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CANADIAN GRO
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THE MACLEAN PUBLISHING COMPANY, LTD.
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CINVARKE

MINCEMEAT

READY FOR USE

Made from the very
finest Fruits and Spices

GUARANTEED
ABSOLUTELY PURE

PACKED:

In Glass, one size only.

In hermetically sealed tins.
Sizes, No. 1, 2, 3,4, 5.

In pails, tubs and barrels, 3
10, 25, 45, 85, 300 Ibs.

QUALITY—THE BEST

\ PRICES—RIGHT

N

YOUR CUSTOMERS WANT IT.
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IT PAYS YOU TO SELL IT.




THE CANADIAN GROCER

THE PERFECT CHEESE '
MACLAREN’S

IMPERIAL CHEESE

APPRECIATED THE WORLD OVER

NOTHING BETTER

THE TASTY CHEESE
MACLAREN’S

: PIMENTO CHEESE
OUR LATEST
n - PACKED 1 D:)IZJI':SZ;: TTORZA;A(TI(:I(:ZEN A'l;i (::II:IIROITJI(()ZEN TO CASE

NOTHING BETTER

THE MILD CHEESE
MACLAREN’S
CANADA CREAM CHEESE

THE FINEST PACKAGE CHEESE

PUT UP IN THREE SIZES

NOTHING BETTER

“NOTHING BETTER”

MANUFACTURED AND GUARANTEED BY
THE LARGEST PACKERS OF JAR AND PACKAGE CHEESE IN THE WORLD

MACLAREN IMPERIAL CHEESE COMPANY, LIMITED

OFFICES—NEW YORK, CHICAGO, DETROIT, MONTREAL AND TORONTO
FACTORIES -WOODSTOCK, ONT. = WELLESLEY, ONT. BANCROFT, MICH.
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; T/?Iif[/l' . ’/))I‘(Ill(/
Canned Fish

The buyers of quality have a
liill'li('lll;ll' desire for Thistle Brand
tish l|1n-.\' serve the ;|leil\'
with such delicious satisfaction
that to “try” even to sell another
brand to one who has already test-
ed Thistle Brand would be useless.
The “Thistle” Brand of Canned
“;u!lliv\ l"Alll("\ |.obsters, Kl[i—
pered lerring and IHerring and
Tomato Sauce, are canned right
where they are caught at the
water side. Sell “Thistle” Brand
.Ilnl vou sell the best

Olsen & Kleppe

Sardmes

T'he trade in Olsen & Kleppe's Sardines is
enormous and grows steadily from year to
year. The product has a national reputation
for quality. The two special brands (“Alba-
tross” and “Ambrosia”) signify small and
medium sized fish respectively—each the
best of its kind.

Packed in Olive Oil whose purity can not be
questioned. Selected with the skill and care
that long experience dictates. Sardines that
reach the top-notch of perfection.

PACKED IN NORWAY

ARTHUR P. TIPPET & CO.

Montreal Agents
1
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THE CANADIAN GROCER

WAGSTAFFE’S

Fine OlO English

MINCE MEAT and PLUM PUDDINGS, now ready for delivery. Packed in
_ the most up-to-date plant in Canada.

FINE OLD ENGLISH MINCE MEAT. FINE OLD ENGLISH PLUM
B T e e 8l4¢ PUDDING.
25 1b. Gold Lined Pails, in crates, per 1b. 8lke
12 Ib. Gold Lined Pails, in crates, per 1b. 9c 1s. Bowls, 1 doz. in case,
QSa(iU]d Lined Tins, 2 doz. per case, per i S $2.75
C LR e e R N e S R IS : . .
5s. Gold Lined Pails, 8 in case, per pail.. .50 e B_OWI'S’ 1 doz. in case,
7s. Gold Lined Pails, 6 in case, per pail.. .70 - . doz. ........ AR EEEE 4.50
16 oz. Glass, 2 doz. in case, per doz. . ... 1.60 3s. Bowls, 1 doz. in case,
28 oz. Vacuum Jar, 1 doz. per case, p. doz. 2.75 - ... ... 6.50

WAGSTAFFE LIMITED

Pure Fruit Preservers

Hamilton . - B - Ontario
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BRODUCEB"OF .= ..
TIONAL LAND FRUIT s 5YRC00
PACKING COMPANY uwres  VINEGAR. -

‘TORONTO. ONT. " ..

A

f SUN GOLD
VINEGAR

Get our prices before ordering your
year’s supply of vinegar. Our ex-
ceptional facilities in supply and
manufacture enable us to produce a
vinegar of unrivalled quality to sell
at prices independent of any trust
or other financial combine.

SUN GOLD VINEGAR is a pure
cider vinegar, made from nothing
but the juice of apples. It is a
vinegar profitable to handle, for the
reason that housewives appreciate
its fine quality and low price.

We deal direct with the retail trade,
who handle our entire output. It
will pay you to obtain our quota
tions. We ship in barrels, kegs ani
bottles. Write us—TO-DAY.

The National Land Fruit & Packing Company, Limited

Offices: 37 Yonge St. TORONTO Sales Dept.: 1-3 Scott St.
Factory and Cider Mill, Mimico, Ontario

R e S A
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THE CANADIAN GROCER

Established 1857

BORDEN’S

Borden’s Milk Products have held
their position as *“Leaders of Quality”
for over 54 years. By reason of the
Borden System of Sanitary Regula-
tions, which have been rigidly observ-
ed from the very first, together with
the use of only the richest full cream
milk preserved by the most modern
methods, the Borden lines became the
“leaders,” the position they hold to-

day.

Borden’s Milk Products get highest
awards wherever exhibited.

Brands: “Preserved,” Eagle, Rein-
deer, Gold Seal, Purity and Chal-
lenge.

“Evaporated,” (unsweetened) St.
Charles, Peerless and Jersey, also
Reindeer Brand Cocoa and Reindeer
Brand Coffee.

Dealers who are not now featuring
Borden’s are not handling the highest
quality goods.

Borden Milk Co.,
Limited

“*Leaders of Quality”

Montreal

Branch Office :
No. 2 Arcade Building, Vancouver

3
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THE CANADIAN GROCER

AYLMER CONDENSED MILK CO.
LIMITED

Factory, Aylmer, Ontario
HEAD OFFICES HAMILTON, ONTARIO

FOR THE
- "CHRISTMAS
BAKING

Every home-cook wants her Christ-
mas puddings, pies, cakes, sauces,
ete., to be extra good. It is a good
time to introduce

Shirriffs
TRUE
VANILLA

to her. She will be glad to know about
this real extract of Mexican Vanilla
Beans. Glad to know that it will
make her Christmas dainties even
more delicious than they were last
year. The real Vanilla flavor will be
a revelation to many women, since
most women are used to the inferior
and somewhat harsh taste of chemical
imitations of the genuine Vanilla
flavor.

Other delicious Shir-
riff Flavoring to in-
troduce to her are —
Lemon, Almond, Rose
Pineapple, Strawber-
ry, Ratafia, and nine-
ty others.

There’s a good margin
of profit in Shirriff’s
Flavorings. And it
adds to a dealer’s re-
putation to sell and
recommend them.

Imperial Extract Co.

Toronto 2




THE CANADIAN GROCER

Watch for our Ad next week, re

Cut it out and post @ In a
prominent place in your store,

it will bring you business.

DOMINION CANNERS, LIMITED

HAMILTON, ONT.

o RPN
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THE CANADIAN GROCER

they continue to use cheaper, poorer teas?

We are sure you would like to sell 40e¢. tea.

will tell your customers the simple facts.

know of its fine quality and that it is so economical to use.

If your customers knew

that a pound of 40c. quality of Red Rose Tea would make over two
hundred cups of tea, as strong as most people like tea, and of a flavor
more pleasing than cheaper teas—(much more pleasing, we think) would
We think they wouldn’t—
and we are fully of the opinion that the only reason people continue to

use 30c. tea is because they have not tried 40c. Red Rose, and do not

We believe you ean if you

T. H. ESTABROOKS CO., LIMITED,

7 Front St. E,, TORONTO, ONT.

NOW

Purchase

PEACOCK
PICKLES

Before the Frost
MATHEWSON’S SONS

WHOLESALEY'GROCERS

MONTREAL

back of each

margin,

Dealers may
handle “Club

Q\\S\) H 7 °

aeen o0ives
s L London,

“Club House”
packed and yields a good profit

4. Our guarantee
bottle,

““CLUB HOUSE”
BRAND

SPANISH
OLIVES
EXCEL!

1. We use only the finest smooth-
skinned olives obtained from the
best known localities,

2. Our scientific
the olives is marked by exceptional
care, skill and cleanliness,

3. The “Olive”

processing of

Brine is made
from our own pure Artesian water.

of quality is

Brand js attractively

be  well

House”

Limited

advised to

Brand Olives.

Send along your orders now.

Gorman, Eckert & Co.

Ontario

Western Selling Agents
MASON & HICKEY, WINNIPEG
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THE CANADIAN GROCER

Fish Fish

We can supply every kind of Fresh or Cured Atlantic
Sea Fish.

Boneless Fish Smoked Fish

Canada Brand Ocean Brand
Atlantic Special Haddies
Mariner Brand Kippers
Cod Bits Bloaters
and and
Eastern Skinless Boutilier's Smoked Fillets

Handled by all Wholesale Houses.

Write us for information.

North Atlantic Fisheries, Limited

Head Office: Halifax, N.S. Selling Branch: 47 William St., Montreal

PINK's Marmavave

IS THE GREAT POPULAR FAVORITE IN ENGLAND IT IS ON THOUSANDS Ol
BREAKFAST TABLES EVERY MORNING. DOCTORS RECOMMEND IT BECAUSE Ol
ITS DIETETIC AND TONIC PROPERTIES. YOU WILL FIND CUSTOMERS APPRECIATE
THE DELIGHTFUL ORANGE FLAVOUR

or PINK'S MARMALADE.

Enquire NOW of our Special Representatives.

Mr. Bernard Pink, c/o Canadian Grocer,
E. T. Bank Bldg., Montreal.

Messrs. Emerson Bamford Co. _ —
Vancouver, B.C.

= —— ——
OR DIRECT TO L — \A
l{/’f/";{/ﬂ‘-'

E&TPINK )

-

LTD.

LONDON, ENG. pa SS——
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You Should Never Be Without Quick-Naptha
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MR. GROCER!

Investigate the merits of the new

“WALKER"™
Refrigerator Counter

IT is just what you need for the economical handling
of cooked meats, fancy dairy goods, fresh fruit, vege-
tables and seasonable delicacies.

IT combines perfect sanitation with economical refrig-
eration, and so temptingly displays your goods that cus-
tomers will erowd around this counter to buy.

IT will boost your sales, win public confidence,
individualize your store, and quickly pay for itself in
a saving of waste alone.

Let us tell you more about it. Drop us a card for par-
ticulars and we will immediately get in touch with you.
We manufacture the best in modern grocery fixtures—
‘‘Walker Bins.”’

Write for Illustrated Catalogue and Estimates.

Walker Bin & Store Fixture Co.,

LIMITED
REPRESENTATIVES,
Maaitoba: Watsen & Truesdale, Winnipeg Man. : H
Bouk and Aita 1 o Smth bor 695 hegoa sax,  Berlin, Ontario
v : Western Plate Blass Co. 318 Water Street.
- W 5. SHeock. 33 81 Nichelas Street.
lum-u Praviaces : R K. Rankine, 4 Wright St. $t. John, N.B.

[N]UN
"SILENT

MALDE NV

S 2 b ‘r‘(é WA

“DOMINION”

A MATCH that has made
the business more at-
tractive to the dealer as
well as consumer. Do you realize
how?
Ask any of our representatives.

DOMINION MATCH CO.

LIMITED

Deseronto, 2ot Ontario

Or The Canada Brokerage Company, Limited, Toronte, Ont.;
The A. Macdonald Co., Winnipeg, Man.; Snowden & Ebbitt,
Montreal, Que.; J. B. Renaud & Co., Quebec, Que.; J. A. Tilton,
St. John, N.B.; J. W, Gorham & Co., Halifax, N.S.

AG|
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THE

“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK,FREAN’S

PRICES AND SAMPLES ON APPLICATION.
‘NOLLVIOI'lddV NO WNETV aILvylsnTil

OVER 425 MILLIONS SOLD IN ONE YEAR.
EVERY CANADIAN GROCER SHOULD STOCK THEM.

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND

&
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GUARANTEED
PURE

Absolutely free
from all impurities

Salt is one of the ne
cessities of life and
on its  purity and

strength, depends 1n —\
a measure, the health of your customers.

Sell the best and keep the grade of your salt up to that

of your general stock. It will pay.

Century Salt is attractively put up and makes a nice

shelf stoek.

Write off to-night for our Price List

DOMINION SALT CO., umiTep

Manufacturers and Shippers

The One Universal
Cereal Food

The one universal staple, ‘‘breakfast food’’ that has
survived the ups and downs of public fancy and is
eaten in every city and hamlet in Canada and in the
United States, is

SHREDDED WHEAT BISCUIT

The plans for inereasing the consumer demand in
1912 are more extensive and far reaching than ever. Are
you ready to help us supply this increased demand?

Shredded Wheat is
packed in mneat,
substantial wooden
cases. The thrifty
grocer will sell the
empty cases for 10
or 15¢ each) there-
by adding te his
profits.

The Canadian Shredded Wheat
Company, Ltd.

SARNIA, ONT. NIAGARA FALLS ONTARIO

J 189
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Sanitary Cans

“The Can of Quality”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk 22

Sanitary Gan Co., Ltd.,

NIAGARA FALLS, ONT.

e p—
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THE CANADIAN GROCER

TWENTY-SEVEN
GOLD MEDALS

AND FIRST CLASS
DIPLOMAS

BY APPOINTMENT

CHIVERS & SONS, LTD.

PURVEYORS OF 1

WHOLE FRUIT JAMS,
JELLIES

CANNED ENGLISH FRUITS

Highest Awards (Grand Prix) for Canned English
Fruits, Brussels (1910). Turin and London (1911)
International Exhibitions

FRUIT PLANTATIONS AND WORKS: I

HISTON - CAMBRIDGE - ENGLAND
For samples and gquotations apply to the agents:
THE W. H. MALKIN CO,, LTD. FRANK L. BENEDICT & CO.
57 Water Street, 144 Craig Street West
VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)

11
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PURE RELIABLE

$
v
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)
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Have no hesitation

in stocking and recommending

“COW BRAND"”

BAKING SODA

It is noted for its strength, purity and reliability,
and is a marked favorite with the cook.

See to your stocks. Order from your jobber.

CHURCH & DWIGHT

Manufacturers LIMITED

MONTREAL

GRAY’S JAMS

Contain neither glucose nor
preservatives.

Our guarantee of purity is on
every jar.

Samples and prices from:

Maritime Provinces, Quebec, Mani-
toba, Saskatchewan and Alberta, W.
H. Dunn, 396 St. Paul Street, Mon-
treal; Toronto, Lind Brokerage Co.,
73 Front Street East; Ottawa, E. M.
Larner & Sons, 11 York Street; Brit-
ish Columbia and Yukon, Kirkland
& Rose, 312 Water Street, Van
couver.

John Gray & Co.,Ltd.

Glasgow

e e e e

Within the next few weeks every
dealer will be interested in securing a
supply of good Brooms. Let us suggest
that you try the

KEYSTONE BRAND

this season. They are always reliable, always
uniform in quality and always reasonable in
price.

We guarantee that you will
have no kick from your cus-
tomers if you sell our Brooms.

STEVENS-HEPNER CO., Ltd.

Port Elgin, Ont., Canada

&

.|||l|_ﬂ
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HELP HER WITH THE BAKING.

The majority of women take great pride in making fine
cake, bread or pastry—they like to have them of even
flavor, baked thoroughly but evenly and, above all,
tasty. Give them

WINDSOR TABLE SALT

and you make baking success more certain. Poor salt
means poor baking-—everything goes ‘‘Flat’’ after hours
of work over a hot stove, and that means disappointment.
Help the housewife avoid that.

CANADIAN SALT CO., Limited

Windsor, Ontario

SASK




CALGARY WAKEHOUSE

THE CANADIAN GROCER

TEES & PERSSE LIMITED

Manufacturers, Agents
and Warehousemen

For twenty-seven years we
have been represented in
Western Canada by

TEES & PERSSE LIMITED

Their warehouses at|

HIH REGINA WAREHOUSE
Fort William : ‘

Winnipeg
Regina
Moose Jaw
Saskatoon
Calgary
Edmonton

are stocked at all times with
our wares:

Matches, Woodenware, — -
Fibreware, Washboards, MOOSE JAW WAREHOUSE
Wrapping Paper, Paper Bags,
Printing Paper,
Paper Cutters, etc.

Their operations extend

TUCKETT LIMITED

“From the Great Lakes to s Vil

the Rockies,”

The E. B. Eddy Co., Limited
Hull, Canada

TEES & PERSSE LIMITED
WINNIPEG

TEES & PERSSE OF ALBERTA
LlM'TEn' cAlaAR' { EDMONTON WAREHOUSE

13



WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory

IS, that is what every dealer will yeast cakes on sale in Canada. Your

say when he has once started customers will not complain of poor
stocking and .\’(‘“illg Meadow Cream results if you supply this brand.
Sodas.

He is sure of the quality, the flavor and
goodness in every one of these flakey

white and erisp biscuits. They are a ORDER FROM
delight to handle and a delight to eat. YOUR WHOLESALER
They average about 50 biscuits to the

pound.

THE White Swan Spices & Cereals
W. J. CROTHERS CO. Limited

SOLE DISTRIBUTORS -t TORONTO
KINGSTON, ONT.

From a Hard Headed Business Standpoint

Coles Machines embody in quality of materials and work-
manship, a construction, guaranteeing a long term of service.
They are -very
ymical to oper-
due to their

By Royal

NELSON'S

Crystal
e Leaf

GELATINE

Unrivalled in the kitchen.
can be obtained from

W.G.PATRICK &Co.

St.Paul St,, Montreal.
COLES MFG. CO., Philadelphia, Pa. York St

AGENTS—Chase & Sanborn, Montreal: The Codville Co , Winnipeg -
Eby. Blain, Limited, Toronto: James Turner & Co. Hamilton,
Onl.‘no Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne

. Calgary, Alta.

reat simplicity
and design. For in-
stance, to grind ohe
pound of coffee &
quires no more
power than to burn
an ordinary electrie
light for three min-
utes, or, in other
words, one-fiftieth
of a cent.

Again, by com-
parison you will
find that in every
mstance there is a
considerable differ-
ence in favor of the
COLES. Combine
these facts then,
Price, Endurance,
Economy, and they
will present three
very good reasons
why the COLES is
the one logical ma-
hine for you.

T()run(u.
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SELLING
ARGUMENTS

There are selling arguments that are good
and there are selling arguments that are
hetter.

[n reply to enquiries from the consumer,
we have found that it is much more effec
tive to quote oysters in pints, rather than
quarts. In years gone by oysters were han-
dled very differently from what they are
now. The consumer feels that the price has
been advanced, but the value they receive
for their money at this time is greater than
that which they received ten years ago;
that is, they are receiving more solids or
actual food properties. The family that
required a quart of oysters under the
methods that prevailed a few years ago,
will only require a pint under the present
methods, and will really obtain more satis-
faction. There, of course, continues to be
more or less watering of oysters, but this
method is wrong, and will, as a natural
result, be its own undoing. How often the
consumer purchases oysters, depends en-
tirely upon the satisfaction obtained in eat-
ing them, with the result that it is up to
every dealer to put the oysters out in the
best possible condition, and obtain a price
that will afford his doing so. Obtain the
best oysters possible, put them out in the
best possible ‘eondition, and the trouble of
getting a priece for your stoek will be pretty
well taken care of.

We can supply vou with the necessary
quality; the rest of it is up to you. COAST
SEALED oysters stand for more with Cana-
dian trade to-day than all other brands
combined.

The business of the
‘SEALSHIPT"” Oyster
System's Canadian
Branch has been taken
over by us. We can fill
all orders promptly for
“SEALSHIPT" Oysters

or :qulpn\e;‘.l.

CONNECTICUT OYSTER CO.

50 JARVIS STREET TORONTO

15
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TEAS, COFFEES, SPICES, EXTRACTS,
BAKING POWDER,
JELLY POWDER, SOAP.

Canned Vegetables, Fruits and Salmon, Syrup, Etc.

Jol

All goods branded “TARTAN" ensures the handler
RAND of the first quality, every package guaranteed.
'Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597,

FIIE ShGeE O FUNTY 3598 Order 'Phones. 748 Shipping Office.

All orders shipped same day as recelved.

BALFOUR, SMYE & CO., wauutacturing 6rocer, HAMILTON

TEA LEAD

(Best Incorrodible)
Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.

Tel. Address: ‘“Laminated,’”’ London. LIMEHOUSE
A.B.C. Codes used 4th & 5th Editions LONDON,E., Eng.

HUGH LAMBE & CO., TORONTO
Canadian Agents: J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

Rice's Salt

The Salt that is ALL SALT

It is always in demand, because it is of the first quality. Stock
RICE'S and earn the favor of your customers, It is the best ob-
tainable for Table, Dairy and Cooking.

Write for Prices, Prompt Shipment.

THENORTH AMERICAN CHEMICAL CO. Lwd., Clinton, Ont.

The talk of satisfied customers is
bound to make business grow if

you specify

CANE’S

WASHBOARD'S

They stand in a class by themselves
f neat construction, quality and
durability. Why is this? Because we
take pride in manufacturing from the finest grade material which
gives your customers the best value for their money and assures
perfect satisfaction.

We manufacture washboards in thirteen different styles and grades to suit
every demand. Write for catalogue on ““CANE’S WASHDAY WOODENWARE.”

The Wm. Cane & Sons Co. Ltd., Newmarket, Ont.
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THE CANADIAN GROCER

25-LB. BAGS
ofs

Granulated

In 25-1b. bags, 4 bags in a sack, is a very useful package, handy for Merchants and a con-
venient size for Consumers, and cannot be controlled by fluctuations of price.

SYMINGTON’S COFFEE ESSENGE

will satisfy your most discriminating customers. It is prepared from the
choicest Cofice, and is the only Coffee Essence that retains the flavor and
fragrance of the Coffee Bean. Its economy and handiness make it in-
dispensable to every housewife.

Thos. Symington & Co., Edinburgh and London

AGENTS ‘— Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F. L.
Benedict & Co., Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay & Co.

BAINES’ PATENTED
SHELF BRACKETS

This improved system has many and great advantages
over old methods of displaying goods. The brackets
occupy no space needed for goods ; are easily put up, taken
down, adjusted to fit a given space or carry a different
class of goods ; in fact, they perfectly serve their purpose.

Proof Grocery
DETAILED DESCRIPTION, PRICES, ETC., FOR THE ASKING,

| Bags
State whether building is brick or frame.

THE pIQUA BRACKET CO- with reinforced Automatic Opening Square Bottoms

are without equal. Send a trial order to the unearest
SOLE MANUFACTURERS. PIQUA, OHIO

It i1s to the advantage of th
dividual user of Paper Bags to study
carefully the Bag situatior
comparison of Ilu mport
of Paper Bags of different mak
you will be convinced that the

Continental Germ

Distributor

Satisfaction guaranteed by the Manufacturers

THE CONTINENTAL BAG & PAPER
COMPANY LIMITED

OTTAWA, - ONTARIO
DISTRIBUTORS:
Ontarie: The Victoria Paper & Twine ( Lid I'or t
Walter Woods & Co, llnlml m; The Davidson & Hay
Ltd Torout I'he You ¢ Ltd Nortl Bay and
Sudbury
Maritime Provinces: Mr. Thomas Flanagan, Halifax, N.S
v Manitoba, Alberta and Saskatchewan: Walter Woods &
: Co., Winnipeg
é British Columbia: Smith, Davidson & Wright, Va -
2 B
3 - "
+ Quebec Province and Montreal: The Continental Bag &
Paper ( Limited, 427 St. James 8t, Mont
17
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JOBBERS g

should ask our agents to show them our samples of JAPAN
TEAS and Fannings. We have a good assortment on spot
and arriving.

FURUYA & NISHIMURA

Cook’s Friend Baﬁﬁg Powder

is made in Canada from the purest of Grape Cream Tartar
and is equal to the best imported, selling at half the price.

i |

|

i
Hi

!

H
il

much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

RIGA WATER

This bighly pleasant purgative water should
be in every home, and it is up to you to
get it there. You'll make 50% or more on
every =sale.

Strongly Recommended
By The Medical Board

1—Positively relieves indigestion.

2—Does not cause colic or irritation.

3—Effective in cases of liver and bladder
troubles.

4—Unexcelled for relieving constipation.

Live Agents will find this a Money-Maker.
WRITE FOR SPECIAL PROPOSITION,

By - il La Societe des Eaux Riga
GUARANTEED MONTREAL

i

10c. Per Package

giving you a fine profit.

MEADOW - SWEET CHEESE

Its own peculiarlnip and appetising
flavor, combined with an ever fresh
appearance, readily win it friends.

Rightly styled

“The King of all Package Cheese”

Have you tried our Saratoga Chips cooked in pure Salad Oil.
Put up in packages to retail at 10c. and 20c.
WRITE FOR SAMPLE

The Meadow-Sweet Cheese

29 and 31 William St. . MONTREAL

PURER THAN THE LAW DEMANDS “

C¢

NO ALUM! NEVER WAS! cl
bi

m

BUY ‘t‘(,
STAR BRAN i
D IT IS NEW B

Cotton Clothes Lines Different, Better, o
AND tl

Cotton TWine g::kazfesth:ouhi:?/iozl::: ;h

Cotton Lines are as cheap as Sisal or Manila and seen and yet retails at f;

< ]
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JAMS THAT PLEASE

“E.D.8.”” Jams please the Gro-
cer, who, by featuring them,
; builds up a trade among regular
customers and assures himself a
big jam business and a good
margin of profit.

“E.D. 8. Jams please the cus-
! tomer who enjoys their delicious
flavor and knows that he is eat-
ing the finest selected fruit free
from preservatives or coloring
matter.

Quality is the highest. Purity is
the feature in all E. D. S. pro-
ducts — Jams, Jellies, Marma-
lades, Catsups, Grape Juice,
Pork and Beans, ete.

Made only by

E. D. SMITH

WINONA ONTARIO

AGENTS : NEWTON A. HILL, Toronto; W.
H. DUNN, Montreal; MASON &
HICKEY, Winnipeg:; R. B. COLWELL,
Halifax, N.S.; J. GIBBS. Hamilton.

GROCER

More ‘CAMP’ users
every month!

CAMP' Coffee gives your customers
more lasting satisfaction than any other
coffee essence--\Why Because ‘Camp
is the purest, richest, strongest and best

‘CAMP’
COFFEE

Once your cust
BUY AME

k a

K. rat
Coflce Speciuli

HERE are good -lt“\ Powders and
bad, nice packages and ugly. Ours
are neither middling nor poor, but
ABSOLUTELY SUPERIOR

to anything you handle to-day. That is
saying a lot, but we can back it up and
want you to test such a statement by
sending a small order. Package contains
both

JELLY and
CUSTARD POWDER

and consumers frequently testify in writ-
ing to the great value contained in our
fancy ecarton. The ‘‘Double Event”
Package.

S. H. EWING & SONS

Montreal
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Unvarying Quality in Blended Teas

The only sound basis on which a profitable Tea Trade can be built is the securing of
regular customers whose weekly tea requirements you are able to satisfy. Nothing
is more essential in retaining Tea customers than uniformity of quality in the blends
you sell. If your blends vary with the wholesale tea market your customers will be

hard to hold.

In other words, to make tea selling sucecessful you must be practically independent
of the fluctuations of the Tea Market.

You must be able to rely on obtaining unvarying quality for each of your blends.

