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For Preserving, Push

Extra Granulated
SUGAR

2-1b. and 5-lb.
SEALED
CARTONS

20-1b., 50-lb. and
100-Ib.
CLOTH BAGS

Now that the preserving seasonis at
hand, with its heavy demand for sugar,
impress on your customers the import-
ance of using only the wvery -best,
REDPATH Extra Granulated.

The improvement in the quality of
their canned fruits, jellies and jams
which is sure to follow the use of
REDPATH Sugar, will encourage
them to buy more fruit and more sugar
from you.

Thus you will be doing them a real
service, which will react favorably on
your own business, if you fill their sugar
orders with REDPATH Extra Granu-
lated in Original Packages—2-1b. and
5-1b. Sealed Cartoons and 20-1b., 50-1b.
and 100-1b. Cloth Bags.

Canada Sugar Refining

Co. - - Limited
MONTREAL
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THREE VERY PoPuLAR Biscuits

P.F SHORTCAKE GOLDEN PUFF PAT-A-CAKE (reg'd)

Delicious shortbread biscuits. Very light and flaky. Dainty shortbread squares.
About 32 to pound. About 42 to pound. About 60 to pound.
About 325,000,000 sold first year. Over 425,000,000 sold in one year.

AGENTS : British Colml:‘lhla-—'l:ecmH. M;_lkincCo.. lémited, Vancouver.
Winnipeg—Ruttan man, Fort Garry Court, Winni .
Toronto—The Harry Horne Co.', 309 and 311 King St. J:o't, Toronto.
Ottawa and Eastern Canada—Frank L. Benedict & Co., Read
Building 45 St. Alexander St., Montreal.

PEEK, FREAN & CO., Limited, Biscuit Manufacturers

LONDON - ENGLAND

ONE DOZEN SIZE TWO DOZEN SIZE

Each Broken Egg Costs You As Much As A Safely
Delivered One, But—YOU DON'T GET PAID FOR IT

STAR EGG CARRIERS AND TRAYS

Will stop this breakage, prevent miscounts, and will save you time and labor. These features will not
only ﬁ‘qfor the installation of STAR EGG CARRIERS AND TRAYS, but will guarantee you EGG
PROFITS.

STAR EGG CARRIER DIVISIONS cost but little, and being renewed occasionally, will keep your
STAR EGG CARRIERS at the top-notch of efficiency.

Our booklet called “SAFE EGG DELIVERY,” explains the economy of the STAR system fully. May
we send it to you?

IF YOUR JOBBER CANNOT SUPPLY YOU, WE WILL.

Star Egg Carrier and Tray Mfg. Co.
1500 Jay Street, Rouchester, N. Y., U. S. A.
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Who Wants to be
a Camel 2

It is a well-known truism that a camel can go eight °
days without a drink. Nature does not allow human-
ity such a lengthy space between drinks. To drink
often is the demand of nature—and what drink is
more delicious and refreshing than ‘‘Stower’s’ juice
of the Lime Fruit—the drink that keeps the blood
and digestive organs in excellent state.

s “STOWERS”
Lime Juice Cordial

The King

is prepared from the freshly squeezed juice of the
Lime Fruit with every impurity carefully removed
It will not ferment and is sweetened with the best
refined sugar.

As Supplied

To The British House The grocer is the man to supply the demand for thirst
of Commons quencher, especially during the hot sumraer season
Stower’s Lime Juice Cordial should be the leader of

every grocer who is desirous of having all the busi-
ness that should come his way.

Artﬁar P. Tipper & Company
Agents

Montreal Toronte
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Canadian Grocers Find

- Welch’s

Grape Juice
A Profitable Business Builder

From the very first day you put Welch’s utmost purity in its production—that’s
Grape Juice on sale you will find that it why it has met with public favor from
is a ‘‘Repeat order’’ article—it is proving the very start.

profitable to all Canadian grocers who Now is the time to stock ‘‘Weleh’s’’'—
push its sale. we furnish, free of charge, attention-
Welch’s is the standard—we have always compelling, attractive display advertising
insisted on the highest quality and the to all dealers who push ‘‘Welch’s.”’

*| Write to-day for prices and names of Canadian distributors.

The Welch Grape Juice Company, Westfield, N.Y., US.A.

£ ?;-ﬂsxww‘;g%}:ﬁgst}ww;‘\vut&w\ 'f' - @bl S
SR R u;&fﬁ&f-’. - 2o i YAy

——this is the package that
gets the trade and holds it!

Gets the trade,because the great volume of newspaper and out-
door advertising we are doing is constantly creating new business
of the better class, and

Holds the trade, beause in all this world there is no better, tastier,
more easily digestible, or more nourishing breakfast food than

FORC

TOASTED WHEAT FLAKES

Whole wheat flakes, cooked with barley malt, rolled, baked and toasted
to a delicious cri‘pncus.

Made by the H-O Co., Hamilton
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ORDEN

BRANDS

The name BORDEN’S is a strong guarantee NI | Borden Mllk Co" lelted |

in the sale of milk products. 3 < ‘ ‘“‘Leaders of Quality”’
Dealers stocking these brands are catering to o\ " s MONTREAL

the demands of the general public, thereby

adding prestige to their business. Bramch Offics No, 2 Atcade Dalliing

Vancouver, B.C.
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Are
You
Searching

For

A High Class

Lemonade Powder

ROSENHEIM & JONAS I
oo \
MONTREAL

THE
MOSTPRACTICAL THING
FOR EVENING PARTIES

AND FAMILY USE

Here it is. MESSINA is the Brand.
There is a lemony nip with this
drink that is not noticeable with
others, which is one of many reasons
why it is the recognized leader on
the market to-day.

Sound profit for you, besides the ut-
most courtesy from the manu-
facturers.

Let us hear from you.

Correspondence from Western Agents
Invited.

HENRI JONAS & CO.

MONTREAL

RED RIDING HOOD BRAND

Samples and Prices from

Maritime Provinces, Quebec, Manitoba, Saskatchewan
and Alberta—W. H. Dunn, 396 St. Paul Btreet,
Montreal.
Toronto—Lind Brokerage Co., 47 Wellington St. E.
Ottawa—E. M. Lerner & Sons, 11 York Btreet.
British Columbia and Yukon—Kirkland & Rose, 312
Water Btreet, Vancouver.

YOU CANJSAVE ONE DOLLAR A CASE

by placing your order for

CHIVERS’ PURE ENGLISH
JAMS, ETC.

with us now:—

On all orders received for this line up to the 15th
June, when our special introductory offer expires,
we will give the special introductory prices.

Chivers’ Pure Strawberry $2.00 doz.
Chivers’ Pure Raspberry $2.00 doz.
Chivers' Pure English Orange

Marmalade $1.65 doz.

4 doz. cases

We have other sizes, 2s, 58 and 7s.

You should drop us a card for our rebuilding sale
prices on many lines. Our CANNED SALMON
SPECIAL has brought us many orders.

Fenwick, Hendry & Co.
Wholesale Manufacturing Grocers
Kingston, Ontario
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GETTING THE BAKED
BEAN BUSINESS

Dear Sirs;—

Did yi'ou ever try a counter
display of ‘‘Simecoe’’ Baked
Beans, opening a fresh can for

sampling purposes each day? |

The profit is certainly worth
while.

You see, it’s like this, the
kitchen stoves are being ‘‘let
out’’ now, and plain, economi-
cal foods are being bought. It’s
up to you to meet the condi-
tion. The principle of meeting
this condition in business is at
the bottom of all store success.

The housekeeper is in a re-
ceptive mood—she walks up
to your counter — sees your
display of those wholesome,
appetizing ‘‘Simecoe’’ Baked
Beans. The suggestion is im-
mediately telegraphed to her
brain, ‘‘Baked Beans means
less kitchen drudgery and re-
duced cost of living.”” Address-
ing you she says, ‘‘Just the
very thing, thank you for the
suggestion. I will take a can,
please.”

Here’s the psyschological |

moment for you: ‘“Just one
can? Certainly, certainly, but
if you buy six cans you save so
much and you have a meal al-
ways ready.”” So if you are a
good salesman, you have sold
her not one can, but six.
‘‘Simcoe’’ Baked Beans, you
will notice, are carefully hand
picked. There are no stones
or gritty substances in these
Beans. Note the uniform size

of the Beans and the flavor of

same.

To ensure satisfaction, to
your customers, be sure they
are ‘‘Simcoe’’ Baked Beans,

Advertising matter that will
inerease sales supplied upon
request.

Yours truly

Dominion Canners Ltd.

THE CANADIAN GROCER

A strong link

in the chain of

business

“SIMCOE”
BAKED BEANS
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What is

More
Delicious

Than
E.D.S.
Raspberry
Vinegar?

Especially in hot weather when
thirsting appetites are ever seek-
ing that beverage that will give
them a cooling, quenching delic-
ious drink.

The public thirst must be quench-
ed, Mr. Grocer, and if you do not
keep a stock and display well

A

ARaspberry Vinegar

you are overlooking an opportun-
ity to ‘““make good’’ with a trade
that may mean regular business
for you.

The finest berries and perfect
care in the manufacture has
made E. D. S. Raspberry Vinegar
no exception to the high standard
of the E. D. S. Products.

Now is the time to stock and
display.

Made only by

E D.Smith & Son, Limited
WINONA - - ONTARIO

AGENTS :-NEWTON A. HILL, -
onto; W. H, DUNN, Montreal;
MASON & HICKEY. Winni i R.
B. COLWELL. Halifax, N.8.; J.
GIBBS, Hamilton. =

Showing Electric Recorder

and Cash Till,

evolution
of the pro-
fessional “Dead-beat.”

How to Stop Him in Time

You, Mr. Grocer, are sowing the seed of Pro-
fessional ‘‘Dead-Beatism’’ every day you allow
carelessness to creep into the collection of your
accounts. Here is the way it works—Mr. Jones,
a good respectable citizen opens a small aceount
with you, he'pays up, is labelled a good pay, and
runs another account. This time he allows it
to run a week or so over time, pays a little on
it, and so on week after week until he loses
track of the real amount he owes. You think
he is alright, he intends to be, but has become
a little careless. You let him go without sending
in his bill either from lack of time or from
carelessness. When you do send it he is shock-
ed; it has got beyond him, he quietly goes and
you lose your money. Mr. Jones is then on
the fair road to become a ‘‘dead-beat.”” He
now has the nerve, he tries it again, he sueceeds
again—he is now a ‘‘Professional dead-beat’’—
all because you were too lenient. Before you
make any more ‘‘dead-beats,”’ Mr. Groeer, look
into the MeCaskey one-writing Aceount system,
and you’ll change your ways. Your customer
knows how his account stands at every purchase
—he stops it in time and stays respectable—stays
a ‘‘good-pay’’ and you hold his trade and lose
no money. .

Write to-day.

Manufacturers of ' Surety ' Carbon Back
Counter Check Bcoks.

THE DOMINION REGISTER CO.
LIMITED :

TORONTO, ONTARIO
Trafford Park, Manchester, Eng.

fam——s s ——————————
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The Quality Behind the

is the most potent factor in the
selling power of any article of
commerce.

GiveTithe consumer nothing but
the PUREST and the BEST and
you lay the foundation of a steady,
permanent and ever increasing
trade.

e

Clark’s Pork and Beans

are prepared only from the PUREST
and the BEST of material.

The beans are carefully selected and of
the highest grade, the ingredients of
the sauces are absolutely the purest ob-
tainable, and the method of preparation
is the most approved and up to date.
The result is the fQUALITY, which
has made CLARK’S a household name
to-day.

Buy the Quality That Sells

WM. CLARK, Montreal

7
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Shirriffs
True Vanilla

has earned a great quality-reputa-
tion during the thirty years it has
been upon the market. It is looked
upon by housewives as

The Leading
Canadian

Vanilla

For that reason it commands the
largest sale in Canada, and pays
good profits to enterprising grocers
in all sections of the Dominion.

Shirriff’s True
Vanilla is made
from the finest
Mexican Vanilla
Beans, and aged un-
tilitsexquisite
flavor and bouquet
are fully matured.

If you are not
handling Shirriff’s
write us. We will

PURITY

and

EFFICIENCY

These are the foundation of all sue-
cessful products that remain in the
market.

Tts PURITY gives confidence to the
user.

Its EFFICIENCY creates the grati-
fication from success in use.

IN NUTLARD

(The new French Lard)
The COOK has a Lard that is always
SWEET.

The CONFECTIONER has an article
that can be used in the most deli-
cate confections.

The BISCUIT MANUFACTURER
gets the lard that does not go
wrong in the biscuits after they are
sent out.

The GROCER a seller that never
brings a complaint.

e 1o hive v Rocca, Tassy & DeRoux
supplied. MARSEILLE, FRANCE

Canadian Agent:

J. RUSSELL MURRAY
6 St. Sacrament Street, - - MONTREAL

Imperial Extract Co.

Toronto
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Anglo-Bntlsh Columbia Packing Co., L.

. BELL-IRVING & CO., Limited, Agents, VANCOUVER, B.C.

SOVEREIGN BRAND
HOLLY LEAF BRAND

THE FINEST GRADE OF SOCKEYE SALMON

More Than Ever in a Class
by Itself

One of our
12 new
models.
Wouldn't
itbea
good idea
then to
look into
the Coles?
It ranks
with the
best and
meets your
price.

26 models
of electric
machines,
Makers of
Hand Coffee
Mills for
twenty -five
years.

JCOLES MANUFACTURING CO.
1618]Nerth 23:d St. PHILA., PA.

AGENTS: Chase & Sanborn, Montreal; The Codville Co.,

"llf"i Todhunter, Mitchell & Co. Toronto; James
m-uﬁ- Ontarlo; x.ny Dol‘lu & Co..

Varcouver, é LT urne & Co., Calgary,

Rideau Hall Coffee

PERFECTLY BLENDED AND ROASTED

—the coffee that you need not hesitate to stock and recommend
to your best coffee-drinking trade. Put up in one pound and
25¢ tins only. Rideau Hall Coffee is famous for its delicious
flavor resulting from the perfect blending and roasting.

Gorman, Eckert & Co., Ltd.

LONDON, ONTARIO
Western Selling Agents, Mason & Hickey, Winnipeg

e e vmsossmp i
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MODERN GROGCERY EQUIPMENT

Adds an air of distinction to your store
—and
ATTRACTS TRADE.

The “Walker Bin” System

will save 25% of your floor space and
also of your expense for skilled sales-
men.

Is this worth your consideration ?

We manufacture the best in show
cases and refrigerator counters.

Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co., REPRESENTATIVES:

_ Manitoba: Watson Truesdale, Winnipeg, Man.

Northern, Sask.: Ni -W s s e
LIMITED Southern Sask. and Alta.: J, N. Smi Box 695, Regi
» . Vancouver: Western Plate Glass Co., 318 Water St.
Berlin Ontario Montreal: W, 8. Silcock, 33 St Nicholas Street.
’ Maritime Provinces: R. R, Rankine, 4 Wright St., St. John N.B,

KEEP P OS TE D ON S U GA R When writing advertisers

Having been identified with Sugar for the past thirty years, and being in constant kind]y menﬁon having
touch with all sections of this country and foreign markets, we are in the best possible

position to keep you posted by mail and wire of any actual or contemplated changes’

and general gossip of the markets. Some of the largest concerns are subscribers, and seen the advertisement
we should like to place our proposition before you. For further information write

SMITH & SCHIPPER CO., 138 Front Street, New York in this paper. :

ROYAL
SALAD DRESSING

The Summer
time is salad

time C—_r)/s ta |
Warm weather is ?.he oignnl L e a r

for people to discontinue

heavy, hot meals and for them
to resort to fruit, veget&ble
and cold meat salads.

Your best trade will appre-
cite Royal Balad Dressing for
its delightful, appetizing
flavor, for it'a keeping quali- \ H! I\ (Hle (} Int )n l\ 1tc ht'r‘
ties. It’s the dressing found 3
in the best cafes and homes. can l)t‘ { vl)! -..-Ht‘(x trom

For sale only by

The Horton-Cato

St P«H ’g
Mfg., Company =

York St MI;H"‘HTH

WINDSOR, ONTARIO
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JAM & MARMALADE S Tryit
PULPS | on your stoves

CITRONS, LEMONS AND get a trial tin of Gipsyl' Stove Gloss and
ave your own stoves polished with it. See
FR' S;I{Tii ])‘oﬁﬁNgE?NE the brilliant shine obtained with a minimum

of rubbing. Then, when your next cus-
tomer asks for stove polish, give her

SPANISH OLIVES IN BULK

LEMON, ORANGE,

BERGAMOT
STOVE GLOSS
F » C - G 0 O D l N G & CO ° She’ll come again, sure. Your jobber will

FRUIT PACKERS AND SHIPPERS give you prices.

36 Eastcheap, LONDON, England

QAII.IS'"GO(})DINGH'I}*N.WN." ALL CODES. HARG REAVES ) : Ciiren,

LIMITED,
w 33 Front Street E., TORONTO
Represented #t* TORONTO by W. B. STRINGER

““Commercial Service’’

orox’liwcfxs

(4 Previous to buying your auto
truck we used six horses and four
wagons. When we purchased the

auto we sold three of our horses and the

auto is doing the work: of the three horses
and two wagons mueh more efficiently and
with considerable less cost. We

run our auto on an expense of sev-

enty cents a day (gasoline and oil). 33

The #bove is taken from a letter written to

sus by one of Canada’s leading Grocers.
We have many such statements from satis-
fied users of Brantford Motor Trucks.

Write to-day for our 1913 Catalog.

Brantford Motor Truck Co.,

Limited. y
Brantford . Canada.




Two at the Price

of One

Bookkeeping Without Books

Advertises ltsell

In 1903 Hawaiian Pineapple first
appeared upon upon the market in
commercial quantities, a paltry
hundred thousand cans—barely one
can for every nine hundred people
in the United States.

In 1907, only four years later, the
output and sales were fifty times as
great, an increase of 5,000%. Up to
this time, not one dollar has been
spent for advertising. -

Syst tize the credit end of busines:

The Qllality Of the P l‘OdllCt and itso;ml;;iz:g meoncey. l 8::9 l(:)si;‘:g“:ust‘:)sl:‘c(;:
° top taki h . Proteet ts

Has Advel’tlsed ltself :'tg.:ll:nst mo:"::.sd Mor%;cusigg‘l:lnen%;:;;

Account Register and Safe.

In 1908 the output was again doubled, — The two.at the price of one.

Hawaiian Pineapple was advertised in some
of the magazines for seventeen months (you
may remember), and the demand was quad-
rupled in twenty months. Can you think of
any other food product, the demand for which
could have thus increased more than three
hundred times in ten years with so little ad-
vertising ?

Yet this 31,000,000 eans is still scarcely en-
ough to give each person in the United States
one third of a can once a year.

All your customers who know Hawaiian
Pineapple, want more than this eight times a
month.

We begin packing again in July, but it will
be well into the fall before future packing will
reach your shelves.

Have you had your share this year?

Have you enough on your shelves to keep
you going?

Always stock with Hawallan Fineapple, no

matter what brand; so long as it comes from

Hawall 1t is sure to be “picked ripe” and

“canned right.” At all jobbers—sliced, grat-
ed or crushed.

Write us to-day.

HAWAIIAN PINEAPPLE . i
PACKERS’ ASSN. Hamlltonul:ﬁ?i nlfgm?ﬁo: Limited

HONOLULY, . . -t- HAWAI Toronto Office :—482 College Street
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Every Household and Travelling Trunk ought to contain a bottle of

ENO’S “FRUIT SALT”

ww A gentle natural aperient that stimulales the organs of elimination.
— -_:: A delightful sparkling draught that children like, that invalids can safely take without
£ {é ; 7 & fear of griping or weakening effects.
§ R YRI e
‘s \\\ 13 AR T

Travellers need this valuable preparation to prevent sea-sickness, train-sickness, and
illness caused by sudden changes of water or climate.

If you suffer from Constipation, Biliousness, or Indigestion, the regular use of

ENO’S “FRUIT SALT”

will promptly correet the disorders and greatly improve your general health.

This world-famous aperient has been in use for forty years, and to-day stands
unrivalled.

‘It is not too much to say that its merits have been tested from Pole to Pole, and that
its eosmopolitan popularity presents one of the most signal illustrations of Commereial
enterprise to be found in our trading records.’’

Sold by Chemists and Stores throughout the World

Prepared only by
J. C. ENO, Ltd.,, FRUIT SALT WORKS, London,

There Is Always Demand

As the convenience and quality of Brand’s Essence of Beef are becoming more widely known
—sales are bound to inerease.

BRAND’S ESSENCE OF BEEF

is a clear, amber ecolored jelly, invaluable to invalids and convalescents, which should be
stocked by every first class grocer.

It is easily assimilated and can be retained by the most sensitive stemach. There is nothing
better for a weak digestion.

‘‘Brand’s E-sence of Beef’’ has a world wide reputation and-is right in the grocer’s line.

Get wise to this opporuntity of further profit-making and be ready to supply your customers’
requirements.

Give ‘‘Brand’s Essence’’ the prominence it deserves and let your customers know you handle
Brand’s Specialties.

Brand & Co., Limited

Purveyors to H.M. the Late King Edward VII.

MAYFAIR, - LONDON, ENG.
NEWTON A. WILL, 26 Freat St, East, TORONTO
N. NUBBARD, 27 Common St., MONTREAL
MoLEOD & CLARKSON, VANGOUVER
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Manufacturers’ Agents and, Brokers’ Dlrectory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared

to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

K

ONTARIO.
A

WESTERN PROVINCES.

WESTERN PROVINCES—Centinued.

japan Teas on Spot
Congou Teas on Spot

Ask for samples.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers
Toronto, Ont.

Import—Export ‘Phones { Dffice 2100, o

NORMAN D. McPHIE

MERCHANDISE BROKER
COMMISSION MERCHANT
MANUFACTURERS’ AGENT

Handling General Grocery, Spice and :
Produce Lines

Federal Life Building ) S5 "~ ¥

HAMILTON, - Ont, Canada

ORR & McLAIN

Importers, Buyers
an
Manufacturers’ Agents
Domestic and Foreign Agencies Solicited
507 Confederation Life Building, Winnipesg

H P PENNOCK & CO,

Wholesale Grocery Broken & Manufac-
turers’ Agents,

WINNIPEG
Woe solicit accounts of large and progres-
sive manufacturers wantinglive represen-
tatives.

WESTERN DISTRIBUTORS LIMITED

Wholésale Commission Merchants, Cus-
toms Brokers and Manufacturers’
Agents. Cars Distributed Warehoused
and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
is your opportunity.

Saskatoon - Western Canada

Eastern Manufacturers Limited

Manufacturers’ Agents,
Saskatoon, Saskatchewan.
Cover Northern Saskatchewan completely.
The jobblnf trade In Saskatoon, Yorkton,
North Battleford and Prince Albert is vis-
ited daily, We want to represent you in
this large and growing territory.

Regina Office—1861 Scarth Street—Phone 2022
Calgary Office—222 North Avenue—Phone M. 6276
Edmondon Office—656 Third Street—Phone 6858

W.H.Escott Co.,Ltd.

Wholesale Grocery Brokers
181 Bannatyne Ave., Winnipeg
We Carry Stock
PHONE US MAIN 6433
“We Have It"” “ 6434

AFTER 6 P.M, GARRY 2163

Carl O, Olsen & Kleppe, Ambrosia
and Albatross Sardines

JOHN J. GILMOR & CO.

Wholesale Manufacturers’ Agents and Com-

mission Brokers
WINNIPEG, MAN.

Covering Manitoba, Saskatchewan and Alberta.
We can give special attention to a few more
first class lines, nll|e and Foreigh agencies

solicited.

WATSON&TRUESDALE
Whelesale Commisel Breokers and
Manufacturers’ Agemts
WINNIPEG - MAN.
Demestic and Foreign Agencies
Solicited.

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers

77 York St. - Toronto

G.C. WARREN
Box 1036,
IMPORTER, WHOLESALE
BROKER and MANUFACTURERS'
AGENT,

Trade Established. IS Years
Domestic & Foreign Agencies Solicted

H. G. SPURGEON
WINNIPEG
Wholesale Broker and Manufacturers’

t
Canadian, British and Foreign Agencies
: .

230 Chambers of Commerce,
P.O. Bex 1812,

W.G.A.LAMBE & CO.’
TORONTO

Established 1885
SUGARS FRUITS

THE MARSHALL
BROKERAGE COMPANY
Dundas St., LONDON,

CONVENIENT, MODERN,
WAREHOUSING

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and 5th St.
EDMONTON - ALBERTA
importers and Manufacturers’ Agents

We specialize in Biscuits and Candies
We are still open for a few good Agencies

Woollard & Starratt, Limited

Manufacturers’ ents, Wholesale
Brokers and Importers

Room 200, Bruner Block, First Street
West, CALGARY, ALBERTA.

Domestic and Foreign Agencies Solicited

The J.J. TOMLINSON CO.
WINNIPEG

Wholesale Brokers.
Oftice and 'rnel ncloun.

92 Alexander St.
eon-mm« selicited on demestic
and foreign lines.

FRANK H. WILEY
WHOLESALE COMMISSION MERCHANT
GROCERY BROKER
757.759 Henry Ave., WINNIPEG :

NORTH-WEST SPECIALTY CO
Manufact o’
Cover . Baskatchewan conploul
hrgo centres visited monthly. gc- tor
gencies for all kinds of Store tures
lud Specialties. Warehousing facill

Suite 109 'Illuclbr’-m M

RUTTAN & CHIPMAN

WHOLBSALE GROCERY BROKERS

MANUPACTURSRS AGENTS
Fort Garry Court, Main, Street.

Winnipeg «  Canada
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Western Provinces—Continued.
SIMPSON PRODUCE CO.

Winnipes WHOLESALE L Man.

Produce and Provision Merchants
Bakers' and Grocérs’ Specialties

Open For One or Two Good Lines
Trackage, Warehouse, Splendid Storage

LEADLAY LIMITED
332 Bannatyne Ave.,
Winnipeg,

Grocer
“Eiffel Tower Lemonade.”
“Foster-Clarkes Cream Custard.

an.
Brokers & lmportzrl

BRITISH COLUMBIA.

McLEOD & CLARKSON

Manufacturers’ Agents nd Wholesale
Commission Agen

3852-8¢ Cambie St., V ...n.c

Can give strict attention to a few first-class
Grocery Agenciles. Highest References.

O’Loane, Kiely & Co., Ltd.

WHOLESALE GROCERY BROKERS

CANNED GOODS, DRIED FRUITS, ETC.
CANNED SALMON A SPECIALTY

We cover British Columbia and Alberta
Head Office %= Tiie Vancouver, B.C.
Reference : The Bank of Montreal.

WORLD RENOWNED

AN
-

"5 0K Al

- .,l.l-l'

STUNR.

STUHR'S
GENUINE CAVIARE,
ANCHOVIES IN BRINE

(Salted Sardeols).
In Tins'and Glasses.

