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" Introduction

Today, as seldom before, the impact of Canadian policies and activities
is being felt in the United States. Public interest and public uneasiness have
mounted because of the energy_probl'em. and a host of highly sensitive actions.
These include the barring of the Taiwan athletes frc;m the Montreal Olympics,
the curtailing of the Canadian operations of Time and_thé Reader's Dig’e'st,' and
the blackout of U. S, | television cdmmercials nofth of the border.

The clichg that Américans do not care much about Canada is less valid,
but it is still 1;rue that America;ns know very little about rhoderh Canada, its_
government, economy, and culture. |

This ié not to say’ that the U.S. media carry néthing about Canada. Many
newspapers are, in fact, searching out such material and the appetite seems to
be growing on what it feeds -- not neces sari_ly the best food. Summing up the
problem, Alan K. Henrikson 6f the Flétcher School of Laﬁv and Diploﬁmacy, gsaid:
""T'o question the Afnericaxi man-on-the- street about His knowledge of Canadiana,
as was recently done by an interviewer of the Boston Glt;be, is to expoée an
embarras sing want of specific information. Suéh parlticulalr facts as respondents
do produce, ..are likely to be trivial and supe'rfiéial. . . . Profound and lasting
interest in Canada, based upon a éolid foundation of prior knoivledge and under-
standing, is rare among Americans, even those‘s.pe'_cializing iﬁ the study of
international affaiz'*s.. "

The need for ready access to fifst-rate in-depth matel_'i’al about Canada

makes the role of the Canadién public affairs officers in centers throughout the
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United States increasingly significant.

This pa'per was c¢onceived as an aid to Canadian government persopﬁel in
understanding the regional variance in Arnerican media aﬁd iﬁ gauging the
"appetite'' of the American média for information on Canada.
~ The reader will find in the treatrnen¥ of the differentltypes of media attention

to the differences including those associated with geography. The reader will
als'o find réle%vant discussion on access to thev different media for information
about Canada. The discussion is not of the ""how-to-do-it'" type but it should
provide some reminders or some new insights on how those of us with information
to communicate can best do so.

New Yprk. N. Y.
November 1976

Editors:
Michael W. Moynihan
Jacqueline Schiller
*‘ Alan R. Stone
John Stuart, Jr,.
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I - National Print Media

The United States is singular among large advanced nations in that it
lacks a truly national daily newspaper of newspapers. Japan, with about half
the population of the United States, sells abouf 50 percent more papers per
capita but has only one ténth as many individual d;ilies. | | |

The Séviet Union does éven better. Moscoﬁr has less than five percent of
the country's pdpulation but newspapers edited there account for almost 90 per-
cent of national distribution. In the case of Tokyo, the figures are a.bqut 10
percent of the population and 70 péréent of distribution. London, with about
14 percent of the popuhﬁon, accounts fqr 70 percent of the nation's dailies.
The closest the U.nited‘SAiat.esi has to nation#l newspapers are the New York
Times and the Washington Post. Yet New York City a.nlea}shington, D.C.
account fo.r.é.bout 6.6 'per‘ce'nt of the nation's population and the Times é,nd Post
provide only 9, 6 percent oflda.iiiee distributed in the nation.

The other ''mational" néi;vs’éapers are the 'Wai.l'l 'Street. J'ourna.l, with its
emphasis o.n busineaé and fit'ianc;el:.', _ai1d the Christian Scien;:e" l\.donit'o.r with its
modest circulation.

The reaéons fbr the lack of‘ce‘ntraliiati.on are va.ried' but technoiogy is no
longer one of them. It would be quite possible to .emula.te the Rue-sians, despite
some gap'é in technology and some union consideratiqng. if there wére compelliing
reasons to do so.

Data reviewed in our report seem to dowﬁp‘lay-the sigﬁificance of the national

press. An unusual (though n;é.r"r"ow‘) study of .selected newspapers by the Rand
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Corporation showed that among 46 editors surveyed, 16 read the Times, 10 the
Journal and only five the Post, Moreovgr, the editors who read the Times were
iikely to also read the others.

Our personal view is that the New York Times is more inﬂuential than
available data Qould indicafe. There is a maxirn' in buéiness that "'If it hasn't
appeared in the Times, it hasn't happened, " A

The influence of the Timés on the media and the nation is felt in many ways.
First, it is the sole source of rﬁuch reporting. The Timés regards all other
newspapers and the wire services as training ‘g_round_s for its correspondents,
Thus, it was most upset by the lead of the Washington Post on Wate;‘gaté stories.
To the extent the view the Times takes of its pre-eminence is true, all good
reporters and editors have the Times in mind as th.ey go about their work. They
may never use the reports of the 'fimes on what is happening behind the Kurdish
lines in the Middle East or behind the ciésed eighth floor offices of the State
Department, but they fnight like to be thefe some.day.

Much of the unique coverage of the Timés -- including news of Canada -- is
inﬂuenﬁal'in how other pu‘bliéatiqns assigﬁ sfo’ries. '-I‘his‘ is noto_riéﬁsly true in
the case of the weekly and rﬁohthly peribdicals. |

Moreoever, the Igrowth.of the newspaper news syndica;.tes ensures that maﬁy-

: oo ' :
Times storiés -- including less spe_cfacular ones -- appear in regional news-
papers and even the émall dailies. |

What is true of the 'finﬂeé is true to a lesser degree for the Washington Post,
particularly when it comes to s'yndi‘ca.tion. The Christian Science Monitor has

a small but impressive following. The terms "Euromart'’ and !'Eui-odoilar",
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if not invented by thé Monitor, were certainly pbpulax-'ized‘ by it. The Wall
Street Journal, with its regional editi.d:;s (that don't vary in content gre;tly) is
the chief source of what the paper éallé "stand-up" stories, i.e., they stand up
for some time. This is because the poliéy ahd capa‘bilities of the Journal allow
fairly lengthy and deep research'into its front and back page stories.

As we know, these national papers carry more new.s of Canada than other
papers. Most of it comes from reporters (their own or those of the wire services)
stationed in Canada, We imave no dat;. to indicated that the New York, Chicago
and West Coast editions of the Wall Street_ Journal devote more coverage to longi-
tudinally adjacent Canadian regions but discussions with editor‘s suggest this is so.

The prime access to these publications fof Canadian officials is in Canada,
in Washington and in New York -- probably .in that order. |

Endless sessions afe held by public'relatioﬁs societies on the means of attract-
ing the attention of editors and writers on these na.tiona.i media. Our ﬁersonal ex-
perience is fhat a ''"parley" approéch is valuable, More so than the wires with
ltheir immediately intenlse.'but négligible long range memories, the'na.tiolnal media .
are retentive. Editors ta.ik to each other and read each qther_'s work, This is,
of course, most ti'ue within the publications but to differing degrees aéroé's them, '
e.g., the Washington;bureau of the Times :;.nd the Washiﬁg’gon Post.

We have seen ca.e‘eé where a Wall Street Journal story that originated in -
Chicago and ran natibﬁé.lly *_st.r.as first suggested by the head of its Washington Bureau.
All these papers havedsome région_al wri‘te'rs.' The Times has a network of cor-
respondents and stringers across the country within easy a.cceés of every Canadian

consulate. The value of personal contacts with bureau correspondents and
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particularly with stringers is very great. | The Times makes a strong effort to
appraise the work of its stringers with an eye to dropping them, using i:hem more,
or considering them for staff posiﬁions. Unlike direct-hire correspondents, the
stringers are easily contacted an& pleased by the attention. _Quﬂ:e f,réqﬁentljr,

a stringer in a more parochial r.egion will welcome the épportﬁnity to work on a
story with possibilities of national distribution,

As a veteran Cz;.nadian Han& in Ameriéan press relations said, ''the iptensity
of our relationships in every aspect of hu:.ma.n endeavor, and at every level of
pelitical, economié and social activity is surely quite unique among the nations of
the world." This fact offers the Canadian ofﬁcial unusual opportqnity to stimulate
coverage of‘modern Canada in the na.tiénal press. Both major and minor #ctivi-
ties in Canada may have a counterpart in the United States and be "fit. to print!'.
An example that comes to mind is 'the experience of C;,nada in dealing with ad-
justment assistancé for foo‘;wear workers unemployed because of imports. Such
a story could arist;. from a.n'A.rnerican cérrespondent in Canada but it4cou1d also
be stimulated by tﬁe Canadian in Boé‘ton where the plight o'f the‘Amer'iCa.n foétWear
industry is' a matter of high ;&:oncern. |

