have to bear the loss
as he should, and not the merchant,
commission man or consumer. He might
also be able to do a little educational
work amwong the farmers from whom he
receives supplies, so that the standard
of the eggs brought to market may be
improved. This has been done by means
of egg circles in some parts of the coun-
try but where they do not exist, the
dealer should attempt some educative

work among the farmers. .

The bad egg question has become so

bad in some parts of the United States
that strict regulations have had to be

% e b R T

made. In Nebraska, dealers are required
to candle all eggs purchased by them
while one section of the ordinance reads:
“It is unlawful for the farmer, merch-
ant or other dealer to sell or offer for
sale bad eggs.”

A circular has been issued giving in-
structions to farmers, which might be
valuable for the dealer to use in his
campaign:

‘“Provide plenty of clean dry nests for
your hens. Gather the eggs daily in
cool weather and twice a3 day in hot or
rainy weather.

“Do not wash eggs. Use dirty and
small eggs at home. Keep your eggs in
a cool, dry place, which is free from
odors. Don’t sell eggs which have been
In an incubator. Market your eggs daily
if possible; if not, every other day.
Don’t sell eggs which were found in a
stolen nest. Keep the eggs out of the
sun when taking them to town. Don’t
keep eggs mear oil, onions, etc., as they
readily absorb odors.”

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

A number of large factories are
situated in the east end of Montreal,
but perhaps there is none so striking as
the newly built factory of Ramsay’s
Limited. This firm is better known to
the trade from coast to coast as the
Imperial Syrup Co., but since it was
decided to manufacture biscuits and con-
fectionery on an extensive scale the
name was changed, and to-day numer-
ous housewives in Canada on buying
biscuits insist on being provided with
Ramsay’s. The Sunshine Bakery in the
east end of Montreal is the home of
Farm Cream Sodas, and the proprietors
are particularly fortunate in having se-
cured the services of a number of bis-
cuit experts from the Old Country, even
if the wages demanded are much higher
than the ordinary. Those not alreaay
acquainted with these high grade lines
should get in touch right away, and take
advantage of the extensive advertising
campaign now being carried on by the
manufacturers.,

Scotland is universally and aptly. call-
ed the “Land o’ Cakes,” for no other
country in the world produces such
sweet yet wholesome and nutritious tea-
table delicacies—especially those highly
digestive biscuits and short-cakes which
have nourished the hardy Scot for many
ages past. Macfarlane, Lang & Co.,
Ltd., of Glasgow, true to their native
traditions, combine in.their biscuits and
cakes the highest degree of taste and
quality with the greatest food value.
Such biscuits as ‘‘Granola Digestive,”

‘“Rich Tea,” “Pl;}:‘]&wl‘” S‘Large Wa-_

THE CANADIAN GROCER

ter’’ and the up-to-date “‘Coronation
Biscuit’’ are all quite distinctive in
character and flavor, yet are all equally
palatable and satistying. The biscuits
manufactured by Messrs. Macfarlane,
Lang & Co. are meeting with a warm
welcome from the Canadian trade and
public. They are now sold by grocers
all over Canada and will undoubtedly
attain the success which their quality
warrants.

Advices from England state that Hol-
brooks, Limited, of Birmingham, manu-
facturers of sauces, etc., have been com-
manded to supply the House of Lords
and the English House of Commons with
their leading product, Holbrooks Wor-
cestershire Sauce. This is a signal honor
coveted by all manufacturers of food
products, for only those goods of the
highest reputation are favored with such
distinctions and only after the most
searching examination. This item of
news is of particular interest to the
trade on this side of the Atlantic just
now for it is a well known fact that
the products of this English house have
been coming much to the front recently.
Holbrooks, Limited, were the first to
grasp the many opportunities which the
Dominion affords to English manufactur-
ers and they jumped into the market
with both feet, so to speak, by opening
offices in Toronto to supervise their
Canadian trade on the spot. This in-
formation is history but it may not be
generally known to what proportions
their trade has grown by this system
of development. Their Toronto branch
has now bhecome their executive offices
for not only Canada but the entire Con-
tinent from Halifax to Vancouver and
from Boston to San Francisco, with
subsidiary offices in Chicago and Mont-
real and controlling local distributing
agents in all the important centres of
Canada and the United States as well
as from 25 to 30 specialty salesmen.

The Standard Brokerage Company,
Vancouver, B.C., whose advertisement
appears in this issue, commenced busi-
ness in 1903. They are now one of the
leading commission houses in Vancouver,
representing several large Canadian and
British manufacturers. In February of
this -year they moved to their present
premises in the new wholesale section of
Vancouver, and have one of the most
up-to-date warehouses in this city. They
have a stafi of travelers, and .cover.tihe
whole of British Columbia territbry.
They are extending their business, and
are looking for one or two more first-
class ageucies, amongst others, a canned
goods line. They purchase some goods
outright. The firm is composed of Ar-
thur Nelson, W. B. Shakespeare and A.
P. Watkins (who joined the firm recent-

.ly, after fourteen years’ experience with
_the Hudson’s Bay Company).
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HOLBROOK

WORCESTERSHIRE

Imported Absolutely!!

A Worcestershire Sauce to

suit the most exclusive taste.

Used in the Dininé Rooms

of the House of Lords and

" the English House of Com-

mons.

