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PREMIUMS
There are now attractive premiums such as perfumery, sachet 
powder and talcum powder, given for Taylor s Soap Wrap­
pers. PLEASE ASK YOUR CUSTOMERS TO WRITE 
FOR LIST.

Taylor s Soap is sold on good quality and good advertising How is your stock ?

John Taylor & Co., Limited
TORONTO



lu I : CAN A AN i. or

Surprise Soap
gives

Valuable Cash Prizes
House Cleaning Competition March 15th to May 15th, 1912

A window can be put in at any time between these two dates. Competition is tor

A HOUSE-CLEANING WINDOW, consisting of any or all the articles used for Spring 
House-Cleaning, general washing or cleansing, with “Surprise" Soap, given a good 
display and prominent position.

1st PRIZE 
2nd PRIZE 
3rd PRIZE 
4th PRIZE 
5th PRIZE

In addition to these prizes every grocer sending in a photograph of a Window 
Display, and not being awarded one of the cash prizes, will receive a first-class 
Pocket Knife, free, by mail.

Prizes will be awarded as soon after May 15th as the Judges can make the awards

$50.00 6th PRIZE - $10.00
35.00 7th PRIZE - 10.00
20.00 8th PRIZE - 10.00
15.00 9th PRIZE - 10.00
10.00 10th PRIZE - 10.00
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2 IT IS NECESSARY IN ORDER TO PARTICIPATE IN THE CONTEST THAT THE ““SURPRISE" 
SOAP WINDOW DISPLAY MATERIAL BE USED; AND “SURPRISE” SOAP BE GIVEN A PROMINENT 
POSITION IN THE WINDOW. SEE MAILING COUPON BELOW.
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Cut this out and mail to us.

The St. Croix Soap Mfg. Co
ST. STEPHEN, N.B

I HE ST CHOIX SOAP MI G. C O 
St. Stephen. N.B

Phase send us “Surprise S'-an Window I)-spi,iy 
material for House-Cleaning Window

Do not overlook placing “Surprise Borax Washing Powder 
your Window Display. It’s great for House-Cleaning.
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THE CANADIAN GROCER

To Maintain and Increase Permanent Trade!
You must handle only articles of known worth— 
the tried and tested kind—-articles whose intrinsic 
merit has raised them far above the commonplace.
We know of no safer or surer way than to handle 
“Le Calice” Castile Soap-antiseptic, sanitary, 
pure, containing no animal fat, is pure as oil and 
skill can make it.

11 Gold 11 
^ Medals ^

11 Gold 11 
11 Medals11

“Le
Calice” 

Castile Soap

is the soap for a sensitive 
complexion or delicate lin­

gerie, and therefore must be 
produced with skill, experience 

and honesty, linked with purity 
the soap must be clean to wash 

clean.

ARTHUR P. TIPPET & COMPANY
AGENTS

Montreal - - Toronto
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PERRIN’S
5c. and 10c. Fancy Thin
Blue Packages 
Only

Regular Lines put up in :

5c. Parchmentine 

10c. Red Label 
10c. Cartons 
25c. Cardboard 
30c. and 35c. Tins

D. S. Perrin & Co., Limited
CANADALONDON

SODAS
An Ideal and Healthy Food 

Quality unaurpaeeed. Teat the flavor and criepn.ee
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BORDEN’S
EAGLE BRAND EVAPORATED MILK 
CONDENSED MILK peerless brand

of Borden^ Cond*"||«XjRDENb
gailbôrdb^

y»t*vio Milk will

f ar rhe signs tv r*

Kv ^^oSSaaSeS^^^A
S^ï^EWYORMU^
^----—_——

By recommending these Brands 
you will please your customers.

They are the best that 
Science can produce.

BORDEN S CONDENSED MILK CO.
''Laden of Quality” EetiblUhed 1147

Sale» Offlcea and Agencies : —

.teBKiKsr.?’

UNSWEET t-
evaporated

Mason CD. HicKey, Winnipeg and Calgary 
WILLIAM H DUNN.

Montreal, Toronto and Vancouver

We Have Proven Our Worth
AS

BUSINESS GETTERS
We want the manufacturers of

EUROPE UNITED STATES EASTERN CANADA 
to let us handle their account in Western Canada.

We have the EXPERIENCE. STAFF, MONEY, 
AGGRESSIVENESS, to do it RIGHT.

Office and warehouse at

Winnipeg Regina Saskatoon Edmonton Calgary
Man. Sask. Sask. Alta. Alta.

Our salesmen are always ON THE JOB.

NICHOLSON & BAIN
Wholesale Commission Agents and Brokers

Head Office .... WINNIPEG
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BAINES’ PATENTED 
SHELF BRACKETS

This improved system has many and great advantage* 
over old methods of displaying goods. The brackets 
occupy no space needed for goods ; are easily put up, taken 
down, adjusted to fit a given space or carry a different 
class of goods ; in fact, they perfectly serve their purpose.

DETAILED DESCRIPTION. PRICES. ETC., FOR THE ASKING,
State whether building is brick or trame.

THE PIQUA BRACKET CO.
SOLE MANUFACTURERS. PIQUA, OHIO

THE PERFECT WAY
PERFECTION CHEESE CUTTER

Simplest in construction. Simplest in operation. Perfect in work. 
Perfect in workmanship. A bevelled-edged knife. A five- 

ply birch board. Handsomely finished in scale blue 
enamel. It safeguards your profits in cheese.

PERFECTION CUTTER CABINET
Well constructed, good workmanship. High gloss natural finish. 

Handsomely displays the cheese and cutter. Protects 
them from air, dust and insects. SANITARY.

THE PERFECTION WAY is the safest way.

It saves its cost in a short time, and lasts a lifetime.

American Computing Co.
OF CANADA

Hamilton, Ont.

MATCHES
Matches are the most used article in 
the home. Keep that end satisfied and 
you can figure on the rest.

SHAMROCK
Silent Tip Matches

make a light every time they are 
struck—don’t fly or splutter—and ab­
solutely silent. They are packed 1000 
(full count) to the box—144 boxes to the 
case, handsome lithographed boxes.

Big Profit, Satisfaction-giving Matches.

DOMINION MATCH CO., LIMITED
DESERONTO, ONT.

Or The Canada Brokerage Company, Limited, Toronto, Ont. 
The A. Macdonald Co.. Winnipeg. Man.

Snowdon A Ebbltt. Montreal. Cue.
J. B. Renaud & Co., Ouebeo, Quo.

m
m
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THE CANADIAN GROCER

Is there no 
antidote forjthe 
high cost of living ?

SÏMCOE BRAND

IX

ÇAKED BEANS
Mrs. Consumerjto Mr. Grocer—“Is there no antidote 
for the present high cost of living?"
Mr. Grocer to Mrs. Consumer—“Yes. Mrs.\Consumer, 
I can strongly recommend “Simcoe Baked Beans." 
Here is a can of Simcoe Baked Beans that I can sell 
at ten cents. The price is no higher than for some 
years past. It costs you only a trifle more than an 
equal quantity of ordinary dried white beans, and 
yet here it is already to serve. If you prefer. I can 
supply these Simcoe Baked Beans in Tomato Sauce 
or in Chili Sauce. This can contains sufficient food 
'or a meal for your entire family. Do you know. 
Mrs. Consumer, that a tin of Simcoe Baked Beans 
contains as much nutriment as a pound of beefsteak? 
If you eat Simcoe Baked Beans, you need not worry 
about the high cost of living."

Mrs. Consumer buys 6 tins of Simcoe Baked Beans 
and goes home happy in the knowledge that the high 
cost of living “banshee" has fled.

Ask Your Wholesaler 
For Prices.

Dominion Canners
LIMITED

Hamilton, - - Canada
5



that you sell “PURITY” SALT. It is a 
sure sign that you are pleasing your 
customers. Your customers can buy 
staples in any store, but they will go a 
long way to get a high-grade table salt. 
The people will have “Purity” Salt, 
therefore we say, stock this quality article 
and make known the fact you have it 
for saleTand watch how rapidly it sells.

THE

WESTERN SALT CO., Limited
Mooretown, - Ontario

JAM
When a customer asks for Jam you will 
frequently notice that she a^ks “What 
have you got?” even though you may 
have to:d her two or three days previous 
just what lines you are carrying. She 
asks again because the family wants

SOMETHING NEW
We can supply you with the very highest 
grade jams, and we have them “for less.” 
Wouldn’t you like a trial lot ?

ASK YOUR JOBBER OR 
WRITE DIRECT

Labrecque & Pellerin
111 St. Timothee St., MONTREAL, QUE.

SANITARY CANS
FOR

“ Winter Pack11
Baked Beans, Soups, 
Meats, Condensed Milk, 
Evaporated Milk ^ £

Sanitary Can Co., Ltd.,
Niagara Falla, Ont
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXBIBITION, LONDON, 1911

21 Royal 

Appointments

32 Prize 

Medals

PEEK, FREAN’S 
BISCUITS

TEXAS CRACKER

PAT-A-CAKE

MILK

BILLIKEN

DIGESTIVE

GOLDEN PUFF CREAM CRACKER

-f-

BOURBON

FULL LIST AND ILLUSTRATED ALBUM ON APPLICATION

AGENTS IN WESTERN CANADA :
The W. H. Malkin Co, Limited, Vancouver.
Ruttan & Chipman, Fort Garry Court, Winnipeg.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,
LONDON, ENGLAND
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ANTI-DUST
Sun*
See

Ji'C.

(Sweeping Compound)
IS NEEDED NOT ONLY FOR SPRING CLEANING, BUT ALWAYS.

But now is an opportune time to secure a stock and provide your 
customers with a sweeping compound which veritably means

No Dust

No Germs

ANTI-DUST

UCE35CEN
n ^ANUFACTUKlR

SAPHOMfti

1* ■

No Disease 

No Moths

positively prevents dust from rising and gives carpets and rugs their 
original color by removing all dirt. It brightens floors and oilcloths and is

The Only Combined
DISINFECTANT GERMICIDE INSECTICIDE

You want ANTI-DUST in 
your own store to keep it 
sweet-smelling and pure. 
Try it. Then sell it.

Kills germs wherever used. 
Has not that nauseating odor 
so common in the case of 
second rate preparations 
used for the purpose.

The Oil of Cedar and Euca­
lyptus by their evaporation 
purify the air and destroy 
insects.

A WINNER SAPHO
INSECTICIDE A LEADER

“ I can’t get at the 
corners.”

That’s what the housewife 
says continually when 
cleaning up. Our spray 
with every tin of insecticide 
overcomes this trouble and 
makes things easy.

»

This should be on your 
shelves always. There’s a 
big business to be done 
with it and you will be 
amply repaid for any effort 
you use in our behalf. Try 
it in your own home.

DON’T HESITATE TO WRITE. WE’LL INTEREST YOU

THE SAPHO MFC. CO., Limited, Montreal

8
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% The All 
Attractive

-Sweet
Quite a 
Winner

MEADOW-SWEET CHEESE is the leader in 
its line. Its rich, creamy flavor has made it 
the delight of every housewife, and you can 
not afford to overlook it.

10c. a Package Retail
Are you going to let a trade winner pass ? 
Certainly not, you are too wise.

Write um Immediately

The Meadow-Sweet Cheese Co.
21 Bonsecours St., • . Montreal
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WHITE SWAN 
YEAST CAKES

ARE

THE FINEST MADE BY MODERN 
ART AND FULLY GUARANTEED

^iïchener>

«Raspberry.

r ü ?

ptAC ML

There's More Business-Sure !
At least that is the impression we have, con­
sidering the number of new and large orders 
we are receiving daily. The good quality and 
wholesome flavor of

KITCHENER BRAND
is making friends every day. These people 
are not buying Kitchener Brand through any 
idle whim or passing fancy, but from a settled, 
conviction that Kitchener Brand Canned Goods 
are best.

THERE’S MORE BUSINESS, SURE. FOR THE GROCER WHO
STOCKS KITCHENER BRAND

The Oshawa Canning Company, Limited
OSHAWA, ONT.

U
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Now is the Time to Sell Table Relishes

!<tew;t o'
SAUCE

.tNGENCRALUSF

You will do an exceptional trade in table relishes at 
this season of the year—by reason of fish forming 
the greater part of the meal. It can be made a 
delight, with a relish such as

A-l SAUCE
Perfectly blended ingredients and the choicest 
quality vinegar have made Brand's Al Sauce the 
popular table relish—the kind that gives ordinary 
meals a piquant flavor, that may be eaten with a 
zest.

The price is within the reach of all and can be sold 
at a good profit to the dealer.

Get a Stock for Lent Selling.

BRAND & CO., Limited
Purveyors to H.M. the Late King Edward VII.

MAYFAIR, LONDON, ENGLAND
H. HUBBARD, 27 Common St., MONTREAL. 
NEWTON &, HILL. 25 Front St. E., TORONTO. 
McLEOD & CLARKSON, VANCOUVER. B.C.

Pejarlr!aaa;

7jJ> *
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BETTER BE SAFE THAN SORRY
THERE is something going to happen. It has happened to others, 

and you should be fully protected against its happening to 
you. Here's a letter received a few days ago from a merchant 

in South Dakota :—
"Our store burned January 12th and we lost our ------------- system, but
saved the accounts, excepting four days. We liked that very well, 
but would like something better. Please send us your catalogue.”

Stop for a moment and think what such a fire would mean to 
you. Then investigate

THE KEITH ACCOUNT SYSTEM
ONE WRITING — SELF-INDEXING — FIRE-PROOF

Gives Full Protection and is Simple and Economical to Operate.
Tell us your present method of keeping accounts and we will give 
you a detailed explanation of this system as applied to your 
business. You won’t obligate yourself.

ADDRESS DEPARTMENT C

The Simple Account Sales Book Co.
Manufacturers Simple Account Systems for Retail Merchants 

MAIN OFFICE AND FACTORY, - - FREMONT, OHIO, U.S.A.
All Styles Duplicate Sales Books. Write for Prices. Quick Reference.

PROOF

Easy to Operate.

,r ML-yet'tnitfw
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Soap Profit Almost Obliterated
Present soap market conditions show a reduction in the price of 

soap that necessitates dealers selling at 6 bars for 25c., a reduction 
in your profit of from 6 to 9/0.

You cannot afford to pass out articles at so little profit. 
Here is the equal of soap as a household convenience and will show 
you a profit worth while.

LAWRASON’S SNOWFLAKE AMMONIA

The Giant

5c
Package

Lawrasons

Saves 90
[or houi

London Canada

The Giant

5c
Package

has hundreds of uses'in the home that were they known you could build a successful 
business on that household convenience alone. Lawrason s Snowflake Ammonia 
takes the place of soap in scrubbing, washing, etc.; when used for washing clothes, it 
gives them a pure white color, and being absolutely pure allows its use with the 
greatest degree of safety for fine laces or linens : Lawrason s Snowflake Ammonia 
added to the water in washing dishes frees them from grease, makes them spotlessly 
white and won't hurt the hands. It is a wonderful disinfectant, and finds its biggest 
use in this respect for cleaning sinks or bathtubs.

Educate your trade into the uses of Lawrason's Snowflake Ammonia. It is 
an easy selling proposition—the largest five-cent package of ammonia on the market.

Don’t let the drop of soap prices allay your trend of success. Order a substi­
tute that pays you the profit many times over and establishes a satisfactory trade.

SEND FOR TRIAL ORDER TO-DAY

S. F. LAWRASON & CO., - LONDON, ONT.
11
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GRAY’S JAMS
Contain neither glucose 
nor preservatives.
Our guarantee of purity 
is on every jar.
Samples and prices from
Maritime Provinces, Quebec, Manitoba, 
Saskatchewan and Alberta, W. H. 
Dunn, 396 St. Paul Street, Montreal ; 
Toronto, Lind Brokerage Co., 73 Front 
St. East; Ottawa, E. M. Lerner & Sons, 
11 York St.; British Columbia and 
Yukon, Kirkland & Rose, 312 Water 
St., Vancouver.

John Gray & Co., Ltd.
Glasgow

“JUST WHAT I WANT”
A reliable and 
high-grade elec­
trically driven 
Coffee Mill—fully 
guaranteed—at a 
fair and moderate 
price—and that is 
the

COLES
MODEL 45

Twenty-five 
years in the man­
ufacture of Coffee 
Mills is a suffi­
cient guarantee 
that this mill is 
all we claim for 
it.

COLES MFC. CO., Philadelphia, Pa.
AGENTS—Chase & Sanborn. Montreal ; The Codville Ce., Winnipeg: 

Eby. Blain. Limited, Toronto: James Turner A Co.. Hensiltee. 
Ontario: Kelly. Douglas A Co.. Vancouver. B.C.; L. T. Mewburne 
A Co.. Calgary. Alta.

WARNING!

Crescent Brand

SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale in 
this country which are grossly adulterated with Glauber- 
Salts (Sulphate of Soda), a cheap product which is not
onl^entirel^iselessjor^washingpurposes^but^iseven
likely to injure the fabrics with which it comes in
rôntâctT^Tnë-^Adulterated" Soda-Crystals, although 
nominally lower in price than BRUNNER MOND’S 
PURE SODA CRYSTALS, are in reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRUNNER, MONO & CO., LIMITED 
WINN & HOLLAND, Agents 

MONTREAL

Do
You
Realize

what it means to 
handle confectionery 
stock that is pure and 
well-made ? Why it 
is the essential of a 
successful confec­
tionery trade.

Ideal Chocolates
have all the charm and palatable attractiveness that 
expert cooking of the choicest pure materials can 
give them.
Attractive boxing makes them a temptation, and their 
high quality brings many sales.

STOCK THE LINE FOR PROFIT

ABBOTT, GRANT & CO.
Limited

BROCKVILLE ONTARIO
12
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FAIRY SOAP
When you sell FAIRY SOAP to a customer you are making intelligent 
use of our extensive advertising, and at the same time doing the surest 
thing you can to please her and bring her back. “Have you a little 
Fairy in your home Every woman thinks of FAIRY SOAP when 
she reads these words, and every woman who once tries FAIRY SOAP 
keeps on buying it because it’s the sweetest, whitest, handiest, BEST 
toilet soap a nickel ever bought. It always stays sweet and white, 
because it’s absolutely PURE. Our steady advertising makes steady 
sales, on which you can easily make steady profits.

Made by THE N. K. FAIRBANK CO., MONTREAL

AN ECONOMICAL DELIVERY
The accompanying illustration 
gives you but a slight knowledge 
of the numerous styles of cars 
manufactured by the PIONEER 
TRUCK MANUFACTURING 
COMPANY of Canada. It is a 
very serviceable car for grocers 
and butchers, and comes in 
either open, closed or any style 
body to suit purchaser. It has 
a 20 H.P. 4 Cylinder Motor, solid 
tires, and adaptable to any 
business.

GROCER S or BUTCHER’S SCREEN BODY CAR, DROP CURTAINS

If.you have not investigated motor delivery as a saver to your business, you have made a mistake. 
Do’so at once. Write us and we will give you any information you desire. CANADIAN TRUCKS 
are built in 1500 lb., 1 ton, 2 ton, 3 ton and 5 ton sizes and range in price from $1,500 to $5,000. Write 
for catalog giving full information and illustrations.

THE CANADIAN COMMERCIAL MOTOR CAR COMPANY, LIMITED
____________________________________Qept A, WINDSOR, ONTARIO
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More ‘CAMP* users 
every month !

‘CAMP’ Coffee gives your customers 
more lasting satisfaction than any other 
coffee essence—Why ? Because ‘Camp’ 
is the purest, richest, strongest and best.

CAMP
Once vour customers TRY ' C imp ' they'll 

bVY ‘CAMP - always :
I. < k after your Stock !

^ R. Paterson & Sons,
Coffee Speci «lists. Glasgow

LOZENGES
Should be in your confectionery 

department.

C. NELSON, DALE & GO., LTD
WARWICK, ENGLAND.

BJELLAND’S
SMOKED

HERRINGS

°C/ILL°

Are you handling the above splendid, new 
line put up by Chr. Bjelland & Co., for 27 years 
the largest canners in Norway?

These herrings are all selected, small, 
summer-caught fish, and are canned under 
the most perfect sanitary conditions a few hours 
after being taken from the water.

Retail at 10 cents a tin and leave a most 
satisfactory margin for the retailer. Ask your 
wholesaler for this brand.

John W. Bickle & Greening
(J. A. HENDERSON)

Canadian Agents. Hamilton

, _ tfeuuetmi 
i JSjX GOLD MEDALS

S NWPKftry KB EVERY CUHtB W*1?0

"Ü?- r

i lb.. J lb. and 1 lb. Tins. 
Economical and Reliable.

fieorge Berwick & Sons
Limited

LONDON, ENGLAND
ClM«U l|(lt : (EMEU H. MONRO, 333 

Y Clriitlu Ullllu, MONTREAL

ALL GROCERS 
SHOULD STOCK

Berwick's
BAKING
POWDER

The original Bak­
ing Powder with 
a world-wide rep­
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar­
ticle in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso­
lutely free from 
alum, acid phos­
phates or deleter­
ious substances.

}



THE CANADIAN GROCER

NUTRITIOUS

P tu** ‘H

Nark R6

perfect/on

Every grocer knows that COWAN’S PERFECTION 
COCOA is a distinctly profitable article to sell. You 
can increase your sales by telling your customers of the 
many different ways in which it can be used.

For Chocolate Ice Cream, for Chocolate Fudge, 
Puddings, Cakes, etc., Cowan’s Perfection Cocoa is 
unsurpassed.

THE COWAN CO.
LIMITED

TORONTO, - ONTARIO.

15
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FISH FOR LENT
Be prepared for demand. Our stock complete:—

SEA TROUT, MACKEREL, LABRADOR HERRING 
HOLLAND HERRING and MILCHERS

ACADIA and CANADA COD, COD STEAK, 
QUAIL, COD STRIPS, Etc.Brand

THE SION OF PURITY

BALFOUR, SMYE & CO., S"*. HAMILTON
'PHONES 3595, 3596, 3597 3598, 748, 462

Every Live Grocer
SHOULD KNOW ABOUT

“Walker Bin" Fixtures
They represent the maximum effici­

ency in grocery equipment—the most 
complete system for easy and economical 
handling of a grocery stock, either large 
or small.

They insure minimum of waste, 
shrinkage, labor and expense, which 
means larger profits.

The attractive display makes cus­
tomers feel “more like buying and buy­
ing more.”

Write lor Illuetreted Catalogue 
" MODERN GROCERY FIXTURES” 

and let ua give you an eetimate.

Walker Bin & Store Fixture Co.
LIMITED

■MUatTATmS.-
ImM, I IiIm I Imdili, IMHi, lu. n~-|:n finierin■m.mIi v. s. sjimc.33si. itickoiMstr.ti renin, umano
ViacMnr, B. C.i V. W. Berk, A Co.. 334 Clrim St. W.

When the housewife 
needs more Baking 
Powder she is sure 
to be back for FOREST 
CITY after you have 
once sold her this high 
quality line.

FOREST CITY
BAKING POWDER
stands both Govern­
ment and Kitchen test 
and has long been re­
cognized as the stand­
ard of purity—the line 
you can honestly re­
commend.

You can make no mis­
take by offering this 
brand.

Borman, Eckert

FARROW’S ‘A-!’ MUSTARD
THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

In every market of the world FARROW'S “A-t” has forced its way. Write your nearest 
agent for a sample tin. Compare the gat up, the quality and the price—then you’ll know the reason why 1

CANADIAN AGENTS
W. G. P4TRICK&C0..77 York Street, Toronto ; T. A. MACNAB & CO., Cabot Bldg»., St. John’s, Newfoundland; W. A. SIMONDS, 
SO Union St., St. John, N.B.; RUTTAN & CHAPMAN, Fort Gsrry Court, Main St., Winnipeg; ROSE & LAFLAMME, 400 St. 
Peel St., Montreal; C. E. CHOATE & CO., Pickford & Black's Wharf, Halifax.
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25 LBS.

Granulated Sugar
PUT UP IN AN ATTRACTIVE 
GOOD QUALITY WHITE Cotton

Packed “4 to the Gunnie,” a convenient package for 
every Grocer and many householders. We also have 
our Granulated packed in 20-lb. Cotton Bags, '*5 to 
the Gunnie.”

The St. Lawrence Sugar Refining Co., Limited, Montreal,Quebec

GOODS THAT SELL
Why experiment with doubt­
ful brands of irregular quality 
when you can buy LION 
BRAND PURE MAPLE 
SYRUP at prices as follows :

Quart tins, 24 to case, 
$6.00 per case.

Quart bottles, 12 to case, 
$3.00 per case.

Can be sold at 30 cents. 
Other sizes same proportion.

This line will draw trade and 
make a reputation for you.

Freight prepaid in 5 case lots, 
aasorted. to extent of 40 cents 
100 lba.

Our MAPLE BUTTER is 
made from PURE MAPLE 

SUGAR and FRESH RICH 

CREAM, is manufactured 
and filled into cans by auto­

matic machinery, is not 

touched by human hands. 

This is an article in great 

demand and at a price within 
the reach of all.

Price :
1 lb. tins, 2 dozen to case.

$3.80 per case.

Sells for 20 cents.

All Wholesale Grocers’ Travellers Carry Our Lists.

MAPLES LIMITED
Manufacturers of High Grade Maple Goods 

TORONTO.

ÏÏca Ibitite 
for Wetailevs

By JOHN H. BLAKM

Q This book, written by a practical tea man, contains 
information which will be of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leaf to Cup
The Tea Marts of the Orient
How to Test Teas
Where to Buy Teas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
How to Establish a Tea Trade 
Tea Blending

(275 pages) (24 full-page Illustrations)

Seat la aay address oa receipt el $2.00.

ZMlacZean publishing Gompanp
( Technical Book Dmpmrtmmnt)

43-149 Unlvarmlty Ay., TORONTO

JAMES
THE BEST 

STOVE POLISH 
YOU CAN BUY

DOME
SELLS EASILY

PAYS WELL

BLACK
LEAD

W. G. A. LAMBE & CO., Canadian Agents, TORONTO
17
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JAPAN TEAS
FURUYA & NISHIMURA

MONTREAL NEW YORK CHICAGO JAPAN

Did It Ever Occur to You

that good coffee is the drawing card of a grocery business?

Just put in a line of Chase & Sanborn’s High Grade 
Coffees and you will find people come from the extreme 
ends of your town for it—and incidentally purchase other 
commodities.

CHASE <& SANBORN
COFFEES

MONTREAL

Trade Mark of Quality

CANADA’S FIRST IXL MUSTARD
After many years’ experience in the manufacturing of mustards, 
we have put on the market of Canada an IXL Mustard—The 
finest grade that Canada has seen heretofore.
These goods are put out entirely on their own-merits—The 
attractive label, QUALITY of the Goods, and margin of profit 
to grocers, ensure this line a winner.

IXL SPICE C& COFFEE MILLS, Limited
LONDON, ONTARIO

18
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CLARK’S
Boston Baked

PORK AND BEANS

If there is onie product that we take particular pride in advertising 
and selling to the people, it is CLARK’S PORK and BEANS, 
because our methods are so vastly superior to anything similar 
in Canada that it enables us to sell Pork and Beans that are so 
easy to digest and are such a perfectly wholesome food that 
even the weakest of people can eat and enjoy them.

CLARK’S BEANS are hand picked. That is, every bean is picked 
over by hand and selected before passing on its way through the 
maze of perfect cleansing and preparing machinery that makes 
Clark’s Plant easily the first of its kind in Canada.

CLARK’S SAUCES are individual sauces. That is to say, each 
Sauce is made from Clark's own recipe and the perfect natural 
flavor that is in these sauces is made possible only by using the 
finest of selected materials and practical knowledge gained by 
experience.

Can You Wonder at their Popularity ?

PORK AND BEANS
Plain Sauce

6 Sizes
The Pink Label

Tomato Sauce
6 Sizes

The Blue Label

Chili Sauce
3 Sizes

The Red and Gold Label

CLARK' WM. CLARK, MONTREAL
Manufacturer of “Chateau” Brand Soupt 

And a Hundred Other Food Delicacies

'®oy
ft* Cl.AI
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Manufacturers* Agents
and Brokers’ Directory

vlanuiacturer» and merchants cannot expect to develop, maintai. 
and get the best out of the Canadian market without the assist 
ance of local agents. The following is a representative list of reput 
lble agents. The service department of the Canadian Grocer is ai 
*>r disposai of firms wanting agents or of agents wanting agencies

-WESTERN PROVINCES-
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers
137 baavnen/ueyneWINNIPEG

COVERING

Minitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Whole—le Commise loo Brokers end 

Manufacturers' Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies So tied ted

-WINNIPEG—
H. G. SPURGEON

Whol—ale Broker end Manufacturers' Agent 
Canadian, British and Foreign Agencies Solicited.

2?t Chambers of Commerce. P.O. Box 1812

WINNIPEG 
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS 
Ollice end Track Wer.hoe.e, • 92 Alexander St. E.
Correspondence solicited on domestic end 
foreign lines.

FRANK. H. WILEY
MANUFACTURERS’ AGENT 

end
IMPORTER

757 Henry Ave., WINNIPEG.

WESTEtK D1STUB0TQ1S LIMITED
Wholesale Commission Merchshants, Customs 
Brokers and Manufacturers' Agents. Cars Dis­
tributed, Warehoused and Forwarded. Werehouse 
on Transfer Track. Business solicited. Our posi­
tion is your opportunity.

SASKATOON, WESTERN CANADA

G. C. WARREN
Box 1636, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Established 12 Years.

Domestic and Foreism Agencies Solicited

DISTRIBUTORS, LIMITED
P. O. Drawer 99

EDMONTON, ALBERTA
Manufacturers' Agents, Commission Mer­

chants, Warehousemen.
Track connection with all Railroads.

- - - - - - - - - - - - TORONTO- - - - - - - - - - - -

We have a few cars of 
potatoes coming from Scot­
land; if wanting a car, write 
us immediately.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK & CO.
Manufacturera' Agent»

end
Importera

77 York Street, Toronto

W. G. A. LAMBE&CO.
TORONTO

Grocery Broker, and Agen ta.
Established INS

MACLURE & LANGLEY, Limited
IMPORTERS AND 
MANUFACTURERS’ 
REPRESENTATIVES

Toronto Montreal Ottawa Winnipeg

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents lor Grocers' Specialties and Wholesale 

Grocery Brokers
TORONTO. Ont. DETROIT. Mich.

When Wanting
Canned Vegetables or Fruit

Wire or Write

LIND BROKERAGE CO.
73 From St. 6..I - - TORONTO

-MONTREAL-
FOR SALE

Cheep for cesh, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

17 St. Sacrament Street,
TEL. MAIN 771

Montreal
BOND*

LONDON
THE MARSHALL 

BROKERAGE COMPANY 
67 Dundas St., LONDON. ONT.

Wholesale Grocery Broker.. Fully equip­
ped to ect as agents for British. American 
and Canadian grocery line». WRITE US.

- - - - MARITIME PROVINCES —
J. W. GORHAM & CO.

Manufacturer»’ Agents and Grocery 
Broker»

HALIFAX NOVA SCOTIA
We ere open for a few high claae specialty 

line»

H. R. SILVER, LTD.
MANUFACTURERS* AGENTS 
AND GROCERY BROKER»

HALIFAX NOVA SCOTIA
Flr.t-.la». fr.et-proef «t.rae» faellltl*. 

Correspondent. eoltrltrd on D.m«tl, end 
Foreign llnee.

J. A. TILTON

WHOLESALE GROCERY BROKER
ST. IONS. S.B

Correspondence solicited with House, 
looking for first-clase grocery connection».

W. S. CLAWSON & CO.
Manufacturera’ Agent» and Grocery 

Broker».
Warehousemen

ST. JOHN, - - - N.B.
Open for ■ few more flret-olaee lines.

- - - - - - - - NEWFOUNDLAND- - - - - - - -
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

end COMMISSION MERCHANTS 
Importers and exporters. Prompt and careful at­

tention to all business. High—t Canadian and foreign 
references. Gable address : "Macnab " 8t. John's 

Godes : A.B.O. 6th edition, and private
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MANUFACTURERS’AGENTS AND 
BROKERS’ DIRECTORY

(Continued.)

- - - - - - - - - - LONDON, EN6.- - - - - - - - - -
F. KESSELL <6 CO.

Railway Approach.London Bridge, London.Eng.

Jam Manufacturers and Confec­
tioners' Sundriesmen.

Specialty :—Fruit Pulps of all Kinds.
Correspondence /nr/ted.

- - - - - - BRITISH COLUMBIA------
McLEOD & CLARKSON

Manufacturers'Agcntaand Wholesale Commission
Agents

852 6 GAMBIE ST., VANCOUVER B.C.
Can give strict attention to a fee first-class Gro­

cery Agenclee. Highest References.

O. E. Robinson & Co.
Manufacturer, and Buyers of Dried 

Evaporated and Canned 
Apple,

IngtnoK, - - Ontario
ESTABLISHED 1H6

SUCHARD’S COCOA
This Is the season to push SUCHARD’S 
COCOA. From now on Cocos will be in 
demand dally. It pays to sell the beet. We 
guarantee Suchard's Cocos against all other 
makes. Delicious in flavor. Prices lust right 
FRANK L. BENEDICT ft CO.. Montreal 

Agents

WINDSOR SALT
CAR LOTS OR LESS Prompt shipment*. 
Write ua for prices. Phene order at our

TORONTO SALT WORKS
I ORQNTO ONT GEO J. CLIFF. M«v»w~

VI c D O U G A L- L_

Insist upon having them 
McDOUGALL & CO. Ltd , Glasgow. Scotland

OLAY PIPES

ueen City Water 
White Oil

GIVES PERFECT LIGHT

most economical high-grade oil 

ever sold in Canada

OR SALE EVERYWHERE

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE

IN ADVANCE.

MacLean Publishing Co.
143-14» University Arm.. Toronto

BIG PROFITS;
CAN BE MADE

BY HANDLING OUR CELEBRATED *

ENGLISH KIPPERS ;
(50 to 60 FISH PER BOX)

THERE IS A RAPIDLY INCREAS­
ING DEMAND FOR THESE 
TASTY FISH IN THE WHOLE 
OF CANADA.

WRITE US TO-DAY 
IT WILL PAY YOU

ROBERT ISAAC, Ltd.
23 Gt CHARLOTTE ST.

LIVERPOOL, England
Cables—" Mullett '* Liverpool 
Codes: A.B.C. 5th Ed . Western Union

If you are looking for trade with Irish merchant* 
there i* one paper that can put you in touch with 
buyer*, and that is the

Irish Grocer, Drug, Provision 
and General Trades' Journal

10 Garfield Chambers, Belfast, Ireland

When writing advertisers kindly 
mention having seen the advertise­
ment in this paper.

FIIQUINCY OF SAILINGS
Every eleventh day » 

Pickford & Black steamer 
leaves Halifax for Ber­
muda. St. Kitts. Antigua, 
Barbados, Trinidad and 
Demerara; the round trip 
occupying thirtv days.

For further particulars 
apply to

PICKFORD A BLACK, Ltd.
Ageate

iiiifu. a.i
- — -

FOR-
“Green Mountains,” 

“Delawares ”
or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bags or bulk in Cars.

Wire, or Write

Clements Company,
LIMITED

ST.JOHN, - - N.B.
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as extensively used for years past by most of the leading 
packers of Tea in Canada.

ISLAND LEAD MILLS, LIMITED
Tel. Address : ’‘Laminated." London. LIMEHOUSE,
A B.C Codes used 4th and Sth Edittona LONDON, E., ENG. 
Canadian Agents HUGH LAMBE & CO . TORONTO

J. HUNTER WHITE. ST. JOHN. N.B

TEA LEAD
(Best Incorrodible)

The McGregor Patent Bag Holder
is the most convenient bag holder you can 
use. In no way does it lessen counter space, 
but always handy to use, and the different size 
bags are easily discernible.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

THE ITGREGOf^gWER BAG HOLDER.

wESTERN Incorporated
1851

ASSURANCE
COMPANY

FIRE
AND

MARINE

HEAD OFFICE. TORONTO. ONT.

Assets over - - -
Losses Paid Since Organization 

•of the Company, over - -

- $3,570,000 

54,000,000.00

HON. GEO. A. COX, President
W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager

C. C FOSTER, Secretary

British America Assurance Company
A.D. 1833

FIRE Sl MARINE
Head Office, Toronto

BOARD OF DIRECTORS

Hob. Geo A. Cox, President W. R. Brock, Vloe-Prseldeni 
Robert Blckerdike, M.P., W. B. Melkle, E. W Co*. Geo. A. Morrow 

D. B. Henna, Augustus Myers, John Hoekln, K.C., LL.D. 
Frederic Nicholls, Alex. Lslrd, James Kerr Osborne, Z. A. Lash, K.C. 