As Specialists in Bulk Blends we recognize the importance of this factor in retail
tea selling. Our sole aim is to ensure your receiving absolute uniformity in each of
the teas you buy, and so create such confidence on the part of your customers that yol
become a Regular Buyer of our Blends.

COST SELL
Sweet, pungent draw, mixed, suitable for lum-
1 Star bermen and contractors ..................... 16c¢. 20c.
Fine li , good, lar leaf. Black,
£ e Rl sd g SRS = 19c. -2Be.

o d

Choice, flavory, rich liquor, handsome leaf.
/> Diamond Mk orized .............. . 22c. 30c.

<> Dlamond Golden color, piquante liquor. Green ..... ... 22c¢. 300.

\ English Breakfast Tea, a powerful blend of
< / Star Indian and Ceylon. Fine quality and flavor .. 27c. 40c.

Freight paid on 100 Ibs. in Ontario.

EBY-BLAIN, LIMITED

TEA BLENDERS TO THE TRADE

TORONTO

J. F. EBY, President HUGH BLAIN, Vice President

Eureka |

JAMES RI
Distributin;
Agents at




5

THE CANADIAN GROCER

Don’t travel in a rut. Get after new tea
business. Regain the trade the peddler has
taken. It can be done, and “SALADA” is
the only tea to do it with. Every year
for twenty years—increase has topped in-
crease in “SALADA"” Sales. New customers
have been added to the old. Their confi-
dence and satisfaction have been obtained
and retained. A reputation for reliability
has been established. A trade worth while
has been built up.

AND WE'RE STILL AFTER NEW BUSINESS.

THE “SALADA” TEA COMPANY

TORONTO MONTREAL
NEW YORK, 198 W. BROADWAY LONDON, ENG., 41 EASTCHEAP

Eureka &y Refrigerator| | you wiLL NEVER HEAR A
THE GREATEST GOMPLM.T

f CAIRNS SCOTCH IS

Dry air circulating Refrigerator of the age. bout the qu
JELLIES and MARMALADES

Cairns' Pur Fru Pr
This is the Refriger- o=

ator that has become
famous from Coast to

Coast.
More of them are used ALEXA"DEH clln"s & 30"3
by Butchers than all PA|S|.EY. SCOTLAND

other patented Refrig-
erators combined in
Canada.

Canadian Agents: SNOWDON & EBBITT, Montreal

Made all sizes and
prices for every pur-
pose.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Go., Lid. ** TORONTO

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louis 3076

Distributing Agents, WALTER WOODS & CO., Winnipeg
Agents at Fort William, Hamilton, Calgary, Moose Jaw, Saskatoon

21
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One Quality
Always, and

That the Best

Mustard, the staple con-
diment, to be good must
be the Right Brand and
properly prepared. Infer-
ior quality materials are
never used in the prepar-
ation of

COLMAN’S MUSTARD
OR
KEEN’S MUSTARD

IN SQUARE TINS

They constitute the best and
have a reputation that is with-
out parallel.

Magor, Son & Co.

Agents for the Dominion of Canada

403 St. Paul St., MONTREAL
Toronto Office, 30 Church St.

" g
i
! i

From a Standpoint of Sales

Most grocers find that they
can sell five times more

CROWN BRAND

THAN ANY OTHER

CORN SYRUP

Because Crown Brand Corn Syrup has won a permanent place in the home, by reason
of its unequalled purity and delicious flavor.

It is recognized as the ideal table syrup, Crown Brand is a Canadian product that
and 1is especially desirable for children— has made a national reputation by sheer
possessing great value as a nourishing merit. It is known and sold from coast
and wholesome food. to coast.

The Demand Is There---You Simply Have To Supply It

1 FDWARDSBURG STARCH (0

LIMITED
MONT ~CARDINAL -TORONTO —BRANTFORD —VANCOUVER
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An attractive

window

f Christmas goods shown by

'rince Albert

DUSK

Good

Displays Easy at this Season

New Goods Coming in Now Lend Themselves to Attractive Display—Prince Al-

bert, Sask. Window Gives Some Ideas for a Trim—Xmas Necessities Should be

Featured Early.

Some good window displays are possible
mn the grocery store at this season of the
year. For the past few months preserv-
ing fruits have been an important item,
and windows have to a large extent been
given over to them. They usually
lend themselves to most
displays but not

attractive
more so than the
many lines of now arriving
on the market. New pack canned goods
and the new season’s dried fruits are
now coming in and with these lines, some
attractive and sales-creating
can and should be arranged.
Western Xmas window.
The West, although a comparatively
new country, has realized the value of
good window display and taken it up
strongly. Herewith is reproduced a win-
dow display in the store of Grant Bros.,
of 1st avenue, west, Prince Albert, Sask.,
in which dried fruits and ecanned goods
are shown in an attractive trim.. This
was used lasi year and attracted a great
deal of attention and sold a considerable
quantity of goods for the store.
The main feature of the window was
the showing of dried fruits and peels.

;_"l)mla'

windows

The number of different lines shown was
quite extensive, including several faney
varieties, which beeause of yielding a
more appreeiable profit should be pushed
Canned goods were

h_\ every grocery.

worked in so as to make a good back-
ground while nuts and confectionery are
among the other lines shown.

The outstanding feature in regard to
the arrangement of the window is the
manner in whieh it is built up. Many
displays fall down in the faet that they
are too flat in appearance. Not so this
window whieh was built to set the goods
out so that they would attraet the eye of
the passerby.

As can be seen by the presence of the
and the
greetings on the show ecards, this was a
Christmas display. Several additions
outside of the goods themselves shown

Christmas ecrackers season’s

have been made in order to add to the

appearance of the trim. The rear lat-

tice work, the faney paper decorations
and the palms at the front all give an
artistic touech to the display.

While this window was a Christmas
display, there is no reason why the same

23

M
time during the

All these lines are now available

is time they were being pushed by the
gTOCeT.

Some dealers give little attention to
dried fruits and nuts until the Christ-

mas season 1s close at hand. This is cer-
When the sea-
son’s goods first eome in is an excellent

faet of them be-

tainly a mistake. new

ime to sell them as the

ing the first of the

ducement to customers to purchase
The Buy Early Habit.

the dealer

buying Christ-

season 1s a great 1n-

is well that
started
mas requirements as early as possible
By getting as much of this trade over
early it gives him a chance to work the

In addition, 1t
gel customers

opportunities of the last few weeks to
the greatest advantage.

The earlier the dealer gets the house-
wife thinking about her Christmas
baking and
supplies, the better for both of them.
One of the best possible ways in which
to do this is by good window displays.

her purchasing her

cels
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How to Enliven Trade in November

!

Methods Grocer May Use to Boom Business—Feature New Dried Fruits and
Nuts as They Come in—Cold Weather Opens up Opportunities for Meat Extract,
Cocoa and Soups—Attention Should be Given to Fish Department.

One season does not make a year nor
does a splurge of business-like methods
by the dealer during one season make a
successful year for him.  During the
past few months, grocers have in most
cases been devoting a good deal of at-
tention to the sale of preserving and
pickling necssities and in most instaneces
a particularly good season has been ex-
perienced. The rush in these particu-
lar lines is now over but it is by no
means a signal for the grocer to rest
on the oars. He has been pulling hard
during the past few months and thanks
to favorable conditions, in many eases
has been able to get sales up to a point
that compares well with last year. Like
the man in the stream, if he now rests
on his oars he will find himself losing
the ground that has been gained. Like
the man rowing against the current, the
man in business cannot stand still. If
he is not going up, he will be drifting

down.

No Lack of Opportunities.

The grocer should by no means slack-
en his pace at this time. The end of
the year is fast approaching and it is
the aim of every dealer, or at least it
should be to make the best possible
showing in point of sales for the year.
This 1s one reason why he should main-
tain his business-like methods and he
has no reason to slacken them for want
of opportunities.

For one thing Christmas is already
looming up large and it is by no means
too early to begin to think and plan
about the festive season. It is well to

as

get the campaign started as early

possible.  There is mueh to be gained
by so doing. Besides relieving the
strain of the last few weeks. it gives

e dealer a chance to work the oppor-
tunities of the season so as to get much
better results. If by starting to culti-
vate the Christmas trade early. he makes
to spring up two blades where only one
would have otherwise heen. he has cer-

tainly cained mueh.

Feature New Season’s Goods.
As to the opportunities presented to
he grocer in the month just opening,
the arrival of the new season’s dried
fruits on the market should be taken
advantage of. Every grocer knows that

1

the new season’s goods in any line al-
ways assist materially in its sale. This
is taken advantage of in dried fruits by
many groeers but there are still those
who do not work it to its full extent.

Currants, Valencia raisins, apricots and
peaches are now on the market but some
dealers have not yet received their first
shipments. Other lines now ecoming in
are figs, dates, prunes and seeded rais-
ins. Sales in all these lines may well be
promoted by acquainting eustomers with
the faet that the new goods are pro-
curable. The season’s supplies of all
those lines which enter into the make
up of the Christmas ecake will soon be
at hand and every thing will be in order
for the dealer to touch the mateh to his
Xmas eampaign.

Nuts and Confectionery Sell.

As with dried fruits, so ean the sale of
nuts be extended by featuring the new
goods as they arrive. The season of big
consumption of nuts is now here. The
colder weather means that people will
keep more to the house and as a result
there will be many gathering around the
hearth and nuts is one of the lines to
be benefited. The cooler weather also
brings with it a greater number of so-
cial gatherings and such lines as nuts
and confectionery should sell well. They
should bhe featured by every dealer. It
is the grocer who displays and adver-
tises them who is going to get the busi-
ness.

Cold Weather Helps.

One of the important points around
which trade in November is woven is
the faet that the season of colder weath-
er has arrived and it naturally brings
with it a change in the lines of food
which the public will want and the
grocer should feature. It does not seem
long sinee cooling drinks were the im-
portant theme, but now the story is dif-
ferent. As the temperature moves
downward, a drink that will give
warmth to the body is wanted. In addi-
tion to tea and ecoffee, cocoa should sell
well.  This is a line to whiech many
orocers do not give the attention that
they should. Cocoa is ecertainly a de-
lichtful eold weather drink and sugges-
tion of it to eustomers should bring
cood results. This is also the season for
meat extracts and in addition to being
a seasonable heverace, they also possess
nutritive properties that should com-
mend them to ecustomers. Many of
them are acknowledged as a valuable aid
to digestion and a great body builder.
These are all Aimportant arguments
whieh may be used in pushing their sale.

A somewhat kindred line for which
demand is now in full swing is eanned

O
-1

and condensed soups. Besides the sea-
sonable weather now in evidence, the
demand for this line is steadily on the
increase. The housewife for a long time
did not think it possible for anyone to
put out in this form, a soup that could
be compared with the produet of her
kitechen but this prejudice is fast disap-
pearing. Soups can be recommended by
the grocer both for their flavor and
their nutritive value. During this
month, eounter displays of soups backed
up by the personal salesmanship of the
clerks should inecrease the sale of this
line to no little extent.

Fish to the Fore.

With the arrival of the colder weather
and the approach of Advent and the
season of greater demand, the fish and
oyster department in many stores will
be given increased attention. There are
some dealers who are inclined to negleect
the fish department until the Christmas
rush is over, but if sueh dealers will
analyze the problem they will find they
are following a wrong policy and losing
a great deal. From now until the end of
the year there is going to be an appre-
ciable consumption of fish, including
four weeks of the Advent season trade.
They are losing all this trade but in ad-
dition and prebably equally important
is the faet that some other dealer is
getting the publie going to his store.
People are generally inelined to continue
dealing at a store which they have be-
come accustomed to patronizing. The
grocer loses a great deal of prestige by
negleeting to give his attention to fish
during the early part of the season.

Many Oyster Suppers.

One of the most fruitful portions of
the oyster season is from now on to the
first of the year. The quality of oysters
is now excellent and many oyster sup-
pers should be the result. Those dealers
who featured oysters around Thanks-
giving and Hallowe’en found :‘r‘tif;\'inr
results and the same efforts should be
continued during the whole of Novem-
ber.

(anada is in a very prosperous condi-
tion this year, the amount of money eir-
culating in the country at the present
time is perhaps larger than ever before
and it is without doubt a time when the
grocer should put forth his best efforts
to seecure the best out o the opportuni-
ties at hand.
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Maintaining the Freshness of the Egg

Farmer Should be Shown That Greater Care Means More
Money and Markets Should Eliminate the ‘‘Cut-Throat'’ Com-
petitive Policy, Maintains Reader—In Other Words Price of
Eggs Should be According to Their Quality.

Editor CCanadian Groeer,—In look-
ing through the fall number issue of
Groecer my attention was arrested
by the fresh egg article. It strikes
me, Sir, that it is impossible to make
the farmer honest to the extent of
keeping back, stale, dirty and under-
sized eggs until it is made profitable
for him to do so. The problem is
how is this to be done while there
is such a seramble among the mer-
chants themselves to secure what
eggs are brought in. If one is a bit
too particular as to condition of
eggs offered, Mr. Farmer has only to
go aeross the road to the ecompeting
merchant to make a deal. The ques-
tion is what can be done to prevent
merchants bidding one against the
other as they are doing in order to
get a quantity for shipment, and in-
duece them to purchase only what are
worth purchasing. Much resolves it-
self to this: When merchants stop
buying worthless eggs the farmer
will stop bringing them in.

E. A. KENDALL.

673 Gerrard street, east.

Toronto, Oct. 17, 1912.

The above letter of Mr. Kendall's was
a weleome one because it creates further
discussion on this all-important question
of the maintenance of the fresh eggz. Mr.
Kendall hits the nail on the head in two
statements made. When he says the
farmer will continue to place on the mar-
ket stale and rotten eggs until he finds it
profitable to sell them when they are
fresh, he is undoubtedly right. The
millenium in the selling of eggs off the
farm will be reached when the farmer
realizes that he is losing money in not
giving the matter his eareful attention.
If the buyer rejects bad eggs or declines
to pay full market value of fresh eggs
for them, he is doing much to convert
the careless egg raiser.

Unity Among Merchants.

The other point is the unity of the re-
tail merchants in buying eggs according
to quality. It is detrimental to the egg
trade to have merchants competing so
strongly for trade that they will aceept
all kinds of eggs and pay full price for
them. Farmers are wise enough to
know the ‘‘easy marks’ and those farm-
ers who are careless of their honor will
take advantage of them.

The article in the fall number which
Mr. Kendall referred to, dealt with the
problem from the merchant’s standpoint.
It showed what some are doing to help

eliminate the great waste that annually
befalls us. Those who have made a
study of the question realize that it is
almost impossible to make great head
way against this loss by the edueation of
the farmer. There are too manv ol then
and, as Mr. Kendall intimates, they work
one merchant against the other so sue
cessfully at times that they have little
diffieulty in getting their price..

Reform Lies With the Retailer.

Authorities now realize that it is en-
tirely up to the merchant to prevent this
great annual loss. To do this every mer
chant must study the egg problem and
particularly the testing of the egg. Then,
knowing the exaet charaecter of it, he
must pay only for what it is worth

This method will surely promote care
among the farmers in handling eggs. The
farmer gets paid for his troubte and
loses for inattention to the gathering of
eggs.

Sending Out a Circular.

It might be suggested that every buy-
er of eggs from the farmers use the in-
formation in the article in the fall num-
ber to send out a eireular to all his coun-
try patrons, pointing out the fairness in
paying for egg-quality. This eireular
might include suggestions on the prop-
er handling of the egg from the time the
prospective egg producer is getting in
its tail feathers until the egg is laid
down in the grocery store. Consider the
beneficial effeet this eircular would have,
if every merchant in Canada were to
send it out simultaneously!

ITWENTY YeARS Aco
{ GROCE.RY TRADE

Following items are from Canadia

Giroecer of Nov. 4, 1892:

‘W. .J. MeHenry. a prominent
crocer of Broekville, Ont., died a
few davs ago. The deceased gentle-
man had served terms as an alder
man and was prmmnrnlly conneeted
with the fire brigade and other pub
lie institutions His loss will be
mueh regretted He was in the
prime of life. being only 42 years

of age.””
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Editorial note.— The Mellenry store is
still in business to-dayv after the lapse
of 20 vears.

- x -
‘The sl Ipments ) ecus
Old Country this fall will exeee
anvthing i the storyv ol the trade
On Oct. 26 one boat took 110614
dozen ol egos, most ol thesé beiny
from Western Outario On Nov
the Lake Winnipeg will leave po

and her carzo will embrace ten ca

loads of Ontario eges Eac

contaims aboy 100 ecases and eac

cise “l HozZel =0 1 S wWeek s s I

will  have ‘ ess than 114,000

dozen in her old.”’

Editor’s note [t’s funny the diffe
ence just a few vears make lNo-day

Canada 1s sending very few egus to the
Old Country, in fact scarcely any at al
(‘anada’s population has so greatly

creased that thev are all needed at on

and even then thev are searce

Ihe issue o I'he Grueer of Nov. 4.
1592, gives a report of the annual meet
ing of the Dominion Wholesale Grocers'
Guild whiech was held in Hamilton
'here were present on that oeecasion the
members: From Montreal
Messrs., (. P. Hebert \yrtﬁal('[.w". Childs
and Geoffrion: from Toronto, Messrs
Blain (vice-president). Inee. Davidson,

following

Sloan, Eckardt. Larkin. Smith, Wills
(secretary); from Hamilton, Messrs. M«
Pherson., Turner, Bristol. Stuart. Bal

four. Harveyv, Gillard: from Berlin, Mr
Roos: from Brantford, Mr. Watts: fron
London, Messrs. Masuret, Smith and
Sereaton

Many of these names are still famil
iar ones in the wholesale grocery trade
but the bearers of many others have long
sinee (lt'[ml‘ltvl to the great bevond OUn
this oecasion the late Wm. Inee, who was
the first ph\hlt‘lﬁ of the Guild. was pre
sented with a silver cabinet. Mr. Ince
had prior to that time given up the presi-

denev whieh he had held for seven vears

&

Fhe Swift (anadian Co., Ltd., have
opened a new wholesale market at 17-21
Water Street, Vancouver, B.C. The
hutlding is six stories high.

Mr. S. Festing, a Hamilton, Ont.,
erocer, narrowly escaped serious in-
jury when a new automobile he was driv-
ing erushed into a street car. The ma-
chine was badly damaged

A pineapple preserved whole in
heavy syrup is an importation from Ha-
vana which is now on the market and
offered to those on the outlook for some
new attraction for dessert. It is put
up in a can and one Canadian retailer
sells at 90¢ each
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SAVE MONEY ON FREIGHT RATES.

The lowering temperature gives us warning that the
winter is fast approaching, and in view of this the trade
would do well to direet their attention to the possibility
of saving some money on freicht and express by getting in
many lines of staple goods before the close of navigation.
This applies particularly to those who have a choice
of bhoat routes.

With the close of navigation, freight rates in general
take an advance. The dealer who knows ahead what goods
he will require during the winter or a part of it, and who
is able to finance the purchase of them now, will find
that he will be able in many cases to affeet a considerable
saving in this way.

In addition, with the coming of the winter, there
are many lines which freezing affects that cannot be
brought 1n by freight and of course express rates are on
a considerably higlier scale. For this reason the grocer
would profit by looking over his stocks of such lines and
vetting in his supplies by freight while the temperature
15 still sueh as to make it possible. For instance, there
are nineral waters, pickles, catsup, olives, wines, vinegar
and many other liquid lines which cannot be brought in
v freight during the winter.

Those who are able to take advantage of the lower
rates will affeet a saving that should make it worth

wile.
_@__
INFERIOR QUALITY REDUCES DEMAND.

arly reports from the south indicated a good erop

of crapefruit and these appear to have been well sub-

stantiated. Grapefruit has been coming to the Canadian

warkets for some time now and while the exterior appear-

ance 1s fine, eomplaints are being heard about the flavor

and the pulpy character of the interior due to too early
plucking.

Dealers also say that this inferior quality is having

a detrimental effect on the demand. When the consumer
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of this kind of fruit is fooled once or twice, he does not
readily respond to further attempts on the part of the
retailer to sell him again.

Herein lies a lesson for every retailer. The dealer
should be ever mindful of the effect inferior quality has
on customers. Take the case of tea. Unless a tea drinker
is in a position to purchase the same flavor and quality
in his tea every time, he will be likely to transfer lis tea
business elsewhere. The same applies to butter, eggs,
coffee and practically every article the grocer sells.

No dealer can afford to take chances on good cus-
tomers. It should be his aim through thick and thin to
see that quality goods only are handed out. If he does not,
he is bound to lose the confidence of his clientele.

___@_
TIME TO PUSH FISH SALES.

The time has arrived when every dealer should be
directing a good deal of attention to his fish department.
The weather is becoming cooler and more conducive to
the handling of this line, conditions are already favor-
able for an appreciable trade, while the Advent season,
with its increased demand, is now only a few weeks
distant. As for supplies, the market is well enough
supplied to give the dealer plenty of secope. The varieties
of fish now available are extensive enough for the retailer
to be able to easily fill the varied wants of his customers.
Besides fresh and frozen lines, there is now a full range
of smoked, prepared, salted, canned and pickled varieties
to be had.

Many retailers have heen featuring fish for some little
time now. They realize the advantage of getting an
early start and it is considerable. Not only do they get
all the earlier trade, but they establish themselves firmly
with the public as handlers of fish, and the lead which
they secure on the dealer, who is inclined to hold back,
is generally held throughout the entire season. If one
can get the people coming to the store for fish in the
-arly part of the season, they will in most cases continue
to favor him with their patronage.

Fish should sell easily beecause the grocer has forceful
arguments to present to customers. (‘ompared with many
other lines of food, prices are reasonable, and in addition,
the food value of fish is acknowledged as high. This
latter point is one which groeers should not fail to
impress upon their enstomers. It is one they should con-
sider seriously in purchasing.

_@__ .
IMPORTANCE OF STORE LOCATION.

When a retailer has in mind the consideration of a
new store or a change in loeation, he should give serious
thought to the advantages and disadvantages-of the site
on whieh he expeets to locate. Going blindly into business
in a district where the number of possible purchasers
1s very limited, is folly. When the question of a new site
arises why not give the matter secientific study?

There are certain large retail firms on this continent
which make the decision of locations one of their chief,
if not their chief, object. They do not go hap-hazardly
into the question, but determine as closely as possible
the number of possible purchasers of their goods. Men
are stationed at the proposed sites to count these probable
customers as they pass. The company therefore know just
what they are to expeet when a store opens for business.

A good location means mueh to the grocer, as will be
seen from an article in this issue on ‘“Value of a Good
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This Galt dealer explains how
extent and attri

Loeation Demonstrated.”’
he has inereased his business to a large

butes much of this increase to a change in location. Un-
doubtedly his experience is that of scores of others. The
location certainly counts for much.
TEAM WORK IN THE STORE.
The rugbhy season is at present in full swing. The

value to the merchant

game affords many pointers ol

It demonstrates most plainly of all the value of team
work. It is an essential part of the game if the team
1s to he successtul.

It would be well if more of this team work were in
l['m]m'(‘tl into hll,\llll‘.\\ by the lri‘ul |m‘||>||‘||.l By
team work, results have been accomplished in various
lines of business which would have been practically im

possible to produce otherwise.

Team play is merely another name for co-operation.
Unless there is co-operation among all members of the
different
results will not

the attention to the

staff and among the business-creating depart-

ments, the best be secured. The average

fostering of
The efforts

should be

merchant does not give
co-operation among his staff that he should
connected with a business

ol every person

enlisted in producing the best possible results

The 1dea is to get every clerk interested in the welfare
of the store and to realize that suceess for the business
means suceess for him or her. Many people striving to-
wards the one end are mueh more likely to produce re-
sults than if only one were really doing his best and the
rest putting forth no real effort.
work person pulling together in a

Team means every

combined manner to accomplish a certain result
.___.@_.__
SYSTEMATIZING WORK.

Said a traveller of a certain merchant—*‘He comes to

his oflice at 10
He does not seem to do a

o’clock in the morning and goes

away

about four. cgreat deal while
he 1s here, Yel I know he has a perleet knowledge of what
1s going on. Indeed he IS what is going on. He direects
everything.’”

This merchant has his business

ranning i a proper

manner. As a concern grows, the owner, or the manager,
can not hope to do everything himself. But hLe ean b
in every thing. He ean direct. But to direet, system is
necessary.

The dealer o whom the traveller referred eould work
such short hours, and keep in sueh perfect toueh, because
A few slips

of paper, left on his desk, showed him what was being

everything done in the store was tabulated.

done. From these he could quickly decide what needed

doing—what lines should be bought—what lines should be

pushed by special sales. A few talks with those in charge
of the various departments enabled the completion of a
plan of ecampaign.

As men get older they feel the need of shifting a part

of their work to younger shoulders. To direet they are
more capable than ever—but hard, long-drawn-out work
is for the young. Dealers should realize this. They

should so arrange their business that they ean know what
is being done without aetually doing it themselves. They
should make men responsible for eertain work. Thus they
have more time and energy for supervision—which, after

all, makes a business grow in volume and in profits.

CANADIAN

GROCER

EDITORIAL NOTES.

Now for the last two months

* - *
ke Christmas trade is beginning
the grocer
e
\re vou announeinge the
fruits?
R
Some dealers sav it 1s a
Some think not Time will
Vi A
November i1s ric wpport ut es Wt v
s willing to take advant e ol then
- - -
Ouly the well-to-do e¢an butter
sides these davs Butter s higher tha sta
season.
5.9 o
It the crocer goes after the mter’s trade W 3
much zeal as the hunter goes after t u
vet ‘..u.‘l |,\1H\

The armies in the Balkan provinces weve
ones that attacked Turkey during the past week \n
army of Canadians did their part at e
on Monday last

. L L

It is bad for the good o ‘ s ; wle t Ve
one merchant dechining to pay i rotte eUUs ! S
neighbor on the other corner will pa ‘ irke
) evervining coardiess

K2 L .

\ thiet entered a store in an O
person In c¢harge was i the cellar and stole. 540 from
the till. Wouldn't the installat
and cash register be a good thing when S S
in the store, and where it i1s somet - ind SSATY
to visit the cellar or storehouse
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APPRECIATIONS FROM READERS
Fiteh Bay, Que., June 11th, 1912
MacLean Publishing Company,
['oronto, Ontario.

Dear Sirs:—Herewith we have pleasure in handing you
P. 0. O. for two dollars in payment of our subseription to
Canadian Groeer

We find the Canadian Grocer a luable aid to our

both as to market reports and future
prospects in the grocery markets we

Fiteh Bay, Que I''B

business current

-Wide

RIDER & SON
* * *
MacLean Publishing Company,
Toronto.
[ think the Canadian

o me the

Gentlemen :—Permit me to say
Groceer 1s one of the very best of its kind
reading of your paper, the studying of the various pro-

Henry John-

positions and especially the articles by vour

son and applying the ideas advanced, has been a source of
profit and pleasure.

Henece I gladly enclose cheque for my subseription and
wish you the success you merit

Stirling, Alta. THEODORE BRANDLEY
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THE CANADIAN GROCER

Treatment the Traveling Man Deserves

He Should Be Seen on Every Occasion—His Business Is Just as
Legitimate as Yours—He Carries Information That Will Be
Valuable to Your Business—Various Experiences Showing Dif-

ferent Types of Receptions.

“By Henry

From time to time there 1s a wave of
discussion about the elimination of the
jobber, and each time that talk starts
up, it sounds as if it had never been
heard before, as if it were new; whereas
the faet is that such discussion is period-
ical and has been going on all the time.

To any thoughtful man the conclusion
must come home that the jobber will last
just as long as he is useful, collectively ;
and that the individual jobber who is not
usefnl, because he fails to fulfil his mis-
sion, will be eliminated automatically
so we need take no thought of him. In
this respect he is like the rest of us; sue-
cessful and permanent if he does his
work well—a failure and evanescent if
he shirks his duty.