‘A high grade English pro-
duct, welladvertised through-
out Canada, with a liberal

profit to the retailer.

HOLBROOKS LIMITED

CANADIAN AND AMERICAN OFFICES :

40SCOTT ST. H. GILBERT NOBBS TORONTO

Head Office and Manufactory - - Birmingham, England

Brewerles - - - Stourport, Worcestershire, England
57
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The Grocer’s Encyclopedia-The Lime

Some Interesting Facts About This Fruit Which Flourishes
Down in the Tropical Islands of the British West Indies—Its

Medicinal Properties—Method

and Manner of Growth—Yield

of a Tree—Suggestions to the Dealer.

The sale of limes or lime fruit in Can-
ada is as vet rather limited. This is
probably due to the fact that the major-
ity of dealers in fruit are not as well
acquainted with this product as they
should be. However, its nature and use
is becoming better known and its sale
will no doubt show substantial increase
as dealers begin to recognize the oppor-
tunities for the extension of its sale.

Producer of Citric Acid.

The lime is one of the most important
producers of citric acid, well known for
its medicinal properties. The juice is
highly valued for making cooling drinks
with the aid of sugar and water. Those
dealers who give it prominence, especial-
ly during the warm weather, find that
it meets with a ready sale. Along with
other properties, it is regarded as an
efiective purifier of the blood. Hotels
use the fruit more or less extensively for
flavoring fish, meats, etc., as well as for
mixing with drinks. In the West Indies,
it is used for cooking and making sauces
in much the same way as lemomns are
used here.

The lime is about hali the size of the
average lemon or even somewhat smallen
and of a species closely related to the
lemon and orange. They are more juicy
than the lemon and their acidity more
acrid. In fact they are the more keenly
acid of all fruits, but somewhat flat and
bitter

Where They Thrive.

While the native home of the lime is
South Eastern Asia, it has spread to
many other tropical countries. Canada’s
supply comes irom the British West In-
dia Islands of Dominica and Antiqua,
principally the former. Some are also
produced in Florida and California, al-
though the quantity is not large. They
are of a globular or roundish oval shape,
and as stated bheiore smaller than a
lemon and with a thinner rind. They
have a nob at the tip resembling a nip-
ple

The lime
fact it

tree is not a large one—in
might be called a shrub. An
average yield is 70 barrels of fruit per
acre while in full bearing.

In some places the trees are raised
from seed in nurseries, and transplanted
when 10 or 18 inches high to the or-
chard, where they are planted in rows
about 15 feet apart, or 150 to 200 to an
acre, light, rich, sandy loam being best
suited to their growth. The flowers are
small, white and very fragrant. The
trees bear fruit in three or four years
after transplanting and continue bearing

for about twenty years.
damaged by frost.

As stated before the Island of Domi-
nica is a big producer of limes, and the
quality measures up to any other grown
throughout the world. The luxuriant
growth is attributed to the rich volcanic
nature of the soil. The trees attain the
size of apple or pear trees and produce
more limes to the acre than anywhere
else in the world.

They are easily

Those dealers who have given attention
to this line of fruits, have received good
results. The lime makes a thirst
quencher that appeals to everyone during
the warm weather. It is for this reason
that the total consumption in the Doini-
nion is on the increase, and the dealers
who feature them are deriving the ben-
efits

Need of Explanation.

When the dealer stocks them for the
first time, he will need to explain their
good qualities to his customers, and give
them prominence both in display and
personal talk until a demand has been
created.

Limes are imported
way of New York in
about 100
of July,

into Canada by
boxes containing
For a time around the first
there was somewhat of a
scarcity but are now quite plentiful. At
present they are selling in Eastern Can-
ada at $1.25 to $1.50 per box

TRADE NOTES.

kind even
the New Year calendars, have been plac-
ed under the ban by the Retail Grocers’
Association of North Minneapolis. They

Gifts of any whatsoever,

GROCER

will diseontinue giving Christmas pres-
ents, premiums, discounts on bills and
gifts of all kinds.

Tell Your Customers
That

SHAMROCK

BIG PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard. The leaves
are so firmly packed that the
plug remalnsfresh and molst

ESTABLISHED 1849

BRADSTHEET'S

Offices Throughout the Civilized World

OFFICES IN CANADA:

Caigary, Alta.
Edmonton. Alta,
Halifax, N8, -
London, Ont,
Ottawa, Ont,

8t, John, N.B.

Vancouver, B.C
Hamilton. Ont.
Montreal, Que.
Quebec, Que.
Torontc, O-t.
Winnipeg, Man.

Reputation gained by long years of vigorous,

i and ful work.
THOMAS C. IRVING, ¥=0755 608000
TORONTO

McDOUGALL

Insist upon having them.
D. McDOUGALL & CO., Ltd., Glasgow, Scotland

CLAY PIPES

You cannot too highly pralse It—

Black Watch

The Biggest and Best
Plug Chewing Tobacco

Is now a favorite amongst tobacco

chewers.

Keep it to the front and

watch your profits increase.
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There’s Profit in
Every 7-20-4 Cigar

There’s Satisfaction
- In Every Smoke

A cigar department in a grocery
store is a profit-producing section,
especially if you feature the cigar
that is making a hit with the con-
noisseur smoker—the

7-20-4 CIGAR

This cigar is the most satisfying
of any moderate-priced article;
made of superior quality leaf and
properly rolled.

