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The Winter Harvest:
NOW is time to sow for the Winter harvest.
Each Winter brings a crop of coughs, 

cdlds, bronchitis, etc. You can obtain a 
golden harvest of dollars by stocking the 
most reliable and best known cure for these 

, troubles.

Sow well by entering

NOW IS THE WINTER
OF OUR DISCONTENT MADE 

GLORIOUS BY—WHAT?—

*rv 1 LKKOVAH" plum puddings
In tib., 2-lb. and 9-lb. Bowls

of Tor and Cod Liver Oil
NOW. Its sales are ever on ihe increase

■------------------------------

Mathieu’s Nervine Powder* art always 
in demand. Headaches are stj common.
18 powders for 35c. They are extensively 
in demand. _________

J. L. Mathieu Co., Proprietors
SHERBROOKE - - P-Q.

In 2-lb. Jars

Pricoa on Application

SUTCLIFFE <fc BINGHAM,unit,*
17 St. John Street,
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Doubt
Less

“Earn More” 
**Earn More” 
“Earn More”

and
“Earn More” 
“Earn More"

Earn
More

Earn more money by buying goods of standard 
value—doubt less when choosing. Think more of quality than 
price. How about those dusty, dirty, fly-specked packages up 
there on the shelf? What did it, quality or price ? “Doubt Less 
and Earn More.”

Sell Goods of Known 
Quality

NOV 15 190s-

>3,
2JT~

SHELL BRAND"
(LA COQUILLE) +

As standard as sugar, salt, coflee or tea. 
Of known quality always. Purest, Richest, 

i Strongest. Made by the largest manufac­
turers in the world.

Containing 67 per cent, of pure oil as 
against 60 per cent, in ordinary brands. 
Packed and shipped in cases and boxes in 
bars of 1 pound each and upwards. Pressed 
Cakes in boxes also. “ Earn More ” by 
selling it.

Has stood the test of time and has won out 
on intrinsic merit. Always strictly pure. 
Always does exactly the work cut out for it. 
“ The Gelatine of Quality.”

LEADING WHOLESALERS SELL THEM

ARTHUR P. TIPPET & CO., Agents
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MANUFACTURERS’ AGENTS AND BROKERS’ DIRECTORY.
BRANDON, HAN.

GROCERIES FOR THE WEST
We will have a car leaving Toronto and Montreal 

about once a month.
Have you got something you wish to ship in 

these cars?
We will reship, sell or store for you. Write us.

Wilson Commission Co., Limited
Brandon, Man.

CALGARY.

The Best Salesman
is the Man on the Spot. Don’t Con­
tinue to be Over a Thousand Miles Away 
from your Buyer. Communicate with us, 
and have your Business Transacted by 
reliable Brokers on the Spot.

Excellent Storage Accommodation.

NICHOLSON, BAIN & JOHNSTON,
Wholesale Commission Merchants and Brokers

CALGARY, ALTA.
BICHOLSOB • BAIN, WINNIPEG, MAN.

CHARLOTTETOWN, PEI.

HORACE HASZARD
IMPORTER of Refined and Raw Sugars, Barbados
-------------— Molasses, Flour and Commeal.
EXPORTER of Cheese, Butter and Canned Goods.
AGENT in Canada and the United States for the 
----------  famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX. N.S.

J. W. COIMAM £» CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturer»’ Agent» and Commission Brokers. 

WAREHOUSEMEN 
Domestic and Foreign Agencies solicited. 

Highest references.

MONTREAL

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers’ Agent 

and Jobber,
1483 Notre Dame Street 

MONTREAL.
Open for few more foreign and domestic agencies. 

Correspondence Solicited. Highest References.

H. J. STEVENS
126 BOARD OF TRADE, - MONTREAL

Wholesale Brokerage

Beans, Bolling Peas, Flour, flats

J. T. & CO.
Customs Brokers 

and Warehousemen

11 St. Sacrament Street, ”
Tel. Main TT». Bond 28.

TORONTO.

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and Agents.
CeteblleHed 1683

C. E. KYLE
WHOLESALE GROCERY BROKER 

and MANUFACTURERS’ AGENT

27 FRONT ST. E., TORONTO
Highest references. Commissions solicited.

W G. Patrick & Co.
Manufacturers’ Agents

and
Importers.

29 Melinda St., TORONTO

25,000 cases
canned goods to offer

TOMATOES PEAS
CORN CATSUP

Finest Goods Packed

W. H. MILLMAN & SONS
GROCERY BROKERS

TORONTO
ST. JOHN’S, N.F.

THOMAS B. CLIFT
Broker, Commission Agent, Auctioneer and Rotary Public 

Commercial Chambers, Water St.
ST. JOHN’S, N.F.

A warm welcome extended to all Heads of Depart­
ments and Commercial Travellers 

from foreign countries.

HAfllLTON. ONT.

Long Distance Phones
Office 716 House No. 1666

Norman D. McPhie
BROKER and 

Commission Merchant
HAMILTON, ONT.Office :

58 Kixo 8t. E.

OWEN SOUND.

«/. K. McLAUCHLAN
COMMISSION MERCHANT

Warehouseman, Shipper and Steamship Agent

Owen Sound, - Canada

VANCOUVER.

J. Me A. CAMERON
Manufacturers and Wholesale 

Commission Agent
Correspondence Solicited

Vancouver, B.C. P.o. box 912
Reference—Bank of Hamilton

WINNIPEG.

CALGARY STORAGE
In a new brick block centrally located.

Dingle <& Stewart
Winnipeg, Man, Calgary. Alb.

COMMISSION BROKERS.

REGINALD LAWSON
MANUFACTURERS' AGENT and 

WHOLESALE COMMISSION BROKER
UNION BANK BUILDING

Corresoondence 
Solicited WINNIPEG, MAN.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers’ Agent 

Member Western Wholesale Brokers' Association 
Union Bank Block, Rooms 722 and 723

Winnipeg, Man.
Open for good 
Canned Goode Agency

Correspondence
Solicited

Stuart Watson
Manufacturers’ Agent and Whole­

sale Commission Broker.

WINNIPEG, MA N.
Highest References. Correspondence Solicited.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY ?

WE CAN handle your account to our 
MUTUAL ADVANTAGE.

Correspondence solicited Established over 12 years

GEORGE ADAM & CO.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

G. B. THOMPSON
Wholesale Broker and Commission e 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “ Capstan."
Storage facilities. Correspondence solicited

CANNED SALMON
1806 PACK

Wire or write us for price» :

Fraser River Sockeye 
Skeena River Sockeye 
River’s Inlet Sockeye 
Red Spring S.
Cohoes
Humpbacks

HamUome Label». Quality flmt-cla*. Prices right. W» 
want the trade of eastern retailers who purchase car lots.

NICHOLSON » BAIN, WINNIPEG,
Wholesale Commission Merchant» and Broken.

Branch House :
NICHOLSON, MAIM A JOHNSTON

CALGARY N.W.T.

2980
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GoodsQuaker Canned
We finished packing Corn on the 6th this month and 
Tomatoes on the 13th. Taking the season alto­
gether it has been the most favorable for quality we 
have ever experienced, the weather being about per­
fect all through the season for maturing vegetables 
in splendid condition. This applies to all lines, com­
mencing with Peas and running right along into 
Beans, Corn and Tomatoes. With the fine quality of 
canned goods this season and the moderate prices 
there should bean enormous increase*in the sales 
over previous years. While the pack has been large 
it does not exceed in our estimation the pack of 
two years ago in any line. Of course, we cannot speak 
for the whole country, but we know this applies 
to our pack. Judging from this we believe every 
case of Corn, Tomatoes, Peas and Beans packed will 
go into consumption before new goods come on the 
market next year. The fine quality of the goods 
alone this year over previous years should make an 
enormous increase in consumption, to say nothing 
of the much lower price the consumer can buy goods 
compared to the last two years. We packed thirteen 
t|yousand cases of Sugar and Cream Corn. This is 
ahew line for us and is as fine in quality as the 
name denotes. We expect with this 13,000 cases 
sprinkled between the two oceans to lay the found­
ation for a trade in this line that will take the entire 
capacity of one of our factories next year to cater to.

THE PACKERS OF QUAKER CANNED GOODS
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You may not know that JAPAN TEAS are intrinsically 
the most satisfactory and valuable for you to handle. Their 
superior qualities once known to your customers will make 
them turn to these de/ICIOUS, healthful and //»- 
vigorating teas. Ask your jobber or the travellers to 
submit their samples, draw them, give them to your best 
customers and you will find them grateful.

JAPAN TEAS
Are always 
right and pleasing.

-

Don't Have to Confess
when a customer asks for

Paterson’s Camp 
Coffee Essence

that you "are just out of it. but we will 
have some in a day or so." It’s bad 
business. How is your stock of Pater­
son’s ? Is it low?

ROSE * LAFLAMME, 
Agents, Montreal.

4
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COLES Electrically Driven 
Coffee Mills.

6RANULAT0R. PULVERIZER.
Single and 

Double 
Grinders

Pulverizing
and

Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee before 
it enters the grinders, 
thus reducing wear _ of 
grinders and saving 
current.

Our Grinders 
Wear Longest

No. 65
Length, 33 in. Width. 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per mimite. Pulverizing pound per minute.

Height, 29 in.

unds per minute. Pulverizing %
Capacity of Iron Hoppers, 5 lbs. of Coffee.

We make 25 other styles and sizes of Grocers Counter Mills, Floor Mills 
anJ Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO.,
No». 1615-1635 Worth 23rd St. PHILADELPHIA, PENN., U.6.A.

Agents:
Todhunter, Mitchell* Co.. Toronto. 
Dearborn * Co., 8t. John, N.B.

Forbes Bros., Montreal
Gorman, Eckert * Co., London, Ont.

Mince
Meat

Now on 
Popular Call

This is the season 
when the grocer will 
find a ready sale for 
Mince Meat. It is 
not alone our state­
ment but that of 
others—grocers and

________ consumers—that this
factory excels in the 

manufacture of Mince Meats, and that this 
season we have out-done all past seasons 
in real delicacy of taste.

—In small and 
—large packages

The T. A. LYTLE CO., Limited
134-128 RICHMOND ST. WEST

TORONTO, Can.

The Only Spice of Life for Horses, Cattle anil Poultry

<8e£\,

. i*yers
It is not a Stock Food, but a condiment to be used 

with food, and contains no corn, middlings, etc. Why pay- 
ten cents per pound for what costs only one cent ? If you 
desire bulk for your money lake 100 pounds of middlings, 
or such like, and mix with 100 pounds Myers’ Spice, you 
will then get a much superior article than most advertised 
Stock Foods, and it will cost you only $5.80 per 100 pounds. 
A saving of 84.50 on 100 pounds is an item not to be lost 
sight of. Is not this true economy ?

The trade is respectfully invited to write the

Myers Royal Spice Co., - Niagara Falls, Ont.
for quotations, as we do only with the trade and do not supply the consumer
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The Comfort

Bed and Douche Pan
Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

MANUFACTURED BY

R. Campbell’s Sons
Hamilton Pottery HAMILTON, ONT.

QUEBEC

CANADA’S STANDARD
FO#?

REFINED SUGAR

Manufactured by

CANADA SUGAR REFINING CO.
LIMITED

Montreal

Valencia Raisins
Tarragona Almonds 

Sicily Filberts
Cleaned Currants

Consignments on spot and to arrive. Lowest Prices.

D. RATTRAY SONS
IMPORT AND EXPORT AGENTS

Montreal OTTAWA
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A
SURE

SUCCESS
IT COULD NOT BE OTHERWISE

HOLBROOK’S
GENUINE IMPORTED 

WORCESTERSHIRE

SAUCE
PAYS 40% AND

Acknowledged

«S'S46-

rSmS&SgS

'dim i ’

Sample and prices from
H. OILBERT HOBBS, 486 Spadlna Avenue, Toronto

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
"GLEANER”

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.

18*5-1905

COX’S
INSTANT POWDERED 

GELATINE
An old friend in a new guise.

Saves time and trouble Recipes in every package.

Canadian Agents : Je A G. COX,
0. B. Colson A Son, Montreal Ltd.
D. Masson A Co., GorgJo Mills,
A. P. Tippet A Co., EDINBURGH

W. P. KAUFMANN
18 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

They Cost Less 
Than Nothing

Literally. ALLISON 
COUPON BOOKS cost 
less than nothing. By 
using them a mistake is 
impossible, thus saving 
many times what we 
charge for them. 
Hence, by absolutely 
saving a great deal 
more than you pay for 
them, they not only cost 
less than nothing, but 
you receive a great, big 
premium with every 
book you buy.

ir A MAN WANTS CREDIT
for $10, give him s $10 Alltion Coupon Book, chan* 
him with $10, and there you are. No trouble at all. 
It he buya a plug of tobacco for ten cents. Just tear 
off a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the hook. NO PASS
book no writing, no Tine lost, no
KICKING. There are other Coupon Books, ol course, 
but why not have the bestt Let us send you a 
free sample

For Sale In Canada by

rnt cbv, slain ce., Limited, Teeeisie.
C. $. EEAUCHMIN * HL». MONTREAL. 
WM. T. SLOANE, WINNIPEG, MAN.
ALLISON COUPON CO., Manufacturers. 

Indianapolis, Indiana.

...ESTABLISHED 1849...

BRADSTREET' S
Capital and Surplus, 81,500,000. 0flees threughout the Civilised Werld

Executive Offices : Eos. 846 and 84$ Broadway, Wow York City, U.6.A.
THE BRADSTREET COMPANY gathers Information that reflects the financial condition and 

the controlling circumstances of every seeker of mercantile credit Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too great that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilised world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale. Jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations 
Spécifié terms may be obtained by addressing the Company at any of its offices. Correspondence invited-

>FFIOE8 IN OANADA-
AX.N.6.
A. ONT, 
UVEB, B.O.

HAMILTON, ONT. 
QUEBEC, QUE.

LONDON. ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN

MONTREAL. QUE. 
TORONTO. ONT.

THOS C- IRVING, Gen. Man. Western Can ids Toronto-

1
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IT IS BEYOND QUESTION- - - - -
CEYLON GREEN TEA stands easily TOP

“ The advanced methods of its manufacture,
“ The rich fertility of soil,
“ The peculiarly advantageous climatic conditions— 
“ All combine to give that excellent aroma 
“ and delicacy of flavor which has given 
“ Ceylon Tea (Green and Black)

the Premier Place.u

Ceylon Greens Lead the Market
Place them side by side with other 
growths and you will prove them
Incomparable.

r

QEYLON TEAS (Black and Green) 
are the “Premier Teas” for the progressive 
grocer.

ft
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A Delicious Cup of Coffee
Ouril-lb. tin “ CLUB ” brand COFFEE at 33 cents per lb. is without question 
the best value on the market. We know it, YOU can prove it by asking us to 
send you sample—test it yourself, Supplied either whole roasted, or ground.

Cultivate your coffee trade, it will pay you, by buying the best—4< CLUB ” 
BRAND. Try us,—that is all we ask to convince you of the superior value of 
“CLUB” COFFEE.

S. H. EWING & SONS
86-10* KINO ST.. MONTREAL

Telephone Bell Mein to.
" Merohenle SU

TORONTO BRANCH, 29 CHURCH STREET
lephono Main 3171.

Telephone orders receive prompt attention.

“ EACLE” FOR NEARLY 50 YEARS

Borden’s Brands
have held the confidence of the consumer and the trade. The only 
reason for this is that they are ABSOLUTELY the most perfect milk 
products made—

They pay you the best profit because they bring you repeat orders.

1 PEERLESS ”

bOI\DENSg

WILLIAM H. DUNN, - MONTREAL
Erb k Rankin, Halifax, N S 
W S. Clawson k Co , St. John, N.6.

JOS. IRVING, 92 Wellesley St, TORONTO Scott, Bathgate 1 Co.. Winnipeg, Han.
Shallcross, Macaulay k Co., Victoria and Vancouver, B-C.

It isn’t how much you do, but how well you do it, 
that makes you successful. In other words, quality 
Counts. With the best interests of your business at 
heart, you would naturally select on this “quality counts” 
basis,

Chase & Sanborn’s 
High-Grade Coffees

Chase & Sanborn
The Importers, MONTREAL

9
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Why arc You Working
late and early, day in and day out, year after year, behind 
the counter, in the office, or where you will ?

The “why” is obvious. You are working

To Build Up Your Business
to increase your connection, to gain the confidence of and 
give satisfaction to your customers.

That connection when established is a valuable asset, the 
“good-will ” you call it. It is worth dollars to you.

This is one more “WHY ii

Why you should sell Old Homestead Canned Goods.
The Old Homestead Brand will help increase your connection.
The Old Homestead Brand will give satisfaction to your customers.
The Old Homestead Brand will make the building up of your 

business easy—because Old HOiïlBStBdd Brand Canned GOOdS possess 
every element of quality, are honest goods put up by the 
best processes, and are incomparably the finest goods on 
the Canadian market.

Don’t destroy the effects of all your years of hard work by 
taking chances on inferior or common canned goods.

Insist on having Old Homestead Brand. Ask your jobber for 
the Old Homestead Brand. If he will not supply you write us 
direct for a trial order.

The Old Homestead Canning Co.
Picton, Ontario.

10
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Corn and Tomatoes
The brand that leads is

Canada’s Pride
This is not an empty boast 

but is our honest opinion, 
founded on the care with 
which we have selected the 
best of the crop, the way we 
handle it, and the superior 
equipment of our factory. 
Then, again, we have designed 
a label that will sell the goods 
for you.

CANADA’S PRIDE is a
brand that will satisfy the 
daintiest palate. Just taste it 
and test it.

Your Jobber has the Goods ; If Not, Write Us Direct.

NAPANEE CANNING CO., limited, NAPANEE, ont.
W. A. CARSON, Manager.

SARDINES
There has been much talk lately about Canadian Sardines, as regards QUALITY and PRICES.

The “Golden Rule" Brand is PERFECT in quality, and in price MEETS ALL COMPETITION. Every can guaranteed.

Ask your wholesaler, and if unobtainable, WRITE US DIRECT.

J. W. WINDSOR, Montreal
There are a lot more grocers handling “BEE” brand goods 
to-day than when we addressed you through these columns 
before. WHY? Because

“BEE” brand goods pay you the profit 
and give the satisfaction.

SNOWDON, FORBES £» CO.
MONTREAL

11
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A new and complete 
system for credit sales, 
money received on 
account and money 
paid out.

This counter shows 
how many customers 
each clerk waited on 
during day.

If there is a mistake 
of fifty cents in this 
drawer, or a counter­
feit coin or bill, you 
know that “D” clerk 
made the mistake.

THE CANADIAN OROCER November 10, 1906

WE MAKE CLERKS ACCURATE

Each clerk's sales are 
added separately on 
this counter. Separate 
counters under this 
hood give separate 
totals of charge sales 
money1 "yH-eceived on ac 
count and money paid

This counter, under 
lock, tells proprietor 
any minute how busi 
ness is running.

Under lock is private 
record of each sale and 
clerk who figures in 
each transaction.

A receipt printed 
automatically goes to 
every customer.

Shows amount, kind 
and clerk who made 
transaction. This 

receipt enforces proper 
record of every cent 
taken in by each clerk.

This counter shows 
total number of custom 
ers waited on during 
the day.

This drawer belongs 
to clerk “ E.” Each 
clerk has his own indi 
vidual cash-drawer.

ft amc

A ((rirais

‘ Ao. ( icr*u

Cash Registers for every line of business and one price for all
.Cut off here and mail to us today.

National Cash Register Company Dayton Ohio

f on:u a — -------------------------------------------------------- store. Please explain to

ute ii'/utf hind of a register in hent nailed for imj business.

Thin doe.s* not obligate me 1 > bn;/.

TRADE ZEÀ MARK

—Agents—
Toronto :

Anderson, Powls & Co. 

Hamilton and Winnipeg : 
Alfred Powis. 

Vancouver :
C. E. Jarvis & Co.

61 Edmonton : 
Bedlington & Fisher 

St. John, N.B. :
J. F. L > f 11

“The Brand of Quality”
Canned , Fruits, Etc.,

We are now busily engaged canning
PUMPKINS and APPLES 

Our output of Peas, Beans, and Tomatoes 
(“Threes”) are all sold, but we still have For Sale about 
t of our pack of Choice Tomatoes (“Twos”) which 
we are offering at a very low figure.

Insist on getting the “ Essex Brand.” If your dealer cannot supply you, write to us.

THE ESSEX & PRESERVING CO'Y.
8 WELLINGTON ST. EAST,

Factories at Essex, Ont.
TORONTO - CANADA

1445

44
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HOTEL DIRECTORY.

WINDSOR HOTEL,
This House Is pleaaantly snd conveniently located on the East Side ol 

Queen Street. The rooms are bright and cheerful. Every attention paid 
to guests. Billiards and pool. Hot and cold water baths. A. MoNiool, Prop'

TOWER HOTEL, qk0^ÏÏswhNgDüÏÏnT8a'
This first-class hotel is most conveniently situated in the coolest and healthiest 

part of the city. Five minutes from railway station and steamer stallings, and 
near to all principal public buildings. Cool and lofty bedrooms. Spacious Dining 
and Ladies’ Rooms. Billiard Room. Electric light throughout.

VICTORIA LODGE
Mn. J. F. SMITH, Proprietor. HAMILTON, BERMUDA

Opposite Victoria Park and Cedar Ave. Private board $12 to $14 per week.

BOARD AND ROOM

“THE ARGYLE,”
Mrs. FRASER Cedar Avenue, HAMILTON, BERMUDA

Terms moderate. Also furnished cottages.

THE AMERICAN HOUSE
A. PASCHAL (Prop.) HAMILTON. BERMUDA

Centrally located. Open all the year round.

WOODSIDE BOARDING HOUSE
(Corner or Maim and Lamaha Streets, GEORGETOWN, DEMERARA.)
Cool and airy Bedrooms, Excellent Cuisine, Attendance Qualified. Terme 

Moderate. Electric Car Loop at gate of premises. Patronage Solicited. Manageress, 
E. Cottam.

WINTER RESORT—Queen’s Park Hotel.
PORT OP SPAIN, TRINIDAD, B.W.I.

John MoEwbn, Manager. For Rates, etc., apply Trinidad Shipping k Trading Co 
29 Broadway. New York.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. Jambs K. Paisley, Prop.

THE TELEPHONE
Is a companion, friend and servant combined. 
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE
Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near­
est office of

THE BELL TELEPHONE COMPANY OF CANADA

CAPITAL PAID UP. - - $1,000,000. 
RESERVE FUND, - - 1,000,000

THE METROPOLITAN BANK.
DIRECTORS

R H. WARDEN, D.D.. President 8. J. MOORE, Esq., Vice-President 
D B. THOMSON, Esq., K.O. HU Honor W. MORTIMER CLARK. K.O. 

TH08. BRADSHAW, Esq. JOHN WIR8TBROOK, Esq.,

HEAD OFFICE. - TORONTO. 
W. D. BOSS, General Mixiuss.

GENERAL
BANKING
BUSINESS
TRANSACTED

SAVINGS DEPARTMENT
•tall Branches.

ACCOUNTS SOLICITED

Drafts Bought and Sold. 
Letters of Credit Issued

BRITISH AMERICA 
ASSURANCE COMP’Y

FIRE AND MARINE.
Incorporated 1833

CASH CAPITAL, <850,000.00.
TOTAL ASSETS, <2.043,678.59.

LOSSES PAID SINCE ORGANIZATION, <25.868.541.80.

MEAD OFFICE, - BRITISH AMERICA BUILDING,
Cor. Front and Scott Sts., Toronto.

HON. GEO. A. COX, President. J. J. KENNY, Vice-President 
P. H. SIMS, Secretary. and Managing Director.

WBI®I
• • • rrtMD

Incorporated
1851

ASSURANCE
COMPANY.

FIRE

AND

MARINE

Head Office Capital
Toronto, Assets, over - 
Ottt# Annual Income

$ 1.500.000.00 
3.300.00000 

3.890.000.00

HO*. GEO. A. COX. President.

J. J. KENNY, Vice-President and Ulan. Director.

C. C. FOSTER, Secretary.

cay Money
CAN BE SAVED BY MEANS 
OF AM ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphlcta and Full Particulars retarding the 
Rev Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION

W. H. BEATTY, President.
W. C. MACDONALD,

ACTUARY.

HEAD OFFICE, -

J. K. MACDONALD,
MANAGING DIRECTOR.

TORONTO, CANADA.
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This list lo for the purpose of placing retailers, 
manufacturers’ jobbers and other readers in 
touch with reliable and competent accountants 
and auditors whose eerricee are so frequently 
required for such purposes as opening books,

Leading Canadian 
Accountants and Auditors

adjusting and auditing accounts, arranging part­
nerships or organising joint stock companies, 
devising special office systems, making collec­
tions and investigations, handling estates, mak­
ing valuations, etc.

This space $30.00 per year.

•'Sbs

This space $15.00 per year.

JKNK1NB A HARDY, 
Assignees, Chartered Accountants, 
Estate and Fire Insurance Agents. 

16K Toronto Street Toronto.
4M Temple Building, Montreal.
100 William Street, New York.

This list is for the purpose of placing ma 
turere, wholesale and retail merchants an< 
readers throughout Canada, and firms a 
doing business in Canada, m touch wit 
legal profession throughout the Dominic 
the collection of accounts, legal represent!

h the LEGAL CARDS.
organization of companies, the arrangement or 
dissolution of partnerships, or assignments, as 
well as all other matters of a legal nature.

For advertising rates apply to MacLean Pub­
lishing Co., Limited, Montreal or Toronto.

TUPPBR, PHIPPEN A TÜPPER, 
Barristers, Solicitors, Etc.

Winnipeg, Canada.

ATWATER, DUOLOS k CHAUVIN 
Advocates. Montreal.

Albert W. Atwater, K. C. Consulting 
Counsel for City of Montreal. Chas.
A. Duties. Henry N. Chauvin.

BEATTY, BLACKS!
Barrister

Offl
Tel. Main 3813.

OCK, FASKEN, RIDDELL ft MABBE 
s, Solicitors, Notaries, Etc. 
ces, Bank of Toronto.

Toronto, Ont.

IRWIN ft JONES, Barristers, etc.
H. E. Irwin, K.C., Clerk of the Peace, 
County of York ; B. Morton Jones, 
B.C.L. ; Solicitors for Equity Fire Insur­
ance Co., Berlin Fire Insurance Co.
24 King St. W., Toronto. Weston, Ont.

W. G. WILSON
Barrister, Solicitor, Notary, Convey­

ancer, etc.
Napanee, Ont.

MEWBURN k AMBROSE 
Barristers, Solicitors, etc.

8. C. Mswbubn, E. H. Ambrose,
Hamilton, Ont.

WM. A McLEAN
Barrister, Solicitor, Etc.

Head Office. Guelph, McLean’s Block. 
Branch Office, Acton, Town Hall. 

Corporation Solicitor, Etc

ROBINSON k GREEN 
Barristers, Solicitors, Etc.

John A. Robinson. John R. Green.
Solicitors for the Imperial Bank of 

Canada, the Southern Loan & Savings 
Cn.. m Thomas. Ont.

LOUGHEED k BENNETT, 
Barristers, Solicitors, Advocates, etc. 

Calgary, Can. Cables: Lougheed, Calgary 
Solicitors for : Bank of Montreal. Cana­
dian Bank of Commerce, Bank of Nova 
Scotia, Merchants’ Bank of Canada.

This space $30 per year.

ALCOHOLISM
The best treatment for all persons afflicted with the 

disease of drunkenness is known only to Dr. MacKay. 
Address : City Hall, Montreal, Que. Absolutely private 
treatment.

Trade With England
Every Canadien who wishes to trade successfully with the 
Old Country should read

“ Commercial Intelligence”
(The address la IM Fleet St., London, England.)

The cost is only 6c. per week. (Annuel subscription,including 
postage, $4.So.)

Moreover, regular subscribers are allowed to advertise without 
charge in the paper.

„ „............. .i r«r i»»« «r ih.
^ bK .. ...... .‘Al ». »»" “

as.strictly confidential.
The several other natters treated in your cot 

receive gur careful attention.
lery truly yours.

UNDERWOOD

THE

UNDERWOOD
The Wrltlng-ln- 
Slght Typewriter

Will do your work 25% 
to 50% faster than any 
other writing machine. 
Highest award “ Grand 
Prize,” St. Louis Ex­
position, 1904.

UNITED TYPEWRITER CO. LIMITED
7 ADELAIDE STREET EAST, 99 ST. FRANCIS XAVIER STREET,

TORONTO and at MONTREAL
HAMILTON LONDON OTTAWA QU10EC IT. JOHN, N.B.
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Autumn Leaf Brand 
Canned Goods
WE have at present unsold a few thousand 

cases of canned CORN, PEAS, TOMA­
TOES. BALDWIN APPLES. RED RASP­

BERRIES, etc., and owing to the lack of storage 
we wish to move some of the stock. We have 
everything up to date for the manufacture of 
canned goods. No expense has been spared to 
produce the best goods possible. Now, at the low 
prices no one can help making money on canned 
goods. It is easy to guess who will make the 
money. It is a long time before next pack. Now.
Mr. Grocer, specify AUTUMN LEAF BRAND 
CORN and TOMATOES, and if your jobber does 
not carry them write us or order direct. We 
guarantee to suit you as to QUALITY and Price.
We are out to sell now. Do not let this lot of 
AUTUMN LEAF CANNED GOODS GO BY—IT 
MEANS SOMETHING TO YOU. We are out for 
the Trade and have got some and are going to 
have more.

THE FRANKFORD CANNING AND PACKING CO.,
UIMITI

i.d.p.nd.nt FRANKFORD, ONT. * "•
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PARADISE AND HAYCASTLE CURRANTS
Greece's finest productions. Grown in a specially favored district. Imitations and the "just as 

good ” kind are legion.
You don’t need an imitation when you can get the genuine. Your customers are pleased, 

your trade and profits increased, by handling Paradise and Haycastle Currants.

SOLE AND ONLY AGENTS FOR CANADA

W. H. GILLARD 8 CO., HAMILTON,
Wholesale Grocers, Tea and Coffee Importers.

noMASwooo&ca
IMPORTtM AW MASTERS

BOSTON. MASS y

WOODS
YOU CAN, BUT WILL YOU?

You ought to make More Money out of Coflee than from any other line in your whole 
Grocery Business.

“Yes ?—but how ?” you may ask.
Use WOOD’S COFFEES and our Method of handling them. Our Method at once 
becomes YOUR Method.

Our Methodical System for Pure Goods helps every Grocer who ever traded with us. Try it and 
prove it to your own satisfaction.

CANADIAN FACTORY and SALESROOM
No. 428 ST. PAUL ST., - - MONTREAL.

\
VI r»‘ AUER LAMP

GASOLEN

T T
2W CANDLE POWER OF CLEAR, STEADY LIGHT

The best and cheapest light for STORES, 
CHURCHES and HOMES.

more light than a dozen oil lamps for half the cost. 
Makes its own gas without smell, smoke,, wicks or grease.

Satisfaction Guaranteed.

I AUER LIGHT CO.-----------------
Send tor Catalog.

------------- MONTREAL

ELECTRIC POWER COFFEE MILLS

FISHER CUT 
No.102

This cut shows one of the de­
signs we are making.

Fitted with *4 H.P. Motor, 
furnished for direct or Alternating 
Current.

Granulates 1-lb. ol Coffee a 
micute.

Pulverizes 14-lb. of Coffee a 
minute.

Write ue for Prices.

THE A. D. FISHER CO., LIMITED, - T0R0HT0

PICKLES
We have a large assortment of

Domestic and Imported
Order your requirements before cold 

weather sets in.

We are Agents for the famous

House of Parliament 
Pickles and Sauce

'WWWVWWWWVWVWWVW'WWWWWW'VWWWW

Warren Bros. & Co.
Wholesale Grocer*

35-37 Front St East

Toronto
16
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SHIPPING FRUIT FROM EAST TO WEST

Some Interesting Pointers.
HE following particulars are ex­

tremely interesting and instruc­
tive. If Ontario fruit growers 

are to obtain full benefits of the large 
and increasing market which is opening 
up in the west, it can only be by put- 

- ting into practice the lessons to be 
learned by the experiments in packing, 
shipping and selling herein referred to.

The fruit growers of Niagara district 
decided that during the fruit shipping 
season of 1905, a number of shipments 
of mixed fruits—such as apples, pears, 
plums, peaches, grapes, and tomatoes— 
should be made to Winnipeg, shipping 
about two carloads per week, commenc­
ing about August 15th.

It was further decided that three 
special shipments should be made, a 
man accompanying each car, noting the 
facilities afforded to shipments of fruit 
by the different transportation com­
panies, as to matters of despatch, icing 
while in transit, etc., and also to report 
the condition of fruit ' and all matters 
of interest to fruit growers or shippers.

Despatch.
A car left St. Catharines, 7.45 p.m., 

and proceeded to North Bay, at which 
place it arrived 5.45 a.m. Sundav (hav­
ing left St. Catharines on Friday). 
I'resh icing taking place.

The car left North Bay at 2. p.m. 
Sunday, on fast freight. This fast 
freight was due in Fort William at 
1.30 Tuesday morning, but arrived 
there at 7.50 a m. Here the ear was 
again iced.

A car which was loaded at St. Cath­
arines on the 5th—three days earlier 
than the one in question—only reached 
Winnipeg one day earlier, and was sold 
the same day. The one preceding that 
was 8 days on the road.

All this goes to show that with a 
reasonable effort on the part of the 
railway company cars of fruit can be 
laid down at Winnipeg from points in 
Ontario in five days, under ordinary 
conditions, instead of the 8, 9, and 
•sometimes more, days which are often 
consumed in accomplishing the same de­
livery.

The relative rate of desnatch between 
St. Catharines and Winnipeg of the car 
in question is as follows : From St. 
Catharines to North Bay, 34 hours, or 
a little less than 9 miles an hour. From 
North Bay to Winnipeg, 72 hours, or 
about 15 miles an hour.

If a car of fruit does not arrive at 
North Bay in time to be iced, and plac­
ed on the fast freight which leaves for 
Port William and Winnipeg at 2 p.m. 
each day, it will remain there until 
same hour next day. Taking this fact, 
together with the slow rate of despatch 
from the point of shipment to North 
Bay, it will account for 1 to 2 days of 
the excessive time consumed in transit.

The time consumed in shipment to 
Winnipeg or west should not vary 3 or 
4 days. Certain fruit at a certain

stage of ripeness, may be fair to good 
value; add but one day to its life and it 
may be almost worthless, to say no­
thing of three or four days, hence the 
great importance of despatch in special 
fruit shipments.

Conditions of Fruit and Marketing.
The car was placed at the Ottawa 

Fruit Exchange Warerooms, Winnipeg, 
during the night of the 13th, and open­
ed next morning. The fruit was in 
good condition generally. Owing to a 
(lull market it was decided to sell only 
the ripest fruit and leave balance, 
which was disposed of the following 
day. Owing to the large quantities of 
tomatoes shipped in from all sides, the 
demand for that commodity ruled very 
weak. Ripe lots sold fairly well, but 
half ripe or green were not wanted. 
Unfortunately a large percentage of to­
matoes in car were shipped quite green, 
growers expecting that ripening and 
coloring would take place during tran­
sit, but this was not the case, how­
ever, as many opened up almost as 
green as at points of shipment. Green 
tomatoes will not command the highest 
price. Dealers say that there is dan­
ger of green tomatoes decaying rather 
than ripening.

Pears.
Pears in baskets showed ripeness, but 

sold readilv at fair prices, while those 
in bushel boxes were more firm and 
commanded even better prices. The 
boxes referred to are the apple box 
size.

There is no question about the de­
sirability of wrapping in paper. In 
every ease wrapped fruit turns out in 
better condition generally.

As to the proper stage of maturity of 
fruit, while some lots that showed signs 
of ripeness at point of shipment arrived 
in a firm condition, this cannot be said 
to be the case generally. It is not ad­
visable in long distance shipments to 
ship pears that show signs of ripeness. 
Dealers who pay high prices for such 
fruit want a reasonable time to turn 
over the goods at a profit. They will 
not take chances on fruit that is al­
ready rine. but want something firm 
that will stand up for a few days at 
least.

Peaches.
The peaches arrived in fine condition, 

the fruit was fairlv attractive, although 
small, on account of being picked im­
mature. While the west is not the best 
market for Ontario peaches, there is no 
reason whv large quantities cannot be 
marketed there with profit, providing 
that growers exercise care in selecting 
and packing.

Grapes.
The grapes in car were mostly 

“Moore’s Early” and sold fairly well, 
although showing signs of ripeness. In 
most of the baskets shelling had taken

place, leaving the stems in view. This 
shelling is from two causes, over-ripe­
ness and improper packing. Where 
grapes are loose in the basket the mo 
tion of the car will shake the fruit 
from the stems, which has a very dam­
aging effect in the appearance. For 
long shipments grapes should be picked 
on green side.

Apples.
The car contained but few apples, and 

as the quality of apples around St. 
Catharines was poor generally this sea 
son, this fruit had but little to reconi 
mend it. Prices ruled only fair. Where 
fruit was of good quality, packing pro­
perly done, good paying prices were re­
alized.

Loading.
The loading of the cars in question 

was not an easy task, on account of 
the many different styles and sizes of 
packages. Cross-walls were erected, 
but in two instances were broken down. 
In both cases this was caused by shunt - 
ing in the yard in Winnipeg. Cross- 
walls are to be recommended and must 
be strongly built. If. however, the ear 
is filled level and solidly through with 
one style of package, cross-walls may 
be dispensed with, but even in this 
ease they help to prevent swaying of 
the packages, caused by the constant 
motion of the ear. This often does 
much damage to fruit in weak packages, 
especially where heavy loading is prac­
tised. Decking cars for basket fruit 
strikes one favorably. The additional 
expense will be more than met by the 
improved condition in which the fruit 
will last: dividing the weight and af­
fording better ventilation are two im­
portant conditions.

Many of the refrigerator cars now in 
use have only the smooth surface 
floors. T would highly recommend the 
slatted bottom for two reasons : First, 
as a better means of ventilation: and. 
second, to protect the lower tier of 
packages from water and dampness, 
often caused by tanks overflowing. It 
is nuite common for a lhwer tier of 
baskets to show mould and sometimes 
damaged fruit, from above causes. 
Where the car floors are covered with 
narrow strips, cross floors should be 
used, without which the lower tier of 
baskets arc sure to be damaged. The 
common half-inch lumber will serve for 
this purpose.

General Observations.
While the packing of the fruit in the 

shipment in oucstion was fairly well 
done, this cannot be said of the general 
pack from Ontario.

From close observation and watching 
sales at the different warehouses in 
Winnipeg, there are what the fruit 
grower would consider two good profits 
in the difference of prices obtained for 
fruit packed freshly and tightly, show­
ing a plump and attractive appearance, 
and that put up in a loose and slovenly

17
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"'«TRADE

-gT-QVr POLISH

3000 TONSSOjWELL KNOWN-RELIABLE.

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market

MORSE BROS., Proprietors. Canton, Mass,
For sale by an Wholesale Grocers / also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

maimer in unattractive packages. The 
latter do not come into competition, 
onl, between the poor class dealers, 
and Ontario growers who will persist in 
putting their fruit on the market in this 
condition must be satisfied to remain 
amongst the poor class growers.

Surely this fact is well worth turning 
over in the minds of growers. Atten­
tion was drawn to two lots of apples 
in boxes sold hv auction. The first re­
alized 50 per cent, more than the second 
and was narked in tiers, California 
stele: fruit of uniform size tlghtl" pack­
ed. The other lot was of what is 
known as “rough nark’’ and not tiered. 
When the cover was removed the face 
apples had fallen in and were displaced. 
No doubt these two lots were practi­
cally of the same value when on the 
trees, and the failure of one lot to re­
alize as much as the other was entirely 
due to the parking.

Branding and Stencilling.
Attention of shippers should be called 

to the desirability of having all pack­
ages neatlv branded and stencilled. A 
car of annles in barrels shinned by 
growers in Brock ville district, had the 
markings on barrels entirely in lead 
pencil. While the fruit was of fair 

-duality the neglect to brand and stencil 
neatlv cost the farmer 50 cents per 
barrel. Dealers view with suspicion 
packages so marl-ed and often pass bv 
fruit of fine eualitv on this account.

The Box as a Package.
The box as a package for apples is 

slowly but surely coming into general 
use. The principal reason for its not 
growing in favor more ranidlv is the 
fact that the packing has been verv 
faultv in Ontario box shipments so 
far. both to the western and European 
markets.

Tt is to be honed that the efforts of 
the fruit division in employing Mr. B. 
T. Boies, of Vernon, B O., to give prac­
tical demonstrations of box narking will 
do much toward bringing the box to the 
front as a package. From experience 
and observation there is no hesitation 
in saving that the box is the only fit 
nackagc for early fruit shipment and the 
best one for fancy fruit. One shinner 
to the west received nothing for the 
fruit, and onlv 10c. each for his barrels. 
This was caused bv the heating of the 
fruit in the barrels. If this same fruit, 
had been put in boxes and properly cool­

ed, it would have been landed in fine 
condition.

The West as a Market.
Shipping fruit to the Northwest is 

now well past the experimental stage, 
and Ontario shippers and growers can 
safely regard this as a great market for 
fruit of all kinds. The western dealers 
say in substance : We have no No. 2 
trade here; our people are all wealthy. 
Send us good fruit honestly and well 
packed, and we will give you in return 
good paying prices.

The present season a number of 
shipments of Ontario fruit have found 
their wav to new markets, and this will 
go on increasing as the transportation 
facilities improve, until in a few years 
hundreds of cars will be shipped direct 
from the Ontario orchards to the con­
sumers, instead of as in the past hav­
ing to be re-shipned from Winnipeg. 
This involves extra handling of fruit 
and extra time in landing shipments at 
their destination, as well as increasing 
prices.

Under such circumstances dealers were 
often compelled to pay extremely high 
nrices for damaged fruit. From all this 
it can be readily seen that there is a 
general improvement in sight, and the 
Ontario fruit growers will do well to 
meet the situation and take advantage 
of what I consider the great oossibili- 
ties by first caring for their orchards 
so that a higher class article can be 
produced, and then put on the market 
honestly and well packed, in neat and 
attractive packages. There are now 
new conditions and new methods should 
be adopted, and the cheap disreputable 
practices so generally in evidence in past 
year shipments must be discarded.

NOTES WORTH NOTING.
There has never been a season in the 

history of the industry in which the 
farmers of Canada have been able to get 
such a high average price for cheese and 
butter.

* • •

The total number of packages of butter 
purchased were 701,803, at an average 
price of 21| cents a pound, or $12- a 
package, making a total value of $8,- 
112,000.

* • •

Lord Strathcona, writing to the Cen­
tral Chamber of Agriculture in reference

18 .

to the butlefci bill, said that the Domin­
ion Government feel that the provisions 
of the bill if adopted would be greatly 
in the interest of the Canadian butter 
trade, and they would regard the pass­
age of the bill into a law with much 
satisfaction.

• • •

Canada is likely to have another new 
and important industry at a very early 
date. A meeting of capitalists, some of 
whom are British, was held at the King 
Edward Hotel, Toronto, a few days ago 
and a decision arrived at to form a 
company for the manufacture of soda 
ash and several kindred and similar pro­
ducts. At present about $4,1100,001) 
worth of these products are imported, 
and as Canada possesses the two chief 
factors in their production, salt and 
lime, it is believed the articles can be 
successfully and economically manufac­
tured here.

