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Prepared” Corn
are other preparations of corn on the 

with more or less merit, principally 
: bést results are obtained by 
t’s “ Prepared " Corn — It is
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THE CANADIAN GROCER

GOOD SOAP
Makes

GOOD BUSINESS



THE CANADIAN GROVER

J J <H The faultless pro-
5> duct ol a faultless 

factory, a factory 
whose seventh time enlargement is due 
entirely to

l'he Satisfaction of Unvarying Quality
It’s the old story of the success that comes 

to those who live __
up to an ideal A\ n r ff\V\ t 
standard — the l.VR£E.^dZ U1 1 1 
highest.

Taylor’s Thistle
Q Candied and Drained Peels, 

produced by specialists in 
this one thing from year’s 
end to year’s end. Their

Q The brand that sells solely 
on its recognized merit, 
which was gained by con
scientious effort to maintain

V n ■v a ry i n g Quai i t y L n v a ry i n g Q u a l i t y

has won au enviable reputa
tion among the elect. The 
entire time of the makers is 
devoted to maintaining the 
standard

Clean, wholesome 1 laddie 
that win confidence and hold 
permanent trade. The brand 
that sells—the “Thistle”

Peels Haddie
Arthur P. lippet & Co.

Sole Canadian Agents 

<y Place Royale, - Montreal

i



THE (CANADIAN GROCER

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of Tne Canadian Grocer Is at 
the disposal of firms wanting agents or of agents wanting agencies.

HALIFAX, N.8.

HAUFAX N.8.
Importers, Exporters and General Commission 
Merchants.
Firms wishing to be represented in the Maritime 
Provinces will do well to communicate with us. 

Domestic and Foreign Agencies Solicited. 
Highest References.

U. W GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.8.
Manufacturers’ Agents and Grocery 

Brokers.
WAKEHOUSEMEN

can give close attention to few more first-class 
agencies. Highest references.

riONTRBAL

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL
Fish, Oils, Beans, Phi snd Produce. 

Assole : "Bo/sl Crown " Skinless Codfish. 
Bepresentinf Morris fc Oo. Ohiuago, Pork snd

FOR SALE
Cheap for cash, Fruit Cleaning 

Plant with Date Press. In goo< 
running order.

J.T. ADAMSON &CO
Customs Brokers 

and Warehousemen

2Y St. Sacrament Street, Montreal
TIL MAIM m BOMB SI

more agencies will be well looked 
after by the undersigned. Just able 
to take proper care of one or two 
more only. Excellent connection» 
in Montreal and Quebec Province, 
and highest reference».

Communicate at once.

107 St. Isass St.

ONE OR TWO

MONTREAL

J. WALTER SNOWDÔN
MANUFACTURERS* AGENT 

AND BROKER
Open for exclusive rcpresentstlon of one 
or two more reliable houses with good 
grocery lines. Correspondence solicited. 

Address
23 Burton Ave., Westmount, Montreal

414 St. Paul St. Montreal
Broker a^d Manufacturers' Agent

Open to represent one more up-to-date house 
desirous of utilizing my excellent con

nect on with the grocery trade.
Correspondence will receive prompt attention.

NEWFOUNDLAND

T. A. MACNAB & CO.
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt end 

careful attention to ell business. Highest 
Canadian end foreign references. Cable 
address: "Macnab, 8« John’s.

Codes i A, B, C, 6th edition, end private.

RBOINA.

ST. JOHN

Manufacturers’ Agents 
and Grocery Brokers

W.B8H0USXMXX

more first-claae lines

G. C. WARREN
Meoufeclurcr»’ Aient ead Commlealea 
Merchant. Direct Importer nf ell grsdee el
Sure Ceylon Tes», end Denier In Coffees, 

piece, Musterd, etc. Established oyer 10 
years. Can hnadle mere line».

Box 1036, REGINA

TORONTO.

THOS. B. GREENING & CO.
TORONTO

Consignees olrect from primary meraete, end 
distributors of

GREEN COFFEE
Our sample» «rill Invariably Indicate current 

market value.

Doiiiiei Storage & Fonririiig Co., Ltd.
♦S Colbome Street, TORONTO 

Consignments stored In large, clean, dry ware
house, centrally located. All facilities tor 
handling goods of Manufacturers end Her- 
chants.

TELEPHONE MAIN MSI

TORONTO,

WÏG. Patrick & Oo.
Manufacturer»’ Agents 

end
Importer»

29 Melinda 8t., Toronte

Toronto
Grocery Brokers end Agents.

The Very Beat 11 
BECK’S “OLD GOLD” 

Granulated Meal 
Barrel» and Bags 

Now In stock

Anderson, Powis A Co.
Agents

16 Wellington Street East, Toronto

CORNMEAL

W. H. MILLMAN A SONS
OROCERY BROKERS

TORONTO

On the spot
EVAPORATED

APPLES
WHITE BEANS 
LOWEST PRICES

(Continued on psgs 4.)
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THE CANADIAN GROCER
x

that Cannot be Beaten

“Anchor”
“Riverdale”

The finest
Fruits and

Our
quotations 
will interest you.
Your order is sure to follow.

“Old Homestead”
Vegetables

packed

“Niagara Falls”
Order the above brands if you want satisfaction.

EBY-BLAIN, LIMITED
Sole Wholesale Agents TORONTO

Ram Lai’s Pure Tea
SOLD AT FOLLOWING PRICES:

PINK LABEL 1. aW X. Cm** rm
Ya. mB at

30c per a.
40c mm* Ih.

GOLD LABEL 1. mmi X. Cul, pea
Yea reB .«

3 Sc per fc.
SOc per IK

LAVENDER LABEL 1. 1.4 X. Cart. yea
Ymm *M «1

42c per lb.
so. mt a.

GREEN LABEL 1. ud X. CmS yoa 
YmmmÊmt

soc mt a.
7 Sc per fc.

CANISTERS
GOLD Tins 5s Cm** rmm 

YmmmUmt
3Sc per a.-SI TS
SOc pmt A- 1 SO

GOLD Tins 3s srj-u SSe per a- 1 OS
S«c per a- 1 SO

GOLD Tins Is çtjk, 3 Sc Mck
SOc mmek

GOLD LABEL & Cm** rmm
Yea m! at

1 Sc Mck-lfcpea
2 Sc erk SOc per a

RED Tins Hs Com. yea 
YoaeeUti

3Sc art 70c mt a 
SOc M<a $ 1.00 per a

RED Tins Ks CoM. yea 
YoaaDtf

1 Sc mmk-IU per a
2Sc Mdr—SI.OOmt a

• <1 un-

Head Office and Factory for Canada : 266 St Paul Street, MONTREAL
GIVE US A TRIAL ORDER AND BE CONVINCED OF THE QUALITY.

Yews Truly,

RAM LAE’S PURE TEA CO„ LIMITED



ÆH-IT CANADIAN GROCER

Mantifacturers* Agents—Continued.
QUEBEC

MOOSE JAW

WINNIPBQ.

GEO. ADAM & CO
Wholesale Grocery Brokers 
and Manufacturers’ Agents.

430% Main St., - - Winnipeg
Established 14 years. Correspondence solicited

RICHARDS & BROWN
Wholesale Commission Merchants 

and Brokers
314 Ross Avenue WINNIPEG, Man.

Correspondence Solicited

Open for one or two more first-clas» agencies 
Correspondence invited 

26 ST. PETER STREET,

J. P. THOMAS
WHOLESALE GROCERY BROKER AND 

COMMISSION MERCHANT

QUEBEC

GROCERY AND FRUIT BROKER
AND MANUFACTURERS’ AGENT

Goods Stored and Distributed
Warehouse, City Spur Track

P.O. BOX 793 MOOSE JAW, SASK.

Domestic and Foreign Agencies Solicited.

STUART WATSON & CO,
Wholeeale Commission Brokers and 

Manufacturers' Agents

MAN.

BRACK & KIRKLAND
Grocery Brokers, 

and Manufacturers Agents • 
Warehousemen aridr. Distributers

Track Warehouse, 137 Bannatyne Ave. E. 
WINNIPEG, MAN.

ESTABLISHED 1887

Carman Brokerage Co.
Wholesale Grocery Brokers 

WINNIPEG, CALQARY and EDMONTON 
00008 STORED AND DISTRIBUTED 

Ml Bannaiyae Ave. WINNIPEG, MAN.

VANCOUVER

IV. H. E8COTT
Wholesale

Grocery Broker and M't’rm Agent

Winnipeg, Canada.
Branch at Calgary.

F. G. EVANS & CO.
Grocery Brokers and 
Commission Merchants 

139 Water St., - Vancouver, B.C.
Correspondence Solicited.

STRANG BROTHERS
Commission Brokers and 

Manufacturers’ Agents

233 Fort Street, Winnipeg
Correspondence Solicited

OAKEY’S
'WELLINGTON*

KNIFE POLISH

Sr&AOVB

CANNING MACHINERY GO.,
OHIOAOO, ILL., Ü.S.A.

...ESTABLISHED 1849...

Capital and Surplus, $1,600,000. Offices Throughout the Civilised World
Executive Offices; Nos. Ml and Ml Broadway, New York City, Ü.8.A.

THE BRADSTREET COMPANY gathers Information that reflects the financial condition and 
the controiliug circumstances of every seeker of mercantile credit. Us business may be de lined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the résulté may justify its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and It furnishes information concerning mercantile persons throughout the 
civilised wortd.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporation*. 
IpecUo terms may be obtained by addreeffingthe Company at any of its offices. "

KBmé
-----OFFICE* IN CANADA

LONDON. ONT. 
*. JOHN.N.B. »UN-

EXPORT TRADE DEPARTMENT.
Firms Abroad Open for Csnsdlse Business.

DAVID SCOTT A CO.
Ssubllshed lilt 10 North John Ht

Liverpool, Knoland
Splendid connections and references. Try us with e ship 
ment of CANNED GOODS.

T. A.-Scottish, Liverpool.

JAMB» MARSHALL 
Asaansaii, Scotland,

Invites consignments of Canadian Produce, gives personal 
attention to handling of same and guarantee prompt 
returns Reference— Clydesdale Bank, Aberdeen. Code. - 
A.B.C. tth and 5th Eds

BASKETS
Yon earn make money aa well as 

oblige yonr customers If yon handle 
our

Butohor Basket»,
Clothoo Baokoto, 

Grain and Root Baokoto 
find Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, ONT.

The original end only Sennas 
Preparation tor Cleaning Cut- 
lory. Id. and Is. Osnlatm

JOHN OAKEY â SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Clothe and Pspere, etc.

Yimtu Ml, loin, Btiui
Affiant:

JOHN FORMAN, • 644 Craig Street
MONTREAL.

Coffee, Its History, 
Classification and 

Description
By Joseph M. Walsh

This is the most exhaustive, inter
esting and instructive book ever pub
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MACLEAN PUBLISHING 
COMPANY

Technical Book Department

10 Front St East, - TORONTO
,___ : _____ * * ' •

A



THE CANADIAN GROCER

Handle Canned Goods 
That Are Recognized
Leaders. 

A modern philosopher has discovered that “The more aims 
you have in life the less likely you are to hit anything." Concentra
tion is one of the secrets of success. There is a wealth of wisdom 
in this for the merchant. Concentrate your efforts on selling well-
known lines and you’ll be ahead at the end of the year. Don’t load
your shelves with a dozen brands of uncertain Canned Goods and 
keep your customers forever experimenting.

Canadian Canners’ 
Peas Have Created 
A Big Trade for us

And they will do the same for you. We particularly recom
mend our Grade No. 2 SWEET WRINKLE PEAS. They are de
liciously sweet and tender, and rapidly win new friends wherever 
introduced. They have a constant and ready sale all the year 
round. They are genuine business builders and can be sold at a 
good margin of profit.
Our Peas are packed in four grades as follows :—

Grade No. 1 —Extra Fine Sifted Peas 
Grade No. 2—Sweet Wrinkle Peas 
Grade No. 8—Early June Peas 
Grade No. 4—Standard Peas.

BRANDS:—“Canada First" (Aylmer), “Little Chief,’’ “Log Cabin,"
^ XT Awn AfiV> An ^ ZT) zxiit! l>w»X ^ A ll4/\ * * Z Z^o nflfimrt Z^n nnA»n\ ^ nnl * *“ Horseshoe ” (Bowlby), “Auto " (Canadian Canners), “Kent," 
“Lynnvalley’’ (Simcoe), “Maple Leaf" (Delhi), “Lion " 
(Boulter), “Thistle" (Brighton), “Grand River " (Lalor), 
“ White Rose " (Lakeport).

Canadian Canners, Limited
Hamilton, Canada.

5



THE CANADIAN GROCER

Don’t Knock—Boost !
This is a good rule for everything, but especially so with 
regard to your own business. The grocer who aims to 
give his customers the greatest satisfaction in quality is 
boosting his reputation and his profits.

OLD HOMESTEAD
BRAND

Canned Fruits and Vegetables
is the Booster of Quality.

Quality first, last and always is our unalterable motto. If 
you have never yet tried the effect of Old Homestead 
Brand as a Business Booster, make a start now by 
writing our agents about a special proposition.

The Old Homestead Canning Co.
Picton, Ontario

MESSRS. EBY-BLAIN, Limited, Ontario Agents

6



THE CANADIAN GROCER

The Popular Demand
for

SALADAl
CEYLON TEA.

Is Appreciated by every Grocer in Canada
There le both pleasure and profit In selling “SALADA."—pleasure—In 
knowing that every time you sell “SALADA” you satisfy a customer; 
Profit—In the number thus satisfied, who come back for more.

Canadian National 

Exhibition

TORONTO

Au^. 29th — Sept. 14th

When you come to Toronto, drop in and 
see us—make our office your headquarters 
while here. Have your mail and parcels 
addressed and write your letters here. 
We will appreciate the opportunity of 
personally meeting our many friends, and 
will be glad to extend every courtesy. 
Our latch-string is on the outside.

The Robert Greig Co., Limited

WHITE SWAN MILLS
TORONTO

7



THE CANADIAN GROCER

The Brands 
of Quality

S. Bodi
DENIA

Finest Selected

F. W. Rowley
DENIA

Extra Fine Selected

London, England

These are our Canadian Agents :

Try Our SHELLED ALMONDS in 14 lb. or 28 lb. Boxes

UNDERDOWN and CRICHTON

RAISINS THAT WIN TRADE

A trial order will convince you that we are the raisin people. Send 
for samples tp-day.

are the kind you should stock, because every new customer means so 
much more profit for you. For years the standard brands have been

Valencia, Spain Dénia, Spain
Wm. C. Christmas, Montreal; E. T. Sturdee, St. John, N.B. ; Grant, Oxley A Co., 
Halifax, N.S. ; Eugene Moore, Toronto ; W. H. Escott, Winnipeg.

Sanitary Can Co., Ltd

Adapt the Opening to the size of the
Tomato, not the Tomato to the

size of the Oponlng.

Pack Whole Tomatoeo, not Crushed
Fruit.

Pack your Tomatoes in the Tomato 
Can made for Tomatoes.



THE CANADIAN GROCER

CREAM

I <

“ in Blocks ”

SPREADS LIKE BUTTER”
KEEP IN A COOL PLACE

ingersoll
[CREAM

is always 

•err m 
▼ IXTVSI
DISTINCT 

IN FLAVOe 

|ANO SVSNV 

PANTlCLC 

• AN • •

AVOID
IMlTâflO

IS Dr THAT 

CHIAMV CON* 

SISTSNCY 

WHICH IS SO 
PL CASINO 

TO THI 

TAOTC. S ê

ONIOINAL

INCERSO

Now booking orders for fall trade.

INGER80LL CREAM CHEESE in blocks, represents to the consumer, the biggest package 
of cream cheese for the money ever offered for sale. The quality is equally superior and 
never changes. For these and other favorable reasons IngeriOll Cream Cheese is every
where in|demand. To the dealer it carries a guaranteed profit and an active and increasing 
sale.

AGENT» i

Mason A Hlokey, Winnipeg, Man.
W. J. Youell, Toronto, Tel. College 5032 
The J. A. MoLean Produce Co, Ltd., Toronto 
W. H. Dunn, Eeq., Montreal 
Robt. Colwell, Halifax, N.t.
Wm. Forbea, Ottawa

Cyrus King, Hamilton 
J A. Wilson, London 
J. B. Renaud A Co., Quebec 
R. R. Rankin, St. John, H.B.
Baird A Peters St. John, H I.
The Riley Ramsay Co., Port Arthur.

Order from any wholesale grocer, our agents, travellers or from Ingersoll.

HOOK ONLY THI ORIGINAL PAO KAO I

MANUFACTURED BY

The INGERSOLL PACKING COMPANY, Limited
INGER80LL ONTARIO CANADA

I
9



'ACME
Licorice
Pellets

Stick Licorice.

National Licorice Co.
Brooklyn, N.Y.

Toronto Sales Agent—
R. 8. MclNOOE, 6* Wellington St. East.

Montreal Sales Agent—
J. M. BRAYLEY, 65 St. Paul Street.

Winnipeg Sales Agency—
E. W. Ashley, 123 Bannatyne Awe.

St. John Sales Agent—
H. 8. Daly.

Vancouver Sales Agency—

GINGERBREAD BRAND MOLASSES
(IN TINS)

2s, 3’s 5’s, 10’s, 20’s
1, 2, 3, 5 gal. Pails

GOLDEN SLING SYRUP
(IN TINS)

2’s 3’s 5’s 10’s 20’s 
1, 2, 3, 5 gal. Pails

“THE BEST THERE IS”
Agents

C. I. PeraSle. - -
t. OtCait.nl, -
ill. I. McIntosh, 
til Matin A Co., 
i. W. Ilcklo A eiinlni, 
1. O.BIIIoipIo,

Untw
■ Ottawa 

Tanatt. 
Manlllan.

Caraiaa Emit Ce., Wlratnt.
I. I.le<lli|len A Ca.. - Calcar,
Teat A Peerte, Elbealea.
Wllaea A Mclatask, Veaceever
C. Leonard trait, • F. E. Illaed

Dominion Molasses Co.,
Canadian orders filled at our Montreal factory, Ernest 

Street and Desjardines Avenue (Maisonneuve.)

STOCK THE BEST
sr see»

BATGER’S

NOW’S THE TIME
WHEN YOU SELL

SUMMER BEVERAGES
WHY NOT HANDLE BATGER’S

LIME JUICE and 
LEMON SQUASH?

ASK FOR An up-to-date extract, entirely 
freefrom the bitterness to objec 
tionable in ordinary eatencei

A r:dt, thick, Sauce, delicioui'KIT- flavour. A splendid relish 
eh or fowl.L COFFEE with hah, flea

MAKING
WORCESTER SAUCEPROFITS and 

SATISFIED
CUSTOMERS

s Equal in quality to anyth 
at double the price, 
aa an advertising medium
lor KIT COFFEE

A Word to the Wise
The Merchant introducing 
those lines to hie customers
MAKES NO MISTAKE

tfsatsia tie Dtahslea 
Mestre at City, Matkewsee'e Seat, Ml McSIll Ik 
teekec City. Albert I. Suae, 17 SI. Ntar SI. 
galette,À.E.lowrte. lilies WillletaSI.laaHtaa 
Wlealan. Mem A Ricker. IN Primes St. Î

Agents :
ROSE & LAFLAMME, Limited 

Montreal and Toronto
THE BEST
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THE CANADIAN GROCER

WANTED
Every Grocer, his wife and family, to 

visit UPTON’S TEA ROOM, 191 Yonge St., 
Toronto, (directly opposite Eaton’s), 
during the Canadian National Exhibi
tion. Everything for their convenience 
is provided.

Also visit 264 Yonge St., where I am show
ing, by means of moving pictures, where the 
Tea is grown, and the different processes it 
passes through until it reaches the public. - 
These pictures were taken at great expense, 
and I assure you, are very interesting, and 
it will give me great pleasure to have you 
view them.

THOMAS J. UPTON
TEA ROOM : 101 Yonge St. 75 Front St. East, Toronto

MOVING PICTURES SHOWN AT
28* Yonge Street

ii



THE CANADIAN GROCER

We Invite You
to make our offices your downtown headquarters when 
visiting the city.

THE DAVIDSON (EX HAY LIMITED
Wholesale Grocers

36 YONGE STREET - - TORONTO

Mr. Grocer, your own interests 
demand that you sell profit
bearing lines. We have some
thing to interest you in

Marsala Wine
which is better than Sherry or 
Port. Good margin, and a 
fine line to handle. A most 
popular after dinner beverage.
One that you can recommend.

$7.00 per ease, up 
Special price for quantity

Museo Commerciale Itallano
43 St. Antoine St,, Montreal

Sole Agente American Continent Fhone Maln 8731

MAKE

NAPTHO SOAP
YOUR LEADER

MADE IW CANADA

The result will be 
—satisfied cus
tomers — satisfac
tory profits.

The Welcome Soap Co.
limited

St. John, - N.B.

S. T. Nishimura & Co.
MONTREAL

Can still accept further orders for NEW CROP JAPAN TEAS, 
lower grades, if jobbers will place them promptly.

Japan Consolidated Tea Co. Japan Tea Firing Do. Ito's Tea Firing Dept. Nakamura’s Tea Firing Dept. Tokal Tea Trading Do.

12



THE CANADIAN GROCER

The Best Because the Purest

iMIr,

E. D. S. Brand
Jams and Jellies

Government analysts have proved beyond the 
shadow of a doubt that K.D.S. Brand is one 
hundred per cent, pure.

Agents: W. G. Patrick A Co., Toronto; W. H. Dunn, Montreal;
Mason St Hickey, Winnipeg ; R. B. Colwell, Halifas, N. S.;

* J. Gibbs, Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.

Unequalled in Quality
and a Producer of Permanent Profit

QUAKER
Canned Goods

The BLOOMFIELD PACKING CO.
BLOOMFIELD, - ONT.

13



THE CANADIAN GROCER

We extend an invitation to all our friends 
and customers attending the Canadian 
National Exhibition to call on us at our 
headquarters, 49 Front Street Fast.

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO PETERB0R.0

Walter Woods & Co.THREE BRANDS THAT PAY 
YOU TO STOCK

I mill / // JL,,. 3

mÆmllÆj0,
PURNELL’S
Vinegar Pickles Sauces

No better line to stock than these high-class
English goods.

Our pure malt vinegar has been a standard 
article for over 150 years.

Pickles and Sauces of irreproachable quality, 
piquancy and flavor.

Get in touch with our agents, so as to have

Purnell & 
Panter, Ltd

early delivery.

Bristol,
England

• C. S Harding, Ottawa, Quebec 4 Monti eal 
Kyle 4 Hooper, - - - Toronto, Ont. 
J. W. Sickle 4 Greening, • Hamilton, Ont. 
Carman, Brokerage Co., - Winnipeg, Han. 
C. E. Jarvis 4 Co., - Vancouver, B.C.

C. E. HcHIchael, - - St. John, H.B 
H. Haszard, - Charlottetown, P.E.I. 
Erb 4 Rankin, - - - - Halifax, H.S.

Hamilton ««<* Winnipeg

SURE PROFITS The World's Best
Are what you want. No 
use risking your capital in 
buying unknown Shoe Pol
ishes. We tell every Can
adian shoe-wearer that all 
up-to-date grocers can sup
ply him with

Vt o IN Shoe
Polish

The F.- F. DALLEY CO., Limited HAMILTON, CANADA 
BUFFALO, N.Y* U.S.A.
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THE CANADIAN GROCER

IMPORTANT
Our Representative is visiting the Dominion 
establishing agencies (or the sale of our renowned

“TEA PLANT”
PACKET TEAS

His address is, 303 Frank St., Ottawa. Write him.

For over half a century

Cooper Cooper & Co’s Teas
stand on the highest rung of the British TEA 
TRADE.

OUR TEAS PAY YOU WELL

Cooper Cooper 6 Co. Ltd.
“The World's Most Famous Teamen”

Mead Office: 71-73 Tooley Street 
LONDON, ENGLAND

ru^xrri

To see the shelves of a groc
ery well stocked with

Sterling
Brand
Pickles
is a sure sign that the pro
prietor is thoroughly up-to- 
date and knows what is what. 
The large demand for goods 
bearing the Sterling label has 
made it necessary for grocers 
to keep a large supply on 
hand.

theT. A. LYTLE co ltd
Sterling Road, Toronto, Canada

PHONE PARK 376%■■■■■■——y

*S«EElt/Vfz

St. CHARLES CREAM

ST. CHARLES CREAM
UNSWEETENED STERILIZED

THE PUREST AHD BEST

Prepared with the greatest care from the highest 
grade milk obtainable in the famous Oxford County dis
trict in Ontario.

Our sweetened brands, Silver Cow, Purity and Good 
Luck Milk, are the best that science can produce. Persons 
preferring sweetened milk will find any of these brands of 
the highest quality and every can guaranteed. A trial will 
convince you that there is no superior.

We are prepared to make prompt ship
ment of any of the above brands.

SI. Charles Condensing Co.
INCERSOLL, - ONTARIO

CANADA
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Edmonton Branch

Nicholson & Bain

Calsary Branch

Nicholson 6> Bain

BAN NAT V NE AVE EAST 
TRANSFER TRACK

A BUMPER CROP
TO THE TRADE:—

Herewith please find Acreage and estimated yield in the Provinces of Manitoba, Saskatchewan 
and Alberta;—

WHEAT. Acreage. Estimated Yield 
per Acre Total

2,710,000
3,170,000

410,000

16 bushels
18} “
21

40 660,000 bushels 
38,646,000 “
8,610,000 “Alberta ....................................................

107,905,000 "

Total acreage in 
the three provinces.

Estimated Yield 
per acre

2,660,000 acres 
860,000 “

34 bushels
21

90,440,000 bushels 
18,060,000 “

216,405,000 bustle's

September wheat is quoted at Fort William at 98c per bushel, October 95£c., December 92|c. 
Deduct 10c. per bushel freight, and you have the returns in dollars and cents to the farmers. No. 2 
White Oats, October, is quoted at 39^c., deduct freight, say, 4$c., and you have the value in dollars and 
cents to the farmers. Future Barley is not quoted. So near as we can figure, the value of the three 
crops, Wheat, Oats and Barley, to the farmers is equal to $150,000,000.

We are brokers and Commission Merchants exclusively. Can we not handle your goods in the 
Great West? Yours truly,

NICHOLSON & BAIN
CALGARY WINNIPEG EDMONTON

Storage for all glasses of Merchandise, also cars distributed at Winnipeg, Calgary and Edmonton.
16
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TO THE TRADE*
It Cannot be too Often Repeated that, in Selling

CEYLON
TEA

You Should Teach the Customer

How to Prepare It
The Superabundant Life and Vigor 
of the Ceylon Plant Give Its Leaves

All Tea Properties in High Degree. 

3 to 5 MINUTES’ DRAWING
With Furiously Boiling Water Suffices to obtain the

DELICIOUS AROMA, the 

DELICATE FLAVOR and the 

INVIGORATING TONIC.
■7
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You Sell Pickling Spices?
Your profits will be larger, and your customers better satisfied if 
you sell our famous J^-lb. transparent packages of MIXED 
PICKLING SPICES. They are standard, being of known 
excellence. Now is the time to push these goods.

We want your order

S. H. EWING & SONS MONTRE 
end TORONTO

“Salad, Edible and Cooking Oils”
WINTER PRESSED

“Sun Burst ” ««gu
“Non-Pareil” ««gi.

To know these oils is to stock them. The 
finest substitute for lard on the market. 
Guaranteed under the Pure Food Act.
We carry a stock and will be pleased to send 
you samples, with prices.
You will find our oils a good proposition all 
the way, owing to the number of uses to which 
they can be put.

WRITE US TO-DAY

J. M. BRAYLEY,
MANAGER KENTUCKY REFINING CO, Incorporated 

Cotton Seed Oils
55 ST. PAUL ST„ - - MONTREAL

Why
Brooke Bond’s Packet Teas 

are such Good Value.

You may have heard that we sell 
over ioo tons of tea every week in 
Great Britain.

We have the resources of that great 
trade to use for our Export Trade.

In our own Bonded Warehouses we 
blend and pack teas for all markets in 
tin, lead, foil, parchment-lined bags, or 
any other form of packing desired.

We pack under your own label and 
with any style of printing you may choose.

For samples apply to

Messrs. Hamblin & Breieton, 
Corner of Notre Dame and Victoria Streets, 

WINNIPEG. MANITOBA.
A

There’s more money in

Shirriffs Flavoring Extracts
simply because they are the

Highest in Strength and Parity
Imperial Extract Ço., I6-22 onm* street, TORONTO
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BUY YOUR CANNED GOODS NOW, DO NOT DELAY FURTHER, 
AND IF YOU WANT THE BEST, BOOK

BRAND

TARTAN Brand Fruit and Vegetables
This is also the place to buy

—9

Lea’s Pioklee with the home flavor Imperial Vinegar
Wagetaffe'e Jams, Jellies and Marmalades TARTAN Sploee Guaranteed Pure

Phone 596, Free to Buyers.

BALFOUR, SMYE (& GO.
Wholesale Grocers, - - * HAMILTON

An Up-to-Date Plant
equipped with every modern sanitary and mechanical appliance that really helps 
to improve the pack, and manned by clean, skilled people, is used to produce

FARMERS’ BRAND
Canned Fruits and Vegetables

Our stock is obtained from our own immense garden, which comprises three 
thousand acres of Prince Edward County’s finest soil. The result is that 

j Farmer Brand is always absolutely reliable in quality. You’ll be wise if you 
specify Farmer Brand.

FARMERS’ CANNING CO., Limited
BLOOMFIELD. - ONTARIO
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MONEY-MAKING LINES
AROMA TEA

AND

AROMA COFFEE
The most satisfactory goods to the consumer.
The most profitable goods to the merchant.
Two good reasons to justify buying these 

well-known lines.

Our Traveller will tell you about them.

W. H. 6ILLARD & CO.
WfeoMM/t Qroomrm

HAMILTON

Branch House—Sault Ste. Marie

The season is approaching when Gran
ulated Sugar will be in active demand 
for preserving and canning purposes. 
When ordering supplies ask for

the BRAND approved for over fifty years 
and to-day the STANDARD OF EX
CELLENCE.

Made from PURE CANE Sugar by

The

Canada Sugar Refining Co.,
Limited

MONTREAL

Now Booking

Quaker Salmon
To arrive early in October 
Flats $2.00 Tails $2.15.

Just as good as ovor. 
Quality never equalled

TRADE MARK

SONS
ESTABUSHED 1834.

Mathewson’s Sons
WHOLESALE GROCERS

202 Mod ILL STREET, - MONTREAL

►•4 *#-'**'_///////om

WRITE, for PRICES TO

êWJMmmm
"• MONTREAL .

Sole Agents For Canada

stolen

5^iiiii,;i iiiiiiiiiitiiiiiiiiiiii]iii:ii:iiiini::iiii 11 i;i.;iiiiiiimmiiiiiiiim;iiiii!iiiiiiiiiiiii

ABSOLUTELY PURE 
THE BEST THAT 

SKILL and SCIENCE CAN PRODUCE

20
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1 A leading British line 
well-known and 
largely advertised.

The World Renowned Food Beverage
THE PUBLIC SAY;

“THERE IS MERIT IN IT,”
And

THE TRADE SAY:

“THERE IS MONEY IN IT.”
WRITE OUR AGENTS FOR PBICES. Etc.

"W. H. ESCOTT, 141 Ba nnatxne Av«nu« C««t, Winnipeg

Sample Cases Now Ready for Delivery

Agent for Montreal >
G. W. HODGSON

509 Lindsay Bldg. 
Montreal

Ontario Agents »
GREEN & CO.
25 Front St. E., Toronto

mÿiê

THE WORLD’S 
STANDARD WHITTEMORE’S POLISHES ONCE USED 

ALWAYS USED

Dirty Canvas Shoes

Quick
WHITE
MiMS DIBIT 

CAB v\5 SHit, 
l'KM'HHIIt

VPiliC
.in

i.n-JI-1)1.1.
'• DHissim:
f t ini ii„|v

be quickly end easily applied. No 
white dust No rubbing off.
A Sponge in every package, so al
ways ready for uae

Large size, per gross,
10c. size, per gross.

Also the following colors for can
vas shoes : baby blue, Alice blue, 
red, green, pink, lavender, cham
pagne, coral, purple, light and 
dark gray, black, kbakl, russet and 
brown, in the same sizes and at 
the same prices as “Quick White.**

“GILT EDGE”
The only black dressing for 
ladies’ and children’s shoes 
that positively contains oil 
Softens and preserves, im
parts a beautiful lustre. 
Largest quantity ; finest qual
ity. Its use saves time, labor 
and brushes, es it

Shines Without Brushing
Always Ready to Use

Also for gents’ kangaroo, kid, 
etc.

Par gross ....

The Oldest end Largest Manufacturers of Shoe Polishes in the World
“ ELITE 

Combination ”
The only first-class article 
for ladies' and genta* “Bo* 
Calf** “Via Kid" and all 
black aboes. The only 
polish endorsed by the 
manufacturers of “ Box 
Calf*’ leather. Contains 
oil and positively nourishes 
and preserves leather and 
makes it wear longer. Blacks 
and polishes.
Per groM ....

PASTEOILH&TEs
0xv».blac*. V

Pus**?
ALL Linda

Shoes
Oils, blacks, polishes, softens and preserves. Con
tains no turpentine or acids. Never dries up. Boxes 
bold double any of the Ola’a.
Price per gross......................................

Excellent for old rubbers.

“SUPERB” Patent Leather Paste
For giving all kind, 
of Patent or Shiny 
leather shoes a 
quick, brilliant and 
waterproof lustre, 
without Iniury to 
the leather.

“ BABY ELITE " 
Combination

10c. size per grt>sa

“DANDY” Russet-, 
Coabiaatiou

For cleansing and polish
ing all kinds of russet, tan 
or yellow colored boots and 
shoes.

size l blue tin
e) l

If interested write for 
CANADIAN PRICES.

Per dot S lb. box.. 
Per do*, hi lb. bozos

“BOSTON” Waterproof Polish 
A black liquid lor men’s and boys’ shoes. Produces a 
patent leather shlse without brushing. Largely used by 
Boot Blacks for polishing heels and edges ol shoes.
Par gross.....................................................

“BOSTON JUNIOR"
10c. tiso, per gross......................................

Also la Resent Bad Ox Blood

Lar»e size. t>
Star Russet 
Combination

1 Oc. size per gross
Russet Pastes

Dandy, large per gross 
Red Box. medium “
Per doz., 1-4 lb-tint. . 
Perdoz. 1-2 lb. tins . .

Elite. Ox Blood and 
Brown Pastes aame sizea 

and price a

WHITTEMORE BROS. & CO.,
Whhtemere’o Polish», w, - ------------------------ -

20-22-24-26 ALBANY 
CAMBRIDGE, MASS., 

the “GRAND PRIZE” at St. Louis over ell competitors

DANDY ,
' \ RUSSET; 
\ !i

Xe ~ •

Ou1-.
Ü "wT DR;

STREET
U. S. A.
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MORE AND MORE NECESSARY TO STOCK EVERY DAY

Evaporated Cream

Unsweetened

Condensed MilR

The two leading brands in Canada are “ Eagle Brand ” Condensed Milk and 
“ Peerless Brand ” Evaporate! Cream. They are the standards of all milk 

products. Stock them. They are sellers.

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgate A Co., Winnipeg, Man. Shallcross, Macauley A Co., Vancouver and Victoria, B.C

PURE
ANNAPOLIS VALLEY

jX^r.v.v.-rAy.v: y.v;: 
•V i V:

SAUCE

|;.ÿi
!•?:!:

TO SETTLE DOUBT
Drop a postal to our Canadian Agents (mentioned below) 

for free full-sized tasting bottle of H.P. Sauce. ;lV»*3
Try it on your own plate, and then you will see why your 

customers want it.
Wide-awake Grocers are making H.P. Sauce their leading

line.
Our bright Canadian advertising tells the people all about 

H.P. and what it is made of, how good it is for the appetite, 
palate and digestion.