Sir Henry M. Psllatt, E. R. Wood.
W. S. Mmlkte, Osnsra/ Manager; P. H. S/me, Secretary

CAPITAL S1.400.0M.00
ASSETS............................................................. 2,162,753.85
LOSSES PAID SINCE ORGANIZATION 29.833.820.96

LEANS
white MOSS

There's quality in every corner of the ‘‘White Moss" package. 
THE CANADIAN COCOANUT CO. MONTREAL

HOTEL DIRECTORY

HALIFAX HOTEL
HALIFAX. N. S.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. James K. Paisley, Prop.

ACCOUNTANTS

Jenkins & Hardy Assignees, Chartered Accountants, Estate end 
Fire Insurance Agents, 15| Toronto St., Toronto, 

Canada Life Building, Montreal.

The Sun 
Eats Profits
Not only will the sun \ 

spoil fruits, etc., but it | 
also impairs the interi- I 
or of a grocery—faded j 
labels and such like are 
not going to sell goods

Protect your stock 
from unnecessary 
waste by having a 
Raymond Awning put 
up.

Ask us to quote for your 
requirements.

Raymond Bros., - London, Ont.

Get Ready for Spring
Just as sure as there is a sky above—will the 
housewives of your locality have reason to pur­
chase a polish that will redeem tarnished brass 
or copper to its original new color.

VENAUTO METAL POLISH
is your best seasonable stock. There is sure to be 
a demand for a polish of this nature. Don’t let 
the household trade find you unprepared. 

STOCK UP NOW.

BANNER MFC. CO., Box 35, Station C, Montreal

JMSmÏtI

i n i j I ! ti.
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SUNLIGHT SOAP
Prices Remain Unchanged !

The only Soap that has consistently and 
always fought to maintain the grocers’ 
profit is to-day the only Soap on which 
the grocers' profit has not been reduced.

On Sunlight Soap at 5c. straight, the 
grocer realizes 50 per cent, more profit 
than on any other Laundry Soap he 
handles. Why then waste time and 
energy selling cheap inferior Soaps at 
half the profit and less than half the 
value to your customers.

The absolute purity of Sunlight Soap 
remains unchallenged the world over.

Order now through your wholesaler or 
direct from

Lever Brothers Limited
Toronto
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‘Pride of Canada’ 
Maple Syrup

is undoubtedly the purest on the 
market to-day. It IS maple. 
That is why you should have it 
to supply those customers asking 
for Maple Syrup.

THE ADVANTAGES
to you of handling this line in 

preference to others are numerous. You have 
the satisfaction of recommending Quality 
Goods. You have the pleasure of seeing your 
customer endorse your recommendation and 
still greater the satisfaction of selling more 
goods than formerly.

“PRIDE OF CANADA" and N-O O-T-H-E-R

The Maple Tree Producers’ Assoc.
LIMITED

MONTREAL TORONTO

are all those to whom you sell

Black Knight Stove Polish

Satisfied Customers

The brilliancy of polish and its lasting qualities 
are features which will not be found in any 
other stove polish.
The polish comes quickly and goes slowly. It 
will not stain the hands.
Put up in attractive boxes. Feature this attrac­
tive line—your profit is assured.

Order from your jobber

The F. F. DALLEY CO., Limited
Hamilton, Canada, and Buffalo, N.Y.

■■ ——

Carter’s Tested English Seeds
Carter’s Vegetable Seeds

Carter’s Flower Seeds
Carter’s Farm Seeds

Carter’s Lawn Seeds

JAMES CARTER & CO., Seedsmen to His Majesty, 
Raynes Park, LONDON. ENGLAND

Write for particulars as to how Carter’s Tested 
English Seeds can be placed in your Store at no 
expense to yourself.

Address the sole distributors for Canada:—

PATTERSON, WÏLDE & CO.
P. 0. Box 532. TORONTO

Head Office:—Chamber of Commerce Bldg., Boston, Mass.

LISTEN !
Don't you think that your customers will 

be more than pleased if you produce an 
attractively lithographed tin of

Golden Bay Cleaner
and ask them to give it a trial as a

HAND CLEANER CURTAIN CLEANER
CARPET CLEANER RUG CLEANER
CANVAS SHOE CLEANER GARMENT CLEANER ?

They will certainly appreciate it. as the 
manufacturers are having to do some overtime 
to keep up with the demand in certain parts 
good enough proof that

Ray is a Winner.
WRITE

Waite & Fuller
4 Union Avenue, MONTREAL

24
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You Will Find
WESTON’S 

Soda Biscuits
equal to the very high­

est grades—and superior 

to the ordinary makes

When you want quick delivery tele­
graph to our address at your nearest 
branch delivery point.

Hamilton, Ottawa, 
Winnipeg, Brandon, 
Regina, Saskatoon, 

Edmonton or Calgary
We carry a full stock at each branch.

We sell the Best Biscuits that we can 
make at the lowest possible price.

We do not cut prices nor cater for the 
trade that does.

Write for price list and terms.

George Weston Limited, Toronto,
of mOSt factories ■> or any of above branches.

American Cans
IN SELECTING your FRUIT and VEGETABLE Cans use 

the same careful judgment and criticism that you exercise 
in all other purchases. “American Cans” court such a 

test. Cans are not all alike, even if they do seem similar 
and look alike as “two peas in a pod.” Satisfy every one 
of your needs in weight, strength, manufacturing detail and 
appearance; then consider price, promptness of delivery and 
possibility of a continuous supply without interruption. On 
the above basis we will take a chance on securing and 
holding your business.

American Can Company
Montreal, Que. Hamilton, Ont.
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ELAGAM
MELAGAMA
MELAGAMA

TEA and COFFEE
A well assorted stock of Melagama is one of the best investments an up-to-date 
grocer can make. Just remember “Melagama” costs less than some other lines, 
and is also profitable to handle because the quality ensures repeat orders.
When a customer orders “A Pound of Tea or Coffee,” take it for granted that it is 
“Melagama” that is wanted; your customer will thank you for it.
To-day is the day to send in your order.

MINTO BROS. Toronto

Talking About Prices
Are you sure you are buying at the closest prices? Send for our price list. Ask any of our 
travellers who visit every point in the Canadian West or ask us by mail. We are representa­
tives of the most reliable makers of grocery products, a fact which gives you every assurance 
that goods bought from us will meet with your customer’s satisfaction and repeat orders will

Send for particulars.follow.

RICHARDS & BROWN, - WINNIPEG
Wholesale Grocers and Commission Merchants

WE
WANT,

A
WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT 

FOR LIFE.
If you are making less than $100.00 a month, and are trustworthy and am­

bitious to learn and become competent to handle our business in your vicinity, 
write us at once for full particulars.

Work is dignified and educative. Previous experience unnecessary. Duties at 
first need not interfere with your present employment.

of good character, in each city, town and vil'age in Canada, where we are not 
already represented, to act as our ,

SPECIAL CIRCULATION REPRESENTATIVE.

MAN, MACLEAN PUBLISHING COMPANY,
143-149 University Ave., Toronto, Ont
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The Spring is Coming Fast
And You Will Need Cleaning— ■

Don’t fail to ask for

The Celebrated Disinfectant
J

Greenbank Chloride of Lime
Put up in sealed tins, .] lb., I lb., 1 lb. and 25 lbs.

This is the Best Article on the Market Without Exception
SPECIAL PRICE TO JOBBERS

L. CHAPUT, FILS & CIE., LIMITÉE
Distributing Agents MONTREAL

The FLYSAC Flycatcher
The FLYSAC FLYCATCHER has come from England as a veritable boon to housewives and merchants 
alike in Canada, and is cheap enough to assure exceptionally large sales and good enough to produce repeats.

$12.75
Per 1,000 Pieces

“ FLYSAC ”»|HASi:QUALITIES ALL ITS OWN
It is hermetically sealed. There is absolutely no leakage.
The length of ribbon.is securely packed. It is covered evenly with gum.

Almost ioo% profit is assured you on every order. But you cannot afford to delay. If your whole- 
| saler cannot supply you, write direct to

HODGSON, SUMNER COMPANY, LIMITED - MONTREAL
Exclusive agents for Provinces of Quebec, Ontario, New Brunswick, Nova Scotia and Prince Edward Island

70 Cents
Per Box of 50 Pieces
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A Clean Soap Proposition
Mr. Grocer—

We had to stop the Press and send our ad. in by ’phone last week ; 
unfortunately, the most important line, telling you of our Soap 
proposition, got lost in transit ; however, we will tell you about 
it now.

With the retail price of Cake Soaps, fixed as it is now at 6 for a 
quarter, the margin of profit is practically wiped out ; in fact, is 
totally gone for the average merchant who does not handle enough 
soap to warrant his buying in the required quantities.

Now, our N.P. bar is a clear cut business proposition for you. It 
is an honest piece of goods with no fake or fad connected with it.
It shows the retailer an honest profit. It gives the consumer by 
far the best value for the money, both as regards quality and 
quantity, of any Soap on the market to-day.

Show it to your customers, and te»t it on the scales, ask them to try 

a bar; if they are not perfectly satisfied with it, you have our 
authority to refund their money.

Now, are you handling it? If not, get into 
line quick. Write right off for our prices.

DAVID MORTON & SONS
"x. Limited

Victor Soap Works
HAMILTON, ONTARIO
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Finest Lucca Oil
PINK’S Lucca Oil 
adds a delightful 
flavour to the salad, 
which is appreciated 
by connoisseurs and 
liked by everybody.

ronr

The name Pink is syn­
onymous with Quality. 
A stock of Pink’s goods 
adds to the prestige of 
your store.

Apply to our Canadian 
distributors

The Manufacturers’ Agency Co.
Halifax, N. S., C. E. Creighton, Bedford Chambers Boston, U. S. A., General Sales Office, 131 St t

E. & T. Pink, London, England

Always Pure
Sterile, Sweet !

LAURENTIA 
MILK

Laurentia milk is an absolutely pure, natural milk, having the 
exquisite taste of cream, and which may be kept indefinitely in 
perfect condition, without special care.

All the dangers of raw milk are done away with by using Laurentia. 
You can do a big business. Send for prices. You will be agreeably 
surprised at the profit there is in it for you.

LAURENTIA MILM CO., Limited
371 Queen Street West, Toronto
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The natural, delicate, toothsome quality of flavor of 
Banner Brand Jams is a bulwark of safety for the grocer who 

fears for the permanency of his over-particular trade.
The factory and equipment are kept exceptionally clean, and the 

quality of raw material is the best, making a foodstuff of highest standard.

LINDNER & BENNER, TORONTO
Western Agents—Laing Bros., Wholesale Grocers, Winnipeg.'

.BRAND

lire *"”7 Fruit

WE HAVEJ SOMEIÎSPECIAL VALUES IN

BROOMS
An especially good line is a bamboo-handled, .4-string, at $4.00 dozen |

It will pay you to wait for our Travellers
They are carrying samples of lines that will interest you

Also They have a word to say regarding! CANNED GOODS for 1912 that
should put money in your pockets

A SPECIAL—A Green Ceylon TEA
at 18^c. Chest 100 lbs.

Fully worth 22c. TWnte forysample

EBY-BLAIN, LIMITED
Wholesale Grocers Toronto

FOR 25 YEARS THE STANDARD OF STRENGTH AND PURITY
STUART & FOSTER, Limited, TORONTOSecure it from your Wholesale Grocer.
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PRUNES
It <is getting on to]pruneJtime very soon now, for itjislgenerally 
recognized that]the best selling season comes round about the 
first part of March, and continues well into the summer 
months, a great1 deal of course depending on the supply of 
fresh’fruits as" to how long and howjextensivelthe season is. 
We'have arranged special sale of this favorite and healthy fruit, 
no longer despised by most people but boarding'house keepers, 
for it is now the aristocrat of ,the dried fruit line, and the 
quality being so much superior'to what'it was in the recent 
past, its popularity is almost sure to last. We offer for ship­
ment in two weeks:

90 100 Santa Clara quality, 50s 8/8
80 90 it a a a 9'A
70 80 a a a a 9 A
60 70 a a a 41 10 '4
50 60 a a u it 11 >4

40 50 a a a it 121
30 40 Oregon a it 12^

25-lb. boxes { higher.

Your orders for any of abovejsizes solicited.

1. P. ECKARDT & CO.
WHOLESALE GROCERS

or. Front and Scott Sts.
31 ‘
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Robinson’s
Patent Barley
has proved itself a 
healthful and nutri­
tious food for young 
and old.

Sells
Without Effort
Its reputation is long 
established and cus­
tomers like it; that 
accounts for the 
steady demand.

MAGOR, SON (EL COMPANY
403 St. Paul St.. Montreal 30 Church St., Toronto

AGENTS FOR THE DOMINION OF CANADA

This is the Corn Syrup Season
From now^on throughout the colder months of 
the year Crown Brand Corn Syrup will be used 
on thousands of tables, and where the grocer is 
doing his share and reminding his customers of

CROWN BRAND CORN SYRUP
[UfAtoSBUic

sy*1’

he can place it in the homes of every one of his customers. 
It is only necessary to say a word or two to make sales; for 
instance, you can just tell your customers that folks who find 
that other syrups do not agree with them can eat Crown
Brand freely.

# Fdwardsburg Starch Co
L LIMITED

MONTREAL- CARD1ML-T0R0NT0 -BRANTFORD -VANCOUVER



House Cleaning Articles to Feature
Season of Year Here When Merchants Should Endeavor to Sell Such Lines—
Brushes, Brooms, Cleansing Powders, Polishes, Lyes, Soap, etc.. Among Items 
that Should be Sold—Window Dressing and Advertising Hints."

Dealers have a splendid opportunity 
luring the next two or three months 

10 increase sales materially by getting 
1 eliiud the best lines of housecleaning 
articles.

Beginning with March first there 
comes a feeling among housewives that 
the spring cleaning-up process is not far 
distant. This can be helped along by 
every merchant handling the utensils 
and auxiliaries for this important work. 
Create a houseeleaning atmosphere 
about the store by show cards, counter 
and window displays, newspaper adver­
tising and in personal conversation. 
Bring on purchasing as early as pos­
sible and once the start has been made 
the time will not be long before every­
body requiring these goods will be mak­
ing inquiries. Stocks should be well in 
by the first week or two in March—be­
fore the 20th at latest.

The Brushes to Sell Now.
As pointed out in a recent issue, mer­

chants as a rule are not giving the 
necessary attention to brushes for clean­
ing various articles in the home. There 
is a large sale for these goods but at 
present the department stores and mail 
order house are getting the bulk of the 
t rade.

Bannister brushes for cleaning around 
the corners of bannisters and other 
similar woodwork, hair floor brooms and 
window brushes for cleaning windows 
are among the good sellers. Then there 
are cornice dusters for ceilings and 
walls, glass jar brushes for cleaning 
bottles, fruit jars, etc., and plate brushes 
for silverware. In addition to these 
every dealer knows the necessity of 
-locking and selling scrubbing, boot and 
-love brushes at the present time.

When a stock of above brushes is in­
stalled the dealer should see that every 
customer knows he has them and the use 
and value of each.

Push Good Quality Brooms.
With a brush display brooms should 

of course be shown. While brooms are 
n demand the year round, yet many 

new brooms can be sold at this time. 
Many housewives wait for this season 
-o as to have a new broom to aid in 
cleaning operations. It is to the deal­
er’s interest to sell a good quality broom. 
It will last longer and do better work, 
which qualifications will in majority of 
cases insure the sale of the better 
article.

Mops should be associated with 
brushes and brooms in any displays that

may be made. They will sell more 
easily now than at any other season.

Cleaning Powders and Uses.
Attention should be given from now 

on to all powders, polishes, liquids, lyes, 
etc., that will assist in brightening up 
the home. Among the goods in the pow­
der line that will sell well now are 
ammonia powders, dust absorbers, borax, 
soap and [«dishing powders.

If these are displayed carefully, both 
in the window and in the store and the 
selling points studied so that their uses 
may be intelligently told to customers— 
every possible buyer ought to know the

“H. G. Ammomated 
Powdered Soap
3 1-Lb. Boxes, 20c. )
75c- Doses ■ This Week
SO-Lb. Box, «3.00 J

POWCtitO
SO AO

Give it a fair trial and 
the probabilities are that 
you'll never be without it 
Try it in the kitchen for 
washing dishes — paints 
—cloths—in fact, every­
thing requiring cleans­
ing.
1/you 're not pleased with 

it there'll be no charge.
Not a cheap washing compound. 
It's actually a powdered soap into 
which am mon .a has been incor­
porated, which increases its cleans­
ing properties.

Space used to good advantage In this small 
advertisement.

value of each—they will sell rapidly. 
This is no theory; it has been proven 
too often.

Various Kinds of Polishes.
Stove, furniture, wall, silverware, 

metal, porcelain, floor, leather and glass 
[«dishes form another list of closely 
associated articles. If possible, demon­
strate their uses by window displays.

An instance of where a dealer sold out 
a stock of metal polish by demonstration 
came within the writer’s experience 
some time ago. The polish had been 
lying in his store for months and was 
considered dead stock. A window dis­
play was suggested in The Canadian 
Grocer which he immediately put into 
practice. It was a black boiling pot 
with one half polished by a certain metal 
polish and the other half dirty. He 
duplicated the suggestion, placed 
samples of the polish in the window 
with a show card and in two weeks had 
sold the entire stock at original price, 
making a good profit.
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Other polishes may be displayed simi­
larly, for instance, a chair half cleaned 
with a furniture polish and the other 
half dirty; one piece of silverware 
cleaned, another not, etc. Such demon­
strations are bound to create interest 
and sell goods.

Lyes and Liquid Ammonia.
In the liquid line we have lyes, 

liquid ammonia and furniture polish. 
Houseeleaning ads. should call attention 
to prospective purchasers of the uses 
of these goods. Few sales will be made 
unless the housewife is acquainted with 
the values of such articles and the re­
tail dealer in whom she always places 
the utmost confidence is the man who 
should diffuse the knowledge.

Where practical demonstrations can 
be made with lyes and liquid ammonia 
they should be, to give possible buyers 
concrete examples of their uses.

Housecleaning Gloves.
Not many general merchants have up 

to the present paid much attention to 
women’s gloves for housecleaning. Mail 
order houses are, however, doing a big 
business in this line. Chamois and cot­
ton gloves keep the hdhds from soiling 
in washing dishes, cleansing woodwork, 
stoves, metals etc., and particularly 
when strong cleansers are used.

This is a line that deserves some ex­
perimenting. These gloves could be 
talked up every time a woman makes a 
purehase of some cleaning article.

Soap, of course, should also find a 
place in the housecleaning campaign. It 
will be more extensively used than at 
other times ami if suggested in the dis­
plays it will not be forgotten.

Use Windows and Newspapers.
Houseeleaning windows of individual 

or associated lines should be frequently 
made in March and April. Care should 
be taken not to display such articles 
with tea and sugar or eanned goods. 
It is scientific window trimming to show 
associated lines, such as brushes, brooms, 
mops and cleansers, but not to mix all 
or any of these with eatables.

Newspaper advertisements are neces­
sary for maximum results. Copy that is 
of the result-getting character, contain­
ing some definite information and propo­
sition should only be used.

See that a housecleaning atmosphere 
is created early in your store. The early 
bird catches the worm, and do not 
neglect a housecleaning campaign on 
your own part.
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The Profits on Soap in Percentages
Correspondent Brings Up the Question—What Dealers are 
Making Who Buy in Twenty- five, Ten, Five and One Case 
Lots—Large Stores Have Been Getting the Trade, Say 
Manufacturers.

Editor Canadian Grocer,—Will you 
please allow me to draw the attention 
of my fellow business men to the new 
condition of the soap business. One firm 
is sending out a card asking us to sell 
their soap at 6 for 25. Now let us just 
look at the question and see what we 
make on it.

10 boxes $4.05 equals $40.50, for which 
we get 11 boxes. Cost per box $3.68. 
Now we will sell about 90 of them for 6 
for 25c, equal $3.75. 10 cakes at 5c, equals 
50c; total $4.25 per box. Profit 57c, or 
a fraction over 13} per cent., and if we 
sell all at 6 for a quarter, as some 
would, the percentage would be reduced 
to about 11 per cent., and a fraction.

Now as the cost of doing business is 
from 13 to 15 per cent., where is the 
profit on soap? Now the man who can 
only buy five boxes, and there are many, 
has to pay $4.15. His profit is still 
further reduced, which is a great hard­
ship. It is still harder for the one who 
can take only one at a time. Five-box 
lots show about 12 2-3, and the one box 
lot with no free goods will be so mean 
I should be afraid to go into it.

Now I claim goods that will not carry 
cost of doing business must show a loss. 
We make 57 cents on a box, but if all 
goods were sold at that rate there 
would be a heavy balance on the wrong 
side at the end of the year.

“ONE WHO LIKES A SQUARE
DEAL.”

Toronto, Ont.
This soap question is a particularly 

important one at present time and there­
fore demands discussion. Profits are al­
ways an interesting factor and since the 
problem has been gone into by the auth­
or of the above, let us further consider 
it.

Buying in Largest Quantity.

cents or a profit of 21 per cent, on turn­
over.

Other dealers may sell 75 bars at 6 
for a quarter and remainder at 5c 
straight. Sum received would then be 
$4.37, cost $3.61, profit 76 cents or 
about 17 1-3 per cent. It must be con­
sidered of course that only a small per­
centage of the dealers in any city or 
town is able to purchase in 25-case lots.

The Ten-case Buyer.
A larger number purchase 10 cases. 

Cost under the new prices would be 
$ 10.50 for which 11 cases would be re­
ceived. Cost per case is therefore 
$3.68. If 90 bars are sold at the low 
rate and 10 at 5c straight, sum received 
per case would be $4.25. This shows a 
gross profit of 57 cents or about 13} per 
cent.

On basis of 75 and 25, profit would be 
69 cents or almost 14 per cent. Half 
and half, the profit would figure out at 
about 191 per cent.

Five-case Lots.
If a dealer purchases in 5-case lots and 

and gets a half case extra, the cost at 
$4.15 would be $20.75 for 51 cases or 
about $3.77 each. If he sells half at 
the low price and half at 5 cents 
straight, profit will he $4.58 minus $3.77 
or 81 cents. Percentage of profit would 
therefore be 17}.

On the basis of 75 cakes and 25 res­
pectively the profit is reduced to 60 
cents on $4.37 or almost 11 per cent. It 
90 cakes are sold at the fi for a quarter 
rate and 10 at 5 cents straight the pro­

fit figures at 48 cents on $4.25 or about 
11 1-3 per cent.

In Single Cases.
A retailer who buys a single case 

pays, say $4.15. If he sells it half and 
half the profit will be 43 cents on $4.58, 
or less than 10 per cent. On basis of 
75 and 25 it would be reduced to 22 
cents on $4.37 or a little over 5 per 
cent, and at 90 and 10 it would go down 
to 10 cents on $4.25 or 2 A per cent. Of 
course it is not to be supposed that 
many stores which are only able to pur­
chase a single case will sell such a per­
centage as 90 to 10 at the low rate.

Where Are You At?
From the above calculation every deal­

er will be in a position to determine 
his profit if he know's what percentage 
lie sells at the lowest rate, and his cost ot 
doing business which must be deducted 
from the gross profit percentages.

As intimated in last week’s Grocer we 
may expect to see another adjustment 
of prices. It will be seen from our 
figures that the one-case buyer is not 
able to make much profit. The most he 
can get is 17 per cent, on sales and only 
that when he sells all of a case at 5 
cents straight.

Reasons for Decline?
Manufacturers claim that the easing 

off in prices is not due to decline in raw- 
materials, for while a few of the ingre­
dients have shown a disposition to go 
down, the majority are still high. The 
real reason, they say, is to give the re­
tail dealer an opportunity to sell soap 
in competition with the large depart­
ment stores which, after quotations 
went up, still continued to cut prices 
This pertains to those dealers who also 
cut the price below the 5 cents straight 
This applies more particularly to the 
larger cities where such competition is a 
big factor.

MANY USES TO KNOW IN THE SELLING OF LYE
By Familiarizing Themselves With These, Dealers Will be 
Able to Sell More During House Cleaning Season—A Win­
dow Display and Some Strong Newspaper Ads. Will Help.

If a dealer sells 90 bars on the 6 for a 
quarter basis, and 10 at 5 cents straight, 
a ease will bring him $4.25. If he buys 
25 boxes at $4.05, cost will be $101.25 
for which he will receive (from some 
firms at least) 28 cases. Cost per case 
would be about $3.61. Profit is then 
64 cents, or about 15 per cent, based on 
the selling price.

It is, however, claimed by manufactur­
ers that only a few large dealers will 
sell such a high percentage at 6 for a 
quarter. Let us base our calculations on 
half and half. Fifty bars at fi for 25c., 
make $2.08; 50 at 5c, equals $2.50, or 
total of $4.58. Cost is $3.61, profit 97

The season of year when lye will be 
used extensively is almost here. Dealers 
throughout the country should see to 
stocks and brush up again on the selling 
points of this important house-cleaning 
article.

Lye is a useful cleanser. It has more 
uses than one would at first consider 
possible. If these are properly placed 
before customers sales of lve should ma­
terially increase. In the house it is 
used for softening water, for disinfecting 
sinks and closets, cleaning milk cans, 
etc., and washing dishes. Manufacturers 
claim that dishes can be washed much 
more rapidlv if a little lve is added to
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the water. It will kill roaches and 
vermin and aids in scrubbing floors, 
cleaning cuspidors, bath tubs, tile floors, 
etc.

For outside and other work the fol­
lowing uses are advanced:—Disinfecting 
drains, washing barrels, removing old 
paint and frosting from windows, keep­
ing outdoor closets in sanitary condi­
tion, cleaning ink off type, spraying 
trees, etc.

A window display of lye with a show 
card enumerating the important uses of 
this article will undoubtedly sell a con­
siderable quantity. An advertisement 
or two in the local papers will assist.
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Uses of House Cleansers Should Be Known
Advent of Housecleaning Season Will Require Dealers and 
Their Clerks to Know the Uses and Value of Their Goods— 
Advantages of Ammonia and Dust Absorbers.

The more uses an article has the 
greater the quantity that can be sold. 
That is, providing these uses are not 
known alone to the manufacturera of 
the line, but to the retailer and purchas­
ing public as well. Therefore it be­
hooves the dealer to become acquainted 
with every use to which goods may be 
I>ut that lie may put into practice sucli 
information to the benefit of his busi­
ness.

There are many articles the grocer 
and general merchant display on their 
shelves which have more uses than he 
nr his customers know of. One line that 
has recently some to light is houseclean­
ing essentials such as ammonia, cleans­
ers, sweeping powders, etc.

What Ammonia Will Do.
Most retailers know ammonia only as 

an addition to water for scrubbing pur­
poses. This is generally the only use 
which they can bring to the attention 
of their customers. They either do not 
know or forget to mention the many 
other ways in which it is helpful to the 
housewife.

The greatest use of ammonia is of 
course for softening water, and taking 
the place of soap to a large digree in 
scrubbing and washing clothes. It is 
pointed out by one manufacturera that 
it whitens clothes and assists materially 
as a disinfectant and for routing 
microbes, bacteria, etc.

Many people use ammonia for toib t 
purposes. A teaspoon ful in a basin of 
water is excellent for a shampoo, or for 
tired, aching feet; or a couple of spoon­
fuls in the bath will make it more de­
lightful.

Digest Labels on Cleansers.
In the same manner the many cleans­

ers now on the market will be found to 
have a varied array of uses, which, if 
explained to the housewife, will assist 
in increasing sales. Anything that les­
sens the labor of the housewife is 
warmly welcomed by her.

Study the labels on the packages. 
They were not put there to add to 
attractiveness only, but also to set forth 
the several ways in which the article 
may be used.

Popularity of Dust Absorbers.
Sweeping powders to prevent dust 

are fast becoming big sellers with the 
grocer and general merchant. The old 
method of stirring the dust up from 
floor and caiqiet only to have it settle 
hack once more is losing ground. The 
housewife wants something that will 
take the dust and dirt up and leave the 
object swept bright and clean. This is 
what these absorbers do and for this 
reason the dealer has strong arguments 
to use in recommending them to custom­
ers.

The jiowder literally absorbs and 
soaks up dirt, dust and germs, and not 
merely disperses it as in ordinary sweep­
ing. It brightens carpets. It lessens 
labor. It is not only a germ destroyer, 
but a disinfectant. These are all strong 
selling arguments.

A Point on Sweeping.
With most dust absorbers it is un­

necessary to sprinkle the entire surface. 
Merely sprinkle a double handful at 
any point desired and go ahead. It 
can be used several times until it- ba-ic 
ingredient is completely saturated with 
dust. These facts should be pointed 
out to customers in emphasizing its 
inexpensiveness.

Canadia,
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Housevleaning window suggestion, showing brooms, mops, brushes, furniture polish, ammonia, borax, etv.
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B.C. Grocers Have New Goods Committee
Victoria Follows Vancouver in This Respect—When New 
Line is Introduced Committee Investigates its Merits — If 
O. K. Goes on It Passes Muster—Victoria Grocers Hold An­
nual Meeting—The New Officers.

Victoria, B.C., Feb. 28.—(Special)— 
The annual meeting of the Victoria Re­
tail Grocers " Exchange was held on 
Wednesday Feb. 14, this being also the 
date for the regular monthly meeting. 
There was a large attendance of mem­
bers. After the reading of various com­
munications, reports were presented 
from the Treasurer, Auditor, and Secre­
tary. The funds are in good shape, there 
being a substantial balance carried for­
ward and several new names have been 
added to the membership roll.

No serious trade questions have arisen 
in the last twelve months, and the most 
friendly relations exist with the whole­
salers. Secretary T. S. Futcher made a 
strong appeal for better attendance at 
monthly meetings, the general custom be­
ing that unless trouble, or important 
questions have to be considered, mem­
bers do not attend. As pointed out to 
them, there are many trade details of 
the greatest importance to know. With 
the changing seasons certain lines come 
more to the front and require serious 
forethought. A talk with one another 
frequently teaches members a new 
method, a new house, a better seller, a 
hint to buy certain goods now. A talk 
is valuable as to some customer who is 
not paying up well, is buying less, must 
be getting goods elsewhere, not bad 
enough to list as “not good for credit,” 
but a case that wants careful watching.

These, and a score of other seemingly 
unimportant matters can be discussed, 
each little detail assisting the manage­
ment of the modern progressive grocer.

Credit Rating Department.
Fred Welsh, of Vancouver, the presi­

dent of the Retail Merchant’s Associa­
tion of B. C. addressed the members, tell­
ing them of the several branch associa­
tions which had been formed since last 
he talked to them; also other associa­
tions of distinct trades, such as hard­
ware, bakers, butchers, etc., had affiliat­
ed so as to get the benefits of the credit 
rating department and obtaining that 
weight and prominence which so large a 
body of retail merchants undoubtedly 
have on questions of freight, legislature, 
licenses, pedlars, etc.

He thoroughly agreed with the secre­
tary's views as to attendance at meet­
ings. “Get together,” he advised and 
especially asked for a large number at 
the annual convention of the Provincial 
association in Vancouver in August next. 
“Keep it in view and make a point to

have one or two days there; the active, 
pushing, successful retail merchants 
from all parts of the province will be 
there, and real profitable information 
will be theirs who attended.

To Discuss New Lines.
Before closing he recommended a new 

committee to the Victoria grocers. They 
had adopted it in Vancouver with the 
best results ; it was for the puropse of 
investigating the quality, necessity for 
and advantages of any new lines, which 
travelers were continually introducing. 
If the committee put their O. K. to it, it 
went ; if it did not get the O. K., they 
cut it out.

The elected officers of the Exchange 
are:—H. Schroeder, president ; L. Acton, 
vice-president ; Win. B. Hall, treasurer; 
E. J. Wall, A. Thornton and A. Tait, 
directors.

New Goods Committee.
Un motion the members adopted the 

suggestion of President Welsh, and 
President Schroeder appointed Messrs. 
Wall, Thornton, Acton and Harrison as

a “New Goods Committee,” to investi­
gate and pass on all new goods.

Votes of thanks were passed to the 
past President and officers for their ser­
vices during the past year; to President 
Welsh for attending and giving his ad­
dress, and, to the donators of several 
boxes of cigars.

CATALOGUES AND BOOKLETS.
Jabez Burns & Sons, New York, have 

issued a new catalogue on machinery, for 
coflee and kindred products. It contains 
224 pages and is profusely illustrated 
with cuts of all kinds of codec machin­
ery, with description of same.

The International Harvester Company 
of America, have issued a 1912 almanac. 
It not only includes the usual astrono­
mical calculations but illustrations and 
reading matter respecting the produc­
tions of the company. It contains 96 
pages.

CARD PHRASES ON CROCKERY.
Dinner sets you can adord to buy.
Does your plate rail lack a plate.
Ask us the price, they’re not expensive.
A piece of china will delight your 

wife.
Nicely decorated china for your 

cabinet.
Have you a complete set of cups and 

saucers.
Nothing better than china for a wed­

ding gift.

r i
Sweeping, of course, is necessary, but some regard should be shown for a customer waiting

to be served.

# V.
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Say Winter Carnival Brought Business
Lindsay Grocers Tell of Increased Trade During the Three Days 
—“Like Three Saturdays’’ Claims One—How Event was 
Managed—Expect Even Better Next Tear.

Reference was made in last week’s 
issue to the three-day Winter Street 
Carnival held at Lindsay, Ont. The 
Grocer got in touch with some of the 
Lindsay retail grocers to find just how 
this worked out.

“It was suggested,” said E. E. Robson, 
manager of the W. M. Robson store, 
“and successfully carried out by a new 
organization in our town composed of 
the young business men called The Ad­
vancement Club. During the three days 
of the carnival every merchant in town 
was urged to give special prices, and I 
believe the majority did so. The sports 
were held on the main street; reduced 
fares on the railroads were arranged 
for; stores, private residences and main 
street were decorated, but the main feat­
ures were the street parade held daily 
and the “Made in Lindsay” exhibit 
held in the town hall. No admittance 
or entrance fee was charged in any of 
the events. The prizes were all cash, a 
fund being established before the car­
nival was held by subscription from the 
merchants, private citizens, hotels, etc.

“From every point of view the car­
nival was a success—favorable weather, 
big crowds and enthusiasm. Merchants

report ‘big’ business which was the main 
object of the whole ‘show.’

Attracted New Custom.
“With regards to the effect on my 

own business I cannot speak too highly 
of the results. Seventy-five per cent, 
of the business I got came from people 
who are not regular customers of mine, 
many of them were never in the store 
before. Of course I gave special prices 
—as per enclosed list—but in the major­
ity of cases I sold other goods as well. 
Further than that, I had some of them 
duplicate their orders the second and 
third day.”

How People Were Attracted.
Adams Bros., another retail grocery 

firm, write favorably of the event.
“The writer,” says their communica­

tion, “attended the first meeting held in 
the town council chambers to discuss 
this question. While the attendance 
was not large everybody seemed to take 
right hold. Committees and chairmen of 
committees were appointed and the work 
went along without a hitch.

“The idea, so far as we know, we be­
lieve to be of United States origin, as 
it has been tried in different towns and 
cities in the Stalls and with great suc­
cess. To put it just as briefly as we

know how, the plan is to advertise lib­
erally (both our daily and weekly news­
papers were in the campaign and did 
splendid service), have reduced fares on 
all lines of railway, provide free enter­
tainment, give prizes for best turnouts, 
comic turnouts, to the farmer drawing 
in biggest load of people, etc.

“We also put on an exhibit of goods 
made in Lindsay in our market building, 
which was lighted, heated and nicely 
decorated. There were some fine ex­
hibits shown and some were quite a sur­
prise to our own townspeople.

Merchants Did Well
“From our merchants’ standpoint it 

was an unqualified success. Personally 
speaking we never bad three days in the 
month of February of such splendid 
turnover or anything approaching it in 
our business history. In conversation 
with one of our brother grocers he said 
‘it was just like three Saturdays put 
together.’

•‘The public responded nobly, trains 
were loaded, farmers came in from far 
and near and there was a real good time 
and lots of business. There was no 
attempt at faking, we all aimed at giv­
ing real bargains and in this way we 
secured the confidenc of the public and 
we hope to have still greater, bigger and 
better time next year. We enclose one 
of our prize circulars. We hope we have 
not taken up too much space and wish­
ing you every success with the Canadian 
Grocer, which we find a very great help 
to us in our business.”