* * •

A shortage in the egg supply loomed 
above the horizon some weeks ago in 
Vancouver, B.C., and as a result the 
price went up to 50 cents per dozen. 
This is the usual thing at this season of 
the year, and the only immediate result 
was the putting of his hands further 
down in his pockets by the purchaser.

But even at 50 cents the hens refused 
to do their duty and a practical famine 
prevails. Dealers in the heart of the 
city report no fresh eggs at all, and 
those on the outskirts report the supply 
to be very small and extremely fluctuat­
ing. Eastern eggs are in fair supply and 
sell at from 30 to 35 cents per dozen.

• • •
Prof. Kuddick, Dominion Dairy Com­

missioner, paid a visit to Brockville last 
week. He said that the Government 
cheese cool curing stations may or may 
not be continued, as they have about 
filled their mission.

“The great drawback we have now to 
contend with,” said Mr. Ruddick, “is 
the standard of the factories. The mak­
ers are, for the most part, very bright, 
intelligent men, and have assimilated the 
pointers given by instructors and to-day 
they are superior to their equipment. 
The equipment is gradually being im­
proved, but in many cases the milk pro­
ducers are not getting the results they 
might and it would pay them to pull 
down the old factories and erect new 
ones with all the modern facilities and 
conditions for producing the best article 
of cheese.
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! California Seeded Raisins !
I —------- ----------- ------------------- ----------------------- - t
I we have them—Buffalo, Polly and Royal Brands- i
I Also in store this week : Half-Barrels Sea Trout, Roquefort Cheese, r 
$ English Rock Candy, Horehound Candy. t

LUCAS, STEELE <6 BRISTOL, - Hamilton |

PICKLES
There is but little time to get in Fall supplies of Pickles befqre 

colder weather sets in.
We have a large and well assorted stock and prices are attractive 
Travellers have full particulars.

Bulk
1-2-3-510 gallon pails 
Sour Mixed 
Sweet Mixed 
Chow

Bottled
Crosse S Blackwell's
Rowat’s
Heaton’s
Gillard’s
Flett’s
Hannah’s
Williams Bros. & Co.’: 
Lytle’s

JAS. TURNER & CO., HAMILTON
HI"!11 | i t tllt-M-fllllllllllll-h 1 1 1 1 » I M i t t 11111111-1.

Ask for “Le Rayon D’OR ’

VIRGIN SUBLIME OLIVE OIL
From our own productions in

DARI, LUCCA AND NICE
Purity guaranteed

Order through your Jobbor. If ho oannot supply you It will bo sont to you dI root.
Address J. Russbll-Mvrray, 6 St Sacrament St., Montreal, exclusive representative in Canada for the W >rld’s

Famous brand, "Le Rayon D'or" Virgin Sublime Olive Oil.

MENGERT, CAGNOLI & CIE., iïSïïSiïSXÏXoïà.
NIC F, France.

"M-U-MH-IH-H I I H H I I I H I » » I I H » > » 11 1 H M-M-M-HU l-l l l-»#
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Sultana Raisins
New Goods “ Fine,” “ Choice ”

Prices Right
THOMAS KINNEAR & CO.

Wholesale Grocers = - TORONTO and PETERBORO

MAPLE SYRUP
Imperial Brand.

Packed Wine Measure- Square Tins.
Tins, H gallons to case, per case So 10

• l? « HO
•• 24 1; •• 6 00

Packed Wine Measure Round Tins.
'J ins, (j gallons to case, per case $4 80

12 V, “ “ 5 10
24 » ” " ô 40
24 pints “ 3 00

Imperial Measure.
5 gallon tins. 1 to case 4 50

Beauce Brand.
Packed Wine Measure Round Tins.

Tins, 6 gallons to case, per case $4 50
• 12 % - * 1 80

•• 24 K “ " J 80
“ 24 pints “ 2 50

Bottles, quarts. 1*2 to case “ 2 40
Imperial Measure.

ô gallon tins. 1 to case 3 00

Semper Idem Brand.
Packed Wine Measure Round Tins.

Tins. 6 gallons to case, per case $4 50
" n % 4 80
•• 24 % - 4 80

2 50
Bottles, quarts, 12 to case 2 40

Imperial Masure.
5 gallon tins. 1 to case .. 3 90

Syrup In barrels, 27 gallons v/fi. lb
Syrup In kegs, 12 6c. lb.

Fancy Table Syrups. 
Tea Rose Drips.

Tins. 6 gallons (Wine Measure), per case, $3 20 
• 12 ^ “ - 3 65

“ 24 quarts " “ “ 3 85
“ 24 pints “ “ “2 00
•• 5 gallons (Imperial Measure), “ 3 00

350-lb. bbl., • ■ per lb., 3%c
600-lb. bbl., “ W#

Kitchen Brand N.O. Molasses.
2- lb. tins, 24 to case, per case
3- lb. - 24 -

West india Molasses.
$2 00 
3 00

2- lb. tins, 24 to case, per case
3- lb. “ 24 M

$2 00 
3 00

We are headquarters for Maple 
Products. Write us for discounts 
and terms. It will pay you.

A. F. MacLAREN IMPERIAL CHEESE CO.
Limited

TORONTO, ONTARIO.

BUSINESS PERSONALS.
rT' UK Petrolca Packing Company’s 

works were totally destroyed by
* lire on October 31st. The loss is 

about $100,000. No one was hurt, but 
there were many narrow escapes. The 
lire will throw about one hundred per­
sons out of work.

The following companies are interest­
ed : Northern, North British, Royal, 
Caledonian, Norwich Union, Mercantile, 
Atlas, queen's, British American, Lon­
don Mutual, Home Alliance, Western, 
Commercial Union, Waterloo Mutual, 
Kquity, Merchants’. The loss may reach 
$125,000.

• * *

Isaac Adler, grocer, Montreal, Que.,
has been burnt out.

* • *

Myles McCarron has accepted a posi­
tion with the Wallaceburg Sugar Com­
pany as traveling salesman.

• • *
Vincent Muloin, Joliette, Que., had 

their stock of groceries and liquors dam. 
aged by smoke and water ; partially in­
sured.

John H. West, general merchant, 
Scaur Hill, Somerset, Bermuda, has re­
moved to Roseau, Dominico, where he 
has opened up business as import, ex­
port and manufacturers’ agent.

• • *

The Empire Salt Co. have made ar­
rangements for a considerable enlarge­
ment of their plant next season. They 
will build additional buildings and en­
gage in the manufacture of two other 
grades of salt in addition to the grades 
already being manufactured.

• • •
James Gallagher, proprietor of a gro­

cery store at 463 King street east, To­
ronto, was crushed between two freight 
cars at the Cherry street level crossing 
on the 4th inst. and died from his in­
juries after having been removed to the 
General Hospital in the ambulance.

• • •
Robert Christie, president of Christie, 

Brown & Co., Limited, has been ap­
pointed a director of the Dominion Bank 
in the stead of the late William Ince. 
The other members of the directorate of 
this prominent financial institution are 
E. B. Osier, president ; W. D. Mat­
thews, vice-president ; A. W. Austin, 
W. R. Brock, T. Eaton and J. J. Foy.

• • •
R. D. Ferguson, of Port Stanley, has

purchased a large block of stock in the

UPTON’S
HOME-MADE

Jams, Jellies

Orange
Marmalade

have the true fruit flavor. 
. They are sold by the 

leading grocers all 
over Canada.
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Malaga Fruit
THE DAVIDSON & HAY, LIMITED

WHOLESALE GROCERS, TORONTO

Krie Flour Mills and the company will 
he reorganized. John Campbell, who es­
tablished the mills and has managed 
I hem for the past 23 years, will shortly 
retire from their active management. 
Xsked as to his plans for the future, 
Mr. Campbell had nothing to say but 
that he was tired of business. The new 
president and manager will be selected 
at a meeting of the board of directors 
to he held later.

1HE G.T.R. AND ONTARIO MILLERS 
r|'JIE failure of the Grand Trunk 

Railway to meet the require­
ments of the grain situation has 

wide-reaching effects. While the loss to 
owners of lake vessels by delay in dis­
charge is one of the large factors, the 
loss to small millers in Ontario is prob­
ably one of the most severe results.

To a miller whose operations are on 
a small scale the loss of even a day's 
operations is an important factor in 
the year’s result, but when he is forced 
to leave his mill idle for weeks, the 
whole profit on the year's operations 
may be jeopardized.

The Railway Commission has ordered 
its expert to inquire into the charges of 
discrimination in car supply between ex­
porters and millers, and no doubt jus­
tice will be done as hetwwcn these par­
ties some time, but will that time not 
be too late in many cases ? While it 
may be the duty of the commission to

hold the balance even, it would appear 
that there are reasons for exceptional 
favors to some Ontario millers.

For instance, cases are cited by grain 
dealers, and will probably be investi­
gated by the Commission, in which 
millers with orders for Hour for the 
Georgian Bay have for a month been 
unable to secure delivery of the grain 
needed. This Hour is intended to supply 
a district which must get in its Winter 
supplies before navigation closes. Surely 
this case requires exceptional and im­
mediate inquiry, and, if correctly stat­
ed, immediate relief.

The situation seems, too, to offer 
room for independent inquiry by the 
commission. Rlfehtly or wrongly, the 
feeling exists in the Province that it is 
injudicious for individual millers or 
grain dealers to make complaints 
against the company, that by coming 
out openly in complaint a miller or 
shipper puts himself under the ban of 
the company's officials, and can expect 
at the best nothing more than ordinary 
treatment in the way of ear supplies. 
When ordinary treatment means the de­
lay it involves to-day. it is not un­
natural that these individuals hesitate 
to state their complaints openly. Vnder 
ordinary treatment the company's offi­
cials seem able to Hnd innumerable ex 
cuses for non-supply of cars, and these 
individual shippers hesitate to incur the 
risk of finding the supply still further

reduced by additional excuses inspired 
by a feeling of antipathy.—Toronto 
Globe.

MR. MARSHALL'S NEW POSITION.

MR L. MARSHALL has assumed 
the management of the agency 
department of the A. F. MacLaren 

Imperial Cheese Company. Both Mr. 
Marshall and the Imperial Cheese Com­
pany are to be congratulated. Mr. Mar­
shall has had an extensive experience in 
the wholesale grocery business and his 
ability is widely recognized, lie was for 
thirteen years in charge of the sample 
room of Warren Bros. <V Co., Toronto, 
and during the last eighteen months was 
buyer for the Western Brokerage Com­
pany. Ilis connection with the latter 
company brought him into touch with 
shippers the world over. This exper­
ience will naturally be valuable in his 
new capacity.

The appointment of Mr. Marshall to 
the agency branch of the MacLaren Im­
perial Cheese Co. was necessitated by 
the rapid growth of the agency business 
of that company. The president and gen­
eral manager of the company is Mr. 
Henry Wright, who is < tie of the most 
energetic and aggressive men in the gro­
cery and allied trades to-day 

The organization of the company is so 
complete that any article can be easily 
and effectually placed on the market.

#
Travellers before buying, or phone our long 
distance phone No. 686 for Information.

Brand

OUB STOCK IS COMPLETE, ALL GOODS REQUIRED FOR

CHRISTMAS TRADE
FIGS—all kinds CURRANTS
MALAGA RAISINS—all kinds PRUNES
SELECT VALENCIAS APRICOTS
SULTANA RAISINS PEACHES, PEARS, PEELS

Also we are agents for WAQSTAFF’S MINCE MEAT, 
the most delicious ever manufactured in Canada.

BALFOUR «6 CO., HAMILTON, Ont.
21
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Superlative Value
Some teas are good, others are better ; but there’s only 0116 best— 
Superlative value—

Blue Ribbon
Ceylon TCA.

That “rich and rare’’ flavor of Blue Ribbon Ceylon Tea creates instant 
and permanent satisfaction.
When customers ask for the best tea give them Superlative value—Blue 
Ribbon Ceylon Tea They will ask for no other afterwards—no other 
but Blue Ribbon.

PROGRESSIVE RETAILING.
THE COUNTRY STOREKEEPER AND 

COLLECTIONS.
r I ' HE successful country merchant is 

invariably a man who gives close
* attention to the collection of his 

accounts ; and the country merchant 
who cannot meet his obligations is 
mostly always a fellow who has so 
many other tilings to look after, he neg­
lects the all important branch of his 
business—the collect ions.

* * *

The ambitious merchant is anxious to 
carry on a large business, and studies 
the best means of securing a large pa­
tronage.

» » •

The live merchant is a hustling fellow, 
who prides himself on being able to at­
tend to the wants of four customers 
while his best clerk is waiting on only 
one.

* • *

The shrewd merchant is a person who 
buys flour a little less than the fellow 
across the way, and can always easily 
satisfy the most fault-finding patron.

• * *

The dickering merchant is a chap who 
knows the value of a colt, a beef critter 
or load of hay, and knows how and 
where to turn either to a customer at a 
neat profit.

• • •
And the lazy merchant is one who will 

always interest a customer with a story 
of the latest gossip about the Corners, 
but never has time to “post up” his

books, so a customer can settle an ac­
count, until the customer makes several 
attempts to “pay his store bill.”

* * *

All these merchants have ability, and 
as a iule are good, keen, sound business 
men, and while some arc really hustlers, 
they nearly all neglect that essential de­
partment—the collections.

» * *

The country merchant is usually a 
man who represents many characters, 
serves in different spheres of life, and 
represents many more different persons. 
To his customers he must be provider, 
legal adviser, banker, guardian, friend 
and benefactor. His customer wants 
provisions and dress ; he must be ready 
to supply those wants. The customer is 
having property troubles, and he natur­
ally goes to the merchant for an opinion 
on the proper course to pursue in pre­
ference to consulting a lawyer.

• • •
Another has come into the possession 

of a little larger amount of money than 
lie usually has on hand, and he makes 
the merchant’s safe his depository in­
stead of leaving it at a bank. A day 
laborer who is offered work by different 
concerns will seek the suggestion of the 
merchant as to which concern it is ad­
visable to sell his labor. A customer is 
in need of a few dollars in cash until 
“pay day,” and lie solicits the friend­
ship of the merchant for an accommoda­
tion. And the man who is out of em­
ployment and has a sick family on his 
bands will almost always depend on the 
benefaction of the merchant to supply
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him with the necessaries of life to carry 
him through his misfortune.

• • •
The patronage of the poor man is just

as desirable as that of the rich. He will 
pay, if his mind is kept on the account 
The poor man will get in debt and fre­
quently is unable to pay, but then it is 
not always his own fault. Because a 
man owes a debt and cannot pay it is 
not a sign that he is dishonest. A debt­
or is not a scoundrel because he cannot 
pay.

• • •
The average man is honest, and the

average man who gets trusted at a 
country store, at the time he procures 
the credit intends to pay. He may not 
do so, but then it is because the met 
chant allowed him to run up so large an 
account that the poor man cannot get 
enough ahead to pay. The merchant is 
really the one that is to blame for this 
condition of affairs, because he has al 
lowed him to live beyond his means. The 
customer earns and has enough income 
to pay current ordinary living expenses, 
but can spare nothing to pay on an old 
account. The average laboring man is 
honest, abhors a debt, does not mean to 
live beyond his wages, but is heedless, 
thoughtless and is a fellow that needs a 
guard on his account.

• • •
Then is the time the merchant is a 

guardian ; he should watch the account 
and caution the man to not allow tin- 
account to exceed the amount of his 
monthly wages. A customer is always 
surprised at the amount of his store 
bill, until he looks over it item by item, 
and will then feel that he has been im 
prudent and bought too freely. Is there
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Sd7ddS NEW—
MACONOCHIE’S

PANYAN PICKLE
Talking

about
PICKLES

A delicious appetizing PICKLE— different from anything else on the market.
—Handsome lever top bottles—Pints and Half-Pints—

It’s bound to sell—Include a case with your next order—JUST FOR A TRIAL.

Reminds us—we have some interesting quotations on

MIXED and CHOW—5 ga
It will pay you to put in your Winter Supply now.

1. Pails

-EBY P I AIM p WHOLESALE GROCERS,
y DLMIIl VO., LIMITED- TORONTO

any mason why so many merchants that 
seem to have a large and prosperous 
trade are forced out of business ? Yes, 
they do not watch their accounts, and 
neglect the collections.

THE PEANUT HARVEST.

PEANUTS are harvested this month. 
When it is remembered that Amer­
icans consume annually more than 

six million bushels of peanuts grown in 
Virginia and other Southern States, at 
a cost of more than $14,01)0,000, it is 
not to be wondered that a short crop 
has caused the producers to demand a 
high price.

• e •

In suitable soil the peanut will grow 
in any latitude where Indian corn will 
thrive, but a good crop depends entirely 
on the climate. It has been found that 
where the land is properly prepared 
there is little to be done in the way of 
cultivation after the seeds are placed in 
the ground.

• • •

It is always a nip and tuck race with 
Jack Frost to get the crop harvested 
before he shows his work, for a biting 
frost injures the nut and lessens the 
value of the vines for forage purposes, 
flows are made for harvesting the crop. 
The plow is long and keen and goes deep 
into the soil, thus preventing the bruis­
ing of the nuts. As the plowman loos­
ens the vines from their beds laborers 
with pitchforks follow him and remove 
the vines from the earth, shake off the 
loose soil and pile the vines with their 
roots laden with nuts in great piles.

These workers are followed by others, 
who take the nut laden vines and shock 
them around seven foot poles. When the 
shock is finished it is capped to keep out 
the raiu, and the shock is left undis­
turbed until ready for the pickers, who 
are generally women and children and 
are paid so much per bushel.

• • •
The picking of the nuts is slow and 

tedious work and one of the largest 
items of expense to the grower. Some 
planters have invested in threshing ma­
chines, but nuts picked this way are not 
as marketable as the hand picked, the 
machine cracking and breaking the hulls. • • •

In former years most planters had the 
nuts cleaned before sending to market, 
but since the establishment of peanut 
factories the nuts are brought in just 
as they are picked from the vines. The 
factories, which arc in fact recleaners 
and graders, buy the output of the 
plante!s as farmers’ stock, and after a 
treatment of cleaning, polishing and 
sorting by both hand and machinery the 
nut is ready for the consumer.

• * •
The factories are four story buildings, 

but the machinery is neither costly nor 
complicated, consisting of fans, brushes, 
polishers, sifters and separators. As the 
great load of nuts are brought to the 
factory they are sacked and carried to 
the top floor by elevators, where the 
nuts are dumped in large hoppers. Then 
they pass into large cylinders on the 
next floor, where they are cleaned by 
attrition, fans taking out the dust as 
they pass around the cylinders. From 
this floor the nuts pass on to tables on 
endless movable belts. At these tables
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the hundreds of negro women and child­
ren pick out the discolored and faulty 
nuts and allow the better ones to pass 
on into a grader which grades the nuts 
as to size.

• • •
Through all this machinery the nuts 

have been polished until they come out 
looking as clean and polished as a pearl. 
In this condition they are placed in 
chutes, running to the lower floor,
where they are sacked in burlap bags 
which have been stencilled with the 
names of the several brands, and are 
ready to be shipped to the cities 
throughout the country.

* e •

Every yeui the crop is becoming more 
valuable, and while almost all Ameri­
cans are peanut eaters, great inroads are 
being made on the crop by its utiliza­
tion for other purposes. Millions of 
bushels are now being used in the Old 
World for the production of oil, which is 
regarded as fully equal to olive oil. The 
meal or cake, after the oil has been 
pressed out, is an excellent food for cat­
tle.

• • •
At least three million dollars may be 

added to the value of the peanut crop 
as a direct benefit to the farmer, who 
turns his hogs into the fields as soon as 
the crop is harvested. The- nuts left in 
the ground furnish sufficient food for al­
most the entire Winter. The razorbacks 
get down to business when they are 
hungry, and with their long snouts turn 
up the ground, finding the nuts where 
they had been pulled front the roots of 
the vines. The vines are carefully saved 
and cured, making excellent forage for 
all kinds of live stock.
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MINCE MEAT MINCE MEAT
Now is the time for selling 

it.
We are putting up something 

very fine in this Line.
Prepared with Finest Fruits, 

Spices and Choicest Meat.
A trial order will convince you 

of its superiority overother Brands.
Packages : 65-lb. Tubs

25-lb. Pails 
i2Mi-lb. Pails

Apples are scarce and high in 
price. This will make demand 
for Mince Meat better. We are 
charging no more for it than 
we did last year, and for good
Mince Meat our price is low.
When we say “good” Mince
Meat we mean what we say— 
it is good. You cannot buy 
any better fruit, meats or 
spices than we use in making 
it. Try it. Send for our
prices and you will want more.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS UMITE0

TORONTO
TELEPHONE M 3960

F. W. FEARMAN CO.,
HAMILTON

USE ONLY THE BEST

zS5mS\1 PERFUMED I
\LYE/

is me STANDARD article
READY FOR USE
IN ANY QUANTITY.

For mailing soap softening water, 
removing old paint, disinfecting 
sinks, closets, drains and for 
many other purposes. A can 
equals 20 pounds SAL SODA,

SOLD EVERYWHERE.

E.W.GILLETT
TORONTO. ONT.

^ Awarded fledal and Diploma at World's Pair
m Louis, Mo., 1904

St

ALWAYS PREPARED
to furnish prices on car lots or less in

BUTTER--* . and Dairy 
CHEESE--" " and Flats (twins) 

EGGS—Fresh and Pickled.
OUR MOTTO :

Prompt shipment and one quality, namely, the best

The J. A. McLean Produce Co., Limited
EXPORTERS and WHOLESALE DEALERS

71-7S-77 Mtoru Street

24

3

7
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Produce and Provisions

CHEESE AND BUTTER BULLETIN
Montreal, Nov. !l, 1905. 

HE cheese market has recently de­
veloped unusual strength for this 
season of the year, just when it 

was natural to expect more reasonable 
prices for late October made goods. All 
the country markets advanced sharply 
and evidently there are to be no cheap 
cheese to be had this year.

It has repeatedly been pointed out in 
these articles that the situation on 
cheese is strong and healthy statistical­
ly and that prices must surely advance. 
This advance has come much sooner than 
generally expected, which simply bears 
out the assertion that available supplies 
are inadequate for the consumptive de­
mand.

As soon as our markets commenced to 
show firmness and resisting a decline, 
orders commenced to come in from the 
United Kingdom almost on best terms, 
and the result was eager competition of 
buyers at country points at steadily and 
quickly advancing prices.

There are no reliable ligures at hand 
to estimate the stocks or available sup­
plies of cheese on either side of the At­
lantic, hut some large operators who 
should know something in this direction 
figure our shortage in Canada at about 
200,000 boxes as compared with last 
year. This includes the much lighter 
holdings at country points, as owing to 
the high prices prevailing the cheese fac­
tories have shipped out their product 
much closer than probably ever before. 
Stocks as reported Tetmi the different 
centres in Great Britain also show a 
marked decline as compared with this 
time a year ago, and as trade conditions 
in the United Kingdom are favorable 
there is apparently no cloud in the hori­
zon to cause any anxiety about a proba­
bility of declining prices.

It would probably have been better for 
the general trade had prices remained 
moderate on present offerings of late 
made goods. The effort was made by 
our merchants to bring prices down 
rather than to advance them, but the 
pressure of demand from British im­
porters was so strong that this effort 
failed utterly, and now the holdings on 
this side of the Atlantic consist mostly 
of high priced goods for which a profit 
will be demanded by the holders unless 
the stocks should prove too large later 
on for the consumptive demand. From 
the foregoing remarks this does not 
seem probable and the future prospects 
are at present decidedly in favor of 
higher prices during the coming Winter 
months.

The different markets in the United 
Stales also report a considerable short­
age in supplies and as their prices are a 
long way above the prices in Canada, 
the argument that they will have no 
goods to spare for export seems reason­
able. Their home consumption is said 
to be able to absorb all their supplies 
and probably more, so that very much 
higher prices ate probable in the United

States before the new season of next 
year can open.

Mail advices just at hand from the dif­
ferent markets in Great Britain are still 
‘ bearish” in tone, yet within a few days 
after these reports were written the or­
ders came in by cable at advancing 
prices, which shows how easih the Brit­
ish importers are influenced by advices 
from this side. They know they are in 
need of goods' to supply their natural 
trade, and if they find that they will 
not be able to gel their supplies any 
cheaper in the future, they will take 
them at best possible prices and take 
their chances on future profits.

There is likely to be a period of ex­
treme dullness ahead of us, especially 
after the close of navigation, but when 
stocks in British markets commence to 
show a steady decline there will be re­
newed buying orders and then it will 
probably mean a further sharp advance 
in prices.

Butter has also had a sudden sharp 
advance in price lately. Quality is now 
less desirable for export purposes, but 
fresh made butter is in demand for our 
home consumption and as the season 
advances we are becoming more inde­
pendent of the export demand. Aus­
tralian butter is commencing to arrive 
in larger quantities in the British mar­
kets, which makes them more indepen­
dent of Canadian butter, and as our 
stocks are very moderate we will have 
barely enough goods for our home con­
sumption. The scarcest article on our 
markets is dairy butter. This scarcity 
has existed the whole season and prices 
have been forced up so high that there 
is not enough difference between ordinary 
dairy butter and lines! creamery, yet 
the demand was for a lower priced ar­
ticle and arrivals of dairy butter were 
invariably sold out quickly at steadily 
advancing prices, so that now there is 
but very little left here and prices are 
largely nominal.

LONDON PRODUCE LETTER.
By Our Own Correspondent.

October 28, 1905.
Butter.

The position of the butter market, 
both as regards Canadian and other 
butters, is better than last week, and 
the demand for sal I less and salted Can­
adian is reported steady. Arrivals are 
not plentiful, which has doubtless tended 
to push business along in some degree, 
and prices are unchanged at the figures 
hst quoted. The domestic make is 
short.

Yesterday’s reports (October 27) state 
that 22,800 boxes of butter and 8,000 
cuts, of cheese left New Zealand for 
this market two or three days hack.

Butter importers here are watching 
with some anxiety the course of events 
in Russia, for although Siberian butter 
is not arriving in quite such large quan­
tities as usual at this time of the year, 
it is possible that the disastrous rail­
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way strike lately inaugurated amongst 
Russian railroad men will seriously im­
pede if not entirely prevent the trans­
port of Siberian»/but ter through the 
western portions of Russia. Shortage of 
Siberian butter will, of course, have the 
effect of stiffening prices.

Arrivals of butler from all sources for 
the first three weeks of October show an 
increase of 11,096 cwts. over the cor­
responding period last year, and are as 
follows :

Cwts.
Denmark 79,752
Canada 86,913
Russia.................................................... 32,378
France ............ ............. 20,ill
Australia 19,341
United States 11,095
Argentina .............................................. 1,095
New Zealand ..................................... 1

Bacon.
Business transacted during the past 

week has not been very heavy in volume, 
reports from some quarters being to the 
effect that there has been a decided lull. 
The shortage of supplies to which refer­
ence was made a week or two back, has 
of course had the effect i f putting prices 
away up, and consumption is being cur­
tailed considerably as a result. Refer­
ence is being made to Canadian bacon, 
price of which has within the past few 
days been within 2 to 1 shillings of lin­
es t Irish and Danish product. Brices 
must be expected to become lower each 
week as the year advances to its close, 
and it is hoped that packers will, in 
order to insure sales, do their best to 
lower the price of hogs.

Eight weights in particular are very 
unpopular, and to quote from one who 
is in a position to speak with authority, 
‘‘it is a wonder to merchants on this, 
side why packers continue to purchase 
and ship these small unfinished pigs. If 
farmers would consult their own inter­
ests and feed these small pigs for a 
month or so longer, they would be pro­
ducing a much more satisfactory article 
and improve the reputation of Canadian 
bacon. ”

Cheese.
There has been no great activity on 

the cheese market during the past few 
days. The demand has been fair to quiet 
at the quotations last given. Choicest 
September white is realizing 57 shillings 
and colored 58 shillings, with lesser 
grades two shillings below these ligures.

Improved Storage Facilities for Cana­
dian Produce.

Writing under date October 28th our 
special London correspondent gives the 
following important and instructive in­
formation regarding storage facilities.

“Reference has been made o* ce or 
twice to the condition in which Cana­
dian produce arrives on this market, and 
perhaps it would not lie out of place to 
mention just here that within the past 
few months there have been great im­
provements completed, or nearly com­
pleted, for the reception and storage of 
Canadian butter and cheese, the good ef-
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Do You 
Know?

that with every 
100-bar case of

CHASER SOAP
You receive a coupon 
worth 25 cents.

The Duncan Company
of Montreal

P.O. Box 292. 1974 Notre Dame St.

BUTTER

fects of which have already been very 
noticeable.

“This is due to the enterprise of the 
proprietors of the Surrey Commercial 
Docks.

“There has been a great deal of well- 
merited praise bestowed upon both Can­
adian cheese and Canadian butter on ac­
count of the improvement in its quality, 
and while this improvement has in great 
measure been, due to the efforts of Cana­
dian producers to turn out finer quality, 
there can be no doubt that the greater 
facilities afforded by the docks to which 
reference is made, have co-operated to 
further the interests of Canadian ship­
pers and British importers.

“When the old methods were in vogue 
it was the custom for Canadian liners 
to unload at Tilbury, some twenty odd 
miles from the produce markets, and the 
produce was then transferred to freight 
cars and brought to Commercial Road, 
where it was put up in stores without 
any cold storage appliance until it was 
required. The time and labor expended 
on this change from steamer to rail was

great, and naturally the quality of the 
goods was not improved by such unsat­
isfactory warehouses.

“Now, however, that is all changed. 
Instead of unloading at Tilbury, the Al­
lan and Thompson liners, which carry 
the bulk of Canadian produce, come 
right up the Thames to accommodation 
afforded by the Surrey Docks, and un­
ship their freight within two miles of 
Tooley street and Central Markets, the 
two great centres for produce in the 
metropolis. There is no longer any ques­
tion of transfer to rail. Moreover, the 
Surrey Docks are complete with every 
modern convenience for the reception and 
storage of butter and cheese. If the pro­
duce is to be stored, it is placed in in­
sulated chambers of correct temperature 
for the season. The chambers can be 
made warmer or colder at will. If it is 
desired to carry the produce away to 
the markets, there is every mechanical 
convenience for speedy and safe trans­
port from ship or warehouse to the 
carts drawn up quite near. Within a 
very short while it has reached its des­
tination.”

Phaser
___ SOAP

Does the Work

When you have one or 100 tubs 
write us for price.

The WM. RYAN CO., Lww
70 end 72 Front St. E., Toronto,

BUTTER-EGGS
BUYERS and SELLERS

Correspondence solicited from ONTARIO, 
MANITOBA end LOWER PROVINCES.

Meriori, Haiti & Co.
Wholesale Produce Merchant»,

TORONTO.

See our Bamboo handle

BROOMS
* 25 Cent Line

Splendid value

WALTER WOODS & CO.
Hamilton and Winnipeg.

PROVISION AND DAIRY MARKETS.
TORONTO.

THF. demand for provisions contin­
ues good. Stocks arc very short 
and arrivals are coming in equal 

only to the current demand, so that the 
possibility of any.material fall in quota­
tions is remote.

This week arrivals have been more 
plentiful, and condition reported as 
somewhat improved.

Long clear bacon is a little easier in 
price.

Barrel pork is also showing an easier 
tone than has been ruling of late.

Common beef is lower with still weak­
ening' tendency.

Dressed bogs are now arriving and 
are added to our quotations at $7.25. 

Meat—We quote :
Long clear bacou, per lb................................ 9 ill
Smoked breekfeet bacon, per lb.................... 0 HI 0 15
RoU bacon, per lb................................................... JJ H
Small ham. per lb................................................. 9 JJ
Medium hams, per lb............................................ }{
Large hams per lb................................................ " !?
Backs, per lb.—......... ... ...............................  0 15 }£
Hear» mess pork, per bbl.................................... “9
Short out, per bbl  ....... . ................................  ■ - it 99
Shoulder mees pork, per bbl...........................  4 60
Lard, tierce», per lb................................................... 9 }9|

“ tube ;; ................................................ g 11
■' compounds, per lb................................... 0 071 0 071

Piste beef, per 300-lb. bbl............................... 18 00 II 50
Beef,hind quarters.......................................... 6 00 7 00

“ front quarters.......................................... J50 501

“ common....................................................  3 -0 4 50
Mutton............................................................... j - 8 08

Id"8!1"!6::::.:::::::::::::::::.:::::::::: 8$ % »
Hogs, street iota................................................ 7 15 8 S

•• (1 reused car lots............................................... »

Butter—Arrivals of butter are show­
ing greater quantities and quality is re­
marked as good. The closing down of 
cheese factories has not yet reflected 
fully on butter making. It is expected 
that at an early date creameries will be 
in full working with somewhht easier 
quotations. We quote:

_..l Per lb.

ffli ki*::::.:::::::::::::::::: ô|i Ô»
81? 88

Egg*—A small quantity of new laid
26

eggs continue to arrive but are fetching 
increased prices as is noted in our re­
vised quotations. Fresh eggs are also 
holding firm at 22c.
New laid eggs, perdoz............................................. 0 24
Fresh “ " ................................................... 0 22
Pickled “ “ ....................................................  0 20

Cheese—The domestic cheese markei 
has shown considerable strength since
our last report, advancing some two or 
three points. There is apparently no 
definite reason for this, as there has not 
been any very great movement in de­
mand, either as rtyrards domestic or 
export trade. It would appear to be 
more of the character of a market spurt 
at the closing of the factories as the 
hoard reports also show a firmer ami 
advancing tendency. We uuote :

Per lb.
Cheese, large.............................................................. 0 12

" twins ................................................................... 0 12}

Cheese Board Report
(For week ending Nov. 4.)

Board.
liondon................................................2,305*
Woodstock.........................................4,070
Brantford.......................................... 1,198
Madoc..................................................1,791
Tweed................................................ 1,< 00
Picton................................................. 975
Belleville....................................... 3,410-
Napanee ........................................... 1100*
Kingston............................................ 8 0
Brock ville...........................................5,000*
Iroquois..............................................  859
Perth...................................................2.050
Vankleek Hill....................................2,639*
Kemptville...............   755
Stirling............................................... 1,200
Caropbellford....................................1,300
Cowansville, Que................

• White and colored.

MONTREAL.
Provisions— The market continues 

steady with fair business in all lines.
H'ams are reported easier as supplies 

are heavy.
Dressed hogs, $8.75 per 100 lb. for 

fresh abbatoir killed and $7.50 to $8,Ti 
for country dressed.

Boxes. Price.
.2,305* 0 11 11 16
.4,070

0 1111-16
0 11}
0 11 13-16

. 975 0 ill
0 11 13-16 0 Hi

0 111
0 11$

.5,000* 0 12
.. 859 0 111
.2,050 0 12

,.2,639* 0 111
0 1113-16

.1,200 0 lli

.1,300 0 11 7-16
.. 315 0 11| 0 111
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Lard in good demand locally and prices 
unchanged.
Lard, pure tierces ............................................... — 0 10J

“ ............................ 66-lb. tubs .... 0 11
“ .........20-lb. pails, wood (10*) .... 0 11*
“ cases, 10-lb. tins,60 lbs. incase 0 lli
" “ 5-lb. “ .... 0 111
" M 3-lb. “ .... 0 111

Lard, Boar’s Head brand, tierces, per lb............. 0 061
“ “ è-tierces, per Id...................... 0 07*
*• “ 60-lb. fancy tubs.................... 0 07*

Cases, 20 3-lb. tins, per lb............................................. 0 07*
12 5-lD. tins “ .............................................. 0 071

“ 610-lb. tins " .............................................  0 071
20-lb. wood pails, each ................................................ 1 47*
20-lb. tin palls, each..................................................... 1 37*
Wood net, tin gross weight—
Canadian short out mess pork....................... $19 00 $20 00
American short cut clear ...............................19 00 20 00
American fat back........................................... 19 00 21 00
Breakfast bacon, per lb............................................ 0 14
Hams................................................................... 0 12| 0 13|
Extra plate beef, per bbl................................... 11 50 12 00

Poultry—The mild weather that has 
prevailed during the past ten days has 
had an effect of curtailing shipments of 
all kinds of poultry.

Turkeys are scarce, but this is at­
tributed to the fact that American buy­
ers in different parts of the country are 
picking up supplies for the United States 
Thanksgiving Day, which falls towards 
the end of this month. Turkeys are 
ignited at 14c., extra fine 14 l-2c. Geese 
have a fair demand at 9c. to 10c.

Ducks are. in short supply and sell­
ing from 12 l-2e. to 13 l-2e.

Chickens are plentiful at 10c. to 12c. 
and fowls from 9c. to 10c.

Butter—The market has shown an im­
provement this week. This is due more 
to local demand than foreign inquiry. 
Export orders are light. The belief that 
stocks of all kinds of butter are light on 
this market is strengthening the prices 
here. Rally fancy makes are unobtain­
able at less than 23 l-2e. Good to fine 
creamery is film at 22 l-2c. to 23c., and

choice at 23 l-4c. Dealers generally are 
of the opinion that stocks held here are 
only equal to the local demand and are 
using this as an argument for maintain­
ing firm prices.
Fancy Townships................................................. 0 22* 0 221
Finest creamery................................................... 0 22* 0 22*
Fine...................................................................... 0 21 0 21$
Medium.................................................................. 0 20 0 21*
Fresh dairy tubs................................ ............  0 18J 0 19

Eggs A good trade is reported local­
ly for eggs. The export demand is -also 
unusually good. The English demand is 
heavy and shippers are kept hustling to 
get them out before close of navigation. 
Straight gathered No. 1 are quoted at 
21c. ; No. 2, 19c. to 20c. ; and select fresh, 
24e. to 20c. ; some pickled eggs are sell­
ing locally, Montreal lined at 20c. to 
21c. and Western, 19c. to 20c.
Straight receipts.................................................. 0 18* 0 19
Selected stocks....................................................  0 22$ 0 23

Cheese—The market is firm. Quebec* 
are selliiv at 11 3-4e. to 11 7-8c. and 
Townships 11 7-fie. to 12c. and 12c. to 12 
1 -8c. for Ontarios. The high price of 
12c. was paid on the Broekville board 
this week and this appears to be an in­
dication of the general" feeling on the 
various boards. The local demand is 
steady. Export business is on the quiet 
side.
Finest (Quebec»
Townships.......
Ontarios ..........

WINNIPEG.
Creamery Butter— As predicted last 

week, there has been a sharp advance in 
the price of creamery butter. Since last 
issue went to press the price has advanc­
ed 2c. per II). The reason is to be found

in the small supplies on hand and the 
brisk dmand. Selling prices to the trade 
are now quoted as follows :
Finest fresh creamery, in 56-lb. boxes....................... 0 26

in 28-lb. boxes.......................  0 26
in 14-lb. boxes.......................... 0 26
in 1-lb. bricks.......................  0 27

Dairy Butter—Dairy butter has also

Botchers, Merchants and Hide
Rtivorc Should write to CARROLL 8. PAGE, Hyde 
DUVCrS Park, Vt., U.S A., who wishes to pur- hase 

J their Hides, Calfskins, Sheep Pelts, Tallow
and Bones. He pays spot cash. He pays the freights. He 
pays full market values. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry 
Supplies and to pick up for him Hides, Calfskins, Sheep 
Pelts, and Bones. He furnishes money with which to buy 
snd he keeps his agents thoroughly posted at all times as to 
market values ; write him for full particulars.

The MAY, YOUNG S SPARLING C0„ Limited
Salt

Manufacturers
anted the highest WlNGItAM

awards in com petition
with other makes. Established 1871

DRIED APPLES
We pay the highest market prices for 

bright dry quarters and make prompt 
remittance.

THE W. A. GIBB CO.
Packers and Exporters

6-7 Market 8t., HAMILTON

EXPORT TRADE DEPARTMENT.
FIRnS ABROAD OPEN FOR CANADIAN BUSINESS.

Agenole» on Oommleelon for 
Britain.—Ws are open to reeeiie eon- 
•ignments of Applss and Fruits of all 
kinds. Best references, connection and 
experience. R. 0. HALL k GO.. 
Monument House, Monument Squabs 
London, E.O.

DAVID SCOTT ft CO.,
Eat. 1878. 10 North John St., Liverpool. 
England. Splendid connections and 
references. Try us with a shipment of 

CANNED GOODS.
T. Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs, Bacon, Apples, 

Poultry.

HAMILTON WICKES ft CO.. 
Canned Goods Brokers. Eastcheap. Lon. 
don. and Victoria Street, Liverpool- 
Reports and valuations made *n Canned 
Meat*. Fish.Fruit and Vegetable*. Consign­
ments handled. Correspondence solicited.

JOHN LETHBM ft SONS,
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers ; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN ft CULVERWBLL, 
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write us.

139 Redolipps St., Bristol, Eng.

B. BIERMANN ft CO.,
FR UIT AND PRODUCE BROKERS.

5th Ed. A B C. Code,
Oardipp, Wales.

APPLES AND ALL EINDS OP FRUIT AND 
PRODUCE.

QEO. R. riEEKER & CO.
11 and 12 Bedford Hotel Chambers.

Covent Garden,
LONDON. W C. - • - ENGLAND

European representatives and 
distributors, Earl Fruit Co.. 

California, U 8.A.
Specialties,

FRESH, DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Lieber s.

JAMBS MARSHALL,
ABERDEEN, - Scotland. 

Consignments invited of all kinds of 
Dominion new season's produce. Apples, 
Canned Goods, Provisions, Flour, Bran, Ac.

Personal attention and prompt returns 
guaranteed. Cables, " Halcyon.*' Codes,
A. B. 0., 5th ed., Soattergoods.

Cable Address “Rapp. Liverpool" 
HERMAN RAPP ft CO.

Provision Merchants.
19 MATHEW STREET, LIVERPOOL. 
Liberal advances on consignments.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London, E.C. T. A., “ Acriton, Liver­
pool. " Code, A. B. C., th Ed.

A. 0. DOUGHTY ft 00.
Head Office. 20 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Baron. Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address : Avouching, London. Codes : 
A.B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

Telegraphic Address, “Fondants, London.'
A. B. SOWERBUTTS ft CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, 8. E. 
Bankers : Hill k Sons, 66, West Smithflel

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Nets beck ft Schlpmson,

Commission Agents and Merchants.

TMOS. BOYD * CO.,
M Kjku ST., • LIVERPOOL, 

ere open te reoei.e eU kinds of Oxkidix* 
Pboduob. Highest nlrntcn Wide 
connections A. B. 0.. 4th end tth ed 
Western Union end Lieber t Code. T A " Boyd."

WHITBLEY, nuiR & CO., 15 Victoria St., Uverpool, England
We handle ooosignmeote of CANADIAN MEATS,

CHEESE AID BUTTEE.
We eell ooet, freight and laeuiaaee. Wcetera Union Coda

Loam», LrraskoOL, Olawow.

This space $15 per year

J. H. GAITSKELL ft CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs. Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices - prompt 
returns. Write us. Established 1883.

This space $30 per year.
Salter & Stokes, », S,i‘ IT'ir London, Eng

inroiTBBg or oanadiaw
OH EBB 8, BUTTER, BOOS AND POULTBY.