Other examples of é.na.la.gous issues in the United States éﬁd Canada in.clud'e
rnedica.i ca;re, conservation, labor relations, immigration,Aeth'nic enclaves., Dis-
cussions with _correspondents of national media m areas where any of these issues
arise could have a i)airley effect in producing positive .stdri__eé that would help im-
prove Ainérica.n perception of Canada as .a unique na.tidn, é:ne in conscious transi-
tiqn whose culture and péliéies are deserving of more infoMed and thoughtful

consideration.
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In dealing with the national press at their headquérters, an important distinc-
tion from most media is that they still have specialists, The decline of the weekly

""all inclusive'' periodicals and the rise of specialist publications in their pléce

has not yet occurred in the case of the dailies. Readers might subscribe to a

number of periodicals to keep abreast of peo;'jple, fnoney, science, investments, -
sports, sex and the like. They still will turn to the daily neWspa.per for up-dates
beyond what the electronic media can provide. Thus, it is a productive practice
for Ca.na-dia.n government offic;ia.ls to know who the specialists are and to keeﬁ them
in mind as contacts for coverage. This -is true even for-défensive reé.éons. When
economic moves are taken in Wgshington, the"I_‘imes, Posf and Wall Street qurna.l
correspondents will be under pressure to file a quick story to meet déadlinés and
the competition of the wires. The value of having an immediate Canadian reaction
from Washington rather than a day late f:iorn Otta;wa is obvious but it \f;ill not happen
unless the trade ISpe'c'ialiat on these papers thinks to call a ‘contact in th'e Embassy.
'i‘his is true to a lesser degree where the bureaus are located but it can happen
if there are geographic considefations such as commodities for‘ Chicago or Minnea -
polis, or shipping in the West and Gulf po‘rts.

The bureaucracies of the national press are subtle énd shifting:. It would be
difficult and probably »unpr.ofita.bl_e for any but -a few Canadian ofﬁciala to attempt
to stay abreast of.ther‘n. Yet, sozﬁe changes should be recogniéed. The Times,
for example, is increasing its feature coverage. This trend has been going on
for some time and culminated in the special sections on entlertainmenkt and "liviﬁg”.

The business and financial covérage of the Times has also been changing in the

direction of more critical -- even'adversary’ -~ treatment of established interests
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whether thejr be corporaﬁons or trade offices of foreign countries. This may
or may not bt_e more responsible -- or more profitabie - journalisfn, bﬁt it means
that many of the correépondents who had years of experience and the ‘knov;riedge
gained in that expe‘riencé are being by-pas_s'ed fof- wfiters'who are not suspected
of cronyism with the institutions on theif beats., |

It is interesting that the .Washingtdn corfespoﬁaeht for the Monitor recently
told a panel discussion that he was pleased to have shifted from the Times to the
Monitor because he now had more opportuﬁity vto report on some of the good news
in the world. The emphasis on confrontation in the national media is a prol.:slem.
for all those responsible for ‘dealing with the media. We mention the advice given
us by one editor not to mix hoqkey with the price of oil. Yet, it is certainly worth-
while to have a file in mind of pot‘entially positive stories with the thought that one
good turn deserves another. When a Canadian official has bbeen helpfui in obtaining
data or responding to a troublesome story, the; cfedits that have been accumulated

can help in approaching the outlet'with a positive story,
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I - Regional Print Media

The importance of regional public affairs officers can ha'rdly be overestimated
in a counti'y iike the United States where there are more than 1, 700 dain news-
papers with a total éirculé.tion of over 60 million,

It is estimated by £he A:ne:lican Newspapers Publishers Association that 77
percent of all adults, 18 years of age and older, 1;ead a daily newspéper.

According to the samé survey, ''Newspapers in the United States devote rough-~
ly the same proportion of iterﬁs to state andlc;gal néws that they do to international
news.,..As to the number of.items o-n a given topic, the most striking difference
between small and large newspapers is in th‘é business and finance category."

A more coﬁpréhensive .a;nd deté.iied tréatment of such specialized news by
.the larger papers applies also to il1te1;nationa1 news. The largest amounf; of
thoughtful, infofmed matérial oAn Canadian‘affaiz.'s appears generally in the New York ]
Times. The larger metropolitan newspapers, which also tend to be those subscrib-
ing to at least one an:i p'robably' gseveral national news serﬁces, tend to follow the
exa.rhple of the Néw f‘or’k Times, Thus, the public in those rpgions in the United
States servéd by largg dailie.s is more likely. to 'rea.d more news aboui Canada.

Social critics have long been giveﬁ to decfying the growth of uniformity in the
United States, but diversity is still a distinguishing féature of the American media,
particul;rly the press. Nevei;i;heless,' the highly re spect.ea Twentieth Century
Fund announced this year that two of its fori:hcoming studies would docﬁment state-
ments that "The history of the dai]y i::ress in the United States has been one of .
pfogressive monopolization for at least six de_cades. ...'" and ", .. the ovérwhgl_ming

majority of newspapers and television stations do not seek out news for themselves
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or even shape it, They receive the bulk of their news from two national wire
services,' We will have to wait for the stu&ies. |

In the time avé.ilal\alé to prepare this report, it was impoésible to do a first-
hand survey of the regional areas of the United States that are discrete in terms
of media. OQur fairly thorough review of the literature was of some help and we
have drawn on our own experiences and w;ittén and teiephone in';erviéws wifh
edit.ors and. other experts.

This overviéw is inteqded to help Caﬁadi;n officials who have reason to deal
with the media _i:o maite decisions about priorities and ﬁeculiariﬁes in the regions
to which they are assigned.

We discovered that in initial contact with influential editors there w.as a reluc-
tance to agree that the-'Bostbn area; for exarhple, was any different .tha.n Houston.
This reluctance fell away quickly in further discussi;:xn.

One factor common in most regions is the large number of print and electronic
media that are potential outlets for a Canadian official responsible for explaining
a Canadian position on sensitive matters or sﬁmulating covérage of modern Cana.da.
Most major areas have a few key media, a regional newspg.per,b one or more local
papers, wire services, and radio a_nd TV stations eithe-r_ indépehdent or with net-
work affillia.tions. .

QOverall, tﬁei‘e are only 10 newspapers in the nation witﬁ circulations in excess
of half a million. Thé;e are 36 with circulations in excess of 250, 000, We believe
these are the priority concern of officials dealing with media.

The priority a;signed to these newspapers is based on some well-known con-

siderations and a min'iber_ of revelations from recent, thorough studies. The first
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fact is that newspapers have épace -~ not much' spa.c.-e: eorﬁewhere between 80
and 90 percent of copy rece‘iw}ed from normal sources such as wires an& press
syndicates goes iﬁto the wastebaskets. But they ha;ve far more room for news |
than the commercial electronic .rriedia. They also have staff, normally more
cosmopolitan in outlook than those few oﬁ the elec.tronic media, A Another interest-
ing reason is the indication that TV .viewing drops at a certain point near the top
of the education-income level. All surveys show a clear correlé.tion of TV-
viewing and newspaper b‘uy-in‘g with improved life-stﬂe. Ben Bagdikian wrifes:
"The statistical evidence is that as people get more education, 'rnove}into white
collar jobs, earn more monéy, rea‘ch the 25 to 55 age bracket and settle in urban
aréaa‘, they develop é, greater appetite for news, And thgs‘é characteristics have
been the historic trend in the American popula.tion. " |

' There is a catch, howeyer, near the top of the scale:. both TV-watching and
newspé.per buying sla‘cken, but much more. s0 in the case of television. The
reasons.a.re debatable But it ié obvious that busy, success_%ul people have less
tinie to stare.ata tub'.e than a day-labor;:r. | iThey alslo like what they see lels.s.
'i‘here ig also a éaturlation fagtor. Sur\'rey.s shbﬁ that two hours a day spent on
news and news-like information is very‘high and would méan a maximum absorp-
tion of 120, 000 wor'ds“ of print a day. Major newspapez;s ‘aiready preséht readers
with that muéh eyery;day. | Thus, the most influential members of a community
are more likely to Be reached with a news' item i_ﬁ_the preés thé.n_through ansr

other mass media,
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In the following secﬁon, we present descrip‘tions' of the newsi:#pers with
circulations a}bove a gua'rter million and with circulation areaé suff'icieﬁtlyv largé
to qualify them as regionai new.spa.pier s. Along with the national media, these
newspapers are essential fo the goal of brinéing more news of Cana;da and more

positive news of Canada to the A:rierica»n public.