-2^4 Wia id' * i4-Î
4V

M___ - •

An interior view of Harp’s ‘Cash Bargain' grocery. Brantford. Out. Among the equipment may be noticed meat slicer. computing scale anil
some glass covered display bins.
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GETTING THE HOUSECLEANING TRADE.
In this issue there are a number of articles bearing 

°n a house-cleaning selling campaign during the next 
couple of months. The season is almost here when good 
business will be done by those dealers who make particu­
lar and specific efforts to get this trade.

To sell these goods get prospective buyers thinking 
and talking house cleaning. Create an atmosphere of 
Spring house cleaning about the store by advance show­
cards, prominent shelf and counter displays and by per­
sonal conversation whenever an opportunity affords it­
self. Make announcements early that you have all the 
necessary stock for cleaning the home ; that you carry 
only reputable goods and that you can recommend them. 
When the actual purchasing time comes you will find not 
only your regular customers buying at your store but 
occasional purchasers who have caught the house clean­
ing fever from you or your clerks.

The articles and illustrations suggest selling talks 
and display pointers. See that all appropriate to your 
trade are utilized and improved on.

In this issue too are many advertisements on these 
goods. They contain splendid selling information which 
can be put into practice with good results. Somebody in 
every village, town and city is going to get the biggest 
share of this trade. Whv not vourself?

THE PROFIT ON SOAP.
In November, 1910, manufacturers advanced soap 

prices chiefly at the request of the wholesale and retail 
trade. The old prices on most lines were $3.70 for 10 
boxes and upwards, freight prepaid; $.3.85 for 5 boxes 
and up to 10 with freight paid. The new prices brought 
in at that time were generally $4.15 for a single case 
and less than five; $4.15 for 5 boxes with freight prepaid 
and $4.05 for 10 boxes and upwards, freight paid.

Soap ingredients were then high in price and it was 
plain either quotations on soap would go up or size of 
the bar would be cut down. Retailers and wholesalers 
made strong representations to manufacturers to have 
the price raised so that the retail trade would be forced 
to abandon the old 6-for-a-quarter no-profit selling 
method.

The new prices brought down meant a profit of 17 
per cent, on the selling price if soap wi re purchased at

the $4.15 price and 19 per cent, if at $4.05, because no 
denier could sell at less than 5 cents straight and make 

_a profit over cost of doing business.
Again we have new prices on soap which practically 

insures the 6-for-a quarter retail price. On this basis 
many dealers at least will not reap as good profits. Ac­
tual profits according to the percentage of cases sold at 
the 6-for-a-quarter price may he seen calculated on an­
other page of this issue.

The cause for any decline in profit is that many re­
tailers, some large and others small, have not rested 
easily on getting the 17 or 19 per cent, gross margin on 
sales. They wanted to corner the soap trade by con­
tinuing to cut prices with the result that everybody is 
or probably will be soon competing with them on equal 
terms. This is one of the evils of price cutting which 
The Grocer has so frequently pointed out. Price cutters 
on staple lines may appear to be getting the trade but 
sooner or later they either go out of business, or some­
one docs the same or goes them one better.

If under the new prices retailers have their profits 
reduced they have themselves, or some of their number, 
largely to blame. It is a deplorable condition of affairs 
when a man will sacrifice time, energy and profits simply 
to take a little trade away from a competitor for a short 
period of time.

Profits are small enough now in groceries. They 
should he improved, not curtailed. The dealer has the 
power to improve them if he will.

LACK KNOWLEDGE OF TRADE CONDITIONS.
Under the heading “Montreal Gets 1,000 Tubs of But­

ter from New Zealand,” an Ontario daily paper recently 
published' a despatch from Montreal intimating that the 
butter market would drop suddenly as soon as this made 
its appearance. The despatch which is exceedingly inter­
esting on account of the unre liability of so many state­
ments, is here printed in full:—

The price of butter in Montreal will go down 
with a bang in Montreal to-morrow on account 
of the receipt to-day by a large wholesale firm of 
one thousand tubs of butter from New Zealand, 
which will sell at ten cents a pound cheaper than 
Canadian butter. Further importations are 
promised if this experiment is a success.

The importation of this commodity marks an 
innovation in Canadian methods of combating 
high local prices, and the great distance which 
the present consignment is brought indicates that 
the possibilities of a large business in this way 
are unlimited. The experiment is being watched 
with the greatest interest in this city, and it is 
quite probable that in the near future New 
Zealand will provide Canadians with a more 
varied list of commodities at prices below those 
demanded in this country by producers.

The Grocer stated in its issue of three weeks ago that 
New Zealand butter was on its wav to Canada. It arrived 
in Montreal all right, and in this particular the despatch 
was correct. But butter did not go down with a bang. 
A thousand tubs of butter on a bare Canadian market is 
only a drop in the bucket and did not affect the market 
any more than the extra 150,000 tons of sugar the Sugar 
Conference allowed Russia to ex;x>rt affected the New 
York sugar market.

Neither did the butter sell at 10 cents cheaper, nor 
in fact any cheaper. The New Zealand butter was fresh, 
green grass make, while some at least of ours was storage
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stock. It had the result of easing the market slightly for 
the time being.

The third error was that the importation was an inno­
vation. Canada has, of course, called upon New Zealand 
for supplies many a time in the past. British Columbia 
imports it quite regularly.

That there could be a large business done in this 
butter is probably tz-ue—at times. British Columbia, as 
stated above imports considerable from time to time and 
Eastern Canada when it needs it. The distance, however, 
is great, and the chances of loss by a declining market 
while in transit would also act as a serious obstacle ex­
cept at times like the present when the conditions are 
peculiar. The possibilities of importing United States 
butter at a lower price even after the duty of 4 cents is 
paid would also have to be considered.

Daily newspaper reports on markets and trade condi­
tions should sometimes be taken with a grain of salt.

---»---
r USE OF NEW GOODS COMMITTEE.
British Columbia grocers have taken an advanced step 

in their endeavor to sell only those goods whiefi have merit 
as regards quality, necessity and margin of profit.

As will be noticed in report of the annual meeting of 
the Victoria Retail Grocers’ Exchange, this organization 
has appointed a “New Goods Committee” for such a 
purpose. The idea is that when a salesman attempts to 
place a new article on the market, he is advised to see the 
niembers of the committee. These men go thoroughly 
into the proposition. Cost, selling price and margin of 
profit are, of course, the most important. If the retail 
trade has to distribute the article to the consumer, they 
maintain they are entitled to a fair commission for their 
work.

The question of quality and need of the article is also 
discussed, and when it passes muster with the “New Goods 
Committee" it has a certificate of honor which very much 
assists in getting it on the dealers’ shelves. If the O.K. 
does not go on. the salesman has a difficult time explain­
in'/ to those grocers who are members of the association.

The one thing this committee does which is most com­
mendable—it insures a fair margin of profit. If an article 
does not bear its fair share of profit, the dealer who gets 
behind it gives his close attention to it. displays and re- 
commends it, is not a man for the grocery business.

---•---
PREVENTING FRAUD OCCURRENCES.

A Vancouver wholesale butter and egg firm was the 
victim of a clever swindle recently, and one which em­
phasizes the importance of giving close attention to the 
receipt and sending out of orders.

The method adopted for obtaining free produce was 
•his. Giving the name of ,1. L. McTaggart, a Vancouver re­
tail grocer, he telephoned the wholesale house to put some 
goods on the curb for him and he would call for them. 
He got them all right, and signed for them. More than 

worth of butter and eggs was obtained in this man­
ner. •

He was arrested, pleaded guilty, but was allowed to 
go on suspended sentence on account of having a siefc 
wife to care for.

The Grocer has come across many similar thefts. A 
reader tells of a charcoal deliverer who got stuck on a 
muddy street some time ago and couldn’t get out. He 
phoned the office, and an official was sent to relieve the 
situation. The charcoal was unloaded and it was found
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there were 56 bags more than was charged against the 
deliveryman.

If all such cases could be known, we venture to say 
the list would be a lengthy one. While in some cases it 
would at first be almost impossible to detect these incon­
sistencies, yet a strict system would serve to prevent many.

---- $----

PREPARE FOR FLY SEASON.
In spite of the severe storms that have recently visited 

us, the sun is daily getting stronger. Some of these days 
spring will be here and before it is on the wane, we will 
have the troublesome houselly for another season.

Dealers should bear in mind that the crusades against 
this pest are awakening more and more interest every 
year. Medical health officers are strongly urging the 
people to “Swat the fly,” and doctors are telling of the 
dangers it is liable to bring with it.

All of this means that the dealer should be prepared 
when the season arrives. Stocks of fly poison, sticking 
paper and other catchers should be planned for early. 
Have it in readiness when the time comes and let the 
people know early you are prepared.

---- %----

EDITORIAL NOTES.
Now is the time to sell fish. Lent is passing rapidly.

Every retail grocer interested in proposal to form an 
Ontario Retail Grocers’ Association should lend his aid 
at once.

e • e

The United States “sugar trust” investigating com­
mittee reports to the government that a sugar trust ex­
ists. The courts will, no doubt, soon be full of sugar 
talk.

If it be true that the English Co-operative Societies 
were largely established I «.‘cause the people wanted pure 
foods, then Canadian retail grocers should take the hint 
and prevent them from becoming established in this 
country.

• • •

In Vancouver and Victoria, B.C., the Retail Grocers’ 
Association have committees to investigate the merits of 
new goods being placed on the market. When the O. K. 
goes on retailers are assured of quality, necessity for 
and profit.

The severe snow storms of the past ten days or more 
blocked country roads and kept farmers from marketing 
eggs. This prevented any noticeable decline. Thus does 
the weather man show his authority over the character 
of our breakfasts.

It is estimated that the sugar, from the bottom of tea 
and coffee cups which finds its way down the sinks of 
Canadian residences amounts to a good many thousand 
pounds in a year. This may have something to do with 
the cost of living.

No doubt many grocers have good window photo­
graphs which would reproduce well in The Grocer. We 
are desirous of getting as many of these as possible. We 
want as many good pictures as we can get of windows 
dressed by dealers or their clerks. It costs you nothing 
to have them reproduced.
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An Analysis of a Year-End Statement
Dealer Should be Certain to Include Everything in Expenses 
—Then Add Something on for Good Measure—Charge Your 
Own Supplies at Regular Prices.

By Henry Johnson, Jr.

For six or seven years I have review­
ed this merchant's statements. I think 
he is naturally a pretty good calculator 
and only his innate modesty leads him 
to give me any credit. I like his con­
tinued confidence, however. Here is his 
latest letter:—

Jan. 13, 1912. 
Henry Johnson, Jr., Canadian Grocer.

Dear Sir,—I will enclose on a separate 
sheet some figures from the results of 
my business last year. Do as you please 
about publishing them, and say what 
you please; but do not use my name.

I take a great deal of interest in your 
department, and am sure that I get a 
great deal of good out of it.

If you are actually in the business 
now, I would like to know where it is.

I noticed in the big stores in Blank, a 
few days ago, that a large proportion of 
their goods was exposed to dust and 
fingers; how do they get around the pure 
food law?

Yours very truly,
M---- F-----H-----.

The Women Buy Them.
Concerning exposed goods, have v.ou 

not noticed that goods which can not 
only be seen but sampled and handled 
always sell the more freely7 I find it 
so. Women will talk a lot with their 
mouths about purity, cleanliness, sani­
tation, etc., but I observe that those 
same women will buy liberally and regu­
larly figs, prunes, rice, etc., which are 
exposed; and not only those goods which 
subsequent cooking will sterilize, but 
cakes and cookies will fare the same 
way. I do not know the regulations of 
the. city of Blank; but perhaps it is a 
sort of law unto itself, as so many other 
cities are.

And here is his statement:—
Invoice Feb. 1911, not

taken this year yet,
stock...................................... 13,037.43

Fixtures................................. 1,151.21

$4,188.64
Merchandise purchased last

year..................................... $25,203.86
Freight and dray on same 596.71

$25,800.57
Cash sales for the year ...$29,890.00 
(I never count it until I get it!) 
Expenses:

Clerk and driver..............$ 1,080.00
Extra help ........................ $ 77.50
Rent.............................. ..... 360.00

Advertising.......................... 112.80
Horse feed............................ 117.50
Shoeing and repairs ..... 46.98
Fuel....................................... 20.00
Lights.................................... 41.50
Ice....................................... 35.56
Insurance.............................. 27.90
Postage......... ....................... 14.85
Interest at bank................... 38.05
Night watch, paid in part 

by merchants, part by
city..................................... 7.50

City water........................... 3.00
Taxes on stock................... 36.92
Sprinkling............................. 7.75
Oleo license.......................... 6.00
Telephone and toll ............ • 37.10
Sweeping compound........... 8.75
Band concerts, (belongs 

properly to advertis-
ing....................................... 10.00

Miscellaneous:
Brooms, broken glass
and lot of little things 85.94

$2,185.60
My salary, taken out each

month......................................... $75.00
Groceries taken home for my own 

family not included in sales. Of 
these I do not make any account. 

Additional fixtures bought during the 
year:
Cementing cellar ..................$ 65.00
Gasoline tank.........................  163.05
Three scales............................ 163.00

We have tried to get a union delivery 
but have not succeeded yet. Also tried 
early closing, but never started it until 
since middle of November last, we close 
6.30.

• • •

Some Instructive Points.
The first three sets of figures, Stock 

last inventory, Fixtures at that time, 
and Goods purchased with transporta­
tion on same, are useful to me now only 
as they indicate probable total invest­
ment. I cannot use them to better ad­
vantage until I have this year’s figures 
for comparison. But a few interesting 
and instructive things can be gleaned 
from what we have.

First, let us add a Tew things to the 
expenses listed above:

Amount brought down...$2,185.60
Proprietor's salary ........ 900.00
His groceries, probably... 200.00 
Total Furt. & Fixt., this 

new stuff added to last 
year’s 10 p.c. deprecia- 
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tion, ($1,542.26) ........ 154.23
Figuring $6,000 total in­

vestment, 6 per cent., 
thereon...........................••... 360.00

Gives us a total of $3,799.83
For the sake of easy figuring, let us 

say his sales were $.10,000. Then we 
find that total expenses, as above fully 
listed, work out a ratio of 12.66 2-3 per 
cent., which is surely very good. Still, 
we shall probably find that we need all 
this and then some, for there are various 
“little things," of which we have no ac­
count. There is 20 per cent, deprecia­
tion on horses, wagons and harness, for 
instance; and then I am inclined to think 
he has more of an investment than $6,- 
000. So, just for safety’s sake, for 
gooo measure, let us add 1.34 per cent., 
or $402 more, and then we shall,,have 14 
per cent. All over that $4,2- >, is prob­
ably net, clean margin-velvet, or true 
PROFIT.

M—F—H, should have 3 per cent, to 5 
per cent., or $900 to $1,500 of such net 
profit to show on last year’s business 
but only he and his actual inventory 
figures can say whether he has it or not 
But I am reasonably sure of one thing, 
that is. that he will not be able to lop 
off very much of that $4,200 expense ac­
count which I have charged up against 
him if he is perfectly frank and fair with 
himself.

Check up Family Groceries.
This year let him start up a new good 

habit. Let him charge to himself even 
thing he takes home. He undoubtedly 
reasons that he takes a good mat 
things which he would not take if he ha.I 
to pay full value for them, but tak. 
them to save them, etc. If there i 
a i-lb. of mushrooms left over on Sa' 
urday night, for instance, he takes the 
home, though he would never buy mus 
rooms for his household. No matt, 
about that. Fix a fairly equitab 
price on everything of that charact. 
you take home and pass the char, 
through in the regular way. Thin.- 
which are not spoiling are to be char 
ed up at full retail prices. This n • ih“ 
will make for clean accounting who 
next period inventory rolls around.

• • •

I have been much interested in reai 
ing Mr. Carson’s articles on The Mai 
agement of a Retail Business. Most t 
what he says is good stuff—very sound 
clear and instructive. His article o 
Discounts is to my mind, how’ever 
wrong on facts.

The Discount Not Granted.
The first error is in indicating that 

man can get 2 per cent, discount on all 
his grocery purchases. The fact is, 
first, that much the larger proportion of 
goods subject to any discount whatever
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in the grocery line carries only 1 per 
cent, for cash, as the time limit is 30 
days. Moreover, the time is being cur­
tailed steadily, so that to-day many 
goods are billed 30 days and some 10 
days which formerly were sold on 60 
days’ time. Second, the grocer can get 
no cash discounts on fruits, vegetables, 
butter and eggs; also kerosene and gaso­
line. Here, too, the lines are tighten­
ing all the time. I cannot give statis­
tics, but I should estimate that 25 per 
cent, of the grocers’ stock must nowa­
days be bought on a net cash basis; an­
other 50 per cent, will not yield more 
than 1 per cent, discount for ten-day 
cash. This leaves only 25 per cent, of 
the total to yield 2 per cent, discount.

Business on Borrowed Capital.
But this is not the worst of it. Every 

man should be impressed with the value 
of discounts from every standpoint; and

Mr. Carson has admirably brought out 
these considerations. It is my experi­
ence, however, that there is only a the­
oretical advantage, generally speaking, 
in borrowing to take discounts. The man 
who does that is more than liable to 
find himself doing business on borrowed 
capital. He will become easy-going 
with his outstanding accounts and lib­
eral in his purchases. The possible 
benefit will be completely lost in the 
much more probable evils of the plan.

I have witnessed very closely the evils 
of doing business on others’ capital; and 
I want none of it in mine. I have 
worked out into the daylight of taking 
all discounts, so I know, too, how that 
feels. But the work of digging out, of 
saving, of refraining from buying what 
our own money will not promptly pay 
for—those are the things of value and 
truly worth while.

Canadian Grocery News Done In Brief
Many Businesses Changing Hands — London Retail Grocers’ 
Association Honored—Wethey of St. Catharines Extending—
Biscuit Company Registered in Quebec—Food Show for Cal­
gary—Cash Business for Swift Current, Sask., Store.

Ontario.
The Alpha Chemical Co., Berlin, Ont., 

sustained loss by fire last week.
Allin & Cawkcr have opened a grocery 

business in Bowmanville, Ont.
G. W. Reeve, Orillia, Ont., has pur­

chased the Boulton R. Kean stock of 
groceries.

John Whitley, Prescott, Ont., a sub­
scriber to The Grocer for many years, 
passed away last week.

Gibson Bros., general merchants, Por­
cupine, Ont., have sold to Harvey Gib­
son.

Arthur Miller has purchased the gro­
cery, clothing and boot and shoe business 
of Craig & Sangster, Tara, Ont.

A. D. Cross, Welland, Ont., has sold 
his grocery business to Jas. McDermott, 
of Toronto, and formerly of Alliston.

Harvey Russel & Co., grocers, Fort 
William, Ont., have sold their business 
to Archie Black, formerly of St. Thomas, 
Ont.

Bradley & Son, St. Catharines, Ont., 
celebrated their thirteenth anniversary in 
business in February by special anniver­
sary sales.

It is estimated that fish to value of 
$75,360 was exported from Port Stanley, 
Ont., on Lake Erie, from May to Novem­
ber last year. Most of this went to 
Buffalo and New York.

Gordon Lamotte, the young man who 
was committed for trial by Magistrate 
Noble, of Strathroy, Ont., on a charge of 
holding up J. A. Pedlow, a grocer there, 
at the time, taking his keys from him

and robbing the store, tried to break 
from gaol in London, Ont., with another 
prisoner but was caught.

Norman McLeod, President of the 
Retail Grocers’ Association, London, 
Ont., and Harry Ranahan, Vice-presi­
dent, have been elected to the West­
ern Fair Board. This is the first 
time in the history of the Fair 
phat any representative of the Gro­
cers’ Association have been elected to 
the hoard.

J. II. Wethey. Limited, St. Catharines, 
Ont., has decided to erect a larger fac­
tory. They will build in the north por­
tion of that city and instal a larger 
plant to be better equipped to meet their 
trade. In addition to the continuation 
of the manufacture of mincemeat, they 
will likely branch out into other lines.

B. W. Thomas, of Hartford, Ont., for 
fifty years a general merchant of that 
place, passed away at his home Tuesday 
night of last week after a short illness. 
He was born in Pen-v-cwm, Pembroke­
shire. Wales, 85 years ago. He served 
his apprenticeship in Haverfordwest, 
afterwards holding positions in Liver­
pool and London. He came to Canada 
in 1858 and entered into business with 
his brother James in Hamilton. From 
there they moved to Cayuga, carrying on 
a general business. In 1862 he came to 
Hartford and bought the stock of Rob­
ert Gavnor who had assigned to Adam 
Brown, of Hamilton. He was appointed 
postmaster in 1864 which he held till his 
death. One of his sons, R. J. Thomas,
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has be< n associated with bis father for 
the past 20 years and will continue the 
business.

Quebec.
The Dominion Biscuit Co. has been 

registered at Quebec, Que.
The annual convention of Retail Mer­

chants’ Association of Quebec is in 
session this week in Montreal.

W. H. Manders has become manager 
of the grocery department of Goodwins, 
Limited, Montreal. He came from Lan­
ark, Ont.

The Brodies Manufacturing Co., Mon­
treal, has been changed to A. W. Hug- 
man. Limited. Mr. Hugman has been 
connected with Brodies for past five 
years and prior to that with Maybell & 
Co., Toronto. W. Rae Wilson, for a 
number of years with Dearborn & Co., 
St. John, N.B., will attend to the Mari­
time Province field.

Western Canada.
The estate of Arthur Dagenais, grocer, 

St. James, Manitoba, has sold the stock 
to John Hayman.

Motter & Argue, general merchants, 
Adanac, Sask., are succeeded by E. J. 
Motter.

The Saltcoats Supply Co., general mer­
chants, Saltcoats, Sask., is succeeded by 
Barrow & Jamieson.

Shaw & Davis, grocers, Colwood, B.C., 
are succeeded by W. & A. F. Frewing.

Calgary will have a food show in 
April from the 20th to the 27th.

A. Arcand has assumed the manage­
ment of the Up-to-Date Grocery, North 
Vancouver, B.C. It will be run on a 
cash basis.

A. S. Gimpel. proprietor of the Win­
nipeg Farmers’ Store, Winnipeg, an­
nounced in a newspaper advertisement a 
beautiful big picture with every $20 
worth of purchases.

Argue & Cooper, Swift Current, Sask., 
dissolved partnership on February 1, 
W. W. Cooper & Co. taking over the 
business. Mr. Cooper has decided to 
adopt the cash system of doing business 
and expects to carry it on successfully.

The wholesale grocery business of 
G. F. & J. Galt, Cara rose, Alta., has been 
taken over by Nash Bros., Grand Forks, 
North Dakota. Nash Bros, are virtually 
the owners of the Acme Fruit Co., Cal- 
garv. Royal Fruit Co., Edmonton, and 
the Moose Grocery Co.. Moose Jaw. Mr. 
Forbes will be the Camrose manager. 
Possession was taken on Friday, March 
1st.

A “Darky” who conducted a gro­
cery store put the following sign ou bis 
disnlav of watermelons:—

Our choice—25 cents
Your choice—35 cen's.



Advance in English Food Legislation
The Nucleus and How It Evolved Into Present Food Laws—The Many Errors 
Made From Time to Time and Amendments Necessary to Overcome Them—
United States Law to be Discussed in Next Article.

One day in the year 1850, a London 
physician happened casually to examine 
a specimen of ground coffee with a 
microscope. Perhaps no one with great 
intelligence hail chanced to do this be­
fore: perhaps if. it had been done the 
investigator was not of a curious turn 
of mind. What this physician found 
when he examined the particles through 
the lens, was of such an absorbing and 
interesting nature that he wrote down 
the results and the paper was read be­
fore a Scientific Society in London.

The ••Times” and the “Lancet” then 
took the matter up. The latter began 
to make a collection of foods for sale in 
London, examine them, and if they 
found evidence of adulteration, publish­
ed the names of the manufacturers. 
This created a great sensation and the 
matter was brought to the attention of 
the House of Commons who appointed 
a Select committee in 18ôô. As a result 
of their investigations an act entitled 
“The Adulteration of Food and Drinks 
Act" was passed in 1860.

Beginning of the Exposure.
The physician’s name was Arthur 

Hassell. He had discovered with his 
microscope a new principle in food an­
alysis.—a method by which adulteration 
could be detected by observing the dif­
ferences in structure between a pure 
article and an adulterant. His discov­
ery caused the exposure of food adulter­
ation for all time.

One can see how great was the need 
of such an investigation, when it was 
found that alum was almost universally 
used in bread, red lead and coloring 
found in cayenne pepper, chicory and 
peas in coffee, and worst of all, great 
quantities of poisonous colors in con­
fectionery.

With commendable fearlessness the 
“Lancet” exposed manufacturers both 
great and small, who were deluding the 
public with impure foodstuffs, giving 
first their addresses, and if no adment- 
ment was made at the expiration of 
three months they published their 
names. Such an outcry ensued, Parlia­
ment was forced to take the matter up, 
and appointed a special committe before 
whom Dr. Hassell appeared to give 
evidence. The report of his findings is

• Mr. Greening, the author of this Import­
ant series. Is vice-president of the Pure Gold 
Manufacturing Co. He will go Into the ques­
tion fully, explaining In future articles the
sf-opc of the United States and other pure food

* By W. S. Greening.

published in his book on Food Adulter­
ation, which is the first standard book 
on this subject.

Some of the testimony was striking; 
notably that of Mr. Blackwell of the 
famous firm of Cross & Blackwell. lie 
stated that it was a general custom in 
the trade to boil pickles and vegetables 
many times in copper kettles in order 
to impart a green hue to the finished 
product, but as a result of the “Lan­
cet’s” investigations his firm has dis­
continued the practice. This is a splen­
did example of the good results of pub­
licity even unaided by legislation.

Early Legislation Incomplete.
The Act of 1860 which resulted, had 

nearly every possible defect. The onus 
was laid on tin1 retailer as the actual 
seller of the adulterated article. The 
penalty was placed at $20, no inspec­
tors were appointed, no standards 
named, and no analysts provided. There 
was merely a general definition of 
adulteration with no machinery provid­
ed to enforce even the clearest and most 
flagrant offence. How the framers of 
the Act expected it to bring results is a 
mysterv. It is certain it was a com­
plete failure and remained a dead letter 
until 1872 when it was superseded by a 
new Act entitled “The Adulteration of 
Food and Drugs Act.”

This time the penaltv was increased 
$200—a move of doubtful value as the 
onus was still left on the retail mer­
chant. Inspectors were appointed to 
collect samples and bring actions against 
offenders. The question of public ana­
lysts was left optional to each muniei- 
palitv. The definition as to what con­
stituted an offence under the Art was 
left beautifully vague. This time there 
was some effort to bring offenders to 
book, but with little success. Without 
standards it was very difficult for the 
inspectors to get a conviction.

Another serious drawback was the 
lack of skill on the part of the chemical 
experts who belied their name bv being 
unable to swear to the accurarv of their 
findings when called into Court to give 
evidence. To overcome this, a Societv 
of Public Analvsts was formed in 1874, 
and this Societv began, crudelv to be 
sure, to make a set of standards cover­
ing butter, milk, cocoa, vinegar, etc.

When Compounds Were Allowed.
It was evident that the law on the 

subject was anything but satisfactory,
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and once again Parliament took the mat­
ter in hand. In 187fi a law was passed 
which still remains on the Statute 
Books although il has been repeatedly 
amended. A r: ally good definition of an 
offence was inserted: inspectors and an­
alyst- were appointed. The enforcement 
was left in the hands of local authori­
ties. but with an app al to Somerset 
House. A new feature was the proviso 
that mixtures of harmless foods such as 
cocoa and arrowroot could be offered 
for sale if labelled “mixture” or “com­
pound." It really seemed a good law 
and likely to be effective, but it took 
the cutencss and proverbial “canny- 
ness” of the Scotch legal mind to ingen­
iously evade this law by a clever argu­
ment.

The law stated that “no person shall 
sell to the prejudice of the purchaser 
any article of food or any drug which is 
not of the nature, substance and quality 
of the article demanded by the purchas­
er.” To have a clearer understanding 
of this, substitute the word “harm” 
for “prejudice.” It was argued that 
when an inspector purchased a sample 
he did not himself eat it but took it to 
an analyst. The inspector was not harm­
ed as he did not actually consume the 
food, therefore the offence was not com­
plete. without it being to the prejudice 
(or harm of the purchaser. The hard- 
headed Scotch judges of Edinburgh de­
clared that the offi nee on this account 
could be “brought home to no one.” 
We can easily see that a judgment of 
this sort rendered in one case, quickly 
blocked the course of justice in succeed­
ing cases of inspectors who had pur­
chased samples.

Onus Off Retailer.
It was evident the Act had to be 

amended before it could be effective, 
and this was done in 1879. The “prej­
udice” question was settled by a 
change in definition. Some standards 
were introduced for the first time in any 
legislation, and most important of all. 
the onus was shifted from the retailer 
to the manufacturer or wholesale dealer, 
if the former could produce a warranty 
that he had bought the goods he was of­
fering for sale, had been sold to him as 
pure. With these changes the law work­
ed very well on the whole, but minor 
difficulties arose from time to time 
which liail to be settled by amendments 
or judicial di cisinrs.
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One of these was the curious decision 
that the Act did not apply to Baking 
Powder as it was neither a food or a 
drug. This had to be amended by the 
total prohibition of alum in food. An­
other was the abuse of the word “com­
pound” in the ease of chicory in coffee. 
A sample was found containing 40 per 
cent, chicory but as it was labelled 
“compound” the defendant claimed he 
had not infringed the law. The Court 
held that amount of chicory was exces­
sive and fined the offender.

A special Act had to be passed in 
1887 to regulate the margarine trade.

Adulteration Was Disappearing.
It was not until 1894 that Parliament 

appointed another Select committee. 
Their report was on the whole gratify­
ing. They found that the Art had 
worked well and that most of the forms 
of adulteration which had flourished 
prior to 1875 hail disappeared. Condi­
tions had steadily improved as was 
shown by the ratio of adulterated sam­
ples to the total number collected, hav­
ing fallen from 16 per cent, to 8 per 
cent. They recommended, however, 
that the onus be placed more em the 
manufacturer than before; that the 
lines be made much heavier; that im­
ports be more closely inspected and im­
pure goods refused entry, and that steps 
be taken to lix a complete set of stand­
ards of purity and that these be incor­
porated in the Act.

These recommendations were incorpor­
ated in another Food and Drugs Act of 
1899. Unfortunately, this new Act did 
not supersede the previous legislation 
but merely attempted to remedy exist­
ing defects, so we have the curious 
spectacle of five acts on the same sub­
ject, all in force at the same time. That 
the result is at all satisfactory speaks 
volumes for the fairness and justice of 
the Knglish law courts.

Wise Plan to Enforce Law.
To supplement the work of the local 

authorities a permanent committee with 
the rather picturesque title of a “Rov­
ing Commission” was appointed to 
travel over the whole country and see 
that the law was enforced. The expense 
was borne by the local authorities—a 
wise provision, as it made each munici­
pality anxious to avoid the expense of 
entertaining this Commission, by enforc­
ing the law on Lheir own account.

In the next year came the famous 
arsenic poisoning case in the Midlands. 
Over 6,000 people were affected and 
there were many deaths. After some in­
vestigation the beer from two breweries 
was found to contain a large percentage 
of arsenic. The matter caused a tre­
mendous sensation and a Royal Com­
mission headed by Lord Kelvin, was ap­
pointed to look into the whole matter.

They reported the brewers to be en­
tirely innocent, the arsenic being the re­
sult of the sulphuric acid used in the 
bleaching of the malting sugar. This 
arid hail l>een supplied to the brewers by 
a firm who were not aware of the pur­
pose for which it was intended. The 
whole" matter was the result of ignorance 
and dors not properly come under the 
scope of this article, but the results are 
important. The whole question of 
preservatives in food was investigated, 
with the result that formaldehyde was 
prohibited. Salicylic acid and boric 
acid were allowed in small quantities, 
the amount being definitely restricted.

Court to Change Standard.
It will be seen from the above that 

(ireat Britain has gone a long way to­
wards the solution of her difficulties, 
but the machinery for enforcement of 
the various Acts is still rather crude. 
It is generally agreed by writers on the 
subject, that the most crying need is a 
permanent High Court of Appeal, some­
thing along the lines of an Admiralty 
Court, vested with the ultimate decision 
on all matters in connection with food 
legislation. This court should also have 
power to fix and change standards if 
necessary.

There is no question that fraud and 
adulteration are decreasing in Great 
Britain, but the whole credit for this 
must not be claimed by the authorities. 
The rise of the Co-operative Societies— 
one of the most remarkable phenomena 
of tlie last half century—has helped be-

Not so many years ago it was quite 
customary for wholesale merchants and 
manufacturers to act in a manner al­
most hostile towards each other, and 
the moment a retail merchant appeared 
to be in difficulty it was the custom for 
an individual creditor to endeavor to 
get security or persuade the debtor to 
sell out and pay that creditor in full or 
otherwise to procure in some manner an 
advantage over the other creditors.

To this end lawyers with a good know­
ledge of the Assignment Act and Insol­
vency Law, made many hurried trips 
about the country and devised many 
curious means of getting around the 
provisions of the statute for the pre­
vention of preferences, a statute which 
the creditors should have realized, as no

48

cause there is no incentive for them to 
sell any but the best and purest goods.

This is a point which should have the 
serious consideration of the retail mer­
chants in Canada. One of the most po­
tent factors in the success of the Co­
operative stores was the fact that before 
they wire started adulteration was so 
common in fireat Britain that thousands 
of people joined on the plea of pure 
food alone.

Then England is a great exporting 
country and ex|>ort business ha5 to be 
built on the foundation of purity and 
quality, so the great firms could not af­
ford to make impure goods at all—even 
for the home market.

Finally, in England the retailer has a 
further protection under the common 
law—a suit for damages against the 
manufacturer or wholesaler who sells 
him impure goods.

How Retailer is Protected.
Thu principal points to be remember­

ed are: Firstly, that the enforcement of 
the Acts is in the hands of local author­
ities in England. Secondly, the onus is 
on the actual seller of the goods; e.g., 
the retailer. Thirdly, convictions are 
easy to obtain under the Art, so that 
the retailer need not be deterred by law 
costs in definding his rights: and lastly, 
the practice of obtaining a warrant of 
purity from the manufacturer is univer­
sal and affords perfect protection for 
the retail merchant.

In niv next pa|>er I will deal with food 
legislation in the United States.

doubt they now do more and more rea­
lize, that they as merchants ought to be 
the last to endeavor to circumvent, and 
which they ought to seek to make more 
and more effective and stringent.

The Old Method.
Many of these devices were ingenious 

and curious and from time to time were 
met by amendments to the Assignment 
Act. For instance, there was so-called 
common law assignment—a favored cred­
itor got speedy judgment and execution 
and then the debtor would be induced to 
make ar. assignment leaving out some 
of his assets so as to make it an assign­
ment under old common law and so as 
not to come under the act respecting 
general assignments for the benefit of 
creditors. Thereupon the assignee

A Judge for Commercial Cases Only
Suggestion Made by Speaker at Last Meeting of Ontario 
Division Canadian Credit Men’s Association in Toronto—Por­
tion of Talk on Commercial Law—Assignment Act and How 
It Used to Work Out.

By A. G. McMaster.
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would proceed to sell the assets only to 
find that he must pay off the execution 
creditor before he could make title.

Another favorite act to be evaded was 
the “Chattel Mortgage Act.” It pro­
vides, as you know, that all mortgages 
of chattels where immediate delivery of 
possession is not made, shall be regist­
ered. The court in a desire to do justice 
in a particular case where everything 
was honest and above board and where 
the enforcement of the act no doubt 
seemed a hardship, held that a man who 
had bought a half interest in a horse did 
not require to register his bill of sale 
because the court said that since under 
the act one had the alternative of either 
delivering possession or registering a 
bill of sale, it must apply only to cases 
where delivery of possession could be 
made and you could not very well deliv­
er possession of half an animal.

Wanted to Avoid Publicity.
That seemed fair enough in the par­

ticular instance, but the decision had 
not been long on the books until a 
gentleman of the bar was asked to 
draw for a wholesale house a chattel 
mortgage on a debtor’s stock, and was 
asked to avoid the publicity of registra­
tion. He, therefore, decided not to take 
a mortgage on the debtor’s entire inter­
est in the stock, but to take it on nine­
teen-twentieths, or something of that 
sort, and then claimed that it was un­
necessary in view of the decision above 
referred to, to register the mortgage.