Goods Supplied as Required.

Meantime, he is here as part of the

established order of things, and there is
no important sign that he is being elim-
inated or is liable to be dropped out in
our time; so let us reckon with him. He
has been a good friend to each of us,
individually; is the elose personal friend
and adviser of the best of us to-day.
Not only does he supply us with the
coods we need as we need them, but in
all lines he is the source of much of our
reliably accurate information.
" Many of us are so often ‘‘too busy’’
to gather enough information for our
own good that we cannot afford to over-
look the direet intelligence that is
brought right to our counters, daily, by
the emissaries of the jobber, the travel-
ing salesman.

Oeccasionally this emissary is a poor
specimen. Many times he is like a par-
rot in the way he repeats by rote what
he has been told to sayv. Sometimes.
though seldom, he smokes cigarettes, and
more frequently. though still seldom. he
zoes ont nights and is apt to be
‘‘shakey’’ in the morning. Sometimes.
too, I regret to report, he thinks the only
expressive, forceful language is a com-
plete vocabulary of cuss-words. But
take him by and large,.the travelineg man
1s an honest worker whe leads a mon-
otonous life, with plenty of hardship and
discomfort and none too mueh pay: and
on the average, he is a source of infor-
mation worth cultivating.

*The writer of this article is one of the most success
ful dealers on the continent. He has spent almost 30
years in the retail grocery business and is well equipped
to answer questions and smooth out difficulties with
which others may have met. If a special request is
made names of inquirers will be omitted when their
letters are printed for discussion.

Johnson, Jr.

What the Business Man Should Read.

Here I want to wedge in a remark on
the too evident reluctance of the average
«rocer to keep himself informed; to look
about him with open eyes; to read what
most closely and nearly eoneerns himself.
It has been my fortune to pass months
in big cities, riding in and out daily to
and from business, and it is the exeep-
tional sight to observe a man reading
anything but the newspaper for the half
hour eoing or eoming. It has always
seemed to me that it should be a kind
of duty, a remarkably pleasant duty
thankfully performed, for the retail gro-
cer to use the morning half hour to read
his trade paper, look over consular re-
ports and study import lists so as not
only to prepare his mind for the day
before him while his brain is rested and
fresh, but to save those moments. He
might thus put them to such advan-
tageous use as would enable him to get
through the day without the need of
doing anything of that kind during the
active hours of business.

Going home at night, with the busy
day behind him. he might very suitably
olance over the day’s news and thus have
time to associate with his family instead
of reading and smoking in the corner in
surly silence.

Travelers Abide by System.

But to get back to traveling men.

Make it a point to see every salesman,
if possible, and give each caller a court-
eous word if it is really impossible for
vou to see him. If you have some sys-
tem about this, vou ean see just about
every one of them. and you will find all
of them ready to conform to any system
vou establish.

If one calls during your busy time in
the morning, do not ignore him and keep
him waiting while you run around at
vour work. If you know him and his
line, have somebody look up vour stock
and give him your order promptly—his
time is money, too, you know. If you
know you do not want anything, stop
long enough to greet him and promptly
tell him how you are fixed. Tt will not
take a minute. If he is a stranger to yon,
take a minute to ask his line.- Then, no
matter whether you think you are sup-
plied or not, if he has any new proposi-
tion to offer make an appointment to see
him later. and vou will find he will be
there. This will not take a minute of
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your time and may be worth dollars to
you—ecertainly will be worth many dol-
lars to you during the year.

A Part of Good Buying.

It is not necessary that you buy from
cevery man who comes along. It is not
necessary that you buy a single thing
you eannot advantageously use, even
after you have heard the man’s full
story. Very few salesmen will get
‘“sore’’ because you eannot see their
proposition; and the few who have the
idea that no buyer is at liberty to refuse
to buy after having heard the tale can
well be eounted out. These last are
mostly green specimens who will learn
better as they go on.

What I am getting at is that it is just
as much a part of good buying to see all
salesmen and treat them courteously as
to order goods needed for your sales.

Another thing: If you could fully ap-
preciate what a eontemptible figure you
cut in the eyes of every well-informed,
experienced salesman when you are rude,
diseourteous, ‘‘grouchy,”’” ‘‘short’’ or
““swelled up’’ with your own petty im-
portance, you would ecome down to earth
in short order. Your eonduet which now
seems dignified to yourself, would look
pretty mueh like boys’ play from the
outside. You know how you feel toward
the eustomer who acts like a baby about
some petty occurrence and proceeds to
take out of you all the accumulated
griefs she has had to bear from servants,
washerwomen and others whose position
renders them more independent of her
than the poor grocer. Well, just reverse
all this and apply to yourself from the
salesman what vou are now thinking of
sueh a customer.

Big Men Easy of Access.

My experience has taken me to both
sides of the counter. I have sold goods
to all classes of buyers, so I know how
it is. I have invariably found that the
big men--the men who really do things
every day—are the most accessible, the
casiest with whom to do business, the
readiest to listen to and consider any
proposition that is made to them. True,
these men are quick to decide. They give
the answer on the dot and it is final
But that is only because—note this eare-
tullv—they are thoroughly informed on
all points not only of their own individ-
ual business but on general conditions as
such affeet their business. That is what
I am trying to get you to see and to
follow.

I recall with pleasure a visit to a fine,
high-grade merchant in a very high-grade,
residence town. He was verv bhusy with
the morning trade. Yet he stepped to
me as courteously as to any ecustomer
and listened to my outlined proposition.
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He excused himself as courteously ‘when-
ever he had to leave me, and then came
promptly back to close the deal. We
traded without the interruption of his
work and when I left we were both gain-
ers. I reeall, too, with some indignation
a call T later made on a man in a small
town who had ‘“no time’’ to listen to me.
My proposition was new to him and I
knew it would be wanted if understood,
so I asked for a later appointment, see-
ing him busy at the time. But no; not
a word; ‘‘no time’’; and his conduet so
rude, eoarse and insultingly diseourteous
that T could only leave and determine
that I would never eall on him again.
Another firm in the same town was
equally busy, but with aetual business;
hut my proposition was so good that the
three conservative partners were each in
furn persuaded to give it a frial. On a
subsequent visit all of them individually
thanked me for having placed the goods
with them. I took some pleasure in re-
flecting how much the first boor had lost
through his diseourtesy to a salesman.

Many times, too, I have not sold my
goods to men with whom, nevertheless,
1 have become very friendly and who
were always glad to see me. Having
time hetween trains, I have always liked
to go back to the man who has been gen-
tlemanly and pleasant, even though he
may not have bought, and talk with him
hetween jobs. With such T have always
talked on the common ground of the gro-
cer. We have discussed diffieulties and
problems. Sometimes I have helped the
younger man to get his eredits in shape.
Other times I have been able to suggest
to an older one where he might get some
article or deviee for which he had press-
ing need, but which he could not locate.
In each case T have felt that hoth sides
profited by my visit.

What do you think about it?

ﬁ___
PURE FOODS AND HEALTHY
CHILDREN.

Medicine Hat, Alta, Oect. 30.—In a
recent newspaper advertisement Hewitt
& Armstrong, grocers, gave a strong talk
in the introduction on the importance of
quality goods. Here is what they say:

“‘Poor quality in food is as much
responsible for sickly children as is
too little food. If mothers paid
closer attention to the quality of
their groceries, their children would
be better in health and their homes
would be brighter and happier. The
coming American generation would
be better in brain, brawn and musele
and race suicide would cease to
exist.”’

Following up this talk a list of goods
with their prices—the latter being in
bold type—was published making an ef-
feetive advertisement.

THE CANADIAN GROCER

Thinks Daylight Saving a Grand Idea

Moose Jaw, Sask., Merchant Favors Scheme — Fact That
Moose Jaw is Railroad Centre Detrimental to Its Working in
That City—Board of Trade Will Try to Get C.P.R. to Adapt

Fast Time Locally.

When the Daylight Savings Bill was
first introduced in the British House of
Commons a few years ago, a good many
people here in Canada as well as in
other parts of the world, when they read
the cabled news in the daily papers, re-
carded it mueh in the light of a joke or
the produet of some eecentric mind or
fame-seeking member of parliament. As
is the case with any innnovation or out
of the usual idea, judgment was in most
cases at once passed against it without
fully considering either its good or bad
points. The idea of saving an’ hour’s
daylight eaeh day during the summer
months was a suggestion whieh on first
thought to most people appeared about
as praetical as the Irishman’s sugges-
tion as to how to save much of the to-
haeeo used in making eigars.

His friend was lamenting the terrible
waste of tobaeeo by the throwing away
of the ineh of the cigar that is always
left. Pat, who was of an inventive turn
of mind suggested that this waste could
he prevented by making the cigars an
inch shorter.

Canadians Begin to Study Scheme.

It was in somewhat the same light
that the idea was first regarded by the
majority of people. Then when a simi-
lar bill was introduced into the (‘ana-
dian House of (‘ommons, the Canadian
people began to sit up and take notice,
and to study what the proposed idea
really meant. If it had the backing of
some of Canada’s members of Parlia-
ment, it must have some good points and
be nearly practical at least. The bill did
not pass but it started the publie talk-
ing and thinking. That it has not been
without result is shown by the faet that
the idea during the past summer has
been tried out for a short time in two
(‘anadian towns.

Tried in Orillia.

Orillia, Ont., adopted the idea on
June 23. At midnight on that day the
clocks were turned forward an hour, so
that the ecitizens rose an hour earlier
than usual, went to work an hour earlier,
stopped work an hour earlier and had an
hour more of daylight in the evening for
recreation and amusement. That is the
scheme in a nut shell. However, the
““more daylight’’ idea had a short life
in Orillia. The drawback seems to have
been that laborers got the idea that it
was a scheme of manufacturers to en-
force a longer day in the near future.
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Moose Jaw's Experience

The other Canadian town to give the
idea a trial was Moose Jaw, Sask. Here
it had a some what longer life but a de-
trimental point which worked against it
in this_case was the faet that Moose
Jaw ns*&r:nln;u_\ centre and the railways
continued the old time and aceordingly
their employes had to also

What one Moose Jaw merchant thinks
of the innovation is interesting. N. L.
Brown of Kent & Brown, outlined the
adoption and good and bad points of the
idea to the (Canadian Grocer.

“On May 24,"" he says, ‘‘the ecity
power house burned down and to give
more daylight, the mavor requested that
all elocks in the city be put ahead one
hour. Everybody responded except the
transportation companies, the govern
ment offices and the banks. Later the
C.P.R. freight department also adopted
the fast time.

““1 may say that it was a grand
measure and I am of the opinion that we
should have fast time the year round.
Everything seems to be in its favor and
nothing against it. Of course to be a
great success as far as both the eity and
distriet are concerned, the time should
be uniform. Some dissatisfaction is
sure to arise from some of the citizens
using fast time and the remainder of the
citizens and all or almost all the farm
ers using slow time.

Good Points of System.

““In favor of fast time is the fact that
in summer by commenecing to work in
the eool of the morning and quitting cor-
respondingly earlier when the day is hot
permits of a long evening for all kinds
of recreation and amusement before
dark. In the fall and winter by fast
time, 7 am. would be much nearer
daybreak and 6 p.m. much nearer sun-
down than at present. Against this
measure I cannot find any argument

Will Try to Get Railway in Line.

““The reasons for the ecity reverting
back to standard time are as follows:
This is a C.P.R. town. The C.P.R. eould
not see its way clear to change its time.
Keepers of boarding houses, ete., would
have men coming to meals by fast time
and others coming by slow time; per-
haps in a private family the same condi-
tions would oceur. The Board of Trade
has taken the matter up with the C.P.R.
and I hope that next season all will be
working by fast time.”’
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Value of Good Location Demonstrated

Business Increased 50 Per Cent. in Four Months by Change to Better Location
—Must Have Goods Where People Can See Them—Ideal Arrangement of Ex-
tremely Narrow Store.

*Get a Iru'ulﬁ'm where ]wu]#]e pass.
Then put the goods where they can see
them."’

Thiz 1s one of the business mottces of
K. A. Mae¢Donald, one of the youncer
crocers of Galt, Ont. The value of a
vood lecation as a-faetor in gettine trade
i= a question of a great deal of import-
anee.  Location ean to a laree extent
make or break a business or at least
prove an important faetor in it, as is
demonstrated in the case of Mr. Maec-
Donald.

He formerly had a store farther up
the street where the number of people
who passed was mueh more limited than
where he 1s now. He realized that he
was working under a disadvantage in
this respeect and deeided to make a

chanve, <o four months ago he moved

““1 show seasonable goods in the win-
dow—such goods as will appeal to a per-
son’s palate and attraet them within.
When 1 get them inside, not only do 1
sell them the goods that were in the
window, but try to make sales of other
lines as well.”’

The arrancement of Mr. MacDonald’s
store, as well as the business that is
done, shows just what is possible even
under decided handieaps in regard to
size and layout of the store. When a
person considers that the window, as
well as the store itself at the front is
only 10 feet wide, especially those who
Lave had anything to do with fitting up
a small store will realize what a handi-
cap Mr. MacDonald has been working
under. An arrancement hordering on
the ideal for the size has heen made.

Shelvinq T with Bins
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Shelving

Arrangement bordering on ideal for so small a store. It s that of F. A. MacDonald

Galt, Ont, and is only 10 ft. wide in one

into s present place of business where

the trattic 1= mueh bhrisker.

Business Increased 50 Per Cent.
To <ubstantiate lns motto and demon
strate that his move was a wise one, it
bhe mentioned that s business
bas nereased H0 per cent. sinee the

chanege. This 1s shown in the sales fig-

ures for last month as compared witl

five months ava.

‘You have to have the people pass

the store if yvou want to sell the goods,”™
savs Mr. MacDonald. **Now. in my old
location I had two show windows but the
two combined did not attraet as muel
husiness as the one I have now for the
‘lll»}l]" reason that fewer ln'n]»‘l‘ |l;l~.\t'0]
the store.

‘I consider the window one of mwv
higeest assets,”” he asserts, ““and hold it
H-.~p<r“~i|)lv to a larce extent for the in-
crease my husiness has shown in the past

few months.

section

The entrance 1s from the side just at
the rear of the window. At this point
the store is only 10 feet wide and there
15 no counter at this seetion and only a
shell on one-side, for the folly of erowd-
Mg is recognized.  Abhout ten feet back
from the entrance, the store widens to
1.0 feet. Here, there are shelves on hoth

sides and a counter on one side.

In spite of its smallness, there is
something ountstanding about the store
that attraets the eye. Usually a small
store 1s overshadowed but not so here.
The window seems to possess a speeial
attractive appearance. The inside of the
window is painted white, the ceiling
sloping slightly downward and refleeting
the light. Plenty of light is provided al

nicht. The backeround is a fenece effeet,

only about a foot high, but giving a
rather artistie setting to the window.

Mr. MacDonald has worked out some
1deas of his own in the arrangement of
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the store. The shelves present a nice
appearance being neatly finished. Under
the ledge at the front part of the store
are open bins in which oranges, lemons
and similar articles are shown.  Farther
baek there are closed tilting bins to hold
such articles as sugar, cornmeal, rolled
oats, ete. Spice drawers are also part
of the fittings, while there are also
some ¢lass front bins, more of whieh
will shortly be added. At intervals,
along the ledee are small sliding plat-
forms whieh may be pulled out, on
whieh to [llil(‘(’ a bag when it is being
filled or for other similar work. The
appearance of the shelves is well main-
tained in the arrangement of the goods.

Across the rear of the store is a spe
cial counter for provisions, flanked by a
display refrigerator. Special attention
to this department is found profitable as
well as a good method of attraeting cus

tomers to the store.

o
CHANGE IN COUNT ADVOCATED.
ioditor Canadian Groeer,—May 1 erave
space to put before your readers a pro-
position that has been in my mind for a
lone time.  That is, would it not be a great
convenience to retailers if all goods, sueh
as tinned fish, jams, and bottled produe
tions were packed in boxes containing 50
and 25 instead of 48 and 24 as at pres-
ent. The first objection most likely
would be the awkwardness of the boxes,
but a little counting would show that the
hoxes would not be of mueh different
size, there would be five rows of five tins
two deep instead of six rows of four tins
two deep. For purposes of caleulation
this system would undoubtedly be of
oreal advantage, the price per 100 being
the price per 10 less one nought ; also the
price per unit less another nought, cer-
tainly a mueh easier process than divid-
ing by 12 from gross to dozen and by an-
other 12 to unit.

“1 would suggest the word “dee’ or
“4des’ be the name of the standard and
I believe if onee started the eustom
would soon  become general.  Several
things are already packed in 100's, viz.,
soap, eigars and several kinds of tobae-
co. We never have any trouble regard-
ing the count of them.

Someone must make a start. Who will
it be? Answer awaited.

JAS. HY. KADWELL.

Chatham, Ont., Oct. 24, 1912,
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Current News of the Week

Maritime Provinces and Quebec.

MeKee Bros., wholesale and retail flom
and produee, Richmond, Que., have regis
tered.

Jeremiah Harrison, of J. Harrison &

('o., wholesale grocers, St. John, N.B.,

died recently.

Stanford’s, Limited, of Montreal, have
heen ineorporated with a capital stoek ol
$200,000 to manutaeture various Food
produets.

At a meeting of the Montreal Groeers

\ssociation, held this week, officers for

the ensning vear were ('l(‘(‘]l'll as follows:
President, G. A, Archambaalt ; viee-pres
ident, M. .J. Felion; second viee pres
ident, J. O, Pasant; seeretary, J. Desan
fels: treasurer, M. Lemienx: auditor, M
Bolieu

. H. Auson, of Montreal, manager ol
the Ogilvie Milling ('o., was in St. John,
N.B., last week in connection with the
matter of the establishment of the pro
.mﬂ'tl sugar refinery there i .||'|u'.|l'ui
hefore the eommon ecouneil and asked
that the company be given until May 1
te begin the work of construetion, and
that an additional eichteen months e
ranted Tor the l'um}-]u'liull of the work

The Board of Trade of St. John's,
Newloundland, held a meeting a few
days ago to consider the question ol
holding a fishery exhibition next vea
Nothing of a definite eharacter has vet
heen done, hut it is understood that the
scheme will he made as comprehensive
as possible, so that every department of
the industry will be given eonsideration
The date for holding the contemplated
exhibition has not vet been fixed, but it

presumed that it will be arranged o
~some tume in the fall

Ontario.

K. . Porter, groecer, Ballvduff, Out.,
has sold his business.

Jas. Beattie, oroeer, Nmhersthure,
Out., has sold his business.

Seeley & Stewart, erocers, have open
ed a braneh store at Ottawa.

W Englander, grocer, Windsor, Ont.,
has sold to Greenbure & (Yo,

Mrs. J. Curry, grocer, Westmeath,
Ont., has sold to E. T. Neshitt.

Frank Slover, grocer, of Ottawa, has
heen succeeded by I, Harrison

H. B. Clement, croeer, of Burlington,
Ont.. has sold to W. W. ("urri.

Jolin Dillon has opened a grocery and
confectionery store at Gananogue, Ont.

J \. Walkinshaw, crocer, ol Fort
Frie, has been succeeded by J. H. Nagel

M. (.. Parrineton, ceneral merchant,
Dunstord, Out., has sold to R. Bradley

Ewan MeLacklan, of E. MeLacklan &
Son, ceneral merchants, of Lancaster,
Ont., died last week

e Ontario Lantern & Lamp (
Limited, Hamilton, Ont., have appointed
Charles .. Walker manager of the com
pany s Montreal braneh

he .llupln‘“ Milling ('o., West To
ronto, are enlarging their plant there
I'he annual meeting of the firm was held
tn Oet. 21, when a quarterly dividend
seven per eent vas declared

e Toledo ( omputing Seale Co I\
purchased a factory site in Windsor,
Ont., at a cost of ¥10,000, and will ere
a lour-storev factory costing $100,000,
with floor space of 73,000 square feet

W\ ( Latimer, ceneral merehant,

have taken over the

Beaverton, Ont.,
crocery and eroekery stoek of Melntvre
& MeCrorie and moved it into his ow
Mr. MeCrorie of above firm
i looking after the erocery ‘|u';-.||’|u-M
for Mr. Latimer

The delivery wacon of Walter I \

London, Ont.,

prreniises

crocer, wias smashed hy
being ran into by an antomohbile in front
of Thos. Shaw's zorocery store It is
|lllrll.lill(' that had the Jdelivery wacon
not been there the anto would have cone

ito the store front

Western Canada.

Hueh MeViears, grocer. of Vancouve
10, has sold to Lang & Fiddes

W. F. Searth, general merehant. Mary
icld, Sask., has sold to E. B. MeRory

\ J Nohie. groeer. ol
B.C, has heen suecceded by R, Brawden

\. M. Anderson has prare hased the cen
eral store of Thirsk & Wettenbhery at
Banft. Alta

Hutehinson & Roberts, ceneral mer

Vaneouver,

bants. Vandura, Sask., are sueceeded by
Wi, Cheeseman

The store of the W. E. Lord Co.. Red
Deer, Sask., was entered reeently by
thieves and a qunantity of goods removed

Hamblin & Brereton, Winnipeg, (al
ary and Vanecouver, have heen appoint
ed agents for Brown & Polson, London,
E.€.. Eng.

Blair & Adawm, who have been in the
arocery  business at  Ladvsmith, B.(
have e¢losed out there and will open in

Vietoria

3

I'he MaePherson Fi [ Lo, orga
i Winnipeg 1883 by L C. MaelPhe
son and R. R. Seott, and with bra
in Caleary, Edmonton, L widee, Med
c¢ineé Hat, Moose Jaw, Saskatoon, b
don and “rA N
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FRUIT TROUBLES IN B.C

Farmers Claim They are Not Being Paid
Well Enough

\ coun 0 (0 < |
ery rased by \ \ \
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W Okana S
cal \
HY Laad | \ 1
lower L vea
th \ } <
disappn
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wree w s °
rners I\ p
\ represent Robins M
& Co, frat |} = el
nmanagers ot \ i\ {
n this provinee ad tted t
Water stree W esalers
anlt and that ev eould ot '
prives demanded by e farmer
*Okanagan Valley will some
UANR AT Vancouve 1 { wl o
Fforeign fruat, ¢ saud t'p \
however, the Lrmers i\ heen sj
wWilth Too mi prosperityv o dand e
aetting fabulous prices L | !
I"xl\ I hey mve 2ol 1o ¢ 1y, s
Vancouver dealers cannot payv fifteen

twenty eents extra merely
Canadian  producer Mhis 1s business
Wholesalers must buy as

can or also be driven out

*As to Calzary treating the ers
bhetter than Vancouver does i is
rue I know of cases where ea uls
apples were shipped to Calgary I
provinee and when the
and other « xpenses were patd there was
practically nothing tfor ¢ farmer

*The farmers’ exchanges | ~ \Vea

are packing thewr stufl
ter than they did last. Further improve
ment in packing and grading together
with more moderale e

reien woods

(.




é it
5‘ W
Jif
P

P RES S S

2

LMMWWW

W

e

R P S r——"

e o LT A PN v . 2

- ;*,‘ "<

Latest Review of the Grocery Mar

ets

First Shipment of Dates Sold Well—Quality is Good—Preliminary Estimates of
Sugar Crop are Large—October Business in Sugar Was Extensive — Canned
Goods Now Going Out.

QUEBEC MARKETS.
POINTERS:
Dates— New shipment in and priees
advanee slightly.
Spices.—Whole ginger up somewhat.
Nuts. —Almonds down two eents.

Montreal, Oect. 31.—Few price changes
are noted this week, yet indications are
that in dried fruits some considerable
changes will be made before long. The
trouble in Europe seems to make this
imevitahle.

Generally the market is quiet this
week, the holiday having something to do
with this.

SUGAR.—Europe, it appears, has a
lige crop to market and the word is that
sugar will be gladly sent here at con-
cessions.  This seems to mean that there
will be a gradually deelining market.
The condition of affairs will almost sure-
ly be steady until the new year. Then
the new Cuban erop will be ready, and
it is likely to cause a hreak in prieces.

Grannlated, bags ......
Granulated, 20-1b. bags
Granulated, 51b, cartons ..
Granulated, 2-1b. carton, per (v«l
Granulated, Imperial AT B
Granulated, Beaver
Paris lump, boxes 100 Ibs. ...
Paris lumps, boxes 50 lbs,
Paris lumps, boxes 25 ]bs.

Red Secal, in cartons, each
Crystal diamonds, bbls. ...... 5
Crystal diamonds, 100-1b, boxes
Crystal diamonds, 50-]b, boxes
Crystal diamonds, 25-1b, boxes
Crystal diamonds, 51b. cartons 2
Crystal diamonds, Dominoes ,cartons ............
Extra ground, bbls. ......... < 3

Extra ground, 501b. boxes
Extra ground, 25-1b. boxes
Powdered, bbls. .
Powdered, 501b. boxes .
Powdered, 251b. boxes

Phoenix™ .. ety

Bright coffee - 5

MOL= Y FOUOW o ciorsesorririsainves

No. 2 yellow

No. 1 yellow . 4

BEbls. granulated and yellow may be had nt b¢
above bag prices.

MOLASSES. The demand is fair and
prices are heing maintained. No imme-

T o U O DY Y OV =T O O1 T O 1D O O O O O

diate chanee is looked for.

Fancy Barbados molasses, puncheons 038 04
Fancy Barbados molasses, barrels ... 04 043
Fancy Barbados molasses, half-barrels 04 04
Choice Barbados molasses, puncheons 033 035
Choice Barbados molasses, barrels 036 038
Choice Barbados molass half-barr 038 040
New Orleans 0% 028
Antigua 03
Porto Rico 040
Corn syrups, K fie 0 03
Corn syrups, half-ba 0 03%
Com syrups, quarter-barre oM
Com syrups, 38%-1b. pails 19
Corn syrups, 25-1b. pails 135
Cases, 21b. tins, 2 doz. p 2%
Cases, 51b. tins, 1 doz. per case. 32%
Cases, 10-1b, tins. % doz. per cas 315
Cases, 20-1b. tins. % doz. per case... 310

DRIED FRUITS.—Prunes still are
searce but the trouble in Europe, and the
influence it may have upon the market,
18 causing the greatest interest. Cur-
rants, Sultanas and figs are almost cer-
tain, it is thought, to bhe affected. All
these eome from the distriets where the

war is being waged, and the secarcity of
labor, caused by men being drafted for
the armies, will interfere with the erops
and with shipments. There will not be
a searcity for some little time, since the
supply is now good, and since further
shipments are on the way, but the im-
pression is that not much trust can be
put in future shipments. Even should
these be sent the packing will not likely
he up to the standard as the work will,
of necessity, he hurriedly done.

Figs are already a little searee. The
impression is that there is to he a dearth
of these.

New dates arrived last week, and as a
result prices have heen advaneed, though
very sliehtlyv. No further

i~ expected for perhaps a month or five

fresh supply

weeks.
Evaporated apricots .. 0 14%
Evaporated apples 008
Evaporated peaches 018
Evaporated pears 018
Currants, fine filiatras, per lh cleaned.. .... 0 6%
Currants, 1-1b. pkgs. fine mmtraﬂ cleaned 0 07% 008
Currants, Patras, per b, ... N 09'%
Currants. Vostizzas. per 1b. nan
Dates, 11b. packages ...... 0 07T%
Dates, Hallowee, loose 0 06'%
R AR R AR omn
Figs, 3 crown 0 08%
Figs, 4 crown 0103,
5 crown 012
6 crown # 13%

Figs, 7 ecrown 04
Figs. 9 crown PR n15
Comadre figs, about 33-1b. mats .......... 3 140
Glave bhoxes, 16-0z., per box ..... ceeeees DING DG
Glove boxes, 10 ozs., P DR oo sncire 00724 N8
Prunes—

20-30 13

30-40 12

40-50 n

50-60 1

60-70 gl

70-80

80-90 %

$0-100

Bosnia

isi

Raisins—

Choice reeded raisins .
Choice fancy b
Choice loose muscatels, 3-crown,
Choice loose muscatels, 4-crown per Ib.
Reedless. new, in packages .. s
Select raisins, 7-lb. box, per
Snltana raisins, loose, per 1b
Snltana raisins. 1-1b. cartons
Malaga table raisins, clnsters,
Malaga table raisins, clusters, per % box
Valencia, fine, off ltalk per Ib
Valencia, select, \i)e .....
Valencia, 4 crown yen per 1b.