Large and quick turnover on H.P.
!***••

W. 0. Patrick A Co., Toronto and Montreal 
R. B. Beeton A Co., Halifax N.8.
Caorgeson Co., Ltd., C»lga»y. Alberta 
Kelly, Douglas A Co., Ltd , Vancouver, B.C 
Ellis A Co , Ltd., St. John’s, M F

Cyder
“Land of Evangeline” Brand
Guaranteed absolutely free from chemical preservatives.

Will keep SWEET. CLEAR and SPARKLING in any climate.

The pure juice of the finest Nova Scotian apples manufactured 
and bottled by secret process, under direct supervision of a member 
of the most celebrated English Cyder makers—H. Whiteway & Co. 
Ltd., whose patrons include H. M. King Edward VII, H. M. Alfonso 
of Spain.

Bottled in champagne quart, pint or half-pint bottles ; also sup
plied in casks.

Midland Vinegar Co., Birmingham & London, Eng

1
;V**|
gijH

For Price» ud j R-S. Mclndoe, 
Particular, I S. W. Shackell, 

Addrew I J. S. Creed,

T oronto.
Montreal.
Halifax.

ANNAPOLIS VALLEY CYDER CO.
LIMITED

BRIDGETOWN, NOVA SCOTIA

Horses and Cattle Fed On

MOLASSINE MEAL
are kept healthy and in good condition, and 
do not suffer from the many ailments that 
all classes of cattle are so liable to.

ASK F^R BOOKLETS A8D ALL PARTICULARS FROM

ANDREW WATSON
•OLE IMPUTE.

91 Youville Square, Montreal

CAPSTAN Brand
High-Grade Tomato Catsup

Put up in 10, 16 and 20 oz., 
bottle, of a new design and 
is very attractive. This cat
sup is far superior to many 
others and is giving perfect 
satisfaction.

Sold Brail Wholwle Dealer..
Once Sold Always Asked For.

THE CAPSTAN MFC. CO.
TORONTO, CANADA.

23



il

Grocers
AND

General
Merchants

Canada
When visiting the Canadian 
National Exhibition at 
Toronto, be sure ami call 
at the

MELAGAMA
TEA BOOTH

Manufacturers' Building

Come and sample our ten, 
examine and see for your 
selves the

Special Money 
Package Idea.

This will appeal to you as one 
of the greatest trade-winners 
ever offered to your customers.

Try us for Bulk Teas. Our new stock of Japans 
and Ceylons are now arriving. Let us send you 
samples. Our prices are right.

MINTO BROS., - TORONTO
*3
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Lea’s
Chili Sauce

Made from whole Tomatoes, bottled same 
day as received. Nothing but the finest 
Spices used, no coloring matter. A super
ior Sauce, packed to cater to the most fastid
ious trade and still within the reach of all.
Retail price 15 cents a bottle. These goods 
are bound to take their place in the home.
Be in a position to supply the demand when 
it comes.

Packed by

The Lea Pickling & Preserving Co.
Limited

SIMCOE, - ONTARIO

Western Representatives: Mason & Hickey, Winnipeg; Wilson & McIntosh,
Vancouver

24
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99“Canada’s Pride 
CANNED GOODS

This brand represents the highest class of goods 
possible to pack.

ASK FOR THEM 
BUY THEM 

SELL HO OTHER

They are packed at one of the best growing points of the Bay of Quinte district 
in a most modern and sanitary factory where every precaution as to cleanliness 
is taken and only expert and local help is employed, therefore insuring the highest 
state of perfection in canned goods.

TO BE HAD OF

W. GALBRAITH A SON, '~hoaZZZÏ?lr°ur Montreal and East 
R. CARSON A FENWICK, HENDRY A CO., Kingston 
MEDLAND BROS., Toronto 
E. W. ASHLEY, Winnipeg, Western Broker

The Napanee Canning Co., Limited
Mapanee, Ontario

a5
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Tilbury
Brand”

Canned Goods
are in a group of their
own—the A1 GROUP

Nothing Better Packed

One of the best-equipped factories on the Continent 
situated in the heart of the best Tomato District in 
Canada.

Get our prices for immediate and future delivery.

The Tilbury Canning Company, Limited,

The Wise Grocer
is placing his order for 1908 pack and buying

“PEERLESS” Brand
Canned Goods

Put up by the Beamsville Packing Co., Limited.

Sole Distributors :

WARREN BROS. & CO., - LIMITED
TORONTO and KINGSTON

& "8-
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ESTABLISHED OVER 200 YEARS THE TABLE

VINEGAR
MADE FROM FINEST MALT

London, England Commands a Preference Over All Others,
ONTARIO AGENTS : The Lind Brokerage Co , 23 Soott St., Toronto

Agent for the province of Quebec, J. Walter Snewdon, *13 St. Paul St., Montreal 
W. H. Eeoott, 1*1 Bannatyne Ave. East, Winnipeg

WE ARE OPEN TO DO BUSINESS ON EASY CONSIGNMENT TERMS WRITE OUR AS ENTS f OR PARTICULARS

X

t

CANADIAN OFFICE. VANCOUVER, B.C.
Agents- RicLard. * Brown. 314 Roes A Tenus. Winnipeg. Men.

Persons addressing advertisers will kindly 
mention having seen their advertisement In 
The Canadian Grocer.

ABSOR BINE

Parts, and any Puff or Swelling. 
Cures Lameness, Allays Pain

without laying the horse up. Does not 
blister, stain or remove the hair. S2.00 a 
bottle, delivered. Pamphlet 143 free. 

ABSORBINE. JR., for mankind. fl.M 
g Sinew,bOtisC Cures Synovitis, Weeping S ■■ -- ** malic Deposits, 

fie. Hydrocele.
Strains, Gouty or Rheumatic 

reduces Varicose Veins, Varicocele, Hydr 
Allays pain. Book free. Genuine mfd. only by
w. F. TOURS, PJi, 204 Huswll St. Sp.litre* Hut

CtaUlli Umts. ITH4I SOIS A CO.. Hutrul

TRY A

Condensed Ad.
IN THE

Canadian Grocer

V f

iô

Superior Quality Canada First Brands

Evaporated Cream 
and Condensed Milk

Orders promptly attended to. Every Can Absolutely Guaranteed.
PREPARED IN MODERN SANITARY FACTORY

AYLMER CONDENSED MILK CO., LIMITED
Factory : Aylmer, Ont. Sale, Office t 39 Jame, St South. Hamilton

27
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White Dove Cocoanut

My Attractive Package:
1 and 5'lb. tins.

Why not give your customers the best that 
money can buy,

White Dove Cocoanut ?
It costs no more than cheaper goods. It 
increases your sales of specialty goods and 
wins customers for you every time. It also yields 
you a larger profit than the ordinary line.

If your wholesaler cannot supply you write 
direct and I will see that your order is filled.

MANUFACTURED BY

W. F>. DOWNEY,
24 and 26 St. Peter St., - . - MONTREAL z

VALENCIA RAISINS
It I» ja»t as easij for you, and Infinitely more satisfac
tory to your customer, to secure the very finest quality 
Valencia Raisins. Tou are assured of this, and also of 
uniform packing, If, when ordering, you specify

M. D. & Co. “BEAVER” BRAND
SPECIAL FANCY QUALITY

This brand has tbe reputation of being the highest quality obtainable

i! •Packed by Canadian Agent» :

Mahiques Domenech £* Co. Rose & Laflamme, Limited
I •Denla, Spain Montreal and Toronto

-
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Why TaKe CHances,
on new and untried Brands of Canned Goods, when 
you can purchase Queen Brand goods, Quality 
Guaranteed, at prices surprisingly low.

If you are in need of Peas, Beans, Corn, 
Tomatoes, Pork and Beans, Gallon Apples, Fruits 
of any kind, or Catsup in bottles, taKe no
chances, but order Queen Brand from your 
Dealer, and do it now.

Belleville Canning Co.
BELLEVILLE, ONTARIO

As Pure as Windsor Salt

$1.00 Sold $25 Worth 
of Groceries

It was a thirty mile trip to town 
and the instructions of Mrs. Smith 

to husband John were to get a dollar's worth of 
Windsor Salt at the grocer’s—naturally husband John 

secured his entire list of groceries at the store that was stocked with “ Windsor.” 
He spent twenty-five dollars in that particular store.

The reason why Mrs. Smith was determined to have Windsor Salt was and is plainly 
evident—its uniform excellence, purity, white
ness and dryness. It pays to sell the salt that Æ
helps to sell other goods in the store. VT

CANADIAN SALT COMPANY, LIMITED, 
Windsor, Ont. Salt

j
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ESSEX CORN!
Nothing to equal it for quality and flavor in 
the whole Dominion. Prepared by the 
latest and most improved process under 
most careful supervision, with everything 
spic span clean and wholesome, and noth
ing lacking to insure the very best results. 
You can judge the entire range of Essex 
products by the way we put up corn. We 
want your trade, and we take pains to de
serve it by insisting that anything going out 
under our name shall be full first-class in 
every respect.

THE ESSEX CANNING & PRESERVING CO., Limited
28 Wellington Street East, Toronto, Canada FACTORY AT ESSEX, ONT. 

The Most Southerly County In Canada

Wadstaffe’s

New Season’s Strawberry Jams 
and Sealed Fruits are now 
ready, order at once, quality 
cannot be beaten.

Wagstaffe Limited
THE PURE FRUIT PRESERVERS

Hamilton

Imperial Evaporated Cream

cream

Since commencing operations we have been 
in receipt of an immense volume of orders, 
many repeats, showing the confidence of the 
trade in our brand.
This confidence is based on Quality. We 
will continue to merit it.

THE CANADIAN CONDENSING COMPANY
Chestervllle - Ont.

Sales Agents- 8. H. EWING & SONS. MONTREAL

30
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XTX n'BW 1 eels in More
V Triangle Brand, Drained Peels

Beaver Brand, Candied Peels

Unsurpassed in quality, bought when the market was at its lowest and

now offered at attractive prices

James Turner & Co., um^d
Hamilton, Ontario

INDEX TO ADVERTISERS.
This Index U made up on Tuesday. The Insertion ol the advertiser's name In this Index Is not pert el hie advertlse-.................................... ... - • ----- We esmeet, nor does he pay lor it, but It Is placed here entirely for convenience ol readers.

have the Index as complete as
endeavor to

A
Adam. Geo A Co.................................... 4
Adamson, J. T., A Co............................ 3
Allan, Robe, Oo..................................... 1
Allison Coupon Oo................................ 63
American Dressing Oo ....................... 31
American Tnbocon On ................... 67
Annapolis Valley Cyder Co................. 23
Anderson, Fowl» a oo.......................... t
Aylmer Condensed ItilkOo................. :7

Balfour. Bmye A Oo............................... 19
Rafgcr A Co............................................ 10
Beamsy<lie Canning Oo......................... 26
Beardwood Agency................................  6J
Belleville Canning Oo............................  29
Benedict. F. L........................................ bO
Bligh. Howard A Sons........................... f
Bloomfield Packing Oo........................... 13
Blue Ribbon Tea Oa............................. 3
Bode bum Oo ... ............................  66
Bord*n Condensed Milk Oo................  ft
Bovrfl Ltd..............................................  56
BoydAOo .............................................. tq
Brack A Kirkland................................... «
Bradât rest* ........................................... 4
BraytayROo ...................................... is
Brooks-Bond A Oo.................................. if
Brophy, I). McL...................................... 4

o
OampbeU s, R., Bono.............................  31
Canada Staple Exchange...................... 68
Canada BuearlwiwiOa.....................  96
Canadian Ooooanut Oo.......................... If
OhMÉM Canaan.................................... 6
Canadian Condensing Co...................... 30
Canadian Balt Oo.................   39
^apatan Manufacturing Oo.............. 38
Carmin BrokerageOo............................. 4
Carman. KsoottOo..;........................... 4
OvM^OrnmeOo.................................... 66
Owaala. L I........................  »
Ceylon Tea Art....................................... IT
^aap'oos Vtoesar............................... 3f

nüL* a, ;. ;;....... V..............  1
g°—<■w................................... «teÆf::::::::::::::.:—S
OoowrCeoe* sc...........  .................  u

Cote, Joseph.......................................... «7
Cowan Oo................................................. 66
Oox. J. A tl.............................................. 57

D
Dalles, The F. F„ Oo., limited..........  14
DavMsoo A Hap.... ............................. It
Dawson Oommlmloo Oo........................  61
Hnenhtlon Mnlaasn Hn........................  10
Dominion Storage A Forwarding Co . 3
Downey. W. P........................................  96
Burn, Albert ........................................  54
Dunn, Wm. H ....................................... 84

E
Eby-Blain limited............................... 3
Eckardt. H. P ,A Oou......... ...............
Edwardsburg Starch.. outside front cover
Empire Tobacco Oo...............................  67
Eppa. Jan. A Oo.....................................  M
Bscott W H ......................................... 6
B» sex Canning Co ................................ 30
E reka Ref Iterator Co......................... 63
Evans, F. Geo........................................ 4
Ewing. 8. IL. A Bona................. .... 18

F
Farmers Canning Oo.............................. 19
Fearman, F. W., Oo ................... 53

o
Gibb, W. A. Oo....................................... 60
UUlAtd. W. H.. *00............................  20
name, *.w.,Ok,u«......................... m
Girard. P J........................................... »
Durtii J W.AOa............................  J
Grant, W. J........................................... g
G raj, Young S Sterling.......................  ■
Grog. Babe, S Oo. .............................. T
Oreeling, Thoe. B. .^........................... 1

Hiliook, John à Oo............................... Ig
H-OOo. ............................................. M
a p a.uo.............................................. a
Horton OntoOo......................................  U
Hough Utbo On. ................................  76

Imperil Bitraot Oo.............................. II
Iagwioll Packing Oe.............................. I

8
KitOoWeaOa.......... ...............................  II

lab,was..................................... i

31

Lae PlolUng S Preearrlng Oo................. 21
Upton, Than J........................................  II
lei, T. A. Oo .........   15

Mi
Mecleran'l Imperisl Cheeee Oo............ 1
If 0,1». J. J.............................................  61
Mci.Knwi. Ô. g 00...... ».   67
MtolEl), John, Ltd.................................. 56
MrWllnem e mu .......................... 60
BeoNib, T. A., S 0.x............................. I

Manor, Prank.... outside front outer 
Malkin. Domonech k Co .............   18
Mazinla Wio............................................. 12
Marshall. Jemra.................................  «
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Canadian Grocers Making Merry
Vancouver Grocers' Outing

Annual Picnic to Bowen Island a Jolly Affair—Something About the Officers of
the Asso dation.

The annual picnic of the retail grocers 
of Vancouver, which took place on 
Thursday, August 13, was a very jolly 
and successful event. It was held at 
Bowen Island, about six miles from the 
city, an ideal spot, and the steamers 
Belcara and Britannia were kept busy 
all day. Nearly all the grocery stores 
were closed, and with excellent weather 
a thorough holiday was enjoyed. Re
freshments were served in plenty on pic
nic tables, and the capable committee 
saw that everyone present was well pro
vided for.

The programme of sports was lengthy 
and gave opportunity for competition to 
everyone, young and old. And everyone 
took part with enthusiasm, and the 
general off-hand spirit contributed in a

THE VANCOUVER GROCERS AT BOWEN ISLAND.

great measure to the pleasure of the oc
casion. After the baseball game between 
the retailers and the wholesale travel
ers, when the former were victor'ous, it 
was remarkable the extra number 
of grocers on the field. No one had the 
courage to own up to being a traveler, 
and many went so far as to secrete their 
U.C.T. badges so that there would be no 
visible means of identification.

The Clerks’ Ball Game.
There were several entries for the mar

riageable young ladies’ race, but when 
Luther McTaggart announced through 
the megaphone that Frank Wright and 
Treasurer Hunter were among the un
married, several more entries were made 
immediately.' Frank Wrieht took a posi
tion of vantage half way down the 
course, and even though a couple of the 
young ladies fell right close to him, 
tripping over grass blades and shadows, 
they were not blamed. Mr. Hunter, at

Sporting Events and Results.
The results of the various events were 

as follows :
Baseball game, retailers vs. whole

sale travelers, won by the retailers, 16 
to 1.

the end of the course, handed out the 
prizes, and looked as if he thoroughly 
enjoyed seeing the young ladies blush. 
When the announcer gave out that the 
secretary was also in the unmarried 
class, there was a streak for the land
ing, but as there was no boat he could 
not escape. When, captured, he acknowl
edged the soft impeachment.

Without doubt the pic-eating contest 
was the funniest thing going. A blue
berry pie was given to each contestant, 
and they were blueberry boys before 
they got through.

Mr. Scott, the popular Davie Street 
grocer, was induced to enter in the fat 
men’s race. He ran seven steps and 
then entered a protest. He acknowl
edges with downcast eyes that he weighs

W. J. ANDREWS. 
President Vancouver Retail 

Association.
Grocers’

Boys’ race, under 16 years, 100 yards 
—1, L. Sollaway ; 2. J. Davis.

Grocery 'clerks’ race. 100 yards—1, S. 
M, Blackburn ; 2, W. S. Ellis.

270 pounds, and thought he should have 
a handicap in accordance with his 
weight.

Fun in the Races.
In the ball game between the clerks 

and the proprietors, the former had an 
opportunity of showing the bosses that 
while they might know something about 
running a store, they knew little about 
the most popular pastime of the day. 
Maybe they did not rub it in !

Too much praise cannot be given to 
the committee for the smooth way in 
which the programme was run off and 
the rapid time it was done in. Neither 
was there an accident in any way. Spe
cial mention might be made of F. Welsh, 
F. McDowell Frank Wright, W. " H. 
Walsh, E. Pooke and T. J. Hunter, 
Other members of the committee were 
W. J. Andrews, L. McTaggart. A. O. 
McColl G. Hobson, W. Clark, D. Lave
rock and W. J. C. Hunter.
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L. L. McTAGGART. 
Vice-President Vancouver Association,
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Boys’ race, under eight, 50 yards—1,
G. Sollaway ; 2, W. Brown.

Girls’ race, under eight, 50 yards—1, 
Doris Clark ; 2, Lillie Hobson.

Pipe-lighting contest, men only, run 
50 yards, fill and light pipe, and return 
with pipe lighted—1, C. J. Joslin ; 2, 
E. J. Fraser.

Grocers’ wives’ race, 30 yards—1, Mrs* 
M. C. Clark ; 2, Mrs. G. Hobson.

Children’s race, under 3 years, 30 
yards—1, — Miller.

Ladies’ nail-driving contest, 25 yards, 
drive a nail and return—1, Mrs. Hender
son ; 2, Mrs. W. T. Ferguson.

Boys’ race, under 12 years, 100 yards—
H. Sollaway ; 2, Arthur Rae.

Grocers’ race, over 40 years, 50 yds.
-1, W. Clark ; 2, W. H. Walsh.

Fat men’s race, over 200 Its., 50 yds. 
—1, R. Scott ; 2. Mr. Brown.

Girls’ race, under 16 years, 50 yards—
I. Ella Webster ; 2, Odessa Clark.

W. J. C. HUNTER.
Secretary Vancouver Association.

Boys’ and girls’ race, under 13 years, 
50 yards—1st girl, Ella Webster ; 1st 
boy, E. Hurst.

Potato and spoon race, young ladies, 
25 yards—1, Miss P. Tracy ; 2, Miss 
Dell Raine.

Boys’ and girls’ race, under 8 years, 
25 yards—1, Willie Brown ; 2. Bee Chis
holm.

Marriageable young ladies’ race, 50 
yards—1, Laura Kelly ; 2, Dell Raine.

Pie-eating contest, boys under 15 
years, 10 entries only—1, D. Garnbaer ; 
2, N. Lockyer.

Baseball, clerks vs. proprietors, won 
by clerks, 10 to 4.

Special events—
Swimming contest—1, Arthur Taylor; 

2, — Roedde.
Drivers’ race—1, R. Robinson; 2, C. 

Hill. ,
..Sack race-'!, John McDonald; 2, C. 
Aubray.

Commercial travelers’ race, 100 yards 
7-1, A. Fi$U ; "3, B. Murray. •

London Grocers at Springbank
Celebrate Last Wednesday Half-holiday With a Merry Outing—Some of the 

Funny Events of the Day.

Great as was the success of the Retail 
Grocers’ Association’s banquet last win
ter, and of their excursion to Detroit a 
few weeks ago, both sink into insignifi
cance when compared with their picnic 
at Springbank on Wednesday afternoon 
last. Close on five thousand people at
tended the outing and from start to fin
ish the fun was fast and furious, not an 
idle minute being passed. The feature 
was the grocers’ baseball game—North 
vs. South—for a trophy presented by the 
Lea Pickling Co., Simcoe. When dark
ness put a stop to play the Southsiders 
led by a score of 12 to 5. The game will 
be finished on Wednesday next. The 
line-up was: South—May, left field; 
Young, centre field; Janes, right field; 
Trebilcock, first base; N. McLeod, sec
ond base; O’Dell, third base; Vincent, 
short stop; Parker, pitcher; J. McLeod, 
catcher.

North—Luck, left field; Hayes, cen
tre field; Bird, right field; Falkner, first 
base; Donohue, second base; Morgan, 
third base; Henderson, short stop; Boug, 
pitcher; Shaw, catcher.

A Record Baby Show.
There were forty-one entries in the 

baby show and none of them twins. The 
Judges—Wm. Turnbull, W. V. Corrigan 
and E. J. Eccleston—awarded the prizes 
as follows: First, Margaret Tarling; 
second, Clara Parker; third, Howard 
Pollick.

A melon-eating contest, in which 64 
youngsters competed, created lots of fun. 
The winners were: First, Geo. Nichol; 
2nd. W. O’Rourke; 3rd, J. Murray.

The pillow fight was another comical 
feature, the prize winners being E. Glen 
and E. Winder.

Ed. Ryan, the popular treasurer of the 
association, and Mrs. Cartledge were ex
cruciatingly funny in the three-legged 
race, and although they did not come in 
first, they were awarded a special prize.

The Day's Prize Winners.
The winners of the other events were:
Boys’ race, 100 yards—1 Morris 

Wolfe, 2 George Sweney, 3 Tom Brodi- 
stin.

Girls’ race, under 10—1 Winnie Tru- 
dell, 2 Clara Earned, 3 Margaret Hene.

Ladies ’ race—1 Miss McCormick, 2 
Eva Falkner, 3 Mrs. Branton.

Salada Tea race, 100 yards—1 F Wil
lis, 2 F. Parker, 3 J. Young, 4 F. W. 
Paul.

Girls’ race, under 15, extra—1 Edna 
Routledge, 2 L. Bere, 3 Minnie Austin.

Grocery drivers’ race—1 O. Falkner, 
2 H. McDonald, 3 W. Putnam.

Red Rose Tea race, for ladies — 1 
Mrs. Fenn, 2 Mrs. Webb, 3 Mrs. Bran- 
ton.

•Clerjts’ race—1 O. Falkner, 2 W. H. 
MeGuffin, 3 E. Rogers.
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Comfort Soap race, for ladies—1 Mrs. 
Shaw, 2 Mrs. Vincent, 3 Mrs. Traver, 4 
Mrs. Morgan, 5 Mrs. H. English.

Throwing baseball, ladies—1 Miss 
Aggie McKeown, 2 Miss Mabel Mc
Keown, 3 Mrs. Boxhall.

Flag race—1 O. Falkner, 2 L. Gooder- 
ham, 3 C. Hayes.

Grocers’ race—1 G. Henderson, 2 T. 
Vincent, 3 G. Tupholme.

Ladies’ and gentlemen’s three-legged 
race—1 H. Osborne and Miss Dicker, 2 
C. H. O’Brien and Miss McKeown, 3 J. 
May and Miss Hodgins.

Lady clerks’ race—1 Miss L. Oldridge, 
2 Miss Eva Falkner, 3 Miss Irene Clark.

T. J. HUNTER.
Treasurer Vancouver Association.

Travelers’ race—1 W. B. Corigan, 2 
J. H. Boyd, 3 C. Garvey.

Sack race—1 E. Winder, 2 W. R. Put
nam, 3 T. AUsopp.

Boxing contest—1 Frank Nicholls, 2 
E. Rogers, 3 W. McLeod.

Ed. Smith, dressed as a police officer, 
was awarded first prize for the best 
comic costume.

Some Helpful Travelers.
Among those who assisted materially 

to the success of the outing, acting as 
judges and otherwise making themselves 
useful, were Joe Boyd, of Red Rose Tea; 
H. B. Corrigan, of Lipton’s; Clem Gar
vey, of John Garvey & Co.; McKinley 
Millman, of Elliott, Marr & Co.; Jno. 
Dillon, of A. M. Smith A Co.; Wm. 
Turnbull, of E. Adams A Co., and Wal
ter Nichols, of Sunlight Soap, who, as 
manipulator of the megaphone, shouted 
himself hoarse before he coyHTo* pre
vailed upon to give up the duties of an
nouncer,
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Chatham Retail Merchants' Picnic

First Annual Outing at Erie Beach Last Thursday a Marked Success.

Pessimism among Chatham merchants 
has received half a dozen black eyes and 
a knock-out blow. Henceforth, they feel 
equal to tackling anything. For their 
first annual picnic, held on Thursday, 
August 27, was a howling success.

When a small gathering of retailers 
some six weeks ago, with sundry mis-

Chatham Merchants’ Picnic—The Clerks' 
Parade.

givings, decided to hold a picnic, noi 
even the most sanguine of them dreamed 
that it would be the biggest outing of 
the year. Yet it most emphatically was. 
The outing brought to Erie Beach, Chat
ham's new summer resort on Lake Erie, 
the largest crowd it has ever known. 
Chatham, during the afternoon, was 
practically dead and deserted; while 
there was not a trolley car which left 
the city during the entire day southward 
bound which was not crowded to the 
limit with excursionists, literally “hang
ing on by their eyebrows.”

The Grand Parade.
The big start was made at 1.30, fol

lowing the grand parade up and down 
the business section of King Street. Ed
ward James Dore, of Hamilton—better 
known as “Eddie”—led off in the par
ade. The Mayor, aldermen and fire de
partment followed, after which marched 
the two broom ball teams, followed by 
the Kent Mills Band. The Rube Band 
also furnished music at times indescrib
ably weird, and, though the personnel 
of the organization is, for obvious rea
sons, being kept a secret, it is hoped 
that some day the names will leak out, 
that the public may be able to fittingly 
reward the musicians for their fantastic 
rendering of “The Wearin’ of the 
Green” and “How Dry I Am.”

The parade was concluded by the 
clerks, fully 250 marching in line in 
white uniforms and caps. At the C. W. 
& L. E. powerhouse, where two cars and 
one trailer were waiting, there was a big 
rush, and even when the cars were filled 
to their uttermost limit, a big crowd was 
still left for the next car service.

There was a small mishap en route 
for Erie Beach. At a kink in the road 
just inside the city limits, the trailer 
abruptly left the track, and had to be 
abandoned in favor of another car. The 
bands livened the wait with appropriate 
music.

Though the crowd 'was consequently 
delayed, and did not reach Erie Beach 
till the afternoon was half over, Eddie 
Dore, Grand Mogul and High Muck-a- 
Muck of the affair, lost no time in get
ting down to business, and ran off the 
long list of sporting events in a style 
calculated to make local amateurs turn 
green with envy.

The Winning Grocers.
The new diamond at the Beach proved 

a good one, and a snappy baseball game 
between the grocers and a picked nine 
opened the afternoon. Johns, for the 
picked nine, pitched excellent ball, while 
Gemmill, for the grocers, was in the 
game every minute, handing out a bunch 
of curves and drops that puzzled the 
batsmen. The following was the line 
up: Picked Nine—Glassford, Perrott, 
Johns, Brackin, Kimmerly, Welch, Har
per, McDonald, Taylor. Grocers—Wil
son, Burnie, Dyer, Clements, Taylor, 
Gillies. Sterling. Gemmill. Head. The 
grocers won by a score of 3 to 2, in a 
five-inning game.

Then came the broom ball contest, 
h.qween the grocers and the other mer-

Chatham Picnic—One of the Funny 
Features.

chants, which set the crowd wild. The 
players were all well known business 
men. and their antics in trying to shoot 
the football into goal with their brooms 
were intensely amusing. Once more vic
tory perched on the grocery banner, the 
contest resulting in a score of 1 to 0. 
Here is the line up: Grocers—Parrott, 
Anderson, Andrew, Northwood, Mc
Queen, Gerber, McCorvie and Jacques. 
Merchants — Wanless, Parrott, Ball. 
Lailey, Meynell, Brisco, Somerville and 
Hodges. The teams were captained re
spectively by President Wm. Anderson 
and Secretary H. G. Hodges, of the Re
tail Merchants’ Association.

Then followed a big list of race 
events. Some thrilled with keen sus
pense. others overflowed with amuse
ment. All were well contested, private 
betting among a number of dead game 
sports adding to the interest. The baby 
show was another interesting feature of 
the afternoon’s programme.

The Afternoon’s Contests.
The following summarizes these con

tests, with the winners, first, second aqd 
third:

Committeemen’s race—Harry North- 
wood, H. G. Hodges, Wm. Anderson.

Girls’ race—Bertha Larabee, Ruth 
McDonald, Edna Clements.

Boys’ race—C. Rumble, H. Donovan, 
R. Glassford.

Young ladies’ race—Maude Conibear, 
Flossie Thomas, Ida King.

Ladies’ race, over 35—Mrs. Hold- 
away, Mrs. Longley, Mrs. Hay.

Baby show—Baby Hay, Baby Kennau, 
Baby Truax.

Shoe race—T. Taylor, F. Zink, H. 
Gillies.

Grocers’ race—P. B. McQueen, Wm. 
Anderson, H. W. Jacques.

Men’s race, over 40—J. O’Neill, Thos. 
Lailey, Geo. Holdaway.

Barbers’ race—Chas. Mitchell, S. 
Lawrence, Thos. Higley.

Farmers’ race—J. O’Neill, J. Web
ster, A. McMullen.

Consolation race—Mrs. Rigby, Mrs. 
Holdaway, Mrs. Morrison.

Open race, 100 yards—J. Webster, W. 
Eagan, O. Link.

Matched race, between Earl Kimmer
ly, Fred. Brisco and H. W. Jacques- 
Won by Fred. Brisco.

Clerks’ race—W. Eagen. S. Parrott, 
H. Gillies.

Ladies’ race, 75 yards—Mrs. W. Hay, 
Mrs. Rigby, Ada Longley.

Matched race, 100 yards—Webster. 
Eddie Dore.

Bandsmen's race—G. Harrington, J. 
Morrison, J. A. Simon.

Butchers’ race—Duff, Mounteer, Har
wood.

Guessing score of picked nine and 
grocer clerks’ ball teams—Mrs. Joe. 
Walker, Mrs. H. Gowan, Miss E. Mc- 
Cubbin.

A. C. Trudell, John Glassford, Chief 
Pritchard and Wm. Potter judged the 
babies.

A Jolly Orowd.
With every newly arrived car the 

crowd grew, till the beach was one mass 
of jolly, sweltering humanity. Never in 
the history of Chatham had the mer

Chatham Picnic—The Broom-Ball Team.

chants such an opportunity to get to
gether, fraternize and enjoy themselves. 
Lots of amusing things were to be seen 
in addition to the sports. Earl Kk- 
roerly, in his striking make up as a fair 
young Dutch widow, brought a host of 
admirers to his feet, while the rube 
band repeated the phenomenal hit they 
had made during tne parade earlier in 
the day. .

Most of the picnickers brought their 
lunches with them, and as evening drew
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The Hamilton Grocers' “Hump"

A Jolly and Unique Outing Crowded Full of Original Features Last Wednesday
Afternoon.

on the beautiful grove just behind the 
aviliun was rapidly converted into a 
ig lunch room. Tea, coffee and milk 

were furnished free, as long as they 
lasted.

Dancing in the Evening.
During the afternoon the Kent Mills 

Baud, N. H. Stevens’ recently adopted 
family of 16, filled the vicinity with a 
symphony of sweet sounds. In the even
ing Robinson’s Orchestra struck up. and 
added to the charm of the soft summer 
night. Straightway there was a rush for 
the dancing pavilion, and the floor re
mained crowded till the last note of the 
music died away. Gradually, as the 
hours wore on, the crowd thinned nut 
somewhat ; but many did not reach their 
homes till extremely late—or, rather, 
early.

Hardworking Merchants.
The merchants worked like Trojans 

to make this, their first picnic, a suc
cess. They succeeded beyond their wild
est dreams. Eddie Dore lent invalu
able aid, organizing the parade and run
ning off the sports in a style which

The Chatham Picnic—The Excursionists 
Getting Off—President Wm. Ander

son in the Foreground.

* , :

showed him an adept. In addition, the 
committee, comprising Wm. Anderson, 
Harry Northwood, T. Walter Poile, Aid. 
Harry Andrews, H. G. Hodges, Geo. W. 
Cowan, Wilfred McCorvie and A. D. 
Westman, with a large number of vol
unteers, did telling work. Credit is also 
due to Cecil Moore, Garnet Braekin. 
Earl Kimmerly and Fred. Sommerville, 
who organized the clerks. Prizes were 
generously contributed — more than 
enough, in fact, for the extra big list of 
sports.

It was a triumph. But—in the words 
of a well-remembered Canadian states
man, "Just wait till you see us next 
year.”

Edward B. Goodacre, ot Watt, Scott 
<Ss Goodacre, Montreal, is holidaying at 
present.

The annual outing of the Hamilton 
grocers was held this year at Oaklauds. 
the idea of having a good time by them
selves was conceived by the regular pic
nic committee of the Grocers’ Associa
tion, who labor so hard every year at 
Niagara Falls to furnish their customers 
and lady friends with the best picnic 
ever held in Canada, their labors being 
so arduous that there is really not much 
pleasure in it for themselves, and so 
they decided to have this special out
ing for a little jollification on their own 
account. In fact, it may be described 
as a great big stag party, no ladies being 
invited, and this year’s trip was the 
greatest ever. Travelers, wholesale men 
and brokers accepted the invitation to a 
man, and when noses were counted there 
were about 200 in the parly—and in 
saying they had a big time, is drawing 
it mild.

Some Notable Guests.
Among some of the notables present 

were: Mayor Stewart, Aid. Dickson. 
Aid. Sweeney, Commodore John Lennox. 
R. T. Steele and representatives from 
all the jobbing houses and factories who 
do business in the food line.

H. M. battleship the Merry Widow, in 
ordinary life, a stone hooker, was en
gaged and was crowded to the masthead 
with as jolly a lot of fellows as ever put 
out in a boat.

The Sports List.
A good list of games was run off, the 

first being a ball match between the gro
cers and travelers, which the grocers 
won by a score of 12 to 6. A pop race, 
shoe race, novelty race and.a high pole 
vault were among the events. The latter 
was being contested keenly and a new 
record made, that daring athlete Merv. 
Summers, making a leap that astonished 
all the beholders. Geo. Hunt was the 
champion in the shoe race, and Geo. 
Caun took kindly to the pop in the pup 
race. But the man who took the cake 
for an all-round sport was Hamilton’s 
only "Bay” Hill. There would be no 
Hump without "Bay.” He was the life 
and soul of the party.

Refreshments Next.
After the sports were over the party 

returned to the battleship, where an 
ample supply of refreshments was pre
pared and handed out to them by the 
caterer. Jake Ellsworth. Following this 
the prizes, which were very valuable ( f ) 
were presented to the lucky ones by R. 
Tasker Steele, who, in his usual happy 
manner, kept the crowd in good humor 
until they felt like more refreshments.

The Trip Home.
Following this the ship stood off for 

the piers and on the way a grand dis
play of fireworks was given, which was 
much enjoyed by the residents at the
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Beach. An excellent musical programme 
was placed in the hands of Prof. Zara, 
who had on board his Italian orchestra. 
Solos were sung by some of Hamilton’s 
best singers, among others Capt. W. G. 
Reid, Wm. Smye, R. Tasker Steele, Wm. 
Hazell, Geo. Allan and B. Chrysler. The 
preamble to the invitation was very 
pressing and certainly proved an incen
tive to draw the boys to the wharf.