California

The Los Angeles Times is the. dominant newspaper in Southern California
and might even qualify for a place von the national media list, Its news syndicate
is.sufficiently inﬂueqtial to make the Times a.n.irnpbrta.nt generator of news na-
tion;lly. It has a relafi"vély large and respected foreign s_ta_ff.‘ The Los Angeles
Times is included in the Time Magazine listing of the 10 best American dailies,
partly on the basis of work on Wafergate by its distinguished Washihgton‘Bureau.
Also, the Times is an excellent oﬁnibus newspaper by'cc;:nw}enﬁonal standards.
The Saturday Review listing of superior newspapers includes the Los Angeles
Times .- but at the Botfom of fhe list, nﬁmb_er 15. The Scholastic Magazine,

another significarit rater of newépapér 8, places the Times in exactly the same

'po sition.

Competing with the Times is the Heralci Examiner, 6ne of the femnants of
the Hearst emi)ire. 'Mor'e signifipant compétitioﬁ comeé from the’vibrant subur-
ban new§papers'that cater to the widespread .'and'. he'tefog;er;eous portion of this
curious part of 'A.mer;ica.v -Innovations in manners, morals-’a‘,nd.é.pparel are common-
place in California. They also occur in ‘communi.caﬁons, Sut less in the "I‘imes

and the Examiner than in the broadcast media or the suburban press.

T
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One feature of this innovativeness has been an ;enlarged appetite for news of
all kinds, It was in Southern California that television began competing for
viewers by greatly enlarging the amount of time devo"ted to news, (In recent years,
there has Been some contraction as costs got out of hand, ) Another area of inno-
vation has been in the installation of modern r'nanégement, electronic news handling
and printing technology.

There is, of course, a substantial body _of Cénadia.ns living.-in the Southern
California area and, although our respondents say that these Canadians now t}hinkn
of themselves as Americans and are not a factor in the selection of news, this
view ébuld be challenged. It wovuld cefta.inly bé wo'rth*.while to find out more about
the significance of the resident Canadians in all parts of 'the‘United States, God
knows, every other ethnic grdup in America has _con.f_ogndgd predictions of total
absorption into the Amer.ic’an‘soéieta.l méipstream. H'ome tiés, at least of senti-
ment, are strong.

The s‘ubu'rban newspapers have built their strengths on_local coverage but
our exchanges wifh their seﬁior éditbrs and .our scanning of contents suggest a
growing desiré to Brgak out of a provincial role aﬁd éelebrate mé.turity with more
national and interné,tiona.l news. They will send reporters a long way, even over-
seas, for a local angle, (After 5.11, the ouﬂ‘:aa.c‘k. of California prdduced such nation-
ally celebrated writers as William Randolph Heé.rst, Jéck London and Richard
Nixon.) The Valley News of Vap Nuys, Caiifornié., with a circulation above a
quarter million is as large as mést of the majof regional newspapers.

The San Francisco Chronicle would also qualify as a regional paper by its

size and influence -- an influence that has gone up and down in recent years as
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the paper fights for survival.

Denver

A traveler coming into Denver's airport, situated oﬁ its level plateau surround-.
ded by the Rockies, is usually surpriéed that a..ny city this significant couid be so
situated.. Yet the circulation area of the Denver Pc;st spillé over on both sides of
the Continental Divide and it is read by the deep thinkers who come. from across
the nation and the wo_rld for mental setting-up exercises at Aspen and by the Air
Force Academy faculty and cadets who will someday lobBy Congress for funds
for future ﬁ-l bombers and the like, In fact, Denver has the largest complex of
federal offices outside Wa shing’ton, D. C.

The Rocky Mountain News, a Scripps-Howard paper, provides substantial
competition to the P-ost, but its only outside link besides AP and UPI is the
Scripps-Howard News Association, wl'w.i_le the Post uAsesA the New York Times syn-

dicate and the ‘Chica.go Daily News Service.

Washington, D. C.

The Washington' Post is cqvéred under né.tioﬁa.l n;edia, but Washington at the
time of this writing is stili :served by _the:totteA:ring Evening Star. The fortunes of
the Star, which in the la..stA tw'o decades has absorbed the once venerable Times
Herald and the Scripps-Hov}'aArd tabloid, th‘e> News, have steadily deteriorated de-
spite the partiality shown to it by the Nixon Administraﬁon and its brief monopoly
during the pressmen's strike at tHe Washington Post, In an effort toA survive, the

Star has turned on the one hand to sensationalism and, on the other, to improved



G mem o A At e
e

-16-

in-depth reporting. Thus, it offers some poséibi_lity for coverage of Canadian

developments on the grounds that such columns would be a cachet.

Chicago
The staid old newspapers of Chicago have been going through the usual middle-

age crisis and are coping rather well, The Time Magazine survey of t§p dailies
‘cited the Chicago Tribune, pfoﬁably on the basis of improxlrement since the demise
of Col. Mcdormick, the last of the old press lords. The T.ribune has béen doing
more thaﬁ vits share of investigative reporting, which can be a pain for those con-
cerned with seeiﬁg more conventional news coverage. Quite recentiy the Tribune
substantially enlarged and upgraded its business and financial staff, offering
worthwhile opportunities for the placement of news about Canadian developments.
The .Tribune is ranked number 9 by the Saturday Reﬁew and also by Scholastic
Mapgazine,

The Chicago Daily News and Sun Tifnes have long offered a disﬁnguished al-
ternative to the Tribune. While housed in the same building, and both owned by
the Field family.- a serious effort is made to keep their identities separate. They
are ranked below the Tilibune by the Saturcia.jr Review and by Scholastic Magazine.

These‘ two Field publicatione;, as well ag the Tfibur;e, publish a vefy large
number of speéial editions, ranging froﬁm tourism to family'fun. The emphasis
on travel offers substa,ntia.lk opportunity fof Canadian coverage, and the editors
we contacted feel they are doing a goc;d job with covering Canada, which they
readily describe as a changing and theréfore i‘nteresting country. Special subur-

ban editions increase space'availability for features.
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Chicago is an important center for the minority media whose concern with
Canada was enlarged by the Canadian Qlympic Coin campaign featuring Jesse

Cwens.

Des Moines

The good people ofA Iowa think of themselw}es as the most educated in America
and they are as proud of their big newspaper as of the new civic theater in bes
Moines.,

The morning Register has more than twicé the circulation of the evening
Tribune, but both are arﬁply served by wires, syndic_a'tes and news services.

Cne editor commented t_hét ''lowans know th;at our prairies run through neighboring
states and into Canada. " ‘Here again the analogous conditions between the United
States é.nd Canada in so many mé.tters are a factor in the coverage of Canadian
developments, The Cowles family of Des Mc->in’es, and Minneapolis, is a major
newspaper dynasty that works at its businéss in both the editorial and management

areas,

Baltimore

Poor Baltimore would be poorer still v?ithout its grand old dowager of a news-
paper, the Sun, Memories of Heﬁi‘y L. Mencken, however, cannot aiter the fact
that the Sun barely makes it in the ;afegory of regional newspapers, Its circula-
tion area is substantial, partly because its only comp'etitors-to. the east are the
DuPont-controlled daily dreadfuls of Wilmington, Delaware. It is overshadowed
to the southwest by the Washington Post with its superb coverage of suburban'.

Maryland counties, Despite its relatively small circulation and limited prospects,
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the Sun has always been distinguished by the quality of its national and inter-

A : ‘
national coverage. It maintains one of the best Washington bureaus in the nation
and is ranked number 11 and 12, respectively, on the Satur‘day‘ Review and Scholastic

Magazine honor rolls,

Boston

""We don't have a tremendous appetite for Canadian news, not a lot of inqui-
ries...Boston is the Athens of North America... There ig an increased cultural
awareness, we do have a working relationship wiﬂ; the CBC...we receive films
of the eleqtions. ..a large Frehch Canadia# population, but not a lot of homeward
ties, "

These comments of a Boston editor are typical of tﬁe fashién in which media
people first told us there was little regional difference apd then proceeded to say
how much there was.

How the Boston papers curréntly have time to cover anything but school in-
tegration may puzzle some, but the high quality of the regional newspapers ig un-
questioned. Even the Heérst Herald Ameriéan is sorhething of a star in that
chain, It uses the New York Times éérvice and is proud of its Pulitzers and
other awards for distinguished journalism.

The Boston Globe (selected by Mobil aé an loutlet for its counterattack cam-
paign) is one of the 10 papéré cited by Time Magazine and coﬁsiders itself as
serving much of New England., The fact is, however, that.New England is prac-
ficaily saturated with estimablé local newspapers anﬁ, from the Canadian point

of view, attention cannot be limited to the Boston dailies. While New England
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and Southern California may represent geographic a.nd other extremes, they have
much in common in the media situation.