COFFEE.—Bullish erop predictions,
coupled with the trouble in Europe, are
tendine to make the market exceedingly
quiet. But little buying is going on
abroad. and stocks are inereasing rapid-
Iv. Here there is but little ehange in the
ordering, and none whatever in the price.
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Mocha 0% 028
.. 021% 02%
Mexican 025 02
Bantos 022 0H
Maracaibo 03 0 26%

SPICES.—The market is quiet, the
only price ehange heing in whole ginger,
which has advanced. The lowest figure
quoted for this now is 22 cents. For
peppers and cloves the demand is good.

Allmplee  ........
Cinnamon, whole

Cinnamon, ground ......... PR e 015 019
Batavia cinnamon 025 030
Cloves, whole 02% 03%
Cloves, ground 03 03
Cream of fartar 025 032
Ginger, whole S 022 030
Ginger, Cochin .........c....... on 02
Mace svss 03%
Nutmegs . 028 030
Peppers, b 016 018
Peppers, white 022 02

NUTS.  Before Thanksgiving there

was a heavy demand which promises to
continue until the Christmas holidays are
over, indeed well into the winter. A few
price ehanges have heen struck, shelled
almonds heing put upon a higher price
level, while Tarracona almonds have
heen dropped two cents.

In shell—
Brazils .. 0 015
Filberts, Bicily, per 1b. 012% O
Filberts, Barcelona, per 1b. .......... 1 012
Tarragona Almonds, per Ib, ......... 04 015
Walnuts, Myette Grenobles, per Ib.. 014 015
Walnuts, Marbots, per 1b, ... oo 0 14% 0 15%
Walnuts, Comes, per Ib. ave 012
Hungarian 015
Shelled—
Almonds, 4 crown, selected, per 1b.. 042 05
Almonds, 3 crown selected, per lb. .. 032 0
Almonds, 2 crown selected, per Ib.. 032
Almonds (in bags), standards 028
Cashews 017
Peanuts—
American—
Japanese roasted ........ 0 08'%
Coon, roasted 008% 008
Diamond G, roasted 0o 010
Bon Ton, roasted on 012
Sun, roasted 010 012
Spanish No. 1 012
Virginia No. 1 013 015
Pecans, jumbo 018 019
Pistachios, per 075
Walnuts—
Bordeaux, halves, bright o 028
Broken o 02

RICKE AND TAPIOCA.—Good ship
ments of rice are ecoming forward but the
consumption continues good. Mills are
paying the planters’ prices, yet it is far
from certain that this means any ad
vance. The erop is good and a change
in price in a lower direetion is considered
more probable than an advanece.

Rangoons—
Rice, grade B, bags 250 1be. ............. 315
Rice, grade B, bags 100 lbs. .. 375
Rice, grade B, bags 50 lbs. ...... 371
Rice, grade B, % pockets, 12% Ilbs. s I
Rice, grade B, pockets 25 lbs, - 375
Rice, grade c.0. bags 250 lbs. o 315
Rice, grade “.ﬂ, bags 100 1bs. e 31
Rice, grade C.C., bags 50 Ibs. .... " 375
Rice, grade (‘,. , pockets 25 lbs. - 37
Rice, grade O.C., % pockets, 12% Ibs o 37
Patna, pnlnhed 4456 450
Pearl ...... 5 00 410
Imperial b 550
Sparkle oo 575
Crystal 5%
Snow 550
Ice Dips 5176
Carolina Rice 8 M
rown Bago, 0o
Tapioca, 00
. Ib, 0

WHITE BEANS.—White heans have
advanced 15 cents per bushel, the quota
tion now being $3.15. Advance has been
rendered neecessary through lack of sup
ply. Farmers for some reason or other
are holding back their supply. If they
do this mueh longer, some dealers hini
that thev may be the losers as beans
will shortly bhe ecoming through from
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Europe and prices will naturally tend
to easiness.

White beans, per bushel 15

ONTARIO MARKETS.
POINTERS
Dates.—First shipment sold well.
Pecans.— Quoted at 18 (0 20e¢.
Sugar-— Undertone still easy.

Toronto, Oct. 31.-—Oectober business in
eeneral groeeries was quite satisfactor)
according to the reports of most houses.
Trade was pretty well distributed over
the whole list of goods whieh are in de
mand at this season of the year. There
has been a good deal of shipping of ean-
ned goods of late. Now that many new
lines of the new season’s dried fruits are
in, shipping of winter requirements be-
yond the lakes is taking on greater ac-
tivity.

The preliminary estimates ol the suzar
])rudm‘linn for 1912-13 give promise of
continued undertone of easiness. Buying
of eourse at the present time 15 on a
hand to mouth basis. Demand (or this
line has kept up wonderfully well dur
ing the past month, probably on account
of preserving fruits having held on later
than usual this year- The sales ol some
local firms for the past month show a
substantial inerease over October of last
vear. Indeed, business during the whole
vear has been on a good secale, and the
vear is expected to show a record total.

New erop dried fruits are now coming
in for a greater degree of attention.
First shipment of dates was well reeeiv
0'1‘.

SUGAR. - One of the interesting and
rather important features of the week
has been the preliminary estimates on
raw sugar production for present year
1912-13.  That of FEuropean beets is
placed at 8,930,000 tons. [.S- heets at
625,000 tons and that of the coming
(‘uban erop at 8,961,000, making a fo-
tal of 18,521,000 tons as compared with
15,882,656 tons for 1911-12. The world’s
yvearly requirements are placed at 17,
500,000 tons so that there is an excess
of 1,000,000 tons according to these es-
timates and this would seem to indicate
that low prices on sugar are ahead. How-
ever what the actual results may he are
much of an uncertainty. For instance
one factor estimates Kuropean ecrop al
over 500,000 tons less than above figures.
Then again the Cuban crop does not he-
gin its outturn until January and mueh
may happen before then. However,
present indieations give promise of low
sugar.

As to immediate situation, opinions
differ. General markets are weak.
While some dealers say that U.S. refined
is likely to hold steady and that Cana-
dian refiners will in that case leave
prices unehanged, there are others who

THE CANADIAN GROCER

feel that a deeline at any time would be
within the range of possibility. Buying
is on a hand-to-moyth basis.
Extra granulated, bags

Extra granulated, 20-1b. bags

Extra granulated, 51b, cartons

Extra granulated, 2-Ib, cartous
Imperial granulated

- U
-+

Beaver granulated 70
Yellow, bags .. 5
Barrels of granulated and yellow will be fumnished

at 5 cents above bag pui
Extra ground, bbls,
Extra ground, 50-1b. boxes
Extra ground, 251b, boxes
Powdered, bbls
Powdered, 25-1b, boxes
Powdered, 50-1b. boxes
Red Seal, 51b, box
Crystal diamonds
Paris lumps, in 100-1b. boxe
PParis lumps, in 50-1b. boxes
Paris lumps, in 251b, boxes

SYRUP AND MOLASSES. -\ good

seasonable ||,uh» 18 hc'lln; done in eorn
svrups at the |~r«‘~r"! time and a *_'mul
winter’s husiness is being confidently
looked forward to by all dealers, bhoth
wholesale and retail. The weather 1s

weekly becoming more condueive to de-
mand, and dealers are taking up the line

well. Molasses are also doing well

Syrups- case.
2- 1b. tins, 2 doz. in case 26
51b. tins, 1 doz. in case .. 2%
10-1b. tins, %% doz. in case .. 280
20-1b. tins, % doz. in case 275
Barrels, per 1Ih, 003
Half barrels, b, 0 033,
Quarter barrels  1b, oM
Pails, 38% lbs. each 19
Pails, 25 lbs. each 13

Maple Syrup—Compound
Gallons, 6 to case 4 5
% gals,, 12 to case 540
% gals., 24 to case 54
Pints, 24 to case 30

Maple Syrup—Pure
Gallons, 6 to case
% gallons, 12 to case
Quarts, 24 to case
Pints, 24 to case
Quart bottles, 12 to case

Molasses, per gallon

wamman
LERER

New Orleans, barrels " o 029
New Orleans, half barrels 02 o3
West Indies, barrels . 03
West Indies, half barrels ........... 03
Rarbados, fancy, barrels . 046 0w
Barbados, fancy, half barrels ..... (R} 05

DRIED FRUITS. With~the arrival
of the new season’s fruit, more interest
is being shown in the several lines. New
evop dates eame in last week in time for
the Thanksgiving trade. The quality is
zood and the first shipment was taken
up well. The prices quoted are for the
new goods. Package dates are priced
at 715 eents. New figs have also met
with a good reception.

New layer raisins are in this yem
somewhat earlier than usual. Shipmenis
to retailers are heing made now. On
account of the variation in quality on
this line, it is diffienlt to quote priees

First shipment of California prunes
has not vet arrived, but is expected in
hefore long. Prune values on the coasi
continue to ease off while raisins ean by
no means he said to be firm

There is no little speculation as to the
probable effect of the Balkan war on the
dried fruits that eome from that seetion
of the globe. Some of the lines that
might possibly be affeeted are currants,
Smyrna figs, Sultana raisins and Bosuia
and Servia prunes. It will also have a
tendency to affeet all shipments from
the Mediterranean. However, importers
sav that it will have no effect on our
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Christmas supplies, as the requiremer

uap to that time have practically all bed

\llllblwnl.

Prunes
3 to 40, in 251b. boxes o 2
4 to 50, in 25-1b, boxes ) 10% 01
50 to 60, in 25-1b. boxes !
80 to 70, in 251b. boxes 9

70 to 80, in 25-1b, boxes
80 to %, in 25-1b. boxes
N to 100, in 51b. boxes

Same fruit in 50-1b, boxes, % cent less

Apricots

Standand 5-1b

Choice 251t t
Peaches

Standand, 251t box

Ch 51b, boxes 2
Candied Peels

Lemon i ]

Orange 2

Citron 15 )
Tapnets ) M )
Bag figs ) 06 ) or
Fancy box fig v ) 10
Evaporated apg 7 3
Currants

Patras ) 08 By

Fine Filiatras ) 0T L

Vostizza

Shade dried

i pack i
ack
Hallow ee full box
Hallowee half box
Farnds, choi b b Y
Fards, chol h t 2
Fackag ates, | L
Il \ “J‘Atv\ l('('l'l\l\l n Toronte n
regard to s week's tea a "
cate no marked alteration in the zeneral
situation.  Prices have already reached
a hgh pomt and farther advanees are
hardly expected, nor would they he by
any means weleome
Toronto tea shippers state that 1 '
hittle or no s ppng bevond the Great
Lakes before the elose of navigation n
order to zet the lower freight rate. One
tea man stated that it would be false
economy to try to save i this way S
tea deteriorates with age. and that it
does not pay to stoek up fo v oreat
time in advance
COFFEF I'here 1= really cliange
in loeal coffee situation I'he S ¢
steady tone prevails in the mar d
demand continues along recular e~
I'here still eontinues to he fluctuations

on ceneral markets of world but every

where there seems to be an undert

of steadiness whieh would seem to ind
cate that there is no cheap coffce
sight.

New erop Brazils show generally |

eup quality.

Rio, roasted ) B 0N
Green, Rio ¥ 02
Santos, roasted o 03
Maricaibo, roasted 0% 3
Ragotas o b
Mocha, roasted 0% xR
roasted 032 0y
can X 0 1
temalo 0 S h o
Jamaica ) 4 »
Chicory 01 13
SPICES With pieklin SeaAsm ol

but at an end, attention will now he
turned to spiece requirements for the
Christmas season There is at present
an even demand

A fair tone of steadiness l)rl'\d'll‘ imn
ceneral lines Outlook for Zanzibar
cloves continues strong There 1s no
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is not mueh eall for this line locally now

change in celery seed =ituation.

that pickling season 1s over.

% 1b % 1b,
pkgs. hhwdu'{.
..... { 70—0 80

white
spie
ta f

boxes 2 cents per Ib. below

tins.

M 1 s I n bulk 010 012
( 040
Shre in 6% 01

Some advanee shipments of

4 1 1
new ~hclied walnnt=s are expeeted aronnd

first « \ enthel Almonds and filberts
) ¢ =l will not he i for two or
three weeks vei. while it will be late in
Novemwher before walnuts come in. They
are ~ fate Openine [rl'}m-\ on most
e~ bhe mueh the same as last yem
\tionds 1 Tire shell  are =omewhat
I'her as quite an improved demand
for nut= for the Tha ine and Hal
¢ en trad Pecans are searce and
e guoted as hioh as 20 cents per po i
Canadian ebestnmts are selline at $2.25
&2 50 per peck, while the Italian laree

1214 eenis per pound.

016% 017

035 0 36
015 016
012 013
013 014
028 030
011 012
013 015
1 e y 0 013
). extras 0 08
green.  fumbo nn
. AND TAPIOCA.—There is no
| cularly new feature in either line
ice 1= unehanced at lower level recent
reached.  Buvine <till continues slaek,
G I the probable reasons for this
Lein Faet that riee 1s still quite hivh.
Stg I from mill 5 Ibs. or over
f Y] T :
R B., 1.0} ]
D
] ]
i
I 4
‘ 2
1 '»
I
M 0 0614 )
I * 008
BEANS There axe no new heans on
market  vet Apparently farmers feel
that prices arve likely to maintain then

1ff front. and that there is no reason to

be in a huarry Neither are there anvy
prices heard quoted on new season s
coods

Prime beans, per bush, ? e . 310
Hand picked, per bush, . ok 3 32
California Lima. b, .. 0 e
Austriar per bush. 2 60

CANNED GOODS.

Toronto. It
that the pack of tomatoes by the Domin
Jon ( allow of a 60

was first - understood

anners  wonld pe

THE

cent. delivery this year, but they state to

to deliver 50 per c¢ent. on their own paek,
and that tl

UL

CANADIAN

their own
make- up
Last

ples this vear, the eanned artiele is low-

er than lust year’s opening ficures. Stan-
dards in 3°s opened at $1 as compared
with $1.10  Jast vear, and

F2.050 as acainst £3.05 last

canned

the standpoint of shipping. but as far as

There

1

20

e\

factories

S a

ods

new husiness
mueh  doine,
-_-wn{> \\1.14-1\

and whieli are now comine in, will have
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time,
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annonneed
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hefore, the

Alaska

1= quoted from £2.95

1 Ih.
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hite
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bhalanece

)

callons

per

Seasorn.

aetivity

time

"
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P

there

salmon

from

is

with

heen

not

the

Group

) 97%

Per doz.,

A\ Jtions are slowly

at

Grocer that it will only bhe possible

livery was 40 per cent.

In keepine with the cood erop of ap-

in

have already ordered

d c'nll\il]

25 1o $2.35 per dozen

2's, Plums, Green Gage, light syrup ............ 100
2's, Plums, Green ( heavy syrup SR -
3's, Plums, Green Gag heavy Syrup ......cccoeee 18
2's, Plums, Lombard, light syrup 09
'8, Plums, Lombard, light syrup 13
2's, Plums, Lombard, heavy syrup 1 0
i's, Plums, Lombard, heavy syrup 1
Gal. Plums, Lombard, standard 3
Plums, E heavy syrup 1
s, Plums gz, heavy syrup 1
Plums, KEgg, heavy syrup 22
3's, Plums, Damson, heavy syrup 1 4f
., Pears, pie, peeled .......... i
Plums, Damson, light syrup R ko
8 ‘lums, Damson, light syrup .. 13
2's, Plums, Damson, heavy syrup = 1
Gal, Plums, Damson, standard von 3 5¢
Group B are 2%c per doz. less than above,
Fruits,
Black pitted cherries, heavy syrup 94
RBlack not pitted cherries, hes syrup 55
Red pitted cherries, heavy syrup Fox 974
Red not pitted cherries, heavy syrup
Red pitted cherries y
Red not pitted cherries
White pitted cherries, heavy syrup ... g
2's, White not pitted cherries, heavy syrup..
. 'k currants, heavy Ssyrup ....... -
s k currants, preserved
3 ,- Black eurrants, standa
b °k ants, solid |
Red currants, heavy syrup

Red currants, preserved
Red currants, standard

£ 4 103 13 63 19 19 00 =T 63 13 00 D1 63 1 00 TN 1D 13 et et GO GO ot ot bt ot

Red ecurrants, solid pack
Gooseberries, heavy syrup
Goeseberries, preserved X
Gooseberries, standard s
Gooseberries, solid pack ..........
Pincapples, sliced, heavy syrup
Pineapples, shredded, heavy syrmp
Pineapples, whole, heavy s p
Pineapples, whole, heavy syrup ...
Pineapples, sliced, Hygeian Brand...........
Rhubarb, preserved . . .
Rhubarb, preserved .............
H Rhubarb, standard 3 52%
Raspberry
- hlac heavy sy 2m
2%, black. preserved 240
2s, red, heavy syrup 215
% red, preserved 2 40
Strawherries, heavy syrup 215
Strawberries, pre 2
is., Strawberri standard 7 52%
Gals., Strawherrie pack . o L
Group B are 2%c per doz. less than above.
SALMON PRICES.
Sockeve
1 Ih. talls 2 8%
1 Ih, 2 2%
% Ih, flats 170
(5 case lots 2%ec doz. le
Red spring, 1 1h. talls 2 50
Red, & Ib. fats . 150
Cohoe, 1 1b. talls .23
Humpback, 4 Ib., flats 0%
Humpback, 1 1b, talls 12
MANITOBA MARKETS.
POINTERS
Sugar. Weak.
New Pumpkin. Prices out.
Winnipee, Oct. 31.—Wholesale trade

is reported in a satisfactory condition.

I'hreshing s near completion and the

with remarkable ae-

crop Is moving oul

tivity.  Grafn inspections have for some
fhpeaverrzed 1,200 cars a day and gen-
ofal quality of grain is good. Collee-
iniproving and amount
ol eash trade is considered as satisfae
tory.

IFall orders for eanned goods have oe
wholesalers sinee
pack eame on market. Pumpkins

's are quoted at $2.10

cupied attention of
new
are now in and

to $2.15 per case.
is still weak and a fur-

ther drop in quotations i1s generally an

Suear markel

!i«'i]r;llwlA
There are no price ehanges to note this
week. Exeept as indicated, all lines ap-

a Fairly firm b

pear to he on §

Thankseiving  trade of retailers has
heen auite up to expeetations, but supply
of poultry has not been up to demand.

SUGAR. Sugar is undoubtedly weak
and though the price is now lower than
time indications
reduetions.  There

it has bheen for some

are lor still further

1s a first-
111!)’

with elose

and

Montreal and
Montreal and
Montreal and
Montreal

leing su }

leing sugar, 1
SYRUP

syrups

rather bel

Ib. tins, pe
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b, tins, |
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is a first-elass demand for this commo
dity and eonsumption has fallen little

with elose of preserving Season

Montreal and B.C, granulated, in bbils 530
Montreal and B.C,, in sacks 525
Montreal awl B.C yellow, in bhls 'y 3]
Montreal yellow and B.C. yellow, in sacks 1 85
Icing sugar, in bbls 5 85
Ieing sugar, in boxes, 25 1 = 9,
SYRUPS.—Nothing new to report in
syrups There is a fair demand but

rather below average for time of vear.

Ib. tins, per case "

3 1h. ti el 15¢ R4

DRIED FRUI'TS Sinee last report

othing new has come to heh vodried
Lruils. |‘i‘|lu'1nt' el e In hes s ol
vel announeed and raisin prices are fo
the present steady \n mmprovement in
husiness is expected now that preservin

cason Is |:|,nlh-.«||\ ovel

( Syruj
i i \
.
809 | i .
08 ‘
' i )
I
ol |
H ! !
Half 1 )
Valencia Raisi
I f 8 I i 5
Fi 8 }
i v ) ]
| i i i
N
!
n
W
COFFE Reports  from New Yorl
Il tend 1o show firm situation in coffee
I'here are no hones of reduetions d an
dvanee need surprise no one 'eas are
steady
{
( i \
Kk 1 Ri
( San )
R I S i
i i
1
1 |
] 1t I )
Tapans, May  picki d
Japa i 5 5
NUTS.  Thankseivine trade in nuts

has heen satisfactory to retatlers and
fall trade generally promises well No

chanves sinee last report

i
| 1%
I, Jun
s
BEANS. The market for bheans 1s
firm and peints to an advanee. Tt s

early vel to expeet anv speecial aetivity

i what i1s more portiealarly a winter

]Hu'.

Beans, hand picked, per busl

Beans, 3 1b. pickers, per bushel

Split peas, sack 8 lbs 1
Whole peas 75

WINNIPEG.
PRODUCE AND PROVISIONS.—A
feature this week has been an advance
of 2 to 4 cents per 1h. on hutter, due less

THE CANADIAN GROCER

to loeal than eastern market situation
Cured meats are steady, larvd firm, cheese

unchanced. Good reliable fresh eggs are

mueh in demand and very searee

!
I
' 1 <
NOVA SCOTIA MARKETS
Halifax, Oct. 30, Business 1= n '
local crocery market, and 1 1
ood s hiree Colleetions \ ¢
re ¢o 1 |« 5 st | Sale
' flour are Iy Manitoba patents
e t \ =i o = 0 m (h
hlends e £3.79 to $3.8D Raolled \
e ' =) ) d
haos $2.70.  Corn meal 1= #1.50 10 $1.55
I e [ celler b =
Prime are £3.00 and 1\ " 1 3110
A\ | ere is not min the
canned coods at presen Conn 1
narke o nues | | |
In many eases orders ¢ be mly
illed and prices « mosl leadin lines
nwe heen advaneed ah HIT Y '
er Last sea n's quotation
Ihere i1s practieally chan
tuatio Witter o ! ¢l temnd
(tood I rv stoel S G I W
ni ul dairy iwee tubs
O cents | stoel I butt | !
woSeason Vel
I'he apple business  cont | hrisk
neavy shipment to |

nerp wl

BRITISH COT.UMBTA MARKETS

\aneonvel el L Fhe latest p
luet on  loeal narkel i i
duerkrant whn e '
cents a pound o 1 \
popularity on the Pac { toaned Hhe
I NHow a real \].‘ |

(Girocers here etin mused o Hhe
expression ““What ! eees vo "

Pane ‘ S hen retatled ! o
to 45 cent n: lo ew Il
rom 60 b eonts nd Manitol
Oreon ¢ f'ron D to 40 eents I. R

lerrv. provineinl poultry mspeet

expressed the ommton that there ) I A

reat shortaze of eges on the Britis
Columbia market this vear and he wounld
not he surprised to see priee so %1
a dozen. Other authorities olso hel

that Klendike prices will reie i
couver this winter

Tn meat and poultry line ha < sell
ine at 18, 22 and 30 ecents a pound : hacon
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FLOUR & CEREAI
FPARTMENT

SpOt Manitoba Flour

in Short Supply

Particularly in Eastern Canada—One Reason for Delay in Price Change—Mani-
toba Flour in Demand in Place of Winter Wheat—Bakers are Booking Future

Requirements.

There is by no means any overplus of
~pot Manitoba flour- This is particular-
Iv true in Eastern ("anada and it is prob-
able that this searcity of nearby flour
has had mueh to do with delaying the
change in priees that was antieipated in
keeping with values on new erop Mani-
toba flour.

““You ean get concessions on future
contract business,”’ said one man this
week, ‘“but when it comes to buying for
immediate delivery you have to pay the
top price.”

One reason for present scareity of
Manitoba flour is the good demand and
there is also a cause for the good de-
mand. Winter wheat flour which
has been used to no little exient by
hakers in past year on account of its
lower price is not receiving the same at-
tention this year, Manitoba patents be-
ing taken in its place. This is hecause
winter wheat flour is about on same level
with Manitoba while the latter is con-
sidered to be preferable for baking.

Eastern Canada prices have not fol-
lowed in the direction of the western
trend.  One reason for this is given
above. The Balkan trouble is also given
as a reason why a ehange should be
withheld until it is seen what final bear-
ing the war eloud has on grain and its
prm]m-ts-

Bakers are at present doing consider-
able hooking for future goods, but by no
means at the figures which are generally
quoted to-day. Indeed there are reports
of some substantial reductions over pres-
ent prices for future business with bak-
ers.

MONTREAL.

FLOUR.— The market is unchanged. Tt
is not likely, moreover, that there will be
any change for two or three weeks, when
a lower figure may be struck. Not until
the December grain commences to arrive
will a reversion seem necessary.

Winter wheat, fancy patents, in bags ...
Straight rollers, in bags ... et H

Manitoba 1st Spring wheat patents, bags. 5 80
Manitobha straight patents, in bags 530
Manitoba strong bakers, in bags 510
Manitoba second, in bags 47

CEREALS.—In cereals there have not
heen any changes, and as with wheat
none are looked for immediately: The
end of November, however, may see a
change.

Fine oatmeal, single bag lots ............ 27

Standard oatmeal, single bag lots ...... 27

Granulated oatmeal, single bag lots.... .... 27
Rolled oats, 90 lbs. sacks, jute, 25 bags

to car lots = o 28
Rolled oats, j le bag

o soi 250

- 25

Rolled oats, barrels . 550

Rolled wheat, bbl. .... 27

Hominy, 98 1b. sack ..... 5 23

Bolted cornmeal 100 bags ................. 2%

TORONTO.
FLOUR. There has been no an-

nouncement of any ehange in flour prices
as yet. As pointed out last week there
is a seareity of nearby flour, many mills
are behind with orders and thus the
holding baeck in making any change in
prices, although econcessions are being
made on future contract business.

One of the reasons for the greater de-
mand for Manitoba flour is that it is be-
ing used where winter wheat flour gener-
ally is in other years. It seems as if
Manitoba would be below Ontario pat-
ents. This week No. 1 Manitoba wheat
at bay ports is quoted at 96e¢, while No-
2 Ontario is 98 eents at country points.

Manitobsa Wheat.,

1st patent, in car lots, per bbl. . [ B}
2nd patents, in car lots, per bbl 20
Strong bakers, in car lots, per bbl. (3.1
Feed flour, in car lots, per ton .. LM 1w
Winter Wheat.
Fancy patents, domestic consumption... 4 85 515
Patents, 90 p.c., domestic consumption. 4 56 48
Straight roller, domestic consumption .. 4 3% 45
Blended, domestic consumption ......... 508

CEREALS.—Little relief has been ae-
corded to acute situation in rolled oats
but supplies should shortly be in better
shape as new oats come to hand for mill-
ing purposes. There has been a shortage
in both package and bulk but partieular-
ly the latter.

36

Consumptive demand for cereals is on
quite an np;:?riuhle seale, being stimu-
lated by mo™ favorable weather.

Rolled oats, small lots, 90 Ib. sacks
Rolled oats, 25 bags to car lots .
Standard and granulated oatmeal,
sk., small lots ¥
Rolled wheat, small lots, 100-1b. bbls.

Rolled wheat, 5 barrel to car lots...

Cornmeal, % 1b. bags, 25 bag lots........
Rolled oats in cotton sacks, 5§ cents more.

MILL FEEDS. — Situation in both
bran and shorts is praetically the same as
has previously been reported.

T
L8R5 58

WINNIPEG.