1 ou will see from these two cases 
how a very innocent decision intended 
by the court to do justice in particular 
instances may end by doing a great deal 
of harm and in spoiling altogether the 
effect of preventive legislation. It is 
this tendency of human nature not to 
enforce a statute too strictly in par­
ticular instances where it seemed a 
hardship to do so which has made our 
Assignment Act in so far as it attempts 
to put a stop to preferences much more 
inefficient and useless statute than it 
should be. It has led to the ridiculous 
construction w-hich holds that when an 
Act of Parliament says a transaction 
shall be void, it only means voidable.

Protection From Assignee.
Every assignee, too, under the Assign­

ment Act should give security, and the 
assets of the estate should not vest in 
the assognee or at all events he should 
not be able to deal with them or make 
title to them until he gave such securi­
ty. In many cases people act as assig­
nee who have no financial standing at 
all.

Another spot for improvement would 
be the provisions as to preferences under 
the Assignment Act. There has been a 
great deal of litigation over these pro­

visions and a good deal of money wast­
ed trying to upset fraudulent securities.

Had the Act been construed strictly by 
the courts it would have been useful but 
owing to the tendency to help people out 
in particular instances that I have men­
tioned, or owing to some peculiar frame 
of mind, which leads the judge to dis­
like to find a transaction fraudulent 
where it is not morally wrong but only 
forbidden by statutes, the act has been 
continually cut down in its effect.

Judge for Commercial Cases Only.
Evidently a time has come when mer­

cantile creditors are no longer seeking 
preferences over each other, and the peo­
ple who are now getting or attempting 
to get preferences arc principally rela­
tives and friends of the insolvent, some­
times on claims not too well establish­
ed and not too honestly made, and with­
in thirty days of an assignment. I

Toronto, Feb. 29.—(Special).—Negotia­
tions are still going on among different 
retail grocers associations concerning a 
provincial organization.

W. C. Miller, past president of the 
Toronto association, and who is a mem­
ber of the local committee on this ques­
tion, has received a number of letters, 
among them an encouraging one from 
■James McKenzie, secretary of the Lon­
don association. The Londoners are 
working strongly for the Ontario organi­
zation. They are anxious to adjust such 
matters as the Scale Inspection Act, the 
garnishee law, to have more power to 
confer with wholesale grocers and manu­
facturers re trade questions in which 
their interests are bound, and to watch 
more closely co-operative store legisla­
tion.

Mr. McKenzie pointed to statements 
made by certain manufacturers to the 
effect that the retailers would be forced 
to handle their goods.

“We want to show them,” he inti­
mates, “that we retailers can and will 
sell those goods that we want to sell— 
the goods of the manufacturer who co­
operates with us.”

The project of forming a provincial as­
sociation is therefore going merrily on. 
W. C. Miller, whose address is 632 
Yonge street, Toronto, wants to get in 
touch with the secretaries or presidents 
of associations in Ottawa, Hamilton, 
Guelph, Brantford, Galt, Sarnia, Wind­
sor, Chatham and any other town or 
citv where there is an organization.
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think securities for such claims should 
be cut off absolutely whether they are 
honest or dishonest and without leaving 
the court any discretion. I emphasize 
the necessity of taking away from the 
courts all discretion in that connection. 
There is one thing which since it is im­
possible to get a bankruptcy act and a 
bankruptcy court would assist consider­
ably in this province, and that would be 
a judge sitting continuously to try com­
mercial cases, and if possible a commer­
cial court. It is said some new judges 
are about to be appointed and if instead 
of a politician they would give us a man 
with some knowledge of mercantile busi­
ness to deal exclusively, quickly and ex­
peditiously with mercantile cases it 
would be worth thousands of dollars. 
This is not a novel idea; they have it 
elsewhere and we should have it here for 
the advantage of particular interests of 
various kinds.

When he has heard from these the ques­
tion of convening and going into the 
plans of organizing will be taken up.

All retailers interested in the proposal 
are requested to communicate with him 
at once.

UNIQUE AD. ON BANANAS.
The cheapest of pure and nutritious 

foods. Put up and sealed by nature in 
a dust and germ proof package.

J. H. Bogart, one of the veteran gro­
cers of Chatham, Ont., has sold his busi­
ness to E. R. Kiddicott, of London, who 
is now in possession. Mr. Bogart has 
been in business at the present Queen 
St. stand for some 30 years, and prior 
to that for six years on King St. He 
is taking a position with the new pro­
prietor.

A project which may have an effect 
upon the bean situation in Western On­
tario, is under way. The Lambton 
Bean Elevator Co. is being organized, 
with leading farmers as stockholders, 
the purpose being to build a modern 
elevator at Pctrolea, Ont., and equip it 
with machinery for handling beans. The 
provisional directors are Edward Hyatt, 
Horatio Porter and Wm Kells.

Harold M. Scott & Co., have bought 
the Maple Leaf Grocery from W. J. 
Wilkins, Tillsonburg, Ont.

PROGRESS OF ONTARIO GROCERS’ ORGANIZATION
Request Made of Secretaries and Presidents of All Town and 
City Associations to Get in Touch with W. 0. Miller, Toronto 
—London Grocers Working Hard.



Latest Review of the Grocery Market
Trade in Some Parts Handicapped by Heavy Snow Storms — Sugar Market 
Awaits Further Developments in Cuban Crop Situation — Prunes Firmer in 
Montreal—Evaps Continue to Steady in Price—Big Demand for Beans.

QUEBEC MARKETS.

POINTERS—

Prunes.—Firmer market.

Evaps.—Steady,

Sugar.—Waiting market.

Montreal, Que, Feb. 29.—Business is 
gradually assuming larger proportions 
as the winter wanes. A big obstacle dur­
ing the past couple of weeks has been 
the severe snow storms which in many 
cases have tied up the country roads, 
preventing country people making their 
usual trips for groceries and provisions. 
Collections are reported fairly good 
and business generally fair.

There is little commotion in many 
of the grocery markets. Sugar remains 
lirm and prunes this week show a slight 
advance. Evaps are firm as are also 

beans.

SUGAR.—It is a hold-off market in 
sugar. Cuba crop developments are of 
much importance. More favorable con­
ditions there would have the effect of 
weakening speculators’ ideas. Unfav­
orable conditions would have a contrary 
effect. The volume of demand is also a 
factor in the market.

Granulated, bags ....................................................... 6 56
Granulated, 20-lb. bags ............................................... 5 66
Granulated. Imperial .................................................. 6 40
Granulated. Bearer ..................................................... 6 46
Parts lump, boxes, 100 lbs. ........................................ 6 36
Tans lump, boxes, 60 lbs. ......................................... 6 46
Pans lump, boxes. 25 lb*. .......................................... 6 66
Red Seal, in carton», each ....................................... 0 56
Crystal diamonds, bbla. .............................................. 6 20
Crystal diamond*, 100-lb. boxes ................................. 6 30
Crystal diamonds. 50-lb. boxes ................................... 6 40
Crystal diamonds. 25-lb. boxes .................................. 6 60
Crystal diamonds, 6-lb. cartons ................................ T V
Crystal Diamond Dominoes, 6-lb. cartons, each .. 0 27%
Extra ground, bbls...............................................   6 16
Extra ground. 50-lb. boxes .......................................... 6 16
Extra ground. 25-lb. boxes .......................................... 6 36
Powdered, bbls................................................................. 6 75
Powdered. 60-lb. boxes ..............................................  6 96
Phoenix .......................................................................... 6 66
Bright coffee ................................................................. 6 60
No. 3 yellow ................................................................ 6 40
No. 2 yellow .................................................................. 6 30
No. 1 yellow, bags ..................................................... 5 16
Bbls. granulated and yellow may be had at 6c.

shore bag prices.

SYRUP AND MOLASSES.- These 
lines are meeting with a good retail de­
mand, conditions being especially favor­
able for their sale. The Lenten season 
also aids in this regard.

Fancy Barbardos molasses, puncheons .... 90 38 80 40
) ancy Barbados molasses, barrels ..............  0 41 0 43
I ancy Barbados molasses, half-barrels ........  0 43 0 46
1 hoice Barbados molasses, puncheons ......... 0 34 0 36
‘ hoice Barbados molasses, barrels ................ 0 3T 038
• hoice Barbados molarses. half-barrels ........  0 38 0 41
New Orleans ...................................................... 0 26 0 28
Antigua........................................................................ o 30
Portio Rico .................................................................. 0 40
Corn syrups, bbls. ...................................................... 0 03%
Com syrups, half-barrels ........................................... 0 03%
‘ om syrups, quarter barrels ..................................... 0 08%
Pom syrups. 38% lb. pails ........................................ 1 T6
Com syrups, 25-lb. palls .............................................. 1 26
T ases. 2-lb. tins. 2 aoz. per case ............................ 1 40

0-lb* tins. 1 do*, per case ........................ 1 TS
Cases, 10-b. tins. % do*, per case ....................... 1 66
Cases. 20-lb. tins, % do*, per case ....................... 2 60

DRIED FRUITS.—The prune market 
is strengthening somewhat, wholesaler» 
quoting prunes about 10 per cent, higher

than old quotations. Evaporated apple 
market cannot be expected to go lower 
this season, while raisins also present a 
strong front. While the currant market 
has been easier it is only a temporary 
characteristic. Primary situation de­
notes future strength.
Evaporated apricots .................................................. ID 22 |0 M
Evaporated apples .............................................................. . 0 11
Evaporated peaches ................................................. 0 18 0 19
Evaporated pears ................................................... . 0 18 0 19
Currants, fine tiliatras. per lb., not cleaned 0 08% 0 09% 
Currants, tine tiliatras, per lb., cleaned .. 0 07% 0 08 
Currants, 1-lb. packages, fine tiliatras, cleaned 0 08 0 09%
Currants, Patras, per lb. .............................. 0 09 0 09%
Currants. Voetizzas. per lb........................ . 0 09% 0 10
Dates. 1-lb. packages .......................................... 0 0T 0 08
Date*. Hallowee. loose .................................................... 0 06
Fanis ......................................................................................... 0U
Figs. 3 crown ........................................................... 0 0T% 0 10%
Figs. 4 crown ....................................................... 0 08 0 10%
Figs, 5 crown ....................................................... 0 06% 0 13
Figs. 6 crown ......................................................... 0 Of 0 14
Figs. 7 crown ......................................................... 0 10 0 15
Figs. 9 crown ......................................................... 0 14 0 IT
Comad re tigs, about 33-lb. mats .......................... 1 30 1 40
Glove boxes, 16 oz. per box .............................. 0 10% 0 U%
Glove boxes. 10-oz., per box ............................... 0 07 0 07%

SKT7 ......................................................................... 0 16 0 18
30-40 ........................................................................................ 0 15
40-50 ........................................................................................ 0 14
50-60 ......................................................................................... 0 12%
60-70   0 12
76-80 ........................................................................................ 0 U%
88*80 ........................................................................................ 0 U
90-100 ...................................................................................... 0 11
100-120 ...................................................................................... 0 08
Bosnia prunes ......................................................  0 08 0 09

Raisins—
Choice seeded raisins ..................................... 0 09% 0 10%

Choice fancy seeded. 1-lb. pkgs. ................. 0 10% 0 U%
Choice loose muscatels. 3-crown, per lb. ... 0 08 0 08
< hoice loose muscatel*. 4-crown, per lb..................... 0 09
Seedless, new. in packages ............................... 0 09 0 10
Select raisins. 7-lb. box. per box .......................... 0 63%
Sultana raisins, loose, per lb............................... 0 12 0 16
Sultana raisins, 1 lb. cartons ...................... 0 16 0 19
Malaga table raisins, clusters, per box ......... 2 80 5 75%
Malaga table raisins, clusters, per % box ... 0 80 1 90
Valencia, tine off stalk, per lb........................... 0 08 0 08%
Valencia, select, per lb........................................... 0 08% 0 09%
Valencia. 4crown layers, per lb. ............... 0 09 0 10

TEAS.—Demand from the retail trade 
for teas is fair. Markets are steady. 
Ceylons and Indias have lost none of 
their steadiness. Indeed all primary 
markets are ruling steady.
J,lehoic«it ......... ............................... ................ o « o so

Choice ..................................................................... 0 36 0 37
Fine ....................................................................... 0 30 0 36
Medium .................................................................. 0 26 0 30
Good common ...................................................... 0 21 0 24
Common .................................................................. 0 19 0 21

Ceylon—
Broken Orange Pekoe .................................  0 21 0 40
Pekoes ...................................................................... 0 20 0 22
Pekoe Souchongs .............................................. 0 20 0 22

Pekoe Souchongs .............................................. 0 19 0 30
Ceylon Greens—

Young Hysons ................................................... 0 24 0 25
Hyson ...................................................................... 0 24 0 25
Gunpowders .......................................................... 0 19 0 35

China Greens—
Pingsuey gunpowder, low grade .............  0 14 0 18
Pmgsuey gunpowder, pea leaf .................... 0 20 0 30
Pingsuev gunpowder, pinhead .................... 0 30 0 50

COFFEE.—Buying of coffee appears 
to be on a hand-to-mouth basis, both on 
the part of retailer and jobber. There 
are no special features having bearing on 
retail prices to report.
Mochs ............................................................................. os o a
Rio .................................................................................... o nvt o BH
Mexican ......................................................................... 0 25 0 28
Santo* ............................................................................. 0 22 0 96
Maracaibo ..................................................................... 0 23 0 26%

SPICES.—In primary markets, all­
spice presents perhaps the greatest 
strength at present. Primary markets 
on ginger are slightly easier. Cloves 
and cassia are steady. Local demand is 
fair.

Albpice .................................................................. J JJ J }*
rinnsmoo. whole ............................................. 0 » J IB
( "moemon, ground ...................................... SU 0 I*
ll.taro cinnamon ............................................  0 ® 2 5
Clow., whole ...................................................  0 » 2 »
i'love., ground ...................................................  OB IS
Cream of tartar .................................................. 2 5 2 ?
(linger, whole .................................... ............... 2 !I ! Ï
(linger. Cochin ....................... ............. . 0 IT 0 30
Mace ................................................................................. 0 IS
Nutmeg! ................................................................. 0* 0 «
I'eppen. Mach .................................................. OU OU
Peppen, white ......................... .................... . OB 0 ZT

NUTS.—Apart from shelled walnuts 

and almonds little is doing in the mar­
ket. The season for large peanut de­

mand—the ball season—is slowly ap­
proaching, but at present nuts in shell 

are not moving with any great degree 
of briskness.

In shell—
Brazil* .............................................................  9 21% 0 28
Filberts. Sicily, per lb. ............................  • 10% 0 12
Filberts. Barcelona, per lb....................... 0 10% • 12
Tarragona Almond*, per lb........................ 0 15 0 16
Walnuts. Mayette Grenoble», per lb. ... 0 15 0 16
Walnut*. Mar bots, per lb...........................  0 12% 0 13
Walnuts. Cornes, per lb. ...................... 0 11 0 13
Hungarian ......................................................  0 13% 0 15

Shelled-
Almonds. 4 crown selected, per lb. .... 0 36 0 37
Almonds. 3 crown selected, per lb. .........  0 32 0 34
Almond*. 2 crown, selected, per lb. .......... 0 31 0 32
Almonds (in begs) standards, per lb. ... 0 27 0 28
Valencia shelled almonds, new crop .... 0 36 0 37
Cashews ........................................................... 0 15 0 17

American—
Japanese roasted .................................................... 0 08%
Coon, roasted ................................................ 0 08% 0 09
Diamond G. roasted ..................................... 0 09 0 10
Bon Ton. roasted ..................................... 0 11 0 12
Sun. roasted ................................................. 0 10 0 11
Spanish. No. 1 ........................................................... 0 12
Virginia. No. 1 ........................................... 0 13 0 16

Pecans. jumbo .................................................... 0 18 8 19
Pistachios, per lb........................................................ 0 78
Walnuts—

Bordeaux halves, bright ......................... 0 28 6 30
B tokens ............................................................ 0 28 0 30

RICE AND TAPIOCA.—There is only 

a routine present business in these lines. 
For Mar. 15 and May 1 delivery, local 

mills are quoting lower values on some 

grades of Rangoon rice. Tapioca is

steady.
Rangoon»—

Rice. grab. B. bags. 250 It*. .................... 3 68 3 76
Rice, grade B. bags. 100 It*. .................... 3 66 3 76
Rice, grade B, bags. 50 lba. .....................  3 66 3 76
Rice, grade B. pockets. 26 lbs. ................. 3 75 3 88
Rice, grade B. % pockets, 12% lbs. ............  3 90 4 00
Rice, grade C.C.. bags. 250 lba. .............. 3 68 3 68
Rice, grade C.C.. bags. 100 It*. .............. 3 88 3 81
Rice, grade C.C.. bags. 60 It*. ................ 3 56 3 •
Rice, grade C.C.. pockets. 25 lba. ........... 3 65 3 76
Rice, grade C.C., % pockets, 12% lba .... 3 70 3 80
Fancy1 Patna—

Patna polished ........................................... 3 85 3 96
Pearl ................................................... 4 10 4 20
Imperial Glace ............................... 4 60 4 TO
Sparkle ............................................... 4 70 4 90

Crystal ............................................................ $ 06 5 16
Snow ...............................................................  i 15 6 25
Ice Dips ........................................................ 6 30 5 40

Carolina rice ........................................................ 0 09 0 10
Brown Sago, lb............................................ 0 06 0 07
Tapioca, medium pearl, lb. .................. 0 07 0 08
Seed lb. ......................................................... 0 07 8 08

CANNED GOODS.
TORONTO.—Different jobbers have 

different rejxirts to make in regard to 

movement of canned goods. There are 
those who note an improvement, while 

others state that it is a little early yet 
for any big demand. Some retailers 

who did not purchase heavily last fall 
are finding it necessary to replenish 

stocks of some lines.
One thing is true and that is, retail 

trade are finding an appreciable demand 
for canned goods. Canned fish are do-
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ing well ou account of Lenten demand. 
High prices for salmon is causing a 
larger demand than usual for %s. 
Scarcity of vegetables is helping the 
sale of the canned article.

ONTARIO MARKETS.
POINTERS—

Evaps.—Higher.
Dates.—Firmer.
Beans.—Stronger.
Matches.—One firm reduces prices.
Paper.—Rumor of increased discount.
Toronto, Feb. 20.—The wholesale 

grocery trade has experienced somewhat 
dull period during past week or so. 
This lull in business is due mqstly to 
recent heavy snow storms throughout 
the province. With streets heavy with 
snow and country roads badly blockaded, 
the consumer is more inclined to toast 
his toes before the fireside than to brave 
the elements in an endeavor to pay the 
merchant a visit. The retailer’s trade 
has therefore suffered and accordingly 
that of jobber. Country travelers have 
also been held up by heavy storms, and 
have been unable to cover their routes 
on schedule time. Complaints are 
heard this week from wholesalers in re­
gard to slowness of deliveries. Snow 
blockade of trains is partly responsible 
while transportation facilities here are 
still said to be inadequate.

Sugar market is awaiting further de­
velopments in Cuban crop situation.

The new sugar package costs retailer 
30c per cwt. more than best refined. 
That is, each package costs I've more 
than the same amount in 100 lb. bags. 
There is no set selling price for it. Local 
brokers are now booking Barbadoes raw 
sugar, some of which is now on the 
way. Opening price was slightly over 
1 cent per pound above last year's open­
ing figure.

One Canadian manufacturer has an­
nounced lower prices on number of 
brands of matches. The decrease in 
price is 10 to 13 cents per ease.

There are rumors this week of in­
crease in discounts on paper and paper 
bags. No definite announcement has 
been made, but there has however been 
some talk of allowing larger discount to 
the trade.

Sl tiAR.—Sugar market is a waiting 
one. At present it is steady and de­
pends largely on outcome of Cuban crop. 
This crop so far has been turning out 
rather poorly and if it does not improve 
it will have the tendency of firming 
market as crop estimates are reduced. 
Any dose estimate of the final outturn 
would be more or less guesswork, how­
ever, for better weather from now on 
might put different complexion on final 
yield, so that caution is as yet necessary 
in reducing estimates. Further heavy

demand 
have a 
ket.

from refiners would probably 
stimulating effect on raw mar-

Extra granulated, bags ...................................................
Extra granulated, 2U-lb. bags ....................................
Imperial granulated ......................................................
Beaver granulated ..........................................................
Yellow, bags ......................................................................
Barrels of granulated and yellow will be furnished 

at 5 cents above bag prices.
Extra ground, bbls............................................................
Extra ground, 50-lb. boxes .........................................
Extra ground. 25-lb. boxes ...........................................
Powdered, bbls.....................................................................
Powdered, 25-lb. boxes .................................................
Powdered, 50-lb. boxes ...................................................
Bed Seal, cwt......................................................................
St. Lawrence Crystal Diamonds ...............................
Paris lumps, in 100-lb. boxes ......................................
Paris lumps, in 50-lb. boxes .........................................
Paris lumps, in 25-lb. boxes ........................................

5 65 
5 75 
5 50 
5 50 
5 25

6 06 
6 25 
6 35 
6 85
6 25
5 85
7 10 
7 50
6 56 
6 65 
6 85

SVRIT* AND MOLASSES.—Trade in
syrups and molasses lias been heavy 
during all winter and still continues on 
brisk scale. High price of butte.r is one 
reason for big consumption of these 
lines. Lent is conceded as a good season 
of demand, and reports from wholesalers 
and retailers bear ont this.
Syrups— Per case.

2-lb. tins, 2 doz. in case ............... 2 40
2 75

10-lb. tins, % doz. in case .......... 2 65
2 60

Barrels, per lb...................................
Half barrels, lb................................... 0 03% 

0 03% 
1 75

Maple Syrup—Compound-
Gallons, 6 to case ..........................
% gals. 12 to case ....................
% gals, 24 to case ..........................

4 80
1 40
1 40
3 00

Maple Syrup—Pure—
Gallons, 6 to case ......................... 6 60

7 25
Quarts, 24 in case .......................
Dints, 24 to case .......................

7 25
4 00
3 50

Molasses, per gallon—
0 35

New Orleans, barrels .....................
Barbados, extra fancy ..................

.......... 0 28 0 32
0 45

Muscovado .......................................... 0 30

DRIED FRITTS.—Firmness in evap­
orated apples and probability of higher 
market was pointed out last week. The 
strength is beginning to make itself felt 
in shape of quotable change. Hi1- to 11 i f, 
cints living asked this week. Stocks 
continue to get into smaller compass. 
In contrast to the Canadian market, 
values across the border have been on 
the decline, but prices are not low 
enough to allow of importations, the 
duty living 2.3 per cent.

It has been pointed out before tliât 
supplies of dates here were not large. 
Indeed some linns report next thing to 
a clean up in half boxes of Hallowes, 
while full boxes are getting into small 
compass and firming in price, up to fi 
cents being asked now. Package dates 
are quoted at 7 cents.

The general tone of dried fruits is one 
of steadiness.
1 " sTto 40. in 25-lb. boxes ........................... 0 15

40 to 50, in 25-lb. boxes ............................ 0 14
50 to 60, in 25-lb. boxes ....................................
60 to 70, in 25-lb. boxes ....................................
70 to 80, in 25-lb. boxes ........................... 0 1044
80 to 93, in 25-lb. boxes ..........................  0 10%
90 to 100, in 25-lb. boxes ........................  0 0944

Same fruit in 50-lb. boxes, % cent less.
Bosnia prunes ............................................ 0 09

Apricots—
Choice, 25-lb. boxes ................................... 0 22
Fancy, 25-lb. boxes ................................................

Candied Peels—
Lemon ............................................................. 0 10
Orange .............................................................. 0 10
Citron .............................................................. 0 15

Figs, 2 to 2% inches, per lb.............................. 0 09
Tapnets...................................................................  0 04
Bag figs .................................................................  0 04%
Dried peaches ...................................................... 0 17
Dried apples ........................................................ 0 08%
Evaporated apples ............................................  0 10%
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0 18 
0 15 
0 14 
0 13 
0 11 
0 10% 
0 10

0 10

0 23 
I 25

0 11 
0 12% 
0 17 
0 13 
0 04% 
0 07 
0 18 
0 09 
0 11%

Currants—
Fine Filiatras ................................................

Vostizzas ........................................................
Uncleaned, %c less.

Raisins—
Sultana ..............................................................
Sultana, fancy .............................................
Sultana, extia fancy .................................
Valencias, selected ....................................
Seeded, 1 lb. packets, fancy .......................
Seeded. 16-oz. packets, choice ................

New Dates— 
tiallowees—

Full boxes .....................................................
Half boxes ....................................................
Package dates, per 1 lb.............................
Fards, choicest, 12-lb. boxes .................
Fanis, choicest, 60-lb. boxes ....................

0 07% 0 OB
0 UB 0 06%
0 10 0 12

011 0 12
0 14 0 14%
• 16 0 17

0 08%
0 09
0 06%

.... 0 06 
.... 01# 

.... 007
0 09% 0 10%
.... 0 07

TEA.—‘‘It will be a day or two,” 
commented a tea broker this week, ‘‘be­
fore we sie good common tea go a beg­
ging at 4'vd as it did a few years ago.” 
Indeed, the day of cheap tea is appar­
ently past, for a number of years at 
least. It is now next to impossible to 
get a tea t<> retail at 23 cents that gives 
a shadow of a profit.

The general tea market holds up well. 
All primary markets are steady in tone.

COFFEE.—Features of special im­
portance to retail trade in coffee are 
lacking. New- York reports some im­
provement in movement of spot coffees. 
Demand from the retail trade on local 
market appears to be on a fair scale. 
In face of fact that law of supply and 
demand does not appear to be governing 
the world's coffee situation, local whole­
salers are not loading up with supplies.
Rio, roasted ...................................................... 0 23 0 24
Green Rio .........................................................  0 19 0 20
Santos, roasted ....................................................  0 24 0 25
Maricaibo, roasted .............................................. 0 24 0 25
Bogotas .................................................................. 0 26 0 27
Mocha, roasted ................................................... 03U 032
Java, roasted ........................................................ 0 32 0 35
Mexican .................................................................. 0 27 0 28
Gautemalo ............................................................ 0 25 0 26
Jumniva .................................................................  6 25 0 26
Chicory ................................................................... 0 12 0 13

SLICES.—A fair trade is being done 
in general litus of spices. In regards 
to markets, allspice continues strong 
with gradually advancing primary mar­
ket. due to short crops. Cassia holds 
steady to firm, the China situation as 
pointed out before having some influence, 
(lingers are easier on niw crop offer­
ings. IVp|>ers bold steady.

% lb. %-lb.
Tins. pkie. tins doz.

Allspice............... .....................  15-18 60—0 70 70-0 80
.................. 20-30 85-1 15 95-1 25

Cayenne pepper ........................ 23-28 80-1 05 10-1 15
Cloves ................. .....................  23-28 75-0 95 85-1 10

.....................  25-00

.....................  22-27 65—0 85 75-0 95

.....................  50-85
Nutmegs . . . . .....................  30—45 •0—0 00 1 60-2 50
Peppers, black .....................  19-22 67-0 75 80-0 90
Dépliera, white ..................... 28-30 •0-1 05 1 05-1 15
Das try spice __ 65-0 95 75-1 10
Dickling spice .....................  16-20 75—0 00 75-0 00
Turmeric . . . . .................. 16-00

Range for pure spices according to Tails or
boxes 2 cents per lb. below tins. Barrels 3 cents below

Mustard seed, per lb. in bulk ................................... 0 12
Celery seed; per lb. in bulk ...................................... 0 20
Shredded cocoanut. in pails ....................... 0 1644 0 17%

NETS.-—Demand for nuts is by no 
means brisk, but a big demand is not 
usual at this season. There is a routine
trade in shelled varieties. A general
tone of steadiness prevails in 
of nuts.
Almonds, Formigetta ......................................
Almonds, Tarragona ...........................................
Almonds, shelled ............................................
Walnuts, Grenoble ...........................................
Walnuts, Bordeaux .........................................
Walnuts, Marbota ............................................
Walnuts, shelled, new ......................................
Filberts ................................................................................

Brazils ...................................................................

all linos

0 1$ 0 15%
0 16% 0 17
0 34 0 38
0 15 0 16
0 12 0 13
0 13 0 14
0 35 • 38
0 11 0 12

6 17 0 18
0 20 on

\



TH K CANADIAN GROCER

Peanut», roasted .................................................. 0 10 OU
Peanuts, green, extras ................................................... 0 08%
Peanuts, green, jumbo ............................. .................... 0 10

RICE AND TAPIOCA.—Lower prices 
as noted last week are being quoted by 
Montreal mills on Rangoon ri(M- for Mar. 
15 and May 1 delivery. New crop will 
be in by that time. Old crop rice is 
now being milled. Primary markets for 
future delivery hold fairly steady.
Standard B, from mills, 500 lbe.,

f.o.b. Montreal .........................
Rice, standard B.. f.o.b, Toronto

Rangoon .......................................................
Fancy rangoon .....................................
Patna ...........................................................
Japan ............................................................
Java ..............................................................
Carolina ......................................................
Sago, medium brown .......................

Bullet, double goat ....................
Medium pearl .................................
Hake .....................................................
Seed .......................................................

......................... 3 65
......................... 3 75

Per lb.
.............  0 03% 0 04
........................ 0 06
............. 0 06% 0 06
.............  0 06 0 07
............. 0 06 0 07
............. 0 08 0 10
............. 0 06% 0 07

........................ 0 08

............. 0 06% 0 Of

........................ 0 08

............. 0 06% 0 07

BEANS.—High price for potato»s has 
been cause of big consumption of beans 
this winter. They are also used exten­
sively by lumber and mining camps. 
Market is strong and prices gradually 
firming under continued steady demand.
Prime beans, per bushel ..............................................  10
Hand picked beans, per bushel .................................... 1 60
< 'alifomia Lima beans, lb.................................................. 0 08

NEW BRUNSWICK MARKETS.
St. John, N.B., Feb. 27.—The feature 

of interest in local market during past 
week, or in fact for several weeks, has 
been the steady strength of sugar. Local 
wholesalers look for an increase before 
long, while an advance was reported in 
New York refined stock of 10 cents last 
week.

For more than a fortnight wheat mar­
ket in Chicago has been on the decline, 
and it is here considered that with a 
scarcity of good milling wheat in 
Canada the prices may change for 
an advance almost any time now. 
The market is reported in a ner­
vous condition. As regards beans, 
both yellow eyes and hand picked, prac­
tically a record price is being quoted, 
with the former noted at a slight ad­
vance over the h.p.

A goodly number of orders are now 
being received by local dealers for seed, 
especially in timothy and clover. In the 
primary markets alsike clover is 
quoted as having advanced over $2 per 
100 pounds and red and mammoth are 
also higher. Indications are that the 
run on seed will be quite heavy and 
wholesalers are advising customers of 
advantage in making an early purchase 
for the market is surely going higher 
even than at present.

Orders are being taken on the canned 
goods pack of 1912 and once again the 
advice is “buy early.” One firm is 
offering to its customers as an induce­
ment to their making an early purchase 
a guarantee of delivery on all orders for 
new pack vegetables and fruits ordered 
before March 1 with concession of 2% 
cents per dozen under the price listed on 
opening, and a further allowance of 2H

cents per dozen on all orders of 10 cases 
and upward.

Eggs ami butter have not been so 
scarce for quite a while as during the 
last week. The former went up to 45 
cents on Saturday and ranged during the 
week from 30 to 40 rents per dozen, 
while butter gained such strength as to 
bring 36 cents for the be.-t stock, a re­
markably high price for local butter. 
The average asked for butter of late has 
been 30 cents, but the market has gained 
much strength even in the last few days.

Cheese has also taken an upward ten­
dency, and advanced from one-half to 
one cent per pound.

Potatoes are searer than heretofore 
but no further increase from the $2.50 
to $3 price is being asked. A quantity 
of Irish potatoes for Montreal, number­
ing more than 3,000 bags, were received 
here during the week but were so badly 
frozen in transportation in the old coun­
try as to be useless for human consump­
tion.

.............« m u
Bean», hand picked, bus. ............... 2 58
Beans, yellow eye. bus..................... 2 66
Butter, dairv, per lb.......................... ............... 0 25 0 28
Butter, creamery, per lb................. .. 0 34
Buckwheat, W. grey bag .................. 3 10
Cheese, new. lb........................................ ............... 0 16% 0 17
Currants, Is. Ib. ............................... 0 08%
Canned Good»—

Beans, baked ................................. ...............  n 15 11 25
Beans, string ........... :.................... 1 06
Torn, doz. .......................................... 1 06

1 ?»
1 25
1 30

Peas. No. 1 ..................................... 1 80
Peaches, 2'». doz. .......................... ............... 1 * 2 00
Peaches, 3 s doz............................... 3 06
Raspltetries, doz................................. 2 10
St raw!*-rries ....................................... i r
Tomatoes ............................................. l

Clams ........................................................... 4 26
5 10
1 Tt
I 0

Kggs. hennery ....................................... 0 36
Kgga. case ........................................... 0 36
Finnan Haddle» ...............w................ « 5T
Fish, cod, dry 6 50
Flour. Man................................................ 6 $n
Flour, Ontario ...................................... 3 70
Lard, compound, lb.............................. Jin 1 11
Lard, pur*- lb.......................................... 1 13
Lemons Messina, per box ............... 4 nr
Molasses, Barbados, fancy ............... 0 35

5 TO
6 30

Pork, domestic mess ......................... 22 on
Pork. American clear ...................... 23 oo
Potatoes, barrel ..................................... 3 on
Raisiné. California, seeded ............. 0 10
Rice, per lb............................................... 0 04
Salmon. Case—

Red Spring ...................................... P on
..............  7 25 7 50

Standard granulated .................... . 5 »
Austrian granulated ...................... s r
Bright yellow ..................................... 1 70
No. 1 ynJlow ..................................... 6 40

Paris lumps ............................................ 7 00

NOVA SCOTIA MARKETS.
Halifax. Feb. 29.—Grocery dealers 

are now devoting considerable attention 
to butter and potato markets. Local 
dealers who have disposed of most of 
their stock at good prices are now look­
ing aronml for more potatoes to carry 
them over until arrival of new stock. 
Quotations on Irish potatoes have been 
received here, and also some samples of 
the stock offered. These potatoes are 
large and of fine quality, and they can 
he landed here at fairly low prices. 
Nova Scotia potatoes are now selling at 
$2.25 per bag, which is 75 cents per 
bushel.

With regard to the butter situation
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there is not much change. Receipts of 
local stock is only fair, but the threat­
ened shortage has been relieved by im­
portations.

The flour market is a little easier. 
Shipments now are comparatively light, 
with exception of some orders for lum­
ber camps. Lard is in good demand, 
and price is firm.

LETTERS TO THE EDITOR.
Editor Canadian Grocer.—Quite fre­

quently lately I have received along with 
my invoices little circulars from the 
Manufacturers Association urging us to 
purchase home-made goods.

The last was a quotation from one of 
Abraham Lincoln’s speeches to the effect 
that he did not know much about tariffs, 
but he did know that when we bought 
goods abroad the foreigner got the 
money and we got the goods, but when 
we bought at home we got both the 
goods and the money. Now, the other 
day. when inquiring the cause for the 
sharp advance in mill feeds, I was told 
that they were being sent to the United 
States where they are paying all sorts 
of fancy prici s for them. Now the 
question occurred to me. what kind of an 
arrangement is this the manufacturers 
want t Are we to confine our purchases 
to Canada when in many cases we can 
buy cheaper elsewhere, and the manufac­
turer is to be permitted to sell his pro­
duct wherever he can get the highest 
price t

In other words, if it is fair for him to 
send his goods abroad where they will 
bring more money than they will at 
home, is it not as fair for us to send our 
money abroad whenever it will purchase 
more goods than it will at home*

Forsyth, jr.
Dartmouth, N.S.. Feb.. 1912

BUTTER AND EGG DEALERS.
Editor Canadian Grocer.—Please give 

me the names of two or three butter 
and egg dealers where I could buy but­
ter in solids to sell out by the pound for 
table use. as I want to get something 
which would be chea|>er than pound 
prints.
Burlington. Ont. Grocer.

Editorial note.—Among these are 
Gunns Ltd., White & Co.. Wm. Ryan & 
Co.. The .1. A. McLean Produce Co.. Fox 
Provision Co., all of Front Street East, 
Toronto, and The Swift Canadian Co., 
West Toronto.