Although of national circulation and inﬂuénce,— the Christian Science Monitor,
church-subsidized and with a distinguished staff of -foreign and Washington repért-
ers and much serious commentary, is also of régional importance. .It gives ex-

tensive coverage to Canadian and hemisphere affairs,

betroit

The New York Tinies recently reported in a first-rate, second front page
story that there is nqthing the afﬂueﬁt folk of Detroit like to do more than to visit
Toronto, Downtown Detroit may well be non-resuscitable, but the Free Press
.and‘News still do well. The Free Press is distinguished By its large number of
special editions, ideal outlets fo_r feature stories on Canada. And the News is
one of the few American da.il.ie.s that use the service of the London QObserver., A
Detroit bréadcaster told us, '"We're conscious of Canada, but we look to the U, S,

in terms of the people we reach....We do try to cover Windsor but its population

is 1/30 of the Detroit metro....If we gave it a third of our broadcast we'd lose

our audience.... Frankly, we don't get that much Canada on the air...auto indus-
try stories, cooperative Detroit-Windsor ventures, ..possible desire to do more."
Perhaps as a rest from their grim realities, the people of Detroit love their

sports and are quite current on Canadian athietics.

Kansas City - ' '

A visitor has to look around a bit, but Ernest Hemingway's old desk in the

Kansas City Star is still there and the'half-‘cehtury influence of the late editor,
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Roy Roberts, is still pﬁlpable. The re’ceﬁt Republican Convention broughj: some

of the attractions of K;nsas City to the attention of the rest of the nation and
perhaps told how. this relatively sﬁall city in terms 61‘ population haé a wide-
spread metropolitaz;l and surrounding farm belt area served by the Times and
evening and Sunday Sfar. Again, these commonly-owned morning and evening
editions make an effort to ﬁlaintain séparate ideqtities, the circulation of each
being roughly comparable. The newsp‘a;pers publish a large number of special
editions with some emphasis on tourism, and much on agriculture and agribusiness.
The Sta.r. makes thg Saturday Review and Scholastic Magazine merit lists, ranking

14 and 11 respectively.

St. Louis

St. Louis is graced by two newspapers that cover a large circulation area.
The major competition is faix;ly distant, with Chicag‘o the major competitive news
center across the corn belt. ‘Both publications receive a wide range of outside
news sources and bbth rely heavily on special editions.,

A member of the Newhouse chain, the Globe-Democrat has the higher circula-
tion of the two and claims to reach "re.-,spons.ive readefs including some of the
best inveators and best buyefs. es.' Itig the m'o':ning daily.

The Post-Dispatch is le:oud'of the five Pulitzer prizes the newspaper has won
and the 11 that have gone to vst_a‘,ff members. Its.publiaher is Josgph Pulitzer,_ Jr,
Its editorial page is renoivn‘ed.- o

There is an ebullience in Sf. | Louis that, to some degree, translates itself

into the desire to be considered more ‘cosmopolitan, witha corréspondingly
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greater interest in n;tional and intérnational news. 'fhe Post-Dispatch raﬁks
number 4 in botﬁ Saturday Review and Scholastic Magazine. .For sofne curious
reason it is not so recognized by 'fime Mggazine. |

The paper according fo John C. Merrill in The Elite Press is committed to
""solutions through negotiations .of international disbute;." It always opposed Americ-
éan intervention in Vietnam. Adlé.i ‘Steve:nson said, "My viewé on the Post-Dispatch
are simple, I .regard it as one of the best papers on earth. I have read it all my

life and as long as I live, I intend to go on reading it. "

Both papers have outstanding Washington bureaus and frequently as'sign cor-

respondents to cover international events.

Newark

| If the Star-Ledger were not publiéhed in Newark this entry would be called
""suburban New Jersey.' New Jersey has a host of excellent suburban newspapers
and its relatively affluent popule.xtio‘n'. is targeted by special. editions of the New York
Times and the New York Daily News.

Still, the Star-Ledger survives as the flagship paper of the Newhouse chain.

It is probably a neglected outlef for coverage, particularly international éoverage.
Newark with its neighboring Elizabeth City is the leading port.in America and
international trade helps keep the region alive.

} Although the papers are not included in our regional press category for cir-
culation reasons, New Jersey's capitol, Trént.on, has two p'apers o.f significant
statewide and regional influence. The evening Times, with a Saturday m‘orning
edition and large Sunday Times-Advertiser cifculation, is owned in part by thé

Washington Post whose publisher, Katherine Graham, big lady of American pub-

lishing, is chairman of the Times board. The somewhat smaller tabloid,

——— e et — = e
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Trentonian, is a morning and Sunday paper in which Time-Life is reported to.
have stock participation, Both seek coverage far afield but with some kind of

New Jersey angle.

Buffalo

The confidence of the Canadian government in the future of Buffalo as ex-
pressed in its elegant consulate should be welcome to the people of that region.
Qur experience is that Buffalo is greatful for any attentioAn it can get.

The Buffalo News has a problem with its circulation area because of the
prc.)ximity of R0chester and Buffalé's mdrning paper, the Courier-Express, can
only be cqnsidered regional in the case of its Suﬁday edition,

Spokesmen for both papers thought they covered Canadian affairs well and

- they were s'itigular in their awareness of developing tensions between Canada

and the United States, perhai)s not surprising for the jumping-off place of the

Fenians,

New York
| The ﬁew York Times has béeﬁ treated under 1.:he-h'eadi‘ng of national news-

pa.pel;‘s.. |

The New York Daily News has the U, S, record circulation of almost two
million daily and three million on Sunday. Under editof Michael O'Neill, it has |
become one of the most impres'give new’spapérs of its kind in the world. The
News was always lively, brilliantly edited, and fesponsive to the interests of its
audience. Prior to O'Neill, however, it was not terribly serious. In recent

years, the News has embarked on a program of enlarging its capsule reports on
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major world developments, The selection.. the writing and headlines are quite
superior.l vThe Daily News qualifies as a regional new'spaper less in te?ms of
geography than in the large number of people located in the metropolitan New York
area, Its special editions fo_r the different boroughs and for the Long Island
counties and the New Jersey area all carry a high mark of editorial excellence.

Publicists tend to feel that stories in the Daily ﬁews are of small consequence
because the readership is largely thought of as working class with no particular
interest in public affairs. We believe this judg'ment is probably unfair to the
News and to its readers. The one-page financial section of the Daily News covers
a surprising amount of data -- tighter, better written and better edited thap most.

The discipvline of maintaining the unique quality of news coverage does not
make access to its columns an easy matter. Yet, the results are well worthwhile,
On policy matters, it should be kept in mind that the New York delegation to Con-
gress is. prc;bab_ly as much concerned with what appears in the Daily News as with
any of the other papers in the region. |

There is a tired joke about a rumor that borothy Schiff was going to start an
afternoon newspaper. It is unlikely thatanyone is going to start one and New
Yorkers will have to do ﬁith the New York Post, Its late editions are the first
gource for closing stock market prices, The Posf, with its circulation of over
half a million, is read faithfully, perhépa faute de mieux, by middle ¢lass New
York. In avd4dition to a traditional Jewish readership, it has‘ a lérge Hispanic
following. Its news content is slim and tends to drop off after the major stories
to local features of a more sensationél type. The Post does have superior cover-

age of the U.N. with heavy attention to Mideast issues., The Post has an unusually
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large number of special editions with emphasis on travel, mostly to nearby and
southern rgsorts. There are certainly opportunities for Canadian feature stories.
Unfortunately, the copy that goes into these specials is of an uneven, puffy quality,
apparently written in tanc}ém with the advertiséments.

By circulation, the Long Island Pres; would qualify as a regional newspaper
and a good part of this Newhouse outlet readership is in the suburbs., It is a more
substantive paper than many give it credit for and it carries some news not avail-
able elsewhere in the region such as the material from the Chicago Daily News

Service,

long Island

Further out on Long Island there is the enterprising tabloid, Newsday. It
was once edited by Bill Moyers who once wrote, '"of all the myths‘of journalism,
objectivity is the greatest.' Although the paper is owned by the L. A. ;I‘imes,
the people of Nassau and Suffolk County think of Nedeay the way the Ilowans would
regard the Des Moines Register--v as a very important part of their lives, unchallenged
even by theApowerful Times and News for the data they need to shop and to garden
and decide which officials ar'c‘e crooked. | |

Newséday loves special editions on travel and especially is very proud of its
cosmopolitan coverage. Because it is not in New York City, it too is often given
less attention than it deserves.