FLOUR AND CEREALS. — Flour
prices may be considered as settled for
the present- Some mills quote best
grades 20 eents higher than others. Do-
mestiec demand is good, export trade dull.

Best patents, per bbl. . 560
Second patepts, per bbl. . - 500
Strong ba SRR TR . 440
Rolled , 80 Ib. sacks ... 235
Split peds, 98 1b, sack ............ 400
White peas, 98 1b, sack ..... 275
Pot barley See s s 400
TR T T e e S 510

CANADIAN SUGAR BEET ESTI-
MATE.

There is said to be 12,450 acres of
sugar beets in good stand in Canada
this year, which it is estimated will
yield 10,000 tons of sugar of 2,240
pounds each, providing weather condi-
tions continue favorable. Conditions in
general are not altogether satisfactory
and only a fair erop is expected. Last
year there were 12,000 acres in good
stand and the actual yield of sugar was
9,554 tons of 2,240 pounds.

et _@_,‘.

A PAPER WITH A REPUTATION.

The MacLean Pub. Co.—Will you kindly send
me the Canadian Grocer for one year, start
ing with Oct. 11th number?

fum about to go into the grocery business
on Gerrard St., near Greenwoods Ave., and
I want to start right in getting the Cana
dian Grocer.

Yours very truly,
>. R. TEMPLETON.

Toronto, Ont., Oct. 17, 1912,
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New Crop Sicily L -
y Lemons have Arrived e it i sl i b somewhat d

Further Shipments Duri ' ficient in quality , gpdss

R pments During Coming Weeks Will Bring M ; i _—

: easonable Prices—Grapefruit Although of I:xcellelltAg ore Winter keeping Alweria grapes ar
= g . % la  grapes are
i is on ance Lacking in Quality—Almeria Grapes Selling ppear now bevinnine to arrive. California
stimu- ; sendine To ; s 1a 1s

New croj Sieil ] : ‘I'I“- Fokay grapes and England the

New crop Sieily lemons hav hot house artiele her :

G ) s have made article. There are some Por
their deb ‘anadis MONTREAL T . S € orto

1% fi ‘1'm on Canadian markets, the ~ GREEN FRUITS.—D i Rico pineapples in 24's and 30°s offered

,Iral shipments coming in this week lay ! S. espite the holi- at $5. More interest is being s}

215 'hey are tl s 2 ek. day a large auction was held : ko g shown In

300 ; ie earliest variety of the Monday , 1t} as held here on APples of late

2% r @ . day, severa » = >

) l‘f"‘ crop and do not generally come to ples he iv“" 1d tl‘l)'ll‘w“'l a7

" P v v D S0 " s fr Spies
o “H_lnt,.\ but Canada has been fav- ceedi o ol iis fruit, while ex- Russets, |
1 both ciad SiiE thous his -veur. Wi Al ceedingly plentiful is of unusually high Greenings, fa -
o Jeal. 1e dea — ., — - Greenings, N 3
ame as knows all too well that le aler order. This enables the price to he ke Fancy imj i 2
e ek \ 1at lemons have been up. Grapes are b : ept  Mananas, per t =
varticular p 3 . v S i esinning '8 . Cranberries. per bt X
I ey high for some time now on season now neari . to 1 '“_ off, the . Cuambesries. trate : 5
account of small supplies held and ar | | nearing its end. No price Grape. Alwcia, |
v g 3 . - c¢hanges have bee sk othouse grapes >
riva oW €@ = : : ave been strue S : -
._l_ut new crop has been awaited in  Apples, fall, No. 1 - e A
antieipation of the lower ]vrices whiel Apples, fall, No. 2 335 375 Limes. | X ¢ T 00

5 would follow. T ’e8 Whieh Bananes crated ......... 200 275 Oranges, Jate Va

Flour Ow. he advanece . Grape fruit, Florida, c - 175 22 tmporied Fruits ' .
ht‘l o f 1 Sllpment: FIE 6 50 15 Peaches, 1

ed for ' ing of a partieularly fine variety are }lm-. box St . 450 ?2 Genoes. Tob I
e r ‘ P x “ 5 Jranges, cias = " 2 00

e hest xml}: :lel«l at about same figure as old  Gracesples Cubans, cases of #4 t % Hathen, i

= stoek P s A r - 650 + 4

g Do : , mtl\larger shipments will be along ~ Summer apples, No i : 38 Eears. best_ quality . ou
next w < | . - ummer 1 No. 2 ) lower grade 4 -

e dull. . eel and the week following and :‘-luumi.'”‘;,fl‘@\u. 2 o 300 3’..‘.‘; va, _basket . :
rices w sl ¢ ali . snes 7 Roues, & gt. 1 5

58 prices will gradually reaet to a more California peaches e gl VL .

500 reasonable level than thev hav ' Ontario pears, basket . oo 100 VEGETABLES. Faney lines of vege

440 s Y have held of Ontario plums, basket .. ceerenaes 075 1% table A ovege

fa - gn("iu l)ti:‘hn. hulet“: e S gzg 3 “-1 s Il"'\ﬁl more freely t”"'l”lli

v New ¢ Y s ears, in barrels ... e s = 1 Miankse :
:;: " crop Florida grapefruit has now VEGETABLE eeeees 800 1200 ol ]1 viving and Hallowe 'en Some
Y " 3 Al - - H r Je
510 ':f‘(:nlnn the market for three weeks and  pickling - 1 - Onions, both for v1| ifornia celery 1= eoming in af $4 per
asl_)een reported as good. This truly (g l'tlb‘ and stewing, are moving well. ate of 61, 7 and T'. dozer A oue
a S . 2 . aull wer o some o v | .
l(xm: ‘fb !()'1ls appearance which is excel- hi‘. he ;' “]" Diih v e o 28 I “L - ”"“ s S e L b a
I - M = ghes wrde are = > week are 2 e
ESTI- ”1 ut _“ i1s said that the ‘lllillll_\( & Do . ]l !‘.. _'“ "'](Illllll'. and for | i wre head lettuce at $1 per doz. hot
lle meat is by no means all to be desir- s h 0o there is a big ecall. ouse cueumbers at $1.40 per dozen; hot
> R . . Spanish onions, app— olse atoes at 23
ed on aceount of having heen shipped euns s ok Sl woe B o 2 50 liouse tomatoes at 25¢ per pound; musl
& : > ; 8 b e T, 0m : s 0 .
Sy of hefore fully matured. As a result, this e e e 13- rooms at 60¢ per Ih.. and Brussel sprouts
g ® ’ < C 07 : ) o ar 3
éanaf.ia line has not met with the reception which Carrots, bags ... e 8 it 22 per quart- Quite a fair trade is
' )v:;” would have been accorded it if the quali S S THRY: BRRN San tu Chane P
2,240 tv he : el Mgy 030 035 ‘he
condi - ad been right and such as to bring Sugpen, Smen. Beshet » o here is still a great deal of uncertain
S0RGI~ repeat business from cons ¥ .~ Sweet potatoes, per basket 02 tv regarding the future o
ions i . sumers. It is  New potatoes 2 00 ire of potatoes. Re
n unfortunate that the fruit s Spinach, box s 100 ports from different see &
‘actory l ruit should not  Parsnips, bag 100 nt seetions of the eoun
Liont "dn. been held until in proper condition P, et il Y vary to suck a dugree that it s dit
/a8 efo ippi i 3 irnips, per ba e : < s
e = :‘e S.hlp.plll,‘_'. as poor quality goods at . 125 ficult to size up situation Shinments
F lue beginning ot the season will prove - coming along now show some improve
s detrimental to demand - during whole s i ORONTO. ment but this mav he the result of shij
sSeas m ; > iRk EK] TS : o shap
S¢ u;nn. There is a large erop this year [ruits ar : ( UA\. I Home grown DPers realizine that it is of no use send !
and prospee Pos o . o gy § are ecoming ess & P = iy - . {
”. I ~_put.~ for a promising trade if Only belated shi “'HI a feature ing along impaired stoek
ie public do not bee ; s ; ated shipments of peaches are Sweet potatoes ‘ _
N R a4 recome prejudiced now coming in. Gr & : are quoted slightly
l‘ : "-‘;'"bt ' lwindl NETE. . SAERI A beginning to lower. There is a fair demand
¥ send ‘aney s = s o . dwindle. Some of the fr 4 g .
e : y lines of fruits and vegetables 1 . ; front firms will Beets. per bag
were benefitted to a consideral e yetake themselves to their usual winter Cartots, per bag
'usiness by reason of t} '|~|‘ o v le extent quarters on Saturday g g B i
e, and ol 1e Thanksgiving and Hal- The fi . Celery. California. per ciate ”
¢+ Cana owe’en trade. M - Altsast e first car of new lemons arrived Corn, doz. . 0'is
- & » ‘ac 3 wcumbers ostor hot 1
specialties were featured with lesd and on Wednesday. They are quoted around Onioss vy
N : g00 B 5 A 5
ON. sults on hoth occasions re- $6.50 per case. More will be along in Bl
2 & V £ 3 . © ite cking. !
a week. While new Florida grapefruit Canadian o
‘olatoes. Omtan
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WINNIPEG.

FRUITS.—There are but few changes
in green fruits and vegetables. In the
case of Outario fruit, the car shortage is
still affecting receipts of apples. Frost
in Ontario has practically put an end to
the grape shipments. Potatoes are a
little stiffer. Imported celery is taking
place of home grown.

Fiesh Fruit
Jersey sweet potatoes, barrel
Blues grapes, basket ...........
California  grapes, case
Orange Valencia ...
Bananas, per buneh . 250
California  lemons,  erate >
Limes, box a
Washingte apples 1 50
Suow apples
Ontario  tomatoes
Ontario fall apple
Cranberries
Spanish  onion
Flovida grape frait
Pears :
Montreal and B.( Granulated, bbls
1) n sacks 3
Montreal and B.C. yellow, bbls...
Do., in sacks =
Potato
New potatoes ¢r  bushel & Rt o
Carload  Jot . b 033

Method Used in the Canning of Salmon

Processes That the Sockeye Passes Through Before It Rests
in the Tins Ready for Market—Oriental and Indian Labor
Almost Exclusively Used—Short Weight Tins Picked Out by

Machinery.

Every croeer sells canned salmon even
if the price 1s much higher than a few
vears ago. He should therefore be
acquainted with the modus operandi in
the canning of salmon to be able to talk
intellicently on the subjeet should the
occasion arise. Few of us have had the
opportunity to travel to the Paecific Coast
and wateh these operations, so that the
information herewith should be of ser-
viee to-many.

Oriental Labor Predominates.

In the first place little white help is
employed at the several canneries, the
imdustry being almost exelusively in the
hands of Orientals and Indians from the
catching of the fish until they are pre-
pared for shipment. Siwashes and
(hinese are the prineipal workers em-
ployed in the cannery proper, the Japan-
e=e preferring the more remunerative oc-
cupation of fishing, of which they are
fast obtaining an absolute monopoly.

When the boats arrive at the cannery
the fish are loaded by elevators or lift
and conveyed into an iron chink, where
the heads, tails, fins and entrails are re-
moved by machinery. From there the
remaining portion of the salmon is sent
alone moving belts where the Indian
women thoronghly wash them in both
salt . and- fresh water. They are next
conveved to revolving knives, which qut
the fish into convenient portions [y
packing into the eans. The cans, minus
a lid, come down by shoots from the
store room, heing conveyed to salting
tables, each receiving a eertain portion

of salt.
Under Weight Cans Rejected.

The cans are then wheeled in trucks
to the Indian women who proceed to
fill them from a supply obtained at the
revolving ‘knife. The eans thus filled
with the delicious fish are put through a
hot water washing machine, where they

are thoroughly eleaned, passing thence
to the weighing machine, which rejects
automatically the cans that have not
the required weight. Lids are then put
on by a machine with automatic pres-
sure after which they are passed through
a soldering machine which secures the

THE CANADIAN GROCER

cover. From here they are put througl
a cooling off process, after which they
are again placed in hot water tanks to
test the tightness of the cans, for should
there be a leak it will at once he deteet
ed, as the air will be foreed out by the
hot water.

Now comes the first cooking. They
are conveyed to a steam retort in which
for 30 minutes they are subjected to
212 degrees of boiling heat. The- cans
are then tapped or vented for the pur-
pose of allowing the air to escape, after
which the aperture is again soldered.
Another cooking is then given them, this
time at a temperature of 240 degrees,
the time being one hour. The eans are
onece again washed, this time being thor-
oughly cleaned with water and eaustie
soda of lye.

They are now ready for the packing
room, where they are lacquered and lab-
eled and put into cases. It is only then
that they are taken out of the hands of
the Oriental and Indian, and the white
man takes charge of them. In labeling
cans the Chinamen have become such
experts that on piece work, by the case,
one ecan earn more than three white
men.

Centre Display Table that Sells Goods

New Arrangement Down Centre of Store to Catch the Eye of
the Inside Customer—Made Good from the Beginning — Sold

Large Quantity of Jam.

Toronto, Oct. 30.—Many a little im-
provement in the manner of showing
goods ean bhe brought into use in the
grocery store that will materially assist
in-sales.. Many merchants have found
this to he true. Frequently there is some
expense attached to the improvement but
it really cannot he classed as an expense
il results are large enough to really jus-
tify it. It 1s then turned into an invest-
ment.

Wm. €. Miller, Yonge St., Toronto, is
one of those who has found that. such
improvements frequently pay for them-
selves in a short time. Until a <hort
time ago, he had a display stand at one
side of his store built out of hoxes and
covered with paper. It served the pur-
pose of showing goods hut not to the ex-
tent that he thought it was possiblz
to do.

For one thing it was not hich enough
and the goods shown did not stand out
as prominently as they should. It also
prevented access to the shelves hehind it.

Used a Narrow Table.

To remedy these faults, he had a nar-
row table ahout 15 feet long erected and
placed down the centre of the store. It
is three feet high and shows the goods
38

up well and allows other goods sneh as
oranges, lemons, ete., to he showa iu
cases underneath. It is narrow and al-
lows plenty of room for passage on
either side.

Although it has only bheen in position
three weeks, Mr. Miller states that he
helieves it has paid for itself. Being
high, the goods shown on it eateh the
eye of customers who are able to pick
them up and examine them. Sales na-
turally follow.

Sold Lots of Jam.

As it was completed a shipment of five
cases of a certain jam happened to come
in and a good-sized display was placed
on this table. That it is a good salesman
i1s proven hy the faet that only a dozen
or so jars of the jam shown now remain.
The display is credited with selling a
goodly portion of the rest of the five
cases.

The retailer catches many a ‘‘shark’’
at the eounter. Some times it takes the
law to land them safely.

When a ‘‘lobster’’ struts into your
store, seize him immediately. Lobster
is becoming a luxury, although as you
know, the human variety is plentiful,
but not muech in demand.
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Special Days Help Fish and Oysters

Two Fast Days This Week—More Activity in Oysters Around
Thanksgiving and Hallowe’en—Were Featured by Many Retail-

ers—Quality is Good.

Special days  during the past week
have proved beneficial to trade m both
fish and oysters. Two fast days during
[ll(' “(‘(‘l\ are i|(‘l‘“ll“[2||"\‘ ["l‘ an IIIl'IIll\
ed demand for fish, while Thanksgziving
and Hallowe’en

areater activity in oysters.

responsible fo
Many retail

ers gave special prominence to this line

were

and as a result trade showed consider
able life. It shows the good results ol
featuring this line and this should he
done from now on, as the weather will
be more conducive to the handling ol
this line. As anticipated, the quality ol
oysters is showing an excellent improve
ment and they now compare tavorably
with a year ago
QUEBEC.

MONTREAL.
fish 1s nearly
trade will have to depend largely upon

Season for lresh lake
over, and from now on
new frozen stoek—of whieh, fortunately,
there Is :mnl .\H[)'ll)‘. yl‘lu‘ week saw no
fresh halibut brought forward, but a e
ol" faney new halibut
whieli enabled the filling of orders. PPike

frozen arrvived
whitefish, pickerel and tulibees are also
plentiful and have bheen selling execeed
ingly well.

Oyster season is now in full swing
Great quantities were used at Thanksziy
ing, and from now on demand is sure to

continue large. All quotations are
strietly fresh stoek.

A number of price changes have hee
struek:- Salmon has generally advanced
as has maekerel. Smelts, too, have he

put two cents higher, while pike has
Extra large herring ar

Shredded

dropped a cent.
selling this week at 3 cents.
cod has bheen slightly advaneed, while
some lines of boneless are quoted a little
lower.

Generally ordering is heavy. It is a
fine fish season.

FRESH AND FROZEN.
Flounder

Drressed  perch 009
Fancy spring salmon, per Ib, = 018 0.
Large shad herring, cach 003
Market cod, cases, 250 lbs., per lb....... s 00
Less than case seserae avirEseseves 0 044

Smelts, fanc G ) 12

Haddock 00
Hali I ) ) 11
Hernug, ozen, par | sh I & J
Mullets 0% 005
I | I |

Sivak i
Mo

15t

N L

Qualla salmon s 0w
No. 1| swmelts, per 1b, ) 19
Lake trout, per Ib. )
Whi |

Mare cod tablers, ' Ll 2
Whitefish, small. Ib. 0w
Bal | )

I
I
I

PREVARKED FisH
15 . " ]
Dry pollock, W00 1b. bundl per o

Il cod
Bouneless strip cod
SAl

W-lbh, box ) i
TED AND PICKLED.

New green el per bbl 200 e
New Labrador herring, per bbl
New Labrador herning, per half bt
Na. 1 mackerel, pail

No. 1 mackerel, half bbls,

Lake trout, kegs

No. 1 green haddock, per 200 1bs
Salt eels, per It

Salt sardines, bbls.

Salt sardines, half bbis,

Lake trout, half bbl

Scotch  herring

S | k
11 I 2
Holland herring, k
Bor 9 new herring 1
Salt eels, per It

I

D000 0O W =

&=

Commao

SMORKED
tloaters. box !
Yarmouth bloaters, fancy, per box 123
Haddi fancy, 151b. boxes, per |
Fillet fancy, 151 I
1)
K
Smoked  salm

SHELL

ONTARIO

TORONTO I'on

er oA B ¢4 ~ I here = le stoek
along
a i d Her s also
Ht can be said ol

latter

el I | oW on

Hallowe'en this
weel prroved beneheal  to oysler
these

trade nyv retatlers m view ol

them

speciil oeeasions, featm

FRESH CAUGHT FISH

13
Lak 012
Stea cold " ) 09
Had [N 7 ) 09
Halibut i 012
Flound 007
H ug I ) 5

NOVA

HALIFAN

MERCHANT
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Plenty of Provisions for Thanksgiving

At Most Centres—Quality of Turkeys as Anticipated a Little Off —Butter Con-
tinues Firm—Shipments to West Have Been Large—Scarcity of New Laid Eggs
—Storage Stock Being Sold.

On most markets there seems to have
heen a plentiful supply of poultry for
the Thanksgiving trade, although prices
on some lines were rather ineclined to be
ligh. Shipments were rather tardy in
coming forward until the last three days
of the week, when plentiful supplies be-
van 1o arrive.

The volume of turkeys was quite large
althoueh guality on the whole was rath-
er poor. This was as antieipated as the
season was rather early for the birds to
he well developed. Geese were also in
fair supply and found a good demand.
Now that Thanksgiving trade is over
there is a tendeney to easiness in prices
ol most lines.

A firm tendency still continues in but-
ter and higher prices are being looked
for at several centres. The West is prov-
ine an important faetor in preventing
any aceumulation of stocks in the East
and causing firmer feeling. Shipments
froms Montreal to Northwest and coast
have heen heavy. A large quantity of
this, however, was former purchases ord-
ered shipped by owners. Montreal has
shipped about 70,000 packages of butter
costing over $1,000,000 to the Northwest
and British Columbia this season to date.
The firms there which bought early and
put the goods into store here made even
hetter profits than in 1911.

A firm feeling is still present in eggs
and particularly is this true of new
laids. Season is not eondueive to a good
supply and storage stocks are being used
to quite a large extent. Quite a number
of ezgs have been received in poor con-
dition. In faet, there is a particularly
heavy shrinkage reported from some
centres and it is c¢laimed that some un-
serupulous dealers have heen holding
supplies for higher prices.

MONTREAL.
PROVISIONS.— The week has seen a
good many echanges struck in prices,
most of whiech have heen in an upward
direction as the result of seareity. The

wet fall, which has been experienced,
has had a good deal to do with the short-
age In such lines as butter, honey and
cheese. The shortage in some lines of
pork may also be largely attributed to
unfavorable weather which has existed.

Some porks are exeeedingly scarce,
notably heavy Canadian short eut and
clear fat backs. Both these lines have
heen advanced, the former to $28, the
latter to $29. Even at these prices sup-
plies are hard to secure-

For bacon, ham and lard there eon-
tinues a good demand. Though a sear-
city is noted in many lines it is not
predicted that there will be extensive ad-
vances. Rather the market appears to
he easing off somewhat.

Loong clear bacon, heavy, Ib. ........ccooovennnann 0 13%
Long clear bacon, light, 1b. 0 14%
Hams—

Extra large sizes, 28 to 40 lbs., per lb............ 0 14%
Large sizes, 20 to 28 lbs., per 1b. .. o

Medium sizes, 15 to 19 lbs., per Ilb.
Extra small sizes, 10 to 14 lbs., per 1b 4
Bone out, rolled, large, 16 to 25 lbs., per lb......
Bone out, rolled, small, 9 to 12 lbs., per Ib.....

Breakfast bacon, English, boneless, per lb..

Windsor bacon, skinned, backs, per 1b. ..........

Spiced 10ll bacon, boneless, short, per lb........

Boiled ham, small, skinned, boneless .

Bean. Iive. per ewh ooi.iccviceeinias e laAS T 8 60

Heas, dress, per OWh. ..cicescvesneesis .. 12 50 1275

Pure Lard
Boxes, 50 lbs. net, per lb. ..... . 0 15%
Cases, tins, each 10 lbs., per Ib .. 016%
Cases, tins, each 5 lbs., per lb . 016%
« tins, each 3 lbs., per lh. . 016%

wood, 20 1bs. net, per Ib. csen ME

ails, tin. 20 Jbs. gross, per 1b 0 15%
Tubs, 50 Ibs. net, per b, .. . 0 15%
Tierces, 375 Ibs., per b, 0 15%
One pound  bricks 016

Compound Lard
Boxes, 50 1bs., per lb. .. . 0 100
Cases, 10-lb. tins, 60 Ibs. to case, per lb.... 010%
Cases, 51b. tins, 60 lbs. to case, per Ib... 010%
Cases, 3-lb. tins, 60 lbs, to case, per Ib..... 0 10%
Pails, wood, 20 Ibs. net, per 1b, ............. 0 10%
Pails. tin, 20 lbs. gross, per Ib. 0 10%
Tubs, 50 lbs. net, per Ib. . 0 10%%
Tierces, 375 lbs., per 1b. 010
One pound bricks .. on

Pork

Heavy Canada short cut mess, bbl., 3545 pieces 28 00
e da short cut back pork, bbl.. 4555 piecces 27 00
| y =hort cut clear pork, bhl. 2 ;

Cle fat backs TR
Heavy flank pork, bbl.
Dry Salt Meats—
Green bacon, flanks, Ib. % LR oo o
Plate beef, barrel ......... = casenns R SR

BUTTER. Largely hecause it is so
expensive to keep cattle—owing to the
partial failure of so many erops—there
is less butter eoming forward than usual.
On the other hand the demand has
erown. From the West espeecially is a
big call noted. This state of affairs has
not resulted in any change in prices this

40

week, but it seems very likely that high-
er figures will be strueck within a fort-
night. Warehouses, where last year
there were thousands of pounds at this
time, state that they now have only a
few hundred pounds-

0 31%
0% 023

Creamery blocks .....
Dairy tubs, Ib. .....

EGGS.-—In new laid eggs there has
been another advance, these now being
quoted at 45¢. It seems that eggs are
to continue on their upward course.
Enough to meet the demand are not
available. The ecall is heavy and the
supply, for some reason or another, is
not as great as usual.

New laid eggs, per doz. 0 45
Selects S DR . 032
No. 1's 028

POULTRY.—The thanksgiving season
saw heavy ordering of all fowls, though
ceese are still somewhat quiet.  The
weather is hardly eool enough to make
this line move to the hest advantage:
Chickens, ducks and turkeys are being
largely bought. The week sees no priee
changes.
Turkeys, No. 1. per Ib.,
Turkeys, No. 2, per lb.
Chickens, per 1b. ........ 3
Fowls, per lb.
Ducks, per 1b. X ; i
Geese, per Ib. . . seaens 0
HONEY.—Cold wet weather killed a
number of the hees and for that reason
there is a searcity. But little is in stoek
now. Buekwheat has been advaneed 2
cents during the week and it may be eon-
fidently stated ihat further advanees
will he struck within a week or ten days.
It would seem a good time to order

coccoe
REFNER

honey.

White clover honey, in combs, No. 1 doz. 275 300

Honey, strained
Clover honey, 60-1b. pails, per 1b 012
Clover honey, 10-1b. pails, per lb.... . 0 12%
Clover honey, 5-1b. pails, per b " 0 12%
Buckwheat, 60-1b. tins, 1b. . 010

CHEESE.—Here too the cold damp
weather has had an influence which is
now being widely felt- But little cheese
is eoming forward. The factories are
making their milk into butter as there
appears better profit in this than in
cheese. Yet, while thé supply is lower,
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it is not thought that there will be any
serious price change.

Cheese—
Large .. . D14 015
L et ins 015 015%
% Twin .. 015% 015
Stilton . 016 o
TORONTO.
PROVISIONS. — The firmer feeling

that was reported last week in live hogs,
continuned as the weck progressed, but
there has been a reaction from the high-
est lminl reached. Qnululinns started
this week at from 8.30 to 840 at country
points, and with a somewhat freer
movement.

There is a fair trade in pork produets
reported this week. Steadiness prevails
in most lines. A slight strengthening is
notieceable in eooked hams and shoulders
and some firms would quote lard slightly
higher. Ieavy mess pork is now quoted
at $22 per barrel.

Smoked Meats—

Light hams, per Ib ) 18 018
Medium hams, per 1b, 017 018
Large hams, per Ib, 015 816
Backs, plain, per 1b. . % 0 21%
Backs, pea meal .. 021% O02%
Breakfast bacon, per lb. 018% 019
Roll bacon, per Ibh. DX 015
Shoulders . 012 0 12'%

Pickled Meats—lc less than smoked.
Heavy mess pork, per bbl
Short cut, per bbl
Cooked hams
Long clear bacon
Lard, tierces, per Ib.
Lard, tubs, per 1b. “
Lard, pails, per Ib.
Lard, compounds, per lb., tierces
Live hogs, loca
Live hogs, at country points
Dressed  hogs

BUTTER.—The steady feeling which
has characterized the butter market for
some time is still present. Although
there is a fair amount of stoek available,

shippers’ ideas are firm in keeping with
markets elsewhere, particularly in Mon
treal. With arrival of season for elos
ing of cheese factories there may prob-
ably be a little more offering.
Fresh ecrcamery print

Creamery  solids wot

Farmers® separator butter

Dairy prints, choice
Dairy solids

EGGS.
seems to be the eourse heing pursued by
eggs of late, partieularly those which are

03 025

Upward and ever upward

termed ‘“new laids ™ Prices on this
variely are hicher again this week,
ranging from 32 to 35 and the guantity
is not large For perhaps about a
month now it will not he the easiest
thine to get new laid ecus Some stor
are eggs are going out at 29 fo 30 cents
while |i|l"\,l‘l{ are hringing a simila
figure.