The following Brantford grocers were 
present and took part in the fun: Aid. 
J. M. Burns, Fred. Haud. Ed. Church, 
Clark Moore, Art. Coulbeck, Dick Gow- 
mau, A. W. Matthews, J. Kew.

The officers in charge were: Commo
dore, Jno. Forth; Vice-Commodore, W. 
Smye; Midshipmen, H. P. Boyd, J. M. 
Summers; Gunner, “Bay” Hill; Able- 
bodied Seamen, A. Q. Bain, John 0. 
Carpenter, Geo. Canu, J. Lampman, J. 
Main; Deck Hands, R. Chrysler, A. 
Unis.

PETERBORO CORRESPONDENCE
September 1.—Charles Rishor, whole

sale grocer, Peterboro, issued a writ 
against John E. King, Lasswade. Hast
ings County, claiming #298 as the 
amount of his account against King. 
The latter was apparently in financial 
difficulties and decided to leax-e Lass
wade for Western Canada anil made an 
assignment. Mr. Rishor heard of his in
tended departure and the time of it, a> 
well, and when King was passing 
through Peterboro on the C.P.R. excur
sion train for the West, he was met by 
Deputy Sheriff Hall and Police Officer 
Meharry, During the consultation which 
followed at the office of the plaintiff's 
solicitors it was learned that King had 
made an assignment and his progress 
westward could therefore not be hinder
ed. A settlement will likely be made.

J. S. Ferguson, who has been employ
ed as bookkeeper for the firm of F. J. R. 
MacPherson & Co., plumbing contrac
tors, and stove dealers, has purchased 
the grocery business belonging to W. C. 
Tully, corner of Murray and Aylmer 
Streets. Mr. Ferguson intends carrying 
a full line of groceries, confectionery, 
cooked meats and school supplies. He 
took possession last Monday.

Mrs. McCabe, grocer, who has for 
many years kept a grocery store on 
Lausdowue Street, has erected a hand
some new brick dwelling and store com
bined on the corner of Lansdmvne and 
iiock Streets.

Mr McNichol, traveler for Min to 
Bros., of ‘Melagama" Tea, has just re
turned from spending a very enjoyable 
holiday quietly in the country.

T Wheeler Jones, late assistant tea
man in Kearley & Tong’s Colombo 
(Ceylon) salesroom, sailed for Canada 
on the Philadelphian on August lfftfc, 
from SoNithatapton, Eng
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IS NOW GEO. E. BRISTOL & CO.

Old Hamilton Wholesale Firm Takes 
New Name.

The firm name of the old wholesale 
house, Lucas, Steele & Bristol, Hamil
ton, is no more. Geo. E. Bristol & Co. 
is the new cognomen, and the change 
recently made involves some interesting 
history.

Geo. E. Bristol, the head of the pres
ent firmi, entered the wholesale grocery 
house of Lucas, Park & Co., Hamilton, 
in 1871. His enterprise and business 
ability made a marked impression and 
in 1881 he was taken in as a partner. 
On the first of January, 1893, Mr. Park 
retired and the firm became Lucas, 
Steele & Bristol. In 1906 Mr. Lucas 
and Mr. Steele retired and the business 
came altogether under Mr. Bristol’s 
management, though the old firm name 
was retained.

The business has gone on prospering 
under Mr. Bristol’s management, and 
the old name until the nresent, when, 
it was felt that it would be advisable 
to bring the name more into conformity 
with the feature of Mr. Bristol’s per
sonal ownership, and the name has been 
changed to Geo. E. Bristol & Co. The 
same staff of ten travellers, a number 
of whom have been with the firm for 
over 25 years, remain, as does also the 
office staff, with the managers of the 
sample room and office.

Geo. E. Bristol’s experience in the 
business and his connection with Ham
ilton trade interests, as well as his 
activity and aggressiveness along mod
ern lines have made him one of Hamil
ton’s most prominent citizens. In so
cial, athletic and fraternal affairs he 
has always taken an active interest. He 
is a Past President of the City Board 
of Trade, a member of the Royal Ham
ilton Yacht Club, 'and of the Hamilton 
and Thistle clubs, and also of the To
ronto Club. He is a member of the 
Church of England Synod.

Mr. Bristol is a thorough grocer and 
has been a figure of importance in all 
matters pertaining to wholesale grocery 
interests in Canada for many years. 
The Grocer tenders its best wishes for 
a continuance of success under the new 
name.

NO FRENCH SARDINES.

Fishing Season Has Proved an Entire 
Disappointment.

Henri Jonas, who has just returned to 
Montreal from a business trip to Eur
ope, states that the pack of French 
sardines this year will be nil. as the 
fish have not run at points where they 
are usually looked for by fishermen. 
Many of the factories have large orders 
on their books which they will be oblige 
ed to cancel, as the fishing season has 
proved a disappointment right through. 
In Portugal the run of fish has been 
somewhat better, and the pack there 
will be more satisfactory, especially 
since the season does not finish until 
October 31, which gives packers in 
Portugal a month longer to operate 
than the French houses have.

Smaller sizes of French prunes will 
be. more plentiful and cheaper, pros- 

,-peots ‘feeing for .a very large crop. The 
larger fruit, however, will no* be so

plentiful and in consequence of the 
scarcity, quotations will be firmer.

Mushrooms are reported very scarce 
still.

Macaroni manufacturers are bemoan
ing the scarcity of Russian wheat.

FIRE IN MONTREAL WAREHOUSE.

Gunn, Langlois & Co. Suffer $50,000 Loss 
on Monday Evening.

A nasty fire which might have done 
damage to the extent of half a million 
dollars broke out Monday evening at 
6.10 in the fifth storey of one of the 
cold storage warehouses of Gunn, Lang
lois & Co., produce merchants, St. Vin
cent and St. Paul Streets, Montreal. 
Coolness displayed by John A. Gunn, 
head of the business, and his staff, re
sulted in the loss being kept down to 
about $50,000. Of this $20,000 was 
done to the building, while stock suffer
ed to the extent of another $30,000.

It was in one of their large cold stor
age warehouses that the fire broke out, 
and starting on the fifth storey it was 
rather difficult for the firemen to get 
at the flames. Once they were reached, 
however, they were soon under control, 
and the chief damage was done through 
the water, which flowed down through 
the five storeys of the building.

Fireproof walls and doors prevented 
the spread of the fire to the adjoining 
warehouses, which were heavily stocked 
with butter, cheese, eggs and other pro
visions. Had the stock and machinery 
in the St. Vincent Street warehouse 
been reached fully $500,900 would have 
been lost.

Insurance fully covers the loss.

TOBACCO BUSINESS CONTINUES 
GOOD.

Despite the financial depression re
ports are heard with gratifying fre
quency of greater business haviner been 
done in some lines than ever before. 
The tobacco business, especiallyi, has 
been comparatively free from depression 
and this is very amply evidenced by the 
statement of Joseph Cote, Quebec, who 
claims that his tobacco business has in
creased in greater proportion this year 
than any other year in the history of 
the company. This firm is extending 
business in the line of pipes, having in 
stock a large variety of imported and 
domestic. They are also showing one 
of the greatest ranges of imported and 
domestic cigars and cigarettes of any 
firm doing business in Canada. Such 
admirable conditions may be in a meas
ure due to the character of the goods, 
the sale of which generally has not fal
len off much, as stated before, but it 
also speaks well for the progressive 
methods of the firm.

HANDLING AUSTRALIAN STOCK 
FOODS.

A new concern, S. K. <fc T. C. Wind
sor. with headquarters in Australia, and 
offices in New Zealand and England, 
have opened a branch at the corner of 
St. Vincent and St. Paul Streets, Mon
treal. This company puts up Oxol cat
tle foods, etc., Australian preparations 
for horses, cattle, sheep and swine. The 
firm has advertised very largely in the 
southern hémisphère, and, to aid the 
dealers, intend.to, give their goods equal 
publicity in' Canada; ... ,

• . * - . . .-*■■■■ ii..... r> •

TRADE NOTES.

E. D. Malo, grocer, Montreal, has as
signed.

Jno. O. H. McCoy, Gleichen, Alta., has 
assigned.

J. D. Phillips, grocer, Montreal, has 
assigned.

Riedel & Kuester, grocers, Kaslo, B.C., 
have assigned.

J. A. Bertrand, grocer, Montreal, has 
been registered.

John E. King, general merchant, Lass- 
wade, has assigned.

Kennedy Bros., tea merchants, Mont
real, have been registered.

Giguere & Frere, grocers, St. Louis, 
Montreal, have been registered.

Crouse & Langille have opened, a gro
cery store at Bridgewater, N.S.

Nemerovsky & Wolch, general mer
chants, Winnipeg, have dissolved.

J. W. Hayes, grocer, Hamilton, has 
sold his business to James Garrick.

A. Hamel & Co., general merchants, 
St. Raymond, P.Q., have been registered.

Harry Hagey, Brantford, has sold his 
east end grocery business to C. Grant
ham.

Joseph Morin, general merchant, St. 
Theodore de Chertsey, P.Q., has as
signed.

G. Cuttle & Son, Sutton West, have 
advertised their general store business 
for sale.

J. M. Soby, Lethbridge, Alta., is build
ing a grocery department in addition to 
his store.

Barbeau & Mercier, wholesale and re
tail grocers, Montreal, Que., have been 
registered.

Fenton & Sutherland, general mer
chants, Fenton, Sask., are succeeded by 
J. K. Rennie.

Scott Bros., grocers, Bloor Street 
West, Toronto, have sold their business 
to Alex. Davis.

P. Palmason, general merchant, Pine 
Valley, Man., is succeeded by Palmason 
& Christjanson.

M. E. Gilbert, traveler for Minto 
Bros., of “Melagama” Tea, Is rusticat
ing in Muskoka.

Aaron Bowman, grocer and tobaccon
ist, Toronto, has sold his business to 
Mrs. Mary Winter.

W. G. Patrick, manufacturers’ agent, 
Toronto, is in England for a few weeks 
on a business trip.

The premises of Jno. A. McLachlan, 
grocer, baker and confectioner, Glencoe, 
were burned last week.

The traveling salesmen of the Quaker 
Oats Co. last week held a meeting at 
Peterboro at which plans were made for 
the fall selling campaign.

Fred. Nugent, lately with Spratt & 
Killen’s grocery store, Lindsay, Ont., 
has gone to Oxbow, Sask., to locate.

The estate of Geo. Harrison, Wilkes- 
port, is advertising the general store, 
stock and property, for sale by tender.

John Hudson, Stratford, is again 
going into business, and will open a gro
cery, confectionery, fruit and fish store 
there shortly.

J. S. Ferguson, lately employed by F. 
J. R. MacPherson, Peterboro, has pur
chased the grocery business managed by 
W. C. Tully in that city. ;
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Markets and Market Notes
QUEBEC MARKETS

POINTERS—
Vegetables—Declined.
Fruits—Declined.
Sugar—Decl ned 10c.
Cheese—Declined.
Fish—Advanced.

Montreal, Sept. 3, 1903.
Business during the week has been 

good, in consequence many lines having 
declined, and lower prices quoted creat
ing interest among buyers. Among the 
declines, the chief is. sugar, which failed 
to answer to the bullish operations of 
some of the New York manipulators and 
they have been forced to accept lower 
prices or go without any business. Lo
cally, however, there has been consider
able activity in this market. The price 
is 10c lower. Vegetables and fruits have 
declined, which may be expected at this 
time of the year, as the native products 
are arriving in free supply now. Fish 
has advanced slightly, owing to sup- 

• plies arriving less freely. (Quality, how
ever, of the fish arriving is above the 
usual. Teas have been rather dull dur
ing the week. Beans have not been in 
as good demand and have commenced to 
weaken in price. A local dealer said he 
regarded this as a fair augury of re
turning good times, because beans were 
largely consumed by poor people when 
they could not buy more expensive food. 
However, the introduction of foreign 
beans has relieved the situation, as 
these arc arriving freely. Wholesale 
grocers report a good week’s business, 
and this especially so in the country, 
where the grocers are apparently com
ing out of the trade lethargy which has 
prevailed for some time.

SUGAR—Last week the New York re
finers tried to stimulate the market by 
reducing prices 10c all around, and their 
example was immediately followed by 
the Canadian refiners, who are now quot
ing 10c less than the prices of the previ
ous week. The raw market, in view of 
the prospective shortage, should have 
been maintained if business had been 
brisk. This condition, however, did not 
materialize, therefore, the dealers in 
raws have had to offer better prices tff 
attract trade. This has been an extra
ordinary year in many respects, with 
many apparent disruptions of economic 
laws. It was thought that with the 
shortage .prices would rule high, but this 
assumption was based on the belief that 
the quantity consumed, or at least re
quired, would be as great as ever. This 
anticipated condition, however, did not 
follow, as people are practising econ
omy in the matter of sugar, as well as 
everything else, so the refiners and raw 
sugar dealers find their comparatively 
small stocks more than ample tor their 
needs and more than equal to the de
mand.
OnnuUMd, E-

Extra ground, bbla  ................................................... 5 05
" *' 50-lb. box*.............................................  • it
" •• 25-lb. box*.............................................  6 45

Powdered, bbla................................................................. 4 85
" 50-lb. boxes............................................................... 5 05

Phoenix .....................   4 45
Bright coffee .................................................................. 4 4U
No. 3 yellow....................................................................... 4 30
No. I M ........................................................................ 4 10
No. 1 " bbla ................................................................ 4 30
No. I " ba«i................................................................ 4 15

SYRUPS AND MOLASSES—Trading 
in Barbadoes molasses during the week 
has been confined to small lots if gro
cers’ grades, and the total has been 
somewhat small. This condition is in 
harmony with the small stocks which 
are held. The demand up to the , resent 
time has been good, and until the last 
week it looked as though the supplies 
would be totally inadequate and even 
with much smaller buying the supply, it 
is probable, will be short, and an ad
vance may yet come. Syrups, likewise, 
were in small demand during the week. 
Prices are unchanged.
Bat badoee, in puncheons........................................ 0 31 0 35

" in barrels............................................... 0 33| 0 35
" in half-barrels ...................................... 0 34* 0 36*
M fancy ........................................................... 0 34
" extra fancy.................................................  0 36*

New Orleans..............................................................  0 22 0 35
Antigua ..............................................................................  0 SO
Porto Rico .... .................................................................. 0 r
Com syrups, bhis................................................................ 0 (

•• ft-bbls................................................................. 0 13" I-bbls........................................................................ 0< „
" 334 lb pails................................................................ 1 15
M » lb pails ..................................................... 1 *

Oases, 2 lb Uns, 2 dos per case....................................... 2 40
“ 5-lb. •* ldos. M ........................................ 1 75
" 10-lb. M à dor. "• ......................................... 3 65
H 20-lb. M ldos. " ....................................... 3 8C

MAPLE PRODUCTS—This market is 
dull and featureless, with no change in 
prices.
Compound maple syrup, per lb............. ................  0 04| 0 05
PQre Townships sugar, per lb................... .............  0 06 0 07
Pure syrup. 841b. tin..................................................  0 60 0 65

TEA—Locally there is no change in the 
Japan tea market, and transactions are 
more than ever of the hand-to-mouth 
character. The home market is report
ed quiet, with a slight tendency to weak
ness on third crop low grades, owing to 
poor quality. Ccylons, Pekoes and 
Pekoe Souchongs arc in good demand. 
Ceylon greens arc also more active this 
week. Other lines are neglected., Prices 
have not changed since our last quota
tions.
Choicest....................................................................... 0 38 0 45
Choice......................................................................... 0 31 0 37
Japan»—Fine............................................................  0 27 0 30

Medina..................................................... 0 33 0 S3
Good common........................................... 0 31 033
fl|»M.......................................................I 20 0 31

Ceylon —Broken Orange Pekoe............................ n 30 0 38
Pekoes........................................................ 0 18 0 30
Pekoe Souchongs .................................  0 19 0 20

India—Pekoe Souchong».....................................  0 174 0 18
Ceylon greens—Young Hysons ..........................0 19 0 #4

Hyson» ....................................... 0 18 0 SC
Qonpowdon...................................  0 17 0 35

China greens—Pinxsuey gunpowder, low grade. .0 121 0 16
n pea leaf... 0 19 0 37
M M pinhead... 0 30 0 46

COFFEES—The coffee market displays 
an undertone of strength, and high 
grades are somewhat firmer. The lower 
grades remain the same. There has been 
a good demand during the week, and 
one large wholesale house reports that 
thisis especially so in the high grades. 
This market, however, has kept up won
derfully well during the entire season, 
so that additional business will mean 
^n exceptionally good turnover.

37.

Jumsloe.........................................................................  0 II 0 10
Jfn.............................................................................. 0 90 0 96
Mooh........................................................................... I lit | 91

.Mo. 7..................................................................lo» Oil
....................................................................... I 19 I II

tibo.....................................................................  0 15 I 90
1 and ground 30 per cent, additional

DRIED FRUITS—This market is in a 
very unsettled state and the California 
market is not receiving so much atten
tion, owing to the fact that buyers arc 
displaying much interest in the Euro
pean markets, which, from all reports, 
seem to be in a position to supply wants 
at advantageous prices. In all proba
bility a lais. ...uportion of the prunes 
consumed in this country this year will 
be of the Risnia variety. This source 
of production has on several previous 
occasions relieved the situation when 
there has been a shortage in American 
production. This year the production in 
the United States will be only sufficient 
to supply home requirements. Some 
contend that the Bosnia prune is as good 
as the California product, while others 
say it is inferior. The chief point of 
superiority in the American product is 
the excellence of the packing, which cer
tainly so far has been unexcelled.

Watt. Scott & Ooodacre, in their 
weekly market report say on Sept. 1 : 
“Currants—Quality of the crop so far 
housed is -good, and quantity, after pro- 
v iding for increased retention, will be 
about the same as in 1907, which was 
sufficient for all purposes. There will be 
little opportunity for speculation, as 
quotations are protected from receding 
by the purchase price of the Chartered 
Co., and from advancing by the fact that 
the crop is, as above, a fair average 
one. Valencia Raisins—Earlier in the 
season the crop gave promise of being 
much larger than will now actually re
sult. Dry weather set in and curtailed 
the quantity, also affecting the size of 
the grapes. The future trend of the mar
ket will depend on the demand, an ax
iom, but, in view of general business 
conditions this year, demand is more 
than ever an uncertain quantity. While 
not looking for much lower prices than 
present speculative offers, we believe 
that early requirements should be cov
ered. but that business should be con
fined to such Malaga Raisins are offer
ed on about the same basis as last year. 
Sultana Raisins—We think crop war
rants lower prices, and can only recom
mend present covering for early ship
ments."

Bulbul BiMm-
Sultan» raisin»,

Elams Table Flga-
Bix crown, extra fancy. 40-lb. boxe»
Four crown, fancy, 10-lb. boxes
Three crown
Olove boxes, fine quality, per box.......
Fancy washed flgs. in basket», per basket

0 064 9

Currants—
Fuiatras, uncleaned, barrel»..................
Fine Flliatrae, per lb., in cases ...........

planned...............
" " In 1-lb. cartons.

Finest Voetixxas ” .............................

1 lb. packages .........................

• ON 117
0 17 I 074

:Si0 864

r

l
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Plums—
2's, Damson,
3’s, ditto 
2’s Damson, heavy syrup 
24's, ditto 
3’s ditto
Gals., Damson, standard 
2’s Lombard light syrup 
3’s

heavy syrup

CANNED GOODS syrup

. I

I

î B

Halloweee, per lb 
Bain, per lb Paokasee “

Malaga Raieinfl- 
London layers"Oonnoiaseur Clusters .
“ Royal Buckingham 01 us ten," boxes........... Î 37 à

■ • boxes....................
" Excelsior Windsor CJlusten " ....................... • Jj
Au tralian raisins....................................... 0 07 0 08

California Raisins—Fancy seeded, 1-lb. pkgs .............................0 10 0 11
Choice seeded, 1-lb. pkgs..............................  009 01»
Loose muscatels 3 crown........................... QWJ « y*" •• 4 crown .......................... 0 09 0 10

California Evaporated Fruits—
Apricots, per lb.................................................. S
RE- - :::: j!

Prunes— - per lb*Oregon prune. SMb^boxe., 3040............. « 1^ 0 1^
.. •< •• 5040..................0 08 0 18,
.. •• 60-70..................... - 0 09.. 70- 0.................. 0 07»0I|
.. •• 90-100. ............. 0 061 0 07

SPICES—All spices are active and
there is a particularly good demand for 
cinnamons, both ground and whole. The 
condition of the market is quite up to 
expectations for this season, which is
pickling time. Dealers are all busy fill
ing orders, so this market has kept up 
its reputation for this particular sea
son. Prices are unchanged.

Per lb.
Pepper., ............................................... g 14 0 90
Ginger, whole ............................................... ? 9 $
Clore., whole ............................................... 0 17 9 %
Clore, ground.............................................  - « X ,,
crejun of ^.........S 8 2 ?!SSSiV.v.v.v.v.......................•» ••Cinnamon.ground ........................................ ... n

BEANS—This market is subsiding in
to a less active state than a month or 
six weeks when there was consid
erable stringency. At present the de
mand is somewhat limited. The mini
mum urice of Ontario primes is now $2, 
instead of $2.10. as at our last emula
tions. The highest grades are still held 
at $2.15.
Au**rianPr*m '......... 7.7" ".V.'.'.'.’.'.'.".'.' 1 « »«
m" ...................................................ms

EVAPORATED APPLES—There is no 
demand at all and they are practically 
off the market.
Rv*norar«d appl** .............................................. 0 07J

RICE AND TAPIOCA—A large im- 
porting house made the following state
ment regarding the situation in tapioca; 
“Tapioca has rather suffered from the 
general trade depression this summer, 
and the buying has only been from hand- 
to-mouth. "Stocks on the snot are small 
and nobody has been inclined to order 
to arrive. Advices from the east in
form us that for the past half-year ship
ments feom Singapore and Penang are 
short of last year by 700 tons, notwith
standing which stocks here arc small, 
which makes holders firm.” Tapioca 
locally is very slow, and there is little 
demand for it. This fact is the result 
of the depression, because it is not an 
essential article of diet, therefore it suf
fers with all other luxuries in hard 
times. Locally rice continues strong, 
with a fair demand.
R'oe, grade B, bags 250 pounds.............................  * 1*

...................... 100 " .............................. 3 15
" " e* 50 "    3 25“ “ pockets 2S pounds............................. 3 25
“ “ * pocket- 12| pounds....................... 3 35
“ grade c.c., 250 pounds ....................................  3 05•' " Vn •• ...................................... 3 5
" '• f0 " ..................................... 3 io

“ pockets 25 rounde .......................... 3 15
" 4 rockets, 124 pounds— — 3 25

Tapioca, medium pearl........................................ 0 C6

P. J. McCallum, formerly of S. J. 
Carter & Co.. Montreal, is now with the 
E. N. Heney Co., and is covering the 
Ottawa Vajjiy.

MONTREAL—! uesday the new pack 
prices of vegetables and fruits went in
to force, and this resulted in a brisk de
mand, as the prices are lower than last 
year’s quotations. There is an active 
inquiry for canned salmon. American 
meats are neglected, while Canadian pro
ducts are in good demand.

TORONTO—Demand for fruits and 
vegetables is fairly active, and the com
ing into force of the 1908 pack prices 
on Sept. 1 is expected to stimulate this. 
Salmon and meats are reported slow.

NEW PRICES—1908 PACK.
Per try. 1er dfz 

t.rou? 1. Lroup 2
FRUITS.

3’s apples, standard ........... 1
3’s apples, preserved ..........  1
Gals apples, standard ........ 2
Gals, apples, preserved ..... 4

Blueberries (Huckleberries)—

“ Standard . 
Gage, light syrup 

heavy syrup

light syrup 
Standard 

heavy syrup
.00
.45
.55
.00

.20

.70

.05

.95
55

95
55
05
65

.95
1.40
2.50 
.3.95

1.15
1.65
5.00

1.90
1.50 
8.00
6.50 
1.90
1.50 
2.00 
1.60

2 s standard ......................... 1
2’s preserved ....................... 1
Gals, standard ..................... 5

Cherries—
2’s, red, pitted ...................  1
2’s red not pitted ............. 1
Gals, red, pitted .................
Gals, red, not pitted ............
2’s black, pitted ................  1.
2’s, black, not pitted .......  1
2’s white, pitted .................  2.
2’s white, not pitted ..........  1

Currants—
2’s red, heavy syrup ..
2’s red, preserved .......
Gals, red, standard ...
Gals. red. solid pack ..
2’s black, heavy syrup 
2’s black, preserved ...
Gals, black, standard 
Gals, black, solid pack 

Gooseberries—
2’s, heavy syrup .................
2’s, preserved ......................
Gals., standards ..................
Gals., solid pack ................

Grapes—
2’s white, Niagara, pres’d. 
Gals., ditto., standards ... 

Lawtonberries—
2’s, heavy syrup ..................
2’s, preserved ......................
Gals., standards ..................

Peaches—
l£’s, yellow, (flats) .............
2’s yellow .............................
2J’s yellow ...........................
3’s yellow .............................
3’s yellow (whole) ... ........

3’s white .........................
3’s, pie, not peeled .............. 1.45 1.40
Gals., pie, not peeled ......... 4.30 4.25
Gals., pie, not peeled .........  6.05 6.00
Gals., assorted pie fruits (add 5 p.c.)

Pears—
2’s Flemish Beauty ............... 1.70 1.65
24’s Flemish Beauty ............ 2.00 1.95
3’s Flemish Beauty .............  2.15 2.10
2’s Bartletts .......................... 1.90 1.85
2J’s Bartletts ........................  2.20 2.15
•3’s Bartletts .........................  2.35 2.30
3’s pie. not peeled ..............  1.30 1.25
Gals., pie, peeled ..................  4.05 4.00
Gals., pie, not peeled ........  3.55 3.50
2’s, light syrup, “Globe” ............ 1.25
t’R. ditto 1........................................ 1.85
2’s pineapple, sliced ........... 1.95 1.90
2’s. do., grated ............... .. 1.95 1.90
2**6, do., whole ..................... 2.45 2.46

38 . . „

24’s 
3*s
Gals.
2’s G.
2’s 
24’s 
3’s 
3’s
Gals. '
2’s Egg,
2*’s "
3’s

Raspberries—
2’s, red, heavy syrup ..........  1.95
2’s red, preserved ................  2.20
Gals., red, standard ...........  7.05
Gals., red, solid pack ..........  9.80
2’s, black, heavy syrup ....... 1.95
2’s black, preserved ............  2.20
Gals., black, standard .......  7.05
Gals., black, solid pack ..... 9.80
2’s, rhubarb, preserved ......  1.80
3’s rhubarb, preserved ......  2.45
Gals., rhubarb, preserved ... 3.30 
2’s strawberries, heavy syrup 1.95 
3’s “ preserved ... 2.20
Gals. “ standards... 7.05
Gals. “ solid pack. 9.80

3’s parsnips 
Peas—

l’s, No. 1 extra fine silted...
2’s. No. 4 standards ............
2’s, No. 3 early June ...........
2’s, No. 2 Sweet Wrinkle ... 
2’s, No. 1 extra fine sifted...
Gals., No. 4 ...........................
3’s pumpkin .............................
Gals., pumpkin ........................
2’s table spinach ....................
3’s table spinach ....................
Gals., table spinach ..............
2’s succotash ..........................
3’s squash ................................
Gals., squash ..........................
2’s tomatoes ..........................
3’s tomatoes ...........................
Gals., tomatoes .....................
3’s turnips ...............................

1.90
2.15
7.00
9.75
1.90
2.15
7.00
9.75
1.75 
2.40 
3.25 
1.90 
2.15 
7.00
9.75

VEGETABLES.
1.95 1.90 Beets—
2.20 2.15 2’s, sliced, hr., “Simcoe”... .95

5.00 2’s, sliced, b.r., Simcoe ... .95
7.00 2’s, whole, b.r., “Simcoe”... .95

i .95 1.90 2’s, whole, hr. “Rosebud”... 1.15
2.20 2.15 3’s, sliced, hr., "Simcoe” ... 1.25

5.25 3’s, whole, hr., “Simcoe” ... 1.25
8.00 3’s, whole, hr., “Rosebud”... 1.40

2’s, golden wax, midget,
2.15 2.10 “Auto” ...... ....................... 1.25
2.40 2.35 Beans—

6.00 2's, golden wax, midget ...... .90 .85
8.00 3’s, golden wax, midget ...... 1.40 1.35

Gals., golden wax, midget ... 4.05 4.00
1 4f> 1 40 3’s, Refugee or Valentine
3.55 35O (green) ................................ .90 .85

3’s, ditto.................................... 1.40 1.35
1 95 1 90 2’s. Refugee, midget, ‘Auto’ 1.25
2.20 2ll5 2’s, Crystal Wax ................... 1.00 .95
7.55 7 5ft 2’s, Red Kidney ..................... 1.00 .95

2’s, Lima .................................. 1.30 1.25
2’s corn .................................... .90 .851.70 1.65 Gals., corn-on-cob ................. 4.501.95 1.90 2’s carrots ................................ i.oo .952.65 2.60 3’s, carrots .............................. 1.10 1.053.05 3.00 3’s cabbage .............................. .95 .902.30 2.25 2’s cauliflower ........................ 1.50 1.451.85 1.80 3’s cauliflower ......................... 1.90 1.852.55 2.50 2’s parsnips ............................. 1.00 .95

1.10 1.05
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ONTARIO MARKETS.
Toronto, September 3, 1908. 

POINTERS—
Sugar—Firmer.
Teas—Stronger.
Canned Goods—New prices in effect on 

fruits and vegetables.
Reports from wholesalers seem to in

dicate this business is picking up a lit
tle this week. September, the begin
ning of the Fall season, is ordinarily a 
good month and ought to be this year. 
The farmers, too, are getting through 
with their harvesting operations and 
should be beginning to buy pretty free
ly. All this should prove an incentive 
to better business.

The interest of the markets has been 
centred during the week on sugar and 
canned goods. Sugar has been going 
out a good deal more freely since last 
week’s decline and with the usual large 
September demand this business should 
continue good. Other markets are 
steady though there is a general firm 
feeling throughout staple lines.

SUGAR—The market in raws is rap
idly assuming a firmer tone after the 
sagging condition of the past couple of 
weeks. The following paragraph from 
Willett & Gray's report gives a sum
mary of the situation as it stood at the 
beginning of the week:

“The decline has extended further than 
was generally anticipated, and an opin
ion, based on the experience of many 
years, would be that prices should be 
not very far from the bottom, particu
larly as new crop beet sugars are now 
quoted near the cost of production, 
where there will be strong resistance to 
further decline. But the future depends 
upon the amount of pressure exerted bv 
holders. All cane sugars in sight will 
be needed before the new Cuba crop is 
available in auantitv and present 
"rices can onlv be maintained by re
fraining from forcing sugars unon re
finers, already well supplied, until need
ed."

Since the above was written the situ
ation in raws has firmed un materially. 
So much so that an advance of 10 
points was made in refined in New York 
on Wednesday. From every nuarter 
come reports of anticipations of good 
demand during the present month, and. 
taking all features into consideration, 
an advance in Canadian refined within 
a short time would not be surprising.

Present quotations are as follows:
Peril lumps. In 25-lb boxes ............................................... « i t
r we lluiipe, u. eriu mm.................................................... I SS

in ltWh -   5 71
Puis lumps, In Ml 51b. boxes ....................................... 7 It
nu menue e mourn ma, bannie.................................. 4M
St. Levrenoe Beene»............................................................ « 54
Kedeew • rrenalned.......................................................  4 »0
Uedpe h e Imperial......................................................... 4 41
nenaie tnauleted, (bate end bermlel............................. 4 Tt

EEËE=E Hi! iE
:::::::::::::::::::::::::::::::::::::::: ÏS

Na 1 " ........................................................................  4 40
Granulated snd yellow. 100-lb. ban 6e. lew than bble.

SYRUPS AND MOLASSES - Little- 
interest is displayed in these "oods and 
present prices are steady. Reports 
from primary markets note the certain
ty of higher prices during the Winter.

TEA—Dealers report rather better 
business the past week than for some 
time oast, a condition which they 
heartily welcome. Locally the markets 
are fairly steady, though cables during 
the week noted some strengthening on 
the better grades of Cevlons.

Thompson Bros.’ weekly circular, dat
ed August 20, says regarding the gen
eral situation at that date:

“Although the total offerings of tea 
from all sources have onlv reached 63.- 
309 packages, as compared with 67.937 
packages in 1907 and 70.441 packages in 
1906i, about the normal su oh for the 
time of vear, importers of low-nriced 
tea have had a most difficult market to 
contend with, and to make sales have 
been obliged to submit to a decline of 
fully 4d. to Id. per pound on all com
mon Honoring teas, irrespective of 
grade. Medium and ordinary qualities 
have also suffered to some extent, but 
on the other hand good and fine of every 
class have been freely competed for and 
closed firm at the best.”

COFFEE—Local business continues 
good, with prices unchanged.

DRIED FRUITS—Little business is 
passing and until the new arrivals in 
three or four weeks’ time, little inter
est will be displayed. Prices are un
changed.

RICE AND TAPIOCA—Business is 
rather quiet, with no features of inter
est to report.

Per »
«lee. «.......................................................... « 0*4 " «"
B rloe, Stef loti, delivered ........................................ 3 64
ffqpgooi».................................. .................. . o «4 o
**itaa............................................. .................rm
Tsnan .................................................................  n n** n MU
Java...................................................................... o « n mHo................................................or* ***
Ma tapioca.................................................................. 0 0*

. medium peart ....................... 0 06* 0 '8

SPICES—The arrival of the pickling 
season is stimulating demand for these

goods to some extent. Prices are un
changed.

e, OU P "re.....................................................  4 It 4 10
whit pure ..............................................115 ON
whole, Uok........................................................ 0 1*
whole, while...................................................... e *....................................... eu

e.................................................................................. 0 25 w 40
Nutmeg....................................................................  0 45 0 10
Oowea whole,............................................................ • >0 0 15
Cream of tartar.......................... .............................ON 0 Si

Meoe ground .......................................................... • 10 0 eO
MLzed pickling apioee, whole.................................. IS 0 6~ * * •».......................................• 10 tts

BEANS—There is little interest in 
these goods at present and the nearness 
of the new crop assures that prices will 
go no higher. Reports from the bean
growing sections are not so favorable 
as at first, but there promises to be 
at least a fair crop.

EVAPORATED APPLES—Demand is 
very light and jobbers are not bother
ing with the goods. Prices remain 
steady.
Rv* poràted apples.........................................................  0 07* 1 08

SUGAR 00. IN RECEIVER'S HANDS
The Toronto dailies of last Wednes

day contained an item to the effect that 
the Ontario Sugar Co., of Berlin, had 
been placed in the hands of a receiver. 
The item noted that the appointment 
was made on the application of the To
ronto General Trusts Corporation, who 
hold a mortgage on the property, exe
cuted on February 2, 1903. The Bank 
of Nova Scotia is said to be one of the 
principal bondholders of the Ontario 
Sugar Co.

Those knowing the facts of the case 
state that the matter arose as the re
sult of an application for a winding- 
up order by parties interested in the 
business. This is said to have beeu 
forestalled by another party with 
friendly motives.

The application came before Judge 
Latchford on Friday. Aug. 28. and was 
referred to Justice Falconbridge to be 
heard on the 15th inst.

Those who know seem to be of the 
opinion that the proceedings will not 
go much farther.

The Kent Farmers’ Produce Company 
held their annual meeting at Blenheim, 
on Saturday, shareholders bei"- reore- 
sented in gondlv numbers. Following 
the re-organization last Fall, the con
cern. which handles beans and other 
produce very extensively, has had a 
very successful year. The directors of 
the past year were re-appointed.