Ref.ranee, London Oik, end Midload Book, West Bmithd.ld We buy outright

87
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advanced ami llie local produce houses 
arc now pavin'' I Sc to life, per II). for 
V,i. 1 daily hotter delivered in Winni- 
Iieg. J.owcrgrades command proportion­
ately lower prices.

Lard Prices are quoted as follows:
Tierce basis, per lb.................................. ................ 0 10

Small packages take the following advance :
ôu lb. tin cans, per lb .................................................... 0 001
20-lb. tin pails, in 8J-lb. cases, per lb........ :.............. 0 OOx
10-lb. “ in 60-1 b. **   0 00|
5-lb. ........................ "   0 004
3-lb. " - “   0 01
20-lb. net white wood pails, per lb.................................... 0 00 g

Cheese — l,n<-<*> art* uiivliangvt 
Jasi \v< vk. \\V <;ii< tc :
Finest Ontario, large................................ .................

“ Manitoba, large ...............................................
0 10 

. 0 13 

. 0 134 

. 0 13$

Cured Meats—We <jti<»tv:
SMOKED MEATS.

Hams, selected stock, special mild cure ...

Hams, sugar cured, assorted sizes................
heavy , 20 to t30................

Picnic, “ assorted sizes................
Shoulders, “ .............................................
Bacon, “ breakfast bellies,............

breakfast backs ............
“ “ Wiltshire sides..............

‘ ‘ spiced rolls, long...........
Manitoba butts.....................................................

“ skinned.................. ..................
‘ ‘ boneless and rolled.............

“ rolls, boneless.................. ..............

DRY SALT MEATS.
Bacon, dry salt long clear ...............................

“ “ “ smoked....................
“ “ “ boneless backs,...

Shoulders " “ ...................................

0 15 
0 19
0 14 
0 09 
0 14 
0 13; 
0 08 
0 08 
0 14 
0 13* 
0 154 
0 11$ 
0 094 
0 10 
0 11 
0 11

0 10 
0 11 
0 11 
0 08

BARREL PORK.
Heavy mess pork, boneless, per bbl................................ 16 50

" “ “ per 4 bbl......... ................... 925
Standard mess pork, per bbl............................................... 16 00

" “ “ per $ bbl........................................... 9 00
PICKLED GOODS (COOKED).

80 lbs. 40 lbs. 20 lbs. 15 lbs.
Pig e feet............................  5 50 3 00 1 60 1 25
Pig s tongues .................. 14 50 7 50 4 00 3 00
Boneless bocks...................  8 50 4 50 2 50 2 00
Sweet pickled spare ribs, not cooked,per lb.............. 0 04

,r hocks, “ “ ................ 0 04

Eggs—Vmtlucc houses arc* paying U*2c. 
per dozen for eggs delivered in Winni- 
pe.--

VANCOUVER, B.C.
Produce The interesting little Cana- 

.liait hen. such of her as lives and thrives 
in I>.t . is on strike still, and the result 
is that in spile of the balmiest kind of 
weather, like Indian Summer carried over 
into November, the price of real, strictly 
fresh cues, guaranteed is up to title, and 
more takeis than sellers. So few are 
offering that 7."ir. could easily be obtain­
ed. Case stock of various grades from 
good to indiffèrent are on the market, 
and good quality brings as high as .'10c.

Butter Is in fair supply locally, with 
siillieicnt from the Northwest to meet 
all demands, at unchanged prices.

ST. JOHN, N.B.
Provisions — Barrel pork is rather high­

er. There is a good sale at this season. 
Domestic mess, which is preferred, has 
been very scarce, but is somewhat more 
freely offered. American has one advan­
tage, it can he used for ship stores in 
bond and so is well below domestic. 
Considerable Ameiican beef is also sold 
in this way.

American pure lard is a larger stock 
here than for years, Canadian is, how- 
evi r, preferred. 11 is very scarce. lie- 
lined lard continues low.

Fresh butter still somewhat dull.

Mutton is low. With the coming of the 
winter port steamers there will be a bet­
ter sale.

Veal rallieront of season. We quote :
Mess pork, per bbl.................................................. $19 00 $21 00
Clear pork, “ ............................................... 18 00 21 00
Plate beef, “ ............................................... 13 00 15 CO
Domestic beef, per lb.............................................. 0 05 u "7
Western - “   0 08 0 09
Mutton “ .................................... .... 0 05 0 06
Veal “   0 06 0 07
Lamb .......................................................................... 0 09 0 10
Pork, per lb.................................................................. 0 074 0 08
Hams. “ .................................................................. 0 13 0 142
Rolls, “ .................................................................. 0 10 0 13
Lard, pure, tubs, per lb.......................................... 0 lli 0 114

“ “ pails, “   0 11; 0 12
Refined lard, tubs..................................................... 0 08 0 o8|

“ “ itails .................................................. 0 08i 0 09

Butter -Some western stock is now be­
ing received. Local supplies are small. 
Prices rather higher. We quote :

Creamery butter............................................................ 0 23 0 25
Best dairy butter........................................................ 0 20 0 22
Good dairy tubs.............................................................. 0 18 0 19
Fair "   0 16 0 18

Eggs—While quite full prices are ob­
tained market seems a little easier. Some 
western eggs have been received. We 
quote :
Eggs, hennery...................................................................  0 24 0 26

“ case stock...............................................................  0 20 0 21

Cheese — The hi'di prices have some­
what affected sales. Stocks ate not large. 
W e quote :

Cheese, per lb............................ ................ .............. 0 124 0134

LARD STATISTICS.
I IK following table shows the esti­

mate of stocks of lard held in 
Europe and afloat on the 1st inst. 

and also a comparison with previous 
years, which is of particular interest at 
the present moment, when lard is hold­
ing firm and short spot supplies :

to accept or pay for the oil, insisting 
that the shippers should deliver him the 
full number of gallons invoiced. The 
firm who sold the goods contended that 
the> delivered the barrel to the railway 
company full and in good order, and 
that if there was leakage it was the 
fault of rough handling by the carriers, 
and that the claim for shortage was a 
matter for the purchaser and the rail­
way company to settle between them­
selves. The barrel of oil was, in the 
meantime, lying in the railway freight 
shed at destination and the contents 
leaking out. Finally the ease was tried 
in court, and the judge decided that the 
consignee should pay the full amount ot 
invoice and all costs incurred in the at 
t ion.

BEE-KEEPERS MEET.
The Middlesex Beekeepers’ Association 

held their annual meeting recently in 
London, for the election of officers foi 
the coming year and the discussion of 
matters interesting to the beekeepers.

Mr. It. H. Smith, of St. Thomas, is 
the president of the association, and 
Mr. E. T. Barnard secretary.

Some idea of the extent of . the her 
industry in that part of Ontario may In 
gathered from the fact that in a rad iff- 
of about ten or twelve miles between 
London and Port Stanley, 4 tons, oi 
about 95,000 pounds, of honey was sc 
cured bv the beekeepers this year. One 
dealer alone in Brantford obtained :">!). 
000 pounds from his apiary.

The great market for the honey is in 
the Northwest. Much of it is sold t<> 
local dealers, and to Toronto firms, 
hut the Northwest claims the greater

I9°5- 
Nov. i.

1905.
Oct. 1.

1904. 
Nov. 1.

I<y>3. 
Nov. 1.

1902.
Nov. 1.

1901 . 
Nov. 1.

Liverpool and Manchester............. 17.500 14,000 11.000 3.500 8,000
Other British ports.............................. 9.000 9.000 I 1,000 2,200 700 5,000
Hamburg................................................. 26,000 20,000 30,000 2 500 12,000
Bremen.................................................... 1,500 2,000 500 700 1,500
Berlin......................................................... 6.000 4,000 3,000 6,000 500 2,000
Baltic ports ............................................
Amsterdam |

10,000 12,500 15 ooo 6.500 4,000 8,500

Rotterdam > ........................................
Mannheim J

1,500 3.000 250 700 1,000

Antwerp ................................................. 1,500 1,000 2,i OO 2.500 1,000 4.000
Freiich ports ....................................... 7=o 750 1,200 700 900 3,000
Italian and Spanish ports.................. 1,000 1,000 750 500 500 1,000

Total in Europe................................... 74.25° 74 750 72,200 52.150 15.000 46,000
Afloat for Europe.............................. 80,000 65,000 75.000 50,000 37.700 55.000

Total in Europe and afloat............ • 154.250 139.750 147,200 102,150 52,700 91,000
Chicago prime steam........................... • 53.404 92,407 29.316 44.409 9.567 26,193
Chicago other kinds .......................... • 13.384 20,443 8.4*3 4,181 4,803 5.091
East St. Louis ..................................... *2,000 75° None None » ,027
Kansas City............................................ 7,770 3,811 2,862 2.634 2.928 4.705

Omaha .................................................... 570 1.445 1,140 775 1,968
New York................................................ 4.356 3.374 4,416 3.863 4.458 3.345
Milwaukee ........................................... 6,066 10,190 3.647 1.789 547 1,023
Cedar Rapids ........................................ 1.098
South St. Joseph................................... 2.000 1.872 1,867 3833 1,388 1,986

Total tierces...................................
• Estimated.

243,262 274.4*7 199,914 164,049 
(The N.

77,166 137.436
K. Fairbank Co. )

IMPORTANT LEGAL DECISION.

A DECISION was recently given by 
Judge Klein, which will be of 
interest to shippers who sell at 

a price “freight prepaid.”
A Torooto wholesale paint ami oil 

firm sold a barrel of linseed oil to their 
customer in the west, and it was ship­
ped in good order, hut arrived at des­
tination leaking. The consignee refused

Î8

part of it, by reason largely of the high 
price that is paid for it there.

Some Manitoba honey was exhibited 
in London, Ont., recently, but it does 
not come up to the Ontario standard.

The total number of boxes of cheese 
taken from the farmers during the year 
was 2,634,767, at a price to the farmer 
of 10 cents a pound, or a total value of 
$21,077,6011.

D
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SALE OF GOWANS, KENT & CO., THE WELL 
KNOWN CROCKERY HOUSE.

A STRONG combination of Mont­
real capitalists has been form­
ed for the purpose of secur­

ing better control of the wholesale trade 
in crockery and glassware, and the old- 
fashioned and well-known firm of Gow- 
ans, Kent & Co., of Front street east, 
has passed out of existence, so far as 
its present partners are concerned. 
There will be little change, however, af­
fecting the general public, as the busi­
ness will be conducted in the same place 
under the style of Gowans, Kent & Co., 
Limited, a joint stock company having 
been incorporated at Ottawa with a 
capital stock of half a million dollars 
for the purpose of taking over the estab­
lishment. The names of the incorpora­
tors are given as James G. Kent, John 
G. Kent, R. W. McClain and S. C. 
Smoke, of Toronto, and Douglas Ar­
mour, of Montreal. The three persons

ed gentlemen are well-known barristers, 
and are simply representing their clients 
at Ottawa and Montreal, pending the 
completion of the negotiations. The oth­
er member of the firm, Mr. Wm. K. Pet- 
erkiu, is at present in Europe, but his 
consent was obtained to the disposal of 
his share at the price agreed upon by 
his associates. The price paid for the 
stock and good will of the old company 
is understood to be upwards of half a 
million dollars, although no positive in­
formation could be secured as to the 
exact amount. It is also understood 
that the Montreal capitalists concerned 
are closely allied with the A. T. Wiley 
Company, of that city. The main ob­

a few concerns. Some few years ago 
there were fifteen or sixteen firms in the 
trade, but they have been drawing out 
gradually, until now there are but few 
left, about one in each of the largest 
cities of the Dominion. The last to 
withdraw was that of McMahon, Broad- 
field & Co., which did not resume busi­
ness after the big fire of two years ago.

We give herewith a picture of the orig­
inal premises in Toronto of Gosvans, 
Kent & Co., and also a picture of the 
present premises at Toronto.

NEW INCORPORATION.

PUBLIC NOTICE is hereby given that 
under the Companies Act, 1902, 
letters patent have been issued 

bearing date of 31st day of October, 
1U05, incorporating James Gowans 
Kent, merchant, John Gowans Kent,

V.

NOV

JKNED 

87 190*

FF
NOV

tURNED
27 190 5

tfdl
a**' '

99"

The Present Premises—Gowans, Kent & Co., Toronto.

The Original Building—Gowans, 
Kent & Co., Toronto.

first mentioned, however, were members 
of the old firm, and their interests have 
been entirely purchased by theSiew con­
cern, none of them retaining the slight­
est financial interest. The last-mentlon-

ject of the combination is to secure 
more points for distribution by which 
an immense saving in freight rates can 
be effected, as well as a readjustment of 
the territory covered by travelers which 
will prevent overlapping. The Winnipeg 
house of Gowans, Kent & Co. is includ­
ed in the deal, and it will be the head­
quarters of the new company for *he 
west.

One of the conditions of the sale is 
said to be an agreement by the members 
of the present partnership that they will 
not engage in any similar business for 
a period of four years from the date of 
the transfer. This will further restrict 
the number of firms engaged in ’he 
wholesale crockery business, which of 

.late years has become confined to only
88

merchant, Robert Watson McClain, mer­
chant, and Samuel Clements Smoke, 
barrister-at-law, all of the City of To­
ronto, in the County of York, and Pro­
vince of Ontario, and Douglas Armour, 
advocate, of the City of Montreal, in 
the Province of Quebec,

To acquire and take over as a going 
concern the business now being carried 
on at and from the Cities of Toronto 
and Winnipeg by James Gowans Kent 
and others in partnership as wholesale 
crockery and china merchants, glass cut­
ters and decorators of china, glass and 
earthenware under the firm name and 
style of Gowans, Kent & Company, and 
all the property, assets, rights, credits 
and effects thereof, including the good 
will of the said business, and to under-
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take the liabilities of the said Gowans, 
Kent X Company in respect thereof, and 
to carry on and extend the said busi­
ness ;

The operations of the company to be 
carried on throughout the Dominion of 
Canada and elsewhere by the name of 
Gowans, Kent &. Co., Limited, with a 
total capital stuck of live hundred thou­
sand dollars, divided into live thousand 
shares of one hundred dollars, and the 
chief place of business of tne said com­
pany to be at the City of Toronto, in 
the Province of Ontario.

Dated at the oflice of the Secretary of 
Slate of Canada this 2nd day of Novem­
ber, 11)05.

AN IMPORTANT CORRECTION.
N tlie Special Fall and Xmas Goods 

number of the Canadian Grocer, a 
relerence was made in the article en­

titled “The Dumper Crop and the West­
ern Trade” to the Winnipeg Free Press’ 
report ul I lie season 's wheat crop, and m 
it the yield was out at !10,000,(100 bushels, 
whereas it is found that the Free 
Press estimate is in reality 80 to 
«5,000,000 bushels, in setting this error 
right we take the opportunity of quoting 
the report of the Free Press, as it will 
no doubt be of renewed intei est to our 
leaders.

Free Press Estimates Crop of 1905.
From time to time the question has 

been asked, 1 • What is the Press Press 
estimate of the wheat crop of 19051”

Uu this the 28th day of September the 
Free Press announces its belief that the 
wheat crop of 11105 will be between 8(1,- 
000,000 and «5,000,000 bushels, or on an 
average of 20 to 21 bushels per acre on 
an acreage of 4,000,000.

This may appear small in view of the 
constant reports of 25 and 30 bushel 
averages, but over against these high lig­
ures must be set 12 and 15 bushel aver­
ages which are known to exist, but which 
are not sent in for publication.

Looked at dispassionately, even 80,- 
000,000 bushels is an enormous increase 
over last year in proportion to the acre­
age, and is moreover a higher average 
than lias been produced in any year over 
so extended a territory.

The acreage estimate of the Manitoba 
and Territorial Governments is a little 
over three and three quarter millions, 
but the Fress Press considers this too 
low by at least 234,408 acres, although 
even that figure is an increase of 382,342 
over the previous year. The Free Press 
estimate of 4,000,000 acres gives an in­
crease of 010,150 over 1904 for wheat 
alone, or considerably more than half a 
million acres, an almost unprecedented 
record.

The yield of 20 or 21 bushels per acre, 
which now seems fairly assured, is 
greater by two bushels per acre than 
the average yield of Manitoba for twenty 
and the Territories for ten years.

In making estimates of average yields, 
it must be borne in mind that much of 
the land in Manitoba has been in crop 
from twelve to fifteen years and a goodly 
portion of it for twenty yeans. South­
western Manitoba and Eastern Assini- 
boia got more rain than was good for 
them in June, and averages from these

sections are not so high as the^farmers 
looked for in August last when ^^-Frec 
Press crop correspondents were out.

Estimates, no matter how carefully 
made, are guesses, and because the Free 
Press guessed nearly right last year, it 
docs not follow that it is right now, but 
if wrong, on the side of being below the 
yield, no one will be more delighted than 
the Free Press. The trouble about mak­
ing estimates that are wildlv in excess 
of the actual returns, at the end of the 
crop year, is the tendency to depress 
prices, at the time when the wheal is 
leaving the farmers’ hands and in that 
way lessening] his legitimate profit for 
his year’s hard work.

Up to the present time there has been

marketed at country elevators, 8,240,000 
bushels, being 5,740,000 in C.P.R. eleva­
tors and 2,500,000 in C.N.lt. elevators. 
Of this amount 4,420 cars, or 4,641,000 
bushels, have been inspected as against 
1,672 cars or 1,755,000 bushels last year. 
Of the wheat inspected 75 per cent, has 
been of contract grades, that is, No. 1 
hard, No. 1 northern, and No. 2 northern, 
a showing that is calculated to make al­
most any wheat raising country green 
with envy.

Mr. J. W. Windsor, of Montreal, re­
turned last Friday from Vancouver, via 
Portland, Ore., St. Paul and Chicago. 
He reports a splendid business both in 
the United States and Canada in all 
lines in which he is interested.

Quality Inside is 
Necessary to Repeat 
Sales Made by 
Appearance Outside

The appearance of an un­
tried article to the customer’s 
eye usually decides whether it 
is wanted or not. The neatness 
and wholesomeness of Crest 
Pickles (our new brand) make 
sales because they look good 
and again and again because 
they are good. Small cucum­
bers, plenty of cauliflower and 
onions, pickled in the best malt 
pickling vinegar, they have the 
taste and appearance of the best 
English goods. Packed in the 
usual size bottle — retails at 
10 cents.

$i • oo per Dozen 
in Barrel» of Six Dozen.

THE OZO CO., Limited 

Montreal

30
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Baking Ponder-
Lumaaen Bros., Hamilton.
McLaren’», W. D., Montreal.

BiscuHn, Confectionery, Rio
Canadian Shredded Wheat Co., Niagara 

Falls, Ont.
Cowan Co., Toronto.
Greig, Robert, Co., Toronto.
Lucas, Steele A Bristol, Hamilton. 
McLauchlan, Sons & Co., Owen Sound. 
Mooney Biscuit A Candy Co., Stratford. 
Mott, John P., A Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 
Rose A Laflarome, Montreal.
Stewart Co., Toronto.

Brooms and Brushes.
Woods, Walter, A Co., Hamilton. 

Canned Goods 
Balfour A Co., Hamilton.
Bloomfield Packing Co., Bloomfield, Ont. 
Essex Canning and Packing Co., Toronto. 
Frankford Canning and Packing Co., 

Frankford, Ont.
Napanee Canning Co., Napanee, Ont.
Old Homestead Canning Co.,Piéton, Oui. 
Wethey, J. H., St. Catharines, Oat. 
Windser, J. W., Montreal.
National*Dash Register Co., Dayton, O.

Cheese Cabinets.
Walker Pivoted Bin and Store Fixture 

Co., Toronto.
Cigars, Tobaccos, Etc.

American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal. 
McDougall, D., * Co., Glasgow, Soot. 
Payne, J. Bruce, Granby. Que. 
Sherbrooke Cigar Co., Sherbrooke, Que. 
Tuokett. Geo. E., A Son Co.. Hamiltou. 

Clothes Lines.
Hamilton, Cotton Co., Hamilton.

Cocoannt.
Downey, W. P., Montreal.
Greig, Riobt., Co., Toronto.

Cocoas and Chocolates- 
Baker, Walter A Co., Dorchester, Mass. 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Lowney, Walter M. Co., Boston, Mass. 
Mott, John P., A Co., Halifax, N.S. 
Tippet, A. P., A Co., Montreal. 
VanHouten’s—J. I* Watt A Scott,Toronto 

Computing Scales.
Computing Scale Co., Toronto.
Dean A McLeod, Hamilton.

Concentrated Lye•
Gillett, E. W., Co., Toronto.

Condensed Milh and Cream.
Borden’s—Wm. H. Dunn, Montreal. 
Ewing, S. H. A Sons, Montreal.
St. Charles Condensing Co., Ingersoll. 
Truro Condensed Milk and Canning Co., 

Truro. N.S.
Consulting Chemists.

Kaufmann, W. P., Toronto.
Counter Chech Books, Etc- 

Allison Cupon Co.,Indianapolis, Iud. 
Crockery. Glassware and Pottery. 

Campbell's, R., Sons, Hamilton, Out. 
Gowans, Kent A Co.. Toronto

Dairy Produce and Provisions
Clark, Wm, Montreal.
Fearman, F. W., Co., Hamilton.
Lucai, Steele A Bristol, Hamilton. 
MacLaren, A. F., Imperial Cheese Co., 

Toronto.

Accountants and Auditors..................  14
Adam Geo, * Co.................................  2
Adamson, J. T.. A Co. 2
Allison Cupon Co................................. 7
American Tobacco Co .............. 68
Auer Light Co....................................... 16
Baker, Walter A Co..............................  61
Ballour A Co......................................... 21
Bell Telephone Co................................  13
Bickle, John W., A Greening.............  48
Biermann, E., A Co...............................  27
Black Bros. A Co.................................... 57
Bloomfield Packing Co.........................  3
Blue Ribbon Tea Co............................. 22
Bowser, S. F., A Co............................. 61
Boyd, Thos., A Co.................................. 27
Bradstreets............................................ 7
Braid, Wm., A Co................................  69
Brantford Starch Works........................ 38
British-American Ass. Co................... 13
Business Magazine...................... '..... 53
Cameron. J. McA................................  2
Campbell’», R., Sons............................. 6
Canada Paper Co................................  60
Canada Sugar Refining Co................... 6
Canadian Cannera, Limited...................55
Canadian Press Clipping Bureau.........

Inside back cover
Canadian Salt Co................................... 26
Canadian Shredded Wheat Co............65
Capa tan Manufacturing uo............... 65
Carman, Joseph.................................... 2
Ceylon Tea Association........................ 8
Chaput. L., FUs A Cle ....................... 33
Chase A Sanborn.......................... «... 9
Church A Dwight................................... 38
Clark, W.................................................  50
Clift, Thoe. B..................   3
Cod ville A Co........................................... 49
Coles Manufacturing Co...................... 5
Colson, 0. B., A Son. ..outside back cover
Common Sense Mfg. Co......................  51
Confederation Life............................. 13
Cowan Oo.................................................. 62
Cox. J. A G............................................. T
Crain, Rolla L., Co..................................61
Crichton, Alexander............................ 27
DhTldaon A Hear........................ 31
Dawson Commission Oo. —........... 69
Dingle * Stewart................................  2
Distributors Oo.................  69

McLean, J. A., Produce Co., Toronto. 
Park. Blackwell Co., Toronto.
Rutherford, Marahall'A Co., Toronto. 
Ryan, Wm., A Co., Toronto.
White A Co., Toronto.

Financial Institutions ô* Insurance 
Bradstreet Co.

Fisk.
Balfour A Co . Hamilton.
Bickle, John W., A Greening, Hamilton. 
Black Bros. A Co.. Halifax.
Guest, W. F., Fish Co , Winnipeg, Man. 
James, F. T., Co., Toronto.
Newton C. t* .Grand Manan, N. B 
White A Co., Toronto.
Windsor, J. H., Montreal.
Winnipeg Fish Co., Winnipeg, Man.

Flavoring Extracts•
Capstan Mfg. Co., Toronto.
Greig, Robt. Co., Toronto.
Imperial Extract Co.. Toronto.

Foreign Importers.
Biermann, Ë., A Co., Cardiff, Wales. 
Boyd, Thos., A Co., Liverpool, Eng. 
Crichton, Alexander, Liverpool, Eng. 
Doughty, A. C., A Co., London, Eng. 
Gaitskell, J. H., Liverpool, Eng.
Griffin A Culverwell, Bristol, Eng.
Hall, R. 0., A Co., London, Eng.
Lethem, John, A Sons, Leith, Scotland 
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Meeker, George R., A Co., London, W.C. 
Neubeck A Schipmann, Hamburg, Ger. 
Rapp, Herman, A Co.. Liverpool, Eng. 
Salter A Stokes, London, Eng.
Scott, David, A Co., Liverpool, Eng. 
Sowerbutts. A. E., A Co., London, Eng. 
Whiteley, Muir A Co., Liverpool, Eng. 
Wickes, Hamilton, A Co., London, Eng.

Fruits—Dried j Green, and Nuts-
Balfour A Co., Hamilton, Ont.
Davidaon A Hay, Toeouto.
Dawson Commission (Jo,, Toronto. 
Distributors Co., Toronto.
Downey, W. P., Montreal.
Eby, Blain Co., Toronto. •
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Co., Hamilton, Ont. 
James, F. T., Co., Toronto.
MeWilliam A Everist, Toronto.
Rattray, D., A Son, Montreal.
Robinson. O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., A Co., Toronto. 
Thompson A Mathiesou, Glasgow, Scot. 
Tippet, A. P., A Co., Montreal.
Turner, James, A Co., Hamilton.
Vleena Figs.
Walker, Hugh, A Son, Guelph.
Warreu Bros. A Co., Toronto.
White a Co.. Toronto.

Gelatine.
Cox, J. AG., Edinburgh, Scotland. 
Tippet, Arthur P., A Co.. Toronto.

Grain. Flour, and Cereal.
Eby, Blain Co., Toronto.
Frontenac Cereal Co., Kingston.
Greig, Robert, Co., Toronto.
Lake Huron A Manitoba Milling Co., 

Goderich.
Kirouac, Nap. G., A Co., Quebec.
McFall A. A., Bolton. Ont.
McLeod Milliug Co., Stratford, Ont. 
Sutcliffe — Muir Milling Co., Msoeo- 

min, Saskatchewan.

Grocers -Wholesale.
Balfour A Co., Hamilton.
Davidson A Hay, Toronto.
Eby, Blain Co., Toronto.
Gillard, W. H., A Co., Hamilton. 
Kinnear, T., A Co., Toronto.
Lucas, Steele A Bristol. Hamilton. 
Turner, James, A Co., Hamilton.
Warren Bros. A Co., Toronto.

Grocers* Grinding and Packing 
Machinery

Enterprise Mfg. Co., Philadelphia. Pa. 
Fisher, A. D., Co., Toronto.
Coles Mfg. Co.. Philadelphia, Pa

Hides, Shins. Etc 
Page, O. S., Hyde Park, Vt.

House Insect Destroyer-
Common Sense Mfg. Co., Toronto.

Infants* Foods.
Keen, Robinson A Co., London, Eng.

Jams, Jellies, Etc-
Batger's—Rose A Isflamme, Montreal. 
Downey, W. P.. Montreal 
Goodwillie's— Rose A Latlamme, Montreal 
Greig, Robert, Co., Toronto, 
imperial Extract Co.. Toronto.
Lipton’s—Creed. J. S., Halifax, N.S. 
Smith, E. D., Winona, Ont.
Southwell's—Frank Magor A Co.,Montreal 
Sutcliffe A Bingham, Toronto.
Upton, Thos., a Co., Hamilton.

Ledgers—Jooose Leaf.
Cram, Rolla L. Co., Ottawa.

Mince Meat- 
Clark, Wm., Montreal.
Lytle, T. A., Co., Toronto.
Wethey J. H.. St. Catharines.

Oils.
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F, A Co., Toronto.

Olive Oil•
Mengert, Cagnoli A Cie, Nice, France.

Pass Boohs, Etc
Allison Coupon Co., Indianapolis. Ind.

Patent Medicines•
Mathieu, J. L., Co., Sherbrooke, Que.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
Eby, Blain Co., Toronto.
Holbrook A Co., London, Eng.
Lytle. T. A., Co., Toronto.
Paterson's— Rose A Laflamme, Montreal 
Sutton, G. F., Sons A Co., London, Eng. 
Turner, James, A Co., Hamilton.
Warren Bros., Toronto.

Polishes—Metal.
Oakey, John. A Sons, London, Eng.

Polishes—Stove.
James’ Dome, W. G. A. Lambe 1 Ce , 

Toronto.
Morse Bros., Canton, Maas.

Potatoes.
Hannah, R. W., Toronto.

Poultry and Cattle Food
Myers’ Royal Spice Co.,NiugaraFalls,Ont

Refined Cider.
Wilson, W. H., Oo. TillsouOurg, Out.
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YOU CAN AFFORD
to keep a first-class salmon alongside your other 
brands—an occasional call from a discriminating 
customer requires you to do so.

The man whose trade is valuable won’t accept 
any old salmon you happen to have. If you 
handle cheap goods only you’ll be thought of as 
the “cheap man" and you know you 
can’t secure the best trade in your locality, 

with such a handle to your 
name.

MORAL: Order GAZELLE 
salmon, the brand that makes 
a reputation for its seller.

)

NORWEGIAN a Low Price
CROSSED FISH

and a first-class article are a strong combination. Some 
dealers have been complaining that Norwegian Sardines 
were rather slow sellers. After investigating each and 
every case, we prescribed Crossed Fish and nothing 

but praise is now heard from grocers who formerly complained.
Maybe you are handling Norwegian Sardines on the slow plan—Try our Crossed 

Fish brand and see for yourself how quick they go.
/ Case IOO % Tins $10.00 
1 Case IOO y* Tins $16.00

Freight prepaid in 5-case lots everywhere in Canada east of North Bay, Ont.

SARDINES

For Good Goods at Low Prices

HUDON, HEBERT (Q. CIE.
Montreal

THE MOST LIBERALLY MANAGED FIRM IN CANADA
83
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In Store this Week
300 Sacks Pearl and Medium Tapioca.
600 Bags Flour Sulphur.

Ex. S.S. Jacona—Raisins
1,500 Boxes and Trays Table Raisins.
1,500 Boxes Sultana Raisins.

Cleaned, loose, and 1-lb. packages.

Also Nuts and Fancy Goods.
Here is a Snap

360 Cases Sliced Beets, 2s.
2-dozen cases, dozen 35c. Special quotation in lots.

Let us hear from you.
PRICES RIGHT PROMPT SHIPPERS

L. CI1APLT, FILS £• CIE.
WHOLESALE GROCERS AND IMPORTERS HHfcJTDF Al 
OE WINES AND LIQUORS, TEAS, ETC., 1 KL/1L

DELICIOUS

A QUICK, STEADY AND PROFITABLE 
ACCOUNT FOR ANY DEALER. 
ADVERTISED EVERYWHERE.

Special Wholesale Agents Howe McIntyre & Co., Montreal, Que.; D. H. Rennoldhson
,Q : The F. T ■Montreal. Que.;*Thou. Davidson it Co., Quebec. P.Q.: The F. T. Castle Co.. Ottawa, Ont.; The 

Davidson & Hay, Limited, Toronto, Ont.; Balfour & Co., Hamilton, Ont.; Edward Adams A Co., 
London, Ont. W. 8. Clawson, 8t. John, N.B.: Jason 8. Creed, Halifax. N.8 ; The Paulin Cham­
bers Co., Winnipeg, Man.; Kelly, Douglas A Co., Vancouver, B.C. SEND FOR A SA.WP LE

LAMONT, CORLISS A CO., Agents, IT Common St, MONTREAL

NO BAD DEBT.

A FRIEND of mine was recently re­
turning by train from Buffalo. 
In the smoking room of the car 

were a number of commercial travelers 
who were engaged in discussing losses 
from bad accounts. During the conver­
sation some were boasting how little 
their firm had lost through goods sold 
by them.

“You fellows may boast as you like," 
said my friend, whose identity was un­
known to them, “but I am with a house 
in Toronto which does a business of 
$10,000,000 a year, and we never have a 
bad debt; never lose a cent.”

The travelers looked at him with 
scorn, and one remarked : “What house 
are you with ?”

“With the Customs House of To­
ronto,” said he, "and we are always 
paid in advance.”

“Well, by Jove, you have got us. 
Come and have something at my ex­
pense,” said the traveler who had 
doubted the Customs House man’s ver­
acity. W. L. E.

PLENTY OF TIME.
A long-haired man walking along the 

street met a little boy, who asked him 
the time.

“Ten minutes to 9” replied the man.
"Well,” said the boy, "at 9 o'clock 

get your hair cut,” and he took to his 
heels and ran, the aggrieved one after 
him.

Turning the corner the man ran into 
a policeman, nearlv knocking him over

"What’s up ?” said the policeman.

The man very much out of breath said:
“You see that young urchin running 

along there ? He asked me the time 
and I told him, ‘Ten minutes to 9,’ and 
he said ‘At 9 o’clock get your hair 
cut.' ”

“Well,” said the policeman, “what 
are you running for ? You’ve got eight 
minutes yet.”

Mr. James Patton, so long and favor­
ably known as the representative of the 
Ogilvie Flour Mills Co. in the Eastern 
Townships, has been transferred to Nova 
Scotia, with headquarters at Halifax. 
Mr. D. O. Pease, who has lately joined 
the forces of the Ogilvie Company, will 
succeed Mr. Patton in the Townships, 
where he is personally well known.
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Does Advertising Pay ?
WORLD-WIDE INQUIRIES

The following letter requires no comment :

TOLEDO COMPUTING SCALE CO.

J J. Dean. Canadian Representative.
21 John Street South,

Hamilton. Ont.. Oct. 20. 1905
The MacLean Publishing Co.. Limited.

Toronto, Ont.
Gentlemen.—Enclosed please find our cheque in 

settlement of account to 6th inst. We find that 
ad in CANADIAN GROCER brings us more returns 
than any other ad we have. We have had 
inquiries from South Africa, Australia, France, 
England. Ireland, Scotland. West Indies, New­
foundland, and other countries outside of Canada, 
through the ad in your publication.

Y'ours truly,
J. J. Dean

Why is it that a man who 
advertises the heaviest always 
has the biggest business? 
Ever notice it? And then 
there are some merchants who 
persist in saying that advertis­
ing doesn’t pay.

The Canadian Grocer as a 
successful advertising medium holds the 
“Alone” place in the sphere which it covers. 
It has no equal and stands Second to None.

Recent letters received endorse it. 
Results prove it.
Advertisers confirm it.

many good customers added

MINTO BROS., MELACAMA TEA
Importers, etc.

Toronto, Oct., 17th, 1905
The .Manager Advertising

Department The Canadian Grocer :
1 )ear Sir,—

In sending you our advertisement to-da> 
we do it with a feeling that every issue of your 
valuable paper brings us fresh results, and we 
arc free to admit that yours as an adv ertising 
medium ranks amongst the foremost. Our trade 
has made wonderful strides, and many or the 
good customers recently added have borne evi­
dence to the fact “that they saw your advertise­
ment in The Canadian Grocer. We hope, 
both for yourselves, and for the good that jou 
are doing us, that this good work will continue 
and feci that the customers gotten through your 
journal will continue to have no cause to regret 
having felt disposed to commence business with 
us. Wishing you continued prosperity, we are 

Yours very truly,
Minto Bros.,

Per W. M.

Advertisement rates on application 

to the Advertising Manager.

The Maclean Publishing Co.
10 FRONT ST., E., TORONTO

To think that advertising 
indulged in for part of the year 
will leave a reminder in the 
minds of the public for the 
balance of the year is a beset­
ting business sin.

MORE THAN PLEASED

COWANS, KENT & CO.
14 and 16 Front Street E.,

Toronto, Ont., Nov. 8th. 1905 

The Canadian Grocer, Toronto.
Dear Sirs :—

Our advertisement on page 74 of the 
special number of The Grocer was of an 
assortment specially made up by us for that 
number, and we must say that we are more than

Cleased at the result of same. We have never 
ad such a response before. We anticipated 

demand, but nothing like the demand which 
orders we are now receiving shows. If the 
direct result is so evident, we are convinced that 
the indirect will be widespread to our advantage. 

Yours truly.
Go wans, Kent & Co., Limited,

Cecil R. Jenkins
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Proaidant i
JOHN BA TUB MACLEAN. 

Montréal'

rh« MacLean Publishing Co.
Limited

Publishers of Trade Newspapers which circulate in 
the Provinces of British Columbia, Northwest Terri­
tories, Manitoba, Ontario, Quebec, Nova Scotia, 
New Brunswick, P.E. Island, Newfoundland and 
abroad.

OFFICES
CANADA-

Montreal

Toronto

Winnipeg

Vancouver 
St. John, N.B.

GREAT BRITAIN—
London

Manchester

TRANCE—
Paris

232 McGill Street 
Telephone Main 1255 
10 Front Street East 
Telephone Main 2701 

511 Union Bank Bldg. 
Telephone 3728 

F. R. Munro 
Geo. S. B. Perry 

Kc3Market Wharf 
J. Hunter White

88 Fleet Street, E.C. 
Telephone Central 12960 

J. Meredith McKim 
92 Market Street 
H. S. Ashburner

Agence Havas, 8 Place de la Bourse

SWITZERLAND—
Zurich ----- Louis Wolf 

Orell Fussli & Co.
Subscription, Canada and United States, - $2.00 
Great Britain and elsewhere - - - 12s.

Published every Friday.
C.bl. Addres. { Ad^rip'; C»n*dT.

FAILURE OF SARDINE CATCH.

T11K foreign sardine fisheries seem to 
be in a particularly bad way this 
season. We have several times 

drawn the attention of our readers to 
the disappointing reports from the 
French coasts, where the distress among 
the fishermen is approaching that of 
serious disaster, much akin to that ex­
perienced several years ago, when they 
had to be supported by public contribu­
tions.

From reliable sources we now learn 
that the Norwegian catch of sardines 
has proved totally inadequate to meet 
the demand this season, and that there 
is therefore going to be a considerable 
shortage.

The consumption of the dainty, tooth­
some sardine has made such strides of 
late years that to have the supply ma­
terially reduced ■ will be disappointing. 
That prices will considerably advance is 
generally accepted.

ADVANTAGE OF THE COUNTER 
CHECK BOOK.

FROM time to time we have been 
brought face to face with the pro­
position as to what is really the 

simplest and best method for the grocer

to adopt with regard to his counter 
books, especially where the grocer’s 
trade is in a large measure a credit 
one.

From our observations from time to 
time, gathered from those who have 
given this matter practical testing, 
there seems to be no doubt but that the 
ordinary counter check book system, 
which has of late years made consider­
able headway in Canada, is the best 
for all purposes. These books are made 
in several patterns but the one which 
appears to be in favor with the grocers 
is a side opening book and is composed 
of a simple duplicating page which when 
used with the ordinary carbon sheet ful­
fils all that is necessary for accurate 
and economical book-keeping.

It is so arranged that the one sheet 
is usually torn off and handed to the 
customer or placed in the parcel with 
the goods, thus serving the purpose of a 
bill to (he customer, and the attached 
leaf remains in the book as a perma­
nent day-book record.

The book itself when filled can be num­
bered and dated and put on file for per­
manent reference. All that is necessarv. 
therefore, for the book-keeper to do is to 
transfer the total of these entries to 
the customer’s place in the ledger. It 
can easily be done during the spare mo­
ments throughout the dav.

The immense amount of time saved br­
ibe use of these duplicating counter 
check books is obvious to any business 
man. The toil and worry which so 
many retail grocers give themselves at 
the close of each dav in entering up the 
details of the customers’ nurchases from 
the usual counter scribbling book is en­
tirely removed, beside which a degree of 
care is imbued into each assistant when 
he is compelled to make his final entry 
at once, which has a verv salutary effect 
upon the clerk himself and is^the fore­
runner of creating continual care in all 
his duties.

THE BANE OF TRADE.
F you were to ask a number of the 

most progressive merchants in 
the country their opinion of the 

evils existing in trade, it is al­
most a certainty that nine out of ten 
would reply that the worst feature of 
the entire business is the credit 
system. More particularly is this the 
case in districts where the dealers are 
compelled to depend to a large extent 
on the farmers’ trade. And perhaps the 
grocery stores are more peculiarly 
affected by this condition than those of 
any other trade, owing to their im­
portant dealings with the farming com­
munity.

How then is this evil to be dealt 
with ? Is it possible for a country mer­
chant to eradicate the credit abuse al­

together ? These are questions fraught 
with the greatest interests of the retail 
trade, and they must be approached very 
thoughtfully and very cautiously.

In the first place, the writer is of the 
opinion that it would be impossible for 
the dealer in a country town to alto-- 
gether abolish the giving of credit, but 
by the exercise of prudence and tact — 
two qualities which are essential to the 
successful business man—he can at least 
adjust some of the difficulties that have 
been puzzling him. Moreover, in order 
to secure the best results, he will need 
all the determination he can muster, and 
he must not expect to see an immediate 
improvement in his affairs. Indeed, in 
some cases it may take two or even 
three years to accomplish his purpose. 
That will depend upon the man as well 
as his surroundings.

Perhaps you would like to turn to 
strictly cash selling. If so, you must be 
prepared to practically rebuild your bus­
iness. Your constituency will probably be 
an almost entirely new one. You must 
appeal to a very different class of cus­
tomers. Are you prepared to do this, to 
make such radical changes in your meth­
ods ?

Again, you may decide to follow, re­
gardless of consequences, some definite 
policy on credits, hereafter, and if you 
prove to be as good as your word, it is 
more than probable that you will lose 
some of your customers, and your busi­
ness will need considerable re-shaping be­
fore you get back the trade you have 
lost.

There is, nevertheless, a feasible 
plan, and one which has been found suc­
cessful in many cases. You must decide 
that you will collect your money earlier 
in the fall than you have been doing, 
and follow that plan persistently. When 
the crops have been harvested and the 
wheat exchanged for coin of the realm 
don’t let your other store friends get in 
ahead of you, but wake up and act at 
once. Furthermore, when your country 
customers come to you for credit next 
spring be firm and courageous enough to 
tell them, with all possible tact, that 
you are expecting settlements on such 
and such a day in the fall. Then they 
will not be surprised when you call upon 
them to square their accounts, before 
they have had time to get rid of their 
year’s earnings.

If you will but follow the policy thus 
portrayed with patience for a few years, 
you will be surprised at the additional 
respect you will command among your 
customers, and the additional respect 
they will feel for themselves. And you 
will perhaps notice, first of all, that you 
are being more respected by the whole­
sale trade. The jobbers have a not un­
natural affection for the man who al­
ways takes his discounts, and this will
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be manifested in occasional “snaps” they 
will give you on odd lines, which will 
help you to draw trade.

Is this a pleasant picture ? Would you 
like to enjoy the privileges of a cash 
buyer ? Then show that you have deter­
mination and persistence, and that you 
can be tactful in your dealings with cus­
tomers. Try our plan and see if it will 
not help you to put down the bane of 
trade.

THE LABELLING OF BREAD.

AGREAT deal of excitement is go­
ing on at the present moment in 
Montreal and other eastern cities 

with regard to the system in vogue of 
labeling bread with paper labels. It is 
asserted that the mucilage used is un­
wholesome and injurious to the health.

It is a great pity that those who are 
the instigators of such a report should 
not acquaint themselves more with the 
details of the baking business. Were they 
to do so they would soon discover that 
it is not necessary at all that any muci­
lage should he usçd.