Some dealers are making strenuons
complaints against the quality of eggs,
supposed to be fresh gathered whieh are

comnge ;I-Inn-_-‘

New laid egg per o 03 0 35
Storage per doz 029 030
Picklet eggs, per 029 03

CHEESE.—There is no ehange in gen-
eral cheese sitnation, prices just remain-
ing steady. Roquefort cheese is quoted
at 35¢ a pound, and Limburger at 18e.
Duteh eheese, weighing about 4-lbh. each

25¢ 1h.

are worth

oMK 015

015 0 15%

015% 0 15%
"

POUETRY.—Poultry was an import-
ant feature last week in view of the
Thanksgiving trade. There was plenty
of stoek with whieh to fill orders. Tur-
|\c‘_\~ were in good \HMII\ although the
quality was somewhat poor. This was
as antieipated on account of the earli-
ness of the season There was also a
plentiful supply of ceese. With Thanks-
giving  past, there is a shehtly easier

feeling in poultry

LIVE POULTRY (prices paid to country merchan
Spring chickens ) 1

Spr ducks
Old fowl
Roosters
Turkeys
Geese 9

SESCCS

WHOLESALE PRICES

Spris
Spri

Fow
Turkeys

Cave s I
HONEY.— Hone

tion. There 1s a fair me of t

being done

Butter Prices Higher than Year Ago

Season Has Commenced With Values Above Normal How

Market Has Ruled During Past
in April—No Exports This Year

Butter is high Where is the person
who is not aware of the faet? *“‘Surely
if there is such a person,’’ says the man
on the street, ‘‘he must he deaf or re
moved from a position where he ean hear
the subjeets whieh are most disenssed
to-day.’

““At least, he does not have a house
hold to buy butter for,”” remarks the
man with thirteen children sadly

““What manner of man is this?"’ the

u,n,-l‘l'.\\ml groeer .’|l|" al!'|ll’l‘~~\‘<l 'n'\ht'
wife would exelaim if sueh there were
““He must surely be immune from the
troubles whieh beset the average pet
son's life.”’

High for Season.

Truly, butter 1s high  not as high as
the record point reached during the
past year —but high for the season of the
year and from two to three cents higher
than a vear avo. Here for instanee are
the prices ruling on the Montreal mar
ket to-day and one vear ago:-

Now Year Ago

Creamery B¢ 28 2815
Dairy tubs 26--28 23--24

Thus has the season started at far

from normal ficures and if this ean he
taken as a gauge of what ean he expeet

ed during the months to eome, the next

vear will see record wvriees: for batter
for durine the past twelve months priees
attained an unusually hich point
Trend of Past Year's Prices.
As a result of the extremely hot and
drv weather of last vear whieh withered
ip the pastures, last fall was started off

Not only

was this the ease in Canada but similar

with a short supply of butter

eonditions existed in other parts of the
world. so that while 1911 still had eon
siderable time to run it was freely pre
dicted that prices during the ensning
months would reach a record figure
This predietion proved aM too true and
durine the first part of April the extra
ordinary fieure of 3815 cents was reach
ed by ereamery in Montreal

11

Year—Record Figure Reached

hen came the break with the nrush
ol the new make of butter and values
slumped a tull eight cents during one
mont

Turning Point in July

Midsummer proved the turning point.
\lthongh pastures were luxuriant there
appeared no acenmulations of stoeks to
bring about a weakening. It was said
that, induced by the profits of the year
before, speculators were buying heavily
How true this was remains to be seen
At any rate demand from Western ('an
ada proved an unportant strengthening
factor and prices eradually kept elhimb
ing until the pesent level was reached

which 18 considerable above a vear ago

Here is trend of prices i Montreal dur
Ing past vear
Montreal
(Creamery Diiry Tubs
Non , 11 Pty ey 2324
Dee. 811 . % >4
Ja 2 | Voo o -
Febh. 9 12 ) 25— 2%
Mar. 1H5--12 i s )
Kpr. 5--12 i~ {1
Apr. 26 12 0 'S
Tune 30 12 6 26 21--2
July 2612 2n ) 22— 24
\ L 14 O _
Sent 7T 12 il '
() " 12 i \
No Exports This Year

\ \ 18, 1

rie b <1 v ¢l
earh J ther 1s not e
it pped to England
s | ere W It

it

| | e~ jrr t \
<un of bat Canad s @l
e at a much laster pace 1 | "3
duetion and that Canada whie \
Veurrs a PWias a4 b eNporiel but
is being turned to an baporter I'l
hias been the case da o Lhe past vear
\pparently Canada needs to give n
attention to gairy farming




SPACE IN THIS DEPARTMENT IS $40 PER INCH

BAKING POWDER.

W. H. GILLARD & CO.
Déasond.
14b. tins, 2 doz. In case ..$2 00
¥%-ib. tins, 8 doz. in case.. 125
M-1b. tins, 4 doz. in case .. 075

ROYAL BAKING POWDER.

Sizes. Per doz.
Royal—Dime . .. 09
“  34-1b. A 140

Lol TR Vi 1905

“  3-1b. PRER G

“  12-0s. 38
1-1b. : . 490

8-1b. 13 60

6-1b. ISR OGS

Barrels—When packed in barrels

one per cent. discount will be

adlowed.

WHITIS SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder
5-1b. size, $8.25; 1-1b. tins, $2;
12-0z. tins, $1.60; 8-oz. tins, $1.20;
6-0z. tins, 90c; 4-oz. tins, 60c;
5c tins, 40c.

BORWICK’'S BAKING POWDER

Sizes. Per doz. tins.
Borwick’s 3-1b, tine ...... 135
Borwick's %-1b. tins ...... 2 35
Borwick’s 1-lb. tins ...... 4 66

COOK’S FRIEND BAKING

POWDER.

Cartens— Per doz.
Ne. 1, 1-1b., 4 Adozen ...... 24
Neo. 1, 1-1b., 2 dozen ...... 2 50
No. 2, B-oz., 6 dozen ...... 0 80
No. 2, 6-0z, 3 dozen ...... 0 8
No. 8, 214-0z., 4 dozen .... 0 456
No. 10, 12-0x., 4 dozen .... 210
No. 10, 12-0z., 2 dozen .... 2 20
No. 12, 40z, 6 dozen .... 070
No. 12, 4-0z., 3 dozen ...... 075

In Tih Boxes—

Neo. 13, 1-1b., 2 dozen .... 300
No. 14, 8-0x., 8 dozen ...... 17
No. 15, ¢-o0z., 4 dozen ...... 110
No. 26, 2%-1bs. .......... 725
R B S S e D e A 14 00
FOREST CITY BAKING POW-
DED.
LA T e R SR 07
BNOn AN i 126
MR CIRD i clivi s 17
BLUE.
Keen’s Oxford, per 1b. .... 017
Ia 10-1bL. lots or case .... 016

COUPON BOOKS—ALLISON’'S.

For sale in Canada by The Eby-

Blais Co., Ltd., Toronto; C. O

Beauchemin & Fils, Montreal, $2,

$3, 35. $10, $15, and $20. All same

price, one size or asscrted.

UN-NUMBERED.

Under 100 hooks ....each 0 04

100 Looks and over, each 0 03%

500 books te 1,000 books 0 03
¥or pumbering cover and each

coupomr, extra per hook 34 cent.

CEREALS,
WHITE SWAN BSPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
dox. in case, per case, $3.00.

The King's Food, 2 doz. in case,
per case, $4.80.

White Swan Barley Criaps, per
dos., $1.

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.

White SBwan Belf-rising Pancake
Mour, per dos., $1.

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

White Swan Wheat Kernels, per
doz., $1.50.
White Swan Flaked Rice, §1.
White Swan Flaked Peas, per
doz., $§1.
DOMINION CANNERS.

Aylmer Jams. Per doz.
Strawberry, 1912 pack ....$ 2 15
Raspberry, red, h'vy syrup 2 15
Black currant
Red currant ......

Peach, white, heavy syrup 1 60
Pear, Bart., heavy syrup 1 77%

Jellies.
ROl CURFRRE o .oc.o seinsene 2 00
BISCE CUrPant .... ;.ocoes 220
CIABARDI® coics suieve cve 2 D
Raspberry and red currant 2 00
Raspberry and gooseberry. 2 00
g T R R R R
Green Gage plum, stoneless 1 65
Gooseberry ...... 185
BRI S 0s uvvs daaiis wevviees 1 66
Marmalade.
Orange jelly ...... e e
Green fig ...... S e 2.25
BRI oot vos vty wsw s 160
Pineapple ...... s aae 200
T B R 22

Pure Preserves—Bulk.
6 Ibs. T lbs.

Strawberry .... .... 069 09
Black currant ...... 060 0895
Raspberry .... .... 0690 095
14’'s and 30’s per lb.
SEERWEDREEY i.co oo o T
Black currant .... ...... 013
Raspberry .... ..... svne .00

Freight allowed up to 25c per
100 1bs.

COCOA AND CHOCOLATE.

THE COWAN CO., LTD.

Cocoa—
Perfection, 1-1b. tins, dos.. 4 40
Perfection, %-1b. tine, doz. 2 36
Perfection, 3%-1b. tins, dos. 1 28
Perfection, 10c size, doz... 0 00
Perfection, 5-1b. tins., per 1b.0 35
Soluble, bulk, No. 1, 1b... 0 20
Soluble, bulk, No. 2, 1b. ....0 18
London Pearl, per 1b. .... 022

Special quotations for Cocoa in
harrels, kegs, etc.

Unsweetened Chocolate—
Supreme chocolate, 4's 12-

Ib. boxes, per 1b. ....... 033
Perfection chocolate, 20¢
size, 2 doz. in box, doz.. 1 80

Perfection chocolate, 10¢
size, 2 and 4 doz. in box

O e SRS seve 08

Sweet Chocolate— Per 1b.
Queen’s Dessert, 34's and

1%’s, 12-1b. boxes ........ 0 40
Queen’s Dessert, 6's, 12-1b.

DN v Tisavas ceniinie 0 40
Vanilla, %4-1b., 6 and 12-1b

boxes ...... T e e 035
Diamond, 8's, 6 and 12-1b

T A s SR ER 028
Diamond, 6's and T's, 6 and

FEID. DORER . ..c50 oisoos 0 24
Diamond, %’s, 6 and 12-1b.

o AR S 02

Icings for Cake—

Chocolate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream, in %-1b. packages,
2 dox. In box, per doz.. 0 90
Chocolate Cenfections—Per 1b.

Maple buds, 5-1b. boxes ... 0 36

Milk medallions, 5-1b. bxs. 0 38

Chocolate wafers, No. 1,

6-1b. boxes ...... ....... o
Chocolate wafers, No. 2,

5-1b. DOXeS ...... cccese 02
Nonpareil wafers, No. 1,

O-1b. boXe® ...... <ecaess 0 30

Nonpareil Wafers, No. 2,

B-1b. bOXeS ... .cisinnss 025
Chocolate ginger, 5-1b. bxs. 0 30
Milk chocolate wafers, 5-1b.

DOXES .ossss snsses nasnane 0 36
Coffee drops, 5-1b. boxes .. 0 36
Lunch bars, 5-1b. boxes .. 0 36
Milk chocolate, 5¢ bundles,

3 doz. in box, per box.. 136

Milk chocolate. 5¢ cakes,
8 doz. in box, per bhox.. 135
Nut milk chocolate, 14's, 6-

1b. boxem, I .. .o cxaies 0 36
Nut milk chocolate, %'s, 8-
Ib. DOXGR. I it oul skinne 0 36
Nut milk chocolate, 5¢ bars,
24 bars, per box ........ 0 90
EPPS'S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N.S.; Buchanan & Gor-
don, Winnipeg.

In 3%, % and 1-1b tins, 14-

Ib. boxes, per 1b. ........ 035
Smaller quantities .... .... 0 87
JOHN P. MOTT & CO.S.

G. J. Estabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Bd-
monton; D. M. Doherty & Co,,
Vancouver and Victoria.

Elite, 10c size (for cooking)

GOROR ‘i tiins ity 09
Mott’s hreakfast cocoa, 2-dos.
10c size, per doz. ....... 08
Nut milk bars, 2 dozen in
BOE ason visres iviens 0 8
‘““ breakfast cocoa, Y's
and W i 03
“ No. 1 chocolate ...... 030

“ Navy chocolate, %'s .. 0 28
‘“ Vanilla sticks, per grs 1 00
* Diamond chocolate, 14's 0 24
‘“ Plain cholce chocolate

NQUBES ... Saxonsivnt 20
‘“ Sweet chocolate coat-
INER ccciiv suvisns .. 02

WALTER BAKER & CO, LTD.

Premium No. 1, chocolate, %
and %-lb. cakes, 33c 1b.; Break-
fast cocoa, 1-5, %, %, 1 and 6-1b.
tine, 39c. 1b.; German's sweet
chocolate, %, and 3-1b. cakes,
6-1b. boxes, 26¢c 1b.; Caracas
sweet chocolate, %, and %-lb.
cakes, 6-1b. boxes, 32c lb.; Auto
sweet chocolate, 1-6 1b. cakes, 6-
1b. boxes, 32¢ 1b.; cinquieme
sweet chocolate, 1-5. cakes, 6-
Ib. boxes, 20¢ 1b.; Falcon cocoa
(het or cold soda), 1-1b. tins, 34c
1b.; Cracked Cocoa, %-1b. pkgs.,
6-1b. bags, 32¢ 1b.; Caracas tab-
lets, 5c cartons, 40 cartons to
hox, $1.25 per box.

The above quotations are f.o.b.
Montreal.

COCOANUT.
CANADIAN COCOANUT CO.
Packages—b&¢, 10¢, 20c, and 40c
packages, packed in 15-1b. and
30-1b. cases. Per 1b.

1-1b. pkgs. White Moss. .. 0 26

PER YEAR

14-1b. pkgs. White Moss ..
1%-1b. pkgs. White Moss ..
1 and %-lb. pkgs., assert-
o i NN eee 0 20%
14 and %-1b. pkgs., asstd. 0 37%
%-1b. pkgs., astd., in §-lb.

n
)

DO -iosis sivian wsas. B8
14-1b. pkgs., astd., in B5-1b.

BOENE iaiii Civean iaes 02
%-1b. pkgs., astd., 5, 10, 15-

D, CRIE oiisse cuvassnise 0 30

Bulk—

In 15-1b. tins, 20-1b. pails and
10, 25 and 50-1b. boxes.

Palls Tins Bbls.
White Moss, fine

nelp ... - O 0N O
Best shredded . 018 .... 018
Bihbon ...... o8 .... W
Macaroon ieed WHE e BN
Desiccated .... 0 168 014

CONDENSED AND EVAPOR-
ATED MILK,

BORDEN MILK CO. LTD.

East of Fort Willlam, Ont.

Preserved Per Case
Eagle Brand, ea. 4 doz.... $6 00
Reindeer Brand, ea. 4 doz. 5 75
Silver Cow Brand, ea. 4 dz 5 40
Gold Seal Brand, ea. 4 doz 5 25
Mayflower Brand, ea. 4 doz 5 25
Purity Brand, ea. 4 doz... 5§ 2§
Challenge Brand, ea, 4 doz 4
Clover Brand, ea. 4 doz... 4

Evaporated (Unsweetened)—
St. Charles Brand, small,

TR B T et e 200
Peerless Brand, small, ea.

| B S WA e e 200
St. Charles Brand, Famlily,

B0 4 QO - oviviviicnsnnvs 3%
Peerless Brand, Family,

A0 B08 . v iaveerins 3 80
Jersey Brand, Family, ea.

T Rt i e 39
St. Charles Brand, tall, ea.

@ B0 ceseisinsisinenn .. 400
Peerless Brand, tall, ea.

BB iliisaiiss e ie 4 50
Jersey Brand, tall, ea. 4

s ios b aenb eyl 4650
St. Charles Brand, Hotel,

AR T e oot 425
Peerless Brand, Hotel, ea.

EBUE ioiiisiinsvansaaii 425
Jersey Brand, Hotel, ea.

SO i sienreenth 425
8t. Charles Brand, gallons,

SR 36 G0 .. vvcavsann 475
“Reindeer” Coffee & Milk,

a2 BO% cviisivsisivivia BB
“Regal” Coffee and Milk,

k- E- 00 i ivnns s 400
“Reindeer” Cocoa & Milk,

o FoGOR iais v a s 450

CANADA FIRST BRAND.
The Aylmer Condensed Milk Co.

Per Case.
Canada First Baby Eva-
porated MUE .... .vcvoses 200
Canada First Family Bva-
porated Milk .... ........ 3Im
Canada First Medium (20
0z.) Evaporated Milk.... 400
Canada First Hotel HNva-
porated MUK .... .....qs 425

Canada First Gals Bvapor-
ated Milk, Manufactar-
or's Bpeclal ...... «sionie 4

Canada First Condeased
(sweetened) .... ..... IR

Rose Bud Condensed Mik 5

Beaver Condensed Milk ... 4

RUS——




THE CANADIAN GROCER

Only about one Ham in twenty can qualify
with Gunns’ Quality Maple Leat Brand, and
that one must be lean, smooth skinned, and

average 10-14 Ibs.

With our special trim

and cure, the result i1s a perfect ham, sweet
tender and juicy. Specify Maple Leaf Brand

when ordering.

Gunns Limited g5~ West Toronto

FOOD PRODUCTS

GOVERNMENT INSPECTED

Mince Meat

In preparing ‘‘Star Brand” Old Eng-
lish Mince Meat we select only new erop
finest fruits, pure spices and choice meats.
We make it under the supervision of the
inspectors of the Dominion Government,
and with the utmost care and cleanliness.
We know nothing better ean be made, and
that you and your customers will like it.
Put up in 70 1b., 28 1b., 12 1b. and 5 1b.
pails.

F. W. FEARMAN CO.

Limited

HAMILTON

The quality of

WETHEY'’S

Condensed

Mince Meat

past twenty-nine years.
WHAT ABOUT YOURSELF?
Are you one of its friends?

All Jobbers. 3 doz. to a case.

WRITE US
J. H. WETHEY, Limited

ST. CATHARINES
“THE MINCE MEAT PEOPLE.”
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has been daily making friends for the

If not, now is the time to get acquainted
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DUBONNET

TONIC WINE
The Great French Appetizer

DUBONNET Takes place of a Cocktail.

DUBONNET Mixed with Whiskey makes a wonder-
ful Drink.

DUBONNET Mixed with Gin makes a delicious
Cocktail.

DUBONNET Taken regularly prolongs life.

DUBONNET Taken with Seltzer makes a most re-
freshing high-ball.

DUBONNET Good at morning, noon and night.

DUBONNET Made in Paris, France!

DUBONNET Made with the finest Muscatel Wine.

DUBONNET Drank all over the world.

DUBONNET Recognized everywhere as the best.

DUBONNET 1Is appreciated by all connoisseurs.

DUBONNET Sold by first-class restaurants, bars,
dealers and grocers.

DUBONNET Good for children.
DUBONNET

Same as champagne and white wine, must be served
very cold. Largest bottle on the market.

L. CHAPUT FILS & CIE., LIMITEE

WHOLESALE IMPORTERS, Montreal
SOLE DISTRIBUTORS FOR CANADA.
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The Big Credit-Account
Question

The
McCaskey
Account

Register
Will

Solve
Your
Credit
Account
Question

I'he McCaskey Account Register keeps close check on
your credit accounts, prevents forgotten charges, mis
understandings, and keeps you in close touch with
your delinquents It facilitates collections, prevents
loss, saves worry and night labor, making ledger
entries and making out accounts

The McCaskey Account Register

puts the dealer on the road to succes

Get in_ line with over S0.000 other wise dealers who
are ‘t'nju)‘lllg the advantages and profitableness of the
McCuskey Register. Write for fuller information

We also manufacture the famous “SURETY"” duplicating
saleshook and every style and size of single carbon
pads

Manufacturers of the McCaskey Account System.

The Dominion Register Co., Ltd.

Toronto, Ontario
Trafford Park, Manchester, England

e s R

oM CASAr,

P

Feature Lines of
Known Repute !

Lines that are backed with the name of a maker who
has made a reputation by originating and produciug
cleansing powders of the highest quality at the most

moderate prce

LAWRASON’S

BATH POWDER AND WATER SOFTENER

(Perfumed Antiseplic)

is & line much wanted by the public. It is a necessity
in every home. It pays the dealer a liberal profit
and sells at a moderate price Neatly packed 1u

nickeled screw top tins

LAWRASON’S

SNOWFLAKE AMMONIA

is backed by a $500 guarantee that it equals in power
any similar powder on the market selling for twice
its price

Need more be said to convinee you that these are hnes

for vou to 'I.va“l',
Write at once

S. F. Lawrason & Co.

LONDON ONTARIO

Lawrason's

Snowflake
Ammonia

Saves 90 Per (ent Seap

for Household and
Disinfecting Purheses

SFLawrasonns& G

London Canada
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“SOCLEAN.”

THE DUSTLESS SWEEPING
COMPOUND.

25¢ Pail, 2 doz. in case (4%

1bs.) enlarged size ...... $4 50
40c Puail, formerly 50c, 2 doz.
In case (8 Ib8) ..:i....... T 20
75¢ Pail, formerly $1.00, 1
doz. in case (17 1bs.)..... 6 75
“ANTI-DUST” SWEEPING
POWDER.
Size No. 1, 3 doz. crates,
POE @08, .. caiii e invens $15
No. 2, 1 and 2 doz. crates,
Per ok ili.cuisiveesns 300
STARCH.

EDWARDSBURG STARCH CO.
Boxes Cents

Laundry Starches—

40 1bs., Canada Laundry.. .06%

40 1bs., Canada white gloss,

1-1b: PEGH. <. vieverenee 003
48 1bs., No. 1 white or blue,

4 1b. cartons ......cvces. 07
45 1bs., No. 1 white or blue,

S cartong ... cvie s 07
100 1bs., kegs, No. 1 white .06%

200 1bs., bbls.,, No. 1 white .08%
30 1bs., Edwardsburg silver

gloss, 1 1b. chromo pkgs. .07%
4% 1hs., silver gloss, in 6-1b.

o canlaters ... ioosssee 08
36 1bs., silver gloss 6-1b.

draw lid boxes ......... .08
100 1bs., kegs, silver gloss,

large erystals ........... 07
28 1bs. Benson’s satin, 1-1b.

cartons, chromo label ... .07%
40 1be. Benson’s Enamel

(cold water), per case .. 3 00
20 1bs. Benson' Enamel

(cold water), per case .. 150
Celluloid—boxes containing

45 cartons, per case ..... 3 60

Culinary Starch.
40 1bs. W. T. Benson &

Co.’s prepared corn ..... 07%
40 1bs. Canada pure corn
T L e S AN e 051%

(20-1b. boxes Y%ec higher.)

EHE

OCEAN MILLS, MONTREAL.,

Chinese starch, 48, 1 1b., per
cnse, $4; Ocean Baking Powder,
3-o0z. tins, 4 doz. per case, $1.80;
4-0z. tins, 4 doz. per case, $3.00;
R8-0z. tins, 6 doz. per case, $6.50;
16-0z. tins, 3 doz. per case, $675;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 lbs.,
at 15¢ per lb. Ocean blanc mange
48 8-0z., §4; Ocean horax, 48 8-
oz., $1.60; Ocean cough syrup,
36 6-0z., $6.00; 36 8-0z., $7.20;
Ocean corn starch, 48 1-1b., $3.60.

SOUPS—CONCENTRATED.

CHATEAU BRAND.
Vegetable, Mutton Broth. Mulli-
gatawny, Chicken Ox Tail, Pen,
Scotch Broth, Julienne, Mock
Turtle, Vermicelli, Tomato, Con-
somme, Tomato.
No. I's, 95¢ per dozen
Individuals, 45¢ per dozen.
Packed 4 dozen in a case.
SYMINGTON’S SOUPS

Quart packets, 9 varieties,

[ L S AR e s 0 %
Clear soups in stone jars,

5 varieties, doz. ....... 149

SODA—COW BRAND.

Case of 1-1b., containing 60 pack-
ages, per box, $3.00.

(Case of %-1b, containing 120
packages, per box, $3.00.

(Cage of 1-1b. and %-1b., contain-
ing 30 1-1b. and 60 %-1bh. pack-
ages, per hox, $3. Case of B¢
packages, containing 98 pack-
ages, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN SYRUP.
2-1b. ting, 2 doz. in case... 2 55

£-1b. tins, 1 doz. in case... 2 90
10-1h. tins, % doz. in case. 2 80
20-1h. tins, 34 doz. in case. 2 75
Barrels, 700 1bs. ........... 31
Half barrels, 350 .......... 38,
Quarter barrels, 175 ....... 4
PalS, BB s 1 90
5t 25 Ibs. each ........ 135

BRANTFORD STARCH.

Ontario and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 1bs....
Acme Gloss Starch—
1-1b. cartons, boxes of 40
| R OSSP e Rg e

05%

08%

First Quality White Laundry—

3-1b. canisters, ¢8 of 48 Ibs.
Rarrels, 200 1ha. ... .... ...
Hegn. W T e
ILily White Gloss—
1-1b. fanecy cartons, cases
3 R I R S
6-1h. toy trunks, lock and
key, 8 in cnse ..........
6-1b. toy drums, with
drumsticks, 2 in case...
Kegn, extra large crystals,
MBI Ll i aailes

Canadian Electrie Starch—

Boxes containing 40 fancy
pkgs., per case .........
Celluloid Starch

Boxes contalning 45 car-
tODS, POer CABE ......cv.:.

Culinary Starches—

Challenge Prepared Corn—

1-1b. pkts., boxes of 40 {bs.

07%
06%
08%
07%
.08%
.08

07Y%

08

Brantford Prepared Corn—

1-1b: pkts., hoxes of 40 1hs

07%

“Crystal Maize” Corn Starch—

1-1b. pkts., boxes 40 1bs...

07%

(20-1b. boxes %c higher than

40's.)

LILY WHITE CORN SYRUP.

2-1b. tins, 2 doz. in case... 2 90
5-1b. tins. 1 doz. in case... 8 25
10-1b. tins, 14 doz. in case. 3 15
20-1b. tins, 34 doz in case. 38 10

(5, 10 and 20-1b. tins have wire

handles.)
BEAVER BRAND MAPLE
SYRUP.
2-1b. tins, 2 doz. in case.... 38 B0
6-1b. ting, 1 doz. In case.... 4 00
10-1h. tins, % doz. in case.. 3 95
20-1b. tins, ¥ doz. in case.. 3 90

(6, 10 and 20-1b. tins have wire

handles.)

Terms: 30 days net. No discount

for prepayment.

Freight prepaid on 5-case lots,
to all' stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far
ag Sault Ste. Marie inclusive.

To points beyond North Bay
we prepay freight to North Bay

only. MOLASSES,

DOMINION MOLASSES CO.
Gingerbread Brand (Toronto).

2’8—2 doz. to case, per doz. 0 93
3's—2 doz. to case ........ 145

Winnipeg. Per doz.
2's—Tins, 2 doz. cases..... 120
3's—Tins, 2 doz. cases..... 17
5's—Tins, 1 doz. cases..... 320
10's—Tins, % doz. cases.. B 30
20's—Tins, % doz. cases... 19 40
Palls—1's each ............ 0865
Palls—2's each ............ 112
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Pails—&'s each ...... trsees 2B
DOMOLCO BRAND.,
Maritime Provinces and Ontario:
2's, 2 dos. case, per dox.... 136
3’s, 2 dos. case, per dos.... 185
6's, 1 doz. case, per doz.... 8
10's, % doz. case, per case. 3
20's, 34 doz. case, per case. 3
Western Prices—Sudbury to
Victoria,

883

2's, 2 doz. case, per doz.... 160
3's, 2 doz. case, per doz.... 2 35
6's, 1 doz. case, per doz.... 4 00
10's, % doz. case, per case. 4 156
20's, 14 doz. case, per case. 3 80
SAUCES.
PATERSON'S WORCESTER
SAUCE.
1%4-pint bottles 3 and 6 dos.
eames, GOk liiccis s $0 00
I'int bottles, 3 doz. cases,
APB.  oi5ivv inns i sian T RES 17
H P
H. P. Sauce— Per doz
Cases of 3 dozen ........ $1 80
H. P. Pickles—
Cases of 2 doz. pints ... 3 35

Cases of 3 doz. %-pints. 2 25
HOLBROOK’'S IMPORTED
PUNCH SAUCE. Per doz.