WRITE FOR DETAILS AND PRICES

The Sherbrooke Cigar Co.

SHERBROOKE, QUE.

MAPLE SUGAR

GHEWING
TOBAGGO

Rock OGity Tobacco Go,

Quebec - and -  Winnipeg

o T e

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

¢ Bl
CET%

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

Hamilton, Ont.
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CLASSIFIED ACVERTISING

Advertisements under this heading, 20, per word fo:
first imsertion, lo. for cach subseauent inscrtion.

Ceostractions sount as ene word, but five figures (as
$1,000) are sllowed as one word.

Cash remittanees to cover sost Must accompany «li
sdvertisements. In No oR8e can this rule be overlooked.
Advertiscments rescived without remittance sammot be
acknowledged.

Where replies come 10 our care to be forwarded five
esents must be added to cost to cover postages, etc

BUSINESS CHANCES.

‘OR SALE—General store and stock of $6.000 in

village of 900 or 1000. Good business, owing

to go>d farming country around. To besold at a

soap as owner is ordered 10 Coast for his heslth,
Apply Box 395, CANADIAN GROCER, Toronto

FLENDID opening for dry goods and grocery
store in thriving 1own on Grand Trunk Pascific,
Totield to Caleary. Investigate. Further infor-

mation Box 1266, Calgary.

SALESMAN FOR MARITIME PROVINCES

ARGE ENGLISH SPECIALTY MANUFACTUR-
ERS require live, ambi lous young Specialty
Sslesman to cover the retail grocery trade of

Eastern Quebec and Maritime Provinces. Must be
well scqueinted with the irade in i1hat section and
show progressive record. Good prospects for right
man. Write, giving fullest information, which will

be treated confidentially, Box 396, CANADIAN
GROCER, Toronto.

SITUATIONS WANTED.

EA CLERK seccks position.

Wide experience.
Bo 'k-keeping and koowledge of invoice steno-

.r-phlng‘ Energetic and capable man. Particu-
lars, REDDEN, Colborne. Ont.

MISCELLANEOUS.

MISCELLANEOUS.

ro1-ln-uu of m m

uire frem our nearest office. Egry Register Co.,
!hm- Obio; 123 Bay St,, Toronto; 28 Portage
Ave., illnlpc.: 308 Richards St.,Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FORD, Agencies everywhere in Canada.

MOOIE'S NON-LEAKABLE FOUNTAIN PENS.
If you have Fountain Pen troubles of your own,
the best remedy is 10 go to your stationer and
purchase from him a Moore’s Non-Leakable Fountsin
Pen. Thislis the one pen that gives universal satis-
faction and it costs no more thans you pay for one not
od. Price, $2.50 and upwards. W. J. GAGE

& CO., Limited, Toronto, sole agents for Canada,

UR NEW MODEL is the handiest for the groesr,
eperated instantly, never gets out of order. Sen
for cemplete u-plo nd best prisss. The Ontarie

Offiee Speciaities Co., Toronto.

PENS—TM very best Pens made are those manu-
factured by William Mitcheil Peans, Limited,

London, England. W. J. G & Co., Limited,
Toronto, are sole agents fer Canada. Ask your sta-
tioner for a 25¢. assorted box of Mitchell’s Pens and
find the pen to suit you.

UNDREDS OF TYPEWRITERS of every make
and condition are being traded in as part pay-
ment on the famous MONARCn, Price and

qual ty are the levers we use to prevent over stock.

We believe we can give the best bargains im rebuilt

typewriters in Canada. A postal will bring our cata-
logueand full information. THE MONARCH TYPE-

¥IITER CO., Limited, 46 Adelaide Street West,
oronto.

ADDING TYPEWRITERS write, add or subtract in
one operation. Elliotn-Fisher, Ltd., Room 314
Stair Bullding, Toronte.

ACCURATE COST KEEPING 18 EASY If you
bave & Dey Cost Keeper. It automatically records
actusl time spent on cach operation down to the
decimal fraction of an hour. Several operations of
|obs can be recorded on one card. Forsmall firms we
rm-n'nd this as an excellent sombinstion—em-
ployses’ time register and cost keeper. Whether you
smploy a few or dreds of hands we can supply you
with & machine suited to your requirements. Wﬂuhr
8"1:£ International Time Recordin Company of
T“ -~ Limited. Office and factory, !0 Alles Street,
oromto.

UCKWHEAT Flour ﬁnruloed pure and unsur-
d by soy mill in the Provisce, T. H.
uire, Quesnsboro, Osnt., solicits your orders.

USINESS-GETTINGTYPEWRITTEN LETTERS
and real printing can be quickly snd easily tura-
ed out by the Multigraph is your own office—

actual typewriting for letter-forms, real printing for
stationery and advertising, saving 25% to 75% of
average anoual grlntin- cost. AMERICAN MULTI-

GRAPH SALES CO., Limited, 129 Bay Street,
foronto.

COPELAND-CHATT!HSON SYSTEMS — Short,
simple. Adapted 1o all classes of business. The

Copeland-Chatterson Co., Lim'ted, Toronto and
Ottawa.