In continental cities it has been the 
custom for many years to use these pa­
per labels on all loaves baked in pans 
and no complaint has ever arisen. The 
fact is that manv of these labels are 
printed on both sides with whatever 
matter it is desirable to have on them. 
The small square label is then simply 
thrown into the pan and naturally ad­
heres to the dough while baking.

There is. however, a measure of care 
always necessary in regard to these la­
bels, that they shall be printed in sim­
ple colors, so-as) to avoid any possibility 
of unwholesomeness which might occur 
were they printed in the more popular 
glaring colors.

Mi

NEWFOUNDLAND FISHERY DIS­
PUTE.

A DISPUTE has arisen between New­
foundland and the United States 
over the fishing rights on the 

coast of the Ancient Colony. The Glou­
cester fishermen have been permitted for 
some years to fish in the bays and with­
in the three mile limit of the west coast. 
They are now to be excluded from the 
bays and from within the limit, and 
those whose interests are disadvantag­
eous^- affected are enraged, and Wash­
ington has been invited to interfere to 
restore the lost privilege.

'The United States fishermen appear 
to want everything for nothing, and de­
sire the use of the Newfoundland fisher­
ies without paying for them. The Unit­
ed States has rejected the treaty admit­
ting Newfoundland fish on favorable 
terms, the colony is therefore perfectly

November 10, 1905EDITORIAL

right in its attitude. The only mistake 
it may have made was in conceding 
the privilege before the final decision 
with regard to the treaty was given.

CANADIAN RAILWAYS TO BE 
ELECTRIC.

S regards the future of electricity 
in Canada in connection with 

railroads a die has been cast in its fa­
vor by the recommendation of Mr. Cecil 
B. Smith, chairman of the Temiskaming 
and Northern Ontario Railway Commis­
sion, to equip the first section of the 
Temiskaming Railway,. 100 miles, from 
North Bay to New Liskeard electrically. 
Mr. Smith has just returned from Eu­
rope, where he made a deep study of the 
question and only after due considera­
tion was this recommendation made. 
This is the first instance of electricity 
being adopted for trunk lines in Canada. 
It is but a beginning. What the future 
holds out is almost beyond conjecture, 
but it is an assured fact that the next 
generation will see hundreds and even 
thousands of miles of Canada’s trunk 
lines operated by electricity.

WESTERN SUGAR PRICES.
S noted last week in our Winnipeg 

telegraphic despatches, an impor­
tant change has gone into effect in 

the method of stating the prices of sugar 
in Manitoba. Up to the present time the 
prices fujy Manitoba points have beep 
quoted in a long and imposing schedule 
giving different piices for sugar de­
livered at different points. In future all 
prices are to be quoted on the Winnipeg 
f.o.b. basis. Manitoba merchants will 
now buy their sugar at the Winnipeg 
prices and pay the freight charges to 
their own stations. It is true that sugar 
will be distributed from Brandon as for­
merly, but the Brandon price will be the 
Winnipeg price plus the freight.

It is stated by a leading wholesale man 
in Winnipeg that the change is much 
more than a mere matter of a change in 
the method of quoting the price. “It 
means higher prices in many parts of 
Manitoba,” he remarked to The Grocer. 
“In some places it will mean an in­
crease of 20c. per cwt. and in others 
the increase will be more than that.”

LATEST WESTERN SUGAR PRICES.
As we go to press wq are advisqd by 

wire of a further drop on all sugars 
of 10c. per hundred lbs. on Winnipeg 
basis.

AN UNNECESSARY WASTE.
OT long ago a well known Cana­

dian company requested Cana­
dian Grocer to use the word 

limited after its name whenever it ap­
peared in any issue of the paper. The 
request was complied with at the time, 
but in looking up the number of times 
where the word is used in the ordinary 
course of events it is found that there 
is a tremendous waste in using the word 
where it appears to be altogether unnec­
essary. In the department of industrial 
gossip in a recent issue the wTord limited 
appears thirty times in an ordinary page 
of reading matter, fully five lines be­
ing occupied in merely complying with 
a form. This is not the only waste, how­
ever, as there is the expense of making 
the dies, setting the type, etc. By leav­
ing out the word the editor will have 
less labor to perform and will be able 
to insert a larger amount of news matter 
in the page than by complying with the 
ordinary form of using the word wher­
ever the name of the firm appears. Ac­
cording to the law under which com- 
jpajiies are registered, companies are 
compelled to use the word limited after 
their name in all official documents, in 
all advertisements and on all printed 
matter bearing the company’s name. 
Where the word “company” is abbre­
viated the word “limited” must be 
spelled out, but where the word “com­
pany” is spelled out, “limited” can be 
abbreviated.

As it is necessary for an individual 
to know when he is doing business with 
a concern composed of a number of in­
dividuals whose liability is limited to 
the amount of their investment in the 
company’s stock, it would seem to be 
a wise precaution to enforce the regu­
lation calling for the use of the word 
wherever the company’s name appears 
officially. In the U. S., however, where 
a larger number of companies are in­
corporated than in Canada, “limited” is 
not used to nearly so great an extent 
as in this country. There does not seem, 
therefore, the necessity for using the 
word in the ordinary course of news­
paper writings, and Canadian Grocer 
will substitute commonsense for form in 
its reading columns in future, consider­
ing that this policy might well be adopt­
ed by other papers.

The art of saying nice things grace­
fully never goes out of fashion, never 
ceases to please, and is within the reach 
of the most humble.
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THE NEW TRADING STAMP ACT

WE are in receipt of correspondence 
upon the subject of the new 
trading stamp Act, which came 

into force on the 1st of the present 
month. One retail merchant is much 
concerned as to the legality of contin­
uing his premium system and writes us 
as follows :
Editor Canadian Grocer :

Dear Sir Will you kindlv inform me 
if my premium scheme is illegal or not?
I am uncertain as to using coupons or 
in fact premiums given as I do, and do 
not want to violate law. I bought my 
premiums wholesale, have them in stock, 
no third party interested, got out my 
own tickets and advertising matter, etc.
I enclose samples to show more fully.
Hoping I am not trespassing on your 
kindness too far, and thanking you in 
advance,

Yours truly,

We give herewith the full text of the 
Act as just passed by the Legislature. 
It would appear to be of the most dras­
tic character, and seems to strike at the 
very foundation of everything approach­
ing coupons, premiums or stamps :

An Act in amendment of the Criminal 
Code, 1892.

His Majesty, by and with the advice 
and consent of the Senate and House of 
Commons of Canada, enacts as follows :

1. The Criminal Code, 1892, is amend­
ed by inserting the following sections 
immediately after section 526 :

“(a) The expression ‘trading stamps’ 
includes, besides trading stamps com­
monly so called, any form of cash re­
ceipt, receipt, coupon, premium ticket 
or other device, designed or intended to 
be given to the purchaser of goods by 
the vendor thereof or his employe or 
agent, and to represent a discount on 
the price of such goods or a premium to 
the purchaser thereof, which is redeem­
able either

“(i) by any person other than the ven­
dor, or the person from whom he pur­
chased the goods, or the manufacturer 
of the goods, or

“(ii) by the vendor, or the person 
from whom he purchased the goods, or 
the manufacturer of the goods, or in 
cash or goods not his property, or not 
his exclusive property, or

“(iii) by the vendor elsewhere than in 
the premises where such iroods are pur­
chased,
or which does not show upon its face 
the place of its delivery and the mer­
chantable value thereof, or is not re­
deemable at any time ; ' but an offer, 
printed or marked by the manufacturer 
upon any wrapper, box, or receptacle in 
which the goods are sold, of a premium 
or reward for the return of such wrap­

per, box, or receptacle is not a trading 
stamp within the meaning of this sec­
tion ;
“(b) The expression ‘goods’ means 

anything which is merchandise or the 
subject of trade or manufacture ;

“(c) The expression ‘every one,* ‘ven­
dor,’ ‘purchaser,’ ‘merchant,’ ‘agent’ or 
‘person’ includes any partnership or 
company or body corporate.

“2! Every one is guilty of an indict­
able offence and liable to one year’s im­
prisonment, and to a fine not exceeding 
five hundred dollars, who, by himself or 
his employe or agent, directly or indi­
rectly, issues, gives, sells or otherwise 
disposes of, or offers to issue, give, sell 
or otherwise dispose of trading stamps 
to a merchant or dealer in goods for use 
in his business.

“3. Every one is guilty of an indict­
able offence and liable to six months’ 
imprisonment, and to a fine not exceed­
ing two hundred dollars, who, being a 
merchant or dealer in goods, by himself 
or his employe or agent, directlv or in­
directly, gives or in any way' disposes 
of, or offers to give or' in any way dis­
pose of trading stamps to a purchaser 
from him of any such goods.

“4. Every one is guilty of an offence 
and liable on summary conviction, to a 
fine not exceeding twenty dollars, who, 
being a purchaser of goods from a mer­
chant or dealer in goods, directly or in­
directly receives or takes trading 
stamps from the vendor of such goods 
or his employe or agent.”

Any executive officer of a corporation 
or company guilty of an offence under 
subsection 2 or subsection 3 of the next 
preceding section who in any way aids 
or abets in or counsels or procures the 
commission of such offence, is guilty of 
an indictable offence and liable to the 
punishment stated in the said subsec­
tions respectively.

This Act shall not apply to any trad­
ing stamp issued by a manufacturer or 
' i-ndor before the first day of November, 
one thousand nine hundred and five.

ADVERTISING IN THE COLONIES.
T the October dinner of the Sphinx 

Club, in London, England, the 
subject, "Why Should we Advertise in 
the British Colonies?” was discussed. 
In referring to the matter the Engineer­
ing Times nublishes the following :

“Mr. J. H. Turner, agent-general for 
British Columbia, said that there was 
no doubt that good advertising would 
tend to the advancement of British 
merchants in the colonies. British Col­
umbia was increasing in population, had 
an excellent position on the Pacific, and

must become an important part of Can­
ada.

“Mr. J. W. Taverner, agent-general for 
Victoria, pointed out that the colonies 
were anxious to trade with the Mother 
Country. Germans and Americans, 
however, were very successful in get­
ting hold of a large part of that trade. 
There was still a large field for British 
manufacturers, and it was the duty of 
people in Great Britain to do all they 
could to do business with their brethren 
across the seas.

“Mr. J. Howard, agent-general for 
Nova Scotia, said British manufactur­
ers must advertise in order to counter­
act America’s natural advantage .of 
geographical position.

“Mr. J. E. Jenkins, agent-general for 
South Australia, thought advertise­
ments must be of a nature to ‘fet* 
the people.’ The Americans were the 
best advertisers in the world. Aus­
tralia wanted trade with Great Britain, 
but it was the best bargain which was 
most taking, and British manufacturers 
should see to it that their goods were 
the best bargain. Australians did an 
enormous trade with a small popula­
tion.

“We have in our columns repeatedly 
called attention to the importance of 
advertising in the colonies.”

One of the distinguishing traits be­
tween the British manufacturer and his 
American competitor lies in the eager­
ness with which the latter seeks pub­
licity and the indifference of the former 
as a rule. To this very fact can be at­
tributed a large measure of the success 
the American manufacturer has had in 
competing with the outside world. He 
realized before any other the all im­
portance of having his name and goods 
well known by the class of people to 
whom he catered.

It is not from mere undirected pub­
licity that results are obtained. There 
is a law in advertising as well as in any 
department of business. A writer in 
American Industries, speaking of pub­
licity that pays, says : “It is charac­
terized by the same traits that ‘pay’ in 
other walks, by earnestness, by sin­
cerity, by persistence, by integrity, by 
aptness, by adaptation, and by seizing 
your topic in such a way as primarily 
to make it interesting.”

When the British manufacturer re­
alizes the big field there is for him in 
the colonies, a large part of which can 
be secured only by advertising in a pro­
per medium, and makes a more thor­
ough study of the science of advertising, 
then will he secure a trade that he is 
not now petting, but which belongs to 
him by the fact that tariff regulations 
were made to have it so.
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DON’T YOU KNOW
IISALADA" CEYLON

TEA
is your best friend, and that you are losing custo­
mers every day by not handling it, as the great majority 
of consumers realize that “SALADA” is the only tea 
worthy of a place at their table ? Then, it is never
sold by pedlars, there is no loss in weight as it is
packed only in sealed lead packages and ItS Sale IS
absolutely guaranteed.

Awarded

GOLD MEDAL
St. Louis 

Exposition,

Write for prices and samples to

“ SALADA” Toronto or Montreal

Are You Handling

Gei^tarcH?
Live dealers realize that substitu­
tion doesn’t pay. People enjoy 
being the judges of what is best 
for them and it is wise policy to- 
give them what they want.

The extra profit made from trial 
sales of unknown brands is very 

^ insignificant compared with the 
continuous profit from repeated 
sales* sure to be the lot of any 
meritorious article aggressively ad­
vertised to the consumer.

Celluloid Starch does what is 
claimed for it and the present heavy 
demand is the result.

Its success is a “continuous 
performance^”

akingsoda

At
the apex 

of all Baking 
Sodas stands

Dwight’s 
CowN Brand

Sold only In packages

It has no equal for PURITY and as a 
ready, convenient aud profitable seller 

bas the support of every up-to-date grocer.
ALL JOBBERS SELL IT.

BRANTFORD STARCH WORKS, LIMITED
BRANTFORD, CANADA

CHURCH & DWIGHT, LIMITED
MANUFACTURERS, MONTREAL
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TRADE has been somewhat slower 
during the week under review, al­
though the general feeling is that 

of satisfaction. Some good orders have 
come in from outside points, as many 
buyers are anxious to get in full sup­
plies in good time.

Canned goods are in active demand, 
and general satisfaction is expressed 
that canners are supplying well up to 
margins.

Sugar has shown a further declining 
tendency and we have to report a drop 
on Monday last of ten cents per 100 
pounds, with weakness still the ruling 
feature.

Syrups and molasses are not attract­
ing great attention, although a better 
demand is evident for maple and other 
syrups.

Coffee still continues to show attrac­
tion and demand is steadily getting 
more interesting.

Tea has been uninteresting during the 
week under review. Prices, however, are 
ruling firm, with strong reports from 
foreign points.

Foreign dried fruits are occupying a 
good deal of attention. Arrivals are 
not coming to hand quite up to expec­
tations, but this is attributed to hur­
ried shipments from primal points and 
later arrivals are expected to improve.

Rice and tapioca are in active demand 
and are showing a healthy and strong 
market.

Spice is uninteresting.
Honey is moving well and showing 

good quality, with prices still firm to 
almost advancing point.

Beans are increasing in demand, good 
in quality and stiffening in price.

Fish, both fresh and cured, is showing 
active business with strengthening 
prices. Some fresh arrivals are added 
to our list this issue.

The grain market is showing great ac­
tivity. Arrivals are coming in fairly 
well, and prices are evening down, as 
will be seen by our detail report.

Flour is showing good business, both 
domestic and export, with prices ruling 
firm.

Breakfast cereals are moving well, 
with no change to report in prices.

The hide market is revealing a more 
healthy state, with foreign markets ad­
vancing and domestic prices steadying 
to an even basis.

Canned Goods—There is no nexv fea­
ture in these lines. Trade continues 
fairly brisk, all lines coming in for a 
degree of attention. Prices remain un­
changed. We quote :
Group No. 1 comprises—

“Canada First,” “ Little Chief," “Log Cabin," “Horse­
shoe ” and “ Auto " brands, also all private brands.

Group No. 2 comprises—
“Lynnvalley, ' “Maple Leaf.” “Kent" “Lion,"
“Thistle," and “Grand River" brands.

Group No. 3 comprises— 
“Globe," “Jubilee," 
brands.

* White Rose,” and “Deer "

Group Groups 
No. 1 2 and 3

Apples, standard, 3’s.................................................. 0 85 0 90
“ preserved, 3's......................................................... 1 47*
“ standard, gal.......................................................... 2 00

Blueberries—
2’s, standard.................................................... 0 92} 0 90
2's, preserved..................................................  1 42è 1 40
Gals., standard...............................................  4 52* 4 50

Cherries—
2's. red,- pitted................................................  2 021 2 00
2’s, “ not pitted.........................................  1 57* 1 55
2 s, black, pitted............................................. 2 02* 2 00
2's. “ not pitted .................................... 1 571 1 55
2’s, white, pitted............................................. 2 22$ 2 20
2's. " not pitted...................................... 1 82» 1 80
Gallons, standard, not pitted .................... 7 02* 7 00

“ “ pitted...........................  8 53* 8 50
Currants—

2’s, red, H.S.....................................................  1 60 1 571
2’s, red, preserved.......................................... 1 80 1 77#
Gals., red, standard........................... ..........  4 771 4 75

“ “ solid pack .................................... 7 021 7 00
2 s, black, H.S.................................................. 1 77* 1 75
2’s, “ preserved......................................  3 07* 2 05
Gals., black, standard.................................. 5 02* 5 00

“ “ solid pack................................  8 02* 8 00
Gooseberries—

2’s, H. 8............................................................  1 90 1 87*
2’s, preserved.................................................... 2 121 2 10
Gals., standard................................................ 6 021 6 00

" solid pack.............................................  8 02* 8 00
Lawtonberries—

2’s, H.S..............................................................  1 77* 1 75
2's, preserved..................................................  1 95 1 92*
Gals., standard............................................... 5 52* 5 50

Red Raspberries—
2’s, L. 8. (Shafferberries).......................... 1 42* 1 40
2’s, H. S............................................................. 1 671 1 65
2's, preserved................................................ 1 87* 1 85
Gals., standard.............................................. 5 27* 5 25

“ solid pack............................................  8 27* 8 25
Black Raspberries—

2's, black, H. S.................................................  1 62* 1 60
2’s. preserved................................................... 1 77* 1 75
Gals., standard.............................................  5 03* 5 00

“ solid pack.............................................. 8 72* 8 25
Blackberries—

2’s, H. S.............................................................. 1 62* 1 60
2’s, preserved..................................................  1 77* 1 75
Gals., standard ............................................  5 02* 5 00

“ solid pack.............................................  8 27* 8 25

2's, standard......................................................  0 62* 0 60
Early June....................... ............................. 0 70 0 67*
Sweet wrinkle.................... ........................  0 82* 0 80
Extra fine sifted, 2‘s .................................... 1 22* 1 20

Spinach—
2’s........................................................................ 1 42* 1 40
3 s....................................................................... 1 82* 1 80
Gals................................................................... 5 03* 5 00

Asparagus—
2’s........................................................................ 2 52* 2 50
2’s, tips...................................................................... 2 75

Strawberries—
2’s, heavy syrup..............................................  1 52 1 50
2’s, preserved.................................................... 1 671 1 65
Gals., standard..............................................  5 27» 5 25

“ solid pack............................................. 8,02* 8 00
Rhubarb—

2’s........................................................................ 1 17* 1 16
3’s .............................................................. 1 92* 1 90
Gal......................................................................  2 65 2 62*
2^, white Niagara........................................... 1 421 1 40
2*’s, white Niagara ......................................  1 77* 1 75
3’s, white Niagara.........................................  1 97* 1 95
Gal., white Niagara...................................... 3 52* 3 50

Peai* r yellow (flats) .........................................  1 70 1 67*
2's, yellow (flats)............................................. 1 90 1 871
2*'s, yellow (flats)............................................  2 60 2 57*
3 s, yellow (flats)............................................. 2 85 2 82*
3’s, yellow (whole).........................................  2 37* 3 35
2's, white ........................................................  1 75
2*’s, white........................................................ 2 50
3V white........................................................... 2 70 _
3’s, pie............................................................... 1 27 1 25
Gal., pie, peeled.............................................  4 52* 4 50
Gal., pie. not peeled..................................... 3 57* 3 55

Pears—
2‘s, Flemish Beauty...................................... 1 65 1 62*
2*’s, Flemish Beauty...................................... 1 97* 1 95
3's, Flemish Beauty.......................................  2 12* 2 10
2’s, Bartlett..................................................... 1 80 1 77*
2*’s, Bartlett....................................................  2 17* 2 15
3*8. Bartlett...................................................... 2 32* 2 30
3’s. pie............................................................... 127* 1 26
Gal., pie, peeled............................................. 3 80 3 77*
Gal., pie, not peeled...................................... 3 27* 3 26

Pineapple—
2*s. sliced......................................................... 2 32* 2 30
2’s, grated........................................................ 2 57* 2 55
3‘s, whole..........................................................  2 72* 2 70

Plums, Damson—
2's, light syrup................................................. 0 92* 0 90
2’s, heavy syrup.............................................  1 17t 1 15
2*'s, heavy syrup.............................................  1 47| 1 45?«, heavy syrup .............................................  177} 1 75
GaL, standard................................................. 2 97* 2 95

39

Plums, Lombard—
2’s, light syrup................................................  6 97 i
2’s, heavy syrup..............................................  1 22
2* s, heavy syrup............................................. 1 52
3’s, heavy syrup.............................................. 1 77
Gal., standard................................................  3 47

Plums, greengage—
" ght syrup................................................. 1 02 |2’s, light ____,............................................ ..............

2’s, heavy syrup..............................................  1 27
2* s, heavy syrup............................................. 1 52
3 s. heavy syrup.............................................. 1 82
Gal., standard................................................  3 47

Plums, egg—
2’s, heavy syrup..............................................  1 55
2*’s, heavy syrup ........................................... 1 82*
3’s, heavy syrup..............................................  2 12*

Beets—
2’s, sliced, sugar and blood red.................  0 87*
2’s, whole, “ “   0 87*
3’s, sliced, " “   0 97*
3’s, whole, “ "   0 97»

Beans—
2’s, golden wax................................................  0 82*
2’s, refugee.......................................................  0 85
3’s...................................................................... 1 27*
Gals...................................................................  3 77*
2’s, crystal wax..............................................  0 95
2’s, red kidney ................................................ 1
2’s, Lima.......................................................... 1
Gals, standard .............................................. 4

Com—
2’s............................
Gal., on cob.........

CSr2?ster.......................
3 s...........................

Cabbage—
3’s............................

Cauliflower—
2’s............................
3’s............................

Parsnips—
2’s............................
3’s............................

0 96 
1 20 
1 50 
1 75 
3 45

1 00 
1 25 
1 50 
1 90
3 45

0 90 
1 00

Pumpkin-

Gal... 
Squash— 

3’s.......

0 87* 0 86

1 42*
1 82*

:°5r
0 80 

. 2 52*

90 
1 00

0 77* 
2 50

1 02* 1 00
Tomatoes-

. 0 95
3 02*

0 92* 
3 00Gal.........................................................

Turnips—
3’s.......................................................................  1 02* 1 00

Succotash—
2’s....................................................................... 1 17* 1 15

Tomato sauce, l’s.................................................................. 0 50
“ “ 2’s................................................................ 0 71
" “ 3’s................................................................ 1 00

Chili sauce same as tomato sauce.
Catsups, tins, 2’s.......................................................... 0 65 0 90

" “ gal................................................................ 4 50
" jugs................................................................ 7 70 12 00

FISH.
Lobster, tails......................................................................... 3 50

“ 1-lb. flats................................................................. 3 95
" *-lb. flats................................................................. 2 00

Mackerel...................................................................... 1 00 1 25
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, 5 cases and over, per doz.............................. 1 56
1-lb. “ less than 5 cases, “   1 57*
1-lb. Flat, 5 cases and over, “   1 67*
1-lb. “ less than 5 cases, “ * “
i-lb. “ 5 cases and over,
*-lb. “ less than 5 cases,
Low Inlet.
*-lb. Flat, 5 cases and over,

1 70 
1 00 
1 02*

95
?7*less than 5 cases,

i, French J’s............................................................ 0 14
*s..................................................... 0 23

Portuguese fs............................................  0 08 0 10
P. * C.. fa.................  0 25 0 27
P. * Q, is.................................................. 0 35 0 39
Domestic, J’s...............................................  003*004

“ Mustard, | size, cases 50 tins, per 100.... 3 75 4 50
Baddies, per doz......................... ........................... 1 05 1 15
Baddies, per case........................................................ 4 00 4 50
Kippered herrings, domestic............................................. 1 00

^ X imported.................................... 1 45 1 50*
Herrings in tomato sauoe, domestic................................ 1 00

" “ “ imported......................  1 40 1 40
MEATS.

Corned beef. Is, per doz...................................................  1 40
“ 2s, ”   2 50
“ 6s. “   7 80
“ 14s. “   17 50

Sugar—The local market in sugar has 
been only moderately active. A deal of 
uneasiness is manifest, and buyers are 
not inclined to venture far on ruling 
basis of values. The most important 
feature since our last report is a fur­
ther drop in prices of 10 cents per 100

!

I
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pounds reported on Monday afternoon, 
thus still further weakening an already 
weak position. Now that the season for 
active demand is over, and stocks are 
being accumulated at the various fac­
tories. there is little prospect of things 
changing their aspect, and it is un­
doubtedly a moment of great caution in 
buying. Foreign markets are likewise 
weak and uncertain, and every evidence 
points to a still further weakening. 
European markets can scarcely be said 
to have recovered from the heavy com­
mercial failures of the speculative mar­
kets, and report says that it is not yet 
known the extent to which the banks of 
France are affected.

We quote : __1—__i_
Paris lumps, in 50-lb. boxes............................................

" in 100-lb. " ........................................
St. Lawrence granulated, barrels..................................
Redpath’s granulated......................................................
Acadia granulated .......................................................
Berlin granulated............................................................
Phoenix.............................................................................
Bright coffee.....................................................................
Bright yellow...................................................................
No. 3 yellow......................................................................
No. 2 " ...................................................................
No. 1 " .............................................................v
Granulated and yellow. 10fi-lb. hags. 5c. less thanbbls.

5 03 
4 93 
4 38 
4 38 
4 23 
4 23 
4 381 
4 23
3 38*
4 131 
3 98 
3 83

Syrups and Molasses.—In molasses 
local trade has been quiet, and little in­
terest has been manifest. The primal 
markets report firmness and that full 
prices are being paid. New York mar­
ket reports fair business being done, and 
prices ruling firm. In syrups trade has 
shown better activity, maple syrups be­
ing in good demand and prices ruling 
firm. We quote :
Syrups—
Dark............................................................................................
Medium.................................................................... 0 33 0 34
Bright .....................................................................  0 35 0 37
Corn syrup, bbl., per lb.................................................... 0 021

" i-bbls “ .................................................... 0 02J
" kegs “ .................................................... 0 03
" 3 gal. pails, each .......................................... 1 30
" 2 gal. " " ...........................................  0 90
" 2-lb. tins (in 2 doz. case) per ease................. 1 90
" 5-lb. " (in 1 “ ) " .............. 2 35
" 20-lb. " (in | *' ) " .............. 2 10

Molasses-
New Orleans, medium............................................ 0 30 0 35

" •' $bbls...................................  0 30 0 35
" open kettle...........................................................

Barbadoes, extra fancy.......................................... 0 45 0 50
Porto Rico................................................................. 0 42 0 48
West Indian............................................................  0 32 0 35
Maple syrup-
imperial qts..................................................................... 0 87*
1-gal. cans.......................................................................... 0 95
5-gal. cans, per gal............................................................. 1 00
Barrels, per gal................................................................ 0 75
5-gal. Imp. brand, per can..............................................   4 50
1-gal. “ per case............................................... 5 10
i-gal. " " ............................................... 5 60
Qts. 11 " ............................................... 6 00

Coffee—Trade lias been showing im­
proved activity for some time past. 
There appears little doubt but that cof­
fee is making good headway in public 
favor. Several prominent wholesalers 
report trade as progressive, and buyers 
showing more discrimination in selec­
tions. Advices from primal points are 
somewhat conflicting, mention being 
made af very unfavorable weather, and 
long continued drought causing anxiety. 
The New York market, however, at re­
cent date opened lower, closing firm on 
reduced quotations. We quote :
Green Rico, No. 7.......... .

" Mocha................
“ Java.....................
" Santos...................
“ Plantation Ceylon.

Green Guatemala...........
“ Jamaica ...............
" Maracaibo ...........

Per lb.
0 10 0 10$ 
0 21 0 23 
0 22 0 35 
0 11 0 13 
0 26 0 35 
0 22 0 25 
0 12 0 18 
0 16 0 23

Tea—Local markets have been rather 
flat since our last issue, and there is 
not much inclination on buyers’ part to 
launch out. Prices are ruling firm for 
all good teas. The London market re­
ports continued activity, and prices rul­
ing a degree higher. Good common teas 
were fetching more, and good quality 
teas were actively competed tor, final

sales ruling higher. This refers to both 
Ceylons and Indians. Offerings were re­
ported as slow at coming to hand, but 
quite sufficient was available to supply 
all bidders. Altogether the market is 
considered healthy and firm.

Foreign Dried Fruits—New fruits are 
coming in slowly, on account of pre­
vious orders, but in some instances are 
not showing up to expectations. It is, 
however, thought that this is on ac­
count of hurried shipments, and later 
arrivals will improve. Reports from 
primal markets mainly denote strength­
ening prices. Currants are quoted at an 
advance on early prices of some twelve 
cents per cwt. Sultanas have firmed up 
equal to fifty cents per cwt., and wal­
nuts are showing a very much stronger 
position. It is expected that a much 
higher parity will rule in dried fruits 
as the season advances and the true 
state of the market at primal points is 
realized.

We quote :
Prunes—

Per lb. Per lb.
90-1008.................... 0 05 3 051 60-70s.................... 0 06$ 0 065
80-908 ..................  0 05$ 0 05f 50-60s...................... 0 07 0 071
70-80*....................  0 06 0 06Î 40-50a...................... 0 08 0 08$

30-408 ................... 0 09 0 10
Candied Peels—
Lemon......  .. 0 09 0 10 Citron................... 0 15$ 0 17
Orange.............. 0 09$ 0 11
Figs—
Elemes, per lb........................................................ 0 10 0 17
Apricots—
Californian evaporated...........................................  0 13 0 16
Peaches—
Californian evaporated...................................................  0 15

Californian evaporated, per lb......................................  0 13
Currants—
Fine Filiatraa.... 0 35 up Vostizzas............ 0 08 0*8$
Patras................. 0 06 0 06$
Raisins—
Sultana..................................................................... 0 05 0 67

'• Fancy......................................................... 0 10 0 14
“ Extra fancy ............................................. 0 15 0 16

Sultana selected Valencias................................... 0 051 0 07$
Seeded, 1-lb packets ............................................. 0 10 0 12$
California, loose muscatels—

3- crown....................................................................... 0 05
4- crown....................................... .............................  0 08$

Dates—
Hallo wees.......... 0 **4$ 0 05 Fards new choicest 0 09 0 10$
Rairs...................  0 04 0 04$ “ new choice......... 0 09$
Domestic evaporated apples................................... 0 07 0 08

(The following quotations on peanuts are for sack lots, 
green. )
Selected Spanish............................................................. 0 08$
A l's, banners and suns ............................................... 0 08l
Japanese Jumbo’s......................................................... 0 08$
Virginia " ......................................................... 0 10

Foreign Nuts—We quote:
For sack lots roasted add 2c. to above quotations. For

small, 2c
Almonds, Tarragona, pei lb.................................. 0 12 0 12$

“ shelled Valencias...................................  0 25 0 28
Walnuts, Grenoble, " ................................... 0 132 0 14

" Bordeaux, “ ..................................  0 09 0 10
“ shelled.............................................. 0 20 0 25

Filberts, per lb.......................
Pecans, per lb.........................
New Brazils, per lb..................
Cocoanuts, Jamaica, per sack.
Italian Chestnuts, per lb........
Peanuts, i oasted, per lb........

.... 0 10 
0 14 0 17 
0 13$ 0 14$ 
.... 4 50 
.... 0 08 
0 10 0 11 
0 08 0 09

Rice and Tapioca—The. demand con­
tinues active for these cereals and the
situation is one of strength all through. 
Tapioca continues to be asked for, but 
spot stocks are practically depleted, 
with the result of still further strength­
ening the situation of rice.
Rice and Tapioca-
Rice, stand. B........
Rangoon.................
Patna......................
8ago........................
Carolina rice........
Louisiana rice.......
Tapioca, staple — 

“ double goat

Per lb

Spice—There is no feature of inter­
est to report, and previous quotations 
are firm. We quote. :
Spices— 
Peppers, blk..

** white. 
Ginger............
Oasaia.............
Nutmeg........
Cloves, whole.

Per lb. 
0 16 0 19 
0 23 0 27 
0 18 0 25 
0 21 0 25 
0 45 0 75 
0 25 0 35

Cream of tartar.............................................................. 0 25
Allspice........................................................................... 0 20
Mace ......................................................................  0 80 0 90

Honey—Trade continues of good ac­
tivity. Demand is gradually increasing 
and prices are showing still further 
strengthening, but no notable change is 
reported. We quote :
Honey, extracted clover, in 60-ib. cans, per lb.... 0 08 0 08$

“ sections, No 1, per doz....................................... 2 00
" " No. 2, “ ....................................... 1 75

Buckwheat, per lb....................................... 0 04$ 0 05
“ “ sections per doz............................ 100 1 25

Beans—Reports which arrive are some­
what conflicting as to the real condition 
of the crop. The general opinion, how­
ever, is that it will be a short one, but 
witli good quality showing, consequently 
prices are firming up, and an advance is 
reported of 10 cents per bushel.

We quote :
Beans, handpicked, per bush.......................................... 1 80

" prime, No. 1......................................................... 1 70
“ ungraded...................................................... 1 25 1 50
" Lima, per lb.................................................  0 07 0 07$

Fresh Fish—The market lias been ex­
traordinarily good during the current 
week. All lines have been in active de­
mand and are expected to continue to 
be so. We have to quote arrivals of 
mackerel, which is being quoted at 10 
cents per lb. Labrador herrings, salt, 
at $3 the half barrel. Both of these are 
added to our list.

We quote :
Frozen halibut, per lb.........................
Fresh haddock “ ..............................

“ cod steak, per lb........................
“ lobsters, boiled, per lb...............
" B.C. salmon, per lb....................

Shrimps per gal.......................................
Whitefish, per lb..................................
Herring, “ ................... ............
Pickerel " ..................................
Oysters, standard, small pail................

“ selects, pail...............................
Finnan baddies.......................................
Ciscoes....................................................
Kippers, 80 to box...................................
Bloaters. 80 to box.................................
Mackerel, per lb.....................................
Labrador herring, salt, No. 1, half bbl,

.... 0 10 

.... 0 07 
... 0 09 
... 0 08 
.... 0 25 
.... 0 10 
.... 1 25 
... 0 09 
0 06 0 07 
0 07$ 0 08 
4 00 4 20 
.... 4 80 
0 0/$ 0 08 
.... 1 25 
.... 125 
.... 1 25 
.... 0 10 
.... 3 00

Dried and Cured Fish—The market has 
steadily strengthened, although no no­
ticeable change is reported. Trade has 
been very good since our last report.

We quote :
Boneless fish, per lb.......................................................... 0 04$
Cod fish, 1-lb. bricks ....................................................... 0 07
Boneless cod, per lb.................................................  0 08 0 10
Quail-on-toast, per lb.......................... i.................. 0 052 0 06
Flitched cod fish, in cases of 100 lbs., per lb.............  0 06$

Grain—The market in grain lias been 
very active. Arrivals from outside 
points have been coming in in fair 
quantities, and have been easily placed. 
Prices arc generally somewhat easier 
and quotations arc revised accordingly. 
Arrivals from Northwest points are 
slow at coming to hand, and it is diffi­
cult to rely upon any date for delipery, 
a fact which is causing a good deal of 
discontent. We quote :

All on -track Toronto.
Manitoba wheat, Northern No. 1 .........................  0 88 0.88$

" hard, No. 1, new.......................  ...............
" M “ No. 2 ........................... 0 85 0 86

Red and white, per bushel............................................ 0 79
Barley " .................................................. 0 48 0 50
Oats, new, " .................................................. 0 36 0 37
Peas “ new.................................................. 0 74
Buckwheat “ nominal.................................... 0 67 0 58
Rye, per bushel, " new.................................................. 0 73

Flour—The local market in flour has 
shown considerable strength since our 
last report, but with no further quota­
ble change. There has been considerable 
domestic trade movement and export 
trade has been very active with inquir­
ies and some very good sales have been 
effected. We quote :
Manitoba wheat patents, per bbl. in bags.
Strong bakers “ "
Ontario wheat patents “ " .
Straight roller " " .

4 45 4 85 
4 25 4 65 
3 65 3 90 
3 60 3 75

Breakfast Cereals— There has been a
40
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good steady trade in all,breakfast cer­
eals. Arrivals are coming .to hand in 
excellent condition, the selected grain 
showing desirable quality for manufac­
ture. Prices continue firm at previous 
quotations. We quote :
u-.vmti.sl, dusmlard and granulated, carlote, on

track, per bbl.............................................................
Rolled wheat in boxes, 100 lbs......................................

" “ 60 lbs.................................................
Rolled oats, standard, carlots, per bbl., in bags..........

" " " " " in wood..........
" " " " for broken lots —

Rolled wheat, per 100-lb. bbl..........................................
Oommeal..........................................................................
Split peas..........................................................................
Pot barley, in bags.........................................................

” in wood.........................................................

Hides, Tallow, Skins a-id Wool— The
hide market is showing more settled 
conditions, and good trade is being done 
at present prices. Arrivals are coming

in plentifully but on account of no 
stocks being on hand, are found only 
sufficient for immediate requirements. A 
feature of importance is the strong quo­
tations on the Chicago market. Prices 
have advanced during past two weeks 
rapidly, and are several points higher, 
and ruling firm at that. Some dealers 
have made contracts in advance as far 
ahead as February next, at present ad=- 
vanccd prices, evidently believing these 
prices will rule. There is no apparent 
reason for this, the only explanation be­
ing the prosperous condition of things 
generally, and the consequent incentive 
to retail trade, which brings active de­
mand, regardless of cost. We quote :
Hides, inspected, Ko. 1 per lb,..................................... U 114

" ** “ 2 " ................................................... 0 10$
Country hides, flat, per lb..................................... 0 10 0 li*

Calf skins, Ko. 1, selected.........
" " No. 2.........................

Lamb skins, best city slaughter 
Deerskins, green.......................
Moose hides, green....................
Horse hides, No. 1 ....................
Rendered tallow, per lb............
Unwashed wool, per lb.............
Wool-washed fleece.................
Rejections...................................
Pulled wools, super, per lb.........

.... 0 13 

.... 0 11 

.... 1 05 
.. 0 12 

.... 0 22 

.... 0 07 
3 00 3 25 
0 0* 0 044 . 
0H0 
0 26 0/27 
0 20 0 22 
U 22 C 24 
0 24 0 25

The Florida orange crop promises well 
this year, although it will be well be­
low the great crop that used to be har­
vested in earlier seasons. Estimates of 
the yield for 1905 average about 1,250,- 
000 boxes, and much of the fruit has 
been sold on the trees on a basis of one 
dollar per box.

TODHUNTERS
EXCELSIOR

Sure to please your customers. COFFEE
Blended

by

Todhunter, Mitchell <6 Co., Toronto

STARCH SCRUTINY
Did you ever realize, Mr. Storekeeper, that the 

people don’t buy with their eyes closed ? If they 
know there is a better Starch than what you are 
offering them they will go elsewhere to get it. The 
people are not likely to put up with “ hot water” 
starches, either, when they can.procure

IVORINE
COLD WATER

STARCH
which does the work in half the time, with half the 
labor. The price of “ Ivorine ” is within every 
woman’s means and it yields you a good profit.

Order from your jobber.

ST. LAWRENCE STARCH CO.
LIMITED .

port CREDIT, Ontario.

NEARLY

SOLD!

Sent for appro­
val. If you keep 
it send $1.00 ; If 
you don’t keep it, 
then we’ll get it 
back.

We haven’t very many 
left. The book—

100 Good Ads
for a Grocery Store

is finding its way to a 
great many grocers 
who want good ads at 
the smallest cost of 
time and trouble.

THE CANADIAN GROCER
10 FRONT ST. E., TORONTO
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Quebec Markets.
GROCERIES.

Montreal, Nov. 9tli, 1905.

A GENERALLY satisfactory trade is 
reported by grocer jobbers in all 
lines. A good share of this is due 

to the fact that close of navigation or­
ders and orders for the Northwest are 
being rushed out. Collections are re­
ported fairly satisfactory. Renewals 
aie few. Travelers report a good feeling 
among country merchants who state that 
the farming community report a general­
ly prosperous season and harvest.

Sugars dropped 10c. on Monday and 
this steady decline has placed the buying 
by both jobbing and retail trade on a 
hand to mouth basis. Some heavy lots 
of Western Ontario sugars have been 
placed in this market this week, what 
effect this may have on local refiners 
will shortly develop.

Teas continue firm and a satisfactory 
business reported, all grades sharing 
m the generally better inquiry.

Canned goods are unchanged and no 
interesting feature to note.

Molasses is steady and corn syrups in 
fair demand.

Fish dealers report a better trade and 
with the first fall of snow and the cold­
er weather in sight a good trade is looked 
for.

The foreign fruit market generally is 
strong. The current market has been 
strengthened by 3d. to 6d. Valencias are 
steady and Malaga raisins getting more 
attention on account of the high price 
of California loose. California prunes 
are also firmer.

There is no change to report in the 
coffee situation.

The butter market has shown a decided 
improvement this week and some heavy 
business prevailed.

Cheese also advanced both outside and 
in this market. Provisions are steady 
and a fair business.

Canned Goods—Trade during the week 
is reported steady. Deliveries are com­
ing in from the eanners and the trade 
is well satisfied with the percentages 
that are coming forward. It is report­
ed that some little cutting has been done 
by some of the jobbers in the way of 
extra discounts, but no very serious ef­
fect so far seems to have resulted.

Strawberries and raspberries are in 
good demand as the short pack has in­
duced dealers to buy early.

In canned salmon the regular trade was 
somewhat restricted by the selling of in­
ferior second-run fish. The quality of 
this is naturally not as good as the choice 
first pack and buyers will no doubt 
realize this later on. It would seem to 
be the proper thing that packers after 
filling their jobbing orders with first 
quality fish should take measures- to re­
strict the placing of the poorer second 
run on the market as it always interferes 
with the disposal of the earlier bought 
fish.

Finnan baddies are both scarce and 
dear, and packers are asking even more 
than shippers to-day.

Group Group 
No. 1. No. 2.