Large, packed in 3-doz.

CARE ,lissiarrnar et $2 25
Medium, packed in 8-doz.

[ RO e e L 140

HOLBROOK’'S IMP. WORCES-
TERSHIRE SAUCE. Per doz.
Rep. 3% pints, packed in 6-

dos. CRE0 .. sivarcivanies $225
Imp. %-pints, packed in 4-

Qo O o e 315
Rep. qts,, packed in 2-doz.

COBE iiiesisinveneae hid 6 50

STOVE POLISH,
JAMES DOME BLACK LEAD.

G size, BPORE ..o ccvines $2 40
20 size, BYORS .i...ooniines 2 50
NUGGET POLISHES. Doz
Polish, Black and Tan ... 085
Metal Outfits, Black and
A L e 365
Card Outfits, Black and
Tan o ives et 32
Creams and White Cleaner 1 10
TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.
Chewing—Black Watch, 6s... 44

Black Watch, 128 ......... 45
Bobs, 6s and 128 .......... 46
BUllY, O e i 44
Currency, 6%s and 12s..... 46
Stag. 51300 ... 38
0ld Por, 108 cislivesins 44
Pay Roll Bars, T%8 ....... 568
Py ROIE TR oo oo s 56
War Horse. 08 ... .. ... 42
Plug Smoking—Shamrock, 6s,
Plog-of BRF . iiieie e 54
Rosebud Bars, 68 ......... b4
Empire, 68 and 128 ........ 44
VY, MW i i asciiaenitine 50
Btarlight, I8 - ...siicicnrs 50
Cut Smoking — Great West
Pouchelk, B8 .ivioicviness 50
Regal Cube Cut, 9s ........ 70
TEAS,

THE “SALADA” TEA CO.
East of Winnipeg.
Wholesale R't’]
Brown Label, 1's and %'s .26 .30
Green Label, 1's and 3%'s .27 .35
Blue Label, 1's, ¥%'s, %'s

and W .ocliisvneena . .30 40
Red Label, 1's and %4's.. .38 .50
Gold Label, %'s ........ 44 60
Red-Gold Label, %4's .... 556 .80

LUDBELLA CEYLON TBRA.
Orange Label, %4's ...... 24 30

Brown Label, %4's and 1's 28 40
Brown Label, %'s ....... 0 40
Green Label, %4's and 1I's. .36 50
Red Label, %4'8 .......... 40 W

MELAGAMA TEA.
MINTO BROS.
45 Front St. East.
We pack in 60 and 100-1b. cases.
All delivered prices.
Wholesale R't’]

Brown Label, 1-1b. or %. 26 .30
Red Label, 1-1b. or 3%4.... 2T .85
Green Label, 1's, % or % . 40
Blue Label, 1's, % or ¥%. .35 .50
Yellow Label, 1's, 14 or ¥ .40 .60
I'urple Label, % only ... .55 .80
Gold Label, % only ..... .70 1.00

“KOLONA" TEA.
Ceylon Tea. in 1 and ¥-lb.
lead packages—black or mixed.
Orange Label, 1's ....... 23 30
Black Label, 1-1b, retall at

BUE iiiicaeian it suaey 20
Black Label, %-1b., retail at

S .. ceieisciisian. o ie it 21
Blue Label. retail at 30c .... .24
Green Label, retail at 40c... .30
Red Label, retail at 50c .... 36
Brown Label, retail at 60c.. .42
Gold Label, retail at 80c.... .55

JAMS AND JELLIES,
T. UPTON & CO.

Compound Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black currant, cher-
ry, gooseberry, blueberry, apri-
cot, huckleberry, 12-0s. glass
jars, 2 doz. In case, §1 per dos.;
No. 2 tin, 2 doz. in case, $1.90
per doz.; No. 5 tin pails, 9 palls
in crate, 37%c per pall; Neo. 7 tin
pails, 8 pails in crate, 52%c per
pail; No. 7 wood palls, 8 palls
in crate, 52%c per pail; 30-1b.
wood palls, 7%e¢c per 1b. Packed
In assorted cases or crates If
desired.

Compound Jellies — Raspberry,
strawberry, black currant, red
currant, pineapple, 9-ez. glass
tumblers, 2 doz. In case, 8¢ per
doz.; 12-0z. glass jars, 2 des. In
case. $1.00 per dos.; Ne. 2 tin,
2 doz. in case, $1.90 per des.; No.
5 tin pails, 9 palls in crate, 3T%c
per paifl; No. T wood palls, €
palls in crate, 52%c per pall;
30-1b. woed palls, T%c per Ib.

Packed In assorted cases or
crates If desired.
Pure Orange Marmalade —

Guaranteed finest quality. 12-
oz. glass jars, 2 doz. im case,
$1.10 per doz.; 16-0z. glass jars,
2 doz. In case, $1.50 per dos.;
pint sealers, 1 doz. in case, $2.25
per doz.; No. 2 tins, 2 dos. In
case, $2 per doz.; No. 4 tins, 2
doz. In case, 35¢ per tim; No. §
ting, 9 in crate, 42%ec per tin;
No. 7 tins, 12 In case, §T%c per
tin; No. 7 wood palls, 6 im crate,
B57'%e per pail; 30-1b. wood palls,
8¢ per 1b.

JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1
doz in handsome counter
carton, per dozen ....... $0 90
List Price.
“Shirrift’s” (all flavors), per
ORI R e e o oM
Discounts on application.
YEAST.
White Swan Yeast Cakes,
per case, 3 doz. 5c pack-
ARG A T Sennen i 29
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THE CANADIAN GROCER

Absolutely Pure
The only baking powder
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the
grocer.

THERE IS NO SUBSTITUTE

HEAD OFFICE:
WINNIPEQ REQINA

Western Canada Trade Will

Make Money For You

United States, European and Eastern Canada
manufacturers have found it particularly pro-
fitable to have their accounts in Western
Canada handled by a reliable firm on the ground.

Don’t overiook this market

You ean do a big selling business in Western
Canada if you have organized representation.

The people in this centre of activity are liberal buyers and profit payers, and our
connection with this trade makes us the proper representatives for you.

We have warehouses in five great distributing centres, and our representatives are
in constant touch with the trade at all times.

We will be pleased to handle your account.

NICHOLSON & BAIN, " ey, ™=

= WINNIPEG, MAN.

SASKATOON EDMONTON CALGARY
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THE CANADIAN GROCER

THE WORLD-FAMOUS

Georgian Bay Apples

(Beaver Brand)

Every barrel we put our Brand on
the quality goes in before it is
branded, and it is worth the money.
We are now packing Fall Apples,
and can quote right prices on car
lots or less.

Winter Apples, good % of Spies
and 60 to 75% No. 1 in a car. Full
Government Standard. We can now
quote prices for future shipment.

- We are also handlers of Potatoes,
Live and Dressed Fowl, Butter, Eggs
and all farm produce.

Beaver Brand Hvaporated Apples.
We can now quote prices on cars or
less. Good, bright, prime, well cured
stock. Write or wire us when in
need of amy of the above.

ELLIS BROS.

MEAFORD, - ONTARIO
PHONES:
Nights and Holidays, 176
Shipping Office. - 719
Evaporator, - - 177

GeorgianBay
Apples

We will be packing 10,000
barrels for fall delivery.
The quality in this distriet
is fine this year.

VEGETABLES

Beets, Carrots, Turnips, Etc.

Write for quotations on
car lots and smaller
_quantities.

Prompt attention] and first-
class service.

LEMON BROS.

Owen Sound, Ontario

The Probs:

THE probabilities are

that again this year
the Ripest and Best, New
Messina Lemons will be

“St. Nicholas”
“Home Guard”

Order them {rom your
wholesaler.

J.J.McCABE

Agent
Toronto, - Canada

S
CONFECTIONERY

Plain Chocolates, Choco-
late Creams,Milk and Nut-
Milk  Chocolate, Clear
Gums, Fruit Pastilles,
Bright Gums, Crystallized
Gums, Toffee and Cara-
mels are all as good as
Thorne’s ‘‘Health” Cocoa,
and that’s one of the best
Cocoas made.

"Thorne’s Candies are ap-
preciated by the kiddies
“orown ups’ too. You
will appreciate the profit
on these lines.

Prices and samples on ap-
plication to’

HENRY THORNE & CO.,Ltd.
The Cocoa Works
LEEDS, ENGLAND

This is the package which is sure
to bring you repeat sales. Finest
quality—attractively boxed, giving
a good profit.

—_—

Now is the Season
for Nuts

Write us for prices. We have the
most complete stock of all kinds of

Shelled Nuts

You need a good assortment of these
for the coming winter trade. We
can supply you to your satisfaction,
both as to quality and price.

W. P. Downey

Montreal, Que.

NATION’S CUSTARD

POWDER
The dainty, delicious
dessert sold by leading
grocers from coast to
coast, and always in
season.

Nation’s Egg Powder

AGENTS:
C. Gyde, St. Xaviour St., Montreal
F. Coward, Toronto
(For Ontario.)

The W. H. Escott Co.,
Winnipeg, Man.
McKelvie, Cardell, Ltd.,
Calgary, Alta.
Distributors, Ltd.
Edmonton, Alta.

Samples free by post.
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THE CANADIAN GROCER

FLORIDA GRAPE
FRUIT

First car in for season
Fruit ripe and fully matured

Florida Grape Fruit promises to be very
fine this season.

TRY A BOX OR TWO. ALL SIZES.

WHITE & CO., LTD.

TORONTO and HAMILTON
Fancy Fruits, Fish, Oysters, etc.

ALMERIA GRAPES

The first of the season—Bright, crisp fruit
heavy weights. Just what you want for
Thanksgiving Day trade.

CRANBERRIES
GRAPE-FRUIT
CHESTNUTS

ORANGES LEMONS BANANAS

OYSTERS HADDIE FILLETS

THE HOUSE OF QUALITY.

HUGH WALKER & SON

Established 1861
GUELPH and

NORTH BAY

WE ARE CONSTANTLY TELLING
YOUR CUSTOMERS JUST WHAT
HEINZ QUALITY MEANS IN FOOD
PRODUCTS -WHY THE 57 VARIE-
TIES ARE THE FINEST FOODS
THAT CAN BE BOUGHT.

Keep in touch with our advertis-
ing all over the country and see if you
don’t think you ean turn this publieity
to your own profit by keeping a well
assorted stock of

Heinz 97 Varieties

always on hand to meet the ever-
increasing demand of your customers
for pure foods.

H.J.HEINZ COMPANY

The C. BORGEN
PACKING CO.

STAVANGER NORWAY

Packers of all kinds of
smoked Sardines and
Herrings in pure Olive
Oil and Tomato Sauce.

Unsmoked Sardines after
latest French methods.
Our new factory is
equipped with the very
best French machinery.

Telegrams: *‘ PACKING." Telephones: OFFICE, 1484,
PRIVATE, 1057. Codes: ‘‘A.1” & “A.B.C.", (5th edition.)
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THE CANADIAN GROCER

Your Observation Tells You

that profitable goods are the goods that are a little
better than the others; goods that turnover quickly

and pay you a good profit.

Sterling Brand

Pickles, Relishes, Catsups,
Horseradish, Jams, Extraets,
Mincemeat, ete., have a qual-
ity all their own. We have
the facilities to turn out the
best, and we make the most

of them.

Try Sterling Brand Mince-
meat NOW. The sales are

larger than ever.

es THE ...

T.A.Lytle Co.

LIMITED

Sterling Road, Toronto, Can.

PROCLAIM

THE MERITS OF

SOCLEAN

The original dust-
less sweeping com-
pound. It destroys

moths, brightens
rugs, prevents dust.
It pays the dealer

a good profit aund
gives the buyer big
value for the t
money.

SOCLEAN, vimited |

444 King St. W.
TORONTO ONTJ}

—

\§“\\\'_‘ ‘_ [
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McLean is the
NAME

White Moss is the
BRAND

MLEANS

WHITE MOSS

SR
“‘\'\\\‘\\“\{\
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N

s\

Join them when ordering
and avoid mistakes.

Qo

Canadian Cocoanut Co., Montreal

THE M°GREGO 'APER BAG HOLDER.

Better Servicoﬂeans More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

KILGOUR BROS.
21.23 Wellington St. West, TORONTO

COFFE High Grade Cofiees are up several cents per pound, but we will
contract with you for the balance of the year for

- AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a
sample from us. We will send you a big sample on application. You are to be the judge. It’s

easy money to get in touch with us.

W. H. GILLARD & CO,,

Wholesalers

HAMILTON, ONT.
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THE CANADIAN GROCER

This package will be in demand this
winter. An extensive advertising cam-
paign will be inaugurated in October.

Do not acquire the ‘‘something just
as good” reputation. It hurts business.
Be prepared for the demand for Canuck
Rolled Oats and give your customers
what they want.

Canuck Rolled Oats are thoroughly
good, and the profit is satisfactory.

Order now from your jobber, or
direct from us and avoid disappointing
your patrons.

Two sizes, retailing at 10¢ and 25¢.

Chisholm Milling Co., Ltd.

Toronto

BROOMS
QUALITY

always cost a little more than
the other kind, BUT it pays
YOU to merit the approval of
your customer—on a line used

every day by the one who knows.

Ask us for prices—or better

still order sample six dozen.

Walter Woods & Co.

HAMILTON - WINNIPEG

Whes B. 1. BABBIITS
en Your ||y

Customers 1776
Ask For |S0AP MOVDER

For saving labor & expense

‘Soap Powder’ |__— I/
SELL THEM ““BABBITT’S”

also because 1t \\”l Ill«\l\\‘ them best. and. tha

means lots of sales for you.

“BABBI'TT'S” is the original soap powdel
has great cleansing power because of its col

centrated form, and always gives satisfactio

Premium Store, 396 St. Paul St., Montreal, Canada.

NEW YORK

not only because it pays you a good proft, bt

B. T. BABBITT, INC.
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Stuhr’s
DELIQ}CIES.

Genuine Caviare,

Anchovies in Brine,
IN TINS AND GLASSES.

Sold by all High-class Provision Dealers.

C.F.STUHR & CO.,, HAMBURG

The grocer who
does not use his
spare spaces for
display loses a
good chance of
improving his
trade.

Not only are
Fels-Naptha car-
tons easy to at-
tach to each other
and to build into
forms, but their
red and green
colors form just
the proper color-
combination for
brightening-up
stores.

THE CANADIAN GROCER

Frequency of Sailings

Every eleventh day a
Pickford & Black
steamer leaves Halifax
for Bermuda, St. Kitts,
Antigua, Barbados,
Trinidad and Demer-
ara; the round trip oc-
cupying thirty days.
For further particulars

apply to

PICKFORD & BLACK, LIMITED
HALIFAX, N.§,  Asents

OAKEY’S

The original and only
Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON'’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of
Emery, Black Lead, Emery, Glass
and Flint Cloths and Papers, etc

Wellington Mills, London, England

THE IDEAL
BREAKAST AND
SUPPER BEVERAGE
FOR ALL
WEATHERS.

GRATEFUL AND COMFORTING

THE COCOA OF HIGHEST FOOD VALUE

EPPS’S

Epps's Milk Chocolate melts in the mouth with a delightful smoothness and

a lingering deliacacy of flavor.

Special Agents: WILLSON &|WARDEN, Toronto.
FORBES & NADEAU, Montreal J.W. GORHAM & CO. Halifax, N.S. C. A. MUNRO, St. John, N.B,

Agrees with every-
body forming one of
the most digestible
and nourishing
articles of
diet known.

CHILDREN THRIVE ON EPPS’S

Manitoba: BUCHANAN & GORDON, Winnipeg

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant

touch with all sections of this country and foreign markets, we are in the best possible
position to keep you posted by mail and wire of any actual or contemplated changes
and general gossip of the markets. Some of the largest concerns are subsecribers, and
we should like to place our proposition before you. For further information write

SMITH & SCHIPPER CO., 138 Front Street, New York

Anchor Brand Flour

is the power behind the cook; brings smiles and

gives each one the opportunity to ‘make good.’

20

Manfd. by Leitca Bros. FLour MiLLs, Oak Lake, Man

When writing to advertisers, kindly
mention having seen the ad. in this paper.

JIRpS—

b

R

FPPREL SR

With
put a
amoul

is th
and 1
It sal
There¢
an Ul
every
and 1
Put
inces
keepi
Send
strat:



THE CANADIAN GROCER

Y’S
id only
aration

‘utlery,
nisters.

TON'’

ILISH

imited

,, Glass !
.
Is, etc

ngland

very-
ne of
tible
ing

P

With the proper system of account keeping you can
put an end to aceounting worries and know the
! amount of accounts outstanding at a glance.

PPS’'S
s and

& tatpii

| The ULLMAN
S Account Register

is the safest, simplest, quickest, surest to charge
and most satisfactory of any system on the market.

stant It satisfies the customer as well as the merchant.
isible There is a decided advantage to the grocer who uses
i : an Ullman Account Register. The customer knows,

and .
every time he makes a purchase, how much he owes,

and naturally tries to keep it as low as possible. Fon A cE"Tun' on "onE

Put in an Ullman Account Register and stop the :
incessant night work and worry of retail book- St. Vincent has shipped the bulk of the world’s
supply of Arrowroot, because St. Vincent Arrow

keeping. :
ping r root is the best.
1 Send for illustrated booklet or ask for demon- As a household staple it has made for itself a
3 stration. place in many homes; its wholesome and nutri
)

tious qualities make it a healthful food and a
blessing for the youngsters, the aged, and the
invalid.

The large variety of delightful dishes into which
it can be made explains the ‘‘why '’ of its popu
larity. It is very easily digested

Acquaint your trade with the fact that you have
St. Vincent Arrowroot and vour sales will be
large

For information and samples write J. Elliott
Sprott, Secretary,

ST. VINCENT ARROWROOT GROWERS
AND EXPORTERS’ ASSOCIATION

KINGSTOWN ST. VINCENT,
B.W.L

We want dealers to handle the Ullman Aecount |

i R Register in some loecalities.
dly The Hamilton Incubator Co., Ltd.
peEr. _ Hamilton, Ontario
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Why Don’t You do
Like Him?

H. J. Buckley, of Moberly,
Mo., who bought a No. 84 Kin-
gery Corn Popper with Peanut
cylinder extra for $94.00.

He writes that the machine is
doing fine. I pay $40.00 per
H month rent and have four people
employed, and machine pays rent
and help.

Now to get at his profits in this little, big business,
let’s do a little figuring. Rent $480 per year. Four clerks
at $5.00 per week each, $1,040, total $1,520, or 15 times
the cost of his machine. Did you ever add anything to

. your business that beats it? In some cases they have
earned more net profit than that of the business of the
entire store. Furthermore, its attractiveness turns the
eyes of passersby upon your store. Often it is the agent
of sending them in. It helps the business in the store.
The Kingery Peanut Roasters and Corn Poppers are of
many kinds and styles—Steam, Electrie, Spring and Hand
Power. Ranging in price from $8.50 to $350.00. Sold on
liberal instalments.

You should have Kingery's Book of Possibilities
and Catalog No. 39. They are free.

KINGERY MFG. CO.

Cincinnati, Ohio

Chaocolate

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S

r 3
JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA
. »

Three Lines You Should Know
and Introduce to Your
Customers

Tone up your stocks of Condensed Milk by adding
these three lines—New Ones and Good. They will
bring you new customers and quick returns.

St. George Evaporated Milk, 4 dozen in case - $3.50 ,
Princess Condensed Milk, 4 dozen In case - - $4.20
Banner Condensed Milk, 4 dozen in case - - $5.0 l

Order them from your wholesaler or direct from
the factory. Delivered in 5-case lots to any point in
Ontario or East of Halifax.

J. MALCOLM & SON
St. George Ontario

YOU ARE THE MAN WE WANT

—that is, if we haven’t yet had the pleasure of

putting an
ELGIN
National Coffee Mill

in your store. No mill can match the ‘“Elgin’’ for
rapid grinding and easy running, and it is unsur-
passed for attraetiveness and finish. Equipped with
special adjuster device and the new style force feed
steel-cutting grinders.

Ask any of the following job-
bers for our illustrated catalogue
WINNIPEG—G. F. & J. Galt

(and branches); The Cedville

Co. (and branches)
VANCOUVER—The W. H. Mal-

kin Co.,” Ltd!; Wm Brald &

Eo.; Kelly, Douglas & Co.,

td.

HAMILTON—James Turner &
Co.; Balfour, Smye & Co.; Me-
Pherson, Glassco & Co.

TORONTO—Eby, Blain, Ltd.; R.
B. Hayhoe & Co.

LONDON—Gorman, Eckert & Co.

ST. JOHN, N.B.—G. E. Barbour
& Co.; Dearborn & Co.

REGINA, BSask.—Campbell, Wil-
son & Smith.

MONTREAL — The Canadian
Fairbanks Co. (and branches).

EDMONTON, Alta.—The A. Mac-
Donald Co.

Woodruff & Edwards

CO.
ELGIN, L., U.S.A.
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THE CANADIAN GROCER

WHAT WOULD PLEASE
YOUR CUSTOMERS
WOULD PLEASE YOU

PATERSON’S WORCES-
TERSHIRE SAUCE
makes the plainest fare
appetizing, and makes
delightful to the palate
the flavor of Fish, Meat
Stews, Soups, Gravies,
Curries, Salads, ete., and
for this reason pleases so
many.

Are you giving it a chance
to please your customers
and you?

ROWAT @ CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS
Snowdon & Ebbitt, 325 Coristine Building, Montreal, Quebec. Ontario
Manitoba and the Northwest; F. K. Warren, Halifax, N.S.:
J. A. Tilton, St. John, N.B. ; C. E, Jarvis & Co., Vancouver, B.C

The Hall-Mark of Sardine

Superiority

The sardine lover is one
of the most particular
customers vyou have
This is a demonstrated
fact, and the sale of a
poor quality article will
have the effect of driv
ing such a customer

from your store.

“KING OSCAR' on
your sardines is a real
FAMOUS insurance against dis
satisficd patrons.

You can’t afford to take
chances — stock ‘‘King
Oscar’’ Sardines and
you are sure of the fin
est, uniform sardines,
carefully patked in pure
olive oil. Get them from
your wholesaler.

By Special royal permission
INSIST ON ‘‘ KING OSCAR ’’ BRAND.

J. W. Bickle & Greening

Hamilton, - Ontario

A Fish Five Minutes
from the Water

cannot have a more real sea flavor
than do the Brunswick Brand Sea
Foods.

The flavor is retained by the em
plu‘\'nn‘nt of the latest and most
modern methods of preparing and
packing—immediately  after the
fish comes from the water.

SARDINES INOIL
PACALD B

‘&»-‘rn Yros S0,

Biack's Harbour,
N8

Brunswick Brand Sardines in oil,
one of our leaders, 1s holding the
foremost place  among Canadian
packed sardines. They sell at a
moderate ['l'iw- and pay a cood
profit.
Our yvears of experience and large
modern factories enable us to turn
out se foods as nearly perfeet as
can be made.
Our supplies are the choice of fish
ern®n’s catehes, caught in the
neighborhood of our factories.
Known and appreciated all -over
Canada.

Our Chief Sellers

Kippered Herring

4 Oil Sardines
34 Mustard Sardines
Finnan Haddies

(oval and round tins)

CONNORS BROS., Limited
Black's Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, NS L |
Lovitt, Yarmouth, N.S.;
P.Q.; Leonard Bros., Moutreal, P.Q.; A. W. Huband
Ottawa, Ont.; A. E. Richards & Co., Hamilton., Ont.;

Herring in Tomato Sauce
Clams
Scallops

Buchanan & Aherrt ‘,Mv bec

J. Harley Brown,

London, Ont.; C

de Carteret,

ston, Ont.; James Haywood, Torouto, Out.; Chas
can, Winnipeg, Man.; Shalleross, Macav
Alta.; Johnson & Yockney, Edmonton, Alta.; Shall

Macaulay Co.,

Vancouver and Victoria,

1lay Co., Ca

B.C

King-
Dun
Igary.
Crose,
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Laurentia
Non-
Perishable

Milk is an
Absolute
Necessity

The only milk that will fill the one great need—
As a reserve milk in the cupboard.

To meet the unforeseen demand.

Such as times:—
When there is no other milk to be had.
When milk is sour or frozen.
Failure or delay in the mornping delivery.
Unexpected company or cooking needs.
On Sundays and Holidays.
Before and after store hours.
During inclement weather and no one to send

Bought from your dealer by the bottle or case, a few
bottles always in reserve, on the pantry shelf, like any other
household staple, such as raisins, spices, sugar, salt, flavor-
ings, vinegar and other bottled foods, there should be no more
milk trouble or waste.

The LAURENTIA MILK CO., Ltd.

371 Queen Street West, Toronto, Ont.
Telephone—Adelaide 2760

DUST

ANTI-DUST

“The powder that makes microbes impossible”
If you are not stocking Anti-Dust—
You are missing A SELLER

If you are overlooking Anti-Dust—
You are losing PROFIT

We have a fine propo-
Needed in every store sition for Western
Needed all the year

Sapho Mnfg. Co., Ltd., Montreal

ONTARIO AGENTS:
MacLaren Imperial Cheese Co., Limited, Toronto
Quebec City: W. Rousseau, St. Joseph St.

Needed in every home "

QUINQUINOL

The Original Stock Food

Has the recommendation of We want one dealer in
e voun weriod shoen sy, ©ach town to handle ths

plomas. - high-class line. Make this
Packed in artistically fin- Sevii d :
St s a lever towards securing

Can’t spoil. all the farmer’s trade.
50 Per Cent. Profit Guaranteed

QUINQUINOL STOCK FOOD CO.

69 St. Timothee St., Montreal

Think It Over!

Isn’t it worth while to handle a line that the
women want? Such a line is

Black Knight Stove Polish

which produces a lasting jet black polish in the
minimum of time and with the minimum of
‘elbow grease.’

Moreover, there’s a ‘worth whild’ margin of profit
for you in selling ‘Black Knight.’

g TR

F. F. DALLEY CO., Limited

Hamilton, Canada Buffalo, U.S.A.
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Store Management—Complete
ANOTHER NEW BOOK Master Mason

BY
FRANK
FARRINGTON Klllg George’s "a"

A Companion Book to

Retail Advertising
Complete
$1.00 POSTPAID

“Store Management—
Complete” tells all
about the management the dollars come.
of a store so that not
only the greatest sales
but the largest profit

may be realized M I s ch H T b
THIRTEEN CHAPTERS apie ougar uhewing Iiobacco
Here is a sample

CHAPTER V.—THE
STORE POLICY—What it

16 Full-Page
Illustrations

Two good brands of tobacco which you should
see about this year. They are good enough to

produce repeats and profitable enough to make

is another of our lines which has become most

should be to hold trade popular. You should not have the slightest
The money-back plan ] I L

Taking back goods hesitation about stocking tobacco when you
Meeting cut rates .

S p d S de- : e -

e - A gl have lines like ours which are bound to please

livering goods Sub-
stitution. Handling
telephone calls
Courtesy. Rebating DROP A LINE
railroad fare. Courtesy " s
to customers.

ABSOLUTELY NEW JUST PUBLISHED -
The Rock City Tobacco Co.