COUN‘I’II CHECK BOOKS—Espesially made for
the grocery trade. Not made Send us

samples o "hn you are
.

COUNTEI CHECK BOOKS—Write us to-day
samples. We are manufacturers of the fam

Surety Non-Smut duplicat
Counter Check Books, and

rbo
all varieties. Dominlon Re; g v 4

.
Co., Ltd., Toronto.

OUBLE your floor spasc. An Otis-Fensom band-
power clevator will double your fleer space, en-
able youto use that upper ’lw a8 stock

at the same time in-

ficor. Costs only $70.

gue “B.” The Otis-Fensom Elevat
go.. Traders Bank Bullding, Teronte. ‘(" P

ODERN FIREPROOF CONSTRUCTION. Owr
reinforced concrete work—as success-

GROCER

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

Dismond

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

used any of Canads’s largest bulldi
gives better results at lower cost, A sirong siate-
ment”” you will say. Write us and let us prove our
claims. That’s fair. Lesch Conerete Co., Limited,
100 King St. West, Toronto.

THE money you are 0ow losing through not having

& National Cash Register would pay its cost in a

short time. Write us for proof. he National
Cash Register Co., 285 Yonge 8t., Toronto.

HE " Kalamazoe” Leese Leal Binder is the only
binder that will bold just as many shests as you
astually require and no more. The back is flex-

ible, writing surface flat, slignment perfest. No ex-
sed meta uc- or complicated meshanism. Write

'or beoklet. arwiek Bros. & Rutter, Ltd., Klnl and

Spadina, Teronte. o)

WAIIHOUS! AND FACTORY HEATING 8YS-
TEMS. Taylor-Ferbes Company, Limited.
Supplied by the trade throughout Canade. (tf)

TECHNICAL BOOKS.

CANADI N MACHINERY ANU MANUFACTUR-
ING NEWS, §! per year. Every masulacturer

using power should receive this publication nr-
larly, and also see that itis placed in the hands of his
engineer or superintendent. Every lssue Is full of

{ ~ ea. .’n | eal - 1o seonomies
the operation of a plant. Con

:r M hln.r‘ Wasnted ” Inserted fres for subscribers
ROCER. "' Machinery for Sale’’ advertise-

e cent per word rh insertion. l.-rlo n"
onrequest. CANADIAN MACHINERY, 143-14
Usniversity Ave., Torosto.

ALES PLANS—This book is & colicstion of 333
suceessful plans that bave beem uscd by retail
merchants to get more busi These inciud

Special Sales, Getting Heollday Business, Co-operative
Adnnl-ll‘. Money-Making Ideas, Contests, ste.

$2.50, postpaid. sclLean Publishing Co ,
e Book Dept., 143-149 Usiversity Ave.,

60

Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever r{:ub-
lished on Coffee. Itisattractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Pre i

Commercial Classi and Des-
ot

Adulteration and Detection.

Art of Blending, ing, etc.

This work, written by one of the
reatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you pnstpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Technical Book Dx
143-149 University Avenue, Toronto

Sizes-
Borwick's
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THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR.

Baking Powder laqb-ntnd Plum............ 170  cakes, 6 Ib. tins, #c. 1b.;
PDiamond W. H. GILLARD & Oo. vsee o 1 95 Grape........... 18 or c:T'd sod.. l lb l.im, 38¢c. lb Ouc&-d i SWA;-:,ZO;G ““T c:'““'ﬂ i
-1b. um. 2 doz. in case uﬂ cocoa, § m wan Blend.
1b. ting, 3 ¢ Cabletat 106 md 5e, per box doo
-Ib. nnl @ e ' above i o.b. M.
PRERRRAL Oooouu“ 11b. decorsted ]
CANADIAN cooon:ur ©0., MONTREAL. ;‘;‘3 32:1‘: o8 i
Packages—Sc., 1 and 40c. packsges, B tins 5
packed in TE b and 3010, cases. * Por i, 30c. 1b
11 026 Mo-Ja, 1-1b. tins }
& -1b. pac o N 28c1b. &
ol ] b, = Mo-Ja, 21b. ti i '8
AI=00 oW P tn % ner 100 The and }-1b. packages, assorted. ... .... 28¢. 1b. g 4
Sine and §-Ib. p.cng.., ssorted.... .... o 7 ¥ |
Keen's Oxtord perlb............. i £y mmmﬂ e ggg a B8
n 10-box lots or case...... .. = i icures—1-1b. f: ass jars, per 5 M
PELS ‘3 gg Gillett's Mammoth, }-gross box B“l’:ch‘" assorted, 6, 16, 151b cas O:l!:z{%%glm by
o " ’
10 Sscoa ana dhocolate {n 15-1b. tins, 1510, pails and 10 25 and 501b. Oate L Somatiue.1 1. smber By
., LIMITE 8. ns. a
180 Oocoa— Wh!u moss, fine strip 0 12 021 017 Presentation (with tumblers) $3 per doz
18 Pertection, 1-1b. Best Shredded 018 -.... 0y
2% tins, per doz.... 34 50  Special Shred .... . .. e
230 Perfection, §- lb n?ﬁhon i R Ground or bean—
500 tins, per doz.... 2 40 . 5 01 WEP. RP |
960 Perfeation, $-ib 016 016 lsnd} 025 030 i
Porfeg?;g:z i6e 130 White Moss in 5 and 10 Ib. square tins, 2lc. 1 mg&& 0 gg ] :8
v 1 an 0 (
size, per doz.... 0 90 Gondensed Milk Packed in 308 and 50-1b i
P?;ﬂ:cuo?.nf-lb. o BORDEN'S CONDENSED MILK 00. case. Terms—Net 30 N
ins, S i
Snlublf;;{)ulk No. Wm. H. Dunn, Ageat, Montreal &. 'l‘.:mnlo. days prepaid. :
r