“Please ask for our offer"”

C. F. STUHR & CO., HAMBURG,

OAKEY’S

for Clean
6d. and 1s.
‘WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass
and Flint Cloths and Papers, etc.

Wellington Mills, London, England

THE CANADIAN GROOER

Manufacturers’ Agents and Brokers’ Directory

(Continued.)

SHIP YOUR CARS TO
FERGUSON'’S SIDING

Cars contimully loading for all eities in the West and Northwest.
Inland Revenue and Customs Bonds.
Our siding is on G.T.P. and C.N.R., inter-switching with C.P.R. and Midland
Railway. Cars distributed carefully.
FERGUSON BROS., Warehousemeon,
123 Bannatyne Avo., WINNIPEG, Can.
We have records in our vaunlts covering ten years’ satisfactory serviee.

C. E. DISHER & CO.

WHOLESALE GROCERY BROKERS AND
COMMISSION AGENTS

CANNED AND DRIED FRUITS,
BEANS, SALMON

Vietorla VANCOUVER, B.C. Calgary

E. O. CORNISH
COMMISSION AGENT
Canned Goods a Specialty

821 Pender 8t. W., Vancouver, B.C.

The CAMPBELL BROKERAGE CO.
Macalscturers’ Adents and Commission Brokers.

We have our own wareh and track; Shi
stored and distributed, Can give special attention to
a few good agencies.

857 Beatty Street

Vanoouver B. C.

The CHAMBERLAIN-DOWNEY
Company, Limited.
Wholesale Jobbers & Manufacturers’ Agents.

Grocery, Confectionery and Tobacco Specialties,
Correspondence lollclteld‘ on Domestic and Foreign
ines,

TRACKAGE AND WAREHOUSE,
1214 Homer Street, Vancouver, B. C

When writing advertisers, kindly
mention having seen the ad. in this
paper.

McCANN & LANGFORD
Winch Building

Manufacturers’ Agents and Commission
Brokers.

Victoria, B.C.

We can give special attention to a few
good agencies, Anything we handle we push

References: Bradstreets, Royal Bank,
Union Bank.
NEWFOUNDLAND.

T & MACNAB & CO.
8T. JOHN’S NDLAND

MANUFACTURERS’ AGD '1'8

careful attention
est Capadian and
Cable address: “Macnab,” St. John’s.
Codes: A, B, C, bth edition, and private.

tonl

and C(:lﬂﬂlSlON II;ICB'ANT:
I rten and exporters rom 11
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references.

MATHIEU'S

NERVINE POWDERS

nmuw

Comtain mo Opium, Morparas ov Chinrad.

i':‘"iw*

The :
J.L. MATHIEU CO.
Proprietors |
Sherbrooke, P.Q. '

The failure to stock some standard commodity may be the
means of a merchant losing trade.

Mathieu’s Nervine Powders

are recognized everywhere as a speci-
fic remedy in all cases of headaches,
and they can be ‘recommended by
every merchant with perfect safety
as an effective remedy. Don’t loge
trade by allowing your supply to run
short.

If you don’t know them, try
Mathieu’s Nervine Powders yourself
at our expense as per coupon attached.

For all forms of colds Mathieu’s Syrup of Tar and Cod Liver Oil is
recognized as a safe aud effective cure.

—— — — i ——— ———— — — - — -

PIlease seud regular box of Mathiea's Ner

vine Powders to the following address:—
OIS .cssicie svsssvce sonssasy sous ones

MREEIR o scicvsansac oe sasens setecacasens

oz
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GROWN, ROASTED AND BLENDED FOR GROCERS WHO
VALUE SATISFIED CUSTOMERS
BRAND Royal Stewart Gordon Highland Lassle, Rob Reoy

A blend of the
highest grade to |A blend of high} s plend of good | Cheap in price but”

satisfy particular | grade Coftecs, PIAS- | corfees to retail at | worthy in qualty.

eople.
THE SIGN OF PURITY 4 lgetmls at 48e. Retails at 40ec. 35¢ To retail at $0e.

BALFOUR, SMYE & CO., mumiecturiog Grocer  HAMILTON

£ ECECECCECELCELELELLELE L LELELELELELE:
Your stock is not complete without

SYMINGTON’S COFFEE ESSENCE

The already large demand is fostered by continuous up-to-date advertising, and your customers—
appreciating the excellent quality, pure flavor and extreme handiness of Symington’s Coffee Essence—will
become regular users. ]

Remember there is no other Coffee Essence to equal SYMINGTON'S, and write for prices, showcards
and full particulars to-day.

Thos. Symington & Co, Edinburgh and London

AGENTS :—Ontario—Messrs. W. B, Bayley & Co., Toronto. Quebec—Messrs, F. L. Benedict
& Co., Montreal. Vancouver—Messrs. Shallcross, Macaulay. & Co.

C QS << D> S>> S 5 >0
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Are You Wasting Time

and losing trade by selling salt of inferior quality,
poorly packed and perhaps adulterated?

If you do not give your trade the best quality some
one else will.

Don’t let trade walk past your door. In salt sell them
the pure and perfectly distilled—

) Have no hesitation

in stocking and recommending

/ : “COW BRAND®
BAKING SODA :

Sk e S o Tt is noted for its strength, purity and reliability,
dairy. Put up in bar- and is a marked favorite with the cook.

rels and bags. Order from your jobber.

The See to your stocks.
Dominion Salt > | CHURCH & DWIGH

Sarnia  Ontario MONTREAL
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efs.

~ Granulated

Now packed in three different sizes of grain

RED LABEL
Fine Grain

BLUE LABEL
Medium Sized Grain

GREEN LABEL
Coarse Grain

STAR BRAND

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and
much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

" RICE’S SALT

“The Pure Tableand Dairy Salt’

Rice’s salt has won its spurs from its absolute

purity and uniformity. Once you introduce Rice’s
your customers will come to you for it again. It
brings them back.

We ship promptly. Get our prices.

THE NORTH AMERICAN CHEMICAL CO., Ltd., Clinton and oderich, Ont.

on the King’s table

Caims’ Scotch Jams,
Jellies and Marma-
lades hold this dis-
tinctive position by
reason of their sup-
erior quality and
absolute purity.
Your customers
will also give
Cairns’ products
a permanent pos-
ition on their
tables if you in-
troduce them to
Cairns’ pure
fruit delicacles.

By Royal Warrants
of Appointment to

HIS MAJESTY
KING GEORGE V.

HIS MAJESTY
THE KING of Spain

HER ROYAL
HIGHNESS THE
CROWN  PRIN-
CESS of SWEDEN

and for 22 yearms

To HER LATE
MAJESTY §UIIN
VICTORIA.

ALEXANDER CAIRNS & SONS
PAISLEY, SCOTLAND

Canadian Agents:—SNOWDON & EBBITT, Moatreal
McLEOD & CLARKSON, Vancouver.

. Every Little Helps.

It may not seem important to
pay much attention to selling
small articles, but there is all the
difference between a satisfied
customer who has bought

Reckitt's Blue,
who has not got the Best.

and another
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- Furuya & Nishimura

~are daily receiving cable advices from their
Shidzuoka Office concerning NEW CROP .
JAPAN TEAS. Quality and Prices are ex-

ceptionally favorable this year.

B

D. & J. McCALLUM

PERFECTION

SCOTCH WHISKEY

HOLDS EVERY SIZE BAG For distinet flavor (not smoky) MeCallum’s Perfec-

tion Seotch Whiskey has no rival. It is mellowed
FROM % TO 10 LBS. with age, and being widely known through our con-

bangs right above the counter ready for use. Saves time, sumer advertising, is taking the highest place in the
space and waste in bags. Ne hole punching or any extra liquor world
trouble whatsoever, simply lay the bags In their respec- q %

to.date sore ehouid be without one. - MO W Wmn. E. Mclntyre, Limited

Selling Agents for Canada: O. P, McGREGOR 23 Water Street, St. John, N.B.
LGOUR BROS. Patentee and Manufacturer GENERAL AGENT
21-3Wellington St. W..,Toronte 411 Spadina Ave., Toronto

THE MGREGOR BAG HOLDER.

The Best Results are Obtained
With WHITE SWAN Specialties

It is a common thing for housewives, who use White Swan Products in their
baking, to have their friends remark on the deliciousness of the bread or
pastry.

WHITE SWAN Baking Powder, Yeast Cakes, Jelly Powders, Flavoring
Extracts, Spices, Coffee, Etc., may be recommended by you as the most
superior in their respective lines. Only the purest ingredients are used in
the making. Herein lies the secret of ‘‘White Swan’’ suecess.

Stock and specialize on the White Swan lines. You will find & ready sale
that will yield for you a real profit.

White Swan Spices & Cereals, Limited,
TORONTO
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34 CARLOADS

or 449,663 pounds of Tea is the increase alone
in the sales of

“SALADA”

for the first 23 weeks of this year over the same period of 1912. This
unmistakable evidence of the appreciation of Good Quality is all the more
gratifying because it is shared in by our friends in the trade. It is proof
positive that “Salada ” is a real tradeswinner—building trade that grows—

~ “SALADA”

LONDON, ENG. BUFFALO NEW YORK TORONTO MONTREAL BOSTON CHICAGO DETROIT
41 Eastcheap 11 Terrace 198 W. Broadway 32 Yonge St. St. Paul St. 34-35S, Market St. 361 N. River St. Shelby Block

Branches also in Pittsburg and Philadelphia.

AlM FOR GREATER = Customers
BUSINESS——

“Tickled to Death”
if you recommend

The dealer should aim £ ter business t \
morrow. On :he busin(:e:sgr(ei:nzr t:-sdl:;fiﬁ:: KlT GOFFEE

quality of the goods sold, the satisfaction given the kind that pleases the
—depends the business of the morrow. : : , most fastidious palates.

In Jams, Jellies, Marmalades, Maple Syrup,
etc.,, L. & B. Banner Brand will put the business : wegae How. Sty fonn,
on a sound basis for to-morrow—the quality KIT COFFEE CO. Govan, Glasgow

i isfy ALEX. TYTLER, Temple Building, London, On:.
ol - o : W. H. LYNE USHER, 270 South St., Halifax, N.S.
KIRKLAND & ROSE, 312 Water St., Vancouver,
B.C. G.C. WARREN, Regina, Sask.

FREDERICK E. ROBSON & CO., TORONTO

Lindners Limited

840 Dufferin St., TORONTO
Phone Park 2086
REPRESENTATIVES :
The Ames B, Gordon Co.,  Toromto
Watt, Soott & Goodacre. Montreal
" Waestern 0ffice at Winnipeg

W. L, McKenzie & Co., Brocery
Brokers, Winnipeg, Regina,
Calgary and Edmonton,
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Robinson's
Patent Barley

has proved itself a |

healthful and nutri-

Without Effort

Its reputation is long
established and cus-

tomers like it: that
accounts for the

tious food for young o |
and old. NG T steady demand.

MAGOR, SON & COMPANY, Limited

403 St. Paul St., Montreal 30 Church St., Toronto -
AGENTS FOR THE DOMINION OF CANADA

Your Customers Return

For These Two Leaders!

BENSON’S ‘ SILVER GLOSS

Prepared Corn Home Laundering Starch
FOR CULINARY PURPOSES. THE WASH-DAY FAVORITE

Standards for over half a Century

IT"S THE OQUALITY THAT BRINGS THE REPEAT ORDERS

THE CANADA STARCH CO., LiMITED

Manufacturers of the EDWARDSBURG BRANDS
Montreal Cardinal Toronto Brantford Vancouver




Window shown by Fraser, Viger & Co., Montreal, to attract business from those who go camping.

Value Placed on Selling Camp Eatables By Means of the Hamper—Montreal
Firm Puts Up These to Suit Any Purse—Canned Meats, Fish, Fruits and Vege-
tables, Preserved Fruits, Olives, Etc., Among Big Sellers.

Now that the summer season is here the retail trade in many Canadian towns and cities have
the opportunity of getting good business from those who go camping. This camping trade must be
invited. Not much of it unll come otherwise, and in this article is shown how a Montreal retail firm
gets after it. Some merchants have the idea that summer is naturally a quiet time and they make no
attempt to go after business. This is all a myth. Fraser Viger & Co., of Montreal, do more business
i summer than in winter.—Editor.

With the ecoming of June there comes
into the heart of every dweller in the
crowded cities, the longing for ‘‘eamp
life’’—a longing for the open air and
the simple life. And in his seareh for
recreation the camper gets into unfre-
quented places where the demands of
the physical being can only be met by
laying in large stocks of staple foods.
Thus the eamper is forced to buy his
supplies in large quantities and usually
his tastes run to those articles on which
the profits are liberal, thus making
this class of trade doubly attractive to
the dealer.

Catering to Campers.

In the May 30th issue was an article
telling of the success of A. Grenier of
Quebee City, in catering to this trade.
Mr, Grenier derives a goodly portion of
his large business from this souree and
by oatering to the fancies and whims

of the campers has developed an exten-
sive ‘‘hamper’’ business among the
summer resorts that throng the Laur-
entians. Mr. Grenier states that these
camps order from him year after year
and the orders are usually for $75.00
to $150.00 worth of groceries at a time.
Canned goods, pickles, preserves are
favorites with the camper and are al-
ways found in the hampers.

Prepared Hampers.

Fraser, Viger & Co., Ltd., St. James
Street, Montreal, cater to the *‘‘week-
end’’ camper by preparing ‘‘ready-to-
take ’’ hampers filled with all kinds
of good things to eat. These are dis-
played in the window, and above is
shown a photograph of one display. It
might be stated that the photo scarcely
does the display justice as it does not
reproduce the tempting qualities of the
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viands. This firm has been ecatering to
this trade for years and has in that
time developed a reputation for these
hampers which is diffieult to surpass.
The hampers are filled with cooked
meats in glass, olives, preserved fruits
in glass, sardines in tins, eatsup, bis-
cuits in air tight packages, sugar in
packages, tea, coffee, pepper, salt, bacon
in glass, eooked ham, mustard in glass,
and numerous other articles among
which are ecigars, cigarettes, chocolates
and beverages.
Sends Out List.

Other live dealers send out pamph-
lets listing the lines that would appeal
to the camper. These are mailed to all
prospective campers who can be found,
and are enclosed in all hampers pre-
pared by them and distributed wherever
they would be likely to prove produe-
tive.
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Terms of the New Parcels Post Act
Social Zones Have Been Made to Protect Retailers From the Oompetition of

Order Houses—Rates Have Not Yet Been Fixed—Explanation of Measure in
Speech of Postmaster-General Delivered in Commons.

The announcement that a Parcels Post measure had been introduced in the House of Commons and been carried
came as a surprise to the commercial interests of Canada. A few days previous to the introduction of the measure,
a dispatch had been sent out from Ottawa and published broadcast that there was every likelihood of the matter
being left over until next session . However, the fact that the federal powers intended to act was demonstrated
when the Postmaster General, Hon. Mr. Pelletier, introduced the bill in the House. Considerable discussion en-
sued, the measure finally being carried.

The terms of the new act were briefly explained in last week’s issue.

It is impossible as yet to explain all
details as the Government was not in a position to give out explicit information.

Rates have not yet been de-

cided. The only information available is contained in the address of the Postmaster-General in introducing the
His speech accordingly is reproduced in full:

measure before the house.

Mr. Pelletier—The subjeet matter of
this legislation has been under the con-
sideration of the Post Office Department
for quite a-long time. My officers, as
well as myself, have devoted a good deal
of time and attention to it, having in
view the idea that the time had come
for Canada to .follow the example of
nearly all eivilized eountries and to have
a regular system of parcel post. The
bill now before the House is the result
of that work; it is short, and speaks
for itself. We have now on the statute
book legislation whiech has been there
for some time, and which relates to
parcel post; this legislation is to be
found in the Post Office Aet, section
74. I wish to read this section in order
to show the committee that the bill
which is now under consideration does
not contain any provisions exceeding
the powers which are now vested in the
Postmaster-General of Canada:

The Postmaster-General may establish
and maintain a parcel post within Can-
ada, and may arrange with the Govern-
ment of the United Kingdom, any Brit-
ish possession, or any foreign country,
for the reciprocal receipt, transmission
and delivery of parcels; and closed par-
cels, other than letters, and not con-
taining letters, may be sent by such
parcel post, and when so sent shall be
liable to such charges for conveyance
and to such regulations as the Post-
master-General, from time to time, sees
fit to make.

The Postmaster-General, therefore,
now has under the law the right to fix
those rates. The bill provides that the
weight of the parcel shall not exceed
eleven pounds which is the postal union
weight, and that it shall not be greater
in size than seventy-two inches in
length and girth eombined. The fourth
section provides that all charges for the
conveyance of parcel post must be pre-
paid in postage stamps. Seection 5 says:

The rates of postage applieable to
post parecels shall be determined by the
Postmaster-General, and all powers
which the Postmaster-General now has
with regard to mail matter are hereby
vested in him for the pareel post system.

This, as will be seen, is practically a
re-enactment of the provisions to be

- found in section 74 of the present Post

Office Aet. The bill moreover provides
for the appointment of two supervisors
or inspectors, who will have to help us
to put the law into operation. In the
last section of the bill we have provided
that the Act shall ecome into force on a
day to be fixed by proclamation of the
Governor in Counecil. This is on the
lines of the legislation adopted by the
United States, wherein they declared
that the law should eome into force at a
later period; as a matter of faet it eame
into force on the first day of January
of the present year.

We have tried to follow what we haye
considered to be the best features of
the United States system. Other fea-
tures of that system, while I shall not
say that they are bad, have not been
adopted, for obvious reasons. We are
going to adopt the zone system, but not
on the same lines as the system at
present in vogue in the United States.
In order to be well understood, let me
state in a few words how the zone sys-
tem is working in the United States.
There they have eight postal zones, al-
though we may say that they really
have nine. What I would eall the ninth
zone is their rural mail system, to
whieh a special parcel post rate applies.
We have been unable to adopt this prin-
ciple, because our rural system is not
sufficiently complete. Their zones have
been fixed as follows: The first zone in-
cludes all territory within such quad-
rangle in conjunetion with every eon-
tiguous quadrangle, representing an

area having a mean radial distance of -

approximately fifty miles from the
centre of any given unit of area. The
following six zones are determined un-
der a somewhat similar plan, each one
inecreasing ‘n distance from the centre
of a given unit of area, and extending
ontward 150, 300, 600, 1,000, 1,400 and
1,800 miles, the eighth zone inecluding
all units of area outside of the seventh.
Instead of using townships and counties
as units of starting points, it was de-
cided to divide the whole eountry into
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blocks of units, each block being half a
degree of longitude east and west. There
are 3,500 of these units in the country.
This is an admirable but a most com-
plicated system which necessiates a
great deal of knowledge and a great
deal of work on the part of loecal post-
masters, in order to ascertain what rate
shall be charged for this, that or the
other parcel.

We have thought it much more con-
venient to adopt the zone system on an
absolutely different footing. Instead of
taking any place in the country, as a
point around which a certain line shall
be drawn to form a zone, we are going
to call the provinces the zones, with the
exception of the three Maritime pro-
vinces, which will be for the purposes
of this parcel post system, one provinece
or one zone. The other provinces of
Confederation will each form one zone.
This, I think, will appeal to the com-
mittee as being much more workable
and mueh more easilyv understood than
the complicated zone system of the
United States. @ We intend to have a
local zone, somewhat similar to the rural
mail zone of the United States, but not
on the same principle. We intend hav-
ing a twenty-mile zone irrespective of
provineial boundaries. For instance,
Ottawa and Hull will have a right to en-
joy. the rate for that local zone irrespeec-
tive of whether the mail matter is post-
ed in one provinee or the other. That
will be the first zone, and it will be
given a cheap rate. This is done in or-
der to give the legitimate dealers and
country merchants who have a right to
send pareel post to their ecustomers at a
lower rate than people farther away,
such as Eaton’s, of Torornto, and other
big departmental stores all over: the
country. I met a deputation of the Re-
tail Merchants’ Assoeciation who came
here in order to oppose his measure and
to try to persuade me that we should
not go on with it. After discussing the
matter and explaining different points,
they went away saying that not onmly
had they no more objection, but that
they were satisfied with this bill. This
is the only exeeption in whieh provin-
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Map showing Ottawa and Hull as the centre of a Parcel Post zone and the various towns
coming These places mn{ all send
the lower rate, but outside of that zone goods
be subject to the high

within the 20-mile radius,

cial boundaries will not be considered.
Outside of that, there will be a rate

within the province, but outside of the

twenty miles. The third zone will be

outside of the province, and so on until

we have reached all the provinees.

When we have attained a certain limit,

the province of destination will not be

counted as a provinee for the purpose

of this bill.

It must be understood that the Post
Office Department does not intend to
operate the parcel post system at a loss.
I want to have it distinetly understood
that we intend to run it on business
prineiples. I am sure that we can do
that with cheap rates, and at the same
time have the system self-sustaining. If
I am not disappointed, I think we may
proclaim this law for the first of Jan-
nary, 1914, maybe before. There are a
great many obstacles which we have
tried to meet, and which I think we
have met, but there are some in the way.
We have to eonsider the position-of our
mail earriers, who now receive a cer-
tain pemuneration for their work, and
possibly, if the mail matter which is
given them for transportation is very
much increased, we may expect to be
told that the former rates have ceased
to be fair and reasonable, and we may
have to inerease them.

Another objection in the way is that
many of our rural mail boxes are going
to be too small for parcel post. This is
a big obstaele. We have considered
what we would have to do in that re-

and villages
oods to Ottawa, and vice versa, at

sent by Parcel Post from Ottawa will

er rate.

speet, and, of course, there are several
things to be thought of. The farmer
who has a box might be disappointed if
he had to purchase a bigger box. We
shall have to devise some means to meet
that situation.

Mr. Proulx—The department might
do as they do with registered letters—
put a notice in the box that there is a
parecel.

Mr. Pelletier—We have thought of
that. Somebody has suggested that the
farmer who wants to keep his box as it
is, and for which. he has paid, should
himself put a wooden box or something
near the other box, where the parcels
might be deposited. At all events, we
will see what can be done about it. I
was very much afraid that our space in
the post offices of the country would
not be sufficient. Judging by the ex-
perience of the United States, we have
come to the conclusion that there is no
great obstacle there, because even where
there is very heavy parcel post matter
at different points, it is found that the
parcels come and go so quickly that the
space required is quite moderate. In
certain localities, however, the question
of this space will be a very important
one, which we will have to deal with
between this and the time the bill
comes into foree. :

Another important feature is the ar-
rangement that we shall have to' make
with the railway companies for the
transportation of our parcels. There is
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now between the Post Office Depart-
ment and the different railway ecom-
panies a good deal of discussion, I shall
not say frietion, about the amount
which the railway companies now re-
ceive’ for the transportation of the
mails. I may say that the quantity of
mail matter which is being taken care
of by the different railway companies
has inereased enormously. This is due
not so much to the increase in the num-
ber of letters as to the inerease in the
volumes ecalled newspapers which are
published. @ We have sometimes been
obliged to have special ecars added in
order to take care of that part of the
mail matter. Our friends, the owners
of the newspapers, are enjoying a rate
which I think we can not call a rate,
because it is only a nominal price, one-
quarter of a cent. It is only in Canada
that such a rate exists. We shall try
to deal with this question at the same
time that we make arrangements with
the railway companies for the parcel
post. We may be able to come to a
satisfactory conelusion on the two
points. At one time, these difficulties
seemed insuperable—these and others
which we have settled, and to which I
did not refer. Those which have not
been settled will- have to be met and
dealt with, becanse Canada is bound to
have parcel post.  Many suggestions
have been made to me, and some people
have been very insistent that we should
have a flat rate for the parcel post. I
must say that I am absolutely opposed
to that. I believe it is of absolutely no
use to try it.

I am now going to give the House a
few reasons which I think will appeal to
everyone as business-like. In the first
place, it is necessary, in order to pro-
teet the country merchants from being
swamped by departmental stores and big
city concerns, that a route of certain
mileage and special rate should be
granted from the different towns and
villages throughout the country. It is,
therefore, proposed to give a specially
low rate for a radius of twenty miles all
around said towns or villages, so that
goods may be sent from the rural or
town merchants to their customers in
the surrounding country. This rate will
be low so as to make it impossible for
it to be applicable for all points within
any one province, let alone on anything
passing from province to province
throughout the Dominion.  Therefore,
this alone will necessitate two distinet
rates, which fact makes against the
granting of a flat rate.

The argument has been advanced that
inasmuch as Great Britain and other
European countries have a flat rate,
Canada should have the same thing, but
the different conditions existing in Can-
ada as compared with England and
other European countries must be point-

(Continned on page 31.)




Observations
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of a Traveler

Knight of The @Grip Talks on Value of the Comnservation
of Motions—What Happened When the Clerk Went After
the Loaf Sugar on Top Shelf—Filling Orders With Greatest
Precision—Instances Where Goods Were Sold Above Demand.

Written by a Traveling Salesman for Canadian Grocer.

A series of articles is herewith begun on what a commercial traveler

sees in his daily rounds of grocery stores.

appeal to readers because of their
o?the'm has been in many a retail

These observations will
reality and originality. The writer
store. The occurrences he describes

have actually taken place. Being a man who sees the good things in

the best stores his opinions are valuable.

Editor.

‘‘Responsibilities,”” says Hubbard,
‘‘oravitate to the person who can
shoulder them,’’ but from the accom-
panying illustration it would seem that
they sometimes gravitate to shoulders
unable to hold them.

In my travels about the grocery
stores of recent years, I have been
struck with the policy of many mer-
chants in their endeavor to econserve
motions by having a place for every-
thing and everything in its place. Oec-
casionally, of course, not muech atten-
tion has been paid to proper shelf ar-
rangement. One sees bulk tea hard by
the tobaeco, canned fruits in four or
five different locations or eggs in the
window in hot weather with the sun
beating down upon them. But as inti-
mated above these things are passing
with the times and it is to be hoped will
soon belong to the past.

Spilling the Meal.

One of the amusing incidents recent-
lv run across is worth while relating
because of both its humorous and moral
sides. In the store in question a wo-
man customer wanted some loaf sugar
and there was no one there but a very
young eclerk. After a vain attempt to
locate the sugar on the lower shelves,
he went higher with the result that he
diseovered it but at the expense of a
package of fine meal. The package fell
over the edge of the precipice on' the
boy’s head. The latter being hard, the
package burst and the contents flowed
on all sides of his anatomy to the floor.

_ The Moral.

Here was an instance where more at-
tention might have been given with
profit to shelf arrangement and econ-
trasts to its disadvantage with an inei-
dent 'in another store where order on
the shelving was one of the features.
Here all goods in glass such as jam,
preserves, vinegar, wines, ete., were in
the one seetion. Canned goods were in
another with each line by itself; pack-
age goods oceupied a third with the

Read this series.—The

various brands by themselves. There
was no promiseuous array of different
lines. Further than that the dealer
said he made it a point to place those
coods asked for most frequently as
close to the order-taking sections of the
counter as possible. This conserved
movements. - Customers were supplied
with the greatest precision. Clerks
were not always tumbling over one an-
other to fill orders. Business was con-
ducted smoothly at rush times, like Sat-
urday night. The service was splendid
and customers appreciated it. You too,
will appreciate the reason why this
man’s business is going ahead.

