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MINCEMEAT
READY FOR USE

Made from the very 
finest Fruits and Spices

GUARANTEED 
ABSOLUTELY PURE

PACKED:—

In Glass, one size only.

In hermetically sealed tins. 
Sizes, No. 1, 2, 3, 4, 5.

In pails, tubs and barrels, 5, 
10, 25, 45, 85, 300 lbs.

QUALITY—THE BEST 

PRICES—RIGHT

YOUR CUSTOMERS WANT IT. IT PAYS YOU TO SELL IT.
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NOTHING BETTER

NOTHING BETTER

THE TASTY CHEESE
MacLAREN’S

PIMENTO CHEESE
OUR LATEST

JUST TRY A DOZEN AT OUR RISK 

- PACKED 1 DOZEN TO CARTON 6 AND|10 DOZEN TO CASE

THE PERFECT CHEESE >
MacLAREN’S

IMPERIAL CHEESE
APPRECIATED THE WORLD OVER

NOTHING BETTER

“NOTHING BETTER”
MANUFACTURED AND GUARANTEED BY 

THE LARGEST PACKERS OF JAR AND PACKAGE CHEESE IN THE WORLD

MacLAREN IMPERIAL CHEESE COMPANY, limited
OFFICES-NEW YORK, CHICAGO, DETROIT, MONTREAL AND TORONTO 

FACTORIES -WOODSTOCK, ONT. WELLESLEY, ONT. BANCROFT, MICH.

THE MILD CHEESE
MacLAREN’S

CANADA CREAM CHEESE
THE FINEST PACKAGE CHEESE

PUT UP IN THREE SIZES



THE CANADIAN GROCER

Fish
of

Quality

k / hist/e ’1 Brand 
Canned Fish

The buyers of quality have a 
particular desire for Thistle Brand 
liah — they sene the appetite 
with such delicious satisfaction 
that to “try” even to sell another 
brand to one who has already test
ed Thistle Brand would l>e useless. 
The “Thistle” Brand of Canned 
lladdics, Fancy Lobsters, Kip
pered Herring and Herring and 
Tomato Sauce, are canned right 
where they are caught — at the 
water side. Sell “Thistle” Brand 

and you sell the best.

Good
Baying
Unes

Olsen & K/cppe 
Sardines

i lie trade in Olsen & Kleppe’s Sardines is 
enormous and grows steadily from year to 
year. The product has a national reputation 
for quality. The two special brands (“Alba
tross” and “Ambrosia”) signify small and 
medium sized fish respectively—each the 
best of its kind.

Packed in Olive Oil whose purity can not be 
questioned. Selected with the skill and care 
that long experience dictates. Sardines that 
reach the top-notch of perfection.

PACKED IN NORWAY

X

ARTHUR P. TIPPET & CO.
Montrtal Agents Ttrente

1
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THE CANADIAN GROCER

WAGSTAFFE’S
fine 0id JBnglie!)

MINCE MEAT and PLUM PUDDINGS, now ready for delivery. Packed in
the most up-to-date plant in Canada.

FINE OLD ENGLISH MINCE MEAT.
62 lb. Tubs, per lb...................................... 8
25 lb. Gold Lined Pails, in crates, per lb. 8V£>c 
12 lb. Gold Lined Pails, in crates, per lb. 9c 
2s. Gold Lined Tins, 2 doz. per case, per

doz..............................................................  $2.00
5s. Gold Lined Pails, 8 in case, per pail.. .50
7s. Gold Lined Pails, 6 in case, per pail.. .70
16 oz. Glass, 2 doz. in case, per doz......... 1.60
28 oz. Vacuum Jar, 1 doz. per case, p. doz. 2.75

FINE OLD ENGLISH PLUM 
PUDDING.

Is. Bowls, 1 doz. in case,
per doz............................... $2.75

2s. Bowls, 1 doz. in case,
per doz.................................4.50

3s. Bowls, 1 doz. in case, 
per doz.............................. 6.50

Hamilton

WAGSTAFFE LIMITED
Pure Fruit Preservers

Ontario

PRODUCTS OF
NATIONAL LAND FRUIT a SuE?U>

PACKING COM PAN Y i™ VINEGAR.
Toronto. Ont.

SUN GOLD 
VINEGAR

Get our prices before ordering your 
year’s supply of vinegar. Our ex
ceptional facilities in supply and 
manufacture enable us to produce a 
vinegar of unrivalled quality to sell 
at prices independent of any trust 
or other financial combine.
SUN GOLD VINEGAR is a pure 
cider vinegar, made from nothing 
but the juice of apples. It is a 
vinegar profitable to handle, for the 
reason that housewives appreciate 
its fine quality and low price.
We deal direct with the retail trade, 
who handle our entire output, h 
will pay you to obtain our quota 
tious. We ship in barrels, kegs and 
bottles. Write us—TO-DAY.

The National Land Fruit & Packing Company, Limited
Offices : 37 Yonge St. TORONTO Sales Dept. : 1-3 Scott St.

Factory and Cider Mill, Mimico, Ontario
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Established 1857

BORDEN’S
Borden’s Milk Products have held 
their position as “Leaders of Quality’ 
for over 54 years. By reason of the 
Borden System of Sanitary Regula
tions, which have been rigidly observ
ed from the very first, together with 
the use of only the richest full cream 
milk preserved by the most modern 
methods, the Borden lines became the 
“leaders,” the position they hold to
day.

Borden’s Milk Products get highest 
awards wherever exhibited.

Brands: “Preserved,” Eagle, Rein
deer, (iold Seal, Purity and Chal
lenge.

“Eivaporated,” (unsweetened) St. 
Charles, Peerless and Jersey, also 
Reindeer Brand Cocoa and Reindeer 
Brand Coffee.

Dealers who are not now featuring 
Borden’s are not handling the highest 
quality goods.

Borden Milk Co., 
Limited

"leaders of Quality*'

Montreal
Branch Office :

No. 2 Arcade Building, Vancouver
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AYLMER CONDENSED MILK CO.
LIMITED

Factory, Aylmer, Ontario
HEAD OFFICES HAMILTON, ONTARIO

FOR THE 
'CHRISTMAS 

BAKING
Every home-cook wants lier Christ
mas puddings, pies, cakes, sauces, 
etc., to be extra good. It is a good 
time to introduce

§h\rr\ffs
TRUE

VANILLA
to her. She will be glad to know about 
this real extract of Mexican Vanilla 
Beans. Glad to know that it will 
make her Christmas dainties even 
more delicious than they were last 
year. The real Vanilla flavor will be 
a revelation to many women, since 
most women are used to the inferior 
and somewhat harsh taste of chemical 
imitations of the genuine Vanilla 
flavor.

Other delicious Shir- 
riff Flavoring to in
troduce to her are — 
Lemon, Almond, Rose 
Pineapple, Strawber
ry, Ratafia, and nine
ty others.
There’s a good margin 
of profit in Shirriff’s 
Flavorings. And it 
adds to a dealer’s re
putation lo sell and 
recommend them.

Imperial Extract Co.
Toronto

UM I
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Watch for our Ad next week, re

“Simcoe” Baked Beans
Cut it out and post it in a 
prominent place in your store, 
it will bring you business.

DOMINION CANNERS, LIMITED
HAMILTON, ONT.



If your customers knew
that a pound of 40c. quality of Rod Rose Tea would make over two 
hundred cups of tea, as strong as most people like tea, and of a flavor 
more pleasing than cheaper teas—(much more pleasing, we think) would 
they continue to use cheaper, poorer teas? We think they wouldn’t— 
and we are fully of the opinion that the only reason people continue to 
use 30c. tea is because they have not tried 40c. Red Rose, and do not 
know of its fine quality and that it is so economical to use.
We are sure you would like to sell 40c. tea. We believe you can if you 
will tell your customers the simple facts.

T. H. ESTABROOKS CO., LIMITED,
7 Front St. E„ TORONTO, ONT.

NOW
Purchase

PEACOCK
PICKLES

Before the Frost 
MATHEWSON’S SONS

WHOLESALEpGROCERS

MONTREAL

I'JpcfN ouvtsf

“CLUB HOUSE” 
BRAND

SPANISH
OLIVES
EXCEL!

1. We u*e only the finest hihooIIi- 
*kinned olive* obtained from the 
bent known localities.

2. Our helenllfir procefoting of 
the olives 1* marked by exceptional 
eare, «kill and eleanline**.

3. The “Olive” Urine Ik made 
from our own pure Arte*iau water.

4. Our guarantee of quality Ik 
haek of eaeli bottle.
“(Tub IlouNe” Brand j* attractively 
packed and yield* a good profit 
margin.
Healer* may he well advi*ed to 
handle “Club lloune” Brand Olive*.

.Send along your order* now.

Gorman, Eckert & Co.
Limited

London, - Ontario
Western Selling Agents

MASON & HICKEY, WINNIPEG

V '

:'<urcN ouvi'l
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We can supply every kind of F res h or ( Aired Atlantic 
Sea Fish.

Boneless Fish
Canada Brand 

Atlantic Special 
Mariner Brand 

Cod Bits 
and

Eastern Skinless

Smoked Fish
Ocean Brand 

Haddies 
Kippers 
Bloaters 

and
Boutilier's Smoked Fillets

Handled by all Wholesale Houses.
Write us for information.

North Atlantic Fisheries, Limited
Head Office: Halifax, N.S. Selling Branch : 47 William St., Montreal

Pink’s marmalade
JL S Â.M WITH THE ORANGE FLAVOUR

IS THE GREAT POPULAR FAVORITE IN ENGLAND. IT IS ON THOUSANDS OF 
BREAKFAST TABLES EVERY MORNING. DOCTORS RECOMMEND IT BECAUSE OF 
ITS DIETETIC AND TONIC PROPERTJES. YOU WILL FIND CUSTOMERS APPRECIATE 
THE DELIGHTFUL ORANGE FLAVOUR

dm
of PINK’S MARMALADE.

Enquire NOW of our Special Representatives.

Mr. Bernard Pink, c/o Canadian Grocer,
E. T. Bank Bldg., Montreal.

Messrs. Emerson Bamford Co.
Vancouver, B.C. ^

OR DIRECT TO

E.&T.PINK
LTD.

LONDON, ENG.
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You Should Never Be Without Quick-Naptha

V, ^

lyTl rTT.-^V

RICHARDS

SOAP
7^

THE BEST 5c line .with an extra good margin of profit

MR. GROCER!
Investigate the merits of the new

“WALKER” 
Refrigerator Counter

IT is just what you used for the economical handling 
of cooked meats, fancy dairy goods, fresh fruit, vege
tables and seasonable delicacies.
IT combines perfect sanitation with economical refrig
eration, and so temptingly displays your goods that cus
tomers will crowd around this counter to buy.
IT will boost your sales, win public confidence, 
individualize your store, and quickly pay for itself in 
a saving of waste alone.
Let us tell you more about it. Drop us a card for par
ticulars and we will immediately get in touch with you. 
We manufacture the best in modern grocery fixtures— 
“ Walker Bins.”

Write for Illustrated Catalogue and Estimates.

Walker Bin & Store Fixture Co.,
LIMITED

IIMUflUTIIEl
■hiM) RiImi 41'Mlfell. WiMWtl Mao. Rarlin fintari*
l»k a,a ilia ! a ta lk loi 185 M|iaa Salk 0881111, 111118110 
lauMni : Wailar. Pli» llaii Co. Ill Wo»i Stiait.
■•al-aoi W l liltetk H II llth.laa Sliaol.
■ailllea lutlecti I I. Iiik il 4 WngMSt. II. Joho, l.l.

|}P SILENT 
MATCH.

DOMINION
A MATCH that has made 
the business more at
tractive to the dealer as 

well as consumer. Do you realize 
how?

Ask any of our representatives.

DOMINION MATCH CO.
LIMITED

Deieronto, Ontario
Or The Canada Brokerage Company, Limited, Toronto, Ont.; 
The A. Macdonald Co., Winnipeg, Man.; Snowdon A Ebbltt, 
Montreal, Que.; J. B. Renaud A Co., Quebec, Que.; J. A. Tilton, 
St. John, N.B.; «I. W. Gorham A Co., Halifax, N.8.

8
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pAT-A-CAKC
A BISCUITS

'GRAND PRIX, ” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK, FREAN’S

OVER 425 MILLIONS SOLD IN ONE YEAR.
EVERY CANADIAN GROCER SHOULD STOCK THEM.

AGENTS : British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Home Co., 309 and 311 King St. West, Toronto 
Montreal and District—C. Fairall Fisher, 22 St John Street Montreal.
New Bruns wrick—W. A. Simonds, 8 and 10 Water Street, St John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,
LONDON, ENGLAND



Sanitary Can Co., Ltd.,
NIAGARA FALLS, ONT.

Sanitary Cans
“The Can of Quality”

Baked Beans, Soups, 
Meats,Condensed Milk, 
Êvaporated Milk

THE CANADIAN GROCER

GUARANTEED 
PURE

Absolutely free 
from all impurities
.Salt is on<- of the ne
cessities of life au.l 
on its purity ami 
strength, depends in
a measure, the health of your customers.
Sell the best and keep the grade of your salt up to that 
of your general stock. It will pay.
Century Salt is attractively put up and makes a nice 
shelf stock.

Write off to-night for our Price Li.t

DOMINION SALT CO., limited
Manufacturers and Shippers SARNIA, ONT.

The One Universal 
Cereal Food

The one universal staple, “breakfast food” that has 
survived the ups and downs of public fancy and is 
eaten in every city and hamlet in Canada and in the 
United States, is

SHREDDED WHEAT BISCUIT
The plans for increasing the consumer demand in 

l!ll- are more extensive and far reaching than ever. Are 
you ready to help us supply this increased demand 1

tihredded Wheat la 
parked In neat, 
subatantlal wooden 
eaaea. The thrifty 
g rover will yell the 
empty eaaeH for 10 
or 15e each>t there
by adding to hla

The Canadian Shredded Wheat 
Company, Ltd.

NIAGARA FALLS ONTARIO
J89

M
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TWENTY-SEVEN 
GOLD MEDALS

BY APPOINTMENT

CHIVERS & SONS, LTD.
PURVEYORS OF

WHOLE FRUIT JAMS,
JELLIES

AND

CANNED ENGLISH FRUITS
TO

HIS MAJESTY THE KING

Highest Awards (Grand Prix) for Canned English 
Fruits, Brussels (1910). Turin and London (1911) 
------------------- International Exhibitions-------------------

FRUIT PLANTATIONS AND WORKS:

HISTON - CAMBRIDGE - ENGLAND

AND FIRST CLASS 
DIPLOMAS

For samples and quotations apply to the agents :

THE W. H. MALKIN CO., LTD. 
57 Water Street, 

VANCOUVER, B.C. 
(British Columbia and Alberta)

FRANK L. BENEDICT & CO. 
144 Craig Street West 

MONTREAL
(Canada and Newfoundland)

i

I
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PURE RELIABLE

Have no hesitation
in stocking and recommending

“COW BRAND”
BAKING SODA

It is noted for its strength, purity and reliability, 
and is a marked favorite with the cook.

See to your stocks. Order from vour jobber.

CHURCH & DWIGHT
Manufacturers LIMITED

MONTREAL

Within the next few weeks every 
dealer will be interested in securing a 
supply of good Brooms. Let us suggest 
that you try the

KEYSTONE BRAND
this season. They are always reliable, always 
uniform in quality and always reasonable in 
price.

We guarantee that you will 
have no kick from your cus
tomers if you sell our Brooms.

STEVENS-HEPNER CO., Ltd.
Port Elgin, Ont., Canada

GRAY’S JAMS
Contain neither glucose nor 
preservatives.
Our guarantee of purity is on 
every jar.

.Samples and prices from :
Maritime Provinces, Quebec, Mani
toba, Saskatchewan and Alberta, W. 
H. Dunn, 3ti6 St. Paul Street, Mon
treal ; Toronto, Lind Brokerage Co., 
73 Front Street East; Ottawa, E. M. 
Earner & Sons, 11 York Street; Brit
ish Columbia and Yukon, Kirkland 
& Rose, 312 Water Street, Van 
couver.

John Gray & Co., Ltd.
Glasgow

HELP HER WITH THE
The majority of women take great pride in making fine 
cake, bread or pastry—they like to have them of even 
flavor, baked thoroughly but evenly and, above all, 
tasty. Give them

WINDSOR TABLE SALT
and you make baking success more certain. Poor salt 
means poor baking—everything goes “Flat” after hours 
of work over a hot stove, and that means disappointment. 
Help the housewife avoid that.

CANADIAN SALT CO., Limited
Windsor, Ontario

12

94
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the E.B.EDDY CO.

WINNIPEG WAREHOUSE

SASKATOON WAREHOUSE

CALGARY WAREHOUSE

Manufacturers, Agents 
and Warehousemen

For twenty-seven years we 
have been represented in 
Western Canada by

TEES & PERSSE LIMITED
Their warehouses at|

Fort William 
Winnipeg 

Regina 
Moose Jaw 

Saskatoon 
Calgary

Edmonton
are stocked at all times with 
our wares :

Matches, Woodenware, 
Fibreware, Washboards, 

Wrapping Paper, Paper Bags, 
Printing Paper,

Paper Cutters, etc.

Their operations extend

“From the Great Lakes to 

the Rockies,"

The E. B. Eddy Co., Limited
Hull, Canada

TEES & PERSSE LIMITED
WINNIPEG

TEES & PERSSEOFALBERTA
LIMITED, CALGARY

LIMITED

REGINA WAREHOUSE

MOOSE JAW WAREHOUSE

, EDMONTON WAREHOUSE

I
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MEADOW
CREAM
SODAS

’ES, that is what every dealer will 
sav when he has once started

stocking and selling Meadow Cream
Sodas.
He is sure of the quality, the flavor and 
goodness in every one of these flakey 
white and crisp biscuits. They are a 
delight to handle and a delight to eat. 
They average about 50 biscuits to the
pound.

THE

W. J. CROTHERS CO.
KINGSTON, ONT.

WHITE SWAN 
YEAST CAKES

are the most reliable and satisfactory 
yeast cakes on sale in Canada. Your 
customers will not complain of poor 
results if you supply this brand.

ORDER FROM 
YOUR WHOLESALER

White Swan Spices & Cereals
Limited

SOLE DISTRIBUTORS TORONTO

From a Hard Headed Business Standpoint
Coles Machines embody in quality of materials and work

manship, a construction, guaranteeing a long term of service.
They are very 

economical to oper
ate. due to their 
great simplicity 
and design. For in
stance, to grind ojie 
pound of coffee i?<- 
q uires no more 
power than to burn 
an ordinary electric 
light for three min
utes. or. in other 
words. one-ilftietli 
of a cent.

Agaiu^ by com
parison you will 
find that in every 
instance there is a 
considerable differ
ence in favor of the 
C O L E S. Combine 
these facts then,
Price, Endurance,
Economy, and they 
will present three 
very good reasons 
why the COLES is 
the one logical ma
chine for yon.

COLES MEG. CO., Philadelphia, Pa.
AGENTS—Chase & Sanborn. Montreal; The Codville Co , Winnipeg • 

Eby. Blain, Limited, Toronto; James Turner & Co.. Hamilton. 
Ontario; Kelly. Douglas & Co.. Vancouver. B.C.: L. T. Mewburne 
& Co Calgary. Alta.

WG.PATRICK&Co.
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SELLING
ARGUMENTS

There are selling arguments that are good 
and there are selling arguments that are 
better.

Ln reply to enquiries from the consumer, 
we have found that it is much more effec
tive to quote oysters in pints, rather than 
quarts. In years gone by oysters were han
dled very differently from what they are 
now. The consumer feels that the price has 
been advanced, but the value they receive 
for their money at this time is greater than 
that which they received ten years ago; 
that is, they are receiving more solids or 
actual food properties. The family that 
required a quart of oysters under the 
methods that prevailed a few years ago, 
will only require a pint under the present 
methods, and will really obtirin more satis
faction. There, of course, continues to be 
more or less watering of oysters, but this 
method is wrong, and will, as a natural 
result, be its own undoing. How often the 
consumer purchases oysters, depends en
tirely upon the satisfaction obtained in eat
ing them, with the result that it is up to 
every dealer to put the oysters out in the 
best possible condition, and obtain a price 
that will afford his doing so. Obtain the 
best oysters possible, put them out in the 
best possible condition, and the trouble of 
getting a price for your stock will be pretty 
well taken care of.

AE-uShipT.

U i y t U x 1

The business uf the 

“SEALSH1HT" Oyster 
System’s Canadian 

Branch has been taken 

over by us. We can 611 

all orders promptly for 

• SEALSHIPT” Oysters 
or equipment.

We can supply you with the necessary 
quality; the rest of it is up to you. COAST 
SEALED oysters stand for more with Cana
dian trade to-day than all other brands 
combined.

CONNECTICUT OYSTER CO.
50 JARVIS STREET TORONTO

15
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3$L
THE SIGN OF PURITY

TEAS, COFFEES, SPICES, EXTRACTS, 
BAKING POWDER,

JELLY POWDER, SOAP. 
Canned Vegetables, Fruits and Salmon, Syrup, Etc.

All goods branded “TARTAN” ensures the handler 
of the first quality, every package guaranteed.

’Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597, 
3598 Order ’Phones. 748 Shipping Office.

All orders shipped same day as reoelved.

BALFOUR, SMYE & CO., Wholesale
Manufacturing Grocers, HAMILTON

Rice’s Salt
The Salt that is ALL SALT

It is always in demand, because it is of the first quality. Stock 
RICE'S and earn the favor of your customers. It is the best ob
tainable for Table, Dairy and Cooking.

Write for Prices, Prompt Shipment.

THE NORTH AMERICAN CHEMICAL CO. Ltd., Clinton, Ont.

TEA LEAD
(Best Incorrodible)

Buy “ PRIDE OF THE ISLAND' Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address : "Laminated," London. LIMEHOUSE 
A.B.C. Codes used 4th & 5th Editions LONDON, E., Eng.

HUGH LAMBE & CO.. TORONTO 
Canadian Agents : J. HUNTER WHITE. ST. JOHN. N.B.

CECIL T. GORDON. MONTREAL

*????£ v Vr>::v*'j?

JE-

The talk of satisfied customers is 
bound to make business grow if 

you specify

CANE’S
WASHBOARD'S

They stand in a class by themselves 
for neat construction, quality and 
durability. Why is this? Because we 

take pride in manufacturing from the finest grade material which 
gives your customers the best value for their money and assures 
perfect satisfaction.

We manufacture washboards in thirteen different styles and grades to suit 
every demand. Write tor catalogue on ••CANE’S W At HD A Y WOODENWARE

The Wm. Cane & Sons Co- Ltd., Newmarket, Ont-
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25-LB. BAGS

Granulated

I

In 25-lb. bags, 4 bags in a sack, is a very useful package, handy for Merchants and a con
venient size for Consumers, and cannot be controlled by fluctuations of price.

SYMINGTON’S COFFEE ESSENCE
will satisfy your most discriminating customers. It is prepared from the 
choicest Coffee, and is the only Coffee Essence that retains the flavor and 
fragrance of the Coffee Bean. Its economy and handiness make it in

dispensable to every housewife.

Thos. Symington 6k Co., Edinburgh and London
AGENTS •— Ontario—Messrs. W. B. Bayley is Co., Toronto. Quebec—Messrs. F. L.
Benedict is Co , Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay is Co.

BAINES’ PATENTED 
SHELF BRACKETS

This improved system has many and great advantages 
over old methods of displaying goods. The brackets 
occupy no space needed for goods ; are easily put up, taken 
down, adjusted to fit a given space or carry a different 
class of goods; in fact, they perfectly serve their purpose.

DETAILED DESCRIPTION. PRICES. ETC.. FOR THE ASKIND.

State whether building H brick or frame.

THE PIQUA BRACKET CO.
SOLE MANUFACTURERS. PIQUA, OHIO

it is to the advantage of the in 
dividual user of Paper Bags to study 
carefully the Bag situation. By close 
comparison of the important features 
of Paper Bags of different makes, 
you will be convinced that the

Continental Germ 
Proof Grocery 

Bags
(with reinforced Automatic Opening Square Bottoms, 
are without equal. Send a trial order to the nearest 
Distributor.

Satisfaction guaranteed by the Manufacturers:

THE CONTINENTAL BAG & PAPER 
COMPANY, LIMITED

OTTAWA, - ONTARIO

11ISTMBUTOKS:

Ontario: The Victoria Paper A: Twine Co., Ltd.. Toronto; 
Walter Woods A Co.. Hamilton ; The Davldsou & liar 
Ltd.. Toronto: The Young Co.. Ltd . North Bay and 
Sudbary.
Maritime Province»: Mr. Thomas Flanagan. Halifax. NS 
Manitoba. Alberta and Saskatchewan : Walter Woods A 
Co.. Winnipeg.
British Columbia: Smith. Davidson A Wright. Vancouver. 
11.C.

l|uel>ee Province and Montreal : The Continental Bag A 
Paper Co.. Limited, 427 St. James St.. Montreal.

17



JOBBERS
should ask our agents to show them our samples of JAPAN 
TEAS and Fannings. We have a good assortment on spot

and arriving.

FURUYA & NISHIMURA

Cook’s Friend Baking Powder
is made in Canada from the purest of Grape Cream Tartar 
and is equal to the best imported, selling at half the price.

PURER THAN THE LAW DEMANDS

NO ALUM! NEVER WAS!

BUY

STAR BRAND
Cotton Clothes Lines

AND

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and 

much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

SO PROFIT 
GUARANTEED

l.ÿ'Hà

'■'.TSi

RIGA WATER
This highly pleasant purgative water should 
be in every home, and it is up to you to 
get it there. You’ll make 00% or more on 
every sale.

Strongly Recommended 
By The Medical Board

1— I’usitlvely relieves Indigestion.
2— Does not cause colic or Irritation.
S—Effective in cases of liver and bladder 

troubles. , „
4—Unexcelled for relieving constipation.
Live Agents will find this a Money-Maker. 

WRITE FOB SPECIAL PROPOSITION.

La Société des Eaux Riga
MONTREAL

IT IS NEW
Different, Better,
one of the handsomest 
packages you have ever 
seen and yet retails at

10c. Per Package
giving you a fine profit.

MEADOW-SWEET CHEESE
Its own peculiar|nip and appetising 
flavor, combined with an ever fresh 
appearance, readily win it friends.
Rightly styled

“The King of all Package Cheese”
Have you tried our Saratoga Chips cooked in pure Salad Oil-

Put up in packages to retail at 10c. and 20c.
M(RITE FO» SAMPLE

The Meadow-Sweet Cheese
29 and 31 William Si. MONTREAL

IO\
vV x
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JAMS THAT PLEASE

“E. D. S.” Jams please the Gro
cer, who, by featuring them, 
builds up a trade among regular 
customers and assures himself a 
big jam business and a good 
margin of profit.
“E. D. S. Jams please the cus
tomer who enjoys their delicious 
flavor and knows that he is eat
ing the finest selected fruit free 
from preservatives or coloring 
matter.
Quality is the highest. Purity is 
the feature in all E. D. S. pro
ducts — Jams, Jellies, Marma
lades, Catsups, Grape Juice, 
Pork and Beans, etc.

Made only by

E. D. SMITH
WINONA :: ONTARIO

AGENTS: NEWTON A. HILL. Toronto: W.
H. DUNN. Montreal : MASON A 
HICKEY. Winnipeg: R. B. COLWELL. 
Halifax. N.S.; J. GIBBS. Hamilton.

More ‘CAMP* users 
every month!

THERE are good Jelly Powders and 
had, nice packages and ugly. Ours 
are neither middling nor poor, but

ABSOLUTELY SUPERIOR
to anything you handle to-day. That is 
saying a lot, but we can back it up and 
want you to test such a statement by 
sending a small order. Package contains 
both

JELLY and 
CUSTARD POWDER

and consumers frequently testify in writ
ing to the great value contained in our 
fancy carton. The “Double Event” 
Package.

S. H. EWING & SONS
Montreal

CAMP* Coffee gives your customers 
more lasting satisfaction than any other 
coffee essence XVhy? Because‘Camp' 
is the purest, richest, strongest and best.

CAMP
Once customers TR\ • hey

bl X\1 P
Look afti > Stoik

Cutiut Spéculas UUsgow
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Unvarying Quality in Blended Teas
The only sound basis on which a profitable Tea Trade can be built is the securing of 

regular customers whose weekly tea requirements you are able to satisfy. Nothing 
is more essential in retaining Tea customers than uniformity of quality in the blends 
you sell. If your blends vary with the wholesale tea market your customers will be 
hard to hold.

In other words, to make tea selling successful you must be practically independent
of the fluctuations of the Tea Market.

You must be able to rely on obtaining unvarying quality for each of your blends.

As Specialists in Bulk Blends we recognize the importance of this factor in retail 
tea selling. Our sole aim is to ensure your receiving absolute uniformity in each of 
the teas you buy, and so create such confidence on the part of your customers that you 
become a Regular Buyer of our Blends.

COST SELL

<i> Star Sweet, pungent draw, mixed, suitable for lum
bermen and contractors........................................ 16c. 20c

<s> Star Fine liquor, good, regular leaf. Black, Green or 
Mixed ....................................................................... 19c. 25c

<£> Diamond Choice, flavory, rich liquor, handsome leaf. 
Black or Mixed ..................................................... 22c. 30c

/,\
\3/ Diamond Golden color, piquante liquor. Green............... 22c. 30c

<4> Star
English Breakfast Tea, a powerful blend of 
Indian and Ceylon. Fine quality and flavor ... 27c. 40c

Freight paid on 100 lbs. in Ontario.

EBY-BLAIN, LIMITED
TEA BLENDERS TO THE TRADE

TORONTO
J. F. EBY, President HUGH BLAIN, Vice President
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It’s New Business That Counts
Don’t travel in a rut. Get after new tea 
business. Regain the trade the peddler has 
taken. It can be done, and “SALADA” is 
the only tea to do it with. Every year- 

-increase has topped infer twenty years-
crease in “SALADA” Sales. New customers 
have been added to the old. Their confi
dence and satisfaction have been obtained 
and retained. A reputation for reliability 
has been established. A trade worth while 
has been built up.

AND WE’RE STILL AFTER NEW BUSINESS.

THE “SALADA” TEA COMPANY
TORONTO

NEW YORK, 198 W. BROADWAY
MONTREAL

LONDON, ENG., 41 EASTCHEAP

Eureka «*;Refrigerator
THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger
ator that has become 
famous from Coast to 
Coast.

YOU WILL NEVER HEAR A 
COMPLAINT

about the quality and purity of CAIRNS' SCOTCH JAMS, 
JELLIES and MARMALADES.

Cairns' Pure Fruit Products are everywhere appreciated by 
reason of their purity and deliciousness. They have made a 
reputation among Royalty and the best trade in general.

Handle Cairns* and you will have uu complaints.

ALEXANDER CAIRNS & SONS
PAISLEY, SCOTLAND

Canadian Agents: SNOWDON & EBBITT, Montreal.

More of them are used 
by Butchers than all 
other patented Refrig 
erators combined in 
Canada.

Made all sizes and 
prices for every pur
pose.

WRITE FOR CATALOGUE AND PRICES

54 NOBLE STREET
TORONTOEureka ~ ‘ Co., Ltd.

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS 6t CO., Winnipeg 

Agents at Fort William. Hamilton. Calgary. Moose Jaw. Saskatoon

ff'e have iappui the tabus 
tf Their Late Monties Queen 
Vicuna and King Edximrd. 
and are *->?:■ catering ta King 
George V., by jfecial command.

€ ‘.1

‘1
Ffc
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COLMAN’S MUSTARD
OR

KEEN’S MUSTARD
IN SQUARE TINS

They constitute the best and 
have a reputation that is with
out parallel.