BAKING POWDER

Cheese—Imperial
London Pearl, 1b.
Boy.l ﬂ{;::. Pe‘rol}‘z Bpecial quobzlc(:nl for Cocoa in bar- Peeri e 14 Gousd)’
-1b 140 rels, kegs, etc . five cent zen
&o 19 Unsweetened Chooolate— Peerless Brand Evaporated Milk =~ perdoz ...
255 Supreme choco- s d-m.._.
3 85 i s b, Pescteet s “d“m) . dsiz.os i i
1; g ng:::i'opl:rchoco- Peerless Brand Evaporated Milk per doz. : = §
235 late, 20c size, 2 hotel si e 3 holdar— J— ARII“'
= Pestaion choos. | g PRI U :
in barrels t. e S s M doz. i e
yill be allow s }Wd;;“vi: Bmall size, dox o3 E%' i
box, pcrdoi.... 0% =
PIONS AND OEREALS LTD Sweet Ohocolate— Per ib. e .
wHITS I:A. .n'.ﬂll‘;_o:“i ;lb-l.P ;‘_:e g:m"‘u rt. . lnd h\,},ﬂ:’ bxs. 83 Smal' size, dor
1-lb. tins, t A Z. een's Desse: oo
?fm'?u 20; 80z .:.)lnl. 90c.; :“oz tins, 6.c.; ¥ r-lb,ﬁ.ndl’-lb boxes. 035 o‘lm'rbo;“ Ohele-doo— =
Sc. tins, 40c. Parisisn, 8's, § and 13-1b 0 g N:hmh -sn ............ -
25 -ﬂln- bincks, dosen_ .. 1%
Icings for cake— = =
Ohocolate, white,
) . 3 FUSSELL & 00., LTD
f‘;‘:k‘;{z'?"."j;':';": REINDEER, LIMITED on, Eng, L
-1b. pu:c:':'-' "; "J.r::,u:la tlt.rntlx)l"“"i m ... 8380 ' Golden Butterfly’
ozen in box, per "andnr Lnnd. per case (4 dozen) 5 00 lo';"d Oream, a"!,%‘.
Sizes - : dozen........ 090 ‘'Reindeer” Condensed Ooffee, case. 5 00 N, sawe
, -1b. tins. *‘Reindeer” Condensed Cocoa, case.. 4 80 **Golden Butterfly" 3
::l‘;' Hos. brand Cream, Bdoss6 Y24
5-1b. boxes. ...ov0 ciiianan 036 )
u. l:nl:::u.'lou. 5-1b. boxes. . 5 0.6 ¥ 3
wafers, llgo ; tllg ‘;b:xe- g g Coupon Books—Allison's ;
M.u b xe8
Noopareil waters, No. 1, 51b. boxes ... 0 30 Jox sl in Canada by The lby n Co. Lia.
onpareil wafers, Eﬁ;’bo”b boxes.... gg 0. 0 '&tl& Montres :
ocolate ' xes 5 .
Oh Mow':lleu.b-lb boxes.... . 036 Allumepﬂoeonoduormomd
Ooftee drops, ‘Sl-lh bon- g g UN-NUMBERED
box, per box 13
;: mx%.eoom B¢ oakes, 3 doz. in box, 138 ST. CHARLES oonbluum
Not milk Hi&é&i.'i&"'i.’é»’l%'h’éx'u. b. 036 g
00 Nut milk chocols B-lb boxu. lb 038 J St mnrleamu: fam-
;: Nut milk ohooollu. 0% ily size, per case.... $3 50 Infants’ Pood
3 PO DOX...cooeeerssrsssssoseisascancss Dubtz,‘:" p., case ; ‘1): Rohi . e
..... () 2 'n'? o&;.m :;g lb‘ﬁm. S llb ﬁ
3. :
‘1 A X tins, 3135 1-
Ooffecs Flavoring Extracts
B; J. M.
&Ju Wﬁ: o J:hhn N llnmc., EBY, BLAIN CO. LIMITED. SEIERITY'S
to; Jos. B. Hulcr nni ees & Standard Coffees
eruse, ; Johnson ey, Bd- Rossted whole or ground.  Packed in damp- 1 ozx. (all favors) dos. 100
monton; Bmkonﬂ Oo., Vancou- and ;l “ “ “ ;;’,g
ver; Frank M. Hanoum, Ottawa. auhnm....n um......ou it " “ 300
Nectar 030 HED " “ 378
8 g« “ “ 550
(huh.d..h s and Mocha 018 3 - : “ {g g
' hssssnsesanns
'".':;L‘;‘u':',z ground.... 018} Discount on application.
%"‘e‘:."h' &ﬂ.. ..... 20 ’“:a:.ﬂol:)ﬂl -
~y a:u Gold Medal, ‘nl.' ole or ground gll
, per ; " “ i m “ 033
o k. Sallsitng T o e e g W Anchor Brand, l:b tioa 1 soeu CRESCUENT MFG. CO.
“ tins 2 .
m%’ k e Flour, per . 8 g German Dandelion, 11b. Snl. ground 8 g "N.‘n..l’cr ol
White Swan Ker- .. '3 018 30z bottles(retail
mll.p;rdu. ‘.wi F - 094 g gg ot 80c.)........ 450
White Swan ske “ 033
Rice, per b 033 [N  at90c.)........
P . doﬂ%:k“ WALTER BAKER & i
DOMINION CANWERS, LIMITED Premium No. 1 mj.-uq Ib. cakes,
Ayimer J e rzh{- ula.m"& na.l.&
Sunwbery...... 188 o Feilies T Lo cakes, G1b, BEx., 3o, To; Careces swoet
i {8 Bebeuii 190 Bmmmel A STl
owrant..... 1 76 Orsbapple....... 1 46 bxs., 3c. Ib.; Vanills sweet chocolste, #-Ib.