2’s, wax........................................................  $0 82* $0 80
2’e, refugee..................................................... 0 85 0 82*

Currants—
Red, heavy syrup.......................................... 1 60 1 574
Red, preserved............................................... 1 b0 1 77*
Black, heavy syrup.......................................  1 774 1 75
Black, preserved....................   2 07* 2 05

Gooseberries—
Heavy syrup.................................................  1 90 1 87*
Preserved........................................................ 2 12* 2 10

Lawton berries— , ,
Heavy syrup................................................... 1 77* 3 75
Preserved.......................................................  1 95 1 92*

Raspberries—
Red, light syrup ........................................... 1 42* 1 40
Red, heavy syrup........................................ 1 674 1 65
Red, preserved.............................................. 1 87* 1 85
Black, heavy syrup.....................................  1 62* 1 60
Black, preserved......... ................................  1 77* 1 75

Sugar beets ........................................................ 0 85 0 95 ^
Corn—

2- lb. tins, per doz.........................................  0 8o
Gallon, per doz............................................. 5 00

Tomatoes—
3- lb. tins, per doz.......................................... 0 95 ....
Gallon tins, per doz............................................ 0 92*

Strawberries—
2’s, heavy syrup................................................ 1 52* 1 50
2’s, preserved.................................................  1 674 1 65
Gallons, {standard........................................ 5 27* 5 25

Cherries—
2’s, red, pitted..............................................  2 024 2 00
2's, red, not pitted........................................ 1 57* 1 55
2’s, black, pitted.........................................  2 024 2 00
2's, black, not pitted..................................  1 57* 1 55
2’s, white, pitted.........................................  2 22* 2 20
2's, white, not pitted..................................  1 82* 1 80

Rhubarb—
2's preserved................................................  1 17* 1 15
3’s, preserved................................................. 1 92 1 90
Gallons, standard.........................................  2 65 2 62

Asparagus—
2's, tips...........................................................  2 52* 2 50

Peas—
2 s. standard (No. 4)..................................  0 62* 0 60
2's, early June (No. 3)................................ 0 70 0 67*
2’s, sweet wrinked (No. 2)........................... 0 824 0 80
2’s, extra fine sifted (No. 1)........................ 1 22* 1 20

Spinach—
2’s, table.................................................  ... 1 42* 1 40
3’s, table.........................................................  1 82** 1 80
Gallons, table................................................  5 02 5 00

Peaches—
Yellow, flats, 1*............................................  1 70 1 67*

" “ 2.............................................  1 90 1 875
“ “ 2*............................................  2 60 2 57*
“ “ 3.............................................  2 85 2 82*
•• whole 2.............................................  2 37* 2 35

White............2................................................ 1 75 1 72*
“ .............3................................................. 2 70 2 67$

Pie................ 3................................................  127* 1 25
Pie, not peeled, gal.•................................... 2 57* 2 55
Pie, peeled....................................................  4 52* 4 50

Flemish beauty 2.........................................  1 65 1 62*
“ “ 2*......................................... 1 97* 1 95
“ M 3............................................. 2 12* 2 10

Bartlett............ 2........................................... 1 80 1 77*
“ .............2*........................................  2 17* 2 15
" .............3..........................................  2 32* 2 30

Pie......................3........................................... 1 27* 1 25
Pie, not peeled..3............................................3 8i 3 77*
Pie, not peeled, gal.......................   3 27* 3 25

" gal......................................................... 2 50
Pumpkins—

3-lb. tins................................................................... 0 72*
Squash—

3-lb............................................................................. 1 00
Pineapple—

2’s, sliced................................................................. 2 25
2’s “ grated........................................ 2 35
3's " whole......................................... 2 50

2’s, Damson, light syrup...................................... 1 00
2's “ “ heavy syrup....................... 1 20
3fs “ “ “ “ ...................... 1 85
Gals. “ " standard.............................. 2 95
2’s “ Lombard, light syrup.................. 1 05
2’s ‘‘ heavy syrup......................... 1 35
2*'s............................................  1 62*
3’s    1 90
Gals. " “ standard................................ 3 15
2’s “ Green Gage, light syrup....................... 1 15
2’s “ " heavy syrup................ 1 47*
2*’s “ “ “ ............... 1 72*
3e “ " H ............... 2 00
Gals. ' “ standard ................... 3 45
2’s " Egg, heavy syrup.............................. 1 52*
2*’s “ ? “   1 80
3s " “ "   2 10

Raspberries—
2’s, black, heavy syrup......... ................................ 1 35
2’s " preserved............................ 1 50
Gals. “ “ standard............................. 4 75

Specifications of Groups.
Group No. 1 comprises following 

brands : Canada First, Little Chief, Log 
Cabin, Horse Shoe, Auto.

Group No. 2 comprises: Lynn Valley, 
Kent, Lion, Thistle, Grand River.

Group No. 3 comprises : Jubilee, 
White Rose, Deer and Globe.

Wholesale limited selling prices in 
salmon due to arrive in 1905 : 
Horseshoe, 1 to 4 cases—Tails.... $1.57|
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Horseshoe, 5 cases and over—Tails 1.55 
Horseshoe, 1 to 4 cases—Flats .... 1.70 
Horseshoe, 5 cases and over—Flats 1.674 
Maple Leaf, 1 to 4 cases—Tails.... 1.57J 
Maple Leaf, 5 cases & over—Tails 1.55 
Maple Leaf, 1 to 4 cases—Flats.... 1.70 
Maple Leaf, 5 cases & over—Flats 1.674 
Clover Leaf, 1 to 4 cases—Tails.... 1.574 
Clover Leaf, 5 cases & over—Tails 1.55 
Clover Leaf. 1 to 4 cases—Flats... 1.70 
Clover Leaf, 5 cases & over—Flats 1.674
Arrow, 1 to 4 cases—Tails .........  1.50
Arrow, 5 cases and over—Tails ... 1.474 
Arrow, 1 to 4 cases—Flats .......... 1.624
Arrow, 5 cases and over—Flats.... 1.60

Sugar—Refiners dropped sugar 10e. per 
hundred on Monday, making basis of 
granulated $4.30. The reports from the 
foreign beet market, and the New York 
market, do not indicate any strength, 
iri fact interested parties who have fol­
lowed the market statistically are of the 
opinion that a 4c. sugar is not improb­
able. Scotch granulated is being quot­
ed at $4.10 in 200 lb. hags, and $4.15 in 
100 lb. bags. Some heavy sales of 
Western Ontario beet sugars are report­
ed at prices, it is claimed, not far re­
moved from Scotch granulated price. 
The continued decline during the past 
few months has had the effect of placing 
sugar buying on a hand to mouth basis, 
both for the: jobbing and the retail trade. 
We quote :

Granulated, bbls....................
" *-bbls................
" bags...................

Paris lump, barrels ..............
“ " half-barrels.........
“ “ boxes, 100 lbs ...
“ “ boxes, 50 lbs. ...

Extra ground, bbls..............
'• " 50-lb. boxes
“ " 25-lb. boxes

Powdered, bbls......................
“ 50-lb. boxes.........

Phoenix..................................
Bright coffee...........................

“ yellow........................
No. 3 yellow...........................
No. 2 " ...........................
No. 1 " bbls....................
No. 1 " bags.....................

$4 30
4 45 
4 25 
4 75 
4 95 
4 85 
4 95
3 80
4 90
5 00 
4 50 
4 70 
4 25

' 4 15 
4 10 
4 05 
3 90 
3 80 
3 75

Syrups and Molasses— Molasses is 
moving along quietly at unchanged 
prices, namely 35c. per gallon in pun­
cheons with the usual difference for bar­
rels and half barrels. Some cheaper 
grades of molasses have been offered on 
the market lately, but these are mostly 
sold- to manufacturing trade. Corn 
syrups are in flair demand with prices 
unchanged. We quote:
Barbadoea, in puncheon,....................................................  0 35

“ in barrels.......................................................... 0 374
" in half-barrels .................................................. 0 384

New Orleans.................................................................. 0 33 0 35
Aniifnia................................................................................... 0 33
Porto Rico.............................................................................. 0 *5
Corn syrups, bbls..................................................................  0 0M

“ >bbls................................................................... o oat
“ f-bbls.................................................................... 0 OS
“ 384-lb. pails.......................................................... 1 30
“ 35-lb. pails.......................................................... 0 «0

Cases, 3-lb. tins, 3 doz. per case....................................... I 90
“ 5-lb. “ 1 doz. "   3 35
“ 10-lb. “ » doz. “   3 35
•• 30-lb. " } doz. “   3 10

Coffee—Local coffee market shows no 
change, with the exception that it is on 
the quiet side. Messrs. Watt, Scott & 
Goodacre in their weekly report under 
date of 7th report as follows:

Brazil Coffees—Dullness continues to 
be the keynote in the New York option 
market. Yesterday’s exchange closed 
firmer on small transactions at about ters^_ 
points less for the week. The slump has 
apparently been checked. Information 
is to the effect that at least a large part 
of December sales will be covered by 
actual delivery and that switches for the
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month will be less in evidence from this 
forward. An element of uneasiness is 
thus removed.

The crop news received recently from 
Brazil has not been favorable.

New York is weary of carrying more 
than her share of Brazil’s crop. Holders 
are committed to reduce, if not pro­
hibit, importations until this surplus is 
in more manageable compass. It thus 
arises that C. & F. offers are above par­
ity of offers for delivery ex store New 
York. However, the very influence that 
stops importation to U. S. has its very 
evident effect in favor of Canadian buy­
ers at C. & F. terms.

Our readers may have noticed a typo­
graphical error in our last week’s coffee 
report in which it was stated that the 
world’s visible supply was 100,750,000 
bags less than a year ago, this should 
have read 1,750,000.
Jamaica.....................................................  0 101 0 11
Java..........................................................................  0 18 0 22
Mocha ..................................................................... 0 16 0 19
Rio, No. 7   0 09 0 101
Samoa......................................................................  0 101 0 111
Maracaibo ..............................................................  0 11 0 13$

Tea—Business in teas during the week 
is reported fairly good, the market being 
lirm and prices steady. No heavy trail­
ing, however, is repoited. There seems 
lo be a scarcity of Japan dust and sift­
ings and one large importer reports hav­
ing made several offers for round lots to 
representatives of Japanese houses, but 
all of them have been either turned down 
or prices too high. Japan teas general­
ly are firm. Ceylon greens and blacks 
maintain the firmness reported last week. 
The advance of ]-2d. to Id. is maintain­
ed. China greens, particularly Ping 
Hueys, are inquired for, but no heavy 
business is repoited. Jobbers report that 
country buyers are sending in their or­
ders for teas more freely, indicating thaï 
the strong market on teas generally is 
having its effect oil outside trade. We 
quote :
J spans— Fine ........................................

Medium .................................
Good common ......................
Common...........................

Ceylon—Broken Pekoe ......................
Pekoes....................................
Pekoe Souchongs..................

Indien—Pekoe Souchongs..................
Ceylon greens—Young Hysons .........

Hysons.....................
Gunpowders ...........

Chins greens—Pingauey gunpowders
Congous—Ksisows................................

Pakling boxes......................

0 38 
0 10

0 13 
0 35 
0 17 
0 15 
0 15 
0 16 
0 144 
0 13$ 
0 11

0 11

0 30 
0 33 
0 18 
0 15 
0 38 
0 30 
0 20 
0 18 
0 18 
0 15 
0 14 
0 13 
0 12 
0 14

Foreign Dried Fruits — The general 
lone of the market is strong and in some 
instances marked advances have taken 
place since our last report.

In currants an active demand com­
bined with a low rate of exchange his 
strengthened the market considerably, 
and the low prices at present ruling have 
had the effect of turning buyers’ atten­
tion to the Spanish fruit and considerable 
purchases have been made at very rea­
sonable figures. A firmer market, how­
ever, is reported for loose muscatels, 
while table raisins still remain at the 
original low figures. Sultanas remain at 
same figures as our last, the advance hav­
ing been fully maintained and higher 
prices are confidently expected.

Walnuts, although no change in the 
price at place of growth, the rate of 
freight will make them cost somewhat 
hio-her than earlier shipments. Prices

remain high and for the moment have 
kept the demand, but as stocks and im­
port orders are both smaller than usual 
an improvement is shortly looked for.

Filberts. The same remarks may ap­
ply to these as to walnuts, except that a 
slight advance has taken place in Sicily.

Tarragona Almonds also show advance 
prices at shipping port, which, together 
with the excess freight now ruling, has 
placed them in a very strong position.

Prunes. Californias show strength, 
and we learn that prices which were ac­
cepted two or three weeks ago at the 
coast have been turned down, holders 
asking from 1-8 to l-4c more.
Valencia Raisins—
Fine off-stalk, per lb.................................
Selected, per lb..........................................
Dates-
Dates, Hallowees, per lb .........................
Californian Evaporated Fruits—
Apricots, per lb.........................................
Peaches, “............................................
Pears, “ ............................................
Malaga Raisins—
London layers...........................................
“ Connoisseur Clusters ”...........................
"Royal t Buckingham Clusters,” i-boxes.
“ Excelsior Window Clusters,"...............

“ M " $•.......
Californian Raisins—
Loose muscatels, per lb ...........................

" " seeded, in 1-lb. packages.
“ “ 3 crown............... .........

. 0 05 0 06

........  0 064

. 0 07 0 07$
, 0 04 0 04$

......... 0 134

........  0 10$

........  0 13

........  2 00

........  2 50

......... 0 80.....  1 10
.... 3 50

........  4 50

......... 1 35

0 07$ 0 08 
0 08 0 09 
.... 0 06 
.... 0 06$ 
.... 0 08

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Nov. 9, 12.30 p.m.

BUTTER—Very firm market ; higher prices looked 
for; tine creamery, 23c.; choice, 23$c. to 23$c.; 
fancy, firm at 23Je.

CHEESE—Market strong and excited, following 
report of Peteruoro Cheese Board sales. Ontario 
held strong at I2$c. ; Quebecs, 12c.

EGGS—Steady, tending to higher prices ; local de­
mand good ; supplies getting lighter daily ; 
straight gathered, 21c. to toe.; select fresh, 23e. to 
25c.; No. 2, 18c. to 19c.

PROVISIONS—Live hogs steady at 6c.; supplies, 
light ; demand, good ; dressed hogs, $5.75, with 
good demand ; hams easier, 12Jc, to l3$c.; bacon 
higher; 14Jc. for breakfast bacon ; Windsor, 14c.; 
lard, unchanged.

3040s ........................................................
40-50a..........................................................
50-608.........................................................
60-7ÛS..........................................................
70-80s.........................................................
80-908..........................................................
90-lOOs.........................................................
Oregon prunes (Italian style), 4U-50s — 

" “ 50-60s ...
Oregon prunes (French style), 60-70s —

“ " 90-lOOs
'• “ 100-1208 ...

Currants—
Filiatras, uncleaned................................
Fine Filiatras, per lb., in cases...............

cleaned..............
" “ in 1-lb. cartons .

Finest Vostizzas " .............................
Amalias “ ..............................
Sultana Raisins—
Sultana raisins, per lb.................................

" “ 1-lb. carton......................
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes........
Four crown, fancy, 10-lb. boxes................
Three crown...»..........................................
Glove boxes, fine quality, per box..........
Fancy washed figs, in baskets, per basket

“ pulled figs, in boxes, per box.......
“ stuffed figs, 11 “ —

12-0z. boxes..................................................

Per lb.
.... 0 08$ 
.... 0 08 
.... 0 07 
.... 0 06 
.... 0 06 
.... 0 05 
.... 0 05 
.... 0 08 
.... 0 07 
.... 0 06 
.... 0 04 
.... 0 04
.... 0 011 

0 04$ 0 05 
0 04? 0 05$ 
0 05$ 0 06 
0 06$ 0 07$ 
.... 0 06

0 06$ 0 08 
.... 0 09
.... 0 13 
.... 0 09 
0 07 0 07$ 
.... 0 11 
.... 0 20 
.... 0 to 
.... 0 28 
0 06$ 0 07

Rice and Tapioca—There is nothing of 
any importance to report this week. 
Jobbers report only usual demand. 
Prices are unchanged. We quote:
B rice, in 10 bag lota...............
B rice, less than 10 bags..........
C rice, in 10 bag lots................
O rice, in less than 10 bag lots 
Tapioca.....................................

2 95
3 05 
2 85 
2 95 
0 04

Spices—The spice market shows no 
material change with the exception of 
stronger feeling in cloves. The shrink-
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age in receipts at Zanzibar since August 
1st, the opening of the season, is nearly 
JO,000 bales less than the same period 
last year. The entile new crop this 
season is expected to he low, somewhat 
under 00,000 bales. Peppers are in good 
demand, and the New York market par­
ticularly active in these lines. Cassias 
and gingers are in good demand at 
steady prices. We quote:
Peppers, black., 

„ white
Ginger...............
Cloves, whole .. 
Cream of tartar.
Allspice............
Nutmegs..........

Per lb. 
0 16 0 22 
0 26 0 30 
0 12 0 30 
0 17 0 30 
0 85 0 30 
0 13 0 15 
0 25 0 50

Honey—Business is on the quiet side. 
A slightly better demand for white corn!) 
honey exists. Buckwheat, which is iu 
better supply, is having somewhat better 
sale. There is no change to report how­
ever on prices of any grade. We quote :
White clover, extracted tins............................»... 0 07 0 07$

kegs ..................................................  0 07$ 0 08
“ comb,new.........................................  0 13 0 15

Buckwheat .............................................................  006 0 06$

Maple Products—.X^rTpIu '"syrup trade 
as well as maple sugar is in better con­
dition, and dealers and blenders report 
good demand from all over the country. 
Some of this demand is no doubt due lo 
tilling up orders for Coastwise and river 
trade, and Lower Province business.

We quote :
Maple syrup, in wood, per lb................................. 0 06 0 06$

“ in large tins........................................ 0 06$ 0 07
Pure Townships sugar, per lb...............................  0 07 0 07
Pure Beauce County, per lb...................................  0 08$ 0 09$

Beans—The bean market is firm and 
strong, and higher prices are looked for 
by commission men and dealers. Con­
flicting reports as to the crop are circu­
lating, and it would seem that the in­
ability to get any quantity bears out the 
reported shortage. Sevcial cars were 
sold this week for yellow eyed at $1.60. 
The ruling prices for smaller lots are 
from $1.65 to $1.75. We quote:

Choice prime beans................................................... 160 165
Lower grades............................................................. 150 155

Fish—The demand for all kinds of 
fish is brisk, in fact the Fall trade is 
very heavy, especially on salted and 
piepared tisli. In smoked fish there is a 
brisk demand for haddie and kippered 
herring, hut bloaters have been scarce. 
New smoked herring now arriving and 
meeting with steady sale. In fresh fish 
haddock is scarce this week, and both 
lake trout and white fish are now out of 
season, the close season extending till 
December 1st. There is all unusual 
heavy demand for green cod and new 
salt herrings in barrels and half barrels.
New shell oysters, Caraquets, per bbl .............
No. 1 Malpeques per bbl.....................................
Fresh bulk oysters, standards, per gal...............

“ '* selects, per gal...................
Finnan baddies, 15-lb. boxes, per lb.....................
Fresh, sea trout, per lb........................................
Kippered herring, per box....................................
Fresh dore, choice, per lb...................................
St. John bloaters (90 in box), per box ...............
Fresh smelts, per lb..............................................
Smoked herring, in boxes, new, per box............
Fresh B.C. salmon, per lb....................................
Smoked salmon, per lb........................................
Fresh halibut, per lb............................................
Fresh haddock, per lb...........................................
Chilled halibut, per lb..........................................
Fresh steak cod, per lb.........................................
Chilled Gaspe salmon, per lb.,......................
Boneless cod, 1 and 2-lb. bricks, "Favorite

brand. 20-lb. boxes, per lb.............................
Boneless fish, 2-lb. bricks, "Gem of the Sea"

brand, 20-lb. boxes, per lb............................
Skinless cod, 100-lb. cases, per case.....................
Dry codfish, 100-lb. bundles, per bundle..........
Green cod, new, in bble., No. 2, per lb.............

No. 1, " ............
" " “ large. “ .............

.... 3 00
7 00 8 00 

.. 1 40
.... 1 60 
.... 0 07 
.... 0 09 
.... 1 00 
.... 0 08$ 
.... 1 25 

.. 0 10 
.... 0 12 
.... 0 13 
.... 0 25 
.... 0 13 
.... 0 05 
.... 0 10 
.... 0 06 
.... 0 15
.... 0 06

.... 0 05$ 

.... 600 

.... 6 00 

.... 008 

.... 0 03$ 
.... 004
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New Labrador salt herring, per bbl.. ................. •••• f 50
«• “ “ per half bbl..............  2 75 3 00

New B.C. salt salmon, per bbl.......................................  12 50
“ " “ per half bbl............................... 7 00»

New Labrador salt, salmon, in tierces,pe, tierce.........18 00
“ “ " in bbls., per bbl....................13 00
“ " “ in $ b Is per $ bbl................ 7 50

No. 1 salt mackerel, 20-lb. pails, per pail....................... 2 0J
“ pick ed lake trout, lju-lb. kegs, per keg............... 4 75

Evaporated Apples—A continued firm- 
iivss in evaporated apples is reported by 
dealers. One of the largest handlers re­
ports having had an offer of S l-4c. 
turned down. Holders in the West look­
ing for from 8 l-2c. to 8 3-4e. and not 
any too anxious to sell. A leading job­
ber reports, however, that he was able 
to secure a car-load at Sc., and it would 
seem that 8 l-4c. to 8 l-2e. is about 
ruling price.

Flour—Prices rule steady under a fair 
demand for all grades. Local demand is 
good, and some little better feeling is 
shown in export trade. Considerable 
shipments have gone forward by the last 
boats for lower ports, as navigation will 
shortly close, and buyers are getting in 
supplies. We quote :
Winter wheat patents..................
Straight rollers ............................
Extra .. ..............................
Straight rollers, bags, 90 per cent.
K yal Household...........................
Glenura ...........................................
Manitoba spring wheat patents . 

" strong bakers................

4 90 5 30 
4 60 4 00
4 30 4 70 
2 20 2 40 
.... 5 00
5 00 5 20
.... 5 10 
.... 4 60 
... 5 L0

Feed—A good trade is going in mill 
feed of all kinds. Prices are steady and 
unchanged from last week’s quotations. 
Ontario bran is a little easier and de­
mand equal to supplies. We quote :
Ontario bran......... ................................................... 14 • 0 15 00
Mouillie....................................................................... 20 0U 21 00

“ milled ......................................................... 21 00 24 00
“ grained..........................................................  25 00 27 00

Rolled Oats—The tone of the market 
is firmer again and the advance of 30c. 
noted last week has stimulated buying 
among the jobbers and flour and feed 
dealers. Higher prices are looked for, 
and this feeling has toned up the market 
materially. We quote :
Fine oatmeal, bags.......
Standard oatmeal, bags 
Granulated “ “
Rolled oats,

“ 90-lb. bags..
“ 80-lb. bags..

2 50 2 60 
2 60 2 70 

2 60
.... 2 60 
.... 5 25 
.... 2 70 
.... 2 55

Hay—Hay is in good demand, par­
ticularly No. 1, which is not in as plenti­
ful supply as No. 2. Local trade is re­
ported good. Export trade is also satis­
factory, and as freight space has been 
somewhat better, shipments are being- 
rushed out. Prices unchanged. We 
quote :
No. l..............

•• i
Clover mixed 
Clover, pink..

8 50 9 00 
7 50 8 00 
6 00 6 50 
5 50 6 00

N. S. Markets.
Halifax. N.S., Nov. 7, 1905. 

Provisions.

THE grocery markets are very firm, 
and some advances have been 
made in prices, perhaps the most 

notable being in American barrel pork, 
which, during the week, was sent up 
50c. a barrel here. American clear back 
is now quoted here at $19.50, duty paid, 
and four dollars less in bond.

American plate beef is quoted at $14. 
There is considerable scarcity of 

hams and bacon, and also fresh pork,

on the Halifax market this Fall. The 
receipts of pork are away below the 
average. Dealers here wno were hand­
ling from 25 to 50 carcasses of pork at 
the same time last year have so far 
not had a single shipment.

The condition of the Prince Edward 
island market, which is a very large 
producer, is very firm. Halifax buys 
largely in the Island, but this year 
shipments of pork from ttiat place are 
coming in very slowly.

American lard is also firmer, al­
though there has been no recent advance 
in this market. Healers say that there 
has been no Canadian lard on this mar­
ket for two months, the price being pro­
hibitive. The American article can 
come in and undersell the Canadian lard 
even wnn paying me two cents duty. 
Canadian lard is now quoted at from 
4 to j of a cent above American.

bugar ana Molasses.
The sugar market continues very 

weak, and dealers here do not care to 
mane any predictions regarding it. The 
ruling prices here are as follows :
XXX Granulated ..... ,......................$4.50
Austrian Granulated ............................ 4.40
bright yellow ........................................  4.30
No. 1 yellow .....................   4.10

There is no change in the molasses 
situation to report, business is lairly 
quiet, though a good demand is looked 
for as the weather hardens, but no ad­
vance in price is anticipated. Accord­
ing to advices from baruadoes, there is 
very little on hand there for shipment.

Dairy Produce.
The markets continue active and very 

firm. The receipts of Nova Scotia but­
ter are not improving any, and the 
price holds firm. During the week a 
large quantity of Ontario and tjuebec 
block butter was imported by dealers 
here. The butter is of fair quality and 
retails at 24 to 25c. per pound, in 
fact, the butter situation here this sea­
son is causing the dealers much con­
cern. Eggs are firm at last quotations. 
There has been no improvement in the 
receipts, and none is looked for. Cheese- 
remains the same.

Fruit.
The situation in the apple market 

here has not undergone any change. 
Good fruit is very slow coming in, the 
producer still holding off for higher 
prices. He knows the firm tone in the 
London market, and the shortage of the 
apple crop elsewhere, so, consequently, 
he is quite independent, and in conse­
quence he is able to control the price. 
Good No. 1 fruit is quoted here at $4 
per barrel. The quality of the fruit is 
good. Some hundreds of barrels which 
were left on the trees in the Valley, and 
badly nipped by an unexpected frost, are 
being packed and shipped to the vinegar 
factories in the Provinces. Except 
among the well-to-do people, the con­
sumption of apples here this season is 
very small. The fruit inspectors here 
are not quite as active as they might 
be, and some jobbers are making strong 
complaint on the evasion of the Fruit 
Marks Act.

Flour and Feed.
Rolled oats have been advanced here 

about thirty cents per barrel, and are 
now quoted at $5.60 to $5.70. There is
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quite a scarcity of cornmeal reported 
from some quarters. Jobbing prices of 
flour here are :
75 per cents..........................  $4.75—$4.85
80 per cents................... ...... 4.60— 4.65
90 per cents.................... ...... 4.30— 4.40
Straights ............................. 4.20— 4.30
Manitobas ............................ 5.65— 5.75

1 Vegetables.
Receipts of potatoes are very heavy. 

Delivered from vessels at the wharves 
they are n no ted at 30c. per bushel. The 
commission houses ask ten cents more. 
New Brunswick potatoes are quoted at 
$1.50 per bag. Turnips, 75c. barrel. 
Beets, parsnips and carrots are selling 
at $1.50 per bag.

HINTS TO BUYERS.
“Vleena” figs in 1-lb. baskets are one 

of the best sellers of the season. The 
Eby, Blain Co., Limited, report very 
large sales of this line.

Buyers of canned fruit should com­
municate with H. P. Eckardt & Co., 
who are sellers at attractive prices.

“CANNED.”
The difficulty of obtaining and trans­

porting fresh foods in Alaska has re­
sulted in an excessive use of canned 
goods, and the natives have come to 
consider Americans and canned goods 
as altogether inseparable.

Recently someone sent a present of a 
phonograph. The natives were intense­
ly interested, and gathered round to 
hear the first selection, which happened 
to be the Lord’s Prayer. When it was 
concluded there was a moment of im­
pressive silence, and then one of the 
Indian chiefs, with a flash of inspira­
tion, exclaimed, “Ah ! Him canned 
missionary !”

SALT SALT
Table, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels, Land Salt.

C. R. COOPER

TORONTO SALT WORKS
TORONTO ONT.

AGENTS FOR THE DOMINION SALT AOENOY
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N. B. Markets.
St. John, N.B., Nov. ti, 1905.

I IE trade are linding great dilficulty 
in getting western goods forward, 
particularly in heavy lines. It 

is said the trouble is lack of cars, and 
it is feared the situation will not im­
prove. The Winter export business is 
now opening and as export stuff must be 
rushed forward for the steamers, local 
freight is apt to be side-tracked ; add 
to this the difficulty from snow which 
will appear later and the outlook is not 
a bright one. Flour is particularly af­
fected and in this line the trouble is the 
more serious as stocks are light, the 
trade having held off from buying, not 
having confidence in the market.

Those who are fortunate in getting 
goods forward turn them over quickly. 
There is nothing of particular interest. 
The large quantity of American pure 
lard be me imported is a feature. It is 
many years since such large quantities 
were brought here. It is a satisfaction 
to note that Canadian stock has the 
preference, at a slight advance in many 
eases, but it is almost impossible to 
gel it. Except perhaps in sugar, values 
generally are higher.

Oil—Burning oil is still very low. Sales 
have been very large ; this is of course 
the active season. Lubricating oils are 
dull. In this line this is the quiet time, 
prices slow, no change. Faint oils, 
though not active, arc very firm. Tur­
pentine keeps extreme in price. Linseed 
cannot yet be called high. Cod oil is 
held at full figures. Stuck is small. That 
coming to hand has been largely ex­
ported.

Salt—In Liverpool coarse salt prices 
are firmly held. This is a rather quiet 
time. With the arrival of the regular 
Winter port boats stock can be easily 
obtained. Fine salt is also quiet.

Canned Goods—The extreme low prices 
are a thing of the past. The light seems 
off ; it is gravely doubted if the result 
warranted the cost. Retailers took ad­
vantage of the situation and bought 
largely. There is one thirg which may 
help matters ; the low price at which 
goods can he retailed should very much 
increase the consumption, particularly in 
peas.

Tomatoes are much firmer. The asso­
ciation are not making full deliveries 
and prices in the States arc high.

There is quite a full stock of gallon 
apples, Maritime Province pack.

Fruits arc quiet.
Salmon rather dull.
Domestic sardines are a fair pack.
Baddies and kippers firmly held.
Dried Fruit—In raisins, new goods 

continue to arrive. Valencias are low 
and good. In loose Muscatels, Malagas 
supply the market, being so much cheap­
er than Californias. In seeded, stocks 
will be light. Very few Malagas were 
bought as shippers could not supply the 
demand, and California stock is extreme 
in price. Apricots while low show quite 
an advance. Peaches sell at quite full 
ligures. Prunes are quite high, stocks 
arc light. In currants large lots of 
New York cleaned have been received. 
Imported goods come to hand slowly. 
New York seeded raisins, quite freely of­
fered. Evaporated apples are higher. 
Figs are reasonable this season. In 
onions for good stock higher prices are 
asked.

Sugar —This continues to be the dull

line. While sales arc fair, prices con­
tinue to drop off. The market is still 
considered weak. There has practically 
been no let-up in the decline since the 
very first of the year. .

Molasses—While prices are unchang­
ed and at least in Porto Rico no higher 
prices are expected, the situation seems 
quite satisfactory. There is fair, steady 
demand. Harhadocs is in somewhat light 
supply.

Fish—In fresh fish, variety as usual 
at this season is small, chiefly cod and 
haddock. Dry fish is high, particularly 
cod ; the supply is light. Pollock while 
high is as usual well below cod. It is, 
however, not popular. Pickled herring 
is high. While little fancy stock, gen­
eral quality is good. Boneless fish has 
had a large sale, prices ruling rather 
higher. Pure boneless cod is particular­
ly fine. Smoked herring tends higher, 
supply not large.

Flour, Feed and Meal—In flour. Oc­
tal ios are higher. Manitobas unchanged. 
While the latter are relatively high there 
is a large demand. There is extreme dif­
ficulty to get stock. Oats and oatmeal 
arc higher. Feed has a fair sale. Corn- 
meal shows little change. In beans 
quite full stocks are held, bought at low­
er prices. Stock of Yellow Eyes much 
larger than usual, beeausc of the prices. 
Values are now higher. Barley is dull.

B. C. Markets.
Nov. 1, 190').

THAT prices could be maintained at 
fixed standard in Dawson, where 
conditions do not materially 

change during the long Winter season, 
was thought possible by the business 
men of the northern city, when they 
formed a combination some weeks ago. 
It would seem as if they had a good 
prospect of success, as the supplies arc 
all in for the Winter, and transient 
population is practically all out, by this 
time. With such a steady situation the 
merchants have, nevertheless, been un­
able to keep to a schedule of prices. 
Recent despatches announce that prices 
have been cut and merchants are adver­
tising big reductions, each trying to 
best the other. People are putting in 
Winter stocks on the strength of the cut 
in prices.

Shipments of Canadian flour to the 
Orient are on the increase. The Em­
press of Japan, which sailed this week, 
took out 3,0011 sacks of Lake of the 
Woods flour, and 25 tons of B.C. flour, 
from the Moffett. Mills at Enderby. in 
the Okanacan.

Keeping pace with the.growth of cus­
toms receipts in Canada, the port of 
Vancouver reports for October : Total 
revenue. $120.500.59: export values, do­
mestic, $991,087; foreign, $3,654.

• • •
Interest continues to play round the 

prospective terminus of the Grand 
Trunk Pacific Railway. Rumor has off 
and on determined that it is to be on 
Kaien Island, not far from Port Simp­
son. pointing out that the charter calls 
for a terminus 500 miles north of Van­
couver, and that the Kaien location 
was reserved from public loca­
tion until the railway people were able

to secure it. On the other hand, it is 
stated that the decision of the G.T.P. 
people was partly the outcome of pur­
chasing the charter of the Pacific, Nor­
thern & Omiaeca Railway, which is to 
run northwest till it can be used to 
carry material from the coast for the 
construction of the rest of the moun­
tain section, as the Skeena river is not 
practicable as a line of transport. It 
is asserted that the G.T.P. will cross 
from Edmonton through the Yellowhead 
Pass and. coming down the Fraser 
River, will strike direct to Vancouver 
across the Lillooet country. Pemberton 
Meadows, and by wav of Howe Sound 
To carry out this latter portion of the 
project, the V. W. & Y.. which holds a 
charter over the Howe Sound and Pern 
berton Meadows section, will be pushed 
along to completion, and will be the 
southern outlet of the new transcontin­
ental line.

• * »
In groceries, the market is quiet, de­

mand light, prices unchanged of recent 
dates, 
tin & Cte.

A MUTUAL RELATIVE.
A late story of Irish wit is located in _ 

New Orleans. An Irishman boarded a 
train in which every seat except one 
was occupied by two people. This seat 
had as occupants a young sport and a 
large, shaggy dog. The Irishman stood 
by the seat expecting that room would 
be made for him. The young man did 
not take the hint, but regarded the 
other, who was poorly dressed, with 
ill-disguised scorn. At last the Irish­
man remarked : ‘‘That's a foine-look- 
ing dog ye have with ye. What breed 
is it ?”

‘‘It's a cross between a skunk and an 
Irishman.” was the sneering answer.

"Share, then, it's a relative of both 
of us,” was the instant retort.

BEE STINGING EXTRAORDINARY.
Bee-keeping is not without its dan­

gers. At present in Delaware a lawsuit 
is pending to recover the value of a 
team of horses that were stung V> death 
a short time ago. A farmer was driving 
through a field of grain, when the horses 
ran into a swarm of bees, which attack­
ed the horses and stung them so badl> 
that they died. The driver escaped onh 
with great difficulty, and with many re­
minders of his experience.

CANADIAN FISHERIES.
Canada’s fishery industry produced in 

11104 $33,000,000.
Canada exported in ltltl 1 over $16,000,- 

otio worth of fishery products.
Cod comes first in \aluc, salmon next.
Canada has 100,000 men employed in 

the fishing industry.
Nova Scotia comes first in fishing in­

dustry, British Columbia second. New 
Brunswick third.

13,905 seals were caught in 1904 by 
Canadian sealers.

BEE-KEEPING.
This year the bee industry has been 

exceptionally prosperous, and the keep­
ers feel justly gratified over the season’s 
result.
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THE
NEW
PACK

is now arriving with the wholesale trade. 
Ask for them. They are the leaders.

JOHN W. BICKLE & GREENING
Canadian Agenta

HAMILTON, ONTARIO

KINO 
OSCAR

SARDINES

GOODS
YOU CAN ALWAYS 

RECOMMEND

JELLY POWDERS, 
FLAVORING EXTRACTS, 

COFFEES,
SPICES,

COCO AN UT, 
FLAKED WHEAT,

S. R. BUCKWHEAT FLOUR, 
GLUTEN FLOUR, 
GRAHAM FLOUR, 

WHOLE WHEAT FLOUR, 
BREAKFAST FOOD, 
THE KING’S FOOD.

All pre-eminent for quality, j

THE ROBERT CREIC CO., umitu :
WHITE SWAN MILLS

TORONTO
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Window and Interior Displays

- TO MAKE THE STORE ATTRACTIVE
O make the store attractive should 

be the supreme aim of every 
storekeeper. Watch every point 

of importance and have it right up-to- 
date.

Have you ever thought how your win­
dow display would be much enhanced by 
the judicious use of attractive lights ?

Have you ever tried color lights for 
your evening window display i The 
soft, rich tone added from a deep red or 
green light makes many striking and 
very beautiful effects, and can be easily 
made.

There are a number of simple methods 
liy which you can color your own lights 
to any shade desired.

One of these is the alum solution. 
Make a strong solution of alum water, 
and after carefully cleaning your globe, 
dip it in the solution. Have a rack to 
dry them on, and dry slowly and even­
ly. This gives you the plain white, 
frosted globe.

By adding cochineal, you have a red 
solution; tumeric makes a yellow; indi­
go a blue; a mixture of tumeric and in­
digo a royal purple.,

Tt. may be necessary to dip the globes 
several times that they may have at^f 
even coating.

Another good way. simple and inex­
pensive, is to color a bottle of mucilage 
and carefully coat the globes with same 

If the colored lights have not been ex­
tensively used in your town, try them 
at once, and you will be quickly con 
vinced that they are most effective in 
attracting the crowds that throng the 
streets in the evening.

ATTRACTIVE WINDOWS PAY.
HE decoration of the store window 

is looked upon by a great many 
grocers from the standpoint of 

what it costs, the time of the clerk. 
etc., and not from the beneficial results, 
such as the increase in business, that 
may arise.

They have as yet to be convinced, 
shown in dollars and cents, that a well 
arranged window display is a paying in­
vestment, that it is one of the best 
paying advertisements any grocer can 
use to attract and maintain trade. 
This has been nroven time and again by- 
grocers all over the country, and to 
those who can’t see anything in having 
well kept and attractive windows we 
would say. give the method a trial and. 
like many others, you will be convinced 
it is a good business policy.

The proof is seen from the fact that 
the brightest store in the block is al­
ways the attraction. Those in a hurry 
will stop and look at a well-lighted anil 
well-dressed window, and in many in­
stances the stopping means a sale.

WON’T BRING BUSINESS.
To the average grocer a window dis 

play simply means the packing of a
1

number of cans or packages and then 
sticking a price on them. It is rarely 
ever that such a display brings any 
business. Of course, it is preferable to 
no display at all. But it is not a dis­
play that will bring new faces into a 
store or influence the sales of regular 
customers.

One thing at least every grocer can 
do, but to judge from recent observa­
tions few do, and that is to keep the 
windows clean and well lighted.

A TYPICAL COUNTRY STORE.
E are enabled to produce this 

week a picture of an up-to-date 
general store at Brandon, Mani 

toba. This store has been recently pur­

chased by W. Rourkc & Co., from Mr. 
C. R. Bannings. the late proprietor.

Brandon has been making great pro­
gress of late years, and in keeping with 
the enterprising spirit, the new pro­
prietors have set themselves to work to 
put everything on progressive lines. 
They have had the store remodelled and 
put in a fresh stock of groceries and 
provisions. It is a roomy store and 
measures 120 x 40 ft. It contains every 
modern facility for carrying on an up- 
to-date grocery business, has hardwood 
floors, electric lights, oak counters, cash 
registers, and computing scales.

Mr. Rourke i% well known in the east, 
having been in the retail grocery busi­
ness in Montreal fj|t 18 years, and 
should enjoy a good trade in the west, 
if experience and ability count for any­
thing.

The Grocer wishes them every success.
47

CANADIAN APPLE TRADE.
P. B. MacNamara, commercial agent 

at Manchester, writes :
Liverpool reports that the total ar­

rivals of Canadian apples this season to 
Oct. 7, numbered 95,528 barrels, as 
against 127,950 barrels last season. The 
prices now being obtained for Canadian 
apples are vastly in advance of last 
vear, yet. if the comparative failure of 
the English crop and the decrease in 
foreign arrivals are considered, it might 
have been expected that a higher range 
of prices would prevail. I attended the 
apple salesroom this week. and saw the 
contents of many barrels dumped into 
baskets for inspection by the buyers, 
and am «leased to be able to state that

the packing and grading were right, 
and that the condition of the fruit was 
excellent. Fairly high prices were ob­
tained, and as much as 25 shillings pet- 
barrel, or $0.07, was realized for 20 
barrels of XXX Baxters.

FRENCH SUGAR FAILURES.
The Paris Journal states that the 

French sugar crisis involved known 
losses of 30.000.000 francs, equivalent 
to about $6,000,000. The unknown 
losses have added to the conditions an 
uncertainty, which makes the situation 
still more uncomfortable. Three large 
Parisian banks are said to have been 
heavy losers and to have tried to con­
ceal their losses in order to save their 
credit. It is claimed that the banks 
are creditors to the extent of 100.000,- 
000 francs, or $20,000.000.

One of Manitoba’s Up-to-date Stores. W. Rourke & Co.. Brandon.

-! v't
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Manitoba Markets
(Market quotations corrected by telegraph up to 12 a.m. 

Thursday, Nov. 9th, 1905.)

LITTLK Ilia I i.' new offers itself for 
comment 11 iiweek in the wholesale 
gruer r\ market. Conditions aie 

eminently satisfactory as collections 
show a marked improvement and the 
trade are buying liberally. Already 
there is considerable inmtiry for groeei- 
ies intended for the Christmas trade and 
it is already evident that the demand is 
to be for tile fancy lines.

Sugar is still dec lining. As noted last 
week in our 1 idearapkfcmlespatelles there 
lias been aiwslhei1 decline reducing the 
price to a basXi)! per ewt. for
Montreal granulateH-'ni barrels. An im­
portant ehaii"e has also been made in 
the method id' stating the price of sugar 
: or Manitoba points. I p to the present 
lime different prices have been piloted for 
different points in tlie Province. Inn in. 
future the base price will be the Winni­
peg pi ice. Merchants w ill buy at the 
Winnipeg price and pay their own 
freight. \\ bile the change is essentially 
one of method in reckoning it is said by 
the wholesale trade that it will have the 
effect of making higher prices in mam 
parts of the Province.

New evariorated apples are arriving 
on the local market in ipiautities and arc 
being send at the high prices piloted some 
time ago in these columns. New dried 
apples are also opening high.

Owing to the high price of California 
muscatel raisins as compared with \ a 1 - 
curias there are none selling in Winni­
peg at the present lime. At this time of 
year the 'Valencias are fully as popular 
as the muscatels when prices are oil 
an epuality and with the big difference 
now existing the demand has been en­
tirely diverted to the Valencias. I uless 
I he California prices are reduced there 
will he very small sales this season. The 
only California raisins selling in puan- 
lilies on the local market at the present 
time are the seedless varieties for which 
there is always a steady demand.

New Digby chicks are on the market 
and tliev are piloted at 14c. per box.