NATION’S
SIMPLY DELICIOUS 

la Peekel* end 4-os, S-os. sad 1 *-os. Tie.
------- J-MAg#

NATIONS ,

CUSTARDj 
POWDER J*

4 geo ta l QffEEN A CO.,2B Front**., M. Toronto

W. H. E8COTT,
IMMMPM

Manufaotory—BRISTOL . BBOLAMO
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The Uses of Chemical Preservatives
Addresses by Leading United States Canners at the Recent Food Experts’ Con vention at Mackinac Island—Say Pre

servatives Not Necessary and Hint How to Eliminate Them and Obviate Increased Costs.

At the recent conference of food ex
perts of the United States at Mackinac 
Island, Michigan, referred to in The 
Grocer some weeks ago, there were 
those who spoke in favor of the limited 
use of chemical preservatives. But a 
paper by Sebastian Mueller, second vice- 
president of the H. J. Heinz Co., 
of Pietsburg, declaring chemical 
preservatives unnecessary, attracted 
wide attention because of its ra
dical character. The fact that the 
matters treated in the address are 
of particular interest to Canadian can
ners and to the trade generally justify 
its reproduction. Mr. Mueller’s paper, 
in part, was as follows:

“Before the passage of the National 
Food and Drugs Act, when the bill was 
under consideration in the hands of Con
gressional committees and manufactur
ers were being heard upon the subject 
of artilicial preservatives, the general 
claim was advanced that tomato ketch
up made in the usual way could be pre
served against fermentation with one- 
tenth of 1 per cent, benzoate of soda.

“That such a position is untenable 
and incapable of support may. I think, 
be very easily demonstrated by an in
vestigation of the ordinary practices in 
vogue to-day among ketchup makers 
who depend upon other than so-called 
natural preserving agents for the pro
tection of their products. In fact it has 
been demonstrated through various 
court proceedings in the State of Penn
sylvania that certain leading brands of 
ketchup, labeled as containin'- one-tenth 
of 1 per cent, benzoate of soda, con
tained two and sometimes three times 
the quantity stated on the label.

Quantity of Preservative Needed.
"Now, all men of practical experience 

in the preserving industry know, or 
should know by this time, that ketchup 
made with the usual thin body and low 
solids w-ill not keen after being opened 
if only one-tenth of 1 per cent, of ben
zoate of soda has been added, regard
less of whether the ketchup has been 
made from canncr’s pulp or from ripe 
tomatoes fresh from the field. It will 
not even keep while sealed in its con
tainer unless it has undergone a pro
cess of thorough sterilization. The 
quantity of benzoate of soda necessary 
to preserve such ketchup is nearer three- 
tenths than one-tenth of 1 per cent., a 
statement which I believe will be agreed 
to by any manufacturer of ketchup who 
may be here to-day, or by any manu
facturer in the country if he will admit 
the actual facts based upon his practi
cal experience.

“The fact that some ketchups can be 
found to-day—notably on restaurant
and hotel tables—that bear benzoate la
bels and are in a state of fermentation 
may be taken as an evidence of the cor
rectness of this contention. If the or
dinary, artificially-preserved ketchup 
found in restaurants anh hotels keeps 
sound and sweet for several weeks un- • 
der the conditions usually prevailin'- in

such places, it will be safe to conclude 
that the quantity of benzoate used in it 
is greater than the prescribed regula
tions governing its use.

“Another point that I wish to touch 
upon is the question of increased cost 
through the elimination of preserva
tives, which it is claimed must result. 
To make tomato ketchup from whole, 
ripe fruit direct into bottles from the 
cooking kettles and other products in 
similar manner admittedly costs more 
than certain other materials and meth
ods; but aside from this there has been 
no material advance in the cost of our 
own finished product other than is at
tributable to the scarcity and high cost 
of country labor, some crop shortage 
and the higher cost of factory labor, 
ingredients and packing materials.

Handling Pulp.
“Admitting that pulp made from can

ners’ waste can be purchased for less 
than that made from sound, ripe, whole 
tomatoes, there is little advantage in 
carrying whole tomato pulp in barrels. 
Practically every ketchup manufacturer 
of consequence has his glass bottles in
to which the finished product is to be 
put all made and in readiness before the 
arrival of the tomato season, and it is 
neither an impossibility nor a great 
difficulty with ordinary facilities to 
bottle all the finished product while the 
season is on. The only additional in
vestment necessary in advance is for 
labor and the cost of other constituent 
elements of the finished product; but 
even if it is desired to pulp the toma
toes and manufacture the ketchup later 
this can be done successfully without 
the aid of an artificial preservative. The 
pulp can be placed in lacquered cans of 
about five gallons capacity and steriliz
ed, and by this method of handling it 
will keep in its natural state in excel
lent condition for a year or more, if it 
need be. In fact, it will keep just as 
well and remain as sweet as the regular 
canned tomatoes of commerce.

“To meet in advance any contention 
regarding the increased cost of this 
method, I wish to point out that 
through the continued rise in the price 
of cooperage during the past five years, 
spirit barrels, which are the only suit
able woo"5* containers for pulp, cannot 
be purchased and delivered at the fac
tory for less than $1.75 each, on the 
average. Such a package after having 
been used for pulp one season, is really 
not fit for the same use a second time, 
and therefore deteriorates in value to 
about 75c, leaving the sum of $1 to re
present the net cost of the wood pack
age. The purchase price of a five-gallon 
can is 25c each delivered, making the 
necessary receptacles for 45 gallons of 
pulp cost, at the outset, $2.25 ; but 
these, if properly cared for, will last 
from two to three years. To deal with 
the matter broadly, we will assume that 
they will last only two years, making 
the actual cost per year $1.124, against

the cost of $1 for the wood packages, 
and the saving in freight on pulp ship
ped in tins as against wood, and the 
saving of the cost of preservatives will 
ordinarily fully make up for this differ
ence and even more than make up when 
the distance is at all great.

Canned Pulp vs. Barreled.
"Besides this, the quality of the fin

ished product is far superior in color 
and flavor when put up from canned pulp 
than when made from barreled pulp— 
not to mention the important advan
tage that canned pulp does not require 
an artificial preservative.

“The fact that all principal cook nooks 
include in their recipes for pickles alum 
to harden and preserve them led me, and 
no doubt has led many others, to regard 
it as a harmless substance. I held to 
this belief until jo the fall of 1906, when 
Dr. Wiley informed me that it was even 
more injurious than any of the other 
well known preservatives. Experiments 
made in our own laboratory since that 
lime have proven to us that alum is not 
only a powerful astringent, but also an 
anti-ferment equal to, if not greater, in 
its effects than benzoate of soda. Wc 
learn further that scientists generally 
consider its astringent properties as 
most serious and unite in saying thàt its 
use in all food products should be pro
hibited.

Using No Preservative.
“As a result of this information we 

decided to eliminate alum from our busi
ness, and on or about October, 1906, we 
finally discontinued its use, We natural
ly experienced some trouble at first, 
especially with sweet pickles, but this 
wc soon overcame, as we did also with 
sour pickles ; and wc have been making 
both successfully in glass and bulk since 
the date mentioned. Incidentally it will 
he of interest to know in this connec
tion that our bulk pickles, which repre
sent nine-tenths of our total pack, seem 
to keep equally as well as the smaller 
sealed packages.

“It is particularly unfortunate that 
through the use of alum and other arti
ficial preservatives false and "erroneous 
standards have been set up for the con
sumer of condimental foods, who has 
come to regard the peculiar properties 
brought about by these agents as na
tural, and who must now, by a slow 
and laborious process, be educated to 
the true facts as they exist and to a 
recognition of a better and more whole- ' 
some standard—a work which must 
largely devolve upon the members of 
this association.”

L. 8. Dow’s Address.
Mr. Mueller was seconded by L. S. 

Dow, also of the H. J. Heinz Co., who 
told in a paper of the “Successful Pre- 
servàtion of Condimental Foods Without 
the Aid of Chemicals.” Mr. Dow said 
in part :

"Five years ago, when representatives 
of our company addressed you at St.
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Paul, and again four years ago at St. 
Louis, we, in common with all manu
facturers of condimental foods, regard
ed with some degree of doubt and un
certainty the practical outcome of the 
movement against artificial preserva
tives, which was then being initiated. 
We had at that time no information as 
to the injuriousness of sodium benzoate 
—there had been little information on 
this subject—and it was rather through 
oUr knowledge of the grave abuses per
mitted and made possible by its use that 
our sympathy and co-operation were at 
first enlisted in the movement to abol
ish it.

“When the effect of this substance up
on the human system was pointed out 
by men of notable scientific attainment 
—men whose opinions we regarded as be
yond question—our efforts were redou
bled, with what result you all know. I 
need not at this time recount to you 
our success, which was made step to 
step until when wc met with you a 
year ago, we were able to state that 
artificial preservatives—including alum 
in pickles—had been finally eliminated 
from the last one of our products, name
ly, bulk sweet pickles—this in the month 
of May immediately preceding that meet
ing.

“Thus we say that the last year has 
been less one of experimentation. It has 
been rather one of experience. Experi
ence with a complete line of condimen
tal foods, sauces and relishes, all pure 
in the strictest sense. A full year of 
experience with the heat and cold of 
changing seasons, of wide distribution 
at home and abroad—including the try
ing climatic conditions of tropical coun
tries wherever civilization exists and 
the food of civilized man is known and 
consumed. A year of experience with 
the average grocer, who sometimes is 
less careful of his surroundings and of 
his merchandise than those engaged in 
the manufacture of perishable goods 
might wish. We are here to-day to tell 
you that this experience has been one of 
pronounced and unqualified success.

“It may be known to you that our 
goods are sold under the guaranty to 
the consumer of full purchase price re
funded if, tor any reason, they fail to 
please ; a policy broad enough to bring 
iiomc to us every cent of spoilage loss 
from every source, wherever it occurs, 
either at home or abroad, and under 
this sweeping guaranty our losses in all 
directions and on our entire product 
have stood during the past year prac
tically without variation—amounting to 
less than one-quarter of 1 per cent.

“This is a success that has fully and 
finally established our confidence in the 
pure food theory as applied to all fruit 
and vegetable products, and it is our 
earnest hope that the experience which 
wc come here to relate may serve to 
strengthen the confidence and the faith 
of the gentlemen of this association and 
to influence as well our still doubting 
and hesitating competitors.

No Excuse for Delay.
“ We feel that the time has now pass

ed for producers of condimental foods 
to plead for delay in the enforcement of 
the laws through fear of loss and busi
ness ruin. We hesitated to make the 
nhange at first, it is true. Our business 
was so vast and far-reaching, our re
sponsibility was equally upon goods sold 
ten thousand miles away and upon those

marketed near at hand. A mistake meant 
so much—not only in direct loss, but to 
the reputation that we have built up 
through many years of striving, that we 
naturally inclined to slow and careful 
procedure, but we feel that now the 
problem is solved, not only for our
selves, but for every interest concerned.

“We have demonstrated and we point 
to our product as indisputable evidence, 
that the question of condimental food 
purity is simply one of suitable mater
ials, clean methods, the proper and suffi
cient use of natural preservatives, exact
ness in preparation and the application 
generally of reasonable skill in the pre
serving art. We are, furthermore, glad 
to know that the experience ami accom
plishment of onr company alone need not 
be taken as evidence of the soundness 
of this theory. Other progressive manu
facturers have accomplished like results 
—notably, with pure ketchup, which has 
si) frequently and so confidently been 
classed as among the impossibilities in 
fact, the chief impossibility.

No Secret Preservative.
“It would seem also that the time has 

arrived when we ought reasonably to ex
pect a discontinuance of the misrepre
sentation that has been current during 
this evolution period. The statement 
has been freely circulated that we have 
discovered some powerful, secret pre
servative. We have, but it is not the 
kind our detractors would have you be
lieve it to be. It is one that we have 
known for many, years, but never learn
ed its full efficacy until the time came to 
depend upon it wholly. It is a secret, 
moreover, that we are quite willing to 
impart for the benefit of all interested 
—namely, the best raw material avail
able, the highest degree of cleanliness 
in people and utensils, and the highest 
degree of sanitation in plant and sur
roundings that we are able to attain. 
The claim that wc use a secret chemical 
agent is too absurd to merit serious at
tention. As a matter of form, we will 
place ourselves on record here as deny
ing it unqualifiedly and absolutely, and 
we submit that we could hardly risk our 
reputation and standing by coming be
fore this body under false pretenses.

“It is stated that we can only use a 
very small bottle for ketchup. Our re
gular trade packages are 8-ounce, 12- 
onnee and 16-ounce—the last mentioned 
a full pint in capacity, which is the 
largest size in regular commercial de
mand of any of the numerous brands in 
the market.

“It is claimed that onr ketchup does 
not keep—that it ferments in the stores 
and in the hands of consumers. There 
is still enough of our 1907 pack scatter
ed about the stores in your home towns 
to enable you to fully convince your
selves of the truth or falsity of this as
sertion.

“Finally, it is claimed that we are not 
in the ketchup business anyway, that we 
make very little, and that, in conse
quence, our experience is of little value. 
During the period 1906-7 we made and 
marketed exactly 12,432,000 bottles, or 
1,036,000 dozen, and not a ,drop of it

41

contained artificial preservative. This 
may, of course, seem like an insignifi
cant product to some of our friends, but, 
on the other hand, it may cause them to 
think twice before repeating the state
ment referred to. In giving you these 
figures, we make them public and our 
friends are welcome to any comfort they 
can find in them.

“We are not accustomed to quote sta
tistics relating to our business, but dur
ing the period referred to we have also 
made and marketed without artificial 
preservative many millions of pounds of 
fruit butters, fruit preserves, wet mince 
meat and of sweet and sour pickles.

An Untrue Contention.
“One more point that we wish to 

make before passing is against the con
tention that great cost is involved in ex
perimental work looking to the elimina
tion of preservatives. The statement 
was made in the autumn of last year, 
before the Secretary of Agriculture at 
Washington, that several manufacturers 
had expended and lost as much as $10,- 
000 each in their efforts! to put up cer
tain products without benzoate of soda. 
This does not accord with our experi
ence, and it does not seem altogether 
reasonable. We can safely say that the 
cost of experimentation on our entire 
line and covering a period beginning as 
far back as ten years ago, has not 
amounted to $10,000—including all spoil
age loss both on goods in our factory 
and in the hands of the trade, that have 
arisen in consequence of the experimen
tation—and in making this statement it 
should be taken into consideration that 
our business is possibly the largest of its 
kind.

“In this connection it may be noted 
that the preserving of food products is 
a comparatively recent industry in 
America, only having grown to its pre
sent proportions in the last few years, 
during which time it has attracted capi
tal without corresponding experience. 
This lack of experience was not of great 
moment so long as errors resulting from 
loose or improper methods could be con
cealed by the use of a convenient chemi
cal substance, but with the elimination 
of this, manufacturers of foodstuffs— 
like those engaged in other manufactur
ing pursuits—must study deeper into the 
foundations upon which their business 
is constructed. Successful food prepar
ation of any kind must be scientific and 
exact, and so the preserving art requires 
education and skill, coupled' with dost* 
and intelligent supervision in all its 
stages.

“Moreover, no preserving work should 
be attempted with improper raw ma
terial or in a germ laden atmosphere, 
amid unsanitary surroundings, with in
differently clean utensils, by careless 
workpeople. ”

W. Mecn, traveler lor “Mvlagama'* 
Tea, spent a week at the Quebec Ter
centenary, and is now enjoying the bal
ance of his holidays in the wilds of New 
Ontario. - • :
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MAPLE PRODUCTS IMPROVING.
A bulletin just issued from the labora

tory of the Inland Revenue Department 
at Ottawa furnishes an effectual answer 
to the cry that pure maple products can 
no longer be secured on Canadian mar
kets. The bulletin shows not only that 
the greater part of such goods offered 
for saflc are absolutely pure, but also 
that the percentage of pure goods is 
rapidly increasing during late years.

The department has analyzed samples 
of both maple syrup and maple sugar, 
71 of each, which were taken indiscrim
inately from vendors in different parts 
of Canada. Out of the 71 samples of 
maple syrup, 62 were found to be genu
ine, 6 were adulterated, and 3 were de
clared compound. Of the samples of 
sugar, 62 were genuine, 8 were adulter
ated and 1 was considered doubtful.

A noteworthy increase in the percent
age of genuine samples is shown in com
paring, say, the last three years. A 
test of maple syrups in May, 19(15, show
ed a percentage of 59 genuine ; May,
1906, showed 52 per cent genuine, and 
May, 1907, 77 genuine, while the sam
ples tested in May of this year, showed 
a percentage of 87 genuine.

The samples of maple sugar in May, 
1905, showed a percentage of 83 genu
ine ; in May, 1906, 85 per cent.; in May,
1907, 72 per cent., and this year 87 per 
cent, genuine.

The results of the tests, as indicated 
in the bulletin, are decidedly compli
mentary to the producers of maple 
goods in Canada, and should bring the 
industry into better regard by the pub
lic generally.

WHY NOT BETTER FRUIT JARS?
A letter from an Ontario subscriber, 

which appears on another page, draws 
attention to a matter which deserves 
attention. He points out the unsatisfac
tory quality of fruit jars which are sup
plied the Canadian trade, and inquires 
why manufacturers cannot improve these 
goods.

This is a matter which comes to the 
front every year at the preserving sea
son, but inquiry among grocers elicits 
the fact that the jars this year seem to 
he even worse than usual. It is not an 
unusual thing to find two or even more 
jars in a dozen defective. Usually the 
trouble lies in the zinc top, which is ill- 
fitting, or in the glass thread on the 
top of the jar, which is also frequently 
defective. Again, sometimes the bottom 
drops out of a jar when it is lifted from 
the case. To cap all this the -ars are 
badly packed, coming in such flimsy 
eases that it is scarcely safe to handle 
them with ordinary care.

The matter is causing a great deal of 
trouble to grocers all over the country, 
and it would seem that it would be in 
I he interests of the manufacturers to 
improve their product.

NORWEGIAN LINE TO CANADA.
Lately Canada, and Montreal in par

ticular, lias received considerable free 
advertising, owing to the attitude of 
New York and other American Atlantic 
seaports regarding the eapture by Mont
real of the grain-carrying trade. While 
ibis discussion is preceding, European 
shipping countries are seeking to im
prove their transportation relations with 
Canada. There is a well-founded rumor 
that the Cunard people, also I lie While 
Star Line, will be represented soon in 
Canadian waters. The Manchester 
Liners are improving their service be
tween Canada and England, in view of 
enlarged business prospects. The Cana
dian Commissioner at Christiania, Nor
way, reports a new line in process of 
formation between Bergen and New 
York, which will greatly facilitate trans
portation matters between Canada and 
Norway. He says: “The new steam
ship company will be started with a 
share capital of 10,000,000 kroner, £550,- 
000, at 200 kroner each. The line will 
open with two steamers of 8,000 to $10,- 
000 tons, yvith a speed of 17 knots, cov- 
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ering the distance between Bergen and 
New York in eight days, and will be 
built for a combined passenger and 
goods traffic. The scheme, which is at
tracting general notice in the business 
world, is partly based upon the enlarged 
traffic conditions which are likely to re
sult from the completion of the railway 
trunk line from Christiania to Bergen in 
1910. There is reason to believe that 
Swedish capital also will be interested 
in the undertaking. ’ ’

IMPORT TRADE BETTER.
The import trade at the port of Mont ■ 

real has taken a turn for the better, and 
after falling behind each month the re
turns for last year, is showing signs of 
finishing the balance of the season at a 
favorable comparison ' with the same 
period of 1907. This improvement is 
especially important, when it is remem
bered that it does not represent the trade 
conditions of the city of Montreal alone. 
It represents practically the whole of 
the Dominion. What happens to the 
Dominion happens to the port, because 
the inward and outward trade through 
the port is such a large proportion of 
the whole foreign trading of the coun
try, and the returns can be said to be a 
good gauge of the prosperity of the 
land. Therefore when Montreal shows 
an improvement in exports, the whole 
country is sharing in the general gain.

At present the increased activity is 
in all lines, so that the improvement may 
be considered general. It is anticipated 
that as the revenue collected in Mont
real has not fallen below a million u 
month, the total collections will amount 
to $14,000,000, which is about the same 
figure as was the total for 1906. As last 
year was an abnormal one, this tie with 
1906 is very satisfactory. It must not 
be forgotten that the season opened up 
with disadvantages that 1906, or the fol
lowing year, did not have to contend 
with, and in addition there has been re
stricted baying all the way through. 
When consumers have been frightened, 
it is a tedious matter to make them 
regain their confidence again. The fact, 
therefore, that despite the general re
striction in buying the present year is 
equal to 1906, is a matter for general 
congratulation, and an object lesson to 
those who were unaware, or who have 
forgotten in their extreme timidity, the 
real solid strength of Canadian trade.

The improvement now showing in the 
import trade is reflected in the stimula
tion in the consuming demand that the 
home industries are feeling in every
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direction, the industrial activity is 
greater, while orders going through the 
wholesale firms are assuming larger pro
portions every day. Consumers who 
have been economizing, are now com
mencing to spend more freely, and in 
their turn dealers are booking ahead 
more liberally. The demand generally is 
improving, and the increase in the cus
toms collections for Montreal is but one 
indication of a general return to natural 
conditions.

STRONG MOLASSES MARKETS.
Strong markets for molasses are rul

ing everywhere, and conditions appear 
to warrant an advance, which may be 
expected by retailers any time now. 
There is a marked scarcity of Barba- 
does molasses in the Canadian market, 
as compared with last year, while there 
has been no falling off in the demand. 
The yield this year was 15,000 puncheons 
less than in 1907, which placed shippers 
in a predicament at the commencement 
of the shipping season, and, as there 
were no stocks carried over from last 
year, the scarcity was pronounced as the 
season drew near a close. At present 
beddings are quite below normal, and as 
no more molasses will be forthcoming 
from the West Indies until the end of 
next April at the earliest, it is likely 
that high quotations will rule in the 
near future. An outstanding feature 
of the situation at present is that New
foundland houses are looking for sup
plies in Canada, and some sales have 
already been reported. At this time of 
year this is unusual, Newfoundland as 
a rule importing all the molasses her 
people require by direct steamers. In 
the past sales have been made to the 
Island colony in the spring, but it is 
years since there has been any demand 
on Canada in the fall. With our stocks 
hardly more than two-thirds of what 
they were in September last year, it is 
unlikely that we will be able to do much 
toward supplying Newfoundland.

THE WESTERN WHEAT CROP.
I Special De»pa « h to The Canadian (1 racer. |

Winnipeg, Sept. 2.—The Free Press 
published to-day the following estimate 
of the crop of the present year :

“The estimate of the western wheat 
crop is 17 bushels per acre on 6,000,000 
acres or 102,000,000 bushels. On August 
10, nine inspectors started on their 
rounds to examine the crop and the last 
one finished his work on August 29. In 
addition to the many thousands of 
miles traveled by rail the inspectors

drove 3,415 miles ilirough tin actual 
crop.

“The acreage s.tiled to wlu.it in tin- 
spring of 1908 was undoubted.> over 6,- 
900,000, probably front 30,000 to 10,000 
acres in excess, but in making the esti
mate the Free Press has thought it 
needful to allow for a large acreage de
stroyed by gophers and damaged by hail, 
for the areas, not large in any one sec
tion, but a considerable total, where the 
crop was ploughed down for heat dam
age, and the other areas where late 
wheat has been too badly frozen to 
be worth cutting. The estimate of 
yield is based on 6,000,000 acres, 
though it is possible this is too small. 
As to the average yield the Free Press 
average, made up from the averages 
given for each line of railway covered, 
was exactly 18; bushels, but as many 
points had been visited before the frost 
came it has been necessary to allow for 
frost damage. Again there will be some 
shrinkage in yield front the fart that 
many farmers are cutting too green. It 
is felt, however, that in allowing 1} 
bushels per acre, the Free Press has 
made provision for any damage that 
may occur from any cause whatsoever.

“The oat crop is estimated at 35 
bushels on 2,600.000 acres, or 91.000,- 
000 ; barley at 28 bushels to the acre 
on 855,650, or 39,958,200.

"When all possible damage has been 
accounted for the Canadian West has 
today practically assured 103,000.000 
bushels of wheat.

“Realizing the tremendous importance 
to the country at large of accurate re
ports the Free Press inspectors have 
spared no pains in verifying in every 
possible way the figures given out. 
Roughly speaking, over the tremendous 
railway mileage covered, the crop has 
been inspected every 25 miles."

WINTER APPLES LIGHT
K. J. McIntyre, of Niagara on the 

Lake, one of the best-in funned apple 
dealers in Canada, was in Toronto this 
week and called on The Grocer. Mr. 
McIntyre has just completed a tour 
through the apple belt of Ontario and 
is full of information in regard to this 
year's crop.

In the apple-growing counties of cen
tral Ontario, he says, the yield of early 
fruit is good but winter apples are very- 
poor, the crop being not more than one- 
tenth of the usual yield. In Eastern 
Ontario also, it is said that similar con
ditions prevail though the Winter fruit 
is perhaps in better supply, being es
timated at about one-third of the or
dinary yield.

The one encouraging feature about 
the reports is the fact all reports speak
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favorably of the good quality of the 
winter fruit. This, Mr. McIntyre says, 
will tend to do a good deal toward 
eliminating this year the trouble in 
packing and false marking, which was 
so evident in Canadian apples last sea
son. With such small crops, however, 
export business this winter will be 
necessarily small.

The general price offered, Mr. Mc
Intyre says, is from $1 to #1.25, which 
is rather surprising in view of the 
small crop. Buyers seem to be stick
ing to this price, not on account of any 
arrangement but evidently because they 
are not anxious to repeat the losses of 
last year. Little activity is evident in 
the business just at present.

In New York State, on the other 
hand, Mr. McIntyre says the apple crop 
is plentiful and Canadian apples will 
have to meet these in competition in 
the Bri.sli markets. This is decidedly 
different to last year’s conditions when 
the United States buyers were swarm
ing into Canada buying up our apples. 
Mr. McIntyre reports pears as a 
plentiful crop and of excellent quality. 
Grapes, too, are a good crop and will 
probably be quite cheap.

THE BEAN CROP IN KENT.
Special Vorrrsponili nce ot The Canadian Grocer.

Chatham, Ont., August 31.—The bean 
situation in the County of Kent is much 
different from what it was two months 
ago, or even less. Then, the outlook 
was for a crop excellent in quality and 
exceeding n quantity the average crop. 
To-day the probability is that the crop 
will be at best only a fair one.

With the protracted hot spell ot sev
eral weeks ago, the beans forged ahead 
rapidly. Some ol them, indeed, com
menced to ripen before ever the beans 
were fairly formed in the pods. Some 
of these «try pods, picked at the time, 
haven’t a single bean in them.

The coming of rain promised to stop 
this course of things. The rains, how
ever, while excellent for other crops, 
were unfortunately a little too heavy 
for the bean crop, which is, as a result, 
reported in many sections to have suf
fered considerably.

Toward the north, where only a small 
acreage was sown this year, the beans, 
on account of the land being higher and 
the water draining off more easily, are 
reported to be of good quality. In the 
south, however, the rain has done much 
damage.

Buyers are still optimistic as to the 
crop, claiming that good weather will 
yet set it right ; but growers in many 
sections declare that beans, particularly 
in the southern part of the county, will 
fall considerably short of the usual crop.
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What Good Roads Mean to the Retailer
Impassable Highways Divert Business From the Local Stores to the Mail Order Houses — How Merchants May Further

Their Own Interests by Supporting Movement for Good Roads.

Whether the retailer in the country 
town realizes it or not, the question of 
good roads is one with which his inter
ests are closely allied. It is quite pos
sible that in the past the relationship 
between the extent of business in a town 
and condition, of the roads leading to 
that town has not been fully understood, 
hence the apathy, or, at best, half-heart
ed sympathy exhibited by business men 
towards projects having for their object 
the systematic improvement of the roads.

Few subjects deserve such attention 
by the country merchant as that associ
ated with providing good highways lead
ing to the town in which he does busi
ness.

It must be obvious to every such mer
chant every time the roads are in a con
dition which prevents farmers’ wives and 
daughters from coming to town, the op
portunity of doing business which their 
presence there would afford is lost, and 
may it not be quite possible that some 
of the growth of the business done by 
city mail order houses with persons resi
dent in the country may be traced more 
or less directly to the fact that poor 
roads make journeying to town a hard
ship to the women of the family, at 
least.

These are points in this question which

the wealth of the farming community 
served by it, in the increased facilities 
which good roads afford for successful 
farming.

Good roads are essentially a business 
proposition. They represent an invest
ment which will bring handsome returns 
by increased property values, and facili
ties for transacting farm business at a 
greater profit. When a loan company is 
asked to advance money on farm pro
perty, the class of roads leading to the 
farm is one of the prominent considera
tions in appraising its value. A farm 
with good highways approaching it will 
sell more readily than will one which has 
to be reached over neglected and badly 
constructed roads. Quoting a recent 
statement by the president of a leading 
Canadian bank, “Our counties and town
ships in the older parts of the Province 
are, as municipalities go, comparatively 
rich, and there is no obvious excuse for 
roads which in the spring and autumn, 
for many weeks together, are of very 
little use.”

Good roads are of vastly more import
ance to the development of any country 
than is commonly attributed to them. A 
vague impression prevails that railways 
have superseded them, and that so far 
as industrial, commercial and social pro
gress is concerned, the condition of the 
common road is of little consequence. A

An Inexpensive but Serviceable Road in 
and Proper Provision

have a direct bearing upon the business 
of the country retailer, and they seem to 
justify the statement that these retailers 
are under a responsibility to themselves 
to further to the extent of their ability 
any movement towards better roads 
which may be promulgated.

Hastings County. It has been Gravelled 
Made for Drainage.

some quarters at least, the importance of 
this project in its local as well as na
tional aspect, has been appreciated.

The direct benefit accruing to the re
tailer alone constitutes sufficient reason 
for his active interest in the good roads 
question, but there is an indirect benefit,
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Fortunately for the retailer, though it 
must be confessed, most frequently With
out the active support from him which 
should have been accorded, a great deal 
has been done along this direction in 
Canada, and there are indications that in

In the Summer this Hoad Will be Pleasant, but the Growth of Grass and Flat 
Character of the Roadway Will Make it Almost Impassable in Spring

and Fall.

wliich, after all, perhaps furnishes the 
strongest argument in favor of his sup
port of this project.

Good roads mean more prosperous 
farmers. Every dollar spent in improve
ment of highways adds many dollars to
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more indefensible position could not "be 
taken. Railways mean, above all, further 
development, and that development de
mands the improvement of country roads 
as feeders to the railway, anu for com
munication with the adjacent country. 
Every nation that has achieved suprem
acy has been a builder of roads. Good 
roads are not merely an index of, but a 
means towards national greatness.

In Ontario alone the rural roads are 
costing more than $2,000,000 for main
tenance, but while this is the actual ex
penditure, there is, in addition, a tre
mendous toll of time and energy wasted 
in traveling over bad roads; energy 
which would be spent profitably were 
the country’s highways in good condi
tion. This and the many other incon
veniences of bad roads, handicap farm
ing to an extent, the sum of which is sel
dom realized.

Conditions Getting Better.
There is, however, an improvement in 

progress, and during the last few years 
a great deal has been done. In Ontario 
many counties have adopted a system of 
county roads, and this has invariably 
been followed by the existence of very 
much better conditions. The Govern
ment, in order to encourage this move
ment, set apart $1,000,000 to be used as

ed through his being identified with the 
movement, and he will benefit even be
fore his efforts and those of his neigh
bors have resulted in the improvement 
of the highways.

It has indeed become generally recog
nized that this matter of roadmaking can 
no longer be carried on by mean» of the 
antiquated system under which the 
farmers supplied their labor. It is ad
mitted that the work must be done in a 
scientific manner and under the direc
tion of both the Provincial and the 
county authorities.

Here is where the retail merchant 
comes in. He usually occupies a position 
of prominence and authority; he has spe
cial opportunities for impressing right 
views upon his community. He could, 
for instance, utilize his display windows 
for exhibiting the difference between 
good roads and bad ones. Photographs 
of the old-fashioned dirt road and of the 
modern highway can be obtained at small 
expense, and if displayed in the window, 
with appropriate printed matter, will at
tract wide attention. Nor will they in 
any way interfere with the display of 
merchandise. On the contrary, the photo
graphs will attract people to the win
dow, and after the spectators have ab
sorbed the ideas presented in the views

A Mud Road, the Counterpart of Which May be Seen in Many Parts of Canada 
To-day. Can One Imagine Any Pleasure in Riding Over This Roadf

ft'*'1"

grants to counties taking advantage of 
the provisions of the Act passed. By 
this Act the Government pays one-third 
of the cost of improvements effected in 
counties working on the county system.

In places where the farmers them
selves, as the class most directly bene- 
fitted, are not sufficiently appreciative of 
the advantages represented by good 
roads to interest themselves in an effort 
to secure them, merchants will be con
sulting their own interests by heading a 
movement with this as its object. It 
may be that public sentiment has already 
been partially awakened and that the 
efforts of merchants to crystallize such 
sentiment into action will meet with a 
ready response.

It is possible that an association has 
been formed, but if there is no such or
ganization the retailer should lead in or
ganizing one; His business will be help

they will turn their minds to the mer
chandise.

One such man can accomplish a great 
deal if he is energetic and enthusiastic 
and appreciates the far-reaching effects 
which will accrue to the business of a 
town leading to which is a system of 
good roads, easily traveled in all wea
ther conditions.

NEED BETTER FRUÏT JARS.

Letter From Prominent Retailer Calls 
Attention to an Important Matter.
The following letter, which reached us 

this week, touches a question which will 
be of a good deal of interest to the 
trade generally. The matters referred to 
deserve attention.—Editor.
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‘‘Editor Canadian Grocer,
“The fruit jar season is with us once 

more and with it the ever-recurring 
complaint of bad jars, bad zinc rings, 
and bad cases. ‘Is it not time that the 
Canadian manufacturers of this indis
pensable article were beginning o show 
at least a semblance of a desire to give 
the public a good article for their 
money ?

“Has the time not arrived when they 
in return for a protective tariff that en
ables them to laugh at all outside com
petition, should give us a jar that we 
would not be ashamed and afraid to 
recommend to our customers ?

“That no conscientious merchant can 
recommend the present output of our 
Canadian fruit jar factories is a fact 
I think, that no one connected with the 
business will deny, and instead of im
proving as time passes, they seem to 
get worse season by season.

“A lew days ago, I sent out one dozen 
of pint jars, and the next day had to 
send six zinc rings to take the place of 
that number that were useless. To-day 
from one dozen quart jars, three of the 
zinc rings were returned, showing de
fects that rendered them quite unfit for 
use. The fact is that it is almost a 
daily occurrence to have defective jars 
returned. Then there is the matter of 
the cases. A glance at any shipment of 
fruit jars, as they are taken from the 
dray, some upside-down, because the 
bottom has fallen out, others with the 

jsides off, and others in a complete state 
jof collapse, ought to be a spectacle that 
'would make the manufacturers thorough
ly ashamed of themselves, if they were 
not blinded by their desire to get as 
much as possible out of the people and 
give as little as possible in return.

“When one sees the outnut of the Am
erican factories with ibeir neat and sub
stantial cases, and well-finished jars, 
showing both care and workmanship, 
and compares them with the slinshod 
work of our own factories one is forced 
to Conclude, no matter what he may 
think politically, that it is up to the 
people to demand either the removal of 
the duty on fruit jars or a speedy im
provement of the methods of the Cana
dian manufacturers. Yours trulv 

“WILLIAM ANDERSON 
“President Retail Merchants' Asso

ciation,
“Chatham."

FOR VISITING GROCERS.
The Red Rose Tea Co., Toronto, offer 

a special invitation to grocers visiting 
the Exhibition this and next week to 
make their office, 3 Wellington St. East, 
their headquarters during their visit. 
Visiting grocers will be welcomed and 
made to feel at home, both at the office 
and at the company’s booth in the 
Manufacturers’ Building at the Exhibi
tion, where Red Rose tea is being serv
ed every day during thA fair.