With three Pulitzer pfizes in hand, it makes the Time select list with the -

comment ''on its way to becoming a paper of national influence."
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Cleveland

There may be more good newspapers in QOhio than in any other statg.
There are a large nu.mbér of impressive newspa‘pers whose circulations would
fall below the quarter million we set as a criteria for regional pfess. They
give the Plain Dealer vigorous competition and tend to confine its circulation
area. The Plain Dealer has always been outstanding in its national and inter-
national coverage. Its retired Walshington correspondent, Jack Leacacos, seemed
to be on hand for almost 20 years whenever a war bro.ke'out in the world. His
anatomical de'scription of how the State Deparhnent deals w_ith' foreign policy in
the b.ook Fire in the In—Basket. is one of the most useful guides to that institution.
The Plain Dealer uses most of the conventional outside services but has an
enviable group of its own columnists and a distinguished editorial writing staff,
The Scripps-Howard outlet in Cleveland, the Ii;ress, is reminisc;:nt of the
Scripps-Howard papers of old: solid, predictable, somewhat set in its ways.
Both papers are well,vaware of their region's proximity to Canada and bothered
by the modesf degree of coverage Canadian events receive. |
Incidentally, the Greater Cleveland Growth Association points out to poten-
tial investors that ''within 506 miles of Cleveland are 50 per cent of the popula-

tidns of the U.S, and Canada....'

Philadelphia

In probably no region in the United States is there less of an adversary feelipg
between news sources and the press than in Philadelphia. Despite a controversial
mayor, W.C. Fields' famous ceme'ta.ry‘rer‘na.rk that "I'd father be in Philadelphia,"
would still hold for thosé éeeking fnore tranquility than in the nearby cities of

New York and Washington.
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Philadelphia really has three newspaperé that could be called regional on
the basis of their circulation areas but the tabloid, the News, has somewhat

less influence than the Bulletin and the Inquifer. Both major papers are more

"than a century old and despite frequent efforts to present a new image, somehow

remain traditional. In addition to the usual outside sources, the Bulletin uses
the New York Times Service; the Inquirer, the Chicago Daily News Service,
They are well-rounded, well-edited papers open to suggestions and make an

unusual effort to be fair. Their business news is regiona.l, but substantial.

Pittsburgh
The Pittsburgh Press sponsofs the Old Newsboys Fund for Children's

Hospital -- the kind of activity once dear to the hearts of the Hearst newspapers
and igter followed by the Scripps-Howard chain.

The Scr‘ipps-HoWard oﬁtlefc in Pittsburgh, the Post Gazette, doesﬂ't quite
make our standards for a regional newspaper. It would probably have a larger
readership and circulation area if it weren't hemamed in by other newspapers.

The two papers are separate but they have, since the early 1960's, used joint
productioq facilities.,

Pittsburgh is another city where tﬁe editors of the two maj_of newspapers feel
they should carfy mc;re inte’rnatioﬁal news. They also s‘eém to have a sense of

being overshadowed by their more cosmopolitan neighbors.

Dallas
The Dallas press is clearly ahead in the tr‘adiltiona.l controversy over which
are the prime institutions in the Dallas/Fort Worth Metropolitan Area, a growing

region with more than twb-and-a—hali million people. 'Corhpetition for circulation
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comes stroﬁgly from a ring of suburban dailies -- almost as if the pattern had
spilled ove‘rl from the Los Angeles area. The Dallé-s News avails itself of the
New York Times Service and the Copley News Service. Editori_ally,' it tends-
toward a strong, patriotic bent anﬁ the Newé cites among its awards that of the
conservative freedoms Fou_ndat.ion and proudiy spons;)'rs the "Fiy the F'lag”- |
program. The News pub;isﬁes a number of editions designed, as is thé usual
case, to reach different localities. In a conversation with an eaitor, -it was em-
phasized that the Ne\#s is distribui;ed in all 254 Acoun'ties in Texas. Just how many
reach to the_ ﬁio Grande, we‘ did not asc;ertain. The evening Times Herald with

a circulation above 300,000 for its Sunday edition is simil‘;r in many ways to

the morning Dallas News.

Houston

Hduston is a business town, and an oil town, and its newspapers reflect this.
Both the eirening Chronicle and the morning Post have extensive business and
financial sections. The main business, of course, is oil and the Post has a
special edition on the annual Offshore Technolbgy Conference. Eaéh has a separ-
ate Oil-éditor. Aftef 0il, the readers of these two palé;ers seem to have an inor-
dinate interest in what oil-rich ladies wear, from which follows an unusual con-
cern with éelebritiés. They also keep an eye on thé North Slope and Alaska.

They are sensitive about Canada, and not "oqu on the energy-is;sue. A broad-
castér on an all-newslb‘ra’dio station told us, "'4Housto.n is Canadian oriented... inter;

nationally oriented.. ;we're'emerging as a major world city,..still a boom town, . .

‘ large‘ly a city o_f féla'tivé:néivéornér:s.-; .audience unique in that it is diverse -- -
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not local per se...a native Houstonian is becoming a rarity....Interested in
international and national news equally....Qur station is number one in local
coverage but international stories exceed local ones...always interested in

Canadian-American business stories."

Milwaukee
Time Magazine summed up the Milwaukee Journal with the phrase, ''a long
tradition of fair-minded covéra'ge. " The Journal comes in number 5 in the

Saturday Review rating and number 3 in that of Schol_as‘tic Magazine. Itis our

impression that few newspapers enjoy as much loyalty from their staff members

as does the Milwaukee Journal,

It was founded by Lﬁciug W. Neiman, donor of the Neiman Fellowship Awards
a.At Harvard. The paper itself has recei\'relad.two Pulitzer Prizes, The‘editbors and
the readers are serious folks. This is one of the few newsﬁa.pe-rs .that publishes
an annual éupplement on adult educaﬁon. |

Milwaﬁkee is another Gréat Lakes city, ﬁvell aware of its proximity to Canada.
Qur informant ekpreésed the ﬁoinmon view, "Yes,‘ ‘Ca;na.:da. is important to us, but
our first concern is our reaaers. "' This brings up the intefesting paradox that
because Ca.na;ia. is re'gard'ed as being so similar to the United States; news about
developmeﬁts in Canada is treated-a_.s if it \ﬁa; local.news and 'if the paper does not
serve Ca.na‘,‘da' thex;e is little interest in covering. it. When we \yould mention Canada

as a foreign country, then the approach changes but to an extent the interest wanes.
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I1I - Local Newspapers

Tﬁe non-regional press, aﬁ an entity, almost defies generalization. While
for the purpose of this diséussiﬁn, most newsp?.peré may be said to have circu-
lations of over 25, 000, ther‘e ai;e large. suburban néwspapers in areas in
Southern California, for instance, w}‘ﬂc‘h have much greater circulations:
the Torrance, California baily Breeze sglls 1.0,0, 000 copies. (David Shaw,

L.A, Times media cfitic,’ noted in a recent magazine article that he had to

fight his péper's promotion people to save a story in which, "I had quoted one
source as saying that a particularly successful suburban paper, the Valley News,
'does its job so well it's damn near chased the [L.A.] Times out of the Valley.'"

Like éome of the large suburban paperé, the non- regipriai newspapér is a
product o.f the Iocalify, and the intei‘eél.ts of the people in the area -- particularly
their economic interésts. |

While using the ﬁvire service_s and syn&icated columnists to a greater or
lesser degree,. each prides itself on its own particular flavor, its own individualistic
sfyle. Politics may be set on‘ the editorial page'gut often the neﬁs columns provide
a forum for a‘different intérpret#ticin of .‘ev‘enfs‘, by the _repérter.

A paper's aggressiveness and in&ividﬁality will usﬁally depénd on locality,
and the economy of the area. Growing cities Iike Atlanta prévide a field for
innovatioé; c05m0politan areas like New York are open to a greater‘\..rarief_:y' of -
news, even in dailies like the Long Iélahd Press which cover a limite.d‘ rggior;.

While a number have Washing_tpn bureaus, and sbme overseas representation,
few papers have thgir'own cor_ré‘sppnde,_:n'té or stringers in Ottawa, Toronto or

Montreal.
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For every story printed -- and not. counting the hundreds of releaseg and
other stories turned‘ down earlier -- it is estirnatea that four very usable items
will Have Been rejected for lack of space. In spite of this, Canadian news --
and particularly Canadian econbmic and business news -- has a better chance
of being printed than it had even a year ago,

The reason: it is morevlik'ely to interest mpre. people because they recognize
it is more likely to affect them. No longer can Canada be regarded as news
only in fhe_ border cities or in areas like Miami, where thereis a largé Canadian
p0pu1atio;1,\ or even in Detroit where there i.s. a similarity of ce’rt.ain interests,

A comment from one knowledgeable New York féporter may be worth quoting

here: "If news is bad news for the United States, don't eﬁcpect good press. Give

good news a chance. "

This. is where the local public affair‘s officer comes in. His or her effectiveness
will depend on backéroﬁnd"knoﬁl'edge, accuracy and the fact that an official is
available and, above all, acceptable to the local press‘. Also ét a premium will
be ability to find a local "peg' for a Canadian story which might otherwise be
reject'ed.' o | | |

A factor that might wvelr.l increaée the receptivity of editors to lively, well-
informed articles from oﬁt.side sources '-- particularly those that fall into a
"serﬁce to readers" category -- is a.cﬁrrent effort to increase newspaper
readership.