Canned Goods—There is nothing new 
in the canned goods situation. Prices 
continue steady and they are quoted as 
follows :
Succotash, 2's, group 1, per 2-doz. case......................  2 63“ " 2 and 3, per 2-doz. case.......... 2 58
Beets. 3 s, group 1, per 2-doz case............................ 2 39“ "2 and 3, per 2-doz. case.................. 2 34
Bumpkins, 3 s. group 1, per 2-doz. case................... 2 04

“ “ 2 and 3, per 2-doz. case............ 1 99
Plums, Damson, l.s., group 1. per 2-doz. ca=e......... 2 13

2 and 3, per 2-doz. ease--- 2 08
“ Bombard, l.s., group 1, per 2-doz case......... 2 23
“ “ “ 2 and 3, per 2-doz case__ 2 18
“ greengage, l.s., group 1, per 2-doz. < ase........ 2 33
“ “ 2 and 3, per 2-doz. case ... 2 28

Beaches, 2 s. group 1, per 2-doz. case....................... 4 f 8“ “ 2 and 3, per 2-doz. case..............  4 03
“ 3 s, group 1, per 2-doz. case ..............  6 14
“ “ 2 and 3, per 2-doz. case.............. 6 09

Bears, 2 s, F.B», group 1, per 2-doz. case................... 3 58“ “ groups 2 and 3, per 2-doz. case............  3 53
“ 3 s, F. B., group 1, per 2-doz. case................... 5 09
“ “ groups 2 and 3. per 2-doz. ease............. 5 04

Apples, gallons, group 1, per doz— ....................  2 60“ “ “ 2 and 3, per doz........................ 2 55
•• 3-lb. “1. “ .................  2 13“ -lb. “ 2 and 3 “e ......................  2 08

Cherries, red pitted, group 1, per 2-dbz. ease............ 4 33
“ “ “ 2 and 3. ‘J ............ 4 28

Currants,new.red, 2 doz. eases, grout* 1, per case .... 3 48“ “ “ “ 2k3 “ ............ 3 43
“ black, “ “ 1 “   3 83- - " “ 2 & 3 “ ............  3 78

Gooseberries, new, “ “ 1 “   4 08•« *• “ *‘ 2ii 3 “ .............. 4 03

Lawton berries, “ “ 1 “ ............... 3 83
“ “ " 2 & 3 “ ............... 3 78

Raspberries,red (new),2-doz cases, group 1................ 3 63
“ •• *• “ 2&3........... 3 58

“ black, new “ “ 1..................... 3 53
“ 2 & 3............. 3 48

Strawberries, “ “ “1 ........... 3 33
" “ '• “ 2&3.............. 3 28

Pineapples, 2's, sliced, 2 doz. cases, per case..............  4 25
“ 2’s, whole, “ “ “   3 75
“ 24’s, whole, “ “ “   4 50
“ 2's, grated, “ “ “   4 50

Tomatoes, 3’s. per 2 doz. cases, group 1......................... 2 34
" •• “ “ 2& 3...................... 2 29

Com, 2 s, “ “ 1.............................. 1 98
“ “ “ 2 & 3...................... 1 93

Peas (No. 4), 2 s, “ “ 1............................. 1 53
- 2& 3.................. 1 48

Peas( No. 3), 2's, “ “ 1............................. 1 68
“ '• “ “ 2 & 3.................. 163

Beans, golden wax “ “ 1............................. 1 93
“ “ “ “ 2 & 3......................  1 88

Beans, refugee, “ “ 1............................. 1 98
“ “ ‘ 2 & 3...................... 1 93

Salmon, Fraser River sockeye, per case...................... 6 25
“ Skeena River, “ “   6 00
“ River’s Inlet, “ “   5 90
“ Red Spring, “ “   5 75
“ humpback, “   3 75
“ cohoes, “   4 85
“ Clover Leaf, Fall delivery, 1 to 4 cases..........  6 30
** * • •• ^ to 9 cases. .... 6 2C

Pork and beans (V.C.P. Co.), l's, per doz..................... 1 25
“ " 2’s, “   1 90
•' •• 3's, “   2 60

Soups (Van Camps), per doz........................................... 1 25
Boneless chicken, lb. tins, per doz.............................. 2 75

‘‘ turkey “ “   3 25
“ ducks “ “    3 25

Canned chicken (Man. Can, Co.) per doz...................... 3 25
“ turkey “ “   3 25

Corned beef “ 2’s “   2 75
“ “ Is “   1 55

Roast beef (Man. Can. Co.), 2’s, per doz....................... 2 65
“ (Clark's), l's, per doz....................................... 1 50
“ “ 2's. “   2 65

Potted meats, J s, per doz...................................................... 0 55
Veal loaf (Libbey's), 4 lb., per doz....................................... 1 25

" •* lib. “ .................................... 2 50
Ham loaf “ h lb. “ ........................................ 1 25

- " lib. “ ........................................ 2 50
Chicken loaf “ 4 lb. “ ........................................ 1 85

“ “ 1 lb. “ ........................................ 3 05
Lunchtongue (Clark’s), l’s, “ .................................... 3 00

“ (Aylmer), l’s, “ ..................   2 90
Sliced smoked beef (Libbey’s), 4-lb. tins, per doz......... 1 60

“ “ “ 1-lb. tins, “ ----- 3 10
“ “ “ 1-lb. glass, “ — 3 35

Chipped “ “ è-lb. tins, “ — 1 45
“ “ “ 1-lb. tins, “ — 2 50
“ “ “ 1-lb. glass, “ ----- 3 05

Sliced bacon, “ 1-lb. tins, “ — 3 10
“ “ 1-lb glass, ‘ — 3 25

Corned beef (Clark's), 1-lb. tins, per doz........................... 1 50
“ “ 2-lb. “ “ ....................... 2 65

Lobsters (new), 4-lb. flats, per 8-doz. case.....................16 00
“ “ I lb. tails, per 4-doz. case....................10 2o
“ “ 1-1 h. tails. “ “ .................. 14 50

Sugar—As noted above anothei decline 
last week reduced the price of sugar to 
a basis of $5.05 per ewt. for Montreal 
granulated in barrels. At the same tim:1 
an important change has been made in 
the method of calculating the price of 
>digar in Manitoba. The Winnipeg price 
is now made the base price for tpe Pro­
vince, and country merchants uia,\ now 
calculate the price of their sugar at the 
Winnipeg price plus freight charges to 
their station. That is, in future sugar 
will be on the same basis as any other 
voods bought in Winnipeg. It is true 
that Brandon will still he a distributing 
point for the refineries, hut the price in 
Brandon will he the Winnipeg price plus 
the freight to Brandon. The general 
effect will probably he to raise the price 
of sugar throughout the Province. We 
quote :
Montreal granulated, in bbls.......................................... 5 05

“ " in sacks........................................... 5 00
“ yellow, in bbls....................................................... 4 55
“ “ in sacks................................................. . 4 50

Wallacehurg, in bbls.................................................... . 4 95
“ in sacks...................................................... 4 90

Icing sugar in bbls................................................................ 5 6i
“ “ in boxes.............................................................  5 85
“ “ in small quantities.......................................... 6 25

Powdered sugar, in bbls................................................... 5 45
“ “ in boxes.................................................... 5 65
“ “in small quantities................................. 5 90

Lump, hard, in bbls............................................................ 5 75
'* “ in *-bbls........................................................... 5 85
‘ ** in 100-lb cases................................................ 5 75

Raw sugar..................................................................... 4 25 4 50

Syrups and Molasses—The I rade in 
mnlasses continues quiet and uninterest­
ing. Syrups are moving in larger quan ­
tities and a revival of interest in corn 
syrups is reported. We quote :
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Syrup "Crown Brand," 2-lb tins, per 2 doz. case 2 00 
“ 5-lb tins, per 1 “ 2 40

10-lb tins, per 4I" 20-lb tins, per |
“ 4 barrel, per lb..................
“ Sugar syrup, per lb..........

“ Kairomel ” syrup, 2-lb. tins, per 2 doz. case..

“ “ 10-lb............................. V.
" “ 20-lb. “ “

Barbadoes molasses in |-bbls, per lb..................
New Orleans molasses in i-bbls, per lb..............

“ “in barrels.........................
Porto Rico molasses in 4-bbls., per bbl..............
Blackstrap, in bbls., per gal..................................

2 15

5 gal. bsts , each.

Coffee—Prices are quoted as folh

2 10
2 50 
2 25 
2 25 
0 03S 
0 03i 
2 20 
2 65 
2 40 
2 45 
0 04 
0 02 , 
o 02;
0 04? 
0 31 
0 35* 
2 25

)\Vs

Whole green Rio, per lb.................................................. oil
* “ roasted, per lb...................................... 0 15

Standard Java in 25-lb. tins, per lb.............................. 0 3)
Old Government Java in 25 Id. tins, per lb................. 0 32

“ “ Mocha...................................................  0 3?
Imperial Java, in 25 lb. tins, per lb...............................  0 z!)
Pure mocha “ “ “ ............................. 0 25

" Maracaibo................................................................. 0 19
Choice Rio........................................................................... 0 1/
Pure “ ...................................................................... 0 16}
Seal Brand (C & S) in 2-lb tins, per lb.......................... 0 32

“ “ “ “ 1-lb “ “ ........................... u 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb............................ 0 23

“ “ 1-lb. u ......................... 0 24

Cocoa—An improved demand is n 
ported. Prices are still quoted as fol­
lows :
Epps' i lb package, per lb......................................
Fry’s 1 lb “ Homoeopathic, per lb..........

“ t lb “ tins concentrated, per doz..
0 33 
0 30 
2 40 
0 19 
(J 15

Mott's Homoeopathic, js's ............................................. 0 25
Van Houten’s, i s, per doz............................................... 2 85
Baker's, in i-lb tins, J-lb tins, per lb............................. 0 42

Mott’s Soluble, in bulk, 124 lb tins, per lb.. 
Cowan ’ in 10-lb tins, per lb..........................

Chocolate—We quote:
Baker’s unsweetened, per .........
Menier, l’s, per lb...........................

“ t’8, “ ..............................
Mott’s Diamond, i and A per lb 
Fry’s “ “ Y‘ “ .

0 36 
0 3", 
0 34 
0 22 
0 22 j

Marmalade—We quote :
Marmalade (C. & B.), 1-lb. glass, per doz.....................

" 7-lb. tins, per lb.........................
“ 4-lb. tins. “ .....................

“ (Upton’s), 7-lb. pails, per pail......................
“ “ 1-lb. glass, “ ......................

Jam—Piiees continue as follows:
C. & B. jams in 1-lb tins, assorted, per doz..................

“ “ “ strawberry, “ ...................
“ “ “ raspberry, “ ..................

‘ “ glass, assorted, “ ..................
“ “ “ raspberry, “ ..................
“ “ “ strawberry, “ ...................
" “ 7-lb. tins, assorted, per lb...................
“ “ “ raspberry, “ ...................

Upton’s jam (in Winnipeg), per pail..............................
“ (in Brandon), “ ..............................
“ (in Calgary), “ ..............................
“ (in Lethbridge), “ ..............................
“ (in Edmonton), “ ..............................

, 1 SC 
. 1 50 

0 OS 
0 10* 
0 50 
1 20

. 1 65 

. 1 85 

. 2 00 

. 2 05 

. 2 40 

. 2 20 

. 0 12 

. 0 13* 

. 0 50 

. 0 52 
, 0 57 
. 0 57 
.0 60

Teas—Quoted as follows:
Congous, M. 12, half chests, per lb................................. 0 12

“ “ cads, per lb........................................ .... 0 13
“ S.f\P. and M. 14, half chests, per lb.............. 0 15
“ “ “ cads, per lb......................... 0 16
“ A.A.N., in cads, per lb..................................... 0 19
“ J A P.. No. 1, “ .................................... 0 25

Ceylon, bulk, per lb............................................................ 0 18
“ Pekoe P H.T., in * chests, per lb..................... 0 18
“ broken Pekoe, No. 62 in chests, per lb..........  o 18
“ “ No. 414 and 418, “ .... 0 20
“ “ No. 412, in chests, “ — 0 22
“ “ No. 57, “ “ ... 0 25

Gunpowder, in quarter chests .per lb............................  0 26
Youug Hyson, in 4 chests, per Id.................................... 0 26
Scented Orange Pekoe, in cads, per lb......................... 0 26

Fish and Oysters—We quote :
Lake Superior trout................................... — 0 09
Gold eyes....................................................... “ — 0 03
Blue fish........................................................ ‘ — 0 18
Mackerel........................................................ “ — JJ ]?

B.C. salmon.................................................. * — 0 lg
Halibut..........................................................   0 11
White fish (L. Winnipeg), per lb.................................... 0 01.
Pickerel................................................................................ 0 Oo
Jackfish................................................................................ 0 04
Finnan Haddie.................................   0 10
“Halifax " brand salt cod, fish cakes 24-1’s “ — 0U
"Acadia......................................... 20-1’s " .... 0 09
“ Bluenose " “ “ “ 20-1’s “ — 0 07
“Acadia" “ “ 2-lb. boxes......... “ .... 0 09

•• “ 4-lb. “ ......... “ ... 0 09
“ " shredded, 24 cartons, per bx.......... 2 00
" “ “ bulk, in 15-lb. boxs. — 0 08

Large Labrador and Nfld. salt herrings^rl00 lb......... 5 00

Salt mackerel, in 20 or 30-lb. pails.................................. 0 124
Smoked halibut strips...................................................... 0 11
Kippered gold eyes, per doz........................................... 0 45
Yarmouth bloaters, 60 in box, per box.......................  1
Lobsters, fresh boiled, per lb..........................................  0 2o
Caviare, extra, small jars, per jar.................................... 0 40
Frog legs, 6 doz. in box. per doz...................................... 0 40
Oysters, selects, per gallon ............................................. 2 25
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fy Western People WILL HAVE 
g| the best.
I GOLD STANDARD TEA

“GUARANTEED THE BEST"
Therefore Western People 
WILL HAVE

GOLD STANDARD TEA 
ï Supply ’em, Mr. Grocer, j 
^ Supply ’em. I|

Bleti

Packed, guaranteed and shipped in any quantity by

CODVILLE 4 CO.
. _ and Brandon, Man.

and

CODVILLE, SMITH & CD., - Calgary, Alta.

Any qutotilf of Aboiiee—Mdlll P. O. Box 701
dill shipped. WINNIPKQ,

” Oysters
y9PORTAGE AVE.

Nuts—Tlie Christmas t varie is respon­
sible for a greatly increased demand for 
lints now reported by the jobbing houses. 
The new almonds and walnuts are mov­
ing fast. We quote :

Almonds, per lb................................................................ 0 124
" (anelled), per lb................................................. 0 28

Filberts ............................................................................ 0 10
Peanuts, ................................................   0 114
Jumbos............................................................................. 0 14
Walnuts, new, G renobles, per lb...................................  0 144

" “ Marbots “ ........................................  0 13
Pecans, per lb........................................................ 0 15 0 16
Brazils, per lb.................................................................... 0 15

Foreign Dried Fruits—Owing to the 
abnormally high in ice of California mus­
catel raisins as compared with Valencias 
very few, if any, are selling on the local 
market. When prices are on an even 
basis at this time of year many people 
prefer the Valencias; hence it is evident 
that unless the price of muscatels is re­
duced the demand will be entirely 
diverted to the Valencias. Of course 
California seedless raisins are selling 
well. We quote :

Sultana raisins, bulk, per lb........................................
“ cleaned, '* .....................................
'• lib pkgs “ .....................................

Table raisins. Connoisseur clusters, per case..............
*' extra dessert, .............. ...
“ Royal Buckingham, " ..............
" Imperial Russian ......
“ Connoisseur clusters, 1 lb pkgs per

case (20 pkgs).......................................
** Connoisseur clusters, boxes (5J lbs).........

Valencia raisins, f. o. ■ to arrive ...................... 1 60
" " selected, to arrive................... 1 75
“ “ layers, “ ................. 1 85

California raisins, muscatels, 2 crown, per lb............
" " “ 3 - ..............
" “ " 4 “ ..............
" “ choice seeded in $-lb.packages

per package ...............................
“ “ fancy seeded in 1-lb. packages

per package..............................
" “ choice seeded in 1-lb packages

per package..............................
fancy seeded, 1-lb. packages,

per package..............................
Prunes, 90-100 per lb......................................................

" 80-90 “ ......................................................
" 70-S0 “ ......................................................
“ 80-70 “ ......................................................
" 50-60 “ ......................................................
“ 40-50 “ ......................................................
“ choice silver, per lb.........................................
" silver, per lb....................................................

Currants, uncleaned, loose pack, per lb......................
“ dry cleaned, Fillatras, per lb........................
" wet cleaned, per lb........................................
" Fillatras in 1-lb pkg. dry cleaned, per lb —
“ Vostizzaa, uncleaned.....................................

Hallowee dates, new per lb.........................................
Figs, cooking in bags, per lb................................  0 031
Apricots, choice, in 25-lb. boxes,per lb.......................
Apricots, standard in 25-lb. boxes, per lb..............
Peaches, choice, per lb.................................................

" standard **........................ ........................
Pears, choice (halves), per lb......................................

'* standard “ “ ........................................
Plums, choice (dark pitted) per lb..............................
Nectarines, choice.........................................................

0 62
0 08 
0 09à 
2 60
3 40
4 00
5 25
3 35 
0 80 
1 75
1 90
2 00 
0 09 
0 091 
0 10
0 084

0 08,
o m
0 111 
0 061 
0 06« 
0 071 
0 07| 
0 07 
0 074 
0 101 
0 081 
0 05$ 
0 06 
0 06$ 
0 07 
0 064 
0 054 
0 04 
0 12 
0 114 
0 13 
0 124 
0 16 
0 15 
0 11 
0 12

Candied Peels—Theie is a brisk de­
mand at present. Prices are quoted a< 
follows:
Lemon, per lb................................................................. Oil
Orange '* ................................................................ 0 114
Citron “ ................................................................ 0 18
Mixed, in 1-lb drums per doz..................................... 2 3u

Spices—Prices are quoted as follows;
Pepper, black, in 10 lb boxes, per lb......................... u 18

* white, “ 5 “ " ........................... 0 26
Cayenne pepper, in 2 and 5 lb. tins, per lb................. 0 20
Cloves, in 5 lb. boxes, per lb........................................ 0 18
Cassia, “ " ................................  2 î5i S ÏS
Allspice, ................................ 0 124 0 15
Ginger, in 10 lb. “ “ ................................ 0 10 0 18
Mixed spice, in 5 lb. boxes, per lb............................. 0 20
Mace, in 5 lb. boxes, p*. r lb. .
Black pepper, per lb.............
White *

0 13 
0 25

Cinnamon (ordinary), per lb......................................... 0
“ (extra choice), per lb................................... 0 24

Nutmegs, per lb ..................................................  ■ • •• 0 2o
Cloves (according to quality) ............................. 0 144 0 25
Ginger, per lb........................................................ •••• 0
Allspice, per lb......................................................  0 84 0 10
Mace, per lb......... .......................................................  0 70
Mixed spices, for pickling............................................ 0 12

“ ,r 4-oz. packets, per doz........ 0 75

Rice Tapioca and Sago—Tapioca is 
weaker, but there has been no 
change. We quote as follows:
Rangoon rice, per lb..............................................0 2 SfPatna “ “ ...................................................... ? Ml
Tapioca, perewt............................................................. 5 ou
Sago, per lb. ................................................................. 0 OSJ
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FISH
Smoked Herring a Specialty.

In car load lots only. No middlemen's profits.
Buy from Producer.

G. P. NEWTON
Grand Harbor, Grand Manan, N.B

EXPERIENCED ADVERTISEMENT WRITERS
who are open for a situation are requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertis ng department.

Fresh and Frozen

Lake and Sea Fish 
Oysters 

and Poultry
Try us with a hurry order. We ship quick. 

Wholesale only.

THE W. J. GUEST FISH CO.,
WINNIPEG, MAN.

Pot and Pearl Barley—Prices continue 
steady and they are quoted as follows:
Pot barley, per sack............................ ,..... .................... 2 20
Pearl barley, per half sack (49 lbs).............................. 1 65

" sack.................................................... 3 30

Evaporated Apples—New evaporated 
apples are now on the local market in 
good supply, and the opening price is 
about t> d-4c. per lb. in oil lb. boxes. 
Dried apples are also opening high, the 
price ranging from 7 .'!-4e. to Sc. per lb.

Beans—As noted last week. I lie open­
ing price for new beans is about $1.70 
per bushel.

Woodenware—l*i ices an steady at the 
reduction noted two weeks ago. We 
quote :
Butter tubs, wooden hoops, 2 in nest, per nest.. 0 42 0 45'

“ •* 3 “ “ ............ 0 70 0 73
“ wire hoops, 2 “ “ .................... 0 63
“ " 3 “ “ ............ 1 00 1 05

Pails, 2 hoops, per doz................................................. 1 95
“ fibre “ ................................................... 3 25

Wash tubs,coiumon and wire hoop, per neat of 3---- 2 00
•* “ “ No. 0, per do 11 V0
“ " “ No. 1, — 8 75
- “ “ No. 2. .... 7 50
" “ No. 3.............................................. 6 40
“ “ neats of No. 1, No. 2 and No. 3  1 90

Butter boxes, per nest of 3, to hold II, 28 and 56
lbs.............................................................................. 0 56

Butter boxes, per nest of 2,to hold 14 and 28 lbs........ 0 29
Butter tubs, fibre and cover, per doz........................... 4 00
Butter moulds, for 1-lb. bricks, per doz...................... 1 85

Glass Fruit Jars—Vriws fur season of 
1900-(N) are as follows:

Glass fruit jars, pints, per gross.................................. 7 75
*• “ quarts, per gross................................. 8 75
“ “ half-gallons ............................................... 11 75
Salad Dressing—There is some demand 

still at following prices:
Durkee’a, per 2-doz. case...................... ...................... *00
Royal, small, per doz..................................................... 2 80

" large. “   4 To
Vinegar (C. à B.), bottles, pints, per doz.................... 1 20

“ “ “ quarts, “   2 10

Sauces—We quote :
Worcestershire, Lea & Perrins 4 pints, per doz........ $2 65

•' “ pints,  6 00
“ White's } pints “  0 90
“ Paterson's 4 pints “   8 90
•• “ pints * ....... 1 7d

Essence of anchovies (C. & B.), per doz........ ..............300
Yorkshire relish (Goodall & Backhouse), per doz........1 90

2222

1729
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COFFEE
S M & A. S. EWING

’■ Coitte a Snci f>»t1 '

“PRINCE OF WALES"

Packed in 1 and 2 lb. Tins.
“ RICH, AROMATIC, DELICIOUS ”

“Assured Quality, Uniformity and Satisfaction."

S.H.&A.S. EWING’S
DELICIOUS

« |/ri|in The original and only Genuine 
11 A K P V \ Preparation for Cleaning Cut- 

I V lery, 6d. and Is. Canisters

‘WELLINGTON1
KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Wnllimrtnn lUTllln T nnrfnn Pmrlond

CLARK’S MINCE MEAT
is packed in Tins—Is, 2s, 3s, 4s, 5s; 
in Wood Pails—25s; Tubs—50s.

If you are looking for quality
Agent :

JOHN FORMAN, - 644 Craig Street
MONTREAL.

Try a sample order.
Buckwheat- Quoted as before at $1.70 

per half sack.
Breakfast Cereals—Prices are quoted 

as follows :
Rolled Oats, 80-lb. sacks, per ewt...................................... 18;»

40-lb. “ •'   1 9j
20-lb. “ “   2 u5
8-lb. *' “   2 25

Com meal, in sacks, per ewt .............................................. 1.85
“ in à sacks, " ................................................ 1 90

HINTS TO BUYERS.
The Customs returns of last week show 

that there were 21,699 pounds of “Sala 
ila” Ceylon tea exported from Toronto to 
the United States: this is tlie tea that 
received the highest award and gold 
medal at St. l.ouis Exposition last year.

A. F. MaeLaren Imperial Cheese Co , 
Limited, agents for Huntley & Palmers. 
Limited, the English biscuit manufactur­
ers, have a large shipment of these goods 
coming in this month. This is the kind 
of article that your customers want for 
( 'hristmas.

A. F. MaeLaren Imperial Cheese Co. 
Limited, are landing ten or eleven , u 
loads of Maconochie Bros.’ peel, pickles, 
sauces, preserved fish, marmalade, etc., 
and have further shipments coming in 
shortly. These goods are coming to the 
front rapidly and only need introduction 
to you to make you as enthusiastic about 
them as are the agents.

A. F. MaeLaren Imperial Cheese Co., 
Limited, call the attention of the groc­
ery trade to their advertisement of maple 
svrups on another page of this issue, the

perusal of which will be found to he very 
interesting.

COMMERCIAL TRAVELERS’ 
OFFICERS.

The quarterly meeting t>f the Do­
minion Commercial Travelers’ Mutual 
Benefit Society was held in Montreal 
last Saturday, with the president, Mr. 
Alex. A. Murphy, in the chair.

A most satisfactory report was read, 
showing an increase in the membership, 
and also an increase in the reserve 
fund.

The nomination of officers for the en­
suing year was then proceeded with, re­
sulting in the election of the following 
gentlemen by acclamation : President, 
J. S. N. Dougall; vice-president, Rich­
ard Booth; treasurer, ('has. Curd: trus­
tees, David Watson, E. D. Copeland, 
Max. Murdock, .7. F. L. Dubreuil, and 
.1. N. Christie.

The newly appointed president, Mr. 
Dougall, retires this year from the 
presidency of the Dominion Commercial 
Travelers’ Association, having filled 
that office for the past two years.

PUSH ON.
Hold up youf head and push on !j,
If you want to succeed and get to 

the top of the tree, devote all your 
thoughts of your business.

School yourself into being all eyes and 
ears.

Never miss the opportunity of meet- 
60

ing men likely to he of use to you. Make 
yourself pleasant to them at first, then 
try to make yourself useful ; then, uiu\ 
lie, they will find you indispensable to 
them.

When you have made up your mind 
to do a thing, do it : let no one divert 
you from the road that leads straight 
to the goal.

Have confidence in yourself. If you 
cannot swim, go and look at people 
swimming, and say to yourself : “Tin > 
ran do it, therefore, I can,” and you 
will do it after two or three “trys.”

Put up with the hard times in a man 
Iv way. and they will be soon over.

No one who lias character ( with or 
without talent) has any business to lie 
poor. Any one who has health and char 
acter must more or less succeed. X 
one liar, any business to vex his friends 
and acquaintances hv grumbling, com 
plaining, or striving to win pity or svin 
pa thy.

Hold up your head, push on, and von 
will get there.

Mr. F. A. Kelly, who has been with 
the Grimm Mfg. Co., Limited, Mont Y 
real, for ten years, representing them 
on the road, was married on the 18th 
ult. to Miss McGarry, of Peterboro.
Ont. Mr. and Mrs. Kelly, after a tour 
through the Eastern States, will take 
up their residence in Montreal. As 
“Fred.” has always been in the maple 
sugar business, the sweetness of mar 
ried life will be thoroughly appreciated.

F
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CONDENSED OR “WANT’ 
AD VERTISEflENT S

Advertisements under this heading. 2c. a word first 
nsertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany al! 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT RATES.

100 words each insertion, 1 year......................... $30 00
" " “ 6 months................ 17 00
•' '• " 3 months................  10 00

60 " “1 year ...................... 17 00
•• " " 6 months................. 10 06
36 " " 1 year....................... 10 00

AGENCIES WANTED.

MANUFACTURERS' agent desires correspond­
ence with British and American manufac- 

terers of grocers' specialties desiring representation 
in Western Canada. Address P.O. Box 702. Win­
nipeg, Man. [47]

ENGLISHMAN, lately representing large pro­
duce house. Manchester, Eng., seeks agency 

fir specialty for Vancouver Island. Address 
Theo. Caldwell, Victoria, B.C. [47]

MECHANICS WANTED.

GROCERY salesman, experienced and good 
hustler for high-class trade ; must be up in 

the business ; state wages expected. McLau'in & 
Dow, Fort William. [1]

BAKER wanted, must be first-class man. W. 
C. Talbot, Aylmer West. [f]

BAKER wanted ; good steady man for bread 
shop ; state wages. Apply to C. Danne< ker, 

Stratford, Ont. [f]

\1/ANTED at once, third miller, capable of 
W taking charge ; part night work ; steady 

situation. Apply, giving references, to Qu mce 
Bros., Delhi. [f]

WANTED immediately, first-class, all-round 
cle k, for general store; state age, salary 

and experience ; none but first-class reed aptly. 
Ledingham & Collett, Willtamsford. [I]

WANTED, a rood, all round retail candy 
maker ; steady work and good pay ; at 

once. T. J. Leary, ' ' The Chocolate Man," Mont­
real. [f]

COMMON SENSE
|Ç|L|_3 f Reaches and Bed-Bugs 

t Rats and Mice

All Dealers and 381 Queen St. W. 
TORONTO, ONT.

Dealers And Common Sense a very good seller lot 
the reason that It gives general satisfaction and eacl 
customer tells others about tame.
Write lor prices.

THE CANADIAN QROCER

THE PATH THE CALF MADE.
One day, through the primeval wood,

A calf walked home, as good calves 
should;

But made a trail, all bent askew,
A crooked trail, as all calves do.

Since then two hundred years have lie.I, 
And I infer, the calf is dead;

But still he left behind his trail,
And thereby hangs my moral tale.

The trail was taken up next day 
By a lone dog that passed that way, 

And then a wise bell-wether sheep 
Pursued the trail o’er vale and steep 

And drew the flock behind him, too,
As good bell-wethers always do.

And from that day, o’er hill and glade, 
Through those old woods a path was 

made;
And many men wound in and out,

And dodged and turned and bent about 
And uttered words of righteous wrath 

Because ’twas such a crooked path.

But still they followed—do not laugh — 
The first migrations of that calf, 

And through this winding wood way 
stalked,

Because he wobbled when lie walked

This forest path became a lane,
That bent and turned, and turned 

again ;
This crooked lane became a road, 

Where many a poor horse, with his 
load,

Toiled on beneath the burning sun, 
And traveled some three miles in one; 

And thus a century and a half
They trod in the footsteps of the calf.

The years passed on in swiftness fleet, 
The road became a village street ; 

And this, before men were aware,
A city’s crowded thoroughfare ;

And soon the central street was this 
Of a renowned metropolis :

And men two centuries and a half 
Trod in the footsteps of that calf.

Each day a hundred thousand men 
Followed the zigzag calf about.

And o’er his crooked journey went 
The traffic of a continent.

A hundred thousand men were led 
Bv one calf near three centuries dead, 

They followed still his crooked way 
And lost one hundred years a day; 

For such reverence is lent 
To well established precedent.

A moral lesson this might teach.
Were I ordained and called to preach: 

For men are prone to go it blind 
Along the calf paths of the mind,

And work away from sun to sun 
To do what other men have done.

They follow in the beaten track.
And out. and in, and forth, and hack, 

And still their devious course pursue,
To keep the paths that others do.

But how the wise old wood gods laugh 
Who saw the first primeval calf,

Ah ! many things this tale might teach, 
But I am not ordained to preach.

—National Live Stock Reporter.
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A CASE OF LUCK.
Here are two striking advertisements 

which appeared once in a local news­
paper. The first ran :

“In consequence of annoying mistakes, 
Thomas Smith, the baker, begs to an­
nounce that he is not the same person 
as Thomas Smith, the sweep, and that 
he has no connection with the latter 
individual.”

The second, which appeared the fol­
lowing day. ran ; “Thomas Smith, the 
sweep, who was stated yesterday to be 
a different person from, and to be in no 
way connected with. Thomas Smith, 
.the baker, wishes, for the sake of dis­
tinction. to lie known in future as 
Lucky Thomas Smith.”

iA
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At the Desk
is where the most worry is en­
countered—to keep accounts 
straight—to have them al­
ways up-to-date, and to be 
able to render them when 
they are due. Adopt the

MONTHLY
ACCOUNT

SYSTEM
, and you eliminate at least one- 

half the amount of work and 
worry.

Your customers will be better 
pleased when they get their 
accounts every month. Mer­
chants all over the country 
will tell you they would not 
revert back to the old style 
again under any considera­
tion.

We Manufacture Systems Tor All 
Kinds of Business.
Write for Catalogue A.

The Rolfa L Crain Co., Limited
Ottawa, Canada

Toronto :: Montreal :: Winnipeg
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To delight Housewives and Children

VLEENA FIGS
in

Fancy Baskets

AN INDUSTRY FOR YARMOUTH.
ANY years ago, in fact since the 

first settlement of Yarmouth, its 
inhabitants have been deeply in­

terested in the fisheries—not only so, but 
many of its hardy sons have toiled and 
built vessels for the purpose of prosecut­
ing this industry.

As the place advanced in population 
and in enterprise the list of fishing ves­
sels grew in proportion and for many 
years every resident could point with 
pride as well to its fishing as to its 
deep sea sailing fleet.

Yarmouth seemed particularly adapted 
to the prosecution of the fishing busi­
ness, hut of late years, through some 
ill-starred fate, the fleet has dwindled 
until to-day there are hut few, alas too 
few, vessel's engaged in this important 
enterprise.

This is not as it should he, and Yar- 
mouthians can easily take a lesson from 
their neighbors in Digby and Lunenburg 
Counties. For several years past quite 
a fleet of Digby vessels have entered 
Yarmouth with fares of fish caught im­
mediately off their shores, and last week 
1 wo Lunenburg vessels also came here 
with full fares to obtain some supplies.

With the best shore fishing grounds at 
hand and with a long experience in the 
construction of all sorts of vessels, it 
really appears to be too bad that not 
more of the coming generation are en­
gaged in this hardy hut lucrative indus­
try.

INTERESTING TO POULTRY MEN.
Some practical experiments have been 

made by the American Government as 
to the proper construction of poultry 
houses, how much space should be allow­
ed to a given number of fowls, etc.

At the experiment station in Maine it 
was found that the best possible results 
were obtained by allowing from eight to 
ten feet of floor space for each hen.

After scientifically ascertaining the 
number of respirations a minute of a 
fowl, the poultry man says that in a 
wooden poultry house with the ventila­
tion at the top the air apparently 
changes about four times an hour.

Each bird must, therefore, have at 
least the amount of space mentioned 
above allotted to it. Overcrowding is 
said to diminish egg production and en­
courage croup, tuberculosis and other 
diseases. The air in a house with the 
hot tom out is said to be twice as good 
as one with the bottom in, the air 
changing twice as quickly, probably ac­
companied by a draft.

A GOOD REPORT OF THE LAND.
One of the greatest Canadian enthus­

iasts in the trade is surely Martin Nier- 
meyer, export manager for G. F. Sut­
ton & Sons, London, England.

Mr. Niermeyer has recently returned 
to England from a trip round the world 
which occupied almost two years, dur­
ing which time he visited almost every

£

part of the British Empire. Of all the 
countries in the world, however, Canada 
attracts him most forcibly, and though 
lie reached Halifax in February and did 
not arrive in Vancouver until April, he 
considers his Winter’s experience one of 
the pleasantest he ever had. According 
to his judgment Norway and Sweden do 
not begin to compare with the west of 
Canada in point of scenery and climate. 
Mr. Niermeyer has been considerably on 
the move during the past 21) years, and 
is a much-traveled man, and though he 
visited Canada a few years ago he had 
not been across the country from Winni­
peg to the coast. He is greatly impress­
ed with the possibilities of Canada, and 
loses no opportunity of speaking in 
glowing terms to British merchants and 
manufacturers with whom he comes in 
contact.

TRANSPORT OF GRAIN.
As a result of the situation at tin­

eas tern terminals of the lake grain route 
the C.P.K. has made arrangements for 
shipping a million and a half bushels of 
wheat all-rail before the close of naviga­
tion. This grain is being sent forward 
for exporters who are unable to fulfil 
their obligations in any other manner. 
Although it is understood that the rail­
way company is giving an exceptionally 
favorable rate, the exporters stand to 
lose a considerable sum by being com­
pelled to ship by rail instead of by wa­
ter.

THE BEST
is what you want every time and what your customers want all the time, and

every time you sell

JAMES’ DOME BLACK LEAD
your customers are getting the best stove polish that has been on the market for

over half a century.
W. Q. A. LAM BE & CO., Canadian Agents.
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WANTED

1,000
GROCER. CLERKS

to secure subscriptions for THE BUSINESS MAGA­
ZINE. We will pay you 50 cents on every yearly subscrip­
tion you send us.

This is an excellent opportunity to make money, as every 
business men will see it is to his best interests to subscribe. 
Call his attention to the following facts and secure his 
subscription :

THE BUSINESS MAGAZINE is designed to aid 
the busy man in his reading.

Hundreds of excellent magazines are being published, con­
taining many articles the modern business man should read.

He has not time to read and cull from them the timely, 
interesting, entertaining and helpful articles he needs; we do 
that for him.

THE BUSINESS MAGAZINE contains each 
month a varied and carefully selected series of articles from 
the best magazines of the world.

In addition to this, the magazine will contain three other 
strong features :

A very complete list or index of the other important 
articles of the month and where they are to be found, but for 
which there is not room in the current issue of THE 
BUSINESS MAGAZINE.

A list of new books of special interest to business men.
And as the number of magazines in Canada from which 

extracts can be made is small, one or two interesting original 
articles on Canadian men and affairs will be published.

Annual subscription Two Dollars.

The MacLEAN PUBLISHING COMPANY, Limited
MONTREAL TORONTO WINNIPEG LONDON, ENG.

WALL PAPER.
W» Have the factory equipment— 
the shipping facilities—the office 
system — the selling staff - WE 
HAVE THE GOODS to guaran­
tee satisfaction and profit to the 
dealer handling our "Wall Papers.

Have Our Salesman Show You the lint, orWrite for Samples

STAUNTONS Limited
TORONTO

____

ififv ill' i

CABINET MAPLE SYRUP
SUPERIOR TO ALL OTHERS

Ask your jobber for Cabinet Maple Syrup. Do not allow him to substitute an. inferior article because it is cheap.
WE QUOTE !

6 1-gal. tins to case, wine measure, 84.50 per case 2* pints to case, wine measure, $2.50 per case 
12 ^-gal. “ “ “ 4.80 “ 12 qrt. bottles, 2.40
24^-gal. “ “ “ 4.80 “ 5-gal. tin, Imperial measure,1 to case, 3.90 “

We prepay freight on Iota of 3 cases or more.

If your jobber cannot or will not sell you Cabinet Maple Syrup, mail your order to our address, you will be sure of 
prompt shipment and fresh goods.

THE MONTREAL MAPLE CO.
88 GREY NUN ST., MONTREAL, QUE.

WALKER BINS
The Ideal Grocery Store Fixture

The Walker Pivoted Bin and Store Fixture Co.
BERLIN, Ontario
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“ENTERPRISE”
A M W The buzz of customers—the ring of the cash register—the clink of coin

increase in a grocery store that is Enterprising in methods and equip 
M ~ / 1 m ment. ' An "Enterprise” Electrically Driven Coffee Mill decrease-M / ft M k. expense, increases business. A novelty a few years ago, now s

necessity in every grocery. :: :a

The illustration shows our mill No. 83 fitted with £ H.P. 
motor, furnished for either direct or alternating current. It 
is 30 inches high, 22 inches long, 14 inches wide and weighs 
115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of 
coffee. It will granulate 1 pound of coffee a minute or pul­
verize \ pound a minute. Each machine is equipped with 
pulverizing grinders and can be regulated for fine or coarse 
grinding while running.

We will be pleased to send prices and practical sugges­
tions ; also our catalogue showing complete line of Mills, 
Food Choppers and other “Enterprise” grocers’ specialties

THE ENTERPRISE MEG. CO. OF PA.,
Philadelphia.

A

• la*'*

« ••the FAIRBANKplan
LOOK INTO IT

and see just what “ The Fairbank Plan” is. 
While we spend hundreds of thousands of dollars 
every year advertising the six great Fairbank 
specialties:

Gold Dust Washing Powder 
Fairy Soap, Copco Soap 

Fairbank's Glycerine-Tar Soap 
Fairbank’s Scouring Soap 
Fairbank’s Sanitary Soap

and educating the public regarding them ; and while we intend to continue doing this, we realize fully 
that advertising alone has not accomplished the splendid results we have enjoyed in the sale of these 
goods, but that “the man behind the counter" has been an important factor in extending and increasing 
our trade. It was the realization of this fact that gave birth to “The Fairbank Plan,” as a method 
of rewarding the retail clerks for their earnest co-operation in selling these goods and, consequently, a 
portion of our immense advertising appropriation is now set aside for the recognition of the dealer and
nis clerks. . „

“The Fairbank Plan” is an absolutely fair method of rewarding the clerk in direct proportion 
to the interest displayed in pushing the six specialties, as each package of these goods is couponed in 
such a manner that the coupon can be easily removed before the goods pass into the hands of the 
consumer. For these coupons we offer many valuable articles.

If you will send for an illustrated premium list of “The Fairbank Plan” it will convince you 
that this is no cheap trading-stamp scheme.

THE N. K. FAIRBANK COMPANY - Montreal, Canada.
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Have you ordered your season’s supply of

CANNED FRUITS ?
If you haven’t, don’t you think you should ?
You know that all fruits are scarce this season.
The bumper crops in the West, together with the immense railway 

and other] building operations, mean prosperity.

Consumers this season will not be content to eat dried fruit. They 
will want the best, i.e., Canned F TU it, packed by

THE

CANADIAN CANNERS, LIMITED
It is just a question if the supply will equal the demand, 

therefore,

BUY NOW
Remember. The Canadian Canners’ heavy syrup fruits are preserved 

with pure cane granulated sugar, in extra heavy syrup.

No imperfect or inferior fruitjs. allowed^to be used.
The Canadian Canners’ fruits are equal to the best homemade fruits.

INSIST upon getting the following brands:

“Canada First” (Aylmer)
“ Lynnvalley ” ( Simcoe)
“ Auto " (Canadian Canners) 
“ Log Cabin ” (Trenton)
“Lion" (Boulter)
“ Grand River " (Lalor)

“ Horseshoe ” ( Bowlby) 
“ Maple Leaf” (Delhi) 
“Little Chief” (Picton) 
“Kent” (Chatham)
“ Thistle ” (Brighton) 

Etc.

Every can guaranteed.
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BOOKS FOR 
BUSINESS MEN

Business Short Guts
The largest, the best, the most prac­

tical book of experts’ short cuts ever 
published.

Contains much valuable information
on :
Labor Saving Methods, Advertising, Loose-Leaf Led­
ger Devices, Checking Systems, Mathematical Short 
Cuts, Correspondence Helps, Card Systems, etc.

$1.00 Post Paid

Manufacturing Cost
By H. L. C. Hall

This book is a new departure in the 
wav of a book on “ cost accounting. ” In 
it you will find treated the principles of 
the science instead of a description of what 
some one else has done. Other people’s 
systems do not interest you unless you can 
apply them to your own uses, hence only 
those which can be applied to your own 
needs are touched upon.

The Buyer, The Manager, The Superintendent, The 
Book-keeper, The Secretary, The Sales Agent and all 
those Interested In knowing “ what It costs’’ should 
secure a copy. Send for circular

Price, $3.00 Post Paid

Thorne’s
Twentieth Century '

and Business Practice
By W. W. Thome

Mr. W. W. Thorne is the acknow­
ledged leading authority on Book-keeping 
in the United States and Canada. The 
Ontario Government recently engaged Mr. 
Thorne to re-model the book-keeping 
system of the Province.

The Index
of this book contains over nine hundred 
references and is so arranged that any 
subject can be referred to instantly.

Some Subjects Treated
Accounts Receivable 
Adjustments 
Averaging Accounts 
Balance Sheet 
Bank Accounting 
Capital Stock 
Cash Books 
Checking Systems 
Cross Entry 
Depreciation 
Expense

Etc.,

Accounts Payable

Bad Debts
Bond Accounts
Capital
Card Ledgers
Cash Discounts
Cost Accounts
Distribution of Accounts
Double Entry
Installments
Journals
Merchandise Accounts 
Etc.