. - -

Great Time-Saving Method.

Talk about filling orders promptly on
the conservation of meotion plan! 1
know of one store where orders are
filled in double quick time by a plan
inaugurated by the proprietor. As the
orders come in over the phone in the
morning for the first delivery, they are
passed on by the young ladies in the
office to the grocer who employs six or
seven salesmen. Each order is called
out item by item and each article is
put up by one clerk—the one who has
been assigned a position nearest the
article in question. In this way the
orders are filled rapidly because no
time is wasted through a eclerk walk-
ing from one place to another for vari-

ous artiecles.
® L] L ]

Olerks Who Sell Things.

It is most refreshing to eall at the
store where all the elerks are alive to
the possibilities of salesmanship. Al-
most every well-to-do woman ' is willing
to consider purchases over and above
those goods she had actually decided to
buy before arriving at the store. This
is where the salesmanship must come in
and it is an easy matter for the young
man who understands his goods to in-
crease the store’s sales. This applies
to taking orders by phone as well as

over the counter. 1 have seen elerks

)

“—The package burst and the contents flowed
* to all sides of his anatomy.”

sell strawberries, rhubarb, pork and
beans, sliced ham, canned vegetables,
ete., in a short time to various custom-
ers who had no intention of purchas-
ing these goods at first. He acecom-
plished it by judiciously ecalling atten-
tion to these goods. ‘‘Would you care
for anything for luncheon, pork and
beans or nice eold ham?’’. he would
ask; or ‘“we have some fine strawber-
ries in this morning, would you like me
to send you a box or two?’’

If the elerk goes about it properly he
need have no fear of a customer resent-
ing his suggestions. She will rather
appreciate his thoughtfulness.

- L .

A Refusal to Cut Prices.

The man with backbone enough to re-
fuse to eut his price because a competi-
tor has done so, is to be commended.
Sometime ago when in a country store,
a farmer came in for a bottle of boiled
oil. He wanted to know how muech it
would cost to fill it. The merchant
measured it first and told him it would
be a quarter.

‘“Oh, I can get it full for 15 cents
at ——’s,”” naming a store around the
corner.

The dealer politely told him that he
couldn’t sell it at that price; it cost
him more than that but if he eould buy
the oil for 15 cents he advised him to
get it. The man went to the other
store and got the oil, came back and
purchased an axe on which the mer-
chant secured a fair profit




Strict Censorship of Credits

The System Followed by a Saskatoon Merchant to Avoid
Loss From Bad Debts—Every Applicant For Credit Must
Give Information, Which is Entered on Slip, and Carefully
Retained—Association Adopts the System.

to the minimum.

It is acknowledged that the ideal way
to conduet a business is to run it on the perhaps to allow a little more latitude
cash plan. Even those who are most to some customers who had proven
skeptical as to the feasibility of the honorable and worthy—more likely,
eash principle acknowledge that,
practical, it would be the proper system ed in cases which had proven slow pay.
to adopt. It follows that, where a mer-
chant does not see that it would be safe
or expedient for him to refuse to give ful, resulting in a smaller total of book
any credit, the next best thing is to most debts. It also helped to facilitate the
rigidly supervise the credit end of the work of making collections.

business so that the amount earried on
the books will be kept within reasonable so satisfactory that the Saskatchewan
limits and iosses from bad debts reduced branch of the Retail Merchants’ Asso-
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might cause him to alter the amoant,

if however, to contract the latitude allow-

Proved Successful.
The system proved eminently sucecess-

The results obtained therefrom were

ciation decided to adopt the idea for

This again will be accepted as a theory the use of all its members. Mr. Huteh-

against which no objec-
tion can be urged. The
trouble is that too many
retail merchants accept it
as a theory, but fail
utterly to apply it in ac-
tual practice.

One merchant who has
put the theory into prae-
tice in a most practical
way is J. L. S. Hutchin-
son of the Saskatoon
Hardware Co., Saskatoon,
Sask. For over two
years, he has used a
blank form for filling in
particulars about every
customer who applied for
credit. Complete inform-
ation was taken down
about the applicant, such
as the amount of pro-
perty owned, references,
bankers, how long in
town, place of previous
residence, ete. These
forms were always kept,
and if the same person ap-
plied again, the fresh am-
ount was entered on the
old slip. By this system,
it was always possible to
tell at a glance how much
each person owed to the
company and to regulate
the matter of further
credit from that basis.

Judging the worth of
each applicant thus given,
Mr. Hutehinson was in a
position to set a ecredit
limit, beyond which he
would never go. This fig-
ure was entered on the
slip. Subsequent events

Retail Merchants Association of Canada, Inc.
SASEATCHEWAN BRANCH.

Received from .......cco000 Member’s No.......
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Cards used for the entering of all eredit accounts.
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J. L. 8. Hutchinson.

inson prepared the blank
forms now in use by the
association, adopting the
ideas that he had been
using, but improving on
them considerably. The
form herewith shown is
that used by the associa-
tion.

The advantages derived
from the system when
used by a body of mer-
chants will be apparent.
A person cannot go
from one store to an-
other securing ecredit
from them all. - The sys-
tem serves as a echeek
and each merchant
knows what eustomers
owe to other stores in
town. This enables them
to judge whether it
would be safe to extend
credit in every ecase.

Mr. Hutchinson is con-
vinced that such a sys-
tem is necessary. He
writes:

““This is a form that
should be introduced in
the entire Dominion of
Canada and be used by
all retail merchants. If
they will see that it is
used every time a new
account is opened, they
will find that they will
reduce their bad debts
to a minimum and
help eollections. They
would have the full de-
tails any person should
know in opening a new
aecount.”’
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THE BUSINESS SITUATION.

Generally speaking business in the grocery trade is
fair. Wholesalers report sales on the whole to be almost
equal to what they were a year ago, but that they are
harder to obtain. Collections with many houses cannot
be called excellent, many buyers wanting more time than
ordinarily. This, of course, prevails to a certain extent
every year, but probably a shade more than usual just now.

With warmer weather the fruit trade will pick up
rapidly. Already a few Canadian berries are coming, and
if weather keeps warm more will be in shortly. From some
places frost is reported to have done considerable dam-
age to fruits, but this is not at all general, and with con-
tinued favorable weather, with a few showers, both the
fruit and grain crops should come along in good shape.

So far as markets are concerned, there is little change.
Sugar is still on the weak side, and demand with the ap-
proach of the preserving season is picking up. Pork
products are exceedingly high and will be for some time.
But butter, fruits and vegetables will continue to show
declines.

The retail grocer should, however, remember that
people will continue to eat, and by means of a good, ag-
gressive policy, sales can be kept up to what they were
last year. At the same time a strong colleeting campaign
should be kept in motion as money is undoubtedly a little

tight.
+

PEPPER STILL ADULTERATED.

The Department of Inland Revenue has found by the
analysis of 273 samples of white ground pepper that
this eommodity is one of the most adulterated of food
stuffs. The report of the chief analyst shows that out
of the 273 samples taken from merchants’ stocks, 215
samples were pure, 53 were adulterated and 5 were
doubtful.

Therefore 19 per cent. of the samples were adulter-
ated and condemned. A similar investigation in 1910
showed only 17 per cent. of the samples to be adulterated.
Therefore, the situation is not improving any and the
inerease is greatly to be regretted but the onme ray of
comfort is the fact that the chief adulterants are starches

which are intended to give bulk to goods when sold and
are not caleulated to be injurious to the eonsumer. How-
ever, the use of these adulterants is fraudulent and it is
a practice that should be stopped. It would be well for
the different grocers’ associations to co-operate to elimi-

nate this fraud.
+

PARCEL POST BILL PASSED.

Parcels Post talk has bubbled and boiled for a long
time and at last it has overrun the stew. For better or
for worse it has passed the House of Commons and will
come into effect on January 1 next if not before. The
only important features we do not yet know about it,
are the rates and these will come anon.

From present appearances it looks as if it would be a
fairly good measure from the retail merchant’s stand-
point. Retailers, generally, are protected from the mail
order houses by a local zone-circle twenty miles in radius
from each post office, as is explained elsewhere in this
issue. The remainder of each provinee is the second
zone with the exeeption of the Maritime provinees which
are considered as one. The local zones twenty miles in
radinus will be supplied with a low rate of postage so
that the big catalogue stores, will only receive the benefit
of the low rate within that distance of their place of
business. In the remainder of the province the higher
rate will apply. As yet neither rate has been named so
that we cannot tell just how they are to compare with
those of the express companies.

In his announcement of the particulars of the system,
Postmaster-General Pelletier intimated that the opposi-
tion from the retailers against a flat rate—the same
charge all over the Dominion—was pretty mueh the
whole reason why he brought down the zone plan.

If, as Hon. Mr. Pelletier says, the system will be
made to pay for itself, and if the rate within the twenty
mile zone is small enough, then this measure cannot be
severely ecriticised. Live dealers everywhere ought to
benefit and plans should be prepared at once to make
the most of it right from the start.

PAYING ACCOUNTS PROMPTLY.

It is good business for the merchant to always keep
the decks clear as far as paying accounts due is concerned.
If he includes this among his policies he is going to make

himself a better merchant. Every good merchant insists
on paying his bills when they fall due, and because of his
policy in this respect he insists on getting his own money
promptly. This keeps the business on a good, sound basis
always, improves his eredit standing, and gives him a repu-
tation for straight business dealings among all his asso-
ciates.

It is of frequent oceurrence to hear of farmers ask
their grocer to wait for his money because they do not like
to take it out of the bank where it is drawing interest.
This is sometimes true even of well-to-do merchants.
They hold off their creditors just as long as possible,
thinking they are saving money and improving their
standing. The fact, however, should not be overlooked
that their ratings among commercial agencies, and the
reputation among the business men with whom they deal,
always suffer under such conditions.

But the strongest argument for the payment of ae-
counts promptly, is that it keeps the dealer on the move
getting in his own money, thus cutting down outstanding
accounts to a minimum.
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GIVING CREDIT WHERE DUE.

Newspaper etiquette requires that when one paper.

uses an article from another—particularly when it is an ex-
pression of opinion and not a simple news item—due
credit should be given. This has been long the existing
custom, and when a newspaper man comes across an item
of his own in a contemporary where no credit is given, he
begins to wonder for how many papers he is working.

In a Western Canada trade newspaper lying before the
writer, is a grocery department containing a page and a
half of reading matter. This is made up of seven differ-
ent articles. Out of the seven, six have been taken almost
word for word from The Canadian Grocer. Not a bad
reecord that—for the scissors! And in not one of the six
cases has there been any semblance of an attempt to at-
tribute the articles to this paper.

Readers will easily understand that anyone could turn
out a paper on this basis, and will appreciate all the more
the receipt of a paper like The Canadian Grocer which
evolves its own policies and features and gives the trade
something original every week.

.._ﬁ_

SALVATION TO SMALLER TRADES.

The Toronto Globe eriticizes the parecél post bill on the
grounds that ‘‘the restricted zone will discourage the
sending of farm produets from the producer to the con-
sumer in the cities.”” The Globe overlooks the point that
the zone system will tend to prevent the mail order houses
from draining the money from the country districts and
centralizing it in the large cities.

If the Globe and other ardent admirers of parcel post
would but stop to consider this point, they would see that
as money is drained from the country districts and
brought to the large centres, never to return again, so
much will those communities be weakened. We are con-
tinnally reading in all these papers about country dis-
tricts becoming impoverished, yet in the very next breath
they advocate measures that tend to still further impov-
erish them. Did anyone ever hear of the large dailies erit-
icising the mail order business for weakening country com-
munities? Yet there is all kinds of evidence that they
have done so and there is no good reason why further
power should be put into their hands by the government.

Neither The Globe, nor any othér paper, ean show that
the original advocates of parcel post were the working
men or farmers. The scheme is one apparently worked up
by catalogue houses backed by large daily papers.

The restricted zone system—if the postage for the
second zone is great enough—is going to be the salvation
of the small, aggressive trader. He should be in a position
to sell more goods to the farmer and at the same time,
would not be further harassed by the distant big houses.

_.’.___

ANOTHER THEORY GONE.

In reference to the theory that rats and mice have start-
ed fires in stores by knocking matches from shelving, a
matech manufacturer writes Canadian Grocer as follows
in reply to our letter:-

‘“We know of no instance where rats or mice have
caused fires by knoeking down boxes of matches from
shelves, nor have we ever heard of any of our eustomers
or any one of the trade having had fires caused in the way
you refer to.”’

A couple of weeks ago an article appeared in this
paper stating that from experiments made with rats and
matches, it was found that rats would not gnaw the tips
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of matches, no matter how. hungry or thirsty they were,
If sueh be the case, and if, as we are to infer from the
manufacturer’s letter above, no fire has ever been known
that was caused by rats or miee knocking matches from
the' shelving, we then have still another oldtime theory
‘“busted.’’

N. B.—Since the above was written a letter has been
received from a Groeer in Yarmouth, N.S., and whieh is
printed on another page, giving an instance where mice
had gnawed the pasteboard around the matches with
whieh to build a nest. This dealer further found that
one box had been ignited and proved to his satisfaction
that fires are sometimes caused in this way. The old
theory evidently, therefore, still holds good. Who ean
give further evidences?

.

WHAT COST SHOULD INCLUDE.

The retailer who attains the highest degree of Sue-
cess is the one who absolutely knows the cost of doing
business. He is the man who has for all time to come
discarded the old losing ‘‘rule of thumb’’ method of
doing business and by the installation of a system knows
at any hour just where he stands. He seeks out the
factors that make for suecess and also those that tend to
decrease his earnings. With the aid of modern office
equipment this task has been reduced to the minimum
but the information deduced enables the merchant to do
business at a profit instead of a loss.

The average retailer estimates his cost of doing busi-
ness and usually takes into consideration only three or
four items while the live dealer finds twenty or thirty
items that enter into his cost. These might be classed
under the following headings. Rent, or depreciation if
owned; salaries, including the employer; light; heat; ice.
Delivery expense including all charges for repairs to
harness, waggons, ete., feed for horses, shoeing and de-
preciation; Advertising; Printing; Postage; Stationery;
Gifts; Allowances on accounts; Telephone and Tele-
graph tolls; Taxes; Interest; Discounts; Insurance; Bad
accounts; Paper; Twine; Bags; Breakage and spoiled
goods; Shrinkage and depreciation of goods; Repairs on
fixtures; Depreciation; Goods stolen from store.

If the dealer keeps a careful wateh on the above he

will include about everything that should go to expense
in running the business.

+
EDITORIAL NOTES.

By paying his accounts promptly, a dealer’s credit
standing can never be criticized adversely.

* % *

The zone system in the Parcel Post is a splendid fea-
ture for the small town and country dealers.

* X %

Metaphorieally speaking in tlie language of the gro-
cery trade, the militant suffragette coming out of prison

might be termed a ‘‘returned empty.’’
e

One of our market men states that tomatoes slumped at
the week end. Which end of the tomato is that, we would
like to know?

Even if a mouse never did start a fire—which now ap-
pears doubtful-—can anyone understand why Noah allow-
ed the grand parents to get away from the ark alive?




Keeping Cash Book With Least Work

Balancing and Distributing Accomplished With One Operation—Journalizing
Combined With Cash Keeping—Great Saving of Time Effected—Tha Opera-
tion of Balancing Up.

I have the following inquiry:

““Will you please give the shortest
and simplest way of keeping ecash ac-
count in your next issue and oblige? I
am a reader of The Canadian Grocer,
and have been for a number of years.”’

I have handled this question a num-
ber of times, illustrating my own system
fully; but undoubtedly it will bear fur-
ther treatment.

All ideas of efficiency are based pri-
marily on the short eut in all operations.
Old style book-keeping, included a day
book, cash book, usually a journal, and
a ledger. Much of the work was dupli-
cated, much of it almost copies one op-
eration of another or others. Modern
methods seek to eliminate all duplica-
tion of work. Large institutions, by us-
ing carbon paper, write many forms at
one time. For example, the writing of
an order produces also the ledger re-
cord, the shipping eclerk’s entry, tle
stock clerk’s ticket and perhaps other
records for the various accounting de-
partments.

Eliminate Unnecessary Work.

We do not require so many records
in our business; but the object is the
same—the elimination of every super-
fluous motion. So the ecash book is
now made to answer for cash book ond
journal, and, in my own ecase, one bit of
work, still commonly kept up in general
practice, is eliminated. I refer to the
‘“closing and bringing down the daily
cash balance.’”’ This feature while val-
usble in the case of large systems of
aceounting, is not necessary in your
business and mine; hence we cut it out.

The book to use is a six-column jour-
nal—(cash book is the same). The use
of this book enables one to make the
record and distribution at one operation.
So, when we pay out $20 for postage,
that item-is not only definitely recorded
as a payment of so much cash, but it is
also immediately distributed to Expense.
The first. wide column is used for the
details and the remaining ecolumns are
used for the various ‘‘cardinal’’ or
prineipal department or ledger aceounts.
The last (sixth) column is used for sun-
dry items which do not recur with suffi-
cient frequency to require the use of a
special eolumn.

The columns are headed, say as fol-
lows: Debit side: Cash, Mdse, Ex-

*The writer of this article is one of the most success-
ful dealers on the continent. He has spent almost 3
mmmndhwnm
have ; ntud'hlhl
irers when their

*By Henry Johnson, Jr.

pense, Wages, Barn, Sunds. Credit side:
Cash, Mdse, Diset, Stevens Block,
Sund. You will note that you have the
six columns filled out on the debit side,
but that you are only using five col-
umns on the eredit side. This just hap-
pens that way—you have one more col-
umn on the credit side than you have
use for at present; but that is not to
say you may not have use for it in
future.
One Day’s Transactions.

Now let us follow out one day’s en-
tries. We begin by gathering and se-
gregating the eash register slips. These
naturally run intoa few regular groups.
We have all the little daily payments
for butter, eggs, express, lettuce, &ec.,
and these are conveniently assembled
uncer the head of petty vouchers. Being
ir. the form of receipts, since you have
the vegetable man, the oil man and the
express man sign the form showing that
you have paid them the money, these
actually are vouchers. Being small mat-
ters of daily reeurrence, they are petty
vouchers. Thus you put them all to-
gether and add them into one bunch.
If there is no special item or items of
which you wish to keep individual ac-
count, they are all entered in one total.
Then follow other items of merchandise
expenditure, items paid in eash. Lastly,
you refer to your check books for record
of other items paid out on mdse account.
Then your entries look like this:

MDSE.

MO €N R R O
Wholesale Grocery Co.

{

Campbell ——30
EXPENSE.

Posta

Rent
WAGES,

Sundry items

Melvin for June
BARN.
Repairs Wagon Works
STEVENS BLOCK,

Carpenter work
CASH.

Rents

Merchandise sales

as follows ;—

H.
Merchandise

Expense

Wages

Barn

Stevens BIK. ...cccc0vcivenes
Discount, merchandise

STEVENS BLOCK.
Dixon Rent, June
Larson Rent, June
Waltz Rent, June
Pape Rent, June

MERCHANDISE.

on both pages you will find they balance.
This indicates, usually, that your en-
tries are correetly made. If the sides
ao not balanee, then the work is faulty
somewhere and you must find the error
by going carefully over all the work.

You will see that the entries are im-
mediately distributed to the several aec-
counts without intermediate work, such
as journalizing.

Getting at the Sales.

Your question here is apt to be: How
to get the mdse sales and check same
with what the register shows. This is
accomplished in this way:

Your cash has been counted and re-
corded either in some little book for
that purpose or, in my way, on the re-
verse of the check stubs. Let us say
that you have in the drawer $68.32; in
the loeal bank, $229.48; in your market
town bank, $38.44. The total is put on-
te the reverse of the check stub as fol-
lows: ;

| T el IS PSP e ) $229.48

Northern Trust .

On the previous day your cash balance
was $45148. You proceed as follows:

You add together all sums paid out.
This day you find the total to be $316.-
68. Add to that your cash for TO-
DAY—$326.24. Your total is now
$652.92. Deduect from that total the
moneys you have received from sources
other than mdse —in this case, rents
from the Steven’s block of $105. Now
your remainder is $5647.92. Now de-
duet your cash on hand of YESTER-
DAY—say $451.48. The remainder of
$#06.44 is your sales for the day. If that

(Continued on page 30.)




Attractive provision display shown some time ago in the window of John Gilbert, Kingston, Ont.
of a good coonked and smoked meat display at present time.

This would with profit form the basis

Summer Season Splendid for Cooked Meats

Now is the Time to Push Sales of These Lines With Pickles, Relishes, etc.—
Fine Provision Window Display in Kingston Store—Care Should be Exercised
in Summer 8o Far as Showing Perishable Goods is Concerned.

Now that the season for cooked
meats and hams of all kinds has come
round onee more, it is important that
every retailer who professes to do any-
thing in this department make a special
effort both in window and interior dis-
plays and push sales of these lines to
the uttermost. The tendenecy especi-
ally during the summer months is for
the housewife to buy as far as possible,
food which is ready to place on the
table or easily prepared and thus avoid
necessity of standing over a hot stove,
or in a hot kitehen.

A Well Planned Window,

The aeccompanying illustration shows
an attractive window display designed
some time ago to bring business by
Jas. Bankier, with John Gilbert, ‘‘The
Family Grocer,”” Kingston, Ont. In
this, Mr. Bankier has followed out sim-
plicity and symmetry in display. The

one side of the window balances almost
exactly the other side, and goods are
arranged in such a way as to draw at-
tention.

Lard and shortening in various quanti-
ties, various kinds of hams and bacons
are shown, and accompanying these a
suggestion of pickles, very desirable
along with ecold meats in warm weather.

Eggs too are shown in neat display
so that the passerby ean judge pretty
much of the quality before attempting
a purchase. Now that leggs are all
bought on a ‘‘loss-off’’ basis, even
greater opportunity. than ever is given
the retailer to push sales on this line
and a new argument presented which is
readily taken up.

Care in Hot Weather.

During hot weather it has often been
proved that to display is to sell. While
this is true it must not be forgotten
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that the sun and extreme heat are alike
injurious to eggs and meats and for
this reason displaying by window be-
comes a more complicated problem. It
is, however, quite possible and a profit-
able practice to pursue and the man
who uses greatest judgment in display
is the man who is to realize greatest
success from this end of the business.

+
Grocers’ Letter Box

Editor Canadian Grocer.—Will you
please advise from whom I eould buy at
jobbing prices some cigar moisteners—
that is, something to put in cigar cases
to keep cigars moist ?

Calgary, Alta. W. K. K.

Editorial Note.—Jones Bros., Toron-
to, handle two varieties. Their agents
ir Calgary are Scott Bros., 712 First
Street.




HEAR TALK ON COFFEE.

The Retail Grocery Clerks’ Associa-
tion of Vancouver, B.C., and their em-
ployers were the guests of James Bev-
eridge, of Wm. Braid & Co.,, Mr. Bev-
eridge gave an extensive lecture on the
origin, production, blending and mar-
keting of coffee from early stages to
the present day . At the close of the
lecture, the tempting refreshments be-
ing ready, the clerks became distribut-
ors of sandwiches, coffee and cake.

L ] . .
WHAT TURMERIC IS.

The Cub Reporter.—Which is correect,
tumeric or turmerie, and will you kind-
ly let me know something about this
spice, its origin, ete.?

HALIFAX CLERK.

Authorities all maintain that tur-
meric is correct; in no instance has it
been found to read tumerie.

Turmeric  consists of the ground
rhizome or root of an East Indian plant
of the same family as ginger. It is
also grown in Zanzibar, China, and the
Archipelago, both for native consump-
tion' and for export. Turmeric is in-
soluble in cold water, and only partly
soluble in boiling water, but is quite
soluble in alecohol and forms beautiful
yellow erystals. It has been extensive-
ly employed as a dye stuff for silks
and woollens, but the yellow color it
produces is very fugitive; yet turmerie
is a condiment as well as a dye, and
when ground to an orange red powder
is used as a stimulating seasoning. It
is the prineipal ingredient in Indian
eurries, and is a favorite coloring sub-
stanee used in making mustard com-
pounds, pudding spice, chow-chow

" piekles, ete.
. - L

A MAN OF DEEDS.

When death and disaster, in the form
of flood and fire, swept Dayton, John
H. Patterson arose with the tide to the
level of events.

Responsibilities gravitate to the man
who can shoulder them, and dire diffi-

‘woman was

culties are taken care of by those who
know how.

Patterson is the man who, more
than any other, brought cosmos out of
chaos.

When the flood was rising and no-
body knew what the result would be,
John H. Patterson began to wire for
motor-boats. He did not ask, he de-
manded. And the motor-boats came.

Later, he wired for motor-trucks, and
the trucks came to clear up the debris.

Patterson took all of the carpenters
from the National Cash Register Com-
pany—one hundred and fifty skilled
woodworkers—and set them to work
making flatboats.

The entire force of the great institu-
tion was at the disposal of the people
who needed help. And not a man or a
docked or dropped from
the payroll. Everybody had time and

a third.

As for John H. Patterson himself, he
worked in three shifts of eight hours
each; and for forty-eight hours he
praetically neither slept nor ate. And
then, by way of rest, he took a Turkish
bath and a horseback ride, and forty
winks, and was again on the job—this
man of seventy who has known how to
breathe and how to think, and who ear-
ries with him the body of a wrestler
and the lavish heart of youth.—The
Philistine.

L . .
OBSERVATIONS BY THE CUB RE-
PORTER.

Don’t follow the others. Make the
others follow you.

There must be brain and body team-
play to win sueccess.

Get into the game with the spirit and
see how much shorter the day will
seem.

A cowl does not always make a
monk; neither does an apron on a
clerk always make a salesman.

The ideal elerk is not the one who
has never anything to say; neither is
he the one who talks all the time. He
strikes a happy medium.
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KEEPING CASH BOOK WITH
LEAST COST.
(Continued from page 28.)

does not jibe with your registér record,
you must go over your work carefully
until you detect the error. If you can
not detect it, the amount must have
been paid out without record; or the
register ‘‘over-rung’’ without a memo
having been made; or over-charge has
been made; or the amount defaleated— -
stolen, or the sum lost. When you have
exhausted all means of correcting the
error, you must note on the register re-
cord the amount of the SHORTAGE or
OVERAGE and then take into your
cash acecount the EXACT AMOUNT
YOU ACTUALLY HAVE—not the
amount which, in theory, you should
have. Thus will your record and your
actual eash be made to agree.

The items of which that $96.44 are
made up are actual cash sales plus
amounts received on account. This is
done to save book-keeping. All mer-
chandise outstanding on account is
treated as if it were still on hand. When
the bills are paid, such payments are
treated as though the merchandise had
only just been sold. This is much better
than keeping daily track of the amounts
sold on account and paid on aecount—
something that is bound to get out of
balance with the ordinary merchant.