----•----
MACARONI FIRMS UNITE

Three firms manufacturing Canadian 
macaroni in Montreal have been consoli­
dated. They are the C. H. Catelli Co., 
D. Spin* Hi & Co. and Cic. Française des 
Pates Alimentaires. The name of the 
amalgamated firm is La Cic. C. H. Catelli 
Limitée.
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L1 Quite a Shortage of Milling Oats
Due to Freight Congestion—Unless Deliveries Improve it is 
Feared Some Mills May Have to Close Down Altogether— 
Feed is scarce and on the Ascent—County Dealers Buy Flour 
to Get Feed—Export Flour Trade Quiet.

The domestic movement of flour might 
be described as fairly free. However 
some mills note a temporary lull in 
trade. They point out that the retail 
trade is quite well supplied for present 
needs. One reason why many country 
dealers are carrying good stocks is that 
they have bought flour in order to get 
feed which is scarce and which mills in 
many cases refuse to sell unless a cer­
tain percentage of flour is purchased.

Export business in flour is quiet, in 
fact some dealers note it extremely dull. 
On account of scarcity of winter wheat, 
winter wheat flour is high, being above 
level that would attract European busi­
ness. Australian flour appears to be of­
fering strong competition against On­
tario on European markets.

Cereals show a fair consumptive de­
mand. Rolled oats are steady to firm. 
Not alone is the raw material holding a 
steady position, but there is quite a 
shortage in milling oats at the mills due 
to the non-arrival on account of freight 
congestion. Millers state that if the 
deliveries are not any better during the 
next couple of weeks than they have 
been of late, they fear some of the mills 
will have to be closed down altogether.

Feed of all kinds continues extremely 
scarce with prices gradually on the as­
cent. Mills sending out prices hold 
them good for only a short time. Bran 
and shorts showed marked scarcity and 
during February alone prices have in 
some instances advanced as much as S3 
per ton.

Conditions are not working for any 
improvement in freight congestion. The 
heavy snow storms of late in many 
parts of Canada have further increased 
the difficulty. Both finished product and. 
raw material are being held up.

MONTREAL.
FLOUR—Export demand for flour is 

not great but there is a fair call from

local sources. Market shows little 
change from a week ago.
Winter wheat patenta, in bags ............................ 4 80
Straight rollers, in bags ..................................... 4 30
Manitoba 1st Spring wheat patenta, bags .... 6 60
Manitoba straight patents, in bags ...................... 5 10
Manitoba strung bakers, in bags ....................... 4 90
Manitoba second, in bags .................................... 4 40

CEREALS.—Rolled oat market con­
tinues fairly strong in view of strength 
in the oat market. Freight congestion 
is causing trouble among some as ship­
ments have been delayed.
Fine oatmeal, bags ............................................... 2 64
Standard oatmeal, bags ............................. 7» .... 2 64
Granulated oatmeal, bags ...................................... 2 64
Hoi ted commeal, 100 bags ....................................... 1 80
Rolled oats, jute bags, 90-lb..................................... 2 60
Rolled oats, cotton bags, 90-lb................................. 2 56
Rolled oats, barrels .................................................... 5 06

TORONTO.
FLOUR.—On the whole there appears 

to be fair domestic trade in flour for the 
season. Some millers, however, note 
a tinge of quietness and state that the 
trade is pretty well stocked up for 
present. Export enquiry is quiet, and 
in Ontario flours, bids are considerably 
out of line at present. Australian flour 
is offering strong opposition to Ontario 
on European markets.

Situation in Ontario wheat is appar­
ently a little easier, due to freer deliver­
ies. Around $4 is the price for straight 
roller winter wheat flour.

Manitoba Wheat.
1st patent, in car lots ........................................ 6 50
2nd patents, in car lota ....................................... 6 10
strong bakers, in car lota .................................... 4 90
Feed flour, in car lota .............................  S 00 3 20

Winter Wheat.
Straight roller .......................................................... 4 00
Blended ............................................................. 4 50 6 00

CEREALS.—“There is at least no 
easiness in the market,” was the way 
miller referred to rolled oats. Con­
sumptive demand in this line is good, 
the raw material is steady in price and 
due to freight congestion, mills have 
little milling oats on hand. Some mills 
fear they may have to shut down for 
lack of raw material.
Rolled oats, small lots, 90-lb. sacks ................ 2 60
Rolled oats, 25 bags to car lots ....................... 2 40
Standard and granulated oatmeal. 96-lb. sk __ 2 TS
Rolled wheat, small lots. 100-lb. bbls. ............. 2 90
Rolled wheat 5 barrel to car lots .................. ? *0
fornmeal. 100-lh. bags ................................. 2 00 2 15
Rolled oats in cotton sacks. 5 cents more.
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FEEDS.—Feeds continue to firm in 
price. Bran and shorts are particular­
ly scarce. Prices on these lines have 
advanced as much as $3 per ton during 
the past month. Bran is quoted at $25 
to $26, and shorts at $27 to $27.50.

----«----
CEREAL CO. EXPANDING.

Winnipeg, Feb. 29.—The Dow Cereal <5q 
Milling Co., which was recently burned 
out at Pilot Mound, Man., have pur­
chased a large mill and elevator and 
considerable additional property at 
Neepawa, Man., and will continue to 
manufacture granulated and standard 
oat meal at their new premises. The 
mill has a capacity of 700 hbls., with 
storage room for 6,000 sacks, and the 
elevator capacity is 75,000 bushels. 
Neepawa lies west and south of Winni­
peg, a distance of 150 miles. Nicholson 
& Bain, wholesale commission merch­
ants and brokers, own one-half of the in­
terest in this company.

-----®-----
WEIGHT OF PECK OF APPLES.
Regarding a standard weight for a 

peek of apples which was taken up in 
last week's issue. The Grocer can now 
definitely state that there is none. The 
question has been discussed with the 
Departments of Agriculture and Trade 
and Commerce at Ottawa and informa­
tion gained that no such standard has 
been fixed.

-----1-----
WHAT GROCERS ARE SAYING 

IN THEIR ADS.
Peas.—They have a fine flavor and 

tenderness that appeal to the appetite.
Baked Beans.—Are appetizing as well 

as nutritious. Good hot or cold.
Pumpkin.—Unusually rich golden color 

with sweet, natural pumpkin flavor.
Canned Pineapple.—Has the full rich 

flavor of selected ripe pineapple.
Mincemeat.—Delicious. All of the in­

gredients and) flavoring are the finest 
and purest obtainable.

-----♦-----
A CANNY CANNER.

A canner exceedingly canny,
One day remarked to his granny,
A canner can can anything that he can 
But a canner can't can a can can’e?
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Vegetable Diets Tax Purse Heavily
AU Lines of Vegetables High in Price—Short Crops in Most 
Lines Last Year—Importation of Irish Potatoes Quiets Excit­
ed Market—Celery Scarce and Still Dear—Marmalade Oranges 
Drawing to an End.

“The vegetarian needs to have a good- 
sized salary these days,” remarked a 
commission man this week. A glance 
over the vegetable prices show just how 
true this is and how heavily the family 
purse is taxed for vegetable diets as 
compared with other years. Last year’s 
short crops combined with unfavorable 
growing weather in that part of the 
South on which we depend for green 
vegetables at this season are the prin­
cipal causes of the high values.

The old staple, the potato, leads off 
the list at an extremely fancy figure. 
Last year’s short crops is of course the 
cause of the high prices on this line. 
Values were making headlong strides up 
ward for a time but with the importa­
tion of European potatoes, the market 
quieted down. Values are expected to 
hold steady. Holders of stocks in New 
Brunswick continue firm in their ideas.

Parsnips, beets and carrots are other 
lines which showed a short yield last 
year and which have beer, steadily firm­
ing up. Special mention needs also to 
tie made of cabbage and onions, which 
are well to an end at many centres. In 
the face of the scarcity of home grown 
onions, Valencias are selling freely at a 
firmer ligure.

Celery is also scarce and high. Cana­
dian stock has been finished for some 
time. Owing to unfavorable growing 
weather, ofTerings of California stock to 
date have been small and at) high 
prices. Larger shipments are. expected 
along in March. Soni? Florida celerv 
that came to Canadian markets was 
only of fair quality.

Marmalade manges will not last a 
great while longer. The last shipments 
for the season have arrived at most 
markets The season started a little 
earlier than usual and the demand has 
been good, although prices were slightly 
higher than last year.

While Floridas are the best eating or­
ange just now, the public continue to 
demand the seedless, being apparently 
unacquainted with the qualities of the 
Florida orange.

MONTREAL.
GREEN FRUITS.— “Not moving,” 

sums up the green fruit market for the 
week. The demand is seasonable, with 
steady prices for all varieties.

Florida grape fruit is much easier and 
will oiler a decline during the week.
At>Spîs» ..............................................  « so s oo

Baldwins ................................................................ 3 75 4 75
McIntosh HeUs ............................................................ 6 00
Greenings .............................................................. 3 50 4 50

Bananas, crated .......................  1 75 2 00
Cocuanuts. bags ....................................................... 4 00 4 50
Tape Cod cranheri ivs, in bbls.................................14 UO 15 00
Cranberries, N.8., bbls........................................... 10 00 11 00
Box crantierries .................................................................. 3 50
Grape fruit, Florida, case ........................................ 7 00

Jamaica, case ................................................................ 3 50
Crapes, Malaga, per keg ................................. 6 00 6 50
Lemons ......................................................................... 3 50 4 00

Florida ............................................................................. 4 OO
Navels ..................................................................... 3 00 3 50
Valencia ................................................................ 3 75 4 50
Jamaica, box ....................................................... 1 75 2 00
Mexican ................................................................... 1 75 2 00
Bitter oranges, per box ................................ 2 50 3 00

Pineapples—
Floridas ............................................................................ 4 00

Tangerines, per strap .................................................... 5 25

VEGETABLES.—The market has not 
brought forth any changes this week, but 
promises interesting results before long. 
The prices all around have experienced 
no change, but are likely to advance ow­
ing to shortage of crops Onions tend 
to advance as a result of scarcity otter­
ed.

Potatoes are likely to show a decline 
as the Irish potato imports are hecom-
ing stronger
Beans, green, hamper ...............................
Brussels sprouts, per qt..............................

7 50 
0 25

Cauliflower, dozen .......................................... 2 50
Celery, Cal.. 6 doz. to crate, crate ... .... 9 50 9 no

ft 15
1 nnGreen peppers, bus. basket .................. .... 2 50

Lettuce, Boston, per box of 2 doz. ___ .... 2 no 2 25
Leeks, dozen ....................................................
Onions—

.... 1 50 1 75

4 00 
2 25Half crate ..............................................

Canadian reds, 100 lbs., per lb. ... 0 06
Radishes, dozen .......................................... 1 no
Sweet potatoes, per basket ...................... 3 00
Montreal potatoes, new, bag .................... .
New potatoes. 19 bbl. : 6c lb.
Strawberries, per qt..........................................
Spinage. per bbl................................................

2 00

0 75

Turnips, per bag ............................................. 1 no
Parsnips ..................... .................................... 2 no
Tit"” ................................................................... 0 20

TORONTO.
OREKN FRUITS —There is a fairly 

active demand in green fruits for the 
season of the year. The heavy snow 
storms of late interfered somewhat with 
the shipment of goods.
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Another supply of marmalade oranges 
has arrived and is moving out to the 
trade quite freely. They have sold well 
this year. The last shipment for the 
season has now arrived.

Navel and Florida oranges are in lair 
demand. Although Floridas are the best 
eating orange, the seedless seem to 
have secured such a hold on public favor 
that they are in greatest demand. 
Stocks of good apples are gradually be­
ing reduced
Bananas ........................ .... 1 26 1 75
Lemons, Meaaina. new crop ................... ........ ITS 3 S

Marmalade .......................................... s m
3 SO

California navels 3 <*> 4 TO
Mexicans .................................... 2 00 t 25
Valencias, 714 s .................................. 5 50
Valencias. 42!#‘s ..................................... 4 25 4 50
Tangerines, strap of 2 boxes ......... • m

Grapefruit—
Florida, case ............................................. • so

3 So 4 50
Grapes. Almeria. per keg ......................
Knglish hot house grapes, lb..................

......... 4 on 1 ®
0 75

Cranberries, bbl. .................................... ... 13 50
Cranberries. p*-r box ................................. « 50
Apples, bbl.........................................................
Pineapples, case ............................................
Florida strawberries, box .........................

.... 2 25 4 00
4 50

......... e 66 0 75

VEGETABLES.—The firmness in par­
snips was referred to last week. Up to 
$1 50 per bag is being asked by whole­
salers this week. They are extremely 
scarce, and not only can they be expect­
ed to continue high but probably be un­
obtainable before many weeks have pass­
ed A similar strong situation prevails 
in beets, carrots, cabbage and home 
grown onions. Valencia onions are also 
firmer and higher.

Potatoes are holding their position but 
the excitement has subsided Consider­
able Kuropean potatoes have come to 
this market, settling the situation by 
supplying the demand. Holders in New 
Brunswick continue to hold firm ideas. 
The imported potatoes are being sold at 
about the same figure as Ontarios.

The Florida celery that came in last 
week was only fair in quality. Canadian 
stock has been exhausted for some time. 
California continues scarce.
Pamsips. per tug .................... ................................. 1 50
l‘. -tutor*. N. R.................... 19) IS
Potatoes. Ontario, bag 175 1 R

Spanish, case 4 00
Spanish, fnvs ........................................................ 1 Of
Canadian. 73-lb. l«ag< 3 00

yweet potato1', hamper .......................... ......
Mushroom'. 1-lb. box»-» ................................... .
<\m. hothouse tomato*', lb................................
New lettuce, per dozen ........................................
Green onions, dozen ..............................................
New radish, per dozen .......................................
Boston cucumbers, dozen .................................
Boston head lettuce, dozen ...............................
Canadian beet, per bag ....................... ............
Cabbage, barrel .......................................................
Carrots, bag ..............................................................
Turnips, bag ..............................................................
Celery, per dozen ...................................................
Celery. Cal., per case. 6H to 10 doe................
Celerv. Fla.. i**r case. 5 to 8 dor...................

1 75

0 »
046
2 75
1 en 
1 10
2 25
l 10
e so

? no
n 75» a
0 40os6»
2 75tm1 s
2 SO 
1 8 0 8 
1 » 
• « 
5 00
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Western Grain^Storages are Advised
For Purpose of Storing Western Canadian Grain that Does 
Not Reach Lake Superior Ports Before Cold Weather—Long 
Hauls in Zero Weather Means Slow Progress on Part of Rail­
ways—Serious Situation Now Existing in View of Tough Grain 
Mixed With Ice.

StaB Correspondence.

Manitou, Man., Feb. 28.—The grain 
situation through the West appears to 
be a serious one. The fine weather is 
rapidly approaching and there are mil­
lions of bushels of grain yet in the 
country, very much of which is tough or 
mixed with ice. This, unless moved 
soon, will spoil when the weather gets 
milder, and to all appearances it will 
be impossible to handle it all, or nearly 
all, by that time. Some assert that if 
the railways supplied all the cars that 
could be loaded in the next six weeks 
they could not take out all the grain.

The last few days great quantities of 
grain have been going by southern 
routes to Duluth, but it is feared the re­
lief has come too late to save many of 
the farmers from serious loss.

Railways Behind Development.
In reviewing the situation it is quite 

evident that the railways have not kept 
pace with the development of the coun­
try in their facilities for taking care of 
the rapidly increasing products. The 
situation this year is abnormally seri­
ous, but the question is often heard and 
is quite reasonable: What would it have 
been if all the land under cultivation last 
season had produced a normal crop? The 
product could not have been moved un­
der existing circumstances for months 
yet.

Another question that is often heard 
out here and a very natural one is: 
What of the future’ Those who have 
traveler! over the créât provinces of Sas­
katchewan and Alberta and seen some­
thing of the millions of acres that have 
been broken last summer and fall bv 
the traction plows and will he under 
crop next vear can realize in some 
measure the seriousness of the ques­
tion

Great thimrs are being done by the 
rail wavs in adding rolling stock and mo­
tive power, but not in proportion to 
the increased acreage readv and that will 
he readv for crop this spring.

Outside Advice Freely Offered.
Manv suggestions are being offered to 

meet the threatening situation, most of 
them by people who have little practieal 
knowledge of the conditions. The rail- 
wav magnates are advising the farmers 
to build granaries to take eare of their 
crop till such times as it can be moved: 
or are advising them to go into mixed 
farming and cattle feeding, thus reduc­

ing the amount of grain to be carried 
east in the early season.

Doth these propositions have their dif­
ficulties. Granaries may be all right if 
the grain is dry, but in seasons like the 
past where so much of the grain is 
tough, a granary is of little value as 
soon as the weather turns mild in the 
spring.

Mixed Farming Coming Slowly.
Mixed farming may be one of the 

remedies of the future, but there are 
many reasons, which are too long to 
discuss in this article, why it will not 
be largely adopted by western farmers 
in the near future. It will no doubt 
come, but it will be by the slow process 
of evolution.

There is one plan, the adoption of 
which would give great relict and could 
be made available in a very short time. 
Vniler present conditions all the grain 
is hauled to lake ports and after the 
season of navigation closes is stored in 
the terminal elevators at these points. 
It must he borne in mind that almost 
immediately after navigation closes the 
weather in this western country becomes 
severely cold. The effect of this is that 
the hauling capacity of the railways is 
materially reduced, even if there is little 
snow to impede the progress of the 
trains. This makes the transportation 
of grain over the long haul to the lake 
front a slow and tedious operation.

Storage at Western Points.
The remedy for this appears to be, not 

the building of increased storage capa­
city at Port Arthur and Fort William, 
but the erection of a large storage 
warehouse at Winnipeg or Ilrandon, and 
another at Regina, each of these with 
drying capacity for tough grain.

It may be urged ir. opposition to this 
scheme that there would be the increas­
ed expense of elevator handling, but 
this would be more than offset by the 
additional capacity of the rolling stock 
and motive power. It, would be a com­
paratively easy matter for the railways 
to transport grain to those elevators, 
compared with what it now is to haul 
it hundreds of miles to the lake ports 
when the thermometer is below zero.

Take to Lake Ports in Spring.
This stored grain could then be hauled 

down to the head of navigation in the 
spring and summer when a locomotive 
could handle fifty or sixty loaded cars, 
while in zero weather one-third of that

50 s

number is a heavy load and a long, 
slow and unprofitable undertaking. Such 
elevators as suggested above would be 
equally efficient and convenient if the 
grain went by the Hudson’s Bay or the 
southern route.

If this method had been adopted and 
in operation now it would in all proba­
bility save the farmers of the West mil­
lions of dollars this season.—David Wil­
liams.

PROPOSED ST. JOHN REFINERY

Atlantic Sugar Refineries Looking Over 
the Merits of the Project.

St. John, N. R„ Feb. 29—(Special)— 
Norman J. C. Mather, of the financial 
firm of Murray & Mather. Toronto, was 
a visitor to St. John last week, and his 
visit recalled the matter of proposed 
erection of a sugar refinery here. He 
said that his firm had made the fin.on- 
eial arrangements w'lh the Atlantic 
Sugar Refineries. Limited, the successors 
of F. C. Durant, and that lie came here 
to determine the present status of the 
company’s agreement with the city. Mr. 
Mat her was informed that t he city 
council had already voted unanimously 
against granting the successors of Mr. 
Durant the desired extension, and the 
matter of another site was suggested, 
and is now under consideration.

The Board of Trade Council held a 
meeting, but made no recommendation 
pending results of negoiiations for an­
other site along the harbor front. The 
company, it is said, have had engineers 
in St. John recently, inspecting proper­
ties. and their reports have been favor­
able. Should satisfactory arrangements 
be made for the sugar refinery coming 
to St. John the council will he asked to 
grant the same terms conceded Mr. 
Durant with regard to taxation and 
water supply.

CALGARY CLERKS ORGANIZE.

Expect to Have Thursday Half Holiday 
Effective the Year Round.

f'atgarv, Alta.. Feb. 28—(Special)— 
The clerks of Calgary have formed an 
association wth the following officers:— 
President, M. Wilson ; Vice-President, 
Geo. S. McKenzie ; Secretary-Treasurer, 
C. A. Washburn ; Executive Committee,
11. D. Campbell. G. A. Meikle, F. Bann- 
tinheimer and Geo. S. Mackenzie. The 
committee has visited the Calgary mer­
chants. and reports that they have agreed 
to close their stores every Thursday at
12. H0 p.m., except in weeks in which a 
holiday occurs, this half holiday to be­
gin the first Thursday in April.

For some time past the above has been 
in operation during the summer months, 
but the clerks expect now to make it a 
rule the year round.



Lenten Fish Trade Now in Full Swing
Sales Start Off Briskly—Weather Conditions in Some Parts 
of Country Unfavorable—Fish Must be Seen to be Sold—
Should be Displayed Prominently—Scarcity puts Firm Tone on 
Several Lines.

The Lenten fish trade is off to a good 
start. The opening of the season on 
Wednesday of last week found a brisk 
retail demand which is expected to con­
tinue. In some sections adverse weather 
conditions interfered to some extent 
with trade. Heavy snow storms were 
responsible for delayed shipments, while 
blockaded roads in the country prevent­
ed customers from getting out to pur­
chase.

It is pointed out by one wholesaler 
that fish must be seen to be sold. Here 
is where the phone should be freely used. 
If the y "e do not get out to the 
stores, this is one of the lines that suf­
fers heavily. Dealers should not allow 
fish to occupy an unimportant place in 
the store i it her. but should, especially 
now, be given full prominence.

Scarcity in many lines resulting in a 
firming tendency was pointed out last 
week. Indeed, there are few if any lints 
which show any overplus. With a con­
tinued good demand, prices can be ex­
pected to rule firm.

Dealers should not lose sight of the 
opportunities now presented for sale,of 
fish. “Make hay while the sun shines,” 
is advice which the dealer in fish would 
do well to follow just now. He should 
put strong efforts forward to boom sales 
in this department. Conditions could 
hardly be more favorable for the sale of 
this line than theyare now.

QUEBEC.
MONTREAL. — The Lenten trade 

holds strong, with a firm market in most 
lines. Prices have developed no change 
during week, and arc likely to run on 
same level for some time. A shortage in 
cods has been predicted since the be­
ginning of the Lenten season and are 
now almost entirely off the market. A 
scarcity of halibut is close at hand, 

runsn and frozen.
Market cwl. case», 250 lbs., per lb. ....................... 0 04
i-e»» thin case ............................................................. o 0«tk

Haddock .................................................................... 0 (4%
Halibut, ner lb..................................................
Herring, frozen, per 100 flah ....................
Mullets ................................................................
Hike, round, per lb.......................................
Pike, dressed and headless, lb. __
Steak ext ............................................................

___ 0 l>*%

Mackerel .................................................................................

Dore or Pickerel ..............................................
R. C. red salmon ...........................................
<ias|ie salmon, per lb.................................

___ 0 07%
No. 1 sm. Its per lh...........................................................

Lake tmut. per lb............................................
Whitefish, large, per lb................................
Whiteflsh. small, lb....................................

....... 0 0fl%

....... 0 C9

PREPARED FISH.
Boneless rod. in block* nr packages, lb. .7. 8. 10,
I try pollock. 100 lb. bundles. per bun-lie ........
Shredded cod. 2 doz. in box. per box ...............
Skinless cod. 100 lb. ca-*e ..............................................
Boneless strip cod, 30-lb. box ................................

' salted and pickled.
New green c«. 1 per bhl.. 200 lbs. ..........................
V.. 1 bhl.. „i-0 lht...........................................................
New Labrador herring, per bhl.......................................
New Labrador herring, p-r half bhl.....................
Labrador sea trout, hhh............................................
Labrador ««a trout, half bbls......................................
No. 1 marker. 1. pail .................................................
No. 1 mackerel, half bl>N...........................................
Scotia herring. No. 2. bhl............................................
Lake' trout, kegs ....................................................................
Choice mackerel, pail ...............................................
No. l green ha Mock, per 20Q Ha................. 7 50
No. l green iHillock, ter 200 lbs.............................
silmon. It. r . red. bhl...............................................
Salmon, It. f\. half bhl...........................................
Salmon, Labrador, bhl....................................................
Salmon. Labrador, half bhl.......................................
Salmon. Lahrn lor., trva.. 300 lbs.............................
Sal* eel*, per lb.......................................................................
Salt sardines, bhjs. .......................................... .................
Salt sardines, half hills.........................................................
S< a trout, half bhl...........................................................
S. a trout. Mils............ ........................................................
Scotch herring .................................... ................................
Scotch herring, keg .....................................................
Holland herring, half Mil..............................................
Holland herring, keg ...................................................
Itoneless new herring. M lh. brls..................................

SMOKED.
Bloaters, large, per box .............................................. ..
Yarmouth bloat- r- fancy, per b-<x ......................
Ha l<Hcs. fancy, 15 lb. boxes, per lb.............................
"Fillets, fanev. 15-lb. boxes. j*er lb..........................
Herring, new. smoked, per b-»x ...........................
Kippers (small) per box of 5^ fi-th ....................

0
0 65%

11. 12

10 00 
9 no

6 00
8 no : an

15 no

21 '*)
0 06
5 M 
2 75 
f M

12 rd
6 50 
1 W 
5 50 
0 75
0 1 %

n nrtfc o V)
1 18 
1 10

SHELL FISH.
Oysters, choice. Milk. Imp. gallon ...................... 1 40
Oysters, bulk, selects ....... ................ .......................... 1 60
Oysters, fanev cape, large hbla.................................... 9 no
Malfs que ov-cers. per bhl. ......................... 8 00 12 00
Solid meats -Standards, gal. $1.75: selects, gal.. $2.no. 
ltoilcd lobster*. per lb.........................................................  0 20

Standard oysters, which have been 
scarce owing to the extreme cold, show 
signs of improvement and a better sup­
ply is expected as result of milder 
weather.

ONTAP.IO.
TORONTO.—The opening of Lent on 

Wednesday of last week found dealers 
pretty well prepared for the good de­
mand which set in. With more favor­

'll

alik- weather conditions, it is -piite prob­
able that trade would have shown up bet­
ter. Heavy snow storms, witli the re­
sulting crippled freight service and 
blockaded roads throughout country made 
for a smaller consumptive demand than 
would have otherwise lieen felt. Lenten 
season i- young as yet. however, and 
wholesalers look forward with confidence.

Steadiness prevails in all lines of fish, 
as pointed out last week. It is not un­
usual when the Lenten season is on the 
wane to see prices ease off on some lines, 
which dealers wish to clear. Present in­
dications, however, point to no overplus 
at the end of the season. Pickled trout 
are noted as in rather limited supply by 
some firms, while Labrador herrings in 
half-barrels show a marked scarcity for 
the season.

FROZEN FISH.
Hold eyes ................................................................ .
Dike .............................. ................................................
V xv pink sea salmon ..........................................
Whiteflsh .....................................................................
Halibut .........................................................................
Sm.lt', -xtra. per lb..............................................
Smelts. No. 1. per lb. . ........... ........................
lied salmon. h« adless an 1 dresse 1 ...............
S«a birring, 1.«./ ......... ...................................
Mullets .........................................................................
Bluefi'h .........................................................................
l.akv herring .............................................................
St. .tk. col, per lh................................................... .
Flounders, j-er lb...................................................
Tullibus, per lb.......................................................

FRESH CAVOHT KISH.
St. ak col ................................... ............................
Haddock ......................................................................
Tr-.it ..............................................................................

SMOKED.
Kipper*. per box ....................................................
R1 atvrs. p- r t*ix ....................................................
Finnan Ha. Idle, per lb..........................................
Digby Herring, per bundle ..........................
Foil. linj-.ri.il .................................................
Ou ml-on-toa>:.................................................................

.! b,. Ml. ..................................................
« ‘itvnt-s. ba.sk. t .......................................................

Xfctcort, per lb. .....................................................
s-otch had lies i>er box ...............................
Scotch kippers, per box ..................................

PHKLED.
Lake herring, per kvg ...................................
Oysters. select*. per gallon .................. ..
Oysters. stan« lards, per gallon .................
Pickled trout, per naif bbl............................
Labrador h- rring. bbls......................................
Labrador herring, half bbls. ................. . ...
Shrimi s 1-gallon cans ....................................

RUERA RED.
Shredded cod. 2 doz pkg< to box .........
Acadia coil, 2-lb. boxes, 12 to crate .... 
Skinless cod. I »* lb. boxes, whole nsh. box 
Cod in loose strips. 25-Ib. to bos. lb. ... 
Cure coil tablets. 20 Mb. tablets ...........

0

NEW BRUNSWICK.
ST. JOHN.—I.oval dealers arc decid­

edly pleased with manner in which Lent 
business in ti>h was opened last week, 
for sales were brisk on all lines and sup­
ply sufficient to meet it. Weather con­
ditions had been conducive to fairly 
good catches and although no dealer was 
too well stocked, there was quite enough 
on the market to meet the trade.

2
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Prices prevail about as usual but with 
greatly increased demand through Lent­
en season there is possibility that some 
lines may be dearer. Clams none too 
plentiful and fair weather is desired be­
fore they are again received in large 
quantities either from local sources or 
from the Scotian flats. Lobsters arc also 
in rare supply. The reasons given for 
the scarcity of lobsters is that high 
winds and cold weather which have pre­
vailed along the coast have materially 
affected the fishing, and until mild 
weather sets in the local market will be 
unimproved.

NOVA SCOTIA.
HALIFAX. — Since Lenten season 

opened local dealers have had all the 
business they can handle. They are 
handicapped, however, by scarcity. No 
fresh halibut is offering. There is a

small quantity of iced stock on market, 
but demand for this is only fair. The 
price is also high, which to some extent 
restricts sales.

The market is bare of lobsters. No 
live lobsters reached the local, market 
during the past week. Demand is ex­
cellent and dealers cannot get sufficient 
lobsters to fill orders. Many years have 
elapsed since such a condition prevailed 
in Nova Scotia.

Salt mackerel are also scarce. The 
market for these fish shows a firmer ten­
dency.

There was an abundance of smelts on 
market last week and they were finest 
of the season. Haddock and cod are in 
fairly good supply.

Sales of oysters are large and the de­
mand for smoked fish is unusually 
heavy. Fillets and finnan baddies are 
the leaders.

Window Displays Suggested for Fish
How Frozen, Prepared, Pickled and Canned Fish Can be At­
tractively Arranged—An Actual Display that Sold Goods—An 
Opportune Time to Feature Fish.

This is perhaps the briskest season of 
the year for the sale of fish. At. least 
it should be to the dealer who takes 
full advantage of the opportunities now 
presented. Favorable weather or other 
conducive conditions will not of them­
selves bring to the dealer the greatest 
possible amount of business. The retail­
er must introduce salesmanship and sell­
ing methods which combined with favor­
able conditions will work for the great­
est amount of trade possible in this de­
partment.

Display is an important factor in the 
sale of any line of goods. This is per­
haps more true with fish than many 
other lines. They must be brought be­
fore the notice of customers in order to 
induce sales. They must also be shown 
in an attractive manner for unsanitary 
and unattractive displays will not sell 
foods to particular customers, and the 
public are becoming more strict in this 
regard than in the past. The show win­
dow can be used to good advantage these 
days in promoting fish sales.

Making Frozen Fish Display.
Frozen fish are a good selling line. 

With this variety some appetizing dis­
plays may be made. A catchy window 
can be made by the introduction of a 
fish net into the display. It is sugges­
tive. If a mesh net is used it may be 
draped down from the hack of the win­
dow and caught up at the bottom so as 
to hold in a quantity of fish of all varie­
ties. On the floor of the window the 
several individual lines can be shown

separately. Do not forget to set the 
display off with a show card or two. 
“Fresh frozen fish for dinner to-dav," is 
a suggestive phrase.

To carry out this fish net scheme, if a 
large net is not obtainable, several 
smaller ones each holding a quantity of 
fish could be substituted.

Shown in Separate Dishes.

Another good frozen fish window re­
cently came to the writer’s notice. Each 
line was shown in separate dishes. These 
dishes or trays were of white porcelain, 
making a tasty exhibit. At the front of 
the window the words, “Fish—a good 
food," were spelled out with frozen lake 
herring. Letters can be easily formed 
with these fish, a certain quantity of 
which arc sold by most grocers.

Customers are not always acquainted 
with every variety of fish. A good idea 
might be to show one particular line, 
not common, have a big show card bear­
ing its name and shortly describing it 
and its taste and qualities. Consider­
able interest can in this way he arous­
ed.

Wheel-shaped Design.
Smoked and pickled lines of fish also 

offer good material for a display. A 
background might be made of baddies or 
some similar line hung from hooks at 
the back of the window. Wheel-shaped 
displays can easily be made on the floor 
of the window with salt sardines or salt 
or pickled herring. Oysters and 
shrimps could also be placed in this dis­
play.

In fish, the dealer has a varied array 
of lines which may be used for window 
display. We have also canned and pre­
pared lines. In canned fish we have sal­
mon, sardines, lobsters, herring, smelts, 
shrimps and anchovies. In prepared we 
have codfish in its different preparations. 
These lines can be shown after the style 
of any canned and package goods dis­
play.

Points that Assist.
Show cards can be used to good ad­

vantage. In canned fish emphasize the 
fact they are ready to serve. Point out 
that fish is a good food and that it is 
sanitarily prepared.

All kinds of fish and fish foods com­
bined may be worked into an excellent 
display. It it is possible, it is suggest­
ed that the dealer have a painted fishing 
scene for a background. The addition of 
a number of ordinary fish poles and fish­
ing lines will give a touch of the realis­
tic. Down either side of the window a 
wall of canned salmon can be built up. 
On the floor of the window the different 
varieties of fresh, frozen, salt and pickl­
ed lines may he shown on white porce­
lain trays. With the addition of cat­
chy show cards such as, “Fish to suit 
your fancy," the whole should present 
an attractive display that should sell 
goods.

Grocers' Letter Box
"7,” ZC ..... l,au« vuciuoni. ir yon d«
!![®r‘he m*n“f"c‘urer of any line of good. 
"rlrt*!)"11 artlcle elln be «ecu red, etc., etc

Coupon Books.
I'M it or Canadian Grocer,—Re your 

articles on The Management of a Retail 
Business, by H. C. Carson. F.S.S. Where 
could a merchant procure those coupon 
books spoken of?

ALBERT C. IDLE.
Irma, Alta.
* -®. I consider my investment in 

your paper the best I ever made.
Editorial Note.—The Allison Coupon 

Co., Indianapolis, Tnd., U.S.A., manufac­
tures coupon books.

• e •

Standard Weight to Eggs.
Editor Canadian Grocer,—Is there 

any Government standard weight to a 
dozen of eggs? Please settle bet by re­
plying through your Letter Box as early 
as possible.

A. H. II.
St. John, N. B.
Editorial Note.—Vnder the Dominion 

Government’s Inspection and Sale Act, 
section 330, the following appears:— 
“When eggs are described as sold by the 
standard dozen, the dozen shall mean one 
pound and a half.”
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How Butter and Egg Markets Stand
Importation of New Zealand and United States Butter Pre­
vents Prices Soaring—Canadian Production Supplies Only 
Small Percentage of Demand—Egg Market Depends on Weath­
er—Eggs Coming Prom United States—Lard in Good Demand.

Left to the Canadian supply alone, 
where would butter prices be to-day? 
Vndoubtedly at a higher level than now- 
obtaining, tor without importations ot 
New Zealand and United States stocks, 
an acute situation might now be ruling 
in this commodity in Canada.

The small stocks ot storage butter 
carried into early winter have been rc- 
îerred to on several occasions. Added to 
this winter production has been exceed­
ingly light. It, therefore, became evi­
dent some weeks ago that left to 
itself Canadian demand was going to 
greatly exceed supply. At that time 
no relief could be looked for across the 
border, for values were reaching record 
heights there. New Zealand butter was, 
'herefore, called to the rescue and consid­
erable quantities have been brought in. 
Now prices it. United States have slump­
ed, making possible importations from 
.'i ross the line.

This will have a steadying tendency on 
•trket. Canadian production is snp- 
ving only a small percentage of de- 
and so that imports are necessary. In-

• ed country merchants in farming sec- 
uns are in many cases not receiving 
i liaient butter to care for their own 
•mand. The (act that other countries 
i ready with offerings w-ill have the

'leiiev of keeping prices from asccnd- 
higher.

ggs have also had to be brought in 
i a United States in large quantities

• order to care for Canadian appetites. 
>rage and pickkd eggs have been off
market for some time and new laids 

’ alone offered. Lent is working for 
mrger consumption, while the new 

“■ itself, once the consumer com- 
‘ l|Pps to use it, is such as to further 

cal to the consumer’s palate, 
lie weather now rules the egg market.