If you are a book-keeper you cannot 
do without it.

If you are a business man it will be 
worth money to you.

Price, $3.00 Post Ptid, Bound in Half Leather

The MacLean f .Co,
Unfilled

Toronto
Bonlnal
Wipalpog

Fresh and Cured Fish

JAPAN’S GREAT FISHERIES.

JAPAN leads the world in the econ­
omical and scientific development of 
its fisheries. It has more persons 

engaged in this industry, says Dr. H. 
M. Smith, than any other nation. 
Sharks are among the commonest food 
fishes of Japan. They are sent to the 
markets to be “butchered,” like beeves 
in other countries. The extent of the 
Japanese fisheries may be judged from 
the size of the nets employed by the 
fishermen. Doctor Smith tells, in the 
National Geographic Magazine, of a net 
employed for catching yellowtails which 
was more than a mile long. It had a 
hag 900 feet long, 250 feet wide at its 
mouth and 125 feet deep. On one occa­
sion 10,000 fish, averaging 20 pounds in 
weight, were taken at a single haul.

NEW FISHERY STATION.
Five new fishery stations will be open­

ed on the lower Detroit River by the 
Dominion Government, four on Fighting 
Island and one on Bois Blanc Island. 
Their chief purpose will be to gather 
spawn and eggs for the Government fish 
hatchery at Sandwich. The work will 
be under the supervision of Mr. William 
Parker, who has charge of the Sand­
wich hatchery.

COD PRICES IRREGULAR.
A Newfoundland paper is responsible 

for saying : “There is no doubt the 
price of fish is far from fixed or steady 
just now. A quantity of large cod 
caught off this port the past season and 
well cured, sold to one firm for $6.70, 
while another firm gave $6.80 for simi­
lar fish. Competition in buying is very 
keen, but there is nothing to warrant 
such figures. No one wishes to see a 
collapse of any one business house, but 
how can a firm exist that pays out 
money with a surety of loss ? Fisher­
men themselves will be the sufferers 
eventually. If fish ruled at say $5 this 
autumn it would be better all round.”

FISH NOTES.
The Dominion Government has not 

this year extended the season for taking 
whitefish and salmon trout for the usual 
ten days, and as a result the close sea­
son commenced on- November 1st and 
will continue throughout the month. 
There is one exception to this rule, 
namely, that whitefish may be taken in 
Lake Erie in the waters bounding the 
Counties of Kent, Haldimand and Monck 
where the close season has been abol­
ished.

• * *

Professor Prince, Commissioner of 
Fisheries, has returned to Ottawa af­
ter an absence of several weeks in Brit- 
ish Columbia. Thè commission that '1 
have been sitting there adjourned until 
November 9th, when a conference will 
be held at Seattle with commissioners 
from the State of Washington to con­
sider joint action for the protection of

the salmon fisheries. The Georgian Bay 
Commission, owing to rough and bois­
terous weather, have postponed sittings 
until next Spring. ••

* * *

Notwithstanding the reported scarcity 
of oysters on Prince Edward Island, 
heavy shipments are being made, the 
boats running to the mainland carrying 
hundreds of barrels each trip. The 
lareest single shipment was on Saturday 
last, when the boat from Summerside 
for Point du Chene landed 400 barrels 
at the latter place. Tliesi ■ . - .vt-re
all for the upper Canadian market, 
where the demand is, as usual, good. 
The best hand picked oysters are quot­
ed in Halifax at $7 per barrel.

* * «

A letter has been received at the On­
tario Fisheries Department from a gen­
tleman in England asking as to the 
feasibility of transporting Canadian 
black bass to the Old Country. The 
writer wants to stock some private 
waters. Mr. S. T. Bastedo, superinten­
dent of the department, replied, saying 
that twenty years ago a shipment was 
made. He recommends that fish hatch­
ed this year should be only about four 
or five inches long, and would be hardy 
enough to stand a voyage.

* * *

The Department of Marine and Fish­
eries has decided to build a steamboat 
for the use of officers of the department 
employed on Lake Winnipeg. The craft 
will cost $10,000, and will be built at 
Selkirk during the coming Winter. Up 
to the present the department has been 
compelled to hire boats, and the outlay 
has been so great that it was decided 
to build a Government boat. The engi­
neers engaged in the hydrographic sur­
vey of Lake Winnipeg and the officers 
connected with the fisheries will have 
the new boat at their command con­
stantly, and the cost will he saved in 
less than two seasons.

• * *

The enormous business being done in 
British Columbia halibut by the New 
England Fish Co., of Boston, has been 
the subject of a good deal of protest by 
Canadians interested in the same line. 
The principal grievance lies in the fact 
or the alleged fact, that these splendid 
fish, some of which weigh several hun­
dred pounds, arc caught in what are re­
garded as Canadian waters. The halibut 
is plentiful along the Pacific .coast from 
California to Alaska. T iiso abound 
in Hecate Straits and Dixon Entrance 
off Port Simpson.

The magnitude of the above company’s 
operations may be gleaned from the 
fact that last year it paid in express 
charges alone to the C.P.R. over $300,- 
000, whilst their catch was nearly half 
that of the whole Pacific coast, which 
amounted to 25,000,000 pounds.

The stock of J. S. Armstrong & Ma- 
clium, grocers, St. John, N.B., has been 
sold to F. E. Williams, Limited, at 63 
ceuIs on the dollar.

4734
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JERSEY CREAM YEAST CAKES
We regret to say we receive numerous letters stating they are 

unable to have orders filled when ordered through their regular 
Wholesale House. While we prefer to have JERSEY CREAM sold by 
the wholesale trade, we do not want you ever to be witliout it—so if 
JERSEY CREAM is cut out write us direct, add a barrel of sugar which 
will make freight. If you do this a few times the Grocery traveller 
who sells you will then see that you get JERSEY CREAM. Remember, 
JERSEY CREAM YEAST CAKES are the best in Canada—and that they 
pay you the best profit. We guarantee every package of JERSEY 
CREAM YEAST CAKE sold. _________

LUMSDEN BROS., r™p*tor» Hamilton Yeast Co.
HAMILTON, - ONTARIO

You'll Be Sure 
To Handle
“Acadia” Prepared Codfish
Some day,

if you don’t happen to handle it now, and then you’ll wish 
you had tried its selling powers long ago. Why not try it 
now that you may longer enjoy the profits of handling a 
popular and fast-selling article?

-----------------------AGENTS I-----------------------

A. H. Brittain éè Co., Board of Trade Building, Montreal.
Reginald Lawson, Winnipeg; Chas. Milne, Vancouver, B.C.
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McWILLIAM

TORONTO, ONT.

Be sure and get our prices for

Oranges 
Almeria Grapes 

Figs, Dates 
Nuts, Etc.

Have full lines, and prices are right.

NEW CROP

Florida Oranges 
Messina Lemons

Ripe and Well Colored.

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON <6 CO.
INQERSOLL

Eetebllehed - -

It pays to keep Essences 
like

SHIRRIFF’S
FLAVORING
ESSENCES

They are sure sellers, and 
absolutely reliable.

Have you them ?

Manufactured by

Imperial Extract Co.
TORONTO

Green Fruits and Vegetables

AN INEXPENSIVE SHOW CASE.

MOST storekeepers have experienced 
more or less difficulty in dis 
playing their stock of dried 

fruits. This question, however, has 
been solved in an easy and effectual way 
by some ingenious storekeepers. A case 
is made about the length of an ordinary 
counter, and any convenient width, a 
foot high at the back and 7 or b inches 
high in front. It is then divided into as 
many compartments as is required for 
the various kinds of fruit. This case 
can be placed either on a counter or a 
convenient shelf. By lilfing each com­
partment with a nice show of fruit, and 
a neat show ticket at the back, custom­
ers are at once face to face with an at­
tractive and suggestive display. The 
addition of sliding glass tops will add 
to the appearance and more than repay 
the outlay by protecting and preserving 
from the atmosphere.

METHODS OF SELLING FRUIT.
O OME very interesting and in- 

structive remarks have beep__made 
^ by Mr. A. E. Sherrington, of 
Walkerton, in the Canadian Horticul­
turist, on the packing and selling of 
Canadian fruits, from observations when 
visiting Europe. We give the remarks, 
for the benefit of our readers :

‘After visiting all of the principal 
fruit markets in England and Scotland,
J am more convinced than ever that co­
operation among the growers and ship­
pers of Canada and other countries is 
an absolute necessity if the growers are 
to retain that market and receive a 
share of the profits on the products of 
the orchard. 1 saw some dickering in 
Great Britain last Summer that could 
scarcely be called square dealing, in 
fact, it was anything but square. Who 
was the loser in this particular transac­
tion i No orie but the shipper. The 
commission merchant had his commis­
sion and was at no loss. The time is 
coming when our fruit and other pro­
duce will be sold f.o.b. here, instead of 
by consignment.

•‘Retail merchants I saw expressed 
themselves as very much pleased with 
our method of co-operation in packing 
apples, and agreed that all products 
should be sold direct, ami not handled 
on commission.

“I interviewed several retail fruiter­
ers in regard to shipping apples in 
boxes. A number of them had had no 
experience with boxes, but said tAv 
were willing to give them a trial, Re­
lieving that they would be very con­
venient for their trade. Others who had 
handled apples in boxes were perfectly 
satisfied that it is the right package for 
the finer sorts. ,

During tha short time that I was ih 
Europe I had no difficulty in arranging 
with reliable parties to take all their 
requirements from our co-operative as­
sociation f.o.b. here. If the right 
kind of man was over there one season

he would be able to place nearly all the 
apples grown in Ontario by straight 
sales to reliable parties. It does not 
pay to send anything to Europe but 
first-class goods. When good fruit was 
offered the buyers vied with each other 
in bidding but when the goods were in 
ferior bidding was slow.

‘Tt is a great mistake to mark the 
barrels wrongly. 1 saw some apples on 
Covent Garden Market, London, put up 
at Cloborne, Ont., marked XXX Duchess. 
1 opened some of the barrels and found 
one marked XXX Duchess which had 
not a Duchess in the barrel. They were 
green apples without a particle of color. 
Another barrel contained Duchess, but 
only number two, and marked XXX. 
This kind of packing will not do. It 
can be prevented by co-operation in 
packing.

“The need for greater co-operation on 
the part of Canadian growers becomes 
more apparent every ,vear. Co-opera 
tion will mean better packing and higli 
er prices, and will strengthen the fruit 
industry in all its branches. Wherever it 
has been given an honest trial in On 
tario it has been a great success. The 
more of these associations we can have 
the better for the growers of the Pro 
vince.’’ -----

THE APPLE TRADE.
There is great dissatisfaction among 

fruit dealers over the apple trade in St. 
•John, both as regards the packing done 
in Nova Scotia and the inspection there. 
It is stated that the duties of the in 
spector as carried out are to see that 
the barrels are all marked with the 
packer's name, the variety of fruit and 
the classification. If the marking is all 
right the barrels are passed, and no at 
tention is paid to the quality of the 
fruit, to see whether it corresponds 
with the markings.

ONTARIO MARKETS. 
Green Fruits.

Business has shown a good deal of ac­
tivity during Hie week under‘review.

Oranges are coming in in good form, 
and prices have evened down somewhat.

Lemons are also easier in price, al 
though supply is not over-abundant.

Bananas continue firm, with every in­
dication of demand materially improv­
ing.

Grapes are active with previous quo­
tations ruling firm.

The domestic fruits arc still coming in 
in fair quantities.' The trade in apples 
is very good with arrivals scarcely suf­
ficient. to fill early orders. Best quality 
apples are ruling high and good grade 
apples are easily placed.

We quote :
Oranges, Jamaica, per barrel. ...
Oranges, Florida, per box............
Lemons, new Messinas................
Bananas.large bunches, orated.. 
Bananas, 8*s, per bunch, crated... 
Peaches, domestic, per basket..
Tokay grapes.................................
Almeria «rapes, per barrel..........
Apples, barrels......................
Cranberries, late Howes, per bbl. 

“ crates............. . .

4 50 5 on 
.... 3 LU 
3 50 4 « 
1 50 1 8) 
1 10 1 35 
0 30 0 75 
.... 3 OU 
6 00 î 50 
.... 3 f>0 
— 12 00 
.... 4 00
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Vegetables.
The local market for vegetables has 

not been marked by any great activity. 
Demand continues steady with no par­
ticular feature of interest.

Tomatoes are practically finished for 
the season.

Potatoes are showing increased de­
mand and remain firm at !)0c. per bag.

We quote f
* Jersey sweer potatoes..............................................  2 75 3 25

Potatoes, per bag.............................................................. u 90
Ouions, per biuhel............................................................ 0 75
Spanish onions, per small crate.......... .......................... 100

*' large cases............................................. 2 75
Cabbage, per doz........................  ................................. 0 40
Cauliflowers, domestic, perdez............................. 0 75 1 25
Beets, per bushel............................................................... 0 50
Carrots, per bushel............................................................ 0 50
Lettuce, per doz. bunches .............................................. 0 30
Water Cress,per doz..........................................................  0 20
Parsley, " "   0 20
Mint, per doz bunches ...................................................  0 20
Green peppers, per basket............................................... 0 5J
Celery, per dozen....................................................  0 86 0 50
Vegetable marrows, per dozen...................................... 0 75
Parsnips, per bushel...............................................  0 50 0 60
Squash, " doz....................................................  0 75 1 00
Artichokes, per bushel ............................................... 1 00
Salsify, per dozen bundles............................................ 0 40

QUEBEC MARKETS.
Green Fruits.

Trade has been a little brighter this 
week, mostly attributed to the last 
sailings of the boats to the lower ports 
and buyers anxious to get in stock be­
fore cold weather sets in.

Jamaica oranges are doing a little 
better on account of their condition and 
quality being more palatable than they 
have been, and prices show an advance 
of 25c. to 50c. per barrel.

New crop lemons are a little lower, 
selling from $3.50 to $4.

Nova Scotia cranberries are very 
firm, selling from $8.50 to $9.50 per 
barrel.

Almeria grapes are steady with an 
upward tendency, due to light receipts 
and prices being much higher in United 
States markets. Stocks are light here, 
which looks like higher prices shortly.

Spanish onions in crates are selling 
80c. to 85c.; in cases $2.50 to $3.75.

lied onions are selling at 90c. per bag 
and $2.50 to $2.75 per barrel, the lat­
ter price being for large, fancy stock.

Apples show an improvement' in this 
market, the better variety, such as 
Spies, Baldwins, Greenings and Itus- 
sets, in good demand and selling from 
$3.75 to $4.25; other varieties are in 
light demand and selling from $2.75 to 
$3.50. European markets report higher 
prices, but results do not seem to justi­
fy quotations that have been accepted 
here. Shipments arc lighter this week, 
and cables ought to show higher prices 

^ at next week’s sales. We quote :
U»les, vertu......................................................................... 0 041
Bananas ..................................................................  1 85 2 25
Oocoanute, per b*g of 100............................................... 3 75
Pineapples.............................................................. 4 00 4 50
Jamaica grape fruit, per box.............................. 5 00 5 50
Apples................................................................. .. 2 25 4 25
Sweet potatoes, per bbl.......................................... 2 60 3 <5
Lemons, per box ....................................................  3 5J 4 00
Jamaica oranges, per bbl...............................................  4 00
Grapes, Almeria, extra fancy Longkeepers................. 7 00

' Fancy................................................................... 6 50
" Choice.................................................................. 6 00
“ California Tokay, per crate............................. 3 60

Vc retables.
The vegetable market shown no 

change from last week.
Potatoes are coming in in good sup­

ply and prices are steady.
•California reports a very fine crop of 

celery, but it is not expected that the 
first car will reach this market before 
about the beginning of December.

Onions continue strong in price, the

New Dates are Here
WE HAVE THEM AND ARE SELLING FAST

Hallowees, Sairs and Turkish

RIPE NEW MESSINA LEMONS
We guarantee no green lemons, but perfect, ripe, waxy fruit. 

Our HOME GUARD BRAND is a beauty.

FLORIDA ORANGES
Eating quality tine now. Heavy, juicy and sweet,

$8.50 per box.
OYSTERS and FINNAN HADDIE

WHITE, Sc CO., Limited, Toronto
HAMILTON : Phone 1115. Phone Main 4106.

W. B Stringer The Smile! J J McCabe

Handle “ST. NICHOLAS ” and you’ll wear “ the smile." It's the 
finest brand of Lemons put up in Sunny Italy. Equal pack front top 
to bottom—equal profit from top to bottom.

W. B. STRINGER & CO., Wholesale Fruit Brokers, TORONTO, Sole Agents

f. T. JAMES CO., Limited
FRUITS, FISH AND OYSTERS

Florida Oranges, Almeria Grapes, New Messina Lemons, New Golden Dates. 
Now in stock or due to arrive.

New Fruit Warehouse, 33 Church St. Telephone Main 5048

Don’t buy your Mdldgd GrdpeS
until you get our prices.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO.
Consignments ef Poultry, Sutter, Egge, Etc., Solicited.

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

______________ Headquarters: TORONTO
SUCCESSORS TO

Husband Bros. Co., Toronto ; S. M. Culp, Beamsville ; 
C. P. Carpenter & Son, Winona ; Griffith & Woolverton, 
Grimsby ; Titterington Bros., St. Catharines ; Thos. Oliphant, 

Clarkson ; C. Lowrey, Queenston.

Malaga Grapes, Cranberries, 
Lemons, Florida Oranges.
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Tally One 
for the Busy Store

I’ll wager the store that is busy has my goods 
in ample quantity. One dealer tells me he sells 
more of the E.D S Brand than all other brands put 
together. He gives two reasons : Reliability, Price.
This dealer thinks out things and so “keeps busy.”
He knows the E.D.S. Brand of Jams, Jellies and 
Sealed Fruits in Glass are the fruits to make room for. If you ordered a 
trial supply you would soon see the truthfulness of this. Do it to-day.

The Eby, tilain Co.. Limited, are Toronto agents for these Jams, Jellies, etc. ; Wm. H. Dunn, agent 
for Montreal and Province of Quebec : Mason & Hickey, 108 Princess St., Winnipeg, agents for Winni­
peg and the Northwest; Lucas. Steele & Bristol, agents for Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.

EXTRA FANCY
FRESH ARRIVALS

New Messina and California Lemons
Aimeria Grapes, Florida Oranges 

New Hallowee and Sair Dates New Eieme and Tap Figs
Price Right. Quality the Best 

HUGH WALKER & SON, - - GUELPH, ONT.

Cultivate your Biscuit trade by ordering e
McLAUCHLAN’S

Cream Soda Biscuits
MoLAUCHLAN * SONS CO. Limited, Manufaoturere, OWEN SOUND, Canada

This design a guar 
antee of quality.

THIN CASE LINING PAPER
FOR SHOE CASES S£tfBA.7

Canada Paper Co.
ÂLL SIZES

SAMPLKS AND PRICKS 
FOR THK ASKING. TORONTO limited MONTREAL!

THAT WORD
DIAMOND

on Maple Syrup means Purity and 
Exoellenoy Of flavor equal to fiesh- 
sap syrup direct from the bush.

ALL JOBBERS

Sugars Limited, Montreal

Telegrams: “Sfgvro," Glasgow.

APPLES A SPECIALTY
THOMSON & MATHIESON

Green and Dried Fruit 
Salesmen, Glasgow, Scotland.

References: The Bank of British North America, Mont 
real. The Canadian Government Agency, 52 St. Enoch 
Square, Glasgow. Traders' Bank, Burlington Ont 

ABC Code. 4th Edition used.

POTATOES
Let me quote a price on a car of my cele- 

tinted Selected Delaware Potatoes
delivered at your station.

R. W. HANNAH
MO Beard at Trade Building, TOBSMTO

scarcity of red quality enhancing the 
value materially of this desirable grade. 
We quote : 1
Mint, per do*, buncoes...................................................... o 15
Persley, " " ...........................................  0 25 0 35
Sage, per do*.................................................... K............. 100
Beets, new, per doz.......................................... .X. 0 12 o 15
Egg plant, per dozen............................................. a 00
Green onions, per bbl.......................................________ 2 00
Cauliflowers, home grown, per doz................................ 150
Green peppers, per basket................................................ 0 70
Cranberries, per bbl................................................. 8 50 9 50
Home-grown cabbage, per doz....................................... 0 40
Tomatoes, box................................................................... 10 20
Home grown cabbage, per doz....................................... 0 40
Spanish Onions, cases ........... ............................. 2 50 2 75
n " crates.......................................... 0 80 0 85
Red onions, brl......................................................... 2 50 2 75
Turnips, bag......................................................................  0 75
Sweet potatoes......................................................... 2 25 2 60

MANITOBA.
Green Fruits.

Prices are quoted as follows :
Apples, Ontario Northern Spys, per bbl...................... 4 50

“ “ Baldwins and other red vari-
ties, per bbl.............................. 4 00

“ “ Greenings, per bbl.............................. 3 75
“ Fancy snow, XXX, “   4 75

Aimeria grapes, p* r keg................................................. 6 50
Jersey cranberries, per bbl...........................................  12 00
Cape Cod cranberries, per bbl......................................  11 00
Late Valencia oranges, 15* s to 250s, per case............... 6 50

“ '* 126s. 2:0s, 3 4s '   6 00
Jamaica oranges, per ca<e.............................................. 5 50
California lemons, “     8 50

Vegetables.
We quote :

Spanish onions, per case............................................... 1 25
Sweet potatoes, per bbl................................................. 5 50
Tomat- es, per basket....................................................  0 50
Cape Cod cranberries, per bbl...................................... 10 00
Parsley.............................................................  0 40
Mint.......................................................................  0 45
Native onions, per lb....................................................... 0 04
Carrots, per bush.............................................................  0 40
Beets, "   0 80
Turnips " .................... '...... ....................  0 40
Potatoes "   0 66
Celery, per doz...........................................................   0 40
Lettuce, per doz.............................................................. 0 50
Radishes “ ......... -.................................................. 0 50
Cucumbers "     0 60
Green onions,................................................................... 0 40
Egyptian onions, per lb.................................................  0 03|
New California cabbage, per lb..................................... 0 02
Australian onions, per lb................................................. 0 05
Bermuda onions, per case.............................................. 2 CO
New Potatoes, per lb........................................................ 0 02

ST. JOHN, N.B.
Green Fruit.—Apples are high, at 

least for good stock. Ontario apples 
are now here and sell quite freely at 
full figures. While there are almost 
daily auctions of Nova Scotia apples, 
only the poorer grades are sold in this 
way, and prices this year are not as 
good as usual.

Oranges, rather out of season. Ja 
maicas are inclined to be poor. A few 
Floridas are seen, but it is too early 
for good fruit.

Lemons, while high, are rather easig/.
Small fruits, as grapes, etc., ^largely 

out of the market, except Malaga anil 
Tokay grapes.

VANCOUVER, B.C.
Fruits—Apples still in large supply, 

and local stock fill all grades. Demand 
large, with prices ranging from 75c. to 
$1.75 per box.

Some Winter pears still offering, the 
price from $1 to $1.75 per box.

California grapes in large supply yet. 
with quotations from $1.25 to $2 per 
crate. ...

Vegetables—Potatoes still maintain 
strong position, Ashcrofts being worth 
up to $28 per ton, and few offering. Lo­
cal lower mainland potatoes from $14 
to $18 per ton. Field roots, turnips, 
carrots, beets, etc., are in good sup­
ply, and prices still low. Cabbage is 
not so plentiful for Winter storing, and 
price is fairly firm at 24 and 3c. per lb.
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BUY

Star Brand
COTTON
CLOTHES
LINES
-AND-

COTTON
TWINE

Cotton Lines are ss cheap as Sisal or Manila 
and much better.

For sole by all Wholesale Dealers

45 HIGHEST AWARDS 
fn Europe and America

Walter Baker & Go., Ltd.
The Oldest and 

Largest nanufaclurers of

PURE, HI6H GRADE

COCOAS
AND

CHOCOLATES
No Chemicals are used in their 

manufacture.
Their Breakfast Cocoa is abso­

lutely pure, delicious, nutritious, and 
costs less than one cent a cup.

1 heir Premium No i Chocolate, put up in Blue 
Wrappers and Yellow Labels is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat 
and good to drink. It is palatable, nutritious and health­
ful ; a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade maik is on every 
package.

Walter Baker & Co., Ltd.
Established 1780.

Dorchester, Mass.
■raaoh Nauaa, Hit Pater it., Montreal, Dan.

Registered, u. s. rat. oA

•aSkM-M: '
'

Cellar Oittkit

IT PUMPS AND MEASURES AN 
ACCURATE GALLON, HALF-GAL­
LON, OR QUART AS DESIRED 
DIRECTLY INTOTHE CUSTOMER'S 
CAN WITHOUT THE USE OF 
MEASURES OR FUNNELS.

Save Time and
Valuable Space

This can be done by installing a

SELF
MEASURING

THREE
MEASURE OIL TANK

with tank in cellar and pump on 
store floor, and so do away 
with tunning down cellar or to 
a back room each time oil is 
drawn. It saves in other ways 
as well. Let us tell you more. 
Write for Catalogue “B” to-day.

T ' S FREE

B. F. BOWSER £* CO., 530 Front St. W., TORONTO.

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognized as the highest grade oil manufactured.

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY. Limited, - TORONTO. ONT.

A. A. Me l_l_

Miller and Grain Merchant
Bolton, Ontario, Canada,

Write for Samples and Prices

The time is here 
customers will use

Naturally you want to please them and 
hold their trade You can do both by 
selling

ORIMM’S S2SK.

now when your
MAPLE SYRUP

Direct from the sugar bush and unadulterated. WRITE FOR SAMPLE LOT

THE GRIMM MFG. CO., Manufacturer* of Champion 
Maple Cupar Evaporator and 
Maple Sugar Mahore’ SuppUoo Montreal

et
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JERSEY CREAM Quality, Taste, 
Finish and Style

MILK* TRUFM«

Unsweetened

Are positively unequalled 
Simply delicious. . . .

Made Especially for You

STEWART COMPANY
TORONTO

LIMITED

STAND AT THE TOP 
FOR QUALITY

These Milks are the highest standards of 
excellence on all counts :

PURITY FLAVOR-RICHNESS

Absolutely reliable

TRURO CONDENSED MILK CO., Limited, - TRURO, N.S.

CANADA:
No bettor 

Country

MOTT’S:
No bettor 

Chocolat»

Motts
Chocolates

Money
“ Diamond" 

"Elite "
Every xip-to-date Grocer Knows that 
the handling of these STANDARD 
Canadian brands means money to 
him and satisfaction to his customers.

JoHn P. Mott CSL Co.
HALIFAX, N.S.

SELLING AGENTS:
J. A. TAYLOR R. 6 MOINDOE JOS. E. HUXLEY 

Montreal. Toronto

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,
Cake Icings,

Cream Bars, and
Cowan’s famous Milk 

Chocolate

are absolutely pure goods

THE COWAN CO, LIMITED
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To Enjoy to the Full These Beautiful Fall Days
EVERY GROCER SHOULD DRINK

VAN HOUTEN’S COCOA
and recommend it to his customers. It will soothe the nerves of them 

and him, and their relations will be so much pleasanter.
r. . , (J. L. Watt * Scott, - - TORONTO
Dominion Agents j tyATT_ SCOTT * Goodacre, - MONTREAL

1/

LOOK AFTER THE CANDY TRADE.
riv HE candy business is really only in 

its infancy, each succeeding year
* developing or extending the ave­

nues through which it can he sold, and 
the grocer who starts it now will he in 
position to participate in the enormous 
prolits which are realized from the sale 
of candy during the holidays. Undoubt­
edly the sales of candy this year will he 
unprecedented in the annals of trade, 
owing to the wonderful prosperity of 
the country in general and the fact that 
everybody will have a few dollars to 
spend for “goodies” during the holidays.

in handling candy the grocer has a de­
cided advantage over the retail confec­
tioner, as the confectioner must pay all 
of lus expenses out of his candy sales, 
while the grocer has no extra expenses 
for rent, heal, light or clerk hire over 
what they would he were he merely con­
ducting a regular grocery business ; in 
other words, his candy trade would he 
about one-lialf or two-thirds profit. 
Would that he could make the same pro- 
lit oil the sale of all his goods !

Heretofore druggists have made con­
siderable out of candy uy handling it as 
a side line, and the same inducement is 
now before the grocer, after having been 
tried by many brother grocers who have 
found good, substantial profit in it.

• • •
As it is with biscuits, so it is with 

candy—it must be attractively displayed 
in a neat showcase or in the display 
window, preferably in shallow pans, 
neat cartons or special packages or box­
es. A display of candy can be made in 
the front window, along with other- 
goods ; but in the showcase it is best to 
make a separate display by having the ' 
cakes, etc., on one side and the candy 
on the other. The glass of the window 
or showcase should be washed several 
times a week and wiped oil frequently, 
for next to having an attractive display, 
cleanliness will help to win custom and 
hold trade. A neat showcase of candy 
will also bring fancy trade, while cus­
tomers for other things will often be 
tempted to buy a little candy. Again, a 
pretty showcase for the candy will add 
lo the attractiveness of the store, and 
the grocer who has not an appropriate 
one will find it advisable to procure one 
at the start, as the candy sales will 
soon pay for it.

JAPANESE RICE CROP SHORT.
A cable despatch received from Tokio, 

Japan, says : Notwithstanding the si­
lence of the Government, the real fact is

disclosed that Japan made peace at 
Portsmouth in fear of a financial break­
down. The war proved more costly than 
had been calculated, and the rice and 
cereal crops seemed doomed to failure. 
Instead of sunlight and warmth during 
the month of August, when the crops 
ripen, there was continuous rain and ex­
ceedingly cold weather. While some im­
provement may still be in store, it is 
certain that the rice crop proves to be 
from 15 to 20 per cent, below the aver­
age and far below last year’s crop, when 
it was marvelously large. Six months 
more of war would have meant very 
hard times, for the masses of the people 
are very poor and lice is bread and 
meat to them.—Modern Miller.

NEWFOUNDLAND FISHERY 
TROUBLES.

Another serious complication has ar­
rived in the lishery situation at the 13ay 
of Islands when the steamer Active, 
carrying eight small boatloads of local 
fishermen, sailed with the intention of 
proceeding outside the three-mile limit, 
and there transferring the fishermen to 
United States fishing vessels, on which 
they would ship as members of the 
crews.

The colonial cruiser Kioua chased the 
Active and threatened her with seizure 
if she went beyond the three-mile limit 
without clearance papers. The Active 
thereupon returned. The customs au­
thorities refuse to grant clearance pa­
pers to the steamer except for a bona 
lide voyage. The United States fisher­
men are indignant, and threaten to ap­
peal to Washington for a warship. The 
British cruiser Latona is patrolling the 
bay to prevent collisions between the 
rival fishermen.

THE LIMIT.
By the side of a certain portion of a 

suburban railway stands a glue factory 
which sometimes gives out a particu­
larly offensive smell.

A lady who was obliged to travel on 
this line quite often always carried with 
her a bottle of lavender salts.

Une morning an old farmer took the 
seat beside her. As the train neared 
the factory the lady opened her bottle 
of salts. Soon the whole car was filled 
with the horrible odor of the glue.

The old farmer put up with it as long 
as he could, then he shouted : “Madam, 
would you mind puttin’ the cork in that 
’ere bottle ?”

A STROKE OF BUSINESS
is to buy good goods in good 
quantity at a good time, and 
thereby save freight, increase 
profit and clinch trade. Any 
person keeping a Grocery 
Store can make such as troke 
of business now.

are more in demand than 
ever. We are turning them 
out as fast as we can. Our 
suggestion is this : As soon 
as your stock is sold send in 
your order—increased. If 
you haven’t a stock send in 
an order at once. You will 
note before long that the sales 
of

PERFECTION 
CREAM SODAS

are on the “up-go." You'll 
share in it.

™E Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stretford, Canada.
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Tommy Atkins 
Interludes

♦
♦
♦
♦
♦

Little Tommy Atkins,
One day was very ill.

The doctors dosed him faithfully 
With powder and with pill.

A friend advised him what to take 
To put him on his feet ;

He has it for his breakfast now,
A dish of ORANGE MEAT. 

(To be Continued.)

ORANGE MEAT

The friend advised him and the 
^ grocer supplied him. That is taking
* place every day and grocers are gain-
* ing thereby. But it doesn’t matter
* what turns the people to 
4»
*
<
*
4»
46
* It’s all the same to the grocer who 

gets the business, and who has
4? tangible proof that he gets it—the 

Profits. Take a peep into the other 
4' grocery stores in your town and see 

how many of them are without 
4: ORANCEMEAT. Mighty few! Reason
* from this, then, that it is time you 

swung yourself into line and let no
46 sales nor profits escape you. An
*
46
46

order for

ORANGE MEAT
46 is a good investment — more than 
J that, a profitable one.
46

Send your order In.

Agents in Montreal: R. B. Hall 4 Sons.
46 Agents in Winnipeg : Scott, Bathgate 4 Co.
46
46 _________________
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THE
46
f46 Frontenac Cereal Co.

LIMITED
KINCSTOH, ONT.

Flour and Cereal Foods

DELAY IN SHIPPING GRAIN.

WHEAT deliveries along the C. P. 
K. system indicate that the es­
timates of the grain crop made 

early in the Fall will be far surpassed. 
Already deliveries exceed 25,000,000 
bushels, as compared with 11,530,000 at 
the same period of last year.

The eastern blockade is having a ser­
ious effect on prices, and the farmers 
are the main sufferers. Some idea of 
the acuteness of the blockade situation 
may be gathered from the fact that a 
dealer buying cash wheat to-day would 
have absolutely no chance of delivering 
that wheat on December contract at 
Liverpool. A Liverpool dealer who is 
at present in the country is reported to 
have been refused space for cash wheat 
to be delivered on December contract 
more than a week ago.

The losses to exporters by the block­
ade across the lakes cannot be estimat­
ed. On one cargo shipped from Fort 
William the exporters had to pay $5U0 
for delay at Depot Harbor.

This makes vessel owners decline to 
make charters except at such ligures as 
will actually cover all loss of time. It 
is almost impossible to charter a vessel 
for Montreal at the present time under 
nine and one-half cents. There are ru­
mors of ten cents having been paid.

Other rates known to have been made 
are seven and a half to Kingston and 
four and a half to Georgian Day. Ves­
sels are not averaging much more than 
one trip in three of former years owing 
to delays in unloading.

POINTS ON STORAGE CAPACITY.

THE total elevator capacity of West­
ern Canada, including the eleva­
tors at Fort William and Port 

Arthur, with those at interior points, is 
45,883,00(1 husheis.

The Canadian Pacific Railway built 
its first elevator at Fort William as 
early as 1834, when elevator "A” was 
begun. It received the crop of 1885 and 
was considered a giant in those days, 
having a capacity of 1,250,000 bushels.

it has been joined by is, c, O, and E, 
all of modern construction and equip­
ment and with a total capacity of 8, 
500,000, and in addition there are locat­
ed at Fort William the Empire elevator 
with a capacity of 1,7UO,UOU bushels, 
and the Ugilvie with a capacity of 500,- 
UUU. This gives Fort William a storage 
capacity of 1U,75U,0U(J.

Port Arthur, the adjoining town, has 
the largest wheat elevator in' the 
world. This is the tile tank elevator of 
the Canadian Northern Railway with a 
capacity of (1,500,000 bushels. The King 
elevator in the same town has a capa­
city of 800,000 bushels. The terminal 
storage at Port Arthur and Fort Wil­
liam, twin towns on Lake Superior, 
reaches the immense total of 18,500,000 
bushels.

In 1900, just five years ago, there 
were 519 elevators at interior points in 
the Canadian west with a total capa­
city of 15,379,000 bushels. This year

•4

there are 1,018 elevators with a capa­
city of 28,708,030 bushels, representing 
an investment of close upon $55,000,000.

FLOUR MILL SOLD TO AMERICANS
The Carberry flour mill has been sold 

by C. J. Hurt to a syndicate of Amer­
ican capitalists, represented by I. Bruce 
Howard, of Minneapolis. It is under­
stood that the purchasers intend to es­
tablish a string of mills throughout the 
west, and will manufacture for the ex­
port trade.

WHEAT FOR MEXICO.
Mr. A. W. Donly reports to the De­

partment of Trade and Commerce that 
the wheat market in Mexico has sudden­
ly become stringent, and if samples of 
No. 2 red from Canada are satisfactory, 
good business may be done. Until De­
cember 31, wheat enters Mexico at 70 
per cent, reduction on duty.

CEREAL NOTES.
Mr. Alexander MacLean, Canadian 

agent in Japan, reports to the Trade De­
partment that the latest returns of the 
rice crops for the current year show a 
falling off of 19.9 per cent, over last year 
an<l 7.2 per cent, over the average yearly 
production. He reports quite an ex­
tensive demand in Japan for fertilizers. 
Last year the empire imported artificial 
fertilizers to the value of $2,878,540, 
while this year the value of the importa­
tions amounts to $6,538,178.

• • •

Hall & Son, of Manitoba are con­
templating building a warehouse and 
wheat elevator in the immediate future 
at False Creek, B.C., on premises acquir­
ed from the Canadian Pacific Railway. 
They also intend building a Hour mill in 
connection with the elevator, and it is 
understood that arrangements have been 
made for the supply of power. Wheat 
will be shipped in bulk from Vancouver 
until the mill is built, when, if the flour 
justifies it, the Oriental flour trade will 
be invaded with Vancouver milled flour.

Nap. G. Kirouac & Co.
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, Etc.

23 Years Experience in Car Lot Business.

The McLEOD MILLING CO., Limited 
Stratford, Ontario.

Solicit the patronage of the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in­
crease of business to all concerned.
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GOLD CROWN
FLOUR

is made from the best hard wheat in the 
best wheat-growing country in the world. 
Don’t take our word for it—ask for a 
sample.

Sutcliffe-Muir Milling Co.
Moosomin, Sask.

1
 CAPSTAN BRAND

HIGH-GRADE TOMATO CATSUP

Put up in 10-oz. and 20-oz. 
bottles of a new design, and is 
very attractive.

This Catsup is far superior to 
many others and is giving perfect 

satisfaction.
Ask your wholesale grocer for 

it or see our travellers’ samples.
THE CAPSTAN MNF0. CO , Toronto, Ont., Can.

ii

Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lake Hm ai " ' Hilling Co. j
IINITID

GODERICH, > ONTARIO.

A TRADE WINNER
FOR GROCERS.

The full fi.Tor 
the delicious qual­
ity, and the ab- 
solute purity af 
lewaey’a Oeoea 
distinguish it from 
all others. It is a 
aatural product ; 
no " treatment " 
with alkalies or 
other chemicals ; 
no flour, starch, 
ground cocoa 
shells or coloring 
matter ; nothing 
but the nutritive 
end digestible pro­
duct of the ehele- 
oat Cocoa Beans. 
A quick sailer and 

praflt maker for 
dealers.

THE WALTER M. LOWNEY COMPANY,
No. 447 Commercial Street, BOSTON. MASS. 

CANADIAN BRANCH : *30 St. Paul St., Montreal

“MADE IN CANADA”

The Best Cereal Food to Eat, and 
the Best Cereal Food to Soil Is

Shredded 
Whole Wheat

It is made in two forms, Shredded Wheat
BISCUIT and TRISCUIT.
TRISCUIT is a CRACKER, not a “ break­
fast food." It is used as toast in place of 
ordinary bread toast, and for all purposes 
for which the common white cracker of com­
merce is used.

Shredded Wheat BISCUIT is the standard 
wheat food of the world, delicious for break­
fast, or for every meal for every day in the 
year. It contains all the nutriment in the 
whole wheat in digestible form. A good 
seller all the year round.

The Canadian Shredded Wheat Co.,
NIA6ARA FALLS CENTRE, ONT. lwih

Minuiiiiiiiii"111. . .ns.........z.
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YOU SHOULD BUY
PEBBLE and PHARAOH

cigars because the inducements I can offer you are most inviting and the 
cigars themselves the pick of their respective classes.

The Filler of the PHARAOH cigar is thoroughly-matured tobacco from 
the Maincaragua district of Cuba, the Binder is the best Connecticut 
broadleaf, and the wrapper is a clear Sumatra.

The PEBBLE is a high-grade Havana-filled cigar, generous in propor­
tion and extra goood in quality.

Both the PEBBLE and the PHARAOH are made by experts. I want 
these cigars to be known as the cigars that are always good.

Order 1,000 assorted and push the PEBBLE as a 5-center and the 
PHARAOH as a 10-center.

OTHER GROCERS ARE SELLING THEM

J. BRUCE PAYNE, Limited, Mnfrs., - Granby, Que.

Are Vou aT&B Salesman?
Do you sell tobacco ? Are you a T & B Salesman ?

T <a B
is no experiment. It is the favorite tobacco. 

T & B is attractively put up.
T & B sells well—better every day. 
Say you order a trial supply of T & B.

DO IT TO-DAY
ir I t

THE GEO. E. TUCKETT A SON 00., Limited,
HAMILTON, ONTARIO.
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Tobaccos, Cigars and Accessories

ENCOURAGE TOBACCO SALES.

AT this season of the year a fine 
opportunity presents itself to 
push tobacco sales, and nothing 

can help more than a careful utilizing of 
the show window.

Do you know that window space pro­
perly utilized is one of the most val­
uable mediums of publicity in the world 
and the one vehicle most convenient and 
desirable, calculated to meet the re­
quirements of the conservative, dignified 
business man or firm who desires ad­
vertising ?

Some reasons why.
All other advertising space must be 

purchased or rented—window space, in­
finitely more valuable, costs nothing.

All other advertising space is for 
temporary use—window space consti­
tutes the direct opposite, permanency.

No other advertising space has the ar­
ticle itself behind it—window space has 
your goods behind it, also the dealer 
behind it.

All other advertising space costs time 
and money to keep it in force—window 
space is ever in good repair and bright ; 
dealer does it himself.

All other advertising space is practi­
cally “dead” at night—window space 
“works overtime.” night and day ; deal­
er nays for illumination.

All other advertising space involves 
large expenditure, risk and uncertainty 
—window space affords maximum results 
at minimum cost, and is certain.

What did you note in your competi­
tors’ windows the last, time you went 
by them ? If something attracted you, 
it would probably attract your trade. 
Try it and see.

Pictures always attract attention in 
the window. If you have or can get 
anything unusual in the way of a pic­
ture, put it in your window the next 
time you make a change.

Many tobacco merchants are now sup­
plying excellent advertising show cards.

IMPORTS INTO BRITISH INDIA.
The total value of the tobacco im­

ports into British India in 1904-’05, 
$933,333.93, exceeds by about 20 per 
cent, the amount imported in 1903-’04. 
Cigarettes are mainly responsible for 
this advance. At Calcutta. 5f4.000.000 
cigarettes were imnorted. of which Eng­
land furnished 385,000.000 in 1904-’05 ; 
the United States, 111.000.000 ; China, 
66,000,000 ; Egynt, 11.000,000 ; and 
Straits Settlement, 8,000,000.

“King Edward’s cigars only cost a 
little more than half what the Roths­
childs’ do.”