Magor, Son & Co.
Agents for the Dominion of Canada

403 St. Paul St., MONTREAL 
Toronto Office, 30 Church St.

Mustard, the staple con
diment, to be good must 
be the Right Brand and 
properly prepared. Infer
ior quality materials are 
never used in the prepar
ation of

One Quality 
Always, and 
That the Best

- IfHSlSB
WRh syRv’

From a Standpoint of Sales
Most grocers find that they 

can sell five times more

CROWN BRAND
THAN ANY OTHER

CORN SYRUP
Because Crown Brand Corn Syrup has won a permanent place in the home, by reason 
of its unequalled purity and delicious flavor.

It is recognized as the ideal table syrup, 
and is especially desirable for children— 
possessing great value as a nourishing 
and wholesome food.

Crown Brand is a Canadian product that 
has made a national reputation by sheer 
merit. It is known and sold from coast 
to coast.

The Demand Is There—You Simply Have To Supply It

# Fdwardsburg Starch (d
Vw LIMITED

MONTREAL- CARDINAL-TORONTO -BRANTFORD -VANCOUVER
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An attractive window of i liristmas goods shown by Grant Bros., Vrince Albert, 8ask
last year.

k»

in »

Good Displays Easy at this Season
New Goods Coming in Now Lend Themselves to Attractive Display—Prince Al
bert, Sask. Window Gives Some Ideas for a Trim—Xmas Necessities Should be 
Featured Early.

Some good window displays are possible 
m the grocery store at this season of the 
year. For the past few months preserv
ing fruits have been an important item, 
and windows have to a large extent been 
given over to them. They usually 
lend themselves to most attractive 
displays but not more so than the 
many lines of goods now arriving 
on the market. New pack canned goods 
and the new season’s dried fruits are 
now coming in and with these lines, some 
attractive and sales-creating windows 
can and should be arranged.

Western Xmas window.
The West, although a comparatively 

new country, has realized the value of 
good window display and taken it up 
strongly. Herewith is reproduced a win
dow display in the store of Grant Bros., 
of 1st avenue, west, Prince Albert, Sask., 
in which dried fruits and canned goods 
are shown in an attractive trim.. This 
was used last year and attracted a great 
deal of attention and sold a considerable 
quantity of goods for the store.

The main feature of the window was 
the showing of dried fruits and peels.

The number of different lines shown was 
quite extensive, including several fancy 
varieties, which because of yielding a 
more appreciable profit should be pushed 
by every grocery. Canned goods were 
worked in. so as to make a good back
ground while nuts and confectionery are 
among the other lines shown.

The outstanding feature in regard to 
the arrangement of the window is the 
manner in which it is built up. Many 
displays fall down in the fact that they 
are too flat in appearance. Not so this 
window which was built to set the goods 
out so that they would attract the eye of 
the passerby.

As can be seen by the presence of the 
Christmas crackers and the season’s 
greetings on the show cards, this was a 
Christmas display. Several additions 
outside of the goods themselves shown 
have been made in order to add to the 
appearance of the trim. The rear lat
tice work, the fancy paper decorations 
and the palms at the front all give an 
artistic touch to the display.

While this window was a Christmas 
display, there is no reason why the same 
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plan or idea should not be followed at any 
time during the next couple of months. 
All these lines are now available and it 
is time they were being pushed by the 
grocer.

Some dealers give little attention to 
dried fruits and nuts until the Christ- 

- mas season is close at hand. This is cer
tainly a mistake. When the new sea
son 's goods first come in is an excellent 
lime to sell them as the fact of them be
ing the first of the season is a great in
ducement to customers to purchase.

The Buy Early Habit.
In addition, it is well that the dealer 

get customers started buying Christ
mas requirements as early as possible. 
By getting as much of this trade over 
early it gives him a chance to work the 
opportunities of the last few weeks to 
the greatest advantage.

The earlier the dealer gets the house
wife thinking about her Christmas 
baking and gets her purchasing her 
supplies, the better for both of them. 
One of the best possible ways in which 
to do this is by good window displays.



How to Enliven Trade in November
Methods Grocer May Use to Boom Business—Feature New Dried Fruits and 
Nuts as They Come in—Cold Weather Opens up Opportunities for Meat Extract,
Cocoa and Soups—Attention Should be Given to Fish Department.

One season does not make a year nor 
does a splurge of business-like methods 
by the dealer during one season make a 
successful year for him. During the 
past few months, grocers have in most 
cases been devoting a good deal of at
tention to the sale of preserving and 
pickling neessities and in most instances 
a particularly good season has been ex
perienced. The rush in these particu
lar lines is now over but it is by no 
means a signal for the grocer to rest 
on the oars. He has been pulling hard 
during the past few months and thanks 
to favorable conditions, in many cases 
has been able to get sales up to a point 
that compares well with last year. Like 
the man in the stream, if he now rests 
on his oars he will find himself losing 
the ground that has been gained. Like 
the man rowing against the current, the 
man in business cannot stand still. If 
lie is not going up, he will be drifting 
down.

No Lack of Opportunities.
The grocer should by no means slack

en his pace at this time. The end of 
the year is fast approaching and it is 
the aim of every dealer, or at least it 
should be to make the best possible 
showing in point of sales for the year. 
This is one reason why he should main
tain his business-like methods and he 
has no reason to slacken them for want 
of opportunities.

For one thing Christmas is already 
looming up large and it is by no means 
too early to begin to think and plan 
about the festive season. It is well to 
get the campaign started as early as 
possible. There is much to be gained 
by so doing. Besides relieving the 
strain of the last few weeks, it gives 
the dealer a chance to work the oppor
tunities of the season so as to get much 
better results. If by starting to culti
vate the Christmas trade early, he makes 
to spring up two blades where only one 
would have otherwise been, he has cer
tainly gained much.

Feature New Season’s Goods.
As to the opportunities presented to 

the grocer in the month just opening, 
the arrival of the new season’s dried 
fruits on the market should be taken 
advantage of. Every grocer knows that 
the new season’s goods in any line al
ways assist materially in its sale. This 
is taken advantage of in dried fruits by 
many grocers but there are still those 
who do not work it to its full extent.

Currants, Valencia raisins, apricots and 
peaches are now on the market but some 
dealers have not yet received their first 
shipments. Other lines now coming in 
are figs, dates, prunes and seeded rais
ins. Sales in all these lines may well be 
promoted by acquainting customers with 
the fact that the new goods are pro
curable. The season’s supplies of all 
those lines which enter into the make 
up of the Christmas cake will soon be 
at hand and every thing will be in order 
for the dealer to touch the match to his 
Xmas campaign.

Nuts and Confectionery Sell.
As with dried fruits, so can the sale of 

nuts be extended by featuring the new 
goods as they arrive. The season of big 
consumption of nuts is now here. The 
colder weather means that people will 
keep more to the house and as a result 
there will be many gathering around the 
hearth and nuts is one of the lines to 
be benefited. The cooler weather also 
brings with it a greater number of so
cial gatherings and such lines as nuts 
and confectionery should sell well. They 
should be featured by every dealer. It 
is the grocer who displays and adver
tises them who is going to get the busi
ness.

Cold Weather Helps.
One of the important points around 

which trade in November is woven is 
the fact that the season of colder weath
er lias arrived and it naturally brings 
with it a change in the lines of food 
which the public will want and the 
grocer should feature. It does not seem 
long since cooling drinks were the im
portant theme, but now the story is dif
ferent. As the temperature moves 
downward, a drink that will give 
warmth to the body is wanted. In addi
tion to tea and coffee, cocoa should sell 
well. This is a line to which many 
grocers do not give the attention that 
they should. Cocoa is certainly a de
lightful cold weather drink and sugges
tion of it to customers should bring 
good results. This is also the season for 
meat extracts and in addition to being 
a seasonable beverage, they also possess 
nutritive properties that should com
mend them to customers. Many of 
them are acknowledged as a valuable aid 
to digestion and a great body builder. 
These are all /important arguments 
which may be used in pushing their sale.

A somewhat kindred line for which 
demand is now in full swing is canned

and condensed soups. Besides the sea
sonable weather now in evidence, the 
demand for this line is steadily on the 
increase. The housewife for a long time 
did not think it possible for anyone to 
put out in this form, a soup that could 
be compared with the product of her 
kitchen but this prejudice is fast disap
pearing. Soups can be recommended by 
the grocer both for their flavor and 
their nutritive value. During this 
month, counter displays of soups backed 
up by the personal salesmanship of the 
clerks should increase the sale of this 
line to no little extent.

Fish to the Fore.

With the arrival of the colder weather 
and the approach of Advent and the 
season of greater demand, the fish and 
oyster department in many stores will 
be given increased attention. There are 
some dealers who are inclined to neglect 
the fish department until the Christmas 
rush is over, but if such dealers will 
analyze the problem they will find they 
are following a wrong policy and losing 
a great deal. From now until the end of 
the year there is going to be an appre
ciable consumption of fish, including 
four weeks of the Advent season trade. 
They are losing all this trade but in ad
dition and prebably equally important 
is the fact that some other dealer is 
getting the public going to his store. 
People are generally inclined to continue 
dealing at a store which they have be
come accustomed to patronizing. The 
grocer loses a great deal of prestige by 
neglecting to give his attention to fish 
during the early part of the season.

Many Oyster Suppers.

One of the most fruitful portions of 
the oyster season is from now on to the 
first of the year. The quality of oysters 
is -now excellent and many oyster sup
pers should be the result. Those dealers 
who featured oysters around Thanks
giving and Hallowe’en found giytifying 
results and the same efforts should be 
continued during the whole of Novem
ber.

Canada is in a very prosperous condi
tion this year, the amount of money cir
culating in the country at the present 
time is perhaps larger than ever before 
and it is without doubt a time when the 
grocer should put forth his best efforts 
to secure the best out o> the opportuni
ties at hand.
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Maintaining the Freshness of the Egg
Farmer Should be Shown That Greater Care Means More 
Money and Markets Should Eliminate the “Cut-Throat" Com 
petitive Policy, Maintains Reader—In Other Words Price of 
Eggs Should be According to Their Quality.

Editor Canadian Grocer,—In look
ing through the fall number issue of 
Grocer my attention was arrested 
by the fresh egg article. It strikes 
me, Sir, that it is impossible to make 
the farmer honest to the extent of 
keeping back, stale, dirty and under
sized eggs until it is made profitable 
for him to do so. The problem is 
how is this to be done while there 
is such a scramble among the mer
chants themselves to secure what 
eggs are brought in. If one is a bit 
too particular as to condition of 
eggs offered, Mr. Farmer has only to 
go across the road to the competing 
merchant to make a deal. The ques
tion is what can be done to prevent 
merchants bidding one against the 
other as they are doing in order to 
get a quantity for shipment, and in
duce them to purchase only what are 
worth purchasing. Much resolves it
self to this: When merchants stop 
buying worthless eggs the farmer 
will stop bringing them in.

E. A. KENDALL.
673 Gerrard street, east.

Toronto, Oct. 17, 1912.
The above letter of Mr. Kendall's was 

a welcome one because it creates further 
discussion on this all-important question 
of the maintenance of the fresh egg. Mr. 
Kendall hits the nail on the head in two 
statements made. When he says the 
farmer will continue to place on the mar
ket stale and rotten eggs until he finds it 
profitable to sell them when they are 
fresh, he is undoubtedly right. The 
millenium in the selling of eggs off the 
farm will be reached when the farmer 
realizes that he is losing money in not 
giving the matter his careful attention. 
If the buyer rejects bad eggs or declines 
to pay full market value of fresh eggs 
for them, he is doing much to convert 
the careless egg raiser.

Unity Among Merchants.
The other point is the unity of the re

tail merchants in buying eggs according 
to quality. It is detrimental to the egg 
trade to have merchants competing so 
strongly for trade that they will accept 
all kinds of eggs and pay full price for 
them. Farmers are wise enough to 
know the “easy marks” and those farm
ers who are careless of their honor will 
take advantage of them.

The article in the fall number which 
Mr. Kendall referred to, dealt with the 
problem from the merchant’s standpoint. 
It showed what some are doing to help

eliminate the great waste that annually 
befalls us. Those who have made a 
study of the question realize that it is 
almost impossible to make great head
way against this loss by the education of 
the farmer. There are too many of them 
and, as Mr. Kendall intimates, they work 
one merchant against the other so suc
cessfully at times that they have little 
difficulty in getting their price..

Reform Lies With the Retailer.
Authorities now realize that it is en

tirely up to the merchant to prevent this 
great annual loss. To do this every mer
chant must study the egg problem and 
particularly the testing of the egg. Then, 
knowing the exact character of it, he 
must pay only for what it is worth.

This method will surely promote care 
among the farmers in handling eggs. The 
farmer gets paid for his trouble and 
loses for inattention to the gathering of 
eggs.

Sending Out a Circular.
It might be suggested that every buy

er of eggs from the farmers use the in
formation in the article in the fall num
ber to send out a circular to all bis coun
try patrons, pointing out the fairness in 
paying for egg-quality. This circular 
might include suggestions on the prop
er handling of the egg from the time the 
prospective egg producer is getting in 
its tail feathers until the egg is laid 
down in the grocery store. Consider the 
beneficial effect this circular would have, 
if every merchant in Canada were to 
send it out simultaneously!

I Twenty Years Ago
I , IN THE _

Following items are from Canadian 
Grocer of Nov. 4. 1892:

“W. .1. Mcllenry. a prominent 
grocer of Brockville, Ont., died a 
few days ago. The deceased gentle
man had served terms as an aider- 
man and was prominently connected 
with the fire brigade and other pub
lic institutions. His loss will be 
much regretted. He was in the 
prime of life, being only 42 years 
of age.’’

Editorial note.—The McHenry store is 
still in business to-day after the lup»e 
of 20 years.

* * *

“The shipments of eggs to the 
Old Country this fall will exceed 
anything in the history of the trade.
On Oct. 26 one boat took 110.619 
dozen ot egg», most of these being 
from Western Ontario. On Nov. 5 
the Dike Winnipeg will leave |wrt 
and her cargo will embrace ten car
loads of Ontario egg». Each car 
contains a limit 100 rases and each 
ra»e 114 dozen, so this week's ship 
will have not less than 114.000 
dozen in her hold.”
Editor’s note. It’s funny the differ

ence just a few years make. To-day 
Camilla is sending very few eggs to the 
Old Country, in fact scarcely any at all. 
Canada’s population has so greatly in
creased that they are all needed at home 
and even then they are scarce.

* * *

"flic issue of The Grocer of Nov. 4. 
1892. gives a report of the annual meet
ing of the Dominion Wholesale Grocers' 
Guild which was held in Hamilton. 
There were present on that occasion the 
following members: From Montreal. 
Messrs. C. P. Hebert (president), Childs 
and Geoffrion: from Toronto. Messrs. 
Hlain (vice-president). Inee. Davidson. 
Sloan. Eckardt. lairkin. Smith. Wills 
(secretary); from Hamilton. Messrs. Mc
Pherson. Turner. Bristol. Stuart. Bal
four. Harvey. Giliurd; from Berlin. Mr. 
Rons; from Brantford. Mr. Watts: from 
London. Messrs. Masuret. Smith and 
Screaton.

Many of these name» are still famil
iar ones in the wholesale grocery trade 
but the bearers of many others have long 
since departed to the great beyond. On 
this occasion the late Wm. Ince. who was 
the first president of the Guild, was pre
sented with a silver cabinet. Mr. Ince 
had prior to that time given up the presi
dency which he had held for seven years.

—*-------------

The Swift Canadian Co., Ltd., have 
opened a new wholesale market at 17-21 
Water Street. Vancouver, B.C. The 
building is six stories high.

Mr. S. Festing. a Hamilton, Out.. 
grocer, narrowly escaped serious in
jury when a new automobile he was driv
ing crushed into a street car. The ma
chine was badly damaged.

A pineapple preserved whole in a 
heavy syrup is an importation from Ha
vana which is now on the market and 
offered to those on the outlook for some 
new attraction for dessert. It is put 
up in a can and one Canadian retailer 
sells at 90c each.
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SAVE MONEY ON FREIGHT RATES.

The lowering temperature gives us warning that the 
winter is fast approaching, ami in view of this tlie trade 
would do well to direct their attention to the possibility 
of saving some money on freight and express by getting in 
many lines of staple goods before the close of navigation. 
This applies particularly to those who have a choice 
of boat routes.

With the close of navigation, freight rates in general 
take an advance. The dealer who knows ahead what goods 
lie will require during the winter or a part of it, and who 
is able to finance the purchase of them now, will find 
thut he will he aide in many cases to affect a considerable 
saving in this way.

In addition, with the coming of the winter, there 
are many lines which freezing affects that cannot he 
brought in by freight and of course express rates are on 
a considerably higher scale. For this reason the grocer 
would profit by looking over his stocks of such lines and 
getting in his supplies by freight while the temperature 
is still such as to make it possible. For instance, there 
are mineral waters, pickles, catsup, olives, wines, vinegar 
and many other liquid lines which cannot he brought in 
by freight during the winter.

Those who are able to take advantage of the lower 
rates will affect a saving tbat should make it worth 
while.

---- ©----
INFERIOR QUALITY REDUCES DEMAND.

Early reports from the south indicated a good crop 
of grapefruit and these appear to have been well sub
stantiated. Grapefruit has been coming to the Canadian 
markets for some time now and while the exterior appear
ance is fine, complaints are being heard about the flavor 
and the pulpy character of the interior due to too early 
plucking.

Dealers also say that this inferior quality is having 
a detrimental effect on the demand. When the consumer
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of this kind of fruit is fooled once or twice, lie does not 
readily respond to further attempts on the part of the 
retailer to sell him again.

Herein lies a lesson for every retailer. The dealer 
should he ever mindful of the effect inferior quality has 
on customers. Take the case of tea. Unless a tea drinker 
is in a position to purchase the same flavor and quality 
in his tea every time, he will he likely to transfer his tea 
business elsewhere. The same applies to butter, eggs, 
coffee and practically every article the grocer sells.

No dealer van afford to take chances on good cus
tomers. It should he his aim through thick and thin to 
see that quality goods only are handed out. If lie does not, 
he is hound to lose the confidence of his clientele.

----©----
TIME TO PUSH FISH SALES.

Tlie time has arrived when every dealer should be 
directing a good deal of attention to his fish department. 
The weather is becoming cooler and more conducive to 
the handling of this line, conditions are already favor
able for an appreciable trade, while the Advent season, 
with its increased demand, is now only a few weeks 
distant. As for supplies, the market is well enough 
supplied to give the dealer plenty of scope. The varieties 
of fish now available are extensive enough for the retailer 
to he able to easily fill the varied wants of his customers. 
Besides fresh and frozen lines, there is now a full range 
of smoked, prepared, salted, canned and pickled varieties 
to be had.

Many retailers have been featuring fish for some little 
time now. They realize the advantage of getting an 
early start and it is considerable. Not only do they get 
all the earlier trade, hut they establish themselves firmly 
with the public as handlers of fish, and the lead which 
they secure on the dealer, who is inclined to hold hack, 
is generally held throughout the entire season. If one 
can get the people coming to tbe slore for fish in the 
early part of the season, they will in most cases continue 
to favor him with their patronage.

Fish should sell easily because the grocer lias forceful 
arguments to present to customers. Compared with many 
other lines of food, prices are reasonable, and in addition, 
the food value of fish is acknowledged as high. This 
latter point is one which grocers should not fail to 
impress upon their customers. It is one they should con
sider seriously in purchasing.

-----©-----

IMPORTANCE OF STORE LOCATION.

When a retailer lias in mind the consideration of a 
new store or a change in location, he should give serious 
thought to tbe advantages and disadvantages of the site 
on which he expects to locate. Going blindly into business 
in a district where the number of possible purchasers 
is very limited, is folly. When the question of a new site 
arises why not give the matter scientific study?

There are certain large retail firms on this continent 
which make the decision of locations one of their chief, 
if not their chief, object. They do not go hap-hazardly 
into the question, hut determine as closely as possible 
the number of possible purchasers of their goods. Men 
are stationed at the proposed sites to count these probable 
customers as they pass. The company therefore know just 
what they are to expect when a store opens for business.

A good location means much to the grocer, as will he 
seen from an article in this issue on “Value of a Good
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Location Demonstrated.” This Ualt dealer explains Low 
lie has increased his business to a large extent and attri
butes much of this increase to a change in location. Un
doubtedly his experience is that of scores of others. The 
location certainly counts for much.

TEAM WORK IN THE STORE.

The rugby season is at present in full swing. The 
game affords many pointers of value to the merchant. 
It demonstrates most plainly of all the value of team 
work. It is an essential part of the game if the team 
is to be successful.

It would be well if more of this team work were in
troduced into business by the retail merchant. Ky 
team work, results have been accomplished in various 
lines of business which would have been practically im
possible to produce otherwise.

Team play is merely another name for co-operation. 
Unless there is co-operation among all members of the 
staff and among the different business-creating depart
ments, the best results will not be secured. The average 
merchant does not give the attention to the fostering of 
co-operation among his staff" that be should. The efforts 
of every person connected with a business should lie 
enlisted in producing the best possible results.

The idea is to get every clerk interested in the welfare 
of the store and to realize that success for the business 
means success for him or her. Many |>eople striving to
wards the one end are much more likely to produce re
sults than if only one were really doing his best and the 
rest putting forth no real effort.

Team work means every person pulling together in a 
combined manner to accomplish a certain result.

EDITORIAL NOTES.
Now for the last two months of a record year.

* * *

The Christmas trade is beginning to loom 
the grocer.

• * *

up large tv

Are you announcing the arrival of the new dried 
fruits 1

Some dealers say it is all rot about the potato rot. 
Some think not. Time will tell.

* * *

November is rich m opportunities for the grocer who 
is willing to take advantage of them.

(inly the well-to-do can butter their bread on both 
sides these days. Butter is higher than usual at this 
season.

If the grocer goes after the hunter's trade wÿh as 
much zeal as the hunter goes after the game, hé will 
get good results.

• • e

The armies in the Balkan provinces were not the only 
ones that attacked Turkey during the past week. An 
army of Canadians did their part at the dinner. table 
on Monday last. . . .

It is bad tor the good of the fresh egg trade to have 
one merchant declining to pay for rotten eggs while his 
neighbor on the other corner will pay full market price 
for everything regardless of quality.

e e •

----@----
SYSTEMATIZING WORK.

Said a traveller of a certain merchant—‘‘He comes to 
his office at 10 o’clock in the morning and goes away 
about four. He does not seem to do a great deal while 
he is litre, yet I know lie has a perfect knowledge of what 
is going on. Indeed he IS what is going on. He directs 
everything.” ‘

This merchant has his business running in a proper 
manner. As a concern grows, the owner, or the manager, 
can not hope to do everything himself. But he can be 
in every thing, lie can direct. But to direct, system is 
necessary.

The dealer to whom the traveller referred could work 
such short hours, and keep in such perfect touch, because 
everything done in the store was tabulated. A few slips 
of paper, left on his desk, showed him what was being 
done. From these he could quickly decide what needed 
doing—what lines should be bought—what lines should be 
pushed by special sales. A few talks with those in charge 
of the various departments enabled the completion of a 
plan of campaign.

As men get older they feel the need of shifting a part 
of their work to younger shoulders. To direct they are 
more capable than ever-—but hard, long drawn-out work 
is for the young. Dealers should realize this. They 
should so arrange their business that they can know what 
is being done without actually doing it themselves. They 
should make men responsible for certain work. Thus they 
have more time and energy for supervision—which, after 
all, makes a business grow in volume and in profits.

A thief entered a store in an Ontario town while the 
person in charge was in the cellar and stole-#40 from 
the till. Wouldn't the installation of an electric boll 
and cash register be a good thing wherr a person is alone 
in the store, and where it is sometimes found necessary 
to visit the cellar or storehouse .’

-----§-----

APPRECIATIONS FROM READERS

Fitch Bay, Que., June 11th. 1912. 
Mac-Lean Publishing Company.

Toronto, Ontario.
Dear Sirs:- Herewith we have pleasure' in handing you 

P. O. (). for two dollars in payment of our subscription to 
Canadian Grocer. >

We find the Canadian Grocer a valuable aid to our 
business both ns to current market reports and future 
prospects in the grocery markets world-wide.

Fitch Bay, Que. T. B. RIDER & SON.
* * *

MacLean Publishing Company,
Toronto.

Gentlemen:—Permit me hi say I think the Canadian 
Grocer is one of the very best of its kind. To me the 
reading of your paper, the studying of the various pro
positions and especially the articles by your Henry John
son and applying the ideas advanced, has been a source of 
profit and pleasure.

Hence I gladly enclose cheque for my subscription and 
wish you the success you merit.

Stirling, Alta. THEODORE BRANDLEY
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Treatment the Traveling Man Deserves
He Should Be Seen on Every Occasion—His Business Is Just as 
Legitimate as Yours—He Carries Information That Will Be 
Valuable to Your Business—Various Experiences Showing Dif
ferent Types of Receptions.

*By Henry .Johnson, Jr.

From time to time there is a wave of 
discussion about the elimination of the 
jobber, and each time that talk starts 
up, it sounds as if it had never been 
heard before, as if it were new; whereas 
the fact is that such discussion is period
ical and has been going on all the time.

To any thoughtful man the conclusion 
must come home that the jobber will last 
just as long as he is useful, collectively ; 
and that the individual jobber who is not 
useful, because he fails to fulfil his mis
sion. will be eliminated automatically 
so we need take no thought of him. In 
this respect he is like the rest of us; suc
cessful and permanent if he does his 
work well- a failure and evanescent if 
lie shirks his duty.

Goods Supplied as Required.
Meantime, he is here as part of the 

established order of things, and there is 
no important sign that he is being elim
inated or is liable to be dropped out in 
our time; so let us reckon with him. He 
has been a good friend to each of us. 
individually; is the close personal friend 
and adviser of the best of us to-day. 
Not only does he supply us with the 
goods we need as we need them, but in 
all lines he is the source of much of our 
reliably accurate information.

Many of us are so often “too busy” 
to gather enough information for our 
own good that we cannot afford to over
look the direct intelligence that is 
brought right to our counters, daily, by 
the emissaries of the jobber, the travel
ing salesman.

Occasionally this emissary is a poor 
specimen. Many times he is like a par
rot in the way he repeats by rote what 
he has been told to say. Sometimes, 
though seldom, he smokes cigarettes, and 
more frequently, though still seldom, he 
goes out nights and is apt to be 
“sliakey ” in the morning. Sometimes, 
too, 1 regret to report, he thinks the only 
expressive, forceful language is a com
plete vocabulary of cuss-words. But 
take him by and large, the traveling man 
is an honest worker who leads a mon
otonous life, with plenty of hardship and 
discomfort and none too much pay : and 
on the average, he is a source of infor
mation worth cultivating.

•The writer of this article is one of the most success
ful dealers on the continent. He has spent almost 30 
years in the retail grocery business and is well equipped 
to answer questions and smooth out difficulties with 
which others may have met. It a special request is 
made names of inquirers will be omitted when their 
letters are printed for discussion.

What the Business Man Should Read.
Here I want to wedge in a remark on 

the too evident reluctance of the average 
grocer to keep himself informed ; to look 
about him with open eyes; to read what 
most closely and nearly concerns himself. 
It has been my fortune to pass months 
in big cities, riding in and out daily to 
and from business, and it is the excep
tional sight to observe a man reading 
anything hut the newspaper for the half 
hour going or coming. It has always 
seemed to me that it should be a kind 
of duty, a remarkably pleasant duty 
thankfully performed, for the retail gro
cer to use the morning half hour to read 
his trade paper, look over consular re
ports and study import lists so as not 
only to prepare his mind for the day 
before him while his brain is rested and 
fresh, but to save those moments. He 
might thus put them to such advan
tageous use as would enable him to get 
through the day without the need of 
doing anything of that kind during the 
active hours of business.

Going home at night, with the busy 
day behind him. he might very suitably 
glance over the day’s news and thus have 
time to associate with his family instead 
of reading and smoking in the corner in 
surly silence.

Travelers Abide by System.
But to get back to traveling men.
Make it a point to see every salesman, 

if possible, and give each caller a court
eous word if it is really impossible for 
you to see him. If you have some sys
tem about this, you can see just about 
every one of them, and you will find all 
of them ready to conform to any system 
you establish.

If one calls during your busy time in 
the morning, do not ignore him and keep 
him waiting while you run around at 
your work. If you know him and his 
line, have somebody look up your stock 
and give him your order promptly—his 
time is money, too. you know. If you 
know you do not want anything, stop 
long enough to greet him and promptly 
tell him how you are fixed. Tt will not 
take a minute. If he is a stranger to von. 
take a minute to ask his line. Then, no 
matter whether you think you are sup
plied or not, if he has any new proposi
tion to offer make an appointment to see 
him later, and you will find he will be 
there. This will not take a minute of

your time and may be worth dollars to 
you—certainly will be worth many dol
lars to you during the year.

A Part of Good Buying.
It is not necessary that you buy from 

every man who comes along. It is not 
necessary that you buy a single thing 
you cannot advantageously use, even 
after you have heard the man’s full 
story. Very few salesmen will get 
“sore” because you cannot see their 
proposition ; and the few who have the 
idea that no buyer is at liberty to refuse 
to buy after having heard the tale can 
well be counted out. These last are 
mostly green specimens who will learn 
better as they go on.

What I am getting at is that it is just 
as much a part of good buying to see all 
salesmen and treat them courteously as 
to order goods needed for your sales.

Another thing: If you could fully ap
preciate what a contemptible figure you 
cut in the eyes of every well-informed, 
experienced salesman when you are rude, 
discourteous, “grouchy,” “short” or 
“swelled up” with your own petty im
portance, you would come down to earth 
in short order. Your conduct which now 
>eems dignified to yourself, would look 
pretty much like boys' play from the 
outside. You know how you feel toward 
the customer who acts like a baby about 
some petty occurrence and proceeds to 
take out of you all the accumulated 
griefs she has had to bear from servants, 
washerwomen and others whose position 
renders them more independent of her 
than the poor grocer. Well, just reverse 
all this and apply to yourself from the 
salesman what von are now thinking of 
such a customer.

Big Men Easy of Access.
My experience has taken me to both 

sides of the counter. I have sold goods 
to all classes of buyers, so I know how 
it is. I have invariably found that the 
big men -the men who really do things 
every day—are the most accessible, the 
easiest with whom to do business, the 
readiest to listen to and consider any 
proposition that is made to them. True, 
these men are quick to decide. They give 
the answer on the dot and it is final. 
But that is only because—note this care
fully—they are thoroughly informed on 
all points not only of their own individ
ual business but on general conditions as 
such affect their business. That is what 
I am trying to get yon to see and to 
follow.

I recall with pleasure a visit to a fine, 
high-grade merchant in a very high-grade^, 
residence town. He was very busy with 
the morning trade. Yet he stepped to 
me as courteously as to any customer 
and listened to my outlined proposition.
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lie excused himself as courteously when
ever he had to leave me, and then came 
promptly back to close the deal. We 
traded without the interruption of his 
work and when I left we were both gain
ers. I recall, too, with some indignation 
a call I later made on a man in a small 
town who had “no time” to listen to me. 
My proposition was new to him and I 
knew it would be wanted if understood, 
so 1 asked for a later appointment, see
ing him busy at the time. Rut no; not 
a word; “no time”; and hi^ conduct so 
rude, coarse and insultingly discourteous 
that I could only leave and determine 
that I would never call on him again. 
Another firm in the same town was 
equally busy, hut with actual business; 
hut my proposition was so good that the 
three conservative partners were each in 
turn persuaded to give it a trial. On a 
subsequent visit all of them individually 
thanked me for having placed the goods 
with them. I took some pleasure in re
lient ing how much the first boor had lost 
through his discourtesy to a salesman.

Many times, too, .1 have not sold my 
goods to men with whom, nevertheless, 
T have become very friendly and who 
were always glad to see me. Having 
time between trains, I have always liked 
to go back to the man who has been gen
tlemanly and pleasant, even though he 
may not have bought, and talk with him 
between jobs. With such I have always 
talked on the common ground of the gro
cer. We have discussed difficulties and 
problems. Sometimes I have helped the 
younger man to get his credits in shape. 
Other times I have been able to suggest 
to an older one where he might get some 
article or device for which he had press
ing need, but which he could not locate. 
In each case I have felt that both sides 
profited by my visit.