Send us $1.00. Keep the book ten days and if it isn't worth the

272 Paiges
Bound in Cloth

price return it and get your money back. ol 3
Quebec Winnipeg
TECHNICAL BOOK DEPARTMENT

143-149 University Ave., - Toronto, Canada

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST ;

A LITTLE MILDER = #&d
THAN

TucKhett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCHETT LIMITED

Hamilton.
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CLASSIFIEDABVERTISING

FOR SALE

BUSINESS FOR SALE—IN GOOD FRENCH
town, 8ix miles from Edmunston, N.B. Turn-
over $15,000 to $20,000 a year among farm
community. Write for particulars. H. U
Duigle, St. Jacques, N.B.

YOU NEED GINGER IN YOUR COLLECT-
ing letters, something to make them pro-
duce desired effects. It takes time to deter-
mine the brand of ginger to use in certain
cases. If you secure some of my Collection
Letters (typewritten) you would get better
results and have more time to devote to
other important matters. By the way, how
about Typewriter ribbons? §S. Brannen, Jr.,
Fredericton, N.B

ANCHOVY ESSENCE — HIGHEST GRADE
guality, exquisite flavor and magnificeut
color, warranted genuine and pure, price 70
cents per English Imperial gallon net f.0.b.
London. In free barrels. Terms cash after in-
spection of goods in the Dominion.

Write
for ..\';unpl‘('s to the packers, J. W. Wiltshire
& Co., 56 Zetland Street, Poplar, London,
England.

ENGLISH SAUCES — SHIPPED IN FREE
casks. Quality, purity and your satisfaction
guaranteed. “Worcester,” 35 to 50 cents:
“Mushroom Ketchup,” real, 60 cents and 1
fiollur;_ "Ifelchup" at 30 cents; also “Harvey,”
‘Reading” and other kinds at equally low
prices. English gallons. F.O.B. London
Samples gratis on application to J. W. Wilt-
shire & Co., 56 Zetland Street, Poplar, Lon-
don, Eng.

MISCELLANEOUS
ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several eperations of jobs can be recorded en
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to yeur
requirements. Write for catalogue. Inter-
national Time Recording Company of Canada,

Limited. Office and factory, 29 Alice Street,
Torontoe.

BUCKWHEAT FLOUR GUARANTEED
pure and wunsurpassed by any mill in the
province. T. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
nual printing cost. American Multigraph
Sales Co:, Limited, 129 Bay St., Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Ce., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Ltd., Toronto.
COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
& trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Eensom hand-power elevator will double your
floor space, enable you to use that upper floor,
either as stock room or as extra selling space,
at the same time-increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants
and manufacturers. Inquire from our near-
est office. Egry Register Co., Dayton, Ohio;
123 Bay St., Toronto; 258'% Portage Ave,
Winnipeg; 308 Richards St., Vancouver.

THE CANADIAN GROCER

SITUATION VACANT

SALESMAN WANTED — BY MONTREAL
house, to sell well established specialties to
grocers in Eastern Ontario. Only high-grade
men need apply. Applicant must state ex-
perience, etc. Replies confidential. Apply
Salesman, care of Canadian Grocer, Montreal.

e

MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd.,, Room 314, Stair Building, Toronto.

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

MOORE’'S NON - LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
goed. Price $2.50 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
Canada.

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work—as
successfully used in many of Canada’s larg-
est buildings—gives better results at lower
cost. “A strong statement” you will say.
Write us and let us prove our claims. That's
fair. Leach Concrete Co., Limited, 100 King
St. West. Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25c assort-
ed box of Mitchell's Pens and find the pen
to suit you.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)
YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.

725.000 LIVE MERCHANTS USE NATIONAL

Cash Registers. We couldn’t sell them unless
they saved people money. The National will
guard your money too. Write us for proof.

National Cash Register Company, 285 Yonge
St., Toronto.

Are You Using
Allison’s Coupon
Books, or Losing
Money, Which ?

You CAN'T handle
credit customers
WITHOUT losing
money unless you
DO use Allison
Coupon Books.
Thousands of gro-
cers all ovey
America find it
mighty profit -
able to use
them. -

How They Work:

A man wants credit. You think he is
good. Give him a $10.00 Allison Cou-
pon Book. Have him sign the receipt
or note form in the front of the book,
which you tear out and keep. Charge
him with ten dollars—neo trouble. When
he buys a dime’s worth, tear off a ten-
cent coupon, and so on until the book
is used up. Then he pays the $10.00
and gets another book. No pass books,
no charging, no lost time, no errors,
no disputes—NO LOSS OF MONEY.
ALLISON COUPON BOOKS are uni-
versally recognized as the best.

For sale by the jobbing trade
everywhere.

Manufactured by ALLISON COUPON
CO., Indianapolis, Indiana

THE ORDERS FOR
ERMALINE
Cooking Bags

COME ROLLING IN
ALL THE TIME

What share are you
getting of this trade?

Have you yet investi-
gated this new system
of cooking?

Are you not willing to
carry a line which is a
sure money maker?

Write for samples and
Particulars to-day to 4

Edward Lloyd, Ltd.

508 Eastern Townships
Bank Building

Montreal, . Canada
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PIPES, TOBACCOS
All grades varrled.\\.\
CANADIAN LEAF A SPECIALTY.
J. A. FOREST - - MONTREAL.

adds new life to old pots and pans, etc
BEach mend only costs 2 cents. 100% pro

fit Big seller. Jobbers, write for dis
counts,

H. NAGLE & C0,, - - MONTREAL.

STORE FIXTURES

Nothing like a fine, attractive showcase io
the store
We Can Please You.

Years of experiénce has made us capable

S. MEUNIER & FILS, Malsonneuve, P.Q.

Goods Highest Quality
Price Always Right

That's Our Poliey.

COUVRETTE & SAURIOL

Wholesale Grocers - - - Montreal.

TURKISH DELIGHT
AND CHOCOLATES

The very best that can be produced. Dell-
cious confections that sell. Write

ORIENTAL PRODUCE CO.. MONTREAL

Ontario Agents:
MacLaren Imp. Cheese Co., Ltd., Toroato.

ENGLISH STILTON CHEESE

P
D
'. A FOR CHRISTMAS TRADE
1 | RIPE, FAT. BLUE MOULD CHEESE
E R Write
i A. C. CHAPMAN
E 93 Durocher Street Montrea
The Larg ot Direct lmporter of Stilton
) Cheese in the Dominien

Business Opportunities
STORES FOR SALE, ETC.

V. DE LA RONDE,

14-16 McGill College Ave. - Montreal.

OLYMPIA

s2i3gy  CIGARS

Give the proper smoke.

Ed. Youngheart & Co.,
Montreal, P.Q.

AETNA BISCUIT CO.
Limited

MONTREAL

Are the people for High-class Biscuits and
Confectionery

» COON SBHOE POLISH
FAVORITE STOVE POLISH
UNCLE SAM DRESSING.
You may carry the “other fellow’s” goods,
but sooner or later you'll find the above
are 0.K.

Uncle Sam Dressing Ceo.. Lanoraie, P.Q.

CATSUP and PICKLES

Quality Superb.
Write now.

H. BOURQUE & FILS - MONTREAL

BAKE OVENS
Baking Decks eof Scetch
Fire Brick, Sectional Steel
Ovens that can be placed
anywhere
Bread Racks, Proef Boxes,
Pans and every uecessity
for the Bake Shop

Write for General Catalog

The SRANTFORD GVEN AND RACK £0.. LT85, Braaiferd, Canad®

DIAMOND

McDOUOGALL

Iasist upon having them
D. McDOUGALL & CO. Ltd., Glasgow, Scotland

CLAY PIPES

For Disinfectants of
any kind
Write

] MONTREAL GERMICIDE,
220 Celenial Ave, - - Montreal

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO.J.CLIFF, Manager

WRITE TO
10 Garfield Chambers, Belfast, Ireland.
for Sample Copy of the

Irish Grocer, Drug, Provision

SUCHARD’S COCOA

You want Quality Cecoa all the time, Mr.
Grocer. It will not pay you to sell a tin
on which you cannot rely. We can preve
beyond a doubt the high quality ef
Suchard’s. Remember:—

and General Trades’ Journal Suchard’s. Suchard’s. Suchard’s.
FRANK L. BENEDICT & CO., Mentreal
if you are interested in Irish trade. Agents,
AGENTS

COMTE’S COFFEES

Satisfy every user. Let's tell you why.
Address

146 St. Urban St. - Montreal

If you want te handle three lines with a
reputation, ask us about:

BISTER'S STARCH

CHINESE LIQUID BLUE

COOK'S PRIDE BAKING POWDER

Do It New.
H. F. PACAUD & CO. (Reg.) Momntreal.

F
When writing advertisers

the advertisement in this paper

I
&—

&
|
kindly mention having seen (
|
&

FRUIT PULPS

Bitter Oranges and Peels
F. KESSELL & CO.7-8, The Approach

London Bridge, Londeon, Eng.

JAPANESE ORANGES

EARLY SHIPMENTS SELL BEST
ORDER NOW. We ¥ at Lowes! Marke! Price

F. R. STEWART & CO.

Wholesale Fruit Merchants
VANCOUVER, B.C.

Your card in our MANUFACTURERS’
AGENTS AND BROKERS’' DIREC-
TORY pages will keep you in touch
with every manufacturer at home and
abroad, who is looking for agents to
represent him in Canada.

Many of the best British and for-
eign agencies in Canada have been
secured through the cards on these

pages.
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Manufacturers’ Agents and Brokers’ Directory

Man

)3 The Canadian market is over three thousand miles long and extends from the peach
’e belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
i market satisfactorily or get the best out of their Canadian opportunities without the
i ;‘ assistance of local agents. The following firms in all parts of Canada are prepared
.S to act as agents for good lines. The service department of the Canadian Grocer is Mariti
i at the disposal of firms wanting agents or of agents wanting agencies.
§ ';; WESTERN PROVINCES. WESTERN PROVINCES—Continued. ONTARIO—Continued. C' E' (
5
5 Broke:
& ESCOTT & HARMER G.C. WARREN Manu
Successors to W. H. ESCOTT CO. BRO%‘EPQ)RT(F%A%%%IAECJ%%;EERB “When in the market HALIE
an : g
WHOLESALE GROCERY AGENT for EVAPORATED APPLES, P
Trade Established 12 Y = |
BROKERS, COMMISSION MER- Domeutlrcn&e. F:r:ign. :nnclunsr;llelud. or GREEN APPLES, by the !
CHANTS and MANUFACTURERS’ _
AGENTS carload wire us.” " T. 2
BT. J(
OFFICES:- DISTRIBUTORS,LIMITED ST
. . . P. O. Drawer 99 W. H. MILLMAN & SONS ar
Winnipeg,Regina, Calgary, EDMONTON, ALBEETA. Wholesale Grocery Brokers .
Manufacturers’ Agents, Commission t C
and Edmonton Merchants, Warehousemen. Torante, Ont. :).nblc ‘u[:
Track connection with all Raillroads. Codes: .
JOHN J. GILMOR & CO. TT
Wholesale Manu.fa(_‘tureBrs' l.:igems and Com- RU AN & CHIPMAN W.G' A. LAMBE & CO. MCLE
mission 10Kers o > Zw :
WINNIPEG. MAN. WHOLESALE Gi([(l)d(,ER\ BROKERS TORONTO Menuth
Covering Manitoba, Saskatchewan and Alberta. MANUFACTURERS’ AGENTS Grocery Brokers and Agents.
tY\/e san zlive s%ecial z_xttfen:;%n to al!ew more ‘Fort.Gnrry Court, Main Street. Established 1885. 852-6
irst class lines, or::]silclic‘:dr? oreigh agencies Wlnnlpeg ] Caﬂada ok 908
Grocery
WATSON & TRUESDALE THE WESTERN BROKERAGE & MANUFACT- MacLaren Imperial Cheese
URER’S DISTRIBUTING CO. Co. Limited ——
Whel le C issl Brok d = o
oenaut.nu:::r:sr:n“::“eu o S:‘linma;:snlo?'clt!r:kerlkCnnnttom;hFroke:. DEPARTMENT AGENCY | E
WINNIPEG - MAN. Slescd .nud dl:(::l:utcg,e B'r;ndedm::l:et Agents for Grocers’ Specialties and Whole- ".;;;.g:l
Domestic and Foreign Agencies bouse in connection. Your business sale Grocery Brokers &  St.
Soliclted. pe—. TORONTO, Ont DETROIT, Mich. 0rTespo
222 Ninth Ave. West - Calgary, Alta. or manu
represen
referenc
Sec 0 ic fi
H. G. SPURGEON HOLLOWAY, REID & CO. Eireatar sl Moty
WINNIPEG Cor. Vermillion Ave. and 5th St. Tysis: an N s
Wholesale Brokez antd Manufacturers’ EDMONTON . ALBERTA {l‘aw Suhgalrs
gen = =% g efore purchasing
(3 ish y
2;ntixllan,bBrit %U}?éxi(tle;oreizn Agencies ::vporter.s la.nd .Ma;ufat.::urer: c‘g:l?ts LIND BROKERAGE CO. Wi
0 L . e specialize 1n 1scuits an an . »
ey Ummer{f-‘(L Box 1812. We arepstill open for a few good Azex::i‘es 29 Wellingtas 55 Kast 5 oo hndh
etz THE MARSHALL B
The J.J. TOMLINSON CO. BROKERAGE COMPANY
WINNIPEG WHEN IN THE MARKET FOR 67 Dundas St., LONDON, ONT.
= Wholesale Grocery Brokers. Fully
Ogcl-]e(;;:'n:%e’l(“;r;%ckﬂs?r%?x::é. Split Peas 'eqhui%ped to act Sscager:it_s for Brit-
! exander St. E. i i is merican an anadian grocery
i Co;re‘lpmlldenﬁe solicited on domestic Split Lentils lines. WRITE US. ’ One
i an oreign lines. 3
White Beans tailers
i or
1 firm
Evaporated "Apples : .
(i FRANK H. WILEY pesed O. E. Robinson & Co. = o
W Manufact d B t Dried, 4
i WHOLESALE COMMISSION MERCHANT NORMAN D. McPHIE “Bvaporated and Canned Apples. I pick
i & and Wholesale Grocery Broker ) el = = : s Gakasie pacie
il' i GROCERY BROKER 27 Federal Life Bldg., Hamilton, Ont, Established 1886.
g; i It 757-759 Henry Ave., WINNIPEG Established 1903 glanc
§§ by MARITIME PROVINCES. best
i 1t WESTERN DISTRIBUTORS LIMITED | are re
i Whoiesie Conmission Merchapis, cus. | | W.G.PATRICK & CO. | | W-S. CLAWSON & GO. | |{ reflec
LRI | okers an anufacturers’ - i
: ts. Cars Distrl ; Manufacturers’ Agents B
{i AF Forwataa. Warehouse bn Krunsics and Grovcy Brsion s
s Track. Business solicited. Our position Importers Warehousemen
i is your oppertunity. P ST. JOHN N. B.
R Saskatoon - Western Canad 77 York St. -  Toronto . ' L e
1 L; I GAnAce . Open for a few more first-class lines.
60
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Ory | Manufacturers’ Agents and Brokers’ Directory

(Continued.)

Maritime Provinces Continued. ‘

SHIP YOUR CARS 70
C. E. CREIGHTON & SON FERGUSON'S SIDING '

Brokers and Commission Merchaats,

Manufacturers’ and Millers' Agents, Cars continually loading for all cities in the West and Northwest

Inland Revenue and Customs Bonds.

rket | HALIFAX, NOVA SCOTIA. Our siding is on G.T.P. and C.N.R., inter-switching with C.P.R. and Midland
| D i ond Bacilen Ansache Solicitel Railway. Cars distributed carefully.
i1C & .
'LES, ! o FERGUSON BROS., Warehousemen,
!
|

123 Bannatyne Ave., WINNIPEG, Can.
the | NEWFOUNDLAND We have records in our vaults covering ten years’ satisfactory service

T. A. MACNAB & CO.

ST. JOHN'S - NEWFOUNDLAND
ONS MANUPACTURBRS AQENTS o awrs Every Merchant who handles---
o mpsTiaes and exporters. Prompt and Mathieu’s Nervine Powders

est Canadian and foreigu references.

Cable address: “Macnab,” Bt. John's. knows that they sell themselves
Codes: A, B, C, bth edition, and private. . > . 23
So effective are thev In all cases
of headaches that when once tried

MATHIEU’'S . .
NERVINE POWDERS lhc'_\‘ ;l!‘c immediately l'mw-!nlnul_nl
ed. Every merchant can with

“r't““._‘,'“f?r."!,h erfect safety recommend
o Mathieu’s Nervine Powders as a
perfectly safe and harmless’ rem
edy in all cases of headaches. Any
merchant may try Mathieu’s Ner-
vine Powders at our expense, as

BRITISH COLUMBIA.

McLEOD & CLARKSON

Manufacturers’ Agents and Wholesale
its. Commission Agents

8$52-6 Camble St., Vancouver, B.C.

Can give strict attention to a few first-class
Grocery Agencies. Highest References.

CO.

oo Rne o Ter and Cod Liver O
IcY L. EMILE GABOURY is a specific in all forms of colds.
Whole- Manufacturers’ Afent and Commission Merchant L e e e e e ot S
B | 23 St. Joha St.. QUEBEC, CAN. The | pouFlease send cegular box of Mathies's Nervies
s u;)r[;':l?l(l);:cttit’zr:ol()l;ki';l(g for a reliafjl: J. L. MATHIEU CO. | yame
e representative. Can furnish best of Proprietors I With (Name of firm) i
SR Sherbrooke, P.Q. : :l: town : P '
ado
CO. i When writing advertisers
- kindly mention having seen TWO CENTS PER WORD
‘ the advertisement in this paper

You can talk across the continent for two cents per word
NY : : : .
I, ONT. Fred with a WANT AD. in this paper e

Fully
r Brit-
roceey . DO YOU SELL
One of the most successful re- ESTABLISHED 1849
e tailers of late years says: ‘‘When B M A P L E l I E
Co a firm advertises in trade papers it B i ilgiant Ruvoiiing
: is getting into good company. As - similar to maple but not
Dried, : % Offices Throughout the Civilized World a substitute for maple.
les. . I pick up one of a dozen of these s e 2t Slis & Jong feit want !
Ontario periodicals here in my office, and Calgary, Alta. Vancouver, B.C. Order of your jobber, or '
Edmonton, Alta, Hamilton, Ont. h
i glance through it, I find that the Halifax, N8, Montreal, Que. Frederiek E. Robson Co..
bondon.gntt. 3"::':; éoh"_ 25 Froot St K. Toronto.
T ‘ best people, the successful firms, .".“J‘;;;‘. . w‘}m;'”". = Mason & Hickey, Winnipeg !
CcO ; 3 are represented in such a way as to Reputation gained by long years of vigorous, The Crescent Mfg,cg_ !
= i reflect their importance in the e _—— SEATTLE. -  WASH.
; j trade.”’ THOMAS C. llVlNl. (v’r'-'-'vl-‘.‘faf-m When writing advertisers, 'kindl‘y
{ TORONTO mention having seen the ad. in this
N.B | paper.
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L. & B.
BANNER BRAND
JAMS AND JELLIES

Stand at the very top for high-quality,
quick selling ahd profitableness in fresh
fruit products. Most aggressive dealers
know that profitableness in Jams and Jellies
depends on certain essentials. These are: deli-
cious, fresh, full fruit flavored goods, the kind that
make repeat sales and the kind with a reasonable
price. L. & B. Banner Brand fills these essentials
to the letter, which explains why they are so popu-
lar with the majority.

LINDNER & BENNER

291 ARTHUR ST., - Phone Park 2985 - TORONTO
REPRESENTATIVES:

Laing Brothers, Wholesale Grocers, Winnipeg, Manitoba
The Amos B. Gordon Co., Toronto, Ont.
Escott & Harmer, Alta.

ik
},
|
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Grocery Advertising
has made Fortunes

for the retailer who has used the ads. published
in this remarkable book. They are not clever
nonsensical ads; nor are they fanciful freaks. The
selling phrases and descriptive advertising matter
in this book cover every article sold by the
grocer in practical, profit-pulling language.

GROCERY"
ADVERTISING The bookis divided
munmu;onsom into departments,

making it a simple
matter to prepare a

RITTT TGV, TIPS

good ad.

it

Grocery Advertising is a book you have been
looking for—it gives you the fruits of nineteen
years’ practical advertising.

PRICE POSTPAID $2.00

TECHNICAL BOOK DEPARTMENT
MacLean Pub. Co., 143-149 University Ave., Toronto

Dried Fruits

Full assortment Thousands of assort-

just arrived ed packages as

including : following:
CLEANED CURRANTS.

36 1 1b. pekgs. to case. Loose 25 & 50 1b. bxs.
VALENCIA RAISINS.

4 Crs. Layers, 28 1bs. F. O. S,, 28 1bs.
FINEST SELECTED, 7 1b. and 28 1b. bxs.
CLEANED SULTANA RAISINS.

In 1 Ib. pkgs. Loose 25 and 50 1b. boxes.

MALAGA TABLE RAISINS.
‘““Conqueror,”’ ‘‘Princess,”” Countess,”’
‘“‘Empress,”’ ‘‘Duchess.”’

In 1 Ib. Bundles, 5% and 22 lb. boxes.
CALIFORNIA MUSCATEL RAISINS.

3 and 4 erowns, in 50 1b. boxes.
““‘Choice’’ and ‘‘Fancy’’ seeded, in 12 and
16 oz. pkgs.

‘‘Seedless,’’ in 12 oz. pkgs.
CALIFORNIA PRUNES.

25 1b. boxes. Size from 30-40 to 90-100.
Golden “‘HALLOWEEN" Dates.

30 1 1b. pkgs. to case. Loose 50 1b. boxes.

PEELS.
Lemon, Orange and Citron, in 7 1b. boxes.
EVAPORATED FRUITS.

Apples, in 25 and 50 1b. boxes.
Apricots, Pears, Peaches, ete., ete., in 25 Ib.
boxes.

FIGS.
LAYER, in 12 oz., 16 oz. and 10 oz.

GLOVES, UMBRELLA and SQUARE
BOXES.
Natural in Bags and Matts.
Send your orders at once, you will be sure
of satisfaction.

Write, Phone or Wire:

Laporte, Martin & Cie.

Limitee
Tel. M. 3766 568 St. Paul Street
Montreal
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Aetna Bise:
Allison Co
Aylmer Cor

Babbitt, In
Balfour-Sm)
Benedict, |
Bickle, J.

Borden Coi
Borgen, C.,
Bourque &
Bradstreets
Brantford |

Caims & |
Canadian (
Canadian §
Cane & Bo
Chapman,

Chaput F
Chase & &8
Chisholm
Chivers &
Church &
Clark, W.

Clawson, V
Coles Mfg.
Comte’s O
Continental
Connecticut
Connors B
Couvrette ¢
Crescent M
Creighton,

Crothers,

Dalley, F.
De La Ro
Distributors
Dominion (
Dominion

Dominion |
Dominion |
Downey, W

Eby-Blain,
Edwardsbur,
Ellis Bros.
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ARRIVAL OF

Registered

New 1912 Shelled Bordeaux Walnuts

For November First Delivery

We can also quote you interesting prices on

No. 1 Broken Walnut Pieces. No. 1 Bordeaux Halves.
No. 1 Chabert Halves.

W. G. Patrick & Co., Limited

IMPORTERS
Toronto Montreal Winnipeg Vancouver
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NO WO0OD TO WARP---NO TRY
joints 10 come APART | | “KING” COMPOUND

«
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After all it is only fair that you should
place a small trial order with us. We

B ey,

-

LR e
S AR R A

by AR

== have pointed out that King Brand Jams
e are the highest quality, and a test on your
e part will prove it.
| o Can be had either in glass carton, or pail,
= == ‘ and will please even the ‘‘hard to please,”
/ SEEEETSRReRIR that’s a lot.
- We want an Ontario Agent.
' No Dirt 2
| Eon Ludge 5 Labrecque & Pellerin, Montreal
J  “All-Metal " S
John J. Gilmor & Co. J. Hunter White
M £ akill’ . Winnipeg St. John, N.B. (
<

Sanitary Washboards Place Your Christmas | (
Window in the Contest | i

J Again this year The Canadian Grocer will- have a :
B 4 % Christmas window competition open to grocers and |
struction alld be(,allse ()f th(lr many their clerks. When you have your best window in ‘
g shape, have it photographed and entered in the race.
practical and excellent features they It may be in the money. « {
Selling Power, Attractiveness and Originality ,
an v e 7( 1 will be the bases of judgment. Windows must be
I peal S[rongly to SV WAt dressed with Christmas goods an'd arranged entirely ‘
by dealer or clerks.
who has used the old Style. They sell Photographs must be mailed before December 31. See
that photographer gets good picture and give descrip-
tion of the window when sending photograph. ]

The Prizes

Towns and Cities over 10,000 Population.

il
i
1l
|
i
|
‘s
{
|
i

are strictly sanitary, all-metal con-

AV 5T . &

on sight.

. s | e Toedy Sliae $5.00
No nails or worn edged metal fac- . .- . . . - e
L el T ST R T 2.00
ing. It’s all in one piece. Write . - T B 10000 Peumne sin
: < : gd - - - & v e ow el N
for particulars and prices. - e . . - - - - 2.00
The Christmas Ad.-Writing Contest
For the best Christmas newspaper advertisement sub- :
o mitted by the end of year The Grocer will give a i
Meaklns & sons prize of $3.00; to the second best, $2.00. Clip it from ]
the newspaper and briefly outline your opinions con- }
cerning advertising and its advantages. 1 {
. -~ ADDRESS: 3
Hamilton :
Ontario The Editor, THE CANADIAN GROCER

143-149 University Avenue, Toronto
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One FLAG
One NAVY
One SAUCE

"HOLBROOK

g If you have any call for a high grade Worcestershire
Sauce, all you need is Holbrooks.

€ Itis made in the largest Worcestershire Sauce factory
in the world and matured like old wine.

g Low priced, rank and tasteless Sauces may attract
the cheap bargain-hunting trade, but is it worth while?

g It pays us to advertise it and it will pay you to
push it. The margins good.

HOLBROOKS LIMITED 11

of Birmingham, England f

General Offices for Canada and U.S.A., - - TORONTO, ONT.
Manager, H. Gilbert Nobbs g |
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Enterprise Accuracy
and Enterprise Quality
are in These

Coffee Mills Vol x

It is best to consider well, in buying a coffee mill for : T
vour store, whether there is character under the bril-

liant finish—whether the machine will do the work
perfeetly and continue to do it. That is what

ENTERPRISE | |
Cottee Mills 1

are made to do. Enterprise Mills are made under our own patents.  Expert mechanies
make every part. The grinding system gives absolutely uniform, perfect results. There
1s no crushing of the coffee, but an even grind to the fineness you want—every time. :

All parts interchangeable. “And under our svstem of manufacture, there cannot be '
the deviation of the thousandth part of an inch. Replace a part next year—ten years
from now—and it fits exactly. Strong, staunch, grinders guaranteed equal to steel do
the work evenly and perfeetly. New grinders can be put
- your machine at low cost. The easiest running
machines made. Better to be sure of good quality
service—first of all. The name Enterprise is your guar-
antee of both. Let us send you catalogue showing you
the line of Enterprise machines —many styvles in hand
and eleetrie power.

S, Sl s e b

There is a maximum service in ENTER-
PRISE Meat and Food Choppers. The one
right cutting principle — four-bladed steel

/
knife revolving against the inner surface of a ] It
perforated steel plate. Cuts like shears. \

The Enterprise Mfg. Co. of Pa.

Patented Hardware Specialties

Philadelphia, U.S.A.

21 Murray St. 176 North. Dearborn St. 530 Golderg Gate Ave.
New York Chicago 8an Francisco, Cal.