Aid. C. H. Crysdale, one of Oshawa’s 
leading grocers, was in Toronto on 
Thursday, at the beginning of a holiday 
jaunt, and called on The Grocer. Aid. 
Crysdale is taking a great deal of inter
est in the movement to secure a better 
suburban service for the towns ad’aeent 
to Toronto, and has been appointed a 
member of the committee representing 
the eastern towns.
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WHAT TO DO IN SEPTEMBER
Useful Hints fut the Retail Grocer for t he Early Fall Month Some Seasonable

Lines and T .U-ir Display.

Srplembei spells for the business 
w<»!hi the beginning of tlie Fall season, 
and alt!'i a somewhat léthargie Sum 
mei the business man should plan to 
put more ginger into his work to at 
trait a larger shall1 of trade.

The grueer should not be behind hand 
in planning for a larger share of trade 
in his business, and the means of doing 
this Is to study his business), his om 
titui-nex. and how best he may itn 

prove hi- ehanees. One method of at 
twting trade, and an essential one. is 
the keeping of the store and stork up- 
to-date. Although it is true that there 
is nothing new under the sun. it is also 
true that change enlivens trade. The 
store premises, the shelves, the win
dows, all can be made tô look more 
attractive than during the hot, clammy 
weather of the Summer months. A re
al rangement of the stock will help some 
in this regard. To see a well-groomed 
grocery store on the way down town 
in tiie morning involuntarily starts tin 
thought that the grocer knows his busi
ness, and what is more to the point, 
the store, will be spoken about at home 
when the supper hour comes round.

Some Seasonable Lines.
Now, presuming that the grocer has 

brightened up the store premises earlier 
in the year, he will, if wise, see that 
the want able and seasonable grocery 
lines are convenient !v displayed. "This 
is September,” he says; “and, let me 
see, tliis is a preserving month, and 
there wi.l be vegetables and fruit to be 
put down for Winter use.” A window 
display of glass jars and sealers, with 
s pices, etc., set about in attractive 
groupings will then be in order, and 
>iich a display will certain I v make the 
housewife stop to admire. Perhaps the 
corresponding window might be set out 
with vegetables and fruits tit for can
ning-. There is a great range, especially 
of the former—gherkins, red and green 
tomatoes, red and green propers, white 
oiiions and many other small vegetables 
which can be arranged in some striking 
designs, for their colors, too. will add 
to the attractiveness of the window 
picture. Fruit . being of a more perish 
able nature, could not so well he taken 
from the original package'. Imt they 
might in their eases and baskets be set 
in the background to serve a useful as 
well as ornamental purpose.

New canned goods arc now on the 
market and attractive shelf displays 
could be made of them. Then the vari 
oils kinds of breakfast foods aie put up 
in packages which lend themselves to 
good display These, too. might be 
placed to advantage, foi though the 
season is rally for warm « créais in the 
morning the grocci with an eye to the 
future will see what a good advertise 
ment these goods can he to him Flour, 
too i' a good line to brin - forward, foi 
the housekeeper mav for a change think 
of providing some homemade baking to 
take the place of store goods Many 
other window and shelf displays might 
he made with seasonable lines, but the 
displays should be changed every week 
Tf this is done the window pictures will 
be looked for hv the frequent paeser-by,

and should in I lie end bring new ell-s 
t olliel ' to I lie stole.

Paying Departures.
There are some goods which are look

ed upon as being not distinctively gro
cery lines, but which add to the ap
pearance of a grocery store and front 
which a profitable trade may lie de 
rived a' well. ( 'iinfect lonel y is one of 
these; flowers and plants another, and 
fresh fish st ill another. Separate de 
partaient.' devoted to these goods and 
a rotation of window displays will tell 
the people the lines you carry , and will 
help also in the sale of staple lines; for 
the customer buying candies, say. will 
see something else that is wanted and 
if the prices are light and he receives 
courteous treatment the grocer will 
have added a new customer to his list. 
People are often impelled to enter a 
stole by what they see in the window, 
and having entered, buy something else 
not seen from the street. Shrewd mer
chant' take advantage of this peculiari
ty of both men and women and put one 
thing in a window to sell another.

Some grocers have found the addition 
of a baking department a profitable 
movement. The line, for one thing, is 
a drawing card and a trade winner in 
itself, as well as leading to increased 
business in other lines by drawing at- 
lenl ion to the goods. Women, especial
ly. are interested, and if not immediate 
purchasers will soon become so. Such 
a department offers something to talk 
about, being a little out of the ordinary 
line.

For Rainy Days.
The time never was when there was 

no work to he done in a grocery store, 
and the grocer should take a pride in 
keeping his store bright. That means 
that the back of the counter should be 
as clean as the front, and the hidden 
stock as neat as that which is exposed. 
Kahn days, when customers are not. so 
numerous, should be busy days for the 
grocer who wants work to do. A cer
tain Manager ol a Toronto grocery 
house and by no means a small gro
cery store was found the other evening 
just before closing, sweeping the floor; 
taking his turn with the dozen clerks 
who at that time were packing orders 
received during the day. That man was 
not too proud to show consideration for 
his clerks and to help keep the store 
'•lean: and there was in eonsripience a 
loyalty noted in the very air of I he 
est ahlisliment.

( leanlines' is next lu Iiodliness 
There are many gioeeis who to-dav 
woiidei win I lie other fellow doe- more 
i lade I’lie goods are the same in uuali 
1 ' and price, but the apnea ranee of the 
t"" -Ioies is different One is inviting 
the othei all disorder That tells rne 
st oi v

Continued Study Necessary.
Grocers have to trv a great variety 

of va vs to attract trade hut nothin^ 
much can be done unless after careful 
thinking and nlanning Look at voui 
store, votir stoek. the other grocery

stores in your neighborhood, and see 
where you can improve the a '•■■arance 
of youi premises. And then study your 
customers, their wants, and vvliat. they 
die likely to net-d ill the future, taking 
into consideration the seasonable lines 
.Your own plans and methods will evolve 
from this thinking, and your business 
will show in gains the result ol your 
foresight.

USING SPRATT’S DOG CAKES.
Harold 11. Hughes, of F. Hughes <V 

Co., Montreal, selling agents Spratt’s 
Patent. Ltd.. London, will he in Toron 
to in the interests of his firm during 
the week of the coming Bench Show 
held in connection with the Canadian 
National Exhibition. The dogs at the 
show will he fed on Spratt’s Patent 
Meat “Fibrine” Vegetable I tog Cakes. 
Spratt’s dog foods are becoming very 
popular sellers with the trade and sales 
are increasing wonderfully. They show 
the dealer a fair margin of profit. 
Advt.

BUSINESS CONDITIONS IN 
ENGLAND.

Stephen \\ingrove, of London, Kng 
land, proprietor of Spratt’s Animal 
Foods, was at the Windsor, Montreal, 
for a lew days recently, and in an in 
terview with a representative of The 
Grocer, talked interestingly of con 
dit ions in England, lie stated that 
there was a certain measure of depres
sion, hut they were no worse off than 
many other countries, which are also 
suffering from the same cause. Mr. 
Wingrove stated that the passage of the 
Patent Hill will have a wonderfully 
beneficial effect on the prosperity of the 
country. Heretofore it has not been 
necessary for those holding English 
patents to manufacture in England, but 
now, in order to hold a patent there, it 
is necessary to manufacture on English 
soil. For many years the English peo
ple have been using goods of foreign 
manufacture, which could have been 
made in England if it had not been for 
the patents, which gave the sole right 
to persons who wished to manufacture 
in some other country, Imt who used 
England as their market. In this way 
the Government has been affording pro
tect ion to foreigners and keeping their 
factories running, whilst her own were 
idle. The passage of this hill looks like 
the I bin edge of the wedge of business 
reforms of many kinds.

Like nearlv all Englishmen who 
travel through the Empire and have 
business interests in the various parts, 
Mr. Wingrove expressed himself in favor 
of closer commercial union and adc- 
i|iiate protection of the Motherland 
against foreign countries. In this eon 
nee!ion In1 mentioned the plan of the 
German Zolloneicini. which unites the 
various semi-independent states of the 
German Empire agaiii'l foreign com 
merci a I invasion and results to the 
mutual benefit of each Mr. Wingrove. 
who has been attending a meeting of 
the board of directors of the American 
Spratt’s Company , of which he is chair
man. left some days ago for Quebec, 
where he will spend a few da vs before 
-ailing for home

Achille Tremblay, general merchant, 
Hebertville, Que., has assigned.



THE CANADIAN GROCER

Grocery News From Coast to Coast

News From Western Canada

Vancouver Grocers Arranging for Pure Food Show in November—Looking After 
Fruit Interests at Saskatoon.

VANCOUVER.
August 28.—Chilliwack creamery but

ler is reaching this city in better con
dition, owing to the installation ot in
creased facilities for handling it at the 
creamery. Until recently, the butter 
was shipped soon after making without 
having been cold storage treated, with 
the result that it was rather soft when 
it reached here, the transportation be
ing by boat down the Fraser Hiver. 
Now, however, it is pul in cold storage 
at the creamery, anil when it is received 
by the distributing agents, it is very 
firm. This butter is one of the leaders 
on the market, and the cold storage 
treatment will give it a better quality 
for the coast markets.

The first large consignment of the pro 
duct of the Chilliwack Canning Com
pany is now on the market here. This 
company includes in its output all the 
small fruits, anil has installed the larg
est drying and curing plant for prunes 
ihat is in the province. As pointed out 
in a special article in The Grocer a few 
weeks ago. the demand for fresh prunes 
has been such that there has been no 
need for the dried article, but in Chilli 
wack, removed somewhat from the main 
lines of transportation, there has been 
a surplus of prunes of the finest quality 
These will now he taken care of, and 
this winter the first cured prunes in any 
quantity will be sent out.

Small fruit, especially raspberry grow 
cis, will be interested in an invention of 
V. Sibley, of l.illooct, H.C. This is a 
refrigerator box for use in cases when 
the quantity is too small for a carload. 
Not only is the minimum quantity of 
ice used, hut mould is prevented, in 
short, the failings of previous similar 
inventions have been overcome. When 
picked, the boxes can lie placed .right in 
the refrigerator, and no further deterior
ation is possible until the berries arc re
moved. This will save loss especially 
when the fruit/is fully ripe. It will en
able the grower also to hold his product 
if the market happens to be stocked. 
The box is intended for the handling 
not only of berries, but of all perish 
allies, such as fish, butter, etc.

Fruit canneries arc now busy, and at 
Peachland, 2,000 cans of peaches are he 
mg turned out daily The plant of the 
Kelowna Canning Company is active 
with the tomato crop. This company 
has also an aerated water department

There is every indication of the public 
market being a success, thr patronage 
so far coming fully up to the expecta
tions of the clerk As it becomes more 
generally known, both among the farm
ers and the consuming public, it should 
become an important institution. The 
itinerant Chinese vegetable and fish ped
dlers have been restricted to certain

hours to further the ends of the mar
ket, and a test case of the by-law is 
now before the courts.

McKinnon & Sutherland, the pioneer 
storekeepers of the Lardeau district, art- 
closing up their business there and will 
devote their attention to their store at 
Itevelstoke.

William Blair has opened a store at 
Stony Creek between C/uesnel and Fort 
George, in the Caribou Many settlers 
have taken up land in the vicinity, the 
Indian population is large, anti many 
travelers pass that way, so a brisk 
trade should he done, lie already has 
stores at Wing Dam, l.a Fontaine anil 
Slough Creek, all Cariboo points.

The Vancouver grocers are beg lining 
lo arrange for Hie annual pure food 
show, which will be held in the Domin
ion Hall, from October 12 lo 17, one 
week. The show last year was very 
successful, and it is expected that this 
v ear’s event will be something out of 
the ordinary W. .1. C. Hunter, secre
tary of thr Vancouver Retail Grocers' 
\ssociation, has the matter in hand, 

and to him any communications should 
be addressed.

HALIFAX.
August 29.—Ijocal-grown fruit is now 

coming on the market in large quanti
ties. The early varieties of apples are 
of tine quality, hut the demand so far 
is very light. Bears are plentiful, hut 
plums arc scarce as yet. Green corn is 
down in price and during the week some 
of the retailers were disposing of it at 
three dozen for twenty-five cents. To
matoes are wholesaling at -10c per 
basket. Kggs are very firm and are 
quoted at '23c. Butter is in very good 
supply and the demand is fair, but 
prices are high

The tomato combine in Nova Scotia 
is not meeting with the success that 
was at first anticipated, according to 
-.ome of those who were not included in 
the deal The latter say that they are 
getting all the tomatoes that they can 
handle, and that prices are just as low 
as they were at the same season last 
year. The dealers in the combine al
ways have lots of tomatoes on hand, 
and it is stated that owing to the fixed 
prices their sales are not as large nor 
as quick as heretofore In fact, it is
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SASKATOON.
August 2h. Business in retail stores 

I-, quite busy at this time of the year. 
Harvesting operations throughout the 
district are pretty well over and pre 
parutions are now being made for 
threshing. Hood orders for threshers' 
supplies and provisions are coming in 
and this, with the usual trade, makes 
the stores quite brisk.

The hoiisew ifiy too, is now in quest of 
her preserving kettle, amongst other 
requirements. Most of the grocers have 
a tempting array in the line of ripe and 
preserving fruits. This week there is a 
large quantity of California fruit on the 
market. This includes Martlet pears. 
Crawford peach»*.. Kelsey plum-., silver 
plums. Gross plums and rrahapples 
Ontario basket apples are also on sale 
Beaches are 'riling at $1 "XI per case 
Bears, $2.50 per large ease. Crahapplcs. 
$2.75. Bln-ns. $2 Washington aimle-. 
$2 per box. Fresh tomatoes. $1.25 per 
basket.

In connection with the fruit business 
here the city council are considering the 
passing of a by-law to further protect 
the wholesale jobbers in this line It 
was brought to the notice of the coun 
cil by the Rogers Fruit Co. that fruit 
was being brought into town in con
siderable quantities anil peddled olf bv 
people not paying a business livense un
der the city by-law. When the new 
bv law comes into force it will give the 
resident fruit dealers a better chance to 
hold the trade.

i-luiiiie»! that some of those outside of 
ihe combine are able to undersell those 
in the inner circle. It is the small 
grower prompt Iv marketing his stock 
who has killed the deal.

William K. Crowe, one of the best 
known retail grocers in Halifax, died 
suddenly at his Summer residence al 
Rockingham, during the present week, 
from a severe hennnorhage. lie was at 
his store on Tuesday in apparently good 
health, but on Wednesday was taken 
seriously ill and soon passed away. He 
was a son of the late John F. Crowe, 
who for years carried on a grocery- 
business in the Provincial Block on 
Gottingen St., and on his retirement 
-.ome twenty-five years ago his son (the 
deceased) carried on the business under 
the name and style of W. E. Crowe â 
Co. lie built up a fine trade, and was 
highly esteemed by his business associ
ates He was a prominent Oddfellow, 
and a member of the Sons of Temper
ance. A widow and one son survive 
The funeral took place on Friday after
noon and practically all the Gottingen 
St. merchants were to be seen in the 
cortege, and in tribute to Mr Crowe's

Eastern Province Notes
Halifax Tomato Combine a Failure—Low Sugar in New Brunswick -Quebec 

Farmers Should Improve Potatoes

~\
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memory the stores on that street, with 
which his name is so indissolubly con
nected, were closed.

ST. JOHN.
September 1.—While business has been 

very good in grocery circles of late, col
lections are reported as very unsatis
factory.

A number of changes in market quo
tations have been chronicled during the 
past week. Sugar has declined 10c a 
hundred for standard and 40c for Aus
trian. (Quotations now are, $4.80 for 
standard and $4.40 for Austrian. These 
are the lowest figures at which sugar 
has been sold since last March, when 
the price was the same. Since that 
ti ne standard had advanced 20c and 
Austrian 50c. The dealers do not look 
for any further decline at present.

Ontario patents arc firm and some 
millers talk of advancing the price. An 
advance in Manitobas is anticipated. 
Middlings are scarce and high.

Cheese is higher, the weather having 
been against a large make. Quotations 
now are: 13} to 13}. cents a pound.

Quotations were received last week 
on new stock California raisins, etc. 
Apricots, peaches, primes and raisins 
arc all higher.

New Canadian onions are being offer
ed for delivery the second week in Sep
tember. The trade has been supplied 
lately with Valencias in crates, the 
price being about 2 cents. The Canad
ian stock will be a little cheaper.

Generally speaking, the crons in New 
Brunswick this year have been very- 
good. An abundance of hay has been 
gathered in; oats and buck wheat are 
well advanced, and with the recent 
rains the root crops have improved 
wonderfully. Berries of all kinds have 
been plentiful and at present the can- 
ncrs are busy handling large quantities 
of blueberries.

Native apples are on the market now 
and reports indicate that the crop has 
been a good one.

A marked change is noticeable in St. 
John retail grocery stores in that lady- 
clerks are rapidlv superseding the men. 
A few vears ago lady- clerks were un
known in grocery stoics here, now the 
store that has not one or more lady- 
clerks is an exception. In talking with 
several of the proprietors where ladies 
are employed, they claimed that lady 
clerks were in many ways preferable to 
men. They were equally as quick, and 
as a rule neater in appearance and in 
the care of the stock and store fittings. 
They are more dependable, keep better 
hours and seem to manifest a greater 
interest in the business than the aver
age man clerk. Of course thev cannot 
do the heavier class of work necessary 
around a grocery, but in every other 
department of work thev are considered 
perfectly satisfactory. There seems no 
doubt whatever but that the lady clerk- 
lias come to stay.

D. IT. Boss. Canadian trade commis
sioner in Australia, was in St. John 
last week for a few davs and met many 
of the business men interested in ex
port trade and talked over matters 
with them. W. E. Anderson. Secretary 
of the local Board of Trade, endeavored 
to make Mr. Boss’ visit pleasant by 
pointing out places of interest and in- 
tmdneirn- him to leading merchants.

The "Two Barkers’’ have made quite 
extensive changes in their main store 
on Princess Street. Their warehouse,

adjoining the retail store, has been fit
ted with a plate glass front for dis
playing heavy goods, and the interiors 
and exteriors have been brightened with 
a fresh coat of white paint.

The name of W. Frank Ilatheway, 
M.P.P., is being mentioned in connec
tion with the Conservative nomination 
for the Federal House as the represen
tative from the city and county of St. 
John.

MONTREAL.
September 4.—There is a good chance 

in the Province of (Quebec for the farm
ers to improve their potato production. 
A leading grocer, who does a large 
business here, stated that they were 
buying New Brunswick and Prince Ed
ward Island potatoes in preference to 
the Quebec variety, which, he stated, 
could not be depended upon. The Que
bec potatoes are not as good keepers as 
those brought from the Maritime Prov
inces, therefore it becomes more of a 
hazard to stock up with the "home” 
product.

Malcolm MacDonald, 227 McCord St., 
who has been in the grocery business for 
many years on Notre Dame St. West, 
has taken a new store at the above ad
dress. Mr. MacDonald is one of the 
veterans in the business.

A. 1). Fraser, of Fraser, Viger & Co., 
has returned to town after a holiday 
spent down the Saguenay and other 
Gulf points.

A new grocery has been opened at 
360 Centre St., by J. F. David. This 
store is commodious and up-to-date in 
every way, and the prospects for the 
establishment of a good business at this 
stand seem very good. We wish Mr. 
David success.

Just at this season of the year vege
tables and fruits may be used to good 
advantage in window decoration, finite 
a number of windows may be noticed 
throughout t.he city where this is being 
done. Tomatoes, on account of their 
brilliant color, make very good decora
tion. and some very attractive designs 
ran be worked out with them. This 
sort of window display requires consid
erable ingenuity and originality, be
cause the finished windows are flat, and 
must, therefore, be well arranged and 
colored like a picture. One especially 
deserving of comment was noticed on 
St. Lawrence Boulevard. It was ar
ranged as follows:—In the centre of the 
window there was a melon*, and radiat
ing, like the points of a star, were ar
ranged ears of corn. Between the 
points of each ear there were tomatoes. 
This design was repeated three times 
across the window, and the whole was 
carried out on a background of green 
beans.

A. Davidson, of Fraser. Viger & Co., 
St. James St., leaves shortly for a trip 
to the Maritime Provinces. Mr. David
son’s trip will be one of business and 
pleasure combined.

C. H. Oatelli & Co., manufacturers of 
macaroni, are about to move into more 
commodious quarters on William St., 
at the head of King St. When estab
lished in their new place, and when the 
new machinery which Mr. Catelli pur
chased while abroad is installed, this 
plant will be the most up-to-date on 
this continent.

Felix Bigaouette. who formerly kept 
a grocery store on Lagauchetiere St., 
E., corner St. Elizabeth, has opened up
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an agency in Montreal for Bassara tem
perance ale and porter. Mr. Bigaou
ette, who is head of the new Bassara 
Trading Company, 176 St. Denis St., 
is one of the old guard of French-Can- 
adian grocers in Montreal, and his 
friends will be glad to see him succeed 
in his new venture.

An interesting baseball match was 
played in Montreal, Saturday after
noon, between teams from the factories 
of S. H. Ewing & Sons, and Herron, 
l^eblanc, Limited, resulting in a victory 
for the former nine by a score of 19 
to 6.

RICHMOND.
September 1.—The organizer of the 

Retail Merchants’ Association spent 
two days in town trying to establish a 
branch here, recently, but did not suc
ceed this time.

The movement to organize a local 
Board of Trade met with a like fate 
after several attempts. These failures 
seem to point to a pronounced lethargy 
among our merchants with respect to 
matters of a public nature.

The Agricultural Fair will be held on 
September 15 and 16. Such celebrations 
as these are beneficial to our local trad
ers on account of the many visitors 
which they draw to the town.

H. P. Wales, general merchant, has 
placed his business on a cash basis and 
reports the change as highly gratifying 
in every way. When interviewed re
garding this matter he said: “It was 
the best move I ever made, because the 
credit customers were replaced by new 
ones who had the cash to pay for good 
goods at a little lower prices.”

Two carloads of Acadia granulated 
sugar have been brought into town this 
summer by a Montreal wholesale gro
cer. This sugar has been distributed 
among the grocers at carload prices, and 
Ihis has led to a very considerable cut
ting of prices, as, one local jobber see
ing the trade slipping from his grasp, 
began retailing to everyone by the single 
bag at five cents lower than carload 
prices.

The first grapes of the season were 
brought into town by P. J. Girard.

Some grocers are being approached 
regarding the possibility of establishing 
a furniture factory here. Mr. Cotton, 
late manager of the Victoriaville Furni
ture Factory, is trying to dispose of the 
stock in the enterprise among the busi
ness men of the town. Every addition
al industry means additional trade for 
the grocers, therefore, they are all wel
come.

It is surprising what small things 
sometimes turns the tide of trade in 
various directions. Good sidewalks are 
an asset to any grocer, as people are 
always seeking pleasant paths in which 
to walk. Richmond will soon be admir
ably supplied with granolithic walks, 
which will replace the old wooden ones.

Business has been very good since the 
beginning of August and collections 
have also been much better. Business 
here has been equal to last year’s, and 
the falling off has been chiefly in fancy 
goods and toys, but this has been made 
up by larger dealing in groceries and 
foodstuffs.
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Interesting Ontario Items

London Grocers May Continue Wednesday Half-holiday—A Guelph Grocer Sell
ing Water—Stratford Retailers Should Get Together.

BARRIE.
September 1.—Thomas Colwell, gro

cer, of Dunlop and Mulcaster Streets, 
who about nine months ago bought out 
Robt. Death, is advertising a clearing- 
out sale of his stock and means to retire 
from the grocery business for good.

The banana trade in Barrie this year 
has been one of the worst that our mer
chants have ever had, due chiefly to fact 
of the Italian merchants who have been 
bringing direct ears of this fruit from 
the Southern States, and retailing the 
fruit at a less figure than our Canadian 
merchants can themselves buy for. Com
bined effort on the part of various mer
chants to buy together a quantity and 
distribute it among themselves has also 
proven a failure, the smaller merchants 
having an idea that the promoters were 
in for a graft game.

Jno. J. Jamieson, an old Barrie boy, 
who has succeeded in making a mark on 
the road, is building a fine double brick 
dwelling on Collier Street, and intends 
moving into the same in about three 
weeks’ time. He also reports that as 
usual he has sold his carload of Quaker 
brand fruits and vegetables in Barrie.

Never before in the history of our 
local apple men has the early apples 
been such an abundant crop, good sam
ple and so cheap. Why, last - week a 
merchant, to help a farmer out who had 
brought a load of apples into town and 
had sold all but one barrel from a sum 
ranging from 70 cents down to 40 cents, 
gave him 25 cents for the last barrel, 
which was a very fair sample of the 
“Duchess” variety. The prices, how
ever, which the buyers are paying are 
at an average of 60 cents a barrel for 
No. 1 varieties.

Plums in this district are at their best 
this week. Thornbury, Clarksburg and 
Stayner shippers are quoting the smaller 
varieties at 20c to 25c a basket, while 
the Bradshaw and other larger plums 
are selling at 25c to 30c.

LONDON.
September 2.—The destruction by fire 

on Saturday of the London Pork Pack
ing Company’s establishment puts out 
of business for a time, at least, one of 
the biggest food-producing concerns in 
the Province. The large factory was 
located about a mile beyond the eastern 
limits of the city, and out of reach of 
the city’s water system, and although 
firemen were sent out with an engine, 
they could do little with the meagre 
supply of water available, and the flames 
burned themselves out. The loss will be 
heavy, but is probably covered by an in
surance of about $150,000. The concern 
was established several years ago by an 
Anglo-Danish company, which has also 
a branch establishment at Port Huron.

The premises will be re-built at once, but 
meantime about eighty hands will be out 
of employment.

A movement is on foot among east end 
storekeepers to close their places of busi
ness every Wednesday afternoon all the 
year round.

Local grocers’ clerks talk of organiz
ing an association, the object being to 
promote good fellowship. Nelson Miles 
has the matter in hand, and the proposal 
is meeting with every encouragement.

Two men are now in the county jail 
awaiting trial on the charge of playing 
the “short change” game at Glencoe, 
and certain local grocers believe the 
prisoners are the same men who tried a 
similar scheme with them. Their plan 
of operation was this. One of the men 
would buy some small article, and throw 
down a $10 bill in payment. When the 
change came the other man would pro
test that .it was useless to break the bill, 
and would himself produce the change 
for the article purchased. Then the 
first man would take what he could from 
the change given him, hand the clerk 
back the rest and ask for his $10 bill. 
This game worked almost every time.

Miss Ethel McNeil, who has been 
cashier for T. B. Escott & Co., wholesale 
grocers, for over five years, was most 
agreeably surprised this week when the 
employes of the firm came into the office 
in a body and presented her with a very 
handsome traveling bag. The address 
was read by Mr. W. Eardley, and ex
pressed the regret of the employes of 
the firm at the removal of Miss McNeil 
from the city. The presentation was 
made by W. K. Smith.

ST. THOMAS.
September 2.—Business was somewhat 

slow last Saturday, caused mainly by 
the largely patronized Wabash and 
G.T.R. excursion to Detroit. It is esti
mated that the three Saturday railroad 
excursions took twelve thousand dollars 
out of the city, and the grocers are out 
the best part of the amount, but would 
not be if they unitedly insisted on doing 
a cash business.

Butter, especially dairy, was in great 
demand on Saturday, and sold for 2Sc. 
Eggs retail at 20c per dozen, and are 
quite plentiful. Potatoes are gelling 
easier and the recent rains have helped 
the later varieties.

The new firm of butchers in imitation 
of the other chain store companies’ 
methods, are cutting the price of sugar, 
but the grocers are not up to the present 
doing likewise, the recent declines do 
not warrant such action and the demand 
is certain with such plentiful fruit sup
plies and the people do not expect the 
grocer to work for nothing.

The Italian who was fined two dollars 
for peddling bananas without a license
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over a month ago, and who agreed to 
lake out a license, has not yet done so, 
but still does business. They bought 94 
hunches last Saturday and sell more 
than all the grocers combined, and yet 
pay no business tax.

The grocers during the hot spell have 
not attended the Retail Merchants’ 
meetings, but now that the season is 
about over no doubt they will do better, 
as there are many matters in which they 
are vitally interested requiring atten
tion.

Some of the grocers have taken space 
in the Horse Show programme. It prom
ises, as last year, to be a big success, and 
the committee are offering prizes for 
the merchant who has the best dressed 
Horse Show window.

KINGSTON.
September 3.—Like the mirage in the 

desert leading on the weary traveler to 
expectations of having a dr nk (1 don't 
mean commercial men, of course, they 
don’t have to look any distance for 
such) so is the grocery business to me
chanics, farmers, and such. If a young 
man from the country has a few dollars 
and a farm ami wants to start a gro
cery he has only to strike a city and 
the wholesale man or his help will hold 
up pictures of fortunes made in, oh, such 
a short period, and the poor victim falls 
into the trap. Business men of honor 
should advise men who are well ofi on 
the farm to remain there.

A few of our grocers are putting wa
gons on the market selling fruits and 
vegetables, and consequently in direct 
opposition to our market gardeners. 1 
expect some day to sec a gardener go 
down with a wagon-load of groceries, 
candies, peanuts, chocolates, etc., in or
der to even up.

Many farmers have solved the sugar 
bag question. They can’t get t> pecks 
in the sugar sack, so they put 1, and 
sell at so much a bushel The best so
lution to the question which has been 
asked so often by correspondents, in my 
way of thinking, is to use a larger bag 
ami fold the top ami sew, still having 
only the 10b lbs Why not use a cotton 
sack, which would always find sale7 
Vou can’t give the jute sacks away.

“Hello, Jones ! What ye gittin' for 
butter?" “Oh, 2K." “I’ve put mine to 
2!)." “Yes, well when 1 put mine up it 
will be to 30 and I guess I will do it 
soon." Grocers nowadays work harder 
than they used to to make a dollar ; 
profits are cut down and salaries are 
larger and hanks don’t want any over
drafts and I predict many ship wrecks 
if better profits are not secured. The 
men who are making money are those 
who don’t care a cent what the other 
fellow is doing, but go ahead and give 
good value and get good profits. They 
don’t run around from door to door 
looking for trade, and they don’t keep 
their stores open after the proper hour 
to close, and thus become pirates in the 
trade. Early to open and early to shut 
will make grocers happy and dear of the 
rut. Yes, get out of the rut ; don’t keep 
open after your opposition closes. Good 
people will look down on you.

“Hello, do you know who’s speaking?" 
“Well, I can’t see you, but it sounds 
like Tom Wilson’s baritone voice." 
“S’es, that’s me. I am coming up to
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have lea with you. Ami Turn general 
|y puts you down for a few chests of 
value unheard of before.
J. V. Sam well, lately with (lalhraith 

A: Co., and formerly with W. G. Craig 
jr Co., is going into the brokerage busi
ness, and is open for a few good agen 
vies. He has lots of push and good busi 
ness qualities, and has a bright future 
ahead of him

STRATFORD.
Septembei 1.—The Retail Merchants 

Association seems to have fallen asleep 
lor the summer, and the grocers' sec
tion, especially, is at a standstill. It is 
with a certain amount of envy that we 
read irf the festal doings, friendly out
ings, picnics, etc., be.ng held by the re
tail grocers of other places, and Lon
don particularly, seems to I* in Un
iront in this happy condition of affairs. 
While the generally fair business feeling 
has much improved among ottr grocers, 
and the wholesale price-cutting in staple 
lines has been practically abandoned, 
still there is a certain lack of harmony 
and good fellowship that should really 
exist among such a body of men. A 
practical suggestion right here that 
should be conducive of better times 
would be to have one good big .iolly out 
mg, with games, etc., say to Goderich 
or some other place, before the summer 
season closes. A pleasant half-day at 
the lakeshore would he a guaranteed sue- 
i ess in every way. appreciated and en 
joyed by all.

Kxport business in butter and eggs is 
rather quiet at present. One shipper ac

counts for this in the higher prices be
ing paid in this district than in other 
localities. As much as £c to lc less per 
pound or dozen being paid elsewhere. 
Local business in these lines is very 
brisk, however.

H. A. Barker, grocer, has returned, 
alter a two weeks’ outing under canvas 
at Grand Bend.

A Wellington Street grocer had a 
lather startling display to attract the 
attention of passers last week. An t mpty 
vinegar barrel was partly tilled with odd 
lines that were slow sellers, a wire net
ting placed over the top, and a card 
tucked on the outside with “Snakes” 
printed on it. Needless to say, it had 
the effect of arousing one’s curiosity 
enough to take a look-in.

GUELPH
September 2.—“Pure spring water, "> 

gallons for 25c” is the latest offering 
nom a grocery store in Guelph. Well! 
Well! What next ! Spring w ater is so 
plentiful here that we could all handle 
it. but the yeast man tells us his doc
tor ordered him to boil even the spring 
water, or else to put a little drop of 
liquor in it. Now. we wonder who that 
doctor is who is trying to spoil trade 
for the poor grocers.

At the request of several grocers we 
have decided after closing off any Thurs
day afternoon bouquets, to. just as an 
afterthought, say all the grocery stores 
in Guelph were closed last Thursday 
afternoon but two. These gentlemen 
will now at least have to acknowledge 
that the half-holiday has been a suc

cess, but even at that we are prepared 
to meet them again in good fair argu 
ment.

BRANTFORD.
September 2.—The Brantford grocers 

who attended the Hamilton grocers’ 
"hiuiip,” reported an enjoyable outing 

and a most pleasant time.
(i. S. Winter is spending bis usual two 

months' holidays at Bala, Muskoka.
Krnest Wall has returned after spend 

ing a pleasant holiday at Galt and To 
ronto.

Saturday saw another monster dis
play of produce on the Brantford mar
ket. The farmers and gardeners start
ed coming in early Friday evening, and 
Saturday morning the market had a 
very crowded appearance. Vegetables 
were very cheap, the prices gave every 
one a chance to buy without straining 
their purses, although buyers were none 
too plentiful. Butter was 2i>.: eggs, 
22c, and in much larger . than the 
previous week.

Brantford, as have all other cities 
where manufacturing is carried on ex 
tensively, has felt the pinch during the 
stringent period of the last ten or 
twelve months, with the result to the 
grocery trade that the people have 
bought sparingly, and no persons will 
tie more pleased than the grocers to 
know that a review of the industrial 
conditions in Brantford shows that con 
dit ions arc improving. While things 
may not be entirely satisfactory at 
present, local manufacturers arc agreed 
that there is every prospect for im 
provement and that better times will 
come in the immediate future.

WM. E. ELSWORTH, Pres. ESTABLISHED 1860 J. WATSON ELSWORTH, Sec. and Treas.

J. & J. W. ELSWORTH CO.
Our Red Cross Brand of Oysters, which we sell in quart 

and pint cans, are strictly Pure, Wholesome Sea Food.
We use the most up-to-date sanitary appliances for 

handling these oysters.
We defy competition upon quality. These cans are full 

quarts and pints, their measure being guaranteed.
One year’s sales thirty-nine million oysters.
Quotations and information in general as to sizes, prices, 

etc., will be furnished upon application to our Main Office.

Boat No. 8, Foot Bloomfield St., NEW YORK

5°



THE CANADIAN GROCER

Produce and Provisions
CHEESE AND BUTTER BULLETIN

Montreal, Sept. 2, 1908.
This week has been a quiet one in 

cheese matters, which, after the activ
ity of the previous week, and the high 
prices which prevailed might almost have 
been expected. Abnormalities in trade 
are sure to be followed by reactions of 
greater or lesser degree, and this con
dition has followed the top-heavy mar
ket of last week. Prices are easier, 
country markets having gone jc lower. 
The prospects for the fall make are very 
good, as the weather is favorable just 
now, with prospects of a laie and open 
fall. Canada’s exports to England are 
decreasing, but what we do export we 
are getting a better price for, therefore, 
what we are losing in quantity, we are 
making up in price, in a measure. Every 
year Canadians are consuming more 
cheese, so the home market is taking 
large amounts which under previous con
ditions went abroad. There is one thing 
which is gratifying about the export 
trade, and that is the marked improve
ment in quality. This is due to a large 
extent, to the better methods of curing 
which are placing the Canadian product 
on a much higher plane with the Eng
lish buyers. Now, however, that this 
recognition has been won in the British 
markets, it will become doubly neces
sary for Canada to eliminate any chance 
of too green cheese finding its way to 
Hie English people, otherwise the good 
impression, and its material value to us, 
will soon fade away.