Much Posting Saved.

Now, the only posting which is done
daily, or weekly, or any time between
the first and end of each month is of
the items which run into the sundry
(‘‘Sunds’’) column. The footings of all
columns are carried forward from page
to page, which operation will serve as
a constant cheeck on the correctness of
the work. But the totals of all columns
other than the Sunds are posted to their
respective ledger accounts only once in
each month. Then the trial balance is
taken off as a further check on the
work.

I am far from sure that this is clear;
but feel that probably anything obscure
can best be explained in answer to any
further letters of inquiry with which I
may be favored.




TERMS OF THE NEW PARO

POST AOT. :

(Continued from page 23.)
ed out. The British Isles have an area
of 121,390 square miles, as opposed to
an area in the provinee of Ontario alone
of 260,862 square miles, and as opposed
to the Dominion of Canada in its en-
tirety of 3,907,000 square miles, and in
this small space, less than half the area
of the provinee of Ontario, there is a
population of 44,000,000 of people; as
compared with 2,500,000 in the province
of  Ontario, or roughly speaking, a
population of 7,200,000 in the whole Do-
minion. The conditions are, therefore,
entirely different. In England you have
thiekly congested rural distriets, large
towns every few miles, and tremendous
cities; in Canada yon have a population
of less than 8,000,000 spread over a
vast area, with few cities or large
towns, and with vast spaces that must
be traversed where no population exists.
The conditions in England gnd other
European countries are absolutely favor-
able to cheap parcel post, whereas in
Canada, owing to small population,
vast distances and other reasons already
pointed out, the conditions at the pres-
ent time are the least favorable for par-
cel post that could possibly ocecur. The
United States, where physical condi-
tions, area, ete., are similar to those of
Canada, present a much more favorable
ground on which to make comparisons,
and the United States now, when it has
a population of 90,000,000 of people, an
immense postal revenue, an enormous
number of large towns and thickly
populated rural distriects, in granting
this boon to the people has found it ne-
cessary to adopt the zone system. If
the United States with its immense
population and revenue and favorable
conditions ecould not afford to give a
flat rate, it would certainly be much
more impossible in Canada, where the
population is only about one-twelfth
that of the United States and the re-
venue only about one-twentieth, to do
other than the United States has done.
As a matter of faet, the system which
is now being introduced in Canada gives
a flat rate within the confines of each
provinee in the Dominion. In other
words, we are giving, as compared with
that in which England, a flat rate in an
area twice as great as Britain gives
parcel post, and where all the condi-
tions as regards population, cost of
transportation and labor are much less

favorable than in Britain.

An argument that is very often used
in favor of a flat rate is that letters
are carried from the Atlantic to the
Pacific at the same rate as is charged
for one mile, and that if it is possible to
carry letters at a two-cent rate from
coast to coast, it would be guite possible
to earry parcels at a similar flat rate,
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and at a much lower charge than is now
made. In considering this argument it
.must be taken into eonsideration that
the price paid for the carriage of let-
ters, even at the two-cent rate, is much
greater per pound than the price paid
on parcels, and to give a flat rate on
parcels it would be necessary to have a
minimum charge much higher than the
public would be prepared to pay and
much higher than the charges which it
is intended to make. = Moreover, the
Postmaster-General has the exclusive
monopoly of sénding letters, and, there-
fore, gets the carriage of them all; in
other words, gets the long as well as the
short haul. But this would not be true
regarding pareels, as he has in no sense
the exclusive monopoly of sending par-
cels, so that the result would be, if a
flat rate were fixed, that it would be
quite possible for public carriers other
than the post office to get the short and
profitable haul by reducing the charges
on special distances. It might aiso be
observed that the express companies
that have carried on business similar to
parcel post for a great many years have
never adopted the flat rate system,
which they would certainly have done if
they had found it to their advantage
from a business standpoint.

Australia has two rates—one for each
State or province, and the other for the
rest of the Commonwealth. The lowest
rate is 12 cents or 6d for the first
pound, and 6 cents or 3d for each addi-
tional pound, within each State. The
interstate rate, or the rate outside of
the province or State in which a parcel
is posted, is 16 cents or 8d for the first
pound, and 12 cents or 6d for each addi-
tional pound. These rates are much
higher than those which we propose to
charge, and there is a further limitation
in the Australian parcel post, in that no
parcel which exceeds three pounds in
weight will be accepted for transmission
to any point in the Commonwealth not
served by railway, coach or steamboat.
No such restrictions will exist in Can-
ada, but any parcel posted at any point
in Canada will be transmitted to any
other point where there is communiea-
tion of any kind whatever. In consider-
ing parcel post from an Australian
standpoint, moreover, it must be remem-
bered that practically they have settle-
ment only about one hundred and fifty
miles from the coast in extreme cases,
that large portions of their country are
unsettled and unpopulated, and that the
towns along the ecoast are served by
water rather than by rail or long land
routes, which makes possible in Aus-
tralia a very much cheaper handling of
parcels than would be possible in Can-
ada. The ealeulation made by the Eng-
lish statistician, Mulhall, some few
years ago in regard to the comparative
cost of land and sea service showed the
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cost on the sea to be_abouf one-twenty-
ninth of that for railway service.

The express companies make their
charges not on a fixed principle through-
out the whole country, but on exigeney
to suit conditions, where there is com-
petition making a lower rate, and where
there is no competition making a much
higher rate. This is an elasticity which
a Government department, such as the
post office is, cannot easily indulge in.
To illustrate this elasticity in which the
express companies indulge in making
their rates, the rate between Montreal
and Toronto is one dollar a hundred,
and between Montreal and Kingston,
which lies half-way between the two
cities, it is the same. Between Mont-
real and Pembroke, which is 100 ‘miles
shorter, the rate is 25 cents a hundred
higher.  Similarly, while the rate be-
tween Montreal and Quebec is 75 cents
a hundred, the rate between Montreal
and Three Rivers, which lies half-way
between, is also 756 cents.

The only countries that can possibly
be compared with Canada, owing to
similar physieal eonditions and vast dis-
tances, are the United States, Australia
and Russia, and in all these countries
the zone system has been adopted, after
careful consideration. South Afriea,
which is similar in proportions and
physical features, has the merchandise
rate of one cent an ounce, the same as
in Canada, at the present time.

In order to give a flat rate, a high
minimum charge would be required, and
as the major portion of all parcels are
sent to places within the confines of the
provinee in which they originate, in or-
der to give a comparatively low rate to
a few people at a great distance, the in-
terests of the people who are by all odds
the greatest in numbers where the .
short haul would take place, would have
to be materially sacrificed.

The last point to which I am going
to refer is this: What are the rates go-
ing to be? That has not been definitely
arranged. We shall arrange it in the
simplest and most intelligent way pos-
sible. We expect that five or six lines
placed in the hands of the local post-
master will explain to him the whole
situation. = We cannot think of giving
this boon to the people of Canada for
nothing, or practically nothing; it h
to be self-sustaining. I have here com-
parative statements which have been
very carefully prepared in the depart-
ment, and which show the rates now
charged by the express companies in the
United States and in Australia, and the
present rates upon our fourth class mail
matter, which is the one approaching
parcel post. This is a very long, tabu-
lated statement, and I do not propose to
take up the time of the House at this
late period of the session by reading it.



Current News of the Week

Quebec and Maritime Provinces.

The National Tobacco Co., with head
office in Montreal, has been given a
Federal charter.

The Caswell & O’Rourke Store Co.,
Rock Island, Que., have installed a new
steel biscuit tin rack.

The Molassine Co. of Canada, Ltd.,
has secured a Dominion charter, with
head office in Montreal.

D. J. Purdy, wholesale and retail
grocers, St. John, N.B,, recently had a
fire loss. This was covered by insur-
ance.

The Star Dressing Co., manufacturers
of hand cleaner, polishes, ete., have
moved from rear 89 Inspector Street,
Montreal, to rear 2099 Hutehinson
Street.

Ontario.

R. G. Marshall, a Hamilton grocer,
has sold his business.

R. W. Humphries, tea merchant,
Guelph, Ont., has assigned.

P. Tiee, grocer, Hamilton,
succeeded by W. C. Whorley.

Gerald Larkin, of the Salada Tea Co.,
Toronto., is in Chicago this week.

The St. Thomas Dehydration Co., St.
Thomas, Ont., has obtained a charter.

The Blezard Valley Co-operative
Store, Blezard Valley, Ont., has obtained
a charter. :

The biscuit factory of D. S. Perrin
& Co., London, Ont., is rapidly nearing
completion.

The A. M. Nanton Co. have let the
contract for their stock factory at Fort
William, Ont.

MecParland & Clare will open a gro-
cery store in North Bay, Ont., in the
Pardiac Block.

M. A. Gray, chemist in the Pillsbury
Flour Co., Minneapolis, Ind., was in
Toronto on Tuesday.

Mrs. A. Dale is starting a grocery
and bakery business at 586 Dundas
Street, Toronto, Ont.

" C. Tuck, baker and confectioner, To-
ronto, Ont., has moved from MecCaul
Street to Avenue Road. '

W. D. Robertson, salesmanager of the
Maple Leaf Milling Co., Toronto, left
this week for a month’s holiday.

Gresie Bros., of Honey Harbor, Ont.,
have sold their grocery and summer
hotel business to Gardiner Bros.
_W. W. Hutchison, manager of the

Montreal office of Lake of the Woods
Milling Co. was in Toronto last week.

Ont., is

- Co.

Norman Hadskis is opening a grocery

store at Fort Frances, Ont. He was
formerly with The T. Eaton Co. at Win-
nipeg.
J. Mulholland, grocer, Toronto, is
giving up his Yonge Street store, but
will continue in business in his Avenue
Road stand.

Thos. McKeown, who for some time
has been on the outside staff of David-
son & Hay, has joined the selling staff
of Cudahy Packing Co.

W. R. Millman, of W. H. Millman &
Sons, grocery brokers, Toronto, Ont.,
returned last Wednesday after a ten
days’ trip to New York.

F. Mackie, grocer and general mer-
chant, Vasey, Ont., has sold his business
to G. Hall, and is now taking a trip
through the West for his health.

J. Quick, grocer, Brighton Harbor,
Ont., has sold to F. Langdon, and is
about to open up in the summer hotel
and grocery business in Presque Isle
Point.

There is a law in Toronto to prevent
merchants from sweeping their side-
walks in front of their stores after 8
a.m. Neither are merchants allowed to
sweep refuse onto the pavements.

The ratepayers of Ingersoll, Ont.,
have passed a by-law assisting the
Standish Manufacturing Co. of Toronto,
who will erect a factory there for
manufacturing washing soda, soap, ete.

Linton Loney has purchased the gro-
cery business conducted by him for H.
H. Thompson in the Rankin bloek,
Main Street East, North Bay, Ont., and
will continue the business as Loney &

Ed. Hazell, president of the Hamil-
ton Retail Grocers’ Association, and W.
Smye, another Hamilton grocer, were in
Toronto last week, and, among other
things, took in the ball game with some
of the Toronto grocers.

The Produce Association of Western
Ontario met in London last week and
decided to ask the Government to ap-
point egg inspectors for the various dis-
triets in the provinece, with a view to
keeping down trading in bad eggs.

G. R. Adams, export manager of
Richard Dickeson & Co., Limited, Lon-
don, England, is in Canada at the pres-

ent time arranging for agencies for his-

firm’s teas. He has been in Toronto

during the past week, and will go from

there to Winnipeg. ;
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M. Aubin & Sons, who have eonducted
a grocery business for some months on
Superior Street, Sault Ste. Marie, Ont.,
have purchased Mrs. Barry’s grocery
business on Gore Street, and will in fu-
ture carry on the business at the stand
recently occupied by Mrs. Barry.

D. F. Hamlink, Goderich, Ont., pro-
poses to ereet a canning factory there,
including two buildings, 40 x 150 and
35 x 100 feet, respectively. The rate-
payers will shortly vote upon a proposi-
tion to lease him a site for 99 years at
a nominal rental of §1 a year and grant
a fixed assessment of $2,5600.

L ]
Western Canada.

Wm. Allison, a Winnipeg grocer, has
sold to R. J. Lane.

Salmon & Gray, grocers, Calgary,
Alta., have dissolved, Mr. Gray continu-
ing.

R. Hawes has bought Dan MeDonald’s
grocery and baker’s business in Na-
pinka, Man.

The Hudson Bay Co. has announced a
final dividend of 30 per cent.,, plus a
bonus of 10 per cent., making a total of
50 per cent. altogether.

8. T. Lodge, a Saskatoon, Sask., gro-
cer, was a winner of a prize in a win-
dow dressing contest put on by the
Robin Hood Flour Mills.

Following a petition eirculated by the
business men of Macleod, Alta., and
signed by nearly every one in town, the
Mayor has issued a notice to the effect
that during June, July and August all -
business places must observe Wednes-
days as half holidays. The by-law pro-
vides for penalties for any person fail-
ing to observe these holidays, and they
will be imposed, he says, in every in-
stance.

G. V. Hastings, general manager of
the Lake of the Woods Milling Co.,
Limited, of Winnipeg, has resigned his
position, to take effeet September 1. He
has been with the company for 24 years,
and was prominent in the ‘milling busi-
ness before he entered the Lake of the
Woods Company. His retirement from
active serviece is a voluntary step on his
part. He will be sncceeded by W. A.
Matheson, manager of the eompany’s
grain department at Winnipeg. Mr.
Matheson has been with the company
some 20 years. Mr. Hastings will spend
about a year abroad on a holiday trip,
and afterwards will continue to reside
in Winnipeg.




Association News

The Grocers’ and Butchers’ Assoei-
ation, of Brantford, Ont., will hold their
annual picnic on Wednesday, July 16,
at Niagara Falls. Arrangements with
railways have already been made for
special accommodation.

As usual, this association will join
in with the Hamilton Association, meet-
ing at the Falls, and as Toronto grocers
are also celebrating that day in Niagara
too, a day of excellent entertainment is
expected.

Arrangements have also been made
with the railways for accommodation to
Buffalo for all who wish to spepd the
day there in preference to Niagara
Falls.

Great are the preparations for the
Hamilton Retail Groeers’ Association
picnie. This goes to Niagara Falls on
July 16 and as this date and place have
also been selected by the Brantford and
Toronto associations, the big ecataract
will probably see more grocers there
that day than ever before. The trans-
portation Committee reported that they
had engaged 45 cars from the Grand
Trunk and 45 from the T. H. & B. for
the oceasion.

A report was sent in that 5,000 pails
had been purchased for the distribu-

tion of tea, milk, coffee and lemonade .

to be served free to all who are on the
grounds. The Thirteerith Royal Band
has been engaged and, to introduce a
little comedy, a ‘“‘rube’’ band will also
be in attendance.

A programme that will, in all prob-
ability, have all preceding years beaten,
has been arranged, and sports will be
introduced that will appeal to every
man, woman and child who desires that
sort of recreation. All the amnsements
around the park will open at reduced
fares.

A committee was appointed to ean-
vass the city for new members, dividing
it into eight distriets.

The officers in charge of the pienie
are: J. Knox, chairman; J. Kirkpatrick,
chairman of the transportation; W.
Smye, chairman of printing} H. Taylor,
chairman of musie; A. G. Bain, chair-
man of refreshments; J. M. Semmons,
chairman of games.

The Association made a grant of $25
to the Day Nursery of Hamilton, to
which the addition of a kitchen was be-
ing made.

A SOAP PIONEER GONE.

Passing of David Morton, in Business
in Hamilton For More Than Half
a Century.

Hamilton, Ont.,, June 10.—David
Morton, soap manufacturer here for
many years passed away on Saturday
last at the age of 86 years. He was
born in Seotland and learned his trade
in Glasgow, coming to Ameriea in 1853.
He resided in New York, Buffalo and
Toronto for a time and then came to
Hamilton. After working for Jno.
Rudd for six months, he began the
manufacture of soap in a modest way
for himself.

He breasted suceessfully the difficult
financial period of 1860 and in 1865 en-
larged his plant, erecting the original
building on the present premises. Three
sons, John, Robert and David have fol-
lowed in their father’s footsteps and
are all engaged in the soap manufac-
turing business, the latter beinz a trav-

eler.
+
U. 8. LAW REGARDING CLAIMS.

Canadian importers of goods from
California or in faet from any of the
United States, should read the following
letter re the making of claims, received
by a Montreal firm:

“‘The present form of Bills of Lading
in use by ecarriers for Inter-State Traf-
fie contains the following eonditions:

““Claims for loss, damage or de-

lay must be in writing to the car-
rier at the point of delivery, or at
the point of origin within four
months after delivery of the prop-
erty, or, in case of failure to make
delivery, then within four months
after a reasonable time for de-
livery has elapsed. Unless claims,
are so made- the earriers shall not
be liable.”’

““In view of a recent decision of the
United States Supreme Court uphold-
ing these provisions, elaims must be
presented within the limit of time pro-
vided in the bills of lading in order
that claimant may not be stopped from
securing the relief to which he may be

entitled.”’
+

In issuing a bulletin on Olive Oil,
Chief Analyst A. MeGill, of the Inland
Revenue department has defined stan-
dards for olive, cotton-seed, and salad
oils. [Either olive or ecotton-seed oil
may be sold as salad oil, he states, but
when ecotton-seed oil is offered as salad
oil the faet that the article is cotton-
seed oil must be declared on the label.
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Letters to the
Editor

Editor Canadian Grocer—Your is-
sue of May 30th, page 26, eontains an
article on ‘‘The Mice and Mateh
Myth,”’ and gives an account of tests
which were made and alleged to dis-
prove the theory that rodents ever
cause fires by nibbling mateh heads.

I maintain that the tests were mis-
leading and prove nothing, for the miece
do not attack the matches, as food nor
do they intentionally gnaw the matches
at all, but only accidentally in getting
the paper wrappings with which fo
build their nests.

My attention was ecalled by one of
my young men, to a ecase of matches
that he was opening some time ago, in
which the paper and eard board had
been stripped from some of the pack- °
ages, evidently to build a nest which
was found in an adjacent box, and in-
credible as it seems, one of the pack-
ages of matches had ignited. But ap-
parently being so closely paecked and
having no vent, only the héads had
burned. But you ean easily see how
a conflagration could have started from
such a cause.

ALEX .P. LEWIS,

Yarmouth, N.S.

Editorial Note.—This evidence throws
a new light on the subject. Here is a
case where apparently mice have by
some means or other ignited a box of
matehes in a ease. That they did not
cause a fire, Mr. Lewis explains that
there was evidently insufficient air.
Had the fire occurred we never would
have had his evidence.

By looking back at the experiments
made by the experts which appeared in
May 30 issue, it will be found that the
rodents would not gnaw the mateh
heads although they were exceedingly
hungry.

Comparing the two it will be inferred
that the mice do not chew mateh heads
for the food they get from them, but
aceidently in their nest-construeting
operations.

Canadian Groecer would appreciate
hearing from others who have further
evidence to present in this interesting
controversy, either pro or con.

G

GOOD IDEAS EVERY WEEK.

MacLean Publishing Co.,

Dear Sirs:—Please find enclosed cheque for

.00 for the subscription to the Canadian

rocer, and I wish to say that I am well
plencd with {our paper.

One_ thin always take time to do is to
read The Grocer from cover to cover, I
some good ideas from it each week.

Yours trulg.

. M. BARABRE,

West Fort William, Ont.



Buyers Keeping Out of Sugar Market

Situation a Puzzling One and Hard to Fathom—Famine Prices Predicted for
Nuts in Fall—Prunes Again on Upward Trend—Beans Are Easier—Whole-
salers Shading Prices on Canned Goods.

QUEBEC MARKETS.
POINTERS—
Sugar—Market still weak.
Canned Apricots—Advanced.
Brazil Nuts.—Up 3e.
Molasses—Shade easier.

Montreal, June 11.—Pretty nearly
the average June trade is passing with
not much change from week ago. Call
for sugar is improving the demand from
canning factories being reported quite
heavy. Molasses are again a little
easier and canned apricots have ad-
vanced about 5 per cent. owing to a
shortage in the crop due to dry weather.

SUGAR.—Feature of the week in the

sugar market was inereased volume of’

business. The buying seems to be com-
ing from canning companies and from
dealers who are forced to stock up. The
price of refined sugar here is still above
parity with other markets and the cost
of raw sugars to-day. The New York
market on raw sugar declined last week
which makes the comparative values of
raws and refined more divergent. How-
ever, market here is not being influ-
enced by other markets and is steady at
$4.30. Stocks in refiners’ hands are
reported heavy and with another big
European beet crop, price of sugar ean-
not very well hold high for some time.
Reports from Europe advise heavy
seeding and favorable weather.

OF OO
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MOLASSES.—Price of Fancy Barba-
does again declined and has been offer-
ed to-day as low as 3314e ex-wharf, but
" the average price is 34 to 34%%e with
weak market owing to buyers holding
off in anticipation of lower prices.
Molasses are being offered from all pos-
sible producing points and even from
several places that have never made
molasses before. The general opinion
of the trade is that prices will go lower
and will in all likelihood find their way
back to opening prices. The ex-store

23583
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price is steady at last week’s advance
but it is likely that it will follow any
further decline in the ex-wharf price.
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DRIED FRUITS.—There are no fea-
tures in the dried fruit market this
week as trading is rather dull. Raisins
and currants are quiet with prices low.
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Comadre figs, about 33-1b. mats....
boxes, » per box .....
Glove boxes, 10-0z., per box

:-'-n e
-
=
&

Il!lmﬂﬂ ®

TEA.—The quality of the new erop
of Japans and Chinas is reported good
and the price is 2¢ per lb. lower than
last year. United States buying is still
in evidenee.
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COFFEE.—The market is entirely
devoid of features as prices remain the
same and trading is quiet.

SPICE.—The spice

=
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market

changed at last week’s prices.
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RICE AND TAPIOCA.—Prices re-
main steady with no indieations of
lower prices. Demand is fair and of
sufficient volume to maintain present
price levels.
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NUTS.—The only feature of the nut
market this week was the advanee in
Brazils which are now quoted at 19 to
20¢ instead of 16 to 17¢ as formerly.
This advance is dne to shortage. Pea-
nuts are selling exeeptionally well and
prices are firm. Other prices remain
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ONTARIO MARKETS.
POINTERS—

Sugar—Situation doubtful.
Coffees—Easier.
Molasses—Hand-to-mouth buying.
Black Pepper—Advaneing.
Nuts—All advancing.
Beans—Easier.

Colleetions—A shade slow. 5

Toronto, June 11.—Business generally
is fairly quiet but with more marked
signs of warm weather prevailing is
picking up somewhat. The decidedly
marked dullness which, until some
weeks ago prevailed, appears to have let
up pretty much, and although trading is
still quiet, conditions are not likely to
improve markedly before definite indi-
cation is given of this season’s grain
erops.

Collections continue a little slow, but
dealers are still optimistic and eclaim
that situation is somewhat better this
week. There appears to be no working
with banks at all just now on the part
of the trade.

In Toronto, eonditions too «are some-
what dull. Reports being received daily
of the percentage of money eoming in
show shortage over other years, but
with prospects of finer weather dealers
still stand optimistie, and prediet an
early betterment in the situation.

SUGAR.—“This is a good time to
stay out of the market until various
forces now bearing on sugar situation
are worked out. Between present large
output, and financial difficulty it is hard
to come to a definite conclusion on the
market. Should a new European war
break out, or any disturbing condition
arise which would affect the European
beet erop, then market for raws would
be disturbed and refined would likely
follow in the same direction. But
should no sueh disturbing element enter,
and the predicted large erop be success-
fully harvested, a slump would appear
quite possible or even probable.’”’ Such
is the situation in sugar as seen by one
of the trading brokers this week.

Buying is all hand-to-mouth, no one
considering situation sufficiently settled
to stoek up.

Year ago granulated in bags sold in
Toronto at $5.35, a difference of 95 cents
as compared with $4.40 ruling to-day.

Extra
Extra
Extn

lumps, 15

lumps, . %

Paris m cartons, 20 0 CASe .........ceeeeeens 0:
SYRUPS AND MOLASSES.—Buying
at present is decidedly of hand-to-

mouth variety. Large consignments are
being received at Halifax and Eastern
ports from the islands owing to inability
to hold stocks in South. Situation, how-
ever, shows little change, save that buy-
ing is a little closer to actual -require-
ments.

Last report from Barbadoes states that
molasses are dull and neglected owing to
lack of demand from Canada and United
States. This, in turn, the report states,
is owing to high price of Barbadoes

sugar.
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Maple butter, Ib, tins, dozen.

DRIED FRUITS.—Few prices are be-
ing quoted on new erop currants, but on
whole, speculative basis is much same
as year ago. Crop is reported some-
what smaller than that of last year.

Valencia raisin erop shows good  in-
crease over last year. Whether vines
will yield as heavily as antieipated is un-
certain as it takes some time to recover
after two or three years of drought.
Should erop be as large as expected,
however, prices are likely to rule much
lower this year.

Prunes continue to advance at coast,
but, as yet, no ehange has been made in
prices here.

Hallowee’ dates advanced 1/ cent this
week on primary market and packages
are expected to go up %4 cent about
September 1.
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TEA.—Teas of good quality on Lon-
don auction are at the moment a trifle
cheaper, but simply owing to a following
off of quality. All big dealers predict a
higher market. Some of the gardens in
Assam have been hailed out rendering a
scareity more particularly in quality
teas. At present, anything under 9s 6d.
is being keenly competed except in red,
stocky stuff.

Colombo samples still continue unin-
teresting, so that few sales are being
made there for this trade.

COFFEE.—Coffees are all weaker
this week. Not only has there been a
weakening on part of Brazil holders,
but finaneial situation is also having de-
cided bearing on market. Brazil offer-
ings have been dull. No. 3 Santos have
been sold for 14Y,e¢ for arrival, which
is ‘a reduction of fully 2 cents over a
month ago. General feeling is that
while coffees have reached a lower level
than for some time, prospects are not
now for a lower market, and there might
even be a strengthening up again.

wee 015%
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SPICES.—Further slight advance has
been made on black peppers on primary
market, but no change has here been
effected. Cloves continue steady, but
still with a tendency to weakness until
new crop begins. Celery seed continues
high, and likely to remain at present

high level for some time yet.
Sand 101>, % Ib,
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d seed, per Ib., tn bulk el
8 oxed pox B, e bk iid om
Celery seed, per Ib., fn bulk .. on
8hi cocoanut, fn pails .............. "»
RICE AND TAPIOCA.—Rice contin-
ues steady and high. Tapioea shows
some weakening, but only slight. De

mand for both is good.




BEANS.—Stocks of imported are now
pretty well exhausted. Some Canadian
H.P. are coming in again but prices are
much lower. People having beans in
storage have had to come forward and
dispose of their holdings owing to banks
getting after them.

As a result of satisfaction given this
year by foreign beans, it is expected that
next season people will look for these,
turning more especially to Belgium and
Austria.

Prices now are much easier, H. P. go-
ing at $2.25 per bushel, and cheaper
grades at $1.80 to $2.00.