- the temperature moderates, produc- 
n will increase, and prices according- 
rase. While the Canadian supply is 
" *nK UP to better advantage of late, 
as vet falls far below the demand,

and big quantities are being brought 
from across the border.

Lard is in good demand, the result of 
the high prices prevailing for butter. 
Lent is not conducive to a big meat de­
mand but hams and bacon are moving 
fairly well. Live hogs are steady under 
limited supplies.

MONTREAL.

PROVISIONS—Market has been de­
void of features, prices for all lines be­
ing steady with fair local and country 
demand in hams and bacon. The call 
for lard is good and the movement of 
barrelled pork about up to the average. 
The Lenten season lias had no effect on 
the market, but may develop new fea­
tures as the season progresses. Hogs 
are likely to show an advance in price 
as a result of the short stocks.
r - ‘ "Bn. beery, lb. ....................... I 1M
I m. light, lb. ............................ I UW
1 1, 25 lb*, upwards, lb................ 0 U
1 to 25 lbs., per lb. ..................  0 13

S to II lbs., per lb. ............... I 14%1 ■. 10 to 13 lbs., per lb* ........... 0 14%
I, lane. 16 to 251 ha.. per lb... 0 14. «all. I to 11 lbs., psr lb. .. 0 IF*

English, boneless, per lb. ... 6 14
skinned, becks, per lb. ....... #16

S in. boneless, short, per lb. ... 0 11
I all skinned boneless ...............  0 S4
1 r cwt.................................  T ■ T 10
1 per cwt............................... 9 25 9 50
I

. psr lb. ............................... I 1114oh 10 lbs., per lb. ................ I 11%
* 6 lbs., per lb. .................... §H%
eh 3 lbs., per lb. ................. • 11%
I lbs. net per lb. .................  0 11%lbs. gross, per lb. .................. • 11%
net. per lb. ........................... • 11

per lb. ........................... 6 11%leke ......................................... • n%
C ■

net. per lb. .......................... I Vt
s • Ik U cut. per Ik ... t ■%i. « I he. te en*, per lb. ...... e 0Tb
». B Ihk ta M*. per Ik ... « »I the. net, per Ik ............... « U%
Ihk irnM. per lk ...............  I Wgnet. per lk .......................... IM
k. per lk ........................... IPX
Osh. ....................................... « OSS

H ion net pm. bbL M pie*. OH
B ................................................. II *t heel pork bbL «Mi pie*. BOS

deer pork, bbl.......................... B PIg ........................................... BW
h t. bbl........................   a mPI k bbl. .................................... r B
PI Ik bhlk ................................. MB
PI Ik bblk ................................. n »
Oi mbs, Ik ................................ e n

RUTTER—Rutter has been exciting 
for past few weeks, but now seems to 
have settled down. The consumptive de­
mand is fairly good, the New Zealand im-
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jiortation going freely. No tendencies 
towards a decline are yet in sight.
Creamery .............................................................  0 * 0 36%
l>airy, tubs, lb..................................................  0 28 0 30
Fresh, dairy rolls ...................................................... 0 32

EGGS—The extreme cold weather and 
heavy snow storms last and this week 
had a trying effect on egg market, al­
most resulting in famine due to blocked 
roads. Dealers found the only means of 
supplying customers was to borrow from 
each other. Price advanced 5c, but de­
clined almost immediately. The mild 
w-eatlier of latter end of last week re­
lieved the situation, and the roads clear 
once more made importations possible. 
Prices will soon drop to the 30c level, 
provided U. S. new laid supply runs 
freely and the weather continues mild.
Mew laid. ............................................................  I ■ IB

CHEESE—Cheese market is prac­
tically in same shape as it was last week. 
Prices fur the present remain unchanged, 
hut will undoubtedly advance, as stocks 
have been reduced considerably. The 
local demand is steady, but greatly modi­
fied as result of high quotations.
Queb*. Ur*. ................................................. 0 It I 1TH
WMlern. I.ipe .............................................. I It 11TSÉ
Wntnro. twin. ................................................ I IT I 17H
Western, mall. » Ibk ................................. I » P Mg
Old ebee*. large ....................................... I IS I MS

POULTRY—Poultry has been feature­
less; the same slow market prevails, with 
prices as previously quoted. The situa­
tion will not vary much until navigation 
opens in May. Then a little more active 
market can be looked forward to.
Fowl ......................................................................  I U I M
Chick*. ................................................................ Ill III
Oee* .................................................................... Ill SI*
Turkey. ................................................................  IB SB
Dueba .................................................................... I IS SB

HONEY—With a steady market and 
a good seasonable demand, honey for 
the week lias remained unchanged. The 
prices stand in last week’s position, and 
no tendencies towards new developments 
are perceptible.
White clover, strained ......................................... I 12
White clover, in comb .............................^........ 6 15
Buckwheat. in comb ............................................. • 11
Buckwheat, strained ................................................. • «%

TORONTO.
PROVISIONS—A firmer feeling in 

lard is one of the features of week. As 
pointed out in our last issue, high pre­
vailing price for butter works for a 
larger consumption of lard, thus account­
ing for firmer tone. Some wholesalers 
whose stocks are being heavily taxed are 
quoting prices %e up. Lent does not 
work for a big demand for meats, bnt

m
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hams and bacon are moving quite freely. 
Hogs are firmer and 10c higher.

Smoked Meat»—
Light hams, per lb. ...................................... 0 14% 0 IB
Medium hams, per lb.................................... 0 14 0 11%
Large bams, per lb....................................... 0 13% 0 14
Backs, plain, per lb.......................................  0 17 0 18
Backs, pea meal .............................................. 0 18% 0 19
Breakfast bacon, per lb.................................  0 15 0 17
Roll bacon, per lb........................................... 0 10% 0 11%
Shoulders ................................................................. 0 10% 0 11

Tickled Meats—1 cent less than smoked.
Long dear bacon, per lb............................ 0 11 0 11%
Heavy mess pork, per bbl................................. 19 00 20 00
Short cut, per bbl............................................ 21 00 22 00
Cooked hams ................................................... 0 21 0 23
Lard, tierces, per lb....................................... 0 11% 0 11%
Lard, tubs, per lb............................................... 0 11% 0 12
Lard, pails, per lb........................................... 0 12 0 12%
Lard, compounds, per lb. ............................. 0 09 0 09%
Live hog< at country points .................................. 6 45
Live hogs, local .............................................................. 6 75
Dressed hogs ...................................................... 9 00 9 25

BUTTER—Importations of butter 
from United States and New Zealand 
brought relief to the butter market, which 
was fast developing into an exceedingly 
acute one. Left alone to the supply of 
Canadian butter, prices would have un­
doubtedly advanced to higher level than 
now obtaining. With storage stocks ex­
hausted and Canadian production sup­
plying only a small percentage of de­
mand, relief had to be sought elsewhere. 
A considerable supply was brought for­
ward from New Zealand, while decline 
in price of this commodity across the 
line made possible the bringing in of 
butter from Chicago. Several houses 
have brought along considerable quan­
tity. thus having a steadying tendency.

Per lb.
Fresh creamery print ........................................... 0 35 0 38
Creamery s<-ii Is ................................................... 0 33 0 35
Farmers' separator butter ................................. 0 32 0 31
Dairy prints, ch ore .............................................. 0 30 0 31
No. 1 tubs or h nv3 .............................................. 0 23 0 30
No. 2 tubs or boxes ............................................. 0 25 0 27

EGGS—“Purely a weather market” 
was the way one dealer summed up the 
egg situation. That is to say, that as 
the weather becomes milder, production 
will accordingly increase and prices mod­
erate. For some time now pickled and 
storage eggs have been an unknown 
quantity, and new laids have had to be 
wholly depended on. The Canadian hen 
falls far below supplying present de­
mand and considerable quantities are 
coming in from United States. As the 
temperature moderates, however, Cana­
dian eggs will become a more important 
factor in supply. As supplies increase, 
prices will ease.
New laid eggs ................................................... 0 55 0 38

CHEESE—The cheese situation needs 
no repetition. Prices are undoubtedly 
high and are likely to continue so. So 
strong is tone of market that further 
firmness would not be a surprise.
Cheese-

Large
Stiltons

.... | 18% 
0 16% 0 17 
0 IS 0 18%

POULTRY—Situation shows no par­
ticular change. There is not great deal 
doing just now, hut those dealers who 
handle this line extensively state that 
movement is fully up to average for the 
season.
Poultry—alive—

Fowl ................................................................... 0 08 0 10
Chickens............................................................. 0 10 0 12

Ducks ..............................................................  0 14 0 15
Geese ......................................................................... 0 13
Turkeys ........................................................... 0 17 0 If
Dressed, 2 cents per lb. more.

HONEY—Demand is moving along the 
usual lines, not brisk, but fair.
Honey—etrained-

White clover, 60-lb. tins, per lb....................... 0 12
White clover, 10-lb. tins, per lb. ................... 0 12%
White clover, 5-lb. pails, per lb........................ 0 13
Dark clover, 6-lb. pails, per lb....................... 0 12
Amber honey, 60-lb. tins, per lb. .................. 0 08
Buckwheat, 60-lb. tins, per lb......................... 0 07

Comb white clover, per doz.................... . 2 25 3 00

F. J. Wood, for fourteen years in the 
grocery and dry goods business at Pe- 
trolea, Ont., has retired. His grocery 
stock has been sold to A. Scarsbrook, 
who has moved the stock to other prem­
ises. Mr. Wood may remove to the 
West.

Money Lost in Buying Inferior Eggs
Details of an Actual Purchase Sent to Commission House—
Out of 120 Dozen Alleged Fresh Stock 40 Dozen Came Be­
low Mark—Shipper Loses About 3 Cents Per Dozen—Where 
The Trouble Lies.

A produce firm in an Ontario town re­
cently, experienced a rather unpleasant 
transaction, one which is of frequent oc­
currence and which has much to do 
throughout the year with the price of 
eggs.

This firm prehased 120 dozen eggs 
from farmers in the surrounding coun­
try, all guaranteed to be strictly new 
laids, and sent them on to a Toronto 
commission house.

The Expected Profit.
The eggs were bought at 35 cents a 

dozen. The produce dealer expected to 
make 5 cents per dozen or a little more 
than 12 per cent.—a profit no one can 
call unreasonable when cost of doing 
business is concerned. The farmer’s 
word was taken that the eggs were 
fresh and sent them forward to Toron­
to. One hundred and twenty dozen at 
in cents meant a return of $48 on an 
initial outlay of $12.

Out of the $f> gross profit, the dealer 
had the commission and the freight to 
pay and did not expect to have a net 
profit of more than 1 or 2 per cent, per 
dozen.

Here is the statement he received 
from the commission house on arrival of
the eggs:—

Fresh —80 doz. <3 40c......... $32.00
No. 2 —24 doz. <S 28c ......... 6.72
Inferior—14 doz. @ 23c ......... 3.22
Rotten — 2 doz. (ft 0c .......... 0

120 doz. $41.94
The Actual Loss.

The eggs cost originally $42. Add to 
this say 3 cents per dozen for commis­
sion ar.d freight and we have a cost of 
$45.60 leaving an actual loss of $3.66 on 
the small transaction without taking in­
to account necessary overhead expenses 
on which any such transaction must 
bear its share.

Cause of the Trouole.
No dealer can or should do business 

on such a basis. The trouble lies with 
the farmer who holds his fresh eggs too 
long. He probably notices from the 
daily press that eggs are high and going 
higher and desiring to get the best price 
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goinjÿ holds stock for probably two 
weeks or a month. This necessitates 
culling on part of commission men after 
candling when the real character of tho 
eggs is shown up in its true light.

To get at the root of the evil, there­
fore, the dealers must get the eggs when 
they are fresh. On a declining market 
like the present this is not difficult as 
the farmer naturally and quite rightly 
wants to get the best price going. But 
when prices arc going up like they were 
three, four and five weeks ago it was not 
so easy.

A Possible Solution.
Before buying it might be a good policy 

with some produce and country town 
merchants to stipulate that the farmer 
be paid according to the result of the 
candling. In a tactful way this could 
be gone into, perhaps the farmer would 
be more careful if a diplomatic letter 
were written him pointing out the re­
sult of such a sale chronicled above and 
showing the necessity of farmers sending 
in eggs when new laid. A circular let­
ter would possibly serve the purpose so 
that none would take offence at thinking 
they were singled out from among 
others. But it must be worded very 
carefully.

Many merchants are fairly good cand- 
lcrs themselves and on receipt of eggs at 
once determine their character. Farmers 
are generally a good class of people and 
will submit to reason.

Practice Should be Eliminated.
At any rate eggs should be paid for in 

accordance with their quality. If all 
merchants buying them would stick to 
this principle, egg producers would soon 
discover that the best time to dispose 
of their stock is when it is fresh. It 
would also help to lessen the cost of eggs 
to the retailer in the large cities and to 
consumers as well.

---- 6----
A WORD FROM ST. JOHN, N. B.

The MacLean Publishing Co., Ltd..—We 
herewith enclose your subscription to "Can- 
ndhin Grocer" to January, 1013.

We are always pleased with the growing ex­
cellence of our weekly tournai.

H. W COLE, LTD.
St. John, N. B„ Feb. 7. 1912.
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SATISFACTION!—DOLLARS!
That’s the way we want you to feel and that’s the way we want to 
feel ourselves. We're not giving away fish for nothing, we want 
“ours” too. But we can allow you such a good profi^ 
and supply you with high-class, fast selling lines that 
will help you to fill the cash bag and make you 
happy. It will pay to co-operate with us.

HADDIES
The Ocean Brand kind in plenty. Let us quote you. They are just fine. •

OCEAN BRAND Kippers, Bloaters. BOUTILIER’S Fillets.
iWRITE^FOR’PRICE LIST. LENTEN DEMAND IS ON.

Halifax Cold Storage Co., Limited, - Montreal

shield

Baking

Protect Your Customers
The housewife cannot do good baking with poor baking 
powder. The absolute purity and reliability of SHIELD 
BAKING POWDER give it first place in the baking cab­
inet of your women customers.

SHIELD is a quick seller, sells with least effort and profits 
best. It’s pleasure to sell an article 
that you know will please.

The “safe and sure” method of 
selling saves time, expense and

avoids dissatisfaction. The “uncertain” products bring 
doubt as to the reliability of the dealer and eventually 
the loss of the custom.

Campbell Bros. & Wilson, Ltd., Winnipeg
Campbell, Wilson & Horne, Limited, Calgary 
Campbell, Wilson & Smith, Limited, Regina 
Campbell, Wilson & Adams, Limited, Saskatoon 
Campbell, Wilson & Home, Limited, Lethbridge
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

Goods made by 
K. W. GILLETT CO.. LTD. 

(Ontario and Quebec Prices.) 
IMPERIAL BAKING POWDER.

Cases Sizes Ter doz.
4-dozen... ... 10c .. ............ 85
3-dozen... ... 6-oz. ............ 1 75
1-dozen... ... 12-oz. ........... 3 60
3-dozen... ... 12-oz. ........... 3 40
%-dozen.. ... 214-lb.............10 50
14-dozen.. ... 6-lb. ............19 80

MAGIC BAKING POWDER.
Cases Sixes Ter doz.

6-dozen... ... 6c ... ........ 60
4-dozen... ... 4-oz. ............. 75
4-dozen... ............ 1 00
4-dozen... ... 8-oz. ............ 1 30
4 dozen... ... 12-oz. ............ 1 80
2-dozen... ............ 1 85
4-dozen... ............ 2 25
2-dozen... ... 16-oz. ............ 2 30
1- dozen.........
14-dozen........ 5-lb.
2- dozen......... C-oz. \
1-dozen.......... 12-oz. I
1-dozen.......... lfl-oz. J
Spevial dis<*ount of 5 per ) 
allowed on five cases or 
“Magic Baking Powder."

MAGIC
Case.

Case No. 1, CO 
ages, 1 ease *2.1 

Case No. 2, 120 
ages. 1 case *2.86; 5 cases *2 75 

Case No. 3, 30 l-lb„ 00 14-lb. 
packages. 1 case *2.85; 5
cases ......................................

Case No. 5. 100 10-os. pack­
ages, 1 case *2.90; 5 cases

2 75

2 80

GILLBTT’8 CREAM TARTAR.
Per doz.

14-lb. paper pkgs., 4 doz.
In case..................................*1 00

14-lb. paper pkgs., 4 doz. In
case............................... 2 00

Per case
4 dos. 14-lb. paper pkgs. , m 
2 doz. 14-lb. paper pkgs. j

Per doz.
14-lb. cans with screw cov­

ers, 4 doz. In case ........*2 20
1-lb. cans with screw cov­

ers, 3 dos. In case ...... 4 10
Per lb.

5-lb. sq. canisters, 14 doz. In
case.................... .................. 33

10-Ih. wooden bozes .......... 3014
25-lb. wooden pails ............ 3014
100-lb. kegs...................... 2814
SCO-lh. barrels................. 28

GILLETT’S PERFUMED LVE. 
4 doz. In Case. Per case

1 case ..................................... 3 50
3 cases .................................... 3 10
6 cases or more .................. 3 35

YEAST.
Per box

Royal Yeast, 3 dozen 6c
packages In box .......... 1 15

Gillett's Cream Yeast, 3 
dozen 5c. packages In box 1 15

BAKING POWDER.
W. H. GILLARD & CO. 

Diamond.
1-lb. tins, 2 doz. In case .. *2 00 
14-lb. tins, 3 doz. in case .. 1 25 
14-lb. tins, 4 doz. in case .. 0 75 

ROYAL BAKING POWDER. 
Sizes Per doz.

Royal—Dime  .....................  0 95
“ 14-lb...................   1 40
“ 6-oz...............................  1*95
" 14-lb................................ 2 65
“ 12-oz............................... 3 85
“ 1-lb................................. 4 90
“ 3-lb................................... 13 60

5-lb................................ 22 35
Barrels—When packed In barrels 
one per cent, discount will be 
allowed.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Baking Powder—

5- lb. size, *8.25; 1-lb. tins. *2; 
12-oz. tins, *1.00; 8-oz. tins, $1.20;
6- oz. tins, 90c; 4-oz. tins, 65c; 
5c tins, 40c.
BORWICK'S BAKING POWDER 

Sizes. Per doz. tins.
Borwick's 14-lb. tins .......... 1 35
Berwick's 14-lb. tins .......... 2 35
Borwick's 1-lb. tins .......... 4 65

COOK'S FRIEND BAKING 
POWDER

Cartons— Per doz.
No. 1, 1-lb., 4 dozen ............ 2 40
No. 1, 1-lb., 2 dozen ............ 2 60
No. 2, 6-oz., 6 dozen ........... 0 80
No. 2, 6-oz., 3 dozen ........... 0 85
No. 3, 214-oz., 4 dozen........ 0 45
No. 10, 12-oz., 4 dozen ....... 2 10
No. 10. 12-oz., 2 dozen ....... 2 20
No. 12, 4-oz„ 6 dozen ......... 0 70
No. 12, 4-oz., 3 dozen ......... 0 75

In Tin Boxes—
No. 13, 1-lb., 2 dozen .......... 3 00
No. 14, 8-oz., 3 dozen .......... 1 75
No. 15, 4-oz., 4 dozen .......... 1 10
No. 16, 214-lbs........................ 7 25
No. 17, 6-Ibs............................ 14 00
FOREST CITY BAKING POW­

DER. Doz.
C-oz, tins ............................... 0 75

12-oz. tins ............................. 1 25
16-oz. tins .............................  1 75

BLUE.
Keen’s Oxford, per lb. ... 0 17 
In 10-box lots or case ... 0 16
COLTON BOOKS—ALLISON’S. 
For sale In Canada by The Eby- 
Blaln Co., Ltd., Toronto; C. O. 
Beauchemls & Fils, Montreal. *2, 
*3, *5. *10, *15 and *20. All same 
price, one size or assorted. 

UN-NUMBERED.
Under 100 books..........each 0 04
100 books and over...each 0 0314 
500 books to 1,000 books.. 0 03 

For numbering cover and each 
coupon, extra per book 14 cent. 

CEREALS.
WHITE SWAN SPICES A CER­

EALS, LTD.
White Swan Breakfast Food, 2 

doz. In case, per case, *3.00.
The King's Food, 2 doz. In case, 

per case, *4.80.
White Swan Barley Crisps, per 

doz., (1.
White Swan Self-rising Buck­

wheat Floor, per dozen, *1. 
White Swan Self-rising Pancake 

Flour, per doz., *1.
White Swan Wheat Kernels, per 

doz., *1.50.
56

White Swan Flaked Rice, $1. 
White Swan Flaked Peas, per 

doz., $1.
DOMINION CANNERS, 

Aylmer Jams.
Per doz.

Strawberry ............................ 1 95
Raspberry ............................... 1 95
Black currant........................ 1 95
Red currant .......................... 1 75
Peach ........................................ 1 80
Pear .......................................... 1 70

Jellies.
Red currant .........................  2 00
Black currant....................... 2 15
Crabapple ............................... 1 45
Raspberry and red currant 1 95 
Raspberry and gooseberry 1 80
Plum Jam ............................. 1 55
Green Gage plum, stoneless 1 75
Gooseberry ............................. 1 75
Plum ........................................ 1 70
Grape ....................................... 1 86

Marmalade.
Orange Jelly .......................... 1 66
Green fig................................. 2 25
Lemon ...................................... 1 60
Pineapple ................................ 1 95
Ginger ...................................... 2 25

Pure Preserves—Bulk.
5 lbs. 7 lbs.

Strawberry ............... 0 59 0 82
Black currant .......... 0 69 0 82
Raspberry .................. 0 69 0 82

14*s and 30's per lb.
Strawberry.......................... 0 10%
Black currant.................... 0 10%
Raspberry........................... 0 10%

Freight allowed up to 25c per
100 lbs.

COCOA AND CHOCOLATE.
TIIE COWAN CO., LTD.

Perfection, 1-lb. tins, dos. 4 40 
Perfection, %-lb. tins, dot. 2 35 
Perfection, %-lb. tins, dot. 1 25 
Perfection, 10c Size, dot. .. 0 90
Perfection. 5-lb. tins, per lb. 0 35 
Soluble, bulk, No. 1, lb. .. 0 20 
Soluble, bulk. No. 2, lb. .. 0 18
London Pearl, per lb.......... 0 22

Special quotations for Cocoa In 
barrels, ke£8, e^c.

Unsweetened Chocolate— 
Supreme chocolate, %’s, 12-

lb. boxes, per lb................ 0 36
Perfection chocolate, 20c site

2 doz. In box, doz............ 1 80
Perfection chocolate, 10c size 

2 and 4 doz. In box, per
doz............................................ 0 90
Sweet Chocolate— Per lb 

Queen’s Dessert, %’s and
%’s, 12-lb. boxes .............. 0 40

Queen’s Dessert, 6's, 12-lb.
boxes ...................................  0 40

Vanilla, %-lb., 6 and 12-lb.
boxes .................................... 0 36

Parisian, 8’s, 6 and 12-lb.
boxes ...................................  0 28

Diamond, 6’s and Ts. 6 and
12-lb. boxes ...................... o 24

Diamond, %’s, 6 and 12-lb
boxes .................................... o 25
Icings for Cake—

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoanut, 
cream. In %-lb. packages, 2 dot.
In box, per dot.................. 0 90

Chocolate Confections— Per lb.
Maple buds, 6-lb. boxes ... 0 30
Milk medallions, 6-lb. bxs. 0 30

Chocolate wafers, No. 1,
5-lb. boxes .......................... 0 30

Chocolate wafers. No. 2,
5-lb. boxes ......................... 025

Nonpareil wafers. No. 1,
5-lb. boxes ........................ 0 30

Nonpareil wafers, No. 2,
5-lb. boxes ........................ 0 26

Chocolate ginger, 5-lb. bxs. 0 30 
Milk chocolate wafers, 5-lb.

boxes .................................... 0 36
Coffee drops, 5-lb. boxes ... 0 36
Lunch bars, 6-lb. boxes .. 0 36
Milk chocolate, 5c bundles,

3 dot. in box, per box . 1 36
Milk chocolate, 5c cakes,

3 dot. In box, per box . 1 36
Nut milk chocolate, %’s, 6-

lb. boxes, lb......................... 0 36
Nut milk chocolate,, %'s, 6-

lb. boxes, lb............................ 0 86
Nut milk chocolate, 6c bars

24 bars, per box ................ 0 90
EPPS’S.

Agents—Willson A Warden, To­
ronto; Furbeu A Nadeau, Mon­
treal ; J. W. Gorham A Co., Hali­
fax, N.S. ; Buchanan A Gordon, 
Winnipeg.
In %, % and 1-lb. tins, 14-

lb. boxes, per lb.................. 0 86
Smaller quantities.................. 0 87

JOHN P. MOTT & CO.’S.
O. J. Estabrook, St. John, N.B. ; 

J. M. Douglas A Co., Montreal ; 
R. S. Me In doe, Toronto; Jos. E. 
Huxley, Winnipeg; Tees A Per- 
sse, Calgary ; Johnson A Yock- 
ney, Edmonton ; Standard Bro­
kerage Co., Vancouver; Frank 
M. Hannum, Ottawa.
Elite, 10c site (for cooking)

dozen .......... ....................... 0 90
Mott's breakfast cocoa, 16c

size, per dozen.................... 6 90
“ breakfast cocoa, %’s. 6 38 
*' No. 1 chocolate, %’s. 0 32 
“ Navy chocolate, %’s.. 6 26 
44 Vanilla sticks, per grs 1 00 
44 Diamond chocolate, %’s 0 24 
44 Plain choice chocolate

liquors ........................... 0 32
44 Sweet chocolate coat­
ings ...................................... 0 2U

WALTER BAKER A CO., LTD.
Premium No. 1 chocolate, % 

and %-ll>. cakes. 33c lb. ; Breakfast 
cocoa, 1-6. %, %. 1 and 6-lb. 
tins. 39c. lb. ; German’s sweet 
chocolate, %, and %-lb. cakes, 
6-lb. boxes, 26c lb.; Caracas sweet 
chocolate. % and %-lb. cakes. 
6-lb. boxes. 32c lb. ; Auto sweet 
chocolate, 1-6 lb. cakes, 6-lb. 
boxes, 32c lb. ; cinquième sweet 
chocolate, 1-5 lb. cakes, 6-lb. 
boxes, ‘20c lb. ; Falcon cocoa (hot 
or cold soda), 1-11). tins, 34c lb. ; 
Cracked Cocoa, %-lb. pkgs., 6-lb. 
bags, 32c lb.; Caracas tablets, 5c 
cartons. 40 cartons to box, $1.25 
per box.
The above quotations are f.o.b. 
Montreal.

COCOANUT.
CANADIAN COCOANUT CO., 

Packages—6c, 10c, 26c and 40c 
packages, packed In 16-lb. and 
30-lb. cases. Per lb.

1-lb pkgs, White Mess .... 0 26 
%-lb pkgs. White Moss .. 0 27 
%-lb pkgs. White Moss ... 6 28 
1 and %-lb. pkgs., assorted 0 26% 
% and %-lb. pkgs, ssstd... 0 27%
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Leaders in Every Article
PON-HONOR

FOOD PRODUCTS

That is produced in an up-to-date packing house, abattoir
and cotton oil refinery.

GUNNS LIMITED
WEST TORONTO - - ONTARIO

POWDER
Absolutely Pure 

The only baking powder 
made with Royal Grape 

Cream of Tartar
No Alum,No Lime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the- end yields the 
larger profit to the 
grocer.

THERE IS NO SUBSTITUTE
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4-lb. pkgs, aatd., io 5-lb.
boxes ....................................... 0 28

V4-lb. pkgs.. astd.. in 5-lb.
boxes ....................................... 0 29

Vi-lb. pkgs.. astd., 5. 10. 15-
lb. rases ............................... 0 30
Bulk­

in 15-lb. tins. 15-lb. pails and
10. 25 and 50-lb. boxes.

Pails Tins Bbls.
White Moss, fine

strip .................. 0 12 U 21 0 17
Best shredded.. 0 18 ____ 0 17
Special shred... 0 17 ____ 0 10
Bibboii 0 1!» ___  0 15
Mamv.-oil 0 17 .... 0 17
i»esi«rated ... 0 10 ____ 0 16
White Muss in 5 and 10-lb. sq.

CONDENSE!) MILK.
Bui:I>EN\S CONDENSED MILK 
Wm. H. Dunn. Agent. Montreal 

and Toronto Per Case
Eagle Brand, each 4 doz... $6 00 
<P»ld Seal Brand, each 4 dz. 4 00 
Challenge Brand, each 4 dz. 4 15 
Peerless Brand, "Hotel.”

♦ t'-h 2 doz............................ $3 DO
Peerless Brand. "Tall," each

4 doz. ..................................
Peerless Brand. "Family.”

Peerless Brand. "Small,"

4 40

CANADA FIRST BRAND.
Tile Aylmer CondenseiFMIlk Co.,

1 Vr i-.ise.
1 "la First Baby Eva-

•-•rated Milk ___ ............. J OU
Canada First Family Eva-

P" rated Milk .......... 3 <15
1 In First Medium c.X)

oz * Evaporated Milk ... 4 40
Cia.-dn First Hotel Eva-

p .rated Milk ............ ... ,,,,
Canada First t \>nd «•used

Milk (swwtvhcd, ... ......... 5 vr.
R ‘>c Bud Condensed Milk

i sweetened) .............
1 ’••aver « ’ondensod Milk.

• <weetcnvd . ...............
REINDEER LIMITED.

"Jersey” brand evapu;rated
‘■."••am, per case (4 doz.) $3 65

"Reindeer” brand, ease (4

"Reindeer” Condensed Cof-
fee. case.................... .... 5 00

"Reindeer” Condensed Co-
* ua. case .................... ----- 4 80

"Reindeer" Condensed Cof
fee, in glass jars. case.. 6 JO

ST CHARLES CONDENSING
Prices— CO.

St. Charles Milk, family
size, per case ............. ......... 3 65

Baby size, per case ... ........ J 00
Ditto, hotel ................... ......... 3 90
Silver Cow Milk ......... ........ 6 05
Purity Milk ................... ........ 4 90

COFFEES.
KB Y PLAIN, LIMITED.

Standard Coffees 
I toasted whole or ground, pack­

ed in damp-proof bags.
King Edward ..................... 0 34
Club House .........................  0 33
Nectar ...................................... 0 32
Royal Java and Mocha.. 0 32
Empress .................................. 0 30
Duchess .................................. 0 29
Ambrosia ................................ 0 28
Plantation .............................. 0 26%
Fancy Bourbon ................... 0 26
Crushed Java and Moc ha 0 19

Package Coffee.
Gold Medal, 2-lb. tins.

" hole or ground ........... 0 31

Gold Medal, 1-lb. tins, do. 0 32 
Gold Medal, %-lb. tins,

do.............................................. 0 33
Anchor Brand, 2-lb. tins,

do.............................................. 0 31
German Dandelion, 1-lb.

tins, ground ..................... 0 26
German Dandelion, %-lb.

tins, ground ..................... 0 28
English Breakfast, 1-lb.

tins, ground ..................... 0 19
Grand Prix. 1 and 2-lb.

tins, ground ..................... 0 30
Demi-Tasse, 1 and 2-lb.

tins, ground ..................... 0 30
Flower Pot. 1-lb, pots,

ground ................................ 0 23
WHITE SWAN SPICES & CER­

EALS. LTD.
WHITE SWAN BLEND.

l ib. decorated tins, lb.......... 0 32
Mo-Ja. 4-lb. tins, lb............  0 30
Mo-Ja, 1-lb. tins, lb............... 0 28
Mo-Ja, 2-lb. tins, lb............... 0 28
‘ ’afe des Epicures, l-lb. fancy 

glass jars, per doz., *3.60.
Cafe l'Aromatique, l-lb. amber 

glass jars, per doz., $4.00. 
Presentation (with tumblers) $3 

per duz.
MINTO BID iS 

ME LAG AM A BLEND. 
Ground or bean W.S.P. R.P.

1 and 4 ................. 0 25 0 30
1 and Vj ................ 0 32 0 40
1 and K. ................. 0 37 0 50

Packed in 30*s and 50-lb. case. 
Terms—Nut 30 days prepaid. 

CONFECTIONS.
PEANFT BETTER.

Ontario Prices. 
MacLaren's Imperial— Per doz.

Small. 2 duz. ... >............... 0 95
Medium, 2 doz......................... 1 80
Large. 1 duz........................ 2 75
Tumblers. 2 doz................... i 35
Pails. 24 lbs., per lb..........  0 15

CHEESE.
M ACL All I : VS IMI • E RIAL

Ontario Prices 
per doz.

Individual (each 2 doz.) .. 1 00
Small (each 2 doz.) ............ 2 40
Medium tea- h 1 doz.) .......... 4 50
Large (each Vi doz.) ........... 8 25
MacLa ren's Roquefort—

Small (each 2 doz.) ....... l 40
Large (each 1 doz.) .......... 2 40

MacLa ren's Canada Cream—
Small (each 1 doz.) ......... 0 90
Medium (each 2 doz.) ... 1 30
Large (each 1 doz.) ......... 2 30

CREAM.
FESSELL A- CO., LTD., LON­

DON. ENG.
"Gulden Butterfly" Brand Cream.

8 doz. 10c size, cases, $7.00. 
"Golden Butterfly" Brand Cream,

8 doz., 15c size, cases, $11.50.

INFANTS* FOOD.
Robinson’s patent barley, %-lb. 
tins. $1.25; l-lb. tins, $2.25; Rob­
inson's patent groats, %-lb. tins, 
$1.25; l-lb. tins, $2.25.

FLAVORING EXTRACTS.
SH IR RIFF’S.

1 oz. (all flavors) doz............  1 00
2 oz. (all flavors) doz ......... 1 75
2Mi oz., (all flavors) doz. .. 2 00
4 oz. (all flavors) doz........... 3 00
5 oz. (all flavors) doz. ... 3 75
8 oz. (all flavors) doz..........  5 50
16 oz. (all flavors) doz. ... 10 00 
32 oz. (all flavors) doz. ... 18 00

Discount on application.

CRESCENT MFG. CO.
Ma pleine— Per doz.
2 oz. bottles (retail at 50c) 4 50 
4 oz. bottles (retail at 90c) 6 80 
8 oz. bottles (retail at $1.50) 12 50 
16 oz. bottles (retail at $3) 24 00 
Gal. bottles (retail at $20) 15 00 
CLARK’S PORK AND BEANS 

IN TOMATO SAUCE.
Per doz.

No. 1, 4 doz. in case ............ 0 50
No. 2, 2 doz. In case ........... 0 90
No. 3. flats, 2 doz. in case 1 00
No. 3. tails, 2 doz. In case 1 25
No. 6, 1 doz, in case ... 4 00 
No. 12, Mi doz. in case ... 6 50 
LAPORTE. MARTIN & CO., 

MON T R E A L. AG E NCI ES. 
These prices are F.O.B. Mon­
treal. Imported Peas "Soleil” 

Per case
Sur Extra Fins. Uj flacons.

40 hou 11 00
Sur Extra Fins, tinsi. y,

kilo. 100 tins ... 15 50
Extra Fins, tins, % kilo.

100 tins 15 00
Très Fins. i-;. kilo,, 10(Ji tus 14 00
Fins, tins. 4 kilo. 100 tins U 50
Hi-F ins. tins, 4 kilo, 100

tim 11 00
Movens Nu. 1. tins . “j kilo.

100 tins 10 00
Moyens N-.. J, tins,- 4 kilo,

100 tins .
Moyens No . 3 ... 8 75

Asparagus, Haricots, etc. 
MINERVA PERE OLIVE OIL.