There was a time when Canadian 
cheese would not have been considered a 
moment in comparison with Cheshire 
cheese, and yet during the last month 
the Canadian product has been selling 
at a price actually in advance of the 
home cheese. This fact is significant. 
Superior methods of transportation have 
contributed their share towards the ac
complishment of this condition. Locally 
the market has become a little easier.

Receipts of cheese for last week were 
71,454 boxes, as compared with 81,338 
boxes for the same period of last year. 
The arrivals since May 1 to date are 
l,l(il,793 boxes, against 1,343,531 boxes 
for the same period of last year.

The local market is quiet, with prices 
128e to 12fc for westerns, and 12J to 
12|c for easterns. Shipments of cheese 
during the week were as follows : 33,- 
701 boxes locally, and 13,578 boxes at 
other points, making a total of 47,279 
boxes, against 73,001 boxes for the cor
responding period of last year. Total 
shipments since May 1, 1,004,565 boxes, 
against 1,179,884 boxes for the same 
period of 1907.

The butter market is in a good healthy 
condition, and indications seem to point 
to its remaining so for some time, as 
the demand for export business will in 
all likelihood brighten up, as England 
has to have her supplies from some
where, and the Australian sources are 
falling short in supplies, due to a lack 
of rain in that country. Siberian, Irish 
and Dutch butter is arriving in fair sup

ply only in the London market, and 
there does not seem to be much pros
pect of them increasing their output 
much. All of these factors tend to keep 
the price up, and therefore dealers are 
not looking forward to any great de
cline for some time to come. It is 
rather strange, to say the least, when 
we consider prices are higher in Eng
land just now in the middle of the pro
ductive season than they are in the win
ter.

There have been some complaints 
reaching this side of butter being spoil
ed by lack of proper refrigerator pro
vision. This is regrettable, but is a 
matter which will in all probability be

Toronto, September 2, 1908.
‘‘Scarcity of hogs” is again the cry 

of Canadian packers this week. The 
British market has advanced a couple 
of shillings, standing now at 58, and is 
much more steady than at last reports. 
This, with continued good business in 
the Canadian market, is stimulating de
mand somewhat, and the situation is 
rather more favorable than it has been 
for the past two or three weeks. With 
this, however, the packers have to face 
the fact of a very light supply of hogs, 
and factories are not running np to full 
capacity.

With offerings of $6.25, f.o.h., ami 
$6.60 to $6.65 for hogs at factory, it 
would seem that the farmers ought to 
be willing to part with their hogs. Sonn
ai tribute the light supply to the preval
ent harvest operations, which, no doubt, 
do interfere to some extent with de
liveries, but which cannot be accepted 
as the real reason. This week’s situa
tion brings us again face to face with 
the fact that the Canadian farmer is 
neglecting the hog-raising end of his 
business. What supplies are coming in 
are light in weight and not too accept
able.

In the last issue of the weekly Trade 
and Commerce reports, a letter from P. 
B. McNamara, Canadian trade commis
sioner at Manchester, dated August 15. 
makes the following statement: ‘‘As 
anticipated, the killings of hogs in Den
mark have fallen off very considerably, 
and in Ireland and the United States 
the same thing seems to have happened. 
This has caused the price to go up, and 
made shippers and curers difficult to 
treat with except at higher prices. The 
large influx of visitors to London has 
stimulated trade there to a very great 
extent. Irish still leads the way and

53

mended by tbr shipping companies as 
soon as they arc aware of. the fact that 
it will be greatly to their advantage to 
do so.

Shipments for the week were 1,090 
packages, against 6,138 packages for the 
corresponding week of last year. Total 
shipments since Mav I, arc 68,981 pack
ages, against 53,837 packages for 1907.

Receipts of butter for the week were 
15,681 packages, as compared with 15,- 
685 packages for the corresponding per
iod of last year. The arrivals since 
May 1, to date, were 280,222 packages, 
as against 281,271 packages for the same 
period of last year.

In the country there has la-eii an ad- 
vanee of Jr to Jr. Finest creamery in 
round lots is quoted at 21c, and to gro
cers at 25c.

figures at the time of writing sizeable 
68s-7tls, Danish sizeable 64s-66s, ami 
Canadian (which is now meeting with 
better inquiry) 56s-58s. It is thought 
this condition of things will prevail 
throughout August as there are no pros
pects of lower prices. Canadian pack
ers would be well advised to give atten
tion to this market in view of the im
proved condition of things, the future 
being very hopeful, and it is just pos
sible that they may get back some of the 
money lost in the earlier part of the 
year when conditions were all against 
them.”

These conditions were noted here even 
before the writing of the above letter, 
and packers did their best to lake ad
vantage of the favorable opportunity 
which offered for a few weeks. The con
ditions, the commissioner cites, however, 
were not at all permanent, anil for the 
last three or four weeks the British mar
ket has been back pretty well to the 
basis it assumed during the early months 
of the year. Cables this week, however, 
note another improvement, and it is 
hoped that business may again be re
sumed on better terms.

PROVISION MARKETS

MONTREAL.
PROVISIONS—There has been a fair 

amount of trade passing in the local 
markets, and prices have remained the 
same. A stronger feeling was felt in 
London and Bristol lor Canadian bacon, 
hut this later gave way to a decline, 
which placed the market on its original 
basis. The decline in the English mar-

THE PROVISION SITUATION
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GEO. W. PROUT
WINNIPEG and BRANDON, MAN.

Wholesale Produce
Always a Buyer and Seller 

WRITE ME

Merchants!!
Get highest CASH prices on the

REGINA MARKET
(and prompt returns) for your

BUTTER, EGGS and POULTRY
by shipping direct to

THE BECINA
FRUIT AND PRODUCE CO.,

ROSI ST. RECINA, 8A8K.
Trial orders and correspondence solicited

SALT
Car lots of Fine, Medium or Coarse, 
in Barrels, Sacks or Bulk.

TORONTO SALT WORtiS 
126 Adelaide Street Toronto

We Want Butter 1
Dairy Tubs, Creamery Solids

We will buy f.o.b. your sta
tion, in large or small 
quantities.

Write or phone us with best Quotations■

Rutherford, Mania! 4 Co.
Wholesale Produce Merchants.

TORONTO.

CCATUEDC ot all kinds and 
r EH I nCnO of the best qual- 

ity can be had 
at reasonable prices of

P. POULIN & CO.
MONTREAL

Ask for quotations.

useOVALWOODEN 
BUTTER DISHES
THOMAS BROS., St. Thomas, Ont.

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.

ket started at Liverpool and soon 
spread to London and Bristol.
Lard, pure tierces.

......................66-lb. tubs ....
.80-lb. pails, wood...............

"i. tins.60 lbs. In case —

0 12 
0 12 i 
0 11 
0 12 
0 12 
0 12

" oases.lO-lb.
" " 6-lb.
" " 8-lb.

Lard, compound, tierces, per lb..........................  0 09 0 09
.. tube ......................................... 0 08| 0 09
" “ 20-lb. pails, wood.............................. 0 09
" " 90-lb. pails, tin................................. 0 09

i, 10-lb. tins, 60 lbs. in case 0 091 0 10 
6-lb. " 0 08| 0 10
8-lb. " .... 0 10

Wood, net; tin packages, gross weight—
Canadian short out mees pork.................................... 23 50
Canadian abort out clear ................................. 23 00 23 60
Very heavy clear fat back............................................ 24 50
Breakfast bacon, per lb ...................................  0 14$ 0 16
Hams......................................................................  0 12 0 14*
Extra plate bipief. per bhl.............................................. 17 50

BUTTER—Locally there is a good 
trade passing. Finest creamery is a 
shade higher in some parts of the coun
try. There is no export demand just at 
present, owing to too high prices. Quo
tations remain the same as the last re
port.
Fresh Creamery, solids, lh............................................... 0 26

“ “ prints, lb.................................... 0 25 0 25*
Dairy, tube, lb........................................................... 0 20 0 22

CHEESE—Prices are slightly easier 
locally, which is the result of the fall
ing off in the export demand. The mar
ket is steady with a fair local inquiry.
Cheese, new, large.............................................. • 121 0 121

*• " twins.....................   0 12* 0 IS
" old........................................................... 0 15 0 16*

EGGS—Receipts continue large and 
the eggs are improving greatly in qual
ity, due to the cooler weather. The de
mand has been good during the week. 
There has been no change in the prices, 
either locally or in the country.
New laids 
No. 1 Egvs 
No 2 Ergs

0 23 
0 19 0 20
0 15 0 16

HONEY—The supplies arriving are 
showing good quality, and are quite 
plentiful. There has been considerable 
inquiry from western points for carL^d 
lots, but up to the present local orders 
have absorbed all the stock arriving, 
consequently there has not been any ac
cumulation of stocks yet. Prices rule 
the same as at last quotations.
White clover comb honey.....................................
Buckwheat, extracted............. ...........................
Clover, strained, bulk, SO lb Vna ............ ...

0 13 0 14 
0 10 6 11 
0 09 0 10

TORONTO.
PROVISIONS—Still active is this 

line, which is probably the best seller in 
its class. Breakfast meats are firm and 
in good demand. Medium hams have 
advanced one-half cent per pound. Fresh 
meat lines arc unchanged in price and 
quiet. All other lines remain at last 
week’s quotations.

Long clear bacon, cer lb....................................
Smoked breakfaet bacon, per lb........................
Roll bacon, per lb..............................................
Light hams per lb...............................................

0 11* I Ilf 
0 14* 0 16 
0 11 0 11* 
• 14* 0 16

LARD
Agency wanted for Quebec 
City and district. To sell the 
jobbing trade in car lots. Must 
be a first-class article.

Address :
AGENT, THE CANADIAN GROCER 

Montreal

Medium hams, per lb.......................................... 6 14* 0 15
Large hams per lb.................................................. 0 12 0 12*
Shoulder hams, per lb............................................. 0 09* 0 10

" peamaaL........................................................ » 17*
Heavy mess pork, per bbl............................ 18 50 19 0JSnort out, per bbl.................................................... .. 23 50
Lard, tierces, per lb...................................................... #12*
” tube " ....................................................... 0 1*1

• palis " .................................................... 0 18
" compounds, per lb........................................... 0 8f 0 09f

Plate beef, per 800-lb. bbl...............................  15 53 16 0j
Dressed hogs............................................................... 0 09* 0 091

BUTTER—The buying of butter for 
Winter use and the packing that is be- • 
ing done on all sides is helping to keep 
up the price, although farmers’ separa
tor is a little easier. The papers are 
crowded now with reports of the dearth 
of butter exports, but the prices pre
vailing here are too high to induce 
shipping to the Old Country, and be
sides, the local demand fully equals the 
supply no matter what price is asked. 
Unless some untoward circumstance 
should arise, butter should be cheaper 
on the home markets this Winter than 
was the case a year ago.
Creamery prints.................
Creamery solids..................
Formers’ separator b itter.
Dairy prints, choice...........

' “ ordinary ...
" tube, choice...............

Bakers' butter .................

Per lb.
• 25 9 26

0 24*
0 24 
0 23 
9 20 
0 21 
0 19

0 21 
0 22 
0 18 
0 21 
• 18

EGGS—In contradiction to the con
ditions which prevailed a week ago, 
eggs are now, and have been for some 
days, free in supply. The shrinkage, 
however, is great. The demand is keep
ing up well. Prices are a little easiei), 
eggs now selling at 20c to 21c.

CHEESE^Tmprovement in quality 
continues to be shown in Canadian 
cheese. The methods of curing are bet
ter and the transit arrangements are on 
an improved footing. With it all, how
ever, exports are decreasing. Of course 
this year the creameries cut a lot into 
the cheese factories’ business and the 
make is not so large as was anticipat
ed. The local business is reviving, but 
very slowly. Prices remain the same 
as last week.
Cheese, large, prime old......................................... 0 14* 0 15*

" " " new......................................... 0 19J 0 13
" twins, new ................................................ 0 13 0 13*

POULTRY—Any amount of live fowl 
is being offered this week. The country 
people usually send in extra large quan
tities during the Fair, but this year all 
the commission houses are handling 
more than they know what to do with. 
The demand is good, all the hotels and 
restaurants buying up large quanti
ties. Still there are many birds going 
a-begging. As a consequence, prices are 
down on all lines.
Spring chicken*, per lb, live........................ .............  o 11
Hens, per lb., live....,..................................................... o 09
You^g ducks, per lb......................................................... 0 01
Turkeys, per lb................................................................... o 13

TRADE NOTES.
The assets of F. Tremblay, general 

merchant, Les Eboulements, Que., are 
to be sold.

L. C. Bouchard, general merchant, 
L’Anse St. .Jean, Que., has compromis
ed with his creditors.

J. H. Ashwell, general merchant, 
Sardis, B.C., has sold his business to 
J. Holmes.

A. Daveluy & Fils, general merch
ants, Davelu.vville, P.Q., have dissolved 
and A. Daveluy has been registered to 
carry on the business.

J. K. McMenomy & Co., general mer
chants,, Strathcona, Alta., have as
signed. All claims against the firm 
should be filed before September 1.

54

B9+/3A



The Canadian Grocer DAIRY PRODUCE AND PROVISIONS

MW

Price $40, new.

Save Money!

National
Cash
Register
OUR new prices leave 

no excuse for any 
merchant being without 

one.
Guaranteed new National Detail Adders 

$30.00, $40 00 and $50.00. Other kinds 
generally sold by jobbers, like the Detroit, Victory, Western, 
Peninsular, etc., $25 00 each, new.

We guarantee the public to sell a better Cash Register for 
less money than any other concern in the world. We stand un
contradicted. Investigate for yourself.

We have a new line of Total Adders, unequalled in the 
world, $60 00 up. We supply Registers from $15.00 to $900.00, 
suitable to any business. All Registers sold on easy terms.

The National Cash Register Co.
F. E. MUTTON, Canadian Manager

STSiCS4* • TORONTO, ONT.

CLARK’S
PORK AND BEANS

One of the best and most con
stant sellers in Canada and a lead
ing feature in my new advertising 
campaign.

In Canada when Pork and 
Beans are called for CLARK’S are 
in mind whether they are specified 
or not.

Do not hold back your orders to the last 
minute. See that your stock of the following 
is full :

CLARK’S PORK A BEANS 
" CORNED BEEF 
" OX TONGUE 
" POTTED MEATS

WM. CLARK
Manufacturer

MONTREAL

Royal Salad 
Dressing

has many imitators and imitations. There 
are plenty of people trying in one way or 
another to sell these imitations on the 
strength of the value, merit and popularity
of ROYAL SALAD DRESSING by saying it’s 
just as good.

Royal Salad Dressing is made only by

The Horton-Cato Mfg. Co.
Windsor, Ont.

Detroit, Mich.

THE VALUE OF

BOVR I L

and the advantages of its use will be 
explained persistently and continu
ously in the public press through the 
Fall and Winter.
See that you have stocks of all sizes.
1 oz., 2 oz., 4 oz., 8 oz., and lti oz.
A post card addressed to

BOVRIL Ltd.
27 St. Peter St. MONTREAL

will bring you, Express prepaid, a 
supply of attractive show cards for 
your store.
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Delightful in Flavor

COWAN’S
Cocoa and Chocolate

The people of Canada know that 
Cowan’s Cocoa and Chocolate
have no peer.

----- gap
SS^CC NUTRITIOUS ?

<
//
/
/
/
/

/
/
/

A
>(ABSOLUTELY PURE» f

Are you pushing 
Cowan’s? The 
way to create a 
permanent buyer 
of Cocoa is to sell 
her Cowan’s 
Cocoa. Its ab
solute purity fos
ters appetite.

The Cowan Co., Ltd.

£ Litters Patent.r.xV:*

E ■ 1 tp Opaque, Brilliant,

" Gelatineaid Powdered
NELSON’S

Granulated Jellies, Tablet Jellies, Creams, Custards, 
Fruit Puddings, Bottled Jellies, Lemonade 

Crystals, and Baking Powder.

Nelson’s Gelatine

and
Liquorice Lozenges

NELSON'S SOU
(SIX VARIETIES)

Sole Proprietors and Manufacturers of
GORDON’S GRANULATED GRAVY

G. NELSON. DALE &, CO.. Ltd.
EMSCOTE MILLS. WARWICK

The above can be had from any of the following agente: 
The Smith Brokerage Co., Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.
J. L. Watt & Scott, 27 Wellington St. Eaet, Toronto.
E. W. Ashley Winnipeg.
Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B.C.

Chocolate Season

■OTPS iCANADA
Na betterNo better

Cbeeelate

t*-C 1

DIAMOND
CHOCOLATE

The weather is getting cooler, the nights longer, and 
more refreshing, cheering drinks longed for. To pre
pare the drink of all drinks, get your customers to use

Mott’s
Chocolate

There are two b rende to remember, for drinking and 
eating, and cooking purpoeee-----

“Diamond” and “Elite”
brand*. Your Jobbere carry both.

John P. Mott & Co.,
Halifax, N.S.
SELLING AGENTS i

J. A. Taylor R. S. Mclndoe Jos. E. Huxley Arthur Nelson 
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. G. Bedlington
Ottawa Calgary

Tut Swn or Perfection'

Up-to-date !
Sell the up-to-date stan
dard flaked wheat food—

mwmmm
People know what a good food FORCE 
really is—and we are making effort to have 
them remember it. Look at our honest, 
sales-compelling newspaper advertising ! 
Is it any wonder that the demand increases 
every month ? Our trade 
price is the same everywhere, 
yielding you a good living 
profit.

THE H-O MILLS

HAMILTON, - CANADA

S<5
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THE FLOUR AND CEREAL MARKETS
Flour Strong and Likely to Advance—Cereal Business Good, With Probability 

of Changes Shortly—Expor t Business on Low Basis.

Miller» tin ut* to talk tills week 
alunit tin- probability uf advances on 
Hour this winter. The market at present 
is linn, exceedingly so. Imt not so steady 
as a week ago.

Dealers in cereals also continu recent 
rc|nuis as the probability of liigli-|iriccd 
oats and oatmeal this fall and winter. 
The liai market is rather unsteady just 
at present, and may lliirluatr either way 
within the next few weeks, hut ulti
mately, dealers say. they are certain to 
he much stronger.

Some export business in Hour is being 
done with British firms mostly in com
paratively small lots, though prices being 
offered for this business allow so small a 
margin that shippers are not very anxi
ous.

MONTREAL.
FLOUR—The flour market is some

what stronger this week, but orders con
tinue to be of the hand-to-mouth variety. 
The undertone of the market is steady. 
Everyone is looking forward to what 
developments will take place when new 
crop wheal reaches the mills. First 
wheat shipments were made last week. 
So far the buyers and sellers do not
seem to be very near one another. If 
the statement that the American wheat 
crop will fall short of expectations is 
true. Canada may not have much wheal 
to export, and the European buyers who 
are holding back may lintl themselves in 
an awkward predicament. Brices remain 
the same.
Winter wheat patents ................................. -• 6 60

Î8 «8
8t^o"ou*eh.old':::: 88
Manitoba spring wheat patents.................... 6 00" strong bakers............................. 6 60Row* ................................................ • 00Harvest Queen.... .......................... ............ 5 60

ROLLED OATS- There has been a 
good demand for rolled oats during the 
tveek. runsidering the dulness id' the last 
two months, hut the market is still far 
from being in a healthy condition. IVices 
remain unchanged.
Pine oatmeal, bags......................................  3 05Standard oetmeei. begs................................ 3 05uranulated " "   3 05Oolddust oommeal, 96-lb bags......................... 1 15White oommeal....................................  1 95 2 00Rolled oats, 90-lb. bags.................................. 2 80" 80-lb. bags................................... 1 10H bbla.......................................... 5 60

FEED—Feed remains in the same eon- 
diiion as last week regarding prices, anil 
the demand is a little better. Buyers 
are not taking large amounts, content
ing themselves with small lots.
Ontario bran....................................... Il M f* >•Ontario ihorU.....................................  SS Hi 17 neManitoba «Sorti.................................. to 00 to 0011 bran.......................................... M noMont tile, mtied.................................... 17 00 SI no•traicht grained........................17 8 H 00Feed dour ..TT?..”..............................  1 00 1 70

TORONTO
FLOUR—The markets this week are 

exceedingly Arm, and, with an excellent 
local business being done, the tone is

very strong. Brices remain as at last 
reports, but may vary within the week. 
Loral millers are doing some export busi
ness with British firms, lint prices offer
ed arc so loxv that there is not a great 
deal in it. Considerable Ontario wheal 
is :• lining in to the millers, and this is of 
' x.ellent quality.

Manitoba Wheat.
Ô0 per ceut. patent*...............................................
15 14 44 ..............................................
Strong Lakers..........................................................

Winter Wheel.

Hlended

CEREALS—Previous reports regard
ing the probability of high prices on oats 
and their product this winter are being 
verified. Brices remain the same litis 
week, hut may vary either way shortly. 
In any event, dealers say. a few weeks 
will see a much firmer market. Business 
continues good, with an encouraging out
look.
Rolled wheel in berrels, 100 lb*................................... 2 P5

*' oats in begs, per beg 90 lbs................................. 2 75
• «Btmeel, stenderd end granulated, In bags 96 lbs. — 3 05

$1,000.000 OF LOBSTERS

Shipped From Halifax This Season— 
Large Business With London.

Halifax, September 1.—The Furness 
liner. St. John City, which mailed earlv 
last week, carried away a shipment of 
twelve thousand cases of lobsters for 
London. In spite of the inroads made 
on the lobsters stored at the Deep 
Water tenninun. an eipial ipiuntity still 
remains for shinment and ten thousand 
cases more will probably arrive before 
the last shipment of crustaceans is 
made. No. 4 freight shed is filled with 
lobsters. About 70,000 cases have 
been shipped this season, and it is csti 
mated by a lobster shinper that the 
value of the lobsters -hipp'd from Mali 
fax this season will tie approximately 
one million dollars. The lobsters now 
reaching the city arc chiefly from 
I’rince Edward Island and Cape Breton 
ports.

TRADE NOTES
(’has. H. Durant, grocer, Dundus, has 

assigned.
H. W. Jacques, grocer. Chatham, lias 

assigned.
J. XV. Edwards" general store, Cairo, 

was burned last week.
The XXresl End Fruit Store. Edmon

ton, Alla., is going out of business.
The Trent Valley Sugar, Provision & 

Cold Storage Co. has opened for busi
ness in the old packing house at Beter- 
boro, Ont.

The Rogers Fruit Co.. Saskatoon, 
Sask., will erect a new and larger ware
house, owing to the increase of their 
business

Quality Talks
with more influence, in the 
long run, than does price. 
That accounts for the great 
success of

Mooney’s 
Perfection 

Cream Sodas

We use only the purest of 
materials. Our method of 
baking is perfect, so is our 
way of packing. The re
sult is that every one of 
Mooney’s Perfection Cream 
Sodas has a delicious and 
lasting crispness unknown 
to other brands.

The Mooney 
Biscuit & Candy 

Company,
limited

STRATFORD, - CANADA

GELATINE

COX*8 GELATINE Is • STEADY 
SELLER, therefore should always be 
in your STORE

PURITY GUARANTEED BY THE MAKERS

Caidiu Ajout J. & G. COX,
C.E. Coleoa A See, Montreal W.
D. Masse, » Ce.. Gortfe Mills
*• r. Tippet â Ce.. 101**1161

■■
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Meurisse Chocolates
would never sell so largely were they not the 
acme of perfection in modern chocolate 
manufacture. Dainty confections that pay 
every dealer a good margin.

re a Trial Lot.

Chocolats Meurisse
J. A. HERREBOUDT, Manager 

22 Lemoine Street, - - MONTREAL
Agents :

Mathcwson’s Sons, Montreal : T- E. Charest, St. Gabriel St., Quebec; 
W. C. Scott, 76 Queen St., Ottawa-

White Moss Cocoanut

Sells
Everywhere

it#

Standard 
For Years

MADE BY

The Canadian Cocoanut Co., = Montreal

Carr’s Celebrated

BISCUITS
OUR AGENTS ARE NOW 
SHOWING SAMPLES OF 
OUR NEW LINES.

CARR & CO.,
Carlisle, England

Agents - WM. H. DUNN
MONTREAL and TORONTO

MAPLE SUGAR
am able to ship the finest grade on 

®hort notice. You will need it for 
tall trade. Order early.

P. J. CIRARD, • Richmond, Que.

Freight in no more on full strength
MAPLE SYRUP

containing all “medicinal " properties 
than'tis on diluted mild flavors. Small's 
is by experts pronounced standard, 
with highest awards world over. All 
jobbers.
Canada Magi# Eichami. Urn tad. Montreal

TmMQfM/tmt.

POT
AND

PEARL
CALEDONIA MILLS

BARLEY
John MacKey Limited ■owmanvllle, Ont.

EPPS’S GRATEFUL
COMFORTING

OPEN TO BUY
Feed and Seed Oats, Wheat and Barley

Quebec’s leading Flour and Grain 
House.

C. A. PARADIS, Quebec

IN 14-LB. LABELLED TINS. 14-LB. BOXES 

Special Agent* for the entire Dominion, C. E. COLSON A SON, Montreal 
In Nova Sootla, E. B. ADAMS, Halifax. In Manitoba, BUCHANAN A CORDON, Winnipeg

THE MOST 
NUTRITIOUS COCOA

H. CONSTANT
First and sole maker in Canada 

of all kinds of

MACARONI, VE8MICELL1 AND PASTES
92 Bmaudry Street MONTREAL

SUOHARD’8 OOOO A
Tills Is the season to push SUCHARD’S CO* 
COA. From now on cocoa will be in demand 
daily. It pays to sell the best. We guarantee 
SUCHARD’S cocoa against all other makes. 
Delicious in flavor; prices lust right.'

FRANK L. BENEDICT & CO., Montreal 
Agents.

The GRAY, Y0UN6 A SPARLING CO., United
SALT

MANUFACTURERS
Granted the highest awards in competl-ilghei

tlon with other makes.
WINQHAM ESTABUSMED 1871

A Good Investment

PEANUTRÔÂSTERS 
and CORN POPPERS.

erothrtdtj, ta.uuuM.ee
EASY TERMS. 

Catalog Free. 
KINGERY MFG. CO.,106-108 E. Pearl St,Cincinnati,<1

BODE’S CHEWING GUM
High Quality and absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
THE BODE’S 6DM CO., LIMITED, 3t St. fiierge St., MONTIEAl
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SUCCESS FROM WINDOW CARDS.

A Montreal Grocer Telia His Experience 
—Some Hints for the Card-writer.

A Montreal grocer who has met with 
a large measure of success, states that 
he attributes his progress largely to 
the effective display cards which lie has 
used. This form of advertising he main
tains, will interest the prospective buyer 
more quickly than any other method. In 
substantiation of this statement he 
says: “If a person is passing a win
dow and in it there is something which 
interests her she will, unless interested 
directly at the moment, pass by, but if 
this article has a card on it, stating 
the price, the chances are, if it is a 
bargain that the person in question will 
come in and make further inquiries. 
After this the probabilities are good for 
a sale.”

Discussing this point it was suggested 
that the average grocer perhaps, could 
not make his own display cards, and to 
get them printed would add another ex
pense to the list. On this point, how
ever, the grocer stated that the art of 
making creditable show cards was more, 
simple than most merchants might sup
pose. Around nearly every grocery 
there is a clerk who has a gift for this 
sort of work, and the duty of keeping 
the windows well supplied with cards 
can be allotted to him. The necessary 
tools are simple and few, and the rest 
is merely practice. The first attempts 
mav be somewhat crude, hut soon they 
will begin to assume proper form. The 
ink is made by thinning ordinary let
tering paint with turpentine, which 
comes ground in oil. It is necessary to 
ask for drop black ground in oil, as 
lamp black makes a grey color, and is 
liable to rub off. The brushes are known 
as camel’s hair variety. No. 3 size, 1 
inch, is best for the smaller figures and 
letters up to 2 inches high. No. fi size, 
1 inch, for larger figures and letters.

The stroke is always made with the 
flat side of the brush. The brush should 
he held loosely for obvious reasons. 
Bristol board, cut into appropriate 
shapes and sizes, should he used. First, 
until the eve becomes trained, the work 
should be laid out with a pencil, other
wise when completed, it mav look lop
sided. The pencil lines provide a guide 
so that the work can be accomplished 
more quickly. It is absolutely neces
sary to tell the story in the fewest pos
sible words. This makes the card strik
ing in appearance. A card which is too 
heavily laden with lettering requires too 
much time to read, for the casual pas
serby, therefore, it goes unread. Lucid
ity and brevity also have their advan
tages from the viewpoint of neatness. 
It is best to commence practice on a 
piece of brown paper, as the first ef
forts will in all probability, be failures. 
A corner of the store, or back room, 
mav he arranged for the work. A slop
ing desk, which can he easily construct
ed of stray boxes, and the cover can 
he made to lift up, so that the tools 
can be placed away when done with 
them.

It is best to stick to a simple form 
of lettering. Don’t experiment with too 
many styles, as the simpler the letters 
are the more surely is the message con
veyed to the general public, whereas it 
may be lost in the vortex of too many 
flourishes. If the operator becomes very 
expert he can try his hand at mount
ing suitable and artistic clipped piq 
lures from magazines and other sources 
and putting in with the brush a suit
able background. Some of the pictures 
thus made are so well done that from 
a slight distance it is impossible to 
tell that the picture is pasted on.

AN IDEA FOR CANNED GOODS 
DISPLAY.

In a very well arranged grocery in 
one of the leading suburbs of Montreal 
may be seen a bright idea in the way 
of shelving. There are four round posts 
in this store, ami each one of them has 
shelves encircling it. These shelves 
project far enough from the post all 
around to allow a tin of vegetables or 
fruit to stand on them. As the result, 
it appears to be a solid column of can
ned goods, as only the capital on the 
top of the column appears in view. This 
grocer states that it is surprising how 
much stock can be piled around the 
posts in this way, and the fact that 
each can rests on a shelf and not on its 
neighbor underneath, renders them ac
cessible at all times. In cities where 
ground rental is high all sorts of 
schemes have to be resorted to to ob
tain additional space, and this offers a 
useful way of storing canned goods. All 
kinds of designs can be worked out, 
from a serpentine winding effect to a 
cross section pattern, like a barber’s 
pole.

ORIGIN OF THE WHISK BROOM.
“Do you know,” said an old blind 

broommaker of St. Louis, “that the 
whole broom trade of the United States, 
amounting as it does to many millions 
of dollars every year, originated from a 
single broom seed, planted by one of the 
greatest men that ever lived in America Î

“A few years before the Revolution
ary War a lady in England sent to a 
friend in Philadelphia, a little whisk 
broom, then regarded as a curiosity. 
She was showing it to Benjamin Frank
lin, who noticed near the end of one of 
the straws a single seed that, by over
sight, had been left on the stem. He 
asked the lady’s permission to take it 
off; then planted it in his garden, and 
by the end of the season was delighted 
with both the crop of straw and of seed. 
For two or three years every seed was 
carefully saved for planting, and when 
his crop began to assume respectable, 
proportions he recommended the seed to 
his friends, told what use was made in 
England of the straw, and the manufac
ture of whisk brooms began. A long 
time was required to bring them into 
popularity, for hair brushes were then in 
use to do the work of the whisk broom; 
but by and by people began to find out 
that whisk brooms were better. At first 
they were used only to br.ush clothing,

59

while hickory brooms and brooms made 
of willow and birch twigs were used on 
the floors; but the comptant broom soon 
demonstrated its own superiority to 
either of the others, and the result was 
that by the beginning of the nineteenth 
century the corn broom had distanced 
its rivals, and in twenty years more wil
low and hickory brooms had been ban
ished from houses and relegated to the 
rough work done on barn floors, decks 
of ships and similar places.”

BOUNTIFUL WILD RICE CROP.
There is every promise of a bumper 

crop of wild rice on Rice Lake, Ont., this 
year. The straw is so heavy now that it 
is difficult to push a canoe through it. 
Harvesting will commence next week. 
With the present high price for rice, the 
Indians, who profit by it mostly, should 
make good wages out of it. The heavy 
crop of rice should make the wild ducks 
plentiful iu that vicinity another fall. 
Rice Lake sportsmen are anticipating 
fine sport during the season, which 
opened on September 1. The parched 
rice sold last year for fifteen cents a 
pound—three times the price of seven 
or eight years ago.

II. I*. Meyers has opened a provision 
store in Woodstock, Ont.

W. J. Wilson, representing 8. H. 
Ewing & Sons, Montreal, has returned 
from a very successful trip to the Mari
time Provinces.

Mr. Groceryman
Yon are in a favorable 
position to take advantage 
of the offer of the Orange 
Meat people.

y They are advertising a 
series of Cash Prizes to the 
parties sending in the 
largest number of Carton 
bottoms taken from their 
Orange Meat packages.

Ç These prizes range from 
one dollar each np to a 
single Cash Prize of Seven 
Hundred Dollars, or an 
annuity of Fifty-two dol
lars every year during the 
life time of the Winner. 
Begin immediately. Full 
particulars on Card found 
in every package.
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TO THE TRADE :
EXHIBITION

VISITORS

will do well to call 
and place their order 
for Canadian Fruits 
with us before re
turning home.

Peaches.Pears and Plums 
for Preserving

Also Full Lines of All Im
ported Fruits

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

E.tsbllehed 1860

IngersoII - Ontario
WOULD YOU LIKE OUR WEEKLY CIRCULAR

SEASON 1908-9

Dried Apples
Shipments Solicited

Settlements Prompt

W. A. GIBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

Why Have Bad Debts ?
No need to! Let us handle the 

overdue debts of your slow-paying 
customers and we’ll get the money for 
you. We’ve been in business a year, 
now, and all our clients are still send
ing us business.

They are Satisfied 
You'll be, Tool

The " ' Agency
313 New York Life Building - MONTREAL

FRUITS, VEGETABLES AND FISH
Pickling and Preserving Lines Arriving Rather Freely—Native Fru.t Displac

ing Imported Lines—Garden Lemons an Oddity.

The pickling season for fruit and vege- 
tallies i> almost here. In faet some 
housekeepers are al reads laying in 
storks. I’eat s and plums are the best 
lines among fruits, and gherkins and 
white onions among the vegetables. As 
vet very few green tomatoes and red 
cabbage is offered, and red tomatoes 
are not so plentiful as a short time 
ago. l!ed peppeis are arriving on the 
markets in increasing quantities, and 
celery is again coming to the front.

Apples are being sold now in barrel 
lots, and immense quantities of peaches 
of all grades are being offered in the 
Ontario markets. The earl> varieties 
are plentiful enough, but the later lines 
in tiie Niagara District will only be 
about normal. Essex County, however, 
and Western Ontario generally report a 
uood crop of all grades. Plums and 
pears will be fair in all grades, but not 
the bumper crop which the Spring and 
cirlv Summer months promised.