THE CANADIAN GROCER

ALWAYS RIGHT. sist:

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
counter.. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That’s SUN
PASTE. Just push it and see them come back
for more.

Fortify Your Position

as a grocer by adding to your shelves

2in]

The World’s Best Shoe Polish

It produces a brilliant, lasting polish,
and is, moreover, waterproof.

“2in 1” is a popular favorite, and sells
all the time.

SEE TO YOUR STOCKS

The F. F. Dalley Co., Ltd.

HAMILTON, ONT., and BUFFALO, N.Y.

COFFEE

It's easy money to get in touch with us.

W. H. GILLARD @ CO.,

High Grade Coffees are up several cents per pound, but we wﬁl
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.

Wholesalers

BLACHR JACHK

QUICK, CLEAN, HANDY

S8OLD BY ALL
JCBBERS

%b. tine—3 doz. in case.

HERB
BEER

Is best made from MASON'S EXTRACT OF
HERBS. One tablespoonful of this Extract
makes a gallon of DELICIOUS BOTANIC
BEER.

Has been used for over thirty years with

the greatest success. GOOD!
Send for Booklet, ““Hints on Brewing.” IT'S
NEWBALL & MASON
NOTTINGHAM, ENGLAND. MASON’S

HAMILTON, ONT.

LAPOR
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Brooms Brooms
“BROOMS OF QUALITY"®”

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account.

TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.

HAMILTON . - = WINNIPEG

v

CLARK'S PORK Cereals. Mustara
AND BEANS . OOLMAN'S8 OR EEEN'S
i Tomato Bauce

Per doz. r doz
D.8.F., }-Ib. tins l 40 F.D.. }Ib. Lim
f 1b. tins 2 5¢ o 1 “

4 oXor do % b. tins 5 00 Durha +b. 0T
. 74 m,
£0.1, 4 do. F.D. #Ib. tins.. 0 85 T *:: 035
No. 2, 2 doz. IMPERIAL PREPARED uunuw
ngu:e...ﬁo % %m 4 dozen 045
[ ats,
+. . 3 Squares, in neat carton...... per 1b.
No. ;'&m 100 61bs. in & box. 5 boxes in & crate.
5 A
in
No. 6,1 doz. N. K. FAIRBANK CO. BOAR'S HEAD
incase.... LARD COMPOUND.
No.12, jdoz.
incase.... Tierces... $0 10}
-bbls .... 0 10;
CHLORIDE OF LIME Gicape Nuts—No. 22, $3.00; No. 23, $4.50. g}‘}{:’ %".‘j’,‘ 2 {2
LAPORTE, MARTIN & CO., MONTREAL. P st Toasties—No. T3, S%Sa 20-1b. cins . 2 05
(Moo.iy's Roya! Postum Cereal—No. 0, $2.25; No. 1, 8270.  Gc 5% ¢ o1y
AGENCIER. THESE PRICES ARE “ 5lb.011
Per doz. * 10 011

F.0.B. MONTREAL. A3k Cacbonised
Fibre packages 0 85

/8| 4 1. Carbonized

P.0.B. Montreal
IMPORTED PEAS "'SOLEIL"

Per case
BSur Extra Fins...... flacons, 40 Bou. 10 50 Fibre packages 0 45
ol “ " tins § kilo 100 tins 16 CO
Extra Fins - o 100 ** 15 50
Tres Fins " i 100 * 15 00
Fins o § 0« 300 % 1300
Mi-Fins o $w 700 % 1300
Moyens No. 3 2 e }% '.' l(.) (7!5)
Moyens No. 3 S

Asparagus, l:hrloon. ebo.
(Moody's Auty) Extra
Fine.