CANNED GOODS.

Toronto, June 11.—Some firms are
now making marked reductions in prices
of canned goods. Peas can be bought
anywhere from 90 cents to $1.25 accord-
ing to firm offering. Corn ranges from
85 cents to 95, and tomatoes from $1.20
up. It is expected that there will be a
good size carry-over on both peas and
corn, and whether wholesalers carry to-
matoes over or not, retailers are so
heavily stocked that many of last year’s
pack are likely to appear for sale again
next season.

MANITOBA MARKETS.
POINTERS—

Prunes—Up 1% cent.

Apricots—Firm.

Winnipeg, June 11.—Bright sunshine
and thunder showers during past week
have been most favorable to the grow-
ing erops and have had a stimulating
effect on business situation and a gen-
eral air of confidence now prevails.

Wholesale trade is showing some im-
provement and orders eoming in show
more inelination to stock up on part
of retailers.

Collections are a little better and an
improvement in this respeet is antiei-
pated now that seeding is finished and
any farm reserves of grajn will find
their way on the market. ,

Industrial conditions here are satis-
factory. City building permits are now
between eight and nine million dollars
and ecivie improvements are employing
large number of men. There appears to
be a sufficiency of farm help for pres-
ent needs but many laborers could be
employed in the country as soon as hay-
ing starts.

Fruit jnices and hot weather spee-
cialties are now good lines to feature.

SUGAR.—Sugar market in the East is
reported a shade firm. There is a moder-
ate demand at present which is not
likely to inecrease until the preserving
season begins.

.

Rt yellow.” per SO
B.C. yell
Lumps, mmw

Sugar in sacks, 6 cents less,

SYRUPS.—A  featureless normal
trade in syrups is passing. There is
never a very active summer line but

with always a little doing.

MAD O W
aWTRIIZAN

aple syrup,
Maple syrup,

DRIED FRUITS.—An advance of 14
cent on prunes will hardly come as sur-
prise to readers of The Grocer and those
who are in close touch with the Cali-
fornian market anticipate further ad-
vances. Apricots are also higher.

Per 1b.
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Apricots—
Choice
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Fine, f.0.s., %8s, s.p.,
Fine, selected, 28s, a.p.;
4-crown layers, 22s, s.p.,
4-crown layers, 17s, s.p.,
4-crown layers, 17s, s.p.,
Ne plus ultra, 825, s.p.,
Sultanas—
California
Smymas
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TEAS AND COFFEES.—The retail
demand for teas and ecoffees usually
slackens a little during hot weather.

No changes in prices are reported.
Coffee—

=g
s

Teas—

China blacks, choi
}ndh mdu (‘,ey;.oen.
apans, A king
Japans, ehxia

NUTS.—Peanuts are firm following
last week’s advance and trade all round
is a little more active. Shelled almonds
are searce and expeected to be high prie-

ed in near future.
Brazil

Tarragona

Peanuts, choice ...

Pecans
Marbot walnuts .
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NEW BRUNSWTCK MARKETS.
By Wire.

St. John, June 10.—This week shows
few changes of interest. Dealers re-
port encouraging business aided hy eon-
tinned warm weather. Collections are
better.

There is a little movement in most
staples. Oats and oatmeal have ad-
vanced slightly. Sugar is weaker and
changes are being looked for. Barrelled
beef and pork probably will be higher
shortly. Cornmeal is already higher,

bags now being quoted at $1.50. Com-
pound lard is up to 11%4. Local advices
are that flour may be lower before long.
Eggs are slightly firmer and are ‘quoted
at 21 to 23 hennery. Butter is easier
owing to better supplies coming. Few
native vegetables have been received up
to the present and trade is still taking
American.
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NOVA SCOTIA MARKETS.
By Wire.

Halifax, June 10.—Halifax grocery
jobbers report business quite brisk for

season of year. Many fishing vessels
are arriving and taking supplies before
proceeding to Banks. Receipts of but-
ter are improving and price has eased
off somewhat. Fruit is in good demand.
Bananas have dropped quarter of a
cent to 334 cents per pound. Oranges
are scarce and higher. About only
stock now on market is Mediterreanan
sweets which sell at $5.50 case. Egyp-
tian onions are up quarter cent to 2%%e.
Pineapples dropped 25 cents to $.25 per
crate. Sales of sugar are fairly heavy
and price unchanged.
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FLOUR & CEREA
DEPARTMENT

Greater Firmness Prevails in Mill Feeds

Surplus Being Worked Off and Advance Expected to Follow—
Price of Wheat Ruled Still Higher—Flour Market Firm, But
Shows Little Sign of Advancing for Some Time Yet—Corn-

meal Firmer,

On Monday, July wheat in Winnipeg
touched the high point of 9914e. Tues-
day it fell off to 9834e, which even yet
is an advance of 314ec. on the week.
October wheat, too, is selling high, clos-
ing at 917%e on Tuesday. With wheat
continuing to hold up, millers are even
more anxious to see an advance, but
with buyers ineclined to be bearish and
buying only for immediate needs, ad-
vance has not yet taken place. Another
opposing factor is that for export Can-
ada continues out of line. At one time
on Tuesday there was a difference of
9¢ on price of wheat between Min-
neapolis and Winnipeg, giving Min-
neapolis a decided advantage on flour.
Reduetion on ocean freight rates has
helped some to stimulate demand, but
the change is not sufficiently marked to
effect any great business.

Should dry weather continue, demand
for feeds increasing would rapidly take
up all surplus, and cause prices to ad-
vance. This, leaving a slightly greater
margin on feeds, would tend to hold off
an advance in flour. Altogether the
question appears to be one of time, but
there is little doubt that at first oppor-
tunity millers will put up flour, and at-
tempt to retrieve losses which they
claim they have been incurring during
past week.

Receipts of flour for the week in
Montreal were 46,325 sacks, as com-
pared with 92,218 sacks for same period
last year. Exports for the week were
87,314 sacks, as against 126,938 sacks
for the same week of last year.

The stocks of flour in store on spot
in Montreal were:

June 7-13 .... 182276 sacks.

May 31-13 .... 199,267 ,,
June 8-12 .... 152474
MONTREAL.

FLOUR.—Feature of week in flour
market has been increased domestie de-
mand for spring wheat grades. This
seems to foretell heavier buying on part
of jobbers and retailers. As their

stocks -are low and prospects for lower
prices seem very distant owing to high
price of wheat, they have evidently
thought it wise to lay in their storage
stocks at present prices .

Export demand is poor, but in spite
of this fact prices are being mamtamed
firmly.

Winter wheat, fancy patents, in bags .. 450
Straight rollers, in oy b' .............. 4%
M mSHuv t patents, bags

e e e e

CEREALS.—Cereal market is firm at
new level, and advance of last week is
being well maintained. Demand is
steady and of sufficient volume to as-
sure prices keeping at higher level for
present -at least. Weather is favorable,
and millers are inclined to belief that
prices will go a little higher, but this
will depend upon demand to a consider-
able extent. .

Cornmeal is quiet and steady at last
week’s prices.

Receipts of rolled oots for week were
450 sacks, as against 2,250 for corres-
ponding week last year. Exports for
week were 2,400 sacks and 325 cases, as
against 4,480 sacks and 4,163 cases for
same period last year.

- v
238883

Rolled oats, in 25 sack lots .............. .... 210
Rolled oats, in si le bag lots ... 2%
Rolled oats, in_ bbls, ............ 445
Standard oatmeal, ln single bag lots . 23
Granulated oatmeal, in single bag lots.... .... 23
Fine oatmeal, in single bag oty ...l 231
Hnl!:g.‘ the price the above is 10¢c lower.)

Rolled B 1B DRETIN: ..ccoocicivencniie os n
Hominy, in  Ib. sacks ...0..00000 T 10
Commeal, in T IR eatmataai: 188 1%

MILL FEED.—There is no change in
loeal mill feed market except that de-
mand is better and stocks are getting
back to normal. Outside millers are eut-
ting prices on bran and shorts, and
about 25 ears of bran were sold here
last week at $15 and shorts at $18, in-
cluding bags. Loecal millers, however,
refuse to meet this competition, as they
are daily receiving bids from United
States points that net them $17 for bran
and $19 for shorts; and result is that
they are holding prices up to that level
for domestie business.

Bran, In car lots, per tom ..............c0
Shorts, in car lots, per ton............... ...

Middlings, in car lots tom.cccesiecaes cose 210
Wheat moulee, per e 25 00

TORONTO.

FLOUR.—“We have to make our
bran sell our flour,”’ stated one miller
this week. ‘‘Up to Tuesday we sold
bran in straight cars, but now will sell
in none but mixed.’”” Now that bran is
so low, dealers are putting a condition
to bulk sales, and thus building up a
trade for flour at same time.

CEREALS.—So firm do rolled
hold at advance reported last week that
even further advances are expected.
‘“If the market continues to hold up, I
wouldn’t be surprised to see another
advance again next week,’’ stated one

oats

dealer. Oats are high, and, though de-
mand is not brisk for domestie, yet ex-
port is picking up, and with States out
of line, a good firm market is antiei~
pated.

Cornmeal continues firm. One mill,
which up to present has been shading
as low as $1.671%, is now firm at $1.70,
and looks for econtinued firmness to pre-
vail.

Rolled oats, small lots, 90 1b, sacks...... 215 22
Roile! oats, 25 bags to car lots............ 2 210
Standard an1 granulated oatmeal 10 per -
cent, over rolled oats in 90's in jute.
Rolled wheat, 5 Ib. DOXeS .....cccovivinnee ieee 1850
Rolled wheat, small lots, 100-1b, bbils.... .... 18
Rolled wheat, 5 barrel car lots ....... .... n
, %8 bags, lots, best
QUAMELY coiecsietectcne sassesssessccsacsonss 1 19
Comnodllb.hp.lmlob.mmrl 1

Rolled oats in cottom sacks § cents more.

MILL FEEDS.—Demand from Con-
tinent has picked up to such an extent
that millers are now cabling orders, but
prices are not considered high enough
here. One miller states: ‘‘Millers
would be foolish to send bran to the
Continent when there is a chance of the
duty eoming off to the States, and when,
even now, a better price can be obtained
there, duty and all.”’

Bran is much firmer this week. With
inereased demand surplus will soon be
cleaned up, whén an advance would be
justified.  ‘“Within a couple of weeks

Bran, In car lots, per tom ......c.cenenan 18 0
y car Ioul. per ton M ;’: ==
Middl in car lots, per ton.
thgoulu in car lots, per tom...... ZN BN
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Slump in New Potatoes; Pines Up ¥$1

is Ready—
- Crop Heavy and Sizes Large—Florida Pines Now Only Var-
iety on Market—California Fruits Arriving.

Virginia Begins to Ship Potates Before Trade

MONTREAL.

GREEN FRUITS.—Fruit market was
dull past week owing to unfavorable
weather. Prices, however, are being
maintained even under these adverse
conditions. New fruits are arriving and
auctions are well patronized by buyers.
Cherries are higher this week owing to
short supplies, but with car lots arriv-

ing the price will go lower. Apricots
are making their debut at $1.95 to
§2.50 per four basket crate. Water-

- melons are cheaper at 40 to 50c each.
Cantaloupes are still coming by express
but are not generally handled. This
is also the case with Lawtonberries
which are retailing here at 25¢ per
quart. Limes are cheaper at $1.75 per
box.- Havana pineapples are very poor
and Floridas are taking their place at
much higher prices. Apples are practi-
cally off market. Bananas remain steady
at last week’s price.

Apples—
Ben Davis XXX

sHUS 88 :

o pebvansanbgssisnecisne igass 4 50
Bpies, first srldc, per barrel...... 6 50
Spies, second grade, per barrel 550
Russets, No. 1, per barrel .... gﬂ
Apr?eou Py B - 2%
, per et crate ...

Bananas, crated .... ...... .... 200
Cherries, California, 7-1b. box 300
Cocoanuts, per bag .......... 500
fgnu frult, M1 , case 450
Grape fruit, 350
Lemons .... sssnss oo 550
Limes, Florida, per bo: 175
, late Californias 6 00
3 . 6 00
6 00
LR

4

4

3

0

0

cowww
2528

VEGETABLES. —Vegetable market
is lower this week owing to inereased
supplies coming forward. Most notice-
able feature is sudden decline in new
potatoes from $7.50 to $4.50 per bbl.
and prices are weak at that low figure.
New green peas are arriving and eom-
mand $3.50 per hamper. Lettuce is
much cheaper. Boston lettuce is selling

at $2.00 per ecrate, while ecurly lettuce
is selling at 40¢ per dozen bunches. Wax
beans are cheaper at $3.00 per hamper.

Florida tomatoes are cheaper, having
slumped at the week end, owing to
heavy stocks and little demand. It is
expected that prices will advance again
as soon as present stocks are cleared
out. Cueumbers are cheaper, selling as
low as 90¢ per dozen.

Asparagus, American, fancy,
Al , Canadian, 11-qt. 0 .ecees sees
Beans, - wax, per hamper
Beans, green, per ham .
Beets, new, per dosz, ches

Beets, old, per bag ...... «cecseen
Cabbage, new, crate of ¢ to 5 dos
Carrots, new, per doz. bunches
Carrots, old, per bag
Cauliflower, hothouse, per dozen .
Celery, Bermuda, te

Celery, Bermuda,
Corn, , per doz. ears .... . guss

L

X

-

cra
large crate

Cucumbers, per dozen .. 0%

Cucumbers, per basket ........ccccvireenenns woee
plant, dos. ......

Garlie, per

Lettuce, curly, dos. head
Mushrooms, of € BB . ccvvenvecnsis ovee
Onions—

Egyptian, per Ib. ..ccciiniiicirarsannes srae

New; green, per doz. bunches..
Oyster plant, Canadian .......
Peppers, green, small basket .
Peas, green, per hamper ...
Potatoes—

Bermuda, new,
Green : Mountains,

woo ~o

.............

U AWNOON DO o
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TORONTO.

GREEN FRUITS.—Cuban pines now
arriving in New York show so much
waste that few are being brought on to
Toronto. Stock now coming is all from
Florida. Sizes are a shade smaller but
quality is fine and firm, making them
quite desirable. Prices range about $1
per case higher than Cubans.

Lemons and oranges are still on up-
ward trend. Only eool weather is keep-
ing prices down. Seven cases of lem-
ons sold last week in New York at $8
per case, and a general advance on that
market of 75 cents per case has been
made during past week. With warm

weather, prices may be expeeted to go
out of sight.

A Toronto broker during past week
sold two cars of oranges to go to Buffa-
lo. This, he claims, is first time in his-
tory of orange trade that oranges have
been sent back from this side to supply
American markets,

Ben Davis, first giade, per bbl.

.......... 300
Ben Davis, second grade, per bbL. ...... .... 2 50
Apricots( per box of 4 bkts....... 300
Bananas, per buneh ........ cecseciieinne 17 1%
Cantaloupes, 468, per Crate ......c..coveen sees 6 00
Cherries, California, 11 and 13 rowed bxs. 250 300
uts, per sack 500 580
Gn&e.lruit Cuban—~
> and 9s . 400 5 00
M8 ciisinis ses .31 450
B oonicen ese . 3% 40
Lemons, Messina 450
Limes, per box ! 160 17
Oranges, California Valencias 650 62
Oranges . O x 250
Pineapples, Cuban, case of 24, 3, or %.. .... 300
Pineapples, F1 —_
275
300
Ve 350
, per 375
Plums, per box of 4 bkts..... 27
Strawberries, Baltimore, quart . e B 02
Watermelons, 27 to 30 Ibs, each . 050 065

VEGETABLES.—Potatoes now arriv-
ing from Virginia and North Carolina
have caused marked slump in prices,
bringing figures down to $4.50 per bar-
rel. No further drop is expected just
at present as erop and sizes are both
good, and owing to supplies of old on
market demand is not yet heavy. Ship-
ping before trade was ready is said to
have been cause of so great slump last
week.

Cabbage is scarce, and will likely re-
main so till Maryland begins to ship.
This will likely appear next week.
Owing to outdoor grown lettuce now
appearing, market is much easier.

.lun:: l'r:g hamper
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Cold Weather Keeps Prices on Fish High

Mackerel Season Opening Well—Hauls Now Being Made
Would Predict a Record Season—Indications Are For Lower
v Opening Prices on Frozen Halibut.

MONTREAL.

FISH.—Fish market has few changes
this week. First is the reduction in
price of North Shore or Gaspe salmon
owing to heavy receipts. These are in
advance of demand, which is principally
from summer resorts, and as yet is re-
stricted owing to cold weather. Gaspe
salmon is quoted at 13¢ to 15¢ this
week, instead of 18c¢ to 20c¢ last week.
Other change is a decline of le¢ per
pound in brook trout to 25e. Lobsters
are advancing owing to close season in
some parts and to fact that closed sea-
son will eover all lobster fisheries about
end of June. Halibut fishing has been
good, both on East and West coasts. It
is stated that one firm alone on West
coast has over 10,000,000 1bs. of hali-
but frozen, and there are a lot of frozen
halibut on East coast as well. These

heavy stocks assure the faet that open-
ing prices on frozen halibut will be as
low as last year, if not lower. Very few
lake fish are arriving owing to stormy
weather on Upper Lakes. Brook trout
is also searce, but other fish are plenti-
ful.

is brisker this week
At present

Demand

RERERBERERRELREIRLIBES
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PREPARED FISM,
Boneless fish, in blocks, 20 1b, boxes, per Ib....
Dry Pollock, 100 1b, bundle, per bundle.. o
Pure cod t’lbleh 20 1Ib, !qu. per Ib.

8=§88

-
=

Green cod, per bbl.,, 200 lbs., No.
T
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Fillets, fancy, fresh cured, Ib. .
Fﬂ‘ﬂlcﬁ. N lbl.o lb.bnx .....
Heing. new, whoted, pes' Box

. X vos
aned salmon, o b,

o~o

Crab meats, per
Lobsters, live, per Ib,
Lobsters, ed,
Shrimps, per p'l.
Pert es, per bus,
Prawns, per gal.
ops, 2
mea .3
Bulk stand 1
per 7
12

TORONTO.

FISH.—Cold weather is claimed to be
only reason for keeping prices up so
high. ‘“Should we have three or four
days of nice warm weather,’’ states one
dealer, ‘“a decline in whitefish, trout,
pickerel, pike and herrings would be
the result.”” Already halibut and pike
are easier, and further declines are ex-
pected. Fresh seas herring are expect-
ed soon now. Last of frozen stocks
have all disappeared, so that now there
is little frozen stock in any line left.

Lake herring and perch are both
scarce, and have been advanced to 8¢
and 10c respectively. Mackerel are now
appearing, and show fine stocks. Sizes
are large, average weight being about
214 lbs. These sell at 23¢ to 25¢ each.

Restigouche salmon are beginning to
ccme more plentifully, but prices still
continue high. On whole, business is
pretty brisk for season.

FROZEN FISH.
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FRESH CAUGHT FISH.

Eels, live, per 1b, .. aes sose

Flounders, per Ib, .
ock
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Finnan haddie
BIPDOED: sicosisesione
Smoked bloaters, 60s
Smoked fillets

PREPARED,

Shredded cod, 2 dos.
Skinless, cwt. (100 Ib. boxes)

SALTED AND PICKLED.

Holland herring, per keg .............ee..s
Shrimps— s . s
Pike, per Ib,
1 gallon cauns ...
2 gallon cans .
3 gallon cans ...
Bxtra, per 1b, .

FISH.—Mackerel - fishing off Nova
Scotia this season gives promise of be-
ing the best for many years. Large
shoals of fish are reported all along
coast, and during latter part of week
some large hauls were made. On Thurs-
day a small fleet of vessels arrived here
and landed 75,000 fish. This was best
day’s work for a long time. Fish are
large and fat for so early in season, some
weighing four pounds each. Fishermen
received 15 cents a piece for them.
A fleet of 35 American mackerel
seiners are on the coast, and they also
made good hauls.

Salmon are becoming more plentiful,
and price is dropping. Last week 30
cents per pound was asked the con-
sumer, and this week the price quoted
was 18 cents. .

Market is bare of lobsters. Recent
storms have destroyed fishermen’s gear,
and as a result cateh will be smaller
than anticipated. The salt fish trade
continues dull.




Buyers Look for Decline in Price of Hogs

Claim This is the Only Chance for Them to Make Satisfactory Profits—Butter
Market Basing Off and Declines Expected—‘‘Loss-Off’’ System Has Tendency
to Firm Up Egg Market.

Hogs bave already dropped 25 cents
below prices quoted week ago in Mont-
real and though late last week, prices
soared in Toronto, a decline of 25 cents
has been effected there also. Buyers
are now looking for lower prices, and
making a greater effort than ever to
keep prices down. It is their conten-
tion that there is now no money in the
packing business. Meats have about
reached their limit, so that to make a
profit they feel they will have to hammer
down prices to a lower level.

Butter is easier this week with pros-
pects of marked declines. Already a
downward movement has set in in Mont-
real and prospects are for its continu-
ance. Accumulations are increasing and
at present high prices, storage men are
not at all keen over laying away heavy
stoeks. Judging that market will likely
_ be weaker later on, orders from Coast

and North-west have also shown a fall-
ing off, so that an early decline in butter
would seem quite probable.

So far, dealers find mueh satisfaction
with way in which ‘“loss-off’’ system of
buying eggs is working out. Quality is
showing an improvement, producers ap-
parently being timorous for a little while
at least when it comes to working off
poor stocks. The hope is generally ex-
pressed that this improvment will eon-
tinue to grow, and that the bad-egg
business will be entirely eliminated.

Following table shows receipts of but-
ter, cheese and eggs on Montreal market
for past week, with comparisons:—

For the week ending June 7, 1913 sg% oo m
For the week ending May 3i, 1913 16,53 ¥ 12,963
For the week ending June 8, 1913 ,.20 g#

87,845

567
May 1 to June 7, 1913 ....77,320
jeason May 1 to June 8, 1912 ... 76,635

MONTREAL.

PROVISIONS.—Hogs are more plen-
tiful this week and as result, prices for
live hogs declined to $10 to $10.25 per
ewt. While somewhat in contradietion,
price of dressed pork rewsmns firm at
$15. Roll bacon and square eut shounld-

ers each advanced a half cent per 1lb.
Pienie hams are firm at 15l%e.

An advance on barrel pork has been
announced for next week and it is prob-
able that whole list may be revised with
trend of prices: npwards. Feature of
market is plentiful supply of hogs and
quietness of trading. Demand is quite

per Ib.
Bonodbl.nd rolled, small, under 12 lbs,,

oo o
B58 uNs §! 8 88 83

less, per Ib.
Spiced roll
iltshire bacon, 50 Ib,
SHOULDERS—
Square shoulders, boneless, per 1b
Square shoulders, bone in, per 1b
Cottage rolls, small, 4 Ibs., per Ib
COOKED MEATS-—
Rolled ham, small, skinless,
#llled tongue, lﬂnlh.. open tins,

oo
5
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Broilers, milk fed, frosen ...
Chickens,

BUTTER.—Prices of butter declined
one cent per pound on all grades fol-
lowing decline on country butter boards.
On Saturday country boards deeclined
again and it is probable that prices will
decline at a moment’s notice, as market
is weak at present. Receipts of butter
are increasing which is another fatcor
tending toward lower prices.

EGGS.—There is no change in egg
market as regards prices but wholesal-
ers state that there is noticeable im-
provement in quality of eggs arriving.
This is econdition that has long been
sought. Receipts of eggs so far this
season are behind last year, but there
was a surplus last year, and when this
is taken into consideration, econditions
are practically the same. Demand is
steady.

CHEESE.—Cheese market is feature-
less, and prices are steady at last week’s
quotations. Demand in London for old
Canadian cheese is improving and prices
are firmer. Country boards, however,
are weaker and some have even deeclin-
ed. Stoeks of eheese in hand are heavy
and until these are reduced there will
be few price changes.
Cheese—

"

e HH

Beaton .. o
POULTRY.—Only feature of poultry

market is arrival of spring broilers

which are selling at $1.50 per 3 lb. pair.

Only other arrivals are fat hens. Other-

wise market is dull and uninteresting.
Broilers, spring, 3 Ib.

, per 1b,
b,

cccoco~
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PROVISIONS.—*‘Prospects are for
a slight easing off in price of raw ma-




terial,”’ said one dealer this week. ‘‘As
it is we're not making anything now
because of high priee of hogs, and
should raw material decline somewhat
it would give us a chance to make at
least a little margin. While meats are
now high I don’t look for any further
advance because consumers won't stand
for it. On the other hand, however, I
anticipate no decline, but look for a
strong steady market. The deecline in
hogs is not likely to be enough to cause
any change in meats.’’

Last week hogs reached the higll level
of $10.10 per cwt. fed and watered. An
effort was made to keep figures down
to levels of previous week but prices
got away from buyers. Already a de-
eline of 25 cents has been made from
that high level, and furtner deelines are
now antieipated.

ooe ooe =X=X-]

b,
Plokled meate—ic lets than smoked,
DRY SALT MEATS-
Long clear

od, p"lbl.b'
BARRELLED mhﬁ"
Heavy mesa pork,
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BUTTER.—An easier tone prevails
in butter market this week although
prices are quotably unchanged. So
much dairy is offering that dealers have
to diseriminate in their values paying
more than ever aeccording to quality.
Prices for buying are down now to
ahbout 24 cents, and owing to heavy
make, selling prices are likely to drop
in proportion. One dealer states:
‘‘Prices are now so high that to store
would appear a poor gamble, In face
of so mueh butter coming now from
New Zealand and Australia present
prices wounld allow too small a margin
after holding all winter.”’

Some trouble is being found with fod-
der butter still offering. Feed supply in
some parts has heen so heavy that fod-
der butter was received ewn up to end
of last week.

F‘ﬂ creamery print
rmers’ separa butter
Dairy prh ts, choice .

EGGS.—Seareity has been felt in eggs
during past week causing firmer tone to
market. Continued cold weather has in-
dueed storage men to store heavily, and

THE CANADIAN GROCER

+has also made quality better and in-
creased demand. Should warm weather
now come on deliveries would likely be
heavier than at present.

Faet that eggs are now being bought
by ‘‘loss-off’’ system tends to reveal
more distinetly number of bad ones, but
quality is said to be well up to average.

Eggs—
Btrictly new laid, per doz. 0z

CHEESE—‘‘Old cheese is now get-
ting into better hands, so that I would-
n’t be surprised to see even higher
prices,’’ is one dealer’s opinion of mar-
ket situation. Though new is easier on
outside boards, export has been heavy
causing corresponding firmness on mar-
ket here for old cheese.
Cheese—

Nn large .. u

New, twins .. 0 14%

POULTRY.—Prices tend somewhat
upward this week. One dealer sold 200
cases of frozen fowl at 16 cents on Tues-
day, and in small lots prices run even
higher, to 17 and 18 cents. Most chick-
ens offering now are of such a size and
age that they have to go out as fowl.
No great quantity of broilers has as yet
been received. Setting marketable
weight at 114 1bs. so far has kept down
offerings, but quantities are expected
shortly. Some fresh turkeys, (old
Toms) are offering. Prices on these rule
at about 18 to 20 cents.