A group of 350 editors fiom néwspaperp around the country ﬁvere told at a
meeting in New York on November 10 (according to a report in the foliowing |
dajr's New York Times) that, if they wanted th‘eir.newspaper.s to survive, they

must use modern marketing and research methods to find out what the public
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wanted to read.

Harold R. Lifvendahl, vice president and director of sales at the Cklxicago
Tribune, said that in the p?.st 10 years thereﬁha'd been a 10 i)erc ent decline in
newspaper readership among 18- to 24-yéar olés. . The total decline -- four percent ..
had already cost the ﬁewspaper‘ir'xdustry 2.5 million readers. While the large
regional aailies may have suffered most, all papers are concerned.

Some newspapefs are already making chgnges based on the in@:.reased
emph'asisvon leisure time -- more sports coveragé, more women's sports
coverage, more consumer information, and recipes, fashions, features and

stories about ""how to cope!''.
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IV - The Newspaper Chain

The growth of thé newspaper chain since 1910 has been phenomenal and is
covered here because of the change it presages fqi- many of the regional and
local newspapers. Some observers see a new sophistication of outlook; others,

a move toward the mass production of news.

In 1910, 13 chains~.owned:62 newepapérs or fewer than three percent of the
total 2,400 dailies, By 1974, vthere were 165 chains -éwning 977 newspapers or
more than half the nation's 1, 760 dailies. Thes.e chaing, according to Ben
Bagdikian, extend céntralization of control of news '"beyond the local monopoly
that alrea.dy exists in 97 percent of American citiée. "

Bagdikian attriButes thja growfh at lea_L.st in part, and certainly in the earlier
stages, to c‘ompetitio'n from broadcasting. Ttioday, howéver, regional papers
in particular are being acquired for their investment potential. ''Newspapers
began in the twentiefh century as an important loca;l family business, ' he comments,
'""but reluctanti»y and not without losses for the consumer of news, they are now
entering the impersonal world of mbde;n corporate financbe aﬁd empire building. "

Tﬁe latest chain acquisition -- of Booth Newspape?s Inc. by Newhpuse |
Publications -- was announcéd as recently as November 9, 1976. Newhouse
paid $305;> million, reportedly the highest price éver in American neﬁvséaper
history, for eight Michigan dailiés and the vSun-day' supplenie#t, Parade. Newhouse .
pr0perties-a1ready iﬂclﬁded 22 dailies, .five magazines, six televisiovn gtations .
and 20 cable television systems.

The repoﬂ in the New York Times a'.nnoi;ncing the acquisition of Booth '

Newspapers is quoted here because of fche profile it pfovides of an efficient,

'x
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moneymaking regionall newsf)ape_r chain operaﬁon:

'""The sale is an indication not that the Booth rewspapers occupy a position
of unusual journalistic power or influence, but that such chains are considered
an investor's dream. ...FEach of the eight newspapers ié the only local daily in
its home Acity and therefore lvlasilittle comp.e;tition' fdr readeré and local advertising. "

A picture of thé Booth chain emerges: it relies heavily oﬁ readership surveys,
reports local news and supplies commﬁnity information, and is "careful not to
rock the boat by running exposes of political scandals and the like.' It uses
extensi\.re’ reports from the AP, UPI and‘othef.news agencies on national and
foreign news. Thereis a certain local autonomy editorially -- for igﬁstance,
four of theT papers endorsed President Ford: three, Mr. Carter, and one follows
a policy of ;'not Aer.ldorsing candidates.

The Bdoth ‘corporate officers have néted; adds the New York Times story,
that the new owner, Sé.muei Newhouse, has had ''a rei;utation for lefting his news-
papers operate autonomously, so long as they returned a good profit. " .

The GannettCompany is today the largest of the regional chains in terms of
numbers (50 daily newspapers) and geographiéally the most widespread in 1;he
United States. It also owns dailies in Canadé. and Guam, several weeklies and
semi-weeklies, broadcast stations and a céble_television property as well as a
national public opinion survey firm.

Like the Newhous‘e chain, Gannettstresses a pblicy of iocal news autonomy
with the motto that ''a good newspaper is good business.' Gannett sold the
Hartford, Connecticut Times when it declined in advertising and circulation and

is adding Sunday editions to half a dozen other newspapers in areas where there were
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none previously.

Another important facfor has been an enormous technological revolution .
which has seen widésPrgad use of teletype's‘etting, ;:omputer composition and
cold ty-pé, é.nd photo offsét printing. These have created labor problems but
they are being solved and téchnological change will vcontinue.

A list of fh'e chains and their owners is igiven in Editof‘ and Publisher's
Year Book. This list includes the owners of g.roﬁpa of some of the nationally-read
publications as well as some of the larger metropolitan papers.‘. Notabie among
them are Hearst, Scfipps-Howard,- Dow Jones, and the Chicago Tfibune, Washington
Post and Los Angeles Times groups. |

Mention should be made of the importance of sjrndicated columnists to the
local press in the United St;tes. The natiqnal and regional media usually have
in-house columnists, some of ‘whom' may be s‘yndicated or offered as part of the
newspaper's wider éyndicate s'e_:rvice. Smaller papers often dgpend heavily on “
nationally syndicated ‘colum‘niat's' fo;r a relief frc;m provincialism and for an array
of viewpoints. | |

Hudson's Di‘r,ectory'covers columnists ;‘ell'and_R‘é.lph ﬁader's people have

compiled a list of newspapérs in which particular writers appear by having

volunteers monitor hundreds of newpapers. The syndicates won't tell you to

whom they sell,
Canadian officials with access to columnists in-the area in which they are.
stationed should find them receptive to suggestions, Finding something to say

three times a week is no ealsy thing, But for the hea#yweiéhts, work is 1argely

v' confined. to Wa shington and New York.
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Qur firm has been successful in working with -coluifnnists by following an
aimoat Cartesian campaign on particular issues. The columnist, like the editor,
is inundated wifh useless cries fof»a_ttention’ in the form of releases, press packets
a;nd the like, They don"t_get' read., When we.are looiting for commentary, we make
up a tr#ck sheet for .evéry relevant columnist. We then' write a lengthy persbn—
alized letter on why we bélieve-an iss;"xe is w.orthy of commentary. We follow
this with phone calls offering'a.personal interview with a responsible expert. |
Face-to-face meetings, telephone calls and personal letters are the 'only

methods we have found will work.
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V - The Suburban Press

The 8, 000 or so suburban papers in the United States ilave a dedicated
readership. |

The average circulation is small -- about 8, 500; Each‘paper's raison
d'etre is the local scene, and the majority cov.er it on a'w'gekly rather than a
daily basis, |

About 4, 000 haye modernized their equipment, or ﬁave been e‘stablis‘hed
~ recently enough to buy offsetf rather than lettérpress equipment. This group
uses much copy from 61"ganizati'ovr'19 such as the North American Precis Syndicate
Inc., a commercial press publicity service which specializes in writing for the
suburbans on behalf of a long roster of clients.

""The larger the sﬁbufbé.ﬁ paper, ' says Jay Jonaé of North_American Precis,
'the more likely it is to use public affairs and financial news from us as well
as the standard new product release. What _§ve do in essence is to pi‘ovide the
type of material that these small papers are staffed to evaluate rather than
research or Qrite. They hé.ve proved to be a useful adjun.ct to many publiéity

campaigns and their potential for influencing public Qpinio‘n 6ught not to be ignored, "
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VI -~ The Magazines

"It has taicen nearly twenty years for the magazine industry to learn thé.t
it cannot beat television at the nﬁmbérs ga.me.. In‘the,’p:.rocess‘(some) giants
have died. But magazines offer advertisers something that neither television
nor any other medium can provide: a specialized national audience, " ("'Medi'a” --
Sandman, Rubin a.nd'Sa.chsrna.n. )

The news magazines form a very special category -- Time, Newsweek and '
U.S. News and World Report bring to 7.5 million subscribérs glick, well-written,
well-produced reviews of the week's news.