What do you think about itt

PURE FOODS AND HEALTHY 
CHILDREN.

Medicine Hat, Alta-, Oct. 30.—In a 
recent newspaper advertisement Hewitt 
& Armstrong, grocers, gave a strong talk 
in the introduction on the importance of 
quality goods. Here is what they say:

“Poor quality in food is as much 
responsible for sickly children as is 
too little food. If mothers paid 
closer attention to the quality of 
their groceries, their children would 
be better in health and their homes 
would be brighter and happier. The 
coming American generation would 
be better in brain, brawn and muscle 
and race suicide would cease to 
exist. ’ ’
Following up this talk a list of goods 

with their prices—the latter being in 
bold type—was published making an ef
fective advertisement.

Thinks Daylight Saving a Grand Idea
Moose Jaw, Sask., Merchant Favors Scheme — Fart That 
Moose Jaw is Railroad Centre Detrimental to Its Working in 
That City—Board of Trade Will Try to Get C.P.R. to Adapt 
Fast Time Locally.

When the Daylight Savings Bill was 
first introduced in the British House of 
Commons a few years ago, a good many 
people here in Canada as well as in 
other parts of the world, when they read 
the cabled news in the daily papers, re
garded it much in the light of a joke or 
l lie product of some eccentric mind or 
fame-seeking member of parliament. As 
is the case with any innnovation or out 
of the usual idea, judgment was in most 
eases at once passed against it without 
fully considering either its good or bad 
points. The idea of saving an hour’s 
daylight each day during the summer 
months was a suggestion which on first 
thought to most people appeared about 
as practical as the Irishman’s sugges
tion as to how to save much of the to
bacco used in making cigars.

His friend was lamenting the terrible 
waste of tobacco by the throwing away 
of the inch of the cigar that is always 
left. Pat, who was of an inventive turn 
of mind suggested that this waste could 
he prevented by making the cigars an 
inch shorter.

Canadians Begin to Study Scheme.
It was in somewhat the same light 

that the idea was first regarded by the 
majority of people. Then when a simi
lar bill was introduced into the Cana
dian House of Commons, the Canadian 
people began to sit up and take notice, 
and to study what the proposed idea 
really meant. If it had the backing of 
some of Canada’s members of Parlia
ment, it must have some good points and 
be nearly practical at least. The bill did 
not pass but it started the public talk
ing and thinking. That it has not been 
without result is shown by the fact that 
the idea during the past summer has 
been tried out for a short time in two 
Canadian towns.

Tried in Orillia.

Orillia, Ont., adopted the idea on 
June 23. At midnight on that day the 
clocks were turned forward an hour, so 
that the citizens rose an hour earlier 
than usual, went to work an hour earlier, 
stopped work an hour earlier and had an 
hour more of daylight in the evening for 
recreation and amusement. That is the 
scheme in a nut shell. However, the 
“more daylight” idea had a short life 
in Orillia. The drawback seems to have 
been that laborers got the idea that it 
was a scheme of manufacturers to en
force a longer day in the near future.

29

Moose Jaw’s Experience.
The other Canadian town to give the 

idea a trial was Moose Jaw, Sask. Here 
it had a some what longer life hut a de
trimental point which worked against it 
in this case was the tact that Moose 
Jaw is lb-railway centre and the railways 
continued the old time and accordingly 
their employes had to also.

What one Moose Jaw merchant thinks 
of the innovation is interesting. N. L. 
Brown of Kent & Brown, outlined the 
adoption and good and had points of the 
idea to the Canadian Grocer.

“On May 24.” lie says, “the city 
power house burned down and to give 
more daylight, the mayor requested that 
all clocks in the city be put ahead one 
hour. Everybody responded except the 
transportation companies, the govern
ment offices and thp banks. Later the 
C.P.R. freight department also adopted 
the fast time.

“I may say that it was a grand 
measure and I am of the opinion that we 
should have fast time the year round. 
Everything seems to be in its favor -and 
nothing against it. Of course to be a 
great success as far as both the city and 
district are concerned, the time should 
be uniform. Some dissatisfaction is 
sure to arise from some of the citizens 
using fast time and the remainder of the 
citizens and all or almost all the farm
ers using slow time.

Good Points of System
“In favor of fast time is the fact that 

in summer by commencing to work in 
the cool of the morning and quitting cor
respondingly earlier when the day is hot 
permits of a long evening for all kinds 
of recreation and amusement before 
dark. In the fall and winter by fast 
time, 7 a.m. would be much nearer 
daybreak and 6 p.m. much nearer sun
down than at present. Against this 
measure I cannot find any argument.

Will Try to Get Railway in Line.
“The reasons for the city reverting 

hack to standard time are as follows:— 
This is a C.P.R. town. The C.P.R. could 
not see its way clear to change its time. 
Keepers of boarding houses, etc., would 
have men coming to meals by fast time 
and others coming by slow time; per
haps in a private family the same condi
tions would occur. The Board of Trade 
has taken the matter up with the C.P.R. 
and I hope that next season all will he 
working by fast time.”

tiJ
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Value of Good Location Demonstrated
Business Increased 50 Per Cent, in Four Months by Change to Better Location 
—Must Have Goods Where People Can See Them—Ideal Arrangement of Ex
tremely Narrow Store.

“Get a location where people pass. 
Then put the goods where they run see 
them.”

This is one of the business mottoes o£ 
F. A. MacDonald, one of the younger 
grocers of Galt, Ont. The value of a 
good location as a factor in getting trade 
is a question of a great deal of import
ance. Location can to a large extent 
make or break a business or at least 
prove an important factor in it, as is 
demonstrated in the case of Mr. Mac- 
1 tonuld.

He formerly had a store farther up 
the street where the number of people 
who passed was much more limited than 
where he is now. He realized that he 
was working under a disadvantage in 
this respect and decided to make a 
change, >o four months ago he moved

“1 show seasonable goods in the win
dow—such goods as will appeal to a per
son’s palate and attract them within. 
When 1 get them inside, not only do I 
sell them the goods that were in the 
window, but try to make sales of other 
lines as well.”

'I'lie arrangement of Mr. MacDonald’s 
store, as well as the business that is 
done, shows just what is possible even 
under decided handicaps in regard to 
size and layout of the store. When a 
person considers that the window, as 
well as the stoi'e itself at the front is 
only 10 feet wide, especially those who 
have had anything to do with titting up 
a small store will realize what a handi
cap Mr. MacDonald has been working 
under. An arrangement bordering on 
the ideal for the size has been made.

Shelving | with Bins

Arnmgfim-nt ImnJeriiitf on itle.tl loi- so sm.ill ;i stoiv. Ii is tli.it of F. A. M.irDoii.ihl, 
<i;ilt. .-uni is only 10 ft. wide in one seel ion.

into In." present pla<*e of business where 
1 lie t rallie is much brisker.

Business Increased 50 Per Cent.
To suhstantiute his motto and demon

strate that his move was a wise one, it 
iiiiuht lx- mentioned that his business 
lias iiici’oased 5(1 per cent, since the 
change. This is shown in the sales lig
ures for last month as compared with 
live months ami.

“You have to have the people pass 
the stole if you want to sell Hie goods," 
says Mi’. MacDonald. “Now. in my old 
location I had two show windows hut the 
two combined did not attract as much 
business as the one I have now for the 
simple reason Huit fewer people passed 
the store.

“I consider the window one of my 
I a geest assets,” be asserts, ‘‘and bold it 
responsible to a large extent for the in
crease my business lias shown in Hie past 
few mont lis.

The eut ranee is from the side just at 
Hie rear of Hie window. At this point 
the store is only 10 feet wide and there 
is no counter at this section and only a 
shell' on one-side, for the folly of crowd
ing is recognized. About ten feet back 
from the entrance, the store widens to 
l.'l feet. Here, there are shelves on both 
sides anil a counter on one side.

In spile of its smallness, there is 
something outstanding about Hie store 
that attracts the eye. I’sually a small 
store is overshadowed but not so here. 
The window seems to possess a special 
attractive appearance. The inside of tlie 
window is painted white, the ceiling 
sloping slightly downward and reflecting 
flic light. Plenty of light is provided at 
night. The background is a fence effect, 
only about a foot high, but giving a 
rather artistic setting to Hie window.

Mr. MacDonald lias worked out some 
ideas of bis own in the arrangement of 
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the store. The shelves present a nice 
appearance being neatly finished. Vmler 
the ledge at the front part of the store 
are open bins in which oranges, lemons 
and similar articles are shown. Farther 
back there are closed tilting bins to hold 
such articles as sugar, cornmeal, rolled 
oats, etc. Spice drawers are also pail 
of the fittings, while there are also 
some glass front bins, more of which 
will shortly he added. At intervals, 
along the ledge are small sliding plat
forms which may he pulled out, on 
which to place a bag when it is being 
filled or for other similar work. The 
appearance of the shelves is well main
tained in the arrangement of the goods.

Across the rear of the store is a spe
cial counter for provisions, flanked by a 
display refrigerator. Special attention 
to this department is found profitable as 
well as a good method of attracting cus
tomers to the store.

—•—

CHANGE IN COUNT ADVOCATED.
Editor Canadian Grocer,— May I crave 

space to put before your readers a pro
position that lias been in my mind for a 
long time. That is, would it not he a great 
convenience to retailers it all goods, such 
as tinned lisli, jams, and bottled produc
tions were packed in boxes containing 50 
and 25 instead of 4M and 24 as at pres
ent. The first objection most likely 
would lie Hie awkwardness of the boxes, 
hut a little counting would show that the 
boxes would not lie of much different 
size, there would he five rows of five tins 
two deep instead of six rows of" four tins 
two deep. For purposes of calculation 
this system would undoubtedly he of 
great advantage, tlie price per 101) being 
the price per 10 less one nought ; also the 
price per unit less another nought, cer
tainly a much easier process Ilian divid
ing bv 12 from gross to dozen and by an
other 12 to unit.

‘‘I would suggest the word ‘‘dec or 
“des” he the name of the standard and 
I believe if once started the custom 
would soon become general. Several 
tilings are already packed in 100’s, viz... 
soap, cigars and several kinds of tobac
co. We never have any trouble regard
ing the count of them.

Someone must make a start. Who will 
it tie? Answer awaited.

JAS. 11 Y. K A DWELL. 
Chat ham, Out., Oct. 24. 1912.



Current News of the Week

Maritime Provinces and Quebec.
McKee Bros., wholesale and retail flour 

and produce, Richmond, Que., have regis
tered.

Jeremiah Harrison, of J. Harrison & 
Co., wholesale groeers, St. John, X.B.. 
died recently.

Stanford's, Limited, of Montreal, have 
been incorporated with a capital stock of 

to ma n a fact lire various food
products.

At a meeting of the Montreal Grin-cis" 
Association, held this week, officers for 
i he ensuing year were elected ns follows : 
President, U. A. Archambault; vice-pres
ident, M. J. Felion ; second vice-pres
ident. J. O. Basant ; secretary, J. Desau- 
lels; treasurer, M. Lemieux : auditor, M. 
Bolieu.

F. II. Anson, of Montreal, manager of 
the Ogilvie Milling Co., was in St. John. 
V.B., last week in connection with the 
matter of the establishment of the pro
posed sugar refinery there, lie np|>earcd 
before the common council and asked 
I hat the company lie given until May I 
to begin the work of construction, and 
that an additional eighteen months In- 
granted for the completion of I he work.

The Board of Trade of SI. John's. 
Newfoundland, held a meeting a few 
days ago to consider the ipteslion of 
holding a fishery exhibition next year. 
Nothing of a definite character has yet 
been done, hut it is understood that the 
scheme will lie made as comprehensive 
as possible, so that every department of 
the industry will he given consideration. 
The date for holding the contemplated 
exhibition has not yet been fixed, hut it 
i' presumed that it will lie arranged for 
some time in the fall.

Ontario.
K. J*'. Porter, grocer, Ballyduff. Out., 

has sold his business.
Jas. Beattie, grocer. Amherst burg. 

Hut., has sold his business.
Seeley <Sr Stewart, grocers, have open

ed a branch store at Ottawa.
Wm. Englander, grocer, Windsor, Ont., 

has sold to Greenhurg & Co.
Mrs. J. Curry, grocer, Westmeath, 

Out., has sold to K. T. Nesbitt.
Frank Shiver, grocer, of Ottawa, has 

been succeeded by II. Harrison.
H. R. Clement, grocer, of Burlington. 

Ont., has sold to W. W. Curri.
John Dillon has opened a grocery and 

confectionery store at Gananmpie. Ont.

■I. A. Walkinshaw, grocer, of Fort 
Frie, has been succeeded by J. 11. Nagel.

M. 0. Barrington, general merchant. 
Dunsford, Ont., has sold to R. Bradley.

F wan Mrlaiekbut, of F. Mclaieklan A 
Son. general merchants, of La lien-1er. 
I tut., died last week.

The Ontario Lantern & Lamp Co.. 
Limited, Hamilton, Out., have appointed 
Charles J. Walker manager of the com
pany's Montreal branch.

The Campbell Milling Co., West To
ronto, are enlarging their plant there. 
The annual meeting of the firm was held 
i n ( b-l. 21, when a quarterly dividend of 
seven per cent, was declared.

The Toledo Computing Seale Co. lune 
purchased a factory site in Windsor. 
Old., at a cost ol .*10,IMMI. and will erect 
a four-storey factory costing •flnil.iiou. 
with floor space of 7-t.lMHI square feet.

W. C. Latimer, general me reliant. 
Beaverton. Out., have taken over the 
grocery and crockery stock of McIntyre 
A McCroric and moved it into hi> own 
premises. Mr. McCroric of above firm 
is looking after the grocery department 
for Mr. Latimer.

The delivery wagon of Walter Leo. a. 
London. 1 hit., grocer, was -mashed by 
being run into In an automobile in front 
of Thus. Shaw's grocery store. It is 
probable that had the delivery wagon 
not been there I he auto would have gone 
into the store front.

Western Canada.
Hugh Me Vicars, grocer, of Vancouver. 

Ilias sold to Lang & Fiildes.
W. F. Scarth. general merchant. Man - 

field, Sask.. has sold to F. It. Melton
A. J. Nobie. grocer, of Vancouver. 

B.C., has been succeeded In It. Braiden.
A. M. Anderson has purchased the gen

eral store of Tliirsk & Wei I en lie rg at 
Banff. Alta.

Hutchinson A: Roberts, general mer
chants. Vandiira. Sask.. are succeeded by 
Win. Cheese man.

The store of the W. F. Lord Co.. Red 
Deer. Sask.. was entered recently by 
thieves and a quantity of goods removed.

Hamblin & Brerelon. Winnipeg, Cal
gary and Vancouver, have been appoint
ed agents for Brown & Poison. London. 
F.C.. Eng.

Blair & A da mi who have been in the 
grocery business at T^ulvsmith, ltd’.. 
have closed out there and will open in 
Victoria.

The MacPherson Fruit Co., organized 
in Winnipeg in 1SN.T by A. C. Mac Plier 
-on and It. It. Scott, and with branclic- 
in Calgary. Edmonton. la-thbridge. Medi
cine Hat. Moose. Jaw, Sa-katoon. Bran 
don and Regina, has been taken over by 
the Scott Fruit Co. It. It. Scott In-come- 
president. Mr. MacPherson has disposed 
of hi- interests to Mr. Scott.

FRUIT TROUBLES IN B C

Farmers Claim They are Not Being Paid 
Well Enough

Vancouver, Oct. .'10 (Sjieeial). the
cry raised by farmer- recently that X an- 
couver and the Pacific Coast ill general 
discriminates against fruit of the Koote
nay and Okanagan has been heard by 
local fruit dealers who deny the general 
charge laid. They say that prices are 
lower than a year ago. owing to the 
abundant crops, and that the farmers in 
disappointment at failure to make large 
profits expected are blaming the middle 
men. Retailers, with few exceptions, 
agree with the wholesaler- that the 
farmers have little to complain of.

A representative ol Robinson. Morse 
A Co., fruit brokers, declared that the 
managers of the two farmer- " exchanges 
in this province admitted to him that the 
XX’ater street wholesalers are not at 
fault and that they could not pay the 
prices demanded by the farmers.

“Okanagan X alley will some day -ap
ply the Vancouver market and drive out 
foreign fruit,” he said. “I p to date, 
however, the farmers have been spoiled 
with too much prns|ierity and have been 
getting fabulous prices for their fruit 
This they have got to give up. because 
Vancouver dealers cannot pay fifteen or 
twenty cents extra merely to favor the 
Canadian producer. This is business. 
Wholesalers must buy as well a- they 
can or also tie driven out.

“As to Calgary treating the farmers 
better Ilian Vancouver does, it is not 
true. I know of eases where carloads ot 
apples were shipped to Calgary from this 
province and when the freight charge- 
and other expenses were paid there vva- 
praetically nothing for the farmer.

“The farmers" exchanges this year 
are packing their stuff 2-1 per cent. In-I
ter than they did last. Further improve
ment in packing and grading together 
with more moderate price will crowd 
foreign goods out.
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Latest Review of the Grocery Markets
First Shipment of Dates Sold Well—Quality is Good—Preliminary Estimates of 
Sugar Crop are Large—October Business in Sugar Was Extensive — Canned 
Goods Now Going Out.

QUEBEC MARKETS.

POINTERS: -
Dates.- New shipment in and prices 

advance slightly.
Spices.—Whole ginger up somewhat.

Nuts. -Almonds down two cents.

Montreal, Oct. 31.—Few price changes 

are noted this week, yet indications are 

that in dried fruits some considerable 

changes will be made before long. The 
trouble in Europe seems to make this 

inevitable.
Generally the market is quiet this 

week, the holiday having something to do 

with this.
SI 'GAR. Europe, it appears, lias a 

huge crop to market and the word is that 

sugar will he gladly sent here at con

cessions. This seems to mean that there 

will he a gradually declining market. 
The condition of affairs will almost sure

ly he steady until the new year. Then 

the new Cuban crop will he ready, and 
it is likely to cause a break in prices.

Giauulated, bags ......................................................... 4 75
Granulated, 20 lb. bags .............................................. 4 85
Granulated. 51b. cartons ........................................... 5 05
Granulated, 2 lb. carton, per cwt............................ 5 05
Granulated. Imperial ................................................... 4 60
Granulated, Bearer ...................................................... 4 60
Paris lump, boxes 100 lbs............................................. 5 50
Paris lumps, boxes 50 lbs........................................... 5 60
Paris lumps, boxes 25 lbs...........................................  5 80
Red Heal, in cartons, each .................................... 0 35
Crystal diamonds, bbls................................................. 5 40
Crystal diamonds, 100-lb. boxes .............................  5 50
Crystal diamonds, 50-lb. boxes ............................... 5 60
Crystal diamonds. 25-lb. boxes ............................... 5 80
Crystal diamonds. 5-lb. cartons ............................ 6 30
Crystal diamonds, Dominoes .cartons .................. 7 10
Extra ground, bbls......................................................... 5 15
Extra ground, 50 lb. boxes .......................................  5 36
Extra ground, 25-lb. boxes ...................................... 5 56
Powdered, bbls................................................................  4 95
Powdered, 501b. boxes .............................................. 5 15
Powdered, 25-lb. boxes ............................................  5 35
Phoenix ............................................................................ 4 76
Bright coffee ...................   4 70
No. 3 yellow ................................................................. 4 CO
No. 2 yellow .................................................................  4 50
No. 1 yellow .................................................................  4 35
Bbls. granulated and yellow may be had at 5c

above bag prices.

MOLASSES. The demand is fair and 

prices arc being maintained. No imme

diate change is looked for.

Fancy Barbados molasses, puncheons __
Fancy Barbados molasses, barrels ............
Fancy Barbados molasses, half barrels ..
Choice Barbados molasses, puncheons ..
Choice Barbados molasses, barrels ........
Choice Barbados molasses, half-barrels..
New Orleans ...................................................
Antigua ............................................................
Porto Rico ......................................................
Com syrups, bbls............................................
Com syrups, half-barrels ..........................
Com syrups, quarter-barrels .....................
Com syrups, 38V. lb. pails .........................
Com syrups, 25-lb. pails ............................
Cases, 2 lb. tins. 2 do/., per case.............
Cases, 6 lb. tins, 1 doz. per case.............
Cases, 10-lb. tins. *4 doz. per case........
Cases. 20-lb. tins. % doz. per case............

DRIED FRUITS.—Prunes 

scarce hut I lie I rouble in Europe, and the 

influence it may have upon the market, 
is causing the greatest interest. Cur

rants, Sultanas and figs are almost cer
tain, it is thought, to he affected. All 
these come from the districts where the

0 38 0 40
0 41 0 43
0 43 0 46
0 33 6 36
0 36 0 38
0 38 0 40
0 26 0 28

0 30
0 40
0 03*4
0 03%
0 04
1 90
1 35
2 90
3 25
3 15
3 10

still are

war is being waged, and the scarcity of 

labor, caused by men being drafted for 

the armies, will interfere with the crops 
and with shipments. There will not he 

a scarcity for some little time, since the 

supply is now good, and since further 

shipments are on the way, but the im
pression is that not much trust can he 

put in future shipments. Even should 

these be sent the packing will not likely 
he up to the standard as the work will, 

of necessity, he hurriedly done.
Figs are already a little scarce. The 

impression is that there is to he a dearth 

of these.
New dates arrived last week, and as a 

result prices have been advanced, though 

very slightly. No further fresh supply 

is expected for perhaps a month or five 

weeks.

Evaporated apricots ............................................... 0 14%
Evaporated apples ................................................. 0 08
Evaporated peaches ............................................... 0 19
Eva|>orated pears ................................................... 0 13
Currants, fine flliatras. per lb., cleaned............ 0 06%
Currants, 1-lb. pkgs. fine flliatras, cleaned 0 07*4 0 68
Currants, Patras, per lb............................... 0 09 0 09%
Currants. Vostizzas. per lb........................ 0 09% n lft
Dates, 1-lb. packages ........................................... 0 07%
Dates, Hallowee, loose ........................................ 0 06*6
Fards ........................................................................... 0 11
Figs, 3 crown .................. .,............................  0 08 0 08*4
Figs, 4 crown ................................................ 6 09% 0 10%
Figs. 5 crown ................................................. 0 1114 0 12
Figs, 6 crown ................................................ 0 12*4 * 13*4
Figs, 7 crown ................................................ 0 13*4 0 14
Figs. 9 crown .............................................. 0 14*4 n 15
Comad re figs, about 33-lb. mats .................. 1 30 1 4°
Glove boxes. lfi-nz., per box .................... 0 10*4 n *1*4
Glove boxes, 10-ozs., per box .................... 0 07*4 0 06
Prunes—

20-30   0 13
30-40 ........................................................................ » 12
40 50 ........................................................................ 0 11
60-60 ........................................................................ 0 10
60-70 ........................................................................ 0 09*4
70-80 ........................................................................ 0 09
RO-90   0 08%
90-100 ........................   0 06
Bosnia prunes .........................................

Choice seeded raisins ....................................
Choice fancy seeded. 1-lb. pkgs.................
Choice loose muscatels, 3-crown, per lb.
Choice loose muscatels. 4 crown, per Jb.
Seedless, new, in packages .........................
Select raisins. 7-lb. box, per lb...............
Sultana raisins, loose, per lb..................
Sultana raisins. 1-lb. cartons ..................
Malaga table raisins, cluster», per box..
Malaga table raisins, clusters, per % box
Valencia, fine, off stalk, per lb.............
Valencia, select, per lb................................
Valencia, 4 crown layers, per lb..................

COFFEE.—Bullish crop predictions, 

coupled with the trouble in Europe, are 
lending to make the market exceedingly 

quiet. But little buying is- going on 

abroad, and slocks are increasing rapid- 

lv. Here there is hut little change in the 

ordering, and none whatever in the price.

Mocha ................................................................ 0 26 0 28
Rio ...................................................................... 0 21% 0 23*4
Mexican ............................................................. 0 25 0 28
SantoB ................................................................ 0 22 0 24
Maracaibo .......................................................... 0 23 0 26%

SPICER - -The market is quiet, the
only price change being in whole ginger,

which has advanced. The lowest figure

(ploted for this now is 22 cents. For
peppers and cloves the demand is good.

Al!m>l<v ............................................................. in
Cinnamon, whole ........................................... 0 16

0 08 6 00

0 08
0 06*4
0 06
0 06*4

0 07*4 0 07%
0 07% 0 08
0 11 ft 13
6 16 0 1»
2 60 6 76*4
0 76 1 90

n 07*4
1 06% o 07%
0 07% 0 06

Cinnamon, ground ........................................ 0 15 0 19
Batavia cinnamon .........................................  0 25 0 30
Clows, whole ................................................... 0 26 0 35
Cloves, ground ................................................ 0 23 0 36
Cream of tartar ............................................. 0 25 0 32
Ginger, whole .................................................  0 22 030
Ginger, Cochin ................................................ 0 17 0 20
Mace ............................................................................ 0 36
Nutmegs ............................................................. 0 25 0 30
Peppers, blark ...........................................— ■ 0 16 0 18
Peppers, white ................................................ 0 22 027

NUTS. Before Thanksgiving there * 

was a heavy demand which promises to 

continue until the Christinas holidays are 
over, indeed well into the winter. A few 

price changes have been struck, shelled 
almonds being put upon a higher price 

level, while Tarragona almonds have 

been dropped two cents.

In shell—
Brazils ........................................................ 0 14 0 16
Filberts. Sicily, per lb............................ 0 12% 0 14
Filberts, Barcelona, per lb.................... 0 11 0 12
Tarragona Almonds, per lb.................. 8 14 0 15
Walnuts, Myette G renobles, per lb.. 0 14 0 15
Walnuts, Marbots, per lb....................... 0 14% 0 15*4
Walnuts. Comes, per lb....................... 0 11 0 12
Hungarian ................................................. 0 13% 0 15

Shelled-
Almonds. 4 crown, selected, per lb.. • 42 0 50
Almonds, 3 crown selected, per lb. .. 0 32 0 34
Almonds. 2 crown selected, per lb.. 4*81 0 32 
Almonds (in bags), standards, ner 27 0 28
Cashews ......................................... 0 15 0 17

Peanuts—
American—

Japanese roasted ....... ...................................... 0 08*4
Coon, roasted ........................................... 0 08% 0 01
Diamond G, roasted ............................ 0 09 0 10
Bon Ton, roasted ................................... 0 11 0 12
Sun. roasted ........................................... 0 10 0 12
Spanish No. 1 ................................................ 0 12
Virginia No. 1 ........................................ 0 13 0 15

Pecans, jumbo .............................................. 0 18 0 19
Pistachios, per lb..................................................... 0 75
Walnuts—

Bordeaux, halves, bright .................... 0 27 0 28
Broken .........................................................  0 27 0 29

RICE AND TAPIOCA.—Good ship
ments of rice are coming forward hut the 

consumption continues good. Mills are 
paying the planters’ prices, yet it is far 

from certain that this means any ad

vance. The crop is good and a change 

in price in a lower direction is considered 

more probable than an advance.

Rangoons—
Rice, grade B, bags 250 lbe.................................. 3 76
Rice, grade B, bags 100 lbs.................................. 3 76
Rice, grade B, bags 50 lbs.................................. 3 75
Rice, grade B. % pockets, 12% lbs...................... 3 76
Itice, grade B, pockets 25 lbs............................ 3 76
Rice, grade C.C.. bags 250 lljs............................ 3 75
Rice, graile C.C., bags 100 lbs............................ 3 76
Rice, grade C.C., bags 50 lbs.............................. 3 75
Rice, grade C.C., pockets 25 llw....................... 3 75
Rice, grade O.G.. % pockets. 12% lbs................ 3 75
Patna, polished .............................................. 4 46 4 50

Pearl ............................................................  6 00 4 10
Imperial Glace ........................................ 5 48 5 50
Sparkle .................................................................. 5 75
Crystal .................................................................. 5 26
Snow ..................................................................... 6 50
Ice Dips ............................................................. 5 75

Carolina Rice .................................................  7 90 8 00
Brown Sago, lb.........................................  0 06 0 07
Tapioca, medium pearl, lb.................... 8 07 0 09
Seed, lb.........................................................  0 07 0 09

WHITE BEANS.—White beans have 

advanced 15 cents per bushel, the quota 

lion now being $3.15. Advance has been 

rendered necessary through lack of sup 

plv. Farmers for some reason or other 

are holding hack their supply. If they 
do this much longer, some dealers hint 

that they may he the losers as beans 
will shortly he coining through from
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Europe and privée will naturally tend 
to easiness.
White 1 leans, per bushel .......................................... 3 15

ONTARIO MARKETS.
POINTERS-

Dates.—First shipment sold well.
Pecans.— Quoted at 18 |o 20e.
Sugar- Undertone still easy.
Toronto, Oct. 31.—October business in 

general groceries was quite satisfactory 
according to the reports of most houses. 
Trade was pretty well distributed over 
the whole list of goods which are in de
mand at this season of the year. There 
lias been a good deal of shipping of can
ned goods of late. Now that many new 
lines of the new season’s dried fruits are 
in, shipping of winter requirements be
yond the lakes Is taking on greater ac
tivity.

The preliminary estimates of the sugar 
production for 1912-13 give promise of 
continued undertone of easiness. Buying 
of course at the present lime is on a 
hand to mouth basis. Demand for this 
line has kept up wonderfully well dur
ing the past month, probably on at.....ml
of preserving fruits having held on later 
than usual this year- The >ales of some 
local firms for the past month show a 
substantial increase over October of last 
year. Indeed, business during the whole 
year has lieen on a good scale, and the 
year is expected to show a record tidal.

New crop dried fruits are now coming 
in for a greater degree of attention. 
Kirst shipment of dates was well receiv
ed.

SUGAR. One of the interesting and 
rather important features of the week 
has been the preliminary estimates on 
raw sugar production for present year 
1012-1.3. That of European beets is 
placed at 8,930,000 tons. V.S beets at 
625,000 tons and that of the coming 
Cuban crop at 8.961,000, making a to
tal of 18,521,000 tons as compared with 
15,882,656 tons for 1911-12. The world’s 
yearly requirements are placed at 17,- 
500,000 tons so that there is an excess 
of 1,000,000 tons according to these es
timates and this would seem to indicate 
that low prices on sugar are ahead. How
ever what the actual results may be arc 
much of an uncertainty. For instance 
one factor estimates European crop at 
over 50(1 nns less than above figures. 
Then again the Cuban crop does not be
gin its outturn until January and much 
may happen before then. However, 
present indications give promise of low- 
sugar.

As to immediate situation, opinions 
differ. General markets are weak. 
While some dealers say that U.S. refined 
is likely to hold steady and that Cana
dian refiners will in that case leave 
prices unchanged, there are others who

1'eel that a decline at any time would be 
within the range of possibility. Buying 
is on a hand-to-moqth basis.
Kxtra granulated, bags ................................................... 1 86
Extra granulated. 20-lb. bugs ...................................  4 96
Extra granulated, 5 lb. cartons .............................. 5 IS
Kxtra granulated, 2 lb, carious ................................ 5 15
imperial granulated .......................................................... 4 70
Beaver granulated .............................................................. 4 70
Yellow, bags ......................................................................... 4 45
Bartels of granulated and yellow will be furnished 

at 5 cents above bag prives.
Kxtra ground, bbls................................................................ 5 25
Kxtra ground, 50 1b. boxes ......   5 45
Kxtra ground. 25-lb. boxes ......................................... 5 65
1‘owdercd. bbls..................................  3 06
Powdered, 25-lb. boxes ..................................................... 5 45
Powdered. 50 lb. boxes ..................................................... a -3
Red Heal. 5 1b. box ...........   0 37
Crystal diamonds ........................................ 7 50
Paris lumps, in 100-lb. boxe.v 5 60
Paris lumps, in 50-lb. boxes ........................................ 5 70
Paris lumps, in 25 lb. boxes .......................................... 6 00

SYRl'l* AND MOLASSES. A good 
seasonable trade is Wing done in corn 
syrups at the present lime anil a good 
winter’s business is Wing confidently 
looked forward to hy all dealers, both 
wholesale and retail. The weather is 
weekly becoming more conducive to de
mand, and dealers are taking up tlie line 
well. Molasses are also doing well.