GREEK TOBACCO.
COMPANY is being formed in 
Greece under the auspices of the 
Bank of Athens with the support 

of the principal tobacco merchants of 
Volo, for the purpose of improving the 
cultivation of tobacco, developing the 
export trade and manufacturing cigar­
ettes for export. Although the culture 
of tobacco has improved in Greece, still 
the quality produced is considered in­
ferior. With the object of improving 
it the Government has for the past two 
years been distributing to growers 
Kavalla, Xanthi and Yenidje seed, which 
have given very satisfactory results. 
Experiments have convinced the promot­
ers of the undertaking that they can 
produce as good tobaccos as Turkey if 
certain changes are made in the methods 
of cultivation. The principal market 
for Greek tobacco at present is Alex­
andria, but considerable quantities are 
also exported to Italy, Roumanie, Ger­
many, Tunis and the northern prov­
inces of Russia.

TOBACCO NOTES.
Advices from Tokio state that the 

profits on the tobacco monopoly of Japan 
this year will be about sixteen million 
dollars, and probably five hundred thou­

sand dollars more than they calculated 
upon.

Key West sent to the north the first 
six months of this year about 15,000,- 
000 cigars ; Porto Rico threw into the 
United States during the same period 
about about 40,000.000 cigars, while 
there came from Cuba during that time 
25,000,000 cigars.

Ovila S. Perrault, secretary American 
Tobacco Company, Montreal, was in the 
city recently. Mr. Perrault has just 
returned from a trip in the company’s 
interests to the Pacific coast, taking in 
also the Edmonton and Crow’s Nest 
Pass districts. Like all returning trav­
elers from the west, Mr. Perrault is en­
thusiastic over the resources of the west 
and the development that is taking 
place.

Mr. Felix Charlan, an expert in to­
bacco growing, who has been loaned by 
■the French Government to Canada for 
the purpose of giving instruction in the 
culture of the fragrant weed and its 
preparation for market, has arrived in 
Ottawa. He has been visiting at the 
Central Experimental Farm, and from 
there will proceed to the tobacco grow­
ing districts of Canada, where he will give 
demonstrations to tile farmers and grow­
ers.

To produce the tobacco manufactured 
in this country during the last fiscal 
year, 8,110,800 pounds of raw leaf to­
bacco were imported, paying an excise 
duty of 25 cents per pound. With this 
was used 2,995,000 pounds of Canadian

All First-Class Grocers
Handle

OLD CHUM
THE COSTLIEST CIGARS.

“The costliest cigars in the world,” 
said a tobacconist, “are made for the 
Barons Rothschild. These cigars cost 
$1.25 apiece.

“They are called ‘Henry Clay So- 
branos.’ They are wranped in pure gold 
leaf and packed in cabinets of cedar in­
laid with ivory. A black, rough-looking 
cigar, they smoke with the most deli­
cate aroma that you can imagine.

Cut Plug Smoking Tobacco
It's a Trade Bringer.

87
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tobacco and 1,550,000 pounds of “com­
bination tobacco.’’ Roughly speaking, 
between one-quarter and one-third of 
the tobacco sold in Canada is from Can­
adian leaf. Of the cigarettes sold in this 
country, only about four per cent, are 
imported. Â few million of those made 
in this country are the product of Can­
adian leaf.

The following recipe for cement is 
considered an excellent one for repairing 
meerschaum pipes : Take of freshly 
burnt plaster of paris five parts and 
freshly burnt lime one part, also have 
embodied white of egg as much as may 
be necessary. The plaster of paris and 
lime must be reduced to very fine pow­
der and mixed thoroughly together, then 
moisten the surfaces to be joined with 
a little of the white of the egg. When 
that is on rapidly mix the powder with 
white of egg and at once lay the mix­
ture on the broken surfaces and firmly 
press the pieces together. This egg 
cement, as it is called, is by some con­
sidered the very best thing you can em­
ploy, while others say nothing acts as 
well as what they call the tree meer­
schaum cement. This is composed of 
garlic, which is crushed and worked into 
a dough: it is then rubbed into the two 
fractures, which are drawn very closely 
together and bound with fine iron wire 
and boiled in sufficient milk for half an 
hour, keening the fracture well covered 
in the milk all the time.

BUSINESS CHANGES.
HE business of Harkness & Son, 

general merchants, Alvinston, On­
tario, is advertised for sale by

tender.
.John Keefer, grocer, Merlin, Ont., is 

selling out.
John White, baker, Petrolea, Ont., has 

sold to John McPhee.
H. Snow, confectioner, Toronto, has 

sold to fi. W. Mellish.
T. W. Lamb, grocer, Montreal, has 

sold to Pelletier Bros.
Robert McC'ausland, grocer, Boisse- 

vain, Man., has sold out.
The assets of R. A. Weilbrenner, Port- 

neuf, Que., have been sold.
Smith & Shea, general store, Radis- 

son, N.W.T., hayg^sdld out.
A. E. WikRgeneral store, Melfort, 

Man., has sold to W. Frazer.
V. W. Johnston, Rossburn, N.W.T., 

has opened a branch at Seeburn.
The stock of W. D. Bowes’ general 

store at Stoughton has been sold.
J. H. English, grocer, London, Ont., 

has assigned to George N. Weekes.
John Courchesne, general store, St. 

Germain de Grantham, Que., is dead.
The assets of J. W. Cuillerier, general 

merchant, Cedars, Que., have been sold.
The assetg of the Montreal Pasteuriz­

ed Milk Co., Montreal, have been sold.
R. Cristall, general store, Newdale, 

Man., is succeeded bv A. E. Martin.
Thomas Langton, general store, Low- 

ville, Ont., is succeeded by J. H. Hellik- 
er.

Singer & Co., bakers, Montreal, Que., 
have dissolved, Herman Singer, register­
ed.

T. McDonough, confectioner, Rainy

River, Ont., is succeeded by Ellen Bas­
sett.

V. E. Paradis has been appointed cur­
ator of Jules Brisson, Ste. Blandine, 
Que.

Thomas Watson, general store, Corbet- 
ton, Ont., has been succeeded by Chas. 
Ebel.

Mrs. J. D. Levesque, fruits and pro­
visions, has registered as J. D. Levesque 
& Cie.

R. 11. Waddell, general store, Sperling, 
N.W.T., has sold his business to Smith & 
Slaney.

P. E. Beaulieu, general store, Salmon 
Lake, has assigned to V. E. Paradis. 
Paradis.

Alfred E. Hopkins, butcher, Wood- 
stock, Out., has assigned to Edward W. 
Nesbitt.

G. H. Thompson, general merchant, 
Ren wick, Out., is removing to Oil 
Springs.

Ferrie Bros. & Westaway, butchers, 
Battleford, N.W.T., have disolved part­
nership.

J. M. Roberts, general store, Strath- 
clair, Man., has assigned to II. Detchon, 
Winnipeg.

The assets of Jos. Couture, general 
merchant, North Stukely, Que., have 
been sold.

Aaron Fink has registered under the 
style of Smoked Meat Provisions, Mont­
real, Que.

Bergevin, Gourdeou & Co., grocers, 
Winnipeg, have been succeeded by Berge­
vin Bros.

C. Sunderland, general store, Tyvan, 
N.W.T.. has sold his business to H. 
Stevenson.

Walker & Longmore, general mer­
chants, Lysander, Que., have dissolved 
partnership.

Jules Brisson, general store, St. Blan- 
ome, Que., a meeting of creditors will be 
held shortly.

R. M. Logan, confectioner, Edmon­
ton, N.W.T.. has sold his business to 
James McHroy.

Alberic Frechette, general store, Dave- 
luvville. Que., the assets of this trader 
have been sold.

Oullet & Goulet, fruit merchants, La- 
chine, Que., Leandre Oullet and Francois 
Goulet registered.

David Grierson & Co., manufacturers 
of oat cakes, Toronto, have assigned to 
E. R. C. Clarkson.

Joseph Hardy, grocer, Quebec, has 
sold his stock which has been purchas­
ed by E. Lafrane.

Eusebe Gibault, grocer, etc., St. Jer- 
dine. Que., has assigned, V. E. Paradis, 
provisional guardian.

Chart rand & Turgeon have been ap­
pointed curators for A. Fiset & Co., 
grocers, Montreal, Que.

The stock belonging to the estate of 
O. Bellevance, general store, Letellier, 
N.W.T., has been sold.

A. A. Perry & Co., grocers, West- 
mount, Montreal, Que., have compromised 
at 25 cents on the dollar.

Louis Tremblay, general store, Peri- 
68

bonea, Que., is offering to compromise 
with 40 cents on the dollar.

J. Courchene, general merchant,’ S. 
Germain Be Grantham, Que., has assign­
ed to Chartrand & Turgeon.

Hannah Thompson, general store, Oak 
Lake, N.W.T., Wm. Thompson, the hus­
band of this trader, is dead.

Arthur Martineau & Co., butchers, 
Montreal, (St. Cunegonde) Que., Mrs. 
Arthur Martineau registered.

Raoul Julien, baker and grocer, Beau- 
yille West, Que., has assigned, V. E. 
Paradis, provisional guardian.

Wm. Mason and Chas. W. Washer have 
registered under the style of Dominion 
Blend Tea Co., Montreal, Que.

W. G. Shoebottom & Sons, grocer’s, 
London and Dorchester, Ont., have sold 
their business to A. E. Mitchell.

R. A. Kirkpatrick, confectioner and 
tobacco merchant, Port Hope, Ont., has 
sold his business to Fred Pedlar.

Jos. Wilfred Paradis and Albert Le- 
claire, grocers, Sherbrooke, Que., have 
registered as Paradis & Leclaire.

J. P. Royer has been appointed cura­
tor to A. E. Lachance, dry goods and 
grocery merchant, Sherbrooke, Que.

David Klebanoff and David Muscovitch, 
manufacturers of tobacco and cigarettes, 
Montreal, have registered as Klebanoff, 
Muscovitch & Co.

THE MAN WHO’S AFRAID.
I’ve paid close heed to the ways of men, 

I’ve observed what the world calls 
luck,

I have silently marveled, now and then, 
At the potent power of pluck;

And this as a bit of truth I hail,
A sentence that’s «worth one’s heed : 

The man who is always afraid he’ll fail 
Don’t stand much show to succeed !

SWEET
CAPiWH

■tv

Cigarettes
STANDARD

OPTHB
WORLD

Id by all Leadln* Wholesale H

ARB YOU SELLING

McDougall’s Clay Pipes? |
Tbs Best in thb World

D. McDOUGAU & CO.,
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BRAID’S BEST COFFEE

n.iv

Roasted or Ground, Paoked In 1-2-5-10-25 and 50 
lb. Tins, also In Mr-tight Fancy Drums and Barrels

BRAID'S BEST is a rich blend of highest test Coffees, has that 
rich, smooth flavor found only in the highest grade Coffees, and 
entirely free from any sharp, bitter flavor.
We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled 
We are direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which 
are roasted fresh every day, insuring full strength, and fine flavor. 
Every grocer should carry a stock of BRAID'S BEST COFFEE.

Write Us for Samples

WM. BRAID & CO., - Vancouver, B.C.

Quotations for Proprietary Articles.
charges for inserting quotations in this

Nov. 9, 1906.
Quotations for proprietary articles, brands, 

etc are supplied by the manufacturers or 
agents, who alone are responsible for their

Baking Powder.
Ammonia Powder—
Bee” brand,48 So. pkgs., per case....$1 75 
" " 97 10c. pkgs, " .... 1 00
" " , 1086c. pkgs, « .... 1 76

Cook s Friend— Per dos.
Sise 1, in 1 and 4 dos. boxes................$9 40

" 10, in 4 dos. boxes.......................... 9 10
" «.in 8 " ................ 0 80
" 11, ini " ................ Ill
" Xlni " ..............  0IB

Pound tins, 1 dos. in case................... 8 00
laos. tins, " " ................... 140
Mb. " | M " ................... 14 00

W. H. OILLABD à OO.

MAGIC BAKING POWDER.

Per dos.
6 dos...

EAGLE BAKING 
POWDER

Per dos.
Oases of 4Ma tins «0 45 

" 48-10a tins 0 75 
" 94-96a tins 1 16 
" 48-96a tins I «6

ROYAL BAKING POWDER OO.

Sises.
Royal—Dime . 

Jib..
" 60s.

1-lb. tins, 8 dos. in case.......
tib. tins. S " " ................... «8 00............. . i m

Ï3 os........................
lib..........................

................ 4 50

Mb. tins, 4 ............... 0 75 31b.......................... ...............  15 50
Bib.......................... ...............  35 50

IMPERIAL BAKING POWDER.

Os—ss. Bises. Psrdos. Sizes.
Cleveland’s—Dime...............

Per Dos.

................ 9 90
3 80

............. 8 40 h *..................
dos.............
dos............. :::: it ............. 10 76 ;;

lib...........
8 lb..................
5 lb................JERSEY CREAM BAKING POWDER.

Per Dos. 
1 00 

.. 1 60 
,.. S IS

Sise, 5 dos. in case............................ $0 40
" 4 " "   0 75" 8 M «•   1 *
" 8 “ M ................................  8 16

OCEAN MILLS.

1 VIENNA ” BAKING POWDER.

1-lb. tins, 4 dos. in box.
Per do*. 
.$9 95

Ocean Baking Powder,
Pardos. 

I do*.... $0 45
. > doz---- 0 90

_ _,Sdos.... 1 85 
Borax, fib. packages, 4 do*.... 0 40 
Cornstarch, 40 pks. in a case — 0 78 

Freight paid i p.o.10 day*.

4-lb. tins, 4 doz. in box......................... 1 95fib. 1............................. tins. 4 doz. in box........................  0 75

11b.. 4 <3 
lb.. 5 d 
lb., 3d

14 BEE " BRAND BAKING POWDER.

‘ Bee ” brand, 48 6 oz. tins.................$3 50
“ “ 36 10 -   4 CO
" " 94 16 "   4 50

•Beaver "brand, 84 IS pks...............  4 80

Blue.
_n’s Oxford, per lb.......................... $0 17
In 10-box lots or case ................... 0 16

Reokitt’s Square Blue, 19-lb. box .... 0 17 
Beokitt’s Square Blue, 6 box lots .... 0 16
Gillett’s Mammoth, 1 gross box.......... 9 00
Nlxex’s "Oervus," in squares, pei lb. 0 16 

" in bags, per gross 1 96
" in pepper boxe*,

according to sise................... 0 08 0 10

J. M. DOUGLAS * 
00.—Laundry 

Blues.
“ Blueol 10-lb. 
boxes containing 
50 pkgs., 4 squares
each.........per lb. 164c
* ‘Sapphire "l4-lb. 
buses, 4 lb. pkgs.
per lb.................. 12*c
“Union 14-lb. 
boxes, assorted 1 
k 4-lb. pkgs., per 
lb......................... lOo

BU$k Lead
Reokitt’s, per box................................ $1 15
Box contains either 1 gross, 1 oz. sise; 

à gross, 3 os., or 4 gross, 4».

IAMBS’ DOME BLACK
ID.

Per*
6a sise., 
8a sise.

'ITSI so

Sons.
" Bes" bread, 5 os., otaet, 10pkgs.... 116 

“ 10 OS.. OSMS, a ”... I IS
" lies., ossss, 41 " .... « *

SAOLS BO BAX.
Ppr d, »

Obi— of 5-doe So. peokegee............... ft is
" 5-do. 10c. " ................ 0 10

Cereals.
Whset 08, S-lb. pkge, per pkg.......... 0 01

" " Mb. oottoo begs, per beg.

Choeolsteo end Ceeoes
^ ^ IBB OOWUI OO., LIMITSD.

Hygienic, 1-lb. tine ............per doe. * 76
“ Mb. tine.............  " I 50

{■Ik tine............  I OO
" tunc, tin*............. " 08
M 6-lb. tins; for eods wster 

fountains, restsarsnts, eto., per lb. 0 SO
Perfection, Mb tins, per doe....... 1 40
Ooooe lhsinm, sweet, Mb. tine,

doe................. .................... 1 56
Chocolate—

Queen’s Dessert, j’e and ib.......... $8 48
Mexican Vanilla, ii and js."3 86 
Royal Navy Bock, " * ............ 8 89
Diamond, ** ............ 8 *

M re................. ee
Icings for cake—

Chocolate, pink, lemon oolor, lbs.. . .$1.75
Orange, white and almond, 4-ibe... . l.«r

69
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BATGER’S

PEELS
BUY DISCREETLY

If you are one of those who have sold 
BATOER’S PEELS in the past, you 
can’t do better than to place this 
year’s order for this WELL KNOWN 
BRAND. It you have not sold Batger’e 
Peels before, START NOW.
They are made by one of the oldest of 
the BRITISH houses. Are reliable and 
sell well,

ROSE & LAFLAMME
MONTREAL

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “Imperial B “Mid 
Maple Syrup” on the label- all 
the trouble comes of the Omer 
half.

Which “half" are you selling?

ROSE & LAFLAMME, Agents, Montreal

it

Confections— For £_uz
Or jam bare, large boxes.................... #2.25

" small " ................... 135
Chocolate ginger, lbs.........................3.75

" " 4-lbe.........................2.25
" wafers, fib. boxes.......................2.25
" " f-lb. boxes...............LSO

fry’s.
Chocolate— lb.

Oaraccas. f's, 6-lb. boxes.................... $0 42
Vanilla, *'s ....................................... 0 42
"Gold Medal,” sweet. f's, 6-lb. boxes 0 2a 
Pure, unsweetened, * s, 6-1 b. boxes 0 42 
Fry’s "Diamond," fa, 14-lb. boxes 0 24 
Fry s "Monogram," *s, 14-lb boxes 0 24

Oocoa— Per doz.
Concentrated, Is, 1 doz. in box — 2 40 " Is, " " .... 4 5C

" 1-lbs. " " .... 8 25
Homoeopathic, i s, 14-lb. boxes...............

“ |’e, 12-lb. boxes...............
Epps's Cocoa, case of 14 lb., per lb. .. 0 35 

Smaller quantities............................ 0 37 è

BEN8DORPB OOOOA

▲. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Torento.

à lb tins, 4f doz. to case.......per doz., $ .90
I" "4 " " .... " 2.40
à " "1 " " .... " 175
1 " " 1 " “ .... “ 9.00

JOHN P. MOTT t OO.’B.

R. S. Molndoe, Agent, Toronto.

Per lb.
Elite, is....................................................... SO 30
Prepared cocoa, f's to f’s........................  0 28
Mott's breakfast cocoa, I s........................ 0 38

“ " “ i's........................ 0 36
" No. 1 chocolate, is........................  0 30
" Nary " i s ................. 0 27
" Vanilla sticks, per gross .... 100 
" Diamond chocolate, is and 6's. 0 23 
" Confectionery chocolate, 21c. to 0 31 
H Sweet chocolate liquors..20c. to 0 34

WALTER BAKER* OO.,LIMIT

Premium No. 1 chocolate, 12-lb. boxes $0*5*
Aanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes ............ 0 26

Per lb.
Breakfast cocoa, f, 11 and 6-lb tins 0 40 
Cracked cocoa, f-lb. pigs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 6 s,

per box ............................................... 8 00
Soluble chocolate (hot or cold soda)

1-lb. cans.............................................  0 42
Vanilla chocolate wafers, 48 to box,

per box............................................... 1 66
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY OO.

Canadian Branch 530 St. Paul St Montreal 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes In case, 1-lb. tins. 40c.
6-lb. boxes, 12 boxes in case,i-Ib, tins. .40c. 
12-lb. boxes, 6 boxes in case,i-lb. tins. 40c.
64b. boxes, 12 boxes in case, f-lb. tins..42c.
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, i-lb. tins. .32c. 1
6-lb. boxes, 12 boxes In case, 1-lb. tins. 84c.

Premium chocolate—
6-lb bxs., 12 bxs. in case, i-lb. pkgs. .S3c. 
12-lb. bxs., 6 bxs. in case, I-lb. pkgs. .33c.
6-lb. bxs., 12 bxs. in case.V-lb. pkgs. .35c. 
12-lb. bxs., 6 bxs. in case, f-lb. pkgs. .36c.

Medallion sweet chocolate—
8-lb. bxs., 24 bxs. in case, i-lb. pkgs...44o.
6-lb. bxs., 12 bxs. in case, f-lb. pkgs. .44c.

Milk chocolate—
5- lb. bxs., 24 bxs. in case, f-lb. pkgs ... 36c.
6- lb. bxs., 12 bxs. in case, f-lb. pkgs. .36c.

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, Mb. pkgs. .32c.
6-lb. bxs., 12 bxs. to case, *4b. pkgs. .32c.

Tid-Bit chocolate— : j „
6-lb. bxs., 12 bxs. ncase, i-lb. pkgs..30c. „
12-lb. bxs., 6 bxs. to case, f-lb pkgs. .80c.

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. to case, f-lb. pkgs. 23c.
134b. boxes, 6 boxes to case, f-lb. psgs 23c. u

70

Condensed Milk.
" Anchor " brand, cases 4 doz., per case $5 00 

" evap. cream, op. 4d. “ 4 66

Borden’s Condensed Milk Co.
Eagle” brand..........................................$1 50
Gold Seal ” brand ................................ 1 30
Peerless " brand evaporated cream.. 1 20

TRURO CONDENSED MILE A CANNING 
OO., LIMITED.

Jersey” brand evaporated cream
per case (4 doz.)................................ $4 66
Reindeer ” brand per case (4 doz)__ 6.60

Coflee,
Bee " brand, 1 lb. tins, cases, 30 tins 

" lib. tins, cases, 16tins
Beaver” coffee, 24-1 lb. pkgs.............
Sun ” brand, 26 and 50 lb. tins—
Gem, roasted or ground....................
Extra, " •' ...................
Fine " - ...................
Fancy " ” ...................
Beaver " (ground only compound)....

I 70

0 so 
0 26 
0 22 
0 18 
0 16

THE EBT, BLAIN OO., LIMITED.
In bulk— Per lb
Club House........................................ .. 0 32
Royal lava...........................................  0 31
Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 28
Fancy Bourbon..................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins.......................  0 30
Gold Medal 1-lb. tins....................... 0 31
Kin HeeTflb. tins............................. 0 30
Cafe Dee Gourmets, ground only, 1-

lb. glass jars.................................... 0 30
English Breakfast, ground only 1- 

IhTtins........... ................................  Olf
JAMES TURNER à OO. Per lb

Mecca.........................................................$0 32
Damascus................................................ 0 28
Cairo........................................................ 0 80
Sirdar...................................................... 0 17
Old Dutch Rio........................................ 0 12i

1. d. marosau, Montreal Per lb
"OldCrow" Java............................... ..#0 26

" Mocha...............................  0 25
"Condor” Java.................................... 0 80

" Mocha................................  0 80
16-year-old Mandheltog Java and

hand-picked Mocha......................... 0 50
1-lb. fancy tins choice pure coffee, 48

Hm per case....................................  0 20
Madam Hunt's coffee, 1-lb. tins............ 0 31

" " " I-lb. tine............ 0 60
100 lb. delivered to Ontario and Quebec.
Rio No. 1.................................................... 0 16
Condor L 40-lb. boxes.........................  45o.

" IL 40-lb. boxes...........................42ic.
" m, 804b. boxes.......................... 37fc.
" IV, 80-lb. boxes........................ 86c.

E H. A A. E EWING'*.
Per

Mocha and Java coffee, to l-lb tins, 30-
lb oases.............................................. SI

Mocha and Java coffee, to 2-lb tins, 30- 
lb oases.............................................. 29

Cheese.
Imperial—Large else jars... .per dos. $8 36

Medium else jars................ " 4 50
Small sise jam..................... ' 8 40
Individual else jam............  " 1 00

Imperial holder —Large sise " 18 00
Medium sise ......................... " V 00
flwyalffffvo............................... " 1100

Roquefort—Large else.........  « 40
Small das............................ - 8 10

VI/



4-os. cans

lEANEW
iCtui» rmwmi.ee

The Derldeon

BRUNSWICK 5nn Uionirn o , , —
EaSYBRIgHT

T. UPTON A 00.

12-oz glass jars, 2 dor. case—per dot. $ 1 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails.per lb. 0 ON 
Golden shred marmalade, 2 doz. case,

per doz........................................... 1 75

Pieties.
STEPHENS’.

A. P. Tippet A Oo., Agents

Cement stoppers (pints) , . ..perdoi.l 1 an
... “ 1 90

Salt.
Cere bos salt, per doz. pkgs. (4 doz. in

m). SI

Soda.

OOW BRAND.

Case of So. pkgs. containimi *96 pkgà 
box, SI Ml

Case of 1-lb.oootaln 
pm

Case of è-b. (con­
taining 120 pkgs. ) 
per box, S3 00.

Case of 1-lb. and 4- 
lb. (containing » 
1-rv and 60 } lb 

1.SS0Q. 
per

MAOIO BRAND
Per case.

5i it" {Sfe " }....•«
No. 6 Magic sods—cases 100—10-oa pkgs.
1 esse........................................................ 1 85
Soeeee........................................................ 176

‘UM" BRaKL>

'Bee " brood, 80s., oesea 110 pkgs. ] 
•• 10 oa, eaeee, 96 pkgs.

llos.. eases, 60 pkes.
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GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

ONTARIO SUCAR 00., Limited, - BERLIN, Ont.

As Pure am the Purest Equal to Any tor All Purposes
As Surest as the Sweetest ASK FOR IT

-Allison's.

Ooui
muni

Coupon Books-
For sale in Canada by The Bby Blain Go - 

Limited, Toronto. O. O. Beauchemin ® 
Pile. Montreal.
SlTfa S3, S5, S10 and S» books.

Un- Covers and

In lots of less than 100 
books, 1 kind assorted. 4c.

100 to 500 books................. 34c.
100 to 1,000 books.............. So.

Allison’s Coupon Pass Book.
SI 00 to S3 00 books ................ S cents each

5 00 books...............-..................4
10 00 "  54
15 00 ••  64
M00 ,e ...................................7|
15 00 " ...................................8
50 00 "  12

Cleaner.
Per dos. 

S 0.90 
1.36

» 1.86
" 176
' 10.00

Wholesale Agents 
A Hay. Limited, Toronto

fly Pads.

p
“a

if 
P

Infanta’ Food.
Robinson's patent barlsf 44b. tins .... SI >

" 14b. tins. .. 2 26
** groats 4-lb. tins.... 1 25

" 14b. tins.... 126

Jams and Jellies.
Southwell’S GOODS. Per dor 

Frank Magor A Co.. Agents.
Orange marmalade..................................$1 50
Clear jelly marmalade........................ 1 83
Strawberry W. F. jam.........................  2 00
Raspberry “ “   2 00
Apricot " “   1 75
Black currant “ ............................ 1 75
Other jams.................................. $1 56 1 90
Red currant jelly .................................. 2 75

T. UPTON A OO.

Compound Fruit Jams—
12-oz. glass jars, 2 doz. in oaae, per dos. SI 00 
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

orate.......................................per lb. 0 061
7 and 14-lb. wood pails.............per lb. 0 061
30-lb. wood pails......................... " 0 06|
Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per dos. 1 00
2-lb. tins. 2 doz. in case per lb............. 0 07
7 and 14-lb. wood pails, 6 pails in orate

per lb. 0 061
30-lb. wood pails........................... “ 0 06$
Home Made Jams-absolutely pure- 
1-lb. glass jars (16-os. gem) 2 doz. in

case...........................per doz. Si 45 1 60
6 and 7-lb. tin pails, 8 aim 9 pails in

orate............................Sr....per lb. 0 09
7,14 and 80-lb. wood pails, 6 pails in

orate....................................... per lb. 0 09

Lieorioe.
NATIONAL LIOORIOE OO.

5-lb. boxes, wood or paper... .per lb. SO 40 
Fancy boxee (36 or 60 sticks)—per box 1 25
"Ringed” 5-lb. boxes.............per lb. 0 40
"Acme " pellets, 6-lb. cans___per can 2 00

" " (fancy boxes 40) per box 1 60
Tar lioorice and Tolu wafers, 6-lb.

oane......................................per oan 2 00
Lioorice lozenges, 5-lb. glass Jars.... 1 76

" M 6-lb. cans............. 160
"Purity" lioorice 10 sticks............. 1 46

100 Sticks.............. 0 72
Duloe large cent sticks, 100 in box... . ..

Lye (CoaeeatrAtad).
eiLLSTT'S PBRIUMBD. Per OMR

1 case of 4 dns.................................. S3 60
3 oases of 4 doz...................... ..................S3 50
6 oases or mere .................. ... .............. 3 40

Mine# Meat.
Wethey's condensed, per gross net . ..$12 00 

per case of doz. net......... 3 00

Mustard.
OOLMAN’8 OR KRBN’B.

D.8.F., lb. tins.............. . .per dcR$ 1 40
'* 4-lb. tins.......... ......... " 2 50

I-lb. tins .................... " 5 00
Durham 4-lb. jar............ per jar. 0 75

P. D., 4-lb. tins.........................per doz. 0 86
" 4-lb. tins...................... " 1 45

B. D. marobau, Montreal

'Condor," 12.1b. boxes—
44b. tins.................................per lb.S 0 36
4-lb. tins..................................  " 0 36
14b. tins..................................  " 0 324
*-}$?• e16™-....................p« Ibt i sol-lb. jars............................... ' 0 36

Old Crow," 12-lb. boxes—
4-lb. tins................................ per lb. 0 25
|-lb. tins................................ " 0 23
l-lb. tins............................... " 0 224
*-jb. jars...............................per iar 0 70
l-lb. jars............................... ,r 0 26

Orange Meat.
CMeea 96 16a 

peokegea..K50 
5o*i late.... 4.40 

(Freight paid.) 
Oeeee,S0 85a 

peakegM... 4.10 
6 oeee lots.... 110 

(Freight paid.)

Orange Marmalade.
a 1st, tun oo., limits n.

brand l-lb. glees..........
Quertgem ten .

$1 50 
. 140
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Soap and Washing Powders.

A P. tippet â (X)., Agents.

Maypole soap, colors............per grosaflO SO
Oriole soap............................. " 10 SO
Gloriola soap......................... " IS 00
Straw hat polish................... “ 10 SO

BABBITT'S.

Babbitt's "1776 " 
6-oz.pkgs.S3.50 per 
box. 5 boxesa 

I freight paid and 
half box free.

0 Babbitt's "Best
1*2^ soap, 100 bars

$4 10 per box. 
Potash or Lye, bxs

each '/ do*., $8 per box.

Lily White Gloss-
1-lb. fancy cartons, cases 30 lb. 0 07*
6-lb. toy trunks, 8 in case......... G
6-lb. enameled tin canisters, 8

incase......................................  0 07*
Kegs, ex. crystals, i00 lb............ 0 06*

Brantford Gloss—
1-lb. fancy boxes,

Canadian Electric Starch 
„ ^>xes of 40 fancy pkgs., per case S 50 
OeUuloid Starch-

Boxes of 46 cartons, per case__ 3 60
Culinary Starches -

Challenge Prepared Corn—
1-lb. packages, boxes 40 lb......... 0 06*

No. 1 Brantford Prepared Corn—
1-lb. packages, boxes 40 lb......... 0 06*

itafMaise Com Starch—% packages, boxes 40 lb......... 0 06*

WM. H. DUNN AGENT.

CHASEH 
____SOAP

Does the Work

OHABER HOAP.

SAM TOY 8TÀROH.

lQo. pkges, cases 6 dos., per case.... 4 75

HT. LAWRENCE STARCH OO., LIMITED.
Ontario and Quebec.

Culinary Starches—
St. Lawrence corn starch, 40 lb . 0 06* 
Durham com starch, 401b............ 0 05*

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 05*

" 3-lb. oartons, 36 lb.. 0 05*
" 300-lb. bbl................  0 05

A\AMO FACTOR CD BY

F. SUTTON-SONS-6rC?
05BORME W0RK5. BRAflDO/1 ROAD.

KINGS CROSS, N.

. «3 46
Special quotations for quantities.

(Fair bank)
GOLD DUST WASHING POWDER.

24 25c. packages ...................................... $4 65
50 10c. "   3 90
loose. "   3 yo
100 10c. cakes (Glycerine Tar Soap)— 6 50
100 10c. cakes (Sanitary Soap) ............ 6 50
100 5c. cakes (Fairy Soap) ..................  3 90
100 5c. cakes (Capco Soap)..................  3 90
100 6c. cakes (Scouring Soap)................... 3 90
100 5c. bars (Santa Claus Soap)........... 3 80
100 5c. bars (Clairette Soap)................. 3 65
100 5c. bars (Mascot Soap)..................  3 45

The above quotations are all on 5-box lots. 
When not more than one box of laundry soap 
is included in a five-box assortment a box of 
25 10c. packages or 50 5c. packages of Gold 
Duet washing powder will be ii 
freight prepaid.

Canada Laundry, 40 to 46 lb.. 
Ivory Gloss, 8-6 family pkgs., 4 

* 1-lb. fancy, 30 lb lib

OCEAN MILLS.

Chinese starch, 
per case of 4 
dos., $4, less 5 
percent.

•tore Polish.

SMALL'» BRAND—Standayd.

6 gAl. tine, per can................................ 4 46
1 “ “ per case.............................. 490
i " “ “ ................................ 5 46
t “ ..........................  5 70

Teas.
| SALADA CEYLON.

Wholesale. Bétail

Brown Label, l'a....................... «0 90 «0 26
'■ " 4a........................ OH 0 96

Green label, l's and 4',.......... 0 99 0 99
Blue Label, l's, fa fa and l'a 0 K 0 40BedlabeLl'eaiS ie............... 0 90 0 60
Gold Label, fa........................... 0 44 0 90

included free,

■tareh.
SDWARDSBUao STARCH CO., LIMITED.

A undr, Starches— per lb.
No. 1 Whits or blue, 44b. carton .$ 0 OH 
No. 1 " " Mb. " 0 06}
f^anads r___ _____ 0 04*
Silver gloss, 6-u>. draw-lid boxes. 0 07* 
‘liver (loss. S-lb. tin oanlsters— 0 07f 
[awarasnlver Moss, 14b. pkg. 0 07L 

i silver glow, Urge eryetaf.... 0 064
___________ ySSP

______ _____ » Glees, 14b. pkgs / 0 06*
Benson's enamel... .per box 1 V to 3 60

Ceylon Tea, In 
and fib. lead

paokues, 
or mixed.

black

, Mb. <

KIMni Sun, 6-oe. oakm, tgrom boxes «fsT 
4-OS. oakm. groae boxes 4 (0 

gun Fasts, 10a eixe,i-sroasboxes.... 10 00 
Bun Fasts, (o. sise, fmroas boxes.... 4 40

BtaokL.W,Mb.,™u!1M9ji........... «0 1»
glue Label, retail at lOo..........0 M
bMT :: fc::::::::::: !2

» :: K:::::::::::;;: gg

Culinary Starch—

Beneon â Oo.'s Prepared Corn.... 0 06* 
Panada Pure Corn.......................  0 06*

Bice Starch—

Edwardsburg No. 1 white, 1-lb. oar. 0 10 
Edwardsburg No. 1 white or blue,

4-Ib. lumps....................................  0 06*

“Bee " brand starch—
" laundry, 64-13 os. pkg. per case $5 00 
" " 32-12 " per * " 2 50
" corn starch 40-16 ox. pkg. " " 3 00

" Sun ” berated starch, 40-16 oz, pk.
per case......................................... 3 00

" berated starch, 60 box. 100 lb. keg 0 061 
" laundry “ 50 " “ " '* 0 05*

"Gem" " " 100* 300lb. kegs 0 05*

■EANTFOED ESABOH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches

Canada Laundry, boxes of 404b. $0 04* 
A^wam filnam BtaTOh—

14b. oartone, boxes of 40 lb..... 0 06* 
r White Laundry—

w of 41 lb.... 0 06| 
.. a eg

nn:;.;.................•*

. DUNN, AGENT. __

Bnamoline So.O 38 
4,bxs.,ea.Sds. 

Bnamellne No.O 66 
89bxa.9ea.SdB. 

Enamellne 
liouid, bxs,ea.O 80

Blackens, 6-Ib.O 10 
cans, per lb..

Enamellne stove dressing, per dos....... 0 70

•ynp.
" CROWN " BRAND riRTEOTIO* SYRUP.

Bnamsllad tins, I dos. In osm.............«9°S*’
Plain tins, with Label—

9 lb. tins, 9 dos. In osm................  1 90
6 " 1 “ “ ................. IKU “ $ " - ..............  IK

» " I “ ............... . 9 10
lit sad 99 lb. tins bam wbre bsndlsal

Ossm, mob 40 Mb............. .................. «0 «

" 40 Mb..../ .................... OK
' " UPHb............................. ok

LDDSLLA CEYLON, l's 
and fs pros.

Blue Label, l'l...........................  to 184 40 KBlue LebeL fa........................... (| 19® *o 26
Orange Label, l's and l's .... 0 91 0 90Brown Label, l’s and l’s....... OK 0 40
Brown LabsL is .................... 0W 040
Green LebeLf. and f.........  OK 0 40
Bad Label, fs........................... 0 40 OK

"CROWN" BRAND

Wholesale. Retail
Bad In cel, Mb. aadfc.............10 KtO 60
gta» LabsL Mb. and |«............... 0 * 0 40

Label, Mb..................... 0U OK
Green InbeL Is...........................  Il II
Janan. Is................................. I U OK

x. d. marcrau, Montreal.
Japan Teas—

"Condor" I 40-lb. boxes.............  00 494
II 40-lb. boxes............ 0 371

" III 80-lb. boxes............ 0 321

HMD AAA Japan, 40 lb “ At............. 0 90
AA ™ 40 “ ............. 0 171

Blue Jap, basket fired Japan, 70 lbs., 0 96
"Condor "IV 80-lb. ,r .............  0 271

" V 90-lb. “   0 25
•• XXXX80-lb.boxes.... 0 914

XXXX 90-lb. " .... 0 931
XXX 80-lb. “ .... 0 19

" XXX 30-lb. " .... 0 10
" XX 80 lb. ’ .... Ill
" XX30-lb. " .... o ui
" LX 60-lb. per case, lead

peokets (96 lk end to l’l) 0 96

" Condor " Oerlon black tea In lead peokets 
Green label, R Is end la,
60-lb. omm................retell 0 K at 0 90
Grey Label, la 1» end Is,
60-lb. omm.............. retsll 0 90 at 0 93

Sallow Label, la end la,
4b. omm .............. retail 0 K at 0 96

Blue Label, is, la and la,
60-lb. omm .............. retail 0 40 at 0 90
Bed label. Is, Is and la,
60-lb. omm .............. retail 0 M at 0 34
White Label, la Is sad la
4Mb. omm .............. retail at 6 40

Blaok Tam—" Old Crow " bland—
Bronaed tins of 10, K, 40 and 10-lb.
No. 1....................................per lb. 4 K
No. 9.................................... " 6 K
No. I.................................... •• OK
Ma 4.................................... " IK
Na 6.................................... " 1171

Tobaooo.
THS EMPIRE TOBACCO 00., LIMITED.

Smoking—Empira, 4a 0s and IK.... |0 40
Amber, K. and K............. 0 10

“ lay, 7s..................................... IK
" Rom bud. 7s......................... I 61

Chewing—Currency, 1K. and 41a___ I 46
" Old Fox, IK......................... OO
" Snowshos, 41s...................... 0 61
" Pay BolUla...................... 0 60
" Stag, 10 os............................ 0 46

Bobs, K. and 19a............. 0 46
" " 10ox bam, 61a .... 0 46
“ Fair Play, la and IK .... 0 53

Club, 6a. and IK............. I 44
“ Unlrersal, IK..................... 0 47
" Dixie, 7a.............................. 4 54

Viufsri.
a. D. MABOBAU, Montreal. Per sal

HMD, pure distilled, highest quality.. «I M 
Condor, pure distilled.........77777.. 0 971
Old Crow................................................... OKI

Special prims to buyers of lares quantities

Visit.
Royal yeast, 3 dor. 6c. pkgs. in oam...«l 06
OiUelL ■ cream yeast, 3 dos , ........ 1 06
Jersey cream y seat oaks, «.Is.... IN 
VlotoyU deals.... 1 K

Idas Us... IK

71
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Do you keep a stock of

■ ga@

on hand regularly ? Southwell’s 
goods are standard. No better 
anywhere. The grocer who keeps 
up hi 
trade.

pjp_-oiwwM
up his supply gets the steady

Oon'f Fa//to «end Your Order in Regularly

FRANK MAGOR & CO.
Canadian Agents "

MONTREAL

i

HP

v. '*••»
* f-W -

FOR HOUSEHOLD USE
You can recommend

GOLDEN RUSSET VINEGAR
for household use and feel sure that your recom­
mendation was warranted. Some Grocers carry 
no other vinegar, but

GOLDEN BIIS8ET VINEGAR
for they find it the only vinegar trade worth getting. 

Recommend GOLD HI RUSSET VINEGAR
neat time and see that you have a stock on hand.

Put up in three strengths.
Prices proportionate.

THE W. H. WILSON 00., united
TIULSONBUSG, OUT.

V . ,

xsssss
TEA HINTS

FOR RETAILERS 1
my JOHNS. BLAKS

DO should get a copy of this be 
to-day—it tells aU there U to 

ten sheet Tea.
How to Teer Tyaa. "
Whim» to guv Teas.
Buut v. P season Teas.
How TO Bstabusu * Tee feaoa. 
T»e Busaorao, ere., ere.

S» pages ; moth. ; 
puss, postpaid, - ms

itain >1 'Ml mu.. «es. pue-s■.emsWBjyii , . WW HR» ii’Vl;'
I last, . - Toronto

------ wee. ——

We make them in all shapes and 
sises. We have

Patent Barry Box
Grain — Root Bankets, 

XHothes Bankets, 
w Butcher Bankets,

In fact, all kinds j besides being very neat 
in appearance, they are strong and dur­
able, Send your orders fa

Oikvllle, Out
—

You are Interested 
In Something

Why not ft tkt tut Htwu del 
•rt,vinmJ tm U* xmbjttt.

We reed aed clip theecendc al neaepeceei 
week — therefore we cen equip ree 

-*1ly end eeonemlcallp See e ' 
'-dure, eater or earthier else - 

i information end mere ci It 
re are lihelw tone.

Terms-iOOCflpyinec, t S OS
* sS hi 00

US * SS
aacMjSthTeÛ" fuUj <

We hew else lieu of Arme la every breach ci 
trade In the Dominion, the uro/eeeione. dub 
members, sooieti, etc., end we ere peepered te 
iililr—o ~“i8i Mr^iisn or WtttTt tff tntn as m
fin*.

uuiui m cLimiE bureao
SS McdiB Street, MONTMAI* <AHB. 

Telephone Mein IMS .
IS Treat St. K. Toreau. Tctcsasee

e» le

t f- .d Goods and 
oh Which 

or Extend a

The Best Grocers make 
a point of keeping It 
always in Stock.

%

u\

u
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THE CANADIAN OMOCBR

Last Week
in the special number of The Grocer 
we advertised a package of Opal Ware.

To-day
we received the first batch of Mail 

\ Orders, and if the demand continues
in the same proportion we shall have 
to refuse orders.

etuIn^ yours in now
190^ just look up that assortment on page 

74 and send a card to-day.
CT 25
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COWANS, 
KENT & CO.

TORONTO

r

—

November 10, 1906
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Do not let your,stock in pack­
aged Mince Meat get too low,

ises to be particularly good.
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Insist on
If your jobber does not send it 
to you, then write us direct. 
We also have a high-class bulk 
Mince Meat, packed in 7-lb- and 
28-lb. pails. May we quote you ?
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J. H. WETHEV, LIMITED
•T. CATHARINES, OUT,
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Insist on our
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trade. Your customers
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