The m'ate?ial, of course, goes through the hands of dozens of researchers,
writers and editors at headquarters. Throﬁghout the country and in Ottaw.a

these magazines have their own representatives. Stories concerning Canada

-will probably originate there, bHowever, it is not only in New York and Washington

but in all centers where thére is a large Canadian population thaf a Government
public affairs officer is likely to be consulted -- at least for verification or
supplementary material -- as»:the story takes shape. ‘

The National Observer d.oeg not éttempt' to compete in this fleld. It is a
family weekly newspaper with a circulation that has not grown in two years,
despite the fact that the paper is well—writteﬁ_, topical and has a high rate of
subscription renewals. Readers tend to be prosperous, ‘middle-clasa, and live
outside the big cities, However, the Nationai bbservér does gb after the edu;:ational
groups and its acceptance aé a teaching tool in.h'igh sr_;hools and some colleges
is reportediy high,

The weekly that is the real exception to the trend towards specialization is
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People magazine which haé nearly doubled its circulation in less than three years.
It is a newsstand "best seller" -- only .15 p‘ercent of its 1. 8 million circulation is
by subscription, .

Another Time-Life publicafion, Money magazine, trying, as one_c:itic put
it to bé ""all things t§ all people, " in offéring 'how to' stories on budgeting, saving,
and quick riches, struggles té maintain its 650, 000 circulation.

Apart from this, most journals or groups of jburné.is meet a need and build
a readership -- sometimés a very large one in such disparate cases as Sporté
Ilustrated, TV Guid:eA and Esquire, and some of thé business journals such as
Business Week and f‘§rtme. Sometimes it is a highly specialized audience --
by income level, sex, education, trade or profession. The intellectual, literary
and travel journals are a study in themselves.

'In all, there are probably about 4, 060 trade journals. They provide informa-
tion for engineers, doctors, lawyers, and other specialists. They range from
electronics to beverages and bottling publications and from furniture to fishing.
They cover a myriad of sports and hobbies. They range f.rom_ 1arge,} ambitious
publications to journals whose audience is we;l under 10, 000. So_mé are excellent:
some very mediocre, but all have a.-followiing and make their money because -
somehow, somewhere, they serve a special group of readers,

Trade publications will often accept faiﬂy general ;'naterial. New product
releases, for instance, which have been pr0per1y‘directed, will produce re.sults
consideréd essential to develloping a market for a prodﬁct. The exclusive article --

often written at the editor's request -- may pay high dividends.

Another very special and successful magazine group includes the homemaking,
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fashion, decor‘ating and gardening publications, most of them directed to women,
Many increasingly include serious articles and feature reporting and should not

be neglected as a target fér pla;cemeh;c of stories about other places and people,
such as Canada. This is é.n outlet for new product, t_ravel and personality news,

Thé Journal of Commerce, published in New York City, has a highly specialized
readership which has vé.ried little over the years., Owned by the Knight-Ridder
Group, it reaches fewer than 27, 000 subscribers -~ but these include government
and corporate representatives, importers and exporters". A Government public
affairs officers have relatively easy access to its columns and it will run by-lined'
articles. |

Fairchild Publications covers an interesting ga.ndut_of subjects with its
newspaper-format periodicals. Electronic News, for instance, vies with
McGraw-~Hill's more technically-oriented Electronics magazine; Women's Wear
Daily, a hotchpotch of fashion news and gés sip, and Footwear News, each has
its own devoted public,

The newsletters are well worth sfudying. The best known is probably the highlyh
succes sAfuIAl Kiplin_geAr Lé&er.

There are a number of Aothe’rs -- many very well researched and written --
directed to specialist fieldé like the elgctrical'engineering industry, the ﬁtilities,
the broadcast industry, the metal industry and so fo.r;‘.h. : |

Nor should company publications, particularly fhe publications of major
banks, be overlooked. _Bbth .the interﬁal a'nd external company ‘new‘slet_ters and
magazines will often take outside mgterial if it is timely and releva.nt. And this

is frequently the case as far as Canada and Canadian industry are concerned.
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VII - The Electronic Media .

"One of the basic troubles with radio and television news is that both ingtruments
have grown up as an incompa;tiblve combination Qf show business, advertising

and news. Each of the three is a rather bi'vzarre and deina.nding profession.

And when you get all three under o#e' roof, the dust never settles. "

Edward R. Murrow

Murrow's comments of almost twenty years ago stili apply to an American
system of broadcast media uhique in the Western industrialized world, Regulated
by the Federal Commﬁnication Commission, the vast majority of radio and
television stations are privately owned. Alt‘hough connected via a cofnplex
atructure.of regional and national news and ent‘e’rtaizﬁrient networks, they have
been able to thrive as local communications center.s.

U.S. broadcast statistics are awesome, " There ére almqst twice as many
radios in the U, S. as people. Yirtually every household has at least one. working

radio and there are an additiqnal 104 million car radios which are turned on well

over half the driving time. Stations compete fiercely for the captive audience

of ''drive time'',

More than haif of all Americ,ans oirer.18 g'eti their morning news first £rom
radio, and identify it as.t};éir primary néWs.sou‘rce.dur‘ing' the day.

At 6 p.m. telev-isiofx becomes Am.eric.a's pPrimary ﬁewa source. Asg with
radio, news is transmitted instantly and the visual dimension is addéd. Events
that have been déveloping during the day, 'storie‘.s that have been described in

twenty-second bursts on radio he‘wsca‘sts now unfold in as many as 71.5 million
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homes on more than 120 million TV sets, Three out of four Aniericans watch ‘
a national news_cast. Of time épent with media during an average day, Americans
spend almost 90 percent with radio and television.

When a Canadian offi;::er ap'proacheé ‘th_e comrnez;cial broadcast outléts of
any region in this country he or she is faced with the inherent difference of |
broadcast journaliém vs. print. Vﬁmn a broadcast hewqman asks, "Is it news? "
he means ”.Will it interest iny audience?"

Only 11 percent of the telévis__ioﬁ audience is col}ege educ-ated,. and ionly one-
third of all viewers hgs compietedhigh school; bgt 11 percent of th'e total is .still
milljons of eciucated, aware American ci_tizens in search of subétantive information.
Thus, local and network‘new‘s departments a.re' committed' to the prodﬁctiqn of

some first-rate serious material,

Radio News
There are rhdre than 4, 000 éorﬁ.inercial radlo sté.ti.ons in the co@try fand the
average market area provides a choice of more than 25 stations, éach with a
format designed to attract a segm.ent of listeners and appropriate sponsors. A
majority are affiliates of one of the four major radio ne.tworks:-ABC, CBS, NBGC
in New York and Mutual in Wasghington, FEach network provides hourly newscasts,
taped feattires and constant 'line feeds” for i‘ncozl'.porati‘on into local programming.
ABC offers its subscri.bersl four different news #etworks. They differ in both
news content and style. of deliver'y. Mutual also operates a Bladk lRa.dio Network,
There are over 100 radio netﬁérks currently in operation -- natioﬁal; régional
and local, occasionally simply because of multipie station oﬁmer_ship. In spite
of the numbers and éompetition; a few stations always seem to dominate a listening

area.
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This pfimacy is a basic factor in the selection of stationg to contact for any
specific event. Contacting a leadingvradio station for the first time caﬂ be quite
an experience. Sophisticated productioxi and engineering techniques might treat
a listel;er to a Washington newscast, a London feature, and local coverage
of city hall., dn the other hand, a phone callA to the station's news department might
find the '"Hawkeye Radio 88 News Team'' out to lunch.

Most stations subséribe to one or both of the AP and UPI wire services.

They bofh provide stations with a.broadcast service which includes a five-minute
summary of national news (updated almogt hourly) ready for airing. 'Rip and read"
is a common practice at stations with small staffs or non-news pribrities.

More popular statioﬁs will have at least one staffer or news director who
occasionally covers events but uéually rewrites the wire service copy -- to localize
it -- and as a matter 61’ pride. As with the print media, stations with a news staff
welcome crisp copy and good story ideas.