2- lb. Uns. 2 tins. In csm .... 
5 1b. tins, 1 do*, in case .... 
10-lb. tins. 4 dox. in case ... 
20 1b. tins, 14 doz. in case ..
Barrels, |>er lb...............................
Half barrels, lb..............................
Quarter barrels, lb.......................
Pails, 384 11». each ..............
Pails. 25 lbs. each ..................

Maple Syni|>—('aimiiound—
Gallons, 6 to case ........■».........
14 gals., 12 to case ..................
14 gala.. 24 to ease ....................
Pints. 24 to case ......................

Maple Syrup—Pure—
Gallons. 6 to case ......................
‘4 gallons. 12 to case .............
Quarts. 24 to case ....................
Pints. 24 to case .......................
Quart bottles, 12 to case .. 

Molasses, per gallon
New Orleans, barrels ..............
New Orleans, half barrels ..
West Indies, barrels ................
West Indies, half barrels ... 
Barbados, fancy, barrels ... 
Barbados fancy, half barrels

.... 2 66 

.... 2 10 

.... 2 80 

.... 2 75 

.... 0 OS1; 

.... 0 03»,
0 04 
1 9n 
1 35

4 an
5 40 
5 40 
3 00

6 SO
7 25
r 25
4 on 
3 50

0 27 0 20
0 29 0 31

...........  8 28

...........  0 30

. 0 45 0 47

. 8 49 0 50

DRIED FRUITS. With-the arrival 
id the new season’s fruit, more interest 
is being shown in the several lines. New 
crop dales came in last week in time for 
the Thanksgiving trade. The quality i* 
good and the first shipment was taken 
up well. The prices quoted are for the 
new goods. Package dates are priced 
at 7*,■> cents. New figs have also met 
with a good reception.

New layer raisins are in this year 
somewhat earlier than usual. Shipments 
to retailers are being made now. On 
account of the variation in quality on 
this line, il is difficult to quote prices.

First shipment of California prune, 
has not vet arrived, hut is expected in 
before long. Prune values on the const 
continue to ease off while raisins ran hy 
no means W said to he firm.

There is no little speculation as to lue 
probable effect of the Balkan war on the 
dried fruits that come from that section 
of the globe. Some of the lines that 
might possibly he affected are currants, 
Smyrna figs, Sultana raisins and Bosnia 
and Servia prunes. It will also have a 
tendency to affect all shipments from 
the Mediterranean. However, importers 
say that it will have no effect on our 

33

Christmas supplies, a. the requirements 
up to that time have practically all been 
shipped.

30 to 40, in 25-lb. boxes ................ ... 1 11V» 0 12V*
40 to 50. in 26 lb. boxes .................. .... 0 104 0 live
50 to 60. in 251b. boxes .................. 0 10
60 to 70, in 251b. boxes ................ * i<91,
70 to 80. tn 25 1b. boxes .................. 1» W-a

to in 251b. box*» .................... 0 <*
90 to 100, in 25 lb. boxes .................

Same fruit in 5tMh. boxes. 14 cent less.
9 674

Apricot»—
Standard. 251b. boxes 0 13
Choice, 25-lb. boxes ................. 0 1$

Standard. 251b. boxes .................. 0 10
Choice, 2$ lb. boxes ............................

< "audit'd Peels—
0 124

.... 0 11 6 124

.... o 12 " 13
0 15 0 18
J 044 0 «44

Hu n*a .... 086 a or
Fancy box figs, accordion to sue 0 10 0 15
Evaporated apples ................................. .... o«4 •1 l«
Currants—

Patras 0 184
Fine Filiatras .................... .... 0 074 9 '6
Vostizzas — i •> o 11
Shade dried ........................ 0 !»4
rncteaned. V*c less.

Sultana choie» ............................... «1 bf it 12
Sultana, fancy . .. ....... 0 12 » II *
Valencias. *» levied new
Valencias. old stock .........................
Seeded. 1 lb. (racket*. doz..........
Seeded. 16 oz. packets, choice

a UK

Hallowce". full boxes ...............
Hallowce*. half boxes............... '0*4
Fanis, choicest. 12 1b. boxes . B it l»4
Fanis, choicest. 60-lb. boxes ................ 11 074
Package dates, per i»kit............................. -.BBT's

TEA. Cables received in Toronto in 
regard to this week's tea auction.., indi
cate no marked alteration in the general 
situation. Prices have already reached 
a high |Miint and further advances are 
hardly expected, nor would they Ik* hy 
nny means welcome.

Toronto tea shippers stale that there 
is little or no shipping beyond the Great 
laikes before the close of navigation in 
order to get lia- lower freight rate. One 
tea man staled that it would lie lalse 
economy to try to save in this way. as 
tea deteriorates with age. and Iliât it 
does not pay to stock up for any great 
time in advance.

COFFEE. There i- really no change 
in local coffee situation. The same 
steady tunc prevails m the market and 
demand continues along regular Inn—.

There still continues to he fluctuations 
mi general markets of world hut every
where there seems to lie an undertone 
of steadiness which would seem In indi
cate that there is no cheap coffee in 
sight.

New crop Brazils show generally good 
cup quality.
Kio. rue.ted ......................................................... 0 23
Green, Rio
Santon, roasted ..................................................... 0 *
Maricaibo. roasted ............................................ 0 25
BagoU.1
Mocha. roasted 
Java, roastiil

Gautemalo

Chicory

SPICKS With pickling season all 
hut at an end, attention will now In 
lurneil to spice requirements for tin 
Christmas season. There is at present 
an even demand

A fair tone of steadiness prevails in 
encrai lines. Outlook for Zanzibar 

cloves continues strong. There is no

2
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rhangc In celery seed situation. There 
is nul wild) call for this line locally now 
that pickling season is over.

Cayenne pepper ..........

Cream tartar ..............
Curry powder ............. .

Nutmegs ........................
Peppers. black .............
Peppers, white ............
Pastry spice ................
Pickling spice .............
Turmeric .......................

Range for pure spi< < 
boxes 2 cents per lb. below tins.
Mustard seed, per lb., in bulk 
Celery sud. pm lb., in bulk 
Shredded cocoanut,

X! TS. Sonic advance shipments of
new shelled walnuts arc expected around

5 and 10 lb. % lb % lb.
Tins. pkgs. tins doz.

70-0 80
72-0 9o 80-0 9

....... 2^-33 72—0 90 99-1 15

....... 25-29 90—0 95 85-1 10

....... 25—26 90—0 00

....... 22-27 65-0 85 75-0 95

....... 65-80 0-2 75

....... 25-30 90 -0 00 1 GO—2 56

....... 20-23 67-0 75 8* U 9

...... 28-30 90-1 05 1 05 -1 15

....... 20—27 65-0 95 75-1 10

....... 11-18 75-0 00 75-0 00

according to Rails or
nv tins. Barrels 3 cents below
n b ilk ........ .... 0 10 0 12
bulk ............. 0 40
ails ............... .... 0 1694 0 17%

1 jist of November. Almonds and filberts 
in lb. -ilcll will not be in for two or 
three weeks vet. while it will be late in
November before walnuts come in. They
are always late. Opening prices on most
lines u ill he much t he same as last yea r.
Almonds in the shell are somewhat
higher.

Tiii'ic whs <]iiilc■ an improved de maud
I'm- nuts lor the Thanksgiving and Hal-
luvvc "vit i rade. 11'éenns are sen ref ' and
.ire <jii"l< <1 ;is lii'jli as 20 rents per pound.
< aiiadian chestnut s are selling at +2.25
1 o per peek. while 1 he Italian l;t rue
varifty are worth 12* g rents per pound.
Almonds. Fmmigetta ............................. 0 15 9 15%
Almonds. Tarragona ... 0 17
Almonds, shelled ........... ............................. 0 35 fi 36
< 'In tin « '.m.idiaii. pet •k ................................
< lui t Italian. large, lb................................ 0 12%
Hickoi v per lb. . <1 07
Walnuts, Grenoble ...... ............................. o 15 0 16
Walnuts, Bordeaux __ ............................. 0 12 0 13
Walnuts, Marbots ........ ............................. 0 13 0 14
Walnuts, shelled ......... ............................. 0 28 0 30
R< - ■•in .................. ............................. 0 18 fl df|

............................. 0 13 0 15
Peanuts, roasted ........... 0 13
Peanuts, green, extras fi f)fi%
Peanuts, green, bimbo 0 lfi

KM: AND TAPIOCA. There is no
particularly new feat lire in either line. 
Hire i- unchanged at lower level recent
ly reached. Buying -I ill continues -lack, 
one of the probable reasons for this 
l.eih- I n fact that rice is -till i|iiile high.
Standard P. fmni mills, 500 lbs. or over,

f.o.b. Montreal .......................................
lard P... f.o.b., Toronto ........ki stai

Rangoon 
Fancy :a 
Patna

f "a rnl

Tapi

3 75 
3 83

Per lb.
0 01 0 01'4

0 05'.g 
0 0G 
0 07 
0 07 
0 10 
0 07

0 «B*,4 
0 00 
0 06'/. 
0 <8 " 
0 06%

liillli !. double goat
Medium. pearl ........
Flak. ........................
Seed ..........................

0 08 
0 07 
0 08

............... o or,'A

..................................................  () r6%
lit.A NS. There ate no new beans on 

market yet. Apparently farmers fed 
that price- are Iik• 1 \ to maintain their 
stiff Iront, and that there is no lea-on to 
he in a hurry. Neither are there any 
prices heard quoted on new season's 
goods.
Prime beans, per bush. 
Hand picked, per bush. 
California Lima, lb.........
Austrian, per bush..........

0 OR 
2 50

3 10 
3 25
0 08*; 
2 60

CANNED GOODS
Toronto. It was first • understood 

Hull the pack of tomatoes by the Domin
ion ( 'miners Would allow of a lit) per

cent, delivery this year, hut they state to 
The Grocer that it will only he possible 
to deliver 50 per cent, on their own paek, 
and that they will have to go outside of 
their own factories for the balance to 
make up the guaranteed (50 per eent. 
I .a si year the delivery was 40 per rent.

In keeping with the good crop of ap
ples this year, the canned article is low
er than last year’s opening figures. Stan
dards in 3’s opened at G as compared 
with +1.10 last year, and gallons at 
+2.55 as against +3.05 last season.

There is a great deal id' activity in 
canned goods at I he present time from 
the standpoint of shipping, hut as far as 
new business is concerned, there is not 
niiirli doing, as most dealers with the 
goods which they have already ordered 
and which are now coining in. will have 
enough to keep them going for a consid
erable time.

As announced before, there has been 
quite a quant it v of Alaska rial salmon 
brought to this market. Alaska soekeye 
is quoted from +2.25 to +2.55 per dozen 
in I lli. tails.

Group A.
VEGETABLES.

2's, Asparagus Tips .........................
2’a. Asparagus Butts .......................
Beans—

2s, goMcn w^x ..........................
3s. golden an a x ...................................................... 1 40

....................$ 2 274

.................... 1 42*4
1 00

Gal., gulden wax .......................................................... 4 05
2s. Refugee, green ................................................. 1 00
3 s, Refugee, green ................................................. 1 40
2s. Midgets .............................................................. 1 30

0 97'*
0 97%

2’s. Beets, sliced
2’s. Beets, whole
.3%, Beets, sliced
3’s. Beds, whole
3’s. Cabbage __
2’s,
3's,

Cat tli flower .
3’s. Cauliflower

Parsnips ....
Parsnips

3 s. Turnips ......

1. 37%

2s, extra fine sifted, size 1 
2s, sweet wrinkles, size 2 .
Early June, size 3 ...............
Standard, size 1 .................
Gal., standard. No. 4 .......

2's. Spinach .................................
3’s. Spinach .................................
Gals. Spinach

1 30 
1 32% 
1 56
i no 
i oo 
1 30
1 67%
2 10 
1 15 
1 30 
1 15

1 75 
1 35 
1 30 
1 25

1 30 
1 80
5 32%

Tomatoes ....................................... ....................... 1 37%
Gal., Tomatoes 4 on

Corn ........................................................................ 0 97%
3 s. Squash ..................................................................... 1 15
Gal.. S<ju;i<h .................................................................. 1 35
2's, Succotash .............................................................. 1 15 i
."•'s. I ‘minikin .................................................................. fl 85 (
Gal.. Bumpkin .............................................................. 2 55(

FRF ITS. Group
3's, Apples standard ................................................. 1
3’s. Apple . preserved ............................................... 1 5')
Gal. Apples, standard ................................................ 2 55
Gal. Apples, preserved ................................................ 1 05
?'s. Huckleberries, std.................................................. I 50
2’s. Huckleberries, preserved .................................. 1 80
Gal. Huckleberries. <|i|................................................. 5 30
2's. Grapes, white, preserved ................................... 1 55
fiai. Grapes, white, standard ............................... 3 55
?'s. Law ton berries, heavy syrup ...........................  2 02%
?'s. I.awtonberries preserved .................................. 2 22%
2's. Reaches, white, heavy syrup ......................... 1 50
?%\s. Reaches, white heavy syrup ......................... ? 00
3's. Reaches, white, he.'ivv syrup ........................  2 25
1%’s. Reaches, yellow, flats heavy syrup ............. 1 27%
2's, Reaches, yellow, heavy syrup .......................  1 50
2%'s Reaches, yellow, heavy sypip ......................... 2 0O
3’s. Reaches, yellow, heavy syrup .......................... 2 25
3's. Ri aches, yellow, whole, heavy syrup ............ 1 77%
3's. Reaches, pie. not peeled ...............................  1 27%
3's. Reaches, peeled ...........................................   1 47%
Gal. Reaches, pie, not peeled ................................ 3 59,6
Gal. Reaches, pie. peeled ......................................... 4 37%
2's. Rears Bart., heavy syrup ............................... 1
2%’s. Rears. Bart., heavy syrup ........................... 9 10,«
3's, Rears, Bart., heavy syrup ............................. 2 37%.
‘rs. Rears. Flemish Beauty, heavy syrup ............ 1 ~':;
9%’s. Rears. Flemish Beauty, heavy syrup .......  9 10,f.
3's, Rears, Flemish Beauty, heavy syrup ............ 2 37%
2’s. Rears Keiffers. heavy syrup ......................... 1 f~' ■
2%’s. Rears, Keiffers. heavy syrup ..................... “ <"''<■
3's. Rears. Keiffers. heavy syrup ......................... 9 27%
2’s, Rears, light syrup ............................................ i 9‘”'.
3's. Rears, light syrup .........................................  t r°G.
3's Rears, pie, not peeled ................................... 1 ‘ff'f.
3’s. Rears, pie, peeled .............................................. 1 47%.
Gal. Rears, pie. not peeled ...................................... 3 F»°%
Gal. Blums Green Gage, standard ....................... 4 05

34

2's, Rlums, Green Gage, light syrup ................ 1 00
2’s, Blums. Green Gage, heavy syrup ................ 1 30
3's, Rlums, Green Gage, heavy syrup ................ 1 90
2's, Rlums, Lombard, light syrup ....................... 0 90
3's, Rlums, Lombard, light syrup ....................... 1 30
2’s, Rlums, Lombard, heavy syrup ..................... 1 05
3’s. Rlums. Lombard, heavy syrup ....................  1 45
Gal. Rlums, Lombard, standard .......................... 3 55
2’s. Rlums, Egg, heavy syrup ............................. 1 45
2%'s, Plums. Egg. heavy syrup ............................ 1 70
3's, Plums, Egg, heavy syrup .............................. 2 20
3's. Plums, Damson, heavy syrup ....................... 1 45
Gal., Pears, pie, peeled .........................................  4 27%
2's. Plums, Damson, light syrup ........................  0 90
3’s, Plums, Damson, light syrup ........................ 1 30
2’s! Plums, Damson, heavy syrup ....................... 1 05
Gal. Plums, Damson, standard .............................  3 55

Group B are 2%c per^doz. less than above.

2's. Black pitted cherries, heavy syrup............... 1 97%
2‘s, Black not pitted cherries, heavy symp ........  1 55
2's, Red pitted cherries, heavy syrup ................. 1 97%
2's, Red not pitted cherries, heavy syrup .... 1 65
Gals. Red pitted cherries .........................................  8 55
Gals.. Red not pitted cherries ................................. 8 05
2’s, White pitted cherries, heavy syrup ............... 1 97%
2's, White not pitted cherries, heavy syrup........ 1 65
2's, Black currants, heavy syrup ......................... 2 00
2's. Black currants, preserved ................................. 2 30
Gals.,-Black currants, standard ............................ 5 30
Gals.. Black currants, solid pack ..........................  8 30

‘2’s, Bed currants, heavy syrup .............................. 2 00
2’s, Red currants, preserved ...................................... 2 30
fiais., Red currants, standard ...............................  5 30
Gals.. Red currants, solid pack ............................ 8 30
2's, Gooseberries, heavy syrup ...............................  2 00
2’s, Gooseberries, preserved ...................................... 2 30
2's. Gooseberries, standard ...................................... 7 02%
fiais.. Gooseberries, solid pack ...............................  8 80
2's. Pineapples, sliced, heavy syrup ...................... 2 06
2's, Pineapples, shredded, heavy syrup ........ . 2 05
2’s. Pineapples, whole, heavy syrup ................  2 27%
3's, Pineapples, whole, heavy syrup .....................  2 77%
2's. Pineapples, sliced. Ilygeian Brand................  2 27%
2's, Rhubarb, preserved ............................................. 1 55
3’s, Rhubarb, preserved ........................................... 2 30
Gals.. Rhubarb, standard ........................................ 3 52%
Raspberry -

2s. black, heavy syrup ........................................... 2 02%
2s, black, preserved .......... .................................... 2 40
2s. red, heavy syrup ............................................  2 15
2s. red. preserved ................................................. 2 40

2's. Strawberries, heavy syrup ............................... 2 15
2's. Shawlterries, preserved .....................................  2 30
fiais.. Strawberries, standard ..................................... 7 52%
Gals.. Strawberries, solid pack ............................ 9 77%

Group B are 2%c per doz. less than above.
SALMON PRICES.

Soekeye—
1 lb. tails ................................................................ 2 87%
1 lb. fiais ................................................................ 2 92%
% lb. flats ............................................................. 1 70

<5 case lots 2%c doz. less.)
Red spring. I Hi. tails ................................................ 2 50
Red, % It), flats .......................................................... 1 50
Cohoe. 1 lb. tails ........................................................ 2 30
Humpback. % lb. flats ............................................  0 90
Humpback, 1 lb. tails ................................................ 1 25

MANITOBA MARKETS.
POINTERS 

Sugar. Weak.
New Pumpkin. Priées oui.
Winnipeg, <let. 31. Wholesale trade 

i- reporleil in a salisfaelory condition. 
Threshing >- near rumple!inn and the 
crop is moving mil with remarkable ae- 
tivitv. (Ir;i/ii inspections have for some 
Iiipe^averhged 1,200 ears a day and gen- 

•al quality of grain is good. Collec- 
II ions are slowly improving and amount 
of rash trade is considered as satisfac
tory.

Fall orders for canned goods have oc 
eupied alien!ion of wholesalers since 
new paek came on market. Pumpkins 
are now in and 3‘s are quoted at +2.10 
In +2.15 per ease.

Sitgar market is still weak and a fur
ther drop in quotations is generally an- 
I iri paled.

There are no price changes to note this 
week. Except as indicated-, all lines ap
pear lo he on a fairly firm basis.

Thanksgiving trade of retailers has 
been quite up to expectations, hut supply 
of poultry has nut been up In demand.

SI "GAR. Sugar is undoubtedly weak 
and though the price is now lower than 
it lias been for some time indications 
are lor still further reductions. There
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is a first-class demand for tliis commo
dity and consumption lias fallen little 
with close of |ireservihg 'season.
Montreal and B.O. granulated, in bids.................. 5 30
Montreal and R.C., in sacks ...................................... 5 25
Montreal ami B.C., yellow, in bids......................... 4 9)
Montreal yellow ami B.C. yellow, in sacks ............ 1 95
Icing sugar, in bids.............................................................. 5 65
Icing sugar, in boxes, 25 lbs..................... .....................  5 9J

SYRUPS.- -Nothing new to re|iovt in 
syrups. There is a fair demand blit 
rather helow average for lime of year.

. 2 48

. 2 77

Molasses. New- Orleans, uni.................
Molasses, Barba'Ins, gal.........................
Maplesymp, quarts, pet case ........
Maple syrup. gals.................................

......... ft 33

.......... » 15
ft 35 
ft 5t
6 20

|)|{I HI) KitI ITS. Since List rejnirl 
nothing new lia- enme to light in dried 
fruits. Expected advnnee in tigs is not 
yet announced and raisin priées are for 
I lie present steady. An improvement in 
business is exported now that preserving 
season is praelieallv over.

('mu Syrup-
* ' 91 Itkls. 25s, s.p. ........................................ Per III. 

........... It 1-6%

8ft 9 is, 25s, s.p. .. ............. 0 ftOîà
St) 90s. Ills, .s.p........................................... ft 07*
7ft 8 is. ft HT*

6ft-70s. ............. ft (I7-*
50 6'Is. -•rw. >.|*............................................ ............. 1)08*
in 5fts. ft Il9%

ft 05%
Half ft «6%
Half

\ alt tiein
f.o.s., 28s, s.p.. pel- box ......... 2 45
selvetetl. 28s. s.p.. per box ... 2 65

4 eruxvtr hivers, 22s, s.p., per box. ............. 2 65
1 crown lavtis. Ms. s.p.. pet box... II)
t emu ii layers. 7s. s.p., pet box .. ft 73
Ne plus itllta", 8 -, s.p., per ln.x .. .... 2 20

1 *■ eli an. p"« ; lb................................. ... ft 118
Wash. j»r ........................................ i S',
2 lb. 'package ............................................ I) 17%
I'OKKEE. Reports from New York

all lend to show linn situation in eotfee.
There are no hopes of reductions and an
advnnee need surprise no one. Teas are 
steady.
Cuffii

<im-n Itio, .No. 5 ......... ........................................ ii 17
lloaslttl Itio ......................................................... d i
Green Santos ............................................................ a 3
Roasted Santos ................................................... 0 21
< hicoiy ................................................. 0 12%

T. as
China black i. rhuicc ................................... I) 25 (It-
India and Ceylon. choice ...................... W 32 0 Ul
Japans, May picking ...............................  0 33 11 50
Japans, choice ................................................ 0 35 0 45

NCI’S. Thanksgiving trade in nuts 
has horn sntisfnelnrv In retailers and
fall trade generally promises well. No 
changes since last report.
Brazil ......................................................................... II 13 011
Tai nt gotta almonds ..................................................... 0 11%
IVanuts, roasted, JuinlHw .......................................... o 13
Peanuts, choice .............................................................. oufl'i
Pecans .................................................................................. 0 23
Maibot walnuts .............................................................. 0 IP*
Grenoble walnuts ........................................................... 0 10
Sicily filberts ................................................................... 0 11Ç
Shelled almonds ................................................... 0 33 0 31
Shelled walnuts ............................................................ 0 29

MEANS. - The market for hcans is 
firm and points to an advance. It is
early vet to expect iiiiv special activity 
in what is more particularly a winter 
line.
Beans, hand-picked, ja r bnslit t ...................... ....... 3 3ft
Beans, 3 lb. pickers, per bushel ...............................  3 2ft
Split peas, sack 98 lbs........................................................ I 00
Whole peas ............................................................................. 2 75

WINNIPEG.
PRODUCE AND PROVISIONS.—A 

feature this week has been an advance 
of 2 to 4 cents per lb. on Imiter, due less

to local Ilian eastern market situation. 
Cured meals are steady, lard firm, cheese 
unchanged, (luoil reliable fresh eggs are 
much in demand and very scarce.
I«anl. tit ret •> .................... . ................................. u 15*
3 lb. tin-», cases ............................................................ 9 tia
5 lb. tins, eases ........................................................... 9 55
I» lb, tins, eases ............................................................ 9 50
2ft lb. pails, eases ............................................................. » 3 15
50 lb. tubs ....................................................................... 7 TO
1 lb. bricks ...................................................................... ft lb',
t'uied Meats

Hams ......................................... .................. ft 16 ft H*
Lung clear ................................................................ ft 15
Shot I clear ................................................................. ft 15
Should' ts ................................................................ 0 15%
liaciat ................................................................ 0 21 0 "22

Untaiiu bug. ........... ............................................ ft 16
l>ittaiio twin-» .................. ................ ft lii%
Manitoba la- ;;e ... ........................ . 015
Manitoba twins ......... ........................................... .. 0 15%

Rutter
(hi a nu ix .............................  . 0 31 ft 31
I hi ii x ft 25 ft 2ft

Kggs. t'lvsli lai I. Manitoba 0'28 1*30

NOVA SCOTIA MARKETS
Halifax, (let. fill. ISnsiness i- tni-k in 

local grocery market, and turnover of 
good- is large. <'oiled ions on the whole 
are considered ipiife satisfactory. Sales 
of Hour are heavy. Manitoba s
are ipinlcd al $li.li.'> to $li.70 and tlnlario 
blends from *7.70 to *ô.Sô. Rolled oats 
iliarrelsi are ipioled al and in
hugs $2.70. Corn meal is *1.00 to *l.s.Y 
There i' an excellent demand for lieaus. 
Prime arc $.1.00 and hand picked -•$'!. 10.

While there is not much demand for 
canned good' at present condition of 
market cont inues to al I rad al tent ion. 
In many cases orders have been only halt 
tilled and prices of mo~l of leading lines 
have been advanced about .'SO per cent, 
over Iasi season"s limitations.

There is practically no change in egg 
situation. Muller i- in henvv demand, 
flood creamery slock i- ipioled al SO 
cents. nod dairy in large lolis al 2"> I» 
21» cents. The stock of Initier i' light 
for season of year.

The apple business contium- brisk, 
with heavy shipments to London and 
Liverpool,.

BRITISH COT.UMRÎA MARKETS
Vancouver. Uel. 30. The latest pro

duct on local market i' the (icrioaii 
sauerkraut which i' being rclailvd al le 
cents a pound. Sciicrknuil has gained in 
popularity on the Pacific Coast and there 
is now a great demand for it.

Grocers lure arc gelling iisi'd to the 
expression “What 1 eggs gone on .■vain. 
Ranch cogs are bcin-- rclailvd from 10
to 4Ô cents n dozen; local new laid ..... -
from fill to *-o cuits, ami Manitoba nod
Ore'on ........ from 'hi to 40 cents. .1. I *.
Terrv. |»rnvinci„l noiiltrx insicdor has 
expressed the opinion that Ihcri' will he 
a great shortage of eggs on the British 
Columbia market this year and he would 
not lie surprised to sec price s-nr to .$1 
a doyen. Other authorities :'|so believe 
that Klondike prices will reign in Van 
couver this winter.

Tn meal and poultry line ham i- sell 
ing al 1H. 22 and 30 cents a pound : lnicon

al 20, 2.'> and 30; |mrk. dri >sed. al 2">; 
chickens at 25 and 35; chickens, milk 
fed, 3-> mid 40; broilers, each 75, so and 
s5; pigeons, dressed, a pair. $1 ; si|iiahs. 
a pair, *1 ; ducks, 2S and 3."»: wild ducks, 
brace, INI cents and .$1.40; turkeys. 
end 35; bear, 10 vents and 25_.

Potatoes, new, are al 70 to 00 cent' |*ci 
bushel. Mutter, local creamery. 40; East
ern, 34 and 37; IihuiI dairy. 31» to 40.

NEW BRUNSWICK MARKETS
Si. John. Oct. «10. Markets during 

past week have presented signs ,,f m 
creased strength for most part, particul
arly as regards provisions. There is 
strong belief among local dealers that 
there will he no rcdilctions in provisions 
before opening of New Year at hast. 
Meet' and pork are hard to gel except it 
higher prices than have lievo prci ailing, 
and advices received locally .are to efleet 
that though fall killings may lie in pro
gress they are not expected to have 
much effect on the present market.

Sugar i' 'till in easier lone, and pros 
peels are there will he no changes to
ward' higher i|iinting< fm- some lime.. 
Molasses as predicted early la<t spring 
is -till linn, a- slock- are pretty well 
cleaned out. ami there I' little it any 
Marhadoc- to In- had. Portiinalelx. most 
local grocer- stored some months ago.
and they are ipnli' well supplied.

( '«unlit ion i»t thv lli hit mark ft 1 ■* "1*
course still ul interval ami 1" living

watvInal rlusvlx. As ul last week
Ran m $ 6»
Beans. h.itnl piektil bUsIh4................ ; l)
Beans, yellow eye. bushel 1 25 3 3 ft
Butler, il.tirv per lb. • 51
Butter, creamery. |»r 11,
ltnvliwlu.il. \\ guv. bag
' 'Iteese. new lb. ' - -
Flirtants. IV lb. ft «•,
Canned C -• Is
Beam, baked ! Ï4

Bettis siting l ftr2,i1 11i n
Ie • X 3 si,
Ie. f \ • 1 15
Pens \n. 1 1 Aft
Peach» - ' - 1 V.
|‘l .ll lll -, 3 s till. . 1 »!
I!u spbvi ries, i|oz.
Shawbcrties

1 i :
1 W 1 3

I'rnttineal. gran...............
C.mjtneal. bugs i 9»

3 *
Ktitis. hennery ft T» M

ft *9 ) M
Finnan 1 laddie* l U 4 $1
Kish, ts el. Iiv 5 96
I'liMir. Manitoba H 6 rs
Floor. Ontario 6 It 1%
Lard. compound. lb. . ft 1 % ft 11
t.ai'l pure. Hi.
Lemons, Messina, per
Xl'll.ISM . I‘.|lb.nli.
• ialmv.it. mile 1 ...
Oalnteal -t t.
Folk, «loiit. s.lie Hu -
Folk \tiii if til el< at
PotalWs. bat u l new l :*5
Raisins. California, seeded
Kiev, p* i lb. i 4 $ft
Salmon. Ca -

11,si Spring 9 *5

Slate la t 1 granulated
A usl riait gianulatcd t
Blight yellow
No 1 vello w
I'ari' lumps

€*---------

Mr. Shier, of Shier & Mullen, general 
merchant» of 1'aniiinglon. Out., with Ids 
wife and daughter, w is in Toronto lhi~ 
week.

0



S'il

jrf >

4. t

Flour s Cereai
' DEPARTMENT *

Spot Manitoba Flour in Short Supply
Particularly in Eastern Canada—One Reason for Delay in Price Change—Mani
toba Flour in Demand in Place of Winter Wheat—Bakers are Booking Future 
Requirements.

There is by mi means any overplus of 
-pot Manitoba Hour This is particular
ly true in Eastern Canada and it is prob
able that this scarcity of nearby Hour 
lias had much to do with delaying the 
change in prices that was anticipated in 
keeping with values on new crop Mani
toba Hour.

“You can get concessions on future 
contract business,” said one man this 
week, “but when it comes to buying for 
immediate delivery you have to pay the 
top price. ”

One reason for present scarcity of 
Manitoba flour is the good demand and 
there is also a cause for the good de
mand. Winter wheat flour which 
lias been used to no little extent by 
bakers in past year on account of its 
lower price is not receiving the same at
tention this year, Manitoba patents be
ing taken in its place. This is because 
winter wheat flour is about on same level 
with Manitoba while the 'latter is con
sidered to be preferable for baking.

Eastern Canada prices have not fol
lowed in the direction of the western 
trend. One reason for this is given 
above. The Balkan trouble is also given 
as a reason why a change should be 
withheld until it is seen what final bear
ing the war cloud has on grain and its 
products-

Bakers are at present doing consider
able booking for future goods, but by no 
means at the figures which are generally 
quoted to-day. Indeed there are reports 
of some substantial reductions over pres
ent prices for future business with bak
ers.