MONTREAL.
GREEN PRUTS- Native limits have 

declined in some lines, among which 
arc blueberries, which are now being 
quoted at for the 20-quart boxes.
Api les are lower, being obtainable at 
$1.75 to $2.25 per bbl., Montreal. Mel
ons are down to $2 to $5 per basket. 
of Pi to H melons. Blackberries are 
nearly done. In the market foreign 
fruits remain the same as at last quo
tation, with the exception of X erdelli 
lemons, which are now on the market 
at $.i.75 to $1. The demand, generally, 
lias been very good during the week.
California oranges, la e Valenc'a............................. 4 00 5 00
P acht-s, Boxe»...............................................................  15) 2 0)
Plum*, I I asket f rate..................................................... 1*0 2 1 0
Pear*», boxes ..................................................................... 2 50 3 25
V-rdell lemons................................................................ 3 75 4 <0
Bananas, per bur eh.......... ............................................. 1 5v 1 75
iinconnu'- p*»r h*v................................................................. 3 50
Wat rmelons, each ..................................................... 0 30 0 40
Pineapples ...........     3 50 4 00
Blueberries, 18-90 qt. box....................................................... 1 25
New Apples, per bbl ... ............... 1 75 2 25
Monfr- ai melons, per basket of 13-14 melors ... 3 00 5 00
Blackberries, per quart....................................................0 03 0 1°
flan Peaches. ) ask et .............................................. 0 50 0 75

PlmiiH, basket..................................................... 0 50 0 75
Pears, basket ..................   0 40 0 80

VK<iKT.\lil,KS Thi*n* lias been a 
u*r\ «-prierai clrpreriation in values all 
around, with the exeeption of cabbage, 
whif-fi i> somewhat firmer now, being 
quoted at •*>(!<• dozen. instead of 25c to 

as at last quotation. Kgyptian 
onions an* practically oft the market, 
\er\ few now being obtainable. Vege- 
taides are ver\ much in demand, and it 
looks as though the past dullness, ow
ing to too high prices, will be amply 
poinpensatcd for now, as supplies are 
arriving with a rush.
Parsley, per doz. bunches......................................................... 0 10
Sage, per doz................................................................................  0 50
Savory, per doz............................................................................  0 25
Celery, aoz .....................................................  ........................... 0 4<>
W iter crew, large bun- bee, per doz.................................. A 25
Spinach, box ..................................... ............................ 0 *0
Green peppers, doz................................................................... 0 15
Montreal cucumbers, doz......................................................... 0 15
Beets drz 1 unch .............................................................. 0 10
Carrots, doz. bunch...........................  01'
Mo itreal tomatoes, gin box ........................................ 0 25 0 40
Spanish onions, small orates........................................... 1 86 1 60

" " large orates........................................... 9 15
f efci.uce, per doz.........................................................  • 10 0 40
Radishes, doz ................................................................  0 10 0 16
Horseradish, per lb................................................................... 0 10
Beans, green, bag........................................................................ • 76
R/g plant, d«z ... ............................................. 1 00

Cabbage, doz ............................... .................... 0 50
All nt eal new |x)taui. » • bl............. ............... 2 «0
Onions arge hunch ............................ r 15
Krtt'h corn, per u« z .............. ...... ............ 0 07 11 20
Turnips, doz— ................... .................... ')

FISH—Haddock are scarce this week, 
and tin' price has advanced a little. 
Fresh end are in good supply and those 
arriving arc of superior quality. I lore, 
pike and lake trout are still scarce. 
Whitefish are now coming in more free
ly. There has been an improvement in 
t lie supply of brook trout, hut the price 
continues high. There has been a little 
more enquiry for smoked baddies and 
kippers, and as the weather becomes 
cooler the demand will become greater. 
Labrador herrings are now quoted, and 
those which have arrived are of good 
quality. Green cod is also commencing 
lo come in. There is a better demand 
for prepared fish, including skinless cod. 
in HI0-t1i. eases, dry cod in I,undies, and 
boneless cod in blocks. Oysters con- 
linur slow in demand, bill the market 
will improve with the advance of cooler 
weather. The trade passing during the 
week was good.

Fresh and Frozen Fish.

B.C «a'mon 
Brook trout, lb
nadtfooN. per lb...................................................
Freeh halibut........................................................
Mackerel, “

»te*K c »a........................ ...................................
Market cod, lb....................................................
Pike, lb .................................................
Whiteflah lb ....................................................
Lake trout...........................................................
Se» tmut II)........................................... .........
Flounders, lb......................................................
H’uetish,lb .........................................................
An-eri' a' live lobsters.....................................
Billheads (dressed)...........................................
Smoked and Prepared -

Kippered Herring, 60 In box..................
Yarmouth Bloaters, per box..................
Shredded rod, box of 2 dozen cartons
Skinless nod, 100 lb. cases......................
Bopeles cod. ‘.0 lb. boxes ......................
Boneless flsb, 20-lb. boxes, blocks —
Boneless fish, 26-lb., boxes, per lb..........
Smoked herring, box..................................
Dry od, 1121b. b indies ......................

Oysters and Lobsters-
American 1 ve lobsters, lb......................
•Standards, bulk, per imp. gal..............
Standards, quart tins, sealed ..........
Paper palls, 10», pint sise.......................

" 100, quart size...................
Pickled Ash-

No. I Mackerel, 20-lb kills...................
No. 1 mackerel half b is.......................
Ore-in '.od, large, per 20).........................
Oreen cod, *' “ .........................
Labrador herring, hhls............................

.... 0 16 

.... 0 25 

.... 0 «6 

.... 0 10 

.... 0 i0

.... OH 
0 06 1'07 
.... 0 06 
0 Oi 0 06 
... 0 10

......... 0 10
.... OH 
.... 0 10 
.... 0 17 
.... 0 24 
.... 0 10

... 1 25 
— 1 10 
.... 1 81 
— 6 fO

........ 0 06ft
.... 0 061 
.... 6 04% 
.... 0 18 
.... 6 76

.... 0 24 
.... 1 6u 
.... 0 40

:::: US
I n

DO
7 M• 00
5 71

TORONTO.
GREEN FRUITS—A great range in 

both the price and the quality of fruit 
is noted on the market this week. Na
tive lines have almost entirely sup
planted the imported fruits. With the 
exception of oranges, lemons, bananas 
and watermelons, which may be regard
ed as staple lines, Canadian fruit has 
b'le call. California grapes in eases are 
still arriving and are finding normal 
sales, but the native grape lines are 
beginning to arrive more freely and 
may be expected to cut deeply into the 
business. Green grapes from Niagara 
arc shown in small baskets and they 
look good. Pears of all qualities are 
coming in rapidly and almost every 
dealer has his own price. Plums, too. 
are at various quotations, and peaches 
max be obtained at various prices, from 
TV In $1 3fi. Some splendid blackber-

fin
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ries aie arriving from (lie north enun 
try which compare very favorably with 
the earlier varieties. The great feature 
of the market, however, is melons, and 
t,hey are present in all varieties and 
sizes. There was a drop in the price 
of melons early in the week, hut they 
tinned up again with the great number 
of buyers who have been attending the 
market this week. All prices have de 
dined a little since last quotation.
Peaches, Canadian, early, basket .......................... 0 2» 0 50

“ “ Crawf ria................... .... U 50 0 65
“ tit. John Freestone.............. 0 5J 1 25

“ California, late.............................. .............. 1 6U 1 bU
Plums, Canadian, small egg...................................u 40 0 6u

“ " large blue, basket........................ 0 35 0 60
Pears. Canadian, Bartlett....................................... 0 40 0 oO

“ “ preferring..................................... • 25 0 35
Grapes, Canadian, blue, basket...............................  0 25 U 60

T‘ *' green............................................Uli 0 30
" California, green, crate ............................. 2 50 2 75

Apples, Canadian, harvest, basket .......................0 12| 0 2i
" red, Aitrachan, baske:........................................ 0 2f
" fall, obi..............  ........................................... 1 50 2 00

Musk MeloIe,Canadian, basket.............................. 0 4J 0 60
Cantalo -pee, California crate ... ....................... 6 <0
Cantaloups Canadian, Roekyfords....................... 0 35 0 50
Blueberries ................................................................ 0 9i 1 OO
Oranges, late Valencias, California, box...............4 2) 5 i0
Lemons, California ....................................................4 5 i 5 50
Limes, per case ................................................................ 1 25
Bananas Jamaicse, firsts ........................................  1 75 2 2>

Jamaica eight»,................ ........................ 1 3J 1 50
“ jumbos .................................   185 2 25

Watermelons ...............................................................0 2» 0 35
Bla ikoarries..................................... .......................... 0 07 0.0

VEGETABLES Almost all kinds of 
vegetable lines are now being offered. 
The early varieties arc firming up 
slightly, but the later lines are declin
ing somewhat in price. Potatoes are 
down and so are gherkins and generally 
all pickling lines. Cabbage is now sold 
in barrels. Cucumbers are of better 
■piality than for some weeks past, while 
tomatoes look a little sounder. Canad
ian sweet potatoes are being shown in 
sample lots, and an interesting new 
line is the garden lemon, two baskets

Exhibition Visitors
CORDIALLY INVITED TO CALL 
ON US WHEN IN THE CITY.

WAREHOUSE—Cor. Front and Church Streets.
FRUIT MARKET— Foot of Yonge Street.

AUCTION ROOMS - Foot of Scott Street.

Wholesale Fruit and Produce, 
Fish and Oysters

WHITE & CO., Limited
TORONTO

BRANCH AT HAMILTON.

W.B
Wholesale
Fruit Broker

EAR ! HEAR! !
offers NEW MESSINA LEMONS

The Famous Pack ot
Profit Makers frOCUZZi BrOS. Order them

W. B. STRINGER Toronto
Canada

St. Nicholas,

Packed by

Franc
Tracuzzi

Messina 
and Catania

Sole
Wholesale Agent,

McCabe

FRESH ARRIVALS

Extra Fancy New Verdelli Lemons 
California Late Valencia Oranges

All Sizes.
(Extra Fancy “ Golden Orange ” brand.)

tVater Melons and Bananas
All Kinds Canadian Fruits and Vegetables 

Also

vLUMS
EARS pr

G»I
rn P •ce®-„ab'e

EACHES
<s,s°

HUGH WALKER <6 SON
GUELPH, ONT.

A car of fancy New Verdelli Lemons, Fancy Late Valencia 
Oranges, Musk Melons, Watermelons, and a full assortment of 
all home grown fruits, fresh every day.
THE DAWSON COMMISSION CO., TORONTO
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FRUITS, VEGETABLES AND FISH. The Canadian Grocer

of which attracted much attention. No
body seemed to know much about them. 
They are a lemon-shaped and colored 
vegetable from the north shore district, 
in the vicinity of Oakville. The skin is 
smooth and the inside looks as if re
lated to the melon family. Evidently 
the taste for these garden lemons must 
be cultivated, for they did not strike 
the appetite of any person curious 
enough to taste them.
Luc'imberd, Canadian, yei basket ..
Ghe kme, basket.......................................
Tuma:,oej},Ottuadian, per basket-----
Bee s,.Ua adiau, basket .....................
E*g plant basket ..................................
Bealib. wax, per basket ............ —
Potatoes, Ontario, per bushel..............

“ Mew Brunswick, per bush
sweet barrel ........................

Onions, Be. rnudas, ner 50 lb. crate .. 
“ wi ite. pickling, basket... .
“ Canadian, dried, basket-----

Carrots, new, per back -t .................
Ureeu Peupe/s. ! asketv..........................
> e i evperi*, ba k t ................ ..............
CaOba.e. « a adiau, bbl..........................
Green corn, duz ...............................
v-geta le marrow basket.....................
Squash. < askrt d->z ................................
V\hue turnip- bush...............................
< au itioWvr <loz ........................................
Ceiery native d z ..................................

“ imported, doz............................

...................... 0 20

............ 0 35 0 50
.......... 0 20 0 3J

............ 0 25 U 35
.......... 0 20 0 25
.................... 0 <0
........ 0 80 U 90

..................... 1 00
.................... 4 50
.................... 2 K0
..........  0 75 1 0 J
.................... 0 35
..........  0 30 0 35
............ 0 25 0 35
,.................. 0 40
.................... 1 25
..........  0 07 0 ■ 8
................. . 0 2.5

l 30
.... 0 50 
.... 1 25
0 35 0 44

0 GO

FISH—Practically unchanged are all 
fish lines this week. Supplies are fair 
and demand is better than during the 
pant two months. Some of the fish 
dealers are handling blueberries from 
the Georgian Bay District, but if they 
were not so soggy, and if a little more 
care was taken in their picking, pack
ing and shipping a better price might 
he obtained.
Porch, largo, per lb.................................
Blue pickerel, per lb. u..........................
White llch, Georgian Bay, per lb----
Herring, medium, per lb......................
Whiietish, Lake Erie.............................
Cod, fresh . ...........................................
Trout, fresh, per lb. .............................
Halibut, fresh caught............................
Shredded cod per doz ..........................
Bluetins, small white, per lb................
Ha-ldock, fre h.......................................
Sturgeon, per lb .................... ............
8 a salmon .............................................
P ke .......................................................
Pick rel, yellow .................................. .
Herring, smoked, bundle......................
Mark re I, evil ....................................
Smel's, per pound ............................
P dock .....................................................
Oysters, Long Is'and, gal....................

. 0 0, 
e 05 0 07 

0 11 
e 06 0 07 
... 0 11 
0 08 0 09 
.... 0 H 
0 09 U 10 
.... 0 20 
.... 0 07 
.... 0 07 
0 12 0 13 
0 15 0 18 
0 "5 0 <>5è 
0 0:t 0 03 
.... loi 

0 2) 0 30 
. . 0 20 
.... 0(5 
.... 1 76

LARGE AND EARLY ORANGE CROP

Spanish Onions Dearer Than Last Year
—Garden Lemons, a New Vegetable.

This year’s orange crop, if present in
dications count for anything, will he an 
exceptionally large one. It will be 
gathered, too, a full month ahead of a 
year ago. Florida oranges may hi ex
pected to arrive on the Canadian mark
ets on or shortly after the first of Oc
tober. The quality of the fruit, toot, is 
expected to be first class.

Lemons will he a fair crop, and but 
.slightly above normal. They will be 
later than usual, though not very much 
later, and Canadians may expect to 
ask for them shortly after November 10.

The Spanish onion season in Canada 
begins towards the end of July or early 
in August and continues until March, 
when Egyptians come to the front to 
till in the gap. Spanish onions are two 
shillings dearer than at this time last 
year, that is on fours, the size most in 
demand in this country. This is said 
to be due to the smallness of the crop; 
the other sizes being more plentiful and 
but little advanced in price. At present, 
owing to the markets being stocked 
with Canadian onions, there is little de

mand for the Spanish, so this advance 
is not much noticed. But later on there 
will be an outcry, and if the demand 
does not cane up to normal there will 
surely be a decline, small crop or not.

A new vegetable made its appearance 
this week on the Toronto market and 
has aroused a large amount of curiosi
ty. It is called the garden lemon. It 
resembles a lemon in color and appear
ance, with this difference, that it is 
larger, and the skin is smooth. It is 
related to the melon family in that the 
inside resembles a small-size cantaloupe, 
but the taste is somewhat akin to the 
egg plant. The taste is not agreeable 
on first acquaintance and must be cul
tivated. The Jemon grows on a small 
tree or shrub and comes from the Oak
ville District. Here is a chance for the 
grower to indulge in experimental work 
if he feels so inclined.

A NEW FRUIT COMPANY.

The Imperial Fruit Company, Mont
real, has been incorporated with a 
capital of $4!f,0U0, to carry on business 
as planters, growers and dealers in 
fruits*, vegetables and produce, and to 
import and carry on its own vessels 
produce between Canada, the Bahamas 
and the West Indies. The directors are 
1). W. Campbell, F. Fowler, I. llibbert, 
.Jno. Wallace and R. C. Barry, all of 
Montreal.

HOW TO HANDLE BANANAS 
EASILY.

All grocers, and in fact everyone who 
has been compelled to handle banangs, 
knows what an awkward proposition 
they are to hang up. This is so because 
they have to he hung up while all the 
supporting is done from the top instead 
of underneath, and from a step ladder 
it amounts to virtually holding them 
out at arms length to hang them. This 
difficulty has been overcome by a Mont
real grocer, who has a store which con
tains many labor-saving devices, due to 
his ingenuity. This device in particu
lar consists of a small ratchet pulley 
block and paul, suspended from a hook 
screwed into the ceiling. With this 
ratchet the pulley is permitted to turn 
only in one direction. This fact allows 
the grocer to elevate the bunch to any 
height he wishes by pulling on the oth
er end of the rope and as quickly as the 
strain is released on the rope with 
which they are elevated, the ratchet 
prevents the bananas from falling hack.

A FEW STORE RULES.
Don’t forget to commend the clerk 

when he does something well.
Never misrepresent your goods. Don’t 

claim that they will do something that 
they will not. Besides, you may cause 
your clerk to practice such a rule to 
the extremes.

Don’t let your store get a name as a 
"hang out." Disregard the idlers, 
don’t converse with them,; stumble over 
them two or three times and they will 
soon realize that they are in the way.-

Take the clerk into your confidence. 
He hears more criticism of the store 
than you do.

Don’t forget that your show window
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is your best salesman or your worst 
foe, as you make it. It is the only 
means passersby have of judging your 
store.

Learn the names of all your custom
ers. Calling a person by name goes a 
long way toward breaking down that 
barrier of reserve which otherwise is so 
hard to get around.

Study every customer and cultivate 
his acquaintance. It will help you in
crease your sales.

Last, hut largest, wear a smile; don’t 
let a customer see a scowl or an ex
pressionless face when he enters the 
place.

THE STORE WINDOW AT NIGHT.

The Guelph Correspondent Discusses a 
Seldom Considered Feature of 

Advertising.

“It’s a howling success,” said a prom
inent grocer to me to-night, and on in
quiring what, he said: ‘‘Just what you 
see.” He meant the idea of leaving his 
windows lit up at night. Well, to prove 
the fact, we stepped inside and sat and 
smoked a cigar, also counted the number 
of people who stopped and criticized that 
window and ils contents; also heard 
some of those criticisms which were 
really good to hear. Some stopped, look
ed and went on without remark; a few 
womén picked out articles to buy next 
morning, and others said I must tell So- 
and-so. I began to see where the howl
ing success came in. Then along came 
some of the boys we know in the gro
cery business, and then that window 
went under a most rigid inspection, but 
no serious fault was found. The mer
chant counted 20 out of 45 people we 
saw that night the next morning as cus
tomers or purchasers, and then he really 
did not see half. Now, it really does not 
cost much, and the people in a city like 
Guelph are out sight-seeing in the even
ings and have no place to go, except to 
the 5c shows, and what better idea than 
to have them entertained by your win
dow display at so little expense to you. 
I being a lit 1 le inquisitive, asked him, 
knowing him to be a large newspaper 
advertiser, which he considered best. He 
said: ‘‘Now, look here, young man,” (I 
am glad he said I was young), “if 
you had a team of horses and both were 
doing all you required of them, Which 
would you sell?” I told him neither, if 
I needed them. ‘‘Well, that is just my 
position exactly. My advertising pays 
both ways, and I always keep in the 
limelight some how. I consider we do 
the best grocery business in Guelph. We 
also consider our advertising helps us to 
do it, and if we had to give up one or 
the oilier we would be inclined to use 
our lighted windows at nights.” From 
what I saw and heard I agreed with him 
and still think as he does. Both ways 
do certainly pay.

The grocery stock of Harry Elliott, 
Hamilton, is advertised for sale.

Mrs. A. Cassidy, Pembroke, has sold 
the grocery business she has conducted 
for the past twenty years to Wm. 
Engley.
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Classified Advertising
Advertisements under this heeding, 2c. per word for 

first Insertion, le. for eeeh eubeequent Insertion.
Contractions eount as one word, but five figures (as 

$1,000) are allowed as one word.
Cash remittances to cover coet must accompany all 

sdrertleements. In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cente must be added to cost to cover postages, etc.

Yearly Contract Ratee.
100 words each insertion, 1 year......... $30 00

" 6 months.. 17 00
" 3 months.. . 10 00

50 " 1 year........ . 17 00
" 6 months. - . 10 00

25 “ 1 ye«r........ . 10 00

PERIODICALS.

THE GROCERS’ MANUAL—New edition, enlarged 
and Illustrated, 1188 pages. All about Groceries, 
Provisions, Fruits, Spices, Drysalteries, and 

Chandlery, their sources, varieties, manufacture, adul
teration, See. Specimen pages free. W. Clowes & 
Sons, Ltd., 23 Cockspur St., London, S W.

ADVERTISING writers and business men Interested 
in good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB 

L1SHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu

larly, and aleo see that It Is placed In the hands of his 
engineer or superintendent. Every issue Is full of 
practical articles, well cslculated to suggest economics 
In the operation of a plant. Condensed advertisemente 
for "Machinery Wanted ” Inserted free for subscribers 
to the GROCER. "Machinery for Sale" advertise
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

COMPLETE informstlon on books, stationery, fancy 
goods, mualc, photo supplies and kindred linee Is 
given each month In THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

THE BUSY MAN’S MAGAZINE Is the most popu
lar periodical of Its kind. Why? Because each 
laaue contains a strong list of original articles of 

Interest to every Canadian. It also reproduces the 
most timely. Instructive and Interesting articles appear
ing in the other magazines and periodicals of the 
month- The cream of the world’s periodical press Is 
too valuable to overlook. BUSY MAN’S Is on sale at 
all news-stands. Better still, send $2 for one year’s 
subscription. Mall It to day. THE BUSY MAN’S 
MAGAZINE, Toronto.

THE market reports make HARDWARE AND 
METAL a neceaslty to every hardware merchant, 
paint and oil dealer in Canada. It Is mailed every 

Friday. Subscription price Is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

AGENCIES WANTED.

WANTED—Wholesale grocery broker in Montreal 
Is open for few more lines, canned goods a 
specialty. Higheat connections, fifteen years 

experience. Apply Grocer Office, Toronto. (46)

EXPERIENCED TRAVELLER, best references, 
open fir high grade line, on commission, for 
Maritime Provinces. Apply Box 210, THE 

CANADIAN GROCER. (38)

MiaOBLLAliBOUS.

HIGH CLASS COLOR WORK-Commerclsl sta
tionery, posters. The Hough Lithographing Co., 
Limited. Office, No. 3 Jarvis St., Toronto. Tele

phone, Main 1576. Art, good workmanship, business 
methods.

NATIONAL AID.—An aid to every retail merchant 
In the world. Saves money, time, work and worry. 
The National Cash Register Co., F. E. Mutton, 

Canadian Manager, 128 West King Street, Toronto, 
Ont.

ADDING TYPEWRITERS write, add or subtract 
In one operation. Elliott Fisher, Limited, 129 
Bay Street, Toronto.

MISCELLANEOUS.

WILL EXCHANGE, .good working C»»h Register, 
cost $90, for a scale. Computing or c ose 
weigher, any make. Write E. Tomlin, general 

merchant, Sombra, Ont. (37)

BOOKS FOR THE GROCER.

Art and science of window dressing,
by S. W. Roth. Every retail grocer should learn 
the methods set forth In this book—which is spec

ially written for 0rooere-on how to make grocery win
dows attractive and thus draw trade. Every means of 
successfully displaying goods Is treated of in Its 14 
chapters and 30 Illustrations. Price $2.00, postpaid.

COFFEE, ita history, classification and description, 
by J. M. Walsh. This Interesting and instruc
tive book deale with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid.

TEA BLENDING as a fine art. by J. M. Walsh. 
This work Is especially designed for the use and 
Ins.ruction of those engaged In the tea and 

grocery business, containing formulae for the scientific 
and ludlcious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid.

TEA, Its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation; adulteration 

and detection ; arts of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid.

SALES PLANS-Thls book Is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, eto. 
Price, $2.50 postpaid. MacLean Publiehing Co., 
Technical Book Dept., 10 Front Street E., Toronto.

SITUATION WANTED.

YOUNG MAN, aged 21, wishes to secure position 
with some western firm as salesman in grocery or 
general store,or position as assistant book-keeper. 

Have had seven years experience in the general store 
business and understand It thoroughly. Also have had 
considerable experience as head book-keeper with a 
manufacturing concern in Nova Scotia. Can furnish 
best of references regarding character and ability 
Apply R , Box 177, CANADIAN GROCER.

WANTED.

WANTED in every town and village, a represen
tative to take charge of the circulation of our 
various publications:—Hardware and Metal, 

Canadian Grocer, Financial Post, Plumber and Steam 
fitter, Dry Goods Review, Printer and Publisher, 
Jookseller and Stationer, Canadian Machinery, and 
Busy Man’s Magazine. Good financial standing and 
business connection a strong recommendation. Just 
the position for a retired business man for his spare 
time. The MacLean Publishing Company, Limited, 
Toronto.
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FOR BALE.

ALIVE GENERAL BUSINESS. In one of the moat 
desirable towns in eastern Saskatchewan (popula
tion 1500>. Be»t stand in the town, bright and 

attractive. Stock about $7,000, all clean, can be pur
chased at 90 cente. Will arrange terms to suit pur
chaser. This is a good live proposition, the only rea 
son for se ling being that present owner has other 
Interests which necessitate his entire attention. Full 
particulars by addressing Box 7, THE CANADIAN 
GROCER. Winnipeg, Man. (38)

FOR SALE—Cash grocery business in the live town 
of New Liskeard, one of the best stands In town. 
Stock clean, about $2000. Splendid chance for 

young man. Good reasons for selling. Apply À.P.B , 
THE CANADIAN GROCER, Toronto.

THE PEOPLE OP

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don't 
know what we can do. A «mal 
advertisement in the

KINGSTON
"GLEANER"

might bring inquiries. Bettor 
write for rates to

I. C. STEWART, Rellfaa.

When the Fall Rush 
Begins

you will need every convenience that 
will increase the efficiency of your 
business organisation—every device 
that will eliminate unnecessary work, 
reduce liability to error, cut out fric
tion and lost motion, everything 
that will make 
the wheels run 
smoother. In a 
word you will 
need the
Allison 
Coupon 
System
and the time 
to install it 
is NOW, he- 
fore another 
day has been 
lost.

Here le how It worse!
If * mun want» ciedit for $1(100 ami you think 

hu is goo<l for it. give him a $10.00 Allison Coupon 
Book, anti have him sign the receipt or note form

I
 in front of hook, whivh you tear out an.1 keep.
Charge him with $10 OO— no trouble. When he 
buys a dime s worth, tear off a ten-vent coupon, 
and so on until the l»ook is used up. Then he pays 
the #10 00 and gets another book. No pass-books, 
no charging, no h»st time, no errors, no disputée.

:
Allison Coupon Books are recognized everywhere 

“ *—|—lire jobbing trade every-asUie beet. For sale by the J 

Manufactured by the

Allison Coupon Co.
INDIANAPSLIS, ISO.
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IT PAYS
to sell good coffee. People get the 
habit of going to the store that sells the 
best coffee. Chase & Sanborn’s High- 
Grade Coffees are the best that money 
can buy.

Chase & Sanborn
Importers MONTREAL

Australian Storekeepers
handle

OXOL
FOR CATTLE

in immense quantities.

Canadian Storekeepers
will shortly do the same.

Ez *#.
mSr.jwn

“OXOL” FOR CATTLE
No. 1, “ Oxol” Pulverised Doses ; No. 2, “ Oxol” Drench for Calves / /Vo. 3, "Oxol" Horse Balls ; 

/Vo. 4, “Oxo/” Salve/ No. S, “Oxo/” Easy Milking Pomadlum/ No. 6, "Oxol" Swine Powders.

These six very scientific preparations are compounds of the purest and highest quality. They Feed, 
Fatten and Cure Horses, Cattle, Sheep and Swine. One Agent Only will be established in each district, 
and will be advertised as Sole Superintendent of our trade in his particular territory. Applications for 
district agencies are invited to be sent in at once to

S. K. & T. C. WINDSOR, 253 St Paul and 2 St. Vincent Sts, MONTREAL
and In England, Australia and New Zealand

04
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ils. Your Customers ilnow It !
tj Magic Baking Powder insures such delightful results in baking that 

housewives most everywhere use it.

The purity and wholesomeness of the ingredients that enter into its 
making have made it Canada’s Standard Baking Powder.

Magic Baking' Powder
is so splendidly advertised and yields such a lasting profit that it is everywhere 
sold by wide-awake Grocers.

<1 If you aren’t handling it, hadn’t you better begin now ?

EMIT
ESTABLISHED I8B2.

Food products that are produced in clean factories are best.

See our Exhibit Main Aisle Manufacturer’s Building.

HAND POWER

ELEVATOR
LOAD,

1.800 lbs.
CAR, 6 *6 FT

F. O. B. 
HAMILTON 
ONTARIO

We supply 
drawings and 
instruct! one 
enabling: any
one to inetalL

LABOR 
EXPENSE 
HANDLING 
GOODS 
FOR UPPER 
FLOORS

Write our 
nearest office 
or full par* 
loulars.

MONTREAL I WINNIPEG I VANCOUVER i OTTAWA
•t. James St. 1 Me Rea Block I Alexander et. 'O'Connor St.

Otis-Fensom Elevator Company, Limited
HEAD OFFICE s> TORONTO, ONTARIO
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Quautt

I OIL
■texts ev

THE
THREE

LEADERS

BRUNSWICK B»4*D

Connors Bros., Limited
Black's Harbor, N.B.
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IF!
Retail Grocers

will use WILSON’S FLY PADS over 
Sunday exactly as directed, they can 
keep their stores free from pestilential 
house flies, alive or dead.

Up-to-date Grocers are doing so.

Arctic
Refrigerators
for Grocers 
and Butchers, 
The Coldest, 
Dryesf and 
most up-to- 
date refriger
ator on the 
market. 
Western 
representatives, 
Ryan Bros., 
Winnipeg 
Eastern
representatives, 
Wolf, Sayer k 
Heller,
Montreal.
Write for Cata-

John Hillock 
& Go., Ltd.,
154 George St.,

Toronto

Tuckett’s
Orinoco Cut Tobacco

No better, just a little milder than

Tuckett’s “T. & B ” 
Myrtle Navy Cut Tobacco

The Geo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA

Keep Track of the Goods
you sell and the money your cus
tomers owe you, by using our 
simple

"DUPLEX"
COUNTER CHECK BOOK

It’s a money-saver, a time-saver, a 
trouble-saver and a customer- 
keeper.

Write for full Information

The Carter-Grume Company Limited,
Toronto, Ontario

We Distribute Cars
Ship your goods in car lots in our care, Mr. 
Manufacturer, and we will distribute them 
among your customers. We have a large 
warehouse with excellent track facilities and 
we make a specialty of this class of work.

Correspondence Invited.

/?. B. Wiseman £ Co.,
Winnipeg, man.

Manufacturers’ Agents and Brokers.
Open to handle one or two more lines of groceries orTruit.

1 ?
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FACTS ABOUT GROCERIES

Information of Interest to Clerks and Grocers About 
Handing Over the Counter.

the Goods They Are

The History of Tabasco.
In the Spring of 1866 a traveler, re

turning from Southern Mexico, brought 
with him a number of pepper seeds, 
some of which he presented to E. Mc- 
llhenny, of Iberia Parish, I.a. The 
latter, like many other Southerners, 
was very fond of hot condiments, and 
planted these pepper seeds, and, finding 
the fruit well flavored, made experi
ments with the peppers, trying to pre
serve them in such a form that, they 
would retain their strength and flavor. 
I luring the Winter of 1866 he made a 
pepper sauce which his friends pro
nounced excellent, and its success in
duced him to plant more peppers the 
next year, and in the winter of 1867 
the celebrated “Tabasco Sauce" first 
made its appearance in public. Having 
made a sauce that met his expectations, 
the next thing was to give it a name. 
Mr. Mcllhenny finally decided upon “To- 
basco," because the seed of the pepper 
came originally from the State of Ta
basco, Mexico. The Tabasco pepper- 
sauce factory is known as the “labora
tory,” and no kitchen could have more 
attention given to it as to cleanliness 
in all its details.

The World’s Tea Production.
The world’s production of tea. at the 

present time, according to the Tropical 
Agriculturist, is about 682,000,900 
pounds. This figure is based upon the 
ipiantity exported from tea-producing 
countries. Tn 1897 the total production 
was 556,900,000 pounds, a gain of 
127.000.000 pounds in ten years; or 22 
per cent. Changes have taken place in 
this decade in the source of exports. 
China, which was once the leading tea 
producer of the world, has lost ground, 
while India and Ceylon have increased 
their exports. Java has, likewise, gain
ed even more rapidly than any of the 
other countries mentioned. Tn 1896 
that country exported 9,568,732 pounds, 
against 27,760,000 pounds in 1906. The 
British colony of Natal. 1896, exported 
792.100 pounds, and in 1906, 1,650.000 
pounds. Apart from these two minor 
countries. India, Ceylon, China and Ja
pan arc the leading producers and ex
porters.

Safety Matches.
These were first invented about 1865 

by a Swedish gentleman named Lund- 
strom, a Master of Arts, but also en
gaged in the world-renowned match fac
tory of the .Tonkoping Co., at the 
town of .Tonkoping, in Sweden.

Safety matches mav be defined as 
matches which will only strike on the 
boxes. The idea is a very simple but a 
verv clever one. The inflammable in
gredients are merely kept separate, one 
mixture being placed on the end of the 
match, while the other is snread on the 
sides of the boxes and called friction. 
The inflammable material into which 
the match is dipped ordinarily consists 
of the chlorate and bichromate of po
tassium, red lead and antimonv sul
phide; or, sav, 40 parts of minium. 30 
--arts of antimonv trisnlnhi^e and 6.7 
parts of gum arabic. The friction or

striking surface is generally prepared 
by mixing, say, 9 parts of amorphous 
phosphorus, 7 of iron pyrites, pulverized 
and sifted, 3 of pulverized glass, and 
one part of glue or gum, with the re
quisite quantity of water. It is there
fore only on a surface smeared with the 
latter mixture that the former «’ill 
ignite.

What is a Fresh Egg?
The question, What constitutes a 

“fresh egg?" was settled at the con
cluding session of the first congress of 
the French Milk Industry and Dairy 
Produce Societies, recently held in 
Paris.

After a lively discussion, joined in bv 
200 members of the congress), the fol
lowing definition w’as agreed on:

“A fresh egg is an egg which, on be
ing tested, is found not to have suffered 
in any way from evaporation, and 
which shows no trace of decomposi
tion."

Valencia Almonds.
A sweet variety, somewhat similar to 

Jordan almonds, hut shorter and broad
er, being from % inch to % inch long, 
wilh dark, dusty skins.

TRADE NOTES.
J. Bete & fie., confectioners, Quebec, 

have been registered.
Perchai & McKnight, grocers, Kil- 

larney, Man., have dissolved.
J. J. Cracknell, Toronto, has sold 

his grocery business to C. F. Gorrie.
Robt. Rae, general merchant, Radis- 

son, Sask., is succeeded by Rae Bros. 
& Smith.

The assets of the Lanigan Mercantile 
Co., general merchants, I«anigan, Sask., 
have been sold to H. L. Hood & Co.

Handle

OLD CHUM
Cut Plug 

Smoking 
Tobacco

It's a Trade Bringer

TeL Up 2076 Tel Eut S9I

YOUNG S PATENT PIPE

506 Lindsey Building, MONTREAL.

W. J. GRANT
in Seven Shape»

To Increase the Volume of Your 
Business

it itays to always t arry in stork these famous hratttls of 
vigar* :

Champlain St. Louis Vic. retailer!
Havana Second El Sergeant l Hk:. retailer!

The last named received the Gold Medal of Merit at 
the Haris Kx posit ion, 1900.

If your johlter refuses to procure these brand* for you 
write direct to

JOS. COTE

Office, 186-188 Rue St. Peut Phone 1272 
Warehouse 119 Rue St. Andre
Branch • 179 Rue St. Joseph. Phone 2097

QUEBEC

BLACK WATCH
The Big Blaok Plug 
Chewing Tobaooo.

Already a Big Seller

Sold by all the Wholesale Trade

CLAY PIPES
The best In the world are made by

MCDOUGALL»
Insist upon this make

D. McDOUtiU i CO. «SKZ:



STORE EQUIPMENT AND SUPPLIES The Canadian Grocer

THE IDEAL STORE FIXTURE

“WALKER BINS"
There is a personal satisfaction in haying a store equipped with 

Walker Bin Fixtures.
The beauty of their design and their elegant appearance are un

surpassed, and tor this, as well as for the peculiar attractiveness of 
their display, they impress the customer and offer a continued and 
irresistible temptation to buy. Their compactness and convenience 
are appreciated by the clerk, who finds everything he wants, when 
and where he wants it. They are a joy forever to the proprietor, for 
he sees his sales increasing, his lodges, from waste, dirt, insects and 
samplers, diminish ne and his store service prompt and effective.