MINERVA PURE OLIVE OIL.
Handy Sifter, top

Case— kage, doz. 0 85
12 litres .......0 650 24 1001b. Kegs ..1b. 0 05
12 quarts ..... 8T8 2§ 300 1b. Barrels * 0 05 NATIONAL LICORICE €0
Tins 5-1b. boxes, wood or paper, per lb...... 0 40
) Pegteniatnl mr v 12
i F ID..cvvainnne
f“', .pﬁu The Damry Desser! "Acme wm“f*x‘:'%"pﬁ).mbo i%
> X8., per box
Assorted Case, Contains 3 doz. ﬂ 80 Tar lloonoe .nd tolu wa+" ", 51b cans.
Lomon Straight) Contains 8doz. 180  percan.........cooovieneeiinnnns 2 00
Or; gtnlght Sonulnl I go;. % mooﬂco lmeuu. 1- lb u.- jm ...... } 2
...... 700 nllp traight) Contains 8 doz. 5 .
1 Srtmiasian Gt 1 18 P o Rl
0Z..
g % ghm ig:ngt) gonmn. 2 go‘. gg Dule. large cent sticks, 100 in’ box seve
ght) Contains 2 doz., 1 80 Lye {Concentrated).
1 .. 400 : {
Vichy Lemonade Savoureuse, 50's...... 750 QUIOKSHINE STOVE POLISH. Weight 81bs. to case. Freight rate, 2d class. 3
No. 10, Ftnc! tins, tall shape..... doz. 085
doz. in wood box.
CASTILE BOAP
Le Boleil,” 1! Y," cent. Olive Oil i HALF TIME SHOE PASTE GILLETTS
Osse 36 1bs., 0 . . PERFUMED LYE
" 121bs., 13 1. bare 0 as!m (Moody's Extra Fine) Ottt #bA Qusbes
: m“‘" b bars 4 : gg““ 4doz. In wood bOX.,.......000 per doz 0 85 v Prices.
$001bs., Sfom........000ninin ©88¢ | 4o, in carton, “ in wood box 5 F S
* La Luns, Clpermz Olive Oil 1 case of 4 doz 83 50
Onse l;llbs 1 lg B s a o ae gg :g HAND CLEANER Moody's Electric) Assorted Case, " Contains 2 dot..s; 50 8 casesof4 doz 3 gg
“ 50 Iba, 0 Bams 1151107 338 case In Pancy tins, 3 doz. in'wood box, doz. 085 Guocolste (‘g:;ﬂg - “Z““‘“ggg: = $aacs conide
. R LA }:tnwberryggtrr:llg:t Contains § dos.. i
Lemon t t) Contains 2 doz..
s p— d(Straight) Containe 8 doz_2 50 Marmalade.
d We!ghnllbl. tocase. Frightrate, 3d class.

Alimen! Pastes, Blanc & Fils, Macaroni,
Vermi: , Animals, 8mall Pastes, etc.

Box, 251bs., 11b....
* 351bs., loose..

ELENZINE AMMONIA
POWDER (Moody's) sl rsmiak s8kus DESSEMRL

 KLEnZINg

Washing Compound—

B 5 Doz.
DUFFY & CO. BRAND. size, 1} 1bs.. 090

Grape Juice, gtl;*t: . g;: YRISTINISE Small size, 10 0z... 046
" 36 splits 415 Packed 3 doz. in wood bo lqz
Apple Juice, 13qts .. 4 50 . 1566
.. 7 .. 380
Gnmp..mod. . g?‘) 4 66
.13
Matts Golden Russett— Jam . Per Ib.
B klluOldor.uqu g% D-lb.'oodpolh....l._ih ..... " 0 06g %, gﬁ
Apple Vinegar, 13 m ................. . 250 do0en in OMS8. ...ovvviiiiiiine.. 176 .82

{
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THE CANADIAN GROCER
Osaned Haddies. “Thistie” Brand

g g A. P. TIPPET & 00., AGENTS
oase...... . Onses ¢ dos. each, flate, onse...... 95 00
'h"'""‘.‘-'“‘""""""' Oases ¢ dos. sach ovnh.p;:vmn....“ 5 00
Keogn, ox. orystals, 100 1, ., Oream Tartar.
Bnnl-lhrdol_- GTLLEY s dba tAK
‘h:m’ boxes, cases 361.... 0 07 Ontariv sud Quebec Prices.

¢ - -"

— P 5 ’

Boxes of 40 fancy pkys , per case 3 00 t:llﬁ.lhl)er[»kn..ldoz.lnelu 100 4 " ‘ ﬂ ‘ -
ALALAY;

Soap and Washing Powders

ik

. paper pkygs., 4 duz. in case

. 4 doz. }1b. paper pkgs CEYLON TEA |
= stareh. 8 3oz §b. paper pigs.  Sasorted
For sale by all grocers. 0. . er dos
#-1b. cans with screw covers, 4 doz. in
A. P. TIPPET & CO., AGENTS
Maypole soap, colors, per gross
Ma sosp, black, per gross.

IR T TR R W, S 3R

“
Per Ib
033

it

Boups
CHATEAU BRAND
CONCENTRATED sSoUPS ::ua Il:’t:t 1
o— ue . o
Ve etable  Mutcon Broth Orange Label. 1's and §
Mulligatawny Ohicken Brown Label, 1' and {'s.
mmmh Juun:;: BANADS Priur grr:::l}:b:ll*l.u;d
Mock Tnn.vle RN Red Label, {'s .
ermicelli Tomato ¥
Consomme ! Fomata ™ A Coo

No. 1's, 95c. per dozen
Individuals, 45¢c. per dozen
Packed 4 dozen in & case.