MONTREAL.
FLOCK. The market is unchanged. It 

is not likely, moreover, that there will be 
any change for two or three weeks, when 
a lower figure may be struck. Not until 
the December grain commences to arrive 
will a reversion seem necessary.
Winter wheat, fancy patenta, in bags __ 4 50 4 76
Straight rollers, in bags .............................  4 30 4 60

Manitoba 1st Spring wheat patents, bags..........  6 80
Manitoba straight patents, in bags ....................... 6 30
Manitoba strong bakers, in bags ...................... 5 10
Manitoba second, in bags .............. ....................... 4 70

CEREALS.—In cereals there have not 
been any changes, and as with wheat 
none are looked for immediately- The 
end of November, however, may see a 
change.
Fine oatmeal, single bag lots ............................... 2 75
Standard oatmeal, single bag lots ........................ 2 75
Granulated oatmeal, single bag lots....................... 2 75
Rolled oats, 90 lbs. sacks, jute, 25 bags

to car lots ............................................................... 2 40
Rolled oats, jute bags, 90-lb. single bag

lots ............................................................................ 2 50
Rolled oats, cotton bags, 90-lb. single bag

lots ........................................................................... 2 56
Rolled oats, barrels ........................................... 5 50
Rolled wheat, bbl....................................................... 2 75
Hominy, 98 lb. sack ........................................... 2 30
Bolted corn meal. 100 bags ....................................... 2 25

TORONTO.
FLOUR. — There has been no an

nouncement of any change in flour prices 
as yet. As pointed out last week there 
is a scarcity of nearby flour, many mills 
are behind with orders and thus the 
holding back in making any change in 
prices, although concessions are being 
made on future contract business.

One of the reasons for the greater de
mand for Manitoba flour is that it is be
ing used where winter wheat flour gener
ally is in other years. It seems as if 
Manitoba would be below Ontario pat
ents. This week No. 1 Manitoba wheat 
at bay ports is quoted at 96c, while No- 
2 Ontario is 98 cents at country points.

Manitoba Wheat.
1st patent, In car lota, per bbl........... .
2nd patenta, in car lota, per bbl. ... 
Strong baker*, in car lota, per bbl. . 
Feed flour. In car lota, per too .......

Winter Wheat.

...... 6 71

........ I »...... ft m
31 0ft S3 ft*

Consumptive demand for cereals is on 
quite an appreciable scale, being stimu
lated by more favorable weather.
Rolled oats, small lota, 90 lb. sacks .............. 2 56
Rolled oata, 25 bags to car Iota ....................... 2 40
Standard and granulated oatmeal, 98-lb.

sk., small lota ........ ............................................... 2 76
Rolled wheat, small lota, 100-lb. bbla............... 3 00
Rolled wheat, 6 barrel to car lota........... 2 80 2 10
Commeal, 98 lb. bags, 26 bag lota............ 2 26 2 30
Rolled oata in cotton sacks, 6 cents more.

MILL FEEDS. — Situation in both 
bran and shorts is practically the same as 
has previously been reported.

WINNIPEG.
FLOUR AND CEREALS. — Flour 

prices may be considered as settled for 
the present- Rome mills quote lies I 
grades 20 cents higher than others. Do
mestic demand is good, export trade dull.
Best patents, per bbl............................................ 5 60
Second patents, per bbl........................................ 5 00
Strong bajuts' ....................................................... 4 40
Rolled mEs. 80 lb. sacks .................................. 2 36
Split peWB, 98 lb. sack .......................................... 4 00
White peas, 98 lb. sack .................................... 2 75
I*ot barley .............................................................. 4 1ft
Pearl barley ........................................................... 5 10

Fancy patent», domestic consumption... 4 81 6 1ft
Patents, 90 p.c., domestic consumption. 4 6ft 4 96 
Straight roller, domestic consumption .. 4 36 4 66 
Blended, domestic consumption .............  4 86 6 06

CEREALS.—Little relief has been ac
corded to acute situation in rolled oats 
hut supplies should shortly be in better 
shape as new oats come to hand for mill
ing purposes. There has been a shortage 
in both package and bulk but particular
ly the latter.
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CANADIAN SUGAR BEET ESTI 
MATE.

There is said to be 12,450 acres of 
sugar beets in good stand in Canada 
this year, which it is estimated will 
yield 10,000 tons of sugar of 2,240 
pounds each, providing weather condi
tions continue favorable. Conditions in 
general are not altogether satisfactory 
and only a fair crop is expected. Last 
year there were 12,000 acres in good 
stand and the actual yield of sugar was 
9,554 tons of 2,240 pounds.

A PAPER WITH A REPUTATION.
The MacLean Pub. Co.—Will you kindly send 
me the Canadian Grocer for one year, start
ing with Oct. 11th number7

I am about to go Into the grocery business 
on Gerrard St., near Greenwoods Are., and 
I want to start right In getting the Cana
dian Grocer.

Yours very truly,
C. R. TEMPLETON. 

Toronto, Ont., Oct. 17, 1912.
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New Crop Sicily Lemons have Arrived
Further Shipments During Coming Weeks Will Bring More 
Reasonable Prices—Grapefruit Although of Excellent Appear 
ance Lacking in Quality—Almeria Grapes Selling-

New crop Sicily lemons have made 
their debut on Canadian markets, the 
first shipments coming in this week. 
They are the earliest variety of the 
new crop and do not generally come to 
this country hut Canada has been fav
ored with them this year. The dealer 
knows all too well that lemons have been 
particularly high for some time now on 
account of small supplies held and ar
rival of new crop has been awaited in 
anticipation of the lower prices which 
would follow. The advance shipments 
being of a particularly fine variety are 
being held at about same figure as old 
stock, but larger shipments will he along 
next week and the week following and 
prices will gradually react to a more 
reasonable level than they have held of 
late.

New crop Florida grapefruit has now- 
been on the market for three weeks and 
has been reported as good. This truly 
applies to its appearance which is excel
lent but it is said that the quality of 
the meat is by no means all to be desir
ed on account of having been shipped 
before fully matured. As a result, this 
line has not met with the reception which 
would have been accorded it if the quali
ty had been right and such as to bring 
repeat business from consumers. It is 
unfortunate that the fruit should not 
have been held until in proper condition 
before shipping, as poor quality goods at 
the beginning of the season will prove 
detrimental to demand during whole 
season. There is a large crop this year 
and prospects for a promising trade if 
the public do not become prejudiced 
against it-

Fancy lines of fruits and vegetables 
were benefit ted to a considerable extent 
by reason of the Thanksgiving and Hal
lowe’en trade. Many delicacies and 
specialties were featured with good re
sults on both occasions.

MONTREAL.
GREEN FRUITS.—Despite the holi

day a large auction was held here on 
Monday, several thousand barrels of ap
ples being sold. This fruit, while ex
ceedingly plentiful is of unusually high 
order. This enables the price to he kept 
up. Grapes are beginning to fall off. the 
season now nearing its end. No price 
changes have been struck-
Apple», tell, No. 1 ..................................... 3 3
Apples, fall, No. 2 ..................................... 2 06
Bananas, crated .......................................... 1 75
Grape fruit, Florida, case ...................... 6 50
leemons ..........................................................  4 50
Limes, box ............................................................
O rangea, late Valencias ....................
Pineapples, Cubans, cases of 24 ......
Summer apples. No. 1 .....................
Summer apples. No. 2 .......................
California plums ................................
California pears ..................................
California peaches .............................
Ontario pears, basket .............................  0 75
Ontario plums, basket .............................  0 76
Ontario peaches, basket ................. .
Pears, in barrels .......................................... 8

VEGETABLES. — Onions, 
pickling and stewing, are mo 
Cauliflowers, though not a l way 
highest order, are plentiful, 
them too there is a big call.
Spanish onions, large cases ....................
Canadian red onions, |ier lb.....................
Beans, green, bags .....................................
Wax beans .................................................
Carrots, bags ...............................................
Cabbage, dozen ...........................................
Cauliflower, dozen ....................................... 0 60
Cucumbers, basket ..................................... 0 30
Peppers, green, basket
Radishes, dozen .................................
Sweet potatoes, per basket ............
New potatoes, bag ............................
Spinach, box ......................................
Parsnips, bag ...................................
Turnips, per bag .............................

3 75 
2 75 
2 25 
7 50 
5 00 
1 26

6 50
: 25
3 60
3 00

1 50 1 75
4 00
i r<>

0 75 1 On
0 76 1 00
0 75 1 w
8 no 12 00

hut h toi
ling well

ys of tb.

and tul

2 60
0 02
0 75
0 75

0 76 l 00
1 20

0 60 0 76
0 30 0 35

3 75
0 22
2 00
1 no
l oo

3 o. 3 75
3 00
1 25

TORONTO.
GREEN FRUITS. - Home grown 

fruits are becoming less of a feature. 
( Inly belated shipments of peaches are 
now coming in. Grapes are beginning to 
dwindle. Some of the fruit firms will 
lietake themselves to their usual winter 
quarters on Saturday-

The first car of new lemons arrived 
on Wednesday. They are quoted around 
$6.50 per case. More will he along in 
a week. While new Florida grapefruit
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looks nice, it is said to Im- somewhat de
ficient in quality as yet.

Winter keeping Almeria grajies are 
now beginning to arrive. California is 
sending Tokay gra|ies and England the 
hot house article. There are some 1‘orto 
Rico pineapples in -4’s and 30’s offered 
at $•’>. More intereM is being shown in 
apples of late-
Al-l'l"

Spits, is i bat itl a V0 3 5o
llusset*. per band . ............... 2 75
Greenings, fancy, per box l 25
Greenings. No. 2. pet t-bl. 2 25
1 alley imported, box 2 25

Banana- per bunch t 50 2 00
Cranberries, ih r bid.
Cranberries, crate 3 25
G rapts. Mue it.t, per il 6 5o
Hothou-e grains, per lb. V 75
Grapefruit per ease 4 50
Lemons. \Y nielli 6 On 7 OU
Linn - p< t 100 1 2S
l Mange* lab Valencia-, ca-v 4 30 5 OU
Imported Fruits—

Peaches. Ih.x l uu
Grapes. Tvkav. pet U.x 2 00

Canadian Fruits
Peaches. 11 qi. P 60
Pears. liest quality ................. . 6 50 0 60
Pears, lower gradt • 30
Quince*, basket
Grapes. 6 qt. ba-ket

»• 45 0 so
0 17 0 1»

VEGETABLES. Fancy line- of vege
tables moved more freely around 
Thanksgiving and Hallowe’en. Some 
California celery i- coming in at $4 per 
crate of ti*3, 7 and 7*dozen. Among 
some of the fancy lines being offered this 
week are head lettuce at $1 |«-r do/., hot 
bouse cucumbers at $1.40 [>er dozen ; hot 
house tomatoes at 25c per |*ound; mush
rooms at title per III., and Brussel sprouts 
at 22c |«r quart Quite a fair trade is 
being done in these lines.

There is still a great deal of uncertain
ty regarding the future of potatoes. Re
ports from different sections of the coun
try very to such a degree that it is dif
ficult to size up situation. Shipments 
coming along now show some improve
ment but this may be the result of ship
pers realizing that it is of no n-e send
ing along impaired stock.

Sweet potatoes are quoted slightly 
lower. There is a fair demand.
Beets. |ht ban 
Carrots. i*r bag
Cabbage per dozen ...........
Celery. per doz. ....................-
Celery. California. 1er ft ale
Com. doz............................. ............... ............
Cucumbers. Boston, hot house, doz—
Onioaa

Spanish, per crate 
White picking, ba W. 
Canadian onion-. 7* h-. I 

Potatoes. Ontario. p« • hag

0 75
0 75
0 56

0 35 6 40
4 00

• It 0 15
1 so

2 sn 2 75
l no 1 25

1 tin
i .m l 10

/



THE CANADIAN GROCER
Peppers, giwn. lia-kvt ............................................... 0 3U
l'tpjitis. if.I, haskvt ............................................... 0 60
Touiat'ivs, la i haskt t ...................................... 0 35 0 40
Tumatotts, hut hoi i» . jx-j lb...................................... 0 25
Sw<vt Rotule» s. hamiKi ......................................... I 40
.Sweet potatoes, barrel ............................................. 4 0U

WINNIPEG.
FRUITS.—There are but few changes 

in green fruits and vegetables. In the 
case of Ontario fruit, the car shortage is 
still affecting receipts of apples. Frost 
in Ontario has practically put an end to 
the grape shipments. Potatoes are a 
little stiller, imported celery is taking 
place of home grown.

Every grocer sells canned salmon even 
j| the price is much higher than a few 
years ago. He should therefore be 
acquainted with the modus operand! in 
the canning of salmon to be able to talk 
intelligently on the subject should the 
occasion arise. Few of us have had the 
opportunity to travel to the Pacific Coast 
and watch these operations, so that the 
information herewith should be of ser
vice to many.

Fivsh Fruit—
Jvispy swvvt jjotatops, barrel .......................... 6 50
Hlues grains, basket ............................................ U 25
California grapes, case  ............................... 2 50
< bauges. Valencia ................................................. 5 50
J{ananas, per bunch ................................. -2 50 3 50
California binons, «a ate .................. .................. 8 50
Linns, Ixt.x ................................................................ 2 00
Washington apples ................................... 1 50 2 50
Snow apples ............................................................. 6 00
Ontario tomatoes .................................................. 0 75
Ontario fall apples ................................................. 4 00
Cranberries ................................................................ 11 00
.Spanish onions ...................................................... 1 25
Flornla grape fruit ............................................... 6 50
Fears ............................................................................ 4 00
Montreal an I It.c. Cianulatetl, bbls............. 5 30

l)o„, in sacks ........................................................ 5 25
Montreal and li.C. yellow, bbls.................. 4 90

l)o., in sacks ....................................................... 4 85
Potatoes -

New potatot'. per bushel ............................... 050
Carload Juts .............................................................. 0 33

are thoroughly cleaned, passing tlienee 
to the weighing maehine, which rejects 
automatically the cans that have not 
the required weight. Lids are then put 
on by a machine with automatic pres
sure after which they are passed through 
a soldering machine which secures the

cover. From here they are put through 
a cooling off process, after which they 
are again placed in hot water tanks to 
test the tightness of the cans, for should 

1 there he a leak it will at once he detect
ed, as the air will lie forced out hy the 
hot water.

Now comes the first cooking. They 
are conveyed to a steam retort in which 
for 30 minutes they are subjected to 
212 degrees of boiling heat. The cans 
are then tapped or vented for the pur
pose of allowing the air to escape, after 
which the aperture is again soldered. 
Another cooking is then given them, this 
time at a temperature of 240 degrees, 
the time being one hour. The cans are 
once again washed, this time being thor
oughly cleaned with water and caustic 
soda of lye.

They are now' ready for the packing 
room, where they are lacquered and lab
eled and put into cases. It is only then 
that they are taken out of the hands of 
the Oriental and Indian, and the white 
man takes charge of them. In labeling 
cans the Chinamen have become such 
experts that on piece workt hy the case, 
one can earn more than three white 
men.

Centre Display Table that Sells Goods

Method Used in the Canning of Salmon
Processes That the Sockeye Passes Through Before It Rests 
in the Tins Ready for Market—Oriental and Indian Labor 
Almost Exclusively Used—Short Weight Tins Picked Out by 
Machinery.

New Arrangement Down Centre of Store to Catch the Eye of 
the Inside Customer—Made Good from the Beginning—Sold 
Large Quantity of Jam.

Oriental Labor Predominates.
In the first place little white help is 

employed at the several canneries, the 
industry being almost exclusively in the 
hands of Orientals and Indians from the 
catching of the fish until they are pre
pared for shipment. Si washes and 
Chinese are the principal workers em
ployed in the cannery proper, the Japan
ese preferring the more remunerative oc
cupation of fishing, of which they are 
fast obtaining an absolute monopoly.

When the boats arrive at the cannery 
the fish are loaded hy elevators or lilt 
and conveyed into an iron chink, where 
the heads, tails, tins and entrails are re
moved by machinery. From there the 
remaining portion of the salmon is sent 
along moving belts where the Indian 
women thoroughly wash them in both 
.-.alt and* fresh water. They are next 
conveyed to revolving knives, which eu it 
the lisli into convenient portions t<Vf 
packing into the cans. The cans, minus 
a lid. come down by shoots from the 
store room, being conveyed to salting 
tables, each receiving a certain portion 
of salt.

Under Weight Cans Rejected.
The cans are then wheeled in trucks 

to the Indian women who proceed to 
fill them from a supply obtained at the 
revolving knife. The cans thus filled 
with the delicious lisli are pul through a 
hot water washing machine, where they

Toronto, Oct. 30.—Many a little im
provement in the manner of showing 
goods can he brought into use in the 
grocery store that will materially assist 
in sales. Many merchants have found 
this to he true. Frequently there is some 
expense attached to the improvement Imt 
it really cannot lie classed as an expense 
il results are large enough to really jus
tify it. II is then turned into an invest
ment.

Win. Miller, Yonge St., Toronto, is 
one of those who lias found that such 
improvements frequently pay for them
selves in a short time. Until a short 
time ago, he had a display stand at one 
side nl' his store built out of boxes and 
covered with paper. It served the pur
pose of showing goods hut not to the ex
tent that lie thought it was possible 
In do.

For one thing it was not high enough 
and the goods shown did not stand out 
as prominently as they should. It also 
prevented access to the shelves behind it.

Used a Narrow Table.
To remedy these faults, lie had a nar

row table about 15 feet long erected and 
placed down the centre of the store. It 
is three feet high and shows the goods 
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up well and allows other goods such as 
oranges, lemons, etc., to he shown in 
cases underneath. It is narrow and al
lows plenty of room for passage on 
either side.

Although it has only been in position 
three weeks, Mr. Miller stales that he 
believes it lias paid for itself. Being 
high, (lie goods shown on it catch the 
eye of customers who are able to pick 
them up and examine them. Sales na
turally follow.

Sold Lots of Jam.
As it was completed a shipment of five 

cases of a certain jam happened to come 
in and a good-sized display was placed 
on this table. That it is a good salesman 
is proven hy the fact that only a dozen 
or so jars of the jam shown now remain. 
The display is credited with selling a 
goodly portion of the rest of the five 
cases.

The retailer catches many a “shark” 
at the counter. Some times it takes the 
law to land them safely.

When a “lobster” struts into your 
store, seize him immediately. Lobster 
is becoming a luxury, although as you 
know, the human variety is plentiful, 
hut not much in demand.



I
Vi >>•

Special Days Help Fish and Oysters
Two Fast Days This Week—More Activity in Oysters Around 
Thanksgiving and Hallowe'en—Were Featured by Many Retail
ers—Quality is Good.

Special days during the past week 
have proved benelieial to trade in hnth 
lisli and oysters. Two last days during 
the week are accountable for an improv
ed demand for tisli, while Thanksgiving 
and Hallowe’en were responsible for 
greater activity in oysters. Many retail
ers gave special prominence to this line 
and as a result trade showed consider
able life. It shows the good results of 
featuring this line and this should lie 
done from now on, as the weather will 
he more conducive to the handling of 
this line. As anticipated, the ipiality of 
oysters is showing an excellent improve
ment and they now compare favorably 
with a year ago-

QUEBEC.
MONTRMAL. Season for fresh lake 

lisli is nearly over, and from now on 
trade will have to depend largely upon 
new frozen stock of which, fortunately, 
there is good supply. The week saw no 
fresh halibut brought forward. Inn a ear 
of fancy new frozen halibut arrived 
which enabled the tilling of orders. I'ike. 
whitefish, pickerel and tulihees are also 
plentiful and have been selling exceed
ingly well.

Oyster season is now in full swing, 
(treat quantities were used at Thanksgiv
ing, and from now on demand is sure to 
continue large. All quotations are for 
strictly fresh stock.

A number of price changes have been 
struck- Salmon has generally advanced, 
as has mackerel. Smelts, too, have been 
put two cents higher, while pike has 
dropped a cent. F.xtra large herring are 
selling this week at il cents. Shredded 
cod has been slightly advanced, while 
some lines of boneless are quoted a little 
lower.

Generally ordering is heavy. It is a 
line lisli season.

KHF.SI1 AND FROZEN.
Flounders ............................................................................ » 10
I M essed perch .................................................................. 0 09
Fancy spring salmon. iter lb..................  0 18 0 20
Large .slmd nvrring, each ................................ 0 03
Market cod. cases. 260 lbs.. |>er lb............... 0 01Less than case ............................................... 0 0|«-*
Smelts, fancy ............................................................. 0 12

.. 1 *•. 0 WVi

0 07

0 06 
0 11
1 uu 
0 16
•l U6 
0 Uti 
« 12

0 H
0 o
0 I*
0 12 
o 12
2 *•
0 I Si
0 09 
0 12 0 15 
0 12

II 12 
à ao 
2 00
0 U

lo on
. s »3 00 

2 00
5 00
6 no a no 
0 06
5 00 
2 756 is.
6 50 
1 10 6 00 
0 u
0 1 ‘30 06

Haddock ...................................................
Halibut, per lb.................................
Herring, iiuztii. pci iou tub ...
Mullets .....................................................
i*ike. drc.vMil and headlew*. lb.
Steak, ci*I ......... ...........................
Macke l el ...................................................
IM-. red .^dni'-u 
Nett Haspe N.illlluu, |M'I lb.
Qualla salmon .................................
No. 1 smelts. |*er lb.........................
Lake trout. |»er lb. .........................
Wbileftsh. huge. |k r lb.
1‘ure cod tablets. _U 1-11». luhtvi»
Whitertsh. small, lb. ...............
I ta l but It tdiexsi dI bitIIbea l> |« i lb..................
Mark Sea liass ....
Faut v MMettait ................
Fancy Weakttsli ...

I’ltKt’AUhl * k I'll.
lit ate less roil, in blinks m pk„-.. lb ... .7. a,
I fry pollock, luu lb. bundles, per bundle .......
Shredded Cod. 2 doz. ill box. |ht Ik»\...............
Boneless atrip cod. 3» lb. lw»x .............................

8ALTKU AM* IMFKLKlL
New green cod |*er bbl.. 2U0 llet............................
New Labrador herring, tier bbl................................
New Labrador herring, per half bbl........................
No. 1 mackerel, pad ................................................
No. 1 mackerel, half bills...........................................
Lake trout, kegs ............................................................
No. 1 green haddock, per 200 lbs. ............. 7 50
Salt eels, per lb................................................................
Salt sardines, bids...........................................................
Salt sardines, half bids.............................................
Lake trout, half bid......................................... —
Scotch herring ................................................................
Set itch heir in-4, keg ......................................................
Holland herring, half bbl. ............. ......................
Holland herring, keg .................................................
Boneless new herring. 10-lb. boxes ...............
Salt eels, per lb.....................................................
Labi a-lot salmon, bids. I.» no

8MOKK1*.
Bloaters, box ...................................................................
Yarmouth bloaters, fancy, tier box ......................
Ha.Idles, fancy. 15 lb. boxes. |>er lb....................
Fillets fancy. 15 lb. boxes |ier lb....................
Ilt-ning new, in tkttl i • i l*»x
Kipp ;. (.malli. per box of 5U trill —
Smoked salmon. |k-i II». .........

silFI-1. FHM.
Solid no at . Stalolaid - >1 ' b1 1
Itolk Slandaid- gal.. >1.10 - 1 i

ONTARIO
TORONTO. Km* season ni y vu r, I here 

is guimI demand for lisli. I rade has gut 
started off wi ll ami is vavli day develop 
iug greater activity. White lisli is liigli- 
er al 1-t cents. There is liltle stock 
available. Lake l-lric only sending along 
a limited quantity. Herring is also 
scarce while I lie same can lie said of 
fresh I alilnil. Frozen stock of latter 
line « ill practically have to lie used en
tirely from now on.

Thanksgiving and Hallowe’en this 
week have proveil benelieial lo oyster
I rude, many retailers hi view of these 
spveial occasions, featuring them.

IRKSII lAICIlT KISH.
Whitt lisli. |It l lb.............................................................. d 13
Lake liout. iKt lb.......................................................... 0 12
Slvak. co l ....................................................... 0 08 0 09
Haddock ................................................................... 0 07 0 09
Halibut ..................................................................... OU 0 12
Flounders ............................................................................. 0 07
II ui rings, per lb................................................................ 0 05
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|‘ikv .............................................

Iti siigouche sahmm 
l •
•Stuped tiass ..................
Ituitvirish
St a havt.............
S< a herring. gwr IW counts

Finnan ha-kite .........
Sni«.ki-I lilhis..................
Suioktd Wtuifts, i- .
Kiei.i,

ttltr* n*l Hi-.
Acadia col. - lb.

-I in loos* strips.
cwt.

Labtadoi 
l-llllil lui 
Scottish In i « h iiyst,.

St I. » i pel

tve a». 
SALTKl*

ht niiig. pvt 
Itfllili; |.t ■ 
hovt

lb..

FKKFAltKI».

t. s. i.: io c-..M

X M* Fit K I 1.1»
k .. ............
IhMud ...............

!.. kit

gal.
gal.

• 07
o *
0 25

V 15

II
1 2»
1 25

6 ju *

6 Vt>
7 » 
l 10
t 90
l 75
i n
1 65

I HI 
1 250 u.*--0 M 
It 15 
1 21

NOVA SCOTIA
HALIFAX. The mild autumn is com 

|«-iisaling to large extent for rallier 
stormy summer All branches of '<>a- 
lishiug are being pusbed, without inter
rupt mu by shore I mat- and bank fleets. 
Catches vary according to locality, but 
average continues to lie lair for season. 
Al present local market i- well supplied 
with lisli. I luring l lie past week several 
good hauls ol mackerel were made at 
i mi ut s along west cm shore. The It'll are 
large and in good demand, priiicipuHv 
from American points.

Several small v.itelu - of I,alilnil were 
made during the week. Smoked lisli 
trade coin innés active.

MERCHANT LOSES EVERY TIME
The retailer stopped one of hi' oldest 

customers mi the street.
*• I w ant to sjn- ik to y on."" In- beg ill.
"Uo ultrad. ami see I I care."
“You’ve got to care. This lull of 

yours Ini' lieen running a lung lime 
now.

• * Poor thing» I low van you lie so 
cruel as to let it run a long time

" Well, what are ysm .king to do with 
it .»•’

"I’m going to make y in) a suggestion. 
If that hill has heeil running for a- long 
as you say it has give it a rest. Let it 
si ami tor a imln.lh or two."

W. .1. While, groi er. Fredericton. N. 
It., has moved from the store on Need
ham street, to one in the Saunders 
Itiiihling mi York .street.

‘ill
I

t:
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Plenty of Provisions for Thanksgiving
At Most Centres—Quality of Turkeys as Anticipated a Little Off—Butter Con
tinues Firm—Shipments to West Have Been Large—Scarcity of New Laid Eggs 
—Storage Stock Being Sold.

On most markets there seems to have 
been a plentiful supply of poultry for 
the Thanksgiving trade, although prices 
on some lines were rather inclined to be 
high. Shipments were rather tardy in 
coming forward until the last three days 
of the week, when plentiful supplies be
gan to arrive.

The volume of turkeys was quite large 
although quality on the whole was rath
er poor. This was as anticipated as the 
season was rather early for the birds to 
be well developed. Geese were also in 
fair supply and found a good demand. 
Now that Thanksgiving trade is over 
there is a tendency to easiness in prices 
of most lines.

A lirni tendency still continues in but
ter and higher prices are being looked 
for at several centres. The West is prov
ing an important factor in preventing 
any accumulation of stocks in the East 
and causing firmer feeling. Shipments 
from Montreal to Northwest and coast 
have been heavy. A large quantity of 
this, however, was former purchases ord
ered shipped by owners. Montreal has 
shipped about 70,000 packages of butter 
costing over $1,000,000 to the Northwest 
and British Columbia this season to date. 
The firms there which bought early and 
put the goods into store here made even 
better profits than in 1911.

A firm feeling is still present in eggs 
and particularly is this true of new 
laids. Season is not conducive to a good 
supply and storage stocks are being used 
to quite a large extent. Quite a number 
of eggs have been received in poor con
dition. In fact, there is a particularly 
heavy shrinkage reported from some 
centres and it is claimed that some un
scrupulous dealers have been holding 
supplies for higher prices.

MONTREAL.
PROVISIONS.- The week has seen a 

good many changes struck in prices, 
most of which have been in an upward 
direction as the result.of scarcity. The

.'•'•I

wet fall, which has been experienced, 
has had a good deal to do with the short
age in such lines as butter, honey and 
cheese. The shortage in some lines of 
pork may also be largely attributed to 
unfavorable weather which has existed.

Some porks are exceedingly scarce, 
notably heavy Canadian short cut and 
clear fat backs. Both these lines have 
been advanced, the former to $28, the 
latter to $29. Even at these prices sup
plies are hard to secure-

For bacon, ham and lard there con
tinues a good demand. Though a scar
city is noted in many lines it is not 
predicted that there will be extensive ad
vances. Rather the market appears to 
be easing off somewhat.
Long clear bacon, heavy, lb............................................... 0 1314
Long clear bacon, light, lb................................................. 0 1416

Hams—
Extra large sizes, 28 to 40 lb#., per lb.................. 0 14'4
Large sizes, 20 to 28 lbs., per lb............................... 0 16
Medium sizes, 15 to 19 lbs., per lb................................  0 1616
Extra small sizes, 10 to 14 lbs., per lb....... .— 0 17
Bone out, rolled, large, 16 to 25 lbs., per lb........  0 1614
Bone out, rolled, small, 9 to 12 lbs., per lb..... 0 1816
Breakfast bacon, English, boneless, per lb......... 0 19
Windsor bacon, skinned, backs, per lb................... 0 22
Spiced roll bacon, boneless, short, per lb............ 0 16
Boiled ham, small, skinned, boneless.................. 0 26
Hogs, live, per cwt.................................................... 8 60
Hogs, dress, per cwt............................... ......  12 50 12 75
Pure Lard-

Boxes. 50 lbs. net. per lb............................................ 0 15%
Cases, tins, each 10 lbs., per lb.............................  0 1614
Cases, tins, each 5 lbs., per lb............................... 0 16%
Cases, tins, each 3 lbs., per lb....................... 0 1614
Pails, wood. 20 lbs. net. per lb....................... 0 16
Pails, tin. 20 lbs. gross, per lb....................... 0 1514
Tubs, 50 lbs. net. per lb.................................. 0 15%
Tierces. 375 lbs., per lb.......................................... 0 15%
One pound bricks ................................................... 0 16%

Compound Lard -
Boxes. 50 lbs., per lb............................................ 0 10%
<’ases, 10-lb. tins, 60 lbs. to case, per lb— 0 10%
Cases, 5 lb. tins, 60 lbs. to case, per lb... 0 10%
Cases, 3-lb. tins. 60 lbs. to case, per lb.... 0 10%
Pails, wood. 20 lbs. net, per lb....................... 0 1014
Pails, tin, 20 lbs. gross, per lb....................... 0 10%
Tubs, 50 lbs. net. per lb.................................. 0 10%
Tierces, 375 lbs., per lb.......................................... 0 10
One pound bricks ...................................................  0 11

Pork—
Heavy Canada short cut mess, hid., 35 45 pieces 28 00
< ’anada short cut back pork. bbl.. 45 55 pieces 27 00
Heavy short cut clear pork. bbl. ............................ 25 00
Clear fat backs ............................................................. 29 00
Heavy flank pork, bbl......................  26 50

Dry Salt Meats—
Green bacon, flanks, lb...............................................  8 14
Plate beef, barrel .........................................  17 00 18 00

BUTTER. Largely Because it is so 
expensive to keep cat tie- owing to the 
partial failure of so many crops—there 
is less butter coming forward than usual. 
On the oilier hand the demand has 
grown. From the West especially is a 
hi g call noted. This state of affairs has 
not resulted in any change in prices this 

40

week, but it seems very likely that high
er figures will he struck within a fort
night. Warehouses, where last year 
there were thousands of pounds at this 
time, state that they now have only a 
few hundred pounds-
Creamery blocks ...................................................... 0 3114
Dairy tubs, lb................................................... 0 26 0 28

EGGS.—In new laid eggs there has 
been another advance, these now being 
(pioled at 45c. It seems that eggs are 
to continue on their upward course. 
Enough to meet the demand are not 
available. The call is heavy and the 
supply, for some reason or another, is 
not as great as usual.
New laid eggs, per doz........................................... 0 45
Selects .......................................................................... 0 32
No. I s ........................................................................ U 28

POULTRY.—The thanksgiving season 
saw heavy ordering of all fowls, though 
geese are still somewhat quiet. The 
weather is hardly cool enough to make 
this line move to the best advantage- 
Chickens, ducks and turkeys are being 
largely bought. The week sees no price 
changes.
Turkeys, No. 1. per lb........................................... «26
Turkeys, No. 2, per lb..................................  0 20 0 22
Chickens, per lb.......................................................... 0 17
Fowls, per lb...................................................... 0 15 0 16
Ducks, per lit.............................................................. 0 18
Geese, per lb.............................................................. 8 16

MONEY.—Cold wet weather killed a 
number of the bees and for that reason 
there is a scarcity. But little is in stock 
now. Buckwheat lias been advanced 2 
cents during the week and it may be con
fidently stated that further advances 
will lie struck within a week or ten days. 
It would seem a good time to order 
honey.
White clover honey, in combs, No. 1 doz. 2 75 3 00
Honey, strained—

Clover honey, 60-lb. pails, per lit.................. 0 12
Clover honey. 10-lb. pails, per lb............... 0 12%
Clover honey, 5-lb. pails, per lb.................. 0 12%
Buckwheat. 60-lb. tins, lb................................ 0 10

CHEESE. Here too the cold damp 
weather lias had an influence which is 
now being widely felt- But little cheese 
is coming forward. The factories are 
making their milk into butter as there 
appears better profit in this than in 
cheese. Yet, while the supply is lower,
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it is not thought that there will he any 
serious price change.