1J litres ........................ ......... 6 50
1- .quarts .................... ......... 5 75
J4 pints .................... ......... 6 25
24 4-pints ............... ........ 4 25

Tins—
5 gals, 2s ................. ........  23 00
J gais, 6s ............... ......... 29 00
1 gai.. 10 s ............... ........  25 00
4-gai., 20s ............... ........  26 00
4 gais.. 20s .............____ 13 50
4-gai., 4Ss sq.................... 17 00
4-gai., 48s rd............. ........ 15 50

BASSIN DE VICHY WATERS.
La Capitale, 50 qts. .. .... 5 00
La Neptune, 50 qts. ... .... 6 00
St. Nicholas. 50 q ts. .. . ... 7 00
La Sa ni tas Sparkling, 50

quarts .......................... . . .. 8 00
La Sa ni ta s Sparkling. 100

î> oo
La Sa ni ta s Sparkling. 100

4 00
Lemonade Savoureuse. 50's 7 50

CASTILE SOAP.
“Le Soleil,” 72 p.c. olive oil. 
Case 25 lbs., 11-lb bars, lb 0 07Mi 
Cace.12 lbs, 2Mi-lb. bars. lb. 0 08% 
Case 50 lbs, 94-lb bars case 3 50 
Case 200 lbs. 3%-oz., case 3 75 
“La Lune," 65 p.c. olive oil. 
Case 25 lbs. 11-lb bars, lb.. 0 07 
Ease 12 lbs. 2% lb. bars, lb. 0 08 
Case 50 lbs, 94-lb. bars, case 3 25 
Case 100 lbs. 3%-oz. bars,

«•ase .......................................... 1 80
Case 200 lbs., 3%-oz. bars,

< ase .......................................... 3 40

ALIMENTARY PASTES. 
BLANC & FILS. 

Macaroni, Vermicelli, Animals. 
Small Pastes, etc.

Box, 25 lbs., 1 lb............... 0 07Mi
Box, 25 lbs., loose ........... 0 07

Apple Juice, 24 qta................. 4 75
Champagne de Pomme, 12 q. 5 00 
Champagne de Pomme, 24 p. 5 50 
Matts Golden Russett— 
Sparkling Cider, 12 qta.... 6 00 
Sparkling Cider, 24 pta. ... 5 60
Apple Vinegar, 12 qts........... 2 50

CEREALS.
Grape Nuts—No. 22, $3; Ne. 23, 

$4.50.
Poht Tonal lea—No. T3, $2.8». 
Postum Cereal—No. 0, $2.26; No 

1, $2.70.
Force, 36’s ............................. 4 50
Gusto, 36’s ............................... 2 85

MUSTARD.
COLMAN’S OR KEEN'S

Per doz. tins 
D S. F.. V4*lb ................... 1 40

F. D.. %-lb............................... 1 45
Per Jar

Durham, 4-lb jar ................. 0 75
1 Mirham, l-lb jar ................. 0 25

IMPERIAL PREPARED Ml’S- 
TARD.

Ontario Prices.
Small, case 4 doz., per dot. 0 45 
Medium, cases 2 doz. duz. 0 VU 
Large, cases 1 doz., doz... 1 85

CANNED IIADDIES "TIII>- 
TLE" BRAND.

A. P. TIPPET A CO.. Agents 
Cases 4 doz. each, flats.

Cases 4 doz. each, ovals,

LARD.
N K. FAIRBANK CO. BOAR 

HEAD LARD COMPOUND. 
F.O.B. Montreal.

Tierces, lb................................ 0 10
■JO-lb. palls ............................ 2 16
JO-lb. tins ........................... 2 00
60-lb tubs, per lb............... 0 104
3-lb. tins, 20 to ease, lb. 0 11 
5-lb. tins, 12 to case, lb. 0 10'

0 10\10-lb. tins, 6 to case, lb..
GI NN’S "EASIFIRST" SIIOIEI 

EN I NO.
Tierces ..................................... 0 0> .
Tubs ........................................ 0 09
20-1 b. pails .......................... 0 09'
JO-lb. tins ............................ 0 O'
10-lb. tins................................ 0 091
5 lb. tins ............................... 0 Ob'
3-lb. tins .............................. 0 OH
l-lb. cartons ...................... 0 10

MA R MALA DE.
SHI RRIFF BRAND, 

"imperial Scotch"—
l-lb. glass, doz. ... .. . . 16.
2-lb. glass, doz........... ___ 2 s
4-lb. tins, doz............. . . . . 4
7-11). tins, doz..............

Shredded"—
l-lb. glass, doz............. . ... 1 V
2-lb. glass, doz............. ,... sv
7-lb. tins, doz................ 8

VERMICELLI AND MACARON’ 
D. SPINELLI CY.. MONTRE.V 

Fine.
4- lb. box "Special" per box 0 - 
8-lb. box "Special," box . 0 P
5- lb. box “Standard" box 0 27’ 
10-lb. box "Standard," box 0 5 
60-lb. cases or 75-lb bbls.

per lb. .................................... 0 v
25-lb. cases, l-lb. pkgs. 

(Vermicelli) per lb............. 0 01
DUFFY & CO. BRAND. Globe Brand.

Grape .TuIce, 12 qts........... .. 4 75 5-lb. box “Standard,"
Grape Juice, 24 pts........... . . 6 15 10-lb. box “Standard,"
Grape Juice, 36 splits .. 4 75 25- lb cases (loose) per
Apple Juice. 12 qts ........ . . 4 50 25-11). cases, l-lb pkgs..
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Royal Yeast Cakes.
Most Perfect Made.

Sold and Used Everywhere.
With Royal Yeast on your shelves you have in stock the 
Standard Yeast of Canada. You know it and your customers 
know it. two good reasons why you should not experiment 
with unknown and unsaleable brands.

Order from your wholesale grocer.

A Pure Dry
Hop Yeast. EMIT

TORONTO. ONT.

Highest Honors 
at all Expositions.

ESTABLISHED 1852.

If Mince Meat ever sold at any time

LARD then it should now.

Pies made from

WETHEY’S
Market is higher and 
demand brisk. There Mince Meat
will be a good demand are particularly appetizing - the Mince 

Meat has just that happy blend
for Lard during Lent. that makes the pie so palatable.

We look for further Try our ‘Extra Standard’ Brand

advance. 28 lb. pails - - 7c. per lb.
50 and 65 lb. tubs - 614C. per lb.

WRITE US

F. W. FEARMAN CO.. u,i.,d J. H. WETHEY, Limited
ST. CATHARINES

HAMILTON “ THE MINCE MEAT PEOPLE"
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JKI.LY POVYDER8.

JELL-O.
Assorted case, contains 2

doz. .................................... 1 80
Lemon (straight) contains

2 dozen ............................. 1 80
Orange (straight) contains

2 dozen ........................... 1 80
Raspberry (straight) con­

tains 2 doz.......................... 1 80
Strawberry (straight) con­

tains 2 doz.......................... 1 80
Chocolate (straight) con­

tains 2 doz.......................... 1 80
Cherry (straight) contains

2 doz..................................... 1 80
Peach (straight) contains 

2 doz..................................... 1 80
Weight 8 lbs. to case. Freight 

rate, 2nd class.

JELL-O ICE CREAM POWDER. 
Assorted case, contains 2

dozen ..................................  2 60
Chocolate (straight) con­

tains 2 doz........................ 2 50
Vanilla (straight) contains

2 dozen ............................... 2 60
Strawberry (straight) con­

tains 2 doz........................ 2 60
Lemon (straight) contains

2 dozen ............................. 2 60
Vn flavored (straight) con­

tains 2 doz........................ 2 60
Weight 11 lbs. to case. Freight 

rate 2nd class.

IMPERIAL DESSERT JELLY. 
Ontario Prices.

Assorted flavors, $1075 per 
gross. Imperial Sterilized

Gelatine.
Cartons. 1 doz., 00c per dozen.

SOAP AND WASHING POW­
DERS.

A. P. TIPPET & CO., AGENTS
Criole soap, per gross .. $10 20 
Florlola soap, per gross .. 12 00
Straw hat polish, per gross 18 20

SNAP HAND CLEANER.
3 dozen to box ...................  $3 60
fi dozen to box ..................... 7 20

30 days.

RICHARDS PURE SOAP. 
5-case lots (delivered), $4.15 each 
with 20 bars of Quick Naptha as 
a free premium.

Richards Quick Naptha Soap. 
GENUINE. Packed 100 bars to

F ELS NAPTIIA.
Prices—Ontario and Quebec:

Less than 5 cases .............. $5 00
Five cases or more .............  4 95

SAPHO MFG. CO., LTD., MONT­
REAL “SAPHO” INSECTICIDE.
1-10 gall., doz.....................$ 2 00
% gall., doz.......................... 6 00
% gall., doz.......................... 10 80
1 gall., doz....................... 19 20
1-10 gall, gross lot .......... 20 00

"ANTI-DUST” S WI : E IT N< 1 
POWDER.

Size No. 1, 3 doz. crates, per
doz...........................................$1 60

No. 2, 1 and 2 doz. crates, per
doz...........................................$3 80
Liquid Bluing, 90c per doz. 

Liquid Ammonia, 90c per doz. 
Both put up in corrugated paper 
shipping boxes.

STARCH.

EDWARDSBURG STARCH CO..
Boxes Cents

Contain Laundry Starches per lb.
40, Canada Laundry............0614

40, Canada white gloss.
1-lb packages ................... 00

48, No. 1 white or blue,
4-lb. cart’s.................................06%

48, No. 1 white or blue,
3-lb. cart’s................................06%

100 lbs., kegs. No. 1 white .06% 
200 lbs. bbls.. No. 1 white .00% 
30 lbs. Edwardsburg silver 
gloss. 1 lb. chromo pack­
ages ..................................... $0 07%

48 lbs. silver gloss, in 6-lb
canisters........................... 0 07%

36 lbs. silver gloss. 6-lb.
draw lid boxes .............. 0 07%

100 lbs. kegs, silver gloss,
large crystals ............... 0 06%

28 lbs. Benson’s satin, 1-lb. 
cartons, chromo label .. 0 07%

40 lbs. Benson’s enamel 
(cold water) per case.. 3 00 

20 lbs. Benson’s enamel 
(cold water) per case .. 1 50 

Celluloid—boxes containing 
45 cartons, per case ... 3 60

Culinary Starch 
40 lbs. W. T. Benson &
Co.'s celebrated prepared
corn .................................. 0 07%

40 lbs. Canada pure corn
starch................................ 0 05

(20-lb. boxes %c higher.) 
BRANTFORD STARCH WORKS 

Ontario and Quebec. 
Laundry Starches—

Canada Laundry, boxes
about 40 lb.................. 0 05%

Acme Gloss Starch—
1-lb. cartons, boxes of
40 lbs.............................. 0 06

Finest Quality White Laundry-
3-lb. canisters, cases of
48 lbs............................... 0 06%
Barrels, 200 lbs...........  0 06%
Kegs. 100 lbs...............  0 06%

Lily White Gloss—
1-lb. fancy cartons, cases

30 lb................................. 0 07%
6-lb. toy trunks 8 in

case ................................ 0 08%
6-lb. toy drums, with 

drumsticks, 8 in case 0 07%
Kegs, extra large cry­

stals. 100 lbs................ 0 06%
Brantford Gloss—

1-lb. fancy boxes, cases
36 lb................................. 0 07%

Canadian Electric Starch- 
Boxes of 40 fancy pkgs,

per case ....................... 3 00
Celluloid Starch—

Boxes containing 45 car­
tons. per case ............ 3 60

Culinary Starches—
Challenge Prepareil

Corn, 1- lb. packets.
boxes of 40 lbs........... 0 05

Brantford Prepared
Corn, 1 - ll>. packets.
boxes of 40 lbs........... 0 07%

Crystal Maize Corn
Starch, 1 -lb . packets,
boxes of 40 lbs........... 0 U7t4
(20-lb. boxes %c higher.) 

OCEAN MILLS, MONTREAL. 
Chinese starch, 48 1-lb., per 

ease $4; Ocean Baking Powder,
3- oz. tins, 4 doz. per case, $1.60:
4- oz. tins, 4 doz. per case, $3 00 ;
8-oz. tins, 5 doz. per case. $6.50;
16-oz. tins, 3 doz. per case, $6.75;
5- lb. tins, 10 tins a case, $7.50;

1-lb. bulk, per 25, 60 and 250 lbs., 
at 16c per lb. Ocean blanc mange, 
48 8-oz., $4; Ocean borax, 48 8- 
oz. $1.60; Ocean cough syrup, 
36 6-oz. $6.00; 36 8-oz. $7.20; 
Ocean corn starch, 48 1-lb., $3.60. 

SOUPS—CONCENTRATED. 
CHATEAU BRAND. 

Vegetable, Mutton Broth, Mulli­
gatawny, Chicken, Ox Tall, Pea, 
Scotch Broth, Julienne, Mock 
Turtle. Vermicelli Tomato, Con­
somme, Tomato.
No. l’s. 95c per dozen. 
Individuals. 45c per dozen. 
Packed 4 dozen in a case. 

SYMINGTON’S SOUPS.
Quart packets, 9 varieties.

doz............................................ 0 90
Clear soups in stone Jars, 5 

varieties, doz........................ 1 40
SODA—COW BRAND.

Case of 1-lb., containing 60 pack­
ages, per box, $3.00.

Case of %-lb., containing 120 
packages, per box, $3.00.

Case of 1-lb. and %-lb., contain­
ing 30 1-lb. and 60 %-lb. pack­
ages. per box, $3. Case of 5c 
packages, containing 96 pack­
ages. per box, $3.00

SYRUP.
EDWARDSBURG STARCH CO..

Crown Brand Corn Syrup 
2-lb. tins. 2 dos. in case,
per case ..............................$2 40

5-lb. tins, 1 doz. in case.
per case ............................. 2 75

10-lb. tins, % dos. In case,
per case ............................. 2 66

20-lb. tins. % doz. In case,
per case ........................... 2 60

Barrels, 700 lbs................... $0 03%
Half barrels, 350 lbs.........  0 03%
Quarter barrels. 176 lbs. . 0 03%
Palls. 38%........................... 1 75
Pails, 25 lbs., each .......... 1 25

Lily White Corn Syrup. 
Plain tins, with label—

Per Case.
2-lb. tins, 2 doz in case $2 66 
5-lb. tins. 1 doz. in case 3 00 
10-lb. tins, % doz. in case 2 90 
20-lb. tins, % doz. in cnse 2 85 

5. 10 and 20-lb. tins have wire 
handles.

Beaver Brand Maple Syrup—
Case

2-lb. tins, 2 doz. in cnse $3 50 
5-lb. tins, 1 doz. in cnse 4 00 
10-lb. tins. % doz. In case 3 96 
20-lb. tins, % doz. in cnse 3 90 

5. 10 and 20-lb. tins have wire 
handles.

0X0.

CUBES. Minimum
Enamelled Price per reselling

tins of dozen tins prices
4 cubes . . ... * 0 95 $0 10

10 cubes . ... 2 40 0 25
50 cubes . . . .. 11 00 1 15

100 cubes . . .. 21 50 2 25
Oxo Minimum

(Liquid) reselling.
Bottles prices. prices.

1 doz. 1-oz. .... * 2 00 SO 20
1 doz. 2-oz. ... 3 60 0 35
1 doz. 4-oz. ... 6 50 0 65
1 doz. 8-oz. ... 11 25 1 10
1 doz. 16-oz. ... 18 50 1 75

MOLASSES.
DOMINION MOLASSES CO. 

Gingerbread Brand (Toronto)
2’s—2 doz. to case, per doz. 93 
3’s—2 doz. to cnse .............. 1 45

60

Winnipeg.
2’s—Tins, 2 doz. cases, per

doz.............................................. 1 20
.Vs—Tins, 2 doz. cases, per

doz ........................................ 1 76
5’s—Tins, 1 doz. cases, per

doz.............................................. 3 20
H)'s—Tins, % doz. cases,

per doz.................................... 5 30
20's Tins. % doz. cases,

per doz..................................... 19 40
Pails—l’s each ........................ 0 66
Pails—2’s. each ........................ 1 12
Palls—5's, each ...................... 2 65

DOMOLCO BRAND 
Maritime Provinces and Ontario : 
2*s. 2 doz. case, per doz ... $1 35 
3’s. 2 doz. cose, per dos. .. 1 86
5’s. 1 doz. case, per dos.... I 75 
10’s, % doz. case, per case.. S 40 
20's. % doz. case, per case.. • 06 

Western Prices—Sudbury te 
Victoria.

2's, 2 doz. case, per dos... 1 60
3’s, 2 dos. case, per dos. .. I 86 
5’s, 1 dos. case, per doe. .. 4 00
10's, % doz. case, per case 4 16 
20’s, % doz. case, per case • 80 

SAUCES.
PATERSON’S WORCESTER 

SAUCR.
%-plnt bottles, 3 and 6 doa.

cases, doz ............................M 90
Pint bottles, 3 dos. cases,

doz............................................ 1 76
II P.

H. P. Sauce— Per doa.
Cases of 3 dozen ........... $1 90

H. P. Pickles—
Cases of 2 dos. pints ... $3 86
Cases of 3 dos. %-ptats 1 26 
HOLBROOK’S IMPORTED

PUNCH SAUCE.
Per dos

Large, packed In I-dos.
case.......................................  $2 26

Medium, packed In 8-doz.
..................... 1 40

HOLimOOK'S IMP. WORCES-
TERSHIRE SAUCE

Per doz
Rep. % pints, packed In 6-

doz. case .............  $2 26
Imp. % pints, packed In 4-

doz. case ........................... 8 IP
Rep. «its. packed In 2-doz.

«•nse................................... 6 90
STOVE POLISH.

JAMES DOME BLACK LEAD
6a size, gross .......................... $2 40
2a size, gross ..................... 2 60

NUGGET POLISHES
Dozen

Polish, Black and Taa ... 0 86
Metal Outfits, Black and

Tan ..................................... 8 66
Card Outfits, Black and

Tan..................................... 8 26
Creams and White Cleaner 1 10

TOBACCO.
IMPERIAL TOBACCCO COM

PA NY OF CANADA, 
chewing—Black Watch, 6a . 44

Black Watch. 12s ...............  4P
Bobs, 6s and 12s ...............  40
Bully, fis ............................... 44
Currency, 6%s and 12a ... 40
Stag, 5 1-3 to lb.................. 38
Old Fox. 12a ......................... 44
Pay Roll Bars, 7%e .......... 50
Pay Roll, 7s ..................... 60
War Horse. 6s ..................... 4L

Plug Smoking—Shamrock, 6a.
plug or bar .................

Rosebud Bara, fia ..............
Empire, 6s and 12a .........
Ivy, 7a ....................................
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Every Box a Trade Bringer
Prevail upon your customers 

to take a box of

While Dove Cocoanut
as a trial. Its genuinely 

good quality will make it 
exceedingly popular, and 

serve you as a good trade 

bringer.

The demand is great—the 
profit is good—Order NOW

W. P. Downey
MONTREAL, QUE.

IRISH
POTATOES

White-skinned, long-shaped, 
for table use and seed.

Particulars and Quotations 
from

M'Loughlin Bros.
Wholesale Potato Exporters

48 MAY STREET 
BELFAST. - IRELAND.

Cables—“ Paradox” Belfast.

TANGLEFOOT

THE ORIGINAL FLY PAPER
\ I OR MORE THAN 25 YEARS THE 

STANDARD IN QUALITY.

; ALL others are imitations.

A Few Dollars 
More a Week

makes a big difference in your 
yearly income.

Have you ever thought how 
you might add to your weekly 
salary without interfering with 
your regular work?

Will you let us solve this 
problem tor you ?

So far this year, we have shown 
seventy-five enterprising and 
ambitious clerks how to make 

1 $5.00 a week more during their 
spare hours They will each make 
this additional salary every week 
this year and longer should they 
wish.

If you would like us to show 
you, write to-day.

This is genuine.

THE MACLEAN PUB. CO. 
143-9 University Ave., Toronto

TRY A

Condensed Ad.
IN

This Paper

OAKEY’S
The original and only 
Genuine Preparation 
for Cleaning Cutlery, 
6d. and is. Canisters.

•WELLINGTON•

KNIFE POLISH
JOHN OAKEY & SONS, Limited

Manufacturer* of

Emery, Black Lead, Emery, Glass 
and Flint Cloths and Papers, etc.

world

brand

«UNOWNED

STUMk.

Stuhr’s 
DELICACIES.

Genuine Caviare. 
Anchovies in Brine. 

Shrimp Extract.
S.ld by all Hi|h-cUss Provision Dealers.

C. F. STUHR & CO.. HAMBURG

Don’t You 
Believe It!

Some people are prone to be­
lieve that there can he little 
or no difference in quality 
between one line of Soda 
Crackers and another. But 
if such people will just com­
pare the lightness and crisp­
ness of a Mooney Perfection 
Cream Soda with any other 
make of cracker they will 
realize at once that there is 
a big difference in favor of 
Mooney’s.

Let your customers try— 
they will be delighted.

The MOONEY
Biscuit and Candy Co.

LIMITED 

Factories at

Stratford, 0.t Wie.i.ej, Mae.

BRANCHES at Hamilton, Ottawa 
Sydney. C. B.. Halifax. N. S..
Fort William. Calgary. Vancouver. 

St. John’s. Nfld.

THERE IS A DEMAND
FOR

MAPLEINE
(The Flavor de Luxe)

Housewives need it, and 
must have it.

ARE YOU MFfTING 
THIS DEMAND?

Order from your jobber, or
Frederick E. Robson Ce,.
It Froat St.K.. Toronto.

The Crescent Mfg.Co.
SEATTLE. WR.
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Starlight, 7s ......................... 60
Cut Smoking—Great West

Pouches, 8s ...................... 69
Regal Cube Cut, 9s .............. 70

TEAS.
THE “SALADA” TEA CO. 

East of Winnipeg.
Wholesale R't'l. 

Brown Label, l's and Vs .25 .30 
Green Label, l's and %’s .27 .35 
Blue Label, l’s, V*. Vs

and V* ............................... 30 .40
Red Label, l's and Vs • .30 .50
Gold Label, Vs .............. 44 .00
Red-Gold Label, Ms’s ... .55 .SO

LVDELLA CEYLON TEA.
< >rangt- Label, u.’s .... . 24 30
< >rangf Label, l's ___ . 23 30
Brown Label. V* A 1’-n 28 40
Brown Label. V* ......... . 30 40
Green Label, Vs & l's.. . 35 50
Rod I.a bel. Vs ............. . 44) 60

MELAGAMA TEA.
MINTO BROS.

45 Front St. East.

We pack in 60 and 100-lb. cases.
All delivered prices.

Wholesale R’t’l. 
Brown Label, 1-lb. or V .25 .30 
Red Label. 1-lb. or % .27 .35
Green Label, l’s, Mi or *4 -30 .40 
Blue Label, l’s, or V .35. .50 
Y’ellow Label, l’s, % or .40 .60 
Purple Label, % only ... .55 .80
Gold Label, % only............ 70 1.00

“KOLOXA” TEA.
Ceylon Tea, in 1 and %-lb. lead 

packages—black or mixed.
Black Label, 1-lb., retail at

25c......................................................20
Black Label, M$-Ib. retail at

25c.........................  21
Blue Label, retail at 30c ... .24 
Green Label, retail at 40c ... .30
Red Label, retail at 50c.............35
Brown Label, retail at 60c . .42 
Gold Label, retail at 80c ... .55

JAMS AND JELLIES.
T. UPTON & Co. 

Compound Jams — Red Rasp­

berry, strawberry, peach, plum, 
red currant, black currant, 
cherry, gooseberry, blueberry, 
apricot, huckleberry, 12-oz. glass 
jars, 2 doz. in case, $1 per dor.; 
No. 2 tin, 2 doz. in case, $1.90 per 
doz..; No. 5 tin pails, 9 pails in 
crate, 37%c per pail ; No. 7 tin 
pails, 6 pails in crate, 52^c per 
pail; No. 7 wood pails, 6 pails 
in crate, 52U2c per pail; 30-lb. 
wood pails. 7%c per lb. Packed 
in assorted cases or crates If 
desired.

Compound Jellies — Raspberry, 
strawberry, black currant, red 
currant, pineapple, 12-oz glass 
jars, 2 doz. in case, $1.00 per 
doz. ; No. 2 tin, 2 doz. in case, 
$1.90 per d«»z. : No. 5 tin pails. 
9 pails in centre, 37%c per pail ; 
No. 7 wood pails. 6 pails in crate, 
52%c per pail; 30-lb. wood pails. 
7%c per lb. Packed in assorted 
cases or crates if desired

Pure Orange Marmalade—Guar­

anteed finest quality. 12-os 
glass jars, 2 dos. in case, $1.1# 
per doz. ; 16-ox. glass jars, 2 dos. 
in case, $1.50 per dos.; pint seal­
ers, 1 doz. in case, $2.25 per dos. ; 
No. 2 tins, 2 doz. in case, $2 per 
doz. ; No. 4 tins, 2 dos. is case, 
32c per tin ; No. 5 tins, • is case, 
40c per tin ; No. 7 tins, 12 la 
crate, 56c per tin ; No. 7 wood 
pails, 6 in crate, 56c per pall; 
30-lb. wood palls, 7%c per lb.

JELLY POWDERS. 
WHITE SWAN SPICH AND 

CEREALS. LTD.
White Swan, 15 flavors, 1 

doz. in handsome counter
carton, per dozen .........  $0 10

List Price.
“Shirriff’s” (all flavors), per 

doz............................................... • 90
Discounts on application.

YEAST
White Swan Yeast Cakes, 

per case. 3 doz. 5c pack­
ages ........................................... 1 16

VOLUNTEER and 
ROSE BRAND
CALIFORNIA NAVELS

NOTHING BETTER TO BE HAD

Lemons are now arriving good, 
prices are reasonable.

Florida Oranges, extra fine eating. 
Florida Grape Fruit, «Spanish 
Onions, Yellow Danver Onions, 
Sweet Potatoes, Florida Celery, 
Strawberries, Head Lettuce, etc.

McWILLIAM

Mc.^E.
EVLRIST

25-27 CHURCH TORONTO
are Largest Receivers

FRESH TOMATOES
OUTDOOR GROWN

SHIPMENTS GUARANTEED 
EVERY WEEK

6 BASKETS TO CRATE

PRICE IS RIGHT

WEST INDIES FRUIT CO.
JS William Street, Montreal

Headquarters for

Maple Flavor
Henderson's Tri-Maple Flavor ia 

the best there ia made in Maple Flavor 
A good aeller and repeat order 

producer.
Sold in bottles or in bulk.

Let us quote jou prices 
and submit sample.

THOS. HENDERSON
Manufseturlng Chemist

86-88 Fulton St., - New York

TWO CENTS PER WORD
You can talk across the continent for two cents per word 

with a WANT AD. in this paper.

The

B. L. O. E.
“ST. NICHOLAS" 
“HOME GUARD” 
“PUCK" 
“KICKING"

Brands. Handle only

The

B. L. O. E.

J. J. McCABE
AGENT

TORONTO, : : ONT.

The BROWN is the only 
convenient Bag Holder
Occupies no counter space. 
The bags are held in position 
by gravity no perforation of 
bags necessary. Handy. Saves 
Time. Will last a lifetime. 
For sale by jobbers every­
where. Ask your jobber 
or write

The Brown Manufacturing Co.
CRESTON . IOWA, U.S.A.

62



THE CANADIAN GROCER

Lenten
Necessities
Smoked Bloaters and 
Kippered Herrings

Make a good line for present 
selling and show a good profit too.

A full carload of these arrived this 
week and selling at cut prices.

Frozen Trout, Halibut, Qualla 
and Cohoe Salmon

Everything Desirable in Fish 
of Good Quality

WHITE & CO, LIMITED
TORONTO and HAMILTON 

Wholesale Fruits, Produce and Fish

The Best English
Pun’ we know of is twenty shillings.

The Best Lemons we know of 
are BUSTER BROWN. 
Quality first, last and always is 
our motto and results speak for 
themselves.

Our increase in business is un­
equalled in the history of the 
Lemon trade. There’s a reason, 
and it is the Buster Brown Quality.

Order from your wholesale our 
Lemons. Mention Buster Brown 
or Follina’s Pack of Extra Fancy 
Lemons.

W. B. STRINGER
oronto. Sales Agent

DOMESTIC ONIONS
We have taken in this week some very 
fancy cooking onions—Red Globe variety. 
They are ally good dry stock, well cured, 
and are put up in 100 lb. sacks. Order now.

“Golden Orange” 
Brand

CALIFORNIA NAVELS
Fresh cars arriving every week. Every 
orange bang full of quality.

BANANAS LEMONS 
GRAPE-FRUIT (Florida and Cuban) 

OYSTERS and SMOKED FISH
THK HOL'SF. OF QUALITY

HUGH WALKER & SON
GUELPH, ONTARIO

(Established 1861»

Why are we Successful ?
We have always had a strong faith in the abil­
ity of the retail grocer as a salesman, and while 
we have put into CLUB JELLY POWDER su­
perior quality, that gives,entire satisfaction to the 
consuming public, we have allowed for a profit 
to the dealer that makes it well worth his while 
to give us the benefit’of his salesmanship. The 
combination has proven successful, and we re­
gard the grocers of Canada as real partnersTin 
the work of giving the general public the best 
that money can buy—

CLUB
JELLY POWDER

is YOUR line. Feature it.

S. H. Ewing & Sons, Montreal
“The House With a Character"
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IS SHE A CUSTOMER OF YOURS ?

NAsi

Mrs. Rich—" and send me four packages of the very best Soup 
you have got."
Mr Businessgetter—" SYMINGTON S SOUPS really are the best but 
not the highest priced. They will please you. for they always give 
satisfaction.”

She will he hack jor more and send her Jriends Jor

SYMINGTON’S SOUPS
Samples free from —

OPPENHEIMER BROS., 25 Pender Street, Vancouver.
H ENIDA OLIVE CO., LTD., 320 8th Ave., Calgary. 
SCOTT, BATHGATE & CO., Notre Dame Street, Winnipeg. 
R. J. DONAGHY, Masonic Building, London, Ontario. 
FREDERICK E. ROBSON & CO., 25 Front St. E., Toronto

She doesn’t take kindly to substitutes for

WINDSOR SALT
nor to the grocer who fills her salt order 
with anything else but this bag, with this 
familiar trade mark on it. Most of the 
housekeepers in Canada agree with her too.

The Canadian Salt Co.,
LIMITED

WINDSOR - ONTARIO

"ANYTHING LUSTERS IS GOOD"

Purity and Satisfaction

THE SUCCESS OF 
YOUR BUSINESS

depends on the kind of satisfaction you give. 
When people go out of their way to tell their 
friends about the superior quality and flavor

LITSTER’S
Half-Minute Puddings

(Seven Kinds. Including Custards»

depend upon it, there's a reason. Our plan is 
—once a customer, always a customer—and 
this is the sort of assurance we give those 
who handle LITSTEH Goods.

THE LUSTER PURE FOOD CO.. Limiled
TORONTO

REEDY

House-Cleaning Time
At this season of the year the housewife is thinking of the ; 
coming spring house cleaning, dreading the drudgery of 
rubbing and scrubbing to make woodwork, floors and house­
hold textiles clean.
The dread of extra rubbing and scrubbing is unknown to 
the housewife who uses

Wonderful Soap
As if by magic the dirt immediately vanishes with the 
application, and only little power is needed to give the de­
sired result of perfect cleanliness.
In the washtub Wonderful Soap works with even greater 
aptitude as a cleanser of wearing apparel or household tex- < 
tiles. Being absolutely pure, it may be used with the utmost 
safety in washing even the finest fabrics.

It la the season’s bast atock•
The profit is as the soap - Better than all others.

THE GUELPH SOAP COMPANY ;
GUELPH - - ONTARIO

64



THE CANADIAN GROCER

DO YOU KNOW HOW MANY OF YOUR 
CUSTOMERS ARE BUYING THEIR TEA 
FROM a PEDLAR INSTEAD of from YOU ?
■ If you would like to know we feel sure you have an ambitious clerk who 

would just like the chance to call on each one personally and find out. The 
pedlar is now selling a much poorer grade of tea than he sold formerly. 
High markets have driven him to it. If you will make these personal calls 
we promise you you will get an agreeable surprise.

You will find that these customers of yours who have been buying from 
pedlars are not at all satisfied with the tea they are getting and will be 
very ready to give you an order for tea they can depend on.

Sell them Red Rose Tea once and we think we

can guarantee they won’t buy from a pedlar again.

T. H. ESTABROOKS CO., LIMITED
7 FRONT ST. EAST - - - TORONTO, ONT.

11

■ ■

CURE CPU6HS FOR KINDNESS

GOUDRON
-IN

D'HUILE DE

FOIE DE MORUE
De MATHIEU

» Otu«a, CioMb» i 
Wwhrofie*. E -U

MATHnnrs
lyrup of Tar

y

warn

and add to your daily sales by 
suggesting that

HATHIEU’S
SYRUP

OF TAR AND 
COD LIVER OIL
is a splendid household remedy 
and is displacing ordinary cough 
cures the reason being that it 
not only stops the cough, but it al­
so removes the_cause and builds 
up the tissuet-IQÜi Um*-.
. It’s horse sense that a bottle* in 
the home,ready for an emergency, 
may save a serious illness 

This suggestion may mean sev­
eral extra sales.

J. L. MATHIEU C0„ PROPS.
SHERBROOKE. P.Q.

For Feverish Colds, don’t forget 
to recommend

Mathieu’s Nervine Powders
the great Headache and 
Neuralgia Remedy.

Ne«taaA.Hill,2SFreetS*.B..Tereete.0at. 
Distributor for Western Ontario.

Ckspat, File â Cle., ■ealreel, Dae. 

Feley Brea. A Larses. Wlsalpei, Has.

Why Have Soap Troubles?
when we offer you

Quaker Soap
100 double wrapped bars to 
box without even prizes or 
premiums at the lowest 
price good soap can be 
sold for.

YOU HAD BETTER 
WRITE NOW OR ASK 
OUR TRAVELLERS.

Mathewson’s Sons
Wholesale Grocers

MONTREAL
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CLASSIFIEDADVERTISING
BUSINESS CHANCES

YOUR BUSINESS SOLD QUICKLY, OR 
wanting a business, write us. Co-operative 
Realty Co.. Hamilton, Ontario.

STORE, BUILDING AND LOT IN TOWN OF 
Tran scon a. This is a genuine snap. Will be 
worth $-.000.00 more than prive asked in three 
months. Good terms. Apply Box 414, Cana­
dian Grover, Toronto.

A HIGH CLASS GROCERY BUSINESS IN 
one of the best sections of the City of Ot­
tawa. Business, $-'5.000 to $.‘>0,000. Could be 
increased considerably by first-class man with 
ample capital. About $5.000 will complete pur­
chase. Owner has good reasons for selling. A 
rare opportunity l -r anyone looking for a 
city trade. Apply, Box 415, Canadian Grocer.

SALESMAN WANTED

ATTENTION! SALESMEN CALLING ON 
retail and wholesale grocers are invited to 
carry, ai a side line, the most complete line 
of Quality Chewing Gums in Canada. Our 
gums are of the highest standard in quality 
and appearance. Splendid opportunity. Dom­
inion Chicle Co., Limited, London, Canada.

SITUATION WANTED

TRAVELER, GROCERIES. ETC.. POSITION 
wanted. Connection, Montreal, Ottawa and 
district. Apply Box 705, Canadian Grocer, 
Montreal.

TRAVELER. 15 YEARS* EXPERIENCE IN 
the Maritime Provinces, open to handle line 
of grocers* specialties. Apply Box 413 Can­
adian Grocer, Toronto.

SITUATIONS VACANT

WANTED—A GROCERY CLERK. ONE WHO 
has had good experience in the retail grocery 
business and callable of handling assistants. 
Must be strictly temperate and be able to 
furnish first-class references from late em­
ployers.: The Marks-Clavet-Dobie Co., Limi­
ted. Port Arthur, Ont.

AN OLI) ESTABLISHED AND SUCCESSFUL 
joint stock manufacturing company in To­
ronto wants an office manager who, besides 
being ah expert accountant, is capable of fol­
lowing costs closely, stopping leaks in the 
manufacturing department, and capable of in­
troducing effective methods. For such a man 
there is a good future. He can in time acquire 
an interest in the business. State experience 
and salary wanted. Apply Iiox 9, Canadian 
Grocer, Toronto.

STORAGE

STORAGE. VANCOUVER, B. C.—STORAGE 
or space to rent, office If required; warehouse 
elose t'i all wharves, with railway siding; two 
elevators. Martin & Robertson, Ltd., 32» 
Railway Street, Vancouver.

MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR 
subtract in one operation. Elliott-Fisher, 
Ltd., Room 314 Stair Building, Toronto.