Frozen—
Chicks, milk fed, Ih. ...
¢ dressed, 1b. .
Fowl, dressed ...
Broilers, per Ib, |
Fresh—

ceceec
SEZE BESSER

Spring broilers, 11 The, and over..
Turkeys, Old Tom, per 1b

L RS

VALUE OF SYSTEMATIC COLLEC-
TIONS.

‘““‘Does it pay to injeet system into
the handling of ecollections?’’ repeated
a Goderich, Ont. merehant the other
day. ‘““Well, T just guess it does.

‘‘See here. 1 wind up my financial
year on May 31. This year when I
totalled up everything I was surprised

cocce cecees
8258 BwEsns

oooe

and tickled to find that although my ..

business for 1912-13 was away in ex-
cess of the year before, yet my total
cash receipts, including collections, for
the year were $100 in excess of the en-
tire business done.

‘“How did I do it? Almost as simple
as falling off a log. Pretty close to
75 per cent. of my business is credit,
and as rule I'm earrying $1,500 on my
books. This last year I invested in a
typewriter and worked out a sort of
follow-up system of eollection letters
for use with my eredit patrons. The
result was that my eash reeeipts not
merely kept pace with my business, but
went ahead.

41

‘“It certainly pays to look after the
collections in a systematic way. I eal-
culate that my system has more than
paid for itself, typewriter and all. My
experience is that a lot of bad debts
never become bad until they’ve been
allowed to stand too long, and that'a
credit eustomer should be kept posted

. as to the amount owing, and, if he

shows a tendency to become really de-
linquent, he should be gently but firmly
looked after. My customers prefer
systematic methods to the old hit-and-
miss way.’’

Following items are from The Can-
adian Groeer of June 16, 1893:

‘‘Lipton, the English packet tea
man, is making arrangements to
push his trade in Canada.’’

Editor’s Note.—Thos. J. Lipton is to-
day selling on the Canadian market. He
is well known throughout the Ameri-
can Continent as an enthusiastic yachts-

man.
" o

“‘The warm weather had led to
a somewhat better demand for
lemons.’’

Editor’s Note.—This was taken from
our Montreal market report of 20 years
ago, and serves equally well to-day as a
gentle reminder to push lemon sales.

““The firm name of ‘The Cowan
Cocoa and Chocolate Co., Ltd.,” has
been changed to ‘The Cowan Co.,
Ltd., for the sake of brevity.’’

Editor’s Note.—This is another of
our long established Canadian firms. At
the present time The Cowan Co. are
erecting a new building on Stirling
Road, enlarging their plant.

ﬁ___ip___

WHERE LIES THE DIFFERENCE?

Jeweller (to grocer)—‘l beg your
pardon, but didn’t I see yon put twe or
three finger rings and a scarf pin 'lh ;
your pocket?’’

Grocer—*‘Certainly. When you come
into my place aren’t you alwavs picking
up things and putting them in yonr
mouth?’’
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QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER.
ROYAL BAKING POWDER.

Sizes. Per dos.
Boyal—Dlme
%-1b.
6-03. ....
14-1b.
12-08.
1-1b.
3-1b.
BB sias

B;‘“NF‘H
B8BREES

Barrels—When packed in barrels
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
5-1b, size, $8.25; 1-1b. tins, §2;
12-0%. tins, $1.60; 8-os. tins, $1.20;
6-0z. tins, 90c; 4-os. tine, 6bc;
Gc tins, 40c.

 BORWICK'S BAKING POWDER
Sizes. Per dos. tins.

Borwick's %-1b. tins .... .. 135

Borwick’s 14-1b. tins

Borwlick’s 1-1b. tins

COOK'S FRIEND BAKING
POWDER.

Cartons—
No. 1, 1-1b,, 4 dozen
No. 1, 11b,, 2 dozen
No. 2, 5-o0s., 6 dosen
No. 2, 5-o0s., 8 dozen
No. 8, 2%-0s., 4 dosen......
No. 10, 12-0s., 4 dosen
No. 10, 12-0s, 2 dosen ....
No. 12, 4-0z, 6 dosen ....
No. 12, 4-0x., 3 dozen

In Tin Boxes—

No. 13, 1-1b., 2 dosen

No. 14, 8-0s., 3 dozen

No. 185, 4-0s., 4 dosen .

No. 16, 2%-1bs. ...... ....
No. 17, 5-1bs. .... .cvo «.v. 1400

FOREST CITY BAKING POW-
: DER.

Per dos.

ceonvvweooo
538 dJ3BEsRE

- 20
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608 tine .... ....
38-08 OB .c.. . cies vene

BLUE.

Keen's Oxford, per 1b. ....
In 10-1b. lots or case ....

COUPON BOOKS—ALLISON'S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toromto; C. O.
Beauchemin & Fils, Montreal, §2,
$3, §5, §10, $15, and $20. All same
price, one size or assorted.

N-NUMBERED.

Uldcrl.booh ..each
lﬂboonudm.
500 books to 1,000 books

o0
each.0 08%
o0

Raspberry and gooseberry.

For numbering cover and each
coupon, extra per book, ¥ cent.

CEREALS.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.

The King's Food, 2 dos. in case,
per case, $4.80.

White Swan Barley Crisps, per
dos., $1.

White Swan Self-rising Buck-
wheat Flour, per dosen, §1.

White Swan Self-rising Pancacke
Flour per dos., $1.

White Swan Wheat Kernels, per
dos., $1.50.

White Swan Flaked Rice, §1.

White Swan Flaked Peas,
dos., §1.

per

DOMINION CANNERS.

Aylmer Jams. Per dos.
Strawberry, 1912 pack ....§ 215

Raspberry, red, h'vy lymp 215
Black Currant .... .. ... 200

Red Currant .... .... .. 18
Peach, wkite, heavy syrup 150
Pear, Bart., heavy syrup 1 T7%

Black Currant .... .... ...
Crabapple ....
Raspberry and red currant

Plum jam .... ..o
Green Gage plum, stoneless
QPOPO it sevi sies sees

TR
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Marmalade.
Orange Jelly .... .c.. «ien
Lemon ..o socr cese sees
Ploneapple .... ..o covs os
Ginger .. &

e seas

Btrawberry .... ....
Black currant ......
Raspberry .... .... 08

14’s and 30's per 1b.
Strawberry
Black currant .... ...v o
Raspberry

Freight allowed up te 26¢ per
100 1bs.

saes Bese sens

COCOA AND CHOCOLATE
THE COWAN CO,, LTD.

Cocoa—
Perfection, 1-1b. tins, dos..
Perfection, %-1b. tins, doz.
Perfection, %-1b. tins, dos.
Perfection, 10c size, dos...
Perfection, 5-1b. tins, per 1b.
8oluble, bulk, No. 1, 1b. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per 1b. ....

coocombLA
F BE8a38RsE

-8pecial quotations for Cocoa
barrels, kegs, ete.

Unsweetened Chocolate—

Supreme chocolate, %4's 12-
1b. boxes, per 1b. .
Perfection chocolate, 20¢
size, 2 dos. In box, dos...
Perfection chocolate, 10c
size, 2 and 4 dos. in box
PAE QOB ciio siss oevses OO0
Sweet Chocolate— Per 1b.
Queen’'s Dessert, %'s and
%4's, 12-1b. boxes.
Queen’s Demrt. 6¢'s, 12-1b.
boxes .... ..
Vanilla, ¥%-Ib,, 0 and 12-1b.
boxes .... .... ..e0 .. 038
Diamond, 8's 0 nd 12-1b.
boxes .... ss sacs av. O I
Diamond, ¢'s and Ts, 6 and
12-1b. boxes .... .... .

Diamond, 3¥'s, 6 and 12-1b.
boxes .... ....

035

180

040

028

Icings for Cake—

Chocolate, white, pink, lemon
orange, maple, almond, cocoa-
nut, cream, in 3-1b. packages,
2 dos. in box, per doz.. 0 90

Chocolate Confections—per 1b.
Maple buds, 5-1b. boxes .. 0 37
Milk medallions, 5-1b. bxs. 0 37

Chocolnte wafers, No 1,
&1D, DOXBS ov v sion oiue

Chocolate wafers, No. 2,

o3

028

Nonpareil wafers, No. 1,
5-1b. boxes .... .... .uss
Nonparell Wafers , No. 2,
5-1b. boxes wee 028
Chocolate ginger, 5-1b. bxs. 0 31
Milk chocolate wafers, 5-1b.
DORME “osad anvs soie sads
Coffee drops, 5-1b. boxes ..
Lunch bars, 5-1b., boxes ..
Milk chocolate, Sc bundies,
3 dos. In box, per box. ..
Royal Milk Chocolate. B¢
cakes, 2 dos. In box, per
box ....

on

LR 1
09
o

13

Nut milk chocolate, %'s, 8-
1b. bOxes, b soes suss s

Nut milk chocolate, %’s, 6-
1b. boxes, 1b. .

Nut milk chocolate, 5c bars,
24 bars, per box .... ....

Almond nut bars, 4 bars,

EPPS’S.

Agents—F. H. Rebson & Co.,
Toronto; Forbes & Nadean,
Montreal; J. W, Gorham & Co.,
Halifax, N. 8.; Buchanan & Gor-
don, Winnipeg.

In %, % and 1-1b tine, 14-
1b. boxes, per 1b. .... ..

Smaller quantities .... ....

JOHN P. MOTT & CO.'8.

G. J. Estabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;

* Jos, B. Huxley & Co., Winnipeg,

Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Bd-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.
Elite, 10c size (tor cooklng)
dosen
Mott's bmktnt cocoa, 2-
dos. 10c sise, per dos, ....
Nut milk Mn. 2 dosen In
box .... wee 0RO
" bmkfut cocoa, u'l
ORE WD siiis akin vavs uy
* No. 1 chocolate ....... 030
" Navy chocolnu. X's.. 026
* Vanilla sticks, per grs. 1 00

" Diamond chocolal 024
* Plain cholce chote.'o -

liquors ... veee 20 30
" Bweet chocolate coat-
IRgS cieo sues

sess sues

WALTER BAKER & CO, LTD.

Premium No. 1, chocolate, %
and %-1b. cakes, 33¢c 1b.; Break-
tast cocoa, 1-5, ¥, 3, 1 and 5-1b.
tins, 30c. 1b.; German's sweet
chocolate, 3%, and 3¥-1b. cakes,
6-1b. boxes, 26c 1b.; Caracas
sweet chocolate, 3, and ¥-Ib.
cakes, 6-1b. boxes, 32¢ 1b.; Aute
sweet chocolate, 1-6 1b. cakes, 6-
1b. boxes, 32¢ 1b.; cinquieme
sweet chocolate, 1-5-1b. cakes, 6-
1b. boxes, 20c. 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tins, Jde
1b.; Cracked Cocom, ¥%-1b. pkgs.
6-1b. bags, 3lc 1b.; Caracas tab-
lets, Sc cartons, 40 cartens to
box, §1.25 per box.

The above quotations are f.o.b.
Montreal.




A Grocery Clerk

should know the
quality of every
article he sells;
and thus satisfy

the consumer as
as well as pro-
prietor. That
is successful sell-
ing.

No trouble to
know the quality
of Fels - Naptha
soap. Just use
it right. Selling
the best soap like
Fels-Naptha,
means a step for-
ward for the
clerk and em-
ployer.

<V ]
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For Summer Appetites

In hot weather, when the appetites are just a little off, and there
is a peculiar craving for something cool and satisfying, nothing touches

JELL-Q

It is so deliciously cool, so light, so wholesome, so nutritious,
so tempting and good every way, that it satisfies the summer appetite
as nothing else can.

There is no other dessert worth serving that can be made °
without cooking and fuss, and in hot weather no housewife wants
to cook and fuss more than is necessary.

Consequently, Jell-O is one of the few articles that sell as well
in hot weather as at any other time.

THE GENESEE PURE FOOD CO.,
Bridgeburg, Can.

The name JxLL-O is on every package in big red letters. If it isn’t there, it isn’t Jerr-O.

PAYING

(IN JARS)

TURKISH DELIGHT
TEALETS A New Line which consists of

all the necessary ingredients viz.
tea, prepared milk and sugar for making a cup of tea.

SCHMOELE, RHODES & CO.

Established over 30 years

131 Wool Exchange

ARE WHAT YOU WANT.
WE HAVE THEM TO OFFER.

EXTRACT OF MEAT

- - LONDON, ENG.
BUYING AND DISTRIBUTING AGENTS WANTED

BY SAFEGUARDING YOUR CUSTOMERS YOU
SAFEGUARD YOURSELF. THAT IS WHY IT
PAYS TO SELL “ THE GILMOUR ANTISEPTIC
HAND CLEANER,” THE YELLOW TIN AT TEN
CENTS. NOT OVER-GRITTY, LIKE PRACTI-
CALLY ALL OTHER PREPARATIONS. THE
QUALITY INGREDIENTS USED—THAT’S WHY
IT LEADS.

ASK OUR AGENTS:

Watson & Truesdale, Winnipeg; Fenwick & Hendry,
= [§Kingston; F. E. Roberge, Ottawa ; or write

THE GILMOUR & CO.,

604 PAPINEAU AVE., MONTREAL




CONDENSED AND EVAPORA-
TED MILK,

BORDEN MILK CO., LTD.

East of Fort Willlam, Ont.

Preserved— Per Case.
Eagle Brand, ea. 4 dos.....$6 00
Reindeer Brand, ea. 4 dos. 6 00
Sllver Cow Brand, ea. 4 dos. 0§ 40
Gold Seal Brand, ea. 4 dos. 5 25
Mayflower Brand, ea. 4 dos. 5§ 25
Purity Brand, ea. 4 dos... 5 25
Challenge Brand, ea. 4 dos. 4 75
Clover Brand, ea. 4 dos..... 4 75

Evaporated (Unsweetened)—
8t. Charles Brand, small,
R 4 OB ..y cueevees
Peerless Brand, small, ea.
B IR SR
8t. Charles Brand, Family,
ea. 4 dos.
Peerless Brand, Famlily,
ea, 4 dos. c .o 390
Jersey Brand, Famlly. ea.
B0 sy vies dveniienas
8t. Charles Brand, tall, ea.
4 dos ..

Peerless Brand, tall, ea.

2 00

4 60

se sese

. ‘4 50
Jersey Brand, tall, ea. 4

8t. Charles Brand, Hotel,
SRS WO siie isaiinnieicd

Peerless Brand, Hotel, ea.
| e cveve 45

Jersey Brand, Hotel ea.

8t. Chulec Brand, gallons,

425
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“Reindeér” Coffee & Milk,
ea. 2 dos. ....

“Regal” Coffee and Mlilk,
ea. 2 dos. ....

“Reindeer” Cocoa & Milk,
O BAON v s DD

WHITE SWAN SPICES AND
CEREALS, LTD.

WHITE SWAN BLEND.
1-1b. decorated tins, 1b. .... 0 36

Mo-Ja, %-Ib. tins, 1b. ..... . 0%
Mo-Ja, 1-1b, tins, 1b. ...... 0 30
Mo-Ja, 2-1b. tins, 1b. .. 03

Presentation (with tumblers) 28c
per 1b.

MINTO BI"S.

MRLAGAMA BLEND.

Ground or bean— W.S.P. R.P.
1and % .... .... 025 030
land % .... .. 032 040
land % .... .. .. 037 o080

Packed in 30's and 501b. case.
Terms—Net 30 days prepaid.

FLAVORING EXTRACTS.
SHIRRIFF S
Quintessential.

o, (all flavors) dos.....
os. (all flavors) dos......
m os. (all flavors) dos....
4 ox. (all flavors) dos......

THE CANADIAN GROCER

5 oz. (all flavors) dos...... 4050
8 os. (all flavors) dos...... 6 50
16 os. (all flavors) dos..... 12 00

32 osz. (all flavors) dos..... 22 00
Discount on application.

CRESCENT MFG. CO.
Mapleine— Per dos.
2 os. bottles (retail at 50c) ¢ 60
4 os. bottles (retail at 90) 6 80
8 oz. bottles (retail at $1.50) 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00

GELATINE,
Knox Plain Gelatine (2 qt.
size), per doz.
Knox Acidulated Gelatine
(2 qt. size), per dos.

CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

No.
No.
No.
No.
No.
No.

1, 4 doz. in case ......
2, 2 dos. in case
8, flats, 2 doz. in case
3, talls, 2 doz. In case
6, 1 dos. In case
12, ¥ doz. in case....

LAPORTE, MARTIN & CIRE,
L TD., MONTREAL AGENCIES,
BASSIN DE VICHY WATERS.
La Capitale, 50 qts. ..
St. Nicolas, 50 qts. .
St. Nicolas, 50 pts. .... ..
La Neptune, 60 qts. .. ....
La Sanitas Sparkling, 060
quarts
Claret, qts., Crown, 50s ...
Claret, pts., Crown, 50s ..
Claret, qts., Cork, 50s. ...
Claret, pts., Cork, 50s.
Champenoise, qts.,
Champenoise,
60s.
Champenolu

8 00
5 50
9 50
8 00

cess oo T80

Bt Nlcohl. 50

Lemonade,
AR ies
Lemonade, Bt. Nicholas, 100
pts. esss ssse 1000
Lemonade, 8t. Nicolas, 100
DR oo aai SAvd evan

CASTILE BOAP.

“Le Soleil,” 72 p.c. olive ofl
. 200 T-oz. pleces cs.....

760

T
200 10-oz. pleces, cs. .. 12
100 10-os. pleces, cs. .. 6
8 1b. pleces, cs. .. 3
11b. pleces, cs. ...... 4

Cs
Cs.
Cs.
Cs
Cs.
Cs.

50

50
. 12 3-1b. bars. 1b. ...... 009
Cs. 25 11-1b. bars, 1b. ...... 008
Cs. “Le Lune,” 65 p.c. olive oil.
Cs. 00 %-1b. pleces, cs. .. 385
Cs. 12 3-1b, Bars. 1b. .... -0 0834
Cs. 25 11-1b, Bars, 1b. .... 008

ALIMENTARY PASTES.
BLANC % FILS.
Mucaroni, Vermicelll, Animals.

Bmall Pastes, etc.

Box, 26 1bs,, 11b, ........
Box, 25 1bs., loose .... ..

00TY%
(X 4
DUFFY % CO. BRAND.
Grape Juice, 12 qts. ......
Grape Juice, 24 pts. ..., ..
Grape Juice, 36 splits ....

47
500
47

Apple Juice, 12 qts.........
Apple juice, 24 pts.
Champagne de Pomme, 24 p
Motts Golden Russett—
Sparkling Cider, 12 qts....
Sparkling Cider, 24 pts....
Sparkling Cider, 36 sp.....
Extra Fins, 100% .........
Apple Vinegar, 12 qts......
These prices are F.0.B. Montreal.
Imported Peas “Soleil”
Per case
Tres Fins, % kilo, 100 tins 13 560
Fins, tins, % kilo, 100 tins 12 50
Mi-Fins, tins, % kilo, 100

ssanse

Moyens No. 1 tins," 1 kﬂo,
100 tins
Moyens No. 2, tins, % kllo,

Moyens No. 2
Frs. “Petit” Peas.
Fins, tins, % kilo, 100
Moyens, tins 3 kilo, 100..
Asparagus, Hericots, etc.

MINERVA PURE OLIVE OIL.
Case—

12 litres

12 quarts

24 pints

24 -pints
Tins—

5 gals.

CANNED HADDIES “THISTLE”
BRAND,

A. P, TIPPET & CO., Agents.
Cases, 4 dos. each, flats,
per oase
Cases, 4 doz each, ovals,
rer case

INFANTS FOOD.
Robinson’s patent barley, 4lb.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’'s patent groats, 34-1b. tins,
$1.25; 1-1b. tins, $2.25.

BOAR’S HEAD LARD
COMPOUND.

N. K. FAIRBANK CO,, LTD.
TIOPORS iooonssvcrsinanisns 0 104
Tubs, 60 1bs. . 010%
Palls, 20 1bs. ........ccnn . 010%
Tins, 20 1bs. 0 10%
Cases, 8 1bs., 20 to case.. 0 11%
Cases, § 1bs., 12 to case.. 0 113§
Cases, 10 1bs., 6 to case.. 011

F.0.B. Montreal.

MARMALADE,

SHIRRIFF BRAND.
“SHREDDED.”
1 1b. glass (2 ds case).$1.90 §1.80
* 2 1b, glass (1 ds case). 3.20 3.00
4 1b. tin (1 ds case).... 550 6535
7 1b. tin (% ds case).. 860 835

2 “IMPERIAL SCOTCH.”

1 1b. glass (2 dz case).$1.60 §1.55
2 1b. glass (1 d= case). 280 2.70
4 1b. tin (1 ds case)... 480 4.65
7 1b. tin (% ds case)... 1.7 750

MUSTARD.
COLMAN'S OR KEEN'S.

Per dos. tins
D.BF, ¥1b.o.ovvvvnevns 1 80
D.B.F, %Ib. ...cuv 260
D. 8 F, 1-Ib. ., 500
F. D, %1b, .....cua
F.D, %Ib. ooooviinnnnn
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seene

Durham, 4-1b, jar ..
Durham, 1-1b. jar .........

VERMICELLI AND MACARONI
D. SPINELLI C'Y.,, MONTREAL

Fine.

4-1b. box “Special,” box.
8:1b. box “Special,” box.
5-1b. box “Standard,” box
10-1b box “Standard,” box
60-1b. cases or T5-1b. bbls,

02
044
0 27%
0 56

i 006
25-1b. cases,

(Vermicelll), 1b. 008

Globe Brand.
5-1b. box “Standard,” box 0
10-1b box “Standard,” box 0
26-1b. cases (loose), 1b.. 0
0

25-1b. cs. 1-1b. pkgs., 1b. %

JELLY POWDERS.
JELL-O.

Assorted case,
dos.

contains 2

Straight.
Lemon contains 2 dos
Orange contains 2 dos
Raspberry contains 2 dos..
Strawberry contains 2 dos.
Chocolate contains 2 dos...
Cherry contains 2 dos
Peach contains 2 dos

18
18

Weight 8 lbs. to case. Freight
rate, 2nd class.

JELL-O ICE CREAM POWDER
Assorted case, contains 2

Straight.

. Chocolate contains 2 dos...

Vanilla contains 2 dos.....
Strawberry contains 2 dos.
Lemon contains 2 dos.....
Unflavored contains 2 dos.

Weight 11 1bs. to case. Freight
rate, 2nd class.
SOAFP AND WASHING POW-
DERS.
SNAP HAND CLEANER.

8 dosen to box ......
6 dozen to DOX .....vuunes »
30 days.

RICHARDS PURE BOAP.

72

S-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium,

Richarde Quick Naptha Soap.

GENUINE. Packed 100 bars to
case,

FELS NAPTHA.

Prices—Ontario and Quebec:
Less than O cases..........5 5,00
Five cases or more........ 405

SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.

1-16 gall, dos. ......cc0v0n0 8 200
%-gall, dom. ...ovviinienne. G 00

1-16 gall., gross lot




THE CANADIAN GROCER

Don’t Throw Money Away

by trying to cover the Western territory with salesmen
who are only half acquainted with the ground, or who
are totally ignorant of it. A territory only half worked
might better be left alone. We have a large staff of
representatives and five great warehouses in the best

- sections of the country, and are daily in touch with the

entire Western trade.

Why not let us handle your accounts?

Nicholson & Bain, yeim cisse.

Merchants and Brokers

Head Office—WINNIPEG, MAN.
Branches : Regina, Saskatoon, Edmonton, Calgary, Lethbridge

Upton’s

L ARD " PURE FRUlTJAMS

During the warm weather season the
nicest way in which to handle Lard,
both for yourselves and your custom-
ers, is in the One-pound Carton.

Our Lard is branded ‘‘Star Brand,”
and is guaranteed absolutely pure. Put
up also in 3, 5, 10 and 20-1b. tins, 20 1b.
and 60 1b. pails, and in tierces of 360

1bs. each.

F. W. FW CO.

HAMILTON

Made under Government Inspection.

contain the last—and
best—word in jams.

Price and quality
 equally attractive.

Ask your jobber or
write us.

T. UPTON CO., LIMITED

Sales Dept.: Factory at:
St. Catharines, Ont. Hamilton, Ont.




“SOCLEAN.”
THE DUSTLESS SWEEPING
COMPOUND.

25¢ Pall, 2 dos. In case (4%
1bs.) enlarged size ........ $4 60
40c¢ Pail, formerly 850c, 2 dos.
in case (8 Ibs.) .
¢ YPaill, formerly $1.00, 1
dos. in case (17 1bs.).... 6 75

“ANTI-DUST” SWEEPING
POWDER.

2 1b. tins, 3 dosz. crates, doz. 1 40
6 1b. tins, 1 and 2 dos,

crates, per do%. ......0vunn 39
STARCH.

THE CANADA STARCH CO.,
LTD.
EDWARDSBURG BRANDS
and
BRANTFORD BRANDS.
Boxes. Cents

Laundry Starches—
40 1bs. Canada Laundry.... .06%
40 1bs., Canada white gloss,

LD, DEEB. cccocdsrcianne 06
48 1bs., No. 1 white or blue,
4 1b. cartons ........c0nn 08%

48 1bs., No. 1 white or blue,
3 1b. cartons ......co.n00 001
100 1bs, kegs, No. 1 white. .06
200 1bs., bbls., No. 1 white .08
30 1bs., Edwardsburg silver
gloss, 1 1b. chromo pkgs. .07%
48 1bs., silver gloss, in o-lb.
tin canisters ............. 08
86 1be., silver gloss 6-1b.
draw ld boxes .......... .08
100 1bs., kegs, silver gloss,
large crystals ............ K
28 1bs. Benson's satin, 1-1b.
cartons, chromo label .... 07T%
40 1bs. Benson's Enamel
(cold water), per case.... 3 00
20 1bs. Benson's Enamel
(cold water), per case..... 1 60
Celluloid—buxes containing
45 cartons, per case...... 3 60
Culinary Starch.
40 1bs. W. T. Benson &
Co.'s prepared corn .... 07%
40 1bs. Canada pure corn
SPRTER . ..csisvicsccivesvin 05%
(20-1b. boxes 3c higher.)