Large .................................................................. 0 l«i #15
Twin ................................................................... 0 15 0 15 «
14 Twin ............................................................ 0 1514 0 15',
StUton .............................................................. 0 16 0 17

TORONTO.
PROVISIONS. — The firmer feeling 

that was reported last week in live hogs, 
continued as the week progressed, but 
there has been a reaction from the high
est point reached. Quotations started 
this week at from 8..'I0 to 8.40 at country 
points, and with a somewhat freer 
movement.

There is a fair trade in pork products 
reported this week. Steadiness prevails 
in most lines. A slight strengthening is 
noticeable in rooked hams and shoulders 
and some firms would quote lard slightly 
higher. Heavy mess pork is now quoted 
at $22 per barrel.
Smoked Meat»—

Light hams, per lh...................................... (1 IS 0 I8‘,s
Mmliiiin hams, per II»................................. 0 17*/4 0 18
Large hams, per lh..................................... • 16 6 16
Hacks, plain, per lh............................................... 0 21%
Hacks, peu meal ........................................ 0 21% 0 22*.g
Breakfast bacon, per lb............................. 0 18% 0 II
Boll haem, per lb......................................... 014% 0 15
Shoulders .......................................................... 0 12 0 124
Pickled Meats—lc less than smoked.
Heavy mess |>ork. per bid.......................  22 00 23 00
Short cut, per bid........................................  27 00 28 00
Cooked hams ................................................. 0 25 0 26
Long clear bacon ....................................... 0 14 0 15%

Lard, tierces, per lb.......................................... 0 14% 0 14%
Lard, tubs, per lb.................................................. 0 14% 0 15Uni, i>ails. per lb............................................  0 15 0 16%
Lard, comimunds, per lb., tierces ......... 0 09% 0 10
Live bogs, local ............................................................ 8 75
Live hogs, at country points .................... 8 30 8 40
I tressed hogs ...................................................... 12 10 12 50

RUTTER.—The steady fueling which 
has characterized the butter market for 
some time is still present. Although
there is a fair amount of slock available, 
shippers’ ideas are linn in keeping with 
markets elsewhere, pari ieularly in Mon
treal. With arrival of season for clos
ing of cheese factories there may prob
ably he a little more offering.

I’er lb.
Fresh creamery print ..........................   0 29 0 31
Creamery solids ........  0 28% 0 29
Farmers' separator butter .............................  0 26 0 28
Iluiry prints, choice ........................................ 0 24 0 2!»
Dairy r.olkls ........................................................... 0 23 0 25

EGOS. — Upward and ever upward 
seems to he the course being pursued by 
eggs of late, particularly those which are 
termed “new laids.” Prices on this 
variety are higher again this week, 
ranging from 92 to 85 and the quantity 
is not large. For perhaps about a 
month now it will not lie I he easiest 
thing lo gel new laid eggs. Some slur- 
are eggs are going out at 29 In 99 cents, 
while pickled are bringing a similar 
figure.

Some dealers are making strenuous 
complaints against the quality of eggs, 
supposed to he fresh gathered which are 
coming along.
New hi id eggs, i XT do/-....................................... 0 32 0 35
Storage eggs, per doz........................................ 0.29 0 30
Pickh t eggs. |ht doz. ................................. 0 29 0 30

CHEESE.—There is no change in gen
eral cheese situation, prices just remain
ing steady. Roquefort cheese is quoted 
at 95c a pound, and Limliurger at 18c. 
Dutch cheese, weighing about 4-lb. each 
are worlb 25c lh.

I 15V,
Tele ....................................................... I 15Vi

POULTRY.—Poultry was an import
ant feature last week in view of the 
Thanksgiving trade. There was plenty 
of slock with which to till orders. Tur
keys were in good supply although the 
quality was somewhat pour. This was 
as anticipated on account of the earli
ness of the season. There was also a 
plentiful supply of geese. With Thanks
giving past, there is o slightly easier 
feeling in poultry.

LIVE POULTRY; (prices paid lo Country merchant)
Spring chickens »................................................... 0 11 0 13
Spring ducks ....................................................... 6 12 0 13
Old fowl ....*.......... 0.5
Boosters ........................................  t, v7 6 tH
Turkeys ................................. 0 16
Oeeee ...........,....... .......... o

WHOLESALE I'KM'ES tlo city i.uilr •
Spring chicken*. Uer'txrd. !b. v II 0 17
Spring duck*, dro'i-d. lb. v v . o .1)
Fowl, dressed ....... t* 12 0 14
Turkey*, dp-ssed....................................... f* 2V u A
Cleese, dressed ....... .. 6 13

HONEY. Ilonex holds a steady posi

tion. There is a fair volume of trade 

being done.

White clove! honey, m com!» i.tnw i •-.
White clmei honey, in Ctunb- .No. 1 - ■
llouey. strained

Plover honey, 60-lb. pail*, pt t lb— V 12
t-’lovcr houey. I" lb. pail', ti : !t- u
Plover hom v 5 lb. pail*. ‘ i* i lb 9 12%
Buckwheat, tin lb. lui' tt». «M-7 .8

Butter Prices Higher than Year Ago
Season Has Commenced With Values Above Normal — How 
Market Has Ruled During Past Year—Record Figure Reached 
in April—No Exports This Year

Rutter is high. Where is the person 
who is not aware of the fact 1 “Surely 
if there is such a person,” says the man 
on the street, “he must he deaf or re
moved from a position where he van hear 
I he subjects which are most discussed 
to-day.”

“At least, he does not have a house
hold to buy butter for,” remarks the 
man with thirteen children sadly.

“What manner of man is tliisf” the 
oppressed grocer and depressed house
wife would exclaim if sueli there were 
“He must surely he immune from the 
troubles which beset the average per
son’s life.”

High for Season.
Truly, Imiter is high not as high as 

the record point reached during the 
past year but high for the season of the 
year and from two lo three cents higher 
than a year ago. Here for instance are 
the prices ruling on the Montreal mar 
ket to-day and one year ago:—

Non Year Ago 
Ureamerv ... 911 j 28 28* •>
Dairy tubs ..28 28 " 29 24
Thus has the season started at far 

from normal figures and if this can he 
taken ns a gauge of what can lie expect
ed during the months to come, the next 
year will see record nriccs- for Imiter, 
for during the past twelve months prices 
attained an unusually high imint.

Trend of Past Year’s Prices.
As a result of the extremely Iml and 

dry weather of last year which withered 
up the pastures, last fall was started iff 
with a short smqilv of Imiter. Not only 
was this the ease in Canada Imt similar 
conditions existed in other parts of the 
world, so that while 1911 -till had eon 
sidernlile time to run it was freely pre 
dieted that prices during the ensuing 
months would reach a record figure. 
This prediction proved aM too true anil 
during the first part of April the extra
ordinary figure of 98' . cents was reach
ed by creamery in Montreal.
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Then camei the break with the inrush 
of the new make of butter and values 
sluiii|>cd a full eight cents during one 
month. L

Turning Point in July.
Midsummer proved the turning point. 

Although pastures were luxuriant there 
appeared no accumulations of stocks to 
bring about a weakening. It was said 
that, induced by the profits of the year 
before, sjieculators were buying heavily. 
How true this was remains to he seen. 
At any rate demand from Western Can
ada proved an important strengthening 
factor and prices gradually kept climb
ing until the |iescnt level was reached, 
which is considerable above a year ago. 
Here is trend of prices m Montreal dur
ing past year:— •

Montreal.
Creamery. Dairy Tubs.

Sox .i 11 . . . . 28 281 29 24
Dec. i9— 11 .. 92 24 27
.Ian. 12 12 92' 3 j-t
Feb. •l 12 . 95' r. 25 "J s
Mar. 15 12 :i5'... 28 to
Apr. 5 12 . 98'3 99 92
Apr. 2»i 12. 'i 99' s 2#
June til 12 ... 26 21 29
July 26 -12 .. .27%- 28 22 24 "
Aug. in 12 . . . 28 OS' 25
Sept. 27 12 29*-j 26
tli t. : 19 12 . 91» 3 26 2'

No Exports This Year.
A sill:üiilar point is, that all hough

price• 1,, l\ 4* 1 H‘V11 SIlNKilily dimhilitf since
early- July. 1 livre has not Im-v n a s iiilIc

pack.Igf* sl.i ppvil lo England whereas
last vvnr there u as a cotiSltlvrallie
amount.

Tl. is ; til «roes to prow that the von-
sumption of butter ii i Canail. 1 IS 1rrow-
ins? a t a time li faster pave ilia 11 till1 |i ro
tl lift i mi and that Chinada wli ivh a te xx
x va r.> asr o w ; is a big c\|M>rler of butter
is being turned into ;ui imp" rter. This
lias been the case during the |iast yea r
Appa rent l x l anaila needs to give nrnrs
attention to dairy farming.

t
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

BAKING l'OWDEK.
W. H. GILLABD A CO. 

DÉMBOOd.
14b. tins, 2 doz. In case ..$2 00 
%-ib. tins, 3 doz. in case.. 1 25 
%-ib. tins, 4 doz. in case .. 0 75 

ROYAL BAKING POWDER.
Sizes. Per doz.

Royal—Dime ......................... 0 95
“ 14-lb................................ 1 40
“ ti-os.................................. 1 #5
“ %-lb.   2 65
“ 12-os.   3 85
“ 1-lb.................................. 4 90
“ 6-lb.....................................13 60

6-lb................................  22 35
Barrels—When packed in barrels 
eue per cent, discount will he 
aâlowed.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Baking Powder—

5- lb. size, $8.25; 1-lb. tins, $2; 
12 oz. tins, $1.60; 8-oz. tins, $1.20;
6- oz. tins, 90c; 4-oz. tins, 65c; 
5c tins. 40c.
BOR WICK’S BAKING POWDER

Sizes. Per doz. tins.
Borwick’s 14-lb. tins ........... 1 35
Borwick’s %-lb. tins ........... 2 35
Borwick’s 1-lb. tins ............ 4 66

COOK'S FRIEND BAKING
POWDER.

Cartons— Per doz.
No. 1, 1 lb., 4 dozen ........... 2 40
No. J, 1-lb., 2 dozen ........... 2 50
No. 2, 5-oe., 6 dozen ........... 0 80
No. 2, 6-oz., 3 dozen ........... 0 85
No. 8, 2%-oz., 4 dozen .... 0 45
No. 10, 12-os., 4 dozen ___  2 10
No. 10, 12-os., 2 dozen .... 2 20
No. 12, 4-os., 6 dozen .... 0 70
No. 12, 4-oz., 3 dozen .......... 0 75

In T& Boxes—
No. 13, 1-lb., 2 dozen .......... 3 00
No. 14, 8-os., 3 dozen ............ 1 75
No. 15, 4-os., 4 dozen ............ 1 10
No. 16, 2%-lbs...................... 7 25
No 17, 5 lbs............................ 14 00
FOREST CITY BAKING POW- 

DED.
S-ez. tins ................................. 0 75

12-ott. tins ............................... 1 26
16-oz tins ................................. 1 76

BLUE.
Keen’s Oxford, per lb.........  0 17
la 16-lb. lots or case ____ 0 16
COUPON BOOKS—ALLISON’S. 
For sale in Canada by The Kby- 
Blaia Co., Ltd., Toronto ; C. O. 
Beaucbemin & Fils, Montreal, $2, 
$3, $5. $10, $15, and $20. All same 
price, one size or asserted.

UN NUMBERED.
Under 100 books ___each 0 04
100 books and over, each 0 03% 
500 books to 1.000 books 0 03 

For numbering cover and each 
coupon, extra per book % cent.

CEREALS.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food, 2 

dos. in case, per case, $3.00.
The King’s Food, 2 doz. In case, 

per case, $4.80.
White Swan Barley Crispa, per 

doe., $1.
White Swan Self-rising Buck

wheat Flour, per dozen, $1. 
White Swan Self-rising Pancake 

Sloer, per dos., $1.

White Swan Wheat Kernels, per 
dos., $1.60.

White Swan Flaked Rice, $1. 
White Swan Flaked Peas, per

doz., $1.
DOMINION CANNERS.

Aylmer Jams. Per doz.
Strawberry, 1912 pack ---- $ 2 15
Raspberry, red, h’vy syrup 2 15
Black currant .......................  2 00
Red currant........................... 1 85
Peach, white, heavy ayrup 1 CO 
Pear, Bart., heavy syrup 1 77%

Jellies.
Red currant........................... 2 00
Black currant ...... .............. 2 20
Crubapple................................ 1 65
Raspberry and red currant 2 00 
Raspberry and gooseberry. 2 00
Plum jam .............................. 1 55
Green Gage plum, stoneless 1 66
Gooseberry.............................. 1 85
Grape ........................................ 1 66

Marmalade.
Orange Jelly.......................... 1 66
Green flg........................... 2.26
Lemon ...................................... 1 60
Pineapple ................................ 2 00
Ginger ...................................... 2 26

Pure Preserves—Bulk.
6 lbs. 7 lbs.

Strawberry ................ 0 69 0 96
Black currant .......... 0 60 0 65
liaapberry ................. 0 69 0 96

14’e and 30’s per lb.
Strawberry ......................... 0 18
Black currant...........  0 13
Raspberry................... 0 13

Freight allowed up to 26c per 
100 lbs.

COCOA AND CHOCOLATE. 
THE COWAN CO., LTD. 

Cocoa—
Perfection, 1-lb. tins, dos.. 4 46 
Perfection, %-lb. tine, doz. 2 86 
Perfection, %-lb. tins, dos. 1 86
Perfection, 10c size, dos... 0 00 
Perfection, 5-lb. tins., per lb.O 36 
Soluble, bulk, No. 1, lb... 0 20
Soluble, bulk. No. 2. lb......... 0 18
London Pearl, per lb.......... 0 22

Special quotations for Cocoa in
barrels, kegs, etc.

Unsweetened Chocolate— 
Supreme chocolate, %’s 12-

Jb. boxes, per lb................ 0 33
Perfection chocolate, 20c 

size, 2 doz. in box, doz.. 1 80
Perfection chocolate, 10c 

size, 2 and 4 doz. in box
per doz................................... 0 90
Sweet Chocolate— Per lb.

Queen’s Dessert, %’s and
%’s, 12-lb. boxes .............. 0 40

Queen’s Dessert, 6’s, 32-lb.
boxes ..................................... 0 40

Vanilla, %-lb., 6 and 12-lb.
boxes .................................... 0 35

Diamond, 8’s, 6 and 12-lb.
boxes..................................... 0 28

Diamond, 6’s and T», 6 and
12-lb. boxes ........................ 0 24

Diamond, %’s, 6 and 12-lb.
boxes..................................... 0 26
Icings for Cake-

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoa- 
nut, cream, In %-lb. packages, 
2 dos. In box, per dos.. 0 90 
Chocolate Confections—Per lb. 

Maple buds, 6-lb. boxes ... 0 36 
Milk medallions, 6-lb. bxs. 0 86

Chocolate wafers, No. L
6-lb. boxes .......................... 6 86

Chocolate wafers, No. 2,
5- lb. boxes ........................  0 26

Nonpareil wafers, No. 1,
6- lb. boxes .......................... 0 30

Nonpareil Wafers, No. 2,
5-lb. boxes .......................... 0 25

Chocolate ginger, 5-lb. bxs. 0 SO 
Milk chocolate wafers, 6-lb.

boxes..................................... 0 86
Coffee drops, 5-lb. boxes .. 0 36
Lunch bars, 6-lb. boxes .. 0 36 
Milk chocolate, 5c bundles,

3 doz. in box, per box.. 1 36
Milk chocolate. 5c cakes,

8 doz. In box, per box.. 1 35 
Nut milk chocolate, %’s, 6-

lb. boxes, lb.......................... 0 86
Nut milk chocolate, %’s, 6-

1 h*. boxes, lb.......................... 0 86
Nut milk chocolate, 5c bars,

24 bars, per box .............. 0 90
EPPS'S.

Agents—Willson & Warden, 
Toronto; Forbes & Nadeau, 
Montreal ; J. W. Gorham & Co., 
Halifax, N.S.; Buchanan A Gor
don, Winnipeg.
In %, % and 1-lb tins, 14-

lb. boxes, per lb................. 0 36
Smaller quantities................ 0 37

JOHN P. MOTT A CO.’S.
G. J. Estabrook, St. John, N.B.; 

J. A. Taylor, Montreal, P.Q. ; 
F. M. Hannum, Ottawa, Ont. ; 
Jos. E. Huxley A Co., Winnipeg, 
Man.; Tees & Persse, Calgary, 
Alta. ; Johnson A Yockney, Ed
monton ; D. M. Doherty A Co., 
Vancouver and Victoria.
Elite, 10c size (for cooking)

dozen ......................................  6 86
Mott’s breakfast cocoa, 2-dos.

10c size, per dos.................. 0 86
Nut milk bars, 2 dozen In

box .......................................... 6 86
“ breakfast cocoa, %’s

and %’s .........................  0 86
“ No. 1 chocolate ......... 0 SO
“ Navy chocolate, %’s .. 0 26
“ Vanilla sticks, per grs 1 00
“ Diamond chocolate, %’s 0 24
“ Plain choice chocolate

liquors ............................ 26 80
“ Sweet chocolate cost

ings .............................. 0 26
WALTER BAKER A CO., LTD.

Premium No. 1, chocolate, % 
and %-lb. cakes, 33c lb. ; Break
fast cocoa, 1-5, %, %, 1 and 6-lb. 
tine, 39c. lb. ; German’s sweet 
chocolate, %, and %-lb. cakes, 
6-lb. boxes, 26c lb. ; Caracas 
sweet chocolate, %, and %-lb. 
cakes, 6-lb. boxes, 32c lb. ; Auto 
sweet chocolate, 1-6 lb. cakes, 6- 
lb. boxes, 32c lb.; cinquième 
sweet chocolate, 1-5. cakes, fi
ll). boxes, 20c lb. ; Falcon cocoa 
(hot or cold soda), 1-lb. tins, 34c 
lb. ; Cracked Cocoa, %-lb. pkga., 
6-lb. bags, 32c lb. : Caracas tab
lets. 6c cartons, 40 cartons to 
box, $1.25 per box.

The above quotations are f.o.b. 
Montreal.

COCOANUT.
CANADIAN COCOANUT CO. 
Packages—6c, 10c, 20c. and 40c 
packages, packed In 16-lb. and 
36-lb. cases. Per lb.

1-lb. pkga. White Moas. .. 6 26

%-lb. pkga. White Mow .. 6 27 
%-lb. pkgs. White Mow .. 6 81
1 and %-lb. pkga., aawrt-

ed ......................................... 6 26%
% and %-lb. pkgs., awtd. 0 87% 
%-lb. pkgs., astd., In 6-lb.

boxes ........ . ..................... 0 28
%-lb. pkgs., astd., in 6-lb.

boxes .................................... 0 26
%-lb. pkgs., astd., 6, 16. 16-

lb. cases........................... 0 36
Bulk

in 15-lb. tins, 20-lb. pails and
10, 25 and 50-lb. boxes.

Palls Tins Bbls.
White Moss, fine

strip ............. . 0 It in m
Best shredded . 0 18 .... 0 16
Ribbon ........ . 0 it .... • IT
Macaroon . 0 17 .... 0 U
Desiccated ... . 0 16 .... 014
CONDENSED AND EVAPOR-

ATED MILK.
BORDEN MILK CO., LTD.
East of Fort William, Ont.

Preserved— Per Case
Eagle Brand, ea. 4 dos..., $6 00 
Reindeer Brand, ea. 4 doz. 5 75 
Silver Cow Brand, ea. 4 dz 5 40 
Gold Seal Brand, ea. 4 doz 5 26 
Mayflower Brand, ea. 4 dos 5 25 
Purity Brand, ea. 4 doz... 5 25 
Challenge Brand, ea. 4 doz 4 60 
Clover Brand, ea. 4- doz... 4 60

Evaporated (Unsweetened)—
St. Charles Brand, small,

ea. 4 doz............................... 2 00
Peerless Brand, small, ea.

4 doz....................................... 2 00
St. Charles Brand, Family,

ea. 4 doz............................... 3 90
Peerless Brand, Family,

ea. 4 doz............................... 3 90
Jersey Brand, Family, ea.

4 doz....................................... 3 90
St. Charles Brand, tall, ea.

4 doz. ................................... 4 60
Peerless Brand, tall, ea.

4 doz....................................... 4 50
Jersey Brand, tall, ea. 4

doz............................................ 4 60
St. Charles Brand, Hotel,

ea. 2 doz...............................  4 26
Peerless Brand, Hotel, ea.

2 doz....................................... 4 26
Jersey Brand, Hotel, ea.

2 dos....................................... 4 26
St. Charles Brand, gallons,

each. % doz......................... 4 76
“Reindeer” Coffee A Milk,

ea. 2 doz..................................... 5 00
“Regal” Coffee ami Milk,

ea. 2 dos.............................. 4 60
“Reindeer” Cocoa A Milk, 

ea. 2 doz............................... 4 80
CANADA FIRST BRAND. 

The Aylmer Condensed Milk Co.
Per Caw.

Canada First Baby Eva
porated Milk.......................  2 06

Canada First Family Eva
porated Milk.......................  3 96

Canada First Medium (86 
os.) Evaporated Milk.... 4 00 

Canada First Hotel Eva
porated Milk ...................... 4 25

Canada First Gals Evapor
ated Milk, Manufactur
er's Special.......................... 4 76

Canada First Condeeseé
(sweetened) ........................ 6 26

Rose Bud Condensed Mil* 6 16 
Beaver Condensed Milk ... 4 66
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Only about one Ham in twenty can qualify 
with Gunns’Quality Maple Leaf Brand, and 
that one must be lean, smooth skinned, and 
average 10-14 lbs. With our special trim 
and cure, the result is a perfect ham, sweet 
tender and juicy. Specify Maple Leaf Brand 
when ordering.

Gunns Limited PRef'r„‘era.nd West Toronto

GOVERNMENT INSPECTED

P0N-H0N0R

FOOD PRODUCTS

Mince Meat
In preparing “Star Brand” Old Eng

lish Mince Meat we select only new crop 
finest fruits, pure spices and choice meats. 
We make it under the supervision of the 
inspectors of the Dominion Government, 
and with the utmost care and cleanliness. 
We know nothing better can be made, and 
that you and your customers will like it. 
Put up in 70 lb., 28 lb., 12 lb. and 5 lb. 
pails.

F. W. FEARMAN CO.
Limited

HAMILTON

The quality of

WETHEY’S
Condensed

Mince Meat
has been daily making friends for the 

past twenty-nine years.
WHAT ABOUT YOURSELF?

Are you one of its friends?
If not, now is the time to get acquainted 

All Jobbers. 3 doz. to a case.

WRITE US

J. H. WETHEY, Limited
ST. CATHARINES

“THE MINCE MEAT PEOPLE.”
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DUBONNET
TONIC WINE

The Great French Appetizer
DUBONNET Takes place of a Cocktail.
DUBONNET Mixed with Whiskey makes a wonder

ful Drink.
DUBONNET Mixed with Gin makes a delicious

Cocktail.
DUBONNET Taken regularly prolongs life. 
DUBONNET Taken with Seltzer makes a most re

freshing high-ball.
DUBONNET Good at morning, noon and night. 
DUBONNET Made in Paris, France?
DUBONNET Made with the finest Muscatel Wine. 
DUBONNET Drank all over the world.
DUBONNET Recognized everywhere as the best. 
DUBONNET Is appreciated by all connoisseurs. 
DUBONNET Sold by first-class restaurants, bars,

dealers and grocers.
DUBONNET Good for children.

DUBONNET
Same as champagne and white wine, must be served 

very cold. Largest bottle on the market.

L. CHAPUT FILS & CIE., LIMITEE
wholesale importers, Montreal

SOLE DISTRIBUTORS FOR CANADA.
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The Big Credit-Account 
Question

Account
Question

The
McCaskey
Account
Register
Will

The McCaskey Account Register keeps cluse check on 
your credit accounts, prevents forgotten charges, mis
understandings, and keeps you In close touch with 
your delinquents. It facilitates collections, prevents 
hiss, saves worry ami night labor, making ledger 
entries and making out accounts.

The McCaskey Account Register
puts the dealer on the road to saccess.
(let In line with over 8U.1I0U other wise dealers who 
are enjoying the advantages and profitableness of the 
McCaskey Register Write for fuller Information.
We also manufacture the famous “SURETY” duplicating 
saleshook and every style and size of single carbon 
pails.

Manufacturers of the McCaskey Account Mystrin.

The Dominion Register Co., Ltd.
Toronto, Ontario 

Trafford Park. Manchester. England

j ANTIS EE
Bath 

Powder
_ AND

Water
Softener

'L Uxiaow.

Feature Lines of 
Known Repute !
Mean”-g powders of the highest ,ual,ty at th. moot

mmlerati' prive-

L AWR ASON’S
BATH POWDER AND WATER SOFTENER

(Perfumed Anti.eplic)

ie » line much wanted by the publie. It in a nevesnity 
I: *every home It pay» «hv dealer a liberal proht 
and evils at a moderate prive. Neatly pavked in 
nickeled screw top tius.

LAWR ASON’S
SNOWFLAKE AMMONIA

is hacked bv a $500 guarantee that it equals iu power 
aiiy similar powder ou the market selling tor twice 
its price.
Need more be said to convince you that these are Imvs 
fur von t» handle f

Write at once

S. F. Lawrason & Co.
LONDON ONTARIO

Lawrason's
Snowflake
Ammonia
Saves SOPerCentSesp | 

for Household end 
Disinfecting Purposes

SiFLawrasom&O
London Canada
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"SOCLEAN."
THE DUSTLESS SWEEPING 

COMPOUND.
25c Pall, 2 doz. In case (4%

lbs.) enlarged size ..........$4 60
40c Pail, formerly 60c, 2 doz.

In case (8 lbs.) .................  7 20
75c Pail, formerly $1.00, 1

doz. In case (17 lbs.)........6 75
“ANTI-DUST” SWEEPING 

POWDER.
Size No. 1. 3 doz. crates,

per doz.................................. $ 1 60
No. 2, 1 and 2 doz. crates,

per doz..................................  8 00
STARCH.

EDWARDS BURG STARCH CO.
Boxes Cents

Laundry Starches—
40 lbs., Canada Laundry.. .06%
40 lbs , Canada white gloss,

1 lb. pkgs........................... .0014
48 lbs., No. 1 white or blue,

4 lb. cartons ..........................07
48 lbs.. No. 1 white or bine,

8 lb. cartons .................... .07
100 lbs., kegs, No. 1 white .0614
200 lbs., bbla., No. 1 white .06% 
30 lbs., Edwardsburg silver 

gloss, 1 lb. chromo pkgs. .0714 
48 lbs., silver gloss, In 6-lb.

tin canisters ...........................08
SO lbs., silver gloss 6-lb.

draw lid boxes ..................... 06
100 lbs., kegs, silver gloss,

large crystals.........................07
28 lbs. Benson’s satin, 1-lb.

cartons, chromo label ... .0714 
40 lbs. Benson’s Enamel 

(cold water), per case .. 3 00
20 lbs. Benson* Enamel

(cold water), per case .. 1 60
Celluloid—boxes containing

46 cartons, per case ........ 3 60
Culinary Starch.

40 lbs. W. T. Benson &
Co.’s prepared corn............. 0714

40 lbs. Canada pure corn 
starch ........................................ 0614

(20-lb. boxes 14c higher.) 
BRANTFORD STARCH.

Ontario and Quebec. 
Laundry Starches—

Canada Laundry—
Boxes about 40 lbs...........0614

Acme Gloss Starch—
1-lb. cartons, boxes of 40

lbs............................................... 0614
First Quality White Laundry—

3-lb. canisters, cs of 48 lbs. .0714
Barrels. 200 lbs..........................06(4
Kegs, 100 lbs............................. 0614

Lily White Gloss—
1-lb. fancy cartons, cases

30 llis......................................... 07%
6 lb. toy trunks, lock and

key, 8 in case .......................0814
6-lb. toy drums, with 

drumsticks, 2 in cose... .08
Kegs, extra large crystals,

100 lbs....................................... 0714
Canadian Electric Starch— 

Boxes containing 40 fancy
pkgs., per case ............... 3 00
Celluloid Starch—

Boxes containing 46 car
tons, per case ................... 3 76

Culinary Starches—
Challenge Prepared Corn—

1-lb. pkts., boxes of 40 ilis. .06 
Brantford Prepared Corn—

1-lb. pkts., boxes of 40 lbs. .07% 
"Crystal Maize” Corn Starch— 

1-lh. pkts., boxes 40 lbs... .07% 
(20-lb. boxes 14c higher than 

40's.)

OCEAN MILLS, MONTREAL. 
Chinese starch, 48, 1 lb., per 

case, $4; Ocean Baking Powder,
3- uz. tins, 4 doz. per case, $1.60;
4- oz. tins, 4 doz. per case, $3.00; 
8-oz. tins, 6 doz. per case, $6.50; 
16-oz. tins, 3 doz. per case, $6 75; 
0-lb. tins. 10 tins a ease, $7.50; 
1-lb. bulk, per 25, 60 and 250 lbs., 
at 15c per lb. Ocean blanc mange 
48 8-oz., $4; Ocean borax, 48 I- 
oz„ $1.60; Ocean cough syrup, 
36 6-oz., $6 00 ; 36 8-oz., $7.20; 
Ocean corn starch, 48 1-lb., $3.60

SOUPS—CONCENTRATED. 
CHATEAU BRAND. 

Vegetable, Mutton Broth. Mulli
gatawny, Chicken Ox Tall, Pea, 
Scotch Broth, Julienne, Mock 
Turtle, Vermicelli, Tomato, Con
somme, Tomato.
No. l’s, 95c per dozen. 
Individuals, 45c per dozen.
Packed 4 dozen In a case. 

SYMINGTON’S SOUPS
Quart packets, 9 varieties,

doz. ....................................... 0 90
Clear soups in stone lars,

5 varieties, doz................ 1 40
SODA—COW BRAND.

Case of l-lli., containing 60 pack
ages, per box, $3.00.

Case of 14-11)., containing 126 
packages, per box, $3 00.