ACCURATE COST KEEPING IS EASY IF 
you have a Dey Cost Keeper. It automati­
cally re« «.rds actual time spent on each opera­
tion down to the decimal fraction of an hour. 
Several operations of jobs can be recorded on 
one card. For small firms we recommend 
this as an excellent combination—employes* 
time register and cost keeper. Whether you 
employ a few or hundreds of hands we can 
supply you with a machine suited to your re­
quirements. Write for catalogue. In ber- 

national Time Recording Company of Canada, 
Limited. Office and factory, 29 Alice Street, 
Toronto.

BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill In the 
province. T. H. Squire, Queensboro, Ont., 
solicits your orders.
BUSINESS-GETTING TYPEWRITTEN LET- 
ters and real printing can be quickly and 
easily turned out by the Multigraph In your 
own office—actual typewriting for letter- 
forms. real printing for stationery and ad­
vertising. saving 26% to 76% of average an­
nual printing cost. American Multigraph 
Sales Co., Limited, 129 Bay Street. Toronto.
COPELAND - CHATTERSON SYSTEMS — 
Short, simple. Adapted to all classes of busi­
ness. The Copeland-Chatterson Co., Limited. 
Toronto and Ottawa.
COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut duplicating 
and triplicating counter check books, and 
single carbon pads in all varieties. Dominion 
Register Co., ltd.. Toronto.

COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send us samples of what you are 
using, we'll send you prices that will in­
terest you. Our holder, with patent carbon 
attachment, has no equal on the market. Sup.- 
plies for binders and monthly account sys­
tems. Business Systems. Limited, Manufac­
turing Stationers, Toronto.
DOUBLE YOUR FLOOR SPACE. AN OTIS- 
Fensom hand-power elevator will double your 
floor spare, enable you to use that upper floor 
either as stork room or as extra selling space, 
at the same time increasing space on your 
ground floor. Costs only $70. Write for 
catalogue “R ” The Otis-Fensom Elevator 
Co.. Traders Bank Building. Toronto. ftf)
EGRY BUSINESS SYSTEMS ARE DEVISED 
to suit every department of every business. 
They are labor and time savers. Produce re­
sults up to the requirements of merchants 
and manufacturers. Inquire from our nearest 
office. Eery Register Co., Dayton. Ohio: 123 
Bay St.. Toronto: 258tA Portage Ave., Winni­
peg: 30Q Richards St., Vancouver.
FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere in Canada.
FROM NOW TILL THE END OF THE 
year we offer unusually good bargains In 
second-hand typewriters, l ney are rnrefufly 
rebuilt, work and look like new, hut the price 
is n mere fraction of the original coat. Write 
for catalogue. The Monarch Typewriter Co., 
Limited. 4fi Adelaide Street West. Toronto.

MODERN FIREPROOF CONSTRUCTION— 
Our system of reinforced concrete work—ns 
sufr'psufnlly used in many of Canada’s largest 
buildings—gives better results at lower cost. 
“A strong statement” you will say. Write us 
and let us prove onr claims. That's fair. 
Leach Foncrete Co., Limited, 100 King St. 
West. Toronto.
MOORE'S NON-LEAKABLE FOUNTAIN 
pens. If yon have fountain pen troubles of 
your own. the best remedy is to go to your 
stationer and purchase from him a Moore's 
Non-Leakahle Fountain Pen. This is the one 
pen that gives universal satisfaction, and it 
costs no more than you pay for one not as 
good. Prioe $2.50 and upwards. W. ,T. Gage 
X* Co.. Limited, Toronto, sole agents for 
Canada.
OFR NEW MODEL IS THE HANDIEST FOR 
the grocer, operated Instantly, never gets out 
of order. Send for complete sample and best 
prices. The Ontario Office Specialties Co.. 
Toronto.
PENS—THE VERY BEST PENS MADE ARE 
those manufactured by William Mitchell Pens. 
Limited. London, England. W. J. Gage & 
Co., Limited, Toronto, are sole agents for 
Fanada. Ask your stationer for a 25c. assorted 
box of Mitchell's Pens and find the pen to suit 
you.
THE “KALAMAZOO” LOOSE LEAF BINDER 
is the only binder that wt»t nold just ns many 
sheets as yon actually require and no more. 
The back is flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros. Sc Rutter, Ltd., King and 
Spadlna, Toronto. (tf)
WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbes Company, Limited. 
Supplied by the trade throughout Canada.

(tf)
YOU DON’T BUY A NATIONAL CASH 
register—it pays for Itself. Saves money. 
Prevents mistakes. We can prove it. Nation­
al Cash Register Co., 285 Yonge St., Toronto.
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Just for 

Curiosity’s 
Sake—

Just to satisfy that curious 
feeling aroused by our 
previous announcements, 
steal a couple of minutes 
and write for a

FREE SET OF ERMALINE 
COOKING BAGS.

We will mail them prompt­
ly with instructions for 
use. Let your wife try 
them and ask her to pay 
particular attention and 
see how this device

SAVES TIME 
SAVES GAS 

SOFTENS MEAT 
DESTROYS ODORS 

PREVENTS SHRINKAGE 
RETAINS FLAVOR

If she be satisfied, then ask 
your wholesaler to supply 
you, and start to sell. 
There is a big profit for 
you, and any educational 
work you do will be ap­
preciated and well paid 
for.

The Ermaline Bag Bags Money

Edward Lloyd
Limited

MONTREAL
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The Finest Fish Obtainable
Careful selection of the sweetest fish caught in famous Passa- 

maquoddy Bay,and careful aud skillfull hand­
ling in a modern, sanitary factory have made

Brunswick Brand Sea Foods
the choice of all particular people.

They are unsurpassed in quality, have a flavor distinctly 
their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line? When 
ordering, be sure and get the name right.

“BRUNSWICK” 
Connors Bros., Limited

Bloch's Harbor, N.B.
AGENTS —Grant. Oxley 6k Co.. Halifax. N. S.: C H. B. Hillcoat. Sydney. N.S.: J L. Lovitt,

Yarmouth. N.S.: Buchanan 6k Ahern. Quebec, P.Q.: Leonard Bros.. Montreal; P Q. A. W.
Huband, Ottawa. Ont.: A. E. Richards & Co . Hamilton. Ont.; J. Harley Brown. London.
Ont.; C. deCarteret, Kingston. Ont ; James Haywood. Toronto. Ont.: Chas Duncan. Winnipeg.
Man.: Shallcross. Macaulay Co.. Calgary. Alta : Johnston 6k Yockney, Edmonton. Alta .
Shallcross. Macaulay Co.. Vancouver and Victoria. B.C.

Especially Good for
Being three times as nutritious las ordinary 

milk without the'danger of spoiling, explains why a 
special place has been given in the nursery and 
hospital to

“ Canada First” 
Evaporated Milk

Inland Revenue Bulletin No. 208 certified it to be 
absolutely pure and to contain the very highest percent­
age of genuine food values.

Infants and Invalids
Condensed and canned in a factory that is 

unequalled in its sanitary construction, by a pro­
cess that assures a product of absolute purity.

ORDER FROM YOUR JOBBER

The Aylmer Condensed Milk 
Company, Limited

Aylmer - - Ontario
Head Offices : Hamilton, Ontario

Brooms Brooms
“BROOMS OF QUALITY”

are hard to get.
W. W. & CO BRANDS arc made up to the mark, always. Our customers 

know this and oui Factory runs full time on “Quality" account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON WINNIPEG
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Reindeer Condensed Coffee
(Liquid Form)

with Milk and Sugar combined 
ready to use.

A "tin of REINDEER CON­
DENSED COFFEE—a spirit 
lamp—a little kettle—that’s 
all you need for many a 
cosy time in your room. 

When you come in after exercise—when you 
sit up late to study or read, or when a friend 
drops in, a fragrant cup of REINDEER 
COFFEE is more than welcome.

Always ready, simply put a little in each cup 
and pour on boiling water. The milk and 
sugar are right in the Coffee. Will keep in same 
can after opening.

Reindeer Limited, Truro, N.S.
________________________________________ -
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“Elite”
true to it» name, the beat cooK- 
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
thie style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Ask your jobber.

John P. Mott Co.
Halifax, N.S.
SELLING AGENTS :

1. If. Douglas bk Co. *. S. Mclndee
Montreal Tarent#

lea K. Huxley Tees fis Peraee Jehoaten fit Yoekney 
Winnipeg Calgary Edmonton

Prank M. Hannum. Ottawa

COFFEE High Grade Coffees are up several cents per pound, but we will 
contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us. We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

w. H. GILLARD (EL CO.. Wholesalers HAMILTON. ONT.

GOOD SALT MEANS GOOD TRADE !
The grocer who values his trade will make sure of his salt. 
Nothing can take the place of good salt. It is the grocer’s staple.
ONTARIO PEOPLE’S SALT is absolutely pure and fills the 
popular demand for a GOOD salt.

SEND FOR PRICES
The Ontario People’s Salt & Soda Co., Limited

KINCARDINE. ONTARIO

I BLACK JACK 1
The Best 1 1 SOLD BY
Family igp==--=^sS ALL
Polish JOBBERS
Made

f-lb. lin»—

TRY IT i

PSiSf
3 doz.

in case.
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MADE WITH

COVERED BASE
WHICH IS BETTER ? Banner Lamp Burners

To stock and sell goods which have an 
absolute guarantee of quality behind 
them, and which are the leaders in their 
line, or those which have just come on 
the market, having no old-time reputa­
tion and which cannot possibly give 
thorough satisfaction ?

BOVRIL
(THE ORIGINAL)

belongs to the first class and you, as an 
up-to-date grocer, know that it will pay 
you to uphold your reputation by selling 
it and leaving others to take chances 
with substitutes.

IV© Will Help You
to increase your sales. Just drop us a 
card asking for a few of our elaborate 
show-cards.

Don’t Do lay Advortlood Everywhere

BOVRIL, LIMITED, - MONTREAL

It is put in the BANNER for YOUR PROTECTION
Does not collect dirt, dead insects, or inflammable 

material.
SOLD BY ALL JOBBERS

Ontario Lantern and Lamp Go., Ltd.
Head Office and Factory, HAMILTON, ONT. 

BRANCHES: MONTREAL, WINNIPEG AND VANCOUVER

ÇttUUESÇ

âr
Good Reasons Why 

You Should Sell Chinese Starch
There are as many sales of Chinese Starch as any other brand. Guaranteed quality, 

better percentage to dealer and general satisfaction to the customer make it 
the stock for you to handle.

AtiKNTS
Standard Brokerage Co.. Vancouter, B C.; W. H. Bsc<»tt Co., Winnipeg, Man .
*<reen A Co., Toronto, Ont.; Norman D. M'Phea, Hamilton. Ont., The Lawrence 
Nfltl Co., Ltd , Ht John», Nfld.: J J. McKinnon, Charlottetown. P El ; Botvin
A <«renter, Quebec, Que ; Eug. robot, St. Pierre, Miquelon; Scott. Boyd A Co..

B.W.I ; Dvemaraàa A Grégoire, Chicoutimi, Que , and allPort of Hnain, Trinidad, 
the Wholenale Grocer* throughout the Dominion

OCEAN MILLSO. Lefebvre. Prop. MONTREAL

Have No Hesitation
in recommending to your best customer

SMITH
AND

PROCTOR
Bluenose’ Butter

It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste * Bluenose ' yourself ! Then you'll 
feel more enthusiastic about recom­
mending it

° lue ïTosE SOLE PACKERS

Halifax, - N.S.
SOLE PACKERS

SMITH & PROCTOR, HALIFAX, N.S
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THE DELICIOUS FLAVOR 
OF

,.2, “Kit” Coffee
CANNOT BE COPIED

That is why anyone who 
compares “ Kit ” Coffee 

^ ^ with its imitations keeps
using "Kit" right along
The manufacturers of 
"Kit" Coffee have the sec­
ret of obtaining in bottled 

S form ahighlyconcentrated 
essence of the finest coffee 
and chicory with a de­
lightful flavor and aroma.

It will pay you to get full information from our 
CANADIAN AGENTS:

ALEX. TYTLER................................. Temple Building. London. Ont.
J. A. CROOKS.... .......... Bedford. Halifax. N.S.
KIRKLAND & ROSE................312 Water Street. Vancouver. B.C.
G. C. WARREN............................. ......Regina. Sask.

KIT COFFEE CO., Govan, Glasgow

VEROX SOUP TABLETS

Prepared from Concentrated Beef Essence 

and fresh vegetables. One tablet and a 

little boiling water is all that is required 
to make a cupful of delicious, invigorating, 

strengthening soup. “VEROX” Tablets 
are economical and should be in every 
home where there are children or invalids.

Recommend “VEROX” Tablets, for they 

yield you a worth-while profit and give 
every satisfaction in use.

Send for sample and prices

Wholesale Agents Wanted for 
Toronto, Montreal, Winnipeg

Tooth’s Extract of Meat Co.
Established 1865

12 Duke Street, LONDON, S.E., England

Does Its Work With Ease!
Every wife and every husband have at sometime or other use for a 
hand cleaner. We place in your hands an article of merit in

TIGER HAND CLEANER
Tiger is made by a practical [chemist with long experience 
—the result is a hand cleaner that will remove any and all stains 
with the same ease that you would wash with a toilet soap.
Be prepared to meet the daily demand by ordering to-day. It is good profit.

The Tiger Mfg. Co., Walkerville, Ont.

ON CAN TO RETAIN W,

1

LASCELLES de MERCADO CEL CO.
General Commission MereKante

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce
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Push Catsup in Lent Season
There’s an excellent business in catsup to be had at this season of the 
year ; and especially so when the brand is a household name of purity 
and exquisite flavor.

“ E.D.S.”
Brand És^

T omato 
Catsup

is known, as the other products of this well-known manufacturers are, 
as the choicest and best grade of its line.

Only the choicest ripe tomatoes are used in its preparation, and the 
goodness of the fruit is pressed out by a special process of our own.

It is delightful with fish. Make it a window display—and see it sell.

Made only by

E. D« SMITH at his own fruit farms WlllOIlclf Oïlt.

5% DISCOUNT 5%
by purchasing before March 15. Shipment any time 
before June 1st.

We are not anticipating having anything but a 
regular summer this year—that means plenty of flies. 
Take advantage of this extraordinary offer of 5 
discount by ordering now.

Wonder
Fly

Killer
is the neatest and deadliest enemy to the household 
pest. It gets them every time.

The stock never grows old—it will be just as 
► °od and as saleable a year after you get it as it is
now.

WRITE FOR QUOTATIONS

Domiuw Aim!i Joseph R. WilsOH, “VoÎioStO
Di.uibutor.i-SRITISH COLUMBIA. McL«od * Clark*». Vancou. IV' A-BERTA, K * A. Cameron, 204 2nd St. W.. Calgary. 
Alla, i MANITOBA and SASK., W. H. Eicon. 137 Bannatyne Are. E., 
Winnipeg. Man.: ONTARIO. Jae. Turner A Co.. Hamilton : QUEBEC.

Turcott. Room 16. Morin Block. Quebec. Qua. : EASTERN 
PROVINCE S. H. B. McLaughlin. Truro. N.S.

Proper Refrigeration Adds to 
Your Profit

The accompanying illustration represents our 
special refrigerator for butchers. The same 
design is made up for grocers’ requirements.

Amk urn to quoto on your 
rmtrlqormtor need*.

JOHN HILLOCK & CO., Ltd., • TORONTO
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Tl SUPERIOR
Pickles

PREPARED BY _

ROWAT & C9
;iA»«OW * LIVERPOOU

Artistic bottling and labelling 
of the finest pickles made, 
gives

ROWAT’S
PICKLES

AND

PATERSON’S SAUCE
pride of place among the 
profitable stocks of your 
store. Put in a stock— 
and you will be convinced.

Rowat & Co.
GLASGOW, - SCOTLAND

CANADIAN DISTRIBUTORS;
Snowdon & Ebbitt, 325 Coristine Building. Montreal. Quebec, 
Ontario. Manitoba and the Northwest ; F- K. Warren. Halifax, 
N.S. ; F H. Tippett & Co.. St. John, N.B. ; C. E. Jarvis & Co.. 
Vancouver, B.C.

Horseradish
TASTY WITH FISH

Fish forms the greater part of many a meal 
at this season of the year. To make it more 
pleasing add

“STERLING BRAND” 
HORSERADISH

made from fresh, selected roots, treated in a 
sanitary and up-to-date factory, and prepared 
with the addition of the purest vinegar only.

Write for details and prices of our complete 
line of ready sellers.

T. A. LYTLE COMPANY, Limited
STERLING ROAD, TORONTO

Butter, Eggs
AND

Dried Apples
We invite 

enquiry

Prompt attention and first-class 
service.

We have also

1000 BARRELS No. 1 HARD
Georgian Bay District

WINTER APPLES

WRITE AT ONCE

LEMON BROS.
Owen Sound, Ontario

ADVERTISE YOURSELF 
ADVERTISE YOUR STORE 
ADVERTISE YOUR SERVICE 

In Fact
Advertise Everything by using 
this

It Costs Little and Saves Money
Can be attached to any paper 
wrapper and prints as you pull 
the paper off. Can you imagine 
anything better for announcing 
cheap sales.

CAN STAMP YOUR BAGS ALSO

UTILITIES LIMITED
MONTREAL

How To Please 
Your Customers

Have a nice variety of goods all 
the time and display them. Put 
in a supply of the following and | 
push them. You’ll make no 
mistake.

Spanish Peppers 
Tomato Extract 
Peeled Tomatoes

The cheapest canned vegetable 
yet the highest in quality on the 
market just now, is our

Haricot Vert

Can't You Sell Some 
Italian Canned Peas.

WRITE FOR LIST AND PRICES.

H. E. VIPOND & CO.
HONTIEAL
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BUILT ON MERIT
The easiest running, quickest 
grinding and most attractive 
mill for your store Is the

ELGIN
National Coffee Mill
It] is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.

Prompt shipments our speci­
alty.

'Ask any of the following Jobbers lor our Catalogue :

WntNIFlU-O F. t J. fiait (and branches) The CodrUle Co land 
branches); Fotar Bros., Larson à Co. (and branches). 

VANCOUVER-The w H Malkin Co . Ltd. ; Wm Braid à Co.
Kelley, Douglas * Co., Ltd.

HAMILTON— JaaTurner ft Co.; Balfour, Smye A Co. ; McPherson, 
Olaaecoâ Co,

TORONTO-Kby. Blain. Ltd.
LONDON-Oerman. Eckert A Co.
efr. JOHN, N.B.—G. B. Barbour Co., Dearborn A Co.
REDINA. 8A8K -Campbell. Wilson A Hmith 
MONTREAL—The Canadian Fairbanks Co. (and branches#. 
EDMONTON. ALTA.-The A MacDonald Co.

MADE BY

Woodruff GSl Edwards Co.
ELGIN, ILL., U.S.A.

Master Mason 
King George’s Navy

Two good brands of tobacco which you 
should see about this year. They are good 
enough to produce repeats and profitable 
enough to make the dollars come.

Maple Sugar Chewing Tobacco
is another of our lines which has become 
most popular. You should not have the 
sligntest hesitation about stocking tobacco 
when you have lines like ours which are 
bound to please.

DROP A LINE

The Rock City Tobacco Co.
Quebec Winnipeg

Tu(KtTTS0R«l0?O

VTsiï

Tuckett’s 

Orinoco 

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

Tuckett's Myrtle Out Tobacco
WHICH HAS THE LARGEST SALE IN CANADA

1 TUCItETT LIMITED
; Hamilton, - ... - Ont. |
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NO FLAWS
in this Chain or Anchor, both have had 
the same care in manufacture as“The 
Flour of the Mark/’ Anchor Brand

53 Highest Awards in Europe and America

WALTER BAKER & CO’S
CHOCOLATE 

& COCOA

Manfd. by
LeitchBros. 
Flour Mills

Oak Lake. Man. BRAND

Sold by 
leading dealers 
in every 
lively town. 17

EaT'

Our Cocoa and Chocolate 
preparations are Abac 
lately Pure — free from 
coloring matter, chemical 
solvents, or adulterants j 
of any kind, and are ■ 
therefore in full conform­
ity to the requirements 

of all Pure Pood Laws.

Registered
Trade-Mark

$3 Walter Baker & Co, Limited
Established 1780

Montreal, Can. Dorchester, Mass.

Larger Profit—A Cleaner Store
Every merchant loses part of his profit if he sells kerosene and gasolene by the 

faucet tank and tin measure method. No matter how careful you are, some oil 
will be spilled. That’s loss. The floor becomes saturated and invites fire. The 
foul odors arising from this condition fill the store and contaminate foodstuffs, 
resulting in wasted goods and dissatisfied customers.

BOWSER
SELF-MEASURING SYSTEMS

remove these objections. The heavy steel tank is evaporation and leak-proof. The 
self-measuring pump discharges any amount into the customer's can, counts the 
gallons and computes the charge. The salesman don't touch it and the measurement 
is guaranteed.

Ask for free book No 5 illustrating the complete line. It will bring increased profits 
Get in line for more money. We'll help you.

S. F. BOWSER & CO., Inc., 66-68 Fraser Ave., TORONTO, ONT.
If you have an old Bowser, and want a new one, write for our Liberal Exchange Offer.

Knowledge 
Is Power

Every hardwareman can get valuable pointers and make his business a 
more profitable proposition if he will study the experience* of expert* 
who have ‘made good.’ Our Technical Books for hardwaremen cover a 
wide range of subjects, among which may be mentioned Metal Working 
Books, Hardware Window Dressing, Store Business Methods, Paint* and 
Painting, Salesmanship and Sales Plans and Advertising. We have also 
the very latest books on the plumbing and heating problems.

TECHNICAL BOOKS, 143-149 University Ave., TORONTO

Supplied by Appointment to the 
House of Lords

DellClOUS Hith.it Award
r> .. (Gold M.d.DOcto
Fruity her 1911 Fe..i™l
a • of Empire Exhibi-
AppetlZing tion LONDON. 

Atk your Jobber or apply direct 

Sales Agents for the Dominion

The Turnbull Company
Winnipeg. Manitoba
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rBriUiant Fly Catcher-!
When you yourself enter a store to buy any 
article, you like to have the clerk introduce 
“something new,” something which has peculiar 
merit and something which is worth while pur­
chasing. Your customers are all alike, and you 
should make a point of being able to produce 
the Brilliant Fly Catcher when they call.

\C

Why It Excels
It is the most reliable glued catcher 

on the market.
It is warranted to retain its stick- 

fast quality.
It will unroll,as a ribbon,a full yard. 
There is no drip or dirt with it.
The favorite of thousands of dealers.

IT IS CHEAPER 
IT IS CLEANER 
IT IS DIFFERENT

FOR JOBBERS' PRICES WRITE

GRANGER FRERES LIMITEE
390 St. Paul Street MONTREAL

(Selling Agents for theljWestern Provinces: —
J. j. tomlinson: & co., Winnipeg]
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Store Management-Complete
16 Full-Pate
Illustrations

H . V V_

ManaêeIt!

272 Pates 
Bound in Cloth

ANOTHER NEW BOOK
BY

FRANK
FARRINGTON

A Companion Book to

Retail Advertising 
Complete

$1.00 POSTPAID
“Store Management— 

Complete" tells all 
about the management 
of a store so that not 
only the greatest sales 
but the largest profit 
may be realized.

THIRTEEN CHAPTERS
Here is a sample:

CHARTER V.-THE 
STORE POUCY-XVhat it 
should be to hold trade. 
The money-back plan. 
Taking back goods. 
Meeting cut rates. 
Selling remnants. De­
livering goods. Sub­
stitution. Handling 
telephone calls. 
Courtesy. Rebating 
railroad fare. Courtesy 
to customers;

ABSOLUTELY NEW JUST PUBLISHED

Send us $1.00. Keep the book ten days and if it isn’t worth the 
price return it and get your money back.

TECHNICAL BOOK DEPARTMENT 
143-149 University Ave., - Toronto. Canada

BISCUITS
from the Old Country
Notice to Grocers and Stores in Canada

MCVITIE & PRICE
are now sending regular supplies of their biscuits 
to Ontario, Quebec, Manitoba, Alberta, Saskat­
chewan, British Columbia and the Yukon 
Territory.
When you sell McVITIE & PRICE’S Biscuits
you are supplying your clients with first-class 
goods noted for their excellent quality and 
absolute purity.

AGENTS;
Ontario and Quebec

W. G. PATRICK A. CO., York Street, TORONTO
Manitoba and Saskatchewan

RICHARDS & BROWN, James Street, WINNIPEG
British Columbia and Yukon

KELLY, DOUGLAS & CO., Ltd., Water St. VANCOUVER

Auto Delivery Curtails 
Delivery Expenses

Service is one of the main features which de­
termines a merchant’s patronage, with delivery 
the most important part. Merchants are more 
and more beginning to realize the many points 
in favor of automobile delivery, because it 
brings them more business and because it is 
cheaper than any other method.

The Menard Commercial Car
has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with 
a large reserve of power and a frame of strength and size capable of carrying a load of considerable 
bulk and up to 1500 lbs. weight.

The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires 
to a nominal sum. There are many other features of the Menard that will impress it upon merch­
ants for its superiority above all others.

Send for price» and full particulars.

Menard Commercial Motor Car CoV
WINDSOR, ONT.
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Very Little Persuasion
is needed to make your particular 

customer try

“GLOBE”
Macaroni and Vermicelli

because they are made from
«■■Hr hard wheat with no maize

or rice flour mixed with it, 
and they are absolutely pure. 

Mlaarl They possess a quality which
rroBji gives distinctive flavor. You 

may expect a big demand for 
GLOBE’ the “Globe" brand goods as

soon as they are introduced.

The profit makes it worth your while
Order from your jobber, or

D. SPINELLI (3k CO.
REGISTERED

MONTREAL, - - QUEBEC

When THe Hands 
Are Soiled

At the CCIANC *»

Office,
Store,
Bank,

Printer’s
Home,

in fact

r6EMlllEAtDtKI6llULl

ANTISEPTIC .
D CLEAN!

«NAP* CONPANt
hontrial-

At the 
Foundry, 

Shop, 
Mill. 

Factory, 
Garage 

or Farm

anywhere or after any kind of employment 
or amusement, use

SNAP
Beneficial to the skin.

Big sale for this Hand Cleaner

SNAP COMPANY. Limited
Montreal, Quebec

“EUREKA”
Canada’s Scientific 

and Sanitary

REFRI6ERAÎ0R
more
Ref ri(g*r*tr»r«

Canada by 
Butchers. 
G r o cars. 
Creameries. 
Hotels. Rea- 
I a u r e n t s. 
Hospitals. 
Public Insti­
tutions. etc.. 
than all other 
patented

The «bote it the strotfetl 
jeersetee «I it article's 

seperior eeriti.

I WRITE FOR 
CATALOGUE AND 

PRICES.

54 NOBLE STREET
TORONTOEureka Refrigerator Co., Ltd.

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louie 3076
Distributing Agents, WALTER WOODS 6s CO., Winnipeg 

Agents at Fort William. Hamilton. Caleary. Moose jaw. Saakalooa

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up your stocks of Condensed Milk by adding these 
three lines—New Ones and Good. They will bring you new 
customers and quick returns.

St. Georde Evaporated Milk, 4 doz. in case, $3.35 
Princess Condensed Milk. 4 doz. in case, S3.90 
Banner Condensed Milk, 4 doz. in case, $4.40

Order from your wholesaler or direct from the factory. 
Delivered in 5 case lots to any point in Ontario or East to 
Halifax.
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BROOMS ! 
BROOMS!

The Kind That
Give Honest Value

Representatives in

WINNIPEG 
SASKATOON 
EDMONTON 

REGINA 
and

CALGARY

MESSRS 
NICHOLSON S BAIN

692 Wellington St.

T1IE CANADIAN GROCER

Représentatives in

TORONTO
THE LIND 

BROKERAGE CO.

VANCOUVER
KIRKLAND & ROSE

The Parker Broom
is well made and finished, gives more and 
better wearing usefulness than inferior 
grades which cost as much. The particu­
lar housewife insists on quality in broom 
buying. You can give her good quality 
and rest assured that it will prove satis­
factory by handing out a broom of the 
Parker brand.

Spring cleaning generally means new 
brooms and whisks. Be ready to supply 
the demand by ordering a stock of 
PARKER to-day.

The Parker Broom Company

A Surprise Package
If there is any dealer in the country who 
has failed to follow this space up to the 
present let us impress upon him now that 
there is a SURPRISE PACKAGE for him here 
every week. Many dealers have made 
dollar upon dollar since the beginning of 
the month, simply by following our bul­
letin and getting prices on goods offered. 
What’s more, they admit that the values 
are wonderful.

LOOK!
PINK SALMON (a fair stock on hand still), $1.00 

per doz. Don't overlook these goods. They 
are the cheapest on the market at the present 
time and yet are of the very highest quality. 
All standard.

SARDINES—Canadian pack. At a price to retail 
at .05c. Just figure out what you can make 
on these alone.

Dried Fruits are Moving Fast
Naturally dried fruits are big sellers during Lent. 
Don’t be afraid to stOwk up. We have a good 
supply on hand and can offer them at remarkably 
attractive figures.
California and Oregon Prunes, Currants, Valencia 

Raisins, Seeded Raisins, Loose Muscatels,
Figs (in mats), Peels, etc., etc.

1000casesot 1 lb. Currants,VICTORIA BRAND, 
Very special price for a few days more.

Lemonade Imported from Vichy Bassin
LA SAVOUREUSE ST. NICHOLAS

$5.00 c sof 50 pts. Claret btls. $5.50c/s of 50 pts. Champagne btls.
5.50 “ “ Champagne btls. 10.00 " 100“
9.50 “ 120 splits “ “ 7.50 “ 100 split* “

Water from Vichy Bassin
LA CAPITALE 
NEPTUNE 
ST. NICHOLAS

$5.00 cue ol 50 qts.
6.00 ..............
7.00 ......................

All these bottled goods carry crown or cork. We are will­
ing to send them express prepaid to your station.

Castile Soap
We have still a quantity of Le Soleil and La Lune 
Brand on hand and would advise you getting in 
touch right now, as soap conditions are somewhat 
up-side-down. You may find a stock of our 
goods as outlined in last week’s issue of GROCER 
a way out of the difficulty.

Laporte, Martin & Cie.
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Have You Told Your 
Customers All About w^^^guBES
Have you told them about the 4,000,000-acre OXO cattle ranches, where the 
hundreds of thousands of OXO cattle thrive? About the factories, covering 
500 acres, where OXO is made? About the absolute cleanliness of the 
process and the product ? *

Have you told them what a delicious, invigorating drink can be made in a 
minute with one OXO Cube ? Have you mentioned any of the dozens of 
ways in which Canadian women are using OXO Cubes in the kitchen—in 
soups, stews, gravies, hashes, meat pies, and with such dishes as boiled rice ?

Why not develop the big possibilities for trade 
which there undoubtedly are in OXO Cubes ?m

m CORNEILLE DAVID & CO.
Toronto
Ottawa
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roisnes an
Wears out neither. Clean Up Polishes all matais! 

Wears out neàner. |

a few dollars this year by pushing “BON AMI,” the “Good Friend” of the 
dealer as well as the housewife. Your customers will need something to 
polish up the pots, pans, taps, etc., etc., during the “Spring'Cleaning” days and 
you had better be in a position to supply her with something effective, some­
thing which will make the work easier, the results better, the time shorter.

BON AMI
has proven itself a boon in every household wherever used, and you may 
rest assured that the number is a big one. Besides, it allows you a long 
margin of profit, and what is more, creates satisfaction, and you know what 
it means to you to have your store regarded’as the “Satisfaction Centre.”

Stock Up Now
Can be had from any Wholesaler from Ocean to Ocean

Cases of 3 dozen $1.19 per dozen, or $14.28 per gross
F.O.B. wholesaler’s shipping point

Lots of 5 gross $13.40 per gross
Delivered to any railway station from 

Halifax to Vancouver

TERMS: Net 30 days.

Hudon, Hebert & Co., Limited
MONTREAL

Established A.D. 1839

Wholesale Grocers and Wine Merchants.

THE MOST*LIBERALLY MANAGED HOUSE IN CANADA

5^ELVt-

82
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If you could stand beside each 
clerk as he makes a sale, and 
make a note of the details

Ihere'll not lie much chance for mistakes. would there *

V on would know the amount and kind of the t ran-a« I ion. tnd who handled it

\ on would know that I lie customer cot tlie right change. and that \ oil got the riclit 
amount of money.
\ ou*d hate a record of exer> ra«h transaction in the store that would make the night's 
•balance" a ver> simple matter.

Ind your clerks would he better salesmen, more caretul and accurate because they would 
get credit for good work, and know that the blame tor mistake*, would lie fixed beyond

That’s exactly what a National 
Cash Register does for you

Hie amount and kind ol each transaction is publicly displayed and a posit itand penman 
eut record kept for your prix ate inspection.

separate adding xx heels shoxx you I lig totals of I ash '•ales. < barge Vtles, Money Keceited 
on \ccoiint and Money l*aid Out—at any time during the day

rile sales strip, kept locked inside the machine, gixes you an itemized record of exery 
transaction made during the day—just as complete as if you lolh.xxed y our clerks ill da x 
and recortled the tarions amounts yourself.

\ on know how many customers each clerk xvaited mi—I lie amount ol each « lerk’s sales
lor the day. a separate record of each sale—who made the mistakes—tt ho did 1 he host
work—and you know exactly the amount that should he in the « ash draxxer.

The National keeps I rack of otery detail of exert transaction — stops leaks, i hecks losses
llow can y on afford to he xx it hout one ?

\ on place yourself under no obligation b\ 
xx riling lor I rec booklets, explaining tin* uses 
ol National I ash Registers in your business 
\\ rile noxx to

The National Cash Register Company
Canadian Factory at 

TORONTO.
F. E. MUTTON, Manager for Canadr, 

285 Yonge bt., Toronto.
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‘For I want what I want 
when I want it”

SAL CANADA 'V
§ V
,éÊk

ilVEROSES
/ 98 LBS.

I low ran \ mu linin',. |]i,. -al,.- Y< »l 
lo-c by Mi't -riling I IVK. R< ISKS?

How I.iU i- tin prolit that «lav alder 
da\ -lip- pa-t \oiir open iloor?

< >nl\ o/m wax to i u< I La of i hi-. 
I In a her i 11 ' u ri'.

I i v watching your i‘ompili|oj'- 
1/10/1.

Kxrix bag "I barrel ho -oil- *ii I"I VK. 
|{( (Sl.S 111 i Li 111 ha\ v ca-hoi I A * >1 a 
profit.

A lid thi- i- trade \ou call lirxer 
-educe

Silice I I \ I. lit ISl .S make- p- inmii-

/ /if j Hi t I'd ÏI ,

Kvery hag or barrel -old bring- profit 
-ouieu here to a retailer.

W bx not Md il Vnl liRI'.I.I Ï

I a cry bag or barrel make- the //' xl 
-ale ea-x with it- further profit.

A I id du- i- pfoxetl hex Mild a ■ |i >111 >t 
•X tile ’ealix II sit //////til Itirl'e.ase 111

I IVK IP tsrs -ale-.
■ I U-t think, in I till I'e Were Mil lx
mhi barrel- of I I VK b‘< »SKS -old in 
iIn- «Mild iimxx tie Kiexvatin mill- 
'Mi n i a k< 111 . H to b,a ri el - a dax .
V Inch mean- idilx "in tiling. 
I’.I'll her I Ifoeer

Five Roses is packed to suit your 

trade in barrels and halves. Also 

in bags of 7, 14, 24, 49, and 98 lbs. 

Daily capacity, 10,500 barrels.

I liefea-eiI -ale- for tin retailer. -Hire 
we in ii r -ell direct.

It - the 1".tl-siihl 11miir xvlix ?

Ill eall-e it - the be-t flmif iiih" pit 
bitx er and -idler alike.

In the \\ e-t home-leader- writ, 
that they often go for mile- out of 
their wax to be -lire of getting their 
bag ,,f | | VK liOSKS.

Think of the -tore- they drivi pa-t 
on I lie xx ax l lie hi.il -nies.

Dull t let ell-1 m|IMT- I'l'o— I hi -I I'ei" 
Sell I I \ I. 11nsKS

l'Midi delay to-morrow'« profit can't 
make up for hi-ilmf x ttegleel.

Write your jobber 

< >r a-k ottr nearest office.

LAKE OF THE WOODS MILLING COMPANY. LIMITED
§ " The House of Character "

Montreal Toronto Ottawa London St. John Keewatin Winnipeg Vancouver

aXot Steadied cXot Siended
4565