BRANTFORD STARCH.
Ontario and Quebec.
Laundry Starches—

Canada Laundry—
Boxes about 40 Ibs. ....... 06%

Acme Gloss Starch—

1-1b. cartons, boxu of 40
| NIRRT sa's v i wany e W
First Quality White Laundry--
3-1b. canisters, cs of 48 lbs .06%
Barrels, 200 Ibs. ........... .08
Kegs, 100 Ib8. «..ovcvivasesse 08
Lily White Gloss—
1-1b. fancy cartons, cases 30

LAY . 0Ty
6-1b. toy trnnu lock lnd
key, 8 in case ...... sinsee B

6-1b. toy drum, with drum-
sticks, 2 in case..... asees ITH

Kegs, extra large crystals,
100 1B8. ..ovvviviieracsenss OT
Canadian Electric Starch—

Boxes containing 40 fancy
pkgs., per case ......... 300
Cellulotd Starch—

Boxes containing 45 car-
tons, per case ........ vees 300
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Culinary Starches—
Challenge Prepared Corn—
1-1b. pkts., boxes of 40 lbs. 06%
Brantford Prepared Corn—
1-1h. pkts., boxes of 40 lbs. 07%
“Crystal Maize” Corn Starch—
1-1b. pkis., boxes of 40 Ibs. 07%
(20-1b. boxes 34c¢ higher than
(40’s.)

OCEAN MILLS, MONTREAL,

Chinese starch, 48, 1 1b,, per
case, $4; Ocean Baking Fowder,
3-0z. tins, 4 dos. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5§ doz., per case, $6.50;
16-0z. tins, 8 dos. per case, $6.75;
5-1b. tins, 10 tins a case, $7.50;
1-1b. baulk, per 25, 50 and 250 1bs.,
at 15¢ per 1b. Ocean blanc mange
48 8-0z., $4; Ocean borax, 48 8-
oz., $1.60; Ocean cough syrup, 36
6-o0z,, $6.00; 36 R-oz., $7.20; Ocean
corn starch, 48 1-1b., $3.60.

SOUPS—CONCENTRATED.
CHATEAU BRAND.
Vegetoble, Mutton Broth, Mulli-
gatawny, Chicken, Ox Tall, Pea,
Scotch Broth, Jullenne, Mock
Turtle, Vermicelli, Tomato, Con-

somme, Tomato.

No 1's, 085c per dozen.
Individuals, 45¢ per dozen.
Packed 4 dozen In a case.

SYMINGTON'’S SOUPS.
Quart packets, 9 varieties,

QOB iiisnsvivicensasnsoses 0%
Clear soups, in stone jars,
6 varleties, doz. ......... 140

SODA—-COW BRAND.

Case of 1-1b., containing 60 pack-
ages, per box, $3.00.

Case of 34-1b, containing 120
packages, per box, $3.00,

Case of 1-1b. and %-1b,, contain-
ing 80 1-1b. and 60 3%-1b. pack-
ages, per box, $3. Case of B¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP.
THE CANADA STARCH CO,,
LTD.
CROWN BRAND CORN SYRUP.
2-1b. tins, 2 doz. In case... 2 40
6-1b. tins, 1 doz. In case... 27
10-1b. tios, % dos. in case. 2 65
20-1b. tins, % dos. in case. 2 80

Barrels, 700 1bs, ........ ves S
Half barrels, 350 ......... . 3%
Quarter barrels, 175 ....... %
Palle, b cocoinenoesacise 17
Pails, 25 1bs. each ........ 125

LILY WHITE CORN SYRUP,

2-1b. tins, 2 dosz. in case. 270

B5-1b. tins, 1 dos. in cue 310

10-1h. tins, 34 dos. in case. 3 00

20-1b. tins, 3 dos. in case. 2 95

(5, 10 and 20-1b, tins have wire
handles.)

BEAVER BRAND MAPLE

SYRUP.

2-1b. tins, 2 doz. in case.... 3 50

6-1b. tins, 1 doz. In case.... 4 00

10-1b. tins, 34 doz, in case.. 3 96

20-1b. tins, i doz. in case.. 8 00

(5, 10 and 20-1b. tins have wire
handles.)

Terms: 30 days net. No discount

for repayment.

Freighlt prepald on 5-case lots,
to all stations in Quebec and
Ountario (east of North Bay), and
during navigation to ports as far

as Sault Ste. Marie, inclusive.
To peints beyond North Bay
we prepay freight to North Bay
only.
MOLASSES,

THE DOMINION MOLASSES
COMPANY, LTD.
Gingerbread Brand,

28., Tins, 2 dos. to case.

Queher, per case ..... cees 3185
Ontario, per case ..... 100
Manitoba, per case .... 230
Saskatchewan, per case.... 2 60
Atberta, per case ,......... 27
British Columbia, per case 2 40

DOMOLCO BRAND.

2s., Tins, 2 doz. to case,
Quebec & Ontario, per case 2 60
Manitoba, per cose ....... 300
Saskatchewan, per case ... 3 20
Alperta, per case .......... 33
British Columbia, per case. 3 10

SAUCES.

PATRRSON'S WORCESTER
SAUCE.
%-pint bottles 3 and 6 dos.
SRR, QUK. ‘vivvivsisisnann $09
Pint bottles, 3 dos., cases,
QOB S isisainssaivars vionh 17
H P,
H. P. Sauce—
Cases of 3 dozen ........ $1 90
H. P. Pickles—
Cases of 2 dos. pints..... 3
Cases of 3 dos, %-pints., 2

STOVE POLISH.
JAMES DOME BLACK LEAD.

Ga size, gross ..........c.0.t $240
2a sige, Gro#s® .....cccovnane 250
NUGGET POLISHES. Doz,
Polish, Black and Tan .... 085
Metal Outfits, Black and
TR Ve svikusneveivransnh 36
Card Outfits, Elack and
TR § i a st debss . 32

Creams and White Cleaner 1 10
TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.
Chewing—Black Watch, 6s... 43

Black Watch, 12s 43
Dobs, fis and 12s . 46
DREY, WY xissivrvhacassasin “
Curreucy, 6%s and 12: 46
Stag, 6 1-3 to 1b 39
OO N W .icaisvivanans 44
Pay Roll Bars, ‘I%l ..... . B9
TRy ROl T8 ciivescsioiveas 60
War Ilorse, 68 ............ 2

Plug Smoking, Shamrock, 6s,
plug or bar ....... yehvod 45
Rosebud Bars, 6s ......... 48
Empire, 68 and 12s........ 44
BV B cksisiressrisidoshng 50
Starlight, 78 ......... eseves D

Cut Smoking — Great West
PONINR, B8 .cciivsonises oo OO
Regnl Cube Cut, 9s ...... «w T

. TEAS,
THRE “SALADA” TEA CO.
East of Winnipeg,
Wholesale R't']
Brown Label, 1s and %s 25 .30
Green Label, 1s and %s 27 35
Blue TLabel, 1s, s, ¥s,

and s ......000000.. 30 MO
Red Label, 1s and %s .. 36 50
Gold Label, %s ........ 44 00
Red-Gold Label, %s . 5N =

46

LUDELLA CEYLON TEA.

Orange Label, %s ...... 2¢ 30
Brown Label, %s and 1s. 28 40
Brown Label, ¥s ...... 30 40
Green Label, %s and 1s 35 058
Red Label, %8 ......... 40

MELAGAMA TEA.
MINTO BROS.

45 Front St. East,
We pack in 60 and 100-1b. cases
All delivered prices.

Wholesale R't'1
Brown Label, 1-1b. or % .25
Red Label, 1-1b. or %... .27
Green Label, 18, % or 3 .30
Blue Label, 1s, % or %. .35
Yellow Label, 1s, % or 3§ .40
Purple Label, 3 only... .55
Gold1 Label, % only .... .70 1

sE838hE

JAMS AND JELLIES,
T. UPTON & CO.

Pure Fruit Jams—Raspberry &
apple, Strawberry and apple,
peach and apple, plum and
apple, red currant and apple,
black currant and apple, cherry
and apple, apricot and apple,
gooseberry and apple, huckleberry
and apple, fig and apple, 12 os.

glass jars, 2 dozen in case $1.00.

per doz.; No. 2 tins, 2 dozen in
case, $1.90 per doz.; No. 5 tin
pails, 9 palls in crate, 37 1-2¢.
per pail; No. 7 tin pails, 6 pails
in crate, 521-2¢, per pail; No. 7
wood pails, 6 palls in crate,
521-2¢ per pail; 30 Ib. wood
pails, 7 1-4c. per Ib.

Packed in assorted cases or
crates if desired.

Pure Fruit Jellles — Rasp-
berry, strawberry, black cur-
rant, red currant and pineap-
ple flavors, ® - os. glass
tumblers, 2 dos. in case, 95¢ per
dosz,; 12-0z. glass jars, 2 dos. In
case, $1.00 per doz.; No. 2 tin,
2 dos. in case, $1.90 per dos.; No.
5 tin pails, 9 palls in crate, 37l%ec
per pall; No. 7 wood palls, 6
pails In crate, 52%c per pall;
No. 7, tin palls 6 in. crate, 52%e¢;
30-1b. wood pails, Tic per Ib.
Packed in assorted cases or
crates if desired.

Pure Orange Marmalade -
Guaranteed finest quality. 12-
oz. glass Jars, 2 doz. In case,
$1.10 per dox.; 16-0oz. glass jars,
2 aoz. in case, $1,50 per dos;
pint sealers, 1 dos. in case, $2.25
per dos.; No. 2 tins, 2 dos. In
case, $2 per dos.; No. 4 tins, 2
doz. in case, 35¢ per tin; No. §
tins, 9 In crate, 42%ec per tin;
No. 7 tins, 12 in case, §7%ec per
tin; No. 7 wood pails, 6 in crate,
57:4c per pall; 30-1b. wood pails,
8c per 1b.

JELLY POWDERS,
WHITE SWAN SFICE AND
CEREALS, LTD.
White Swan, 15 flavors, 1
doz. in handsome counter

carton, per dozen ..... .. $0 90
List Price.
“lhlrril'-" (all lavorl). per
OB vavs ove Zesnes s RaNsee o5

Discounts on application.

YEAST,
Wkite Swan Yeast Cakes,
per case, 3 dos. Uc pack-
ages ........i0ns sersenaee 108
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Pineapples

Down to Rock Bottom

The quality is now at its best
and prices are low.

Get your preserving orders
together and send to us.

We guarantee the best pine-
apples leaving Toronto.

LARGE GRADE FINE COLOR
RIGHT PRICE

WHITE & CO., LIMITED

TORONTO and HAMILTON

BANANAS

Are your Banana Sales Increasing? If
not—There’s a Rewson!—Handle Fancy
Fruit—Push Sales. We handle the
FANCY varieties of Bananas exclusively.
Clean and Sanitary Ripening Rooms.

Hard Fruit Good Color
Prices Reasonable
Prompt Delivery

Give us your standing orders and insure
yourself the Best in Best condition at all
times . :

The House of Quality.

HUGH WALKER & SON

Established 1861
and

GUELPH NORTH BAY

Refrigerator

The Arctic, in ad-
dition to Dbelng a
perfect refrigerator
from the refrigerat-
ing standpoint, is a
handeome store fix-
ture,

It is beautiful hard-
wood finish, and the
hardware is solid
brass,

We have a great
variety of designs and
sizes. It will pay you
to investigate the
merits of the Arctie
before purchasing,

JOHN HILLOCK & CO., LIMITED
TORONTO, ONTARIO

Agents in West: ). UPRICHARD .

- Regina, Sask
Quebee and Maritime Previnces : WOLF,

SAYER & WELLER

THE ARCTIC [

\ o

\

A MAN IS KNOWN BY THE
COMPANY HE KEEPS - A
MERCHANT BY THE GOODS
HE SELLS—

Every. time you sell a package of

HEINZ 57 VARIETIES

PURE FOOD PRODUCTS

you give your customer one more proof
that you are a quality grocer.

That’s one reason why it pays to special-
ize on the 57 Varieties. The others are
steady demand—easy sales and quick
turn-over of capital.

H. J. Heinz Company
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is t » adv f the in-
P Ryl Msieg gy S o ¢é Above the ordinary ”

carefully the Bag situation. By

close comparison of the important s ’
features of Paper Bags of different This is the rverdict of
makes, you will be convinced that thousands -of house-

wives when speaking
of the quality of
CHINESE STARCH.
This starch contains
two oils, one to make
the iron slip (ensuring
a. better finish) the
other to perfume the
linen. Each package
contains full 16 oz. —
not 12.

CHINESE STARCH is
the starch that sells.
Its merits are adver-
tised by satisfied users
who send other buyers
to the store that hand-

the

Continental
Germ-Proof Grocery
Bags
(with reinforced Automatic Opening Square Bottoms)
are without equal. Send a trial order to the nearest

Distributor.
Satisfaction guaranteed by the Manufacturers:

THE CONTINENTAL BAG AND PAPER
COMPANY, LIMITED

OTTAWA - - ONTARIO
les.—Is yours that store
DISTRIBUTORS ; Mr. Dealer?
ONTARIO—The ‘Fc’)rntlnetal l%sg]& l;‘t;pe; ?.CLtdﬁ‘Otﬁawl
an oronto. alter Woods 0., milton.
MANITOBA, ALBERTA, SASKATCHEWAN—Walter Woods OCEAN MILLS, MONTREAL
0., nnipeg.
NOVA SCOTIA, PRINCE EDWARD ISLAND, CAPE O. Lefebvre, Prop.
BRETON ISLAND—Thomas Flanagan, Up- AGENTS :—Standard Brokerage Co.. Vancouver, B.C.;
per Water Street, Halifax. John J. %il?orkwmnlpsg.u Pgi; E[lilrr{ltﬂon(:)e t& gg..
“NE RUN K. . . Toronto, nt,; orman . C e, amiiton, nt.; e
e & weun e o ik, S Tk, |y SRy G T S
BRITISH COLUMBIA—Smith, Davidson & Wright Ltd., bec Que.: Bug. Follot, St Plerre, Miquelon; Scott,
Vancouver, Boyd & Co.. Fort of Spain, Trindad, B. W. I.; Des-
QUEBEC PROVINCE—The Continental Bag & Paper Co., marais & Gregoire, Chicoutimi, Que.; and all the
Ltd., Montreal Wholesale Grocers throughout the Dominlon.

<

| ROSE QUESNEL | @ﬂ R

A Pure Canadian Smoking Tobacco

specially selected and perfect in -
: every respect. Delightlf)ully cool Tw'nty seven y‘.rs of E“r.ka
Refrigeration

and sweet in its natural fragrancy.
Over a quarter century ex-

@
and
perience behind the manufacture

KI N G GEOR GE of Eureka Refrigerators serves
NAVY PLUG yirlghgragrabomlgison
A Chewing Tobacco

Eureka on a Refrigerator is a
guarantee of perfection. The
Eureka contains no zinc or
surpassing all others in quality and S PR B I
flavor. Deliciously sweet and non- s g g e
irritating.
QUALITY backed up with exten-
sive advertising make them profit-
able to handle.

Eureka way is the dry cold cir-
culating sir way.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Go., Lid. ™ FoRONTO" "

Rock City Tobacco Co., Limited e RUTLADE it siie 01, Losls 3004

Quebec Distributing Agents, WALTER WOODS & CO0 . Wianipeg
Agents st Fort William, Hamilton, Calgary. Moese Jaw. Raskatoon




His Influence Counts

Give him a table salt that is always dry
and fine—one that leaves the shaker
evenly and without urging.

WINDSOR
Table Salt

makes a firm friend of every man be-
cause it is dry and fine, never cakes or
clogs in the shaker and it flavors food
as it should be flavored—with not a
trace of bitterness.

The Canadian Salt Co., Limited

Windsor, B Ontario

11 L
1776

MARK

When Your
Customers
Ask For
‘Soap Powder’ [[Mirifhieiapu

SELL THEM ““BABBITT’S”

not only because it pays you a good profit, but
also because it will please them best, and, that
means a lot of sales for you.

“BABBITT’S” is the original soap powder, has
great cleansing power because of its concentrated
form, and always gives satisfaction.

Premium Store 396 St. Paul St., Montreal, Canada

B. T. BABBITT, INC.

NEW YORK

Humpty
Dumpty

EGG

CRATES
Carload just received

from the Patentee --- the
Wholesale trade Supplied
(and protected on price.)

Walter Woods & Co.
HAMILTON and WINNIPEG

An Ounce of Prevention
Is Worth a Pound of Cure

Owners of livestock, whether Horses, Cattle,
Sheep, Pigs, Poultry, etc., appreciate this
fact and subsequently use a stockfood to keep
their animals in good condition.

QUINQUINOL

STOCK FOOD

has won favor wherever it is used. It has
been awarded diplomas at big exhibitions

and is recommended by the Minister of Agri-
culture.

Here is Where the Dealer Comes In

Quinquinol Stock Food offers you 50%

Qrulit, with no chance of loss whatsoever.
Ve guarantee no loss from sales.

Do you appreciate the trade and profits you

can work up among your country patrons
by handling this line?

One dealer in each town wanted

QUINQUINOL STOCK FOOD CO.

69 St. Timothee St. Montreal
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Housecleaning Season

is the ideal chocolate for

@ f
is at hand cooking and drinking pur-
poses. Is especially suitavle
and with it comes the demand for Whitewash for icing cakes, making
Brushes, in fact Brushes of almost all kinds. See fudge, etc. Your customers
e oy S s S want and should be given
ete. ey are € Im
gy only the best—MOTT'S

Manufactured by

~ i
Stevens-Hepner Company JOHN P. MOTT & CO
Limited :wm' :
PORT ELGIN, - Ontario HALIFAX, NOVA SCOTIA

KILLS MOTHS

And Brightens Floors and Rugs
Makes Dustless Sweeping

For these reasons
“‘Soclean’’ Sweeping Com-
pound is a re-order produe-
er. See prices to the dealer.
Use ‘‘Soclean’’ in your
store. It saves a lot of
dusting and gives the stock
- a more attractive appear-
ance. Leaves a pleasant
odor.

Sold in barrels for use in
stores .and other large
buildings.

Sell or use ‘‘Soclean’’
now. It will make and
save money for you.

will soon be “putting up” preserves, fruits and
‘berries. They use

Parowax

(Pure Refined Paroffine)

for seaiing jars and glasses. Parowax means a
good profit and a quick turnover.

If you are not handling Parowax you are losing a
chance for good profits. Write for information to

The Imperial Oil Co.,

LIMITED

PRICES TO DEALER:
25¢ Pail, 2 doz. in case (4% 1bs.), enlarged size.. $4.50
40c Pall, formerly 50c, 2 doz. in case (8 1bs))...... 720
5¢ Pail, formerly $1.00, 1 dos. in case (17 1bs.).... 6.9

SOCLEAN LIMITED, ToR2NT

mmmm-dmmmmuOm«

Agents for Western Canada—J. J. GILMOR. & CO., Wiaai-
peg. Agents for Montreal, SUCKLING & CO. Ageats
for Ottawa—W. R. BARNARD & CO.

Toronto Winnipeg
Halifax Montreal
Vancuver $t. Jubl
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Satisfies Every Consumer

because of - the fineness of
texture, flavor, and the faet
that it does not cost any
more than inferior brands,
some of which are heavily
advertised as the acme of
perfection. There is absolutely no guesswork
in Anchor Brand Flours, because they are
manufactured on a basis consistent with the
available high grade wheat harvested here
West.

Test your trade with our free 3-1b. samples
and then make your purchases..... merit wins.

Leitch Brothers’ Flour Mills, Ltd.

“ ANCHOR BRAND FLOURS”

Oak Lake, “ : Manitoba

GOOD HOT DAYS

suggest to the sweltering public a ecooling drink—
none is so

thirst-quenching or refreshing as

Vinegar

It is popular with
all elasses, because

it satisfies the test
they put it to.

Get some to-day —
it is profitable, sea-
sonable stock.

TheT. A. Lytle Go.

Sterling’Rd., Toronto

PURPOSES

ST. VINCENT ARROWROOT has a large
variety of uses in the household, also in bis-
cuit and confectionery factories, where this
wholesome food has been found a very desir-
able ingredient in biscuits and chocolates. It
has been proven that the public favor the
products which contain this food.

It makes an ideal breakfast and is the ideal
diet for children and adults, and is a boon
to the invalid. It also makes a dainty dessert,
is healthful and nutritious.

Wherever introduced it has become immedi-
ately popular with an ever-widening ecircle of
users. The demand has always exceeded the
supply. We are offering enlarged supply to
meet the growing demand. There’s money in
it for the wideawake dealer.

ST. VINGENT
ARROWROOT
GROWERS’ &
EXPORTERS’
ASSOCIATION

KINGSTOWN,
ST. VINCENT, B.W.L
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—“KING OSCAR”

The Hall Markof Qua-
lity in Sardine-dom

“KING
OSCAR”

S

By Royal Permission

You can offer “KING OSCAR" Sardines to your most
fastidious patrons without the least misgiving. They are
of the highest quality and of uniform size, prepared and
packed under the most sanitary conditions, and with the
most Qalnatnklng care.

KING OSCAR Sardines are pncked in the finest quality
Olive O11 in solderless cans. Canadian people know these
widely advertised sardines as the “Sardines that make
Stavanger famous.” Take advantage of our wide-spread
advertising, and introduce the real sardines of quality in
your town.

They will help you win, Ask your wholesalers.

CANADIAN AGENTS
J. W. BICKLE & GREENING

(/. A, Henderson)
HAMILTON, CANADA

THE

British Columbian
Fisheries, Limited

Salmon fﬁmckuggg

SALMON FISHING
BRANDS:— FRE s H STATIONS: —

“Location” Skidegate
“Dreadnaught” Fl s “ Aliford Bay
“Aliford Bay” Cumshewa

Manufacturers of
FISHMEAL, FERTILIZER, and
SKIDEGATE DOG FISH OIL
and RAT FISH OILS

OFFICES—
Bank of Ottawa Building 26 Vietoria St.
VANCOUVER = LONDON, ENG.

Telegrams ** Fishfoods '’ Vancouver

Superlative
Quality
Consistently
Maintained

Maleolm’s preserved milk
products are noted for their
high and unvarying qual-
ity—only the richest and
purest cow’s milk being
used. >

Grocers should tome up
their stocks with the Mal-
colm lines. Your customers
will appreciate them.

Order from your whol

or direct.from the fac A
Delivered in 5-case lots to
any point in Ontario or
East of Halifax. We will
prepay freight up to 050e¢
per 100 lbs.

St. George Evaporated Milk, 4 doz. In

case $3.60
Princess Condensed Milk, 4 dos. In case.. 450
Banner Condensed Milk, 4 dos. In case... 5.25

I, Malcolm & Son, St. George, Ont.

THE ELGIN

National
Coffee Mill

The “Elgin” Mill is easily
first favorite with the up-to-
date grocer, because it com-
bines easy running and rapid

rinding qualities, with

auty of appearance and
finish. It is very durable
and is fitted with a special
adjuster for regulating the
grinding,

Equi with the new

; style for?o%e}ieed steel grinders.
Invesﬁsw this grinder carefully. Its price is
reasonable,

Ask any of the fellowing Jobbers for our Catalogue;
WINNIPEG-G. F. & J. Gait (and branches); The Codrille Co, (and
VANOOUVER-The W. H. Malkin Co., I4d.; Wm. Braid & Co ;
b Do#‘l'(h. Lsd. 3
HAMIL q:u & Oo.; Balfour, Smye & Oo.; McPherson,
l?g{'omm. M.;&: B. Hayhoo & Ceo.
[ ?(% N.B.—Q. B. Barbour Oo., Déarborn & Os.
hu&. Wilson & Bmith

MO,

Puairbanks Co. (and braneher).
, ALTA.—The A. MacDonald

MADE BY

Woodruff @ Edwards Co.

ELGIN, ILL.. US.A.




PacificCoast Fish

Order your requirements from the
most progressive fish concern on
the continent.

The Canadian Fishing BRUNSWICK
e . BRAND

Producers and shippers of all WILL WIN FOR YOU a larger and more

varieties of fish — fresh, frozen, profitable fish trade. The high quality of

smoked, salted and kippered. BRUNSWICK BRAND” SEA FOODS has pro-

duced a large trade, which, combined with cens-

Writ ¢ 3 i L cientious business methods, is constantly increas-

t'n € us Ior prices and Iniorm- ing. When the dealer sells Connors Bros.” Brands
ation.

he is selling goods that have proven winners with
the general public.

i i Located close to the fishing grounds, th
Quality and Service Unequalled pasiad LT \on fulilng Ghaunde; Wy U e

pick of the fishermen’s catches — the plant is
modern and strictly sanitary, and is operated
under the most ideal conditions. “BRUNSWICK
BRAND” SEA FOODS come perfect to the
consumer.

Don’t Let Your Pickle | | | sfﬂ‘:: C‘"efm Seﬂf:i
Business {4 Mstard Saxtines  Horring in Tomsto Saucs
u nnan es prii :

(oval and round tins) Scallops

Lag

Stock a brand of su-
perb quality —ROW-
AT’S, the perfect
pickles — back themn
up with your selling
powers and your
pickle business will
forge ahead.

ROWAT & CO.

Glasgow - Scotland

CANADIAN DISTRIBUTORS

Bnowdon & Ebbitt, 325 Corls-
tine Bullding, Montreal, Que-
bee, Ontario, Manitoba and
the Northwest; F. K. Warren,
Halifax, N.8.: J. A. Tilten,
St. Jobhn, NB.; C. B, Jarvis
& Co., Vancouver, B.C,

CONNORS BROS., LIMITED

Black’s Harbor, N.B.

AGENTS:—Grant, Oxley & Co., Halifax, NB.; J. L.
Lovitt, Yarmouth, N.S.; Buchanan & Abern, Quebec, P.Q.:
Leonard Bros., Montreal, F.Q.; A. W. Huband, Ottawa,
Ont.; A. E. Richards & Co., hlmulon, Ont.; J. Harley
Brown, London, Ont.; C. de Carteret, Kingston, Ont.; James
Haywood, Toronto, bnt.; Chas. Duncan, Winnipeg, Man.;
Shallcross, Macaulay Co., Calgary, Aht.: Johnston &
Yockney, bdmonton. Aita.; Shallcross, Macaulay Co., Van-
couver and Victoria, B.C.
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OUR GUARANTEE

If this poluh damages your custom-
er's plano, we'll pay for the plano.
That's why live Grocers everywhere
stock it. It sells, repeats, and brings
new faces to a store.

The International Spcdalty Co.
The BRESTOLENE People, Bridgeburg,Ont.

Order from your jobber or The Harry
Horne Co,, 309 ng W., Toronto.
Leadlay, llmlted Bannntyne Ave,, Win-
nipeg, Man.

Every ‘)acknge carries above guarantee
n detall. Our travellers carry unique
propositions.

NATION’S

Egg Powder
Custard Powder
Jelly Powder
Health Saline

Agents required where
not already represented

E. J. NATION & CO.,
LIMITED

Bristol,

of all Pure Food Laws.

Established 1780

samnnmusgmmm

WALTER BAKER & GO0.'S

CHOGOLATE
& GOGOA

Our Cocoa and Chocolate
preparations are Abee-
lutely Pure — free from
coloring matter, chemical
solvents, or adulterants
of any kind, and are

m therefore in full conform-
ity to the requirements

Walter Baker & Co. Limited

Mentreal; Can. Dorchester, Mass.

4

| When writing advertisers
| kindly mention having seen
I
o

England the advertisement in this paper

©
|
|
|

°

You Can’t
Put
the Clock
Back

no matter how
you try. The

“By Their Works”

Most products are judged by the work
they do and the way they do it. Especi-
ally is this true in Washing Powders
and Soaps.