Case of l-lli. and 14-lb., contain
ing 30 l-lli. and 60 14-lb. pack
ages, per box, $3. Case of 6c 
packages, containing 96 pack
ages. per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN SYRUP
2-lb. tins, 2 doz. In case... 2 66 
6-lb. tins, 1 doz. in case... 2 90 
10-lb. tins, 14 doz. In case. 2 80 
20-lh. tins. % doz. In case. 2 75
Barrels. 700 lbs....................... 314
Half barrels, 360 .................. 3%
Quarter barrels, 176 ............ 4
Palls. 38% ............................. 1 90

“ 25 lbs. each .............. 1 35
LILY WHITE CORN SYRUP. 

2-lb. tins, 2 doz. In case... 2 90
5-lh. tins. 1 doz. in case... 3 26 
10-lh. tins, % doz. in case. 3 16 
20-lb. tins, 14 doz in case. 3 10 
16, 10 and 20-lb. tins have wire 

handles.)
BEAVER BRAND MAPLE

SYRUP.
2-lb. tins, 2 doz. In case___ 8 60
6-lb. tins, 1 doz. in case.... 4 00 
10-lb. tins, % doz. in case.. 3 96 
20-lb. tins, 14 doz. In case.. 3 90
(6, 10 and 20-lb. tins hove wire 

handles.)
Terms : 30 days net. No discount 

for prepayment.
Freight prepaid on 6-case lots, 

to all" stations in Quebec and 
Ontario (east of North Bay), and 
during navigation to ports as far 
as Sault Ste. Marie inclusive.

To points beyond North Bay 
we prepay freight to North Bay 
only. MOLASSES.

DOMINION MOLASSES CO.
Gingerbread Brand (Toronto).

2’s—2 doz. to case, per doz. 0 93
3’s—2 doz. to case .............. 1 46

Winnipeg. Per doz.
2’s—Tina, 2 doz. cases........ 1 20
3’s—Tins, 2 doz. cases........ 1 76
6’s—Tins, 1 doz. cases........ 3 20
10’B—Tins, % doz. cases.. 5 30 
20’s—Tins, 14 doz. cases... 19 40
Palls—l’s each ..................... 0 66
Palls—2’s each .....................  1 12

Palls—6’s each ...................... 2 66
DOMOLCO BRAND. 

Maritime Provinces and Ontario :
2’s, 2 doz. case, per dog___ 1 36
8"s, 2 doz. case, per doz___  1 66
6’s, 1 doz. case, per doz— 3 76
10’s, % doz. case, per case. 8 40
20’s, 14 doz. case, per case. 3 06

Western Prices—Sudbury to 
Victoria.

2’s, 2 doz. case, per doz___  1 60
S"s, 2 doz. case, per doz.... 2 35
6’s, 1 doz. case, per doz.... 4 00
10’s, % doz. case, per case. 4 16
20’s, 14 doz. case, per case. 3 80

SAUCES.
PATERSON’S WORCESTER 

SAUCE.
%-plnt bottles 3 and 6 doz.

cases, doz................................. $0 00
Pint bottles, 3 doz. cases,

dpz............................................ 1 75
H. P.

II. P. Sauce— Per doz.
Cases of 3 dozen ............. $1 90

II. P. Pickles—
Cases of 2 doz. pints ... 3 35
Cases of 3 doz. %-plnte. 2 25 
HOLBROOK’S IMPORTED 

PUNCH SAUCE. Per doz. 
Large, packed In 3-doz.

case .......................................  $2 26
Medium, packed in 3-doz.

case ....................................... 1 40
HOLBROOK’S IMP. WORCES 

TERSHIRE SAUCE. Per doz. 
Rep. % pints, packed In 6-

•loz. case .................  $2 25
Imp. %-pints, packed In 4-

doz. case ............................. 3 16
Rep. qts„ packed In 2-doz.

rase ....................................... 6 60
STOVE POLISH.

JAMES DOME BLACK LEAD.
On size, gross .......................  $2 40
2n size, gross ....................... 2 60

NUGGET POLISHES. Doz
Polish, Black and Tan 0 86
Metal Outfits, Black and

8 06
Card Outfits, Black and

Tan 3 26
Creams and White Cleaner 1 10 

TOBACCO.
IMPERIAL TOBACCO COM

PANY OF CANADA. 
Chewing—Black Watch, 6s... 44

Black Watch, 12s ................ 45
Bobs, 6s and 12s .................. 46
Bully, 6s .................................. 44
Currency, 6%s and 12s........ 46
Stag. 5 1-3 to lb..................... 38
Old Fox, 12s .......................... 44
Pny Roll Bars, 7%B ............ 56
Pay Roll, 7s ............................ 66
War Horse. 6s ...................... 42

Plug Smoking—Shamrock, 6s,
plug or bar ........................ 64

Rosebud Bars, 6s ................ 64
Empire, 6s and 12s .............. 44
Ivy, 7s .....................................  60
Starlight, 7s .......................... 60

Cut Smoking — Great West
Pouches, 8s ...........................  69
Regal Cube Cut, 9s.............. 70

TEAS.
THE "8ÀLADA" TEA CO. 

East of Winnipeg.
Wholesale R’t’l 

Brown Label, l’s and %’s .26 .30 
Green Label, l’s and %’s .27 .36 
Blue Label, l’s, %’s, %’s

and %’s ............................... 30 .40
Red Label, l’s and %’s.. .36 .60
Gold Label, %’s ................. 44 .60
Red-Gold Label, %’s..........66 .80

LUDBLLA CEYLON TEA. 
Orange Label, %’s .......... 24 .30

Brown Label, %’s and l’s .28 .40
Brown Label, %’s...............Si .40
Green Label, %’s and l’s. .38 .50
Red Label, %’s.....................40 .09

MELAGAMA TEA.
MINTO BROS.

46 Front St. East.
We pack in 60 and 100-lb. cases. 

All delivered prices.
Wholesale R’t’l 

Brown Label. 1-lb. or %. .28 .30
Red Label, 1-lb. or %..........27 .35
Green Label, l’s, % or % .30 .40 
Blue Label, l’s, % or %. .36 .60 
Yellow Label, l’s, % or % .40 .60 
Purple Label, % only ... .56 .80
Gold Label, % only........... 70 1.00

“KOLONA” TEA.
Ceylon Tea. In 1 and %-lb. 

lead packages—black er mixed.
Orange Label, l’s ............... 23 SO
Black Label, 1-lb, retail at

26c ........................  20
Black Label, %-lb„ retail at

26c .................................................. 21
Blue Label, retail at 30c___ .24
Green Label, retail at 40c... .30
Red Label, retail at 60c .... M 
Brown Label, retail at 80c.. .42
Gold Label, retail at 80c............66

JAMS AND JELLIES.
T. UPTON & CO.

Compound Jams — Red Rasp
berry, strawberry, peach, plum, 
red currant, black currant, cher
ry, gooseberry, blueberry, apri
cot, huckleberry, 12-os. glass 
Jars, 2 doz. In case, $1 per dos. ; 
No. 2 tin, 2 dos. la case, $1.90 
per doz. ; No. 6 tin palls, 0 palls 
In crate, 37%c per pall; Ns. 7 tin 
palls, 6 palls In crate, 62%c per 
pall; No. 7 wood palls, 6 palls 
In crate, 52%c per pall; 80-lh. 
wood palls, 7%c per lb. Packed 
In assorted cases or crates If 
desired.

Compound Jellies — Raspberry, 
strawberry, black currant, red 
currant, pineapple, 9-es. glass 
tumblers, 2 doz. In case, Oic per 
doz. ; 12-os. glass Jars, 2 des. In 
case. $1.00 per dos.; Ns. 2 tin, 
2 doz. In case, $1 90 per dee. ; No. 
6 tin palls, 0 palls In crate, $7%c 
per pall; No. 7 wood palls, 0 
palls In crate, 62%c per pall; 
30-lb. wood palls, 7%c per lb. 
Packed In assorted cases or 
crates If desired.

Pure Orange Marmalade — 
Guaranteed finest quality. 12- 
oz. glass Jars, 2 doz. la case, 
$1.10 per doz.; 16-oz. glass Jars, 
2 doz. in case. $1.60 per dos.; 
pint sealers, 1 doz. In case, $2.26 
per doz.; No. 2 tins, 2 dos. In 
case. $2 per doz.; No. 4 tins, 2 
doz. In case, 36c per tin; No. 6 
tins, 0 In crate, 42%c per tin; 
No. 7 tins, 12 in case. 87%c per 
tin; No. 7 wood palls, 8 la crate, 
67%c per pull; 30-lh. wood palls, 
8c per lb.

JELLY POWDERS.
WHITE SWAN SPICE AND 

CEREALS. LTD.
White Swan, 16 flavors, 1 

doz In handsome counter
carton, per dozen ............ $0 00

List Price.
“ShlrrilTs" (all flavors), per

doz............................................ 0 00
Discounts on application.

YEAST.
White Swan Yeast Cakes, 

per case, 8 doz. 6c pack
ages .......................................  1 «
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LEEEAbsolutely Pure 
The only baking powder 

mode with Royal Orapo 
Cream of Tartar

No Alum,No Lime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to the 
grocer.

THERE IS NO SUBSTITUTE

I àm
%

m

Western Canada Trade Will 
Make Money For You

United States, European and Eastern Canada 
manufacturers have found it particularly pro
fitable to have their accounts in Western 
Canada handled by a reliable firm on the ground.

Don't overlook thlm market

You can do a big selling business in Western 
Canada if you have organized representation. 

The people in this centre of activity are liberal buyers and profit payers, and our 
connection with this trade makes us the proper representatives for you.
We have warehouses in five great distributing centres, and our representatives are 
in constant touch with the trade at all times.
We will be pleased to handle your account.

NICHOLSON & BAIN,
HEAD OFFICE: - WINNIPEG. MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY
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REGISTERED

THE WORLD-FAMOUS

Georgian Bay Apples
(Beaver Brand)

Every barrel we put our Brand on 
the quality goes in before it is 
branded, and it is worth the money. 
We are now packing Fall Apples, 
and can quote right prices on car 
lots or less.

Winter Apples, good * of Spies 
and 60 to 75% No. 1 in a car. Full 
Government Standard. We can now 
quote prices for future shipment.

We are also handlers of Potatoes, 
Live and Dressed Fowl, Butter, Eggs 
and all farm produce.

Beaver Brand Evaporated Apples. 
We can now quote prices on cars or 
less. Good, bright, prime, well cured 
stock. Write or wire us when in 
need of any of the above.

ELLIS BROS.
MEAFORD, ONTARIO

PHONES:
Nights and Holidays, 176 
Shipping Offlcs. - 78
Evaporator, - - 177

Georgian Bay 
Apples

We will be packing 10,000 
barrels for fall delivery. 
The quality in this district 
is fine this year.

VEGETABLES
Boots, Carrots, Turnips, Etc.
Write for quotations on 

car lots and smaller 
quantities.

Prompt attention] and firet- 
claaa service.

LEMON BROS.
Owen Sound, Ontario

CONFECTIONERY
Plain Chocolates, Choco
late Creams,Milk and Nut- 
Milk Chocolate, Clear 
Gums, Fruit Pastilles, 
Bright Gums, Crystallized 
Gums, Toffee and Cara
mels are all as good as 
Thorne’s “Health” Cocoa, 
and that’s one of the best 
Cocoas made.

'Thorne’s Candies are ap
preciated by the kiddies— 
“grown ups” too. Yon 
will appreciate the profit 
on these lines.
Prices and samples on ap
plication to"

HENRY THORNE & CO., Ltd.
The Cocoa Works

LEEDS, ENGLAND

This is the paekage which is sure 
to bring you repeat sales. Finest 
quality—attractively boxed, giving 
a good profit.

Now is the Season 
for Nuts

Write us for prices. We have the 
most complete stock of all kinds of

Shelled Nuts
You need a good assortment of these 
for the coming winter trade. We 
can supply you to your satisfaction, 
both as to quality and price.

W. P. Downey
Montreal, Que.

The Probs:
'J'HE probabilities are 

that again this year 
the Ripest and Best, New 
Messina Lemons will be

“St. Nicholas” 
“Home Guard”

Order them from your 
wholesaler.

J.J. McCABE
Agent

Toronto, - Canada

NATION’S CUSTARD
POWDER

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

Nation’s Egg Powder

AGENTS:
O. Gyde, St. Xaviour St., Montreal 

F. Coward, Toronto 
(For Ontario.)

The W. H. Escott Co., 
Winnipeg, Man. 

McKelvie, Oardell, Ltd., 
Calgary, Alta. 

Distributors, Ltd. 
Ednonton, Alta.

Samples free by poet.
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FLORIDA GRAPE 
FRUIT

First car in for season 
Fruit ripe and fully matured

Florida Grape Fruit promises to be very 
fine this season.

TRY A BOX OR TWO. ALL SIZES.

WHITE & CO., LTD.
TORONTO and HAMILTON 

Fancy Fruits, Fish, Oysters, etc.

WE ARE CONSTANTLY TELLING 
YOUR CUSTOMERS JUST WHAT 
HEINZ QUALITY MEANS IN FOOD 
PRODUCTS—WHY THE 57 VARIE 
TIES ARE THE FINEST FOODS 

THAT CAN BE BOUGHT.

Keep in touch with our advertis
ing all over the country and see if you 
don’t think you can turn this publicity 
to your own profit by keeping a well 
assorted stock of

Heinz 57 Varieties
always on hand to meet the ever- 
increasing demand of your customers 
for pure foods.

H.J. HEINZ COMPANY

ALMERIA GRAPES
The first of the season—Bright, crisp fruit 
—heavy weights. Just what you want for 
Thanksgiving Day trade.

CRANBERRIES
GRAPE-FRUIT

CHESTNUTS
ORANGES LEMONS BANANAS

OYSTERS HADDIE FILLETS

THE HOUSE OF QUALITY.

HUGH WALKER & SON
GUELPH

Established 1861 

and NORTH BAY

The C. BORGEN 
PACKING CO.

STAVANGER NORWAY

Packers of all kinds of 
smoked Sardines and 
Herrings in pure Olive 
Oil and Tomato Sauce.
Unsmoked Sardines after 
latest French methods. 
Our new factory is 
equipped with the very 
best French machinery.

Telegrams : “ PACKING." Telephones : OFFICE, 1484, 
PRIVATE, 1057. Codes: “A.1” & "A.B.C.", (5th edition.)
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Your Observation Tells You
that profitable goods are the goods that are a little 
better than the others; goods that turnover quickly 
ami pay you a good profit.

Sterling Brand
Pickles, Kelishes, Catsups, 
Horseradish, Jams, Extracts, 
Mincemeat, etc., have a qual
ity all their own. We have 
the facilities to turn out the 
best, and we make the most 
of them.

Try Sterling brand Mince
meat NOW. The sales are 
larger than ever.

... THE ...

T. A. Lytle Co.
LIMITED

Sterling Road, Toronto, Can.

McLean is the
NAME

White Moss is the
BRAND

Join them when ordering 
and avoid mistakes.

Canadian Cocoanut Co., Montreal

PROCLAIM
THE MERITS OF

SOCLEAN
The original dust- 
less sweeping com
pound. It destroys 
ni o t h s, brightens 
rugs, prevents dust.
It pays the dealer 
a good profit and 
gives the buyer big 
value for the 
money.

SOCLEAN, Limited
444 King St. W. 

TORONTO ONT.

«te
THE rVGREGO BAG HOLDER

:

Better Service Means More Trade
THE McGREGOR PATENT BAG HOLDER 
Is the biggest step to quick service of your cus
tomers, and quick service is probably the re
maining thought of every trader to your store. 
Make It a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

rinL’L’L’r High Grade Coffees are up several cents per pound, but we will 
V/V/r a 1 Am à contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get a 
sample from us. We will send you a big sample on application. You are to be the judge. It's 
easy money to get in touch with us.

W. H. GILLARD & CO., Wholesalers HAMILTON, ONT.
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RolledOats

PACHIO 6V|
ROU.10

URoToal
jXSv.» v«“T

CH^OLMMILLIMGL

This package will be in demand this 
winter. An extensive advertising cam
paign will be inaugurated in October.

Do not acquire the “something just 
as good” reputation. It hurts business. 
Be prepared for the demand for Canuck 
Rolled Oats and give your customers 
what they want.

Canuck Rolled Oats are thoroughly 
good, and the profit is satisfactory.

Order now from your jobber, or 
direct from us and avoid disappointing 
your patrons.

Two sizes, retailing at 10c and 25c.

Chisholm Milling Co., Ltd.
Toronto

BROOMS
OF

QUALITY
always cost a little more than 
the other kind. BUT it pays 
YOU to merit the approval of 
your customer—on a line used 
every day by the one who knows.

Ask us for prices—or better 
still order sample six dozen.

Walter Woods & Co.
HAMILTON - WINNIPEG

When Your 
Customers 
Ask For 

‘Soap Powder1

B. I BABBITT'S
TRADE

1776
M ARK

SOAP POWDER.
A KÏW ABTKLZ,

Fortuity labor A eipeuc
NCW YORK.N Y.

SELL THEM “BABBITT'S"
not only because it pays you a good profit, but 
also because it will please tbeiu l>est. and. that 
means lots of sales for you.
“BABBITT’S” is the originnl soap |mwdvr. 
has great cleansing jaiwer tiecause of its con
centrated form, and always gives satisfaction.

Premium Store. 396 St. Paul St.. Montreal. Caneda.

B. T. BABBITT, INC.
NEW YORK
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ANCHOR BRAND

The grocer who 
does not use his 
spare spaces for 
display loses a 
good chance of 
improving his 
trade.
Not only are 
Fels-Naptha car
tons easy to at
tach to each other 
and to build into 
forms, but their 
red and green 
colors form just 
the proper color- 
combination for 
brightening-up 
stores.

When writing to advertisers, kindly 
mention having seen the ad. in this paper.

ÉCËlis.

Anchor Brand Flour
is the power behind the cook ; brings smiles and 
gives each one the opportunity to ‘make good.’

20
Manfd. by Leitch Bros. Flour Mills, Oak Lake, Man

THE COCÔA OF HIGHEST FOOD VALUE
THE IDEAL 

BREAKAST AND 
SUPPER BEVERAGE 

FOR ALL 
WEATHERS.

EPPS’S Agrees with every
body forming one of 
the most digestible 

and nourishing 
articles of 
diet known.

GRATEFUL AND COMFORTING CHILDREN THRIVE ON EPPS'S
Pnnfi'e ]Vf illr Phnrnlntn melts in the mouth with a delightful smoothness and H.pps 5 IV111K VllOCOiate t lingering deliacacy of flavor.

Special Agente: WILLSON A|WAR0EN. Toronto. Manitoba: BUCHANAN * CORDON. Winnipeg 
FORBES & NADEAU, Montreal J. W. GORHAM * CO. Halifax. N.S. C. A. MUNRO. St. John. N.B.

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being in constant 

t'Uji h with all sections of this country and foreign markets, we are in the best possible 
position to keep you posted by mail and wire of any actual or contemplated changes 
ami general gossip of the markets. Some of the largest concerns are subscribers, and 
wc should like to place our proposition before you. For further information write

SMITH Sl SCHIPPER CO., 138 Front Street, New York

WORLD RliNOWNBD

STUHR.BRAND

Stuhr’s 
DELICACIES.
Genuine Caviare, 

Anchovies in Brine,
IN TINS AND GLASSES.

Sold by *11 Hlph-ola*» Provision Denier».

C. F. STUHR & CO , HAMBURG

Frequency of Sailings
Every eleventh day a 

Pickford & Black 
steamer leaves Halifax 
for Bermuda, St Kitts, 
Antigua, Barbados, 
Trinidad and Demer- 
ara; the round trip oc
cupying thirty days.
For further particulars 

apply to
PICKFORD & BLACK, LIMITED

HALIFAX. N.S. Agcnts

OAKEY’S
The original and only 
Genuine Preparation 
for Cleaning Cutlery, 
6d. and is. Canisters.

•WELLINGTON '

KNIFE POLISH
JOHN OAKEV & SONS, limited

Manufacturera mf

Emery, Black Lead, Emery, Glass 
and Flint Cloths and Papers, etc.

_ Mills, London, England0415
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is the safest, simplest, quickest, surest to charge 
and most satisfactory of any system on the market. 
It satisfies the customer as well as the merchant. 
There is a decided advantage to the grocer who uses 
an Ullman Account Register. The customer knows, 
every time he makes a purchase, how much he owes, 
and naturally tries to keep it as low as possible. 
Put in an Ullman Account Register and stop the 
incessant night work and worry of retail book
keeping.
Send for illustrated booklet or ask for demon
stration.

We want dealers to handle the Ullman Account 
Register in some localities.

The Hamilton Incubator Co., Ltd.
Hamilton, Ontario

FOR A CENTURY OR MORE
St. Vincent has shipped the bulk of the world’s 
supply of Arrowroot, because St. Vincent Arrow- 
root is the best.
As a household staple it has made for itself a 
place in many homes; its wholesome and nutri
tious qualities make it a healthful food and a 
blessing for the youngsters, the aged, and the 
invalid.
The large variety of delightful dishes into which 
it can be made explains the “why” of its popu
larity. It is very easily digested.
Acquaint your trade with the fact that you have 
St. Vincent Arrowroot and your sales will be 
large.
For information and samples write .1. Klliott 
Sprott, Secretary,
ST. VINCENT ARROWROOT GROWERS 

AND EXPORTERS' ASSOCIATION
kinbstown ST. VINCENT. 

B.W.I.

THE CANADIAN GROCER

With the proper system of account keeping you can 
put an end to accounting worries and know the 
amount of accounts outstanding at a glance.

The ULLMAN
Account Register
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YOU ARE THE MAN WE WANT
—that is, if we haven’t yet had the pleasure of 
putting an

ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin” for 
rapid grinding and easy running, and it is unsur
passed for attractiveness and finish. Equipped with 
special adjuster device and the new style force feed 
steel-cutting grinders.

Ask any of the following Job
bers for our Illustrated catalogue 
WINNIPEG—G. F. A J. Galt 

(and branches) ; The Cod ville 
Co. (and branches) 

VANCOUVER—The W. H. Mal
kin Co., Ltd.'; Wm Braid * 
Co.; Kelly, Douglas A Co., 
Ltd.

HAMILTON—James Turner A 
Co.; Balfour, 8mye A Co.; Mc
Pherson, Glassco A Co. 

TORONTO—Eby, Blain, Ltd.; B.
B. Hayboe A Co.

LONDON—Gorman, Eckert A Co. 
ST. JOHN, N.B.—G. E. Barbour 

A Co.; Dearborn A Co. 
REGINA, Bask.—Campbell. Wil

son A Smith.
MONTREAL — The Canadian 

Fairbanks Co. (and branches). 
EDMONTON, Alta.—The A. Mac

Donald Co.

Woodruff & Edwards
co.

ELGIN, ILL, D.S.A.

Why Don’t You do 
Like Him?

KINGERY MFG. CO.
Cincinnati, Ohio

H. J. Buckley, of Moberly, 
Mo., who bought a No. 84 Kin- 
gery Corn Popper with Peanut 
cylinder extra for $94.00.

He writes that the machine is 
doing fine. I pay $40.00 per 
month rent and have four people 
employed, and machine pays rent 
and help.

Now to get at his profits in this little, big business, 
let’s do a little figuring. Bent $480 per year. Four clerks 
at $5.00 per week each, $1,040, total $1,520, or 15 times 
the cost of his machine. Did you ever add anything to 
your business that beats itf In some cases they have 
earned more net profit than that of the business of the 
entire store. Furthermore, its attractiveness turns the 
eyes of passersby upon your store. Often it is the agent 
of sending them in. It helps the business in the store. 
The Kingery Peanut Roasters and Corn Poppers are of 
many kinds and styles—Steam, Electric, Spring and Hand 
Power. Banging in price from $8.50 to $350.00. Sold on 
liberal instalments.

You should have Kingery s Book oj Possibilities 
and Catalog No. 39• They are free. JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA

is the ideal chocolate for 
cooking and drinking pur
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTT'S

Three Lines You Should Know 
and Introduce to Your 

Customers

Chocolate

Tone up your stocks of Condensed Milk by adding 
these three lines—New Ones and Good. They will 
bring you new customers and quick returns.

St. George Evaporated Milk, 4 dozen In case • $3.50
Princess Condensed Milk, 4 dozen In case - - $4.20
Banner Condensed Milk. 4 dozen In case - - $5.00

Order them from yonr wholesaler or direct from 
the factory. Delivered in 5-case lots to any point in 
Ontario or East of Halifax.

J. MALCOLM & SON 
St. George Ontario
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WHAT WOULD PLEASE 
YOUR CUSTOMERS 

WOULD PLEASE YOU
PATERSON’S WORCES 
TERSHIRE SAUCE
makes the plainest fare 
appetizing, and makes 
delightful to the palate 
the flavor of Fish, Meat 
Stews, Soups, Gravies,
Curries, Salads, etc., and 
for this reason pleases so 
many.
Are you giving it a chance 
to piease your customers
and you?

rowat co.
GLASGOW. SCOTLAND

CANADIAN DISTRIBUTORS :
Snowdon * Ebbill. 325 Corisline Building. Montreal. Quebec Ontario. 
Manitoba and the Northwest: K. K. Warren. Halilas. N S.: 

J. A. Tilton. St. John. N.B. : C. E. Jarvis <s Co.. Vancouver. B.C.

ms

wtersonamm
*WTâC9.âern

OAMoam

The Hall-Mark of Sardine 
Superiority

•y Special royal permissiez

BRAND

MADE
STAVANGER
FAMOUS

ÎT THE 

™*T

The sardine lover is one 
of the most particular 
customers you have. 
This is a demonstrated 
fact, ami the sale of a 
poor quality article will 
have the effect of driv
ing such a customer 
from your store.
“KING OSCAR" on 
your sardines is a real 
insurance against dis
satisfied patrons.
You can’t afford to take 
chances — stock “King 
Oscar’’ Sardines and 
you are sure of the fin
est, uniform sardines, 
carefully packed in pure 
olive oil. Get them from 
your wholesaler.

INSIST ON “ KINO OSCAR ” BRAND.

CANADIAN AQENTS

J. W. Blckle & Greening
(J. A. MndsrsonJ

Hamilton, - Ontario

A Fish Five Minutes 
from the Water

cannot have a more real sea flavor
than do the Brunswick Brand Sea 
Foods.
The flavor is retained by the em
ployment of the latest and most 
modern methods of preparing and 
parking—immediately after the 
fish comes from the water. '

-^^£Sr
ALHuil.

SARDINES IN 01»

£mZL'U.’mx
BUCK 5 NkrbOvr.

n a

Brunswick Brand Sardines in oil, 
one of our leaders, is holding the 
foremost place among Canadian 
packed sardines. They sell at a 
moderate price and pay a good 
profit.
Our years of experience and large 
modern factories enable ns to turn 
out -ÿ«i foods as nearly perfect as 
can lie made.
Our supplies are the choice of fish- 
ernA-n’s catches, caught in the 
neighborhood of our factories. 
Known and appreciated all -over 
Canada.

Our Chief Sellers
*4 Oil Sardines Kippered Herring
*/4 Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams
(oval and round tins) Scallops

CONNORS BROS., Limited
Black’. Harbor. N.B.

AGENTS—Grant. Oxley A Co.. Halifax. NS.: J. L. 
Lovltt. Yarmouth. N.S. ; Buvbauaii & Ahern. Quebec. 
P.Q. ; Leonard Bros.. Montreal. 1\Q. ; A. W Unhand. 
Ottawa. Ont. : A. E. Richard. A Co.. Hamilton. Ont.: 
J. Harley Brown, London. Ont. ; C. de Carteret. King
ston. Ont.; James Haywood. Toronto. Ont.; Char Dun
can. Winnipeg. Man.; Shallcrue*. Macaulay Co.. Calgary. 
Alta. ; Johnson A Yockney. Edmonton. Alta. ; Shallcroge, 
Macaulay Co.. Vancouver and Victoria. B.C.
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Laurentia 
Non-

Perishable 
Milk is an 

Absolute 
Necessity

The only milk that will fill the one great need—
As a reserve milk in the cupboard.

To meet the unforeseen demand.

Such as times :—
When there is no other milk to be had.
When milk is sour or frozen.
Failure or delay in the morning delivery.
Unexpected company or cooking needs.
On Sundays and Holidays.
Before and after store hours.
During inclement weather and no one to send.

Bought from your dealer by the bottle or case, a few 
bottles always in reserve, on the pantry shelf, like any other 
household staple, such as raisins, spices, sugar, salt, flavor
ings, vinegar and other bottled foods, there should be no more 
milk trouble or waste.

The LAURENTIA MILK CO., Ltd.
371 Queen Street West, Toronto, Ont.

Telephone—Adelaide 2760

ANTI-DUST
“The powder that makes microbes impossible”

SWEEPING POWDERM5CI
jj I i ham u factual{Stmm

If you are not stocking Anti-Dust—
You are missing A SELLER

If you arc overlooking Anti-Dust—
You are losing PROFIT

Needed In every home 
Needed In every etore 
Needed all the year

We have a fine props- 
aitlon for Weatern 
Agente.

Sapho Mnfg. Co., Ltd., Montreal
ONTARIO AGENTS:

MacLaren Imperial Cheese Co., Limited, Toronto
Quebec City: W. Rousseau, St. Joseph St.

Trade

QUINQUINOL
The Original Stock Food

Has the recommendation of 
the Minister of Agriculture. 
Has been awarded three di
plomas. "
Packed in artistically fin
ished tins.
Can’t spoil.

We want one dealer in 
each town to handle this 
high-class line. Make this 
a lever towards securing 
all the farmer’s trade.

50 Per Cent. Profit Guaranteed

QUINQUINOL STOCK FOOD CO.
69 St. Timothee St., Montreal

Mark

Think It Over!
Isn’t it worth while to handle a line that the 
women want? Such a line is

Black Knight Stove Polish
which produces a lasting jet black polish in the 
minimum of time and with the minimum of 
‘elbow grease.’
Moreover, there’s a ‘worth whilè’ margin of profit 
for you in selling ‘Black Knight.’

F. F. DALLEY CO., Limited
Hamilton, Canada Buffalo, U.S.A.
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Store Management-Complete
16 Fall-P-«e
Illustrate

Store

Coii'Pl,te

272 Pad..
Bound in Cloth

ABSOLUTELY NEW

ANOTHER NEW BOOK
BY

FRANK
FARRINGTON

A Companion Book to

Retail Advertising 
Complete

$1.00 POSTPAID
“Store Management- 

Complete’* tells all 
about the management 
of a store so that not 
only the greatest sales 
but the largest profit 
may be realized.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V.-THE 
STORE POUCY-What it
should be to hold trade. 
The money-back plan. 
Taking back goods. 
Meeting cut rates. 
Selling remnants. De
livering goods. Sub
stitution. Handling 
telephone calls. 
Courtesy. Rebating 
railroad fare. Courtesy 
to customers.

JUST PUBLISHED

Send us $1.00. Keep the book ten days and if it isn’t worth the 
price return it and get your money back.

TECHNICAL BOOK DEPARTMENT 
143-149 University Ave., - Toronto, Canada

Master Mason 
King George’s Navy

Two good brands of tobacco which you should 
see about this year. They are good enough to 
produce repeats and profitable enough to make 
the dollars come.

Maple Sugar Chewing Tobacco
is another of our lines which has become most 
popular. You should not have the slightest 
hesitation about stocking tobacco when you 
have lines like ours which are bound to please.

DROP A LINE

The Rock City Tobacco Co.
Quebec Winnipeg

Tackett’s
Orinoco

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

T#’V*0'

/■ *
I

TucHett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCKETT LIMITED
Hamilton. - Ont.

57



THE CANADIAN GROCER

m
CLASSIFIES ABVERTISIN6

FOR SALE
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BUSINESS FOR SALE—IN GOOD FRENCH 
town, six miles from Edmunston, N.B. Turn
over $15,000 to $20,000 a year among farm 
community. Write for particulars. H. U. 
Daigle. St. Jacques. N.B.