Soda
0OW ERAND
?In .?f 1-1b. contain-
box 3.0, e
Case of l“-ll'a. con-
taining

ooe oec
3433441

;
;

§

e §

c
-

box b
S-case lots (deliversd), $4.15 each, with 20 of ﬂb. and §4v
bars of Quick Naptha as & free premium containing 30 1db.
| and 8 ’ﬁtd"""
per box X
Oase of 50. pack ining 96 kages,
per box $3.00.

coccoo
S588%

-
o

PATRRSON'S WORCRSTER 84UCE

MAGIO 80DA tw‘
Ontario snd Quebec Prices. Per case mbot&h-.

Bo. 1, cases 60 1-1L. packuges.. {Amw r; e;;

No.3, * 120 jib.

01H. -
Bed “ {@jm =

No. 6 Magic soda —cases 100 —10-0z. pkgs.
lcase... g

:

f

1 onkes, } &
W;:l%
40 A AT T

H.P Bauce

EDWARDSBURG STARCH 00., LIMITED I:"“’“"“"‘ IMPORTED PUNCH SAUCE
e, packed in 3-doz. case, per doz... 235
g)onx‘:u Bl Do le&xum. packed in3-doz. Case,perdoz.. | 40
40 1bs. Canads Laundry 0 HOLBROOK'S IMP. WOR 3
40 Ibs. gnanAhwhne‘%lrn. 11‘{: vkgs s c:nzuwu;::;:::
48 1bs. No. 1 white or blue, 4 1b. cart's i
No. 1 white or blue, 31b. cart’s Tinp. {§ Dints, packed in 6doz. case.... 3
k No. 1 white mp. pints, packed in 4-doz. cage e 315
bbls, No. 1 whics Rep. quarts, packed in 3-doz. cage 8 50
30 1be. Edwardshurg silver glogs, 1 ib Vermicelli and Macaroni.
chromo packages be..... i it )
48 1be. Bllver gloss, in 6 I canisters. . Half 380 ibs 0 D. sPINELLI C'Y, MONTREAL,
38 1bs. Bilver gloss. 6 Ib. draw lid bozes »s o Fine.
100 Ibs. kegs, 8i ver gloes, large crystals ails, 38 I 170 4 Ibs. box Special
281bs. Benson's satin, 1 Ib, cartons, 1 §1bs. “ ug
chromo label Crown Brand Corn Syrup - . Standard”.
€0 1bs. Benson's 2-1b. tins, 2 doz. in case, per case.... 10 1bs
51b. tins, 1 doz. in case, per case 6)1bs. cases or 75 Ibs. bhijs e P
10-1b. tine, % doz. in case, per case 25 1bs. cases 11b. Pkgs(Vermiceili)
20b. tims, § doz. in case, per case.... Globe Brand.
] }: box “‘Standard
olbs. o

o SOB. s
ssgs SS8 8

-
-

r Ib,

ocooo cooooo
8828 ssgNsy

‘-II-IOO.O RO L0
T33RTE wa238s see

0 o s ’ . Ontario and Quebec Prises.
.a 6. 10and 91b. tine hev wise haidied Y ] '-3“'-:‘!“-2?’&'::& "
h-iqmthuhﬂlm.qﬂy to Advi. Manager, The Canadian Groesr, st our nearest
64




A SLIGHT
DIFFERENCE

1% PRICR OW A GHEAP ARTIOLE LIXE

1 Soda

Mmm.nu QUALITY is CoNSIDARES

mnm,nuuuco 'S

Wt M. containe LEAST MOISVWRS sad
therefore QORS FURTNAST of any
w..mua...u.

i

& HOLLAND, uure

MONTREAL

‘Queen City Water
White 0il
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wﬁ e (7 F e
e gt Z, S VoI
FIVE ROSES & @ —
M. ety Fi VE RS
e

M Il Il 3o
Firve Roses is |
Packed to Suit
Your Trade

ir 1 L
I'o ple our P ar tr i
Grox FIVE ROS} pac
Barrels, Half Barrels, 39
In Ba facture—l r)
can be t
It best flo e sturdy, strong,
long-lived, so useful about the house l %‘h/‘)\f I”O
Barrels of 196 lbs. and the half barrel—the 98 l of THE ” .
pounder e s : ‘
Bags of Cotic or Jute $

Qua v ;.,Avm:; »'r.‘ |“'u| the fiour. ; P ““'Ll"cc ‘
Bags that sift the least | t
tor

N
clens, nest, wabtin (it umiTeD O "
casy t andle, i \ |/ ~
ell FIVE ROSES in fi-ve / ””"1: \ |
en pound ags, /‘,,,v/l,“,_.‘ \. " ‘\“» woob “\ “1°.A "'t /

sy \ s c
taventy-four forty-nines, nincty ; () \“G 0 N
eight \ N .‘é’\\’v “o %\
You profit according to  size, \Ty W )

Srother Grocer \a &
Sell FIVE ROSES alway \ \‘\‘\i§ ,u@‘\ EWA l
~

\ K %’&\‘0 s
Lake of the Woods Milling ~£ 0’\(9«y./
Company, Limited ’.,'fEl"l’,l
“The Hu gor,”” sy i

ra
\I()\ I'REAI