Write for Illustrated Catalogue : “Modern Grocery Fixtures.”

The Walker Bin & Store Fixture Co.,
BERLIN, ONT. • Limited

Representatives
Manitoba : Stuart Watson & Co., Winnipeg ; Saskatchewan and 

Alberta ; J. C. Stokes, Regina, Sask.
Montreal ; Kenneth H. Munro, Coristine Bldg.

GROCERS and BUTCHERS
At YOUR service

With the following special lines, discounts i;or cash or easy terms net.
THE TOLEDO AUTOMATIC SCALES 
THE EUREKA REFRIGERATORS 
THE CLIMAX CHEESE CUTTER 
THE STERLING MEAT SLICER 
THE CLIMAX AUTOMATIC SLICER 
THE WESTERN CASH REGISTER

Office and Store Fixtures, Counters, Shelving, etc 
Butcher Supplies In General.

Don't hesitate to write, cell, or phone us for further information.

THE UPTON & REED SPECIALTY CO.
Phone Main 5399. 149 QUEEN ST. W., TORONTO, ONT-

We make a specialty of

COUNTER CHECK BOOKS
for all kinds and makes of 
LOOSE LEAF SYSTEMS

Write for prices and samples.

We manufacture

SHIPPING TAGS
The Merchants' Counter Check Book Co., Ltd.

TORONTO - MONTREAL 
Canada

FRUIT CANS
All sizes—All kinds.

SYRUP CANS
For products of Maple, Corn and 
Cane.

MILK CANS
For Sweetened Milk and Evap
orated Cream.

MEAT CANS
Bevelled, Round and Square.

BISCUIT TINS
of any description.

BAKING POWDER
AND SPICE CANS

PROMPT SHIPMENT. SUPERIOR GOODS.

Norton Manufacturing Co.
HAMILTON

The
Elgin National 
Coffee Mills

40 Sixes and Styles
They are the

Fastest Grinders 
Easiest Runners

Ask any wholesale grocer, tea and coffee house or jobber for prices

WOODRUFF & EDWARDS CO.
MAKERS

ELGIN, ILLINOIS, U.S.A.

General Storee
All general storekeepers handling hardware should 
subscribe for the one paper in Canada, published in 
the interests of the Hardware and Metal, Stove and 
Tinware trades.

Hardware and Metal
will give you each week full information regarding 
market changes. It will give you ideas for displaying 
your goods which enable you to increase the hardwire 
end of your business.

SUBSCRIPTION, 12.00 PER VIA*

The MaoLean Publishing Co., Limited
MONTREAL TORONTO WINNIPI6
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefer their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

September 5, ItiUti.
laSiag rowrter

W. H. aiLUttb k Uti 
Diamond—

Mb. tins, I do*, in case.....................  W W
Wb.tto«,S " "   1»
Hb. tin*. « M ” .................... 0 75

fM PS RIAL *>‘WIMG PI>WDBP
Cases. Sizes.

4-do*..................... 10a ................
Uh..................... Sob. ..............
1-doa................... 18-oaMo»................ 1Mb.
à-dos..
l-dos..

941b
61b.

Per doz.
$0 85 

. 1 75 

. 3 50 

. 3 40 
10 50 
19 75

S33TJS MAGIC RACING POWDER

Oases. Sites. Per do*

tf-iOWAL BA BIRO POWDER.
bites.

[lb.

2 0 
1 2 

0 8
lies.

He* n s » tiord, per lb.............................90 17
In 10-box lots or case .... ............. 0 16

Qlllett’s Mammoth, 1 grow box........... 2 00
Brooms

Nelson s— Per doz.
Pansy..................................................f J 65
Shamrock............................................... 3 45
Thistle.................................................... 3 26
Daisy ..................................................... S 00
Special 25.............................  2 25
Bamboo A............................................. 3 95

M B .............................................. 3 86
I* 0...................................... 3 40

* D...................................... 3 10
“ B...................................... 2 95

Co roots
Wheat OH, S-ib pkga, per pfc«........  0 06

*-*h ootf/m h*g». •'••ha*.
EBY, BLAIN CO. LTD.

Meat of Wheat, per case...................... 4 10
Wheat 08, 16 lb. basa......................... 0 19

Piokaninney" Buck Wheat Flour
doz. 1 00

Pancake Flour, *' 1 00
"• Pastry Flour, ** 1 00

THl ROBERT ORKIO 
OO., LIMITED

White Swan Breakfast 
Food, 2-doz. In case, 
ner case. 83 60 

The King's Food, 2-doz.
in case, per case. |6. 

White Swan Barley 
Crispe, per dos., «L 

White Swan Self-rising 
Buckwheat Flour, per 
dot., 61.80.

White Swan Self-rising
S?°mVyioar'

White Swan Wheat Kernels, per doc. 61 40.seestssEsSl
uneeeiaie, ui Ooaou.

1 OOWAJI OOb, LIMITED.

Perfection, à-lb., per dot. .......... 2 40
" à lb.. " ................ 1 30
" 10a site " ................  0 90
" 5-lb. tins per lb................. 0 37

Condensed cocoa, cream and sugar, dot 2 25
Soluble, bulk, per lb........................... 0 18

..............................................................0 15
London Pearl per lb............................  0 22

nnoial quotations for Cocoa in bbla.,keecerc 
Unsweetened Chocolate— Per lb.

Plain Rock, à-lb. cakes, 12-lb. boxes. 0 40 
'• 1-lb. “ 0 40

amûsEï?

Sweet _____
queens 4-111.

cake , 12-lb. boxes,
per lb............. 60 38

Queen’s Dessert, ti e, 
12-lb. boxes, ~~ 

1-lb., i&j

_____ Fir Doa.
Bu». 1-Dime..................................... 6 0 96

•• I os......... ......................................  1»

'• Ur............................................. « 90
•• Hb .............................................16»
" 6 lb................................................  «35

Barrels—When packed In barrels one per 
oent. discount will be allowed. 

CLEVELAND'S BAKING POWD»B.
Sises Per Doz.

i Cleveland t —Dima................................6 0 to
•* l lb...................................... 1 33
' Sot ................................... 116
“ à lb .................................. «g
" 11 Of..................................  in
" lib.................................... 4 66
" lib...................................... 13 20
” 61b. .................................. 2166

barrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNBAR * OO.
Crown Brand—
i lb tins, 2 doc in oase.............................  61 20
ft lb. " 8 " " ........................... 0 80
lib. - 4 - •• ......................... 0 45

THE ROBERT GKEIQ CO , LTD.
White Swan Baking Powder

i-lb. tins, 3-doz. in case, per doz. 
ft-lb....................................

Mb, Has per doc. ..64 61

boxes per lb. 61 35 
Parisian to. lb. 60 30

Royal Navy.ft’e. ft's, 12-lb. boxes per lb.0 33 
Diamond, 7's, 12-lb. boxes, per lb. . 0 24

" ft's " " “ .. 0 25
•• is " “ ,e ..0 28

Icings for cas. -
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in 
ft-lb. pkgc, 2-doz. in case.

Chocolate—
Maple buds, 5-lb. boxes, lb............. 0 3J
Vanilla wafera M *' ............ 0 35

•' " nonparielc5-lb. box 0 35
" " 2’t, 5-lb. boxes, lb . 0 28
" '* 2'a nonpareils “ 0 28

Ginger, 5-lb. boxes, lb.... ............. 0 30
Milk sticks, box...............................  1 35
Milk cakes, 5a size, box................. 1 35

BPFB'B.
Agents, O. B. Colson A Son, Montreal.

In ft, ft and 1-lb. tins, 14-lb. boxes, per
lb. ....................................................... « »

Smaller quantities ................................. 0 87
bsnsdorps ooooa 

A. F. MaoLaren, Imperial Uheeee Co, 
limited. Agents, Toronto.

10a une 4 doc to ease....... per doc, 6 .90

I" " 4 " " .... " 2.40
•• M I - " .... M 175

•• •• l •• •• .... •* 9.00
JOHN P. MOTT k OO. S.

R. 8. Molndoe. Agent, Toronto,
Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Joe B. Huxley. Winnipeg.
R. J. Bedlington à Co., Calgary. Alta. 

Standard Brokerage Co.. Vancouver. B.O.

Elite, | s (for 
cooking I, doz 0 90 
Prepared 

cocoa, ft's 0 32 
Prepared 

ti’s ......... 0 30

Mott's breakfast ooooa, ft's.................... 0 42
" " *' «’■....................  0 42
" No. 1 chocolate, ft a....................  0 36

Vanilla sticks, per gross............  1 00
1 Diamond chocolate, ft’s............. 0 25

" Plain choice chocoDte liquors 0 34 
“ Sweet Chocolate Coatings — 0 25

WALTER BARER A OO., LIMITED. Per lb. 
Premium No. 1 chocolate, ft and ft-lb.

cakes .....................................   60 38
Breakfast cocoa, 1-6, ft. ft, 1A 6-lb. tins 0 41 
German Sweet chocolate, ft and ft-lb.

cakes, 6lb. boxec............................. 0 28
Caracas Sweet chocolate, ft and ft-lb.

cake», 6-lb. boxes........................... 0 35
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes............................. 0 36
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins.............................................  0 47
Soluble ooooa (hot or cold soda

1-lb. tina............................................ 0 38
Cracked cocoa, ft-lb. pkga. 6-lbs, bags 0 34
Caracas tablets, 100 bundles, tied 6e,

per box...............................................  3 00
The above quotations are f.o.b. Montreal

Coeosnut.
CANADIAN OOOOA NUT OO., MONTREAL.

P£f3r«0 tod 40a packages packed In 
16 lb. and 30 lb. cases Per lb

1 lb. packages.........................................6 26
lb " ......................................... «2

;;;;;;;;
lb. pMtipi uloitld to e lb. box* 0 a

ifc " to I. 10,15 lb. oum 0 30

InU lilb. pnlla wd 10. Cut 10 lb.
Pells. Tins. Bble. 

Cxtols IU 011 I»
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Best Shredded. ......... 0 18 .... 0 16
Special Shred ............ 0 17 .... 0 15
Ribbon...........................0 19 0 17
Macaroon....................  0 17 ___ 0 15
Desiccated...................  0 16 .... 0 14
White Moss in 5 and 10 lb. square tins. 21a 

THE ROBERT UREIO CO., LTD.
White Swan Cocoanut—

Featherstrip, pails............................  0 16
Shredded............................................. 0 15
In packages 2-ox., 4 ox., 8-oz., lb..... 0 28

<j#in«»eee«i "vi 
BORDEN S CONDENSED MILK CO.

Wm. H Dunn, Agent, Montreal A Toronto.
Cases. Doz.

“ Eagle brand (4<,ox).................. $6 00 $1 5»
‘Gold Seal' brand (4 d« z) ... 5 00 1 25

" Challenge ' brand (4 doz) ........... 4 10 i 15
Evaporated Cream—
" Peerless" brand evap. cream— 4 70 1 21 

" hotel size....................... 4 90 2 45

ChI'.aM

TRURO CONDENSED MILK CO., LIMITED. 
‘ Jersey’ brand evaporated cream

pe- caee 14 doz.) .......... . ...64 85
Reindeer " brand per case (4 doz.).... 5 75

Voltftvl.
EBY, BLAIN GO. LIMITED. 

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tina
Club House...................................................90 32
Nectar...................................................   0 30
Empress ................................................ 0 28
Duchés*......................................................... 0 6
Ambrosia................................................ 0 25
Plantation............................................. 0 22
Fancy Bourbon......................................  0 20

Crushed Java and Mocha, whole... 0 17
" '• " » round. 0 17ft

Golden Rio............................................ 0 14
Package Coffees

Gold Medal, 1 and 2 lb. tins, whole
or ground....... .......................... 0 30

Cafe, Dr. Gourmet's, 1 lb. Fancy
Glass Jars, ground .................... 0 30

German Dandelion ft and 1 lb. tins,
ground............... .......................... 0 22

English Breakfast, 1 lb. tins, ground 0 18
THoa J. LIPTON retail wholesale 

Lipt^n’s “Special" blend 
coffee, 1 lb. tina ground
or whole................................C 40 0 30

JAMES TURNER A uv. * Ih
Mecca......................................................... 60 32
Damascus.......................................   0 28
Cibe............................................   o 30
Sirdar........................................................  0 17
Old Dutch Rlr................................................ o 12ft

PATTERSON S “CAMP" COPPER ESSENCE 
A genu, Rose A La flamme. Montreal an 

Toronto.
5 ox. bottlea 4 doz, per doz...................  1 75

10 " •• 4 '*   8 00
Rep. quarto, I " " .................. 6 50
Imp. " 1 “ " .................. I 00

THE ROBERT ORBIO CO , LTD. 
w- White Swan Blend.

1-lb. decorated 
tina 36a lb 

MaJa ft-lb Uns

Mo-Ja 1-lb. tint 
28a lb.

Mo-Ja, 2-lb tins

Cafe des Epicurea-l-lb. fancy glass Jan. per 
doa, 63 80-

Cafe r Aromatique—lib. amber glees Jsra 

Prsesotatima (with I tumblers), 6*0 P* ém

THOMAS WOOD A OO.

“Gilt Edge in 1 lb.
tins.......................  60 33

“Gilt Edge in 8 lb
tins.......................  0 32

Canadian Souvenir 
1 lb. fancy litho
graphed canisters 0 30

Uheeee —Imperial
size jars, per dos....................... 66 15

Medium size jam, ..........................  4 50
Small size jars, “ ........................... 2 40

Individual size jara . 
per doz.............  1 00
Imperial holder—
Large size,doz. 18 0J 
Med size “ 17 00 
Small size “ 12 00

Roquefort- 
Large sizadoz. 1 40 
Small size, " 1 40

Confeotions
THE COWAN CO., LTD.

< ream Ban, 6j’a assorted flavors, box 1 8U 
Milk Chocolate Sticks, 36 in box, “ 1 35

" “ lOo cakes, 36 in box “ 2 56
Chocolate Wafers No. 1, t-lb. boxea lb. 0 33 

“ “ No. 2. “ “ u IS
Maple Built 5-lb. boxea lb.................  0 36
Nut Milk Chocolate, ft-lb. cakes, 12-lb.
_ box. lb.................................................. 0 40
These prices are F.o b. Toronto.

••ouuou eu»la—Allison e 
For sale in C -nada by The Rby Blaiu Co Ltd 
Toronto. C. O. Beau •hemii k Fils. Montres 

8\ 63. 65. 810. $15 and 620.
All same pr ie one size or assorted.

UN-N UMBERED
Unler 100 books...l......................... .each 04
lou books and ovr r............................ each 13ft
5JO i ooks to 1 *0 books........................... 13

For numbering cover and each coupon, 
extra pe.- book Vi cent.

Cleaner.

Wholesale Agent.
Thd Dav.dson A Hay, Limited. Toronto

Extract ol Reel.
LAPORTE, MARTIN A 01E, LTD.

'Vita Pasteurized Extract of Beef. Per caee.
Bottles 1-ox., case of 2 doa .............«3 20

8 " “ 1 - ............ . 3 00
M M " 1 M .............. 4M
- M - | - ............. 4 r$
M 20 " M I M .............. • 00

THOMAS J. LIPTON 
Prices on application.

Assorted Caee, Contains 8 doz..$8-60 
Chocolate (Straight) Contains 2 doa.$2.60 
Vanilla (Straight) Contains 2 doa 82.60 
Strawberry(Stniight) Contains 2 doa.«2.50 
Lemon (Straight) Contains 2 doa42.50 
Unfavored (Straight) Contains 2 doa.S2.60
Weight 8 lba per casa Freight rate 2nd class

Infants' Food.
Robmeon s patent barley ft-lb Una .... fl Spatent bnrtafjjbt^

I ft-lb tine 
14b tins.

i e

Flavoring Extracts.
SHIRRIPPS

1 ox. (all flavors) doa 1 00
8.............................1 76
|| - * " 3 00
4...................................  00
6 M M STS
16 M " 10 00

uieoounto on appuenaocL
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RISING Q SUN 
SUN «Sc PASTE

STOVE ROUSH
IN CAKES

°isT
STOVE POLISH

IN TINS

Chicago may follow example set in New 
York where manufacture and sale of inflammable 
and explosive liquid stove polishes is forbidden 
on account of the dangerous nature of this 
material when used by housekeepers.

A recommendation has been introduced 
into Chicago City Council calling attention to 
repeated accidents and a recent horrible death in 
Chicago from this cause and calling attention 
also to protection from like accidents, secured 
by ordinance in New York City.

Push RISING SUN Stove Polish and 
SUN PASTE Stove Polish which are always 
safe in the hands of the user. They please the 
housekeeper too. Good profit in them besides.

MORSE BROS., Props. - Canton, Mass., U.S.A.

BUILDING A DEMAND
A TALK TO 
PRODUCERS IT is a well-established fact that if you can get the best 

class of people to use your goods, the mass of the 
people will speedily follow suit. Consequendy it is a

very wise policy for manufacturers to help retail dealers by
advertising their products to the best class of consumers. The 
most reliable advertising medium by which a manufacturer 
may talk to the leading people of every community in Can
ada is THE BUSY MAN'S MAGAZINE. Its circulation 

is primarily a quality circulation. Every reader is in the “ good buyer ” class. There is
positively no other publication which so thoroughly covers the Canadian field from one ocean 
to the other. If you are a manufacturer it will pay you to investigate.

RATES VERY MODERATE. RATE CARD AND SAMPLE COPY PROMPTLY MAILED ON REQUEST

THE BUSY MAN’S
10 FRONT STREET EAST

MAGAZINE
TORONTO

Cable*—BOYD, TRINIDAD All Code. Used

BOYD & CO., TRINIDAD, B.W.I.
Late Watson, Boyd & Co.

General Commission, Export and Import Merchants
Export—Cocoa, Coffee, Cocoanuts and other Produce.
Import—Codfish, Flour, Oats, Split Peas, and all classes of Provisions.

Correspondence Invited. London and New York, Frame & Co.
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Canada’s Best

Agents : R35E & LAFLAMME. I.imited, Montreal-Toronto

Flavor
Hut up in

tew hours
alter
being
picked,
and
nothing

Fully
Ripened
Fruits

bei/ig used, 

delicious.

ippearasce

They look 
tempting and 
taste as good 
as they look.

One
Glance

and your 
customer will 
buy the first 
jar. Then 
you have only 
to fill the

Jams and Jellies
■▲tom’s whole fruit strawberry jam 

Agente, Rose A Laflamme, Montreal and 
Toronto.

1-lb. glaee jar,screw top, 4 doe., per dos 1 80 
THOMAS J. UPTON 

Prices on application.
t. um«iN à oo.

0 m pound Fruit Jams—
18-os. glaee Jars, 1 doe. Inoaee, per do*. $1 un
8-lb. tine, 1 doe. In oaee.............per lb. 071
8 and 7-lb. tin pâlie, I and 9 pails In

orate... ..............................per lb. 0 07
7 and 14-lb. wood palls............per lb. 0 07
104b. wood palls....................... " 0 06|
Oompoond Fruit Jellies—
18-os .glass Jars, 8 doe. In case.per doe. 1 on
8-lb. tine. 8 doe. In oaee per lb............ 0 071
7 and 144b. wood palls.6 palls In orate

per lb. 0 07
104b. wood paiie......................... 0 C6|
Pure Jams-14b. glaee Jars (ltos.

gem) 8 doe. In oaee............ per doe. fl 81
Jelly Powder■

IMPERIAL DESSERT JELLY

THE ROBERT OREIO CO. 

White Swan, 15 flavors. 
1 doz. in handsome 

counter carton, per 
doz., 90c.

Shelled Almond»
Valencia» and Jordan»

Table Raisin»
from Sunny Sfiaio

You can give your customers 
the richest tlavor, most tender 
skin and finest quality if you 
insist on having the pack of

José Seqalerva
Malaga, Sfiain 

ROSE LAFLAMME Limited
Montréal aod Toronto

Marmalade.
W. WINDSOR, MONTREAL

List price 
' Shirriff s (all 
flavors), per doe. 0 90 
Dieoounte on ap-

Lard.
PAIEEANE OO. BOAR'S 
LAED COMPOUND.

Assorted favors—gross 10.75. 
MaclAr- fi Imperial Obsess Oo.. Untiled 

ONNESEl PUEE POOD OO

*iBJELL-
The Dainty Dessert

Assorted Caw, Contains
Assorted Csss, Contains
Lsmon (Straight) Contains 
Orsnge (Straight) Contains 
Raspberry (Straight) Contains 
BuawberryiStralghl) Contains 
~—•— ) Contains

Contain!
I «ht I Its. per base iSraight ra

« dos. t8.6u 
t dot.$1.SO 
Sdos.$1.80 
ldos.ll 80 
«dns..Il 80 
1 dos..«1.60 
I dot..$1.80 
1 doa.ti.80 
1 doa..llAt

Tleroee__ ID 10
fcbMt .... 0 lot 
Tube .60 lbs. 0 10$ 
«Mb. Pall». « 10 
*Mb. tine.. S OO 
Cesses-lb..e II 

•• 6-lb.. 0 101
" 104b.. I lot

Maoris.
MS*10SSL LiooaroE 00.

14b. bos*, wood or paper... .per lb. 80 to 
Fsncy boxes IMor 50 ,uok,|. . .per box IS
"Rinsed- Mb. betas............per lb. 0«
"Aime" pelleta 14b. oaoe....peroan 100 

" llano, botes SI pi »b « I* 
Tsr lloortoe and Tola wefett l ib. 

sens........... -.................... per een IS
Uoori* lowowaVlb^k».... } g
"Pwlt," Uoortae ........... } «
Doles large osât sUoha IS hi bis..............

Lye (OoneeatraUd)
nuiMiunnaa Psrow 

nil las...............................J»j»
m ol 4 dot... „• .mi.......... 18 s

Bootoh Marmalade, 1 snd I lb. glaes lore 
1, 4, 6 and 7 lb. Una. . . . _

Oran«e Jelly Marmalade. 1 end I lb. «lam 
I snd T lb. tine

Preserved Ginger Marmelade, 1 lb. glaae lam.
S5S75 •• i -
^..FigendGinwr;: 1 “ “
Grape Fruit “ I H

Prices and epeolel quotsetons.
*. use» A oo.

U-os. gUss lara Idosoeie... pordos.81 S 
Home-made, In 14b. rise lam IS
In I end 74b. One end 1-lbi pelle, per lb. 8» 
Golden ehred marmalade, I doe. ease,

per doe....................................... in
SHiRBirr BBSSD

’•Imperial Seotcb 
1-lb glare, dot.. 1 51
»4a " ••. .»«
4-lb. tint - ..IS 
71b. " “ .. 7 »

"toredded- 
l-lb. gleet dot.... 1 W 
Hb. “ .... 8 18
Mb. Una, " .... 8 »

mouse J. UFtoM 
Prioaa eo eppUoaUon.

■lass Meat
Wether , ooodanasd, aw «ms os . ..Ml S 

par ossa of tot set,,,,,, IS

ST. CHARLES CONDENSING CO.
prices:

8t. Charles Cream, family sire, per case *4 7
“ “ hutel...................... 4 90

Silver Cow M:lk....................................... 5.00
Purity Milk................................. ........ 4.0
Good Luck. .............................................. 4.30

Mustard.
OOLMAN • UE EREN’S.

D.8.F., lb. tine................ per doa-S 140
- 4-lb. this.................me... 8 86

14be tine.............. H 6 00
Durham 4-ln. Jet..................... par Jar. 0 75

w 14b. jar...on............... lf^ 6 16
F. D fib. tins.......................pi do*. 0 16

1 lb. tine......................... " 1 46

Olive Oil.
LA POET*, MARTIN A (HE. LTD

Minerva Brand—
Minerva, qte. la's ............................$5 75

pta. 84 e............... ............  S W
M t-pta. 84 s............................ 86

•susse.
PATERSON • WOECESTS* SAUCE. 

Agente, Rose à Laflamme, Montreal and
taint bottiea, I à 6 dos., per doe......... 6 16
Pint I doe............................. 176

THOMAS J. LIMOS

OOW BRAND.
Oaee of Mb. oontalo

tng 60 paokagee peS7! >ee oT Hb. loot

M lb. ieoneünhu * 
Lht Mb. end S }4 .

Case S It pàgt
be*.S

useic sassp.

itï'
111 tsi

•8115. I h
. in: >....

%

I



THE CANADIAN GROCER

PURE
PACKAGE

Sik
MAY QUEEN PRIMROSE

FLEUR-DE-LIS
THOMAS WOOD &.C0.1mporters

BOSTON "E MONTREAL

“IT IS IN THE AIR”
How often one hears that phrase applied to some condition of the public mind I 
A good many things get into the air, thus wasting the best parts of the originals.
You may take the finest Tea in the world, for instance, handle it loosely and carelessly, 

leaving it open to the light of day and the dust and much of its fragrance and rich flavor 
disappears, while impurities creep in. In

we have a “sealed book,” an air-tight guard against all foreign substances, while the captivat
ing flavors are retained—imprisoned for the consumer.

WOOD'S Packages are all TEA—the purest and the best.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - MONTREAL

Soap »ad Washing Pewders.
A P. TIPPET * 00., Agents.

Maypole soap, colors..A black........
Oriole
Ql-viola soap

per groei$10 K 
16 80 
10 10 
IS OP
is m

3Mri. to
box......... *3 45

6 doz. to 
box......... $6 90

30 daya.

•tar eh.
aDWARDABUEO STARCH 00., LsMtT' it. 

Laundry a tar uh us— per 1 >
2io À Wnttaor bine, 4-ii>. oarum.*
No. I “ *-«b.
Panada laundry............................... 0 06
Silver gloss, 6-lb. draw-lid Duxes. 0 c8 
Silver gloss, 6-lb. tin oanlsten.... o 08 
Edwards silver gloss, 14b. pkg. u u8 
Kegs silver gloss, large crystal.... 0 18 
Denson’s satin, 1-lb. cartons...... 0 t8
Wo. 1 white, obit, and kegs........ 0 uti
Canada White Gloss, 1-lb. pegs... J Uu| 
Bmaon s euam**l . .per box i 50 to 3 00 

January Starch—
Hanson a Oo.'s Prepared Pom.... 0 J< A
Panada Pure Paru................... 0 06*

Rice d Laron -
ltd wards bury Ko. 1 white, i-lo. oar. u a.

" " 1 " or blue,
41b. lumps......................... 0 8*

eJHANTPJtU) ST a HOB woBKb, LlMltai,
Ontario and Quebec.

Laundry tttavohes—
Jan ads Laundry, boxes of 404b. SO 06 
Acme Gloss Starch— 

l-lD. cartons, boxes of 40 lb..... 0 6* 
Finest Quail? White Laundry—

Mb. Oaauters, oases of t* 10— 0 Util
Barre**, Mi ID........................   0 71

LU White Gloss—
l-iD. fancy cartons, oases 80 lb. 0 8
Mb. toy trunks, 8 in case.......... 0 C8
Mb. enameled tin canisters, I

In ease.....................................  0 68
&eg«, ex crystals, iCO lb............. 0 07

Brancfofd Gloss—
1-lb fanes boxes, oases 36 lb..... #0 00 

Canadian Electric Starch—
Boies of 40 fancy pkg».. per caie 8 00

O ’•.iod®tuN*—
Boxes of 45 cartons, per case.... 3 60 

vJulluary ti Larches—
Challenge Prepared Pom—

14b. paokagee, boxes 40 lb.~.... 0 6* 
.40.1 Brantford Prepared Porn—

14b. paokagee, boxee 40 lb.......... 0 07*
Crystal Maise Com Starch—

14b. packages, boxee 40 Ul........ 0 07*
SAN TOT STARCH.

iikges, cases 5 dox., per csee.. 4 76
Stove Polish.

Pergrovs.
Rising Sun, 6-os. cakes, l-groae boxee I8 60 
Rising Bun, 8-os. oakse. gross boxes 4 60 
Sun Paste, 10c. sise, t-groasboxes.... 10 00 
Ron Paste 60. else, t-groe boxes.... 6 00

JAMES' DOME BLACK LEAD
Per gross

6a size...................................................... $2 40
2a " ....................................................... 2 50

NIOKLX PLATE STOVE POLISH.
Pints......................................................... 2 90
Quarts...................................................... 5 40
égalions.................................................. 5 10
Gall ns................................................... 4 80

gallons................................................... 4 50

Syrup.
XDWARDSBUBO STARCH CO., LTD. 
“Crown” Brand Perfection Syrup.

Barrels, 600 lbs........................... 0 03* per b.
Half-barrels, 850 lbs.................. 0 031 "
Kegs, 150 lbs...............................  0 03* "
2-gal. pails 25 lbs....................... 1 25 each
3 " " 38* lbs..................... 176 M
Plain tins, witn label - Per '-*'6

8 lb. tins, 1 dos. In case..................2 40
5 * 1 “ " .................2 75

(5,10 and 20 lb. tins have wire handles.)
ST. LAWRENCE STARCH CO., LIMITED. 

Bee Hive Brand Com Syrup.
Barrels, 60 lbe.............................. 0 031 per lb.
Half-barrels, 350 lbe.................... 0 031 per lb.
Kegs, 160 lbe................................ 0 03* "
2-gaL pails 25 lb........................... 1 25 each

“ - 38* lbs........................ 175 "
2-lb. tins, 24 in case, per case.... 2 40 
5-lb. "12 “ “ ....2 75
10-lb. " 6 " “ ...2 66
2Mb. “3 “ " .... 2 60

Tea».

8XLADA CEYLON.

Wholesale. Retail.

Brown Label, I s, * s .................$0 25 $0 30
Green Label, I s and * ».......... 0 27 0 35
Blue Label, l’s, * s. *’■ and i s 0 go 0 «0
Red Label. l a and * ’x.............. 0 86 0 50
Q ild Label. fa........................... 0 44 0 60

LIPTON 8 TEA

Blue Label, *•■........................... 0 21 0 26
Orange Label, l'e and *’■ __ 0 23 0 80
Brown Label, l’e and A ....... 0 28 0 40
Brown LabeL is .................... 0 80 0 40
Green Label, I s and *'s........  0 86 0 M
Bed LabeL *'■........................... 0 4P r 60

LAPORTE, MARTIN A OIE, LTD.

Japan Teas—
Victoria, hf-o, 90 lbs........................... 0 35
Princess Louise, hf c, 80 lbs............  0 19

Ceylon Green Tea»—Japan style—
Lady, cases 60 lbe................................ 0 18
Duchess, cases 60 lbs......................... 0 19

BLUE RIBBON 
TEA OO. .TORONTO

ft 1 DOW AYS.
London, Vancouver, Winnipeg and Ceylon.

Wholesale Retail
Yellow Label, l’s..................... 0 20 0 26

" “ fs...................... 0 21 0 25
Green Label, I s and *’s.........  0 24 0 30
- .......................fi.Blue Label, l’s and 1___
Red Label l’ftiB.is and j 
White Label, 1 
Gold Label 1 e

» LabeL i ____
B

l’s and is..........  0 25 035
l’s.é’s.is and *’s.. 0 30 0 40
il, Is, is and fs.. 0 36 0 50
1 s and *’■......... 0 42 0 60
sL is ana is.........  0 65 0 80

Indian Tea

Wholesale Retail

Pink Label l’sandfs 3°c- 
Gold Label l’s and * s 
Lavender Label l’s and *'■
Green Label l's and *’s

40c. 
35c. COc.
42 c. 60c.
50c. 75c.

Thomas J
Lipton

76 Front St.

is...............0 70
is.............. 0 55
is.............0 44
1 lbe. 4 *a 0 

is...................;0 38

.mixedToronto.

H*t’r r~"-plTT
1 lbe, * *s. 0 35 

llbeTW...Packed in air-tight tins only.
wholesale retail

Green label, l’e only................ 0 20 0 25
Blue " * s and l’s ..... 0 24 0 30
Orange" is, *’e and Is .... 0 30 0 40
Pink " Vs « l’e, tins .... 0 35 0 50
Red " Dominion blend,

isandl’e................................. 0 44 0 60
Gold “ Afternoon blend,

*’s and l'e................................ 0 60 0 70

MELAOAMA
TE 1.

MINTO BROS.,
65 Front St. East

Wholesale Retail
1 on 
0 80 
0 60 
0 60 
0 60 
0 50 
0 40 
0 32 
0 SO 
0 30

We pacx Japans in all grades at same 
prices. We pack in 60 and 100 lb. cases. All 
delivered prices.

« EYL0N TEt rtvj tot
tfMtitw vteva-

ngn* ft VnS» wmfttS

Ceylon Te», In 
1 Mid 1-lb. lend 
psoki*ee, blfcok 
or ml»d.

Bln.lnbel.li.................... «0 *6 F il

Bled Libel, 14b- retell et Ko............F *>
" " H*. “ " ..........  on

Bine Libel, reud it He....................... OH
MST :: St::::::::::::: iS83«B* " !S

5 SS88

3 5---= $

«jp-.ÎS

ssisSf

THOMAS
WOOD t OO.

Montreal and 
Boston

wholesale reta 
Wood's Primrose, per lb.. .. 0 40 0 60

" Golden Bod......  0 35 0 60
" Fleur-de-Lis........ 0 30 0 40

Pack in *-lb. tine. All grades—either 
black, green or mixed.

lobeeeo.
THE EMPIRE TOBACCO OO., LIMITED

Smoking—Empire, 4s, 6e, and 12s.... $0 46
“ Amber, 8s and 3e............... 060
" Ivy.Te.................................... 0 50
" Rosebud, 7 s.......................... 0 16

Chewing—Currency, lie. and 6*s.... 0 44
" Old Fox, 111........................ 0 48
" Bnowahoe, 6k.................... 0 61
'• Pay BoUTY*a.................... 0 56
" Stag, 10 os.......................... u 45
" Bobs, 6R and 1*............... 0 46

" 10os. bars, 6k.... 0 46
M Fair Play, Is. and US .... 0 53
" Club, 6s. and 13l............. 0 46
" Universal, 18s.................... 0 «
" Dixie, 7x............................. 0«

JOB. OOTB, QUBBBO.

Cigars, per thousand.
Cote’s FineiOheroote, 1-10.................... $16
V.H C..1-#.................................................... 35 00
8t. Louis (Union), 1-10...............................  83 00
Champlain, 1-10............................................ 38 00
El Sergeant Premium, 1-20—1-40 ......... 86 $0
J. O. Cl, Havana P. Pinos. 1-30.................  78 00

Out tobaooos.
Petit Havana, *, 1-13—1-8................ 0
QueeneL 1-4,1-Y.........................................0

M 1-0............................................. $
Cote s Choice Mixture, Mb tins............... 0

" Mb M ............ 0 7|
" " 14b M ............ I

Veterinary Bemedles.
W. V. YOUVO

▲tnorbln^nerdos................................ $1* 0#
AUorblne Jr., er down......... ....... I H

Teest.
Bowl reeet, S don 6 owl pkg..........F If
CHueUi eteee week I dee. I» ewe .. 1 H
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THE CANADIAN GROCER

SALT
ALL KINDS

ATTRACTIVE 

DELIVERED PRICES 

GLADLY SUBMITTED

VERRET, STEWART & 00.
UNITED

MONTREAL

Yellow Peaches
In 2*8, 3's or Gallons. Light and Heavy 

Syrup, also Standards.

We are able to supply you this year 
with the best goods that have ever 
been packed.

We have just installed a most up-to- 
date system for peaches solely, 
which embodies the most approved 
Californian ideas. Our quality will 
surprise you.

What about Your Order 7

Place it now. We will ship after a 
while if you wish.

J. H. WETHEY, LIMITED
ST. CATHARINES

PACKERS OF LAUREL CAMMED GOODS

Empire Brand

I beg to inform you that the wholesale 
grocery business I have been conducting 
for the last few years under the 'name of

LUCAS, STEELE & BRISTOL

will, on and after the first of September,
1908, be conducted under the firm name of

4 Free Phones
USE THEM FREELY

CEO. E. BRISTOL & CO.

who solicit from the trade a continuance 
of their esteemed favors.

GEO. E. BRISTOL
Hamilton, Ont.

—