YOU NEED GINGER IN YOUR COLLECT 
ing letters, something to make them pro
duce desired effects. It takes time to deter
mine the brand of ginger to use in certain 
cases. If you secure some of my Collection 
Letters (typewritten) you would get better 
results and have more time to devote to 
other important matters. By the way. how 
about Typewriter ribbons ? S. Branneu, Jr.. 
Fredericton, N.B

ANCHOVY ESSENCE — HIGHEST GRADE 
quality, exquisite flavor and magnificent 
color, warranted genuine and pure, price 70 
cents per English Imperial gallon net f.o.b. 
London. In free barrels. Terms cash after in
spection of goods in the Dominion. Write 
for samples to the packers, J. W. Wiltshire 
A Co.. 50 Zetland Street, Poplar. London, 
England.

ENGLISH SAUCES — SHIPPED IN FREE 
casks. Quality, purity and your satisfaction 
guaranteed. “Worcester,’* 35 to 50 cents 
“Mushroom Ketchup,” real, 60 cents and 1 
dollar; “Ketchup” at 30 cents ; also “Harvey.* 
“Reading" and other kinds at equally low 
prices. English gallons. F.O.B. London. 
Samples gratis on application to J. W. Wilt 
shire & Co., 56 Zetland Street, Poplar, Lon 
don, Eng.

MISCELLANEOUS
ACCURATE COST KEEPING IS EASY IF 
you have a Dey Coat Keeper. It automati
cally records actual time spent on each opera
tion down to the decimal fraction of an hour. 
Several operations of jobs can be recorded on 
one card. For small firms we recommend 
this as an excellent combination—employes’ 
time register and cost keeper. Whether you 
employ a few or hundreds of hands we can 
supply you with a machine suited to your 
requirements. Write for catalogue. Inter
national Time Recording Company of Canada, 
Limited. Office and factory, 29 Alice Street, 
Toronto.
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill in the 
province. T. H. Squire, Queensboro, Ont., 
solicits your orders.
BUSINESS-GETTING TYPEWRITTEN LET 
ters and real printing can be quickly and 
easily turned out by the Multigraph in your 
own office—actual typewriting for letter- 
forms, real printing for stationery and ad
vertising. saving 25% to 75% of average an
nual printing cost. American Multigraph 
Sales Co;, Limited, 129 Bay St., Toronto. 
COPELAND - CHATTERSON SYSTEMS - 
Short, simple. Adapted to all classes of busi
ness. The Copeland-Chattersou C#., Limited. 
Toronto and Ottawa.
COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut duplicating 
and triplicating counter check books, and 
single carbon pads in all varieties. Dominion 
Register Oo., Ltd., Toronto.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send us samples of what you are 
using, we’ll send you prices that will in
terest you. Our holder, with patent carbon 
attachment, has no equal on the market. Sup
plies for binders and monthly account sys
tems. Business Systems, Limited, Manufac
turing Stationers, Toronto.
DOUBLE YOUR FLOOR SPACE. AN OTIS 
Fensom hand-power elevator will double your 
floor space, enable you to use that upper floor, 
either as stock room or as extra selling space, 
at the same time * increasing space on your 
ground floor. Costs only $70. Write for 
catalogue “B.” The Otis-Fensom Elevator 
Co., Traders Bank Building, Toronto, (tf)
EGRY BUSINESS SYSTEMS ARE DEVISED 
to suit every department of every business. 
They are labor and time savers. Produce re
sults up to the requirements of merchants 
and manufacturers. Inquire from our near
est office. Egry Register Co., Dayton, Ohio; 
123 Bay St.. Toronto; 258% Portage Ave., 
Winnipeg; 308 Richards St., Vancouver.

SITUATION VACANT
SALESMAN WANTED — BY MONTREAL 
house, to sell well established specialties to 
grocers in Eastern Ontario. Only high-grade 
men need apply. Applicant must state ex
perience, etc. Replies confidential. Apply 
Salesman, care of Canadian Grocer, Montreal.

MISCELLANEOUS
ADDING TYPEWRITERS WRITE, ADD OR 
subtract in one operation. Elliott-Fisber. 
Ltd., Room 314, Stair Building, Toronto.
FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere in Canada. 
MOORE’S NON - LEAKABLE FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the best remedy is to go to your 
stationer and purchase from him a Moore’s 
Non-Leakable Fountain Pen. This is the one 
pen that gives universal satisfaction, and it 
costs no more than you pay for one not as 
goad. Price $2.50 and upwards. W. J. Gage 
& Co., Limited, Toronto, sole agents for 
Canada.
MODERN FIREPROOF CONSTRUCTION — 
Our system of reinforced concrete work—as 
successfully used in many of Canada’s larg
est buildings—gives better results at lower 
cost. “A strong statement” you will say. 
Write us and let us prove our claims. That’s 
fair. Leach Concrete Co., Limited, 100 King 
St. West. Toronto.
PENS—THE VERY BEST PENS MADE ARE 
those manufactured by William Mitchell Pens, 
Limited, London, England. W. J. Gage & 
Co., Limited, Toronto, are sole agents for 
Canada. Ask your stationer for a toe assort
ed box of Mitchell’s Pens and find the pen 
to suit you.
THE "KALAMAZOO” LOOSE LEAF BINDER 
is the only binder that will bold just as many 
sheets as you actually require and no more. 
The back is flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros. & Rutter, Ltd., King and 
Spadina, Toronto. (tf)
YOU CAN BUY A REBUILT TYPEWRITER 
from us. We have about seventy-five type
writers of various makes, which we have re
built and which we will sell at $10.00. $15.00 
and $20.00 each. We have also a large stock 
of better rebuilts at slightly higher figures. 
Write for details. The Monarch Typewriter 
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.
725.000 LIVE MERCHANTS USE NATIONAL 
Cash Registers. We couldn’t sell them unless 
they saved people money. The National will 
guard your money too. Write us for proof. 
National Cash Register Company, 285 Yonge 
St., Toronto.

Are You Using 
Allison’s Coupon 
Books, or Losing 
Money, Which ?
You CAN’T handle 
credit customers 
WITHOUT losing 
money unless you 
DO use Allison 
Coupon Books.
Thousands of gro
cers all ore r 
America find It 
mighty profit - 
able to use 
them.

How They Work :
A man wants credit. You think be Is 
good. Give him a $10 00 Allison Cou
pon Book. Have him sign the receipt 
or note form In the front of the book, 
which you tear out and keep. Charge 
him with ten dollars—no trouble. When 
be buys a dime’s worth, tear off a ten- 
vent coupon, and so on until the book 
Is used up. Then he pays the $10.00 
and gets another book. No pass hooks, 
no charging, no lost time, no errors, 
no disputes—NO LOSS OF MONEY. 
ALLISON COUPON BOOKS are uni
versally recognized as the best.

For sale by the jobbing trade 
everywhere.

Manufactured by ALLISON COUPON 
CO., Indianapolis, Indiana

THE ORDERS FOR

ERMALINE
Cooking Bags
COME ROLLING IN 
ALL THE TIME

What share are you 
getting of this trade ?
Have you yet investi
gated this new system 
of cooking ?
Are you not willing to 
carry a line which is a 
sure money maker ?

Write for samples and 
Particulars to-day to

Edward Lloyd, Ltd.
508 Eastern Townships 

Bank Building

Montreal, Canada
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PIPES, TOBACCOS
All grades carried. \

CANADIAN LEAF A SPECIALTY.

J. A. FOREST - MONTREAL.

Goods Highest Quality
Price Always Right

That’s Our Policy.

COUVRETTE &SAURIOL
Wholesale Grocers - Montreal.

Business Opportunities
STORES FOR SALE, ETC.

V. DE LA RONDE.
14-16 McGill College Ate. - Montreal.

* COON SHOE POLISH

FAVORITE STOVE POLISH 
UNCLE SAM DRESSING.

You may carry the “other fellow’s" goods, 
but sooner or later you'll find the above 
are O.K.
Uncle 8am Dressing Co.. Lanoraie, P.Q.

WRITE TO
10 Garfield Chambers. Belfast, Ireland, 

for Sample Copy of the

Irish Grocer, Drug, Provision 
and General Trades' Journal

if you are interested in Irish trade.

COMTE’S COFFEES
Satisfy every user. Let’s tell yon why.

Address
144 St. Urban St. Montreal

When writing advertisers 
kindly mention having seen 
the advertisement in this paper

Iasist upon having them 
D. McDOUGALL * CO. Ltd., Glasgow, Scotland

VOL - PEEK
add» new life to old pot» and pans, etc. 
Bach mend only costs 2 cents. 100% pro
fit Big seller. Jobbers, write for dis
counts.
H. NAGLE CO., MONTREAL.

tTrkish delight
AND CHOCOLATES

The rery best that can be produced. Deli
cious confections thst sell. Write
ORIENTAL PRODUCE CO.. MONTREAL 

Ontario Agents:
MacLaren Imp. Cheese Co., Ltd., Toronto.

OLYMPIA
AND

BEN BEY CIGARS
Give the proper smoke.

Ed. Youngheart & Co., 
Montreal, P.Q.

CATSUP and PICKLES
Quality Superb.

Write now.

H. BOURQUE A FILS - MONTREAL

For Disinfectants of 
any kind

Write
MONTREAL GEBMICIDE. 

tee Celeste! Are.. - Meetrrel

SUCHARD’S COCOA
Yon want Quality Ceres all the time, Mr. 
Grocer. It will not pay yon to sell a tin 
on which you cannot rely. We ceo pr.v, 
beyond a doubt the high quality of 
Sucbard'e. Remember:—
gsehmrd'i. Baebard’a. Snehard'e.
FRANK L. BENEDICT * CO.. Mestresl

Agente.

AGENTS
If you want te handle three lines with a 
reputation, ask us about:

SISTER’S STARCH 
CHINESE LIQUID BLUE 
COOK’S PRIDE BARING POWDER 

De It New.
H. F. PACAUD « CO. (Reg.) Montreal.

FRUIT PULPS
Bitter Orange* and Peels
F. KESSELL A CO. 7-8, The Approach 

London Bridge, London. Eng.

STORE FIXTURES
Nothing like a fine, attractive showcase in 
the store.

We (am Please Yon.
Years of experience has made us capable.
8. MEUNIER A FILS, Me#»onneuwe. P.Q.

* . ENGLISH STILTON CHEESE 
", ; FOR CHRISTMAS TRADE
I I RIPE. FAT. BLUE MOULD CHEESE 
t R Write

ts
A. C. CHAPMAN

#3 Durocher Street, Montreal. 
The 1er, el Direct Importer of Stilton 

Ch.es. in the Domiuieo

AETNA BISCUIT CO.
Limited

MONTREAL
Are the people for High-class Biscuits and

Confectionery.

BAKE OVENS
Baking Decks ef Scotch 
Eire Brick. Sectional Steel 
Ovens thst can be placed 
anywhere.
Bread Racks. Proof Boxes. 
Pans and every necessity 
for the Bake Shop.

Write for Georroi Catalog
Tbs MAN If HI mi Ml MCI Cl. III. Irsatfarl CsssM

Writs us for Now Price List of

WINDSOR SALT
TORONTO SALT WORKS

TORONTO. ONT. GEO. J.CLIFF. Me

JAPANESE ORANGES
EARLY SHIPMENTS SELL BEST 

ORDER NOW. Wl *H ll Lowsif iirttl hit!

F. R. STEWART & CO.
Wholesale Fruit Merchants

VANCOUVER. B.C.

Your card in our MANUFACTURERS' 
AGENTS AND BROKERS’ DIREC- 
TOBY pages will keep you in touch 
with every manufacturer at home and 
abroad, who is looking for agents to 
represent him in Canada.

Many of the best British and for
eign agencies in Canada have been 
secured through the cards on these 
pages.

I
I
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market is over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parte of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer is 
at the disposal of firms wanting agents or of agents wanting agencies.

WESTERN PROVINCES. WESTERN PROVINCES—Continued. ONTARIO—Continued.

DISTRIBUTORS,LIMITED
P. O. Drawer 99 

EDMONTON, ALBERTA. 
Manufacturers’ Agents, Commission 

Merchants, Warehousemen.
Track connection with all Railroads.

ONTARIO.

MARITIME PROVINCES.

G. C. WARREN
Box lose, Regina

IMPORTER, WHOLESALE 
BROKER and MANUFACTURERS’ 

AGENT
Trade Established 12 Tears. 

Domestic & Foreign Agencies Solicited.

H. G. SPURGEON
WINNIPEG

Wholesale Broker and Manufacturers' 
Agent

Canadian, British and Foreign Agencies 
Solicited.

230 Chambers of Commerce.
P.O. Box 1812.

THE WESTERN BROKERAGE & MANUFACT
URER’S DISTRIBUTING CO. 

Commission Brokers, Customs Brokers 
and Manufacturers Agents, Shipments 
stored and distributed, Bonded ware
house In connection. Your business 
solicited.
222 Ninth Ave. West - Calgary, Alta.

RUTTAN & CHIPMAN
WHOLESALE GROCERY BROKERS 

and
MANUFACTURERS’ AGENTS 
Fort Garry Court, Main Street.

Winnipeg - Canada

The J. J. TOMLINSON CO.
WINNIPEG

Wholesale Grocery Brokers.
Office snd Track Warehouse,

82 Alexander St. E.
Correspondence solicited on domestic 
snd foreign lines.

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and 5th St.

EDMONTON - ALBERTA 
Importers and Manufacturers’ Agents
We specialize in Biscuits and Candies 

We are still open for a few good Agencies

WATSON & TRUESDALE
Wholesale Commission Brokers and 

Manufacturer»' Agent»
WINNIPEG - MAN.

Domestic and Foreign Agencies 
Solicited.

Secure our prices for
Crystal and Muscavado 

Raw Sugars
before purchasing

LIND BROKERAGE CO.
49 Wellington St. East - Toronto

Wholesale Manufacturers’ Agents and Com
mission Biokers

WINNIPEG, MAN.
Covering Manitoba. Saskatchewan and Alberta. 
We can give special attention to a few more 
first class lines. Domestic and Foreigh agencies 

solicited.

JOHN J. GILMOR & CO

W. G. PATRICK & CO.
Manufacturer!’ Agents 

and
Importers

77 York St. - Toronto

W.G. A. LAMBE & CO
TORONTO

Grocery Brokers and Agents. 
Established 1885.

FRANK H. WILEY
WHOLESALE COMMISSION MERCHANT 

snd
GROCERY BROKER

757-759 Henry Ave., WINNIPEG

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchants, Cus
toms Brokers snd Manufacturers’ 
Agents. Cars Distributed, Warehoused 
end Forwarded. Warehouse on Transfer 
Track. Business solicited. Our position 
Is yonr opportunity.
Saskatoon - Western Canada

W. S. CLAWSON & CO.
Manufacturers Agents and 

Grocery Brokers 
Warehousemen

ST. JOHN, N. B.
Open for a few more 0rst-class lines.

MacLaren Imperial Cheese
Co. Limited

DEPARTMENT AGENCY
Agents for Grocers" Specialties and Whole

sale Grocery Brokers

TORONTO. Ont. DETROIT. Mich.

ESCOTT & HARMER
Successors to W. H. ESCOTT 00.

WHOLESALE GROCERY 
BROKERS, COMMISSION MER

CHANTS and MANUFACTURERS’ 
AGENTS

OFFICES:-
Winnipeg, Regina, Calgary, 

and Edmonton

WHEN IN THE MARKET FOR
Split Peas 

Split Lentils 
White Beans

or
Evaporated FApples

Wire
NORMAN D. McPHIE
Wholesale Grocery Broker

27 Federal Life Bldg., Hamilton, Ont, 
Established 1803

“When in the market
for EVAPORATED APPLES, 
or GREEN APPLES, by the

carload wire us.”

W. H. MILLMAN & SONS
Wholesale Grocery Brokers 

Toronto, Ont.

Manufacturers and Buyers of Dried, 
Evaporated and Canned Apples.

Ingersoll, ... - Ontario
Established 1886.

O. E. Robinson & Co

THE MARSHALL 
BROKERAGE COMPANY

67 Dunda» St.. LONDON, ONT.
Wholesale Grocery Brokers. Fully 
equipped to act as agents for Brit
ish, American and Canadian grocery 
lines. WRITE US.
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Manufacturers' Agents and Brokers’ Directory
(Continued.)

Maritime Provinces Continued.

C. E. CREIGHTON & SON
Brokers end Commission Merchants, 
Manufacturers* and Millers* Agents.

HALIFAX. NOVA SCOTIA.
Domestic and Foreign Agencies Solicited.

NEWFOUNDLAND.

T. A. MACNAB & CO.
6T. JOHN'S - NEWFOUNDLAND 

MANUFACTCKBB8' AGENTS
and COMMISSION MEBCHANT6 

Importer, and exporter,. Prompt ,,d 
careful attention to all bnelneee. High 
eat Canadian and foreign reference». 
Cable addreae: “Macnab, 8t. John’e. 
Code»; A, B, C, Stk edition, and private.

BBITISH COLUMBIA.

McLEOD & CLARKSON
Manufacturers' Agents and Wholesale 

Commission Agents 
•5Î-6 Gamble 8t., Vancouver, B.C.

Cas give strict attention to a few first-class 
Grocery Agencies. Highest References.

QUEBEC.

L. EMILE GABOURY
Maoalactarera' Afent and Commission Merchant

235 St. John St., QUEBEC. CAN. 
Correspondence solicited with brokers 
or manufacturers looking for a reliable 
representative. Can furnish best of 
references.

When writing advertisers 
kindly mention having seen 
the advertisement in this paper

SHIP YOUR CARS TO
FERGUSON S SIDING

Cars continually loading for all cities in the West and Northwest.
Inland Revenue and Customs Bonds.

Our siding is on Q.T.P. and C.N.R., inter-switching with C.P.R. and Midland 
Railway. Cars distributed carefully.

FERGUSON BROS., Warehouseman,
123 Bannatyne Ave., WINNIPEG, Can.

We have records in our vaults covering ten years’ satisfactory service.

Every Merchant who handles—
Mathieu’s Nervine Powders

MATHIEU'8

NERVINE POWDERS
Fsr Headache aad Neuralgia

18 Powders /or 25cgnt*

is a specific in all forms of colds.

knows that they sell themselves. 
So effective are they In all vases 
of headaches that when once tried 
they are immediately recommend
ed. Every merchant can with 
perfect safety recommend 
Mathieu’s Nervine Powders as a 
perfectly safe and harmless rem
edy in all cases of headaches. Any 
merchant may try Mathieu’s Ner
vine Powders at our expense, as 
per coupon attached. Mathieu $ 
Syrup of Tar and Cod Liver Oil

The
J. L. MATHIEU CO.

Proprietors

Sherbrooke, P.Q.

Please send regular box of Mathieu*» Nervi** 
I Powders to the following address •

I With (Name of firm).................... ........................

I Oily or town...................... .......... Prov..................

TWO CENTS PER WORD
You can talk across the continent for two cents per word

One of the most successful re
tailers of late years says: “When 
a firm advertises in trade papers it 
is getting into good company. As 
I pick up one of a dozen of these 
periodicals here in my office, and 
glance through it, I find that the 
best people, the successful firms, 
are represented in such a way as to 
reflect their importance in the 
trade.’*

ESTABLISHED 1849

BRADSTREET’S
Offices Throughout the Civilized World

OFFICES IN CANADA :
Calgary, Alta. I Vancouver. B.C. 
Edmonton. Alta. Hamilton, Oat. 
Halifax, N.8. Montreal. Qm*.
London, Ont. Quebec, Qûe
Ottawa, Ont. I Toronto, O-L 
Bt. John. NB. I Winnipeg. Man.

Revelation gained by long years of vigoreee. 
eoneeienttous and encceeelel work.

TBOiis c. nviN«,
TORONTO

DO YOU SELL

MAPLEINE
The otiginal flavoring 

similar to maple but not 
a substitute for maple.

It fills a long felt want.
Order of your jobber, or

Fredarlek t. Robion Co.. 
25 From Si L Toronto.

Muon 4 Hickey. Wlanlpeg

TheCruciHtMfg.Ce.
SEATTLE WASH.

When writing advertisers, kindly
mention having seen the ad. in this 
paper.

Hfâ with a WANT AD. in this paper j&3e
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L. & B.
BANNER BRAND 

JAMS AND JELLIES
Stand at the very top for high-quality, 

quick selling ahd profitableness in fresh 
fruit products. Most aggressive dealers 

know that profitableness in Jams and Jellies 
depends on certain essentials. These are: deli

cious, fresh, full fruit flavored goods, the kind that 
make repeat sales and the kind with a reasonable 

price. L. &. B. Banner Brand fills these essentials 
to the letter, which explains why they are so popu

lar with the majority.

LINDNER & BENNER
291 ARTHUR ST., - Phone Park 2985 - TORONTO

REPRESENTATIVES:
Laing Brothers, Wholesale Grocers, Winnipeg, Manitoba 

The Amos B. Gordon Co., Toronto, Ont.
Escott & Harmer, Alta.

Grocery Advertising
has made Fortunes

for the retailer who has used the ads. published 
in this remarkable book. They are not clever 
nonsensical ads; nor are they fanciful freaks. The 
selling phrases and descriptive advertising matter 
in this book cover every article sold by the 
grocer in practical, profit-pulling language.

GROCERY'
ADVERTISING«y
WILLIAM BORSODI

The book is divided 
into departments, 
making it a simple 
matter to prepare a 
good ad.

Grocery Advertising is a book you have been 
looking for it gives you the fruits of nineteen 
years’ practical advertising.

PRICE POSTPAID $2.00
TECHNICAL BOOK DEPARTMENT 
MacLean Pub. Co., 143-149 University Ave., Toronto

Dried Fruits
Full assortment Thousands of assort-
just arrived ed packages as
including : following:

CLEANED CURRANTS.
36 1 lb. pckgs. to case. Loose 25 & 50 lb. bxs.

VALENCIA RAISINS.
4 Crs. Layers, 28 lbs. F. O. S., 28 lbs. 
FINEST SELECTED, 7 lb. and 28 lb. bxs.

CLEANED SULTANA RAISINS.
In 1 lb. pkgs. Loose 25 and 50 lb. boxes.

MALAGA TABLE RAISINS.
“Conqueror,” “Princess,” Countess,” 

“Empress,” “Duchess.”
In 1 lb. Bundles, 5% and 22 lb. boxes.
CALIFORNIA MUSCATEL RAISINS.

3 and 4 crowns, in 50 lb. boxes. 
“Choice” and “Fancy” seeded, in 12 and 

16 oz. pkgs.
“Seedless,” in 12 oz. pkgs.
CALIFORNIA PRUNES.

25 lb. boxes. Size from 30-40 to 90-100.
Golden “HALLOWEEN” Dates.

30 1 lb. pkgs. to case. Loose 50 lb. boxes.
PEELS.

Lemon, Orange and Citron, in 7 lb. boxes.
EVAPORATED FRUITS.

Apples, in 25 and 50 lb. boxes.
Apricots, Pears, Peaches, etc., etc., in 25 lb. 

boxes.
FIGS.

LAYER, in 12 oz., 16 oz. and 10 oz.
GLOVES, UMBRELLA and SQUARE 

BOXES.
Natural in Bags and Matts.

Send your orders at once, you will be sure 
of satisfaction.

Write, Phone or Wire:

Laporte, Martin & Cie.
Limitée

Tel. M. 3766 568 St. Paul Street
Montreal
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Aetna Biscuit Co.................................. 59
Allison Coupon Co.............................. 5d
Aylmer Con. Milk Co......................... 4

Babbitt. Inc., B. T.............................. flT
Balfuur-Smye At Co............................... 16
Benedict, F. L....................................... 69
Bickle, J. W., At Greening ............. 55
Borden Condensed Milk Co............ 3
Borgeu, C., Backing Co...................... 19
Bourque At Son, H............................... 59
Bradstreets ............................................. 61
Brantford Oven At Back Co., Ltd. 59

Cairns A Sons, Alexander ..............  21
Canadian Cocoanut Co......................... 50
Canadian Salt Co.................................. 12
Cane & Sons, Wm................................ 16
Chapman, A. C...................................... 59
Cbaput Fils & Cie..................... 44
< 'hase At Sanborn ............................... 23
Chisholm Milling Co............................ 57
< ’hivers & Sons. Ltd............................. 11
Church At Dwight ............................... 12
Clark, W.....................Outside front cover
Clawson. W. S., & Co...................... 60
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Continental Bag At Paper Co..........  17
Connecticut Oyster Co......................... 15
< 'onnors Bros...........................................  56
Couvrette & Saureol ........................... 59
Crescent Mfg. Co...................................  61
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Crothers, XV. J....................................... 14

Dailey, F. F., Co................................  56
De La Rond. V................................... 59
Distributors, Ltd................................... 68
Dominion Cannera, Ltd....................... 5
Dominion Match Co............................ 8
Dominion Salt Co............................... ID
Dominion Register Co.......................... 43
Downey, W. P...................................... 48
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Ellis Bros...............................................  48
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Epps, Jas. ...........................................  52
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Estabrooks Co., Ltd., T. 11............ 6
Eureka Refrigviator Co...................... 21
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F
Fvaiman, F. XV., Co.......................  43
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Ferguson Bros........................................ 61
Forest. J. A.......................................... 69
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O
Gaboury, L. Emile .......................... 61
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Gorman. Eckert At Co...................... 6
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Kilgour Bros.........
Kingery Mfg. Co.

L
Labreque At Pellerin ....................... 64
La Société de Riga .......................... 18
Lascclles de Mercado ...................... IT
I. am be. XV. G. A................................ 60
Laporte, Martin Ac Cie..................... 62
Laurentia Milk .................... ... 56
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Lemon Bros...........................................  41

Lind Brokerage .................................. 60
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Nelson Hale .........................................  14
Nicholson X Bain ............... 47
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North Atlantic Fisheries. • Ltd. 7

O
Oriental Pm luce Co. .... ... 59

P
Pacaud, H. F.................................... ,9
Paterson. R. At Sons ........ 19
Patrick St Co. XV. G. ............ 63
Peek Frean X Co.. Ltd. 9
Pickford X Black .............. 52
Pink. Limites 1 K. XT. 7
Piqua Bracket Co........................ 17

«
Quinquinol Slock Food Co. 56

E
Ku hards Puie Soap Co........... ......... 4
Robinson X Co.. O. E. 60
Rock City Tobacco Co.............. 57
Rowat X Co. ............  5*
Royal Baking Powder ................ 47
Ruttan X Chipmau .....................  •,->

6
St. Lawrence Sugar Kt lining Co... 17 
St. Vint eut Arrowroot Growers X

............ ............... 56
Sanitary Can Co. . 
Smith X Shipi-t 1 
Smith h D. t

............................ 19
........... 52

.......................... 19
So dean. Ltd. ... ........... 50
3purgt.il U. G. ........................... 60
StevensJ Heninr ... 
Stewart 1 X Co.. F. R........................  59

............................ 52
Symingtbo. Thus.

\ T
Tees X llersse. Ltd. ........................ 13
Tipin t. Jtrthur l*. X Co. ............. I
Thome X Oou, Ltd.. Henry ....... ti
Tomlinson Co., The J. J. ............. 60
Toronto Salt Works..............................59
Tackett. Limited ....   57

V
i'ncle Sam Dressing Co. ......... 59

Wagslaffe. Ltd...................................... 2
Walker Bin X .'store Fixture Co.. 3 
Walker. Hugh. X Son 43
Warrtn. G. C.............. 60
Watson X Tmestlale ....................... 60
Wellington Mills .......................... 52
XVestem Brokerage Mfg. Dis. Co 60
Western Distributors. Ltd. ............ 60
Wvthey. J. U.. Ltd.............. 43
WhiU X Co.   49
White Swan Spin X Cereals, Ltd.. II
Wiley, F. If.................................................  GO
Wood* X Co.. XValter .......  37
Woodruff X Edward.» >4

T
Vi-uughtait X Co.. Ltd.. El........... 59

New 19

FIRST ARRIVAL OF

Acme^'\
N. Braid

Registered

12 Shelled Bordeaux Walnuts
For November First Delivery

We can also quote you interesting prices on

No. 1 Broken Walnut Pieces. No. 1 Bordeaux Halves.
No. 1 Chabert Halves.

w,
Toronto

G. Patrick & Co., Limited
IMPORTERS

Montreal Winnipeg Vancouver

CL-
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NO WOOD TO WARP—NO 
JOINTS TO COME APART

No Dirt 
Can Lodge 

in the 
‘All-Metal’

Meakin’s
Sanitary Washboards
are strictly sanitary, all-metal con
struction and because of their many 
practical and excellent features they 
appeal strongly to every woman 
who has used the old style. They sell 
on sight.

No nails or worn edged metal fac
ing. It’s all in one piece. Write 
for particulars and prices.

Meakins & Sons
Hamilton Ontario

TRY
“KING” COMPOUND

JAM
After all it is only fair that you should 
place a small trial order with us. We 
have pointed out that King Brand Jams 
are the highest quality, and a test on your 
part will prove it.
Can be had either in glass carton, or pail, 
and w'ill please even the “hard to please,” 
that’s a lot.
We want an Ontario Agent.

Labrecque & Pellerin, Montreal
AGENTS :

John J. Gilmor & Co. J. Hunter White
Winnipeg St. John, N.B.

Place |Your Christmas 
Window in the Contest
Again this year The Canadian Grocer will have a 
Christmas window competition open to grocers and 
their clerks. When you have your best window in 
shape, have it photographed and entered in the race, 
it may be in the money.
Selling Power, Attractiveness and Originality
will be the bases of judgment. Windows must be 
dressed with Christmas goods and arranged entirely 
by dealer or clerks.
Photographs must be mailed before December 31. See 
that photographer gets good picture and give descrip
tion of the window when sending photograph.

The Prizes
Towns and Cities over 10,000 Population.
1st.................................................................. $5.00
2nd................................................................... 3.00
3rd 2.00

Centres under 10,000 Population.
1st
2nd
3rd

$5.00
3.00
2.00

The Christmas Ad.-Writing Contest
For the best Christmas newspaper advertisement sub
mitted by the end of year The Grocer will give a 
prize of $3.00; to the second best, $2.00. Clip it from 
the newspaper and briefly outline your opinions con
cerning advertising and its advantages.

ADDBESS:

The Editor, THE CANADIAN GROCER
143-149 University Avenue, Toronto
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One FLAG 

One NAVY 

One SAUCE

HOLBROOKS
^ If you have any call for a high grade Worcestershire 
Sauce, all you need is Holbrooks.

<1 It is made in the largest Worcestershire Sauce factory 
in the world and matured like old wine.

t[ Low priced, rank and tasteless Sauces may attract 
the cheap bargain-hunting trade, but is it worth while?

y It pays us to advertise it and it will pay you to 
push it. The margin s good.

HOLBROOKS LIMITED
of Birmingham, England

General Offices for Canada and U.S.A.,
Manager, H. Gilbert Nobbs

TORONTO. ONT.

1
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ENTERPRISE

It is best to consider well, in buying a coffee mill for 
your store, whether there is character under the bril
liant finish—whether the machine will do the work 
perfectly and continue to do it. That is what

Enterprise Accuracy 
and Enterprise Quality 

are in These 
Coffee Mills

Coffee Mills 
are made to do. Enterprise Mills are made under our own patents. Expert mechanics 
make every part. The grinding system gives absolutely uniform, perfect results. There 
is no crushing of the coffee, but yn even grind to the fineness you want—every time.

All parts interchangeable. And under our system of manufacture, there cannot be 
the deviation of the thousandth part of an inch. Replace a part next year—ten years 
from now—and it fits exactly. Strong, staunch, grinders guaranteed equal to steel do 
the work evenly and perfectly. New grinders can lx; put 
in your machine at low cost. The easies 
machines made. Better to be sure of goo< 
service—first of all. The name Enterprise it 
antee of both. Let us send you catalogue s 
the line of Enterprise machines many st\ 
and electric power.

There is a maximum service in E 
PRISE Meat and Food Choppers. T 
right cutting principle — four-blade 
knife revolving against the inner surfz 
perforated steel plate. Cuts like she

The Enterprise Mfg. Co. of P

21 Murray St. 176 North Dearborn St. 630 Golden Gate
New York Chicago San Francisco,

Patented Hardware Specialties

Philadelphia, U.S.A.