The non-injurious and yet effective
cleansing powers of

hands move on.
Just as surely
do the sales of
Anti - Dust ad-
vance, and you
should remem-
ber that it is
now high

“ Anti-Dust® Time

Anti-Dust has made a wonderful leap into popularity. Try
it on your own floors and you’ll realize why.

“Young-Tom”
W ashing Powder

makes it ‘‘strong’’ with the housewife
and it soon becomes well-known where-
ever introduced.
Y(l)lung-Tom Waos(llling Powd&;' as Ywell as
. ; other soap products of the Young-
MacLaren hﬂ:{;‘.‘l Chisens Co Thomas Soap Co., allow the dealer a lib-
erzlal profit and ensure multiplicity of
sales.

Young-Thomas Soap Co., L

Regina, Canada

Our Agents for Ontario:

The Sapho Mfg. Co., Montreal

LIMITED
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—brooms

that last

are the brooms

that pay

A cheap broom rarely ever gives satisfac-
tion to the customer or the dealer. If you
can get your patrons to pay a little more
and take the “Pansy” instead of a cheaper,
poorer made broom, you are bidding for
her future broom trade.

A satisfied customer is a valuable asset to
your business, so it is a good policy for
you to push a broom that will give the
user daily pleasure.

Write for a sample lot of Pansy brooms.
We make all grades of brooms and brushes.

H. W. Nelson & Co.

LIMITED
Toronto

WEST S A ool mon EAST

If You’re Shipping

West, freight charges may be troubling
ﬁon There is a remedy—Re- lblp at
na. Bulk your condEmen
gether for the long haul to d(lnl You
save a great deal of money doing this.
At Regina we will receive the cars and
re-lhlli the various orders promptly
over short, direct routes. As our charges
are reasonable, and Regina has roads
radiating in overr dlrectlon, this 1is
eminently practica ou want to
consign a stock of goodu 0 us we have
ample storage uglcﬂty and will act as
your Waestern ranch, delivering as

goods are ordered.

Write us about your particular needs
in this direction.

IT PAYS TO USE THE

REGINA STORAGE AND

FORWARDING COMPANY
LIMITED REGINA

Ontario

ADS » SALES

A Study of Advertising and Selling from
the standpoint of the New Principles of
Scientific Management.

By Herbert N. Casson.

An Invaluable Book for the Manufacturers,
Sales Managers, Salesmen, Etc.

This is the first book which has attempt-
ed to apply the principles of Scientific
Management to the Problems of Sales
and Advertising.

Cloth-bound, Limited Edition, 167 pages.
Sent Postpaid on Receipt of $2 to any Address.

Technical Book Department
MacLean Publishing Co.

143-149 University Avenue, Toronto




THE CANADIAN GROCER

—Pertection—

= TAROL

Barbados Tar and Cod Liver Qil Syrup
GOlden . Make money out of colds. The

change of clothing between seasons

symp very often results in colds. Get in a
stock of the above, which has been

Tl;e leader in quality proven time and again the most
None to equal imported efficacious cure for coughs, colds, ete.

The purest of the pure
Profit is Large

Let Your Better Class Trade Sample It. STEADY. BUSINESS SURE BUSINESS
One Test Makes Repeats Certain-

Agents :—

This is another line which your country traveller
can carry to advantage.

ASK YOUR WHOLESALER.

West India Co., Limited Dr. Ed. Mﬂ: in & Co.

MONTREAL
Quebec

| ENERGETIC CLERKS

who are willing to work after hours can add substantially to their salary
by joining the MacLean Circulation Organization, the largest and most
efficient in America.

There are‘ already over 400 circulation salesmen getting sub-
scriptions for MacLean’s Magazine, but there is scope for more. If you
will take up the work in your district you will find it will pay you well.

Get started now—Don’t wait.

WRITE FOR PARTICULARS TO
143-149

MacLean Publishing Co., vavenity A TOronto, Can.
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PACKARD’S
BLACK “0O”
Shoe Polish
One of the. best 10c. lines on the market
EASY |28 85X s

The HUSTLER'’S FRIEND

customer calls
again.

Have you one of
our Dressing Price

Money Ll} Salesmanship

The trained salesman is practically independent.
Scores of business houses seek his services.

It should, therefore, be the aim of every young
man to qualify himself for a higher position. He
can accomplish this in his spare time, just as hun-
dreds have done.

No work so quickly develops poise, self-reliance,
ease, ability to grasp situations, instinct to meet
the demands of the moment, and the capacity to

meet men of their own level, as representing
MACLEAN’S.

This work puts you in touch with the prominent
men of each town, a connection of inestimable
value. We require representatives in nearly every
town and centre of population in Canada. You
can make from $5 to $10 per week in addition
to your regular salary. We give you a practical
training that is worth consideration.

Lists? If not,

,MM write us.
L. H. Packard & Co. Ltd.

MONTREAL

Write us to-day for particulars.

MACLEAN PUBLISHING CO.

143 University Ave. . -e Toronto, Ont.

What Are You Doing To
EARN MORE—
BE MORE

The great body of those holding subordinate positions to-day are using only twenty-
five per cent. of their real energy and ability, and a large number of them realize it, but
do not understand how to get out of their rut.

Each month, Dr. Marden, the greatest of optimistic writers, contributes to MacLean’s
Magazine an inspiring, helpful article addressed to just that class of employees, ambi-
tious young men and women workers who are anxious to get ahead, who are determined
with all their might to be somebody, to dosomething, to become exceptional employees.
The writer aims to touch the highest springs of such employees’ aspirations, and no one,
after reading Dr. Marden’s articles will fail to put forth fresh and better-directed efforts
to forge to the front. Dr. Marden’s purpose, however, is by no means to make his readers
dissatisfied with their lot, but rather with themgelves for not getting more out of the
part assigned them in life.

The reading of these articles on success may be the turning point of YOUR life. Send
$2.00 to-day to the MacLean Publishing Co., 143-149 University Ave., Toronto, and your
subscription for MacLean’s Magazine will be immediately entered for one year.




GLASSIFIEDADVERTISING

Advertisements under this heading, 2¢. per
word for first insertion, .1c. for each subse-
quent insertion.

Contractions count as one word, but five
figures (as 11.000) are allowed as one word,

Cash remittances to cover cost must ac-
company all advertisements. In no case can
this rule be overlooked. Advertisements re-
felved without remittance cannot be acknow-

here replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, ete.

—_—_

BUSINESS CHANCES

CHINA BUSINESS FOR SALE—-REGINA
has a_pepulation of 40,000, and this store
has n6 opposition whatever.. Stock all new
within the last year. Owner has larger inter-
ests in another city, and finds it inconvenient
to look after both. You only get one chance
in a lifetime like this, so act promptly. Wire
or write, C. T. Woodside, Saskatoon, Sask.

FOR SALE—SUCCRESSFUL COMPANY STORE
in Hastings County. Reasons for selling ex-
plained. $30,000 annual turnover; can be
largely incrensed. Address Box 479, Canadian
Grocer, Toronto.

FOR SALE

NEW ARCTIC REFRIGERATOR, SIZE
7ft. x9 ft. x 10 ft. high (up-to-date), bargain
for quick sale. Also new Toledo Scale. Apply
Box 322, Simcoe, Ont.

SITUATION WANTED

CLAIM CLERK, AT FRESENT WITH A
grocery house, would entertain similar posi-
tion with another concern (small house pre-
ferred), anywhere In Canada. Thoroughly effi-
clent. Understands freight tariffs, etc., and
is first-class correspondent. Address (finlml.
care of Canadian Grocer, Drawer 840, Van-
couver, B.C.

GROCER, AS MANAGER OR HEAD CLERK
in a “good” grocery store. Has good experi-
ence in Nova Scotin and Saskatchewan. Last
two years head clerk and assistant buyer in
a large Saskatchewan house. Position de-
sired in Nova Scotia or British Columbia.
Apply Box 22A, Canadian Grocer, 143-149
University Ave., Toronto, Can.

GROCERY SALESMAN AND WINDOW
dresser wants position in Winnipeg or some
\Yesternf city. gnpnble otAmnnuging. First-
class reference Commence August. Apply W.,
Box 122, Dauphin, Man. . ol

REPRESENTATIVES WANTED

A SIDE LINE FOR COMPETENT SALES-
men—a commission of 25% will be paid to
salesmen of ability calling on groce

cigar stores, confectioner
out Canada. Strictly b
factured by largest concerns

Yy
Only men of ability need .pgl , and by let-
i’l. 64 Welling-

ter only. H. Jackson, Room
ton £t. W. Toronto.

SIDE LINES WANTED

TRAVELLER CALLING ON THE RETAIL
trade and mines in Northern Ontario would
like some side line, Address A. L.
155, Byng Iunlet, Ont.

COLLECTIONS

MERCHANTS—-OUR SYSTEM WILL COL-
}m égur s:xlxaavor nnceog:.t‘,.ng mnttc{l wl!:en

5 om fafls. mp for par 5
Brown & Co,, Hamilton, 0“" e s

MISCELLANEOUS

BUCEWHEAT F L O UR GUARANTRED
pmud_r by any mill in the
uudtsmr'nm.n. 5

DOUBLE YOUR FLOOR SPA
Fensom hand tor

m ete..r{far:u 4

THE CANADIAN GROCER

B N la: orate o all clagecs of busk
0 mple. uate to all ¢ -
nen.n' 'l‘hop C uﬁ-cnmmn Co., Limited,
Toronto and wa.

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete york—u
successfully used in many of Canada’s largest
buildings—gives better results at lower cost.
“A strong statement” you will say. Write us
and let us prove our claims. That's fair.
Leach Concrete Co., Limited, 100 King S8t.,
West, Toronto. .

GOOD STENOGRAPHERS ARE WHAT
every employer wants. The place to get good
-teno%:pheu is at the Remington Employ-
ment partment. No charge for the service.
Remington Typewriter Co., Ltd., 144 Bay 8t.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 20c. assort-
ed box of Mitchell's Pens and find the pen
to suilt’ you.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complica mechanism, Write for booklet,
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. 4

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each, We have also a large stock
of better rebullts at |ll‘§‘tly higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.

COUNTER . CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will interest
you. Our holder, wi {ntent carbon attach-
mentb has no equal on the market. Supplies
for binders and monthly account systems.
Business Systems, Limited, Manufacturing
Stationers, Toronto.

WAREHOUSE AND FACTORY HEATING
systems, Taylor-Forbes Comuné,. Limited.
upplied by the trade throughout nada. 0

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of ever;r‘:’ndne-.
They are labor and time savers. uce re-
sults up to the uirements of merchants
and manufacturers. Inquire from our nearest
office. Iq‘r_y Register Co., Dayton, Ohio; 123
Bay Btaos 'oronto ; m%vl’omn Ave.,, Win-
nipeg; Richards St., Vancouver.
BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-forms,
real printing for stationery and ldnrddni.
saving 25% to 75% of average annual print-
0.,y

ing ‘cost. American lumﬁtph Sales C
Limited, 120 Bay St., Toron

MOORE'S NON - LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than dyou pay for one not as
Price $2.50 and upwards. W. J. Gage
0., Limited, Toronto, sole agents for Canada.
ADDING TYPEWRITERS WRI ADD OR
subtract In one operation. Hiliott- er, Ltd.,
Room 134, Stair , Toronto.

COUNTER CHECK DBOOKS—WRITE US
to-da fa

carbon pads in all varieties. Dominion
ter Co., Ltd., Toronto.

FIRE INSURANCE, INSURE IN THR
HARTFORD. Agencies everywhere in Canada.

THE NATIONAL CASH REGISTER CO‘I-
or

rny guarantee to sell a better register
ess money than n“&t.m house on
us

earth.
We can prove it , The National
Cash lox&ur Co., 285 Yonge St., Toronto.

TANGLE-
1 FOOT

Gets 650,000,000,000 flies
mnr—vutlynoretlnndl
er means comblned.

The Sanitary Fly Destroyer,
Non-Poisonous.

A POSSIBLE CUSTOMER

is often made by having
just the particular thing
he or she wants.

MAPLEINE

is a popular flavoring. Be
sure and have it in stock.

Order from your jobber,
or

Froderiok E. Robson & Go..
25 Fromt St.
Mason & Niekey,
287 StanleySt. Winnipeg Man.
The Crescent Mfsco.
SEATTLE, - WASK

There is a1 way of
making the credit
customer feel his-:
responsihility — a
method that
gives you a check

on him and im-
presses him with
the fact that he

is expected to
settle at the
proper time,

ALLISON

Coupon Books

enable you to get the money, and help
ou to it promptly. Allison
oupon Book system really p“‘ul""
cred?to accounts on a cash basis. ison
Coupon Books have saved the dny for
many a merchant.

HERE'S HOW THEY WORK
When a man wants credit, give him an
Allison Coupon Book, and have him sign
form at the front, which becomes then
his promissory note to you. As he buys,

ou tear out coupons, and when his book
{l exhausted you can collect your note
or extend his credit for another book,
as you deem wise. No books, no
charging, no time wasted, no errors, no
disputes.

For Bale Everywhere by Jobbers.
Manufactured by

Allison Coupon Go.. Indianapolls, Ind,.V.8A.
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Pure Canadian Tobacco
We can supply any quantity at right
price.
Give Your Custom The Best.
Pipes and All Accessories.
J. A. FOREST
189 Ambherst St. MONTREAL

The
Canadian Milling Agency
FLOUR, GRAIN and Fertilizers of all kinds.
VICTORIAVILLE, - QUEBEC

We have:r— The Highest Quality
The Greatest Quantity The Lowest Price

17,500 Barrels per day. Correspondence Solicited

O. E. Robinson & Co.
Manufacturers and Buyers of Dried,
Bvaporated and Canned Apples.
Ingersoll, - - - =  Ontarie
Established 1886.

A CARD WILL BRING PRICES

Our PAPER BAGS

and

WRAPPING PAPER

may please you more than what you are
using now. If so, you want it

Write To-day.
COUVRETTE & SAURIOL, Montreal

PICKLES ’
TOMATO CATSUP
Our local trade has increased beyond

all expectation. The reason of course is
big value goods at remarkably reason-

able prices.
H. Bourque & Son, Montreal

SHOW CASES

Store Equipment in General
We have originated some of the best
display devices in Canada. Can produce
the most elaborate showcase, if neces-
sary, at a little lower figure than any-
body else,

S. Mennier & Son, Maisonneuve, P.Q.

WRITE TO

10 Garfield Chambers, Belfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

if you are interested in Irish trade.

CIGARS MEAN PROFIT

Elrecully when you handle such ready
sellers

as
Olympia

an
Ben Bey.

ED. YOUNGHEART & CO., Limited
MONTREAL

Coffee Agents Wanted

We want manufacturer's agents in all
parts of Canada to Investigate our pro-
position.

Package More than attractive
Quality,. We act second to none.

Augustus_Conte & Co., Montreal

GRATTAN & CO., LIMITED
ESTD. 1825
Makers of

The Original
BELFAST GINGER ALE

Agents in Western Canada

EMERSON, BAMFORD CO.
842 Camble Street VANCOUVER, B.C.

Biscuits and Confectionery

Big range from which to choose your
Christmas stock. Only the highest grade
made. Prompt attention givea all
orders.
See Our Travelers.

THE AETNA BISCUIT CO., LTD. MON-
TREAL.,

Im and Brokers Wanted
THROUGHOUT THE DOMINION FOR
WELL KNOWN OLD COUNTRY
TOFFEES PRESERVES
BOOT POLISHES HEALTH SALINE
FLY-CATCHERS, ETC.

Apﬂly ENWARD KIDD & CO.
1020 Hamilton St., VANCOUVER, B.C.

SUCHARD'SCOCOA

The Highest inlltg
Most Reusonably Priced
*“ Quality ’* Cocoa.
On Bale Anywhere.
FRANK L. BENEDICT & CO.
Agents Montreal

BAKE OVENS

Decks of Scotch
ACK rick, Sectional Steel
L Ovens that can be placed

DIAMOND ;nywhenr:.n’ X
R Pans and every necessity

for the Bake Shop.
‘Write for General Oatalog.

The SRANTFORD OVEN AND RACK CO., LTD., Brantford, Canada

Your eard in our MANUFACTURERS'’
AGENTS AND BROKERS'’ DIREC-
TORY pages will keep you in toueh
with every manufacturer at home and
abroad, who is looking for agents to
represent him in Canada.

Many of the best British and for-
eign agencies in Canada have been
secured through the cards on these
pages.

A want ad. in this paper
will bring replies from
all parts of Canada.

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT.  GEO. J.CLIFF, Manager

“NO-DUST "™

PUT UP IN BULK ONLY

It is a powertul disinfeciant powder for
sweeping purposes. Pleasant odor,

No-Dust Mfg. Co.

8 Market Sa.. St. John, N.B.

When writing advertisers, kindly
r.ention having seen the ad. in this
paper.

A friend to the grocer, because its popularity means increased
sales. Goods that have ready sale, are profitable ones to handle.

HOLLAND RUSK COMPANY, Holland, Mich.
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Warehouses at

Central Points

Ensure Prompt Satisfactory Service

Our large warehouses at the most central shipping points in the West
enable us to give a service second to none.
Royal Shield Brand Goods are unrivaled for quality, purity and value.

They are the standard of the West.

Our representatives cover the territory often and ship from the nearest
point. Wait for the Royal Shield man.

Edmonton and Lethbridge

| Campbell Bros. & Wilson, Limited, Winnipeg

Campbell, Wilson & Horne, Limited, Calgary,

Campbell, Wilson & Adams, Limited, Saskatoon
Cnmpbell, Wilson & Strathdee, Limited, Regina

Bear This In Mind

Retailers:

We have recently discovered that certain
retailers, knowing the good name and sound
reputation of the

MAPLE TREE PRODUCERS ASSOCIATION
Limited, Montreal

Manufacturers of and Dealers in Maple
Syrup and Maple Sugar

“Pride of Canada”Brand

have been deceitful enough to put up for sale
maple sugar admittedly adulterated, claiming
that it was our product and therefore pure.

We are the pioneers and protectors of the
maple industry in Canada, and are determin-
ed to put an end to this practice by

PROSECUTING TO THE FULLEST
EXTENT OF THE LAW.

the next offender. We are on the lookout.

Tea Hints for Retailers

By John H. Blake

This book, written by a practical tea man, contains
information which will be of great value to every
grocer. There are ten chapters, one being devoted
ta each of the following subjects:

The Tea Gardens of the World

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bulk versus Package Teas

HOW TO ESTABLISH A TEA TRADE
Tea Blending

(275 pages) (24 full-page Illustrations)
Sent to any address on receipt of $2.00

MacLean Publishing Company
(Technical Book Department)
143-149 University Ave., TORONTO
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PICKLES! INDEX TO ADVER TISERS

You can count on us to supply you with
the freshest possible goods, and we can
always put you in touch with price
bargains, so keep close tab on our

advertisements. W: Conden
Bra Co.
Rnnuord llowr Truck Co. .
PICKLES. Brantford Oven & Rack Co. i ~
Imported. Canadian, 3 Nation & Og‘o:,mw %, B 3.
Crosse & Blackwell T. A. Lytle & Co. Nichots D‘"& Bain
C. & E. Morton ‘‘Sterling’’ Brand irn ) o 15 ﬁo-Dnat llrn‘nc

Rowat & Co. ‘‘Monarch’’ Brand Campbell B . :: 2 North West Spedglht(ym(l‘gl .....
Maconochie Bros. ‘‘Canada’’ Brand

Stephens & Co. H. Bourque & Fils
Ete. ete. ‘‘Princess.”’
‘‘Taylor & Pringle,’’ etec.

VINEGARS.

Full assortment. The brands speak for actamt & o, Lad. T W,

C Bros, ... <
themselves. ' . : Eairick & Co. "W

3 Sa . lnlide front cover
Im rted’ Crescent Mfg. Co. Pennock, H, P,, & Co,, Ltd 14
. .

Crosse & Blackwell’s Malt, Chili, e
and Tarragona. Disher & Co. . F.
Purnell’s Malt, in barrels. " Damintas Sait 0o,
b s 2 A Dominion Warehousing Co.
Duffy’s Cider Vinegar.

Ballmann’s 4-gallon jars. » eginn Storsge” & Porwanding 'Go..

£ l. Bastern Mumlhchuvl;n j ¥ ROERRERCa O - Richards Pure Soap Co.
Can an. Ff.‘:,‘"}fmﬁ'&" 0 i Robinson & Co., O. E.

Proof Vinegar. Becks Refrigoratos 0o, .
Imported Prepared Mustards. ¥
8

Feyret & Pinsan, in Excelsior Milk oo, B Laweenis Sust Retalng O
Jars, each jar having the Golden reuson, Hro. G St Vinemt Arowol Growen X
Patent Top. VT ——. X
Very attractive for shelves, counter 6

and window displays. Genesee Pure Food Co. ! Smith & Shipper -
Gilmour Co., 43  So-Clean, Lim l o

Canadian Prepared Mustard. dondie & o F. 6. D e s

Gorman,

Mott, John 'J, & o

SRE2RETBREREEER

T2ECEDLE2ER2

o

Quinquinel Stock Food Co,

Grattan Stevens, Hepner Co.

MacLaren, Balaklava, Lariviere, Jonas. gt p i

Symingt
SAUCES.
5 3 B Iemade), Lhaliad oooocs
All kmds—Worcestershxre, Lea & Per- Hawalian Pineapple Packers Asen.. Thum, O, & W,

: A X 4 “10' s - %memnw ;.Ke...;..(.}&;...........
rin’s, Paterson’s Royal Mint Sauce, o i Toronto. Salt  Works

Horton Cato Tobasco, H.P. oo “'x".’mn

H an
ngm u

OLIVES. e | Upton Co., Limited, T.

Now is a good time to display. Tell i:mm:l{ gﬁ'q;:; C"" -, - &
nternation: pecial 8 :
TONE SUSHSINE At el medistnl - | BLTK. e B & oy B .
properties. sl
Manzanilla and Queen'’s. ; &5;1:3“3;;:@?& R
Kidd & (‘n. Edward Co.
Kilgour B

Laporte, Martin, Limitee | "

568 St. Paul 8t., - Montreal | i Gr i
Telephone Main 3766

. 8
Lindners, l.h!med Young 'nmmu_
Lytle Co., Ltd., T. A. Youngheart,
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THE GROCER’S LIBRARY .

“Digest of the Mercantile Laws of Canada.”

‘ : Have you any out-
A ready
for merchants and

reference standing accounts

you wish you could
collect? This book
will show you

HOW.

their assistants in
their daily business.

NEW EDITION—1913

No work published in Canada equals it for the Grocer

The entire work has been critically revised, a considerable amount of new matter
added, and numerous cases and authorities have been cited in support of the most

important points in the various Chapters. It is bound in the same dark green
cloth.

A veritable consulting library on this one line so universally needed.

Based on Dominion and Provincial Statutes and Court Decisions.

Indorsed by barristers, sheriffs, magistrates and conveyancers.

Recommended by the Ontario Institute of Chartered Accountants.

Used by more accountants, bankers and business firms than any other work on
the subject. Forwarded direct post free on receipt of price.

EASTERN EDITION, PRICE, $2.00
SPECIAL WESTERN EDITION, $2.50 .

To meet the needs of subscribers in New Ontario and the Western Provinces,
where land is under The Land Titles System of Registration, an Appendix of 16
pages, containing a synopsis of the Land Titles Acts, has been added to our
regular edition, thus constituting a special ‘‘Western Edition.’” Price, $2.50.

Practical Bookkeeping

By James B. Griffith

288 pp., 140 illus. Cloth binding. Theory of accounts; methods of bookkeeping;
single entry and double entry; journalizing and posting; cash discounts; bank
deposits; single proprietors’ and partners’ accounts; retail business; inventorys
departmental records; partnership accounts; books and forms used; accounting
for commission and brokerage business; produce shippers’ books; ecommission
merchants’ books; storage aceounts; special records. Price, postpaid, $1.60.

All orders pay-
able in advance.

MONTREAL TORONTO WINNIPEG

BOOK DEPARTMENT
143-149 University Ave., Toronto

The MacLean Publishing Co., Ltd.

Grocery Advertising

BY WM. BORSODI

It contains suggestions for special
sales, bargain sales, cash sales, etc.;
ideas for catch lines or window cards,
and many hints for the preparation
of live advertising copy. A collec-
tion of short talks, advertising ideas
and selling phrases used by the most
successful grocery advertisers,

Tea Hints for Retailers
By John H. Blake

This book, written by a practical
tea man, contains information which
will be of great value to every grocer.
There are ten chapters, one being de-
voted to each of the following sub-
jects:

HOW TO ESTABLISH A TEA TRADE

The Tea Gardens of the World.

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation
Order?

Bulk Versus Package Teas

Tea Blending

Price postpaid, $2.00.
275 Pages 24 full-page illustrations

If remitting by
cheque make same

payable at par,
Toronto

VANCOUVER

64




=

CHARDS ¢ [
SOAP[““ i

e - —
. %, o o o2
5 Lty it X227 N

-

THE CANADIAN GROCER

A LOT LESS RUBBING
NO MORE MONEY

— from the housewife’s view-point

The good housewife appreciates fully the services given
her by this pair of wash-day requisites. They eliminate
to a very great degree, the hard rubbing of wash day and
thereby save the clothes as well as much hard labor.

It is evident that these soaps are reaching the heart of
the people from the monthly increase in sales that our
books show. In selling them you give the housewife the
maximum of real value, and make a full 2614 per cent. on
yvour investment.

Sold through the wholesale trade.

Sanitary Cans
“The Can of Quality”

Tomatoes, Peaches, Pears,
Plums, Apples.

Enamel Lined Cans for Straw-
berries, Raspberries, Beets.

Sanitary Can Co., Ltd.,

NIAGARA FALLS, ONT.
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A Table Delight for
Old and Young

Jelly, as a sweet at luncheon
or dinner, is unsurpassed—if
it is Chivers.’

Chivers’
Table Jellies

owe their immense popularity to the fact that they are flavored with
ripe fruit juices, from the finest fruit obtainable, and are prepared
with exquisite care and scrupulous cleanliness. Chivers’ Gold Meda!

Jelly is put up in fourteen distinct flavors, every one a wholesome
and delicious table delight.

In these days of careful buying regarding purity, you can sell
Chivers’ and have a confidence in the sale that it will satisfy the most
particular customer. Its excellence of quality will gain many repeats.

STOCK UP—THE PROFIT IS GUARANTEED.

CHIVERS & SONS, LIMITED

FRUIT GROWERS
HISTON - CAMBRIDGE - ENGLAND

For samples and quotations apply to the agents :
THE W. H. MALKIN CO.,, LIMITED FRANK L. BENEDICT & CO.

57 Water St. 144 Craig St. West
VANCOUVER, B.C. MONTREAL

(British Columbia and Alberta) ; (Canada and Newfoundland)