Larger stations, .able to hire several reporters, will dispatch them to selected
e'vents which have béén logged in the ''day book'. A station wili rarely ;:over an
event that has not been decided upon in advance. Even when Canadian events are
covered, a five-minute commercial radio“ne«f;scast can only touch lightly on
stories, local and national. |

Another area of p,ossible input, the radio talk show, is usually a medium-sized
station's .major-comrn'itznent to community public sérvice programming. Many
consist oi" tl.‘a'ditiozial.interviews eaéily accessible té Canadians in the area, ;vith
something to say. Producers say they would wel;ome topics of Canadian~-American.

interest, and Canadian gueét participation.
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An important avenue to radio access lies in the 100 ""all-news' stations
around the country, labeled the "fastest growing phenomenon in broadé.asting. "
Often the 1eader in "prime time' listening audience in major markets, é.ll-news
radio delivers 24 hqurs of news and information in an interesting and entertaining
format...'"You give us 22 minutes, and _we'li 'give you thé world, "' promises
WINS radio in New York. KNXT in Los Angeles and KEYH in Houston, are
examples of all-news stations which are "number one' in their markets. While
these stations rely‘.heavily on network material for their extex;zsive national and
international reports, they tend to have the largest staff of local reporters
available for both news and featu.re coverage. When such stations fail, as
WNWS-FM,l an NBC-owned station in New York did recently, the reason usually
given is inadequate lbca_.l coverage. Many all-news stations provide extensive
sports coverage and expanded business and consumer affairs rbeports. Plrogram-
ming schedules are available from the individual stations as indicators on the
types of stéries desi;‘ed. Radio may be frust;é.ting to work with, but its importance
is too often underestimated. Dave McElhattoq, KCBS, is iright when he says,
""How many people do you consider real frier;ds? Not many. But é. radio friend,

a radio personality, is a constant companion, "

Television News

On the average, a U.S. market which supports 25 radio stations can sustain
only three or four television stations. Most of the moré tﬁgn 600 commercial
television outlefs are affiliates of one of the tl;xree major networks. The local
stations look to ltheir"networké for "prime time' programming, and news and

special events. The style and range of programming, both local and national,
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do not vary greatly if one tu;ns the television dial, but stations spend hundreds
of thouﬁaﬁds of dollars annually for audience research, |

One rating service offers its reasons for monitoring viewer patterns:

"Arbitron Television News Barometer makes it possible for you to read
the minds of known news viewers...Every area of your station's news performAnce
is covered: content,' personalities, ehvironment, station image... Ydu'll see
what your strengths and weaknesses are, relative to your competition. . . If you
‘want to stay or become the number one news program in town, contact. ... "

The pressures incumbent on all stations 'to be.number one are felt in the
newsroom. There is a real concern, however, among news editors to combine
editorial competence Qith the neces sary entertainment factor, and there are
‘humerous examples of superb local and national news cov»erageb. A 1973 Roper
studyushows tﬁat'mo re Americans look to telévision than any other med%um avs
their "most credible' news source, and Ben Bagdikian adds that '"no entertainment
program h;,s ever reached n&qre households than [major news] events. "

How éffective is local television news, . héwever, in functioniné, as Denis
Stairs asks ''as a bearer of iptelligence, as a purveyor of prescriptiong?"

Irving Kristol, quoted by Alexander Cfajg, ’in the International Journal,
calls television ' the greatest disaster‘ that jbur-na.lism has ever exp'erienced. .o
[it] magnifies and institutionalizes the ancienf simplicities.' One .rnay débate
Mr, Kriétol, but it is true that even the largest stations have but several film
crews availéblé for service throughout a day. Enticing a érew to a planned
''news event'' is a difficﬁlt task -- even for préféssionals -=- for the amount of
events percéi?ed ;a's' newsworthy by fhe new.a'd.i‘rector far exceeds the filming

capabllities of his crews.
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If a créw _does ndt appear at an event, the story may still be covered, Usually
about half of the televiéion news stories_val':e delivered by the anchormaﬁ, pefﬁaps
with a picture backdrop.

Emil Fisher, Jr., in a doctoral dissertation for. the Uniw)e;’rsity of Wisconsin,
offers some insights on an increasingly useful method of garnering media interest -
in an eve-ntl -- thé Public Relations News Wire. Fishér found that both érint and
broadcast media tended to use a greater percenmge'of releases received via the
PR newswire system. ”Busine_:ss news was the most frequently used subject
categdry. "

There are usually four local newscasts a day. A five-minute morning news

summary is normally included as part of a national morning variety show such

~as "Today" or "Good Morning America.!" (CBS has a half-hour newscast only. )

News talent might then host or participate in a local version of that na;tiOnal
va.riet)f program: ''Seattle Today, " fbf example. Regional stations are delighted
when the network takes a story from them. Canadian press officers around the
country thus have a chance to provide a national stor"}.'

News at noon inCIuaés most of the previous evening's top stories and sportg»
summa.ries‘ plusi any top stories covered by the inorﬁing ca:ﬁera cCrew.

The major local newﬁcgat is delivered in the 5 p.m. to 7 p. m. time slot.‘.
Most siationa.aﬁil reljr on the atandé.rd news, weather, and .spbfts allotment,
Dué to c:ombeti'ti'dn in lazjger markets, some _ché.nnéls bhave éxpanded to an hour
or even two hours of n‘ews_‘an»d féé,ture‘coverage. WNBC, New York, is an example.
Two anchprmen eplit the two hours of aiirtime, and supervise a flow of hard néwa,

business and consumer reports, theater and entertainment revues, and sports.
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~ Prior to commé’r_cial breaks, ‘an NBC ""Data Bank'' flashes weather and commuter
informai;ion on the screen, It's a competiﬁve attempt to attract viewer:s with a.
range of information given the limitations of the medium.

The final telecast is a late evening summary, the majority of material usually
comprised of local and national stories from the early evening show ana sports
upda‘tes. Here again, the accent on néws programming at local stations is on
local news. Being in the position of representing ""another community", Canadian
information officers have the'opportunity in many cases to provide fresh input
to a cofnmunity concern, | |

Virgil Dominick, WiiA-TV, Atlanta: '""We're talking about a new subway
down here. I went thfough the CBC and received film of the Montreal and Toronto
subway systems for a story... .'" | |

The opfortunities for placement of materials and guests on radio and TV
programs have encouraged the growth of specialists. Our firm uses the services
of Motivational Comﬁﬁnications Ing. , whose president, Bar.ry Conforte, pointé
out that "fg&eral communications requirements stipulate that all broadéasters,
even network‘ affiliated broadk:astérs, must produce a minimum amount of local
programming each day, | This provides unparallelned. prémoti'onal opportunities
at the local level," He suggests en'qph_asis on the themes of tourism, cultural
and ethnic heritage, spoz;ta and roi'cr-ea;ti’on',- economic development and interde-
pendence. |

On syﬁdicated features, Conforte offera tﬁe following comment:

'""There are many popular variety and featu.re programs that offer i)romotional

opportunities, especially in the area of tourism, women's interest and cultural
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topica. These i.nolude the Dinah Shore Show, the.Merv Griffin Show, tho Phil
Donohue Show, the Mike Douglas Show, etc. |

"These programs reach millions of viewers daily, FEach has a range of
75 to 200 television stations.

"The approach is similar to that for the network pfoducers. However,
because the oe shows are "lighter" in tone, they are usuallly seeking the more
unusual event, the more ionovative visuol ooportunity, the more unique demon-
stration, etc. Advance wo:k should Begin' five to seven weeks before the intended
guest interviow or feature coverage. "

Other opportunities also exist for television exposure. Some stations
originate regular public affairs progra.ms.' They might be local versions of
""Meet the Preos, " interview shows, or audience participation formats. Moni- |
toring local issues os well as niaintaining cootact with the shows' production

coordinators are both advisable.

Public Teleﬁsioo

The 250 tole;rision stations which comprise thé Puolic Broadcasting Service
and the hundreds of radio outleto of National Public Radio are supported partially
by federal funds, bir institutional o.no corporate grants, and by public donations,.

Operations are suoerviéod by a 14-1;nember board of directors in Washinéton, '
D.C. The Educational Broadoa’sting Corporation, whichowns WNET in New York,
produces a large rﬁajority of programming for the network.: The National Public
Affairs Cen‘te'r\ for Television .in‘Waahin'gton and all local affiliates piroduce addi-
tional broadcast material. |

Public broadcasting outlets tend to air programs of interest to particular
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segments of the J}meric'an public neglected by commerci;l stations with American
and international :cultﬁral and public affairs programs dominant.

The smaller public broadcasting viewer audience is still in the millions and | '
includes a h_i.gh proportiqn of educated and informed viewers. Canadian officials
could concentrate attention on this element of the media. ‘Washington Week in
Review, which provides such a first-rate analysis of political and economic events
by a panel of noted journalisj:s and guest expeﬁs, might be worth more attention
than the network counterparts.

‘Many local public broadcast affiliates have their own productions which
serve the same specialized purpose for their locale. Monitoring public television
and radio programming c.‘:;n provide a useful gauge of area sentiments on imporfént

issues, many of Canadian concern and open to Canadian participation.

Cable Television

- Cable television, initially intgnd'éd to provide improved reception for viewers,
is still in ferment as a creative news medium. Many organizations, however, are
already taking advantage of the access cable offers to a select and affluent audience.
While much of the ﬁew progrmﬁﬁing lacks sophist,ica‘.tion, 'there are several notable
exceptions, Cable will become increasingly important. Its present availability
and inﬂuence.shoui'd be taken into account.l T-he complexities of working with

cable TV fna.y require qpecié.lization.
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